■IliwIIli™ 


Scanned  from  the  collections  of 
The  Library  of  Congress 


AUDIOVISUAL  CONSERVATION 
at  The  LIBRARY  of  CONGRESS 


Packard  Campus 
for  Audio  Visual  Conservation 
www.loc.gov/avconservation 

Motion  Picture  and  Television  Reading  Room 
www.loc.gov/rr/mopic 

Recorded  Sound  Reference  Center 
www.loc.gov/rr/record 


o  V 


1 


%  o*    •        %  °"°  s> 

Mm-  x^  w 

v<4         -m^.  % 

V'-.TT*    «4        o  ... 


°*         C\  aV        *s  yw.  *  * 

V/V,'*      V       A^      ^i^V-         ^      A*  < 


w0,^  w  /°-c-  -.w/v!K';  -SB-', 

*«. .  .  * 


4  O 


w*v  ••  Sir  \  /     \/v  -ife  \  ^ 


/f.  %  /  ^dSfe'-  ^  ♦*  - 


o,v  o. 


4  o 


0 


^  \/  \^  'fc-. 


V     » *  •  °*  c\ 


*v       °^    >fl    f°  ^> 


•  0  *  0  «  0  '  4 


-ill:  V**  : 


5 ^    cV  . 


F.<  ^  W4T*  y      '-lift'  4%  % 

c u.  a0  V  >T  %  A0  %  <^ 


i 


IUARY  3,  1955 


35c  PER  COPY 


letwork  Plans 
Im  Innovation 
Page  27 


ie  Air  Time 
yed  by  NARTB 

Page  28 


Impact  Cited 
Presentation 


ige  30 


Major  Probes 
New  Senate 


URE  SECTION 
jins  on  Page  35 


4 


year 


4EWSWEEKLY 
DIO  AND  TV 


Free  & 
Peters,  inc. 

Exclusive  National 
Representatives 


KMBC  of  Kansas  City  serves  83  coun- 
ties in  western  Missouri  and  eastern 
Kansas.  Four  counties  (Jackson  and 
Clay  in  Missouri,  Johnson  and  Wyan- 
dotte in  Kansas)  comprise  the  greater 
Kansas  City  metropolitan  trading 
area,  ranked  15th  nationally  in  retail 
sales.  A  bonus  to  KMBC,  KFRM,  serv- 
ing the  state  of  Kansas,  puts  your 
selling  message  into  the  high-income 
homes  of  Kansas,  sixth  richest  agri- 
cultural state. 


Whether  you  judge  radio  effectiveness  by  coverage  pattern, 
audience  rating  or  actual  cash  register  results,  you'll  find  that 
the  Team  leads  the  parade  in  every  category. 

It  pays  to  go  first-class  when  you  go  into  the  great  Heart  of 
America  market.  Get  with  the  KMBC-KFRM  Radio  Team 
and  get  real  pulling  power!  See  your  Free  &  Peters  Colonel 
for  choice  availabilities. 


The  KMBC  -  KFRM  Radio  TEAM  - 
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Basic  CBS  Radio  f% 


DON  DAVIS 

Vice  President 

JOHN  SCHILLING 

Vice  President  and  General  Manager 

GEORGE  HIGGINS 

Vice  President  and  Sales  Manager 
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ESSO  STANDARD  OIL  COMPANY 

"iJ^aclitionadiA  in  tke  JPmklic 


ic  ^onndence  .  .  . 


Esso  products  are  taken  for  granted  by  American  motorists. 
It's  the  public's  way  of  expressing  complete  confidence  in  Ilsso  service  and  products.     In  many 
respects,  this  is  a  high  form  of  tribute  paid  to  Esso's  men  of  science.    Petroleum  scientists 
and  skilled  laboratory  technicians,  assisted  by  the  most  modern  scientific  equipment,  search  out 
the  answers  to  problem-free  motoring  and  improved  car  performance.  Havens  &  Martin, 
Inc.,  Stations  have  their  specialists,  too,  devoted  to  turning  ideas  into  sales  for  advertisers 
on  WMBG-WCOD-WTVR.  Programming  research  and  vigorous  imagination,  tested  by  audience 
reaction,  have  built  up  a  large  and  responsive  following  throughout  Virginia  on  Richmond's 
only  complete  broadcasting  institution,    WMBG-AM,    WCOD-FM    and-  WTVR-TV. 

Join  with  confidence  the  First  Stations  of  Virginia  for  your 
advertising  needs  in  one  of  the  South's  richest  areas. 


PIONEER     NBC     OUTLETS     FOR     VIRGINIA'S     FIRST  MARKET 

MBG  am  WCOD  ™  WTVR'v 

MAXIMUM  POWER  100,000  WATTS  •  MAXIMUM  HEIGHT  1049  FEET 
WTVR  Represented  Nationally  by  BLAIR  TV,  INC. 
WMBG  Represented  Nationally  by  THE  ROLLING  CO. 
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keyd  to  the  great 

MINNEAPOLIS 

and  ST.  PAUL 

market 


turf 


B  zr^ss      ,  i  mi 

iYoic  You  Can  jBz/j 

MAXIMUM  COVERAGE 
AT  MIMMIM  COST 


KEYD-TV  is  '"keyd"  to  low  cost  selling  of  this 
rich  metropolitan  and  rural  market — a  62  county 
area  of  over  480,000  TV  families,  including  large 
cities  and  suburbs,  prosperous  towns,  and  most  of 
Minnesota's  richest  farming  area.  Minneapolis- 
St.  Paul's  new  316,000  watt  Channel  9  station, 
will  begin  telecasting  on  January  9th.  KEYD- 
TV  will  have  Dumont  network,  augmented  by 
top  films  and  news  and  sports  programs  '"keyd"' 
to  local  interest.  A  complete  RCA  installation, 
the  newest,  most  modern  drive-in  studios,  com- 
plete remote  equipment,  and  a  maximum  power 
transmitter,  located  in  the  Foshay  Tower,  will 
assure  the  best  in  TV  production  and  reception. 


On  January  9  the  Upper  Midivest 
will  be  tuning  to... 


Ask  Your  H-R  Representative  About  KEl  D-TV's  "Incentive"  Rctes. 


KRLD'S  TREM^pDOUS  PUSH-BUTTON 
AUTOMOBILE  RADIO  AUDIENCE... 
TOO  BIG  TO  BE  OVERLOOKED... 

424,412  automobiles  are  registered  in 
Dallas  and  Tarrant  Counties  alone  . . . 

More  than  nine-out-of-ten  post  war  autos 
are  now  radio-equipped 

(BAB  . . .  1953) 


KRLD   .  .38 

Station  B   37 

Station  C  .  .  .  .  .  .  .  22 

Ind.  Station  D   18 

Ind.  Station  E   17 

Ind.  Station  F   13 

Ind.  Station  G   8 

Ind.  Station  H   5 

Station  I   1 

Ind.  Station  J   1 

Ind.  Station  K .  .  .  .  .  1 


7k&  WotMn  GmoM  NameA  and  £kowd 

EXCLUSIVE  CBS  OUTLET  FOR  THE  DALLAS  AND  FORT  WORTH  AREA 


OWNERS   AND   OPERATORS   OF   KRLD-TV,    CHANNEL   4,   MAXIMUM  POWER 


THE  BIGGEST  BUY  IN  THE  BIGGEST  MARKET  IN  THE  BIGGEST  STATE 


THE      DALLAS      TIMES      HERALD  STATIONS 

Exclusive  Representative:  THE  BRANHAM  COMPANY 
John  W.  Runyon,  Chairman  of  the  Board  Clyde  W.  Rembert,  President 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc.,  1735 
DeSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


closed  circuit 


TWO  PROBES  SET  •  There  definitely  will 
be  two  investigations  in  electronics-broad- 
cast field  during  84th  Congress  which  gets 
underway  this  week.  Incoming  Chairmen 
Magnuson  (Wash.)  and  Kilgore  (W.  Va.), 
it's  learned,  have  agreed  substantially  on 
areas  of  activity  for  respective  Interstate 
&  Foreign  Commerce  and  Judiciary 
committees  (see  story  page  44).  Mag- 
nuson group  will  cover  revision  of  Com- 
munications Act  of  1934  to  ascertain  if 
changes  are  needed.  Kilgore  group  will 
confine  itself  to  "monopoly"  aspects  of 
manufacturing  company  ownership  of  net- 
works and  stations,  newspaper  ownership 
of  radio  or  tv  stations  and  radio  station 
ownership  of  tv. 

B»T 

MOVE  to  standardize  forms  used  by  sta- 
tions and  their  representatives  to  submit 
availabilities  to  timebuyers  is  being  acti- 
vated by  American  Assn.  of  Advertising 
Agencies.  On  AAAA  futures  books  for 
some  time,  project  was  urged  publicly  by 
Ruth  Jones,  broadcast  supervisor  of  Comp- 
ton  Adv.,  at  time  buying  and  selling  semi- 
nar few  weeks  ago,  endorsed  by  Frank  E. 
Pellegrin,  H-R  Representatives  vice  presi- 
dent, and  moved  into  AAAA  channels 
through  Frank  Silvernail,  BBDO  radio-tv 
manager  and  chairman  of  AAAA  radio-tv 
committee. 

B»T 

SABOTAGE  INVESTIGATED  •  Unless 
FCC  investigators  can  get  better  coopera- 
tion from  technicians  involved  in  alleged 
sabotage  of  equipment  at  KPIX  (TV)  San 
Francisco  coincident  with  NABET  strike, 
Commission  may  call  prompt  public  hear- 
ing, issue  subpoenas  and  put  principals 
under  oath,  subject  to  perjury  and  other 
sanctions.  Aside  from  suspending  operator 
licenses,  FCC  could  recommend  Justice 
Dept.  criminal  action  against  all  guilty 
parties  (whether  licensed  operators  or  not) 
with  conviction  meaning  fines  up  to 
$10,000  and  imprisonment  of  two  years. 

B»T 

MAN  IE  SACKS,  RCA-NBC's  "triple- 
threat"  vice  president,  will  perform  on  all 
three  fronts — staff  vice  president  of  RCA, 
executive  of  RCA  recording  activities  and 
vice  president  of  NBC  handling  liaison  on 
talent  and  other  executive  programming 
activities — despite  reports  to  contrary.  Mr. 
Sacks  is  reported  fully  recovered  from 
recent  illness. 

B»T 

TOLL  TV  •  One  of  major  moves  of  FCC 
in  early  1955  will  be  invitation  looking 
toward  rule-making  procedure  on  subscrip- 
tion television.  All  interested  parties,  it's 
understood,  will  be  asked  to  comment  on 
whys  and  wherefores  of  toll  tv,  with  replies 
probably  to  be  requested  in  60  days.  Ac- 
tion may  come  during  week  of  Jan.  10. 

B«T 

SHOULD  THERE  be  single  or  multiple 
systems  of  subscription  tv  if  service  is 


authorized  at  all?  That's  one  of  problems 
which  already  has  arisen.  Single  system 
would  connote  monopoly.  Multiple  sys- 
tems would  mean  public  would  have  to 
have  individual  gadgets  for  each  type  of 
service — which  would  be  expensive  and  un- 
wieldy. At  least  one  experimenter  feels 
he  would  rather  lose  than  have  FCC  ap- 
prove several  different  systems. 

B«T 

MILLION  NOT  ENOUGH  •  Negotiations 
for  purchase  of  ch.  9  WNCT  (TV)  Green- 
ville, N.  C,  for  over  $1  million  by  James 
W.  Coan  and  associates  (WTOB-AM-TV 
Winston-Salem,  N.  C,  and  WOTV  [TV] 
Richmond,  Va.)  failed  when  WNCT  stock- 
holders turned  down  offer.  WNCT  owners 
include  Earl  Westbrook  (WGTC  Green- 
ville), Josh  Home  (Rocky  Mt.  Telegram) 
and  Herbert  Brauff  (Wilson  Times).  WTOB- 
TV  operates  on  ch.  26;  WOTV  permit  is 
for  ch.  29. 

B«T 

SEN.  MAGNUSON,  who  takes  over  chair- 
manship of  Senate  Interstate  &  Foreign 
Commerce  Committee  at  new  session  this 
week,  has  more  than  smattering  of  broad- 
casting station  knowledge.  He  has  been 
minority  stockholder  in  KIRO  Seattle 
(3.2% )  for  many  years  but  never  has  been 
active  in  operation  or  policy,  which  is 
under  direction  of  Saul  Haas,  president- 
general  manager  and  majority  stockholder. 

B»T 

LOTTERY  QUESTION  •  Quizzed  by 
FCC  on  its  bingo-type  show,  Play  Marco, 
KTLA  (TV)  Hollywood  advised  Commis- 
sion late  last  week  it  would  submit  detailed 
reply  as  soon  as  legal  issues  are  resolved 
[Closed  Circuit,  Dec.  13,  1954].  Station 
is  expected  to  hold  to  view  show  hasn't 
consideration  element,  hence  avoids  lottery 
stigma. 

B»T 

UNUSUAL  SITUATION,  whereby  Hoyt 
Andres,  assistant  general  manager  of  WKY- 
AM-TV  Oklahoma  City,  takes  leave  of 
absence  to  direct  WSFA-AM-TV  Mont- 
gomery because  of  serious  illness  of  David 
E.  Dunn,  part-owner  and  general  manager, 
negotiated  last  week  with  implied  acquies- 
cence of  FCC.  Sale  of  WSFA  properties 
to  WKY  for  $562,597.90  now  is  pending 
FCC  approval.  Mr.  Dunn  suffered  heart 
attack  last  week  after  WSFA-TV  had  de- 
buted Christmas  day.  FCC  officials  in- 
formally indicated  in  view  of  circumstances 
it  would  not  question  move  of  Mr.  Andres, 
slated  to  become  general  manager  under 
WKY  ownership,  assuming  direction  of 
WSFA-AM-TV  if  he  severed  connections 
with  WKY-AM-TV  and  operated  Mont- 
gomery properties  under  direction  of  its 
present  rather  than  proposed  new  owner- 
ship. 


BA&H  AT  WORK  AGAIN  •  Announce- 
ment by  DuMont  of  its  cutback  in  live 
network  activity  [B»T,  Dec.  6,  1954,  and 
see  page  27  this  issue]  coincides  with  dis- 
closure that  Booz,  Allen  &  Hamilton, 
management  concern,  is  making  survey  of 
overall  DuMont  activities.  BA&H  has  con- 
siderable background  in  management  eval- 
uation, having  made  initial  survey  of  NBC 
several  years  ago  and  later  ones  for  Storer 
Broadcasting  Co.  and  Evening  Star  Broad- 
casting Co.  (WMAL-AM-FM-TV)  Wash- 
ington. 

B»T 

WILL  GEORGE  ARNOLD,  son  of  Thur- 
mond Arnold,  former  assistant  attorney- 
gene  red  in  charge  of  anti-trust,  and  son- 
in-law  of  Drew  Pearson,  become  identified 
with  Senate  Judiciary  Committee  in  its 
projected  investigation  of  purported  mo- 
nopoly in  electronics-broadcasting  fields? 
Sen.  Harley  M.  Kilgore  (D-W .  Va.)  who 
becomes  chairman  of  Judiciary  Committee 
under  Democratic  auspices,  conferred  last 
week  with  young  Arnold  and  Drew  Pear- 
son, presumably  in  connection  with  com- 
mittee activities.  Mr.  Arnold,  Democrat, 
was  defeated  in  Congressional  elections  in 
California  last  November. 

B»T 

MAP  MAKERS  •  Problem  of  making  up 
coverage  maps  for  Bricker  probe  of  tv 
networks  and  uhf-vhf  has  been  partly 
solved  by  FCC  staff  in  asking  363  vhf 
stations  to  send  in  celluloid  patterns  show- 
ing coverage,  scaled  40  miles  to  inch  (story 
page  44).  Commission  engineers  then 
can  use  discs  for  many  maps,  cutting  work- 
load. FCC  itself,  however,  will  plot  con- 
tours of  248  uhf,  17  educational  stations 
and  55  proposed  outlets  now  in  hearing 
status. 

B»T 

DESPITE  shortcuts  on  tv  contour  mapping 
job  for  Bricker  group,  FCC  estimates  job 
will  take  two  months  with  present  staff. 
Speedup  raises  budget  problem  of  shifting 
engineers  from  other  work,  delaying  nor- 
mal am-tv  processing,  or  paying  for  over- 
time. Project  master  is  Hart  Cowper- 
thwait,  tv  allocation  expert,-  now  chief  of 
Rules  and  Standards  Division. 

B«T 

SPOT  BILLINGS  •  Gap  in  radio  statistics 
may  be  filled  by  proposed  "spot  radio 
register"  using  station  reports  as  basis  for 
regular  compilations  of  billings  in  spot 
radio.  N.  C.  (Duke)  Rorabaugh,  pub- 
lisher of  Rorabaugh  Reports  on  tv  spot 
placements,  and  James  M.  Boerst,  who 
took  over  Rorabaugh  reports  on  radio 
spot  advertising  few  years  ago,  planning 
new  radio  billings  report.  It  would  follow 
Rorabaugh  tv  pattern  of  gathering  infor- 
mation from  stations  direct  instead  of  get- 
ting it  from  agencies  which  are  often  under 
clients'  orders  to  keep  quiet. 
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you  score  again  and  again 

WGAL-TV 


N  B  C  •  C  B  S 
DUMONT 


9 

mm 


LANCASTER,  PA. 


WGAL-TV  has  much  in 
common  with  a  champion 
professional  ball  club  on  a 
winning  streak.  It  makes  every 
play  count — every  advertising 
dollar  you  spend  bring  maximum 
results.  Use  WGAL-TV  to  reach 
a  vast,  enthusiastic  audience — more 
than  three  million  people  who  have 
an  annual  effective  buying  income 
of  over  $5  billion,  who  spend 
almost  $3  billion  for  retail 
goods  annually. 


STEINMAN  STATION 

Clair  McCollough,  Pres. 


Representatives 

MEEKER  TV,  Inc. 

New  York  Chicago 

Los  Angeles       San.  Francisco 


Channel  8  Mighty  Market  Place 

York 

Harrisburg 

Reading 

Hanover 

Lebanon 

Pottsville 

Gettysburg 

Carlisle 

Hazleton 

Chambersburg 

Sunbury 

Shamokin 

Waynesboro 

Lewistown 

Bloomsburg 

Frederick 

Lock  Haven 

Lewisburg 

Westminster 

Hagerstown 

Martinsburg 
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Budweiser  Beer  to  Sponsor 
Damon  Runyon  Film  Series 

ANHEUSER-BUSCH.  St.  Louis  (Budweiser 
beer),  buying  Damon  Runyon  Theatre  filmed 
series  from  Screen  Gems  Inc.,  which  will  syndi- 
cate program  in  markets  not  used  by  Budweiser. 
Screen  Gems  will  co-produce  series,  based  on 
late  author's  short  stories,  with  Normandie 
Productions,  which  controls  Runyon  works. 
Air  date  is  April  15.  General  Artists  Corp. 
represented  Screen  Gems  in  sale  and  negotia- 
tions with  D'Arcy  Adv.,  agency  for  Budweiser, 
while  William  Morris  Agency  represented 
Normandie. 

Radio  Shipments  to  Dealers 
Total  4,416,783  in  10  Months 

SHIPMENTS  of  radio  sets  to  dealers  totaled 
4.416,783  in  first  10  months  of  1954,  according 
to  Radio-Electronics-Tv  Mfrs.  Assn.  Factories 
shipped  639,624  radios  in  October  compared 
with  722,161  in  September,  five-week  work 
month. 

RETMA's  radio  shipment  figures  do  not  in- 
clude auto  sets,  which  move  directly  to  auto 
factories. 


State 

Alabama   

Arizona   

Arkansas   

California   

Colorado   

Connecticut   

Delaware   

District  of  Columbia 

Florida   

Georgia   

Idaho   

Illinois   

Indiana   

Iowa   

Kansas   

Kentucky   

Louisiana   

Maine   

Maryland   

Massachusetts 

Michigan   

Minnesota  

Mississippi   

Missouri   

Montana   

Nebraska   


Total 

48,548 
21,336 
28,770 

340,655 
28,035 
80,603 
9,881 
45,388 
96,187 
78,448 
9,419 

310,623 
83,638 
52,076 
35,491 
51,012 
60,038 
21,176 
76,775 

175,573 

189,744 
63,932 
29,535 

102,197 
13,013 
27,437 


State  Total 

Nevada    4,716 

New  Hampshire    ..  11,999 

New  Jersey   219,270 

New  Mexico    12,868 

New  York   749,764 

North  Carolina  .  .  .  79,094 
North  Dakota     ....  12,647 

Ohio   263,336 

Oklahoma    40,115 

Oregon    28,032 

Pennsylvania     .  .  .  .312,816 

Rhode  Island    25,429 

South  Carolina  .  .  .  34,741 
South  Dakota     ....  13,682 

Tennessee    61 ,006 

Texas   195,461 

Utah    14,323 

Vermont    7,271 

Virginia    66,446 

Washington    61,826 

West  Virginia    27,811 

Wisconsin    89,144 

Wyoming    5,456 


GRAND  TOTAL  4,416,783 


Westinghouse  Plans  Session 
Of  Key  Radio  Personnel 

KEY  personnel  of  Westinghouse  Broadcasting 
Co.'s  five  radio  stations  to  meet  with  WBC  top 
officials  in  New  York  Thursday  and  Friday  to 
review  1954  accomplishments  and  lay  general 
plans  for  1955.  Chris  J.  Witting,  WBC  presi- 
dent, will  preside  over  sessions,  first  national 
meeting  of  Westinghouse  station  executives  to 
be  limited  to  radio. 

Speakers  will  include  Eldon  Campbell,  na- 
tional sales  manager;  David  E.  Partridge,  na- 
tional advertising  and  sales  promotion  director, 
and  Richard  Pack,  national  program  director. 
Others  slated  to  take  part  include  loseph  E. 
Baudino.  WBC  executive  vice  president:  Ralph 
N.  Harmon,  vice  president  for  engineering: 
Gordon  Hawkins,  educational  manager:  I.  O. 
Schertler.  industrial  relations  manager;  John  F. 
Steen.  legal  counsel;  John  F.  Hardesty.  eastern 
sales  manager;  G.  D.  Tons,  midwest  sales  man- 
ager: I.  C.  Ruby,  auditor,  and  John  J.  Kelly, 
assistant  advertising  and  sales  promotion  man- 
ager. Sessions  will  be  at  St.  Regis  Hotel.  Simi- 
lar meeting  to  be  scheduled  later  for  WBC 
tv  station  personnel. 


FM  SUIT  SETTLED 

FM  PATENT  suit  brought  by  late  Maj. 
Edwin  H.  Armstrong  against  RCA  and 
NBC  has  been  settled  for  approximately 
$1  million.  Brig.  Gen.  David  Sarnoff, 
board  chairman  of  RCA  and  NBC,  an- 
nounced Thursday.  Judge  Philip  J.  Mc- 
Cook,  originally  appointed  by  U.  S. 
District  Court  for  District  of  Delaware 
to  preside  over  pre-trial  depositions  in 
suit,  acted  as  arbiter  by  agreement  of 
RCA-NBC  and  estate  of  late  Major  Arm- 
strong. Suit  now  has  been  dismissed  by 
stipulation.  Judge  McCook  said,  "I  be- 
lieve that  the  amount  fixed  is  fair,  just 
and  reasonable." 


Tv  Network  Shows  Gain, 
Radio  Down  for  11  Months 

TOTAL  radio-tv  network  gross  time  sales  for 
11  months,  January  through  November  1954, 
w^ere  S413.027.841,  with  network  tv  compiling 
§286,648,222  and  network  radio  $126,379,619, 
according  to  Publishers  Information  Bureau. 
Figures,  released  by  PIB  Thursday,  showed 
combined  radio-tv  network  total  for  same  pe- 
riod in  1953  stood  at  $349,253,811. 

PIB  noted  that  in  tables  appearing  below  it 
used  "adjustment  factor  of  1.817  in  calculating 
gross  time  charges  for  those  nighttime  programs 
where  ABC  rate  card  No.  6  was  in  effect."  PIB 
said  it  did  this  to  "maintain  continuity  and  com- 
parability with  previously  published  data." 

Tables  follow: 


NETWORK  RADIO 


ABC 
CBS 
MBS 
NBC 


Nov. 
1954 
32,484.201 
4,397,245 
1.540.523 
2.926.816 


Nov. 
1953 
S2.798.532 
5.404.281 
2,090,007 
3.374,112 


Jan. -Nov. 
1954 

S26,688,385 
49,971,925 
18.682,726 
31,036.583 


Jan. -Nov. 
1953 

$26,971,954 
56.826,894 
21,030,808 
41,520.106 


Total  Sll.348,785  $13,666,932  $126,379,619  $146,349,762 
NETWORK  TELEVISION 


ABC  S4.134.103 

CBS  14.218.622 

DuM  1,397,328 

NBC  12.391,828 


S2.296.203 
9.756.593 
1,790,981 
9.629,279 


$30,718,266  S18.490.818 

131,217,799  87,084,930 

11,686,483  10,757.302 

113,025,674  86,570,999 


Total  S32.141.881  $23,573,056  $286,648,222  $202,904,049 

DuMont  Has  Pro  Rights 

DuMONT  Tv  Network  has  purchased  rights  to 
telecast  annual  Pro  Bowl  game  to  be  played 
Jan.  16  in  Los  Angeles,  but  spokesman  said  it 
has  not  been  decided  whether  network  actually 
will  telecast  game. 


REPPLIER  S  TOUR 

THEODORE  S.  (Ted)  REPPLIER,  presi- 
dent of  Advertising  Council  and  its  di- 
recting head  since  1943.  left  Saturday 
for  six-month  world  tour  under  fellow- 
ship awarded  by  Eisenhower  Exchange 
Fellowships  Inc.  to  study  world-wide  com- 
munications with  emphasis  on  reaching 
minds  of  men  with  ideas.  Accompanied 
by  Mrs.  Repplier,  he  will  visit  Japan. 
Hong  Kong,  Manila.  Burma,  Pakistan, 
India,  Egypt,  Italy,  France,  Germany  and 
England.  In  his  absence,  Ad^  3rtising 
Council  will  be  under  direction  of  Allan 
M.  Wilson,  vice  president. 


•   BUSINESS  BRIEFLY 

CURTIS  APPOINTS  •  Curtis  Circulation  Co., 
publishers  of  new  magazine,  Tv  Program  Week, 
to  go  on  sale  with  first  issue  Wednesday,  ap- 
points BBDO,  New  York,  for  its  advertising. 

VANILLA  SPOTS  •  Burnett- Vanilla,  American 
Home  Foods,  New  York,  through  Geyer  Inc., 
New  York,  preparing  radio  spot  announcement 
campaign  to  start  Jan.  14  in  about  dozen 
markets  for  13  weeks. 

BIRDSEYE  PLACING  •  Birdseye  Frozen 
Foods,  New  York  (chicken  pie),  through  Young 
&  Rubicam,  New  York,  placing  radio  spot  an- 
nouncement campaign  in  16  markets  starting 
Jan.  24  for  eight  weeks. 

LEVER  SUPPLEMENTS  •  Lever  Bros.  New 
York  (Good  Luck  margarine),  through  Ogilvy, 
Benson  &  Mather,  New  York,  supplementing 
its  radio  and  tv  network  shows  by  spot  cam- 
paign in  10  markets  starting  early  in  January 
for  26  weeks. 


DuMont  O&O  Stations  Show 
Increased  Earnings  for  Year 

ALL  THREE  stations  owned  by  DuMont  Tele- 
vision Network  made  money  in  1954,  Donald  H. 
McGannon.  general  manager  of  DuMont's 
o&o  Stations  Div..  reported  Thursday  in 
yearend  statement.  He  said  stations — WABD 
(TV.)  New  York,  WTTG  (TV)  Washington 
and  WDTV  (TV)  Pittsburgh  (which  has  been 
sold  to  Westinghouse  subject  to  FCC  approval) 
— reported  average  increase  of  16%  in  billing 
as  compared  to  1953  and  comparable  composite 
increases  in  profit. 

General  Manager  George  BarenBregge  said 
WABD's  1954  billing  was  18%  ahead  of  1953 
and  station  served  345  sponsors  this  year  as 
compared  to  287  last  year.  General  Manager 
Leslie  G.  Arries  Jr.  said  WTTG  (TV)  Wash- 
ington stepped  up  number  of  local  accounts  to 
more  than  any  two  other  Washington  stations 
during  year,  and  scored  billing  gain  of  20%. 
General  Manager  Harold  Lund  of  WDTV 
(TV)  Pittsburgh,  said  station  pushed  its  billing 
up  through  sponsor  increase  from  650  to  785. 

Two  Wilkes-Barre  Stations 
Ready  for  Megawatt  Service 

TWO  million-watt  stations  were  set  to  operate 
at  Wilkes-Barre.  Pa.,  this  week.  As  of  Thursday 
night,  ch.  28  WBRE-TV  was  poised  to  begin 
regular  broadcasts  with  full  1.000  kw  power 
and  competitor  ch.  34  WTLK-TV  was  planning 
to  start  its  1,000  kw  early  this  week. 

WBRE-TV*s  full  power  operation  has  been 
held  up  by  winter  weather  which  delayed 
installation  of  new  45-gain  antenna  atop 
Wyoming  Mt.  Tower  was  installed  and  final 
connections  made  last  Thursday.  Entire  WBRE- 
TV  installation,  including  two  12.5  kw  trans- 
mitters, is  RCA.  with  installation  under  super- 
vision of  Chief  Engineer  Charles  Sakoski  Sr. 

WILK-TV's  installation  uses  GE  equipment, 
including  45  kw  transmitter  and  25-gain  helical 
antenna.  This  has  been  installed  and  at  weeks 
end  was  awaiting  completion  of  final  linkage. 
WILK-TV  installation  was  done  by  Chief  En- 
gineer Theodore  French  and  crew. 
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FCC  Chairman  Advocates 
Minimum  Regulation  Policy 

MINIMUM  regulation  of  business  is  his  basic 
philosophy,  FCC  Chairman  George  C.  McCon- 
naughey  told  Southern  California  Broadcasters 
Assn.  Thursday  at  annual  yearend  meeting  in 
Los  Angeles.  Noting  "bureaucracy  is  as  old 
as  government  itself,"  FCC  chairman  said  prob- 
lem "has  always  been  and  still  is,  to  keep 
government  within  its  proper  bounds."  Con- 
cerning broadcasting  he  said: 

Regulation  as  applied  to  communication  serv- 
ices in  the  radio  and  television  field  has  been  by 
Act  of  Congress,  with  certain  limitations,  prop- 
erly left  in  the  hands  of  the  folks  who  obtain 
licenses  from  the  FCC.  That  is  as  it  should  be 
because  you  are  operating  in  a  field  of  com- 
petitive enterprise.  That  being  the  case,  when 
you  are  given  a  license  by  your  Government, 
you  are  charged  with  a  tremendous  public  re- 
sponsibility. I  know  of  no  form  of  business  in 
this  country  which  is  more  impressed  with  a 
public  trust  than  the  people  who  obtain  licenses 
to  operate  communication  services  by  the  media 
of  radio  and  television.  There  have  been  and 
still  are  abuses  of  this  public  trust;  however, 
considering  the  fact  that  you  are  a  relatively  new 
industry  you  have  made  great  strides  of  progress 
in  rendering  this  service  to  the  public.  But  there 
is  just  one  thought  that  I  hope  I  can  impress 
upon  you  today  and  that  is  to  ever  keep  in  mind 
the  grave  responsibility  that  rests  in  your  hands 
of  rendering  a  wholesome  service  to  the  public. 

On  the  side  of  the  regulators — in  this  case  the 
FCC — we,  being  an  arm  of  the  Congress,  likewise 
have  imposed  upon  us  grave  responsibilities  to 
see  to  it  that  you  carry  on  your  operations  in 
the  public  interest. 

WTRI  Considering  Policy 
On  FCC  Denial  of  Stay 

WITH  CBS-TV  affiliation  at  stake  in  Albany, 
N.  Y.,  WTRI  (TV)  that  city  was  considering 
at  week's  end  whether  to  appeal  FCC's  order 
denying  its  request  for  stay  of  grant  to  sale  of 
WROW-AM-TV  same  city  to  Lowell  Thomas 
and  associates  [B«T,  Dec.  27,  Nov.  8,  1954]. 
FCC  on  Thursday  ordered  Jan.  24  oral  argu- 
ment on  WTRI  allegations  that  $298,800  pur- 
chase of  WROW  properties  by  Mr.  Thomas 
violated  Commission  policy  relating  to  station 
ownership  by  network  personnel  and  whether 
any  understanding  between  new  WROW  owners 
and  CBS  violated  anti-trust  laws. 

FCC  also  said  regular  hearing  before  exam- 
iner would  be  held  later  on  WTRI  charges  that 
full  disclosure  of  Mr.  Thomas'  relationship  to 
CBS  was  not  made,  nor  were  there  disclosed 
agreements  regarding  CBS  affiliation.  It  was 
also  reported  CBS  announced  Thursday  it  was 
switching  its  affiliation  Feb.  1  from  WTRI  to 
WROW-TV.  Both  are  uhf  outlets.  WROW 
has  request  pending  before  FCC  to  allocate 
ch.  10  to  Vails  Mills,  N.  Y. 

FCC  Annual  Report  Shows 
Tv  Interference  Problem 

FCC's  20th  annual  report,  for  fiscal  year 
ending  June  30,  1954,  released  by  Commission 
yesterday  (Sunday),  shows  growth  of  field  and 
regulatory  problems  over  two  decades,  high- 
lighted by  rapid  recent  development  of  tv. 
In  1934  FCC  governed  51,000  stations  of  all 
kinds  while  commercial  and  operator  licenses 
totaled  less  than  67,000.  In  1954,  number  of 
radio  authorizations  exceeded  1.2  million  while 
operator  permits  totaled  960,000. 

Tv  interference  complaints  continued  to  be 
major  share  of  field  engineering  workload  al- 
though cooperative  committees  in  351  com- 
munities have  effected  reduction  in  complaint 


at  deadline 


COLOR  EXPANSION 

MORE  than  47,000  channel  miles  of  tv 
inter-city  circuits  were  re-engineered  to 
carry  color  tv  to  139  stations  in  101 
cities  in  1954,  AT&T  Long  Lines  Dept. 
said  today  in  yearend  statement.  Year 
ago  Jan.  I,  first  colorcast  carried  Pasa- 
dena "Tournament  of  Roses"  to  18  cities 
cross-continent. 

During  1954,  report  said,  more  than 
20,000  additional  channel  miles  were 
added  to  black-and-white  tv  facilities, 
bringing  total  to  about  69,000  miles; 
added  102  tv  stations  in  75  cities  to 
roster  of  inter-connected  stations,  bring- 
ing total  to  360  stations  in  234  cities 
(including  three  added  Jan.  1). 


total,  FCC  said.  Of  18,037  complaints  in  fiscal 
1954  (21,749  in  '53),  16,089  concerned  am, 
fm  and  tv,  mostly  latter  (21,749  in  '53).  One 
tv  set  booster  in  Beaumont,  Tex.,  interfered 
with  estimated  3,000  sets  in  six-mile  radius,  FCC 
noted.  Defective  master  antenna  at  Buffalo 
apartment  produced  interference  signal  stronger 
that  local  tv  station  itself. 

Tv  Technical  Staff  Cut 
In  Realignment  by  NBC 

SOME  "30  to  40"  tv  engineers  and  technicians 
were  dismissed  by  NBC  at  year's  end  in  what 
was  said  to  be  "streamlining  and  realignment" 
of  certain  divisions  in  engineering  department. 
Primary  reason  for  personnel  cutback  appeared 
to  be  reduced  activity  by  engineering  depart- 
ment's technical  development  group,  which  de- 
vises special  electronic  apparatus  needed  in 
program  operations. 

Robert  W.  Shelby,  NBC  vice  president  and 
chief  engineer,  noted  that  year  ago,  NBC  had 
several  "high-pressure  color  projects  to  rush 
through  in  the  technical  development  group, 
but  that  has  slacked  off."  Spokesman  for  Na- 
tional Assn.  of  Broadcast  Employes  &  Tech- 
nicians (CIO),  with  which  NBC  has  contract, 
said  personnel  reduction  pointed  up  "gloomy 
employment  picture"  at  radio  and  tv  networks. 

New  Line  of  DuMont  Sets 
Includes  Optional  Radio 

ALLEN  B.  DUMONT  LABS  will  unveil  three 
new  tv  receivers  with  standard  broadcast  radios 
optional,  at  Chicago's  American  Furniture 
Mart  today  (Monday).  Inclusion  of  radio  re- 
ceivers with  tv  set  adds  $30  to  list  price,  accord- 
ing to  DuMont. 

William  H.  Kelley,  vice  president  and  gen- 
eral manager  of  firm,  said  DuMont  expects 
that  high  percentage  of  its  future  tv  set  sales 
would  include  radios. 

Motorola  Tv  Sales  Near  Peak 

MOTOROLA  Inc.  sales  hit  nearly  $200  million 
in  1954  and  were  second  highest  in  its  history, 
it  was  reported  Thursday  by  Paul  V.  Galvin, 
president.  He  predicted  tv  receiver  sales  would 
hit  6.6  million  and  radio  units  6.5  million  in 
1955.  Firm  introduced  1955  line  of  28  tv  receiv- 
ers at  distributors  meeting  in  Chicago,  ranging 
in  price  from  $139.95  for  17-inch  table  model  to 
$399.95  for  24-inch  console. 


V.  R.  YOUNG,  manager  of  Fort  Worth  office 
of  Graybar  Electric  Co.,  New  York,  promoted 
to  district  sales  manager  with  headquarters  in 
Dallas.  C.  C.  ROSS,  manager  of  communica- 
tions sales  at  Dallas,  named  to  succeed  Mr. 
Young  as  Fort  Worth  manager.  H.  J.  FRANTZ, 
sales  manager  at  Graybar's  Austin  office  and 
warehouse,  appointed  manager  at  Austin. 

HILLY  ROSE,  formerly  with  Raymond  E.  Nel- 
son Agency  and  advertising-promotion  man- 
ager of  Fullerton  Steel  &  Wire  Co.,  to  creative 
staff  of  Kling  Film  Productions,  Chicago. 

ROBERT  H.  BOLLING,  vice  president  and 
treasurer  of  Boiling  Co.,  station  representation 
firm,  and  Mrs.  Sally  MacDonald  were  married 
Thursday  morning  at  St.  Mary's  Roman  Cath- 
olic Church,  Roslyn,  Long  Island. 

VINCENT  WASILEWSKI,  NARTB  chief  at- 
torney, father  of  girl,  his  second  child. 


GE  Plans  Radio-Tv  Center, 
Including  Color  Studios 

APPROVAL  of  plans  for  $2  million  radio-tv 
center  to  house  operations  of  General  Electric's 
WGY-WRGB  (TV)  Schenectady,  announced 
Thursday  by  R.  B.  Hanna  Jr.,  manager,  GE's 
broadcasting  stations  dept.  Center  will  have 
nation's  first  tv  studios  designed  specifically  for 
color  tv  facilities,  he  said. 

Occupancy  of  building  is  expected  in  about 
year,  although  ground-breaking  date  has  not 
yet  been  announced.  Building  will  contain  three 
tv  and  two  radio  studios.  Largest  studio,  audi- 
torium seating  300  persons,  will  be  equipped 
for  audience  participation  shows  and  able  to 
accommodate  full  symphony  orchestra  or  mov- 
ing automobile. 

Master  control  room,  with  area  of  more  than 
4,000  square  feet,  will  be  located  in  center 
of  studio's  arrangement,  providing  control  of 
both  radio  and  tv  operations.  New  center  will 
be  located  in  heart  of  stations'  broadcast  cov- 
erage area  of  14,000  square  miles,  serving 
Schenectady,  Albany  and  Troy. 

Raytheon  Plans  Increase 
In  Tv  Receiver  Output 

RAYTHEON  MFG.  Co.  plans  to  increase  out- 
put of  both  monochrome  and  color  receivers, 
with  latter  to  account  for  "substantial  part"  of 
production  in  1955,  Henry  F.  Argento,  vice 
president  and  general  manager  of  firm's  tv-radio 
operations,  reported  Thursday. 

He  predicted  industry  total  of  6.5  million 
monochrome  sets  this  year,  with  emphasis  on 
lower-priced  receivers  and  high-cost  sets  giving 
way  to  increased  volume  of  color  tv  units.  He 
prophesied  production  of  between  300,000  and 
400,000  color  models  by  fall  of  1955,  largely 
in  21 -inch  screen  size.  He  said  original  urban 
tv  set  market  is  not  saturated  and  "huge"  sec- 
ond-set and  replacement  market  has  matured. 

Raytheon  reports  earnings  for  first  six  months 
of  fiscal  year,  ended  Nov.  30,  1954,  of  $2,396,- 
000  on  sales  of  $93,007,000  after  provision  of 
$2,150,000  for  federal  taxes.  This  was  said  to 
represent  increase  of  14.5%  in  billings,  21% 
in  earnings  before  taxes,  and  46%  in  earnings 
after  taxes,  compared  with  similar  period  of 
previous  fiscal  year. 

Burrough  Matthews  Dies 

BURROUGH  MATTHEWS.  61.  editor  of 
Buffalo  Courier-Express  (WEBR  Buffalo),  died 
Thursday  after  two  weeks  illness.  Mr.  Mat- 
thews headed  SHAEF  press  headquarters  dur- 
ing World  War  II. 
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the  week  in  brief 


SOMETHING  NEW  AT  DUMONT 

Network,  in  revolutionary  move,  to 
offer  live-film  operation  using  elec- 
tronic memory  and  super-splicer .  27 

NARTB  REPORTS  ON  BEER-WINE 

Industry-wide  survey  shows  beverage 
advertisers'  messages  comprise  minor 
share  of  all  radio-tv  time  28 


SPOT  TV  SHOWS  A  GAIN 

Rorabaugh  reports  seven  products 
used  more  spot  tv  than  spot  radio  30 


A  NEW  PITCH  FOR  RADIO 

CBS  Spot  Sales  extols  circulation  and 
impact  of  aural  medium  30 


LUDGIN  AGENCY  REALIGNS 

Bliss  named  president  as  Ludgin  moves 
to  board  chairmanship  31 


TIN  PAN  ALLEY  IN  THE  OZARKS 

Mountain  music  is  a  big  business  to 
RadiOzark  Enterprises  35 


MACHINE  ACCOUNTING 

A  station  operator  cites  the  merits  of 
keeping  day-to-day  tab  on  the  finan- 
cial situation    37 


ZIV  TV  BUYS  NATIONAL  STUDIOS 

Film  program  firm  pays  $1.4  million 
for  Hollywood  facilities  40 


NEW  RAB  GETS  UNDERWAY 

Two  executive  appointments  made  as 
successor  to  BAB  starts  year  42 


BILLION  DOLLARS  IN  TV? 

TvB's  President  Treyz  predicts  me- 
dium will  hit  that  mark  in  1955  .42 


THOSE  INVESTIGATIONS 

Industry  faces  two  major  probes  as 
Democrats  take  over  Congress     .  .44 


RAYBURN  BARS  TELEVISION 

House  leader  rules  cameras  out  of 
committee  hearings  46 
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American  Civil  Liberties  Union  issues 
report  decrying  infringements  48 

103  TV'S  WENT  ON  IN  '54 

Year's  starters  weren't  even  half  of 
1953's  total  of  225  56 

NBC-TV  REPORTS  RECORD  YEAR 

Network's  gross  billings  reached  $125 
million.  Color  programming  cited .  64 

MUTUAL  PLANS  SPORTS  LINEUP 

Radio  network  will  broadcast  major 
events  on  year-round  basis  65 

RCA  FORECASTS  BANNER  YEAR 

Sales  of  electronic  products  will  reach 
record  highs,  Folsom  reports  66 

FINAL  RITES  FOR  LOHNES 
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even  GILBERT  and  SULLIVAN 

WATCH 


WHEN 


|nd  so  do  their  sisters,  their 
cousins  and  their  aunts,  not  to 
mention  their  sons  and  daugh- 
ters and  old  family  retainers. 


Better  than  a  front  seat 
on  opening  night  —  that's 
the  way  the  folks  of  both 
Gilbert  and  Sullivan,  N.  Y., 
feel  about  Channel  8.  And 
Gilbert  and  Sullivan  are 
but  two  of  more  than  250 
communities  in  upstate  New 
York  who  find  first  night 
excitement  every  night  in 
the  week  on  WHEN-TV. 
V*  They  feel  like  true  monarchs 
of  the  "see." 
r  Want  to  tread  the  boards 
in  a  theatre  that  always 
has  an  overflow  audience? 
Join  the  WHEN-TV  troupe 
of  wandering  minstrels. 


SEE  YOUR  NEAREST  KATZ  AGENCY 


CBS 
ABC 

DUMONT 


MEREDITH 

STATION 


WATCHES 


WHIN 


CHANNEL  8 

SYRACUSE,  N.Y 


IN  REVIEW 


COLGATE  COMEDY  HOUR 

THOSE  teetering  on  the  brink  of  middle  age 
must  constantly  fight  against  the  temptation  to 
color  the  past  in  hues  brighter  than  life.  All  of 
which  is  one  way  of  saying  that  the  delayed 
return  of  the  highly  entertaining  team  of  Dean 
Martin  and  Jerry  Lewis  to  the  Dec.  19  NBC-TV 
Colgate  Comedy  Hour  didn't  seem  as  sparkling 
and  entertaining  as  many  of  their  previous 
programs. 

Certainly,  no  inference  should  be  drawn  that 
the  show  wasn't  amusing  and  a  generous  cut 
above  the  standards  set  by  previous  Comedy 
Hour  presentations  this  season.  But  it  must 
be  admitted  that  much  of  the  comedy  just  didn't 
register,  with  Mr.  Lewis  unable  to  capitalize 
with  his  usual  verve  on  an  unfortunate  surplus 
of  flubbed  lines  and  awkward  pauses. 

In  justice,  it  should  be  explained  that  this 
is  the  first  show  for  the  pair  in  quite  some 
time.  Mr.  Lewis  has  been  sidelined  with  a 
succession  of  physical  ailments,  enough  to  try 
the  hardiest  of  souls  and  to  give  delight  to  a 
writer  for  NBC-TV's  Medic. 

The  other  half  of  the  team,  Dean  Martin, 
again  proved  himself  a  very  able  straight  man, 


Not  as  sparkling  as  before 

just  the  sort  a  comedian  needs  to  bounce  his 
humor  off.  Additionally,  his  relaxed  and  suave 
song  delivery  is  a  genuine  asset  to  the  Comedy 
Hour. 

A  well-guarded  pre-show  secret  was  the 
identity  of  "Phil  Abrams,"  scheduled  as  a 
guest  star.  Mr.  Abrams,  it  turned  out,  was 
CBS'  Jack  Benny,  visiting  his  old  stamping 
grounds  at  NBC.  Typical  of  the  show's  lack 
of  bounce  was  the  failure  of  Comedy  Hour 
writers  Artie  Phillips  and  Harry  Crane  to  give 
Mr.  Benny  any  material  really  worthy  of  him. 

Among  the  credits,  several  numbers  by 
choreographer  Nick  Castle,  especially  "Swing 
Alley,"  proved  most  effective. 

Perhaps  the  disappointment  at  the  first  Mar- 
tin and  Lewis  Comedy  Hour  of  this  season  is 
a  compliment  to  them,  for  tv  viewers  have 
come  to  expect  much  from  this  pair.  Based 
on  past  performances,  their  Dec.  19  debut 
might  be  explained  as  a  temporary  rustiness 
caused  by  their  long  lay-off.  Should  this  prove 
correct,  Ed  Sullivan  will  have  a  serious  run 
for  his  future  Sunday  night  ratings.  But  a 
repetition  of  the  Dec.  19  program  isn't  going 
to  disturb  either  Mr.  Sullivan  or  his  ratings 
at  all. 

Production  Costs:  Approximately  $75,000. 
NBC-TV,  Sunday,  8-9  p.m.  PST.  (four  more 
programs  for  Martin  &  Lewis,  on  irregular 
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schedule).  Live  origination  from  Hollywood. 

Sponsored  by  Colgate  Palmolive  Co.,  through 
Ted  Bales  &  Co. 

Executive  producer:  Pete  Barman;  unit  produc- 
tion manager:  Jerry  Madden;  producer-di- 
rector: Ernest  D.  Glucksman;  associate  pro- 
ducer: Robert  Henry;  director:  Alan  (Bud) 
Yorkin;  assistant  director:  Roy  Montgomery. 

Writers:  Artie  Phillips,  Harry  Crane;  technical 
director:  Joe  Conn;  costumes:  Kate  Drain 
Lawson;  art  director:  Furth  Ullman;  musical 
director:  Dick  Stabile;  lighting:  Jim  Kilgore. 

Choreography:  Nick  Castle;  make-up:  Fred 
Williams. 

HORIZONS 

SEE  YOUR  doctor  right  away. 

That's  the  theme  and  moral  of  Horizons, 
new  Sunday  evening  series  on  ABC-TV  and 
the  latest  of  television's  contributions  to  the 
medical  education  of  the  viewing  public. 

That's  practically  the  commercial,  too,  for 
each  of  these  quarter-hour  programs  stresses 
the  necessity  for  visiting  your  family  physician 
in  all  emergencies  far  more  strongly  than  it 
does  the  products  of  its  sponsor.  The  actual 
Ciba  commercials  are  among  the  mildest  in 
tv,  purely  institutional,  with  no  sell  at  all,  just 
citing  a  contribution  to  medical  progress  made 
in  the  Ciba  laboratories  and  mentioning  that 
Ciba  also  makes  things  for  industry. 

The  time  to  see  your  doctor  discussed  on  the 
Dec.  26th  program  is  when  old  age  is  at  hand. 
This  telecast  began  with  a  drama:  the  family 
group — wife,  son,  daughter-in-law — waiting  for 
father  to  come  home  from  the  store  to  join  in 
an  anniversary  celebration.  Father  is  late  and 
later  still.  The  family  grows  anxious.  Then 
the  bell.  The  door  opens  and  father  staggers 
in.  He's  had  a  dizzy  spell;  he  had  to  come  home 
in  a  taxi;  he's  got  to  sell  the  store  and  retire: 
he's  all  through;  he's  67;  he's  an  old  man,  with 
nothing  to  do  but  wait  for  death. 

See  a  doctor?  What's  the  use?  When  you're 
old,  you're  old  and  there's  nothing  anyone  can 
do  about  it. 

The  drama  faded  from  view  and  in  its  stead 
was  Dr.  Howard  A.  Rusk,  director,  Institute  of 
Physical  Medicine  Rehabilitation,  New  York  U. 
Bellevue  Medical  Center,  who  commented  that 
this  man  really  needed  his  doctor  to  help  him 
adjust  his  activities  to  his  aging  body.  "Age," 
said  Dr.  Rusk,  "is  physiological,  not  chrono- 
logical." There  is  nothing  magical  in  the  num- 
ber 65  and  no  real  reason  why  that  should  be  an 
arbitrary  retirement  age.  People  are  different: 
some  should  go  on  working  at  80;  others  should 
retire  at  40.  Retirement  too  soon  is  as  bad 
as  working  too  long.  A  man  must  feel  needed. 
See  your  doctor  and  find  out  how  you  should 
adjust  to  growing  older. 

Like  any  good  lesson,  sermon  or  commercial, 
Horizons  does  not  try  to  do  too  much  in  its 
weekly  quarter-hour,  but  concentrates  on  driv- 
ing home  a  single  point,  effectively  but  not 
alarmingly  presented  and  authoritatively  ex- 
plained. The  Dec.  26th  telecast  dealt  with  the 
medical  problems  of  old  age;  that  of  the  pre- 
vious Sunday  with  those  before  birth — the  pre- 
natal care  of  the  expectant  mother.  In  each 
case,  the  answer  was  the  same: 

See  your  doctor  right  away. 

Production  Costs:  $7,000 

ABC-TV,  Sun.,  9:15-9:30  p.m.  EST 

Sponsored  by  Ciba  Pharmaceutical  Products 

Inc.  through  Kiesewetter,  Baker,  Hagedorn 

&  Smith  Inc. 
Producer:   Kiesewetter,    Baker,    Hagedorn  & 

Smith  Inc. 
Associate  Producer:  Ken  Rockefeller 
Director:  Matt  Harlib 
Cast:  Guest  physician  each  week. 
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Published  by  the  General  Electric  Company,  Electronics  Park,  Syracuse,  N.  Y. 


UNUSUALLY  LARGE  AREA  SERVED  BY 
WMGT-TV  WITH  G-E 12  KW  TRANSMITTER 


Top  Engineering  Plus  Top-Performing 
G-E  High-Power  Transmitter  Places 
UHF  Station  In  Dominant  Position 


"Mt.  Greylock  Television 
Station  WMGT,  with  a  trans- 
mitting plant  more  than  twice 
as  high  as  the  Empire  State 


away;  Worcester,  76  miles 
away;  and  steady  pictures  in 
Hartford, Conn. ,67milesaway ; 
Rutland,  Vermont,  69  miles 


Air  view  of  the  summit  of  Mt.  Greylock  witli  the  WMGT  transmitter  building  at  the  bot- 
tom of  the  picture  and  the  town  of  Adams,  Mass.  in  the  distance.  The  tower  in  the 
center  of  the  picture  is  a  War  Veterans  Memorial  familiar  to  all  living  within  a  100- 
mile  radius  of  this  pinnacle  3700  feet  above  sea  level. 


Building,  is  the  highest  TV 
site  operating  in  southwestern 
New  England  and  New  York 
State.  It  reaches  into  5  states," 
says  J. T.  Parsons,  its  Gen.  Mgr. 

"Power:  A  12  KW  G-E 
transmitter  takes  advantage  of 
short  transmission  line  to  its 
high  antenna  to  provide  high 
signal  level  even  in  locations 
considered  'in  the  shadow'  by 
ordinary  standards. 

"WMGT,  operating  3700  feet 
above  sea  level  atop  Mt.  Grey- 
lock in  Adams,  Massachusetts 
(2100  feet  above  average  ter- 
rain), has  proven  power  and 
height  are  of  major  impor- 
tance in  providing  wide  cover- 
age on  UHF.  Reports  show  re- 
ception in  Boston,  129  miles 


away,  including  other  fringe 
area  communities  such  as  Glov- 
ersville  and  Kingston,  N.  Y. 

"Granted,  because  of  the  rug- 
ged New  England  terrain,  there 
are  holes  in  the  WMGT  cover- 
age. As  the  terrain  levels  out  to 
the  east  and  the  west,  the  cov- 
erage improves  in  these  direc- 
tions. It  is  safe  to  estimate 
that  90%  of  the  population 
within  a  50-mile  radius  of  the 
transmitter  is  being  covered 
satisfactorily.  This  unique 
transmitter  location  provides 
coverage  of  three  rich  markets 
.  .  .  the  New  York  Capitol  dis- 
trict to  the  west,  the  Pioneer 
Valley  to  the  east,  as  well  as 
Berkshire  County . . .  three  rich 
markets  under  one  umbrella." 


PERSONALLY  SPEAKING 
LEON  PODOLSKY.  The  entire 
Greylock  Broadcasting  Co.  op- 
erations, which  include  both 
Radio  Station  WBRK  and  Tele- 
vision Station  WMGT,  are 
directed  by  the  company  presi- 
dent, Leon  Podolsky,  of  Pitts- 
field,  Massachusetts. 

He  has  an  extensive  back- 
ground in  electronics.  During 
World  War  II,  he  served  as 
chairman  of  several  Army  and 
Navy  committees,  working  for 
the  standardization  of  elec- 
tronic component  parts.  More 
recently  he  has  seiwed  as  a  con- 
sultant to  the  Department  of 
Defense  on  electronic  compo- 
nent problems. 

He  holds  over  100  patents  for 
developments  in  electronics  and 
has  published  nationally  and 
internationally  circulated  pa- 
pers on  electronic  components. 
JOHN  T.  PARSONS.  Direct  man- 
agement of  Television  Station 
WMGT  is  in  the  hands  of  John 
T.  Parsons  of  Lenox,  Mass.,  a 
veteran  in  radio.  Mr.  Parsons' 
early  radio  career  was  centered 
in  New  York  City  and  Ver- 


mont. He  came  to  WBRK  from 
WNBC,  Hartford,  Conn.,  in 
1940  as  commercial  manager  of 
the  station.  He  was  elevated  to 
general  manager  of  WBRK  in 
1942,  and  began  managing 
WMGT  in  its  initial  stage  of 
planning  and  construction. 


GENERAL 


ELECTRIC 


Market  area  map  shows  cities  and  towns 
covered  by  WMGT-TV.  Illustration  is  re- 
produced from  literature  prepared  by 
the  station. 


WMGT  Engineer,  Stanley  Ptak,  prepares  breakfast  in 
mitter  building  atop  Mt.  Greylock. 


odel  kitchen  of  the  trans- 
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OPEN  MIKE 


Oops  .  .  . 

EDITOR: 

In  your  review  of  "Dateline,"  the  Producers' 
Showcase  December  tv  show,  in  the  Dec.  20, 
1954  issue,  you  credit  J.  Walter  Thompson  as 
the  agency  handling  Ford  Motor  Co.'s  co- 
sponsorship  of  the  program. 

Just  to  keep  the  record  straight,  may  we  re- 
mind you  that  Kenyon  &  Eckhardt  represents 
us  on  this  particular  program  and  is  responsible 
for  the  unique  Ford,  Mercury  and  Lincoln 
commercials. 

J.  B.  McMechan 
Institutional  Advertising 
Ford  Motor  Co. 
Dearborn,  Mich. 

.  .  .  We're  Sorry 

EDITOR: 

While  I  love  all  concerned  at  Broadcasting  • 
Telecasting,  a  small  error  crept  into  the  re- 
view of  "Dateline." 

K&E  handles  the  whole  show;  the  book 
credited  J.  Walter  Thompson  with  the  Ford  end. 

Most  minute  of  details,  but  it  proves  I  read 
the  magazine. 

Hal  Davis,  Vice  Pres. 
Kenvon  &  Eckhardt 
New  York 

Georgia  Appreciation 

EDITOR: 

FEATURE  ARTICLE  "GEORGIA,  A  BILLION-DOLLAR 
MARKET  IS  BOOMING  ALONG  TOBACCO  ROAD" 
BEST  THING  EVER  DONE  IN  TRADE  PAPER  OR 
MARKETING  FIELD.    GEORGE  BIGGARS  [president, 

Atlanta  Journal  and  Constitution]  wants  2,000 

REPRINTS.  WE  NEED  1,500  REPRINTS  FOR  STA- 
TIONS. CONGRATULATIONS  TO  B»T  AND  TO  FRANK 
BEATTY  FOR  OUTSTANDING  JOB  OF  BIRDDOGGING, 
REPORTING  AND  WRITING. 

JOHN  M.  OUTLER  JR. 
GENERAL  MANAGER 
WSB-AM-TV  ATLANTA 

Grey  Got  Gruen 

EDITOR: 

If  there  are  any  in  the  industry  who  wonder 
if  B»T  is  read  cover  to  cover,  let  our  most 
recent  experience  at  Grey  forever  allay  their 
doubts. 

In  the  Dec.  20  issue  you  incorrectly  printed 
in  a  box  titled  "Some  Big  Switches  in  1954" 
that  the  Gruen  account  had  moved  from  Mc- 
Cann-Erickson  to  an  agency  other  than  Grey. 
Our  phones  became  immediately  busy  with 
many  calls  pointing  out  the  error. 

Although  the  body  of  your  story  correctly 
stated  that  the  Gruen  account  had  come  back 
to  Grey,  we  thought  you  would  want  to  tell 
those  of  your  readers  who  did  not  call  us  for  the 
correct  information  that  Grey  Advertising 
Agency  was  named  by  Gruen. 

Christopher  Cross,  Dir. 

Promotion  &  Publicity  Dept. 

Grey  Adv.  Agency  Inc. 

New  York 

Right  Owners,  Wrong  Station 

EDITOR: 

With  reference  to  the  [San  Diego]  story 
[B»T,  Dec.  13]  your  facts  are  incorrect  .  .  . 
Mrs.  Rabell  and  myself  own  and  operate 
KSON  and  KSON-FM  in  San  Diego  and  we 
have  nothing  whatever  to  do  with  KCBQ. 

KSON  was  not  even  mentioned  in  your  story 
and  yet  of  the  people  mentioned  every  one  is 
new  to  San  Diego  within  the  past  few  months. 


We  have  operated  KSON  for  seven  years  and 
there  is  not  any  other  station  in  San  Diego 
that  has  not  changed  hands  in  the  past  year 
except  ours. 

As  we  have  spent  a  great  deal  of  money  as- 
sociating our  names  with  the  ownership  and 
operation  of  KSON  we  naturally  do  not  want 
to  cause  confusion  in  the  out  of  town  agencies' 
minds.  .  .  . 

Fred  Rabell,  Owner 
KSON  San  Diego,  Calif. 

[EDITOR'S  NOTE:  The  writer  who  associated  the 
Rabells  with  the  wrong  station  has  been  remind- 
ed that  the  Broadcasting  Yearbook-Mahketbook 
should  be  used  by  staffers  as  well  as  subscribers 
to  check  details  of  station  ownership  and  man- 
agement.] 

Ant  Auditor 

EDITOR: 

The  Nov.  22  issue  of  B*T  lists  Eunice  Weston 
with  the  title  of  Ant  Auditor. 

Now  in  all  the  years  that  I  have  been  battling 
the  mountains  of  minutia  it  just  never  occurred 
to  me  that  despite  their  size  they  could  have 
been  ant  hills.  And,  believe  me,  even  though 
I'm  part  Cherokee  Indian  I  never  dreamed  of 
counting  the  ants. 

Tell  me,  what  kind  of  equipment  do  you  use 
to  line  up  the  ants  to  count  them,  what  is  it 
about  them  that  you  audit,  and  what  does  Miss 
Weston  think  of  the  whole  thing?  Danged  if 
I'm  not  fascinated  by  the  position  she  occupies 
and  the  work  she  does.  Working  on  the  Man- 
hattan Project  during  the  war  was  great  but, 
shucks,  tell  me  about  her  duties. 

Budd  Gore 

Publicity  Director 

The  Halle  Bros.  Co. 

Cleveland,  Ohio 

[EDITOR'S  NOTE:  Mr.  Gore  blithely  ignored  the 
preceding  line  of  B>T's  Nov.  22  masthead  which 
ended,  "ASSIST-"  and  concentrated  on  the  line 
reading  "ANT  AUDITOR:  Eunice  Weston."] 

Parochial  Praise 

EDITOR: 

To  say  we  of  Global  Films  are  pleased  with 
your  splendid  treatment  of  the  Global  Films' 
story  [B»T,  Dec.  13]  is  an  understatement.  We 
are  delighted. 

Messrs.  Hartley  and  Snyder  concur  with  me 
in  feeling  that  your  well-written,  careful  study 
is  to  be  commended  for  both  accuracy  and 
depth.   Furthermore,  we  might  add  a  bit  of 
parochial  praise  and  say  your  article  is  as  full 
of  vitality  as  a  Global  puppet-commercial. 
Ralph  N.  Weil 
Treasurer 
Global  Telefilms 
New  York 

Life  Answers  BMI 

EDITOR: 

This  letter  is  being  written  in  response  to 
your  story  on  page  58  of  your  Dec.  20  issue, 
headed  "Life  Music  Index  Draws  BMI  Com- 
ment." 

I  also  have  made  a  quick  and  cursory  ex- 
amination of  the  General  Title  Index  of  BMI 
and  such  examination  discloses  that  over  90% 
of  the  titles  listed  therein  are  titles  of  Public 
Domain  origin,  foreign  selections,  or  selec- 
tions comparatively  unknown  to  the  general 
public  or  selections  which  are  rarely  if  ever 
used. 

Many  of  the  compositions  are  the  result  of 
artificial  exploitation  and  though  possibly  per- 
formed at  one  time  are  receiving  very  negligible 
performances  at  this  time. 

Of  the  small  quantity  of  compositions  re- 
maining— the  copyright  proprietors  could  easily 
clear  them  through  any  other  Performing  Rights 
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channel  5  Seattle 
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Join  the  Cha 


The  5th  Network-''' may  *e  ?.e  ^is  fs 

answer  to  his  TV  problem 


-t's  still  a  seller's  market  in  buying  national 
television  time.  Newspapers  can  add  pages  . . .  mag- 
azines can  add  sections,  but  as  long  as  an  hour  has 
60  minutes  and  a  week  seven  days,  television  will 
remain  a  seller's  market. 


Figure  it  yourself.  Choice  time  is 
yh  slj  '-j)  8:00-10:30  P.M.  That's  5  one-half 
A  j  A  hours  a  day.  Allow  for  the  full-hour 
shows  and  the  multi-product  adver- 
tisers with  several  time  segments,  and  you  can  see 
why  existing  networks  are  limited  to  around  60  or 
70  sponsors  forming  the  "Charmed  Circle." 

Perhaps  we've  been  lucky  because  right  now  four 
Screen  Gems  produced  film  shows  are  racking  up 
enviable  ratings  on  networks.  We  value  our  large 
national  accounts,  but  know  many  advertisers  can- 
not get  network  time,  or  feel  that  the  rigidness  of 
network  control  is  not  in  their  best  interest. 

Fortunately  for  them— and  they  may  be  national 


or  regional  in  scope— the  networks  do  not  have  a 
monopoly  on  creative  imagination.  Fine  programs 
are  being  turned  out  in  our  studios  in  Hollywood 
and  New  York,  as  well  as  by  others. 

Advertisers  need  not  be  dependent  on  one  net- 
work, one  time  slot.  Good  spot  time  is  scarce  but 
it  is  not  unobtainable,  and  a  really  "hot"  show  has 
a  faculty  for  clearing  markets. 

1 1 

Each  advertiser  can  create  a  new  • 
kind  of  network— The  5th  Network 
^fe^^^^^J  —  his  own.  Born  out  of  the  creative 
"I...  ability  of  producers  of  film  enter- 

tainment, and  the  administrative  experience  of 
advertising  agencies,  advertisers  can  tailor-make 
their  own  "network,"  choosing  their  own  markets 
and  time  spots,  and  retaining  the  freedom  to  move 
their  shows  for  even  better  availabilities.  Further, 
they  have  a  wider  choice  of  programs  and  a  greater 
degree  of  control  over  format,  talent,  and  material. 


rmed  Circle 


By  this  method,  national  advertisers  can  get  cov- 
rage  in  every  television  market  at  less  cost  than 
y  buying  those  same  markets  on  a  network.  Where 
jhe  advertiser  prefers  to  limit  his  coverage,  and 
he  show  can  be  sold  to  others  in  non-competitive 
reas,  the  package  producer  can  substantially  re- 
uce  the  cost  to  the  original  sponsor.  When  a  por- 
ion  of  these  savings  is  allocated  for  promotion  and 
lerchandising,  you  can  get  top  audiences  at  lowest 
ost-per-thousand. 

Though  your  program  may  vary  as 
to  time  or  days,  strong  promotion  as 
used  by  the  film  industry... in  news- 
papers, advertising,  publicity,  and 
lerchandising  tie-ins ...  can  more  than  offset  the 
dmitted  value  of  a  uniform  time  period  nationally 


We  sincerely  believe  that  The  5th  Network— your 
own  show,  in  your  own  time  spots,  on  stations  of 
your  selection— is  the  only  way  you  can  join  the 
Charmed  Circle  and  attain  a  satisfactory  rating. 

ratings  />  We've  done  it  for  The  Ethyl  Corpo- 
ration  through  B.B.D.&O.  And  we're 
preparing  a  top-flight,  top-budgeted 
T  Hollywood  series  now  for  the  Falstaff 
Brewing  Company  through  Dancer- Fitzgerald - 
Sample,  Inc.  at  a  fraction  of  its  production  cost. 
Others,  too,  are  seriously  considering  this  fresh 
approach  to  national  advertising. 

If  you  would  like  to  know  more  about  The  5th 
Netivork  and  how  it  can  work  for  you,  why  not  get 
in  touch  with  us  now.  We  will  be  happy  to  sit  down 
and  discuss  in  detail  a  plan  to  fit  your  specific  needs. 


TELEVISION  SUBSIDIARY  OF  COLUMBIA  PICTURES  CORPORATION,  233  WEST  49th  STREET,  NEW  YORK  19,  N.Y.  •  CIRCLE  5-5044 


The  only  company  providing  advertisers  with  Hollyivood  and  Neiv  York  custom 
produced  national  shows,  syndicated  programming ,  and  commercials— all  on  film. 


OPEN  MIKE 


Advertisement 


From  where  I  sit 
6y  Joe  Marsh 


Tickets  Please 


Riding  up  Broad  Street  the  other 
afternoon,  I  saw  "Tiny"  Fields  up 
ahead  directing  traffic.  I  also  saw  a 
lady  a  couple  of  cars  up  from  me  try- 
ing to  get  out  of  a  tight  parking  spot. 

No  one  stopped  to  let  her  out,  but  I 
did,  because  I've  been  in  the  same  fix 
myself.  When  I  got  up  to  "Tiny"  he 
blew  his  whistle  and  stopped  me.  "Have 
a  ticket,  Joe,"  he  said.  I  was  surprised 
—and  a  little  sore.  But  "Tiny"  ex- 
plained. "It's  a  movie  ticket — good 
anytime  at  the  Bijou  Theater.  We're 
having  a  Courteous  Driver  Week  in 
town.  You  qualified  by  letting  that  lady 
go  ahead  of  you." 

From  where  I  sit,  courtesy  and  re- 
specting the  rights  of  your  neighbor  go 
together — in  driving  a  car,  just  as  in 
anything  else.  For  instance,  even  in 
something  as  small  as  a  choice  of  bever- 
age we  should  live  and  let  live  and  be 
thoughtful  of  others.  You  may  like  tea 
with  your  dinner.  I  happen  to  occa- 
sionally like  a  temperate  glass  of  beer. 
Neither  of  us  should  "blow  the  whistle" 
on  the  other's  choice. 


Copyright,  1954,  United  States  Brewers  Foundation 


organization,  such  as  Life  Music,  Inc.,  with  a 
resulting  saving  of  approximately  eight  million 
dollars  ($8,000,000)  per  annum. 

May  I  suggest  that  now  that  Mr.  Haverlin 
has  completed  his  "quick  and  cursory  examina- 
tion" of  Life  Music,  Inc.,  that  he  proceed  to 
make  a  "quick  and  cursory  examination"  of 
the  BMI  General  Index  and  what  he  is  offering 
the  broadcasting  industry  for  $8,000,000  per 
annum. 

As  a  matter  of  record,  we  have  never  sought 
to  burden  the  broadcasting  industry,  have  al- 
ways serviced  the  industry  to  the  very  best  of 
our  ability  and  have  strongly  advocated  that  a 
fair  non-discriminatory  and  equal  contract  be 
established  for  all  writers,  publisher  affiliates 
and  broadcasters. 

We  have  met  with  considerable  resistance 
in  our  campaign  to  establish  these  purposes 
from  management  of  BMI  and  it  may  be  neces- 
sary to  refer  the  entire  matter  to  the  U.  S. 
Dept.  of  Justice  in  order  that  these  meritorious 
objectives  may  be  achieved. 

I  know  that  your  magazine  is  dedicated  to 
the  best  interests  of  the  broadcasting  industry 
and  possibly  your  bringing  these  matters  before 
the  industry  as  a  whole  may  accelerate  the 
culmination  of  a  just  program,  undoubtedly 
resulting  in  substantial  savings  to  broadcasters. 

Barney  Young,  President 

Life  Music  Inc. 

New  York,  N.  Y. 

Formerly  With  .  .  . 

EDITOR: 

On  page  72  of  the  Dec.  27  B»T  there  is  an 
article  which  makes  reference  to  WEBB  an- 
nouncing the  name  of  the  new  general  man- 
ager as  Bentley  Stecher,  formerly  sales  man- 
ager of  WSID  Baltimore.  This  article  is  in 
error,  as  Mr.  Stecher's  former  position  was  as 
sales  manager  for  WWIN  Baltimore  .  .  . 

Marvin  Mirvis,  Gen.  Mgr. 

WSID  Baltimore 

[EDITOR'S  NOTE:  The  announcement  by  WEBB 
identified  Mr.  Stecher  as  formerly  with  WSID.] 

Timely  Think 

EDITOR: 

I  was  very  much  interested  in  reading  your 
editorial  "The  Think's  the  Thing"  which  ap- 
peared in  your  Dec.  13  issue  because  to  my 
mind  it  was  quite  timely. 

I  could  just  wish  that  BBDO — as  well  as 
other  advertising  agencies  too  numerous  to 
mention — was  as  deeply  concerned  about  the 
future  of  radio  as  they  appear  to  be  on  the 
surface.  By  that  I  mean  most  agencies  don't 
seem  to  realize  what  they  are  doing  to  radio — 
incidentally,  a  medium  very  important  to  them 
— by  continually  pushing  radio  stations  for 
special  packages  and  rate  concessions. 

You  and  I  know  full  and  well  that  manu- 
facturers, advertising  agencies  and  even  radio 
trade  papers  have  everything  to  gain  by  main- 
taining radio  in  a  strong  position,  because  if  it 
was  not  for  radio,  newspapers,  magazines,  etc., 
many  of  us  would  have  no  business  today  and 
manufacturers  would  have  to  spend  many  times 
their  present  budgets  in  order  to  reach  people 
and  tell  them  about  their  products. 

If  the  announcement  and  program  rates  of 
the  radio  stations  are  to  be  driven  steadily 
downward,  it  then  means  that  radio  stations 
are  going  to  have  to  put  on  more  advertisers 
in  order  to  earn  the  same  revenue.  The  natural 
consequence  of  this  is  that  radio  stations  will 
be  offering  less  and  less  entertainment  and,  in 
the  end,  it  may  be  that  they  will  start  to  lose 
large  segments  of  listeners.  This,  of  course, 
means  a  diluted  medium  .  .  . 

William  B.  Caskey 
Vice  Pres.  &  Gen.  Mgr. 
WPEN  Philadelphia 
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Spins 


CASS  KAID  .  T/ie  Sm/7e  on  f/ie  D/o/" 

MAKES  ADVERTISERS  PURR  AT  THE  PROFITS 


WKHM  IS  F/RST 
IN  JACKSON... 

F/RS7  IN  POWER 
F/RST  IN  RATINGS 
FIRST  IN  NEWS 
F/KS7  IN  MUSIC 
FIRST  IN  SPORTS 

SO  BUY 
THE  BEST... 


WKHM 

Jackson,  Michigan 


Frederick  A.  Knorr,  Pres. 
John  O.  Gilbert,  Mg.  Director 
Represented  by  HEADLEY-REED 


He's  a  household  word  in  Jackson's 
homes.  They  listen  to  Cass  and  they  buy 
what  he  sells!  Nobody  ...  but  NOBODY 
even  comes  close  to  his  rating.  He's  tops 
by  3  to  1.  Young  or  old,  they  all  love 
Cass  Kaid.  No  wonder  his  platter-patter 
is  paying  off  for  advertisers  in  this  rich 
midwest  market. 


How  much  jack  are  you  getting 
out  of  Jackson?  You  could  get 
more  if  you  put  Cass  Kaid  to 
work  for  you! 


WKHM— Jackson  .  .  .  WKMF— Flint  .  .  . 
WKMH — Dearborn-Detroit  is  the  package 
buy  that  covers  77%  of  Michigan's  entire 
buying  power.  Yet  you  save  10%  when  you 
buy  all  3.  Highest  ratings  .  .  .  because  every- 
body likes  News,  Music  and  Sports! 


Broadcasting    •  Telecasting 
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10,000  WATT 


OVEl* 


It    happened    in  Omaha 
(KOWH)  and  it  happened  in 
New  Orleans  (WTIX).  Now 
Kansas  City  makes  three  lead- 
ers for  Mid-Continent!  Hooper 
says  WHB  is  first  in  the  morn- 
ing, first  in  the  afternoon,  first 
all  day  with  35.7%  of  the  avail- 
able audience,  twice  the  next 
station's  share.  All  this  since 
June  when  new  ownership-man- 
i      agement   brought   new  ideas, 
8      new  programming,  new  con- 
17.5%    cepts  to  Kansas  City's  oldest 
1922)   call  letters.  Ask 
Blair    man,  or 
WHB  Gen- 
eral Manager 
George  W. 
Armstrong! 


Hooper  Radio  Index — 7  AM-6  PM, 
Monday-Friday,  Oct.-Nov.,  1954 

10,000  WATTS 

WHB 

ON  710  kc. 

KANSAS  CITY,  MO. 


CONTINENT  BROADCASTING  COMPANY 
President:    Todd  Storz 


KOWH, 

Omaha 
Represented  by 
H-R,  Reps,  inc. 


WTIX, 
New  Orleans 
Represented  by 
Adam  J.  Young,  Jr. 


WHB, 
Kansas  City 
Represented  by 
John  Blair  &  Co. 


our  respects 


to  JAMES  DEWEY  CUNNINGHAM 


IF  YOU  spend  an  hour  with  big  Jim  Cunning- 
ham, FCC's  newly-appointed  chief  hearing  ex- 
aminer, you  will  notice  he  smokes  his  cigarette 
precisely,  firmly. 

This  intense  purposefulness  pervades  his 
whole  nature,  from  his  hearty  hello  to  his  quiet, 
but  exact,  judicial  demeanor  in  conducting  an 
FCC  hearing. 

It  signals  the  way  he  plans  to  get  things  done 
in  building  up  the  Commission's  Office  of  Hear- 
ing Examiners,  streamlining  and  making  more 
uniform  the  hearing  processes  and  working  with 
applicants  and  counsel  to  conclude  hearing 
cases  as  expeditiously  and  justly  as  possible. 

Whether  it  is  writing  a  decision  or  painting 
his  house,  "I  like  to  get  onto  it  and  get  it  done 
to  the  best  of  my  ability."  That  is  the  capsule 
comment  on  his  basic  philosophy.  And  when 
he  "gets  onto  it,"  he  works  around  the  clock 
to  finish  the  job  if  necessary,  as  he  did  in 
writing  the  Denver  ch.  7  (KLZ-TV)  initial  de- 
cision. The  first  post-freeze  comparative  case 
to  go  to  completion,  Denver  ch.  7  set  the  pat- 
tern for  later  contests  and  Mr.  Cunningham's 
text  became  the  primer  for  future  opinions. 

The  smoke-filled  hearing  room  during  tv's 
post-thaw  channel  rush  is  well  on  its  way  to 
becoming  a  mellow  memory  for  lawyers  and 
litigants.  The  heat  of  summer  or  the  fight  it- 
self made  many  a  hearing  a  shirt-sleeve  affair. 

The  nation's  great  in  business  and  communi- 
cation were  jammed  together  in  hastily-con- 
verted hearing  rooms  during  many  proceedings 
and  the  resulting  informality  sent  some  back 
home  assured  Washington  is  really  like  that. 

But  now  the  rush  and  informality  are  over, 
Chief  Examiner  Cunningham  agrees,  indicat- 
ing he  expects  to  make  every  effort  to  assure 
more  comfortable  accommodations  and  better 
facilities  for  hearings.  Through  cooperation  of 
counsel,  both  in  FCC  and  out,  he  believes  the 
hearing  procedures  can  be  simplified  and  testi- 
mony and  evidence  reduced  to  a  minimum 
("consistent  with  the  rights  of  the  parties"). 

His  ultimate  goal:  to  publish  decisions  as 
"expeditiously  as  possible."  The  result:  "tre- 
mendous economies,  not  only  to  the  govern- 
ment, but  also  to  litigants." 

Born  Sept.  26,  1899,  at  Northampton,  Mass., 
James  Dewey  Cunningham  is  one  of  four  chil- 
dren born  to  Michael  P.  and  Catherine  (Mc- 
Gough)  Cunningham,  second  and  first  genera- 
tion County  Cork  (Ireland)  folk.  His  life  am- 
bition, to  become  a  major  league  baseball 
player,  was  tempered  at  an  early  age  through 
lessons  of  punctuality  taught  by  the  nuns  of 
the  parochial  schools  at  Holyoke,  Mass. 

At  an  early  age  he  also  learned  social  and 
family  responsibility  earning  his  spending  money 


in  the  American  tradition — working  in  a  grocery 
store  and  delivering  newspapers. 

Following  high  school  graduation  in  1918, 
Jim  Cunningham  enlisted  in  the  Army  and  was 
in  the  midst  of  basic  training  when  the  Armis- 
tice was  declared.  In  1920  he  entered  George- 
town U.  at  Washington,  D.  C.  on  a  baseball 
scholarship. 

After  receiving  his  A.B.  degree  in  1923,  he 
took  the  advice  of  his  career  counsellor,  the 
late  Rev.  Thomas  I.  Gasson,  S.J.,  then  pro- 
fessor of  psychology,  and  chose  law.  Returning 
to  GU  that  fall  and  entering  its  law  school. 
Jim  Cunningham  worked  on  both  his  M.A.  and 
LL.B.  degrees,  which  he  received  in  1926. 

He  passed  the  D.  C.  bar  in  early  1927  and 
later  that  year  resumed  studies  at  GU  for  his 
master  of  law  degree,  received  in  1928. 

After  a  short  private  practice,  Mr.  Cunning- 
ham joined  the  Civil  Service  Commission  in 
late  1930  as  attorney-examiner,  evaluating  ap- 
plicants for  legal  positions  in  government.  In 
late  1934  he  transferred  to  the  then  newly- 
organized  FCC  as  senior  attorney.  Starting 
in  the  law  department  of  the  Broadcast  Bureau, 
he  worked  essentially  on  hearings  and  subse- 
quently served  as  examiner  in  several  cases. 

Having  obtained  a  reserve  commission  of 
captain  in  1933  in  the  Army's  Judge  Advocate 
General  Dept.,  Mr.  Cunningham  volunteered 
for  active  duty  in  November  1940.  Assigned 
judge  advocate  general  in  the  chemical  warfare 
service  at  Edgewood  Arsenal,  Md.,  he  advanced 
to  full  colonel  and  in  1944  was  assigned  judge 
advocate  of  the  Antilles  Dept.  with  base  at  San 
Juan.  Here  he  won  commendation  for  "out- 
standing service." 

Returning  to  FCC  in  1946,  Col.  Cunningham 
was  placed  in  charge  of  the  Renewals  and 
Revocations  Section  of  the  Broadcast  Bureau's 
Law  Dept.,  then  under  the  direction  of  General 
Counsel  (now  Comr.)  Rosel  H.  Hyde.  In  June 
1947  he  became  one  of  the  first  formal  hearing 
examiners  upon  implementation  of  the  Ad- 
ministrative Procedures  Act.  Early  major  cases 
included  the  late  G.  A.  (Dick)  Richards  and 
WMEX  Boston  license  renewal  proceedings. 

Spreading  his  240  lbs.  to  a  height  of  6  ft. 
3  in.,  Col.  Cunningham  was  a  logical  choice 
when  Chairman  George  C.  McConnaughey 
recently  said  the  Commission  needed  a  big 
man  for  chief  examiner  "and  we  picked  the 
biggest  we  could  find."  But  the  chairman  also 
referred  to  performance  and  experience. 

A  career  man  at  FCC,  Col.  Cunningham 
belongs  to  no  political  party.  He  admits  neg- 
lecting his  golf  the  past  five  years,  but  still  is 
handy  fixing  things  around  the  house  under 
the  eye  of  Mrs.  Cunningham,  the  former  Gene- 
vieve H.  Griffin  of  Georgetown  (D.  C.)  whom 
he  married  in  1926.  His  hobby:  hi-fi. 
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Denver  Area  TV  homes  with 


television's  hottest 
spot  package  in  a 
booming  market! 


Latest  ARB  reports  FANFARE  FEATURES  reaches  an 
unduplicated  58.1%  (gross  rating  points— 107.3)  of  the 
Denver  area's  more  than  '/^-million  TV  homes.* 

The  result?  KOA-TV  boosts  its  guarantee  from  40%  to 
50%!  Your  12  sales  messages  on  KOA-TV's  9  popular 
FANFARE  FEATURES  in  each  two-week  cycle  penetrate  an 
unduplicated  50%  of  Denver's  TV  homes ...  money-back 
guaranteed! 

In  fact,  they'll  reach  60%  of  these  homes  2  to  5  times 
during  the  two-week  cycle! 

'253,596-RocJcy  Mln.  Electrical  League,  Nov.  I,  I9S4 


1 
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It's  a  long,  long  way  from  the  pig  to  the  crisp  bacon  on  your 
breakfast  plate.  What  originally  comes  from  the  hog  isn't 
what  you'd  call  bacon  at  all — not  at  first,  anyway.  Bacon  re- 
quires lots  of  "post  graduate"  work  before  it's  ready  to  cook. 


1  The  first  step  is  to  select  the  "side" 
that  can  be  made  into  the  kind  of  bacon 
you  like.  Then  the  "side"  is  trimmed 
and  squared  carefully  into  the  proper 
shape  by  a  skilled  workman. 


3  Then  it's  hung  on  "Bacon  Tree" 
racks  and  moved  into  the  smokehouse, 
where  smoke  from  special  wood  gives 
it  the  haunting  fragrance  that  brings 
your  family  bounding  into  the  kitchen. 


5  Finally,  the  slicing  machine  shaves 
it  off  in  uniform  slices  (about  10  slices 
per  second).  Wrappers  pack  it  neat  and 
pretty;  and  the  shipping  department 
starts  it  off  to  you. 
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2  Next  comes  the  curing.  Every  one 
of  America's  hundreds  of  bacon-making 
packers  has  his  own  special  curing  for- 
mula. Gives  you  lots  of  flavors  to 
choose  from. 


4  After  it  comes  out  of  the  smokehouse 
your  bacon  is  chilled.  Then  it's 
"formed"  into  just  the  right  shape 
so  the  slices  come  out  nice  and  even, 
the  way  you  see  them  in  your  store. 


6  Surprise  you  how  many  steps  there 
are  from  porker  to  packer  to  breakfast 
table?  Yet  bacon  is  only  one  of  hun- 
dreds of  processed  meats  prepared  in 
modern  packing  "kitchens"  every  day. 


JOHN  COLE 


on  all  accounts 

JOHN  COLE  believes  that  "television's  bread 
and  butter  ultimately  lies  in  special  interest 
programs,"  a  belief  nurtured  by  his  own  inter- 
est in  the  current  "do-it-yourself"  craze. 

Mr.  Cole's  own  bread  and  butter  these  days 
lies  with  The  Buchen  Co.,  Chicago,  of  which 
he  is  radio  and  television  director  at  the  youth- 
ful age  of  29.  In  that  capacity,  he  handles 
copy,  contracts,  production  and  administration. 

Among  the  clients  for  which  he  toils  in  spe- 
cialized fare  are  the  Chicago  Title  &  Trust  Co., 
which  sponsors  the  Chicago  Symphony  Orches- 
tra on  DuMont  Tv  Network;  Edward  Hines 
Lumber  Co.,  for  Waifs  Workshop  on  WNBQ 
(TV)  Chicago  and  Fairbanks,  Morse  &  Co., 
which  sponsors  The  Nation's  Business  on  radio 
in  45  markets.  He  also  writes  spots  and  handles 
production  for  Masonite  Corp.,  Wood  Conver- 
sion Co.,  Ripon  Knitting  Works  and  the  Oliver 
Corp. 

Despite  his  youth,  John  Kenneth  Cole  has 
had  a  well-rounded  background  comprising 
agency,  station  and  network  fields.  He  was 
born  in  Wheaton,  111.,  on  Dec.  11,  1925.  Mr. 
Cole  received  a  BS  in  radio  journalism  from 
the  U.  of  Illinois,  and  was  in  service  from 
January  1943  to  May  1945,  serving  with  the 
Army  in  field  artillery  with  the  100th  Infantry 
Division. 

Mr.  Cole  started  in  advertising  in  September 
1949  with  WVLN  Olney,  111.,  as  a  radio  writer, 
announcer  and  salesman.  In  June  the  following 
year,  he  joined  ABC  Central  Div.  as  a  radio 
writer.  The  following  September  he  moved 
into  the  agency  field. 

Copy,  production  and  contact  work  on  radio 
and  television  were  his  chores  at  Schwimmer 
&  Scott  Inc.,  Chicago,  for  the  next  two  years. 
Among  the  programs  he  worked  on:  Open 
House  for  Walgreen  Drug  Stores;  Cartoon-O' 
for  National  Food  Stores;  participations  on 
Arthur  Godfrey's  radio  show  for  ReaLemon- 
Puritan  Co.;  Two  Minutes  to  Go  for  Fox  De- 
luxe Beer;  H-M  Ranch  for  Hawthorn-Mellody 
Dairy,  and  numerous  spot  campaigns. 

In  1952,  Mr.  Cole  joined  The  Buchen  Co. 
as  assistant  radio-tv  director,  becoming  direc- 
tor last  March. 

Also  in  1952,  he  married  the  former  Dallas 
Williams.   They  live  in  Geneva,  111. 

Among  his  "special  interests"  and  hobbies,. 
Mr.  Cole  lists  music  and  the  theatre. 
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AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  Members  throughout  the  U.  S. 


Joseph  H.  Snyder,  President  of  the  Color  Corporation  of  America,  tells: 


"How  we  set  a  record  with  the  Thunderbird!" 


"When  news  got  out  about  the  Thunderbird,  Ford  dealers 
scheduled  a  big  preview  at  Palm  Springs,  California,"  relates 
Joe  Snyder  of  Color  Corporation  of  America. 

"But  as  the  date  drew  near,  it  became  clear  to  Ford  that  the 
one  Thunderbird  then  in  existence  — a  hand-made  model  — 
would  have  to  stay  there  in  Detroit ! 

'  'The  solution  ?  Giant  natural  color  prints— and  Air  Express. 

"Films  were  rushed  to  the  Color  Corporation  in  Tampa, 


and  we  made  Hi-Fidelity  color  prints  larger  than  the  top  of 
a  desk.  These  were  back  in  Detroit  in  record  time  — and  in 
Palm  Springs  the  day  after ! 

"There  is  no  other  service  comparable  to  Air  Express.  We 
would  be  just  a  local  business  without  it. 

"Yet  Air  Express  rates  are  usually  lowest  of  all.  For  in- 
stance, a  10-lb.  shipment  from  Tampa  to  Detroit  costs  §5.06. 
That's  6S<*  less  than  the  next  lowest-priced  air  service." 


GETS   TMEFtE  F I  Ft  ST  via  U.S.  Scheduled  Airlines 
CALL  X\//=t    EXPRESS    .  .  .  division  of  Ft*\l EXF>F*ESS  AGENCY 
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HAPPY  NEW  YEAR 
from 

NUMBER 
PLEEZE 


and 


WSRS,  Cleveland,  like  dozens  of  other  top-notch  stations  throughout  the  country, 
has  found  "Number  Pleeze"  a  real  sales  builder.  This  exciting  new  game  is 
radio's  only  fully  controlled  giveaway  show.  It  incorporates  a  telephone  call-in, 
but  licks  telephone  problems  by  automatically  limiting  calls.  Let  "Number 
Pleeze"  do  the  same  hard-hitting  job  of  selling  for  you  that  it  had  done  for 
other  leading  stations.    For  full  details,  contact  the  Ullman  office  nearest  you. 


RICHARD 


''95  Delaware  Ave. 
<ffalo  2,  N.  Y. 
me:  Cleveland  2066 


ULLMAN  Inc. 


2133  N.  W.  11th  Avenue 
Miami  37,  Fla. 
Phone:  2-2655 


SRS,  Cleveland,  has  paid  for  part  of  this  ad  because  they  believe  that  the 
way  to  a  happy  and  prosperous  1955  in  radio  is  with  fresh  programming  ideas 
such  as  "Number  Pleeze." 
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wens -tv  NOW  AMERICA'S 

MOST  POWERFUL  STATION  WITH 


POWER  PUNCH  PERFORMANCE  PERFECT 

PICTURE  PROGRAMMING  PERSONNEL  

PERSONALITIES  PULLING  POWER  PEOPLE  !  ! 

And  now  a  MILLION  WATTS  of  power  to  make  even  our 

previous  achievements  seem  picayune. 

WBRE-TV  has  to  its  record  some  outstanding  "Firsts"  but  none  greater 
than  being  the  FIRST  MILLION  WATT  TV  STATION  IN  THE 
NATION.  WBRE-TV  applied  for  and  received  the  first  million  watt  tv 


station  grantfrom  theF.C.C.  It  is  a  sourceofsatisfactionthatwehave 
been  able  to  fulfill  this  grant  in  less  than  two  years. 

The  thirty  years  of  great  engineering,  programming  and  selling  know-how 
that  went  into  our  remarkable  radio  record  is  now  achieving  phenomenal 
feats  of  merchandising  and  selling  for.  our  TV  clients.  Full  schedule  of 
NBC  shows  in  black  and  while  and  color .  .  .  outstanding  local  shows  .  .  . 
news  and  sports  coverage  of  local,  regional  and  national  interest  makes 
WBRE  Channel  28  the  Powerful,  Programming,  Audience-delivering  buy 
In  Television. 
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ON-AIR"  AT  WBRE-TV 


O  WER 


This  announcement  marks  another  achievement  in  RCA  high-power 
equipment  leadership.  For  the  first  time,  a  commercial  UHF  television 
station  is  operating  with  an  effective  radiated  power  of  one  million 
watts!  For  the  first  time,  a  UHF  station  is  getting  coverage  close-in 
AND  far  out!  And  best  of  all,  super  television  power  has  proved  just 
as  easy  to  handle  as  lower  powers. 

How  do  you  get  started  with  RCA  super  power?  You  begin  with  your 
own  RCA  1-KW  transmitter.  You  add  the  new  RCA  25-KW  amplifier. 
You  install  the  new  RCA  Super  Power  UHF  Pylon  (gain,  46)— and 
you're  set  to  go  with  1  million  watts  ERP.  Power  tubes  in  both  RCA 
high-power  amplifiers  are  conventional  and  interchangeable  (no 
klystrons  used).  Amplifier  plate  voltages  are  low  volts,  max.). 

Operating  econonw  is  remarkabla\(RCA's  new /super  power,  high- 
gain  antenna  eliminadets  need  for  hignlpower  inpi/t.  Rower  tubes  have 
already  set  a  record  Vor  "proved-in'\  life). 


New  RCA  Super  Power 
UHF  Pylon  Antenna. 
Available  Types:  TFU- 
46AL,  TFU-52-AM, 
TFU-60-AH.  Signal 
Gain,  46,  52  and  60. 
The  answer  for  eco- 
nomical 1-million  watt 
operation. 


Station-proved*wv  daily  commercial  operation  aivWBRE-TV,  trT6s,per- 
formance  of  RCA's  1-million  watt  UHF  system  is ^ow  an  established 
record.  Profit^by  RCA's  engineering  experience  in  high-power — 
and  KNOW yyou've  planned  it  riaht.  Call  your  RCA  Broadcast  Sales 
Representative.  In  Canada,  write  RCA  Victor  Ltd.,  Montreal. 


RCA  Pioneered  and  Developed  Compatible  Color  Television 


HORIZONTAL  FIELD  PATTERN  /  \ 
^DOUBLE  SLOT  UHP  ANTENNA  /S.  / 
V/  =527  MC     £=0.296     N(  yK 


•  MEASURED*^ 
WIRE  SCREEN 


in  RCA  "contour-engineered'' 
UHF  Pylon  Antenna 


•  For  "single-direction"  coverage,  rca  has 

UHF  Pylons  that  produce  a  horizontal  field 
pattern  shaped  like  a  Cardioid  (see  Fig.  1). 

•  For  "elongated"  coverage,  rca  has  uhf 

Pylons  that  produce  a  horizontal  field  pat- 
tern shaped  like  a  peanut  (see  Fig.  2). 

•  For  "circular"  coverage,  rca  has  a  wide 

selection  of  UHF  Pylons  that  produce  equal 
signals  in  ALL  directions. 

•  For  better  overall  coverage,  rca  uhf 

Pylons  have  built-in  "Beam  Tilt"  that 
minimizes  power  loss  in  vertical  radiation. 

•  For  better  "close-in"  coverage,  rca  uhf 

■  '  :'         '        ■        ■  '  Pylons  are  equipped  with  a  new,  advanced 

LaMMiSnSSSmilSSSSl  t>'^e  nul1  fill"in  system  (used  in  conjunction 

bmDmDnnD[13llll]lllllllllnill        with  beam  tilting)   See  Figs  3  and  4 

■■"■SSmnSSSSUSS     •  The  gain  that's  published  is  the  gain  you  get. 

R  flBR^^^^'^'ISSljSSBSSri1!;1  rlnn'^np!  RCA  UHF  Pylons  include  no  tuning  com- 

□□□□□□□□□□□□□DjlHaG^  j'  promises  that  would  result  in  loss  of  gain. 

□□□□□□□□□□DQBIIBBBSiBBBBBBBBBBBB        RCA  UHF  Pylons  can  be  furnished  with 

1  ■iibbbbmbbbbbbbbbbI       „  •  c  •    ...  nr,  r    r  o  ,    q  , ,    >,    > , 
□□□□□□□□□□DflQtlflSHHEaQQ'iJDDEC'jGnri:-  gams  in  the  order  of  3,  6,  9,  12,  21,  24, 

□□□□□□□□□□OflnOMBBBBBBSBBBBBBBBl  and 97" 
□□□□□□□□□□BanODiOaBBBBBBBBilBBBBBB        anu  L  '  1 

•■II IBBEBBBBnfi VBBBBBH  k   DP.  hop       IIUr  ontonn„  ,PMff„ri(1P. 

:r  ;jdq'  7  •  RUA  has  all  uhf  antenna  accessories,  towers, 

-  mitered  elbows,  line  transformers,  spring 

hangers,  dummy  loads,  wattmeters,  fre- 
quency and  modulator  monitors,  filter  - 
plexers,  and  transmission  line  (measured 
performance — VSWR — is  better  than  1.05 
to  1.0).  You  can  get  everything  from  ONE 
responsible  source- RCA! 

^■■■BBaBBBBBBBIlllBBBBBBBBBgBBj 

An  antenna  system  can  make  or  break 
a  TV  station.  Make  sure  yours  is  right. 

 , Your  RCA  Broadcast  Sales  Representative 

□^||HaaanonnnDDnannD|  .      can  help  you  plan. 

.  jBBBBBBBBBBBB' : = Z  -  7 :: 

□□□□□ODOQODSCEICX 

-□□□□□□oonnnntfj  sac 


14      12      10       8      6      4      2      0       2      4       6      8      10      12  14 

ABOVE  HORIZONTAL      VERTICAL  ANGLE ,  DEGREES       BELOW  HORIZONTAL 
PLANE  PLANE 


] 


RCA  Adjustable  Beam 
High-Gain  UHF  Pylon 
—installed 


RADIO  CORPORATION  of  AMERICA 


■Kg.  +12    +10    +8    +6    +4  +2 


ABOVE: -HORIZONTAL   PLANE       DEGREES  BELOW   HORIZONTAL  PLANE 


ENGINEERING  PRODUCTS  DEPARTMENT 


CAMDEN,  N.J. 
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LIVE-FILM  NETWORK  SYSTEM 
TO  BE  OFFERED  BY  DUMONT 

Re-shaping  of  whole' television  network  picture  promised  by  Dr. 
DuMont  and  key  officials  as  special  production  system  is  developed. 
Live-film  cameras  will  be  combined  with  electronic  memory  and 
new  super-splicer.  Extensive  savings  in  cost  and  time  plus  improved 
film  quality  are  claimed.   Meanwhile,  network  cuts  relay  facilities. 


DUMONT  Tv  Network  has  developed  a  com- 
bined live-film  system  designed  to  provide 
high-quality  network  program  and  advertising 
service  at  low  cost  on  a  nationwide  basis. 

The  service  will  profoundly  influence  present 
concepts  of  television  networking,  DuMont 
officials  believe,  and  will  offer  stations  impor- 
tant savings  in  programming. 

While  many  technical  methods  and  devices 
have  been  blended  into  the  merger  of  live 
and  Teletranscription  service,  the  development 
is  described  as  a  combination  of  studio,  control 
room,  splicing  and  distribution  practices.  Patent 
applications  have  been  filed  for  some  of  the 
devices. 

The  disclosure  of  DuMont's  plan,  evolved 
after  years  of  experience  and  the  need  for  a 
new  way  of  competing  in  a  four-network  econ- 
omy, serves  to  set  at  rest  much  of  the  specu- 
lation of  the  last  two  months.  DuMont  will 
make  a  major  cutback  in  its  present  live  net- 
working facilities  and  reduce  personnel. 

On  the  other  hand,  the  network  hopes  it 
will  have  the  live-film  system  rolling  by  sum- 
mer and  enter  the  autumn  market  with  a 
group  of  13-week  programs.  If  its  hopes  are 
realized,  DuMont  will  attain  a  much  more 
important  position  among  national  networks. 

Only  meager  hints  of  the  system  were  di- 
vulged last  week  in  a  DuMont  announcement, 
which  referred  to  early  introduction  of  "tech- 
nological developments"  and  in  an  informal 
comment  by  a  DuMont  executive  that  these 
developments  "are  liable  to  set  the  industry 
on  its  ear." 

Briefly,  B«T  learned,  the  new  DuMont  sys- 
tem involves  the  following: 

•  Multiple-camera  production,  with  each 
camera  providing  simultaneous  live  and  film 
versions. 

•  Master  control,  with  director  controlling 
cameras  and  recorded  cues  for  editing  films. 

•  Electronic  memory  at  master  control  to 
aid  director. 

•  An  intricate  super-splicer  for  fast  film 
editing,  turning  out  electronically  reversed  neg- 
ative suitable  for  high-speed  production  of 
prints. 

•  Studio  production  techniques  taking  ad- 
vantage of  technical  devices  and  greatly  low- 
ering cost  of  turning  out  programs  as  well  as 
commercials. 

Having  worked  out  this  system,  DuMont  is 
preparing  to  produce  from  its  67th  St.  studio 
in  New  York  City,  built  at  a  cost  of  $5  million 


to  serve  as  a  film  production  center. 

Network  officials  explained  that  DuMont 
lost  $4  million  in  1954  on  its  service  but  has 
$9,750,000  available  from  proceeds  of  the  sale 
of  WDTV  (TV)  Pittsburgh  to  Westinghouse 
Broadcasting  Co.  [B»T,  Dec.  6,  1954].  The 
entire  concept  of  live-film  operation  was  based 
on  the  realization  that  the  present  tv  alloca- 
tion, lacking  four  vhf  stations  in  many  leading 
markets,  will  not  support  four  networks  paying 
for  fulltime  coast-to-coast  relay  facilities,  it 
was  stated. 

Here  are  some  of  the  specific  advantages 
DuMont  officials  cite  as  they  predict  drastic 
changing  of  the  tv  network  structure: 

•  Central  control  of  multiple  cameras,  even 
in  several  studios  or  cities. 

•  Fast  re-takes  as  their  need  appears  to  the 
director  while  he  scans  the  kinescope  a  few 


DR.  DuMONT  MR.  BERGMANN 

seconds  after  actual  performance. 

•  Live  and  recorded  program  distribution, 
quickly  and  at  low  cost,  permitting  programs 
to  be  shown  at  desired  times  in  different  sec- 
tions. 

•  Heavy  savings  in  relay  costs. 

•  Easy  distribution  of  a  film  program  with 
as  many  different  commercial  or  sustaining 
interludes  as  desired. 

•  Radical  reduction  in  the  cost  of  producing 
tv  film  commercials,  with  only  minutes  between 
production  and  availability  of  finished  films. 

Involved  in  development  of  the  system  were 
key  DuMont  network  officials,  including  Dr. 
Allen  B.  DuMont,  president  of  Allen  B.  Du- 
Mont Labs;  Dr.  Thomas  T.  Goldsmith,  director 
of  research;  James  L.  Caddigan,  network  di- 
rector of  programs  and  production,  and  Ted 
Bergmann,  DTN  managing  director. 

They  have  been  searching  years  for  a  solu- 
tion to  the  problems  of  competing  in  a_four- 


network  field  without  the  availability  of  key 
stations  and  basic  affiliates  spaced  along  relay 
facilities. 

Now  they  are  preparing  to  offer  stations  a 
type  of  affiliation  contract  that  will  cover  the 
joint  live-film  program  services  and  provide  a 
profit  to  the  network  while  giving  stations 
what  is  termed  vastly  improved  film  programs 
of  superior  quality. 

It  was  made  clear  that  DuMont  is  going  to 
stay  in  the  network  program  business,  despite 
the  current  cutbacks  on  relay  facilities  and 
personnel.  The  network  believes  advertisers 
will  quickly  see  the  advantages  of  its  studio 
and  delivery  techniques. 

The  super-splicer  developed  by  DuMont 
swiftly  turns  out  a  finished  negative.  Films  from 
each  camera,  plus  sound,  are  fed  into  the  splicer 
along  with  recorded  cues  provided  at  the  master 
control  by  the  director.  Remote  camera  oper- 
ation is  possible  and  the  multiple  functions 
performed  by  the  director  are  simplified  by  the 
electronic  memory  device.  Rehearsal  time  is 
kept  to  a  minimum  by  the  DuMont  system. 

Specially-developed  shutters  and  prisms  are 
used  in  cameras  to  avoid  loss  of  light  caused 
by  shutters,  the  camera  orthicons  getting  con- 
tinuous tv  light. 

Coincident  with  the  announcement  that  Du- 
Mont is  cutting  down  on  its  use  of  AT&T's 
coaxial  cable  and  radio  relay  facilities  came 
word  that  ABC-TV,  as  part  of  a  continuing 
"efficiency  study"  made  in  the  light  of  changing 
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needs,  is  reappraising  its  own  intercity  relay 
requirements  with  a  view  to  making  whatever 
realignments  are  necessary  to  provide  efficient 
service  with  the  greatest  economy.  An  ABC-TV 
official  said,  however,  that  despite  these  realign- 
ments the  network  goes  into  1955  spending 
more  for  AT&T  facilities  than  ever  before. 

In  disclosing  the  changes  Dr.  DuMont  said: 

"The  entire  industry  is  well  aware  that  net- 
working, as  distinct  from  station  operation,  is 
presently  an  uneconomic  activity. 

"For  a  long  time,  we  have  been  seeking  a 
means  of  making  telecasting  more  efficient.  We 
are  near  the  end  of  our  search  for  a  tech- 
nological improvement  that  will  aid  substan- 
tially in  achieving  this  objective  and  we  are 
moving  now  to  reorganize  and  strengthen  our 
broadcasting  structure  and  at  the  same  time 
make  the  medium  more  attractive  and  more 
economic  to  all  advertisers." 

The  announcement  appeared  to  set  at  rest 
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speculation  that  has  ranged  widely  regarding 
the  network's  plans,  including  an  early  report 
that  ABC  might  take  over  the  network  opera- 
tion. Another  dealt  with  reported  negotiations 
anticipating  that  Guild  Films,  tv  film  produc- 
tion-distribution company,  might  acquire  Du- 
Mont  productions  and  production  facilities. 
Guild  Films  President  Reub  Kaufman  asserted 
last  week,  however,  that  the  DuMont  announce- 
ment would  have  "absolutely"  no  bearing  on 
GF  plans  or  activities,  and  reiterated  that  GF 
had  no  negotiations  with  DuMont. 

Discussing  DuMont's  announced  plans,  Mr. 
Bergmann  told  B»T  that  DuMont's  cutdown 
on  line  facilities  probably  will  reduce  the  num- 
ber of  affiliates  served  by  "contract"  relays — 
that  is,  relay  facilities  which  are  ordered  eight 
hours  a  day,  seven  days  a  week,  and  which  must 
be  paid  for  whether  in  use  for  the  full  period 
or  not — from  50  stations  to  about  25. 

The  approximately  25  thus  cut  off  from  "con- 
tract" relay  service  will  be  served  by  relays 
ordered  on  the  less  expensive  "occasional  use" 
(as  needed)  basis  in  the  case  of  commercial 
programs  (where  the  relay  cost  is  figured  onto 
the  advertiser's  bill).  In  the  case  of  sustaining 
programs  these  stations  will  be  served  largely 
by  Teletranscriptions. 

Mr.  Bergmann  cited  as  an  example  Bishop 
Sheen's  Life  Is  Worth  Living  program  for  Ad- 
miral Corp.  This  currently  is  seen  live  on  70 
stations,  of  which  50  are  served  by  "contract" 
facilities  and  20  by  facilities  ordered  on  the 
occasional  use,  or  as  needed,  basis.  Under 
the  new  plan  the  approximately  25  taken  off  the 
"contract"  facilities  will  be  added  to  the  20  al- 
ready getting  the  program  on  relays  ordered 
specifically  for  that  show. 

Not  All  Stations  Set 

Thus  far,  Mr.  Bergmann  said,  DuMont  has 
not  finished  notifying  all  of  the  stations  whose 
method  of  receiving  service  will  be  changed 
from  "contract"  facilities  to  the  other  means, 
Accordingly,  he  declined  to  identify  them. 

Nor  would  he  indicate  approximately  how 
many  DuMont  employes  would  be  let  go  in 
the  reduction  in  personnel,  although  there 
were  unconfirmed  reports  that  the  number 
would  total  around  75. 

DuMont  currently  is  networking  approxi- 
mately 21  hours  of  programming  per  week. 

The  DuMont  decision  to  cancel  some  of  its 
"contract"  intercity  routes  in  favor  of  ordering 
facilities  only  when  needed  can  itself  increase 
ABC-TV's  AT&T  bill.  For  example:  In  some 
markets  DuMont  feeds  certain  of  its  own 
shows  to  ABC-TV  affiliates  by  AT&T  cable  or 
relay,  and  accordingly  picks  up  the  loop  and 
connection  charges  for  those  shows.  If  DuMont 
drops  live  service  to  those  ABC-TV  affiliates, 
ABC-TV  will  get  the  full  tab. 

But  ABC  officials  say  this  is  a  relatively 
minor  matter,  compared  to  overall  costs  of 
maintaining  live  network  service. 

Their  main  objective  in  their  "continuing 
efficiency  study,"  they  say,  is  to  "make  sure 
we're  using  our  routes  most  efficiently."  They 
feel  that  in  some  places  where  they  feed  only 
,a  few  programs  a  week,  yet  maintain  "con- 
tract" routes,  they  would  be  better  off  to  use 
"occasional"  service.  But  on  the  other  hand, 
they  say,  they  may  find  it  more  economical  in 
other  areas  to  change  from  the  "occasional 
use"  to  the  "contract"  basis. 

Another  example  of  the  type  of  study  ABC 
is  making  was  cited  as  follows:  In  some  areas 
it  may  be  found  that  the  network  is  feeding, 
say,  a  total  of  10  programs.  Investigation  may 
show  that  five  of  these  are  film  shows,  .as  a 
result  of  which  it  may  be  decided  to  cancel 
regular  or  "contract"  service  to  those  areas 
and  feed  the  five  film  shows  "in  a  can"  and 
then  order  "occasional  use"  facilities  as  needed. 


SPORTS-CONSCIOUS  BEER-WINE  SPONSORS 
RELATIVELY  SMALL  USERS  OF  ALL  TIME 

Beverage  producers  sponsor  17.88%  of  all  sporting  events;  however, 
NARTB  reports  that  if  each  beverage  message  were  one  minute  long 
they  would  account  for  0.297%  of  total  radio  station  time  on  the  air 
and  0.27%  of  tv  station  total  air  time. 


SPORTS  radio  and  tv  programs  are  favored  by 
beer  and  wine  sponsors  but  they  comprise  a 
relatively  small  share  of  total  program  time, 
according  to  an  NARTB  compilation  submit- 
ted last  week  to  the  House  Interstate  &  Foreign 
Commerce  Committee.  The  report  was  com- 
piled at  the  committee's  request  in  connection 
with  the  Bryson  Bill  (HR  1227). 

NARTB  found  that  1.62%  of  all  radio  pro- 
grams and  2.99%  of  all  tv  programs  are  spon- 
sored by  beer  and  wine  advertisers. 

Beer  and  wine  advertising  message  time  on 
radio  programs  comprises  0.21%  of  total  radio 
station  air  time,  it  was  found.  If  the  39,110 
beer  and  wine  radio  spot  announcements  dur- 
ing a  composite  survey  week  each  took  a  full 
minute,  according  to  NARTB,  they  would 
comprise  0.297%  of  total  radio  station  time 
on  the  air. 

Small  Proportion 

In  the  case  of  tv,  NARTB  found  that  0.31% 
of  total  tv  station  air  time  was  taken  up  by 
advertising  messages  on  sponsored  programs. 
Its  study  shows  that  if  the  3,037  beer  and  wine 
tv  spot  announcements  during  the  composite 
week  each  took  a  full  minute,  they  would  com- 
prise 0.27%  of  tv  station  total  air  time. 

The  report  is  described  by  NARTB  as  "a 
reliable  reflection  of  beer  and  wine  advertising 
on  radio  and  tv  for  an  entire  year,  taking  into 
account  all  seasonal  variations  in  people's  listen- 
ing and  viewing  habits,  in  sports  and  other 
special  events,  and  all  variations  in  practices 
of  large,  medium  and  small  stations  in  metro- 
politan, suburban  and  rural  locations.  This 
particular  composite  week  methodology  is  the 
only  practical  way  in  which  such  a  year-long 
industrywide  reflection  could  have  been  ob- 
tained." 

The  relationship  of  the  number  of  all  tv 


programs  (sponsored  and  unsponsored)  to  the 
number  of  tv  programs  sponsored  by  beer  and 
wine  advertisers  by  type  of  program  is  as 
follows: 

%  of  Beer  &  Wine  Sponsored 
Programs  to  No.  of  All 
Programs  in  Each  Type 


Type  of  Program 
Sporting  events 
Music 
Drama 

Variety,  incl.  comedy 

Quiz 

News 

Other 

Overall  % 


20.40 
1.07 
2.68 
0.73 
2.34 
5.09 
0.18 
2.99 


Taking  this  2.99% — tv  programs  sponsored 
by  beer  and  wine  advertisers — and  breaking  it 
down  by  type  of  program  produces  this  dis- 
tribution: 


Type  of  Program 
Sponsored  by  Beer 
&  Wine  Advertisers 
Sporting  events 
Music 
Drama 
Variety, 
Quiz 
News 
Other 

Total 


incl.  comedy 


%  of  Programs  Sponsored 
By  Beer  &  Wine  Adver- 
tisers in  Each  Type 

0.94 
0.07 
0.75 
0.17 
0.15 
0.89 
0.02 
2.99 


This  table  summarizes  for  the  composite 
week  the  tv  stations'  total  number  of  all  spot 
announcements,  including  public  service  an- 
nouncements and  the  number  of  beer  and  wine 
spot  announcements: 


■s  " 

f  of  Week 

)tal  No.  of 
All  Spot 
louncemen1 

o.  of  Beer 
1  Wine  Sp< 
louncemenl 

'o  of  Beer 
&  Wine 
louncemenl 
>  All  Spot 
louncemenl 

□ 
D 

I-  c 

< 

Z  gj 

<  < 

Monday 

Tuesday 

Wednesday 

Thursday 

Friday 

Saturday 

Sunday 

13,327 
13,706 
14,312 
14,529 
14,245 
8,171 
7,876 

470 
501 
496 
515 
505 
400 
150 

3.54 
3.65 
3.46 
3.54 
3.54 
4.90 
1.90 

Totals 

86,116 

3,037 

3.53 

The  relationship  of  the  number  of  radio  pro- 


* 
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* 
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Analyzing 

radio  station 

operations  (1934 

stations, 

fm  duplication 

not 

included),  NARTB  listed  these  results: 

Total  Length 

Total  Length 

Number  of 

Of  Programs 

Of  Beer  &  Wine 

Total  Number 

Programs 

Sponsored  by 

Commercials 

Of  All 

Sponsored  by 

Beer  &  Wine 

On  These 

Programs 

Beer  &  Wine 

Advertisers 

Programs 

Type  of  Program 

Advertisers 

(Hours) 

(Hours) 

Sporting  events 

18,127 

3,242 

2,744.30 

227.33 

Music 

214,593 

2,045 

946.45 

101.00 

Drama 

50,877 

54 

21.93 

2.65 

Variety,   incl.  comedy 

43,502 

133 

35.13 

4.96 

Quiz 

12,926 

27 

6.17 

1.08 

News 

194,903 

3,811 

611.32 

121.55 

Other 

45,667 

83 

20.70 

3.55 

Totals 

580,595 

9,395 

4,386.00 

462.12 

For  the  composite  week  205  rv  stations  supplied  this  information: 

Total  Length 
Of  Beer  &  Wine 
Commercials 
On  These 
Programs 

Type  of  Program  All  Programs  Advertisers  (Hours)  (Hours) 

Sporting   events  1,721  351  281.7  25.7 

Music  2,512  27  11.6  1.6 

Drama  10,437  280  164.7  14.6 

Variety,  incl.   comedy  8,928  65  30.8  3.3 

Quiz  2,348  55  26.5  2.8 

News  6,545  333  58.6  10.1 

Other  4,980   9   T9  JO^ 

Totals  37,471  1,120  575.8  58.4 
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No.  of 

Of  Programs 

Programs 

Sponsored  by 

Sponsored  by 

Beer  &  Wine 

Total  No.  of 

Beer  &  Wine 

Advertisers 

All  Programs 

Advertisers 

(Hours) 

1,721 

351 

281.7 

2,512 

27 

11.6 

10,437 

280 

164.7 

8,928 

65 

30.8 

2,348 

55 

26.5 
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58.6 
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grams  sponsored  by  beer  and  wine  advertisers 
to  the  number  of  all  radio  programs  (spon- 
sored and  unsponsored)  by  type  of  program  is 
as  follows: 

%  of  Beer  &  Wine 
Sponsored  Programs  to 
No.  of  All  Programs 
In  Each  Type 


Type  of  Program 

Sporting  events 

Music 

Drama 

Variety,  incl.  comedy 

Quiz 

News 

Other 

Overall  % 


17.88 
1.95 
0.11 
0.31 
0.21 
1.95 
0.18 
1.62 


"If  one  takes  this  1.62% — radio  programs 
sponsored  by  beer  and  wine  advertisers — and 
breaks  this  percent  down  by  type  of  program, 
this  is  the  distribution,"  according  to  the 
NARTB  survey: 


Type  of  Program 
Sponsored  by  Beer 
&  Wine  Advertisers 


Sporting 
Music 
Drama 
Variety, 
Quiz 
News 
Other 
Total 


Events 


ncl. 


nedy 


°/o  of  Programs 
Sponsored  by  Beer  & 
Wlr.e  Advertirers 
In  Each  Type 
0.56 
0.35 
0.01 
0.02 
0.01 
0.66 
0.01 
1.62 


Summary  of  the  composite  radio  week  shows 
these  results: 


Q 

Monday 
Tuesday 
Wednesday 
Thursday 
Friday 
Saturday 
Sunday 
Totals 


0  _  a> 


205,833 
205,699 
217,230 
225,537 
236,653 
170,918 
110,324 
1,372,194 


t5  i/>  £> 


0  =  3 


6,230 
6,475 
6,683 
6,971 
6,969 
4,862 
920 
39,110" 


to  o  & 
0  0>  E  S  £ 

co  .S  "  —  u 

■s*§<§ 

O'      cr  c 

<  < 
3.03 
3.15 
3.08 
3.09 
2.94 
2.84 
0.83 
2.85 


Bristol-Myers  Takes  Series 

BRISTOL-MYERS  Co.  will  sponsor  a  half- 
hour  series,  to  be  produced  by  Four  Star  Pro- 
ductions, Hollywood,  on  CBS-TV,  Sun.,  9:30- 
10  p.m..  starting  Jan.  30.  In  addition,  Bristol- 
Myers  will  become  an  alternate-week  sponsor 
of  Four  Star  Playhouse  on  CBS-TV,  starting 
Jan.  13.  succeeding  Parker  Pens  which  is  drop- 
ping the  program.  Singer  Sewing  Machine  Co. 
will  continue  its  alternate  week  sponsorship  of 
the  show.  Young  &  Rubicam.  New  York,  is 
the  agency  for  all  three  accounts. 

Slater  Joins  F&S&R 

TOM  SLATER,  formerly  vice  president  and 
director  of  radio  and  television  at  Ruthrauff 
&  Ryan,  New  York,  has  been  named  radio-tv 
director  of  Fuller  & 
Smith  &  Ross,  Cleve- 
land.  The  film- 
radio  -  television  de- 
partment in  Cleve- 
land is  to  be  divided 
into  a  film  -  visual 
communication  sec- 
tion headed  by 
David  G.  Adam, 
who  has  been  with 
the  agency  for  the 
past  eleven  years 
and  director  of  the 
department  since 
1953,  and  the  radio- 
television  section  headed  by  Mr.  Slater.  Mr. 
Slater  was  with  Mutual  before  joining  Ruthrauff 
&  Ryan. 
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GEORGE  J.  ABRAMS  (c),  vice  president  and  director  of  advertising  of  Block  Drug 
Co.,  Jersey  City,  N.  J.,  is  greeted  at  the  Poor  Richard  Club,  Philadelphia,  by  officers 
of  the  Television  Assn.  of  Philadelphia.  He  addressed  the  association  on  "The 
Greatest  Thrill  in  Marketing:  Introduction  of  a  New  Product."  (L  to  r):  Franklin 
Roberts,  tv  director  of  W.  S.  Roberts  Adv.  and  TAP  board  chairman;  Walter  Erickson, 
tv  director  of  Gray  &  Rogers  and  president  of  TAP;  Mr.  Abrams;  Sherman  Gregory, 
WFIL-TV  Philadelphia  assistant  sales  manager  and  TAP  program  chairman,  and 
Robert  McGredy,  WCAU-TV  sales  manager  and  treasurer  of  TAP. 


L&N  NAMES  TOIGO 
TO  SUCCEED  NEWELL 

ADOLPH  J.  TOIGO,  executive  vice  president 
and  general  manager,  has  been  elected  president 
of  Lennen  &  Newell,  New  York,  by  the  board 
of  directors  [At  Deadline,  Dec.  27],  succeeding 
the  late  H.  W.  Newell. 

At  the  same  time  the  appointment  of  Thomas 
C.  Butcher  as  executive  vice  president  was  an- 
nounced by  Mr.  Toigo. 

Mr.  Toigo  has  been  with  the  agency  since 


MR.  TOIGO 


MR.  BUTCHER 


June  1952,  and  was  with  William  Esty  Co.  as 
vice  president  of  analysis  and  plans  before  that. 
Prior  to  that  association  he  was  with  Geyer, 
Newell  &  Ganger,  Benton  &  Bowles  and  John 


Chrysler  Flooded 

FLOOD  of  more  than  350,000  letters  was 
received  by  the  Chrysler  Corp.,  Detroit, 
in  response  to  an  offer  made  by  the 
company  in  connection  with  Detroit's 
Thanksgiving  Day  parade  seen  nationally 
on  tv.  During  the  45-minute  telecast, 
Chrysler,  sponsor  of  the  program,  offered 
viewers  1 1  color  cutouts  of  five  fairy-land 
floats,  a  band  and  five  cars  that  par- 
ticipated in  the  pageant.  The  Detroit 
post  office  reported  the  response  repre- 
sented the  largest  bulk  of  mail  for  a 
single  addressee  ever  received  in  a  week. 


H.  Dunham  Adv.  (no  longer  in  existence). 

Mr.  Butcher  has  been  with  the  agency  since 
1952.  Before  joining  L&N  he  was  with  Esty 
as  vice  president  and  account  executive.  Prior  to 
that  he  was  assistant  advertising  manager  of 
Colgate-Palmolive  Co.  for  four  years  and  also 
he  was  with  Benton  &  Bowles  four  years  as 
account  executive. 

Craig  to  Weintraub  Jan.  18 
As  V.  P.#  Radio-Tv  Director 

WALTER  CRAIG,  vice  president  and  adver- 
tising director  of  Pharmaceutical  Inc.,  and 
previously  vice  president  and  director  of  tv  and 
radio  as  well  as  a 
member  of  the 
board  of  Benton  & 
Bowles.  Jan.  18  will 
join  William  H. 
Weintraub  Co.,  New 
York,  as  vice  presi- 
dent and  director  of 
radio  and  tv  [Closed 
Circuit.  Dec.  27]. 
Elkin  Kaufman, 
president  of  the 
agency,  announced 
last  week. 

A  veteran  of 
vaudeville  and  such 
Broadway  musicals  as  Greenwich  Village  Fol- 
lies, Queen  High  and  Lollipop,  Mr.  Craig 
moved  from  the  stage  into  radio  in  1930  as 
program  director  of  the  World  Broadcasting 
System.  Later  he  formed  and  headed  his  own 
producing  firm.  In  1942  he  joined  Benton  & 
Bowles,  resigning  Jan.  1,  1952,  when  he  moved 
to  Pharmaceutical  Inc. 

Santacroce  Joins  Ruppert 

FREDERICK  M.  LINDER.  president  of  Jacob 
Ruppert  Brewery,  and  Milton  Biow.  chairman 
of  Biow-Beirn-Toigo.  announced  last  week  that 
Thomas  Santacroce.  vice  president  in  charge  of 
merchandising  at  Biow  for  the  past  five  years 
and  loaned  to  the  brewery  last  August  as  gen- 
eral sales  manager,  had  been  named  vice  presi- 
dent and  director  of  sales  at  the  Ruppert  Brew- 
ery, effective  last  Saturday. 


MR.  CRAIG 
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Three  Soaps  on  One  Show 

IN  A  SALE  said  to  be  the  first  of  its 
kind,  three  competing  soap  manufactur- 
ing companies  have  signed  for  year-long 
campaigns  on  the  same  show — NBC-TV's 
Ding  Dong  School  (Mon.-Fri.,  10-10:30 
a.m.  EST).  George  Graham,  NBC  sales 
supervisor  for  the  show,  said  last  week 
the  sale  was  the  first  involving  three 
major  companies  in  the  same  field  buying 
into  the  same  tv  show. 

The  advertisers,  who  have  each  pur- 
chased one  15-minute  segment  each  week, 
are:  Manhattan  Soap  Co.,  New  York, 
through  Scheideler,  Beck  &  Werner,  New 
York,  starting  Jan.  20;  Procter  &  Gamble 
Co.,  Cincinnati,  through  Biow-Beirn- 
Toigo  Inc.,  New  York,  starting  in  mid- 
January,  and  Colgate-Palmolive  Co.,  Jer- 
sey City,  through  Ted  Bates  &  Co.,  New 
York,  with  starting  date  to  be  announced 
shortly.  Products  to  be  advertised  on  the 
program  are  not  competitive.  Manhattan 
Soap  will  advertise  its  Sweetheart  Soap; 
Procter  &  Gamble,  a  new  hair  set  for 
young  girls,  and  Colgate-Palmolive,  Col- 
gate toothpaste. 


ESTIMATED  EXPENDITURES— NET  FOR  TIME  ONLY 


RORABAUGH  NOTES 
RISE  IN  SPOT  TV 

Report  says  that  seven  product 
groups  put  more  in  spot  tv 
than  they  did  in  spot  radio  the 
year  before. 

THE  RISE  of  spot  television  to  dominance 
over  spot  radio  in  seven  product  categories 
during  the  period  between  the  third  quarter 
of  1953  and  the  same  quarter  of  1954  was 
pointed  up  last  week  in  a  special  study  by  the 
N.  C.  Rorabaugh  Co. 

Noting  that  in  these  business  categories  spot 
tv  volume  increased  about  100%  during  the 
period  while  spot  radio  dropped  about  50%, 
the  New  York  research  organization  said  in 
releasing  its  figures  that  "whereas  spot  radio 
held  a  slight  edge  over  spot  tv  as  of  the  third 
quarter  1953,  one  year  later  spot  tv  carried 
more  than  thrice  the  dollar  volume  from  the 
same  brands  as  did  spot  radio." 

The  findings  are  summarized  in  the  accom- 
panying table  (it  was  pointed  out  that  the 
figures  are  net,  not  gross,  and  were  computed 
by  using  the  maximum  frequency  discount 
rates  on  each  station). 

Study  Is  Limited 

The  report  said  "it  should  be  emphasized 
that  this  study  is  limited  to  the  brand  categories 
listed  in  the  table.  The  precise  brands  covered 
include  those  of  Colgate-Palmolive  Co.,  Lever 
Bros.  Co.,  Procter  &  Gamble  Co.,  Monsanto 
Chemical  Co.,  Manhattan  Soap  Co.,  Armour 
&  Co.,  B.  T.  Babbitt  Co.,  Fels  &  Co.,  Charles 
Antell  Inc.,  Andrew  Jergens  Co.,  Mrs.  Tuckers 
Co.,  Swift  &  Co.,  Best  Foods  Inc.,  Standard 
Brands  Inc.,  Block  Drug  Co.  and  several  other 
national  and  regional  companies." 

It  also  was  pointed  out  that  "spot  radio 
totals  for  the  third  and  fourth  quarters  of  1953 
(only)  are  identical  because  original  computa- 
tions for  this  medium  were  based  on  single 
reports  covering  a  6-month  period,  without 
monthly  or  quarterly  breakdowns.  Although 
the  fourth  quarter  would  normally  be  about 
20%  higher  than  the  slow  summer  months  of 


ST— Spot  Tv;  SR— 

Spot  Radio 

3rd  Q  1953 

4th  Q  1953 

1st  Q  1954 

2nd  Q  1954 

3rd  Q  1954 

Detergents 

ST 

S  874,658 

$1 ,399  101 

■^1  1  *57  1  AO 

CO  -107  97Q 

c i  oca  1 

3  1  ,7  DO,  1  UU 

SR 

1 ,484J  99 

1  '484  1 99 

1  0A1  017 

07-4,0  AH 

oou,ou  1 

Toilet  Soaps 

ST 

297,242 

273^272 

240  479 

Jw,JJw 

402  078 

SR 

338^575 

35  219 

95  332 

in  AOf\ 

1  J  1  ,OA\) 

Shortenings 

ST 

92,946 

97  620 

1 58  843 

209  014 

1AQ  A\AI\ 
A07  ,**^J 

SR 

97^558 

97558 

67595 

56  459 

69  686 

Ma  rgo  r  i  n  es 

ST 

42*942 

51 4  836 

722  793 

240,8 1 6 

SR 

318  195 

31 8195 

243  569 

1 96  1 23 

69  206 

Dentifrices 

ST 

569',842 

1,024^254 

1,597^352 

1,612,558 

1,879^553 

SR 

501,488 

501,488 

443,872 

399,283 

308,587 

Home  Permanents 

ST 

663,421 

415,415 

337,381 

699,289 

931,765 

SR 

22,583 

22,583 

19,117 

5,722 

5,807 

Shampoos 

ST 

422,900 

511,043 

607  987 

388,366 

705,902 

SR 

342,968 

342,968 

304,842 

319,553 

311,239 

TOTALS 

ST 

2,963,951 

4,235,541 

5,183,224 

6,264,828 

6,385,654 

SR 

3,105,566 

3,105,566 

2,177,231 

1,767,301 

1,476,796 

15-month  totals:  Spot  Tv — 525,033,198;  Spot  Radio— SI  1 ,632,460 


MR.  SMITH 


the  third  quarter,  this  factor  was  not  applied 
in  view  of  the  steady  decline  in  spot  radio 
billings  over  the  entire  15-month  period." 

The  spot  tv  figures  were  based  on  the  quar- 
terly Rorabaugh  report  on  spot  television  ad- 
vertising while  the  spot  radio  figures  were  based 
on  an  independent  survey  of  radio  stations  and 
their  representatives. 

Smith  Leaves  NARTB 
To  Join  Chrysler  Corp. 

JOHN  H.  SMITH  Jr.,  NARTB  public  affairs 
manager,  has  resigned  to  join  Chrysler  Corp. 
In  the  new  post,  which  he  assumes  Jan.  17. 
he  will  be  in  charge  of  development  and  super- 
vision of  new  publ  it- 
relations  projects  re- 
lated to  market  cul- 
tivation, consumer 
relations  and  prod- 
uct sales. 

Mr.  Smith  is  pres- 
ident of  American 
Public  Relations 
Assn.  He  joined 
NARTB  in  1951  as 
fm  director,  develop- 
ing and  supervising' 
a  cooperative  manu- 
facturer -  dealer  - 
broadcaster  plan  for 
merchandising  fm  receivers.  He  directed  the 
1952  register-vote  campaign  which  received  the 
top  award  of  American  Heritage  Foundation 
and  handled  public  relations  for  the  NARTB 
Tv  Information  Committee. 

Bissell  Carpet  Sweeper 
Sets  Drive  on  NBC-TV 

BISSELL  CARPET  SWEEPER  Co..  Grand 
Rapids,  Mich.,  will  advertise  its  carpet  sweeper 
exclusively  on  NBC-TV  Today  (Mon.-Fri., 
7-9  a.m.  EST,  CST)  and  Home  (Mon.-Fri., 
11  a.m.- 12  noon  EST)  with  a  12-month  cam- 
paign, starting  Jan.  3.  The  campaign  calls  for  as 
many  as  four  participations  a  week  on  the  pro- 
gram through  N.  W.  Ayer  &  Son,  New  York. 

H.  R.  Bissell  III,  president,  said  that  Bissell's 
exclusive  use  of  NBC-TV  for  its  product  during 
1955  stemmed  from  a  conviction  that  "personal 
demonstrations  in  selling  have  never  been  re- 
placed." 

Direct  Mail  Up  5.62% 

ESTIMATED  dollar  volume  of  direct  mail  ad- 
vertising by  American  business  during  No- 
vember 1954  amounted  to  $121,381,294,  repre- 
senting a  gain  of  5.62%  over  the  figure  of 
November  1953,  it  was  reported  last  week  by 
the  Direct  Mail  Advertising  Assn.  During  the 
first  11  months  of  1954,  according  to  DM  A  A, 
some  $1,207,410,644  was  spent  on  direct  mail 
advertising  said  to  be  an  increase  of  6.04% 
over  the  corresponding  period  of  1953. 


NEW  PITCH  EXTOLS 
IMPACT  OF  RADIO 

CBS  Radio  Spot  Sales  unveils 
new  advertiser-agency  presen- 
tation, loaded  with  facts  on 
coverage  and  listening  habits. 

THE  VIRTUES  of  radio  in  reaching  "more 
people  than  any  other  medium"  are  being 
pointed  up  in  a  new  CBS  Radio  Spot  Sales 
media  presentation  for  advertisers  and  agencies 
which  is  being  announced  today  (Monday)  by 
Henry  Flynn,  general  sales  manager. 

Under  direction  of  Sherril  Taylor,  sales  pro- 
motion manager,  the  presentation,  describing 
the  "continuing  success  and  advantages  of  ra- 
dio," is  illustrated  by  color  slides,  each  of  which 
conveys  one  of  radio's  vital  statistics.  The  car- 
tooned caricature  technique  is  employed  for 
added  effect. 

The  sales  promotion  talk  already  has  been 
presented  to  22  General  Foods  executives  in  a 
special  showing  and  soon  will  be  presented  to 
top  advertiser  people  across  the  country. 

The  promotion  notes  that  radio  is  "the  most 
universal  mass  medium"  reaching  "practically 
everybody" — 98.3%  U.  S.  homes  have  one  or 
more  radios  and  only  1.7%  homes  have  no 
radios.  Since  1946,  the  story  goes  on,  the  num- 
ber of  radios  has  about  doubled  (from  57,750,- 
000  to  117  million)  and  from  there  the  presen- 
tation covers  the  domination  of  multiple  set 
ownership:  radio's  mobility — being  heard  all 
over  the  house  by  every  member  of  the  family; 
a  recount  of  people  who  don't  have  tv,  don't 
read  magazines  and  don't  read  newspapers  and 
radio's  actual  "take"  of  the  average  home's  day. 

Figures  of  particular  interest  which  the  media 
promotion  supplies:  In  a  typical  week,  42,880,- 
000  homes,  or  92%  of  all  radio  homes,  spend 
an  average  of  20  hours  46  minutes  with  radio 


At  any  given  moment ...  RADIO'S 
audience  totals  in  the  MILLIONS. 


10,000,000  listeners  in  an     13,000,000  listeners  in  on 
average  mid-day  minute.     average  mid-evening  minute. 


TYPICAL  of  the  slides  in  the  presentation  is 
this  visual  explanation  of  radio's  potential 
audience  day  and  night. 
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(morning — 78.8%  of  all  radio  homes;  after- 
noon— 81.1%  of  all  radio  homes,  and  night — 
76%  of  all  radio  homes).  "At  any  given  mo- 
ment," the  presentation  continues,  "radio's  au- 
dience totals  in  the  millions."  Some  10  million 
listeners  is  the  estimate  for  an  average  mid-day 
minute,  13  million  for  an  average  mid-evening 
minute. 

Other  vital  statistics  point  up  radio's  increased 
listening  in  tv  homes — 5%  in  one  year  (based 
on  September  1952  through  January  1953  as 
compared  to  September  1953  through  January 
1954);  the  quadrupling  of  radio-equipped  auto- 
mobiles since  1946;  percentages  added  by  out- 
of-home  listening  according  to  Pulse  figures; 
the  rise  of  out-of-home  audience  since  1951; 
radio's  expansion  as  seen  by  the  number  of 
sets  sold  and  also  comparing  this  number  to 
tv  receivers  sold. 

The  presentation  extols  spot  radio  as  the 
method  enabling  "the  national  advertiser  to 
pinpoint  his  sales  message  to  exactly  the  mar- 
kets he  wants  to  reach  without  expensive  waste 
coverage."  Two  "typical"  markets — New  York 
and  Los  Angeles — are  examined  outlining  com- 
petitive advantages  of  spot  radio  "as  a  tool  for 
reaching,  and  selling,  lots  and  lots  of  people." 

Trendex  Adds  Five  Cities 
To  Tv  Popularity  Report 

A  "MAJOR  expansion"  of  its  service  was 
claimed  Thursday  by  Trendex  Inc.,  which  an- 
nounced an  addition  of  five  cities  to  its  current 
10-city  network  tv  program  popularity  report. 

The  addition  of  Dallas-Ft.  Worth;  Denver; 
Kansas  City,  Mo.;  Minneapolis-St.  Paul,  and 
Nashville  will  be  incorporated  into  Trendex' 
February  report. 

Trendex  said  the  cities  selected  conform  to 
the  pattern  set  by  the  firm  in  October  1951 
when  the  original  10  cities  were  picked.  Cri- 
teria used  is  that  the  cities  must  be  on  the 
interconnected  tv  network  and  must  be  equipped 
to  transmit  live  the  programs  of  all  four  tv 
networks. 

In  a  statement,  Trendex  reminded  that  its 
service,  which  reports  comparative  popularity 
of  the  tv  audience  to  network  tv  programs  in 
areas  where  there  is  "optimum  opportunity"  to 
view  the  programs  of  the  four  tv  networks,  is 
distinct  from  the  nationally  projectible  rating 
which  Trendex  said  is  a  percentage  figure  that 
when  applied  against  total  U.  S.  tv  homes  pro- 
vides program  audiences  in  terms  of  number 
of  homes.  The  latter  service  is  more  a  measure 
of  circulation,  Trendex  said,  adding  that  both 
forms  of  audience  measurement  "are  necessary 
and  are  used  extensively." 

Lewin,  Williams  &  Savior, 
Green-Brodie  Agencies  Merge 

LEWIN,  WILLIAMS  &  SAYLOR,  advertising 
agency  established  in  1921,  and  Green-Brodie, 
founded  in  1928,  merged  last  week  into  a 
single  organization  to  continue  under  the  for- 
mer's name. 

Alan  Green  and  Julian  P.  Brodie,  formerly 
partners  in  Green-Brodie,  became  senior  vice 
presidents,  stockholders,  directors  and  mem- 
bers of  the  agency's  plans  board. 

A.  W.  Lewin  continues  as  president  and 
Sidney  Matthrew  Weiss  as  executive  vice  presi- 
dent and  treasurer  of  the  combined  agency. 
At  the  same  time  it  was  announced  that  Walter 
T.  Pollock,  who  has  been  a  vice  president  of 
Lewin,  Williams  &  Saylor,  will  become  a 
senior  vice  president  of  the  consolidated  firm. 

Broadcasting    •  Telecasting 


Ludgin  &  Co.  Realigns; 
Bliss  Elected  President 

VINCENT  R.  BLISS  was  elected  president  and 
Earle  Ludgin  board  chairman  in  a  top-level 
managerial  realignment  announced  by  Earle 
Ludgin  &  Co.  in  Chicago  last  week. 

The  promotions  were  attributed  to  the  "recent 
rapid  growth"  of  the  agency,  whose  overall 
billings  are  estimated  to  be  approximately  $10 
million,  with  an  increasingly  heavy  share  for 
radio  and  television.  Share  of  broadcast  bill- 
ings was  understood  to  be  nearing  50%  of 
overall  billings. 

In  other  changes,  John  H.  Willmarth  was 
elected  executive  vice  president  and  general 
creative  director,  and  Jane  Daly,  radio-tv  di- 
rector, was  named  a  vice  president — first  from 
the  distaff  side  in  the  agency's  history.  Its 
board  of  directors  also  was  enlarged. 

Mr.  Ludgin,  who  founded  and  headed  the 
agency,  will  continue  to  be  active  in  the 
agency's  activities,  it  was  stressed. 

Mr.  Bliss  joined  Earle  Ludgin  &  Co.  as 
vice  president  in  1932  and  has  been  executive 
vice  president  since  1946.  Before  joining 
Ludgin,  he  was  associated  with  Albert  Pick  Co. 
and  marketing  interests. 

Miss  Daly  came  up  through  the  ranks  from 
secretary  in  1942  to  assistant  timebuyer,  time- 
buyer  and  finally  radio-tv  director.   Mr.  Will- 

 LATEST  RATINGS  


Week  of  Dec.  1  through  7  (Tv) 


Program  Rating 

1.  Dragnet  (NBC)  51.9 

2.  You  Bet  Your  Life  (NBC)  50.4 

3.  Jackie  Gleason  (CBS)  50.1 

4.  I   Love  Lucy  (CBS)  49.6 

5.  Toast  of  the  Town  (CBS)  49.2 

6.  Bob  Hope   (NBC)  43.4 

7.  Two  for  the  Money  (CBS)  41.2 

8.  This  Is  Your  Life  (NBC)  40.2 

9.  Disneyland  (ABC)  39.3 
10.  George  Gobel  (NBC)  39  2 

Viewers 

Program  in  Millions 

1.  Toast  of  the  Town  (CBS)  43,860 

2.  Jackie  Glesaon  (CBS)  43,100 

3.  You   Bet   Your   Life   (NBC)  40,250 

4.  Dragnet   (NBC)  39,300 

5.  I   Love  Lucy  (CBS)  38,580 

6.  Bob  Hope  (NBC)  36,280 

7.  Disneyland   (ABC)  35,730 

8.  Two  for  the  Money  (CBS)  31,680 

9.  George  Gobel  (NBC)  31,210 

10.  Your  Hit  Parade  (NBC)  30,240 


Two  Weeks  Ending  Nov.  27,  1954  (Tv) 
Number  of  Tv  Homes  Reached 

Homes 

Rank           Program  (000) 

1.  Jackie   Gleason    (CBS)  14,734 

2.  Toast  of  the  Town  (CBS)  14,578 

3.  I   Love  Lucy  (CBS)  14,122 

4.  Buick-Berle  Show   (NBC)  13,576 

5.  Dragnet  (NBC)  12,212 

6.  Disneyland  (ABC)  12,015 

7.  Martha  Raye  (Hazel  Bishop)   (NBC)  11,906 

8.  Max  Liebman  Presents  (NBC)  11,708 

9.  You  Bet  Your  Life  (NBC)  11,312 
10.    Jack  Benny  Show  (CBS)  11,132 

Per  Cent  of  Tv  Homes  Reached 
Program   Station  Basis 

Homes 

Rank            Program  % 

1.  Jackie  Gleason  (CBS)  53.0 

2.  Toast  of  the  Town   (CBS)  52.1 

3.  I   Love  Lucy   (CBS)  48.9 

4.  Buick-Berle  Show  (NBC)  47.6 

5.  Disneyland  (ABC)  44.4 

6.  Dragnet   (NBC)  43.0 

7.  Martha   Raye   (Hazel   Bishop)   (NBC)  42.1 

8.  Max  Liebman   Presents  (NBC)  -41.4 

9.  Jack  Benny  Show   (CBS)  39.7 

10.  Pabst  Blue  Ribbon   Bouts   (CBS)  39.5 
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marth  joined  the  agency  in  1930  as  art  di- 
rector and  later  became  executive  art  director 
and  vice  president. 

New  directors  are  John  H.  Baxter,  George 
A.  Rink  and  Ralph  E.  Whiting,  bringing  board 
membership  to  nine.  The  agency  now  has  seven 
vice  presidents. 


MR.  LUDGIN  MR.  BLISS 


MR.  WILLMARTH  MISS  DALY 


Baker,  SAMS  President, 
Takes  MRCA  Vice  Presidency 

DR.  KENNETH  H.  BAKER,  president  of 
Standard  Audit  &  Measurement  Service,  has 
been  named  vice  president  of  Market  Research 
Corp.  of  America,  in  charge  of  media  analysis 
and  special  media  studies  for  MRCA  clients. 

Widely  known  in  radio  and  tv.  both  through 
the  SAMS  national  audience  measurement 
survey  conducted  under  his  direction  a  few 
years  ago  and  as  a  former  director  of  research 
for  NARTB,  Dr.  Baker  in  his  new  post  will 
report  directly  to  MRCA  President  Samuel  G. 
Barton. 

He  will  be  in  charge  of  analyzing  weekly 
reports  from  the  firm's  panel  of  5.800  families. 
While  this  work  deals  primarily  with  maga- 
zines, newspapers,  and  Sunday  supplements,  he 
also  will  have  charge  of  the  analysis  of  special 
studies  in  other  media,  including  radio  and 
television. 

Subscribers  to  the  SAMS  survey  data,  mean- 
while, are  continuing  to  be  serviced  by  Statis- 
tical Tabulating  Co.,  which  SAMS  operated  as 
a  subsidiary. 

Ballantine  Buys  Baseball 

P.  BALLANTINE  &  Sons.  Newark,  will  spon- 
sor coverage  of  Phillies  baseball  games  at  home 
and  away  over  radio  and  television  in  1955. 
The  Ballantine  agreement  calls  for  telecasting  of 
the  Phillies'  opening  game  at  home  and  approxi- 
mately 28  other  Saturday,  Sunday  and  holiday 
home  games.  In  addition  Ballantine  will  share 
sponsorship  in  telecasting  of  away  games.  On 
television,  games  will  be  carried  alternately  by 
WPTZ  (TV)  and  WFIL-TV.  both  in  Phila- 
delphia, and  on  radio  by  WIP  Philadelphia. 
J.  Walter  Thompson  Co.,  New  York,  is  agency. 
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THE  KATZ  DRUG  Co.,  Kansas  City,  has  purchased  on  KCMO-TV  there  the  General 
Teleradio  Major  A  feature  films  to  be  shown  as  the  Katz  Million  Dollar  Movies.  The 
52-week  contract  is  agreed  to  by  (I  to  r):  Lee  Marts,  KCMO-TV  sales;  Clif  Nothdurft, 
account  executive,  Bruce  B.  Brewer  &  Co.;  Marvin  Katz,  drug  firm  vice  president; 
E.  K.  (Joe)  Hartenbower,  KCMO-TV  general  manager,  and  J.  Norman  Gosney,  Katz 
assistant  merchandise  manager. 


Heinz  Sponsors  TPA  Film 

H.  J.  HEINZ  CO.  (canned  food),  Pittsburgh, 
through  Maxon  Inc.,  New  York,  will  sponsor  a 
Television  Programs  of  America  property. 
Captain  Gallant  on  NBC-TV,  Sundays,  5:30-6 
p.m.  starting  in  mid-February  at  a  cost  reported 
to  be  approximately  $2  million.  The  series, 
featuring  Buster  Crabbe  and  his  son,  was  shot  in 
Africa.  Negotiations  also  are  underway  for 
TPA  to  syndicate  the  feature  in  all  markets 
except  the  66  where  Heinz  will  carry  the  series. 

SPOT  NEW  BUSINESS 

White  King  Soap  Co.,  L.  A.,  for  new  detergent 
"D,"  plans  heavy  spot  announcement  campaign 
using  20-second  and  one-minute  animated  and 
live  spots  in  all  major  western  markets,  starting 
Feb.  1.  Agency:  Raymond  Morgan  Co.,  Holly- 
wood. 

Tide  Water  Associated  Oil  Co.,  S.  F.,  starts 
Saturday  night  broadcasts  of  28  Pacific  Coast 
Conference  basketball  games  on  40  California, 
Washington,  Oregon  and  Idaho  ABC  Radio 
stations  for  two  months  from  Jan.  8.  Agency: 
Buchanan  &  Co.,  S.  F. 

NETWORK  NEW  BUSINESS 

American  Chicle  Co.  (chewing  gum),  Long  Is- 
land City,  N.  Y.,  has  canceled  yearend  radio- 
tv  spot  campaign  to  put  budget  into  co-spon- 
sorship of  Zoo  Parade  on  NBC-TV  Sundays. 
Agency:  Dancer-Fitzgerald-Sample,  N.  Y. 

Union  Oil  Co.  of  Calif.,  L.  A.,  starts  Frank 
Goss  News  on  28  Columbia  Pacific  Radio  Net- 
work stations  (Mon.-Fri.,  7:30-7:45  a.m.  PST) 
for  52  weeks  from  Feb.  7.  Agency:  Young  & 
Rnhicam  Inc.,  L.  A. 

Mutual    Benefit    Health    &    Accident  Assn., 

Omaha,  Neb.,  to  sponsor  first  quarter-hour  of 
90-minute  Arthur  Godfrey  Time  (CBS  Radio, 
Mon.-Fri.,  10-11:30  a.m.  EST),  effective  Jan. 
13.    Agency:  Bozell  &  Jacobs,  Omaha. 


R.  T.  French  Co.  (condiments),  Rochester, 
N.  Y.,  will  sponsor  Wednesday  program  of 
World  of  Mr.  Sweeney  (NBC-TV,  Mon.-Fri., 
4:30-4:45  p.m.  EST)  for  26  weeks,  starting 
Jan.  5.  Agency:  J.  Walter  Thompson  Co., 
N.  Y. 

Brown  &  Williamson  Tobacco  Corp.  (Kool 
cigarettes),  Louisville,  Ky.,  to  sponsor  news 
show  with  Kenneth  Banghart  on  NBC  Radio 
(Wed.,  8:30-8:35  p.m.  EST),  effective  Jan.  5. 
Agency:  Ted  Bates  &  Co.,  N.  Y. 

Columbia  Records,  N.  Y.,  to  sponsor  Life 
With  Father  on  CBS-TV  in  Tues.,  8-8:30  p.m. 
period,  effective  tomorrow  (Tues.)  instead  of 
planned  sponsorship  of  Adventures  of  Kingfish, 
whose  start  is  being  postponed  until  later  date. 
Agency:  Ted  Bates  &  Co..  N.  Y. 

AGENCY  APPOINTMENTS 

WIBG  Philadelphia  appoints  M.  Evans  Rich- 
mond Agency,  same  city,  replacing  W.  Wallace 
Orr  Inc.,  that  city. 

Brown  Food  Processors  Inc.,  Lansing.  Mich., 
appoints  Schwimmer  &  Scott,  Chicago.  Radio- 
tv  is  planned. 

Corn  King  Co.,  Cedar  Rapids,  Iowa;  Associated 
Hospitals  Service  Inc.,  Sioux  City,  and  Cowles 
Broadcasting  Co.  (KRNT-AM-FM  Des  Moines. 
KVTV  (TV)  Sioux  City,  WNAX  Yankton, 
S.  D.),  appoint  W.  D.  Lyon  Co.,  Cedar  Rapids. 

Hope  &  Anchor  Breweries  Ltd.,  N.  Y.,  has  ap- 
pointed Anderson  &  Cairns,  same  city. 

Roman  Meal  Co.  (cereal),  Tacoma,  Wash., 
names  Roy  S.  Durstine  Inc.,  N.  Y.,  with  ac- 
count to  be  serviced  by  S.  F.,  L.  A.  and  N.  Y. 
offices.    Media  plans  undecided. 

Frank  Fehr  Brewing  Co.,  Louisville,  Ky.,  has 
appointed  Dolley  Adv.,  N.  Y.,  for  its  X-L  and 
Liquid  Gold  Beers.  Account  has  been  han- 
dled by  McCann-Erickson  previous  to  Jan.  1. 


Movado  Watch  Agency  Inc.,  N.  Y.,  has  ap- 
pointed Blaine-Thompson  Co.,  same  city. 

Colden  Mfg.  Co.,  Newark,  N.  J.,  has  named 
Wexton  Co.,  N.  Y.,  for  crib  mattress.  Radio- 
tv  spots  will  be  used. 

A&A  PEOPLE 

E.  W.  Leach,  account  executive,  Henri,  Hurst 
&  McDonald,  Chicago,  elected  vice  president; 
D.  Neville  Mainguy,  formerly  head  of  own 
agency,  to  Henri,  Hurst  &  McDonald  as  vice 
president  and  assistant  to  president. 

Karl  G.  Manhardt  and  Seymour  I.  Goodman, 

account  executives,  Ellis  Adv.  Co.,  Buffalo, 
N.  Y.,  elected  vice  presidents  and  plans  board 
members. 

Donald  H.  McCollum,  director  of  client  rela- 
tions, Schwerin  Research  Corp.,  N.  Y.,  elected 
vice  president;  Jay  H.  Rick,  formerly  on 
faculty,  Lake  Forest  (111.)  College,  to  testing 
div.  of  company. 

Robert  D.  Work  Jr.,  associate  copy  director. 
Young  &  Rubicam.  N.  Y.,  appointed  vice  presi- 
dent. 

Arthur  V.  Mountrey,  account  executive,  Comp- 
ton  Adv.,  N.  Y.,  elected  vice  president. 

Alan  D.  Lehmann,  BBDO.  N.  Y.,  elected  vice 
president  in  Buffalo,  N.  Y.,  office:  Bob  Chaney, 
vice  president,  BBDO,  N.  Y.,  appointed  man- 
ager of  Minneapolis  office,  succeeding  J.  C. 
Cornelius,  resigned. 

James  M.  Cecil  Jr.,  formerly  merchandising 
director  and  account  executive,  Cecil  &  Presbrey 
Inc.  (now  defunct),  N.  Y.,  elected  vice  presi- 
dent, John  Shrager  Inc.,  same  city. 

Eugene  G.  Elston  to  W.  D.  Lyon  Co.,  Cedar 
Rapids,  Iowa,  as  radio-tv  director;  James  R. 
Miller  to  creative  dept.  of  agency;  Lou  G. 
Robley  to  account  service  department. 

John  R.  Markey,  formerly  in  charge  of  mer- 
chandising on  West  Coast,  NBC,  to  Roy  S. 
Durstine  Inc..  S.  F.  office,  as  merchandising 
manager. 

Teri  Segur,  former  assistant  to  president.  H.  M. 
Gross  Co.,  Chicago,  to  Philip  J.  Meany  Co., 
L.  A.,  as  production  manager. 

Fred  Williams  to  Campbell-Mithun  Inc.,  Chi- 
cago, as  account  executive. 

Hub  Terry,  formerly  sales  representative,  WIS- 
AM-FM-TV  Columbia,  S.  C,  to  Tom  Daisley 
Adv.,  same  city,  as  account  executive;  Terrell 
Stone  to  agency  as  artist. 

Richard  Hess,  account  executive  and  layout 
artist,  Advertisers  Production  Agency,  L.  A.,  to 
John  Kemp  Adv..  Hollywood,  in  similar  posi- 
tion. 

Wayne  Palmer,  account  executive.  Young  & 
Rubicam,  L.  A.,  to  Doyle  Dane  Bernbach,  same 
city,  in  similar  capacity. 

Michael  Riese,  formerly  with  E.  T.  Howard  Co., 
N.  Y.,  appointed  copy  chief,  Emil  Mogul  Co., 
same  city. 

Raymond  P.  Calt,  Young  &  Rubicam.  N.  Y.,  to 
Calkins  &  Holden,  same  city,  effective  today 
(Mon.),  as  copy  director. 

William  Harris  Sapiro,  copy  group  head,  Macy's, 
New  York,  to  creative  dept.,  McCann-Erickson, 
same  city,  as  senior  writer. 

James  F.  Quinn,  vice  president,  Ross  Roy  Inc., 
Detroit,  appointed  Chicago  office  manager,  suc- 
ceeding John  G.  Fogarty,  resigned. 
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DterTheate 

ranks  12th  among 
all  shows  in  Detroit 
after  only 

six  weeks  on  the  air 


A  33  rating  in  six  weeks!  Here's  a  unique  idea  that  has  scored 
a  resounding  success!  A  magician  MC  plays  host  to  a 
different  group  of  Detroit  children  each  day.  They  actually 
eat  dinner  on  camera  while  they  watch  the  "Little  Rascals" 
comedy  films  (left)  starring  Jackie  Cooper,  Dickie 
Moore,  Alfalfa,  Farina,  Spanky  MacFarland.  Adults,  who 
remember  seeing  these  famous  comedies  as  children, 
enjoy  them  as  much  as  today's  youngsters.  Proof:  Recent 
contest  announcements  on  the  show  brought  7000  entries, 
90%  from  women.  The  latest  rating  as  high  as  33! 


Weekdays,  6:00  to  6:30  P.M. 


w  x  y  z  •  t  v 

CHANNEL  7*  DETROIT 


epresented   Nationally   by  Blair,  TV,  Inc 


M T.  WASHINGTON  TV 


"■Best  darn  salesman  I've  ever  seen!" 


And  Mt.  Washington  TV  is  "the  a  few,  have  been  sold  on  the  Moun- 

best  darn  salesman  you've  ever  tain.  It  reaches  most  of  Maine,  New 

seen!"  No  wonder  the  sponsors  of  Hampshire  and  Vermont  at  about 

Disneyland,  Jackie  Gleason,  Climax  half  the  cost  of  any  other  3  TV  sta- 

and  Shower  of  Stars ...  to  mention  tions  in  the  area  combined. 

CBS-ABC      ^MTW  Channel8 


John  H.  Norton,  Jr.,  Vice  Pres.  and  General  Manager       REPRESENTED  NATIONALLY  BY  HARRINGTON,  RIGHTER  &  PARSONS,  Inc. 
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TIN  PAN  ALLEY 
IN  THE  OZARKS 


COUNTRY  MUSIC  IS  BIG  BUSINESS  FOR  RADIOZARK  ENTERPRISES 


IN  THE  mountain  regions  of  the  southern 
United  States  there  flourishes  a  commodity 
which  until  radio  came  along  was  seldom 
produced  for  export.  This  mountain-grown 
product  is  "country"  or  hillbilly"  music, 
which  almost  solely  through  the  aural  me- 
dium has  been  lifted  from  the  "front  porch" 
or  "hayloft"  category  of  entertainment  to  a 
multi-million-dollar  industry  which  some- 
times out-rattles  the  din  coming  from  a  cer- 
tain, much  more  publicized,  alley. 

In  Springfield,  Mo.,  spang  in  the  middle 
of  the  Ozarks,  is  a  10-year-old  group  of  en- 
terprises which  has  been  straining  mightily 
to  make  that  city  the  center  of  the  country 
music  world.  This  inordinate  ambition  is 
not  entirely  out  of  tune  with  the  possibilities 
when  it  is  considered  that  RadiOzark  En- 
terprises has  precipitated  an  estimated  $2 
million  business,  boasts  a  slew  of  the  biggest 
names  in  the  country  music  field  and  has 
behind  the  whole  shootin'  match  a  master- 
mind who  has  been  in  rural  radio  since  1926. 

He  is  Ralph  D.  Foster,  president  and  gen- 
eral manager  of  KWTO  Springfield.  Besides 
KWTO  and  RadiOzark  Enterprises,  a  tran- 
scription-production-syndication firm,  the 
Foster  interests  embrace  the  Earl  Barton 
music  publishing  firm  and  Top  Talent  Inc.,  a 
booking  organization,  all  operating  exclu- 
sively in  the  country  music  field. 

If  there  ever  was  any  doubt  about  Mr. 


Foster's  intentions  to  make  KWTO  and 
Springfield  the  "crossroads"  for  hill  country 
hoedown  rhythms,  it  was  hurriedly  buried 
last  summer  when  the  RadiOzark  principal 
signed  on  one  Clyde  Julian  Foley,  a  sandy- 
haired  native  Kentuckian  known  to  his 
friends,  his  fans  and  the  trade  as  "Red." 

Red  Foley  is  to  country  music  what  Louis 
Armstrong  is  to  jazz.  The  44-year-old  vocal  - 
ist-guitarist-m.c.  headlined  Nashville's  fa- 
mous Grand  Ole  Opry  (WSM-NBC-Prince 
Albert  Tobacco)  for  eight  years  and  sales 
of  his  records  have  topped  24  million. 

Mr.  Foster  and  his  associates  in  Ra- 
diOzark Enterprises,  et  ah,  decided  to  build 
around  Mr.  Foley  a  new,  Saturday  night 
stage-and-radio  show,  The  Ozark  Jubilee,  to 
run  2Vi  hours  on  KWTO.  Mr.  Foley's  25- 
minute  open-end  portion  of  the  Jubilee  made 
its  first  appearance  on  KWTO  last  July  17 
and  three  weeks  later  was  snapped  up  by 
ABC  Radio. 

Ralph  Donald  Foster  first  became  in- 
trigued with  radio  in  1926,  when  he  per- 
suaded his  partner  in  a  St.  Joseph,  Mo.,  tire 
business  that  they  should  devote  some  40 
square  feet  of  their  shop  to  a  radio  studio 
to  provide  an  outlet  for  their  hobby,  vocaliz- 
ing. 

The  roseate  opportunities  in  commercial 
radio  dawned  rather  suddenly  one  day  when 
Mr.  Foster  provided  the  local  police  with  a 


two-block  traffic  tie-up  in  front  of  the  shop 
with  his  broadcast  offer  of  a  free  ashtray  for 
the  first  100  customers  to  visit  the  tire  store. 
In  very  short  order  the  cubbyhole  sideline 
grew  into  a  fulltime  occupation. 

Mr.  Foster's  first  commercial  station, 
KGBX,  was  moved  from  St.  Joseph  to 
Springfield  in  1932  where  he  was  joined  in 
the  new  enterprise  by  the  late  C.  Arthur 
Johnson,  St.  Joseph  banker,  and  Lester  E. 
Cox,  Springfield  industrialist.  Mr.  Johnson 
continued  in  the  operation  as  vice  president 
and  treasurer  until  his  death  in  January 
1953.  Mr.  Cox  today  serves  as  board  chair- 
man of  the  Foster  radio  organization. 

The  next  year  KWTO  was  established  as 
a  sister  operation.  The  new  station  was  de- 
signed, in  the  words  of  a  KWTO  publicity 
man,  "to  reach  every  deer  lick,  rabbit  war- 
ren and  'hawg  waller'  in  the  Ozarks."  At 
almost  the  same  time  Mr.  Foster  came  up 
with  the  formula  that  after  a  couple  of 
decades  remains  the  KWTO  trademark: 
professional  country  music  entertainment 
(KWTO  always  has  carried  a  staff  of  at 
least  two  dozen  artists),  plenty  of  farm- 
service  features  and  all-around  good  neigh- 
borliness. 

Mr.  Foster's  foray  into  the  production- 
and-syndication  field  began  rather  modestly 
in  1944,  shortly  after  the  FCC  had  ordered 
that  KWTO  and  KGBX  ownership  be  sep- 
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arated  and  the  latter  outlet  was  sold  to  other 
interests. 

The  Assembly  of  God  Church,  which 
makes  its  national  healquarters  in  Spring- 
field, was  persuaded  by  Leslie  L.  Kennon, 
then  the  station's  commercial  manager,  to 
put  a  weekly  half-hour  program  on  KWTO. 
Sermons  in  Song  met  with  such  gratifying 
local  success  that  Mr.  Kennon  sold  the  re- 
ligious group  on  letting  KWTO  transcribe 
the  program  and  arrange  for  its  broadcast 
on  nearly  200  other  stations.  Today  Leslie 
Kennon  is  KWTO  vice  president. 

Sermons  in  Song  was  so  well  received  in 
its  first  year  that  it  won  the  national  Church- 
ill Award  for  good  taste  and  showmanlike 
presentation  of  a  religious  theme.  And 
Ralph  Foster  began  envisioning  an  organiza- 
tion that  could  make  network-calibre  enter- 
tainment available  on  discs  to  local  stations. 

By  1947,  RadiOzark  Enterprises  Inc.  was 
a  going  concern,  with  Mr.  Foster  as  its  head. 
Named  vice  president  were  E.  E.  Siman  Jr., 
who  was  instrumental  in  producing  the  re- 
ligious program,  and  later,  John  B.  Mahaf- 
fey.  The  Siman-Mahaffey  team  now  actively 
directs  the  firm's  energetic  production  sched- 
ule. 

That  Mr.  Foster  and  associates  embarked 
upon  a  rewarding  adventure  is  long  since 
patent.  Although  the  first  series,  Saddle 
Rockiri  Rhythm,  now  has  been  outstripped 
by  more  recent  acquisitions  to  the  RadiOzark 
roster,  it  still  is  a  "very  active"  property,  the 
firm's  president  says. 

Among  the  best-sellers  of  RadiOzark's  25- 
minute  open-enders  is  The  Smiley  Burnette 
Show,  featuring  Smiley  Burnette,  a  cowboy 
singer  who  first  made  a  name  furnishing 
comic  relief  as  the  hard-ridin'  pal  of  radio- 
tv-screen  singer  Gene  Autry  in  Hollywood 
western  movies.  After  six  years  in  the  Foster 
fold,  Mr.  Burnette  is  still  a  top  hand  at 
RadiOzark,  with  his  shows  carried  by  hun- 
dreds of  stations. 

Another  production  foremost  on  the  firm's 
sales  list  is  the  Tennessee  Ernie  Show.  When 
Ernie  was  released  in  the  spring  of  1954  it 
met  with  such  happy  acceptance  from  sta- 
tion operators  that  Messrs.  Siman  and  Ma- 
haffey,  even  before  the  260-show  series  was 
completed,  began  casting  about  for  another 
"name"  to  furnish  the  desirable  talent  for  a 
new  open-ender. 

It  was  about  this  time  that  Mr.  Foster 
had  begun  to  think  in  terms  of  Springfield's 
new  destiny  as  the  "Crossroads  of  Country 
Music."  And  thus  it  was,  when  Red  Foley 
stepped  out  of  the  wing,  he  found  Mr.  Foster 
waiting  with  a  fountain  pen. 

When  word  of  Mr.  Foley's  new  affiliation 


hit  the  trade  press,  more  than 
a  dozen  other  major-label  re- 
cording artists  followed  the 
talented  troubadour  to  the 
new  Ozarkian  mecca.  And 
RadiOzark  Enterprises  Inc. 
began  to  take  on  the  aspects 
of  a  snowball. 

Since  most  performers  in 
the  country  music  business 
maintain  their  "names"  via 
phonograph  records  and  a 
weekly  radio  show,  and  de- 
pend largely  on  personal  ap- 
pearances for  their  liveli- 
hoods, the  next  Foster  move 
was  to  create  a  booking 
agency  for  the  RadiOzark  musicians. 

The  result  was  Top  Talent  Inc.  The  infant 
firm,  with  C.  R.  (Lou)  Black,  former 
KWTO  program  director,  as  general  man- 
ager, provides  talent  for  upward  of  35  per- 
sonal appearances  a  week  for  Springfield- 
based  country  stars.  During  a  typical  week 
these  will  range  from  one-act  bills  at  little 
red  schoolhouses  in  the  hill  country  to  big- 
time  promotions  as  far  away  as  Philadelphia, 
Dallas,  St.  Petersburg  and  Toronto. 

With  a  growing  stable  of  guitarists,  fid- 
dlers and  vocalists,  Mr.  Foster's  next  step 
was  to  provide  an  additional  outlet  for  their 
various  abilities;  whereupon,  Earl  Barton 
Music  Inc.  was  formed,  about  which  Mr. 
Foster  comments:  "Country  musicians  are, 
by  and  large,  their  own  composers.  It  was 
only  natural  that  we  should  give  them  an 
additional  outlet  for  their  talents  with  a  local 
music  publishing  firm." 

The  music  publishing  entity,  operated  by 
the  Siman-Mahaffey  team  and  Don  Richard- 
son, RadiOzark  promotion  man,  bagged  a 
song  hit  during  its  first  few  months  with  a 
tune  aptly  titled  "Trademark."  Written  by  a 
KWTO  staff  member,  the  song  ranked  sec- 
ond that  year  in  sales  for  Columbia  Records' 
country-and-western  department. 

RadiOzark's  sales  efforts  have  netted  such 
national  accounts  as  Staley's  Sweetose  waffle 
syrup  and  Sta-Flo  liquid  starch,  United 
States  Tobacco  Co.,  Imperial  Tobacco  of 
Canada  Ltd.,  Bromo-Quinine,  Orange  Crush, 
International  Milling  Co.,  General  Mills 
and  Ford  Tractor. 

Besides  its  open-end  packages,  RadiOzark 
produces  a  fair-sized  list  of  tailor-made 
shows,  notably  The  George  Morgan-Robin 
Hood  Flour  Show,  aired  on  nearly  100  out- 
lets for  International  Milling,  and  The  Bill 
Ring  Show,  heard  for  two  years  on  ABC 


Radio  and  now  presented  via  transcription 
on  a  number  of  Keystone  outlets. 

Today  the  number  of  U.  S.  and  Canadian 
radio  stations  carrying  RadiOzark  programs 
runs  more  than  a  thousand.  While  Ra- 
diOzark still  maintains  headquarters  in  the 
KWTO  building  in  Springfield,  Messrs.  Si- 
man and  Mahaffey  regularly  conduct  pro- 
duction schedule  in  Hollywood.  Major 
labels  on  which  RadiOzark  stars  are  re- 
corded include  RCA  Victor,  Columbia, 
Decca,  Capitol  and  others. 

When  Messrs.  Foster  and  Foley  put  their 
heads  together  to  plot  the  course  of  the  2Vi- 
hour  Saturday  night  Ozark  Jubilee  it  was  de- 
cided to  lease  Springfield's  1,000-seat,  air- 
conditioned  Jewell  Theatre,  which  had  been 
darkened  for  some  time,  as  an  arena  for 
KWTO's  tandem  of  talent. 

Located  a  half-block  off  U.  S.  Route  66  in 
Springfield's  business  district,  the  theatre 
has  had  standing-room-only  crowds  every 
Saturday.  Requests  for  tickets,  a  glowing 
management  avers,  have  been  received  from 
every  state  in  the  Union  since  ABC  Radio 
began  carrying  the  25-minute  Foley  portion 
of  Jubilee.  Some  of  those  attending,  no 
doubt,  have  been  spurred  by  a  chamber-of- 
commerce-type  piece,  sung  on  the  spot  by 
the  able  Mr.  Foley  at  the  slightest  provoca- 
tion, inviting  one  and  all  to  join  in  "The 
Springfield  Run." 

During  the  remaining  six  nights  of  the 
week  the  members  of  the  Jubilee  cast — cur- 
rently 55 — are  playing  Top  Talent  bookings 
around  the  country,  while  the  theatre  is 
rented  out  to  other  parties,  which  to  date 
have  included  such  undertakings  as  conven- 
tions, sales  meetings,  revivals  and  fashion 
shows. 

Although  Mr.  Foster  relaxes  occasionally 
at  his  "Lake  of  the  Woods"  farm,  his  talent 
for  showmanship  often  is  directed  to  other 
activities.  One  such  was  a  fund  drive  for  a 
new  crippled  children's  hospital,  which  he 
led  as  potentate  of  the  local  Shrine.  Result: 
the  campaign  was  over-subscribed  by  $100,- 
000,  making  possible  a  hospital  larger  than 
originally  planned. 

Have  RadiOzark  and  its  president  reached 
the  end  of  their  major  potentialities?  Ralph 
Foster  and  KWTO  Vice  President  Leslie 
Kennon  have  not  been  overlooking  any  bets 
in  their  efforts  for  an  even  greater  rash  of 
Ozark-style  country  music.  And  RadiOzark 
may  make  an  early  debut  into  syndicated 
films  and  live-network  telecasts  of  Ozark 
Jubilee,  portions  of  which  already  are  carried 
every  Saturday  on  Springfield's  KYTV 
(TV). 
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MR.  KENNON 


MR.  SIMAN 


MR.  MAHAFFEY 


MR.  BLACK 
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MACHINE  ACCOUNTING 

IT'S  A  BOON  TO  THE  RADIO  STATION  OPERATOR,  ONE  REPORTS 


RADIO  STATION  accounting  is  either  mas- 
ter of,  or  a  most  capable  assistant  to,  man- 
agement— depending  upon  the  reliability  and 
timeliness  of  the  information  provided.  Ob- 
viously, accounting  information  must  be  ac- 
curate and,  in  radio  more  than  in  most  lines 
of  endeavor,  time  is  definitely  of  the  essence. 

It  seems  to  me  that  successful  manage- 
ment in  radio  may  be  materially  influenced 
by  having  accounting  facts  readily  accessible 
to  be  applied  in  reaching  decisions  on  most 
station  operating  policies  such  as  program- 
ming, production,  sales,  engineering,  financ- 
ing and  the  like. 

Many  jobs  can  be  done  poorly  or  half- 
heartedly without  ever  causing  serious  finan- 
cial loss.  An  inaccurate  or  "estimating" 
method  of  accounting,  however,  is  going  to 
catch  up,  sooner  or  later,  with  the  station 
using  it.  Accounting  is  the  eyes  and  ears  of 
the  radio  or  tv  executive.  If  it  gives  him 
inaccurate  or  inadequate  information,  he  is 

!  "running  blind." 

While  it  is  true  that  there  are  a  great 
many  apparently  successful  broadcasting 
companies  using  poor  accounting  methods, 
how  long  is  this  situation  going  to  last? 
Let's  face  the  fact  that  conditions  up  to  a 
short  time  ago  were,  in  many  instances,  not 
too  competitive.  Stations  made  money  in 
spite  of  their  deficiencies,  not  because  of 
them.  That  picture  is  changing  now. 

We  used  to  do  all  accounting  on  a  pen 
and  ink  basis,  and  we  had  a  very  complete 
system,  too,  with  all  the  information  we 
needed.  The  only  trouble  was  that  much  of 
this  information  took  so  long  to  prepare 
that  by  the  time  I  got  hold  of  it,  it  was 
practically  worthless.  Further,  many  things 
that  I  would  have  liked  to  know  were  "bur- 

I  ied"  in  such  a  manner  that  it  was  not  prac- 
tical for  me  to  dig  them  out. 

We  determined  to  find  a  really  efficient 
method  of  accounting,  even  if  it  meant  em- 
ploying more  people  and  incurring  consider- 
able extra  expense.  (As  it  turned  out,  we 
saved  money.)  Up-to-date,  accurate  informa- 
tion was  needed  for  our  radio  operations,  to 
begin  with.  Though  we  had  what  might  be 
considered  an  excellent  hand  system  of  ac- 
counting, it  was  not  good  enough. 

We  are  planning  to  go  into  television 
soon,  so  accounting  is  now  doubly  important 
to  us.  Television  will  mean  a  several  hun- 
dred per  cent  increase  in  capitalization,  reve- 
nues and  expenses.  Therefore,  proper  financ- 
ing, possible  only  through  detailed,  up-to- 
the  minute  accounting  information,  will  be 
even  more  necessary. 

Broadcasting    •  Telecasting 


By  Robert  Smith 

With  our  new  system  (which  we  would 
have  installed  regardless  of  tv  considera- 
tion), we  are  all  set  up  to  go  into  television, 
smoothly  handle  all  accounting  problems, 
and  know  what  we  are  doing  from  the  very 
first  day  of  operation. 

I  am  going  to  describe  for  you  the  pro- 
cedures under  our  new  machine  system,  but 
first  let  me  go  over  some  of  the  benefits  we 
get  out  of  it: 

( 1  )  All  revenue  accounts  are  now  posted 
on  a  daily  basis.  We  have  instantaneous 
figures  for  cash  receipts  and  business  ren- 
dered for  the  day,  as  well  as  these  same 
figures  for  the  month  to  date.  We  can  al- 
ways tell  what  our  expectation  of  business 
for  the  entire  month  will  be  and  what  our 
cash  requirements  are  going  to  be.  There 
is  no  sense  tying  up  working  capital  that  you 
don't  need.  Control  of  financing  is  one  of 
the  major  factors  in  profits. 

(2)  Since  each  individual  account  is  al- 
ways up  to  date,  I  can  look  at  an  account 


IN  the  Dec.  20  issue  of  B»T,  econ- 
omist Peter  R.  Levin  stressed  the 
importance  of  basing  management  de- 
cisions on  up-to-date  figures  of  income 
and  expense.  Here,  station  owner- 
operator  Robert  Smith  (president  of 
Appalachian  Broadcasting  Corp.)  tells 
how  machine  accounting  keeps  his 
station's  (WCYB  Bristol,  Va.)  records 
up-to-date  every  day  instead  of  only 
once  a  month. 


at  any  time  and  see  how  much  time  and 
what  kind  of  time  is  being  bought  as  com- 
pared with  the  previous  month  or  the  last 
quarter,  etc.  This  ability  to  scan  accounts 
and  see  how  they  are  going  is  invaluable 
to  me. 

( 3  )  The  end-of-the-month  rush  and  con- 
fusion of  adding  accounts,  balancing,  pre- 
paring statements  and  so  forth  is  entirely 
eliminated,  since  this  work  is  accomplished 
automatically  by  machine  throughout  the 
month. 

(4)  The  payroll  records  are  now  such 
that  I  can  tell  at  a  glance,  even  while  signing 
the  checks,  how  much  talent  is  being  sold 
and  how  much  commission  is  being  earned 
by  all  featured  personnel.  Our  general  time 
schedule  ties  in,  for  the  most  part,  with 
certain  featured  people  on  the  payroll.  By 
looking  at  the  payroll  as  it  is  now  prepared, 
we  can  tell  how  well  a  particular  program 


is  going.  It  is  also  immediately  apparent 
whether  or  not  a  feature  personality  is  being 
sold.  If  not,  it  may  be  that  the  sales  depart- 
ment is  not  selling  it;  it  may  be  a  matter  of 
poor  relations  between  salespeople  and  that 
personality;  it  may  be  that  the  featured 
person  is  becoming  less  effective,  etc.  At 
any  rate,  we  find  out. 

The  combination  of  payroll  and  daily 
accounts  receivable  figures  provides  the  ma- 
jor topic  of  discussion  at  daily  meetings, 
where  department  heads  are  answerable  for 
any  unusual  circumstance  reflected  by  our 
figures. 

(5)  We  know,  on  a  day-to-day  basis, 
what  availabilities  we  have  and  where  sales 
efforts  should  be  directed,  knowledge  vital 
to  a  truly  efficient  operation. 

(6)  The  records  produced  by  the  machine 
are  presented  in  a  way  that  greatly  reduces 
the  number  of  times  I  have  to  go  through 
the  accounting  records,  yet  the  few  times  a 
month  that  I  do  go  through  them  provide 
far  more  information  than  I  ever  had  before. 
It  is  impossible  to  estimate  the  amount  of 
time  and  effort  this  has  saved.  I  have  been 
spending  a  lot  of  time  in  Washington  in  an 
effort  to  win  approval  for  television;  what 
we  would  have  done  during  this  period 
without  our  present  system  I  don't  know. 

( 7 )  New  procedures  substantially  reduce 
the  need  for  outside  professional  accounting 
service. 

The  Machine  System 

Revenue  Accounts — Step  1 

Original  orders,  made  up  from  the  con- 
tract for  scheduling  purposes,  are  filed  al- 
phabetically and  are  checked  daily  against 
the  station  log.  Any  variation  in  time  is 
noted  on  a  clip  sheet,  which  is  then  attached 
to  the  order  affected  on  the  indicated  day. 

The  machine  operator  posts  daily  from 
the  order  forms.  Posting  is  done  simulta- 
neously to  the  client's  statement,  to  the  in- 
dividual revenue  ledger,  and  to  the  revenue 
journal.  If  the  order  requires  an  affidavit, 
the  posting  procedure  is  identical,  except 
that  instead  of  inserting  the  client's  statement 
and  ledger  in  the  machine,  a  three-part  affi- 
davit form,  headed  up  by  advertiser  and 
participating  sponsor,  is  inserted  and  posted. 
Statements  and  ledgers,  as  well  as  affidavit 
forms,  are  kept  filed  alphabetically  in  a 
"posting  tray." 

Needless  to  say,  one  client  may  do  adver- 
tising on  his  own  and  also  have  advertising 
that  is  supported  by  a  participating  sponsor. 
This  makes  absolutely  no  difference  what- 
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PRICING  REALISTICALLY  AT  KXYZ 


A  NEW  TYPE  of  rate  card,  termed 
"Realistic  Pricing  Method,"  has  been 
adopted  by  KXYZ  Houston.  It  is  based 
on  the  station's  "demonstrated  share  of 
the  Houston  audience"  and  uses  new 
time  classifications. 

This  departure  from  conventional  rate- 
card  techniques  was  adopted  after  a  series 
of  conferences  with  Avery-Knodel  Inc., 
which  last  autumn  was  appointed  by 
KXYZ   as   its   national  representative. 

All  time  classifications 
of  KXYZ  were  reappraised 
in  line  with  audience  data, 
along  with  listening  habits 
and  competitive  station 
costs.  The  new  evaluation 
is  a  departure  from  the 
normal  formula  based  on 
total  number  of  radio 
homes  with  sets  turned  on 
in  the  market. 

When  analysis  showed 
"an  almost  steady  percent- 
age of  homes  listening  to 
their  radios  throughout  the 
day  until  the  late  evening 
period,"  RPM  permitted  a  higher  rate 
during  a  number  of  hours  during  the 
day,  with  downward  adjustment  in  others. 
A  higher  value  is  assigned  8  a.m.-noon 
time  under  RPM  as  well  as  5-6  p.m.  On 
the  other  hand,  a  lower  value  is  given 
afternoon  time  and  evening  time  after 
7  p.m. 

The  chart  shows  that  KXYZ  now  has 


TIME;    MIDNIGHT  TO  NOON 


IV2  hours  of  prime  time  compared  to 
the  previous  4  hours.  The  amount  of 
daily  time  in  the  medium-priced  bracket 
is  almost  halved. 

Recalling  that  KXYZ's  past  record  in 
delivering  circulation  and  such  items  as 
number  of  radio  homes,  sets-in-use,  traf- 
fic flow  and  other  general  data  had  been 
considered  in  arriving  at  RPM,  Arthur 
H.  McCoy,  radio  sales  manager  of  Avery- 
Knodel's  New  York  office,  said  the  card 
is  "realistic  in  every  sense 
and  enables  every  time 
segment  to  stand  on  its 
own  feet." 

Fred  Nahas,  KXYZ  ex- 
ecutive vice  president  and 
general  manager,  said 
RPM  "marks  the  point 
where  the  ostrich  takes 
his  head  out  of  the  ground 
and  adjusts  his  thinking 
to  a  completely  realistic 
level."  He  said  the  station 
is  spending  large  sums  for 
new  programming  and 
fresh  program  ideas.  A 
7-8  p.m.  adventure  strip  has  been  started 
and  promotion  is  backing  up  this  pro- 
gram planning. 

RPM  will  continue  on  a  flexible  basis 
as  to  individual  time  classifications  as  well 
as  to  costs  in  the  three  time  groupings,  ac- 
cording to  KXYZ.  If  a  given  period  ap- 
pears to  be  worth  more,  the  rate  will  be 
adjusted  accordingly — and  vice  versa. 


ever  in  posting  procedure.  All  independent 
advertising  is  posted  to  the  client's  statement 
and  ledger;  all  time  partly  paid  for  by  a  par- 
ticipating sponsor  is  posted  to  an  affidavit 
form. 

The  machine  (a  National  "Class  31") 
automatically  computes  and  prints  the  bal- 
ance to  date  on  statement  and  ledger — or 
on  the  affidavit — each  time  a  posting  takes 
place.  At  the  same  time,  revenue  is  analyzed 
in  the  columns  at  the  right  side  of  the  jour- 
nal. Most  of  our  revenue  falls  into  accounts 
201,  202,  203  and  204;  miscellaneous  reve- 
nue is  entered  in  the  "Other  Revenue"  col- 
umn and  identified  by  an  account  number. 
The  zeros  in  the  extreme  right-hand  column 
provide  a  line-by-line  proof  of  posting  accu- 
racy. If  the  operator  makes  an  error,  the 
"31"  will  print  the  amount  of  that  error, 
instead  of  zeros,  and  it  is  then  immediately 
found  and  corrected. 

As  postings  occur,  the  journal  columns 
are  accumulated  automatically  by  the  ma- 
chine; these  totals  are  posted  to  the  various 
control  accounts  (accounts  receivable,  local 
programs,  sale  of  talent,  etc.). 

Notice  how  simple  this  is  from  an  op- 
erational viewpoint.  The  machine  oper- 
ator simply  enters  the  figures  to  statement 
and  ledger  or  affidavit  from  the  original 
order.  When  she  is  finished,  she  clears  the 
machine  and  posts  the  totals  to  the  control 
accounts.  All  of  the  "labor"  is  done  auto- 
matically by  the  Class  31  machine — and  all 
records  are  completed  simultaneously. 


Revenue  Accounts — Step  2 

You  will  recall  that  the  affidavit  form  is 
in  three  parts.  At  the  end  of  the  month, 
the  affidavits  are  pulled  from  the  alphabetical 
file.  The  first  two  copies  are  removed;  one 
goes  to  the  participating  sponsor,  and  the 
duplicate  is  for  the  advertiser. 

The  third  copy  is  used  to  transfer  charges. 
This  copy  is  inserted  in  the  machine  and  the 
total  charge  is  credited,  reducing  the  balance 
on  the  affidavit  to  zero.  The  advertiser's 
statement  and  ledger  are  then  inserted  in  the 
machine  and  the  total  amount  credited  on 
the  affidavit  is  charged  in  total  to  the  adver- 
tiser's account.  We  use  the  cash  receipts 
journal  for  this  operation. 

After  all  affidavits  have  been  transferred, 
the  machine  should  contain  debit  and  credit 
totals  that  agree.  Although  the  accounts 
receivable  control  account  is  of  course  not 
changed  by  this  operation,  we  enter  the  debit 
and  credit  "washout"  totals  as  a  matter  of 
good  practice. 

This  method  of  handling  affidavits  as 
charges  occur  throughout  the  month,  and 
then  transferring  only  the  total  charge,  works 
out  perfectly  for  us  and  eliminates  many 
previous  hand  system  headaches.  The  rec- 
ords for  both  client  and  participating  sponsor 
are  complete  in  every  detail,  and  the  major 
month-end  job  of  preparing  affidavits  no 
longer  exists. 

Revenue  Accounts — Cash  Receipts 

Posting  of  cash  receipts  is  very  similar  to 
posting  charges.  The  client's  statement,  the 


individual  revenue  ledger  card,  and  the  cash 
receipts  journal  are  all  prepared  simultane- 
ously. Computation  of  balances,  proof  and 
footing  of  journal  columns  are  of  course 
fully  automatic. 

Miscellaneous  cash  receipts  (not  affecting 
clients'  accounts)  are  posted  directly  to  the 
appropriate  revenue  account  and  are  at  the 
same  time  recorded  in  the  cash  receipts 
journal. 

Payroll 

Five  payroll  records  are  created  simul- 
taneously on  the  machine:  the  earnings  rec- 
ord, employe's  pay  statement,  check,  pay- 
roll journal  and  check  register  (which  is 
really  the  right  side  of  the  payroll  journal). 
The  "31"  automatically  computes  gross  and 
net  pay  and  automatically  figures  and  prints 
to-date  totals  for  earnings,  F.  I.  C.  and 
withholding  tax,  on  the  earnings  record.  All 
journal  columns,  including  those  for  the 
various  deductions,  add  vertically  as  the 
payroll  is  being  written. 

From  my  own  viewpoint,  it  is  the  records 
produced  that  are  most  important.  The 
check  stub  (employe's  pay  statement)  shows 
the  whole  picture  at  a  glance,  both  as  to 
earnings  and  deductions.  The  earnings  rec- 
ords are  such  that  I  can  see  instantly  how 
much  an  employee  has  earned  for  the  year 
to  date  and  how  he  has  earned  it. 

W-2's  and  941a  reports  are  another  ma- 
chine job.  The  "Class  31"  machine  auto- 
matically computes  earnings  subject  to  F.  I. 
C.  and  automatically  figures  the  amount  sub- 
ject to  report  according  to  both  state  and 
federal  requirements.  Page  totals  are  auto- 
matically accumulated  by  the  machine  and 
control  totals  for  balancing  purposes  are  also 
provided.    The  job  takes  30  minutes! 

Other  Accounting 

Accounts  payable  and  general  ledger  are 
other  jobs  that  we  plan  to  put  on  the  ma- 
chine. (This  particular  machine  will  handle 
almost  any  kind  of  bookkeeping  work,  since 
its  functions  are  controlled  by  "form  bars" 
at  the  front.  One  form  bar  can  be  removed 
and  another  inserted  in  its  place  in  a  matter 
of  seconds.  This  changes  the  entire  opera- 
tion of  the  machine.) 

Ease  of  Training 

There  is  no  problem  in  teaching  someone 
to  operate  the  "31"  machine.  Figures  are 
entered  on  a  keyboard  just  like  the  one  on 
an  adding  machine;  description  is  typed  in 
on  a  standard  keyboard  electric  typewriter, 
which  is  a  part  of  the  machine. 

We  had  some  difficulty  in  convincing  our 
accountants  of  the  merits  of  machine  ac- 
counting— and  then  we  had  trouble  finding 
the  right  machine.  But  we  did  it.  And  we 
have  found  that  machine  accounting  is  far 
faster  and  more  accurate  than  pen  and  ink 
methods,  provides  much  more  useful  in- 
formation in  readable  form,  and  that  it  also 
takes  all  the  "headaches"  away — for  in- 
stance, the  month-end  rush  of  looking  for 
trial  balance  errors,  preparing  statements, 
writing  out  affidavits  and  so  on.  All  of  that 
is  already  done. 

I  am  in  a  position  now  to  keep  my  fingers 
on  the  pulse  of  the  business  at  every  mo- 
ment. Further,  we  will  assume  the  work  of 
television  accounting  without  so  much  as  a 
ripple  of  difficulty. 
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ON  THE  AIR  FROM  7A.M.  TO  1A.M. 


Broadcasting    •  Telecasting 
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ZIV  TV  PURCHASES 
NATIONAL  STUDIOS 

The    $1.4    million  purchase 

gives  Ziv  what  is  reportedly 

the  most  elaborate  tv  studios 

for  syndicated  tv  film. 

PURCHASE  by  Ziv  Television  Programs  Inc. 
of  the  American  National  Studios  (formerly 
Eagle-Lion  Pathe)  in  Los  Angeles  for  $1.4 
million  was  announced  last  week  by  John  L. 
Sinn,  president  of  Ziv  Tv. 

The  studios,  said  to  be  one  of  the  major 
producting  units  on  the  West  Coast,  will  be  re- 
named the  Ziv  Television  Studios.  Mr.  Sinn 
said  the  studios  will  provide  Ziv  with  "the  most 
elaborate  television  studios  ever  used  by  a 
syndicated  television  film  producer."  They 
cover  more  than  six  acres  and  include  com- 
pletely equipped  sound  stages. 

Mr.  Sinn  said  the  new  facilities  were  pur- 
chased from  a  syndicate  consisting  of  Fred 
Levy,  Bob  Hope,  Ed  Pauley,  Dan  Reeves,  Ed 
Matz,  Bernard  J.  Prockter,  Edward  Conne, 
F.  R.  Long  and  Bertram  Gamble. 

The  new  acquisition,  according  to  Mr.  Sinn, 
offers  "more  than  twice  as  much  space  than  was 
used  by  Ziv  at  the  California  Studios." 

Mr.  Prockter,  who  is  president  of  Prockter 
Television  Enterprises,  stated  that  his  "primary 
reason"  for  disposing  of  his  stock  in  the  Ameri- 
can National  Studios  was  to  devote  his  com- 
plete time  and  attention  to  his  television  prop- 
terties  and  other  contemplated  projects  in  the 
television  and  motion  picture  fields. 

At  present,  Mr.  Prockter  is  producing 
Treasury  Men  in  Action  for  Chevrolet,  the 
Reader's  Digest  series  for  Packard  and  The 
Man  Behind  the  Badge  for  syndication.  These 
properties  are  being  filmed  at  the  American  Na- 
tional Studios.  Mr.  Prockter  also  is  the  pro- 
ducer of  The  Big  Story,  which  is  carried  live 
on  NBC-TV. 

Mr.  Prockter  added  that  he  was  expanding 
his  production  operations  in  the  tv  field  and 
would  announce  his  new  properties  shortly.  He 
said  that  in  all  likelihood  filming  will  be  done 
at  the  American  National  Studios. 

The  purchase  of  the  studios  by  Ziv  Tele- 
vision was  said  to  be  the  result  of  expansion 
program  plans  by  the  company  for  1955,  dur- 
ing which  it  will  double  its  production  rate. 
The  company  previously  had  announced  plans 
for  a  total  production  budget  of  $9.5  million  in 
1955,  which  will  cover  shows  now  in  pro- 
duction and  those  being  planned  [B»T,  Dec.  27, 
1954]. 

Jamaican  Film  Center 
Established  in  West  Indies 

NEGOTIATIONS  for  the  establishment  of 
Jamaican  Film  Center  Ltd.,  Kingston,  Jamaica, 
B.  W.  I.,  have  been  completed  by  Martin 
Jones,  Henry  Olmsted,  Gordon  Knox  and  the 
Industrial  Development  Corp.  Messrs.  Jones 
Olmsted  and  Knox,  American  businessmen,  will 
serve  as  director-script  editor,  sound  head  and 
executive  producer,  respectively.  They  are  also 
on  the  board  of  directors  of  the  new  company. 
Three  Jamaicans  will  be  elected  to  the  board 
by  the  IDC. 

The  firm,  capitalized  at  $1  million,  will 
produce  telefilm  and  feature  film.  Production  of 
52  half-hour  dramatic  programs  to  begin  within 
the  next  three  months  has  been  scheduled. 

Financing  arrangements  for  a  new  tv  film 
daytime  series  using  a  Jamaica  setting  have 
been  completed,  according  to  Mr.  Jones.  The 
Industrial  Development  Corp.  of  Jamaica  is 
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providing  nearly  a  half-million  dollars  for  JFC 
as  a  means  of  luring  new  industry  and  to  pro- 
mote Jamaica's  attraction  to  U.  S.  and  other 
tourists. 

Storyline  of  the  untitled  series  will  center  on 
an  American  family  living  in  Jamaica,  Mr. 
Jones  said,  revealing  that  Mona  Kent,  creator 
and  writer  of  Portia  Faces  Life  and  Woman 
With  a  Past,  both  daytime  serials,  now  is  in 
Kingston  studying  local  color  and  background. 

'Holmes7  Sold  in  Six  Cities 

SALE  of  Sherlock  Holmes  in  six  major  markets 
has  been  announced  by  Sheldon  Reynolds 
Productions,  New  York.  Tv  sponsors  and  cities 
in  which  the  show  will  be  carried  are:  Wrigley 
Stores,  Detroit;  White  Dove  Mattress  Co., 
Cleveland;  First  National  Bank,  Minneapolis; 
Illinois  Bell  Telephone  Co.,  Chicago;  Mercan- 
tile Bank  of  St.  Louis,  St.  Louis,  and  Chase 
National  Bank,  New  York. 

Guild  Films  Volume  Up; 
Kaufman  Sees  1955  Growth 

CONTINUED  growth  of  Guild  Films  Co., 
New  York,  during  1955  has  been  predicted  by 
Reub  Kaufman,  president  and  founder,  who 
noted  that  the  company's  gross  volume  this  year 
rose  to  nearly  $5  million  from  $1,739,145  in 
1953. 

During  1954,  Mr.  Kaufman  continued.  Guild 
Films  personnel  increased  to  356  as  against  77 
in  1953,  and  the  number  of  its  offices  reached 
10,  double  the  year  before.  In  line  with  this 
growth.  Mr.  Kaufman  said,  Guild  Films'  produc- 
tion budget  for  1955  has  been  set  at  approxi- 
mately $12  million. 

Two  major  policy  developments  marked 
growth  of  Guild  Films  during  1954,  Mr.  Kauf- 
man observed.  In  October,  the  company  became 
publicly-owned  property  when  it  offered  250,- 
000  shares  of  its  common  stock  issue  of  700,- 
000  shares,  and  a  month  later.  Guild  Films 
signed  an  agreement  with  Vitapix  Corp.  under 
which  GF  made  available  its  programs  to  Vita- 
pix stations  and  the  latter  organization  arranged 
time  clearances  for  shows. 

Goldwyn  Studios  to  Be  Sold 

ATTORNEYS  for  Mary  Pickford  and  Samuel 
Goldwyn  were  told  by  Long  Beach  Superior 
Court  Judge  Paul  Nourse  to  prepare  an  order 
empowering  referees  to  sell  Goldwyn  Studios, 
value  of  which  is  now  estimated  at  $4  million. 
The  order  is  expected  to  be  signed  by  Judge 
Nourse  early  this  week,  after  which  three  ref- 
erees will  submit  the  highest  bid  to  the  court. 

The  court  differences  between  the  producer 
and  former  star  started  in  1949  when  Goldwyn 
sued  Miss  Pickford  for  partition  of  the  prop- 
erty in  order  to  sell  it  and  divide  the  profits; 
Miss  Pickford  wanted  the  property  divided, 
but  not  sold.  The  court  battle  resumed  last 
October  and  Judge  Nourse  ruled  that  it  was 
impossible    to    physically    divide    the  studio 

Empire  Production  Debuts 

STUDIOS  of  Empire  Production  Corp.,  New 
York,  were  opened  formally  in  mid-December 
at  an  open  house  at  the  studio  located  at  480 
Lexington  Ave.  Empire,  a  subsidiary  of  Em- 
pire Broadcasting  Corp,  New  York,  recording 
and  transcription  firm,  will  produce  industrial 
'  and  feature  films  in  addition  to  films  for  tele- 
vision. 

Arthur   Lubo,    vice   president    of  Empire 
Broadcasting,   is  president.     Helen  Kelleher, 
,  president-treasurer    of    Empire  Broadcasting, 
serves  Empire  Production  as  vice  president- 
treasurer. 


Richard  Simon,  for- 
merly staff  director, 
WOR-TV  New  York, 
named  producer-di- 
rector, Allied  Tele- 
vision Productions, 
same  city. 


MR.  ROSENBERG 


Aurie  Battaglia,  children's  book  illustrator,  and 
Leo  Salkin,  freelance  artist,  cartoonist  and 
writer,  to  United  Productions  of  America, 
Burbank,  Calif.,  to  do  story  .presentations  and 
as  director  and  story  consultant  respectively. 

FILM  SALES 

INS-Telenews,  N.  Y.,  has  announced  sale  of 
Football  Upsets  of  the  Past  20  Years  to  WFLL- 
TV  Philadelphia  for  Schaefer  Beer,  Brooklyn; 
KOMO-TV  Seattle  for  Standard  Furniture  Co., 
same  city,  and  KGNC-TV  Amarillo,  Tex.  INS 
Television  Dept.,  N.  Y.,  has  announced  sale  of 
daily  film  service  to  KCKT  (TV)  Great  Bend, 
Kan.,  and  weekly  film  review  to  KTVA  (TV) 
Anchorage,  Alaska. 

Winik  Films  Corps.,  N.  Y.,  has  announced  sale 
of  Madison  Square  Garden  filmed  series  in  eight 
additional  markets,  raising  number  of  stations 
scheduled  to  carry  series  to  48. 


Court  Rules  Stock  Sale 
To  Gross-Krasne  Valid 

UNANIMOUS  decision  handed  down  by  the 
California  State  District  Court  of  Appeals  has 
established  Gross-Krasne  Inc.  as  owners  of 
stock  in  California  Studios,  Hollywood,  for- 
merly held  by  the  late  Harry  Sherman.  The  i 
tv  film  production  company  two  years  ago 
purchased  the  studios  for  $135,000  from  the  : 
Sherman  estate,  which  was  under  the  adminis- 
tration of  executor  Jacob  Karp.  Theodora  and 
Alwynne  Sherman,  daughters  of  the  late  pro- 
ducer, then  protested  the  sale,  alleging  they 
were  treated  inequitably  by  the  court  when 
they  sought  to  bid  on  their  father's  stock  [B»T, 
April  6,  1953]. 

The  current  decision,  announced  by  Judge 
Minor  Moore  last  Tuesday,  and  concurred  in 
by  Judges  Marshall  McComb  and  Turney  Forx, 
established  that  Gross-Krasne  had  obtained  title 
to  the  stock  in  the  studios  in  full  accord  with 
procedures  set  forth  by  Probate  Judge  New- 
comb  Condee,  in  Los  Angeles  Superior  Court. 
April  1,  1953,  and  that  Mr.  Karp  had  fulfilled 
his  obligations  in  the  matter. 

In  answer  to  the  daughters'  contention  that 
other  bids  for  the  property  were  not  considered, 
the  lower  court  pointed  out  that  the  deal  offered 
by  Gross-Krasne  included  assumption  of  all 
California  Studios'  debts  as  well  as  purchase 
of  Mr.  Sherman's  shares  and  that  no  other  bids, 
on  this  basis  had  been  offered.  It  also  pointed 
out  that  time  was  an  important  factor  as  cred- 
itors had  threatened  bankruptcy  proceedings. 

Dean  F.  Johnson,  of  O'Melveney  &  Myers, 
represented  Gross-Krasne,  and  Morris  Lavine 
represented  Mr.  Sherman's  daughters. 

FILM  PEOPLE 

Leonard  J.  Rosenberg,  formerly  with  Baltimore 
Sunpapers,  appointed 
vice  president  and 
sales  manager,  Vic- 
tory Television  En- 
terprises Inc.  (pro- 
duction-distribu- 
tion), same  city. 


Broadcasting 


Telecasting 


There  is  a 

DIFFERENCE 

between 

Radio  and  Radio 


Radio's  immense  strength  .  .  .  the  opportunity  to 
talk  with  masses  of  people  frequently  and  economically 
...  is  employed  fully  only  by  advertisers  who  dis- 
tinguish between  run-of-the-mill  radio  stations  and 
great  radio  stations. 

There  can  be  a  tremendous  difference  between  two 
stations  in  the  same  market.  A  station's  programming, 
management,  public  service  and  facilities  make  it 
mediocre  or  good  or  great.  A  great  station  amasses 
huge  and  responsive  audiences,  because  the  character 


of  its  operation  earns  the  confidence  of  its  community. 
The  radio  stations  we  represent,  are  great  stations  in 
important  markets  —  stations  whose  character  has 
earned  them  significant  leadership.  Their  time  is  not 
cheap,  but  the  solid  values  they  deliver  bring  you  the 
/////  economy  of  radio. 

One  of  our  experienced  staff  is  always  ready  to  discuss 
with  you  the  application  of  great  radio  to  your 
problem. 


the  HENRY  I.  CHRIST AL  co.,inc. 

NEW  YORK  —  BOSTON  —  CHICAGO  —  DETROIT  —  SAN  FRANCISCO 

Representing  Radio  Stations  Only 


WBAL 


WBEN 


WGAR 


WJR 


WTIC 


WDAF 


Baltimore  (NBC) 
The  Hearst  Corp. 

Buffalo  (CBS) 

Buffalo  Evening  News 

Cleveland  (CBS) 
Peoples  Broadcasting  Corp. 

Detroit  (CBS) 

The  Goodwill  Station,  Inc. 

Hartford  (NBC) 
Travelers  Broadcasting  Service  Corp. 

Kansas  City  (NBC) 
Kansas  City  Star 


Measure  of  a  Great 
Radio  Station 


WSYR 


WTAG 


Los  Angeles  (NBC) 
Earle  C.  Anthony  Inc. 

Louisville  (CBS) 
Louisville  Courier-Journal  &  Times 

Milwaukee  (NBC) 
Milwaukee  Journal 

Schenectady  (NBC) 
General  Electric  Company 

Syracuse  (NBC) 
Herald-Journal  &  Post-Standard 

Worcester  (CBS) 
Worcester  Telegram-Gazette 


Broadcasting 


Telecasting 
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TRADE  ASSNS. 


McKENNA,  BROWN 
PROMOTED  BY  RAB 

PROMOTION  of  Carroll  McKenna  and  Walter 
Brown  with  the  Radio  Advertising  Bureau  (for- 
merly Broadcast  Advertising  Bureau)  was  an- 
nounced last  Monday  by  RAB  President  Kevin 
Sweeney. 

Mr.  McKenna,  who  joined  RAB's  national 
promotion  department  in  September,  has  been 
named  assistant  national  promotion  director, 
continuing  to  report  to  Norman  Nelson,  di- 
rector of  national  promotion. 

Mr.  McKenna  was  director  of  sales  promo- 
tion and  research  at  ABC  Hollywood  before 
joining  RAB. 

Mr.  Brown,  a  member  of  the  local  promotion 
department  since  1952,  becomes  an  account 
executive  in  the  sales  department.  He  formerly 
was  with  DuMont  Television  Network  as  pro- 
motion manager  and  with  ABC's  promotion  de- 
partment. Four  account  executives  at  RAB 
now  devote  full  time  to  development  of  specific 
national  spot  and  network  business,  Mr. 
Sweeney  said. 

New  RAB  Presentation 
Shows  Spot  Radio  Advantages 

PREVIEW  of  a  new  Radio  Advertising  Bureau 
slide  presentation  summarizing  the  advantages 
of  spot  radio  over  newspapers  was  shown  last 
week  to  95  executives  of  the  13  station  repre- 
sentative firms  belonging  to  RAB. 

The  presentation,  made  by  Kevin  B.  Sweeney, 
RAB  president,  emphasizes  the  advantages  of 
spot  radio  to  buyers  who  are  purchasing  mar- 
kets selectively  because  of  weather,  distribu- 
tion, or  market  potential.  The  three-color  pres- 
entation lists  10  major  advantages  of  spot  over 
printed  media. 

The  meeting  was  attended  by  the  sales  staff 
of  these  RAB  member  station  representative 
firms:  Avery-Knodel  Inc.,  lohn  Blair  &  Co., 
Henry  I.  Christal  Co.,  CBS  Radio  Spot  Sales, 
Free  &  Peters  Inc.,  Headley-Reed  Co.,  George 
P.  Hollingbery  Co.,  The  Katz  Agency  Inc., 
Robert  Meeker  Assoc.  Inc.,  NBC  Spot  Sales, 
Edward  Petry  &  Co.,  Grant  Webb  &  Co.  and 
Weed  &  Co. 

Tv  Football  Fan  Group 
Sets  Meeting  in  New  York 

FIRST  meeting  of  the  American  Television 
College  Football  Fans  will  be  held  at  the  Hotel 
New  Yorker  tomorrow  (Tuesday)  to  formulate 
recommendations  that  will  "enable  college  foot- 
ball to  flourish  and  live  with  television." 

The  meeting  has  been  called  by  lack  Trinsey, 
Pennsylvania  contractor  and  the  guiding  spirit 
of  the  organization,  and  will  be  attended  by 
eight  representatives  from  areas  corresponding 
to  the  eight  National  Collegiate  Athletic  Assn. 
regional  districts.  Among  the  suggestions  that 
will  be  offered  at  the  meeting,  Mr.  Trinsey  told 
B»T,  will  be  a  plan  for  voluntary  contributions 
by  fans  of  $1  to  the  NCAA  for  each  football 
game  they  view  on  television;  a  campaign  to 
persuade  fans  to  attend  college  football  games, 
and  the  publication  of  a  magazine  during  Au- 
gust of  each  year  on  the  NCAA  tv  plan  for 
that  year  and  on  regional  activities. 

As  Mr.  Trinsey  envisions  it,  the  American 
Television  College  Football  Fans  will  be  char- 
tered as  a  non-profit  organization.  He  plans  to 
function  as  its  national  director,  taking  a  leave 
of  absence  from  his  job  for  one  or  two  years. 

Mr.  Trinsey  said  he  expects  to  present  the 
suggestions  framed  at  the  meeting  tomorrow 
to  the  NCAA  convention  which  opens  at  the 
Hotel  New  Yorker  on  Wednesday. 


MODEL  Penny  Duncan  sets  things  straight 
for  the  new  year  as  she  replaces  the  first 
B  in  BAB  (Broadcast  Advertising  Bureau) 
with  R  for  Radio  Advertising  Bureau,  the 
new  name,  effective  Jan.  1,  adopted  by 
the  radio  industry's  sales  and  promotion 
organization  which  claims  it  represents 
more  than  850  individual  stations. 


4A  Qualification  Exams 
Set  for  Feb.  in  Midwest 

EXAMINATIONS  to  ascertain  the  qualifica- 
tions of  applicants  for  careers  in  advertising 
and  related  fields  will  be  held  early  this  year 
in  Chicago  and  other  Midwest  locations  under 
the  auspices  of  the  American  Assn.  of  Adver- 
tising Agencies,  it  was  announced  last  week. 

Deadline  on  applications  is  Jan.  25,  with 
exam  dates  to  be  set  early  in  February.  Ex- 
aminations are  open  to  nearly  everyone  includ- 
ing college  seniors  and  those  college  and  post- 
college  adults  who  have  not  worked  for  an 
advertising  agency.  East  year  69  persons  took 
the  tests  in  the  Midwest. 

For  information  and  application  blanks  write 
to  4A  Examination  Committee,  P.  O.  Box  94, 
Chicago  90,  111.  Exam  fee  is  $20.  Among 
schools  selected  to  give  tests  are  Northwestern 
U.  (Chicago  Div.),  U.  of  Wisconsin,  U.  of 
Illinois,  Marquette  U.,  U.  of  Notre  Dame,  State 
U.  of  Iowa  and  U.  of  Indiana. 

NAACP  Conference  to  Probe 
Alleged  Race  Discrimination 

A  CONFERENCE  on  alleged  discrimination 
against  non-Caucasians  in  the  radio  and  tele- 
vision industry  will  be  held  in  New  York  Jan. 
15  under  the  auspices  of  the  Labor  and  Industry 
Committee  of  the  New  York  branch  of  the 
National  Assn.  for  the  Advancement  of  Colored 
People. 

Among  those  who  have  been  invited  to  par- 
ticipate in  the  conference  are  officials  in  radio, 
television,  advertising  and  sponsoring  agencies, 
together  with  representatives  of  community  or- 
ganizations, unions  and  church  groups. 

241  Accept  Standard  Break 

THE  NUMBER  of  tv  stations  accepting  Sta- 
tion Representatives  Assn.'s  standard,  full-screen 
eight-second  station  break  has  reached  a  total 
of  241,  SRA  has  announced. 


Billion-Dollar  Mark 
Seen  for  Tv  by  Treyz 

TELEVISION  in  1955  will  attain  a  billion  dollar 
revenue  status,  including  charges  for  time,  pro- 
duction and  talent.  Oliver  Treyz,  president  of 
Television  Bureau  of  Advertising  (TvB),  pre- 
dicted last  week. 

Mr.  Treyz  contended  he  was  not  indulging 
in  "blue-sky  projecting  or  wishful  thinking." 
He  listed  as  "signposts"  such  factors  as  adver- 
tiser investments  in  television  in  1954  amount- 
ing to  $900  million;  increase  in  network  and  na- 
tional spot  billings  of  more  than  40%  as  com- 
pared with  1953,  and  slight  declines  in  1954  of 
magazine  and  newspaper  advertising  billings 
from  those  of  1953.  Mr.  Treyz  continued: 

"What  does  this  mean?  Although  television 
is  behind  direct  mail,  and  the  newspapers  out- 
bill  tv  by  more  than  two  to  one,  the  gap  is 
closing.  In  fact,  only  television  is  gaining. 
...  As  production  and  consumption  increase, 
due  to  tv's  in-person  selling  so  will  advertisers' 
appropriations.  That's  why  tv  will  make  great 
strides  in  '55? 

Mr.  Treyz  observed  that  tv  viewing  continues 
at  a  high  level,  with  more  time  spent  on  tele- 
vision than  on  any  other  medium.  To  support 
this  thesis,  he  cited  a  special  American  Research 
Bureau  analysis  which  showed  that  in  Novem- 
ber 1954,  in  Los  Angeles,  television  viewing 
per  week  per  family  amounted  to  27.5  hours,  as 
compared  with  25.3  hours  in  November  1953; 
in  Chicago,  in  November  1954,  tv  viewing  per 
week  per  family  was  30.5  hours,  as  against 
27.9  in  November  1953,  and  in  New  York  was 
27.5  per  week,  as  compared  with  27.8  hours 
per  week  in  November  1953. 

Basketball  Assn.  Chief 
Says  Tv  Helps  Attendance 

TELEVISION  was  credited  last  week  by 
Maurice  PodolofT,  president  of  the  National 
Basketball  Assn.,  with  playing  a  substantial 
role  in  stimulating  attendance  at  professional 
basketball  games  and  in  creating  interest  for 
expanding  the  league  to  cities  that  do  not  hold 
professional  franchises. 

Mr.  Podoloff  made  these  observations  in  a 
talk  before  Boston  basketball  writers  last  Mon- 
day. He  said  that  prospects  are  "bright"  for 
expanding  the  league  to  other  cities  within  the 
next  few  years,  reporting  that  syndicates  in  four 
cities  have  broached  him  on  the  possibility  of 
setting  up  teams  in  their  areas.  He  stressed  that 
these  cities  were  ones  which  carried  the  NBC- 
TV  telecasts  of  NBA  games  on  Saturday  after- 
noons, and  said  that  local  promoters  felt  that 
tv  had  created  sufficient  interest  that  would 
justify  basketball  franchises  in  those  sectors. 

The  "tremendous  interest"  generated  by  the 
NBC-TV  telecasts,  as  well  as  by  local  telecasts 
in  various  NBA  cities,  according  to  Mr.  Podo- 
loff, is  evidenced  by  "the  growing  number  of 
new  fans  who  attend  games."  He  said  that 
although  NBA  has  not  conducted  a  survey, 
local  promoters  are  convinced  that  persons  who 
never  before  had  attended  basketball  games  are 
becoming  regular  fans. . 

Other  factors  cited  by  Mr.  Podoloff  as  con- 
tributing to  the  "bright  future"  of  professional 
basketball  were  "the  ease"  with  which  basket- 
ball can  be  telecast  and  followed  by  the  fan; 
the  lack  of  need  for  farm  system  because  col- 
leges provide  the  talent;  and  the  lack  of  need 
for  a  widespread  and  costly  publicity  and  pro- 
motion campaign  because  players  coming  into 
the  professional  circuit  already  have  been  high- 
ly touted. 
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Measure 
of  a  Great 
Radio  Station 


based  on  . 


143  YEARS  EXPERIENCE  IN 
RADIO   STATION  OPERATION 


BIST  Facilities 
! 

BEST  Circulation 
I 

BEST  Local  Programs 


BEST  Production  Service 

I  | 
BESJ  Customer  Service 

Q    NBC  Affiliate  | 


The  ten  people  in  management  positions  at  WSYR  apply  to 
their  jobs  the  judgment  and  skill  acquired  from  a  combined 
total  of  143  years  in  the  broadcasting  business  right  here  in 
Central  New  York. 

Each  of  them  .  .  .  from  Company  President  to  Traffic  Manager 
.  .  .  has  spent  an  average  of  14.35  years  learning  how  to 
produce  a  superior  broadcasting  service  in  this  particular  market. 
WSYR's  Director  of  Programming,  for  example,  has  been  with 
the  station  19  consecutive  years;  its  Chief  Engineer,  25  years; 
its  Director  of  Sales,  15  years. 

These  people  do  more  than  just  operate  a  radio  station.  They 
serve  their  community  .  .  .  participate  actively  in  its  civic  life 
.  .  .  work  hard  in  its  social  welfare  causes  .  .  .  share  the  leader- 
ship of  its  churches  and  schools  and  chubs. 

From  long  experience,  WSYR's  management  serves  the  needs 
and  tastes  and  public  interests  of  a  great  service  area  which 
embraces  a  population  of  a  million  and  half,  with  an  annual 
buying  power  of  two  billions  of  dollars. 

That's  why  Central  New  Yorkers  rely  on  WSYR  more  than  on 
any  other  station. 

Get  the  Facts  About  WSYR  from 

c 

The  HENRY  I.  CHRISTAL  CO.,  Inc. 


SYRACUSE  *  570  KC 
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GOVERNMENT 


TWO  PROBES  FACE  INDUSTRY 
AS  84TH  CONGRESS  CONVENES 

Sen.  Bricker's  investigation  of  networks  and  uhf-vhf,  still  gathering 
steam,  will  fall  to  Sen.  Magnuson  when  he  heads  Senate  Commerce 
unit  in  new  Congress.    Sen.  Kilgore's  'monopoly'  quiz  also  is  slated. 


WHILE  a  new  Congress  this  week  in  Washing- 
ton prepares  to  jump  off  into  its  two  years  of 
shaping  U.  S.  history,  the  nation's  broadcasters 
are  looking  on  with  the  almost  certain  knowl- 
edge that  this  period  is  likely  to  be  one  of  the 
most  important  ever  faced  by  the  radio-tv 
media. 

First  and  foremost  among  industry  head- 
aches is  a  pair  of  Senatorial  investigations — one 
initiated  last  summer  by  Senate  Commerce 
Committee  Chairman  John  W.  Bricker  (R- 
Ohio)  to  probe  tv  networks  and  uhf-vhf  prob- 
lems, and  the  other  announced  after  the  elec- 
tions by  Sen.  Harley  M.  Kilgore  (D-W.  Va.), 
upcoming  chairman  of  the  Senate  Judiciary 
Committee,  to  hunt  for  "monopolistic  prac- 
tices" in  the  communications  field. 

As  the  84th  Congress  gets  ready  to  convene 
this  Wednesday,  two  significant  events  on  the 
House  side  held  the  attention  of  broadcasters. 
These  were  (1)  NARTB's  answer  last  week  to 
a  House  Commerce  Committee  mandate  that 
the  industry  report  on  the  amount  of  beer  and 
wine  advertising  on  radio  and  tv:  NARTB's 
painstaking  report  indicated  the  amount  was 
very  little  compared  to  the  total  (see  story, 
page  28 J;  and  (2)  an  announcement  by  incom- 
ing House  Speaker  Sam  Rayburn  (D-Tex.)  that 
television  will  be  barred  from  House  commit- 
tee sessions,  about  which  immediately  began 
gathering  a  storm  of  protest  from  the  industry 
(see  story,  page  46). 

The  U.  S.  Brewers  Foundation  also  made 
its  report  on  beer  advertising  (see  story,  page 
50). 

Although  broadcasters  were  looking  with 
some  foreboding  at  the  two  Senate  investiga- 
tions and  other  problems  in  Congress,  their 
looks  were  not  unmixed  with  pride  about  these 
points:  The  electronic  media's  continuing  con- 


SEN.  MAGNUSON 


WITH  OPENING  of  the  84th  Congress 
Wednesday,  two  major  investigations  af- 
fecting the  broadcasting  industry  are  on 
the  calendar.  The  probe  of  networks  and 
uhf-vhf  problems  started  last  summer  by 
Sen.  John  W.  Bricker  (R-Ohio)  will  fall 
to  Sen.  Warren  G.  Magnuson  (D-Wash.), 
who  succeeds  Sen.  Bricker  as  chairman  of 
ihe  Senate  Interstate  and  Foreign  Com- 
e  Committee.  This  committee  con- 
siders communication  legislation  and  mat- 


tribution  to  a  surging  economy,  their  determi- 
nation to  operate  with  a  minimum  of  govern- 
mental regulation,  their  stout  defense  of  the 
right  to  equal  access  with  other  media  to  news 
events  and  their  resoluteness  in  retaining  for 
themselves  the  responsibility  for  programming 
in  the  public  interest. 

Sen.  Bricker's  probe  of  the  networks  was 
announced  last  summer  [B*T,  July  19,  1954], 
after  the  Ohio  Republican  had  introduced  a 
bill  earlier  calling  for  regulation  of  networks 
by  the  FCC  [B«T,  May  17,  1954].  The  Bricker 
announcement,  which  said  the  investigation 
also  would  encompass  the  "uhf-vhf  situation." 
was  made  after  early-summer  hearings  on  uhf- 
vhf  troubles  by  the  Senate  Commerce  Com- 
munications Subcommittee  headed  by  Sen. 
Charles  E.  Potter  (R-Mich.). 

Sen.  Warren  G.  Magnuson  (D-Wash.)  is 
slated  to  succeed  Sen.  Bricker  as  chairman  of 
the  Senate  Commerce  Committee,  and  it  had 
been  felt  that  Democratic  leaders  would  not  be 
as  zealous  for  such  an  investigation  as  Sen. 
Bricker.  Observers  feel  that  under  Sen.  Mag- 
nuson the  investigation  will  be  continued,  but 
will  be  moderated  or  its  direction  changed. 

Attorney  Robert  F.  Jones,  former  Ohio  Con- 
gressman and  FCC  Commissioner,  has  been 
heading  the  investigation  under  appointment 
as  majority  counsel  by  Sen.  Bricker.  Mr.  Jones 
was  on  the  FCC  at  the  time  the  FCC's  Sixth 
Report  &  Order  was  published  April  14,  1952, 
allocating  a  nationwide  tv  system  and  ending 
the  tv  freeze.  He  dissented  from  the  1952  de- 
cision. 

Named  at  the  request  of  Democrats  as  mi- 
nority counsel  for  the  probe  was  attorney 
Harry  M.  Plotkin,  former  FCC  assistant  gen- 
eral counsel.  Nicholas  Zapple,  the  committee's 
professional     communications     counsel,  was 


ters  affecting  FCC.  The  probe  group  is 
operating  with  a  staff  of  three:  attorney 
Robert  F.  Jones,  former  Ohio  Republican 
Congressman  and  ex-FCC  Commissioner; 
attorney  Harry  M.  Plotkin,  former  FCC 
assistant  general  counsel,  chosen  by  the 
Democrats  as  minority  counsel  under  the 
Bricker  stewardship  (he  may  become  ma- 
jority counsel  under  Sen.  Magnuson);  and 
Nicholas  Zapple,  the  Senate  committee's 
communications  counsel,  who  was  named 


named  to  coordinate  the  investigation. 

The  group  is  scheduled  to  make  a  report  to 
the  full  committee  on  its  findings  at  the  begin- 
ning of  the  84th  Congress,  at  which  time,  ac- 
cording to  Sen.  Bricker,  the  committee  will  hold 
hearings  on  the  findings  and  act  on,  among 
other  things,  Sen.  Bricker's  proposal  for  FCC 
regulation  of  the  networks.  Since  control  of 
Congress  changes  over  to  the  Democrats,  it  is 
expected  that  there  may  be  reports  by  both 
Mr.  Plotkin  and  Mr.  Jones,  especially  if  rec- 
ommendations are  made.  Mr.  Plotkin  pre- 
sumably would  take  over  as  majority  counsel 
and  Mr.  Jones  would  become  minority  counsel, 
although  neither  has  made  a  statement  to  this 
effect. 

The  Bricker  probe  began  with  two  question- 
naires by  the  investigation  group — the  first  to 
FCC  [B»T,  Oct.  11,  1954]  and  the  second  to 
the  four  tv  networks  [B«T.  Oct.  25,  1954]. 
After  the  Democratic  victories  Nov.  2,  it  was 
felt  Sen.  Bricker  and  Mr.  Jones  had  become 
discouraged  at  the  approaching  control  of  Con- 
gress by  Democrats  and  had  lost  interest  in 
the  probe. 

A  few  days  ago.  however,  Mr.  Jones  evinced 
a  sudden  interest  in  the  investigation  again 
[B»T,  Dec.  27,  1954].  The  FCC,  which  had 
seen  difficulties  ahead  in  securing  coverage 
maps  on  individual  tv  stations  as  requested  by 
the  investigation  staff,  asked  for  a  meeting, 
which  was  held  Dec.  20  with  Mr.  Jones,  Mr. 
Plotkin  and  the  FCC,  at  which  time  Mr.  Jones 
demanded  the  financial  and  statistical  data.  The 
FCC  protested  that  it  had  no  funds  to  secure 
and  process  the  station  coverage  maps  re- 
quested by  the  investigation  staff.  (FCC  has 
asked  stations  in  a  Dec.  15  letter  for  the  station 
coverage  data  by  Jan.  17.) 

A  supplemental  questionnaire  to  the  FCC 
requested  individual  financial  and  statistical 
data  on  each  station,  to  which  the  FCC  replied 
that  such  information  was  given  in  confidence 
by  stations  and  that  to  reveal  the  information 
would  be  violating  FCC's  promise  to  keep  the 
matter  confidential  except  in  compiling  "aver- 
ages," as  to  size,  type,  income  group,  geo- 
graphical location,  etc. 

With  the  renewed  activity  went  a  third  com- 
mittee questionnaire  to  AT&T  asking  informa- 


MR.  CHERNOFF 

to  coordinate  the  investigation.  Another 
investigation,  a  probe  of  "monopolistic 
practices"  in  the  radio-tv  field,  is  proposed 
by  Sen.  Harley  M.  Kilgore  (D-W.  Va.),  up- 
coming chairman  of  the  Senate  Judiciary 
Committee.  He  has  asked  broadcaster 
Howard  L.  Chernoff  to  be  his  consultant. 
Mr.  Chernoff,  West  Coast  radio-tv  con- 
sultant, is  part  owner  of  WTAP-TV 
Parkersburg,  W.  Va. 


SEN.  KltGORE  MR.  PtOTKIN  MR.  JONES  MR.  ZAPPLE 
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tion  on  tariffs  and  line  charges.  AT&T  an- 
swered in  ,a  few  days. 

The  committee  investigation  staff  was  expect- 
ing the  final  network  answer  last  week. 

Mr.  Jones'  sudden  activity  was  interpreted  by 
some  observers  as  an  attempt  to  vindicate  his 
dissent  against  the  1952  FCC  tv  allocations  or- 
der. Mr.  Jones  at  that  time  said  the  plan  would 
give  large-market  vhf  stations  an  advantage 
over  stations  in  smaller  markets. 

No  new  questionnaires  were  known  to  have 
been  mailed  at  last  weekend,  although  the  com- 
mittee plans  others  after  it  has  "analyzed"  an- 
swers from  preceding  queries  to  determine  what 
other  information  is  wanted  for  the  probe. 

Sen.  Magnuson  was  expected  to  arrive  in 
Washington  today  (Monday)  for  the  Senate 
Democratic  caucus  tomorrow,  when  both  parties 
are  expected  to  hold  caucuses  in  the  House  and 
Senate. 

Sen.  Kilgore's  proposed  investigation  of  what 
he  has  described  as  monopoly  in  ownership  of 
radio  and  tv  stations,  control  of  owned  stations 
by  networks  and  control  of  programs  by  firms 
which  manufacture  receivers  and  parts  through 
ownership  of  networks,  was  announced  last 
month  [B*T,  Dec.  20,  1954],  although  the  in- 
vestigation had  been  expected  from  the  time  the 
Democrats  won  in  the  Nov.  2  elections. 

Broadcaster  Howard  L.  Chernoff,  West  Coast 
radio-tv  consultant  and  an  old  friend  of  Sen. 
Kilgore,  conferred  in  Washington  with  the  West 
Virginia  Democrat  in  mid-December,  at  which 
time  Sen.  Kilgore  said  he  had  asked  Mr. 
Chernoff  to  be  a  consultant  for  the  probe. 

Mr.  Chernoff  then  went  to  New  York  to  con- 
fer with  network  and  radio-tv  set  manufactur- 
ing officials.  He  is  expected  to  return  to  Wash- 
ington around  Jan.  10,  when  he  will  report  to 
Sen.  Kilgore  and  make  recommendations  for 
the  probe. 

May  Be  Moderated 

Although  Sen.  Kilgore's  office  earlier  had  in- 
dicated he  planned  to  look  into  almost  every 
phase  of  the  industry,  it  is  believed  the  investi- 
gation might  be,  moderated,  since  Mr.  Chernoff 
has  declared  that  "too  many  investigations  in 
the  past  have  been  conducted  with  a  shotgun 
instead  of  a  rifle,"  and  that  he  intends  "to  pro- 
ceed slowly." 

Sen.  Kilgore's  announcement  last  month  said 
his  conference  with  Mr.  Chernoff  dealt  with 
ownership  of  radio  and  tv  outlets  by  newspapers 
and  by  networks  and  manufacturers  of  receiv- 
ing sets  and  parts.  The  talks  also  covered  cer- 
tain network  programming  practices,  affiliation 
policies  and  subscription  tv. 

There  is  some  speculation  on  whether  Sen. 
Kilgore  will  supervise  the  probe — either  as  head 
of  the  Judiciary  Committee  or  of  its  Anti- 
Monopoly  subcommittee — or  turn  it  over  to 
another  senator  who  would  be  chairman  of  the 
subcommittee.  Mentioned  as  possibilities  to 
head  the  subcommittee  are  Sens.  William  Langer 
(R-N.  D.)  and  Estes  Kefauver  (D-Tenn.). 

Sen.  Kilgore's  announced  interest  in  "monop- 
oly" in  radio-tv  station  and  newspaper  owner- 
ship dates  from  last  winter  when  he  loosed 
several  blasts  on  the  subject  and  asked  the 
Judiciary  Committee,  the  Commerce  Committee 
and  the  Justice  Dept.  to  look  into  the  subject 
[B»T,  Feb.  22,  1954,  et  seq.]. 

Mr.  Chernoff,  former  general  manager  of 
KFMB-AM-TV  San  Diego  until  his  resignation 
a  year  ago  [B«T,  Nov.  16,  1953],  is  with  his 
wife  42.5%  owner  of  WTAP-TV  Parkersburg, 
W.  Va.  (ch.  15),  and  is  an  unpaid  consultant 
on  television  for  the  Ford  Foundation's  Fund 
for  the  Republic. 

Such  an  investigation  by  Sen.  Kilgore  is  cer- 
tain to  find  itself  at  times  athwart  the  path  of 
the  Commerce  Committee  probe,  and  it  is  ex- 
pected  that  jurisdictional   problems   will  be 


Frieda  Helps  Santa 

WHEN  FCC  Comr.  Frieda  B.  Hennock 
visited  the  Marjorie  Reed  Mayo  Day 
Nursery  in  Denver,  she  decided  the 
children  there  needed  some  form  of  in- 
door entertainment.  She  enlisted  the  help 
of  Hugh  B.  Terry,  president  of  KLZ-AM- 
TV  Denver,  to  "play  Santa  Claus"  for 
her,  and  he  presented  the  youngsters  with 
a  Christmas  tv  set.  The  Mayo  Nursery, 
located  in  Denver's  "melting  pot"  sec- 
tion, is  an  institution  for  children  whose 
parents  have  to  work  and  cannot  main- 
tain a  normal  daytime  home  life. 


ironed  out  among  the  two  committee  chairmen 
and  Senate  Democratic  leaders. 

At  least  one  post  on  the  FCC  and  perhaps 
two  are  likely  to  come  up  for  consideration  by 
the  Senate  Commerce  Committee  and  on  the 
Senate  floor. 

FCC  Chairman  George  C.  McConnaughey, 
who  was  given  a  recess  FCC  appointment  as 
chairman  last  Oct.  4,  but  whose  nomination 
failed  when  sent  to  the  floor  during  the  special 
Senate  session  on  the  McCarthy  censure  mo- 
tion, is  likely  to  be  renominated  by  the 
President. 

Democrats  on  the  Senate  Commerce  Com- 
mittee opposed  Mr.  McConnaughey's  confirma- 
tion during  a  committee  hearing  [B«T,  Nov.  15, 
1954]  and  his  nomination  was  reported  out  by 
vote  of  the  Republican  membership,  with 
Democrats  abstaining  from  vote.  The  nomina- 
tion was  blocked  on  the  Senate  floor  by  Demo- 
crats after  an  attempt  to  report  it  by  Sen. 
Bricker,  "a  life-long  friend"  and  fellow  Ohioan. 

Sens.  Ed  Johnson  (D-Colo.),  who  retires  to 
become  governor  of  Colorado,  and  A.  S.  Mike 
Monroney  (D-Okla.)  and  John  O.  Pastore  (D- 
R.  I.)  questioned  Mr.  McConnaughey  about  his 
reported  connection  with  an  alleged  GOP  group 
said  to  be  in  charge  of  dispensing  patronage 
in  civil  service  and  other  jobs,  and  about  his 
views  and  voting  record  on  television  channel 
(uhf  and  vhf)  intermixture.  On  the  latter  sub- 
ject, Mr.  McConnaughey  said  he  had  served  on 
the  FCC  only  a  month  and  intended  to  "make 
a  study"  of  the  problem. 

Democratic  Opposition 

Democrats  blocked  the  nomination  on 
grounds  it  was  "controversial"  and  would  take 
up  too  much  time  during  the  special  session. 

The  term  of  FCC  Comr.  Frieda  B.  Hennock 
expires  June  30,  and  it  is  not  generally  believed 
the  President  will  renominate  her. 

High  on  the  list  of  radio-tv  business  in  the 
Senate  is  an  expected  report  by  the  Senate  Rules 
subcommittee,  headed  during  the  past  session 
by  Sen.  William  E.  Jenner  (R-Ind.),  on  whether 
radio  and  tv  should  be  allowed  to  cover  open 
congressional  hearings.  During  a  number  of 
hearings,  senators  and  congressmen  spoke  pro 
and  con  on  several  proposals  regarding  radio-tv 
coverage  of  hearings.  The  industry,  represented 
by  the  tv  networks,  NARTB  and  Radio-Tv  Cor- 
respondents Assn.,  presented  its  case  at  a  special 
session  [B«T,  Aug.  9,  1954],  and  the  question 
later  was  the  subject  of  an  on-the-air  editorial 
by  CBS  Inc.  President  Frank  Stanton  [B«T, 
Aug.  30,  1954]. 

Rep.  Rayburn's  ban  on  tv  coverage  of  House 
committee  sessions  was  a  reinstatement  of  a 
similar  ruling  by  him  in  the  82nd  Congress.  In 
the  83rd  Congress,  House  Speaker  Joseph  W. 
Martin  Jr.  (R-Mass.),  left  the  decision  up  to 
the  individual  committees. 

Another  report  concerning  television  will  be 
submitted  with  recommendations  by  the  Senate 


Juvenile  Delinquency  subcommittee,  which  held 
several  hearings  during  the  past  Congress  under 
the  chairmanship  of  Sen.  Robert  C.  Hendrickson 
(R-N.  J.),  who  retires  from  the  Senate.  This 
group,  although  it  held  hearings  on  several  sub- 
jects which  have  been  described  as  factors  in 
juvenile  delinquency,  will  make  a  separate  re- 
port on  television  programs. 

Mentioned  for  chairmanship  of  this  group, 
if  it  continues  beyond  its  present  Jan.  31  ex- 
piration date,  are  Sens.  Kefauver  and  Thomas 
C.  Hennings  (D-Mo.).  The  industry  presented 
its  case  before  this  group  last  fall  [B»T,  Oct.  25, 
1954],  and  NARTB's  Tv  Code  Review  Board 
later  made  a  report  on  tv  film  programming  ex- 
hibited at  the  hearing,  which  received  the  com- 
mendations of  Sen.  Hendrickson. 

On  the  House  side,  the  upcoming  House  Com- 
merce Committee  chairman,  Rep.  J.  Percy  Priest 
(D-Tenn.),  succeeds  Rep.  Charles  A.  Wolver- 
ton  (R-N.  J.)  in  that  post.  Rep.  Priest  has 
stated  that  he  doubts  the  constitutionality  of  the 
"Bryson  Bill  approach  to  the  question  of  bev- 
erage alcohol  advertising,"  and  congratulated 
the  radio-tv  industry  for  eliminating  or  modi- 
fying "objectionable"  advertising  [B»T,  Nov.  8, 
1954]. 

Rep.  Priest  said  also  that  Congress  "should  be 
cautious  concerning  network  regulation  so  long 
as  there  is  individual  station  regulation."  He 
said  he  intends  to  form  standing  subcommittees, 
one  of  which  will  have  jurisdiction  over  com- 
munications. 

Chairmen  of  other  committees  of  interest  to 
broadcasters  are  expected  to  be:  Senate — Theo- 
dore Francis  Green  (D-R.  I.),  Rules  &  Adminis- 
tration; Harry  F.  Byrd  (D-Va.),  Finance  Com- 
mittee; John  L.  McClellan  (D-Ark.),  Govern- 
ment Operations  Committee  and  related  Perma- 
nent Investigations  Committee;  John  J.  Spark- 
man  (D-Ala.),  Select  Small  Business  Com- 
mittee. House — Emanuel  Celler  (D-N.  Y.), 
Judiciary  Committee;  Howard  W.  Smith  (D- 
Va.),  Rules  Committee;  Jere  Cooper  (D-Tenn.), 
Ways  &  Means  Committee;  Francis  E.  Walter 
(D-Pa.),  Un-American  Activities  Committee. 

RAYBURN  BANS 
HOUSE  TV  SHOWS 

AN  ANNOUNCEMENT  last  Tuesday  by  Rep. 
Sam  Rayburn  (D-Tex.)  that  he  will  forbid 
televised  coverage  of  House  committee  hear- 
ings last  week  was  precipitating  a  crescendo 
of  protest  from  representatives  of  the  broad- 
casting industry. 

Rep.  Rayburn,  who  becomes  House  speaker, 
also  imposed  the  ban  while  he  was  speaker  in 
the  82nd  (Democratic)  Congress.  GOP  House 
Speaker  Joseph  W.  Martin  Jr.  (R-Mass.)  of 
the  83  rd  Congress  left  the  decision  up  to  the 
respective  committees. 

Protest  against  discrimination  toward  radio 
and  tv  reporting  of  House  activities  was  made 
by  NARTB  President  Harold  E.  Fellows  in  a 
telegram  to  Rep.  Rayburn.  Mr.  Fellows  re- 
called NARTB's  previous  protest  and  em- 
phasized that  broadcasters  have  earned  public 
confidence  and  the  right  to  report  public  pro- 
ceedings, suggesting  a  conference  be  held. 

Mr.  Fellows  and  Edgar  Kobak,  WTWA 
Thomson,  Ga.,  chairman  of  the  NARTB  Free- 
dom of  Information  Committee,  sent  a  joint 
letter  to  the  House  Rules  Committee  asking  a 
chance  to  present  the  industry's  case  to  Con- 
gressional committee  chairmen.  The  letter  urged 
adoption  of  a  rule  permitting  broadcast  media 
to  report  House  committee  proceedings. 

CBS  and  NBC  spokesmen  deferred  imme- 
diate reaction,  while  ABC  said  it  will  register 
its  protest  through  its  top  news  executive. 

John  Daly,  ABC's  vic^  president  in  charge 
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THAT'S  WHY 
WITH 

TWO    UHF  STATIONS 

in  ALBANY  .  .  . 

THERE  IS 
ONLY 

ONE  CHOICE! 


WTRI 


ALBANY,     N  .  Y. 


represented  by 
BLAIR  TELEVISION 


GOVERNMENT' 


of  news,  special  events  and  public  affairs,  was 
preparing  a  letter  which  he  intended  to  send 
to  Rep.  Rayburn  and  which  will  stress  tv  as  the 
medium  with  the  greatest  possible  potential  of 
bringing  about  spot  news  coverage  to  the  pub- 
lic. An  ABC  spokesman  said  Mr.  Daly  would 
ask  for  "equal  rights  of  access  with  other  in- 
formation media." 

Although  CBS  President  Frank  Stanton  had 
no  immediate  comment,  it  can  be  pointed  out 
that  it  was  on  the  issue  of  broadcast  access  to 
congressional  hearings  that  Dr.  Stanton 
launched  the  first  "network  editorial"  [B»T. 
Aug.  30,  1954].  Dr.  Stanton  talked  on  both 
CBS  Radio  and  CBS-TV.  urging  the  right  of 
the  broadcast  media  to  cover  Senate  hearings 
on  the  resolution  to  censure  Sen.  Joseph  R. 
McCarthy  (R-Wis.).  Dr.  Stanton  in  his  editorial 
had  emphasized  the  public's  right  to  be  in- 
formed through  broadcast  coverage. 

Richard  Harkness.  executive  committee 
chairman  of  the  Radio-Television  Correspond- 
ents' Assn..  registered  a  dissent  from  Rep. 
Rayburn's  viewpoint.  He  said  the  matter  may 
be  taken  up  informally  with  the  new  speaker 
when  Rep.  Rayburn  returns  to  Washington. 

Mr.  Harkness,  an  NBC  newscaster,  recalled 
that  when  Rep.  Rayburn  previously  issued  a 
no-tv  edict  under  the  past  Democratic-con- 
trolled Congress,  a  radio-tv  committee  called  on 
him  and  "discussed  it  unsuccessfully." 

"We  thought  television  and  news  cameras 
and  radio  microphones  are  as  much  a  part  of 
our  coverage  of  Congress  as  notebooks  and 
pencils  are  of  newspaper  reporters."  Mr.' 
Harkness  said. 

The  group  also  felt,  he  said,  that  the  order 
"hindered  the  presentation  of  congressional  de- 
velopments to  the  American  people." 

Mr.  Harkness  said  the  radio  and  television 
proponents  feel  that  their  equipment  and  tech- 
niques are  sufficiently  advanced  that  they  do 
not  disturb  the  orderly  conduct  of  a  committee. 

Censorship  in  Tv 
Again  Hit  by  ACLU 

A  FIRM  stand  against  tv  censorship  highlights 
the  34th  annual  report  of  the  American  Civil 
Liberties  Union  which  is  being  released  today 
( Monday). 

ACLU  in  its  report  also  discusses  the  equal 
time  issue,  recalling  that  its  board  chairman, 
Ernest  Angell.  had  asked  the  FCC  last  May  to 
hold  public  hearings  on  the  issue  of  equal  time 
to  reply  to  attacks. 

The  report  notes  that  ACLU's  Radio  Com- 
mittee also  asked  the  FCC  to  survey  tv  station 
programming  standards  so  that  the  public  "may 
compare  the  promise  of  programming  with 
actual  performance  .  .  ."  This  request  was  made 
after  FCC  had  issued  the  policy  of  issuing 
licenses  to  tv  stations  for  three  years  instead  of 
the  one-year  license  issued  previously. 

On  censorship,  ACLU's  report  says: 

"Our  natural  shock  and  outrage  at  teen-age 
gang  vandalism  and  murder  too  frequently  trap 
us  into  urging  the  police  and  the  courts  toward 
wholesale  arrests  and  indiscriminate  toughness, 
or  into  sanctioning  the  censorship  of  books  and 
motion  pictures  and  television  programs." 

While  civil  liberties  proponents  must  join  in 
"preventive  and  constructive"  measures  against 
juvenile  delinquency  without  damaging  due 
process  and  free  speech,  ACLU  says,  they  also 
"on  many  occasions  have  to  oppose  even  our 
best  fellow-citizens,  when  their  [the  latter] 
preoccupation  with  the  risk  of  juvenile  crime 
makes  them  forget  that  life  is  always  a  choice 
of  risks,  that  abandonment  of  due  process  and 
free  speech  inevitably  produces  far  more  harm 
than  good." 
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Is  This 

"COVERAGE"? 


WKZO  —  KALAMAZOO 

WKZO-TV  — GRAND  RAPIDS-KALAMAZOO 

WJEF  — GRAND  RAPIDS 

WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 

KOLN  —  LINCOLN.  NEBRASKA 

KOLN-TY  — LINCOLN,  NEBRASKA 

Associated  with 
WMBD  — PEORIA.  ILLINOIS 


You're  half  naked  in  Nebraska  coverage 

if  you  don't  reach  Lincoln-Land — 42  counties 

with  202,200  families — 100,000  unduplicated  by 

any  other  station!  Lincoln's  population  is 

110,000 — in  the  same  bracket  with  Lancaster, 

Pennsylvania,  Schenectady,  New  York, 

or  South  Bend,  Indiana. 

The  KOLN-TV  tower  is  75  miles  from  Omaha! 
This  LINCOLN-LAND  location  is  farther 
removed  from  the  Omaha  market  than 
is  Cincinnati  from  Dayton,  Buffalo  from 
Rochester  or  Toledo  from  Detroit. 


KOLN-TV 


COVERS  LINCOLN-LAND— NEBRASKA'S  OTHER  BIG  MARKET 


CHANNEL  10 


316,000  WATTS 


LINCOLN,  NEBRASKA 


ABC  DUMONT 

c4very.-Knod.el,  3nc,  Exclusive  ^National  Representatives 
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Telecasting 
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BREWERS  ANSWER 
HOUSE  BEER  QUIZ 

(Also  see  related  story,  page  28) 
THE  U.  S.  Brewers  Foundation,  in  a  letter  last 
week  answering  the  House  Commerce  Commit- 
tee's request  for  data  on  the  time  and  money 
used  in  advertising  beer  on  radio  and  tv,  said 
the  committee's  question  "was  answered  by  the 
voters  of  the  State  of  Washington  on  Nov.  2, 
1954."  Washington  voters  defeated  3-1  a  pro- 
posal to  prohibit  alcoholic  beverage  advertising 
on  tv  between  8  a.m.  and  10  p.m..  USBF 
credited  radio-tv  commercials  with  helping  de- 
feat the  measure. 

The  letter,  signed  by  Clinton  M.  Hester,  USBF 
counsel  in  Washington,  said  the  total  vote  on 
the  proposal  (Iniative  194)  exceeded  the  com- 
bined vote  of  three  other  measures  on  the  ballot, 
and  that  it  lost  in  all  39  of  the  state's  counties. 

"Although  we  are  unable  to  furnish  all  that 
was  requested,  we  understand  that  advertising 
authorities  estimate  the  annual  radio  and  tele- 
vision time  expenditures  of  brewers  to  be  only 
$30  million — less  than  3%  of  the  total  amounts 
expended  by  all  advertisers  using  radio  and 
television,"  the  letter  said,  mentioning  the 
industry's  claimed  $5  billion  annual  sales. 

The  letter  said  beer-sponsored  tv  shows  and 
sports  programs  buy  free  "front  row  seats"  for 
viewers,  and  that  brewers  average  only  3 
minutes  of  commercials  of  each  half-hour  of 
programming. 

Eight  Station  Transfers 
Approved  by  Commission 

TRANSFERS  of  KFIA  (TV)  Anchorage, 
KFIF  (TV)  Fairbanks,  both  Alaska,  WAYS- 
TV  Charlotte,  N.  C,  WORC  Worcester,  Mass., 
and  WJOL  Joliet,  111.,  were  among  those  ap- 
proved by  FCC  last  week. 

•  The  Alaska  stations  were  sold  by  Richard 
R.  Rollins  to  the  Midnight  Sun  Broadcasting 
Co.  [B*T,  Nov.  22,  1954]. 

Consideration  is  768  shares  of  stock  in  Mid- 
night Sun,  having  a  book  value  of  $100,000. 
The  shares  represent  approximately  23%  inter- 
est in  Midnight  Sun,  which  has  agreed  to  elect 
Mr.  Rollins  to  its  board  of  directors. 

KFIA  presently  is  operating  on  its  ch.  2 
assignment,  while  ch.  11  KFIF  still  is  in  the 
construction  stage. 

Midnight  Sun  is  licensee  of  KFAR  Fair- 
banks, KENI  Anchorage,  KINO  Juneau  and 
KABI  Ketchikan,  all  in  Alaska. 

•  At  Charlotte,  ch.  36  WAYS-TV  was  trans- 
ferred from  George  Dody  and  associates  to 
Hugh  Deadwyler  for  $4  plus  assumption  of 
obligations  of  about  $150,000  [B«T,  Dec.  20]. 

Mr.  Deadwyler  is  owner  of  a  local  advertis- 
ing agency  and  president-treasurer  of  Film- 
akers  Association  Inc.,  producers  of  motion 
pictures.  Mr.  Deadwyler  proposes  to  sell  his 
35%  interest  in  Filmakers. 

•  At  Worcester,  WORC  was  sold  by  C. 
George  Taylor  and  Robert  T.  Engles  for  $94,- 
000  to  a  group  headed  by  Robert  F.  Bryar,  New 
York  City  tv  announcer  who  is  head  of  the  pur- 
chasing group  WORC  Inc.  Harold  Kaye,  presi- 
dent of  Marlin  Labs  Inc.,  owner  of  tv  rights 
on  a  group  of  motion  picture  features,  will  be 
vice  president. 

•  At  Joliet,  WJOL  was  transferred  from 
W.  H.  Erwin  and  associates  for  $112,500  to 
Joseph  F.  Novy,  chief  engineer  of  WBBM- 

FM-TV  Chicago,  and  Jerome  F.  Cerny, 
WBBM  engineer. 

mit  for  ch.  48  WJOL-TV  was  returned  to 
the  FCC  a  fortnight  ago  [B»T,  Dec.  27,  1954]. 
Other  transfers  approved  last  week  included: 
Ch.  20  KBAY-TV  San  Francisco  from  Lawrence 


Harvey  to  Dr.  and  Mrs.  Leonard  Averett,  a 
partnership  doing  business  as  Bay  Television. 
No  consideration  is  involved. 

WKGN  Knoxville,  Tenn.,  from  Clarence  Bea- 
man  Jr.  for  $75,000  to  WKGN  Inc.,  headed  by 
George  P.  Mooney. 

WILE  Cambridge,  Ohio,  and  WTRL  Bradenton, 
Fla.,  were  transferred  to  Howard  A.  Donahue 
through  sale  of  75%  of  the  stock  for  $120,000. 
Mr.  Donahue  now  will  be  sole  owner  of  the 
stations. 

Agriculture  Dept.  Names 
Beaty  to  Head  Radio,  Tv 

SHIFT  in  direction  of  the  Radio  &  Television 
Service,  Dept.  of  Agriculture,  takes  place  today 
(Monday),  with  Layne  Beaty,  farm  consultant 
and  formerly  of  WBAP-AM-TV  Fort  Worth, 
succeeding  Kenneth  Gapen  as  chief.  Mr.  Gapen 
becomes  assistant  to  the  administrator  and  in- 
formation officer  of  the  Agricultural  Conserva- 
tion Programs  Service. 

Mr.  Gapen  has  spent  a  quarter-century  in 
radio,  including  U.  of  Wisconsin  and  Soil  Con- 
servation Service  as  well  as  16  years  in  radio-tv 
at  the  Dept.  of  Agriculture.  He  spent  six  years 
in  the  field. 

Mr.  Beaty  was  with  the  department  before 
joining  WBAP  in  1943.  He  added  tv  to  his  radio 


MR.  GAPEN  MR.  BEATY 


farm  work  after  the  war.  Following  seven  years 
in  Fort  Worth,  during  which  he  toured  Canada, 
Mexico  and  South  America,  he  joined  the  gov- 
ernment in  1950  to  do  foreign  information  work. 
He  first  went  to  Greece  as  audio-visual  specialist 
to  help  set  up  farm  information  work  in  that 
country.  More  recently  he  has  been  a  farm  in- 
formation consultant  with  headquarters  in  Paris, 
working  with  ministries  in  Turkey,  Greece, 
Italy,  Yugoslavia  and  Spain.  His  last  assign- 
ment was  technical  consultant  for  a  farm  press- 
radio  training  project  for  15  Latin  American 
publishers,  editors  and  broadcasters. 

Examiner  Favors  Beachview 
For  Norfolk  Ch.  10  Grant 

BECAUSE  it  promised  greater  integration  of 
ownership  and  management,  FCC  Hearing  Ex- 
aminer Charles  J.  Frederick  last  week  proposed 
to  grant  Norfolk,  Va.,  ch.  10  to  Beachview 
Broadcasting  Corp.  and  to  deny  the  applica- 
tion of  WAVY  Portsmouth,  Va. 

In  an  initial  decision,  Mr.  Frederick  frowned 
on  the  trusteeship  agreement  by  which  WAVY 
stockholders  "surrendered"  their  rights  to  par- 
ticipation in  management  to  voting  trustees. 

Beachview  is  78%  owned  by  Tidewater 
amusement  park  entrepreneur  Dudley  Cooper, 
and  10%  by  Irvin  M.  Kipnes,  former  official 
of  WCAV  Norfolk,  WSID  Baltimore,  WDEM 
Providence  and  former  Washington  advertising 
agency  account  executive.  Mr.  Cooper  will  be 
president  and  general  manager  of  the  new  ch. 
10  station  and  Mr.  Kipnes  will  be  assistant  gen- 
eral manager  and  commercial  manager. 

WAVY  officials  include  Carl  J.  Burkland, 
former  CBS  Spot  Sales  and  station  administra- 
tion executive. 


Providence  Ch.  12  Case 
Reargued  Before  FCC 

SECOND  oral  argument  in  the  Providence, 
R.  I.,  ch.  12  dispute  was  heard  by  FCC  last 
week  in  an  effort  to  settle  the  more  than  a 
year-old  Sec.  309  (c)  economic  protest  by  ch. 
16  WNET  (TV)  against  ch.  12  WPRO-TV 
there.  The  Commission  reached  a  two-and- 
two  tie  vote  after  the  first  argument,  hence  the 
case  was  heard  again  Monday. 

WPRO-TV  noted  WNET  sought  to  have 
the  argument  postponed  and  charged  the 
pleading  was  only  one  of  many  efforts  by  the 
ch.  16  station  to  "delay"  commencement  of 
the  ch.  12  outlet.  WPRO-TV,  whose  Sept.  3, 
1953,  grant  was  stayed  pending  outcome  of  the 
protest  hearing,  contended  the  proceeding  is  a 
"clear  example"  why  Sec.  309  (c)  of  the  Com- 
munications Act  should  be  "written  off  the 
books"  since  it  permits  abuse  of  the  Commis- 
sion's processes. 

WPRO-TV  said  WNET  is  wrong  in  attacking 
the  merger  proposal  whereby  former  applicants 
and  certain  principals  acquire  stock  options  in 
WPRO-TV.  since  the  grant  was  clearly  to 
WPRO-TV  and  reserved  opinion  on  the  merger 
conditions.  FCC's  Broadcast  Bureau  defended 
WPRO-TV  as  a  "qualified  applicant"  and  re- 
futed WNET's  charge  of  premature  construc- 
tion. 

WNET,  however,  stuck  by  its  claim  that 
aspects  of  the  merger  proposal  violate  Com- 
mission policy  on  the  ground  they  involve  un- 
due consideration  for  no  services  performed. 
WNET  said  there  is  nothing  "contingent"  about 
the  agreement  since  specific  legal  rights  and 
obligations  are  set  forth  in  the  pact.  WNET 
also  attacked  FCC's  refusal  to  allow  the  ex- 
aminer to  write  conclusions  based  on  his  find- 
ings of  fact  in  the  initial  decision  certified  to 
FCC  for  final  ruling. 

KMBY-AM-TV  Sale 
Submitted  to  FCC 

APPLICATION  for  approval  of  the  sale  of 
KMBY-AM-TV  Monterey,  Calif.,  to  the  own- 
ers of  KSBW-AM-TV  Salinas,  Calif.,  for  $230,- 
000  plus  assumption  of  $117,000  in  liabilities 
was  filed  with  the  FCC  last  week  [B»T,  Nov.  15, 
1954]. 

Both  KMBY-TV  and  KSBW-TV  share  ch.  8 
in  the  Salinas-Monterey  area.  The  transfer  will 
make  it  possible  for  KSBW-TV  to  become  a 
fulltime  operation. 

The  newly-organized  Salinas  Valley  Broad- 
casting Corp.  purchases  all  the  stock  of  Mon- 
terey Radio-Television  Co.,  owner  of  KMBY- 
AM-TV.  Salinas  Broadcasting  is  headed  by 
John  Cohan,  25%  stockholder,  and  includes 
W.  M.  Oates,  25%,  plus  a  group  of  local 
businessmen  who  own  the  remaining  50%. 

KMBY  will  be  sold,  the  application  disclosed, 
in  order  to  stay  within  the  FCC's  duopoly  rule 
forbidding  one  person  or  company  from  own- 
ing more  than  one  station  in  a  single  market. 

Monterey  is  headed  by  Kenyon  Brown,  owner 
of  50%  of  KWFT-AM-FM-TV  Wichita  Falls,  Tex.; 
18%  of  KBYE  Oklahoma  City,  and  19%  of  KGLC 
Miami,  Okla.,  and  25%  of  KMIV  (TV)  Miami, 
Okla.  Other  stockholders  of  Monterey  include 
Harry  L.  (Bing)  Crosby.  George  M.  Coleman, 
William  Morrow,  and  S.  M.  Aston.  Messrs.  Crosby 
and  Coleman  also  hold  interests  in  the  Miami 
stations. 

Construction  permit  for  ch.  58  KMIV  (TV) 
expired  Dec.  22,  and  no  request  for  extension 
has  been  filed,  the  application  disclosed. 
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On  the  set  of  "I  Love  Lucy,"  starring  Lucille  Ball  and  Desi 
Arnaz.  The'  nation's  Number  1  TV  show  for  1951,  1952  and 
1953  is  a  pioneer  of  the  technique  of  filming  its  program  as  a 
live  show  with  audience.  Desilu  Productions  uses  three  Mitchell 
35mm  BNC  cameras  in  filming  "I  Love  Lucy." 


TO  FILM 

M  SUCCESSFUL 


o  w. , 


Joan  Davis  on  the  set  of  "I  Married  Joan," 
produced  by  P.  J.  Wolfson  and  appearing 
on  NBC.  Three  Mitchell  35mm  BNC  cameras 
are  used  on  this  top  TV  show,  which  is  in 
its  2nd  year.  Jim  Backus  plays  the  male  lead. 


^^^^ 


It  takes  more  than  just  a  good  script  to  insure  the  success 
of  a  top-rated  network  program.  The  on-stage  performances  of 
the  stars  and  supporting  cast  must  be  outstanding, 
carefully  timed,  superbly  directed.  And  the  camera  must 
perform  flawlessly  in  its  vital  role  of  recreating  the 
superior  quality  of  the  show  for  millions  of  TV  viewers. 

Mitchell  cameras— internationally  famous— provide  the 
matchless  photographic  performances  so  necessary  to  the 
successful  making  of  the  finest  theater  quality  films. 
That  is  why,  wherever  top  quality  filming  is  the  foremost 
consideration,  Mitchell  Cameras  are  to  be  found  . . . 
bringing  success  into  focus. 


Dennis  Day,  star  of  "The  Dennis  Day  Show," 
a  top-rated  NBC  program.  Originally  "live," 
this  series  is  in  its  second  year,  and  is  now 
produced  on  film  by  Denmac  Productions, 
using  a  Mitchell  35mm  BNC  camera. 


MITCHELL  The  only  truly  Professional  Motion  Picture  Camera 


ItylMlvetl (jOMWffl/  CORPORATION 

666  West  Harvard  Street  •  Glendale  4,  Calif.  •  Cable  Address:  MITCAMCO 
M 

85%  of  the  professional  motion  pictures  shown  throughout  the  world  are  filmed  with  a  Mitchell 


FCC,  Two  Tv  Stations  Claim 
WSAY  Lacks  Protest  Standing 

WSAY  Rochester,  N.  Y.,  lacks  standing  to 
protest  the  share-time  grant  of  that  city's  ch. 
10  to  WHEC  and  WVET,  the  FCC  and  the 
two  tv  stations  have  told  the  U.  S.  Court  of 
Appeals. 

The  stand  was  taken  in  briefs  filed  with  the 
court  in  answer  to  the  WSAY  appeal  against 
the  FCC's  action  in  making  the  1953  grant  to 
the  two  Rochester  am  stations,  following  their 
agreement  to  share  ch.  10  [B»T,  June  7], 
WSAY  also  charged  that  the  Commission  ille- 
gally denied  its  protest  without  a  hearing  . 

At  the  same  time,  WSAY  filed  a  new  appeal 
against  the  FCC's  renewal  of  the  license  of 
WBBF  Rochester,  N.  Y.  (formerly  WARC). 
WSAY  claimed  WBBF  refused  to  allow  it  to 
rebroadcast  its  programs.  It  also  charged  that 
the  owners  of  WBBF  sold  time  in  combination 
with  their  other  station,  WGVA  Geneva,  N.  Y. 
This  has  cost  WSAY  $16,000  in  revenues,  the 
appeal  said. 

The  Commission  held  that  the  ch.  10  grant 
was  made  legally  and  that  WSAY's  protest  did 
not  meet  the  requirement  of  particularity  to 
make  it  eligible  for  consideration.  WHEC  and 
WVET  backed  up  the  Commission  in  this 
contention. 

WSAY  filed  an  application  for  ch.  10  six 
days  after  the  FCC  made  its  grant  to  the  share- 
time  applicants.  It  charged  that  the  ch.  10 
grant  was  made  improperly  and  that  the  Com- 
mission should  have  set  all  three  applications 
for  a  hearing. 

Last  summer,  WSAY  was  denied  a  plea  for 
an  impounding  of  the  profits  of  WHEC -TV 
and  WVET-TV  and  an  accounting  of  finances 
pending  adjudication  of  the  dispute  [B«T, 
July  5]. 

Experimental  Color  Tv  Rates 
Extension  Sought  by  AT&T 

AT&T  asked  the  FCC  last  week  to  extend  its 
experimental  color  tv  rates  to  May  31.  This 
is  the  fifth  extension  the  Bell  System  has  asked 
since  early  last  year  following  the  FCC's  ap- 
proval of  the  National  Television  System  Com- 
mittee's compatible  color  standards.  The  pres- 
ent extension  runs  to  Jan.  31. 

Charges  for  color  intercity  connections,  un- 
der the  experimental  tariff,  are  the  same  as  for 
black-and-white  tv  plus  special  terminal  con- 
nection charges.  The  color  terminal  charges 
are  $450  per  month  for  each  station,  in  addition 
to  the  $500  per  month  charge  for  fulltime 
black-and-white  service  (eight  consecutive  hours 
daily).  The  rate  per  mile  for  color  or  black- 
and-white  remains  at  $35. 

For  occasional  service,  the  experimental  color 
tariff  is  $250  per  month  for  each  station  con- 
nection, in  addition  to  the  black-and-white  rate 
of  $200  per  month.  Hourly  and  mileage  rates 
remain  the  same  as  for  black-and-white:  $10 
per  hour  and  $1  per  mile. 

As  of  Jan.  1,  AT&T  reports  it  has  139  sta- 
tions in  101  cities  equipped  for  network  color 
reception. 

Lamb  Hearing  Resumes  Jan.  18 

LICENSE  renewal  hearing  on  Edward  Lamb's 
W1CU  (TV)  Erie,  Pa.,  will  resume  before  FCC 
Examiner  Herbert  Sharfman  Jan.  18  instead 
of  Tuesday  as  previously  scheduled.  FCC  an- 
nounced last  week.  Postponement  of  the  case 
was  agreed  upon  after  counsel  for  Mr.  Lamb 
requested  additional  time  to  complete  investi- 
gation of  Commission  witnesses  who  are  being 
recalled  for  further  cross  examination  [B»T, 
Dec.  20.  1954], 
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25%  to  Education 

OFFER  to  donate  25%  of  its  time  for 
non-commercial,  educational  use,  if  re- 
served ch.  5  Weston,  W.  Va.  is  moved 
to  Fairmont  as  a  commercial  station, 
was  made  to  the  FCC  by  ch.  35  WIPB- 
TV  in  the  latter  city. 

Writing  to  each  member  of  the  Com- 
mission, J.  Patrick  Beacom,  president  of 
the  station  bearing  his  initials,  recounted 
the  difficulties  WJPB-TV  has  had  in 
successfully  operating  in  Fairmont,  ag- 
gravated, he  said,  by  the  refusal  of  the 
local  community  television  system  to 
carry  his  station.  It  supplies  signals  from 
Steubenville,  Wheeling  and  Pittsburgh, 
he  said. 

Since  no  one  seems  interested  in  the 
Weston  educational  vhf  channel,  he 
pointed  out,  it  would  be  in  the  interest 
of  the  Fairmont  public  to  have  ch.  5 
there  as  a  commercial  operation.  The 
letter  said  that  as  a  ch.  5  station,  WJPB- 
TV  would  offer  free  time  to  West 
Virginia  U.,  Salem  College  and  Fairmont 
State  College.  The  letter  also  said  that 
WJPB-TV  was  preparing  a  formal  rule- 
making request  seeking  Commission  ap- 
proval of  this  move. 

Mr.  Beacom  sold  75%  interest  in  the 
tv  station  to  Donn  D.  Baer  for  $147,000 
last  month  [B*T,  Nov.  22]. 


KCRG-TV  Asks  Tower  Move, 
New  Height,  Power  Boost 

THE  Cedar  Rapids  Television  Co.,  KCRG-TV 
Cedar  Rapids,  Iowa,  has  filed  a  request  with  the 
FCC  for  construction  of  a  1.079-ft.  tower  and 
power  increase  to  316  kw  visual  and  158  kw 
aural.  The  new  tower,  which  the  station  re- 
ports would  be  the  highest  in  Iowa,  is  planned 
five  miles  north  of  Cedar  Rapids,  near  the 
KCRG-AM  tower.  The  present  tower  is  five 
miles  east  of  the  city. 

KCRG-TV  says  that  engineering  studies  show 
the  new  facilities  will  more  than  triple  the 
present  coverage  area.  The  present  tower  is 
340  ft.  above  average  terrain  and  the  new 
tower  would  be  1,053  ft.  above  average  terrain. 
Present  effective  radiated  power  is  33.1  kw 
visual  and  16.6  kw  aural. 

The  station  expects  to  have  the  tower  in 
operation,  pending  FCC  approval,  in  the  spring 
of  1955,  while  the  power  increase  must  await 
availability  of  necessary  materials.  Changes  en- 
tail no  move  in  studio  location. 

Insurance  Firm  Consents 
To  FTC  Advertising  Order 

THE  COMMERCIAL  Travelers  Insurance  Co. 
of  Salt  Lake  City,  Utah,  has  consented  to  an 
order  which  would  prohibit  false  and  mislead- 
ing advertising  of  the  benefits  of  its  accident 
and  health  insurance  policies,  an  initial  de- 
cision issued  by  the  Federal  Trade  Commission 
said  last  week. 

The  firm  is  one  of  17  in  the  field  against 
which  the  FTC  issued  complaints  last  October 
[B«T,  Oct.  25,  1954].  Answers  have  been 
filed  by  nine  other  firms,  each  challenging  the 
Commission's  jurisdiction  on  the  grounds  that 
the  regulation  of  insurance  is  a  responsibility  of 
the  state  or  states  where  it  is  licensed. 

Commercial  Travelers'  consent,  however, 
does  not  constitute  an  admission  that  it  had 
violated  the  law  as  alleged  in  the  FTC  com- 
plaint. 


Inland  Files  Application 

To  Relay  Spokane  Tv  Signals 

APPLICATION  for  an  experimental  tv  relay 
to  bring  Spokane  video  signals  to  community 
tv  systems  in  Richland  and  Kennewick-Pasco, 
Washington,  has  been  filed  by  Inland  Empire 
Microwave  Co. 

This  is  the  third  such  application  filed  in  re- 
cent weeks.  Inland  is  owned  by  Robert  A.  Com- 
fort, 75%,  and  Windell  P.  Brown,  25%.  Mr. 
Comfort  until  last  month  was  secretary  of 
Richland  Tv  Cable  Corp.,  which  furnishes 
community  tv  service  to  residents  of  that 
Columbia  River  community. 

The  plan  calls  for  erection  of  a  high-gain, 
directional  receiving  antenna  and  transmitter  at 
Walla  Walla,  Wash.,  118  air  miles  from  Spo- 
kane. From  there  the  tv  signals  would  be  re- 
layed to  Kennewick.  40  miles  from  Walla 
Walla,  and  to  Richland,  10  miles  from  Kenne- 
wick, in  two  hops.  Equipment  would  be  Ray- 
theon 6,000-mc  gear,  costing  about  $52,000, 
the  applicant  said.  The  entire  project  should 
cost  about  $65,000,  including  construction  and 
operating  expenses  for  the  first  three  years.  A  i 
receiving  tower  of  the  Blue  Mountains  Tv 
Cable  Corp.  will  be  used  at  Walla  Walla. 

The  charge  to  feed  the  Richland  Tv  Cable 
Corp.,  Richland,  and  Tri-City  Tv  Service  Inc.. 
Kennewick  and  Pasco,  would  be  $900  per 
month,  the  applicant  estimated.  Both  commu- 
nity tv  services  have  volunteered  to  advance 
$5,000  for  the  construction  of  the  intercity 
relay,  the  application  disclosed. 

Spokane  stations  to  be  relayed  are  KREM- 
TV,  ch.  2;  KHQ-TV,  ch.  4,  and  KXLY-TV, 
ch.  6. 

Pending  before  the  FCC  are  two  applications 
for  common  carrier  microwave  intercity  relay 
service  between  Denver  and  Rapid  City,  S.  D., 
to  serve  community  tv  systems  or  television  sta- 
tions in  the  latter  city  [B»T,  Dec.  20].  Earlier 
this  year,  J.  E.  Belknap  &  Assoc.  received  FCC 
authority  to  build  a  relay  between  Memphis 
and  Poplar  Bluff  and  Kennett,  Mo. 

WGMS  Granted  Power  Boost 

WGMS  Washington  has  been  granted  fulltime 
on  570  kc  and  increased  power  by  the  FCC. 
In  granting  a  petition  for  reconsideration  with- 
out hearing,  the  Commission  authorized  WGMS 
to  move  its  transmitter  from  Falls  Church,  Va., 
to  Bethesda.  Md.  New  power  is  5  kw  daytime 
and  1  kw  night,  replacing  the  1  kw  daytime 
facility. 

M.  Robert  Rogers.  WGMS  president,  said 
downtown  studios  will  remain  in  the  Harring- 
ton Hotel  and  that  auxiliary  studios  will  be  I 
constructed  in  the  Bethesda  area.  WGMS-FM 
will  duplicate  most  of  the  am  schedule.  A 
four-tower  directional  antenna  array  will  be 
built  at  Seven  Locks  and  Bells  Mill  Roads, 
Bethesda,  with  cost  estimated  to  run  $100,000. 

WSJS-TV  Asks  Top  Power 

APPLICATION  of  ch.  12  WSJS-TV  Winston- 
Salem,  N.  C.  to  boost  its  power  to  the  max- 
imum 316  kw  from  a  mountain-top  antenna 
2,000  ft.  above  average  terrain  has  been  filed 
with  the  FCC.  The  new  application  specifies 
Sauratown  Mountain.  20  miles  north  of 
Winston-Salem,  as  the  site.  According  to  Harold 
Essex,  executive  vice  president  and  general 
manager  of  the  station,  "aviation  safety  regula- 
tions would  not  permit  us  to  go  above  700  ft. 
at  our  present  site  and  since  we  want  to  make 
sure  of  maximum  allowable  facilities,  we  have 
spent  the  past  two  months  searching  for  the  ' 
site  that  would  serve  our  purpose.  Sauratown 
Mountain  proved  to  be  it." 
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OPPORTUNITY  AT  RCA 

FOR 

BROADCAST  FIELD  ENGINEERS 


RCA  needs  trained  broadcast  engineers  who  can 
direct  and  participate  in  the  installation  and  service 
of  television  broadcast  equipment.  Here's  an  excellent 
opportunity  for  training  and  experience  with  color 
TV  transmitters. 


CAN  YOU  QUALIFY  ? 


You  need:  2-3  years'  experience  in 
broadcast  equipment,  including  work  on  TV 
transmitter  installation.  You  should  have:  EE 
degree  or  good  technical  schooling,  1st  Class 
Radio-Telephone  License. 


Enjoy  RCA  advantages: 


Top  Salaries 

Many  Liberal  Company-Paid  Benefits 
Relocation  Assistance 


For  personal  interview,  please  send  a  complete  resume  cf  your  education  and  experience  to: 

Mr.  John  R.  Weld,  Employment  Manager 
Dept.  Y-3A,  Radio  Corporation  of  America 
Camden  2,  N.J. 


RCA  SERVICE  COMPANY,  INC. 

A  Radio  Corporation  of  America  Subsidiary 


J 
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Northern  Tv  Granted 
Ch.  1 1  at  Fairbanks 

FCC  last  week  granted  a  new  tv  station  on 
ch.  1 1  at  Fairbanks,  Alaska,  to  Northern  Tele- 
vision Inc.,  operator  of  ch.  1 1  KTVA  (TV) 
Anchorage. 

The  grant  is  subject  to  the  condition  that 
August  Hiebert,  president  and  27.6%  owner 
of  Northern,  dispose  of  his  1%  interest  in 
Midnight  Sun  Broadcasting  Corp.  and  his  in- 
terest in  the  estate  of  A.  E.  Lathrop  within  15 
days  after  distribution. 

Multiple  radio-owner  Midnight  Sun  last  week 
received  FCC  approval  to  its  purchase  of  KFIA 
(TV)  Anchorage  and  KFIF  (TV)  Fairbanks 
(see  story  page  50). 

The  new  ch.  1 1  facility  at  Fairbanks  will 
operate  with  an  effective  radiated  power  of  1 1 
kw  visual,  5.5  kw  aural  with  antenna  height 
above  average  terrain  of  minus  50  ft. 

Three  High-Channel  Uhf's 
Ask  for  Lower  Assignments 

INABILITY  of  uhf  tv  receivers  now  on  the 
market  to  satisfactorily  operate  on  the  higher 
channels  has  prompted  ch.  61  WWLP  (TV) 
Springfield,  Mass.,  to  petition  FCC  to  substi- 
tute ch.  22  there.  Ch.  61  would  be  added  to 
Easthampton,  ch.  36  deleted  at  Northampton 
and  substituted  for  ch.  22  at  Providence  and 
ch.  38  substituted  for  ch.  50  at  Boston,  accord- 
ing to  the  proposal.  WWLP  noted  other  uhf 
stations  in  area  are  all  on  lower  channels. 

Ch.  45  WKST-TV  New  Castle,  Pa.,  petitioned 
the  Commission  to  swap  ch.  45  with  ch.  73 


at  Youngstown.  Ohio,  and  allow  the  station  to 
move  to  Youngstown.  WKST-TV  wants  to 
identify  itself  with  the  Ohio  city  and  gain  a 
better  competitive  advantage  with  the  two  uhf 
stations  already  operating  there  which  also 
cover  New  Castle.  Separation  between  the  two 
cities  is  about  17  miles.  WKST-TV  said  it  has 
lost  $70,000,  after  radio  profit,  during  the 
time  it  has  been  on  the  air. 

WLOK-TV  Lima,  Ohio.  ch.  73  outlet  recently 
merged  with  local  ch.  35  Wl MA-TV  there, 
has  petitioned  FCC  to  add  ch.  14  to  Lima  by 
substituting  ch.  82  for  educational  ch.  14  at 
Oxford,  Ohio. 

Court  Ruling  Clears  Air 
For  Songwriters  Damage  Suit 

PRE-TRIAL  examination  entanglements  in- 
volved in  the  pending  Songwriters  of  America's 
$150  million  damage  suit  against  BMI  and  the 
broadcasting  industry  [B«T.  Nov.  9,  1953],  have 
been  cleared  away  in  a  series  of  rulings  by  U.  S. 
District  Court  ludge  E.  J.  Dimock  in  New  York. 

Counsel  for  BMI  and  other  defendants  won 
the  right  to  examine  23  songwriters,  all  plaintiffs 
in  the  action,  before  SOA  has  its  turn  to  ex- 
amine defendants.  SOA  has  argued  for  first 
turn.  Ten  of  the  33  songwriters  involved  al- 
ready have  been  examined  by  defendants' 
counsel. 

Judge  Dimock  also  decided  to  adopt  BMI  sug- 
gestion that  examination  of  the  remaining  song- 
writers be  limited  to  30  days  and  ruled  10  who 
had  already  been  examined  but  who  had  re- 
fused, on  advice  of  counsel,  to  answer  certain 
matters  occurring  since  Nov.  9.  1953,  date  suit 
was  filed,  must  do  so.  The  judge  additionally 
upheld  the  BMI  contention  that  SOA  defer  in- 


spection of  contracts  and  documents  to  which 
BM!  claims  privilege,  permitting  SOA  to  con- 
test the  claims  later  in  courts. 

BMI  was  given  a  time  extension  to  answer 
written  questions  submitted  by  SOA  until  after 
BMI  counsel  completes  pre-trial,  oral  examina- 
tion of  23  songwriters.  Also  favorably  ruled 
upon  was  the  request  by  BMI  that  information 
furnished  by  it  to  attorney  for  plaintiff  with 
respect  to  contracts  under  which  BMI  acquired 
performing  rights  should  be  kept  confidential. 

The  SOA  suit  asks  dissolution  of  NARTB. 
divorcement  of  BMI  from  the  broadcasting  in- 
dustry and  damages  of  $150  million.  Sixteen 
companies  and  27  individuals  were  named  as 
defendants.  The  suit  charges  broadcasters  have 
entered  into  a  conspiracy  to  keep  all  but  BMI 
music  off  the  air  and  from  being  recorded. 

WFDF,  Butterfield  Attack 
WJRT  (TV)  Proposed  Move 

ALL-OUT  attack  on  the  WJRT  (TV)  Flint. 
Mich.,  application  to  the  FCC  to  change  its 
transmitter  site  from  20  miles  southeast  of 
Flint  to  Chesaning.  Mich..  20  miles  northwest 
of  that  city  was  filed  with  the  Commission  last 
week  by  WFDF  Flint  and  Butterfield  Theatres 
Inc.,  unsuccessful  applicants  for  Flint's  ch.  12 
[B*T,  Dec.  20]. 

In  a  joint  petition  to  the  FCC.  asking  for  a 
stay  of  the  grant,  a  reopening  of  the  record 
and  a  rehearing,  WFDF  and  Butterfield  claimed 
that  the  WJRT  transmitter  change  negated  the 
premise  on  which  the  WJR  Detroit  application 
was  chosen  for  the  Flint  tv  grant.  They  also 
claimed  that  WJRT  was  proposing  a  new  studio, 
that  it  would  now  be  affiliated  with  CBS-TV 
instead  of  DuMont  and  that  changes  had  oc- 
curred in  ownership. 

The  two  objectors  also  claimed  that  WJRT 
had  changed  its  programming  proposals  and 
personnel.  These  proposals  in  the  original  ap- 
plication were  considered  significant  by  the 
Commission,  which  last  May  authorized  the 
grant  to  the  Detroit  station,  and  which  last 
month  reaffirmed  that  decision  [B»T.  Dec.  13, 
1954].  the  protestants  said. 

The  original  WJRT  antenna  site  enabled  the 
station  to  throw  a  substantial  signal  into  Detroit, 
it  was  charged.  The  new  site  eliminates  that 
allegation,  it  was  said. 

Fly  Recuperating  in  Florida 

JAMES  LAWRENCE  FLY,  attorney  and  for- 
mer chairman  of  the  FCC.  reportedly  is  resting 
comfortably  in  Daytona  Beach.  Fla..  recovering 
from  an  operation  to  correct  a  detached  retina 
of  the  right  eye.  Spokesman  for  the  New  York 
law  firm  of  Fly,  Shuebruk.  Blume  &  Gaguine. 
with  which  Mr.  Fly  is  associated,  said  the  oper- 
ation was  "successful,"  but  Mr.  Fly  will  have  to 
wear  pin-point  eye-glasses,  which  limits  the 
amount  of  light  entering  the  eye.  until  complete 
vision  is  restored.  The  operation  was  performed 
in  late  October  in  the  New  York  Eye  and  Ear 
Infirmary,  where  Mr.  Fly  remained  for  three 
weeks. 

Orangebelt  Renews  Ch.  30  Bid 

ORANGEBELT  Telecasters  Inc.,  unsuccessful 
applicant  for  a  self-built  economy  tv  station  on 
ch.  30  at  San  Bernardino.  Calif.,  has  petitioned 
FCC  to  reconsider  ?nd  grant  its  bid  which 
concurrently  is  being  amended  to  specify  regu- 
lar RCA  equipment  [B©T,  March  22].  The 
firm,  originally  favored  by  a  hearing  examiner's 
initial  decision  but  denied  in  the  Commission's 
final  ruling,  pointed  out  it  also  has  obtained 
additional  capital,  thereby  removing  the  ques- 
tion of  financial  qualification. 
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lowest  in  cost  for  a  complete  Program  Service. 
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475  Fifth  Avenue  New  York  17,  N  Y. 

"The  Best  Music  in  America" 
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Tricks  like  this... 


are  sure-fire.  They  lift  TV  audiences  right  out  of  their 
seats — especially  when  spotted  in  "live"  shows. 
Easy  to  produce,  too — entertainment  or  commercial 
—when  you  USE  EASTMAN  FILM. 

For  complete  information — what  film  to  use, 
latest  processing  technics — write  to: 

Motion  Picture  Film  Department 
EASTMAN  KODAK  COMPANY 

Rochester  4,  N.  Y. 


 STATIONS  

TV  STARTS  IN  '54  REACH  103  MARK 


KBET-TV,  heading  for  a  Feb.  1  5 
starting  date,  appoints  Van 
Duzer  operations  director, 
Kapel  sales  manager. 

TELEVISION  station  population  growth  in 
1954  was  less  than  half  that  of  1953 — 103 
against  225.  The  year  1954  also  saw  about 
36  tv  outlets  suspending  operations,  some  of 
which  turned  their  permits  back  to  the  FCC. 
The  number  of  operating  stations  now  has 
reached  421.  Local  television  service  has  been 
extended  to  some  279  cities. 

Reports  from  upcoming  stations: 

KBET-TV  Sacramento,  Calif.,  which  expects 
to  begin  commercial  programming  Feb.  15. 
has  appointed  Roger  Van  Duzer  operations 
director  and  George  J.  Kapel  sales  manager. 
Mr.  Van  Duzer  was  formerly  program  man- 
ager of  KNUZ-TV  Houston,  Tex.,  and  WLTV 
(TV)  (now  WLWA  [TV])  Atlanta.  Before  join- 
ing KBET-TV,  he  was  operations  manager  of 
the  proposed  WPDQ-TV  Jacksonville,  Fla. 
(pending  grant  of  ch.  12  there).  Mr.  Kapel, 
former  general  manager  of  KOMU-TV  Colum- 
bia, Mo.,  joins  ch.  10  KBET-TV  from  the  sales 
staff  of  WGN-TV  Chicago. 

WTLC  (TV)  Champaign-Urbana,  111.,  non- 
commercial educational  station  operated  by 
the  U.  of  Illinois,  hopes  to  be  on  the  air  within 
a  month,  Frank  Schooley,  general  manager, 
has  reported.  The  ch.  12  station  will  program 
about  3V2  hours  daily  with  18.2  kw  visual  and 
9.12  kw  aural.  WTLC  will  use  $24,000  out  of 
university  or  state  funds  for  "transmitter  oper- 


ation" and  another  $9,000  is  planned  for  pro- 
gramming and  other  expenses. 

WEAT-TV  West  Palm  Beach.  F!a.,  which 
expects  to  go  commercial  early  this  month, 
will  be  completely  equipped  by  Standard  Elec- 
tronics, including  a  10  kw  transmitter.  The 
ch.  12  station  is  a  primary  ABC  affiliate  and 
represented  by  the  Walker  Co. 

SALES  RECORD  SET 
BY  NBC  SPOT  SALES 

NEW  AND  RENEWED  business  of  NBC  Spot 
Sales  topped  the  $1  million  mark  during  each 
week  of  December,  according  to  an  announce- 
ment today  (Monday)  by  Thomas  B.  McFadden, 
vice  president  of  NBC  Spot  Sales. 

Brisk  activity  during  December.  Mr.  McFad- 
den continued,  wound  up  a  record-billing  year 
for  NBC  Spot  Sales.  In  the  first  1 1  months  of 
the  year,  he  said,  the  national  sales  representa- 
tive organization  billed  in  television  31%  more 
than  in  the  preceding  year,  and  radio  made  a 
gain  of  15.3%  over  the  1953  figure. 

"Whereas  the  increase  in  television  sales  is 
far  better  than  anticipated,"  Mr.  McFadden 
stated,  "the  marked  increase  of  15.3%  made 
by  radio  reflects  the  strength  of  national  spot 
radio.  Advertisers  are  continuing  to  cultivate 
this  basic  communications  and  advertising  me- 
dium and  the  proof  is  the  increase  in  billings 
experienced  during  1954." 

Among  the  developments  at  NBC  Spot  Sales 
during  the  year,  cited  by  Mr.  McFadden  as 
contributing  to  "the  national  sales  organiza- 
tion's leadership  in  the  field"  were:  increased 
direct  contact  at  the  client  level  with  the  sup- 
port and  cooperation  of  the  client's  advertising 
agency:  creation  of  full-screen  ID  for  adver- 
tisers as  an  alternate  for  the  shared-screen  ID's, 
and  the  origination  and  execution  of  the  "sold 
on  spot"  advertising  campaign.  This  campaign, 
created  by  H.  W.  Shepard,  new  business  and 
advertising  manager  of  NBC  Spot  Sales,  is 
designed  to  sell  spot  radio  and  television  as 
a  basic  medium  and  "to  excite  further  interest 
on  the  part  of  national  advertisers  in  the 
medium." 

Based  on  the  1954  record,  Mr.  McFadden 
said,  NBC  Spot  Sales  is  "confident  that  1955 
will  be  a  year  during  which  we  will  achieve 
even  more  than  in  1954  in  terms  of  sales  and 
developments  of  selling  techniques." 

NBC  Spot  Sales  represents  the  following  radio 


J.  ROBERT  KERNS  (I),  vice  president  and 
managing  director  of  WBRC-TV  Birming- 
ham, receives  the  1954  Storer  Achieve- 
ment Award  at  a  Dec.  20  Christmas 
party  from  Stanton  P.  Kettler,  vice  presi- 
dent in  charge  of  Storer  Broadcasting 
Co.'s  Southern  District.  WBRC-TV  joined 
Storer  Broadcasting  in  July  1953  and  since 
then  has  affiliated  with  CBS-TV,  and  in- 
creased its  power  from  35  kw  to  the  maxi- 
mum 100  kw. 


and  television  stations:  WAVE-AM-TV  Louis- 
ville, Ky.;  WRGB  Schenectady.  N.  Y.:  KGU 
and  KONA-TV  Honolulu;  WRCA-AM-TV  New 
York;  WRC-AM-TV  Washington:  KSD-AM-TV 
St.  Louis;  KPTV  (TV)  Portland.  Ore.;  WTAM 
and  WNBK  (TV)  Cleveland.  Ohio;  KRCA 
Los  Angeles;  KNBC  San  Francisco,  and  the 
Crosley  group  of  radio  and  television  stations 
in  markets  outside  New  York  and  Chicago. 

KTLA  (TV)  Builds  Remote 
For  Pasadena  Rose  Parade 

A  COMPLETE  color  tv  remote  unit,  assembled 
in  a  35-ft.  moving  van  by  the  staff  of  KTLA 
(TV)  Hollywood,  enabled  the  independent 
Paramount  Tv  Productions  station  to  offer  the 
only  multichrome  coverage  of  the  annual  Pasa- 
dena Rose  Parade  last  Saturday. 

Built  under  the  direction  of  General  Man- 
ager Klaus  Landsberg,  it  incorporated  a  num- 
ber of  his  designs  and  is  now  a  permanent  part 
of  KTLA's  equipment. 

NBC-TV,  which  presented  the  Pasadena 
parade  last  year,  said  in  November  that  it  was 
unable  to  ship  a  color  remote  unit  to  Holly- 
wood from  Brooklyn  in  time  to  re-assemble 
and  test  it  properly  before  the  event.  With  this, 
KTLA  became  the  only  station  to  telecast  the 
parade  in  color  this  year. 

Knight  Buys  Charlotte  Paper 

PURCHASE  of  the  Charlotte  (N.  C.)  Observer, 
with  a  circulation  reported  to  be  the  largest  in 
the  state,  by  John  S.  Knight  interests  for  $7 
million,  was  announced  last  week. 

The  Charlotte  newspaper  was  actually  bought 
by  the  Miami  Herald,  one  of  Mr.  Knight's 
properties.  Mr.  Knight  also  owns  the  Chicago 
Daily  News,  Detroit  Free  Press,  and  Akron 
(Ohio)  Beacon-Journal.  The  Knight  radio 
interests  include  WQAM  Miami,  45%  of 
WAKR-AM-FM-TV  Akron,  and  27.7%  of 
WIND-AM-TV  Chicago.  Mr.  Knight  and  asso- 
ciates are  42.5%  owners  of  Biscayne  Tv  Corp., 
applicant  for  Miami's  ch.  7  on  which  an  initial 
decision  is  awaited.  Biscayne  is  42.5%  owned 
by  the  Cox-WIOD-Mf'am/  News  interests,  and 
15%  by  Niles  Trammell,  former  president  of 
NBC. 


Tv  Sells  Toys 

THE  WHITE  HOUSE  department  store, 
San  Francisco,  attributes  its  highly  suc- 
cessful toy  season  to  a  13-time  pre- 
Christmas  series  of  Santa's  Workshop 
programs  telecast  in  color  by  KRON-TV 
San  Francisco. 

Bill  Hart.  White  House  advertising 
manager,  said  that  the  store  had  its  most 
successful  toy  season  for  many  years, 
"contrary  to  the  experience  of  other  re- 
tailers in  this  area."  He  pointed  out  that 
over  10,000  pieces  of  mail  were  received 
from  children  as  a  direct  result  of  the 
series. 


SELLING  .  .  .  205,714  Families  With  $984,848,763  To  Spend 
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1954  Reverses  WOR  Decline, 
WOR-TV  Has  Successful  Year 

THE  YEAR  1954  came  to  "a  highly  successful 
close"  for  WOR-TV  New  York  while  for  WOR 
the  12  months  saw  a  reversal  of  a  six-year  de- 
cline in  radio.  Gordon  Gray  reported  last  week 
in  a  statement  issued  at  the  end  of  his  first  year 
as  general  manager  of  the  stations. 

"We  have  every  reason  to  believe  that  WOR- 
TV  is  now  really  'over  the  hump',"'  he  said. 
"What's  more,  we're  happy  to  say  that  our 
books  show  that  we  have  not  only  arrested  a 
six-year  decline  in  radio  sales  but  show  a  de- 
finite turn  upward." 

WOR-TV  sales  manager  Charlie  Philips  said 
"the  last  quarter  [for  WOR-TV]  shows  a  gain 
of  195%  over  the  first  quarter."  He  noted  that 
all  eight  advertisers  on  the  station's  Million- 
Dollar  Movie  series  have  renewed  their  spon- 
sorships, and  said  other  advertisers  are  on  the 
waiting  list  and  are  being  offered  sponsorship 
in  the  new  Fortune  Theatre  series  based  on  the 
multiple-showing  concept. 

For  WOR.  Sales  Manager  Bill  Dix  reported: 
"Our  national  spot  business  is  holding  up  very 
well,  and  an  increase  of  16.8%  in  local  business 
has  given  us  a  definite  plus  for  the  year.  Mr. 
Gray  attributed  WOR's  "successful  arrest  of  the 
decline  in  radio  billings"  to  an  "upsurge  in  local 
sales." 

WWJ-TV  Detroit  Boosts  Rates 

WWJ-TV  Detroit  has  announced  rate  increases 
effective  Jan.  1,  Edwin  K.  Wheeler,  WWJ-AM- 
FM-TV  general  manager  reported.  The  basic 
one-hour  rate  for  the  period  8  p.m.  to  10:30 
p.m.,  formerly  $1,600,  is  now  $2,000.  The 
weekday  6:30-7  p.m.  rate,  previously  $1,400, 
has  been  raised  to  a  base  of  $1,600.  WWJ-TV 
estimates  its  set  count  at  1,466,000. 


Commercial  Poker 

THE  SALESMAN  with  the  best  poker 
hand  was  the  winner  of  the  WTVJ  (TV) 
Miami  contest  for  the  local  sales  depart- 
ment. Each  salesman  drew  one  card 
from  his  own  deck  for  every  new  busi- 
ness contract  he  brought  in  during  the 
just-concluded  two-month  contest.  The 
station,  in  turn,  put  money  in  the  pot 
for  each  contract,  with  the  best  poker 
hand  taking  the  money.  At  the  "show- 
down" session  with  the  latest  contracts 
in  hand  are  (1  to  r):  Harry  Richmond, 


Bob  Justice,  Stuart  Barondess,  John  S. 
Allen  (vice  president  and  general  sales 
manager),  Frank  Boscia,  Stan  Gordoni 
(national  sales  manager)  and  Ed  McHale. 

Mr.  Richmond  won  the  jackpot  with  a 
full  house — queens  over  deuces. 


Insuring  Success 

WLIB,  New  York  independent,  enjoyed 
such  good  business  in  1954  that  its  man- 
agement decided  to  pay  the  premiums  of 
all  its  employes — about  35 — on  insurance 
held  by  them  through  the  Radio  &  Tele- 
vision Industry  Group  Insurance  Fund, 
General  Manager  Harry  Novik  reported 
last  week.  He  also  said  Pulse  ratings  on 
programs  in  WLIB's  Negro  block  had 
gone  upward  to  a  point  where  a  raise  in 
rates  for  these  time  periods  is  being  con- 
sidered. 


WCBS-TV  Yearend  Statement 
Reflects  Station's  Growth 

WCBS-TV  New  York,  CBS-TV  o&o  station, 
entered  a  claim  last  week  as  the  New  York  tv 
station  with  the  greatest  number  of  hours  on 
the  air — about  130  per  week. 

In  a  yearend  statement,  Sam  Cook  Digges, 
WCBS-TV  general  manager,  also  asserted  that 
the  station's  total  revenue  in  1954  exceeded 
that  of  the  previous  year  by  40%.  Local  and 
national  spot  revenues,  he  said,  gained  41%. 

Daytime  anouncement  revenue,  according  to 
Mr.  Digges,  ran  49%  ahead  of  a  year  ago. 
He  estimated  that  total  dollar  value  of  time  and 
facilities  devoted  to  public  service  on  the  sta- 
tion in  1954  reached  more  than  $2.9  million. 

WKOW-TV  Plans  Increase 

WKOW-TV  Madison,  Wis.,  plans  to  increase 
its  power  to  200  kw  upon  completion  of  work 
on  its  studio  building  and  installation  of  a  new 
RCA  transmitter  in  mid-January,  it  has  been 
announced  by  Monona  Broadcasting  Co. 

The  ch.  27  uhf  outlet  now  operates  with 
authorized  ERP  of  162  kw  visual,  87.1  kw  aural 
and  operating  power  of  17  kw  visual,  8.5  kw 
aural. 

WKOW-TV  plans  to  carry  some  CBS-TV 
network  programs  in  color  when  it  boosts  its 
signal  and  later,  effective  March  1,  1955,  will 
have  a  new  rate  card  to  reflect  the  power  in- 
crease. 

WOR-TV  'Movie'  Renewals 

EIGHT  current  advertisers  of  WOR-TV's  Mil- 
lion Dollar  Movie  program,  which  shows  the 
same  feature  film  16  times  a  week,  have  re- 
newed for  another  13-week  cycle,  it  has  been 
announced  by  Gordon  Gray,  general  manager 
of  the  station.  Renewal  contracts,  he  said, 
have  been  received  from  Liggett  &  Myers, 
Piel's  Beer,  Vick  Chemical  Co.,  Rival  Dog 
Food,  Sterling  Drug,  New  York  Telephone 
Co.,  Duffy-Mott  Co.  and  Peller  cream. 

WOL-AM-FM  Moves 

WOL-AM-FM  Washington  has  begun  opera- 
tions from  new  quarters  at  2000  P  St.,  N.  W., 
the  Washington  Broadcasting  Co.  has  an- 
nounced. The  new  quarters  are  completely  air- 
conditioned  and  contain  new  control  room 
equipment  in  "more  efficient,  compact  and 
modern  studios."  The  new  studios  were  de- 
signed by  the  executive  and  engineering  staffs 
of  the  stations,  according  to  the  announce- 
ment. 


WMBV-TV  Plans  New  Studios 

PLANS  for  the  construction  of  studios  in 
Green  Bay,  Wis.,  for  WMBV-TV  Marinette, 
Wis.,  have  been  announced  by  JoSeph  D. 
Mackin,  manager  of  the  ch.  1 1  outlet.  Mr. 
Mackin  stated  that  the  new  facilities  will  be 
equal  in  size  and  equipment  to  WMBV's  plant 
at  Radio-Tv  Park,  Marinette. 

Additional  studios  were  necessary  because  of 
the  "large  and  growing  number  of  Green  Bay 
and  Fox  River  Valley  advertisers,"  Mr.  Mackin 
said.  Construction,  expected  to  get  underway 
immediately,  should  be  completed  in  March. 
The  building  will  be  located  in  the  Green  Bay 
business  district. 

WCRB-AM  Goes  Nighttime 

EXPANSION  into  evening  broadcasting  has 
been  announced  by  WCRB  Waltham,  Mass., 
which  adds  that  the  station  will  continue  to 
devote  itself  to  concert  music  during  the  eve- 
ning hours.  Theodore  Jones,  president,  said 
the  station,  using  DA  at  night,  will  now  reach 
into  150.000  more  homes.  WCRB-FM,  on 
102.5  mc,  has  been  operating  both  day  and 
night  since  early  fall,  according  to  the  station. 


Radio-Television 

NOMINATIONS  INVITED 

1.  Radio  or   Television   Reporting:  For 

the  most  distinguished  example  of  spot 
news  reporting  of  a  single  news  event, 
scheduled  or  unscheduled,  broadcast  by 
radio  or  television  during  the  year; 
exhibits  consisting  of  recordings,  tapes 
or  film  and  a  typewritten  summary. 

2.  Radio  and  Television  Newswriting: 
For  the  distinguished  example  of  news- 
writing  or  commentary  for  radio  or  tele- 
vision; nominations  consisting  of  either 
a  partial  or  complete  script,  broadcast 
or  telecast  during  the  year. 

3.  Public  Service  in  Radio  Journalism: 
For  an  outstanding  example  of  public 
service  by  an  individual  radio  station 
or  network  through  radio  journalism, 
the  test  being  the  worth  of  the  public 
service,  the  effectiveness  of  the  presen- 
tation by  the  station  or  network,  and  the 
unselfish  or  public-spirited  motives, 
bearing  in  mind  that  the  broadcast  must 
be  journalistic  in  nature,  not  entertain- 
ment; commercially  sponsored  radio 
programs  not  being  eligible;  exhibits 
consisting  of  recordings  (no  tapes)  and 
a  typewritten  summary  mentioning  run- 
ning time  of  exhibit. 

4.  Public  Service  in  Television  Journal- 
ism: For  an  outstanding  example  of 
public  service  by  an  individual  television 
station  or  network  through  television 
journalism,  the  test  being  the  worth  of 
the  public  service,  the  effectiveness  of 
the  presentation  by  the  station  or  net- 
work, and  the  unselfish  or  public-spirited 
motives,  bearing  in  mind  that  the  broad- 
cast must  be  journalistic  in  nature  and 
not  entertainment;  commercially  spon- 
sored programs  not  being  eligible;  en- 
tries consisting  of  film   and  summary. 

Deadline  Feb.  1.  1955 

SEND  ENTRIES  TO: 
Victor  E.  Blaedorn,  Ex.  Dir. 

Sigma  Delta  Chi 
35  E.  "Wacker  Dr.,  Chicago  1 
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KMA's  Ed  May  Reunites  Mother  and  Children 


"MOTHER  reunited  with  four  sons  for 
Christmas,"  was  the  way  the  newspapers 
carried  the  story,  but  the  reunion  of  Elsie 
Mae  Rhoades  Hill  with  the  four  sons  she 
had  not  seen  in  five  years  actually  was  in- 
stigated by  Edward  May  of  KMA  Shenan- 
doah, Iowa. 

The  story  began  on  Dec.  21  when  Mrs. 
Tom  Woods  of  Shenandoah  telephoned  a 
plea  to  Mr.  May  for  help  in  reuniting  her 
daughter  and  her  daughter's  sons  for  Christ- 
mas. The  daughter  had  disappeared  at  a 
dance  in  1949,  leaving  the  four  boys  to  be 
reared  by  their  grandmother.  When  the 
grandmother  appealed  to  Mr.  May,  she  was 
bedfast  with  a  broken  ankle  and  was  still 
recuperating  from  a  cancer  operation. 

Using  the  facilities  of  KMA  and  its  com- 
panion KMTV  (TV)  Omaha,  and  with  the 
aid  of  the  Omaha  Associated  Press  Bureau — 
which  filed  the  story  on  a  national  wire — the 
story  caught  on  country-wide. 

On  the  morning  of  Dec.  23,  the  missing 
mother  walked  into  the  offices  of  the  New 


York  Post.  With  Mr.  May  underwriting  the 
expenses  and  with  the  help  of  CBS  in  se- 
curing hard-to-get  pre-Christmas  plane  reser- 
vations out  of  New  York,  Elsie  Mae  and 
her  husband,  David  Hill,  were  winging  to 
Omaha  that  evening.  They  boarded  KMA's 
private  plane  at  Omaha  for  the  60-mile 
flight  to  Shenandoah,  arriving  the  morning 
of  Dec.  24. 

At  the  Shenandoah  airfield,  the  couple 
was  met  by  the  grandmother,  the  four  boys 
and  Mr.  May,  who  had  thoughtfully  armed 
himself  with  Christmas  gifts  for  the  mother 
to  present  to  her  sons.  Throughout  the  flight 
homeward,  the  couple  was  interviewed  by 
newsmen,  radio  and  tv  reporters. 

Plaudits  have  rolled  in  to  KMA  and  to 
Mr.  May.  One  which  the  station  considers 
typical  came  from  WSM  Nashville.  It  read: 

"Thanks  for  restoring  [the  children's]  faith 
in  Christmas  and  congratulations  on  such 
a  fine  job.  We  are  proud  to  be  in  the  same 
business  with  such  fine  people." 


WFAA-TV  Boosts  Rates 

RATE  CARD  No.  10.  increasing  rates  for  the 
first  time  since  Jan.  1,  1954,  has  been  issued 
by  WFAA-TV  Dallas,  Tex.  The  new  card,  ef- 
fective Jan.  1,  represents  an  average  increase 
of  10.74%,  the  station  reports,  although  most 
daytime  and  late  evening  rates  have  not  been 
raised.  Class  A  base  hourly  rate  is  $900;  Class 
B  $500,  and  Class  C  $250.  Card  No.  10  also 
includes  rates  for  participating  announcements 
in  the  three  time  periods.  WFAA-TV  reports 
that  in  the  past  year  the  number  of  tv  sets 
reached  by  its  signal  has  been  boosted  33.8%, 
to  about  415,000  sets.  This  has  been  attributed 
to  the  ch.  8  station's  power  increase  to  274  kw. 

Good  Music  Unit  Moves 

GOOD  MUSIC  Broadcasters  Inc.,  joint  sales 
organization  for  Good  Music  radio  stations, 
has  moved  into  new  headquarters  at  6  E.  39th 
St.,  New  York  16.  The  organization  formerly 
was  located  at  WQXR  there.  Raymond  Green 
is  president  and  founder  of  GMB. 


Mid-Continent  Broadcasting 
Appoints  New  Officers  Slate 

MID-CONTINENT  Broadcasting  Co.'s 
(KOWH  Omaha.  Neb.;  WHB  Kansas  City, 
Mo.;  WTIX  New  Orleans)  board  of  directors 
has  announced  the  appointment  of  new  officers. 
Robert  H.  Storz,  formerly  president  of  the 


ROBERT  STORZ 


TODD  STORZ 


firm,  has  been  named  chairman  of  the  board. 
Todd  Storz,  who  has  been  vice  president  and 
general  manager,  was  moved  up  to  president. 
Virgil  Sharpe,  previously  manager  of  KOWH, 
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becomes  vice  president  and  general  manager  of 
the  station.  George  W.  Armstrong,  formerly 
WHB  manager,  is  now  vice  president  and  gen- 
eral manager  of  WHB. 

Mr.  Robert  Storz  stated  that,  "the  new  align- 
ment of  officers  of  the  corporation  was  insti- 
tuted so  that  the  company's  continued  and 
expanding  growth  would  be  insured." 

Eureka  Stations  Off  Air 

For  Hour  After  Earthquake 

EUREKA,  Calif.,  radio-tv  stations  were  off  the  | 
air  about  an  hour  Dec.  21  as  an  earthquake  j 
rocked  the  locality,  according  to  William  B. 
Smullin,  president  of  KIEM-AM-TV.  Some 
damage  was  caused  at  the  transmitting  plant,  | 
he  said. 

The  studios  and  offices  in  the  modern  station 
building,  which  also  houses  Pacific  Telephone 
&  Telegraph  Co.,  were  undamaged  due  to  mod- 
ern construction,  but  other  structures  in  the 
area  were  seriously  damaged.  KIEM-AM-TV 
were  put  off  the  air  by  power  failure,  Mr. 
Smullin  said,  with  power  returning  just  as 
emergency  generators  went  into  action.  KHUM 
was  off  during  the  power  shutdown. 

Rumbles  of  the  quake  were  broadcast  later 
in  the  day  by  KIEM  from  a  tape  that  was 
being  made  on  a  home  recorder  by  a  Eureka 
girl. 

KIEM's  towers  were  not  damaged.  Two 
after-shocks  did  not  cause  serious  damage. 

KCOR  Construction  Underway 

CONSTRUCTION  of  a  modern  two-story  build- 
ing for  KCOR-AM-TV  San  Antonio,  Tex.,  is 
underway,  according  to  Raoul  A.  Cortez,  presi- 
dent. Estimated  cost  of  the  land,  building,  and 
RCA  television  equipment  is  approximately 
$400,000.  Ch.  41  KCOR-TV,  with  target  date 
in  April,  will  have  a  406-ft.  tower. 

Shapiro  Back  to  WFAA-TV 

MIKE  SHAPIRO,  tv  representative  in  the  Chi- 
cago office  of  Avery-Knodel  Inc.,  has  returned 
to  Dallas  as  com- 
mercial manager  of 
WFAA-TV,  effective 
Jan.  1.  He  had  been 
local  sales  manager 
of  WFAA-TV  in 
1951,  later  becoming 
assistant  manager  of 
KDUB-TV  Lub- 
bock, Tex.  His  radio 
experience  includes 
posts  at  KTXL  San 
Angelo  and  KECK 
Odessa,  Tex.  He  as- 
sumes the  WFAA- 
TV  duties  of  Terry 
Lee,  assistant  manager,  who  has  become  vice 
president-general  manager  of  KOVR  (TV) 
Stockton,  Calif. 
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Too  Much  Business 

WORL  Boston  had  an  unusual  problem 
last  month  when  it  had  no  time  left  to 
sell.  The  dilemma,  according  to  the  sta- 
tion: they  didn't  know  whether  to  keep 
on  selling  time  and  try  to  squeeze  it  in, 
or  to  turn  down  business  and  possibly 
create  ill-will  with  the  agency  who  might 
sell  the  station  to  a  client  only  to  find 
there  was  no  time  available.  The  station 
decided  that  in  the  best  interest  of  all 
concerned  it  was  necessary  to  hang  up 
the  SRO  sign,  but  to  continue  selling — 
selling  the  idea  that  too  much  business 
on  the  station  would  reduce  the  sales 
value  of  the  advertiser's  message  and 
lose  listeners,  who  were  the  prospective 
buyers.  The  crucial  period  is  over  and 
the  station  is  selling  time  again.  It  re- 
ports that  good  programming  proved  to 
be  worth  more  in  the  long  run  because 
it  kept  listeners  listening,  kept  them  buy- 
ing and  kept  advertisers  happy. 


WFAA-TV,  Advertiser  Raise 
$700  for  Hospital  Benefit 

WFAA-TV  Dallas  and  Ready-to-Bake  Foods 
Inc.  (Puffin  Ready-to-Bake  Biscuits)  inaugu- 
rated a  promotion  on  the  station's  Julie  Benell 
Kitchen  Show  which  netted  $700  for  tv  sets 
which  were  sent  to  hospital  wards. 

The  company  offered  to  donate  10  cents  to 
a  fund  for  the  underprivileged  for  every  wrap- 


per sent  into  the  station  by  the  audience.  Seven 
thousand  wrappers  were  delivered  in  two 
months. 

Stuard  Kennard,  vice  president  of  Ready-to- 
Bake  Foods  Inc.,  said  that  the  promotion  proved 
so  successful  that  the  company  is  interested  in 
making  the  offer  again  with  needy  children  again 
benefiting  from  the  company's  donations. 


JULIE  BENELL,  m.c.  of  the  WFAA-TV 
Dallas  Julie  Benell  Kitchen  Show,  is 
handed  a  check  by  Charlie  Parker,  di- 
visional sales  manager,  Dallas  Plant 
Areas,  Ready-to-Bake  Foods  Inc.,  for  col- 
lecting 7,000  wrappers  from  the  com- 
pany's products.  The  money  bought  tv 
sets  for  local  hospitals. 


STATION  SHORTS 

KOB-TV  Albuquerque  is  now  received  by 
Durango,  Colo.,  effected  by  completion  of 
Durango  Television  Network  Inc.,  169-mile 
community  tv  relay  system,  claimed  by  Durango 
Herald-News  to  be  longest  in  country. 

WTTV  (TV)  Bloomington,  Ind.,  will  air  two 
new  college  credit  courses,  one  in  personal 
finance,  other  in  first  aid  for  home  accidents, 
presented  by  Indiana  U. 

WCRB  Waltham,  Mass.,  following  FCC  grant, 
has  expanded  into  evening  operations,  devoting 
nighttime  to  concert  music  broadcasting,  mark- 
ing first  time  Greater  Boston  has  had  such 
schedule,  according  to  station.  WCRB-FM  has 
been  operating  at  night. 

KTBC-TV  Austin,  Tex.,  began  complete  day- 
and-night  programming  Dec.  20  to  become  first 
such  station  in  Central  Texas,  according  to 
station. 

KSD-TV  St.  Louis,  which  has  been  equipped 
to  carry  network  color,  reports  it's  now  equipped 
for  color  origination  with  completion  of  instal- 
lation of  $100,000  in  equipment.  Facilities  in- 
clude RCA  3-Vidicon  color  film  camera  and 
RCA  color  film  and  slide  projector. 

WISN  Milwaukee  changes  phone  number  from 
Division  2-3000  to  Broadway  1-4644,  effective 
today  (Mon.). 


Please  don't  slip  on 
the  word  'Vaseline' 

The  word  'Vaseline'  should  not  be  used  alone. 
It's  not  a  complete  name  in  itself,  but  is  the 
registered  trade  mark  owned  by  the  Chesebrough 
Manufacturing  Co.,  Cons'd. 

Please  Do 

use  the  word  'Vaseline'  with  the  name  of  the  product 
it  designates,  such  as  'Vaseline'  Petroleum  Jelly 
. . .  'Vaseline'  Hair  Tonic,  etc. 

Thank  you. 


CHESEBROUGH  MANUFACTURING 


CO.,  CONS'D 
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REPRESENTATIVE  APPOINTMENTS 

KTAC  Tacoma,  Wash.,  appoints  Gill-Perna  Inc., 
N.  Y.,  as  national  representative. 

Benton  Paschall,  Hollywood  station  represent- 
ative, named  exclusive  Los  Angeles  sales  man- 
ager, KMOD  Modesto,  Calif. 

WCLO  Janesville,  Wis.,  and  WGEZ  Beloit, 
Wis.,  appoint  Everett-McKinney  Inc.,  N.  Y. 

REPRESENTATIVE  PEOPLE 

N.  Art  Astor,  sales  representative,  Napier  Co. 
(fashion    jewelry    wholesalers    and  manufac- 
turers), N.  Y.,  to  Headley-Reed  Co.,  L.  A., 
•as  account  executive. 

STATION  PEOPLE 

Frank  Soden,  sales  staff,  WRNL-AM-FM  Rich- 
mond, Va.,  appointed  general  sales  manager. 

Dean  Lake  appointed  sales  manager,  WCEF 
Parkersburg,  W.  Va. 

Jay  Grill,  formerly  with  sales  staff,  KGO-TV 
San  Francisco,  appointed  sales  manager,  KFSD- 
TV  San  Diego. 

Jack  Mahoney,  sales  staff,  WIBG  Philadelphia, 
appointed  local  sales  manager;  John  Harper 
returns  to  station  as  account  executive. 

Frank  B.  McLatchy,  sales  manager,  KSL-AM- 
FM  Salt  Lake  City,  appointed  manager  of  sales 
development  of  Radio  Service  Corp.  of  Utah 
(KSL-AM-FM-TV);  Paul  S.  Dixon,  national 
spot  sales  manager,  KSL-AM-FM,  appointed 


can  forewarn  you  of 


LIBEL  *  SLANDER 
PIRACY 
COPYRIGHT  VIOLATION 


BUT  our  specialized 
INSURANCE 
covers  these  daily  hazards 
ADEQUATELY  •  INEXPENSIVELY 
DON'T  RISK 
possible  embarrassing  loss  while 
protection  is  readily  available — but 
DO  RISK  5  minutes  and  3c 
to  write  for  details  and  a 
rate  built  for  you. 


WRITE    FOR    DETAILS    AND  RATES 


FRANCIS  J.  CORR,  developer  of  the  new 
$9  million  Frandor  Shopping  Center  in 
Lansing,  Mich.,  signs  for  an  hour  a  day 
across  the  board  for  52  weeks  over  WJIM 
there,  starting  Jan.  3,  with  Harold  Gross, 
president  and  owner  of  the  station.  Fran- 
dor  will  build  a  special  WJIM  radio  studio 
in  the  center  for  remote  broadcasts,  which 
will  enable  merchants  to  make  program 
appearances  for  their  products  or  services. 
Contract  will  involve  about  $30,000. 


executive  assistant  in  charge  of  corporate  af- 
fairs of  corporation;  Joseph  A.  Kjar  and  J.  Allen 
Jensen,  both  with  KSL-AM-FM,  appointed  sales 
manager  and  program  director  respectively. 

Richard  E.  Hellyer,  formerly  with  Grant  Adv., 
Chicago,  appointed  manager,  sales  promotion- 
publicity  dept.,  WLS  Chicago. 

Dan  E.  Ries,  formerly  assistant  promotion  direc- 
tor, WKRC-AM-TV  Cincinnati,  appointed  pro- 
motion-publicity director.  WTVN  Columbus, 
Ohio. 


Chuck  Cromwell,  announcer  and  personality, 
KGVO-TV  Missoula,  Mont.,  promoted  to  pro- 
duction manager;  Jack  Blankenhorn  to  station 
as  regional  sales  representative;  Ed  Dezendorf, 
formerly  with  WILK  Wilkes-Barre,  Pa.,  to  en- 
gineering staff. 

John  Jennings,  graduate,  Northwest  Radio  & 
Television  School,  Portland,  Ore.,  to  WEEK- 
TV  Peoria,  111.,  as  film  editor. 

Harrison  Wooley,  sales  executive,  KEAR  San 
Mateo,  Calif.,  to  KCBS  San  Francisco  as  na- 
tional sales  representative  and  merchandising 
director;  Dick  Godfrey,  apprentice,  KCBS,  ap- 
pointed news  writer. 

Norman  Baum,  formerly  with  WWDC  Wash- 
ington and  recently  separated  from  U.  S.  Army, 
appointed  assistant  program  director,  WWDC, 
succeeding  Dick  Lawrence,  who  has  been  named 
to  announcing  staff,  succeeding  Jacque  Wells, 
who  has  moved  to  WCBM  Baltimore  as  morn- 
ing man. 

John  Kurtz,  formerly  assistant  program  director, 
KSTM  (TV)  St.  Louis,  to  WTVD  (TV)  Dur- 
ham, N.  C,  as  producer-director;  Roy  Bellus, 
film  director,  WTVD.  appointed  producer- 
director. 

Wallace  Hutchinson,  promotion  and  group  sales 
manager,  John  Poole  Broadcasting  Co.  (KBIG 
Avalon,  KB1F  Fresno,  Calif.),  Hollywood,  to 
KNX  Hollywood,  as  sales  representative  to  food 
brokers  and  manufacturer  representatives,  suc- 
ceeding Roland  D.  McClure,  named  account 
executive. 

William  J.  Taylor,  recently  separated  master 
sergeant,  U.  S.  Marine  Corps,  and  tv  director, 
Camp  Pendleton,  Calif.,  and  Jack  Stubbs,  ac- 
count executive  and  farm  director,  KVVG  (TV) 
Tulare.  Calif.,  to  KBIF  Fresno,  Calif.,  as  ac- 
count executives. 
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DONALD  WEBB  (seated),  president  of  Pratt-Webb,  Cleveland  pie-makers,  signs  for 
Sunday  morning  Journey  Info  Melody  on  WGAR  there  with  (standing,  I  to  r)  Lou 
Oswald,  account  executive,  Oswald  &  Assoc.;  Ernest  Webb,  P-W  advertising  man- 
ager; Bob  Smiley,  program  host,  and  Mannie  Eisner,  WGAR  sales  representative. 
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THREE-DAY  civilian  orientation  cruise  to  Pensacola,  Flo..,  aboard  the  aircraft  carrier 
U.  S.  S.  Monterey  is  enjoyed  by  these  broadcasting  representatives  who  stand  in 
front  of  the  Monterey's  war  record  (I  to  r):  Bill  Kusack,  ABC  Chicago  chief  engineer; 
Tom  Talbot,  manager,  WJJL  Niagara  Falls,  N.  Y.;  Sterling  C.  Quinlan,  WBKB  Chicago 
vice  president,  and  George  Forman  Goodyear,  president,  WGR  Corp.  (WGR-AM-TV), 
Buffalo,  N.  Y.  They  were  among  50  people  from  the  New  York  and  Chicago  areas 
invited  by  Rear  Admiral  D.  V.  Gallery,  USN,  chief  of  Naval  Air  Reserve  Training,  to 
take  the  cruise  and  familiarize  themselves  with  the  function,  conduct  and  problems 
of  the  Reserve  Training  Command. 


Norman  Prescott,  disc  m.c,  WORL  Boston,  to 
WNEW  New  York  in  same  capacity. 

Penny  Pruden  returns  to  WCPO-TV  Cincinnati 
as  hostess.  Surprise  with  Pruden. 

Mary  Kitano,  assistant  to  radio-tv  editor,  former 
L.  A.  Daily  News,  to  publicity  staff,  KNXT 
(TV)  Hollywood. 

John  Bartlett,  graduate.  Northwest  Radio  & 
Television  School.  Portland,  Ore.,  to  WBAY- 
TV  Green  Bay,  Wis.,  working  on  camera,  floor 
and  artwork. 

Chris  Roberts  to  WAAM  (TV)  Baltimore  as 
weathergirl. 

Gene  Duncan,  farm  director  and  conductor. 
Late  Show,  WICS  (TV)  Springfield.  111.,  leaves 
station  to  join  U.  S.  Air  Force. 

Lloyd  B.  Schaffer,  studio  manager.  WUSN-AM- 
TV  Charleston.  S.  C.  resigns  to  return  to  West 
Coast. 

Mike  Mistovich,  commercial  manager,  KORA 
Bryan.  Tex.,  appointed  to  permanent  board  of 
directors,  The  National  Milk  Bowl,  annual 
charity  football  game  for  youngsters. 

Clair  Giles,  business  manager.  WNAX  Yankton, 
S.  D.,  and  assistant  treasurer.  Cowles  Broad- 
casting Co.  [KRNT-AM-FM  Des  Moines. 
KTVT  (TV)  Sioux  City,  WNAX],  elected  vice 
president.  Yankton  Greater  Industries  Inc. 

Otto  Brandt,  vice  president  and  general  man- 
ager. King  Broadcasting  Co.  (KING-AM-FM- 
TV  Seattle),  named  to  board  of  directors  for 
1955.  Adv.  &  Sales  Club  of  Seattle. 

H.  Leslie  Hoffman,  president.  KOVR  (TV) 
Stockton,  Calif.,  and  Hoffman  Electronics  Corp., 
radio-tv  receivers,  L.  A.,  named  Calif.  State 
chairman  for  second  consecutive  year.  1955 
American  Cancer  Society  fund  drive. 

Edward  Paul,  salesman.  WERE  Cleveland, 
named  to  board  of  directors,  Associated  Grocery 
Mfrs."  Representatives. 


Capt.  S.  W.  Townsend,  U.  S.  Naval  Reserve, 
and  president,  WKST  Inc.  (WKST-AM-TV), 
New  Castle.  Pa.,  has  organized  and  is  com- 
manding officer  of  new  Naval  Reserve  unit  for 
Fourth  Naval  District.  Youngstown,  Ohio. 

Francis  Ccughlin,  continuity  director.  WGN- 
AM-TV  Chicago,  to  conduct  workshop  on  tv 
scripts  in  U.  of  Chicago's  communications 
course  on  "Introduction  to  Television." 


Verdict  Aired  First 

RADIO-TV  news,  allowed  complete  cov- 
erage of  the  Dr.  Sam  Sheppard  murder 
trial  in  Cleveland,  broadcast  the  verdict 
seconds  after  it  was  announced  by  the 
jury.  WSRS  reported  it  had  a  three- 
man  team  on  the  spot,  headed  by  news- 
man George  Patrick.  Th;  first  man, 
who  was  near  the  jury  box.  signaled 
the  decision  to  a  messenger  in  the  hall, 
who  relayed  it  to  the  third  man  in  the 
broadcast  booth.  Later,  after  the  ex- 
citement and  confusion  had  subsided. 
WSRS  said  it  broadcast  an  exclusive  in- 
terview with  Stephen  A.  Sheppard,  an 
elder  brother,  who  asserted  the  case  was 
going  to  be  appealed.  WGAR  went  on 
the  air  from  the  courthouse  five  minutes 
before  the  jury  foreman  announced  the 
verdict  to  the  courtroom  and  News  Di- 
rector Charles  Day  stood  by  in  the  hall- 
way adlibbing  until  the  decision  was 
made  known  at  4:37  p.m..  when  he 
broadcast  it  to  waiting  listeners.  WXEL 
(TV)  fed  the  verdict  to  its  studios  by 
use  of  a  phone  directly  connected  with 
the  courthouse.  Moviemen  Dick  Lowe 
and  Cook  Goodwin  and  News  Editor 
Ken  Armstrong  and  News  Director  Ben 
Wickham  covered  the  trial  for  WXEL. 
All  stations  kept  a  102-hour  vigil  while 
the  jury  was  deliberating.  The  trial 
lasted  about  nine  weeks. 
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Integrated  Safety  Spots 

THE  CISCO  KID  and  Pancho,  western  series 
stars,  with  approval  and  cooperation  of  their 
area  primary  sponsor,  Interstate  Bakeries  Corp., 
Los  Angeles,  have  been  combining  public  serv- 
ice spots  with  the  regular  commercials  on  Inter- 
state's  Southern  California  stations.  Wider  use 
of  the  announcements  is  planned.  The  20- 
second  spots,  written  and  filmed  so  that  they 
may  be  integrated  with  the  commercial  or 
used  as  20-second  pullouts,  touch  on  safety, 
cleanliness,  proper  personal  care  and  care  for 
other  people's  property,  among  others. 

Sick  and  Shut-in 

WFPA  Fort  Payne,  Ala.,  has  been  successfully 
airing  the  Sick  and  Shut-in  Hour  for  over  a 
year,  the  station  reports.  The  program  has  ex- 
panded from  a  half-hour  daily,  to  an  hour  daily 
(and  each  listener  is  acknowledged  once  a  week. 
The  program  plans  to  publish  ,a  weekly  list  of 
shut-in  listeners,  with  their  addresses,  so  they 
may  exchange  letters  with  one  another.  Besides 
the  roll  call  of  names  the  program  features 
country  gospel  music  played  by  a  local  minister. 

'Tv  Spotlights  TB' 

WEWS  (TV)  Cleveland,  Ohio,  in  sponsoring  a 
spot  announcement  contest,  "Tv  Spotlights  TB," 
for  junior  and  senior  high  school  students, 
received  more  than  350  entries  for  the  contest 
whose  winners  appeared  on  the  air.  Winners 
transcribed  their  spots  for  regular  use  by  the 
station  in  cooperation  with  the  Anti-Tubercu- 
losis League  of  Cuyahoga  County.  Students 
also  prepared  the  visual  side  of  the  public 
service  announcements. 

Fast  Action 

WJAR-TV  Providence,  R.  I.,  airing  an  urgent 
appeal  from  a  local  hospital  for  a  special  type 
of  blood,  received  four  replies  while  the  pro- 
gram on  which  the  request  had  been  made  was 
still  on  the  air. 

Building  Fund  Promotion 

WDTV  (TV)  Pittsburgh,  Pa.,  presented  an 
hour-long  semi-documentary  variety  show  fea- 
turing both  nationally  and  locally  known  tv 
stars  in  behalf  of  the  YMCA-YWCA  $5  mil- 
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4  Reasons  Why 

The  foremost  national  and  local  ad- 
vertisers   use    WEVD    year  after 
year  to  reach  the  vast 

Jewish  Market 
of  Metropolitan  New  York 

1.  Top  adult  programming 
2.  Strong  audience  impact 
3.  Inherent  listener  loyalty 
4.  Potential  buying  power 

Send  for  a  copy  of 

"WHO'S  WHO  ON  WEVD" 
Henry  Greenfield,  Managing  Director 
WEVD  117-119  West  46th  St., 
New  York  19 


ACTOR  KIRK  DOUGLAS  receives  the  first  print  of  a  motion  picture  appeal  he  made  in 
behalf  of  the  American  Heart  Assn.  The  presentation  was  a  feature  of  a  luncheon 
held  to  plan  mobilization  of  radio-tv  in  support  of  the  drive  sponsored  by  the  associa- 
tion and  its  affiliates.  At  the  ceremonies  are  (I  to  r):  Sylvester  L.  Weaver,  NBC 
president  and  chairman  of  the  AHA  public  relations  committee;  Myron  P.  Kirk,  Kudner 
Agency  vice  president  and  chairman  of  the  1955  heart  fund  tv  committee;  Rome  A. 
Betts,  AHA  executive  director;  Mr.  Douglas,  and  John  F.  Meagher,  NARTB  vice 
president  for  radio  and  chairman  of  the  heart  fund  radio  committee. 


lion  building  fund.  This  Is  Your  'Y'  was 
designed  to  be  both  informative  in  respect  to 
the  YMCA-YWCA  program  and  entertaining 
to  the  viewing  audience. 

'Not  a  Drop  to  Drink' 

WFPG  Atlantic  City,  N.  J.,  was  given  a  letter 
of  commendation  by  the  mayor  and  board  of 
commissioners  of  Longport,  N.  J.,  for  its  work 
in  warning  Longport  residents  that  their  drink- 
ing water  had  been  contaminated  accidentally 
by  seawater.  The  station  also  broadcast  a  list 
of  places  where  anti-typhus  inoculations  were 
available  and  helped  avert  any  possibility  of 
an  epidemic. 

Successful  Telethon 

WFIL-TV  Philadelphia  reported  a  total  of 
$361,795  raised  during  its  fourth  annual  18- 
hour  telethon  for  the  Cerebral  Palsy  fund. 
Portions  of  the  show  were  broadcast  by  WFIL 
and  televised  by  stations  in  Easton  and  Wilkes- 
Barre,  Pa.,  and  Atlantic  City,  N.  J.  Both  locally 
and  nationally  known  figures  appeared  on  the 
special  program. 

Big  Brothers  Benefit 

WCPO-TV  Cincinnati  raised  approximately 
$35,000  for  the  Cincinnati  Big  Brother  organi- 
zations during  a  14-hour  telethon. 


WBVP  Aids  Crusade 

CRUSADE  for  Freedom,  which  enlists 
funds  for  Radio  Free  Europe,  has  called 
attention  to  cooperation  it  received  from 
Frank  Smith,  president  of  WBVP  Beaver 
Falls,  Pa.,  for  a  special  "old-fashioned 
Thanksgiving  day"  held  at  Freedom,  Pa., 
for  two  Hungarian  youngsters,  escapees 
from  behind  the  Iron  Curtain.  The  en- 
tire citizenry  turned  out  for  the  affair 
which  featured  a  parade,  a  dinner  at  the 
high  school  and  an  Americana  pageant. 
WBVP  gave  live  coverage  to  the  event. 


Crosley  Safety  Films 

CROSLEY  Broadcasting  Corp.  has  lent 
a  helping  hand  on  behalf  of  safety,  pro- 
ducing a  12-minute  film  on  automobile 
driving  for  the  High  School  Safety  In- 
stitute. The  film  is  titled  "It's  Up  to 
You"  and  was  first  shown  to  about  1,000 
students  at  the  Ninth  Annual  High 
School  Safety  Institute  Day  in  Cincinnati. 
Personnel  from  Crosley's  WLW-WLWT 
(TV)  Cincinnati  cooperated  in  the  pro- 
duction. The  film  dramatized  the  proper 
and  improper  ways  of  driving  an  auto- 
mobile. The  movie  will  be  shown 
throughout  the  area  to  high  school  stu- 
dents and  youth  organizations  by  the 
city's  police  department. 


Dancing  Remote 

WIST  Charlotte,  N.  C,  is  airing  a  remote 
"dance  party"  type  of  program  from  a  different 
city  recreation  center  each  schoolday  afternoon 
in  an  effort  to  curb  juvenile  delinquency,  the 
station  reports. 

Successful  Day 

KIDO  Boise,  Idaho,  raised  $10,000  in  a  24- 
hour  radiothon  in  behalf  of  the  local  United 
Cerebral  Palsy  organization. 

Canton's  Comic  Outlook 

WAND  Canton,  Ohio,  lent  its  full  support  to 
a  drive  by  a  Mayor's  Committee  in  Canton  to 
improve  the  reading  habits  of  its  younger  citi- 
zens. The  committee  procured  enough  good 
books  to  give  one  in  exchange  for  every  10 
crime  and  horror  comic  books  turned  in.  The 
station  donated  a  set  of  encyclopedias  to  the 
child  who  brought  in  the  largest  number  of 
objectionable  comic  books. 


TAPE  DUPLICATION 

Unrivalled  capacity,  fast  complete  service — 
Multiple  destination  mailings.  'Experienced  en- 
gineers— Ampex   installations   assure  quality. 

RECORDED  PUBLICATIONS  LABS. 

1558-70  Pierce  Avenue  Camden,  N.J. 

Cam.:  WO  3-3000    •    Phila  :  WA  2-4649 
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Directors  Guild  Nominates 
Five  for  Tv  Film  Award 

NOMINATED  for  the  second  annual  tv  film 
directorial  achievement  award  of  the  Screen 
Directors  Guild  are  William  Asher,  who  has 
submitted  "Lucy's  Mother-in-Law"  from  CBS- 
TV  /  Love  Lucy;  Robert  Florey,  "The  Clara 
Schumann  Story"  from  NBC-TV  Loretta  Young 
Show;  Roy  Kellino,  "Interlude"  from  CBS-TV 
Four  Star  Playhouse;  Ted  Post,  "High  Water" 
from  syndicated  Waterfront,  and  Jack  Webb, 
"The  Big  Producer"  from  NBC-TV  Dragnet. 

Nominees,  selected  by  SDG  members  who 
have  directed  or  are  directing  video  films,  sub- 
mitted the  half-hour  tv  film  each  considers  his 
best  work  for  1954.  SDG  membership  will 
vote  on  the  award  following  a  screening  of  the 
five  films.  The  award  will  be  presented  at  the 
Fourth  Annual  SDG  Awards  Dinner,  Feb.  13, 
at  the  Biltmore  Hotel,  Los  Angeles. 

Mr.  Florey  won  the  first  tv  film  award  last 
year  for  "The  Last  Voyage,"  shown  on  CBS-TV 
Four  Star  Playhouse. 

Broadcast  Industry  Cited 

RADIO-TV  industry  has  been  cited  by  Dr. 
James  E.  Perkins,  managing  director  of  Na- 
tional Tuberculosis  Assn.,  for  its  "inestima- 
ble value  to  the  1954  Christmas  Seal  sale  and 
a  remarkable  example  of  the  industry's  gen- 
erous contribution  to  public  service." 

CARTB  Seeks  Award  Entries 

ENTRIES  for  the  John  J.  Gillin  Jr.  memorial 
award  are  now  being  requested  from  Canadian 
stations  by  the  Canadian  Assn.  of  Radio  & 
Television  Broadcasters,  Ottawa,  for  presenta- 
tion on  March  21,  1955,  at  the  CARTB  annual 
dinner  at  the  Chateau  Frontenac,  Quebec  City. 

The  awards  this  year  are  to  be  made  on  the 
basis  of  any  single  or  continuing  contribution 
by  any  CARTB  station  to  any  form  of  com- 
munity service.  Facts  and  figures  on  what  sta- 
tions have  done  for  their  community  will  be 
the  basis  for  the  awards.  Deadline  is  Feb.  1. 


PRESENTATION  of  a  microphone  from  the 
North  Carolina  Assn.  of  Broadcasters  by 
Jim  MacNeil  (I),  retiring  NCAB  president, 
to  North  Carolina's  Gov.  Luther  Hodges 
takes  place  on  the  occasion  of  a  state- 
wide address  by  the  governor.  The  mike 
is  to  remain  in  the  executive  offices  and 
connected  to  a  local  loop  through  the 
rest  of  the  governor's  term.  A  "one  mil- 
lion" inscribed  on  the  microphone  plate 
refers  to  the  number  of  radio  homes  in 
North  Carolina. 

Broadcasting    •  Telecasting 


AWARD  SHORTS 

WOW-TV  Omaha  presented  Certificate  of  Ap- 
preciation from  Douglas  County  (Neb.)  Red 
Cross  for  raising  641  pints  of  blood  for  Red 
Cross  blood  bank  last  August. 

WTOP-TV  Washington  presented  John  Ben- 
jamin Nichols  Award  from  Medical  Society 
of  District  of  Columbia  for  "contributions  in 
the  health  field  and  distinguished  service  to  the 
people  of  the  District  of  Columbia." 

\VHAS-AM-TV  Louisville  has  designated  re- 
tiring Sen.  John  Sherman  Cooper  (R-Ky.)  and 
Sen. -elect  Alben  W.  Barkley  (D.-Ky.)  as  Ken- 
tuckian  Men  of  Year;  Robert  Whitney,  Louis- 
ville orchestra  conductor,  designated  by  station 
as  Louisville  Man  of  Year. 

WAVE  Louisville  has  designated  Sen.-elect  Al- 
ben W.  Barklev  (D.-Ky.)  as  Kentuckian  of 
Year. 

WAAM  (TV)  Baltimore  presented  award  to 
Maj.  Gen.  George  W.  Smythe,  Second  Army 
Deputy  Commander,  for  Second  Army's  con- 
tributions to  recent  cerebral  palsy  telethon  over 
that  station. 

Jess  Mason,  news  commentator,  KGW  Port- 
land, Ore.,  and  KGW  recommended  for  award 
of  citation  from  American  Legion  Dept.  of 
Oregon  for  sound  American  principles  and  stand 
against  communism. 

Raytheon  Mfg.  Co.,  Waltham,  Mass.,  presented 
"Diplomo  of  Honour"  citation  at  International 
Trade  Exhibition,  Milan,  Italy,  for  modern 
industrial  design  for  its  Challenger  table  tv 
receiver. 

Ignacio  Carral,  manager,  Robert  Otto  &  Co., 
S.  A.,  presented  annual  Mexican  advertising 
awards  for  best  tv  commercial  and  best  brief 
institutional  ad  by  Asociacion  Nacional  de  la 
Publicidad  of  Mexico. 

James  P.  (Uncle  Jim)  Harkins,  former  assistant 
talent  coordinator,  NBC,  to  receive  Pro  Ecclesia 
et  Pontifice  Medal  from  Pope  Pius  XII,  in  rec- 
ognition of  service  to  Pope  and  Roman  Catholic 
Church. 

WRLX  Boston  presented  with  citation  by  Radio 
Nacional  de  Guatemala  for  "magnificent  serv- 
ice rendered  to  listeners  in  Guatemala"  during 
and  after  liberation  of  country  from  commu- 
nists last  June. 

Alex  Segal,  director.  U.  S.  Steel  Hour  (ABC- 
TV.  alternate  Tues.,  9:30-10:30  p.m.  EST),  pre- 
sented Award  of  Excellence  for  photography 
from  Modern  Photography  magazine.  " 

James  Rotto,  vice  president  and  publicity  direc- 
tor. Hecht  Co.,  Washington,  presented  plaque 
from  Adv.  Club  of  Washington  in  recognition 
of  long  service  to  advertising  profession. 

Tom  Harmon,  sports  director,  Columbia  Pa- 
cific Radio  Network.  Hollywood,  and  former 
All-American  football  player,  presented  first  an- 
nual Western  Air  Lines  Inc.  (L.  A.)  sports 
trophy  as  "the  man  who  has  done  most  in 
1954  for  West  Coast  athletics." 


MARJORIE  HAHN  (r),  president  of  the  U. 
of  Iowa  chapter  of  Gamma  Alpha  Chi, 
professional  fraternity  for  women  in  radio, 
tv  and  advertising,  accepts  Eisenhower 
Prayer  Award  and  Citation  on  behalf  of 
the  chapter  for  its  radio-tv-newspaper 
campaign  promoting  the  sale  of  U.  S. 
Savings  Bonds.  Fred  D.  Karl,  Iowa  state 
chairman  of  Savings  Bond  promotion, 
makes  the  presentation.  Witnessing  is  Bea 
Johnson,  director  of  women's  activities  for 
KMBC-KFRM  and  KMBC-TV  Kansas  City. 


KEYS  to  a  1955  Plymouth  are  presented 
to  Lew  Reynolds  (r),  sales  staff,  WAGA 
Atlanta,  by  Claude  Frazier,  manager.  Mr. 
Reynolds  won  the  car  in  a  station  sales 
contest  in  which  he  showed  the  greatest 
increase  in  accounts  and  dollar  volume. 


LOUIS  HUMMEL  (r)  is  congratulated  by 
Harry  Mason  Smith,  vice  president  in 
charge  of  sales  for  Crosley  Broadcasting 
Corp.,  Cincinnati,  Ohio,  in  front  of  the 
Packard  sport  convertible  he  won  for 
placing  first  in  Crosley's  "Operation  Sun- 
burst"—a  promotion  in  which  Crosley  na- 
tional tv  sales  representatives  competed. 
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ZIV  BUSINESS  UP  31%, 
YEAREND  REPORT  SAYS 

Film  and   program  company 

cites  increase  in  both  radio  and 

tv    sales    and    expects  even 

greater  increases  in  1955. 

EXCELLENT  YEAR  in  sales  and  production 
was  noted  last  week  by  Alvin  E.  Unger,  vice 
president  in  charge  of  sales,  in  a  yearend  re- 
view of  Frederic  W.  Ziv  Co.  business.  Mr. 
Unger  reported  more  than  a  31%  increase  in 
sales  in  1954  above  the  previous  year,  and  radio 
show  production  at  an  all-time  high  in  Ziv's  15- 
year  history. 

As  a  result,  Mr.  Unger  said,  more  than  50 
radio  series,  totaling  more  than  6,000  individual 
programs,  will  be  available  to  local  radio  sta- 
tions this  year. 

Mr.  Unger  said  Ziv  would  continue  its  policy 
of  signing  top  name  stars  for  quality  vehicles. 
Among  those  stars  now  transcribing  shows  for 
Ziv,  he  listed  David  Brian  (Mr.  District  At- 
torney), Red  Skelton  (Red  Skelton  Show), 
Peggy  Lee,  Dick  Powell,  Ginger  Rogers,  Tony 
Martin  (The  Hour  of  Stars),  Tyrone  Power 
(Freedom,  USA),  Humphrey  Bogart,  Lauren 
Bacall  (Bold  Venture)  and  Irene  Dunne,  Fred 
MacMurray  (Bright  Star). 

Ziv  expects  the  more  than  31%  increase  in 
sales  to  go  higher  in  1955  because  of  advertiser 
interest.  The  company  plans  to  follow  its  prac- 
tice of  syndicating  well  known  program  prop- 
erties such  as  Mr.  District  Attorney,  for  which 
he  said  sales  have  jumped  to  more  than  300 
in  the  six  months  it  has  been  on  the  market. 

Local  advertisers  expected  to  use  trans- 
cribed radio  shows  in  greater  number  this  year, 
according  to  Mr.  Unger,  include  banks,  baker- 
ies, electric  appliance  distributors  and  dealers, 
supermarkets,  automobile  dealers,  department 
stores  and  dairies.  Regional  advertisers  also 
buying  shows  more  heavily  will  be  brewing 
companies,  wine  makers  and  food  processors, 
he  said. 

BOT  Says  Closed  Circuit 
Came  of  Age  During  '54 

YEAREND  report  to  stockholders  in  Box 
Office  Television,  New  York,  was  released 
by  William  P.  Rosensohn,  president  of  the 
company,  stating  that  "closed-circuit  television 
has  come  of  age  in  the  past  12  months  as  a 
potent  selling  tool  for  American  industry." 


"Him  KRIZ  Phoenix  personality- 
adop'ed  by  tribe." 
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In  the  report,  Mr.  Rosensohn  informed  stock- 
holders that  in  1954  BOT  had  participated  in 
an  average  of  one  closed-circuit  coast-to-coast 
meeting  per  month  for  a  top  rated  industrial 
concern  with  a  total  gross  volume  of  close  to 
$1  million.  The  meetings  included  two  shows 
each  for  Ford,  Chrysler  and  Pan  American 
World  Airways.  The  company's  facilities  also 
were  used  by  American  Management  Assn., 
Dow  Chemical  Co.,  Wyeth  Labs  and  Kaiser- 
Willys. 

Mr.  Rosensohn  estimated  that  the  dozen 
shows  were  witnessed  by  more  than  300,000 
people.  In  one  instance,  he  said,  35,000  people 
saw  a  two-hour  Ford  telecast.  In  1955  Mr. 
Rosensohn  expects  the  firm  to  increase  its  busi- 
ness to  a  total  of  50  meetings  with  an  increased 
income  of  $2,500,000. 

UBS  Names  New  Officers 

APPOINTMENT  of  new  officers  for  1955-56 
has  been  announced  by  Universal  Broadcasting 
System.  Detroit.  Harry  Krivitsky,  assistant 
general  sales  manager  in  charge  of  television 
rental,  has  been  appointed  district  manager  of 
the  UBS  Boston  office.  Richard  H.  Curley  Ir. 
of  CBS  has  been  elected  to  the  UBS  board  of 
directors  and  Dr.  Ames  Robey,  former  UBS 
president  and  a  member  of  the  board,  has  re- 
quested a  one-year  leave  of  absence,  according 
to  the  announcement.  Re-elected  to  the  board 
of  directors  were  Richard  L.  Colten.  UBS  presi- 
dent, and  lohn  L.  Mayer,  treasurer.  Robert  P. 
Bigelow  was  elected  secretary  of  the  corpora- 
tion. 

World  Broadcasting  System 
Offers  Seven  New  Programs 

MORE  THAN  1,000  World  Broadcasting  Sys- 
tem subscribers  were  to  have  a  new  series  of 
seven,  across-the-board  programs  available  on 
Ian.  1.  The  programs,  all  musical,  offer  sta- 
tions nearly  12  hours  of  programming  weekly, 
with  a  total  of  111  one-minute  spot-selling 
opportunities  per  week,  adding  to  sponsor  iden- 
tification at  the  beginning  and  end  of  each 
show,  Pierre  Weis,  WBS  general  manager,  said. 

Comprising  the  new  program  group  are: 
Music  Coast  to  Coast;  Passport  to  Daydreams; 
Guess  Who?  Guess  What?;  Westward  to  Music; 
The  Song  and  the  Star;  The  Three  Suns,  and 
the  Blackwood  Brothers  Quartet. 

Mr.  Weis  said  sales  tools  to  be  provided 
stations  will  include  "new  local  personality 
shows  and  local  interest  features." 

PROGRAM  SERVICE  PEOPLE 

Kenneth  W.  Heberton,  assistant  vice  president, 
Western  Union  Tele- 
graph Co.,  Washing- 
ton, appointed  vice 
president  for  govern- 
ment relations,  con- 
tinuing as  Washing- 
ton office  manager. 

Ralph    W.  Rogers, 

former  staff  an- 
nouncer, KEX  Port- 
land, Ore.,  to  North- 
western Recording 
Inc..  same  city,  as 
public  relations  and 
sales  representative. 

Les  Lear,  president,  Les  Lear  Productions,  Chi- 
cago, appointed  chairman,  special  events  div., 
1955  Chicago  Heart  Assn.  fund  drive. 


MR.  HEBERTON 


NBC  REPORT  SHOWS 
RECORD  TV  GROSS 

The  network's  yearend  report 
cites  $125  million  gross  time 
billings  for  television  and  indi- 
cates the  milestones  which  the 
medium  has  passed. 
RECORD  HIGH  total  of  tv  gross  time  billings 
for    1954 — some    $125    million    worth — was 
claimed  last  week  by  NBC  in  a  yearend  report. 

The  network  said  that  its  "new  look  in  sales 
patterns  based  on  the  magazine  concept"  at- 
tracted a  total  of  210  tv  advertisers,  an  in- 
crease of  45  over  the  previous  year  and  a 
tripling  of  its  tv  advertiser  roster  over  1950. 

NBC  said  1954,  the  first  year  of  administra- 
tion of  the  network's  management  team  of  Pres- 
ident Sylvester  L.  Weaver  Jr.  and  Executive 
Vice  President  Robert  W.  Sarnoff,  was  marked 
by  the  creation  of  new  programming  and  sales 
patterns  "which  sped  the  development  of  net- 
work color  television  on  a  commercial  basis." 

Particular  attention  was  paid  in  the  report  to 
Mr.  Weaver's  announcement  early  in  the  year 
of  the  scheduling  of  33  hour-and-a-half  color 
spectaculars  which  NBC  reminded  "was  fol- 
lowed by  an  immediate  sellout  to  six  national 
advertisers  whose  investment  in  these  programs 
totaled  $14  million." 

The  number  of  NBC-TV  stations  equipped  to 
carry  color  tv  transmissions  jumped  from  21 
last  January  to  93  last  month,  making  color 
available  in  an  area  comprising  87%  of  the  U.  S. 
tv  audience,  it  was  said  in  the  report. 

NBC  claimed  the  "first  west  to  east  transcon- 
tinental transmission  of  color,"  the  Tournament 
of  Roses  Parade  on  Jan.  1,  1954. 

Also  marked  was  NBC's  "basic  revamping 
of  the  program  lineup,"  which  by  the  fall  sea- 
son totaled  39  new  tv  programs.  Its  intro- 
duction in  March  of  the  Home  show,  1 1  a.m. 
to  noon  EST,  and  in  November  of  its  Satur- 
day morning  two-hour  block  of  children's 
shows,  NBC  said,  highlighted  changes  in  day- 
time television.  Arrival  in  September  of  its  tv 
show.  Tonight,  also  marked  the  year. 

In  film  activities,  the  network  said  the  NBC 
Film  Div.  provided  tv  stations  with  736  weekly 
half-hours  of  local  programming  compared  to 
235  in  1953.  Also  reported:  more  than  1,120 
Film  Div.  program  sales  in  markets  ranging  in 
size  from  4,000  tv  homes  to  New  York  City's 
4.25  million  tv  homes. 

Boost  in  tv  station  lineup  was  cited.  The  net- 
work said  the  average  sponsored  NBC-TV 
evening  show  was  carried  by  94  stations  in 
November  1954  compared  to  67  stations  in  the 
same  month  of  1953. 

Actual  growth  of  the  radio  and  tv  networks 
was  pointed  out  with  NBC  reporting  a  total  of 
210  and  196  affiliates  for  the  respective  net- 
works. 

New  highs  in  the  gross  income  of  its  owned 


Color  Remains  at  NBC 

NBC  President  Sylvester  L.  Weaver  Jr. 
said  in  a  statement  Wednesday  that 
"there  are  no  changes"  in  NBC's  "pre- 
viously announced  plans  for  color  tele- 
vision programming.  .  .  .  Public  interest 
has  been  highly  encouraging  and  we  look 
forward  to  continued  advances  and  ex- 
pansion in  color  programming  in  1955." 
His  statement  followed  disclosure  that 
CBS-TV  is  considering  whether  to  con- 
tinue its  colorcasting  schedule  when  its 
first  year's  cycle  is  completed  in  April 
[Closed  Circuit,  Dec.  27,  1954]. 


Broadcasting 


Telecasting 


$100,000  for  Free 

THE  FOUR  television  networks  were  set 
to  boost  The  Advertising  Council's  "Fu- 
ture of  America"  campaign  yesterday 
(Sunday)  with  four  free  half-hour  tele- 
casts, whose  commercial  value  was  estim- 
ated at  more  than  $100,000.  The  program, 
titled  The  Future  of  America,  was  sched- 
uled to  be  presented  yesterday  over  NBC- 
TV  at  1  p.m.  EST;  over  CBS-TV  at  2 
p.m.:  over  ABC-TV  at  8:30  p.m.,  and 
over  DuMont  at  9  p.m.  The  filmed  show 
was  arranged  as  special  New  Year  pro- 
gramming. 


and  operated  stations  division  were  reported. 

Opening  in  September  of  its  Brooklyn  color 
studio  ( which  NBC  refers  to  as  the  "largest  tele- 
vision studio  in  the  world"  )  and  construction 
of  a  new  color  studio  in  Burbank.  Calif.,  were 
pointed  up. 

NBC  said  its  Merchandising  Dept.  in  1954, 
the  third  year  of  its  operation,  conducted  cam- 
paigns for  more  than  115  advertisers.  Sub- 
stantial amount  of  the  work  by  this  department 
was  for  NBC-TV's  "magazine"  trio.  Today, 
Home,  and  Tonight. 

NBC's  report,  which  also  detailed  organiza- 
tional changes  made  during  the  year,  noted  that 
by  the  year's  end,  4.700  regular  employes  were 
on  the  network  staff  compared  with  4.458  a 
year  ago.  In  the  year,  the  company  had  111 
separate  labor  agreements  with  15  different 
unions. 

NBC  Names  Hazelhoff 
To  Head  Telesales  Dept. 

APPOINTMENT  of  Erik  Hazelhoff  as  manager 
of  NBC's  newly-created  Telesales  department 
was  announced  last  week  by  Matthew  J.  (Joe) 
Culligan.  NBC's  national  sales  manager. 

The  new  department  evolved  from  an  ex- 
perimental unit  of  NBC-TVs  Today,  Home 
and  Tonight  shows,  and  now  becomes  a  full- 
scale  presentation  unit  of  the  NBC  sales  de- 
partment, according  to  Mr.  Culligan.  It  will 
be  available  to  the  entire  network  sales  opera- 
tion for  all  shows. 

In  his  new  post.  Mr.  Hazelhoff  will  supervise 
the  production  of  kinescope  film  and  "live" 
closed-circuit  presentations  for  new  business  on 
the  network.  The  operation  is  an  attempt  by 
NBC  to  project  the  format  of  the  programs  and 
the  personality  of  the  stars  to  advertisers  inter- 
ested in  television. 

Mr.  Hazelhoff.  a  former  editorial  writer  for 
the  Today  show,  expressed  the  view  that  the 
"greatest  demand  for  the  telesales  operation  will 
come  from  the  daytime  television  areas,  since 
most  prospects  do  not  have  the  opportunity  to 
see  the  daytime  shows  because  of  lack  of  view- 
ing facilities  at  their  places  of  business." 

$2  Million  in  Co-op  Sales 
Shared  by  NBC  Affiliates 

AN  ESTIMATED  S2  million  in  time  revenue 
through  sale  of  co-op  programs  during  1954  w-as 
shared  by  85%  of  NBC  Radio's  affiliates,  Lud- 
wig  W.  Simmell,  NBC  manager  of  Co-op  sales, 
said  last  week. 

Mr.  Simmell  reported  the  figures  represent 
the  sale  in  170  individual  markets  of  11  cooper- 
ative radio  programs  to  550  local  advertisers. 

Program  list  showed  World  News  Roundup 
at  the  top,  sold  at  various  times  by  a  total  of 
90  stations;  Election  Returns  ran  second  with 
local  sales  by  61  affiliates,  while  the  H.  V.  Kal- 
tenborn  news  show  was  third  with  55  stations. 

At  the  same  time.  Three  Star  Extra  (6:45-7 
p.m.  EST),  now  sponsored  by  Sun  Oil  Co.. 
on  36  stations  in  a  14-state  area,  will  be  made 
available  to  the  rest  of  the  NBC  Radio  network, 
starting  next  Monday  ( Jan.  10). 

According  to  Mr.  Simmell.  the  standing  of 
other  programs  sold  cooperatively  were  Sports 
,  Daily  in  48  markets;  Alex  Drier  in  40: 
Pauline  Frederick  Reporting  in  32;  Morgan 
Beatty-News  of  the  World  in  26:  Egbert  and 
Ummly  in  22;  series  of  four  Election  Preview 
programs  in  20;  Grand  Ole  Opry  in  19,  and 
Pee  Wee  King  in  9. 


SPORTS  LINEUP 
PLANNED  BY  MBS 

IN  an  effort  to  bolster  its  evening  lineup  and 
at  the  same  time  offer  programming  likely  to 
engender  sales  interest,  Mutual  last  week  an- 
nounced plans  for  broadcasting  major  sports 
events  on  a  year-round  basis,  starting  Jan.  11. 

Titled  Parade  of  Sports,  this  programming 
will  be  presented  on  a  three-to-six  day  per 
week  basis,  depending  on  the  number  and  cali- 
bre of  sports  events  available.  It  will  be  slotted 
for  airtime  at  about  9:15  p.m.  EST.  and  will 
run  for  about  two  hours,  except  for  Saturday 
night  when  the  broadcasts  will  start  approxi- 
mately at  7:30  p.m.  One  important  considera- 
tion that  influenced  Mutual  to  inaugurate  this 
special  programming,  it  was  believed,  is  that 
the  network  presently  carries  no  commercially- 
sponsored  shows  after  9:05  p.m.  EST. 

The  Parade  of  Sports  will  be  made  avail- 
able for  local  cooperative  sponsorship.  An 
MBS  spokesman  pointed  out  that  the  Mutual- 
Ward  survey  [B«T.  Oct.  4]  highlighted  the 
popularity  of  sports  shows,  and  the  network 
is  of  the  opinion  that  the  Parade  of  Sports 
will  attract  listener  as  well  as  advertiser  support. 

Among  the  events  to  be  broadcast  will  be 
college  basketball  games,  professional  basket- 
ball, hockey  and  late-winter  track  games.  It 
was  pointed  out  that  events  will  not  be  broad- 
cast in  a  city  where  prior  arrangements  exist 
for  presenting  the  game  on  a  local  station,  but 
this  will  not  interfere  with  network  broadcast- 
ing to  other  localities. 

Stanton,  Godfrey,  Puck  Deny 
It  Happened  Over  Marlowe 

THE  PRESIDENT  of  CBS  Inc.  and  two  of  the 
principals  issued  statements  late  Wednesday 
denying  published  reports  that  Arthur  Godfrey- 
had  fired  Larry  Puck,  the  producer  of  his 
Wednesday  night  program,  because  Mr.  Puck 
had  become  engaged  to  Marion  Marlowe,  singer 
on  the  Godfrey  shows. 

Dr.  Frank  Stanton,  president  of  CBS,  said 
Mr.  Puck  would  continue  as  general  manager  of 
the  staff  concerned  with  the  Godfrey  evening 
programs;  would  continue  as  co-producer  (with 
Jack  Carney)  of  the  Godfrey  Talent  Scouts  pro- 
gram: and  would  continue  his  administrative 
functions  on  Godfrey  and  His  Friends,  the 
Wednesday  evening  show.  But  at  Mr.  Puck's 
own  request,  Dr.  Stanton  continued,  he  will  no 
longer  serve  as  producer  of  the  Wednesday 
night  show,  a  responsibility  now  being  taken 
over  by  Mr.  Godfrey. 

Further.  Dr.  Stanton  said,  neither  Mr,  God- 
frey nor  any  CBS  executive  concerned  with  Mr. 
Godfrey's  programs  was  aware  of  Mr.  Puck's 
engagement  to  Miss  Marlowe. 

Mr.  Puck  said:  "It  has  been  common  knowl- 
edge that  in  recent  months  I  had  on  a  num- 
ber of  occasions  expressed  the  hope  that  I 
might  be  relieved  of  my  producing  assignment 
for  the  Wednesday  night  television  show  be- 
cause, combined  with  my  work  on  other  God- 
frey operations,  it  was  getting  to  be  too  much 
for  one  man  to  do." 

Said  Mr,  Godfrey:  "I  did  not  fire  Larry 
Puck.  He  is  a  very  valuable  member  of  our  set- 
up and  I  regret  his  inability  to  continue  all  the 
responsibilities  he  has  exercised  for  the  past 
six  years.  I'm  sorry  I  did  not  know  about  his 
engagement  to  Marion  Marlowe.  To  both  of 
them,  my  blessings  and  best  wishes." 


'Strike  It  Rich7  Ruling 
Claimed  Victory  by  All 

BOTH  sides  claimed  victory  after  a  unique 
decision  was  handed  down  by  New  York's  City 
Felony  Court  last  week  on  the  year-old  feud 
between  New  York  Welfare  Commissioner  L. 
McCarthy  and  the  Strike  It  Rich  radio-tv  pro- 
gram. 

A  16-page  decision  was  rendered  by  Magis- 
trate Samuel  H.  Ohringer  ruling  that  the  show 
violated  the  City  Administrative  Code  because 
it  failed  to  have  a  license  to  solicit  funds  from 
the  studio  audience.  But  he  also  held  that  the 
city  had  no  jurisdiction  over  the  show's  for- 
mat or  its  relationship  with  its  audience. 

Attorneys  for  Walt  Framer.  Walt  Framer 
Productions,  the  show's  producer,  said  they  plan 
to  file  an  appeal  as  soon  as  a  court  judgment 
is  issued.  Commissioner  McCarthy  said  he 
would  "take  appropriate  action"  after  he  watch- 
ed the  program,  thus  indicating  that  the  city 
would  insist  the  show  obtain  a  license. 

Judge  Ohringer  said  the  city  cannot  control 
the  relationship  between  the  show's  sponsors 
and  the  home  viewers,  holding  that  this  was  a 
subject  which  comes  under  federal  jurisdiction. 

The  victory  claims  were  expressed  in  this 
way: 

Mr.  Framer  said  he  was  gratified  that  the 
court  found  that  the  city  could  not  interfere 
with  the  program's  format  but  that  he  was 
"disappointed"  that  the  show  required  a  license 
and  an  appeal  would  be  made  "to  the  highest 
court  if  necessary." 

Mr.  McCarthy  said  he  hoped  the  ruling  find- 
ing "Mr.  Framer  and  Mr.  Hull  [Warren  Hull, 
m.c]  are  guilty  as  charged  of  public  solicitation 
without  securing  the  required  license"  will  mean 
the  "end  of  this  kind  of  abuse  of  public  con- 
fidence." 

Strike  It  Rich  is  sponsored  by  Colgate-Palm- 
olive Co.  Mon.-Fri.  on  CBS-TV  at  11:30  a.m.- 
noon.  The  morning  tv  programs  are  rebroad- 
cast  the  following  day  for  the  full  five  days  on 
NBC  Radio  in  the  same  time  slot.  C-P.  which 
also  sponsors  the  program  Wednesday  at  9- 
9:30  p.m.  EST.  on  CBS-TV,  will  replace  the 
show  in  that  period  effective  Jan.  16  with  a 
filmed  program.  The  Millionaire. 

WROW-TV  Signed  by  CBS-TV 

SIGNING  of  WROW-TV  Albany.  N.  Y.  (ch. 
41).  as  a  limited  alternate  affiliate  of  CBS-TV, 
effective  Feb.  1.  was  announced  last  week.  The 
station,  in  which  CBS  commentator  Lowell 
Thomas  is  a  stockholder  and  board  member,  is 
headed  by  Rep.  Dean  P.  Taylor  (R-N.  Y.)  as 
board  chairman.  Frank  M.  Smith  as  president. 
Tom  S.  Murphy  as  general  manager.  A  second 
congressman.  Rep.  Leo  O'Brien  (D-N.Y.),  also 
is  on  the  board. 
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MEMBERS  of  NBC's  Owned  Stations  Div.  in  New  York,  who  have  been  staff  members 
for  10  and  20  years,  were  honored  at  a  luncheon  last  month  by  Charles  R.  Denny 
(c),  NBC  vice  president.  L.  to  r:  Paul  Turner  (10);  William  Haerer  (20);  Sherman 
Hildreth  (10);  Mary  McNulty  (10);  Kenneth  J.  Arber  (20);  Mr.  Denny;  Hamilton  Shea, 
vice  president  in  charge  of  WRCA-AM-TV  New  York;  Arax  Kazanjian  (10);  Thomas  C. 
McCray,  general  manager  of  KRCA  (TV)  Los  Angeles,  and  Thomas  B.  McFadden, 
NBC  Spot  Sales  vice  president  (20).  William  Malcolm,  with  10  years  service,  was 
not  present  at  the  luncheon. 


New  Racing  Network  Formed 
With  Headquarters  at  WMID 

NEW  RACING  NETWORK,  to  be  called  the 
Feature  Race  Broadcasting  Network,  has  been 
formed,  with  WMID  Atlantic  City,  to  serve 
initially  as  the  key  station. 

The  network  will  carry  the  feature  race  from 
Tropical  Park  (Mon.-Sat.),  which  will  be  fol- 
lowed by  a  rebroadcast  of  the  actual  running 
of  all  races  from  the  park.  Pickups  will  be  made 
from  other  Florida  tracks  later  in  the  season 
and  from  northern  tracks  in  the  spring  and 
summer,  WMID  has  announced. 

The  feature  race  and  the  rebroadcast  of  the 
call  of  all  the  races  will  be  available  to  network 
affiliates  for  local  sponsorship.  David  H.  Freed- 
man,  WMID  station  manager,  is  general  man- 
ager of  the  new  racing  network.  Executive 
offices  will  be  at  WMID.  Lineup  of  member 
stations  was  not  announced. 

Four  TVs  Linked  to  AT&T 

FOUR  additional  television  stations  were  linked 
to  AT&T's  nationwide  intercity  tv  relay  facili- 
ties over  the  Christmas  weekend:  WFIE  (TV) 
Evansville,  Ind.;  WEHT  (TV)  Henderson,  Ky.; 
WBTW  (TV)  Florence,  S.  C,  and  WSFA-TV 
Montgomery,  Ala.  AT&T  said  last  week  that 
with  these  additions  live  network  tv  service  is 
now  available  to  356  stations  in  232  U.  S.  cities. 
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NETWORK  PEOPLE 

Ralph  Glazer,  account  executive,  Columbia 
Pacific  Radio  Network,  Hollywood,  named 
CPRN  eastern  sales  representative,  headquarter- 
ing in  N.  Y.,  succeeding  Tom  Swafford,  who 
moves  to  CBS  Radio  Spot  Sales,  N.  Y.;  Roland 
H.  McClure,  sales  representative,  KNX  Holly- 
wood, succeeds  Mr.  Glazer. 

Hazel  Markel,  formerly  women's  commentator, 
MBS  and  WWDC  Washington,  appointed  as- 
sociate producer  in  charge  of  radio-tv  activities, 
Washington  office.  The  American  Forum  and 
Youth  Wants  to  Know. 

Cliff  Brown,  formerly  with  radio-tv  promotion 
staff,  Universal-International  Pictures,  Studio 
City,  Calif.,  to  NBC-TV  Hollywood  as  associate 
producer. 

Robert  S.  Finkel,  director-producer,  ABC-TV 
Hollywood,  to  NBC-TV  there  in  similar  ca- 
pacity for  Great  Gildersleeve  pilot  program,  to 
be  released  Jan.  6. 

Jeanne  Morehead,  formerly  with  Young  & 
Rubicam,  N.  Y.,  to  publicity-promotion  dept., 
ABC  Central  Div.,  Chicago. 

William  S.  Hedges,  vice  president,  NBC,  ap- 
pointed to  head  radio-tv  executives  committee 
organized  to  help  N.  Y.  Public  Library  in  cur- 
rent funds  appeal. 

James  C.  Harsch,  Washington  news  analyst, 
NBC,  will  address  10th  annual  session  of 
Georgia  Radio  &  Tv  Institute  at  Henry  W. 
Grady  School  of  Journalism,  U.  of  Georgia, 
Athens. 

San  Zelinan,  news  director,  Columbia  Tv  Pacific 
Network,  Hollywood,  elected  president,  Radio 
&  Tv  News  Club  of  Southern  Calif.,  with  John 
Holbrook,  newscaster,  Mutual-Don  Lee  Broad- 
casting System,  Hollywood,  as  vice  president; 
Wilfred  Brown,  news  editor,  Mutual-Don  Lee, 
secretary-treasurer,  and  Chet  Huntley,  ABC 
Radio  news  analyst,  Bob  Greene,  Mutual-Don 
Lee  news  editor,  Max  Roby,  former  RTvNCSC 
president  and  CBS  Radio  newscaster,  and 
Eddie  Lyon,  former  news  editor,  KLAC-TV 
Hollywood  [now  KCOP  (TV)],  as  board  mem- 
bers. 


FOLSOM  FORECASTS 
RCA  BANNER  YEAR 

Sales  volume  in  electronics 
products  will  reach  record 
levels,  says  RCA  president. 

OUTSTANDING  sales  volume  in  1955  for 
RCA's  radio,  tv  and  electronics  products  was 
predicted  Wednesday  by  Frank  M.  Folsom, 
president  of  RCA. 

Mr.  Folsom,  in  a  yearend  statement,  was 
optimistic  on  expected  radio  set  sales,  forecast- 
ing "a  substantial  upward  trend." 

Sales  of  products  and  services  by  RCA  for 
1954,  he  reported,  attained  an  all-time  high 
volume  of  about  $930  million.  "The  electronics 
industry  as  a  whole  continued  its  phenomenal 
growth,  with  sales  of  more  than  $10  billion, 
which  is  about  600%  greater  than  those  eight 
years  ago." 

Mr.  Folsom  noted  that  RCA  Victor's  unit 
production  and  sales  of  tv  sets  surpassed  1950, 
which  had  been  the  top  year,  and  predicted 
that  the  openmg  of  new  tv  service  areas  and 
the  trend  to  multiple  tv  sets  in  homes  "will  give 
added  impetus  to  sales  in  the  years  ahead." 
He  continued: 

"In  fact,  estimated  sales  of  black-and-white 
and  color  receivers  during  the  next  five  years  is 
expected  to  exceed  33  million  units,  thus  ex- 
ceeding by  more  than  a  million  units  sales 
during  the  past  five  years." 

Industry  and  government  purchases  of  new 
electronic  products  were  cited  by  Mr.  Folsom 
who  said  that  by  the  end  of  1954,  the  volume 
had  reached  a  total  of  more  than  half  of  that  in 
communications  and  home  entertainment. 

In  1955,  he  said,  "development  of  color 
into  its  commercial  phase  will  move  ahead." 
He  paid  particular  attention  to  RCA  Victor's 
21 -inch  color  sets,  which  he  said  will  con- 
tribute substantially  to  "the  transition  over  the 
next  few  years  to  a  nationwide  color  television 
service,  with  a  steadily  increasing  demand  for 
color  sets." 

DuMont  Says  B&W  Tv 
Will  Stay  Tops  in  '55 

PREDICTION  that  1955  will  be  "primarily  a 
black-and-white  year"  for  the  television  receiver 
market  was  expressed  last  week  by  Dr.  Allen 
B.  DuMont,  president  of  Allen  B.  DuMont 
Labs.  He  said  1955  "looks  about  99%  black- 
and-white." 

Dr.  DuMont  said  that  production  of  color 
receivers  will  not  exceed  50,000  units  in  1955, 
but  expressed  the  view  that  the  electronics  in- 
dustry as  a  whole  is  in  for  a  year  of  "good 
consumer  demand  and  heavy  business  activity." 
He  added  that  he  expected  DuMont's  manu- 
facturing operation  to  exceed  any  previous 
year's  activity. 

He  reported  that  DuMont's  television  re- 
ceiver division  and  the  cathode-ray  tube  divi- 
sion both  enjoyed  unit  sales  increases,  but  noted 
that  profits  for  the  tube  division  were  smaller 
than  in  1953  because  of  "the  extremely  com- 
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petitive  conditions  in  the  tv  picture  tube  indus- 
try." He  said  the  company  had  made  many 
plant  improvements  at  the  tube  division  during 
1954  in  order  to  reduce  manufacturing  costs 
and  to  provide  facilities  for  the  manufacture 
of  color  tv  picture  tubes. 

Dr.  DuMont  characterized  1954  as  a  year 
that  continued  the  expansion  of  the  television 
and  electronics  industry  in  most  of  its  phases. 
He  pointed  out  that  more  than  seven  million 
receivers  were  produced  during  1954  and  about 
75  new  stations  wrent  on  the  air,  but  added: 

"An  unfortunate  occurrence  was  the  large 
number  of  uhf  television  stations  that  ceased 
operations  or  decided  not  to  attempt  to  go  on 
the  air  during  the  year — a  direct  result  of  the 
FCC  allocation  plan,  which  intermixed  vhf  and 
uhf  stations  in  the  same  market  areas." 

E.  P.  Rice,  manager  of  the  cathode-ray  tube 
division,  reported  that  picture  tube  sales  at 
DuMont  exceeded  the  previous  record  year  of 
1953  by  12%.  He  said  that  based  on  industry 
estimates  that  between  6-6V2  million  receivers 
will  be  produced  in  1955,  the  tube  industry 
should  enjoy  "another  good  year"  in  1955. 

GE  Tube  Div.  Chief  Foresees 
11.5  Million  Tubes  in  '55 

AMERICANS  will  require  more  than  5.5  mil- 
lion new  picture  tubes  for  their  tv  sets  in  1955 
and  the  industry  will  produce  about  six  million 
more  for  new  sets,  it  was  predicted  last  week 
by  J.  Milton  Lang,  general  manager  of  General 
Electric  Co.'s  tube  department.  He  said  this 
anticipated  figure  of  11.5  million  tubes  w:ould 
top  the  previous  record  year  of  1953  by  about 
a  half-million  tubes. 

Mr.  Lang  also  voiced  the  belief  that  the  in- 
dustry-wide electronic  tube  business  will  have 
a  total  volume  of  about  S620  million  in  1955. 
He  said  that  continued  developments  in  receiv- 
ing tubes  and  in  industrial  and  transmitting 
tubes  will  result  in  "improved  performance  of 
these  types  in  home  entertainment,  industrial 
and  military  use." 

Electronics  Mfrs.  Display 
Wares  at  Chicago  Market 

THE  NATION'S  major  electronics  manufactur- 
ers will  exhibit  their  1955  line  of  radio,  tele- 
vision and  related  lines  of  consumer  products 
at  the  International  Home  Furnishings  Market 
in  Chicago  for  12  days  starting  today  (Mon- 
day). 

Among  the  set-makers  who  will  hold  forth 
at  Chicago's  Merchandise  Mart,  according  to 
advance  notices,  are  CBS-Columbia,  Westing- 
house  Electric  Corp.,  Raytheon  Mfg.  Co.,  Ad- 
miral Corp.,  Motorola  Inc.  and  others. 

CBS-Columbia  has  announced  it  will  display 
its  "present  line  of  black-and-white  and  color 
television  receivers  and  radios." 

Raytheon's  tv-radio  operations  division  held 
out  promise  of  a  display  that  would  "usher  in 
a  new  era  of  electronics"  hinging  on  "a  revolu- 
tionary new  kind  of  tubeless  radio  which  lasts 
indefinitely,  out-performs  all  conventional  ra- 
dios and  operates  at  almost  no  cost." 

Westinghouse  will  show  its  new  year-round 
consumer  products  and  will  be  represented  by 
executives  from  its  electric  appliance  division. 

RCA  and  CBS-Columbia,  leading  manu- 
facturers of  color  tubes,  are  expected  to  display 
their  latest  lines  for  public  comsumption. 

The  International  Home  Furnishings  Market 
is  held  semi-annually  in  Chicago  (in  January 
and  in  June)  and  features  exhibits  of  radio-tv 
and  other  manufacturers. 


Trav-Ler  Seeks  Canada  Plant 
To  Make  Large  Screen  Tv  Sets 

TRAV-LER  Radio  Corp.,  Chicago,  is  currently 
negotiating  for  a  plant  in  central  Canada  look- 
ing ^toward  the  manufacture  of  large-screen 
monochrome  television  sets  for  about  S200,  it 
was  reported  last  week. 

Joseph  Friedman,  firm's  president,  outlined 
to  dealers  and  distributors  at  the  Chicago's 
Ambassador  East  Hotel  Tuesday  his  company's 
plans  for  expanding  into  the  Canadian  market, 
where  he  feels  there  is  a  great  potential.  He 
claimed  that  the  Canadian  market  has  scarcely 
been  touched  by  American  set-makers.  He  did 
not  amplify  what  size  picture  screens  would 
be  put  out  but  it  was  assumed  they  would 
measure  21  inches  or  more. 

Raytheon  Appoints  Two 

CURTIS  L.  PETERSON  has  been  named  ad- 
vertising manager  and  Cliff  Knoble  merchandis- 
ing manager  of  television-radio  operations, 
Raytheon  Mfg.  Co.  announced  last  Tuesday. 

Mr.  Knoble,  advertising  manager  for  the 
past  year,  was  previously  advertising  manager 
for  Chrysler  Corp.  for  nine  years.  Mr.  Peterson 
formerly  was  account  executive  and  Chicago 
manager  for  Cowan  &  Dengler  Inc.,  New  York, 
which  handles  the  Raytheon  account  in  the 
East.  Before  that,  he  was  advertising  director 
of  Ekco  Products  for  15  years.  Additionally,  he 
served  in  a  merchandising  capacity  for  Philco 
Corp. 

Wrist  Radio  Reaches  45  Miles 

NEW  wrist  radio  receiver  that  can  pick  up 
messages  originating  45  miles  away  is  described 
by  the  Dept.  of  Commerce  in  a  bulletin  pub- 
lished by  its  Office  of  Technical  Services.  Using 
a  printed  circuit  and  three  transistors,  it  plugs 
into  the  ear  like  a  hearing  aid.  A  one-foot 
antenna,  built  into  the  watch  strap,  is  not  needed 
for  local  reception.  A  battery,  half-inch  wide 
and  five-eighths  of  an  inch  long,  provides  power. 

Dage  Exhibits  in  Mexico  City 

A  NEW  low  price  television  transmitter  that 
can  develop  50  w  power  with  a  range  up 
to  25  miles  was  exhibited  by  Dage  Electronics 
last  month  in  Mexico  City  at  the  Central 
American  and  Caribbean  Convention,  spon- 
sored by  the  Inter-American  Broadcasters 
Assn.  Called  model  BT-50A,  it  is  said  to  have 


a  signal  strength  of  1,000  microvolts  at  a  dis- 
tance of  six  miles.  The  low  price  of  the  BT-50A, 
when  put  together  with  the  miniature  Dage 
cameras,  will  put  tv  within  reach  of  every  town 
of  large  or  small  area,  F.  Dan  Meadows,  Dage 
general  sales  manager,  declared.  Dage  is  a 
division  of  Thompson  Products  Inc. 

Stromberg-Carlson  Names 
Hunt,  Schifino  V.P/s 

CLIFFORD  J.  HUNT,  general  manager  of 
Stromberg-Carlson  Co.'s  radio-television  divi- 
sion, and  Anthony  G.  Schifino,  general  manager 
of  the  sound  division,  have  been  elected  vice 
presidents  by  the  firm's  board  of  directors,  ac- 
cording to  R.  C.  Tait,  president  of  the  company. 

In  other  changes,  John  H.  Voss,  general  man- 
ager of  the  telephone  division,  becomes  a  vice 
president,  and  Philip  J.  Lucier,  manager,  tele- 
phone finance  department,  and  Arthur  J. 
Frink,  general  credit  manager,  add  the  title  of 
assistant  treasurer. 

S-W  Drops  Home  Sets 

HEAVY  workload  for  government  electronics 
projects  has  prompted  Stewart-Warner  Corp. 
to  abandon  manufacture  and  sale  of  home-type 
radio-tv  receivers  and  phonographs  in  the  U.  S. 
within  the  next  three  weeks,  the  company  has 
announced. 

Hoffman  Radio  Corp.  will  assume  warranty 
and  servicing  on  present  sets  for  S-W  products, 
according  to  a  letter  sent  to  dealers  and  dis- 
tributors. The  firm  will  continue,  however,  in 
the  receiver-phonograph  field  in  Canada  for 
export. 

MANUFACTURING  PEOPLE 

Dr.  Donald  B.  Sinclair,  chief  engineer,  General 
Radio  Co.  (radio  and  electrical  laboratory  ap- 
paratus), Cambridge,  Mass.,  elected  vice  presi- 
dent for  engineering. 

Marty  Bettan.  formerly  sales  manager,  Radio 
Merchandise  Sales,  N.  Y.,  appointed  national 
sales  representative,  Rogers  Electronic  Corp., 
same  city.  ;; 

Peter  J.  Reuter  appointed  manager  of  contract 
relations,  government  operations,  CBS-Colum- 
bia and  CBS-Labs,  headquartering  in  Long 
Island  City,  N.  Y. 

George  A.  Hinckley,  formerly  with  WHDH 
Boston,  appointed  field  application  engineer  in 
New  England  area,  Raytheon  Mfg.  Co., 
Waltham,  Mass. 
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PROFESSIONAL  SERVICES 


FINAL  RITES  HELD  FOR  HORACE  LOHNES 


LOHNES 


Industry  figures  from  across 
the  nation  attend  funeral  serv- 
ices for  prominent  radio  and 
television  lawyer. 

FINAL  TRIBUTE  to  Horace  L.  Lohnes,  57, 
senior  active  partner  of  Dow,  Lohnes  &  Albert- 
son,  Washington  law  firm,  was  paid  Tuesday  as 
industry  figures  from  all  parts  of  the  nation 
took  part  in  funeral  services. 

An  attorney  of  wide  renown,  Mr.  Lohnes 
knew  thousands  of  persons  in  the  broadcasting 
and  legal  fields.  His 
career  was  cut  short 
Dec.  23  as  a  heart 
attack  led  to  his 
death  within  a  few 
hours  [At  Deadline, 
Dec.  27,  1954]. 

Services,  including 
American  Legion 
rites,  were  held  Mon- 
day evening  at  'the 
Gawler  funeral  home 
in  Washington,  fol- 
lowed by  private 
ceremonies  Tuesday 
afternoon  at  Twin 
Oaks,  Vienna,  Va.,  his  home.  Burial  was  in 
National  Memorial  Park,  Falls  Church,  Va., 
with  Masonic  rites  at  the  grave. 

Donations,  in  lieu  of  flowers,  were  made  by 
friends  to  the  George  Washington  Law  Center 
Fund,  of  which  Mr.  Lohnes  was  District  of 
Columbia  chairman. 

The  legal  career  of  Horace  Lohnes  paralleled 
the  birth  and  development  of  federal  radio 
regulation.  His  first  radio  assignment  was  re- 
called by  Fayette  B.  Dow,  his  law  partner,  and 
lohn  E.  Fetzer,  head  of  the  Fetzer  Stations, 
close  friend  and  longtime  client,  who  had 
heard  the  story  first-hand. 

In  1928,  Mr.  Dow  recalled,  he  looked  over 
a  stack  of  papers  involving  communications 
transmitters  operated  by  Geophysical  Research 
Corp.,  handling  such  activity  for  a  group  of  oil 
companies.  Turning  to  Mr.  Lohnes,  he  said, 
"Here,  young  fellow.  I  don't  know  anything 
about  this.  You  get  your  teeth  in  it."  Under 
the  brand  new  radio  law,  the  Federal  Radio 
Commission  had  just  been  set  up  and  radio  users 
were  required  to  file  formal  papers  asking  the 
right  to  use  frequencies. 

When  it  became  obvious  that  the  applications 
required  engineering  testimony,  Mr.  Dow  per- 
suaded C.  M.  Jansky,  engineering  teacher  at 
U.  of  Minnesota,  to  take  a  three-month  leave. 
Mr.  Jansky  reported  to  Washington  and  never 
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left,  later  setting  up  the  engineering  firm  of 
Jansky  &  Bailey. 

About  the  same  time  William  Skelly,  Okla- 
homa  oilman,  acquired  KVOO  Tulsa,  which 
became  one  of  the  first  Dow  &  Lohnes  clients. 
He,  too,  was  a  witness  in  the  oil  proceedings 
before  the  FRC. 

Few  attorneys  were  engaged  in  radio  prac- 
tice in  the  late  '20s.  Mr.  Lohnes,  known  for 
his  willingness  to  lend  a  helping  hand,  en- 
couraged many  young  lawyers  to  enter  radio 
practice  because  he  felt  it  would  quickly  be- 
come a  major  element  in  the  field  of  law. 

Originally  Mr.  Lohnes  had  contemplated  an 
engineering  career,  taking  a  civil  engineering 
course  at  Ohio  State  U.  He  was  drafted  for 
World  War  I  service  during  his  freshman  year. 
After  working  for  National  Cash  Register  Co. 
in  postwar  months  he  went  to  Washington,  en- 
rolling in  George  Washington  U.  law  school 
and  worked  parttime  for  Mr.  Dow.  He  received 
his  LLB  in  1924,  LLM  in  1925  and  a  masters 
degree  in  political  science  from  American  U. 
in  1927. 

Member  of  Delta  Theta  Phi 

He  was  a  member  of  Delta  Theta  Phi,  na- 
tional law  fraternity.  His  name  designates  a 
chapter  of  the  organization — Horace  L.  Lohnes 
Senate,  Columbus  Law  School,  Catholic  U. 
During  World  War  II,  when  the  fraternity  had 
wartime  problems,  Mr.  Lohnes  raised  a  national 
fund  which  helped  bring  up  the  organization 
to  top  ranking  following  the  war. 

Mr.  Lohnes  had  many  private  charities  un- 
known to  his  closest  friends.  Leading  industry, 
legal  and  government  officials  constantly  sought 
his  advice  on  both  radio  and  non-radio  sub- 
jects, knowing  he  would  state  his  opinion  with- 
out fearing  unfavorable  reception. 

In  1940  he  bought  the  60-acre  Twin  Oaks 
tract  west  of  Washington.  The  farm  is  known  to 
large  numbers  of  people  who  attended  Federal 
Communications  Bar  Assn.  and  other  outings. 
It  contained  guest  facilities,  with  at  least  a 
dozen  persons  likely  to  be  entertained  there 
on  an  average  weekend.  He  had  an  office  build- 
ing on  the  farm. 

He  is  credited  with  having  encouraged  large 
numbers  of  radio  and  tv  applicants  to  apply 
for  facilities,  and  friends  say  he  frequently  gave 
them  financial  aid  during  the  difficult  early  days. 
His  belief  that  tv  programs  should  be  available 
from  sources  other  than  major  networks  was 
said  to  have  influenced  him  to  organize  Vitapix 
Corp..  which  later  became  allied  with  Guild 
Films  Co.  He  was  vice  president  of  Vitapix- 
Guild  Programs  Inc.,  syndicating  the  group's 
programs.  ' 

His  organizations  include:  Past  president, 
FCBA,  District  of  Columbia  Bar  and  Ameri- 
can Bar  Assn.;  past  national  chancellor,  Delta 
Theta  Phi;  National  Press  Club  and  University 
Club,  Washington;  Almas  Temple,  Shrine;  di- 
rector of  Munsey  Trust  Co. 

Survivors 

In  1919  he  married  Thelma  Marie  Foley. 
Mrs.  Lohnes  and  a  daughter,  Roberta  Lee,  sur- 
vive along  with  George  Lohnes,  Washington 
consulting  engineer,  brother;  his  parents.  Mr. 
&  Mrs.  George  C.  Lohnes,  of  Dayton,  Ohio: 
two  sisters,  both  of  Dayton,  Mrs.  Howard  G. 
Sanders  and  Elmar  W.  Mayrer. 

Mr.  Fetzer  recalled  that  Mr.  Lohnes  had 
wound  up  a  Hot  Springs,  Ark.,  vacation  with 
him  recently  by  professing  excellent  health.  The 
day  of  his  death  he  worked  in  the  office  and 
had  talked  to  Mr.  Fetzer  by  telephone.  Late 
in  the  afternoon  he  complained  of  a  pain  in 
his  chest.  Mr.  Dow,  Paul  A.  O'Bryan  and 
Thomas  W.  Wilson,  law  partners,  were  with 


him  at  Doctor's  Hospital  where  he  died  within 
a  few  hours. 

The  Rev.  Raymond  W.  Davis,  rector  of 
Truro  Episcopal  Church,  Fairfax,  Va.,  con- 
ducted the  services  at  Twin  Oaks.  Honorary 
pallbearers  were  these  members  of  the  law 
firm:  Mr.  Dow,  Fred  W.  Albertson,  Clair  L. 
Stout,  Robert  L.  Irwin,  Temple  W.  Seay  and 
Joseph  E.  Keller;  Russell  B.  Benson,  attorney; 
Vernon  H.  Doane,  attorney:  T.  A.  M.  Craven 
and  Ronald  H.  Culver,  of  Craven,  Lohnes  & 
Culver;  Mr.  Jansky;  Earl  H.  Gammons,  CBS 
Inc.;  Dr.  Walter  N.  Bradshaw;  Joe  DuMond. 
KXEL  Waterloo,  Iowa;  Sol  Taishoff,  B»T: 
Dr.  M.  W.  Perry,  Mr.  Lohnes'  personal  physi- 
cian; Dean  Oswald  S.  Colclough,  George  Wash- 
ington U.;  Charles  S.  Rhyne,  American  Bar 
Assn.;  W.  Cameron  Burton,  District  of  Colum- 
bia Bar  Assn.;  Vincent  B.  Welch,  FCBA;  An- 
thony J.  Byrne,  Munsey  Trust  Co.:  Charles  Day, 
D.  C.  Alumni  Assn.,  Delta  Theta  Phi:  Dr.  T.  B. 
McCord  and  Charles  Pickett,  Fairfax,  Va.;  Mr. 
Fetzer;  George  B.  Storer,  Storer  Broadcasting 
Co.;  O.  L.  Taylor,  KANS  Wichita;  Richard  D. 
Buckley,  WNEW  New  York;  Laurence  H. 
Stubbs,  Portland  (Me.)  Press  Herald;  Roger  C. 
Peace,  Greenville  (S.  C.)  News-Piedmont;  L.  S. 
Mitchell.  Tampa  (Fla.)  Daily  Times;  Kenyon 
Brown,  KWFT  Wichita  Falls,  Tex. 

Active  pallbearers  included  James  P.  Burns, 
of  Burns,  Doane  &  Benedict;  Raymond  B.  Hard- 
ing and  Thomas  Schroyer,  attorneys;  Meredith 
M.  Daubin,  and  Messrs.  O'Bryan  and  Wilson, 
of  Dow,  Lohnes  &  Albertson. 

Others  at  Services 

Attending  from  out-of-town  were  John  D. 
Williamson,  Dallas  investment  broker:  Charles 
and  B.  H.  Peace,  WFBC  Greenville,  S.  C; 
Kelley  Sisk,  Greenville  News-Piedmont;  B.  T. 
Whitmire.  WFBC-TV  Greenville,  S.  C;  John 
Jaeger  and  Harry  Playford,  WNEW  New  York; 
Creighton  E.  Gatchell,  WGAN  Portland,  Me.; 

Mrs.  Frank  E.  Megargee,  Mrs.  Douglas  Hol- 
comb  and  Vance  L.  Eckersley,  both  of 
WGBI  Scranton,  Pa.;  J.  Leonard  Reinsch,  WSB 
Atlanta;  Adrian  Murphy,  Herbert  E.  Akerberg, 
William  A.  Schudt  Jr.,  Edward  Hall,  Julius  F. 
Brauner,  CBS  Inc.;  Lee  B.  Wailes,  Storer 
Broadcasting  Co.,  and  John  B.  Poole,  Detroit 
attorney. 

PROFESSIONAL  SERVICE  PEOPLE 

Col.  John  B.  Connors,  U.  S.  Army  (ret.),  for- 
merly in  charge  of  training  films.  Ft.  Benning, 
Ga.,  to  Hollywood  International  Tv  and  The- 
atrical Agency,  Hollywood,  "as  manager  of  tv 
department. 

Frank  Norris,  supervisor  of  publicity,  Calif.  - 
Nevada-Arizona  area,  Curtis  Circulation  Co., 
L.  A.,  named  associate  editor,  Hollywood  edi- 
tion, new  Curtis  Publishing  Co.  magazine,  Tv 
Program  Weekly;  John  T.  Thackaberry,  for- 
merly assistant  publicity  supervisor,  assumes 
supervisor  duties,  assisted  by  Richard  Hachten, 
former  assistant  branch  manager,  L.  A. 

PROFESSIONAL  SERVICE  SHORT 

Medical  Communications  Inc.,  affiliate  of  Paul 
Klemtner  &  Co.  (adv.),  Newark,  N.  J.,  will 
offer  complete  services  in  all  phases  of  closed- 
circuit  tv  in  medical  and  pharmaceutical  fields. 
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KTTV  (TV),  KTLA  (TV) 
Near  Agreement  With  AFTRA 

TWO  independent  Hollywood  tv  stations, 
KTTV  (TV)  and  KTLA  (TV),  have  agreed 
in  principle  to  provisions  of  the  health  and 
welfare  program  of  the  American  Federation 
of  Tv  &  Radio  Artists  during  current  contract 
negotiations  with  the  Hollywood  local,  Claude 
McCue,  executive  secretary,  announced  last 
week. 

When  negotiations  are  completed,  the  sta- 
tions will  pay  4V2  %  of  performer's  gross  sal- 
ary into  the  pension  and  welfare  fund. 

Meanwhile,  AFTRA  national  executive  board 
has  declared  Dawne  Industries,  Los  Angeles 
(Tint  'n'  Set  hair  preparations),  "unfair"  for 
allegedly  failing  to  pay  four  models  $309  in 
salaries,  Mr.  McCue  revealed. 

The  Hollywood  local  now  has  asked  that 
Noel,  Lent  &  Assoc.,  Hollywood  advertising 
agency  representing  Dawne  Industries,  also  be 
declared  "unfair"  by  the  national  board. 

WGA  West  and  ATFP 

To  Resume  Talks  in  Early  '55 

NEGOTIATIONS  between  Writers  Guild  of 
America  West  and  the  Alliance  of  Tv  Film 
Producers  on  payments  and  salaries  for  tv 
film  staff  writers  will  resume  early  this  year, 
Guild  executives  announced  in  Hollywood. 

WGAW  asked  that  tv  film  staff  writers  re- 
ceive not  less  than  $250  weekly  during  a  six- 
week  minimum  period,  providing  the  writers 
are  paid  a  $700-a-script  minimum  for  each 
script  written  during  the  writers'  contract 
period.  These  demands  are  based  on  the  cur- 
rent WGAW  contract  with  Jack  Chertok  Pro- 
ductions, Hollywood,  Guild  officials  noted. 
WGAW  also  is  seeking  a  100%  residual  pay- 
ment from  the  18  ATFP  members  for  writers 
of  tv  films  made  into  theatrical  features  and 
released  abroad. 

WGA  Mail  Ballot  Rejects 
Amendment  to  Bar  Commies 

AMENDMENT  to  the  Writers  Guild  of 
America  constitution,  which  would  have 
barred  admitted  communists  and  hostile  wit- 
nesses before  congressional  investigating  com- 
mittees from  membership  in  WGA  East  or 
West,  failed  to  pass  by  three  votes  in  recent 
secret  mail  balloting,  Guild  executives  in  Holly- 
wood announced  last  week. 

Total  vote  on  the  issue  by  membership  was 
not  revealed,  only  that  the  two-thirds  majority 
required  under  the  union's  constitution  lacked 
three  votes.  A  WGAW  spokesman  told  B*T 
that  because  of  the  closeness  of  the  balloting, 
proponents  of  the  measure  would  probably  re- 
introduce it  at  the  next  general  membership 
meeting  in  April. 

PERSONNEL  RELATION  PEOPLE 

John  te  Green,  president,  Musicians  Mutual 
Protective  Assn.,  Local  47,  American  Federation 
of  Musicians,  Hollywood;  Phil  Fischer,  vice 
president;  Maury  Paul,  recording  secretary,  and 
Bob  Hennon,  financial  secretary,  re-elected  dur- 
ing Dec.  20  voting.  John  Clyman,  Vladimir 
Drucker  and  Bob  Kinic  elected  trustees  and 
Bill  Atkinson,  Warren  Baker,  Vince  De  Rosa, 
Arthur  Rando  and  Cecil  Read  board  members. 


Chosen  for  use  in  "the  world's 
worst  weather"  —  atop  New  Hamp- 
shire's Mount  Washington  —  the 
AMCI  Type  1040  Antenna  handles 
severe  ice  storm  and  high  winds  for 
Station  WMTW  (TV)  Channel  8  with 
no  decrease  in  transmitting  efficiency. 

With  ice  accumulating  at  a  rate  of  41/2  inches  per  hour  and 
winds  averaging  better  than  100  miles  per  hour  on  Sept.  22-23, 
a  combination  of  solid  and  rime  ice  built  up  to  the  4-foot  thick- 
nesses shown  above.  Yet  the  deicers,  operating  at  1/16  power, 
kept  the  antenna  clear  and  allowed  normal  operation  and  normal 
reflectometer  readings  throughout  the  storm. 

And  this  antenna  successfully  withstood  hurricanes  Carol 
and  Edna,  in  which  wind  velocities  exceeded  140  miles  per  hour. 

AMCI  transmitting  antennas  available  for  full-  or  stand-by 
service  on  channels  7  through  13.  Write  for  bulletin  *B-913- 
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Henry  Sees  Educational  Tv 
Reaching  35  to  40  Million 

PREDICTION  was  voiced  last  week  by  Dr. 
David  D.  Henry,  executive  vice  chancellor  of 
New  York  U.,  that  within  a  year  "some  35  to 
40  million  people  will  be  within  the  range  of 
educational  television  service." 

Dr.  Henry,  who  currently  is  chairman  of  the 
Joint  Committee  on  Educational  Television,  a 
national  organization  composed  of  delegates 
from  seven  educational  associations,  told  a 
dinner  meeting  of  the  College  Section  of  the 
National  Council  of  Teachers  of  English,  that 
educational  tv  is  experiencing  "a  phenomenal 
growth,  similar  to  the  recent  expansion  of 
commercial  television." 

He  pointed  out  that  12  million  people  live 
in  the  10  metropolitan  areas  where  educational 
tv  stations  now  are  operating,  and  said  there 
are  9  million  more  people  in  areas  where  an 
additional  nine  stations  are  being  built,  plus 
some  13  to  18  million  in  areas  where  13  sta- 
tions soon  will  start  construction. 


For  the  Pro  Touch 

A  COURSE  to  acquaint  persons  in  edu- 
cational, civic  and  cultural  activities  with 
tv  techniques  is  being  started  by  the  U. 
of  Chicago  looking  toward  the  debut  of 
WTTW  (TV)  Chicago,  non-commercial 
station,  sometime  this  year.  Plans  were 
announced  by  its  Communications  Com- 
mittee. 

The  course,  open  to  amateurs  but  not 
professionals,  will  be.  tailored  "to  give 
those  who  may  be  asked  to  assist  in  edu- 
cational and  public  service  programs  an 
understanding  of  the  many  technical 
problems  which  must  be  Overcome  to 
turn  an  idea  or  a  lesson  into  an  interest- 
ing and  attention-getting  television  show." 


Education  Tv  Progress  in  '55 
Cited  in  NCCET  Report 

BRIGHT  1955  is  foreseen  by  the  National  Citi- 
zens Committee  for  Educational  Television. 
Two  more  stations  are  due  in  January  to  join 
the  present  eight  ETV  (educational  tv)  stations 
on  the  air,  11  other  localities  have  funds  in 
the  bank  and  stations  abuilding,  and  23  more 
have  plans  "well  advanced,"  NCCET  reported. 

NCCET  said  that  in  1954  ETV  stations  ad- 
vanced from  two  (Houston  and  Los  Angeles) 
to  eight  on  the  air:  Houston,  San  Francisco, 
Cincinnati,  Pittsburgh,  Madison  (Wis.),  St. 
Louis,  East  Lansing  and  Lincoln  (Neb.).  The 
Los  Angeles  station  ceased  broadcasting  last 
year.  Output,  NCCET  said,  was  less  than  50 
hours  per  week  in  the  beginning  of  the  year, 
and  is  nearly  200  hours  per  week  now. 

The  11  cities  where  stations  are  being  built 
or  plans  are  on  the  drafting  boards  are,  ac- 
cording to  NCCET:  Boston,  Chicago,  Bir- 
mingham, Mt.  Cheha  (Ala.),  Andalusia  (Ala.), 
Oklahoma  City,  Tulsa,  Champaign  (111.),  Co- 
lumbus (Ohio),  Memphis  and  Athens  (Ga.). 

EDUCATION  PEOPLE 

Alfred  J.  Hoehn  appointed  assistant  manager, 
electrical  engineering  research  dept.,  Armour 
Research  Foundation,  Illinois  Institute  of  Tech- 
nology, Chicago;  Stanley  I.  Cohn,  formerly  ra- 
dio engineer,  Stromberg-Carlson  Co.,  Rochester, 
N.  Y.,  named  communications  and  radio  fre- 
quency applications  section  supervisor  in  that 
department:  Harold  L.  Garbarino  and  Dr. 
Shizuo  Hori  appointed  supervisors. 


Canadian  Statistical  Agency 
Studying  Coverage  Problems 

NEW  methods  of  measuring  broadcast  cover- 
age are  now  being  investigated  by  the  Bureau 
of  Broadcast  Measurement,  Toronto.  Tech- 
niques under  study  are  primarily  for  radio,  but 
can  be  applied  also  to  television  viewing,  Clyde 
H.  McDonald,  research  and  development  di- 
rector of  BBM,  stated. 

Some  of  the  problems  being  researched  are 
respondent  incentives,  questionnaire  design, 
other  methods  of  securing  data  than  mail,  speed 
of  mail  returns,  sampling  methods,  advanced 
electronic  tabulation  techniques  and  biases  of 
non-response.  It  is  planned  to  have  a  complete 
report  available  on  the  various  techniques  in 
time  for  the  annual  meeting  of  the  Canadian 
Assn.  of  Radio  &  Television  Broadcasters  in 
March. 

BBM  is  now  distributing  1954  station  reports 
to  all  its  subscribers.  Coverage  figures  for  73 
stations  have  already  been  mailed,  and  those 
for  the  remaining  67  stations,  mostly  Ontario 
and  Quebec  stations,  are  to  go  out  soon,  ac- 
cording to  Charles  J.  Follett,  executive  secre- 
tary of  BBM. 

IRE  Elects  Two  CBC  Men 

WILLIAM  G.  RICHARDSON,  director  of  en- 
gineering for  the  Canadian  Broadcasting  Corp., 
and  W.  A.  Nichols,  assistant  chief  engineer  of 
CBC,  have  been  elected  Fellows  of  the  In- 
stitute of  Radio  Engineers.  Mr.  Richardson, 
with  CBC  and  its  predecessor,  the  Canadian  Ra- 
dio Broadcasting  Commission,  since  1933,  was 
awarded  the  distinction  "for  his  contributions  to 
the  area  of  broadcasting,  both  sound  and  tele- 
vision, in  Canada,"  and  Mr.  Nichols,  with  CBC 
since  1937,  for  "contributions  to  the  construc- 
tion of  the  national  radio  system  in  Canada." 
Only  20  other  Canadians  have  become  Fellows 
of  the  IRE. 

Rogers  Award  Announced 

CANADA'S  top  radio  engineering  award,  the 
Col.  Keith  Rogers  Memorial  Award,  will 
be  presented  at  the  annual  meeting  of  the 
Canadian  Assn.  of  Radio  &  Television  Broad- 
casters in  March.    The  award,  made  by  the 


Canadian  General  Electric  Co.,  is  named  in 
honor  of  the  late  Col.  Keith  Rogers,  owner 
of  CFCY  Charlottetown.  The  award  is  open 
to  employes  of  CARTB  member  stations,  and 
is  awarded  for  the  development  of  a  new  idea 
or  operating  technique,  device  or  system  which 
results  in  greater  efficiency,  safety  or  economy, 
and  also  in  recognition  of  a  meritorious  action 
under  conditions  of  emergency  by  individuals, 
groups  or  a  station.  A  panel  of  three  judges 
makes  the  award,  choosing  from  entries  submit- 
ted to  CARTB  at  Ottawa  by  Jan.  15. 

CKLW-TV  Rate  Card  No.  2 

CKLW-TV  Windsor-Detroit  has  issued  rate 
card  No.  2,  for  Canadian  advertisers  only, 
effective  Jan.  1  [B«T,  Dec.  13,  1954].  Basic 
hourly  rates,  class  A  time,  start  at  $450.  The 
station's  first  rate  card  (No.  1),  for  American 
advertisers  only,  was  effective  July  1,  1954, 
and  carries  a  basic  hourly  rate  of  $1,100  for 
class  A  time. 

E-H  Issues  Sun.  Radio  Report 

SECOND  semi-annual  report  on  Sunday  after- 
noon radio  listening  has  been  released  by  Elliott- 
Haynes  Ltd.,  Toronto,  for  10  major  Canadian 
markets.  Report  shows  Sunday  listening  from 
noon  to  6  p.m.  by  half-hour  periods,  giving 
program  rating  and  percentage  of  listeners  for 
each  station  in  the  10  major  markets  and  other 
principal  stations  received  in  those  cities.  The . 
markets  covered  are  Halifax,  Montreal  (French- 
language  and  English-language  stations),  Ot- 
tawa, Toronto,  Hamilton,  Winnipeg,  Regina, 
Edmonton  and  Vancouver. 

INTERNATIONAL  PEOPLE 

Les  Farewell,  formerly  with  O'Brien  Adv. 
Agency,  Vancouver,  B.  C,  to  new  office  of 
Erwin,  Wasey  of  Canada  Ltd.,  same  city,  as 
manager. 

James  B.  McRae,  Toronto  freelance  announcer, 
to  Leo  Burnett  Ltd.,  same  city,  as  assistant  to 
radio  director. 

John  H.  Batrison,  general  manager,  CHCT-TV 
Calgary,  Alta.,  elected  chairman  of  Ad  &  Sales 
Club  of  Calgary  for  1955. 


SALES  MANAGERS  of  the  All-Canada  Mutually  Operated  radio  stations  met  in 
Vancouver  to  study  the  radio  picture  in  Canada  [B»T,  Dec.  27,  1954].  Among  those 
attending  (I  to  r):  Jack  Sayers,  general  sales  manager,  CKWX  Vancouver;  Bob  Innes, 
sales  manager,  CFJC  Kamloops,  B.  C;  Lee  Hallberg,  sales  manager,  CJVI  Victoria, 
B.  C;  Lome  McLeod,  sales  manager,  CJAT  Trail,  B.  C;  Bruce  Pirie,  general  sales 
manager,  CKRC  Winnipeg,  Manitoba;  Jack  Pilling,  manager,  CHWK  Chilliwack, 
B.  C;  Denny  Reid,  assistant  manager,  CKOV  Kelowna,  B.  C,  and  Don  Hartford,  gen- 
eral sales  manager,  CFAC  Calgary,  Alberta. 
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PROGRAMS  &  PROMOTION 


WXYZ-TV  BROCHURE 

BROCHURE  giving  the  reader  "a  quick  look 
at  the  past  ...  a  measured  look  at  the  present 
.  .  .  and  an  experienced  look  at  the  future" 
has  been  prepared  by  WXYZ-TV  Detroit.  The 
piece  combines  copy,  cartoons  and  photographs 
to  tell  of  the  three  phases  of  the  station's  story. 
The  brochure  also  outlines  programming  ideas 
which  WXYZ-TV  plans  to  put  into  effect  dur- 
ing this  new  year — its  seventh  of  operation. 

WPTZ  (TV)  'NEWSBEAT' 

WPTZ  (TV)  Philadelphia  claims  to  have 
scored  a  nation-wide  newsbeat  Dec.  16  with 
a  sound-on-film  interview  with  a  man  who 
allegedly  murdered  his  grandmother.  Allen 
Bodine  Scott,  who  had  evaded  a  country-wide 
manhunt  for  five  months,  was  picked  up  on  a 
routine  traffic  safety  check  at  the  Cape  May 
(N.  J.)  Court  House,  and  after  preliminary 
questioning  admitted  his  real  identity.  When 
the  news  was  broken  at  3:30  p.m.,  WPTZ  and 


ALLEN  BODINE  SCOTT  as  he  is  inter- 
viewed in  a  Cape  May  Court  House  room 
by  a  crew  from  WPTZ  (TV)-KYW. 

am  affiliate  KYW  sped  a  crew  to  the  scene  (ap- 
proximately 45  miles)  and,  through  the  coopera- 
tion of  the  police,  obtained  film  and  tape  inter- 
views. Scott  confessed  to  the  slaying  and  re- 
traced his  steps  since  the  crime,  according  to 
WPTZ.  Portions  of  the  tape  interview  were 
aired  by  both  stations  at  10:30  and  11  p.m.  and 
the  film  was  shown  in  its  entirety  at  1  a.m.  the 
next  day  and  again  at  8  and  9  a.m.  The  inter- 
view also  was  used  on  NBC-TV's  Today. 

RAMAR  JUNGLE  LAYOUT 

SPECIAL  Ramar  jungle  layout,  inspired  by 
Ramar  of  the  Jungle,  tv  series  distributed  by 
Television  Programs  of  America,  was  set  up 
in  the  toy  department  of  Lit  Bros,  department 
store,  Philadelphia,  for  the  pre-holiday  season. 
Michael  M.  Sillerman,  vice  president  of  TPA, 
said  the  display  attracted  up  to  4,000  young- 
sters a  day,  and  that  the  sale  of  Ramar  mer- 
chandise "exceeded  the  expectations  of  Lit's 
toy  buyers  and  other  merchandise  executives." 
The  Ramar  jungle  was  built  at  a  cost  of 
$25,000,  Mr.  Sillerman  said.  According  to 
present  plans,  -a  year-round  Ramar  merchan- 
dising tie-up  will  be  maintained  between  Lit 
Bros,  and  TPA  and  the  jungle  layout  again 
will  be  displayed  next  Christmas  season. 

WOND  BROADCASTS  FARM  SHOW 

WOND  Pleasantville,  N.  J.,  set  up  broadcasting 
facilities,  including  new  hi-fi  equipment,  in 
Convention  Hall  in  Atlantic  City  to  bring  its 
listeners  the  Second  Annual  Mid-Atlantic  Farm 
Show.  The  station  broadcast  IT  hours  daily, 
originating  its  regular  programming  from  the 
Hall  too.   Most  of  the  exhibitors  were  inter- 


viewed by  WOND's  special  events  staff,  and 
listeners  were  introduced  to  many  new  products 
which  have  been  planned  for  home  and  farm 
use.  WOND,  which  was  the  official  publicity 
organ  of  the  fair,  reports  high  interest  was 
shown  in  its  hi-fi  equipment,  which  was  ex- 
plained to  visitors  by  station  personnel. 

PILLSBURY  PRIZES  ON  TV 

GRAND  PRIZE  of  $25,000  in  the  sixth  annual 
Pillsbury  Grand  National  Recipe  &  Baking 
Contest  was  presented  to  Mrs.  Bernard  A.  Ko- 
teen,  a  housewife  of  Washington,  D.  C,  on 
the  Dec.  14  telecast  of  Art  Linkletter's  House 
Party  (CBS-TV,  Mon.-Fri.,  2:30-3  p.m.  EST). 
Mrs.  Koteen  was  declared  "Cook  of  the  Year" 
for  1954  in  Pillsbury's  $100,000  contest.  Mr. 
Linkletter  was  emcee  of  the  award  luncheon 
held  at  the  Waldorf-Astoria  in  New  York  where 
the  telecast  originated.  Mrs.  Earl  Warren,  wife 
of  the  U.  S.  Chief  Justice,  Arthur  Godfrey, 
CBS  personality,  and  Mrs.  Philip  W.  Pillsbury, 
wife  of  the  chairman  of  the  board  of  Pillsbury, 
joined  in  presenting  the  10  top  winners  with 
$45,000  in  cash  prizes. 

WSRS  BANS  RECORDS 

RCA  Christmas  record,  "Calypso  Christmas," 
was  banned  from  the  air  by  WSRS  Cleve- 
land. Bob  Forster,  disc  m.c.  of  the  station, 
played  the  song  Dec.  13  and  asked  listeners  to 
express  their  reaction  when  he  was  through. 
Ninety-six  out  of  143  calls  received  by  the  sta- 
tion voiced  disapproval,  and  Norman  Berg- 
holm,  WSRS  executive  director,  decided  to  ban 
the  record  for  ".  .  .  its  lack  of  good  and  proper 
taste  for  the  Christmas  season."  Mr.  Forster 


has  refused  to  play  another  record,  Rosemary 
Clooney's  "Mambo  Italiano,"  stating  ".  .  .  por- 
tions of  the  song  are  pernicious  and  slanderous 
to  certain  Italian  groups." 

KFH  MARKET  REPORTS 

SERIES  of  seven  promotion  pages  was  sent  each 
day  for  a  week  to  national  representatives  by 
KFH  Wichita  describing  the  station's  market 
area.  The  station  is  distributing  the  reports 
"due  to  the  rather  isolated  geographic  location 
of  Wichita,  Kan.,  and  the  erroneous  opinion 
people  seem  to  acquire  about  this  part  of  the 
country  .  .  ."  The  series  includes  information 
about  the  city's  prosperity,  increases  in  births 
and  schools,  prospects,  population,  etc. 

POOLE  MUSICAL  PROMOTION 

HEAVY  musical  identification  promotion  is 
planned  for  1955  by  the  John  Poole  Broadcast- 
ing Co.  (KBIG  Avalon  and  KBIF  Fresno),  Hol- 
lywood. The  Poole  Co.  announced  last  week 
it  had  signed  singer  Artie  Wayne  and  the  Crew 
Chiefs  and  the  Bell  Aires  vocal  group  to  record 
a  minimum  of  30  station  breaks,  holiday  and 
special  promotion  jingles  for  each  station. 

'PRINCETON  '55' 

NEW  CYCLE  of  Princeton  '55,  weekly  educa- 
tional series  produced  in  cooperation  with 
Princeton  U.  and  devoted  to  current  projects 
at  that  university,  was  launched  yesterday 
(Sun.)  on  WRCA-TV  New  York.  The  pro- 
gram is  broadcast  in  the  3-3:30  p.m.  EST  time 
slot.  WRCA-TV  last  spring  presented  Prince- 
ton '54  and  has  shown  filmed  re-runs  of  the 
series  this  fall  and  winter. 


THAN 


of  all  television  receiver 
tuners  have  at  le ait  one 
MYCALEX  410  or  41  OX 
glass- bonded  mica  tube 
socket . . . 

YOUR  CHIEF  ENGINEER :  can  have„the 
complete  MYCALEX  story- promptly,,  by 
addressing  J.  H.  DuBois,  Vice  President- 
Engineering,,  at  the  address  below; 

Note;  The  MYCALEX  glass-bonded  mica  materials 
designated  above  are  all  exclusive  formulations  of  and 
manufactured  only  by  Mycalex  Corporation  of  America. 


MYCALEX  TUBE  SOCKET  CORPORAT 

Under  exclusive  license  cif  Mycalex  Corporation  of  America, 
World's  largest  manufacturer  of  giass-bonded  rm'ca  products 


ION 


AODRSSS  INQUIKtBS  TO 

General  Offices  and  Plant: 


54G  ^itftOR  Blvd.,  Clifton,  N.  J. 
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FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B»T) 

December  22  through  December  28 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. EBP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,  w  —  watts,  mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  In  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Nov.  30,  1954* 


Licensed  (all  on  air) 
CPs  on  air 
CPs  not  on  air 
Total  on  air 
Total  authorized 
Applications  in  hearing 
New  station  requests 
New  station  bids  in  hearing 
Facilities  change  requests 
Total  applications  pending 
Licenses  deleted  in  Nov. 
CPs  deleted  in  Nov. 


*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
t  Authorized  to  operate  commercially. 


AM 

FM 

TV 

2,634 

533 

124 

16 

21 

f310 

112 

11 

141 

2,650 

554 

434 

2,762 

565 

575 

137 

2 

167 

174 

3 

18 

76 

0 

151 

133 

9 

19 

647 

67 

173 

2 

5 

0 

1 

0 

6 

Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  1  1,  7952: 


Commercial 
Educational 


vhf 

267 
15 


uhf  Total 

316  583' 
18  33 


Total  Operating  Stations  in  U.  S.: 

vhf        uhf  Total 

Commercial  on  air  296  116  412 

Noncommercial  on  air  6  3  9 

Applications  filed  since  April  14,  7952: 


Commercial 
Educational 


New 

943 
56 


Amend. 

337 


vhf 

729 
28 


uhf  Total 

532  1,2622 
28  56s 


Am  and  Fm 

Summary 

through  Dec. 

28 

Appls. 

In 

On 

Pend- 

Hear 

Air 

Licensed 

CPs  ing 

ing 

Am  2,670 

2,648 

130  158 

76 

Fm  554 

535 

28  6 

0 

Total  999        337        757        560  1,3184 

1  One  hundred-fifteen  CPs  (21  vhf,  94  uhf)  have 

been  deleted. 
»  One  applicant  did  not  specify  channel. 
'  Includes  33  already  granted. 
4  Includes  616  already  granted. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

APPLICATION 

Sunbury,  Pa. — Sunbury  Bcstg.  Corp.  (WKOK- 
AM-FM),  uhf  ch.  38  (614-620  mc);  ERP  12.7  kw 
visual,  8.9  kw  aural;  antenna  height  above  aver- 
age terrain  880  ft.,  above  ground  341  ft.  Estimated 
construction  cost  $82,000,  first  year  operating  cost 
$196,000,  revenue  $210,000.  Post  office  address 
1150  North  Front  St.,  Sunbury.  Studio  and  trans- 
mitter location  7  miles  SE  of  Sunbury  on  Rt.  890. 
Geographic  coordinates  40°  47'  07"  N.  Lat.,  76°  41' 
53"  W.  Long.  Transmitter  and  antenna  RCA. 
Legal  counsel  Dow,  Lohnes  &  Albertson,  Wash- 
ington. Consulting  engineer  George  C.  Davis, 
Washington.  Principals  include  Pres.  Harry  H. 
Haddon  (37.5%),  president-stockholder  Sunbury 
Daily  Item.  Treas.  Basse  A.  Beck  (45.5%),  treas- 
urer-stockholder Daily  Item;  Vice  Pres.  George 
S.  Beck  (8%),  electric  contractor  and  appliance 
dealer;  Leon  B.  Moyer  (8%),  motel  owner,  and 
Homer  R.  Smith  (1%),  general  manager  WKOK. 
Filed  Dec.  21. 


Existing  Tv  Stations  . 


ACTIONS  BY  FCC 

KQXI  (TV)   San  Jose,  Calif.— Sunlite  Bakery 

granted  mod.  of  CP  for  ch.  11  to  change  ERP  to 
5.36  kw  visual  and  extension  of  completion  date 
to  June  15.  1955.    Granted  Dec.  22. 

WGBS-TV  Miami  Beach,  Fla. — Storer  Bcstg.  Co. 
granted  STA  to  operate  commercially  on  ch.  23 
for  the  period  ending  June  17,  1955.  Granted  Dec. 
17;  announced  Dec.  28. 

WEAT-TV  West  Palm  Beach,  Fla.— WEAT-TV 
Inc.  granted  STA  to  operate  commercially  on 
ch.  12  for  the  period  ending  June  22,  1955;  mod. 
of  CP  to  change  ERP  to  63.1  kw  visual,  33.9  kw 
aural.   Granted  Dec.  22;  announced  Dec.  28. 

KEPR  (TV)  Pasco,  Wash— Cascade  Bcstg.  Co. 
granted  mod.  of  CP  for  ch.  19  to  change  ERP  to 
8.57  kw  visual,  4.34  kw  aural.  Granted  Dec.  22;  an- 
nounced Dec.  28. 

STATION  DELETED 

WIMA-TV  Lima,  Ohio  —  Northwestern  Ohio 
Bcstg.  Corp.  FCC  deleted  tv  station  on  ch.  35. 
Deleted  Dec.  20;  announced  Dec.  28. 


ALLEN  BANDER 

cMecjotiator 

FDR   THE    PURCHASE    AND  SALE 
□  F   RADID   AND  TELEVISION 
STATIC]  NS 

1701  K  St.,  N.  W.  •  Washington  6,  D.  C,  NA.  8-3233 
Lincoln  Building   •   New  York  17,  N.  Y.,  MU.  7-4242 
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APPLICATIONS 

WTVY  (TV)  Dothan,  Ala.— Ala-Fla-Ga  Tv  Inc. 

seeks  mod.  of  CP  for  ch.  9  to  change  ERP  to 
28.2  kw  visual,  14.1  kw  aural;  antenna  height 
above  average  terrain  554  ft.  Filed  Dec.  22. 

WDAN-TV  Danville,  111.— Northwestern  Pub. 
Co.  seeks  mod.  of  CP  for  ch.  24  to  change  ERP 
to  13.26  kw  visual,  7.15  kw  aural.  Filed  Dec.  21. 

KCRG-TV  Cedar  Rapids,  Iowa— Cedar  Rapids 
Tv  Co.  seeks  mod.  of  CP  for  ch.  9  to  change  ERP 
to  315  kw  visual.  158  kw  aural;  transmitter  loca- 
tion to  State  Hwy.  150,  2.5  miles  N  of  Cedar 
Rapids;  studio  location  to  1st  Ave.  &  1st  St., 
S.W.,  Cedar  Rapids;  antenna  height  above  aver- 
age terrain  1,053  ft.    Filed  Dec.  22. 

WJRT  (TV)  Flint,  Mich.— WJR,  The  Goodwill 
Station  Inc.  seeks  mod.  of  CP  for  ch.  12  to 
change  transmitter  location  to  Burt  &  Gasper 
Rds..  near  Chesaning,  Mich.;  studio  location  to 
2302  Lapeer  St.,  Flint;  antenna  height  above 
average  terrain  940  ft.   Filed  Dec.  22. 


New  Am  Stations  .  . 

ACTIONS  BY  FCC 


Monticello.  Ky. — James  Shacklette  &  Clifford 
Spurlock    d/b    as    The    Wolf    Creek   Bcstg.  Co. 

granted  1570  kc,  250  w  daytime.  Post  office  ad- 
dress %  Clifford  Spurlock,  WTCO  Campbellsville, 
Ky.  Estimated  construction  cost  $11,000,  first  year 
operating  cost- $40,000,  revenue  $47,500.  Principals 
in  partnership  include  Clifford  Spurlock  (49%), 
and  James  Shacklette  (51%).  Applicants  are 
minority  stockholders  of  WTCO  Campbellsville. 
Granted  Dec.  22. 

New  Albany,  Miss. — New  Albany  Bcstg.  Co. 
granted  1470  kc,  500  w  daytime.  Post  office  ad- 
dress %  Vernon  K.  Wroten,  Booneville,  Miss. 
Estimated  construction  cost  $8,800,  first  year  op- 
erating „cost  $15,000,  revenue  $20,000.  Principals 
include  Vernon  K.  Wroten  (51%),  engineer-20% 
stockholder  WTUP  Tupelo,  Miss.,  and  manager- 
engineer  WBIP  Booneville,  Miss.;  and  Wynez 
Wroten  (49%),  program  director  at  WBIP.  Grant- 
ed Dec.  22. 

Carson  City,  Nev. — Edwin, L.  &  Alma  F.  Bullis 

granted  1400  kc,  250  w  unlimited.  Post  office 
address  1037  Morse  Lee,  Evanston,  Wyo.  Esti- 
mated construction  cost  $11,200.  first  year  operat- 
ing cost  $30,000,  revenue  $42,000.  Mr.  Bullis  is 
owner  of  KLUK  Evanston,  Wyo.  Granted  Dec.  22. 

Bedford,  Pa. — The  Inquirer  Printing  Co.  granted 
1310  kc,  1  kw  daytime.  Post  office  address  %  Hugo 
K.  Frear,  130  S.  Juliana  St.,  Bedford,  Pa.  Esti- 
mated construction  cost  $19,190,  first  year  oper- 
ating cost  $88,000,  revenue  $82,000.  Principals 
include  Pres.  John  F.  Biddle  (491/2%),  treas. - 
19.8%  stockholder  Progressive  Pub.  Co.,  Clear- 
field, Pa.;  pres. -40%  stockholder  Gazette  Pub. 
Co.,  Bedford,  and  pres. -17%  stockholder  Joseph 
F.  Biddle  Pub.  Co.,  Huntington,  Pa.,  licensee  of 
WHUN  there;  Vice  Pres.  Hugo  K.  Frear  (50%), 
50%  stockholder  Gazette  Pub.  Co.,  and  Selins- 
grove  Times  Inc.,  Selinsgrove,  Pa.;  and  Sec- 
Treas.  Leola  L.  Taylor  (%%),  employe  at  J.  F. 
Biddle  Pub.  Co.   Granted  Dec.  22. 

Memphis,  Tenn. — Sam  C.  Phillips,  Clarence  A. 
Camp  &  James  E.  Connolly  d/b  as  Tri-State 
Bcstg.  Service  granted  1430  kc,  1  kw,  daytime, 
directional.  Post  office  address  %  Sam  C.  Phillips, 
706  Union  Ave.,  Memphis.  Estimated  construction 
cost  $23,053,  first  year  operating  cost  $83,200, 
revenue  $93,600.  Principals  in  equal  partnership 
include  Clarence  A.  Camp,  vending  machines  and 
real  estate;  Sam  C.  Phillips,  owner  of  sound 
recording  studio,  and  James  E.  Connolly,  station 
manager  WJLN-FM,  WJLD  Birmingham,  Ala. 
Granted  Dec.  22. 
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APPLICATIONS 


Kendallville,  Ind.— Charles  R.  Palmquist  Jr. 
tr/as  Noble-DeKalb  Bcstg.  Co.,  1570  kc,  250  w 
daytime.  Post  office  address  801  E.  College  Rd., 
Goshen,  Ind.  Estimated  construction  cost  $6,052, 
first  vear  operating  cost  $24,000,  revenue  $30,000. 
Mr.  Palmquist  is  director  of  KAIM  Honolulu, 
Hawaii.  Filed  Dec.  20. 

Brookhaven,  Miss.— Rural  Bcstg.  Co.,  1470  kc,  ^ 
1  kw  daytime.  Post  office  address  %  W.  M.  Jones, 
147  W.  Enterprise  St.,  Brookhaven.  Estimated 
construction  cost  $18,513,  first  year  operating  cost 
$18,250,  revenue  $30,000.  Principals  in  partnership 
include  W.  M.  Jones  (45%),  assistant  general 
manager  WJMB  Brookhaven,  and  Laura  J.  Huff 
(55%),  partner  in  local  specialty  shop.  Filed 
Dec.  21. 


APPLICATIONS  AMENDED 

Terre  Haute,  Ind. — Citizens  Bcstg.  Co.  amends 
bid  for  new  am  station  on  800  kc  250  w  daytime 
to  specify  1150  kc,  500  w.   Filed  Dec.  23. 

Harrodsburg,  Ky. — Pioneer  Bstcg.  Co.  amends 
bid  for  new  am  station  on  1470  kc  1  kw  daytime 
to  specify  1440  kc.   Filed  Dec.  23. 


(Continued  on  page  77) 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY  INC. 

ytive  Offlcsj 

I  Da  Sales  St.,  N.  W.  ME.  8-541 1 
ess  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
hington,  D.  C.         ADams  4-2414 

Member  AFCCE  • 


Timercial  Radio  Equip.  Co. 
'•reft  L,  Dillard,  Gen.  Mgr. 
SRNATIONAl  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
i.  BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE* 


-RANK  H.  MclNTOSH 

ONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  • 


KEAR  &  KENNEDY 

2  18th  St.,  N.  W.     Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE' 


LYNNE  C.  SMEBY 

tegistered  Professional  Engineer" 
1  G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  • 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
Pennsylvania  Bldg.      Republic  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  • 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Sheraton  Bldg. 

Washington  5,  D.  C 

REpublic  7-3984 

Member 

AFCCE • 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  ■ 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  PrefeteUnml  Experience 
Redie-Television- 
ElottTonics-Coewnl  cations 

1610  Eye  St.,  N.  W.,  Waih.  6,  D.  C. 
Executive  3-1230 — Executive  3-3151 
(Nifhts-kolidiys,  Lockwood  5-1819) 
Member  AFCCE  • 


— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  • 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  • 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.      4212  S.  Buckner  Blvd. 
Member  AFCCE  • 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 
Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING     DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  • 


PAGE,  CREUTZ, 
GARRISON  *  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  ' 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  S,  D.  C. 

Member  AFCCE  • 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  WatV,  D.  C. 
Phone  EMersen  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE' 


ROBERT  L.  HAMMETT 

ONSULTING  RADIO  ENGINEER 

821  MARKET  STREET 
AN  FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Van  dive  re, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Eudid  Avenue 
Cleveland  3,  Ohio 
HEndorson  2-3177 

Member  AFCCE  • 


J.  G.  ROUNTREE,  JR. 
4515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 


VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway         Sunset  9-9182 

Denver,  Colorado 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 

serving  the  radio  &  tv  industry 
on  aeronautical  problems  created 

by  antenna  towers 
Munsey  Bldg.,  Wash.  4,  D.  C. 
District  7-2009 
(nights-holidays  telephone 
Herndon,  Va.  114) 


ustom-Built  Equipment 
J.  S.  RECORDING  CO. 

21  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 

SERVICE  FOR  FM  I  TV 
Engineer  em  duty  mil  night  every  might 

JACKSON  5302 
P.  O.  lox  7037        Kansas  City,  Me. 
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IF  YOU  DESIRE 
TO  JOIN 
THESE 
SERVICE  DIRECTORY 
ADVERTISERS 


contact 
Broadcasting  •  Telecasting 

1735  DeSales  St.  N.W. 
Washington  6,  D.  C. 


January  3,  1955    •    Page  73 


CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Undisplayed— Monday  preceding  publication  date.  Display — Tuesday 


-$2.00  minimum  •  Help  Wanted  25tf  per  word — 


Deadline : 

preceding  publication  date. 
Situations  Wanted  200  per  word- 
$2.00  minimum. 

All  other  classifications  30^  per  word — $U.OO  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Bboad cast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 


RADIO 


RADIO 


Help  Wanted 


Managerial 


Small  Missouri  town  kilowatt  daytimer  needs 
aggressive  manager-salesman.  Offer  $400  base 
plus  percent  of  gross;  good  family  man  can  make 
$600  month.  We  want  stable  man  willing  to  work. 
Station  has  not  been  aggressively  sold  in  over 
year.  Box  735F,  B«T. 

Future  managerial  position,  single  station  market, 
midwest,  12,000  people,  daytimer.  Need  sales- 
man and  program  director.  Much  experience  not 
vital.  Personal  interview  eventually  necessary. 
Send  photo,  references,  history.  No  artists,  al- 
coholics.  Box  763F,  B«T. 

WJXN,  Jackson,  Mississippi,  seeking  station  man- 
ager with  sales  ability,  must  be  strong  on  local 
sales.  Also  needed  assistant  manager  with  office 
experience.  Need  girl  DJ  who  can  service  ac- 
counts, and  part-time  selling.  Apply  at  once  by 
letter  with  full  details. 


Salesmen 


Opportunity  for  experienced  salesman  with  50,000 
CBS  newspaper-tv  affiliate.  Write  or  wire  KENS, 
San  Antonio. 

Florida — experienced  man,  draw  against  15%. 
Box  661F,  B«T. 

Top-flight  salesman  for  one  thousand  watt  full- 
time,  independent  station  in  southeast.  City  in 
excess  of  fifty  thousand,  ideal  living  conditions. 
Minimum  starting  income  one  hundred  dollars 
weekly.  Must  be  man  of  experience  and  excel- 
lent character.  Box  733F,  B»T. 


BROADCASTERS 
EXECUTIVE  PLACEMENT 
SERVICE 

REPUTATION 

Is  vital  to  the  growth  of  any  organiza- 
tion, particularly  a  Nation-Wide  Place- 
ment Service  dedicated  to  the  broadcast 
industry.  Reputation  is  founded  upon 
experience,   integrity   and  achievement. 

EXPERIENCE 

This  is  a  specialized  professional  serv- 
ice that  taps  wide  resources,  headed  by  a 
man  of  long  experience  in  TV  and  Radio 
.  .  .  Howard  S.  Prazier.  Broadcasters 
Placement  Service,  established  in  1950, 
is  a  division  of  this  pioneer  station  man- 
agement firm. 

INTEGRITY 

Is  our  most  valued  asset.  Our  every 
action  must  enhance  its  growth. 

ACHIEVEMENT 

Many  TV  and  AM  stations  are  better 
operations  today  .  .  .  they  employed  our 
management  or  staff  personnel. 

Countless    former    placement  clients 
credit   this    organization   for   their  in- 
~      creased  opportunities" 

HOWARD  S.  FRAZIER 

TV  and  Radio  Management 
Consultants 

708  Bond  Bldg. 
Washington  5,  D.  C. 


Help  Wanted— (Cont'd) 

Florida  east  coast  5000  watt  station  has  opening 
for  earnest  radio  time  salesman.  Immediate 
market  more  than  300,000.  Only  salesman  inter- 
ested in  permanent  connection  considered.  State 
experience,  desired  compensation  arrangements, 
references,  photo.  Box  742F,  B«T. 

Radio  time  salesman.  Must  be  experienced,  know 
how  to  sell,  service,  use  radio  advertising— 
thoroughly  dependable,  sober,  married,  from 
south,  southeast  or  southwest.  5  kw  station.  $100 
weekly,  car  allowance,  commission.  Send  photo, 
employment  record,  age,  complete  personal  and 
professional  data.  Box  770F,  B>T. 

Local  account  salesman.  Salary  plus  commission. 
Good  market.  ABC  station.  KFRO,  Longview, 
Texas. 

Salesmen  wanted  for  a  group  of  stations  in  the 
deep  south  that  is  expanding  its  sales  organiza- 
tion. You  can  earn  good  money,  if  you  have  a 
record  of  successful  selling.  Good  guaranteed 
base  pay  and  liberal  commission.  You  can  select 
any  one  of  four  large  Southern  towns  to  work 
in.  Write  giving  complete  record,  present  earn- 
ings and  references  to:  Jules  J.  Paglin,  616 
Audubon  Bldg.,  New  Orleans  16,  La. 

Announcers 


1st  combo,  announcing,  management  new  500 

watt  DT.  Oklahoma.  Box  84F,  B«T. 

Program  minded  announcers  with  1st  tickets. 
Indiana.    Box  262F.  B»T. 

Florida — pop  DJ  personality.  Send  tape  and 
resume.  Box  662F,  B»T. 

Wanted:  Announcer  in  southwest.  Salary  com- 
mensurate with  ability  and  experience.  Must  be 
good  all-around  announcer.  Play-by-play  ad- 
vantageous. If  interested  please  rush  photo,  sal- 
ary required,  full  information,  audition  and  ref- 
erences. Also  state  if  you  have  car.  Box  709F, 
B«T. 

Disc  jockey.  Must  have  proven  success  record 
as  DJ,  in  a  competitive  market.  A  real  oppor- 
tunity awaits  the  man  who  can  deliver.  5kw  net- 
work station,  metropolitan  north  central  market. 
Give  full  particulars  about  previous  experience, 
salaries  _earned  and  expected,  and  attach  small 
photo.  Tv  experience  helpful  but  not  essential. 
Confidential.  Box  721F,  B-T. 

Minnesota  station  needs  play-by-play  sports  an- 
nouncer. Top  salary.  Opportunity  to  earn  extra 
money  selling  time.  Box  727F,  B-T. 

Metropolitan  southeastern  market  offers  splendid 
opportunity  for  personality  disc  jockey  who  can 
sell  own  show.  Send  references,  background,  de- 
tails with  photo.  Box  740F,  B»T. 

Complete  staff  to  invest  new  station,  5%  interest 
$1000,  50%  interest  $10,000.   Box  743F,  B»T. 

Announcer-engineer.  We  want  first  class  an- 
nouncer with  engineering  ability  toj  handle  5kw 
non-directional  daytimer.  We  require  good  an- 
nouncing, good  maintenance.  $90  for  45  hour 
week.  Man  must  be  dependable,  sober,  married, 
from  south,  southeast  or  southwest.  Send  ref- 
erences, photo,  audition  tape.   Box  771F,  B»T. 

Combination  announcers  with  1st  phone  by  Jan- 
uary 15th,  for  Texas  coast  station;  accent  on  an- 
nouncing. $275.00  plus.  Send  tape,  references, 
background.  Box  775F,  B»T. 

Immediately!  Announcer — 1st  phone.  Near  New 
Orleans,  Experience  necessary.  Good,,  salary,, 
working  conditions.   Box  780F,  B«T. 


Help  Wanted— (Cont'd) 

Combo  man:  staff  opening  on  1000  watt  full-time 
network  station  on  Gulf  Coast.  Want  young  man 
between  January  first  to  tenth,  interested  in  $80- 
85.00  weekly.  Good  voice,  first  class  ticket  and 
limited  experience.  Mail  photo,  tape  and  letter 
to  KIOX  Bay  City,  Texas. 

Announcer  for  new  station  in  small  town  scenic 
part  of  Colorado.  Need  good  all-around  man, 
preferably  single.  Contact  Jack  Hawkins,  KIUN,. 
Pecos,  Texas. 

Air  salesman  wanted — not  just  a  golden-toned 
announcer — for  top  Hooper-rated  5,000  watt  ABC 
affiliate  in  six-station  Mobile  market.  We  feature 
news,  music  (all  pops — no  race,  no  hillbilly)  and 
sports.  Scale  for  experienced  man,  $82.50  per 
week;  time  and  half  for  OT.  Personal  contact 
preferred  or  address  resume  and  photo  to  D.  H. 
Long,  General  Manager,  WABB,  Mobile,  Alabama. 

Announcer  with  some  experience  wanted  imme- 
diately by  fulltime  small  market  NBC  station. 
Excellent  opportunity.  With  or  without  first 
class.  WPNF,  Brevard,  N.  C. 

All-around  staff  announcer.  Salary  commensu- 
rate with  ability  and  experience.  Send  photo, 
resume  and  audition  on  news,  commercials  and 
DJ  chatter  to  WVSC,  Somerset,  Pa. 

Technical 

Transmitter  engineer  northern  Ohio  area.  Give 
complete  history,  salary,  reason  wishing  to  leave 
present  position  and  when  available  first  letter. 
Box  778F,  B-T. 

Chief,  250  watt  New  England.  Supervise  con- 
struction. Maintenance.  Available  spring  1955. 
Salary  open.  Send  full  details.  Box  782F,  B»T. 

Chief  engineer,  1000-watt  Missouri  station  uV 
heart  of  beautiful  lake  of  the  Ozarks  resort  area. 
Prefer  combo  man  but  will  accept  straight  engi- 
neer. Salary  open.  Write:  Manager,  KRMS, 
Osage  Beach,  Missouri. 

Production-Programming,  Others 

Girl  Friday.  Able  to  write  letters,  rapid  typist,, 
bookkeeper,  familiar  all  phases  radio.  Ideal  op- 
portunity. Middle  Atlantic  states.  Box  667F,  B»T. 

Wanted:  Girl  for  traffic,  continuity  as  well  as. 
generalized  secretarial  duties  with  similar  expe- 
rience in  small  town  radio  station.  Fine  chance 
for  advancement  with  large  organization.  Eastern, 
states.  Box  668F,  B»T. 

Newsman.  Experienced  in  all  phases — including 
local  reporting;  authoritative  air  presentation  on- 
tv  and  radio.  Advise  previous  experience,  ref- 
erences, salary  expected,  and  attach  snapshot. 
All  replies  confidential.  Box  722F,  B-T. 

Promotion-publicity.  Experienced  in  audience? 
building  and  sales  promotion  for  radio  and  tv. 
Must  have  successful  background  in  similar  ca- 
pacity. Newspaper  layout  experience  helpful.  — 
Give  full  particulars,  including  salary  expected,  L  . 
in  first  letter.   Box  723F,  B-T. 

News  director,  for  radio  and  tv  newsroom.  Must, 
be  able  to  take  full  charge  of  department,  that 
carries  heavy  schedule  of  local  news.  Be  thor- 
oughly experienced  in  local  reporting,  have  an 
authoritative  style  and  be  able  to  direct  other 
news  personnel.  Will  only  consider  applicants; 
with  successful  background  in  similar  position. 
Reply  in  detail,  giving  past  experience,  salary 
expected,  and  attach  small  photo,  which  will 
not  be  returned.  Box  738F,  B«"T. 

Girl  for  radio  traffic  position.    Experience  and' 
ability  to  take  shorthand  helpful  but  not  essen-  1 
tial.    Immediate   opening.    Contact   Cal  Smith,. 
KROC,  Rochester,  Minnesota. 

News  director  with  good  voice  for  live-wire 
Pennsylvania  independent.  $75.00  to  start.  One 
week's  paid  vacation  first  year — two  weeks  there- 
after. Mileage  allowance.  Position  offers  chal- 
lenge to  provide  creative  first-rate  news  and 
feature  coverage  of  big  interesting  area.  Work 
with  tape  recorder.  Station  going  5000  watts  full- 
time.  WCOJ,  Coatesville,  Pa..  2100. 


Situations  Wanted 


Managerial 


Mature,  sales-conscious  PD  interested  in  manage- 
ment opportunity.  Successful  station-operations; 
experience.  Box  704F,  B>T. 


RADIO 


RADIO 


RADIO 


Situations  Wanted — (Cont'd) 


Young,  successful,  civic-minded  manager-sales- 
man seeking  permanent  position.  Family  man. 
Thoroughly  experienced  in  small  station  opera- 
tion. Prefer  salary,  incentive  arrangement.  Ex- 
cellent references.  Personal  interview.  Write 
3622  Yale  Avenue,  Winston-Salem,  N.  C. 


Salesman 


Radio  or  tv  sales — key,  medium  and  small  market 
background.  Successful  sales  and  service  of  na- 
tional, regional  and  local  accounts.  Present 
market  approximately  million.  Want  California 
assignment.  $7800  minimum  with  potential.  Mar- 
ried, family,  30.  Box  767F,  B-T. 


Announcers 


Experienced  staff  man,  DJ.,  news  man.  Trained 
i  voice.  First  phone.  Negro.  Box  510F,  B«T. 

!  Disc  jockey  —  announcer,  presently  employed, 
seeking  job  with  future,  veteran,  will  travel, 
tape.  Box  566F,  B»T. 

I  

Experienced  announcer  with  permit,  presently 
employed,  wishes  to  relocate  near  New  York  City. 
Singer,  instrumentalist,  seeking  staff  position  or 

i  station  personality  or  both.  Strong  on  news. 
Sober,  dependable,  family  man.  Tape,  resume  on 
request.  Interview  after  1st  of  year.  Box  633F, 
B«T. 

Announcer,  broadcasting  school  graduate;  some 
experience  as  combo  DJ,  newscaster  and  copy- 
writer. Box  674F,  B»T. 


Versatile  young  announcer-copywriter-experi- 
enced-showmanship and  originality.  Looking  for 
steady  position  with  progressive  station  in  Ohio. 
Tape,  resume  available.  College  and  radio-tv 
school.  Box  734F,  B«T. 


Announcer-engineer — 5  years  DJ,  sports,  news 
'personality.  Employed  5kw.  Family.  Northeast. 
Box  736F,  B«T. 

Country  DJ,  recording  artist,  nationally  recog- 
nized on  50  kw,  desires  change.  Promotion  terri- 
tory for  barn-dance,  shows  etc.  Radio,  tv,  back- 
ground, network  experience.   Box  739F,  B»T. 

Announcer-versatile,  sincere,  good  DJ,  radio-tv 
experience.  Available  now.  Box  750F,  B«T. 

Announcer:  2V2  years,  strong  news,  convincing 
i  commercial  delivery,  act,  character  voices,  B.S. 
;  degree.  Box  752F,  B»T. 


Announcer.  Deejay.  News.  Five  years  experi- 
ence all  phases.  College  graduate.  Seek  major 
| market  northeast  station.  Box  758F,  B»T. 

jversatile  announcer — veteran,  married,  college 
'graduate — anxious  to  settle  in  good  market — for 
tape,  recommendations,  and  picture,  write  Box 
764F,  B»T. 

,;Stop,  look!  and  listen?  Staff,  news  and  relaxed 
'DJ.  Family  man  presently  employed,  but  looking 
to  the  future.  Box  765F,  B«T. 


Negro  DJ,  pleasant  voice.  Emphasis  announcer. 
jPlenty  of  personality,  boardman.  Box  772F,  B-T. 


Attention  250  and  500  watters — all  around  an- 
nouncer. Light  experience.  Radio  school  gradu- 
ate. Will  travel.  Tape,  vet.,  3rd  class  license.  Box 
773F,  B-T. 


All-around  staff  announcer.  Strong  on  news. 
Pleasant  personality.  3rd  ticket.  Desires  eommu- 
cnity-minded  station.   Box  747F,  B-T. 


'Announcer-newsman.  Three  years  experience. 
Family,  college,  34,  veteran.   Box  779F,  B-T. 


All-around  staff  announcer.  Strong  on  news. 
Pleasant  personality.  3rd  ticket.  Desires  commu- 
j-iity-minded  station.  Box  783F,  B«T. 


Situations  Wanted — (Cont'd) 


Announcer,  deejay,  available  now.  Go  anywhere, 
eager  to  please.  Coached  by  top  New  York  an- 
nouncers, but  no  hot-shot.  Looking  for  opportu- 
nity to  prove  myself  an  asset  to  your  station. 
Sober,  dependable.  Tape  and  resume  on  request. 
Box  786F,  B«T. 

Experienced  announcer,  part  or  full  time,  near 
metropolitan  New  York.  Tom  Craig,  129  East 
47th  Street,  New  York  City,  N.  Y. 

Diamond  in  the  rough — young  vet,  want  and 
merits  break.  Show  biz  experience.  Light  radio 
experience.  Will  do  anything.  Exchange  work  for 
experience.  Money  no  object.  Will  travel.  Mike 
Dale,  1053  Flatbush  Avenue,  Brooklyn,  New  York. 

Limited  experience.  Relaxed  news,  DJ.  Charlie 
Doll,  907  Clinton  Street,  Hoboken,  New  Jersey. 

Disc  jockey.  Quick  punch  delivery.  2  years  ex- 
perience. Phone  HY  8-1075,  Bob  Feriss,  630  Du- 
Mont  Avenue,  Brooklyn  7,  New  York. 

Staff  announcer,  friendly  voice,  seeking  perma- 
nent position.  Strong  on  news,  commercials,  DJ. 
Light  experience.  Radio  school  graduate.  Travel, 
tape,  photo,  resume.  Richard  Hanna,  175  Clinton 
Street,  Brooklyn  1,  New  York. 

Announcer-console  operator.  Emphasis  on  music, 
news,  commercials.  Single,  will  travel.  Prefer 
east.  Tape,  photo,  resume  on  request.  Richard 
Heffernan,  921  Eastwood,  Chicago.  Longbeach 
1-8900. 

Experienced  announcer,  3rd  ticket.  Handle  all 
staff  duties,  play-by-play  major  sports.  Dick 
Kent,  1722  West  Virginia  Avenue,  N.E.,  Washing- 
ton, D.  C,  LI  3-6054. 

6  years  combo  experience.  1st  phone.  No  hot 
shot.  Good  straight  announcer.  Strong  on  news 
and  commercials.  C.  Lavanaway,  45  Copra,  San 
Francisco,  Calif. 

Staff — midwest:  Clear,  mature,  selling  voice.  Ex- 
perience, ability,  university  background.  Single, 
32.  Exceptional  news,  commercials;  agreeable 
personality.  Charles  May,  3619  Paseo,  Kansas 
City,  Missouri.  Phone  Armour  5446. 

Announcer-console  operator.  Strong  on  DJ, 
punch  copy.  Young,  Midwestern  graduate.  Pre- 
fer midwest.  Photo,  resume  on  request.  Ernie 
Vessini,  2515  Nordica,  Chicago.  Tuxedo  9-7705. 

Announcer— 30,  single,  draft  exempt,  16  months 
experience  staff  announcer.  Speciality-sports 
play-by-play.  Prefer  midwest.  Presently  em- 
ployed but  station  curtailing  broadcasting.  Avail- 
able for  interview.  919  W.  Pearl,  Staunton.  Illi- 
nois.  Telephone  328W. 

Announcers-writers,  thoroughly  trained  all  phases 
by  top  professionals.  Midwestern  Broadcasting 
School,  228  S.  Wabash  Ave.,  Chicago  4,  111. 
Wabash  2-0712. 

Technical 


Engineer — want  position — first  time  on  transmit- 
ter—1st  phone— highly  capable  of  broadcasting. 
Box  748F,  B-T. 

Chief  engineer — experienced — construction-main- 
tenance-remote control-directional  antenna.  Box 
755F,  B«T. 

Engineer — 1st  phone,  capable  any  position  am  or 
tv  station.   Box  756F,  B»T. 

First  phone.  Capable  of  making  chief  in  250  watt 
full-time  or  1000  watt  daytime  in  Florida.  Day- 
time, station  is  preferred.  Box  757F,  B«T. 

Chief  engineer  experienced  in  installation,  con- 
struction and  maintenance  of  medium  power  sta- 
tions, desires  position  in  midwest  or  eastern 
states.  Box  759F,  B-T. 

Experienced  chief  engineer  presently  employed, 
desires  position  at  larger  station.  First  class 
license  and  member  of  IRE.  Box  760F,  B«T. 

Am  engineer,  6  years  all  phases.  Box  762F,  B»T. 

Engineer,  1st  phone,  seven  years  experience  am- 
fm,  chief  of  two  stations.  Available  now,  will 
travel.  Box  768F,  B»T. 


Situations  Wanted — (Cont'd) 


Engineer:  Have  first  phone  license,  age  22,  mar- 
ried, vet.  Call  Tchula  Hdwe.  or  write  Harold 
Harris,  Route  1,  Box  126,  Tchula,  Mississippi. 

Combo  men  and  operators  with  first  class  tickets 
available  immediately.  Grantham,  6064  Holly- 
wood Blvd.,  Hollywood,  California. 

Production-Programming,  Others 

Attention  new  stations — Program  director-chief 
engineer  available.  Capable  and  experienced 
both  announcing  and  engineering.  First  class 
license.  Also  good  copywriter.  Can  help  you  cut 
staff  costs  and  make  profit.  Box  694,  B-T. 

Thoroughly  experienced  program  manager  im- 
mediately available  for  similar  supervisory  posi- 
tion. Box  705F,  B-T. 

Newsman  seeks  spot  midwestern  station.  B.S. 
radio  journalism  1952,  some  experience,  veteran. 
Box  719F,  B-T. 

New  England.  Newscaster-PD,  17  years;  pres- 
ently news  director  for  50,000  watts.  Solid  an- 
nouncing, program  experience.  Substantial  op- 
eration only.  Box  769F,  B»T. 

Available  as  program  manager.  N.  Y.  C.  network 
announcer-producer.  11  years  all  phases,  radio- 
tv.  Accustomed  to  high  standards.  Box  784F,  B«T. 


TELEVISION 


Help  Wanted 


Salesmen 


Television  representatives  for  five  top-rated  tv 
syndicated  film  properties.  Liberal  commissions, 
exclusive  territories.  Previous  experience  re- 
quired.  Box  737F,  B»T. 

Established  television  station  in  metropolitan 
southeastern  market  now  adding  to  its  tv  sales 
staff.  Give  full  details  of  experience,  references, 
starting  compensation  expected,  photo.  Box 
741F,  B»T. 


Technical 


Do  you  want  to  settle  in  Vermont?  Transmitter- 
man  in  good  physical  health  who  likes  skiing, 
has  a  reputation  for  reliability,  wanted  for  opera- 
tion of  GE  transmitter  on  Mt.  Mansfield.  Sta- 
tion provides  pleasant  living  quarters  at  trans- 
mitter. Watch  schedule  two  days  on,  one  day 
off.  Professional  and  character  references  re- 
quired. S.  T.  Martin,  General  Manager,  WMVT, 
Burlington,  Vermont. 

Production-Programming,  Others 

Wanted — Established  midwest  vh  station  looking 
for  female  continuity  writer,  send  photo  and 
complete  resume  to  Box  695F,  B-T. 

(Continued  on  next  page) 


TV  PROGRAM  MANAGER 

Top  power  VHF  in  large  SE  area 
needs  experienced  and  capable  man  to 
head  its  program  department.  Eeal 
creative  talent,  native  showmanship 
and  supervisory  ability  essential.  This 
is  not  a  swivel  chair  job,  as  successful 
applicant  should  be  able  to  do  as  good, 
on-camera  job.  If  you  have  experience 
and  practical  ideas  for  low  cost  local 
programming  and  can  provide  real 
leadership  to  a  good  staff,  this  position 
will  be  satisfying  and  rewarding.  Po- 
sition open  as  result  of  promotion  in 
our  executive  staff.  Send  full  details, 
picture.  Your  application  kept  in  con- 
fidence. 


i  Box  732F,  B»T.  i 


TELEVISION 


For  Sale — (Cont'd) 


RADIO 


Situations  Wanted 


Managerial 


Station-commercial-sales  manager.  Proven  suc- 
cessful managerial  and  sales  record  with  local 
and  major  uhf-vhf  operations.  Can  cut  costs  and 
increase  sales.  Presently  employed,  but  station 
has  been  sold.  Seek  permanent  position  with 
percentage  or  stock  arrangement.  Box  636F,  B»T. 


Assistant  to  manager, 
perience.  Excellent 
706F,  B-T. 


Five  years  supervisory  ex- 
record,    references.  Box 


Manager.  2  years  tv,  10  years  radio.  Presently 
managing  vhf,  primary  market.  Experienced  in 
sales,  administration,  programming,  labor-rela- 
tions, film  buying,  networks.  Family  man,  col- 
lege graduate,  veteran.  Active  in  community. 
Reason  for  leaving  is  confidential,  will  explain. 
Box  717F,  B«T. 


Manager — 25  years  experience,  radio-tv.  All 
phases — sales  promotion — direction — etc.  Excel- 
lent references.   Box  744F,  B»T. 


Assistant  manager-general  sales  manager  oppor- 
tunity wanted.  Have  major  station  (first  ten  mar- 
kets) and  top  Madison  Avenue  rep  experience. 
Confidential.  Box  751F,  B>T. 


Salesmen 


Can  your  station  use  more  national  spot  and 
local  business?  Let  me  show  you  how  to  get  it. 
Box  753F,  B-T. 


Announcer 


Experienced.  3  years  all  types  television  an- 
nouncing, including  news.  Some  production.  Six 
years  radio  programming  and  announcing.  Fam- 
ily. College.  Best  offer  accepted.  Box  660F,  B«T. 


Technical 


Tv  engineer,  all  phases,  no  film.  3  years  experi- 
ence. 1st  phone.  Permanent  only.  Box  761F. 
B-T. 

Production-Programming,  Others 

Producer-director,  over  two  years  experience, 
television,  radio.  Desire  assistant  program  di- 
rectorship or  similar  position  in  east.  Box  699F, 
B«T. 

Experienced  PD  put  television  station  on  air, 
into  black.  Seeking  larger  market.  Immediately 
available.  Best  references.  College  education. 
Box  707F,  B-T. 

Experienced  tv  continuity  director  desires  major 
market.   Six  years  experience.   Box  708F,  B»T. 


For  Sale 


Stations 


250  watt  fulltime  independent  Wisconsin  market, 
well  staffed,  well  established,  new  equipment, 
exclusive  county,  excellent  future,  $35,000,  liberal 
financing.  Box  632F,  B«T. 

Profitable  daytimer,  south-central  single  station 
market.  Owner  has  larger  opportunity  elsewhere. 
$50,000  with  terms  for  responsible  parties.  Paul 
H.  Chapman,  84  Peachtree  Street,  Atlanta,  Ga. 

Free  list  of  good  radio  and  tv  station  buys  now 
ready.  Jack  L.  Stoll  &  Associates,  4958  Melrose, 
Los  Angeles  29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange.  Licensed  Brokers.  Portland 
22,  Oregon. 


Equipment  Etc. 


Have  250  uhf  transmitter,  hand-built  by  top  en- 
gineers, with  finest  material,  at  moderate  price. 
Ideal  for  satellite  and  booster  operation.  Box 
725F,  B-T. 

3kw  fm  transmitter,  including  power  supply, 
monitors,  console.  All  General  Electric.  Approx- 
imateiy  400  feet  Andrew  transmission  line.  Excel- 
lent condition.  $2,500.00.  Box  776F,  B-T. 


Gray  telop  #11  opaque  projector,  never  used,  cost 
$2,100.00.  Your  price  $1,800.00.  Write  Chief  Engi- 
neer, KBAK-TV,  Bakersfield.  California. 

For  sale  at  worthwhile  saving — two  uncrated  RCA 
type  TP-16Fmm  tv  projectors.  Contact  Jim  Brady, 
KIFI,  Idaho  Falls,  Ida. 

300  foot  Lehigh,  self-supporting,  double  galvan- 
ized tower  suitable  for  tv.  Design  drawings 
available.  Best  offer  takes  it.  Write  or  call  J. 
Hatfield,  KIRO,  Seattle,  Washington. 

Complete  REL  10  watt  education  fm  transmitter. 
Tubes,  spares,  crystal,  75  foot  flexible  co-ax.  40 
foot  tower,  single  bay  antenna.  $1,200.00.  WPRK- 
FM,  Winter  Park,  Florida. 

One  three  hundred  and  fifty  foot  self  supporting 
Truscon  radio  tower,  type  C,  insulated,  with  all 
accessories,  am,  original  cost  was  $12,500.00,  1949. 
Will  sell  for  $4,200.00  FOB.  Atlanta.  Ga.  Tower 
in  perfect  condition.  Phone  Calhoun  9246.  Ready 
for  shipment. 


Wanted  to  Buy 


Stations 


Independent  operator  desires  to  acquire  all  or 
control  of  midwest  radio  station.  Box  718F,  B»T. 

Experienced  broadcaster  now  with  one  of  the 
west's  best  radio-tv  operations  want  to  buy  sub- 
stantial interest  in,  and  manage,  western  radio 
station.  Prefer  daytime-only.  Box  745F,  B«T. 

Successful,  aggressive  partnership,  now  operating 
independent,  desires  own  station.  Sale,  lease  or 
management  contract.  Box  787F,  B«T. 

I  will  pay  up  to  $500  monthly  to  lease  small  town 
radio  station,  with  option  to  buy.  Will  give  best 
character  and  ability  references.  Box  1120,  Win- 
ston-Salem, North  Carolina. 

Radio  stations,  Missouri,  Arkansas,  Kansas.  Okla- 
homa.   Ralph  Erwin,  Theatre  Broker,  Box  811, 

Tulsa. 


Equipment  Etc. 


Television  transmitter  type  TT2AL.  Box  766F, 
B«T. 

400  foot  self-supporting  insulated  tower.  Will 
purchase  standing  or  from  storage.  Write  or 
wire  details  of  tower  and  price  to  Box  781F.  B«T. 

Immediately,  good  working  condition,  mobile 
transmitter,  rent  or  buy.  WWBG,  phone  31334. 
Bowling  Green,  Ohio. 

Will  you  help?  Give  or  sell  cheap,  used  equip- 
ment. Desire  to  build  500w  christian  station. 
Alvin  Craig,  Way  of  Truth,  Hagerstown,  Mary- 
land. 


Instruction 


FCC  operator  license  quickly.  Individualized 
instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 


RADIO 


Help  Wanted 


Managerial 


Wanted 

STATION  MANAGER 

Who  is  under  35  and  ready  for  a  tough 
but  rewarding  assignment.  The  right  man 
for  us  will  be  experienced  in  station  oper- 
ation, including  sales,  costs,  programming, 
promotion  and  personnel.  This  oppor- 
tunity is  with  a  growing  AM  and  UHF- 
TV  station  in-  a  New  England  big  city 
market.  Salary  #10,000  plus  bonus.  Ap- 
ply with  resume  to 

Box  774F,  B»T. 


Help  Wanted— (Cont'd) 

Managerial 


MANAGER 
WANTED  IMMEDIATELY 

Independent  station  in  Midwest  univer- 
sity city.  Excellent  market  over  100,000 
.  .  .  bright  opportunity.  Want  aggres- 
sive, experienced  man  .  .  .  heavy  on  sales 
.  .  .  administrative  knowledge.  Salary 
open.  Send  complete  resume,  including 
references  in  confidence  to  WKID,  222 
E.  Delaware,  Chicago. 


TELEVISION 


Help  Wanted 


Announcers 


ANNOUNCER 

Growing  VHF  metropolitan  TV  sta- 
tion looking  for  top  radio  announcer, 
with  successful  background,  who 
wants  top  opportunity  in  television. 
A  producer-director  with  experience 
and  production  know-how.  Send  pic- 
ture, Announcer,  send  audition  and 
complete  resume  first  letter. 

Box  746F,  B*T. 


TELEVISION 


Situations  Wanted 


Managerial 


TV  SALES  MANAGER 


Stations 


Florida  station  with  .fair  return 
as  well  as  climate.  A  pleasant 
living,  medium  size  market,  TV- 
free.  Requires  $45,000  .cash 
down  and  like  amount  for  each 
of  2y2  subsequent  years.  Income 
to  owners  each  of  past  two  years : 
$42,000. 

Paul  H.  Chapman 

84  Peachtree  Street 

Atlanta,  Georgia 


Outstanding  history  of  success.  Major 
market,  national  and  local  experience 
in  hiring,  training,  and  leading  ag- 
gressive sales  force,  working  with 
reps.  Forceful  personal  salesman. 
Very  finest  professional  and  personal 
references.  Sound  reasons  for  seeking 
change.  Stable  executive  with  16  years' 
experience  radio  and  TV.  Age  36, 
married,  family.   Presently  employed. 

Box  777F,  B»T. 


For  Sale 


FOR  THE  RECORD 


(Continued  from  page  72) 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

KRUZ  San  Francisco,  Calif. — Grant  R.  Wrathall 

granted  mod.  of  CP  to  change  from  1  kw  day  to 
10  kw  day,  directional  on  1010  kc  subject  to  con- 
dition that  KRUZ  has  responsibility  for  installa- 
tion and  adjustment  of  suitable  filter  circuits,  or 
other  equipment,  as  may  be  necessary  to  prevent 
cross  modulation  due  to  interaction  with  KYA 
there.  Granted  Dec.  22. 

KCHJ  Delano,  Calif. — Charles  Herman  Johnes 
granted  CP  to  change  from  1  kw  day  to  1  kw 
night,  5  kw  day,  DA-2,  unlimited,  subject  to  con- 
dition of  accepting  such  interference  as  may  be 
caused  by  proposed  operation  of  KARM  Fresno 
and  KLAS  Las  Vegas.  Granted  Dec.  22. 

KECC  Pittsburg,  Calif.— KECC  Inc.  granted 
CP  to  change  from  1  kw  unlimited,  directional 
night  to  5  kw  unlimited,  DA-2.  Granted  Dec.  22. 

WGMS  Washington,  D.  C— The  Good  Music 
Station  Inc.  granted  bid  to  change  from  1  kw  day 
to  5  kw  day,  1  kw  night,  unlimited  time  and  to 
to  move  station  to  Bethesda,  Md.  Granted  Dec.  22. 

WATH  Athens,  Ga.-A.  H.  Kovlan  &  J.  D.  Sin- 
yard  granted  CP  to  change  from  1540  kc  to  970  kc 
with  1  kw  daytime.  Granted  Dec.  22. 


For  Sale — (Cont'd) 


Equipment 


TOWERS 

RADIO — TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd.,; 
Portland   11,  Oregon 


Wanted  to  Buy 


Stations 


STATION  OWNERS! 

Pa.    Del.    N.  J. 

WE  WILL  PAY  MORE  FOR 
YOUR  STATION  THAN  ANY. 
ONE,  ANYWHERE.  CONFI- 
DENTIAL. CASH  OR  TERMS 

BOX  754F,  B.T.  I 


jj      ATTENTION  STATION  OWNERS 

I  have  growing  list  of  clients  wanting 
stations,  small  and  medium.  Urgently 
,  need  properties  in  Kansas,  Oklahoma, 
Arkansas,  Missouri.  Sales  handled  pri- 
vately. 

RALPH  ERWIN,  BROKER 
Box  811  Tulsa 


Employment  Services 


m      RADIO  &  TV  PERSONNEL 

l£|      We  screen  New  York's  vast 
1,1^:      source  of  qualified  personnel; 
t       take  the  guesswork  out  of  hir- 
:'      ing  for  stations  anywhere.  Tell 
us  your  needs,  we  do  the  rest  I 

1  CAREER   BUILDERS  Agency  J 

I;  Marjori*  Wiiiy,  Director,  Raaio-TV  D/v. 

35  West  53rd  St.,  New  York  1S»  •  PL  7-6385  ||| 


APPLICATIONS 

KEAR  San  Mateo,  Calif.— Bay  Radio  Inc.  seeks 
mod.  of  CP  to  change  main  studio  location  from 
San  Mateo  to  San  Francisco.  Filed  Dec.  21. 

WJBK  Detroit,  Mich.— Storer  Bcstg.  Co.  seeks 
CP  to  change  from  5  kw  night,  10  kw  day  to  1  kw 
night  and  10  kw  day,  directional  day  and  night. 
Filed  Dec.  21. 

KRSD  Rapid  City,  S.  D. — John  Daniels,  Eli 
Daniels  &  Harry  Danfield  d/b  as  Heart  of  the 
Black  Hills  Station  seek  CP  to  change  from  1340 
kc  to  1230  kc.  Filed  Dec.  21. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KCBS-AM-FM  San  Francisco,  Calif.— Columbia 
Bcstg.  System  Inc.  of  Calif,  granted  voluntary 
assignment  to  parent  corporation  Columbia  Bcstg. 
System  Inc.  Granted  Dec.  22;  announced  Dec.  28. 

KQXI  (TV)  San  Jose,  Calif.— Standard  Radio  & 
Tv  Co.  granted  transfer  of  control  to  Sunlite 
Bakery  for  $50,650.  A.  T.  Gilliland,  current  presi- 
dent of  the  station,  is  sole  owner  of  the  Sunlite 
Bakery.  Granted  Dec.  22. 

KOAT  Albuquerque;  KRSN  Los  Alamos,  N.  M. 
— Alvarado  Bcstg.  Co.  granted  assignment  of 
licenses  to  Sunshine  Bcstg.  Co.  for  $160,000.  Prin- 
cipals include  Hugh  DeWitt  Landis  (36.3%),  owner 
of  KICA  Clovis,  y?  partner  KVBC  Farmington, 
both  in  New  Mexico  and  minority  stockholder 
KANS  Wichita,  Kan.,  and  KRGV  Weslaco,  Tex.; 
William  Wayne  Phelps  (36.3%),  owner  of  KALG 
Alamogordo,  N.  M.;  D.  F.  Prince  (9%),  Washing- 
ton attorney  and  minority  stockholder  WSBR 
Pensacola,  Fla.;  Robert  Porton  (9%),  KRSN  gen- 
eral manager,  and  William  Spack  Jr.  (9%),  KRSN 
assistant  manager.  Granted  Dec.  22. 

WSPN  Saratoga  Springs,  N.  Y.— SPA  Bcstrs.  Inc. 
granted  transfer  of  control  to  Joseph  Donohue 
and  7  others  through  sale  of  39.5%  interest  for 
$7,900.  Principals  now  include  Pres.  Richard 
O'Connor  (22.5%);  Joseph  Donohue  (38%),  Treas. 
Martin  Karig  (12.5%),  25%  stockholder  WWSC 
Glens  Falls.  99%,  stockholder  WLPS  Ticonderoga, 
and  7V2%  stockholder  WNOR  Syracuse,  all  New 
York,  and  Kenneth  H.  Freebern  (20%).  Granted 
Dec.  22. 

WRAW  Reading,  Pa. — Reading  Bcstg.  Co.  grant- 
ed voluntary  relinquishment  of  negative  control 
by  James  Hale  Steinman  through  gift  of  50  shares 
of  stock  to  James  Hale  Steinman  Foundation, 
charitable  trust.  Granted  Dec.  21;  announced 
Dec.  28. 

WAYB  Waynesboro,  Va. — Waynesboro  Bcstg. 
Corp.  granted  voluntary  transfer  of  control  to 
N.  Wilbur  Kidd  through  purchase  of  remaining 
58.7%  interest  for  $22,627.   Granted  Dec.  22. 

APPLICATIONS 

KSTL    St.    Louis,    Mo. — Radio    St.    Louis  Inc. 

seeks  voluntary  transfer  of  control  to  Edward  E. 
Haverstick  Jr.  and  four  others  through  sale  of 
57.5%  interest  for  $131,750.  Principals  include 
Pres.  Dick  J.  Kasten  (5%);  Sec.  William  K.  Hav- 
erstick (30%);  Treas.  Edward  E.  Haverstick  Sr. 
(40%),  and  Edward  E.  Haverstick  Jr.  (15%). 
Filed  Dec.  21. 

WPAT  Paterson,  N.  J. — North  Jersey  Bstcg.  Co. 
seeks  assignment  of  license  to  WPAT  Inc.  for 
$300,000.  Principals  include  Emanuel  Dannett 
(99.5%),  attorney,  and  Dickens  H.  Wright  (0.5%), 
executive  vice  pres.  and  general  manager  WPAT. 
Filed  Dec.  22. 

WOOW  New  Bern,  N.  C— Craven  Bcstg.  Co. 
seeks  voluntary  transfer  of  control  to  James  A. 
Ballard,  Furman  Y.  Sorrell  and  Raymond  Lacy 
Ballard  through  sale  of  all  stock  for  $25,000. 
Principals  in  equal  partnership  include  Pres. 
Furman  Y.  Sorrell,  physician;  Sec. -Treas.  James 
A.  Ballard,  general  manager  WADE  Eadesboro, 
N.  C,  and  Vice  Pres.  Raymond  L.  Ballard,  furni- 
ture salesman.    Filed  Dec.  20. 

KTVQ  (TV)  Oklahoma  City,  Okla.— Republic 
Tv  &  Radio  Co.  seeks  transfer  of  control  from 
John  Esau  and  others  to  Duke  Duvall  and  John 
Esau,  trustees  in  bankruptcy.  Filed  Dec.  21. 

WKGN  Knoxville,  Tenn. — Clarence  Beaman  Jr. 
tr/as  WKGN  Bcstg.  Co.  seeks  assignment  of  li- 
cense to  WKGN  Inc.  for  $75,000.  Principals  in- 
clude Pres.  George  P.  Mooney  (i/3);  Vice  Pres. 
D.  Lynch  (V3).  and  Sec. -Treas.  Abe  D.  Waldauer 
(Y3).  All  are  associated  in  ownership  of  WBSR 
Pensacola,  Fla.   Filed  Dec.  22. 

KOMO-TV  Seattle,  Wash.— Fisher's  Blend  Sta- 
tion Inc.  seeks  assignment  to  subsidiary  corpora- 
tion Fisher's  Tv  Co.   Filed  Dec.  20. 


Hearing  Cases  .  .  . 

INITIAL  DECISION 


KVMC  Colorado  City,  Tex.— FCC  Hearing  Ex- 
aminer J.  D.  Bond  issued  an  initial  decision 
looking  toward  denial  of  the  application  of  Elden 
B.  and  John  B.  Mahon,  a  partnership  d/b  as 
Colorado  City  Bcstg.  Co.,  for  construction  permit 
to  increase  power  of  station  KVMC  Colorado  City, 
Tex.,  from  500  w  to  1  kw,  operating  daytime  only 
on  1320  kc.   Action  Dec.  27. 


OTHER  ACTIONS 

KPIX  (TV)  San  Francisco,  Calif.— The  Com- 
mission, on  its  own  motion,  ordered  an  inquiry 
to  ascertain  whether  any  of  its  rules  or  regula- 
tions or  any  of  the  provisions  of  the  Communi- 
cations Act  have  been  violated  in  connection  with 
the  tampering  with  and  damage  to  equipment  and 
installation  of  tv  station  KPIX  of  the  Westing- 
house  Broadcasting  Co.,  at  San  Francisco,  Calif., 
which  prevented  its  broadcasting  on  Dec.  14th 
and  if  so,  to  ascertain  by  whom  the  violations 
were  committed  and  what  action  should  be  taken 
in  connection  with  these  matters  by  this  Commis- 
sion.   Action  Dec.  22. 

WFTL-TV  Ft.  Lauderdale,  Fla.— FCC  by  Memo- 
randum Opinion  and  Order,  dismissed  as  moot 
the  protest  filed  by  WINZ  and  WMFL  (TV),  ch. 
33,  Miami,  requesting  the  Commission  to  set 
aside  its  action  of  Oct.  21  in  granting  condition- 
ally a  Special  Temporary  Authorization  to  Tri- 
County  Bcstg.  Co.  to  operate  tv  station  WFTL- 
TV  (ch.  23)  Fort  Lauderdale,  Fla.,  at  a  new 
transmitter  site,  and  canceled  said  STA.  Chair- 
man McConnaughey  absent;  Comr.  Eartley  con- 
curred in  result.  Action  Dec.  22. 

Tampa,  Fla. — Ch.  6  proceeding.  By  Memoran- 
dum Opinion  and  Order,  the  Commission  denied 
petitions  by  Pinellas  Bcstg.  Co.  for  rehearing, 
reopening  of  record,  or  for  stay,  and  by  The 
Tampa  Bay  Area  Telecasting  Corp.  for  reconsid- 
eration and  oral  argument,  directed  against  the 
Commission's  Decision  of  Aug.  6  granting  the 
application  of  The  Tribune  Co.  for  new  tv  station 
in  Tampa,  Fla.,  on  ch.  8,  and  denying  competing 
applications  of  Pinellas  and  Tampa  Bay  for  same 
channel  in  St.  Petersburg,  Fla.  Comr.  Bartley 
concurred  in  result;  Comr.  Webster  not  voting. 
Action  Dec.  22. 

Parma-Onondaga,  Mich. — Ch.  10  contest.  By 
Order,  the  Commission  amended  its  Order  of 
Sept.  23  and  clarified  and  brought  up  to  date 
hearing  issues  on  the  five  competing  applications 
(Triad  Television  Corp.,  Booth  Radio  &  Televi- 
sion Stations  Inc.,  Television  Corp.  of  Michigan 
Inc.,  Jackson  Bcstg.  &  Television  Corp.,  and 
Michigan  State  Board  of  Agriculture)  for  a  new 
tv  station  on  ch.  10  in  Parma-Onondaga,  Mich. 
Action  Dec.  22. 

WROW-AM-TV  Albany,  N.  Y.— FCC  by  Memo- 
randum Opinion  and  Order,  denied  request  filed 
Dec.  10  by  WTRI  (TV)  (ch.  35)  Albany,  N.  Y.,  for 
temporary  stay  and  request  for  oral  argument 
directed  against  the  grant  without  hearing  on 
Nov.  3  of  transfer  of  control  of  WROW-AM-TV 
Albany,  N.  Y.,  from  Hyman  Rosenblum,  et  al.,  to 
Lowell  J.  Thomas,  et  al.  Action  Dec.  22. 

Buffalo,  N.  Y. — Ch.  7  proceeding.  FCC  by  Mem- 
orandum Opinion  and  Order,  granted  joint  peti- 
tion of  Great  Lakes  Tv  Inc.  and  Greater  Erie 
Bcstg.  Co.  requesting  reconsideration  of  a  ruling 
made  by  the  Examiner  on  the  record  with  re- 
spect to  admission  of  WKBW-TV  Exhibit  31,  in 
re  applications  for  ch.  7  in  Buffalo,  N.  Y.  Action 
Dec.  23. 

McMinnville,  Tenn. — By  Memorandum  Opinion 
and  Order,  the  Commission  granted  protest  of 
WAGG  Franklin,  Tenn.,  for  reconsideration  of 
Commission  action  of  Nov.  3  granting  Cumber- 
land Valley  Bcstg.  Co.,  a  CP  for  a  new  am  sta- 
tion in  McMinnville,  Tenn.,  on  960  kc,  500  w,  D; 
postponed  effective  date  of  said  grant  pending 
final  determination  after  hearing  on  application 
to  be  held  on  Feb.  7;  denied  protest  in  other 
respects.   Action  Dec.  22. 

KGUL-TV  Galveston,  Tex.— By  Memorandum 
Opinion  and  Order,  the  Commission  denied  four 
petitions  filed  by  KGUL-TV,  ch.  11,  Galveston, 
Texas,  urging  review  of  examiner's  rulings  on 
subpoenas  in  the  hearing  on  its  application  for 
modification  of  CP  to  change  transmitter  site  and 
make  other  changes.  Grant  on  Sept.  1  of  KGUL- 
TV's  application  was  protested  by  Houston  Con- 
solidated Television  Co.  (KTRK-TV,  ch.  13). 
Houston,  and  the  effective  date  thereof  was  post- 
poned pending  final  determination  in  this  pro- 
ceeding. Action  Dec.  22. 

Petersburg,  Va. — Ch.  8  proceeding.  By  Memo- 
randum Opinion  and  Order,  the  Commission  de- 
nied Oct.  29  petition  by  Southside  Virginia  Tele- 
casting Corp.  for  rehearing,  reconsideration  and 
reargument  of  Commission  Decision  of  Sept.  29 
granting  a  construction  permit  to  Petersburg 
Television  Corp.  for  a  new  tv  station  on  ch.  8 
in  Petersburg,  Va..  and  denying  Southside's  com- 
peting application.  Comr.  Bartley  concurred  in 
result;  Chairman  McConnaughey  not  voting.  Ac- 
tion Dec.  22. 
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December  22  Decisions 

BROADCAST  ACTIONS 

By  the  Commission  en  banc 
Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

WWGP  Sanford,  N.  C;  WTYN  Tryon,  N.  C; 
WHED  Washington,  N.  C;  WTAB  Tabor  City, 
N.  C;  WRHI-AM-FM  Rock  Hill,  S.  C;  WOLS 
Florence,  S.  C. 


December  22  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

KXXL  Monterey,  Calif.,  S.  A.  Cisler— Mod.  of 

CP  (BP-8076)  as  mod.  which  authorized  new 
standard  broadcast  station  for  extension  of  com- 
pletion date  (BMP-6730). 

WRBL-TV  Columbus,  Ga.,  Columbus  Bcstg.  Co. 
—Mod.  of  CP  (BPCT-1759)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
to  5-1-55  (BMPCT-2691). 

KCEB  (TV)  Tulsa,  Okla.,  Elfred  Beck— Mod. 
of  CP  (BPCT-1392)  as  mod.  which  authorized  new 
tv  station  to  extend  completion  date  (BMPCT- 
2690). 

KTSM-TV  El  Paso,  Tex..  Tri-State  Bcstg.  Co.— 
Mod.  of  CP  (BPCT  999)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
to  7-17-55  (BMPCT-2692). 

WBAP-TV  Ft.  Worth,  Tex.,  Carter  Pub.  Inc.— 
Mod.  of  CP  (BPCT-1795)  as  mod.  which  author- 
ized changes  in  facilities  of  existing  tv  station 
to  extend  completion  date  to  4-19-55  (BMPCT- 
2687). 


December  27  Applications 

ACCEPTED  FOR  FILING 

Remote  Control 

WLOS  Asheville,  N.  C,  Skyway  Bcstg.  Co.— 
(BRC-614). 

WIMA  Lima,  Ohio,  Northwestern  Ohio  Bcstg. 
Corp.— (BRC-613). 

KEYS  Corpus  Christi,  Tex.,  Earl  C.  Dunn, 
Charles  W.  Rossi,  H.  B.  Lockhart  and  E.  C. 
Hughes  d/b  as  Nueches  Bcstg.  Co.— (BRC-612). 

KAND  Corsicana,  Tex.,  Alto  Inc.— (BRC-611). 

Application  Returned 

WCRB  Waltham,  Mass.,  Charles  River  Bcstg. 
Co.— Mod.  of  CP  (BP-8885)  which  authorized 
change  hours  of  operation  using  power  of  1  kw, 
install  directional  antenna  (DA-1)  and  change 
studio  location  to  make  changes  in  the  antenna 
system. 

License  for  CP 

WLAD-FM  Danbury,  Conn.,  Berkshire  Bcstg. 
Corp. — License  to  cover  CP  (BPH-1940)  which 
authorized  new  fm  station  (BLH  1020). 

Renewal  of  License 

WLRD  (FM)  Miami,  Fla.,  Alan  Henry  et  al.  d/b 
as  Mercantile  Bcstg.  Co.— (BRH-448). 

WTSP-FM  St.  Petersburg,  Fla.,  Pinellas  Bcstg. 
Co.— (BRH-236). 


CP 

WKEU-FM  Griffin,  Ga.,  Radio  Station  WKEU— 

CP  to  replace  permit  (BPH-1919)  as  mod.  which 
replaced  expired  permit  (BPH-1999). 

License  for  CP 

WDOK-FM  Cleveland,  Ohio,  Civic  Bcstrs.  Inc. — 
License  to  cover  CP  (BPH-1945)  which  author- 
ized new  fm  station  (BLH-1019). 

Modification  of  CP 

WBAP-FM  Ft.  Worth,  Tex.,  Carter  Pub.  Inc.— 

Mod.  of  CP  (BPH-1929)  which  authorized  changes 
in  licensed  station  for  extension  of  completion 
date  (BMPH-4970). 

WALB-TV  Albany,  Ga.,  Herald  Pub.  Co.— Mod. 
of  CP  (BPCT-1285)  as  mod.  which  authorized 
new  tv  station  to  extend  completion  date  to 
3-23-55  (BMPCT-2695). 

WKNY-TV  Kingston,  N.  Y.,  WKNY-TV  Corp.— 
Mod.  of  CP  (BPCT-1264)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
to  July  1955  (BMPCT-2694). 

CP 

KMPT  (TV)  Oklahoma  City,  Okla.,  Everett  E. 
Cotter,  Trustee  and  Receiver — CP  to  replace  ex- 
pired CP  (BPCT-1862)  which  authorized  replace- 
ment of  CP  for  tv  station  (BPCT-1935). 

Modification  of  CP 

KVAL-TV  Eugene,  Ore.,  Eugene  Television  Inc. 
—Mod.  of  CP  (BPCT-1231)  as  mod.  which  au- 
thorized new  tv  station  to  extend  completion 
date  to  1-31-55  (BMPCT-2693). 

KCEN-TV  Temple,  Tex.,  Bell  Pub.  Co.— Mod. 
of  CP  (BPCT-1426)  as  mod.  which  authorized 
new  tv  station  to  extend  completion  date 
(BMPCT-2696). 

Application  Returned 

WFTL-TV    Ft.    Lauderdale,    Fla.,  Tri-County 

Bcstg.  Co. — Inconsistent  with  Sec.  3.607  of  the 
Commission's  Rules. 


December  28  Decisions 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  James  D.  Cunningham 

Chief  Broadcast  Bureau — Granted  petition  for 
extension  of  time  to  Jan.  24  within  which  both 
parties  will  submit  proposed  findings  in  re  appli- 
cation of  WWBZ  Vineland,  N.  J.  (Docket  10133; 
BR-1435)  (Action  of  12/27). 

WMID  Atlantic  City,  N.  J.,  Mid-Atlantic  Bcstg. 

Co. — Ordered  a  prehearing  conference  for  Feb. 
15  in  re  applications  for  renewal  of  license  and 
transfer  of  control  (Dockets  11045-46)  (Action 
taken  12/22). 


By  Hearing  Examiner  Annie  Neal  Huntting 
on  Dec.  23 

Onondaga,  Mich.,  Mich.  State  Board  of  Agricul- 
ture— Granted  petition  for  leave  to  amend  its  tv 
application  for  ch.  10  (Docket  11173),  to  show 
certain  changes  resulting  from  death  of  Winfred 
G.  Armstrong. 

WSDR  Sterling,  DJ.,  Blackhawk  Bcstg.  Co.— 

Issued  first  statement  concerning  prehearing 
conferences  and  order  which  shall  govern  the 
course  of  proceeding  to  the  extent  indicated 
(Docket  11146). 


East  Central  Independent 
$165*000*00 

Well  balanced  economy  of  agricultural  and  manufacturing. 
Educational  institution  and  above  average  retail  trading  area 
combine  to  make  this  property  extremely  attractive.  Market 
boasts  over  $140,000,000.00  annual  retail  sales  with  100,000 
population  in  metropolitan  area.  Financing  is  available  on  this 
profitable  facility. 

Appraisals    •    Negotiations    •  Financing 

BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Clifford  Marshall 
Washington  Bldg. 
Sterling  3-4341-2 

numuujj  ■■■■■■■■ 


RADIO-TV-NEWSPAPER  BROKERS 
CHICAGO 
Ray  V.  Hamilton 
Phil  Jackson 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
William  T.  Stubblefield 

235  Montgomery  St. 
Exbrook  2-5671-2 


Newburyport,  Mass.,  Theodore  Feinstein;  Sher- 
wood J.  Tarlow — Issued  first  statement  concern- 
ing prehearing  conferences  and  order  which  shall 
govern  the  course  of  proceeding  re  applications 
for  new  am  stations  (Dockets  11141-42);  and  con- 
tinued hearing  now  scheduled  for  Feb.  10  to 
Feb.  21. 


Actions  Taken  Dec.  21 

Issued  third  statement  concerning  prehearing 
conferences  and  order  which  shall  govern  the 
course  of  proceeding  re  ch.  10  (Dockets  11169  et 
al.),  and  continued  prehearing  conferences  and 
hearing  scheduled  for  Jan.  10  and  14  to  Jan.  14 
and  24,  respectively,  re  Parma-Onondaga,  Mich., 
applications. 

Port  Arthur,  Tex.,  Port  Arthur  College;  Smith 
Radio  Co. — Granted  petitions  of  applicants  for 
leave  to  amend  their  applications  for  tv  ch.  4 
(Dockets  10285,  10352),  and  dismissed  "Response" 
filed  by  Smith  Radio  on  July  23  because  not 
related  to  petition  to  amend. 

Parma,  Mich.,  Jackson  Bcstg.  &  Tv  Corp. — 
Dismissed  petition  to  advance  hearing  date  in 
re  applications  for  tv  ch.  10  (Dockets  11169  et  al.). 


By  Hearing  Examiner  Charles  J.  Frederick 
on  Dec.  22 

Jacksonville,  Fla.,  City  of  Jacksonville,  et  al. — 

Extended  the  time  for  filing  proposed  findings  in 
re  applications  for  tv  ch.  12,  from  Dec.  28  to  Jan. 
11,  and  the  time  for  filing  replies  to  said  proposed 
findings  was  ,  extended  from  Jan.  10  to  Jan.  24 
(Dockets  10833  et  al.). 


By  Hearing  Examiner  H.  Gilford  Irion  on  Dec.  23 

Charlotte,  N.  C,  Radio  Station  WSOC  Die.  et  al. 

— Gave  notice  of  further  hearing  to  be  held  on 
Jan.  19  in  re  applications  for  tv  ch.  9  (Dockets 
8837  et  al.). 


BROADCAST  ACTIONS 
By  the  Broadcast  Bureau 
Actions  Taken  Dec.  23 
Granted  License 

WNAS  (FM)  New  Albany,  Ind.,  School  City  of 
New  Albany — Granted  license  covering  changes  .  _ 
in  educational  station  (BLED-162). 

WPRK  (FM)  Winter  Park,  Fla.,  RoUins  College 
— Granted  license  covering  changes  in  educational 
station  (BLED-163). 

WLCS-FM  Baton  Rouge,  La.,  Air  Waves  Inc. — 
Granted  license  covering  changes  in  existing  sta- 
tion (BLH-1011). 

Remote  Control 

WIMA-FM    Lima,    Ohio,    Northwestern    Ohio  - 
Bcstg.  Corp. — Granted  authority  to  operate  trans- 
mitter by  remote  control. 


Modification  of  CP 


for 


The  following  were  granted  Mod.  of  CP's 
extensions  of  completion  date  as  shown: 

KTSM-TV  El  Paso,  Tex.,  to  7-17-55;  WALB-TV 
Albany,  Ga.,  to  6-23-55:  WRBL-TV  Columbus,  Ga., 
to  7-2-55;  KCEB  (TV)  Tulsa,  Okla.,  to  7-1-55; 
WBAP-TV  Fort  Worth,  Tex.,  to  7-19-55;  WNPT 
Tuscaloosa,  Ala.,  to  3-21-55  (condition). 

Actions  Taken  Dec.  22 
Modification  of  CP 

WFST  Forest,  Miss.,  Scott  County  Bcstg.  Co. — 

Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  and  studio  location  (BMP -6721). 


Remote  Control 

The  following  stations  were-  granted  authority 
to  operate  transmitters  by  remote  control: 

KFIZ  Fond  du  Lac,  Wis.;  WCDL  Carbondale, 
Pa.;  WTOK  Meridian,  Miss. 


Actions  of  Dec.  21 
Granted  License 

WCGC  Belmont,  N.  C,  Central  Bcstg.  Co.— 

Granted  license  for  am  station;  1270  kc,  500  w  D 
(BL-5548). 

KYA  San  Francisco,  Calif.,  KYA  Inc. — Granted 
license  covering  new  transmitter  and  change  in 
studio  location  (BL-5547). 

WMVO-FM  Mt.  Vernon,  Ohio,  The  Mount  Ver- 
non Bcstg.  Co. — Granted  license  covering  changes 
in  fm  station  (BLH-1018). 


Modification  of  License 

WFBM  Indianapolis;  WEOA  Evansville,  Did.; 
WFBM  Inc.— Granted  Mod.  of  licenses  to  change 
name  of  licensee  to  Consolidated  Tv  and  Radio 
Bcstrs  Inc.  (BML-1612). 
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Broadcasting 


Telecasting 


WGBH-FM  Boston,  Mass.,  WGBH  Educational 
Foundation — Granted  Mod.  of  license  to  change 
studio  site  to  Cambridge,  Mass.  (BMLED-10). 

CP 

KFUO  Clayton,  Mo.,  The  Lutheran  Church  of 
Missouri  Synod — Granted  CP  to  install  a  new 
aux.  transmitter  (BP-9475). 

Remote  Control 

WCLG  Morgantown,  W.  Va.,  Morgantown  Bcstg. 
Co. — Granted  authority  to  operate  transmitter  by 
remote  control. 

Modification  of  CP 

WHLM  Bloomsburg,  Pa.,  Bloom  Radio — Granted 
Mod.  of  CP  to  change  type  transmitter;  condition 
(BMP-6726). 

WHBF-TV  Rock  Island,  111.,  Rock  Island  Bcstg. 
Co. — Granted  Mod.  of  CP  to  install  new  antenna 
system  (BMPCT-2686). 

The  following  stations  were  granted  extension 
of  completion  dates  as  indicated: 

WNYC-FM  New  York,  N.  Y.,  to  6-1-55;  KCCT- 
FM  Corpus  Christi,  Tex.,  to  2-1-55;  WAZL-TV 
Hazleton,  Pa.,  to  7-14-55;  KVSO-TV  Ardmore, 
Okla.,  to  7-12-55;  KHSL-TV  Chico,  Calif.,  to 
7-11-55;  KPLC-TV  Lake  Charles,  La.,  to  7-12-55; 
WTWO  Bangor,  Maine,  to  7-5-55;  WJRT  (TV) 
Flint,  Mich.,  to  7-12-55;  WSAU-TV  Wausau,  Wis., 
to  7-12-55;  WDUV  Jacksonville,  Fla.,  to  4-19-55; 
KFXJ  Grand  Junction,  Colo.,  to  1-23-55  (condi- 
tion). 

WOPT    (TV)    Chicago,   111.,   WOPA-TV  Inc.— 

Granted  Mod.  of  CP  to  change  name  to  WOPA 
Inc.  and  to  show  issuance  of  additional  stock 
(BMPCT-2680). 

Actions  of  Dec.  20 
Granted  CP( 

WXYZ  Detroit,  Mich.,  WXYZ  Inc.— Granted  CP 
for  installation  of  new  transmitter  (BP-9592). 

KUGN-FM  Eugene,  Ore.,  KUGN  Die— Granted 
CP  to  replace  expired  CP  (BPH-1971)  (BPH- 
1992). 

KGVO-TV  Missoula,  Mont.,  Mosby's  Inc. — 
Granted  CP  to  replace  expired  CP  (BPCT-829) 
as  mod.  which  authorized  new  tv  station  (BPCT- 
1932). 


Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates: 

WXYZ-TV  Detroit,  Mich.,  to  7-11-55;  WINT 
Waterloo,  Ind.,  to  7-7-55;  WTAO-TV  Cambridge, 
Mass.,  to  7-5-55;  KCOA  Corona,  Calif.,  to  7-14-55; 
WHBQ-TV  Memphis,  Tenn.,  to  6-30-55;  WNYC- 
TV  New  York  City,  to  7-12-55. 


December  28  Applications 

ACCEPTED  FOR  FILING 

Renewal  of  License 

WDCF  Dade  City,  Fla.,  The  Pasco  Bcstg.  Co.— 
(BR-3039). 

WVOP  Vidalia,  Ga.,  Vidalia  Bcstg.  Co.— (BR- 
1349). 

WJFR  Caguas,  P.  R.,  Jorama-Fer  Radio  Corp. — 

(BR-2814). 

WKAQ  San  Juan,  P.  R.,  El  Mundo  Bcstg.  Corp. 
— (BR-1169). 

WWPB-FM  Miami,  Fla.,  Paul  Brake— (BRH- 

373). 

License  for  CP 

KGO-FM  San  Francisco,  Calif.,  American 
Bcstg. -Paramount  Theatres  Inc. — License  to  cover 
CP  (BPH-1979)  which  authorized  changes  in 
licensed  station  (BLH-1023). 

Modification  of  CP 

WBID-TV  Detroit,  Mich.,  Woodward  Bcstg.  Co. 
Mod.  of  CP  (BPCT-1589)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
to  9-19-55  (BMPCT-2699). 

WOCN  (TV)  Atlantic  City,  N.  J.,  David  E. 
Mackey— Mod.  of  CP  (BPCT-1457)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  September,  1955  (BMPCT-2698). 

KGGM-TV  Albuquerque,  N.  M.,  New  Mexico 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1393)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  7-6-55  (BMPCT-2697). 
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TELESTATUS 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B'T  estimate. 
Stations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  NBC,  ABC,  DuM;  Blair;  303.680 

►  WBRC-TV  (6)  CBS;  Katz;  304.316 
WJLN-TV  (48)  12/10/52-Unknown 
WEDB  (»10)  10/13/54-Unknown 

Decaturt — 

►-WMSL-TV  (23)  NBC:  Walker;  22.250 


Total  stations  on  air  in  IT.  S.  and  possessions: 
421;  total  cities  with  stations  on  air;  279.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 

that  are  operating.  Total  sets  in  use  34,821,844. 

*  Indicates  educational  stations. 

+  Cities  NOT  interconnected  to  receive  network 
service. 

(a)  Figure  does  not  include  375,314  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

<b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

c)  The  following  stations  have  suspended  regular 
operations  but  have  not  turned  in  CP's:  WKAB- 
rv  Mobile,  Ala..;  KBID-TV  Fresno,  Calif.;  KTHE 
(TV)  Los  Angeles;  WRAY-TV  Princeton,  Did.; 
WKLO-TV  Louisville,  Ky.;  KFAZ  (TV)  Monroe, 
La.;  WPMT  (TV)  Portland,  Me.;  WFTV  (TV)  Du- 
lath,  Minn.;  WCOC-TV  Meridian,  Miss.;  KACY 
(TV)  Festus,  Mo.;  KOPR-TV  Butte,  Mont.; 
WFPG-TV  Atlantic  City,  N.  J.;  WTVE  (TV)  El- 
mira,  N.  Y.;  WIFE  (TV)  Dayton,  Ohio;  KCEB 
(TV)  Tulsa,  Okla.;  WLBR-TV  Lebanon,  Pa.; 
WKJF-TV  Pittsburgh,  Pa.;  KNUZ-TV  Houston, 
Tex.;  KETX  (TV)  Tyler,  Tex.;  WTOV-TV  Nor- 
folk, Va. 

<d)  Shreveport  Tv  Co.  has  received  initial  deci- 
sion favoring  it  for  ch.  12,  which  is  currently 
operated  by  Interim  Tv  Corp.  [KSLA  (TV)]. 

{Broadcasting    •  Telecasting 


Dothant — 

WTVY  (9)  Hollingbery;  7/2/54-Unknown 
Mobilet — 

►  W  ALA -TV   (10)  ABC,  CBS,  NBC;  Headley- 

Reed;  92,000 
WKAB-TV  (48)  See  footnote  (c) 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

Montgomery — 

»-WCOV-TV  (20)  ABC,  CBS.  NBC,  DuM;  Ray- 
mer;  43,450 

►  WSFA-TV  (12)  NBC;  Headley-Reed 

Munfordt — 

WEDM  (»7)  6/2/54-Unknown 

Selmat — 

WSLA  (8  )  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KVAR  (12)  NBC,  DuM;  Raymer;  101.523 


New  Starters 

The  following  tv  stations  are  the  new- 
est to  start  regular  programming: 

WSFA-TV  Montgomery,  Ala.  (ch.  12), 
Dec.  25. 

WOAY-TV  Oak  Hill,  W.  Va.  (ch.  4), 
Dec.  14. 


WBRC  rv 

WPAG-TV 

KTSM-TV 

WCOV  TV 

WKZO-TV 

WVEC-TV 

WDAK-IY 

WJIM-TV 

WSVA-TV 

KVEC-TV 

WKNX-TV 

WKNA-TV 

KCCC-TV 

WOOD-TV 

WTAP-TV 

KRDO-TV 

WTAC-TV 

WBAY-TV 

KCSJ-TV 

WCOC-TV 

WMTV-TV 

WKNB-TV 

KCJB-TV 

»  A  t  I  a  A  * 

WJMC-TV 

WATR-TV 

KOLN-TV 

CKCR-TV 

CMQ 

KHOL-TV 

tin  inn  t— v  * 

WMBR-TV 

WKNY-TV 

WJ  HP-TV 

WLOK-TV 

WINK-TV 

WHIZ-TV 

WMAZ-TV 

KCEB-TV 

WEEK-TV 

WHP-TV 

WGEM-TV 

WARD-TV 

WDAN-TV 

Stain 
I 

Partial 
our  TV 


;3 


LESS 

List  oi 
Towers 


Write,  wire/"     Aor  phone 


WLBR-TV 

WREX-TV 

WEEU-TV 

WRAY-TV 

WHUM-TV 

WOC-TV 

WERC-TV 

KOAM-TV 

WCOS-TV 

WKLO-TV 

WNOK-TV 

W  LAM-TV 

WMRC-TV 

WWOR-TV 

WHBQ-TV 

KTSM-TV 

KHOL-TV 

WMBR-TV 

WBRC-TV 

WPAG-TV 

KTSM-TV 

WCOV-TV 

WKZO-TV 

WVEC-TV 

WDAK-TV 

WJIM-TV 

WSVA-TV 

KVEC-TV 

WKNX-TV 

WKNA-TV 

KCCC-TV 

WOOD-TV 

WTAP-TV 

KRDO-TV 

WTAC-TV 

WBAY-TV 

KCSJ-TV 

WCOC-TV 

WMTV-TV 

WKNB-TV 

KCJB-TV 

WJMC-TV 

WATR-TV 

KOLN-TV 

CKCR-TV 
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Phoenix — 

►  KOOL-TV  (10)  ABC;  HoUingbery;  106,800 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  103,800 
KTVK  (3)  Weed;  6/10/54-Feb.  '55 

Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  HoUingbery;  34,866 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  34,866 

Yuma  \ — 

►  KIVA  (11)  NBC,  DuM;  Grant;  24,670 

ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht— 

►  KFSA-TV  (22)  ABC,  CBS,  NBC,  DuM;  Pearson; 

25,000 

KNAC-TV  (5)  Rambeau;  6/3/54-Feb.  '55 
Hot  Springst— 

KTVR  (9)  1/20/54-Unknown 
Little  Rock— 

►  KARK-TV  (4)  NBC,  DuM;  Petry;  85,764 
KETV  (23)  10/30/53-Unknown 

KTHV  (11)  Branham;  11/4/54-Unknown 

►  KATV  (7)  (See  Pine  Bluff) 

Pine  Blufft— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  77.233 
Texarkana — 

►  KCMC-TV  (6)  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersrield — 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  84,000 

►  KERO-TV    (10)     CBS,    NBC;  Avery-Knodel; 

146,398 

Berkeley  (San  Francisco) — 

►  KQED  (*9) 
Chico — ■ 

►  KHSL-TV  (12)  ABC.  CBS,  NBC,  DuM;  Avery- 

Knodel;  48.962 
Coronat — 

KCOA  (52),  9/16/53-Unknown 
Eurekat — 

►  KIEM-TV  (3)   ABC.  CBS.  NBC,  DuM;  Hoag- 

Blair,  Blair  Tv;  18,778 
Fresno — 

KBID-TV  (53)  See  footnote  (c) 

►  KJEO  (47)  ABC.  CBS:  Branham;  142.79R 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 
KARM,  The  George  Harm  Station  (12)  Boiling; 

Initial  Decision  8/31/54 
Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  1,983,873 
KBIC-TV  1 22)  2/10/52-Unknown 

►  KCOP  (13)  Katz;  1,983.873 

►  KHJ-TV  (9)  DuM;  H-R;  1,983,873 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,983,873 

►  KRCA  (4)    NBC;  NBC  Spot  Sis.;  1,983,873 
KTHE  (*28).  See  footnote  (c) 

►  KTLA  (5)  Raymer;  1,983,873 

►  KTTV  (11)  Blair;  1.983,873 
Modestot— 

KTRB-TV  (14)  2/17/54-Unknown 

Montereyt — 

►  KMBY-TV  (8)  ABC.  CBS.  NBC.  DuM;  HoUing- 

bery; 492.371 
Sacramento. — 

KBIE-TV  (46)  6/20/53-Unknown 
KCCC-TV  (40)  ABC.  CBS,  NBC,  DuM;  Weed; 
106,500 

KCRA  Inc.  (3)  Initial  Decision  fi/3'51 
KBET-TV  (10)  H-R;  9/29/54-2/15/55 
Salinast — 

»■  KSBW-TV  (8)  ABC.  CBS.  NBC.  DuM;  HoUing- 
bery; 492,371 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS;  Petry;  285,333 

►  KFSD-TV  (10)  NBC;  Katz;  285,333 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KBAY-TV  (20)  3/11/53-Unknown  (granted  STA 
Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  1,033.430 

►  KPIX  (5)  CBS;  Katz;  1,033,430 
p»KRON-TV  (4)  NBC;  Free  &  Peters;  1,033,430 

►  KSAN-TV  (32)  McGillvra;  136,250 
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San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  ABC,  DuM;  Grant;  78,148. 
Santa  Barbara — 

KEYT  (3)  ABC.  CBS,  NBC,  DuM;  HoUingbery; 
453.692 

Stocktont — 

>>KOVR  (13)  DuM;  Blair 

•-KTVU  (36)  NBC;  HoUingbery;  112.000 

Tulare  (Fresno) — 

KWG  (27)  DuM;  Forjoe;  150.000 
Visaliat — 

KAKI  (43)  10/6/54-Unknown 

COLORADO 

Colorado  Springs — 

►KKTV    (11)    ABC,    CBS,    DuM;  HoUingbery: 
52,223 

►  KRDO-TV  (13)  NBC;  McGillvra;  32,000 
Denver — 

►  KBTV  (9;  A.BC;  Free  &  Peters;  253,596 

►  KFEL-i  V  (2)  DuM:  Blair;  253,596 

►  KLZ-TV  (7)  CBS;  Katz;  253,596 

►  KOA-TV  (4)  NBC;  Petry;  253.596 
KRMA-TV  (»6)  7/1/53-Unknown 

Grand  Junctiont — 

►  KFXJ-TV  (5)  NBC,  ABC,  DuM;  Holman,  7,600 
Pueblo— 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  50,906 

CONNECTICUT 

Bridgeport — 

WCEE  (*71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young:  72,340 
Hartfordt— 

WCHF  (*24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC,  DuM;  H-R;  241,236 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  219,422 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC.  DuM:  Katz; 

702.032 
New  Londont — 

WNLC-TV  (26)  12/31/52-Unknown 
Norwich! — 

WCNE  (*63)  1/29/53-Unknown 
Stamfordt — 

WSTF  (27  )  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC:  Stuart;  156.000 

DELAWARE 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker:  223.029 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  600,000 
WOOK-TV  (50)  2/24/54-Unknown 

►  WRC-TV  (4)  NBC;  NBC  Spot  Sis.;  655,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  646.900 

►  WTTG  (5)  DuM;  Blair;  620,000 
Washington  Metropolitan  Tv  Corp.  (20)  10/21/ 

54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beacht — 

WMFJ-TV  (2)  7/8/54-7/1/55 
Fort  Lauderdale — 

►  WITV  (17)  ABC,  DuM;   Boiling;   121.000  (alse 

Miami) 
Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed;  10,439 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  75,600 
*•  WMBR-TV  (4)  ABC,  CBS,  DuM;  CBS  Spot  Sis.. 

340,763 

WOBS-TV  (30)  Stars  National;  8/12/53-Spring 
'55 
Miami — 

►  WGBS-TV  (23)  NBC 
WMFL  (33)  12/9/53- Unknown 

WMIE-TV  (27)  Stars  National;  12/2/53-1/1/55 
WTHS-TV  (»2)  11/12/53-Unknown 

►  WTVJ    (4)    CBS,   ABC,   NBC,   DuM;    Free  & 

Peters;  295,300 

►  WITV  (17)  See  Fort  Lauderdale 
Orlando — 

►  WDBO-TV  (6)  CBS,  ABC.  NBC.  DuM:  Blair.. 

70,000 
Panama  Cityt — 

►  WJDM  (7)  ABC,  NBC;  HoUingbery;  22.500 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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Pensacolat — 

►  WEAR-TV  (3)  ABC,  CBS,  DuM;  HoUingbery; 

85,000 

►  WPFA  (15)  Young 

St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  DuM;  Weed;  124,000 
Tampaf — 

WFLA-TV  (8)  Blair;  8/4/54-Feb.  '55 
WTVT  (13)  Avery-Knodel;  9/2/54-Spring  '55 
West  Palm  Beach — 

WEAT-TV  (12)  ABC;  Walker;  2/18/54-1/1/55 
(granted  STA  Dec.  22) 

►  WIRK-TV  (21)  ABC,  DuM;  Weed:  41,220 

►  WJNO-TV    (5)    NBC,    CBS,    DuM;  Meeker; 

222.500 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC,  NBC,  DuM;  Burn-Smith: 

45,000 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM:  Katz:  456,190 

►  WLWA  (11)  ABC;  Crosley  Sis.;  460,430 

►  WQXI-TV  (36) 

►  WSB-TV  (2)  NBC;  Petry;  475.221 

AugUST^ — 

►  WJBF    (6)    ABC,    NBC,    DuM;  HoUingbery; 

127,700 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  110,000 
Columbus —  , 

►  WDAK-TV   (28)   ABC,   NBC,   DuM;  Headley- 

Reed;  80,220 

►  WRBL-TV  (4)  CBS;  HoUingbery;  85,592 

Macon — 

+■  WMAZ-TV    (13)    ABC,    CBS.    DuM;  Avery- 
Knodel;  81.588 
fc-WNEX-TV  (47)  NBC;  Branham;  62,032 
Romet — 

►  WROM-TV  (9)  Weed:  135.290 
Savannah — 

*■  WTOC-TV  (11)  ABC.  CBS,  NBC,  DuM;  Avery- 
Knodel;  56,241 
WSAV  Inc.  (3)  Initial  Decision  3/31/54 
Thomasvillet — 

WCTV  (6)  Stars  National;  12/23/53-Spring  '55 

IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS,  DuM;  Free  &  Peters;  39,675 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  35,800 
Idaho  Falls—  !1 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Perna; 

31,450 
Pocatello* — 

KWIK-TV  (6)  ABC;  HoUingbery;  3/26/53-Un- 

known 
Twin  FallsT— 

KLIX-TV    (Hi    ABC;     HoUingbery:  3/19/53- 

Early  '55 

ILLINOIS 

Belleville  (St.  Louis,  Mo.i  — 

►  WTVI  (54)  ABC,  CBS,  DuM:  Radio  Tv  Repre- 

sentatives; 300,274 

Bloomington — 

►  WBLN  (15)  McGillvra;  113.242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  HoUingbery;  307,000 
WTLC  (*12)  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS:  CBS  Spot  Sis.;  1,871.800 

►  WBKB  (7)  ABC;  Blair;  2,074,000 

►  WGN-TV  (9)  DuM;  HoUingbery;  2,050,000 
WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20)  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043.000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (*11)  11/5/53-Unknown 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35.000 
Decatur — 

►  WTVP  (17)  ABC,  DuM;  Boiling;  140.000 

Evanstoni — 

WTLE  (32)  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 
Peoria — 

►  WEEK-TV    (43)    CBS,    NBC;  Headley-Reed; 

214,837 

►  WTVH-TV  (19)  CBS,  ABC,  DuM;  Petry:  214.000 
WIRL  Tv  Co.  (8)  Initial  Decision  11/5/54 


REVERSAL  PROCESSING 


Write  for  free  catalogue. 


NATIONAL  CINE  LAB 

■  Box  4425  ,.    *   .yVashingtori.  I7.  D.  C. 


Broadcasting 


Telecasting 


GOING  UP  on  the  first  lift  slab  being  used  in  the  construction  of  the  new  television- 
radio  building  for  WFBC-AM-TV  Greenville,  S.  C,  are  (I  to  r)  Bevo  Whitmore,  WFBC- 
AM-TV  general  manager;  Wilson  Wearn,  WFBC-AM-TV  assistant  to  the  president; 
R.  A.  Jolley,  WFBC-AM-TV  president,  and  Sam  Hooks,  Daniel  Co.  project  engineer. 
Daniel  Co.  is  general  contractor  for  the  project;  engineers  are  Lyles,  Bissett,  Carlisle 
&  Wolff  of  Columbia,  S.  C.  Provisions  for  transmission  of  network  color  programs 
coincidental  with  occupancy  of  the  building  have  been  announced  by  the  station. 


i 


Quincyt  (Hannibal,  Mo.) — 

►  WGEM-TV    (10)    ABC,   NBC;  Avery-Knodel; 

128,900 

►  KHQA-TV  (7)  See  Hannibal,  Mo. 

Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  219,257 

►  WTVO  (39)  NBC,  DuM;  Weed;  94,000 

Rock  Island  (Davenport.  Moline) — 

►  WHBF-TV  (4)  ABC,  CBS,  DuM;  Avery-Knodel; 

268,947 
Springfield — 

►  WICS  (20)  ABC,  NBC.  DuM:  Young;  85.000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Decision 

11/30/54 

INDIANA 

Bloomington — 

►  WTTV   (4)   NBC,  ABC,  CBS,  DuM;  Meeker; 

584,843  (also  Indianapolis) 

Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  204,103 

Evansvillet — 

►  WFIE  (62)  ABC,  NBC,  DuM:  Venard;  78,446 

►  WEHT  (501  See  Henderson  Ky 

Evansville  Tv  Inc.  (7)  Initial  Decision  10/4/54 

Fort  Wayne — 

►  WKJG-TV  (33)  NBC.  DuM:  Raymer:  112,186 
*■  WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 

Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS;  Katz:  665.000 

►  WISH-TV  (8)  ABC.  CBS,  NBC.  DuM;  Boiling: 

663,000 

»-  WTTV  (4)  See  Bloomington 
Lafayettet — 

►  WFAM-TV  (59)  ABC.  CBS,  NBC.  DuM:  Ram- 

beau;  64,250 
Muncie — 

►  WT.BC-TV  (49)   ABC    CBS.  NBC.  DuM:  Hol- 

man,  Walker;  97,500 
Notre  Dame  (South  Bend)  +  — 

WNDU-TV  (46)  NBC:  8/12/54-Unknown 
Princeton  t — 

WR AY-TV  (52)  See  footnote  (c) 
South  Bend — 

WSBT-TV  (34)  CBS,  DuM;  Raymer;  205,778 
Terre  Haute— 

►  WTHI-TV  (10)  ABC,  CBS.  DuM;  Boiling:  144.267 
Waterloo  (Fort  Wayne) — 

►  WINT  (15)  ABC,  CBS;  H-R;  117.028 

IOWA 

Amps — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  247.590 
Cedar  Rapids — 

►  KCRG-TV  (9)  ABC,  DuM;  Venard;  116.333 

►  WMT-TV  (2)  CBS:  Katz:  245.120 
Davenport  (Moline.  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  295.156 

Broadcasting    •  Telecasting 


Des  Moines — 

>■  KGTV  (17)  ABC;  Hollingbery;  76.500 
*-  WHO-TV  (13)  NBC;  Free  &  Peters;  286,000 
Cowies  Broadcasting  Co.  (8)  Initial  Decision 
8/26/54 
Fort  Dodget— 

►  KQTV  (21)  ABC;  Pearson.  42.100 
Mason  City — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed;  112,572 
Sioux  City — 

KCTV  (36)  10/30/52-Unknown 

►  KTIV  (4)  NBC,  ABC,  DuM;  Hollingbery;  139,450 

►  KVTV  (9)  ABC,  CBS,  DuM;  Katz;  125,788 
Waterloo — 

►  KWWL-TV    (7)    NBC.    DuM;  Headley-Reed: 

140,763 

KANSAS 

Great  Bendt — 

►  KCKT  (2)  Boiling 

Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  158,652 

Manhattan* — 

KSAC-TV  (*8)  7/24/53-Unknown 
Pittsburgt — 

*■  KOAM-TV  (7)  ABC,  NBC,  DuM;  Katz;  76,116 
Topeka — 

»- WIBW-TV  (13)  ABC,  CBS.  DuM:  Capper  Sis.: 

388,142 
Wichita — 

►  KAKE-TV  (10)  ABC;  Hollingbery 

►  KEDD  (16)  NBC;  Petry;  124.311 

Wichita  Tv  Corp.  (3i  Initial  Decision  8/9/54 

KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry;  8/14/52-Unknown 
Hendersont  (Evansville.  Ind  ) — 

►  WEHT  (50)  CBS;  Meeker;  65,389 

Lexington* — 

WLAP-TV  (27)  12/3/53-Unknown 
WLEX-TV  (18)  For  joe;  4/13/54-Jan.  "55 

Louisville — 

»■  WAVE-TV    (3)    ABC,   NBC.    DuM:    NBC  Spol 
Sis.;  414,755 

WHAS-TV   (11)   CBS;   Harrington.    Righter  & 

Parsons    See  footnote  (hi 
WKLO-TV  (21)  See  footnote  (c) 
WQXL-TV  (41)  Forjoe;  1/15/53-early  -55 

Newportf — 

WNOP-TV  (74)  12/24/53-Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


LOUISIANA 

Alexandria! — 

-  KALB-TV  (5)  Weed 

Baton  Rouge — 

»■  WAFB-TV  (28)  ABC.  CBS,  NBC.  DuM;  Young; 
75,000 

WBRZ  (2)  Hollingbery;  1/28/54-March  '55 

Lafayettet — 

KLFY-TV  (10)  Rambeau;  9/16/53-June  '55 
KVOL-TV  (10)  9/16/53-Unknuwn 

Lake  Charles — 

+■  KPLC-TV  (7)  NBC;  Weed;  55.935 

►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  30,000 

Mon  roe — 

KFAZ  (43)  See  footnote  (c) 
►•KNOE-TV    18)    CBS.   NBC,   ABC.    DuM:  H-R; 
176,500 

New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Early  '55 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 

►  WDSU-TV  (6)  ABC,  CBS.  NBC,  DuM;  Blair; 

292  587 

►  WJMR-TV    (61)    ABC,    CBS,    DuM;  Boiling; 

108.992 

Shreveport — 

KSLA  (12)   ABC,  CBS,   NBC.  DuM;  Raymer; 
66,800 

Shreveport  Tv  Co.  (12)  Initial  Decision  6/7/54- 

See  footnote  (d) 
KTBS  Inc.  (3)  Initial  Decision  6/11/54 

MAINE 

Bangor — 

WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery; 79.104 
»-  WTWO  (2)  Venard 
Lewiston — 

►  WLAM-TV  (17)  DuM;  Everett-McKinney ; 

21,707 

Poland  Spring — 

►  WMTW    (8)    ABC,    CBS,    DuM;  Harrington, 

Righter  &  Parsons;  259,933 

Portland — 

►  WCSH-TV  (6)  NBC,  DuM;  Weed;  141,504 

►  WGAN-TV  (13)  ABC.  CBS;  Avery-Knodel 

WPMT  (53)  See  footnote  (c) 
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MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  575,174 

►  WBAL-TV  (11)  NBC;  Petry;  575,174 
WITH-TV  (72)  Forjoe:  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  575,174 
WTLF  (18)  12/9/53-Unknown 

Cumberlandf — 

WTBO-TV  (17)  11/12/53-Unknown 

Salisburyt — 

►  WBOC-TV  (16)  ABC,  DuM;  Burn-Smith;  40,760 

MASSACHUSETTS 

Adams  (Pittsfield)— 

►  WMGT  (19)  DuM;  Walker;  169,015 

Boston — 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,250,000 
WGBH-TV  (*2)  7/16/53-Unknown 

WJDW  (44  )  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,250,000 

Brocktont — 

WHEF-TV  (62)  7/30/53-Unknown 

Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

178,000 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  160,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  160,000 
Worcester — 

WAAB-TV  (20)  Forjoe;  8/12/53-Unknown 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  68,112 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  22.400 
WUOM-TV  (»26)  11/4/53-Unknown 

Battle  Creek — 

WBCK-TV    (58)    Headley-Reed;  11/20/52-Un- 
known 

Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

289,793 
Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  62.410 
Detroit— 

WBID-TV  (62)  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS;  Katz;  1.468,400 
WTVS  (*56)  7/14/54-Unknown 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,466.000 

►  WXYZ-TV  (7)  ABC;  Blair;  1,469,000 

►  CKLW-TV  (9)  See  Windsor,  Ont. 

East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WJRT  (12)  5/12/54-Early  *55 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  NBC,  DuM;  Katz;  460,860 
WMCN  (23)  9/2/54-Unknown 

Kalamazoo — 

►  WKZO-TV  (3)  ABC.  CBS,  NBC.  DuM;  Avery- 

Knodel;  539,390 

Lansing — 

►  WTOM-TV  (54)  ABC,  DuM;  Everett-McKinney; 

55.000 

►  WJIM-TV  (6)  ABC,  CBS,  NBC;  Petry;  413,573 

Marquettet — 

WAGE-TV  (6)  4/7/54-Unknown 

Muskegont — 

WTVM  (35)  12/23/52-Unknown 

Saginaw  (Bay  City,  Midland)— 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  140,000 

Traverse  Cityt — 

►  WPBN-TV  (7)  NBC;  Holman 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Pearson;  95,951 
Duluth  (Superior,  Wis.) — 

►  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  74,500 

►  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Hibbingt — 

KHTV  (10)  1/13/54-Unknown 

Minneapolis  (St.  Paul) — 

KEYD-TV  (9)  DuM;  H-R;  6/10/54-1/9/55 

►  WCCO-TV  (4)  CBS;  Free  &  Peters;  550,000 

►  WTCN-TV  (11)  ABC;  Blair;  550,000 
Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  92.386 

St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  511,000 

IcWMIN-TV  (11)  ABC;  Blair;  550,000 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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MISSISSIPPI 

Biloxit — 

Radio  Assoc.  Inc.  (13)  Initial  Decision  7/1/54 

Columbust — 

WCBI-TV  (4)  McGillvra;  7/28/54-Early  "55 

Jackson — 

►  WJTV  (25)  CBS,  DuM;  Katz;  61,000 

►  WLBT  (3)  NBC;  Hollingbery;  122,765 

►  WSLI-TV  (12)  ABC;  Weed;  108,450 

Meridiant — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC.  DuM;  Head- 

ley-Reed; 56,800 

Tupelot— 

Tupelo  Citizens  Tv  Co.  (9)  12/8/54-Fall  '55 
MISSOURI 

Cape  Girardeau — 

►  KFVS-TV  (12)  CBS;  110,000 
Claytont — 

KFUO-TV  (30)  2/5/53-Unknown 

Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 
53.048. 

Festust — 

KACY  (14)  See  footnote  (c) 
Hannibalf  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  136,032 

►  WGEM-TV  (10)  See  Quincy.  111. 

Jefferson  Cityt — 

KRCG  (13)  6/10/54-Unknown 
Joplin — 

►  KSWM-TV  (12)  CBS;  Venard;  81,270 
Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  453,693 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  453,693 

►  WDAF-TV  (4)  NBC;  Harrington,  Righter  & 

Parsons;  453,693 

Kirksvillef — 

KTVO  (3)  12/16/53-Unknown 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  115.845 
St.  Louis — 

►  KETC  (*9)  500,000 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis.; 

691,780 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42)  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVI  (54)  See  Belleville,  HI. 
Sedaliat — 

►  KDRO-TV  (6)  Pearson;  57.000 
Springfield — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  56,880 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  58,670 


MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS.  NBC.  DuM:  Headley- 

Reed;  18,000 

Buttet— 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TV  (6)  ABC;  No  estimate  given. 

Great  Fallst— 

►  KFBB-TV  (5)  CBS.  ABC,  DuM;  Headley-Reed; 

18,000 

Missoulat — 

►  KGVO-TV  (13)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna;  15,200 


NEBRASKA 

Kearney  (Holdrege) — 

►  KHOL-TV    (13)    ABC.    CBS.    DuM;  Meeker: 

41,692 

Lincoln — 

►  KOLN-TV  (10)  ABC,  CBS.  DuM;  Avery-Kno- 

del; 107,204 

►  KUON-TV  (*12) 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  283,150 

►  WOW-TV  (6)  NBC.  DuM;  Blair;  283,150 
Scottsblufft— 

KSTF  (10)  8/18/54-Unknown 


NEVADA 

Hendersont — 

KLRJ-TV  (2)  Pearson  7/2/54-1/20/55 

Las  Vegas — 

►  KLAS-TV  (8)  ABC,  CBS,  DuM;  Weed;  18,442 
Reno — 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 

16,500 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45)  4/22/53-Unknown 

Manchester — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  381,338 
Mt.  Washingtont — 

►  WMTW  (8)  See  Poland  Spring,  Me. 


NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  10,500 
Atlantic  City — 

WFPG-TV  (46)  See  footnote  (c) 
WOCN    (52)  1/8/53-Unknown 

Camdent — 

WKDN-TV  (17)  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Petry;  4,290,000 
New  Brunswickt — 

WTLV  (»19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC,  DuM;  Hollingbery;  50,000 

►  KOB-TV  (4)  NBC;  Branham;  51,716 

►  KGGM-TV  (13)  CBS;  Weed;  51,716 
Roswellt — 

►  KSWS-TV  (8)  NBC,  ABC,  CBS,  DuM;  Meeker; 

25,427 

NEW  YORK 

Albany  (Schenectady,  Troy) — 

WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV  (41)  ABC,  DuM;  Boiling;  125.000 

►  WTRI  (35)  CBS;  Blair;  125,633 
WTVZ  CVJ)  7/24/52-Unknown 

Binghamton — 

►  WNBF-TV  (12)  ABC.  CBS,  NBC,  DuM;  Boi- 

ling; 307,020 

WQTV  (*46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 
Buffalo— 

►  WBEN-TV  (4)  ABC,  CBS,  DuM;  Harrington. 

Righter  &  Parsons;  430,042.  See  footnote  (a).  . 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

170,000 

►  WGR-TV  (2)  ABC,  NBC,  DuM;  Headley-Reed; 

432,819 

WTVF  (*23  )  7/24/52-Unknown 
Carthage  (Watertown) — 

►  WCNY-TV  (7)  ABC,  CBS;  Weed 
Elmira — 

WTVE  (24)  See  footnote  (c) 
Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-Unknown 
WIET  (»14)  1/8/53-Unknown 
Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker; 

19,000 

Lake  Placid  t(Plattsburg)— 

►  WIRI  (5)  Young 
New  York — 

►  WABC-TV  (7)  ABC;  Weed;  4,290,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,290,000 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,290.000 
WGTV  (*25  )  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,290,000 

►  WPIX  (11)  Free  &  Peters;  4,290,000 

►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,290,000 

►  WATV  (13)  See  Newark,  N.  J. 

Rochester — 

WCBF-TV  (15)  6/10/53-Unknown 

►  WHAM-TV  (5)  NBC;  Hollingbery;  290.000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney: 

281,790 

WRNY-TV  (27)  4/2/53-Unknown 
WROH  (»21)  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  281,790 

Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  405,000 

Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  350,500 
WHTV  C43)  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  351,750 

Utica— 

►  WKTV  (13)  ABC,  CBS,  NBC,  DuM;  Cooke; 

153,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  CBS,  NBC;  Boiling;  32,300 

►  WLOS-TV  (13)  ABC,  DuM;  Venard;  277,980 
Chapel  Hillt— 

WUNC-TV  (*4)  9/30/53-1/4/54 
Charlotte — 

►  WAYS-TV  (36)  ABC,  NBC;  Boiling;  56,338 

►  WBTV  (3)  CBS,  ABC,  NBC,  DuM;  CBS  Spot 

Sis.;  440,406 

Durham — 

►  WTVD  (11)  ABC,  NBC;  Headley-Reed;  185,690 

Fayette  villef — 

WFLB-TV  (18)  4/13/54-Unknown 

Broadcasting   •  Telecasting 


Gastoniat — 

WTVX  (W  4/7/54-Unknown 

Greensboro — 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  252,716 

Greenville — 

►  WNCT  (9)  ABC, 

88,660 

Raleigh — 

►  WNAO-TV  (28) 

Knodel;  112,600 


CBS,  NBC,  DuM;  Pearson; 


ABC,    CBS,    DuM;  Avery- 


Washingtont — 

North  Carolina  Tv  Inc.  (7)  10/27/54-Unknown 

Wilmingtonf — 

►  WMFD-TV  (6)  ABC,  NBC;  Weed;  43,600 
WTHT  (3)  2/17/54-Unknown 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  245,189 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  81,200 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV   (5)   CBS,  NBC,  DuM;  Hoag-Blair, 

Blair-Tv;  24,315 

Fargot— 

►  WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  65,000 

Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 

Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 

26,000 

Valley  Cityt— 

►  KXJB-TV  (4)  CBS;  Weed;  75,000 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  174,066 

Ashtabulat — 

►  WICA-TV  (15)  25,000 

Cantont — 

Tri-Cities  Telecasting  Inc.  (29)  Initial  Decision 
11/17/54 

Cincinnati — 

►  WCET  (*48  )  2,000 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  724,140 

►  WKRC-TV  (12)  CBS;  Katz;  662,236 

►  WLWT  (5)  NBC;  WLW  Sis.;  525,000 
WQXN-TV  (54)  Forjoe;  5/14/53-early  '55 

Cleveland — 

WERE-TV  (65)  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  1,063,130 
WHK-TV  (19)  11/25/53-Unknown 

►  WNBK  (3)  NBC;  NBC  Spot  Sl«.;  1,045.000 
*■  WXEL  (8)  ABC,  DuM;  Katz;  1,063,000 


Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  425,537 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV  (»34)  4/22/53-Unknown 

►  WTVN-TV  (6)  ABC,  DuM;  Katz;  381,451 
Dayton — 

►  WHIO-TV  (7)  CBS,  DuM;  Hollingbery;  637,330 
WIFE  (22)  See  footnote  (c) 

►  WLWD  (2)  ABC,  NBC;  WLW  Sis;  320,000 

Elyriat— 

WEOL-TV  (31)  2/11/54-Unknown 
Lima — 

WIMA-TV  (35)  Weed;  1/24/52-Early  '55 

►  WLOK-TV  (73)  ABC,  CBS,  NBC;  H-R;  63,557 

Mansfieldt — 

WTVG  (36)  6/3/54-Unknown 

Massillont — 

WM AC-TV  (23)  Petry;  9/4/52-Unknown 

Steubenville  (Wheeling,  W.  Va.)— 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 

Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC.  DuM;  Katz; 

303,050 

WTOH-TV  (79)  10/20/54-Unknown 
Youngstown — 

►  WFMJ-TV  (21)  NBC;  Headley-Reed;  146.000 

►  WKBN-TV    (27)    ABC,    CBS,   DuM;  Raymer; 

144,872 

Zanesville — 

►  WHIZ-TV  (18)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 45,000 

OKLAHOMA 

Ada— 

►  KTEN  (10)  ABC;  Venard;  180.000 

Ardmoret — 

KVSO-TV  (12)  5/12/54-Unknown 

Enidt — 

►  KGEO-TV  (5)  ABC;  Pearson;  118.000 

Lawtont — 

►  KSWO-TV  (7)  DuM;  Pearson;  54.540 

Miamit — 

KMIV  (58)  4/22/53 -Unknown 

Muskogeet — 

►  KTVX    (8)   ABC,   CBS,   NBC.   DuM;  Avery- 

Knodel;  245,000 

Oklahoma  City — 

KETA  (»13)  12/2/53-Unknown 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC;  H-R;  167,381 

►  KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  296,081 

Tulsa— 

KCEB  (23)  See  footnote  (c) 

►  KOTV  (6)  ABC,  CBS,  NBC,  DuM;  Petry;  229.100 
KSPG  (17)  2/4/54-Unknown 

►  KVOO-TV  (2)  NBC;  Blair;  242,000 
KOED-TV  (*11)  7/21/54-Unknown 


OREGON 

Eugene — 

►  KVAL-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

30,000 

Klamath  Fallst— 

KFJI-TV  (2)  12/2/54-Unknown 

Medford — 

►  KBES-TV  (5)  ABC.  CBS.  NBC,  DuM;  Hoaf- 

Blair.  Blair-Tv;  23,750 

Portland — 

KLOR  (12)  ABC;  Hollingbery;  7/22/54-3/1/55 

►  KOIN-TV  (6)  ABC,  CBS;  CBS  Spots  SU.;  240,- 

964 

►  KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  SI*.; 

204,798 

North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/54 
Salemf— 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 

►  WFMZ-TV  (67)  Avery-Knodel 
WQCY  (39)  Weed;  8/12/53-Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 

447,128 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  89,307 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  84.915 
Erie — 

►  WICU  (12)  ABC.  NBC,  DuM;  Petry;  208,500 
WLEU-TV  (66)  12/31/53— Unknown 

►  WSEE  (35)  CBS,  DuM;  Avery-Knodel;  48,309 
Harrisburg — 

►  WCMB-TV  (27)  Forjoe 

►  WHP-TV  (55)  CBS;  Boiling;  193,002 

►  WTPA  (71)  ABC,  NBC;  Headley-Reed;  193,002 

Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  ABC,  CBS,  DuM;  Weed 

►  WJAC-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 

822,363 

Lancaster — 

►  WGAL-TV    (8)    CBS,    NBC,    DuM;  Meeker; 

602,350 

WWLA  (21)  5/7/53-Unknown 
Lebanont — 

WLBR-TV  (15)  See  footnote  (c) 

New  Castle — 

►  WKST-TV  (45)  ABC,  DuM;  Everett-McKlnney; 

146.367 

Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,854,637 

►  WFIL-TV  (6)  ABC,  DuM;  Blair;  2,002,515 
WIBG-TV  (23)  10/21/53-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,878,518 
Pittsburgh— 

►  WDTV  (2)  CBS,  NBC,  DuM;  DuM  Spot  Sis.; 

1,134,110 

►  WENS  (16)  ABC,  CBS,  NBC;  Petry;  412.000 
WKJF-TV  (53)  See  footnote  (c) 

►  WQED  (»13) 

WTVQ  (47)  Headley-Reed:  12/23/52-Unknown 


VHF    CHANNEL  |J   MANCHESTER     N.  H 

THE  BEST  SIGNAL— AND  LOCAL  COVERAGE 
FROM  WITHIN  THE  MARKET 

9  out  of  10  New  Hampshire 

counties   1 13,825  TV  families 

PLUS — Coverage  of  north- 
ern Massachusetts — Lowell, 
Lawrence,  Haverhill,  Fitch- 
burg  area    235,063  TV  families 

PLUS — Coverage  of  south-  , 

em  and  eastern  Vermont.  .     13,200  TV  families 

PLUS — York  County,  Maine    19,250  TV  families 

Total  PRIMARY  coverage      381,338  TV  families 

4  Million  People  Live  in  This  Area  ► 
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Reading — 

►  WEEU-TV    (33)    ABC,   NBC;    Headley  Reed: 

95,000 

►  WHUM-TV  (61)  CBS;  H-R;  219J70 

Scran ton — 

►  WARM-TV  (16)  ABC;  HolUngbery;  181,397 

►  WGBI-TV  (22)  CBS;  Blair;  195,000 

►  WTVU  (73)  Everett-McKinney;  150,424 

Sharonf — 

WSHA  (39)  1/27/54-Unknown 

Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  200,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

190,000 
Williamsportt — 

WRAK-TV   (36)   Everett-McKinney;  11/13/52- 

Jan.  '55 
York— 

►  WNOW-TV  (49)  DuM:  Forjoe;  87,400 

►  WSBA-TV  (43)  ABC;  Young;  88,000 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  NBC,  DuM;  Weed;  1,166,344 

►  WNET  (16)  ABC,  CBS,  DuM;  Raymer;  75,000 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  9/23/53) 

SOUTH  CAROLINA 

Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  101,205 
Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV    (5)    ABC,    CBS;    Free   8c  Peter*; 

139  832 

►  WUSN-TV  (2)  NBC;  H-R;  138,500 
Columbia — 

►  WCOS-TV    (25)    ABC,    DuM;  Headley-Reed; 

66.000 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  133,542 

133  542 

►  WNOK-TV  (67)  CBS;  Raymer;  67,500 
Florencet — 

►  WBTW  (8)  ABC,  CBS;  CBS  Spot  Sis.;  100,000 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed:  443,850 

►  WGVL  (23)  ABC,  DuM;  H-R;  101,200 
Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery:  11/25/53- 
Early  '55 

SOUTH  DAKOTA 

Rapid  Cityt — 

Black  Hills  Bcstg.  Co.  (3)  12/8/54-6/1/55 
Sioux  Falls— 

►  KELO-TV  (11)  ABC,  CBS,  NBC,  DuM;  Raymer; 

107,311 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham;  115,361 
Mountain  City  Tv  Inc.   (3)   Initial  Decision 

7/5/54 

Jacksont  

WDXI-TV  (7)  Burn-Smith;  12/2/53-3/1/55 
Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 129,360 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  95,110 

►  WTSK-TV   (26)    ABC,   CBS.   DuM;  Pearson; 

80.050 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  315,032 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  315,032 
WREC  Broadcasting  Service  (3)  Initial  Deci- 
sion 8/27/54 

Nashville — 

►  WSIX-TV  (8)  ABC,  DuM;  HolUngbery;  216,940 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  205,165 

Old  Hickory  (Nashville)— 

►  WLAC-TV  (5)  CBS;  Katz;  221,750 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


WORLD  FAMOUS 


TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  39,983 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  64,118 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  64,118 
KLYN-TV  (7)  12/ 11/53- Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer: 

98,594 
Beaumontt — 

►  KBMT  (31)  ABC,  NBC,  DuM:  Forjoe:  37.600 
Beaumont  Bcstg.  Corp.  (6)  CBS;  Free  &  Peters; 

8/4/54-Feb.  '55. 
Big  Springt — 

KBST-TV  (4)  7/22/54-Unknown 
Corpus  Christit — 

►  KVDO-TV  (22)  ABC,  NBC,  DuM;  Young;  27.600 
KTLG  (43)  12/9/53-Unknown 

Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/54 
Dallas— 

KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-Unknown 

►  KRLD-TV  (4)  CBS;  Branham;  414,944 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  414,944 
El  Paso — 

KOKE  (13)  Forjoe;  3/18/54-Unknown 

►  KROD-TV    (4)    ABC.   CBS.   DuM;  Branham: 

62,395 

►  KTSM-TV  (9)  NBC;  Hollingbery;  60,385 
Ft.  Worth— 

►  WBAP-TV   (5)    ABC,   NBC:    Free   8c  Peters; 

416,000 

KFJZ-TV  (11)  9/17/54-Unknown 
Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  378,000 
Harlingent  (Brownsville,  McAllen,  Weslaco) — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  H-R;  47,173 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 

►  KPRC-TV  (2)  NBC:  Petry;  378,000 

►  KTRK-TV  (13)  ABC;  Blair;  378,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (*8)  300,000 

KXYZ-TV  (29)  6/18/53-Unknown 
Lonpviewt — 

►  KTVE  (32)  Forjoe;  40,000 
Lubbock — 

►  KCBD-TV  (11)  ABC.  NBC;  Raymer;  67,878 

►  K  DUB-TV    (13)    CBS.    DuM;  Avery-Knodel; 

67,878 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 

Lufkint — 

KTRE-TV  (9)  Venard:  11/17/54-Unknown 
Midland — 

►  KMTD-TV  (2)  ABC.  CBS.  NBC;  Venard;  38,500 

Odessat — 

Odessa  Tv  Co.  (7)  Initial  Decision  11/18/54 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Melville;  38,598 
San  Antonio — 

KALA  (35  )  3/26/53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12/54-Unknown 

►  KENS-TV  (5)  ABC,  CBS.  DuM;  Free  &  Peters; 

223  978 

►  WOAI-TV  (4)  NBC;  Petry;  223,978 

Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  98,617 
Texarkana  (also  Texarkana,  Ark.)— 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  89.700 
Tylert — 

KETX  (19)  See  footnote  (c) 

►  KLTV  (7)   NBC,  ABC,  DuM,  CBS;  Pearson; 

64,853 
Wacot— 

►  KANG-TV  (34)  ABC,  DuM;  Raymer;  48,960 
KWTX-TV  (10)  12/1/54-Unknown 

Weslacot  (Brownsville,  Harlingen.  McAllen) — 
a*  KRGV-TV  (5)  NBC;  Raymer;  47,173 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  76,750 
a-  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 

Salt  Lake  City— 

►  KSL-TV  (5)  CBS,  DuM;  CBS  Spot  Sis.;  167,200 

►  KTVT  (4)  NBC;  Blair;  167,200 

►  KUTV  (2)  ABC;  Hollingbery;  165,200 


VERMONT 

Montpeliert — 

►  WMVT  (3)  ABC,  CBS,  NBC,  DuM;  Weed;  97,173 


VIRGINIA 

Danvillet— 

»-  WBTM-TV  (24)  ABC;  Gill-Perna;  21,545 
Hampton  (Norfolk)— 

►  WVEC-TV    (15)    NBC,    DuM;  Avery-Knodel; 

125,000 
Harrisonburg — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Pearson; 

93,971 
Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery; 

152,000 


Newport  News — 

»•  WACH-TV  (33)  Walker 

Norfolk— 

►  WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  342,58: 
WTOV-TV  (27)  See  footnote  (c) 

►  WVEC-TV  (15)  See  Hampton 
Petersburgt — 

WPRG  (8)  9/29/54-Unknown 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  473,643 
Roanoke — 

►  WSLS-TV    (10)    ABC,    NBC;  Avery-Knodel 

288,976 


WASHINGTON 

Bellinehamt— 

►  KVOS-TV  (12)  CBS,  DuM;  Forjoe;  140,653 
Pascof — 

KEPR-TV  (19)  11/3/54-Unknown 
Seattle  (Tacoma) — 

►  KING-TV  (5)  ABC;  Blair:  398,400 

►  KOMO-TV  (4)  NBC;  Hollingberv;  398,400 

►  KCTS  (*9) 

KCTL  (20)  4/7/54-Unknown 
Spokane — 

►  KHQ-TV  (6)  NBC;  Katz;  96.770 

►  KXLY-TV  (4)  CBS.  DuM:  Averv-Knodel;  93,803 

►  KREM-TV  (2)  ABC;  Petry;  91,970 
Tacoma  (Seattle) — 

►  KTVW    (13)    Barry,   N.   Y.;    Clark,  Chicago; 

398.400 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  398,400 
Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA -TV  (29)  ABC,  CBS,  NBC.  DuM;  Weed: 

30.789 


WEST  VIRGINIA 

Bluefieldt— 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 

Charleston — 

►  WCHS-TV    (8)    ABC,   CBS,   DuM;  Branham; 

402,584 

►  WKNA-TV  (49)  ABC;  Weed;  48,820 
Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-Spring  '55 
Fairmontt — 

►  WJPB-TV  (35)  ABC,  NBC,  DuM;  Glll-Perna: 

35,200 
Huntington — 

►  WSAZ-TV  (3)  ABC,  NBC,  DuM;  Katz;  463,591 
WHTN-TV  (13)  9/2/54-Spring  '55 

Oak  Hill  (Beckley)t— 

►  WOAY-TV  (4)  ABC;  Weed 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  30,000 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC.  NBC:  Hollingbery;  281.811 

►  WSTV-TV  (9)  See  SteubenviUe,  Ohio 

WISCONSIN 

Eau  Claire — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery: 

75,000 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  DuM;  Weed;  210.000 
WFRV-TV  (5)  3/10/54-Unknown 

►  WMBV-TV  (11)  See  Marinette 
La  Crosset — 

►  WKBT  (8)  ABC,  CBS,  NBC,  DuM;  Raymer; 

45,340 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  70,000 

►  WMTV  (33)  ABC,  NBC,  DuM;  Boiling;  61,000 
Badger    Television    Co.    (3)    Initial  Decision 

7/31/54 

Marinettet  (Green  Bay) — 

►  WMBV-TV  (11)  ABC,  NBC;  Venard;  175,000 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  408,900 

►  WOKY-TV  (19)  DuM;  Boiling;  378,340 

►  WTMJ-TV  (4)   NBC;  Harrington.  Righter  fc 

Parsons;  735,023 

►  WTVW  (12)  ABC,  DuM;  Petry 
Neenah — 

►  WNAM-TV  (42)  ABC;  George  Clark 
Superiort  (Duluth,  Minn.) — 

►  WDSM-TV  (6)  CBS,  DuM;  Free  8c  Peters;  70.000 

►  KDAL-TV  (3).  See  Duluth,  Minn. 
Wausau — 

►  WSAU-TV  (7)  ABC,  CBS,  NBC.  DuM;  Meeker; 

43,800 

WYOMING 

Cheyennet — 

►  KFBC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 46,100 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed;  14,000 

►  KTVA  (11)  NBC,  DuM;  Alaska  Radio-Tv  Sis.; 
10,000 

Fairbankst — 

KFIF  (2)  ABC.  CBS;  7/1/53-Unknown 
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HAWAII 

Honolulut — 

p-  KGMB-TV  (9>  CBS;  Free  &  Peters;  60.000 
•*-KONA  (11)  NBC;  NBC  Spot  Sis;  60,000 

►  KTJLA-TV  '41  ABC,  DuM;  Young;  62,000 

PCERTO  RICO 

San  Juant — 

►  WAPA-TV   (4i    ABC,    NBC.    DuM;  Caribbean 
Networks-  43  345 

WKAQ-TV  '  (2  i  CBS;  Inter-American;  41,000 


CANADA 

Calgary,  Alt.— 

►  CHCT-TV  (2)  CBC;  All-Canada,  Weed 
Edmonton,  Alt. — 

►  CFRN-TV  (3)  CBC;  Radio  Rep.,  Young;  10,000 
Halifax.  N.  S.^ — 

CBHT  (3)  CBC 
Hamilton.  Ont. — 

►-CHCH-TV  (11)  CBC,  CBS,  NBC;  All-Canada, 

Young;  96,500 
Kitchener.  Ont. — 

KCKCO-TV  (13)  CBC,  CBS;  Harry,  Weed;  75,000 
London.   Ont. — 

►  CFPL-TV  (10)  CBC,  ABC,  CBS,  NBC,  Dull; 
r?       All-Canada,  Weed;  90,000 

Montreal,  Que. — 

►  CBFT  (2)  CBC  French;  CBC:  221,216 

►  CBMT  (6)  CBC;  CBC;  221,216 
:"    Ottawa.  Ont. — 

►-CBOT  (4)  CBC;  CBC;  38,500 
Port  Arthur,  Ont.— 

►  CFPA-TV  (2)  CBC;  All-Canada,  Weed 
Quebec  Citv,  Que. — 

k   ►CTCM-TV  (4)  CBC;  Hardy;  6,000  estimate 
Reeina.  Sask.+ — 

*-CKCK-TV  (2)  CBC,  ABC,  CBS,  NBC;  All-Can- 
ada, WTeed;  12,000 
Rimouski,  Quet — 

►  CJBR-TV  (3)  CBC;  CBC 
St.  John.  N.  B.t— 

_  ►CHSJ-TV  (4)  CBC;  All-Canada,  Weed;  12,000 
-  Sudbury,  Ont.t — 

►  CKSO-TV    (5)    CBC.   ABC,   CBS,   NBC;  All- 

Canada,  Weed;  12,616 

Toronto,  Ont. — 

►  CBLT  (9)  CBC,  ABC,  CBS,  NBC,  DuM;  CBC; 
a  280.000 

Vancouver,  B.  C.t — 

CBTJT  (2)  CBC;  CBC;  30,000 
Windsor,  Ont.  (Detroit.  Mich.)  — 
»-CKLW-TV  (9)  CBC,  DuM;  Young;  1,238,585 
Winnipeg,  Man.t — 

►  CBWT  (4)  CBC;  CBC;  5.000 

MEXICO 
Juarezt  (El  Paso,  Tex.) — 
r:*-XEJ-TV  (5)  National  Time  Sales;  43,650 
Tijuana*  (San  Dieeo)  — 
*-XETV  (6)  Weed;  260,850 


UPCOMING 


JANUARY 

Jan.  3-4:  NCAA  Tv  Committee  meets,  Hotel  New 

Yorker,  New  York. 
Jan.  3-14:  International  Home  Furnishings  Mar- 
ket, Merchandise  Mart.  Chicago. 
Jan.  5-7:  NCAA  49th  Annual  Convention,  Hotel 

New  Yorker,  New  York. 
Jan.  9-11:  National  Appliance  &  Radio-Tv  Dealers 
,    Assn.  annual  convention,  Conrad  Hilton  Hotel, 
■  Chicago. 

Jan.  10:  Deadline,  entries.  George  F.  Peabody 

Awards,  U.  of  Georgia,  Athens. 
Jan.  10:  RAB  Clinic,  Miami,  Fla. 
Jan.  11:  RAB  Clinic,  Jacks onville,  Fla. 
1  Jan.  12:  RAB  Clinic,  Birmingham,  Ala. 
:  'j'Jan.  13:  RAB  Clinic,  Atlanta,  Ga. 
Jan.  14:  RAB  Clinic,  Augusta,  Ga. 
Tan.  15:  Deadline.  BMI  Student  Composer's  Radio 

Awards,  New  York. 
Jan.  15:  Deadline,  Col.  Keith  Rogers  Memorial 

Award.  Ottawa.  Canada. 
Jan.  19:  First    meeting,    Broadcast  Advertising 

Council  of  Chicago. 
Jan.  20-21:   Symposium  on  printed   circuits  by 
Engineering  Dept.  of  RETMA,  U.  of  Pennsyl- 
vania, Philadelphia. 
Tan.  22-23:  Third  Annual  Retail  Advertising  Con- 
ference. Sheraton  Hotel,  Chicago. 
Tan.  24:  RAB  Clinic,  Chattanooga,  Tenn. 
'Tan.  25:  RAB  Clinic,  Nashville,  Tenn. 
Ian.  25:  NARTB  Radio,  Tv  Boards  meet;  General 
Convention    Committee    meeting,  Hollywood 
Beach,  Fla. 
Tan.  26:  RAB  Clinic,  Columbia,  S.  C. 
Tan.  26-28:  Georgia  Radio-Tv  Institute,  Henry  W. 
Grady  School  of  Journalism,  U.  of  Georgia, 
Athens. 

Tan.  27:  RAB  Clinic,  Charlotte,  N.  C. 
Tan.  27-29:  South  Carolina  Radio  Sc  Tv  Broad- 


Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

Jan.  5  (10-11  p.m.):  Best  of  Broadway, 
"Arsenic  and  Old  Lace."  West- 
inghouse  Electric  Co.  through 
McCann-Erickson. 

Jan.  8  (9:30-10  p.m.):  My  Favorite 
Husband,  Simmons  Co.  through 
Young  &  Rubicam. 

Jan.  12  (7:30-7:45  p.m.):  Doug  Edwards 
&.  the  News,  Appliance  &  Elec- 
tronics Div.  of  Avco  Mfg.  Corp. 
through  Earl  E.  Ludgin  &  Co. 

Jan.  15  (12-1  p.m.):  Big  Top,  National 
Dairy  Products  Corp.  through 
N.  W.  Aver  &  Son. 

Jan.  20  (8:30-9:30  p.m.):  Shower  of 
Stars,  Chrysler  Corp.  through 
McCann-Erickson. 

NBC-TV 

Jan.  5  (7-7:30  p.m.):  Norby,  Eastman 
Kodak  Co.  through  J.  Walter 
Thompson  Co. 

Jan.  10  (8-9:30  p.m.):  Producer's  Show- 
case, "Yellow  Jack,"  Ford  Mo- 
tor Co.  and  RCA  through  Ken- 
yon  &  Eckhardt. 

Jan.  12  (7-7:30  p.m.):  Norby,  Eastman 
Kodak  Co.  through  J.  Walter 
Thompson  Co. 

Jan.  15  (9-10:30  p.m.):  Max  Liebman 
Presents,  "Naughty  Marietta," 
Oldsmobile  Div.,  General  Mo- 
tors Corp.  through  D.  P. 
Brother  k  Co. 

Jan.  19  (7-7:30  p.m.):  Norby,  Eastman 
Kodak  Co.  through  J.  Walter 
Thompson  Co. 

Jan.  26  (7-7:30  p.m.):  Norby,  Eastman 
Kodak  Co.  through  J.  Walter 
Thompson  Co. 

Jan.  30  (7:30-9  p.m.):  Max  Liebman 
Presents,  Sunbeam  Corp. 
through  Perrin-Paus  Co..  Hazel 
Bishop  Inc.  through  Raymond 
Spector  Co. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B-T.] 


casters  Assn.,  Clemson  House,  Clemson,  S.  C. 

Jan.  28:  RAB  Clinic,  Raleigh,  N.  C. 

Jan.  31-Feb.  4:  American  Institute  of  Electrical 
Engineers  mid-winter  general  meeting,  Hotels 
Statler  and  Governor  Clinton,  New  York. 

FEBRUARY 

Feb.  1:  Deadline,  CARTB  Gillin  Community  Serv- 
ice Memorial  Award,  Ottawa,  Canada. 

Feb.  7:  RAB  Clinic,  Phoenix,  Ariz. 

Feb.  8:  RAB  Clinic,  Los  Angeles. 

Feb.  9:  RAB  Clinic,  Fresno,  Calif. 

Feb.  10:  RAB  Clinic,  San  FTancisco. 

Feb.  10:  Deadline,  American  Women  in  Radio  and 
Television  Scholarship  Award,  New  York. 

Feb.  10-12:  Southwestern  region,  Institute  of  Ra- 
dio Engineers,  Dallas. 

Feb.  11:  RAB  Clinic,  Sacramento.  Calif. 

Feb.  13:  Fourth  Annual  Screen  Directors  Guild 
Awards  Dinner,  Biltmore  Hotel.  Los  Angeles. 

Feb.  13-19:  National  Advertising  Week. 

Feb.  14:  Deadline.  Entries  for  National  Board  of 
Fire  Underwriters  Gold  Medal  Award  for  pub- 
lic service  work  in  fire  prevention  and  fire 
safetv,  New  York. 

Feb.  21:  RAB  Clinic,  Washington,  D.  C. 

Feb.  23:  RAB  Clinic.  Richmond,  Va. 

Feb.  24:  RAB  Clinic,  Roanoke,  Va. 

Feb.  25:  RAB  Clinic,  Baltimore,  Md. 
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Just  off  the  press! 

TELECASTING 
MAP 

TV  STATIONS  THROUGHOUT  UNITED 
STATES  AND  CANADA 

(correct  to  October  1,  1954 


Locates  television  stations  by  city, 
county  and  state.  Network  routes 
over-printed,  indicating  existing  and 
planned  coaxial  cable,  as  well  as  that 
portion  equipped  for  color. 

Designed  for  sales  planning,  this 
28"  x  42"  outline  map  may  be  used 
for  presentations,  visualizing  mar- 
kets, charting  sales  territories. 
Printed  black  and  blue  on  70  lb. 
durable  white  stock. 

Single  copies,  suitable  for  framing, 
SI. 00 

Quantity  prices: 


5  copies  $  4.50 

10  copies    8.50 

25  copies   20.00 

50  copies   37.50 

100  copies   70.00 


Order  now! 
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1735  DeSales  St.,  N.  W.# 
Washington  6,  D.  C. 
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Old  School  Ties 

THE  most  enlightened  kind  of  self-interest  is  manifest  in  CBS 
Inc.'s  decision  to  contribute  funds  to  colleges  and  universities 
from  which  executives  of  the  company  have  graduated.  Such  grants 
are  bound  to  serve  CBS  well  in  its  perpetual  objective  of  obtaining 
and  keeping  key  personnel  and  they  are  certain  to  be  welcomed 
by  private  schools  which  more  often  than  not  find  the  going  tough 
in  today's  economy. 

News  of  the  grants  will  circulate  among  the  private  colleges  and 
universities  of  the  country,  including  those  which  did  not  receive 
the  first  contributions  which  were  announced  a  week  ago  [B»T, 
Dec.  27].  The  impression  will  be  spread  that  CBS  is  a  good  place 
to  work  and  hence  the  company  may  expect  to  receive  applica- 
tions from  many  bright,  young  graduates. 

Needless  to  say,  those  executives  in  whose  names  the  grants  have 
been  made  will  feel  an  understandable  sense  of  pride  as  well  as 
gratitude  toward  their  company. 

It  is  a  commendable  arrangement  in  all  details  and  one  which 
other  companies  in  broadcasting  and  telecasting  might  well  con- 
sider adapting  for  their  own  purposes. 

Sweet  &  Sour 

THE  FIRST  lesson  one  learns  in  broadcasting  is  the  lock  and 
key  relationship.  There  must  be  the  transmitter  and  the  re- 
ceiver. One  is  worthless  without  the  other.  Broadcasting  is  the 
art.  Manufacturing  is  the  industry  which  produces  the  sets  the 
public  buys  to  receive  programs. 

Broadcasting  is  regulated.  Manufacturing  is  not.  Therein  lies  a 
vexing  condition  in  television  and  one  that  blighted  radio  before 
there  was  visual  broadcasting. 

The  FCC  sets  the  technical  standards  for  broadcasting.  Without 
regulation  there  would  be  chaos  in  the  ether  lanes.  Broadcasters 
must  meet  predetermined  standards  of  operation.  Transmitting 
equipment  must  be  approved  as  to  type  by  the  FCC.  Stations  must 
use  safeguards  against  spurious  emissions.  They  cannot  deviate 
from  assigned  band-widths.  They  may  not  use  less  than  authorized 
power  (or  more  than  specified  in  their  licenses)  without  specific 
permission.  Standards  are  rigidly  invoked. 

The  manufacturer  isn't  inhibited  by  any  Federal  laws,  other  than 
those  which  apply  to  proper  representation  of  products.  There  are 
no  standards.  The  manufacturer  produces  goods  that  bring  him 
maximum  return  in  a  competitive  market,  except  for  the  custom- 
line  producer  who  caters  to  the  fastidious  and  the  elite. 

In  radio,  as  more  stations  took  the  air  and  "dx"  or  distant  recep- 
tion went  out  of  vogue,  most  manufacturers  began  down-grading 
their  products.  Prices  went  down,  too.  But  simultaneously,  broad- 
cast stations  were  transmitting  better  and  better  quality  signals. 
Powers  were  increased  horizontally  and  the  FCC  cut  down  fre- 
quency deviations  in  keeping  with  advances  in  the  art.  But  the 
public  didn't  benefit.  Manufacturers  cut  quality  as  transmission 
improved.  Fewer  tubes,  smaller  speakers  and  less  meticulous  pro- 
duction cut  prices,  but  increased  earnings.  Broadcasters  complained 
they  were  sending  it  "sweet"  but  it  was  coming  in  "sour." 

Broadcasters  detect  this  same  deplorable  pattern  in  tv.  As  sta- 
tions go  to  higher  powers  and  improve  their  signals,  many  manu- 
facturers are  cutting  quality.  They  are  dropping  out  tubes  and 
circuitry  where  they  can.  A  single  short-cut  means  literally  hundreds 
of  thousands  in  savings  for  a  manufacturer. 

Thus,  telecasters  contend  they  are  not  deriving  the  benefits  of 
their  new  investments  and  their  improved  transmissions.  The  uhf 
broadcasters  have  been  particularly  vehement — and  for  good  reason. 

But  the  big  problem  lies  directly  ahead  in  color  tv.  The  public 
was  told  that  with  "compatible"  color,  the  black-and-white  picture 
would  be  of  as  good,  if  not  better  quality  than  ordinary  b-and-w 
transmission.  That  is  not  the  case  with  the  down-graded  b-and-w 
sets  now  being  sold  at  supposedly  bargain  prices.  The  picture  gets 
progressively  worse  with  distance  from  the  originating  point.  Some 
stations  have  been  forced  to  cut  off  network  color  because  of  com- 
plaints of  inferior  b-and-w  reception.  Some  of  this  blame,  we  are 
told,  resides  in  the  relay  facilities  in  remote  areas. 

We  do  not  advocate  Government  supervision  or  licensing  of 
manufacturers.  There  should  be  no  interference  with  free,  com- 
petitive enterprise. 

Manufacturers,  however,  should  take  pause.   There  were  sug- 
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"He  coughed  during  his  cigarette  commercial.'" 


gestions  seriously  considered  by  the  Senate  subcommittee  on  com- 
munications (during  the  uhf  hearings  last  spring)  that  manufac- 
turers be  "licensed."  It  is  no  secret  that  there  are  FCC  officials 
who  are  searching  for  legal  means  of  requiring  minimum  standards 
for  manufacturers,  to  assure  the  public  of  the  service  to  which  it  is 
entitled  under  allocations  evolved  to  provide  such  services. 

Manufacturers  have  a  responsibility  to  the  public  and  to  broad- 
casters, too,  even  without  regulation.  Their  business  is  dependent 
upon  that  which  is  broadcast.  Before  the  public  steps  in,  probably 
through  Congress,  it  behooves  the  Radio-Electronics-Television 
Mfrs.  Assn.  to  move  voluntarily  toward  acceptable  standards  for  all 
types  of  receivers.  For  the  recalcitrants  and  the  non-members, 
the  good  offices  of  the  Federal  Trade  Commission  for  a  trade 
practice  conference  could  well  be  invoked. 

Markets  on  the  March 

LAST  WEEK  B»T  published  the  first  in  a  series  of  market  studies 
designed  to  show  the  buying  power  of  individual  areas.  This 
first  area  study,  dealing  with  Georgia,  had  been  preceded  by  an 
earlier  resume  of  the  "New  South"  [B*T,  Nov.  15]. 

The  state  of  Georgia  is  a  center  of  industry  and  agriculture 
offering  to  the  advertiser  and  the  purveyor  of  goods  and  services 
an  important  source  of  business. 

As  the  economic  structure  of  the  nation  changes,  new  industries 
and  expanding  agriculture  are  appearing  everywhere.  Important 
money  is  appearing  in  places  where  little  could  be  found  a  few 
years  ago.  The  true  story  of  the  way  people  live  as  they  earn  their 
livelihood  and  spend  their  money  is  best  learned  both  by  exploring" 
the  main  economic  arteries  and  tracking  down  smaller  business 
streams  to  their  source. 

These  studies  are  presented  in  the  hope  that  those  who  buy  and 
sell  may  become  more  familiar  with  areas  of  America  that  lie 
beyond  the  confluence  of  the  Hudson  and  East  Rivers  or  out  of 
sight  of  Michigan  Ave. 

In  Front  at  Last 

NOT  that  more  evidence  of  television  growth  is  needed,  but  it 
is  worth  iterating  that  1954  was  the  year  that  two  tv  networks 
passed  Life  magazine  in  the  race  to  be  the  biggest  advertising 
medium  [B*T,  Dec.  27]. 

Gross  billings  in  January-October  of  1954  (the  latest  figures 
available)  were  $117  million  for  CBS-TV,  $100.5  million  for 
NBC-TV  and  $91.5  million  for  Life.  In  1953,  Life  was  the  biggest 
medium  with  $109.7  million  gross  billings. 

Considering  the  "product"  of  these  three  enterprises,  it  is  a 
wonder  that  it  took  the  networks  so  long  to  overtake  the  magazine. 
Life  comes  out  once  a  week,  has  much  smaller  circulation  than 
a  tv  network,  can  be  read  thoroughly  in  a  few  hours.  Either  CBS- 
TV  or  NBC-TV  is  on  the  air  many  hours  a  day,  seven  days  a 
week,  claiming  the  absorbed  attention  of  millions  of  viewers.  On1 
performance  alone  a  television  network  deserves  more  business 
from  advertisers  than  any  one  magazine. 
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YOU'RE  THE  ANALYTICAL  TYPE 

Radio  Families    •   75,730 

TV  Homes   44,626 

Retail  Sales  .  .  .  $284,080,000.00 
FBI  $350,000,000.00 

Population   387,000 


NBC  AM-TV 

channel 

Rep.  by  Paul  H.  Raymer  Co. 


J 


KRGV-TV        Channel  5  NBC 
THE  VALLEY'S  MOST  POWERFUL  TV  STATION 
KRGV       1290  on  your  dial       NBC       5,000  Watts  TQN 
THE  VALLEY'S  PIONEER  STATION 


Complete    Coverage    of    the  Lower 
Rio    Grande  Valley 
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I  NEWSWEEKLY 
ADIO  AND  TV 


NOW  316,000  watts 

Featuring  New  England's  Favorite  Live  Local  Shows 


NBC  —  BASIC  •  ABC-DUMONT-CBS  •  WEED  TELEVISION  —  NATIONAL  REPRESENTATIVES 


TOWER  1049  FEET  ABOVE  MEAN  SEA  LEVEL 


Turn  to  Page  34  .  .  See  The  Whole  Powerful  Story! 


It's  Better  when  it's  BIG! 


The  BIG  station 
in  Hawaii  is 

KPOA 

Honolulu 


The  BIG  Station 
in  Eastern  Michigan  is 

W  T  A  C 

Flint 


which  in  combination  with 
sister  station,  KILA,  Hilo, 
delivers  a  STRONGER  SIG 
NAL  throughout  Hawaii  than 
any  other  station  or  network. 

Dominate  Sales  with  Hawaii's 
Dominant  Station. 


Delivers  more  of 
Eastern  Michigan 
than  any  other  Flint 
Station. 

Dominate  Sales  with 
Eastern  Michigan's 
Dominant  Station. 


BIG  coverage  means  BIG  sales  on  the  BIG  Stations 


KPOA  Honolulu 
5000  watts  at  630 

nationally  represented  by 
George  P.  Hollingbery  Co. 


WTAC  Flint 
1 000  watts  at  600 

nationally  represented  by 
The  Boiling  Company,  Inc. 


RADIO  HAWAII,  INC. 


Coverage  ffiaf  Counts/ 

7  major  Michigan  markets 
for  NBC,  CBS,  and  ABC 

Now    100,000  watts! 

Edward  Petry  8t  Co.,  Inc. 
Furs  by  Raynard  of  New  York 
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all  roads  lead  to  super  sales 


The  Channel  8  Mighty  Market  Place 
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WGAL-TV 


NBC  •  CBS  •  DUMONT 


LANCASTER,  PA. 


STEINMAN  STATION 

Clair  R.  McCollough,  Pres. 


Supcrpowered  WGAL-TV  covers  miles  upon 
miles  of  prosperous  territory — many  prosper- 
ous cities,  many  well-to-do-towns.  This  is  a 
rich  area  where  three  million  people. have  an 
effective  buying  income  of  $5  billion,  spend 
$3  billion  in  retail  sales  each  year.  Here  every- 
one turns  to  Channel  8  for  good  entertainment 
and  for  your  sales  message.  Sell  your  product 
on  WGAL-TV,  the  one  station  that  reaches 
this  vast  market. 


316,000  Watts 


MEEKER  TV,  Inc 


New  Yei 
t  Angeles 


cage 
San  Frcnci 
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ROAD  SHOW  •  BBDO's  move  to  re- 
acquaint  its  people  with  radio  by  inviting 
four  networks  to  make  joint  presentation 
rB»T.  Dec.  6.  1954]  is  turning  into  road 
show.  Success  of  BBDO  project  prompted 
Radio  Advertising  Bureau  to  offer  to  serve 
as  booking  agent  for  similar  joint  pitches 
to  other  agencies,  top  12  of  which  now 
are  slated  to  be  covered.  Next  on  list  is 
N.  W.  Ayer  &  Son  in  Philadelphia  Wednes- 
day, with  J.  Walter  Thompson  Co.  and 
Dancer-Fitzgerald-Sample  in  New  York 
also  booked  for  earlv  showings. 


ABC-TV  soon  may  introduce  five-time- 
weekfy  film  show  produced  by  Walt  Disney . 
Proposed  program,  aimed  at  children's 
audience  in  afternoon  slot,  was  discussed 
last  week  in  Hollywood  by  Mr.  Disney  and 
Robert  E.  Kintner.  ABC  president.  It 
would  be  addition  to  Disneyland,  current 
nighttime  hit  on  ABC-TV. 

B»T 

POLITICAL  PRODUCTION  •  With  Dem- 
ocrats doing  convention  shopping  early  by 
setting  week  of  Aug.  27,  1956,  for  national 
convention  (site  to  be  selected),  there  are 
strong  indications  energetic  new  chairman. 
Paul  Butler  of  South  Bend,  will  seek  to 
tailor  proceedings  to  meet  requirements  of 
radio  and  television  broadcasters.  During 
Aug.  20  week,  various  committees  will  get 
together  to  organize  "streamlined"  conven- 
tion, patterned  to  meet  conveniences  of 
nationwide  audiences.  Key  effort,  it's  un- 
derstood, will  be  made  to  eliminate  dreary- 
polling  of  state  delegations. 

BtT 

CARBON  COPY  of  confusion  at  FCC 
when  President  Eisenhower  allowed  FCC 
chairmanship  to  lapse  from  last  April  to 
October  seen  in  situation  at  Civil  Aeronau- 
tics Board.  Chan  Gurney,  former  South 
Dakota  senator  and  former  managing  head 
of  WNAX  Yankton,  who  has  been  serving 
as  chairman,  was  named  "acting  chairman" 
last  week  after  yearend  expiration  of  his 
term,  with  indications  that  new  appointee 
later  would  be  named  chairman.  White 
House  last  year  had  allowed  Rosel  H. 
Hyde's  term  as  chairman  to  expire,  and  he 
served  by  vote  of  his  fellow  commissioners 
as  acting  chairman  until  appointment  of 
George  C.  McConnaughey  last  October. 

B»T 

CONFIRMATION  •  Last  Friday  there 
,  was  no  indication  when  Senate  Interstate  & 
Foreign  Commerce  Committee  would  con- 
sider confirmation  of  George  C.  McCon- 
naughey as  member  and  chairman  of  FCC. 
That's  because,  as  of  then.  White  House 
had  not  submitted  nomination  for  consid- 
eration of  newly  organized  and  Democrat- 
controlled  Congress.  After  Senate  com- 
mittee last  Nov.  9  had  voted  7-0  ( but  with 
seven  Democratic  members  abstaining)  for 
McConnaughey  confirmation,  Senate  itself 
cidn't  act.    Thus  at  this  session  slate  is 


wiped  clean  and  no  action  can  be  taken 
until  President  resubmits  nomination. 


LOOK  for  Crusade  for  Spot  Radio, 
financed  by  stations  and  conducted  by 
Station  Representatives  Assn.  among  agen- 
cies and  advertisers  during  past  two  years, 
to  cease  operations  about  late  spring. 
Stepped-up  activity  of  Radio  Advertising 
Bureau  in  spot  field  seen  as  making  Cru- 
sade no  longer  necessary.  Decision  to  dis- 
band expected  to  be  announced  soon. 

B«T 

LAMB  PROSECUTOR  •  Although  Broad- 
cast Bureau,  in  its  pleading  to  delay  re- 
sumption of  Ed  Lamb-WICU  (TV)  Erie 
license  renewal  hearing,  said  that  chief 
counsel  Walter  R.  Powell  Jr.  would  be  suc- 
ceeded by  trial  attorney  Edward  J.  Brown, 
top  FCC  source  revealed  Mr.  Brown  had 
not  been  named  "chief"  counsel  and  deci- 
sion won't  be  made  until  this  week.  Other 
quarters  speculated  Joseph  Kittner,  assist- 
ant chief  of  Broadcast  Bureau,  is  likely 
choice.  Mr.  Powell  left  FCC  for  NARTB 
(story  page  76). 

B»T 

STINGING  editorial  was  published  in  J  tin. 
6  issue  of  Edward  Lamb's  Erie  Dispatch  on 
resignation  of  Walter  R.  Powell  Jr.  from 
FCC  to  become  staff  attorney  for  NARTB. 
Editorial  alleged  Mr.  Powell,  who  has  been 
FCC's  chief  attorney  in  renewal  proceed- 
ings regarding  Mr.  Lamb's  WICU  (TV) 
Erie,  has  been  "fired"  and  also  raised  ques- 
tions about  Robert  Leahy,  FCC  staff  in- 
vestigator. Question:  Will  Lamb  stations 
remain  in  NARTB  membership? 

RAYBURN  BAN  •  House  Speaker  Sam 
Rayburn's  opposition  to  airing  of  House 
committee  proceedings  may  bring  efforts 
from  within  his  own  Democratic  Party  to 
effect  compromise.  Mr.  Rayburn  has  con- 
tended telecasting  of  committee  work  un- 
duly disturbs  decorum.  Suggestion  will  be 
for  study  of  effect  of  broadcasting  on 
congressional  business,  with  provision 
made  that  important  as  well  as  sensational 
proceedings  be  aired.  Unlike  Senate,  where 
each  committee  makes  its  own  rules,  rules 
of  House  are  those  of  committee  also  and 
Speaker  is  boss. 

B»T 

COMMUNITY  television  operators,  300 
strong,  have  been  urged  to  write  congress- 
men regarding  unauthorized  re-radiators 
operating  in  Washington  state  [B»T,  Nov. 
22,  1954].  Fear  is  expressed  by  Commu- 
nity Television  Assn.  officials  that  unham- 
pered operation  of  unofficial  and  illegal 
"repeater"  facilities  will  give  ideas  to  others 
— to  detriment  of  community  tv  groups. 

B«T 

BEFORE  'TONIGHT'  •  Hazel  Markel,  top 
Washington  news  woman,  is  aligning  solidly 
with  NBC.  In  addition  to  her  new  post  as 


associate  producer  of  Ted  Granik's  The 
American  Forum  and  Youth  Wants  to 
Know,  she  is  expected  to  take  on  evening 
stint  preceding  Steve  Allen's  Tonight  (with 
sponsors  signed).  She  also  is  handling 
women's  angle,  on  spot  news  basis,  on  Ray 
Henle's  Three  Star  Extra  (Sunoco  sponsor- 
ship, plus  co-op). 


COMR.  FRIEDA  B.  HEN  NOCK  has  a 
new  cause  celebre — subscription  tv.  She 
has  grabbed  ball  in  recent  days.  But  Comr. 
Robert  E.  Lee  for  some  months  has  been 
making  first-hand  study  of  pay-as-you-go 
projects  and  is  ramrodding  FCC  action, 
expected  this  week  in  form  of  first  phase 
of  rule-making  looking  toward  broad  com- 
ments from  all  parties  in  interest. 


HEADED  FOR  COURT  •  WTRI  (TV) 
Albany  principals  definitely  have  decided 
to  file  court  appeal  against  FCC  denial  of 
request  to  stay  ownership  transfer  of 
WROW-AM-TV  Albany  to  CBS  newscaster 
Lowell  Thomas  and  associates  [B»T.  Jan. 
3].  Commission,  although  refusing  to  grant 
stay  of  transfer,  ordered  Jan.  24  oral  argu- 
ment on  WTRI  charge  that  Mr.  Thomas 
and  CBS  should  be  considered  as  one  for 
purposes  of  multiple  ownership  rules.  It 
also  said  future  hearing  will  be  held  on 
other  WTRI  allegations.  CBS-TV  affilia- 
tion changes  from  WTRI  to  WOW-TV 
Feb.  I. 


NEW  WRINKLE  DEPARTMENT:  Chi- 
cago advertising  row  hears  an  unidentified 
person  has  been  representing  himself  as 
executive  with  "Sherman  &  Marquette" 
agency  seeking  station  availabilities  for 
purported  time  purchases  by  Oscar  Mayer 
&  Co.  and  Quaker  Oats.  Changing  his 
name  as  he  moves  around,  he  reportedly 
has  made  solicitations  to  stations  in  Seattle 
and  elsewhere.  Wrinkle:  man  reportedly 
is  content  to  settle  merely  for  free  drinks 
and  food.  Rub:  Sherman  &  Marquette  no 
longer  exists.  Agency  is  now  known  as 
Wherry,  Baker  &  Tilden. 


TIT  FOR  TAT  •  Unusual  offer  going  to 
radio  stations  around  country  from  Cen- 
tury Broadcasting  System,  New  York:  two 
free  half-hour  programs,  billed  as  starring 
top  name  talent,  to  be  provided  by  Cen- 
tury five  days  weekly  in  return  for  one 
minute  of  time  five  days  per  week  to  be 
sold  by  Century.  Letter  says  one  program 
features  such  stars  as  Patti  Page.  Kaye 
Starr,  Peggy  Lee;  others,  such  as  Milton 
Berle.  Dinah  Shore,  Frank  Sinatra.  Martin 
&  Lewis.  Century,  said  to  be  subsidiary 
of  Columbia  Amusement  Corp..  bookins 
agency,  also  offers  to  pay  agency  and  rep- 
resentatives' commissions.  It  asked  stations 
to  reply  by  today  (Mon.  ). 
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DON'T  USE  KTHS  if  you  sell  a 

"Unuied Market" 

(Little  Rock  ONLY,  for  instance) 


OKLA. 


DO  USE  KTHS  if  you  sell 


I 


I  S  S  I  PPI 


Daytime,  the  Station  KTHS  primary  (6.5MV/M)  area 
has  a  population  of  1,002,758.  More  than  18%,  or  over 
100.000,  do  not  receive  primary  daytime  service  from  any 
other  radio  station. 

KTHS  interference-free  daytime  coverage  extends  to  the 
0.1MV/M  contour,  except  in  the  southwest  quadrant  — 
has  a  population  of  3,372,433. 


F  your  product  or  distribution  set-up  calls  for  less  than  a  State- 
wide effort  in  Arkansas — If  you  don't  care  about  anything  except 
Little  Rock  itself — KTHS  is  not  for  you. 

KTHS  is  the  big  Arkansas  radio  buy.  Big  power  (50,000 
watts).  Big  network  (CBS).  Big  coverage  (see  map). 

"Technical"  advantages  of  power  are  only  part  of  the  story. 
With  an  outstanding  staff,  topnotch  facilities,  programming  know- 
how  and  merchandising  gimmicks,  KTHS  easily  captures  a  large 
part  of  the  Arkansas  radio  audience,  a  large  part  of  the  time. 

It's  as  simple  as  that.  If  you  want  efficient,  economical  radio 
coverage  of  Arkansas,  let  The  Branham  Company  give  you  all 
the  KTHS  facts. 


50,000  Watts  .  .  .  CBS  Radio 

Represented  by  The  Branham  Co. 

Under  Same  Management  as  KWKH,  Shreveport 

Henry  Clay,  Executive  Vice  President 
B.  G.  Robertson,  General  Manager 


KTHS 

BROADCASTING  FROM 

LITTLE  ROCK,  ARKANSAS 
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HEARST  ACQUIRES  WTVW  (TV)  MILWAUKEE; 
NBC  BUYS  WKNB-TV  NEW  BRITAIN,  CONN. 


PURCHASE  of  ch.  12  WTVW  (TV)  Milwau- 
<ee  by  Hearst  Corp.  for  $2  million  [Closed 
Tircuit,  Dec.  13,  1954]  announced  Friday, 
.ubject  to  usual  FCC  approval. 
J  Milwaukee  sale  announcement  came  same 
lay  NBC  officially  announced  its  $606,000  pur- 
chase of  WKNB-AM-TV  New  Britain-Hartford, 
Conn,  (see  early  story  page  27). 

Milwaukee  purchase  "is  first  step  in  our  long 
ange  plans  to  acquire  the  full  quota  of  tv 
tations,"  Charles  B.  McCabe,  Hearst  radio-tv 
hairman,  said  in  announcement.  He  also  said 
Tearst  is  negotiating  in  other  cities  and  that 
further  announcements  may  be  expected." 

Hearst  owns  WISN  Milwaukee,  WBAL-AM- 
TV  Baltimore,  and,  through  associated  com- 
pany, WCAE  Pittsburgh.  It  owns  newspapers 
n  those  cities  and  in  New  York,  Albany  (N.  Y.), 
Boston,  Chicago,  Detroit,  San  Francisco,  Los 
\ngeles,  San  Antonio  and  Seattle.  WCAE  is 
me  of  five  applicants  for  Pittsburgh  ch.  4. 

Purchase  price  of  $2  million  includes  assump- 
ion  of  more  than  $1  million  in  contracts  for 
ompletion  of  power  boost  to  251  kw  and 
,070-ft.  tower.  Station,  which  began  operat- 
ng  last  year,  was  granted  following  four-way 
nerger  among  Milwaukee  Area  Telecasting 
"orp.,  Kolero  Telecasting  Co.,  and  WEMP 
md  WFOX  Milwaukee. 

1  With  Hearst  buy  of  Milwaukee  ch.  12  station, 
ompany  will  withdraw  from  three-cornered 
.Yhitefish  Bay  (Milwaukee)  ch.  6  hearing,  it 
vas  said.  This  will  leave  WMIL  Milwaukee 
md  non-broadcaster  Independent  Television 
ric.  in  contest  for  that  channel,  but  merger 
nay  ensue.  WCAN  Milwaukee,  intervenor  in 
h.  6  battle,  has  indicated  it  will  withdraw  when 
pCC  approves  CBS  purchase  of  WOKY-TV 
Milwaukee  and  facilities  of  WCAN-TV  [B»T, 
Dct.  25,  1954],  it  was  understood.   Poller  sta- 


tion, which  also  had  appealed  to  federal  courts 
against  Milwaukee  ch.  12  merger  grant,  failed 
to  file  its  brief  Jan.  3  and  its  appeal  was  dis- 
missed, it  was  learned. 

NBC  late  Friday  acquired  WKNB-TV  New 
Britain-Hartford  (ch.  30) — its  first  uhf  outlet — 
for  $606,000.  Transaction,  subject  to  FCC 
approval,  also  is  contingent  upon  move  of 
transmitter  site  to  Mt.  Higby.  Network  will 
go  "all  out"  and  will  seek  one  million-w  uhf 
maximum  from  new  location  to  provide  Hart- 
ford-New Britain-New  Haven  coverage. 

NBC,  according  to  Charles  R.  Denny  Jr., 
vice  president  in  charge  of  owned  and  operated 
stations,  acquired  all  of  capital  stock  of  New 
Britain  Broadcasting  Co.  from  Julian  Gross, 
former  agency  owner,  and  his  associates.  This 
includes  WKNB-AM,  daytimer  on  840  kc, 
1  kw,  which  NBC  presumably  would  sell.  Last 
ownership  report  lists  stockholders  as  Mr.  Gross 
47.7%;  Chester  Bland  15.7%;  Goodman  Banks 
10.3%;  Lawrence  Whitehead  3.3%,  and  Milton 
Conhaim  6.4%.  WKNB-TV  had  Class  A  hour 
live  rate  of  $400,  film  $350. 

Transaction,  in  negotiation  for  several  weeks, 
was  completed  Friday  afternoon  by  Messrs. 
Gross  and  Denny,  with  Joseph  Heffernan,  NBC 
financial  vice  president:  Thomas  Irvin,  NBC 
general  counsel,  and  Judge  Solomon  Eisner 
and  Washington  attorney  Lester  Cohen.  Black- 
burn-Hamilton handled  sale. 

WKNB-TV  now  has  authorized  power  of 
155  kw  visual,  81.3  kw  aural,  with  operating 
power  of  20  kw  visual  and  10  kw  aural.  An- 
tenna, on  Rattlesnake  Mountain,  is  970  feet 
above  average  terrain,  545  feet  above  ground. 
Boiling  Co.  is  national  sales  representative. 

NBC  said  it  had  not  yet  decided  upon  loca- 
tion of  its  second  uhf  outlet,  to  give  it  its  full 
quota. 


3eorge  Wheeler  Elected 
/ice  President  by  RCA 

jjEORGE   Y.   WHEELER   II,   for   last  five 
rears  assistant  to  NBC  Washington  Vice  Presi- 
lent  Frank  M.  Russell,  has  been  elected  staff 
ice  president  of  RCA  [Closed  Circuit,  Dec. 

20,  1954],  it  was  an- 
nounced Friday.  He 
will  remain  in  Wash- 
ington. 

Mr.  Wheeler,  37. 
joined  NBC  in  1937 
as  page.  From  1938 
to  1944  he  served  in 
NBC's  Washington 
program  department 
as  announcer,  per- 
former, writer,  pro- 
ducer and  program 
manager.  In  1944  he 
served  as  war  cor- 
respondent in  Euro- 
pean Theatre  of  Operations.  After  World  War 
I  Mr.  Wheeler  was  named  assistant  general 
nanager  of  NBC  in  Washington,  serving  in  that 
apacity  until  1949  when  he  was  named  Mr. 
tjssell's  assistant. 
Mr.  Wheeler  is  1937  graduate  of  Princeton 


U.,  and  received  law  training  at  National  U., 
Washington,  during  1951-54.  Native  of  Wash- 
ington, he  is  member  of  board  of  governors  of 
Metropolitan  Club,  and  also  member  of  Chevy- 
Chase  Club  and  Delta  Theta  Phi,  law  fraternity. 


MR.  WHEELER 


STUNT  WITH  DATA 

RADIO  Advertising  Bureau  is  using  re- 
search cutie  to  demonstrate  radio's  effec- 
tiveness and  have  fun  in  process.  RAB 
people  got  commercial  for  Jim  Clinton 
Clothing  Stores  of  Los  Angeles  area, 
took  it  thousand  miles  to  Houston  and 
aired  it  21  times  in  one  w^ek  on  KPRC 
there.  Then  they  hired  Pulse  to  do  sur- 
vey. Findings:  of  those  interviewed, 
12%  were  able  to  identify  Jim  Clinton 
Stores — this  even  though  only  couple 
persons  (former  Los  Angeles  residents) 
had  any  reason  to  have  heard  of  them 
before,  and  also  despite  fact  commercials 
were  broadcast  during  evenings  in  so- 
called  "television  time."  This  is  one  of 
several  research  departures  RAB  has  in 
works  to  add  weight  to  pro-radio  drive 
among  advertisers  and  agencies. 


•    BUSINESS  BRIEFLY 

BAYUK  ON  WINCHELL  •  Bayuk  Cigars  Inc. 
(Webster  and  Phillies),  Philadelphia,  to  sponsor 
Walter  Winchell's  simulcast  on  ABC  Radio-Tv 
on  alternate  weeks  effective  Feb.  6.  Other 
alternate  sponsor  is  American  Safety  Razor 
Corp.  Radio  broadcasts  of  Winchell  show, 
sponsored  by  Bayuk,  will  be  on  behalf  of  Web- 
ster cigars;  telecasts  for  Phillies.  D'Arcy  Adv., 
N.  Y.,  is  Bayuk's  agency. 

CUDAHY  APPOINTS  •  Cudahy  Packing  Co., 
Chicago  (Old  Dutch  Cleanser,  Delrich  mar- 
garine), appoints  Weiss  &  Geller,  same  city, 
to  handle  advertising,  formerly  serviced  by 
Young  &  Rubicam.  Radio-tv  will  be  used. 

SSS  ON  TV,  RADIO  •  SSS  Tonic,  through 
Day  Weinstein,  Atlanta,  using  tv  spot  cam- 
paign in  20  markets  for  first  time,  in  addition 
to  radio  schedule  to  break  mid-February  for 
13  weeks. 

MAIL  ORDER  BOOK  •  Harion  Publications, 
Greenlawn,  L.  I.,  placing  quarter-hour  program 
following  news  shows  on  radio  stations  from 
Maine  to  Minnesota  and  south  to  Washington 
to  promote  book,  "How  and  When  to  Retire," 
which  sells  for  $1  on  mail-order  arrangement. 
Agency:  Metropolitan  Adv.,  N.  Y. 

PIN-IT  SPOTS  •  Procter  &  Gamble,  Cincinnati 
(Pin-It  home  permanent),  preparing  52-week 
tv  spot  campaign  in  number  of  markets,  start- 
ing at  varying  times,  Jan.  15  and  Feb.  1. 
Benton  &  Bowles,  N.  Y.,  is  agency. 


Kools  Back  in  Radio 

BROWN  &  WILLIAMSON  Tobacco  Co.,  Lou- 
isville (Kool  cigarettes),  which  canceled  radio 
spot  announcement  campaign  in  evening  time 
last  month,  is  reinstating  radio  schedule  in 
about  150  markets,  using  early  morning  periods, 
following  trend  of  buying  early-morning  in- 
stead of  evening  time.  Campaign  breaks  Jan. 
17  for  13  weeks.  Ted  Bates  Inc.,  N.  Y..  is 
agency. 

NCAA  Votes  Tv  Committee 

NATIONAL  Collegiate  Athletic  Assn.  last  Fri- 
day adopted  resolution  formally  authorizing 
establishment  of  1955  Television  Committee, 
which  will  draw  up  tv  plan  to  be  submitted 
to  membership  in  mail  referendum  in  spring 
(see  story  page  56).  Names  of  1955  Tv  Com- 
mittee members  were  to  be  disclosed  Saturday. 

WBML  Goes  Independent 

WBML  Macon,  Ga..  longtime  NBC  affiliate, 
will  not  renew  with  network,  according  to 
George  W.  Patton,  vice  president  and  general 
manager.  He  said  station  will  operate  as  inde- 
pendent, building  programming  around  music 
and  news.  Headley-Reed  is  national  represent- 
ative. 

Providence  Appeal  Planned 

CERTAINTY  of  court  appeal  against  FCC's 
action  in  affirming  Providence  ch.  12  grant  to 
WPRO-TV  there  and  denying  protest  of  ch.  16 
WNET  (TV)  same  city  (see  earlier  story  page 
75)  made  known  Friday  by  WNET  attorneys. 
Appeal  will  be  filed  this  week,  it  was  said. 
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Storer 
Broadcasting 
Company 


announces  the  appointment  of 


as  national  representative  for 


WJW 

Cleveland 


effective  January  1, 1955 


.amb  Asks  FCC  to  Drop 
issue  in  Renewal  Hearing 

j.DWARD  LAMB's  WICU  (TV)  Erie,  Pa., 
letitioned  FCC  Friday  for  severance  and  im- 
mediate decision  on  Issue  No.  1  in  license  re- 
tewal  proceeding  pending  before  Examiner 
lerbert  Sharfman.  WICU  charges  "bankruptcy 
if  the  Broadcast  Bureau's  evidence  to  date  [on 
Ar.  Lamb's  alleged  communist  ties]  is  appal- 
ling, and  to  require  Mr.  Lamb  to  answer  fur- 
her  the  incredible  and  defamatory  charges  of 
juch  irresponsible  and  disreputable  witnesses 
is  have  been  heard  to  date  is  an  abuse  of 
irocess." 

WICU  is  entitled  to  renewal  "as  matter  of 
aw,"  petition  asserted,  charging  there  is  no 
■vidence  Mr.  Lamb  misrepresented  or  con- 
ealed  any  material  fact  from  FCC.  Case  re- 
.umes  Jan.  18  but  Broadcast  Bureau  has  asked 
delay  to  Feb.  9  so  new  counsel  Edward  J. 
3rovvn  can  prepare. 

Magazine  Revenues  Reach 
694.1  Million,  New  Record 

MAGAZINE  advertising  revenues  reported  at 
ill-time  high,  reaching  peak  of  $694.1  million 
for  1954,  Magazine  Advertising  Bureau  said 
today  (Mon.).  Figure  is  based  upon  "exact 
measurement  of  advertising  space  carried  in 
about  100  general  and  national  farm  magazines 
included  in  the  Publishers  Information  Service; 
it  is  not  projected  to  include  any  other  maga- 
zines unreported  in  PIB."  Sunday  newspaper 
supplements  are  excluded. 

Total  revenues  for  1954  are  slightly  ahead 
of  1953  figures,  about  $1  million  more,  MAB 
said,  adding  that  rise  in  magazine  advertising 
revenues  has  been  "virtually  uninterrupted  since 
1933,"  with  gain  from  1948  more  than  18%. 

KOLD  Yuma  Sold 

SALE  of  KOLD  Yuma,  Ariz.,  by  Gene  Autry 
interests  for  $50,000  to  Jim  Hawthorne  and 
associates  filed  with  FCC  Friday.  Mr.  Haw- 
thorne will  move  to  Yuma  but  retains  interests 
in  H-K  Productions,  Hollywood  tv  film  firm. 
Other  sale  filed  with  FCC:  WPFD  Darlington, 
S.  C,  by  Frank  A.  Hull  for  $2,500  to  Blue 
Ridge  Bcstg.  Co.,  operator  WSNW  Seneca  S.  C. 

Two  other  station  sales  reported  Friday,  sub- 
ject to  FCC  approval:  WKTM  Mayfield,  Ky.,  and 
'VHDM  McKenzie,  Term.  Mike  Layman  and  as- 
sociates sell  WKTM  for  $27,000  to  Michael  R.  Free- 
land  and  G.  Paul  Crowder.  Mr.  Freeland  and 
associates  sell  WHDM  for  $50,000  to  Mr.  &  Mrs. 
Earl  Nolting,  Columbus,  Ind.  Both  sales  handled 
by  Paul  H.  Chapman,  Atlanta  broker. 

Monroe  Uhf  Outlet  Deleted 

UHF  deletion  No.  101  announced  by  FCC  Fri- 
day as  Commission  canceled  permit  for  ch.  43 
KFAZ  (TV)  Monroe,  La.,  for  lack  of  prosecu- 
tion. Uhf  dropouts  passed  100  mark  earlier  in 
week  (story  page  78).  Vhf  deletions  total  21. 
KFAZ  earlier  suspended  operation.  Ch.  45 
WKST-TV  New  Castle,  Pa.,  Friday  asked 
FCC  for  permission  to  suspend  operation  for 
90  days  effective  Jan.  14  pending  consideration 
3f  petition  for  move  to  Youngstown,  Ohio. 
Station  said  it  has  lost  $70,000  over  radio  profits. 


at  deadline 


FOR  INVESTORS 

NEW  financial  program  aimed  at  in- 
vestors and  potential  investors  has  been 
launched  by  WOR  New  York  as  result 
of  recent  increase  in  public  interest  in 
Wall  Street  stock  market.  Five-minute 
show,  titled  Financial  Review,  is  heard 
Monday  through  Friday  evenings  on 
WOR.  John  Scott,  station  newscaster, 
writes  and  narrates  broadcast  which  con- 
sists largely  of  answering  questions  sent 
by  listeners  and  explaining  fundamentals 
of  investing.  Financial  Review  is  spon- 
sored by  Bruns  Nordeman,  brokerage 
firm,  through  Galbraith-Hoffman  Agency. 


Political  Convention  Date  Set 

RECOMMENDATION  that  Democratic  Na- 
tional Convention  be  held  week  of  Aug.  27, 
1956,  made  today  to  Democratic  National  Com- 
mittee by  Chairman  Paul  M.  Butler.  No  site  has 
yet  been  chosen  for  convention.  Meanwhile, 
site  committee  of  Republican  National  Com- 
mittee, under  chairmanship  of  Republican  Na- 
tional Chairman  Leonard  Hall,  met  Saturday 
to  hear  representatives  of  Atlantic  City,  Phila- 
delphia and  Chicago.  Attending  sessions  was 
newscaster  Bill  Henry,  representing  Congres- 
sional Radio-Tv  Correspondents  Assn. 

Bills  Filed  in  Congress 

NUMBER  of  activities  affecting  broadcasters 
were  taking  place  last  week  as  84th  Congress 
opened  first  session.  Several  bills  proposed  by 
congressmen  were  similar  to  others  introduced 
in  83rd  Congress. 

Sen.  Thomas  C.  Hennings  (D-Mo.)  proposed 
witnesses  at  congressional  hearings  be  given  right 
to  refuse  to  be  televised  (S  Res  15).  Sen.  J.  Wil- 
liam Fulbright  (D-Ark.)  commended  CBS  Inc.'s 
foundation  to  make  grants  to  colleges  formerly 
attended  by  executives  [B«T,  Dec.  27,  19541.  Rep. 
Katherine  St.  George  (R-N.  Y.)  reintroduced  her 
last  year's  bill  to  require  station  investigation  of 
persons  for  whom  solicitations  are  made  on  air 
(HR  177).  Sen.  Hubert  Humphrey  (D-Minn.) 
promised  news  media  he  would  try  to  open  more 
congressional  hearings  to  them.  Rep.  Kenneth 
Keating  (R-N.  Y.)  reintroduced  his  anti-gambling 
bill  (HR  789)  of  last  year,  similar  to  Senate  bill 
last  year  which  met  broadcasters'  and  FCC's  ob- 
jections until  it  finally  was  rendered  harmless 
through  amendment,  but  failed  anyway.  Rep. 
Emanuel  Celler  (D-N.  Y.)  asked  that  commercial 
sponsorship  of  congressional  hearing  coverage  by 
radio  and  tv  be  prohibited  (HR  626).  Rep.  Carl 
Hinshaw  (R-Calif.)  asked  again  that  subscription 
tv  and  theatre  tv  be  made  common  carriers 
(HR  524). 


MBS  BASEBALL 

MUTUAL  will  carry  baseball  Game  of 
the  Day  for  sixth  straight  year,  starting 
March  2  and  extending  for  26  weeks. 
Mutual  Sports  Director  Al  Jonas  reported 
that  on  days  major  league  baseball  clubs 
are  not  available  for  pickup,  program  will 
utilize  outstanding  minor  league  attrac- 
tions. Seven-day-a-week  Game  of  the 
Day  is  being  made  available  for  local 
co-op  sponsorship. 


PEOPLE 

NORT  WYNER,  account  executive  on  Rayco 
account  for  Emil  Mogul  Co.,  named  account 
supervisor  for  Rayco  auto  seat  covers  and 
Manischewitz  wine. 

FRANK  F.  NEUNER,  planning  administrator 
in  charge  of  coordinating  RCA  Tube  Div.'s 
long-range  marketing  operations,  to  newly- 
created  Tube  Div.  post  of  manager,  semi-con- 
ductor marketing. 

JOHN  L.  ZIMMER,  senior  producer  of  tele- 
vision commercials,  appointed  manager  of 
commercial  television  production  of  Compton 
Adv.,  N.  Y. 

DAVID  N.  LAUX,  head  of  agency  relations, 
Studio  Films,  N.  Y.,  and  formerly  account 
executive,  Ruthrauff  &  Ryan,  elected  vice  presi- 
dent of  Studio  Films. 

CHARLES  ADAMS,  production  head  of  films 
for  tv,  Loucks  &  Norling  Studios,  N.  Y.,  elected 
vice  president. 

WILLIAM  W.  BOWEN,  administrative  staff 
assistant,  Westinghouse  Electric  Corp..  Tv- 
Radio  Div.,  appointed  staff  assistant  to  R.  L. 
Sandefur,  sales  manager. 

JOE  McKAY,  recently  with  Kay  Thompson 
act  and  formerly  account  executive  at  Grant 
Adv.  and  other  agencies,  and  JAMES  O. 
RILEY,  assistant  sound  cameraman  and  for- 
merly at  WTOP  Washington,  to  Kling  Film 
Productions,  Chicago,  as  directors. 

ARTHUR  W.  ALDAG,  general  sales  manager, 
elected  vice  president  in  charge  of  sales,  and 
HARRY  L.  GADAU,  advertising  manager, 
elected  vice  president  for  advertising  at  Rival 
Packing  Co.,  Chicago.  Firm  uses  radio  and 
television. 


H.  Weller  Keever  Named 
NBC  Film  Sales  Manager 

H.  WELLER  KEEVER,  central  sales  super- 
visor, NBC  Film  Div.,  appointed  national 
sales  manager.  He  joined  division  in  1951  as 
salesman  and  in  1953  was  promoted  to  cen- 
tral supervisor. 

Mr.  Keever  announced  these  sales  promo- 
tions within  division:  Leonard  C.  Warager, 
supervisor,  named  sales  manager  of  eastern 
sales  force  headquartering  in  New  York;  Dan 
Curtis,  acting  supervisor,  elevated  to  sales  man- 
ager of  central  sales  force  stationed  in  Chicago, 
and  Clifford  Ogden,  supervisor,  promoted  to 
sales  manager  of  western  sales  force  with  head- 
quarters in  Hollywood. 

In  line  with  expansion  of  division.  Curtiss 
C.  James,  account  executive.  Murphy  &  Long, 
Dayton,  Ohio,  joins  NBC  Film  Div.  sales  pro- 
motion staff  as  presentation  writer. 

Lohnes  Estate  $600,000 

WILL  of  Horace  L.  Lohnes,  Washington  radio- 
tv  attorney  who  died  last  month  [B»T.  Dec.  27, 
1954],  accepted  for  probate  by  Fairfax  County 
(Va.)  Circuit  Court  Friday.  Estate,  valued  at 
more  than  S600.000.  mostly  bonds  and  securi- 
ties, left  to  Mr.  Lohnes'  widow.  Mrs.  Thelma 
M.  Lohnes,  and  daughter,  Roberta  Lee  Lohnes. 
in  equal  trusts.  Will  included  six  bequests  total- 
ing $23,500.  Mr.  Lohnes  lived  at  Twin  Oaks. 
Vienna,  Va. 

Helen  Hedeman  Dies 

HELEN  HEDEMAN.  43,  ABC  Radio  super- 
visor of  auditions  and  casting,  died  Friday  in 
New  York.  Miss  Hedeman  had  been  associated 
with  ABC  and  the  old  Blue  Network  for  more 
than  21  years. 
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K&E  president  recommends  ways  to 
streamline  operation   30 
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 40 
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when  you  gossip  you  want 
a  private  line . . . 


...  and  when  you're  viewing, 
you  want  an 
INTERFERENCE-FREE  CHANNEL 


KM. 


From  its  central-Mississippi  location,  WJTV  .  .  .  always  first 
with  an  interference-free  line  to  Mississippi's  first  market  .  .  .  now, 
with  10  times  more  power,  extends  your  private  line  to  more  than 
20  additional  bonus  market  areas.  It's  interference-free  .  .  .  be- 
cause no  station  in  any  city  up  to  400  miles  away  shares  WJTV's 
channel. 

And  there's  more  .  .  .  more  .  .  .  MORE  to  come!    In  a  matter 
of  weeks  WJTV  will  further  increase  its 
power  to  500,000  watts  ...  its  second 
power  increase  since  October  1,  1954. 


Yes,  sir!  As  comforting  as  a  private 
line  when  you're  gossiping  .  .  .  that's  what 
an  interference-free  station  is.  To  the 
advertiser  as  well  as  the  viewer. 


And  .  .  .  not  at  all  incidentally  .  .  .  WJTV  is  still  the  most- 
watched  station  in  Mississippi's  first  market,  the  metropolitan 
Jackson  area.  Sixty  percent  of  the  time,  against  37r<-  for  the 
second  station  and  3%  for  the  third,  according  to  the  most 
recent  Pulse. 


CHANNEL  25  •  JACKSON,  MISS. 

— ifi — 


JAY  SCOTT,  GENERAL  MANAGER 
FRANK  WILLIS,  COMMERCIAL  MANAGER 


Owned  by  Mississippi's  two  state-wide  newspapers 

tEfje  Clarion =1Uo  get  •  jackson  dafiy  news 
Represented    Nationally    by    the    Katz  Agency 
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KGLO 


"JV  CHANNEL  3 

MASON  CITY,  IOWA 


Sell  more  people  in  the  rich  area  of 
Northern  Iowa  and  Southern  Minnesota 
with  KGLO-TV. 

Reach  more  homes  in  this  vast  land  of 
corn,  hogs  and  beef  that  lies  midway 
between  Des  Moines  and  Minneapolis 
with  KGLO-TV. 

Set  Count  as  of  January  1 
100  micro-volt  contour  .  .  .  117,892 

Represented  by  Weed  Television 


LEE  STATIONS 

National  Sales  Offices 
BUILDING    •    OUINCY.  ILLINOIS 

Affiliated  with  KGLO-AM-FM 

V,  WTAD-AM-FM  —  ?  lincy,  III. 


 IN  REVIEW  

NORBY 

IF  SUCCEEDING  episodes  of  Norby,  the  new 
tv  family  series  which  made  its  bow  Wednesday 
on  NBC-TV,  are  as  well  presented  as  the  first, 
viewers  are  in  for  solid,  warm  entertainment. 

The  storyline  seemed  a  bit  above  par,  and 
certainly  much  of  the  nonsense  that  clutters 
too  many  of  the  series'  family  contemporaries 
on  tv  was  avoided.  Aside  from  the  fact  that 
Norby  holds  great  promise  as  program  fare  in 
1955,  the  series  is  made  especially  interesting 
in  that  it  is  telecast  in  compatible  color  on  a 
regular  basis  from  Eastman  color  print  film. 

Eastman,  noted  for  its  work  in  color  film, 
lived  up  to  advance  notice  that  Nor  by' s  pres- 
entation was  designed  to  be  a  sort  of  pioneering 
precedent  for  the  use  of  color  film  in  television. 
The  natural  colors  of  outdoor  shots  filmed  on 
location  at  Pearl  River,  N.  Y.,  the  deeper 
color  tones  as  the  story  switched  to  "inside" 


JOAN  LORR1NG  and  DAVID  WAYNE 


shots  (filmed  in  New  York  studios  of  20th 
Century-Fox  Movietone  Studios),  and  the  sub- 
dued and  attractive  use  of  color  in  commercials 
were  arguments  for  more  color  film  on  tv. 

Restraint  was  evident  both  in  the  color  and 
in  the  contents  of  the  commercials.  The  ap- 
proach was  to  suggest  the  simplicity  and  cozi- 
ness  of  the  living  room  as  associated  with 
photography.  The  middle  commercial,  titled 
"Little  Girl's  Feet,"  trained  the  camera  on  the 
feet  of  a  baby  girl  taking  her  first  steps  and 
in  fast  sequence  took  her  through  childhood 
and  adolesence  right  up  to  her  marriage.  The 
emphasis  was  on  the  importance  of  capturing 
great  moments  in  a  family's  life  on  film.  East- 
man's "Duo-Pak"  in  full  color  against  a  solid 
blue  background  was  the  parting  shot  of  the 
middle  commercial.  The  closing  commercial 
was  similar  with  the  stress  on  Eastman's  Hawk- 
eye  flash  camera. 

Both  story  and  commercials  are  designed  to 
appeal  to  Eastman's  family  trade  in  all  age 
groups.  The  fact  that  the  program  is  in  the  7- 
7:30  p.m.  EST  time  slot  should  prove  a  shot- 
in-the-arm  toward  this  realization. 

The  program  centers  on  Pearson  Norby, 
a  junior  executive  in  a  small-town  bank,  well- 
played  by  David  Wayne.  Joan  Lorring,  as  his 
wife,  is  pert  and  eye-catching.  Evan  Elliot, 
the  Norby  youngster,  nearly  stole  the  show 
munching  on  a  banana  with  a  gleam  of  ad- 
miration for  his  dad  in  his  eye  as  Mr.  Norby 
relates  his  ecstatic  reaction  to  having  been 
made  a  vice  president  (in  charge  of  small  loans) 
at  the  bank.  Ralph  Dunn  as  Mr.  Rudge,  bank 
vice  president  and  efficiency  expert,  brings  in 


a  top  performance  as  the  typical  "watchdog"  of 
office  expenditures.  One  of  the  funniest  se- 
quences in  a  generally  amusing  show  was  the 
scene  in  which  Mr.  Norby  extends  his  hands 
to  receive  congratulations  on  his  promotion, 
but  finds  them  caught  in  the  ripped  sleeves  of 
his  jacket. 

The  show's  producers  promise  more  outdoor 
scenes  as  the  series  progresses.    This  alone 
should  be  worth  the  tuning-in,  if  the  photog- 
raphy  continues   to   be   as   good — colorwise 
particularly — as  in  the  first  episode. 
Sponsored  by  Eastman  Kodak  Co.  through  J. 
Walter  Thompson  Co.  on  NBC-TV  Wed.,  7- 
7:30  p.m.  EST.  Telecast  in  color  from  East- 
man Color  Print  Film. 
Cast:  David  Wayne,  Joan  Lorring,  Susan  Halla- 
ran,  Evan  Elliot;  supporting  roles  by  Janice 
Mars,  Ralph  Dunn,  Carol  Veazie. 
Producer:    David    Swift;    director:  Richard 
Whorf;  associate  producers:  John  Graham 
and  Max  Allentuck. 
Director  of  Photography:  Larry  Williams,  ASC. 
Filmed  by  Norby  Productions  at  20th  Cen- 
tury-Fox Movietone  Studios,  New  York,  and 
outdoors  a;  Pearl  River,  N.  Y. 
Writers:  Mr.  Swift  supervises  two  writing  teams: 
Harvey  Orkin  and  James  Lee;  David  Rayftel 
and  George  Kirgo. 

THE  BOB  CUMMINGS  SHOW 

ZANY  is  the  word  for  the  Bob  Cummings 
Show,  which  bowed  Jan.  2  as  NBC-TVs  chal- 
lenge to  What's  My  Line?  on  CBS-TV  in  the. 
Sunday  evening  10:30-11  spot.  If  enough 
people  agree  that  zany  comedy  is  fun,  then 
for  the  first  time  in  its  long  career,  WML  is 
going  to  have  to  fight  for  audience. 

In  his  new  series,  Mr.  Cummings  is  an 
eligible  bachelor,  much  sought  after  by  the 
ladies,  with  whom  his  photographic  business 
keeps  him  in  almost  continuous  contact.  Mr. 
Cummings  has  a  sister,  an  attractive  young- 
ish middle-aged  widow  whom  he'd  like  to 
get  remarried  for  the  sake  of  her  teen-age 
son,  a  head  taller  than  his  mother  and  not 
precisely  an  asset  to  romance.  Mr.  Cummings 
also  has  a  secretary,  a  "plain  Jane"  who  is 
determined  that  if  she  can't  lead  him  to  the 
altar,  at  least  no  other  girl  will. 

There  are  all  the  makings  of  another  do- 
mestic situation  comedy.  But  Mr.  Cummings' 
writers  and  producers  decided  instead  on  low 
farce  and  the  thin  story  line  is  subordinated 
to  a  series  of  raucous  gags.  In  the  opening 
program,  a  society  matron  friend  of  the  hero's 
sister  visits  Bob"s  studio  and  sees  his  secretary, 
Shultzie,  in  an  ape  costume.  (He'd  been 
photographing  the  ape  attacking  a  lovely 
bride:  "This  picture's  got  to  be  horrible.  It's 
for  the  cover  of  a  children's  comic  book.") 

She  thinks  Shultzie  really  is  an  ape  and 
throughout  the  rest  of  the  program,  when  she 
hears  of  Shultzie  typing  letters,  answering  the 
phone,  driving  a  car,  etc.,  she  becomes  in- 
creasingly amazed.  At  the  program's  end  she 
gives  Bob  her  pet  poodle,  for  him  to  teach 
to  play  bridge. 

The  show  included  a  father-to-son  talk  which 
Bob  tried  to  give  to  his  nephew  while  posing 
models  for  fashion  pictures.  There  were  also 
glamour  photos  of  his  sister,  to  entice  an  old 
beau,  the  outcome  being  that  Bob  gets  an 
order  to  take  similar  pictures  of  the  old  beau's 
wife.  And  there  was  the  comic  secretary  get- 
ting things  all  mixed  up  in  her  attempt  to 
help.  And — but  that's  enough  to  give  the  idea. 

The  cast  overplayed  with  gay  gusto,  merrily 
divorcing  the  plot — and  characters — from  any 
resemblance  to  reality.  Mr.  Cummings  was 
properly  handsome  and  helpless.  Anne  B. 
Davis,  as  Shultzie,  provided  an  excellent  cari- 
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JEFFERSON  STANDARD  BROADCASTING  COMPANY 


WBTV-WBTW  combination  creates 
market  comparable  to  nation's  8th  largest 
in  the  industry-mushrooming  Carolinas 


Advertisers  have  a  rich 
stake  in  what's  happening 
in  the  Carolinas. 

The  Carolinas  are  on  the 
march  economically,  and  two 
top-power  stations — WBTV 
and  WBTW — now  service  this 
upsurging  selling  market. 

WBTV  and  newcomer 
WBTW  can,  as  a 
combination,  deliver  50% 
of  the  people  in  North 
and  South  Carolina. 

Together,  WBTV  and  WBTW 
create  a  market  of  3,375,000 
people,  over  $3V2  billion 
in  buying  power  and 
$2Vz  billion  in  retail  sales — 
a  TV  market  comparable 
to  the  eighth  largest 
in  the  nation. 

For  complete  details  on  how 
WBTV  and  WBTW  truly 
measure  up  to  "Dominance 
doubled  in  the  Carolinas," 
caU  CBS  Television 
Spot  Sales. 
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furniture  store  kicks  off  big' 
sale  with  newspaper-tv  combi- 
nation. Good  results  but  quick 
?fade.  Drops  newspaper-tv  —  picks 
up  radio  saturation  schedule. 
Sale  bounces  back  and  shows 
ready  rise  to  top  newspaper-tyj 
kickoff  figures!; 


Retail  shoe  outlet  buys  21  spots 


fo 


grossed 


more 

in  that  one  week  than  in 
revious  month.  Pickup  in  quali 
trade  especially  noted.4 


40  year  old  furniture  store  bu) 
first  radio  in  21  years,  taking 
16%  of  newspaper  budget 
for  purpose.    End  of  first  month 

showed  15.1%  increase  over 
same  month  last  year.  Third  month 
showed  28.3%  increase  over 
corresponding  month  year  ;jt  . 
ago  —  largest  month  in  39  yec 


Appliance  store  ordered  15- 
minute  live  talent  show  five 
days  a  week.  First  six  weeks 
on  air  sales  increased  from 
$15,000  to  $27,000.  Store 
expansion  to  two  new  locations 
attributable  in  large  part  by 
owner  to  results  of  this  single 
radio  program." 


Furniture  store  with  a  modest 
schedule  of  one  minute  radio 
announcements  credits  radio  with 
a  50%   increase  in  business." 


Appliance  distributor  buys 
medium  saturation  announce- 
ment schedule  beamed  to 
housewives.  Dealers  report 
|^  tremendous  sales  results.  Advise 
beamed  technique  directly 
responsible/ 


*  Full  Details  Available 


KVOO 
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(No  Matter  Who  Pays  the  BUI) 


AND  IN  TULSA... 

Local  sales  are  good  .  .  .  very  good  indeed! 
AND  .  .  . 

Standouts  in  local  sales  are  those  being  made  by  Tulsa  radio 
stations  to  Tulsa  merchants! 

Interesting,  isn't  it!  Local  radio  advertising  in  Tulsa  is  very 
good  indeed. 

Local  station  salesmen  are  experiencing  their  highest  monthly 
gross  in  years! 

WHY? 

Because,  in  Tulsa,  radio  advertising  is  producing  consistent, 
profitable  results.  Local  merchants  who  can  watch  advertising 
results  closely,  day  by  day,  watch  advertising  costs  .  .  .  they 
know  AT  ONCE  what  advertising  pays  off. 

They  know  RADIO  advertising  pays  off.  Their  cash  registers 
prove  it! 

Want  to  know  more?  Want  some  success  stories?  Want  to  know 
how  YOU  can  use  radio  advertising  in  Tulsa  for  YOUR  clients? 
Contact  any  one  of  the  Associated  Tulsa  Broadcasters,  either 
direct  or  through  their  representatives. 

Remember  .  .  .  EVERY  sale  is  a  LOCAL  sale  ...  no  matter  who 
pays  the  bill!  So,  take  a  tip  from  the  men  on  the  PAY  OFF  LINE 
.  .  .  the  LOCAL  buyers  of  advertising  .  .  .  They're  using  Radio 
advertising  in  Tulsa. 

How  about  YOU? 


KTUL  •  KAKC  •  KFMJ  •  ROME  •  KRMG 
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year  after  year- 


With  housewives,  farmers,  industrial 
executives  and  government  officials  all 
important  customers  for  one  or  an- 
other of  its  diversified  salt  products, 
the  International  Salt  Company,  Inc., 
one  of  the  world's  leading  salt  pro- 
ducers, has  found  WHAM  to  be  a  good, 
low-cost-per-thousand  medium  for  car- , 
rying  its  sales  messages. 
WHAM  has  brought  sales  results  in 
this  important  Western  New  York 
sales  market  which  have  helped  build 
and  support  high  distribution  of  Ster- 
ling Salt  products.  Down-to-earth 
sales  results  all  along  its  product  line 
have  made  International  Salt  stay 
with  WHAM  year  after  year. 
Also,  International  has  made  WHAM 
radio  campaigns  serve  a  double  pur- 
pose, a  basic  medium  around  which  to 
merchandise  Sterling  Salt — with  mail- 
ing pieces,  displays  and  premium  of- 
fers to  retailers. 

Present  and  future  Sterling  Salt  cus- 
tomers in  all  quarters  listen  to 
WHAM. 

50,000  watts  •  clear  channel  •  1180  KC 


WHAM 

ROCHESTER    RADIO  CITY 

The  Stromberg-Carlson  Station 
AM-FM  *  NBC  Affiliate 

Geo.  P.  Hollingbery  Co.,  Nat'l  Rep. 


IN  REVIEW- 


cature  of  a  determined  secretary.  Rosemary  de 
Camp  as  the  sister  and  Dwayne  Hickman  as 
her  son  entered  into  the  spirit  of  the  romp  and 
Isabel  Randolph  turned  in  an  especially  amus- 
ing performance  as  the  amazed  matron. 
Sponsored  by  R.  J.  Reynolds  Tobacco  Co.  for 

Winston  cigarettes,  through  William  Esty  Co. 

Filmed  by  McCadden  Corp.  and  broadcast 

from  Hollywood  by  NBC-TV,  Sun.,  10:30-11 

p.m.  EST. 

Star:  Bob  Cummings,  supported  by  Rosemary 
de  Camp,  Dwayne  Hickman,  Anne  B.  Davis, 
Isabel  Randolph,  Deane  Jergens. 

Production  supervisor:  George  Burns;  director: 
Rod  Amateau;  producer-writer:  Paul  Hen- 
ning;  assistant  producer:  Al  Simon;  asst.  to 
the  producer:  Eddy  Ruben. 

FOUR  STAR  PLAYHOUSE 

THE  consistently  good  tv  film  series,  CBS-TV's 
Four  Star  Playhouse,  came  up  with  a  gem  of 
a  program  last  Dec.  23.  In  a  week  overladen 
with  Christmas  trees,  tinsel,  carols,  seasonal 
good  will,  precocious  moppets  and  general 
stickiness,  Four  Star  Productions'  contribution 
stood  out.  Titled  "The  Answer,"  it  was  beauti- 
fully conceived,  and  executed  with  disarming 
simplicity. 

A  dispirited  Hollywood  screenwriter  has  re- 
turned home  and  during  a  visit  to  his  uncle's 
bar  meets  an  assorted  group  of  people,  a  sailor, 
taxi  driver,  showgirl  and  a  wine-loving  intel- 
lectual bum,  who  has  absorbed  most  of  the  en- 
cyclopedia in  his  research  for  a  play  to  be  the 
monumental  drama  of  all  time.  While  selling 
answers  to  questions  to  pay  for  wine,  he  is 
induced  by  the  writer  to  reveal  the  plot 
of  his  play. 

This  play  has  to  do  with  a  24-hour  treaty, 
secured  by  the  United  Nations  in  a  last-ditch 
attempt  to  prevent  war  between  the  two  great- 
est powers  in  the  world.  To  this  end,  the  great- 
est minds  in  each  field  of  human  knowledge 
have  been  assembled  to  pour  their  wisdom 
into  a  mechanical  brain.  After  assimilating 
this  collected  knowledge,  the  brain  arrives  at 
the  answer — the  Ten  Commandments. 

Deceptively  simple  plot-wise,  "The  Answer," 
in  the  hands  of  David  Niven,  as  the  skid-row 
philosopher,  director  Roy  Kellino  and  writer 
Leonard  Freeman,  is  shaped  into  what  should 
go  down  as  one  of  the  best  tv  films  to  date. 
The  suspense  is  sustained  from  the  opening 
words  of  "Thou  shalt  have  no  others  gods  be- 
fore me"  to  the  final  and  conclusive  "Thou 
shalt  not  kill,"  which  was  transposed  in  se- 
quence for  necessary  dramatic  effect. 

Roy  Kellino,  whose  "The  Interlude"  for  Four 
Star  is  up  for  the  current  Screen  Directors' 
Guild  tv  achievement  award,  is  steadily  proving 
himself  a  director  of  stature.  Confined  to  one 
set  with  the  major  focus  on  one  actor,  his  di- 
rection of  Leonard  Freeman's  first-rate  script 
was  both  sensitive  and  paced  to  bring  out  all 
possible  dramatic  values. 
Production  cost:  $35,000  per  program. 
Sponsors:  Singer  Sewing  Machine  Co.,  through 

Young  &  Rubicam  Inc.,  and  Parker  Pen  Co., 

through  J.  Walter  Thompson  Co. 
Produced  on  film  by  Four  Star  Productions. 

Telecast  on  CBS-TV,  Thurs.,  9:30-10  p.m. 

EST. 

Producer:  David  Niven  (alternating  with 
Charles  Boyer,  Dick  Powell,  Ida  Lupino); 
director:  Roy  Kellino  (Dec.  23). 

Cast:  David  Niven,  Carolyn  Jones,  Anthony 
Caruso,  Nestor  Paiva,  John  Harmon,  Ted 
Stanhope,  Richard  Reeves,  Jack  Lomas 
(Dec.  23). 

Original  story  and  screenplay  by  Leonard 
Freeman. 

Photographed  by  George  E.  Diskant. 
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Georgia  on  the  Go 

EDITOR: 

I  have  just  read  your  piece  on  Georgia  [B«T, 
Dec.  27]  and  want  to  congratulate  you  on  the 
excellent  way  this  special  article  was  handled. 

Harben  Daniel,  President 
WSAV  Savannah,  Ga. 

EDITOR: 

.  .  .  Congratulations.  It  was  a  good  story, 
well  told.  Please  send  us  200  reprints. 

J.  T.  Snowden  Jr. 
Vice  President 
WBIA  Augusta,  Ga: 

EDITOR: 

We  think  you  made  a  poor  choice  of  words 
in  your  Georgia  section,  when  you  stated  that 
WDAK-TV  claimed  95  %  conversion.  Actually, 
we  claim  nothing — we  simply  go  by  the  Tele- 
pulse  figures  of  October  1954,  which  showed 
93.7%  conversion. 

Allen  M.  Woodall,  President 
WDAK-TV  Columbus,  Ga. 

Work  of  Art 

EDITOR: 

You  and  your  staff  do  a  remarkable  busi- 
ness 52  weeks  out  of  the  year.  Each  issue  is 
truly  a  work  of  art.  If  I  were  to  start  to  list 
the  many  feature  stories  which  have  proved 
invaluable  to  us  during  the  past  year,  the  list 
would  be  almost  endless  .  .  . 

Frank  V.  Webb,  V.P.-Gen.  Mgr. 

KFH-AM-FM  Wichita,  Kan. 

Sabotage 

EDITOR: 

When  I  read  your  editorial  "Sabotage"  [B«T, 
Dec.  27,  1954]  I  became  very  nauseated  at  the 
irresponsibility  of  the  reporting  in  a  magazine 
that  supposedly  is  the  newsweekly  of  the  radio 
and  television  industry. 

You  condemn,  judge  and  try  the  NABET 
engineers  who  are  on  strike  against  KPIX  (TV) 
San  Francisco.  You  yell  sabotage  in  your  most 
pious  manner  when  you  have  no  proof  what- 
so-ever.  If  you  had  such  proof  why  didn't  you 
present  it  for  all  to  see?  Has  the  FCC  or  any 
duly  accredited  law  enforcement  agency  proved 
that  NABET  engineers  sabotaged  the  KPIX-TV 
equipment?  .  .  .  You  know  the  answer  to  that  as 
well  as  I  do  but  you  couldn't  pass  up  an 
opportunity  to  let  your  union-hating  magazine 
do  some  real  sabotaging  of  good  labor-manage- 
ment relations  and  condemn  the  NABET  lads 
without  a  trial  .  .  . 

Taylor  L.  Blair  Jr. 
Chattanooga,  Tenn. 

[EDITOR'S  NOTE:  It  remains  for  an  FCC  inves- 
tigation, now  underway,  to  pin  the  blame  on 
specific  individuals,  but  evidence  is  abundant 
that  sabotage  was  committed.  B«T  sticks  by  its 
editorial  guns.] 

KOA's  Grubb 

EDITOR: 

The  Dec.  20  edition  of  B*T  carries  a  men- 
tion of  our  newly-appointed  farm  sales  man- 
ager, Gene  Grubb,  but  credits  him  as  being  on 
the  staff  of  KLZ-TV  [Denver]. 

.  .  .  The  correct  information  is  as  follows: 
Gene  Grubb,  sales  staff  KOA  Radio,  Denver, 
named  farm  sales  manager. 

John  Aldern 

Radio  Promotion  Manager 
KOA  Denver 
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ME?  A  HOG  CALLER? 


(HEAVEN  FORBID!) 


SAYS  MR.  T.  V.  McREACH 

Of  course  not!  T.  V.  McReach  is  a  well-bred 

fellow,  with  a  carefully  modulated  voice  and 
exquisite  manners.  But  old-timers  hereabouts 

remember  the  old  McReach  family  of  North  Texas. 

His  father,  Old  Man  McReach,  was  the  champion 

hog  caller  in  the  area.  And  from  McReach, 
senior,  young  T.  V.  got  a  basic 
philosophy:  "If  you  can  be  heard 
far  enough,  if  you  call 

convincingly,  and  if  you 
offer  something  they  want,  you 
can  count  on  them  to  come." 

You  do  all  three  with  WFAA-TV's  Long  Reach 

(274,000  watts).  And  get  this:  TV  sets  in  this 
rich  market  have  increased  33.8%*  in 
the  last  twelve  months. 

"This  is  worth  looking  into,"  says  T.  V.  McReach. 

Get  the  details  from  your  Petry  man. 


Broad  casting -Telecasting 
December  6,  1954 


WFAA-TV 

DALLAS 
NBC  —  ABC  —  DUMONT 


RALPH  NIMMONS,  Station  Manager 
EDWARD  PETRY  8.  CO.,  National  Representative 
Television  Service  of  The  Dallas  Morning  News 
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packs  new  power  in 


with 


v  • 


FIVE 


Straight  down  the  line  these  five  ABC-owned 
stations  bought  new  G-E  50  KW  transmitters. 
And,  to  assure  utmost  coverage  in  each  loca- 
tion, they  installed  special  batwing  antennas 


.Frank  L.  Marx,  Engineering  Vice  President,  was  in  charge  of  ABC's 
program  to  achieve  increased  power  for  all  flagship  stations. 


designed  by  General  Electric  and  ABC  engi- 
neers. Soon,  many  extra  millions  of  TV 
viewers  will  see  the  positive  results  of  this  net- 
work's equipment-expansion  program. 

For  the  latest  advances  in  tubes,  circuitry, 
and  power,  get  the  new  G-E  "50".  It's  ready 
for  FCC-approved  standard  color  signals.  With 
a  power-thrifty  5  KW  driver,  it  streamlines 
operating  costs  beyond  expectation. 

Delivery  of  the  new  equipment  from  G.E. 
marks  a  highly-important  step  in  ABC's  con- 
sistent record  of  long-range  power  improve- 
ments begun  early  in  1953.  The  results  to  date? 
—  Credit  ABC  with  the  following: 

1 .  Better  service  to  both  audience 
and  advertiser! 

2.  Widely-augmented  coverage! 

With  a  G-E  "50"  the  same  results  are  yours 
for  the  asking.  Get  the  complete  story  about 
the  newest  in  G.E.'s  comprehensive  transmitter 
product  line.  Write,  wire  or  phone  the  local 
field  sales  representative  now.  General  Electric 
Company,  Broadcast  Equipment,  Section 
X2 15-10,  Electronics  Park,  Syracuse,  N.  Y.  In 
Canada,  write:  C.G.E.  Electronics,  830  Lans- 
downe  Avenue,  Toronto. 


WABC-TV 

New  York 


ALL  flagship  markets 

G-E  50  s 


WXYZ-TV 

Detroit 


WBKB 

Chicago 


KGO-TV 

San  Francisco 


KABC-TV 

Los  Angeles 


Joseph  L.  Sielski  (Right),  station  engineer  at  WABC-TV7,  and  Henry  J.  Treger  (Left), 
assistant,  inspect  units  in  the  new  installation. 


COMPLETE  TELEVISION 
EQUIPMENT 

forVHF  and  UHF...for 
Black  &  White  plus  Color  TV 


TRANSMITTERS 

powered  from 
100  watts  to  1 00  KW 


ANTENNAS 

to  fit  every  gain  and 
pattern  requirement— 
helical  and  batwing  types 


STUDIO  EQUIPMENT 

for  complete  audio 
and  video  facilities 


'Progress  /s  Our  Most  Important  Product 


GENERAL 


ELECTRIC 


PORTABLE  EQUIPMENT 

to  handle  all  remote  services 


Marchin 
thi*u 

GEORGIA 


Yessir,  our  megacycles  and  kilocycles 
are  cutting  a  wide  swath  right  thru 
the  State  of  Georgia;  not  only  from 
Atlanta  to  the  Sea,  but  from  Warm 
Springs  to  Augusta,  and  from  Stone 
Mountain  to  the  Suwannee  River  in 
Sunny  Florida! 

The  foragin'  and  pillagin'  is  of  the 
best,  too,  and  our  suggestion  is  that 
you  come  on  down  and  fill  your  carpet 
bag. 

The  money  doesn't  grow  on  trees,  but 
there's  a  lot  of  it  socked  away  where 
the  magnolias  have  given  away  to 
industry,  defense  plants  and  cattle, 
and  our  sly  little  kilocycles  and  mega- 
cycles know  just  how  to  slip  and  slide 
right  to  the  cache  of  filthy  lucre.  Give 
them  your  message  and  they'll  bring 
you  home  a  profit. 

All  kidding  aside,  don't  let  this  rich 
middle  Georgia  market  get  away  from 
you.  Get  Katz  to  tell  you  how,  in 
spite  of  the  impact  of  our  own  TV 
operation,  WMAZ  Radio  still  maintains 
20.6%  Sets  In  Use  between  6  pm  and 
midnight.  (Pulse,  November  1954) 
Then  get  the  TV  Facts  from  Avery- 
Knodel. 


SOUTHEASTERN 
BROADCASTING 
COMPANY 


MACON,  GA. 


our  respects 


to  SIEGFRIED  MICKELSON 


WHEN  did  radio-tv  journalism  emerge  as  a 
key  function  of  the  broadcast  network's  present- 
day  operation?  One  has  only  to  thumb  through 
the  career  of  Sig  Mickelson,  CBS  Inc.  vice 
president  in  charge  of  news  and  public  affairs, 
to  find  the  answer. 

The  search  ends  at  the  point  when  CBS  last 
summer  set  a  policy  that  emphasized  its  news 
and  public  affairs  operation  on  the  same  level 
as  other  key  CBS  departments.  Since  last 
August,  top-level  supervision  of  CBS'  global 
news  and  public  affairs  activities  has  been  Mr. 
Mickelson's  beat. 

Mr.  Mickelson,  who  now  reports  directly  to 
Dr.  Frank  Stanton,  CBS  Inc.  president,  has 
supervisory  authority  over  a  weekly  total  of 
nearly  150  radio  and  tv  presentations,  including 
such  diverse  programs  as  straight  news,  discus- 
sions, religious,  educational,  documentary, 
sports,  talks  and  special  events. 

In  very  broad  outline,  this  means  that  in 
radio,  news  programming  must  follow  the  new 
patterns  of  the  medium  without  yielding  to  any 
temptation  to  distort.  Straight  news  presenta- 
tion, he  emphasizes,  must  be  at  once  complete, 
objective,  and  interesting  enough  to  hold  on  to 
the  share  of  audience.  Toward  this  end,  he 
cites  CBS  Radio's  expansion  of  five-minute 
radio  news  programming. 

In  tv,  Mr.  Mickelson  believes  not  all  the 
possibilities  in  straight  news  have  been  ex- 
amined. Formerly,  efforts  have  been  concen- 
trated on  the  form  of  presentation  and  on  tech- 
nical aspects;  for  example,  the  use  of  film  at 
the  expense  of  ideas. 

The  broadcast  editorial,  such  as  the  one  de- 
livered last  fall  by  Dr.  Stanton,  is  here  to  stay 
but  this  right  should  be  exercised  by  the  broad- 
caster only  when  the  corporate  management 
feels  strongly  enough  about  an  issue  to  com- 
ment. And,  he  warns,  the  editorial  ought  not 
to  be  delivered  until  first  the  subject  has  been 
researched  to  eliminate  bias.  At  the  same  time, 
the  opposing  view  must  have  equal  time. 

A  tall,  quiet  man,  modest  as  he  is  capable, 
Mr.  Mickelson  does  not  give  the  appearance 
of  an'  executive  who  has  lived  with  news  dead- 
lines nearly  all  of  his  working  life. 

The  first  deadline  was  met  on  May  24,  1913, 
at  Clinton,  Minn.,  where  a  son,  Siegfried,  was 
born  to  Mr.  and  Mrs.  Olaf  Mickelson.  His 
father  was  a  small-town  merchant  who  moved 
to  Sioux  Falls,  S.  D.,  while  "Sig"  (he  uses  the 
abbreviated  name)  was  still  a  toddler. 

After  public  schooling  in  Sioux  Falls,  Sig 
Mickelson  entered  Augustana  College  where 
he  studied  history  and  showed  an  interest  in 
current  events.  This  led  to  study  in  journalism, 
then  to  the  debating  team.  Competing  in  1934 
in  a  national  debate,  he  lost  by  a  narrow 
5-to-4  judges'  decision. 


Armed  with  a  bachelor  of  arts  degree,  Mr. 
Mickelson  landed  a  reporter-editor's  berth  on 
the  Sioux  Falls  Argils  Leader  and  also  handled  ! 
radio  newscasts  at  KSOO  Sioux  Falls. 

After  three  years,  he  resumed  his  educational 
pursuits.  He  obtained  a  teaching  position  in 
journalism  (1937-39)  at  the  U.  of  Minnesota, 
squeezing  in  a  masters  degree  in  history.  He 
later  was  an  instructor  in  journalism  at 
Louisiana  State  U.,  and  an  assistant  journalism 
professor  at  Kansas  U.,  and  in  the  fall  of  1941 
at  the  U.  of  Minnesota. 

His  association  with  ivy  towers  ended  in 
1943  when  he  was  called  upon  to  aid  in  an  ex- 
panding field  of  radio  journalism,  a  task  to 
which  he  has  applied  himself  ever  since.  He 
joined  WCCO  Minneapolis,  then  a  CBS-owned 
station,  as  news  editor,  and  in  six  years  suc- 
cessively became  director  of  news  and  special 
events,  and  director  of  public  affairs  and  pro- 
duction manager. 

Under  his  tutelage,  the  news  operation  at 
WCCO  was  redesigned.  The  facelifting  included 
addition  of  outside  correspondents,  local  empha- 
sis and  scientific  analysis  of  the  audience. 

This  mark  at  WCCO  was  not  lost  at  CBS 
headquarters,  which  in  1949  moved  Mr.  Mickel- 
son to  New  York,  appointing  him  director  of 
public  affairs.  He  became  responsible  for, 
among  other  things,  Hear  It  Now  and  Nation's 
Nightmare,  and  organized  the  staff  for  The 
People  Act. 

Cameras  and  cables  were  becoming  common- 
place at  CBS  and  a  new  era  for  news  broad- 
casting was  beginning.  Subsequently,  CBS-TV 
in  July  1951  named  Sig  Mickelson  as  its  di- 
rector of  news  and  public  affairs.  His  staff 
grew  from  18  to  200  people  in  the  three  years 
he  was  in  charge. 

Not  long  after  he  joined  CBS-TV,  Mr.  Mickel- 
son supervised  a  four-network  telecast  of  the 
Japanese  Treaty  Conference  in  San  Francisco 
which  ushered  in  coast-to-coast  television.  In 
1952,  he  was  chairman  of  the  tv  network's  com- 
mittee that  arranged  for  coverage  of  the  Re- 
publican and  Democratic  national  conventions 
in  Chicago.  He  also  helped  in  production  of 
tv  coverage  of  election  returns,  President  Eisen- 
hower's inauguration  and  CBS  coverage  of 
Queen  Elizabeth's  Coronation. 

A  former  president  of  the  National  Assn.  of 
Radio  &  Television  News  Directors,  he  also 
lists  the  Radio-Television  Correspondents  Assn., 
Sigma  Delta  Chi  and  the  National  Press  Club 
among  his  memberships. 

Mr.  Mickelson  and  his  wife,  the  former  May- 
belle  Brown  of  Cairo,  111.,  and  their  two  chil- 
dren, a  daughter,  Ann,  7,  and  a  son,  Allan,  4, 
live  in  a  colonial-type  home  in  Greens  Farms 
(Westport),  Conn.  Much  of  his  recreation  is 
taken  up  with  gardening  and  fishing. 
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*It's  Navy  tradition  that  a  broom  be  secured  to  the  mast 
of  a  victorious  ship  returning  to  port,  indicating  a  clean 
sweep  of  all  her  opponents. 


The  September,  1954  Telepulse  survey  in  the  Wheeling-Steubenville  market 
gives  WTRF-TV  a  clean  sweep  in  every  category.  Not  only  were  the  top  25  most  popular  programs 
on  WTRF-TV,  but  63.5%  of  the  viewing  audience  between  noon  and  midnight  were  tuned  to  WTRF-TV, 
Wheeling.  This,  Friends,  is  known  as  dominating  a  market,  not  just  slightly  but  so  predominantly 
that  there  can  be  no  question  that  the  only  way  to  reach  this  billion  dollar  market  is  with  WTRF-TV. 
And  here  are  the  reasons  for  this  overwhelming  domination: 


1.  WTRF-TV's  316,000  watts  on  channel  7  delivers  a  clearer,  sharper 
signal  all  hours  of  the  day  and  night. 

2.  NBC  programming,  supplemented  by  ABC  shows,  topped  off  by 
WTRF-TV's  own  programs  designed  especially  for  the  viewers  in  this  market 
are  obviously  what  most  people  want  most  of  the  time. 

3.  Constant  promotion  and  untiring  publicity  keep  reminding  viewers  of 
WTRF-TV,  the  BIG  station  in  the  Wheeling-Steubenville  market. 


If  you  are  interested  in  selling  this  important  market,  call  any  Hollingbery  office  or 
Bob  Ferguson,  VP  and  general  manager  direct  at  Wheeling  1177. 


WTRF-TV 


WHEELING,  W.  VA. 

CHANNEL  7  •  316,000  WATTS 
NBC  Primary  .  ABC  Supplementary 
Represented  by  Hollingbery 
Robt.  Ferguson  .  VP  &  Gen.  Mgr. 

Telephone  WHeeling  1177 
Now  equipped  for  network  color 
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CBS  AND  DuMONT 
TELEVISION  NETWORKS 


L  Wichita  Stalls  cJe/evision,  Snc. 


J.  PAT  COONEY 


on  all  accounts 

AS  PRODUCER  and  one  of  the  creators  of 
Play  Marko,  video  version  of  bingo  syndicated 
by  The  Caples  Co.,  Los  Angeles  [B»T,  Nov. 
15,  1954],  J.  Pat  Cooney,  radio-tv  director  of 
the  advertising  firm,  strongly  believes  that  a 
combination  of  video  programming  and  mer- 
chandising, such  as  is  found  in  Play  Marko,  is 
the  most  effective  way  to  produce  results  for 
a  client. 

Born  in  Mendodo.  111.,  on  Oct.  14,  1920,  Pat 
— as  he  likes  to  be  called — was  educated  in  the 
Cleveland  public  school  system  and  later  ma- 
jored in  chemistry  at  U.  of  Chicago.  He  left 
college  after  three  years,  enlisting  in  the  U.  S. 
Army  Air  Forces  early  in  1941.  He  was  dis- 
charged in  September,  1945. 

Pat  Cooney  then  entered  radio  as  an  an- 
nouncer-newscaster, working  for  WBEN  Buffalo, 
WERE  and  WSRS  Cleveland,  WKBN  Youngs- 
town  and  KPRC  Houston,  among  others.  In 
1951,  he  left  the  talent  side  of  broadcasting  to 
explore  time  sales  as  an  account  executive  for 
KPHO-TV  Phoenix.  The  following  year,  Mr. 
Cooney  became  Phoenix  resident  manager  of 
Ley  &  Livingston  Advertising,  San  Francisco 
(now  merged  into  The  Caples  Co.),  for  whom 
he  produced  numerous  radio  and  tv  programs. 

In  1953,  he  became  part  of  the  Southern 
California  broadcasting  picture,  joining  KHI-TV 
Hollywood  as  an  account  executive.  Eight 
months  later  he  assumed  his  present  duties  with 
the  Caples  Co. 

Pat  Cooney  is  especially  active  in  tv  pro- 
duction these  days,  with  the  expansion  of  the 
syndicated  Play  Marko  series  into  new  markets 
and  supervising  programming  for  such  Caples 
clients  as  Union  Pacific  railroad  and  Thorofed 
Dog  Foods.  "I  don't  think  radio  is  dead,"  he 
explains,  "but  at  present  my  interest  is  in  tele- 
vision. It's  interesting  and  creative  work." 

Expanding  on  Play  Marko,  which  he  created 
with  Russell  R.  Rullman  and  lohn  Cody 
(Caples  Co.  vice  president  and  account  execu- 
tive, respectively!,  and  first  introduced  to  broad- 
casting on  KTLA  (TV)  Hollywood,  he  ob- 
serves the  whole  idea  of  the  program  was  the 
creation  of  store  traffic,  in  which  it  has  been 
most  successful. 

Presently  single,  Mr.  Cooney  has  a  son  from 
a  previous  marriage  living  in  Cleveland.  Con- 
sidered a  promising  tennis  player  when  young- 
er, he  still  gives  his  opponents  a  rough  time  on 
the  courts.  But  during  the  bullfighting  season, 
he  now  journeys  down  to  Tijuana  to  watch  the 
matadors  and  toreros,  and  to  shout,  "Ole!"  with 
a  true  Latin  fervor. 
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It's  No  Draw... in  Omaha 


KMTV  soars  far  out  in  front  when  it  comes  to 
popularity  and  coverage  in  the  Omaha  market. 

This  championship  performance  makes  KMTV  the 
favorite  TV  station  in  an  area  that  includes  65  per 
cent  of  all  the  people  in  Nebraska. 

Both  of  Nebraska's  two  major  population  areas — 
Omaha  and  Lincoln — are  covered  by  KMTV's  domi- 
nating signal. 

And  ...  an  independent  survey  shows  that  KMTV 
has  a  3-to-one  leadership  ratio  as  the  one  most- 
watched  television  station  within  a  100-mile  radius 
of  Omaha.* 

To  advertisers,  this  means  KMTV  offers  a  cover- 
age area  of  nearly  a  million-and-a-half  prosperous 
people  ...  a  market  more  populous  even  than  such 
cities  as  Baltimore,  Cleveland,  or  Washington,  D.  C. 
There  are  more  people  in  the  KMTV  coverage  area 
than  there  are  in  the  entire  State  of  Nebraska. 

Hoiv  is  such  broad  coverage  possible?  The  answers 
are  these:  (1)  KMTV's  strategic  location,  in  more 


heavily  populated  eastern  Nebraska,  with  Iowa  right 
across  the  Missouri  river,  (2)  KMTV's  low  channel 
3  with  maximum  power,  and  (3)  the  flat  Nebraska- 
Iowa  terrain. 

That's  the  coverage  story.    For  KMTV's  overall 
rating  superiority,  see  your  favorite  audience  survey. 
The  latest  ARB  (Oct.  14-21)  gives  KMTV  all  of  the 
top  10  weekly  shows  .  .  . 
and  the  area's  favorite 
multi-weekly  and  locally- 
produced   show.  The 
latest  Pulse  (Sept.  7-13) 
gives  KMTV  11  of  the 
top  15  weekly  shows. 

To  put  this  profitable 
combination  of  wide  cov- 
erage and  rating  leader- 
ship to  work  for  you, 
contact  KMTV  or  your 
Petry  man  today. 

*  Survey  name  and  statistics  upon  request. 


,SO.  DAKOTA 

NEBRASKA 

Omaha 
\  ■ 

\  Lincoln 

ion*  Ctly  >v 

IOWA 

1  \o- 

Mm  Council 
■  Bluffs 

\  MISSOURI 

KANSAS 

SMART  ADVERTISERS  ALL  AGREE:  IN  OMAHA,  THE  PLACE  TO  BE  IS  CHANNEL  3 


TELEVISION  CENTER 

iriinv 

CHANNEL  3 

MAY  BROADCASTING  CO. 


•  CBS-TV 

ft 

•  ABC-TV 

•  DUMONT 


OMAHA 


*  Keprtsented  by 


Edward  Petry  &  Co.,  Inc. 
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SEE  YOUR  NEAREST  RCA  BROADCAST  I 


BROADCAST  EQUIPMENT 

RADIO  CORPORATION  OF  AMERICA 

ENGINEERING  PRODUCTS  DIVISION,  CAMDEN,  N.  J. 

In  Canada:  RCA  VICTOR  Company  Limited,  Montreal 
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EPRESEHTATIVE  FOR  EQUIPMENT  PLANS 


W.  (BILL)  DARWIN 
AM  SPECIALIST 
522  Forsyth  Building 
Atlanld  3,  Georgia 

Telephone:  lamar  7703 
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North  Carolina  Firm  Explodes  Myth 
That  Industrial  Skill  Is  Regional 


Take  a  new  look  if  you  still  believe  precision  manufactur- 
ing is  done  only  in  the  old  established  industrial  centers. 
Example:  Wright  Machinery  Company,  a  subsidiary  of  The 
Sperry  Corporation.  This  Durham,  N.  C.  firm  is  one  of  the 
nation's  largest  developers  and  manufacturers  of  automatic 
packaging  machines.  It  helps  North  Carolina  rate  more  firsts 
in  recognized  market  surveys  than  any  other  Southern  state. 

Selling  this  big,  buying  State  is  no  mystery.  More  North 
Carolinians  listen  to  WPTF  than  to  any  other  station. 


WPTF 


NBC  Affiliate  for  RALEIGH-DURHAM  and  Eastern  North  Carolina 

NORTH  CAROLINA'S  NUMBER   ONE  SALESMAN 
IN   THE   SOUTH'S   NUMBER   ONE  STATE 

FREE  &  PETERS 

R.  H,  MASON,  General  Manager  gus  youngsteadt,  Sales  Manager     National  Representative 


50,000  watt* 
680  KC 
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POWER  PLAYS  TAKE  SHAPE 
IN  TELEVISION  NETWORKING 

•  NBC  buys  WKNB-TV  New  Britain,  its  first  uhf 

•  CBS-TV  affiliations  go  to  Gene  Autry,  Storer 

•  DuMont  begins  adjusting  to  trimmed  operations 


\  •  FIRST  UHF  FOR  NBC 


Bulletin:  NBC  late  Friday  bought  WKNB-AM- 
TV  New  Britain,  Conn.,  for  $606,000,  contin- 
gent upon  FCC  approval  of  the  sale  and  the 
move  of  the  tv  transmitter  to  Mt.  Higby  near 
Middletown,  Conn.  The  network  plans  to  boost 
the  ch.  30  station  to  a  million  watts. 


'  NBC  last  week  was  negotiating  to  buy  ch.  30 
WKNB-TV  New  Britain,  Conn.,  which  would 
become  the  network's  first  owned  television 
station  in  the  uhf  band. 

WKNB-TV  is  now  the  CBS-TV  affiliate  for 
the  New  Britain-Hartford  area. 

If  NBC  purchases  the  uhf  outlet,  new  power 
plays  between  NBC-TV  and  CBS-TV  will  be 
inevitable. 

Such  a  purchase  would  mean  that  NBC 
would  have  no  further  interest  in  the  out- 
come of  the  contest  for  ch.  3  in  Hartford  be- 
tween Hartford  Telecasting  Co.  and  Travelers 
Broadcasting  Co.,  owner  of  WTIC  Hartford. 
WTIC  is  one  of  NBC's  oldest  radio  affiliates. 

With  NBC  owning  a  uhf  outlet  in  the  Hart- 
ford area,  the  winner  of  the  ch.  3  contest  pre- 
sumably would  hope  to  affiliate  with  CBS.  One 
of  the  principals  and  proposed  general  man- 
ager of  Hartford  Telecasting  Co..  WTIC's  op- 
position in  the  case,  is  Harry  C.  Butcher,  war- 
time naval  aide  to  Gen.  Dwight  D.  Eisenhower 
and  pre-war  Washington  vice  president  of  CBS. 

The  network  position  of  ch.  8  WNHC-TV 
New  Haven,  the  only  other  vhf  assignment  in 
Connecticut,  would  also  be  in  question. 
WNHC-TV  is  now  affiliated  with  both  CBS-TV 
•  and  NBC-TV.  About  40"^  of  its  network  pro- 
grams are  CBS-TV  and  45%  NBC-TV. 

WNHC-TV,  now  operating  at  maximum 
power  of  316  kw,  has  its  transmitter  some  26 
air  miles  from  Hartford  and  throws  a  strong 
signal  into  that  population  center. 

Negotiations  between  NBC  and  Julian  Gross, 
president  and  principal  stockholder  of  WKNB- 
TV,  have  been  in  progress  for  several  weeks. 
Points  of  difference  were  said  to  be  still  unre- 
solved. One  source  close  to  the  negotiations 
said  that  NBC  was  hoping  to  make  an  arrange- 
ment contingent  upon  FCC  approval  of  a  move 
of  the  WKNB  transmitter  site  to  Mt.  Higby. 
a  commanding  elevation  south  of  Hartford  and 
some  23  air  miles  north  of  New  Haven. 

Such  a  contingency  would  not  be  unlike  that 
which  was  attached  to  the  purchase  by  CBS-TV 
of  WSTV-TV  Steubenville.  Ohio,  for  $3  mil- 
lion. That  deal  will  be  closed  only  if  the  FCC 
approves  the  move  of  the  ch.  9  station  to  the 


Pittsburgh  area  [B«T,  Nov.  22,  1954]. 

For  political  reasons  NBC  probably  will  seek 
an  early  conclusion  to  the  WKNB-TV  negotia- 
tions, it  was  believed.  The  network  hopes  to 
have  at  least  one  uhf  acquisition  or  application 
in  the  bag  before  forthcoming  Senate  committee 
investigations  get  underway. 

As  matters  stand,  two  major  investigations 
of  communications,  with  emphasis  on  television 
networking,  are  set — one  by  the  Senate  Inter- 
state &  Foreign  Commerce  Committee  and  the 


other  by  the  equally  powerful  Senate  Judiciary 
Committee  (see  story,  page  73).  In  both,  it  will 
be  to  the  advantage  of  networks  to  show  that 
they  are  extending  helping  hands  to  uhf,  a  serv- 
ice that  already  has  been  presented  to  the  Senate 
as  the  poverty  row  of  tv. 

CBS-TV  already  has  contracted  for  one  uhf. 
Its  purchase  of  ch.  19  WOKY-TV  Milwaukee 
for  a  total  investment  of  $835,000  [B«T,  Nov. 
22,  1954]  awaits  FCC  approval. 

Assuming  NBC  acquires  WKNB-TV,  it  will 
have  only  one  more  uhf  to  go  before  filling  its 
television  portfolio  of  five  v's  and  two  u's. 
The  network  now  owns  the  limit  of  five  vhfs, 
WRCA-TV  New  York,  WNBQ  (TV)  Chicago, 
WNBK  (TV)  Cleveland.  WRC-TV  Washing- 
ton and  KRCA-TV  Los  Angeles. 

CBS  owns  WCBS-TV  New  York,  WBBM- 
TV  Chicago  and  KNXT  (TV)  Los  Angeles. 
Assuming  its  purchases  of  Steubenville's  ch.  9 
and  Milwaukee's  ch.  19  go  through,  CBS  will 
be  able  to  acquire  one  more  v  and  another  u. 
Selection  of  its  second  uhf  station  is  expected 
to  follow  NBC's  first  uhf  deal.  Frank  Stanton, 


WDTV  (TV)  SALE  APPROVED;  SWITCH  READIED  TO  KDKA-TV 


RECORD  sale  of  DuMont's  ch.  2  WDTV 
(TV)  Pittsburgh  for  $9.75  million  to  West- 
inghouse  Broadcasting  Co.  was  approved  by 
FCC  last  week  and  steps  were  taken  prompt- 
ly for  consummation  of  the  ownership  trans- 
fer today  (Monday).  FCC  will  be  asked  to 
change  the  call  to  KDKA-TV,  representing 
the  companion  operation  to  Westinghouse's 
pioneer  radio  outlet,  KDKA  Pittsburgh. 

The  price  for  Pittsburgh's  sole  commercial 
vhf  station  is  the  highest  yet  paid  for  a 
single  broadcast 
station,  FCC  noted. 
Chairman  George 
C.  McConnaughey 
did  not  vote  while 
Comr.  Robert  T. 
Bartley  issued  a 
dissenting  opinion 
sharply  differing 
with  the  majority 
ruling  taken  by 
Comrs.  Rosel  H. 
Hyde,  E.  M.  Web- 
ster, John  C.  Doer- 
fer  and  Robert  E. 
Lee.  Comr.  Frieda 
B.  Hennock  was  not  present. 

As  stated  at  the  time  of  the  signing  of  the 
purchase  agreement  [B»T.  Dec.  13,  6,  1954]. 
Chris  J.  Witting.  WBC  president,  said 
"WDTV  will  continue  to  carry  programs 
from  all  four  networks  until  such  time  as 
there  are  other  vhf  facilities  in  operation  in 
Pittsburgh." 

The  application  disclosed  WDTV  even- 
tually would  seek  to  become  the  city's 
primary  NBC-TV  affiliate.  An  agreement 
to  that  effect  between  Westinghouse  and 
NBC  was  submitted  with  the  application. 

Aside  from  the  newly  acquired  WDTV, 


MR.  WITTING 


Westinghouse  also  operates  KDKA-AM-FM 
Pittsburgh.  WBZ-AM-TV  Boston,  WPTZ 
(TV)  and  KYW  Philadelphia,  KPLX  (TV) 
San  Francisco,  WBZA  Springfield.  Mass., 
KEX-AM-FM  Portland,  Ore.,  and  WOWO 
Fort  Wayne.  Ind.  Westinghouse  is  applicant 
for  ch.  8  at  Portland,  where  an  FCC  ex- 
aminer has  recommended  a  grant  on  that 
channel  to  a  competitor,  North  Pacific  Tele- 
vision Inc. 

The  transfer  application  also  disclosed  that 
Harold  C.  Lund, 
WDTV  manager 
under  DuMont 
ownership,  would 
remain  in  that  ca- 
pacity under  West- 
inghouse. 

DuMont.  aside 
from  its  network 
and  manufacuring 
interests  [B«T,  Jan. 
3],  retains  owner- 
ship of  WABD 
(TV)  New  York 
and  WTTG  (TV) 
Washington. 
Pitstburgh  presently  is  also  served  by  ch. 
16  WENS  (TV)  and  educational  ch.  13 
WQED  (TV).  Permits  are  outstandins  for 
ch.  47  WTVQ  (TV)  and  ch.  53  WKJF-TV. 
part: 

In  this  transfer,  I  see  a  substantial  diminu- 
tion of  competition.  In  the  absence  of  a  pub- 
lic hearing  on  such  transfers,  I  am  unable  to 
conclude,  in  accordance  with  the  statutory 
requirement,  that  this  transfer  will  serve  the 
public  interest.  I  am  unable  to  reach  a  de- 
termination here,  in  the  absence  of  a  factual 
record  based  upon  the  very  factors  set  forth 
in  the  Commission's  Rules  on  multiple  owner- 
ship, necessary  to  determine  whether  there 
will  be  a  concentration  of  control  inconsistent 
with  the  public  interest. 


MR.  LUND 
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CBS  president,  reportedly  has  told  Brig.  Gen. 
David  Sarnoff,  RCA-NBC  chairman,  that  CBS 
would  not  select  its  second  uhf  until  NBC 
picked  its  first. 

The  CBS  purchase  of  WSTV-TV  is  under 
protest.  Last  week  ch.  16  WENS  (TV)  Pitts- 
burgh petitioned  FCC  to  (1)  dismiss  the 
CBS-WSTV-TV  applications  because  they  vio- 
late Commission  rules  or  (2)  set  the  applica- 
tions for  hearing  to  obtain  more  information 
on  which  to  determine  if  the  proposals  are  in 
the  public  interest. 

WENS  contends  the  proposal  to  switch 
WSTV-TV's  site  to  Florence,  Pa.,  near  Pitts- 
burgh, violates  not  only  the  spirit  and  language 
of  the  Commission's  allocation  rules  as  es- 
tablished by  the  Sixth  Report,  but  also  Sec. 
307(b)  of  the  Communications  Act  calling 
for  equitable  distribution  of  facilities.  The 
petition  noted  that  before  the  Sixth  Report 
was  issued  WSTV  argued  that  ch.  9  should 
be  given  the  Wheeling-Steubenville  area  rather 
than  Pittsburgh. 

Protests  of  the  CBS  purchase  and  proposed 
WSTV-TV  move  were  filed  with  FCC  earlier 
by  WWSW  and  WJAS  Pittsburgh  and  ch.  35 
WTRI  (TV)  Albany,  N.  Y.  [B«T,  Dec.  27,  20, 
13,  1954].  WWSW  and  WJAS  Pittsburgh  are 
contending  for  ch.  11. 

WTRI  was  successful  in  obtaining  an  order 
for  hearing  Jan.  24  on  the  $298,000  sale  of 
WROW-AM-TV  Albany  (ch.  41)  to  a  group 
headed  by  CBS  commentator  Lowell  Thomas 
[B«T,  Jan.  3].  CBS  has  announced  affiliation 
with  WROW-TV. 

The  only  television  operator  with  a  full  quota 
of  stations  is  Storer  Broadcasting  Co.  which 
owns  vhf's  WJBK-TV  Detroit,  WSPD-TV  To- 
ledo, WAGA-TV  Atlanta,  WBRC-TV  Birming- 
ham and  WXEL  (TV)  Cleveland  and  uhf's 
WGBS-TV  Miami  and  KPTV  (TV)  Portland, 
Ore.  The  ch.  8  WXEL  Cleveland  last  week 
picked  up  a  CBS-TV  affiliation  (see  below). 

•  CBS-TV  BIG  SWITCHES 

Plans  to  switch  its  affiliations  in  two  cities — 
Cleveland  and  Phoenix — were  announced  last 
week  by  CBS-TV,  which  meanwhile  reported 
three  other  station  signings  including  the  12th 
contract  for  affiliation  under  its  "Extended 
Market  Plan"  (EMP)  for  small-market  outlets. 

In  Phoenix,  cowboy  singer  Gene  Autry's 
KOOL-TV  (ch.  10)  will  become  a  CBS-TV 
primary  affiliate  June  16,  replacing  Meredith 
Publishing  Co.'s  KPHO-TV  (ch.  5). 

In  Cleveland,  Storer  Broadcasting  Co.'s 
WXEL  (TV),  on  ch.  8,  will  become  a  CBS-TV 
primary  March  1  [B»T,  Dec.  6,  1954].  It  will 
replace  WEWS  (TV),  on  ch.  5,  as  the  network's 
outlet  there. 

KOOL-TV  has  been  affiliated  with  ABC-TV, 
and  WXEL  with  ABC-TV  and  DuMont.  WXEL, 
acquired  by  Storer  from  Empire  Coil  Co.,  is 
under  the  general  managership  of  Franklin 
Snyder.  KOOL-TV,  owned  by  Maricopa  Broad- 
casters, of  which  Mr.  Autry  is  principal  stock- 
holder, is  under  the  general  managership  of 
Charles  Garland,  who  also  is  a  minority  stock- 
holder. 

KBST-TV  Big  Spring,  Tex.  (ch.  4),  was  re- 
ported to  have  signed  under  EMP,  designed 
to  extend  network  television  service  to  small- 
market  stations  at  prices  which  the  network 
thinks  advertisers  will  find  attractive  [B*T,  Nov. 
29,  1954}.  The  station  is  owned  by  Big  Spring 
Broadcasting  Co.,  with  Howard  Barrett  as 
general  manager. 

It  also  was  announced  that  WTWO  (TV) 
Bangor,  Me.,  had  joined  CBS-TV  as  a  limited 


AFFILIATION  agreement,  effective  Feb.  1, 
between  WROW-TV  Albany  and  CBS-TV 
is  approved  by  (I  to  r)  Tom  S.  Murphy, 
WROW-TV  general  manager;  Herbert  V. 
Akerberg,  CBS-TV  vice  president  in  charge 
of  station  relations,  and  Frank  M.  Smith, 
WROW-TV  president.  The  ch.  41  station 
is  owned  by,  among  others,  Lowell 
Thomas,  CBS  newscaster,  and  two  New 
York  congressmen.  The  uhf  station  in  New 
York's  capital  city  is  represented  nation- 
ally by  the  Boiling  Co.,  New  York. 


alternate  affiliate.  The  station,  on  ch.  2,  is 
owned  and  operated  by  Murray  Carpenter  & 
Assoc.,  with  Mr.  Carpenter  as  president  and 
general  manager. 

CBS-TV  also  announced  that  CJBR-TV 
Rimouski,  Que.,  ch.  3  outlet,  had  joined  as  a 
secondary  non-interconnected  affiliate,  effective 
last  Nov.  21.  The  station  is  independently 
owned  but  represented  by  the  Canadian  Broad- 
casting Corp. 

•  DUMONT  TRIMS  OPERATIONS 

Meanwhile  the  DuMont  Tv  Network  last 
week  was  reported  adjusting,  with  no  major 
hitches,  to  its  new  retrenchment  regime  [B»T, 
Jan.  3]. 

All  of  the  approximately  25  stations  being 
taken  off  "fulltime"  AT&T  network  service 
had  been  notified,  authorities  said,  and  the  re- 
duced live  relay  program  went  into  effect  the 
day  after  DuMont's  season  of  professional 
football  and  Shrine  Bowl  telecasts  was  com- 
pleted Jan.  1. 

The  cutback  in  personnel,  whose  extent  was 
not  officially  revealed  but  was  said  in  some  esti- 
mates to  involve  as  many  as  75  employes,  was 
believed  to  have  been  completed.    A  rather 


De- Intermixture  Plea 

RENEWING  their  plea  for  de-inter- 
mixture of  commercial  vhf  and  uhf 
channels  at  Hartford,  Conn.,  four  area 
uhf  stations  jointly  petitioned  FCC  last 
week  to  reconsider  its  refusal  to  act  on 
their  earlier  pleading  for  the  same  relief 
[B«T,  Dec.  13,  1954].  The  stations, 
comprising  ch.  30  WKNB-TV  New 
Britain,  Conn,  (which  may  be  bought  by 
NBC),  ch.  18  WGTH-TV  Hartford  and 
ch.  61  WWLP  (TV)  and  ch.  55  WHYN- 
TV  Springfield,  Mass.,  asked  the  Com- 
mission to  switch  Hartford's  educational 
reservation  from  ch.  24  to  ch.  3.  The 
vhf  facility  is  in  contest  between  WTIC 
Hartford  and  Hartford  Telecasting  Co. 
The  joint  petitions  charged  FCC's  previ- 
ous ruling  failed  to  cite  grounds  for  its 
conclusions  and  to  consider  all  facts  and 
allegations  presented,  thereby  violating 
the  Administrative  Procedures  Act. 


extensive  realignment  of  programs  was  an1 
nounced,  but  largely  affecting  WABD  (TV; 
owned  station  in  New  York,  rather  than  tfc 
network  operation  generally. 

Although  they  declined  to  identify  ih 
affiliates  taken  off  eight-hours-a-day  networl 
service — numbering  about  half  of  the  50  whic) 
had  been  getting  service  of  that  type — DuMon 
authorities  disclosed  that  the  cutoff  applied  t< 
all  stations  which  were  getting  less  than  3 
hours  a  month,  and  confirmed  that,  generally 
this  meant  the  end  of  fulltime  live  service  t< 
affiliates  west  of  Chicago. 

Instead  of  service  of  the  AT&T  contract  type 
which  must  be  paid  for  on  an  eight-hour-day 
seven-day-week  basis  whether  the  relays  are  ii 
use  all  that  time  or  not,  DuMont  will  order  liv 
network  service  to  these  stations  only  in  th< 
case  of  sponsored  programs  and  on  the  "occa 
sional  use"  basis,  which  requires  payment  t< 
AT&T  only  for  hours  used.  (DuMont  has  beei 
networking  about  21  hours  of  programs  pe 
week.) 

There  was  no  affirmative  word  regarding  th' 
new  "technological  developments"  that  Alio 
B.  DuMont  Labs'  Dr.  Allen  B.  DuMont  anc 
DuMont  Network's  Managing  Director  Tec 
Bergmann  had  said,  in  their  announcement  o 
retrenchment  plans,  are  in  the  offing  to  helj 
achieve  more  efficient  but  less  costly  telecasting 

Dr.  DuMont,  however,  issued  a  statement  ii 
which  he  said  B»T's  account  of  DuMont  de 
velopment  of  a  combined  live-film  system,  ob 
tained  from  competent  sources,  "is  not  a  correc 
or  authorized  statement  of  our  plans  or  deci 
sion."  Text  of  his  statement: 

"The  purported  disclosure  of  DuMont  Net 
work  plans  'in  an  informal  comment  by  a  Du 
Mont  executive'  with  a  representative  of  tht 
magazine  Broadcasting  •  Telecasting,  as  re 
ported  in  that  magazine's  issue  of  Jan.  3,  1955 
is  not  a  correct  or  authorized  statement  of  oui 
plans  or  decisions. 

"As  I  stated  in  an  announcement  issuec 
jointly  with  Ted  Bergmann  last  week,  it  is  true 
that  'we  are  near  the  end  of  our  search  for  i 
technological  improvement  that  will  aid  sub 
stantially'  in  achieving  the  objective  of  mon 
efficient  telecasting  at  lower  cost.  When  we 
reach  the  end  of  our  search  and  make  the  de 
cisions  necessary  to  inauguration  of  such  a  serv- 
ice, Mr.  Bergmann  and  I  shall  make  the  an 
nouncement  ourselves.  Until  that  time,  no  one 
is  authorized  to  speak  for  DuMont  on  the  sub- 
ject." 

As  the  network  moved  into  1955.  several  pro- 
gram revisions  were  instituted  in  programming 
Also  announced  were  changes  for  WABD.  Du- 
Mont's key  outlet  in  New  York. 

Chief  program  changes  announced  for  the 
network  included:  Down  You  Go  moves  from 
Wednesday  10-10:30  p.m.  EST  to  Friday  10:30- 
11  p.m.,  effective  last  Friday;  Johns  Hopkins 
Science  Review  gives  up  its  Sunday  1-1:30  p.m. 
time  to  Between  the  Lines  and  moves  into  the 
Sunday  3-3:30  p.m.  period,  effective  Jan.  16: 
and  One  Minute  Please  moves  from  Friday  at 
at  9:30-10  p.m.  to  Thursday  at  the  same  time. 

Officials  said  Chicago  Symphony,  about 
whose  continuance  there  had  been  speculation, 
will  continue  in  the  Wednesday  8-9  p.m.  period. 

Among  WABD  program  changes  is  the 
launching  of  a  series  of  half-hour  film  dramas 
— 12  telecasts  per  week — in  early-afternoor 
and  late-evening  periods,  starting  today  (Mon- 
day). This  series  will  be  presented  Mon- 
day through  Friday  at  1-1:30  p.m.  and  11:15- 
11:45  p.m.,  and  on  Sundays  at  1:30-2  p.m.  and 
11:30-12  midnight. 
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ADVERTISERS  &  AGENCIES 


ADIO-TV  SPOT  ADVERTISING  BENEFITS 
ACCLAIMED  BY  NEW  YORK  TIMEBUYERS 

Flexibility  and  coverage  are  principal  features  of  spot  advertising  in 
both  radio  and  tv,  according  to  speakers  at  the  luncheon  seminar  of 
the  Radio  &  Television  Executives  Society.  Vitality  of  radio  listening 
is  cited  in  findings  of  current  research. 


SPOT  ADVERTISING— radio  and  tv— was  put 
jon  the  "spot"  at  Tuesday's  luncheon  session 
of  the  Radio  &  Television  Executives  Society's 
timebuying  and  selling  seminar  at  New  York's 
Toots  Shor's  restaurant. 

Speakers  were  Kevin  Sweeney,  president  of 
Radio  Advertising  Bureau,  and  C.  E.  (Ned) 
!l  Midgley  Jr.,  supervisor  of  the  media  department 
at  the  Ted  Bates  &  Co.  advertising  agency. 

Mr.  Midgley  noted  the  similarity  of  tv  spot 
to  radio  spot,  particularly  in  flexibility,  con- 
centration of  markets  and  as  an  advertising 
tool  for  national,  supplemental,  regional  and 
local  campaigns.  He  stressed  the  development 
|  of  ID's  in  television  and  commented  that  the 
1  time  intervals  between  network  programs  now 
:  have  become  "logjams"  for  the  timebuyer — 
J|  "It's  like  Times  Square  in  the  rush  hour." 

He  said  that  in  spot  tv,  again  as  in  radio 
spot,  the  advertiser  can  reach  more  than  60% 
|  of  the  nation's  population  by  placing  schedules 
in  162  markets,  although  it  is  not  always  neces- 
sary to  buy  time  on  stations  in  all  the  markets. 

While  tv  spot  coverage  often  is  undersold 
because  of  the  wide  area  tv  signals  actually 
reach,  Mr.  Midgley  said,  it  must  be  remembered 
that  the  timebuyer's  decision  on  whether  to  use 
u  radio  or  tv  "depends  on  the  job  that  has  to 
|'|  be  done."  Often,  he  said,  the  agency  will  find 
f  "the  correct  answer  is  the  combination  of  both" 
•  media. 

Referring  to  radio's  coverage,  he  said  he 
wanted  to  take  notice  of  "the  amazing  vitality 
::  of  continued  radio  listening"  which  he  noted  has 
■  been  pointed  up  in  detail  by  recent  research. 

For  the  timebuyer  who  uses  spot,  Mr.  Midg- 
ley outlined  some  suggestions:  study  the  market 
and  the  concentration  of  population;  keep 
posted  on  stations — which  are  available  in 
which  markets  and  the  job  each  station  is  do- 
ing (he  suggested  following  through  trade  pub- 
lications such  station  activity  as  promotion); 
interpret  station  ratings,  and  after  gathering 
facts,  "decide  and  be  positive  about  it." 

Similarly  for  the  seller  of  spot,  he  suggested: 
make  advance  appointments  with  timebuyers 
and  have  at  least  one  important  fact  to  present; 
make  the  point  and  be  brief,  recognizing  that 
there  is  pressure  on  the  timebuyer;  if  a  station 
representative,  expose  the  station  manager  to  as 
many  agency  and  advertiser  people  you  deal 
with  as  is  possible  (and  if  lunching,  remember 
the  2  p.m.  "curfew"),  and  be  prompt  in  relaying 
confirmations  along  with  exact  time  and  rate. 

Mr.  Sweeney  stressed  radio's  ability  to  deliver 
for  the  advertiser  who  wants  "selective  market- 
ing." Radio  spot  can  do  the  job  better  than 
other  media,  he  declared. 

Increasing  competition  by  retail  advertisers 
was  one  of  "three  significant  trends  developing 
for  national  spot  advertisers  in  radio,"  Mr. 
Sweeney  said. 

"When  a  single  large  retailer  comes  in  and 
takes  18,000  announcements  annually  out  of 
those  available  in  a  market  and  his  competitors 
gobble  up  another  10,000  annually,  the  competi- 
tion for  good  times  is  sharpened  for  all  national 
advertisers.  And  this  is  what  is  happening  in 
many  metropolitan  markets,"  he  said. 

Other  trends  are  "saturation  announcement 
technique  becoming  standard  practice"  and  "ac- 


ceptance of  the  important  'plus'  local  personali- 
ties can  give  in  local  markets  to  national  ad- 
vertising." 

Mr.  Sweeney  said  a  shift  from  the  five-times 
weekly  52-week  buying  pattern  of  the  1940s  to 
the  "40,  100  or  even  800  announcements  per 
week  pattern  for  relatively  short  periods"  has 
emerged  as  an  important  trend  in  buying  an- 
nouncements. 

Among  advantages  for  spot  radio  compared 
to  other  selective  media,  Mr.  Sweeney  listed: 
ability  to  cover  other  than  just  the  city  market; 
selectivity  that  enables  the  advertiser  to  pick  the 
right  group  within  cities  to  which  he  wishes  to 
advertise;  flexibility  permitting  the  advertiser  to 
deliver  more  messages  in  one  market  as  against 
another  without  expensive,  mechanical  adjust- 
ments; true  localizing  of  an  advertising  message, 
and  freedom  of  choice  of  stations  within  the 
large  cities. 

Sheaffer  Readying  New  Buy 

NEGOTIATIONS  were  nearing  completion 
last  week  for  purchase  by  Sheaffer  Pen  Co., 
Fort  Madison,  Iowa,  of  Who  Said  That?  on 
ABC-TV  starting  Feb.  2  on  an  alternate  week 
basis.  Russel  M.  Seeds  Co.,  Chicago,  handles 
the  Sheaffer  account.  Sheaffer  would  buy  the 
panel  show  for  its  Fineline  fountain  pens  and 
pencils  (Wed.,  9:30-10  p.m.  EST)  on  about 
80  stations. 

Seeds  reportedly  was  surveying  its  other 
clients  in  the  hope  of  coming  up  with  a  second 
alternate  week  sponsor  for  the  revived  series, 
which  recently  moved  to  ABC-TV.  Sheaffer 
was  expected  to  continue  part  sponsorship  of 
the  CBS-TV  The  Jackie  Gleason  Show  through 
the  season. 


GF  Wants  'Greatest  Show' 

GENERAL  FOODS  CORP.,  New  York, 
last  week  was  negotiating  with  John 
North,  head  of  Ringling  Bros.-Barnum 
&  Bailey  circus,  for  presentation  of  a  tele- 
cast of  the  circus,  probably  in  color, 
sometime  in  March  in  the  NBC-TV  Tues- 
day night  period  normally  occupied  by 
Bob  Hope  and  Martha  Raye.  If  ne- 
gotiations are  completed,  the  circus  show 
would  be  sponsored  by  the  company's 
cereal  division.  Most  shows  are  under- 
written by  the  associated  products  di- 
vision of  the  firm.  Benton  &  Bowles,  New 
York,  represents  the  cereal  division  of 
General  Foods  in  the  negotiations. 


Gleason  Signs  Dorseys 
For  Saturday  Tv  Show 

A  CONTRACT  has  reportedly  been  signed  by 
Jackie  Gleason  with  CBS-TV  under  terms  of 
which  the  comedian's  production  firm,  Jackie 
Gleason  Enterprises  Inc.,  will  supply  a  Saturday 
night  program  starring  Tommy  and  Jimmy 
Dorsey  and  the  June  Taylor  Dancers.  Costing 
$1,560,000  for  the  1955-56  season,  the  program 
would  be  telecast  from  8-8:30  p.m.  in  the  half- 
hour  preceding  the  comedian's  new  CBS-TV 
show  The  Honey mooners,  scheduled  to  start 
next  fall  under  a  recently-signed  $7.5  million 
contract  with  Buick  Motors  Div.  of  General 
Motors  [B«T,  Dec.  27,  1954]. 

The  new  contract,  reportedly  signed  in  Holly- 
wood last  Tuesday,  is  said  to  give  the  network 
Mr.  Gleason's  exclusive  services  at  $100,000 
per  year,  whether  he  works  or  not,  for  15  years 
between  1957  and  1972.  His  production  firm 
will  also  supply  a  replacement  show  this  sum- 
mer for  a  fee  of  $350,000  and  receive  an  addi- 
tional $1,560,000  if  the  Dorsey  Bros,  program 
is  renewed  for  a  second  year. 

Also  rumored  as  up  for  sale  by  CBS  is  a 
half-hour  radio  version  of  The  Honeymooners. 


WRCA  NEW  YORK  is  carrying  Music  Through  the  Nighi,  all-night  symphonic  music 
program,  for  Riggio  Tobacco  Co.  (Regent  cigarettes)  Tuesday  through  Saturday  from 
12:30  a.m.  to  6  a.m.  Discussing  the  contract  are  (I  to  r):  Ernest  de  la  Ossa,  WRCA 
station  manager;  L.  H.  Hartman,  L.  H.  Hartman  Inc.  (agency)  president;  Arthur  B. 
Modell,  Hartman  vice  president  and  account  executive,  and  Richard  Arbuckle,  NBC 
Spot  Sales  account  executive. 
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MODERN  MANAGEMENT 
FOR  MODERN  ADMEN 


K&E'S  PRESIDENT  BILL  LEWIS  MAKES  A  BID  FOR  EFFICIENCY 


ADVERTISING  AGENCIES,  to  prosper  today,  must  apply  to 
their  own  operations  the  same  modern  management  techniques 
employed  by  their  clients,  William  B.  Lewis,  president  of  Kenyon 
&  Eckhardt,  declared  in  an  address  delivered  Tuesday  to  the 
Poor  Richard  Club  of  Philadelphia.  His  remarks  are  excerpted 
below.  The  importance  of  internal  communications  to  agencies, 
already  expert  in  external  communications,  is  stressed  by  Mr. 
Lewis,  whose  own  brilliant  career  in  advertising  began  in  broad- 
casting, as  program  vice  president  of  CBS. 

I  PREDICT  that  in  the  years  immediately  ahead  more  and  more 
managers  will  devote  more  and  more  time  to  the  application 
of  modern  management  techniques  to  the  operation  of  their  ad- 
vertising agencies,  and  that  this  application  will  lead  in  turn  to 
better  advertising  agencies  and  to  far  better  and  more  effective 
advertising,  or  mass  communication,  than  we  have  seen  or  heard 
before. 

There  are  signs  on  all  sides  that  many  agencies  are  adopting 
— if  only  by  a  process  of  osmosis— some  of  the  successful  man- 
agement principles  developed  by  America's  more  progressive  in- 
dustries, especially  in  the  all-important  area  of  internal  com- 
munications. 

I  would  like  now  to  explore  some  of  the  areas  where  modern 
management  techniques  can  serve  advertising  agencies  profitably. 
If  I  use  for  illustrative  purposes  some  examples  of  Kenyon  & 
Eckhardt  operations,  please  forgive  me  on  the  grounds  that  I 
have  no  other  recent  experience. 

First  comes  the  question  of  objective.  What  kind  of  an  agency 
are  you  trying  to  build?  Do  you  want  a  good,  well-staffed  local 
agency,  or  a  medium-sized,  well-run  national  agency,  or  do  you 
want  the  biggest  agency  in  the  world?  Do  you  want  your  agency 
to  service  a  diversified  list  of  clients,  or  do  you  want  it  to 
specialize  in  certain  product  classifications? 

There  is  plenty  of  room  for  all  of  these  kinds  of  agencies 
and  plenty  of  good  clients  who  prefer  each  kind.  But  if  you 
are  going  to  staff  and  operate  your  agency  at  maximum  efficiency 
you  had  better  set  your  objective  clearly  in  one  direction  and 
stick  to  it  until  fate  or  circumstances  or  growth  dictate  that  you 
change  it. 

At  Kenyon  &  Eckhardt  we  set  a  definite  course  some  years 
ago,  have  never  varied  from  it,  and  see  no  reason  why  we 
should  change  it  for  years  to  come.  We  want  a  national  agency 
with  a  diversified  list  of  clients,  small  enough  in  number  so 
that  each  account  can  have  the  constant  attention  of  the  agency's 
principal  people,  but  large  enough  in  billings  so  that  we  can 
afford  to  render  certain  services  in  which  we  strongly  believe. 
Among  these  are: 

1.  The  most  creative  commercials  and  print  advertisements 
we  can  possibly  produce. 


2.  Original  research,  especially  into  motivation,  which  will 
help  us  to  improve  mass  communication  on  behalf  of  our  clients. 

3.  Intelligent,  well-integrated  marketing,  merchandising  and 
promotion  services  to  round  out  our  advertising  programs  andj 
to  keep  pace  with  the  forward-looking  marketing  patterns  being 
adopted  by  many  of  our  clients. 

4.  A  network  of  well  staffed  offices  across  the  nation  toj 
enable  us  to  adapt  to  regional  and  local  needs  the  advertising  of 
our  national  advertisers. 

Next,  let's  consider  the  question  of  staff.  An  advertising  agency 
has  one  commodity  (and  one  commodity  only)  to  sell  to  a  client 
— the  services  of  people:  people  with  ideas,  people  with  creative 
talent,  people  with  vision  and  the  ability  to  plan,  people  trained 
and  experienced  in  every  phase  of  the  complex  marketing 
strategies  required  today  by  nearly  every  purveyor  of  products 
or  services,  and  people  with  the  courage  of  their  convictions. 

How  do  you  find  such  people?  How  do  you  know  them 
when  you  do  find  them?  Fortunately  in  this  area  there  are] 
useful  tools  available  today,  if  agencies  will  only  use  them 
wisely.  In  the  hands  of  competent  and  qualified  management 
counsellors,  mental  ability  tests  and  personality  tests,  including 
interest  inventories,  can  go  far  towards  eliminating  the  hazard 
of  the  square  peg  in  the  round  hole. 

I  have  heard  it  said  that  such  tests  are  helpful  in  some  areas 
but  not  in  evaluating  creative  people.  To  me  this  is  arrant  non-. 
sense,  for  these  tests  have  helped  us  immeasurably — and  we; 
seek  nothing  but  creative  people.  In  the  modern  agency  every- 
one had  better  be  creative. 

In  addition  to  outside  testing,  it  is  well  to  have  a  personnel 
department  of  your  own  to  probe  deeply  into  the  background, 
personality  and  working  habits  of  the  man  you  would  hire  (or,; 
failing  a  personnel  department,  to  do  it  yourself).  .  .  . 

A  great  agency  is  not  built,  however,  by  putting  together  un- 
der one  roof  a  group  of  individuals  with  diversified  skills  and 
letting  nature  take  its  course:  The  individual  may  be  good  but 
what  incentive  is  he  given  to  give  his  utmost  in  return?  He 
may  be  willing  but  what  tools  and  resources  is  he  given  to  help 
him  improve  his  work?  He  may  possess  great  specialized  skill 
but  how  can  he  be  persuaded  to  work  in  concert  with  other 
specialists  to  produce  overall  advertising  programs  of  maximum 
effectiveness?  And  to  produce  them  with  maximum  efficiency? 

THE  ADMAN'S  FOUR  WANTS 

It  seems  to  me  that  today  an  inspired  and  experienced  ad- 
vertising man — be  he  writer,  art  director,  radio  or  television 
producer,  merchandising  man,  researcher,  media  buyer  or 
planner,  contact  man  or  executive — wants  these  four  things- 
above  all  else:  money,  security,  prestige,  and  a  happy  working 
climate  (and  not  necessarily  in  that  order).  .  .  . 
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I  In  the  matter  of  incentive,  you  already  pay  high  salaries 
ijor  you  can  easily  persuade  yourself  that  you  do).  But  a  high 
■jalary  today,  with  the  current  income  tax  structure,  means  little 
ilxcept  as  a  benchmark  of  prestige. 

!  In  addition  to  salary  you  have  probably  adopted  some  other 
llorm  of  incentive  plan  (or  should) — bonuses,  profit-sharing, 
letirement  income.  Then,  there  is  the  package  of  standard  bene- 
I its  you  can  provide — group  insurance,  hospitalization  and  the 

like. 

Years  ago  one  of  our  founders,  Otis  Kenyon  (a  very  know- 
ing man),  decided  that  the  one  best  incentive  a  good  man  can 
tave  is  the  incentive  of  working  for  himself.  Consequently,  at 
;reat  expenditure  of  planning  time  and  effort,  he  put  together 
.  unique  installment  buying  plan  to  enable  key  employes  to 
|>uy  stock  in  the  agency  with  no  great  hardship  to  themselves 
>nd  in  spite  of  the  virtual  impossibility  of  saving  up  any  sub- 
tantial  amounts  of  tax-free  money  for  the  purpose.  Further- 
nore,  Otis  Kenyon  found  his  handful  of  co-owners  equally 
filling  to  relinquish  the  majority  of  ownership  they  enjoyed  in 
|i  very  profitable  business.  .  .  . 

They  were  bright  enough  to  know  (and  they  were  pioneers 
m  this  knowledge)  that  if  the  business  were  to  expand  and 
|lnake  even  greater  profits  there  would  have  to  be  many  other 
nembers  of  the  firm  working  as  hard  as  they  were — and  for 
|  he  same  reason.  As  it  turned  out,  their  perception  paid  off  .  .  . 
fThe  people  we  want  with  us  for  years  to  come  are  persuaded, 
barged  and  cajoled  to  buy  stock  more  avidly  than  any  stock 
broker  ever  sought  the  investment  of  a  widow's  estate. 

The  result  is  that  the  agency  is  owned  by  just  under  100 
people — approximately  15%  of  the  people  employed  in  it  .  .  . 

Now  we  come  to  a  discussion  of  two  serious  problems  that 
Seset  the  large  and  the  growing  agency — maintenance  of  high 
Work  quality  and  efficient  procedures  for  getting  the  work 
jut  promptly  and — if  possible — right  the  first  time. 
'    Who  is  going  to  indoctrinate  new  people  in  the  agency's 
method  of  operating?    The  standards  it  seeks  to  maintain? 
i Somebody  had  better,  or  boundless  and  costly  confusion  will 
"result  all  through  the  ranks.  Bear  in  mind  that  such  indoctrina- 
tion is  not  an  easy  chore;  it  is  not  a  matter  of  a  couple  of  hours 
jof  casual  conversation.   The  saw  about  teaching  the  old  dog 
new  tricks  certainly  applies  here, 
sis 

ROAD  MAP  TO  HIGH  STANDARDS 

One  of  the  tools  we  have  developed  is  the  K&E  Book  of 
Standards  .  .  .  [It]  establishes  a  high  goal  for  K&E  workers. 
Tt  develops  a  basic  philosophy  that  advertising  should  be  based 
Ion  the  reactions  of  the  people  who  are  exposed  to  it,  rather 
than  on  the  opinions  of  those  who  prepare  or  sponsor  it.  It 
'breaks  with  many  old  advertising  concepts;  it  points  out  many 
pitfalls  to  be  avoided.  It  does  not  advocate  any  inflexible  pat- 
'terns,  but  encourages  fresh  ideas  and  creative  thought.  It  is  a 
basic  guide  to  good  roads  to  follow  and  bad  roads  to  by-pass. 

Each  creative  worker  at  K&E  (and  as  I  have  said  before 
'(that  classification  includes  nearly  all  of  us)  must  be  exposed 
i  to  the  Book  of  Standards  at  least  four  times  a  year.  There  are 
[three  reasons  for  this  frequency: 

1.  The  old  dog  problem  I  mentioned  earlier.  One  of  the 
hardest  things  in  the  world  is  to  penetrate  in  a  man's  mind 
the  shell  of  old  and  established  concepts.  You  simply  cannot 
teach  new  concepts  in  one  session. 

2.  The  tendency  to  forget.  Unless  you  keep  reiterating  new 
standards  you  are  trying  to  live  up  to,  people  have  a  tendency 
to  backslide  into  old  habits. 

3.  New  information  of  value.  The  Book  of  Standards  is 
constantly  revised  and  up-dated  as  new  information  becomes 
available  either  through  research  or  experience. 

Another  new  tool  we  have  developed  is  the  Book  of  Pro- 
cedures, which  outlines  the  basic  Kenyon  &  Eckhardt  organiza- 
tion, the  principles  that  guide  the  various  K&E  operating  units 
and  the  procedures  to  be  followed  if  K&E  clients  are  to  be 
served  with  the  maximum  effectiveness  of  which  the  agency 
is  capable  .  .  . 

The  philosophy  of  operation  adopted  by  K&E  is  clearly 
stated  in  the  introduction  to  the  Book  of  Procedures,  which  new 
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employes  must  read  and  study  almost  before  they  get  their 
coats  off: 

"To  operate  successfully  in  Kenyon  &  Eckhardt  you  must 
understand  clearly  and  at  once  that  you  are  now  a  part  of  a 
group  operation.  Individual  operations — no  matter  how  bril- 
liant— do  not  fit  the  K&E  concept.  We  believe  that  clients 
profit  from  our  full  resources  only  when — 

"1.  The  skills  and  experience  of  all  the  agency's  key  people 
are  made  available  to  the  client  (not  just  the  people  assigned  to 
the  account). 

"2.  The  client  receives  integrated  programs  of  marketing 
and  advertising  wherein  all  facts  complement  one  another,  and 
work  not  in  several  unrelated  directions  but  toward  one  desired 
and  common  goal. 

"Group  effectiveness  cannot  be  achieved  by  isolated  account 
management  groups  operating  as  agencies  within  agencies,  nor 
by  one-man  dictatorial  operations  (no  matter  how  strong  and 
capable  the  man),  nor  by  strong  individual  departments  dic- 
tating their  own  account  strategies  without  relation  to  the  work 
of  other  departments.  It  can  be  achieved  by  careful  organiza- 
tion, by  efficient  operating  procedures,  by  group  meetings  and 
other  practical  forms  of  inter-office  communications.  .  .  ." 

Like  the  Book  of  Standards,  the  Book  of  Procedures  is  not 
a  static  book.  Changes  are  made  in  it  whenever  new  and  more 
efficient  operating  procedures  come  to  light.  We  have  developed 
methods  to  communicate  these  changes  clearly  and  positively 
to  our  people,  and  all  changes  made  in  any  given  year  are  re- 
viewed at  the  annual  meeting. 

MODERN  METHODS  OF  COMMUNICATION 

There  are  many  other  modern  methods  of  communication 
that  can  contribute  to  the  successful  operation  of  an  advertising 
agency.  The  common  Conference  or  Call  Report  is  worth  a 
great  deal  more  study  than  many  agencies  apparently  give  it, 
to  be  sure  that  all  instructions  are  clearly  given  and  that  precise 
shades  of  clients'  reactions  are  communicated  to  the  workers 
who  need  to  know  them.  Internal  publications,  prepared  and 
edited  for  employes  at  various  levels,  are  important  to  keep 
your  people  well  informed  of  developments  that  will  help  them 
do  better  work  and  feel  themselves  an  integral  and  important 
part  of  the  agency.  And  as  in  any  group  operation,  the  Meeting 
is  of  transcendant  importance. 

In  closing,  I  want  to  emphasize  three  points: 

1.  I  do  not  consider  the  step  I  advocate — the  application 
of  modern  management  methods  to  advertising  agency  operation 
— to  be  an  easy  one.  Even  in  this  lengthy  talk  I  have  been  able 
only  to  touch  upon  several  of  many  areas  where  such  methods 
might  be  applied.  Each  area  might  well  be  the  subject  of  a 
prolonged  seminar.  What  I  have  touched  upon  in  30  minutes 
might  require  weeks  to  study,  months  to  plan,  and  years 
to  put  fully  into  operation. 

2.  Although  of  necessity  I  have  used  examples  of  K&E 
operations  to  illustrate  my  points,  I  do  not  want  to  leave  the 
impression  that  I  believe  K&E  to  be  the  only  agency  in  the 
country  using  modern  management  methods.  My  own  one-man 
survey  convinces  me  that  quite  a  few  forward-looking  agencies 
have  adopted  or  are  installing  such  methods  in  varying  degrees, 
and  that  many  more  will  tend  in  this  direction  in  the  year  ahead. 

3.  Finally,  I  do  not  want  to  leave  the  false  impression  that 
the  instigation  of  these  methods  has  solved  all  of  our  problems 
at  K&E,  and  that  the  agency  now  runs  benignly  and  smoothly 
along  well-oiled  tracks  without  roadblock,  hindrance  or  an 
occasional  derailment.  That  will  be  the  day!  We  are  still  work- 
ing with  people  (and  creative  people,  at  that)  with  all  their 
temperamental  pecadillos  and  their  emotional  involvements.  We 
will  never  make  a  perfect  score  at  fitting  them  all  into  ideal  be- 
havior patterns,  but  the  degree  of  success  we  attain  may  have  a 
real  bearing  on  the  future  progress  of  the  agency. 

I  will  say  this,  however:  I  believe  that  our  somewhat  unusual 
recent  success  has  come  to  us  because  clients  and  prospects  are 
impressed  with  the  fact  that  we  are  trying  with  every  modern 
tool  we  can  command  to  make  the  agency  a  business.  I  believe 
it  will  profit  the  reputation  of  advertising  enormously  if  many 
more  agencies  will  follow  suit. 
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NEW  SPOT  RADIO 
REPORT  PLANNED 

Rorabaugh  and  Boerst  set  up 
service  to  cover  activity  in  in- 
dividual markets. 

A  NEW  SERVICE  measuring  national  and 
regional  spot  radio  advertising  is  being  an- 
nounced today  (Monday)  by  N.  Charles  (Duke) 
Rorabaugh,  publisher  of  Rorabaugh  Report  on 
Spot  Television  Advertising,  and  James  M. 
Boerst,  owner  of  Executives  Radio-Tv  Service 
[Closed  Circuit,  Jan.  3]. 

To  be  issued  quarterly,  starting  in  April  and 
covering  the  first  quarter  of  1955,  the  publica- 
tion, Spot  Radio  Register,  will  be  based  on 
the  reporting  cooperation  of  approximately  400 
stations  in  all  major,  secondary  and  tertiary 
markets,  according  to  present  plans. 

In  format  the  Spot  Radio  Register  also  will 
follow  closely  the  pattern  of  the  Rorabaugh 
Tv  Report.  Messrs.  Rorabaugh  and  Boerst 
said  it  "will  list  complete  spot  radio  activity 
based  on  information  gathered  directly  from 
radio  stations  and  station  representatives  and 
will  list  activity  by  market,  by  station,  by  ad- 
vertiser and  by  brand.  The  listing  will  show 
the  type,  weekly  frequency  and  time  of  broad- 
casts for  each  brand  schedule." 

In  addition,  the  announcement  said,  dollar 
expenditure  figures  will  be  made  available  to 
individual  clients. 

Plans  for  such  a  service  were  hailed  by  both 
T.  F.  Flanagan,  managing  director  of  the  Sta- 
tion Representatives  Assn.,  and  Kevin  Sweeney, 
president  of  the  Radio  Advertising  Bureau. 

Mr.  Flanagan  urged  the  support  of  the  sta- 
tions and  of  the  trade  associations  "for  the 
very  good  reason  that  it  will  help  develop  more 
spot  radio  business." 

He  pointed  out  that  "such  complete  figures 
are  door-openers  to  salesmen  working  on  the 
task  of  selling  national  spot  advertising. 

"Agency  account  executives  hesitate  to  rec- 
ommend national  spot  to  clients  unless  they 
can  quote  up-to-date  records  of  such  expendi- 
tures by  the  clients'  competitors.  And  when 
such  figures  are  available,  competitors  try  to 
match  or  out-do  in  the  same  medium." 

Mr.  Sweeney  termed  the  Rorabaugh-Boerst 
move  "encouraging,"  pointing  out  that  "Radio 
Advertising  Bureau  is  in  favor  of  any  under- 
taking that  will  provide  authentic  data  on 
national  spot  radio." 

Spot  Radio  Index  will  be  sold  to  subscribers 
for  $30  per  quarterly  issue,  but  stations  which 
cooperate  with  the  service  by  reporting  spot 
advertising  schedules  may  subscribe  for  half 
price.  Among  stations,  only  those  which  co- 
operate will  be  eligible  to  subscribe,  but  sta- 
tions are  not  required  to  subscribe  in  order  to 
cooperate. 

Messrs.  Rorabaugh  and  Boerst  noted  that 
despite  their  collaboration,  there  will  be  no 
merger  of  their  respective  firms  and  that  they 
will  continue  to  issue  their  existing  publications 
independently. 

Mr.  Rorabaugh  will  direct  sales  and  promo- 
tion activities  for  Spot  Radio  Register  and  Mr. 
Boerst  will  supervise  research  and  production 
activities.  Headquarters  will  be  at  Larchmont, 
N.  Y. 

Grey  Elects  Block,  Rand 

DAVID  L.  RAND  and  Leroy  B.  Block,  ac- 
count supervisors,  Grey  Adv.,  N.  Y.,  were 
elected  vice  presidents  of  the  agency  at  the 
final  1954  meeting  of  the  board  of  directors. 
Mr.  Rand  has  been  with  the  firm  for  five  years 
and  Mr.  Block  for  eight. 


WINNERS  in  the  BBDO  Norman  Sper  and 
His  Football  Forecasts  merchandising  con- 
tests leave  for  the  Rose  Bowl  game  of 
Jan.  1.  Greg  Van  Camp  (I)  and  Albert 
Jones,  WTRF-TV  Wheeling,  W.  Va.,  promo- 
tion director  and  merchandising  manager, 
respectively.  The  executives  were  first 
place  winners  and  the  trip  was  their  prize. 


Two  Seattle  Agencies  Merge 
With  Miller  as  President 

SEATTLE  advertising  agencies  Miller  &  Co. 
and  the  Wallace  Mackay  Co.  have  merged  ef- 
fective Jan.  1,  and  now  are  known  as  Miller, 
Mackay,  Hoeck  &  Hartung,  the  new  firm  has 
announced. 

The  merging  agencies  will  continue  in  opera- 
tion at  their  present  locations  until  Feb.  1 
when  they  will  move  to  quarters  at  510  Virginia 
St. 

Officers  of  the  new  company  are:  James  R. 
Miller,  president;  Wallace  Mackay,  executive 
vice  president;  Gerald  Hoeck,  vice  president  and 
radio-tv  director,  and  Marlowe  Hartung,  vice 
president  and  art  director.  Houston  Levers  and 
Phil  Reilly  are  senior  account  executives;  Rob- 
ert Wesson  is  media  director;  Burrell  Brum- 
baugh is  production  manager,  and  Rose  Frazier 
is  office  manager. 

Accounts  serviced  by  the  agency  include  Sicks' 
Seattle  Brewing  &  Malting  Co.,  the  Buchan 
Bakery,  Bardahl  Mfg.  Co.,  West  Coast  Airlines, 
the  Seattle  City  Light  Co.,  and  the  American 
Mail  Line,  the  agency  has  reported. 


ARF  Report  Discussion 

THE  Advertising  Research  Founda- 
tion's report  on  ratings  standards  [B»T, 
Dec.  27,  1954]  will  be  discussed  at  the 
Jan.  25  luncheon  session  of  the  Radio  & 
Television  Executives  Society's  timebuy- 
ing  and  selling  seminar,  it  was  announced 
last  week.  Speakers  scheduled  are  G. 
Maxwell  Ule,  vice  president  and  director 
of  research,  Kenyon  &  Eckhardt,  who 
was  chairman  of  the  subcommittee  which 
developed  the  ARF  study,  and  D.  H. 
Denenholz,  manager  of  research-promo- 
tion for  The  Katz  Agency,  station  repre- 
sentatives. The  luncheon  begins  at  12:15 
p.m.  at  the  Toots  Shor  restaurant  in  New 
York. 


FAMILY  TV  SETS 
GAIN  3%— MRCA 

Three-month  study  among  va- 
rious family  groups  released 
by  Market  Research  Corp.  of 
America. 

AN  INCREASE  of  3%  in  family  ownershi] 
of  tv  sets  in  the  U.  S.  over  a  three-month  pe 
riod  (July-October,  1954),  was  reported  las 
week  by  Market  Research  Corp.  of  America. 

Ownership  in  October  stood  at  61%  compare' 
to  58%  in  July,  MRCA  said.  The  firm  said  tha 
in  28  geographic  and  family-characteristic  break 
downs,  tv  set  ownership  growth  was  fairly  uni 
form  with  increases  ranging  from  one  to  fiv 
points. 

The  rate  of  increase,  however,  tended  t< 
slow  down  in  family  groups  where  ownershi] 
already  was  high.  Samuel  G.  Barton,  presiden 
of  the  firm,  pointed  out  that  all  three  of  th 
one-point  gains  occurred  in  the  breakdown 
where  July'  ownership  was  10  or  more  point 
above  the  national  figures.  MRCA  figures  ar 
from  the  National  Consumer  Panel  which  is  ; 
cross  section  of  all  U.  S.  families.  Included  ar 
5,800  families  and  more  than  19.000  person 
who  report  purchases  regularly  to  MRCA. 

Tables  follow: 

Percent  of  Families  Owning  One  or  More 
Tv  Sets 

July  1954    October  195 


UNITED  STATES  58%  61% 

Regions: 

Northeast    77  78 

South    37  42 

North  Central    61  64 

Mountain    &   Southwest  40  42 

Pacific    56  61 

City  Size: 

Farm    28  31 

Under  2,500    41  44 

2,500  to  50,000    39  42 

50,00  to  500,000    64  67 

500,000  &  over    81  83 

Total  Family  Income: 

Upper  Fourth    70  71 

Next  Fourth    63  68 

Next  Fourth    59  62 

lowest  Fourth    41  44 

Education  of  Family  Head: 

Grade  School    51  53 

High  School    65  68 

College    61  66 

Size  of  Families: 

1  &  2  Members    48  51 

3  members    65  68 

4  &  5  Members    69  71 

6  Members  &  Over    55  57 

Age  of  Housewife: 

Under  35  Years    65  68 

35  thru  44  Years    68  69 

45  Years  &  Over    49  52 

Presence  of  Children: 

5  Years  &  Under   65  68 

6-12  Years    65  68 

13-20  Years    58  61 

No  Children    50  53 


RETMA  Issues  Set 
Totals  for  11  Mos. 

OUTPUT  of  radio  sets  passed  the  million  mar! 
in  November  for  the  first  time  in  1954,  anc 
promised  to  reach  the  10-million  point  for  tht 
year,  with  tv  production  setting  a  new  higl 
record  for  November,  according  to  Radio-Elec 
tronics-Tv  Mfrs.  Assn. 

Radio  production  totaled  1,098,725  unit 
compared  to  997,788  in  October  and  1,065,78' 
in  November,  1953.  Eleven-month  productioi 
of  radios  this  year,  9,138,955  sets,  was  belov 
the  12,267,441  total  in  the  same  1953  period. 

The  6,513,392  tv  sets  produced  in  11  month, 
of  1954  compared  to  6,766,040  in  the  samt 
1953  period.  November's  tv  output  was  858, 
501  sets,  compared  to  921,476  in  October  anc 
561,237  in  November,  1953. 

Of  the  November  tv  sets,  168,563  or  abou 
20%  were  equipped  with  uhf  tuning.   Of  tht 
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WBRC  and 

WBRCltV'.. 


\f>^jW  Birmingham, 
Ala.  ,   jv  ^ , 


ICPTV»  Portland's  first  TV  station  and  the  channel 
consistently  ahead  in  sales,  takes  its  place  as  a  member  of  the  broadcasting 
industry's  best-known  organization.  The  Storer  picture  has  always 
been  the  most  profitable  one  for  advertisers.  Get  the  exciting  story 

that  goes  with  this  picture  now.  Call  KPTV  or  M 
your  local  NBC  Spot  Sales  representative  today. 

Oregon's  MOST  POWERFUL  TV  giant  


Broadcasting 


Telecasting 
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radio  production,  17,364  sets  had  fm  tuning  and 
1,414  tv  sets  had  tuners  for  the  fm  band. 

Following  is  radio  and  tv  set  production  for 
the  first  11  months  of  1954: 


Television 

Home  Sets 

Portables 

January 

420,571 

271,036 

46,571 

February 

426,933. 

233,063 

98,275 

March  (5  wks) 

599,606 

244,1 10 

OA  Z    1  OA 

206,1 30 

April 

457,608 

1 65,232 

175,424 

May 

396,287 

173,480 

174,735 

June  (5  wks) 

544,142 

226,350 

141,904 

July 

306,985 

150,002 

39,447 

August 

633,387 

280,607 

74,71  3 

September  (5  v 

jks)  947,796 

352,499 

76,271 

October 

921 ,476 

343,269 

97,331 

November 

858,501 

327,973 

93,71 6 

6,513,392 

2,767,621 

1,224,517 

Auto 

Clock 

Total  Radio 

January 

394,442 

159,932 

871,981 

February 

331,961 

105,933 

769,232 

March 

370,249 

119,863 

940,352 

April 

330,989 

73,590 

745,235 

May 

316,519 

57,370 

722,104 

June 

336,733 

132,668 

837,655 

July 

191,512 

57,100 

438,061 

August 

275,008 

155,171 

785,499 

September 

296,327 

207,226 

932,323 

October 

336,683 

220,505 

997,788 

November 

404,453 

272,583 

1,098,725 

3,584,876 

1,561,941 

9,138,955 

MISS  DOOLITTLE 


Ballantine  Names  Doolittle 
To  Head  Homemaking  Service 

P.  BALLANTINE  &  SONS,  Newark  brewery, 
has  started  a  homemaking  service,  according  to 
President  Carl  W.  Badenhausen,   with  Betty 
Doolittle,     formerly  . 
NARTB  assistant  tv 
code     director,  as 
service  director. 

"The  Ballantine 
service  is  a  develop- 
ment in  line  with 
buying  trends,"  Mr. 
Badenhausen  said, 
"filling  a  real  need 
for  the  homemaker." 
Miss  Doolittle  ex- 
plained that  with  ale 
and  beer  recognized 
"as  pleasurable 
foods,  we'll  have 
amazing  and  amusing  information  about  nu- 
trition, recipes,  ideas  for  entertaining,  historical 
bits  and  surprising  new  developments." 

Westinghouse  #55  Line 
Debuts  on  Closed  Circuit 

A  FULL-HOUR,  musical-type  closed-circuit 
tv  show  was  used  by  Westinghouse  television- 
radio  division  to  introduce  its  1955  line  of  sets 
to  dealers  and  to  newsmen.  Viewers  watched 
the  telecast  in  26  cities  Dec.  29. 

The  show,  originating  in  CBS  Studio  58  in 
New  York  (facilities  were  provided  by  CBS- 
TV),  was  carried  simultaneously  to  dealers  and 
newsmen  gathered  in  Atlanta,  Baltimore,  Bos- 
ton, Charlotte,  Chicago,  Cincinnati,  Cleveland, 
Dallas,  Denver,  Detroit,  Houston,  Indianapolis, 
Kansas  City,  Los  Angeles,  Miami,  Minneapolis, 
New  Orleans,  New  York,  Oklahoma  City,  Des 
Moines,  Philadelphia,  Pittsburgh,  San  Fran- 
cisco. St.  Louis,  Seattle  and  Syracuse. 

Patterned  after  the  "spectacular"  type  of  tv 
program,  the  black-and-white  telecast  featured 
the  Honey  Dreamers  Quintet,  loel  Herron's 
orchestra,  Westbrook  van  Voorhees  and  Betty 
Furness.  It  was  directed  by  Perry  Lafferty,  who 
directs  Robert  Montgomery  Presents  programs 
and  the  Imogene  Coca  Show  (both  NBC-TV). 

T.  J.  Newcomb,  division  manager;  R.  L. 
Sanfefur,  general  sales  manager  of  the  division; 
lohn  Angel,  radio  sales  department,  and  Rod 
Kershenstein,  sales  promotion  manager,  took 
part  in  the  show. 
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'Silent7  Agency 

GREY  ADV.,  agency  for  a  portion  of 
the  RCA  Victor  account,  kept  plans  for 
RCA  Victor's  record  price  reductions 
so  secret  that,  prior  to  the  announce- 
ment, writers  and  art  people  working  on 
the  account  were  holed  up  in  a  Manhat- 
tan hotel  to  work  out  details  of  copy, 
etc.,  and  to  help  keep  the  secret  until  it 
was  ready  to  be  sprung. 


Serutan,  Geritol  Shows 
To  Urge  Drugstore  Buying 

THE  SLOGAN  "Buy-It-at-Your-Drugstore"  will 
be  aired  on  all  four  network  shows  sponsored 
by  Pharmaceuticals  Inc.  (Serutan  and  Geritol), 
on  behalf  of  the  druggists  as  a  good  will  gesture 
by  the  advertisers. 

During  February  the  slogan  will  be  used  as 
the  theme  to  pay  tribute  to  the  American 
pharmacist.  The  audience  will  be  urged  to 
"Buy-It-at-Your-Drugstore"  on  the  following 
shows:  Douglas  Edwards  and  the  News,  Juve- 
nile Jury,  Life  Begins  at  Eighty  and  Meet  Millie. 

Stars  of  these  tv  shows  will  stress  that  the 
druggist,  together  with  the  physician,  helps  pro- 
tect the  family's  health. 

"With  so  many  other  outlets  now  carrying 
drug  items  and  cutting  into  drugstore  sales," 
says  Harry  Parness,  director  of  sales  for  Seru- 
tan and  Geritol,  "we  feel  that  manufacturers 
of  drug  products  should  use  their  efforts  to 
direct  consumer  buying  toward  the  local 
drugstore.  By  education  and  experience,  the 
pharmacist  is  best  fitted  to  advise  the  public 
about  all  types  of  drug  products. 

In  addition  to  tv,  Mr.  Parness  said  the  cam- 
paign will  be  backed  in  radio,  newspaper  and 
magazine  advertising. 

Ticket  Office  in  B*T  Bldg. 

A  IOINT  ticket  office  for  American  Airlines 
and  National  Airlines  will  be  opened  in  the 
Broadcasting®Telecasting  Bldg.,  1735  De- 
Sales  St.,  N.W.,  Washington,  Ian.  17.  The  new 
office  will  be  across  the  street  from  the  May- 
flower Hotel,  two  blocks  from  the  NARTB 
headquarters. 


LATEST  RATINGS 


VIDEODEX 


Dec.  1-7,  1954 


No.  of 

%  Tv 

Name  of  Program 

Cities 

Homes 

1. 

Dragnet  (NBC) 

117 

43.0 

2. 

1  Love  Lucy  (CBS) 

133 

38.1 

3. 

You  Bet  Your  Life  (NBC) 

134 

34.9 

4. 

Jackie  Gleason  (CBS) 

103 

32.8 

5. 

Tcast  of  the  Town  (CBS) 

121 

31.5 

6. 

Studio  One  (CBS) 

91 

31.4 

7. 

Bob  Hope  (NBC) 

120 

30.3 

8. 

Tv   Playhouse  (Sun.)  (NBC) 

112 

29.0 

9. 

Kraft  Theatre  (Wed.)  (NBC) 

66 

28.8 

0. 

Ford  Theatre  (NBC) 

166 

28.3 

No.  Tv 

Name  of  Program 

No.  of 

Homes 

Cities 

(000's) 

1. 

Dragnet  (NBC) 

117 

13,112 

2. 

1  Love  Lucy  (CBS) 

133 

1 1,550 

3. 

You  Bet  Your  Life  (NBC) 

134 

10,595 

4. 

Jackie  Gleason  (CBS) 

103 

9,535 

5. 

Toast  of  the  Town  (CBS) 

121 

9,373 

6. 

Studio  One  (CBS) 

91 

9,319 

7. 

Ford  Theatre  (NBC) 

166 

9,013 

8 

Bob  Hope  (NBC) 

120 

8,980 

9. 

Tv  Playhouse  (Sun.)  (NBC) 

112 

8,788 

0. 

Cavalcade  of  Sports  (NBC) 

130 

7,965 

Copyright,  Videodex  Inc. 


Four  Agencies  Acquire 
New  Accounts  for  '55 

FOUR  ADVERTISING  AGENCIES  ha. 
announced  acquisition  of  new  accounts  fo 
1955.  The  agencies  are  BBDO,  Blaine-Thomp 
son  Co.,  Roy  S.  Durstine  Inc.  and  Grant  Adv 

The  Ginasta  Corp.  of  America,  New  York 
appointed  Blaine-Thompson  Co.,  New  York,  t<J 
handle  advertising  for  its  new  game,  Ginasta 

Slick  Airways.  New  York,  has  appointed  Ro 
S.  Durstine  as  its  advertising  agency,  accord 
ing  to  loseph  F.  Grant,  vice  president  am 
general  manager.  The  account  will  be  handlei 
by  the  Los  Angeles  and  New  York  offices  o 
Durstine  with  W.  D.  Sloan,  Los  Angeles  man 
ager.  as  account  executive.  All  media  is  bein 
considered. 

Continental  Foundry  &  Machine  Co.,  Chicagi 
and  Pittsburgh,  has  named  BBDO  to  handle  it 
advertising,  out  of  the  Pittsburgh  office,  effec 
tive  March  1.  Media  plans  are  not  set. 

Accent,  a  monosdium  glutamate  additive  t< 
enhance  natural  food  flavors,  Amino  Product 
Division  of-  International  Minerals  &  Chemica 
Corp.,  New  York,  has  awarded  Grant  Adv.  tb 
account  for  all  world-wide  advertising  and  pub 
licity  outside  North  America.  Fred  Spence,  vie 
president  for  Grant's  International  Division,  wil 
supervise  the  account,  with  William  Reede  a 
the  account  executive. 

Admiral-Sponsored  Tv  Survey 
Shows  No  Stampede  to  Color 

A  MAIORITY  of  present  televiewers  in  th' 
Los  Angeles  area  apparently  are  in  no  grea 
hurry  to  purchase  color  tv  receivers,  accordin; 
to  a  survey  conducted  for  Admiral  Corp.  Thi 
study  was  made  by  Woodbury  College,  whicl 
in  the  past  has  conducted  similar  surveys  01 
subscription  video.  Woodbury  found  tha 
present  set-owners  are  awaiting  21 -inch  screen 
with  a  price  range  of  $300-$500. 

According  to  the  results,  announced  by  Ad 
miral  last  week,  87%  of  tv  set  families  in  thi 
Los  Angeles  area  have  never  seen  color  tele 
vision;  82%  do  not  plan  on  buying  a  colo 
receiver  before  1956;  one  third  of  those  ques 
tioned  said  they  would  pay  $300  for  a  21-incI 
color  instrument,  nearly  27%  said  as  high  a 
$400  and  23%  $500;  a  21-inch  rectangula 
tube  was  favored  by  54%,  17-inch  size  by  27% 
and  60%  indicated  they  would  buy  a  consoli 
model. 

A  total  of  85%  of  the  families  covered  it 
the  survey  now  own  black-and-white  receivers 

SPOT  NEW  BUSINESS 

Puss  'N'  Boots,  N.  Y.,  supplementing  its  radic 
network  show  Jolly  Hotel  for  Pets  on  NBC 
Radio  and  its  television  participations  on  NBC 
TV's  Today  with  radio-tv  "spot  announcemen 
campaign  in  six  markets  starting  Feb.  7  for  L 
weeks.  Lynn  Baker  Inc.,  New  York,  is  agency 

Tress-Kit  (hair  conditioner),  manufactured  b; 
John  Andre,  New  York,  is  placing  ten-minuti 
film  show  in  25  tv  markets,  starting  Jan.  27 
Agency,  Product  Services  Inc.,  New  York,  i: 
buying  marginal  time  for  one-time-only  test, 
which,  if  successful,  will  be  extended  to  13-weel| 
campaigns. 

Charles  Anteil  (Formula  9,  shampoo  and  hai 
spray),  Baltimore,  Jan.  3  started  spot  campaign 
using  1,400  announcements  in  34  top  radii, 
markets  for  13  weeks.  Saturation  campaigr 
featured  Anteil  jingle  and  was  placed  by  T.  A 
A.  Inc..  N.  Y..  its  advertising  agency. 

(A&A  continues  on  page  51) 
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Crow  Apin ! 


NOW  316,000 


aturing  New  England's  Favorite  Live  Local 


JBC-BASIC  •  ABC-DUMONT-CBS  •  WEED  TELEVISION  — NATION  AL  REPRESENTATIVES 


r'/i?i/f/T7i9 


Nancy  Dixon,  Johnny  King  and  Director  discuss  show  plans 


2      Show  script  is  cleared  through  Production  and  Program  De 


Preparing  script  for  the  show 


Cameras  and  props  are  set  up  for  the  show 


Behind  The  "Screen"  In  WJAR-TY  Live  Local  Programmini 

The  series  of  sequence  photos  shown  on  these  pages  from  WJAR-TVs  daily  remote  telecast  "Break- 
fast at  the  Sheraton''  gives  you  an  insight  into  the"behind  the  screen"  activities  in  a  typical  Channel 
10  live  local  presentation.  This  example  shows  why  WJAR-TV  has  made  live  local  programming 
the  hallmark  of  their  success  in  Southern  New  England  .  .  .  ideas  in  local  TV  showmanship  plus 
concentrated  attention  to  all  production  details  make  the  difference. 


WHOLE  NEW  CONCEPT  IN  LOCAL  TV  PROGRAMMING 

WJAR-TV  Providence  began  over  5  years  ago  to  develop  a  highly  individual  concept  of  local  programming. 
The  theory  behind  the  concept  was  -  -  LOCAL  OR  REGIONAL  AUDIENCES  WILL  SUPPORT  LIVE 
LOCAL  SHOWS! 

How  well  the  concept  has  weathered  the  test  of  5  years  is  already  evidenced  by  the  pictures  on  these  pages  .  .  . 
and  by  the  set  count  in  the  WJAR-TV  market  —  1,166,344  sets  .  .  .  and  by  the  exceptional  ratings  of  the  more 
than  17  live  local  shows  appearing  on  WJAR-TV  Channel  10  daily  ! 


JAR-TV  Demonstrates  How  Live  Local  Shows  Are  Created 


TWO  "TV  GUIDE"  CONTEST  WINNERS  OUT  OF  THREE ! 

TV  Guide  conducted  a  contest  in  June  1954  to  elect  the  most  popular 
local  TV  performers  in  New  England.  The  result  was  first  and  third 
place  winners  from  WJAR-TV.  Concrete  proof  of  the  Channel  10 
talent  line  up  ! 

SPONSORS  ENDORSE  THIS  SHOWMANSHIP 

Sponsors,  local,  regional  and  national,  are  writing  endorsements 
daily  for  the  concept  of  TV  showmanship  created  by  WJAR-TV. 
The  proof,  as  always,  is  in  the  results  and  Channel  10  advertisers 
get  results  !  See  our  latest  program-sponsor  guide  for  the  names  of 
products  and  people  you  know  ! 


Cm  Again  I 


CHANNEL 


PROVIDENCE 


Sunday  Supplement  Starring  Betty  Adams.  A  new 
and  different  family  show  just  introduced,  offering 
entertainment  from  the  pages  of  leading  metro- 
politan Sunday  papers  .  .  .  plus  features  for  chil- 
dren and  family  devotion.  10  to  11:30  A.M.  every 
Sunday. 


Breakfast  at  the  Sheraton  Starring  Nancy  Dixon, 
Johnny  King  and  the  3M's.  Another  WJAR-TV 
First  .  .  .  The  only  daily  live  remote  in  New 
England!  Guests,  music,  news  of  products  and 
people  and  breakfast  served  to  average  daily  audi- 
ence of  100  .  .  .  with  thousands  watching.  Mon.- 
Fri.  9  to  10:00  A.M.  89%  Share  of  H.U.T.* 


Let's  Go  Shopping  Starring  Alice  Jackson.  He 
is  the  accepted  Southern  New  England  TV  She 
ping  Guide,  on-the-air  for  five  years!  Alice  Jacks< 
takes  her  viewers  on  the  type  of  window  shoppii 
tour  that  sells  merchandise.  Mon.-Fri.  1:00  to  1: 
P.M.  85%  Share  of  H.U.T. 


Hum  &  Strum  Starring  New  England's  Favorite 
Harmony  Twosome.  Over  30  years  in  show  business 
together,  two  of  the  finest  singing  salesmen  in  TV. 
Known  all  over  Southern  New  England.  Mon.-Fri. 
12  to  12:15  P.M.  Mon.  11:15  to  11:30  P.M.  81% 
Share  of  H.U.T. 


Neiv  England  Talent  Club  Starring  Russ  Emery. 
A  twin-powered  show  watched  with  equal  enthusi- 
asm by  adults  and  children.  Showcase  for  talented 
amateurs  .  .  .  emceed  by  popular  Russ  Emery  and 
featuring  Rainbow  Trio.  Mon.-Fri.  6:30  to  6:55 
P.M.  83%  Share  of  H.U.T. 


Intermezzo  Starring  Borelli.  New  England's  te 
vision  "Poet  at  the  Piano".  A  truly  fine  artist 
outstanding  interludes.  Saturday  6:30  to  6:45  P. 
93%  Share  ot  H.U.T. 


Children's  Theatre  Starring  Ted  Knight.  Talented  Ted  has  earned 
a  spot  in  kids'  hearts  throughout  Southern  New  England  with  pup- 
petry, ventriloquism  and  animated  cartoons  ...  as  big  a  spot  as 
Kukla,  Fran  and  Ollie  in  our  big  viewing  area.  Mon.  &  Fri.  5  to 
5:30  P.M.  T.W.Th.  5  to  5:15  P.M.  95%  Share  of  H.U.T. 


Sugar  'N  Spice  Starring  Betty  Adams.  What  a  kitchen  sales  lady 
this  Betty  Adams!  She  makes  women  want  to  try  new  products, 
new  recipes  .  .  .  big  male  chef  audience,  too.  Guests  are  the  spice  in 
her  Sugar  'N  Spice.  M.W.Th.F.  2:00  to  2:30  P.M.  81%  Share  of 
H.U.T. 


G "d 'about  Gaddis  —  Gadabout  gads  about  New 
England  fields  and  streams,  offshore  fishing  grounds 
and  the  Big  Woods  —  brings  back  hunting  and 
fishing  instructions,  authentic  films.  Tops  in  in- 
terest in  a  region  traditionally  dedicated  to  gun, 
rod  and  camera.  Fri.  10:45  to  11:00  P.M.  89% 
Share  of  H.U.T. 


Tip  Top  Circus  Starring  Rikky  the  Clown.  Rikky 
and  his  playmates  are  tip  top  on  the  screens  of 
thousands  and  thousands  of  kids.  In-person  appear- 
ances merchandise  his  sponsors'  wares.  Fr.  6:00  to 
6:30  P.M.  89%  Share  of  H.U.T. 


The  Olive  Tinder  Show  Starring  Olive  and  Pa: 
Olive  Tinder  and  her  dog  Pam  have  created 
very  special  audience  with  her  famous  guests  frc 
stage,  screen  and  television,  and  her  friendly  chs 
on  books,  people  and  events.  M.W.F.  2:30  to  3: 
P.M.  817c  Share  of  H.U.T. 


*"%Share  of  H.U.T."  based  on  latest  available  TELEPULSE  (August,  1954)  :  Comparison  Measurement  of  WJAR-TV  with  3  other  stations  serving  are, 
in  terms  of  '/c  share  of  Homes  Using  Television  reported  tuned  to  Channel  10. 


What  A  Personality  Powerhouse! 


do  Wonder  More  New  England  Viewers  Tune  To  10! 

/JAR-TV  has  built  an  amazing  powerhouse  of  live  local  TV  personalities  in  five 
liort  years  .  .  .  perhaps  the  finest  collection  of  live,  local  talent  in  the  TV  busi- 
ess,  certainly  the  finest  in  New  England! 

ust  study  the  talent-roster  shown  on  these  pages  and  compare  the  sheer  per- 
anality  selling  power  with  any  combination  of  live  local  talent  anywhere! 

JOW  OUR  316,000  WATTS  reach  even  more  of  New  England's  rich  TV  market 
see  new  coverage  map  in  this  presentation); your  best  buv  in  New  England  TV 
as  to  be  POWERFUL  CHANNEL  10  WJAR-TV  PROVIDENCE ! 


'¥  Sports  Page  Starring  Warren  Walden.  Every- 
ody's  sport  .  .  .  the  man  most  often  associated 
'ith  sports  in  New  England.  Warren  has  the  big 
ames  in  sports  as  his  guests.  No  better  merchan- 
iser  of  TV  advertised  products  available  in  any 
egional  market.  Mon.-Fri.  7:15  to  7:30  P.M.  91% 
'hare  of  H.U.T. 


Today  in  New  England  Starring  Ted 
Metcalf.  News  right  off  the  top  of  the 
day.  Delivered  within  the  format  of 
the  Dave  Garroway  show  "Today". 
Ted  Metcalf  gives  the  news  a  special 
human  interest  flavor.  Mon.-Fri.  A.M. 
7:25  to  7:30,  7:55  to  8:00,  8:25  to 
8:30,  8:55  to  9:00.  97%  Share  of 
H.U.T. 


The  Late  News  —  Russ  Van  Arsdale 
puts  the  day's  finishing  touches  on 
the  day's  news  in  a  clear,  sharp  del- 
ivery. Mon.  Fri.  11:00  to  11:10  P.M. 
85%  Share  of  H.U.T. 


The  W eather  Show  Starring  Nancy  Byers.  While 
the  weather  in  New  England  isn't  always  charm- 
ing, the  Weather  Girl  is  .  .  .  and  her  audience 
really  appreciates  her  reporting.  Mon.-Fri.  6:55  to 
7:00  P.M.  11:10  to  11:15  P.M.  83%  Share  of 
H.U.T. 


PROGRAMMING  FOR  PUBLIC  SERVICE 

.  .  .  New  England's  most  active  programming  of 
public  service  shows  including  "News  Makers", 
featuring  Rhode  Island  people  and  places  in  the 
news,  "Mayor's  Traffic  Safety  Program",  a  show  to 
help  keep  Providence  tops  in  traffic  safety,  "Wild- 
life  in  R.  I.",  for  the  outdoor  enthusiasts,  "An 
Evening  on  College  Hill",  the  award-winning  Brown 
University  weekly  show,  "High  School  Forum"  and 
"Let's  Go  To  School",  "Portrait  of  Rhode  Island", 
the  Junior  Chamber  of  Commerce  program,  "Small 
Fry  Science",  and  religious  programs  including 
"Catholic  Chapel",  "Book  of  Books"  and  "Over  the 
Minister's  Desk". 


Here  I^J^Cm  A^in ! 


CHANNEL 


PROVIDENCE 


IT  TAKES  TALENT  TO  PROGRAM  TALEN. 
WJAR-TY  HAS  WHAT  IT  TAKES! 

The  impressive  array  of  programming,  production,  promotion-  and  engineering  contil 
talent  you  see  on  these  pages  make  up  the  core  of  the  success   Channel  10  has  scored 
every  year  of  its  more  than  5  years  on  the  air. 

But  —  even  the  finest  individual  abilities  need  the  best  in  equipment  to  bring  out  tl 
best  in  each  .  .  .  and  at  WJAR-TV  the  best  equipment  is  available  for  this  express  purposj 

In  showmanship  and  in  the  facilities  to  produce  top  TV  shows,  here  is  the  leader  in  Ne* 
England  —  WJAR-TV. 


George  0.  Griffith 

Vice  President  of  The  Outlet  Company, 
which  is  owner  and  operator  of  WJAR-TV. 


Frederick  Griffiths  —  As  Opera- 
tions Manager,  Fred  Griffiths 
combines  programming  and 
commercial  traffic  talents  with 
his  liaison  role  in  overall  station 
administration. 


Seymour  Horowitz  —  Program 
Manager  Horowitz  sets  the  pace 
to  keep  Channel  10's  seventeen 
live  local  programs  per  day 
stepping  lively. 


Manning  "Manny"  Tesser,  th; 
most  versatile  production  mart 
ager  in  New  England  television 
—  he's  television  star,  after  din 
ner  speaker,  comedian  and  on 
of  the  busiest  and  best  produc 
tion  managers  in  the  busines 


Thomas  C.  J.  Prior  —  Tom  Prior, 
Chief  Engineer,  and  his  crew  of 
electronic  experts  keep  WJAR-TV 
on  the  air  through  hurricanes, 
floods,  fires  and  other  challenges 
to  steady,  clear,  day-in  day-out 
reception. 


Jay  Hoffer  —  Jay  Hoffer's  Promo- 
tion Department  issues  sales  pre- 
sentation brochures,  tradepaper 
advertising,  publicity  releases,  on 
air  promotion,  program  schedules, 
WJAR-TV's  external  house  organ 
.  .  .  promotes  special  events,  co- 
ordinates with  network  promo- 
tions, makes  up  award  entries, 
analyzes  trade  press. 


/.  S.  Sinclair  —  Dody  Sinclair  is 
Director  of  Public  Relations  and 
Merchandising  —  gets  out  mer- 
chandising pieces  for  direct  mail, 
co-ordinates  with  network  mer- 
chandising tie-ins  .  .  .  makes  all 
arrangements  for  "Public  Service 
Salutes"  as  when  WJAR-TV  pays 
tribute  to  various  cities  in  cover- 
age area,  devoting  entire  day  to 
each  city's  industries,  personali- 
ties, history. 


Bryant  W'hisenant  &  Gil  Stein  — 
Staff  Artists  Whisenant  and  Stein 
design  and  execute  titles,  com- 
mercial presentations,  sets,  back- 
grounds, promotional  graphics  for 
on-air  use  .  .  .  ready  artwork  for 
promotion  and  advertising  .  .  . 
develop  styles  and  innovations 
through  projects  within  their  own 
department  and  co-ordinate  proj- 
ects with  R.  I.  School  of  Design 


Sales  Department  —  Eu  Boghosian,  Channel 
10's  Sales  Manager,  has  two  right-hand  men  — 
Al  Solari  and  Gene  Bourgoin.  Among  them,  all 
sales  aspects  are  covered  —  local,  regional  and 
national. 


Channel  10  Newsroom  —  Spot  coverage,  special 
features  and  all-out  efforts  during  major  dis- 
asters stem  from  the  WJAR-TV  Newsroom  — ■ 
as  when  on-the-spot  coverage  of  the  hurricanes 
"Carol"  and  "Edna"  made  New  England  TV 
News  history  and  won  the  coveted  RTNDA 
award.  Staff  comprises  six  newsmen,  four  full 
time  photographers  —  and  four  more  photog- 
raphers on  call. 


WJAR-TV  Remote  Truck  —  With  the  latest 
remote  equipment,  WJAR-TV  coverage  is 
"where  it  happens"  with  live  action  —  where- 
ever  news  or  special  events  occur  within  Chan- 
nel 10's  big  Southern  New  England  coverage 
area.  Equipment  includes  two  field  cameras, 
complete,  control  and  switching  system  for  tele- 
vision live  remote  show. 


Staff  Announcers  —  Channel  10's  ten  young  men  with  sales-alluring  television  personalities  have  established  authority  throughout  Southern 
New  England.  Only  to  be  expected,  since  they've  built  a  solid  recognition  as  top  TV  announcers.  Reading  left  to  right;  Johnny  King, 
Art  Lake,  Russ  VanArsdale,  Art  Kershaw,  Jim  Brennan,  Pete  Gardner,  Bill  Sharpe,  Jim  Metcalf,  Gene  De  Graide  and  Ted  Metcalf. 


Channel  10  Film  Room  —  Film  Director  Bill  Cooper  receives 
and  logs  in  all  films  —  inspects,  screens,  times,  edits  for  use  on 
the  air.  He  presides  over  two  RCA  16  mm  projectors,  two  auto- 
matic selectro-slide  projectors,  an  SVE  strip  film  projector,  a 
Gray  Telop  opaque  projector,  rear  screen  projector  and  a  TDC 
slide  projector  —  all  used  in  conjunction  with  two  RCA  TK20A 
film  cameras  with  latest  improvements.  16  mm  cameras,  Speed- 
I  graphic  and  instantaneous  Polaroid  cameras,  plus  completely 
equipped  laboratory  for  rapid  processing  stills  and  motion 
pictures  are  in  constant  use. 


Film  Laboratory  —  Fred  E.  Foshey, 
Jr.,  Staff  Photographer,  checks  tem- 
perature of  solution  in  Bridgamatic 
16  mm  film  processing  machine. 
This  machine  develops  movie  film  at 
a  rate  of  100  ft.  every  five  minutes. 

In  background  Frank  Wildenhain 
prepares  film  just  processed  for 
show. 


Studio  A  —  The  "Big  Studio"  shown  on  the  air,  with  next  program  in  sight  being  set  up.  Studio  A 
has  3  RCA  RK10A  studio  cameras.  Complete  lighting  equipment  includes  Kliegl  dimming  control 
panel  to  light  nearly  100  linear  feet  of  sets.  Contains  modern  electric  kitchen  and  many  other  basic 
sets.  Production  staff  available  for  consultation  with  clients.  Studio  B  has  its  own  camera  and~set 
facilities. 


Control  Room  —  Nerve  center  of 
Channel  10  is  Control  Room  shown 
in  action  —  which  is  the  only  way 
it  can  be  shown,  most  of  the  24 
hours  daily,  especially  when  special 
events  are  being  aired. 


Cnw  A<pin ! 
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A  B»T  PICTURE  STORY 


HOW  TO  USE  A  PERSONAL  APPEARANCE 


FOR  MANY  YEARS,  personal  appear- 
ances were  almost  exclusively  a  motion  pic- 
ture industry  activity.  Of  the  other  mass 
entertainment  media,  performers  in  live 
radio  and  tv  programs  and  on  the  stage  were 
held  too  closely  to  performance  and  re- 
hearsal schedules  to  take  to  the  road;  only 
the  syndicated  transcribed  radio  program 
field  afforded  stars  enough  time  to  meet 
their  public  "in  person." 

But,  in  1949,  when  film  began  to  become 
an  important  factor  in  television  program- 
ming, Ziv  Television  Programs  Inc.  real- 
ized that  its  production  schedules  allowed 
the  same  leeway  to  its  stars  that  motion  pic- 
tures did  to  theirs  and  that  personal  ap- 
pearances might  be  utilized  as  profitably 
for  Ziv  programs  as  they  had  for  theatre 
motion  pictures. 

When  Eckerd  Drug  Co.  opened  a  new 
drug  store  in  Charlotte,  N.  C,  Herbert  Phil- 
brick,  author  of  "I  Led  Three  Lives,"  best- 
selling  book  on  which  Ziv's  top-rated  tv 
series  was  based,  was  invited  to  the  grand 
opening  to  meet  customers  and  employes. 
Adolph  Menjou,  visiting  the  New  York 
brewery  of  Schaefer  Beer,  sponsor  of 
Favorite  Story  in  New  York  as  part  of  a 
personnel  relations  campaign,  ate  in  the  em- 
ployes' cafeteria  and  visited  with  brew- 
masters,  clerks  and  other  personnel.  Later, 
he  posed  for  photographs  with  route  sales- 
men and  drivers. 

A  star's  visit  to  a  city  gives  his  local 
sponsor  ample  opportunities  for  local  pub- 
licity. Ceremonies  at  the  airport,  motorcades 
with  banners  identifying  star,  sponsor  and 
product,  news  conferences,  radio  and  tv  ap- 
pearances, meetings  with  civic  associations 
and  school  groups  are  typical  examples  of 
what  can  be  done. 

Sponsors  are  highly  enthusiastic  about  the 
results  of  public  appearances,  Ziv  reports. 
Revill  Fox  of  Kostka,  Bakewell  &  Fox, 
Denver  agency  for  Coor's  Beer,  called  Mr. 
Philbrick's  appearances  in  eight  western 
markets  where  the  account  sponsors  /  Led 
Three  Lives  one  of  the  most  "worthwhile 
public  relations  campaigns"  Coor's  ever  had. 
Buddy  Smith,  owner  of  Fashion  Cleaners 
&  Laundry,  Fort  Smith,  Ark.,  said  he  was 
"tremendously  enthusiastic"  over  results  of 
Mr.  Philbrick's  appearance  in  his  city. 

Richard  Carlson,  who  portrays  Mr.  Phil- 
brick  in  the  /  Led  Three  Lives  series,  has 
also  made  personal  appearances  for  local 
sponsors  of  this  program.  Other  Ziv  stars 
who  have  done  the  same  include:  Adolph 
Menjou  of  Favorite  Story,  Duncan  Renaldo 
and  Leo  Carillo  of  Cisco  Kid  and  David 
Brian  of  Mr.  District  Atorney. 

A  few  of  the  goings  on  in  Cincinnati  last 
summer,  when  Mr.  Brian,  as  Mr.  D.  A., 
was  guest  of  honor  at  the  convention  of 
the  National  Assn.  of  County  &  Prosecut- 
ing Attorneys,  are  shown  in  the  photographs 
accompanying  this  article. 


MR.  D.  A.  GOES 


ALIGHTING  from  his  plane,  David  Brian  (Mr.  District  Attorney)  receives  a  sum- 
mons from  Cincinnati's  district  attorney,  C.  Watson  Hover,  summoning  him  to 
address  the  convention  of  the  National  Assn.  of  County  and  Prosecuting  Attorneys. 


r 


HIS  ADDRESS  over,  Mr.  District  Attorney  moderates  a  tv  panel  show  in  which 
three  editors  (left)  turn  the  tables  by  asking  questions  to  be  answered  by  three 
district  attorneys.  Panel  (I  to  r):  Jerry  Hurter,  Cincinnati  Times-Star;  Robert  Debo, 
Cincinnati  Post;  John  Cronin,  Cincinnati  Enquirer;  Mr.  Brian;  district  attorneys 
Miles  F.  MacDonald,  Bert  M.  Keating  and  Emmett  Perry. 
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Broadcasting    •  Telecasting 


TOUR  TO  PROMOTE  A  FILM  SHOW 


TO  CINCINNATI 


TIEING  IN  with  a  local  sponsor  of  his  Mr.  District  Attorney  telecasts, 
David  Brian  discusses  the  merits  of  Pennington  Bread  with  Wendy 
Barrie  during  a  guest  appearance  on  her  program  on  WKRC-TV 
Cincinnati,  WHIO-TV  Dayton  and  WTVN-TV  Columbus. 


FUTURE  FAN  poses  in  the  polio  ward  of  Cin- 
cinnati's Children's  Hospital  with  Mr.  District 
Attorney,  momentarily  dressed  in  white. 


GOING  to  headquarters  to  increase  his  knowledge  of  modern  crime- 
fighting  techniques,  Mr.  District  Attorney  makes  a  police  radio  broad- 
cast under  the  watchful  eye  of  Cincinnati  police  chief  Col.  Schrotel. 
Policemen  also  are  part  of  the  tv  audience  and  the  buying  public  and 
so  worth  a  special  visit  during  a  personal  appearance  tour. 


Broadcasting    •  Telecasting 
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A  new  syndicated  TV  series 


ne  Lockhart 


HOMER  BELL" 


You  feel  its  heartwarming  humanity  and  enjoy  its 
happy  twists  of  plot.  And  no  one  in  all  the  world  of 
the  theatre  so  captures  that  "feel  of  America",  makes 
it  live  so  lovably,  so  genially,  so  memorably  as  Gene 
Lockhart. 

Through  39  half  hour  episodes,  he  lives  to  the  full 
the  home  and  professional  life  of  a  fine  engaging  man. 
And  he  creates  a  warm  response  for  your  name  and 
your  product. 

NBC  FILM  DIVISION 

SERVING  ALL  SPONSORS  .  .  .  SERVING  ALL  STATIONS 

30  Rockefeller  Plaza,  N.  Y.  20 
Merchandise  Mart,  Chicago,  III.  •  Sunset  &  Vine  Sts.,  Hollywood,  Calif. 
In  Canada:  RCA  Victor,  225  Mutual  St.,  Toronto;  1551  Bishop  St.,  Montreal 


IT'S  TRYING  A  FRESH  APPROACH  AS  A  FILM-AND-LIVE  SERIES 

By  Marjorie  Thomas 


GENERAL  ELECTRIC  has  taken  the  pol- 
icy of  "off-beat"  scripts  and  a  non-fixed 
budget  to  come  up  with  the  part  filmed  and 
part  live  CBS-TV  General  Electric  Theatre. 
While  the  series  has  had  a  few  duds  mixed 
in  with  the  hits,  the  techniques  it  has  intro- 
duced can  be  useful  to  the  tv  industry  as 
a  whole. 

General  Electric  Theatre  started  on 
CBS-TV  last  Sept.  26  after  six  months  of 
actual  planning  and,  according  to  the  De- 
cember American  Research  Bureau  national 
ratings  of  tv  network  programs,  now  fills 
the  number  15  spot.  Those  same  ARB 
ratings  show  only  one  other  half-hour 
anthology  series  in  the  top  15  programs  and 
it,  NBC-TV's  Fireside  Theater  with  a  five- 
year  edge,  is  number  12. 

By  using  part  filmed  and  part  live  pro- 
grams for  GE  Theatre,  there  are  many 
more  advance  problems  in  that  you  com- 
bine both  types  of  problems,  according  to 
executive  producer  Mort  Abrahams.  One 
basic  problem  is  story  material.  Some  ex- 
cellent scripts  simply  can't  be  done  live. 
So,  in  this  series,  Mr.  Abrahams  adds,  those 

ipts  can  be  filmed.  It  is  perhaps  the  first 
time,  he  says,  that  stories  do  not  have  to 
be  fitted  to  the  medium.  In  the  case  of  GE 
Theatre  the  medium  fits  the  story. 

Talent  is  another  basic  problem.  Some 


stars  can't  go  East  at  the  desired  time  for 
live  originations.  Because  of  the  policy  of 
filming  some  programs  in  Hollywood,  such 
talent  as  Alan  Ladd,  Joseph  Cotten,  Jane 
Wyman,  James  Stewart,  Fred  MacMurray 
and  Barry  Fitzgerald  have  made  their  tv 
film  debuts  under  the  auspices  of  GE.  Con- 
versely, the  recent  signing  of  Myrna  Loy 
for  her  first  video  appearance  was  com- 
pleted because  her  vehicle,  Emily  Kim- 
brough's  "It  Gives  Me  Great  Pleasure," 
can  and  will  be  filmed  in  New  York. 

"GE  has  never  given  me  a  set  of  rules 


RESPONSIBLE  for  the  live  programs  for 
CBS-TV's   General   Electric   Theatre  are 
(I  to  r)  Mort  Abrahams,  executive  pro- 
ducer; Ronald  Reagan,  program  super- 
visor-host, and   Don   Medford,  director. 


or  any  do's  or  don'ts  and  is  the  only  client 
I  have  ever  heard  use  the  words  'off-beat' 
and  'fantasy'  in  connection  with  proposed 
stories  and  scripts,"  Mr.  Abrahams  de- 
clares. Not  only  that,  he  adds,  but  GE  has 
no  fixed  budget  for  this  series.  Estimating 
that  film  is  two  to  three  times  higher  than 
live,  the  price  range  for  the  live  programs 
is  $18,000  and  up.  GE's  filmed  half  hours 
have  cost  as  much  as  $70,000,  as  in  the 
case  of  "The  Face  Is  Familiar,"  which 
starred  Jack  Benny. 

GE  Theatre  has  divided  its  1954-55  sea- 
son into  13  films,  22  live  dramatic  programs 
and  four  live  musical  programs  to  feature 
Fred  Waring  and  his  Pennsylvanians,  two 
of  which  will  be  telecast  in  color.  This 
group  did  the  Thanksgiving  and  Christmas 
programs,  of  which  the  latter  was  the  series' 
first  color  telecast  at  an  estimated  $100,000, 
and  is  scheduled  for  an  Easter  presentation 
and  possibly  an  Armed  Forces  Day  salute. 

In  connection  with  the  films,  GE's  con- 
tract calls  for  original  runs  plus  an  option 
on  first  reruns.  Upon  completion  of  this 
contract,  each  film  reverts  to  its  star.  This 
clause,  whereby  stars  retain  an  interest  in 
their  films,  is  deemed  the  main  reason  GE 
has  been  able  to  snag  such  top  name  talent. 
A  deal  was  worked  out  with  Henry  Fonda, 
for  example,  under  which  he  will  star 
in  Emmett  Kelly's  autobiography,  "The 
Clown."   After  its  second  run  Mr.  Fonda 
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I  

for  brand  new  sales  .  .  . 


tv's  most  unique  A  m  show ! 


For  the  first  time,  here's  a  television  program  with 
animated  film.  Available  in  quarter  or  half  hours. 
It's  light  and  gay  with  a  refreshing  new  twist.  Easy 
to  program,  requiring  only  one  performer.  "Watch 
the  Birdie"  will  pick  up  your  daytime  sales.  A  per- 
fect participation  spot-carrier. 

"Watch  The  Birdie"  is  available  in  your  market  now. 
Audition  print  on  request.  Contact  either  Ullman 
Office  today! 


RICHARD 

.n 

ULLMAN 
INC.  ^ 

Coniaci  office  nearest  you 
for  full  details 


Creator  of  "Tune-O,"  "SDollar  Derby$,"  "Ad-I-Mation," 
"Animated  Bank  Series,"  "Beer  Select-O-Spots,"  and  creative 
animated  commercials. 


295  Delaware  Avenue 
Buffalo  2,  N.  Y. 
Phone:  Cleveland  2066 


2133  N.W.  11th  Avenue 
Miami  37,  Florida 
Phone:  2-2655 
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TV  ADVERTISERS  ALL  OVER  THE  MAP  ARE  SH 


P 

5. 

ii 


In  BIG  MAI 

all  these  alert  a 
PURITY  BISCUIT 

Phoenix,  Ariz. 
Tucson,  Ariz. 
Boise,  Idaho 

BURGERMEISTER 

Seattle,  Wash. 
Spokane,  Wash. 
Bakersfield,  Calif 
Chico,  Calif. 
Eureka,  Calif. 
Fresno-Tulare,  Ca 
Los  Angeles,  Calil 
Salinas-Monterey 

Calif. 
San  Diego,  Calif. 
San  Francisco,  Cc 
Stockton-Sacram« 

to,  Calif. 
Las  Vegas,  Nev. 
Reno,  Nev. 


¥  .  # 

ITTLE  MARKETS,  STATE  and  REGIONAL  AREAS 

i  plus  many  more,  will  sell  with  'The  Eddie  Cantor  Comedy  Theatre' 


STORES 

Colo. 

TINE'S  ALE 

(  Me. 
Ej,  Me. 
avert,  Conn. 

nee,  R.  I. 

Mass. 

shington,  N.  H. 
,-nton,  N.  Y. 
,  N.  Y. 
n,  N.  Y. 
crady,  N.  Y. 
ie,  N.  Y. 
ield,  Mass. 
jurg,  Pa. 
•er,  Pa. 
;lphia,  Pa. 
Barre,  Pa. 
igton,  D.  C. 
k  Va* 
Fla. 

rsburg,  Flo, 


SEGO  MILK 

Butte,  Mont. 
Great  Falls,  Mont. 
Boise,  Idaho 
Idaho  Falls,  Idaho 

CONTINENTAL  OIL 

Idaho  Falls,  Idaho 
Butte,  Mont. 
Billings,  Mont. 

DREWRY'S  BEER 

Chicago,  III. 
Indianapolis,  Ind. 
Fort  Wayne,  Ind. 
Elkhart,  Ind. 
Davenport,  Iowa 
Detroit,  Mich. 
Grand  Rapids,  Mich. 
Lansing,  Mich. 
Saginaw,  Mich. 
Toledo,  Ohio 

KULA-TV 

Honolulu,  Hawaii 

KFDA-TV 

Amarillo,  Tex. 

PRICE  CREAMERIES 


WALL  BROKERAGE 
COMPANY 

Greenville,  S.  C. 

ASSOCIATED  GROCERS 
FOOD  STORES 

Salt  Lake  City,  Utah 

DR.  PEPPER 

Roanoke,  Va. 

FT.  PITT  BREWING 

Huntington-Charles- 
ton, W.  Va. 
Wheeling,  W.  Va. 
Steubenville,  Ohio 
Youngstown,  Ohio 
Johnstown,  Pa. 

CROWN  ZELLERBACH 
PAPER  PRODUCTS 

Colorado  Springs, 

Colo. 
Pueblo,  Colo. 
El  Paso,  Tex. 
Albuquerque,  N.  M. 
Honolulu,  Hawaii 

WMIN-TV 

eapolis-St.  Paul, 
n. 


BLATZ  BREWING 
COMPANY 

Eau  Claire,  Wise. 
Green  Bay,  Wise. 
La  Crosse,  Wise. 
MadisOn,  Wise. 
Milwaukee,  Wise. 
Neenah,  Wise. 
Wausau,  Wise. 

FORD  DEALERS 

Abilene,  Tex. 
Dallas,  Tex. 
Lubbock,  Tex. 
Midland,  Tex. 
San  Angelo,  Tex. 
Temple-Waco,  Tex. 
Tyler,  Tex. 
Wichita  Falls,  Tex. 

JAX  BEER 

Texas 

Oklahoma 

Louisiana 

part  of  Alabama 

COHEN  FURNITURE  CO. 

Peoria,  III. 

JACOB'S  PHARMACY 

Atlanta,  Ga. 


ESTES  DEPARTMENT 
STORE 

Rochester,  Minn. 

GRIESEDIECK  BREWING 

Kansas  City,  Mo. 
St.  Louis,  Mo. 

BROWN  DISTRIBUTE 

Columbia,  S.  C. 

KOB-TV 

Albuquerque,  N.  M. 

SOUTHLAND  PROVISION 

Columbia,  S.  C. 
Charleston,  S.  C. 
Florence,  S.  C. 

ROCHESTER  MILK 
PRODUCTS  ASSN. 

Rochester,  N.  Y. 

FISHER  BROS. 
SUPERMARKETS 

Cleveland,  Ohio 

WIEDEMANN  BEER 

Cincinnati,  Ohio 
Columbus,  Ohio 
Dayton,  Ohio 


SOMETHING  DIFFERENT  AND  EX 
CITING  EVERY  WEEK!  Guest  stars 
including  Eddie  Fisher,  Charles  Co- 
burn,  Billie  Burke,  Jimmy  Gleason, 
Lizabeth  Scott  and  many  more! 


HI 


Hurry! 

Your  market 
may  be 
snapped  up 
soon.  So 
write,  wire 
or  phone 
now! 


OD 
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PLEASED  with  the  success  of  the  new  CBS-TV  General  Eleciric  Theatre  are  (I  to  r) 
Z.  Wayne  Griffin,  producer  of  many  of  the  filmed  programs;  Ronald  Reagan, 
program  supervisor-host;  Mrs.  Reagan,  actress  Nancy  Davis;  Walter  Tibbals,  vice 
president  in  charge  of  West  Coast  production,  BBDO,  and  Robert  Jackson,  in 
charge  of  GE  public  relations,  San  Francisco. 


will  have  all  film  rights  and  can  go  ahead 
with  his  plans  to  star  in  his  own  independent 
motion  picture  adaptation. 

Scriptwise,  GE  is  going  to  a  variety  of 
sources:  to  the  movies  for  "Edison,  the 
Man,"  radio  for  "The  Face  Is  Familiar," 
books  for  "The  Clown,"  Broadway  for  "The 
White  Steed,"  classics  for  "Dolls  House," 
originals  for  "D.P."  and  short  stories  for 
"Rider  on  the  Pale  Horse."  Top  money  is 
being  paid  for  stories  and  story  material. 
Price  being  paid  for  live  rights  to  stories 
ranges  from  $250  to  $3,500.  Actual  scripts 
then  range  from  $1,000  to  $2,500. 

In  securing  stars,  money  has  been  no 
problem,  Mr.  Abrahams  says.  The  problem 
has  been  to  get  dramatic  material  the  stars 
feel  is  worthy  of  their  talents.  With  certain 
people  in  mind,  Mr.  Abrahams  and  his 
staff  proceed  to  hunt  for  the  right  script. 
"We're  bucking  the  same  transition  that  was 
faced  when  stars  went  into  radio,"  he  says. 
"But  tv  is  another  way  of  presenting  them 
to  a  mass  audience  and  they'll  have  to  give 
in  sooner  or  later.  We  must  convince  them 
it  is  their  responsibility  as  performers  to 
want  to  reach  this  new  mass  audience. 
Also,  the  new  problems  of  acting  in  video 
provide  a  challenge  to  any  'real'  actor," 
Mr.  Abrahams  injected. 

The  roster  of  writers  signed  to  insure 
literate  scripts  and  entice  stars  includes 
Charles  Jackson,  Carson  McCullers,  Samuel 
Taylor,  William  Inge.  Gore  Vidal,  Truman 
Capote  and  Jerome  Weidman. 

Mr.  Abrahams,  who  produces  CBS-TV's 
Medallion  Theatre,  is  producer  on  all  live 
shows  for  GE  Theatre  and  serves  as  execu- 
tive producer  on  many  of  the  filmed  shows. 
Z.  Wayne  Griffin  and  Leon  Gordon  pro- 
duce most  of  the  filmed  shows  through  the 
facilities  of  Revue  Productions.  In  a  few 
instances,  however,  a  star  has  his  own  pro- 
duction setup,  as  in  the  case  of  Jane  Wy- 
man's  Karman  Productions  and  Alan 
Ladd's  Jaguar  Productions.  Don  Medford 
directs  all  the  live  shows  with  specific  di- 
rectors assigned  to  those  that  are  filmed. 

As  a  rough  estimate,  Mr.  Abrahams  says 
that  60%  of  the  live  shows  will  originate  in 
New  York  and  40%  in  Hollywood.  This,  he 


explains,  is  because  some  scripts  demand 
space  which  is  available  only  on  the  West 
Coast.  Shrugging  off  the  live  vs.  film  and 
New  York  vs.  Hollywood  controversies,  he 
advises,  "Let's  not  fight  but  take  advantage 
of  the  best  facilities  in  both  places." 

This  debate  will  be  resolved  very  shortly, 
according  to  Don  Medford,  by  the  magnetic 
tape.  The  process,  which  he  believes  will 
be  made  available  in  not  too  long  a  time, 
has  the  "spontaneity  of  live  video  combined 
with  the  range  of  hindsight  of  film.  We'll 
be  able  to  shoot  at  a  time  and  money  cost 


mmm*mmmm 

If  you  usipT film 
you  need  BONDED 
TV  miffemS! 

Saves  You  Money,  Worry 
and  Mistakes! 

COMPLETE  TV  FILM  SERVICE  FOR 
PROGRAMS  OR  COMMERCIALS 

Shipping  •  Splicing  •  Routing, 
Scheduling,  Print  Control 
Records  •  Examination, 
Repair,  Cleaning,  Report  on 
Print  Condition  •  Storage 
Supplies,  Equipment 


DED 


TV  FILM  SERVICE 


LOS  ANGELES 

904  N.  La  Cienega 
BR  2-7825 


NEW  YORK 

630  Ninth  Ave. 
JU  6-1030 
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ANORAM  DOLLY  gives  camera  complete 
lability;  smooth  panning,  dolly  shots,  Tun- 
ing shots,  special  effects.  Two  man  crew. 


CAMERA  is  counterbalanced 
in  Model  PD-3  TV  Pedes- 
tal by  Houston-Fearless, 
enabling  cameraman  to 
raise  or  lower  with  ease. 


IINEMOB1LE  offers  extreme  maneuverability, 
"amera  boom  raises  hydraulically.  Ideal  for 
mooth  dollying,  panning,  etc.  Two  man  crew. 


WHICH  TYPE  OF  CAMERA 
MOUNT  SHOULD  YOU  BUY? 


Proper  mounting  of  television  and 
motion  picture  cameras  is  essential  for 
efficient  operation,  smooth  production 
and  good  showmanship.  Choice  of 
mobile  equipment  should  be  determined 
by  the  size  of  your  studio,  types  of 
shows,  size  of  camera  crew,  camera 
equipment  used,  budget  and  many 
other  factors. 

Each  piece  of  Houston-Fearless 
equipment  shown  here  has  been  designed 


for  a  specific  purpose.  Each  is  the  finest 
of  its  type,  the  standard  of  the  industry. 

A  Houston-Fearless  representative 
will  be  happy  to  analyze  your  require- 
ments and  recommend  the  equipment 
that  will  serve  you  best.  Write  or  phone: 
The  Houston-Fearless  Corp.,  11801 
West  Olympic  Boulevard,  Los  Angeles 
64,  California.  BRadshaw  2-4331.  620 
Fifth  Avenue,  New  York  20,  N.  Y. 
Circle  7-2976. 


HOUSTON-FEARLESS  TC-1  CRANE  raises 
camera  to  extremely  high  and  low  positions. 
Permits  "fluid  motion"  shots.  Foot-operated 
panning. 


HOUSTON-FEARLESS  All-Metal  Tripod  on  MODEL  BT-1  CRANE  has  power  drive,  hydrau-   TV  PEDESTAL  MODEL  PD-1   by  Houston- 

Tripod  Dolly  gives  mobility  to  cameras  at  lie  lift.  Provides  lens  height  from  2'  to  10'.    Fearless  is  operated  by  cameraman.  Rolls 

iow  cost.  Completely  portable.  Ideal  for  Developed  for  Motion  Picture  Research   smoothly,  raises,  lowers,  turns  on  own  radius, 

-emotes.  Council.   
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ABC 


SUNDAY 

CBS  DuMONT 


NBC 


ABC 


MONDAY 

CBS  DuMONT 


NBC 


ABC 


TUESDAY 

CBS  DuMONT 


NBC 


II 


ABC 


6:00  PM 


6:15 


6:30 


6:45 


7:1 


7:15 


7:30 


7:45 


:15 


:30 


:45 


9:[ 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


flight  No.  7 
F 


:15PM 


Omnibus 
Aluminium 
Co.  of  Cana. 
Scott  Paper 
Zenith 

Norcross 


Skippy 
Peanut 
Butter 
You  Asked 
For  It 
L 


Pepsi- 
Cola 
Playhouse 


\m.  Tobacco 
Prvt  Sectry. 

(alt.  wks.) 
Jack  Benny 


The  Big 
Picture 
F 


Amer. 
Safety  Bazor 
WincheU 


Ciba 
Horizons 


Bevlon 
Pantomine 
Quiz 


Dodge 
Break  the 
Bank 
L 


Electric 
Companies 
Alt.  Wks. 
Prudential 

You  Are 
There 


Campbell 

Soup 
Lassie 


Lincoln- 
Mercury 
Dealers 
Toast 
of  the 
Town 
L 


Gen.  Elect. 
GE 
Theatre 
F 


Bristol- 
Myers 
Your 
Favorite 
Playhouse 


P.  Lorillard 

Father 
Knows  Best 


Jules 
Montenier 
alt.  wks. 
Remington 
Band 
What's 
My  Line  L 


Norwich 
Sunday 
News  Spec. 


Revere 
alt.  Sundays 
Pan  Amer. 
Meet  the 
Press 
L 


Reynolds 
Wr.  Peepers 
L 


Serutan 
Life  Begins 
at  80 


Gen.  Foods 
Roy  Rogers 
F 


Toni 
Frawley 

Corp. 
(alt.  with) 
People  Are 
Funny 


Kukla,  Fran 
and  Ollie 


Tide  Water 
Oil 

Daly-News 


Ralston 
Purina 
Name's 
the  Same 
L 


Colgate- 
Palmolive 
Comedy 
Hour 
L 

7:30-9  p.m. 
(1  wk.  of  4) 
M-  Liebman 
Presents 
H.  Bishop 
Sunbeam  L 


Studebaker 

Packard 
Tv  Beaders 

Digest 
;ff.  1/17/55 


Goodyear 
Corp. 

(alt.  with) 
Philco 
Corp. 
TV 

Playhouse 


P&G 
Loretta 
Young 

Show 
F 


ITT — 

Reynolds 

Bob 
Cummings 
Show 
F 


Firestone 
Voice  of 
Firestone 
L 


Boxing 
From 
Eastern 
Parkway 

and 
Neutral 
Corner 
L 


Amer.  Home 
Prod.-News 


Ligg.  &  Mys. 
Perry  Como 
L 


7;15-7;30 
Miles  Labs. 

Morgan 
Beatty  and 

tbe  News 


Carnation 

(alt.) 
Goodrich 
Burns  & 
Allen  ' 
L  ' 


Lever- 
Lipton 
Godfrey's 
Talent 
Scouts 
L 


Philip 

Morris 
alt.  wks. 

P&G 
Love  Lucy 
F 


General 
Foods 
December 
Bride 
L 


Westing- 
house 
Studio 
One 
L 


Longines 
Ihronoscope 


Co-op 
Capt. 
Video 


Toni  Co. 
Tony  Mar- 
tin Show 
L 


Co-op 
Monday 
Night 
Fights 
Chris. 
Schenkel 


Co-op 
At 
Ringside 


Kurd  Motor 
Co.,  RCA 
Producers' 
Showcase 

(8-9:30 
1  wk.  of  4) 


Camel 
News 
Caravan  L 


RCA 
^mer.  Chicle 
Speidel 
Caesar's 
Hour 


Dow 
Chemical 
Medic 
F 


Johnson 

Wax 
alt.  with 
American 
"fobacco  Co. 

Robert 
Montgomery 
Presents 


Kukla,  Fran 
and  Ollie 


John  Daly 
News 


DuPont 
Cavalcade 
of 

America  3 


No  Net. 
Service 


Florida 
Citrus 
Twenty 
Questions 
L 


American 
Tobacco 
alt.  Dodge 
Danny 
Thomas 
Show 


U.S.  Steel 
United 
States 
Steel  Hour 
alt.  weeks 

Elgin 
The 
Elgin  Hour 


Exquisite 
Form- 
Quality 
Goods 
(alt.  wks.) 
Stop  the 
Music 


American 
Tobacco 
News  L 


"Gold  Seal 
Jo  Stafford 
L 


CBS- 
Columbia 
Life  with 
Father 


nt.  Hrvstr. 
alt.  wks. 
Nabisco 
Halls  of 
Ivy 
F 


farter  Prod. 

alt.  wks. 
Pharmctcls. 
Meet  Millie 
L 


$.C.  Johnson 
alt.  wks. 
Pet  Milk 
iled  Skelton 
L 


Nash- 
Kelvinator 

alt.  wks. 
Block  Drug 

Danger 


Alcoa 
See  It  Now 


7:15-7:30 
Miles  Labs. 

Morgan 
Beatty  and 
the  News 


Co-op 
Capt. 
Video 


Camel 
News 
Caravan  L 


Admiral 
Corp. 
Life  Is 
Worth 
Living 


H.  J. 
Heinz 
Co. 
Studio  57 


Buick 
Berle  Show 
(20  shows) 


Kukla,  Fran 
and  Ollie 


>inah  Shore 
Chevrolet 
L 


Tide  Water 
Oil 

Daly-News  # 


American  ^ 

Motors 
American  -p 
Dairy 
1  >erby  Foods 
Disneyland 


M.  Raye 
H.  Bishop 
(1 0  shows) 
Bob  Hope 
( 5)  Gen.  Fds. 
TBA— 3 


Liggett- 
Myers 
The  New 
Stu  Erwin 
Show 


P&G 
Fireside 
Theatre 
F 


Armstrong" 
Circle 
Theatre 
L 


Truth  or 
(lonsequence 
?.  Lorillard 
L 


It's  a 
Great  Life 
Chrysler 
Corp. 
L 


Remington 

Rand- 
Exiomark 

Mfg. 
(Alt.  wks.) 
Vlasquerade 
Party 


Enterprise 
USA 


CI 


_A£C- 


SUNDAY 


NBC 


ABC 


MONDAY  -  FRIDAY 

CBS  DuMONT  NBC 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


9:00  AM 


9:15 


9:30 


9:45 


too. 


J0:15_ 


10:30 


10:45 


11:15 


11:30 


11:45 


!2:MJL 


12:151 


Voice  of 
Prophecy 
Faith  for 

12:45  Today 


1:00 
1:15 


Lamp 
Unto 
My 
Feet 


Look  Up 
and  Live 


Winky 
Dink 
and  You 


Quaker  Oats 

Contest 
Carnival  L 


N.Y.Times 
Youth 
Forum 


Johns 
Hopkins 
Science 
Review 


Breakfast 
Club 


Quaker  Oats 
(Tu  &  Th) 


Zapt.  Hartz 
&  His  Pets 

Hartz  Mtn. 
Prods.  L 


Brinkley's 
News  Room 
L 


American 
Inventory 
L 


Youth 
Wants  to 
Know 
L 


The 
Morning 
Show  M-F 

7-9  a.m. 
Participat- 
ing 
Sponsors 


Garry 
Moore 
Show 
and 
Arthur 
Godfrey 
Time 

(See 
Footnotes 
For  New 

Time 
Schedule) 


Colgate- 
Palmolive 

M-F 
11:30-12  N 
Strike  It 
Rich  L 


Gen.  Mills 
(MWF) 
Toni  Co. 
(TuTh) 
Valiant  Lady 


Amer.  Home 

Products 
Love  of  Life 


P&G 
Search  for 
Tomorrow 


P&G  Guid- 
ing Light 


Gen.  Foods 
Portia  Faces 
Life 


~  P&G 
Boad  of 
Life 


General 
Mills.  Fri. 
Ding  Dong 

School  L 
3erber  Prds. 
Thursday 


Borden  Co. 

Way  of 
;he  World  L 


I  I  oily  wood 

Today 
L 


Brown  Shoe 
5milin'  Ed's 
Gang 


Participat- 
ing 
Sponsor 
Home 
L 


Ralston 
Purina 
Nestle 

(alt.  wks.) 

Space  Patrol 


Tennessee 
Ernie  Ford 
L 


Feather 
Your  Nest 

Colgate- 
Palmolive 
L 


Winky 
Dink 
and  You 


Wander  Co 
(alt.  wks.) 
Gen.  Mills 
Captain 
Midnight 
F 


Campbell 

Soup 
Abbott  & 
Costello 


National 

Dairy 
The  Big 
Top 
L 


Gen.  Mills 
The  Lone 
Ranger 
F 


Happy 
Felion's 
Spotlight 
Gang 
L 


Paul 
WincheU 

Show 
Tootsie 

Rolls 
L 


Funny 
Boners 
L 


1  Craft  Foods 
'  'om  Corbett 
Space  Cadet 
L 


1:30  PM 


1:45 


2:15 


2:30 


2:45 


3:00 


3:15 


3:30 


3:45 


4:15 


4:30 


4:45 


5:00 


5:15 


5:30 


in 


5:45  PM 


r OR  JANUARY  13b!) 


Coca-Cola 
Eddie  Fisher 
L 


C"amel 
NewB 
Caravan  L 


GE 
I  Married 
Joan 
F 


Scott 
My  Little 
Margie 
F 


Kraft 
Food? 
Television 
Theatre 
L 


Hazel 
Bishop 
This  Is 
Your  Life 
(alt.  wk.) 
P&G 


Big  Town 
A.  C.  Spark 
Div. — G.M. 

(alt.  wk.) 
Lever  Bros. 
F 


Kukla,  Frai 
and  Ollie 


John  Daly 
\eics 


General 
Mills 
Lone 

Banger 
F 


Soldier 
Parade 
L 


Chevrolet 

T-Men 
in  Action 


Brillo— So 
You  W  ant 
to  Lead  a 
Band 


Kraft 
Foods 
Kraft  TV 
Theatre 


American 
Tobacco 
News 
7:30-7:4.)  pm 


Gen.  Electric 
JaneFromar 


General 
Electric 
Bay  MiUanc 
Show  F 


Chrysler 
Motors 
Climax — 
Shower 
of  Stars 
L 


Singer  Sew' 
alt.  wks. 

Brstl.  Myrs 
Four  Star 
Playhouse 


Philip 
Morris 
Public 
Defender 
F 


Carter  Prod: 
Alt 
Whitehall 
Name  That 
Tune 
L 


Walter  H. 
Johnson  & 
Co. 
Capt.  Video 


7:15-7:30 
Miles  Labs 

Morgan 
Beacty  and 

the  News 


DuMont 

Labs 
What's 
the  Story 


Dinah  Shore 
Chevrolet 
L 


Camel 
News 
Caravan  L 


DeSoto- 
Plymouth 
Groucho 
Marx 
F 


Borden 
Justice 
L 


Chesterfield 
Dragnet 
F 


Ford 
Theatre 
F 


Lever 
Bros. 
Lux 
Video 
Theatre 
L 


Kukla,  Frar, 
and  Ollie 


Tide  vi  ater 
Oil 

Daly-News 


National 
Biscuit 
Co. 
Bin 
Tin  Tin 
F 


Lambert 
Hotpoint 

(alt.) 
Ozzie  & 
Harriet 
F 


Lehn  &  Fink 
Bav  Bolger 
L 


Mogen 
David 
Wines 
Dollar  a 
Second 


Sterling 

Drug 
The  Vise 


Pharmaceu- 
ticals-News 


Ligg.  &  Mys 
Perrv  Como 
L 


General 
Foods 
Mama 


B.  J. 

Beynolds 
alt.  wks. 

P&G 
Topper 
F 


Schlitz 
Playhouse 
of  Stars 
F 


General 
Foods 
Sanka 

Our  Miss 
Brooks 
F 


Brown  & 
Williamson 
The 
Line-Up 


American 
Oil,  Hamm 
Brewing 
(alt.  wks.) 
Noxzema 
Person  to 
Person 


Longines 
Chronosc;  tpj 


Co-op 
Capt. 
Video 


7:15-7:30 
Miles  Labs. 

Morgan 
Beatty  and 

the  News 


Pharmaceu 
ticals  Inc. 

The 
Stranger 


One 
Minute 
Please 


Emerson 

Drug 
Leutheric 
Chance  of 
Lifetime 


Coca-Cola 
Eddie  Fisher 
L 


Camel 
News 
Caravan  L 


Bed  Buttons 
3  of  4 
J.  Carson 
1  of  4 
Pontiac 
L 


Gulf— Life 
of  Biley 
F 


Simoniz  & 
Amer.  C&C 
Big  Story 
F 


Campbell 
Dear 
Phoebe 
F 


Gillette 
Cavalcade 
of  Sports 
L 


Greatest 
Moments  in 
Sports 
Mutual  of 
Omaha  F 


Compass 


The 
Dolly 
Mack 
Show 


Ozark 
Jubilee 
L 

(eff.  1/22) 


Gemex 
The 
Stork 
Club 


Wrigley 
Gene 
Autry 
Show 


Sylvania 
Beat 
the 
Clock 
L 


Schick 
Sheaffer 

Pen 
Nescafe 
Jackie 
Gleason 
(co- 
sponsorship) 


P.  Lorillard 
Two  for  the 
Money 


P&G 
alt.  wks. 
Simmons 
My  Favorite 
Husband 


Helene 
Curtis  Inc. 
Professional 

Father 


General 
Mills 
Willy 
F 


Co-op 
Wrestling 
from 
Chicago 


11:05 
Boyle- 
Midway 
Sports 
Showcase 


Co-op 
Wrestling 
from  Chi 


Swift  &  Co. 
Swift's 
Show 
Wagon 
L 


Mr.  Wizard 
F 


Pillsbury 
Green  Giant 
Mickey 
Booney 
Show 
F 


Toni  Co. 
So  This  Is 
Hollywood 
L 


I.  Coca  Show 
Griffin,  SOS 
Lewis  Howe 

J&J  L 
(1  wk.  of  4) 
9-10:30  P.M 

Liebman 
Oldsmobile 


Texaco  Star 

Theatre 
J.  Durante  L 

(alt.) 
0  Connor 


Geo.  Gobel 
Show 
Armour 

(alt.) 
Pet  Milk 
L 


Am.  Tobacco 
Warner 
Hudnut 
Your  Hit 
Parade 
L 


6:00  PM 


6:15 


6:30 


6:45 


7:00 


7:15 


7:30 


7:45 


8:00 


8:15 


1:30 


8:45 


9:C 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11: 


11:15PM 


JNDAY 

DuMONT 


NBC 


re 


Religious 

Hour 
Froniiers 
of  Faith 
L 


American 
Forum 
L 


Serutan  C( 
Juvenile 
Jury- 


Quaker  Oal  i 
Zoo  Paradf 
L 


Hall  Bros 
Hall  of  Farqe 
L 


Backgroun 

3  of  4 
Hall  of  Fan\e 

1  of  4 
(1  hr.  sho\t) 


ABC 


MONDAY 

CBS 


•  FRIDAY 

DuMONT 


NBC 


P&G 
Welcome 
Travelers 


Bobert  Q. 
Lewis 
(See 
footnote) 


Art 
Linkletter's 
House  Part; 
(See 
Footnote) 
2:30-3  pm 


Colgate  Bif 

Pavoff 
MWF  Big 
Pavoff  Sus 
Tu..  Thurs 


Bob  Crosb; 
(See  foot- 
note?'1 


P&G 
The  Brighte 
Day 


Am.  Home 
Pr.  Secret 
Storm 
4:15-30 
M-W-F 
Sus.  Tu,  TI 


P&G 
On  Your 
Account 
4:30-5 


Gen.  Mills 
Barker  Bill 

Cartoons 
W&F  5-5:1 


All 

About 
Baby 
(see  foot- 
note) 


Participat' 
Sponsors 
Paul  Dixon 
Show 


The  Creatssl 
Gift 
L 


 F&TT" 

Golden 
Windows 


One  Man's 
Famil- 
L 


P&G  L 

Concernini 
Miss 
Marlowe 


Hawkins 
Falls 
L 


First  Love 
Jergens  Co 
L 


Frnch.  Mst  I 
World  of  M  : 

Sweeney  L 


Modern 
Romances 
Col.-Pal.  - 


Pinky  Lee 
Show 
L 


Howdy 
Doody 

(See 
Footnote] 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


Lever 
Bros. 
Uncle 
Johnny 
Coons 


What 
in  the 
World 


Youth 
Takes  a 
Stand 


Maytag  Co 
Am  ana 
Refrigera- 
tion, Inc. 
Big  Ten 
Basketball 
Games 


NBA 
Professional 
Basketball 
Games 


To  Come 


Explanation:  Programs  In  Italics,  sustaining; 
Time.  EST;  L.  live:  F.  film;  K.  kinescope  re- 
cording:  E.   Eastern   network:   M.  Midwestern. 


Mon.  thru  Fri.  "Howdv  Doodv"  5:30-6:00  p.m.. 
EST,  Standard  Brands.  Inc..  Kellogg  Co..  Col- 
gate-Palmolive Co..  Continental  Baking  Co.  Inc.. 
Ludens  Inc..  International  Shoe  Co..  Welch 
Grape  Juice  Co.,  Campbell  Soup  Co. 


CBS — Garry  Moore  M.— Thu.  10-10:30  a.m.,  Fri. 
10-11:30  a.m. 

10—  10:15  Mon.  Bristol  Myers  alts.  Masland.  Tue. 
Alka-Seltzer,  Wed.  Simoniz.  Thu.  Swlftning. 
Fri.   Swift  All  Sweet. 

10:15-30  Mon.   Comstock  alt.  wks.  A.  E.  Staley. 

Tue.  Kellogg.  Wed.  Best  Foods.  Thu.  Toni  alt. 

wks.   Chun  King.  Fri.  Economics  .Labs. 
10:30-45  Fri.  Tardley. 
10:45-11  FTi.  Converted  Kice. 

11-  11:15  Fri.  Borden. 
11:15-30  Fri.   Converted  Rice 

Arthur  Godfrey  M.— Thu.  10:30-11:30. 
10:30-45  a.m.  M.  &  W.  Bristol  Myers,  Tu.  &  Thu. 
Frigidaire. 

10:45-11  a.m.  M.  &  W.  Scotch  Tape.  Tu.  &  Thu. 
Kellogg. 

11:00-11:15  a.m.  M.  &  W.  Lever  Bros..  Tu.  &: 

Thu.  Toni. 
11 :15-30  a.m.  M. — Thu.  Pillsbury. 


Tue.  Alka-Seltzer. 
C.    Johnson.  Fri. 


Robert  Q.  Lewis — 2-2:15  p.m. 

Wed.    Best   Foods.   Thu.  S 

Doeskin  Prod. 
2:15-30  p.m.   Tue.   Helene  Curtis.  Wed.  General 

Mills.  Thu.   Swanson.  Fri.  General  Mills. 

House  Party 

2:30-45  M..  W..  Fri.  Lever  Bros..  Tu. -Th.  Kellogg. 
2:45-3   p.m.    M--Thu.    Pillsbury.    Fri.  Hawaiian 
Pineapple  Co. 

Bob  Crosbv — 3:30-45   Tue.  Toni.   Thu.  Swanson. 

Alt.  wks.  S.O.S. 

3:45-4     p.m..     M..     W.,  Fri. — General  Mills. 

Thu. — American  Dairy. 

DuMont— Libbv.  McNeill  &  Libby  (Thurs.  2-2:15 
p.m.  only).  Swift  &  Co.  (Fri.  2-5:15  p.m.  only). 


BROADCAST!  NO 
TELECASTING 
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comparable  to  live  tv,  but  with  the  chance 
to  retake,  edit  and  see  the  location  filming 
now  available  only  to  film,"  he  says. 

Relying  on  CBS-TV's  Ray  Miliaria1  Show, 
NBC-TV's  Joan  Davis  Show  and  ABC-TV's 
Adventures  of  Ozzie  and  Harriet  to  promote 
specific  products  and  divisions,  GE,  through 
BBDO,  adheres  strictly  to  institutional  ad- 
vertising for  its  Sunday  evening  anthology 
series.  Billed  as  GE's  progress  reporter, 
Don  Herbert  uses  the  commercial  time  to 
discuss  and  demonstrate  new  developments, 
either  completed  or  in  the  research  stage. 

What  would  appear  to  be  a  most  happy 
selection  is  that  of  Ronald  Reagan  as  pro- 
gram supervisor-host.  As  an  actor,  Mr. 
Reagan  introduces  each  program  and  will 
appear  in  seven  shows  for  the  series.  He 
has  already  done  one  on  film  and  two  live. 
Additionally,   Mr.   Reagan   recently  com- 


pleted a  seven  week's  tour  of  GE's  some 
280  plants  to  further  personnel  and  public 
relations.  As  program  supervisor,  he  is 
employed  directly  by  GE.  When  the  agency, 
sponsor  and  production  units  confer,  his  at- 
titude is  that  he  represents  the  sponsor's 
viewpoint  in  helping  select  and  put  on  the 
best  possible  show.  "I  feel  that  I  provide 
the  liaison  between  the  entertainment  and 
the  business  end,  and  I  also  feel  personally 
responsible  in  seeing  to  it  that  we  don't  se- 
lect stories  which  might  hurt  GE,"  he  de- 
clares. 

"Ronnie's  position  in  relation  to  the 
client  agency  is  about  as  carefully  thought 
out  as  anything  I  have  ever  seen.  There  is 
nothing  ad  lib  in  this  whole  operation,"  ac- 
cording to  Mr.  Abrahams,  "and  the  in- 
credible thing  is  that  so  far,  nothing  has 
been  fouled  up." 


The  direction-  of  any  film  is  a  complex  procedure  where  experience  plays  an  im- 
portant part  in  obtaining  the  desired  effects.  And  so  rt  is  in  the  film  processing  laboratory. 
At  Precision,  expert  guidance  through  each  phase  of  the  processing  operation  assures 
producers,  cameramen  and  diretim'slhe  finest  . possible  results. 

All  of  which  leads  to  another  form  of  direction:  West  of  5th  Avenue  on  U6th  Street  in  New 
York  to  Precision.  That's  the  right,  direction  for  you  wherever  you  are  and  whatever  your 
film  processing  problem. 


 film  maker  — 

JOEL  MALONE,  a  tv  film  maker  by  ha! 
penstance,  doesn't  believe  in  whistling  in  tl 
dark.    In  order  to  produce  half-hour 
shows  with  quality  and   with  reasonab 
budgeting,  planning 
must  be  minute,  in-  j 
tricate  and  precise, 
Mr.    Malone    ob-  \ 
serves. 

And  that's  why  j 
Joel  Malone  Assoc.,  j 
Hollywood,  Calif.,  j 
in  producing  The  | 
Whistler  series  for  j 
CBS  Television  j 
Film  Sales  syndica- 
tion,  can  knock  out  § 
half-hour  films  as-  mr.  malone 

sembly-like,  as  are 

hard  top  convertibles  at  the  Willow  RiB 
plant. 

Mr.  Malone  is  new  to  tv  film  productio j 
Paradoxically,  it  fits  him  like  last  yean 
glove.  He  knows  tv's  limits  and  potential 
having  been  reared  in  radio  as  a  writer  f m 
CBS  on  the  West  Coast  in  the  late  3(1 
Radio,  he  notes,  has  been  his  training  grourl  I 
for  the  commercial  and  timing  aspects  of  tl  I 

Tv  film,  he  explains,  fundamentally  is  I 
half-hour  production  because  it  is  patterns 
after  radio.  That's  one  of  the  first  thinH 
he  says  a  tv  film  producer  must  understand 
Also,  the  producer  must  not  forget  that  fl 
is  seen  in  the  living  room  on  a  screen  that™ 
microscopic  in  size  as  compared  to  tiH 
majors'  trend  to  the  wide,  CinemascopM 
sized  movie  screen. 

In  1940,  Mr.  Malone  joined  Warner  Bro 
to  learn  about  motion  pictures.  He  was 
writer  and  associate  producer  at  Warnei 
"shorts"  stable  and  later  switched  to  "fe 
tures"  (he  was  a  writer  for  the  first  featur 
length  vehicle  in  which  Jane  Wyrm 
starred). 

Two  years  later,  Mr.  Malone  was  in  tl 
Army.  He  spent  four  years  with  the  Anr 
Air  Force  motion  picture  unit,  writing,  d 
recting  and  producing  on  some  22  half -hoi 
films,  including  state-side  work  on  "Targ< 
Tokyo." 

In  1946,  Mr.  Malone  was  editing  an 
writing  CBS  Radio's  The  Whistler.  Sine' 
that  year,  he  has  written  some  200  of  tl 
radio  shows.  Also  in  post-war  years,  Mr 
Malone  wrote  screenplays  for  Universal  Iii 
ternational  Pictures,  being  associated  wit 
some  10  motion  pictures. 

Reviewing  this  varied  experience,  M: 
Malone  believes  he  has  profited  from  all  c 
it,  permitting  him  to  apply  what  he  hi. 
learned  to  the  production  of  tv  films.  His  pn. 
duction  techniques — which  basically  pivc' 
on  carefully  planned  charts  and  timetables- 1 
were  learned  partly  in  the  Air  Force. 

A  great  concern  for  the  independent  pr<.: 
ducer  is  the  budget  problem.  If  you  go  ove 
the  budget,  it  can  mean  money  out  of  yoi  j 
own  pocket.  Thus,  Mr.  Malone  has  draw 
from  Hollywood's  top  production  skills  fo 
his  associates,  directors  and  cameramen. 

Pre-production,  he  notes,  is  one  of  tb; 
secrets  of  tv  film  success.  The  sun's  ai^ 
must  be  studied  when  shooting  outdoors,  t 
avoid  shooting  into  the  sun  or  being  harrie 
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Flint 

new  adventure  hero 
captures  the 
\  imagination  of 
HY  Detroit 
a  \  youngsters 


Detroit  youngsters  have  a  new  hero.  He's  a  masked 
adventurer — "Captain  Flint" — whose  fabulous  career 
|as  a  soldier,  jet  pilot,  deep  sea  diver,  cowboy  lends 
great  weight  and  authority  to  his  words.  He  entertains 
the  kids  with  Western  films  and  interesting  guests 
(right)  who  demonstrate  their  specialties.  He  also 
tells  inspirational  stories  of  national  heroes  with 
action  pictures.  Proof  of  Captain  Flint's  tremendous 
appeal:  his  rating  is  already  double  that  of  competition. 
Weekdays,  4:00  to  4:50  P.M.,  (participating). 


WXYZ»TV 

Channel  /•Detroit 
Represented  Nationally  by  Blair  TV,  Inc. 
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3-D  TELEVISION 

IT  NEVER  GOT  OFF  THE  GROUND,  BUT  IF  IT  EVER 
DOES,  ACADEMY  FILM  CAN  SAY  IT  GOT  THERE  FIRST 


by  varying  shadow  lengths.   This  seasonal  j 
change  is  but  one  of  the  intricacies  of  split- 
second  timetabling. 

An  idea  as  to  how  problems  must  be  met 
and  licked  can  be  gleaned  from  Mr.  Malone's 
current  schedule.  On  Nov.  11,  his  com- 
pany was  contracted  by  CBS  to  produce 
The  Whistler  series,  for  which  a  pilot  film 
already  had  been  made.  On  Nov.  15,  the 
crew  started  shooting.  On  Dec.  23,  the 
schedule  called  for  the  completion  of  the 
first  Whistler  cycle — 13  films.  Thus,  13 
half-hour  films  in  33  days,  eliminating  Sun- 
days and  Thanksgiving  Day. 

Mr.  Malone,  who  writes  about  half  of  the 
tv  series,  recalls  how  important  the  com- 
pany's schedule  is  in  terms  of  dollars.  On 
Nov.  24  the  unit  completed  "Kind  Thought" 
(starring  John  Howard)  after  shooting  "out- 
side." Set  for  1  p.m.  that  day,  a  cast  of  16, 
including  stars,  supporting  players,  stand-ins 
and  extras  was  ready  at  the  studios  for 
"inside"  shooting  of  "Roark  Island"  (star- 
ring Tom  Brown),  the  next  in  the  series. 

His  philosophy  on  tv  film?  Film  produc- 
tions are  "little  half-hour  movies  employing 
the  same  techniques,  so  far  as  possible,  as 
those  used  in  motion  pictures."  After  ex- 
terior shots,  the  camera  records  the  story  by 
following  the  people  in  it.  Except  for  es- 
tablishing mood  and  setting,  the  tv  camera, 
he  notes,  must  concentrate  on  the  action. 

"This  is  where  we  differ  from  feature 
movies,"  he  explains.  A  person's  look,  ex- 
pression or  reaction  rather  than  words  as  in 
radio  or  panoramic  camera  work  as  in  wide- 
screen  movies  distinguish  films  for  tv. 


AMONG  authorities  who  should  know  best, 
3-D  is  regarded  as  a  phenomenon  that  never 
got  off  the  ground,  either  in  the  nation's 
movie  houses  or  in  television. 

It  is  not  that  it  is  obsolete  or  impractical, 
say  these  experts,  but  simply  that  it  got 
sidetracked  for  the  likes  of  Cinemascope  in 
theatres  and  for  color  in  the  visual  broad- 
cast medium.  Three-dimension  television 
right  now  is  deader  than  last  year's  fashions. 

But  if  and  when  it  ever  comes  to  tv — 
perhaps  with  the  natural  advantages  of  color 
— one  of  Chicago's  fastest  growing  film 
companies  will  say:  "We  did  it  first." 

While,  like  everyone  else,  Academy  Film 
Productions  has  relegated  3-D  tv  to  the 
background,  this  company  retains  a  special- 
ized knowledge  of  three-dimension  shooting 
techniques.  It  claims  to  have  pioneered  in 
the  first  projected  3-D  commercial  ever  made 
expressly  for  television. 

This  commercial  was  produced  in  1953 
through  W.  E.  Long  Co.,  Chicago,  for  Hol- 
sum  Bread  to  illustrate  to  its  salesmen  what  a 
three-dimensional  film  could  do  for  them  on 
television.  The  fact  that  the  film  was  never 
shown  on  the  air  does  not  detract  from 


another  fact:  that  it  appealed  to  the  adver' 
tiser  and  proved  an  effective  sales  pitch.  1 1 
also  won  Academy  nationwide  distinction 
in  the  three-dimension  field. 

Bernard  Howard,  president  and  executive  I 
producer  of  the  firm  (located  at  123  Wl  | 
Chestnut  St.  in  Chicago),  acknowledge:'.  |j 
that,  for  now,  3-D  tv  is  dormant.  But  he  il  I 
equally  convinced  that  there  is  a  field  for  itl  | 

It  is  quite  impelling  to  see  a  pretty  mode  j  i 
extending  a  loaf  of  Holsum  bread  (or  foJ  I 
that  matter,  one  of  a  variety  of  other  appeal  j 
ing  products)  right  into  the  viewer's  home! 

Practically  stated,  3-D  has  not  yet  comJ 
to  commercial  television  because  no  systeni  I 
has  been  found  to  be  compatible  with  presl  I 
ent  standards.  Among  the  interests  whicl 
have  been  "toying"  with  the  phenomenoi 
are  ABC,  American  Television  Inc.,  3-E 
Television  Corp.  and  others.  ABC's  system 
introduced  at  the  1953  NARTB  conventioi 
in  Los  Angeles,  called  for  polarized  ligh 
glasses,  a  specially-designed  tv  receiver  anc 
a  conventional  camera  with  accessories  (< 
rotating  plastic  disc  and  front-surface  mir 
ror).  The  ATI  method  was  based  on  th< 
"mind-retention"  theory  with  alternating  pic 
tures.  All  techniques  have  been  relegated  tc 
the  mothballs. 

Academy  uses  the  Bolex  Stereo,  a  specia 
lens  and  silver-coated  screen.  It  has  turnec 
out  3-D  films  for  the  National  Safety  Coun 
cil.  Stone  Container  Corp.  (industrial) 
Sears,  Roebuck  &  Co.  and  other  organiza- 
tions. It  also  prepared  the  first  basebal 
film  ever  shot  in  3-D,  a  game  between  the 
Chicago  Cubs  and  the  Milwaukee  Braves. 

A  Stone  Container  sound-and-color  3-D 
film  won  Academy  the  Merit  Filming  Award 
from  American  Cinematographer,  nationa 
cameramen's  publication  for  the  American 
Society  of  Cinematographers,  for  "meritori 
ous  achievement  in  the  photography  of  the 
motion  picture"  in  mid-1954. 

Academy  stresses  its  ability  to  turn  out 
quality  commercials  in  record  time,  some- 
times operating  around  the  clock  on  editing 
and  other  activities.  To  this  end,  the  com- 
pany recently  completed  a  three-month  reno- 
vation program.  Academy  produces  ani 
mated,  semi-animated,  live  action,  slide  and 
other  type  commercials. 

Mr.  Howard  says  he  went  into  the  tv  film 
production  field  in  April  1950  after  working 
with  and  for  agencies  for  14  years,  because) 
he  felt  there  was  a  definite  need  "for  a  pro- 
ducer who  could  interpret  and  examine  the 
problems  of  making  a  tv  film  commercial 
from  the  point  of  view  of  the  advertising 
agency  (and  its  clients)  as  well  as  that  of i 
the  film  producer."  He  noted  that  produc-; 
tion  costs  were  "too  high." 

Mr.  Howard  likes  to  describe  Academy  as 
"the  largest  small  studio  in  Chicago."  The 
third  dimension  at  Academy  is  the  personal- 
ized service  which  it  extends  to  clients,  he' 
adds,  and  is  likely  to  be  emphasized  if  and 
when  3-D  comes  to  tv  sometime  in  the  future 
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THOMAS  MITCHELL 


MAYOR 


OF  THE 

TOWN 


Thomas  Mitchell  stars  in 
39  exciting  topical  dra- 
mas. Consistently  a  top 
rated  radio  and  TV  show 
for  many  years.  Already 
sold  in  over  60  markets. 


ROD 

CAMERON 

CITY 


DETECTIVE 


65  half-hour  mystery  and 
adventure  films,  starring 
Rod  Cameron.  In  its  third 
year  of  successful  selling 
for  sponsors. 


GUY 
L0MBARD0 


AND 
HIS 


ROYAL  CANADIANS 


39  sparkling  half-hour 
films,  featuring  America's 
No.  1  musical  favorite  and 
a  famous  female  guest  star 
vocalist  each  week. 


ROCKY 
JONES 


SPACE 
RANGER 


39  films  that  hold  adult 
and  juvenile  audiences 
spellbound.  Backed  by  a 
merchandising  campaign 
guaranteed  to  give  your 
product  top  recognition. 


PRESTON  \^JT  FOI 

WATERFROl 

Sell  your  product  through 
sponsorship  of  this  outfl 
standing  family  situation 
adventure  series  with  qj 
salty  tang,  starring  Prestor;! 
Foster.  65  films  available! 


(Also  known  as  "City  As- 
signment.") Pat  McVey  and 
Jane  Nye,  as  a  crusading 
team  of  newspaper  re- 
porters, bring  you  drama 
and  suspense ...  91  films. 


KEN  MURRAY 


Great  heroes,  war  person- 
alities, famous  events,  dar- 
ing exploits,  presented  in 
documentary  style  with 
Ken  Murray  as  your  host. 
26  films  available. 


GEORGE  RAFT 


George  Raft  plays  the  role 
of  a  metropolitan  police 
officer  in  26  hard-hitting 
films  of  drama  and  mys- 
tery. A  top  rating-getter 
in  leading  markets. 


A*  I'M 
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a  y\ 
TELESPORT 

DIGEST 

Fresh,  crisp  film  highlights 
of  the  previous  week's  top 
sports  events,  air  expressed 
to  you  every  Monday. 

TOUCHDOWN 

13  half-hour  films  cover- 
ing top  college  games  of 
each  week.  Available  only 
during  football  season. 


BBaffiB 
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only  MCA-TV  has  so  many 
proven  top-rated  TV  film  shows! 


Van 

sales 
iCorp., 
Ity,  as 

|Tulsa, 
:ount 
Iradio- 
|  White 

same 


Cecil 
N.  Y., 

h  Co., 

[s  ac- 
tative; 
I  Terry, 
|Adv., 
[rtising 

py- 

phnical 
pneap- 

(now 
owles, 


MCA-TV  ENGLAND: 
1 39  Piccadily 
London  West  1 
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CONTACT  YOUR  NEAREST 
MCA-TV  OFFICE  FOR 
AUDITION  PRINTS  TODAY! 


BEVERLY  HILLS:  9370  Santa 
Monica  Blvd.,  CRestview 
6-2001  or  BRadshaw  2-3211 

ATLANTA:  515  Glenn  Bldg., 
Lamar  6750 


BOSTON:  45  Newbury  St., 
COpley  7-5830 


MCA-TV  CANADA: 

1 1 1  Richmond  St.,  West, 
Suite  1209,  EMpire  3-5025 
Toronto,  Ontario 
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26  films  available. 
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GUY  ® 
LOMBARDO 

S  ROMl  GUMMUB 

39  sparkling  half-hour 
films,  featuring  America's 
No.  1  musical  favorile  and 
a  fomous  female  guest  star 
vocalist  each  week. 


PRESTON 


a  show  for  every  product, 
every  market,  every  budget! 


FOSTEf 


WATERFRONT 


Sell  your  product  through 
sponsorship  of  this  out- 
standing family  situation 

salty  tang,  starring  Preston 
Foster.  65  films  ovailoble. 


Now,  whether  you 
want  comedy,  drama 
or  mystery,  you're 

sure  to  find  the 
perfect  show  to  fit 

your  needs  among 
MCA-TV's  22  top-rated 
film  shows. 


§11 

FAMOUS 
PLAYHOUSE 

Over  200  films  in  this  high- 
rated  anthology  of  com- 
edy, mystery,  adventure 
and  drama,  featuring  fa- 
mous Hollywood  stars. 


CHARLES  BICKFORD 

MAN 
BEHIND 
THE 
BADGE 

Charles  Bickford  hosts  and 
narrates  39  half-hourihrill- 
ing,  true-life  dramas  of 
law  enforcement  presented 
in  documentary  style. 


LOUIS  HAYWARD 


ABBOTT 

J9k  AND 

/'cOSTELLO 


America's  funniest  comedy 
team  stars  in  52  hilarious 
films,  in  the  style  that  has 
kept  them  on  top  for  15 
laugh-filled  years. 


PAUL  HARTMAN 


PRIDE 

OF  THE 

FAMILY 


Inimitable  Paul  Harfman 
stars  in  this  hilarious  situ- 
ation comedy  ...  40  fun- 
filled  films  now  available 
in  many  leading  markets. 


HOLLYWOOD 
OFF-BEAT 

Melvyn  Douglas  stars  as 
a  private  sleuth  in  13  ex- 
citing and  unusual  dramas 
mixing  love  and  adven- 
ture. Supported  by  an  oil 
star  Hollywood  cast. 


BIFF 
BAKER 

U.S.A. 


Alan  Hale,  Jr.  and  Randy 
Stuart  star  in  26  half-hour 
films  of  international  mys- 
tery ( 


mbinatic 
ing  to  all  TV-vi 


appeal- 


Louis  Hayward  stars  os  the 
world's  most  famous  ad- 
venturer, fighting  evil  ond 
intrigue  throughout  the 
world  ...  an  electrifying 
series  of  39  films. 


JOHN  RUSSELL 
CHICK  CHANDLER 


SOLDIERS 


OF 


FORTUNE 


26  exciting  new  adventure 
packed  films.  With  an  all 
star  Hollywood  cast.  Al- 
ready sold  in  100  markets 
to  7-Up  Bottling. 


FOLLOW 
THAT 
MAN 


Ralph  Bellamy  stars  in  82 
exciting  films  made  ex- 
pressly for  TV...  realistic, 
action-packed  adventures 
that  every  member  of  the 
family  will  enjoy. 
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(A&A  continues  from  page  34) 
NETWORK  NEW  BUSINESS 


<lalga  Products  (Silicone  ironing  board  cover), 
■lewark,  will  use  participations  on  NBC-TV 
lome  (11  a.m.-12  noon)  starting  Feb.  24 
■irough  June  1955.  Agency:  Edward  Lieb  Adv., 
ame  city. 

•hilip  Morris  &  Co.,  N.  Y.,  signed  to  sponsor 
Vednesday-through-Friday  7:25-7:30  p.m.  EST 
egment  of  Tennessee  Ernie  Show  (Mon.-Fri., 
-7:30  p.m.  EST)  under  CBS  Radio  power 
lan;  7:15-7:30  p.m.  portion  of  show  now  of- 
ered  on  power  plan.  Agency:  Biow-Beirn- 
Toigo,  N.  Y. 

Pond's  Extract  Co.,  N.  Y.,  will  sponsor  Pond's 
Theatre  on  ABC-TV  (Thurs.,  9:30-10:30  p.m., 
EST),  effective  Jan.  13,  taking  program  and 
ime  period  previously  sponsored  by  Kraft 
roods  Co.,  Chicago.  Agency  for  Pond's  and 
Kraft:  J.  Walter  Thompson  Co.,  N.  Y. 

AGENCY  APPOINTMENTS 

I  m    1 '■ 

American  Meat  Institute,  Chicago,  appoints 
Lennen  &  Newell,  N.  Y.  Account  formerly 
handled  by  Leo  Burnett  Co.,  Chicago. 

National  Brewing  Co.  (National  Premium,  Na- 
tional Bohemian  Beer),  Baltimore,  appoints 
W.  B.  Doner  &  Co.,  Detroit.  Radio-tv  is  used. 


m 


otor  Products  Corp.,  Deepfreeze  Div.,  De- 
troit, appoints  Brooke,  Smith,  French  &  Dor- 
jrance,  same  city. 

American  Popcorn  Co.,  Sioux  City,  Iowa,  ap- 
points W.  D.  Lyon  Co.,  Cedar  Rapids,  Iowa, 
for  bulk  of  sales  division. 

Treadway  Inn,  Rochester,  N.  Y.,  appoints 
Hutchins  Adv.  Co.,  same  city,  with  Stuart  J. 
Rice  as  account  executive.  Radio  will  be  used. 

Eberhard  Faber  Pencil  Co.,  Brooklyn,  appoints 
Anderson  &  Cairns,  N.  Y.,  with  Lansing  Moore 
as  account  executive. 

Arizona  Brewing  Co.  (A-l  Pilsner  Beer),  Phoe- 
nix, names  Erwin,  W.asey  &  Co.  Ltd.,  L.  A. 

Botany  Lanolin  Cosmetics,  N.  Y.,  appoints 
Hirshon-Garfield,  same  city.   Radio-tv  will  be 
[  used. 

WGTH-AM-TV  Hartford,  Conn.,  appoints 
j  Arnold  Kupper  Adv.,  same  city. 

AGENCY  SHORTS 

Roy  M.  Bird  Adv.  and  Ross  Adv.,  both  Port- 
land, Ore.,  have  merged  into  Bird  &  Ross  Adv., 
with  offices  in  Times  Bldg.  Principals  are  Mr. 
3ird  and  Maurice  Ross. 

Dave  Fris  Adv.  Inc.,  Albany.  N.  Y.,  has  moved 
to  new  and  expanded  quarters  at  277  Lark  St. 

Barnes  Chase  Co.,  L.  A.  and  San  Diego,  opens 
S.  F.  office  this  month  at  145  Montgomery  St. 

Harvey  &  Porter,  Portland,  Ore.,  becomes  Por- 
ter Adv.  with  purchase  of  Jack  Harvey's  in- 
terest by  Warren  Porter. 

William  S.  Adamson  becomes  sole  owner-opera- 
tor, Adamson,  Buchman  &  Assoc.,  Salt  Lake 
City,  following  retirement  of  Howard  M.  Buch- 
man because  of  health.  Agency  name  remains 
unchanged. 

Radio  Adv.  Corp.  of  America,  Jersey  City,  N.  L, 
has  changed  name  to  Fiore  &  Fiore  Inc. 
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A&A  PEOPLE 

Robert  F.  Bender,  former  general  manager, 
WKRC-FM  Cincin- 
nati, appointed  vice 
president  in  charge 
of  radio-tv  dept., 
Haehnle  Adv.  Inc., 
same  city. 

Walter  Craig,  vice 
president  and  adver- 
tising director.  Phar- 
maceutical Inc., 
Newark,  N.  J.,  ap- 
pointed vice  presi- 
dent and  radio-tv 
director,  William  H. 
Weintraub    &  Co., 


MR.  BENDER 


N.  Y. 

T.  W.  Kuhn,  vice  president  in  charge  of  sales 
and  director,  Bohn  Aluminum  &  Brass  Corp., 
Detroit,  elected  executive  vice  president;  C.  M. 
Adams,  secretary  and  director,  elected  vice 
president;  E.  K.  Mann  Jr.,  vice  president  and 
controller,  elected  treasurer  and  director,  suc- 
ceeding F.  M.  Taylor,  who  has  retired;  W.  J. 
Lane,  legal  counsel,  elected  secretary. 

Alice  M.  Liddell,  media  director,  Ingalls-Min- 
iter  Co.,  Boston,  additionally  appointed  vice 
president. 

Edward  S.  Lanning,  copy  chief  and  account 
executive,  MacDon- 
ald-Cook  Co.,  Chi- 
cago, appointed  vice 
president,  continuing 
to  headquarter  in 
South  Bend,  Ind., 
office. 

J.  Norman  McKen- 

zie,  vice  president 
in  charge  of  mer- 
chandising, James 
Thomas  Chirurg 
Co.,  Boston,  appoint- 
ed vice  president  and 
general  manager  in 
charge  of  that  city's  office;  Russell  Loftus, 
Young  &  Rubicam,  Montreal  office,  to  Boston 
staff  of  agency  as  account  manager. 

Joseph  R.  Daly,  account  executive,  Doyle  Dane 
Bernbach,  N.  Y.,  appointed  vice  president. 

William  K.  Ziegfeld,  vice  president  and  cre- 
ative director,  Leo  Burnett  Co.,  Chicago,  to 
Lennen  &  Newell,  N.  Y.,  as  vice  president  on 
copy,  contact  and  planning. 

W.  S.  Walker,  formerly  with  Piatt,  Zachary  & 
Sutton,  N.  Y.,  elect- 
ed vice  president, 
Grant  &  Wads- 
worth,  same  city. 

T.  B.  Adams,  ac- 
count executive, 
Campbell  -  Ewald 
Co.,  Detroit,  ap- 
pointed general  as- 
sistant to  president. 

Wally  Seidler,  radio- 
tv  director,  Edward 
S.    Kellogg  Co., 
MR.  WALKER  L.    A.,    and  Jack 

Berger,  Ray  &  Berger  (radio-tv  prize  firm), 
Hollywood,  elected  to  board  of  directors,  Multi- 


MR.  LANNING 


Matic  Corp.  (earth  boring  machines),  Van 
Nuys,  Calif. 

Graeme  Stewart,  formerly  advertising  and  sales 
promotion  manager,  Stewart- Warner  Corp., 
Chicago,  to  Campbell-M ;thun.  same  city,  as 
account  executive. 

Perry  Ward,  formerly  with  KOTV  (TV)  Tulsa, 
appointed  account 
executive  and  radio- 
tv  director,  White 
Adv.  Agency,  same 
city. 


Daniel  Ladd,  Cecil 
&  Presbrey,  N.  Y., 
to  Ted  Bates  &  Co., 
same  city,  as  ac- 
count executive; 
Richard  G.  Terry, 
C  o  m  p  t  o  n  Adv., 
N.  Y.,  to  advertising 
dept.  of  agency. 


MR.  WARD 


Jane  Harrington,  copywriter  and  tv  technical 
advisor,  Mike  Fadell  Adv.  Agency,  Minneap- 
olis, appointed  account  executive. 

John  E.  Doble,  formerly  with  Biow  Co.  (now 
Biow-Beirn-Toigo),  N.  Y.,  to  Benton  &  Bowles, 
same  city,  as  associate  account  executive. 

James  McGuckin,  formerly  reporter,  Rochester 
(N.  Y.)  Democrat  &  Chronicle,  to  Hutchins 
Adv.  Co.,  Rochester,  as  assistant  account  execu- 
tive. 

Bernard  Zipp,  formerly  president.  Paramount 
Steel  Co.,  Cleveland,  to  executive  staff,  Bernard 
B.  Schnitzer  Inc.,  S.  F. 

George  Arnold  Frye,  vice  president,  James 
Thomas  Chirurg  Co.,  N.  Y.  office,  to  Doyle, 
Kitchen  &  McCormick,  same  city,  in  executive 
capacity,  effective  Feb.  1. 

Ray  Barr,  vice  president  and  copy  chief,  Rich- 
ard A.  Foley  Adv.  Agency,  Phila.,  to  Geare- 
Marston  Inc.,  same  city,  as  copy  director. 

Sherwood  Dodge,  vice  president  for  marketing, 
Foote,  Cone  &  Belding,  N.  Y.,  appointed  gen- 
eral manager  of  that  city's  office. 

Hilton  Wasserman,  George  Fry  &  Assoc., 
N.  Y.,  to  Kenyon  &  Eckhardt,  same  city,  as 
director  of  personnel  administration. 

Steve  Richard,  Flint,  Mich.,  resident  represen- 
tative, Kudner  Agency,  N.  Y.,  appointed  Pacific 
region  Buick  publicity  supervisor,  headquarter- 
ing in  L.  A. 

Don  Cavitt,  formerly  general  sales  manager, 
KSOO  Sioux  Falls,  S.  D.,  appointed  director  of 
advertising  and  sales  promotion,  Cardozo's 
(furniture),  St.  Paul,  Minn. 

Ted  Pepple,  formerly  assistant  advertising  man- 
ager, Gaylord  Container  Corp.,  St.  Louis,  to 
account  service  staff,  Krupnick  &  Assoc.,  same 
city. 

Elsie  Berezniak,  copy  research  group.  McCann- 
Erickson,  N.  Y.,  to  research  staff,  radio-tV  dept., 
N.  W.  Ayer  &  Son,  same  city:  Edward  J.  Hardi- 
gan,  CBS,  to  traffic  bureau,  radio-tv  dept.; 
Harold  Edward  Morrissey,  traffic  dept.  of 
agency,  transfers  to  copy  staff. 

John  Schuman,  formerly  advertising  manager. 
Norge  Div..  Borg-Warner  Corp..  Chicago,  to 
Leo  Burnett  Co.,  same  city. 

James  C.  Shelby,  account  executive,  McCann- 
Erickson,  Chicago,  resigns  with  future  plans  to 
be  announced  shortly. 
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*  RICHMOND 


VIRGINIA 


i  ★ 

PETERSBURG 


NEWPORT 
NEWS 


NORFOLK 


NORTH  CAROLINA 


ELIZABETH  CITY 
★ 


UJ 

up 

the  norfolk  market 

with  a  one  station  buy 


Now,  more  than  ever,  WTAR-TV  vastly 
dominates  America's  25th  metropolitan 
market  by  phenomenal  program  ratings 
and  maximum  VHF  facilities.  With  its  new 
1049  foot  tower  and  100,000  watts  power 
WTAR-TV  is  the  only  station  that  delivers 
your  sales  message  to  all  of  Tidewater,  the 
entire  eastern  half  of  Virginia  (including 
Richmond)  and  northeastern  North  Carolina. 


channel  3 
NORFOLK 


Represented  By  Edward  Perry  ft  Co.,  Inc. 


27  High  Budget  Movie 
Released  for  Tv  Use 

A  TOTAL  of  27  "multi-million  dollar"  mot 
pictures  are  now  ready  for  distribution,  acco 
ing  to  Earl  Collins,  president  of  Hollywc 
Television  Service  Inc.,  who  stated  the  inii 
production  cost  of  most  of  the  features  rang 
from  $1  million  to  $2  million  each. 

Making  up  the  "diamond  group"  are  26  f< 
tures  never  released  to  tv  before  includi 
"Change  of  Heart"  with  Susan  Haywa: 
"Brazil"  with  Tito  Guizar;  "Scotland  Yard  ] 
vestigator"  with  Sir  Aubrey  Smith,  and  a  gro 
of  pictures  starring  Judy  Canova. 

First  feature  in  the  group  up  for  distributi 
is  "Bill  and  Coo,"  Ken  Murray's  Acader 
Award  winning  film. 

"Prints   were   acquired   from  Consolidat 
Film  Industries  with  a  high  rating  in  the  matt 
of  light  and  sound  fidelity  and  clarity  for 
presentation,"  Mr.  Collins  declared. 

Ziv  Colorcasting  Schedule 
To  Be  Increased  for  1955 

THE  NUMBER  of  Ziv  Television  Program 
shows  to  be  telecast  in  color  this  year  has  bee 
increased  over  the  number  presented  in  cole 
during  1954,  it  was  reported  last  week  by  Job 
L.  Sinn,  president. 

Mr.  Sinn  said  that  KSD-TV  St.  Louis  an 
WTMJ-TV  Milwaukee  each  scheduled  thre 
colorcasts  for  the  first  three  months  of  th 
year  and  that  other  stations  are  planning  t 
present  Ziv  programs  in  color  at  later  date 
KSD-TV  and  WTMJ-TV  have  scheduled  coloi 
casts  of  /  Led  Three  Lives,  Mr.  District  A. 
torney  and  the  Favorite  Story  film,  "Tb 
Empty  Holster." 

In  1954,  according  to  Mr.  Sinn,  Favorit 
Story  was  telecast  in  color  over  KTNG-"P 
Seattle,  WNBT  (TV)  New  York  (now  WRCA 
TV)  and  XEW-TV  Mexico  City  on  Aug.  14 
Another  Ziv  property,  Cisco  Kid,  was  telecas 
in  color  by  WBTV  (TV)  Charlotte  on  Oct.  31 
and  over  WBAL-TV  Baltimore  on  Nov.  9. 

Bing  Signs  for  CBS-TV  Films 

EXCLUSIVE  agreement  with  CBS  Televisioi 
has  been  signed  by  Bing  Crosby  for  two  one 
hour  film  programs  to  be  made  and  releasee 
during  1955.  CBS-TV  has  the  right  to  one 
network  rebroadcast  of  each  show,  according 
to  Hubbell  Robinson  Jr.,  vice  president  in 
charge  of  network  programs,  who  disclosed  the 
agreement  last  week. 

Mr.  Robinson  stated  that  the  first  show  is 
now  in  preparation.  It  will  be  produced  by 
Ralph  Levy  and  will  be  made  during  March. 
The  second  show  will  be  filmed  during  either 
June  or  July. 

Broidy  Settles  With  Reynolds 

SALES  CONTRACT  governing  distribution  of 
Wild  Bill  Hickok  tv  film  series  has  been  pur- 
chased from  Stuart  Reynolds  for  $125,000  by 
William  F.  Broidy,  president  of  the  firm  which 
produces  the  series.  The  check,  received  by  Mr. 
Reynolds  Dec.  29,  also  effects  a  settlement  of 
the  suit  he  filed  against  Mr.  Broidy  last  May 
in  which  he  claimed  Mr.  Broidy  owed  him 
$74,470  under  a  contract  whereby  Mr.  Reynolds 
was  to  receive  5%  of  the  gross  income  from 
national  sales  of  the  series.  The  film  series  has 
been  sponsored  by  Kellogg  Co.,  through  Leo 
Burnett  Co.,  since  February  1951. 
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Bulldog  or  oom  paul . .  meerschaum  or  briar . .  each  has  its 
distinctive  characteristics.  Television  stations  —  on  a  far  broader 
scale  — have  equally  diverse  personalities. 

It's  as  simple  as  this:  quality  TV  stations  concentrate  upon  tastes 
and  interests  of  the  individual  communities  they  serve. 
"Packaged"  representation  is  not  for  them.  Nor  does  it  have  any 
place  in  the  tailored,  quality  service  developed  by  Harrington, 
Righter  and  Parsons  for  the  quality  stations  listed  below. 

This  makes  us  different,  too  .  .  different  because  we  serve  only 
television,  different  because  we  believe  in  giving  the  maximum  to  a 
few  instead  of  the  minimum  to  many.  It  makes  sense  to  us. 
Perhaps  it  also  makes  sense  to  you  to  find  out  more  about  our 
standards  of  quality  representation  . . 


Harrington,  Righter  and  Parsons,  Inc. 


New  York 
Ch  icago 
San  Francisco 


television  —  the  only  medium  we  serve 


WAAM  Baltimore 

WBEN-TY  Buffalo 

WFMY-TV  Greensboro 

WDAF-TY  Kansas  City 

WHAS-TV  Louisville 

WTMJ-TY  Milwaukee 

WMTW  Mt.  Washington 
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FILM 


FLASH! 

LAST  MINUTE  SALES 
of  ZIV-TV's 

"Eddie  Cantor 
Comedy  Theatre" 

include: 

Ballantine's  Ale 

New  York  City 

All-Canada  Limited 

Montreal,  Que. 

Ottawa,  Ont. 

Hamilton,  Ont. 

Kitchener,  Ont. 

London,  Ont. 

Sudbury,  Ont. 

Kingston,  Ont. 

Port  Arthur,  Ont. 

Peterborough,  Ont. 

Sault  Ste.  Marie,  Ont. 

Saskatoon,  Saskatchewan 

Regina,  Saskatchewan 

Calgary,  Alberta 

Edmonton,  Alberta 

Winnipeg,  Manitoba 

Vancouver,  British  Columbia 

Sydney,  Nova  Scotia 

Halifax,  Nova  Scotia 

St.  John,  New  Brunswick 


See  ZIV-TV  ad 
on  Pages  42-43 


EASTMAN  TRI-X  FILM 
DESIGNED  TO  CUT  COSTS 

Producers  of  realistic,  semi- 
documentaries  will  benefit 
from  decreased  lighting  de- 
mands which  will  cut  time  and 
production  costs,  the  firm  says. 

BOON  to  the  producers  of  realistic,  semi-docu- 
mentary type  of  filmed  tv  programs  is  seen  in 
the  development  of  the  new  Eastman  Tri-X 
35mm  film,  said  to  require  only  one-third  as 
much  light  as  ordinary  film.  While  not  designed 
to  replace  Plus-X  or  Super  Double-X  film, 
Tri-X,  which  costs  about  the  same,  claims 
several  advantages  to  better  fill  the  needs  of 
such  programs  as  NBC-TV's  Dragnet  and 
Medic,  and  CBS-TV  Film  Sales'  The  Lineup. 

Night  scenes,  according  to  an  Eastman 
spokesman,  can  be  photographed  in  normal 
night  street  light.  This  makes  for  more  natural 
exteriors  and  cuts  costs  as  there  is  no  necessity 
for  extra  illumination.  Decreased  handling  of 
lights  has  meant  that  Mark  VII  now  is  able  to 
shoot  five  Dragnet  programs  in  two  weeks  in- 
stead of  the  previous  record  of  four  films  in 
that  time,  B«T  was  told.  Especially  beneficial 
to  the  desired  realism,  it  was  explained,  Tri-X 
provides  greater  shadow  detail  with  objects 
actually  seen  in  the  shadows,  whereas  with 
other  film  the  objects  appear  completely  black. 
This  reproduction  of  extreme  contrasts,  in  turn, 
provides  a  greater  range  of  effect  lighting. 

Available  for  the  past  six  months,  Tri-X 
is  also  being  used  by  Roland  Reed  and  Hal 
Roach  Jr.  for  NBC-TV's  My  Little  Margie  be- 
cause fewer  light  set-ups  means  greater  speed 
in  shooting  schedules.  DPI  loads  its  cameras 
with  Tri-X  for  B  &  R  Enterprises'  ABC-TV 
Ray  Bolger  Show,  because  in  shooting  before 
a  studio  audience  there  is  so  much  physical  ex- 
ertion on  the  part  of  the  dancer-comedian  that 
he  can't  withstand  the  heat  generated  by  the 
usual  amount  of  lighting. 

While  Medic,  Dragnet  and  the  syndicated 
Waterfront  strive  for  realism  and  can  exploit 


WISE  Potato  Chips  and  WBRE-TV  Wilkes- 
Barre,  Pa.,  come  to  terms  on  the  sponsor- 
ship of  ABC  Film  Syndication  Inc.'s  Pass- 
port to  Danger,  which  Wise  is  sponsoring 
effective  Jan.  6.  L  to  r:  Bill  McLaughlin, 
media  manager,  Lynn-Fieldhouse  Adv. 
agency;  S.  C.  B.  Lynn,  advertising  firm 
partner,  and  David  M.  Baltimore,  WBRE- 
TV  general  manager. 


the  fact  that  actors  look  more  natural  in  1< 
light,  there  are  several  series  which  would  r 
be  benefited  by  the  development  of  Tri-X. 
one  cinematographer  revealed,  he  can't  use 
because  there  are  some  actresses,  beyond  t 
first  flush  of  youth,  who  need  light  and  lots 
it — otherwise  lines  and  wrinkles  galore  becor 
apparent. 

Newsreels  are  taking  advantage  of  the  ne 
film  to  cover  night  scenes  and,  in  particular, 
shoot  fall  and  winter  sports  and  events,  cove 
age  of  which  has  heretofore  been  hampered  1 
unsatisfactory  natural  lighting. 

CBS  Newsfilm  Increased 
Subscribers  600%  in  '54 

CBS  NEWSFITM  boosted  its  number  of  su  I 
scribers  more  than  600%  in  1954,  Howard  '.  I 
Kany,  manager,  reported  in  a  yearend  stateme  I 
last  week. 

Total  of  43  stations  receive  its  edited  storii  1 
and  scripts  supplied  on  a  virtual  round-the-cloc  I 
basis  from  production  centers  in  New  Yor  I 
Washington,  D.  C,  Chicago  and  Los  Angele  I 
Mr.  Kany  said.  Subscribing  stations  are  in  a  I 
sections  of  the  U.  S.  and  in  Alaska,  Hawai  I 
Mexico,  Puerto  Rico,  Venezuela,  Cuba,  Swedei  I 
and  Denmark.  Recent  station  additions  ai  I 
KPIX  (TV)  San  Francisco,  KGGM-TV  Albil 
querque  and  KPRC-TV  Houston. 

Top  stories  supplied  subscribers  during  195  ] 
by  CBS  Newsfilm,  division  of  CBS  News  t  J 
Public  Affairs  under  Vice  President  Sig  Micke!  I 
son,  included  the  hydrogen  bomb  explosion  i 
the  Pacific,  shootings  by  Puerto  Rican  national ! 
ists  in  the  U.  S.  House  of  Representatives,  Ai 
lantic  Coast  hurricanes,  midwestern  and  Texa 
floods,  Army-McCarthy  hearings,  Indo-Chines 
war  and  national  political  campaigns. 

G-K  Budgets  $1  Million 
For  California  Construction 

BUDGET  of  approximately  $1  million  ha 
been  set  by  Gross-Krasne  Inc.  for  the  expan 
sion  of  California  Studios,  Hollywood,  con 
struction  on  which  started  today  (Jan.  10)  anc 
is  scheduled  for  completion  within  four  months 
Structures  to  be  erected  include  three  new 
sound  stages,  air-conditioned  with  thermo 
static  control.  An  ultimate  total  of  1 1  majoi 
stages  will  reportedly  give  California  more 
shooting  stage  space  than  is  currently  available 
for  tv  film  production  at  any  studio. 

FILM  PRODUCTION 

ERKO  Inc.,  Hollywood,  started  pre-production 
on  Hey,  Taxi,  new  half-hour-tv  film  series  to  be 
made  with  cooperation  of  Teamsters  Union 
(Chauffeurs  Div.).  Original  comedy,  suspense 
and  human  interest  stories,  centered  around 
taxi  driver,  will  be  supplied  by  union  members 
in  nation-wide  contest  with  taxi  driver  union 
official,  attorney  and  producer  representative 
selecting  stories  to  be  filmed,  awarding  $50- 
$100  prizes  each.  Producer  is  Robert  Erlik. 
with  plans  for  early  spring  production  start. 

Jerry  Fairbanks  Productions,  Hollywood, 
signed  by  Texas  Co.,  N.  Y.,  to  shoot  "The 
Story  of  a  Star,"  35  mm.  Eastman  color  film 
of  Texaco  operations;  27-minute  version  will 
be  released  to  tv.  Film  Counsellors,  N.  Y., 
represented  Texas  Co. 

RKO-Pathe,  N.  Y.,  has  produced  several  one- 
minute  tv  spot  announcements  for  National 
Foundation  for  Infantile   Paralysis,   some  of 
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1st  telepulse  in 
Sioux  City,  Iowa 
proves  KVTV  dominance 


Top  10  shows 
Top  23  shows 
24  out  of  top  25 


ARE  ON  KVTV 


All  with  a  rating  of  40  or  better 


The  week  of  November  8-14,  Telepulse 
moved  into  Sioux  City,  Iowa,  and  conducted 
the  first  television  survey  in  this  "2nd  larg- 
est" of  Iowa's  markets.  The  results  show 
clearly  that  KVTV  dominates  completely. 


KVTV  PULLS  A  77 
SHARE-OF-AUDIENCE  RATING 

Throughout  the  test  week,  Monday  through 
Sunday,  6  p.m.  to  midnight,  KVTV  rates  a 
spectacular  77  in  share  of  audience.  Whether 
it's  local-live,  film  or  network,  the  dominant 
station  in  Sioux  City  is  KVTV. 


Which  all  goes  to  show — 

KVTV  is  the  television  buy  in  Siouxland, 


Ask  your  Katz  man  for 
all  the  facts. 


Channel  9 

Sioux  City,  Iowa 

CBS    ABC  DUMONT 


A  Cowles  station.  Don  D.  Sullivan, 
Advertising  Director.  Under  same 
management  as  WNAX-570,  Yank- 
ton— in  the  land  where  radio  reigns. 
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Malenkov  Quizzed 

WORLD  TV  news  beat  was  claimed  last 
week  by  INS-Telenews  for  Charles  E. 
Shutt,  manager  of  INS-Telenews  and 
News  of  the  Day,  Washington  bureau, 
who  obtained  a  questionnaire  interview 
with  Soviet  Premier  Georgi  Malenkov 
on  New  Year's  eve.  INS-Telenews  said 
Mr.  Shutt  was  the  first  tv  and  newsreel 
man  to  secure  an  interview  with  -  the 
Kremlin's  ruler.  It  was  obtained  by  per- 
sistent requests  of  the  Soviet  embassy  in 
the  Nation's  Capital,  taking  a  year  and  a 
half  before  this  persistence  was  rewarded, 
according  to  INS-Telenews. 

Premier  Malenkov's  answers  were  read 
for  the  cameras  in  Washington  by  Soviet 
Ambassador  Zarubin.  They  were  cabled 
to  Washington  from  Moscow  and  in- 
cluded a  bid  for  a  diplomatic  conference 
to  settle  Far  Eastern  problems. 


which  feature  Benny  Goodman  Trio,  Baird 
Puppets,  John  Cameron  Swayze  and  singer 
Jaye  P.  Morgan. 

Hollywood  Television  Productions,  Jersey  City, 
N.  J.,  is  producing  The  Golden  Girls  of  Golf, 
quarter-hour  tv  film  series  featuring  noted  Bauer 
sisters,  for  release  late  in  February. 

RANDOM  SHOTS 

Berns  Television  Productions,  N.  Y.,  established 
as  producers  of  live  dramatic  and  variety  tv  pro- 
grams at  40  E.  49th  St.;  telephone:  Plaza 
1-0554. 

Van  Coervering  Productions,  Chicago,  produc- 
ers of  Adventures  Out  of  Doors,  has  appointed 
Stevens  Pictures  for  Television,  Atlanta,  as 
southern  sales  representative,  covering  13  states 
out  of  five  branch  offices. 

Houston-Fearless  Div.,  Color  Corp.  of  Amer- 
ica, L.  A.,  announces  new  continuous  contact 
printer  for  16mm  black-and-white  or  color  mo- 
tion picture  film. 

Sportsvision  Inc.  (delayed  sports  film),  S.  F., 
has  appointed  Telefilm  Enterprises,  N.  Y.,  as 
sales  representative  in  13  New  England  and 
Middle  Atlantic  states;  Television  Film  Dis- 
tributors, Denver,  in  Rocky  Mountain  states 
from  Canada  to  Mexico,  and  H  Quenton  Cox 
and  Merrill  Rawson  in  Oregon.  Firm  also 
named  distributor  of  Adventures  of  Danny  Dee, 
half-hour  juvenile  cartoon  series.  Danny  Dee 
Enterprises  Inc.,  Hollywood,  has  completed  first 
30  films  and  10  more  expected  ready  this  month. 

FILM  PEOPLE 

Paul  A.  O'Bryan,  Dow,  Lohnes  &  Albertson 
(law),  Washington,  elected  secretary-treasurer 
and  board  member,  Quality  Films  Inc.  (Cham- 
pionship Wrestling  From  Hollywood),  L.  A., 
succeeding  late  Horace  L.  Lohnes,  who  owned 
33.5%  interest  in  firm. 

Lee  Savin,  executive  vice  president,  United  Tele- 
■'sion  Programs,  Hollywood,  to  Gross-Krasne 
same  city,  as  executive  vice  president  and 
general  manager  of  all  G-K  enterprises. 

•  <ie  M.  Gooding,  formerly  with  KACY 

(TV)  St.  Louis,  to  production  dept.,  Kling 
Film  Productions,  Chicago,  as  assistant. 


NCAA  MEMBERS  SOUNDED  OUT 
ON  FIVE  TV  PLANS  FOR  '55 

The  national  football  telecast  controls  of  past  years  proved  to  be  an 
ever  festering  point  among  the  schools  at  last  week's  convention. 
The  Big  Ten  again  hints  of  rebellion.  The  Pacific  Coast  Conference 
reiterates  its  stand  for  a  regional  plan.  A  straw  vote  is  to  guide 
the  tv  committee  in  its  proposal  for  fall. 

sented  only  "an  expression  of  opinion"  for  th 
guidance  of  the  1955  tv  committee  and  opir 
ions  expressed  would  be  kept  confidential,  eve 
from  NCAA  membership.  The  nature  of  th 
1955  program,  delegates  were  told,  is  the  re 
sponsibility  of  the  new  committee,  which  wi] 
forward  its  recommendations  to  NCAA  mem 
bership  for  a  mail  referendum  in  the  spring. 

Plans  that  delegates  were  to  consider  u 
the  straw  poll  were  as  follows: 

1.  The  1954  tv  plan,  calling  for  one  gam 
telecast  per  Saturday.  No  college  team  to  b 
telecast  more  than  once  during  the  season,  an< 
point  of  origin  of  weekly  telecasts  to  be  widel; 
distributed  geographically  with  all  NCAA  dis 
tricts  represented. 

2.  National-regional  type  of  program  witl 
national  control  through  the  medium  of  ai 
NCAA  tv  committee  which  would  establisl 
basic  limitations  for  operation  of  the  progran 
within  each  region.  Controls  may  take  severa 
directions.  For  example,  the  U.  S.  could  bt 
divided  into  regions  for  television  purpose: 
along  traditional  groupings;  institutions  be  al 
lowed  to  telecast  one  game  at  home,  anc 
one  away  from  home,  on  stations  in  region; 
where  game  is  played;  an  institution  be  re 
stricted  to  a  choice  of  either  regional  or  na- 
tional telecasting  (but  not  both);  each  insti 
tution  be  allowed  to  negotiate  its  own  tele- 
vision contracts  with  the  consent  of  opponents 
in  games  involved. 

3.  The  "one-rule"  plan  with  a  single  turn 
governing  the  "live"  television  of  member  in- 
stitutions' football  games.  Under  the  plan  any 
member  institution  may  telecast  one  of  its  home 
games  and  appear  on  television  in  one  of  its 
away  games,  only  one  of  which  may  be  car- 
ried on  a  network  (carried  into  more  than  one 
tv  market  area).  Member  institutions  may 
make  their  own  arrangements  under  this  one 
restriction. 

4.  Regional  program  under  which  regions 
would  be  established  along  traditional  lines. 


GROWING  disaffection  for  the  National  Col- 
legiate Athletic  Assn.'s  policy  of  nationally- 
controlled  telecasting  of  college  football  games 
was  in  evidence  at  the  NCAA's  49th  annual 
convention  in  New  York  last  week. 

But  no  clear-cut  judgment  could  be  ascer- 
tained on  the  final  course  the  1955  television 
committee  will  adopt  toward  a  program  for 
next  fall.  However,  these  major  developments 
did  unfold: 

•  The  Western  Conference  (Big  Ten)  urged 
adoption  of  a  national-regional  plan  and  voiced 
a  threat  that  if  its  stand  were  repudiated,  it 
might  have  to  withdraw  from  the  NCAA  pro- 
gram, leading  possibly  to  "unrestricted"  tele- 
vision in  the  Midwest. 

•  The  Pacific  Coast  Conference  stood  firm 
for  regional  telecasts,  but  did  not  buttress  its 
stand  with  any  threat,  implied  or  overt. 

•  The  Eastern  Collegiate  Athletic  Conference 
recommended  establishment  of  a  plan  similar  to 
the  one  in  effect  for  the  past  several  years, 
setting  up  national  controls  for  protection  of 
attendance  of  the  games  of  lesser  attraction. 

•  The  National  Opinion  Research  Center, 
Chicago,  issued  its  sixth  annual  report  on  the 
effects  of  television  upon  college  football  at- 
tendance, showing  that  attendance  during  1954 
rose  2.5%  over  1953  but  attributing  this  "mod- 
est increase"  to  larger  student  enrollments  and 
slight  advancement  in  personal  incomes  (See 
separate  story,  page  58). 

The  question  of  which  type  of  television  pro- 
gram to  select  for  1955  was  discussed  at  a 
round-table  meeting  Thursday  at  the  Hotel  New 
Yorker,  attended  by  about  300  directors  of 
athletics.  Harvey  Cassill,  U.  of  Washington 
and  chairman  of  the  1954  television  committee, 
summarized  five  possible  plans. 

Following  discussion  by  several  delegates 
from  the  floor,  one  delegate  from  each  of  the 
NCAA  member  colleges  was  asked  to  indicate 
by  written  straw  vote  his  preference  on  a  1955 
plan.  It  was  stressed  that  the  straw  vote  repre- 


THE  NCAA  last  week  heard  a  warning  from  Herbert  O.  "Fritz"  Crisler  (picture  at  left), 
U.  of  Michigan  athletic  director,  that  the  Western  Conference  (Big  Ten)  might  withdraw 
from  the  NCAA  tv  program  if  a  limited  television  program,  instead  of  the  national- 
regional  setup  favored  by  the  Big  Ten,  is  adopted.  Thad  Brown  (at  microphone  in 
picture  at  right),  NARTB  vice  president,  also  spoke.  Flanking  him  are  Harvey  Cassill 
(I),  chairman,  and  Asa  S.  Bushnell,  director,  of  the  1954  NCAA  Tv  Committee. 
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More  reasons 
why  WFBM-TV  is 
"First  in  Indiana" 


WFBM-TV 


COVERAGE: 


POPULATION,  1954  2,226,700 

FAMILIES,  1954  695,840 

Note :  The  population  and  number 
of  families  in  WFBM-TV's  0.1  mv 
(figures  listed  above)  are  greater 
than  the  combined  state  totals 
in  New  Hampshire,  Idaho,  Vermont 
and  South  Dakota 

*Circles  indicate  contours  as  registered  with  the  FCC, 


STATION  B  - 


WBM-TV 

INDIANAPOLIS 


Represented  Nationally  by  The  Katz  Agency 
Affiliated  with  WEOA,  Evansville;  WFDF,  Flint; 
WOOD  AM  &  TV,  Grand  Rapids 
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No  telecast  across  regional  lines.  Maximum 
telecasting  of  one  home  and  one  away  game 
per  college. 

5.  No  restrictions  plan,  under  which  each 
member  college  would  negotiate  for  the  tele- 
casting on  a  local,  regional  or  national  basis. 
There  would  be  no  rules  imposed  by  the  NCAA 
concerning  the  number  of  an  institution's  tv 
appearances  or  the  area  covered  by  its  telecasts. 

The    1955    television   committee   that  will 

frame  this  year's  plan  was  to  be  elected  at  a 

business  meeting  on  Friday. 

In  addition  to  Mr.  Cassill,  the  1954  television 
committee  consisted  of  J.  Shober  Barr,  Franklin 
&  Marshall  College;  Walter  Byers,  executive  di- 
rector of  the  NCAA;  Jefferson  J.  Coleman,  U.  of 
Alabama;  Herbert  O.  (Fritz)  Crisler,  U.  of  Mich- 
igan; Eugene  F.  Flynn,  Holy  Cross  College;  How- 
ard Grubbs,  Southwest  Conference:  Wilbur  V. 
Hubbard,  San  Jose  State  College;  Robert  J.  Kane, 
Cornell  U.;  Reaves  E.  Peters,  Big  Seven  Confer- 
ence, and  E.  L.  Eomney,  Mountain  States  Con- 
ference. Asa  S.  Bushnell,  Eastern  Collegiate 
Athletic  Conference,  served  as  director  of  the 
1954  tv  committee. 

In  a  report  to  the  convention,  Mr.  Cassill 
characterized  the  1954  plan  as  "successful," 
claiming  it  had  achieved  its  objectives. 

An  indirect  challenge  to  NCAA's  controlled 
plan  was  expressed  by  Father  Edmund  Joyce, 
moderator  of  athletics  of  Notre  Dame  U.  Father 
Joyce,  who  said  he  detected  "a  considerable 
cleavage  of  thought"  at  this  convention,  said 
he  was  opposed  to  the  secret  straw  ballot  that 
was  to  be  taken,  pointing  out  that  NCAA  dele- 
gates had  the  right  to  know  "the  temper  of 
feeling"  among  the  membership.  He  contended 
the  results  of  the  straw  vote  could  serve  as  a 
guide  to  members  in  asking  questions  on  the 
plan  that  appears  to  be  in  favor. 

"No  matter  which  plan  is  indicated  as  the 
preferred  one  in  the  straw  poll,"  Father  Joyce 
said,  "I  know  I  have  a  lot  of  questions  that  I 
want  answered." 

In  reply.  Chairman  Cassill  told  Father  Joyce 
he  could  bring  up  the  matter  at  the  business 
meeting  on  Friday. 

Mr.  Crisler,  spokesman  for  the  Western  (Big 
Ten)  Conference,  contended  that  sentiment  had 
grown  in  the  Big  Ten  for  the  so-called  "na- 
tional-regional" plan,  pointing  out  that  some 
"pressure"  had  been  exerted  by  state  legisla- 
tures in  the  seven  mid-western  states  that  sup- 
port state  institutions  in  that  area.  He  warned 
that  the  conference  could  "not  hold  the  line" 
for  a  nationally-controlled  plan  and  said  it 
would  be  forced  to  withdraw  from  the  1955 
plan.  This  could  lead,  he  said,  to  "unrestricted" 
tv  in  the  conference  area. 

Al  Masters,  Stanford  U.  and  spokesman  for 


AN  ATTEMPT  to  present  the  viewpoints  of 
college  football  fans  before  the  conven- 
tion was  made  by  (I  to  r)  Charles  Avison 
of  Los  Angeles;  Jack  Trinsey  of  Hulmer- 
ville,  Pa.,  and  William  N.  Ormsby  of  Bos- 
">n.    They   are   officers   of   the  newly- 
lanized   American   Television  College 
Sail  Fans,  and  accused  the  NCAA  of 
"blocking"  the  efforts  to  bring  the  views 
of  fans  to  the  convention  floor. 


the  Pacific  Coast  Conference,  spoke  briefly  in 
support  of  the  regional  plan:  He  claimed  that 
the  best  interests  of  the  Pacific  Coast  would  be 
served  by  such  a  plan. 

One  unusual  sidelight  to  the  convention  was 
a  charge  by  Jack  Trinsey,  national  director  of 
the  newly-organized  American  Television  Col- 
lege Football  Fans. 

The  ATCFF  was  organized  by  Mr.  Trinsey 
and  other  college  football  fans  throughout  the 
country  "to  enable  college  football  to  flourish 
and  live  with  television"  [B»T,  Jan.  3].  He 
said  he  had  been  invited  to  attend  the  conven- 
tion and  submit  views  to  the  tv  committee,  but 
claimed  he  had  been  told  he  would  not  be 
permitted  to  talk. 

Thad  H.  Brown  Jr.,  NARTB  tv  vice  presi- 
dent, told  NCAA  in  a  brief  talk  that  "readjust- 
ments, new  ideas,  new  concepts,  imaginative 
thinking  on  an  individual  basis,  are  all  neces- 
sary to  keeping  up  with,  and  taking  advantage 
of,  this  modern  world  of  opportunity." 

Grid  Crowds  Gained 
2.5%  in  '53— NORC 

NCAA-sponsored  study  also 
discloses  substantial  increase 
in  tv  set  circulation,  but  never- 
theless gives  an  indirect  en- 
dorsement to  limited  television 
program. 

SIXTH  annual  report  of  the  National  Opinion 
Research  Corp.,  Chicago,  circulated  at  the 
NCAA  convention  in  New  York  last  week  (see 
story,  page  56),  showed  that  attendance  at  col- 
lege football  games  in  1954  registered  a  2.5% 
gain  over  1953. 

The  report,  prepared  by  NORC  at  the  behest 
of  NCAA,  attributed  the  "overall  modest"  in- 
crease in  ticket  sales  in  1954  to  "the  slight  ad- 
vances in  personal  incomes  and  the  continued 
growth  in  student  enrollments." 

NORC  provided  a  tabulation  of  paid  at- 
tendance at  games  from  1947  through  1954, 
with  a  corresponding  table  showing  the  number 
of  television  sets  in  circulation,  based  on  NBC 
and  ABC  estimates  for  Nov.  1  of  each  year. 
It  showed  that  in  1947-48  (average  per  two 
years),  paid  attendance  was  $15,248,000  and 
sets  in  circulation,  426,000;  1949,  $15,675,000 
and  3,025,000  sets;  1950,  $15,172,000  and 
9,169,000  sets;  1951,  $14,272,000  and  14.556,- 
000  sets;  1952,  $14,196,000  and  19,751,000 
sets;  1953,  $13,754,000  and  26,364,000  sets; 
1954.  $14,091,000  and  32,262,000  sets. 

NORC  observed  that  in  1954  the  "small  rise" 
in  attendance  was  accomplished  despite  an  in- 
crease of  almost  six  million  new  tv  sets  during 
1954.  It  voiced  the  opinion  that  the  new  tv 
set  owners  consisted  primarily  of  persons  in 
the  lower  economic  group,  who  never  had 
"great  interest"  in  college  football  and  who 
were  not  attenders. 

In  an  indirect  endorsement  of  a  limited  tele- 
vision program,  NORC  stated  that  the  "slight 
upturn"  was  accomplished  in  a  period  of  "vast 
population  and  income  gains,"  and  stressed 
that  attendance  remains  "well  below  the  pre- 
television  peaks."  The  report  added: 

"Were  the  present  limited  television  program 
to  be  replaced  by  wide-open  television  of  major 
games,  or  by  another  program  which  would 
substantially  increase  the  number  of  top  games 
available  locally  on  tv  screens,  all  evidence 
indicates  a  further  adverse  effect  on  attendance 
levels  generally." 


Sales  and  Service  Wed; 
Sponsor  Blissful 

News  Wins 
Steady  Renewal 


Station  WRAK,  Williamsport, 
Pa.,  likes  the  number  "13."  One  of 
its  advertisers  has  sponsored  an  AP 
news  program  for  that  many  years. 

It  is  the  station  management's 
opinion  that  this  success  story  of 
consistent  renewals  is  based  on 
(1)  genuine  public  service  and  (2) 
concrete  sales  performance. 

"Confair  News,"  sponsored  by 
the  Confair  Bottling  Co.,  Williams- 
port,  Pa.,  is  broadcast  over  WRAK 
at  12:15  p.m.  daily,  Monday  through 
Saturday.  Holding  an  audience  day 
in  and  day  out  for  thirteen  years 
has  paid  off  in  the  increasing  busi- 
ness enjoyed  by  this  soft  drink 
manufacturer. 

To  quote  the  sponsor,  Mr.  Z.  H. 
Confair,  President  of  Confair  Bot- 
tling, "We  are  happy  to  renew  each 
year,  knowing  that  we  are  present- 
ing an  invaluable  public  service, 
made  possible  by  the  comprehen- 
sive coverage  of  The  Associated 
Press." 


And  from  J.  Wright  Mackey, 
Commercial  Manager  at 
WRAK,  this  comment:  "We 
work  hard  to  keep  our  sponsor 
happy . . .  Associated  Press  is 
a  welcome  aid  in  renewing  a 
satisfied  account." 
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SPONSORS  WARM  TO  AP 
Because  .  .  .  it's  better 
and  it's  better  known. 


"About  100  injured . 
Sticking  with  it. 


Will  call  you  back. 


Case  History  No.  4 

Merrill  Morris,  news  director  of 
WMTR,  Morristown,  N.  J.,  had  just 
arrived  home.  It  was  late.  A  full  day 
at  the  station  was  behind  him.  The 
phone  rang.  He  was  told: 

"Bleachers  at  the  Dover  auto 
speedway  have  collapsed.  Looks 
like  a  good  story." 

Morris  called  The  Associated 
Press,  then  headed  for  the  speedway, 
15  miles  away.  Enroute,  he  picked 
up  a  police  bulletin: 

"All  available  ambulances  needed 
in  Dover.  Urgent!" 

The  speedway  was  a  scene  of  busy 
doctors  and  ambulance  crews.  Aquick 
check  gave  Morris  the  broad  facts. 

"Looks  like  about  100  in- 
jured," he  reported.  "Sticking 
with  it.  Will  call  you  back." 

Although  WMTR  couldn't  use  the 
news  until  the  next  morning,  Morris 
stuck  with  the  story  all  night . . .  inter- 
viewing doctors,  victims,  relatives. 

Finally  the  story  was  wrapped  up 
and  Morris  went  home  to  bed. 

Even  as  Morris  slept,  WMTR  con- 
tinued to  protect  The  AP. 

Station  Manager  Kenneth  Croy 
and  Nick  DeRienzo  followed  up  on 
the  condition  of  the  injured. 


Once  again,  Station  WMTR  - 
noted  for  being  on  top  of  the  news 
—  had  done  a  top-notch  job  for  The 
Associated  Press  and  fellow  AP 
members  everywhere. 

"We  give  The  AP  the  complete 
story  as  quickly  as  possible  and 
we  hope  other  members  will  do 
the  same.  The  more  all  of  us  con- 


tribute the  better  the  entire  AP 
report  will  be." 


Merrill  Morris,  Kenneth 
Croy  and  Nick  DeRienzo 
are  among  the  many  thou- 
sands who  help  make  The 
AP  better  —  and  better 
known. 


If  your  -  station  is  not  yet  using 
Associated  Press  service,  your  AP 
Field  Representative  can  give  you 
complete  information.  Or  write— 


Those  who  know  famous  brands... know  the  most  famous  name  in  news  is  IP 
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NARTB  BOARD  LINES  UP  HEAVY  AGENDA 
FOR  MEETING  IN  FLORIDA  JAN.  26-28 

High  on  list  will  be  problems  caused  by  the  log-jam  of  countless  con- 
ventions and  clinics.  Smaller  committee  meetings  will  also  be  held 
in  Hollywood,  Fla.,  commencing  Jan.  23. 

mittee.  Messrs.  McCollough  and  Clay  are  co- 
chairmen  of  the  convention  group,  which  held  a 


NARTB's  Board  of  Directors  will  seek  a  solu- 
tion to  one  of  the  industry's  pressing  problems 
— the  log-jam  of  conventions  and  clinics — at  its 
winter  meeting  to  be  held  Jan.  26-28  at  Holly- 
wood Beach  Hotel,  Hollywood,  Fla. 

With  the  industry  growing  in  both  size  and 
complexity,  radio  and  tv  executives  have  be- 
come involved  in  heavy  expenditure  of  time 
and  money  because  of  the  staggering  lineup  of 
business  meetings. 

NARTB  President  Harold  E.  Fellows  will 
take  a  series  of  recommendations  designed  to 
whittle  the  meeting  schedule  down  to  practical 
size,  saving  both  time  and  some  of  the  estim- 
ated $3.5  million  spent  in  attendance.  The  asso- 
ciation has  been  studying  the  question  for  some 
months. 

Extent  of  the  meeting  problem  was  shown 
in  a  B*T  analysis  of  ideas  submitted  by  400 
stations  [B»T,  Dec.  13,  1954].  This  study 
cited  59,048  man-days  spent  away  from  station 
offices  to  attend  industry  meetings. 

Meeting  Attendance  Up 

While  declining  attendance  of  NARTB  dis- 
trict meetings  has  been  causing  concern  in 
recent  years,  the  1954  figure  was  slightly  higher 
than  1953.  Even  so,  many  of  the  meetings  failed 
to  show  the  spirit  and  interest  found  at  state 
association  sessions  where  programming  was 
livelier  and  delegates  stayed  in  their  chairs 
while  programs  were  underway. 

NARTB's  board  will  decide — or  ask  a  com- 
mittee to  consider — whether  NARTB,  Radio 
Advertising  Bureau,  Television  Advertising  Bu- 
reau, Broadcast  Music  Inc.,  AP  broadcasters 
and  the  40-plus  state  associations  should  merge 
their  meetings  so  management  and  staff  execu- 
tives can  get  maximum  benefit  from  programs 
with  minimum  loss  of  office  time  and  money. 

The  meeting  problem  and  many  others  will 
come  before  the  separate  Radio  and  Tv  Boards 
as  well  as  the  combined  boards.  A  series  of 
smaller  meetings  will  start  Jan.  23  when  the 
NARTB  Tv  Code  Review  Board  will  meet.  The 
code  group  will  consider  a  plan  to  invite  such 
related  industry  units  as  advertisers,  agencies 
and  film  distributors  to  participate  in  code 
operation.  At  a  December  meeting  with  Ameri- 
can Assn.  of  Advertising  Agencies  the  whole 
code  problem  was  discussed  in  detail  [B*T, 
Dec.  6,  1954]. 

If  additional  industry  agencies  are  invited  to 
join  stations  and  networks  in  subscribing  to  the 
code,  basic  changes  in  the  whole  code  process 
will  be  involved.  These  would  include  display 
of  the  Seal  of  Good  Practice.  NARTB  has 
not  yet  announced  withdrawal  of  the  seal  from 
a  subscriber.  John  E.  Fetzer,  head  of  the  Fetzer 
Stations,  is  code  board  chairman  with  J.  Leonard 
Reinsch,  WSB-TV  Atlanta,  serving  as  vice 
chairman. 

Code  board  actions  will  be  presented  to  the 
NARTB  Tv  Board  Jan.  26.  The  Radio  Board 
meets  Jan.  27,  with  the  combined  boards  as- 
sembling Jan.  28.  Clair  R.  McCollough,  Stein- 
man  Stations,  is  chairman  of  the  Tv  Board. 
Henry  B.  Clay,  KWKH  Shreveport,  La.,  is 
chairman  of  the  Radio  Board. 

Group  meetings  are  planned  Jan.  24  by  the 
Television  Finance  Committee  and  General 
Finance  Committee.  The  By-Laws  Committee 
meets  Jan.  25  along  with  the  Convention  Corn- 


preliminary  meeting,  one  of  a  series,  in  Wash- 
ington last  Thursday. 

Legislative  problems  will  receive  serious  at- 
tention during  the  board  sessions.  Association 
officials  are  concerned  over  the  recent  stand 
taken  by  Speaker  Sam  Rayburn  (D-Tex.) 
against  reporting  of  Congressional  proceedings 
by  the  electronic  media.  They  face,  too,  an 
upcoming  investigation  by  the  Senate  Com- 
merce Committee's  staff  investigation  of  net- 
works and  uhf.  Just  a  few  days  ago  NARTB 
filed  a  detailed  statistical  report  on  the  extent 
of  beer-wine  sponsorship  based  on  a  question- 
naire survey  covering  most  of  the  industry.  It 
was  filed  with  the  House  Interstate  &  Foreign 
Commerce  Committee  [B*T.  Jan.  3]. 

First  detailed  report  on  NARTB's  million- 
dollar  project  to  conduct  a  tv  circulation  census 
will  be  submitted  to  the  Tv  Board.  Tests  of 
various  survey  methods  have  been  conducted  by 
Alfred  Politz  Research  Inc.  The  association's 
preliminary  work  is  financed  by  a  ,$34,000 
grant.  The  circulation  measurement  methods 
are  being  checked  against  findings  of  a  new 
type  of  recording  device  attached  to  tv  sets. 
This  machine  was  developed  especially  for  the 
NARTB  testing. 

•Discussion  of  association  financial  problems 
will  include  a  report  showing  membership  at 
a  high  point  (see  separate  story).  This,  of 
course,  simplifies  the  budget  discussion  since 
station  contributions  have  been  rising.  A  new 
membership  campaign  is  getting  underway 
along  with  a  separate  "membership  maintenance 
program."  The  budget  runs  around  $700,000. 

Harold  See,  KRON-TV  San  Francisco,  will 
appear  before  the  Tv  Board  as  chairman  of  the 
Television  Film  Committee.  The  committee  has 
been  considering  such  problems  as  uniformity 
of  film  contracts  in  an  effort  to  bring  order  into 
this  chaotic  field. 

A  report  of  the  NARTB  Am  Committee, 
headed  by  James  L.  Howe,  WIRA  Fort  Pierce, 
Fla.,  will  cover  the  committee's  proposal  that 
volunteer  panels  of  NARTB  members  provide 
yardsticks  of  industry  information  covering  in- 


come and  cost  trends  and  other  topics.  M 
least  150  stations  would  take  part  in  a  plai 
of  this  sort.  The  committee  is  promoting 
check-list  system  by  which  stations  may  eva  • 
uate  their  sales  departments  and  it  wants  moi 
enthusiasm  stirred  up  for  the  annual  Nation  • 
Radio  &  Tv  Week. 

A  report  from  the  NARTB  Fm  Committe 
headed  by  Ben  Strouse,  WWDC-FM  Washing 
ton,  will  call  on  the  board  to  continue  resistin 
efforts  to  tear  space  out  of  the  88-108  mc  ban 
so  more  vhf  frequencies  can  be  obtained.  Th 
committee  is  considering  ways  of  providin 
more  income  for  fm  stations  by  use  of  multi 
plexed  services  permitting  broadcast  of  mor 
than  one  program  at  a  time. 

One  of  the  active  committees.  Freedom  o 
Information,  will  report  to  the  board  on  it 
fight  to  attain  equality  with  other  media  i: 
covering  public  events.  The  Sports  Committee 
which  has  similar  problems,  also  will  report. 

Other  topics  will  include  the  copyright  situa 
tion;  plans  to  seek  extension  of  remote  operatin. 
privileges  to  directional  stations  and  those  witl 
power  over  10  kw.  The  Tv  Board  will  discus 
subscription  tv  projects  and  community  antenn; 
systems. 

NARTB  Membership  Attains 
Peak  at  Turn  of  Year 

NARTB  membership  reached  1,868  at  yearem 
as  the  association  acquired  49  radio  and  tv  sta 
tions  during  December.  Stations  added  to  tht  ■ 
active  member  roster  include: 

RADIO:  KAWL  York,  Neb.;  KB IX  Muskogee 
Okla.;  KCHR  Charleston,  Mo.;  KDEC  Decorah 
Iowa;  KDET  Center,  Tex.;  KEX  and  KEX-FM 
Portland,  Ore.;  KGFW  Kearney,  Neb.;  KITE  anc 
KITE-FM  San  Antonio,  Tex.;  KJAN  Atlantic 
Iowa;  KJFJ  Webster  City,  Iowa;  KMDO  Ft.  Scott 
Kan.;  KOBK  Owatonna,  Mo.;  KOGA  Ogallala 
Neb.;  KRIB  Mason  City,  Iowa:  KSIS  Sedalia,  Mo.; 
KTTR  Rolla,  Mo.;  KVOG  Ogden,  Utah;  KWBM 
Williston,  N.  D.:  KYW  Philadelphia;  WAVZ  New 
Haven,  Conn.;  WBAR  Bartow,  Fla.;  WBRV 
Booneville.  N.  Y.;  WBZ-WBZA  and  WBZ-FM 
Boston-Springfield;  WCLI  and  WCLI-FM  Corning, 
N.  Y.;  WDBQ  and  WDBQ-FM  Dubuque,  Iowa: 
WDLC  Port  Jervis,  N.  Y.;  WDOT  Burlington,  Vt; 
WDOV  Dover,  Del.;  WGBA  Columbus,  Ga.;  WHEE 
Martinsville,  W.  Va.;  WHIL  Medford,  Mass.; 
WIOK  Tampa,  Fla.:  WIPS  Hudson  Falls,  N.  Y.; 
WJW  and  WJW-FM  Cleveland:  WKAL  Rome, 
N.  Y.;  WKWF  Key  West.  Fla.;  WMMB  Melbourne, 
Fla.;  WNPT  Tuscaloosa,  Ala.:  WOSC  Oswego, 
N.  Y.;  WOWO  and  WOWO-FM  Ft.  Wayne.  Ind.; 
WPON  Pontiac,  Mich.;  WROW  Albany.  N.  Y. 

TELEVISION:  KBAK-TV  Bakersfield,  Calif.; 
KBET-TV  Sacramento,  Calif.:  KBMT  (TV)  Beau- 
mont, Tex.;  WKTV  (TV)  Utica,  N.  Y.;  WMBR- 
TV  Jacksonville.  Fla.;  WTOP-TV  Washington, 
D.  C;  WTVW  (TV)  Milwaukee. 
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PAYING  HONOR  to  FCC  Chairman  George  C.  McConnaughey  (2d  from  I)  when  he 
spoke  to  Southern  California  Broadcasters  Assn.  in  Hollywood  on  "Regulatory  Con- 
trols of  the  Communications  Industry/'  are  (I  to  K):  William  Beaton,  general  manager, 
KWKW  Pasadena  and  past  president,  California  State  Broadcasters  Assn.  and  SCBA; 
Mr.  McConnaughey;  Robert  J.  McAndrews,  vice  president  and  commercial  manager, 
John  Poole  Broadcasting  Co.,  Hollywood,  and  SCBA  president;  Mrs.  Thelma  Kirchner, 
general  manager,  KGFJ  Hollywood  and  SCBA  secretary-treasurer;  Norman  Ostby, 
vice  president,  Don  Lee  Broadcasting  System,  Hollywood,  and  SCBA  vice  president, 
and  Bernard  H.  Linden,  engineer  in  charge,  FCC  Los  Angeles  office. 
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Houston,  2700  Polk  Avenue 
New  York,  51  Eost  42nd  Street 


GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 

Washington,  D.  C,  Warner  Bldg. 
Los  Angeles,    7501  Sunset  Blvd. 
New  York-  International  Div.,  13  East  40th  St. 


QUINCY,  ILL.,  U.  S.  A. 


Atlanta,  13th  &  Spring  Sts. 
Montreal,  Canadian  Marconi  Co. 
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PREDICTS  INCREASE 
IN  RADIO-TV  SPOT 

Adam  Young,  new  SRA  presi- 
dent, sees  1 955  prospects  "ex- 
cellent" for  tv  spot  business; 
asks  for  true  and  accurate 
evaluation  of  radio. 

PROSPECTS  for  increased  television  national 
spot  business  in  1955  are  "excellent,"  and  there 
is  every  reason  for  spot  radio  advertising  to 
grow. 

This  outlook  for  the  national  spot  field  was 
offered  last  week  by  Adam  J.  Young,  newly- 
elected  president  of  the  Station  Representatives 
Assn.,  who  based  his  observations  on  a  survey 
conducted  by  SRA  and  its  members  on  prospec- 
tive business  for  1955. 

"With  100  new  television  stations  on  the  air 
in  1954,"  Mr.  Young  said,  "and  with  television 
also  proving  to  be  a  most  potent  sales  medium, 
the  prospects  for  national  spot  business  in  1955 
are  excellent." 

Mr.  Young  was  less  forthright  about  prospects 
for  the  outlook  in  national  spot  radio,  but  de- 
clared: 

"The  best  way  to  put  it  is  to  say  that  in  1955 
'radio  will  be  reborn'.  The  very  success  of  tele- 
vision is,  to  an  extent,  overshadowing  the  grow- 
ing radio  medium.  Many  advertisers  are  testing 
out  television  or  looking  for  the  right  combina- 
tion of  the  two  broadcast  media.  Since  there  is 
every  reason  for  spot  radio  advertising  to  grow, 
stations  and  their  representatives  face  the  dif- 
ficult problem  of  helping  stations,  advertisers 
and  their  agencies  to  evaluate  radio  truly  and 
accurately." 

As  reasons  why  radio  "must  move  up  to 
largely  increased  volume,"  Mr.  Young  cited  the 
following  information  on  radio's  strength: 

"The  only  medium  reaching  virtually  every 
person  in  95-98%  of  all  homes:  multiple  sets 
take  radios  to  all  rooms  in  the  home  with  per- 
sonal listening;  radios  in  30  million  cars  make 
radio  the  largest  outdoor  medium;  countless 
bulk  hours  of  listening  by  individuals  and  groups 
in  stores,  hotel  rooms,  garages,  factories,  barber 
shops;  25  million  radio  sets  sold  in  the  last  two 
years;  average  home  listening  same  in  1954  as 


PROSPECTS  for  1955  national  spot  busi- 
ness are  checked  by  (I  to  r)  John  P.  Blair, 
'ho  has  just  concluded  two  terms  as  presi- 
nt   of   Station    Representatives  Assn.; 
Flanagan,  SRA  managing  director, 
and  Adam  J.  Young  Jr.,  newly-elected 
president  of  the  association. 


in  1953,  though  radio  was  in  more  homes,  and 
radio  listening  increased  in  tv  homes." 

As  evidences  of  the  "rebirth  of  radio,"  Mr. 
Young  pointed  out  that  the  representative  firms, 
through  the  association,  had  completed  a  new 
spot  radio  presentation,  setting  forth  new  con- 
cepts of  media  planning  that  fit  1955;  the  Radio 
Advertising  Bureau  is  stepping  up  its  promotion 
of  national  spot  business  and  N.  C.  Rorabaugh 
and  James  M.  Boerst  have  promised  more  com- 
plete spot  radio  reports  [Closed  Circuit,  Jan. 
3;  also  see  page  32]. 

Looking  toward  the  future,  Mr.  Young  as- 
serted that  programming  in  radio  has  become 
"the  foremost  station  problem."  He  said  that 
stations  cannot  lean  "so  heavily"  on  networks  as 
heretofore,  and  claimed  that  many  stations  with- 
out network  affiliation  are  "dominant  in  their 
markets,  purely  as  a  result  of  outstanding  local 
programming." 

Another  problem  facing  radio  stations,  ac- 
cording to  Mr.  Young,  is  that  methods  of  buying 
time  gradually  are  changing.  Station  representa- 
tives, he  said,  are  in  a  position  to  suggest  sim- 
plified methods  of  buying  radio  time  to  produce 
more  income  for  stations  and  also  to  point  out  to 
stations  examples  of  successful  programming 
that  may  strengthen  their  weak  periods. 

Treyz  Discusses  Phila. 
Advertising  Expenses 

ALTHOUGH  Philadelphia  has  a  high  average 
of  weekly  viewing,  local  advertisers  there  are 
funneling  money  at  a  far  greater  ratio  into 
newspapers  than  into  television,  according  to 
Oliver  Treyz,  president  of  Television  Bureau 
Inc. 

Mr.  Treyz'  look  at  the  Philadelphia  market 
was  contained  in  his  first  major  address  as  head 
of  the  new  tv  industry  promotion  bureau.  He 
spoke  Wednesday  before  the  Tv  Assn.  of  Phila- 
delphia at  the  Poor  Richard  Club. 

An  impressive  array  of  figures  was  presented 
by  Mr.  Treyz  to  back  up  his  assertion  that  in 
Philadelphia  local  advertisers  are  more  resistant 
to  tv  while  national  advertisers  are  more  re- 
ceptive to  the  medium. 

The  figures  as  presented  by  Mr.  Treyz:  in 
1954,  advertising  expenditures  on  tv  in  Phila- 
delphia totaled  $43.5  million,  of  which  $28 
million  was  for  network,  $8  million  for  spot 
and  $7.5  million  for  local.  In  newspapers,  a 
total  of  $50  million  was  spent  by  advertisers 
in  the  Quaker  City,  $12.5  million  of  it  by  the 
national  advertiser  and  $37.5  million  by  the 
local  advertiser. 

Thus,  according  to  Mr.  Treyz,  national  ad- 
vertisers prefer  television  in  Philadelphia  by  a 
ratio  of  3  to  1  while  local  advertisers  there 
favor  newspapers  5  to  1.  Mr.  Treyz  noted  that 
the  number  of  hours  viewed  per  week  per 
family  in  Philadelphia  stands  at  30.4. 

The  TvB  president  said  the  bureau  would 
endeavor  to  find  out  why  the  discrepancy  in 
local  advertiser  interest  as  between  newspaper 
and  television. 

Annual  Bar  Group  Dinner 

THE  annual  banquet  of  the  Federal  Commu- 
nications Bar  Assn.  will  be  held  Jan.  21  at  the 
Mayflower  Hotel,  Washington.  Harold  E.  Mott, 
Welch,  Mott  &  Morgan,  is  chairman  of  the 
banquet  committee;  R.  Russell  Eagan,  Kirk- 
land,  Fleming,  Green,  Martin  &  Ellis,  tickets, 
and  Corwin  R.  Lockwood  Jr.,  Hogan  &  Hart- 
son,  reservations.  The  annual  FCBA  member- 
ship meeting  takes  place  the  same  day  at  lunch. 


AAAA  Seeks  Uniform 
Availabilities  Form 

Compton   Adv/s   Ruth  Jones 

suggested  a  standard  format  I 

in  a  speech  on  Dec.  7,  1954; 

her   idea   was   endorsed  by 

H-R  Reps.'  Frank  Pellegrin  and 

forwarded  to  the  AAAA. 

A  REQUEST  that  station  representatives  pro- J 
vide  samples  of  individual  forms  used  for  sub-  j 
mining  radio  and  tv  availabilities  to  timebuyers 
has  been  made  by  the  American  Assn.  of  Ad- 
vertising Agencies'  Radio-Tv  Committee. 

The  bid  is  an  outgrowth  of  a  move  stimu- 
lated by  a  public  statement  by  Ruth  Jones, 
broadcast  supervisor  of  Compton  Adv.,  to  stand- 
ardize forms  used  by  stations  and  their  repre- 
sentatives [Closed  Circuit,  Jan.  3].  Standard- 
ization of  such  forms  also  has  been  on  the 
AAAA  committee  agenda  for  some  time. 

Miss  Jones  urged  a  standard  form  in  a  talk 
Dec.  7,  195'4,  at  a  Radio  &  Television  Execu- 
tives Society  timebuying  and  selling  seminar  in 
New  York,  noting  that  it  would  be  helpful  to 
all  timebuyers  if  stations  and  representatives 
would  agree  oh  such  a  form. 

Endorsing  Miss  Jones'  suggestion,  Frank  E. 
Pellegrin,  vice  president  of  H-R  Representatives 
and  H-R  Tv  Inc.,  originally  urged  in  a  letter 
to  Frank  Silvernail.  BBDO  radio-tv  manager 
and  chairman  of  the  AAAA  Radio-Tv  Commit- 
tee, that  a  group  be  appointed  to  review 
standard  forms  now  in  use  by  representatives 
or  stations.  Mr.  Silvernail  relayed  the  letter  to 
AAAA. 

Mr.  Pellegrin  said: 

"As  you  well  know,  from  your  own  experi- 
ence  during  your  timebuying  days,  when  any 
timebuyer  is  given  a  rush  job  to  do,  he  fre- 
quently will  have  to  buy  40  or  50  markets — 
maybe  more. 

Essence  Alike,  Detail  Different 

"These  will  be  submitted  by  20  or  30  different 
representative  firms — maybe  more.  Each  firm 
has  its  own  pet  form  on  which  it  submits  avail- 
abilities. They  are  alike  in  essence  but  different 
enough  in  detail  that  the  timebuyer  can  never 
find  the  same  piece  of  information  in  the  same 
place  on  any  two  forms. 

"The  wear  and  tear  on  his  eyesight  and 
nervous  system  must  be  terrific." 

Mr.  Pellegrin  proposed  that  the  AAAA  work- 
ing group  review  all  of  the  so-called  "standard 
forms"  now  in  use,  compare  relative  merits 
and  come  up  with  a  recommended  single  stand- 
ard form,  which  combines  the  best  features. 
He  suggested  that  the  form  be  "truly  uniform"  ' 
from  the  viewpoint  of  timebuyers  so  that  it 
would  be  "easier  to  buy  radio  or  television." 
He  said:  "On  that  basis,  I  am  sure  the  AAAA 
would  have  the  wholehearted  cooperation  of  all 
sales  elements  in  the  industry." 

This  standard  form  would  be  a  contribution 
to  the  industry  such  as  the  forms  standardized 
for  contracts  by  AAAA  and  NARTB,  Mr. 
Pellegrin  continued. 

The  reason  why  the  request  was  not  turned 
over  the  Station  Representative  Assn.,  Mr.  Pelle- 
grin .said,  was  that  every  representative  "now 
thinks  his  own  form  is  the  best."  Additionally, 
he  observed,  it  should  be  the  timebuyer  and  not 
the  salesman  who  "should  call  the  shots  and 
say  what  he  prefers  rather  than  having  the 
salesmen  get  together  and  decide  on  what  they 
are  going  to  let  the  buyer  have,  whether  he  j 
likes  it  or  not." 
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(Smith  Elected  Director 
For  NARTB  District  16 

CALVIN    J.    SMITH,    KFAC-AM-FM  Los 
Angeles,  returns  to  the  NARTB  board  as  di- 
rector of  District  16  (Ariz.,  So.  Cal.,  Nev.), 
having  been  elected  last  week  to  fill  the  vacancy 
created  by  resigna- 
tion of   Albert  D. 
Johnson,  formerly  of 
jfCOY   Phoenix  and 
|n  o  w  general  man- 
ager of  KENS  (TV) 
?San    Antonio.  Mr. 
Johnson  has  resigned 
t!a  f  t  e  r    moving  to 
Texas. 

Mr.  Smith  served 
on  the  board  in 
'1941-42  and  1948-52 
las  director  for  Dis- 
trict 16.  He  has  been 
active    on  NARTB 


MR.  SMITH 


Sy 


committees.  Other  nominees  for  the  District 
16  vacancy  were  William  J.  Beaton,  KWKW 
Pasadena,  Calif.;  Richard  O.  Lewis,  KTAR 
:  Phoenix,  and  George  Whitney,  KFMB  San 
Diego. 

Election  procedure  for  the  nine  odd-num- 
bered district  directorships,  plus  one  each  of 
the  four-at-large  classifications,  whose  terms 
j  expire  with  the  1955  NARTB  convention,  got 
underway  last  week.  Certification  forms  speci- 
fying an  eligible  representative  of  each  mem- 
ber station  were  sent  out  by  C.  E.  Arney  Jr., 
1  secretary-treasurer.  Nominating  forms  and  cer- 
\  tified  lists  will  be  mailed  by  Feb.  21  with  bal- 
D'lots  to  be  returned  by  March  6.  Nominees 
have  until  March  14  to  reject  nomination  (five 
votes  required  for  a  place  on  final  ballot),  with 
|  votes  to  be  counted  April  8. 
n 

N.  Y.  Broadcasters  Plan 
racuse  Meeting  Jan.  12 

PLANS  for  the  first  meeting  of  the  New  York 
State  Assn.  of  Radio  and  Television  Broad- 
casters in  Syracuse  Jan.  12,  were  announced 
last  week  by  Hamilton  Shea,  vice  president  of 
NBC  in  charge  of  WRCA-AM-TV  New  York, 

|  chairman  of  the  association's  organizing  com- 
mittee. Chairman  of  the  Syracuse  meeting  will 

!  be  William  Fay,  WHAM   Rochester.    J.  J. 
Bernard,  WGR-TV  Buffalo,  is  co-chairman. 
New  York  is  the  43d  state  in  which  radio-tv 

,  associations  have  been  formed  by  broadcasters. 

J  At  the  Jan.  12  meeting,  scheduled  for  the  Hotel 

'  Syracuse,  officers  of  the  .association  will  be 

;  elected. 

Twelve  Judges  Named 
To  Decide  VOD  Contest 

TWELVE  JUDGES  have  been  selected  to  judge 
the  eighth  annual  Voice  of  Democracy  contest, 
picking  four  national  winners  from  the  state 
and  territorial  victors,  according  to  James  D. 
Secrest,  of  Radio-Electronics-Tv  Mfrs.  Assn., 
who  heads  the  VOD  committee. 

The  four  winners  will  receive  their  $500 
scholarship  awards  at  a  Washington  luncheon 
to  be  held  Feb.  23.  State  and  territorial  win- 
ners will  receive  tv  consoles.  Contestants  last 
November  voiced  radio-tv  essays  on  the  topic, 
"I  Speak  for  Democracy." 

Named  to  the  board  of  judges  were:  E.  LaMar 
Buckner,  president,  U.  S.  Junior  Chamber  of 
Commerce,  which  sponsors  the  contest  jointly 
with  NARTB  and  RETMA;  Elizabeth  Ellen 
Evans,  winner  in  last  year's  contest;  Harold  E. 
Fellows,  president,  NARTB;  Rev.  Timothy  J. 


Flynn,  director,  radio-tv  communications,  Arch- 
diocese of  New  York;  J.  Edgar  Hoover,  FBI; 
Clement  Johnston,  president,  U.  S.  Chamber 
of  Commerce;  George  C.  McConnaughey,  FCC 
chairman;  Glen  McDaniel,  RETMA  president; 
Drew  Pearson,  commentator;  Rabbi  Abba  Hillel 
Silver,  Congregation  Tifereth  Israel,  Cleveland; 
Waurine  Walker,  president,  National  Education 
Assn.,  and  J.  Ernest  Wilkins,  assistant  secretary, 
Dept.  of  Labor. 

New  York  AWRT  Chapter 
To  Discuss  News  Mechanics 

THE  MECHANICS  of  gathering,  evaluating 
and  presenting  news  over  radio  and  television 
and  ways  and  means  of  dramatizing  the  news 
will  comprise  the  theme  of  an  all-day  con- 
ference of  the  New  York  chapter  of  the  Amer- 
ican Women  in  Radio  &  Television,  to  be  held 
Saturday  at  the  Hotel  Savoy-Plaza  there. 

The  morning  session,  which  will  concentrate 
on  a  discussion  of  news  gathering,  judging  and 
presentation,  will  offer  a  panel  of  speakers,  in- 
cluding Sig  Mickelson,  CBS  vice  president  in 
charge  of  news  and  public  affairs;  Dave  Zellmer, 
CBS  News,  executive  producer  for  television; 
Jesse  Zousmer,  CBS,  news  writer  for  radio, 
co-producer  of  CBS-TV's  Person  to  Person; 
Howard  Kany,  manager,  CBS  Newsfilm,  and 
Ned  Calmer,  CBS  news  correspondent. 

The  principal  luncheon  speaker  will  be  David- 
son Taylor,  NBC  vice  president  in  charge  of 
public  affairs,  who  will  talk  on  "Projecting  the 
News." 

The  panel  for  the  afternoon  session,  which 
will  be  devoted  to  methods  of  winning  news 
attention  to  a  particular  radio  and  television 
program  or  product,  will  consist  of  Dan  Mich, 
editorial  director  of  Look  magazine;  Hal  Boyle, 
Associated  Press;  Susan  Adams,  DuMont  Tele- 
vision Network;  Maggi  McNellis,  WABC-AM- 
TV  New  York;  Reuben  Frank,  managing  editor, 
NBC-TV  Background,  and  Martha  Deane 
(Marian  Young  Taylor),  MBS-WOR  New  York. 

Zabin  Elected  President 

Of  League  of  Adv.  Agencies 

JAMES  B.  ZABIN,  partner  in  Posner-Zabin 
Adv.,  New  York,  has  been  elected  president  of 
the  League  of  Advertising  Agencies,  it  was 
announced  last  week.  Mr.  Zabin,  who  will  be 
officially  installed  in 
his  new  office  at  an 
annual  dinner  Jan. 
2 1  at  the  Advertising 
Club,  New  York, 
succeeds  Louis  E. 
Reinhold,  Richmond 
Adv.  Service. 

Other  new  officers 
elected  are:  Lester 
Harrison,  Lester 
Harrison  Inc.,  Irving 
Davis,  Irving  Davis 
Adv.,  and  Lester 
Loeb,  Lester  Loeb 
Adv.,  vice  presi- 
dents; Julian  Ross,  LAA  executive  secretary; 
Max  Sinowitz,  Chelsea  Adv.,  secretary,  and 
Charles  Ford,  Iverson-Ford  Assoc.,  treasurer. 

Directors  for  the  coming  year  will  be:  Max  B. 
Pearlman,  Leonard  Adv.;  Benjamin  Reiss,  Friend- 
Reiss  Adv.;  Duane  Jones,  Duane  Jones  &  Co.; 
Russell  Fradkin,  Fradkin  Adv.;  Arthur  Bandman, 
Artwill  Co.;  Kenneth  Rader,  Friend,  Krieger  & 
Rader  Inc.;  Larry  Schwartz,  Wexton  Co.;  A.  D. 
Adams,  A.  D.  Adams  Adv.,  and  David  E.  Roths- 
child, David  E.  Rothschild  Adv. 
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Sitrick  to  Take  NARTB 
Publicity,  Information  Post 

JOSEPH  M.  SITRICK,  assistant  chief  of  the 
International  Press  Service  of  U.  S.  Information 
Agency,  will  join  NARTB  Jan.  31  as  director 
of  publicity  and  informational  services.  He 
succeeds  John  H. 
Smith  Jr.,  who  has 
resigned  to  join  the 
public  relations  staff 
of  Chrysler  Corp.  in 
Detroit  [B»T,  Jan.  3]. 

Mr.  Sitrick  has  a 
wide  industry  ac- 
quaintance through 
six  years  service  in 
the  government  in- 
formation program 
and  previous  work 
on  the  B*T  editorial 
staff  in  Washington 
and  New  York. 
When  the  information  activity  came  under  the 
State  Dept.  he  was  special  assistant  to  the  As- 
sistant Secretary  of  State  in  charge  of  public 
and  Congressional  relations.  For  a  time  he  was 
Congressional  correspondent  for  Voice  of  Amer- 
ica and  later  VOA  special  events  director  in 
Washington. 

He  was  employed  at  WHBF  Rock  Island,  111., 
after  World  War  II  service  and  then  joined 
B»T.  In  World  War  II  he  was  production  direc- 
tor of  the  Armed  Forces  Radio  Service  in 
Washington.  Prior  to  war  service  he  was  spe- 
cial events  director  of  WSUI  Iowa  City,  Iowa, 
and  holds  a  BA  degree  in  radio  from  Iowa  State 
U.  He  attended  high  school  in  Davenport, 
Iowa.  He  is  married  and  has  two  daughters. 

Bucky  Powell  Leaves  FCC, 
Joins  NARTB  Legal  Staff 

WALTER  R.  (Bucky)  POWELL,  chief  of  the 
FCC  Renewal  &  Transfer  Div.,  Broadcast  Bu- 
reau, joins  NARTB's  legal  department  as  staff 
attorney,  effective  Jan.  10.  He  will  report  to 
Vincent  T.  Wasilewski,  NARTB  chief  attorney, 
and  succeeds  Abiah  A.  Church,  who  left 
NARTB  Dec.  20  to  join  the  legal  staff  of  Storer 
Broadcasting  Co.  in  Miami. 

Mr.  Powell  has  been  chief  Commission  coun- 
sel for  the  Broadcast  Bureau  in  the  license  re- 
newal proceedings  involving  WICU  (TV)  Erie, 
Pa.,  whose  principal  owner  is  Edward  O.  Lamb. 

With  FCC  since  1946,  Mr.  Powell,  42,  has 
specialized  in  broadcast  matters  and  was  named 
chief  of  the  transfer  branch  in  1948.  A  Wash- 
ington native,  he  received  his  AB  from  Center 
College,  LL.B.  from  George  Washington  U.  in 
1938  and  LL.M.  from  Georgetown  U.  in 
1940.  His  government  career  began  as  a  trial 
attorney  with  the  Dept.  of  Justice  Anti-trust 
Div.  In  World  War  II  he  was  a  lieutenant- 
commander  in  the  Navy.  He  is  married  and 
has  two  daughters. 

Md.-D.C.  'Watchdog7  Unit 

NEW  Freedom  of  Information  Committee  has 
been  formed  by  Leslie  H.  Peard  Jr.,  WBAL- 
AM-TV  Baltimore,  as  president  of  Maryland- 
District  of  Columbia  Radio  &  Tv  Broadcasters 
Assn.  Members  are  Tom  White.  WBAL,  chair- 
man; Theodore  Koop,  CBS  Washington;  Charles 
J.  Truitt,  WBOC-AM-TV  Salisbury,  and  .Alan 
Long,  WFMD  Frederick.  The  committee  oper- 
ates as  a  "watchdog"  agency  in  the  area,  work- 
ing with  the  NARTB  Freedom  of  Information 
Committee. 
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^  On  WBNS-TY 

Bill  Zipf 

Bill  Zipf's  daily  round-up  of  farm 
news  includes  weather,  rural  events  and 
livestock  reports  and  has  a  dominant 
audience  in  WBNS-TV's  33  county  cov- 
erage area.  Advertisers  find  Bill's  face 
to  face  commercial  approach  a  direct 
sales  getter. 


Aunt  Fran 

Daily  at  5  p.m.  Aunt  Fran  faces  her  loyal 
WBNS-TV  audience  of  children  and  mothers 
for  a  half-hour  of  playtime  and  crafts.  Aunt 
Fran's  appealing  and  clever  commercial  pre- 
sentations send  mothers  out  to  buy,  for  this 
top  rated  program  is  a  by-word  of  the  young, 
and  a  product  by-law  of  parents. 


Kitchen  Fair 

Jeanne  Shea  welcomes  her  audience 
daily  at  2  p.m.  to  her  Kitchen  Fair, 
where  guest  cook's  recipes  are  closely 
coordinated  with  advertisers'  products. 
Actual  demonstration  by  Jeanne  and 
her  guests,  coupled  with  eye  appeal 
and  a  variety  of  product  usage  make 
Kitchen  Fair  not  only  a  top  rated 
WBNS-TV  program,  but  a  top  rated 
sales  vehicle. 


A  LIMITED  NUMBER  OF  SPOTS  are  cur- 
rently available  on  these  daily  programs 
which  contribute  greatly  to  WBNS-TV's 
reputation  as  one  of  the  most  sales- 
minded  and  outstanding  stations  in  the 
country. 


WBNS-TV 

J 


COLUMBUS,  OHIO 
CHANNEL  10 

CBS-TV  NETWORK  —  Affiliated  with  Columbus 
Dispatch  and  WBNS-AM  •  General  Sales  Office: 
3i  North  High  St. 

REPRESENTED  BY  BLAIR  TV 


DEVELOP  'CREATIVE' 
PERSONNEL— PACK 

WBC  national  program  man- 
ager decries  lack  of  training 
development  of  new  produc- 
tion, programming  people. 

RADIO  BROADCASTING  industry  was  urged 
last  week  by  Richard  Pack,  national  program 
manager  of  the  Westinghouse  Broadcasting  Co., 
to  train  and  develop  "creative"  radio  production 
and  programming  personnel. 

He  told  a  meeting  of  officials  of  WBC's  five 
50  kw  radio  stations  at  a  radio-only  meeting 
that  television  has  "a  surplus  of  competent  tv 
production  and  programming  executives"  but 
radio  "just  hasn't  been  training  new  program- 
ming personnel."  The  meeting  was  held  last 
Thursday  through  Saturday  at  the  Hotel  St. 
Regis  in  New  York  and  was  attended  by  exec- 
utives of  KDKA  Pittsburgh,  KYW  Philadelphia, 
KEX  Portland,  WBZ  Boston  and  WOWO  Fort 
Wayne. 

"Too  many  radio  program  managers,  pro- 
ducers and  disc  jockeys,"  Mr.  Pack  said,  "are 
afflicted  with  a  nerve-deadening  malady  which 
might  be  called  'tv  frustration.'  They  are  spoil- 
ing to  get  into  television  even  though  they 
know  that  both  the  financial  and  personal  re- 
wards can  be  as  great  in  radio  as  in  tv." 

A  five-point  "therapy"  program  was  offered 
by  Mr.  Pack  to  cure  tv-minded  radio  personnel 
of  "tv  frustration."  He  said  radio  station  em- 
ployes ought  to  keep  in  mind  that  the  American 
people  bought  more  radio  sets  than  tv  sets  in 
1954;  a  good  local  radio  disc  jockey  "makes 
more  than  a  lot  of  network  television  personali- 
ties;" their  major  opposition  is  the  other  radio 
stations  and  not  the  television  stations  in  their 
town;  the  music-and-news  formula  should  be 
applied  "resourcefully  and  imaginatively."  and 
"a  good  radio  man  is  hard  to  find  these  days." 

Mr.  Pack  disclosed  plans  for  three  joint  pub- 
lic service  operations  by  WBC  stations  to  be 
built  around  public  education,  mental  health 
and  juvenile  delinquency.  He  said  that  some 
programs  will  be  uniform  for  all  stations,  while 
certain  phases  will  be  handled  purely  on  a  local 
basis. 

Through  WBZ  and  KDKA,  Mr.  Pack  said,/ 
WBC  plans  to  produce  cooperatively  two  or 
three  program  packages  for  the  Quality  Radio 
Group,  of  which  WBZ  and  KDKA  are  mem- 
bers. He  noted  that  these  might  be  written  by 
KDKA  personnel  and  produced  at  WBZ. 

Other  speakers  during  the  three-day  meeting 
were  Chris  J.  Witting,  president  of  WBC;  David 
E.  Partridge,  national  advertising  and  sales  pro- 
motion manager;  Eldon  Campbell,  national 
sales  manager,  and  Joseph  E.  Baudino,  execu- 
tive vice  president.  Another  speaker  was  E.  V. 
Huggins,  vice  president  of  corporate  affairs, 
Westinghouse  Electric  Corp. 

Mr.  Witting  announced  that  a  similar  meet- 
ing would  be  held  at  a  later  date  for  officials  of 
Westinghouse  television  stations — WBZ-TV 
Boston,  WPTZ  (TV)  Philadelphia,  KPIX  (TV) 
San  Francisco  and  KDKA-TV  Pittsburgh. 

WAIM-TV  to  Increase  Power 

WAIM-TV  Anderson,  S.  C,  reports  plans  to 
increase  power  to  207.5  kw  Feb.  15.  The  sta- 
tion says  its  new  transmitter  will  be  equipped 
to  handle  network  color  programs.  The  uhf 
ch.  40  outlet  went  on  the  air  Dec.  15,  1954,  as 
a  CBS-TV  affiliate. 


Page  64    •    January  10,  1955 


Broadcasting    •  Telecasting 


36-24-36 

WOW! 


KRON-TV  has  some  impressive  statistics  too.  Look  at  the  way  the  station 
stacks  up  — 

•  Antenna  Height:  1441  feet  above  sea  level,  the  highest 
in  San  Francisco 

•  Power:  100  KW,  the  top  power  authorized  for  Channel  4 

•  Audience:  1,382,000  families  in  KRON-TVs  23  county 
coverage  area. 

It  all  means  this:  You  can  count  on  KRON-TV  to  give  you  the  best  and  most 
complete  coverage  over  the  widest  area  of  the  Northern  California  market. 


■ — i 

4 


AFFILIATED  WITH  THE  S.  F.  CHRONICLE 
AND  THE  NBC-TV  NETWORK  ON  CHANNEL 


No.  1  in  the  series,  "What  Every  Time  Buyer  Should  Know  About  KRON-TV" 


Represented  nationally  by  Free  &  Peters,  Inc. 
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FIFTH  VHF  GOES  ON 
FOR  MPLS.-ST.  PAUL 

THE  FIFTH  vhf  station  in  the  Minneapolis-St. 
Paul  market  was  set  to  begin  commercial  pro- 
gramming yesterday  (Sunday).  Also  scheduled 
to  debut  at  the  weekend,  in  North  Carolina, 
was  the  10th  operating  educational  outlet. 

In  Minneapolis,  KEYD-TV  (ch.  9),  owned 
by  the  Family  Broadcasting  Corp  (KEYD- 
AM),  will  be  affiliated  with  DuMont  Tv  Net- 
work and  represented  by  H-R  Tv  Inc.  Henry  C. 
Klages  is  president  and  Lee  L.  Whiting  vice 
president  and  general  manager.  KEYD-TV  is 
the  fifth  station  in  the  market,  two  of  which  are 
sharetimers. 

Educational  WUNC-TV  Chapel  Hill,  N.  C, 


was  to  begin  regular  programming  last  Satur- 
day. The  ch.  4  station  will  offer  film  and  kine- 
scope recordings  of  its  programs  to  commercial 
tv's  in  the  state.  Richard  Burdick,  former 
Hollywood  writer-actor  and  recently  with  the 
McClatchy  Broadcasting  Co.  in  Sacramento,  is 
executive  producer. 

With  these  debuts,  the  number  of  operating 
tv  stations  totals  424. 

Other  Starters 

Reports  from  other  stations: 

WEAT-TV  West  Palm  Beach,  Fla.,  began 
commercial  programming  Ian.  1  and  claims  it 
has  received  good  reception  reports.  Ch.  12 
WEAT-TV,  the  third  station  there,  is  operating 
at  112  kw.  It  is  a  primary  ABC  affiliate  and 
represented   by   the   Walker   Co.    lames  R. 


The  Hangin'  of  Soddy  Joe 

On  the  moonless  night  of  October  3rd,  1878,  a  character  known 
only  as  Soddy  Joe  stole  a  horse  from  a  Kansas  farmer. 

Four  hours  later,  a  posse  caught  Joe  just  west  of  Great  Bend 
and  hung  him  from  this  tree. 

That's  swift  action! 

And  if  you  want  SWIFT  SALES  ACTION  for  your  product,  turn 
the  job  over  to  WIBW — the  radio  station  Kansas  farmers  listen 
to  most.*  We've  been  hanging  up  sales  records  for  the  past  30 
years. 


*  Kansas  Radio  Audience  1954. 


TOPEKA, 
KANSAS 


CBS 
R 
A 
D 
I 

0 


Ben  Ludy,  Gen.  Mgr. 
WIBW  &  WIBW-TV 

in  Topeka 
KCKN  in  Kansas  City 
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Meachem  is  president  of  licensee  WEAT-T\ 
Inc. 

WFLA-TV  Tampa,  Fla.,  owned  by  the 
Tribune  Co.,  has  announced  construction  is  ir 
progress  and  that  programming  will  start  ir 
late  February.  The  ch.  8  station  plans  tc 
affiliate  with  NBC.  It  is  represented  by  Blair 
Tv  Inc. 

WILK-TV  Set  to  Become 
Second  1,000  Kw  Uhf  Tv 

WILK-TV  Wilkes-Barre,  Pa.,  with  the  help  oi 
clear  weather,  yesterday  (Sunday)  was  set  tc 
become  the  nation's  second  uhf  tv  station  tc 
operate  at  the  maximum  one  million  watts,  ac- 
cording to  Thomas  P.  Shelburne,  managing 
director.  Another  Wilkes-Barre  station,  ch.  2% 
WBRE-TV,  began  operation  at  full  1,000  kw 
Dec.  31. 

Because  of  sleet,  WILK-TV  was  prevented 
from  making  a  final  adjustment  in  the  transmis- 
sion line  last  Thursday,  when  it  originalh 
planned  to  increase  to  the  new  power.  The  ch. 
34  station  will  use  a  General  Electric  45-kw 
transmitter  with  six  klystron  tubes.  The  climb 
to  1,000  kw  will  be  spread  over  a  couple  of  days. 
Mr.  Shelburne  said,  in  order  to  protect  the 
equipment  and  allow  engineers  to  keep  check 
as  the  power  is  fed  gradually. 

Mr.  Shelburne  said  that  with  the  aid  of  good 
weather  the  adjustment  was  to  be  made  last 
Friday. 

WTVW  (TV)  Boosts  to  316  Kw 

WTVW  (TV)  Milwaukee,  operating  at  100  kw 
since  it  went  on  the  air  last  Oct.  27,  has  in- 
creased its  power  to  316  kw,  according  to  Soren 

H.  Munkhof,  station  manager.  The  increase 
has  enabled  WTVW  to  extend  its  coverage  area 
from  40  miles  to  50-to-65  miles,  and  to  reach 
about  500,000  sets,  the  ch.  12  station  claims. 
A  new  RCA  50  kw  transmitter  is  providing  the 
new  power.  WTVW  also  announced  it  has 
received  the  first  shipment  of  steel  for  its  new 

I,  105-ft.  tower,  to  be  located  on  the  same  site 
as  the  present  temporary  one  on  the  north 
side  of  the  city. 

Hood  Named  WKRC  Manager 

HUBBARD  HOOD,  sales  manager  of  WKRC 
Cincinnati  for  the 
past  three  years,  has 
been  promoted  to 
general  manager  of 
the  station,  accord- 
ing to  David  G.  Taft,  :::::1„...  j^jjn 
executive  vice  presi- 
dent of  Radio  Cin- 
cinnati Inc.,  which 
operates  WKRC  and 
WKRC-TV.  Mr. 
Hood  has  been  with 
WKRC  radio  sales 
since  September 
1940  and  was  ap-  _ 
pointed  to  his  pres- 
ent post  as  sales  manager  in  February  1952. 

KTVK  (TV)  Completes  Tower 

COMPLETION  of  the  antenna  tower  of 
KTVK  (TV)  Phoenix  has  been  announced  by 
Robert  Latham,  chief  engineer  of  the  station 
The  tower  is  220  ft.  above  ground  and  1,670 
ft.  above  average  terrain  and  will  transmit 
"100  kw  power  to  83%  of  Arizona's  tv  fami- 
lies," according  to  the  station.  Target  date  for 
the  ch.  3  station  is  Ian.  15.  A  test  pattern  was 
scheduled  for  last  week. 
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OU  MIGHT  TRA  VEL  421  MPH  ON  THE  GROUND* 

BUT  .  .  .  YOU  NEED  WKZO-TV 

TO  COVER  GROUND 
IN  WESTERN  MICHIGAN! 


GRAND  RAPIDS-KALAMAZOO  HOOPERS 
JANUARY,  1954 
SHARE-OF-TELEVISION-AUDIENCE 


MON.-FRI. 
7  a.m.. 
12  noon 

MON.-FRI. 
12  noon. 

5  p.m. 

SUN.-SAT. 
6  p.m.- 
1 2  midnight 

WKZO-TV 

80%  f 

85% 

62% 

B 

3l%t 

15% 

38% 

f  Adjusted  to  compensate  for  the  fact  that  neither  station 
was  on  the  air  all  hours. 

NOTE:  Sampling  was  distributed  approximately  75%  in 
Grand  Rapids  area,  25%  in  Kalamazoo  area. 


The  WKZO-TV  television  market  is  much  larger  than 
you'd  guess.  It  includes  more  than  514,000  television 
homes  in  the  29  most  populated  Western  Michigan  and 
Northern  Indiana  counties! 

January,  1954  Hoopers,  left,  show  that  WKZO-TV  is 
far  and  away  the  number-one  station  in  this  area. 
WKZO-TV  gets  almost  two-thirds  more  evening  viewers, 
almost  five  times  more  afternoon  viewers,  one-and-a- 
half  times  more  morning  viewers,  than  the  next  station ! 

Let  Avery-Knodel  give  you  all  the  facts  on  WKZO-TV 
— Channel  3,  and  the  Official  Basic  CBS  Television  Out- 
let for  Kalamazoo-Grand  Rapids. 

100,000  WATTS  •  CHANNEL  3  •  1000'  TOWER 


WKZO  —  KALAMAZOO 
WKZO-TV  — GRAND  RAPIDS-KALAMAZOO 
WJEF  — GRAND  RAPIDS 
WJEF-FM  — GRAND  RAPIDS-KALAMAZOO 
KOLN  — LINCOLN,  NEBRASKA 
KOLN-TV  —  LINCOLN.  NEBRASKA 

wMBD-^ilUis  OFFICIAL  BASIC  CBS  FOR  WESTERN  MICHIGAN 

Avery-Knodel,  Inc.,  Exclusive  National  Representatives 

In  1954,  Lt.  Col.  John  P.  Staff  rode  this  fast  in  a  rocket-propelled  testing  sled  at  Holloman  Air  Force  Base  in  New  Mexico. 
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WCPO-TV  Inaugurates  Series 
Of  Mysteries  in  New  Format 

A  NEW  PATTERN  in  tv  film  programming, 
utilizing  a  late  evening  mystery  series  titled 
Shock,  was  launched  last  Monday  by  WCPO- 
TV  Cincinnati,  according  to  an  announcement 
by  Ed  Weston,  assistant  general  manager  of 
the  Scripps-Howard  station. 

The  program,  scheduled  Monday  through 
Friday,  11:15  p.  m.  to  12:15  a.  m.,  is  sub-titled 
Inner  Sanctum  and  at  the  start  will  feature 
this  NBC  Film  Div.  series.  Two  different  half- 
hour  films  are  run  in  the  hour.  When  the 
Inner  Sanctum  run  is  completed.  Shock  will  con- 
tinue with  other  mystery  films  stressing  climactic 
punch-endings.    A  film  series  will  run  for  TV2 


weeks  and  will  include  39  shows,  thus  allowing 
distributors  a  fast  turnover,  Mr.  Weston  said. 
This  film  package,  he  continued,  "cuts  station 
costs  up  to  50%". 

Mr.  Weston  said  he  has  been  negotiating 
with  many  film  syndicators  who  are  interested 
in  this  type  of  station  sale:  Ziv,  MCA,  NTA 
and  Flamingo. 

KOSI  Readies  for  Power  Boost 

KOSI  Denver,  Colo.,  has  awarded  a  contract 
for  a  custom-built  15-kw  transmitter  to  Fritz 
Bauer,  consulting  engineer  of  Springfield,  Mo., 
the  station  has  announced.  The  switch  from  its 
present  1  kw  to  5  kw  on  the  same  frequency, 
1430  kc,  is  scheduled  to  take  place  May  1. 


Gracious,  indeed,  are  New  Orleans  homes 
— but  gracious!  Where  are  the  occupants? 

Thanks  to  its  Deep  South  climate,  New  Orleans  is  an 
outdoor  city.  That's  important  to  remember  when  ad- 
vertising to  the  South's  biggest  market.  And  this  makes 
it  a  very  important  fact  that  WDSU  has  more  out-of- 
the-house  listenership  than  any  other  New  Orleans 
station. 

Success  in  reaching  its  audience  with  programs  of  great 
consumer  acceptance  means  that  sponsors,  too,  have  en- 
joyed great  success  in  reaching  WDSU's  receptive  audi- 
ence with  resultful  sales  messages.  Won't  you  ask  us 
about  availabilities? 


W^DSU    RADIO    NEW  ORLEANS  — VITAL  TO  THE  SOUTH'S  BIGGEST  MARKET 


GITTLESON  NAMED 
WMUR-AM-TV  V.P.  | 

NORMAN  J.  GITTLESON,  formerly  station 
manager  and  commercial  manager  for  WJAR- 
TV  Providence,  R.  I.,  has  been  appointed  vice 
president-general  manager  of  WMUR-AM-TV 
Manchester,  N.  H.  i 
Mr.  Gittleson,  who 
has  been  with  the 
Rhode  Island  station 
since  April  1950,  as- 
sumed his  new  post 
Jan.  2. 

Ch.  9  WMUR-TY 
is  licensed  to  The 
Radio  Voice  of  New 
Hampshire  Inc.  and 
is  96.66%  owned  by 
former  Gov.  Francis 
P.  Murphy.  The  sta- 
tion is  affiliated  with 
MR.  GITTLESON  ABC    and  DuMont 

and  is  represented  by  Weed  Television  Corp 
N.  Y. 

Gov.  Murphy  last  week  declared  that  he  was 
more  than  pleased  to  have  Mr.  Gittleson  head 
his  company  after  his  success  in  the  operation 
of  WJAR-TV,  and  anticipated  a  repeat  of  these 
accomplishments  at  Manchester. 

Mr.  Gittleson  began  his  television  career  at 
WFMY-TV  Greensboro,  N.  C,  after  many 
years  in  radio  sales  and  promotion  with  various 
stations.  He  served  with  the  U.  S.  Navy  for 
four  years  before  moving  to  WJAR-TV. 

Conference-Call  News  Circuit 
Arranged  by  Five  in  S.  C. 

FIVE  South  Carolina  stations  have  formed  a 
conference-call  news  circuit  by  which  stories  of 
statewide  news  interest  are  exchanged.  In  pre- 
arranged order,  each  newsman  reports  over  the 
loop,  with  stations  tape-recording  the  pro- 
grams for  a  wrap-up  of  state  news.  The  plan 
was  devised  by  Charles  Wickenberg,  news  di- 
rector of  WMSC  Columbia,  S.  C.  Participation 
newsmen  include  Harry  Gianaris,  of  WCSC 
Charleston;  Ervin  Melton,  WJMX  Florence; 
Jim  Hobbs,  WSPA  Spartanburs,  and  Monty 
DuPuy,  WFBC  Greenville. 

The  conference  call  method  is  less  costly 
than  direct  line  pickups,  according  to  C.  Wal- 
lace Martin,  manager  of  WMSC,  and  serves  as 
a  good  program  source  as  well  as  prestige 
builder.  Mr.  Wickenberg  said  the  idea  grew 
out  of  Marine  Corps  procedure,  where  com- 
manding officers  talk  on  a  loop  to  all  battery 
commanders.  Each  station  shares  in  cost  of 
the  15-minute  five-way  circuit. 

WRCA-AM-TV  Calls  1954 
Best  in  Stations7  Histories 

"MOST  auspicious  year  in  the  stations'  histories 
— programming,  sales  and  operations-wise"  was 
recorded  during  1954  by  WRCA-AM-TV  New 
York,  according  to  Hamilton  Shea,  NBC  vice 
president  in  charge  of  WRCA-AM-TV,  and 
Ernest  de  la  Ossa,  stations'  manager. 

WRCA  radio  time  sales  reached  a  record 
peak  in  1954.  Local  sales  ran  48%  more  than 
those  made  in  1953.  National  spot  sales  were 
"well  ahead"  of  those  in  the  previous  year. 

In  tv,  WRCA-TV's  time  sales  for  1954  were 
29%  higher  than  they  were  in  1953.  High 
point  of  the  year  was  set  in  August  when  records 
show  $21/2  million  in  net  billings. 
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at  one-half  the  price  of  comparable  systems! 


E2J 


VlSil 


•  Complete  Package 
including  rack  mounted  equipment  and 
accessories 

•  Requires  very  little  floor  space 

•  Backed  by  a  growing  organization 

The  recent  purchase  of  Dage 
by  Thompson  Products  combines 
Dage's  pioneering  spirit  and 
electronics  genius  with  the  in- 
tegrity, experience  and  financial 
security  of  one  of  the  .most  re- 
spected names  in  American  industry. 

The  new  Michigan  City  plant  provides  a  six-fold  increase 
in  engineering  and  manufacturing  facilities. 


Film  Camera  System 

•  Clean,  sharp  picture  with  excellent  color  fidelity 

•  Quick  Delivery 


Dage  Also  Makes  Monochrome  Equipment 

VIDICON  FILM  CAMERAS 
STUDIO  AND  PORTABLE  SYNC  GENERATORS 
MASTER  MONITORS 
SWITCHING  EQUIPMENT 
TV  FILM  PROJECTORS 
HIGH  QUALITY  VIDEO  MONITORS— PORTABLE  AND 
RACK  MOUNTED 
MICROWAVE  RELAY  EQUIPMENT 


WIRE  COLLECT  for  Detailed  Information  and  Prices! 


DAGE  TELEVISION  DIVISION      THOMPSON  PRODUCTS,  INC.,  MICHIGAN  CITY,  INDIANA 
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Charlotte  Cooperation 

A  NEWS  SCOOP  that  epitomized  cordial 
press-broadcasting  relations  was  regis- 
tered on  Dec.  29  by  WBT-WBTV  (TV) 
Charlotte,  N.  C,  when  the  stations  sim- 
ultaneously broadcast  the  sale  of  the 
Charlotte  Observer  to  the  Knight  news- 
paper interests  by  Mrs.  Curtis  B.  Johnson. 
The  Jefferson  Standard  stations  were  in- 
vited by  the  newspaper  to  be  the  first 
to  make  the  announcement.  James  L. 
Knight,  vice  president  of  the  Knight 
newspapers  and  new  president  and  pub- 
lisher of  the  Observer,  flew  to  Charlotte 
and  with  Mrs.  Johnson  broadcast  news  of 
the  sale.  WBT-WBTV  broke  the  story 
at  6:30  p.m.  and  the  Observer  headlined 
the  story  the  next  morning.  The  past 
cooperation  between  the  stations  and  the 
Observer  was  credited  for  the  scoop.  This 
was  climaxed  last  October  when  WBTV 
telecast  a  salute  to  "National  Newspaper 
Week."  Mr.  Knight,  who  is  former  gen- 
eral manager  of  the  Miami  Herald,  has 
several  radio-tv  interests  [B»T,  Jan.  3]. 


WGN-AM-TV's  1954  Slate 
'Outstandingly  Successful' 

WGN-AM-TV  Chicago  recorded  an  "outstand- 
ingly successful"  1954  as  WGN  marked  its  30th 
year  and  WGN-TV  its  sixth  milestone,  Frank 
Schreiber,  manager  and  treasurer,  stated  in  a 
yearend  summary. 

Mr.  Schreiber  said  the  tv  operation  "devel- 
oped a  successful  plan  of  nighttime  program- 
ming with  film"  the  past  year  and  said  radio 
"continues  to  make  pertinent  progress,  espe- 
cially with  the  rural  and  small  town  areas,  and 
the  future  looks  very  encouraging." 

William  A.  McGuineas.  commercial  man- 
ager, WGN-AM-TV,  reported  a  13%  increase 
in  national  spot  and  local  revenue  the  last  six 
months  of  1954  over  the  same  period  in  1953. 


WCUE  Has  Record  Billing 

RECORD  gross  billings  at  WCUE  Akron,  Ohio, 
during  1954  were  18.1%  higher  than  those  in 
1953,  Tim  Elliot,  president  of  the  outlet  an- 
nounced last  week.  Combined  gross  local  and 
regional  business  was  up  an  estimated  18% 
over  1953.  National  spot  business  increased 
by  12.5%.  Estimated  net  profits,  before  taxes, 
exceeded  those  of  the  previous  year  by  26.8%. 

WVEC-TV  Records  Increase 

INCREASE  in  national  business  of  over  400% 
during  the  last  four  months  of  1954  was  re- 
ported last  week  by  WVEC-TV  Norfolk,  Va. 
Thomas  P.  Chisman,  president  of  the  ch.  15 
uhf  outlet,  cited  local  spot  sales  as  being  up 
over  200%,  and  predicted  a  record  year  for 
the  station  in  1955. 


Weed  Sees  Rise  in  Tv  Spots 
On  Locally-Produced  Shows 

AN  EXPANSION  in  spot  tv  programs,  wherein 
programs  are  locally-produced  for  national 
advertisers,  is  seen  for  1955  by  Joseph  J.  Weed, 
president  of  Weed  Television  Corp.,  station 
representatives. 

In  a  forecast  to  client  stations  and  to  adver- 
tisers last  week,  Mr.  Weed  said  stations  have 
mastered  most  production  techniques  and,  in 
some  instances,  created  original  formats  which 
have  wide  appeal  to  local  audiences.  Mr.  Weed 
made  particular  note  of  news  and  special  events 
treatment  by  local  outlets  which  use  basic 
material  supplied  by  national  and  world-wide 
news  services.  Stations  are  able  to  weave  in 
the  local  viewpoint  which  may  be  lacking  in 
network  presentations,  Mr.  Weed  said. 

Strides  have  been  made  in  the  development 
of  community-level  panel  and  discussion  pro- 
grams, Mr.  Weed  reported,  adding  that  the 
potential  is  high  for  locally-produced  children's 
shows  and  interview  programs. 

KRON-FM  Suspends 

KRON-FM  San  Francisco,  on  the  air  since 
July  1,  1947,  operating  on  96.5  mc,  suspended 
operations  on  Dec.  31,  1954.  A  station  spokes- 
man said  the  action  was  taken  because  it  was 
decided  that  "the  effort,  energy  and  money" 
expended  on  KRON-FM  could  be  "better  de- 
voted to  other  broadcasting  services  of  the 
company."  The  station's  suspension  in  no 
way  affects  KRON-TV  San  Francisco,  he  added. 

WTVI  (TV)'s  CP  Telethon 

PLEDGES  in  the  cerebral  palsy  telethon  con- 
ducted just  prior  to  the  holidays  by  WTVI  (TV) 
St.  Louis  were  at  the  $80,000  mark  last  week, 
with  both  pledged  and  unpledged  funds  still 
coming  into  the  station.  WTVI  is  a  uhf  outlet 
operating  on  ch.  54,  competing  against  two  vhf 
outlets'.  John  D.  Scheuer  Jr.,  WTVI  executive 
vice  president  and  general  manager,  said  the 
talent  lineup  for  the  Dec.  17-19  telethon  in- 
cluded artists  from  a  dozen  other  local  tv  and 
radio  outlets,  plus  the  services  of  4,300  volun- 
teer workers.  Talent  included  Ted  Mack  and 
Mel  Tonne,  Joe  Garagiola,  sportscaster,  and 
200  other  radio  and  tv  personalities. 


$.94,00Q000  from 


BEEF  AL0NEI 


...In  WlBW-TV-Lahd 


Beef  is  buying  power  in  WIBW-TV  Land.  There's  $194 
million  worth  of  it,  and  that's  only  14.7%  of  total  buying 
power  in  our  coverage  area! 

This  is  a  billion-dollar-plus  market  that  WIBW-TV  sells 
best.  With  our  new  1010-foot  tower  and  greater  power, 
we're  delivering  over  128,000*  of  these  big-buying  fam- 
ilies. 

See  your  Capper  man  about  it;  he'll  show  you  how  to 
get  a  big  chunk  of  this  big  market. 

*  10/1/54 


SEE  YOUR  I    i  A    1  CAPPER  MAN 


CBS- 
DUMONT- 
ABC 
Interconnected 


TOPEKA,  KANS. 

Ben  Ludy,  Gen.  Mgr. 
WIBW  &  WIBW-TV  in  Topeka 
KCKN  in  Kansas  City 


Ths  Kansas  View  Raint 
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TWO  Free  &  Peters  sales  executives  are  made  "Colonels  of  the  Year"  in  recognition  of 
outstanding  personal  development  and  sales  performance  in  1954.  Receiving  awards 
from  F&P  President  H.  Preston  Peters  (c)  are  Arthur  Bagge  (2d  from 


sales 
Detro 


manager  at  Chicago,  and  Lon  King  (2d  from  r),  tv  account  executive  in 
it  office.    Taking  part  in  presentation  are  Russell  Woodward  (I),  executive 

i      .  r  i-   iii  i  s--ir.-  fj\    ..:  :_l_„4.  I  


midwest  radio 
the 
vice 


president  for  radio,  and  Lloyd  Griffin  (r),  vice  president  for  tv. 


BRANHAM  CREATES  UNIT 
OF  'JUNIOR  DIRECTORS' 

The  representation  firm  also 
announces  the  election  of  three 
new  vice  presidents:  Patzlaff, 
McCauley  and  Harding. 

A  NEW  '"junior  board  of  directors"'  has  been 
created  by  the  Branham  Co..  station  repres- 
entation firm.  The  board's  first  meeting  was  to 
be  held  in  Chicago  over  the  past  weekend. 

According  to  M.  H.  Long,  chairman  of  the 
board,  who  made  the  announcement,  the  junior 
board  is  a  form  of  "multiple  management" 
that  has  been  used  successfully  in  many  types 
of  industries.  He  said  the  Branham  firm  antici- 
pates "that  it  will  prove  particularly  advanta- 
geous in  the  media  representation  field." 

At  the  same  time,  Mr.  Long  announced  the 
election  of  three  new  vice  presidents:  Walter  F. 
Patzlaff  at  San  Francisco,  who  is  in  charge  of 
the  West  Coast  operation:  J.  Sloane  McCauley 
of  the  newspaper  division,  and  George  Harding 
of  radio  and  tv,  both  at  Dallas. 

The  junior  board  members  were  selected 
from  the  younger  stockholder-employes,  ac- 
cording to  Mr.  Long,  who  said  they  represented 
a  cross-section  of  the  Branham  selling  organiza- 
tion on  a  geographical  basis. 

Newly-elected  junior  board  members  and  their 
headquarters  are  Frank  Stapleton  and  Thomas 
B.  Campbell,  New  York;  A.  J.  Engelhardt  Jr. 
and  Dudley  D.  Brewer,  Chicago;  Edwin  C.  Char- 
ney,  Detroit;  Norman  E.  Noyes,  Los  Angeles, 
and  Horace  L.  Ralls,  Atlanta. 

REPRESENTATIVE  APPOINTMENTS 

KBAK-AM-TV  Bakersfield,  Calif.,  respectively 
appoint  Weed  &  Co.  and  Weed  Television 
Corp..  both  N.  Y. 

WJW  Cleveland  appoints  Katz  Agency  Inc., 
N.  Y. 

KFJI-TV  (under  construction)  Klamath  Falls, 
Ore.,  and  affiliated  KWIN  Ashland,  Ore.,  ap- 
point W.  S.  Grant  Co.,  S.  F. 


Storer  Appoints  Kelley 

WILLIAM  E.  KELLEY  has  been  appointed  an 
executive  in  the  New  York  national  sales  office 
of  the  Storer  Broadcasting  Co.,  Tom  Harker, 
SBCs  vice  president 
and  national  sales 
director,  announced 
Wednesday. 

Mr.  Kelley  headed 
the  sales  department 
of  KGBS-TV  (now 
KENS-TV)  San  An- 
tonio when  that  sta- 
tion was  purchased 
by  the  Storer  organ- 
ization. He  later  be- 
came national  sales 
director  of  that  sta- 
tion, and  held  that 
post  when  Storer 
sold  it  to  the  San  Antonio  Evening  News 
Pub.  Co. 


STATION  PEOPLE 

John  F.  Crohan  appointed  station  manager, 
WICE  Providence,  R.  I.,  succeeding  John  C. 
Martin. 


MR.  KELLEY 


Robert  Murray. 


operations  assistant.  WSRS 
Cleveland,  appointed 
station  manager,  af- 
filiated WDBF  Del 
Ray  Beach,  Fla. 

William  Dempsey, 

educational  director, 
KPIX  (TV)  San 
Francisco,  appointed 
program  manager, 
succeeding  R.  W. 
Wassenberg,  who 
moves  to  K  T  V  U 
(TV).  Stockton, 
Calif.,  as  station 
MR.  MURRAY  manager. 

Edward  F.  Glacken,  formerly  assistant  program 
director.  WBOC-TV  Salisbury,  Md.,  to  WFMZ- 


HOW  TO  GO 
BIG-TIME 
IN  TV 
WITHOUT 
OWNING 
FORT  KNOX 


Buy  PASSPORT  TO  DANGER  .  .  .  hottest 

property  available  to  local  and  regional 
advertisers!  This  is  a  brand-new, 
bang-up  show,  the  kind  only  the  big 
networks  can  usually  afford  to  put  on  .  .  . 
and  it's  yours  at  a  remarkably  low  cost, 
well  within  the  reach  of  almost  all  local 
sponsors.  Nothing  else  you  can  buy  gives 
you  a  star  like  this  .  .  .  slick  production 
.  .  .  elaborate  foreign  settings.  And 
what  a  promotion  you  can  build  around 
the  magic  of  Romero's  name!  No  wonder 
Blatz  Beer,  Welch  Grape  Juice,  and 
other  "savvy"  advertisers  have  already 
snapped  it  up.  Better  check  your  market 
. . .  contact  one  of  the  offices  below. 

CESAR  ROMERO,  starring  in  .  .  . 
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SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y. 
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TV  Allentown,  Pa.,  as  director  of  program 
operations. 

William  Thomas  Hamilton,  sales  executive 
CBS,  appointed  sales 
manager,  WNDU- 
TV  South  Bend, 
Ind.,  U.  of  Notre 
Dame  outlet,  effec- 
tive Feb.  1. 

Carl  Langewisch,  ad- 
vertising salesman, 
KCOW  Alliance, 
Neb.,  promoted  to 
advertising  manager. 

William  Hollenbeck, 

program  director, 
KOVR  (TV)  Stock-  MR.  HAMILTON 

ton,  Calif.,  to  newly-created  position,  studio 
manager,  KFSD-TV  San  Diego,  supervising 
filmbuying,  programming  and  production. 

Jay  Watson,  formerly  assistant  manager,  KPOA 


Honolulu,  to  KOVR  (TV)  Stockton,  Calif.,  in 
same  capacity. 

Daniel  H.  Burns,  sales  representative,  WIS  Co- 
lumbia,  S.   C,   ap-  :">V" 


pointed  sales  mana- 
ger. 

Mary  E.  McDonnell, 

editorial  staff,  Radio- 
Tv  Daily,  N.  Y.,  ap- 
pointed director  of 
publicity,  Municipal 
Broadcasting  System 
(WNYC  -  AM  -  FM 
and  proposed 
WNYC-TV  New 
York). 

Phil  Sutterfield,  for- 


MR.  BURNS 


merly  with  WHAS  Louisville  to  WNOX  Knox- 
ville  as  sports  director. 

John  Thayer,  account  executive,  KHOL-TV 
Kearney-Holdredge,  Neb.,  promoted  to  regional 
sales  director. 


IN  FILLING  STATION  SALES 


FILLING  STATION 
SALES 

Millions 

32 

LOUISVILLE 

$36.5 

33 

DAYTON 

£ 

» PHOENIX 

$?6.2 

35 

COLUMBUS 

36 

Tampa  — 

St.  Petersburg 

/  $35.8 

*SRD  Consumer  Markets  '54 

Filling  station  sales  are  zooming  because 
Phoenicians  have  the  cars,  the  distances, 
the  weather  and  the  inclination  to  "go 
places." 

Are  YOU  cashing  in  on  this  profitable 
market?  You  will  —  when  you  tell  your 
sales  story  over  KPHO  and  KPHO-TV! 
They  are  the  fast-action,  "get-results" 
media  favored  by  advertisers  who  have 
products  or  services  to  sell  to  the  motor- 
ing public  in  Arizona. 


SOLD 

rgfreijga  most  effectively  through  . . . 


KPHO-TV  -  KPHO 


Channel  5  •  CBS  Basic 
First  in  Arizona  since  '49 


Dial  910  •  ABC  Basic 
Hi  Fidelity  Voice  of  Arizona 
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Joseph  W.  Seacrest,  president,  Nebraska  State 
Journal  (KFAB  Omaha),  Lincoln,  appointed 
to  three-year  term,  director,  Federal  Reserve 
Bank  of  Kansas  City. 

Gilbert  Graham,  appointed  assistant  production 
manager,  WBBM-TV  Chicago,  succeeding  Eu- 
gene McClure,  who  becomes  sales  traffic  man- 
ager, succeeding  Jules  Kantor,  who  becomes  ac- 
count executive. 

Howard  Wormser,  manager,  publicity  dept.. 
KTLA  (TV)  Hollywood,  resigns  effective 
Feb.  1. 

Roy  Maner,  formerly  with  WSOC  Charlotte, 
N.  C,  to  WIST  there  as  account  executive. 

Dick  Winters,  WAAF  Chicago,  to  station's 
sales  staff. 

George  Kenyon  appointed  film  director,  WJBK- 
TV  Detroit,  succeeding  Robert  Buchanan,  who 
has  been  appointed  to  tv  sales  staff;  David 
Shannon  to  sales  staff,  WJBK. 

Gilbert  L.  Fall,  sales  representative,  film  div., 
NBC,  returns  to  KPTV  (TV)  Portland,  Ore., 
as  sales  staff  member. 

Arthur  Strickland,  former  staff  writer  and  chief 
photographer,  Florence  (S.  C.)  Morning  News, 
to  WBTW  (TV)  Florence  as  chief  photogra- 
pher. 

Jack  Daly,  formerly  with  WBRY  Waterbury, 
Conn.,  to  news  staff,  WRNL  Richmond.  Va. 

Brooke  Johns,  Broadway  personality  of  1920s, 
started  Brooke  Johns  Show  Jan.  8,  WGAY  Sil- 
ver Spring,  Md.;  Joanne  Johns,  daughter,  also 
featured  on  program. 

Claude  (Buddy)  Young,  professional  football 
player,  Baltimore  Colt,  to  WEBB  Baltimore  as 
disc  m.c. 

Cy  Nelson,  formerly  with  WGIL  Galesburg, 
111.,  to  WJJD  Chicago,  as  disc  m.c,  succeeding 
Stan  Dale,  now  in  armed  services;  Lani  Lehua, 
entertainer,  signed  by  WJJD  to  do  musical  re- 
mote from  Club  Internationale,  Chicago. 

Tom  Barry  to  WOL-AM-FM  Washington  as 
disc  m.c. 

Marin  Morsch  to  WLBK  DeKalb,  111.,  arranging 
and  broadcasting  women's  homemakers  club 
program. 

Bert  Chance,  sales  manager,  KOVR  (TV) 
Stockton,  Calif.,  to  KBET-TV  Sacramento 
(target  date:  Feb.  15). 

Noel  C.  Breault,  formerly  sales  manager, 
WEAN  Providence,  R.  I.,  to  WPAW  Pawtucket, 
R.  I. 

REPRESENTATIVE  PEOPLE 

M.  W.  Harms  Jr.,  formerly  with  Edward  Petry 
&  Co.,  N.  Y.,  to  tv  staff,  Avery-Knodel  Inc., 
Chicago,  as  account  executive. 

Charles  E.  Haddix,  S.  F.  sales  manager,  KLX 
Oakland,  Calif.,  to  Tracy  Moore  &  Assocs., 
Hollywood,  as  northern  California  manager, 
with  offices  at  201  Monadnock  Bldg.;  telephone: 
Exbrook  2-6444. 

Edward  C.  Page,  tv  account  executive,  George 
P.  Hollingbery  Co.,  N.  Y.,  to  tv  sales  staff, 
Edward  Petry  &  Co.,  same  city. 

Jerome  A.  Moore,  account  executive,  Tracy 
Moore  &  Assocs.,  Hollywood,  father  of  girl, 
Rae  Alice,  Dec.  28. 

Lincoln  P.  Simonds,  59,  Pacific  Coast  manager, 
Weed  &  Co.  and  Weed  Television  Corp.,  Holly- 
wood, died  Dec.  30. 
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PLOTKIN  REPORT  ASKS  REVIEW  OF  FCC, 
JUSTICE  ACTIVITY  IN  NETWORK  FIELD 

Senate  Commerce  Committee  probe  of  network  and  uhf-vhf  prob- 
lems is  made  ready  by  new  Chairman  Magnuson  as  Congress  opens. 


i 


*VHAT  is  likely  to  be  the  Senate  Commerce 
Tommittee  investigating  staff's  majority  report 
jn  the  current  probe  of  tv  networks  and  uhf- 
.hf  problems  was  submitted  to  incoming  Chair- 
nan  Warren  G.  Magnuson  (D-Wash.)  last 
week. 

Attorney  Harry  M.  Plotkin,  former  FCC  as- 
sistant general  counsel  who  has  been  minority 
:ounsel  for  the  investigation  since  it  was 
initiated  last  summer  by  Sen.  John  W.  Bricker 
fR-Ohio)  as  chairman  under  a  GOP  regime, 
made  his  report  Wednesday  to  Sen.  Magnuson. 

The  Plotkin  recommendations  reportedly  sug- 
gest that  the  investigation  be  continued,  but 
that  the  committee  first  take  steps  to  ascertain 
if  the  Justice  Dept.  and  the  FCC  are  exercising 
their  full  authority  in  the  respective  fields  where 
they  are  empowered  to  act  against  monopolistic 
situations. 

Since  Democrats  took  over  leadership  on 
Capitol  Hill  last  week,  Mr.  Plotkin's  report, 
written  while  he  was  minority  counsel,  presum- 
ably becomes  the  majority  report,  provided,  of 
course,  it  is  approved  by  the  committee. 

Mr.  Plotkin's  report  came  after  a  stepping-up 
of  activity  in  the  investigation  on  the  part  of 
attorney  Robert  F.  Jones,  former  FCC  commis- 
sioner and  Ohio  congressman,  who  under  Sen. 
Bricker's  chairmanship  of  the  Commerce  Com- 
mittee has  been  majority  counsel  for  the  in- 
vestigation. After  a  period  of  relative  quiescence 
following  Democratic  victories  at  the  polls 
Nov.  2,  the  investigation  suddenly  gathered 
speed  again-  late  last  month,  largely  through 
the  prompting  of  Mr.  Jones. 

Meanwhile,  Mr.  Jones,  who  also  has  been 


Subcommittee  Chiefs  Job 

SEN.  WARREN  G.  MAGNUSON  CD- 
Wash.)  as  late  as  last  Thursday  was  re- 
ported debating  whether  he  would  take 
over  the  chairmanship  of  the  Senate 
Commerce  Committee's  Communications 
Subcommittee.  The  incoming  Commerce 
Committee  chairman  was  said  to  be  con- 
sidering heading  the  subcommittee  be- 
cause of  the  "terrific  importance"  of  the 
broadcasting  industry  as  a  molder  of  pub- 
lic opinion.  Earlier,  he  had  expressed 
his  intention  of  heading  the  Maritime 
subcommittee. 

Others  being  considered  for  the  Com- 
munications Subcommittee  chairmanship 
are  Sens.  John  O.  Pastore  (D-R.I.)  and 
A.  S.  Mike  Monroney  (D-Okla.).  Other 
Democrats  on  the  Commerce  Committee 
are  Sens.  Lyndon  B.  Johnson  (Tex.), 
George  A.  Smathers  (Fla.)  and  Earle  C. 
Clements  (Ky.  ).  Two  Democrats  will  be 
added  and  its  seven  Republicans  probably 
will  remain,  with  Sen.  John  W.  Bricker 
(R-Ohio),  chairman  during  the  83d 
Congress,  as  ranking  GOP  member. 

The  House  Commerce  Committee, 
which' will  be  headed  by  Rep.  J.  Percy 
Priest  (D-Tenn.),  will  add  seven  new 
Democrats,  while  two  Republicans  will 
be  dropped  from  the  31-man  group.  Rep. 
Priest  has  announced  he  will  have  stand- 
ing subcommittees. 


writing  a  report  as  majority  counsel  under  the 
GOP  tenure,  said  Thursday  he  had  not  yet  sub- 
mitted, his  report  to  Sen.  Bricker.  Mr.  Jones' 
report  presumably  would  become  the  minority 
report  in  a  Democrat-controlled  Senate. 

Mr.  Plotkin  last  week  declined  to  say  whether 
he  would  accept  the  post  of  majority  counsel 
for  the  investigation  under  the  Democrats  if 
offered  to  him,  beyond  saying  that  he  had  not 
ruled  out  that  possibility.  Mr.  Jones,  asked 
Thursday  whether  he  would  be  willing  to  con- 
tinue in  the  changed  position  of  minority  coun- 
sel, said  the  question  was  somewhat  inappro- 
priate because  he  had  not  conferred  with  Sen. 
Bricker  since  the  latter's  return  to  Washington. 

Probes  to  Continue 

Sen.  Magnuson,  meanwhile,  set  the  machinery 
in  motion  last  week  to  continue  all  special  in- 
vestigations and  studies  currently  being  made 
by  the  Commerce  Committee,  including  the 
probe  of  the  networks  and  uhf-vhf  problems. 
This  was  in  the  form  of  a  resolution  introduced 
on  the  floor  by  the  Washington  Democrat,  ask- 
ing authorization  to  carry  on  the  committee's 
investigations  initiated  by  Sen.  Bricker,  for 
which  funds  expire  Jan.  31. 

Sen.  Magnuson's  resolution  is  similar  to  that 
(S  Res  173)  approved  last  year  for  committee 
investigations  under  Sen.  Bricker.  The  Senate 
at  that  time  appropriated  $115,000  for  work  by 
three  subcommittees.  The  amount  to  be  asked 
in  Sen.  Magnuson's  resolution — which  would 
be  in  effect  from  Feb.  1,  1955,  to  Jan.  31,  1956 
— was  not  specified  pending  the  Commerce 
Committee's  organizational  meeting. 

Sens.  Magnuson  and  Harley  M.  Kilgore  (D- 
W.  Va.),  who  has  proposed  a  probe  of  "monop- 
olistic trends"  in  the  communications  field  as 
chairman  of  the  Senate  Judiciary  Committee, 
had  not  conferred  by  last  Thursday  on  fields  of 
activity  in  which  they  will  operate  to  prevent 
overlap,  but  they  apparently  had  reached  an 
agreement  on  the  problem. 

Although  the  two  senators  had  not  talked 
together  by  Thursday,  it  was  believed  the  agree- 
ment had  been  reached  through  their  respective 
representatives.  Under  the  plan  [Closed  Cir- 
cuit, Jan.  3],  the  Commerce  Committee  would 
examine  the  Communications  Act  of  1934  to 
determine  if  changes  are  needed.  The  Kilgore 
group  would  restrict  its  probe  to  the  "monop- 
oly" aspects  of  manufacturing  company  owner- 
ship of  networks  and  radio-tv  stations,  and 
common  ownership  of  newspapers  and  radio  or 
tv  and  ownership  of  both  radio  and  tv  outlets. 

Broadcaster  Howard  Chernoff,  who  has  been 
asked  by  Sen.  Kilgore  to  act  as  consultant  for 
the  "monopoly"  probe,  was  scheduled  to  arrive 
in  Washington  today  (Monday)  to  make  rec- 
ommendations to  Sen.  Kilgore  on  the  nature 
and  extent  of  the  probe. 

Mr.  Chernoff,  now  a  radio-tv  consultant  on 
the  West  Coast,  conferred  with  Sen.  Kilgore 
last  month  and  afterward  talked  to  network, 
radio-tv  manufacturing  and  other  officials  in 
New  York.  Mr.  Chernoff,  part  owner  of 
WTAP-TV  Parkersburg,  W.  Va.,  resigned  a 
year  ago  as  general  manager  of  KFMB-AM-TV 
San  Diego  and  still  makes  his  home  there. 

Regarding  a  report  that  the  Kilgore  investiga- 
tion did  not  plan  to  investigate  "monopolistic" 
aspects  of  subscription  tv,  the  West  Virginia 
Democrat's  office  last  week  disowned  such  a 
report  and  said  there  was  nothing  to  indicate 
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the  senator  would  not  go  ahead  with  his  an- 
nounced plan  to  take  a  look  at  the  pay-as-you- 
see  tv  field. 

It  still  was  not  definitely  known  last  week 
whether  Sen.  Kilgore  would  head  the  investiga- 
tion as  chairman  of  the  Senate  Judiciary  Com- 
mittee or  of  its  Anti-Monopoly  subcommittee, 
or  whether  he  would  turn  the  active  reins  over 
to  another  senator  who  would  be  chairman  of 
the  subcommittee. 

Speculation  was  rife  last  week  on  Capitol 
Hill  on  who  would  be  named  to  head  the  sub- 
committee, which  also,  under  Democratic- 
control  of  the  Senate,  is  expected  to  hold  in- 
vestigations of  the  Dixon-Yates  atomic  energy 
contract. 

Regarded  as  the  most  likely  candidate  to 
head  the  subcommittee  was  GOP  Sen.  William 
Langer  (N.  D.),  who  is  said  to  be  in  agree- 
ment with  Sen.  Kilgore  on  many  issues.  Also 


in  the  running  was  Sen.  Estes  Kefauver  (D- 
Tenn. ) . 

Sidney  Davis,  who  has  been  counsel  for  Sen. 
Langer's  chairmanship  of  the  anti-monopoly 
group  under  the  Republicans,  said  last  week  he 
would  remain  as  counsel  with  either  Sen.  Langer 
or  Sen.  Kefauver,  if  asked. 

Sens.  Kefauver  and  Thomas  C.  Hennings 
(D-Mo.)  also  are  regarded  as  candidates  for 
the  Judiciary  Committee's  Juvenile  Delinquency 
subcommittee,  which  held  hearings  during  the 
83rd  Congress  on  tv  programming  for  children. 

Boxing  Investigation? 

BOXING  may  come  in  for  an  investigation  by 
the  Senate  Commerce  Committee,  Sen.  Warren 
G.  Magnuson  (D-Wash.),  incoming  chairman 
of  the  committee,  said  last  week.  Sen.  Magnu- 
son told  reporters  the  committee  may  investi- 
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gate  possible  racketeering  in  boxing,  with  ifcj 
jurisdiction  for  such  a  probe  to  come  from  thi 
large  number  of  fights  being  televised.  Thi 
International  Boxing  Club  and  its  president 
James  D.  Norris,  were  the  subject  of  an  expose 
type  article  in  a  recent  issue  of  Sports  lllus 
trated  magazine. 

Ex-Gov.  Pyle  Undecided 
On  Leaving  Public  Life 

EX-GOV.  J.  Howard  Pyle  of  Arizona,  on  leav< 
as  vice  president  of  KTAR  Phoenix,  is  unde 
cided  whether  to  stay  in  public  life  or  returr 
to  broadcasting,  he 
told  B»T  Tuesday. 
His  second  two-year 
term  as  governor 
ended  Ian.  2. 

Gov.  Pyle  has  been 
offered  an  important 
government  job  by 
the  White  House,  it 
was  learned  in  Wash- 
ington after  he  had 
talked  with  President 
Eisenhower,  but  he 
refused  to  answer 
any  questions  about 
the  assignment. 

With  20  years  of  broadcast  experience  prior 
to  his  Arizona  executive  post,  he  feels  the  urge 
to  get  back  in  the  industry.  "I'll  do  a  lot  of 
thinking  in  the  next  10  days."  he  said,  before 
leaving  Washington  for  Phoenix.  "After  I  clean 
up  two  or  three  things,  I'll  be  in  a  better  posi- 
tion to  make  up  my  mind.  It's  hard  to  get  out 
of  public  life  once  you're  in  it." 

Gov.  Pyle  was  re-elected  in  1952  by  the 
largest  majority  ever  given  a  state  candidate 
in  Arizona  but  lost  out  this  year  in  the  gen- 
eral election  trend  that  brought  defeat  to 
many  Republican  candidates.  He  owns  a  little 
over  1%  interest  in  KTAR  and  its  affiliated 
KVAR  (TV)  at  nearby  Mesa  (800  of  64,706 
shares). 

Portland  Ch.  12  Loser 
Appeals  Grant  to  Oregon  Tv 

AN  APPEAL  to  the  U.  S.  Court  of  Appeals 
in  Washington  against  the  FCC's  grant  of  ch. 
12  Portland,  Ore.,  to  Oregon  Television  Inc. 
[B»T,  Aug.  2,  1954]  and  the  Commission's 
denial  of  a  request  to  reopen  the  hearing 
[B«T,  Dec.  13,  1954]  was  filed  last  week  by- 
Columbia  Empire  Telecasters  Inc.,  the  un- 
successful applicant. 

The  Commission's  grant  to  Oregon  Tv  Inc. 
was  made  primarily  on  the  ground  that  it 
comprised  new,  non-broadcast  and  non-news- 
paper ownership  in  tv.  It  is  principally  owned 
by  Portland  businessmen,  including  Julius  L. 
Meier  Jr.  (Meier  &  Franks  department  store). 
Columbia  Empire  was  denied  among  other 
things,  because  its  owners  were  affiliated  with 
radio  stations  and  newspapers  (KPOJ-Portland 
Journal  and  Wesley  I.  Dunn,  owner  of  KSFO 
and  former  owner  of  KPIX  [TV]  San  Fran- 
cisco). 

Attack  on  Oregon  Tv's  qualifications  by 
Columbia  was  based  primarily  on  questions 
regarding  the  manner  in  which  its  proposed 
general  manager,  Walter  J.  Stiles,  was  hired 
and  resigned,  and  the  validity  of  the  Com- 
mission's action  regarding  diversification.  Co- 
lumbia also  claimed  that  Oregon  misrepresent- 
ed its  plans  for  its  antenna  site,  and  was  not 
financially  qualified. 

A  third  applicant,  Northwest  Television  & 
Broadcasting  Co.,  has  not  participated  in  the 
petitions  for  reconsideration  or  in  the  appeal 
to  the  court. 
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3 RANT  OF  CH.  12  TO  WPRO-TV  AFFIRMED 


FCC  denies  protests  of  WNET 
(TV),  upholds  earlier  rulings 
granting  the  tv  permit  and  spe- 
cial temporary  authority  to 
begin  operation. 

-INAL  decision  affirming  its  1953  grant  of  ch. 
12  to  WPRO-TV  Providence,  R.  I.,  was  issued 
]->y  FCC  last  week  denying  the  Sec.  309  (c) 
Economic  protest  filed  by  ch.  16  WNET  (TV) 
there,  which  postponed  commencement  of  the 
■/hi  station  for  more  than  a  year. 

In  its  final  ruling,  to  which  Comr.  Robert  T. 
Bartley  dissented  and  in  which  Comr.  Frieda 
B.  Hennock  did  not  participate,  the  Commis- 
sion majority  made  effective  immediately  the 
special  temporary  authority  earlier  granted 
WPRO-TV  to  begin  interim  operation.  Both 
grants  of  the  ch.  12  permit  and  ST  A  had  been 
stayed  by  the  Commission  pending  hearing  of 
the  protest. 

FCC  turned  down  WNET's  claims  of  im- 
proper procedure  in  the  protest  hearing  and  in 
the  original  ch.  12  grant.  The  decision  con- 
cluded the  ch.  16  outlet  was  not  prejudiced  in 
the  protest  hearing — although  the  examiner 
did  not  make  final  conclusions  and  instead  cer- 
tified findings  of  fact  to  the  Commission — since 
FCC  considered  all  issues  in  its  final  ruling. 

FCC  found  "without  merit"  WNET's  argu- 
ments with  respect  to  the  Commission  ex- 
pediting procedure  granting  WPRO-TV  the 
day  after  withdrawal  of  two  competing  applica- 
tions by  Hope  Broadcasting  Co.  and  Greater 
Providence  Broadcasting  Co.  These  dismissals 
were  pursuant  to  an  agreement  on  a  proposed 
merger  subject  to  later  FCC  approval. 

FCC  said  the  WPRO-TV  grant  represented 
"action  taken  on  an  application  long  on  file 
with  the  Commission  and  pursuant  to  published 
and  well-known  regulations  reasonably  designed 
to  meet  the  processing  situation  confronting  the 
Commission." 

The  final  ruling  also  denied  three  basic  sub- 
stantive arguments  made  by  WNET.  These  in- 
cluded alleged  violation  of  the  multiple  owner- 
ship rules,  contravention  of  Sec.  319  of  the 
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Communications  Act  (premature  construction) 
and  violation  of  FCC  policy  against  "payoffs" 
in  tv  application  dismissals. 

The  Commission  refused  to  agree  that  be- 
cause of  the  merger  agreement,  principals  in 
three  am  stations  in  the  same  community  were 
"interested"  in  the  same  tv  venture.  FCC  noted 
the  merger  has  neither  been  effected  by  the 
parties  nor  approved  by  FCC. 

Cherry  &  Webb  Broadcasting  Co.,  WPRO- 
TV  permittee,  operates  WPRO-AM-FM  there 
and  is  chiefly  owned  by  William  S.  Cherry  Jr. 
and  his  sister,  Ann  Cherry  Gross. 

Hope  principals  include  President  John  B. 
Poor,  Mowry  Lowe  and  Henry  H.  Tilley,  all 
with  WEAN  Providence  until  sale  of  the  sta- 
tion by  General  Teleradio  Inc.  last  fall  for 
$260,000  to  the  Providence  Journal,  approved 
by  FCC  [B»T,  Sept.  27,  1954].  Mr.  Lowe, 
former  WEAN  manager,  has  bought  WHOO 
Orlando,  Fla.,  from  Edward  Lamb  for  $295,- 
000,  subject  to  Commission  consent. 

Largest  single  stockholders  (20%  each)  in 
Greater  Providence  were  Robert  T.  Engles, 
president  and  manager  of  WHIM  Providence, 
and  Charles  G.  Taylor,  WHIM  program  direc- 
tor. Each  holds  12.5%  of  WHIM  and  25.5% 
of  WORC  Worcester,  Mass.  They  withdrew 
from  Greater  Providence  under  the  merger  pro- 
posal and  acquired  personal  options  for  part 
interest  in  WPRO-TV. 

FCC  refused  to  accept  WNET's  premature 
construction  charge  against  WPRO-TV,  based 
on  provisions  for  tv  expansion  provided  in  the 
WPRO-FM  building  and  tower.  The  Com- 
mission indicated  the  WNET  argument  con- 
stituted excessive  restriction  against  "any" 
construction  or  planning  for  eventual  tv  service 
when  a  station  undertook  building  of  new 
fm  or  other  facilities.  The  WPRO-FM  tower 
was  victim  to  Hurricane  Hazel,  FCC  observed. 

The    Commission    could    not    agree  with 

WNET  that  the  ch.  12  merger  proposal  included 

provision  for  an  excessive  "pay-off"  to  Messrs. 

Engles  and  Taylor  if  certain  option  rights  were 

canceled  for  consideration  of  $205,500. 

The  merger  plan  calls  for  formation  of  a  new 
firm  having  capitalization  of  1,000  shares,  $100 
par.  Cherry  &  Webb  would  acquire  550  shares, 
Hope  250  shares  and  Greater  Providence  200 
shares.  In  consideration  for  their  withdrawal 
from  Greater  Providence,  Messrs.  Engles  and 
Taylor  received  an  option  for  12  months  (from 
the  time  FCC  approved  transfer  of  the  permit 
for  ch.  12  from  Cherry  &  Webb  to  the  new  firm) 
to  acquire  130  shares  of  the  stock  in  the  new  firm 
held  by  Cherry  &  Webb  and  Hope  (Cherry  & 
Webb  would  transfer  110  shares  and  Hope  20 
shares) . 

The  option  agreement  provided  that  before  the 
end  of  the  12-month  period,  but  not  before  7 
months.  Cherry  &  Webb  and  Hope  have  the  right 
to  cancel  the  option  by  paying  Messrs.  Engles  and 
Taylor  the  sum  of  $205,000  in  cash. 

FCC  said  it  could  not  find  fault  with  $5,500 
of  the  sum  designated  as  reimbursement  of  ex- 
penses, although  the  $200,000  raised  a  "more 
serious"  question.  But  the  Commission  could 
not  find  "unreasonable"  Messrs.  Engles'  and 
Taylor's  original  interest  in  Greater  Providence 
or  their  right  to  buy  stock  in  the  proposed  new 
firm,  and  thereby  could  not  find  unreasonable 
the  alternative  payment  of  $200,000  should  they 
relinquish  such  valuable  rights. 

In  his  dissenting  opinion  to  the  majority 

report,  Comr.  Bartley  stated: 

I  dissented  to  the  original  grant  in  this  case 
because  of  the  circumstances  surrounding  the 
"pay-off"  for  dismissal  of  the  competing  applica- 
tions .  .  .  The  findings  made  by  the  examiner 
after  a  hearing  and  adopted  here  by  the  Com- 
mission, concerning  the  specific  details  of  the 
payments  made  and  to  be  made  and  the  "con- 
sideration" passing  as  a  result  of  these  agree- 
ments, merely  strengthen  my  original  opinion 
that  a  grant  should  not  be  made.  I  am  therefore 
compelled  to  dissent  from  the  action  of  the  ma- 
jority here. 
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SENATE  RULES  UNIT 
REPORTS  ON  RADIO-TV 

Subcommittee  recommends 
that  witness  be  allowed  to  ob- 
ject to  lights  and  cameras,  and 
that  Senate  consider  installing 
radio-tv  facilities  on  Hill. 

A  WITNESS  giving  testimony  before  a  con- 
gressional committee  hearing  should  be  entitled 
to  request  that  tv  and  motion  picture  cameras 
and  lights  not  be  directed  at  him,  a  Senate  Rules 
subcommittee  recommended  in  its  report  pub- 
lished last  Thursday. 

Such  a  request  then  would  be  ruled  on  by 
committee  members  present  at  the  hearing,  the 
report  said.  The  three-man  Senate  group  held 
hearings  during  the  83rd  Congress  under  the 
chairmanship  of  Sen.  William  E.  Jenner  (R-Ind.) 
on  ways  and  means  of  overhauling  congres- 
sional hearing  procedures,  and  among  other 
things  heard  testimony  on  whether  radio  and 
tv  should  be  admitted  to  open  Senate  com- 
mittee hearings. 

The  subcommittee's  recommendation  said  wit- 
nesses should  have  the  right  to  protest  against 
cameras  and  lights  on  grounds  of  distraction, 
harassment  or  physical  discomfort,  with  com- 
mittee members  present  ruling  on  the  request. 

The  Senate  unit  also  recommended  that  the 
parent  Senate  Rules  &  Administration  Com- 
mittee study  the  practicability  of  installing  up- 
to-date  facilities  on  Capitol  Hill  for  unobtru- 
sive coverage  of  committee  hearings  by  radio-tv 
and  other  news  media. 

Testimony  pro  and  con  on  the  radio-tv  ques- 
tion was  heard  from  senators  and  congressmen 
at  hearings  last  summer  [B*T,  July  5,  1954,  et 
seq.}  and  arguments  in  favor  of  radio-tv  cover- 
age from  broadcasters  and  others  [B»T,  Aug.  9, 
1954].  The  Senate  Rules  subcommittee  made 
no  recommendations  specifically  concerning  ra- 
dio coverage. 

House  Speaker  Sam  Rayburn  (D-Tex.)  has 
ruled  against  televising  of  House  committee 
hearings  during  the  84th  Congress  [B«T,  Jan.  3]. 

In  its  report  last  week  the  Senate  group  cited 
testimony  in  favor  of  tv  coverage  by  Sen.  Karl 
Mundt  (R-S.  D.)  during  the  hearings  and  a 
statement  by  Ernest  Angell,  board  chairman  of 
the  American  Civil  Liberties  Union,  favoring 
unrestricted  coverage,  with  no  rights  of  objec- 
tion by  witnesses.  The  Senate  group's  report 
added  in  part: 

If  we  accept  the  premise  that  the  public  is 
entitled  to  be  present  at  all  public  sessions  of 
congressional  committees,  it  would  seem  to  fol- 
low   that    broadcasting,    televising    and  photo- 


s  as  easy  as  listening  to  KRIZ 

Phoenix." 


graphing  of  such  proceedings,  provided  these 
media  do  not  interfere  with  the  orderly  presen- 
tation of  the  evidence,  are  a  legitimate  means 
for  acquainting  the  public  with  the  activity  of 
its  legislature.  We  are  not  prepared,  however, 
to  go  quite  so  far  as  the  ACLU,  and  [we]  believe 
that  a  request  by  a  witness  to  testify  free  from 
distraction  should  be  considered  and  passed  upon 
by  the  committee. 

The  report  cited  "up-to-date  communications 
facilities"  used  in  broadcasting  and  televising 
United  Nations  activities  unobtrusively  (a  point 
made  by  industry  witnesses  at  the  hearings), 
recommending  that  the  Senate  study  the  "fea- 
sibility of  installing  modern  facilities  for  the 
coverage  of  public  committee  hearings  by  all 
communications  media." 

Citing  criticism  that  radio  and  cameras  de- 
grade and  cheapen  the  legislative  process,  trans- 
form hearings  into  carnivals  and  bring  out  the 
thespian  rather  than  the  statesman  in  legislators, 
the  subcommittee  said,  "There  is  no  answer  to 
satisfy  all  the  critics." 

Other  members  of  the  Senate  Rules  subcom- 
mittee were  Sens.  Frank  Carlson  (R-Kan.)  and 
Carl  Hayden  (D-Ariz.). 

Program's  Contents  Checked, 
Ziv  Tv  Informs  House  Group 

ZIV  TELEVISION  Programs  Inc.,  in  an  un- 
solicited report  last  week  to  the  House  Com- 
merce Committee,  said  the  firm  is  careful  not 
to  include  in  the  program  content  of  its  shows 
any  subject  matter 
which,  in  conjunc- 
tion with  beer  com- 
mercials, might  be 
considered  offensive, 
distasteful  or  harm- 
ful to  the  audience  or 
the  business  identi- 
fied with  the  pro- 
gram. 

The  House  Com- 
merce Committee 
last  summer  asked 
broadcasters  and  the 
beer  and  wine  in- 
MR-  SINN  dustries  to  report  on 

the  amount  of  beer  and  wine  advertising  on 
radio-tv.  NARTB  and  the  U.  S.  Brewers  Foun- 
dation have  made  their  reports  [B»T,  Jan.  3J. 

The  Ziv  Tv  report  was  signed  by  John  L. 
Sinn,  president,  and  said,  "We  believe  tv  ad- 
vertising of  beer  can  be  accomplished  with  care 
and  good  taste.  .  .  ." 

Lamb  Postponement  Asked 

FURTHER  CONTINUANCE  of  the  FCC  li- 
cense renewal  hearing  involving  Edward 
Lamb's  WICU  (TV)  Erie,  Pa.,  from  Jan.  18  to 
Feb.  9  was  requested  of  Examiner  Herbert 
Sharfman  Thursday  by  the  Commission's 
Broadcast  Bureau.  Action  followed  resignation 
of  Walter  R.  Powell  Jr.,  chief  Broadcast  Bu- 
reau counsel  in  the  case,  to  join  NARTB  (story, 
page  63). 

Earlier,  counsel  for  WICU  asked  extension 
of  the  renewal  hearing  until  Ian.  18  in  order 
to  complete  investigation  of  certain  Broadcast 
Bureau  witnesses  who  are  being  recalled  for 
further  cross  examination  [B°T,  Jan.  3;  Dec. 
20,  1954]. 

WB ID-TV  Asks  1,000  Kw 

POWER  boost  to  1  megawatt  was  requested  by 
ch.  62  WBID-TV  Detroit,  Mich.,  in  an  applica- 
tion filed  with  the  FCC  last  week.  GE  trans- 
mitter and  antenna  were  specified  with  antenna 
height  above  average  terrain  of  643  ft.  The  ap- 
plication further  specified  its  studio  and  trans- 
mitter location  as  the  Penobscot  Bldg.,  645 
Griswold,  Detroit. 


ABC,  NBC  Urge  Rayburn 
To  Throw  Out  Tv  Ban  Idea 

TWO  NETWORKS  have  asked  House  Speake 
Sam  Rayburn  (D-Tex.)  to  withhold  impositioi 
of  his  proposed  ban  on  televised  coverage  o 


MR.  DALY 


MR.  TAYLOR 


House  committee  hearings.  Rep.  Rayburn  said 
Dec.  28  that  he  would  reimpose  the  ban  against 
tv  in  effect  during  the  82d  Congress,  of  which 
he  was  House  speaker  [B*T,  Jan.  3]. 

John  Daly.  ABC's  vice  president  in  charge 
of  news,  special  events,  sports  and  public  af- 
fairs, in  a  letter  to  Rep.  Rayburn,  asked  that 
the  ruling  be  withheld  until  ABC  and  other 
interested  parties  could  present  their  views. 
Mr  Daly  said  he  believed  industry  views  "will 
be  unanimous  in  recommending  that  in  all  pub- 
lic matters  radio  and  television  be  granted 
right  of  access  equal  to  that  granted  any  other 
medium  of  information." 

Davidson  Taylor,  NBC  vice  president  in 
charge  of  public  affairs,  said:  "We  hope  the 
speaker  (Rep.  Rayburn)  will  give  this  matter 
serious  reconsideration  because  it  is  our  belief 
that  television  is  the  most  direct  reporting 
device  thus  far  invented." 

Anthony  Petition  Seeks 
Vhf  Allocation  in  Mass. 

PETITION  to  institute  a  rule-making  proceed-  ' 
ing  looking  toward  allocation  of  ch.  6  to  a 
point  on  Martha's  Vineyard  at  Nashaquitsa, 
Mass.,  was  filed  with  FCC  last  week  by  E.  An- 
thony &  Sons  Inc.,  licensee  of  WNBH-WFMR 
(FM)  New  Bedford  and  WOCB-AM-FM  West 
Yarmouth,  and  former  permittee  of  ch.  28 
WTEV-TV  New  Bedford  and  ch.  50  WBOS- 
TV  Boston. 

The  petition  said  the  assignment  can  be  made 
without  deletion  or  substitution  of  any  presently 
assigned  vhf  channels  and  would  cover  the 
southern  Massachusetts  area  including  New 
Bedford,  Fall  River,  Martha's  Vineyard,  most 
of  Nantucket  and  Cape  Cod. 

Meanwhile,  FCC  last  week  turned  down  a 
joint  petition  filed  by  ch.  62  WFIE  (TV)  Evans- 


"Gosh,  even  the 
Dean  thinks  I'm  a 
genius  ever  since 
I  started  spotting 
my  spot  camoaign 
on  WWPA!" 


Williamsport,  Pa 

—  A  Great 
Pennsylvania 
Market ! 
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lie,  Ind.,  and  ch.  50  WEHT  (TV)  Henderson, 
v.,  seeking  de-intermixture  of  uhf  and  vhf 
|annels  in  the  area.  FCC  denied  their  request 
r  switching  of  the  educational  reservation  at 
j/ansville  from  ch.  56  to  ch.  7.  Chairman 
leorge  C.  McConnaughey  did  not  vote  and 
jDmr.  Robert  T.  Bartley  dissented.  Three  ap- 
icants  are  in  hearing  for  ch.  7:  WGBF, 
I'EOA  and  Evansville  Tv  Inc. 

4ARTB,  THEATREMEN 
\SK  PAY-TV  HEARING 

Petitions  ask  FCC  to  take  full 
action  of  subscription  plan. 
Zenith  has  requested  authority 
for  toll  tv  without  hearing. 


ULL  and  complete  hearing  on  subscription 
Revision  was  asked  of  the  FCC  last  week  by 
JARTB  and  the  theatre  exhibitor  dominated 
oint  Committee  on  Toll  Tv. 

Both  groups'  positions  were  taken  in  oppo- 
ition  to  the  new  Zenith  petition  to  the  Com- 
nission  which  urged  that  pay-tv  be  authorized 
without  a  hearing  [B»T,  Dec.  6,  1954]. 
I  The  NARTB  attitude  toward  this  request  was 
*)nade  known  in  a  carefully  couched  letter  to 
FCC  Chairman  George  E.  McConnaughey  by 
vfARTB  President  Harold  E.  Fellows.  In  es- 
sence, Mr.  Fellows  said  that  the  Commission 
fjihould  hold  as  full  and  formal  a  hearing  on 
"Ihe  subject  as  necessary  to  determine  subscrip- 
ion  tv  is  in  the  public  interest. 

He  also  emphasized  that  NARTB  was  not 
aking  a  position  regarding  the  merits  of  the 
proposed  new  service.  Gist  of  NARTB's  letter: 


".  .  .  this  subject  is  one  requiring  the  utmost 
in  regulatory  consideration — in  which  oppor- 
tunity, in  keeping  with  the  Administrative  Pro- 
cedure Act,  should  be  afforded  interested  par- 
ties to  air  the  subject  completely." 

The  Joint  Committee,  in  a  formal  opposition 
to  the  Zenith  request,  took  issue  with  every 
one  of  the  points  Zenith  made. 

"Every  segment  of  the  interested  public 
should  not  only  have  the  right  to  appear  and 
testify  at  such  a  hearing,  but  those  who  have 
stakes  in  the  question  of  the  establishment  of 
subscription  television  should  also  have  the  op- 
portunity to  cross-examine  the  proponents,"  the 
Joint  Committee  said. 

It  claimed  that  the  time  element  becomes 
relatively  insignificant  "when  weighed  against 
the  tremendous  social  and  economic  upheaval 
which  may  follow  the  establishment  of  sub- 
scription television."  Zenith  had  cited  the 
length  of  rule-making  hearings  as  one  of  the 
reasons  why  the  Commission  should  move  more 
quickly  in  approving  subscription  tv. 

The  bulk  of  the  Joint  Committee's  opposition 
was  a  point  by  point  refutation  of  the  basic 
arguments  made  by  Zenith  on  behalf  of  im- 
mediate action  by  the  Commission.  In  essence 
the  Joint  Committee  held  that  Zenith  was  in 
error,  and  that  the  Commission  was  required  to 
hold  a  full  and  open  hearing  on  the  subject. 

The  Joint  Committee  [B*T,  Oct.  25,  1954] 
identified  itself  as  a  voluntary  association  of 
the  following  organizations:  Allied  State  Assn., 
Theatre  Owners  of  America,  Texas  Drive-in 
Theatre  Owners,  So.  California  Theatre  Owners 
Assn.,  Kentucky  Assn.  of  Theatre  Owners,  In- 
dependent Theatre  Owners  Assn.  of  New  York, 
Metropolitan  Theatre  Owners  Assn.  Members 
of  these  organizations  own  75%  of  the  16,000 


McDonald  Reacts 

IN  Chicago,  Comdr.  Eugene  F.  Mc- 
Donald Jr.,  Zenith  Radio  Corp.  presi- 
dent, charged  that  "several  groups  of 
movie  theatre  exhibitors  are  seeking  to 
delay  the  coming  of  toll  tv  simply  be- 
cause they  consider  it  a  'competitor' " 
Comdr.  McDonald  addressed  a  Na- 
tional Wholesale  Distributors  convention 
Thursday  morning  in  Chicago's  Shore- 
land  Hotel,  where  he  apparently  received 
word  of  the  opposition  petition  to  the 
FCC  submitted  by  six  groups  of  owners. 
He  contrasted  the  "far-sighted  action" 
of  individual  exhibitors,  some  of  whom, 
he  said,  have  applied  for  Phonevision 
franchises  in  their  localities,  to  the  "ob- 
structive efforts  of  the  organized  groups." 


motion  picture  theatres  in  the  U.  S.,  the  docu- 
ment said.  Total  investment  is  $2  billion,  it 
said.  The  opposition  was  filed  by  Cohn  & 
Marks,  Washington  broadcast  legal  firm. 

The  1954  "substitute"  petition  by  Zenith  and 
its  subscription  tv  subsidiary,  Teco  Inc.,  also 
asked  for  a  quick  and  simplified  hearing  if  the 
Commission  did  not  feel  it  could  authorize 
pay-tv  without  some  sort  of  a  hearing.  This, 
too,  the  Joint  Committee  opposed. 

In  1952,  Zenith  petitioned  for  rule-making 
hearing  on  subscription  tv.  Earlier  last  year, 
Skiatron  Tv  Inc.  petitioned  for  rule-making 
hearing  to  authorize  its  system  of  subscription 
tv  [B«T,  Sept.  20,  1954].  Also  on  file  with 
the  FCC  are  numerous  petitions  from  stations, 
mostly  uhf,  urging  approval  of  toll-tv. 


Who  Buys  Your  Product  in  Omaha? 


(children) 


(women) 


(or  the  entire  family) 


WOW-TV  Has  The  Top  Rated  Show  For  Each  Of  These  Groups! 

Here's  Proof: 
ARB  October  Survey- of  ALL  Daytime  Programs! 
(Monday  thru  Friday) 
Top  Rated  CHILDREN'S  SHOWS: 

WOW  TV's  children's  programs  placed  First  .  .  . 
Second  .  .  .  and  Third.  Other  station  placed  Sixth. 

First   TRAIL  TIME   43.2 

Second   STAND  BY  FOR  ACTION  38.4 

Third  SNICKER  FLICKERS   40.8 

Sixth  Other  Station  .  .18.4 

Top  Rated  WOMEN'S  SHOWS: 

WOW-TV's  women's  shows  ranked  Fourth  and  Sev- 
enth .  .  .  Other  station's  women's  shows  placed 
Eleventh  and  Twelfth. 

Fourth   MOVIE  MATINEE  22.2 

Seventh   CONNIE'S  KITCHEN  17.3 

Eleventh   Other  Station  12.4 


Twelfth 


.Other  Station  11.4 


To&IIYour  Product 


pick  an  adjacency  to  or  participation  in  the 
program  above  that  reaches  your  prospect. 
ThCn\V?TfQ    FrCd  EbeDer'  Sales  ManaSer-  WOW-TV,  Omaha,  Nebraska 


for  availabilities  and  complete  information 


Max.  Power  •  NBC-TV  •  DuMont  •  Aff . 
A  Mered  ith  Station  -    Blair  —  TV  Rep. 

Affiliated  with  "Better  Homes  and  Gardens" 
and  "Successful  Farming  "Magazines. 
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Seven  Insurance  Firms 
Deny  FTC  Jurisdiction 

ANSWERS  from  seven  health  and  accident  in- 
surance firms  of  the  17  charged  by  the  Federal 
Trade  Commission  with  false  and  misleading  ad- 
vertising [B»T,  Oct.  25],  said  the  companies  are 
licensed  within  the  states  they  are  operating 
and  therefore  not  under  FTC  jurisdiction,  the 
commission  announced  last  week. 

Additionally,  the  replies  indicate  public  mis- 
understanding of  the  charges  has  resulted  in  a 
decline  in  business.  Southern  National  Insur- 
ance Co.,  Little  Rock,  Ark.,  which  the  FTC 
noted  last  week  asked  for  dismissal,  said  it  has 
been  deluged  with  personal  calls  and  corre- 
spondence from  policyholders  inquiring  into 
its  financial  stability  and  how  long  it  would 
stay  in  business.  "Many  policyholders,"  the  firm 
said,  "have  cancelled  policies  and  others  have 
advised  they  would  take  action." 

Another  firm,  which  last  December  asked 
the  FTC  for  a  similar  dismissal,  asserted  that 
the  rate  of  application  for  new  policies  de- 
creased approximately  34.7%  since  release  of 
the  charges.  Reserve  Life  Insurance  Co.  of 
Dallas,  Tex.,  said  that  it  has  received  thousands 
of  letters  from  policyholders.  One  letter  de- 
clared, "I  heard  on  radio  .  .  .  your  insurance  is 
worthless.  They  said  your  insurance  doesn't 
live  up  to  what's  in  the  policy." 

The  seven  companies  whose  answers  were 
announced  last  week  are:  the  Guarantee  Re- 
serve Life  Insurance  Co.,  Hammond,  Ind.: 
Guarantee  Trust  Life  Insurance  Co.,  Chicago; 
LaSalle  Casualty  Co.,  Chicago:  Life  Insurance 
Co.  of  America,  Wilmington,  Del.;  United  In- 
surance Co.,  Chicago;  Bankers  Life  &  Casualty 
Co.,  Chicago,  and  Prudence  Life  Insurance  Co., 
Chicago. 

Bankers  Life  has  allocated  about  $75,000  in 
radio  and  $10,000  in  tv  advertising  for  the 
current  fiscal  year.  The  firm  owns  KGA  Spo- 
kane and  KCSJ-AM-TV  Pueblo,  Colo. 

In  addition,  about  a  fortnight  ago,  the  Com- 
mission issued  similar  complaints  against  six 
more  firms:  Sterling  Insurance  Co.,  Chicago 
Combined  Insurance  Co.  of  America,  Chicago 
Professional  Insurance  Co.,  Jacksonville,  Fla. 
Service  Life  Insurance  Co.,  Omaha,  Neb. 
Postal  Life  &  Casualty  Insurance  Co.,  Kansas 
City,  Mo.,  and  Girardian  Insurance  Co.,  Dallas 
Tex. 

South  Carolina  Station  Sold 

SALE  of  WBSC  Bennettsville,  S.  C,  by  John 
Orvin  for  $110,000  to  Atlantic  Coast  Life  In- 
surance Co.,  Charleston,  has  been  filed  with 
FCC.  The  insurance  firm  is  a  family  interest  of 
Y.  W.  Scarborough,  in  the  late  1930s  50% 
owner  of  WTMA  Charleston.  The  insurance 
firm  will  use  the  station  a  maximum  of  6  hrs. 
weekly  to  promote  its  business. 


Big  Ed's  New  Post 

FORMER  Sen.  Edwin  C.  Johnson  (D- 
Colo.),  who  was  a  Senate  leader  in  com- 
munications legislation  and  served  as 
chairman  of 
its  Commerce 
Comm  i  1 1  e  e 
whi  c  h  has 
jurisdiction 
over  radio-tv, 
will  be  inaug- 
urated gov- 
ernor of  Colo- 
rado tomor- 
row (Tues- 
day). He  had 
been  a  mem- 
ber of  the 
Senate  since 
1936,  but  last 
November  declined  to  run  again  for  his 
seat  in  order  to  seek  the  governorship. 

KLZ-TV  Denver  will  telecast  the  en- 
tire inaugural  proceedings  which  will 
originate  from  the  House  chambers  of 
the  State  Capitol  Bldg. 


GOV.  JOHNSON 


Initial  Decision  Favors 
KHAS  for  Hastings  Ch.  5 

INITIAL  decision  proposing  to  grant  a  new 
tv  station  on  ch.  5  at  Hastings,  Neb.,  to  KHAS 
there  was  issued  by  FCC  Examiner  Charles  J. 
Frederick  last  week. 

The  decision  became  possible  when  Strand 
Amusement  Co.  dismissed  its  competitive  bid 
last  May.  KHAS  is  owned  by  Assistant  Sec- 
retary of  Defense  Fred  A.  Seaton  and  family. 
Mr.  Seaton  also  is  former  Republican  senator. 

The  Seaton  family  also  owns  the  Seaton 
Publishing  Co.,  owners  of  KMAN  Manhattan 
and  KGGF  Coffeyville,  both  in  Kansas,  and 
publishers  of  Hastings  Tribune,  Manhattan 
Mercury,  Coffeyville  Journal,  Winfield  (Kan.) 
Courier,  Alliance  (Neb.)  Times  Herald,  Dead- 
wood  (S.  D.)  Pioneer-Times,  Lead  (S.  D.) 
Call,  Sheridan  (Wyo.)  Press,  and  the  magazine 
Western  Farm  Life  (Denver). 

Daytime  Skywave  Comment 
Deadline  Again  Extended 

STILL  further  extension  of  the  deadline  for 
comments  on  FCC's  daytime  skywave  proposal 
from  Jan.  17,  1955,  to  April  17  was  announced 
by  the  Commission  last  week.  Date  for  filing 
replies  was  extended  to  May  1. 

This  is  the  fourth  extension  since  FCC  an- 
nounced its  proposal  last  March,  which  drew 
opposition  from  segments  of  the  industry  [B»T, 
Nov.  29;  Oct.  11;  July  19,  12;  March  15]. 


":  1 


Three  More  Uhf's  Deleted; 
Total  Now  Stands  at  100 

UHF  TV  stations  which  have  surrendered  the  | 
permits  numbered  100  last  week  with  the  del  I 
tion  of  ch.  39  WSHA  (TV)  Sharon,  Pa.;  ch.  : 
KCTV  (TV)  Sioux  City,  Iowa,  and  ch.  : 
KETV  (TV)  Little  Rock,  Ark.  In  addition,  . 
post-thaw  vhf  stations  have  surrendered  the 
permits. 

WSHA  was  owned  by  Leonard  J.  Shafii 
The  FCC  last  November  issued  an  order  direc 
ing  Mr.  Shafitz  to  show  cause  why  his  perrr 
for  WSHA  should  not  be  revoked.  The  Cor 
mission  charged  financial  misrepresentation 
the  application  for  the  ch.  39  facilitv  [B»  \ 
Nov.  8]. 

Meanwhile,  a  new  corporation,  Communi 
Telecasting  Co..  filed  its  bid  for  the  Sharon  f. 
cility  and  specified  the  identical  transmitter  si . 
of  the  former  WSHA.  Community  Telecastir 
Co.  is  composed  of  equal  partners  Sanford  i 
Schafitz,  sole  owner  of  WFAR  Farrell,  Pa; 
and  applicant  for  a  new  am  station  at  Salen 
Ohio,  and  Guy  W.  Gully,  local  banker. 

In  anofher  action,  FCC  approved  the  r<j 
quest  of  ch.  42  WNAM-TV  Neenah,  Wis.  t, 
suspend  operations  having  concluded  arrange 
ments  to  merge  with  ch.  5  WFRV-TV  Gree 
Bay,  Wis. 

Application  for  approval  of  the  merger  wai 
filed  with  FCC  last  week.  The  merger  interest 
propose  to  operate  ch.  5  WFRV-TV  with  th 
ultimate  discontinuance  of  ch.  42  WNAM-TA 
The  application  further  disclosed  a  plan  to  op 
erate  the  ch.  5  facility  from  WNAM-TV  Neen 
ah  studio  and  from  leased  tower  facilities  o 
the  defunct  WJPG-FM,  near  Green  Bay. 

According  to  the  merger  agreement,  WFRV 
TV  principals  will  exchange  their  shares  o 
stock  for  an  equal  number  of  shares  in  WNAM 
TV.  In  addition,  a  number  of  WFRV-TX 
principals  agree  to  purchase  an  additional  8?' 
shares  of  stock  for  $839,000.  WFRV-T\ 
principals  then  will  own  approximately  41', 
of  the  merged  interests. 

District  Court  Continues 
LBS-Baseball  Suit  to  April 

THE  U.  S.  DISTRICT  COURT  in  Chicago  ha' 
continued  until  April  18,  action  on  the  $12  mil 
lion  suit  filed  by  the  now  defunct  Liberty 
Broadcasting  System  against  13  major  league 
baseball  clubs. 

Judge  Julius  Hoffman  will  proceed,  howeven 
with  a  pre-trial  hearing  as  scheduled  Jan.  Vi 
at  which  time  the  issues  will  be  sifted  in  con- 
ferences with  attorneys  for  baseball  and  LBS 
Judge  Hoffman  also  is  expected  to  determine 
whether  trial  will  be  by  jury  and  what  othei 
steps  can  be  taken  to  shorten  the  litigation. 

Flint  Reversal  Asked 
In  Court  of  Appeals 

REVERSAL  of  the  FCC's  decision  granting 
Flint,  Mich.,  ch.  12  to  WJR  Detroit  was  asked; 
of  the  U.  S.  Court  of  Appeals  in  Washington 
last  week  by  unsuccessful  applicants,  WFDF 
Flint  and  W.  S.  Butterfield  Theatres  Inc.  The1 
two  applicants  claimed  that  the  Commission ; 
acted  erroneously  in  granting  the  Detroit  appli 
cant.  One  basic  issue  is  that  of  diversification. 

The  FCC  reversed  the  hearing  examiner  in  I 
making  the  ch.  12  grant  to  WJR.  The  hearing 
examiner  had  favored  WFDF  Flint,  but  the 
FCC's  decision  last  May  [B*T,  May  17,  19541 
held  that  WFDF's  relationship  to  WFBM-AM- 
FM-TV  Indianapolis,  WOOD-AM-TV  Grand 
Rapids  and  WEOA  Evansville  disqualified  it  on 
the  diversification  issue.  All  the  stations  are 
owned  by  Harry  M.  Bitner  and  family. 


CALL 
MEEKER. 
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UBS  IN  NOV.-DEC. 
ILLS  $9  MILLION 

In  yearend  statement,  O'Neil 
also  points  out  that  Ward  sur- 
vey findings  will  guide  pro- 
gram revisions  for  1955. 

DRE  than  $9  million  in  new  business,  re- 
i,vals  and  extensions  was  billed  by  Mutual 
the  last  two  months  of  1954,  it  was  reported 
It  week  by  the  network  in  a  yearend  state- 
tat. 

Singled  out  for  noteworthy  attention  was 
p  return  to  the  network  of  three  leading  ad- 
jrtisers:  National  Biscuit  Co.,  Kraft  Foods 
).,  and  the  Esso  Standard  Oil  Co. 
Among  other  clients  listed  as  having  renewed 
sir  programs  over  Mutual  for  1955  were  P. 
•rillard  Co.  (for  Queen  for  a  Day);  R.  J. 
:ynolds  Tobacco  Co.  (for  the  multi-message 
ograms),  and  American  Home  Products 
abriel  Heatter  commentaries).  Religious 
oups  which  renewed  their  commercial  time 
Mutual  included:  The  Billy  Graham  Evan- 
listic  Assn.,  the  Christian  Reformed  Church, 
e  Dawn  Bible  Students  Assn.,  the  Lutheran 
i)  man's  League,  the  Voice  of  Prophecy,  the 
rst  Church  of  Christ,  Scientist,  and  the 
adio  Bible  Class. 

:  Thomas  F.  O'Neil,  Mutual  president,  stated 
!at  in  line  with  the  recently-completed  J.  A. 
iard  survey  measuring  total  radio  audience 
d  activities  of  the  individual  listeners  through- 
it  the  day,  radio  must  "bury  the  past  and 
-assess  the  situation  on  the  basis  of  listener 
cation  and  their  changing  listening  patterns 
lie  to  the  inroads  of  television." 
During  1955,  Mr.  O'Neil  continued,  Mutual 
lill  be  guided  by  the  results  of  the  survey,  re- 
signing its  schedule  to  reflect  changes  in  lis- 
"nership  pattern.  The  first  step  in  that  direc- 
nbn,  he  said,  is  the  announcement  of  a  schedule 
:  nighttime  broadcasts  of  major  sports  events, 
jginning  tomorrow  (Tuesday).  The  Parade  of 
vorts  will  be  presented  on  a  three-to-six  day 
?r  week  basis,   and  will  cover  basketball, 
Dckey  and  major  track  events  [B*T,  Jan.  3]. 

>IBC  Promotes 
-lole,  Hennig,  Loeb 

ROMOTIONS  of  Leonard  H.  Hole,  Anthony 
I.  Hennig  and  Thomas  O.  Loeb  to  new  posi- 
!ons  in  the  NBC-TV  network  program  division 
as  announced  last 
i  eek  by  Thomas  A. 
llcA  v  i  t  y,  division 
,ice  president. 

Mr.  Hole,  who 
'eld  the  title  of  di- 
2ctor  of  production 
Dr  the  division,  has 
een  advanced  to  di- 
ector  of  program 
evelopment.  Mr. 
lennig,  who  was  as- 
ociate  director  of 
reduction  facilities, 
ucceeds  Mr.  Hole 
s  director  of  production, 
nd  manager  of  the  NBC  Business  Unit,  has 
'een  named  manager  of  the  NBC-TV  network 
>rogram  division. 

Associated  with  broadcasting  for  22  years, 
vlr.  Hole  joined  NBC's  statistical  department 
n  1932.  From  1943-49,  he  held  executive  posts 
vth  Benton  &  Bowles,  CBS  and  Allen  B.  Du- 
vlont  Labs.  In  1950,  he  rejoined  NBC. 


MR.  HOLE 

Mr.  Loeb,  producer 


production  manager  and  a  year  later  assumed 
the  added  duties  of  acting  program  manager. 
He  was  promoted  in  1952  to  director  of  produc- 
tion facilities. 

Mr.  Hennig  joined  NBC  in  1929,  was  ap- 
pointed assistant  to  the  treasurer  in  1937  and 
assistant  treasurer  of  the  old  Blue  Network  in 
1942.  He  served  several  years  with  ABC 
before  rejoining  NBC  in  1952  as  manager  of 
studio  and  theatre  operations.  He  later  was 
promoted  to  director  of  plant  operations. 

Mr.  Loeb  began  his  radio  career  in  1936  as 
program  director-announcer  of  WDNC  Dur- 
ham. He  was  radio  director-account  supervisor 
for  Lord  &  Thomas,  New  York,  from  1937 
to  1941,  and  following  World  War  II  service  as 


MR.  LOEB 


AAR.  HENNIG 


an  Air  Force  captain  he  was  associated  for  four 
years  with  Foote,  Cone  &  Belding.  He  joined 


Ampex  600 


"OUR  BEST  PORTABLE  RECORDER  YET" 

says  Richard  Parks,  Asst.  Chief  Engineer,  ABC,  San  Francisco 

"This  new  Ampex  600  really  fills  a  need.  We  like  it.  It's  light.  It's  compact.  And  its  fidelity 
and  timing  accuracy  leave  nothing  to  be  desired.  Now  no  matter  how  important  the  pro- 
gram material,  we  can  send  the  600  out  after  it.  The  results  that  come  back  are  as  good 
as  we  could  have  recorded  inside  our  studio  on  Ampex  350s.  For  program  protection 
the  600's  third  head  is  an  excellent  feature.  The  engineer  monitors  as  he  records.  There's 
no  guesswork.  The  recording  is  always  right." 

"The  photo  shows  Bill  Adams,  our  farm  reporter.  He  has  made  extensive  use  of  the  600 
for  farm  interviews. 

NOW  THERE'S  AN  AMPEX  FOR  EVERY  BROADCAST  NEED 

The  new  600  completes  the  Ampex  line.  In  any  station 
it's  an  ideal  portable,  and  for  many  it's  an  all  purpose 
machine.  The  Ampex  600  fits  limited  space  and  limited 
budgets,  but  does  an  unlimited  job.  Base  price  is  $498. 
In  portable  case  it's  $545.  The  Ampex  620,  a  portable 
amplifier-speaker  unit  in  matching  case  is  a  superb  qual- 
ity monitoring  unit,  usable  inside  or  out;  price  is  $1 49.50. 

The  Ampex  350  is  the  versatile  broadcast  studio  ma- 
chine. It  has  a  remote  control  plug-in,  two  speeds, 
1  0  V2  -inch  reels,  easy  editing  and  quick  accessibility  for 
service.  Its  durability  defies  time  and  hard  usage.  Ampex  350 

Bulletins  on  the  low  cost  Ampex  600,  the  versatile  350,  the  450  eight-hour 
reproducer  and  the  Ampex  Tape  Duplicator  are  available  on  request.  Write 
today  to  Dept.  D-J887 


AMPI 

EX 

CORPORATION 

cfn 


mature  of  C^Perfeciion 
934   CHARTER  STREET 


liouncl 

REDWOOD  CITY, 


CALIFORNIA 


Distributors  in  principal  U.  S.  cities; 

Canadian  distribution  by  the  Canadian  General  Electric  Company. 
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JOHN  F.  DAY  NAMED 
CBS  NEWS  DIRECTOR 

APPOINTMENT-  of  John  F.  Day,  assistant 
managing  editor  of  the  Newark  (N.  J.)  Star- 
Ledger,  as  director  of  news  for  CBS  was  an- 
nounced last  week  by  Sig  Mickelson,  vice  presi- 
dent in  charge  of 
news  and  public  af- 
fairs. Mr.  Day  suc- 
ceeds Edward  P. 
Morgan,  who  re- 
signed to  become 
commentator  on  the 
American  Federa- 
tion of  Labor's  news 
program  on  ABC 
Radio  [B*T,  Nov. 
29,  1954]. 

Mr.  Day's  CBS 
post  is  his  first  as- 
signment in  radio 
and  television  news. 
He  began  his  newspaper  career  with  Lexington 
(Ky. )  Leader  in  1936  and  subsequently  served 
with  AP.  Cleveland  Press,  Dayton  Evening 
News  and  Louisville  Courier-Journal. 

ABC-TV's  'Ozark  Jubilee' 
Under  'You-Set-Price'  Plan 

HOUR-LONG  Ozark  Jubilee,  country  music 
program  from  the  mountains  of  Missouri  [B»T, 
Jan.  3]  will  be  presented  on  ABC-TV  on  Satur- 
day nights,  9-10  p.m.  EST,  starting  Jan.  22 
under  what  was  reported  unofficially  last  week 


MR.  DAY 


to  be  a  five-year  contract. 

First  half-hour  of  the  show  is  being  made 
available  to  affiliates  for  local  sale — under  an 
extension  of  the  "You-Set-the-Price"  plan  which 
ABC-TV  inaugurated  on  its  special  Christmas 
program  by  Burr  Tillstrom  [Closed  Circuit, 
Dec.  20,  1954] — while  negotiations  are  in  prog- 
ress for  sales  of  sale  of  the  second  half -hour  on 
a  network  basis. 

Unlike  customary  co-op  selling.  ABC-TV  will 
let  each  affiliate  set  the  price,  then  pay  the  net- 
work a  percentage.  In  the  case  of  the  Tillstrom 
show,  87  stations  carried  it  and  29  sold  it 
locally  (in  addition  to  a  purchase  by  Gordon 
Baking  Co.  on  four  stations).  Those  which 
sold  the  show  paid  ABC-TV  30%  of  their  take. 
In  the  case  of  the  first  half-hour  of  Ozark 
Jubilee,  stations  are  asked  to  pay  the  network 
35%  of  revenue  from  local  sale. 

Networks  Plan  YWCA  Tribute 
To  Commemorate  Centennial 

ALL-OUT  INDUSTRY  support  was  planned 
for  the  YWCA  last  week  as  it  launched  its 
centennial  celebration.  A  tribute  to  the  organ- 
ization is  to  be  carried  Jan.  23  on  NBC,  6:30-7 
p.m.  The  YWCA  will  be  specially  cited  on 
DuMont  Television  Network's  New  York  Times 
Youth  Forum,  CBS'  Youth  Takes  a  Stand  and 
Wonderful  City  and  MBS'  Ruby  Mercer  Show. 
Dramatic  material  has  been  made  available  for 
local  station  use. 

Among  sponsors  who  will  participate  in  the 
salute  are:  U.  S.  Steel  Corp.,  Quaker  Oats, 
Reynolds  Metals  Co.,  Pan-American  Airways, 
Mutual  of  Omaha,  Chesterfield  Cigarettes,  Fire- 
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GROWING-FAST  MARKET 

Look  at  La  Crosse — you'll  see 
how  o  tjrectf  market  gets  even 
greater.  From  Nov.  to  Pee.— 
one  month!  —  TV  homes  in- 
creased at  the  rate  of  1 55  per 
day.  Everything  is  getting  big- 
ger and  better  in  La  Crosse. 
It  is  a  multi-million-dollar 
manufacturing  and  agricul- 
tural center.  ..a  hub  for 
freight  and  passenger  traffic— 
an  important  tourist  territory. 
America's  newest  metropoli- 
tan market. 


Well!  WKBT  wel  comes  that  well-known 
violin  player.  Jack  Benny,  sponsored  by 
Lucky  Strike.  Top  stars  and  top  advertisers 
are  flocking  to  WKBT  —  the  baby  station 
(only  six  months  old)  that  is  doing  a  giant 
job.  And  here's  why.  WKBT  offers  the  big- 
gest opportunity  market  in  TV  today!  Not 
just  a  new  market.  But  that  rare  TV  treasure 
—  an  exclusive  market  —  covered  only  by 
WKBT!  No  other  TV  station  reaches  the 
45,340  TV  homes'"  *  of  La  Crosse  and  its  en- 
virons. A  very  rewarding  situation  for 
WKBT  advertisers! 

More  Growth.'  WKBT  has  added  ABC 

—  now  carries  all  major  networks. 

*Tfie  Jock  Benny  Show— WKBT,  Sundays,  6  PM 


CHANNEL 

Affiliated  with  5000  watt 
WKBH,  La  Crosse's  32 
year  old  NBC  outlet 
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stone.  Frigidaire,  Sunoco,  DuPont,  Chrysle 
Corp.,  Continental  Baking,  Coca-Cola.  Texa 
Co.,  S.  C.  Johnson  &  Co.,  Coca-Cola  Bottlin 
Co.  of  New  York.  Socony  Vacuum,  Wan 
Baking  Co.,  Studebaker-Packard  Corp.,  Rich 
field  Oil,  Borden  Co.,  Hawaiian  Pineapple  Cc 
and  Colgate-Palmolive  Co. 

NBC  Radio  Names  Swats 
To  Head  Detroit-  Sales 

APPOINTMENT  of  R.  L.  (Bud)  Swats  Jr.  t» 
the  newly-created  post  of  manager  of  NBC 
Radio  network  sales  in  Detroit  is  being  an 
nounced  today  (Monday)  by  Fred  Horton,  di 
rector  of  radio  net 


work  sales, 
position  has 
established  "in 
der  to  service 


Th. 
beet 
or 
th. 
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increasing  numbe 
of  clients  and  agen 
cies  in  the  Detroi 
area  with  a  full  j 
time  radio  staff  un 
hampered  by  the  i 
demands  of  televi 
sion,"  Mr.  Hortor 
said. 

Until  he  receivec 
his  new  assignment 
Mr.  Swats  was  an  account  executive  for  NBC 
Radio's  Central  Division,  Chicago.  He  launch- 
ed his  advertising  career  in  1936  when  he 
joined  Blackett-Sample-Hummert,  Chicago. 
He  joined  NBC  in  1952. 

WWON  Woonsocket  to  Drop 
Yankee  Network  Affiliation 

OVER  five  year's  affiliation  with  the  Yankee 
Network  will  be  terminated  Jan.  30  by  WWON- 
AM-FM  Woonsocket.  R.  I.,  Gene  Rousseau, 
manager  of  the  stations,  has  announced.  The 
association  with  the  Yankee  Network  began 
Aug.  1,  1949.  The  stations  will  concentrate  on 
improved  local  programming  featuring  more 
music  and  news,  with  additional  special  feature 
broadcasts  of  local  interest,  according  to  Mr. 
Rousseau.  Commitments  already  have  been 
made  to  broadcast  the  1955  Woonsocket  Mardi 
Gras  activities  (Feb.  16-22)  and  the  station  will 
continue  to  carry  city  council  meetings  as  a 
public  service.  Mr.  Rousseau  said  the  present 
staff  will  be  augmented  to  handle  the  new  pro- 
gramming. 

NBC  Signs  'Oscar'  Pact 

SIX- YEAR  contract  for  radio-tv  rights  to  both 
motion  picture  nominations  and  academy 
awards  has  been  signed  by  NBC,  Fred  Wile  Jr.. 
vice  president  in  charge  of  programs,  NBC 
Pacific  Div.,  and  Charles  Brackett,  president. 
Academy  of  Motion  Picture  Arts  &  Sciences, 
announced  jointly.  This  year's  radio-tv  cov- 
erage already  is  committed  to  Oldsmobile  Di- 
vision of  General  Motors.  The  first  special 
event  under  the  new  contract  will  be  academy 
nominations  to  be  broadcast  early  in  February 
from  Hollywood. 

Tou  Are  There'  Liaison  Set 

WITH  its  You  Are  There  set  for  origination 
from  Hollywood  in  the  future,  CBS-TV  last 
week,  established  a  liaison  unit  in  its  New  York 
headquarters,  485  Madison  Ave.,  to  be  staffed 
by  Elizabeth  Bullock  and  Jane  Swan,  both  of 
whom  have  been  associated  with  the  program. 
Miss  Bullock  will  serve  as  liaison  between  the 
production  unit  in  Hollywood  and  writers  in 
New  York;  Miss  Swan,  between  the  produc- 
tion unit  and  research  areas  in  New  York. 
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.BC-TV  Signs  3  Stations; 
^filiates  Now  Total  223 

GNING  of  three  new  affiliates  by  ABC-TV, 
inging  the  total  to  223,  was  announced  by 
e  network  last  week. 

The  new  affiliates  are  WFRV-TV  Green  Bay, 
fis.,  owned  and  operated  by  Valley  Telecast- 
!g  Co.;  WOAI-TV  San  Antonio,  Tex.,  owned 
id  operated  by  Southland  Industries  Inc.,  and 

PLC-TV  Lake  Charles,  La.,  owned  and  oper- 
ted  by  Calcasieu  Broadcasting  Co. 

WFRV-TV,  on  ch.  5,  will  become  affiliated 
fective  April  1.  WOAI-TV,  on  ch.  4,  affiliated 
i  Dec.  11,  1954,  and  ch.  7  KPLC-TV  on 
•ec.  1. 


Advance  Schedule 
Of  Network  Color  Shows 
CBS-TV 

Jan.  12  (7:30-7:45  p.m.):  Douglas  Ed- 
wards &  the  News,  Appliance  & 
Electronics  Div.  of  Avco  Mfg. 
Corp.  through  Earl  E.  Ludgin 
&  Co. 

Jan.  15  (12-1  p.m.):  Big  Top,  National 
Dairy  Products  Corp.  through 
N.  W.  Ayer  &  Son. 

Jan.  20  (8:30-9:30  p.m.):  Shower  of 
Stars.  "Show  Stoppers,"  Chrys- 
ler Corp.  through  McCann- 
Erickson. 

Feb.  2  (10-11  p.m.) :  Best  of  Broadway-, 
Westinghouse  Electric  Co. 
through  McCann-Erickson. 

NBC-TV 

Jan.  10  (8-9:30  p.m.):  Producer's  Show- 
case, "Yellow  Jack,"  Ford  Mo- 
tor Co.  and  RCA  through  Ken- 
yon  &  Eckhardt. 

Jan.  12  (7-7:30  p.m.):  Norby,  Eastman 
Kodak  Co.  through  J.  Walter 
Thompson  Co. 

Jan.  15  (9-10:30  p.m.):  Max  Liebman 
Presents,  "Naughty  Marietta," 
Oldsmobile  Div.,  General  Mo- 
tors Corp.  through  D.  P. 
Brother  &  Co. 

Jan.  19  (7-7:30  p.m.):  Norby,  Eastman 
Kodak  Co.  through  J.  Walter 
Thompson  Co. 

Jan.  26  (7-7:30  p.m.):  Norby,  Eastman 
Kodak  Co.  through  J.  Walter 
Thompson  Co. 

Jan.  30  (7:30-9  p.m.):  Max  Liebman 
Presents ,  Sunbeam  Corp. 
through  Perrin-Paus  Co.,  Hazel 
Bishop  Inc.  through  Raymond 
Spector  Co. 

Feb.  2  (7-7:30  p.m.) :  Norby,  Eastman 
Kodak  Co.  through  J.  Walter 
Thompson  Co. 

Feb.  7  (8-9:30  p.m.):  Producer's  Show- 
case, Ford  Motor  Co.  and  RCA 
through  Kenyon  &  Eckhardt. 

Feb.  9  (7-7:30  p.m.):  Norby,  Eastman 
Kodak  Co.  through  J.  Walter 
Thompson  Co. 

Feb.  12  (9-10:30  p.m.):  Max  Liebman 
Presents,  Oldsmobile  Div.,  Gen- 
eral Motors  Corp.  through  D. 
P.  Brother  &  Co. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B»T.] 


PREPARING  to  conclude  an  agreement 
which  will  affiliate  WFRV-TV  Green  Bay, 
Wis.,  with  the  ABC-TV  network  on  or 
about  April  1  are  (I  to  r):  Alfred  R.  Beck- 
man,  director  of  station  relations  for 
ABC-TV;  Don  Shaw,  regional  manager  of 
the  ABC  station  relations  department; 
Donald  Wirth  (seated),  vice  president  and 
general  manager  of  WFRV-TV,  and  Clay- 
ton Ewing,  WFRV-TV  president.  The  ch.  5 
station  is  owned  by  Valley  Telecasting  Co. 


Godfrey  Dines  at  White  House 

ARTHUR  GODFREY,  CBS  star,  was  guest  of 
President  Eisenhower  at  a  stag  dinner  Thursday 
at  the  White  House. 


WTWO  (TV)  Joins  CBS-TV 

WTWO  (TV)  Bangor,  Me.,  has  joined  CBS- 
TV  as  a  limited  alternate  affiliate,  Herbert  V. 
Akerberg,  CBS-TV  vice  president  in  charge  of 
station  relations,  has  announced.  The  ch.  2 
station  is  owned  and  operated  by  Murray  Car- 
penter &  Assoc.  Mr.  Carpenter  is  president  and 
general  manager. 

NETWORK  PEOPLE 

Will  Powell,  assistant  production  manager, 
Panoramic  Pictures  for  20th  Century-Fox,  Cul- 
ver City,  Calif.,  signed  as  coordinator  of  pro- 
gram development,  NBC  Pacific  Div.,  Holly- 
wood. 

Robert  S.  Jones,  account  executive  and  radio-tv 
director.  Sidney  Garfield  &  Assoc.,  S.  F.,  ap- 
pointed account  executive,  CBS  Radio  Network 
Sales,  same  city. 

Len  Morreale,  sales  service  dept.,  CBS-TV,  pro- 
moted to  assistant  manager  of  department,  suc- 
ceeding Terrence  McGuirk,  recently  named 
sales  manager,  CBS-TV  Extended  Market  Plan 
unit. 

Howard  Keegan,  radio  production  director, 
NBC  Central  Div.,  Chicago,  appointed  head  of 
radio  workshop  training  group  for  employes, 
succeeding  John  Keown,  resigned. 

Brig.  Gen.  David  W.  SarnofF,  board  chairman, 
RCA-NBC,  N.  Y.,  author  of  "The  Fabulous 
Future"'  article  in  January  issue  of  Fortune 
magazine. 

Father  Max  Jordon,  former  NBC  foreign  corre- 
spondent and  religious  program  director,  took 
vows  as  Benedictine  monk  in  Beuron,  Germany. 


TEENAGE  JUKEBOX,  aired  Saturdays 
from  9:30  A.M.  'til  12  noon,  is  a  wow  of 
a  program.  We  knew  we  had  a  big  audience, 
but  Pulse  didn't  show  it.  We  decided  to 
prove  it.  So,  we  added  a  new  twist. . . 
offered  to  dedicate  numbers  to  pals 
if  the  kids  called  in.  And  did  they  call! 
Whew!  They  knocked  our  phones  right  off 
the  stand.  Average:  750  calls  per  program. 

A  headache?  Yes . . .  but  we  proved  our 
point.  TEENAGE  JUKEBOX  is  a  heck  of 
a  good  program.  After  January  first  '55, 
we're  adding  a  half  hour.  Time:  9  A.M. 
to  12  noon.  Three  full  hours. 

Here's  a  hot  spot  for  a  message  and 
products  aimed  at  teenagers . . .  eager 
teenagers.  Ask  your  Hollingbery  man  for 
details.  Us?  We  have  to  stop  now  and 
answer  the#£&0*?"  phone! 


James  M.  LeGate,  General  Manager 

5,000  WATTS  •  610  KC  •  NBC  AFFILIATE 

National  Rep.,  George  P.  Hollingbery  Co. 
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RCA,  DuMONT  UNVEIL  RADIO  PRODUCTS 


Smaller,  less  expensive  50  kw 
transmitter  announced  by 
RCA.  DuMont  Labs  states  that 
it  may  enter  the  general  pro- 
duction of  radio  sets. 

THE  FIRST  WEEK  in  1955  ushered  in  two 
new  developments  in  the  radio  set-and-equip- 
ment  making  field. 

•  RCA  unwrapped  a  new  type  50  kw  am 
broadcast  transmitter  which  was  said  to  rep- 
resent "the  most  significant  advance  in  [trans- 
mitter] design  in  nearly  two  decades." 

•  An  Allen  B.  DuMont  Labs  official, 
queried  by  B*T,  acknowledged  that  DuMont 
is  "experimenting  with  the  idea"  of  entering  the 
general  production  of  radio  sets. 

The  RCA  development  was  announced 
Thursday  by  Theodore  A.  Smith,  vice  president 
and  general  manager  of  the  RCA  Engineering 
Products  Div.  He  said  he  expects  the  new 
"Ampliphase"  transmitter,  which  is  to  be  made 
available  to  broadcasters  late  in  the  year,  to 
have  "as  revolutionizing  an  effect  on  Amer- 
ican broadcasting  as  did  the  high-level  modula- 
tion circuit  for  maximum  power  transmitters 
introduced  by  RCA  some  17  years  ago." 

An  RCA  spokesman  said  no  "definite"  plans 
have  been  made  to  apply  the  new  principle  of 
the  "Ampliphase"  high-power  transmitter  to 
lower-power  radio  transmitters  but  that  "cer- 
tainly there  are  possibilities  for  the  future." 

RCA  has  not  yet  set  the  price  on  the  trans- 
mitter, but  it  was  said  the  cost  can  be  expected 
to  be  lower  than  existing  comparable  50  kw 
transmitters. 

Space,  Costs  Reduced  50% 

According  to  Mr.  Smith,  the  new  transmitter 
will  require  half  the  space  of  comparable 
broadcast  equipment  and  will  reduce  operating 
costs  by  50%.  It  uses  phase  modulation  prin- 
ciples to  produce  standard  broadcast  amplitude 
modulation  (am).  An  electronic  circuit  permits 
two  25  kw  phase-modulated  amplifiers  to 
produce  a  combined  power  which  RCA  said 
would  equal  the  output  of  "appreciably  larger 
transmitters."  Only  a  few  watts  of  audio  power 
is  needed  to  generate  the  50  kw  modulated 
signal.  RCA  also  said  that  the  circuit  already 
has  been  used  successfully  in  foreign  equip- 
ment and  is  of  particular  advantage  for  high- 
power  transmitters  operating  at  50  kw  and 
above. 

From  the  broadcaster's  view,  Mr.  Smith  said, 
the  transmitter  will  save  building  space,  sim- 
plify installation  and  reduce  cost  while  elimi- 
nating about  half  of  the  normally  required 
power  tubes,  "bulky"  components  and  acces- 
sory equipment. 

The  transmitter,  he  said,  is  housed  within 
four  cubicles  which  require  less  than  half  the 
floor  space  needed  by  existing  50  kw  radio 
transmitters.  The  need  for  under-fioor  cable 
trenches,  external  blowers  and  associated  equip- 
ment are  eliminated,  Mr.  Smith  said,  and  be- 
cause the  new  transmitter  is  air-cooled,  costly 
and  complex  water-cooling  apparatus  is  un- 
necessary. The  more  important  component 
eliminations,  he  pointed  out,  include  modu- 
lator tubes,  modulation  transformers  and  re- 
actors. 

While  DuMont  may  be  only  considering  full 
radio  set  production  at  this  time,  the  firm  al- 
ready is  making  radio  sets  which  are  offered 
as  an  optional  extra  in  three  models  of  its  new 

>'ide  Horizon"  tv  receivers.  [At  Deadline, 
Jan,  3],  The  radio  set  is  operated  separately 
the  tv  receiver  but  uses  a  common 
speaker.    These  radio  receivers  were  shown 
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Monday  at  Chicago's  American  Furniture 
Mart. 

William  H.  Kelley,  vice  president  and  general 
manager  of  DuMont  Labs,  had  predicted  that 
a  high  percentage  of  future  DuMont  tv  set 
sales  would  be  in  the  models  with  radio  in- 
stalled. The  tv  set  with  a  DuMont  radio 
installed  at  the  factory  has  $30  added  to  its 
list  price. 

Up  to  now,  except  for  console  type  set  pro- 
duction, DuMont  has  concentrated  solely  on 
television  in  its  set  production. 

The  acknowledgment  that  DuMont  is  ex- 
perimenting with  radio  came  from  Jack  Siegrist, 
merchandising  manager  of  DuMont's  Receiver 
Div.,  who  last  Monday  disclosed  details  of  the 
DuMont  "radio  optional" — which  he  described 
as  "an  outstanding  technical  development  in 
radio  engineering." 

The  optional  ,  radio  weighs  about  three 
pounds  and  has  a  chassis  a  little  larger  than  a 
man's  hand — but  with  common  use  of  the  tv 
speaker — "gives  the  performance  of  a  large 
console  radio."  It  contains  five  tubes  (AC-DC 
superhetrodyne),  has  a  built-in  loop  antenna 
and  can  be  installed  in  the  tv  receiver  without 
changing  the  location  of  any  tv  parts.  It  uses 
10  resistors,  21  capacitors  and  one  of  its  cir- 
cuits is  manufactured  with  the  new  printed 
circuit  technique. 

CBS-Columbia  Sets  Move 
Into  Industrial  Tv  Field 

MOVE  into  the  industrial  tv  field  by  CBS- 
Columbia  Inc.  was  announced  last  week  by 
Seymour  Mintz,  president  of  the  radio-tv  re- 
ceiver manufacturing  division  of  CBS. 

CBS-Columbia  will  begin  to  manufacture 
closed-circuit  industrial  color  tv  equipment  as 
part  of  the  company's  "program  of  expansion 
and  diversification  in  the  electronics  field,"  Mr. 
Mintz  said. 

The  CBS  industrial  color  camera  chain,  de- 
veloped by  CBS  labs,  is  available  immediately, 
Robert  K.  Hartman,  director  of  government 
and  industrial  contracts,  reported.  Production 
of  the  unit  will  be  carried  on  at  CBS-Colum- 
bia's Long  Island  City  (New  York)  plant.  Mr. 
Hartman  reported  that  the  chain  is  the  same 
unit  that  has  been  demonstrated  successfully 
by  CBS  in  industrial,  medical  and  merchandis- 
ing applications. 

DuMont  Appoints  Scott 
Cathode  Tube  Sales  Manager 

APPOINTMENT  of  Robert  G.  Scott  as  gen- 
eral sales  manager  of  the  cathode-ray  tube 
division  of  Allen  B.  DuMont  Labs,  Clifton, 
N.  J.,  was  announced 
last  Wednesday  by 
F.  P.  Rice,  division 
manager.  Mr.  Scott 
"^PBt:  succeeds  William  C. 

Scales.  no\>  manage! 
of  DuMont's  receiver 
sales  division. 

In  his  new  post, 
Mr.  Scott  is  respon- 
sible for  the  sale  and 
merchandising  of 
DuMont's  tv  picture 
tubes.  He  joined  the 
company  in  1948  as 
a  senior  engineer  in 
the  cathode-ray  tube  division  and  then  was 
assigned  to  product  engineering  and  subsequent- 
ly placed  in  charge  of  sales  engineering.  Last 
year  he  was  promoted  to  assistant  sales  manager 
of  the  division. 


MR.  SCOTT 


WATCHING  Glenn  Flynn,  chief  engineer 
of  WOW-TV  Omaha,  as  he  threads  film 
through  a  new  RCA  projector,  are  (I  to  r) 
Bill  McBride,  program  director;  Bill  Ko- 
tera,  director  of  engineering,  and  Fred 
Ebener,  sales  manager.  New  equipment 
purchased  by  WOW-TV  from  RCA  in- 
cludes a  Vidicon  camera  and  two  16mm 
film  projectors,  an  investment  of  $28,000. 

RADIO-TV  MAKERS 
SHOW  THEIR  WARES 

Latest  models  go  on  display  at 

Home     Furnishings  Market. 

RCA's  Foisom  sees  outstanding 

sales  volume  in  '55. 

THE  1955  outlook  is  for  line-holding  prices  on 
tv  receivers  in  the  foreseeable  future,  a  unit  out- 
put comparable  to  1954's  seven  million  in  mono- 
chrome and  a  sprinkling  of  color  sets — any- 
where from  150,000  to  300,000—  manufactur- 
ing representatives  predicted  at  the  Interna- 
tional Home  Furnishings  Market  in  Chicago 
last  week. 

While  the  sale  of  major  appliances  is  expected 
to  show  a  more  gainful  rise  in  1955,  black-and- 
white  receivers  probably  will  hold  their  own  in 
a  "transition"  year  that  looks  toward  the  advent 
of  colorcasting  on  a  mass-production  basis 
some  months  ahead. 

Color  television  was  conspicuous  by  its  ab- 
sence in  the  form  of  exhibits  and  displays  at 
the  winter  mart  in  Chicago's  merchandise  and 
American  furniture  headquarters. 

And  yet  replies  to  queries  for  predictions  were 
optimistic.  Frank  M.  Foisom,  RCA  president, 
felt  there  will  be  "continued  advances  in  1955 
with  color  television  adding  to  the  spark  of 
progress.  I  expect  outstanding  sales  volume  in 
the  next  12  months  but  it  will  call  for  con- 
tinued vigor  and  new  ideas  in  merchandising 
and  advertising.  The  new  year  should  be  a  good 
one  for  all  who  recognize  their  opportunities 
in  a  buyer's  market  which  necessitates  extra- 
hard  work  and  expert  sales  planning." 

RCA  displayed  its  new  21 -inch  color  console 
model,  with  suggested  retail  price  of  $895.  The 
console  includes  simplified  controls  for  focusing 
and  other  purposes.  Also  shown  were  21 -inch 
black-and-white  sets  for  $259.95  and  $269.95, 
along  with  RCA- Victor's  radio  and  phonograph 
instruments.  The  line  also  has  a  record-in-the- 
slot  player  attachment  and  two  am-fm  radios. 

While  CBS-Columbia  showed  its  complete 
line  without  price  or  model  changes  or  addi- 
tions, spokesmen  claimed  a  market  up  to 
300.000  color  sets,  depending  upon  dealer  pro- 
motion. 

Backing  President  James  Carmine's  optimistic 
predictions  for  a  "banner  year"  in  tv  and  ap- 
pliances, Philco  Corp.  showed  11  new  video 
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odels  supplementing  its  previous  line  of  24 
lits,  including  a  21-inch  set  for  $159.95  and 
ble  sets  ranging  up  to  $219.95.  The  new  21- 
:h  consoles  range  from  $229  to  $299. 
Among  other  exhibits: 

Westinghouse  Electric  Corp. — Twenty-four  new 
ts  including  17-,  21-  and  24-inch  table  and 
nsole  items  in  the  $150-$500  price  range. 
Admiral  Corp. — Two  new  24-inch  and  21-inch 
ant  consoles.  Admiral  also  had  announced  to 
stributors  a  21-inch  color  tv  receiver  assuring 
245-square  inch  picture  priced  at  $895,  con- 
asted  to  a  15-inch  set  which  it  sold  for  $1,000 
December  1953.  Admiral's  automation  and 
>bot  chassis  concepts  are  incorporated  in  the 
-inch  units. 

Motorola  Inc. — A  color  set  with  picture  claimed 
imparable  to  21  inches  in  monochrome,  or  205 
luare  inches  (CBS-Columbia's  205),  price  $995. 
new  sensitive  chassis  is  incorporated  into  eight 
its  14  current  black-and-white  units,  includ- 
,g  19-  and  24-inch  units. 

i  Hallicrafters  Co. — Introduced  seven  basic 
odels  in  the  21-  and  24-inch  console  class. 
Zenith  Radio  Corp.— A  new  line  of  17-inch  re- 
vivers, with  suggested  retail  prices  for  some 
p  sets  in  the  range  from  $149.95  to  $1,250  for  a 
'-inch  console  combination.  Firm  claims  a  new 
incept  in  tv  styling  with  a  shorter  90-degree 
[icture  tube. 

Allen  B.  DuMont  Labs — A  new  21-inch  table 
lodel  and  two  new  21-inch  open-face  consoles, 
hey  contain  radio  as  "optional  units." 
Capehart-Farnsworth  Co. — A  new  line  of  tv 
ambulations  and  high  fidelity  instruments,  to 
e  marketed  within  60  days. 

Among  other  exhibitors  were  Raytheon  Mfg. 
o  (which  last  week  introduced  a  new  transistor 
dio— story,  this  page).  Arvin  Industries,  Bendix 
d  General  Electric. 
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ersche,  Branigan  Fill 
*CA  Tube  Division  Posts 

1AROLD  F.  BERSCHE,  formerly  manager  of 
listributor  sales,  tube  division  of  RCA,  has 
ieen  promoted  to  the  newly-created  post  of 
nanager  of  the  marketing  services  department 
pf  the  division,  it  was  announced  last  week  by 
-ee  F.  Holleran,  the  division's  general  market- 
ng  manager.  Duward  M.  (Max)  Branigan, 
promotion  manager  for  the  division's  receiving 
ube  and  transistor  marketing  department,  was 
lamed  manager  of  distributor  sales. 

In  his  new  position,  Mr.  Bersche,  who  has 
>een  associated  with  RCA  sales  and  merchandis- 
j  ng  activities  for  10  years,  is  responsible  for  all 
advertising,  sales  promotion,  warehousing,  traf- 
Tc  and  market  research  activities  affecting  the 
'  RCA  tube  division's  four  product-marketing 
departments:    receiving  tube  and  transistors, 
:athode  ray  and  power  tubes,  electronic  com- 
ponents, and  equipment  and  parts. 

As  manager  of  distributor  sales,  Mr.  Brani- 
gan will  supervise  the  tube  division's  distributor 
field  sales  force  and  will  have  responsibility  for 
sales  of  all  division  products  handled  through 
distributors.  These  products  include  RCA 
electron  receiving  tubes,  television  picture  tubes, 
power  tubes,  test  equipment,  electronic  compo- 
nents and  radio  batteries. 

Vidicon  Camera  Chain 
Announced  by  Kay  Lab 

KAY  LAB,  San  Diego,  Calif.,  tv  equipment 
producer,  announces  the  introduction  of  a  com- 
pact vidicon  camera  chain  which  the  firm  de- 
scribes as  especially  suited  for  use  by  small-area 
uhf  operators  as  well  as  educational  and  closed- 
circuit  television  groups. 

Chains  are  manufactured  in  expandable  units 
which  can  be  integrated  with  existing  facilities, 
Kay  Lab  reports.  The  basic  system  consists  of 
a  camera,  camera  control,  remote  control 
panel  and  viewfinder  assembly.  Kay  Lab  says 
the  completely  integrated  camera  control  can 
be  mounted  either  in  standard  relay  racks  or  in 
a  suitcase  for  portable  use. 

Complete  camera  chains  are  available  from 
S3, 000.  Further  information  may  be  secured  by 
;ontacting  the  company. 


Raytheon  Announces 
Tubeless  $79.95  Radio 

A  TUBELESS  radio  receiver,  doing  away  with 
conventional  vacuum  tubes  and  incorporating 
eight  transistors  instead,  was  unveiled  by  Ray- 
theon Mfg.  Co.  in  Chicago  last  week.  The  re- 
ceiver is  slated  to  sell  for  $79.95. 

Introducing  the  new  portable  model,  which 
is  designed  to  operate  a  full  year  from  the 
power  of  four  conventional,  one-cell  flashlight 
batteries,  Henry  F.  Argento,  vice  president  and 
general  manager  of  Raytheon's  tv-radio  opera- 
tions, predicted  that  plug-in  receivers  may  be 
obsolete  in  five  years. 

Raytheon  spent  over  $5  million  and  five  years 
in  research  to  perfect  the  receiver  now  in  pro- 
duction. 

Other  characteristics  of  the  new  receiver  are: 

(1)  It  will  operate  for  two  and  a  half  years 
from  a  single  set  of  mercuric  oxide  batteries; 

(2)  With  normal  care,  the  transistors  need 
never  be  replaced;  (3)  It  will  operate  for  one 
year  at  a  cost  of  about  60  cents  compared  to 
$15-$35  for  an  ordinary  plug-in  battery-oper- 
ated radio  with  vacuum  tubes. 

Mr.  Argento  said  the  new  radio,  compared 
with  conventional  radios,  offers  "equivalent 
sensitivity  and  greater  undistorted  volume." 

Philco  President  Sees 
Good  Year  for  Appliances 

POINTING  to  economists'  estimates  that  the 
U.  S.  buying  public  will  have  $9  billion  more 
to  spend  in  1955  than  it  had  in  1954,  lames  H. 
Carmine,  president  of  the  Philco  Corp.,  pre- 
dicted before  a  convention  of  Philco  distributors 
in  Atlantic  City,  N.  J.,  that  1955  will  be  a  ban- 
ner year  for  the  television  and  appliance  fields. 

In  discussing  prospects,  Mr.  Carmine  stated 
his  belief  that  "with  proper  emphasis  on  crea- 
tive selling  and  merchandising,"  sales  of  radio 
and  tv  receivers,  air  conditioning  units,  freezers, 
refrigerators,  and  electric  ranges  could  exceed 
1954  sales  even  though  the  overall  picture  in 
the  electronics  field  last  year  was  very  good. 

Zenith  Offers  Fm  Control  Unit 

ZENITH  RADIO  CORP.  announces  automatic 
frequency  control  circuit  designed  to  simplify 
fm  tuning  and  eliminate  drifting  for  best  recep- 
tion. A  control  circuit  contained  in  the  firm's 
new  am-fm  table  model  sets  allows  for  a  lee- 
way of  several  degrees  on  either  side  of  the 
desired  channel.  When  the  indicator  comes 
within  range,  the  circuit  automatically  tunes 
station  on  the  center  of  the  channel,  eliminating 
drift  and  "locking  in"  the  station.  H.  C. 
Bonfig,  Zenith  vice  president  and  sales  direc- 
tor, said  the  device  "permits  full  enjoyment  of 
fm's  superior  reception  qualities  without  the 
extremely  careful  dial  manipulation  necessary 
heretofore."  Models  are  available  in  cabinets 
for  suggested  retail  prices  of  $89.95  and  $91.95. 

Gen.  Instruments  Expanding 

FIVE-POINT  expansion  in  the  Canadian  opera- 
tions of  General  Instrument  Corp.,  Elizabeth, 
N.  J.,  manufacturer  of  television,  radio  and 
electronic  components,  has  been  announced  by 
Abraham  Blumenkrantz,  chairman  of  the 
board.  The  program  includes  construction  of 
an  expandable  250-employe  plant  at  Water- 
loo, Ont.;  increased  development  and  produc- 
tion of  "made  in  Canada"  parts;  establishment 
of  a  product  research  laboratory,  and  additional 
personnel  and  new  equipment. 
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Maury  Farrell 

Star  of 

"Time  to  Rise" 
6:45  to  9:00  AM 


Stars  Sell 
on  Alabama's 

greatest  station 


Maury  Farrell  is  liked  by  Bir- 
mingham people,  and  they  always 
respond  when  he  speaks.  "Time 
to  Rise"  gets  Birmingham  awake, 
out  of  bed,  to  breakfast,  and  to 
work.  It's  loaded  with  cheerful 
music,  news,  weather  and  time 
signals.  It's  the  local  program 
Birmingham  people  listen  to 
most.  It  doesn't  quite  double  the 
second  station  in  audience,  as  a 
rule,  but  it  comes  awfully  close. 

You  can  Sell 
Your  Products 
to  Alabama  folks 

If  you  Tell 
them  on  programs 
they  enjoy  hearing 

Represented  by 

John  Blair  &  Co. 
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Fm  Suit  Settlement 
Ends  Six-Year  Fight 

RCA-NBC's  $1  million  settle- 
ment comes  year  after  Maj. 
Armstrong's  death. 

ONE  of  the  broadcasting  industry's  more  dra- 
matic patent  stories  ended  abruptly  a  fort- 
night ago  with  the  announcement  that  the 
fm  patent  suit  brought  against  RCA-NBC 
some  years  ago  by  the  late  Maj.  Edwin  H. 
Armstrong  had  been  settled  for  approximately 
$1  million  [At  Deadline,  Jan.  3]. 

Only  a  year  ago,  the  sudden  death  of  Maj. 
Armstrong,  whose  fall  from  his  13th  story 
apartment  in  New  York  was  listed  in  police 
reports  as  suicide,  touched  off  a  new  wave  of 
publicity  on  the  court  battle. 

In  a  farewell  letter  to  his  estranged  wife, 
Maj.  Armstrong,  credited  with  being  fm's 
developer,  placed  on  this  patent  litigation  and 
on  his  absorption  in  it  for  some  five  years, 
the  blame  for  his  neglect  of  his  home  life 
which  had  led  to  separation  from  his  wife. 

Reportedly  Maj.  Armstrong,  who  died  at 
63  last  February,  had  concerned  himself  with 
the  suit  virtually  round-the-clock  when  it  was 
being  considered  by  the  courts. 

Maj.  Armstrong  first  filed  his  suit  in  the 
U.  S.  District  Court  at  Wilmington,  Del.,  in 
July  1948.  It  alleged  infringement  by  RCA 
and  NBC  of  five  of  his  fm  patents. 

Of  interest  perhaps  in  the  light  of  events 
which  have  transpired  since  the  suit  was  filed, 
was  Maj.  Armstrong's  comment  in  his  charges 
that  "today  [1948]  there  are  nearly  600  fm 
broadcasting  stations  on  the  air  in  the  U.  S., 
and  set  production  is  in  the  millions  per  year. 
Fm  is  definitely  on  the  way  toward  perman- 
ently obsoleting  am  radio." 

Maj.  Armstrong  reportedly  first  got  into 
his  fm  idea  in  the  1920's  and  by  1933  per- 
suaded RCA  to  give  him  space  in  the  Empire 
State  Bldg.,  in  New  York,  where  RCA  already 
had  begun  its  experimental  telecasting,  to 
test  out  his  theories.  After  a  few  years,  how- 
ever, RCA  decided  to  concentrate  on  tv  and 
the  major  moved  his  apparatus  to  Alpine, 
N.  J.,  on  the  Palisades  across  the  Hudson 
from  uptown  Manhattan.  This  move  was 
mentioned  in  the  Armstrong  brief  filed  with 
the  court  as  having  been  the  result  of  NBC's 
alleged  showing  of  "no  interest  in  giving  the 
public"  fm  service. 


Optical  Color  Deception 

COUNTLESS  high  school  physics  stu- 
dents have  been  impressed  with  it,  and 
now  it's  come  to  tv.  Creating  color  from 
black  and  white  patterns,  that  is. 

Faint  impressions  of  color  were 
achieved  on  black  and  white  closed  cir- 
cuit tv  at  Indiana  U.'s  television  studio 
in  tests  made  by  two  members  of  the 
psychology  department,  the  university 
has  reported.  The  test  made  use  of  the 
so-called  Prevost-Fechner  color  effect. 
This  is  achieved  by  the  rapid  alternation 
of  black  and  white  patterns,  which  to  an 
observer  seems  to  create  color. 

The  closed-circuit  telecast  was  arranged 
as  part  of  studies  into  the  causes  of  the 
effect.  One  of  the  drawbacks  in  creating 
strong  color  on  tv  through  the  use  of 
rapidly  spinning  black  and  white  patterns 
on  a  disc  is  the  stroboscopic  effect  caused 
by  the  fact  that  tv  images  are  intermittent 
and  not  a  succession  of  pictures,  it  was 
said. 


Color  Equipment  Production 
Major  '55  Trend — Kessler 

MAJOR  trend  in  1955  for  manufacturers  of 
tv  station  transmitting  equipment  and  studio 
installations  will  be  the  production  of  color  tv 
transmitting  equipment,  according  to  Robert 
E.  Kessler,  manager  of  Allen  B.  DuMont  Labs' 
Communication  Products  Division. 

Mr.  Kessler  said  1954  was  a  year  of  "out- 
standing accomplishment"  for  the  division. 

Among  the  accomplishments  he  cited  was 
DuMont's  color  Multi-Scanner,  introduced  last 
year  and  now  in  large-scale  production. 

Other  developments:  installation  of  DuMont's 
line  of  conversion  units  for  stations  who  wish 
to  broadcast  color  continuing  at  a  rapid  pace; 
move  to  high  power  transmitters  by  tv  stations 
begun  last  year  can  be  expected  to  increase 
(DuMont  has  been  shipping  new  25-kw  and 
50-kw  transmitters);  growth  of  mobile  two-way 
commercial  radio  communication  equipment, 
a  field  in  which  DuMont  in  1954  became  a 
major  competitor,  and  introduction  of  a  re- 
designed and  improved  "Tel-Eye"  camera  for 
closed  circuit  tv. 
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WCKY 


In  The  Greater  Cincinnati  Area 


Of  the  302,630  Radio  Homes 
regularly  surveyed  by  Pulse, 
1  out  of  every  AVi 
was  tuned  to  WCKY  in  Sept.-Oct. 
Every  day,  Monday  thru  Friday,  9  a.m.  to  7  p.m. 

Buy  Independent — Beat  Network 
ratings:  Get  lower  cost  per  thousand 
and  large  outside  BONUS  audience. 

BUY  WCKY 


Seidel  Terms  Television 
'Sparkplug'  of  Electronics 

TELEVISION  continues  to  serve  as  the  "spar 
plug"  of  the  electronics  industry,  with  tot 
tv  sales  in  1954  accounting  for  about  $1.5  b. 
lion  and  expected  to  hit  a  similar  mark  tb 
year  when  seven  million  units  are  expected 
be  sold,  an  RCA  official  said  last  week. 

Robert  A.  Seidel,  RCA  vice  president,  a] 
peared  on  an  all-appliance  panel  Wednesd; 
during  the  International  Home  Furnishings  Ma 
ket  in  Chicago.  He  predicted  that  set-makei 
would  turn  out  about  200.000  color  units  i 
1955.  Mr.  Seidel  said  nearly  150.000  more  f 
receivers  were  sold  in  1954  than  in  the  previoi 
year,  along  with  11  million  radio  sets  and  3.1 
million  phonographs. 

Prediction  that  about  one  million  more  majc  I 
appliances  would  be  sold  this  year  was  voice! 
by  Parker  H.  Erickson.  vice  president  of  Ave  1 
Mfg.  Corp..  with  overall  sales  expected  t  I 
jump  3  to  30%. 

National  Prosperity  Cited 
In  Sylvania  Yearend  Report 

PREDICTION  that  1955  may  be  the  best  eco 
nomic  year  in  the  history  of  the  United  State 
was  made  last  week  by  Don  G.  Mitchell,  boan 
chairman,  and  H.  Ward  Zimmer,  president 
Sylvania  Electric  Products  Inc.  The  joint  state 
ment  also  forecast  that  the  steadily  climbitij 
gross  national  product,  described  as  the  sun 
of  the  nation's  goods  and  services,  alread; 
shows  signs  of  exceeding  previous  records. 

Sales  at  Sylvania  in  the  last  quarter  of  195' 
were  the  highest  for  any  fourth  quarter  in  tht 
company's  history,  Messrs.  Mitchell  and  Zim 
mer  reported,  with  net  sales  of  almost  $79  mil 
lion  recorded  for  that  period. 

The  total  factory  production  of  tv  sets  foi 

1954  is  expected  to  reach  7.5  million  and  sale; 
to  the  public  more  than  7.2  million.  The  Syl- 
vania executives  said  that  current  estimates  foi 

1955  are  5.9  million  black-and-white  sets  and 
100,000  to  300,000  color  sets. 

The  sale  of  radio  receiving  tubes  declined 
in  1954  due  to  the  tv  industry  inventory  ad- 
justment, but  Messrs.  Mitchell  and  Zimmer 
reported  a  pick-up  is  underway  now  that  cus- 
tomer inventories  are  substantially  reduced. 

MANUFACTURING  PEOPLE 

Marion    Pettegrew,    acting    general  manager. 

parts  div.,  Sylvania 
Electric  Products 
Inc.,  Warren,  Pa., 
appointed  general 
manager. 

Myles   M.  Walker, 

marketing  analyst, 
Raytheon  Mfg.  Co., 
Waltham,  Mass- 
promoted  to  market- 
ing research  man- 
ager. 

Buford  H.  Melton 

MR.  PETTEGREW  formerly  sales  man- 

ager, Norge  Div.,  Borg-Warner  Corp.,  Chicago, 
appointed  contact  div.  sales  manager,  Admiral 
Corp.,  same  city. 

F.  H.  Coogan,  assistant  traffic  manager,  Gray- 
bar Electric  Co.,  N.  Y.,  promoted  to  traffic 
manager,  succeeding  W.  R.  Wheeler,  retired. 

Victor  Le  Gendre  appointed  chief  engineer, 
Plainfield,  N.  L,  plant  of  Haydu  Bros.  Div., 
Burroughs  Corp.,  Detroit. 
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!adio-Tv  Expansion 
i  '55  Faces  Europe 

Reports  from  West  Germany, 
Austria,  France  and  other 
places  on  the  Continent  dis- 
close advances  during  1954 
and  even  bigger  plans  for  '55. 

jest  Germany: 

4)UTHWEST  GERMAN  RADIO  has  com- 
Jsted  construction  of  80%  of  the  tv  transmis- 
;bn  facilities  granted  to  the  network  under  the 
i,  ockholm  Frequency  Plan.  About  70%  of  the 
bwork's  area  is  now  covered  by  four  larger 
id  six  smaller  repeater  stations.  A  667-ft.  an- 
inna  tower  of  concrete  is  now  under  construc- 
'  on  in  Stuttgart,  W.  Germany.  Tower,  which  is 
aimed  to  be  the  most  unusual  one  in  Europe, 
jill  have  a  restaurant  accommodating  220 
iitrons  at  the  top. 

I  Number  of  licensed  tv  sets  in  West  Germany 
I  the  end  of  1954  is  estimated  at  80,000.  An- 
her  80,000  are  estimated  to  be  operated  il- 
igally.  Number  of  licenses  is  now  rising  at  a 
onthly  rate  of  20%  of  the  total. 
On  Jan.  1,  1955,  there  were  26  tv  transmit- 
f  rs  operating  in  West  Germany,  most  of  them 
iing  repeater  stations  fed  from  the  studios  of 
1  ven  different  semi-official  networks  (yet  pro- 
dicing  one  joint  program,  almost  no  local  ones), 
xi  sting  transmitters  operate  on  channels  2 
w  11  and  cover  60%  of  the  area's  population. 
I  A  recent  survey  in  West  Germany  disclosed 
lat  interest  in  radio  spot  commercials  is  rising 
,;spite  adverse  propaganda  in  competing  media. 
k  1954,  72%  of  listeners  voted  in  favor  of 
1  rmtinued  radio  spot  commercials,  against  62% 
jk  1952  and  68%  in  1953. 

i.ustria: 

j.USTRIAN  Postal  Administration  will  spend 
total  of  about  $2.5  million  for  construction 
:tf  four  tv  transmitters,  additional  vhf  stations 
!nd  relay  lines.  Plan  requires  start  of  construc- 
'  on  work  in  early  1955. 

j  aly: 

LAI's  latest  plans  are  for  13  new  vhf  radio 
s-ansmitters  in  Italy  in  1955.  This  will  bring 
tae  total  of  vhf  stations  in  Italy  to  27.  Stations 
flail  carry  all  of  the  three  different  national 
i  rograms. 

U  urovision: 

.  WATTS  of  Britain,  E.  Haas  of  Switzerland, 

L.  Wallenborn  of  European  Radio  Union,  H. 

.'lato  of  West  Germany,  figures  in  Eurovision, 
net  in  Frankfurt,  West  Germany,  to  set  new 

"lans  for  further  Eurovision  hookups  in  early 
955.  Talks  resulted  in  plans  for  24  programs 

jD  be  exchanged  in  January  to  April  1955.  Den- 
nark,  which  discontinued  its  Eurovision  part- 
nership after  the  mid- 1954  hookup,  has  not  yet 
nnounced  any  plans  to  rejoin  the  network. 

"ranee: 

XCCORDING  to  available  statistics  there  were 
1)4,689  licensed  tv  sets  operated  in  France. 

'\n  unknown  number  of  additional  sets  are 
>perated  without  proper  licenses.  Gap  between 
)ffkial  statistics  and  actual  number  of  sets  in 
operation  is  illustrated  by  the  fact  that  dealers 
n  Marseille  report  sales  of  more  than  5,000 

sets  while  statistics  for  Department  Bouches 
3u  Rhone,  Marseille  area,  has  only  10  sets  on 
he  list. 

-uxembourg: 

COMMERCIAL  tv  station  in  Luxembourg  will 
start  in  early  1955.  Station,  to  operate  under 


call  of  Tele  Luxembourg,  is  owned  by  Com- 
pagnie  Des  Compteurs,  Compagnie  Generale 
de  T.S.F.,  Banque  De  Paris,  and  Agence  Havas. 
Program  is  supplied  by  Compagnie  Luxembour- 
geoise  de  Radiodiffusion.  Sales  representative 
for  the  new  station,  one  of  the  few  European 
ones  operating  on  a  straight  commercial  basis, 
is  Informations  Et  Publicite  Co.,  Luxembourg. 

Canadian  Tv  Set  Sales 
Reach  $184.6  Million 

CANADIAN  tv  receiver  sales  in  the  first  1 1 
months  of  1954  amounted  to  530,350  receivers 
valued  at  $184,607,674,  according  to  a  report 
of  the  Radio-Television  Mfrs.  Assn.  of  Canada. 
Sales  in  the  same  period  in  1953  totaled  313,633 
receivers.  Record  November  sales  amounted 
to  93,649  sets.  Most  sets  sold  were  in  the 
18-22-inch  screen  group,  accounting  for  68,176 
sets  of  the  November  total. 

Most  sales  in  the  January-November  period 
were  made  in  the  Montreal  area,  totaling 
148,081  sets.  Toronto  area  sales  totaled  93.544 
sets  in  that  period.  Ontario  sales  in  the  Janu- 
ary-November period  totaled  219,860  sets; 
Quebec  sales,  179,401;  British  Columbia, 
52,457;  the  three  prairie  provinces,  58,911,  and 
the  four  Atlantic  Coast  provinces,  19,721. 

Overseas  Broadcasts  Cut 

OPERATION  of  the  international  service  of 
Canadian  Broadcasting  Service  will  be  cut  by 
at  least  20%  in  the  1955-56  fiscal  year  under 
Canadian  government  policy  to  cut  the  budget 
for  this  service  by  $500,000  from  $2,300,000 
in  the  current  fiscal  year  ending  March  31.  The 
cut  will  mean  curtailment  of  shortwave  broad- 


casts to  Europe  and  possibly  to  Latin  America 
and  Australia.  There  will  be  no  curtailment 
of  the  service  to  Canadian  troops  in  Europe 
and  the  Canadian  Arctic.  Broadcasts  to  Fin- 
land are  expected  to  be  completely  cut  and 
broadcasts  to  Holland,  Italy  and  the  Scandi- 
navian countries  will  be  considerably  reduced. 
Broadcasts  to  countries  behind  the  Iron  Curtain 
will  not  be  reduced  from  the  present  average 
of  about  seven  hours  a  week  to  Russia,  Poland, 
Ukraine,  Czechoslovakia  and  East  Germany. 
Currently  the  international  service  broadcasts 
for  the  Canadian  government  about  115  hours 
weekly  in  16  languages  from  studios  at  Montreal 
and  transmitters  at  Sackville,  N.  B. 

Philippine  Agency  Reports 
On  Tv  Sets,  Listenership 

THERE  ARE  more  than  5,000  tv  sets  within  a 
100-mile  radius  of  Manila,  approximately  3,000 
within  the  city  (with  a  2-million  population) 
and  about  2,000  in  outlying  Philippine  prov- 
inces, according  to  a  report  from  Antonio  R. 
de  Joya  &  Assoc.,  Manila  advertising  agency,  to 
V.  S.  Becker  Adv.  Service,  New  York.  The 
Becker  concern  serves  as  New  York  office  of  the 
Manila  agency. 

Average  audience  per  set  in  the  Philippines  is 
far  larger  than  in  the  U.  S.,  de  Joya  reported, 
with  an  average  of  13.7  persons  watching  per 
receiver.  The  price  of  tv  sets,  600-700  pesos 
($300-$350),  while  keeping  down  their  distribu- 
tion, means  that  the  audience  is  composed 
largely  of  middle  and  upper  income  families, 
prospects  for  luxury  merchandise.  In  the  Phil- 
ippines, alcoholic  beverages  may  be  freely  ad- 
vertised on  tv  and  radio,  the  agency  said. 

A  half-hour  tv  program  in  Manila  costs  about 
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500  pesos  ($250),  de  Joya  said,  including 
everything:  time,  talent,  production,  etc.  The 
de  Joya  agency  itself  is  currently  producing  five 
tv  shows:  Variety  Theatre,,  sponsored  by  Stand- 
ard Alcohol  Co.;  What's  Your  Eye-Q?,  spon- 
sored by  P.  Lorillard  Co.  for  Kent  cigarettes, 
and  three  sustaining  shows,  Let's  Sing  the 
Latest,  Beat  the  Experts  and  Singer  of  the 
Week. 

Three  1955  Investigations 
Seen  for  Canadian  Radio-TV 

BUSY  YEAR  for  investigations  into  radio-tv  is 
expected  by  the  Canadian  broadcasting  indus- 
try. Preparations  are  being  made  by  the  Cana- 
dian Assn.  of  Radio  &  Television  Broadcasters 


for  at  least  three  investigations  at  Ottawa. 
There  is  scheduled  a  Royal  Commission  on 
Copyright,  at  which  the  CARTB  will  present  a 
brief.  A  Royal  Commission  on  Television  is 
anticipated,  having  been  suggested  by  the 
Massey  Commission  in  1950,  when  it  recom- 
mended setting  up  a  national  television  sys- 
tem and  a  review  of  the  status  of  television 
within  three  years  of  the  establishment  of  a 
government  system.  The  Canadian  Broadcast- 
ing Corp.  began  telecasting  in  September  1952. 
The  annual  Parliamentary  Broadcasting  Com- 
mittee is  expected  to  sit  this  year,  and  may 
possibly  investigate  the  growth  of  tv  at  the 
same  time.  Urged  is  elimination  of  the  CBC  tv 
monopoly  in  Montreal,  Toronto,  Ottawa,  Hali- 
fax, Winnipeg  and  Vancouver. 
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And  what  a  rush  it  has  been! 

In  the  short  period  of  just  60  days,  7 
national  and  regional  advertisers 
have  moved  their  half-hour  shows  to 
CHANNEL  6,  the  station  that  covers 
all  the  SAN  DIEGO,  CALIFORNIA 
MARKET. 

Advertisers  in  the  BILLION  DOLLAR 
SAN  DIEGO  MARKET  are  digging 
for  sales.  They  are  calling  on  the 
down-to  earth,  pickand  shovel  selling 

methodsof  station  SELI  and  they're 

striking  Southern  California  gold! 

We've  no  secret  formula,  but  there 
must  be  . . .  there  are  . . .  good  reasons 
for  this  great  migration: 

•  TOP  RATINGS 

•  LOWEST  COST  PER 
THOUSAND 

•  INDIVIDUALLY  PLANNED 
MERCHANDISING 

Would  you  like  our 

WEED  TELEVISION 

Representative  to  call? 

W  0(0)0  Monicetr 


JULIAN  M.  KAUFMAN,  General  Manager 

General  Offices:  4229  Park  Boulevard 
San  Diego  4,  California 


MARKS 
THE  SPOT  WHERE 
IT  HAPPENED 


-^(^^  "FAVORITE  STORY" 

//  Olympia  Beer 

"CISCO  KID" 

/ 1\  \  V  Webers  Bread 

^&Pv~   "RIN  TIN  TIN" 

y  I  i  \\  National  Biscuit  Company 

Vj#—  "ELLERY  QUEEN" 

/».  .  \\         Town  Talk  Bread 

~(2^-"FLORIAN  ZABACH" 

/'/l^  Vogue  Soap 

—  "WATERFRONT" 

Standard  Oil  Co. 

^(&'~  "ANNIE  OAKLEY" 

/ . .   v  >^      Laura  Scudder  Potato 
/  '  |  V     Chips  &  TV  Time  Popcorn 


MR.  GILLETT 


Gillett  to  British  Post 

ROLAND  GILLETT,  former  radio-tv  direct 
of  Biow  Co.  and  tv  program  producer,  has  be> 
appointed  head 
all  British  commt 
cial  tv  programs  f 
the  London  area.  I 
will  serve  as  co: 
troller  of  prograr 
ming  and  productic 
for  Associated  -  R 

I diffusion  Ltd.,  who: 
S  t^S^     first  commercial  tel 

casts  in  Great  Brita 
are  scheduled  to  b> 
gin    in  Septembi 

Before  his  associ;  I 
tion  with  Biow,  M 
Gillett  was  tv  supervisor  at  Young  &  Rubican 
and  later  vice  president  in  charge  of  radio-t 
production  there.  In  a  previous  associatio 
with  CBS-TV,  he  served  as  first  director  c 
Toast  of  the  Town  and  also  directed  Winnt 
Take  All.  . 

Canadian  Retail  Data  Issued 

DETAILED  listing  of  retail  sales  in  Canad 
in  20  categories  has  been  released  by  Canadia. 
Broadcaster  &  Telescreen,  Toronto  publica 
tion.  The  annual  supplement,  Canadian  Reta, 
Sales  Index,  gives  figures  for  1954-55  based  o 
1953  retail  sales  estimates  of  the  Canadia 
government's  Dominion  Bureau  of  Statistic; 
and  on  the  Bureau  of  Broadcast  Measurement' 
radio  homes  estimates.  The  summary  shows 
population  of  15,018,000,  a  total  of  3,748.00' 
radio  homes  (96.4%  of  all  households)  am 
total  retail  sales  of  $12,092,174,000.  G.  E 
Rutter,  market  research  consultant,  Torontc 
compiled  the  figures. 

INTERNATIONAL  SHORTS 

CKX-TV  (scheduled  to  start  operation  earl; 
this  month)  Brandon,  Man.,  issued  first  rat 
card  with  Class  A  hour,  $150;  half-hour,  $90 
quarter-hour,  $60,  and  one-minute  announce 
ment,  $33.  Station,  with  GE  equipment  anc 
represented  by  All-Canada  Television,  Toronto 
has  19.3  kw  video  and  9.65  kw  audio.  John  B 
Craig  is  general  manager. 

CKSO-TV  Sudbury,  Ont.,  has  issued  third  rati 
card,  effective  Jan.  1,  with  Class  A  hourly  a 
$200,  half-hour  at  $120  and  one  minute  an 
nouncements  at  $40. 

British  Industries  Fair,  London,  England,  plan: 
spot  announcements  on  number  of  Canadiai 
radio  stations  for  1955  exhibition  to  be  helc 
early  in  May.  Account  being  placed  by  Walsr 
Adv.  Co.  Ltd.,  Toronto. 

INTERNATIONAL  PEOPLE 

C.  W.  McQuillin,  radio-tv  director,  Cockfield 
Brown  &  Co.  Ltd.  (adv.),  Toronto,  appointed 
director  of  Bureau  of  Broadcast  Measurement, 
same  city,  after  five  years  as  chairman  ot 
BBM's  research  and  development  committee. 

Joseph  Brouillard,  formerly  with  RCA  tube 
dept.,  Harrison,  N.  J.,  appointed  manager,  sales 
div.,  recently-formed  tube  div.,  RCA  Victoi 
Co.  Ltd.,  Montreal. 

Robert  Alban,  drama  producer,  CBH  Halifax, 
N.  S.,  to  CBHT  (TV)  there  as  program  pro- 
ducer. 


: 
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PERSONNEL  RELATIONS 


FIX  (TV),  UNIONS 
EACH  AGREEMENT 

NABET  and  AFTRA  personnel 
go  back  to  work  at  Westing- 
house's  San  Francisco  station. 
FCC  is  investigating  charges  of 
sabotage  there. 
iREEMENT  last  Thursday  between  KPIX 
V  i .  Westinghouse  station  in  San  Francisco, 

I  two  striking  unions — NABET  and  AFTRA 
-irought  to  an  end  a  three-week  impasse 
-ing  which  supervisory  personnel  kept  the 
lion  in  operation.  FCC's  West  Coast  office 
nvestigating  KPIX  charges  that  station  equip- 
(nt  was  sabotaged. 

3hilip  G.  Lasky.  KPIX  general  manager, 
d  both  unions  started  returning  to  work  late 
ursday  under  the  settlement-agreement.  A 
p-year  contract  was  formally  signed  with 
\BET  at  2  p.  m.  Thursday.  Terms  had  been 
■eed  to  informally  last  Tuesday. 
Mr.  Lasky  said  44  NABET  employes  will 
.  the  same  wage  offered  by  management  long 
^ore  the  strike  was  called  Dec.  14.  Formal 
l.ning  of  a  new  AFTRA  two-year  contract 

II  take  place  next  week,  he  said. 

Included  in  the  strike  settlement,  he  said, 
is  an  agreement  by  NABET  members  to  re- 
~ii  any  equipment  damage  "discovered  dur- 
g  the  period  of  technical  readjustment  under 
:jpervision  of  KPIX  executives." 
.  The  11  NABET  floor  men  who  had  been 
tting  $97  per  week  will  get  a  6%  increase 

d  an  additional  1%  after  a  year.  Thirty-three 
;hnicians  who  had  been  getting  $132.46  are 
jitting  similar  percentage  increases. 

Asked  One-third  Boost 

1  At  the  time  of  the  strike  the  NABET  local 
ps  asking  a  33  1/3%  boost  in  salary.  Mr. 
asky  said  management  secured  removal  of 
rtain  provisions  in  the  old  contract  it  had 
msidered  undesirable. 

Management  obtained  the  right  to  take  legal 
•lion  against  anyone  who  engaged  in  or 
inspired  to  engage  in  sabotage  of  equipment. 
ABET  members  are  being  recalled  to  work 
l  an  individual  basis  at  the  discretion  of  man- 
I'ement  while  equipment  is  repaired  and  pro- 
jction  of  live  programs  is  resumed. 

Last  week's  accord  followed  a  week  of  ne- 
gations in  which  federal  conciliators  par- 
:ipated. 

On  the  first  day  of  the  strike,  Dec.  14,  Mr. 
jasky  charged  that  supervisory  engineers 
bund  "widespread  evidence  of  sabotage  to 
xhnical  equipment."  During  the  strike,  he 
dded,  executives  and  supervisors  who  were 
.perating  the  station  discovered  that  operation 
.  ith  fewer  people  was  practical.  As  a  result, 
rderly  reductions  in  the  technical  staff  will 
ike  place  in  the  immediate  future,  he  added. 

AFTRA  members  returned  to  work  im- 
lediately  when  the  contract  was  signed  be- 

E:en  NABET  and  the  station.  Only  six  KPIX 
ployes  are  covered  but  over  30  performers 
the  station  are  affected  by  Wednesday's 
VFTRA  accord.  AFTRA  had  ignored  NABET 
•ieket  lines  during  the  first  week  of  the  strike. 

KPIX  announcers  who  earn  $145  a  week 
n  the  old  contract  will  get  $150,  with  directors 
■  1o  received  S160  going  up  to  $170.  Revisions 
n  commercial  fees  were  effected  and  some 
lisputed  details  of  the  old  contract  were  modi- 
aed. 

Both  unions  receive  benefits  of  the  liberalized 
Le  insurance,  retirement  and  welfare  program 
hat  had  been  announced  to  all  KPIX  em- 
Voyes  when  Westinghouse  acquired  the  sta- 


tion last  summer.  The  program  was  formally 
offered  the  two  unions  when  bargaining  began 
last  September,  according  to  Mr.  Lasky. 

After  the  first  week  of  the  strike  KPIX  went 
on  a  complete  network  and  film  operation. 

Six  Trustees  Named 
To  Tv  Welfare  Plan 

SIX  TRUSTEES  and  their  alternates,  repre- 
senting management  and  television  performers, 
were  appointed  last  week  to  administer  the  new 
welfare  and  pension  plan  agreed  upon  in  con- 
tract negotiations  between  the  four  television 
networks  and  the  American  Federation  of  Tele- 
vision &  Radio  Artists  [B*T,  Nov.  22.  1954]. 

The  pension  and  welfare  plan,  covering  tele- 
vision performers  only,  requires  employers  to 
contribute  5%  of  "gross  compensation"  due 
each  artist,  but  talent  will  make  no  contribu- 
tion. Industry  estimates  are  that  about  $50 
million  will  be  spent  for  tv  talent  by  advertis- 
ing agencies  and  networks  during  this  year, 
and  on  this  basis,  the  plan  would  realize  about 
$2.5  million. 

The  trustees  chosen  to  represent  management 
are:  I.  S.  Becker,  president.  Air  Features  Inc., 
program  production  firm;  Emanuel  Sacks,  vice 
president,  NBC,  and  Edward  G.  Wilson,  vice  presi- 
dent, J.  Walter  Thompson  Co.,  New  York.  The 
alternates  are:  Gordon  Gray,  vice  president  of 
General  Teleradio  Inc.  and  general  manager  of 
WOR-AM-TV  New  York;  Geraldine  B.  Zorbaugh, 
secretary  and  general  counsel,  ABC.  and  David 
Miller,  vice  president,  Young  &  Rubicam,  New 
York. 

The  trustees  representing  the  television  per- 
formers are:  George  Heller,  national  executive 
secretary,  AFTRA:  Clayton  (Bud)  Collyer,  an- 
nouncer and  a  director  of  the  federation's  New 
York  local,  and  Frank  Nelson,  an  actor  and 
national  president  of  AFTRA.  The  alternates  for 
the  performers'  trustees  are:  Claude  McCue,  Alex 
McKee  and  Raymond  Jones,  all  employes  of  the 
federation's  executive  staff. 

First  meeting  of  the  trustees  is  scheduled 

for  tomorrow  (Tuesday).  It  is  not  known  when 

the  pension  and  welfare  plan  will  be  placed 

into  actual  operation,  because  there  are  various 

problems  that  have  to  be  solved. 

NLRB  Rules  Against  AFM 

LOCAL  802,  AFM.  New  York,  has  been 
ordered  by  National  Labor  Relations  Board 
to  cease  picketing  activities  at  Yankee  Stadium 
and  Parkway  Rink  in  connection  with  a  dis- 
pute involving  WINS  New  York.  The  board 
found  the  AFM  local  had  been  engaging  in 
secondary  boycotts  in  violation  of  the  labor 
laws.  The  picketing  started  last  April. 

NLRB  dismissed  a  complaint  brought  against 
WPRA  Mayaguez.  P.  R.,  by  union  talent  on  the 
ground  the  case  did  not  come  within  the  mini- 
mum of  $200,000  gross  business  annually.  It 
ordered  an  election  at  CBS  New  York  to  deter- 
mine representation  of  six  film  cameramen. 
AFL  and  IATSE  both  claim  the  cameramen. 


PROGRAM  SERVICES  — 


SURVEYING  a  contract  for  52-week  spon- 
sorship of  Ziv's  Mr.  District  Attorney  on 
WCOA  Pensacola,  F!a.,  is  George  Simp- 
son Jr.,  vice  president  of  the  Owsley  Lum- 
ber Co.  Standing  is  J.  Holliday  Veal, 
WCOA  manager. 


Keystone  Adds  Six  Stations 

SIX  new  stations  have  joined  Keystone  Broad- 
casting System,  bringing  the  network's  total  af- 
filiates to  791,  it  has  been  announced  by  KBS. 
New  affiliates  are  WIPS  Ticonderoga,  N.  Y.; 
KOBE  Las  Cruces,  N.  M.;  KCMU  Columbia, 
Mo.;  KTLD  Tallulah,  La.;  and  WSTU  Stuart 
and  WRWB  Kissimmee,  both  Florida. 

PROGRAM  SERVICE  SHORTS 

Thor  Corp.  (appliances),  Chicago,  has  endorsed 
group  of  syndicated  radio  shows  of  RCA  Re- 
corded Program  Services,  N.  Y.,  for  co-op  ad- 
vertising, whereby  dealers  may  charge  sponsor- 
ship up  to  50%  to  their  co-op  advertising  funds. 
Group  includes:  Aunt  Mary,  daily  quarter-hour 
daytime  serial;  The  Weird  Circle,  weekly  half- 
hour  mystery;  A  House  in  the  Country,  weekly 
half-hour  situation  comedy;  Three  Suns  and  a 
Starlet,  three-times-a-week  15-minute  musical 
program,  and  Stand  by  for  Adventure,  three- 
times-a-week  quarter-hour  adventure  series. 

McGraw  Assoc.  (program  productions),  N.  Y., 
moves  to  33  W.  42d  St. 

Capitol  Records,  Hollywood,  will  transcribe 
children's  record  album  featuring  CBS  Radio 
and  CBS-TV  comedian  Jack  Benny,  sometime 
this  year. 
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ALASKA'S  COLDER  THAN  N.  M. 

TO  SHOW  the  situation  could  be  worse  when 
snows  and  winds  hit  most  of  New  Mexico  late 
last  month,  Dave  Muhlstein,  news  director  of 
KSVP  Artesia,  N.M.,  placed  and  recorded  a 
person-to-person  telephone  call  to  Stephen  An- 
derson, mayor  of  Nome,  Alaska.  The  mayor 
reported  to  Mr.  Muhlstein  that  Nome  was  hav- 
ing a  mild  day  of  —25°  and  that  skies  were 
clear,  with  only  four  inches  of  snow  on  the 
ground.  A  —36°  day  has  already  been  re- 
corded this  year  in  Nome,  Mayor  Anderson 
said,  and,  on  rare  occasions,  the  temperature 
dips  to  — 40°.  The  recording  was  aired  on  a 
KSVP  evening  news  show. 

BOSTON,  PAST  AND  PRESENT 

BOSTON  was  discovered  over  500  years  before 
Columbus  came  to  America,  intimates  "Who's 
Who  in  Boston  (Past  &  Present),"  a  brochure 
distributed  to  agencies  and  advertisers  by  WEEI 
Boston.  The  man  was  Bjarni  Herjulfson,  a 
Norselander,  one  of  the  many  past  characters 
who  are  integrated  with  the  present  in  the 
booklet.  The  present-day  Boston  history- 
makers,  of  course,  are  WEEI  personalities. 
Boston's  "most  listened-to  station"  says  that 
rather  than  recite  its  accomplishments  of  the 
last  thirty  years,  "let  us  consider  .  .  .  some 
of  the  most  colorful  personalities  in  all  his- 
tory (which)  are  part  and  parcel  of  Boston 
tradition  .  .  .",  adding  it  will  not  let  itself  go 
entirely  unnoticed,  since  "our  WEEI  personali- 
ties play  no  small  part  in  molding  the  charac- 
ter (and  purchasing  habits)  of  present-day 
Boston."    The   12-page  brochure  is  presented 
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all  the  way  through  in  an  early  American 
motif  and  contains  drawings  of  each  "who" 
and  sketchings  of  the  Boston  scene  on  the 
cover. 

FARM  DIRECTORS  ON  FILM 

FARM  DIRECTORS  are  appearing  in  a  seg- 
ment of  a  motion  picture  which  has  been  pre- 
pared by  the  Reynolds  Metals  Co.  and  devoted 
to  irrigation  factors  in  agriculture.  The  series 
will  be  made  available  to  tv  and  be  distributed 
to  Reynolds  dealers  throughout  the  county. 
Among  farm  directors  participating  were  Dix 
Harper,  WLS  Chicago;  Jack  Jackson,  KCMO 
Kansas  City,  and  Bill  Adams,  KGO  San  Fran- 
cisco. Mr.  Harper  described  the  results  of  a 
demonstration  at  the  WLS  Farm  Progress  Show 
in  Carroll  County,  Ind.,  Oct.  7. 

ATOMIC  ENERGY  TODAY' 

NEW  SERIES  of  public  service  films  for  tv 
and  general  distribution  will  be  produced  by 
Sam  Orleans  &  Assoc.  of  Knoxville  and  Oak 
Ridge,  Tenn.,  Mr.  Orleans  has  announced.  Pro- 
duction headquarters  for  the  series,  to  be  called 
Atomic  Energy  Today,  will  be  set  up  in  New 
York.  The  28-minute  films,  presented  by 
leading  American  industries  and  the  Atomic 
Industrial  Forum  Inc.,  made  up  of  more  than 
200  top  industries  and  other  organizations 
active  in  the  atomic  energy  field,  will  be  photo- 
graphed in  35mm  Eastman  color  with  16mm 
black-and-white  prints  made  for  tv.  Distribu- 
tion will  be  handled  by  Sterling  Television  Co. 
Mr.  Orleans  said  he  anticipated  an  audience 
of  7.5  million  with  300  telecasts  to  be  made  in 
125  markets.  The  series,  which  will  cover 
atomic  energy  from  ore  mining  to  nuclear  re- 
actions, is  being  presented  to  tell  the  public 
of  the  work  of  competitive  free  enterprise  in 
atomic  energy  development. 

NBC-TV  'MOTORAMA'  PREVIEW 

GENERAL  MOTORS'  "Motorama  of  1955" 
will  be  previewed  Jan.  19  on  NBC-TV,  10-11 
p.m.  EST.  The  telecast  will  be  on  some  100 
stations.  Comedian  Bob  Hope  will  lead  tv 
viewers  on  a  visit  to  the  GM  auto  show,  which 
will  originate  at  the  Waldorf-Astoria  in  New 
York.  The  Motorama  will  be  open  to  the 
public  Jan.  20-25  and  then  go  on  a  four-city 
exhibition  tour. 

KMOD  HAS  TNP 

PROMOTION  plan  of  KMOD  Modesto,  Calif., 
to  build  its  nighttime  audience  started  Dec. 
23  with  the  airing  of  IDs  which  said,  "KMOD 
1360  on  your  dial  Modesto.  Beginning  January 
3.  with  TNP."  The  announcements  were 
changed  Dec.  30  and  thereafter  to  say  "KMOD 
1360  on  your  dial  Modesto.  Starting  January  3, 
(now)  with  TNP.  TERRIFIC  NIGHTTIME 
PROGRAMMING."  In  the  revised  6:30  to 
midnight  format,  to  block  ".  .  .  family  interest 
programs  which  will  compel  local  listenership 
— tv  not  withstanding,"  youth  interest,  radio 
bingo,  mystery,  phone-in  and  dancetime  pro- 
grams are  interspersed  with  network  newscasts. 
KMOD  also  is  using  direct  mail  and  newspaper 
ads  in  its  promotion  campaign. 

SHELTER  IN  A  STORM 

UNSCHEDULED  tour  of  KWTV  (TV)  Okla- 
homa City  was  conducted  Dec.  28  when  1 1 
inches  of  snow  and  60-mile  winds  struck  the 
city.  Drifts  blocked  all  highways  and  those 
bogged  motorists  seeking  shelter  at  KWTV 
studios  were  given  a  hot  cup  of  coffee  and  a 
tour  of  the  building.  Al  Hazelwood,  sports- 
caster  marooned  with  other  employes  at  the 


studios  10  miles  from  downtown  Oklahoir, 
City,  led  the  red-eyed  group  through  the  su 
tion  at  3  a.m.  State  highway  crews  opened  th 
roads  early  in  the  morning  and  traffic  and  tel< 
vision  talent  moved  normally. 

WJAR-TV  BROCHURE 

EIGHT-PAGE  brochure  calling  attention  t  I 
its  increase  in  power  (3  16  kw)  and  its  new  highe  I 
tower  (1,049  ft.)  has  been  released  by  WJAR  I 
TV  Providence,  R.  I.  The  book  includes 
gallery  of  station  personnel  and  shows  th  I 
various  phases  of  station  operation.  The  stt  I 
tion's  identification  symbol,  the  Rhode  Islan  I 
red  rooster,  is  displayed  on  the  front  cover  an  I 
the  back  cover  carries  a  map  of  WJAR-TV"  I 
new  predicted  contours. 

WNNJ  CELEBRATES  FIRST  YEAR 

WNNJ  Newton,  N.  J.,  celebrated  its  first  year  o  I 
operation  last  month  with  a  special  hour  broad 
cast  from  the  city's  Newton  Theatre.  Bol 
Hamilton,  station  program  director,  wrote  am  I 
produced  the  show,  which  filled  the  theatre  a  1 
9  a.m.  Most  of  the  station's  talent  was  featurei 
in  the  program  and  it  continued  to  entertaii 
the  audience  after  the  show  was  concluded.  / 
special  talent  contest  also  highlighted  the  event 
WNNJ,  "The  Voice  of  Sussex  County,"  report' 
nearly  tripling  its  personnel  from  a  year  age 
and  being  in  good  condition,  both  financiallj 
and  in  the  public  opinion. 

'SPEAK  TO  THE  STARS' 

NEW  midnight  show,  Speak  to  the  Stars,  ha; 
been  started  on  WHAM  Rochester,  N.Y..  bj 
Dick  Doty.  Top  people  in  show  business  and 
the  music  world  are  interviewed  by  telephone 
by  Mr.  Doty  and  recordings  are  made  and 
aired  4/10  of  second  after  the  interview's  con- 
clusion, he  reports.  The  personalities  wire  Mr. 
Doty  collect  to  inform  him  when  they  will  call. 
The  Monday  through  Friday  program  started 
Jan.  4. 

CHRISTMAS  ON  KGBC 

RELIGIOUS  aspect  of  Christmas  marked  the 
Christmas  Eve  programming  of  KGBC  Galves- 
ton, Tex.,  as  the  station  successively  broadcast 
the  birth  of  Christ,  as  told  by  St.  Luke;  Christ- 
mas Carols  by  six  outstanding  Galveston  Coun- 
ty school  choruses;  a  program  of  Christmas 
music  by  four  Galveston  church  choirs  with 
short  talks  on  Christmas'  meaning  by  two  local 
pastors,  and  the  community  Christmas  service 
of  the  First  Lutheran  Church  from  the  city's 
Pleasure  Pier.  To  emphasize  the  real  meaning 
of  Christmas,  KGBC  sent  a  check  to  the  local 
Salvation  Army  equalling  the  amount  spent  on 
gifts  for  clients  and  agencies  in  previous  years. 
Copies  of  the  letter  enclosed  with  the  check 
were  sent  to  the  agencies  and  clients  together 
with  hand-written  personal  greetings.  Both  the 
programming  and  the  charity  check  ideas  pro- 
voked favorable  response,  the  station  reports. 

NO  STOCK,  NO  SPOT 

STING  of  the  cancellation  by  Kaiser-Frazer 
Sales  Corp.,  Los  Angeles,  of  participations  in 
the  KLAC  Hollywood  Peter  Potter  Show  was 
eased  somewhat  for  station  executives  by  an 
accompanying  letter  from  the  automobile  firm. 
The  •  letter,  facsimiles  of  which  were  distrib- 
uted to  advertisers  and  agencies  by  KLAC. 
states  in  part  that  results  of  the  Potter  program 
"were  little  short  of  sensational,"  but  that  the 
home  office  had  ordered  the  cancellation  be- 
cause the  local  firm  will  have  no  new  cars  to 
sell  for  at  least  30  days,  having  sold  out  its 
previous  stock. 
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Sherlock  at  the  Sheraton 


TEASER  announcements,  promotional  gim- 
micks, a  master  detective  and  a  closed-circuit 
telecast  were  parlayed  by  a  supermarket 
chain  into  the  sale  of  all  available  coopera- 
tive advertising  for  a  52-week  tv  show  within 
24  hours.  Ervin  Levinson,  advertising  man- 
lager  for  Wrigley's  Supermarkets — which 
operates  60  stores  in  the  greater  Detroit  area 
— started  the  campaign  by  sending  to  175 
food  brokers,  manufacturers'  representatives 
land  suppliers  invitations  to  '"Wrigley's 
mystery  party."  Accompanying  each  invita- 
tion were  a  pipe,  magnifying  glass  and 
"Sherlock  Holmes"'  cap  with  the  copy  stress- 
ing "elementary."  When  guests  were  assem- 
bled in  the  grand  ballroom  of  Detroit's 
Sheraton  Cadillac  Hotel  after  cocktails  and 
a  buffet  supper,  the  closed-circuit  telecast 
began.  The  telecast  revealed  how  Sherlock 
Holmes  was  working  for  Wrigley's  Super- 


markets via  the  Sheldon  Reynolds'  tv  film 
series  (Wrigley's  sponsors  the  Sherlock 
Holmes  series  over  WXYZ-TV  Detroit)  and 
included  an  excerpt  from  one  of  Holmes'  ad- 
ventures. During  intermission,  Dalton  Dan- 
non,  Detroit  representative  for  Motion  Pic- 
tures for  Television,  outlined  the  pre-selling 
job  accomplished  on  the  series  by  national 
magazines  and  told  of  the  successful  recep- 
tion the  series  has  received  in  New  York. 
Mr.  Levinson  explained  the  package  deal  be- 
ing offered  to  participating  sponsors  on  a 
52-week  basis  and  a  dummy  edition  of  the 
Detroit  Times  was  displayed  bearing  the 
headline:  "Wrigley's  Captures  the  Great 
Sherlock."  Twenty-four  hours  later  Mr. 
Levinson  had  signed  contracts  for  all  the 
cooperative  time  available — 104  participat- 
ing spot  announcements. 


INGO  BINGO' 


.OGRAM  game  titled  Ringo  Bingo,  de- 
oped  by  Azrael  Adv.  Agency,  Baltimore, 
;s  bingo  cards  obtainable  at  a  sponsor's 
>re.  It  is  designed  for  both  radio  and  tv  sta- 
ins. The  agency  describes  it  as  "a  pure  give- 
•ay  game  lacking  the  element  of  considera- 
n."  Different  colored  game  sheets  are  used, 
th  new  serial  numbers  supplied  each  week. 

HXIE  FOUR'  MOVES  TO  KMA 

FTER  nine  years  with  WIBC  Indianapolis, 
e  "Dixie  Four,"  a  gospel  and  spiritual  singing 
lartet,  has  moved  to  KMA  Shenandoah,  Iowa, 
'ective  last  week.  The  group,  formed  in  1936, 

\d  a  15-minute  weekly  show  on  MBS  from 

■'47  to  1953.  At  KMA  the  quartet  will  do 
veral  daily  programs  and  will  be  available 
r  personal  appearance  tours  throughout  a 
ur-state  area.  Members  of  the  group  are: 
orman  Wood,  second  tenor  and  business  man- 

;er;  Joe  Thomas,  first  tenor;  Melvin  Redd, 
iritone,  and  Tommy  Mitchell,  bass.  Pianist 

\  Wayne  Griffin. 

IBC-TV  'HOME'  PROMOTION 

i 

BC-TV  is  circulating  a  28-page  candid  pic- 
;ire  booklet  as  a  promotion  piece  for  its  Home 
low  (Mon.-Fri.,  1 1  a.m.-noon  EST).  The 
.Doklet  presents  a  behind-the-scenes  view  of 
iie  program's  preparation,  merchandising  and 
•lling.  opening  with  candid  shots  of  Home  on 
ie  air  and  then  dipping  into  picture  stories  of 
;ople  and  activity  which  make  up  the  pro- 
ram.  The  brochure  points  up  sponsor  interest 
jj i  the  show,  point-of-sale  activity  and  Home's 
;liing  power. 

IV  PROMOTES  'EDDIE  CANTOR' 

jIV  TELEVISION  PROGRAMS  has  added  an 
ddie  Cantor  hand  puppet  to  its  sales  pro- 
lotion  kit  for  the  Eddie  Cantor  Comedy  Thea- 
■r.  The  puppet,  approximately  12  inches  high, 
designed  to  be  used  by  sponsors  as  a  self- 
cuidating  item,  a  box-top  offer  or  a  free 
rite-in  offer. 

ERSONAL  TRAGEDY  DE-EMPHASIS 

LROW  Oakland,  Calif.,  has  set  up  a  new 
olicy  on  news  broadcast  content.  Program 
Xrector  Ray  Yeager  has  memoed  the  station's 
cws  department:  "Effective  immediately,  will 
cu  please  eliminate  from  KROW  newscasts 
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and  from  the  news  file,  stories  dealing  with 
personal  tragedy,  such  as  persons  dying  in  fires, 
auto  collisions  and  mayhem.  We  wish  to  make 
KROW  news  as  pleasant  as  possible  to  listen 
to  (even  in  this  chaotic  world),  so  accentuate 
the  positive.  Use  accident  roundups  and  statis- 
tics, but  delete  the  bloody  details.  Naturally 
this  will  require  some  personal  judgment  when 
prominent  persons  are  involved." 

FREE  PARKING  FROM  KSTV 

CHRISTMAS  shoppers  in  Stephenville,  Tex., 
were  relieved  of  the  worry  of  overtime  parking 
Christmas  Eve  when  KSTV  there  picked  up 
the  parking  meter  tabs.  The  city  council  grant- 
ed a  request  of  Galen  O.  Gilbert,  owner  and 
manager  of  KSTV,  to  pay  $50,  the  meters' 
average  daily  take.  The  promotion  was  aided 
by  the  city's  chief  of  police,  who  helped  in 
placing  covers  over  the  meters. 

'MAN  OF  THE  YEAR' 

WRCA-TV  New  York,  in  cooperation  with 
Time  magazine,  is  presenting  a  weekly  series 
titled  Man  of  the  Year  (Sat..  1-1:30  p.m. 
EST).  The  initial  show  (Jan.  8)  was  devoted 
to  the  1954  Man  of  the  Year  selected  by  Time, 
Secretary  of  State  John  Foster  Dulles.  Subse- 
quent programs  will  recount  the  story  of  indi- 
viduals who  have  left  their  mark  in  history. 

MOST  IMPORTANT  DAY 

PROGRAM  designed  to  spotlight  the  "most 
important  day  in  the  life  of  a  young  couple"  has 
been  started  by  WBBM-TV  Chicago  under  the 
title  of  Your  Wedding  Day.  A  couple  is  se- 
lected each  Sunday  to  be  married  in  front  of  tv 
cameras  by  a  clergyman  of  their  denomination. 
The  ceremony  is  planned  in  accordance  with 
the  bride's  wishes  as  to  her  trousseau  and  other 
factors.  Franklyn  McCormack  and  Patricia 
Vance  serve  as  host  and  hostess,  interviewing 
the  couple  and  recounting  the  story  behind  their 
romance  and  their  future  plans.  Snyder  &  Son 
(electric  appliance  dealer)  sponsors  the  new 
series  (Sun.,  12:30-1  p.m.  CST)  and  furnishes 
the  bride's  trousseau  and  the  bridemaids'  outfits. 

CAREER  INTERVIEWS 

CKSO-TV  Sudbury,  Ont.,  has  started  a  weekly 
half-hour  show  in  which  a  professional  man 
is  interviewed  by  teenagers  on  his  profession 
as  a  career  for  young  people. 
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 — FOR  THE  RECORD  

Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

December  29  through  January  5 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearin 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


 PROGRAMS  &  PROMOTION  

KBIG  ROLLING  BILLBOARD 

A  WHITE  Chevrolet  Corvette  sports  car  has 
been  converted  into  a  rolling  billboard  for 
KBIG  Avalon,  Calif.,  with  the  sides  and  back 
carrying  station  outdoor  advertising  placards 
featuring  the  KBIG  "mermaid"  trademark.  The 
vehicle  will  be  used  by  the  KBIG  promotion  de- 
partment for  parades,  special  event  broadcasts, 
fairs,  exhibits  and  in  publicity  assignments. 

CJON  SCRIBBLERS 

CJON  St.  John's,  Nfld.,  has  distributed  scrib- 
blers to  school  children  in  the  city,  with  a  list 
of  CJON's  children  shows  on  the  back  cover 
and  a  drawing  of  the  station's  microphone  on 
the  front  for  coloring.  A  bicycle  has  been 
awarded  for  the  best  coloring  job.  The  station 
also  has  arranged  with  a  local  ice  cream  com- 
pany to  give  one  child  a  month  a  free  ice 
cream  cone  every  day  of  the  year.  The  ice 
cream  company  sends  out  a  secret  message  on 
its  daily  show  to  all  children,  which  only  can 
be  unscrambled  with  the  use  of  a  special  de- 
coder set  sent  to  any  listener.  The  first  child 
to  come  up  with  the  decoded  message  gets  the 
ice  cream  cone  supply. 

GUIDE  FOR  TV  PERFORMERS 

GUIDE  for  television  performers  has  been  pre- 
pared by  WOI-TV  Ames,  Iowa,  educational  out- 
let of  Iowa  State  College,  for  persons  appear- 
ing on  that  station.  The  12-page  booklet,  "So 
You're  Going  to  be  on  WOI-TV,"  gives  tips 
on  how  to  appear  most  effectively  on  tv,  cover- 
ing such  subjects  as  dress,  bearing  and  speech. 
The  presentation  also  contains  a  section  on 
the  station  itself,  including  its  purpose  and 
operation,  and  a  section  on  various  awards 
WOI-TV  has  received.  The  policy  of  the  sta- 
tion is  declared  in  the  brochure,  stating  WOI- 
TV  "is  dedicated  to  bringing  the  best  the  col- 
lege has  to  offer  to  the  schools,  cities  and 
farms  of  Iowa,  with  programs  of  education, 
entertainment  and  public  service." 

WKBN-AM-TV  PROMOTIONS 

CALENDAR-BLOTTER  has  been  sent  to  ad- 
vertisers and  agencies  by  WKBN-AM-TV 
Youngstown,  Ohio,  along  with  the  stations' 
wishes  for  a  happy  and  prosperous  new  year. 
The  promotion  piece  includes  1954  and  1956 
calendars  as  well  as  one  for  1955,  and  the 
three  blotters  each  come  in  a  different  color. 
WKBN-TV  also  has  sent  out  a  rating  report 
on  Youngstown's  programming.  The  ratings, 
based  on  October  Hooperatings,  show  WKBN- 
TV  taking  363  out  or  451  quarter-hour  firsts 
and  72  out  of  109  programs  with  a  rating  of 
11.0  or  better. 


CP — construction  permit.  DA — directional  an- 
tenna. ERP— effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf— very  hleh  frequency,  uhf — 
ultra  high  frequency,  aat. — antenna,  aur.— aural, 
vis.  —  visual,  kw  —  kilowatts,  w  —  watts,  mc  — 


FCC  Commercial  Station  Authorizations 

As  of  Dec.  31,  1954* 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,649 

533 

126 

CPs  on  air 

20 

20 

t313 

CPs  not  on  air 

105 

7 

137 

Total  on  air 

2,669 

552 

439 

Total  authorized 

2,774 

559 

576 

Applications  in  hearing 

137 

2 

167 

New  station  requests 

172 

8 

19 

New  station  bids  in  hearing 

76 

0 

151 

Facilities  change  requests 

134 

12 

33 

Total  applications  pending 

721 

79 

193 

Licenses  deleted  in  Dec. 

0 

0 

0 

CPs  deleted  in  Dec. 

15 

1 

5 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
t  Authorized  to  operate  commercially. 

*        *  » 

Am  and  Fm  Summary  through  Jan.  5 

Appls.  In 
On  Pend-  Hear- 

Air      Licensed     CPs      ing  ing 

Am  2,671  2,651  123  172  76 

Fm  554  535  25  8  0 


ACTIONS  OF  FCC 


New  Tv  Stations  .  .  . 


ACTION  BY  FCC 

Fairbanks,  Alaska— Northern  Tv  Die.  (KTVA 
[TV]  Anchorage)  granted  vhf  ch.  11  (198-204  mc); 
ERP  11  kw  visual,  5.5  kw  aural;  antenna  height 
above  average  terrain  minus  50  ft.,  above  ground 
165  ft.  Estimated  construction  cost  $133,824,  first 
year  operating  cost  $135,000,  revenue  $140,000. 
Post  office  address  Mt.  McKinley  Bldg.,  4th  & 
Denali  St.,  Anchorage.  Studio  and  transmitter 
location  3d  &  Lacey  Sts.,  Fairbanks.  Geographic 
coordinates  64°  50'  35.7"  N.  Lat,  147°  42'  47.6"  W. 
Long.  Transmitter  RCA,  antenna  GE.  Legal 
counsel  Miller  &  Schroeder,  Washington.  Con- 
sulting engineer  Jack  M.  Walden,  Anchorage. 
Principals  include  Pres.  A.  G.  Hiebert  (27.6%); 
Vice  Pres.  Jack  M.  Walden  (6.7%);  Sec.  James  E. 
Weir  (3.0%),  and  Treas.  Robert  H.  Romig  (4.1%). 
Granted  Dec.  29. 


megacycles.  D — day.  N — night.  LS — local  sue 
set.  mod.  —  modification,  trans.  —  transmit*  ■ 
unl.  —  unlimited  hoars,  ke —kilocycles.  SSA- 
special  service  authorization,  STA — special  tem- 
porary authorization.  (FCC  file  and  hearin 
docket  numbers  given  in  parentheses.) 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 

vhf       uhf  Tota 

Commercial                            268          316  584 

Educational                           15           18  33 

Total  Operating  Stations  in  U.  S.: 

vhf       uhf  Tota 

Commercial  on  air                297         116  413 

Noncommercial  on  air              6            3  9 


Applications  filed  since  April  14,  7952: 


Commercial 
Educational 

New 

944 
56 

Amend. 

337 

vhf 

729 
28 

uhf 

533 
28 

Tota 

1,263 
5( 

Total 

1,000 

337 

757 

561 

1,319 

1  One  hundred-eighteen  CPs  (21  vhf,  97  uhf)  hav( 

been  deleted. 
J  One  applicant  did  not  specify  channel. 
'  Includes  33  already  granted. 

*  Includes  617  already  granted. 


APPLICATION 

Sharon,  Pa. — Community  Telecasting  Co.,  uhf 

ch.  39  (620-626  mcl;  ERP  1.48  kw  visual.  0.97  lav 
aural;  antenna  height  above  average  terrain  323 
ft.,  above  ground  227  ft.  Estimated  construction 
cost  $75,000,  first  vear  operating  cost  $60,000.  reve- 
nue $70,000.  Post  office  address  %  Station  WFAR 
Farrell.  Pa.  Studio  location  to  be  determined. 
Transmitter  location  Homewood  Drive,  350  ft.  E 
of  N.  Buhl  Farm  Drive,  Sharon.  Geographic 
coordinates  41°  14'  44"  N.  Lat.,  80°  28'  14"  W. 
Long.  Transmitter  Gabriel,  antenna  Continental. 
Principals  are  Sanford  A.  Schafitz  (50%),  sole 
owner  of  WFAR  Farrell,  Pa.,  and  applicant  for 
new  am  station  at  Salem,  Ohio,  and  Guy  W.  Gully 
(50%),  banker.   Filed  Jan.  4. 


Existing  Tv  Stations  .  .  . 


ACTIONS  BY  FCC 

KQTV  (TV)  Ft.  Dodge,  Iowa— Northwest  Tv  Inc. 

granted  mod.  of  CP  for  ch.  21  to  change  ERP  to 
214  kw  visual  and  112  kw  aural.  Granted  Dec.  28: 
announced  Jan.  4. 

KEPR-TV   Pasco,   Wash.— Cascade   Bcstg.  Co. 

granted  STA  to  operate  commercially  on  ch.  19 
for  a  period  of  10  days  pending  receipt  of  verified 
request.  Granted  Dec.  23;  announced  Jan.  4. 

STATIONS  DELETED 

WJLB-TV  Detroit,  Mich.— Booth  Radio  &  Tv 
Stations  Inc.  FCC  deleted  tv  station  on  ch.  50  at 
request  of  permittee.   Deleted  Dec.  29. 

WSBM-TV  Saginaw,  Mich.— Booth  Radio  &  Tv 
Stations  Inc.  FCC  deleted  tv  station  on  ch.  51  at 
request  of  permittee.   Deleted  Dec.  30. 

APPLICATIONS 

KFIF  (TV)  Fairbanks,  Alaska— Midnight  Sun 
Bcstg.  Co.  seeks  mod.  of  CP  for  ch.  2  to  change 
ERP  to  5.6  kw  visual,  2.76  kw  aural;  transmitter 
and  studio  locations  to  Lathrop  Building,  516  2nd 
Ave.,  Fairbanks;  antenna  height  above  average 
terrain  45  ft.  Filed  Jan.  4. 

WBID-TV  Detroit,  Mich.— Woodward  Bcstg.  Co. 

seeks  mod.  of  CP  for  ch.  62  to  change  ERP  tc 
1000  kw  visual,  500  kw  aural;  transmitter  and 
studio  locations  to  Penobscot  Building,  645  Gris- 
wold,  Detroit;  antenna  height  above  average 
terrain  643  ft.  Filed  Jan.  4. 


ALLEN  KANDER 

cN^ecjotixiior 

FDR    THE    PURCHASE    AND  SALE 
□  F    RADID    AND  TELEVISION 
STATIONS 

1701  K  St.,  N.  W.  •  Washington  6,  D.  C,  NA.  8-3233 
Lincoln  Building   •    New  York  17,  N.  Y.,  MU.  7-4242 
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rVIRI  (TV)  Lake  Placid,  N.  Y. — Great  Northern 
Inc.  seeks  mod.  of  CP  for  ch.  5  to  change 
idio  location  to  301  Cornelia  St.,  Plattsburg, 
Y.  Filed  Dec.  28. 
SLOB  (TV)  Portland,  Ore. — Ore.  Tv  Inc.  seeks 
id.  of  CP  for  ch.  12  to  change  studio  location 
915  N.E.  Davis  St.,  Portland;  transmitter  loca- 
n  to  4700  S.W.  19th  St..  Portland;  ERP  to  230.7 
■  visual.  129.4  kw  aural;  antenna  height  above 
erage  terrain  1.001.2  ft.  Filed  Dec.  30. 
iTCAN-TV  Milwaukee,  Wis. — Midwest  Bcstg.  Co. 
aks  mod.  of  CP  for  ch.  25  to  change  studio 
•ation  to  Schroeder  Hotel,  Wis.  Ave.,  between 
i  &  6th  Sts.,  Milwaukee;  ERP  to  253  kw  visual, 
5.5  kw  aural:  antenna  height  above  average 
-rain  521  ft.  Filed  Dec.  30. 


lew  Am  Stations  .  .  . 

APPLICATIONS 


Niles,  Mich.— E.  Harold  Munn  Jr.  &  E.  Harold 
unn  Sr.  d/b  as  Voice  of  Berrien  County,  1440 
:,  500  w  daytime.  Post  office  address  Route  4, 
)X  5A,  Coldwater,  Mich.  Estimated  construction 
st  S6.915,  first  year  operating  cost  $54,000,  reve- 
le  S72.000.  Principals  in  equal  partnership 
e  E.  H.  Munn  Sr.  (50%),  and  his  son  E.  H. 
unn  Jr.  (50%).  Both  are  officers-stockholders 
WSTR-AM-FM  Sturgis,  and  WTVB-AM-FM 
oldwater.  both  in  Michigan.  Filed  Dec.  28. 
Salem,  Va. — R.  B.  Helms,  Jack  T.  Helms  &  Carl 
Hoskins  d/b  as  Southeastern  Enterprises,  1360 
!.  1  kw  daytime.  Post  office  address  %  R.  B. 
elms,  Harlan,  Ky.  Estimated  construction  cost 
9.309,  first  year  operating  cost  $55,000,  revenue 
5.000.  Principals  in  partnership  include  Pres. 
irl  J.  Hoskins  (25%);  R.  B.  Helms  (50%),  43.7% 
ockholder  Blanfox  Radio  Co.,  operator  of 
HLN  Harlan,  Ky.;  WCPM  Cumberland,  Ky., 
id  WNVA  Norton,  Va..  and  Jack  T.  Helms  (25%), 
V  stockholder  Blanfox  Radio  Co.  Principals 
re  associated  in  bid  for  new  am  station  at 
Cleveland.  Tenn.  Filed  Dec.  28. 
Chambersburg,  Pa. — James  R.  Reese  Jr.,  690  kc, 
■0  w  daytime.  Post  office  address  South  Moun- 
in.  Pa.  Estimated  construction  cost  $12,635,  first 
!ear  operating  cost  S30.000,  revenue  $45,000.  Mr. 
eese  is  a  pastor  and  in  charge  of  programming 
:  WCHA-FM  Chambersburg.  Filed  Dec.  23. 
Centerville,  Tenn. — Tri-County  Bcstg.  Co.  of 
ickman,  Lewis  &  Perry  Counties,  1570  kc.  1  kw 
aytime.  Post  office  address  General  Delivery, 
stimated  construction  cost  S17.522,  first  year 
Derating  cost  S36.000,  revenue  S50.000.  Principals 
i  equal  partnership  include  Pres.  J.  Gill  Thomp- 
m,  retired  businessman;  Vice  Pres.  C.  A.  Ken- 
edy, attorney,  and  Sec.-Treas.  James  Buchannan 
"alker.  Treasurer  of  the  State  of  Tenn.  Filed 
ec.  23. 

APPLICATIONS  AMENDED 

Colorado  Springs.  Colo. — Taylor  Bcstg.  Co. 
r  ends  bid  for  new  am  station  on  1460  kc  5  kw 
avtime  to  specifv  5  kw  day,  500  w  night,  direc- 
:  onal  night.  Filed  Dec.  29. 
Milan,  Tenn. — West  Tenn.  Bcstg.  Co.  amends 
id  for  new  am  station  on  1150  kc.  500  w  daytime 
.  i  specify  1600  kc  1  kw.  Filed  Dec.  28. 

Existing  Am  Stations  .  .  . 


APPLICATIONS 


WFMH  Cullman,  Ala.— The  Voice  of  Cullman 
eeks  CP  to  change  from  1300  kc  1  kw  daytime 
3  1460  kc  5  kw  daytime.  Filed  Dec.  30. 

WMYR  Ft.  Myers,  Fla.— Robert  Hecksher  seeks 
-P  to  change  from  1  kw,  directional  night  to  5 
kw,  directional  dav  and  night  on  1410  kc.  Filed 
SOec.  30. 

KWEW  Hobbs.  N.  M. — KWEW  Inc.  seeks  CP 
3  change  from  1490  kc  250  w  to  1480  kc  1  kw, 
irectional  night.  Filed  Dec.  27. 

KOLS  Pryor,  Okla. — L.  L.  Gaffaney  tr/as  Lakes 
.rea  Bcstg.  Co.  seeks  CP  to  change  from  250  w 
Id  1  kw  on  1570  kc.  Filed  Dec.  27. 

KNAK  Salt  Lake  City,  Utah— Granite  District 
:adio  Bcstg.  Co.  seeks  CP  to  change  from  1  kw 
3  5  kw  on  1280  kc.   Filed  Dec.  30. 

KSEM  Moses  Lake,  Wash. — KSEM  Inc.  seeks 
:P  to  change  from  1450  kc  250  w  to  1470  kc  1  kw, 
irectional  night.   Filed  Dec.  27. 


Ownership  Changes 


ACTIONS  BY  FCC 

KFLA.  (TV)  Anchorage,  KFIF  (TV)  Fairbanks, 
Alaska— Richard  R.  Rollins  granted  assignment  to 
■Iidnight  Sun  Bcstg.  Co.  for  $100,000  interest  in 
■Iidnight  Sun.  Principals  include  Pres.  A.  G. 
'ooley  (1.8%);  Vice  Pres.  Miriam  Kinsey  (2.4%), 
I'.nd  The  Lathrop  Co.  (91%).  Midnight  Sun  is 
i  -ensee  of  KFAR  Fairbanks,  KENI  Anchorage. 
C  JNO  Juneau  and  KABI  Ketchikan,  all  in  Alaska 
granted  Dec.  29. 

KB  AY- TV  San  Francisco,  Calif.— Lawrence  A. 
iarvey  granted  assignment  of  CP  for  ch.  20  to 
\ri.  Leonarcl  Averett  and  his  wife  Lily  V.  Averett 
1  b  as  Bay  Tv.  No  consideration  is  involved, 
^ranted  Dec.  29. 


WJOL  Joliet,  111.— Joliet  Bcstg.  Co.  granted 
transfer  of  control  to  Joseph  F.  Novy  &  Jerome 
F.  Cerny  through  sale  of  all  stock  for  $112,500. 
Principals  include  Joseph  F.  Novy  (Vz),  chief  en- 
gineer, WBBM-AM-FM-TV  Chicago,  and  Jerome 
F.  Cerny,  engineer  at  WBBM  stations.  Granted 
Dec.  29. 

KFAD  Fairfield,  Iowa— Fairfield  Bcstg.  &  Tv 
Corp.  granted  assignment  of  license  to  Hiawatha 
Bcstg.  Co.  for  $21,500.  Hiawatha  Bcstg.  is  oper- 
ator of  KCOG  Centerville,  Iowa.  Principals  in- 
clude Pres.  S.  A.  Chesley  (28.6%);  Vice  Pres. 
Jeanette  Burch  (27.3%);  Treas.  Dale  G.  Chesley 
(27.3%),  and  Sec.  Harry  L.  Hanson  Jr.  (6.6%). 
Granted  Jan.  5. 

WORC  Worcester,  Mass. — Radio  Worcester  Inc. 
granted  voluntary  assignment  of  license  to  WORC 
Inc.  for  $94,000.  Principals  include  Pres.  Robert 
F.  Bryar  (25%),  free  lance  announcer  and  talent; 
Vice  Pres.  Harold  Kaye  (25%),  president  of  Mar- 
lin  Research  Labs  Inc.,  owner  of  tv  rights  on 
group  of  motion  picture  features;  Sec.  Marian 
Kaye  (25%),  and  Treas.  Shirley  L.  Bryar  (25%). 
Granted  Dec.  29. 

KPBM  Carlsbad,  N.  M. — Coronado  Bcstg.  Co. 
granted  transfer  of  control  to  Hazel  H.  McEvoy 
(57.1%),  through  transfer  of  26.1%  interest  from 
estate  of  Maurice  F.  McEvoy.  Granted  Dec.  27; 
announced  Jan.  4. 

WGBB  Freeport,  N.  Y. — Harry  H.  Carman 
granted  voluntary  assignment  to  Long  Island 
First  Station  Inc.  for  $95,000.  Principals  include 
Moses  Hornstein  (23.1%),  general  construction; 
Oscar  J.  Nollet  (23.1%),  general  building  con- 
struction; Norman  F.  Penny  (23.1%),  insurance; 
A.  G.  Weller  (23.1%),  bank  president,  and  Sidney 
Friedman  (7.6%),  attorney.  Granted  Jan.  5. 

WAYS-TV  Charlotte,  N.  C— WAYS-TV  Inc. 
granted  transfer  of  control  to  Hugh  Deadwyler 
through  sale  of  all  stock  for  $4  and  assumption 
of  obligation  of  about  $150,000.  Mr.  Deadwyler  is 
owner  of  local  advertising  agency  and  pres. -treas. 
of  Filmakers  Association  Inc.,  producer  of  motion 
pictures.  Granted  Dec.  29. 

WILE  Cambridge,  Ohio;  WTRL  Bradenton,  Fla. 
— The  McClelland  Bcstg.  Corp.  granted  assign- 
ment of  license  of  WILE  and  transfer  of  control 
of  WTRL  to  Land  O'Lakes  Bcstg.  Corp.  for  $120,- 
000.  Howard  A.  Donahue  will  now  be  sole  owner. 
Granted  Dec.  29. 

WADC  Akron,  Ohio — Allen  T.  Simmons  granted 
assignment  of  license  to  wholly  owned  company 
Allen  T.  Simmons  Inc.   Granted  Dec.  30. 

WDTV  (TV)  Pittsburgh,  Pa—  Allen  B.  DuMont 
Labs  Inc.  granted  assignment  of  license  to  West- 
inghouse  Bcstg.  Co.  for  $9.7  million.  Westinghouse 
is  owner  of  KDKA-AM-FM  Pittsburgh,  WBZ-AM- 
FM-TV  Boston,  WBZA-AM-FM  Springfield,  Mass., 
KYW-WPTZ  (TV)  Philadelphia,  KPIX  (TV)  San 
Francisco,  KEX-AM-FM  Portland,  Ore.,  and 
WOWO  Ft.  Wayne,  Ind.   Granted  Jan.  5. 

WKGN  Knoxville,  Tenn. — Clarence  Beaman  Jr. 
granted  assignment  of  license  to  WKGN  Inc.  for 
$75,000.  Principals  include  Pres.  George  P.  Mooney 
(i3);  Sec.-Treas.  Abe  D.  Waldauer  (\3),  and  Vice 
Pres.  Don  Lynch  (\3\.  Purchasers  are  associ- 
ated in  ownership  of  WBSR  Pensacola,  Fla. 
Granted  Dec.  29. 

APPLICATIONS 

WLBS  Birmingham,  Ala. — WLBS  Inc.  seeks  vol- 
untary transfer  of  control  to  G.  G.  Pruett  through 
transfer  of  58.3%  interest  by  E.  D.  Rivers  Sr.  in 
exchange  for  Mr.  Pruett's  notes  and  certificates 
of  WMIE  Miami,  Fla.  Mr.  Pruett  will  now  be  sole 
owner.  Filed  Dec.  23. 

WPNX  Phenix  City,  Ala.;  Columbus,  Ga. — Com- 
munity Bcstg.  Co.  seeks  voluntary  acquisition  of 
control  by  Roy  M.  Greene  through  transfer  of 
25%  interest  from  his  father  Virgil  R.  Greene. 
Roy  Greene  will  now  own  53^3%;  Virgil  R.  Greene 
will  now  own  13V3%-   Filed  Dec.  22. 

KSBW-AM-TV  Salinas,  Calif.— Salinas  Bcstg. 
Corp.  seeks  assignment  of  license  to  new  corpo- 
ration Salinas  Vallev  Bcstg.  Corp.  Principals 
include  Pres.  John  C.  Cohan  (25%),  Sec.-Treas. 
Wm.  M.  Oates  (25%),  and  group  of  local  business- 
men who  own  the  remaining  50%.  Filed  Dec.  27. 

KYOS  Merced,  Calif. — Merced  Bcstg.  Co.  seeks 
voluntary  assignment  from  corporation  to  part- 
nership with  principals  C.  O.  Chatterton  and 
Glenn  E.  McCormick  each  retaining  50%  interest. 
Filed  Dec.  27. 

KMBY-AM-TV  Monterey,  Calif.— The  Monterey 
Radio-Tv  Co.  seeks  assignment  of  license  to  Sali- 
nas Valley  Bcstg.  Corp.  for  $230,000  plus  assump- 
tion of  $117,000  in  liabilities.  Principals  include 
Pres.  John  C.  Cohan  (25%),  Sec.-Treas.  Wm.  M. 
Oates  (25%),  plus  a  group  of  local  businessmen 
owning  the  remaining  50^.  Filed  Dec.  27.  Salinas 
Valley  Bcstg.  operates  KSBW-AM-TV  Salinas. 

WOKZ  Alton,  111.— Edward  N.  Palen  seeks  vol- 
untary assignment  to  whollv  owned  corporation 
Palen  Bcstg.  Corp.  Filed  Dec.  30. 

KCBC  Des  Moines,  Iowa — Majestic  Bcstg.  Co. 
seeks  voluntary  transfer  of  control  (60%)  to  Karl 
&  Helen  U.  Peters  for  advancing  S50.000.  Filed 
Dec.  30. 

WADC  Akron,  Ohio — Allen  T.  Simmons  seeks 
voluntary  assignment  of  license  to  wholly  owned 
corporation  Allen  T.  Simmons  Inc.  Filed  Decr-22. 


KRGA  Springfield,  Ore. — W.  Gordon  Allen  seeks 
voluntary  assignment  of  license  to  wholly  owned 
corporation  KRGA  Inc.   Filed  Dec.  27. 

.WBSC  Bennettsville,  S.  C— Bennettsville  Bcstg. 
Co.  seeks  voluntary  assignment  to  Atlantic  Coast 
Life  Ins.  Co.  for  $110,000.  Principals  include  Pres. 
Y.  W.  Scarsborough  Sr.;  Vice  Pres.  Y.  W.  Scars- 
borough  Jr.,  and  Sec.  R.  R.  Scarsborough.  Filed 
Dec.  30. 


Hearing  Cases 


Daytime  Skywave — FCC  extended  the  time  for 
filing  of  comments  to  April  17  and  the  date  for 
filing  replies  to  May  1,  1955,  on  the  proposed  rule- 
making for  the  promulgation  of  rules  and  regu- 
lations and  standards  of  good  engineering  practice 
concerning  standard  daytime  skywave  transmis- 
sions. Action  Jan.  3. 

Evansville,  Ind. — Tv  Application — By  Memo- 
randum Opinion  and  Order,  the  Commission  de- 
nied a  joint  petition  filed  Oct.  20,  1954.  by  WFIE 
(TV),  ch.  62.  Evansville,  Ind.,  and  WEHT  (TV), 
ch.  50,  Henderson,  Ky.,  requesting  de-intermix- 
ture of  vhf  and  uhf  commercial  assignments  in 
that  area  by  reserving  vhf  ch.  7  at  Evansville  for 
noncommercial  educational  use  in  lieu  of  ch.  56. 
Chairman  McConnaughey  not  voting;  Commis- 
sioner Bartley  dissenting.  Action  Jan.  5. 

WROW-AM-TV  Albany,  N.  Y.— By  Memoran- 
dum Opinion  and  Order,  the  Commission  (1)  or- 
dered hearing  to  consist  of  oral  argument  on 
Jan.  24.  1955,  on  application  for  transfer  of  con- 
trol of  WROW-AM-TV,  ch.  41,  Albany,  N.  Y.,  from 
Hyman  Rosenblum  and  23  others  to  Lowell  J. 
Thomas,  et  al.,  on  issues  to  be  argued  on  basis 
of  facts  alleged  in  Van  Curler's  petition  to  deter- 
mine whether  a  grant  of  the  transfer  application 
would  violate  the  Commission's  policy  concern- 
ing ownership  of  broadcast  stations  by  network 
personnel,  because  of  the  contractual  or  business 
relationships  existing  between  CBS  and  Lowell 
Thomas  as  a  CBS  commentator,  and  to  determine 
whether  any  existing  understandings  concerning 
the  network  affiliation  of  station  WROW-TV  vio- 
late the  Sherman  Act  or  the  Clayton  Act;  (2) 
denied  petition  filed  by  WTRI  (TV)  ch.  35,  Al- 
bany, N.  Y.,  insofar  as  it  requests  reconsidera- 
tion of  the  Commission's  grant  on  Nov.  3  of  said 
transfer  application  (except  to  the  extent  that 
a  hearing  has  been  ordered),  and  (3)  further 
ordered  that  the  effective  date  of  said  grant  of 
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transfer  application  is  not  postpones  pending 
conclusion  of  this  proceeding.  After  hearing, 
parties  will  have  15  days  to  file  proposed  findings 
of  fact  and  conclusions  of  law,  and  briefs  as 
desired;  thereafter  the  Commission  will  issue  a 
decision  on  each  of  the  issues,  either  dismissing 
it  or  designating  it  for  evidentiary  hearing  before 
an  examiner  together  with  issues  to  be  designated 
at  that  time.  Action  Dec.  29. 

Caguas,  San  Juan,  P.  R. — By  Order,  the  Com- 
mission granted  petition  of  the  Department  of 
Education  of  Puerto  Rico  insofar  as  it  requests 
a  stay  of  the  effectiveness  of  Commission's  Re- 
port and  Order  amending  tv  table  of  assignments 
by  substituting  ch.  6  plus  for  ch.  11  minus  in 
Caguas,  P.  R.,  and  substituting  ch.  *11  for  ch.  *6 
for  educational  use  in  San  Juan,  P.  R.,  and  ex- 
tended effective  date  to  Jan.  31,  1955,  pending 
action  on  the  petition  for  reconsideration.  Action 
Dec.  29. 

Waiver  of  Station  Identification  Rules — In  order 
to  permit  special  New  Year's  programs  to  be 
carried  by  radio  and  television  broadcast  sta- 
tions without  interruption  at  midnight  on  New 
Year's  Eve,  the  Commission  announces  a  waiver 
of  its  station  identification  rules  (Sections  3.187, 
3.287  and  3.652)  for  all  standard,  fm  and  tele- 
vision broadcast  stations,  insofar  as  such  rules 
require  station  identification  on  the  hour,  during 
the  period  beginning  11:50  p.m.  EST,  December 
31,  1954,  and  ending  4:50  a.m.  EST,  December  1, 
1955.  It  is  expected  that  all  stations  will  make 
proper  station  announcements  as  soon  as  possible 
after  the  hour.  Action  Dec.  31. 

Routine  Roundup  .  .  . 

December  29  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 
WCFS  Harvey,  111.,  Charles  F.  Sebastian— Mod. 
of  CP  (BP-9111)  which  authorized  new  standard 
broadcast  station  for  extension  of  completion  date 
(BMP-6732). 

Renewal  of  License 
WBRO  Waynesboro,  Ga.,  Burke  County  Bcstg. 
Co.— (BR-2941). 

Renewal  of  License  Returned 
WPRY  Perry,  Fla.,  E.  P.  Martin,  Alpha  B. 
Martin,  Elmo  B.  Kitts,  John  A.  Branch  and  John 
D.    Goff    d/b   as   Taylor    County    Bcstg.  Co.— 
(BR-2927). 


December  30  Applications 

ACCEPTED  FOR  FILING 
Remote  Control 
WDZ  Decatur,  111.,  WDZ  Bcstg.  Co.— (BRC-618). 
KATZ  St.  Louis,  Mo.,  St.  Louis  Bcstg.  Co.— 
(BRC-615). 

KMON  Great  Falls,  Mont.,  Montana  Farmer 
Bcstg.  Corp.— (BRC-616). 

WALL  Middletown,  N.  Y.,  Community  Bcstg. 
Corp.— (BRC-617). 

Renewal  of  License 

WBGR  Jesup,  Ga.,  Altamaha  Bcstg.  Co.— (BR- 
2314). 

Replace  Expired  CP 
KFUO-FM  Clayton,  Mo.,  The  Lutheran  Church 
— Missouri  Synod — CP  to  replace  expired  permit 
(BPH-1810)  as  mod.  which  authorized  changes  in 
licensed  station  which  expired  7-4-54  (BPH-2002). 

Modification  of  CP 
KIEM-TV  Eureka,  Calif.,  Redwood  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-775)  as  mod.  which  authorized 
new  tv  station  to  extend  completion  date  to 
7-6-55  (BMPCT-2670). 


KNUZ-TV  Houston,  Tex.,  KNUZ  Television  Co. 
—Mod.  of  CP  (BPCT-1356)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
(BMPCT-2704). 

WTTW  (TV)  Chicago,  111.,  Chicago  Educational 
Television  Assn.— Mod.  of  CP  (BPET-38)  as  mod. 
which  authorized  new  noncommercial  educational 
tv  station  to  extend  completion  date  to  7-1-55 
(BMPET-59). 

WUOM-TV  Ann  Arbor,  Mich.,  The  Regents  of 
the  U.  of  Mich.— Mod.  of  CP  (BPET-27)  as  mod. 
which  authorized  new  noncommercial  educational 
tv  station  to  extend  completion  date  to  December 
1957  (BMPET-60). 


December  31  Applications 

ACCEPTED  FOR  FILING 

License  for  CP 
WHBS  Hunts ville,  Ala.,  The  Huntsville  Times 

Co.— License  to  cover  CP  (BP-8827)  as  mod.  which 
authorized  change  from  employing  DA  day  and 
night  (DA-2)  to  DA  for  night  use  only  (BL-5552). 

Modification  of  CP 
KLMR  Lamar,  Colo.,  The  Southeast  Colo.  Bcstg. 
Co.— Mod.  of  CP  (BP-7783)  as  mod.  which  author- 
ized change  in  frequency,  increase  power,  install 
new  transmitter  and  DA-N  for  extension  of  com- 
pletion date  (BMP-6735). 

License  for  CP 
WBRT  Bardstown,  Ky.,  V.  R.  Anderson— Li- 
cense to  cover  CP  (BP-8761)  as  mod.  which  au- 
thorized new  standard  broadcast  station  (BL- 
5553). 

WCBL  Benton,  Ky.,  J.  Shelby  McCallum  tr/as 
Purchase  Bcstg.  Co. — License  to  cover  CP  (BP- 
9409)  which  authorized  new  standard  broadcast 
station  (BL-5551). 

KBRL  McCook,  Neb.,  The  McCook  Bcstg.  Co. — 
License  to  cover  CP  (BP-9336)  as  mod.  which 
authorized  change  frequency;  hours  of  operation; 
install  new  transmitter  and  make  changes  in 
antenna  system  (BL-5555). 

Modification  of  CP 

WTRB  Ripley,  Tenn.,  Earl  W.  Daly  tr/as  West 
Tennessee  Radio  Service — License  to  cover  CP 
(BP-9213)  as  mod.  which  authorized  new  standard 
broadcast  station  (BL-5554). 

WAEL  Mayaguez,  P.  R.,  Mario  Acosta — Mod.  of 
CP  (BP-8883)  as  mod.  which  authorized  change 
frequency;  increase  power;  change  type  trans- 
mitter and  install  DA-1  for  extension  of  comple- 
tion date  (BMP-6737). 

KLOQ  Seattle,  Wash.,  W.  Gordon  Allen— Mod. 
of  CP  (BP-8674)  as  mod.  which  authorized  new 
standard  broadcast  station  for  extension  of  com- 
pletion date  (BMP-6736). 

Renewal  of  License 
WCTA  Andalusia,  Ala.,  Andalusia  Bcstg.  Co. — 

(BR-1291). 

WCRT  Birmingham,  Ala.,  Chapman  Radio  & 
Television  Co.— (BR-2803). 
WJOI  Florence,  Ala.,  Florence  Bcstg.  Co. — 

(BR-1273). 

WHEP  Foley,  Ala.,  Alabama-Gulf  Radio—  (BR- 
2845). 

WGYV  Greenville,  Ala.,  Greenville  Bcstg.  Corp. 
—  (BR-2079). 

WJLD  Homewood,  Ala.,  Johnston  Bcstg.  Co. — 
(BR-1174). 

WJAM  Marion,  Ala.,  Neely  Bcstg.  Co.— (BR- 

2690). 

WGWC  Selma,  Ala.,  Dallas  Bcstrs  Inc.— (BR- 
1444). 

WJBF  Augusta,  Ga.,  Georgia-Carolina  Bcstg.  Co. 
— (BR-1454). 
WDAK  Columbus,  Ga.,  Radio  Columbus  Inc. — 

(BR-1081). 

WKLY  Hartwell,  Ga.,  Louie  L.  Morris— (BR  - 

1744). 


Southern  Independent 
MMhOOO.QO 

Outstanding  market.  Opportunity  to  do  any  type 
programming  operation.  Well  equipped.  Can  be  fi- 
nanced with  30%  cash  down  to  qualified  buyers. 
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WASHINGTON,  D,  C. 
James  W.  Blackburn 
Clifford  Marshall 
Washington  BIdg. 
Sterling  3-4341-2 

Snn"""i""T  


RADIO-TV  NEWSPAPER  BROKERS 
CHICAGO 
Ray  V.  Hamilton 
Phil  Jackson 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
William  T.  Stubblefield 

235  Montgomery  St. 
Exbrook  2-5671-2 


WLAG  LaGrange,  Ga.,  LaGrange  Bcstg.  Co. 
(BR-1115). 

WIBB  Macon,  Ga.,  The  Peach  State  Bcstg.  Co.  I 
(BR-2187). 

WFOM  Marietta,  Ga.,  Chattahoochee  Bcstrs. 

(BR-1326). 

WSAV  Savannah,  Ga.,  WSAV  Inc.— (BR-1042; , 
WGTA  Summerville,  Ga.,  Tri-State  Bcstg.  Co.- 

(BR-2502). 


January  3  Decisions 

ACTIONS  ON  MOTIONS 

By  Hearing  Examiner  Thomas  H.  Donahue 
on  Dec.  29 

Lawton,  Okla.,  Progressive  Bcstg.  Co. — Grante 
petition  for  leave  to  amend  its  am  applicatio 
(Docket  10993;  BP-9122)  to  reflect  certain  change 
in  officers,  etc. 

Oakland,  Calif.,  Channel  Two  Die. — Granted  pe 
tition  to  continue  hearing  in  re  applications  fo 
ch.  2,  from  Jan.  6  to  Jan.  20  (Dockets  8888  et  al.j 

By  Hearing  Examiner  Charles  J.  Frederick 
on  Dec.  29 

KTOE  Mankato,  Minn.,  Minnesota  Valley  Bcstf 

Co. — Granted  motion  for  correction  of  transcrip 
of  hearing  in  re  am  application  (Docket  10592). 


By  Hearing  Examiner  John  B.  Poindexter 
on  Dec.  29 

KGUL-TV    Galveston,    Tex.,    Gulf    Tv  Co.- 

Granted  motion  to  bar  the  taking  of  deposition 
of  Earl  Ehret,  et  al.,  in  Houston  on  Jan.  10,  an< 
of  Vincent  Alarid,  et  al.,  in  Galveston  (Docke 
11207). 

By  Hearing  Examiner  Annie  Neal  Huntting 
on  Dec.  28 

Parma,  Mich.,  Jackson  Bcstg.  &  Tv  Corp.- 

Granted  petition  for  leave  to  amend  its  applica 
tion  for  ch.  10  in  order  to  submit  revised  per' 
centage  breakdown  analyses  of  proposed  pro 
grams  (Docket  11172). 


January  3  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License  Returned 

WEEK    Tampa,    Fla.,   Hillsboro    Bcstg.  eo.- 

(BR-2452). 


Renewal  of  License 
Panama  City,  Fla., 


Panama  Cirj 


-(BRH- 


WDLP-FM 

Bcstg.  Co.— (BRH-766) 
WSAV-FM  Savannah,  Ga.,  WSAV  Inc. 

195). 

License  for  CP 

WWJ-FM  Detroit,  Mich.,  The  Evening  News 

Assn.— License  to  cover  CP  (BPH-1828)  as  mod. 
which  authorized  changes  in  licensed  station 
(BLH-1022). 

Modification  of  CP 

WBRD  Ft.  Lauderdale,  Fla.,  Broward  Bcstg.  Co. 

—Mod.  of  CP  (BP-8164)  as  mod.  which  authorized 
increased  power;  change  hours  of  operation;  in- 
stall DA  for  day  and  night  use  and  install  new 
transmitter  for  extension  of  completion  date> 
(BMP-6738). 


WBUD  Trenton,  N.  J.,  Morrisville  Bcstg.  Co.— 

Mod.  of  CP  (BP-8943)  which  authorized  increased." 
day  power,  change  type  transmitter  and  change 
from  DA-1  to  DA-2  for  extension  of  completion 
date  (BMP-6739). 


January  4  Decisions 

BROADCAST  ACTIONS 
By  the  Broadcast  Bureau 
Actions  of  Dec.  31 
Modification  of  CP 
The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  KIEM-TV  Eureka,  Calif.. 
to  7-6-55;   WOOD-TV  Grand  Rapids,  Mich.,  to 
7-21-55;  WOKY-TV  Milwaukee,  Wis.,  to  4-2-55. 
Actions  of  Dec.  30 
Granted  License 
WOHO  Toledo,  Ohio.,  The  Midwestern  Bcstg 
Co. — Granted  license  for  am  broadcast  station  and 
specify  studio  location  (BL-5471). 

WJHL-FM  Johnson  City,  Tenn.,  WJHL  Die- 
Granted  license  for  fm  broadcast  station  (BLH- 
1008). 

WALL  Middletown,  N.  Y.,  Community  Bcstg. 
Corp.— Granted  CP  to  install  a  new  transmitter 
(BP-9607). 

Modification  of  CP 
The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WUOM-TV  Ann  Arbor, 
Mich.,  to  1-4-56;  WTTW  (TV)  Chicago,  111.,  to 
7-5-55. 

(Continued  on  page  97) 
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Metropolitan  8-4477 

Member  AFCCE* 
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WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


LYNNE  C.  SMEBY 

istered  Professional  Engineer" 
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WASHINGTON  5,  D.  C. 


)BERT  L.  HAMMETT 

4SULTING  RADIO  ENGINEER 
821  MARKET  STREET 
FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


G.  ROUNTREE,  JR. 

4515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 
Member  AFCCE  • 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
Pennsylvania  Bldg.      Republic  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  • 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Sheraton  Hag. 

Washtneten  S,  D.  C 

REpuallc  7-31U 

Member 

AFCCE * 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  • 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 
Quarter  Century  Profettionnl  Experience 
Rarfie-Televiiion- 
Electron  i  cs-Caausnmi  cation  s 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  3-1239 — Executive  3-S151 
(Nifhts-Bolidays,  Loelcwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway         Sunset  9-9182 

Denver,  Colorado 


— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Natch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  ' 


WELDON  &  CARR 
Consulting 

Radio  6>  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.     4212  S.  Buckner  tlvd. 
Member  AFCCE* 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vcmdivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-making 
station  owner*  and  managers,  chief 
engineers  and  technicians— applicants 
for  am,  fm,  tv  and  facsimile  fa ctlrties. 
*  19JJ  ARB  Projected  Readership  Server 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STeHing  3-4(111 
Washington  4,  D.  C. 
Member  AFCCE  * 


Craven,  Lohnec  &  Culver 

MUNSEY  BUILDING     DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 
Member  AFCCE* 


PAGE,  CREUTZ, 
GARRISON  t  WALDSCHMfTT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-5670 
Washington  5,  D.  C. 
Member  AFCCE* 


ROBERT  M.  SILLIMAN 

John  A.  Meffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  ■.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2914 

Member  AFCCE* 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenve 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE* 


SERVICE  DIRECTORY 

torn-Built  Equipment 
3.  RECORDING  CO. 

Vermont  Ave.,  Wash.  5,  D.  C. 
Llneem  3-2705 

COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 

SERVICE  FOR  FM  &  TV 
Engineer  en  duty  til  night  every  night 

JACKSON  5302 
P.  O.  Box  7037        Kansas  City,  Mo. 

IF  YOU  DESIRE 
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THESE 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.  Checks  and  money  orders  only. 
Deadline:   Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20<f  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$2.00  minimum. 

All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants  :  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 


EAEMO 


Help  Wanted 


Managerial 


Sales  manager.  Outstanding  financial  future  and 
opportunity  for  successful  sales  manager.  Salary, 
liberal  commission  and  travel  expenses.  Box  815F, 
B-T. 

lkw  network  station  needs  experienced  commer- 
cial manager.  $100  weekly  salary  plus  generous 
over-ride.  William  T.  Kemp,  KVWO,  Box  926, 
Cheyenne,  Wyoming. 

Commercial  manager,  salary  plus  commission  for 
suburban  Washington  kilowatt.  WPGC,  Washing- 
ton 23,  D.  C.  Redwood  6-7770. 

WBRO,  Waynesboro,  Georgia,  has  opening  for 
manager  with  experience  in  local  sales.  Salary 
and  percentage.  Apply  to  H.  C.  Gilreath,  WVOP, 
Vidallia,  Georgia.  Phone  3029. 


Salesmen 


Florida — experienced  man,  draw  against  15%. 
Box  661F,  B-T. 

Top-flight  salesman  for  one  thousand  watt  full- 
time,  independent  station  in  southeast.  City  in 
excess  of  fifty  thousand,  ideal  living  conditions. 
Minimum  starting  income  one  hundred  dollars 
weekly.  Must  be  man  of  experience  and  excel- 
lent character.  Box  733F,  B-T. 

Northern  California — high  commission  plus  draw 
to  man  capable  of  taking  over  small  market  sales 
operation.  Box  806F,  B-T. 

Trained  and/or  experienced  salesman  for  pro- 
gressive network  station.  Salary  plus  commission. 
Opportunity  for  permanent  employment  in  New 
England's  most  beautiful  small  city.  Background 
and  snapshot  to  Box  317F,  B-T. 


BROADCASTERS 
EXECUTIVE  PLACEMENT 
SERVICE 

Is  the  place  to  find 
ABLE  EXECUTIVES 

This  pioneer  firm  of  TV  and  Radio 
Management  Consultants  is  well 
qualified  to  effectively  serve  employ- 
er and  applicant  in  the  solution  of 
personnel  problems  at  the  executive 
and  staff  levels.  NATIONWIDE 
confidential  contacts  established  be- 
tween stations  and  qualified  person- 
nel. 

HOWARD  S.  FRAZIER 

TV  8C  Radio  Management 
Consultants 
708  Bond  Building 
Washington  5,  D.  C. 


RADIO 


Help  Wanted— (Cont'd) 

Wanted:  Salesman  or  woman.  Big  pay,  large 
percentage.  Write  Box  847F,  B-T. 

Young  aggressive  salesman — announcer  for  south- 
ern kilowatt  daytime  independent.  Good  working 
conditions  in  a  single  station  market.  15%  com- 
mission with  salary  guarantee.  Box  874F,  B-T. 

Opportunity  for  experienced  salesman  with  50,000 
CBS  newspaper-tv  affiliate.  Write  or  wire  KENS, 
San  Antonio. 

Local  account  salesman.  Salary  plus  commission. 
Good  market.  ABC  station.  KFRO,  Longview, 
Texas. 

Top  notch  radio  and  tv  salesman  in  sportsman 
country.  Salary  plus  commission  plus  profit  shar- 
ing. Wire,  phone  KPRK,  Livingston,  Montana. 

Wanted:  An  experienced  radio  time  salesman  for 
a  one  station  market.  Good  salary  for  a  producer. 
Write  or  call  WCFV,  Clifton  Forge,  Va. 

Ambitious  salesman  for  well  established  indie. 
Station  under  new  management,  is  increasing  its 
staff  wants  good  reliable  experienced  time  sales- 
man. Salary,  plus  commission.  Reply  Jack  Bur- 
gess, General  Manager,  Radio  Station  WOSC, 
Oswego,  New  York. 

Only  Greensboro  independent  has  opening  giving 
liberal  opportunity  in  local  sales,  expanding  per- 
centage pattern.  Ability  and  reliability  must  be 
substantiated.  Reply  mail  only,  strict  confidence 
guaranteed.  Wayne  M.  Nelson,  WPET,  Greens- 
boro, North  Carolina. 


Announcers 


1st  combo,  announcing,  management  new  500 
watt  DT.  Oklahoma.  Box  84F,  B-T. 

Program  minded  announcers  with  1st  tickets. 
Indiana.    Box  262F,  B-T. 

Florida — pop  DJ  personality.  Send  tape  and 
resume.  Box  662F,  B-T. 

Combination  announcers  with  1st  phone  by  Jan- 
uary 15th,  for  Texas  coast  station:  accent  on  an- 
nouncing. $275.00  plus.  Send  tape,  references, 
background.  Box  775F,  B-T. 

Announcer,  first  phone  immediately.  Emphasis 
on  announcing.  Send  tape,  references  and  back- 
ground. Box  795F,  B-T. 

Experienced  announcer  morning  shift,  friendly 
Pennsylvania  ind.  DT.  $75.  No  drifters  or  begin- 
ners. Send  tape,  references  and  background.  Box 
804F,  B-T. 

Announcer  for  general  staff  work  in  5000  watt 
commercial  station  in  north-central  area.  Expe- 
rienced and  car  required.  Wage  scaled  to  ability 
and  experience.  Send  audition,  photo,  and  com- 
plete resume.  Material  will  be  returned.  Box 
814F,  B-T. 

Experienced  deep  mellow  voiced  announcer  disc 
jockey.  KW  Pa.  daytimer.  Box  820F,  B-T. 

Man  with  a  one-two  punch!  Illinois  independent 
kilowatter,  in  the  nation's  most  attractive  and 
fastest  growing  industry — farm  area,  will  pay 
handsome  salary  to  a  man  who  can:  (1)  entertain 
with  a  microphone,  (2)  sell  with  a  microphone. 
We  want  an  experienced,  versatile  young  man 
who  can  do  disc  shows  with  humor  and  sparkle 
and  an  authoritative  newscast.  Best  working  con- 
ditions, modern,  well  equipped,  attractive  station; 
liberal  extra  benefits.  Write  full  information  to 
Box  827F,  B-T. 


Help  Wanted— (Cont'd) 

Want  dependable  staff  announcer.  ABC  netwo  I 
Texas.  Send  resume.  Box  877F,  B-T. 

Humorous  DJ — ad-lib,  smooth-flowing  inforr 
"slang"  way  of  expressing  self.  Acting  expe 
ence.  Also  authoritative  news.  Single,  Gr 
Lakes,  N.  Y.,  Pa.,  Ohio  area.  Box  879F,  B-T. 

Announcer  for  new  station  in  small  town  see 
part  of  Colorado.  Need  good"  all-around  m 
preferably  single.  Contact  Jack  Hawkins,  Kit 
Pecos,  Texas. 

Experienced,  persuasive  announcer,  authoritat 
newscaster.  KTFI,  5000  watts,  NBC,  Twin  Fa 
Idaho.  Hunting,  fishing  mecca. 

Needed  experienced  afternoon  dee  jay,  strong 
sports  at  a  leading  5000  watts  station  in  N> 
England.   Contact  Radio  Station  WAAB,  34  Bffl 
chanic  Street.  Worcester. 


Young  staff  announcer  for  fastest  growing  inc 
pendent.  Personality  more  important  than  exp 
rience.  No  tapes  returned.  WPAC,  Patchogi 
New  York. 


Announcer  with  some  experience  wanted  imm  ■ 
diately  by  fulltime  small  market  NBC  static  I 
Excellent  opportunity.  With  or  without  fii  I 
class.  WPNF,  Brevard,  N.  C. 

Staff  man  to  replace  announcer  called  into  ser  I 
ice.  Must  have  experience — handle  board — I  m 
tapes — write  WTUX,  Wilmington,  Delaware. 

Production-Programming,  Others 

News  director,  for  radio  and  tv  newsroom.  Mu  I 
be  able  to  take  full  charge  of  department,  th  I 
carries  heavy  schedule  of  local  news.  Be  tho  B 
oughly  experienced  in  local  reporting,  have  ;  I 
authoritative  style  and  be  able  to  direct  ofh  I 
news  personnel.  Will  only  consider  applican  I 
with  successful  background  in  similar  positio  1 
Reply  in  detail,  giving  past  experience,  salai  I 
expected,  and  attach  small  photo,  which  wj'l 
not  be  returned.  Box  738F,  B-T. 

One  copywriter,  one  traffic  girl,  each  of  who;  I 
knows  big  independent  station  operation  or  h;  I 
enough  experience  to  handle  the  job.  Box  8731  I 
B-T. 

Newsman  needed  by  daytime  indie.  Must  be  tof  I 
in  editing  and  delivery.  Local  news  A-l  featur  | 
Submit  expected  salary,  background,  reference 
audition  disc,  first  letter.  None  returned.  Radi 
Station  KJOE,  507  Spring  Street.  Shreveport.  La. 


Experienced  commercial  script  writer  wantei 
Man  or  woman.  William  K.  Anderson,  KVWC 
Box  926,  Cheyenne,  Wyoming. 


Copywriter:  Qualified,  experienced  radio  cop 
writer  needed  at  once.  Apply  by  letter  givin 
experience,  references,  etc.,  to  Continuity  Direc 
tor,  WILS,  Lansing,  Michigan. 


Help  wanted — immediately — program  director,  an 
nouncers,  salesmen,  traffic  and  continuity.  Tape 
and  pictures  required  for  announcers.  Send  de 
tails  and  references  to  WPFA,  Pensacola,  Floridi 


Situations  Wanted 


Managerial 


Mature,  sales-conscious  PD  interested  in  manage 
ment  opportunity.  Successful  station-operation 
experience.  Box  704F,  B-T. 


Experienced  general  manager  with  excellent  qual 
ifications,  finest  recommendations,  successfu 
background  all  phases  am-tv  broadcasting.  Wishe: 
contact  station  owners  seeking  top-calibre  man 
agement,  television,  radio  or  both.  Prefer  me 
dium  or  small  city  midwest.  All  replies  confiden- 
tial. Box  825F.  B-T. 


10  years  experience.  Presently  with  radio-televi- 
sion operation  managing  radio.  Seeking  manage) 
position  radio  operation  only.  Box  835F,  B-T. 


Sales  manager,  34,  considering  relocation  in  smal. 
to  medium  market  station  with  enlightened 
stable  management.  Prefer  midwest.  Famlb 
man,  civic  minded,  creative  selling.  Box  844F 
B-T. 


Outstanding  sales  and  management  record  at 
small  station.  After  8  years  at  present  station 
am  interested  in  relocating  in  either  New  England 
or  Florida.  All  inquiries  answered.  Box  857F, 
B-T. 


RADIO 


RADIO 


RADIO 


;n  invest  $12,500  plus  fulltime  top  notch  serv- 
[s.    Seek  permanent  radio   opportunity.  Six 
:  ars  radio,  newspaper  experience.  Veteran,  col- 
e  graduate,  30,  married.  Box  875F,  B»T. 


:perienced  announcer  with  permit,  presently 
lployed,  wishes  to  relocate  near  New  York  City, 
ilager,  instrumentalist,  seeking  staff  position  or 
lition  personality  or  both.  Strong  on  news, 
ber,  dependable,  family  man.  Tape,  resume  on 
quest.  Interview  after  1st  of  year.  Box  633F, 
T. 


, inouncer,  broadcasting  school  graduate;  some 
iperience  as  combo  DJ,  newscaster  and  copy- 
riter.  Box  674F,  B-T. 


Situations  Wanted — (Cont'd) 


iperienced  sales  manager  (radio-television)  de- 
as  to  relocate.  Outstanding  record  in  both 
~  and  tv;  best  of  references.  Stable,  mature, 
nily  man  who  is  financially  sound.  Best  of 
erences.    All  replies  confidential.    Box  867F, 

:>t. 

i  ,  

i 

a  years  radio  and  tv.  Executive  positions  in 
iduction,  promotion,  sales,  assistant  manager, 
mily,  best  references.   Box  872F,  B»T. 


Salesmen 


lesman  tv  or  radio.  Key,  medium  and  small 
irket  background.  Successful  sales  and  service 
national,  regional  and  local  accounts  via 
=ncies  and/or  direct  calls.  Present  market  ap- 
aximately  million.  $12,000-$15,000  potential  re- 
ired.   Married,  30.    Box  841F,  B*T. 


Announcers 


rperienced  staff  man,  DJ.,  news  man.  Trained 
'ice.  First  phone.  Negro.  Box  510F,  B«T. 


sc  jockey  —  announcer,  presently  employed, 
sking  job  with  future,  veteran,  will  travel, 
oe.  Box  566F,  B-T. 


J-around  staff  announcer.  Strong  on  news, 
easant  personality.  3rd  ticket.  Desires  commu- 
ty-minded  station.  Box  747F,  B«T. 


egro  DJ,  pleasant  voice.  Emphasis  announcer. 
;  enty  of  personality,  boardman.  Box  772F,  B«T. 


ood  all  around  staff  announcer,  single,  25,  col- 
ge  graduate,  veteran.  Friendly,  versatile,  3rd 
ass  ticket.  Box  851F,  B»T. 


anouncer,  deejay,  available  now.  Go  anywhere, 
ger  to  please.  Coached  by  top  New  York  an- 
mncers,  but  no  hot-shot.  Looking  for  opportu- 
|ty  to  prove  myself  an  asset  to  your  station, 
iber,  dependable.  Tape  and  resume  on  request, 
ox  786F,  B«T. 


anouncer:  5  years  commercial  radio,  tv.  One 
largest  markets,  northeast.  Asking  permanent 

jsition  with  eastern  radio  and/or  tv.  Box  793F, 
T. 


imily  man  with  2>/2  years  radio  experience,  1 
;ar  uhf-tv.  Looking  for  larger  operation  with 
ore  opportunities  for  staff  announcers.  Box 
4F,  B-T. 


a.ff  announcer,  play-by-play,  DJ,  news.  Com- 
ercial  talent.  Single — veteran.  Tape  and  resume 
i  request.  Box  796F,  B-T. 


vailable  experienced  staffman.  All  phases 
oadcasting,  DJ,  commercials,  newscasts.  Pleas- 
g  voice  and  personality.  Box  798F,  B»T. 


authern  California  only,  for  midwest  announcer, 
;stricted  permit.  After  February  1st.  Vet,  col- 
ge,  married,  31.  News  editor.  250w;  continuity, 
ikw.  Whistle,  guitar.  Tapes,  if  return.  Box 
•OF,  B«T. 

cod  morning  man,  experienced,  first  phone, 
tmily,  ideas,  gimmicks,  results.  Box  808F,  B»T. 


eteran — 33-single,  announcer  school  graduate, 
rong  play-by-play — -news  and  good  popular  DJ. 
irector  and  control  board  experience.  Box  809F, 
T. 


ales  minded  program  director  or  feature  disc 
)'  key  available  immediately.  I  can  make  money 
you.  Will  go  anywhere.  Box  810F,  B«T. 


Situations  Wanted — (Cont'd) 


Country  DJ,  recording  artist  on  50kw  with  net- 
work, radio-tv  background  desires  change  to 
smaller  station  needing  alert  PD  or  combination 
DJ,  artist  with  or  without  band.  Box  812F,  B«T. 

Announcer,  former  PD,  production  manager,  4 
years  radio,  1  year  television.  Family  man,  29. 
Box  813F,  B»T. 

Seasoned,  all-around  radio-television  announcer. 
Network  experience.  Knows  how  to  sell  on  air. 
Strong  on  news.  Authoritative.  Personable. 
Family  man.  Employed  major  market.  Box  816F, 
B-T. 


Country  and  western  DJ;  not  a  character;  family 
man;  friendly,  pleasant  voice  that  sells;  thorough- 
ly experienced.  Now  staff  and  sports,  top  station 
in  competitive  market.  Prefer  all  hillbilly,  large 
market.  Can  build  top  commercial  show.  Box 
818F,  B-T. 

Announcer — some  experience  —  Pleasant  voice. 
Friendly  commercial  delivery.  Relaxed  news- 
casts. Box  832F,  B-T. 

Announcer,  friendly,  strong  on  news,  commer- 
cials, married,  29,  veteran,  prefer  east  coast. 
Box  834F,  B-T. 

10  years  experience  both  mediums.  News-sports- 
special  events.  Southwest  only.  Prefer  radio, 
consider  television.  Box  836F,  B-T. 

Announcer — 1  year  wants  to  move  up.  Strong 
on  commercials,  news,  music,  sports.  Operates 
console.  Tape  and  photo  available.  Will  travel. 
Box  838F,  B-T. 

Announcer,  Negro,  disc  jockey.  Real  sharp.  Some 
experience.   Tape  available.   Box  839F,  B-T. 

Described  by  national  magazine  as  leading  deejay 
— now  looking  for  advancement.  Thoroughly  ex- 
perienced in  handling  traffic,  writing  copy.  For- 
mer assistant  manager.  Leading  salesman  by 
large  margin — out  of  sales  staff  of  8.  Specializa- 
tion: Personality  disc  show.  Proven  success — 
having  doubled  business  on  present  show.  26; 
married;  no  children;  veteran:  capable;  reliable. 
Love  and  understand  radio.   Box  840F,  B-T. 

Sports  director.  Play-by-play.  California  only. 
Native  of  Los  Angeles.  Ten  years  sports  experi- 
ence, three  in  radio,  some  television.  Sell  and 
service  accounts.  Married,  Korean  veteran.  Avail- 
able after  basketball  season.  Tape  and  details  on 
request.  Box  843F,  B-T. 

Staff  announcer — desires  to  affiliate  with  sports 
station.  Very  brief  sports  experience  but  staff 
experience  extending  to  iy2.  Congenial  person- 
ality— extremely  ambitious,  pleasant  voice.  Box 
848F,  B-T. 

All-around  staff  announcer.  Pleasing  personality. 
Strong  on  sports.  3rd  class  ticket.  Box  849F,  B-T. 


Situations  Wanted — (Cont'd) 


All-around  staff  announcer.  Pleasing  personality. 
Strong  on  writing  commercials  and  continuity. 
3rd  class  ticket.  Box  850F,  B-T. 

All-around  staff  announcer,  strong  on  news,  de- 
sires permanent  position.  3rd  ticket.  Box  852F, 
B»T. 

Announcer,  29,  8  years  experience,  2  as  P.D.  with 
considerable  writing  experience  and  limited  sales 
work  is  seeking  position  with  sound,  progressive 
station.  College  grad,  married,  3  children.  Box 
858F,  B-T. 

Mature  and  solid  veteran  sportscaster  currently 
producing  and  announcing  three  radio  and  tele- 
vision shows  daily,  who  has  outstanding  national 
competitive  sports  background,  desires  connec- 
tion with  aggressive,  efficiently  operated  broad- 
casting and  telecasting  services,  operating  in  a 
market  where  full  potentials  in  this  field  are  ex- 
ploited, particularly  play-by-play.  This  veteran 
has  a  particularly  high  rating.  Write  Box  859F, 
B-T. 

Announcer — strong  on  news  and  music.  Single, 
24,  will  travel.  Tape  and  resume  on  request. 
Box  860F,  B-T. 

Announcer;  radio  or  tv;  experienced  DJ,  news, 
sports,  color;  available  immediately.  Versatility 
unlimited.  Veteran,  married.  Will  travel.  Audi- 
tion tape  available.  Box  861F,  B-T. 

Many  years  radio  experience,  one  and  a  half 
years  television.  DJ,  news,  special  events,  MC. 
Full  particulars  and  tape  on  inquiry.  Box  870F, 
B-T. 


Thoroughly  experienced  announcer,  four  years 
experience  radio-television.  Excellent  commer- 
cials, news  sports,  music.  Can  write,  operate 
console.   28,  father,  veteran.   Box  876F,  B-T. 


Negro  DJ,  tape,  references.  Waltner  Betner,  106- 
18  Roscoe  Street,  Jamaica.  L.  I.,  New  York. 

Announcer:  Console  operator  .  .  .  emphasis  on 
music,  news  and  commercials.  Single  .  .  .  Mid- 
west preferred.  Tape,  photo,  resume  on  request. 
Frank  Bican,  6242  S.  Sacramento,  Chicago.  Re- 
public 7-9123. 

Staff — midwest:  Clear,  mature,  selling  voice.  Ex- 
perience, ability,  university  background.  Single, 
32.  Exceptional  news,  commercials;  agreeable 
personality.  Charles  May,  3619  Paseo,  Kansas 
City,  Missouri.  Phone  Armour  5446. 


Young  man,  light  on  experience.  2  years  AFRS. 
school  grad,  wants  to  get  started  as  staff  an- 
nouncer. Good  on  news,  DJ.  Write  or  wire, 
J.  H.  Tague,  8037  Lakeridge  Drive,  Seattle,  Wash- 
ington. 

Announcer  —  production-engineer.  Emphasis  on 
announcing.  1st  telephone  license.  Excellent 
background,  pleasing  distinct  voice,  appearance, 
personality.  Capable  of  handling  responsibility 
plus  any  phase  of  broadcasting.  Consider  place- 
ment anywhere.  Minimum  requirements  $100.00 
week  plus  partial  expenses  or  contract.  441  North 
Avenue  56,  Los  Angeles,  California. 


AVAILABLE  IMMEDIATELY 

TELEVISION  RADIO  SALES  MANAGER 

One  of  Radio  and  Television's  most  successful  commercial-announcer-program  di- 
rectors, dropped  5-figure  income  3  years  ago  for  sales  background  necessary 
management.  As  account  executive  leading  VHF-TV,  6-months  billing  $150,000 
and  $200,000.  8-months  top  metro  AM  indie.  Brought  small  station  from  8th  to 
2nd  place  6  months.  Now  Sales  Manager  medium  market  AM  and  UHF-TV  di- 
recting 8  salesmen.  Impending  sale  situation  untenable.  Unusual  executive  quali- 
fications all  departments.  At  home  Main  Street  or  top  agencies.  Financially 
sound,  mature  family  man.  Active  civic  and  regional  Radio-Tv  Association  af- 
fairs. New  York  City  interview  convenient.  All  replies  strict  confidence.  Resume 
—photos. 

Box  869F  B.T 


RADIO 


Situations  Wanted — (Cont'd) 


Technical 


Engineer — six  years  experience  studio,  transmit- 
ter, remotes,  recordings.   Box  680F,  B'T. 

Engineer — 1st  phone,  capable  any  position  am  or 
tv  station.   Box  756F,  B«T. 

Chief  engineer  experienced  in  installation,  con- 
struction and  maintenance  of  medium  power  sta- 
tions, desires  position  in  midwest  or  eastern 
states.  Box  759F,  B'T. 

Experienced  chief  engineer  presently  employed, 
desires  position  at  larger  station.  First  class 
license  and  member  of  IRE.  Box  760F,  B-T. 


Engineer,  1st  phone,  seven  years  experience  am- 
fm,  chief  of  two  stations.  Available  now,  will 
travel.  Box  768F,  B'T. 

Engineer — copywriter:  Experienced,  permanent, 
excellent  references,  southeast,  New  York,  Penn- 
sylvania. Box  807F,  B'T. 

Engineer — wide  experience  in  am,  fm  and  tv. 
With  present  employer  13  years.  Last  3  years  as 
assistant  chief  engineer.  Desires  position  as  chief 
engineer  with  progressive  station.  Would  invest 
in  small  am  station.  Box  821F,  B-T. 

Engineer — first  phone,  experienced  equipment 
maintenance,  console,  recordings,  remotes,  limited 
combo.   Box  829F,  B'T. 

Engineer — wants  position — first  time  on  transmit- 
ter. 1st  phone.  Highly  capable  all  phases  of 
broadcasting.  Box  830F,  B-T. 

Engineer — Fifteen  years  broadcasting.  Radio- 
television  operating.  Recording,  construction,  di- 
rectional. Box  842F,  B-T. 

Is  there  an  east  Texas  station  that  needs  a  capa- 
ble, experienced  engineer?  Now  employed  in 
southeast.  Box  865F,  B'T. 

Combo  men  and  operators  with  first  class  tickets 
available  immediately.  Grantham,  6064  Holly- 
wood Blvd.,  Hollywood,  California. 


Production-Programming,  Others 


Thoroughly  experienced  program  manager  im- 
mediately available  for  similar  supervisory  posi- 
tion. Box  705F,  B-T. 


New  England.  Newscaster-PD,  17  years;  pres- 
ently news  director  for  50,000  watts.  Solid  an- 
nouncing, program  experience.  Substantial  op- 
eration only.  Box  769F,  B-T. 

Newsman.  Not  good,  but  superior!  31.  Married. 
4  children,  Unbeatable  experience,  background. 
Must  have  larger  market,  salary  for  family.  Top, 
natural  am-tv  air  work.  Can  run  news  depart- 
ment. Where  is  the  am-tv  operation  willing  to 
pay  for  ability,  hard  work,  permanency,  person- 
ableness  and  for  contribution  good  man  can 
make?  Box  792F,  B'T. 

Newsman — announcer,  long  successful  back- 
ground. Deep  authoritative  mature  voice.  Net- 
work delivery.  Desires  to  relocate  west  or  south- 
west— job  with  challenge  and  future.  Box  801F, 
B»T. 

Music  director.  Good  knowledge  of  all  types  of 
music.  College  graduate.  Can  announce.  Relo- 
cate. Box  805F,  B'T. 

Producer-director.  3  years  television  and  radio. 
Broad  tv  background:  Directing,  talent,  produc- 
tion, writing.  College  degrees.  Stock  theatre. 
Good  references.  Brochure  available.  Box  826F, 
B-T. 

Program  director,  10  years  experience.  Now  in 
television.  Desire  locate  Wyoming,  Colorado,  New 
Mexico,  Arizona.  Prefer  radio,  consider  televi- 
sion. Box  837F,  B'T. 

News  director — available  for  northeast  station 
after  February  1.  Five  years  experience  as  radio 
news  director  and  newspaper  reporter.  Can  com- 
pile, edit  and  broadcast  news.  Professional  train- 
ing and  experience  with  top  references.  Prefer 
personal  interview  arrangements.  Married,  two 
children,  27  years  of  age.  Box  853F,  B-T. 

^ent  grad,  MBS  (school)  Chicago,  desires  "girl 
•  iay"    position    with    democratic  operation. 
=d  all  phases.  Short  on  experience,  long  on 
Available  now !  Box  862F,  B'T. 


RADIO 


Situations  Wanted — (Cont'd) 

Copy-continuity.  Ambitious.  Good  voice.  Trained 
radio,  tv,  music.  Northeast  preferred.  Immedi- 
ately available.  Call  Dave  Dunton,  WSSV,  Peters- 
burg, Virginia, 

University  grad,  '54 — trained  for  radio-tv — expe- 
rienced director,  singer,  teacher,  business -woman, 
to  assist  management,  production,  programming 
or  writing.  Box  511,  1900  W.  Polk  Street,  Chicago, 
Illinois. 


TELEVISION 


Help  Wanted 


Salesmen 


Television  representatives  for  five  top-rated  tv 
syndicated  film  properties.  Liberal  commissions, 
exclusive  territories.  Previous  experience  re- 
quired.  Box  737F,  B'T. 

Medium  sized,  midwestern  vhf  market  desires  ex- 
perienced tv  salesman  to  work  retail  and  coop 
accounts.  Excellent  opportunity  —  commission 
against  draw — Insurance  and  retirement  plan. 
Send  complete  details  first  letter.  Box  828F,  B'T. 

Experienced  radio  or  tv  salesman,  producer,  ref- 
erences, recent  picture  and  full  background  in 
first  letter.  Fast  growing  midwest  market.  Box 
8S3F,  B-T. 


Production-Programming,  Others 


Need  combination;  steno  (fair) — typist  (good) — 
traffic — continuity  girl  for  south  Florida  vhf  sta- 
tion. Ok  if  traffic  continuity  background  limited. 
Send  photo,  references,  complete  story  to  Box 
799F,  B'T. 

Vhf,  maximum  power  tv  news  staff  is  growing. 
Need  trained,  conscientious,  and  competent  news 
man.  Must  be  able  writer  and  reporter,  and 
capable  of  doing  on  camera  delivery.  Photo  and 
full  particulars  in  first  letter.  Box  802F,  B-T. 


Situations  Wanted 


Managerial 


Station-commercial-sales  manager.  Proven  suc- 
cessful managerial  and  sales  record  with  local 
and  major  uhf-vhf  operations.  Can  cut  costs  and 
increase  sales.  Presently  employed,  but  station 
has  been  sold.  Seek  permanent  position  with 
percentage  or  stock  arrangement.  Box  636F,  B«T. 

Assistant  to  manager.  Five  years  supervisory 
experience.  Excellent  record,  references.  Box 
706F,  B-T. 

Manager — 25  years  experience,  radio-tv.  All 
phases — sales  promotion— direction — etc.  Excel- 
lent references.   Box  744F,  B'T. 

Sales  manager,  medium  market  am-tv  operation, 
seeks  relocation  due  to  impending  station  sale. 
Outstanding  sales  record  in  competitive  east  coast 
market.  Mature  family  man.  All  replies  kept  in 
strictest  confidence.  Write  Box  868F,  B-T. 


Manager,  assistant  manager  or  program  manager, 
experienced  all  phases  tv  and  radio.  Currently 
branch  manager  for  CBS  basic  vhf.  13  years  ex- 
perience including  network  and  agency.  36,  mar- 
ried, one  child.  Best  references,  present  and  past 
employers.  Robert  Williams,  KTVH-TV,  Wichita, 
Kansas. 


Salesman 


Past  performer  will  trade  15  years — 5  figure  top 
level  sales  position  for  work — any  position,  any 
salary  radio-tv.  New  York  preferred.  Box  854F, 
B-T. 


Announcer 


Experienced.  3  years  all  types  television  an- 
nouncing, including  news.  Some  production.  Six 
years  radio  programming  and  announcing.  Fam- 
ily. College.  Best  offer  accepted.  Box  660F,  B'T. 

Announcer  in  uhf  wants  chance  with  vhf  or  top 
radio.  Experienced  tv  news  and  weather,  direct- 
ing, switching  and  writing.  Box  823F,  B'T. 


TELEVISION 


Situations  Wanted —  (  Cont'd  ) 

Technical 


Engineer  1st  phone — married — Korean  vet. 
perienced    studio,    microwave.    RCA  Instil 
graduate.  Excellent  references,  prefer  northe; 
em  states.  Have  car.  Box  845F,  B>T. 


Production-Programming,  Others 


Experienced  PD  put  television  station  on  . 
into  black.  Seeking  larger  market.  Immediat 
available.  Best  references.  College  educati 
Box  707F,  B-T. 


Experienced  tv  continuity  director  desires  ma 
market.  Six  years  experience.  Box  708F,  B-1 


Executive  assistant — 7  years  with  major  bro; 
casting  company.  Specializing  in  operations  a 
film.  Box  797F,  B'T. 


Cameraman — excellent  small  station  and  netwc 
experience.  All  studio  operations.  Box  803F,  B 


Tv  director,  iy2  years  station  experience  in  ma; 
eastern  market.  Seeks  offer  from  agency  or  ni 1 
vhf  station.    Experienced  all  phases,  remot< 
studio.  Married.  Finest  of  references.  Box  34( 
B'T. 


For  Sale 


Stations 


$20,000  cash,  like  amount  in  five  years,  plus  s  I 
sumption  of  $7750  note,  gives  you  Missouri  kil  I 
watt  daytimer  that  grossed  $45,000  in  1954  wi  J 
complete  lack  of  management  and  sales  super\ 
sion.  Box  871F,  B»T. 

Free  list  of  good  radio  and  tv  station  buys  no 
ready  .  Jack  L.  Stoll  &  Associates,  4958  Melros  i 
Los  Angeles  29,  California. 

Radio  and  television  stations  bought  and  sol 
Theatre  Exchange.  Licensed  Brokers.  Portlar 
22,  Oregon. 


Equipment 


3kw  fm  transmitter,  including  power  suppl. 
monitors,  console.  All  General  Electric.  Appro: 
imately  400  feet  Andrew  transmission  line.  Exce 
lent  condition.  $2,500.00.  Box  776F,  B'T. 


Western  Electric  console,  good  condition.  $38 
Box  819F,  B'T. 


DuMont  5kw  oaks  tv  transmitter  (ch.  7  to  13 
Model  8,000.  Top  condition.  Has  been  operate) 
on  channel  8.  Available  immediately.  Complet 
with  tubes,  but  less  console.  Box  878F,  B«T. 


For  sale  .  .  .  Three  latest  model  Gates  CB-1 
turntables,  will  play  all  three  speeds.  $150.C 
each.  New,  never  been  unpacked.  Will  sell  on 
or  all  three.  Contact  Bill  Spiller,  Chief  Engineei 
KFDA-TV,  Box  1400,  Amarillo,  Texas. 


For  sale  at  worthwhile  saving — two  uncrated  RO 
type  TP-16Fmm  tv  projectors.  Contact  Jim  Brads 
KIFI,  Idaho  Falls,  Ida. 


300  foot  Lehigh,  self-suporting,  double  galvan 
ized  tower  suitable  for  tv.  Design  drawing 
available.  Best  offer  takes  it.  Write  or  call  J 
Hatfield,  KIRO,  Seattle,  Washington. 


820  feet  communication  products  used  transmis 
sion  line  all  new  steatite  pins.  Will  meet  electr: 
cal  spec  for  tv,  low  or  high  band  vhf.  Purchase) 
responsible  for  packing  and  shipping.  KOMA 
P.  O.  Box  8788,  Oklahoma  City,  Oklahoma. 


$7,000  fm  equipment  now  operating.  GE  typs 
BT-l-A  250  watt  transmitter,  REL  model  600  mot 
ulation-frequency  monitor,  Andrew  multi  V  type 
1302-2  side  mount  antenna,  500  feet  RG-17/".' 
coax,  $1,150.  WJOI,  Florence,  Alabama. 


GE  1000  watt  fm  transmitter  and  monitor.  Usei 
only  18  months  and  in  excellent  condition.  G 
console,  type  BC-l-A.  Barry  Trading  Company 
Lebanon,  Tennessee. 


For  Sale— (Cont'd) 


rand  new  GE  type  BC-3-A  transmitter  control 
i.nsoles  readily  adaptable  as  studio  control  con- 
Ges,  original  price  $1175.00  each,  now  a  steal 
$387.50  each,  FOB,  Electronics  Associates,  Inc., 
:0  Fifth  Street,  Stamford,  Connecticut. 


Wanted  to  Buy 


Stations 


[dependent  operator  desires  to  acquire  all  or 
;bntrol  of  midwest  radio  station.  Box  718F,  B»T. 


xperienced  radio-advertising  man  looking  for 
nailer  market  station.  Prefer  western  states, 
ull  details.   Box  824F.  B-T. 


xperienced  broadcaster  wants  to  buy  station 
Bst  of  Mississippi  River.  All  inquiries.  Box 
-P3F,  B«T. 

[  adio  stations,  Missouri,  Arkansas,  Kansas,  Okla- 
;  oma.    Ralph  Erwin,  Theatre  Broker,  Box  811, 

:'ulsa. 


-A  - 


Equipment  Etc. 


elevision  transmitter  type  TT2AL.  Box  766F, 
bIt. 

:ight  bay  Collins  fm  antenna  on  ZVs  pipe  tunable 
6.9  megacycles.  Box  811F,  B-T. 


Tanted  to  buy,  250-500  watt  approved  transmit- 
ier.  Wanted  to  sell,  10C0  watts  Collins  transmit- 
ter. Box  864F,  B-T. 


:."sed  10  or  12  kilowatt  uhf  tv  transmitter  in  good 
>perating  condition.  Air  mail  complete  details 
ncluding  price  and  availability  to  Box  866F,  B-T. 


•Vanted  used  RCA  studio  consolette  type  76  B 
>r  D  for  South  American  use.  Write  or  wire 
The  Voice  of  the  Andes,  Talcottville,  Conn. 


?CC   operator   license   quickly.  Individualized 

 nstruction  correspondence  or  residence.  Free 

g  brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
ywood,  California. 


:  i 


1 


Instruction 


Miscellaneous 


Radio-tv  personnel  and  equipment  information 
;ervice.  Borom,  703  S.  Vernon,  Dallas.  Texas. 


RADIO 


Help  Wanted 


Managerial 


51  if? 


SALES  EXECUTIVE 
WANTED 

The  president  of  a  growing  Chicago 
area  studio  needs  a  man  who  can  help 
sell  motion  pictures  to  agencies  and  to 
industry.  Prefer  a  young  man  on  the 
way  up  who  knows  how  to  apply  mo- 
tion pictures  to  business  problems. 
This  is  an  unlimited  opportunity,  on 
a  commission  basis,  for  the  right  man. 
Ultimately  leading  to  a  share  in  man- 
agement. 

Box  822F,  B«T 


it 
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Broadcasting 


Telecasting 


TELEVISION 


-FOR  THE  RECORD' 


Help  Wanted 


Technical 


WANTED 

TV  ENGINEER 

Need  man  with  minimum  of  one 
year  video  experience.  Capable 
man  may  rise  to  assistant  Chief. 
Southeast  CBS  aShate. 

Box  855F,  B.T. 


For  Sale 


Equipment 
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1  Presto  8  N  disc  recorder  com-  & 
plete  with  1-C  cutter  head,  4  B  *J 


Excel-  g 


cabinet  and  microscope 
lent    condition.     Original  cost 
#1365.  Buy  it  now  for  #399. 

1  RCA  WA-3A  Grating  Genera- 
tor. Nearly  new!  Our  cost  #629. 
Yours  for  #539. 

Contact 

Chief  Engineer, 

WMT 

Cedar  Rapids,  Iowa 
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TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial   Cable  . 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd.,/ 
Portland  11,  Oregon  / 


Employment  Services 


RADIO  &  TV  PERSONNEL 

We  screen  New  York's  vast 
source  of  qualified  personnel; 
take  the  guesswork  out  of  hir- 
ing for  stations  anywhere.  Tell 
us  your  needs,  we  do  the  rest! 

CAREER  BUILDERS  Agency 

Marjorie  Witty,  Director,  Raa'io-TV  Div. 
35  West  53rd  St.,  New  York  19  •  PL  7-6385 


(Continued  from  page  92) 

Actions  of  Dec.  29 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WDZ  Decatur,  111.;  WALL  Middletown,  N.  Y.; 
KATZ  St.  Louis,  Mo. 

Granted  License 

WLAD-FM  Danbury,  Conn.,  Berkshire  Bcstg. 
Corp. — Granted  license  for  fm  broadcast  station 
(BLH-1020). 

KGO-FM  San  Francisco,  Calif.,  American 
Bcstg. -Paramount  Theatres  Inc.- — Granted  license 
covering  changes  in  fm  station  (BLH-1023). 

Granted  CP 

KTXL  San  Angelo,  Tex.,  Westex  Bcstg.  Co.— 

Granted  CP  to  replace  expired  CP  (BP-8660) 
which  authorized  erection  of  new  antenna  and 
mount  tv  antenna  on  top  and  change  transmitter 
location  (coordinates  only)  and  change  studio 
location  (BP-9523). 

Modification  of  CP 

KLOV    Loveland,    Colo.,    Loveland    Bcstrs. — 

Granted  Mod.  of  CP  to  make  changes  in  antenna 
system  (decrease  in  height  of  antenna)  (BMP- 
6717). 

WBAP-FM  Fort  Worth,  Tex.,  Carter  Publica- 
tions Inc. — Granted  Mod.  of  CP  for  extension  of 
completion  date  to  3-31-55. 

KNUZ-TV  Houston,  Tex.,  KNUZ  Television  Co. 

— Granted  Mod.  of  CP  for  extension  of  comple- 
tion date  to  6-29-55. 

Actions  of  Dec.  28 
Granted  License 

KTUE  Tulia,  Tex.,  Tulia  Bcstrs. — Granted  li- 
cense for  am  broadcast  station;  1260  kc,  1  kw,  D 
(BL-5533). 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

KAND  Corsicana,  Tex.:  WLOS  Asheville,  N.  C; 
WIMA  Lima,  Ohio;  KEYS  Corpus  Christi,  Tex. 

Civil  Defense  Test 

KFWB  Los  Angeles,  Calif.,  KFWB  Die— Granted 
authority  to  modulate  KFWB's  transmitter  with 
audio  tones  below  40  cycles  with  approximately 
20%  modulation  in  order  to  test  a  Civil  Defense 
alerting  unit  for  the  City  of  Los  Angeles,  for 
period  ending  7-1-55. 

Granted  CP 

KMPT  (TV)  Oklahoma  City,  Okla.,  Everett  E. 
Cotter,  Trustee  and  Receiver — Granted  CP  to  re- 
place expired  CP  (BPCT-1852)  which  authorized 
replacement  of  CP  for  commercial  tv  broadcast 
station  (BPCT-1935)  (ch.  19). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WBID-TV  Detroit,  Mich., 
to  7-19-55;  WKNY-TV  Kingston,  N.  Y.,  to  7-22-55; 
KGGM-TV  Albuquerque,  N.  M.,  to  7-6-55;  WOCN- 
TV  Atlantic  City,  N.  J.,  to  7-7-55;  KHJ-TV  Los 
Angeles,  Calif.,  to  7-24-55;  KVAL-TV  Eugene, 
Ore.,  to  7-13-55;  KCEN-TV  Temple,  Tex.,  to  7-19- 
55;  WDBO  (TV)  Orlando,  Fla.,  to  3-26-55. 


Wanted  to  Buy 


Equipment 


i  WANTED  i 

»  * 

I  Two  camera  remote  f 
chain  with  or  without  j 
bus.  IVeed  sync  gene-  [ 
rator.  switcher,  mas-  J 
ter  monitor,  remote  * 
I  audio  microphone,  j 
*  two  camera  chain  * 
f  and  microwave  relay,  f 

(        Box  856F,  B  •  T  { 

/   / 

V  i  ~i_  rr  —  i  —       ~  -  \ 

January  10,  1955    •    Page  97 


_Note:   


owl  LUMlOTefeiylslovt  Is  hwisulot 


Page  9     «    January  10,  1955  Broadcasting    •  Telecasting 


■FOR  THE  RECORD' 


January  4  Applications 


ACCEPTED  FOR  FILING 
License  for  CP 
WAOK  Atlanta.  Ga.,  WAOK  Bcstg.  Co.— License 
cover  CP  (BP-9198)  which  authorized  installa- 
>n  of  a  new  transmitter  as  an  auxiliary  trans- 
itter,  for  auxiliary  purposes  only,  with  power 
250  w  on  1380  kc  (BL-5560). 

WJAK  Jackson.  Tenn.,  Dr.  Alexander  Leech 
id  William  E.  Leech  d/b  as  Jackson  Bcstg.  Co. — 

cense  to  cover  CP  (BP-9395)  as  mod.  which 
.thorized  new  standard  broadcast  station  (BL- 

'59). 

KTRK-TV  Houston,  Tex.,  Houston  Consolidated 
.-  Co.— License  to  cover  CP  (BPCT-1723)  as 
od.  which  authorized  new  tv  station  (BLCT- 

WVEC-TV  Hampton,  Va.,  Peninsula  Bcstg.  Corp. 
Mod.  of  CP  (BPCT-1475)  as  mod.  which  author- 
ed new  tv  station  to  extend  completion  date  to 
4-55  (BMPCT-2709). 

WOKY-TV  Milwaukee,  Wis.,  Bartell  Bcstrs.  Dae. 
Mod.  of  CP  (BPCT-784)  as  mod.  which  author- 
ed new  tv  station  to  extend  completion  date 
3MPCT-2705). 

Modification  of  CP 
WESO  Southbridge,  Mass.,  James  W.  Miller — 

od.  of  CP  (BP-8449)  as  mod.  which  authorized 
new  standard  broadcast  station  to  change  type 

ansmitter;  change  antenna-transmitter  location; 

•ecify  studio  location  and  increase  height  of 

rtenna  and  make  changes  in  ground  system. 

mended  to  change  name  of  applicant  to  WESO 

,c.  (BMP-6689). 

Modification  of  CP 
KSAN-TV  San  Francisco.  Calif.,  S.  H.  Patterson 
•Mod.  of  CP  (BPCT-1646)  as  mod.  which  author- 
ed new  tv  station  to  extend  completion  date  to 
22-55  (BMPCT-2706). 

WARD-TV  Johnstown,  Pa.,  Rivoli  Realty  Co. — 

:od.  of  CP  (BPCT-895)  as  mod.  which  authorized 
*ew  tv  station  to  extend  completion  date  to  7-15- 
<BMPCT-2707). 


Bcstg.  Co. 
Troy  Bcstg.  Corp. 


January  5  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WKOP  Binghamton,  N.  Y.,  The  Binghamton 
Bcstrs.  Inc. — Mod.  of  CP  (BP-921),  which  author- 
ized increase  in  daytime  power  and  installation 
of  DA  for  daytime  use  (DA-2)  and  install  new 
transmitter  for  daytime  use  only  for  extension 
of  completion  date  (BMP-6741). 

Remote  Control 

KOIL  Omaha.  Neb.,  Central  States  Bcstg.  Co. 
(BRC-620);  WCVI  Connellsville,  Pa.,  Connellsville 
Bcstrs.  Inc.  (BRC-619);  WRAS  Spencer,  W.  Va., 
Ohio  Valley  on  the  Air  Inc.  (BRC-621). 

Renewal  of  License 

WAPX  Montgomery,  Ala.,  United 
(BR-2117);  WTBF  Troy,  Ala. 
(BR-1479). 

Renewal  of  License  Returned 

WJHO  Opelika,  Ala.,  Opelika-Auburn  Bcstg.  Co. 
—(Name  Incomplete)  (BR-1066). 

WCNTJ  Crestview,  Fla.,  Gulf  Shores  Bcstg.  Co. 
—(Signed  by  General  Manager)  (BR-2159). 
Renewal  of  License 

WSGN-FM  Birmingham,  Ala.,  Jemison  Bcstg. 
Co.  (BRH-679);  WJLN  (FM)  Birmingham,  Ala., 
George  Johnston  &  George  Johnston  Jr.  d/b  as 
Johnston  Bcstg.  Co.  (BRH-328);  WWPG-FM  Palm 
Beach,  Fla.,  Palm  Beach  Bcstg.  Corp.  (BRH-93); 
WMAZ-FM  Macon,  Ga.,  Southeastern  Bcstg.  Co. 
(BRH-585). 

Modification  of  CP 

KACY  (TV)  Festus,  Mo.,  Ozark  Television  Corp. 
—Mod.  of  CP  (BPCT-1419)  as  mod.,  which  author- 
ized new  tv  station  to  extend  completion  date  to 
6-30-55.  (BMPCT-2711.) 

License  for  CP 

WVET-TV  Rochester,  N.  Y.,  Veterans  Bcstg.  Co. 
—License  to  cover  CP  (BPCT-833)  as  mod.,  which 
authorized  new  tv  station  (BLCT-258). 

WHEC-TV  Rochester,  N.  Y.,  WHEC  Lie— Li- 
cense to  cover  CP  (BPCT-326)  as  mod.,  which 
authorized  new  tv  station  (BLCT-259). 
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V  Stations  on  the  Air  With  Market  Set  Count 
Vnd  Reports  of  Grantees'  Target  Dates 


ditor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
d  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
ective  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
parate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
bout  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B'T  estimate, 
tations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


ALABAMA 

irmingham — 

WABT  (13)  NBC,  ABC,  DuM;  Blair;  303,680 
•  WBRC-TV  (6)  CBS;  Katz;  304,316 
WJLN-TV  (48)  12/10/52-Unknown 
WEDB  (*10)  10/13/54-Unknown 

i»ecaturf — 

-WMSL-TV  (23)  CBS,  NBC;  Walker;  22,250 


'otal  stations  on  air  in  U.  S.  and  possessions: 
122;  total  cities  with  stations  on  air:  279.  Both 
atals  include  XEJ-TV  Juarez  and  XETV  (TV) 
juana,  Mexico,  as  well  as  educational  outlets 

'bat  are  operating.  Total  sets  in  use  34,972,777. 

:  Indicates  educational  stations. 

Cities  NOT  interconnected  to  receive  network 
ervice. 

a)  Figure  does  not  include  375,314  sets  which 
f BEN-TV  Buffalo  reports  it  serves  in  Canada. 

b)  Number  of  sets  not  currently  reported  by 
VHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
44  en  July  10,  1952. 

c)  The  following  stations  have  suspended  regular 
perations  but  have  not  turned  in  CP's:  WKAB- 

TV  Mobile,  Ala.;  KBID-TV  Fresno,  Calif.;  KTHE 
TV)  Los  Angeles;  WRAY-TV  Princeton,  Ind.; 
VKLO-TV  Louisville,  Kv.;  KFAZ  (TV)  Monroe, 
.a.;  WPMT  (TV)  Portland,  Me.;  WFTV  (TV)  Du- 
uth,  Minn.;  WCOC-TV  Meridian,  Miss.;  KACY 
TV)  Festus,  Mo.;  KOPR-TV  Butte,  Mont.; 
VFPG-TV  Atlantic  City,  N.  J.;  WTVE  (TV)  El- 
cira,  N.  Y.;  WIFE  (TV)  Dayton,  Ohio;  KCEB 
TV)  Tulsa,  Okla.;  WLBR-TV  Lebanon,  Pa.; 
1 KJF-TV  Plttsbureh,  Pa.;  KNUZ-TV  Houston, 
"ex.;  KETX  (TV)  Tyler,  Tex.;  WTOV-TV  Nor- 
Ik,  Va. 

d)  Shreveport  Tv  Co.  has  received  Initial  deei- 
lon  favoring  it  for  ch.  12,  which  is  currently 
•  >erated  by  Interim  Tv  Corp.  [KSLA  (IV)]. 


Dothant — 

WTVY  (9)  Hollingbery;  7/2/54-Unknown 
Mobilet — 

►  WALA-TV    (10)   ABC,   CBS,   NBC;  Headley- 

Reed;  92,000 
WKAB -TV  (48)  See  footnote  (c) 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

►  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  43,450 

►  WSFA-TV  (12)  NBC;  Headley-Reed 

Munfordt — 

WEDM  (*7)  6/2/54-TJnknown 

Selmat— 

WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

»-KVAR  (12)  NBC,  DuM;  Raymer;  101,523 


New  Starter 


The  following  tv  station  is  the  newest 
to  start  regular  programming: 

WEAT-TV  West  Palm  Beach,  Fla. 
(ch.  12),  Jan.  1. 


Station 


Dallas 


TELEVISION 
MARKET 


MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 

NOW 


I  414,944  I 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

^ — This  is  why — ^ 

fKRLD-TV) 

is  your  best  buy 

Channel  Represented  by 

The  BRANHAM  Company 


Broadcasting 


Telecasting 
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Phoenix — 

►  KOOL-TV  (10)  ABC;  HoUingbery;  106,800 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  103,800 
KTVK  (3)  Weed;  6/10/54-Feb.  '55 

Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  HoUingbery;  34,866 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  34,866 

Yumat — 

►  KIVA  (11)  NBC.  DuM;  Grant;  24.670 

ARKANSAS 

El  Doradot— 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht— 

►  KFSA-TV  (22)  ABC.  CBS,  NBC,  DuM;  Pearson; 

25,000 

KNAC-TV  (5)  Rambeau;  6/3/54-Feb.  '55 
Hot  Springs! — 

KTVR  (9)  1/20/54-Unknown 
Little  Rock— 

►  KARK-TV  (4)  NBC,  DuM;  Petry;  85,764 
KETV  (23)  10/30/53-Unknown 

KTHV  (11)  Branham;  11/4/54-Unknown 

►  KATV  (7)  (See  Pine  Bluff) 

Pine  Bluff t— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  77,233 

Texarkana — 

»■  KCMC-TV  (6)  See  Texarkana.  Tex. 

CALIFORNIA 

Bnkersfield — 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  84,000 

►  KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 

146,398 

Berkeley  (San  Francisco) — 

►  KQED  (*9) 

Chico —  - 

»-  KHSL-TV  (12)  ABC,  CBS,  NBC,  DuM;  Avery- 
Knodel;  48,962 

Coronat — 

KCOA  (52),  9/16/53-Unknown 

Eurekat— 

►  KIEM-TV  (3)   ABC,  CBS,  NBC,  DuM;  Hoag- 

Blair,  Blair  Tv;  18,778 


ISadio-Television 

NOMINATIONS  INVITED 


1.  Radio  or  Television  Reporting:  For  the 

most  distinguished  example  of  spot  news  re- 
porting of  a  single  news  event,  scheduled  or 
unscheduled,  broadcast  by  radio  or  television 
during  the  year;  exhibits  consisting  of  re- 
cordings, tapes  or  film  and  a  typewritten 
summary. 

2.  Radio  and  Television  Newswriting:  For  the 

most  distinguished  example  of  news-writing 
or  commentary  for  radio  or  television;  nomi- 
nations consisting  of  either  a  partial  or  com- 
plete script,  broadcast  or  telecast  during  the 
year. 

3.  Public  Service  in  Radio  Journalism:  For 

an  outstanding  example  of  public  service  by 
an  individual  radio  station  or  network 
through  radio  journalism,  the  test  being  the 
worth  of  the  public  service,  the  effectiveness 
of  the  presentation  by  the  station  or  net-- 
work,  and  the  unselfish  or  public-spirited 
motives,  bearing  in  mind  that  the  broadcast 
must  be  journalistic  in  nature,  not  enter- 
tainment; commercially  sponsored  radio  pro- 
grams not  being  eligible;  exhibits  consist- 
ing of  recordings  (no  tapes)  and  a  type- 
written summary  mentioning  running  time 
of  exhibit. 

4.  Public  Service  in  Television  Journalism : 

For  an  outstanding  example  of  public  service 
by  an  individual  television  station  or  net- 
work through  television  journalism,  the  test 
being  the  worth  of  the  public  service,  the 
effectiveness  of  the  presentation  by  the  sta- 
tion or  network,  and  the  unselfish  or  public- 
spirited  motives,  bearing  in  mind  that  the 
broadcast  must  be  journalistic  in  nature  and 
not  entertainment;  commercially  sponsored 
programs  not  being  eligible;  entries  consist- 
ing of  film  and  typewritten  summary. 

Deadline  Feb.  1,  1955 

SEND  ENTRIES  TO: 
Victor  E.  Bluedorn,  Ex.  Dir. 
Sigma  Delta  Chi 

35  E.  Wacker  Dr.,  Chicago  1 


Fresno — 

KBID-TV  (53)  See  footnote  (c) 

►  KJEO  (47)  ABC,  CBS;  Branham;  142,796 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 
KARM,  The  George  Harm  Station  (12)  Boiling; 

Initial  Decision  8/31/54 

Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  1,983,873 
KBIC-TV  (22  )  2/10/52-Unknown 

►  KCOP  (13)  Katz;  1,983,873 

►  KHJ-TV  (9)  DuM;  H-R;  1,983,873 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,983,873 

►  KRCA  (4)    NBC;  NBC  Spot  Sis.;  1,983,873 
KTHE  (*28).  See  footnote  (c) 

►  KTLA  (5)  Raymer;  1,983,873 

►  KTTV  (11)  Blair;  1,983,873 

Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 

Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC.  DuM;  HoUing- 

bery; 492,371 

Sacramento — 

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC,  DuM;  Weed; 

106.500 

KCRA  Inc.  (3)  Initial  Decision  6/3/51 
KBET-TV  (10)  H-R;  9/29/54-2/15/55 

Salinast — 

*■  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  HoUing- 
bery; 492,371 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS;  Petry;  285,333 

►  KFSD-TV  (10)  NBC;  Katz;  285,333 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KB  AY -TV  (20)  3/11/53-Unknown  (granted  STA 
Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  1,033,430 

►  KPIX  (5)  CBS;  Katz;  1,033,430 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  1,033,430 

►  KSAN-TV  (32)  McGillvra;  136,250 
San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  ABC,  CBS,  DuM;  Grant;  80,018 
Santa  Barbara — 

►  KEYT  (3)  ABC,  CBS,  NBC,  DuM;  HoUingbery. 

453.692 

Stocktont — 

►  KOVR  (13)  DuM;  Blair 

►  KTVU  (36)  NBC;  HoUingbery;  112,000 

Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  150.000 
Visaliat — 

KAKI  (43)  10/6/54-Unknown 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC.    CBS,   DuM;  HoUingbery: 

52,223 

►  KRDO-TV  (13)  NBC;  McGillvra;  32,000 
Denver — 

►  KBTV  (9>  ABC:  Free  &  Peters;  253,596 

►  KFEL-lv"  (2)  DuM;  Blair;  253,596 

►  KLZ-TV  (7)  CBS;  Katz;  253,596 

►  KOA-TV  (4)  NBC;  Petry;  253.596 
KRMA-TV  (»6)  7/1/53-Unknown 

Grand  Junctiont — 

►  KFXJ-TV  (5)  NBC.  ABC,  DuM;  Holman,  7.600 
Pueblo — 

►  KCSJ-TV  (5)  NBC:  Avery-Knodel;  50,906 

CONNECTICUT 

Bridgeport — 

WCBE  (»71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartfordt— 

WCHF  (*24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC,  DuM;  H-R;  241,236 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  219,422 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702,032 
New  Londont — 

WNLC-TV  (26)  12/31/52-Unknown 
Norwicht — 

WCNE  (*63)  1/29/53-Unlcnown 
Stamfordt — 

WSTF  (27)  5/27/83-Unknown 
Waterbury — 

►  WATR-TV  (51)  ABC:  Stuart;  156,000 


Directory  Information  Is  In  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 

aate  for  grantees. 


DELAWARE 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker:  223,028 


DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  600,000 
WOOK-TV  (50  )  2/24/54-Unknown 

►  WRC-TV  (4)  NBC;  NBC  Spot  Sis.;  655,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  646,900 

►  WTTG  (5)  DuM;  Blair;  620,000 
Washington  Metropolitan  Tv  Corp.  (20)  10/21 

54-Unknown 


FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beacht — 

WMFJ-TV  (2)  7/8/54-7/1/55 
Fort  Lauderdale — 

►  WITV  (17)  ABC,  DuM;  Boiling;   145,600  (also 

Miami) 
Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed;  10,439 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  75,600 

►  WMBR-TV  (4)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

340,763 

WOBS-TV  (30)  Stars  National;  8/12/53-Spring 
'55 
Miami — 

►  WGBS-TV  (23)  NBC 
WMB'L  (33)  12/9/53-Unknown 
WTHS-TV  (*2)  11/12/53-Unknown 

►  WTVJ    (4)    CBS,   ABC,   NBC,   DuM;   Free  & 

Peters;  295.300 

►  WITV  (17)  See  Fort  Lauderdale 
Orlando — 

►  WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blaii, 

70,000 
Panama  Cltyt — 

►  WJDM  (7)  ABC,  NBC;  HoUingbery;  22,500 

Pensacolat— 

►  WEAR-TV  (3)  ABC,  CBS,  DuM;  HoUingbery; 

85.000 

►  WPFA  (15)  Young;  31,000 
# 

St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  DuM;  Weed;  124,000 

Tampat — 

WF LA-TV  (8)  Blair;  8/4/54-Feb.  '55 

WTVT  (13)  Avery-Knodel;  9/2/54-Spring  '55 

West  Palm  Beach — 

►  WEAT-TV  (12)  ABC;  Walker 

►  WIRK-TV  (21)  ABC,  DuM:  Weed:  41,220 

►  WJNO-TV    (5)    NBC,    CBS,    DuM;  Meeker; 

222,500 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC.  NBC,  DuM;  Burn-Smith; 

45.000 
Atlanta— 

►  WAGA-TV  (5)  CBS,  DuM:  Katz;  456,190 

►  WLWA  (11)  ABC;  Crosley  Sis.;  460,430 

►  WQXI-TV  (36) 

►  WSB-TV  (2)  NBC;  Petry;  475.221 
Augusta — 

►  WJBF    (6)    ABC,    NBC,   DuM;  HoUingbery; 

127.700 

►  WRDW-TV  (12)  CBS:  Headley-Reed;  110,000 
Columbus — 

►  WDAK-TV  (28)   ABC,  NBC,  DuM;  Headley- 

Reed;  80,220 

►  WRBL-TV  (4)  CBS;  HoUingbery;  85,592 

Macon — 

►  WMAZ-TV    (13)    ABC,    CBS.    DuM;  Avery- 

Knodel;  81.588 

►  WNEX-TV  (47)  NBC;  Branham;  62,032 

Romet — 

►  WROM-TV  (9)  Weed;  135.290 

Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC.  DuM;  Avery- 

Knodel;  56.241 
WSAV  Inc.  (3)  Initial  Decision  3/31/54 

ThomasviUet — 

WCTV  (6)  Stars  National;  12/23/53-Spring  '55 


IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS.  DuM;  Free  &  Peters;  39.675 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair:  35.800 
Idaho'  FaUs— 

►  KID-TV  (3)  ABC.  CBS.  NBC,  DuM;  GUl-Perna; 

31,450 
Pocatellot — 

KWHC-TV  (6)  ABC;  HoUingbery;  3/26/53-Un- 

known 

Twin  Fallsf — 

KLIX-TV    (11)    ABC;    HoUingbery:  3/19/53- 
Early  '55 
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ILLINOIS 


rtelleville  (St.  Louis.  Mo.)— 

il-  WTVI  (54)  ABC,  CBS,  DuM;  Radio  Tv  Repre- 
sentatives; 300,274 

.  Jloomington — 

i  -  WBLN  (15)  McGillvra;  113,242 
i  :hampaign — 

i»  WCIA  (3)  CBS,  NBC.  DuM;  Hollingbery;  307,000 

WTLC  (*12)  11/4/53-Unknown 
Chicago — 

WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1.871.800 
WBKB  (7)  ABC;  Blair;  2.074,000 
WGN-TV  (9)  DuM;  Hollingbery;  2,050.000 
WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20)  3/9/53-Unknown 
k  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043.000 
WOPT  (44)  2/10/54-Unknown 
WTTW  (*11)  11/5/53-Unknown 

Oanville — 

»  WDAN-TV  (24)  ABC;  Everett-McKinney;  35,000 
Decatur — 

»WTVP  (17)  ABC,  DuM;  Boiling;  140.000 
Svanstont — 

WTLE  (32)  8/12/53-Unknown 
iarrisburgt — 

•WSIL-TV  (22)  ABC;  Walker;  30,000 
eona — 

•WEEK-TV    (43)    CBS,    NBC;  Headley-Reed; 

223,152 

►  WTVH-TV  (19)  CBS,  ABC,  DuM;  Petry;  214,000 

WIRL  Tv  Co.  (8)  Initial  Decision  11/5/54 
Juincyt  (Hannibal,  Mo.)  — 

»WGEM-TV    (10)    ABC,   NBC;  Avery-Knodel; 

128,900 

KHQA-TV  (7)  See  Hannibal,  Mo. 
i  Sockf  ord — 

j»-WREX-TV  (13)  ABC,  CBS;  H-R;  219,257 
»-  WTVO  (39)  NBC,  DuM;  Weed;  94.000 

Rock  Island  (Davenport,  Moline) — 
•-WHBF-TV  (4)  ABC,  CBS,  DuM;  Avery-Knodel; 
268,947 

Springfield — 

WICS  (20)  ABC,  NBC.  DuM;  Young;  85,000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Decision 
11/30/54 

INDIANA 

Bloomington — 
■WTTV   (4)   NBC,  ABC,  CBS,  DuM;  Meeker; 
584,843  (also  Indianapolis) 


Elkhartt— 

►  WSJV  (52)  ABC.  NBC,  DuM;  H-R;  204.103 

Evansville — 

►  WFIE  (62)  ABC.  NBC,  DuM;  Venard;  78,446 

►  WEHT  (50)  See  Henderson,  Ky. 

Evansville  Tv  Inc.  (7)  Initial  Decision  10/4/54 

Fort  Wayne — 

►  WKJG-TV  (33)  NBC,  DuM;  Raymer;  112,186 

►  WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 

Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS;  Katz;  665,000 

►  WISH-TV  (8)  ABC.  CBS.  NBC,  DuM;  Boiling; 

663,000 

►  WTTV  (4)  See  Bloomington 
Lafayettet — 

►  WFAM-TV  (59)  ABC,  CBS,  NBC,  DuM;  Ram- 

beau;  64,250 
Muncie — 

►  WLBC-TV  (49)  ABC.  CBS,  NBC.  DuM;  Hol- 

man,  Walker;  97,500 
Notre  Dame  (South  Bendtt — 

WNDU-TV  (46)  NBC;  8/12/54-Unknown 

Princeton* — 

WRAY-TV  (52)  See  footnote  (c) 
South  Bend— 

►  WSBT-TV  (34)  CBS,  DuM;  Raymer;  206,473 
Terre  Haute — 

►  WTHI-TV  (10)  ABC,  CBS,  DuM;  Boiling;  144,267 
Waterloo  (Fort  Wayne) — 

►  WINT  (15)  ABC,  CBS;  H-R;  117,028 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  247.590 
Cedar  Rapids — 

►  KCRG-TV  (9)  ABC,  DuM;  Venard;  116.333 

►  WMT-TV  (2)  CBS;  Katz;  245,120 
Davenport  (Moline,  Rock  Island)  — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  295.156 
Des  Moines — 

►  KGTV  (17)  ABC;  Hollingbery;  76,500 

►  WHO-TV  (13)  NBC;  Free  &  Peters;  286,000 
Cowles  Broadcasting  Co.   (8)   Initial  Decision 

8/26/54 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Fort  Dodget— 

►  KQTV  (21)  ABC;  Pearson;  42.100 
Mason  City — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed;  117,892 
Sioux  City — 

KCTV  (36)  10/30/52-Unknown 

►  KTIV  (4)  NBC,  ABC,  DuM;  Hollingbery;  139,450 

►  KVTV  (9)  ABC.  CBS.  DuM;  Katz;  125.788 
Waterloo — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed; 

140,763 

KANSAS 

Great  Bendt— 

►  KCKT  (2)  Boiling 

Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  158,652 

Manhattan! — 

KSAC-TV  (*8)  7/24/53-Unknown 
Pittsburgt — 

f  KOAM-TV  (7)  ABC,  NBC,  DuM;  Katz;  76,116 
Topeka — 

►  WIBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 

402,584 

Wichita — 

►  KAKE-TV  (10)  ABC;  Hollingbery 

►  KEDD  (16)  NBC;  Petry;  124,311 

Wichita  Tv  Corp.  (3)  Initial  Decision  8/9/54 

KENTUCKY 

Ashlandf — 

WPTV  (59)  Petry:  8/14/52-Unknown 
Henderson  (Evansville.  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  65,389 
Lexingtont — 

WLAP-TV  (27)  12/3/53-Unknown 
WLEX-TV  (18)  Forjoe;  4/13/54-Jan.  '55 

Louisville — 

>-  WAVE-TV   (3)   ABC,   NBC,  DuM;   NBC  Spot 
Sis.;  414,755 

►  WHAS-TV   (11)    CBS;   Harrington,  Righter  & 

Parsons.  See  footnote  (b) 
WKLO-TV  (21)  See  footnote  (c) 
WQXL-TV  (41)  Forjoe;  1/15/53-early  '55 
Vewportt — 

WNOP-TV  (74)  12/24/53- Unknown 


a  close  look  at  facts  • . . 


WTHI-TV  Channel  10  is  the  ONLY  station  with 
complete  coverage  of  the  Greater 

WABASH  VALLEY 

•  One  of  the  Mid-west's  most  prosperous  industrial  and  agricultural  markets 

•  $714,500,000  Retail  Sales  in  year  '53-'54 

•  Blanketed  ONLY  by  WTHI-TV's  316,000  watt  signal 

•  227,000  Homes  (147,000  TV  homes) 


118,000  UNDU PLICATED  WTHI-CBS  TV  HOMES! 


TERRE  HAUTE,  IND. 


Represented  nationally  by: 

The  Boiling  Co.  New  York  &  Chicago 
Broadcasting   •  Telecasting 


316,000  Watts 
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LOUISIANA 

Alexandria! — 

►  KALB-TV  (5)  Weed 

Baton  Rouge — 

►  WAFB-TV  (28)  ABC,  CBS,  NBC.  DuM;  Young; 

75,000 

WBRZ  (2)  Hollingbery;  1/28/54-March  '55 

Lafayettet — 

KLFY-TV  (10)  Rambeau;  9/16/53-June  "55 
KVOL-TV  (10)  9/16/53-Unknown 

Lake  Charles — 

►  KPLC-TV  (7)  NBC;  Weed;  55.935 

►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  35,000 

Monroe — 

KFAZ  (43)  See  footnote  (c) 

►  KNOE-TV  (8)   CBS,  NBC,  ABC.  DuM;  H-R; 

176.500 

New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Early  '55 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 

+■  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 
292  587 

►  WJMR-TV    (61)    ABC,    CBS.    DuM;  Boiling; 

108,992 

Shreveport — 

►  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

66,800 

Shreveport  Tv  Co.  (12)  Initial  Decision  6/7/54- 

See  footnote  (d) 
KTBS  Inc.  (3)  Initial  Decision  6/11/54 

MAINE 

Bangor — 

►  WABI-TV  (5)  ABC.  CBS,  NBC,  DuM;  Holling- 

bery; 79.104 

►  WTWO  (2)  Venard 
Lewiston — 

►  WLAM-TV  (17)  DuM;  Everett-McKinney; 

21,707 

Poland  Spring — 

►  WMTW    (8)    ABC,    CBS.    DuM;  Harrington, 

Righter  &  Parsons;  259,933 

Portland — 

►  WCSH-TV  (6)  NBC,  DuM;  Weed;  141,504 

►  WGAN-TV  (13)  ABC.  CBS;  Avery-Knodel 

WPMT  (53)  See  footnote  (c) 


DEPENDABLE 

PERFORMER! 


professional 
price 

s2013 

(also  available 
with  plain  1/5 
second  dial,  side-slide.) 

}  Minerva*  RADIO  &  TV 

STOPWATCH 

COIL   AND    HAMMER  SPRINGS 

UNCONDITIONALLY  GUARANTEED  FOR  LIFEI 
Exclusive  Minerva  Coil  Springs  prevent  failures 
from  friction  or  wear.  Independent  Hammer  Spring 
Mechanism  insures  perfect  fly-back  to  Zero  every  time! 
TIMES  FILM  FOOTAGE  EXACTLY!  Dial  scaled  to 
90  and  36  ft. -per -minute  register  for  35  and  16  mm. 
films.  Small  hand  records  up  to  #)  30  minutes; 
long  hand  completes  revolution  in  60  seconds. 
ACCURACY  OF  7  —  JEWEL  NON-MAGNETIC 
MOVEMENT  CERTIFIED  BY  WESTERN  ELECTRIC 
ELECTRONIC  TIMER. 

regularly  at  work  in  CBS.  NBC  and  ABC  Network 
Studios,  as  well  as  affiliates  and  independents  through- 
out the  country.  New  Color  Catalog  Now  Ready — 
Write  Today! 

We  are  headquarters  for 
STOP-WATCH  REPAIRS  and  SERVICING 
All  makes — prompt  service 

M.  DUCOMMUN  COMPANY 

SPECIALISTS  IN  TIMING  INSTRUMENTS 

580  Fifth  Avenue,  New  York  36  PLaza  7-2540 


MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  575,174 

►  WBAL-TV  (11)  NBC;  Petry;  575,174 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  575,174 
WTLF  (18)  12/9/53-Unknown 

Cumberlandt — 

WTBO-TV  (17)  11/12/53-Unknown 
Salisburyt — 

►  WBOC-TV  (16)  ABC,  CBS,  DuM;  Burn-Smith; 

40,760 

MASSACHUSETTS 

Adams  (Pittsfield)— 

►  WMGT  (19)  DuM;  Walker;  169,015 

Boston — 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,253,379 
WGBH-TV  (*2)  7/16/53-Unknown 
WJDW  (44  )  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,250,000 

Brocktont — 

WHEF-TV  (62)  7/30/53-Unknown 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

178,000 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  160,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  160,000 
Worcester — 

WAAB-TV  (20)  Forjoe;  8/12/53-Unknown 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  68,112 

MICHIGAN 

Ann  Arbor — 

►  WP AG-TV  (20)  DuM;  Everett-McKinney;  22,400 
WUOM-TV  (»26)  11/4/53-Unknown 

Battle  Creek — 

WBCK-TV    (58)    Headley-Reed;  11/20/52-Un- 
known 

Bay  City'  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC.    DuM;  Headley-Reed: 

289.793 
Cadillact— 

►  WWTV  (13)  ABC.  CBS,  DuM;  Weed;  62.410 
Detroit — 

WB ID-TV  (62)  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS;  Katz;  1,468,400 
WTVS  (»56)  7/14/54-Unknown 

►  WWJ-TV  (4)  NBC:  Hollingbery;  1,466,000 

►  WXYZ-TV  (7)  ABC;  Blair;  1,469,000 

►  CKLW-TV  (9)  See  Windsor,  Ont. 

East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WJRT  (12)  5/12/54-Early  '55 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  NBC,  DuM;  Katz;  460,860 
WMCN  (23)  9/2/54-Unknown 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  539,390 

Lansing — 

»»  WTOM-TV  (54)  ABC,  DuM;  Everett-McKinney; 
55.000 

H-  WJIM-TV  (6)  ABC,  CBS,  NBC;  Petry;  413,573 

Marquettet — 

WAGE-TV  (6)  4/7/54-Unknown 

Muskegont — 

WTVM  (35)  12/23/52-Unknown 

Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna:  140,000 
Traverse  Cityt— 

►  WPBN-TV  (7)  NBC;  Holman 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Pearson;  95,951 
Duluth  (Superior,  Wis.)— 

►  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  74,500 

►  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Hibbingt— 

KHTV  (10)  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

KEYD-TV  (9)  DuM;  H-R;  6/10/54-1/9/55 

►  WCCO-TV  (4)  CBS;  Free  &  Peters;  550,000 

►  WTCN-TV  (11)  ABC;  Blair;  550,000 
Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  92.386 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  511,000 

►  WMIN-TV  (11)  ABC;  Blair;  550.000 


MISSISSIPPI 

Biloxit — 

Radio  Assoc.  Inc.  (13)  Initial  Decision  7/1/54 

Columbust — 

WCBI-TV  (4)  McGillvra;  7/28/54-Early  '55 

Jackson — 

►  WJTV  (25)  CBS.  DuM;  Katz;  61.000 

►  WLBT  (3)  NBC;  Hollingbery;  122,765 

►  WSLI-TV  (12)  ABC;  Weed;  108,450 

Meridiant — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC,  CBS.  NBC,  DuM;  Head- 

ley-Reed; 56,800 

Tupelot — 

Tupelo  Citizens  Tv  Co.  (9)  12/8/54-Fall  "55 
MISSOURI 

Cape  Girardeau — 

►  KFVS-TV  (12)  CBS,  NBC,  DuM;  110,000 

Claytont— 

KFUO-TV  (30)  2/5/53-Unknown 

Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R: 
53.048. 

Festust — 

KACY  (14)  See  footnote  (c) 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  140,856 

►  WGEM-TV  (10)  See  Quincy,  111. 

Jefferson  Cityt— 

KRCG  (13)  6/10/54-Unknown 

Joplin — 

►  KSWM-TV  (12)  CBS;  Venard;  81.270 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  453,693 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  453,693 

►  WDAF-TV  (4)   NBC;   Harrington,  Righter  St 

Parsons;  453,693 

Kirksvillet — 

KTVO  (3)  12/16/53-Unknown 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS.  DuM;  Headley-Reed;  115.845 

St.  Louis — 

►  KETC  (*9)  500,000 

►  KSD-TV  (5)  ABC.  CBS,  NBC;  NBC  Spot  Sis.; 

691,780 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42)  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVI  (54)  See  Belleville,  HI. 

Sedaliat — 

>■  KDRO-TV  (6)  Pearson;  57,000 
Springfield — 

►  KTTS-TV  (10)  CBS.  DuM;  Weed;  56,880 

►  KYTV  (3)  ABC.  NBC;  Hollingbery;  58.670 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC.  CBS.  NBC,  DuM:  Headley- 

Reed;  18,000 

Buttet— 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TV  (6)  ABC;  No  estimate  given. 

Great  Fallst— 

►  KFBB-TV  (5)  CBS,  ABC,  DuM;  Headley-Reed; 

18,000 

Missoulat — 

►  KGVO-TV  (13)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna;  15,200 

NEBRASKA 

Kearney  (Holdrege) — 

►  KHOL-TV    (13)    ABC,    CBS,    DuM;  Meeker: 

41.692 

Lincoln — 

►  KOLN-TV  (10)  ABC,  CBS,  DuM;  Avery-Kno- 

del; 107,204 

►  KUON-TV  («12) 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  283.150 

►  WOW-TV  (6)  NBC,  DuM;  Blair;  283,150 

Scottsblufft— 

KSTF  (10)  8/18/54-Unknown 
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NEVADA 

Hendersont — 

KLRJ-TV  (2)  Pearson  7/2/54-1/20/55 

Las  Vegas— 

►  KLAS-TV  (8)  ABC,  CBS,  DuM;  Weed;  18,442 
i Reno — 

►  KZTV  (8)   ABC,  CBS.  NBC,  DuM;  Pearson: 

16,500 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45)  4/22/53-Unknown 

;  Manchester — 

I  ►  WMUR-TV  (9)  ABC,  DuM;  Weed;  381,338 
Mt.  Washington!— 

►  WMTW  (8)  See  Poland  Spring.  Me. 

NEW  JERSEY 

Asbury  Parkt— 
:  ►  WRTV  (58)  10,500 
Atlantic  City— 

WFPG-TV  (46)  See  footnote  (c) 

WOCN    (52)  1/8/53-Unknown 

Camdent — 

WKDN-TV  (17)  1/28/54-Unknown 

Newark  (New  York  City) — 

►  WATV  (13)  Petry:  4,290,000 

New  Brunswickt — 

WTLV  (*19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC,  DuM;  Hollingbery;  50,000 

►  KOB-TV  (4)  NBC;  Branham;  53,496 

►  KGGM-TV  (13)  CBS;  Weed;  53.496 

Roswellt — 

►  KSWS-TV  (8)  NBC,  ABC,  CBS.  DuM;  Meeker; 

25.427 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV  (41)  ABC,  DuM;  Boiling;  125.000 
►-WTRI  (35)  CBS;  Blair;  125,633 

WTVZ  (*17)  7/24/52-Unknown 
Binghamton — 
•WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Boi- 
ling; 312,160 
WQTV  (*46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 
Buffalo— 

■  WBEN-TV  (4)  ABC,  CBS.  DuM;  Harrington. 

Righter  &  Parsons;  430,042.  See  footnote  (a). 
WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R: 
170,000 

WGR-TV  (2)  ABC,  NBC,  DuM;  Headley-Reed; 
432  819 

WTVF  (*23)  7/24/52-Unknown 
Carthage  (Watertown)  — 

■WCNY-TV  (7)  ABC,  CBS;  Weed 
Elmira — 

WTVE  (24)  See  footnote  (c) 
Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-Unknown 
WIET  (*14)  1/8/53-Unknown 
Kingston — 

-  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker; 
19,000 

Lake  Placid  t(Plattsburg)— 
•WIRI  (5)  Young 

New  York — 
•WABC-TV  (7)  ABC;  Weed;  4,290,000 

•  WABD  (5)  DuM;  Avery-Knodel;  4,290,000 

•  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4.290,000 

WGTV  (*25)  8/14/52-Unknown 

WNYC-TV  (31)  5/12/54-Unknown 
WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,290,000 
WPIX  (11)  Free  &  Peters;  4,290,000 
WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,290,000 

■WATV  (13)  See  Newark,  N.  J. 

Rochester — 

WCBF-TV  (15)  6/10/53-Unknown 
•WHAM-TV  (5)  NBC;  Hollingbery;  290,000 
WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

281,790 

WRNY-TV  (27)  4/2/53-Unknown 
WROH  (*21)  7/24/52-Unknown 
WVET-TV  (10)  ABC,  CBS;  Boiling;  281.790 


Directory  information  is  in  following  order:  call 
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Schenectady   (Albany,  Troy) — 

►  WRGB  (6)  ABC.  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  405,000 

Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  350,500 
WHTV  (*43)  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  351,750 

Utica— 

►  WKTV  (13) 

153,000 


ABC,  CBS.  NBC,  DuM;  Cooke: 


32,300 
277,980 


NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  CBS,  NBC;  Boiling; 

►  WLOS-TV  (13)  ABC,  DuM;  Venard; 

Chapel  Hillt— 

WUNC-TV  (*4)  9/30/53-1/4/54 
Charlotte— 

►  WAYS-TV  (36)  ABC.  NBC:  Boiling:  56.338 

►  WBTV  (3)  CBS.  ABC.  NBC.  DuM;  CBS  Spot 

Sis.;  440,406 

Durham — 

►  WTVD  (11)  ABC,  NBC;  Headley-Reed;  185,690 

Fayettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WTVX  (48)  4/7/54-Unknown 
Greensboro — 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrington. 

Righter  &  Parsons;  252,716 

Greenville — 

►  WNCT  (9)   ABC.  CBS, 

93,370 

Raleigh — 

►  WN  AO-TV    (28)  ABC, 

Knodel;  112,600 

Washingtont — ■ 

North  Carolina  Tv  Inc.  (7)  10/27/54-Unknown 

Wilmingtonf — 

►  WMFD-TV  (6)  ABC,  NBC;  Weed;  43,600 
WTHT  (3)  2/17/54-Unknown 

Winston-Salem— 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  251.317 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  84,300 


NBC,  DuM;  Pearson; 


CBS,    DuM;  Avery- 


NORTH  DAKOTA 

Bismarckf — 

►  KFYR-TV   (5)   CBS,  NBC,  DuM;  Hoag-Blair, 

Blair-Tv;  24,315 

Fargot — 

►  WDAY-TV  (6)  ABC,  CBS,  NBC.  DuM;  Free  & 

Peters;  65,000 

Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 

Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 

26,000 

Valley  Cityt— 

►  KXJB-TV  (4)  CBS;  Weed;  75,000 


Akron — 

►  WAKR-TV 


OHIO 


(49)  ABC;  Weed;  174,066 


Ashtabulat — 

►  WICA-TV  (15)  25.000 

Cantont — 

Tri-Cities  Telecasting  Inc.  (29)  Initial  Decision 
11/17/54 

Cincinnati— 

►  WCET  (*48)  2,000 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  724.140 
WKRC-TV  (12)  CBS;  Katz;  662,236 

►  WLWT  (5)  NBC;  WLW  Sis.;  525,000 
WQXN-TV  (54)  Forjoe;  5/14/53-early  '55 

Cleveland — 

WERE-TV  (65)  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  1,070,360 
VVHK-TV  (19)  11/25/53-Unknown 

»-  VVNBK  (3)  NBC;  NBC  Spot  Sis.;  1,045,000 

►  WXEL  (8)  ABC,  DuM;  Katz;  1,063,000 
Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  425,537 
»-  WLWC  (4)  NBC;  WLW  Sis.;  307,000 

WOSU-TV  (*34  )  4/22/53-Unknown 

►  WTVN-TV  (6)  ABC,  DuM;  Katz;  381,451 
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Dayton — 

►  WHIO-TV  (7)  CBS.  DuM;  Hollingbery;  637.330 
WIFE  (22)  See  footnote  (c) 

►  WLWD  (2)  ABC.  NBC;  WLW  Sis;  320,000 

Elyriaf— 

WEOL-TV  (31)  2/11/54-Unknown 

Lima — 

WIMA-TV  (35)  Weed;  1/24/52-Early  '55 

►  WLOK-TV  (73)  ABC,  CBS,  NBC;  H-R;  63,557 

Mansfieldt— 

WTVG  (36)  6/3/54-Unknown 

Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Unknown 
Steubenville  (Wheeling,  W.  Va.)— 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1.083,900 

Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

303,050 

WTOH-TV  (79)  10/20/54-Unknown 
Youngstown — 

►  WFMJ-TV  (21)  NBC;  Headley-Reed;  146,000 

►  WKBN-TV    (27)    ABC,   CBS,   DuM;  Raymer: 

148,588 

Zanesville — 

►  WHIZ-TV  (18)  ABC,  CBS.  NBC.  DuM;  Pear- 

son; 45,000 

OKLAHOMA 

Ada— 

►  KTEN  (10)  ABC;  Venard;  180,000 
Ardmoret — 

KVSO-TV  (12)  5/12/54-Unknown 

Enidt— 

►  KGEO-TV  (5)  ABC;  Pearson;  118.000 

Lawtont — 

►  KSWO-TV  (7)  DuM:  Pearson;  54.540 

Miamit — 

KMIV  (58)  4/22/53-Unknown 
Muskogeet — 

►  KTVX    (8)    ABC.   CBS.   NBC.   DuM;  Avery- 

Knodel;  245.000 
Oklahoma  City— 

KETA  (*13)  12/2/53-Unknown 

►  KMPT  (19)  DuM;  Boiling:  98,267 

►  KTVQ  (25)  ABC;  H-R:  167,381 

►  KWTV  (9)  CBS.  DuM;  Avery-Knodel;  256.102 

►  WKY-TV  (4)  ABC.  NBC;  Katz;  296.081 

Tulsa — 

KCEB  (23)  See  footnote  (c) 

►  KOTV  (6)  ABC,  CBS,  NBC,  DuM;  Petry;  229.100 
KSPG  (17)  2/4/54-Unknown 

►  KVOO-TV  (2)  NBC:  Blair;  242,000 
KOED-TV  (*11)  7/21/54-Unknown 

OREGON 

Eugene — 

►  KVAL-TV  (13)  ABC.  NBC.  DuM;  Hollingbery; 

30.000 

Klamath  Fallst— 

KFJI-TV  (2)  12/2/54-Unknown 
Medford — 

►  KBES-TV  (5)  ABC.  CBS.  NBC.  DuM;  Hoag- 

Blair.  Blair-Tv;  23,750 
Portland — 

KLOR  (12)  ABC;  Hollingbery;  7/22/54-3/1/55 

►  KOIN-TV  (6)  ABC.  CBS;  CBS  Spots  Sl«.;  240.- 

964 

►  KPTV  (27)  ABC.  NBC,  DuM;  NBC  Spot  Sis.; 

204,798 

North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/54 
Salemf— 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 

►  WFMZ-TV  (67)  Avery-Knodel;  32,000 
WQCY  (39)  Weed;  8/12/53-Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 

447.128 
Bethlehem — 

►  WLEV-TV  (51)  NBC:  Meeker;  89,307 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed:  84.915 

►  WICU  (12)  ABC.  NBC.  DuM;  Petry:  208.500 
WLEU-TV  (6S)  12/31/53— Unknown 

►  WSEE  (35)  CBS,  DuM;  Avery-Knodel;  48.309 
Harrisburg — 

►  WCMB-TV  (27)  Forjoe 

►  WHP-TV  (55)  CBS;  Boiling;  193,002 

►  WTPA  (71)  ABC.  NBC:  Headley-Reed:  193.002 

Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 

Johnstown — 

►  WARD-TV  (56)  ABC.  CBS.  DuM;  Weed 
8»-WJAC-TV  (6)  ABC,  CBS,  NBC.  DuM;  Katz; 

322,363 

Directory  Information  is  In  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tion: f-e  off  graat  aad  commencement  target 
d»te  tor  grantees. 
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Lancaster — 

►  WGAL-TV    (8)    CBS,    NBC,    DuM;  Meeker; 

602.350 

WWLA  (21)  5/7/53-Unknown 
Lebanont — 

WLBR-TV  (15)  See  footnote  (c) 

New  Castle — 

►  WKST-TV  (45)  ABC,  DuM;  Everett-McKlnney; 

146,367 

Philadelphia — 

►  WCAU-TV  (10)  CBS:  CBS  Spot  Sis.;  1,854,637 

►  WFIL-TV  (6)  ABC,  DuM;  Blair;  2,002,515 
WIBG-TV  (23)  10/21/53-Unknown 

►  WPTZ  (3)  NBC;  Free  Sc  Peters;  1,878,518 

Pittsburgh — 

►  WDTV  (2)  CBS.  NBC,  DuM;  DuM  Spot  Sis.; 

1,134,110 

►  WENS  (16)  ABC.  CBS,  NBC;  Petry;  412.000 
WKJF-TV  (53)  See  footnote  (c) 

►  WQED  (»13) 

WTVQ  (47)  Headley-Reed:  12/23/52-Unknown 
Reading — 

►  WEEU-TV    (33)    ABC,   NBC;    Headley  Reed; 

95,000 

►  WHUM-TV  (61)  CBS;  H-R;  219,870 

Scran  ton— 

►  WARM-TV  (16)  ABC:  Hollingbery:  181,397 

►  WGBI-TV  (22)  CBS;  Blair;  195,000 

►  WTVU  (73)  Everett-McKinney;  150,424 

Sharont — 

WSHA  (39)  1/27/54-Unknown 

Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  200.000 

►  WILK-TV    (34)    ABC.    DuM;  Avery-Knodel; 

190,000 
William  sportt — 

WRAK-TV   (36)   Everett-McKinney;  11/13/52- 

Jan.  '55 
York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  87.400 

►  WSBA-TV  (43)  ABC;  Young;  88,000 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  NBC,  DuM;  Weed;  1,166,344 

►  WNET  (16)  ABC,  CBS,  DuM;  Raymer;  75.000 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  9/23/53) 

SOUTH  CAROLINA 

Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  101,205 
Camdent — 

W  AC  A -TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV    (5)    ABC.    CBS;    Free    &  Peters: 

139  832 

►  WUSN-TV  (2)  NBC;  H-R;  138,500 
Columbia — 

►  WCOS-TV    (25)    ABC,    DuM;  Headley-Reed; 

70,200 

►  WIS-TV  (10)  NBC;  Free  &  Peters:  133,542 

133  542 

►  WNOK-TV  (67)  CBS;  Raymer;  67.500 

Florence — 

►  WBTW  (8)  ABC.  CBS;  CBS  Spot  Sis.;  100,000 
Greenville — 

►  WFBC-TV  (4)  NBC:  Weed:  443,850 

►  WGVL  (23)  ABC,  DuM;  H-R;  101.200 
Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/23/53- 
Early  '55 

SOUTH  DAKOTA 

Rapid  Cityt— 

Black  Hills  Bcstg.  Co.  (3)  12/8/54-6/1/55 
Sioux  Falls — 

►  KELO-TV  (11)  ABC.  CBS.  NBC.  DuM;  Raymer: 

107,311 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham;  115,361 
Mountain  City  Tv  Inc.   (3)   Initial  Decision 

7/5/54 
Jacksont — 

WDXI-TV  (7)  Burn-Smith;  12/2/53-3/1/55 
Johnson  City — 

►  WJHL-TV  (11)  ABC.  CBS.  NBC,  DuM;  Pear- 

son: 129,360 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel:  95,110 

►  WTSK-TV   (26)   ABC.   CBS,   DuM;  Pearson; 

80,050 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  315.032 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  315,032 
WREC  Broadcasting  Service  (3)  Initial  Deci- 
sion 3/27/54 

Nashville — 

►  WSIX-TV  (8)  ABC,  DuM;  Hollingbery:  216,940 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  208,985 

Old  Hickory  (Nashville)— 

►  WLAC-TV  (5)  CBS:  Katz;  221.750 


TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC.  DuM;  Pearson;  39.9f,3 

Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  64,829 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  64,829 
KLYN-TV  (7)  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC.  CBS,  NBC.  DuM;  Raymer; 

98,594 
Beaumontt — 

►  KBMT  (31)  ABC,  NBC,  DuM;  Forjoe;  40,000 
Beaumont  Bcstg.  Corp.  (6)  CBS;  Free  &  Peters; 

8/4/54-Feb.  '55. 
Big  Springt— 

KBST-TV  (4  )  7/22/54-Unknown 
Corpus  Christit — 

►  KVDO-TV  (22)  ABC,  NBC,  DuM;  Young;  27,600 
KTLG  (43)  12/9/53-Unknown 

Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  8/17/54 
Dallas — 

KDTX  (23)  1/15/53-Unknown 
KLJF-TV  (29  )  2/12/53-Unknown 

►  KRLD-TV  (4)  CBS;  Branham;  414.944 

►  WFAA-TV  (8)  ABC.  NBC.  DuM;  Petry:  414.94* 
El  Paso — 

KOKE  (13)  Forjoe;  3/18/54-Unknown 

►  KROD-TV   (4)   ABC,   CBS.  DuM;  Branham; 

62,395 

►  KTSM-TV  (9)  NBC;  Hollingbery;  60,385 
Ft.  Worth— 

►  WBAP-TV   (5)    ABC,   NBC:    Free  ic  Peters; 

416,000 

KFJZ-TV  (11)  9/17/54-Unknown 
Galveston —  , 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  378,000 
Harlingent  (Brownsville,  McAllen,  Wealace) — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  H-R;  47,173 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 

►  KPRC-TV  (2)  NBC;  Petry;  387,000 

►  KTRK-TV  (13)  ABC;  Blair;  387,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (»8)  300,000 

KXYZ-TV  (29)  6/18/53-Unknown 

Longviewt — 

►  KTVE  (32)  Forjoe;  40,000 
Lubbock — 

►  KCBD-TV  (11)  ABC,  NBC;  Raymer;  67,878 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel: 

67,878 

KFYO-TV  (5)  Kate;  5/7/53-Unknown 

Lufkint — 

KTRE-TV  (9)  Venard;  11/17/54-Unknown 
Midland— 

►  KMTD-TV  (2)  ABC,  CBS.  NBC;  Venard;  38.500 

Odessat — 

Odessa  Tv  Co.  (7)  Initial  Decision  11/18/54 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Melville;  38,598 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12/54-April  '55 

►  KENS-TV  (5)  ABC.  CBS.  DuM;  Free  &  Peters; 

223  978 

►  WOAI-TV  (4)  NBC:  Petry:  223,978 
Sweetwatert — 

KPAR-TV  (12)  CBS:  Avery-Knodel;  8/26/53- 
Unknown 

Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  98.617 
Texarkana  (also  Texarkana,  Ark.) — 

►  KCMC-TV  (6)  ABC.  CBS.  DuM;  Venard;  89.700 
Tylert— 

KETX  (19)  See  footnote  (c) 

►  KLTV  (7)  NBC,  ABC,  DuM.  CBS;  Pearson; 

64,853 
Wacot— 

►  KANG-TV  (34)  ABC,  DuM;  Raymer;  48.960 
KWTX-TV  (10)  12/1/54-Unknown 

Weslacot  (Brownsville,  Harllngen.  McAllen) — 

►  KRGV-TV  (5)  NBC;  Raymer;  47,173 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC.  NBC;  Raymer;  76,750 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KSL-TV  (5)  CBS,  DuM;  CBS  Spot  Sis.;  167,200 

►  KTVT  (4)  NBC;  Katz;  167,200 

►  KUTV  (2)  ABC;  Hollingbery;  165,200 

VERMONT 

Montpeliert — 

►  WMVT  (3)  ABC,  CBS,  NBC,  DuM;  Weed;  97,173 

VIRGINIA 

Danvillet— 

►  WBTM-TV  (24)  ABC;  Gill-Perna;  21,545 
Hampton  (Norfolk) — 

►  WVEC-TV    (15)    NBC,   DuM;  Avery-Knodel; 

125,000 
Harrisonburg — 

►  WSVA-TV  (3)  ABC.  CBS.  NBC,  DuM;  Pearson: 

93,971 
Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  HolUnf-bery; 

173,000 
Newport  News — 

►  WACH-TV  (33)  Walker 

Broadcasting   •  Telecasting 


iorfolk— 

•! WTAR-TV  (3)  ABC,  CBS.  DuM;  Petry;  346,007 
WTOV-TV  (27)  See  footnote  (c) 
Beachview  Bcstg.  Corp.  (10)  Initial  Decision 

12/23/54 
WVEC-TV  (15)  See  Hampton 
•tersburgt— 

WPRG  (8)  9/29/54-Unknown 
Uchmond — 
WOTV  (29)  12/2/53-Unknown 

WTVR  (6)  NBC;  Blair;  477,318 
oanoke — 

WSLS-TV    (10)    ABC.    NBC;  Avery-Knodel; 

300,749 

WASHINGTON 

tellinghamt — 

KVOS-TV  (12)  CBS,  DuM;  Forjoe;  140,653 


ascot — 

KEPR-TV  (19)  11/3/54-Unknown  (granted  STA 
Dec.  23) 
•attle  (Tacoma) — 
KING-TV  (5)  ABC;  Blair;  398,400 
KOMO-TV  (4)  NBC:  Hollingbery;  398,400 
KCTS  (»9) 

KCTL  (20  )  4/7/54-Unknown 
pokane — 

KHQ-TV  (6)  NBC;  Katz;  96,770 
KXLY-TV  (4)  CBS,  DuM:  Averv-Knodel;  93,803 
KREM-TV  (2)  ABC;  Petry;  91,970 
acoma  (Seattle) — 

KTVW    (13)    Barry,   N.   Y.;    Clark,  Chicago; 
398,400 

KTNT-TV  (11)  CBS,  DuM;  Weed;  398,400 
ancouvert — 
KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
akima — 

KIMA-TV  (29)  ABC,  CBS,  NBC.  DuM;  Weed: 
30,789 

WEST  VIRGINIA 

luefleldt — 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
harleston — 

■WCHS-TV    (8)    ABC.   CBS.   DuM;  Branham; 
402,584 

•  WKNA-TV  (49)  ABC;  Weed;  48,820 
larksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-Spring  "55 
'airmontt — 

-WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Pema: 

35,200 
[untington — 

-  WSAZ-TV  (3)  ABC.  NBC,  DuM;  Katz;  463,591 
WHTN-TV  (13)  9/2/54-Spring  '55 
Hill  (Beckley)t— 
-WOAY-TV  (4)  ABC;  Weed 
•arkersburgt — 

•  WTAP  (15)  ABC,  DuM;  Forjoe;  30,000 
Vheeling— 

WLTV  (51)  2/11/53-Unknown 
.  WTRF-TV  (7)  ABC,  NBC:  Hollingbery;  281.811 
-WSTV-TV  (9)  See  Steubenville.  Ohio 

I 

WISCONSIN 
3au  Claire — 

•WEAU-TV  (13)  ABC,  NBC.  DuM;  Hollingbery; 

75,000 
Jreen  Bay — 

•  WBAY-TV  (2)  ABC,  CBS,  DuM;  Weed;  210,000 
WFRV-TV  (5)  3/10/54-Unknown 

■  WMBV-TV  (11)  See  Marinette 
-a  Crosset — 

•  WKBT  (8)  ABC,  CBS,  NBC,  DuM;  Raymer; 
45,340 

WTLB  (38)  12/16/53-Unknown 
vladison — 
WHA-TV  (»21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  74.000 

►  WMTV  (33)  ABC.  NBC.  DuM;  Boiling;  61.000 
Badger   Television   Co.    (3)    Initial  Decision 

7/31/54 
Marinettet  (Green  Bay) — 
*■  WMBV-TV  (11)  ABC.  NBC;  Venard;  175,000 
Milwaukee — 
WCAN-TV  (25)  CBS;  Rosenman:  408,900 

►  WOKY-TV  (19)  DuM;  Boiling;  378,340 

'  *-  WTMJ-TV  (4)  NBC;  Harrington,  Rlghter  fc 

Parsons;  735,023 
i  •►WTVW  (12)  ABC.  DuM;  Petry 
NTeenah — 

«-  WNAM-TV  (42)  ABC;  George  Clark 
Superiort  (Duluth.  Minn.)— 

t-  WDSM-TV  (6)  CBS.  DuM;  Free  &  Peters;  70.000 
KDAL-TV  (3).  See  Duluth.  Minn. 

Wausau — 

WSAU-TV  (7)  ABC.  CBS,  NBC,  DuM;  Meeker; 
43,800 

WYOMING 

Cheyennet — 

•►KFBC-TV  (5)  ABC,  CBS.  NBC,  DuM;  Holling- 
bery; 46,100 

ALASKA 

Anchoraget — 

»>KFIA  (2)  ABC,  CBS;  Weed;  14,000 

*►  KTVA  (11)  NBC,  DuM;  Alaska  Radio-Tv  Sis.; 
10,000 

Fairbankst— 

KFIF  (2)  ABC.  CBS:  7/1/53-Unknown 

Northern  Tv  Inc.  (11)  12/29/54-Unknown 


HAWAII 

Honolulut — 

KGMB-TV  (9)  CBS:  Free  &  Peters;  60.000 

►  KONA  (11)  NBC;  NBC  Spot  Sis;  60.000 
*-KULA-TV  (4)  ABC.  DuM;  Young;  62,000 

PUERTO  RICO 

San  Juant — 

►  WAPA-TV   (4)   ABC.  NBC.  DuM;  Caribbean 

Networks*  43  345 

►  WKAQ-TV'(2)CBS;  Inter-American;  41,000 

CANADA 

Calgary.  Alt. — 

►  CHCT-TV  (2)  CBC;  All-Canada,  Weed 
Edmonton,  Alt. — 

►  CFRN-TV  (3)  CBC;  Radio  Rep.,  Young;  10,000 
Halifax,  N.  S.t— 

CBHT  (3)  CBC 
Hamilton,  Ont. — 

►  CHCH-TV  (11)  CBC,  CBS,  NBC;  All-Canada. 

Young;  96,500 
Kitchener.  Ont. — 

►  CKCO-TV  (13)  CBC,  CBS;  Harry,  Weed;  75.000 
London,  Ont. — 

►  CFPL-TV  (10)   CBC.  ABC,  CBS,  NBC.  DuM; 

All-Canada.  Weed;  90,000 
Montreal,  Que. — 

►  CBFT  (2)  CBC  French;  CBC;  221.216 
CBMT  (6)  CBC;  CBC;  221,216 

Ottawa.  Ont. — 

►  CBOT  (4)  CBC;  CBC;  38.500 
Port  Arthur.  Ont. — 

*►  CFPA-TV  (2)  CBC:  All-Canada,  Weed 
Quebec  City,  Que.— 

►  CFCM-TV  (4)  CBC;  Hardy;  6,000  estimate 
Reeina.  Sask.t — 

►  CKCK-TV  (2)  CBC,  ABC,  CBS,  NBC;  All-Can- 

ada, Weed:  12,000 
Rimouski,  Quet — 

►  CJBR-TV  (3)  CBC;  CBC 
St.  John.  N.  B.t— 

►  CHSJ-TV  (4)  CBC;  All-Canada,  Weed:  12,000 
Sudbury,  Ont.t — 

►  CKSO-TV   (5)    CBC.   ABC,   CBS,   NBC:  All- 

Canada,  Weed;  12,616 
Toronto,  Ont.— 

►  CBLT  (9)  CBC.  ABC.  CBS.  NBC.  DuM;  CBC; 

280.000 
Vancouver.  B.  C.t — 

CBUT  (2)  CBC:  CBC:  30,000 
Windsor,  Ont.  (Detroit.  Mich.) — 

►  CKLW-TV  (9)  CBC,  DuM;  Young;  1,238,585 
Winnipeg,  Man.t — 

>■  CBWT  (4)  CBC;  CBC:  5.000 

MEXICO 

Juarezt  (El  Paso.  Tex.) — 

►  XEJ-TV  (5)  National  Time  Sales;  43,650 
Tijuanat  (San  Diego)— 

►  XETV  (6)  Weed;  260,850 


Jan.  9-11 :  National  Appliance  &  Radio-Tv  Dealers 
Assn.  annual  convention,  Conrad  Hilton  Hotel, 
Chicago. 

Jan.  10:  Deadline,  entries,  George  F.  Peabody 

Awards,  U.  of  Georgia,  Athens. 
Jan.  10:  RAB  Clinic,  Miami,  Fla. 
Jan.  11:  RAB  Clinic,  Jacksonville,  Fla. 
Jan.  12:  RAB  Clinic,  Birmingham,  Ala. 
Jan.  13:  RAB  Clinic,  Atlanta,  Ga. 
Jan.  14:  RAB  Clinic,  Augusta,  Ga. 
Jan.  15:  Deadline,  BMI  Student  Composer's  Radio 

Awards,  New  York. 
Jan.  15:  Deadline,  Col.  Keith  Rogers  Memorial 

Award,  Ottawa,  Canada. 
Jan.  19:  First    meeting.    Broadcast  Advertising 

Council  of  Chicago. 
Jan.  20-21 :   Symposium  on  printed  circuits  by 

Engineering  Dept.  of  RETMA,  U.  of  Pennsyl- 
vania, Philadelphia. 
Jan.  21 :  Utah  Broadcasters  Assn.,  Hotel  Utah,  Salt 

Lake  City. 

Jan.  21:  Federal  Communications  Bar  Assn.,  an- 
nual banquet,  Mayflower  Hotel,  Washington. 

Jan.  22-23:  Third  Annual  Retail  Advertising  Con- 
ference, Sheraton  Hotel,  Chicago. 

Jan.  24:  RAB  Clinic,  Chattanooga,  Tenn. 

Jan.  25:  RAB  Clinic,  Nashville,  Tenn. 

Jan.  25:  NARTB  Radio,  Tv  Boards  meet:  General 
Convention  Committee  meeting,  Hollywood 
Beach,  Fla. 

Jan.  26:  RAB  Clinic,  Columbia,  S.  C. 

Jan.  26-28:  Georgia  Radio-Tv  Institute,  Henry  W. 
Grady  School  of  Journalism,  U.  of  Georgia, 
Athens. 

Jan.  27 :  RAB  Clinic,  Charlotte,  N.  C. 

Jan.  27-29:  South  Carolina  Radio  &  Tv  Broad- 
casters Assn.,  Clemson  House,  Clemson,  S.  C. 

Jan.  28:  RAB  Clinic,  Raleigh,  N.  C. 

Jan.  31-Feb.  4:  American  Institute  of  Electrical 
Engineers  mid-winter  general  meeting.  Hotels 
Statler  and  Governor  Clinton,  New  York. 


Here's  four  fast-moving  children's 
shows  packed  into  one  and  open 
for  participating  sponsors.  Weegee 
(the  clown),  Jack  Huddle  (singing 
cowboy),  Uncle  Dirk  (cartoonist) 
and  the  Tin  Can  Alley  puppets  are 
all  integrated  into  fun  -  packed 
"CHILDREN'S  THEATER"  -  4  -  5:30 
P.  M.,  Monday  thru  Friday. 


K  DUB-TV 

LUBBOCK,  TEXAS 

sldent  and  gen.  mgr.,  w.  d.    dub  rogers 
George  'couie,  natl  sales  mgr. 


NATIONAL  REPRESENTATIVES:  AVERY-KNODEL.  INC. 
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Economics  of  Broadcasting — Then  and  Now 

WHEN  26-year-old  William  S.  Paley  bought  the  Columbia  net- 
work back  in  1928,  he  had  about  $1.5  million,  which  swung 
the  deal.  Ed  Noble  in  1943  bought  the  Blue  Network  from  RCA, 
under  the  forced  draft  of  the  FCC  "duopoly"  regulation,  for  a  gross 
of  $8  million  and  a  net  of  about  $6.4  million.  In  1952  that  same 
network  operation  (now  the  holder  of  five  television  construction 
permits  in  the  first  six  markets)  was  merged  with  United  Para- 
mount Theatres  in  a  $25  million  gross  transaction. 

Last  week  saw  a  single  television  station — WDTV  (TV)  Pitts- 
burgh— sell  for  $9,750,000.  And  there  had  been  a  higher  offer  to 
DuMont  than  that  which  bought  the  station  for  Westinghouse,  to 
become  KDKA-TV.  Based  on  earnings,  the  station  was  worth 
every  dollar  paid  for  it. 

But  an  even  more  spectacular  demonstration  of  the  economics 
of  broadcasting  has  unfolded  during  the  last  fortnight. 

Estimates  vary  as  to  the  amount  of  money  Jackie  Gleason  will 
be  taking  in  from  his  two  new  arrangements  with  Buick  and  CBS- 
TV,  but  it  is  beyond  question  that  the  amount  is  substantial,  not  to 
say  staggering. 

The  Buick  deal  for  a  two-year  run  of  Mr.  Gleason's  The  Honey- 
mooners  on  CBS-TV  is  variously  reported  at  from  $6  million  to 
$11  million,  with  the  most  reliable  evidence  indicating  it  is  around 
$7.5  million. 

Last  week  Mr.  Gleason  announced  he  had  signed  a  $5  million 
contract  with  CBS  entailing  production  by  Jackie  Gleason  Enter- 
prises of  a  half-hour  show  in  which  he  will  not  appear,  production 
of  a  summer  replacement  for  his  current  program,  and  a  15-year 
personal  contract  at  $100,000  a  year  guaranteeing  his  services  ex- 
clusively to  CBS. 

The  CBS  contract  becomes  effective  two  years  from  now,  after 
the  initial  run  of  Mr.  Gleason's  Buick  arrangement.  Hence  the 
comedian  is  assured  of  17  years  of  income  if  not  of  work. 

Seventeen  years  are  a  long  time  for  a  comedian  of  Mr.  Gleason's 
ebullience  to  stay  on  top  of  what  is  bound  to  be  vicious  competition. 
Plainly,  CBS-TV  has  decided  to  gamble  on  Mr.  Gleason's  durability 
and  an  unswerving  loyalty  of  the  public.  In  the  network's  view,  it 
will  be  at  least  17  years  before  The  Honeymooners  is  over. 

When  the  Whirlwinds  Blow 

FBI  DIRECTOR  J.  Edgar  Hoover — one  of  the  great  men  of  our 
times — isn't  given  to  making  public  utterances  for  the  sake  of 
notoriety.  Except  when  called  upon  by  committees  of  Congress, 
he  usually  confines  his  statements  to  a  yearend  report  on  the  state 
of  crime  in  the  nation.  During  the  last  decade,  every  such  report 
has  made  mention  of  Communist  subversion. 

In  his  1954  year-ender,  Mr.  Hoover  again  calls  for  "eternal 
vigilance"  against  subversion  by  Communists.  He  alluded  to  infiltra- 
tion in  several  sensitive  fields,  including  electronics  and  commu- 
nications. 

As  the  new  year  starts,  we  suggest  that  all  in  broadcasting  again 
take  heed.  Five  years  ago  Mr.  Hoover  spelled  out  with  particu- 
larity to  a  Senate  committee  what  the  Communists  were  up  to 
in  communications.  He  said  their  primary  objective  is  to  control 
communications  facilities  in  a  national  emergency.  Party  mem- 
bers, he  recited,  "have  not  only  infiltrated  the  airways  but  now  are 
persistently  seeking  radio  channels." 

Nothing  has  happened  in  the  intervening  years  to  allay  that  con- 
dition. Through  the  Korean  hot  war  and  the  present  tepid  rela- 
tions, this  work,  it  must  .be  presumed,  has  gone  forward.  Mr. 
Hoover  said  then  that  Communist  schools  and  Communist  fronts 
have  offered  training  courses  in  connection  with  radio  writing, 
acting  and  directing. 

Broadcasting — every  phase  of  it  from  transmitter  to  microphone 
and  camera — is  sensitive.  It  provides  the  fastest  and  most  potent 
means  of  reaching  the  people. 

We  repeat  now  what  we  have  said  before:  Every  individual  in 
broadcast  management  has  a  responsibility  above  and  beyond  that 
of  the  ordinary  citizen.  Just  as  every  lawyer  is  an  officer  of  the 

urt,  every  broadcaster  is  an  officer  of  the  air.  It  is  his  respon- 
lity,  by  whatever  means  available,  to  make  certain  that  access 
e  microphone  is  denied  those  who  would  turn  traitor  when, 
7  Comr.  Doerfer  once  put  it,  "the  whirlwinds  blow." 


Drawn  for  BROADCASTING  •  TELECASTING  by  Sid  Hi* 

"He's  So-Good  Cider  Co.'s  answer  to  the  Schweppes  man!" 

Drink  on  the  House 

THE  NARTB's  comprehensive  surveys  of  beer  and  wine  adver-J 
tising  on  radio  and  television  [B»T,  Ian.  3]  provides  statistical! 
confirmation  of  what  was  already  informally  known — that  the  pro-l 
portion  of  such  advertising  is  negligible. 

That  knowledge  is  further  reinforced  by  the  less  extensive  reportl 
which  the  U.  S.  Brewers  Foundation  also  sent  to  the  House  Inter-] 
state  &  Foreign  Commerce  Committee  a  fortnight  ago. 

The  NARTB's  statistics  will  unquestionably  be  of  great  assistance!! 
in  beating  down  Congressional  attempts  to  place  restrictions  oni 
alcoholic  beverage  advertising.  As  a  political  instrument,  the  asso-j 
ciation's  study  will  be  most  valuable. 

But  involved  in  the  repeated  efforts  of  drys  to  force  beer-wine  I 
commercials  off  the  air  is  a  vital  principle  which  does  not  pertain! 
to  statistical  measurements  of  the  amount  or  frequency  of  such  com- 1 
mercials.  The  principle  at  stake  is  whether  federal  censorship  will  I 
be  applied  to  radio  and  tv.  It  is  on  that  principle  that  broadcasters  I 
ought  to  stand. 

By  Constitutional  amendment,  the  federal  government  has  left  it  J 
up  to  the  states  to  decide  whether  the  sale  of  alcoholic  beverages  is  j 
legal  or  illegal.  It  is  not  the  prerogative  of  the  federal  government  | 
to  reserve  for  itself  the  power  to  prohibit  advertising  of  such  bever- 1 
ages.  Such  a  prohibition  would  constitute  unadorned  censorship  I 
of  a  particularly  objectionable  kind  since  it  would  be  directed  exclu- 1 
sively  against  radio  and  television  and  would  not  affect  any  other  f 
advertising  medium. 

Let  the  government  get  away  with  banning  beer-wine  advertising 
from  the  air  and  there  would  be  no  consistent  argument  against  its 
banning  any  other  kind  of  advertising. 

Whether  the  percentage  of  total  broadcast  time  occupied  by  beer- 
wine  advertising  is  zero  or  100,  it  is  not  a  matter  for  adjustment  by 
the  Congress  of  the  United  States. 

Rayburn's  Archaic  Ukase 

THE  announcement  by  Speaker  Sam  Rayburn  that  he  intends  to 
forbid  television  coverage  of  House  committee  sessions  has 
aroused  the  widespread  criticism  it  deserves.  Such  a  sweeping  ukase 
is  out  of  date  in  today's  world  of  journalism. 

It  is  to  be  hoped  that  Mr.  Rayburn  will  at  least  modify  his  order 
to  the  extent  of  permitting  committee  chairmen  to  decide  whether 
television  coverage  is  appropriate.  He  could  do  so  gracefully  by 
announcing  that  he  personally  opposes  televised  hearings  but  that 
he  trusts  committee  chairmen  to  make  sensible  decisions  for  them- 
selves. 

In  the  long  run,  of  course,  television  must  be  given  access  equal 
to  that  accorded  any  news  medium.  Its  undeniable  virtues  as  an 
objective  reporter  will  eventually  win  it  that  place. 

Meanwhile,  telecasters  may  have  to  satisfy  themselves  with  less 
than  total  equality.  But  they  certainly  cannot  be  satisfied  with  the 
blanket  exclusion  that  Mr.  Rayburn  has  proposed. 
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how  their 

a«Sfj| 

KTRK-TV,  13  -to  1 


1  takes  the  beat  from  the  leader:  Houston, 
it h  its  million  people  .  .  .  long  gone  and  still  going. 

And  the  hottest  spots  in  Houston  are  the  few  left  open 
KTRK-TV.  Programming's  in  the  key  of  ABC,  with 
"RK-TV's  local  variations.  It  must  be  good,  because  it 
packs  'em  in  .  .  .  audience  and  advertisers. 

Get  the  pitch  direct  from  us  or  from  BLAIR-TV. 


ITRK  TV,  CHANNEL  13.  THE  CHRONICLE  STATION,  P.  0.  BOX  12,  HOUSTON  1,  TEXAS 


Houston  Consolidated  Television  Co. 
General  Mgr.:  Wiilard  E.  VYaibndge,  Commercial  Mgr.:  Bill  Bennett. 
National  Representatives:  BLAIR-TV.  15C  E.  43rd  St.,  New  York  17,  N.  Y. 

Basic  ABC. 


How  to  clear 
up  a  tv  picture 


Back  in  the  1870's  a  farmer  near  Monticello, 
Iowa,  developed  an  inordinate  yen  for  turkey 
giblets.  To  gratify  it,  he  started  killing  off  his 
turkey  flock,  first  one  a  day,  then  two,  and 
finally,  when  the  habit  reached  drug  propor- 
tions, ten  a  day.  The  pile  of  feathers  grew  so 
high  feathers  were  coming  out  of  his  ears;  one 
day  he  loaded  them  all  onto  a  wagon  and 

headed  for  town. 


What  you  got  in  the  wagon,  bub?" 
the  man  at  the  store  asked. 

Turkey  feathers." 

"Why?" 

'Danged  if  I  know.  Reckon 
they  good  for  anything?" 

"Yap." 

"What?" 

"Dusters." 

"What  you  gimme  for 
the  whole  load?" 

"Six  bits  or  a  turkey." 

"Got  any  giblets  on  him?" 

"Yup." 

"  'Sadeal." 

And  that's  how  the  duster  in- 
dustry was  started  in  Monti- 
cello,  Iowa.  Today  as  many 
as  16,000  feathers  per  day  are 
washed,  disinfected  and  moth- 
proofed, before  80  to  200  are 
selected  for  one  of  the  twenty 
different  models  made  in  Iowa 
and   distributed   all   over  the 
Western  Hemisphere. 

Carried   to   extremes,  feather 
dusters  might  eventually  take 
the  place  of  vacuum  cleaners 
and  thereby  eliminate  one  source 
of  tv  picture  interference. 


WMT-TV 

Channel  2  •  100,000  Watts 


Mail  addr 


Cedar  Rapids 


National  Reps.:  The  Katz  Agency 


H  i\RY  17,  195  5 


3  5c  PER  COPY 
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I  E  NEWSWEEKLY 
RADIO  AND  TV 


Radio's  rutin'  in  Baltimore! 
...  and  the  BIG  BARGAIN  buy  is  still  W-l-T-H 

128,095  radio  sets  sold  last  year;  only  48,334  TV  sets! 

W-I-T-H's  audience  is  bigger  now  than  ever!   And  the  rates  are  just  the  same. 

Last  year  128,095  radio  sets  were  added  in  the  Baltimore  area. 
Now — more  than  ever — you  get  a  lot  for  a  little  from  W-I-T-H. 

Baltimore  is  a  tight,  compact  market.  W-I-T-H  covers  all  you  need  with  top  Nielsen — 
at  rates  that  make  it  possible  to  get  the  frequency  of  impact  that  produces  sales. 

Get  your  Forjoe  man  to  give  you  the  whole  story  about  W-I-T-H. 
and  the  Baltimore  market. 


IN  BALTIMORE 


TOM  TINSLEY,  PRESIDENT 


REPRESENTED  BY  FORJOE  &  COMPANY 


BULOVA 

traditionally  in  tke  JPuklic  C^on^idi 


ence 


Bulova's  time  signals  on  the  air  are  familiar  to  millions.  Equally  familiar  are  Bulova 
timepieces.  For  more  than  two  decades  Bulova  watches  have  been  synonymous  of  skilled 
craftsmanship.   Split-second  accuracy  and  smart  design  proven  by  Bulova's  wide 
popularity  have  made  the  public  confident  that  to  own  a  Bulova  is  to  have  the  best.  The 
Havens  &  Martin,  Inc..  Stations  are  distinguished  in  these  same  respects.  Accurate 
programming,  regulated  to  serve  the  public  interest,  has  built  a  loyal  and  responsive 
audience  throughout  Virginia  for  Richmond's  only  complete  broadcasting  institution. 
Join  with  confidence  the  other  advertisers  using  the  First  Stations  of  Virginia, 
WMBG-AM,  WCOD-FM  and  WTVR-Tl  -serving  one  of  the  South  s  richest  areas. 


PIONEER     NBC     OUTLETS     FOR     VIRGINIA'S     FIRST  MARKET 

WMBG  ^  WCOD  m  WTVR" 

MAXIMUM  POWER  100,000  WATTS  •  MAXIMUM  HEIGHT  1049  FEET 

WTVR  Represented  Nationally  by  BLAIR  TV,  INC. 
WMBG  Represented  Nationally  by  THE  BOLLING  CO. 


like  a  foot  print 
on  the  sands  of 
time  WHLM  cov- 
ers a  quality  mar- 
ket in  Pennsylvania  just  as  a  Magee  Carpet 
covers  a  quality  market  throughout  the 
United  States. 

This  rich  industrial  and  agricultural  market 
which  produced  a  combined  annual  income 


of  $2,090,404,000  in  1954  can  only  be 
reached  adequately  by  WHLM  RADIO 
with  500  Watts  at  550  Kc. 

A  new  transmitter  ....  a  new  antenna  .... 
a  new  and  beautiful  studio  ....  and  now  a 
new  Move  to  550  Kc.  which  simply 
means  a  brand  new  coverage  pattern  to 
reach  the  greatest  number  of  potential  pur- 
chasers for  your  client's  products  in  this  in- 
creasingly productive  Pennsylvania  market. 


WHOL    WAZL   WHLM      WIDE  WVDA 


Allentown,  Pa.  CBS 


Hazleton,  Pa.  NBC-MBS        Bloomsburg,  Pa.       Biddeford-Saco,  Me.  MBS- Yankee       Boston,  Mass.  ABC 
(All  Stations  Represented  by  Paul  H.  Raymer  Company) 


Published  every  Monday  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc..  1735 
DeSales  St..  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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for  your  profit 


at  wonderful  combination! 


A  rich  market  with  967,300  families  who  have 
an  annual  effective  buying  income  of  over  five 
billion  dollars.  A  super-powered  station — the 
one  station  that  reaches  this  vast  territory, 
and  exerts  tremendous  influence  on  the  spend- 
ing habits  of  this  buying  audience. 

STEINMAN  STATION 

Clair  McCollough,  Pres. 
Representatives: 

MEEKER  TV,  INC. 


CHANNEL  8-1  AND 


York 
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Reading 

Hanover 

Lebanon 
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Gettysburg 

Westminster 

Martinsburg 

Chambersburg 

Hagerstown 

Pottsville 

Frederick 

Sunbury 

Lewisburg 

Waynesboro 

Lewistown 

Shamokin 

Hazleton 

Lock  Haven 

Bloomsburg 

Los  Angeles 


Chicago 


San  Francisco 
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closed  circuit: 


1HILADELPHIA  STORY  AGAIN  •  Al- 

ough  talk  of  NBC-Westinghouse  swap 
stations  had  subsided,  reports  were  cur- 
.  nt  again  last  week  that  network  would 
.e  to  get  KYW-WPTZ  (TV)  Philadel- 
lia.  in  exchange  for  WTAM-AM-FM 
id  WNBK  (TV)  Cleveland,  throwing 
bundle  of  cash  of  several  million  to 
ake  up  difference.  There  was  no  con- 
Tnation  out  of  NBC,  and  Westinghouse 
;nied  current  conversations.  Westing- 
ouse  paid  $8.5  million  to  Philco  for 
TTZ  (ch.  3)  in  May,  1953,  and  pre- 
lmably  isn't  in  trading  mood  after  its 
9,750,000  purchase  of  WDTV  (to  be 
J3KA-TV)  Pittsburgh,  closed  last  week. 

B»T 

'ORTENTS  of  biggest  spectrum  fight 
ince  "upstairs-downstairs"  fin  battle  in 
•re-war  era  seen  in  FCC  action  on  "split 
hannel"  operation  for  vehicular  radio. 
Split  channel"  action  is  merely  side  issue, 
nit  it  opens  up  whole  question  of  division 
if  spectrum  between  government  and  pri- 
ate  services,  including  pressure  of  military 
or  pre-emption  of  low  vhf  band  (chs.  2-6). 
Question  ultimately  is  whether  Executive 
Branch  (White  House,  through  Office  of 
Defense  Mobilization)  should  control, 
cresting  allocation  power  from  FCC,  or 
tew  approach  through  "super"  board  (see 
atory,  page  31). 

B»T 

CONGRESS  IN  ACT  •  That  allocations 
ontroversy  (above)  may  reach  Congress 
on  first  bounce,  probably  House.  Congress 
always  has  regarded  licensing  power  as  its 
function,  delegated  to  FCC  as  an  expert 
gency.  It's  doubted  whether  Congress 
will  condone  assumption  of  authority  by 
Executive  Branch,  notably  in  light  of  tv 
allocations,  hamstrung  by  pre-emption  of 
desirable  portions  of  vhf  spectrum  for  mili- 
tary and  other  non-broadcast  use  by  Presi- 
dential fiat. 

B»T 

FORMER  FCC  Comr.  George  E.  Sterling, 
who  retired  last  fall  for  health,  has  taken 
on  his  first  consultancy — for  fast-moving 
Northwest  Radio  &  Television  School, 
headquartered  in  Portland,  Ore.,  and  with 
operations  in  Hollywood  and  Chicago,  plus 
xpansion  plans  for  East.  Author  of  the 
Radio  Manual,  basic  communications  text- 
book, Mr.  Sterling  will  prepare  courses  and 
lecture  on  engineering  for  Northwest.  Mr. 
Sterling  is  spending  winter  in  Baltimore 
and  will  return  to  his  home  at  Peaks  Island, 
Me.,  in  spring.  His  liealth  is  vastly  im- 
proved. 

B»T 

UN  VEILLNG  •  Brand  new  recording  de- 
ice,  developed  by  NARTB  research  unit 
n  conjunction  with  tests  of  tv  circulation 
measuring  methods,  will  be  unveiled  to  Tv 
Board  members  at  next  week's  Florida 
meeting.    Device  records  channel  tuned 
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by  set  to  which  it  is  attached,  using  sensi- 
tized paper  spool.  In  NARTB  tests  of 
circulation-counting  techniques  this  new 
device  has  been  used  to  check  findings  of 
field  questioners  in  test  city.  Tv  Board 
may  take  final  steps  to  launch  measure- 
ment project  that  will  show  tv  coverage. 

B«T 

JOAN  RUTMAN,  timebuyer,  N.  W.  Ayer 
&  Son,  joining  Grey  Adv.,  New  York,  with 
Jeanne  Nolan,  Blair-Tv  Co.,  succeeding 
Miss  Rutman  at  Ayer,  effective  Jan.  24. 

B»T 

CHAIRMAN  AT  BAT  •  Confirmation 
hearing  on  Chairman  George  C.  McCon- 
naughey  of  FCC  before  Senate  Interstate  & 
Foreign  Commerce  Committee  (see  story, 
page  74)  won't  be  held  until  latter  January 
or  early  February  because  of  absence  of 
number  of  Senators  from  Washington.  Mr. 
McConnaughey  was  so  advised  last  Thurs- 
day by  Chairman  Magnuson  (D-Wash.). 
It's  understood  practically  every  member 
of  full  committee  wants  membership  on 
Communications  Subcommittee,  to  be 
headed  by  Senator  Pastore  (D-R.  I.). 

B»T 

LOOK  FOR  return  of  former  Sen.  Clar- 
ence C.  Dill  (D-Wash.)  to  Capitol  Hill  as 
consultant  to  Senate  Interstate  &  Foreign 
Commerce  Committee  on  matters  pertain- 
ing to  overall  study  of  Communications 
Act,  of  which  he  was  co-author.  Chairman 
Magnuson  will  invite  his  old  mentor  and 
friend  to  counsel  with  the  committee  when 
it  undertakes  study  of  substantive  law. 
Radio  Act  of  1927  (Dill-Davis  Bill)  was  em- 
bodied in  Communications  Act  of  1934 
which  Senator  Dill  shepherded  through 
Senate. 

B»T 

MEETING  OVERLOAD  •  One  means  of 
cutting  number  of  meetings  broadcast 
executives  must  attend  will  be  proposed 
redisricting  of  NARTB.  While  NARTB 
has  drafted  maps  by  dozens  over  two-dec- 
ade period,  one  new  proposal  would 
bracket  stations  into  eight  districts  and  boil 
down  annual  meeting  lineup  to  practical 
proportions  by  blending  agenda  of  differ- 
ent associations  and  groups. 

B»T 

HARRY  LeBRUN,  assistant  manager, 
Crosley's  WLWT  (TV)  Cincinnati,  trans- 
fers to  WEWA  (TV)  Atlanta  as  gen- 
eral manager.  He  succeeds  W.  P.  Robin- 
son, who  returns  to  Cincinnati  to  head  new 
sales  plan  unit. 

B«T 

TO  SIT  OR  NOT  TO  SIT?  Jackie  Gleason, 
during  Chicago  stopover  Monday  on  way 
back  to  New  York  from  West  Coast,  "re- 
vealed" that  CBS  had  board  post  for  him 
under  consideration.  High  CBS  official 
Thursday  iterated  network  stand:  direc- 


torate for  Gleason  has  not  been  (a)  con- 
sidered or  (b)  requested. 

B»T 

BECA  USE  of  controversy  over  FCC's  pro- 
posal to  require  commercial  and  amateur 
operators  to  swear  they  have  no  commu- 
nist ties,  Commission  this  week  may  call 
for  oral  argument,  said  to  be  urged  by  staff. 
Claimed  by  Sen.  Alexander  Wiley  (R-Wis.) 
as  his  brain  child,  FCC's  proposal  was 
criticized  last  year  by  Sen.  Warren  G.  Mag- 
nuson (D-  Wash.),  who  wants  coordinated 
security  setup  (see  story,  page  78). 

B»T 

ONE  MORE  CHANCE  •  Lorillard  (Kents) 
cancellation  of  Father  Knows  Best,  which 
has  drawn  good  reviews,  small  audiences, 
is  conditional,  giving  Father  few  more 
weeks  to  do  better,  rating-wise,  or  make 
way  for  new  show  in  same  time  slot  for 
same  sponsor.  Diagnosis:  everybody  loves 
program  except  public. 

B«T 

WHEN  WMIL  Milwaukee  files  its  appli- 
cation for  facilities  of  WEMP  Milwaukee 
(see  story,  page  76),  it  will  contend  that 
Spheeris  station  has  given  up  rights  in  1340 
kc  frequency  by  buying  1250  kc  facilities 
of  WCAN  Milwaukee.  So  confident  are 
WMIL  owners  that  they've  taken  option 
on  large  parcel  of  land  situated  nearer  Mil- 
waukee than  present  WEMP  site. 

B»T 

TIPSY  SECURITY  •  While  government 
policy  is  not  to  disclose  identity  of  persons 
relieved  of  duties  under  security  regula- 
tions, it's  learned  that  person  who  was  de- 
tached from  FCC  during  last  calendar  year, 
as  listed  in  recent  Civil  Service  Commis- 
sion report,  was  an  attorney  on  temporary 
duty  who  was  arrested  on  disorderly  con- 
duct (drinking)  charge.  So  far  as  could 
be  ascertained,  no  security  per  se  was  in- 
volved. 

B»T 

TO  arouse  public  on  dangers  of  atomic 
attack,  Federal  Civil  Defense  Administra- 
tion is  making  series  of  short  films  for  tv 
presentation.  This  week,  FCC  Comr.  Rob- 
ert E.  Lee  and  A.  Prose  Walker,  NARTB 
engineering  chief,  will  be  among  volun- 
tary participants  in  film  to  be  made  in 
Dayton  through  courtesy  of  WHIO-TV, 
Cox  owned  station.  Robert  D.  Link,  FCC 
engineer  stationed  in  San  Francisco,  has 
been  assigned  to  this  project.  Such  figures 
as  Edward  R.  Murrow  and  John  Cameron 
Swazey,  noted  commentators,  also  expected 
to  participate  in  series. 

B»T 

DISNEY  DAYTLMER  •  Despite  refusal 
of  ABC  officials  to  comment  on  Disney 
kid  show  plans  for  ABC-TV  [Closed  Cir- 
cuit, Jan.  10],  reports  from  Hollywood 
indicate  deal  firming  up  as  Monday-Friday 
series  in  4-5  p.m.  hour,  starting  in  fall 
after  completion  of  Disneyland,  where 
show  will  originate. 
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Lend  an  ear  to  the  man  from  Blair,  or 
let  WHB  General  Manager  George  W. 
Armstrong  bend  your  aural  extremity. 


HOOPER  RADIO  INDEX— 7  a.m.-6  p.m.,  Monday-Friday,  Nov.-Dec,  1954 


►/-CONTINENT  BROADCASTING  COMPANY 

President:  Todd  Storz 

KOWH,  Omaha        WTIX,  New  Orleans       WHB,  Kansas  City 

Represented  by        Represented  by  Represented  by 

H-R  Reps,  Inc.  Adam  J.  Young,  Jr.        John  Blair  &  Co. 


WHB 


10,000  watts  on 
710  kc. 
Kansas  City,  Missouri 


X 
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at  deailline 


jaie  of  WOKY-TV  Milwaukee 
fo  CBS-TV  Gets  FCC  Approval 

vC  Friday,  by  3-2  vote,  approved  $335,000 
|BS  purchase  of  ch.  19  WOKY-TV  Milwaukee 
lorn  Bartell  Broadcasters.  It  also  authorized 
ji.  25  WCAN-TV  Milwaukee  to  move  studio 
j,  site  of  WOKY-TV  plant.  CBS  is  paying 
'CAN-TV  (Lou  Poller  and  associates)  $786,- 
10  for  WCAN-TV  studio  and  equipment  at 
(own  Hotel  and  lease  for  new  studio  building 
|id  Mr.  Poller  is  paying  CBS  $286,000  for 
I'OKY-TV  plant  [B»T,  Oct.  25,  Nov.  22,  1954]. 

Chairman  George  C.  McConnaughey  and 
jomrs.  Rosel  H.  Hyde  and  Robert  E.  Lee 
oted  in  favor  of  grant;  Comrs.  Frieda  B. 
.ennock  and  Robert  T.  Bartley  dissented, 
omrs.  John  C.  Doerfer  and  Edward  M.  Web- 
er were  absent. 

On  heels  of  FCC  action,  CBS-TV  President 

L.  Van  Volkenburg  announced  CBS  will 
ike  over  WOKY-TV  operation  on  or  about 
eb.  13.  He  also  said  station  will  begin  carry- 
lg  major  CBS-TV  schedule  about  three  weeks 
iter.  Call  letters  will  be  changed  to  WXIX 
TV),  Mr.  Van  Volkenburg  said.  Station  will 
e  managed  by  Edmund  C.  Bunker,  former 
eneral  sales  manager  of  CBS-owned  KNXT 
TV)  Los  Angeles. 

With  move  into  Milwaukee,  CBS  becomes 
jtrst  network  to  own  uhf  outlet.  In  addition  to 
-os  Angeles  outlet,  CBS  owns  WCBS-TV  New 
fork  and  WBBM-TV  Chicago,  all  on  ch.  2. 
[t  is  applicant  for  St.  Louis'  ch.  11  and  is 
twaiting  FCC  action  on  $3  million  purchase 
>f  ch.  9  WSTV-TV  Steubenville,  Ohio,  which 
t  is  seeking  to  move  into  Pittsburgh  area. 
Jnder  new  multiple  ownership  rules,  single 
ntity  may  own  up  to  seven  tv  stations,  but  only 
ive  may  be  vhf. 

Gist  of  Comr.  Hennock's  lengthy  dissent  was 
o  reiterate  her  opposition  to  liberalized  owner- 
hip  rule  and  also  to  express  unhappiness  at 
alight  of  WCAN-TV,  present  CBS-TV  affiliate 
n  Milwaukee.  Milwaukee,  Journal's  WTMJ-TV 
?n  ch.  4  is  NBC-TV  affiliate  there.  Milwaukee 
Area-s  WTVW  (TV)  on  ch.  12  is  ABC  and 
DuMont  affiliate — and  is  being  sold  to  Hearst 
Corp.  (WISN  Milwaukee)  for  $2  million  [B»T, 
Ian.  10].  Two  applicants  remain  for  ch.  6 
assignment  in  Whitefish  Bay  (Milwaukee  sub- 
urb), with  Hearst  withdrawing.  Milwaukee  ch. 
30  is  still  unsought. 

Commission  also  said  Friday  that  WTRI  (TV) 
Albany  protest  against  FCC  grant  of  transfer 
of  WROW-TV  Albany  to  CBS  newscaster 
Lowell  Thomas  (see  early  story,  page  82)  which 
sought  to  hold  up  Milwaukee  purchases  would 
not  be  prejudiced  by  this  action. 

FCC  Notices  on  Two  Sales 

FCC  Friday  released  copy  of  second  McFar- 
land  letter  notice  sent  WSFA  Montgomery, 
Ala.,  concerning  its  proposed  sale  for  $560,000 
to  WKY-AM-TV  Oklahoma  City  [B»T,  Dec. 
20,  1954],  as  well  as  McFarland  letter  sent 
KBOX  Modesto,  Calif.,  respecting  proposed 
sale  for  $75,000  to  McClatchy  Broadcasting 
Co.  Letter  to  WSFA  said  FCC  is  concerned 
about  protest  charges  against  newspaper  ad- 
vertising and  editorial  treatment  of  radio-tv 
competitors  by  Oklahoma  Pub.  Co.,  parent 
WKY  fi  rm.  Letter  to  KMOD  raises  issue  of 
signal  overlap  with  KMJ  Fresno  and  KFBK 
Sacramento,  McClatchy  stations. 


FREQUENCY  CHAOS 

FCC  Comr.  E.  M.  Webster  is  expected 
to  jump  into  problem  of  growing  fre- 
quency chaos  this  Wednesday  in  dinner 
talk  before  Armed  Forces  Communica- 
tion Assn.  at  New  York's  Hotel  Belmont 
Plaza  (see  story,  page  31).  To  talk  on 
"Implementation,  Cooperation  and  Self 
Regulation,"  he  also  may  call  for  better 
equipment  design,  especially  receivers,  to 
help  ease  spectrum  pressure,  particularly 
in  mobile  and  industrial  fields. 


Dow,  Samsonite  Promote 
New  Magnesium  Luggage 

DOUBLE-BARREL  effort  by  Dow  Chemical 
Co.  and  Shwayder  Brothers,  manufacturers  of 
Samsonite  Ultralite  luggage,  will  be  made  to 
promote  newest  luggage,  first  mass-produced 
consumer  product  to  be  made  of  Dow  magne- 
sium, said  to  be  the  lightest,  strongest  struc- 
tural metal.  Television,  radio,  newspapers  and 
magazines  will  be  used. 

Special  two-minute  commercial  will  be  used 
on  Mr.  District  Attorney  tv  show,  first  minute 
describing  Dow  magnesium  and  final  minute 
telling  story  of  Samsonite  Ultralite.  Grey  Adv., 
N.  Y.,  is  agency. 

'Digest7  to  Auto  Sponsor 

PURCHASE  of  Tv  Reader's  Digest  on  ABC- 
TV  for  itself  and  dealers  announced  Friday  by 
Studebaker-Packard  Corp.,  Detroit,  coincident 
with  first  public  showing  of  new  Packards  and 
1955  Clipper  cars.  Program  premieres  today 
(Monday),  with  claim  that  half-hour  series 
will  cover  75%  of  U.  S.  tv  homes  at  start,  and 
subsequent  shows  to  be  alternated  by  Stude- 
baker  and  Packard  Divisions  and  dealers.  De- 
cision to  enter  tv  stemmed  from  local  dealer 
groups  "for  national  continuity  of  advertising 
efforts"  to  supplement  newspaper  space  and 
provide  basis  for  local  promotion,  it  was  ex- 
plained. 

Roy  Roberts  Charges  Dropped 

CRIMINAL  CHARGES  alleging  monopolistic 
news  and  advertising  practices  against  Roy 
Roberts,  president  of  Kansas  City  Star  (WDAF- 
AM-TV  Kansas  City,  Mo.),  were  dismissed 
Friday  in  U.  S.  District  Court  at  request  of 
Attorney  General's  office.  However,  criminal 
charges  against  Star  and  its  advertising  director, 
Emil  A.  Sees,  as  well  as  civil  charges  against 
Messrs.  Roberts  and  Sees  and  Star  are  still  in 
effect. 


JWT  WORKSHOP 

J.  WALTER  THOMPSON  CO.,  N.  Y., 
will  demonstrate  Tuesday  its  new  tv 
workshop,  where  permanent  inner-office 
closed  circuit  is  being  set  up  for  testing 
of  shows,  commercials  and  personalities. 
Stanley  Resor,  president  of  agency,  will 
be  host  to  newsmen  invited  to  opening. 


•   BUSINESS  BRIEFLY 

SALT  FIRMS  NEGOTIATE  •  Morton's  Salt, 
Diamond  Salt  and  third  salt  company  negoti- 
ating with  NBC-TV  for  possible  participation 
on  Today,  Home  and  Tonight,  adding  to  trend 
in  television  toward  competitive  products  co- 
operating on  sponsorship  of  same  programs. 

NASH  SUPPLEMENTING  •  Nash  cars 
through  Geyer  Inc.,  N.  Y.,  planning  to  supple- 
ment its  sponsorship  of  Disneyland  on  ABC-TV 
with  two-day  (Feb.  17-18)  spot  announcement 
campaign  in  six  television  markets. 

SHEAFFER  SIGNS  •  Sheaffer  Pen  Co.,  Des 
Moines,  signs  to  sponsor  weekly  Who  Said 
That?  featuring  lohn  Daly,  on  ABC-TV  (Wed., 
9:30-10  p.m.  EST),  starting  Feb.  2.  Agency: 
Russel  M.  Seeds  Co.,  Chicago. 

REVLON  NAMES  BBDO  •  Revlon  Products 
Corp.,  N.  Y.,  names  BBDO,  same  city,  for  its 
Revlon  Silken-Net  hair  spray  and  Aquamarine 
shampoo,  and  other  women's  hair  products 
now  in  development.  Sullivan,  Stauffer,  Col- 
well  &  Bayles,  N.  Y.,  had  been  servicing  Silken- 
Net  but  resigned  account  about  first  of  year. 

K&E  APPOINTED  •  Glass  Container  Manu- 
facturers Institute  names  Kenyon  &  Eckhardt, 
N.  Y.,  to  handle  its  advertising  program,  effec- 
tive immediately. 

SHULTON  EXPANDS  •  Shulton  Inc.  (toi- 
letries), N.  Y.,  through  Wesley  Assoc.,  N.  Y., 
will  step  up  its  1955  advertising  to  include  its 
four  women's  toiletries.  Radio  and  tv  media 
plans  not  yet  determined. 

BRAN  ANNOUNCEMENTS  •  National  Bis- 
cuit Co.,  N.  Y.,  for  its  100%  Bran  Flakes,  is 
preparing  spot  announcement  campaign  on  80 
radio  stations,  effective  Feb.  7  for  five  weeks. 
Kenyon  &  Eckhardt,  N.  Y.,  is  agency. 

SAUCE  CAMPAIGN  •  Mcllhenny  Co.  (Ta- 
basco Sauce),  New  Iberia,  La.,  planning  radio-tv 
spot  announcement  campaign  in  about  22 
markets,  effective  Jan.  24  for  26  weeks.  Scheid- 
ler,  Beck  &  Werner,  N.  Y.,  is  agency. 

TOURS  NAME  AGENCY  •  Happiness  Tours 
and  Journeys  International,  Chicago,  appoint 
Weiss  &  Geller,  Chicago,  to  handle  their  ad- 
vertising. Radio-tv  will  be  used.  Happiness 
allocated  $5,000  for  radio  and  $10,000  for  tv 
in  1954. 

SILVER  LN  SPRING  •  International  Silver  Co. 
planning  early  spring  campaign  to  introduce 
new  pattern.  Radio-tv  spot  campaign  to  be 
included.  Young  &  Rubicam,  N.  Y..  is  agency. 


New  WSB-TV  School  Project 

TV  MAJORS  at  U.  of  Georgia  Grady  School 
of  Journalism  to  get  practical  tv  operating  ex- 
perience in  new  WSB-TV  Atlanta  Saturday 
series,  Campus:  Georgia,  starting  Saturday  un- 
der joint  auspices  of  school  and  station.  Idea 
developed  as  cooperative  effort  by  George  C. 
Biggers,  president,  Atlanta  Newspapers  Inc. 
(WSB-TV  licensee);  J.  Leonard  Reinsch.  man- 
aging director,  Cox  stations;  John  M.  Outler, 
WSB-AM-FM-TV  manager:  U.  of  Georgia 
President  O.  C.  Aderhold,  and  Grady  Dean  John 
E.  Drewry. 
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MEREDITH 

STATIONS 


KANSAS  CITY:  KCMO  Radio  &  KCMO-TV  The  Katz  Agency 

SYRACUSE:     WHEN  Radio  &  WHEN -TV  n.  ta  ^ 

PHOENIX:        KPHO  Radio  &  KPHO-TV  The  Katz  Agency 

OMAHA: 


WOW  Radio  &  WOW-TV  3r,E£,J G 


r\  Successful  • 

BetterHomes  ^  Farming 


Affiliated  With 


Magazines 


and  Gardens 
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at  deadline 


marillo  Ch.  7  Deleted; 

wo  Pennsylvania  Reprimands 

ELETION  of  ch.  7  KLYN-TV  Amarillo, 
.-.v.  for  failure  to  prosecute  and  complete  con- 
•uction  announced  by  FCC  Friday  in  order 
rminating  hearing  case.  Post-freeze  deletions 
tal  123  (22  vhf,  101  uhf). 
In  other  actions  FCC  reprimanded  by  letter 
KRZ  Oil  City  and  WEMR  Emporium,  Pa., 
,id  Curt  Doelicke,  WEMR  employe,  in  con- 
action  with  operation  violations  (which  have 
•en  remedied).  Show  cause  proceedings  were 
smissed. 

Conelrad  plan  was  extended  to  include 
iternational  broadcast  and  noncommercial  fm 
ations  in  defense  emergency.  As  in  case  of 
her  radio  services,  they  w  ould  leave  air  dur- 
rg  alert  except  certain  outlets  specifically  au- 
^orized  to  function  under  controlled  con- 
tions. 

VJRT  (TV)  Transmitter  Move 
Meets  WKNX-TV  Opposition 

JEW  OPPOSITION  entered  Flint  ch.  12  case 

hen  ch.  57  WKNX-TV  Saginaw,  CBS-TV  and 
J3C-TV  affiliate,  notified  FCC  that  it  was 
■arty  in  interest  in  application  of  WJRT  (TV) 
lint  to  move  its  transmitter  site  20  miles  north- 

est  of  city.  WKNX-TV  asked  FCC  to  with- 
.old  action  on  the  application. 

WKNX-TV  claimed  that  WJRT  would  put 
7  dbu  signal  over  Saginaw7  and  24  miles  north- 
•  ard  (Bay  City)  and  37  miles  westward  of 
aginaw  from  its  proposed  new  site.  This  is 
rincipal  city  signal,  WKNX-TV  claimed,  and 
rings  WJRT  into  direct  competition  with  it 
n  this  area.  WJRT  transmitter  move  is  only 
o  acquire  CBS-TV  and  ABC-TV  affiliation, 
VKNX-TV  said. 

Because  it  has  rule-making  proposal  pend- 
ag  which  would  prohibit  a  tv  station  from 
ocating  its  antenna  more  than  five  miles  from 
he  boundarv  of  the  city  to  which  channel  is 
llocated  [B«T,  Dec.  20,  1954],  WKNX-TV 
aid  Commission  should  withhold  action  on 
Tint  transmitter  site  change  until  it  acted  on 
a  ;-making  proposal. 

At  same  time,  WJRT  asked  FCC  to  dismiss 
oi nt  petition  by  unsuccessful  applicants  WFDF 
(Flint  and  W.  S.  Butterfield  Theatres  Inc.  seeking 
o  reopen  hearing  and  stay  grant  [B«T,  Jan.  3]. 

vVOR  Plans  Gambling  Fete 

\S  TRIBUTE  to  John  B.  Gambling  for  30- 
ear  association  with  WOR  New  York,  where 
le  has  been  continuously  sponsored  on  par- 
icipating  basis,  station  reported  Friday  it  has 
arranged  what  it  calls  "Human  Alarm  Clock" 
:elebration  to  be  held  March  8  at  Madison 
Square  Garden,  which  has  seating  capacity  of 
l",500.  Station's  entire  morning  line-up  from 
7:15-11  a.m.  will  be  broadcast  that  day  from 
G  jrden,  with  public  invited  and  leaders  in  enter- 
tainment and  business  world  set  to  appear.  Mr. 
G  ambling,  who  currently  has  four  programs  on 
station,  began  his  WOR  career  on  March  8, 
1925,  and  earned  reputation  as  "wake-up" 
Personality. 

Eroadcasting    •  Telecasting 


LADY  OF  HOUSE 

FRIDAY  morning  listeners  to  KDKA 
Pittsburgh  heard  repeat  of  exclusive  in- 
terview obtained  Thursday  night  when 
Jerry  Landay,  newsman,  tracked  down 
woman  who  crashed  Speaker's  rostrum 
Thursday  in  House  of  Representatives. 
He  traced  Mrs.  Grace  Jackson  Clark  to 
Washington  hotel  and  interviewed  her 
by  beep  telephone.  Interview  was  aired 
three  times  Thursday  night.  Mrs.  Clark 
is  resident  of  New  Kensington,  Pittsburgh 
suburb. 


CBS-TV  Signs  Two  in  Canada 

CJIC-TV  Sault  Ste.  Marie,  Ont.,  and  CBHT 
(TV)  Halifax,  N.  S.,  have  joined  CBS-TV  as 
secondary  affiliates,  Herbert  V.  Akerberg,  CBS- 
TV  station  relations  vice  president,  announced 
Friday.  CJIC-TV,  on  ch.  2,  is  independently 
owned  but  represented  by  Canadian  Broadcast- 
ing Corp.  CBHT,  on  ch.  3,  is  owned  and  oper- 
ated by  CBC.  Contact  for  both  stations  is 
Walter  Powell,  CBC  commercial  manager, 
Toronto,  Ont. 

WOPA  Buys  KXEL  Waterloo 

SALE  of  controlling  interest  in  KXEL  Water- 
loo, Iowa,  by  Joe  DuMond  for  combined  con- 
sideration of  about  $175,000  to  WOPA  Oak 
Park,  111.,  was  filed  with  FCC  Friday.  Mr.  Du- 
Mond sells  80,000  sh.  (58%)  and  several  others 
sell  5,000  sh.  for  total  S54,000  while  Mr.  Du- 
Mond sells  rights  to  name  Josh  Higgins  in 
KXEL  identification  and  promotion  for  $125,- 
000.  Before  transfer,  KXEL  agrees  to  redeem 
for  $56,100,  25,100  sh.  held  by  estate  of  late 
Horace  Lohnes,  Washington  radio-tv  attorney. 

Kittner  to  Lamb  Case 

CHIEF  counsel  for  remainder  of  FCC's  hear- 
ing on  license  renewal  of  Edward  Lamb's 
WICU  (TV)  Erie,  Pa.,  will  be  Joseph  M.  Kitt- 
ner, assistant  chief  of  Broadcast  Bureau,  Com- 
mission confirmed  Friday  [Closed  Circuit, 
Jan.  10].  Earlier  in  week,  Mr.  Kittner  parti- 
cipated in  argument  resulting  in  further  con- 
tinuance of  resumption  of  case  to  Feb.  9.  Mr. 
Lamb  has  pending  petition  for  severance  of 
issues  and  immediate  decision  on  his  qualifi- 
cations, charging  Broadcast  Bureau's  case  is 
bankrupt  of  evidence. 


UPCOMING 

Jan.  21:  Utah  Broadcasters  Assn.,  Hotel 
Utah,  Salt  Lake  City. 

Jan.  21:  Federal  Communications  Bar 
Assn.,  annual  banquet,  Mayflower 
Hotel,  Washington. 

Jan.  23:  NARTB  Tv  Code  Review  Board 
Meeting,  Hollywood  Beach,  Fla. 

Jan.  22-23:  Third  Annual  Retail  Adver- 
tising Conference,  Sheraton  Hotel, 
Chicago. 

(For  other  Upcomings  see  page  121.) 


PEOPLE 

CAPT.  W.  H.  (Bill)  BELTZ  has  returned  to 
duty  as  Director  of  Naval  Research  Labora- 
tory, Washington,  after  four  months  hospitali- 
zation recovering  from  major  abdominal  sur- 
gery last  September.  Prior  to  World  War  II 
he  was  head  of  RCA  Engineering  Products  on 
West  Coast. 

WILLIAM  A.  CHALMERS,  formerly  vice 
president  and  director  of  television  and  radio, 
Kenyon  &  Eckhardt,  N.  Y.,  and  Campbell- 
Ewald  Co.,  Detroit,  to  J.  P.  Shelley  &  Assoc., 
Los  Angeles,  as  director  of  radio-tv  and  account 
executive. 


Century  Says  300  Stations 
Accept  Program-Time  Deal 

MORE  THAN  300  radio  stations  have  ac- 
cepted Century  Broadcasting  System's  offer 
of  five  free  hours  of  programming  per  week  in 
exchange  for  five  one-minute  availabilities  to 
be  sold  by  Century  [Closed  Circuit,  Jan.  10], 
General  Manager  Jack  Miller  said  Friday.  He 
said  negotiations  with  advertisers  and  agencies 
were  set  to  start  today  (Mon.),  looking  toward 
sale  of  minute  spots,  and  that  program  service 
was  scheduled  to  start  Feb.  28. 

Offer  calls  for  Century  to  provide  stations 
two  free  half-hour  programs  daily,  Monday 
through  Friday,  featuring  such  name-star  talent 
as  Milton  Berle,  Dinah  Shore,  Frank  Sinatra 
and  Martin  &  Lewis  in  one  called  "Ask  the 
Stars,"  and  such  talent  as  Patti  Page,  Kaye 
Starr  and  Peggy  Lee  in  other.  Each  program 
would  have  four  spots  available  for  sale  by 
station.  Payment  to  Century  would  be  in  form 
of  one  minute  of  time  daily,  Monday  through 
Friday,  preferably  in  7-9  a.m.,  11  a.m.-l  p.m., 
or  5-7  p.  m.  period.  Mr.  Miller  said  Century 
would  sell  spots  at  station's  card  rates,  and 
would  pay  agency  and  representatives'  com- 
missions. Century  is  subsidiary  of  Columbia 
Amusement  Corp.,  New  York,  talent  agency. 

Falstaff  Negotiating 

CBS-TV  was  reported  Friday  to  be  negotiating 
with  Falstaff  Brewing  Co.  and  its  agency, 
Dancer-Fitzgerald-Sample,  for  next  summer's 
Game  of  the  Week  major  league  baseball  tv 
series,  carried  under  Falstaff  sponsorship  last 
year  on  ABC-TV.  If  successful,  CBS-TV  will 
schedule  games  Saturday  afternoons. 

Blair  Tv  Names  Katz 

MARTIN  KATZ  appointed  director  of  special 
sales  project  department  at  Blair-Tv,  station 
representation  firm.  Mr.  Katz,  with  tv  sales 
experience  both  in  Philadelphia  and  New  York 
with  WCAU-TV  and  WOR-TV,  respectively, 
will  headquarter  at  Blair-Tv's  New'  York  office. 

Maddux  Joins  Miller 

R.  C.  (Pete)  MADDUX,  formerly  vice  presi- 
dent and  member  board  of  directors  of  WOR 
and  WOR-TV  New  York  and  partner  in  firm 
Davidson  &  Maddux  &  Assoc.,  joins  C.  L. 
Miller  Co.  as  vice  president  and  director  of 
radio  and  television. 

Robert  Harris  Leler 

FUNERAL  services  were  held  Friday  for  Rob- 
ert Harris  Leler,  35,  Midwest  district  manager 
of  Television  Programs  of  America.  He  was 
killed  Wednesday  in  plane  crash  at  Burlington, 
Ky.  He  is  survived  by  his  wife,  Sybil;  a  son, 
Merrick;  his  mother  and  brother. 
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A  THREAT  TO  TV  ALLOCATIONS 

High  councils  are  deliberating  pro- 
posal to  take  vhf  chs.  2-6  and  fm  for 
military  use  31 

A  GOOD  YEAR  FOR  COSMETICS 

Tv  helped  1954's  peak  sales,  and  the 
beauty  aid  advertisers  are  turning  to 
the  medium  again  for  '55  33 

A  CRITIQUE  ON  ADVERTISING 

BBDO's  Brower  points  out  some  flaws 
in  current  practices   37 

COMPTON  AGENCY  REALIGNS 

Firm's  five  top  posts  involved  in  pro- 
motions, shifts  38 

COVERAGE:  THE  AGENCY  ANGLE 

Media  woman  Julia  Brown  outlines 
the  problems  agencies  meet  39 

COVERAGE:  ENGINEERING  ANGLE 

Consulting  engineer  T.A.M.  Craven 
defines  television  coverage  40 
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Newest  gimmick:  coming  in  the  back 
door  to  cover  another  market  46 

A  PROBLEM  IN  TOWER  LIGHTING 

How  KWTW  (TV)  keeps  the  lights 
going  on  the  world's  tallest  tower .  52 

NATIONAL  HOOPER  RATINGS? 

Its  agreement  to  stay  local  for  five 
years  expires  next  month  ........  58 


P&G  STILL  KINGPIN 

Soap  makers  spent  nearly  $3  million 
for  network  time  in  October  60 


ANOTHER  HOLDOUT  TURNS  TO  TV 

20th  Century-Fox  plans  tv  subsidiary; 
may  open  gates  for  studio's  talent .  .  64 


FLAMINGO  BUYS  PRINCESS  FILMS 

Twenty-six  features  involved;  Worm- 
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President  resubmits  FCC's  acting 
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TALL  TOWER  STUDY  UPCOMING 

Joint  government-industry  project  to 
be  prepared  in  60-90  days  76 


ORG  APPROVES  SALES  PROPOSALS 

Nighttime  tape  programming  organi- 
zation reviews  pricing  structure  .88 


EMI  BUYS  CAPITOL  RECORDS 

International  firm  may  pay  $8.5  mil- 
lion for  Hollywood  company  95 


MUTUAL'S  GROSS  DOWN  11% 

Radio  network's  1954  total  was  $20.4 
million.  Top  client:  S.  C.  Johnson; 
top  agency:  JWT   96 


A  PICTURE  TUBE  3-IN.  THICK 
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WEBC  RADIO 


with 

More  Coverage  of  America's 
EXPANDING  MARKET! 

Yes,  WEBC,  the  pioneer  station  of  North  Central 

America,  is  moving  to  a  new  spot  on  the  radio  dial 
.  .  .  560  KC.  From  this  vantage  point  WEBC  will 
serve  some  212,550  radio  families  in  30 
Minnesota,  Wisconsin  and  Michigan  counties 

(0.5  MV/M).  Many  thousands  more  on  the 
periphery  will  enjoy  WEBC's  new 

streamlined  programming. 


Get  the  complete  W  EBC  story  from  a  Geo.  P.  Hollingbery  man  in  Chicago,  New 
York,  Atlanta,  Los  Angeles  or  San  Francisco. 


THE    NBC  STATION 

for  North  Central  United  States 


5000  WATTS . .  .  560  KC 
WEBC  Building,  Duluth  2,  Minnesota 
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Pop  the  champagne  cork . . .  shower  the  confetti . . .  kiss  the  girl  nearest  you . . . 

that's  the  traditional  American  way  of  ringing  out  the  old,  ringing  in  the  new. 


Just  as  strong  an  American  habit  is  the  viewing  of  local  TV  programs. 

Families  by  the  thousands  faithfully  watch  their  favorite  "neighborhood"  personalities 

day  after  day... like  their  hometown  cooking  expert,  newscaster,  kid  emcee, 
sports  announcer,  for  example.  It's  ingrained... it's  part  of  a  pattern  of  life... 
and  it's  certainly  a  pattern  of  profit  for  alert  advertisers. 


WSB-TV  Atlanta 

WBAL-TV  Baltimore 

WFAA-TV  Dallas 

KOA-TV  Denver 

WICU  Erie 

KPRC-TV  Houston 

WJIM-TV  Lansing 

KARK-TV  .....  Little  Rock 

KABC-TV  Los  Angeles 

WTVW  Milwaukee 

KSTP-TV  M'pTs-St.  Paul 

WSM-TV  Nashville 


WATV  New  York 

WTAR-TV  Norfolk 

KMTV  Omaha 

WTVH-TV  Peoria 

WENS  Pittsburgh 

WOAI-TV  San  Antonio 

KFMB-TV  San  Diego 

KGO-TV  San  Francisco 

KREM-TV  Spokane 

KOTV  Tulsa 

KEDD  .......  Wichita 

ABC  Pacific  Television 
Regional  Network 


They  Listen! 

HN1NA  WRIGHT 

Packs  her  daily  morning  program  with  a 
wealth  of  information,  helpful  to  both 
urban  and  rural  housewives.  Broadcast 
from  her  kitchen,  Nina  places  major  em- 
phasis on  the  important  subject  of  food. 
In  addition,  she  frequently  discusses  other 
subjects  of  vital  importance  to  women — 
fashion,  good  grooming,  current  events  and 
civic  affairs.  Guest  interviews  are  often  a 
part  of  her  interesting  programs. 


Several  times  each  month,  Nina  Wright  is  invited 
to  appear  as  featured  speaker  at  area  functions,  or 
to  give  homemaking  and  cooking  demonstrations. 
In  towns  and  cities  throughout  KSOO's  60-County 
Coverage  Area  this  past  summer,  the  average 
attendance  at  a  Nina  Wright  appearance  was  24% 
of  the  total  population.  The  only  publicity  used  to 
attract  housewives  to  these  events  were  announce- 
ments in  the  "NINA  WRIGHT  SHOW"  itself.  Yes, 
when  Nina  Wright  talks,  homemakers  listen.  And 
when  Nina  Wright  sells  your  product,  homemakers 
BUY!  This  popular  KSOO  "Personality  Show" 
draws  listeners  at  a  low  cost  per  thousand  of 
approximately  *13  cents. 

*  based  on  Nielsen  Coverage  Service  Figures 

NINA  WRIGHT  SHOW 

10:25  A.M.— Mon.  thru  Fri. 


KSOO 


4*  Sioux  Falls,  S.  D. 

Nationally  Clear  Channel  1 140  KC 
ABC  Radio  Affiliate 

10,000  WATTS  DAYTIME 
5,000  WATTS  NIGHTTIME 

:ented  Nationally  by  A very-Knodel,  Inc. 
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 IN  REVIEW  

PROFESSIONAL  FATHER 

THE  IDEA  of  a  tv  series  based  on  the  troubles 
experienced  by  a  child  psychologist  in  attempt- 
ing to  apply  his  book-learned  ideas  to  his  own 
children  is  sound  enough.  The  trouble  with 
Professional  Father,  which  started  Jan.  8  as  a 
Saturday,  10-10:30  p.m.  series  on  CBS-TV,  is 
that  the  good  basic  idea  is  executed  on  the 
comic  strip  level. 

To  begin  with,  the  characters  are  absurd. 
The  father-psychologist  is  pictured  as  too  dumb 
to  match  wits  even  with  a  six-year-old  child, 
yet  somehow  he  earns  enough  to  support  a 
comfortable  suburban  home,  complete  with 
maid.  The  publisher  who  comes  to  discuss  the 
hero's  book  decides  to  publish  it  only  when 
a  couple  of  neighbors  march  in  to  complain 
of  the  ideas  it  has  given  their  children,  yet 
he  is  supposed  to  be  an  astute  businessman. 
The  plumber,  who  takes  time  out  from  his  job 
to  play  with  the  children,  "at  half  pay,"  is  such 
a  poor  example  of  a  working  man  as  to  make 
a  union  boycott  of  this  series  not  at  all  im- 
probable. 

Next,  the  plot  was  as  ridiculous  as  the  char- 
acters, its  central  theme  that  young  children 
would  read  a  treatise  on  child  psychology,  latch 
on  to  the  idea  that  it  is  normal  for  children  to 
be  noisy  and  disorderly  and  decide  to  harrass 
their  elders  by  acting  normally.  To  be  con- 
sistent with  the  writing,  the  program  should 
have  been  produced  as  slapstick  comedy,  but 
the  producer  and  director  tried  to  make  the 
actors  take  their  roles  seriously  and  behave 
like  real  people.  Their  failure  was  inevitable. 
The  kids  in  the  cast  had  a  fine  romp,  while 
their  elders  suffered  through  their  parts. 

Production  cost:  Approximately  $30,000. 

Sponsored  by  Helene  Curtis  Industries  Inc.  for 
hair  care  products  through  Earle  Ludgin  & 
Co.  and  Gordon  Best  Co. 

Broadcast  on  CBS-TV,  Sat.,  10-10:30  p.m. 

Created  and  produced  by  Harry  Kronman;  ex- 
ecutive producer:  Ben  Finner  Jr.;  director: 
Sherman  Marks. 

Cast:  Steve  Dunne,  Barbara  Billingsley,  Ted 
Marc,  Beverly  Washburn,  Ann  O'Neal, 
Phyllis  Coates. 

YELLOW  JACK 

ALL  HANDS  associated  with  the  "Yellow 
Jack"  production  on  Producers'  Showcase  last 
Monday  evening  rate  a  rousing  round  of  ap- 
plause for  bringing  to  the  television  audience 
throughout  the  country  90  minutes  of  theatre 
at  its  best. 

All  of  the  elements  of  excellent  theatre 
were  fused  into  one  unit — a  story  of  substance 
with  excitement,  suspense  and  spirit  of  adven- 
ture; a  highly  gifted  cast;  striking  sets  and 
purposeful  lighting  effects;  robust  characteri- 
zation, and  well-paced  direction. 

In  less  capable  hands,  the  oft-repeated  story 
of  Dr.  Walter  Reed  and  his  efforts  to  conquer 
yellow  fever  could  have  suffered  from  sticky 
oversentimentality  and  exaggerated  heroics.  It 
is  a  high  compliment  to  James  P.  Miller,  who 
wrote  the  tv  adaptation,  and  to  all  others  asso- 
ciated with  the  production  that  Yellow  Jack 
emerged  as  a  most  effective  theatrical  teleplay, 
emotionally  packed  but  tempered  with  restraint 
and  sensitivity. 

Lome  Greene,  substituting  for  Broderick 
Crawford  in  the  role  of  Dr.  Reed,  offered  a 
skilled  portrayal  of  the  quiet  but  dedicated 
scientist,  who  dared  to  experiment  on  human 
"guinea  pigs."  Dane  Clark,  Dennis  O'Keefe 
and  Carlos  Montalban  were  highly  effective 
as  scientist-associates  of  Dr.  Reed.  In  a  star- 
studded  cast  that  included  Raymond  Massey, 
Victor  Jory,  E.  G.  Marshall,  Rod  Steiger  and 


Eva  Marie  Saint,  special  praise  should  go  | 
Jackie  Cooper.  In  his  role  of  a  soldier  v.1 
yearns  to  become  a  physician  Mr.  Coopi 
fashioned  a  most  heart-warming  characteriz 
tion. 

The  high  level  of  performance  of  this  pn 
duction  of  Producers'  Showcase  extended  e\e 
to  the  commercials.  Presented  on  behalf  t 
RCA  Victor  television  sets  and  records,  Me 
cury  cars  and  Ford  tractors,  the  commercia 


O'Keefe,  Saint,  Clark 


were  fresh,  original  and  imaginative.  Those 
fortunate  to  view  them  in  compatible  coloi 
were  served  with  a  visual  treat. 

The  Playwrights'  Company  served  as  guesi 
producer  for  the  Producers'  Showcase  presen- 
tation of  "Yellow  Jack."  It  is  to  be  hoped 
that  television  will  continue  to  be  blessed  b\ 
offerings  of  this  theatrical  organization. 

Production  costs:  Estimated  $150,000. 

Sponsored  by  RCA  and  Ford  Motor  Co. 
through  Kenyon  &  Eckhardt. 

Broadcast  as  Jan.  10  program  of  Producers' 
Showcase  series  of  color  telecasts  on  NBC- 
TV  every  fourth  Monday,  8-9:30  p.m.  EST. 

Producer  of  "Yellow  Jack"  was  The  Play- 
wrights Co..  with  Fred  Coe  as  NBC-TV 
producer;  director:  Delbert  Mann;  techni- 
cal director:  Larry  Elikann. 

Adapted  for  tv  by  James  P.  Miller  from  Sidney 
Howard's  dramatization  of  a  chapter  in  Paul 
de  Kruif's  book.  Microbe  Hunters. 

Cast:  Lome  Greene,  Dennis  O'Keefe,  Carloa 
Montalban,  Raymond  Massey,  Dane  Clark, 
Watty  Cox,  Jackie  Cooper,  Victor  Jory,  E.  G. 
Marshall,  Rod  Steiger,  Eva  Marie  Saint;  with 
William  Red  field,  Fred  Stewart,  Frederic 
Tozere,  Philip  Abbot,  Peter  Donat  and  Neil 
MacKenzie. 

Settings  by  Otis  Riggs. 

*     ★  ★ 

BOOKS 

TRANSISTORS:  THEORY  AND  APPLICA- 
TION, by  Abraham  Coblenz  and  Harry  L. 
Owens.  McGraw-Hill  Book  Co.,  New  York. 
313  pp.  $6. 

THE  principle  of  transistor  operation,  the  way 
transistors  are  made  and  their  use  in  electronic 
circuits  are  described  in  this  volume,  which  the 
authors,  in  their  preface,  hope  "will  be  a  prac- 
tical and  useful  guide  and  reference  to  those 
entering  this  fascinating  field,  as  well  as  to  those 
already  in  it."  Written  for  technicians  and  en- 
gineers, the  volume  gives  a  good  picture  of 
transistors  and  their  place  in  electronics.  Each 
chapter  is  accompanied  by  a  reference  list  for 
those  who  wish  to  do  further  reading. 
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Announces  the 
appointment  of 


JOHN 
BLAIR 

t  COMPANY 


as  their  exclusive 

national  representative 


Effective  February  1,  1955 
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There  was  once  a  near-sighted  lady  time  buyer 

with  red  hair  and  a  mathematical  bent  who  loved 
dancing-,  hated  glasses  and  knew  her  business. 
She  could  name  all  of  the  vice-presidents  of  CBS 
and  on  Sundays  at  eight  she  watched  Ed  Sullivan. 

One  Friday  morning  a  fellow  from  Branham  sent  in  his 
card,  after  scrawling  on  it,  "Want  to  show  you  a  new 
one — Charleston-Huntington."    He  figured  he  would 
leave  eight  or  ten  cards  in  agencies  around  the  Avenue, 
then  knock  off  early  for  a  running  start  on  the  week-end. 

He  was  a  conscientious  sort  but  couldn't  write  worth  a 
damn  and  when  the  lady  read  his  card  she  said,  "Send 
him  right  in." 

The  rep  was  taken  by  surprise.  He'd  been  there  a  dozen 
times  before  without  getting  past  the  receptionist. 
Walking  back  to  the  lady's  office  however,  he  recovered 
sufficiently  to  ask  as  he  entered,  "Was  it  the  402,583 
television  homes  in  the  WCHS-TV  Channel  8  coverage  area- 
the  high  per  capita  spending  in  West  Virginia — or  the 
CBS  program  rating  picture — that  got  me  in  to  see  you?" 

"Coverage?  Ratings?  You  off  your  rocker,  Jack?  I  thought 
you  wrote  you  wanted  to  show  me  a  dance.  Besides,  your 
figures  are  obsolete.    The  WCHS-TV  coverage  area  has 
402,584  tv  homes." 


OPEN  MIKE 


For  1955... 
Fresno's  Greatest 
Independent  is  the 


KBIF 


TRANSMITTER  SITE... 

Near  the  center  of  Fresno, 
with  maximum  conductivity. 

TOWER... 

400-foot  "center  loaded". . . 
actually  two  towers,  one  atop 
the  other,  separated  by 
insulator  and  loading  coil. 
Owner  John  Poole,who 
capitalized  on  "salt  water 
coverage"  so  successfully 
with  The  Catalina  Station 
KBIG,  has  done  it  again  with 
KBIF.  .  .  increasing  output  by 
20%  with  a  technique  proven 
by  "hams"  but  generally 
overlooked  by  broadcasters. 

COVERAGE... 

Signal  three  times  more 
powerful  in  Fresno  . . .  3000 
more  square  miles  of  coverage , 
with  100,000  additional 
listeners,  within  25  MV  area. 

STUDIOS... 

Ground  floor,  Californian 
Hotel,  center  of  downtown 
Fresno  business  and  social  life. 

TALENT... 

Featuring  Big  Four  Disc 
Jockeys  :  Stu  Wilson,  Bob 
Ulrich,  Dave  Maxwell,  Jim 
Bailey  . . .  with  "Music  You 
Like  and  Just  Enough  News, 
All  Day  Long'.' 

PROMOTION..; 

Newspapers,  busses,  bill- 
boards. Great  on-the-air  spots 
by  Artie  Wayne,  The  Crew 
Chiefs  and  The  Bell  Aires. 

Check  your  KBIF  representa- 
tive or  Robert  Meeker  contact 
for  the  full  story  on  the 
NEW  KBIF. 


FRESNO'S  GREATEST  INDEPENDENT 


900  kilocycles 
1000  watts 


KBIF 


JOHN  P00LE  BROADCASTING  COMPANY 
General  Offices  Californian  Hotel 

Fresno,  Calif.  •  Telephone:  Fresno  6-079 1 
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Georgia  Marches  On 

EDITOR: 

The  article  on  Georgia  was  terrific.  Please 
send  us  500  reprints  which  will  be  used  for 
station  publicity  and  also  for  our  local  Cham- 
ber of  Commerce. 

Virgle  E.  Craig,  Mgr. 

WLET  Toccoa,  Ga. 

EDITOR: 

REQUEST  PERMISSION  TO  REPRODUCE  IN  AT- 
LANTA JOURNAL  GEORGIA  ECONOMIC  PROGRESS 
CHARTS  AND  CONDENSATION  OF  THE  GEORGIA 
MARKET  STORY  BY  J.  FRANK  BEATTY  FROM  DEC. 
27  BROADCASTING-TELECASTING  MAGAZINE  WITH 
FULL  CREDIT  IN  ANY  MANNER  YOU  MAY  SPECIFY. 

WILLIAM  I.  RAY  JR. 

MANAGING  EDITOR 

ATLANTA  JOURNAL 

[Editor's  Note:  Permission  granted.] 

EDITOR: 

.  .  .  indeed  a  good  story. 

Ralph  McGill 
Editor 

Atlanta  Constitution 

EDITOR: 

Frank  Beatty's  article  on  Georgia  is  excel- 
lent. And  to  have  mention  of  Thomson  and 
WTWA  brings  us  cheer  .  .  .  There  was  a  slight 
error  in  the  article — Frank  Hash  manages  the 
station  which  I  own,  but  he  and  I  own,  on  a 
fifty-fifty  basis,  two  weekly  newspapers,  The 
McDuffie  Progress  and  The  Columbia  News. 
He  manages  both  papers. 

Also,  as  to  the  sign  on  the  office  door — it 
should  read:  "It's  nice  to  be  important  but  it's 
more  important  to  be  nice." 

Edgar  Kobak,  President 
WTWA  Thomson,  Georgia 

EDITOR: 

.  .  .  The  article  is  excellent  and  should  do 
much  to  accurately  portray  the  situation  in  this 
great  state  of  ours  to  all  who  may  be  interested 
in  it  from  a  marketing  and  economic  view- 
point. .  .  . 

/.  A.  Metz  Jr.,  Exec.  Dir. 
Savannah  Chamber  of 

Commerce 
Savannah,  Ga. 

Sheppard  Trial  Coverage 

EDITOR: 

In  the  Jan.  3  issue  you  have  ...  a  story 
regarding  the  radio  coverage  of  the  Sheppard 
trial  here  in  Cleveland.  I  was  a  bit  surprised 
that  any  station  would  be  hollering,  "We  got 

it  on  first  ."  That  has  pretty  much  gone  by 

the  boards  in  favor  of  good,  complete  and 
thorough  service  to  listeners.  Actually  the  ques- 
tion of  what  outlet  puts  an  item  on  at  what  time 
doesn't  cut  much  mustard.  It  is  the  meat  you 
put  on  the  bones  that  fills  the  tummy  of  the 
listener. 

From  the  beginning  of  the  trial  WDOK  was 
originating  news  shots  from  the  Criminal 
Courts  building,  doing  10  a  day  .  .  .  [and]  feed- 
ing [them]  to  a  network  of  15  stations  on  fm 
relay.  The  time  consumed,  the  expense  of  the 
operation  and  the  extent  of  the  coverage  all 
lump  up  into  what  I  feel  is  a  pretty  good  con- 
tribution in  the  realm  of  community  service. 

Not  all  the  Cleveland  stations  covered  the 
trial  but  those  that  did:  WDOK,  WERE, 
WTAM,  WGAR  WSRS,  WHK  and  WNBK 
(TV)  with  WXEL(TV),  did  a  good  thorough 


job.  Two  Akron  stations  WCUE  and  WAK1 
also  covered  the  trial  fully.  It  was  a  long,  ardi 
ous  grind  but  it  must  be  admitted  that  it  \.i 
darned  good  coverage. 

Kenneth  Bichl 

News  Director 

WDOK  Cleveland 

Dual  Affiliation  in  San  Antonio 

EDITOR: 

On  Page  81  of  your  Jan.  10  issue,  you  carr 
a  story  regarding  new  ABC-TV  affiliations  men 
tioning  WOAI-TV  (San  Antonio). 

While  this  story  is  technically  factual,  i 
might  be  misleading  as  it  might  indicate  tha 
the  KENS-TV  affiliation  had  been  dropped  ir 
favor  of  WOAI-TV.  Actually,  KENS-TV,  un 
til  Dec.  11,  had  a  first  call  affiliation  agreement 
but  upon  expiration,  new  contracts  were  nego 
tiated  with  both  KENS-TV  and  WOAI-TV 
whereby  both  stations  are  affiliated  but  neithei 
one  has  first  call  and  all  business  is  offered 
simultaneously  to  each,  with  the  client  making 
the  final  choice  on  basis  of  clearance,  etc. 

Albert  D.  Johnson,  Gen.  Mgr 
KENS-TV  San  Antonio,  Tex. 

More  Vhf  Assignments  Urged 

EDITOR: 

It  is  noted  that  the  FCC  proposes  to  make 
changes  in  its  rules  to  permit  low  power  tv 
stations  in  communities  under  50,000  popula- 
tion [At  Deadline,  Dec.  20,  1954].  The  Com- 
mission feels  such  a  rule  change  will  go  a 
long  way  toward  the  expansion  of  tv  on  a  na- 
tionwide basis. 

Unfortunately,  the  Commission  proposal 
does  not  involve  any  other  changes  in  the  rules 
and  standards,  such  as  assignment  spacings. 
It  is  conceded  that  the  vhf  assignments  are 
based  on  maximum  power  by  all  stations  on 
ch.  2  through  13.  Now,  since  low  power  tv 
is  being  given  consideration,  why  not  permit 
additional  vhf  outlets  on  any  channel  where  no 
interference  would  be  caused  to  an  existing 
station? 

Thusly,  if  a  5,000  watt  maximum  radiated 
power  station  could  be  operated  on  a  vhf 
channel  without  interference  to  stations  now 
operating  or  authorized  or  allocated,  such  a 
station  could  be  granted  by  the  Commission. 
Such  a  procedure  is  followed  on  the  am  band; 
you  get  a  grant  for  only  the  power  that  may 
be  used  to  advantage  .  .  . 

The  present  proposal  is  only  a  token  of 
what  could  be  accomplished  by  making  full 
use  of  the  vhf  band.  True,  many  of  the  al- 
ready suffering  uhf  operators  might  object, 
but  maybe  they,  too,  could  go  vhf  under  such 
a  proposal. 

Edwin  Mullinax,  Gen.  Mgr. 
WLAG  La  Grange,  Ga. 

Sight  Without  Sound 

EDITOR: 

I  read  the  interesting  bit  on  telops  "Keeping 
'Em  Happy  While  They  Wait"  [B«T,  Dec.  13]. 
One  of  the  telops  sort  of  disturbed  me.  I  re- 
member watching  one  of  my  favorite  tv  mys- 
tery shows  when  the  network  sound  broke  down. 
Naturally  I  had  to  wait  and  watch  the  slide 
until  the  sound  trouble  was  cleared  up. 

I  can't  figure  out  why  the  station  announcer 
can't  just  announce  the  sound  trouble  without 
the  picture  being  tampered  with.  I  am  sure 
that  most  viewers  would  rather  watch  a  portion 
of  a  program  without  sound,  than  the  telop,  no 
matter  how  amusing  it  may  be. 

Talis  I.  Smits  Jr. 
St.  Paul,  Minn. 
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EVERYBODY  listens  to 


&  of  ***** 
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1  in  the  BIG 
Oregon  Market 
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MILESTONES 


KOIN'S  ART  KIRKHAM 


LISTENER  CONFIDENCE  .  .  .  that's  what  sells 
merchandise  .  .  .  and  listeners  have  confidence 
in  KOIN's  Mr.  Radio,  Art  Kirkham. 

Art  has  been  a  vital  part  of  Northwest 
community  life  for  26  years — people  know 
him  .  .  .  like  him  .  .  .  believe  him.  His  rating 
for  his  4:30-5:00  p.m.  daily  "Newspaper  of 
the  Air"  program  is  tops,  (6.5  Sept. -Oct.  '54 
Pulse)  his  results  are  outstanding. 

c^AKOIN  JLta  Jh  own  4 

No  other  station  in  this  market  has  its  own 
orchestra.  Listeners  appreciate  this  extra  qual- 
ity and  service  that  KOIN  provides.  For  more 
sales-per-dollar  contact  KOIN  or  CBS  Radio 
Spot  Sales  for  complete  availabilities. 

KOIN 


CBS  RADIO  NETWORK 

Represented  Nationally  by 
CBS  RADIO  SPOT  SALES 


R  A 


I  O 


PORTLAND,  OREGON 


►  BECKLEY  SMITH,  newscaster  for  KQV 
and  WJAS,  both  Pittsburgh,  is  celebrating  the 
beginning  of  his  21st  year  with  WJAS.  Mr. 
Smith  also  is  marking  his  21st  year  of  sponsor- 
ship by  Kaufmann's  Department  Store,  Pitts- 
burgh. The  store's  sponsorship,  though  con- 
tinuous,   has  been 


split  between 
two  stations. 


the 


MR.  SMITH 
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►  RAYMOND  OL- 
SON, radio  program 
director,  WOW 
Omaha,  Neb.,  is  cel- 
ebrating 15  years  of 
service  to  the  sta- 
t  i  o  n  .  M  E  T  A 
SPARKS,  secretary, 
farm  service  dept: 
MERRILL  WORK- 
HOVEN,  radio  pro- 
d  u  c  t  i  o  n  manager, 
and  JAMES  McGAFFIN,  news  editor,  are 
marking  their  10th  year  with  WOW. 

►  ROBERT  J.  KORETZ,  vice  president  and 
director,  Foote,  Cone  &  Belding,  Chicago,  and 
GWENDOLYN  DARGEL,  assistant  timebuyer, 
are  marking  their  25th  anniversaries  with  the 

agency. 

►  STERLING  V.  COUCH,  traffic  manager, 
WDRC-AM-FM  Hartford,  Conn.,  is  observing 
his  27th  anniversary  with  the  stations. 

►  PAULINE  ADAMIS,  Hellenic  Hour  hostess, 
WKNB  New  Britain,  Conn.,  is  celebrating  her 
14th  year  in  radio. 

►  WGAR  Cleveland  is  marking  its  25th  year 
of  broadcasting  service. 

►  JANET  ROSS,  women's  show  personality, 
is  celebrating  her  20th  year  as  director  of 
KDKA  Pittsburgh's  Shopping  Circle. 

►  THE  KOIN  KLOCK,  KOIN  Portland,  Ore., 
morning  program,  celebrated  its  24th  anni- 
versary last  month. 

►WXEL  (TV)  Cleveland  is  commemorating 
its  fifth  year  of  commercial  operation. 

►  WOAI-TV  San  Antonio,  Tex.,  is  observing 
its  fifth  anniversary  on  the  air. 

►  DORSEY  CONNORS,  women's  "do-it-your- 
self" program  hostess,  and  CLINT  YOULE, 
weathercaster,  are  celebrating  their  fifth  and 
sixth  anniversaries,  respectively,  at  WNBQ 
(TV)  Chicago. 

►  WDSU-TV  New  Orleans  is  beginning  its 
seventh  year  of  television  operation. 

►  CBS-TV's  The  Big  Payoff,  quiz  program, 
is  beginning  its  fourth  year  on  television. 

►THE  Philadelphia  Roundtable,  community 
discussion  program,  is  observing  its  fifth  anni- 
versary on  WFIL  Philadelphia. 

►  HILARY  BODGON,  personality,  WJAS 
Pittsburgh,  is  marking  the  start  of  his  11th 
year  with  the  station. 
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BROAD  COVERAGE 


in  the  land  where  radio  reigns 

Taking  the  measure  of  big  Aggie  is  a 
man-sized  job.  It's  a  big  figure  to 
work  with.    For  Big  Aggie  Land  is 
a  land  of  190  counties  in  parts  of 
5  states  in  the  great  Upper 
Missouri  Volley  —  Minnesota,  the 
Dakotas,   Nebraska  and  Iowa. 

WNAX-570  strides  the  length  and 
breadth  of  Big  Aggie  Land.  Plays 
a  far  bigger  role  in  the  lives  of 
the  670,000  families  in  this  area 
than  any  other  medium.  (To  most 
of  these  families  TV  simply 
means  Taint-Visible.) 

Yes,  this  is  the  land  where  radio 
reigns  .  .  .  morning,  noon  and  night. 
And  WNAX-570,  the  Big  Aggie 
Station,  _is  radio  in  prosperous 
Big  Aggie  Land. 

Whatever  media  you  buy  in  other 
lands,  there  is  only  one  low-cost, 
high-return  way  to  sell  the  670,000 
families  in  the  great  Upper 
Missouri  Valley.  WNAX-570. 
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Decision-makers  at 
the  point-of-sale  are . . 

Sunshine  Biscuits,  Inc.  and 

the  men  from  Cunningham  &  Walsh 

are  Sold  on  Spot  as 

a  basic  advertising  medium! 

National  Spot  advertising  can  help  move  your  merchandise  off 
grocery  store  shelves  — just  as  it  does  for  Sunshine  Biscuits. 

Spot,  with  its  total  flexibility,  permits  Sunshine  to  choose  its 
markets  to  meet  specific  sales  problems.  After  careful  study  and 
analysis,  Sunshine's  agency,  Cunningham  &  Walsh,  makes  its 
recommendations. 

HOW  MUCH  SPOT? The  Spot  recommendations  may  range  from 
a  saturation  schedule  to  just  one  commercial  announcement  in  a 
market,  depending  on  Sunshine's  sales  objectives.  Sunshine's  Spot 
advertising,  on  both  Radio  and  Television,  is  coordinated  with 
its  advertising  in  other  media  to  do  a  complete  pre-selling  job. 

HOW  TO  GET  ADDED  POWER?  The  stations  represented  by 
NBC  Spot  Sales  follow  through  with  merchandising  support- 
like  highly  successful  Radio  Chain  Lightning  — that  moves  mer- 
chandise off  grocers'  shelves  faster  than  any  other  media  mer- 
chandising plan.  (Ask  the  successful  advertisers  who  are  using 
it  over  and  over.) 

With  Spot,  you  too  can  move  into  a  market  quickly  — any  market 
in  which  your  sales  manager  needs  strong  support  — and  you  can 
do  it  within  a  matter  of  days,  or  even  hours. 

HOW  TO  PUT  SPOT  TO  WORK?  Let  your  advertising  agency, 
or  an  NBC  Spot  Salesman  show  you  how  Spot  can  fit  into  your 
selling  plans.  They'll  tell  you  how  Spot  can  sell  for  you  in  11 
major  markets  that  account  for  45%  of  the  nation's  food  sales. 

Business  executives  are  Sold  on  Spot  because  more  merchandise 
is  Sold  on  Spot . . . 


:  : 


2nd  some  Spots  are  better  than  others!  llXBCi  SPOT  SALE  S 


of)  Rockefeller  Plaza,  Neto  York  20,  N.  Y. 
Chicago         Detroit         Cleveland  Washington 
San  Francisco    Los  Angeles    Charlotte*    Atlanta*  Dallas* 
*Bomar  Lowrance  Associates 


Norman  Smith  Advertising 
Sunshine  Biscuits,  Inc. 


Manager,     Newman  McEvoy  Vice  President  and 
Media  Director,  Cunningham  and  Walsh 


George  Dietrich  National  Manager,  Joseph  Gavin  Time  Buyer 
Radio,  ABC  Spot  Sales  Cunningham  and  W  alsh 

Candid  photo  by  Eliott  Erwitt.  Taken  at  Grand  Union,  New  York  City. 


representing  TELEVISION  STATIONS: 


WRGB  Schenectady' 
Albany-Troy 

KONA-TV   Honolulu,  Hawaii 

WRCA-TV  New  York 


WNBQ  Chicago 
KRCA   Los  Angeles 
KSD-TV   St.  Louis 
WRC-TV   W  ashington,  D.  C. 


WNBK  Cleveland 
KPTV  .  Portland,  Ore. 
WAVE-TV  Louisville 


representing  RADIO  STATIONS: 

WAVE   Louisville  WMAQ  Chicago 

KGU    Honolulu,  Hawaii  KNBC    San  Francisco 

WRCA   New  York  KSD   St.  Louis 


WRC  Washington,  D.  C. 
WTAM  Cleveland 
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SPURRED 

for 


With  Carolina 
Gamecock  precision, 
we  are  winning  sales 
battles  right  in  the  heart 
of  the  richer-than-ever 
Carolina  Piedmont 
(Spartanburg-Greenville) 
Area  .  .  . 


BECAUSE  WSPA'S  COVERAGE  IS  TOPS! 

In  November,  1953  ..  .  The  Pulse,  Inc., 
completed  a  comprehensive,  Monday-thru- 
Friday  survey  of  280  quarter-hour  segments 
in  7  out  of  the  27  counties  blanketed  by 
WSPA — and  WSPA  was  way  out  front  in 
all  280  segments! 

IN  FACT: 

From  6:00  AM  to  1  2:00  Noon 

WSPA  enjoys  more  than  THREE  TIMES 
the  audience  of  the  next  highest  of  the 
seven  stations  reported  in  the  seven  counties 
surveyed! 

From  1 2:00  Noon  to  6:00  PM 

WSPA  enjoys  more  than  FOUR  TIMES  the 
audience  of  the  next  highest  station! 

From  6:00  PM  to  8:00  PM 

WSPA  enjoys  nearly  FOUR  TIMES  the 
audience  of  the  next  highest  station! 

MEANING: 

In  the  heart  of  WSPA's  27  county  coverage 
area . .  .WSPA  is  nearly  more  than  a  FOUR 
TO  ONE  popularity  winner! 

27-County  Total 

Retail  Sales  .....  $858,353,000.00 
Population   1,194,900 

* Sales  Management  Survey  of  Buying  Power  1954 

Represented  by 

GEORGE  P.  HOLLINGBERY  CO. 

First  CBS  Radio  Station  For 
The  Spartanburg-Greenville  Market 

Walter  J.  Brown,  President 
Roger  A.  Shaffer,  Manager 
Ross  Holmes,  Sales  Manager 


our  respects 

to  WESLEY  DeWILDE  ROGERS  JR. 


MENTION  Texas  at  a  broadcast  meeting  and 
the  subject's  likely  to  turn  to  the  Southwestern 
representative  of  the  industry's  "Dub"  and 
"Bud"  team,  which  consists  of  W.  D.  Rogers 
Ir.  of  KDUB-TV  Lubbock,  "Dub,"  and 
Lawrence  H.  Rogers  II,  WSAZ-AM-TV  Hunt- 
ington, W.  Va.,  who  bears  the  "Bud"  cognomen. 

"Dub"  Rogers  is  100%  Texan,  including 
5  lA  -gallon  Stetson,  but  he's  broadminded  about 
it.  In  the  fall  of  1953  he  rode  up  the  West 
Coast  on  two  flossy  trains;  gazed  at  the  moun- 
tains to  the  east  and  west  of  Seattle;  took  a 
look  at  the  Columbia  River  and  wound  up 
with  a  boat  trip  down  Puget  Sound  to  Victoria 
and  back.   Frankly,  he  was  impressed. 

The  next  day  he  started  an  NARTB  district 
meeting  clinic  in  Seattle  with  this  generous 
tribute,  "I  have  never  been  in  this  part  of 
Texas  before.  It's  beautiful." 

A  native  Texan,  he  spent  his  youthful  days 
in  Waco  (born  Aug.  8,  1920).  At  the  age  of  8 
he  enrolled  in  Baylor  U.  as  an  accredited 
special  student  in  the  School  of  Music.  After 
graduation  from  Waco  High  School  he  went 
on  with  his  education  at  Baylor,  taking  a  busi- 
ness course  as  a  regular  student. 

Music  was  a  sideline  at  college.  As  in  his 
high  school  career,  he  operated  a  dance  band 
which  soon  gained  statewide  recognition  and 
financed  the  education  of  the  14  boys  and  one 
girl  who  belonged  to  it.  In  lanuary  1941  young 
Rogers  was  one  of  a  small  group  picked  by 
C.  G.  Conn  Ltd..  world's  largest  manufacturer 
of  band  instruments,  to  attend  its  special  train- 
ing school.  He  remained  there  until  he  joined 
the  Air  Force  for  a  3V2-year  tour. 

At  25  he  was  named  general  sales  and  ad- 
vertising manager  for  Coca  Cola  Bottling  Co. 
of  West  Texas.  He  sold  a  lot  of  Cokes,  but 
all  the  time  his  mind  was  on  television. 

Becoming  engrossed  in  the  idea  of  mixing 
sight,  sound  and  motion  in  the  living  room,  he 
started  reading  up  on  the  subject  and  made  a 
trip  to  New  York  to  find  out  what  was  going 
on  in  this  new  art.  Television  came  to  Texas 
in  1948  when  WBAP-TV  Fort  Worth  was 
built.  This  was  getting  close  to  home,  and  a 
year  later  he  was  completing  construction  of 
KEYL  (TV)  San  Antonio  with  the  backing  of 
a  group  of  oilmen.  Going  on  the  air  Feb.  15, 
1950,  KEYL  rode  out  its  rugged  early  days 
nicely  and  in  late  1951  was  sold  to  George  B. 
Storer. 

That  opened  the  way  to  carry  out  an  idea 
he  had  been  nursing  all  along — a  tv  station  in 
a  medium-size  market.  After  the  late-lamented 
FCC  freeze  had  melted,  KDUB-TV  Lubbock 
became  an  early  post-freeze  station.  The  DUB- 
of  KDUB  stands,  of  course,  for  the  president's 
nickname.  Around  Lubbock  the  station  is 
known  as  Dub. 

Getting  KDUB-TV  on  the  air  was  a  bit  of 
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a  trick  that  time.  Thirty  days  after  FCC 
granted  the  construction  permit — Nov.  13, 
1952 — KDUB-TV  was  ready  to  open.  The 
inaugural  gimmick  was  a  community-wide  event 
— and  how.t  A  downtown  street  was  roped  off, 
with  a  large  industrial-type  switch  installed  at 
a  main  intersection.  At  a  given  signal,  5,000 
Lubbock  residents  pulled  a  rope  two-blocks 
long  to  throw  the  switch. 

In  the  postwar  period  Mr.  Rogers  has  taken 
an  active  part  in  broadcast  industry  affairs  at 
the  national  level.  He  was  one  of  the  early 
members  of  Television  Broadcasters  Assn.  and 
took  part  in  the  negotiations  that  led  to  &■ 
merger  with  NAB,  now  NARTB.  As  one  of 
the  TBA  directors  he  was  a  member  of  a  joint 
NAB-TBA  group  that  met  in  1951. 

Aboard  a  fishing  boat  anchored  in  a  bay  off 
Clearwater,  Fla.,  groups  from  the  two  units 
worked  out  the  basics  of  a  merger  pattern  and 
finally  solved  one  of  the  tougher  problems — 
an  association  name  that  would  suit  everyone. 
The  name,  of  course,  was  National  Assn.  of 
Radio  &  Television  Broadcasters.  When  the 
first  NARTB  Tv  Board  of  Directors  was  elected, 
one  of  the  members  was  Mr.  Rogers. 

Again  last  spring  he  became  a  central  figure 
in  another  merger  project.  At  that  time  a 
number  of  tv  operators  were  clamoring  for  a 
tv  sales  promotion  unit  as  a  counterpart  to 
the  then  Broadcast  Advertising  Bureau.  Mr. 
Rogers  was  a  member  of  the  executive  com- 
mittee that  set  up  Television  Advertising  Bu- 
reau (TvAB)  before  and  during  the  NARTB 
Chicago  convention. 

Since  NARTB  wanted  to  set  up  its  own  bu- 
reau, and  had  been  quietly  working  out  an 
operating  plan,  Mr.  Rogers  found  himself  in 
the  middle.  Soon  he  was  active  in  the  peace 
efforts  that  brought  the  two  competing  groups 
together.  Out  of  the  controversy  arose  the 
present  Television  Bureau  of  Advertising  (TvB)»  ' 
of  which  he  is  a  board  member  and  secretary. 

Mr.  Rogers  is  married  and  the  father  of  two 
girls.  His  activities  include  membership  in 
the  Masons;  deacon  in  the  First  Christian 
Church  of  Lubbock;  member,  board  of  di- 
rectors, Lubbock  Chamber  of  Commerce;  past 
president  and  member  of  Lubbock  Advertising 
Club;  past  president  and  member  of  Sales  Ex- 
ecutive Club;  past  director  and  member  of 
Lubbock  Lions  Club;  member  of  board  of  di- 
rectors, Lubbock  Symphony;  member  of  board 
of  directors  and  vice  president  of  Girl  Scouts; 
member  of  Citizens  Traffic  Commission. 

Besides,  he  has  been  a  member  of  NARTB 
committees  and  is  still  a  member  of  the 
NARTB  Tv  Board.  With  all  these  time-con- 
suming connections,  he  can  generally  be  found 
at  his  KDUB-TV  desk  turning  his  oratorical 
prowess  into  across-the-desk  solicitation  of  local 
and  national  sponsors. 
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WFMY-TV . . .  Now  On  The  Air  With  FULL 


WATTS 


SELLING  POWER 

Power:    now  six  times  greater 
Studio  Space:    now  eight  times  greater 
Tower:    now  1,549  feet  above  sea  level 
Population:    now  1,961,500 
Families:    now  501,100 
Market:    now  $2,305,273,000 
Retail  Sales:    now  $  1 ,560,824,000 
Set  Count:    now  over  300,000 
Experience:    now  in  our  sixth  year 
All  this  —  and  color,  too! 

Call  or  write  your  H-R-P  man  today  for  the 
amazing  story  of  this  greatly  expanded  market. 


*  On  maximum  power,  effective  January  2,  1955,  as 
authorized  by  FCC  on  Channel  2.  Statistics  above  based 
on  Sales  Management  Survey  of  Buying  Power  —  1954. 
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GBIENSBOSO 


Basic  Affiliate 


GREENSBORO.    N.  C. 

Represented  by 
Harrington,  Righter  &  Parsons,  Inc. 

New  York  —  Chicago  —  San  Francisco 


H4 
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L0YAL7 


Sandwich  your  spots  among  the  TOP  20  PULSE- 
rated  programs  on  WBNS,  and  join  the  satisfied 
sponsors  who  savor  flavorful  profits  from  loyal 
WBNS  listeners.  The  "piece  de  resistance"  is  a 
market  of  more  Central  Ohio  listeners  than  all 
other  local  stations  combined! 


CBS  for  CENTRAL  OHIO 


ASK 

JOHN  BLAIR 


radio 

COLUMBUS,  OHIO 


ANN  JANOWICZ 

on  all  accounts 

THERE'S  NO  DOUBT  in  the  mind  of  Ann 
Janowicz,  timebuyer  at  Ogilvy,  Benson  &  I 
Mather,  New  York,  that  "some"  people  still 
listen  to  radio — she's  a  listener  herself  and  a 
faithful  one  at  that,  one  who  seldom  watches 
tv. 

Pert  and  petite.  Miss  Janowicz,  native  of 
Manhattan,  has  been  a  timebuyer  at  OB&M  the 
past  year  and  a  half.  Before  joining  the 
agency,  she  was  timebuyer  with  Benton  & 
Bowles,  preceded  by  timebuying  for  BBDO, 
where  she  started  her  advertising  career. 

She  is  associated  with  accounts  which  use 
both  radio  and  tv — and  she  makes  the  point 
that  each  medium  has  its  place  in  the  adver- 
tiser's future  plans,  dependent  upon  his  needs. 
The  accounts  include  Lever  Bros.  (Good  Luck 
margarine  and  Rinso),  the  Franco-American 
Div.  of  Campbell  Soup  Co.  and  the  British 
Travel  Assn. 

Miss  Janowicz  is  a  firm  believer  that  the  end 
result  of  advertising— sales — is  the  most  logical 
yardstick  for  determining  a  campaign's  success. 
In  buying  time,  she  feels,  the  primary  im- 
portance is  to  "reach  the  ears"  and  from  that 
point  on  it  is  the  copy  which  must  deliver  the 
advertiser's  message. 

Both  network  programming  and  spot  buying 
are  involved  in  the  accounts  she  handles. 
Franco-American  buys  "legs"  in  Dear  Phoebe 
(NBC-TV),  Howdy  Doody  (NBC-TV)  and  the 
Abbott  &  Costello  Show.  The  Lever  Bros, 
products'  sponsorships  include  Lux  Video 
Theatre  (NBC-TV).  Big  Town  (CBS-TV), 
Houseparty  (CBS-AM-TV)  and  Johnny  Coons 
(CBS-TV  children's  show). 

Miss  Janowicz  lives  in  Manhattan  with  her 
mother,  three  brothers  and  two  sisters.  One  of 
her  sisters,  a  sportswriter  for  the  New  York 
Daily  Mirror,  accompanied  her  abroad  last  fall 
on  a  vacation  tour  of  Italy,  France  and  Ger- 
many. For  next  year,  Miss  Janowicz,  a  con- 
firmed traveler  (with  extensive  journeying  in 
Canada  and  visits  to  Bermuda)  has  her  heart 
set  on  another  European  jaunt,  adding  England 
and  Norway  to  the  countries  she  wishes  to  see. 
That  trip  will  include  the  Heidelburg  (Ger- 
many) Music  Festival. 

She's  a  music  lover  who  includes  nights  at 
the  opera  in  her  schedule.  She  has  been  taking 
piano  lessons  at  home  on  a  baby  grand  pur- 
chased three  years  ago.  Leisure  time  includes 
baseball  (she's  a  Yankee  fan),  basketball  and 
hockey  game  attendance. 

Miss  Janowicz  must  be  as  popular  with  her 
family  as  she  is  in  the  radio-tv  field.  A  year 
ago,  her  three  brothers  chipped  in  to  buy  her 
a  mink  coat  for  Christmas. 
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C*°CKlES\  LRU 


EVERY  WEEK 


1 


BRIGHT 

HALF-HOURS 


Starring 

EDDIE  : 


DON'T 
IN  SHREVEPORT! 


look  at  KWKHs  HOOPERS! 


KWKH  is  the  favorite  station  in  por- 
tions of  three  states — yet  we're  the  top- 
heavy  local  choice,  too!  Check  our 
Hoopers  for  Metropolitan  Shreveport 
against  those  of  the  four  other  stations 
(and  all  three  other  networks). 


JAN. -FEB.,  1954  — SHARE  OF  AUDIENCE 


TIME 

KWKH 

STATION  B 

STATION  C 

STATION  D 

STATION  E 

MON.  thru  FRI. 
8:00  A.M.  -  12:00  Noon 

38.1 

19.5 

6.2 

16.0 

19.5 

MON.  thru  FRI. 
12:00  Noon  -  6  00  P.M. 

44.3 

21.2 

9.2 

6.1 

19.4 

SUN.  thru  SAT.  EVE. 

6:00  P.M.  -  10:30  P.M. 

54.6 

11.2 

8.S 

24.0 

look  at  KWKHs  SAMS  AREA! 

KWKH  is  tuned  in  by  22.3%  more  homes,  daytime,  than  all 
other  Shreveport  stations  combined!  In  itsteners-per-dollar, 
KWKH  tops  the  next-best  Shreveport  station  S9.4%! 


KWKH 

A  Shreveport  Times  Station 
I  TEXAS 


EVEPORT,  LOUISIANA 


50,000  Watts  •  CBS  Radio 


The  Branham  Co. 
Representatives 


Henry  Clay 
General  Manager 


Fred  Watkins 
Commercial  Manager 


TEXAS 


ARKANSAS 
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TELECASTING 

January  17,  1955  Vol.  48,  No.  3 


TV  ALLOCATION  THREAT  SEEN 
IN  TOP  LEVEL  DELIBERATIONS 

Fate  of  tv  channels  2  to  6  and  fm  may  be  decided  in  highly-technical 
planning  involving  President's  Cabinet  as  well  as  ODM  and  FCC. 
There  is  strong  likelihood  that  Congress  will  step  in  to  block  attempt 
to  transfer  allocations  control  from  legislative  to  executive  branch. 


THE  U.  S.  may  be  approaching  a  telecommuni- 
cation crisis — an  upheaval  which  at  the  ex- 
treme could  affect  even  the  newly  reallocated 
television  bands  (both  vhf  and  uhf)  as  well 
as  fm. 

Although  such  an  extreme  result  is  viewed 
as  "fantastic"  in  some  quarters  because  of  the 
billions  of  dollars  of  public  investment  and 
social-political  impact  involved,  developments 
in  many  areas  point  to  rapid  sharpening  of  the 
frequency  crisis. 

In  focus  particularly  is  the  conflict  of  "dual 
I  authority"  involved  in  government  and  non-gov- 
ernment spectrum  usage  and  the  efforts  for  top- 
level  policy  direction  to  overcome  and  avert  it. 
[  The  signs: 

•  Possibility  that  within  weeks  the  Cabinet- 
level  committee  studying  overall  telecommuni- 
cation problems  may  recommend  that  the  Presi- 
dent establish  the  necessary  high-ranking  "di- 

'■  rection"  in  some  form,  especially  to  arbitrate — 
if  it  cannot  solve — the  controversy  inherent  in 
growing  military  demands  and  the  equally 
mushrooming  non-government  services. 

9  Reports  that  the  military  wants  new  vhf 
.pectrum  space  to  meet  requirements  of  atomic 
era  communications,  possibly  involving  tv  chs. 
2  through  6  as  well  as  part  of  the  fm  band, 
with  tv  services  now  there  moving  up  into  the 
uhf  [Closed  Circuit,  Dec.  27,  1954]. 

•  Rumblings  that  the  split  television  bands 
cause  the  "economic  block"  to  proper  develop- 
ment of  the  uhf  channels  and  a  "nationwide 
competitive  television  system,"  hence  growing 
demands  for  an  integrated  tv  system  in  one 
band,  either  all  vhf  or  all  uhf. 

•  Prediction  that  in  spite  of  the  impending 
White  House  attack  on  the  broad  allocation 
policy  problems,  a  third  Congressional  inquiry 
may  develop  (possibly  in  the  House,  to  offset 


) 


the  present  Senate  "monopoly"  of  two  com- 
munication probes )  which  would  explore  the 
basic  allocation  issues  for  all  services  and  the 
lack  of  policy  coordination. 

•  Frequent  citation  of  the  startling  growth 
of  postwar  non-broadcast  and  non-government 
services  in  bands  near  low  vhf  television  and 
fm  and  realization  such  services  still  are  on 
only  the  treshhold  of  their  development  and 
frequency  needs. 

•  Recollection  of  occasional  inquiry  during 
the  tv  reallocation  proceeding,  by  then  FCC 
Chairman  Wayne  Coy,  of  the  impact  of  eventual 
consolidation  of  tv  in  the  uhf  which  might  be 
required  by  growth  of  non-broadcast  services, 
including  military. 

•  Observation  of  counter-forces — technology 
and  economics — at  work  which  alternately  ac- 
centuate and  alleviate  the  spectrum  crisis.  Tech- 
nology opens  new  spectrum  regions  and  permits 
more  efficient  use  of  frequency  bands  now  in 
use.  But  it  also  expands  uses  and  thereby  spec- 
trum demand.  Economics  determine  how  soon, 
if  ever,  technological  advances  can  become 
practical. 

Hint  of  Things  to  Come 

Just  a  hint  of  the  problems  and  their  scope 
were  revealed  last  week  by  FCC  in  action  on 
a  non-broadcast  matter  that  promises  to  make 
the  old  fm  reallocation  fight  appear  insignifi- 
cant by  comparison. 

This  was  a  notice  of  proposed  rule-making 
to  provide  for  split-channel  assignments  of  ve- 
hicular radio  stations  in  the  domestic  public, 
public  safety,  industrial  and  land  transporta- 
tion radio  services.  Frequency  bands  25-50 
mc  and  152-162  mc  are  involved. 

The  FCC  effort  is  to  meet  demands  of  the 
rapidly  growing  mobile  services,  but  the  solu- 
tion will  require  tighter  technical  standards 
and  obsolescence  of  countless  valuable  trans- 
mitting and  receiving  equipments  now  in  use. 
These  would  be  converted  to  the  proposed  new 
standards  and  amortized  over  periods  up  to 
seven  years.  Comments  are  due  March  28. 

Greater  insight  into  the  far-reaching  impli- 
cations is  considered  to  have  been  expressed 
in  a  bi-partisan  dissent  to  the  majority's  pro- 
posal. 

Democratic  Comr.  Robert  T.  Bartley  and  Re- 
publican Comr.  Robert  E.  Lee,  taking  issue 
with  the  consent  accorded  the  proposal  by 
Comrs.  Rosel  H.  Hyde.  E.  M.  Webster  and 
John  C.  Doerfer,  contended  the  plan  will  "com- 
plicate further  some  basic  problems  with  which 


we  are  confronted  today."  Chairman  George 
C.  McConnaughey  did  not  vote.  Comr.  Frieda 
B.  Hennock  was  absent. 

The  "basic  problem,"  as  Comrs.  Bartley 
and  Lee  see  it,  rests  in  the  fact  "that  our  pres- 
ent frequency  allocation  in  these  ranges  pro- 
vides for  the  intermixture  of  various  govern- 
ment and  various  non-government  services 
without  a  sufficient  weighing  of  the  relative 
overall  public  interest  considerations  for  oc- 
cupancy of  these  ranges  of  the  spectrum." 

Reciting  also  the  plight  inherent  in  not 
achieving  a  national  competitive  television  serv- 
ice because  of  the  four-way  allocation  split 
in  tv  channels  (two  lower  vhf  bands,  upper 
vhf  and  uhf),  they  concluded  the  solution  lies 
"in  a  general  allocation  proceeding,  including 
the  consideration  of  data  as  to  government 
channel  occupancy  not  now  available  to  the 
Commission  in  its  regular  proceedings,  which 
would  have  as  its  objective  a  sound,  efficient 
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and  equitable  allocation  of  frequencies  as  be- 
tween government  and  non-government  services. 

"Such  a  proceeding  as  envisaged  here  would 
require  the  cooperation  and  support  of  the 
Executive  Branch  and  the  Congress.  In  this 
manner  we  may  hope  for  an  orderly  and 
just  evaluation  and  resolution  of  the  present 
need  for  and  occupancy  of  the  spectrum," 
they  said. 

The  dissent  probes  a  historic  wound  that 
has  never  healed — the  different  and  sometimes 
conflicting  requirements,  responsibilities  and 
authorities  of  two  realms  of  spectrum  users: 
government  and  non-government. 

Government  frequency  utilization,  widely- 
considered  dominated  by  the  military,  involves 
full  authority  of  the  President  to  assign  any 
frequency  in  the  spectrum  to  any  use  deemed 
necessary  for  national  security  or  vital  public 
service.  There  is  no  requirement  on  the  part 
of  government  users  to  justify  their  demands 
or  practices. 

Speculation  by  responsible  sources  puts 
government  frequency  usage  and  reservation 
at  about  one-half  of  the  now  practical  radio- 
frequency  spectrum.  What  is  left  over.  FCC 
apportions  among  the  swelling  myriad  of  non- 
government users,  including  broadcasting,  and 
according  to  precise  procedures  set  forth  by 
the  Communications  Act  and  the  Commission's 
rules  and  regulations.  Each  non-government 
user  fully  and  publicly  must  justify  his  re- 
quirements. 

This  basic  conflict  of  dual   authority  and 


Policy  Study  Available 

COPIES  of  the  comprehensive  report  by 
the  President's  Communication  Policy 
Board  on  broad  allocation  conflicts  and 
policy  known  as  the  "Stewart  Report" 
still  are  available,  it  was  announced 
last  week  by  the  Government  Printing 
Office.  Titled  Telecommunications,  A 
Program  for  Progress,  the  1951  report 
may  be  purchased  for  $1  from  Superin- 
tendent of  Documents,  GPO,  Washington 
25,  D.  C.  Catalog  No.  Pr  33.13:T  23. 
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dual  responsibility  was  recognized  as  early  as 
1922,  when  the  then  Secretary  of  Commerce 
Herbert  Hoover  called  for  formation  of  the 
Interdepartmental  Radio  Advisory  Commit- 
tee to  provide  a  roundtable  for  voluntary 
give-and-take  between  government  agencies 
on  their  frequency  problems.  IRAC  continues 
to  function  today  under  the  Office  of  Defense 
Mobilization  stewardship  and  budget. 

Below  the  special  Cabinet  committee  level 
last  week  there  appeared  little  indication  that 
any  major  reshuffling  of  the  spectrum  might  be 
underway.  Under  the  National  Security  Act 
the  ODM  Director,  Arthur  S.  Flemming,  is  co- 
ordinator of  telecommunications  within  the 
executive  branch  of  the  government.  The  as- 
signment comes  within  the  scope  of  Assistant 
Director  Harold  M.  Botkin. 

Mr.  Botkin  also  is  chairman  of  the  Telecom- 
munications Planning  Committee  (TPC).  War- 
time management  of  telecommunications,  tech- 
nical inquiries  and  security  come  under  this 
group. 

TPC  is  making  an  inventory  of  all  non-gov- 
ernment facilities  in  overseas  radio  and  wire 
communications  and  facilities  under  government 
control.  This  is  to  serve  as  the  basis  for  an 
interim  allocation  plan  covering  overseas  com- 
munication, to  be  followed  by  a  more  per- 
manent allocation  plan  based  on  a  full  inventory 
of  government  facilities. 

On  Tuesday,  the  Justice  Dept.  was  authorized 
to  have  a  representative  on  TPC. 

Another  project  is  development  of  an  emer- 
gency control  plan  for  telecommunication. 
Standby  orders  will  permit  planning  by  govern- 
ment agencies  for  any  actual  emergency,  along 
with  execution  of  the  plans.  A  priority  list  for 
restoration  after  a  state  of  emergency  will  be  set 
up  later.  New  types  of  communication  also  are 
being  studied  on  a  classified  basis. 

IRAC,  which  includes  members  from  nine 
government  agencies  using  large  chunks  of  the 
spectrum,  reports  to  Mr.  Botkin  in  its  particular 
planning.  The  IRAC  chairman  is  William 
Plummer.  IRAC's  three-fold  job  is  to  draw 
up  and  recommend  policies,  plans  and  actions 
covering  use  of  radio  frequencies  by  government 
agencies;  to  draw  up  plans  in  cooperation  with 


We  dissent.  In  our  opinion  this  Notice  of  Pro- 
posed Rule  Making,  attempting  to  alleviate  the 
congestion  of  channel  occupancy  in  the  non- 
government land-mobile  radio  services  by  reduc- 
ing channel  spacing,  may  serve  merely  to  com- 
plicate further  some  basic  problems  with  which 
we  are  confronted  today.  These  problems  stem 
principally  from  the  fact  that  our  present  fre- 
quency allocation  in  these  ranges  provides  for  the 
intermixture  of  various  government  and  various 
non-government  services  without  a  sufficient 
weighing  of  the  relative  overall  public  interest 
considerations  for  occupancy  of  these  ranges  of 
the  spectrum. 

For  example,  as  a  result  of  the  above-men- 
tioned intermixture,  we  are  compelled  today  to 
have  a  four-band  television  allocation  (two  lower 
vhf  bands,  upper  vhf  and  uhf)  located  in  widely 
separated  portions  of  the  spectrum.  Conse- 
quently, it  is  fast  becoming  impossible  to  achieve 
a  nationwide  competitive  television  service,  since 
the  technical  and  economic  obstacles  faced  by  uhf 
under  present  television  allocations  are  making 
it  extremely  difficult  for  uhf  to  compete  effec- 
tively. 

A  further  example  of  the  problems  created  is 
the  inefficient  utilization  of  valuable  portions  of 
the  spectrum  brought  about  as  a  result  of  in- 
sufficient evaluation  of  the  requirements  on  a 
long  term  basis  of  the  various  services.  Thus,  the 

-76  mc  band,  which  lies  between  Channels  4  and 
i  in  television,  has,  in  effect,  been  limited  in  its 

ture  efficient  utilization.  It  is  too  narrow  for 
elevision  and,  because  of  the  susceptibility  of 
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FCC  for  war  mobilization,  covering  the  entire 
use  of  frequencies  in  the  U.  S.,  and  to  carry  out 
treaty  provisions  at  request  of  the  State  Dept., 
working  with  FCC. 

IRAC  already  has  submitted  to  President 
Eisenhower  a  proposed  executive  order  assign- 
ing frequencies  to  government  radio  stations, 
the  first  complete  assignment  since  1928.  It 
was  made  possible  by  a  new  machine  record 
technique.  In  conjunction  with  FCC's  records  of 
assignment  to  non-government  stations,  a  com- 
plete record  of  all  assignments  in  the  U.  S. 
and  its  possessions  is  provided. 

IRAC's  war  emergency  allocation  below 
27.5  mc  was  completed  for  parts  of  this  segment 
in  1953.  A  list  of  non-government  assign- 
ments, which  could  be  suspended  under  Sec. 
606  of  the  Communications  Act  in  case  of 
mobilization,  is  being  kept  up-to-date.  Some 
preliminary  work  has  been  done  between  27.5 
and  108  mc,  it  was  indicated,  based  on  war 
requirements  of  all  federal  agencies.  A  list  of 
war  requirements  up  to  400  mc  also  has  been 
prepared  for  allocation  studies,  it  was  said. 

Last  Aug.  25  the  President  named  a  Cabinet 
Committee  on  Telecommunications  Policy  & 
Organization,  with  Director  Flemming  as  chair- 
man. Other  members  named  were  Secretaries 
of  State  and  Defense.  This  is  the  group  which 
is  to  develop  a  comprehensive  statement  of  na- 
tional telecommunications  problems  and  submit 
recommendations  designed  to  meet  government 
objectives  in  public  and  private  operations.  It  is 
to  suggest  organizational  changes  in  the  gov- 
ernment to  carry  out  telecommunications  poli- 
cies and  action  programs. 

One  official  source  assured  B«T  there  is 
nothing  taking  place  at  this  time  that  is  likely 
to  upset  the  commercial  telecasting  industry. 
"No  lid  is  about  to  blow  off  and  no  fuse  is 
burning,"  according  to  this  source. 

The  frequency  allocation  problem  was  de- 
scribed as  worldwide  and  full  of  interlocking 
snarls.  The  whole  frequency  spectrum  is  con- 
stantly under  review,  according  to  this  source, 
which  explained  that  civilian  and  military  ad- 
vocates constantly  are  "needling  and  jibing"  in 
an  effort  to  get  space  for  desired  services. 

"The  government  would  much  rather  try  to 


television  receivers  to  interference,  it  will  be 
severely  limited  for  other  uses. 

A  further  complication  may  be  created  in  con- 
nection with  even  the  "temporary  expedient" 
here  proposed.  This  action  is  merely  a  further 
commitment  of  this  portion  of  the  spectrum  to 
the  land-mobile  services — insufficient,  in  our  opin- 
ion, to  accommodate  their  rapid  growth  for  any 
substantial  period  of  time.  It  is  contemplated 
that  considerable  expenditures  may  be  required 
for  the  acquisition  of  the  necessary  equipment 
to  operate  on  these  narrower  channels.  The 
proposal  permits  the  amortization  of  existing 
equipment  over  a  period  of  years.  Therefore,  it 
becomes  apparent  that  attempts  in  the  future  to 
effect  an  overall  reallocation  will  be  faced  with 
an  obstacle  of  increased  magnitude. 

The  solution  to  these  problems,  as  we  see  it, 
lies  in  a  general  allocation  proceeding,  including 
the  consideration  of  data  as  to  government  chan- 
nel occupancy  not  now  available  to  the  Commis- 
sion in  its  regular  proceedings,  which  would  have 
as  its  objective  a  sound,  efficient,  and  equitable 
allocation  of  frequencies  as  between  government 
and  non-government  services.  Such  a  proceeding 
as  envisaged  here  would  require  the  cooperation 
and  support  of  the  Executive  Branch  and  the 
Congress.  In  this  manner  we  may  hope  for  an 
orderly  and  just  evaluation  and  resolution  of  the 
present  need  for  and  occupancy  of  the  spectrum. 

Following  such  a  proceeding,  the  rule  making 
here  proposed  would  be  more  appropriate  for 
enhancing  efficient  utilization  of  the  spectrum 
and  providing  for  growth  and  expansion  of  the 
various  services. 


COMR.  WEBSTER  MR.  PORTER 


move  the  Capitol  and  all  federal  buildings  from.! 
Washington  to  an  inland  city  than  start  upsetting  J 
commercial  television  development,"  the  source  I 
explained,  adding:  "Unless,  of  course,  some- 1 
one  can  figure  out  a  plan  that  won't  obsolete  I 
present  tv  receivers." 

Another  source,  however,  affirmed  reportsj 
that  the  military  is  casting  eager  eyes  at  the 
50-100  mc  area,  particularly  for  air-ground  I 
communication  in  fleet  units.  This  band  is  de- j 
scribed  as  especially  suitable  for  such  com-  i 
munication.'  It  is  the  heart  of  the  present  vhf 
tv  band,  embracing  chs.  2-6. 

Billions  Involved 

The  experts  pointed  out  that  any  radical  j 
upset   in   the   commercial  tv  portion  of  the-l 
spectrum  would  involve  billions  of  dollars  in  I 
rebuilding  receiving  sets  and  transmitting  equip- 
ment. 

Assuming  a  40-million  set  count  at  such  J 
a  time,  possibly  half  of  all  receivers  would  have  ; 
to  be  junked.  This  would  mean  a  loss  of  $4 
billion,  figuring  $200  a  set.    If  tuner  replace- 
ment  and  antenna  adjustments  could  be  made 
for  $100,  the  conversion  cost  to  the  public  for  1 
20  million  sets  would  be  another  $2  billion. 

Comr.  Bartley  last  summer  told  the  Senate 
Commerce  subcommittee  chairmanned  by  Sen. 
Charles  E.  Potter  (R-Mich.)  that  tv's  only 
chance  for  a  national  competitive  system  lies  in 
a  vhf-only  system.  He  urged  an  ad  hoc  com- 
mission to  study  the  overall  problem,  including  i 
military  vhf  spectrum  uses,  and  report  back  to 
Congress  [B«T,  July  12,  1954,  et  seq.]. 

At  the  same  time,  Comr.  Webster  told  the 
subcommittee  the  government  frequency  usage  1 
and  practices  would  be  a  proper  area  of  in- 
quiry. It  has  been  suggested  that  Comr.  Web-  ,1 
ster  did  not  join  last  week  with  Comrs.  Bartle\ 
and  Lee  in  their  dissent  to  the  mobile  radio 
proposal   since   he   is  vice   chairman   of  the 
ODM  Telecommunications  Planning  Committee  p" 
and  it  would  be  premature  for  him  to  express 
himself  on  broad  policy  considerations  now 
under  study  at  the  higher  level. 

As  early  as  September  1953  Comr.  Webster, 
speaking  at  Sun  Valley  before  the  14th  District  j 
meeting  of  the  NARTB,  warned  broadcasters  of 
the  threat  to  fm  as  non-broadcast  services  ex- 
panded and  needed  more  frequencies.  He  urged 
them  to  make  fuller  use  of  fm  services  to  pro- 
tect their  rights  in  that  band. 

President  Truman  in  early  1950  initiated  a 
coordinated  approach  to  solving  the  allocation  j 
tangle  when  he  named  a  temporary  Communi- 
cations Policy  Board  under  the  chairmanship 
of  Dr.  Irvin  S.  Stewart,  onetime  FCC  Commis- 
sioner and  now  president  of  the  U.  of  West 
Virginia.  In  early  1951.  after  intense  study,  the 
board  made  a  detailed  report  on  all  facets  of 
telecommunication  development,  the  growth 
problems  and  policy  requirements.  The  board 
recommended  establishment  of  a  permanent 
three-man  telecommunications  advisory  board 
in  the  Executive  Office  to  recommend  broad  na- 
tional policy  to  be  implemented  through  IRAC 
and  a  strengthened  FCC. 

A  last  alternative  suggested  was  the  creation 
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Congress  of  a  "super  FCC"  above  FCC  and 
AC  to  assign  frequencies  for  both  govern- 
ent  and  non-government  use,  but  this  was 
plained  to  require  fundamental  changes  in 
e  Communications  Act  and  had  other  features 
rifavorable  to  smooth  functioning  of  the  execu- 
te branch. 

The  Stewart  group  considered  that  in  lieu  of 
e  recommended  three-man  advisory  board,  a 
ngle  consultant  might  be  chosen.  Mr.  Tru- 
lan  picked  this  latter  course,  naming  Haradan 
ran  as  his  Telecommunications  Advisor  in 
:e  1951.  Mr.  Pratt  served  until  mid-1953, 
Itfien  he  was  succeeded  by  attorney  William  A. 
"orter.  who  was  named  assistant  director  for 
^communications  of  ODM.  Mr.  Porter  was 
ucceeded  by  Mr.  Botkin. 
During  his  tenure.  Mr.  Porter  reactivated  the 


TPC.  expanding  it  to  include  such  agencies  as 
Federal  Civil  Defense  and  U.  S.  Information 
Agency.   Working  panels  also  were  formed. 

The  Stewart  group  report  is  considered  to  be 
the  only  overall  study  of  top-level  allocation 
policy  problems  currently  available  to  the  pub- 
lic which  fully  treats  the  "dual  authority"  con- 
flict involved  in  FCC-IRAC  relationships.  It 
represents  the  thinking  of  leading  experts  in 
both  government  and  private  industry. 

Observers  noted  that  while  the  report  was 
issued  when  the  tv  reallocation  plan  was  but  a 
proposal,  the  board's  conclusions  respecting 
intermixture  of  vhf  and  uhf  channels  in  the 
same  market  correctly  predicted  the  resulting 
competitive  plight  facing  uhf  outlets. 

Although  FCC's  mobile  radio  proposal  is  de- 


signed to  ease  frequency  pressure  through 
channel  splitting  technique,  the  notice  pointed 
out  that  all  services  operating  in  the  25-50  mc 
band  would  be  subject  to  continued  interna- 
tional interference  due  to  sporadic  E  and  F2 
layer  propogation.  This  long-range  disruption, 
which  a  decade  ago  caused  removal  of  the  fm 
broadcast  band  from  that  area,  apparently  can 
be  quite  severe,  based  on  typical  letters  of 
complaint  and  other  data  released  by  FCC  in 
the  notice. 

Consequently,  the  notice  suggested  that  serv- 
ices "unable  to  tolerate  such  interferences 
should  transfer  their  operations  to  higher  fre- 
quencies not  generally  subject  to  international 
interference."  The  interference  was  noted  to 
come  from  Europe.  South  America  and  Aus- 
tralia as  well  as  Canada. 


ADVERTISERS  &  AGENCIES 


Sales  reached  their  peak  in  1954,  with  heavy  use  of  tv.  Leading 
companies,  reporting  on  their  1955  advertising  plans,  indicate  gen- 
erally increased  advertising  budgets,  with  radio  and  tv  slated  to  get 
a  larger  share  of  the  budgets  planned. 

co-sponsor  arrangement  once  every  four  weeks: 
This  Is  Your  Life,  alternate  Wednesdays,  and 
the  Martha  Raye  Show,  every  fourth  Tuesday. 
The  company  is  said  to  have  the  largest 


THE  COSMETIC  industry  in  1954,  the  year 
of  its  greatest  participation  in  television,  saw 
sales  rise  to  an  all-time  peak,  with  plans  under- 
way to  increase  further  its  outlays  in  radio-tv 
in  1955. 

The  four  leading  network  spenders  among 
cosmetic  manufacturers  in  1954  were  Hazel 
Bishop  Inc..  Revlon  Products  Corp..  Lehn  & 
Fink  Products  Corp.  and  Andrew  Jergens  Co. 
which  spent  an  estimated  S15  million  in  radio 
and  television  last  year,  with  a  substantial  boost 
in  that  total  anticipated  for  the  coming  year. 

Last  week  four  others  in  the  field — Helena 
Rubenstein  Inc.,  Coty  Inc.,  Lady  Esther  and 
Max  Factor — were  known  to  be  planning  im- 
minent television  spot  campaigns,  with  another. 
Avon  Products,  already  launched  on  its  spot 
Nchedule. 

In  other  areas  of  the  industry,  Elizabeth 
Arden  and  Consolidated  Cosmetics  will  con- 
:inue  their  radio  participations,  and  Harriet 
Hubbard  Ayer  is  considering  a  radio-tv  cam- 
paign for  late  spring. 

The  individual  breakdown  on  the  companies 
follows: 

Hazel  Bishop.  New  York,  largest  television 
spender  among  the  cosmetic  companies,  budgets 
approximately  S6  million  annually  for  adver- 
tising, most  of  which  is  funneled  into  tv.  The 
company  is  currently  going  over  its  future 
television  plans,  which,  it  was  understood,  will 
include  increases  in  spot  announcement  activity 
for  its  present  products. 

In  addition.  Hazel  Bishop  plans  to  bring 
out  a  new  cosmetic  item — a  makeup  compact — 
as  yet  unnamed,  which  will  probably  be  intro- 
duced in  late  spring  with  a  heavy  spot  cam- 
paign followed  by  network  sponsorship. 

Currently  the  firm  sponsors  three  NBC-TV 
network  shows:  Sunday  night  "spectacular."  a 


selling  long-lasting  lipstick  on  the  market, 
exploited  mainly  on  tv.  The  firm's  sales  in 
lipstick  and  nail  polish  alone  during  1954  were 
estimated  at  approximately  $12.5  million.  Ray- 
mond Spector.  New  York,  is  the  agency. 

Revlon  Products  will  spend  some  $10  million 
in  1955  which,  it  maintains,  is  the  largest 
advertising  budget  ever  devised  for  a  cosmetic 
concern  in  a  single  year.  Nearly  $5  million 
of  that  budget  will  go  into  television. 

Although  the  company  declined  to  disclose 
figures.  B«T  learned  the  firm's  sales  for  1954 
were  approximately  S38  million,  said  to  be  20% 
more  than  in  1953.  Revlon.  which  is  the  only 
privately  owned  major  cosmetic  manufacturer, 
expects  a  further  sales  rise  of  15  to  20%  in 
1955. 

Revlon  Expands  Programming 

Revlon  has  just  signed  a  contract  with 
CBS-TV  to  sponsor  Public  Defender,  effective 
in  March,  as  well  as  Danger  on  CBS-TV  and 
Masquerade  Party  on  ABC-TV.  William  H. 
Weintraub  Co.,  New  York,  is  the  agency. 

Lehn  &  Fink  Products  (Dorothy  Grey  Prod- 
ucts, Hinds  Honey  and  Almond  Cream).  New 
York,  will  spend  about  S2.5  million  in  tele- 
vision during  1955.  The  firm  has  just  signed  to 
sponsor  re-runs  of  /  Love  Lucy,  effective  April 
17.  on  CBS-TV.  Sundays.  6-6:30  p.m..  accord- 
ing to  Edward  Plaut.  president  of  the  company. 
This  buy  is  in  addition  to  L&F's  sponsorship 
of  the  Ray  Bolger  Show  on  79  ABC-TV  sta- 
tions. Friday.  8:30-9  p.m.  Lehn  &  Fink  also 
is  maintainina  its  heavv  schedule  of  television 


spots  and  local  programs  across  the  country. 
The  /  Love  Lucy  re-runs  will  feature  a  selection 
of  the  best  of  those  shows  produced  to  date. 

The  company's  overall  sales  for  1954  were 
estimated  at  $23  million.  McCann-Erickson, 
New  York,  is  its  newly-appointed  agency. 

Andrew  lergens.  Cincinnati,  through  Robert 
Orr  &  Assoc.,  New  York,  spends  approximately 
$1.5  million  a  year  in  television.  It  now  spon- 
sors First  Love,  a  daytime  soap  opera,  five 
times  weekly  on  NBC-TV.  4:15-4:30  p.m.,  and 
plans  to  continue  sponsorship  of  the  program 
through  the  year. 

Helena  Rubenstein.  whose  overall  sales  for 
1954  were  estimated  at  $21  million,  is  preparing 
to  enter  the  television  race  with  a  tv  spot  an- 
nouncement campaign,  effective  Feb.  1,  for  26 
weeks.  The  firm  will  place  the  one-minute  spots 
in  both  day  and  evening  periods  in  25  major 
markets.  Ogilvy.  Benson  &  Mather,  New  York, 
is  the  agency. 

Coty,  New  York,  whose  sales  were  said  to 
be  about  $21  million  for  1954.  plans  to  increase 
its  budget  sharply  in  1955.  William  F.  Siegel. 
advertising  director,  said  advertising  plans  call 
for  an  expenditure  of  $6  million  this  year,  the 
largest  advertising  drive  in  Coty  history.  A 
minimum  of  25%  expansion  in  total  sales  is 
expected. 

The  firm  will  start  a  spot  announcement 
campaign  in  17  major  tv  cities  and  5  major 
radio  markets  early  in  February.  The  announce- 
ments will  be  20  seconds  and  one  minute.  Con- 


Broadcasting 


Telecasting 


"AS  SEEN  ON  TV"  headline  of  Dorothy 
Gray  counter  display  stand  is  typical  of 
the  way  cosmetic  advertisers  use  point-of- 
purchase  material  to  remind  shoppers  of 
the  sales  messages  they  received  via  tv. 
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tracts,  placed  through  Franklin  Bruck  Adv., 
New  York,  will  run  for  15  and  20  weeks. 

Lady  Esther,  Chicago,  which  had  been  partici- 
pating on  The  Morning  Show  on  CBS-TV  dur- 
ing 1954,  has  recently  appointed  Dancer-Fitz- 
gerald-Sample, Chicago,  to  handle  its  advertis- 
ing budget  of  $1  million.  A  portion  of  that 
money  will  go  into  a  television  spot  campaign 
starting  in  mid-January  in  10  major  tv  cities. 


PREVIEW 

New  style  spots  boost 
Miller's  oldtime  brew 

FAVORITE  SONGS  of  yesteryear,  illus- 
trated with  live  action  silhouettes,  are  being 
utilized,  starting  this  month,  by  Miller 
Brewing  Co.  in  a  radio-tv  spot  campaign 
designed  to  add  an  oldtime  flavor  to  the 
brewery's  100th  anniversary. 

The  commercials  start  with  an  old  song, 
accompanied  by  "period"  action  shots,  then 
move  into  narration  as  the  beer  itself  is 
featured.  They  culminate  with  a  parody  of 
the  old  song  dressed  up  with  Miller's  own 
words  and  supported  with  modern  silhouette 
technique  and  action. 

A  total  of  34  commercials  are  divided 
into  three  categories — musical,  sports  and 
historic,  each  showing  one  of  the  brewery's 
various  processes.  At  times,  lettering  and 
logotypes  are  integrated  into  the  spots. 

Typical  of  the  silhouette  commercial  are 
the  stills  from  "While  Walking  Through  the 
Park  One  Day"  and  "Auld  Lang  Syne," 
reproduced  herewith. 

Miller  is  embodying  this  relatively  new 
film  technique  in  tv  commercials  slated  to 
debut  Jan.  22  in  some  parts  of  the  country 
and  Feb.  1  in  others.  The  tv  spot  campaign 
provides  for  a  minimum  of  300  commercials 
per  week  for  22  weeks  in  some  100  video 
markets — or  a  total  of  about  6,000  for 
about  six  months  through  June. 

A  similar  campaign  is  being  launched  on 


The  campaign  will  probably  run  through  April. 

Avon  Products,  the  only  cosmetic  firm  whose 
products  are  distributed  directly  to  homes  rather 
than  through  stores,  is  said  to  have  reached  ap- 
proximately $50  million  in  sales  during  1954. 
The  firm  used  a  television  spot  campaign  in 
Chicago  and  New  York  last  year  for  the  first 
time. 

"The  new  use  of  television  spot  was  success- 


radio  with  a  companion  set  of  commercials, 
using  the  same  music.  The  spots  were  pre- 
pared through  Miller's  agency  in  Milwaukee, 
Mathisson  &  Assoc. 

The  radio  transcriptions  are  open  in  the 
middle,  providing  for  live  announcements 
by-  the  individual  stations,  and  run  60,  30 
and  20  seconds  in  length.  The  radio  outlets 
have  access  to  a  book  of  suggested  com- 
mercials proffered  by  the  brewery. 

The  radio  spots,  to  which  the  films  were 
adapted  musicwise,  were  purchased  in  mar- 
kets in  which  Miller  was  unable  to  buy  video 
time  or  where  it  felt  that  television  doesn't 
reach  enough  viewers.  Distributors  also  will 
use  them  in  other  than  the  30  markets  on 
their  own  sponsored  programs. 

The  video  announcements  comprise  23 
one-minute  and  1 1  20-second  films.  They 
were  bought  in  certain  markets  not  running 
a  Miller  printed  media  schedule  in  the 
American  Weekly  and  Parade  Sunday  sup- 
plements. The  spots  are  adjudged  to  be  flex- 
ible and  will  be  seen  on  sports,  disc  jockey 
and  other  format  shows. 

Kicking  off  the  special  radio-tv  spot  cam- 
paign. Miller  will  hold  a  reception  for  its 
distributors  in  Milwaukee  Jan.  22-23,  show- 
ing a  full-length  full  color  Eastman  film  on 
the  history  of  the  firm,  dating  back  to  its 
genesis  in  Germany  100  years  ago. 

The  decision  to  provide  open-middles  for 
the  radio  spots  was  prompted  by  Miller's 
recognition  of  different  market  problems  in- 
volving the  sale  of  beer  by  local  dealers, 
and  thus  the  spots  are  tailored  to  meet  these 
obstacles  by  letting  the  local  announcers 
come  in  with  live  copy. 

Sponsor:  Miller  Brewing  Co.,  Milwaukee, 
advertising  Miller  High  Life  Beer. 

Agency:  Mathisson  &  Assoc..  Milwaukee. 

Producer  {for  film):  Jerry  Fairbanks  Pro- 
ductions Inc..  Hollywood. 

Music:    Recorded    by    George  Nelson 
Assoc..  New  York. 

Markets:  About  100  tv,  30  radio. 

Starting  Date:  Jan.  22. 

Narrator:  Vincent  Pelletier. 

Estimated  time  costs:  $600,000  for  tv. 


ful,"  George  Shine,  advertising  manager  c, 
Avon  cosmetics,  told  B»T. 

As  a  result  of  that  success,  the  firm  starte- 
a  similar  campaign  on  Jan.  9,  months  earlie 
than  last  year.  The  schedule  will  run  for  1 
weeks. 

Elizabeth  Arden,  whose  1954  sales  were  sail 
to  be  about  $9  million,  will  continue  to  sponso 
its  New  York  participations  on  Dorothy  &  Did 
over  WOR  and  on  Marjorie  Mills  in  six  New 
England  NBC  Radio  stations.  Agency  for  Eliza 
beth  Arden  is  Kastor,  Farrel,  Chesley  &  Clif 
ford.  New  York. 

Max  Factor,  whose  overall  sales  for  1954} 
were  reported  as  $20  million,  is  preparing  a  39- 
week  spot  television  announcement  campaign 
in  major  cities  to  start  the  last  week  in  January. 
Doyle  Dane  Bernbach,  New  York,  is  the  agency 
for  Max  Factor. 

Harriet  Hubbard  Ayer,  whose  advertising 
campaign  usually  starts  in  March  or  April,  is 
understood  to  be  contemplating  a  radio-tv  spot 
announcement  campaign.  Specific  decision  will 
probably  be  made  late  in  February.  The  firm 
recently  was  sold  to  Nestle-Lemur  Co.  R.  T. 
O'Connell  Co..  New  York,  is  the  agency. 

Consolidated  Cosmetics,  Chicago,  whose  tele- 
vision budget  ranges  from  $500,000  to  $1 
million,  is  currently  continuing  sponsorship  of 
the  Bing  Crosby  Show  on  CBS  Radio  but 
dropped  They  Stand  Accused  on  DuMont  Tv 
Network  as  of  Dec.  30.  Frank  E.  Duggan  Adv.. 
Chicago,  is  the  agency. 

Other  recent  buys  include  the  purchase  by 
Helene  Curtis  Inc.  of  Professional  Father  on 
CBS-TV  Saturdays,  10-10:30  p.m.  EST.  for 
its  Spray  Net  and  Suave  hair  dressing.  Program 
is  aired  live  from  Hollywood  on  130-135  sta- 
tions and  is  a  CBS-TV  package.  It  debuted 
Jan.  8. 

The  contract  is  for  52  weeks  with  the  usual 
cancellation  clauses.  Spray  Net  is  handled  by 
Earle  Ludgin  &  Co.  and  Suave  by  Gordon  Best 
Co.,  both  Chicago,  which  share  the  Helene 
Curtis  account.  Suave  commercials  open  and 
close  the  programs,  with  Spray  Net  getting  the 
longer  mid-commercials.  The  program's  pro- 
duction costs  were  said  to  run  about  $30,000 
per  week,  but  time  charges  for  the  station 
lineup  were  not  immediately  ascertainable. 

Lehn  &  Fink  Names  Three 
In  Sales  Reorganization 

WILLIAM  HAUSBERG,  advertising  manager 
of  Lehn  &  Fink  Division  and  Tussy  Cosmetics, 
New  York,  last  week  was  appointed  head  of 
Lehn  &  Fink  Division's  newly-merged  adver- 
tising and  merchandising  departments  as  part 
of  a  major  reorganization  of  that  division's 
sales  and  promotion  activities.  He  also  will 
continue  as  advertising  manager  of  Tussy  Cos- 
metics. 

Emanuel  Goren.  merchandising  manager, 
has  had  his  responsibilities  broadened  to  in- 
clude specific  duties  with  respect  to  the  divi- 
sion's advertising  programs.  Richard  S.  Seclow, 
formerly  with  an  advertising  agency  where  he 
specialized  in  sales  promotion,  has  joined  the 
company  as  assistant  to  Mr.  Goren. 

Sheppard  Promoted  By  Grant 

APPOINTMENT  of  Andrew  J.  Sheppard, 
heretofpre  general  manager  of  the  Grant  Adv. 
Mexico  City  office,  as  vice  president  and  assist- 
ant to  President  Will  C.  Grant  was  announced 
last  week  by  the  firm's  Chicago  office.  Mr. 
Sheppard  has  been  associated  for  the  past  seven 
years  with  Grant,  which  maintains  numerous 
overseas  branches  and  which,  in  1954,  accord- 
ing to  B«T  statistics,  placed  about  $5.5  million 
in  domestic  U.  S.  radio-tv  billings. 
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You  just  want  the 


I N  case  you  think  of  Iowa  as  a  farm  state  exclusively, 
and  that  Iowans  are  less  interested  in  TV  than 
big-city  folks,  study  these  figures  from  1954  Iowa 
Radio  and  Television  Audience  Survey!  (And  remember 
that  as  of  March,  1954,  59.6%  of  all  homes  in 
Iowa  bad  television  sets  —  one-fourth  of  which  had  been 
purchased  less  than  six  months  previously!) 

NUMBER  OF  HOURS  AVERAGE  TV  SET  OWNER  SPENDS  USING  TV,  WEEK  DAYS 


Weekdays,  Averages: 
Urban 
Village 
Farm 


TOTAL 
(Average 
Home) 

11.25  hrs. 
11.70  hrs. 
13.20  hrs. 


AVERAGE 
Woman 
Over  1 8 

4.41  hrs. 
5.03  hrs. 
5.13  hrs. 


AVERAGE 

Man 
Over  1 8 

2.96  hrs. 
3.00  hrs. 
3.64  hrs. 


WHO-TV  reaches  280,250  television  sets  in  Central  Iowa  — 
owned  by  566,300  city  people,  545,100  rural  people. 
Get  all  the  facts  from  Free  &  Peters! 
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WHO-TV 

Channel  13  •  Des  Moines  *  nbc 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 
Free  &  Peters,  Inc. 
National  Representatives 


ON  THE  AIR  FROM  7A.M.  TO  1A.M. 
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THE  GROWING  PAINS 
OF  ADVERTISING 


TOP  BBDO  EXECUTIVE  FINDS  FAULT  WITH  CURRENT  PRACTICES 


iDDRESSING  the  Washington  Ad  Club  Jan.  11,  Charles  H. 
Grower,  executive  vice  president  in  charge  of  creative  services, 
WDO,  New  York,  discussed  the  thought-provoking  question:  "Is 
Advertising  Growing  Up?"  Excerpted  below  are  some  of  Mr. 
Grower's  views  and  suggestions. 

JKE  other  adolescents,  we  in  advertising  have  our  own  secret 
anguage  that  only  we  can  understand.  We  do  even  better — we 
aave  a  secret  language  that  even  we  cannot  understand.  Here  are 
|ii  few  examples  (out  of  justice  to  my  own  agency,  I  ought  to  say 
hat  I  did  not  pick  them  up  there) : — 

"Maybe  if  we  put  our  heads  together  we  can  crystallize  our 
hinking" 

"They've  thrown  us  the  ball,  now  we've  gotta  run  with  it" 
"The  situation  is  this — it's  the  last  half  of  the  ninth  and  two  men 
are  out" 

"Send  up  a  trial  balloon  and  see  which  way  the  wind  is  blowing" 
"Let's  fall  out,  regroup  and  hit  it  from  another  tack" 
"I  can't  put  my  finger  on  it,  but  I  don't  think  it'll  go" 
"We'll  get  this  campaign  back  on  the  tracks  just  as  soon  as  we 
house-break  the  ad  manager — he's  strictly  a  blue-sky  boy" 

'The  little  woman  and  I  conducted  a  horse-back  survey  around 
he  club  this  weekend  and  .  .  ." 

Another  sign  of  our  adolescence  is  our  yearning  for  conformity. 
We  ask  Mr.  Gallup  and  Mr.  Robinson  and  Mr.  Starch  to  find  out 
which  magazine  advertisements  get  the  best  reader  mileage,  and 
then  we  rush  to  imitate  them.  We  ask  Mr.  Nielsen  and  Mr.  Trendex 
and  Mr.  Pulse  and  Mr.  ARB  to  tell  us  what  tv  programs  are  tops 
and  then  we  do  our  best  to  imitate  them.  If  all  these  rating  services 
have  their  way — and  if  we  all  follow  them  devotedly  enough,  we 
will  reach  a  day  not  too  many  years  hence  when  all  advertising  is 
so  scientifically  perfect,  and  so  exactly  alike,  that  no  one  will  ever 
bother  to  glance  at  it. 

I  simply  do  not  understand  why  otherwise  grown  and  intelligent 
people  persist  in  believing  that  the  opinion  of  a  couple  of  hundred 
average  Joe's  is  necessarily  better  than  the  opinion  of  a  few  trained 
people.  It's  against  sense,  and  it's  against  history. 

Age  after  age,  step  after  step,  it  has  always  been  the  individual, 
sometimes  aided  by  a  few  devoted  followers,  who  has  led  mankind 
forward.  It  is  the  great  mass  of  people  who  stand  by,  chanting  that 
the  horseless  carriage  will  never  replace  the  horse,  and  that  if  God 
had  intended  man  to  fly  He  would  have  given  him  wings. 

This  belief  that  the  mass  is  wiser  than  the  man,  is  the  foundation 
stone  of  what  many  of  us  are  pleased  to  call  advertising  research. 

I  am  not  against  advertising  research.  I  do  not  think  that  any 
man  who  is  wide  awake  in  advertising  today  can  be  against  adver- 
tising research.  I  am  all  for  it — and  I  hope  we  hurry  up  and  get 
some.  I  just  do  not  think  that  many  of  the  little  parlor  tricks  we 
use  today  qualify  as  research.  And  I  am  afraid  that  the  pretense 
that  we  already  have  research  may  keep  us  from  getting  it. 

If  Christopher  Columbus,  the  well-known  sailor  from  Genoa, 


had  applied  modern  advertising  research  methods  to  his  proposed 
voyage,  a  consumer  jury  test  would  have  told  him  in  advance  that 
the  world  was  flat;  depth  interviews  with  expert  seamen  would 
have  revealed  the  impressive  monsters  that  awaited  him  hungrily 
at  the  end  of  the  sea;  motivational  studies  among  his  crew  would 
have  shown  that  they  were  only  interested  in  money;  Ferdinand 
and  Isabella  would  have  cancelled  the  appropriation;  America  would 
never  have  been  discovered,  and  you  would  all  be  Indians! 

True  research  as  the  word  is  used  by  physicists,  biochemists,  and 
other  scientists  looks  forward  to  something  new — and  even  to  whole 
new  fields  of  creativity.  What  we  call  research  is  nothing  but  semi- 
scientific  hindsight.  It  looks  backward  to  security,  not  ahead  to 
adventure.  All  of  advertising  research  either  reports  how  people 
acted  in  the  past  under  certain  conditions — or  it  gives  us  the  opin- 
ions of  those  people  as  to  how  they  think  they  might  act  in  the 
future — opinions  themselves  based  on  past  experience. 

One  brewer  discovered  that  he  could  make  sales  by  claiming  that 
his  beer  was  less  fattening  than  others.  The  rush  for  the  quick 
buck  started.  The  fact  that  the  difference  in  caloric  content  between 
beers  was  so  small  that  the  government,  through  the  Alcohol  & 
Tobacco  Tax  Division  of  the  Treasury  Dept.,  tried  to  stop  these 
claims,  did  not  stop  the  gold-rush  boys.  Today  millions  of  dollars 
are  being  spent  calling  people's  attention  to  the  fact  that  beer  in 
general  is  fattening,  but  certain  fortunate  beers  are  less  fattening — 
a  doubtful  industry  asset.  When  today's  dollar  is  earned  at  the 
expense  of  tomorrow's  two  dollars,  sales  figures  may  be  no  guide. 

But  what  should  we  do  about  research?  In  the  first  place,  I  think 
we  ought  to  walk  a  little  more  humbly,  and  be  less  certain  that  our 
answers  are  final,  until  we  are  somewhat  more  sure  that  we  know 
what  we  are  talking  about.  Then  I  think  we  ought  to  strive  to  weld 
our  disjointed,  fragmented,  competitive,  contradictory  and  incon- 
clusive research  methods — into  something  that  we  would  all  trust 
and  rely  upon  willingly.  There  must  be  real  research  somewhere. 
And  there  must  be  some  way  that  this  $7  billion  advertising  industry 
of  ours  can  get  it  without  relying  so  much  upon  independent  head- 
shrinkers  and  witch  doctors  .  .  .  people  who  try  to  make  up  for 
the  paucity  of  their  facts  by  the  drama  of  their  presentation. 

A  good  start  has  been  made,  of  course,  by  the  Advertising  Re- 
search Foundation.  Here  the  advertisers,  the  media  and  the  agen- 
cies combine  to  perfect  research.  It  sounds  ideal,  and  it  could  be 
ideal  if  people  in  advertising  really  wanted  research.  But  of  the 
3,000  national  advertising  agencies,  only  67  support  it.  Of  the 
13,500  national  advertisers,  only  59  support  it.  The  group  is  work- 
ing hard  to  raise  $125,000  for  a  special  project. 

Here  is  the  place  to  start — with  the  ARF — unless  everyone  is 
satisfied  with  what  we  have  now.  And  honestly,  my  friends,  how 
could  you  be? 

I  can  assure  all  the  creative  men  here  that  research — even  when 
it  grows  up — will  never  be  your  rival.  Research  will  always  be  the 
airport,  never  the  plane.  It  will  always  be  the  flight  map.  never  the 
joy  of  flight.  At  best,  it  will  be  the  rules,  never  the  fun  of  the  game. 
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COMPTON  NAMES  NEW  ADMINISTRATORS 


Barton  A.  Cummings  is  the  new 
president  and  Robert  D.  Hol- 
brook,  formerly  president  of 
the  firm,  advances  to  chairman 
of  the  board. 

ELECTION  of  a  new  board  chairman,  presi- 
dent and  other  officers  and  directors  at  Comp- 
ton  Adv.,  New  York,  was  announced  last  week. 

Barton  A.  Cummings,  vice  president  and 
director,  was  elected  president  of  the  agency, 
succeeding  Robert  D.  Holbrook,  who  becomes 
chairman  of  the  board. 

At  the  same  time,  other  officers  and  directors 


joined  Compton  in  1947  as  an  account  execu- 
tive. He  became  a  vice  president  and  account 
supervisor  in  1950  and  a  director  in  1952.  He 
has  been  in  charge  of  several  brands  made  by 
Procter  &  Gamble  and  has  participated  in 
agency  management. 

Mr.  Seaman,  new  vice  president,  has  been 
with  the  agency  since  1946,  and  is  head  of 
Compton's  creative  department.  He  was  elected 
a  member  of  the  board  last  November. 

Mr.  Fleming,  elected  senior  vice  president, 
joined  the  firm  in  1944.  He  has  been  an  ac- 
count supervisor  for  various  brands  of  the 
Procter  &  Gamble  Co.  and  the  Personal  Prod- 
ucts Corp.,  as  well  as  participating  in  manage- 
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were  named  in  a  move  described  by  Mr.  Hol- 
brook as  "carrying  out  a  long-standing  Comp- 
ton policy  of  developing  able  executives  for 
more  important  positions  in  the  agency  as  their 
work  and  talents  demonstrate  their  ability." 

John  K.  Strubling  Jr.,  executive  vice  presi- 
dent, is  the  new  vice  chairman  of  the  board, 
with  Alfred  J.  Seaman,  creative  director  of  the 
agency,  succeeding  him  as  executive  vice  presi- 
dent. 

C.  James  Fleming  Jr.,  a  vice  president  and 
member  of  the  board,  becomes  a  senior  vice 
president  of  the  agency. 

Newly-elected  members  of  the  board  are: 
Henry  Bankart,  Willard  Heceen  and  Olin  A. 
Saunders,  all  of  whom  are  vice  presidents  and 
account  supervisors. 

Pointing  out  that  Compton's  billing  has  more 
than  doubled  since  1946.  Mr.  Holbrook  as- 
serted that  the  new  officers  and  directors  have 
"played  a  significant  part  in  the  progress  of 
the  agency." 

As  chairman  of  the  board.  Mr.  Holbrook 
will  continue  in  the  active  management  of 
Compton.  Mr.  Holbrook,  who  became  presi- 
dent in  1946,  joined  the  Blackman  Co.,  pred- 
ecessor of  Compton,  in  1933. 

Mr.  Strubling,  new  vice  chairman  of  the 
board,  joined  Compton  in  1939.  He  was  elected 
to  the  board  in  1950  and  became  executive 
vice  president  in  1951. 

Mr.  Cummings,  the  agency's  new  president. 


32  Years  in  One  Night 

IF  SHAKESPEARE'S  "Macbeth"  played 
to  capacity  houses  in  an  average-sized 
theatre,  the  production  would  have  to  run 
for  32  years  to  equal  the  audience  reached 
Nov.  28  when  the  play  was  telecast.  This 
estimate  was  given  last  week  by  A.  C. 
Nielsen  Co.  which  rated  the  program  at 
25.5.  meaning  6.449.000  homes  reached. 
"Macbeth,"  starring  Maurice  Evans  and 
Judith  Anderson,  was  produced  in  color 
on  Hallmark  Playhouse  (NBC-TV,  4-6 
p.m.  EST). 


ment.  He  became  a  member  of  the  board  in 
1953. 

The  new  members  of  the  board  —  Messrs. 
Bankart,  Heggen  and  Saunders — respectively 
joined  Compton  in  1945,  1944  and  1953  as 
account  supervisors. 

Spot  Radio  Crusade 
To  Finish  March  31 

SRA  President  Young  sees 
overlap  in  work  of  Crusade 
and  of  RAB  and  urges  more 
stations  to  join  the  latter. 

TWO-YEAR-OLD  Crusade  for  Spot  Radio, 
financed  by  stations  and  conducted  through 
Station  Representatives  Assn.,  will  end  on 
March  31.  its  principal  purposes  to  be  served 
by  the  stepped-up  activities  of  Radio  Adver- 
tising Bureau  [Closed  Circuit.  Jan.  10]. 

Plans  for  the  Crusade's  termination  are  be- 
ing announced  today  (Mon.)  by  Adam  J. 
Young  Jr.,  head  of  the  station  representation 
firm  bearing  his  name  and  new  president  of 
SRA,  who  at  the  same  time  urged  stations 
which  are  not  members  of  RAB  to  reconsider 
joining  that  organization. 

The  Crusade  currently  has  315  members,  of 
which  approximately  115  are  not  members  of 
RAB.  Mr.  Young  said  the  Crusade  Advisory 
Board  had  sent  letters  to  Crusade  members  ad- 
vising them  of  the  imminent  discontinuation  of 
the  project  and  suggesting  support  of  RAB  by 
stations  that  are  not  already  RAB  members. 

Reg  RoIIinson,  who  has  directed  the  Crusade 
for  Spot  Radio,  will  continue  with  SRA  for  the 
time  being,  authorities  said. 

Increasing  need  for  carrying  the  story  of 
spot  radio  to  advertisers  and  agencies  through 
specific  proposals  was  stressed  by  both  Mr. 
Young  and  RAB  President  Kevin  Sweeney. 
Mr.  Young  said: 

"The  RAB's  expanded  national-level  sales 
program  which  calls  for  more  than  200  specific 
presentations  monthJy  accomplishes  the  major 
purpose  for  which  the  Crusade  was  instituted. 

"With  RAB's  greater  financial  resources  and 


manpower  behind  the  program,  we  feel  th., 
stations  which  supported  the  Crusade  but  whicl 
have  not  heretofore  been  members  of  Ra] 
can  reasonably  shift  their  memberships  froi 
the  Crusade  to  RAB.  In  addition,  by  disccii 
tinuing  the  Crusade  we  will  eliminate  any  ove  l 
lap  in  function  which  might  otherwise  have  dt! 
veloped." 

Mr.  Sweeney  said:  "Without  any  diminutin 
of  our  efforts  on  behalf  of  the  other  parts  c 
radio — network  and  local — we  have  been  stead 
ily  stepping  up  our  efforts  during  the  past  1 
months  to  get  national  and  regional  advertiser 
started  in  radio  through  specific  spot  proposals 

"This  activity,  which  now  occupies  a  goo( 
share  of  the  time  of  about  half  of  our  staff 
has  been  made  possible  by  a  steady  increase  ii 
station  membership  in  RAB.  The  additiona 
funds  that  will  become  available  when  thostl 
stations  which  have  supported  the  Crusade  bu 
have  not  been  members  of  RAB  join  our  or] 
ganization  will  make  an  immediate,  substanti. 
increase  in  these  efforts  possible." 

Crusade  dues,  for  each  station,  were  the  j 
equivalent  of  the  station's  one-time  daytime  I 
minute  rate  per  month.  RAB  station  member  .j 
ship  dues  are  the  station's  one-time  daytime, 
hourly  rate  per  month.  RAB  membership  is 
reported  as  850  plus,  consisting  largely  of  sta- 
tions but  also  including  networks,  representa-* 
tion  firms,  and  allied  organizations. 

Broadcaster-Brewer  Unity 
Against  Adv.  Curbs  Urged 

BREWERS  must  stand  with  broadcasters  and 
other  representatives  of  industry  in  fighting  "un- 
fair or  unnatural  control  or  limitation  of  the 
advertising  of  legal  products,"  NARTB  Presi- 
dent Harold  E.  Fellows  told  the  U.  S.  Brewers 
Foundation  last  week  at  its  Miami  Beach 
meeting. 

Mr.  Fellows  reviewed  problems  centering 
around  the  Bryson  Bill  (HR1227).  which  would 
limit  advertising  of  alcoholic  beverages  on 
radio  and  tv.  "To  say  that  beer,  an  accepted 
and  legal  product,  must  not  be  advertised,  or 
must  be  advertised  under  the  impress  of  artific- 
(A&A  continues  on  page  58) 
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THEODORE  S.  REPPLIER,  Advertising 
Council  president,  and  his  wife,  embark 
on  a.  flight  which  is  to  carry  them  to  South- 
east Asia,  India,  Italy,  Germany,  France 
and  the  British  Isles  and  terminate  with 
their  return  to  the  U.  S.  on  June  30.  Mr. 
Repplier  is  an  Eisenhower  Exchange  Fel- 
low and  is  to  study  and  exchange  ideas 
in  other  countries  on  the  problems  con- 
fronting information  services. 
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ROADCAST  COVERAGE: 


AS  AN  AGENCY 
LOOKS  AT  IT 


'JL1A  BROWN,  whose  remarks  at  last  week's  Radio-Television 
xecutives  Society  timebuying  and  selling  seminar  are  excerpted 
slow,  is  director  of  media  research  at  the  Compton  Adv.  Agency  in 
'ew  York.  She  was  appointed  to  that  position  in  1951  after  experi- 
\ice  in  timebuying  and  market  research.  Miss  Brown  joined  the 
oency  in  January  1938  in  market  research.  In  1943,  she  shifted 
>  the  media  department  where  she  did  radio  research  and,  in  1945, 
eaded  a  "media  detail  group"  which  included  a  training  program 
i  research  for  returning  war  veterans.  She  was  made  a  timebuyer 
1947.  She  is  a  member  of  the  Radio-Tv  Research  Council  and 
the  American  Marketing  Assn. 

• 

HERE  has  never  been  one  single  standard  for  coverage  in  the 
roadcast  industry.  Actually,  this  is  perfectly  understandable,  be- 
ause  coverage,  per  se,  is  used  for  so  many  different  types  of  media 
Valuation. 

Coverage  can  mean  the  intensity  of  a  station's  signal,  or  it  can 
lean  the  degree  of  a  station's  penetration.  It  can  determine  the 
xtent  of  a  media  plan  by  markets  or  by  sales  territories.  It  must 
e  defined  in  order  to  determine  where  coverage  is  lacking.  Cover- 
ge  is  needed  for  station  evaluation  and  selection  and,  in  some 
istances,  must  be  tied  in  with  marketing  strategy. 

Coverage,  as  we  define  it,  is  the  area  in  which  people  can  receive 
;he  signal  of  the  station  and  do  listen  or  view  the  station  on  some 
And  of  a  regular  basis.  Thus,  the  primary  or  effective  coverage 
rea  of  a  station  is  the  area  in  which  we  may  assume  that  most 
ieople  can  and  do  hear  or  see  the  station. 

If  we  wanted  to  be  able  to  develop  sound  coverage  areas  for  all 
adio  and  television  stations,  we  should  have  an  up-to-date  county- 
■y-county  survey  showing  the  per  cent  of  homes  that  listen  to  or 
lew  each  station  with  some  degree  of  frequency.  Unfortunately, 
his  type  of  study  has  not  been  made  since  1952,  when  Nielsen 
onducted  its  coverage  study  and  the  Standard  Audit  Measurement, 
:ommonly  called  SAMS,  was  made.  These  studies  still  are  valid  for 
the  majority  of  the  radio  stations  but,  unfortunately,  the  63  pre- 
(reeze  tv  stations  which  were  on  the  air  at  that  time  have  almost, 
uthout  exception,  changed  power,  antenna  height,  or  channel  posi- 
ion,  and  therefore  the  1952  data  can  no  longer  pertain  to  television 
:overage. 

The  NCS  and  SAMS  studies  were  a  ballot  interview  showing  the 
3er  cent  of  homes  that  listened  to  radio  stations,  day  and  night,  at 
'east  once  a  week.  These  per  cents  cannot  be  used  as  an  absolute 
jneasure  of  program  popularity  or  station  popularity,  nor  can  they 
be  used  as  an  absolute  measure  of  the  per  cent  of  homes  which 
actually  listen  to  the  station  on  any  regular  basis.  Subconsciously, 
Drogram  popularity  must  have  entered  into  the  respondent's  mind 
A'hen  he  listed  the  stations  listened  to  regularly.  Therefore,  the 
figures  derived  from  the  study  may  be  inflated  or  deflated  depending 
upon  whether  the  station  carried  programs  that  were  uppermost  in 
the  respondent's  mind  at  the  time  the  ballot  was  filled  in.  These 
figures  also  cannot  be  used  as  an  indication  of  the  share  of  audience 
of  the  stations  in  a  particular  county  as  they  do  not  relate  to  any 
one  program  but  merely  to  total  unduplicated  listening  within  a 
given  period. 

Many  will  say  that  television  has  affected  radio  to  such  an  extent 
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in  the  last  three  years  that 
the  1952  figures  are  no 
longer  valid.  However,  we 
believe  that  if  the  NCS 
and  SAMS  data  are  used 
to  define  a  coverage  area 
rather  than  to  determine 
the  actual  size  of  the  sta- 
tion audience,  there  is  ab- 
solutely no  reason  why  the  1952  data  are  still  not  true  today. 

However,  the  1952  data  are  out-of-date  for  stations  which  have 
changed  power  and  frequency,  have  had  a  change  in  network  affili- 
ation or  for  new  stations  which  have  come  on  the  air  in  the  last 
three  years.  For  these  stations,  it  is  necessary  to  develop  coverage 
patterns  based  on  an  engineering  concept.  We  like  to  consider  the 
0.5  millivolt  area  as  the  primary  coverage  area  of  a  radio  station. 
This  must  be  calculated  according  to  its  power,  frequency  and  the 
ground  conductivity  in  its  service  area.  Many  stations  have  these 
maps  available.  When  there  is  no  map  available,  it  is  necessary 
for  the  agency  to  calculate  the  coverage  area. 

There  are  two  types  of  coverage  data  which  all  of  us  are  plagued 
with  from  time  to  time.  These  are  mail  maps  and  miscellaneous 
coverage  claims  by  the  stations.  Usually  these  are  put  out  by  over- 
zealous  station  managers  or  promotion  people  who  are  trying  to 
claim  all  outdoors  for  their  station  to  be  able  to  get  more  business. 
Mail  maps,  we  believe,  do  not  indicate  a  station's  true  coverage 
area.  On  any  type  of  mail  promotion,  it  has  always  been  felt  that 
those  who  write  in  (whether  it  be  just  a  fan  letter  or  whether  it  be 
for  a  special  offer)  are  a  different  type  of  person  than  the  majority 
of  listeners  and  are,  therefore,  not  typical  of  the  entire  audience  of 
the  station.  Further,  mail  offers  are  influenced  too  much  by  the 
personality  making  the  offer,  the  type  of  offer,  and  the  time  that 
the  offer  was  made.  We  have  seen  mail  maps  that  claim  coverage 
from  such  distant  areas  that  only  freak  signals  would  possibly  have 
been  received  by  those  writing  in.  Others  show  coverage  in  areas 
where  local  rating  services  do  not  show  any  listening.  For  all  of 
these  reasons,  we  do  not  believe  that  a  mail  map  is  any  indication 
of  a  station's  coverage  area.  (This  holds  true,  of  course,  for  televi- 
sion as  well  as  radio.) 

On  the  other  hand,  other  coverage  maps  are  shown  to  us  by 
station  men  which  are  based  on  a  combination  of  enginering,  proof 
of  performance  and  local  rating  services.  These,  when  well  docu- 
mented, can  certainly  be  used  for  station  coverage  since  they  show 
the  area  in  which  people  can  listen  to  the  station  and  in  which 
there  is  good  evidence  that  people  do  listen  to  the  station.  (Again, 
these  comments  apply  equally  well  to  television  as  radio.) 

There  is  absolutely  no  television  data  today  which  show  county 
by  county  the  per  cent  of  homes  that  can  and  do  view  television  sta- 
tions. Some  of  the  networks  have  this  data  in  one  form  or  another 
for  their  own  affiliates  but  cannot  or  will  not  supply  it  to  agencies 
and  advertisers  for  individual  stations  (mainly,  we  understand,  for 
political  reasons).  The  networks  will,  however,  show  us  the  total 
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coverage  area  for  a  specific  station  lineup,  but  this  does  not  help 
us  in  determining  the  coverage  of  any  one  station  (either  on  a  spot 
or  network  basis)  nor  does  it  tell  us  how  much  duplication  exists 
between  stations  on  the  lineup. 

Advertisers  are  spending  vast  sums  of  money  today  in  television, 
but  the  broadcasting  industry  is  reluctant  to  support  a  survey  which 
will  show  these  advertisers  what  kind  of  coverage  they  are  getting. 
We  believe  that  the  burden  of  proof  is  on  the  networks  and  the 
stations  and  that  they  should  supply  the  advertisers  and  agencies 
with  good  sound  television  coverage  data. 

In  the  absence  of  any  available  method  for  determining  the  "can 
and  do"  area  for  all  television  stations,  we  must  rely  on  an  engineer- 
ing concept  to  define  a  television  station's  primary  coverage  area. 
The  one  that  we  believe  is  the  best  measurement  is  the  FCC  defini- 
tion of  Grade  B  area.  This  is  an  engineering  concept  of  signal 
strength  and  is  defined  by  the  FCC  as  the  area  in  which  an  accept- 
able signal  is  available  to  the  average  home  in  50%  of  the  area 
90%  of  the  time.  This  can  be  determined  according  to  formula, 
given  the  effective  radiated  power,  antenna  height  above  average 
terrain,  and  channel  number.  In  many  cases,  these  maps  (for  cur- 
rent operating  conditions)  were  filed  with  the  FCC  at  the  time  the 
application  for  the  station  was  made.  In  other  instances,  however, 
a  station  is  now  on  a  higher  power,  has  changed  its  transmitter  lo- 
cation, or  is  using  a  different  height  tower  than  that  filed  with  the 
original  application.  If  no  map  is  available  under  these  circum- 
stances, we  have  found  the  Headley-Reed  slide  rule  invaluable.  This 
slide  rule  translates  the  engineering  formula  based  on  power,  an- 
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BROADCAST  coverage  problems  are  no  novelty  to  Comdr.  Tunis 
Augustus  MacDonough  Craven,  former  FCC  Commissioner,  FCC 
chief  engineer  and  Navy  communications  officer.  Testifying  in  the 
early  1930's  at  a  hearing  before  the  Federal  Radio  Commission 
(predecessor  to  the  FCC),  Comdr.  Craven  was  the  first  to  point  out 
that  a  radio  station's  coverage  was  dependent  on  its  frequency  as 
well  as  on  its  power  and  that  stations  assigned  to  opposite  ends  of 
the  standard  broadcast  band  had  quite  different  coverage  patterns. 

ANY  USER  of  advertising  would  like  to  know  in  advance  just 
what  results  his  expenditures  will  produce.  This  being  an  imperfect 
world,  no  such  complete  answer  is  possible;  all  the  buyer  can  do 
is  analyze  all  the  information  at  his  disposal  before  the  campaign 
begins  and  estimate  its  probable  results  on  the  basis  of  this  analysis. 

When  the  medium  is  television,  an  important  part  of  the  buyer's 
advance  information  is  the  coverage  of  the  station  or  stations  he 
is  considering  using.  Stations  base  their  estimates  of  coverage  on 
requirements  set  by  the  FCC  for  Grade  A  and  Grade  B  service. 
These  requirements  are  stated  in  terms  of  engineering  measure- 
ments, terms  which  the  timebuyer  needs  to  understand  if  he  is  to 
know  what  coverage  he  is  buying.  What  follows  is  an  attempt  to 
explain  these  technical  requirements  in  non-technical  terms. 

Grade  A  service  is  service  with  a  relatively  high  value  of  signal 
intensity.  This  means  that  when  a  Grade  A  signal  is  available  to 
a  receiver,  the  picture  is  clear,  vivid,  steady  and,  in  general,  free 
from  bars,  flip-flopping,  "snow"  or  other  unattractive  features.  The 
picture  signal  is  easy  to  tune  in. 

Grade  B  service,  with  a  relatively  low  value  of  signal  intensity 
still  offers  good  coverage  in  the  suburbs  and  the  surrounding  rural 


tenna  height,  and  channel  number  into  the  FCC  definition  of  Gradfl 
B  service  area,  so  that  it  is  possible  to  determine  the  Grade  B  sen  ic 
area  of  the  station.  The  coverage  area,  so  determined,  has  to  be 
circle.  Topography,  of  course,  has  a  great  deal  to  do  with  a  st; 
tion's  coverage  area,  but  it  is  impossible  for  the  layman  to  translat 
the  Headley-Reed  slide  rule  circle  to  a  topographical  map. 

We  do  have  several  "do  view"  sources  available  to  us  whic 
enable  us  to  define  more  accurately  a  station's  coverage  area.  Thes 
include^  the  local  rating  surveys  such  as  ARB,  Hooper,  Pulse  ani 
Videodex,  and  also  the  ARB  and  Videodex  uhf  studies.  Once  in 
formation  from  local  rating  and  uhf  studies  are  combined  wit] 
engineering  maps,  we  have  a  "can  and  do"  definition  of  a  station' 
coverage  area. 

Television  stations  are  making  as  many  and  possibly  more  exag 
gerated  coverage  claims  than  radio  stations  and  certainly  are  pres 
suring  agency  timebuyers  to  a  much  greater  extent.   Thus,  as  ii 
radio,  it  is  necessary  to  weed  out  the  promotional  color  from  sta 
tion  claims  before  we  can  get  anywhere  near  a  sound  definition  o 
a  station's  coverage  area.  However,  all  stations'  stories  should  bt 
listened  to.  Many  times  they  have  data  not  available  anywhere  elst  1 
(such  as  independent  surveys  and  information  from  local  televisior  a 
service  men.)  These  are  certainly  important  and  should  not  be  I 
overlooked  in  deciding  a  station's  coverage  area. 

In  summary,  it  is  evident  that  there  is  no  one  method  for  deter- 
mining station  coverage  and,  therefore,  as  in  all  media  decisions 
it  is'  probably  necessary  to  use  logic  and  common  sense  to  almost 
as  great  an  extent  as  engineering  data  and  statistical  surveys. 


areas.  Some  fading  may 
occur,  particularly  at  long 
distances  from  the  trans- 
mitter, but  rural  area  resi- 
dents generally  will  have 
little  trouble  from  the 
ghost  images  that  plague 


big  city  dwellers  when  sig- 
nals   are    ricocheted    off  T.  A.  M.  CRAVEN 

neighboring  buildings  and 

reach  the  set  later  than  the  direct  signals,  to  produce  the  ghostlike 
effect. 

The  limits  of  Grade  A  and  Grade  B  service  can  be  represented 
on  a  map  by  contour  lines  enclosing  the  service  areas.  The  FCC 
concept  of  the  extent  of  Grade  A  coverage  is  an  area  at  whose 
outer  limits  a  signal  considered  satisfactory  by  the  average  viewer 
may  be  expected  to  be  available  to  70%  of  receivers  at  least  90% 
of  the  time.  In  the  case  of  Grade  B  service,  the  FCC  figures  are 
90%  of  the  time  at  50%  of  the  receiver  locations. 

These  are  minimum  standards  to  the  Commission  (although  not 
necessarily  to  viewers,  who  seem  able  to  watch  with  pleasure  pro- 
grams of  picture  quality  too  low  to  be  accepted  to  people  living 
in  areas  of  better  reception).  As  one  moves  in  from  the  outer 
edges  of  the  service  areas  towards  the  transmitter,  the  received 
signal  intensity  increases;  that  is,  the  specified  grade  of  service. 
A  or  B,  is  available  to  more  tv  homes  more  of  the  time. 

It  is  possible  to  estimate  the  coverage  of  a  tv  station  according 
to  an  FCC  formula  which  indicates  how  far  a  signal  would  reach 
if  broadcast  on  a  certain  frequency,  at  a  certain  power,  from  an 


AN  ENGINEER 
DEFINES  IT 
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COMPARISON  OF  TELEVISION  COVERAGE 
OVER  SMOOTH  TERRAIN 


MAXIMUM  PERMISSIBLE  POWERS  &  ANTENNA  HEIGHTS 


AXIMUM  PERMISSIBLE  POWERS  WITH  AN  ANTENNA  HEIGHT  OF  1,000  FT. 


AXIMUM  PERMISSIBLE  POWERS  WITH  AN  ANTENNA  HEIGHT  OF  500  FT. 
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ANTENNA  1 


FIGURE  ! 


antenna  of  a  certain  height,  over  a  smooth 
terrain.  Such  an  estimate  is  useful  only  as 
a  starting  point,  however,  and  must  be  mod- 
ified if  the  station  is  located  in  hilly  or  moun- 
tainous territory.  Where  it  can  be  had,  insist 
on  measured,  rather  than  estimated,  coverage 
information. 

Radio  waves  of  the  frequencies  of  the 
standard  broadcast  band  (550-1600  kc) 
tend  to  follow  the  curve  of  the  earth  and 
to  flow  over  or  around  obstructions,  with 
the  topography  of  the  landscape  having  only 
minor  effect  on  their  reception.  But  in  the 
tv  frequencies  (the  lowest  tv  frequency  is 
more  than  30  times  the  highest  am  fre- 
quency, the  waves  travel  in  virtually  straight 
lines,  like  light  waves,  and  are  blocked  when 
an  obstacle  comes  between  the  transmitting 
and  receiving  points. 

Propagation  of  a  tv  signal  (engineering 
talk  for  the  way  it  spreads  out  from  the 
transmitter)  is  better  on  vhf  channels  2-6 
than  on  vhf  channels  7-13  and  these  in  turn 
are  superior  to  the  uhf  channels,  14-83.  As 
the  channel  number  increases  the  adverse 
shadow  effect  of  hills  and  buildings,  and 
even  trees,  becomes  increasingly  more  no- 
ticeable. 

Recognizing  these  differences,  the  FCC 
has  defined  grades  of  service  in  terms  of 
signal  intensities,  which  have  lower  values 
for  channels  2-6  than  for  channels  7-13, 
with  those  in  turn  lower  than  channels 
14-83.  However,  in  so  doing,  advantages 
in  coverage  accrued  to  the  lower  channels. 
Therefore,  the  Commission  has  attempted  to 
equalize  these  differences  by  permitting  the 
use  of  more  power  and  taller  antennas 
(which  clear  the  hills  and  decrease  the. 
shadow)  by  stations  on  the  higher  channels. 

The  FCC  rules  and  their  estimated  effect 
on  smooth  terrain  are  indicated  in  Table  I. 
It  will  be  noticed  that  the  height  of  vhf 


antenna  towers  is  limited  to  1,000  feet  in 
Zone  I  (the  thickly  populated  northeast  and 
northcentral  parts  of  the  country),  whereas 
in  Zones  II  (everyplace  not  in  Zone  I  and 
III)  and  III  (the  coastal  area  of  the  Gulf 
of  Mexico),  they  may  rise  to  twice  that 
height. 

The  powers  shown  in  Table  I  are  effective 
radiated  powers  which  are  the  transmitter 
power  multiplied  by  the  gain  of  the  antenna. 
In  effect  the  signals  radiating  from  the  an- 
tenna are  focused  into  a  circular  plate,  going 
out  horizontally  in  all  directions  from  the 
antenna  but  not  shooting  up  into  the  sky, 
where  they  would  be  wasted.  Different  an- 
tenna designs  produce  apparent  gains  of 
from  3  to  50  times  the  transmitter  power. 
Vhf  stations  with  only  20-25  kw  transmitter 
powers  can  attain  ERP's  of  316  kw;  uhf 
stations  with  transmitter  powers  of  25  kw 
can  achieve  ERP's  as  high  as  1000  kw. 

The  effect  of  power  on  tv  station  coverage 
is  shown  in  Table  II,  which  uses  uhf  chan- 
nels as  illustrations,  although  a  similar  effect 
is  also  achieved  on  vhf  channels.  By  in- 
creasing the  ERP  from  1  kw  to  1000  kw, 
the  radius  of  Grade  A  coverage  is  extended 
from  9  miles  to  43  miles.  Grade  B  coverage 
would  similarly  be  extended  from  16.5  miles 
for  1  kw  power  to  58  miles  for  1000  kw. 

The  antenna  heights  indicated  in  Table  I 
are  heights  above  the  average  elevation  of 
the  terrain  within  two  to  ten  miles  of  the 
transmitter  antenna  and  do  not  indicate 
height  above  ground.  In  mountainous  coun- 
try, for  example,  an  antenna  could  be  lo- 
cated on  a  mountaintop  several  thousand 
feet  above  the  valley  below  it  without  ex- 
ceeding the  maximum  height  allowed  by  the 
FCC.  In  level  country,  where  tall  towers 
must  be  built  to  obtain  maximum  coverage, 


TABLE  I 

Tv  Station  Coverage  Areas  with  Maximum  Power  and  Antenna  Height 


the  antenna  height  above  the  ground  am 
above  the  average  terrain  are  more  nearl- 

the  same. 

Increasing  the  height  of  the  antenna  is  ai 
even  more  effective  way  of  extending  the 
station's  coverage  area  than  increasing  it; 
power.  This  is  illustrated  in  Table  III,  basec 
on  100  kw  ERP  on  chs.  2-6.  The  effect  oi 
antenna  height  on  other  channels  is  similar 

As  the  table  shows,  increasing  the  antenna 
height  from  100  feet  to  2,000  feet  extends 
the  radius  of  the  Grade  A  contour  (border 
line  around  the  Grade  A  coverage  area) 
from  13  miles  to  50  miles.  Grade  B  cover- 
age would  be  extended  from  a  radius  of  36 
miles  at  100  feet  to  86  miles  at  2,000  feet. 

The  chart  on  the  opposite  page  shows  the  I 
Grade  A  and  Grade  B  coverage  areas  of  1 
low  band  vhf  (ch.  2-6)  stations,  high  band  I 
vhf  (ch.  7-13)  stations  and  uhf  (ch.  14-83) 
stations,  all  operating  with  maximum  power  I 
allowed  by  the  FCC,  but  at  different  antenna  1 
heights. 

Antenna  height  is  of  greater  value  than 
power  in  overcoming  the  adverse  effect  of  1 
shadow  areas,  as  is  shown  in  Figure  1.  If 
antenna  1  is  used,  the  entire  area  behind 
each  hill  is  in  shadow  (with  little  or  no  re-i 
ception),  whereas  by  using  antenna  2  the 
shadow  area  is  cut  in  half.  An  increase  in  « 
power  might  be  of  some  assistance  in  the  < 
case  of  antenna  1,  but  the  improvement  i 
would  be  insignificant  as  compared  to  that 
obtained  by  increasing  the  antenna  height. 

There  is  one  more  term  of  tv  station  cov- 
erage measurement  the  timebuyer  should 
know:  decibel  (db),  which  is  the  engineer's 
way  of  expressing  ratios  of  power  and  volt- 
age (signal  intensity).    For  example,  the 

TABLE  II 

Effect  of  Power  on  Coverage 
of  Uhf  Tv  Stations 


Effective  power 
1.0  kw 
5.0 
10.0 
25.0 
50.0 
100.0 
200.0 
316.0 
500.0 
1000.0 


TABLE 


Radius  to  Grade  A 
contour  at  1000  feet  { 
antenna  height 
9.0  miles 
14.0 
16.5 
20.5 
24.0 
28.0 
32.5 
35.0 
38.5 
43.0 


(Zone  1) 

Effect  of 

Antenna 

Height  on 

Maximum 

permissible 

Estimated 

radius  of  contours 

Coverage  of  Low  Band 

Vhf  Tv  Stations 

Channels 

Power 

Antenna  height 

Grade  A 

Grade  B 

Antenna  height 

Radius  of  Grade  A  contour 

2-  6 

100  kw 

1000  feet 

36.5  miles 

69.5  miles 

100  feet 

13  miles 

7-13 

316  kw' 

1000  feet 

45.5  miles 

63.5  miles 

200 

17 

14-83 

1000  kw 

2000  feet 
(Zones  II  and  III) 

56.5  miles 

74.0  miles 

300 
500 
750 

21 

27 
32 

2-  6 

100  kw 

2000  feet 

50.0  miles 

86.0  miles 

1000 

36.5 

7-13 

316  kw 

2000  feet 

60.5  miles 

80.0  miles 

1500 

44.0 

14-83 

1000  kw 

2000  feet 

56.5  miles 

74.0  miles 

2000 

50.0 
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She's  not  exactly  what  you'd  call  dainty,  but  she 
sure  gets  a  lot  done.  Louise  is  a  blast  furnace  at  the 
Portsmouth,  Ohio,  plant  of  the  Detroit  Steel  Corporation. 
On  an  average  day  she's  likely  to  produce  (among  other 
items)  about  1,200  net  tons  of  molten  pig  iron  with 
all  the  hard-working  energy  of  a  housewife  turning  out 
a  batch  of  pies.  Louise  is  pretty  young  as  blast 
furnaces  go  (a  year  and  a  half  old) ,  stands  a  whopping 
238  feet  high,  and  has  thus  far  contributed  almost 
half  a  million  tons  of  pig  iron  to  the  needs 
of  American  industry. 

We  tell  you  about  Louise  because  she's  only 
one  of  many  super-sized  producers  of  both  raw 
materials  and  finished  goods  you'll  find  from 
one  end  to  the  other  of  our  Ohio  River  Valley. 
This  busy  area,  so  completely  served  by  WSAZ-TV, 
has  earned  logical  recognition  as  the  industrial 
heart  of  America  —  a  vastly  expanding  region 
where  manufacturing,  employment,  payrolls,  and 
buying  power  are  in  their  happiest  of  heydays. 

As  a  market  for  whatever  you  sell,  this 
can't  be  beaten.  Nor,  as  an  efficient  way  of 
reaching  all  this,  can  you  do  better  than 
enlist  the  aid  of  WSAZ-TV.  Here's  the  sole 
medium  that  covers  the  whole  market  —  and 
in  two  essential  ways.  For  one,  you  can 
inscribe  a  sweeping  circle  that  encompasses 
dozens  of  major  towns  and  cities.  For 
the  other,  you  must  weigh  the  sphere  of 
influence  WSAZ-TV  programming  has  in  the 
homes  and  affections  of  almost  500,000 
TV-set-owning  families. 

If  you  think  that  a  share  of  four 
billion  dollars  in  annual  income  is 
something  you'd  like,  we'd  suggest  that 

you  get  in  touch  very 
(Pife     quickly  with  the  ^*H*Z 
Katz  agency.  Others 
H     have.  They  are  very 
Hh§     happy  because 
%     they  did. 


HuntSiuyRTh- 
Chprfeston, 
ft  Virginia 

CHANNEL  3 
100,000  watts  ERP 
NBC  BASIC  NETWORK 
affiliated  ABC  dk  Du  Mont 


WSAZ 


Et-EVi  SION 

also  affiliated  with  Radio  Stations  WSAZ, 

Hunlington  WGKV,  Charleston 
Lawrence  H.  Rogers,  Vice  President  and 
General  Manager,  M  .S.4Z.  Inc. 
represented  nationally  by  The  Kate  Agency 


KSBVMM 


KSBW-TV 


238  John  Street 


Phone  2-6422 


Salinas,  California 


MEMORANDUM 


To:  All  Time  Buyers  and  Advertisers 
Subject:  Your  California  Sales 


Prom:     Cal  Sales 


Date.-     January  17,  1955 


Pardner,  I'm  Cal  Sales!  As  you  can  tell  from  looking,  I7  ve  graduated  from  the 
cattle  business  --  Irm  punchin7  now  for  KSBW-TV,  Channel  8.  Our  home  range  is  that 
special  piece  of  California  called  Pacific  Paradise  --  "Seven  Cities"  strung  from  the  rich 
Salinas  Valley,  The  Salad  Bowl  of  the  World,  to  the  Monterey  Peninsula,  California*  s  first 
capital. 

Speaking  of  Can  Can  Girls,  if  you  go  to  the  same  night  spots  I  do,  you  know  cov- 
erage is  mighty  important.   Well,  brother,  we  got  it!    First  off,  our  tower  is  perched 
high  in  the  Coast  Range      3,  777  feet  up,  so  we  can  spit  high,  wide  and  handsome. 

We  can  cover  ten  counties  in  all  (richest  in  the  world)  where  2,  267,  400  critters 
are  daily  stampedin7  with  $4, 197,  050,  000  spendable  income. 


pin  for  each  one).   This  is  four  and  one-half  counties  -  unduplicated,  housing  almost 
400,  000  of  the  fattest,  richest  critters  in  the  whole  world.   They  have  96,  300  television 


sets  and  a  spendable  income  of  $712,  000,  000.   They,  plus  the  above  bonus,  are  just  about 

bigger  than  the  gold  rush  of  7  49. 

But  back  to  the  CAN  CAN  GIRLS!   KSBW-TV?  s  got  7  em  --  from  all  four  networks, 
CBS,  NBC,  ABC,  and  DuMONT.   In  fact,  with  four  networks,  we  have  all  kinds  of  programs. 
We  kick  off  each  year  with  the  Cotton  and  Rose  Bowl  Games  on  January  1st,  and  by  the  time 
we  go  through  Godfrey,  Lucy,  Burns  and  Allen,  Benny,  Toast  of  the  Town  and  Jack  Webb, 
52  times  each,  salt  and  pepper  'em  with  our  own  stars,  plus  the  host  of  other  highlites  from 
the  four  nets  --we  have  these  critters  out  here  talking  to  themselves.   They?  11  tell  you 
that  we'  re  the  greatest  TV  station  in  America.   (Course,  they  don'  t  hardly  see  no  others). 

That*  s  cause  this  is  a  mighty  big  state!   800  miles  long!  And,  we'  re  a  far  piece 
from  them  big  cities  --  107  miles  south  of  San  Francisco.   You  just  can' t  cover  your 
California  sales  here  without  KSBW-TV.   So  remember  "8"  will  get  you  "Seven"  .  (With 
"  8"  ,  you  roll  a  natural  everytime ! ) 

Now,  come  to  see  us  —  we'  11  show  you  the  gol-darndest  country  you  ever  saw, 
growing  like  a  weed,  spending  like  a  drunken  cowpoke,  and  watching  Channel  8  like  a  hawk. 


But  my  pride  and  joy  is  the  "  Home  Ranch"  ,  my  "  Seven  Cities 


(I  wear  a  stick 


Jim  Fletcher  and  the  Hollingbery  boys  can  tell  you  more. 
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FCC  expresses  Grade  A  and  Grade  B  con- 
tours in  terms  of  decibels  above  one  micro- 
volt per  meter  (dbu)  and  powers  in  terms 
of  decibels  above  or  below  one  kw  (dbk). 
Like  the  nearly  forgotten  logarithms  of  our 
college  algebra  days,  decibels  are  expressions 
of  ratio;  in  fact,  as  used  here,  decibels  are 
expressions  of  logarithmic  ratios.  And,  as 
was  the  case  with  the  log  tables  in  the  back 
of  the  algebra  book,  the  decibel  table,  Table 
IV,  is  a  handy  reference  whether  one  under- 
stands exactly  what  a  decibel  is  or  not. 

Table  IV  indicates  signal  intensity  con- 
tours for  various  grades  of  tv  service  in 
terms  of  both  decibels  (dbu)  and  microvolts 
per  meter,  the  latter  term  familiar  from 
standard  broadcasting  where  it  is  used  to 
show  the  coverage  of  radio  stations.  For 
example,  the  daytime  coverage  of  a  standard 
broadcast  station  might  be  the  area  con- 
tained within  the  500  microvolt  per  meter 
contour.  In  tv  language,  this  would  be  54 
dbu.  A  radio  station's  nighttime  coverage 
might  be  the  area  contained  within  the  2,500 
microvolt  per  meter  contour,  which  in  tv 
terms  would  be  approximately  68  dbu. 

The  way  the  Commission  has  taken  into 
account  the  performance  differences  between 
the  various  channels  is  also  illustrated  in 
Table  IV.  Good  quality  city  service  (ac- 
ceptable picture  quality  without  an  outside 
antenna,  despite  street  cars,  neon  signs  and 
other  sources  of  interference),  for  example, 


requires  a  signal  intensity  of  80  dbu  from 
uhf  stations,  77  dbu  from  high  band  vhf 
stations,  but  only  74  dbu  from  low  band 
vhf  stations. 

It  should  be  remembered  that  the  FCC's 
"smooth  earth"  coverage  estimates  for  the 
three  classes  of  tv  stations,  operating  with 
various  effective  radiated  powers  and  at 
various  antenna  heights,  are  theoretical  ap- 
proximations which  can  be  radically  affected 
by  mountainous  countryside  or  metropolitan 
clusters  of  skyscrapers  which  get  in  the  way 


POWER 

DBK 

Kilowatts 

DBU 

Approx. 

Exact 

—3.0 

—3.01 

0.5 

40 

0 

0 

1.0 

47 

+  3.0 

+  3.01 

2.0 

56 

+7.0 

+  6.99 

5.0 

64 

+  10.0 

+  10.00 

10.0 

68 

+  13.0 

+  13.01 

20.0 

71 

+  14.0 

+  13.98 

25.0 

74 

+  17.0 

+  16.99 

50.0 

77 

+  20.0 

+20.00 

100.0 

80 

+  25.0 

+  25.00 

316.0 

+  30.0 

+  30.00 

1000.0 

of  good  reception.  It  should  also  be  kep 
in  mind,  that  while  the  quality  of  tv  servi 
is  for  a  specified  percentage  of  time  at  a 
specified  percentage  of  locations  along  th 
outer  edge  of  the  service  area,  there  ma 
be  locations  within  the  area  for  which  th 
service  is  above  or  below  that  specified  fo 
the  contour. 

In  general,  however,  the  rule  for  tv  is  the! 
same  as  that  for  radio:  the  closer  the  re-J 
ceiver  is  to  the  transmitter,  the  better  thej 
quality  of  service  will  be. 


SIGNAL  INTENSITY 


Microvolts 

per  meter 

Contour  grade 

Exact 

Approx. 

100 

100 

224 

200 

B-Chan.  2-6 

631 

600 

B-Chan.  7-13 

1585 

1500 

B-Chan.  14-83 

2512 

2500 

A-Chan.  2-6 

3548 

3500 

A-Chan.  7-13 

5012 

5000 

A-Chan.  14-83* 

7079 

7000 

City  Serv.  Ch.  7-13 

10,000 

10,000 

City  Serv.  Ch.  14-83 

*Also  City  Service  Channels  2-6 


TABLE  IV 
DECIBELS 


NEW  ANGLE  TO  TV  COVERAGE: 

COMING  IN  THE  BACK  DOOR 
TO  COVER  A  MAJOR  MARKET 


"AREA  versus  single  market  coverage"  is 
the  tv  equation  certain  to  figure  significant- 
ly in  trade  and  regulatory  councils  in  the 
weeks  immediately  ahead.  Events  since  the 
lifting  of  the  big  freeze  in  1952  point  up 
what  has  happened,  and  it  was  not  wholly 
what  had  been  expected. 

When  the  Commission  issued  its  end-of- 
freeze  order,  allocating  some  2,000  chan- 
nels throughout  the  United  States,  one  of 
the  most  vociferous  objections  raised  was 
to  the  possibility  that  big  city  vhf  stations 
would  blanket  small  city  tv  neighbors — uhf 
or  vhf. 

This  has  happened  in  some  places  as 
prophesied.  New  York's  Empire  State  Build- 
ing tv  tenants  cover  not  only  greater  New 
York,  but  most  of  northern  New  Jersey  and 
a  goodly  portion  of  southern  New  England. 
Los  Angeles'  Mt.  Wilson  transmitters  blanket 
southern  California.  Philadelphia  stations 
put  their  programs  into  south-central  New 
Jersey,  southeastern  Pennsylvania  and  north- 


by  Earl  B.  Abrams 

ern  Delaware.  Cincinnati's  outlets  cover  not 
only  southwestern  Ohio,  but  northwestern 
Kentucky  and  southeastern  Indiana.  Chi- 
cago's stations  cover  northern  Illinois  and 
part  of  northwestern  Indiana  as  well. 

All  this  was  expected. 

What  was  not  anticipated  was  the  reverse 
of  this  big  city  coverage — the  smaller  city 
tv  putting  a  strong,  clear  signal  into  a  neigh- 
boring metropolitan  area,  so  strong  and  clear 
that  in  some  cases  the  prime  network  affilia- 
tion has  gone  to  the  secondary  location, 
not  to  its  big  city  brother. 

This  has  been  going  on  since  smart,  com- 
mercial-minded engineers  realized  that  the 
FCC's  allocation  left  several  comfortable, 
flexible  areas  in  which  to  operate. 

The  FCC's  allocation  is  based  primarily 
on  co-channel  and  adjacent  channel  mile- 
age separations  between  stations.  There  are 
few  other  requirements.  These  are  minimum 
and  maximum  powers  and  antenna  heights, 
and  a  specified  signal  intensity  that  must  be 


put  over  the  principal  city  in  the  area. 

But  there  were  two  factors  which  were 
left  free.  The  FCC  rules  say  nothing  about 
where  a  station's  transmitter  must  be  located. 
The  rules  also  permit  a  channel  to  be  moved 
anywhere  within  15  miles  of  the  allocation 
site  without  the  scrutiny  of  a  rule-making 
proceeding.  Since  the  Commission  requires 
that  a  specific  signal  strength  be  placed  over 
the  principal  city  and  since  it  did  not  mark 
out  where  an  antenna  must  go,  there  is  an 
interesting  choice  available  to  applicants 
and  to  station  operators.  The  Commission's 
rules  require  that  a  signal  with  a  minimum 
strength  of  74  dbu  for  channels  2-6,  77  dbu 
for  channels  7-13,  and  80  dbu  for  uhf  be 
placed  over  the  principal  city  to  be  served. 

Now,  where  there  occurs  a  juxtaposition 
of  a  small  city  channel  near  a  large  city  and 
with  the  requirement  only  to  put  a  signal  no 
less  than  the  required  minimum  over  the 
small  "principal"  city — plus  meeting  the 
separation  factors — it  was  not  long  before 
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Extra  Program  Versatility 
from  NEW  RCA  TS-llA  Switcher 


The  TS-llA  is  a  "nine-input"  switcher  designed  to  handle  com- 
posite or  non-composite  video  switching  for  color  or  monochrome. 
Two  rows  of  push  buttons  feed  a  manual  fader  assembly;  a  third 
row  feeds  a  preview  channel.  A  program  transfer  switch  is  provided 
to  interchange  the  preview  and  fader  busses  with  the  output  busses 
so  that  the  fader  section  can  be  used  for  previewing  fades,  lap  dis- 
solves and  superimpositions.  This  makes  it  possible  to  use  the  fader 
channels  for  rehearsals  while  the  preview  channel  handles  the 
"on-air"  signal.  The  fader  assembly  feeds  a  mixing  circuit  and 
three  output  amplifiers  which  are  a  part  of  the  TS-llA,  eliminating 
the  need  for  installing  elaborate  distribution  amplifier  systems 
external  to  the  switcher.  The  new  switcher  is  free  of  microphonics 
and  low  frequency  tilt  and  bounce,  so  that  a  stabilizing  amplifier 
need  not  be  added  as  part  of  the  switching  system. 

For  further  information  about  this  exclusive  RCA  development  get  in  touch 
with  your  RCA  Broadcast  Sales  Representative.  In  Canada,  write  RCA  Victor 
Ltd.,  Montreal. 


The  TS-llA  Switcher  is  supplied  with  an  RCA  console 
housing  (MI-26266-B),  a  TM-6B  master  monitor  and 
power  supplies  to  form  a  complete  versatile  system. 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 

RADIO  CORPORATION  of  AMERICA 

ENGINEERING  PRODUCTS  DIVISION     CAMDEN,  N.J. 


the  reverse  of  what  had  been  expected  was 
taking  place. 

The  small  city  channel  began  to  cover 
what  the  big  city  station  operator  thought 
was  his  unchallenged  preserve. 

At  least  a  dozen  such  situations,  entirely 
within  the  regulations,  are  actually  in  ex- 
istence today,  but  two  are  most  significant. 

KGUL-TV  Galveston,  Tex.,  moved  its  ch. 
1 1  antenna  site  three  times  in  order  to  find 
the  best  possible  spot  for  its  Galveston- 
Houston  coverage  as  the  CBS-TV  outlet.  It 
is  now  operating  from  Arcadia,  Tex.,  21 
miles  from  Galveston  and  31  miles  from 
Houston,  with  235  kw  from  an  antenna  550 
ft.  above  average  terrain.  It  holds  a  grant 
to  operate  from  Alvin,  Tex. — 27  miles  from 
Galveston  and  24  miles  from  Houston — 
with  a  1,200-ft.  antenna  and  261  kw  in 
power.  But,  that  grant  was  held  up  after 
ch.  13  KTRK-TV  Houston  protested.  A 
six-week  hearing  ended  last  month  and  the 
examiner's  recommendation  is  awaited. 

Far  overshadowing  any  of  the  moves  pro- 
posed or  accomplished  is  that  of  WSTV-TV 
Steubenville,  Ohio,  which  asked  the  FCC  to 
permit  it  to  relocate  its  channel  9  to  the 
Allegheny  County,  Pa.,  hamlet  of  Florence, 
11  miles  northeast  of  Steubenville,  and  30 
miles  west  of  Pittsburgh.  It  also  proposed  to 
put  its  antenna  3.5  miles  from  Pittsburgh. 

It's  all  legal.  The  Commission's  rules  per- 
mit a  channel  to  be  moved  within  15  miles 
of  its  principal  city  without  rule-making, 
and,  so  long  as  the  separations  are  main- 
tained and  the  required  signal  strength  is 
placed  over  the  principal  city,  the  transmitter 
may  be  placed  anywhere.  The  Steubenville 
move,  which  becomes  extra  significant  be- 
cause CBS  is  buying  the  station  for  $3  mil- 
lion if  the  relocation  is  approved,  is  the  tar- 
get of  protests  by  Pittsburgh  stations  and 
the  FCC  is  wrestling  with  that  problem  now. 

Other  "area"  situations  were  "built-in"  at 
the  time  of  the  original  application.  The 
allocation  was  set,  and  the  antenna  was  prop- 
erly sited  to  put  a  good  signal  into  the  adja- 
cent larger  city. 

KTVH  (TV)  Hutchinson,  Kan.,  with  its 
ch.  12  transmitter  8.3  miles  east  of  that  city 
on  the  road  to  Wichita,  40  miles  away,  is  a 
good  example.  With  its  800-ft.  antenna, 
radiating  240  kw,  it  puts  a  Grade  A  signal 
into  Wichita,  where  it  is  the  CBS  outlet. 

KOVR  (TV)  Stockton,  Calif.,  has  its 
3,244-ft.,  ch.  13  antenna  on  top  of  Mt. 
Diablo,  only  30  miles  from  San  Francisco. 
It  operates  with  144  kw  and  covers  not  only 
its  principal  city  of  Stockton,  35  miles  away, 
and  San  Francisco,  but  also  Oakland,  20 
miles  away,  San  Jose,  38  miles  away,  and 
Sacramento,  53  miles  away. 

KTVX  (TV)  Muskogee,  Okla.,  has  its 
1,020-ft.,  ch.  8  antenna  atop  Concharty  Mt., 
midway  between  that  city  and  Tulsa.  Tulsa 
is  45  miles  from  Muskogee.  The  station 
operates  with  316  kw,  puts  a  Grade  A  signal 
into  Tulsa  where  it  is  the  ABC  outlet. 

KLJR-TV  Henderson,  Nev.,  has  its  260- 
ft.,  ch.  2  antenna  6.2  miles  from  Hender- 
son and  2.2  miles  from  Las  Vegas. 

There  is  even  a  construction  permit  for 
OA  (TV)  Corona,  Calif.,  which  plans  to 


build  its  2,910-ft.,  ch.  52  antenna  atop  Mt. 
Wilson,  35  miles  northwest  of  Corona  and 
25  miles  northeast  of  Los  Angeles.  Corona 
is  about  40  miles  from  Los  Angeles. 

One  of  the  first  outlets  to  figure  in  this 
manner  was  WTVM  (TV)  Muskegon,  Mich. 
It  holds  a  grant  for  ch.  35,  with  its  270 
kw,  973-ft.  antennna  at  Conklin,  Mich.,  20 
miles  southeast  of  Muskegon  toward  Grand 
Rapids.  This  will  put  a  strong  signal  into 
Grand  Rapids,  35  miles  away  from  Mus- 
kegon, encompassing  not  only  the  50,000 
people  in  its  home  city  but  also  the  200,000 
in  its  neighboring  metropolitan  area. 

Until  it  requested  a  modification  several 
weeks  ago,  the  grant  to  WJRT  (TV)  in  Flint, 
Mich.,  was  for  a  1,000-ft.,  ch.  12  antenna  at 
Clarkson,  Mich.,  20  miles  south  of  Flint  and 
about  35  miles  from  Detroit.  It  has  now 
asked  for  a  new  site  at  Chesaning,  Mich.,  20 
miles  north  of  Flint,  to  radiate  316  kw. 

Other  stations  realized  their  astounding 
good  fortune  after  they  had  received  their 
grants  and  had  begun  to  built  or  operate. 

One  of  the  first  which  undertook  the 
growth  from  a  small-town  outlet  to  a  full- 
fledged  regional  was  ch.  4  WTTV  (TV) 
Bloomington,  Ind.  In  mid-1953  it  moved  its 
transmitter  to  a  point  three  miles  southeast 
of  Cloverdale,  Ind.,  less  than  40  miles  from 
Indianapolis,  35  miles  from  Terre  Haute  and 
30  miles  from  Bloomington. 

WINT  (TV)  Waterloo,  Ind.,  moved  its 
ch.  15  antenna  from  a  site  25  miles  north 
of  Fort  Wayne  to  Auburn  Township,  18 
miles  north  of  Fort  Wayne.  Radiating  237 
kw  from  its  829-ft.  antenna,  it  puts  a  Grade 
A  signal  into  that  northeastern  Indiana  city. 

2,000  Ft.  High-42  Miles  Away 

Still  marking  time,  WSLA  (TV)  Selma, 
Ala.,  moved  its  ch.  8  antenna  to  Strata,  Ala., 
49  miles  south-southeast  of  Selma  and  23 
miles  south  of  Montgomery,  and  is  awaiting 
FCC  approval,  over  Airspace  Subcommittee 
opposition,  for  a  new  2,000-ft.  antenna. 
Selma  is  42  miles  from  Montgomery. 

There  have  been  proposed  moves  that 
never  went  through.  WCIA  (TV)  Cham- 
paign, 111.,  planned  to  move  its  ch.  3,  100  kw, 
940-ft.  antenna  from  its  present  location  at 
Seymour,  111.,  12  miles. out  of  Champaign, 
four  miles  closer  to  Decatur,  111.  Decatur 
stations  objected  and  WCIA  dropped  its  pro- 
posal. Decatur  is  45  miles  from  Champaign 
and  receives  a  Grade  A  signal  from  WCIA, 
which  is  NBC,  CBS  and  DuMont  there. 

WMBV  (TV)  Marinette,  Wis.,  proposed 
to  move  its  ch.  11  transmitter  site  south 
toward  Green  Bay,  50-odd  miles  away.  Pro- 
tests by  Green  Bay  tv  operators  forced  it  to 
drop  its  plan.  Even  so  it  is  operating  its 
102.3  kw,  452-ft.  antenna  from  Oconto, 
Wis.,  17  miles  south  of  Marinette,  putting 
a  Grade  B  signal  into  Green  Bay.  It  now 
has  a  CP  for  236  kw,  777-ft.,  which  will  put 
a  Grade  A  signal  into  Green  Bay. 

In  only  two  instances  has  the  FCC  ques- 
tioned the  necessity  of  such  moves.  Some 
months  ago  a  proposal  was  made  to  shift 
ch.  14  in  Annapolis,  Md.,  to  Odenton,  Md., 
13  miles  northwest,  and  to  place  the  trans- 
mitter southwest  of  Odenton  toward  Wash- 


ington. When  the  FCC  directed  an  inquiry  1 
to  the  petitioner,  the  matter  was  dropped. 

The  FCC  also  sent  a  questioning  letter  tc 
ch.  3  KSLM-TV  Salem,  Ore.,  which  holds  a 
CP  for  5.5  kw  and  970-ft.  antenna.  KSLM- 
TV  proposed  moving  its  transmitter  from  a 
site  5.5  miles  northwest  of  Salem  to  one  35 
miles  northeast  of  Salem — 22.4  miles  south- 
east of  Portland,  Ore.  Salem  is  about  45 
miles  from  Portland. 

This  whole  idea  of  varying  types  of  tv 
stations  is  not  new.  Back  in  1945,  the  FCC 
allocated  channels  to  the  top  100  markets 
and  expressly  provided  for  community, 
metropolitan  and  rural  stations.  In  fact, 
several  community  stations  were  granted. 

No  rural — large  area  coverage — station 
was  granted  as  such,  but  it  was  definitely  the 
Commission's  aim  then  to  foster  such  outlets 
in  the  areas  outside  the  crowded  East,  Gulf 
and  West  Coast  regions. 

There  was  talk  even  then  of  circumscrib- 
ing the  location  of  antennas.  This  was 
picked  up  more  recently  by  ch.  57  WKNX- 
TV  Saginaw,  Mich.,  which  asked  the  FCC 
to  forbid  placing  antennas  more  than  five 
miles  from  the  principal  city. 

This  whole  picture  has  had  only  one  FCC 
pronouncement.  That  was  in  the  Muske- 
gon, Mich.,  case  (WTVM).  Radio  station 
WGRD  Grand  Rapids  had  protested,  among 
other  things,  the  fact  that  the  station  would' 
cover  Grand  Rapids.  The  FCC  said: 

"The  foregoing  [Commission  approval  of  the 
Versluis  site]  is  not  to  be  construed  to  mean 
that  regardless  of  circumstances  the  Commission 
will  approve  all  and  sundry  antenna  site  pro- 
posals provided  only  that  they  comply  with  the 
mandatory  requirements  of  the  Rules.  We  have 
recognized,  for  example,  that  where  a  proposal 
will  provide  a  signal  of  greater  intensity  to  an- 
other city  listed  in  the  Table  of  Assignments  . 
than  to  the  city  whose  channel  is  requested, 
circumstances  might  be  such  as  to  indicate  the 
unsuitability  of  the  site  selected.  .  .  .  Although 
we  recognize  the  possibility  of  a  situation  arising 
which  would  indicate  the  unsuitability  of  a  site 
despite  compliance  with  the  mandatory  require- 
ments of  the  Rules,  the  fact  that  a  proposal  does 
comply  with  these  requirements  creates  a  strong 
presumption  that  the  site  selected  is  acceptable. 

"Because  evidence  purporting  to  show  the 
'unsuitability'  of  a  particular  antenna  site  is  apt 
to  be  illusory,  and  because  it  is  clearly  necessary 
to  allow  a  certain  amount  of  flexibility  in  site 
selection,  the  Commission  established  its  Rules 
in  such  a  form  as  to  assure  satisfactory  coverage 
while  at  the  same  time  permitting  flexibility  in 
site  selection. 

"Minimum,  and  maximum  antenna  heights  and 
effective  radiated  powers  are  prescribed.  It  is 
required  that  coverage  to  the  principal  city  to 
be  served  shall  be  of  specified  minimum  signal 
intensities,  and  minimum  assignment  and  station 
separations  are  set  forth.  Taken  together,  these 
requirements  effectively  and,  in  all  but  the  most 
unusual  situation  sufficiently  limit  the  location 
of  antenna  sites.  Moreover,  to  inquire  into  the 
suitability  of  a  site  on  grounds  other  than  non- 
compliance with  the  mandatory  requirements  of 
the  Rules  involves  exploration  of  a  number  of 
interminable  and  changing  facts.  To  resolve 
such  an  inquiry  would  require,  in  part,  evidence 
with  respect  to  the  availability  of  other  sites 
and  evaluation  of  them  in  terms  of  the  Rules; 
it  would  also  involve  a  determination  with  a 
reasonable  degree  of  accuracy  of  the  popula- 
tions and  areas  which  would  receive  a  first  or 
second  television  service  from  other  sites.  Car- 
rying such  an  inquiry  to  its  logical  conclusion 
would  demand  consideration  of  a  multitude  of 
sites,  and  other  factors  such  as  increased  an- 
tenna heights  and  increased  powers,  could  very 
well  be  interjected.  .  .  ." 

Goldfield,  Nev.  (pop.  300),  to  which  the 
FCC  allocated  ch.  5,  has  been  the  butt  of 
many  jokes  from  those  who  realize  that 
there  probably  never  will  be  a  station  con- 
structed there.  But.  were  Goldfield  within 
50  miles  of  a  metropolitan  city,  it  would 
not  matter  if  its  population  was  300  or  minus 
300;  there  would  be  not  one  but  several 
claimants  for  the  vhf  channel. 
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WCBS-TV  delivers  more  adults  in  the  daytime- 
32%  more  than  all  six  other  New  York  stations  combined 


are  your  best  customers. 


Source :  ARB,  November  '54,  7  am  to  6  pm,  Monday  through  Friday 


HOLLYWOOD  TELEVISION  SERVICE 
ANNOUNCES 

THE  BIG 

THE  GREATEST  ARRAY 
OF  QUALITY  PICTURES 


EVER  OFFERED  FOR 


TELEVISION ! 


The  Diamond  Group 


1.  CHANGE  OF  HEART 

John  Carroll,  Susan  Hayward,  Eve  Arden,  Gail  Patrick, 
Walter  Catlett,  Freddie  Martin  &  Orchestra 

2.  BRAZIL 

Tito  Guizar,  Virginia  Bruce,  Edward  Everett  Horton, 
Robert  Livingston,  Richard  Lane,  Frank  Puglia, 
Fortunio  Bonanova,  Dan  Seymour 

3.  SIS  HOPKINS 

Judy  Canova,  Bob  Crosby,  Jerry  Colonna,  Susan  Hayward 

4.  HEADIN'  FOR  GOD'S  COUNTRY 

William  Lundigan,  Virginia  Dale,  Harry  Davenport 

5.  SCOTLAND  YARD  INVESTIGATOR 

Sir  C.  Aubrey  Smith,  Eric  von  Stroheim,  Stephanie  Bachelor, 
Forrester  Harvey,  Doris  Lloyd 

6.  EARL  CARROLL  SKETCHBOOK 

Constance  Moore,  William  Marshall,  Bill  Goodwin, 
Vera  Vague,  Edward  Everett  Horton,  Hillary  Brooke 

7.  SLEEPYTIME  GAL 

Judy  Canova,  Tom  Brown,  Harold  Huber,  Ruth  Terry, 
Jerry  Lester,  Fritz  Feld 


8.  VILLAGE  BARN  DANCE 

Richard  Cromwell,  Doris  Day,  Esther  Dale,  Don  Wilson 

9.  BIG  BONANZA 

Richard  Arlen,  Robert  Livingston,  Jane  Frazee,  Gabby  Hayes, 
Lynne  Roberts,  Bobby  Driscoll,  Monte  Hale 

10.  RENDEZVOUS  WITH  ANNIE 

Eddie  Albert,  Faye  Marlowe,  Goil  Patrick,  Philip  Reed, 
Sir  C.  Aubrey  Smith 

11.  IN  OLD  MISSOURI 

Leon,  Frank,  Elviry  &  June  Weaver,  June  Storey, 
Marjorie  Gateson,  Thurston  Hall,  Alan  Ladd, 
Hall  Johnson  Choir 

12.  MURDER  IN  THE  MUSIC  HALL 

Vera  Ralston,  William  Marshall,  Helen  Walker,  Nancy  Kelly, 
William  Gargan,  Ann  Rutherford,  Julie  Bishop,  Jerome  Cowan 

13.  HITCH  HIKE  TO  HAPPINESS 

Al  Pearce,  Dale  Evans,  Brad  Taylor,  William  Frawley, 
Jerome  Cowan,  Arlene  Harris,  Joyce  Compton 

14.  SOMEONE  TO  REMEMBER 

Mabel  Paige,  Richard  Crone,  Charles  Dingle 

15.  SCATTERBRAIN 

Judy  Canova,  Alan  Mowbray,  Eddie  Foy,  Jr.,  Isabel  Jewell 


HOLLYWOOD  TELEVISION  SERVICE,  Inc.  Home  Office:  4020  Carpenter  S 

ANY  OF  THE  32  HOLLYWOOD  TELEVISIO 


HOLLYWOOD 
TELEVISION  SERVICE  INC. 
Branch  Offices: 


ALBANY,  N.Y. 
1046  Broadway 
ATLANTA,  GEORGIA 
162  Walton  Street 
BOSTON,  MASS. 
40  Piedmont  Street 


BUFFALO,  N.Y. 
505  Pearl  Street 
CHARLOTTE,  N.C. 
227  West  4th  Street 
CHICAGO,  ILLINOIS 
1304  S.  Wabash  Avenue 


CINCINNATI,  OHIO 

1632  Central  Parkway 
CLEVELAND,  OHIO 
490  Film  Building 
DALLAS,  TEXAS 
412  S.  Harwood  Street 


DENVER,  COLORADO 
2145  Broadway 
DES  MOINES,  IOWA 
1205  High  Street 
DETROIT,  MICHIGAN 
610  Film  Exchange  Bldg. 


INDIANAPOLIS 
40B  N.  Illinois  Sim* 
KANSAS  CITY,  MO 
215  West  18th  Street 
LOS  ANGELES,  CALIF. 
1924  S.  Vermont  A«on«t> 


■ 


■HeeHiVDin 


let 

X  i 

i«t 
LIIF. 
.venet> 


MB 


AUDIENCES 
DEMAND 
THEM! 


SPONSORS 
NEED  THEM ! 


AND  GREAT  MULTI- MILLION  DOLLAI 
OTION  PICTURE  PROGRAM  NOW  AVAILABLE 
R  SALE  BY  HOLLYWOOD  TELEVISION  SERVICE,  Inc. 


16.  THAT  BRENNAN  GIRL 

James  Dunn,  Mona  Freeman,  William  Marshall, 
June  Duprez 

17.  CAMPUS  HONEYMOON 

Lee  &  Lynn  Wilde,  Adele  Mara,  Richard  Crane, 
Stephanie  Bachelor 

18.  JOAN  OF  OZARK 

Judy  Canova,  Joe  E.  Brown,  Jerome  Cowan, 
Anne  Jeffreys,  Donald  Curtis 

19.  I'LL  REACH   FOR  A  STAR 


Frances  Longford,  Phil  Reagan,  Louise  Henry, 
Duke  Ellington  and  Eddie  Duchin  Orchestras 

20.  OH,  MY  DARLING  CLEMENTINE 


21.  SLEEPY  LAGOON 


RVICE,  Inc.  REPRESENTATIVES! 


EMPHIS.  TENN. 
77  5.  Second  SlrMl 
IILWAUKEE,  WISCONSIN 
131  N.  Eighth  Street 
EAPOLIS,  MINN. 
>  Cuff i.  Avenue 


NEW  HAVEN,  CONN. 
132  Meadow  Street 
NEW  ORLEANS,  LA. 
ISO  S.  Liberty  Street 
NEW  YORK,  N.Y. 
630  Ninth  Avenue 


OKLAHOMA  CITY,  OKLA. 
633  Wett  Grand  Avenue 
OMAHA,  NEBRASKA 
1514  Davenport  Street 
PHILADELPHIA,  PA. 
2.8  N.  Clarion  Street 


PITTSBURGH,  PA. 

1709  Blvd.  of  the  Allies 
PORTLAND,  OREGON 
1816  N.  W.  Kearney  Street 
ST.  LOUIS,  MO. 
3320  Olive  Street 


SALT  LAKE  CITY,  UTAH 
2U  East  First  South  Street 
SEATTLE,  WASHINGTON 
2420  Second  Avenue 
SAN  FRANCISCO,  CALIF. 
221  Golden  Gate  Avenue 


THE  TALLEST  TOWER 


PING  IT  LIT 


KWTV  (TV)  SPENT  $20,000  TO  MAKE  SURE  IT  STAYS  VISIBLE 


HAVING  the  tallest  man-made  structure  in 
the  world — a  shimmering  steel  shaft  jutting 
skyward  1,572-ft.  above  the  Oklahoma  plains 
— poses  a  special  responsibility  for  KWTV 
(TV)  Oklahoma  City.  This  is  that  the  tower 
must  be  easily  identifiable  as  an  obstacle  to 
aircraft. 

A  specially-designed  $20,000  lighting  sys- 
tem is  KWTV's  answer  to  that  obligation. 
The  sky-reaching  tower — higher  by  100  ft. 
than  the  Empire  State  Bldg.,  taller  by  587 
ft.  than  the  Eiffel  Tower —  is  equipped  with 
nine  Crouse-Hinds  flashing  beacons  and  18 
obstruction  lights. 

This  makes  the  tower  visible  for  a  dis- 
tance of  50  miles  on  a  clear  night,  according 
to  best  estimates. 

Though  the  tower's  identification  lights 
provide  pilots  with  adequate  notice  of  the 
location  of  the  tower  under  normal  visibility 
conditions,  they  basically  form  only  a  seg- 
ment of  this  unique  installation's  obstruction 
lighting  system.  Several  other  devices  must 
work  properly  for  the  lighting  units  to  serve 
their  essential  purpose.  Since  replacing  just 
one  bulb  of  one  of  the  tower's  lighting  fix- 
tures is  costly,  requiring  a  specialist  to  work 
hazardly  on  the  upper  levels  of  the  giant  an- 
tenna rig,  each  lamp  bulb  must  possess  long 
burning  life.  Maintenance  personnel  must 
also  know  instantly  when  a  lamp  has  failed. 
Finally,  the  lighting  controls  must  function 
automatically  to  assure  that  the  lighting  sys- 
tem operates  when  necessary. 

Fabricated  and  installed  by  Ideco  Division, 
Dresser-Stacey  Company,  Columbus,  Ohio, 
the  tower  is  triangular  in  cross  section,  12 
feet  on  a  side  up  to  the  1,420-ft.  level.  Two 
television  antennas  (the  antenna  of  Okla- 
homa's educational  ch.  13  KETA  [TV]  will 
also  be  located  on  the  KWTV  tower),  one 
atop  the  other,  extend  152  feet  upward 
above  the  1,420-ft.  level.  From  the  ground 
up  to  the  300-ft.  level,  the  three  support  legs 
are  14-inch  wide  flange  steel  beams;  above 
that  height,  the  legs  are  solid  steel  round 
that  vary  from  IOV4-  to  4-inches  in  diameter. 
The  structure  rests  on  a  base  insulator,  ca- 
pable of  withstanding  four  times  the  2.8  mil- 
lion pound  working  load.  The  entire  as- 
sembly is  mounted  on  a  10-ft.  deep  rein- 
forced concrete  foundation. 

Of  the  nine  Type  FCB-12  flashing  beacons 
used,  one  is  mounted  at  the  top  of  the  an- 
tennas, and  two  each  are  installed  at  four 
lower  levels.   Each  beacon  is  equipped  with 


Lamp  Failure 
Indicator 
Panel 


Master  Panel 
Contactors.  Flashers. 
Beacon  Alarm.  Relays 


POWER  SUPPLY 


THIS  schematic  of  the  lighting  system  on 
the  1,572-ft.  tower  of  KWTV  (TV)  Okla- 
homa City  details  the  placement  of  the 
nine  flasher  beacons  and  18  obstruction 
lights  which  make  up  one  of  the  most  ex- 
tensive visual  markings  on  any  tv  tower. 
Also  shown  is  the  circuitry  which  connects 
each  individual  light  to  the  master,  alarm 
relay  and  lamp  failure  indicator  panels. 


two  620-watt,  3,000-hour  lamps.  All  three 
corners  at  six  lower  levels  are  equipped  with 
type  VAW  obstruction  lights.  One  Ill- 
watt,  3,000-hour  lamp  is  used  in  each  ob- 
struction light. 

Separate  control  circuits  for  the  flashing 
beacons  and  obstruction  lights  run  from  the 
tower  down  to  a  master  panel,  and  on  to  a 
lamp  failure  indicator  board.  The  master 
panel  contains  the  main  contactors,  flashing 
switches,  photoelectric  amplifier  and  beacon 
lamp  failure  alarm  relays.  Housed  sepa- 
rately are  the  obstruction  light  alarm  relays 
which  feed  directly  to  the  lamp  failure  indi- 
cator panel. 

The  absence  or  presence  of  light  upon  a 
photoelectric  cell  actuates  the  master  panel 
amplifier,  causing  the  system's  main  con- 
tactors either  to  turn  on  or  turn  off  the  tower 
lighting  automatically.  The  light-sensitive 
phototube,  located  on  an  exterior  wall  of  the 
tower  maintenance  building  and  protected 
by  a  windowed,  weatherproof  aluminum 
box,  can  be  accurately  adjusted  to  react  to 
predetermined  ranges  of  light. 

The  master  panel,  specially-designed  by 
Grouse-Hinds  to  handle  the  tall  tower's  un- 
usual lighting  requirements,  consists  of  two 
double-circuit  TSS  flasher  switches,  powered 
by  shaded  pole,  induction  disc  motors.  The 
beacon  circuits  are  flashed  at  a  cycle  rate  of 
40  flashes  per  minute  by  four  35  ampere 
mercury  switches. 

All  27  lighting  units  are  wired  to  indi- 
vidual lamp  failure  relays,  which  activate 
the  particular  pilot  lamps  on  the  lamp  failure 
indicator  board.  A  relay  coil  in  series  with 
each  tower  lighting  fixture  drops  out  when- 
ever the  fixture  bulb  fails,  closing  relay  con- 
tacts that  energize  the  pertinent  pilot  light 
on  the  indicator  board. 

This  arrangement  for  indicating  lamp  fail- 
ures allows  the  KWTV  tower  to  be  checked 
easily  and  quickly  by  merely  observing  the 
lamp  failure  indicator  panel.  The  board  it- 
self is  in  effect  a  miniature  physical  diagram 
of  the  tower  lighting.  The  large  red  pilot 
lights  monitor  the  flasher  beacons.  The  two 
top  lights  indicate  the  bulb  condition  of  the 
two  bulbs  in  the  highest  mounted  beacon  on 
the  tower.  The  smaller  red  pilot  lights  de- 
note the  condition  of  the  VAW  obstruction 
lights.  Anyone  of  them  is  illuminated  only 
when  a  tower  lamp  has  failed.  The  green 
light  at  the  bottom  of  the  panel  burns  when- 
ever the  power  to  the  tower  lights  is  on. 
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DO  YOU  GET  THIS 
AUDIO  READING.  . 


Invest  just  $195  for 
automatic  audio 
level  control... 


INSTEAD  OF  THIS? 


IN  TV    •    FM    •  AM 
BROADCASTING 


I 

|     IN  PUBLIC  ADDRESS  SYSTEMS 

Hotel  Ballrooms  Industrial  Paging 

Auditoriums  School  Installations 

Stadiums  Wired  Music  Applications 


IN  RECORDING  STUDIO 
APPLICATIONS 

Disc  Recording  Tape  Recording 

Sound-on-Film  Recording 


IHKEVEL  AMPLIFIER 


HERE  you  have  the  answer  to  any  au- 
dio engineer's  prayers.  The  G-E 
"Uni-Level"  Amplifier  automatically 
compensates  for  level  changes  encoun- 
tered between  different  audio  sources. 
Its  expansion -compression  characteris- 
tics smooth  out  and  increase  average 
levels  for  all  types  of  program  material. 

Yes,  in  any  sound  system  that's  trou- 
bled by  variations  in  voice  intensity, 


'Progress  /s  Our  Most  important  Product 


GENERAL 


ELECTRIC 


you  can  count  on  the  BA-9-A  to  eliminate 
"blasts".  You'll  get  higher  average  out- 
put. You'll  save  time  and  effort  while  per- 
formance is  greatly  improved. 

Mail  this  coupon  and  complete  speci- 
fications will  be  sent  to  you  immediately. 


General  Electric  Co.,  Broadcast  Equipment, 
Sec.  X215-24,  Electronics  Park,  Syracuse,  N.Y. 

Please  send  me  information  and  detailed  specs 
on  the  new  G-E  Uni-Level  Amplifier. 

NAME   

ADDRESS   

CITY   STATE  
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HOW  TV  STATIONS  USE  j 
THE  VERSATILE  POLAROID 

60-SECOND  CAMERA  IS  A  JACK-OF-ALL-TRADES  TO  TELEVISION 


HOW  THE  prints-in-a-minute  produced  by 
Polaroid  cameras  are  helping  tv  program 
producers  to  get  the  best  effects  on  the  air, 
and  tv  newsmen  to  get  their  pictures  to  the 
public  first,  is  described  by  Mr.  Hoagland, 
industrial  sales  manager  of  Polaroid. 

LEE  COOLEY,  producer-director  of  the 
Perry  Como  Show  for  Chesterfield  ciga- 
rettes (Mon.-Wed.-Fri.,  CBS-TV,  7:45-8 
p.m.  EST) ,  has  to  conceive  and  execute  with 
his  staff  12  separate  and  distinct  visual 
production  ideas  each  week,  four  for  each 
show. 

Once  these  different  visual  ideas  have 
been  rendered  in  the  form  of  settings  or 
scenery,  a  complex  problem  confronts  Mr. 
Cooley — that  of  getting  the  best  pictorial 
values,  tv-wise,  out  of  the  set  in  the  2Vi 
minutes  each  of  these  individual  numbers 
average.  Since  about  70  people  are  involved 
before  a  single  picture  can  be  previewed 
on  the  screen,  this  intricate  operation  not 
only  becomes  extremely  expensive  but  often 
times  unwieldy. 

Mr.  Cooley  has  expedited  his  problem 
considerably,  cutting  down  in  both  time  and 
expenses,  by  employing  the  Polaroid  "pic- 
ture-in-a-minute"  camera  which  he  had 
originally  bought  to  record  photographically 
his  new  baby's  growth.  Now  he  takes  "pre- 
view" shots  of  the  key  pictures  in  each  of 
the  individual  sets.  A  quick  snap  of  the 
shutter  and  one  minute  later  he  has  a  pic- 
ture of  exactly  the  composition  he  wants 
to  achieve  on  the  tv  screen,  which  he  can  go 
over  with  the  camera  crews  until  they  thor- 
oughly understand  the  problem. 

This  is  but  one  of  the  many  ways  that 
tv  producers,  program  directors,  news  editors 
and  even  time  salesmen  have  found  to  use 
the  Polaroid  camera,  brain-child  of  47-year- 
old  inventor  Dr.  Edwin  H.  Land.  Tv  per- 
sonnel who  have  adopted  this  camera  claim 
it  has  it  all  over  standard  press-type  cameras 
because  virtually  anyone  can  operate  it 
after  a  few  minutes'  instruction.  It  turns  out 
necessary  photos  at  a  lower  cost,  and,  more 
important,  in  much  less  time. 

The  Polaroid  camera  has  found  its  widest 
and  strongest  use  in  news  coverage  for  tv 
stations.  Out  in  St.  Joseph,  Mo.,  for  ex- 
ample, Program  Director  E.  Carleton 
Schirmer  of  KFEQ-TV  scored  a  beat  on  the 
newspapers  by  nine  hours  in  the  Green- 
"ase  kidnap  case.  Polaroid  pictures  taken 
by  a  staff  man  of  the  burial  spot  and  kidnap 
house  were  telecast  within  an  hour  after 
being  taken,  prior  to  newspaper  coverage. 
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By  Peter  Hoagland 

The  FBI  sealed  the  house  for  local  or  na- 
tional news  coverage  for  several  hours. 
When  it  was  unsealed,  a  KFEQ-TV  man  was 
on  the  spot  and  allowed  in  to  take  interior 
shots  of  the  Bonnie  Heady  home.  Within 
25  minutes  they  were  shown  to  the  tv 
audience. 

Scores  of  stations  use  the  Polaroid  for 
spot  and  speeded-up  news  coverage.  But 
many  stations  find  a  wide  variety  of  other 
practical  uses  for  the  jiffy  camera. 

WAVE-TV  Louisville,  Ky.,  has  a  four- 
man  news  staff  equipped  with  these  cameras. 
They  take  an  average  of  eight  shots  a  day, 
and  run  anywhere  from  five  to  15  daily. 
Since  Polaroid  pictures  are  permanent,  they 
maintain  a  news  file  and  have  built  up  a 
morgue  of  over  5,000  shots.  All  told,  they 
figure  it  costs  them  only  $1,000  a  year  for 
film,  flash  bulbs  and  maintenance.  They 
mount  the  pictures  they  intend  to  use  on 
a  concave  wooden  frame,  which  has  slits 
to  hold  as  many  as  20  at  a  time.  The  tv 
camera  merely  pans  from  photo  to  photo, 
as  directed  via  phone  by  the  director  who 
has  a  cue  sheet  identical  with  the  announcer's 
script. 

Many  tv  stations  use  a  copy-maker  to 
enlarge  a  standard  3W  x  414"  Polaroid 
print  of  art  work 

MR.  HOAGLAND  fdaP^d  with  aPo- 

laroid  back  to  com- 
bine the  advantage  of  photos  taken  with  the 
Speed  Graphic's  faster  lens  and  wider  range 
of  speeds  and  shutter  openings  with  the 
Polaroid's  60-second  developing  and  print- 
ing operation.  A  classic  use  of  this  is  at 
World  Series  baseball  games,  when  the  pic- 
ture of  the  first  pitch  or  a  winning  home 
run  can  be  on  the  air  or  in  the  newspapers 
within  an  hour  after  being  transmitted  from 
stadium  to  tv  station  or  newsroom  via  telop 
machine. 

Other  uses:  KBOI  (TV)  Boise,  Idaho, 
uses  the  Polaroid  camera  to  take  publicity 
pictures  for  a  locally  printed  Tv  Guide; 


KROC-TV  Rochester,  Minn.,  uses  it  for  en- 
gineering record  purposes,  such  as  record- 
ing wave  forms;  WTRF-TV  Wheeling,  W. 
Va.,  pleased  a  sponsor  by  making  up  a  pres- 
entation of  the  news  staff  that  put  his  show 
together;  KVTV  (TV)  Sioux  City  uses  it  for 
shots  of  celebrities  being  interviewed  in  the 
studio  and  later  shows  these  pictures  on  news 
reports  of  the  interview. 

Just  as  tv  uses  the  Polaroid  extensively, 
so  does  Polaroid  Corp.  use  tv.  Polaroid  is 
an  extensive  user  of  tv  as  an  advertising 
medium,  as  one  of  the  sponsors  of  Dave 
Garroway's  Today;  a  charter  sponsor  of 
Steve  Allen's  Tonight,  and  an  occasional 
sponsor  on  Arlene  Francis'  Home,  all  NBC- 
TV  shows;  also  the  CBS-TV  Morning  Show. 
It  also  bought  26  weeks  of  the  CBS-TV 
regional  network  show  Panorama  Pacific. 

During  the  recent  15-city  Polaroid  cam- 
paign to  introduce  its  new  popular  price 
model,  the  Highlander  ($69.95),  the  com- 
pany backed  up  its  newspaper  ads  with  30 
tv  spots  and  40  radio  spots  over  a  10-day 
period  in  the  larger  cities  such  as  New 
York  and  Chicago. 

"Out  of  the  mouths  of  babes"  is  a  pretty 
good  description  of  the  origin  of  the  Pola- 
roid camera,  although  Dr.  Land  had  long 
had  an  interest  in  photography  in  connec- 
tion with  his  work  in  light  polarization  and 
other  optics.  He  had  snapped  a  picture  of 
his  young  daughter  and  she  demanded  to  see 
it  right  then,  without  waiting  for  it  to  be 
developed  and  printed. 

Dr.  Land  got  to  thinking  there  were  prob- 
ably others  who  like  to  see  their  snapshots 
right  away,  so  he  set  up  a  cubbyhole  lab  in 
the  Polaroid  Bldg.  in  Cambridge  and  began 
working  on  the  problem  as  sparetime  relax- 
ation from  his  strenuous  wartime  duties. 
Research  and  experimentation  continued 
and,  on  Feb.  21,  1947,  the  first  one-minute 
photo  process  was  announced,  with  the  first 
Polaroid  cameras  going  on  sale  in  December 
of  the  following  year. 

There  are  now  three  models  of  the  Pola- 
roid camera  on  the  market — the  profession- 
al Pathfinder  and  the  all-purpose  Speed- 
liner,  each  turning  out  prints  x  4V4", 
and  the  new  pocket-sized  Highlander,  whose 
prints  are  2Va"  x  V/i".  Unlike  the  first 
sepia-tinted  Polaroid  prints,  today's  have 
a  contrasty  black-and-white  permanent 
finish.  Copy  negatives  can  now  be  made 
of  Polaroid  prints,  producing  as  many  copies 
as  desired. 
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ITS  A  LANDSUDE 


Any  way  you  look  at  it, 
weekly  quarter-hour 
firsts,  shares  of  audience 
or  program  rankings  .  .  . 
it's  WKBN-TV  for  best- 
rated adjacencies'. 


PROGRAM  RANKINGS 
5  of  the  first  6 

30  of  the  first  38 


PROGRAM  RATING  STATION 

1.  Toast  of  the  Town  38  WKBN-TV 

2.  Jackie  Gleason  Show  34  WKBN-TV 

3.  I  Love  Lucy  31  WKBN-TV 

4.  Milton  Berle  30  Station  B 

5.  Beat  the  Clock  29  WKBN-TV 

6.  I've  Got  a  Secret  28  WKBN-TV 

7.  Roy  Rogers  26  Station  B 

8.  Racket  Squad  26  WKBN-TV 

9.  Big  Story  26  Station  B 

10.  December  Bride  25  WKBN-TV 

11.  Arthur  Godfrey  and  Friends  25  WKBN-TV 

12.  Two  for  the  Money  25  WKBN-TV 

13.  Browns  Pro  Football  25  WKBN-TV 

14.  Meet  Millie  24  WKBN-TV 

15.  Four-Star  Playhouse  24  WKBN-TV 

16.  You  Bet  Your  Life  24  Station  B 

17.  Dollar  a  Second  24  WKBN-TV 

18.  Topper  24  WKBN-TV 

19.  Badge  714  23  Station  B 

20.  Studio  57  23  WKBN-TV 

21 .  Justice  23  Station  B 

22.  Dangerous  Assignment  23  WKBN-TV 

23.  Dragnet  23  Station  B 

24.  Our  Miss  Brooks  23  WKBN-TV 

25.  Hit  Parade  23  Station  B 

26.  Polka  Party  23  WKBN-TV 

27.  Honestly  Celeste  22  WKBN-TV 

28.  Elgin  TV  Hour  22  WKBN-TV 

29.  Strike  It  Rich  (eve.)  22  WKBN-TV 

30.  Masquerade  Party  22  WKBN-TV 

31.  What's  My  Line  21  WKBN-TV 

32.  Perry  Como  Show  21  WKBN-TV 

33.  Edward  Arnold  Show  21  WKBN-TV 

34.  Rumpus  Room  21  WKBN-TV 

35.  NCAA  Scoreboard  21  WKBN-TV 

36.  Best  of  Broadway  20  WKBN-TV 

37.  Mark  Saber  20  WKBN-TV 

38.  Hopalong  Cassidy  20  WKBN-TV 


WEEKLY 

QUARTER-HOUR 

FIRSTS 

WKBN-TV  363 
Station  B  58 
Ties    30 


It's  WKBN-TV,  highest  by  far 
in  the  32nd  U.  S.  market  .  .  .  Serving 
145,000  homes  equipped  to  receive 
Channel  27  .  .  .  Nearly  a  half  million 
viewers  .  .  .  Plus  CBS,  ABC,  Dumont 
.  .  .  New  160,000  Watts  power  .  .  . 
and  network  color  programs. 

Source  for  all  survey  data:  Hooperatings,  Oct.  1954. 
Complete  Hooperating  Report  available  on  request. 


WKBN-TV 

YOUNGSTOWN,  OHIO 

CHANNELS 

Represented  Nationally  by 

PAUL  H.RAYMER  CO. 
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We'll  trade  2  dollars  of  ours 
for  every  1  dollar  of  yours 


iJfT-JfStSJ- 


This  is  something  only  WLW's  Radio  two-for-one 
plan  offers.  Here's  a  proved  merchandising 
and  promotion  program  of  such  span  and  force 
that  it  guarantees  you  an  additional  full  dol- 
lar's worth  of  top-notch  product  promotion  for 


U  1 


every  advertising  dollar  you  spend  on  WLW  Radio. 

We  have  a  consulting  team  ready  to  talk  to 
you,  ready  to  build  your  own  2-for-l  package. 
Try  us  out  and  you'll  see  that  one  equals  two 
on  WLW  Radio. 
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Exclusive  Sales  Offices: 
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|  WLW 
i  WLW- A 
\  WLW-  C 
WLW-D 
;  WLW-T 

Radio 

Atlanta 

Columbus 

Dayton 

Cincinnati 

New  York,  Cincinnati,  Dayton,  Columbus,  Atlanta,  Chicago,  Miami 


ial  limitation,  is  to  do  offense  to  the  individ- 
ual's right."  he  said. 

Broadcasters  will  constantly  and  vigorously 
resist  any  attempt  to  substitute  "organized 
minority  pressure  for  majority  rule."  Mr. 
Fellows  pledged.  "We  will  cooperate  sincerely 
with  any  group — government,  industry,  civic  or 
otherwise — that  believes  in  the  democratic  prin- 
ple  of  free  rule."  He  reviewed  results  of 
NARTB's  survey  of  the  amount  of  beer  and 
wine  advertising  on  the  air  [B«T,  Jan.  3]. 

BROADCAST  MEDIA 
ATTRACTION  CITED 

Agency  executive  Beirn  tells 
newspaper  representatives 
that  advertisers  are  being  con- 
ditioned more  and  more  to 
radio  and  television. 

ADVERTISERS  are  being  "conditioned  very 
carefully"  by  their  agencies  to  think  "more  and 
more  about  television  (and  even  radio),"  F. 
Kenneth  Beirn,  president  of  Biow-Beirn-Toigo 
Inc.,  told  an  audience  of  newspaper  repre- 
sentatives in  New  York  last  Thursday. 

Mr.  Beirn  discussed  the  advertising  dollar 
before  the  New  York  Chapter  of  the  American 
Assn.  of  Newspaper  Representatives  at  the 
Yale  Club. 

The  broadcast  media — particularly  television 
— have  wrested  leadership  in  the  news  field 
from  the  newspaper, 
Mr.  Beirn  said,  and 
as  a  consequence 
they  are  gobbling  up 
the  finest  creative 
young  minds,  who 
now  seek  their  ca- 
reers in  tv  or  radio 
for  a  greater  share 
rather  than  in  the 
newspaper  field. 

To  combat  the 
progress  of  radio  and 
tv  —  particularly  in 
news  —  and  thus 
make  a  strong  bid 
of  the  advertising  dollar,  Mr.  Beirn  suggested 
newspapers  adopt  "new  and  progressive  ideas 
that  will  take  the  American  newspaper  a  step 
forward  to  newer  and  better  things." 

Radio,  Mr.  Beirn  said,  ushered  in  a  revolu- 
tion in  the  field  of  advertising  which  meant 
"the  advertising  dollar  had  to  be  split,  up  to 
provide  for  a  new  medium.  .  .  .  and  now  tele- 
vision, with  its  scientists,  its  research,  and  its 
'progressive  dynamism,'  its  preparations  for 
color,  cause  a  further  demand  on  that  same 
advertising  dollar." 

The  advertiser,  Mr.  Beirn  said,  "still  asks 
one  question  of  his  advertising  agencies:  'Where 
will  I  get  the  greatest  impact  for  my  money? 
Where  will  I  reach  the  most  customers  for  the 
least  cost?' " 

The  increased  thinking  by  the  advertisers  in 
terms  of  tv  and  radio  can  be  traced  to  an  ex- 
tent, according  to  Mr.  Beirn,  to  the  media 
"using  every  means  possible  to  promote  them- 
selves .  .  .  they  are  doing  a  real  promotional 
job  for  themselves." 

Mr.  Beirn  observed:  "Let's  take  a  look  at 
your  competitor,  television.  They  televise  heaiv 
ings  in  the  Senaten-and  have  the  whole  nation 
watching.  Ed  Murrow  takes  his  camera  into 
the  homes  of  famous  people.  His  network 
CBS)  brings  its  correspondents  to  America 
from  all  over  the  world  for  a  roundtable  dis- 


' ADVERTISERS  &  AGENCIES' 


MR.  BEIRN 


MR.  KNIPE 


JOHN  SCHEUER  (I),  vice  president-general 
manager  of  WTVI  (TV)  St.  Louis,  the  first 
uhf  station  to  sign  up  for  the  Nielsen  Sta- 
tion Index,  discusses  the  ratings  service  at 
the  contract  signing  with  William  S.  Ahr- 
beck,  Nielsen  vice  president. 

cussion  of  world  affairs.  The  'scoop'  has  be- 
come a  thing  of  the  past.  You  never  hear  an 
'extra'  on  the  street  any  more.  On  every  side, 
I  hear  newspaper  friends  of  mine  deplore  this 
situation." 

A  greater  competitive  battle  between  news- 
paper and  tv,  he  said,  will  benefit  not  only  the 
advertiser  but  also  the  public,  who  "will  gain 
the  most." 


HOOPER  MAY  RETURN 
TO  NATL.  RATINGS 

Contractual  obligations  which 
expire  next  month  make  it  pos- 
sible for  the  company  to  re- 
sume the  rating  system  which 
it  sold  in  1 950  to  A.  C.  Nielsen. 

AFTER  FIVE  YEARS  of  standing  in  the  wings 
of  the  national  rating  business,  C.  E.  Hooper 
Inc.  can  be  expected  to  return  to  the  scene, 
possibly  as  early  as  this  spring. 

This  was  indicated  in  an  announcement  being 
released  today  (Monday)  by  the  Hooper  firm, 
which  also  has 
elected  James  L. 
Knipe,  its  executive 
vice  president  and 
general  manager  for 
the  past  15  months, 
to  president  and 
board  chairman. 

Mr.  Knipe  thus  as- 
sumes full  director- 
ship of  the  Hooper 
enterprise  which  was 
founded  by  C.  E. 
Hooper,  who  died 
last  month  as  a  re- 
sult of  an  accident 
during  a  duck  hunting  trip  at  Great  Salt  Lake 
[B»T,  Dec.  20,  1954]. 

After  Mr.  Hooper's  death  it  was  stated  that 
the  control  of  the  firm  would  remain  with 
the  Hooper  family.  Mr.  Knipe  said  that  no 
changes  of  any  kind  were  contemplated  in  the 
organization. 

Today's  Hooper  announcement  says  in  part: 
"The  Hooper  organization  is  currently  planning 
expansion  moves  which  are  related  to  the  ex- 
piration of  certain  five-year  contractual  commit- 
ments on  Feb.  28,  1955.  These  commitments 
have  restrained  the  company  from  publishing 


a  national  service.  For  the  last  five  years  on! 
city  reports  have  been  published." 

Reports  that  the  Hooper  firm  was  about  to 
launch  into  a  national  rating  service,  after  its 
layoff  since  1950  when  the  Hooper  firm  soli 
its  national  rating  report  to  A.  C.  Nielsen  C 
for  an  estimated  $500,000  to  $600,000.  hav 
been  circulated  widely  in  the  radio-tv  industr 

The  Nielsen  purchase  included  all  the  n_ 
tional  program  ratings  then  being  published  by 
C.  E.  Hooper  Inc.  The  network  program 
ratings  by  Hooper  then  were  based  on  coin- 
cidental telephone  calls  in  36  cities  of  four- 
network  service.  The  1950  transaction  ended 
a  15-year  publication  by  Mr.  Hooper  of  his 
network  ratings. 

Retail  Tv  Set  Sales 
Hit  11-Month  Record 

RETAIL  sales  of  tv  sets,  totaling  6,223,332  in 
the  first  11  months  of  1954,  set  an  all-time 
record  for  the  period,  according  to  Radio-Elec- 
tronics-Tv  Mfrs.  Assn.  The  figure  a  year  prior 
was  5,600,423  for  1 1  months. 

Eleven-month  radio  sales  last  year  totaled 
5,272,155  compared  to  5,608.477  in  the  prJ 
vious  year.  The  retail  radio  figures  do  not  ini 
elude  auto  sets,  which  do  not  move  through 
retail  channels. 

Tv  sales  in  November  totaled  779,105  sets 
compared  to  799,164  in  October  and  678,295 
in  October  1953.  Radio  sales  totaled  669.166 
sets  in  November,  570,825  in  October  and  697.- 
062  in  November  1953. 

Jack  Goldburg  Dies  in  N.  Y. 

JACK  GOLDBURG.  61,  treasurer  and  medi; 
buyer  and  one  of  the  founders  of  Lawrenci 
C.  Gumbinner  Adv.,  New  York,  died  las 
Wednesday  at  his  home  in  Brooklyn  after 
short  illness.  Mr.  Goldburg  was  in  the  adver 
tising  business  for  38  years.  He  has  been  with 
the  Gumbinner  agency  since  its  formation  in 
1924  and  before  that  was  associated  with  Mr 
Gumbinner  in  the  L.  S.  Goldsmith  agency  from 
1917  to  1924. 


LATEST  RATINGS 


NIELSEN 


Two  Weeks  Ending  Nov.  27,  1954  (Radio) 
Rank  Program 

Evening,  Once-a-Week  (Average  for  all  programs) 
1.    Jack  Benny  Show  (CBS) 

2. 
3. 
4. 
5. 
6. 
7. 


Home 
(000 

(1,213 
3,172 
2,612 
2,332 
2,332 
2,286 
2,286 
2,192 
2,192 
2,146 
2,146 
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Amos  'n'  Andy  (CBS 
My  Little  Margie  (CBS) 
Lux  Radio  Theatre  (NBC) 
Our  Miss  Brooks  (Amer.  Home)  (CBS) 
Dragnet  (NBC) 

Our  Miss  Brooks  (Toni)  (CBS) 

8.  You  Bet  Your  Life  (NBC) 

9.  People  Are  Funny  (Toni)  (NBC) 
10.     Bergen  &  McCarthy  (CBS) 
Evening,  Multi-Weekly  (Average  for  all  Programs)  (933 

1.  News  of  the  World  (NBC)  1,679 

2.  One  Man's  Family  (NBC)  1,633 

3.  Lowell  Thomas  (CBS)  1.539 
Weekday  (Average  for  all  programs)  (1,446 

1.  Our  Gal,  Sunday  (Amer.  Home)  (CBS)  2,239 

2.  Stella  Dallas  (Sterling)  (NBC)  2,192 

3.  Ma  Perkins  (CBS)  (  2,192 

4.  This  Is  Nora  Drake  (Toni)  (CBS)  2,1 

5.  Arthur  Godfrey   (Staley)   (CBS)  2,1 

6.  Helen  Trent  (Participating)  (CBS)  2,146 

7.  Young  Widder  Brown  (Sterling)  (NBC)  2,146 

8.  Helen  Trent  (Amer.  Home)   (CBS)  2,099 

9.  Road  of  Life  (CBS)  2,052 
10.    Backstage  Wife  (NBC) 
Day,  Sunday  (Average  for  all  programs) 

1.  Nutrilite  Show  (NBC) 

2.  Cecil   Brown   Commentary  (MBS) 

3.  Symphonette  (CBS) 
Day,  Saturday   (Average  for  all  programs) 

1.  Army-Navy  Football  Game  (NBC) 

2.  Gunsmoke  (CBS) 

3.  City  Hospital  (CBS) 

Copyright  1955  by  A.  C.  Nielsen  Company 
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miss  combo  says:  "It's  Hete! 


the  BIG-NEW  Ft  Wotth  -  D$ll$$  COMBINATION 


NOW  AVAILABLE 

4-  + 


KFJZS        I  KLIF 


"Two  GREAT  stations 
in  one  BIG  market" 


KFJZ  1270  Kc 
5,000  Watts 


Fort  Worth-Dallas,  15th  market  in  U.S. 


Represented  Nationally  by:  H-R  Representatives,  Inc. 
Chicago  Los  Angeles  San  Francisco 

Represented  Regionally  by:  Clarke  Brown  Company 
Dallas  Houston  Atlanta 
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P&G  OCTOBER  1954  RADIO-TV  BILLINGS 
NEARLY  $3  MILLION,  ACCORDING  TO  PIB 

Gillette  ranked  second  with  $1,792,218  while  five  others  topped 
$1  million  in  composite  network  time  purchases. 


PROCTER  &  GAMBLE  neared  the  $3  million 
mark  in  total  monthly  radio-tv  network  time 
purchases  in  October,  according  to  data  based 
on  Publishers  Information  Bureau  reports. 

Similar  compilation  of  other  national  adver- 
tisers' expenditures  in  both  network  radio  and 
tv  showed  Gillette  in  second  place  in  this 
"composite  top  ten"  with  $1,792,218.  Five 
other  advertisers,  on  a  composite  basis  (com- 
puted only  if  placing  in  the  top  ten,  radio  or  tv, 
for  October)  passed  the  $1  million  mark.  In 
order  they  are  Colgate-Palmolive,  General 
Motors,  R.  J.  Reynolds  Tobacco  Co.,  Lever 
Bros,  and  Chrysler  Corp.  Both  R.  J.  Reynolds 
and  Chrysler  placed  in  tv's  top  ten  but  not  in 
radio. 

The  breakdown  of  each  of  these  network  ad- 
vertisers is  shown  in  the  accompanying  individ- 
ual radio  and  tv  tables. 

TOP  TEN  RADIO  NETWORK 
ADVERTISERS  IN  OCTOBER  1954 


1. 

Procter  &  Gamble  Co. 

$846,007 

2. 

Gillette  Co. 

518,649 

3. 

Miles  Labs 

385,003 

4. 

Lever  Brothers 

376,039 

5. 

General  Motors 

340,437 

6. 

General  Mills 

319,108 

7. 

Colgate-Palmolive 

301,990 

8. 

P.  Lorillard  Co. 

292,383 

9. 

American  Home  Products 

277,835 

10. 

Liggett  &  Myers  Tobacco  Co. 

258,457 

TOP  TEN  TV  NETWORK 

ADVERTISERS  IN  OCTOBER  1954 

r. 

Procter  &  Gamble 

$2,113,038 

2. 

Colgate-Palmolive  Co. 

1,395,178 

3. 

Gillette  Co. 

1,273,569 

4. 

R.  J.  Reynolds  Tobacco  Co. 

1,077,850 

5. 

Chrysler  Corp. 

1,068,639 

6. 

General  Motors  Corp. 

981,923 

7. 

General  Foods  Co. 

937,263 

8. 

American  Tobacco  Co. 

772,994 

9. 

Lever  Brothers 

694,259 

10. 

General  Mills 

679,137 

Also  on  a  composite  basis,  General  Mills  was 
in  eighth  place  nearing  the  million  dollar  mark 
($998,245).  Also  in  that  category  was  ninth- 
ranking  General  Foods  with  $937,263.  In  this 
listing,  American  Tobacco  Co.  fills  the  tenth 
spot  with  $772,994. 

LEADING  TV  NETWORK  ADVERTISERS 
BY  PRODUCT  GROUPS  DURING 
OCTOBER  1954 


Classification 

Apparel,  Footwear  & 

Access. 
Automotive,  Auto. 

Equip.  &  Access. 
Beer,  Wine  &  Liquor 

Bldg.  Materials,  Equip. 

&  Fixtures 
Confectionery  &  Soft 

Drinks 
Consumer  Services 
Drugs  &  Remedies 
Food  &  Food  Products 
Gasoline,  Lubricants 

&  Other  Fuels 
Household  Equip.  & 

Supplies 
Household  Furnishings 
Industrial  Materials 
Insurance 


Jewelry,   Optical  Goods 

&  Cameras 
Office  Equip.,  Stationery 

&  Writing  Supplies 
Political 


Publishing  &  Media 
Radios,  Tv  Sets,  Phono- 
graphs, Musical  In- 
struments &  Access. 
Smoking  Materials 

Soaps,  Cleansers  & 

Polishes 
Toiletries  &  Toilet  Goods 
Transportation,  Hotels 

8.  Resorts 
Miscellaneous 


Advertiser 

International 
Co. 

Chrysler  Corp. 


Expenditure 


Shoe 


$  118,378 
1,068,639 


Jos.  Schlitz 
Co. 

The  Glidden 


Brewing 

Co. 

Coca-Cola  Co. 

Industry 


The  Electric 
Serutan  Co. 
General  Foods  Corp 
Gulf  Oil  Co. 


180,915 
22,239 

253,910 

412,505 
575,836 
937,263 
174,225 


General    Electric   Co.  450,760 

Armstrong  Cork  Co.  137,040 

Dow  Chemical  Co.  161,828 
Prudential    Ins.  Co. 

of  America  128,151 
Elgin  National  Watch 

Co.  106,950 

Frawley  Corp.  170,251 

National  Citizens 
Committee  for 
Eisenhower  Con- 
gressional Commit- 
tee 81,495 
Curtis   Publishing   Co.  37,795 
Philco  Corp.  319,100 


R.   J.  Reynolds 

Tobacco  Co.  1,077,850 
Procter   &  Gamble 

Co.  1,802,748 

Gillette  Co.  1,273,569 
Pan  American  World 

Airways  35,610 

Quaker   Oats   Co.  97,036 


P&G  continued  to  be  the  leader  in  both  I 
radio  and  tv  top  tens,  Gillette  was  seco 
in  radio  and  Colgate-Palmolive  second  in  te 
vision. 

Other  network  advertiser  indicators  appe- 
ing  in  the  tables  below  reveal  that  total  netwc 
tv  time  sales  for  the  10  months  in  1954  v 
$254,425,834,  compared  with  $178,975,411  i 
the  same  period  in  1953.  Radio  network  ad\i 
tisers  totaled  $115,015,098  for  the  10  mom 
in  1954  as  against  $178,975,411  for  the  sar 
period  in  1953. 

LEADING  RADIO  NETWORK  ADVERTISEF 
BY  PRODUCT  GROUPS  DURING 
OCTOBER  1954 


Classification 
Agriculture  &  Farming 

Apparel,  Footwear  & 

Access. 
Automotive,  Auto. 

Equip.  &  Access. 
Beer,  Wine  &  Liquor 
Bldg.  Materials,  Equip. 

&  Fixtures 
Confectionery  &  Soft 

Drinks  «■ 
Consumer  Services 

Drugs  &  Remedies 
Food  &  Food  Products 
Gasoline,  Lubricants 

&  Other  Fuels 
Household  Equip.  & 

Supplies 
Insurance 

Jewelry,  Optical  Goods 

&  Cameras 
Office  Equip.,  Writing 

Supplies  &  Stationery 
Political 

Publishing  &  Media 
Radios,  Tv  Sets,  Phono- 
graphs, Musical  In- 
struments &  Access. 
Retail  Stores  &  Direct 

by  Mail 
Smoking  Materials 
Soaps,  Cleansers  & 

Polishes 
Sporting  Goods  &  Toys 
Toiletries  &  Toilet  Goods 
Transportation,  Travel 

&  Resorts 
Miscellaneous 


Advertiser 


Expenditu 


All  is -Chalmers  Mfg. 

Co.  (  S  43,0: 

Exquisite  Form  Bras- 
siere Inc.  22,4- 

General  Motors  Corp.  271 ,5\ 


Anheuser-Busch  Inc. 
Johns-Manville  Corp. 

William  Wrigley  Jr. 
Co. 

American  Telephone 
&   Telegraph  Co. 

Miles  Labs 

General  Mills 

Standard  Oil  Co.  of 
Indiana 

Phrlco  Corp. 

Prudential  Insurance 
Co.  of  America 

Longines-Wittnauer 
Watch  Co. 

Minnesota  Mining  & 
Mfg.  Co. 

Republican  National 
Committee 

Curtis  Publishing  Co. 

Avco  Mfg.  Corp. 


148,31 
98,4. 


137,79 

62,74  I 
385,00  | 
319,10 

100,55 
82,26 


72,73 

182,01  I 

68,90< 

56,96£  1 
42,27C  I 
120,47C 

37,700 
292,383 

Procter  &  Gamble  Co.  609,852 


Rexall  Drug,  Inc. 


P.   Lorillard  Co. 


Modern  Toy  Co. 

Gillette  Co. 

Aero  Mayflower 
Transit  Co. 

Congress  of  Indus- 
trial Organizations  108,448 


500 
518,649 


110,021 


GROSS  RADIO  NETWORK  TIME  SALES  BY  PRODUCT 
GROUPS  FOR  OCTOBER  AND  JAN.-OCT.  1954, 
COMPARED  WITH  1953 


Agriculture  &  Farming  '$ 
Apparel,  Footwear  &  Access. 
Automotive,  Auto  Equip.  &  Access. 
Beer,  Wine  &  Liquor 
Bldg.  Materials,  Equip.  &  Fixtures 
Confectionery  &  Soft  Drinks 
Drugs  &  Remedies 
Entertainment  &  Agriculture 
Food  &  Food  Products 
Gasoline,  Lubricants  &  Other 

Fuels 
Horticulture 

Household  Equip.  &  Supplies 
Household  Furnishings 
Industrial  Materials 
Insurance 

Jewelry,  Optical  Goods  & 

Cameras 
Office  Equip.,  Writing  Supplies 

&  Stationery 
Political 

Publishing  &  Media 

Radios,  Tv  Sets,  Phonographs, 

Musical  Instruments  &  Access. 
Retail  Stores  &  Direct  by  Mail 
Smoking  Materials 
Soaps,  Cleansers  &  Polishes 
Sporting  Goods  &  Toys 
Toiletries  &  Toilet  Goods 
Transportation,  Travel  &  Resorts 
villaneous 


October 
1954 
49,550 
22,442 
635,192 
154,481 
106,680 
221,230 
1,296,515 


2,316,114 
321,688 
242,444 


199,244 

223,103 

135,569 
130,396 
74,257 

190,955 
37,700 
1,021,274 
1,160,991 
500 
1,252,370 
119,585 
938,344 


S  $  10,940,099 

Source-.  Publishers  Information  Bureau 


Jan. -Oct. 

October 

Jan. -Oct. 

1954 

1953 

1953 

664,879 

S  113,529 

$  1,003,154 

444,709 

185,823 

975,114 

8,164,316 

978,907 

6,095,621 

2,653,579 

173,523 

1,538,814 

1 ,399,426 

168,612 

1,290,246 

2,221,088 

307,335 

2,594,780 

14,486,693 

1 ,646,079 

17,361,107 

767 

8,936 

24,134,411 

2,792,443 

29,290,623 

4,384,650 

337,735 

3,959,640 

124,643 

107,324 

3,071,110 

503,345 

5,877,471 

224,901 

66,462 

1 ,577,720 

393,067 

743,631 

1,896,353 

232,187 

1,860,418 

1,171,547 

148,625 

802,877 

1,029,237 

67,684 

505,209 

136,666 

•  779 

779 

512,648 

30,990 

206,437 

1,634,805 

258,583 

1,957,165 

37,700 

1,236 

12,978 

8,779,124 

3,262,375 

29,161,349 

12,410,429 

2,079,019 

18,486,489 

794 

51,723 

15,686,439 

3,932,895 

29,809,028 

461,105 

112,549 

360,348 

7,777,144 

185,040 

1,848,346 

$115,015,098    $  23,487,072  $178,975,411 


GROSS  TV  NETWORK  TIME  SALES  IN  PRODUCT  GROUPS 
FOR  OCTOBER  AND  JAN.-OCT.  1954, 
COMPARED  WITH  1953 


October 
1954 

Agriculture  &   Farming  $   

Apparel,  Footwear  &  Access.  355,191 

Automotive,  Auto  Equip.  &  Access  2,819,066 

Beer,  Wine  &  Liquor  638,791 

Bldg.  Materials  &  Equipment  46,211 

Confectionery  &  Soft  Drinks  560,128 

Consumer   Services  492,785 

Drugs   &    Remedies  2,000,195 

Entertainment    &    Amusements  ..... 

Food  &  Food  Products  6,024,932 
Gasoline,  Lubricants  &  Other 

Fuels  654,889 

Horticulture   

Household  Equipment  &  Supplies  2,406,862 

Household    Furnishings  386,121 

Industrial    Materials  795,206 

Insurance  226,213 
Jewelry,  Optical  Goods  & 

Cameras  285,637 
Office  Equip.,  Writing  Supplies 

&  Stationery  661,052 

Political  245,621 

Publishing  &  Media  .37,795 
Radios,  Tv  Sets,  Phonographs, 

Musical  Instruments  &  Access.  746,813 

Retail  Stores  &  Direct  by  Mail   

Smoking  Materials  3,684,425 

Soaps,  Cleansers  &   Polishes  3,055,385 

Sporting  Goods  &  Toys   

Toiletries  &  Toilet  Goods  5,280,746 

Transportation,  Hotels  &  Resorts  35,610 

Miscellaneous  248,098 
TOTALS  $  31,657,772 
Source:  Publishers  Information  Bureau 


Jan. -Oct. 
1954 
S  91,510 
2,627,595 
22,347,660 
5,650,109 
1,098,916 
4,754,030 
1,116,334 
12,139,728 
16,210 
51,723,736 

2,929,646 
23,406 
21,329,537 
3,283,765 
5,166,946 
1,383,498 

2,072,738 

4,148,222 
253,596 
168,918 

6,251,172 
42,345 
34,973,972 
28,166,296 
42,502 
39,681,217 
765,590 
2,176,640 


October 
1953 


366,192 
2,684,950 
584,224 

53,022 
597,463 

52,344 
885,854 


4,135,224 
270,608 


2,259,435 
426,547 
392,205 
186,991 

322,455 

255,147 
5,790 
19,475 

417,268 


3,262,375 
2,079,019 


3,932,895 
112,549 
185,040 


Jan. -Oct. 
1953 
$  4,303 
2,212,516 
16,288,999 
4,236,838 
223,867 
4,461,525 
497,715 
7,212,190 
1 1 ,428 
33,213,141 

2,330,853 
6,113 
14,894,515 
2,260,869 
3,349,918 
1,156,060 

2,271,003 

1,199,450 
5,790 
235,488 

3,162,372 
23,175 
29,161,349 
1 8,486,489 
51,723 
29,161,349 
360,348 
1,848,346 


$254,425,834    S  23,487,072  $178,975,411 
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Red  lines  show  the  50,000  channel  miles  of  the  television  network  which  can  carry  color  programs 


Color  Television  Network 
now  reaches  109  cities 


1954  was  a  big  and  busy  year  for  color.  Since 
the  FCC  approved  the  compatible  system  in 
December  1953,  50,000  channel  miles  of  the 
Bell  System  television  network  have  been  spe- 
cially adapted  to  carry  color  programs  to  150 
stations  in  109  cities. 

In  addition  to  the  big  job  of  color  conver- 
sion, the  Bell  System  has  also  added  18,000 
channel  miles  to  the  nationwide  TV  network. 


Conversion  of  the  television  network  to 
transmit  color  is  an  exacting  and  expensive  job. 
New  equipment  must  be  added  and  hundreds 
of  technicians  must  be  trained  in  the  complex 
color  techniques  in  order  to  maintain  and 
adjust  this  equipment  to  exact  standards. 

Plans  for  1955  call  for  continued  expansion 
of  the  television  network — to  keep  pace  with 
the  industry's  expanding  needs. 


BELL  TELEPHONE  SYSTEM 

PROVIDING  TRANSMISSION  CHANNELS  FOR  INTERCITY  TELEVISION  TODAY  AND  TOMORROW 
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ADVERTISERS  &  AGENCIES 


COMBINED  RADIO  BRIEF 
GETS  EXPANDED  SHOWING 

Four-network  promotion,  pre- 
pared at  BBDO's  request,  is 
scheduled  to  be  seen  by  at 
least  12  other  New  York 
agencies. 

THE  FOUR-NETWORK  presentation  on  the 
force  of  radio  as  an  advertising  medium,  orig- 
inated at  the  request  of  BBDO  for  the  instruc- 
tion of  its  own  people  [B»T,  Dec.  6,  1954], 
last  week  was  shown  to  the  plans-and-account 
men  of  N.  W.  Ayer  &  Son,  Philadelphia,  and 
was  set  for  early  showing  to  other  major 
agencies  [Closed  Circuit,  Jan.  10]. 

Stressing  the  effectiveness  of  radio  advertis- 
ing in  general — whether  network,  spot,  or  local 
— the  integrated  report  is  based  on  research  de- 
veloped by  Alfred  Politz-Advertising  Research 
Foundation,  Starch  Reports,  J.  A.  Ward  Inc. 
and  S-D  Surveys.  Making  the  presentation  to 
agencies  are:  Donald  Durgin,  director  of  sales 
development  and  research,  ABC  Radio;  Frank 
Nesbitt,  director  of  network  sales  development, 
CBS  Radio;  Henry  Poster,  director  or  sales 
planning,  Mutual,  and  Howard  Gardner,  direc- 
tor of  sales  development,  NBC  Radio. 

The  success  of  the  showing  to  BBDO  aroused 
the  interest  of  so  many  other  agencies  that 
Radio  Advertising  Bureau  volunteered  to  ar- 
range convenient  dates,  RAB  explained  last 
week.  Thus  far,  plans  call  for  approximately  12 
showings  in  New  York  this  month  "before  any 
plans  are  made  for  showing  it  elsewhere,"  ac- 
cording to  RAB  President  Kevin  Sweeney.  Mc- 
Cann-Erickson  was  the  second  to  see  it  (a  fort- 
night ago)  and,  in  addition  to  last  Wednesday's 
presentation  to  Ayer,  early  bookings  include  J. 
Walter  Thompson  Co.  and  Dancer-Fitzgerald- 
Sample. 

Mr.  Sweeney,  calling  the  sales  project  "un- 
precedented" among  the  networks,  said:  "The 
four  radio  networks  have  a  long  history  of  co- 
operative ventures  in  other  areas  although  this 
is  their  first  cooperative  sales  effort.  They  are 
simply  doing  jointly  for  the  good  of  the  entire 
industry  what  no  single  company  could  do  in- 
dividually, and  large  agencies,  recognizing  the 
uniqueness  and  importance  of  this  report,  have 
swamped  us  with  requests  for  showings." 

Atlantic  Buys  $50,000  Worth 
Of  Regional  Radio  for  1955 

CONTRACT  involving  an  investment  of  more 
than  $50,000  in  1955,  said  to  be  probably  one 
of  the  largest  appropriations  for  regional  net- 
work radio  advertising,  was  renewed  last  week 
by  the  Atlantic  Refining  Co. 

The  contract  calls  for  sponsorship  by  At- 
lantic of  the  Rural  Radio  Network's  7:15  A.M. 
Weather  Roundup  on  18  am  and  12  fm  outlets 
in  New  York  State,  outside  the  metropolitan 
New  York  area,  and  in  northeastern  Pennsyl- 
vania. The  weather  program  is  used  by  Atlantic 
for  every-week,  year-around  advertising  in  com- 
bination with  sponsorship  of  baseball  broad- 
casts. 

Station  carrying  the  7.15  a.m.  Weather  Round- 
up are:  WNBF  Binghamton.  WKBW  Buffalo, 
WELM  Elmira,  WHCU  Ithaca,  WJTN  Jamestown. 
WMSA  Massena,  WGNY  Newburgh,  WHLD  Ni- 
agara Falls,  WHDL  Olean,  WKIP  Poughkeepsie, 
WEAV  Plattsburgh.  WHAM  Rochester,  WGY 
Schenectady,  WQAN  Scranton,  WHEN  Syracuse, 
WRUN  Utica-Rome,  WDLA  Walton,  WWNY 
Watertown  and  12  fm  stations. 

Negotiations  were  conducted  by  Avery- 
Knodel  Inc.  for  Rural  Radio  Network  and 
N.  W.  Ayer  &  Son  for  Atlantic. 


An  Hour's  Work 

$100,000 — highest  fee  ever  paid  a  per- 
former for  a  single  tv  appearance — is 
the  sum  Bob  Hope  reportedly  will  receive 
for  conducting  Looking  at  You,  a  one- 
hour  video  preview  of  General  Motors' 
own  auto  show,  Motorama,  Wednesday, 
10-11  p.m.,  on  NBC-TV.  Kudner  Agency 
is  handling  the  program  for  GM. 


Glascock  Joins  Manchester 

MAHLON  A.  GLASCOCK,  former  sales  man- 
ager of  WRC  and 
W  M  A  L-AM-TV 
Washington  and 
most  recently  agency 
free  lance  copy 
writer,  has  been  ap- 
pointed copy  chief 
of  J.  Gordon  Man- 
chester Advertising 
Inc.,  Washington,  it 
was  announced  last 
week.  Mr.  Glascock 
also  had  served  as 
NBC  Spot  Sales  rep- 
resentative in  Sche- 
nectady. 


MR.  GLASCOCK 


AGENCY  APPOINTMENTS 

Proctor  Electric  Co.,  N.  Y.,  has  named  Weiss 
&  Geller,  same  city.  Radio-tv  will  be  used 
for  Hi-Lo  adjustable  ironing  tables,  Zedalon 
pad  and  cover  sets,  toasters  and  irons. 

Roger  &  Gullet  (cosmetics,  toiletries),  N.  Y., 
names  Dowd,  Redfield  &  Johnstone,  same  city. 
Radio-tv  will  be  used,  with  tv  tests  starting  on 
West  Coast. 

Home  Provisioners  Ltd.,  Hamilton,  Ont.,  for 
Magic  Pantry  Freezers;  Dominion  Provision- 
ers Ltd.,  Montreal,  for  Amana  Freezers,  and 
Templon  Spinning  Mills  Inc.,  Mooresville, 
N.  C,  for  Templon  and  Alana  sweater  yarns 
appoint  Lewis  King-Sidney  Flamm  Assoc.  Inc., 
N.  Y.  Radio-tv  in  Canada  will  be  used  in 
former  two.  Agency  now  placing  radio-tv 
spots  for  National  Motor  Boat  Show  at 
Kingsbridge  Armory.  Bronx,  N.  Y. 

A&A  PEOPLE 

David  L.  Rand  and  Leroy  B.  Block,  account 
supervisors,  Grey  Adv.  Agency,  N.  Y.,  ap- 
pointed vice  presidents. 

Carl  E.  Hassel,  media  director,  Ross  Roy  Inc., 
Detroit,  elected  vice  president. 

J.  Joseph  Taylor  Jr.,  marketing  director,  Jacob 
Ruppert  Brewery,  N.  Y.,  promoted  to  vice 
president   and   advertising  director. 

Wendell  D.  Moore,  media  director,  Grand  Adv., 
Chicago,  appointed  advertising  manager.  Dodge 
Div.,  Chrysler  Corp.,  Detroit. 

Bruce  E.  Millsr,  national  advertising  manager, 
Plymouth  Div.,  Chrysler  Corp.,  Detroit,  ap- 
pointed director  of  advertising  and  merchandis- 
ing; William  L.  Martin,  executive  sales  staff, 
Plymouth  Div.,  appointed  sales  manager. 

William  H.  Taylor  Jr.  appointed  assistant  ad- 
vertising manager,  Pontiac  Motor  Div.,  Gen- 
eral Motors  Corp.,  Detroit. 

James  T.  Hopkins,  formerly  editor,  Okaloosa 
News-Journal,  Crestview,  Fla.,  to  Florida  Citrus 


Commission,  Lakeland,  as  director  of  indusir] 
relations. 

Raymond  P.  Calt,  formerly  with  Young  <| 
Rubicam,  N.  Y.,  appointed  copy  director,  Calj 
kins  &  Holden,  same  city. 

Marion  E.  Stringer  to  Selchow  &  Rightej 
(games),  N.  Y.,  as  advertising  and  sales  pro] 
motion  director. 

Thomas  S.  Cadden,  account  service  staff.  Krup 
nick  &  Assoc.,  St.  Louis,  appointed  radio-tJ 
director. 

Bob  Hayward,  formerly  radio-tv  supervisor] 
Foote,  Cone  &  Belding,  Hollywood  office,  ap] 
pointed  radio-tv  director,  Brisacher.  Wheeler 
&  Staff,  San  Francisco  office. 

Anne  Coyle,  formerly  group  supervisor,  TaJ 
tham-Laird  Inc.,  Chicago,  appointed  radio-tfl 
manager,  Rutledge  &  Lilienfeld  Inc.,  same  city.1 

W.  Marshall  Giesecke,  formerly  executive  vice! 
president,  R.  J.  Potts,  Calkins  &  Holden.  Kansas! 
City,  Mo.,  and  L.  M.  Booton,  account  super* 
visor,  Minneapolis  office,  Bruce  B.  Brewer  &l 
Co.,  Kansas  City,  become  partners  of  Brewerl 
agency.  Albert  L.  Lockhart,  Brewer  agency,  ap-l 
pointed  creative  director,  Kansas  City  office,! 
succeeding  John  A.  Griffith,  deceased. 

John  G.  Sullivan,  advertising  manager.  Whirl- 1 
pool  Corp.  (washers,  dryers),  St.  Joseph.  Mich., I 
resigns  to  form  own  agency,  J.  G.  Sullivan  Co.,|^ 
330  Main,  South  Bend,  Ind. 

Frank  E.  Simpson,  formerly  with  Needham,  I 
Louis  &  Brorby,  Chicago,  to  Leo  Burnett  Co..  I 

same  city,  as  account  executive. 

B.  Charles  Wild,  advertising  manager.  Gardner  J 
Displays  Co.,  Pittsburgh,  to  Dubin  &  Feldman 
Inc.,  same  city,  as  account  executive. 

R.  T.  Van  Norden  to  executive  staff.  Long  Adv. 
Inc.,  S.  F.;  Charles  C.  Wynn,  formerly  with  | 
San  Jose  (Calif.)  Mercury-News,  to  Long  San 
Jose  office  as  account  executive. 

Jean  Senter,  Larrabee  Assoc.,  Washington,  pro- 
moted to  radio-tv  director;  Frank  J.  Junker  to 
Larrabee  as  account  executive;  John  Shipman 
to  agency  in  charge  of  all  public  relations: 
Donald  Osten  promoted  to  copy  chief;  Lee  Perri 
promoted  to  art  and  production  coordinator; 
Gemot  Rasmussen  promoted  to  art  director. 

Holt  J.  Gewinner  Jr.,  sales  representative,  WSB 

  Atlanta,    to  Day, 

Harris.  Mower  & 
Weinstein  Inc..  same 
city,  in  charge  of 
broadcast  media. 

Barbara    San  to 

Doherty,  Clifford, 
Steers  &  Shenfield, 
N.  Y.,  as  radio-tv 
copywriter. 

Robert  Bullen,  for- 
merly with  Krupnick 
&  Assoc.,  St.  Louis, 
MR.  GEWINNER  to    copy    staff  and 

plans  staff,  MacFarland,  Aveyard  &  Co.,  Chi- 
cago; Thomas  Whitehead  to  copy  staff  of 
agency. 

Michael  M.  Minchin  Jr.,  assistant  merchandising 
manager,  Broadway  Dept.  Stores,  L.  A.,  to  sales 
promotion  staff,  Erwin.  Wasey  &  Co.  Ltd.,  same 
city. 

Trevor  Evans,  president.  Pacific  National  Adv. 
Agency,  Seattle,  installed  as  president,  Seattle 
Adv.  &  Sales  Club;  Wallace  J.  Mackay,  vice 
president,  Miller,  Mackay,  Hoeck  &  Hartung, 
Seattle,  elected  to  club  board. 
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after 


noon 


kTVh  is  FIRST  in  the  Wichita-Hutchinson 

multi-county  area. 

The  latest  Pulse  reflects  the  DOMINANCE  of  KTVH 


>     is  FIRST  in  the  morning 

share  of  Audience:  KTVH— 89%  •  Station  B—11%  (a) 


P      is  FIRST  in  the  afternoon 


share  of  Audience:  KTVH— 51%  •  StationB—28%  (a)  •  Station (a) 

is  FIRST  in  the  evening 


share  of  Audience :  KTVH — -55 % "•"Station  B — 22 %  ( a). •  Station  C— 23%  (a) 

is  your  best  buy  all  the  time  in 
the  Wichita-Hutchinson  market 


for  details  ask 
your  H-R  man. 


VHF  240,000  watts 


KTVH 

Hutchinson 


(a)  does   not  broadcast 
for  complete  period 
share  of  audience  is 
unadjusted  for  this 
^^^^^  situation 


CBS  Basic 


Du  Mont 


Channel 


12 


 FILM  — 

20TH  CENTURY-FOX 
PLANS  TV  FILMING 

ENTRY  into  tv  film  production  has  been  an- 
nounced by  20th  Century-Fox  with  the  Western 
Ave.  Studios  in  Hollywood  turned  to  that  pur- 
pose. Formation  of  a  tv  film  subsidiary,  similar 
to  Columbia  Pictures'  Screen  Gems  setup,  is 
planned. 

Unlike  Screen  Gems,  20th  Century-Fox  will 
make  its  facilities  available  to  independent 
video  producers.  The  Western  Ave.  lot  includes 
three  large  sound  stages  and  also  features  a 
permanent  theatre  which  has  in  the  past  been 
considered  for  live  tv  broadcasts  and  now  could 
be  suitable  for  tv  filming  before  live  audiences. 

One  problem  under  consideration  by  20th  is 
the  permanent  sets  kept  at  Western  Ave.,  which 
are  in  constant  use.  Use  of  the  lot  by  its  own 
or  outside  tv  producers  could  disrupt  the  20th 
Century-Fox  motion  picture  production  sched- 
ule. 

No  definite  tv  film  series  have  been  an- 
nounced by  the  company. 

Ed  DeGray  Named  as  Vitapix 
Station  Relations  Director 

APPOINTMENT  of  Edward  J.  DeGray  as 
director  of  station  relations  of  Vitapix  Corp. 
was  announced  last  week  by  Edward  E.  Hall, 
vice  president  and  general  manager  of  Vitapix. 
Mr.  DeGray  moves  to  Vitapix  from  CBS  Radio, 
where  he  has  been  director  of  station  relations 
since  1953. 

Mr.  DeGray,  who  assumes  his  new  duties 
today  (Monday),  is  a  veteran  of  17  years  in 
the  broadcasting  business.  His  initial  assign- 
ments at  Vitapix,  according  to  Mr.  Hall,  will 
be  devoted  princi- 
pally to  field  con- 
tacts. The  appoint- 
ment was  said  to  be 
in  line  with  the  re- 
cent agreement  made 
by  Vitapix  and  Guild 
Films  Co.,  under 
which  the  companies 
completed  a  pro- 
gramming and  time 
clearance  arrange- 
ment. 

Mr.  DeGray  joined 
CBS  in  1937  in  the 
accounting  depart- 
ment, and  in  1940  was  transferred  to  WBT 
Charlotte  (then  CBS-owned). 

In  1948  Mr.  DeGray  rejoined  CBS  as  execu- 
tive assistant  to  the  vice  president  in  charge  of 
owned  and  operated  stations. 

Vitapix  Adds  WDTV  (TV); 
Stations  List  Totals  48 

ADDITION  of  WDTV  (TV)  Pittsburgh  to 
membership  in  the  Vitapix  Corp.  was  announced 
last  week  at  a  conference  of  officials  of  Vitapix 
and  Guild  Films  Co.  Total  station  membership 
in  Vitapix  currently  is  48,  with  stations  said  to 
be  in  markets  covering  about  20  million  sets. 

Eddie  Hall,  vice  president  and  general  man- 
ager of  Vitapix,  noted  that  41  of  the  48  station 
members  also  are  affiliated  with  either  NBC-TV 
or  CBS-TV,  and  added: 

"I  point  out  that  fact  as  an  indication  that 

ere  really  is  no  competitive  conflict  between 
itapix  and  the  networks.  We  can  give  the 
networks  time  while  we  cooperate  fully  with 
Vitapix-Guild  Films  programming  schedules." 

David  Savage,  Guild  Films  station  relations 


MR.  DEGRAY 


director  and  liaison  official  for  Vitapix,  com- 
mented that  since  such  a  high  proportion  of 
Vitapix  stations  are  network  affiliates,  it  proves 
"the  importance  of  these  stations  in  their 
markets  and  the  high  audience  impact  carried 
by  the  Vitapix  line-up." 

In  attendance  at  the  conference  for  Vitapix 
were  lohn  E.  Fetzer,  chairman  of  the  board; 
Kenyon  Brown,  president;  Joseph  E.  Baudino, 
Dick  Borel  and  Paul  O'Bryan,  vice  presidents; 
Bob  Richards,  public  relations  counselor,  and 
Mr.  Hall.  Representing  Guild  Films  were 
Reuben  Kaufman,  president;  Aaron  Katz,  treas- 
urer; Mannie  Reiner,  vice  president  in  charge 
of  sales,  and  Mr.  Savage. 

Fulton  Lewis  Launches 
Film  News  Series  Jan.  21 

NEW  SERIES  of  on-the-scene  telecasts  utiliz- 
ing camera  interview  techniques  and  spot  re- 
porting will  be  started  Jan.  21  by  Fulton  Lewis 
jr.  Productions.  General  Teleradio  is  distribut- 
ing the  filmed  series,  which  will  be  seen  simul- 
taneously on  subscribing  stations,  with  General 
Tire  already  signed  as  sponsor  in  several  major 
markets. 

The  first  group  of  news  programs  will  be 
based  on  Mr.  Lewis'  flight  to  Japan,  Quemoy 
and  Formosa.  Accompanying  him  were  George 
Johnston,  president  of  Washington  Video  Pro- 
ductions, and  John  Caldwell,  formerly  of  the 
State  Dept.,  consultant.  During  the  fortnight 
trip  Mr.  Lewis  interviewed  President  and  Mad- 
ame Chiang  Kai-shek  on  Formosa,  along  with 
other  major  political  heads  of  the  Chinese  Na- 
tionalist government. 

A  Communist  political  leader,  Wen  Hua- 
Ling;  who  defected  to  the  Nationalists,  was  in- 
terviewed as  was  a  group  of  Communist  pris- 
oners on  Quemoy  Island.  Mr.  Lewis  said  his 
1955  series  probably  will  run  39  weeks,  with 
flying  trips  planned  to  news  spots  all  over  the 
world. 

Guild  Board  Members 
Increased  to  Seven 

GUILD  FILMS  Co.  announced  last  week  that 
it  has  increased  its  board  of  directors  from  five 
to  seven.  This  action  was  taken  at  the  annual 
stockholders  meeting  in  Denver  on  Dec.  8-9, 
during  which  all  current  officers  and  directors 
were  elected  for  another  term. 

The  officers  include  Reuben  R.  Kaufman, 
president;  Aaron  Katz,  treasurer  and  vice  presi- 
dent for  finance;  Jane  Kaufman,  secretary.  The 
enlarged  board  of  directors  in  addition  to 
Messrs.  Kaufman  and  Katz  and  Mrs.  Kaufman, 
consists  of  David  Van  Alstyne,  Van  Alstyne, 
Noel  &  Co.;  John  E.  Fetzer,  chairman  of  Fetzer 
Broadcasting  Co.  and  of  Vitapix  Corp.;  William 
E.  Walker,  president  of  Badger  Television 
Corp.,  and  Julien  Keilus,  vice  president  and 
general  sales  manager  of  Kreitzler  Jewelry  Co. 

Other  officers  re-elected  are  E.  L.  Shainmark, 
vice  president  for  public  relations;  Manny 
Reiner,  vice  president  for  sales,  and  Joseph 
Smith,  vice  president  for  syndication. 

Mr.  Kaufman  reported  that  Guild  Films  cur- 
rently has  in  production  two  new  filmed  shows 
— Confidential  File  and  It's  Fun  to  Reduce — 
which  will  be  made  available  for  national  spot 
sponsorship  on  Vitapix  Corp.  stations. 

'Telenews'  Carried  on  102 

TOTAL  of  102  tv  stations  in  U.  S.  and  abroad 
are  now  carrying  the  International  News  Serv- 
ice's Telenews,  daily  news  film  feature,  Robert 
H.  Reid,  manager  of  INS  Tv  Dept.,  has  reported. 


Flamingo  Contracts 
26  Princess  Films 

CONTRACT  was  signed  last  week  under  which 
Flamingo  Films,  New  York,  will  distribute  the 
film  package  of  Princess  Film  Inc.,  consisting 
of  26  feature  length  films.  The  package  con- 
tains 13  films  produced  by  Princess  specifically 
for  tv  and  13  theatrical  features  the  company 
recently  acquired. 

Coincident  with  the  announcement  of  the 
agreement,  Sy  Weintraub,  vice  president  in 
charge  of  sales  for  Flamingo,  disclosed  that 
Robert  Wormhoudt.  formerly  with  the  Vitapix 
Corp.,  has  joined  Flamingo  to  direct  sales  on 
the  new  feature  film  package.  Vitapix  pre- 
viously held  distribution  rights  to  Princess'  fea- 
ture films,  and  Mr.  Wormhoudt  headed  sales 
on  that  package  during  his  tenure  with  Vitapix. 

The  26-film  package,  according  to  Burt  Bala- 
ban,  president  of  Princess  Pictures,  already  has 
been  sold  in  more  than  60  of  the  top  markets 
in  the  country.  Mr.  Weintraub  expressed  the 
view  that  Flamingo  will  be  able  to  double  the 
number  of  markets  presently  sold  within  a 
short  time.  He  said  he  has  alerted  Flamingo's 
sales  staff,  located  in  nine  cities  throughout  the 
country,  to  concentrate  "full  attention"  on  the 
sale  of  the  Princess  package,  pointing  out  it  is 
the  only  feature  film  group  that  Flamingo  is  dis- 
tributing. 

Mr.  Balaban  plans  to  return  to  England  at 
the  end  of  this  month  to  begin  production  on 
three  cinemascope  features  for  theatrical  release, 
and  later  intends  to  produce  another  13  feature 
films  for  television.  These  latter  films  will  serve 
to  enlarge  the  tv  film  package,  and  will  be 
turned  over  to  Flamingo  for  distribution. 

The  current  package  of  26  feature  films  con- 
sists of  those  made  by  Princess  and  13  acquired 
from  various  sources.  Most  of  the  pictures, 
according  to  Mr.  Balaban.  originally  were  re- 
leased by  major  companies,  though  they  are  all 
independent  productions.  All  were  released 
after  1946,  except  a  Robert  Flaherty  docu- 
mentary (1939). 

Buyer  for  Goldwyn  Studios 
Sought  by  Court  Referees 

REFEREES  have  been  given  60  days  from  last 
Friday  to  find  a  buyer  for  Goldwyn  Studios, 
according  to  an  order  signed  by  Long  Beach 
(Calif.)  Superior  Court  Judge  Paul  Nourse. 

The  property,  its  value  estimated  at  $4  mil- 
lion, consists  of  the  10-acre  studios  site,  build- 
ings and  some  $200,000  in  equipment.  Claims 
by  Mary  Pickford  in  her  five-year  court  hassle 
with  co-owners  Samuel  Goldwyn  that  she  had 
an  interest  in  the  studio  equipment  were  dis- 
missed by  Judge  Nourse,  who  ruled  that  the 
equipment  was  owned  by  the  producer  [B«T. 
Dec.  27,  1954].  Both  Miss  Pickford  and  Mr. 
Goldwyn  are  expected  to  bid  on  the  studio. 


Gobel  Tries  Film 

NBC-TV's  George  Gobel  Show  will  be  on 
film  for  one  show,  to  be  telecast  some- 
time before  June  25  when  the  program 
goes  off  the  air  for  the  summer.  Desilu 
Productions  Inc.,  Hollywood,  has  been 
contacted  by  Gomalco  Enterprises  to  film 
the  program  with  the  three-camera  tech- 
nique and  before  a  regular  audience. 
Should  the  filming  method  prove  effective, 
the  switch  to  film  will  be  on  a  regular 
basis,  according  to  a  spokesman  for  Mr. 
Gobel. 
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FULL 


COVERAGE 
with  WBAP-TV 

.  .  .  and  here  it  is 


SET 
COUNT 


City  grade  service  in  BOTH  cities! 

WBAP-TV,  Channel  5  with  a  tower  1072  feet  high;  tower  and  antenna  1113 
feet;  height   above  sea  level  1 739  feet. 

REMEMBER  — The  only  television  station  with  city  grade  service  in  both  Fort 
Worth  and  Dallas.  In  its  sixth  year,  still  the  most  coverage,  the  clearest 
picture,  the  largest  audience.  Full  power  with  100,000  watts. 


Hooper's  composite  combine  Fort  Worth- 
Dallas  survey,  November,  1954  shows  share 
of  audience,  6:00-10:30  p.m.: 

WBAP-TV  38% 
2nd  Sta.  36% 
3rd  Sta.  27% 


Counties  

 24 

Population    . 

 1,856,400 

Families       

 __  „_____572,200 

Total  Retail  Sales  

$2,284,777,000 

Buying  Income. . 

$3,075,563,000 

of  Buying  Power"  May  10,  1954 

ap,  A.  D.  Ring  &  Associates. 

•TV 

r  CHANNEL 

THE  STAR  TELEGRAM  STATION  •  abc-nbc  .  FORT  WORTH,  TEXAS 

IAMON  CARTER,  JR.     I      HAROLD  HOUGH  I 
President  Director 


AMON  CARTER 

Chairman 


AMON  CARTER,  JR.    I      HAROLD  HOUGH     I      GEORGE  CRANSTON 

President  Director  Manager 

FREE  &  PETERS,  Inc.  -  National  Representatives 
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ROY  BACUS 

Commercial  Manage. 
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Coca-Cola  Buys  Cantor 
In  All  Canada  Markets 

COCA-COLA  Bottling  Co.  of  Canada  has 
signed  to  sponsor  Ziv  Television  Programs' 
Eddie  Cantor  Comedy  Theatre  in  all  Cana- 
dian television  markets.  These  include  CKWS- 
TV  Kingston;  CFPA-TV  Port  Arthur;  CFQC- 
TV  Saskatoon;  CKCK-TV  Regina:  CHCT-TV 
Calgary;  CFRN-TV  Edmonton;  CHEX-TV 
Peterborough;  CJCB  (TV)  Sydney;  CHSJ  (TV) 
St.  Johns;  CJIC-TV  Sault  Ste.  Marie;  CBHT 
(TV)  Halifax;  CBTW  (TV)  Winnipeg;  CBMT 
(TV)  Montreal;  CBOT  (TV)  Ottawa:  CHCH- 
TV  Hamilton;  CFPL-TV  London:  CKCO-TV 
Kitchener;  CBVT  (TV)  Vancouver,  and  CKSO- 
TV  Sudbury.   The  agency  is  D'Arcy  Adv. 

Schubert  Charges  Damage 
In  'North'  Distribution 

CHARGING  he  has  not  been  allowed  to  exer- 
cise his  contractual  rights  in  distributing  Mr. 
and  Mrs.  North,  half-hour  tv  film  series,  Bern- 
ard L.  Schubert  has  filed  suit  in  Santa  Monica 
(Calif.)  Superior  Court  against  John  W.  Loveton 
and  Advertisers  Television  Program  Service  Inc. 
The  plaintiff  asks  $250,000,  estimated  as  ex- 
tent of  damage  done  to  him  by  cancellation  of 
contract,  and  an  order  prohibiting  ATPS  from 
distributing  the  series.  He  claims  a  contract  for 
him  to  represent  the  series  was  renegotiated 
with  producer  Loveton  on  Jan.  1,  1954,  and  that 
on  July  30  the  producer  canceled  it. 

Several  months  ago  defendants  were  named 
in  a  suit,  involving  re-runs  of  Mr.  and  Mrs. 
North,  by  Federal  Telefilms  Inc.  That  suit 
charged  the  sum  received  by  Federal  last  Au- 
gust, purporting  to  be  15%  of  the  distribution 
proceeds,  was  arrived  at  after  Mr.  Loveton  de- 
ducted 30%  for  distribution  fees  [B«T,  Nov. 
1954]. 

Current  suit  was  filed  Jan.  7  through  Fox, 
Goldman  &  Kagon,  Beverly  Hills,  Calif.,  firm. 

Lucille  Ball,  Desi  Arnaz 
Assume  Control  of  MPC 

LUCILLE  BALL  and  Desi  Arnaz,  as  individ- 
uals, have  assumed  voting  control  of  Motion 
Picture  Center  Studios,  Hollywood,  under  a  new 
corporate  set-up  whereby  Joseph  Justman  con- 
tinues as  president. 

Other  officers  are  Martin  Leeds,  Desilu  Pro- 
ductions vice  president,  executive  vice  president 
in  charge  of  production;  Andrew  Hickox,  Desilu 
vice  president  in  charge  of  business  affairs,  sec- 
retary, and  Ed  Holly,  treasurer.  Board  mem- 
bers are  Messrs.  Arnaz,  Justman,  Leeds,  Hickox 
and  Al  Pracca,  who  represents  the  Lutheran  Aid 
Society,  which  has  renewed  its  mortgage  on 
MPC  property  under  a  refinancing  set  up. 

Desilu  continues  to  rent  space  for  its  film 
properties  as  does  Television  Programs  of 
America. 

Atlas  Plans  Half-Million 
Expansion  During  1955 

PLANS  for  a  $500,000  expansion  program 
during  1955  have  been  announced  by  Atlas 
Television  Corp.,  New  York.  Dr.  Henry 
Brown,  president,  stated  that  the  expansion 
has  been  sparked  by  the  sale  of  the  company's 
new  half-hour  drama  series,  Captain  Z  Ro,  on 
WRCA-TV  New  York  to  National  Shoes.  The 
series  was  produced  on  the  West  Coast  with 
cast  which  originally  did  the  show  on 
KTTV  (TV)  Los  Angeles. 


EDDIE  CANTOR  (seated)  reviews  a  script 
which  he  read  for  Drewrys  Beer  when  pre- 
senting the  Ziv  Television  Programs  film, 
The  Eddie  Cantor  Comedy  Theatre,  in  12 
midwest  markets.  With  him  are  (I  to  r): 
David  W.  Stotter,  vice  president  and  ac- 
count executive  of  MacFarland,  Aveyard 
&  Co.,  Drewrys  advertising  agency;  Leslie 
D.  Fairbairn,  advertising  manager,  Drew- 
rys Ltd.,  and  Bill  Mowry,  tv  director  of  the 
advertising  agency. 


CONGRATULATING  each  other  on  the 
sponsorship  of  The  Eddie  Cantor  Comedy 
Theatre  on  KLZ-TV  Denver  are  (I  to  r):  C.  A. 
Metro,  station  salesman,  and  Morris  Mil- 
ler, executive  vice  president  of  the  Miller 
Supermarkets,  Denver,  the  sponsor.  Look- 
ing on  are  Ralph  DeGidio,  general  man- 
ager of  the  Miller  Supermarkets,  and 
Marshall  Robertson,  Robertson  Adv. 
Agency,  Denver. 


FILM  SALES 

KTTV  (TV)  Hollywood  leased  tv  rights  of 
Fabian  of  Scotland  Yard,  package  it  controls 
in  1 1  western  states  and  Texas,  to  KOA-TV 
Denver,  effective  last  fortnight,  calling  for  39 
first-runs  and  13  re-runs.  KTTV,  controller  of 
Stories  of  the  Century  in  Calif.,  Ore.,  Wash, 
and  Ariz.,  recently  leased  that  series  to  KBAK- 
TV  Bakersfield  and  KOVR  (TV)  Stockton, 
both  Calif. 

Screen  Gems  Inc.,  N.  Y.,  has  sold  The  Damon 
Runyon  Theatre,  co-produced  with  Screen  Gems 
by  Normandie  Productions,  Hollywood,  to 
Anheuser-Busch  Inc.  (Budweiser  Beer),  St. 
Louis.  Series,  based  on  short  stories  of  late 
Damon  Runyon,  will  be  syndicated  by  Screen 
Gems  in  markets  not  used  by  Budweiser.  Air 
date  for  program  is  April  15,  1955. 

MCA-TV  Ltd.,  N.  Y.,  signed  contract  with 
KEYD  (TV)  Minneapolis  for  52  Mayor  of  the 


Town  and  65  Waterfront  programs  on  regular 
runs  and  52  Royal  Playhouse,  13  Hollywood 
Off  Beat  and  13  Curtain  Call  shows  for  un- 
limited runs. 

ABC  Film  Syndication,  N.  Y.,  reports  DuMont's 
WABD  (TV)  New  York,  has  signed  for  The 
Playhouse  tv  film  series  for  multiple  runs  dur- 
ing 18-month  period. 

Guild  Films  Co.,  N.  Y.,  announces  sale  of  The 
Florian  ZaBach  Show  to  CMA-TV  Havana  for 
52  weeks  effective  Feb.  1. 

Hollywood  Television  Service  Inc.,  Hollywood, 
sold  package  of  26  feature  films  to  WCBS-TV 
New  York,  for  first  run  showings  in  area. 

FILM  DISTRIBUTION 

Richard  H.  Ullman  Inc.,  Buffalo,  N.  Y. 
Jan.  10  released  Watch  the  Birdie,  animated  tv 
quiz  show. 

Victory  Television  Enterprises  Inc.,  Baltimore, 

producers  of  Who's  on  Parade,  personality  quiz 
film  currently  aired  on  WFIL-TV  Philadelphia, 
has  available  that  feature  for  all  tv  markets  ex- 
cept Albany,  N.  Y.,  Bridgeport  and  Hartford. 
Conn.;  Altoona,  Philadelphia  and  Wilkes-Barre. 
Pa.;  Wilmington,  Del.,  and  Providence,  R.  I. 

Official  Films  Inc.,  N.  Y.,  has  acquired  This  is 
Your  Music,  half-hour  music  tv  film  series  pro- 
duced by  Jack  Denove,  which  has  been  running 
in  14  West  Coast  markets  under  sponsorship  of 
Pacific  Telephone  &  Telegraph  Co.,  S.  F.,  and 
which  has  been  renewed  for  another  13  weeks. 
Official  already  reports  sale  of  series  to  KTVT 
(TV)  Salt  Lake  City. 

Martin  Aircraft,  Baltimore,  has  available  free 
to  tv  stations  22-minute,  16mm  sound  and  color 
public  service  film,  "Horizon  Unlimited,"  de- 
scribing rocket  flight,  obtainable  from  Informa- 
tion Services  of  firm,  Baltimore  3. 

FILM  PEOPLE 

Lew  Keller,  former  layout  and  design  art- 
ist, Ray  Patin  Productions.  Hollywood,  to 
United  Productions  of  America,  same  city,  as 
animation  director. 

Bill  Cornish,  Edward  Petry  &  Co.,  N.  Y.,  to 
sales  executive  staff,  Official  Films  Inc..  same 
city;  Phil  Mergener,  formerly  with  MCA-TV, 
N.  Y.,  to  Official  Films,  Chicago  office. 

Don  Garrett  appointed  press  representative. 
Screen  Gems  Inc..  N.  Y. 

Stuart  Wilson,  freelance  tv  director-writer,  to 
Daniel  R.  Goodman  Productions,  N.  Y.,  as 
technical   advisor   and  consultant. 

Serge  Krizman,  art  director.  Meridian  Pro- 
ductions, Hollywood,  elected  treasurer.  So- 
ciety of  Motion  Picture  Art  Directors. 

Martin  Waldman.  public  relations  director. 
Consolidated  Film  Industries,  Hollywood, 
father  of  girl,  Nancy  Susan,  Jan.  5. 

Richard  Crane,  featured  in  snydicated  Rocky 
Jones,  Space  Ranger  tv  film  series,  father  of 
girl,  Kathryn  Lee,  Dec.  31. 

Rod  Cameron,  featured  in  syndicated  City  De- 
tective tv  film  series,  father  of  boy,  Anthonv 
Roderick,  Dec.  29. 
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THE  BIG  MONEY  MAKER  IS 

"RECORDS  with  ROCKWELL" 


F 


Flint,  Michigan 

Frederick  A.  Knorr,  Pres. 
Eldon  Garner,  Mg.  Director 

Represented  by  HEADLEY-REED 


Voted  Flint's  No.  I  Disc  Jockey! 


What  a  selling  combination!  The  most  popular  radio  station  in 
Flint  and  Flint's  best-loved,  most-listened-to  disc  jockey  .  .  . 
Jim  Rockwell!  Nothing  could  be  sweeter  to  lure  business  your 
way  in  Michigan's  2nd  biggest  income  city.  Folks  just  nat- 
urally tune  to  WKMF  . . .  Flint's  only  24  hour  station  devoted 
exclusively  to  News,  Music  and  Sports. 


So,  put  your  ad  dollars  where  the  listeners  are! 

"RECORDS  WITH  ROCKWELL" 

is  covering  Flint's  billion-dollar 
market  like  a  tent! 


WKMF— Flint . . . 
WKMH— Dearborn-Detroit . . . 
WKHM-Jackson 

is  the  package  buy  that  covers  77% 
of  Michigan's  entire  buying  power. 
Yet  you  save  10%  when  you  buy  all 
3.  Highest  ratings  .  .  .  because  every- 
body likes  News,  Music  and  Sports! 
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'BIG  SALE'  IS  THEME  OF  RAB  CLINICS 


Radio's  sales  promotion  group 
opens  this  year's  sales  clinic 
series  in  Miami,  with  63  meet- 
ings scheduled  for  first  six 
months. 

RADIO  ADVERTISING  Bureau  last  Monday 
launched  its  1955  sales  clinic  series  in  Miami, 
signaling  the  first  of  63  meetings  that  will  be 
held  in  the  first  six  months  of  the  year  around 
the  theme  of  "Six  Small  Steps  to  the  BIG 
Sale."  An  additional  39  clinics  built  around 
another  theme  will  be  conducted  throughout 
the  country  in  the  last  half  of  the  year. 

The  meeting  in  Miami  set  the  pattern  for 
other  clinics  on  succeeding  days  last  week  in 
Jacksonville,  Birmingham,  Atlanta  and  Augusta. 
They  were  conducted  by  Kevin  Sweeney,  RAB 
president,  and  Arch  L.  Madsen.  director  of 
member  services,  who  emphasized  to  station 
sales  executives  that  "The  big  sale — the  one 
that  sells  out  the  station,  the  one  that  pulls  in  a 
flock  of  other  advertisers  anxious  to  imitate  the 
big  advertiser  .  .  .  takes  longer,  but  in  the 
long  run  it's  far  easier  to  make."  The  six  steps 
listed  were: 

"Believe  in  your  product — and  know  it; 
prepare  your  story — the  whole  story;  plan  the 
right  selling  approach  and  'close';  make  your 
presentation  with  showmanship;  trigger  your 
sale  with  the  right  idea  and  copy  technique; 
put  your  client  on  the  air  and  keep  him  there." 

Messrs.  Sweeney  and  Madsen  told  the  clinics 
that  RAB  had  used  "the  six  small  steps"  form- 
ula successfully  to  sell  many  of  the  largest 
retail  and  regional  advertisers  on  the  use  of 
radio,  pointing  out  it  had  been  accomplished 
by  RAB  executives  working  together  with  local 
station  sales  personnel. 

The  RAB  clinics  this  year  will  make  wider 
use  of  visual  and  tape  presentations  than  ever 
before,  with  a  sizable  amount  of  the  entire 
"six  steps"  story  on  tape.  It  is  believed  that  the 
tape  presentation  will  be  particularly  effective, 
since  it  will  reproduce  the  actual  sales  messages 
and  techniques  used  in  developing  business  by 
stations  and  the  RAB  staff. 

The  RAB  clinics  will  recess  this  week,  before 
resuming  again  in  Chattanooga,  Tenn.,  Jan.  24. 
The  schedule  of  RAB  clinics,  revising  the  slate 
announced  last  month  [B»T,  Dec.  6,  1954],  is 
as  follows  (location  of  meeting  within  city 
shown  in  parentheses): 

Jan.  24,  Chattanooga,  Tenn.;  Jan.  25,  Nashville, 
Tenn.  (WLAC):  Jan.  26.  Columbia,  S.  C.  (WIS); 
Jan.  27,  Charlotte,  N.  C.  (WBT);  Jan.  28.  Raleigh, 
N.  C.  (Auditorium  of  Carolina  Power  &  Light 
Company). 

Feb.  7,  Phoenix  (KOY);  Feb.  8,  Los  Angeles 
(KNX);  Feb.  9,  Fresno,  Calif.  (KMJ);  Feb.  10, 
San  Francisco  (KCBS);  Feb.  11,  Sacramento, 
Calif.     (KFBK);    Feb.    21,    Washington,    D.  C. 


RETMA  Tax  Unit 

NEW  Tax  Advisory  Committee  was 
formed  Thursday  by  Max  F.  Balcom, 
chairman  of  the  board,  Radio-Electronics- 
Tv  Mfrs.  Assn.,  to  carry  on  the  RETMA 
fight  against  a  10%  excise  tax  on  radio 
and  tv  sets.  Chairman  is  Gerard  M. 
Ungaro,  Magnavox  Co.  RETMA  con- 
tends the  tax  is  discriminatory  and  it  will 
ask  Congress  to  rectify  the  damage 
caused  the  industry  when  the  tax  on 
other  appliances  was  cut  to  5%. 


(WTOP);  Feb.  23,  Richmond,  Va.  (WRVA);  Feb. 
24,  Roanoke  (WROV);  Feb.  25,  Baltimore  (WBAL). 

March  7,  New  Orleans  (WDSU):  March  8 
Shreveport  (KWKH);  March  9,  Dallas  (WFAA) ; 
March  10,  San  Antonio  (KENS);  March  11,  Corpus 
Christi  (KRIS);  March  21,  Albuquerque,  N.  M.; 
March  22.  Amarillo,  Tex.  (KGNC) ;  March  23, 
Oklahoma  City  (KOMA);  March  24,  Tulsa,  Okla. 
(KVOO);  March  25,  Little  Rock,  Ark.  (KTHS). 

April  4,  Billings,  Mont.;  April  5,  Boise,  Idaho; 
April  6,  Portland,  Ore.;  April  7,  Spokane,  Wash.; 
April  8,  Seattle;  April  18,  Milwaukee:  April  19, 
Grand  Rapids,  Mich.;  April  20,  Detroit;  April  21, 
Cleveland;  April  22,  Cincinnati. 

May  2,  Chicago;  May  3,  Peoria,  111.;  May  4, 
Louisville;  May  5.  Indianapolis,  Ind.;  May  6,  Fort 
Wayne;  May  16,  Trenton.  N.  J.:  May  17,  Philadel- 
phia; May  18,  Pittsburgh;  May  19,  Buffalo;  May 
20.  Syracuse;  May  31.  St.  Louis. 

June  1,  Wichita,  Kan.;  June  2,  Denver;  June  3, 
Salt  Lake  City;  June  13,  New  York;  June  14, 
Hartford.  Conn.;  June  15,  Boston;  June  16,  Man- 
chester. N.  H.;  June  17.  Bangor,  Me.;  June  27 
Bismarck,  N.  D.;  June  28,  Minneapolis;  June  29, 
Omaha;  June  30,  Des  Moines.  July  1,  Cedar  Rap- 
ids, Iowa. 

TvB  Names  Murphy  Chairman 
Of  Membership  Unit  in  N.E. 


JOHN  T.  MURPHY 
of  Crosley  Broadcast 
tions,  last  week  was 
Television  Bureau  of 


MR.  MURPHY 

served  as  temporary 
tinue  as  a  member  of 


vice  president  in  charge 
ing  Corp.'s  television  sta- 
named  chairman  of  the 
Advertising's  membership 
committee    for  the 
Northeast. 

Mr.  Murphy, 
whose  appointment 
was  announced  by 
Clair  R.  McCol- 
lough  of  the  Stein- 
m  a  n  Stations  and 
Richard  A.  Moore 
of  KTTV  (TV)  Los 
Angeles,  co-chair- 
men of  the  TvB 
Board,  replaces  Ken- 
neth L.  Carter  of 
WAAM  (TV)  Balti- 
more,  who  had 
chairman  and  will  con- 
the  board. 


Members  of  Mr.  Murphy's  committee  are  Paul 
Adanti.  WHEN-TV  Syracuse;  John  H.  Bone, 
WNEM-TV  Bay  City,  Mich.;  Gordon  Gray,  WOR- 
TV  New  York;  Robert  Lemon,  WTTV  (TV) 
Bloomington,  Ind.;  William  H.  Rines.  WCSH-TV 
Portland,  Me.;  Frank  Schreiber.  WGN-TV  Chi- 
cago, and  Frank  Snyder,  WXEL  (TV)  Cleveland. 

The  Northeast  committee's  jurisdiction  in  the 
membership  drive  includes  Maine.  New  Hamp- 
shire, Vermont,  Massachusetts,  Rhode  Island, 
Connecticut,  New  York,  New  Jersey,  Pennsylva- 
nia, District  of  Columbia,  Delaware,  Maryland, 
West  Virginia,  Ohio,  Indiana.  Michigan,  Illinois 
and  Wisconsin. 

Meanwhile,  Norman  E.  (Pete)  Cash,  TvB 
director  of  station  relations,  last  week  made  his 
first  field  trip  since  joining  the  organization 
the  first  of  the  year — he  conferred  with  broad- 
casters in  Syracuse  for  an  organizational  meet- 
ing of  the  New  York  Broadcasters  Assn. 

12  Students  Named  Finalists 
In  8th  Annual  VOD  Contest 

EIGHT  boys  and  four  girls  were  named  final- 
ists in  the  eighth  annual  Voice  of  Democracy 
Contest,  sponsored  jointly  by  Radio-Electronics- 
Tv  Mfrs.  Assn.,  NARTB  and  U.  S.  Junior 
Chamber  of  Commerce.  The  four  national 
winners  will  be  selected  from  this  group  and 
receive  $500  scholarships  and  tv  sets  at  the 
annual  awards  luncheon  to  be  held  Feb.  23  at 
the  Shoreham  Hotel.  Washington. 

Three  foreign  students  were  among  state 
winners  this  year.  Two  were  exchange  stu- 
dents— Catherine  Esther  Styles  of  Auckland, 
New  Zealand,  who  represents  Minnesota,  and 
Elizabeth  Davies  of  Suffolk,  England,  winner 
in  Wisconsin.   South  Carolina  was  represented 


by  Billy  Kim  of  Korea,  student  at  Bob  Jones 
Academy. 

The  12  finalists  are:  Judy  Abramson,  Yuba  City 
Calif.;  Robert  H.  Hale,  Sterling,  Colo.;  Norman 
Tolk.  Twin  Falls.  Idaho;  Martin  John  Flynn, 
Lafayette,  Ind.;  Dwight  David  Walker,  Oskaloosa, 
Iowa;  Ramona  Waugespack.  Vacherie,  La.;  Miss 
Styles;  Gerald  S.  Wolfe,  Carlsbad,  N.  M.;  Avron 
Joseph  Maletsky,  Schenectady,  N.  Y.;  Philip  Ar- 
thur Diehl,  Charlotte.  N.  C;  Gracie  Beers,  Woos- 
ter,  Ohio:  Richard  E.  Frieberg,  Beresford,  S.  D. 

VOD  announced  the  contest  set  a  new  record 
in  the  number  of  students  participating.  The 
students  voiced  five-minute  broadcast  scripts  on 
the  subject,  "I  Speak  for  Democracy."  The 
contest  is  endorsed  by  the  U.  S.  Office  of  Educa- 
tion. 

News  Ad  Men  to  Get 
How-to-Sell  Plan 

THE  Bureau  of  Advertising  of  the  American 
Newspaper  Publishers  Assn.  will  outline  a  pro- 
gram on  how  space  salesmen  can  best  peddle 
their  papers  against  the  threat  of  radio-tv  and 
other  media  when  its  executives  make  their  sales 
pitch  in  Chicago  this  week. 

The  occasion  will  be  the  45th  annual  con- 
vention of  the  National  Advertising  Executives 
Assn.  at  the  Edgewater  Beach  Hotel  starting 
today  (Monday). 

While  no  actual  broadcast  media  sessions 
have  been  scheduled  as  such,  radio-tv  competi- 
tion— particularly  as  it  has  been  reflected  in  the 
past  year's  fight  for  the  automotive  and  other, 
dollars — is  certain  to  creep  into  the  three-day 
convention.  Theme  of  the  conclave  is  better 
selling  by  spacemen.  As  usual,  the  battle  for  the 
advertisers'  dollar  will  command  attention  at 
both  national  and  local  levels. 

Last  year,  it  is  recalled,  newspaper  executives 
were  admonished  to  take  a  leaf  from  the  aural- 
visual  media  and  seek  to  establish  a  closer  liai- 
son with  advertisers  and  their  editorial  person- 
alities. Space  salesmen  were  urged  to  look  to 
their  laurels  and  resell  automotive  interests. 
U.  S.  auto  powers  subsequently  responded,  last 
fall,  with  a  record  $64.5  million  commitment 
for  the  twin  electronic  media  during  the  1954- 
55  season.  At  the  same  convention,  it  was  pre- 
dicted that  color  in  newspapers  held  the  same 
promise  as  for  tv. 

Harold  S.  Barnes,  director  of  ANPA's  Bureau 
of  Advertising,  will  head  a  battery  of  speakers 
who  will  address  newspaper  executives  at  an 
afternoon  session  today  (Monday).  An  agency 
reception  and  dinner  will  follow.  Among  fea- 
tured speakers  will  be  A.  G.  Ensrud.  media 
representative.  J.  Walter  Thompson  Co..  and 
Richard  Whidden,  product  advertising  manager 
for  General  Foods  Corp. 

The  panels  will  be  dominated  by  newspaper 
executives.  A  leading  retailer  is  promised  for 
Tuesday's  luncheon  address,  preceded  by  elec- 
tion of  officers.  Donald  Bernard,  Washington 
Post  &  Times-Herald,  will  preside  over  the 
meetings  and  deliver  the  keynote  talk. 

SCBA  Plans  4  Sales  Meetings 

SERIES  of  four  district  meetings,  designed  to 
help  outlying  Southern  California  Broadcasters 
Assn.  member  stations  in  "Selling  Radio  To- 
day," are  being  planned  for  early  this  year, 
Robert  J.  McAndrews,  SCBA  president,  an- 
nounced last  week.  Stan  Spero,  general  sales 
manager  of  KMPC  Hollywood,  will  head  a 
panel  of  sales  managers  to  discuss  latest  sales 
methods  at  the  luncheon  or  dinner  sessions. 
District  directors,  elected  for  each  of  four  dis- 
tricts outside  metropolitan  Los  Angeles,  will 
preside  at  the  meetings. 
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success — where  others  have  failed! 


Du  Mont,  and  only  Du  Mont  is  delivering  both  monochrome  and 
color  16mm  film  scanning  equipment.  Du  Mont,  and  only  Du  Mont 
has  been  able  to  design,  develop  and  manufacture  such  a  system. 
As  a  result,  Du  Mont  is  selling  and  delivering  more  monochrome 
— color  film  systems  today  than  any  other  manufacturer. 

The  facts  in  favor  of  the  Du  Mont  Multi-Scanner  system  cannot 
be  denied  or  ignored.  Other  manufacturers  have  been  forced  to 
adopt  cumbersome,  awkward  and  already  outmoded  systems  that 
can  in  no  way  compare  to  the  Du  Mont  Multi-Scanner  system. 
Such  systems  can  do  little  more  than  serve  as  interim  equipment 
until  a  scanning  system  is  purchased. 

Proof  is  in  performance  and  in  the  operating  records  of  more  than 
60  stations  that  have  already  installed  Du  Mont  Multi-Scanners. 

Du  Mont  Multi-Scanners  outsell  and  outperform  every  other  sys- 
tem on  the  market! 

TELEVISION  TRANSMITTER  DEPARTMENT 

ALLEN  B.  DU  MONT  LABORATORIES,  INC. 
CLIFTON,  N.  J. 


ROADCASTING 


Telecasting 


January  17,  19J5    •    Page  69 


RTES  BRIEFED  ON  CBS-TV  SATELLITES 


Shurick  says  network  has  de- 
vised formula  which  could  be 
applied  in  revising  its  tv  affili- 
ates satellite  rate  structures. 

CBS-TV  in  consultation  with  its  rate  com- 
mittee, has  been  working  out  a  formula,  still 
in  the  formative  stage,  which  possibly  could 
be  applied  as  a  basis  for  revised  rate  structures 
for  satellite  tv  operations  of  its  affiliated  sta- 
tions, it  was  acknowledged  publicly  last  week. 

Edward  P.  Shurick,  CBS-TV  director  of  sta- 
tion relations,  a  SDeaker  at  Tuesday's  Radio  & 
Television  Executives  Society  timebuying  and 
selling  luncheon  seminar  at  Toots  Shor's  restau- 
rant in  New  York,  was  asked  about  CBS-TVs 
plans  on  tv  satellites  during  a  question-answer 
period. 

Mr.  Shurick  said  there  is  a  "place"  for 
satellite  tv  coverage  where  a  station's  original 
coverage  in  an  area  proves  to  be  inadequate. 
He  also  told  the  audience,  made  up  of  time- 
buyers  and  time  salesmen,  that  the  present 
thinking  is  that  satellite  stations  should  not  have 
separate  rates  but  if  increases  are  necessary, 
they  probably  would  be  combined  with  the 
parent  station's  rate  structure. 

Later,  Mr.  Shurick  explained  that  CBS-TV's 
view  at  the  present  envisions  an  increase  in 
station  rates  where  it  is  justified  by  additional 
circulation — likened  to  the  circulation  boost 
enhanced  by  a  station's  increased  tower  height. 

Also  speaking  on  the  topic  of  station  coverage 
was  Julia  Brown,  director  of  media  research, 
Compton  Adv.  In  the  question-answer  period. 
Miss  Brown  explained  that  agencies  want 
coverage  data  that  will  reveal  the  area  where 
the  station's  signal  can  be  reached  and  that 
measurement  of  people  listening  to  the  station. 
(Miss  Brown's  talk  is  printed  on  page  39.) 

In  his  talk,  Mr.  Shurick  urged  an  all-industry 
study  of  listenership  to  stations — providing  such 
information  as  "X"  number  of  families  tune 
in  one,  three,  five  and  seven  times  a  week  to  a 
given  station.  It  would  be  helpful,  he  said, 
to  know  these  findings  consistently  on  a 
month-in  and  month-out  basis,  "or  at  least  on 
a  quarterly  basis."  He  said  CBS-TV  research 
investigations  revealed  that  the  cost  of  such  a 
study  would  be  more  than  $500,000  should  the 
network  go  it  alone.  He  said  CBS-TV  was 
willing  to  pay  its  share.  "Shall  we  pass  the 
hat?"  he  asked. 

Mr.  Shurick  reviewed  the  techniques  in  de- 
termining station  coverage  (on  a  network 
basis),  how  that  information  is  applied  by 
CBS-TV  and  what  need  the  network  has  for 
such  data. 

Techniques,  or  sources  of  coverage  data,  are 
several,  Mr.  Shurick  said.  These  include  en- 
gineering computed  contours  (all  of  that  area 
to  which  the  station  delivers  a  signal  having 
the  minimum  required  field  intensity);  actual 
measured  engineering  contours  (actual  field  tests 
by  an  accredited  engineer  using  an  equipped 
truck  to  measure  the  signal  along  radiants 
from  transmitting  points);  A.  C.  Nielsen  circu- 
lation and  reception  data;  evidences  of  mail 
responses  (he  agreed  with  Miss  Brown  that 
this  method  was  "hardly  conclusive,"  satisfying 
only  a  curiosity  where  the  station  can  be  seen); 
television  dealer  comments  on  installations; 
American  Research  Bureau-uhf  studies  (he  said 
this  throws  some  light  on  uhf  set  purchases 
and  uhf  set  conversions),  and  on-the-spot  in- 
spection of  a  given  station's  reception  (by 
engineers  or  by  members  of  the  station  rela- 
tions department). 

Information  gathered,  Mr.  Shurick  said,  is 


used  to  determine  a  "composite  picture"  of  com- 
plete coverage  by  the  network's  stations;  it 
also  is  applied  to  determine  the  coverage  for  a 
specific  program's  station  line-up.  In  this  re- 
gard, he  noted,  a  "two-level  definition"  is  used 
— intensity,  counties  in  which  reception  is  at 
least  75%  as  good  as  the  home  county,  and 
secondary  coverage,  those  counties  in  which  re- 
ception is  25%  to  75%  as  good  as  the  home 
county.  Another  use  of  this  data,  he  explained, 
is  for  determining  individual  coverage  for  net- 
work rate-setting. 

Shortcomings  in  station  coverage  informa- 
tion, according  to  Mr.  Shurick,  include  the  lack 
of  knowledge  beyond  the  theoretical  line  of  how 
far  a  signal  reaches  in  distance  from  the  trans- 
mitting point.  Neither,  he  said,  is  it  enough 
to  know  via  mail  response  that  with  ideal 
weather  conditions  a  viewer  in  an  outlying  area 
could  identify  the  station  since  there  is  no 
corroboration  from  the  identifier's  neighbors. 

In  speaking  about  A.  C.  Nielsen's  circula- 
tion and  reception  data,  which  CBS-TV  updated 
a  year  later  in  May  1953,  Mr.  Shurick  noted 
that  generally  it  is  accepted  that  the  "important 
thing  is  not  where  a  signal  can  be  seen  but 
where  it  is  seen  consistently."  Mr.  Shurick 
recalled  that  CBS-TV  in  November  1953  in- 
vested $75,000  to  recount  sets  to  determine 
reception.  The  network  also  converted  this 
data  to  show  circulation  and  the  stations'  areas 
of  intense  signal  or  secondary  coverage. 

N.  Y.  Broadcasters 
Elect  Mike  Hanna 

MICHAEL  R.  HANNA,  WHCU  Ithaca,  New 
York,  was  elected  president  of  the  New  York 
State  Assn.  of  Radio  &  Television  Broad- 
casters at  the  first  meeting  of  the  organization 
in  Syracuse  last 
Wednesday.  New 
York  is  the  43d 
state  in  which  radio- 
tv  associations  have 
been  formed  by 
broadcasters. 

Other  officers 
elected  were  Bill 
Doerr,  WEBR  Buf- 
falo, first  vice  presi- 
dent; Gordon  Gray, 
WOR-AM-TV  New 
York,  second  vice 
president;  George 
Dunham,  WNBF 
and  Elliott  Stewart, 
Members  of  the  board 
of  directors  are:  Ham  Shea,  WRCA-AM-TV 
New  York;  Sam  Cook  Digges,  WCBS-TV  New 
York;  Fred  Keesee,  WMBO  Auburn;  Joe  Ber- 
nard, WGR  Buffalo;  Morris  S.  Novik,  WL1B 
New  York;  William  Fay,  WHAM  Rochester; 
Joel  H.  Scheier,  WIRY  Plattsburgh,  and  E.  R. 
Vadeboncoeur,  WSYR  Syracuse. 
Others  at  the  meeting  included: 

John  R.  Titus,  Albany  attorney,  who  was  re- 
tained as  counsel:  Norman  E.  Cash,  TvB-  Roy  L 
Albertson  Jr..  WRNY  Buffalo;  Phil  Cameron' 
WELM  Elmira;  A.  C.  Lloyd  Jr.,  WENT  Glovers- 
ville;  Carl  S.  Ward,  WCBS  New  York;  Don 
deNeuf,  Rural  Radio  Network;  Kay  Hanna 
WHCU  Ithaca;  William  L.  Thompson  and  Leigh- 
ton  Hope,  WKRT  Cortland;  Neall  Moylan,  New 
York  State,  Albany;  George  W.  Bingham,  WKIP- 
WGNY  Poughkeepsie:  George  P.  Droelle  Jr.  and 
Gordon  Jenkins,  WCLI  Corning;  H.  Stillwell 
Brown,  Rural  Radio  Network;  William  O.  Dap- 
ping, WMBO  Auburn;  Donald  Curran,  WNHG 
Hornell;  Tom  Cunningham,  Associated  Press,  New 
York;  R.  B.  Hanna,  WGY-WRGB  Schenectady; 
Harold  Goldman,  WROW  Albany;  Louis  Saiff  Jr., 
WWNY  Watertown;  James  W.  Higgins,  WCNY-TV 
Watertown;   Earl  R.  Kelly,  WWNY  Watertown- 


MR.  HANNA 

Binghamton,  treasurer, 
WIBX  Utica,  secretary. 
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Thomas  L.  Brown,  WBBF  Rochester:  E.  F  Lyke 
WVET-TV  Rochester;  G.  S.  Delanev.  WHEC-AM- 
TV  Rochester;  Mike  Cuneen.  WDLA  Walton- 
Dale  Taylor,  WENY  Elmira;  Leo  Rosen,  WPTR 
Albany;  Nick  Dardano.  WGAT  Utica;  John  Hen- 
zel.  WHDL  Olean:  Dale  Johns  and  Kirt  King 
United  Press;  Ed  Gamble,  WBTA  Batavia;  R  \ 
Clark.  WRUN  Utica;  C.  A.  Henderson,  WLEA 
Hornell:  Paul  Adanti,  WHEN-AM-TV  Svracus -■ 
Daie  Rob-rt?o-,  WWSC  Glens  Falls:  Andre* 
Jarema,  WKOP  Binghamton:  F.  H.  Brinkley 
WENE-WDOS  Endicott-Oneor.ta;  Martin  Kan?' 
WWSC-WIPS  Glens  Falls-Ticonderoga;  Richard 
O'Connor,  WSPN  Saratoga  Springs;  Charles  F 
Phillips  and  O.  F.  Soule.  WFBL  Svracuse:  Jack 
Burfpss.  WOSC  Fulton,  and  George  Lansing 
WBRV  Booneville. 


National  Tv  Favored 
In  Informal  NCAA  Vote 

INFORMAL  POLL  of  delegates  attending  the 
National  Collegiate  Athletic  Assn.'s  49th  an- 
nual convention  in  New  York  [B*T.  Jan.  10] 
showed  there  was  overwhelming  sentiment  for 
a  1955  football  television  program  stressing  na- 
tional, rather  than  regional,  control. 

It  was  pointed  out  by  NCAA  officials  that 
the  poll,  tajcen  on  Jan.  8,  was  "strictly  un- 
official," as  no  effort  had  been  made  to  insure 
voting  by  more  than  one  delegate  from  each  in- 
stitution. NCAA  officials  stated  the  voting 
was  not  intended  for  the  guidance  of  the  1955 
television  committee,  but  was  taken  at  the  in- 
sistence of  several  delegates.  They  added  that 
the  confidential  "straw"  vote,  taken  officially 
by  the  NCAA  at  a  session  on  Jan.  6,  will  be 
turned  over  to  the  1955  tv  commitee  for  guid- 
ance purposes. 

The  informal  vote  showed  81  preferred  the 

1954  plan  with  national  controls;  84,  the  East- 
ern Collegiate  Athletic  Assn.  plan  with  national 
controls  but  less  rigid  than  the  1954  plan:  37. 
regional  tv  plan;  4.  unrestricted  television  plan, 
and  1,  the  "one-rule"  plan. 

Five  new  members  were  elected  to  the  12-man 

1955  television  committee.  They  are:  Warren  P 
McGuirk,  U.  of  Massachusetts; '  Max  Farrington 
George  Washington  U.;  Earl  Fullbrook,  U.  of 
Nebraska;  Douglas  Mills,  U.  of  Illinois,  and  Ted 
Harder,  Santa  Barbara  State  College.  Holdover 
members  of  the  committee  are:  Robert  J.  Kane, 
Cornell  U.;  Howard  Grubbs,  Southwestern  Con- 
ference; E.  L.  Romney.  Mountain  States  Confer- 
ence; J.  Shober  Barr.  Franklin  and  Marshall 
College;  Harvey  Cassill,  U.  of  Washington;  Asa 
S.  Bushnell,  Eastern  Collegiate  Athletic  Confer- 
ence, and  Walter  Byers,  executive  director  of 
NCAA. 

The  new  television  committee  is  scheduled 
to  meet  in  Chicago  today  (Monday)  it  was  re- 
ported last  week. 

Once  the  group  works  out  the  routine  organi- 
zational matters  and  elects  a  new  chairman  to 
succeed  Mr.  Cassill,  the  Big  Ten  is  expected  to 
renew  its  fight  for  regional  football  tv  controls, 
even  within  the  framework  of  national  restric- 
tions. The  Big  Ten  went  on  record  at  the 
NCAA  annual  convention  as  saying  last  year's 
national  plan  was  "unacceptable." 

The  committee  is  expected  to  work  out  de- 
tails of  the  1955  television  program  by  the 
spring  when  it  will  submit  its  recommendations 
to  the  NCAA  membership  for  a  mail  refer- 
endum. 

Michigan  Forces  Tv  Issue 

TWO  state-supported  universities — U.  of  Mich- 
igan and  Michigan  State — would  be  required 
to  permit  telecasting  of  all  home  football  games 
despite  the  one-game  policy  of  National  Col- 
legiate Athletic  Assn.,.  under  terms  of  two  re- 
solutions introduced  in  the  Michigan  Legisla- 
ture. If  adopted,  the  resolutions  might  draw 
other  Big  Ten  colleges  into  revolt  against 
NCAA  and  force  a  regional  policy,  in  the  view 
of  some  Big  Ten  athletic  officials. 
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What  every  industrial  executive  should  know  about 


MICROWAVE 


I 


n  1931,  International  Telephone  and  Telegraph  Corporation  became  the  world 
pioneer— the  first  to  beam  man's  voice  through  space  by  microwave.  Today  microwave 
has  become  the  fastest  growing  communications  system  for  spanning  mountains, 
swamps,  rivers  and  other  natural  barriers  without  costly  wire 
lines— a  system  that  is  virtually  immune  to  storm  damage. 
And  today  IT&T  is  still  the  recognized  leader,  with  its  greatly 
advanced  "pulse  time  multiplex"  method  of  microwave  trans- 
mission. If  your  company  is  planning  to  set  up,  expand  or 
replace  its  own  cross-country  communication  system,  look  first 
to  PTM  microwave.  This  versatile,  flexible,  new  method 
.  provides  for  multiple  speech  channels,  unattended  telegraph, 

telemetering,  remote  control  and  other  signaling.  PTM 
microwave  is  available  through  Federal  Telephone  and  Radio 
Company,  a  Division  of  IT&T. 


IT&T  engineers  successfully  demon, 
etrate  first  voice  transmission  by  micro- 
wave, Calais  to  Dover,  March  31, 1931. 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION,  67  Broad  Street,  New  York 

For  information  on  microwave  communication  systems,  address:  Federal  Telephone  and  Radio  Company,  100  Kingsland  Road,  Clifton,  N.  J. 
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Standard  Electronics 

DESIGNS  AND  DELIVERS 

tomorrow's  tv  equipment  today  I 


GREATER  SAVINGS 

. . .  low  initial,  low  operating  and  low  tube 
replacement  costs  .  .  .  requires  less  floor 
space  and  minimum  building  alterations. 

Actual  figures  prove  that  Standard  Electronics  transmit- 
ters' low  Initial  cost,  great  operating  economy,  and 
reduced  floor  space  requirements  result  in  savings  far 
greater  than  with  any  other  transmitter.  Rugged  com- 
ponents and  straightforward  design  make  S-E  transmitters 
an  investment  that  yields  the  utmost  in  satisfaction  over 
years  of  trouble-free  operation. 

Savings  in  operating  costs  alone  amount  to  as  much  as 
$145,000  (over  5  years-estimated)  with  a  high  power 
Standard  Electronics  transmitter.  Power  consumption  is  as 
much  as  25%  less  than  for  competitive  transmitters.  Com- 
pact air  cooling  system  is  used  throughout. '  No  extra 
power  costs  for  elaborate  pumping  and  liquid  cooling 
systems ...  no  additional  external  blowers  or  external 
vaults. 

Tube  cost  of  S-E  amplifier  finals  are  only  S210  each,  and 
all  tubes  are  air  cooled.  Due  to  the  additive  type  of  final 
amplifier  stage  employed,  higher-powered  S-E  trans- 
mitters are  not  dependent  on  a  single,  expensive  amplify- 
ing tube  with  its  concentrated  heat  load  and  cumbersome 
cooling  apparatus. 

Tubes  are  long  life  types,  giving  5000  hours  or  more  of 
operation  even  •  on  channel  13,  hence  replacements  are 
infrequent  and  maintenance  costs  minimum.  Low  emis- 
sion visual  tubes  may  be  interchanged  in  aural  section  for 
even  longer  life.  Similar  types  are  extensively  employed. 

Easily  installed  transmitter  units  are  entirely  self-con- 
tained. Great  flexibility  is  permissible  in  the  arrangement 
of  S-E  cabinets  to  conform  to  existing  walls  and  floor 
areas .  .  .  takes  fewer  square  feet  of  floor  area  to  set  up 
and  fewer  building  alterations  are  necessary.  S-E  frames 
are  smaller  in  all  three  dimensions  than  competitive  types. 
They  can  be  more  easily  moved  through  doorways, 
passageways,  and  elevators. 

EFFICIENT  DESIGN 

.  .  .  for  ease  of  operation  .  .  . 
safety  .  .  .  accessibility  .  .  .  control. 

Simplicity  of  operation  is  assured  by  ganged  tuning,  so 
that  adjustments  are  minimized.  The  RF  input  of  S-E 
amplifiers  is  designed  as  two  quarter-wave,  tuned  coaxial 


lines  operating  in  a  grounded  grid,  cathode-input  circuit, 
resulting  in  excellent  isolation  of  the  input  and  output 
circuits  and  exceptionally  simple  tuning.  Complete  meter- 
ing equipment  and  trouble-light  system  provide  a  con- 
stant, visible  check  during  operation. 

Safety  is  a  prime  consideration  in  S-E  design.  Cabinets 
are  equipped  with  interlocks  where  necessary  and  full 
provisions  are  made  to  insure  electrical  neutrality  when 
not  operating.  Complete  system  of  overload  relays  and 
circuits,  recycling  elements,  time  delays,  and  safety 
switches  protects  the  transmitter  from  overloads  and 
oower  transients. 

All  tubes  are  visible  during  operation  through  glass 
doors  and  are  easily  accessible  from  the  front  for  ease  of 
maintenance. 

Control  is  provided  by  a  full  complement  of  meters 
and  control  circuit  lights,  for  a  continuous,  visible  check 
on  every  major  circuit  during  operation.  Power  monitor- 
ing is  an  integral  part  of  the  output  system,  and  it  con- 
tains a  switch  so  that  reflected  power  may  be  read  directly 
in  watts.  Elapsed  time  meters  indicate  total  hours  of 
operation  of  plates  and  filaments  in  final  amplifier  stages. 


S-E  TRANSMITTERS 
ARE  FAR  AHEAD 

...  in  provision  for  future  power  growth, 
in  styling  .  .  .  can  be  used  NOW  with  color 

Standard  Electronics'  Add-A-Unit  feature  permits  start- 
ing with  a  500  W.  Driver  and  expanding  to  5,  or  10, 
or  20,  or  25,  or  40,  or  50  KW.  Or  with  S-E  amplifiers 
you  can  expand  your  present  equipment  —  any  make  . . . 
any  power  —  to  higher  power,  simply  and  economically, 
without  obsoleting  or  replacing  any  of  the  existing 
equipment. 

Proper  operation  with  color  signals  is  insured  by  elim- 
ination of  back  porch  clamp.  S-E  transmitters  meet  and 
exceed  all  FCC  requirements  with  regard  to  the  signal 
delivered  by  the  transmitter.  Easily  adjusted,  overcoupled 
tuning  circuits  provide  a  broad-banded  signal  output 
closely  conforming  to  specified  levels  over  the  entire 
authorized  6  mc  channel. 

Cabinetry  by  Dreyfuss  is  in  the  modern  glass-and-steel 
tradition,  emphasizing  simple  lines  and  practical  useful- 
ness. All  tubes  are  visible  through  the  full-length,  plate 
glass  doors.  Line  up  cabinets  form  an  impressive,  glass- 
fronted  array. 
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Standard  Electronics  Corporation  can  supply  all  your  station 
requirements  including  complete  video  equipment,  film  chains, 
film  projectors,  camera  chains,  studio  accessories,  master  control 
and  monitoring  equipment,  high  gain  antennas.  Complete  sta- 
tions delivered  on  short  schedule!  Write,  wire  or  phone  to 
Standard  Electronics  for  your  transmitter  needs. 


standard  electronics  corporation^ 

A      SUBSIDIARY     OF     CLAUDE     NEON,  -INC. 

285-289    EMMETT    STREET      •      NEWARK    5,    N~T  J.^ 

BIGELOW  3-5540 

9HHHT  devoted  exclusively  to  the 

engineering,,  manufacturing,  and  servicing  of  equipment 
flHR/ic  broadcast  and  television  industry 


SENATE  GETS  McCONNAUGHEY  NAME  AGAIN 


FCC  chairman's  nomination  is 
sent  up  for  confirmation  a 
second  time.  He  has  held  the 
post  on  recess  appointment 
since  Oct.  4,  1954. 

PRESIDENT  Eisenhower  last  week  sent  to 
the  Senate  the  nomination  of  FCC  Chairman 
George  C.  McConnaughey  to  membership  in 
the  Commission.  Mr.  McConnaughey  has 
been  serving  under  a  recess  appointment  by  the 
President  since  Oct.  4,  1954. 

The  nomination — which  is  for  the  unex- 
pired term  of  seven  years  from  July  1.  1950 — 
was  sent  from  the  White  House  to  the  Sen- 
ate last  Monday.  The  -FCC  membership  vac- 
ancy was  created  by  the  resignation  of  Comr. 
George  E.  Sterling. 

Mr.  McConnaughey's  nomination  was  re- 
ferred to  the  Senate  Commerce  Committee. 
The  committee  has  not  announced  a  date  for 
a  hearing  on  the  nomination. 

It  was  the  second  time  Mr.  McConnaughey 
had  been  nominated  for  the  FCC  post.  The 
President  sent  the  McConnaughey  nomination 
to  the  Senate  during  its  special  session  last 
November  at  which  it  was  considering  a  mo- 
tion to  censure  Sen.  Joseph  R.  McCarthy 
(R-Wis.). 

Although  the  nomination  was  propelled 
through  the  Senate  Commerce  Committee  by 
Sen.  John  W.  Bricker  (R-Ohio),  then  chair- 
man, and  six  other  GOP  members,  it  failed 
confirmation    when    Democrats    objected  on 
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-the  Senate  floor  [B»T,  Nov.  15,  1954], 
Democrats  on  the  committee  had  abstained 
from  voting  on  the  nomination. 

The  Democrat  blocking  move  had  been 
anticipated  after  a  hearing  on  the  nomination 
by  the  committee,  at  which  time  Democrats 
had  laid  down  their  party's  policy  on  nomina- 
tions— that  all  "controversial"  nominations  or 
those  requiring  hearings  be  held  over  until 
the  84th  Congress.  Democrats  explained  the 
move  was  made  to  prevent  undue  delay  in 
the  Senate  on  the  McCarthy  censure  motion, 
but  the  action  was  interpreted  as  a  bid  for 
power  on  the  basis  of  Nov.  2  election  vic- 
tories by  Democratic  candidates. 

Democrats  questioned  Mr.  McConnaughey 
during  the  committee  hearing  about  his  views 
on  uhf-vhf  channel  intermixture  and  about  a 
newspaper  report  alleging  the  FCC  chairman 
was  one  of  a  group  of  GOP  government 
leaders  named  by  the  White  House  to  clear 
federal  jobholders,  both  in  and  out  of  civil 
service. 

Mr.  McConnaughey  said  at  that  time  he 
had  not  had  time  to  form  an  opinion  on  in- 
termixture and  wished  first  to  "study"  the 
problem.  He  denied  he  had  been  designated 
to  clear  civil  service  and  other  government 
jobs  with  the  GOP. 

Sen.  Estes  Kefauver  (D-Tenn.)  has  indi- 
cated he  may  want  to  question  the  FCC 
chairman,  when  the  committee  holds  its  hear- 
ing, on  "some  letters"  he  has  received  which 
criticize  Mr.  McConnaughey.  He  did  not 
reveal  the  source  or  subject  of  the  letters. 

Easron-AIIentown  Case 
To  Go  Into  SCOTUS 

THE  SUPREME  COURT  last  week  agreed  to 
take  up  the  FCC's  appeal  from  a  ruling  of  the 
U.  S.  Court  of  Appeals  in  Washington  that  the 
Commission  erred  in  granting  1230  kc  to 
Easton  (Pa.)  Publishing  Co.  and  denying 
Allentown  Broadcasting  Corp.  [B*T,  Aug.  23, 
1954]. 

The  Commission,  backed  by  the  Solicitor 
Genera]  of  the  U.  S.,  said  the  appeals  court 
substituted  its  judgment  for  that  of  the  FCC. 

The  case  began  in  1947,  when  the  FCC 
granted  Allentown  Broadcasting  Corp.  the  1230 
kc  facility  with  250  w  unlimited  time,  and  de- 
nied the  application  of  the  Easton  Express 
(WEEX  [FM],  WGLV  [TV]).  The  Easton  ap- 
plicant appealed  to  the  courts  and  in  1949  the 
court  reversed  the  Commission  and  ordered  a 
further  hearing.  In  1950  the  second  hearing 
was  held  and  Examiner  Elizabeth  C.  Smith 
recommended  that  the  grant  to  Allentown 
(WHOL)  be  affirmed.  This  was  reversed  by 
the  Commission,  which  authorized  the  grant 
to  Easton.  Allentown  then  appealed  to  the 
court  and  last  year's  decision  remanded  the 
case  to  the  Commission. 

The  appeals  court,  in  its  two-to-one  decision, 
said  the  FCC  had  no  basis  for  determining 
that  both  applicants  were  equally  able  to  serve 
their  respective  communities.  The  court  rul- 
ing virtually  upheld  the  examiner's  findings, 
questioning  the  candor  of  Easton  witnesses,  and 
her  belief  that  Easton  was  susceptible  to  being 
found  monopolistic  on  the  concentration  of 
communications  media  issue.  The  court  ma- 
jority also  said  the  FCC  had  no  right  to  over- 
rule the  examiner's  impressions  regarding  the 
credibility  of  witnesses. 

In  its  petition  for  a  writ  of  certiorari,  the 


FCC  said  the  lower  court's  ruling  raised  two 

questions: 

1.  The  Court  of  Appeals  held  that  the  FCC  in 
deciding  between  two  mutually  exclusive  appli- 
cations for  broadcast  stations  in  different  com- 
munities, can  determine  that  one  community  s 
need  for  a  second  station  outweighs  the  needs 
of  the  other  community  which  already  has  a 
multiplicity  of  local  services,  only  if  it  has  first 
found  that  both  applicants  are  approximately 
equal  in  their  ability  to  serve  their  respecthe 
communities.  The  first  question  is  whether  such 
a  holding  imposes  an  undue  limitation  upon  the 
exercise  of  the  administrative  licensing  powers 
of  the  Commission. 

2.  Whether,  under  Universal  Camera  Corp.  v 
NLRB,  340  TJ.  S.  474,  the  court  below  improperly 
substituted  its  judgment  for  that  of  the  Commis- 
sion on  the  inferences  to  be  drawn  from  undis- 
puted facts,  largely  by  holding  that  the  Commis- 
sion's conclusions  concerning  the  qualifications  of 
a  proposed  licensee  to  operate  a  station  in  the 
public  interest,  when  such  conclusions  differ 
from  those  of  its  hearing  examiner,  must  be  sup- 
ported by  "very  substantial  preponderance''  in 
the  evidence. 

Vhf  Grant  Issued 
For  Jonesboro,  Ark. 

FCC  also  authorizes  relay  for 

rebroadcasts  in  Oak  Hill,  Va.; 

finalizes  changes  in  allocation 

assignments. 

FCC  last  week  granted  a  new  tv  station  on 
ch.  8  at  lonesboro.  Ark.  to  KBTM-AM-FM 
there. 

Grant  is  subject  to  the  condition  that  no  con- 
struction begin  until  the  FCC  grants  the  modi- 
fication of  the  KBTM  antenna. 

The  new  ch.  8  facility  will  operate  with  an 
effective  radiated  power  of  1  1.7  kw  visual.  7.08 
kw  aural  with  antenna  height  above  average 
terrain  of  200  ft. 

In  another  action,  the  FCC  granted  ch.  4 
WOAY-TV  Oak  Hill,  W.  Va.,  authority  to  build 
a  new  private  tv  intercity  relay  system  between 
Charleston  and  Oak  Hill,  a  distance  of  approxi- 
mately 40  miles.  The  relay  system  will  provide 
a  program  circuit  to  transmit  programs  of  ch.  49 
WKNA-TV  Charleston  for  rebroadcast  by  ch.  4 
WOAY-TV. 

Meanwhile,  the  FCC  finalized  rule  making, 
effective  Feb.  21.  and  assigned  five  additional 
noncommercial  educational  tv  channels  for  the 
following  communities  in  Michigan:  Alpena, 
ch.  11;  Escanaba,  ch.  49:  Houghton,  ch.  25; 
Kalamazoo,  ch.  74,  and  Marquette,  ch.  35. 

FCC  action  came  in  response  to  petition  by 
Clair  L.  Taylor,  State  Superintendent  of  Public 
Instruction,  Michigan. 

Commission's  action  raises  the  total  number 
of  noncommercial  educational  channels  to  257. 
Of  this,  85  are  vhf  and  172  uhf. 

The  FCC  also  finalized  rule  making,  effective 
immediately,  and  amended  its  table  of  tv  assign- 
ments by  substituting  ch.  44  for  ch.  73  in 
Scranton,  Pa.,  and  noncommercial  educational 
ch.  48  for  reserved  ch.  44  at  State  College.  Pa. 

The  Commission  also  invited  comments  by 
Feb.  18  to  proposed  rule  making  to  add  ch.  14 
to  San  Antonio,  Tex.,  and  delete  ch.  14  and  add 
ch.  38  to  Seguin,  Tex.  Basic  petition  was  by 
ch.  41  KCOR-TV  San  Antonio. 

Budget  Changes  Proposed 

REVISION  of  federal  government  budget  pro- 
cedure to  improve  efficiency  is  proposed  in  a 
report  made  public  Saturday  by  the  Research  & 
Policy  Committee  of  the  Committee  for  Eco- 
nomicDevelopment.  Chairman  of  the  research 
group  is  Frazar  B.  Wilde,  Connecticut  General 
Life  Insurance  Co.  Changes  in  the  preparation 
and  form  of  the  budget  were  advocated  to  give 
a  clearer  picture  of  proposed  activities. 
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This  is  WAVE-TVs  (overage 
area,  based  on  engineering 
studies  and  mail  response. 


KENTUCKY 


If  you're  thinking  about  a  way  to  reach 
the  biggest  TV  AUDIENCE  in  Kentucky 

and  Southern  Indiana  — 
ASK  YOUR  REGIONAL  DISTRIBUTORS ! 

Pick  up  the  phone  right  now— talk  with  your  distributor 

in  Louisville 

—then  in  Evansville  (101  air  miles) 
—then  in  Lexington  (78  air  miles) 

Ask  them  all  this  question,  "What  Louisville  TV  station  do 

your  neighbors  prefer?" 

Spend  the  few  bucks  now— save  many  on  your  results! 


WAVE-TV 


CHANNEL 
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LOUISVILLE 


FIRST  IN  KENTUCKY 
Affiliated  with  NBC,  ABC,  DUMONT 


SPOT  SALES 

National  Representatives 


ACC  TO  STUDY  TALL  TV  TOWER  QUESTION 


Air   Coordinating  Committee 

will   pursue   the   problem  of 

'hazards'  inherent  in  tv  towers 

above  1,000  ft.  in  height.  A 

bill    limiting    towers   to  that 

height  is  being  prepared  for 

Congressional  approval. 

A  JOINT  government-industry  "tall  tower" 
study  of  purported  hazards  to  air  navigation 
by  1,000-ft.  and  higher  tv  towers — to  be  pre- 
pared within  60  to  90  days — will  be  undertaken 
by  the  Air  Coordinating  Committee,  it  was 
decided  Thursday. 

The  Committee,  which  includes  top  govern- 
ment executives  of  sub-cabinet  rank,  made  its 
decision  following  a  four-hour  meeting  during 
which  it  heard  representatives  of  the  radio-tv 
and  aviation  industries  comment  on  the  pro- 
posal by  the  ACC's  Airspace  Subcommittee  that 
tv  towers  be  limited  in  height  to  1,000  ft.  above 
ground  [B»T,  Nov.  29,  1954,  et  seq.]. 

At  the  same  time  B»T  learned  that  a  bill  was 
being  drafted  by  Rep.  Carl  Hinshaw  (R-Calif.) 
to  limit  tv  towers  to  no  more  than  1,000  ft. 
above  ground.  Rep.  Hinshaw,  second  senior 
Republican  on  the  House  Commerce  Committee 
last  year  has  been  primarily  active  on  aeronau- 
tical matters.  He  represents  the  20th  California 
(Los  Angeles  County)  district  and  is  a  civil 
engineer  by  profession. 

Mr.  Hinshaw  was  the  author  of  a  bill  in  the 
83d  Congress  which  would  have  redefined  the 
term  "broadcasting"  in  the  Communications  Act 
to  prevent  subscription  tv  from  using  broadcast 
bands  in  the  spectrum. 

During  the  comments  by  broadcast  repre- 


sentatives, Victor  A.  Sholis,  vice  president  and 
director  of  WHAS-TV  Louisville,  Ky.,  an- 
nounced that  the  Louisville  Courier-Journal  and 
Times  station  was  seeking  a  2,005  ft.  above 
ground  tower-antenna  at  a  site  17  miles  south- 
east of  its  home  city.  It  is  now  operating  with  a 
600  ft.  above  ground  antenna,  radiating  316  kw 
on  ch.  11,  from  a  site  across  from  its  studio 
building  in  downtown  Louisville. 

Mr.  Sholis  revealed  that  WHAS-TV  had 
considered  13  sites,  and  had  discussed  five  of 
them  with  CAA  officials. 

To  indicate  the  arbitrariness  of  the  Airspace 
proposal,  Mr.  Sholis  said  that  WHAS-TV  could 
build  a  2,005-ft.  observation  tower  without  any 
approval  by  CAA  or  aviation  interests.  The 
only  approval  required  would  be  compliance 
with  local  zoning  restrictions,  he  said. 

In   discussing   aviation   accidents  involving 

radio  and  tv  towers,  Mr.  Sholis  observed: 

".  .  .  this  proposal  Implies  that  the  tower  is  the 
villian  whenever  a»  plane  flies  into  it.  This  is  a 
bewildering  premise  in  light  of  the  history  of 
such  accidents  during  the  past  four  years.  The 
facts  are  that,  but  with  one  exception,  all  of 
them  occurred  at  altitudes  well  below  500  ft. 
And,  when  a  broadcaster  looks  at  those  that  took 
place  at  such  breathtaking  heights  as  75,  90,  100 
and  145  ft.,  he  has  a  legitimate  right  to  feel  he  is 
the  one  entitled  to  protection." 

Mr.  Sholis  also  reported  that  WHAS-TV 
would  begin  a  series  of  tests  of  a  new  system 
of  tower  and  guy-wire  lighting  developed  by 
its  engineering  staff.  This  is  the  subject  of  a 
study  now  under  way  by  the  Airdromes,  Air 
Routes  and  Ground-Air  Subcommittee  (AGA) 
of  the  ACC  [B*T,  Aug.  23,  1954,  et  seq.}. 

WHAS-TV  is  now  serving  1,380,000  people 
within  its  100  microvolt  contour,  Mr.  Sholis 
said.'  With  a  2,005-ft.  tower,  it  would  serve  an 
additional  800,000  people,  he  said. 


The  joint  study  committee,  which  will  be 
formed  to  include  representatives  of  govern- 
ment, broadcasting  and  aviation  interests,  will 
be  co-chaired  by  the  FCC  and  CAA  members 
of  the  ACC,  it  was  understood.  Comr.  Edward 
M.  Webster  is  the  FCC  member;  CAA  Ad- 
ministrator F.  B.  Lee  is  the  CAA  representative. 

Both  Comr.  Webster  and  Administrator  Lee 
headed  a  similar  joint  study  in  1952.  The  result 
of  that  look  into  the  "problem"  of  tall  tv 
towers  was  an  agreement  that  all  applications 
for  airspace  clearance  would  be  processed  on  a 
case  by  case  basis  and  related  to  criteria  which 
were  accepted  by  both  the  broadcasting  and 
aviation  industries. 

ACC  directed  the  Airspace  Subcommittee  to 
continue  processing  tv  tower  applications  under 
present  criteria.  The  subcommittee  had  recom- 
mended that  it  refuse  to  approve  any  tower 
higher  than  1,000  ft.  pending  a  decision  on  its 
ceiling  proposal. 

Following  the  Airspace  Subcommittee  recom- 
mendation, the  Technical  Division  of  ACC  con- 
sidered the  matter  and,  unable  to  agree  on  a 
course  of  action,  submitted  it  to  the  top  level 
ACC  itself  [B.T.  Dec.  20.  1954]. 

Representing  the  broadcast  viewpoint  at  the 
ACC  meeting  last  week  were  Vincent  T. 
Wasilewski,  NARTB;  Robert  E.  L.  Kennedy, 
Assn.  of  Federal  Communications  Consulting 
Engineers;  Robert  M.  Booth  Jr.,  Federal  Com- 
munications Bar  Assn.;  Lowell  Wright,  aero- 
nautical consultant,  and  Walter  B.  Emery,  Joint 
Committee  on  Educational  Tv. 

Aviation  was  represented  by  retired  Brig. ' 
Gen.  Milton  W.  Arnold,  Airline  Transport  Assn. 
operational  vice  president;  and  representatives 
of  National  Business  Aircraft  Owners  Assn.; 
Airport  Operators  Council  and  the  Assn.  of 
State  Aviation  Officials. 

WMIL  Preparing  to  File 
For  WEMP  Facilities 

APPLICATION  for  the  facilities  of  WEMP 
Milwaukee  (1340  kc  with  250  w  unlimited)  is 
being  prepared  by  WMIL  Milwaukee,  at  present 
operating  on  1290  kc  with  1  kw  daytime  only, 
it  was  learned  last  week. 

The  move  came  less  than  a  month  after  pur- 
chase of  WEMP  by  Gordon  and  Barton  R. 
McLendon  and  associates  for  an  estimated 
$200,000  [B«T,  Dec.  27,  1954].  The  Messrs. 
McLendon.  executives  in  the  defunct  Liberty 
Broadcasting  System,  own  KLIF  Dallas,  KELP- 
AM-TV  El  Paso  and  hold  a  grant  for  KTLG 
(TV)  Corpus  Christi,  Tex. 

WEMP  has  negotiated  for  the  purchase  of 
WCAN  Milwaukee  (1250  kc,  with  5  kw  un- 
limited) from  Lou  Poller  for  $250,000  [B#T, 
Dec.  20,  1954].  This  purchase  was  made  con- 
tingent on  the  sale  of  the  present  WEMP 
facilities. 

WEMP,  owned  by  A.  M.  Spheeris  and  asso- 
ciates, also  is  30%  stcokholder  in  ch.  12  WTVW 
(TV)  Milwaukee  which  has  been  sold  to 
Hearst  Corp.  (WISN  Milwaukee)  for  an  overall 
figure  of  $2  million  [B»T,  Jan.  10]. 

Hendrickson  Named  for  Post 

FORMER  Sen.  Robert  C.  Hendrickson  (R- 
N.  J.),  who  was  chairman  of  the  Senate  Juvenile 
Delinquency  Subcommittee  during  hearings  on 
tv  programming  during  the  83d  Congress,  last 
week  was  nominated  for  the  ambassadorship 
to  New  Zealand  [B»T.  Dec.  27.  1954].  Mr. 
Hendrickson  after  the  hearings  said  the  sub- 
committee would  make  a  special  report  on 
whether  tv  programs  cause  delinquency  in 
children  [B»T,  Oct.  25,  1954]. 


AIRCRAFT  ACCIDENTS  INVOLVING  COLLISION 
WITH  RADIO  AND  TELEVISION  TOWERS,  1950-53 
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■  No  problem 
below  this  level 
soys  ASP. 


*  No  problem 
below  this  level 
says  AGA, 
Subcommittee. 


CIVIL  AIRCRAFT  COLLISIONS' 


'WITH  RADIO  AND  TELEVISION  TOWERS 


AIR  FORCE  AIRCRAFT  ARMY  AIRCRAFT 
COLLISIONS*  COLLISIONS' 


THIS  CHART  was  used  at  Air  Coordinating  Committee  meeting  last  week  to  show 
heights  at  which  aircraft  crashes  involving  radio  and  tv  towers  occurred.  Figures 
atop  each  tower  indicate  tower  height,  figures  with  dots  show  the  height  at  which 
crashes  occurred.  Data  was  secured  from  special  committee  studying  methods 
of  making  towers  and  guy  wires  more  visible  to  pilots,  under  auspices  of  Airdromes, 
Air  Routes  and  Ground  Aids  Subcommittee  (AGA)  of  ACC  [B«T,  Dec.  27,  1954].  ASP 
on  chart  stands  for  ACC's  Airspace  Subcommittee,  which  recommended  that  a  ceiling 
of  1,000  ft.  be  placed  on  all  tv  towers.  The  chart  was  prepared  and  presented  by 
Lowell  Wright,  aeronautical  consultant  to  WHAS-TV  Louisville. 
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✓NET  (TV)  Providence 
ights  Grant  to  WPRO 

j.NET  (TV)  Providence.  R.  I.,  last  week  car- 
id  its  fight  against  the  FCC's  grant  of  ch.  12 
WPRO  Providence  to  the  U.  S.  Court  of 
ppeals  in  Washington. 

It  filed  an  appeal  against  the  Commission's 
|)jant  and  the  denial  of  its  protest  [B«T,  Jan. 
>].  It  also  asked  the  WPRO-TV  grant  be  stayed 
nil  the  court  rendered  a  decision  on  its  appeal. 
Basic  issue  raised  by  ch.  16  WNET  was  that 
e  examiner  who  had  been  holding  hearings 
l  the  three-way  fight  for  the  vhf  frequency 
as  ordered  to  submit  findings  of  fact  to  the 
ommission  without  being  permitted  to  submit 
i  initial  decision.  This  violated  Sect.  409  (b) 
:  the  Communications  Act,  WNET  said. 
The  FCC  granted  the  ch.  12  facility  to  WPRO 
i  1953  after  competing  applicants  withdrew, 
allowing  a  merger  agreement.    In  this  agree- 
lent  there  was  a  provision  permitting  two 


stockholders  of  one  of  the  withdrawing  appli- 
cants to  be  paid  S205.500  if  they  decided  not 
to  exercise  their  option  to  purchase  stock  in 
a  new  licensee  to  be  formed.  This.  WNET 
charged,  was  a  "pay  off."  Comr.  Robert  T. 
Bartley  dissented  in  the  original  decision  on 
this  count  and  also  in  the  protest  denial  earlier 
this  month. 

WNET  also  charged  that  WPRO-TV  had 
commenced  construction  of  the  station  before 
it  received  its  grant,  in  violation  of  the  Com- 
mission's rules,  and  that  the  grant  violated  the 
multiple  ownership  rules. 

FCC  Closes  Detroit  Office 

FCC  last  week  amended  its  rules  to  eliminate 
the  Detroit  regional  office  of  the  Field  Engi- 
neering and  Monitoring  Bureau.  Effective  Jan. 
17.  the  Detroit  district  office  (District  No.  19) 
will  be  included  in  the  Chicago  regional  office 
(Region  No.  6)  and  the  Buffalo  district  office 
(District  No.  20)  in  the  New  York  regional 
office  (Region  No.  7). 


White  House  Denies  Pearson 
Station  Trafficking  Report 

FLAT  denial  that  Charles  Willis,  assistant  to 
Sherman  Adams  who  in  turn  is  Assistant  to 
President  Eisenhower,  is  trafficking  in  tv  li- 
censes was  made  by  the  White  House  Wednes- 
day following  publication  of  such  a  charge  in 
the  syndicated  "Washington  Merry-Go-Round" 
column  of  Drew  Pearson. 

"A  complete  and  utter  falsehood,"  said  James 
C.  Haggerty,  the  President's  news  secretary,  ap- 
plying the  comment  also  to  charges  that  Mr. 
Willis,  son-in-law  of  Harvey  Firestone,  is  dol- 
ing out  jobs  and  that  he  holds  FCC  Comrs. 
Robert  E.  Lee  and  John  C.  Doerfer  "in  the 
palm  of  his  hand." 

Murray  Snyder,  Mr.  Haggerty's  assistant,  said 
Mr.  Willis  has  no  control  whatever  over  dis- 
position of  federal  jobs,  merely  referring  com- 
munications to  the  proper  government  office. 


it  s  easy  to  see  why 
They're  so  easy  to  seel 

From  this  strategic  transmitter 
site  atop  Mount  Rafinesque. 
WTRI'S  signal  blankets  the 
Entire  Capital  District  area! 

WTRI  is  the  only  Albany  station  with 

380,000  WATTS  OF  POWER 

DIRECTIONAL  ANTENNA 

994  FEET  ABOVE  AVERAGE  TERRAIN 


ALBANY? 


wonder  local  viewers  pre 
In  both  168  hours 
Both  Albany  UHF  stations  are  telecasting 
(Monday  thru  Sunday,  5-11 PM) 

WTRI 

CAPTURED 
144  SEGMENTS 
or 

86%  OF  THE  VIEWING  TIME! 

That's  why 

with  two  UHF  stations  in  Albany — 
there  is  only  ONE  choice! 
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INVESTIGATION  OF  NETWORKS,  UHF-VHF 
WILL  CONTINUE  UNDER  84TH  CONGRESS 

Congressional  investigation  that  was  started  during  83rd  Congress 
will  be  carried  on  by  Senate  Commerce  Committee  under  Magnuson. 
Report  is  awaited  from  Jones,  majority  counsel  under  original  Bricker 
probe.  It  is  expected  to  criticize  the  tv  allocation  system  that  broke 
the  tv  freeze,  which  he  voted  against  as  FCC  commissioner. 


THE  CONGRESSIONAL  investigation  of  net- 
works and  uhf-vhf  problems — initiated  during 
the  83d  Congress  by  the  Senate  Commerce 
Committee  under  a  GOP  regime — will  continue 
in  the  84th,  but  apparently  without  benefit  of 
the  probe's  present  Democratic  and  Republican 
counsel. 

This  was  indicated  last  week  after  Sen.  War- 
ren G.  Magnuson  (D-Wash.),  new  chairman  of 
the  committee,  notified  both  Harry  M.  Plotkin, 
Democratic  counsel,  and  Robert  F.  Jones,  GOP 
counsel,  that  funds  for  the  current  phase  of  the 
investigation  no  longer  will  be  available  after 
Jan.  31.  Neither  Mr.  Plotkin  nor  Mr.  Jones 
have  committed  themselves  officially  concern- 
ing whether  they  will  continue  as  majority 
and  minority  counsel,  respectively,  for  the  in- 
vestigation. 

At  the  same  time.  Sen.  Magnuson's  office  last 
week  reiterated  that  the  investigation — described 
as  a  "study" — will  be  continued  by  the  full 
committee.  Sen.  Magnuson  already  has  asked 
for  funds  to  continue  the  committee's  investiga- 
tive work  in  several  fields,  including  communi- 
cations [B»T,  Jan.  10]. 

The  letters  sent  out  by  Chairman  Magnu- 
son notified  Messrs.  Plotkin  and  Jones  and  the 
clerical  staff  for  the  investigation,  all  considered 
as  temporary  personnel  being  paid  under  a 
Senate  resolution  authorizing  funds  for  the 
special  investigations  for  the  period  Feb.  1, 
1954,  to  Jan.  31,  1955.  that  funds  no  longer 
would  be  available  after  that  date.  Although 
the  notices  were  sent  as  a  matter  of  form,  they 
were  interpreted  to  mean  that  the  committee 
would  consider  itself  free  to  engage  other 
counsel  and  clerical  help  beginning  Feb.  1 . 

Nicholas  Zapple,  communications  counsel  on 
the  committee's  professional  staff,  was  not  af- 
fected by  the  notices,  which  apply  only  to 
temporary  personnel  engaged  for  the  investiga- 
tion. Mr.  Zapple  has  been  coordinating  the 
investigation  staff's  work. 

Mr.  Plotkin,  former  assistant  general  counsel 
of  the  FCC  and  partner  in  the  Washington 
law  firm  of  Arnold,  Fortas  &  Porter,  has  been 
working  on  the  investigation  as  minority  coun- 
sel while  Sen.  John  W.  Bricker  (R-Ohio),  who 
initiated  the  probe,  was  chairman  of  the  Sen- 
ate Commerce  Committee  under  the  Republi- 
cans. He  was  named  to  the  post  at  the  request 
of  former  Sen.  Edwin  C.  Johnson  (D-Colo.), 
then  ranking  committee  Democrat. 

His  formal  report  to  the  committee  a  fort- 
night ago  [B»T,  Jan.  10]  was  made  to  Sen.  Mag- 
nuson. Mr.  Plotkin's  report  and  recommenda- 
tions were  expected  to  be  adopted — at  least  in 
part — as  the  committee's  majority  report.  Mr. 
Plotkin,  it  was  understood,  recommended  that 
the  investigation  not  be  discontinued,  but  that 
the  committee,  before  going  ahead  with  the 
investigation,  first  determine  if  the  FCC  and  the 
Justice  Dept.  are  exercising  their  full  authority 
in  solving  uhf-vhf  network  affiliation  and  other 
difficulties. 

Although  it  was  not  believed  Mr.  Plotkin  will 
stay  with  the  investigation  staff,  it  was  felt  he 
will  remain  for  a  short  time  to  complete  his 
'  ork  in  the  investigation — perhaps  even  after 

Jan.  31. 

Mr.  Jones  presumably  will  return  to  the 
Washington  law  firm,  Scharfeld,   Jones  and 


Baron,  in  which  he  is  a  partner.  Although  it 
was  believed  Mr.  Jones,  if  he  desires,  could 
continue  as  minority  counsel  if  such  a  request 
is  put  to  the  committee  by  Sen.  Bricker,  the 
group's  ranking  Republican,  it  is  not  felt  that 
he  wishes  to  stay  as  minority  counsel.  He 
headed  the  probe  as  majority  counsel  under 
Sen.  Bricker's  chairmanship  of  the  committee. 

Mr.  Jones  late  last  week  still  had  not  sub- 
mitted his  report  on  the  probe  which  began 
last  summer.  He  was  not  available  for  com- 
ment regarding  when  his  report  will  go  to  Sen. 
Bricker. 

Mr.  Jones'  report  is  expected  to  be  in  large 
part  a  criticism  of  the  FCC's  Sixth  Report  & 
Order  of  April  14,  1952,  allocating  a  nation- 
wide tv  system  and  breaking  a  four-year  freeze 
on  tv  channel  grants.  A  former  Ohio  congress- 
man and  FCC  commissioner,  Mr.  Jones  was 
one  of  two  dissenting  members  of  the  FCC 
when  that  body  issued  the  1952  document. 
In  his  dissent  he  charged  that  the  allocations 
plan  favored  vhf  stations  in  large  markets  to 
the  detriment  of  small  market  outlets. 

Since  the  investigation,  when  it  was  begun, 
was  expected  to  be  finished  under  Republican 


control  of  the  Senate,  Mr.  Jones'  report  pre- 
sumably also  will  go  into  matters  in  which  he 
intended  to  probe  until  his  power  was  cut  short 
by  the  Nov.  2  Democratic  election  victories 
The  last  part  of  December  saw  an  extraordinar . 
spurt  in  the  pace  of  the  investigation  under  the 
prodding  of  Mr.  Jones. 

The  investigation  staff  had  mailed  question- 
naires to  the  FCC  and  the  tv  networks  before 
the  elections.  At  Mr.  Jones'  prompting,  a  sup- 
plemental questionnaire  was  sent  last  month  to 
the  FCC  asking  for  individual  financial  data 
on  tv  outlets — information  the  FCC  was  re- 
luctant to  supply  because  the  data  was  secured 
on  a  confidential  basis  [B«T,  Dec.  27.  1954]. 
Another  questionnaire  went  to  AT&T  asking 
about  coaxial  cable  and  microwave  rela\ 
charges.  The  tv  network  query  had  asked  about 
station  affiliation  details  and  policies  and  the 
original  FCC  questionnaire  had  asked  among 
other  things  for  station  coverage  data,  the 
latter  necessitating  an  FCC  canvass  of  licensees. 

Meanwhile,  a  spokesman  for  Sen.  Magnuson 
said  last  week  that  the  Senate  Commerce  Com- 
mittee chairman  will  confer  personally  with 
Sen.  HarleyM.  Kilgore  (D-W.  Va.)  who  as 
chairman  of  the  Senate  Judiciary  Committee 
will  investigate  what  he  has  described  as  "mo- 
nopoly practices"  in  the  communications  field 
(see  story,  page  80). 

Although  the  two  Democratic  committee 
chairmen  apparently  have  not  discussed  the  de- 
tails with  each  other,  it  is  known  that  through 
their  representatives  they  have  roughed  out. 
fields  in  which  each  committee  will  investi- 
gate to  prevent  overlap  or  duplication  [Closed 
Circuit,  Jan.  3]. 


Democrats  Add  4  Senators  to  I  FCC  Committee 

Sen.  John  O.  Pastore  to  be 
chairman  of  Communications 
Subcommittee. 

FOUR  new  Democratic  members  were  added 
last  week  to  the  Senate  Interstate  &  Foreign 
Commerce  Committee,  giving  the  group  a 
Democratic  majority  of  8-7.  The  committee 
membership  of  seven  Republicans  remains  un- 
changed. 

New  Democratic  members  of  the  15-man 
committee,  which  has  jurisdiction  over  most 
matters  in  the  broadcasting  industry,  are: 
Sens.  Price  Daniel  (Tex.),  Samuel  J.  Ervin 
Jr.  (N.  C),  Alan  Bible  (Nev.)  and  Strom 
Thurmond  (S.  C). 

Meanwhile,  it  was  made  definite  last  week 
that  the  chairman- 
ship of  the  Com- 
merce Committee's 
Communications 
Subcommittee  will 
go  to  Sen.  John  O. 
Pastore  (D-R.  I.), 
second  ranking  Dem- 
ocrat to  Chairman 
Warren  G.  Magnu- 
son (D-Wash.).  The 
current  network  in- 
vestigation, however, 
will  continue  under 
the  full  committee 
(see  story,  this  page). 
The  committee  holds  its  organizational  meet- 
ing at  3  p.m.  today  (Monday)  and  it  is  expected 
that  Sen.  Magnuson  will  confer  with  Sen. 
Pastore  and  others,  including  Sen.  John  W. 
Bricker  (R-Ohio),  former  chairman  and  rank- 
ing Republican,  on  preferences  and  interests  of 
Senators  for  subcommitee  assignments. 

Sen.  Daniel,  first  elected  to  the  Senate  in 
1952,  changes  his  membership  on  the  Senate 


SEN.  THURMOND 


SEN.  DANIEL 


SEN.  PASTORE 


Interior  &  Insular  Affairs  and  Post  Office 
&  Civil  Service  committees,  for  spots  on  the 
Commerce  and  Judiciary  committees. 

Sen.  Ervin  was  appointed  June  11,  1954, 
to  serve  the  unexpired  term  of  the  late  Clyde 
R.  Hoey  (D-N.  C).  and  was  elected  to  fill 
the  unexpired  term  (which  ends  Jan.  3,  1957) 
last  Nov.  2.  He  also  will  serve  on  the  Sen- 
ate Armed  Services  and  Government  Op- 
erations committees. 

Sen.  Bible,  elected  last  Nov.  2  to  serve 
the  unexpired  term  of  the  late  Pat  McCarran 
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as  national  representative  for 
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NBC  for  Southeast  Florida 


(D-Nev.),  (which  ends  Jan.  3,  1957),  also 
will  serve  on  the  District  of  Columbia  and 
Interior  &  Insular  Affairs  committees.  Sen. 
Bible  was  sworn  in  at  the  end  of  the  special 
Senate  session  last  November. 

Sen.  Thurmond  was  elected  Nov.  2  as  a 
write-in  candidate  for  the  full  Senate  term. 
He  also  will  serve  on  the  Senate  Public 
Works  and  Government  Operations  committees. 

Other  Democrats  on  the  committee  are 
Sens.  Magnuson.  Pastore  (R.  I.),  A.  S.  Mike 
Monroney  and  George  A.  Smathers  (Fla.). 
Sen.  Lyndon  B.  Johnson  (D-Tex.)  who  be- 
comes majority  floor  leader,  changes  from  the 
Commerce  Committee  to  the  Finance  Com- 
mittee, retaining  his  seat  on  the  Armed  Services 
Committee.  Sen.  Earle  C.  Clements  (D-Ky.), 
who  will  be  majority  whip,  changes  from  the 
Commerce  Committee  to  the  Appropriations 
Committee  and  retains  his  seat  on  the  Agricul- 
ture &  Forestry  Committee. 

Republicans  on  the  Commerce  Committee 
remain:  Sens.  Bricker,  chairman  in  the  83rd 
Congress,  and  Andrew  F.  Schoeppel  (Kan.), 
John  M.  Butler  (Md.),  Charles  E.  Potter 
(Mich.),  James  H.  Duff  (Pa.),  William  A. 
Purtell  (Conn.)  and  Frederick  G.  Payne  (Me.). 

Edward  Jarrett,  former  chief  clerk  of  the 
Commerce  Committee  under  Democratic  con- 
trol and  assistant  chief  clerk  during  the  83d 
Congress,  returns  to  the  post  of  chief  clerk. 
Bertram  O.  Wissman,  chief  clerk  during  the 
GOP  83d  Congress,  becomes  assistant  chief 
clerk  in  the  84th  Congress. 

Nicholas  Zapple,  communications  coun- 
sel on  the  committee's  professional  staff,  re- 
mains in  that  post.  Mr.  Zapple,  who  served  as 
counsel  for  the  Communications  subcommittee 
during  hearings  early  last  summer,  has  been  co- 
ordinating the  investigation  of  networks  and 
uhf-vhf  initiated  last  year  by  Sen.  Bricker  as 
chairman  of  the  committee  (see  story,  page 
78). 

Democrats  Take  Over 
House  Commerce  Unit 

SEVEN  DEMOCRATS  last  week  were  added 
to  the  10  who  served  on  the  House  Commerce 
Committee  during  the  83d  Congress  to  give 
the  Democrats  a  17-14  edge  on  Republicans. 
GOP  leadership  was  expected  to  name  minority 
members  to  the  committee  early  this  week. 

Democratic  congressmen  added  to  the  com- 
mittee last  week  are:  Isidore  Dollinger  (N.  Y.)', 
Walter  E.  Rogers  (Tex.),  Martin  Dies  (Tex.), 
Samuel  N.  Friedel  (Md.),  John  J  Flynt  Jr. 
(Ga.),  Torbert  Macdonald  (Mass.)  and  Don 
Hayworth  (Mich.). 

Other  Democrats  are:  Chairman  J.  Percy 
Priest  (Tenn.),  Oren  Harris  (Ark.),  Arthur  G. 
Klein  (N.  Y.),  William  T.  Granahan  (Pa.), 
F.  Ertel  Carlyle  (N.  C),  John  Bell  Williams 
(Miss.),  Peter  F.  Mack  Jr.  (111.),  Kenneth  A. 
Roberts  (Ala.),  Morgan  M.  Moulder  (Mo.) 
and  Harley  O.  Staggers  (W.  Va.). 

Republicans  likely  to  be  named  to  the  com- 
mittee are:  former  Chairman  (83rd  Congress) 
Charles  A.  Wolverton  (N.  J.),  Carl  Hinshaw 
(Calif.),  Joseph  P.  O'Hara  (Minn.),  Robert 
Hale  (Me.),  James  I.  Dolliver  (Iowa),  John 
W.  Heselton  (Mass.),  John  B.  Bennett  (Mich.), 
Richard  W.  Hoffman  (111.),  John  V.  Beamer 
(Ind.),  William  L.  Springer  (111.),  Alvin  R. 
Bush  (Pa.),  Paul  F.  Schenk  (Ohio),  Joseph  L. 
Carrigg  (Pa.)  and  Steven  B.  Derounian  (N.  Y.). 

Chairman  Priest  said  last  week  he  will  not 
ppoint  subcommittees  immediately,  but  first 
will  get  acquainted  with  new  members  and  see 
where  their  interests  and  talents  lie.    He  had 
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announced  soon  after  the  Nov.  2  elections  that 
he  would  have  subcommittees  to  work  on 
legislation  in  the  various  fields  [B»T,  Nov.  8, 
1954],  one  of  which  would  handle  communica- 
tions problems.  There  have  been  no  standing 
subcommittees  in  the  House  Commerce  Com- 
mittee since  the  80th  Congress. 

MORE  SPACE  NEEDED 
AT  '56  CONVENTIONS 

THE  RADIO-TV  industry  anticipates  a  need 
for  75,000  square  feet  of  space  for  the  1956 
Presidential  nominating  conventions  —  50% 
more  than  in  1952 — chairmen  of  both  parties 
have  been  told  by 
the  Radio-Tv  Corre- 
spondents Assn. 

Bill  Henry,  Wash- 
ington radio  com- 
mentator and  chair- 
man of  RTCA's 
Convention  Com- 
mittee, said  the  need 
for  more  space  is 
based  partly  on  ex- 
pectations that  the 
conventions  may  be 
televised  in  color 
and  partly  on  the 
increase  in  television 
activities  since  1952. 

Mr.  Henry  spoke  to  Paul  Butler,  chairman 
of  the  Democratic  National  Committee,  and 
other  committee  officials  last  Tuesday.  The 
previous  Saturday  he  had  made  a  similar  talk 
to  Leonard  Hall,  chairman  of  the  Republican 
National  Committee,  and  other  GOP  commit- 
tee leaders. 

He  said  the  need  for  extra  space  is  based  on 
the  demands  of  color  telecasting  for  more  tech- 
nicians and  equipment  and  more  lighting.  The 
intense  heat  of  the  lighting,  in  turn,  requires 
more  machinery  for  air-conditioning,  he  said. 

The  overall  increase  in  television  activities, 
he  said,  has  been  due  largely  to  the  growing 
number  of  newsreels  being  made  for  individual 
tv  stations,  with  still  more  space  needed  for 
film  processing.  Networks  are  expected  to  con- 
tinue pooling  live  coverage,  with  each  network 
handling  its  own  features,  interviews  and  other 
coverage,  Mr.  Henry  said. 

Mr.  Henry  said  radio-tv  correspondents  also 
have  expressed  to  both  committees  their  hope 
that  both  conventions  will  be  held  in  the  same 
city  because  of  the  large  increase  in  expenses 
involved  in  moving  and  setting  up  equipment 
and  transporting  broadcasting  personnel  to  two 
different  cities. 

In  1952,  he  said,  expenses  of  convention 
coverage  to  the  radio-tv  industry  were  estimated 
at  $750,000.  "We  will  spend  as  much  or  more 
in  1956,"  he  said. 

Democrats  have  selected  a  convention  date 
beginning  Aug.  27,  1956,  but  have  not  selected 
a  site.  Republicans  have  not  selected  a  date 
or  site. 

Details  Being  Worked  Out 
For  Filming  Ike  Conferences 

TELEVISION  coverage  of  President  Eisen- 
hower's news  conferences,  using  edited  films, 
neared  the  practical  stage  last  week  as  details 
of  reporting  the  weekly  conferences  visually 
were  worked  out  with  an  industry  committee. 

James  C.  Hagerty,  the  President's  secretary, 
and  his  assistant,  Murray  Snyder,  conferred 
with  tv  and  film  newsreel  representatives 
Wednesday.     Development    of    the  Eastman 


Tri-X  film  [B»T,  Jan.  10],  requiring  little  light. 'I 
simplifies  the  problem,  it  was  indicated. 

As  now  conceived,  four  cameras  would  be 
placed  on  the  floor  level  in  the  old  IndiaD 
Treaty  room  of  the  Executive  Office  Bldg.,  ad- 
joining the  White  House  grounds.  Lights  would 
be  suspended  from  the  balcony.  Pooled  cameras 
would  produce  film  that  could  be  processed 
quickly  and  then  edited  by  the  White  House 
secretarial  staff.  Specific  release  would  be  re- 
quired for  the  filmed  material. 

Secretary  Hagerty  has  discussed  the  idea 
with  President  Eisenhower,  who  has  instigated 
a  number  of  radio-tv  innovations  since  he  took 
office.  The  President  is  understood  to  agree 
that  editing  is  required,  as  in  the  case  of  the 
voice  transcripts,  because  of  the  rapid-fire  nature  | 
of  questions  and  answers  and  the  hazards  in- 
volved in  use  of  the  off-the-cuff  answers  to 
delicate  queries. 

Attending  last  week's  conference  from  tv  were 
Lewis  W.  Shollenberger.  CBS:  Julian  Goodman. 
NBC:  Bryson  Rash,  ABC:  Charles  E.  Shutt.  Tele- 
news,  and  Tom  Craven.  United  Press  Movietone. 

Affiliation  Practices 
To  Key  Kilgore  Probe 

A  NETWORK'S  power  to  make  or  break  a 
radio  or  television  station  by  a  switch  of  affilia- 
tion— this  appears  to  be  the  keystone  on  which 
Sen.  Harley  M.  Kilgore  (D-W.  Va.),  new  chair- 
man of  the  Senate  Judiciary  Committee,  will 
construct  the  case  for  his  impending  investiga- 
tion of  "monopoly  practices"  in  the  communi- 
cations field. 

Sen.  Kilgore  made  this  evident  in  an  an- 
nouncement today  (Monday)  that  he  had  con- 
ferred several  times  last  week  with  broadcaster 
Howard  L.  Chernoff,  who  has  been  acting  as 
consultant  for  the  senator's  proposed  monopoly 
probe.  Sen.  Kilgore  described  the  talks  with 
Mr.  Chernoff  as  "eminently  illuminating  and 
most  satisfactory." 

Mr.  Chernoff,  now  a  West  Coast  radio-tv 
consultant  and  part  owner  of  WTAP-TV  Park- 
ersburg.  W.  Va.,  has  been  making  a  preliminary 
study  and  conferring  with  industry  officials  in 
Sen.  Kilgore's  behalf.  After  discussions  with 
Sen.  Kilgore  the  first  part  of  last  week  he  left 
Wednesday  to  hold  conferences  with  network 
and  industry  manufacturing  officials  in  New 
York.  He  was  to  return  to  Washington  Friday 
to  make  additional  reports. 

Referring  to  his  talks  with  Mr.  Chernoff,  Sen. 
Kilgore  said:  "I  believe  Mr.  Chernoff  is  pro- 
ceeding in  orderly  fashion,  and  the  facts  he  is 
developing  as  the  result  of  the  conversations  he 
is  having  with  key  people  in  the  industry  should 
provide  us  with  an  excellent  background  upon 
which  to  decide  the  extent  and  course  of  our  in- 
quiry." 

Mr.  Chernoff  said  Sen.  Kilgore  has  expressed 
"great  interest"  in  a  network's  power  to 
"arbitrarily  switch  its  affiliation  from  one  sta- 
tion in  the  same  market." 

Sen.  Kilgore  has  asked  Mr.  Chernoff  to  seek 
information  for  him  in  "several  recent  in- 
stances" of  network  affiliation  switches.  The 
Senate  Judiciary  Committee  chairman  and  Mr. 
Chernoff  also  discussed  such  subjects  as  owner- 
ship of  radio  and  tv  outlets  by  newspapers, 
ownership  of  stations  by  networks  and  owner- 
ship of  networks  and  stations  by  manufacturers 
of  radio  and  tv  sets  and  parts. 

Mr.  Chernoff  is  not  being  paid  or  reimbursed 
for  expenses  by  the  Judiciary  Committee. 

Sen.  Kilgore  confirmed  that  the  "monopoly" 
investigation  will  be  carried  out  by  the  Judi- 
ciary Committee's  Anti-Monopoly  Subcommit- 
tee, but  did  not  indicate  whether  he  would  take 
over  as  chairman  of  the  subcommittee.    "If  he 
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Sen.  Kilgore]  does  not,"  the  announcement 
:aid,  "his  appointee  will  no  doubt  be  someone 
,vith  the  same  interest  in  the  subject  that.  Sen. 
Kilgore  has  manifested." 

Decisions  on  who  will  head  the  Anti-Mon- 
opoly and  the  Juvenile  Delinquency  and  other 
subcommittees  probably  will  be  forthcoming 
this  week.  Sen.  William  Langer,  Republican 
from  North  Dakota  and  chairman  of  the  Judi- 
ciary Committee  in  the  83d  Congress,  has 
been  regarded  as  one  of  the  most  likely  candi- 
dates for  the  anti-monopoly  unit  chairmanship. 
Sen.  Estes  Kefauver  (D-Tenn.)  also  has  been 
mentioned  for  the  subcommittee  post.  Sen. 
Kefauver  and  Sen.  Thomas  C.  Hennings  (Mo.) 
also  are  regarded  as  being  considered  for  chair- 
manship of  the  Juvenile  Delinquency  Subcom- 
mittee. 

Sen.  Kilgore's  office  earlier  had  said  he  will 
j  confer  with  Sen.  Warren  G.  Magnuson  (D- 

Wash.),  chairman  of  the  Senate  Commerce 
j  Committee,  to  determine  jurisdictional  fields 

for  probes  by  both  committees  in  the  radio-tv 

field  (see  story,  page  78). 

$200,000  Settlement 
May  End  LBS  Suit 

HEARING  will  be  held  by  the  U.  S.  bankruptcy 
court  in  Dallas  Jan.  25  on  an  application  for 
dismissal  of  the  now-defunct  Liberty  Broad- 
casting System's  $12  million  anti-trust  suit 
against  major  league  baseball,  on  grounds  that 
a  compromise  settlement  has  been  reached. 

The  court  last  week  sent  out  notices  of  the 
application  and  invitations  to  creditors  to  regis- 
ter any  protests,  the  action  looking  toward  its 
approval  of  a  $200,000  settlement  announced 
in  Chicago  last  week  by  American  League  Presi- 
dent Will  Harridge. 

The  suit  was  filed  by  LBS  three  years  ago, 
charging  13  of  the  16  major  league  clubs  with 
conspiring  to  "monopolize  and  restrain  compe- 
tition in  [baseball]  broadcasting."  The  U.  S. 
District  Court  in  Chicago  had  continued  the 
case  until  April  18  pending  pre-trial  hearings 
originally  slated  for  today  (Monday)  [B*T, 
Jan.  10].  The  suit  charged  violation  of  the 
Sherman  Act  and  Sherman  anti-trust  laws, 
and  named  all  major  league  teams  except  the 
Chicago  White  Sox,  Brooklyn  Dodgers  and 
Cincinnati  Redlegs. 

Mr.  Harridge  told  a  news  conference  that 
"both  sides  have  accepted  the  proposal  subject 
to  approval  of  the  bankruptcy  court"  in  which 
William  J.  Rochelle  Jr.,  LBS  trustee,  filed  an 
application  for  authority  to  dismiss  the  action. 
Gordon  McLendon,  former  Liberty  head  and 
principal  stockholder  in  KLIF  Dallas  and 
KELP-AM-TV  El  Paso,  Tex.,  described  the 
settlement  as  a  "victory  all  the  way,"  but  said 
its  acceptance  would  depend  on  the  trustee. 

Legal  observers  in  Chicago  agreed  that  with 
baseball's  old  restrictive  Rule  1  (d)  no  longer 
in  existence,  the  reason  for  the  suit  has  gone 
by  the  boards,  as  pointed  out  by  Mr.  Harridge. 
The  rule  prohibited  major  league  broadcasts  in 
minor  league  cities  at  broadcast  times  when 
the  latter's  clubs  were  playing  at  home.  It  was 
passed  in  1946,  amended  for  the  1950-51  sea- 
sons, and  rescinded  in  1951.  Mr.  Harridge 
noted  that  "there  is  no  point  in  rejecting  a 
settlement  in  order  to  defend  it." 

The  settlement  was  recommended  in  Chicago 
District  Court  Jan.  6  by  Judge  Julius  Hoffman 
"to  save  the  court  and  the  parties  the  time  and 
expense  of  a  protracted  jury  trial,"  which  ob- 
servers have  felt  would  last  at  least  three 
months. 

In  his  announcement  of  the  settlement,  Mr. 
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From  where  I  sit 
6y  Joe  Marsh 


Swifty  Gets  Slowed  Down 


Swifty  Fisher  has  a  short  temper 
and  really  hit  the  roof  when  he  got  a 
parking  ticket  last  week.  He  wasn't 
near  a  hydrant  or  too  far  from  the 
curb.  There  was  a  big  sign  saying 
"One  Hour  Parking"  and  he'd  only 
been  gone  twenty  minutes. 

Running  immediately  to  Traffic 
Court,  where  Hack  Miller  was  on 
duty,  Swifty  hollered  how  he  hadn't 
done  anything  wrong  .  .  .  how  he  is 
probably  the  most  law-abiding  driver 
in  town. 

But  Hack  examined  the  ticket,  and 
broke  into  a  grin.  "Slow  down,  friend," 
he  said.  "You're  not  guilty — except  of 
making  a  big  fuss  over  nothing.  This 
ticket  came  from  some  kid's  policeman 
play  outfit!" 

From  where  I  sit,  jumping  to  con- 
clusions can  make  anyone  appear 
silly.  Another  way  to  look  foolish  is  to 
make  a  quick  decision  on  a  question 
of  personal  preference.  For  instance^ 
I  like  a  glass  of  beer  occasionally.  You 
may  be  a  buttermilk  man.  But  neither 
of  us  ought  to  "lay  down  the  law" 
about  the  other's  choice. 
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Harridge  said  that  while  he  felt  baseball  could ' 
justify  its  defense  of  Rule  1  (d),  "winning  the 
case  will  cost  us  more  than  the  proposed  settle- 
ment." League  presidents,  along  with  Western 
Union,  were  named  as  co-conspirators  in  the 
suit. 

Mr.  McLendon,  while  claiming  a  "victory, ' 
said  he  was  opposed  to  the  amount  of  the  settle- 
ment. 

ALBANY  SALE  HARM 
CITED  BY  WTRI  (TV) 

Appeal  Court  hears  protest  on 
sale  of  WROW-AM-TV  there  to 
Lowell  Thomas.  WTRI  asserts 
that  if  its  CBS-TV  affiliation 
is  lost  to  WROW-TV,  as  now 
planned,  it  cannot  operate  as 
an  independent  station. 

CLAIM  that  it  would  have  to  suspend  opera- 
tions if  the  Lf.  S.  Court  of  Appeals  did  not 
act  was  made  last  week  by  WTRI  (TV)  Al- 
bany, N.  Y.,  in  appeals  filed  against  the  FCC's 
approval  of  the  sale  of  WROW-AM-TV  that 
city  to  newscaster  Lowell  Thomas  and  asso- 
ciates late  last  year  [B»T,  Nov.  8,  1954]. 

WTRI,  on  ch.  35  and  until  Feb.  1  the  Al- 
bany-Schenectady-Troy  area  CBS-TV  affiliate, 
said  that  if  it  loses  the  CBS  affiliation,  it  will 
have  no  other  network  to  affiliate  with  and 
does  not  think  it  can  continue  operating  as  an 
independent.  It  said  that  ch.  6  WRGB  (TV) 
Schenectady  has  the  NBC  affiliation,  with  first 
refusal  rights  from  the  other  networks,  and  that 
ch.  41  WROW-TV  also  has  affiliation  agree- 
ments with  ABC  and  DuMont. 

Statement  was  made  by  Richard  B.  Wheeler, 
general  manager  of  WTRI,  in  its  court  plead- 
ings. Mr.  Wheeler  also  said  WTRI  has  an  in- 
come of  from  $800  to  $1,000  per  week  from 
CBS  and  that  CBS  programs  amounted  to  about 
17%  of  its  weekly  income.  In  addition,  he  said, 
national  and  spot  income  exceeded  these 
amounts  due  to  the  worth  of  adjacencies  to 
network  programs  and  the  fact  that  WTRI  was 
a  CBS  station.  Since  the  FCC  approved  the 
WROW-TV  transfer  and  since  CBS  announced 
its  new  affiliation,  WTRI  has  lost  several  ac- 
counts, Mr.  Wheeler  explained. 

WTRI  appeals  asked  for  a  temporary  stay 
of  the  transfer  grant.  It  also  asked  the  court  to 
find  the  FCC  in  error  in  proposing  what  it 
called  a  "modified"  hearing  on  its  protest  in- 
stead of  a  full  hearing. 

WTRI  claimed  that  a  hearing  should  be  held 
on  the  WROW  stations'  sale  because  of  Mr. 
Thomas'  relationship  to  CBS.  This  is  a  vio- 
lation of  FCC  policy  regarding  ownership  of 
stations  by  a  network  employe,  WTRI  said. 
The  station  also  claimed  that  there  was  a 
"secret  understanding"  regarding  affiliation  be- 
tween CBS  and  the  new  owners  before  the 
FCC  approved  the  transfer,  and  that  the  trans- 
fer violates  the  FCC's  multiple  ownership  rules 
and  the  anti-trust  laws. 

Mr.  Thomas  and  others  bought  the  WROW 
properties  for  $298,800.  Following  FCC  ap- 
proval last  November,  WTRI  protested.  Last 
month  the  FCC  ordered  an  oral  argument 
Ian.  24  on  WTRI's  allegations  that  the  sale 
violated  Commission  policy  regarding  station 
ownership  by  network  personnel  and  on 
whether  any  understanding  between  CBS  and 
the  new  WROW-TV  owners  violated  anti-trust 
laws.  The  Commission  also  said  a  regular  hear- 
ing before  an  examiner  would  be  held  later 
on  WTRI's  charges  that  a  full  disclosure  of 


Broadcasting 


Telecasting 


SIGHT  AND  SOUND 

is  easier  with  these  5  built-in  advantages  of  Kodascope  Pageant  Sound  Projectors 


You  probably  know  all  too  well  how  tech- 
nical imperfections  in  film  presentations  can 
stymie  program  sales.  Many  TV  salesmen 
avoid  these  imperfections  and  get  the  finest 
in  16mm.  preview  projection  with  one  of  the 
six  Kodascope  Pageant  Sound  Projectors. 
Here  are  five  good  reasons  why : 

1.  Crisp  pictures.  You  get  sharp  focus  in 
both  center  and  corner  screen  areas  with  the 
Pageant's  built-in  field-sharpening  element. 
And  for  projection  under  adverse  condi- 
tions, three  of  the  Pageant  models  are  spe- 
cially equipped  to  throw  40%  extra  light 
onto  the  screen. 

2.  Clear,  comfortable  sound.  Pageant  Pro- 
jectors give  you  better  sound  five  ways. 
First,  the  exclusive  Fidelity  Control  lets  you 
focus  the  sound-scanning  beam  to  get  the 


most  from  any  optical  sound  track.  Next, 
the  powerful  7-  and  15-watt  amplifiers  are 
true-rated  for  full  delivery.  Third,  the 
matched  speakers  are  of  ample  capacity  for 
the  amplifier  output.  Fourth,  special  bass 
and  treble  controls  are  built  into  the  15-watt 
Pageant  models.  And  finally,  low-speed 
nylon  gear  operation  and  permanent  pre- 
lubrication  insure  that  your  Pageant  will  not 
produce  any  distracting  noise  of  its  own. 

3.  Trouble-free  operation.  Repairmen  say 
that  the  main  cause  of  projector  break- 
downs is  improper  oiling.  You  completely 
by-pass  this  problem  with  a  permanently 
pre-lubricated  Pageant.  It  will  never  need  a 
drop  of  oil! 

4.  Easy  portability.  Four  Pageant  models 
snap  neatly  into  single,  compact  units — 


easily  handled  anywhere  by  one  person.  Two 
other  Pageant  models  carry  in  two,  trim, 
matching  cases. 

5.  Versatility.  At  least  one  of  the  six  newly 
redesigned  Pageant  models  is  specially 
suited  to  your  particular  projection  require- 
ments. Prices  start  at  a  sensible  $425.  (Sub- 
ject to  change  without  notice.) 

Ask  for  a  free  demonstration 

You  can  prove  to  yourself  that  a  Pageant 
will  be  your  best  friend  for  selling  sight  and 
sound.  Let  your  Kodak  Audio-Visual  Dealer 
help  you  pick  and  try  out  the  Pageant  model 
that  best  fits  your  needs.  He  also  has  for  you 
a  free  copy  of  a  new  color  catalog  giving  full 
details  on  the  new  Pageant  line.  See  him 
soon,  or  just  mail  us  the  coupon  below. 


For  all  your  TV  movie-equipment  needs . . . 


FOR  PERMANENT  INSTALLATION 


The  Eastman  16mm. 
Projector,  Model  25, 
gives  sound  and  visual 
reproduction  compara- 
ble to  the  finest  35mm. 
projectors.  Sealed-in-oil- 
bath  movement,  separate 
motors  for  blower,  reel, 
and  main  projector  drive, 
plus  exceptionally  stable 
drive  mechanism,  assure 
ultrasmooth  perform- 
ance. Light  source  may 
be  either  tungsten  or 
high-intensity  arc. 


ANYTHING  THAT  MOVES 

On-the-spot 
news  events, 
commercials — 
[any  TV  movie 
assignment  is 
easily  within  the 
scope  of  the 
Cine-Kodak  Special  II  Camera.  It 
handles  dissolves,  fades,  animation, 
and  other  special  effects  without 
additional  equipment  and  without  the 
need  for  optical  printing.  With  pre- 
loaded film  chambers,  your  Cine- 
Kodak  Special  II  will  be  ready  to  go 
into  action  and  stay  in  action  when 
that  big  story  breaks  in  your  city. 


EASTMAN  KODAK  COMPANY       1 82 

Dept.  8-V,  Rochester  4,  N.  Y. 

Please  send  name  of  nearest  Kodak  Audio-Visual  Dealer  and 
information  on  Kodascope  Pageant  Sound  Projectors  |  j 
Eastman  16mm.  Projector,  Model  25  FJ  Cine-Kodak  Special  II 
Camera  I  I 
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One  Way  Out 

POSSIBLE  solution  to  the  unauthorized 
booster  tv  operations  in  the  Chelan  Na- 
tional Forest  area  of  Washington  [B»T, 
Nov.  22,  1954]  was  seen  last  week  when 
the  FCC  authorized  the  experimental 
operation  of  a  low-cost,  200-w,  "trans- 
lator" satellite  in  Manson,  Wash. 

The  experimental  station,  which  will 
be  owned  and  operated  by  non-profit, 
citizen-owned  Manson  Community  Tele- 
vision Co.,  was  authorized  to  pick  up 
distant  stations,  amplify  the  signals  and 
retransmit  them  on  ch.  16.  The  Commis- 
sion said  various,  experimental  types  of 
antennas  will  be  used,  none  to  exceed 
30  ft.  above  ground.  The  FCC  also 
waived  certain  rules  to  permit  this  type  of 
operation.  Comrs.  Edward  M.  Webster 
and  Frieda  B.  Hennock  dissented. 

The  illegal  boosters  were  put  into  oper- 
ation late  last  year  in  half-a-dozen  north 
central  Washington  towns.  They  were 
picking  up  and  retransmitting  Spokane's 
KXLY-TV's  ch.  4  signals.  Spokane  is 
about  130  miles  away.  FCC  objections 
and  the  threat  of  legal  action  brought 
pressure  from  Washington's  congressional 
delegation.  Last  week's  action  was  be- 
lieved a  compromise  to  permit  this  activ- 
ity. At  the  same  time,  it  will  furnish 
the  FCC  with  data  regarding  this  type 
of  satellite  operation. 

Pending  before  the  FCC  is  a  proposal 
to  permit  low-power,  100-w  regular  tv 
station  operation  [B*T.  Dec.  20,  27, 
1954].  In  the  proposal,  the  Commission 
also  asked  for  comments  regarding  satel- 
lite operation;  these  are  due  Feb.  25. 


Mr.  Thomas'  relationship  to  CBS  was  not  made 
in  the  transfer  application,  nor  were  there  dis- 
closed agreements  regarding  CBS  affiliation. 
It  refused,  however,  to  stay  the  grant  [B«T, 
Jan.  3]. 

WTRI  claimed  in  its  court  appeal  that  this 
violated  the  McFarland  Act  protest  rule  pro- 
vision that  when  the  FCC  finds  that  a  protestant 
is  a  "party  in  interest"  a  full  hearing  must  be 
held  and  a  stay  issued. 

WTRI  said  it  "believes  that  the  Commission's 
action  in  this  case  is  simply  a  single  evidence 
of  the  Commission's  long-standing  resistance 
toward  any  protest  provision  which  required 
the  holding  of  a  hearing  on  an  application. 
Thus,  in  order  to  understand  and  judge  the 
Commission's  action  here,  its  opposition  to  the 
enactment  of  309  (c),  the  legislative  history  of 
that  section,  and  the  Commission's  hostile 
interpretation  of  the  section  since  enactment 
must  be  briefly  considered." 

WTRI  then  related  the  history  of  this  con- 
troversial section  of  the  1952  McFarland  Act. 
It  also  called  attention  to  several  court  cases 
which,  it  claimed,  bolstered  its  contention  that 
FCC  must  stay  a  grant  when  a  valid  protest  is 
filed  and  give  the  objector  a  full  hearing. 

In  addition  to  the  request  that  the  court 
order  a  stay  and  force  the  Commission  to 
grant  a  full  hearing  on  the  WROW  transfer, 
WTRI  asked  that  the  court  forbid  the  FCC  to 
take  any  action  on  WROW-TV's  rule-making 
petition  to  move  ch.  10  to  Vail  Mill,  N.  Y., 
35  miles  northwest  of  Albany. 

The  WTRI  appeals  were  filed  by  Paul  A. 
Porter,  former  FCC  chairman  and  former  CBS 
Washington  attorney,  of  Arnold,  Fortas  & 
Porter,  Washington  attorneys. 


Low  Power  Ch.  8 
Asked  by  WRTV  (TV) 

PETITION  for  rule-making  to  permit  assign- 
ment of  a  low-power  vhf  tv  station  on  ch.  8 
at  Asbury  Park,  N.  J.,  was  filed  with  FCC 
Thursday  by  ch.  58  WRTV  (TV)  there.  The 
market  is  within  the  primary  area  of  the  seven 
New  York  City  vhf  outlets  and  two  Philadel- 
phia vhf  stations,  including  ch.  7  WABC-TV 
and  ch.  9  WOR-TV  New  York,  WRTV  said, 
but  existing  stations  would  receive  no  more 
interference  than  the  rules  now  allow. 

Reciting  its  extensive  uhf  set  conversion  pro- 
motion, plus  its  unique  record  of  local,  live 
programming.  WRTV  said  the  conversion  of 
only  6,000  sets  in  the  area  to  uhf  has  been 
"cruelly  disappointing."  Poor  converter  per- 
formance was  cited  as  a  factor. 

Presenting  detailed  exhibits  to  support  its 
contention  that  Asbury  Park  needs  and  wants 
its  own  local  station,  WRTV  said  its  proposed 
low-power  operation  of  1.44  kw  effective  radi- 
ated power  on  ch.  8  with  antenna  height  above 
average  terrain  of  300  ft.  "would  not  provide 
any  more  interference  than  would  be  caused 
under  the  Commission's  rules  if  new  co-channel 
and  adjacent  channel  stations  were  to  operate 
with  full  power  and  antenna  height  at  the  mini- 
mum separations  provided  in  the  rules." 

FCC's  adjacent  channel  spacing  minimum  is 
60  miles  and  co-channel  170  miles.  The  pro- 
posed WRTV  site  is  34  miles  from  adjacent 
channel  WABC-TV  and  WOR-TV  atop  the 
Empire  State  Bldg.,  138.5  miles  from  ch.  8 


WGAL-iV  Lancaster,  Pa.,  and  99  miles  from 
ch.  8  WNHC-TV  New  Haven,  Conn. 

The  petition  said  WRTV  would  cause  no 
objectionable  interference  to  WGAL-TV  while 
that  which  would  occur  to  WNHC-TV  would 
fall  in  an  area  already  blocked  by  adjacent 
channel  signals. 

WRTV  said  establishment  of  low  power  tv 
must  be  conditioned  upon  two  factors:  "It  must 
be  demonstrated  that  the  community  involved 
cannot  be  provided  with  adequate  local  televi- 
sion facilities  without  the  use  of  the  vhf:  and 
the  need  must  be  such  as  to  warrant  the  inter- 
ference which  may  be  created  by  the  establish- 
ment of  the  station."  WRTV  said  it  met  with 
these  qualifications.  The  pleading  was  prepared 
by  Paul  Dobin  of  Cohn  &  Marks,  Washington. 
Mr.  Dobin.  formerly  with  FCC,  was  a  major 
contributor  to  the  language  of  the  Sixth  Report 
reallocating  tv. 

Scott  Seeks  House  News  Ban 

REP.  Hugh  D.  Scott  Jr..  (R-Pa.)  said  last 
week  he  will  ask  the  House  Rules  Committee 
to  hold  a  hearing  on  his  HR  Res  61,  which 
would  amend  the  rules  of  the  House.  One  of 
the  amendments  in  Rep.  Scott's  resolution 
would  give  witnesses  at  House  committee  hear- 
ings the  power  to  prohibit  coverage  by  radio 
microphones  and  tv  and  motion  picture 
cameras. 

Rep.  Scott,  who  headed  a  Legislative  Pro- 
cedure Subcommittee  of  the  House  Rules  Com- 
mittee in  the  83d  Congress,  said  he  was  asking 
the  hearing  because  the  House  failed  to  adopt 
HR  Res  61  at  the  beginning  of  Congress. 


out- selling...  out- performing 


ALL  OTHER  TV  FILM  SYSTEMS 


-scanner 

installed  at  WFMZ-TV 

Penn- Allen  Broadcasting  Co. 
ALLENTOWN,  PA. 
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In  SEATTLE,  TACOMA  and 
the  PUGET  SOUND  AREA 


it's 


l 


TACOMA  5,  WASHINGTON 


316,000  WATTS 

ANTENNA  HEIGHT 
1000  FT.  ABOVE  SEA  LEVEL 


CHANNEL 
ELEVEN 


BASIC 


a9 


ERTON^ 


fir* 


NEW  ' 
SITE 


EVERETT 


^SEATTLE 


TACOMA 


OLYMPIA 


*  *OpUL  ATlO**'  ° 


OF  ALL  TV  STATIONS  IN  THE 
FABULOUS  PUCET  SOUND  AREA 
ONLY  KT NT-TV  COVERS  ALL  5 
CITIES  IN   ITS  "A"  CONTOUR 

"Seattle,  Tacoma,  Everett,  Bremerton,  Olympia 

'The  Word  Gets  Around  .  .  .  Buy  Puget  Sound' 

Represented  Nationally  by  WEED  TELEVISION 
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WBIR  Knoxville  Favored 
In  Initial  Grant  There 

INITIAL  decision  proposing  to  grant  ch.  10  at 
Knoxville,  Tenn..  to  WBIR  there,  and  denial 
of  the  competing  applications  of  local  WNOX 
and  Tennessee  Television  Inc.  was  issued  last 
week  by  FCC  Examiner  Herbert  Sharfman. 

The  decision  concluded  that,  although  on 
many  points  of  preference  between  WBIR  and 
WNOX  there  were  no  bases  of  choice,  WBIR 
must  be  preferred  on  the  basis  of  diversification 
of  mass  media  of  communications.  The  deci- 
sion further  concluded  that  WBIR's  superiority 
of  television  and  radio  experience,  program 
plans  and  staff  give  it  preference  over  Ten- 
nessee Television. 

WBIR  is  30%  owned  by  Gilmore  N.  Nunn. 
51%  stockholder  of  WLAP-TV  Lexington, 
Ky.,  and  30%  by  Radio  Cincinnati  Inc..  li- 
censee of  WKRC-AM-FM-TV  Cincinnati,  and 
90%  owner  of  WTVN-AM-TV  Columbus. 
Ohio.  Radio  Cincinnati  is  owned  by  the  Taft 
family,  who  also  publish  the  Cincinnati  Times- 
Star. 

WNOX  is  owned  by  the  Scripps-Howard 
Radio  Inc.,  licensee  of  WEWS  (TV)  Cleveland, 
and  WCPO-AM-FM-TV  Cincinnati.  Scripps- 
Howard  also  has  an  interest  in  am  and  fm  sta-  | 
tions  in  Memphis.  Detroit  and  Akron,  and  is 
publisher  of  a  number  of  newspapers  through- 
out the  country. 

Two  Am's,  Two  Fm#s 
Granted  by  Commission 

FCC  last  week  granted  two  new  standard  day- 
time stations  and  two  new  fm  stations. 

•  At  Monticello,  Ark.,  a  new  am  station  on 
1430  kc  with  1  kw  was  granted  to  College 
Broadcasting  Co.,  equal  partnership  composed 
of  lames  A.  West  Ir.,  1/3  partner  of  KSMS 
El  Dorado,  Ark.;  Elgie  M.  Risinger;  Delvin  R. 
White,  and  Bill  Wells,  commercial  manager  of 
KWRF  Warren,  Ark. 

•  At  Dundalk,  Md.,  a  new  am  station  on  860 
kc  with  500  w  directional  was  granted  to  Erway 
Broadcasting  Corp.  The  grant  is  subject  to  en- 
gineering conditions  including  acceptance  of  in- 
terference from  proposed  operation  of  a  new 
daytime  am  station  at  Washington,  D.  C,  on 
840  kc  with  10  w  directional.  Principals  in 
Erway  Broadcasting  are  President  Guy  S.  Erway 
(2/3),  insurance  man,  and  Vice  Pres.  Raymond 
A.  Hall  (1/3),  real  estate  operator  and  service 
station  owner. 

•  At  Poughkeepsie,  N.  Y.,  FCC  granted 
WKIP  a  companion  Class  B  fm  outlet  on  ch. 
284  (104.7  mc).  The  new  station  will  operate 
with  an  effective  radiated  power  of  2.3  kw  with 
antenna  1,120  ft.  above  average  terrain. 

•  A  new  noncommercial  educational  fm  sta- 
tion on  ch.  206  (89.1  mc)  at  Akron,  Ohio,  was 
granted  to  the  Board  of  Education  there.  The 
station  will  operate  with  effective  radiated 
power  of  1.3  kw  and  antenna  44  ft.  above 
average  terrain. 

FCC  Approves  Transfers 
Of  Three  Radio  Properties 

TRANSFERS  of  WSAM-AM-FM  Saginaw, 
Mich.;  WRCO  Richland,  Wis.,  and  KCOH 
Houston,  Tex.,  were  among  those  receiving 
FCC  approval  last  week. 

WSAM-AM-FM  was  sold  by  Milton  L. 
Greenebaum  for  $140,000  to  WKMH  Inc., 
licensee  of  WKMH-AM-FM  Dearborn,  and 
WKMF  Flint,  both  Michigan  [B»T,  Dec.  20, 
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Significant  Anaconda  contributions  to  U.S.  progress  in  metals  —  1953-1954 


Chile.  At  Chuquicamata,  huge  plant  for  treating  copper  sulphide  ores 
of  Chile  Exploration  Company — an  Anaconda  subsidiary — is  completed. 


Copper.  Anaconda's  new  open  pit  copper  mine  at  Weed  Heights, 
Nevada,  officially  opened  in  November,  1953,  is  now  producing 
5,000,000  lb.  a  month. 


Aluminum.  The  new  Anaconda  reduction  plant  now  being  built  near 
Columbia  Falls,  Mont.  Scheduled  to  start  production  in  mid-1955. 


Uranium.  Working  with  the  U.  5.  Government,  Anaconda  builds  a 
processing  plant  and  develops  uranium  ore  properties  in  New  Mexico. 


Brass  Mills.  New  pre-formed  copper  tube  grids  for  radiant  panel 
heating  come  from  The  American  Brass  Co.,  an  Anaconda  subsidiary. 


Wire  Mills.  Anaconda  Wire  &.  Cable  Company  expands  research  and 
production  facilities  for  turning  out  its  highly  engineered  line  of  copper 
and  aluminum  electrical  conductors. 


a  new 
era  of 
copper 
supply 


Today  an  important  fact  faces  all  of  us:  you  can't  replace 
copper  with  any  other  metal  without  losing  something. 
For  copper  and  its  alloys  have  many  virtues — high  thermal 
and  electrical  conductivity,  ease  of  machining,  forming, 
drawing,  stamping,  plating,  welding,  fabricating,  and 
a  high  scrap  value. 

Since  World  War  II,  copper  producers  like  Anaconda  have  been 
expanding  mining  operations  here  and  abroad,  developing  new 
ore  bodies,  and  revitalizing  many  existing  mines  with  new  methods. 
As  a  result,  the  U.S.  faces  no  lack  of  copper.  All  the  copper 
we  need — for  peacetime  and  preparedness — is  there,  ready  to  be 
mined,  refined  and  fabricated  for  all  the  demands  of  industry. 


AnacondA 

COPPER  MINING  COMPANY 


The  American  Brass  Company 

Anaconda  Wire  &  Cable  Company 

Andes  Copper  Mining  Company 

Chile  Copper  Company 

Greene  Cananea  Copper  Company 

Anaconda  Aluminum  Company 

Anaconda  Sales  Company 

International  Smelting  and  Refining  Company 
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1954].  WKMH  Inc.  is  owned  equally  by  Fred- 
erick A.  Knorr,  Harvey  H.  Hansen  and  William 
H.  McCoy,  who  also  have  an  equal  interest  in 
WKHM  Jackson,  applicant  for  tv  ch.  10  at 
Parma,  Mich. 

WRCO  was  sold  by  Arthur  Overgaard  and 
Station  Manager  Thomas  R.  Kelley  for  $75,000 
to  Hala  D.  Peebles,  former  motor  court  opera- 
tor there.  WRCO  is  250  w  on  1450  kc. 

KCOH  Houston,  Tex.,  was  sold  for  $86,500 
to  Robert  C.  Meeker,  now  station  president. 

Army  Doctors  Meet  to  Study 
Color  Tv  as  Diagnostic  Tool 

THREE  day  seminar  on  the  potential  uses  of 
color  tv  for  medical  pathology  diagnosis  will 
be  held  beginning  today  at  the  Armed  Forces 


Institute  of  Pathology,  Walter  Reed  Hospital, 
Washington. 

During  the  course  of  the  meeting  both  RCA 
and  CBS-Columbia  will  demonstrate  their  color 
tv  systems  to  the  Institute,  which  has  an  ap- 
propriation of  $600,000  to  install  color  tv 
equipment  in  its  new  building.  One  demon- 
stration will  be  from  the  U.  of  Pennsylvania 
Hospital  when  a  tumor  operation  will  be  per- 
formed and  a  specimen  will  be  diagnosed  by 
pathologists  in  Philadelphia,  Baltimore  and 
Washington.  The  three  cities  will  be  linked 
via  closed  circuit  tv.  Another  demonstration 
will  be  microwaved  from  Bethesda  (Md.) 
Naval  Hospital. 

Scheduled  to  speak  to  AFIP  diagnosticians 
are  Dr.  Alfred  N.  Goldsmith,  RCA  consultant, 
and  Dr.  Peter  C.  Goldmark.  CBS  Inc. 


Builds  Telecasts  that  Build  Sales 


1st  WOC-TV  builds  sales  because  this  station  has 
s  accumulated  5  years  "know-how"  in  pro- 
gramming for  viewers  of  the  Quint-Cities  area. 
From  October  31,  1949  until  "live"  network  became 
available  in  Davenport,  September  30,  1950,  WOC- 
TV  produced  most  of  its  own  programs.  This  11 
months  experience  is  paying  off  BIG  today  with 
the  station  producing  75  to  80  "live"  local  telecasts 
each  week — the  type  of  telecasts  that  have  SPON- 
SOR appeal  because  they  have  AUDIENCE  appeal. 
And  this  excellent  local  fare  is  augmented  with 
a  complete  booking  of  NBC-TV  programs. 

2nd  WOC-TV  builds  sales  because  this  station, 
u  operating  on  Channel  6,  telecasts  with  MAX- 
IMUM power  (100,000  watts  video)  from  a  NEW 
625-foot  tower.  Its  "good  picture"  coverage  en- 
compasses 39  Iowa  and  Illinois  counties — 39  coun- 
ties that  have  tremendous  buying  power  and  the 
will  to  use  it.  .  . . 

Population    1,543,700 

Families   477,910 

TV  Homes— 3/1/54    264,811 

Effective  Buying  Income  $2,455,549,000 

Per  Capita    $1,590 

Per  Family   $5,565 

Retail  Sales  $1,859,761,000 

It's  "know-how"  and  "power"  that  does  it — the 
"know-how"  to  stimulate  the  buying  urge  of 
people  in  the  Quint-Cities  area — the  "power"  to 
take  this  "know-how"  into  the  TV  set-owner's 
home.  Let  WOC-TV  show  you  that  this  "know- 
how"  and  "power"  can  write  a  successful  sales 
story  for  your  product  or  services.  Your  nearest 
F  &  P  office  has  the  facts — or  write  us  direct. 

Col.  B.  J.  Palmer,  presuent   •    Ernest  C.  Sanders,  resident  manager 

BETTENDORF  AND  DAVENPORT 
IN  IOWA 
ROCK  ISLAND.  MOLINE 
AND  EAST  MOLINE 
IN  ILLINOIS 

The 

QUINT  CITIES 


WOC-TV  Channel  6 
Davenport,  Iowa 
Fro©  &  Peters,  Inc. 

Eftilvilva  National  Kayr— 


MR.  RYAN 


QUALITY  APPROVES 
SALES  PROPOSALS 

Executive  Vice  President  Ryan 
reports  'enthusiastic  reception' 
by  20  or  more  agencies  of 
QRG's  new  concept  to  revital- 
ize nighttime  radio. 

MOST  SALES  recommendations  of  William  I 
Ryan,  executive  vice  president  of  Quality  RadJ 
Group,  were  approved  and  details  of  a  priori 
structure  were  reviewed  by  the  board  of  direfl 
tors  at  a  meeting  :J 
Chicago  last  Tue  1 
day. 

At  the  same  tim  l 
Mr.  Ryan  reporte'l 
"enthusiastic  recetJ 
tion"  by  20  or  mora 
leading  advertisinfl 
peared  before  thl 
agencies  of  Qua1! 
ity's  new  concept  ai 
revitalizing  night! 
time  radio. 

In  his  capacity  a 
operating  head  od 
QRG,  Mr.  Ryan  aril 
board  with  a  sales  presentation  designed  t<J 
sell  the  new  nighttime  tape-recorded  plan  tii 
advertisers  with  programs  on  leading  medium  \ 
and  high-power  stations  throughout  the  country! 

The  board  weighed  pricing  factors,  not  ye! 
incorporated  into  a  rate  card,  and  circulation 
aspects,  to  be  embodied  later  in  formal  pres 
entations  once  these  matters  are  worked  ou 
to  Mr.  Ryan's  satisfaction.  It  authorized  hin 
to  continue  his  study  of  program  inventoric 
and  sources. 

Mr.  Ryan  said  agencies  with  which  he  hai 
held  discussions  the  past  month  "welcomed  the 
initiative  taken  by  Quality  Radio  Group  Inc.' 
in  its  organized  move  to  stimulate  nighttime 
radio.  Implicit  in  Mr.  Ryan's  activities  is  the 
quest  for  "the  best  programs  to  fit  this  service 
medium  as  it  is  today." 

QRG's  chief  executive  officer  has  been  con- 
tacting all  sources — studying  the  offerings  of 
stations  and  package  firms — and  holding  dis- 
cussions with  artists'  organizations  for  avail- 
abilities. Mr.  Ryan  is  said  to  be  "intrigued'' 
with  the  "new  and  so  far  undeveloped  sources 
of  interesting  programs"  to  complement  the 
basic  presentations  of  music,  news  and  similar 
formats. 

Expansion  of  sales  efforts  in  New  York  and 
the  establishment  of  a  Chicago  office — some- 
time within  the  next  few  months — also  were 
approved  by  QRG's  board. 

Mr.  Ryan  outlined,  by  means  of  illustrative 
charts,  what  he  believes  are  Quality's  main 
selling  points,  among  them  (1)  11  million  radio 
sets  sold  last  year.  (2)  an  approximate  1 1 
million  homes  with  radio  and  without  television, 
(3)  the  potential  of  radio-only  homes.  (4)  the 
claim  that  Quality  eventually  will  blanket  907c 
of  U.  S.  radio  homes  and  that  the  1 1  million  tv- 
less  homes  represent  a  "perfect  complement  to 
television." 

Many  of  the  figures  used  in  his  presentation 
have  been  widely  quoted  by  the  major  net- 
works, Radio  Advertising  Bureau  and  other 
groups. 

With  24  to  25  stations  already  in  the  fold. 
Quality  hopes  to  announce  the  addition  of  1 1 
or  12  more  in  the  weeks  ahead.   Its  coverage 
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SOME   THINGS    CAN'T    BE  RUSHED 


IT  TAKES  TIME 
TO  DRIVE 

SOME  THINGS  HOME... 

...and  it  takes  time  to  make  a  good  recording  disc 

This  is  the  era  of  short  cuts  in  every  industry.  But  presto 

will  not  cut  corners— or  cut  quality.  There  are  six  basic  steps  in  making  a 

presto  Recording  Disc. . .  and  not  a  single  step  is  ever  hurried. 

presto's  great  investment  of  time... pays  off  in  dividends  for  you. 
It  assures  you  of  the  most  brilliant  performance  in  recording  discs, 
and  the  greatest  permanence  as  well. 

PRESTO  GREEN  •  ORANGE  •  BROWN 
AND  WHITE  LABEL  DISCS  ARE 
USED  THROUGHOUT  THE 
WORLD  — WHEREVER 
FINE  RECORDING  IS  DONE 


RECORDING  CORPORATION 


PARAMUS,  NEW  JERSEY 


Export  Division: 
anadian  Division: 


25  Warren  Street,  New  York  7,  N.  Y. 

Instantaneous  Recording  Service,  42  Lombard  St.,  Toronto 


TIME  CONSUMING 
STEP  #2 

IN  MAKING  A  PRESTO 

RECORDING  DISC 

Lacquer  "makes"  the  surface  of  a 
recording  disc.  That's  why  presto  has  a 
special  lacquer  formula  and  guards  it  as 
closely  as  atomic  material.  It  is  stored  in 
constantly-agitated  vats  to  insure  even 
consistency.  It  is  slowly  flowed  on  to  the 
polished  aluminum  blanks  to  precisely  the 
thickness  required.  Then  comes  the 
long,  leisurely.  1^2  hour  trip  of  the  discs 
through  the  processing  tunnel. 
presto  wouldn't  shorten  this  trip  by  a 
second  . . .  because  time  is  of  the  essence 
in  making  a  fine  recording  disc. 


WORLD'S  LARGEST  MANUFACTURER  OF  PRECISION  RECORDING  EQUIPMENT  AND  DISCS 


STATIONS 


potential  is  geared  to  the  total  of  35  outlets 
for  the  time  being. 

Also  explored  at  the  directors'  meeting  were 
ways  and  means  of  individual  station  audience 
promotion  or  program  exploitation  once  Qual- 
ity takes  the  air  in  the  months  ahead  after  it 
resolves  pricing  matters. 

All  but  three  of  QRG's  12  directors  were 
present,  according  to  Mr.  Ryan. 

WDTV  (TV)  SWITCH 
MADE;  F&P  NAMED 

FORMAL  title  to  WDTV  (TV)  Pittsburgh, 
which  is  to  change  call  letters  to  KDKA-TV, 
was  acquired  Monday  by  Westinghouse  Broad- 
casting Co.,  which  purchased  the  station  from 
Allen  B.  DuMont  Labs  more  than  a  month  ago 
[B«T,  Dec.  6,  1954,  et  seq.]. 

Dr.  Allen  B.  DuMont,  president  of  the  lab- 
oratories, and  Chris  J.  Witting,  WBC's  presi- 
dent, completed  final  arrangements  for  the 
ownership  transfer  at  noon  in  Dr.  DuMont's 
office  in  Clifton,  N.  J. 

The  sale  agreement,  involving  $9,750,000, 
was  reached  on  Dec.  3.  FCC  granted  its  con- 
sent to  the  transaction  Jan.  5. 

Coincident  with  WBC's  taking  over  control 
of  WDTV,  Mr.  Witting  announced  the  appoint- 
ment of  Free  &  Peters  as  the  station's  exclusive 
national  sales  representative,  effective  immedi- 
ately. Lloyd  Griffin,  F&P  vice  president  for 
television,  and  J.  W.  Goodhue,  controller,  con- 
ferred with  Station  Manager  Harold  Lund  in 
Pittsburgh  on  Monday  and  were  joined  by  H. 
Preston  Peters,  president  of  F&P,  on  Tuesday. 
F&P  represents  all  WBC  radio  stations  and  all 


TEN  BILLION  DOLLARS 

THE 

Do-lt-YourseBf 
Home-Owners  Market! 

These  people  come  to  YOUR 
place  of  business  when  they 


The  TV  film  show  with  a 
COMPLETE  merchandising 
package ! 

Write  for  FACTS 

Raid  H.  Ray  Film  Industries 

2269  FORD  PARKWAY 

ST.  PAUL,  MINNESOTA 


"IT'S  YOURS,"  or  words  to  that  effect,  said  Dr.  Allen  B.  DuMont  (seated,  r),  president 
of  Allen  B.  DuMont  Labs.,  as  he  accepted  the  near-$10  million  check  for  WDTV  (TV) 
Pittsburgh  from  Chris  J.  Witting,  Westinghouse  Broadcasting  Co.  president.  Standing 
(I  to  r):  John  Steen,  WBC  attorney;  William  Allison,  WBC  public  relations  represent- 
ative; Joseph  E.  Baudino,  WBC  executive  vice  president;  I.  C.  Ruby,  WBC  auditor; 
Ralph  N.  Harmon,  WBC  engineering  vice  president;  W.  A.  Roberts,  DuMont  counsel- 
Ted  Bergmann,  director,  DuMont  broadcasting  division,  and  Bernard  Goodwin,  secre- 
tary, DuMont  Labs.  Westinghouse  took  formal  possession  Jan.  10. 


WBC  television  outlets  except  KPIX  (TV)  San 
Francisco,  which  is  represented  by  the  Katz 
Agency. 

Last  week,  Westinghouse  asked  FCC  to  per- 
mit a  change  in  call  letters  from  WDTV  to 
KDKA-TV,  matching  its  radio  companion, 
KDKA.  Approval  of  the  new  call  is  expected 
this  week.  KDKA  was  founded  in  Pittsburgh 
by  Westinghouse  Nov.  2,  1920.  DuMont  re- 
ceived the  permit  for  WDTV  in  January  1947 
and  the  tv  station  began  operation  Jan.  11, 
1949,  according  to  Commission  records. 

DuMont's  MeGannon 
Joins  Westinghouse 

DONALD  H.  McGANNON,  assistant  director 
of  the  broadcasting  division  of  Allen  B.  Du- 
Mont Labs  and  general  manager  of  the  DuMont 
Tv  Network's  o&o  stations,  has  resigned  to  join 
Westinghouse  Broad- 
casting Co.  as  vice 
president  and  gen- 
eral executive,  effec- 
tive today  (Mon.). 

His  resignation 
was  announced  by 
Ted  Bergmann,  man- 
aging director  of  the 
DuMont  network. 
His  new  post  was 
announced  Friday  by 
Chris  J.  Witting, 
WBC  president. 

Mr.  Witting  said 
Westinghouse  is  en- 
larging its  executive  staff  in  line  with  expansion 
of  tv  facilities  and  the  new  level  of  success  in 
radio  operations. 

Mr.  McGannon  was  formerly  administrative 
assistant  to  the  managing  director  of  the  net- 
work. He  has  been  active  in  the  development 
of  the  DuMont  station  organization  and  repre- 
sented DuMont  in  a  number  of  industrial  nego- 
tiations including  ASCAP  and  labor  organiza- 
tions. 


Cheverton,  Johnson  Named 
In  WMT-AM-TV  Realignment 

DICK  CHEVERTON,  news  director  for  WMT 
AM-TV  Cedar  Rapids,  Iowa,  has  been  name 
to  the  newly-created  post  of  director  of  new 


MR.  CHEVERTON 


MR.  JOHNSON 


and  public  affairs,  William  B.  Quarton,  genera 
manager  of  the  stations,  has  announced.  I 
the  same  realignment,  Mr.  Quarton  announce 
that  Bob  Johnson  has  been  named  news  editoj 
In  his  new  capacity,  Mr.  Cheverton  will  b 
responsible  for  all  public  affairs  activities. 

KLZ-TV  Names  Hart,  Tipton 

KLZ-TV  Denver  has  announced  the  appoini 
ment  of  Bob  Hart  as  local  sales  manager  an 
the  promotion  of  Jack  Tipton  to  general  sale 
manager,  with  responsibility  for  all  commerce 


MR, 


1H 
McGANNON 


MR.  HART 


activities  of  the  station,  local  and  national. 

Mr.  Hart  previously  was  commercial  mar 
ager  of  KFEL-TV  there. 
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^BC  Spot  Sis.  Names 
Sensing  Chicago  Mgr. 

APPOINTMENT  of  Paul  Mensing  as  radio 
anager  for  the  NBC  Spot  Sales,  Central  Div., 
hicago,  was  announced  last  week  by  George 
ietrich,  national  radio  manager.  Mr.  Men- 
ng  was  formerly  radio  manager  of  the  De- 
oit  office.  William  B.  Buschgen,  account  ex- 
:utive  in  the  NBC  Spot  Sales  New  York 
|Sce,  will  succeed  him  in  Detroit. 
Mr.  Mensing  has  been  with  the  representative 
ganization   since   October    1952,   when  he 


lame 


MR.  BUSCHGEN 

lined  the  Chicago  office  as  an  account  execu- 
te. 

entt  In  1946,  Mr.  Buschgen  became  affiliated  with 
jfBC  Spot  Sales,  New  York. 

H.  W.  Shepard,  business  and  advertising  man- 
ner of  NBC  Spot  Sales,  announced  also  that 
allie  Wareham,  suburban  advertising  produc- 
•on  manager  of  Lord  &  Taylor,  New  York  de- 
artment  store,  has  been  added  to  his  staff  as 
reduction  supervisor. 

Hew  Discount  Plan 
Dffered  by  WBAL 

EW  radio  rate  card  formula  adding  "weekly 
antity  discounts"  to  the  present  discount 
:ructure  has  been  adopted  by  WBAL  Balti- 
more, Hearst  station. 
Leslie  H.  Peard  Jr.,  WBAL  station  man- 
ger, said  the  plan  was  developed  after  ex- 
;i;nsive  discussion  with  advertisers  and  agen- 
|jaes.    He  called  it  a  "sound  modernization 
flj  f  the  radio  rate  structure." 

WBAL's  new  card  now  has  this  added  pro- 
Hiision: 

Weekly  Quantity  Discounts 

In  addition  to  frequency  discounts  earned  with- 
n  a  contractual  year,  an  advertiser  will  also  earn 
uantity  discounts  for  any  week  or  weeks  during 
/hich  he  broadcasts  12  or  more  times  on  the 
ollowing  basis 

12-14  times  per  week    10% 

15-19  times  per  week    15% 

20-24  times  per  week    20% 

25  or  more  times  per  week   25% 

Veekly  quantity  discounts  are  applicable  after 
he  deduction  of  frequency  discounts  and  apply 
o  programs  and  to  announcements  of  20  seconds 
*  more,  but  programs  and  announcements  can- 
iot  be  combined  for  discount  purposes.  Weekly 
[uantity  discounts  do  not  apply  to  8-second  or 
pme-signal  announcements. 

First  reaction  to  the  idea  has  been  "most 
lavorable,"   Mr.    Peard   said.    He  explained 
hat  WBAL  felt  the  standard  radio  discount 
tructure,  based  on  a  52-week  period,  fails 
|o  take  into  account  current  trends  in  pro- 
duct   merchandising.     These    trends  include 
(concentration   of   advertising  and  promotion 
efforts  on  a  greatly  expanded  scale  during  a 
hort   period.    So-called    "flight"  advertising 
sn't  new,  he  said,  but  is  becoming  more  wide- 
spread. 

The    package    or    saturation    plans  now 
[Broadcasting    •  Telecasting 


prevalent  in  radio  represent  an  effort  on  the 
part  of  many  broadcasters  to  adjust  their 
rates  to  attract  this  type  of  advertising  to 
our  medium,"  Mr.  Peard  said.  "Most  pack- 
age plans  offer  substantial  discounts  for  12 
or  24  broadcasts  per  , week,  for  example.  Gen- 
erally, the  advertiser  running  only  one  or 
two  weeks  and  using  a  total  of  52  announce- 
ments is  offered  a  much  more  advantageous 
rate  than  is  available  to  the  consistent  52- 
week  advertiser,  using  perhaps  five  or  six 
times  as  much  broadcasting  service. 

"Thus,  in  effect,  the  consistent  year-round 
user  of  much  more  service  is  discriminated 
against  ratewise  as  compared  to  the  short 
term  saturation  advertiser.  This  seems  to 
us  to  be  reversing  sound  business  principles. 
Moreover,  most  package  plans  apply  to  an- 
nouncements only,  and  often  the  advertiser 
is  required  to  run  at  least  a  portion  of  his 
schedule  in  the  time  periods  least  in  demand. 

"The  WBAL  plan  is  designed  to  accomplish 
the  objective  of  offering  an  appropriate  in- 
ducement for  making  WBAL  an  integral 
unit  in  any  special  drives  or  promotion 
planned  for  Baltimore  and  Maryland.  We  be- 
lieve it  offers  all  the  values,  but  that  it  elimi- 
nates the  many  disadvantages  inherent  in  the 
package  plans. 

"The  WBAL  plan  applies  to  programs  as 
well  as  to  announcements,  and  the  sliding 
scale  of  discounts  is  sufficiently  flexible  to 
suit  the  majority  of  saturation  campaigns. 
The  buyer  may  also  select  his  times  of  broad- 
cast, just  as  he  does  in  purchasing  any  other 
schedule." 

WMBR  Names  Vice  Presidents 
For  Radio,  Television  Units 

IN  KEEPING  with  its  policy  of  separate  ad- 
ministrative units  for  radio  and  television, 
WMBR-AM-TV  Jacksonville,  Fla.,  has  ap- 
pointed Charlie  Stone  vice  president  of  WMBR- 
TV  and  Dave  Booher  vice  president  of  WMBR- 
AM,  according  to  an  announcement  by  Glenn 
Marshall  Jr.,  president  of  WMBR  Div.  of  the 
Washington  Post  Co.,  licensee. 

Mr.  Stone  joined  the  station  19  years  ago 


MR.  STONE 


MR.  BOOHER 


as  a  staff  announcer,  became  sales  manager  in 
1950  and  was  named  vice  president  in  charge 
of  sales  in  February  1954.  Mr.  Booher  came 
to  WMBR-AM  in  1949  as  local  account  execu- 
tive and  was  named  sales  manager  last  May. 

Eichhorn  Moves  Up  at  KING 

JOHN  EICHHORN,  manager  of  KING  Seattle, 
Wash.,  has  been  named  assistant  to  Otto  Brandt, 
KING  vice  president  and  general  manager,  Mr. 
Brandt  has  announced.  Mr.  Eichhorn  replaces 
Robert  Priebe,  who  has  become  an  electronics 
product  distributor. 

In  other  changes  the  station  moved  Fred  Von 
Hofen  from  KING-TV  account  executive  to 
manager  of  KING,  and  Earl  Reilly,  KING  pro- 
gram director,  assumes  the  position  of  KING- 
TV  account  executive. 


a  24-county  market  with 

effective  Buying  Income 
of  $1,543,515,000 

(Sales  Management  1954 
Survey  of  Buying  Power) 
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WBRE-TV  Signal  Report 
Shows  Better  Coverage 

IMPROVED  and  increased  reception  is  being 
provided  by  WBRE-TV  Wilkes-Barre,  ch.  28 
outlet  which  went  on  the  air  Dec.  31  as  the 
world's  first  million-watt  tv  station  [B«T,  Dec. 
13,  et  seq.],  according  to  a  joint  report  made 
last  week  by  Louis  G.  Baltimore,  president  of 
the  station,  and  A.  R.  Hopkins,  manager,  Broad- 
cast Equipment  Marketing,  RCA  Engineering 
Products  Div. 

"Clear  pictures  in  numerous  areas  which 
heretofore  had  either  no  tv  service  or  poor  re- 
ception" were  reported  by  Mr.  Baltimore.  The 
improved  service  was  attributed  to  WBRE-TV's 
use  of  a  newly-developed  RCA  super-power 
transmitter  and  a  new  super-gain  RCA  uhf 
pylon  antenna. 

The  power  increase,  from  its  previous  225 
kw,  has  filled  in  some  "shadow"  areas  in  the 
station's  broadcast  range,  Mr.  Baltimore  said. 
Falls,  Pa.,  a  small  community  deep  in  a  valley 
between  two  high  mountains  along  the  Susque- 
hanna River  20  miles  northeast  of  Wilkes-Barre, 
is  now  getting  a  picture,  Mr.  Baltimore  said, 
where  no  signal  existed  before.  "Excellent"  re- 
ception has  been  reported  from  the  Clark  Sum- 
mit area,  Mr.  Baltimore  said,  which  is  over  the 
mountain  west  of  Scranton,  from  400  to  600 
feet  below  line  of  sight  of  the  WBRE-TV  an- 
tenna atop  Wyoming  Mt. 

Reception  has  been  confirmed  in  York,  Pa., 
and  Dunkirk,  N.  Y.,  100  miles  south  and  190 
miles  northwest,  respectively,  Mr.  Baltimore 
reported.  At  a  test  receiver  set  up  near  RCA's 
Camden,  N.  J.,  plant  clear  reception  of  the 
WBRE-TV  signal  was  reported  by  RCA. 
Camden  is  approximately  125  miles  from 
Wilkes-Barre,  and  previously  had  not  been 
able  to  receive  the  ch.  28  signals, 

KLRJ-TV  on  Test  Patterns, 
Connects  With  NBC  Jan.  23 

KLRJ-TV  Henderson,  Nev.,  was  scheduled  to 
begin  test  patterns  yesterday  (Sunday)  and 
plans  to  be  interconnected  with  NBC  by  Jan. 
23.  The  ch.  2  station  is  the  third  tv  for  Nevada, 
with  Las  Vegas  and  Reno  each  having  one. 
KLRJ-TV,  which  is  represented  nationally  by 
John  E.  Pearson  Tv  Inc.,  will  increase  to  423 
the  number  of  operating  tv  stations. 

Donald  W.  Reynolds  is  president  and  chief 
stockholder  of  licensee  Southwestern  Publish- 
ing Co.    He  also  owns  KZTV  (TV)  Reno; 


KFSA-AM-TV  Fort  Smith,  Ark.,  and  KHBG 
Okmulgee,  Okla. 

Reports  from  other  stations: 

WBIR-TV  Knoxville,  Tenn.,  which  last  week 
was  favored  in  an  initial  decision  for  ch.  10 
there,  has  reported  that  plans  are  tentative 
pending  final  grant.  Equipment,  it  was  un- 
derstood, would  probably  be  General  Electric. 
John  P.  Hart  is  president  of  WBIR  Inc., 
licensee. 

WGBH-TV  Boston  (ch.  2),  noncommercial 
educational  outlet,  has  completed  installation 
of  its  new  transmitter  atop  Great  Blue  Hill, 
Milton,  Mass.  The  tower  and  antenna  measure 
849  ft.,  the  station  has  announced.  A  test  pat- 
tern was  started  last  week  and  educational 
programs,  produced  by  Lowell  Institute  Coop- 
erative Broadcasting  Council,  are  expected  to 
begin  in  April. 

Baxter  Appointed  Sales  Head 
At  Storer's  WBRC  Birmingham 

LIONEL  BAXTER  has  been  appointed  na- 
tional and  local  sales  manager  at  WBRC  Bir- 
mingham, Ala.,  Storer  Broadcasting  Co.  outlet 
there.  Before  his  WBRC  appointment,  Mr. 
Baxter  was  vice  pres- 
ident and  general 
manager  of  WSFA- 
AM-TV  Montgom- 
ery, Ala. 

Mr.  Baxter  en- 
tered the  broadcast- 
ing field  in  May 
1934  as  an  an- 
nouncer at  WAPI 
Birmingham.  He  was 
associated  with  that 
station  until  Novem- 
ber 1953  in  such 
positions  as  chief 
announcer,  program 

manager,  manager  of  operations,  director  of 
publicity  and  promotion  and  manager  of  opera- 
tions for  both  WAPI  and  WAFM  (TV).  In 
1953  he  joined  WSFA-AM-TV. 

Tulsa  Bcstg.  Names  Walker 
To  Head  Radio  Operations 

JAMES  P.  WALKER,  Tulsa  Broadcasting  Co. 
assistant  general  manager,  has  been  placed  in 
charge  of  the  company's  radio  outlets,  KTUL 
Tulsa,  Okla.,  and  KFPW  Fort  Smith,  Ark.,  the 
company  has  reported.  Mr.  Walker  will  direct 
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ELLING  .  .  .  205,714  Homemakers,  spending  $2,701,342  Daily 
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all  phases  of  the  radio  operations  includi, 
sales  and  program  policies. 

William  D.  Swanson.  sales  manager  for  tl 
company's  radio  facilities  and  for  its  KTY 
(TV)  Muskogee,  Okla.,  will  direct  the  regior, 
and  local  sales  departments  for  tv  only,  in  be 
Tulsa  and  Muskogee. 

Ben  Holmes,  in  charge  of  national  sales  f 
the  company's  radio  and  tv  properties,  v. 
continue  in  the  same  position. 

NBC's  WKNB-TV 
Buy  Costs  $984,000 

NBC's    purchase    of    WKNB-AM-TV  Ne 
Britain,  Conn.,  [B»T,  Jan.  10]  will  involve  a 
proximately  $984,000,  including  excess  of  lij 
bilities  over  current  assets  and  the  $606. 0*  f 
purchase  price,  it  was  learned  last  week. 

Purchase  of  the  ch.  30  tv  station  and  its  1  L 
radio  affiliate,  a  daytimer  on  840  kc,  is  subje] 
to  the  customary  FCC  approval.  An  applic 
tion  for  FCC  consent  is  expected  to  be  fil' 
shortly. 

In  purchasing  the  WKNB-AM-TV  stock  f 
$606,000,  NBC  also  is  assuming  liabilities,  ciJ 
rent  and  long  term,  which  come  to  appro' 
mately  $550,000,  and,  on  the  other  hand,  cij 
rent  assets  totaling  around  $171,000  (total  fixi 
assets,  including  buildings  and  equipment,  a) 
estimated  at  almost  $530,000). 

With  the  FCC  application  will  be  a  requc 
for  permission  to  move  the  WKNB-TV  trar 
mitter  site  to  Mt.  Higby,  about  eight  to  jti 
miles  from  New  Britain,  and  NBC  also  pla 
to  boost  the  power  of  the  station,  its  first  ul. 
to  a  million  watts. 

The  purchase  and  the  proposed  move  of  tl 
transmitter  site  and  the  increase  in  power,  NE] 
authorities  explain,  is  "to  make  uhf  as  near 
competitive  with  vhf  as  possible."  There  is 
proposal  to  move  the  studio  location. 

Announcing  the  purchase  agreement,  NE. 
President  Sylvester  L.  (Pat)  Weaver  Jr.  sa 
that  "when  the  transfer  of  ownership  is  coi. 
pleted,  WKNB-TV  will  become  a  basic  stati< 
of  the  NBC  Television  Network.  It  is  our  i} 
tention  to  strengthen  our  new  station — ai, 
through  it,  uhf  television — by  installing  a  m 
lion-watt  transmitter,  the  maximum  pow 
attainable  in  the  present  state  of  the  broadca: 
ing  art." 

He  said  NBC's  full  resources  would  be  us 
to  "develop  a  uhf  service  which  will  be  as  neai 
comparable  as  possible  to  the  service  render 
by  stations  in  the  vhf  channels." 

Present  owners  of  WKNB-AM-TV,  accordi 
to  the  last  ownership  report,  included  Preside 
Julian  Gross,  47.7%;  Chester  Bland,  15.7^ 
Goodman  Banks,  10.3%;  Lawrence  Whitehe: 
3.3%,  and  Milton  Conhaim,  6.4%. 

WRC-AM-TV  Promotes  Kim 


JOAN  CAROL  KING, 


MISS  KING 


assistant  manager 
the  advertising  a 
promotion  depai 
ment,  WRC-AM-1 
Washington,  D.  < 
has  been  promot 
to  manager  of 
department,  the  si 
tions  announce 
Miss  King  j  o  i  n  e 
WRC  in  luly  19: 
after  working  f « 
the  "Save  the  C'r 
dren  Federation" 
the  Carnegie  Fou 
ation. 
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OCAL  NEWSPAPERS  DROP 
PARTANBURG  RADIO  LOGS 

Advertising  exchange  agree- 
ment ended  by  newspapers 
which  continue  to  carry  listings 
of  tv  stations  in  other  cities. 

IHWSPAPERS  in  Spartanburg,  S.  C,  have 
;ased  their  exchange  arrangement  with  local 
idio  stations  and  no  longer  carry  daily  logs, 
ccording  to  a  joint  statement  issued  by 
wnagers  of  the  three  stations  (WJAN,  WORD 
nd  WSPA).  The  newspapers,  however,  still 
arry  logs  of  tv  stations  in  Greenville,  Asheville 
nd  Charlotte,  it  was  added. 
The  radio  stations  explained  that  the  action 
y  the  newspapers  "was  purely  of  their  mak- 
ig."  The  papers  had  been  printing  the  Spartan- 
urg  radio  logs  in  exchange  for  free  station 
I  me,  according  to  the  broadcasters,  who  are 
|ontinuing  to  make  their  logs  available  for 
Publication. 

!  "We  feel  that  the  public  should  also  know 
pat  other  daily  newspapers  in  South  Carolina 
nd  North  Carolina  publish  the  radio  schedules 
. If  radio  stations  as  a  public  service  to  their 
.|eaders,"  the  joint  statement  continued.  "Also, 
[Jhese  papers,  as  a  service  to  their  readers,  pub- 
'  ish  the  television  station  schedules." 


The  media  picture  in  Spartanburg  was  marked 


!  Ill  I 


st  spring  by  announcement  from  the  news- 
aper  publishers  that  advertisers  would  be  re- 
uired  to  pay  bills  weekly  and  sign  new  con- 
racts.  This  prompted  The  Aug.  W.  Smith  Co., 
quality  department  store  and  largest  advertiser 
jn  the  city,  to  reverse  its  advertising  budget  in 
avor  of  concentrated  radio  advertising.  The 
:mphasis  on  radio  provided  a  pleasant  sales 
surprise  for  the  store  and  the  account  of  this 
.uccessful  use  of  the  broadcast  medium  at- 
tracted wide  attention  [B«T,  Oct.  18,  1954]. 
In  the  joint  statement  by  the  three  stations  it 
ivas  stated: 

"The  Spartanburg  newspapers,  as  a  service 
o  their  readers,  are  continuing  to  publish  the 
schedules  of  the  television  stations  in  Green- 
ville, Asheville  and  Charlotte.    All  three  of 
hese   cities   compete   with   Spartanburg  for 
,rf  trade.  It  would  seem,  therefore,  that  the  Spar- 
tanburg newspapers  are  publicizing  the  schedules 
:  jpf  television  stations  which  carry  messages  urg- 
ing the  people  of  the  Piedmont  to  trade  in  the 
lc¥:ities  of  Asheville,  Greenville  and  Charlotte. 
(■However,  these  same  newspapers  are  not  pub- 
11  fishing  the  program  schedules  of  Spartanburg 
tadio  stations  which  carry  advertising  messages 
urging  the  people  of  the  Piedmont  to  trade  in 
Spartanburg.' 


i 1 


PIRACY 
COPYRIGHT 
VIOLATION 


Our  special 
INSURANCE 
answers  the  problem 
of  claims  :n  this  field 
ADEQUATELY  •  INEXPENSIVELY 


Clara  Sammons,  KSCJ,  Dies 

CLARA  P.  SAMMONS,  79,  secretary  of  the 
Perkins  Co.,  licensee  of  KSCJ-AM-FM  Sioux 
City,  Iowa,  died  Ian.  11.  Mrs.  Sammons  also 
was  first  vice  president  of  the  lournal-Tribune 
Publishing  Co.  there  (Sioux  City  Journal-Tri- 
bune). She  is  survived  by  two  daughters,  Mrs. 
Louise  Freese,  columnist  for  the  lournal- 
Tribune  publications,  and  Elizabeth  I.  Sam- 
mons, secretary  of  the  publishing  firm  and 
program  director-women's  director  of  KSCI. 


STATION  PEOPLE 

Anthony  Perry,  chief  announcer,  WHLM 
Bloomsburg,  Pa.,  to  WCDL  Carbondale,  Pa., 
as  general  manager. 

George  W.  Stratton,  formerly  account  executive, 
KID  Idaho  Falls, 
Idaho,  appointed 
general  manager, 
KONI  Phoenix. 

Robert  Berry,  pro- 
gram  director, 
WOTW  Nashua, 
N.  H.,  promoted  to 
station  manager; 
Roger  Allan,  an- 
nouncer, WOTW, 
promoted  to  pro- 
gram director. 

MR.  STRATTON 

Charles  H.  Cowling, 

general  manager,  KAVR  Apple  Valley,  Calif., 
has  resigned. 

Marvin  Mirvis,  general  manager,  WSID 
Baltimore,  elected 
executive  vice  presi- 
dent and  board  mem- 
ber, United  Broad- 
casting Co.  of  East- 
ern Maryland 
[WS1D-WTLF  (TV)]. 
Tv  station  under  con- 
struction. 

Thomas  A.  Bennett 
Jr.,  consultant.  Of- 
fice of  Private  Co- 
operation, U.  S.  In- 
MR.  MIRVIS  formation  Agency, 

Washington,  ap- 
pointed program  manager,  KDKA  Pittsburgh. 

Dave  Maxwell,  public  service  director,  KBIG 
Avalon,  Calif.,  to 
KBIF  Fresno,  Calif., 
as  general  manager, 
succeeding  George 
Nickson,  transferred 
to  lohn  Poole  Broad- 
casting Co.  (opera- 
tor of  both  stations), 
Hollywood  head- 
quarters on  special 
assignment;  George 
R.  Lindsay,  former 
account  executive, 
KLAC  Hollywood, 
to  KBIF  in  similar 
capacity. 


MR.  MAXWEU 


Jim  Creed,  formerly  disc  m.c,  KDEF  Albu- 
querque, to  KOGA  Ogallala,  Neb.,  as  program 
director. 

Alan  Dary,  personality,  WORL  Boston,  addi- 


The  best 
way  to 

sell  the 

KANSAS 
FARM 

MARKET 


use  the 
KANSAS 

FARM 
STATION 


WIBW 


CBS  RADIO 
in  Topeka 

Ben  Ludy,  Gen.  Mgr..  WIBW.  WIBW-TV,  KCKN 

Rep.  Capper  Publications,  Inc. 


carries  the  sports  load  in 
Northeastern  XlWisconsin 


People  in  Northeastern  Wisconsin 

like  Action 
Buying   Action!      Sports  Action! 
Green  Bay's  5,000  watts  daytime  (500 
night)  station,  WJPG,  translates  this 
"sports-happy"  audience  into  volume 
sales.   You've  always  got  a  loyal,  re- 
sponsive audience  on  WJPG  .  .  . 
the  area's  top  Sports  Station! 


WATTS  DAYTIME  t— ^  WATTS  AT  NIGHT 
Represented  by  Joseph  McGilvra,  Inc. 


WRITE  FOR  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
1     KANSAS  CITY,  MISSOURI  a 
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tionally  appointed  program  director;  Dave  May- 
nard,  WHIL  Medford,  Mass.,  to  WORL  as  disc 
m.c,  succeeding  Norm  Prescott,  who  has  moved 
to  WNEW  New  York. 

Leslie  F.  Biebl,  formerly  program  director, 
WISN  Milwaukee,  appointed  program  director, 
WHK  Cleveland,  succeeding  C.  M.  Hunter, 
who  becomes  public  relations  director. 

Ed  Lally,  radio  program  director,  and  AI  Bow- 
man, music  librarian,  WBAP  Fort  Worth,  Tex., 
resign  and  retire,  respectively. 

Charles  L.  Brooks,  vice  president  in  charge  of 
Austin  and  San  Antonio,  Tex.,  offices,  Kamin 
Adv.  Agency,  appointed  sales  promotion  direc- 
tor, KTBC-AM-TV  Austin;  Earl  Deathe  and 
Kathy  Karbach  to  sales  staff,  KTBC;  Burton 
Gardner,  KTBC  sales  staff,  transfers  to  KTBC- 
TV  sales  staff. 

C.  Wesley  Quinn,  sales  representative,  WTRI 
(TV)  Albany,  N.  Y.,  to  WTRY  Troy  as  sales 
promotion  manager;  Mary  Breda  to  WTRY  as 
assistant  to  sales  promotion  manager. 

Anthony  J.  Lopuch,  assistant  chief  engineer, 
KFBB  Great  Falls,  Mont.,  appointed  chief 
tv  engineer,  KFBB-TV. 

Donald  Mohr,  formerly  with  WHUM-TV  Read- 
ing, Pa.,  to  WFMZ-TV  Allentown,  Pa.,  as  film 
director. 

Vernon  England,  supervising  editor,  film  dept., 
ABC-TV  Hollywood,  to  KABC-TV  there  as 
film  director,  succeeding  Russ  Landers,  resigned. 

Irene  McKee,  freelance  copywriter  and  broad- 
caster, to  WFLN  Philadelphia  as  traffic  and 
continuity  director. 


BIGGEST 

AREA  SIGNAL 

FOR  SOUTHEAST  CONNECTICUT 
AND  WESTERN  RHODE  ISLAND 


NORWICH 
CONNECTICUT 


DAVE  MORRIS,  general  manager  of 
KNUZ  Houston,  stands  beside  "Big  Mike," 
which  the  station  describes  as  "Houston's 
first  and  only  completely  remote-equipped 
radio  truck."  Ken  Grant,  one  of  four 
KNUZ  news  editors,  sits  behind  the  wheel 
of  the  new  unit,  which  will  monitor  police 
calls  and  broadcast  "on-the-spot,  from- 
the-spot"  news  over  a  period  of  19  hours 
each  day. 

William  J.  Taylor,  account  executive,  KBIF 
Fresno,  Calif.,  to  Foote,  Cone  &  Belding, 
Hollywood,  as  broadcasting  production  super- 
visor. 

Al  Nagler,  sports  director,  WJBK  Detroit,  ap- 
pointed to  newly- 
created  position, 
news  and  sports  di- 
rector. 

William  Cathey,  for- 
merly merchandis- 
ing-advertising  man- 
ager, Olympia  Brew- 
ing Co.,  Olympia, 
Wash.,  appointed 
merchandising  and 
sales  service  repre- 
sentative, KOMO- 
TV  Seattle;  Rollin 
C.  Hawkes  appointed 
national  sales  service  representative,  KOMO. 


MR.  NAGLER 


REP:  GRANT  WEBB,  270  PARK  AVE.,  N.  Y. 


Ray  Shannon,  engineer,  WKRC  Cincinnati,  ap- 
pointed transmitter  supervisor,  WKRC-TV. 

Charles  Newton,  assistant  county  farm  agent, 
Darlington  County,  S.  C,  appointed  farm  editor, 
WBTW  (TV)  Florence,  S.  C, 

George  Manno,  formerly  with  WXYZ  Detroit, 
and  Edward  Dawson,  formerly  with  Paramount 
Pictures,  N.  Y.,  appointed  producer-directors, 
WJNO-TV  West  Palm  Beach,  Fla.;  Vern  Craw- 
ford, chief  announcer,  WJNO-TV,  additionally 
appointed  news  director;  Richard  Kohler  to 
production  staff;  Wayne  Stump,  formerly  with 
WEAT  Lake  Worth,  Fla.,  to  engineering  staff; 
Joe  Kenny  to  continuity  dept.,  succeeding  Rob- 
ert Britt,  who  moves  to  sales  staff. 

Bud  Ford,  originator  and  producer,  Morning 
Bandwagon,  WTAM  Cleveland,  to  WRCA 
New  York  as  producer-director,  Allyn  Edwards 
Show. 

James  Prunty,  guest  relations  dept.,  NBC 
Cleveland,  appointed  staff  director,  NBC  o&o 
WTAM  Cleveland,  succeeding  John  Weil  man, 
who  becomes  supervisor,  Morning  Bandwagon. 

Franklin  Jay  Wiener,  promotion  writer,  WCBS- 
TV  New  York,  appointed  assistant  advertising 


and  sales  promotion  manager;  Carl  Abrams, 
formerly  audience  promotion  director,  to 
WCBS-TV  succeeding  Mr.  Wiener. 

Hunter  Baker,  WTVN  Columbus,  Ohio,  to  sales 
dept.,  WRFD  Worthington,  Ohio,  as  local 
account  executive. 

John  Kinsella,  general  sales  manager,  WGTH- 
AM-TV  Hartford,  Conn.,  returns  to  sales  staff, 
WXEL   Cleveland;    John    Garfield,  formerly 

sales  manager,  WGAR  Cleveland,  to  WXEL 
sales  staff. 

Bob  Macauley,  formerly  with  WMBV-TV 
Marinette,  Wis.,  news  dept.,  to  WBAY-AM-TV 
Green  Bay,  Wis.,  as  reporter  and  newscaster. 

Dick  Cook,  formerly  with  WCBR  Memphis, 
to  KSFO  San  Francisco  for  daily  record  show. 

Ralph  Haskins,  formerly  with  WMC  Memphis,  : 
to  WLW  Cincinnati  as  host,  Mission  Midnight. 

Joe  Graydon,  former  KLAC  Hollywood  singer- 
program  host,  to  KABC-TV  there  in  similar 
capacity. 

Buddy  Leonard  to  WWIN  Baltimore  as  an- 
nouncer and  disc  m.c. 

Wm.  Oliver  Grieve,  KAWT  Douglas,  Ariz., 
returns  to  KCKY  Coolidge,  Ariz.,  as  engineer- 
disc  m.c. 

Hal  Fredericks  to  WAAF  Chicago  as  disc  m.c. 

Don  Cunningham,  former  sports  director,; 
WBUF-TV  Buffalo,  N.  Y.,  to  announcing  staff, 
WBEN-AM-FM-TV  there. 

Tom  Russell  returns  to  WEEI  Boston  as  an- 
nouncer-m.c. 

Jack  Reeves,  formerly  announcer,  KOME 
Tulsa,  to  KSTV  Stephenville,  Tex.,  as  an- . 
nouncer  and  account  executive. 

John  Eaton,  formerly  with  WCAN-TV  Milwau- 
kee, to  announcing  staff,  WPTR  Albany,  N.  Y. 

William  W.  Anderson  to  KGMB-TV  Honolulu 
as  announcer-director;  Yvonne  Joseph  to  con- 
tinuity staff,  KGMB;  Joanne  Fiero  to  KGMB 

in  traffic  work. 

Jack  Narz,  announcer,  CBS  Radio  Tennessee 
Ernie  Show,  adds  duties  as  announcer,  KNXT 
(TV)  Hollywood  Bob  Crosby  Show,  succeeding 
Steve  Dunne,  now  featured  on  CBS-TV  Pro- 
fessional Father  show. 

Ray  Trudell  to  WDRC  Hartford,  Conn.,  as 
evening  receptionist. 

Clement  G.  Scerback  and  William  S.  Dallman, 


"Next  time  I'll  let  KRIZ  Phoenix  tell 
me  where  to  go  to  get  gasoline." 
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idvertising  and  promotion  manager  and  mer- 
handising  manager,  respectively,  NBC  o&o 
AOAM-WNBK  (TV)  Cleveland,  winners  of 
RCA  nationwide  advertising  and  promotion 
,-ontest. 

Seorge  Haskell,  director  of  public  service, 
tCFAB  Omaha,  elected  to  Omaha  Safety  Coun- 
:il  governing  board  for  two-year  term. 

Sil  Henry,  disc  m.c,  KING  Seattle,  appointed 
ditor  and  manager,  Magazine  Seattle,  monthly 
zuide  for  visitors  and  residents  of  Greater 
Seattle. 


Louis  A.  Webster,  editor,  Country  Journal, 
vVEEl  Boston,  elected  member,  board  of  trus- 
ses, Home  Savings  Bank  of  Boston. 

,Ir.  E.  Dunville,  president,  Crosley  Broadcast- 
ng  Corp.  [WLW-WLWT  (TV)  Cincinnati, 
WLWD  (TV)  Davton,  WLWC  (TV)  Colum- 
bus, Ohio,  WLWA  (TV)  Atlanta,  Ga.],  elected 
to  two-year  term,  board  of  trustees,  Greater 
Cincinnati  Television  Educational  Foundation. 

Beverly  N.  HofFer,  director  of  station  relations, 
,kVPAW  Pawtucket,  R.  I.,  appointed  publicity 
'phairman,  Rhode  Island  chapter,  American 
kVomen  in  Radio  &  Television. 

Lewis  Martin,  director,  Housewives'  Protective 
League-Starlite  Salute,  WBT  Charlotte,  N.  C, 
ipamed  secretary,  Charlotte  Grocery  Mfrs.  Rep- 

Iresentatives  Assn. 
3tto  Brandt,  vice  president  and  general  man- 
ager, KING-AM-FM-TV  Seattle,  elected  board 
nember,  Seattle  Adv.  &  Sales  Club. 

:Oon  Sherman,  disc  m.c,  WLYN  Lynn,  Mass., 
matured  in  article  in  March  issue,  Hit  Parader 
nagazine,  currently  on  stands. 

Irheodore  Roosevelt  Gamble,  president,  KOIN- 
AM-FM-TV  Portland,  Ore.,  named  Oregon 
imitate  chairman,  U.  S.  Savings  Bonds  Advisory 
ommittee. 

■MElzey  M.  Roberts  Jr.,  president,  KXOK  Broad- 
casting Inc.,  St.  Louis,  re-elected  vice  president, 
Academy  of  Science  of  St.  Louis. 

C.  Richard  Evans,  vice  president,  Hawaiian 
broadcasting  System  Ltd.  (KGMB-AM-TV 
Honolulu),  elected  president,  Hawaii  Public 
delations  Assn. 


Edward  Benham,  chief  engineer,  KTTV  (TV) 
Hollywood,  and  John  Knight,  chief  engineer, 
£RCA  (TV)  there,  elected  president  and  sec- 
etary-treasurer,  respectively,  Society  of  Tele- 
vision Engineers. 

unnar  Back,  news  commentator,  WWDC 
Washington,  spoke  at  Alexandria  Junior 
Women's  Club's  annual  Guest  Night  Meeting, 
Carter  Hall,  Alexandria,  Va.,  Jan.  11  on 
i'What  America  Means  to  Me." 

jriair  Giles,  business  manager,  WNAX  Yank- 
on,  S.  D.,  and  assistant  treasurer,  Cowles 
3roadcasting  Co.  [KRNT-AM-FM  Des  Moines, 
ifCVTV  (TV)  Sioux  City,  WNAX],  installed 
fan.  4  as  president,  Yankton  Kiwanis  Club. 

feanne  Bacher,  women's  editor,  KGST  Fresno, 
alif.,  elected  western  regional  vice  president, 
American  Women  in  Radio  &  Tv. 

Bob  Grant,  announcer-actor,  WBBM  Chicago, 
and  Mary  Schaefer  were  married  Jan.  15. 

Bruce  Rice,  sportscaster,  KBIG  Avalon,  Calif., 
and  Audrey  Stone  will  be  married  Feb.  1. 

Danny  Martin  and  Audrey  New,  instrumentalist 
and  vocalist,  respectively,  Bill  Bailey  Show, 
VLWD  (TV)  Dayton,  Ohio,  were  married. 


Bill  Smith,  announcer,  WFVA  Fredericksburg, 
Va.,  father  of  girl,  Tamara  Jane. 

J.  Robert  Covington,  vice  president,  Jefferson 
Standard  Broadcasting  Co.  (WBT-WBTV  [TV] 
Charlotte,  N.  C),  father  of  boy,  Patrick  Can- 
sler,  Jan.  5. 

Emil  Campaine,  engineer,  WJNO-TV  West 
Palm  Beach,  Fla.,  father  of  boy,  John,  Jan.  5. 

Dr.  Herman  Harvey,  USC  assistant  professor 
of  psychology  who  conducts  KNXT  (TV) 
Hollywood  Psychology  on  Tv,  father  of  girl, 
Paula  Allison,  Jan.  4. 

Warren  Earl,  sales  promotion  and  publicity  di- 
rector, KCOP  (TV)  Hollywood,  father  of  boy, 
Thomas  Warren,  Jan.  1. 

Steve  Morris,  news  director,  WIST  Charlotte, 
N.  C,  father  of  girl,  Judith  Gayle,  Jan.  1. 

Bill  Stout,  news  commentator,  KNXT  (TV) 
Hollywood,  father  of  girl,  Leslie,  Dec.  29. 

Alfred  E.  Burk,  sales  manager,  WBAL  Balti- 
more, father  of  boy,  Clark  Bradley,  Dec.  28. 

Gabe  Viera,  newsman,  WHLI  Hempstead,  L.  I., 
N.  Y.,  father  of  boy,  Christopher  Lee,  Dec.  26. 

Dan  Lindquist,  production  manager,  KCOP 
(TV)  Hollywood,  father  of  girl,  Taryn  Ann, 
Dec.  25. 

Russ  Bailey,  announcer,  WNAX  Yankton, 
S.  D.,  father  of  boy,  Brian  Carl. 


CAPITOL  IS  SOLD 
FOR  $8.5  MILLION 

SALE  of  Capitol  Records  Inc.,  Hollywood,  to 
Electric  &  Musical  Industries  Ltd.,  an  interna- 
tional firm  headquartered  in  England,  for  a 
sum  which  could  reach  $8.5  million,  was  an- 
nounced in  Hollywood  last  week  by  Glenn  E. 
Wallichs,  Capitol  president. 

EMI,  one  of  the  world's  largest  radio-tv  and 
electronic  equipment  manufacturers  and  owner 
of  the  largest  existing  record  library,  has  bought 
248,435  of  the  outstanding  476,230  common 
shares  from  Mr.  Wallichs,  partner  Johnny 
Mercer  and  the  estate  of  the  late  George  G. 
(Buddy)  Desylva.  Additionally,  EMI  will  offer 
$17.50  a  share  for  other  common  stock,  Mr. 
Wallichs  stated. 

The  Capitol  label,  operation  and  personnel 
will  remain  unchanged,  with  Mr.  Wallichs  con- 
tinuing as  president  of  the  new  EMI  subsidiary. 
However,  another  EMI  American  recording 
subsidiary,  Angel  Records,  New  York,  will  re- 
main a  separate  operation  under  Angel  Presi- 
dent Dario  Soria. 

Capitol  was  formed  over  12  years  ago  by 
Messrs.  Wallichs,  Mercer  and  Desylva,  with 
Mr.  Desylva  furnishing  $15,000  capital. 

PROGRAM  SERVICE  PEOPLE 
Herbert  W.  Hobler,   general  sales  manager, 
TelePrompTer  National  Sales  Corp.,  N.  Y., 
elected  vice  president. 

Austin  B.  Sholes,  assistant  sales  manager, 
Presto  Recording  Corp.,  N.  Y.,  to  recorded 
tape  div.,  Muzak  Corp.,  same  city  as  sales 
director. 


HE     BUFFALO    EVENING    NEWS  STATION 


CBS  BASIC 


WBEN-TV 


WBEN-TV  LEADS  THE  WAY 

T  st  on  the  air  . .  .  1  st  in  know  how  ...  1  st  in  experience.  WBEN-TV, 
Buffalo's  favorite  station,  is  also  1st  in  Niagara  Falls,  Olean,  James- 
town, Lockport  and  other  Western  New  York  communities. 
WBEN-TV  has  high  penetration  in  Toronto  and  Southern  Ontario. 
Trained  and  experienced  personnel  of  Buffalo's  1  st  station  are 
equipped  to  interpret  and  handle  your  advertising  needs.  .  .  . 


Get  the  WBEN-TV  Story  from  HARRINGTON,  R1GHTER  &  PARSONS,  INC. 
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AWARDS 


Liberal  Arts  Tv  Scripts 

To  Receive  '55  Payne  Awards 

THE  1955  Payne  Communications  Awards  of 
the  U.  of  Illinois  will  be  presented  for  the  best 
tv  scripts  dealing  with  literature,  the  classics, 
languages  or  social  or  natural  sciences.  De- 
signed to  encourage  either  amateur  or  pro- 
fessional writers  to  adapt  material  from  the 
liberal  arts  for  tv,  a  script  may  be  a  one-half 
hour  or  hour  production  in  any  acceptable 
format,  not  necessarily  dramatic. 

Closing  date  of  the  competition  is  March  10 
and  winners  will  be  announced  shortly  there- 
after. First  prize  is  $700,  second  prize,  $300. 
Winning  scripts  will  be  produced  by  the  uni- 
versity's Radio  &  Television  Service,  which  re- 
tains the  right  to  broadcast,  record  and  publish 
all  scripts  submitted.  Commercial  rights  re- 
main with  the  author.  Kinescope  recordings  of 
the  prize  programs  will  be  made  available  to 
the  Educational  Television  &  Radio  Center  at 
Ann  Arbor,  Mich.,  for  broadcasting  by  educa- 
tional tv  stations. 

Baptist  Convention  Honors 
'Baptist  Hour'  Stations 

MORE  THAN  200  radio  stations  are  to  be 
honored  during  January  and  February  by  the 
Southern  Baptist  Convention  for  their  weekly 
airing  of  the  Baptist  Hour. 

Stations  carrying  the  program  for  a  year  or 
more  will  be  honored  by  "Baptist  Hour  Rec- 
ognition Days,"  special  services  in  the  churches 
serving  the  same  area  as  the  stations,  and  by 
the  presentation  for  framed  citations. 


Radio-Television 

NOMINATIONS  INVITED 

1.  Radio  or  Television  Reporting::  For  the 

most  distinguished  example  of  spot  news  re- 
porting of  a  single  news  event,  scheduled  or 
unscheduled,  broadcast  by  radio  or  television 
during  the  year;  exhibits  consisting  of  re- 
cordings, tapes  or  film  and  a  typewritten 
summary. 

2.  Radio  and  Television  Newswriting:  For  the 

most  distinguished  example  of  news-writing 
or  commentary  for  radio  or  television;  nomi- 
nations consisting  of  either  a  partial  or  com- 
plete script,  broadcast  or  telecast  during  the 

year. 

3.  Public  Service  in  Radio  Journalism:  For 

an  outstanding  example  of  public  service  by 
an  individual  radio  station  or  network 
through  radio  journalism,  the  test  being  the 
worth  of  the  public  service,  the  effectiveness 
of  the  presentation  by  the  station  or  net- 
work, and  the  unselfish  or  public-spirited 
motives,  bearing  in  mind  that  the  broadcast 
must  be  journalistic  in  nature,  not  enter-, 
tainment;  commercially  sponsored  radio  pro- 
grams not  being  eligible;  exhibits  consist- 
ing of  recordings  (no  tapes)  and  a  type- 
written summary  mentioning  running  time 
of  exhibit. 

i.  Public  Service  in  Television  Journalism : 

For  an  outstanding  example  of  public  service 
by  an  individual  television  station  or  net- 
work through  television  journalism,  the  test 
being  the  worth  of  the  public  service,  the 
effectiveness  of  the  presentation  by  the  sta- 
tion or  network,  and  the  unselfish  or  public- 
spirited  motives,  bearing  in  mind  that  the 
broadcast  must  be  journalistic  in  nature  and 
not  entertainment;  commercially  sponsored 
programs  not  being  eligible;  entries  consist- 
ing of  film  and  typewritten  summary. 

Deadline  Feb.  1,  1955 

SEND  ENTRIES  TO: 

Victor  E.  Bluedom,  Ex.  Dir. 
Sigma  Delta  Chi 

35  E.  Wacker  Dr.,  Chicago  1 


NETWORKS 


MBS  1954  TIME  SALES  OF  $20.4  MILLION 
DROP  11.8%  BELOW  NET'S  1953  TOTAL 

S.  C.  Johnson  &  Son  is  top  Mutual  client  among  74  advertisers;  J. 
Walter  Thompson  Co.  first  among  56  agencies  using  MBS  last  year. 


GROSS  time  billings  on  Mutual  for  1954 
amounted  to  $20,430,377  (December  billings 
estimated),  according  to  figures  released  Friday 
by  Mutual's  research  department.  The  sum, 
representing  programs  sponsored  by  74  of  the 
nation's  advertisers,  placed  through  56  adver- 
tising agencies,  falls  11.8%  below  the  net- 
work's 1953  gross  of  $23,158,000. 

J.  Walter  Thompson  Co.  was  listed  as  the 
agency  having  placed  the  largest  dollar  volume 
of  time  on  Mutual  in  1954.  It  scheduled 
$2,514,506  of  time  on  behalf  of  three  clients- 
Florida  Citrus  Commission,  Credit  Union  Na- 
tional Assn.  and  the  Johns-Manville  Corp. 

In  second  place  with  time  billings  of  $2,352,- 
454  was  Needham,  Louis  &  Brorby,  acting  for 
Derby  Foods  Inc.,  S.  C.  lohnson  &  Son  and 
State  Farm  Mutual  Auto  Insurance  Co.  Fol- 
lowing in  this  order  were:  Lennen  &  Newell 
Inc.,  $1,572,342  (P.  Lorillard  Co.);  Furman, 
Feiner  &  Co.,  $1,322,017  (AFL);  Sullivan, 
Stauffer.  Colwell  &  Bayles.  $949,530  (Amer- 
ican Home  Products  Corp.);  Geoffrey  Wade 
Adv.,  $938,487  (Miles  Labs.);  Cunningham  & 
Walsh,  $912,427  (Liggett  &  Myers  Tobacco 
Co.  and  Pan  American  Coffee  Bureau). 

The  sponsor  list  using  Mutual  in  1954  was 
led  by  S.  C.  Johnson  &  Son  with  $1,868,637, 
followed  in  order  by  P.  Lorillard  Co.,  $1,572,- 
342;  American  Federation  of  Labor,  $1,311,- 
751;  Johns-Manville  Corp.,  $1,210,908;  Florida 
Citrus  Commission,  $982,790;  American  Home 
Products  Corp.,  $949,530;  Miles  Labs., 
$938,487.  and  Liggett  &  Myers  Tobacco  Co., 
$846,227. 

In  breakdown  by  industry  classifications,  the 
cigarette  and  smoking  material  industry  was  in 
first  place  with  $3,314,819,  followed  by  the 
food  and  food  product  field,  $3,134,838;  soaps, 
cleansers  and  polishes,  $3,067,667;  and  institu- 
tional users,  $2,098,628.  Classifications  said  to 
have  spent  more  than  $1  million  in  1954  in- 
cluded religious  organizations,  drugs  and  toil- 
etries, building  materials  and  beer. 

The  1954  gross  billings  by  month,  by  ad- 
vertiser and  by  agency  were  as  follows,  with 
December  figures  estimated  in  each  case: 


1954  Gross  Billings 
Monthly 


January 
February 
March 
April 

May  .... 
June  .... 

July   

August    .  . 

September 

October 

November 

December 


$1,889,990 
1,783,452 
2,034,961 
1,891,998 
1,908,198 
1,558,196 
1,481,767 
1,491,422 
1,523,161 
1,605,042 
1,633,999 
1,628,191 


1954  Advertiser  Expenditures 


S.  C.  Johnson  &  Son   

P.  Lorillard  Co  

Amer.  Fed.  of  Labor   

Johns-Manville  Corp  

Florida  Citrus  Commission   

American  Home  Products  Corp.   .  . 

Miles  Laboratories   

Liggett  &  Myers  Tobacco  Co  

Kellogg  Co  

Quaker  Oats  Co  

Miller  Brewing  Co  

R.  J.  Reynolds  Tobacco  Co  

Coca-Cola  Company   

Wings  of  Healing   

Mutual   Benefit  Health  &  Accident 

Lutheran   Laymen's  League   

State  Farm  Mutual  Auto.  Ins.  Co. 

Falstaff  Brewing  Corp  

Radio  Bible  Class   

Philip  Morris  Co  

Credit  Union  National  Assn  

Christian   Reformed  Church   

Voice  of  Prophecy   


Cumulative 

S  1,889,990 
3,673,442 
5,708,403 
7,600,401 
9,508,599 
11,066,795 
12,548,562 
14,039,984 
15,563,145 
17,168,187 
18,802,186 
20,430,377 


$1,868,637 
1,572,342 
1,311,751 
1,210,908 
982,790 
949,530 
938,487 
846,227 
792,742 
713,044 
687,720 
551,502 
460,453 
432,111 
425,343 
400,91 1 
375,284 
358,078 
348,627 
344,748 
320,808 
311,623 
302,503 


Derby  Foods  Inc  

General  Tire  and  Rubber  Co  

Union   Pharmaceutical  Co  

Deepfreeze  Appl.  Div. — Motor  Products  Corp. 

Dawn  Bible  Students  Assn  

Florida  State  Advertising   

Gillette  Safety  Razor  Co  

Murine  Co  

No.  American  Van  Lines   

National  Home  Corp  

Lettuce  Inc  

Procter  &  Gamble  Co  

Lemon  Products  Advisory  Board   

Billy  Graham  Evangelistic  Assn  

Niagara  Mfg.  &  Dist.  Co  

SOS  Co  

Chevrolet  Motor  Div. — General  Motors  Corp. 

Beltone  Hearing  Aid  Co  

Block  Drug  Co  

Pan  American  Coffee  Bureau   

Dodge  Div. — Chrysler  Corp    

Buick  Motor  Div. — General  Motors  Corp.  .  . 

Elsevier  Press   

Jacques  Kreisler  Mfg.  Corp  

Harrison  Products   

Giant  Animal  Co  

Plymouth  Div.- — Chrysler  Corp  

Scholl  Mfg.  Co  

Jackson  &  Perkins  Co  

All-State  Insurance  Co  

Republican   National  Committee   

Manion  Forum  of  Opinion   

Esso  Standard  Oil  Co  

Barbasol  Co  

White  House  Co  

Bridgeport  Brass  Co.  (Aer-O-Sol  Div.)  .... 

Crowell  Collier  Publishing  Co  

Grand  Duchess  Steaks   

Rexall  Drug  Co  

For  America   

National  Assn.  of  Letter  Carriers  

Standard  Oil  Co.  of  Indiana   

Committee  for  Constitutional  Gov't   

American  Chemical  Paint  Co  

Tidewater  Associated  Oil  Co  

Atlantic  Refining  Co.  

Cowles  Publishing  Co  

Artists  Publications  

Prentice-Hall  Inc  

Protam   Pharmacol  Co  

Independent   Citizens  Committee   

1954  Agency  Expenditures 


J.  Walter  Thompson  Co  

Needham,  Louis  &  Brorby   

Lennen   &  Newell   

Furman,  Feiner  &  Co  

Sullivan,  Stauffer,  Colwell  &  Bayles 

Geoffrey  Wade  Adv  

Cunningham  &  Walsh   

Leo  Burnett  Co  

D'Arcy  Adv.  Co  

Sherman  &  Marquette   

Mathisson  &  Associates   

William  Esty  Co  

McCann-Erickson   

Century  Adv.  Agency   

Bozell   &  Jacobs   

Gotham  Adv.  Co  

Dancer-Fitzgerald-Sample   

J.  M.  Camp  &  Co  

Biow  Co  

Glenn-Jordan-Stoetzel   

Western  Adv  

Applegate  Advertising  Agency   

Grey  Adv.  Agency   

Roche,  Williams  &  Cleary   

Batten,  Barton,  Durstine  &  Osborn  .  .  . 

Olian  &  Bronner   

Wm.  Gleeson  &  Co  

Direct   

Maxon   

John    Cohan  Adv  

Benton    &  Bowles   

Walter  F.  Bennett  Co  

Campbell-Ewald  Co  

Emil  Mogul  Co.   

Kudner  Agency   

Grant  Adv  

Mann-Ellis   

N.  W.  Ayer  &  Son   

Duane  Jones  

Foote,  Cone  &  Belding   


299,672 
291,46: 
270.96C 
267,00C 
195,532 
188.40C 
184,82: 
1 70,71  C 
150,659 
144.67C 
138,922 
138.00C 
129,000 
122,948 
118,002 
111,50C 
97.50C 
88,428 
75,177 
66,20C 
64,79; 
54.30C 
53,59C- 
41,30C 
39.90C 
39,338 
36,781 
33,60C 
33,123 
29,50: 
28,52-s 
23,692 
23,268' 
23.08E 
19,93d 
18,00C 
16,50C 
12,46£ 
12,127 
11,388 
10,26^ 
8,48c 
7,478 
6.00C 
5,87i 
5,721 
5.00C 
3,97C  , 
3,45c 
2,07C 
1.09C 


$2,51 4,50c 
2,352,454 
1,572,342 
1,322,017 
949,53C 
938,487 
912,427 
792,742 
751,913 
713,04-J 
687.72C 
551,502 
461 ,05c 
432,111 
425,343 
400,911 
358,078 
348,627 
344,748 
311,622 
302,50: 
295,329 
270,96C 
267,000 
211,361 
206,430 
195,532 
188.40C 
184,825 
138,922 
138.00C 
122,948 
97,500 
75,177 
67.80C 
64,795 
53,59: 
42,502 
41,408 
41,300 


Sell  the 
C  h  a  m  p  I  a  i  n 
Valley 

\tf  PIATT  SB  VRG    N  Y 

Ask    G  I  LL-PERN  A  Inc. 
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NEMS    —    CLARKE  INCORPORATED 


REBROADCAST 
RECEIVER 


Unattended  Operation 
Keyed    J±  C3-.  O 


•  THREE  OUTPUTS  -  VIDEO,  AUDIO  AND  SYNC  •  EXCEPTIONALLY 
CLEAN  SIGNAL  •  MAXIMUM  REDUCTION  OF  IMPULSE  NOISE  •  SPECIAL 
CIRCUITS  IN  RECEIVER  CORRECT  DISTORTION  CAUSED  BY  SIDE-BAND  FILTERS 

•  HIGH  DEGREE  OF  PHASE  CORRECTION  •  SOUND  CHANNEL  SEPARATE 
FROM  VIDEO  CHANNEL  TO  AVOID  LOSS  OF  SOUND  IN  CASE  OF  VIDEO 
FAILURE  •  WIDE  FREQUENCY  RANGE,  LOW  DISTORTION  •  BETTER- 
QUALITY   SIGNAL  THAN   THE   USUAL   INTERCITY   CO-AXIAL  CONNECTION 

•  BOTH  MANUAL  AND  AUTOMATIC  GAIN  CONTROL  •  75  OHM  CO- 
AXIAL INPUT  •  75  OHM  CO-AXIAL  OUTPUT  ON  SYNC  •  75  OHM  CO- 
AXIAL OUTPUT  ON  PICTURE  •  600  OHM  BALANCED  OR  UNBALANCED 
ON  AUDIO  OUTPUT 

These  are  merely  a  few  of  the  many  reasons  why  TV  station  owners  with  an 
eye  to  a  bigger  share  of  the  listener  audience  are  installing  our  TR-1  TV  Rebroad- 
cast  Receiver. 

For  complete  descriptive  spec  sheet,  write  or  wire  Department  H  of  once. 


NEMS • CLARKE 

Incorporated 

919  JESUP-BLAIR  DRIVE 
SILVER        SPRING.  MARYLAND 
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ABC  RADIO  BOOSTS 
LOW-COST  '24-PLAN' 

ABC  RADIO  BELIEVES  its  new  "24-Plan," 
which  it  has  just  unveiled,  can  "out-perform" 
spot  radio  at  a  lower  cost  per  home  reached. 

Details  of  the  new  plan  have  been  made 
public  in  a  carefully  prepared  presentation 
which,  .although  recognizing  spot  radio's  "cost 
efficiency,"  asserts  that  ABC  Radio's  new  night- 
time saturation  plan  can  deliver  24  "broad- 
casts" on  the  full  network  of  352  stations  for 
$24,384  (time  and  talent). 

The  plan,  as  sketched  by  the  network,  en- 
tails five  broadcasts  per  night  for  four  nights 
weekly  plus  four  broadcasts  on  an  additional 
night.  The  various  time  periods  are  distributed 
throughout  the  week  (between  7:55  and  10:30 
p.m.  EST). 

This  plan,  according  to  the  network,  can  out- 
perform spot  radio  three  to  one.  Cost  of  the 
plan  "in  the  top  25  Pulse-rated  markets  is  $8,- 
584  compared  with  the  $24,054  needed  to  earn 
the  same  rating  with  spots,"  ABC  Radio's  pres- 
entation emphasizes. 

Although  for  years  "advertisers  have  used 
spot  radio  to  reach  more  homes  at  less  cost 
than  possible  with  network  programming,"  the 
presentation  asserts,  there  are  disadvantages  in- 
herent in  spot.  Among  them:  lack  of  program 
ownership  and  of  program  "atmosphere"  and 
the  problems  of  making  last-minute,  nationwide 
changes  in  the  message  and  of  evaluating  the 
performance  of  spots  in  cost  per  home  reached. 

Basis  of  the  programming  is  news  and  music. 
Two  shows  are  musical,  one  of  them  featuring 
Sammy  Kaye  and  his  orchestra  (four  broad- 
casts weekly);  another,  Jack  Gregson  (also  four 
broadcasts  per  week),  and  for  news — 16  five- 
minute  broadcasts  per  week. 

The  plan,  according  to  ABC,  permits  24 
commercial  minutes  per  week — on  the  news 
broadcasts  alone  the  advertiser  will  receive 
opening  and  closing  identifications  as  well  as 
a  full  minute  for  commercials. 

KEYD-TV  Interconnected 

KEYD-TV  Minneapolis  was  connected  with 
the  Bell  Telephone  System's  nationwide  tv  net- 
work facilities  last  week.  Network  programs 
are  fed  to  KEYD-TV  over  intercity  facilities 
from  either  Chicago  or  Des  Moines.  Connec- 
tion of  KEYD-TV  brings  the  total  number  of 
interconnected  stations  to  357,  located  in  231 
cities  in  the  U.  S. 


THREE-YEAR  contract  under  which  NBC 
will  have  radio-tv  rights  to  the  Academy 
of  Television  Arts  and  Science's  annual 
"Emmy"  awards  presentation  is  signed  by 
(I  to  r):  Don  DeFore,  ATAS  president- 
Frederic  Wile  Jr.,  vice  president  in  charge 
of  programs,  NBC  Pacific  Div.,  and  Bob 
Longenecker,  associate  chairman,  ATAS 
sponsorship  committee, 

NBC  Announces  Schedule 
Of  New,  Renewal  Business 

A  SERIES  of  new  and  renewed  business  con- 
tracts was  reported  by  NBC  last  week. 

RCA  has  signed  for  62  participations  in 
Great  Gildersleeye,  Second  Chance,  It  Pays  To 
Be  Married,  Weekend  and  Roadshow  during 
January,  February  and  March,  through  Ken- 
yon.  &  Eckhardt,  New  York. 

Brown  &  Williamson  Tobacco  Co.  (Kools) 
signed  to  sponsor  Kenneth  Banghart  newscasts 
on  Wednesdays  (8:30-35  p.m.  EST)  and  Thurs- 
days (9-9:05  p.m.  EST),  through  Ted  Bates  & 
Co.,  New  York. 

Coast  Fisheries  Div.,  Quaker  Oats  Co.,  signed 
for  Hotel  for  Pets  on  Monday,  Wednesday,  and 
Friday,  (5:30-45  p.m.  EST),  through  Lynn 
Baker  Inc.,  New  York. 

On  a  short-term  basis,  Rexall  Drug  Co. 
signed,  through  BBDO,  for  participations  in 
Great  Gildersleeve  on  Feb.  15-16,  and  Vitamin 
Corp.  of  America,  also  through  BBDO,  signed 
for  a  Richard  Harkness  newscast  at  (9:55-10 
p.m.  EST)  on  Feb.  4. 

Renewals  reported  include:  Dodge  Bros,  for 
Roy  Rogers  (Thurs.,  8-8:30  p.m.  EST);  Cities 
Service  for  Band  of  America  (Mon.,  9:30-10 
p.m.  EST);  Rhodes  Pharmacal  Co.  for  Ben 


Grauer  newscasts  (Mon.,  Wed.,  Fri.,  3-3:05 
p.m.  EST);  Sterling  Drug  Co.  for  Stella  Dalla 
(Mon.,  Wed.,  Fri.,  4:15-30  p.m.)  and  Young 
Widder  Brown  (Mon.,  Wed.,  Fri.,  4:30-45  p.m 
EST),  and  Colgate-Palmolive  Co.  for  Lorenzo 
Jones  (Mon.-Fri.,  5:15-30  p.m.  EST). 

Stevenson  Covers  Peiping  Visit 

NBC  claims  reporter-photographer  William 
Stevenson,  representing  NBC  News  and  Toronto 
Star,  was  the  first  North  American  news  rep- 
resentative admitted  to  Peiping  to  cover  UN 
Secretary  Dag  Hammarskjold's  visit  there  to 
seek  release  of  1 1  jailed  American  airmen.  Mr. 
Stevenson  received  his  visa  Jan.  6  in  Hong  Kong 
and  arrived  in  Peiping  the  next  day. 

NETWORK  PEOPLE 

Wayne  J.  Wilcox,  formerly  Detroit  advertising 
sales  representative,  Good  Housekeeping  maga- 
zine, appointed  account  executive,  CBS  Radio 
Network  Sales,  Detroit  office. 

Paul  Niven,  London  staff,  CBS  News,  transfers 
to  Washington  staff. 

Harry  Wismer,  Art  Gleeson  and  Gene  Kelly 

selected  as  first  three  play-by-play  announcers, 
MBS  Parade  of  Sports,  program  covering  out- 
standing night  sports  events. 

Patsy  Lee  and  Jack  Owens  signed  as  first  in- 
rotating  weekly  series  of  guest  singers  on  ABC 
Radio  and  ABC-TV  Breakfast  Club,  starting 
Jan.  24. 

Paul  Archinard,  Paris  news  bureau,  NBC, 
elected  president,  Anglo-American  Press  Assn. 

William  R.  McAndrew,  director  of  news,  NBC, 
reappointed  to  President  Eisenhower's  Commit- 
tee on  Employment  of  Physically  Handicapped. 

Robert  W.  Sarnoff,  executive  vice  president, 
NBC,  to  address  Allentown-Bethlehem  Sales 
Executives  Club  in  Allentown,  Pa.,  today 
(Mon.) . 

Georg  Olden,  CBS-TV  director  of  graphic  arts, 
will  discuss  "Art  in  Television"  Feb.  9  at  din- 
ner of  Boston  Art  Directors  Club. 

Edward  R.  Murrow,  CBS  news  analyst,  to  be 
principal  speaker  at  U.  S.  Junior  Chamber  of 
Commerce  banquet  in  Louisville,  Ky.,  Jan.  22. 

Jackie  Gleason,  CBS-TV  star,  named  America's 
Heart  Ambassador  for  1955  Heart  Fund  Cam- 
paign to  be  conducted  in  February. 

Lewis  Hannnack  and  Ruth  Avery,  mail  and 
messenger  dept.  supervisor  and  assistant  person- 
nel director,  respectively,  ABC  Hollywood,  co- 
authors of  book,  "Jest  for  Laughs." 

William  Whitley,  director  of  public  affairs,  Co- 
lumbia Television  Pacific  Network,  Hollywood, 
will  speak  on  "The  Future  of  Educational  Tv" 
at  Jan.  20  luncheon  meeting,  National  Assn. 
for  Better  Radio  &  Television,  L.  A. 

Chris  Schenkel,  sportscaster,  DuMont  Tv  Net- 
work, and  model  Fran  Paige  were  married 
Jan.  5, 

Jack  Philbin,  executive  producer,  CBS-TV 
Jackie  Gleason  Show,  and  actress  Jean  Harris 
were  married  Jan.  3. 

Ken  Craig,  national  regional  network  program 
coordinator,  ABC-TV  Hollywood,  father  of  girl, 
Judith  Laurette,  Dec.  27. 
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WCKY 


In  The  Greater  Cincinnati  Area 


Of  the  302,630  Radio  Homes 
regularly  surveyed  by  Pulse, 
1  out-  of  every  41/2 
was  tuned  to  WCKY  in  Sept.-Oct. 
Every  day,  Monday  thru  Friday,  9  a.m.  to  7  p.m. 

Buy  Independent — Beat  Network 
ratings:  Get  lower  cost  per  thousand 
and  large  outside  BONUS  audience. 

BUY  WCKY 
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PERSONNEL  RELATIONS  — 

BAND  UNIONIZATION 
IAMPERS  CHICAGO  RADIO 


Petrillo  seeks  to  organize  small 
polka  bands  in  Chicago,  giv- 
ing some  non-union  suburban 
stations  broadcasting  woes. 

\MERICAN  Federation  of  Musicians  President 
fames  C.  Petrillo  has  called  for  an  organized 
.-ampaign  to  unionize  polka  bands  in  Chicago. 
Some  suburban-area  stations  have  been  caught 

n  the  middle. 

Monday.  Local  10,  which  Mr.  Petrillo  also 
leads,  picketed  Jagiello's  Appliance  and  Record 
Store  in  the  heart  of  Chicago's  Polish  district. 
Mr.  Jagiello,  a  former  union  member,  leads 

Little  Wally's"  Polka  Band,  which,  along  with 
perhaps  10  other  combos,  plays  dance  halls  and 
taverns.  Their  music  is  used  for  foreign 
language  shows,  through  remote  pickup,  by 
WOPA  Oak  Park,  a  non-union  station,  on  a 
paid-time  basis.  The  musicians  are  not  hired 
by  the  station.  The  bands  buy  time  to  advertise 
the  places. 

Mr.  Petrillo  could  not  be  reached  for  com- 
ment. However,  Carl  A.  Baumann,  vice  presi- 
dent of  Local  10,  admitted  the  AFM  is  openly 
trying  to  organize  the  bands — and  such 
suburban  stations  as  WOPA  and  WTAQ  La- 
Grange,  111.  The  latter  outlet  conducted  a 
recent  promotion  drive  during  which  the  appeal 
of  polka  music  in  Chicago's  Polish  area  was 
aptly  demonstrated. 

Egmont  Sonderling,  manager  of  WOPA 
stated:  "The  entire  matter  ties  in  with  efforts 
of  the  unions  to  organize  WOPA  and  other 
suburban  radio  stations.  (Mr.)  Petrillo  pre- 
dicted this  fight  to  me  personally  last  October." 

AFTRA,  WGN-AM-TV  Sign 
Contracts  Ending  Dispute 

LONG-STANDING  dispute  between  WGN- 
AM-TV  Chicago  and  the  American  Federation 
of  Television  &  Radio  Artists  was  resolved  last 
week  with  an  agreement  on  new  two-year  con- 
tracts— without  pension  and  welfare  benefits  ex- 
cept for  those  performers  appearing  on  network 
tv  programs  as  outlined  in  AFTRA's  national 
pacts. 

The  pacts  were  announced  Thursday  by 
Frank  P.  Schreiber,  manager  and  treasurer  of 
WGN  Inc.,  and  followed  negotiations  concluded 
with  George  Heller,  AFTRA  national  execu- 
tive secretary,  on  the  previous  day. 

The  new  agreement,  effective  Jan.  1,  1955, 
calls  for  a  10%  boost  in  the  salary  base  of 
WGN  radio  announcers  (from  $150  to  $165) 
and  a  5%  raise  for  local  television  AFTRA 
members  (excepting  models);  a  25%  rate  reduc- 
tion for  actors  and  singers  on  local  radio  shows, 
and  AFTRA  agrees  to  relinquish  its  jurisdiction 
over  sound  effects  personnel. 

Anti-Red  Alliance  Asks 
Exployers  to  Snub  WGA 

REQUEST  that  all  Hollywood  employers,  in- 
cluding radio-tv  employers,  deny  to  Writers 
Guild  of  America  "all  recognition  and  coopera- 
tion not  required  by  law,"  was  made  public  last 
week  by  the  executive  committee  of  the  Motion 
Picture  Alliance  for  Preservation  of  American 
Ideals,  a  Hollywood  group  dedicated  to  fight- 
ing communism  in  the  motion  picture  industry. 

The  move  followed  WGA  failure  by  a  three- 
vote  margin  to  pass  a  constitutional  amendment 
in  a  recent  election  barring  from  guild  mem- 
bership communists  and  unfriendly  witnesses 
before  congressional  committees. 


MANUFACTURING 


WILLYS  DEVELOPS  FLAT  TV  PICTURE  TUBE 


Auto  firm's  research  organi- 
zation has  produced  for  the 
Navy  a  three-inch-thick  tube 
in  contrast  to  the  20-inch  depth 
of  the  commercial  kinescope. 

DEVELOPMENT  of  a  flat,  transparent  tele- 
vision picture  tube — long  a  goal  of  tv  set 
makers — was  announced  last  week  by  Willys 
Motors  Inc.,  a  subsidiary  of  Kaiser  Motors 
Corp. 

The  new  tv  tube — only  three  inches  thick, 
compared  with  the  customary  20-in.  depth  of 
commercial  kinescope — was  developed  for  the 
U.  S.  Navy,  it  was  announced.  It  will  be  used 
in  Navy  airplanes  to  feed  information  to  pilots 
regarding  terrain,  altitude,  speed,  fuel  level  and 
other  data,  the  Navy  said  in  a  separate  an- 
nouncement. The  project  is  part  of  the  Navy's 
aircraft  instrumentation  simplification  program. 

As  tv  picture  tubes  grew  larger,  the  set  manu- 
facturing industry  found  itself  confronted  by 
longer  tubes.  Industry-wide  application  to  the 
problem  brought  present  21-  and  27-in.  cathode 
ray  tubes  to  the  present  20  inches  in  length. 

Hope  for  a  flat  tv  picture  screen  was  ex- 
pressed last  year  by  Brig.  Gen.  David  Sarnoff, 
RCA  chairman.  Only  last  month,  both  RCA 
and  GE  demonstrated  laboratory  devices  for 
amplifying  light  [B»T,  Dec.  27,  20,  1954].  This 
would  permit  tv  receivers  to  use  a  small,  nor- 
mally powered  cathode  ray  tube,  projected  onto 
the  flat  screen  with  the  picture  brightness  in- 
creased through  the  light  amplification  principle. 

William  Ross  Aiken,  Willys  research  director 


and  formerly  with  the  U.  of  California's  Radia- 
tion Lab,  is  the  inventor  of  the  flat  tube,  the 
announcement  said.  Complete  rights  to  the  in- 
vention are  held  by  Willys  Motors,  it  was 
announced.  Willys  also  manufactures  and  sells 
tv  transmitter  equipment. 

The  new  flat  tube  consists  of  a  phosphor 
screen  sandwiched  between  glass  plates,  Willys 
said.  It  functions  by  electronically  exciting 
selected  areas  or  spots  on  the  phosphor  screen. 
This  method  was  described  as  follows: 

An  electronic  beam  is  injected  along  a  hori- 
zontal edge  of  the  tube.  This  beam  flows  in  a 
field-free  region  along  said  edge  of  the  phosphor 
screen  and  adjacent  to  a  row  of  transverse  deflec- 
tion plates.  Through  control  of  the  voltages  on 
these  deflection  plates,  the  beam  is  bent  vertically 
at  any  desired  place  along  the  edge  of  the  tube. 
The  beam  then  flows  vertically  in  a  second  field- 
free  region  between  a  series  of  transparent  de- 
flection plates  and  the  electrically  charged  phos- 
phor screen. 

Deflection  of  the  beam  into  the  screen  at  any 
desired  vertical  level  is  made  possible  by  con- 
trolling the  voltages  on  the  transparent  deflection 
plates. 

Voltages  may  be  changed  on  horizontal  or  ver- 
tical deflection  plates  in  a  sequential  manner. 

The  deflection  system  has  a  very  powerful 
focusing  ability  which  makes  possible  a  very 
small  spot  on  the  phosphor  screen,  resulting 
in  high  definition  and  brightness,  the  announce- 
ment said. 

The  tube  employs  only  electrostatic  principles, 
Willys  said. 

The  first  tube  demonstrated  last  week  to 
Navy  and  aircraft  builders  at  a  meeting  in  El 
Segundo,  Calif.,  had  a  15-in.  screen,  Willys 
said.  However,  it  added,  its  engineers  have  built 
several  larger  models. 
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SESAC  Performance  Licenses  provide  clearance  for  the 
use  of  SESAC  music  via  Radio,  Television,  Hotels,  Films, 
Concert  Halls  and  Theatres. 

The  ever  growing  SESAC  repertory  now  consists  of  278 
Music  Publishers'  Catalogs — hundreds  of  thousands  of 
selections. 

SESAC  INC. 

Serving  The  Entertainment  Industry  Since  1931 
475  FIFTH  AVENUE  NEW  YORK  17 
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RCA  REDUCES  PRICE 
OF  21"  COLOR  TUBE 

RCA  CUT  the  price  of  its  21 -inch  color  tv 
picture  tube  to  tv  set  manufacturers  from  $175 
to  $100  last  Tuesday.  In  making  the  announce- 
ment, W.  Walter  Watts,  executive  vice  president, 
RCA  Electronics  Products,  said  the  43%  price 
reduction  was  "another  major  step  initiated  by 
RCA  toward  the  establishment  of  a  nation-wide 
color  television  service." 

Mr.  Watts  said  the  $75  per  tube  cut  was 
made  possible  by  RCA  manufacturing  tech- 
niques permitting  "substantial  economies"  in 
the  tube's  production,  adding  that  they  con- 
firmed "the  basic  soundness  of  the  round  metal 
design  developed  by  RCA  color  tube  engineers." 

He  said  RCA  felt  the  21 -inch  color  tube  was 
the  "best  and  most  economical  answer"  to  the 
problem  of  moving  color  tv  "off  the  ground 
and  into  the  market."  Current  demand  for  the 
tubes,  he  said,  has  exceeded  the  supply. 

RCA's  hope  now,  he  said,  is  that  the  tube 
price  reduction  would  encourage  its  competitors 
to  go  into  color  tv  production  "promptly." 

Mr.  Watts  observed  that  the  decision  to  re- 
duce tube  prices  came  after  a  careful  engineer- 
ing and  cost  analysis  of  the  22-inch  rectangular 
color  picture  tube  which  was  "reported  as  be- 
ing near  the  production  stage."  RCA,  Mr.  Watts 
said,  produced  the  22-inch  rectangular  color 
tube  and  tested  it  alongside  the  21-inch  round 
color  tube  and  that  "we  see  no  advantages"  in 
the  22-inch  rectangular. 

According  to  Mr.  Watts,  the  22-inch  version 
does  not  produce  better  color,  nor  does  it  pro- 


EXCITING  NEW  EFFECT! 
The  ROTATOR  Lens 


For  TV  and  Film  Cameras 

Now  you  can  make  your  subjects  walk  on 
walls,  create  that  rocking  the  boat  ef- 
fect, or  rotate  the  scene  360°  with  this 
new  addition  to  the  Camart  Optical  FX 
unit.  Present  owners  need  only  the 
Rotator  Lens. 

Price:  $150.00 

CAMART  OPTICAL  FX  UNIT 

Create  from  2  to  7  identical  images  in 
rotation,  from  a  single  object.  Unit  is 
complete  with  four  surface  prism,  re- 
volving housing,  and  base  assembly. 

Price:  $119.75 

Additional  effects  prisms  available.  Spe- 
cial adapters  for  TV  Cameras.  Send  for 
descriptive  literature. 


vide  a  larger  picture,  while  its  cost  of  manu- 
facture is  higher. 

The  22-inch  tube  referred  to  by  RCA  pre- 
sumably was  that  reported  under  development 
by  CBS  [Closed  Circuit,  Nov.  22.  1954],  but 
a  CBS  official  declined  to  comment,  saying  he 
did  not  wish  to  protract  "the  argument  and  con- 
fusion." He  said  that  CBS  at  present  is  con- 
tinuing to  manufacture  its  19-inch  tube  and 
has  made  no  plans  to  change. 

RCA  has  been  delivering  its  21 -inch  tube  to 
tv  set  manufacturers  since  last  November.  It 
provides  a  viewing  area  of  225  sq.  inches,  which 
Mr.  Watts  said  was  about  25%  greater  viewing 
area  than  other  available  color  tubes. 

Tv  Dealers  See  '55 
Black-&-White  Year 

EMPHASIS  was  on  selling  black-and-white  tele- 
vision sets  at  this  year's  convention  of  appli- 
ance and  radio-tv  dealers,  held  in  Chicago  last 
week. 

In  contrast  to  1954's  conclave,  when  color 
television  seemed  to  captivate  the  dealers'  fancy 
— and  broadcast  industry  executives  appeared 
to  explain  forthcoming  color  tv  programming 
plans — the  National  Appliance  &  Radio-Tv 
Dealers  Assn.  last  week  concentrated  on  basics: 
advertising  and  sales  promotion,  television 
service,  appliance  prospects,  sales  techniques, 
fair  trade  developments  and  manufacturer-dis- 
tributor relationships. 

Nor  were  dealers  anywhere  near  as  loaded 
with  questions  on  color  broadcasting  as  they 
were  last  year.  The  consensus  seemed  to  be: 
it's  up  to  the  tv  industry,  broadcasters  and  manu- 
facturers. The  public  demand  for  color  is  not 
yet  there. 

The  only  regularly  scheduled  session  on 
tinted  television  at  last  week's  three-day  meet 
in  Chicago's  Conrad  Hilton  Hotel  (Sunday 
through  Tuesday)  was  a  talk  by  Mort  Farr, 
NARDA  board  chairman  and  past  president, 
from  Upper  Darby,  Pa.  He  asserted  the  ap- 
proach to  color  tv  should  be  an  industry  prob- 
lem. Dealers  are  ready  now,  he  said,  but  not 
other  segments  of  industry.  He  urged  dealers 
to  "sell  "what  you  have  now  in  black-an-white." 

David  J.  Hopkins,  sales  director,  CBS-Co- 
lumbia, described  televison  as  the  "greatest 
demand  item  in  the  history  of  American  in- 
dustry" and  yet  the  customer  is  "being  offered 
a  discount  almost  as  soon  as  he  enters  the 
store."  He  called  for  aggressive  dealer  mer- 
chandising to  strengthen  the  American  distribu- 
tion system,  utilizing  all  media. 

W.  L.  Parkinson,  product  service  manager, 
Electronics  Div..  General  Electric  Co.,  ex- 
plained his  company's  new  warranty-service 
plan  for  radio  introduced  last  June  1  and  cover- 
ing labor  as  well  as  repair  parts.  He  reported 
GE  is  very  gratified  with  the  plan  and  its  re- 
sults: (1)  radio  sales  have  increased  substan- 
tially and  (2)  complaints  have  decreased.  He 
scored  reports  that  GE  has  instituted  a  similar 
plan  for  television  and  said  it  has  no  intention 
of  doing  so  "in  the  foreseeable  future."  Labor 
is  still  excluded  in  the  factory  90-day  warranty, 
he  said,  noting  that  service  on  radio  receivers 
has  been  a  "very  minor  consideration." 

New  Line  of  High-Power  Vhf 
Antennas  Announced  by  GE 

GENERAL  ELECTRIC  Co.  announced  Friday 
a  new  line  of  13  high-power  bat  wing  vhf  an- 
tennas for  use  by  low  and  high  channel  sta- 
tions. 

Paul  L.  Chamberlain,  GE  general  manager 
of  broadcast  equipment,  said  the  new  antenna 


Coming  Out  for  Color 

OVERFLOW  crowd  of  more  than  450 
persons  was  attracted  to  the  RCA  Ex- 
hibition Hall  last  Monday  night  for  what 
NBC-TV  hailed  as  the  "public  debut  in 
New  York  of  large-screen  color  televi- 
sion." The  crowd  gathered  to  view  NBC- 
TV's  90-minute  color  spectacular,  "Yel- 
low Jack"  (see  In  Review,  page  14)  on 
six  21 -inch  RCA  color  sets  placed  stra- 
tegically on  the  main  floor  and  in  the 
Johnny  Victor  Theater  on  the  lower  level. 
The  picture  on  the  big  screens,  according 
to  NBC-TV,  was  "clearly  visible"  for  75 
feet. 


line — type  50,  60  and  70 — uses  seven-eighth- 
inch  styroflex  feed  lines,  improved  juction  boxc- 
and  new  techniques  in  cable  grounding  for  high 
power  capability  and  reliability.  A  built-in 
greater  safety  factor,  he  said,  will  reduce 
maintenance,  cost.  Another  improvement,  he 
said,  is  a  better  voltage  standing  wave  ratio. 
The  antennas  use  a  standard  type  steel  mast 
which  can  withstand  50  pounds  per  square  foot 
of  wind  pressure,  equivalent  to  an  actual  wind 
velocity  of  112  miles  per  hour. 

CBS  Names  Louis  Hausman 
Special  Assignments  V.  P. 

LOUIS  HAUSMAN,  with  CBS  since  1940  and 
for  the  past  20  months  vice  president  of  CBS- 
Columbia,  the  company's  receiver  manufactur- 
ing division,  last  week  was  named  to  the  CBS 
Inc.  corporate  staff 
as  vice  president  to 
work  on  special  as- 
signments. 

Dr.  Frank  Stan- 
ton, president  of 
CBS  Inc..  announced 
the  appointment, 
which  became  effec- 
tive last  Monday. 
The  nature  of  the 
"special  assign- 
ments" was  not  dis- 
closed. It  was  under- 
stood that  no  suc- 
cessor to  Mr.  Haus- 
man at  CBS-Columbia  will  be  appointed,  at 
least  for  the  present. 

Mr.  Hausman  was  named  an  administrative 
vice  president  of  CBS  Radio  in  1951  when  the 
company's  radio  and  television  operations  were 
separated  and  served  in  that  capacity  until  his 
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(transfer  to  CBS-Columbia.  He  was  manager  of 
Ithe  CBS  sales  promotions  presentation  division 
(from  1940  to  1947.  became  associate  director 
jof  advertising  and  sales  promotion  in  1947  and 
iwas  elevated  to  director  of  the  department  in 
1949.  In  1950  he  was  elected  vice  president 
in  charge  of  advertising  and  sales  promotion. 

Before  joining  CBS  he  was  in  sales  promotion 
iand  advertising  for  the  American  Safety  Razor 
Corp.  and  was  manager  of  sales  promotion  and 
advertising  of  Remington-Rand  Inc. 

McManigal,  Mickle  Elected 
V.  P.'s  of  Westinghouse  Intl. 

ELECTIONS  of  R.  D.  McManigal  as  vice 
president  in  charge  of  sales  for  Westinghouse 
Electric  International  Co.  and  J.  D.  Mickle  as 
vice  president  of  Westinghouse  Electric  Co.  of 
Brazil  were  announced  last  week  by  W.  E. 
Knox,  president  of  Westinghouse  International. 

Mr.  McManigal  has  been  a  vice  president  of 
the  company  since  1945.  Before  being  named 
to  his  new  post,  which  places  him  in  charge 
of  all  product  sales  and  project  activities  for 
the  company,  he  was  in  charge  of  foreign 
licensing  and  other  relations  with  associated 
companies. 

Emerson  Sales  at  New  High 
But  Profits  Down  From  '53 

ALL-TIME  RECORD  of  580,559.994  net  sales 
was  established  by  Emerson  Radio  &  Phono- 
graph Corp..  its  subsidiaries,  divisions  and 
affiliates  for  the  fiscal  year  ended  Oct.  31. 
1954.  it  was  announced  last  week  by  Benjamin 
Abrams,  president,  in  making  public  Emerson's 
annual  report  to  stockholders.  Net  profits, 
however,  were  below  the  1953  level. 

Sales  in  1954  were  nearly  S5  million  more 
than  the  previous  high  recorded  during  the 
fiscal  year  ended  Oct.  31,  1953,  when  sales 
totaled  S75.926.546.  Emerson's  net  worth 
reached  the  all-time  high  of  520,447,485,  com- 
pared to  the  previous  high  of  519,718,053  at- 
tained in  1953. 

Mr.  Abrams  reported  that  consolidated  in- 
come from  the  1954  fiscal  year  amounted  to 
53,449,209  before  federal  taxes,  as  compared 
with  56.499.485  for  1953,  and  consolidated  net 
income,  after  taxes,  was  S  1,884,976,  as  against 
S2. 988.432  for  the  1953  fiscal  year.  Mr.  Abrams 
explained  lower  profits  in  1954  by  pointing  out 
that  the  year  was  typified  by  "the  keenest  com- 
petition" ever  experienced  by  the  tv  receiver 
industry,  and  the  company  accordingly  had  to 
lower  prices. 

Clarke  Instruments  Renames 

NEMS-CLARKE  Inc.  is  the  new  name  of  the 
broadcast  equipment  manufacturing  company 
formerly  known  as  Clarke  Instruments.  The 
firm  is  located  at  919  lesup-Blair  Drive,  Silver 
Spring.  Md. 
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TRANSMITTER  SHIPMENTS 
Power  Band 


25  kw    tv  (ch.    2)     power  increase 


Station 
Allen  B.   DuMont  Labs 
KUTV   (TV)   Salt  Lake 
City 

Radio  Corp.  of  America 
KLOR   (TV)  Portland. 
Ore.  25  kw    tv  (ch.  12)    new  station 

OTHER  EQUIPMENT:  RCA  also  reported  shipments  of  a  l2'/2 
kw  amplifier  to  WKOW-TV  Madison.  Wis.  (ch.  27).  and  three 
vidicon  film  cameras  to  WFIL-TV  Philadelphia  (ch.  6).  Du- 
Mont reported  shipment  of  a  monochrome  Multi-scanner  ani 
studio  equipment  to  KLOR  (TV)  Portland.  General  Electric 
Co.  has  shipped  a  35  kw  amplifier  to  KGBT-TV  Harlingen. 
Tex.  (ch.  4);  a  12  kw  amplifier  to  KSAN-TV  San  Francisco 
(ch.  32).  and  had  received  an  order  for  a  35  kw  amplifier  for 
WRBL-TV   Columbus.   Ga.    (ch.  4),  the  firm  announced. 


ALTEC  LANSING 


MICROPHONE 


ACTUAL 
SIZE 


SIZE 

MAMMOTH  IN  PERFORMANCE 

MAGNIFICENT  IN  QUALITY 
UNIQUE  IN  VERSATILITY 


These  are  the  qualities  that  set  ALTEC'S  new  "LIPSTIK" 
apart  from  all  other  microphones. 

The  "LIPSTIK"  is  the  answer  to  the  universal  demand  for 
a  microphone  small  in  size  {%"  in  diameter  and  3"  long)  — 
versatile  in  use  (equally  efficient  for  use  on  a  stand,  in  the  hand 
or  clipped  to  the  lapel)— superb  in  quality  (see  the  incomparable 
frequency  response  which  is  unconditionally  guaranteed). 


-PARALLEL  INCIDENCE 
--FERPEMXOJLAR  NODENCE 
-RANDOM  rKCCENCE 


This  microphone  response  curve  is 
in  agreement  with  measurements  made 
by  General  Radio  Company  and 
other  major  acoustical  laboratories. 


REQUENCY  IS  CKLES  -EC  SECOND 


Order  as  on  M-20  system,  which 
includes  the  2  ID  microphone  — 
1  65A  base  —  P525A  power  supply, 
and  all  attachments. 
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A   SOUND   REPUTATION   SECOND  TO  NONE 

9356  Santa  Monica  Blvd.,  Beverly  Hills,  Calif. 
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MANUFACTURING 


Reeves  Soundcraft  Elects 
Rogers,  Clapper,  Deacy 

FRANK  B.  ROGERS  Jr.,  vice  president  of 
Reeves  Soundcraft  Corp.,  New  York,  has  been 
elected  executive  vice  president  in  charge  of 
Soundcraft  operations,  it  was  announced  last 
w  e  e  k  by  Hazard 
I  E.  Reeves,  president 
I  and  chairman  of  the 
I  board  of  directors, 
j  Before  joining 
\  Reeves  in  1951,  Mr. 
I  Rogers  was  vice 
1     president  of  Ampro 

(    <>l  p. 

Mr.    Reeves  also 
announced    the  pro 
motion  of  two  other 
executives: 

llomei    V\     (  lap 
per,  president,  Ber- 
gen  Wire   Rope,  a 


MR.  ROGERS 


MR.  CLAPPER 


MR.  DEACY 


subsidiary  of  Soundcraft,  has  been  elected  ex- 
ecutive vice  president  of  Soundcraft  in  charge 
of  the  Bergen  division.  He  joined  the  firm  in 
1951  as  vice  president  in  charge  of  manufactur- 
ing and  in  1954  was  named  Bergen  president. 

Election  of  William  H.  Deacy  as  Soundcraft 
vice  president  in  charge  of  sales  engineering 
also  was  announced  by  Mr.  Reeves.  Mr.  Deacy 
has  been  with  the  organization  since  1952  as 
a  sales  engineer. 

Mexico  City  Tv  Purchases 
Intl.  Standard  Transmitter 

CONTRACT  has  been  signed  by  Romulo 
O'Farrill  and  Emilio  Azcarraga,  Mexican  radio- 
tv  operators,  with  International  Standard  Elec- 
tric Corp.,  New  York,  for  the  purchase  of  a  7.5 


kw  television  transmitter  to  be  installed  about 
35  miles  south  of  Mexico  City.  Equipment  will 
be  manufactured  by  Federal  Telecommunica- 
tions Labs,  Nutley,  N.  J.,  a  division  of  Interna- 
tional Telephone  &  Telegraph  Corp.  Interna- 
tional Standard  is  a  subsidiary  of  IT&T. 

Television  programs,  originating  at  XHTV 
(TV)  Mexico  City,  will  be  beamed  to  the  trans- 
mitter by  a  microwave  radio  relay  link  and  re- 
transmitted to  the  south,  southeast  and  south- 
west. It  is  expected  the  tv  coverage  will  extend 
completely  across  Mexico. 

The  transmitter  will  be  about  14,000  feet 
above  sea  level.  Special  antenna  equipment 
is  being  designed  for  the  installation.  The 
transmitter  is  scheduled  to  go  into  operation 
during  the  early  part  of  this  year. 

Gates  Radio  Co.  Develops 
New  Three-Speed  Turntable 

GATES  RADIO  CO.,  Quincy,  111.,  announces 
production  for  broadcast  use  of  a  new  three- 
speed  turntable  which  controls  all  three  speeds 
plus  motor  starting  with  one  flip-type  lever.  In- 
creased torque  is  developed  through  heavy  duty, 
synchronous  motor  that  operates  drive  arrange- 
ment so  timing  is  accurate  and  slippage  prac- 
tically eliminated,  Gates  reports.  Size  of  unit  is 
2VA  inches  square. 

MANUFACTURING  SHORTS 

Minnesota  Mining  &  Mfg.  Co.,  St.  Paul,  has 
released  eight-page,  two-color  booklet  describ- 
ing "Scotch"  brand  "Extra  Play"  magnetic 
tape  No.  190,  discussing  such  points  as  play- 
ing time,  tape  strength,  reel  sizes,  recorder 
settings  and  performance  characteristics,  avail- 
able on  request  from  firm,  Dept.  M5-2,  St. 
Paul. 

Allen  B.  DuMont  Labs,  tv  transmitter  dept., 
Clifton,  N.  J.,  has  available  new  redesigned 
"Tel-Eye,"  unit  for  sending  closed-circuit  tv 
pictures  by  cable  to  screens  of  standard  tv 
receivers. 

General  Electric  Co.,  tube  dept.,  Schenectady, 
N.  Y.,  has  available  new  40-page  designer's 
booklet  (ETD-985)  on  cathode  ray  tubes  for 
industrial  and  military  applications,  providing 
data  on  24  standard  GE  tube  types,  including 


those  used  in  oscilloscopes,  radar  indicators,  in 
dustrial  tv  and  tv  studio  monitors. 

Allied  Radio  Corp.,  Chicago,  has  available 
two-color,  illustrated  booklet  "This  Is  High 
Fidelity,"  explaining  in  non-technical  terms 
functions  of  basic  units  used  in  home  hi-fi  mu- 
sic systems. 

Alden  Electronic  &  Impulse  Recording  Equip- 
ment Co.,  Westboro,  Mass.,  has  developed  labo- 
ratory experiment  recorder,  Alden  30-Channel 
Fact  Finder,  designed  for  engineers,  chemists, 
psysicists,  researchers,  experimentors  and  lab 
technicians  to  monitor  up  to  30  phases  of  ex- 
periment and  have  simultaneous  recordings  of 
activities  on  one  paper,  allowing  entire  30  to 
be  seen  at  once  to  provide  instant  visual  com- 
parisons at  actual  time  of  occurence,  according 
to  company. 

Cinema  Engineering  Co.,  div.  of  Aerovox  Corp., 
Burbank,  Calif.,  is  producing  new  variable 
high  and  low  frequency  filter,  Type  7052,  in- 
corporating four-stage  amplifier  with  R-C  in- 
terstage coupling  network,  for  elimination  of 
act  noises,  arc  rumbles,  whistles  and  other  un- 
wanted noises  in  sound  reproduction. 

Hallicrafters  Co.,  Chicago,  reports  profits  of 
$104,294  on  sales  of  $6,420,537  for  first  quarter 
of  new  fiscal  year  ended  Nov.  30.  Total  of 
825,000  shares  of  company's  stock  is  outstand- 
ing. 

Emerson  Radio  &  Phonograph  Corp.,  N.  Y., 

has  declared  quarterly  cash  dividend  of  10 
cents  per  share  and  extra  dividend  of  5  cents 
per  share  on  1,935,667  shares  outstanding,  paid 
Jan.  14  to  stockholders  of  record  Jan.  4. 

Raytheon  Mfg.  Co.,  Waltham,  Mass.,  has  re- 
leased 8-page  brochure  describing  company's 
KTR-100A  tv  microwave  relay  equipment,  ob- 
tainable by  writing  firm  for  Bulletin  3-110, 
Dept.  6130,  100  River  St.,  Waltham. 

Quam-Nichols  Co.,  Chicago,  announces  new 
speaker,  Quam  Little  Four,  designed  to  meet 
space  and  cost  considerations  of  serviceman. 
Permanent  magnet  speaker  (Model  4A06)  is 
of  shallow  construction  and  permits  installation 
in  any  radio  or  tv  set,  according  to  company. 

MANUFACTURING  PEOPLE 

Kimball  A.  Reyher,  radio  specialist,  Westing- 
house  Electric  tv-radio  div.,  Metuchen,  N.  J., 
appointed  radio  merchandise  manager. 

Wolfram  J.  Dochtermann,  formerly  production 
supervisor,  United  Film  &  Recording  Studios, 
Chicago,  appointed  manager,  professional  serv- 
ices div.,  Voice  and  Vision  Inc.  (technical 
aid,  service  and  equipment),  same  city. 

Kay  Ashton-Stevens,  formerly  program  adviser, 
WBBM-TV  Chicago,  to  Zenith  Radio  Corp., 
same  city,  handling  special  public  relations  and 
advertising  assignments. 

Philip  J.  McFarland,  Boston  attorney,  appointed 
assistant  patent  counsel,  CBS-Hytron,  Danvers, 
Mass. 

Robert  A.  Seidel,  executive  vice  president  in 
charge  of  consumer  products,  RCA,  N.  Y.,  ap- 
pointed co-chairman,  radio,  tv  and  phono  div., 
Father's  Day  Council. 

Frank  A.  D.  Andrea,  president,  Andrea  Radio 
Corp.,  Long  Island  City,  N.  Y.,  named  co- 
chairman,  Long  Island  business  div.  of  1955-56 
cancer  fund  drive. 
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OPEN'  GE  PREVIEW  TELECAST 

)PEN  rather  than  the  closed-circuit  method  of 
lealer  education  was  tried  out  at  WBNS-TV 
olumbus,  Ohio,  when  dealers  and  homemakers 
in  the  station's  coverage  area  watched  a  sneak 
preview  of  General  Electric's  1955  appliance 
me.  The  hour-and-a-half  morning  program 
featured  a  full  demonstration  of  the  newest  GE 
atchen  items.  Two  weeks  before  the  show, 
,ome  200  invitations  were  sent  to  GE  dealers 
.ailing  attention  to  the  show. 


<MTV  (TV)  FOOTBALL  PROGRAM 

SWIFT  work  schedule  and  close  cooperation 
ind  timing  allowed  KMTV  (TV)  Omaha  to  air 
an.  2  a  special  program  of  four  football  bowl 
Igames  in  which  Nebraska  teams  participated. 
Less  than  17  hours  after  completion  of  the  final 
game,  KMTV  carried  the  filmed  highlights  of 
Omaha  U.  in  the  Tangerine  Bowl;  Nebraska 
LT.  in  the  Orange  Bowl;  Lincoln  Midgets  in  the 
Santa  Claus  Bowl,  and  Hastings  College  in  the 
Mineral  Bowl.  The  program  began  at  2:30 
(p.m.  Omaha  time,  90  minutes  after  more  than 
1.700  feet  of  the  Tangerine  Bowl  film  arrived 
from  Orlando.  A  seven-man  team  of  photog- 
raphers and  film  editors  processed  most  of  the 
film  before  air  time,  with  part  of  it  being  de- 
livered to  the  projectionist  as  the  show  was  in 
progress. 

KONO  RELIGIOUS  BROADCASTS 

IN  CULMINATING  the  Marian  Year  ending 
|  last  Dec.  8,  KONO  San  Antonio  broadcast  a 
nine-day  Novena  in  Honor  of  Our  Sorrowful 
Mother  from  St.  Mary's  Catholic  Church  in 
downtown  San  Antonio.  KONO  broadcast  the 
observance,  consisting  of  a  daily  sermon  and 
the  Novena  Prayers,  for  the  benefit  of  shut-ins 
i  and  others  unable  to  attend  the  services.  The 
station  reports  receiving  numerous  calls,  letters 
and  personal  visits  from  persons  expressing 
thanks  for  carrying  the  religious  program. 

'STATION  OF  THE  WEEK' 

ADVERTISERS  and  agencies  are  receiving 
"station  of  the  week"  sheets  from  the  George 
P.  Hollingbery  Co.  (representatives)  which  each 
week  feature  a  different  Hollingbery  radio  and 
tv  station  with  their  success  stories  and  pertinent 
information  about  them. 

KSOO  FILE  FOLDER 

KSOO  Sioux  Falls,  S.  D..  has  prepared  a  file 
folder  containing  an  outline  of  merchandising 
and  promotion  offered  advertisers  purchasing 


Constant  service 
of  Highest  type 
will  Met  sponsors 
increasfd  $ales  in 

HALIFAX     •     NOVA  SCOTIA 

Joseph  Weed  &  Company 
579  Fifth  Ave.,  New  York 
Representative 

5000  WATTS 


LORD  FROTHINGSLOSH 

KDKA  Pittsburgh  and  its  disc  m.c. -per- 
sonality Rege  Cordic  believe  they  per- 
haps have  in  their  Olde  Frothingslosh 
Pale  Stale  Ale,  brewed  by  Lord  Cecil 
Frothingslosh,  the  first  product  to  be 
extensively  advertised  for  a  year  before 
it  was  produced.  Mr.  Cordic,  who  has 
about  20  voice  characters  on  his  program, 
introduced  Lord  Frothingslosh  to  his 
listeners  about  a  year  ago  in  a  burlesque 
of  a  BBC  commercial  (if  BBC  permits 
them).  After  watching  the  interest  shown 
in  the  fictional  ale,  the  Pittsburgh  Brew- 
ing Co.,  a  KDKA  advertiser,  and  its 
agency,  Smith,  Jenkins  &  Taylor,  intro- 
duced the  beverage  as  a  holiday  promo- 
tion. Several  hundred  cases  were  bottled, 
using  Tech  Pilsener  Beer,  advertised  on 
Mr.  Cordic's  programs,  and  sent  to  per- 
sons normally  receiving  holiday  cases 
of  beer  from  the  brewery  or  agency.  The 
promotion  proved  highly  successful, 
KDKA  reports,  with  eating  and  drinking 
establishments  and  individuals  swamping 
the  brewery  with  orders  and  suggestions 
to  make  the  drink  a  permanent  product. 


a  schedule  on  the  station.  The  folder  includes 
success  stories  of  clients  using  KSOO,  popula- 
tion and  general  market  information,  a  cov- 
erage map  and  pictures  of  the  station's  person- 
alities. It  also  contains  pockets  to  insert  current 
market,  program,  merchandising  and  promotion 
information  as  it  becomes  available.  Any  agency 
or  advertiser  will  be  sent  the  folder  on  request 
to  George  R.  Hahn,  general  manager  of  the 
station. 

KMOX  AND  HPL 

ELABORATE  30-page  brochure  has  been  sent 
to  agencies  and  advertisers  by  KMOX  St.  Louis 
explaining  the  Housewives'  Protective  League. 
The  booklet  contains  information  on  the 
league's  purpose  and  opportunities,  results  of 
advertisers  using  the  plan  and  response  from 
consumers  who  have  bought  its  products. 

'FIRST  BABY' 

WELM  Elmira.  N.  Y..  conducted  a  "First 
Baby"  contest  for  the  New  Year  and  scored 
first  in  the  nation  with  a  set  of  girl  twins.  At 
five  seconds  after  midnight  Jan.  1.  Mrs.  John 
Peters  of  Vestal,  N.  Y.,  gave  birth  to  a  girl  and 
delivered  another  at  three  minutes  past.  Mrs. 
Peters  received  gifts  from  nine  local  merchants 
who  backed  the  contest  and  Toni  Co..  who  con- 
firmed the  babies  were  the  first  set  of  girl  twins 
in  the  country.  The  contest  was  publicized 
with  60  announcements  between  Christmas  and 
New  Year's  and  the  winner  was  announced  on 
a  WELM  all-night  show  at  five  minutes  into 
1955.  A  15-minute  tape  interview  with  Mrs. 
Peters  was  also  made  later  New  Year's  Day. 
Mrs.  Anthony  Berbery  of  Elmira,  second  in 
the  contest  with  a  birth  at  two  minutes  past 
midnight,  received  a  bouquet  of  roses  from  the 
station. 

WGAL-TV  BROCHURE 

WGAL-TV  Lancaster,  Pa.,  has  distributed  a 
colorful  brochure  listing  the  county  coverage 
area  of  the  station,  newspapers  carrying  its 
line-up  and  community  antenna  systems  carry- 
ing its  programs.  WGAL-TV  has  itself  listed 
as  covering  37  counties  in  Pennsylvania,  Mary- 
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REALLY  COUNTS 
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TURNER  80 


STUDIO  CONTROL  ROOM  AT  WMT-TV.  CBS  IN  EASTERN  IOWA 


There's  no  room  for  garbled 
or  misunderstood  directions  here. 
That's  why  WMT-TV  chooses  the 
Turner  80  in  its  control  rooms.  This 
small,  convenient  microphone  has 
a  Bimorph  moisture-sealed  crystal, 
mechanical  and  shock  proofed  to 
deliver  true  and  clear  reproduction 
every  time. 

A  good  example  of  versatility  .  .  . 

The  Turner  80's  styling,  compactness, 
convenience  and  performance  make  it  one 
of  the  most  versatile  microphones  avail- 
able. It's  non-directional  with  a  response 
of  80-7000  cps,  sensitivity  around  —54  db. 
Count  the  many  uses  for  intercom  micro- 
phones in  your  Broadcasting  or  Telecast- 
ing organization.  That's  the  number  of 
times  the  Turner  80  can  work  for  you. 


•THIRD  HAND- 


FLOOR  STAND 


DESK  STAND 


Model  80.  list  Price  $15.95 

THE  TURNER  COMPANY 


936  17th  Street  NE, 
Cedar  Rapids,  Iowa 
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land  and  Delaware;  as  having  21  daily  and  four 
Sunday  editions  and  three  editions  of  Tv  Guide 
carrying  its  program  listings,  and  19  community 
antenna  systems  carrying  its  programs. 

DICK  NESBITT  BROCHURE 

TO  ANNOUNCE  the  appointment  of  Dick 
Nesbitt  as  sports  director,  KSTP-AM-TV  Min- 
neapolis-St.  Paul  distributed  a  brochure  head- 
lined "Recognize  These  Stars  From  the  World 
of  Sports?"  and  carrying  a  gallery  of  famous 
athletes.  "Dick  Nesbitt  knows  them  all"  the 
announcement  continues,  explaining  his  associa- 
tion with  them  and  his  own  sports  career,  main- 
ly football.  Mr.  Nesbitt  played  for  Drake  U. 
and  later  in  the  same  backfield  with  Red 
Grange  and  Bronko  Nagurski  with  the  pro- 
fessional Chicago  Bears. 

'NAT'L  TV  SERVICEMEN'S  WEEK' 

RCA  TUBE  DIV.  has  announced  a  special  pro- 
motion by  RCA  of  "National  Television  Serv- 
icemen's Week"  to  be  held  March  7-12.  as  a 
salute  to  radio  and  tv  dealers  and  service  tech- 
nicians. Independent  parts  distributors  selling 
RCA  tubes  will  advertise  the  week  locally 
through  various  media.  RCA  is  promoting  the 
week  through  trade  and  consumer  press  as  well 
as  on  national  radio  and  tv.  At  the  same  time, 
RCA  has  sent  a  script  package  of  one-minute. 
30-second  and  15-minute  radio  and  tv  spots  for 
local  promotion  by  dealers  and  service  tech- 
nicians. To  the  dealer  with  the  most  "original 
and  interesting  participation"  in  the  merchan- 
dising program.  RCA  is  presenting  a  special 
award,  $1,337  worth  of  RCA  test  equipment 
for  color  tv  servicing. 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

January  6  through  January  12 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearin 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf— 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,   w  —  watts,   mc  — 


megacycles.  D — day.  N — night.  LS — local  sun 
set.  mod.  —  modification.  trans.  —  transmittei 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  - 
special  service  authorization.  STA — special  tem 
porary  authorization.  (FCC  file  and  hearin 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Dee.  31,  1954* 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,649 

533 

126 

CPs  on  air 

20 

20 

f313 

CPs  not  on  air 

105 

7 

137 

Total  on  air 

2,669 

552 

439 

Total  authorized 

2,774 

559 

576 

Applications  in  hearing 

137 

2 

167 

New  station  requests 

172 

8 

19 

New  station  bids  in  hearing 

76 

0 

151 

Facilities  change  requests 

134 

12 

33 

Total  applications  pending 

721 

79 

193 

Licenses  deleted  in  Dec. 

0 

0 

0 

CPs  deleted  in  Dec. 

15 

1 

5 

Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 


Commercial 
Educational 


vhf  uhf 

269  316 
15  18 


Total  Operating  Stations  in  U.  S.: 
vhf  uhf 

Commercial  on  air  298  114 

Noncommercial  on  air  7  3 


Tota 

585 
33 


Tota 

412  I 
1(1 


*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
t  Authorized  to  operate  commercially. 

*        •  * 

Am  and  Fm  Summary  through  Jan.  12 

Appls.  In 

On                                Pend-  Hear- 

Air       Licensed     CPs      ing  ing 

Am           2,683           2,653           121           174  76 

Fm              556             536            24              8  0 


Applications  filed  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Tota 

Commercial 

945 

337 

730 

533 

1,264 

Educational 

56 

28 

28 

56 

Total 

1.001 

337 

758 

561 

1.320 

One  hundred-twenty-two  CPs  (21  vhf,  101  uhf 

have  been  deleted. 
:  One  applicant  did  not  specify  channel. 
J  Includes  33  already  granted. 

Includes  618  already  granted. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

ACTION  BY  FCC 

Jonesboro,  Ark. — Regional  Bcstg.  Co.  granted 
vhf  ch.  8  (180-186  mc);  ERP  11.7  kw  visual.  7.08 
kw  aural:  antenna  height  above  average  terrain 
200  ft.,  above  ground  337  ft.  Estimated  construc- 
tion cost  $100,000,  first  year  operating  cost  $120,000, 
revenue  $140,000.  Post  office  address  Harold  E. 
King,  P.  O.  Box  794,  Jonesboro,  Ark.  Studio  and 
transmitter  location  Jonesboro.  Ark.  Geographic 
coordinates  35°  50'  52"  N.  Lat.,  90°  39'  51"  W.  Long. 
Transmitter  and  antenna  RCA.  Consulting  engi- 
neer Gary  O.  Sandstedt,  Kansas  City,  Mo.  Prin- 
cipals include  co-owners  Harold  and  Helen  King. 
Applicant  is  licensee  of  KBTM-AM-FM  there. 
Granted  Jan.  12. 

APPLICATION 

Watertown,  S.  D.— Tri-City  Tv  Corp.,  vhf  ch.  3 
(60-66  mc);  ERP  100  kw  visual.  51.8  kw  aural; 
antenna  height  above  average  terrain  278  ft., 
above  ground  406  ft.  Estimated  construction  cost 
$345,137,  first  year  operating  cost  $135,500,  revenue 
$215,000.  Post  office  address  r,  Alan  L.  Austin, 
Way-Penney  Building,  Watertown.  Studio  and 
transmitter  location  on  Hwy.  81,  1.3  miles  S  of 
Hwy.  212.  Geographic  coordinates  44°  52'  14"  N. 
Lat.,  97°  06'  53"  W.  Long.  Transmitter  and  an- 
tenna RCA.  Legal  counsel  Fisher,  Wayland, 
Duvall  &  Southmayd,  Washington.  Consulting 
engineer  Commercial  Radio  Equipment  Co.. 
Washington.  Principals  include  Midland  National 
Life  Ins.  Co.  (95.9<*r),  owner  of  KWAT  Water- 
town;  Vice  Pres.  Robert  D.  Lusk  (4%),  publisher 
of  Huron  (S.  D.)  Daily  Plainsman;  Pres.  John 
W.  Ehrstrom:  Vice  Pres.  Ross  E.  Case,  and  Sec. 
Alan  L.  Austin.  Filed  Jan.  11. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

WDAN-TV  Danville,  111.— Northwestern  Pub. 
Co.  granted  mod.  of  CP  for  ch.  24  to  change  ERP 
to  13.2  kw  visual  and  7.1  kw  aural.  Granted  Jan. 
6;  announced  Jan.  11. 


KCRG-TV  Cedar  Rapids.  Iowa— Cedar  Rapid 

Tv  Co.  granted  mod.  of  CP  for  ch.  9  to  change 
studio  location  to  First  Ave.  &  First  St.,  S.W. 
transmitter  location  to  2.5  miles  N  of  citv  limit; 
on  State  Hwy.  150;  change  ERP  to  316  kw  visua: 
and  158  kw  aural.  Granted  Jan.  6;  announcec 
Jan.  11. 

KEYD-TV  Minneapolis.  Minn. — Family  Bcstg 
Corp.  granted  STA  to  operate  commercially  on 
ch.  9  for  the  period  ending  Feb.  10.  Granted  Jan 
5;  announced  Jan.  11. 

WSJS-TV  Winston-Salem,  N.  C.  —  Triangle 
Bcstg  Corp.  granted  mod.  of  CP  for  ch.  12  to 
change  ERP  to  316  kw  visual,  158  kw  aural; 
change  transmitter  location  to  Sauratown  Mt., 
approximately  7  miles  N  of  town  of  King;  an- 
tenna height  above  average  terrain  2.000  ft 
Granted  Jan.  4;   announced  Jan.  11. 

WGBI-TV  Scranton.  Pa.— Scranton  Bcstrs.  Inc. 

seeks  mod.  of  CP  for  ch.  22  to  change  ERP  to 
1.000  kw  visual,  545.8  kw  aural:  antenna  height 
above  average  terrain  1,170  ft.  Filed  Jan.  11. 

WUNC-TV    Chapel   Hill,   N.    C— U.   of   N.  C. 

granted  STA  to  operate  noncommercial  educa- 
tional ch.  4  for  the  period  ending  April  6.. 
Granted  Jan.  5;  announced  Jan.  11. 

WMBV-TV  Marinette.  Wis. — M  &  M  Bcstg.  Co.  i 

granted  mod.  of  CP  for  ch.  11  to  change  ERP 
to  236.9  kw  visual  and  132.7  kw  aural.  Granted 
Jan.  7;  announced  Jan.  11. 

STATIONS  DELETED 

KETV  (TV)  Little  Rock,  Ark.— Great  Plains  Tv. 
Properties  of  Ark.  Inc.  FCC  deleted  tv  station  on 
ch.  23  at  request  of  permittee.  Deleted  Jan.  7; 
announced  Jan.  11. 

KFAZ  (TV)  Monroe,  La. — Delta  Television  Inc. 

FCC  deleted  tv  station  on  ch.  43  for  lack  of 
prosecution.  Deleted  Jan.  6. 

KCTV  (TV)  Sioux  City,  Iowa— Great  Plains  Tv 
Properties  of  Iowa  Inc.  FCC  deleted  tv  station 
on  ch.  36  at  request  of  permittee.  Deleted  Jan. 
7;  announced  Jan.  11. 


TAPE  DUPLICATION 

Unrivalled  capacity,  fast  complete  service — 
Multiple  destination  mailings.  Experienced  en- 
gineers.— Ampex   installations   assure  quality. 

RECORDED  PUBLICATIONS  LABS. 

1558-70  Pierce  Avenue  Camden,  N.J. 

Cam.:  WO  3-3000    •   Phila.:  WA  2-4649 
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APPLICATIONS 

WRBL-TV  Columbus,  Ga. — Columbia  Bcstg.  Co. 
eks  mod.  of  CP  for  eh.  4  to  change  ERP  to 
DO  kw  visual.  70  kw  aural;  change  transmitter 
jcation  to  Crawford  Rd.,  Route  80,  3%  miles  W 
f  Phenix  City,  Ala.;  antenna  height  above  aver- 
ge  terrain  660  ft.  Filed  Jan.  11. 
WABI-TV  Bangor,  Me. — Community  Telecasting 
ervice  seeks  mod.  of  CP  for  ch.  5  to  change 
tudio  location  to  Route  #1,  Hampden,  Me. 
iled  Jan.  10. 

WKBN-TV  Youngstown,  Ohio— WKBN  Bcstg. 
orp.  seeks  mod.  of  CP  for  ch.  27  to  change  ERP 
a  93.6  kw  visual  and  41.8  kw  aural.  Filed  Jan.  11. 
KGEO-TV  Enid,  Okla. — Streets  Electronics 
I  tine,  seeks  mod.  of  CP  for  ch.  5  to  change  trans- 
ilj.  litter  location  to  Rural  Area,  6  miles  WNW  of 
,„A  J  :resent,  Okla.;  antenna  height  above  average 
Isrrain  1,386  ft.  Filed  Jan.  11. 

WFRV-TV  Green  Bay,  Wis. — Valley  Telecasting 
Co.  seeks  mod.  of  CP  for  ch.  5  to  change  aural 
£RP  to  50  kw;  studio  location  to  Scray's  Hill,  4 
jiiles  E  of  DePere,  Wis.;  antenna  height  above 
verage  terrain  463  ft.   Filed  Jan.  10. 


^ew  Am  Stations  . 

APPLICATIONS 


Seaford,  Del. — Elizabeth  Evans  &  W.  Courtney 
:vans,  1320  kc,  1  kw  daytime.  Post  office  address 
'.  O.  Box  144,  Frankford,  Del.  Estimated  con- 
duction cost  $17,659,  first  year  operating  cost 
26,000,  revenue  $53,000.  Principals  included  in 
qual  partnership  are  W.  Courtney  Evans,  former 
licensee  of  KMMO  Marshall.  Mo.,  and  WDOV 
bover,  Del.,  and  his  wife  Elizabeth  Evans,  former 
„icensee  of  WMRA  Myrtle  Beach,  S.  C.  Filed 
Mfc'an.  10. 

#|  Roanoke,    Va.  —  Cy    Blumenthal,    George  A. 
>ump,  William  B.  Davis  &  Armand  Kovitz  d/b 
[.is  Southwestern  Va.  Bcstrs.  Inc.,  1050  kc.  1  kw 
daytime.   Post  office  address  %  Cy  Blumenthal, 
.232  Lee  Hwy.,  Arlington,  Va.    Estimated  con- 
truction  cost  $19,749,  first  year  operating  cost 
;35,000,  revenue  $53,000.  Principals  in  partnership 
nclude    Cy    Blumenthal    (55%),    owner  WCMS 
•Jorfolk,    and    35%    stockholder  WCAN-AM-TV 
-Milwaukee;    William   E.   Davis    (15%),  manager 
A'CMS:  George  A.  Crump  (15%),  manager  WARL 
Arlington,  Va.,  and  Armand  Kovitz  (15%),  assist- 
ant manager  WARL.  Filed  Jan.  10. 


Tol  ] 

i 

52: 


APPLICATIONS  AMENDED 


S.W. 

1 

nsiii  pi 
uce  xj 

Henryetta,  Okla. — J.  Leland  Gourley,  Lloyd  W. 
.Simpson  &  Charles  E.  Engleman  d/b  as  Henryetta 
l  Radio  Co.  amend  bid  for  new  am  station  on  1360 
tepKc  500  w  daytime  to  specify  1590  kc.  Filed  Jan.  4. 
Carthage,  Tex.— Thomas  F.  Alford  &  F.  E.  Barr 
,  1/b  as  Carthage  Bcstg.  Co.  amend  bid  for  new 
Bra  station  on  1260  kc  1  kw  daytime  to  specify 
1590  kc.  Filed  Jan.  6. 


Existing  Am  Stations 

ACTIONS  BY  FCC 


i    WOCH  North  Vernon,  Ind. — Dorrell  Ochs  grant- 
d  mod.  of  CP  to  change  studio  location  to  on 
ira™.  S.  Hwy.  50,  0.7  mile  SW  of  North  Vernon. 
Granted  Jan.  7;  announced  Jan.  11. 
WESO  Southbridge,  Mass.— WESO  Inc.  granted 
J'l'mod.   of  CP  to  change  transmitter  location  to 
®'  studio  location  on  Dudley  Hill  Rd..  Southbridge. 
'Granted  Jan.  6;  announced  Jan.  11. 


APPLICATIONS 

i    KHUM    Eureka,     Calif.  —  Carroll    R.  Hauser 

pmends  bid  for  CP  to  change  from  1240  kc  250 
iw  to  980  kc  5  kw,  directional  night  to  specify 
|I500  w  night.  Filed  Jan.  10. 

WAMY  Amory,  Miss. — Charles  C.  Boren  Jr. 
jiseeks  mod.  of  CP  to  change  from  1580  kc  5  kw 
daytime  to  1340  kc  250  w  unlimited.  Filed  Jan.  10. 


Existing  Fm  Stations 


ACTIONS  BY  FCC 

WCTA-FM  Andalusia.  Ala. — Andalusia  Bcstg. 
Co.  granted  CP  to  change  ERP  to  10  w;  antenna 
height  above  average  terrain  200  ft.  Granted  Jan. 
5;  announced  Jan.  11. 

KTYL-FM  Mesa,  Ariz. — Harkins  Bcstg.  Inc. 
granted  CP  to  change  ERP  to  16  kw;  antenna 
height  above  average  terrain  140  ft.  Granted 
Jan.  5;  announced  Jan.  11. 


Broadcasting 


Telecasting 


IRE 

National  Convention 


At  both  the  Waldorf-Astoria  (con- 
vention headquarters)  and  Kingsbridge  Armory,  you'll 
attend  what  actually  amounts  to  22  conventions  fused 
into  one.  Hundreds  of  scientific  and  engineering  pa- 
pers will  be  presented  during  the  many  technical 
sessions,  a  large  number  of  which  are  organized  by 
IRE  professional  groups.  You'll  meet  with  the  indus- 
try's leaders  — enjoy  the  finest  meeting  and  recrea- 
tional facilities  in  New  York. 


Engineering  Show 


At  the  Kingsbridge  Armory  and 
Kingsbridge  Palace,  you'll  walk  through 

a  vast  panorama  of  over  700  exhibits,  displaying  the 
latest  and  the  newest  in  radio-electronics.  You'll  talk 
shop  with  the  industry's  top  manufacturers  — enjoy 
the  conveniences  provided  for  you  in  the  world's  finest 
exhibition  halls,  easily  reached  by  subway  and  special 
bus  service. 

Admission  by  registration  only.  S1.00  for  IRE  mem- 
bers, $3.00  for  non-members.  Social  events  extra. 


The  Institute  of  Radio  Engineers 

1  East  79  Street,  New  York 
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FOR  THE  RECORD 


Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

WPNX  Phenix  City,  Ala.;  Columbus  Ga.— Com- 
munity Bcstg.  Co.  granted  voluntary  acquisition 
of  control  by  Roy  M.  Greene  through  transfer  of 
25%  interest  from  his  father  Virgil  R.  Greene. 
Roy  Greene  will  now  own  5313%  ;  Virgil  R.  Green 
will  now  own  13y3%.  Granted  Jan.  6;  announced 
Jan.  11. 

KYOS  Merced,  Calif.— Merced  Bcstg.  Co.  grant- 
ed voluntary  assignment  from  corporation  to 
partnership  with  principals  C.  O.  Chatterton  and 
Glenn  E.  McCormick  each  retaining  50%  interest. 
Granted  Jan.  6;  announced  Jan.  11. 

WEIM  Fitchburg,  Mass.— WEIM  Fitchburg  Inc. 

granted  voluntary  transfer  of  control  to  Henry  G. 
Molina  Jr.  through  sale  of  all  stock  for  $150  and 
assumption  of  obligations.  Mr.  Molina  is  pres.- 
general  manager  of  WEIM.  Granted  Jan.  12. 

WMAS-AM-FM  Springfield,  Mass.— WMAS  Inc. 

granted  voluntary  transfer  of  control  from  Louise 
F.  Cheney,  administratrix  of  the  estate  of  Albert 
S.  Moftatt,  deceased,  to  corporation  through  sale 
of  60%  interest  for  $16,431.  Granted  Jan.  12. 

WLLH-AM-FM  Lowell,  Mass.— Merrimac  Bcstg. 
Co.  granted  voluntary  transfer  of  control  from 
Louise  F.  Cheney,  administratrix  of  the  estate  of 
Albert  S.  Moffatt,  deceased,  to  corporation 
through  sale  of  64%  interest  for  $8,568.  Granted 
Jan.  12. 

WESK  Escanaba,  Mich. — M  &  M  Bcstg.  Co. 
granted  voluntary  assignment  to  Northern  Bcstg. 
Co.  for  $20,000.  Principals  include  Pres.  Stanley 
R.  Pratt  (50%),  president-8%  stockholder  WSOO 
Saulte  Ste.  Marie,  and  vice  president-20%  stock- 
holder WMIQ  Iron  Mt.,  both  Michigan:  Vice  Pres. 
Ann  O.  Pratt  (331/3%)>  secretary-20%  stockholder 
WSOO,  Vice  Pres.  Russell  J.  Staffeld  (8V3%),  gen- 
eral manager  WMIQ,  and  Treas.  Richard  Burnett 
(8"/3%),  director  0.4%  stockholder  WSOO.  Granted 
Jan.  12. 

WSAM-AM-FM  Saginaw,  Mich.— Saginaw  Bcstg. 
Co.  granted  voluntary  assignment  to  WKMH  Inc. 
for  $140,000.  WKMH  Inc.  is  operator  of  WKJ1H- 
AM-FM  Dearborn  and  WKMF  Flint,  both  in 
Michigan.  Principals  include  Pres.  Frederick  A. 
Knorr  (%);  Vice  Pres.  Harvey  H.  Hansen  (Ya), 
and  Sec. -Treas.  William  H.  McCoy  (V3).  Princi- 
pals also  have  an  equal  interest  in  WKHM  Jack- 
son, applicant  for  ch.  10  at  Parma,  Mich.  Granted 
Jan.  12. 

WNNJ  Newton,  N.  J. — Simon  Geller,  Robert 
Mensel,  Wm.  Fairclough  &  Elizabeth  Fairelough 
d/b  as  Sussex  County  Bcstrs.  granted  voluntary 
assignment  to  Robert  Mensel,  Wm.  Fairclough. 
Simpson  C.  Wolfe  Jr  &  Naomi  E.  Wolfe  d/b  as 
Sussex  County  Bcstrs.  Mr.  Geller  sells  his  V3 
interest  for  $13,000  to  Mr.  &  Mrs.  Wolfe,  local 
garage  owners.  Granted  Jan.  12. 

KTVQ  (TV)  Oklahoma  City,  Okla. — Republic 
Tv  &  Radio  Co.  granted  transfer  of  control  from 
John  Esau  and  others  to  Duke  Duvall  and  John 
Esau,  trustees  in  bankruptcy.  Granted  Jan.  4; 
announced  Jan.  11. 

KRGA  Springfield,  Ore.— W.  Gordon  Allen 
granted  voluntary  assignment  of  license  to  wholly 
owned  corporation  KRGA  Inc.  Granted  Jan.  6; 
announced  Jan.  11. 

WMDD  Fajardo,  P.  R. — Jose  R.  Madrazo  & 
Ruben  Diaz  Atiles  d/b  as  Madrazo  &  Diaz  granted 
voluntary  assignment  to  WMDD  Inc.  through  sale 
of  50%  interest  by  Mr.  Atiles  to  Mr.  Madrazo  for 
$8,500.  Mr.  Madrazo  will  now  be  sole  owner. 
Granted  Jan.  12. 

KCOH    Houston,    Tex. — Call    of    Houston  Inc. 

granted  transfer  of  control  to  Robert  C.  Meeker 
through  sale  of  all  stock  for  $86,500.  Mr.  Meeker 
is  president-general  manager  of  statvon.  Granted 
Jan.  12. 


WBCR  Christianburg,  Va.— Vernon  H.  Baker 
tr/as  Montgomery  Bcstg.  Co.  granted  voluntary 
assignment  of  CP  to  Montgomery  Bcstg.  Co.  No 
consideration  involved  as  Mr.  Baker  remains  as 
sole  owner.  Granted  Jan.  12. 

KOMO-TV  Seattle,  Wash.— Fisher's  Blend  Sta- 
tion Inc.  granted  assignment  to  subsidiary  corpo- 
ration Fisher's  Tv  Co.  Granted  Jan.  4;  an- 
nounced Jan.  11. 

WRCO  Richland  Center,  Wis. — Richland  Bcstg. 
Corp.  granted  voluntary  transfer  of  control  to 
Hala  B.  Peebles  through  sale  of  all  stock  for 
$75,000.  Hala  B.  Peebles  is  employe  for  local 
A.  H.  Krouskop  Co.  Granted  Jan.  12. 

APPLICATIONS 

WFMH-AM-FM  Cullman,  Ala.— B.  C.  Eddins. 
W.  N.  Eddins,  John  Q.  Eddins  &  L.  E.  Duffey  d/b 
as  The  Voice  of  Cullman  seek  assignment  of 
license  to  B.  C.  Eddins,  W.  N.  Eddins  &  John  Q. 
Eddins  d/b  as  The  Voice  of  Cullman  through 
sale  of  10%  interest  by  Mr.  Duffey  to  B.  C.  Eddins 
for  $5,000.    Filed  Jan.  4. 

HOLD  Yuma.  Ariz. — Maricopa  Bcstrs.  Inc.  seeks 
voluntary  assignment  to  Broadcasters  Inc.  for 
$50,000.  Principals  include  Pres.  W.  J.  Hawthorne 
(25.6%),  V2  partner  H-K  Productions,  Hollywood 
tv  film  firm:  Vice  Pres.  Van  C.  Newkirk  (23.1'.). 
30%  stockholder  KSDA  Redding.  Calif.;  Vice  Pres. 
Norman  H.  Rogers  (15.4%),  V3  owner  KRNO  San 
Bernardino;  Sec.  Lyle  L.  Perkins  (20.5%),  tech- 
nician KFBK  Sacramento,  and  Treas.  George  W. 
Brock  (15.4%),  30%  owner  KRNO.  Filed  Jan.  6. 

El  Dorado,  Ark. — James  A.  West  Sr.,  James  A. 
West  Jr.,  &  Paul  E.  Norton  d/b  as  El  Dorado 
Bcstg.  Co.  seeks  voluntary  assignment  of  license 
to  James  A.  West  Sr.  and  James  A.  West  Jr.  d/b 
as  El  Dorado  Bcstg.  Co.  through  purchase  of  '3 
interest  of  Mr.  Norton  for  $5,000.  Filed  Jan.  10. 

WPFA  Pensacola,  Fla.— Charles  W.  Lamar  Jr., 
•John  Burk,  G.  C.  Barnard  &  F.  E.  Busby  d/b  as 
WPFA  Bcstg.  Co.  seeks  voluntary  assignment  of 
CP  to  Charles  Lamar  Jr.  through  purchase  of  32% 
interest  for  $120.  Mr.  Lamar  will  now  be  sole 
owner.  Filed  Jan.  4. 

WSBT-AM-TV  South  Bend,  Ind.— The  South 
Bend  Tribune  seeks  involuntary  transfer  of  con- 
trol to  Franklin  D.  Schurz,  executor  of  the  estate 
of  F.  A.  Miller  (52.3%),  deceased.   Filed  Jan.  8. 

WARE  Ware,  Mass. — Central  Bcstg.  Corp.  seeks 
voluntary  transfer  of  control  from  H.  Scott  Kill- 
gore  to  wholly  owned  company  Tele-Broadcasters 
Inc.   Filed  Jan.  6. 

WKXL   Concord,   N.   H.— Capitol  Bcstg.  Corp. 

seeks  voluntary  transfer  of  control  from  H.  Scott 
Killgore  to  wholly  owned  company  Tele-Broad- 
casters Inc.  Filed  Jan.  6. 

WOAI-AM-TV  San  Antonio,  Tex.— Southland 
Industries  Inc.  seeks  voluntary  transfer  of  control 
to  Hugh  A.  L.  Halff  and  others  through  transfer 
of  93.7%  interest  under  will  of  G.  A.  C.  Halff. 
deceased.  Mr.  Hugh  Halff  will  now  own  14c,  and 
as  trustee  for  Hugh  A.  L.  Halff  46.8^.  Five  other 
stockholders  will  each  own  7.8%  interest.  Filed 
Jan.  7. 


Other  Actions  .  .  . 


FINAL  DECISION 

Providence,  R.  I. — Ch.  12.  The  Commission 
announced  its  decision  making  effective  immedi- 
ately its  Sept.  3,  1953,  grant  to  Cherry  &  Webb 
Bcstg.  Co.  for  a  new  tv  station  on  ch.  12  in 
Providence.  R.  I.,  and  its  Sept.  23,  1953,  grant  of 
special  temporary  authority  for  that  station  to 
operate  on  an  interim  basis  and  terminated  its 
Oct.  7,  1953,  stay  of  those  grants  as  a  result  of 
protest  by  ch.  16  of  Rhode  Island  Inc..  WNET 
(TV)  Providence.  Comr.  Bartley  dissented.  Ac- 
tion Jan.  5. 


INITIAL  DECISIONS 

Hastings,  Neb. — New  tv  ch.  5.  FCC  Hearint 
Examiner  Charles  J.  Frederick  issued  initial  d;j 
cision  looking  toward  grant  of  the  application  q 
The  Seaton  Pub.  Co.  for  a  construction  permit  foj  b 
new  tv  station  on  ch.  5  in  Hastings,  Neb.  Actio  ] 
Jan.  6. 

Knoxville,  Tenn. — New  tv,  ch.  10.  FCC  Hearii,  I 
Examiner  Herbert  Sharfman  issued  initial  decil 
sion  looking  toward  grant  of  the  application  oB 
WBIR  for  a  construction  permit  for  a  new  t  fl 
station  on  ch.  10  in  Knoxville,  Tenn.,  and  deni-1 
of  the  competing  applications  of  Scripps-Howar.  I 
Radio  Inc..  and  Tennessee  Television  Inc.,  for  th  I 
same  facilities.  Action  Jan.  10. 

Routine  Roundup  .  .  . 

January  6  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee  on  Jan.  4 
Chief  Broadcast  Bureau— Granted  petition  £c  I 
an  extension  of  time  to  Jan.  5  to  file  a  responsi  I 
to  a  "Petition  for  Leave  to  Dismiss"  filed  by  Sher  I 
wood  J.  Tarlow,  Newburyport,  Mass.,  on  Dec  2  I 
(Docket  11142.  BP-9120). 

By  Hearing  Examiner  Basil  P.  Cooper  on  Jan.  I 
KAMQ  Amarillo,  Tex.,  Top  of  Texas  Bcstg.  Col 
— Granted  motion  for  continuance  of  hearing  ii  I 
Docket  11100,  BP-9139  from  Jan.  11  until  30  day.  I 
after  the  Commission  has  acted  on  the  petitioi  1 
for  reconsideration  and  grant  without  hearin:! 
filed  Dec.  20. 
By  Hearing  Examiner  J.  D.  Bond  on  Jan.  5 
Ordered  prehearing  conference  on  Jan.  19  am 
4:00  p.m.  for  the  consideration  of  applications  o:I 
Harold  M.  Gade,  Eatontown,  N.  J.  (Docket  11124  1 
BP-9096)   and  Monmouth  County  Bcstrs.,  Lonf  I 
Branch,  N.  J.  (Docket  11125,  BP-9231). 
By  Hearing  Examiner  James  D.  Cunningham  I 
Jan.  4 

WWBZ  Vineland,  N.  J.,  Community  Bcstg 
Service  Inc.  Chief  Broadcast  Bureau— Grantee 
amended  petition  of  WWBZ  and  request  of  the1 
Chief  Broadcast  Bureau  for  corrections  in  various  i 
respects  to  the  transcript  of  hearing  in  re  ap-j 
plication  for  Renewal  of  License  of  WWBZ 
(Docket  10133;  BR-1435). 

By  Hearing  Examiner  Herbert  Sharfman  on  Jan.  39  i 

WICU  (TV)  Erie,  Pa.,  Dispatch  Inc.— Grantee- 
oral  request  for  continuance  of  hearing  re  ap- 
plication for  renewal  of  license  of  WICU  from 
Jan.  4  to  Jan.  18  (Docket  11048;  BRCT-42). 
By  Hearing  Examiner  Annie  Neal  Huntting 
Jan.  3 

Ordered  prehearing  conference  on  Jan.  20  at 
10:00  a.m.  for  the  consideration  of  applications 
of  Border  Bcstrs.  Inc.,  Laredo,  Tex..  John  F 
Thorwald,  Harlingen,  Tex.,  Hale  Schaleben  &' 
Van  N.  Culpepper,  Raymondville,  Tex.  (Dockets 
11119  to  11121;  BP-8947,  9042,  9166). 

January  7  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee 
KBIG  Avalon,  Calif.,  John  Poole  Bcstg.  Co.— 

Granted  petition  for  an  extension  of  time  to  and 
including  Jan.  13  within  which  replies  may  be 
filed  to  petition  of  Chief  Broadcast  Bureau  re  his 
comments  filed  Dec.  27  (Docket  10536).  Action 
Jan.  5. 

Chief  Broadcast  Bureau— Granted  petition  for 
an  extension  of  time  to  and  including  Jan.  17' 
within  which  exceptions  may  be  filed  to  Initial 
Decision  in  re  applications  of  The  Brush-Moore 
Newspapers  Inc.,  et  al.  for  ch.  29  in  Canton,  Ohio  ! 
(Dockets  10272.  et  al.).    Action  Jan.  6. 

By  Hearing  Examiner  William  G.  Butts 

Paducah,  Ky.,  Columbia  Amusement  Co.;  Pa- 
ducah  Newspapers  Inc.— Granted  joint  motion  for 
extension  of  time  to  Jan.  20  to  file  proposed  find- 
ings in  its  direct  case;  adverse  findings  concern- 
ing competing  applicant's  case  and  conclusions 
of  law  not  later  than  Feb.  10.  and  replies  to  pro- 
posed findings  not  later  than  Feb.  25.  The  Broad- 
cast Bureau  has  leave  to  file  appropriate  findings 
and  replies  within  the  time  specified,  re  applica- 
tions for  ch.  6  (Dockets  10875-76).  Action  Jan.  5 

Mildred  V.  Ernst,  Thermopolis  Bcstg.  Co. 
Thermopolis,  Wyo.— Ordered  that  a  conference 
shall  be  held  Jan.  14  for  the  purpose  of  consider- 
ing the  matters  specified  in  Sec.  1.813  of  the  Com- 
mission's rules,  and  that  the  parties  and  their  at- 
torneys shall  appear  at  the  time  and  place  speci-  ! 
fied  re  am  applications  (Dockets  11126-27). 
Action  Jan.  6. 

By  Hearing  Examiner  Isadore  A.  Honig  on  Jan.  6 
Omaha,  Neb.,  KFAB  Bcstg.  Co.;  iMerald  Corp.— 

Granted  motion  of  KFAB  for  extension  of  time 
from  Jan.  10  to  Jan.  14  in  which  to  file  proposed 
findings  re  ch.  7  (Dockets  9009,  10909),  and 
the  time  for  all  parties  to  file  replies  is  extended 
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from  Jan.  25  to  Jan.  31;  further  ordered,  on  the 
Examiner's  own  motion,  in  accordance  with 
permission  previously  granted  parties  for  con- 
temporaneous filing  of  proposed  findings  and  cor- 
rections to  transcript,  that  the  time  for  filing 
proposed  corrections  to  transcript  by  all  parties 
is  extended  from  Jan.  10  to  Jan.  14. 
By  Hearing  Examiner  Elizabeth  C.  Smith  on  Jan.  7 
Price,  Utah,  Carbon  Emery  Bcstg.  Co.— Ordered 
that  all  parties  to  proceeding  in  re  am  application 
(Docket  10739),  shall  appear  at  a  pre-hearing  con- 
ference on  Jan.  13. 

By  Hearing  Examiner  William  G.  Butts  on  Jan.  7 
Radio  Services  of  Wellsville,  Wellsville,  N.  Y. — 
Ordered  that  a  conference  shall  be  held  Jan.  13 
in  re  am  application  (Docket  11186),  and  that  the 
parties  or  their  attorneys  shall  appear  at  the  time 
and  place  specified. 

WONN  Lakeland,  Fla.,  Coastal  Bcstg.  Co.— 
Ordered  that  a  conference  shall  be  held  Jan.  12 
in  re  am  application  (Docket  11145),  and  that  the 
parties  or  their  attorneys  shall  appear  at  the  time 
and  place  specified. 

January  7  Applications 

ACCEPTED  FOR  FILING 
Modification  of  License 
WKRG  Mobile,  Ala.,  Kenneth  R.  Giddens, 
Shirley  Rester  and  T.  J.  Rester  Jr.,  d/b  as  Giddens 
and  Rester  Radio — Modification  of  license  to 
change  name  to  Kenneth  R.  Giddens,  Shirley 
Rester  Konrad  and  T.  J.  Rester  Jr.,  a  partnership 
d/b  as  Giddens  &  Rester  Radio.  BML-1614. 

Remote  Control 
KFAR— Midnight  Sun  Bcstg.   Co.,  Fairbanks, 
Alaska  BRC-623;  WPEO  Peoria,  111.   WPEO  Inc. 
BRC-622;  WICK  Scranton,  Pa.  Scranton  Radio 
Corp.  BRC-624. 

APPLICATIONS  RETURNED 

Arcadia,  Florida,  R.  E.  Hughes — Construction 
permit  for  a  new  standard  broadcast  station  to  be 
operated  on  1320  kc,  with  power  of  500  w,  daytime 
hours  only.  Completed  in  name  of  E.  C.  Hughes; 
signed  by  R.  E.  Hughes. 

Brookhaven,  Miss.,  W.  M.  Jones  and  Laura  Jane 
Huff  d/b  as  Rural  Bcstg.  Co. — Construction  permit 
for  a  new  standard  broadcast  station  to  be  oper- 
ated on  1470  kc,  with  power  of  1  kilowatt,  day- 
time hours  only.  Partnership  names  not  shown 
on  Section  I;  program  percentages  not  correct. 

License  for  CP 
WEAR-TV  Pensacola,  Fla.,  Gulfport  Bcstg.  Co. 

—License  to  cover  CP  (BPCT-863)  as  mod. 
which  authorized  new  tv  station  (BLCT-262). 

WTTV  (TV)  Bloomington,  Ind.,  Sarkes  Tarzian 
Inc.— License  to  cover  CP  (BPCT-184)  as  mod. 
which  authorized  new  tv  station  and  to  designate 
studio  location  as  E.  Hillside  Drive,  Bloomington, 
Ind.  (BLCT-260). 

Renewal  of  License 
WSB-TV  Atlanta,  Ga.,  Atlanta  Newspapers  Inc. 
— (BRCT-97). 


January  1 1  Decisions 

ACTIONS  ON  MOTIONS 
By  Comr.  Robert  E.  Lee  on  Jan.  6 
Chief  Broadcast  Bureau — Granted  petition  for 
extension  of  time  to  and  including  Jan.  17  within 
which  replies  may  be  filed  to  petition  of  WCCO 
to  enlarge  the  issues  in  re  SSA  application  of 
WNYC  (Docket  11227). 

By  Hearing  Examiner  James  D.  Cunningham 
on  Jan.  7 

Chief  Broadcast  Bureau — Granted  petition  for 
extension  of  time  from  Jan.  12  to  Jan.  26  in  which 
all  parties  shall  submit  proposed  findings  in  re 
applications  of  Dorsey  Eugene  Newman,  et  al. 
for  am  facilities  (Docket  10638-40). 

By  Hearing  Examiner  William  G.  Butts  on  Jan.  7 
WLEW  Bad  Axe,  Mich.,  Port  Huron  Bcstg.  Co. — 

Scheduled  hearing  to  commence  on  Jan.  21  in  re 
application  for  am  station  (Docket  10944). 
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By  Hearing  Examiner  Basil  P.  Cooper  on  Jan.  7 
WAKU  Latrobe,  Pa.,  Clearfield  Bcstrs.  Inc.— 

Granted  petition  to  continue  hearing  from  Jan. 
10  until  30  days  after  the  Commission  has  acted 
on  petition  to  reconsider  and  vacate  the  cease 
and  desist  order  to  be  directed  against  it  (Docket 
11137). 

By  Hearing  Examiner  Elizabeth  C.  Smith 
on  Jan.  7 

New  Orleans,  La.,  James  A  Noe  &  Co. — On 

motion  of  James  A.  Noe  &  Co.,  reopened  the 
record  in  re  proceeding  for  ch.  4  (Docket  8936  et 
al.),  for  the  sole  purpose  of  receiving  in  evidence 
an  affidavit  of  Edgar  B.  Stern  Jr.  and  thereupon 
closed  the  record  again;  ordered  that  the  time 
within  which  to  file  proposed  findings  be  ex- 
tended to  Feb.  1  and  the  time  within  which  to 
file  replies  to  such  findings  was  extended  to  and 
including  March  3. 

WNYC  New  York  City,  Municipal  Bcstg.  Sys- 
tem; WCCO  Minneapolis,  Minn.,  Midwest  Radio- 
Television  Inc.;  Chief  Broadcast  Bureau — Granted 
joint  petition  for  continuance  of  hearing  from 
Jan.  17  to  April  18,  in  re  (Docket  11227). 

By  Hearing  Examiner  J.  D.  Bond  on  Jan.  7 

Granted  motion  of  Independent  Television  Inc., 
et  al.  applicants  for  ch.  6  at  Whitefish  Bay,  Wis., 
for  continuance  of  further  conference  in  this 
proceeding  from  Jan.  11  to  March  1  (Docket  11009 
et  al.). 

By  Hearing  Examiner  Hugh  B.  Hutchison 
on  Jan.  7 

Houston,  Tex.,  Texas  Star  Bcstg.  Co.;  KTRH 
Bcstg.  Co.— Granted  joint  petition  of  applicants 
and  Democrat  Printing  Co.,  intervenor,  for  con- 
tinuance of  further  hearing  from  Jan.  17  to  March 
15  (Dockets  8258,  8753). 

By  Hearing  Examiner  Millard  F.  French  on  Jan.  7 

Raleigh,  N.  C,  WPTF  Radio  Co.,  Capitol  Bcstg. 
Co. — Upon  oral  request  of  counsel,  ordered  that 
the  record  in  re  ch.  5  be  reopened  on  Jan.  13  for 
the  limited  purpose  of  receiving  depositions 
(Dockets  10861-62). 

By  Hearing  Examiner  Herbert  Sharfman 
on  Jan.  10 

Erie,  Pa.,  Dispatch  Inc. — Scheduled  oral  argu- 
ment for  Jan.  11  on  petition  of  Chief  Broadcast 
Bureau  for  postponement  of  resumption  of  hear- 
ing in  re  renewal  of  license  of  WICU  (Docket 
11048). 

By  Hearing  Examiner  William  G.  Butts  on  Jan.  10 

Thermopolis,  Wyo.,  Mildred  V.  Ernst;  Thermop- 
olis  Bcstg.  Co. — Continued  conference  now  sched- 
uled for  Jan.  14  to  Feb.  7,  for  the  purpose  of 
considering  the  matters  specified  in  Sec.  1.813 
of  the  rules  and  the  parties  of  their  attorneys 
shall  appear  at  the  time  and  place  specified,  in  re 
applications  for  am  facilities  (Dockets  1126-27). 

BROADCAST  ACTIONS 
By  the  Broadcast  Bureau 

Actions  of  Jan.  7 
Extension  of  Authority 

Los  Angeles,  Calif.,  Paramount  Television  Pro- 
ductions Inc. — Granted  extension  of  authority  for 
the  period  Feb.  1,  1955,  to  Feb.  1,  1956,  to  transmit 
video  transcriptions  of  the  program  "Wrestling 
from  Hollywood"  via  air  or  rail  express  to  Cana- 
dian Television  Stations  CBUT-TV  Vancouver, 
B.  C,  CHSJ  (TV)  St.  John,  N.  B.,  CBWT  (TV) 
Winnipeg,  Man.,  CBMT  (TV)  Montreal  and  CJCB- 
TV  Sydney,  N.  S.,  for  broadcast  by  these  sta- 
tions in  Canada. 

New  York,  N.  Y.,  National  Bcstg.  Co. — Granted 
extension  of  authority  for  the  period  Feb.  1,  1955, 
to  Feb.  1,  1956,  to  deliver  via  direct  relay,  air  or 
rail  express,  various  television  programs  that  are 
broadcast  in  the  U.  S.  over  tv  stations  owned  by 
NBC,  to  Canadian  tv  stations  CBFT  (TV)  Mon- 
treal and  CBLT  (TV)  Toronto,  for  broadcast  in 
Canada. 

New  York,  N.  Y.,  National  Bcstg.  Co. — Granted 
extension  of  authority  for  the  period  Feb.  1,  1955, 
to  Feb.  1,  1956,  to  furnish  Television  de  Mata- 
moros,  S.  A.,  licensee  of  tv  station  XELD-TV, 
ch.  7,  Matamoros,  Tamps,  Mexico,  with  kinescope 
recordings  of  tv  broadcast  programs  originating 
in  various  NBC  studios  throughout  the  U.  S.  and 
broadcast  in  the  U.  S.  over  facilities  of  NBC. 
These  kinescope  recordings  will  be  delivered  to 
XELD-TV  via  air  or  rail  express  for  transmission 
over  XELD-TV. 

New  York,  N.  Y.,  Columbia  Bcstg.  System  Inc. — 
Granted  extension  of  authority  to  deliver  via 
direct  relay,  air  or  rail  express,  for  the  period 
Feb.  1,  1955,  to  Feb.  1,  1956,  various  tv  programs 


that  are  broadcast  in  the  U.  S.  over  tv  broadcast 
stations  owned  and  operated  by  CBS  to  tv  broad- 
cast station  CMTV  (TV)  Havana,  Cuba,  for  broad- 
cast in  Cuba  by  CMTV;  and  similar  authority 
to  Canadian  tv  broadcast  stations  CBFT  (TV) 
Montreal  and  CBLT  (TV)  Toronto,  for  broadcast 
in  Canada. 

Actions  of  January  6 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  KACY  (TV)  Festus,  Mo., 
to  7-30-55;  WSFA-TV  Montgomery,  Ala.,  to 
6-15-55. 

Actions  of  January  5 
Granted  License 

WBRT  Bardstown,  Ky.,  V.  R.  Anderson- 
Granted  license  for  am  broadcast  station;  1320  kc, 
1  kw,  D  (BL-5553). 

WWJ-FM  Detroit,  Mich.,  The  Evening  News 
Assn. — Granted  license  for  fm  broadcast  station 
(BLH-1022). 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 
WCVI  Connellsville,  Pa.;  KOIL  Omaha,  Neb. 

Modification  of  CP 

WBUD  Trenton,  N.  J.,  Morrisville  Bcstg.  Co. — 
Granted  extension  of  completion  date  to  3-5-55. 

Actions  of  January  4 
Granted  CP 

KFUO-FM  Clayton,  Mo.,  The  Lutheran  Church 
— Missouri  Synod — Granted  CP  to  replace  expired 
permit  (BHP-1810)  as  modified  which  expired 
July  4,  1954  (BPH-2002). 

WKEU-FM  Griffin,  Ga.,  Radio  Station  WKEU— 
Granted  CP  to  replace  permit  (BPH-1919)  as  mod. 
which  expired  12-3-54. 

Actions  of  Jan.  3 

Granted  License 

WTRB  Ripley,  Tenn.,  West  Tennessee  Radio 
Service — Granted  license  for  am  broadcast  sta- 
tion (BL-5554). 
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Modification  of  CP 

The  following  stations  were  granted  extensions 
of  completion  dates  as  shown:  WAEL  Mayaguez, 
P.  R.,  to  4-1-55,  conditions;  WCFS  Harvey,  111.,  to 

6-  1-55,  conditions;  WARD-TV  Johnstown,  Pa.,  to 

7-  15-55;  WVEC-TV  Hampton-Norfolk,  Va„  to  7-4- 
55;  KSAN-TV  San  Francisco,  Calif.,  to  7-22-55; 
KANG-TV  Waco,  Tex.,  to  7-15-55;  KLOQ  Seattle, 
Wash.,  to  5-3-55;  KLMR  Lamar,  Colo.,  to  3-19-55, 
conditions. 

Action  of  December  29 

Remote  Control 

KMON  Great  Falls,  Mont.,  Montana  Farmer 
Bcstg.  Corp. — Granted  authority  to  operate  trans- 
mitter by  remote  control. 


January  1  1  Applications 

ACCEPTED    FOR  FILING 
License  for  CP 
WHAB  Baxley,  Ga.,  Farnell  O'Quinn — License 
to  cover  CP  (BP-9362)  as  modified  which  author- 
ized new  standard  broadcast  station  (BL-5557). 

WMTM  Moultrie,  Ga.,  N.  B.  Mills  and  Douglas 
J.  Turner  d/b  as  Colquitt  Bcstg.  Co. — License  to 
cover  CP  (BP-9289)  which  authorized  increase 
in  daytime  power  to  5  kw  and  install  new  trans- 
mitter (BL-5561). 

WBOF  Virginia  Beach,  Va.,  Virginia  Beach 
Bcstg.  Corp.— License  to  cover  CP  (BP-9297)  as 
modified  which  authorized  a  new  standard  broad- 
cast station  (BL-5562). 

Remote  Control 

WNLK  Norwalk,  Conn.,  Norwalk  Bcstg.  Co. — 
(BRC-625). 

Applications  Returned 

WAUD  Auburn,  Ala.,  Auburn  Bcstg.  Co. — Re- 
newal of  license  (Name  Incorrect)  (BR-2075). 

KERV  Kerrville,  Tex.,  Kerrville  Bcstg.  Co. — 
Voluntary  acquisition  of  negative  control  of 
licensee  corporation  by  Hal  Peterson  through 
purchase  of  50  shares  of  stock  from  W.  Scott 
Schreiner  (Not  signed  by  transferee). 

License  for  CP 

KGO-FM  San  Francisco,  Calif.,  American 
Bcstg. -Paramount  Theatres  Inc. — License  to  cover 
CP  (BPH-1979)  which  authorized  changes  in  li- 
censed station  (BLH-1021). 

Renewal  of  License 

WCTA-FM  Andalusia,  Ala.,  Andalusia  Bcstg. 
Co.— (BRH-556). 

WSB-FM  Atlanta,  Ga.,  Atlanta  Newspapers  Inc. 
— (BRH-569). 

Mod.  of  CP 

WAZL-FM  Hazleton,  Pa.,  Hazleton  Bcstg.  Co.— 
Modification  of  CP  (BPH-1788)  as  modified  to 
make  changes  in  licensed  station  for  extension 
of  completion  date  (BMPH-4972). 

License  for  CP 

KCCT-FM  Corpus  Christi,  Tex.,  International 
Radio  Co.— License  to  cover  CP  (BPH-1932)  as 
modified  which  authorized  new  fm  station  (BLH- 
1023). 

Mod.  of  License 

WKRG-FM  Mobile,  Ala.,  Giddens  &  Rester, 
partnership  of  Giddens  and  Rester — Modification 
of  license  to  change  name  to  Kenneth  R.  Giddens, 
T.  J.  Rester  Jr.,  &  Shirley  Rester  Konrad,  a  part- 
nership, d/b  as  Giddens  &  Rester  Radio  (BMLH- 
80). 


Renewal  of  License 

WLAG-FM  La  Grange,  Ore.,  La  Grange  Bcstg. 
Co.— (BRH-570). 

WTOC-FM  Savannah,  Ga.,  Savannah  Bcstg.  Co. 
— (BRH-676). 

WHOS-FM  Decatur,  Ala.,  Barrett  C.  Shelton 
et/al  d/b  as  North  Alabama  Bcstg.  Co.— (BRH- 
687). 

WRLD-FM  Lanett,  Ala.,  Valley  Bcstg.  Co.— 
(BRH-370). 

WPRK  (FM)  Winter  Park,  Fla.,  Rollins  College 
—  (BRED-103). 

WAGA-TV  Atlanta,  Ga.,  Storer  Bcstg.  Co.— 
(BRCT-60). 

WJBF  (TV)  Augusta,  Ga.,  Georgia-Carolina 
Bcstg.  Co.— (BRCT-113). 

License  for  CP 

WNES  Central  City,  Ky.,  Muhlenberg  Bcstg.  Co. 
License  to  cover  construction  permit  (BP-9174) 
as  modified  which  authorized  a  new  standard 
broadcast  station  and  specify  studio  location  (BL- 
5585). 

WPGC  Morningside,  Md.,  WPGC  Inc.— License 
to  cover  CP  (BP-9309)  as  modified  which  author- 
ized increase  power,  except  during  critical  hours, 
Canadian  Restricted,  and  install  a  new  trans- 
mitter (BL-5581). 

WHIL  Medford,  Mass.,  Conant  Bcstg.  Co.— Li- 
cense to  cover  CP  (BP-9443)  which  authorized 
increase  in  power  and  change  type  of  transmit- 
ter (BL-5575). 

WMAX  Grand  Rapids,  Mich.,  WMAX  Inc.— Li- 
cense to  cover  CP  (BP-9322)  as  modified  which 
authorized  a  new  standard  broadcast  station 
(BL-5571). 

KCMU  Columbia,  Mo.,  Cecil  W.  Roberts— Li- 
cense to  cover  CP  (BP-9403)  which  authorized  a 
new  standard  broadcast  station  and  to  specify 
studio  location  (BL-5582). 

KVIN  Vinita,  Okla.,  John  M.  Mahoney  and  John 
Q.  Adams  d/b  as  Vinita  Bcstg.  Co. — License  to 
cover  CP  (BP-9396)  as  modified  which  authorized 
new  standard  broadcast  station  (BL-5573). 

KCOV  Corvallis,  Ore.,  Mid-Land  Bcstg.  Co.— Li- 
cense to  cover  CP  (BP-8741)  as  modified  which 
authorized  new  standard  broadcast  station  (BL- 
5568). 

WITA  San  Juan,  P.  R.,  Electronic  Enterprises 
Inc. — License  to  cover  CP  (BP-8558)  as  modified 
which  authorized  change  in  frequency  increase 
power,  install  a  new  transmitter,  change  trans- 
mitter location  and  make  changes  in  antenna 
system  (BL-5577). 

K ACT  Andrews,  Tex.,  Joseph  E.  Young  and 
Archie  W.  Holman  d/b  as  Andrews  Bcstrs. — Li- 
cense to  cover  CP  (BP-9435)  as  modified  which 
authorized  new  standard  broadcast  station  (BL- 
5567). 

KELP  El  Paso,  Tex.,  Trinity  Bcstg.  Corp.— Li- 
cense to  cover  CP  (BP-8939)  as  modified  which 
authorized  change  in  power,  hours  of  operation, 
install  directional  antenna  for  night  use  (DA-N 
and  mount  tv  antenna  on  #1  tower  of  direc- 
tional array  (BL-5574). 

KSML  Seminole,  Tex..  Marshall  Formby  and 
Clint  Formby  d/b  as  Seminole  Bcstrs. — License  to 
cover  CP  (BP-8542)  as  modified  which  authorized 
new  standard  broadcast  station  (BL-5572). 

WFHG  Bristol,  Va.,  Bristol  Bcstg.  Co. — License 
to  cover  CP  (BP-9335)  which  authorized  increase 
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Radio  Station  and  Newspaper 

Appraisals 

Tax,  estate  and  many  other  personal  problems  create  the  need  for  an 
independent  appraisal.  Extensive  experience  and  a  national  organiza- 
tion enable  Blackburn-Hamilton  Company  to  make  accurate,  authori- 
tative appraisals  in  minimum  time. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-NEWSPAPER  BROKERS 

WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 

James  W.  Blackburn  Ray  V.  Hamilton  William  T.  Stubblefield 

Clifford  Marshall  Phil  Jackson 

Washington  Bldg.  Tribune  Tower  235  Montgomery  St. 

Sterling  3-4341-2  Delaware  7-2755-6  Exbrook  2-5671-2 


daytime  power  to  5  kw  and  install  new  trans- 
mitter (BL-5583). 

WCAW  Charleston,  W.  Va.,  Capitol  Bcstg.  Corp 

—License  to  cover  CP  (BP-9539)  as  modified 
which  authorized  change  antenna-transmitter 
and  studio  locations  (BL-5566). 

WCLC  Morgantown,  W.  Va.,  C.  Leslie  Golliday 
tr/as  Morgantown  Bcstg.  Co.— License  to  cover 
CP  (BP-9447)  as  modified  which  authorized  a 
new  standard  broadcast  station  (BL-5569). 

Renewal  of  License 

WSPC  Anniston.  Ala.,  Model  City  Bcstg  Co  

(BR-2328). 

WHOS    Decatur,   Ala.,   North  Alabama  Bcstg. 

Co.— (BR-2166). 

WETU  Wetumpka,  Ala.,  Elmore  Service  Corp. — 

(BR-3028). 

WEEK  Tampa,  Fla.,  Hillsboro  Bcstg.  Co.— (BR- 
2452). 

WBOY  Tarpon  Springs,  Fla.,  WBOY  Inc. —  (BR- 

2911). 

WIRK  West  Palm  Beach,  Fla.,  Ken-Sell  Inc.— 

(BR-1826). 

Modification  of  CP 

KGO-TV  San  Francisco,  Calif.,  American  Bcstg— 
Paramount  Theatres  Inc. — Mod.  of  CP  (BPCT- 
1514)  as  modified,  which  authorized  changes  in 
facilities  of  existing  tv  station  to  extend  comple- 
tion date  to  early  1955  (BMPCT-2718). 

WTBO-TV  Cumberland,  Md.,  Cumberland  Val- 
ley Bcstg.  Corp.— Mod.  of  CP  (BPCT-1146)  as 
modified,  which  authorized  new  tv  station  to 
extend  completion  date  to  7-1-55  (BMPCT-2716) . 

KFBB-TV  Great  Falls,  Mont.,  Wilkins  Broadcast 
Inc.— Mod.  of  CP  (BPCT-1195)  as  modified,  which 
authorized  new  tv  station  to  extend  completion 
date  to  3-16-55  (BMPCT-2717) . 

WTVQ  (TV)  Pittsburgh,  Pa.,  Golden  Triangle 
Television  Corp.— Mod.  of  CP  (BPCT-1417),  as 
modified,  which  authorized  new  tv  station  to  ex- 
tend completion  date  (BMPCT-2715). 


January  12  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee 
Beachview  Bcstg.  Corp.,  Norfolk,  Va.;  Ports- 
mouth Radio  Corp.,  Portsmouth,  Va. — Granted 
petition  of  Portsmouth  for  an  extension  of  time 
to  and  including  Feb.  1  within  which  exceptions 
and  briefs  may  be  filed  to  initial  decision  for  ch. 
10  (Dockets  10800-01).    (Action  of  1/7). 

Chief  Broadcast  Bureau— Granted  extension  of 
time  to  and  including  Jan.  20  within  which  replies 
may  be  filed  to  petition  to  enlarge  the  issues  bv 
Broadcast  Group  Inc.,  re  their  am  application 
(Docket  11147).    (Action  of  1/7). 

Newburyport.  Mass.,  Sherwood  J.  Tarlow;  The- 
odore Fcinstein — Granted  petition  of  Tarlow  for 
dismissal  without  prejudice  of  his  am  application 
(Docket  11142:  BP-9120);  retained  in  hearing  ap- 
plication of  Feinstein  (Docket  11141:  BP-9027). 
(Action  of  1/11). 

By  Hearing  Examiner  Basil  P.  Cooper  on  Jan.  11 
Orlando,  Fla.,  WORZ  Inc.;  Mid-Florida  Tv  Corp. 

— Granted  joint  motion  for  continuance  of  further 
hearing  from  Feb.  1  to  March  8,  in  re  applications 
for  ch.  9  (Dockets  11081-83). 

By  Hearing  Examiner  J.  D.  Bond  on  Jan.  11 
Roanoke,  Va.,  Times-World  Corp.;  Radio  Roa- 
noke Inc. — Denied  petition  and  motion  for  recon- 
sideration filed  by  Times-World,  and  ordered 
stricken  exception  by  Radio  Roanoke  and  Times- 
World's  petition  and  motion  for  ruling  by  the 
Examiner  in  re  applications  for  ch.  7  (Dockets 
10655-56). 

By  Hearing  Examiner  Herbert  Sharfman 
on  Jan.  10 

Miami,  Fla.,  North  Dade  Video  Inc. — Granted 
petition  for  an  extension  of  time  from  Jan.  14  to 
24  in  which  to  file  proposed  findings  in  re  appli- 
cations for  ch.  10,  with  optional  replies  due  30 
days  thereafter  (Docket  9321  et  al.). 

Broadcast  Actions 
McFarland  Letter 
WSFA-AM-TV  Montgomery.  Ala.,  Montgomery 
Bcstg.  Co. — Is  being  further  advised  that  applica- 
tions for  transfer  of  control  to  WKY  Radiophone 
Co.  (BTC-1819.  BAL-1869,  BAPCT-121,  BAPRE- 
19),  which  were  subject  of  previous  letter  indica- 
ting necessity  for  hearing,  also  involves  consid- 
eration of  practices  of  Oklahoma  Pub.  Co.,  li- 
censee of  WKY-AM-TV  Oklahoma  Citv,  Okla.. 
owned  by  WKY  Radiophone  Co.  Chairman  Mc- 
Connaughey  absent. 

KBOX  Modesto,  Calif.,  Stanislaus  County  Bcstrs. 
Inc. — Is  being  advised  that  application  for  as- 
signment of  license  (BAL-1912;  BALRY-116)  to 
McClatchy  Bcstg.  Co.  involves  overlap  consid- 
erations which  indicate  necessity  of  a  hearing. 

(Continued  on  page  113) 
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PROFESSIONAL  CARDS 


N  SKY  &  BAILEY  INC. 

ve  Offices 

e  Sales  St.,  N.  W.  ME.  8-541 1 
and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
gton,  0.  C.         ADams  4-2414 

Member  AFCCE  * 


lercial  Radio  Equip.  Co. 
reft  L.  Dillard,  Gen.  Mgr. 
IATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
IOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE  * 


ANK  H.  MclNTOSH 

,'SULTING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  * 


:EAR  &  KENNEDY 

8th  St.,  N.  W.  Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


LYNNEC.  SMEBY 

istered  Professional  Engineer" 
3  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


DBERT  L.  HAMMETT 

NSULTING  RADIO  ENGINEER 

821  MARKET  STREET 
I  FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


G.  ROUNTREE,  JR. 

4515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
Pennsylvania  Bldg.      Republic  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Sheraton  Bldg. 

Washington  5,  D.  C 

REpublic  7-3984 

Member 

AFCCE * 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Cotnmunications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  S-1230 — Executive  3-5SS1 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE* 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway         Sunset  9-9182 

Denver,  Colorado 


— Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.      4212  S.  Buckner  Blvd. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  rv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE* 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING     DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  • 


SERVICE  DIRECTORY 


stom-Built  Equipment 
S.  RECORDING  CO. 

Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 

JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.  Checks  and  money  orders  only. 
Deadline:   Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$2.00  minimum. 

All  other  classifications  30tf  per  word — $h.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Beoadcast- 
Telbcastinq  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 


RADIO 
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Help  Wanted 

Help  Wanted— (Cont'd) 

Managerial 

Salesmen 

We  are  looking  for  manager-salesmen  or  sales 
manager  with  supervisory  experience  in  small 
stations,  to  become  assistant  manager  and  later 
become  manager  in  larger  markets;  must  be 
sober,  hard  worker,  with  desire  and  ability  to 
get  ahead  in  group  owned  stations.  New  stations 
are  being  acquired,  offer  unlimited  opportunity. 
Give  full  details  and  photo  first  letter.  Box 
904F,  B-T. 


Manager  for  Tennessee  metropolitan  market  sta- 
tion. Previous  metropolitan  market  managerial 
experience  necessary.  Finest  opportunity,  good 
salary,  percent  of  profit  and  opportunity  to  own 
stock.  Send  full  background  to  Box  953F,  B-T. 


lkw  network  station  needs  experienced  commer- 
cial manager.  $100  weekly  salary  plus  generous 
over-ride.  William  T.  Kemp,  KVWO,  Box  926, 
Cheyenne,  Wyoming. 


Commercial  manager,  salary  plus  commission  for 
suburban  Washington  kilowatt.  WPGC,  Washing- 
ton 23,  D.  C.  Redwood  6-7770. 


WBRO,  Waynesboro,  Georgia,  has  opening  for 
manager  with  experience  in  local  sales.  Salary 
and  percentage.  Apply  to  H.  C.  Gilreath,  WVOP, 
Vidallia,  Georgia.  Phone  3029. 


Denver  independent  going  5  kw  in  spring  has 
southern  manager  who  wants  to  return  south. 
Can  you  qualify  to  operate  this  hard-hitting 
operation  at  base  near  $10,000  yearly?  Write 
details  to  Dave  Segal,  1012  Baltimore,  Kansas 
City,  Missouri.   No  phone  calls  please. 


BROADCASTERS  EXECUTIVE 
PLACEMENT  SERVICE 

EXECUTIVE  8i  STAFF  LEVELS 
CONFIDENTIAL  CONTACT 
NATIONWIDE  SERVICE 

It's  simple  prudence  to  utilize  a 
skilled  personnel  specialist  when  se- 
lecting employes  or  when  seeking  a 
new  position. 

This  is  a  specialized  professional 
service  that  taps  wide  resources, 
headed  by  a  man  of  long  experience 
in  TV-Radio  .  .  .  Howard  S.  Frazier. 

It  is  a  confidential  service  .  . .  identi- 
ties of  principals  being  withheld  until 
preliminaries  are  completed. 

Whether  you  are  looking  for  a  top 
executive  to  change  jobs,  investigate 
with  complete  confidence  our  service 
for  managerial,  sales,  programming, 
engineering  and  staff  positions. 

HOWARD  S.  FRAZIER 

TV  8C  Radio  Management 
Consultant 
708  Bond  Building 
Washington  5,  D.  C. 


Florida — experienced  man,  draw  against  15%. 
Box  661F,  B«T. 

Wanted:  Salesman  or  woman.  Big  pay,  large 
percentage.  Write  Box  847F,  B-T. 

Young  aggressive  salesman — announcer  for  south- 
ern kilowatt  daytime  independent.  Good  working 
conditions  in  a  single  station  market.  15%  com- 
mission with  salary  guarantee.  Box  874F,  B«T. 

Salesman  -  announcer.  Opportunity  to  make 
money.  $225  monthly  base,  15%  commission. 
$400  guarantee  for  first  two  months.  Must  be 
top  announcer,  willing  to  work.  Send  tape,  all 
information  first  letter,  Box  900F,  B-T. 


Radio  salesman  for  prosperous  Pennsylvania 
market.  Supply  employment  record  and  mini- 
mum income  requirements  with  application. 
Box  938F,  B-T. 


Start  at  $100.00  per  week.  Virginia  market.  You 
must  be  able  to  sell.  Supply  references,  details. 
Box  947F,  B-T. 

Salesman — assistant  manager  for  kilowatt  day- 
time station  in  southern  city  of  8,500  population. 
Must  be  experienced  in  sales  and  programming 
and  should  have  a  good  background  of  small  city 
operation.  Send  picture  and  complete  details 
to  Box  948F,  B-T. 


Wanted — "Special"  promotion  by  regional  sales 
campaign  organization.  Travelling  sales  crew  to 
conduct  short  term  sales  promotion  (telephone 
solicitation) — Ohio  station.    Box  963F,  B-T. 

Local  account  salesman.  Salary  plus  commission. 
Good  market.  ABC  station.  KFRO,  Longview, 
Texas. 

Top  notch  radio  and  tv  salesman  in  sportsman 
country.  Salary  plus  commission  plus  profit  shar- 
ing. Wire,  phone  KPRK,  Livingston,  Montana. 

Salesman.  Radio  KWIZ,  Orange  County,  Cali- 
fornia, searching  for  radio  time  salesman.  Top 
draw  and  commission  for  right  man.  Market  is 
350.000  plus  fringe  area  of  800,000.  Radio  KWIZ 
only  station  serving  Orange  County.  Music  and 
news  operation.  Contact  Hal  Davis,  Manager. 
Don't  contact  unless  a  mature  radio  time  sales- 
man. 

Tidewater  Virginia.  Experienced  local  salesman. 
Top  salary  and  commission.  Kilowatt  indepen- 
dent. Complete  details  first  letter.  WACH,  New- 
port News,  Virginia. 

Increasing  power  to  5000  watts  soon.  Need  two 
additional  salesmen.  State  references,  qualifica- 
tions, expected  pay,  first  letter.  Opportunity  for 
advancement,  5-station  organization.  WPLH, 
Huntington,  West  Virginia. 

Long  established  5kw  CBS  affiliate  wants  experi- 
enced radio  salesman.  Opportunity  good  income 
based  on  guarantee  plus  commission.  Pleasant 
university  town.  Send  complete  resume,  picture 
and  references  to  J.  D.  Swan,  Manager,  WCAX, 
Burlington,  Vt. 

Wanted:  Experienced  salesman,  who  also  an- 
nounces. Short  announcing  shift  and  sales.  Ex- 
cellent salary  and  commission  arrangement.  Sta- 
tion planning  expansion  program.  Please  send 
full  details,  references,  etc.  first  letter.  Merle 
H.  Tucker,  P.O.  Box  1150,  Gallup,  New  Mexico. 

Announcers 

1st  combo,  announcing,  management  new  500 
watt  DT.  Oklahoma.  Box  84F,  B»T. 

Program  minded  announcers  with  1st  tickets. 
Indiana.    Box  262F.  B-T. 


Help  Wanted— (Cont'd) 


Florida — pop  DJ  personality.  Send  tape  and 
resume.  Box  662F,  B-T. 


Experienced  announcer  morning  shift,  friendly 
Pennsylvania  ind.  DT.  $75.  No  drifters  or  begin- 
ners. Send  tape,  references  and  background.  Bo> 
804F,  B-T. 


Man  with  a  one-two  punch!  Illinois  independent 
kilowatter,  in  the  nation's  most  attractive  anc 
fastest  growing  industry — farm  area,  will  pay 
handsome  salary  to  a  man  who  can:  (1)  entertain 
with  a  microphone,  (2)  sell  with  a  microphone. 
We  want  an  experienced,  versatile  young  man 
who  can  do  disc  shows  with  humor  and  sparkle 
and  an  authoritative  newscast.  Best  working  con- 
ditions, modern,  well  equipped,  attractive  station; 
liberal  extra  benefits.  Write  full  information  to 
Box  827F,  B-T. 


Want  dependable  staff  announcer.  ABC  network. 
Texas.  Send  resume.  Box  877F,  B-T. 


Humorous  DJ — Smooth-flowing  ad-lib  informal 
"slang"  way  of  expressing  self.  Acting  experi- 
ence. Also  authoritative  news.  Single.  Great 
Lakes,  N.  Y.,  Pa.,  Ohio  area.  Box  879F,  B-T. 

Outstanding  opportunity  for  announcer  holding 
first  class  ticket.  1000  watt  independent.  Salary 
based  on  experience  and  ability.  Write:  Man- 
ager, KOKX,  Keokuk,  Iowa. 

Announcer  for  steady  position.  Experienced  de- 
sired, good  salary,  good  staff,  reasonable  hours. 
Apply  KRHD,  Duncan,  Oklahoma. 

Immediate  opening,  experienced  announcer  with 
first  class  ticket.  Send  full  details  and  tape  to 
KSTT,  Davenport,  Iowa. 

Announcers — Strong  neighborly  morning  man:  1 
Polish,  1  French  speaking  staff  man.  Fine  oppor- 
tunity for  experienced  men  with  new  central 
Massachusetts  station.  Send  tape,  resume,  and 
salary  in  first  letter.   WESO,  Southbridge,  Mass. 

Experienced  announcer  wanted.  Ad-lib  preferred. 
Salary  open.  No  floaters.  Excellent  working  con- 
ditions. George  Shurden,  WMFC,  Monroeville. 
Alabama. 


Young  staff  announcer  for  fastest  growing  inde- 
pendent. Personality  more  important  than  expe- 
rience. No  tapes  returned.  WPAC,  Patchogue, 
New  York. 


Announcer,  first  phone  immediately.  Emphasis 
on  announcing.  Send  tape,  references  and  back- 
ground. Howard  Ward,  WWBG,  Bowling  Green, 
Ohio. 

Technical 

Transmitter  engineer  northern  Ohio  area.  Give 
complete  history,  salary,  reason  wishing  to  leave 
present  position  and  when  available  first  letter. 
Box  778F,  B-T. 

West  Texas  kilowatt  independent  needs  experi- 
enced first-phone  man  for  chief  engineer  and  an- 
nouncing or  sales.  Good  salary  for  right  man. 
Send  details  including  audition  recording  to  Box 
910F,  B-T. 

Chief  engineer  with  good  announcing  ability. 
Starting  pay  $90.00  a  week.  Prefer  family  man. 
Must  be  stable.  Southern  network  station.  Box 
959F,  B-T. 

Wanted:  Combination  engineer-announcer.  Ex- 
cellent salary  and  working  conditions  in  Tide- 
water Virginia's  most  promising  station.  Re- 
quires first-class  ticket  and  better  than  average 
announcing  qualities.  Audition  by  tape  or  disc 
necessary.  Send  particulars  to  Ambert  Dail, 
WGH,  Newport  News,  Virginia. 

Television  and  radio  technicians  wanted  bv 
WKZO  AM  and  TV,  Kalamazoo,  Michigan.  This 
vhf  station  wants  men  who  are  intersted  in 
working  for  a  prestige  station  that  offers  excel- 
lent working  conditions  and  many  benefits. 
WKZO  is  interested  in  men  with  sound  tech- 
nical training  who  have  a  sincere  desire  to  be- 
come an  integral  part  of  an  established  and 
stable  company.  Send  complete  information  to 
Arthur  Covell.  Chief  Engineer,  WKZO,  Kalama- 
zoo, Michigan.   All  replies  confidential. 

Production-Programming,  Others 

One  copywriter,  one  traffic  girl,  each  of  whom 
knows  big  independent  station  operation  or  has 
enough  experience  to  handle  the  job.  Box  873F, 
B'T. 

Sports  director  for  MBS  radio  and  NBC-DuMont 
tv  operation  in  midwest.  Unusual  opportunity. 
Send  full  information  and  tape  to  Box  952F.  B-T. 


RADIO 


Help  Wanted— (Cont'd) 


Experienced  commercial  script  writer  wanted. 
Man  or  woman.  William  K.  Anderson,  KVWO, 
Box  926,  Cheyenne,  Wyoming. 


Copywriter:  Qualified,  experienced  radio  copy 
writer  needed  at  once.  Apply  by  letter  giving 
experience,  references,  etc.,  to  Continuity  Direc- 
tor, WILS,  Lansing,  Michigan. 


Southwestern  Ohio  personnel — Local  newswriter 
with  good  news  delivery — staff  announcer — send 
tape,  experience,  references  to  Norm  Keller, 
V.MOH.  Hamilton,  Ohio. 


Situations  Wanted 


Managerial 


Experienced  general  manager  with  excellent  qual- 
ifications, finest  recommendations,  successful 
background  all  phases  am-tv  broadcasting.  Wishes 
contact  station  owners  seeking  top -calibre  man- 
agement, television,  radio  or  both.  Prefer  me- 
dium or  small  city  midwest.  All  replies  confiden- 
tial. Box  825F,  B-T. 


Experienced  sales  manager  (radio-television)  de- 
sires to  relocate.  Outstanding  record  in  both  am 
and  tv,  best  of  references.  Stable,  mature,  family 
man  who  is  financially  sound.  Best  of  references. 
All  replies  confidential.  Box  867F,  B-T. 


Manager-salesman,  small  market.  No  hot  rock. 
Steady  hard  worker  that  gets  results.  Married. 
Available  immediately.   Box  892F,  B-T. 


Manager,  assistant  manager,  program  manager. 
Twenty-seven  years  experience  in  all  phases  of 
radio. "  Complete  history  in  industry  available. 
Box  897F,  B-T. 


Manager  available.  Have  experience  in  radio  and 
television  in  managerial  capacity.  Excellent  sales 
record.  Family  man.  Desire  medium  market,  in 
nidwest  or  southern  area.  Box  917F,  B-T. 


Assistant  station  manager — 31,  unusually  broad 
background  is  most  phases  of  programming,  en- 
gineering and  FCC  procedure.  Excellent  "num- 
ber 2"  man  with  highly  specialized  knowledge 
particularly  valuable  to* station  starters  and  ap- 
plicants.  Box  933F,  B-T. 


Would  like  to  make  contact  with  party  or  parties 
with  CP  or  going  station  who  would  be  interested 
in  person  who  knows  all  phases  of  radio.  At 
present  have  interest  in  station,  but  wish  to 
make  change  to  the  south  or  southwest.  Will 
invest  with  right  party.  Box  958F.  B-T. 


Salesman 


Successful  time-salesman  with  know-how;  col- 
lege grad,  sober,  enthusiastic,  imaginative.  Box 
S49F,  B-T. 


Announcers 


.  Experienced  announcer  with  permit,  presently 
employed,  wishes  to  relocate  near  New  York  City. 
Singer,  instrumentahst,  seeking  staff  position  or 
station  personality  or  both.  Strong  on  news. 
Sober,  dependable,  family  man.  Tape,  resume  on 
request.  Interview  after  1st  of  year.  Box  633F, 
B'T. 


Negro  DJ,  pleasant  voice.  Emphasis  announcer. 
Plenty  of  personality,  boardman,  Box  772F,  B-T. 


Southern  California  only,  for  midwest  announcer, 
restricted  permit.  After  February  1st.  Vet,  col- 
lege, married,  31.  News  editor,  250w;  continuity, 
50kw.  Whistle,  guitar.  Tapes,  if  return.  Box 
800F,  B-T. 


Veteran — 33-single,  announcer  school  graduate, 
strong  play-by-play — news  and  good  popular  DJ. 
Director  and  control  board  experience.  Box  809F, 
E-T. 


Announcer — 1  year  wants  to  move  up.  Strong 
on  commercials,  news,  music,  sports.  Operates 
console.  Tape  and  photo  available.  Will  travel. 
Box  838F,  B»T. 


Good  all  around  staff  announcer,  single,  25,  col- 
lege graduate,  veteran.  Friendly,  versatile,  3rd 
class  ticket.  Box  852F,  B-T. 


Announcer,  29,  8  years  experience,  2  as  P.D.  with 
considerable  writing  experience  and  limited  sales 
work  is  seeking  position  with  sound,  progressive 
siation.  College  gTad,  married,  3  children.  Box 
858F,  B-T. 


8  any  years  radio  experience,  one  and  a  half 
years  television.  DJ,  news,  special  events,  MC. 
Full  particulars  and  tape  on  inquiry.  Box  870F, 
E-T. 


RADIO 


Situations  Wanted — (Cont'd) 


Experienced  staff  announcer — authoritative  news- 
caster. Relaxed  commercial  delivery — Korean 
veteran.   Will  travel.   Box  887F,  B-T. 


Experienced  baseball,  football,  basketball  an- 
nouncer. Top  salesman.  Excellent  sports  pro- 
moter, publicist.  All  info  and  wire  of  major 
league  baseball  on  request.  Prepare  to  pay  mov- 
ing expenses  and  good  salary.  Box  889F,  B-T. 


Personality  DJ.  Proven  success  competitive 
market.  Unlimited  potential.  Best  references 
from  present  employer.  4  years  experience, 
single,  25,  veteran,  non-drinker.  Seeking  per- 
manent position  with  lucrative  future.  Will  con- 
sider all  offers  of  $100  or  more.  Can  do  good 
sales  job  for  you.  Lots  of  ideas.  Production 
stressed.   Box  891F,  B-T. 


Announcer-engineer,  1st  phone.  Experienced  all 
phases.  News,  music,  sports,  special  events. 
Presently  employed  small  market  independent. 
Desire  locate  Great  Lakes  area.  Box  894F,  B-T. 


Announcer.  Light  experience — relaxed.  DJ-idea 
man,  veteran,  23,  car.  Box  896F,  B-T. 


All-around  top-flight  announcer,  strong  news, 
commercials,  any  size  station  near  New  York 
City.   Box  903F,  B-T. 


Staffer  whose  ambition  is  sports,  desires  to  affili- 
ate with  station  that  will  train — thorough 
knowledge  of  sports.  Exceedingly  ambitious. 
Box  S06F,  B-T. 


Announcer,  light  experience,  single,  good  DJ, 
news,  sports,  board,  tape.   Box  907F,  B-T. 


Announcer,  light  experience,  commercial  voice, 
DJ,  news,  sports,  board,  tape.  Box  908F,  B-T. 


Married  vet,  27,  desires  opportunity  in  radio. 
Recent  radio  school  graduate.  Good  voice,  dic- 
tion, dialects.  Run  board.   Box  909F,  B-T. 


Announcer,  deejay  seeking  position  with  pro- 
gressive radio  station  anywhere,  but  prefer 
south.  Experience  includes  IV2  years  Armed 
Forces  Radio  Service,  IV2  years  Florida  1000 
watter.  Currently  studying  dramatics  in  New- 
York.  Vet.,  24.  References.  Tape,  resume,  photo 
on  request.  Box  911F,  B-T. 


Announcer.  Versatile.  Very  strong  news,  com- 
mercials. Excellent  voice.  Veteran,  college  grad, 
single.  Will  travel.  Box  912F,  B-T. 


Announcer  seeking  permanent  job  southwest, 
southeast.  Solid  background  includes  staff  2Vz 
to  50kw,  program  sales  to  stations,  instructor 
radio-tv  school,  sportscaster  and  writer.  Con- 
scientious, dependable.  Available  now.  Thanks. 
Box  913F,  B-T. 


RADIO 


Situations  Wanted — (Cont'd) 


Play-by-play  announcer,  requests  baseball  tie-up. 
Employed  sports-farm  director  handling  basket- 
ball, football  games.  News.  DJ.  Veteran,  like 
permanency.  Box  918F,  B-T. 


Announcer-deejay — ZV2  years  experience.  Proven 
success  record;  extensive  knowledge  of  music; 
top  air  salesman  seeks  permanent  position — best 
references.  Tape  and  resume.  Box  919F,  B-T. 


News,  special  events,  public  affairs,  experienced 
radio-tv  as  writer,  editor,  announcer.  College 
degrees.  Interested  in  permanency  with  oppor- 
tunity any  large  market.  Starting  total  minimum 
S125.00.   Box  921F,  B-T. 


Chief  announcer  wants  change  to  live-wire  indie 
in  New  York  metropolitan  area.  Three  years 
solid  air-copy-selling  experience.  All  phases. 
Box  922F,  B-T. 


Announcer — strong  commercial — good  news,  DJ, 
sports.  Experience  light — 3rd  ticket.  Box  930F, 
B-T. 


Available  now.  Young,  ambitious,  disc  jockey. 
Can  work  console,  read,  write  copy;  read,  edit 
news.  New  ideas  to  boost  Ustening  audience. 
Tape,  photo  ready  at  first  request.  Box  939F,  B-T. 


Announcer.  Negro.  "Real  cool  jive  talk"  some 
experience.   Tape  available.  Box  940F,  B-T. 


Announcer — experienced,  new;  DJ;  friendly  voice 
— married,  veteran,  will  travel.  Box  941F,  B-T. 


Sportscaster — 4  years  play-by-play — top  voice 
and  knowledge.  Not  mere  words  —  offer  best  job 
done  in  your  league.  Presently  employed  in 
New  York.  Hope  to  move  family  to  sports  con- 
scious market.  Tapes  immediately,  references. 
Box  942F,  B-T. 


Staff — 5  years  experience  all  phases — presently 
employed  New  York,  desires  connection  city 
100.0C0  and  over.  Family.  Wishes  to  settle  out 
New  York.  Top  voice  and  salesmanship.  Tapes 
immediately,  references.   Box  943F,  B»T. 


All  phases  of  radio,  top  play-by-play.  16  years 
experience.  Current  job  8  years.  1  year  televi- 
sion sports  director,  south  preferred.  Need  larger 
market.  College  graduate.  Married  to  R.N.  Box 
944F,  B-T. 


Attention  Pennsylvania,  New  Jersey,  New  York. 
5  years  staff,  DJ,  news,  sports,  first  phone.  Pres- 
ently 5  kw,  family.  Box  945F,  B-T. 


Experienced  announcer,  midwest  indie.  Strong 
DJ.  news,  friendly,  reliable,  veteran.  Box  954F, 
B-T. 


All-around  staff  announcer,  experience  light. 
Wishes  connection  small  community  to  settle. 
Conscientious.  Extremely  adaptable.  Box  955F, 
B-T. 


EXECUTIVE  TYPE 

Overall  Experience  JYotv  Available  to  You: 

18  Years  Radio  (Programming. Announcing) 

6  Years  T\  (Before  and  Behind  Camera) 

4  Years  Ad  Agency  (Radio  -TV  Director,  Account  Executive) 

15  Years  News  (Editing — Announcing — Sports) 

Producer — Announcer  man  Network  shows 

Knows  Personnel  Management 

Married,  Veteran,  37  years  of  age 

Now  associated  with  a  key,  net  station 

Must  leave  for  personal  reasons 
Box  888F,  B«T 


RADIO 


RADIO 


TELEVISION 


Situations  Wanted — (Cont'd) 


6  years  radio  announcing,  news,  programming. 
Prefer  am-tv.  Consider  anything.  Location  sec- 
ondary to  opportunity.  Bob  Benson,  1100  East 
5th  Street,  Superior,  Wisconsin. 


Wanted — second  break  —  staff  announcer  with 
250w  network  affiliate  experience.  Ray  Cascone, 
85  Hillside  Ave.,  Mt.  Vernon,  New  York. 


Staff  announcer.  Pleasing  voice — plus  ability, 
versatility,  experience,  university  background. 
Apt  addition  for  midwest  network  affiliate. 
Single,  32;  available  immediately.  Charles  May, 
3619  Paseo,  Kansas  City,  Missouri.   Armour  5446. 


Staff,  well  versed  all  phases.  Selling  quality. 
Strong  news.  Excellent  references.  Community 
conscious.  Definite  asset.  Tapes  immediately. 
Robert  Miller,  136  West  44th  Street,  New  York, 
New  York. 


Announcer — news,  commercial.  DJ.  Light  experi- 
ence but  conscientious  negro.  3rd  class  ticket. 
Tape  on  request.  Henry  Williams,  239  West 
103rd  Street,  New  York,  New  York. 


Young  announcer,  complete  background,  seven 
years  experience,  employed  seeks  position  with 
progressive  station.  506  N.  Sherman,  Liberal, 
Kans. 


Staff  announcers  (4).  Board  trained  for  tough 
commercial  schedule.  Pathfinder  School  of  Ra- 
dio, 737  11th  Street,  N.W.,  Washington,  D.  C. 
Me.  8-5255. 


Technical 


Engineer — six  years  experience  studio,  transmit- 
ter, remotes,  recordings.   Box  680F,  B'T. 


Engineer — 1st  phone,  capable  any  position  am  or 
tv  station.   Box  756F,  B'T. 


Engineer — copywriter:  Experienced,  permanent, 
excellent  references,  southeast,  New  York,  Penn- 
sylvania. Box  807F,  B'T. 


Engineer — first  phone,  experienced  equipment 
maintenance,  console,  recordings,  remotes,  limited 
combo.   Box  829F,  B'T. 


Engineer — Fifteen  years  broadcasting.  Radio- 
television  operating.  Recording,  construction,  di- 
rectional. Box  842F,  B'T. 


First  phone,  10  years  studio,  transmitter,  car, 
will  travel.    Box  885F,  B'T. 


Chief  engineer  —  experienced  remote  control- 
maintenance  —  proof  of  performance  —  combo. 
Available  immediately.  Married.   Box  893F,  B'T. 


Chief  engineer  experienced  in  all  phases  of 
broadcasting  and  training  in  television,  desires 
permanent  position.   Box  898F,  B'T. 


Chief  engineer  with  7  years  experience  in  broad- 
casting desires  position  in  northern  Ohio  area. 
Would  also  consider  staff  position  in  large  tv 
station.    Box  899F,  B'T. 


Engineer — experienced  in  all  phases  of  radio  and 
tv.  With  present  employer  13  years.  Prefer  south 
or  west.    Box  915F,  B'T. 


Experienced  (six  years)  engineer,  announcer, 
salesman,  manager,  and  what  have  you  in  radio. 
Family  man,  dependable,  not  a  drifter.  All  re- 
plies considered.   Box  923F,  B'T. 


College  graduate,  first  phone,  four  years  experi- 
ence all  phases  am,  fm,  tv  and  hi-fi  audio.  In- 
terested only  in  station  engaged  in  serious  broad- 
casting requiring  highest  audio  quality — prefer- 
ably fm.  Capable  of  being  chief.  Box  931F,  B'T. 


Engineer,  first  phone.  Also  announcer,  DJ  and 
write  copy.  Write  "Combo,"  416  Maverick  Street, 
San  Antonio,  Texas. 


Combo  men  and  operators  with  first  class  tickets 
available  immediately.  Grantham,  6064  Holly- 
wood Blvd.,  Hollywood,  California. 


Production-Programming,  Others 


Newsman — announcer,  long  successful  back- 
ground. Deep  authoritative  mature  voice.  Net- 
work delivery.  Desires  to  relocate  west  or  south- 
west— job  with  challenge  and  future.  Box  801F, 

B»T. 


Situations  Wanted — (Cont'd) 


Sports  director-announcer,  6  years  radio-tv,  de- 
sires permanent  western  location  .  .  .  Specialize 
all  sports,  play-by-play  .  .  .  available  now. 
Single.  30,  travel.    Box  890F,  B'T. 


Woman,  several  years  in  radio-tv,  can  do  record 
and  woman's  shows,  production  coordinating, 
copy,  selling,  etc.  Will  submit  resume  and  tape. 
Box  920F,  B'T. 


TELEVISION 


Help  Wanted 


Salesmen 


Radio-television  time  salesman  for  established 
midwest  station.  We  prefer  man  with  small  sta- 
tion sales  experience  in  midwest.  Opportunity 
to  advance.  Excellent  insurance  and  pension 
plans.  Write  Personnel  Director,  WSBT-TV, 
South  Bend,  Indiana. 


Technical 


Florida  vhf  television  station  has  opening  for 
thoroughly  experienced  maintenance  man.  Also 
opening  for  engineer  trainees  with  background 
for  tv.   Box  950F,  B'T. 


Production-Programming,  Others 


News  director  for  NBC-DuMont  120,000  watt  tv 
operation  in  rich  midwest  market.  Must  be  ex- 
perienced in  gathering,  writing  and  telecasting 
local  news.  Send  full  particulars  with  tape  to 
Box  951F,  B'T. 


Situations  Wanted 


Managerial 


Sales  manager,  medium  market  am-tv  operation, 
seeks  relocation  due  to  impending  station  sale. 
Outstanding  sales  record  in  competitive  east  coast 
market.  Mature  family  man.  All  replies  kept  in 
strictest  confidence.   Write  Box  868F,  B'T. 


Sales  manager  available.  Splendid  agency  con- 
tacts on  national  and  regional  level  plus  network 
experience.  Experience  includes  sales  manager 
of  radio  and  sales  manager  of  two  television 
stations.  Young,  aggressive,  married.  Presently 
employed.  Desires  midwest  area.  Box  916F,  B'T. 


Manager,  2  years  tv,  12  years  radio  in  both  large 
and  medium  markets.  Available  at  once.  Reason 
for  leaving  confidential.  Excellent  references  in- 
cluding present  owner.   Box  924F,  B'T. 


Wish  to  relocate,  preferably  managerial,  produc- 
tion background;  NBC-TV,  local  experience. 
Box  964F.  B'T. 


Manager,  assistant  manager  or  program  manager, 
experienced  all  phases  tv  and  radio.  Currently 
branch  manager  for  CBS  basic  vhf.  13  years  ex- 
perience including  network  and  agency.  36,  mar- 
ried, one  child.  Best  references,  present  and  past 
employers.  Robert  Williams,  KTVH-TV,  Wichita, 
Kansas. 


Sales/nan 


Attention  midwest!  After  much  mature  consid- 
eration, have  decided  to  enter  tv.  Am  from  way 
back,  from  the  "old  school."  15  years  experi- 
ence in  radio  mostly  sales.  6  page  resume  fol- 
lows. Presently  employed.  Box  895F,  B'T. 


Announcer 


Tv  announcer  .  .  .  proven  camera  ability  in 
major  southern  uhf  market  .  .  .  looking  to 
locate  in  northeast  .  .  .  Must  be  uhf.  Box  936F, 
B'T. 


Technical 


Video  operator  job  sought.  Experience  am  trans- 
mitter, studio.    Tv  trained.    Box  886F,  B'T. 


Situations  Wanted — (Cont'd) 


Engineer,  3  years  experience,  two  as  chief 
am-fm  transmitters,  would  like  to  get  into  tv 
central  or  southern  Florida.   Box  926F,  B'T. 


First  class  engineer.  Experienced  all  phases  o 
network-affiliated  operations  including  remotes 
Married,  dependable.    Box  937F,  B'T. 


Technician,  31  years  old,  1st  phone  and  car.  Ex- 
perienced, Mutual  radio  and  CBS  radio-tv  studic 
operations.  Location  secondary  to  security 
Reply  Box  962F,  B'T. 


Tv  cameraman — all  studio  operations.  Video 
audio,  floor  manager,  films.  Jack  Clerilo.  23' 
E.  2nd  Street,  New  York  9,  N.  Y. 


Studio  technician:  Recent  graduate  of  SRT  Tele 
vision  Studios,  experienced  all  technical  phases 
3rd  class  Dhone.  studying  for  1st,  married,  vet- 
eran, will  travel.  John  Kinnev.  50  Oberlir 
Street,  Sea  Breeze,  N.  Y. 


Production-Programming,  Others 


Cameraman — excellent  small  station  and  network 
experience.  All  studio  operations.  Box  803F,  B'T 


Cameraman — 2  years  experience.  Video,  audio, 
floor  manager,  some  directing.  Desire  opportu- 
nity— production.    Prefer  east.    Box  905F,  B'T. 1 


Television  production  manager,  5  years  experi- 
ence in  production  and  direction,  ail  type  shows 
large  and  small  markets.  Married,  reliable  anc 
excellent  references.    Box  914F.  B'T. 


Desire  position  as  director  at  new  station  plan- 
ning to  develop  high  quality  local-live  operation. 
Now  employed  at  large  midwest  outlet.  Detail: 
on  request  —  personal  visit  if  possible.  927F 
B'T. 


Film  editor,  1  year  experience,  excellent  fihr 
and  tv  background.  Can  double  as  tv  camera- 
man.   Single,  27  years  old.  vet.    Box  956F,  B'T 


Tv  director,  years  experience,  desires  posi- 
tion with  greater  opportunity.  Excellent  refer- 
ences, 1st  phone,  family.    Box  957F,  B'T. 


Two  and  a  half  years  production  and  directins 
College  graduate.  Veteran.  Single.  Desire  righ' 
market.    Box  960F.  B'T. 


For  Sale 


Stations 


Wide  coverage  facility  in  Alabama  single  statior 
market.  Price  $75,000.  Down  payment  $30,000 
Current  profit  would  pay  out  balance  in  3V? 
years.  Paul  H.  Chapman.  84  Peachtree  Street 
Atlanta,  Georgia. 


Central  New  York.  250  watts  unlimited.  Excel- 
lent area.  Town  10.000:  audience  83.000.  $30,000 
one  third  down.  WTCL,  Pennsylvania  sold  ; 
WNMV,  Florida,  sold.  List  your  station  witl 
brokers  who  do  things.  May  Brothers,  Bingham- 
ton,  N.  Y. 


Free  list  of  good  radio  and  tv  station  buys  now 
ready  .  Jack  L.  Stoll  &  Associates,  4958  Melrose 
Los  Angeles  29,  California. 


Radio  and  television  stations  bought  and  sold 
Theatre  Exchange.  Licensed  Brokers.  Portlanc 
22,  Oregon. 


Equipment  Etc. 


For  Sale:  Complete  fm  station  equipment  includ 
ing  lOkw  transmitter,  control  console,  antenn? 
and  lines,  monitors,  receiver.  STL  microwave 
unit,  misc.  amplifiers  etc.  Write  for  complete 
list  and  details.  Box  902F,  B'T. 


2  Gates  CB-11  turntable  chassis,  modified  to  oper- 
ate at  45.  Both  for  $150.  Andrew  40-A  phase 
monitor.  $150.    Box  925F.  B'T. 


I 


For  Sale— (Cont'd) 


Ideal  for  Conelrad.  RCA  250  watt  transmitter. 
In  good  operating  condition — readv  for  installa- 
tion. Box  932F,  B-T. 


One  nearly  new  RCA  44-BX  microphone,  ex- 
cellent condition.  First  $85.00  gets  it.  KFRD. 
Rosenburg,  Texas. 


For  sale  at  worthwhile  saving — two  uncrated  RCA 
tvpe  TP-16Fmm  tv  projectors.  Contact  Jim  Brady, 
KIFI.  Idaho  Falls,  Ida. 


300  foot  Lehigh,  self-suporting,  double  galvan- 
ized tower  suitable  for  tv.  Design  drawings 
available.  Best  offer  takes  it.  Write  or  call  J. 
Hatfield,  KIRO,  Seattle,  Washington. 


For  sale:  Six  bay  RCA  super  turnstile  antenna 

type  TF-6A/B.   Will  work  on  channel  8  through 

11.  Good  condition,  reasonably  priced.  WLWA, 
Atlanta,  Georgia. 


One  three  hundred  and  fifty  foot  self  supporting 
Truscon  radio  tower,  type  C.  insulated,  with  all 
accessories,  am,  original  cost  was  S12.500.00,  1949. 
Will  sell  for  $4,200.00  FOB.  Atlanta.  Ga.  Tower 
in  perfect  condition.  Phone  Calhoun  9246.  Ready 
for  shipment. 


Wanted  to  Buy 


Stations 


Independent  operator  desires  to  acquire  all  or 
control  of  midwest  radio  station.  Box  718F,  B«T. 


Am  station  in  midsouth  or  southwest.  Will  pur- 
chase outright  or  invest  in  as  working  partner. 
Now  PD.  RFD  and  SD  of  progressive  5kw  indie. 
Box  928F,  B-T. 

Not  bargain  hunting.  Want  good  station  in  good 
area.  Preferably  west.  Will  pay  good  price. 
Box  935F,  B'T. 

Radio  stations,  Missouri,  Arkansas,  Kansas,  Okla- 
homa. Ralph  Erwin,  Theatre  Broker,  Box  811, 
Tulsa. 


Equipment  Etc. 


Television  transmitter  type  TT2AL.  Box  766F, 
B-T. 


Used  10  or  12  kilowatt  uhf  tv  transmitter  in  good 
operating  condition.  Air  mail  complete  details 
including  price  and  availability  to  Box  866F,  B-T. 

Cash  for  good  used  1000  watt  transmitter.  Give 
all  details  including  price.    Box  901F,  B»T. 

Wanted:  One  8m  frequency  monitor.  Box  934F. 
B'T. 


Recording  studio  opening.  Need  all  equipment. 
Contact  Jack  Gale,  WTMA.  Charleston,  S.  C. 

Wanted  used  RCA  studio  consolette  type  76  B 
or  D  for  South  American  use.  Write  or  wire 
The  Voice  of  the  Andes,  Talcottville,  Conn. 

Instruction 

FCC    operator   license   quickly.  Individualized 
instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
I    lywood.  California. 


CANCELLATION 

G.  F.  Roberts  of  KGFL,  Roswell,  N.  M., 
writes : 

"Please  cancel  our  ad.  Sold  equipment 
day  of  publication.  Absolutely  amazed 
at  response." 

We  don't  like  to  deal  with  cancellations 
at  B«T.  But  we  are  happy  that  we  helped 
Mr.  Roberts  sell  his  equipment  with  one 
classified  ad  insertion. 

If  you  have  any  equipment  gathering 
dust  in  your  station,  why  not  try  B«T 
and  see  what  results  we  can  get  for  you, 
too. 


RADIO 


Help  Wanted 


Production-Programming,  Others 


MEN  WANTED! 

Needed  at  once:  Two  ace  promo- 
tion assistants.  Company  operating 
the  top  radio  station  and  the  top 
television  station  in  one  of  the 
nation's  biggest  markets  needs  two 
assistant  promotion  directors. 
Ambitious,  able  young  men  well 
grounded  in  sales  promotion  are 
invited  to  send  complete  informa- 
tion to  Box  517F,  B*T. 


Managerial 


RADIO  EXECUTIVE  AVAILABLE 

Seeking  permanent  position  as  Gen- 
eral Manager  Radio  or  Television.  20 
years  broadcast  experience  in  top  sta- 
tion operation — production — program- 
ming— sales — and  personnel.  40  years 
of  age — presently  employed  in  execu- 
tive capacity  top  ranking  metropolitan 
station.  Complete  details  and  refer- 
ences on  request. 

Box  946F,  B«T 


TELEVISION 


Situations  Wanted 


Production-Programming,  Others 


TV  NEWS  BROADCASTER: 
FACTS- 

TV-Radio  Newscaster,  Writer,  Re- 
porter, Editor,  TV  Newsfilm,  3  Years 
Sizeable  Midwestern  City,  27,  Mar- 
ried, University  Degrees. 

ANALYSIS : 

Relocating,     "Born     to  Broadcast," 
Assignment,  U.S.A.  or  Abroad. 
BOX  961F  B«T 


FOR  SALE 


Equipment 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd.,/ 
Portland   11,  Oregon  / 


■FOR  THE  RECORD  • 


SITUATIONS  WANTED 


(Continued  from  page  1 08) 
January  12  Applications 

ACCEPTED  FOR  FILING 

Modification  of  CP 

KTYL  Mesa,  Ariz.,  Harkins  Bcstg.  Inc— Mod.  of 
CP  (BP-8882)  as  modified,  which  authorized  in- 
crease daytime  power  and  installation  of  a  new 
transmitter  for  extension  of  completion  date 
(BMP-6743). 

KATZ  St.  Louis,  Mo.,  Cora  Lee  Garrett  and 
Bernice  Schwartz  d/b  as  St.  Louis  Bcstg.  Co. — 
License  to  cover  construction  permit  (BP-9303) 
as  modified,  which  authorized  a  new  standard 
broadcast  station  (BL-5587). 

WTRN  Tyrone,  Pa.,  Cary  H.  Simpson  tr/as  Ty- 
rone Bcstg.  Co. — License  to  cover  construction 
permit  (BP-9059)  as  modified,  which  authorized 
a  new  standard  broadcast  station  (BL-5586). 

KFAC-FM  Los  Angeles,  Calif.,  Los  Angeles 
Bcstg.  Co. — License  to  cover  construction  permit 
(BPH-1935)  as  modified,  which  authorized 
changes  in  licensed  station  (BLH-1024). 


For  Sale— (Cont'd) 


FOR  SALE 

1 -General  Electric  12KW  UHF  trans- 
mitter (TT24A,  TF8A).  Condition 
like  new,  under  1,000  hours  operation. 
Price  reduced  to  sell. 
Will  take  your  1KW  transmitter  in 
trade. 

1-RCA  Video  Microwave  link.  TTR1B 
Transmitting  equipment.  TRR1B  Re- 
ceiving equipment.  Condition  like 
new,  priced  way  below  cost. 

Box  965F,  B»T 


Instruction 


WANT  a  TV  or  RADIO  JOB? 

Trained  announcers,  producers,  writers 
now  in  demand 

NATIONAL 
ACADEMY 

OF 

BROADCASTING 

(Est.  1934) 
3338  16th  Street  N.W. 
Washington,  D.  C. 

Starts  new  term  Jan.  31 
Enroll  Now.    DE  2-5580 
Placement  Service 


Employment  Services 


a       RADIO  &  TV  PERSONNEL 

We  screen  New  York's  vast 
source  of  qualified  personnel; 
£  take  the  guesswork  out  of  hir- 
ing  for  stations  anywhere.  Tell 
us  your  needs,  we  do  the  rest  I 

1  CAREER  BUILDERS  a 

,  Mar/one  Wiffy,  Director,  Rauio-TV  Di'v. 

35  West  53rd  St.,  New  York  -y  •  PL  7-6385 


Broadcasting    •  Telecasting 
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"ALONE  IN  THE  RED  RIVER  VALLEY  •  •  • 

...  but  NOT  lonely!" 


WD  AY-TV  is  the  only  TV  station  in  Fargo 
.  .  .  the  only  station  in  the  Red  River 
Valley.  Here's  how  far  away  our  nearest 
"competitors"  are: 

Minneapolis-St.Paul   more  than  200  miles 

Bismarck   more  than  1 85  miles 

Valley  City,  N.  D  more  than  50  miles 

And,  boy !  —  we've  got  television  set  satu- 
ration in  our  area,  too.  In  Fargo,  it's  70.5% 


...  20  miles  away  it's  57%  .  .  .  and  fifty 
miles  away  it's  33%. 

And  our  viewers  aren't  lonely,  either.  We 
keep  their  sets  turned  on  with  57  popular 
local  programs  and  60  of  the  best  shows 
from  NBC,  CBS  and  ABC  .  .  .  including 
many  live  shows,  both  network  and  local. 

Ask  Free  &  Peters  about  WD  AY-TV  .  .  . 
the  Red  River  Valley's  only  TV  station. 


WDAY-TV 

FARGO,  N.  D.  •  CHANNEL  6 

Affiliated  with  NBC  •  CBS  •  ABC 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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Broadcasting 


Telecasting 


FOR  THE  RECORD  • 


iKREM-FM   Spokane.   Wash...   Louis  Wismer — 

.'.cense  to  cover  construction  permit  (BPH-1824t 
—odified.  which  authorized  new  fm  station 
BLH-1025'. 

VCAJC  (FM)  Indianapolis.  Ind..  Butler  Uni- 
ersity — License  to  cover  construction  permit 
3Pli)-256 1  which  replaced  exoired  permit 
::  .ZD-m 

K  VLB-TV  Alexandria.  La..  Alexandria  Bests. 

o.— License  to  cover  CP  <BPCT-859i  as  mod., 
"Inch  authorized  new  tv  station  iBLCT-263). 

Modification  of  CP 

WHAT-FM  Philadelphia.  Pa..  Independence 
csts.  Co.— Mod.  of  CP  (BPH-806)  as  modified, 
hzch  authorized  new  fm  station  for  extension  of 
orr.pletion  date  i  BMPH-4973) . 

KIVA  TV  i  Yuma,  Ariz..  Valley  Telecasting  Co. 
-Mod.  of  CP  (BPCT-1600)  as  modified,  which 
jtijorized  new  tv  station  to  extend  completion 
ate  to  4-25-55  I  BMPCT-2721  I . 

KFSA-TV  Ft.  Smith.  Ark..  Southwestern  Radio 
ad  Television  Co.— Mod.  of  CP  (BPCT-1154)  as 
sod.,  which  authorized  new  tv  station  to  extend 
Depletion  date  to  7-31-55  i  BMPCT-2723  i . 

WFAM-TV  Lafayette.  Ind.,  WFAM  Inc.— Mod. 
f  CP  iBPCT-7531  as  mod.,  which  authorized  new 
1/  station  to  extend  completion  date  to  Julv  1955 
BMPCT-2719). 

KAKE-TV  Wichita.  Kan..  KAKE-TV  Inc.— Mod. 
CP  (BPCT-700)  as  mod.,  which  authorized  new 
station  to  extend  completion  date  to  4-1-55 
BMPCT-2725). 

Modification  of  CP 
WHK-TV  Cleveland.  Ohio.  United  Bcstg.  Co. — 


Mod.  of  CP  (BPCT-216)  which  authorized  new 
tv  station  to  extend  completion  date  to  7-25-55 
•BMPCT-2720). 

WTVL"  (TV)  Scranton.  Pa..  Appalachian  Co. — 
Mod.  of  CP  'BPCT-506)  as  mod.,  which  author- 
ized new  tv  station  to  extend  completion  date 
BMPCT-2724). 

KVOS-TV  Bellinsham,  Wash..  KVOS  Inc.— Mod. 
of  CP  iBPCT-1242)  as  mod.,  which  authorized 
new  tv  station  to  extend  completion  date  to 
7-30-55  iBMPCT-2727). 

WAMY  Amory.  Miss..  Charles  C.  Boren  Jr. — 
Mod.  of  CP  (BP-8847)  as  modified,  which  author- 
ized new  standard  broadcast  station  for  extension 
of  completion  date  (1580  ko  (BMP-6747). 

Remote  Control 

WNBT  Wellsboro,  Pa.,  Farm  and  Home  Bcstg. 
Co.— (BRC-628). 

WCKI  Greer,  S.  C,  Greer  Radiocasting  Co.— 
•BRC-627). 

Renewal  of  License 
WGFS  Covington.  Ga..  Georgia  Bcstg.  Service 
Inc. —  iBR-1333). 

WHOS-FM  Decatur.  Ala..  Barrett  C.  Shelton  Sz 
-John  H.  Jones,  a  partnership  d/b  as  North  Ala- 
bama Bcstg.  Co. —  (BRH-687). 

Renewal  of  License  Returned 
WGAA  Cedartown.  Ga.,  Polk  County  Bcstg.  Co. 
—  i Re:  name  of  applicant;  signature  of  Engineer 
&  balance  sheet)  (BR -1142). 

CP 

KTVE  (TV)  Longview.  Tex..  Arlington  James 
Henry,  tr/as  East  Texas  Television  Co. — Con- 
struction Permit  to  replace  expired  CP  (BPCT- 
1777)  as  mod.,  which  authorized  replacement  of 
exnired  CP  (BPCT-607)  for  new  tv  station 
BPCT-1938). 


TELESTATUS  January  17,  1955 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
_ri  educational  outlets  and  (2)  grantees.  Triangle  >►)  indicates  stations  now  on  air  with  reg- 
_  =  t  programming.  Eac'r.  is  listed  ir.  the  city  where  it  is  licensed  Stations,  vhi  or  llhf,  report  re- 
pective  set  estimate  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  the  same  city 
-eparate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
ibout  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B-T  estimate, 
••sr.tr.s  r.:t  preceiel  by  triangle    ►   are  grantees,  not  yet  operating. 


ALABAMA 

3  rrmingham — 
WABT  (13)  NBC,  ABC.  DuM:  Blair;  306.318 
WBRC-TV  1 6 J  CBS;  Katz;  304,316 
WXLN-TV  '48'  12-10  52-Unknown 
WEDB  (*10)  10/13/54-Unknown 

Decaturt — 

WMSL-TV  (23)  CBS,  NBC:  Walker;  25J.25 
Dothant — 

WTVY  (9)  Hollingbery;  7/2/54-L'nknown. 


otal  stations  on  air  in  U.  S.  and  possessions: 

22;  total  cities  with  stations  on  air:  27 S.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  a.s  well  as  educational  outlets 

that  are  operating.    Total  sets  in  use  34,972,777. 

Indicates  educational  stations. 

Cities  NOT  interconnected  to  receive  network 
service. 

a)  Two  Buffalo.  N.  Y..  tv  stations,  in  addition  to 
their  IT.  S.  set  counts,  report  the  following  set 

jverage  in  Canada:  WB EN-TV.  375.314:  WGR- 
TV,  370,842. 

Co)  Number  of  rets  not  currentlv  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

c)  The  following  stations  have  suspended  regular 
Derations  but  have  not  turned  in  CP's:  WKAB- 

IV  Mobile.  Ala.:  KBID-TV  Fresno.  Calif.:  KTHE 
l  IV")   Los  Angeles:   WRAY-TV  Princeton,  Ind.; 

V  KXO-TV  Louisville.  Kv.:  WPMT  (TV)  Port- 
land. Me.:  WFTY  (TV)  Duluth.  Minn.:  WCOC-TV 
Meridian..  Miss.:  KACY  (TV)  Fesrus.  Mo.:  KOPR- 

IV  Butt*.  Mont.:  WFPC-TV  Atlantic  Citv.  N.  J.: 
WTVE  (TV)  Elmira.  N.  Y.:  WIFE  (TV)  Davton. 
Ohio;    KCEB     (TV)     Tulsa.    Okla,:  WLBR-TV 

ebanon.    Pa.:     WKST-TV    New     Castle.  Pa.: 

V  KJF-TV  Pittsburen.  Pa.:   KNCZ-TV  Houston, 
ex.:  KETX  (TVi  Tvler.  Tex.:  WBTM-TV  Dan- 
ville, Va.:  WTOV-TV  Norfolk.  Va. 

(1)  Shreveport  Tv  Co.  has  received  initial  deci- 
sion fivoring  it  for  ch.  12,  which  Is  currently 
Vented  by  Interim  Tv  Corp.  [KSLA  (TV)]. 

1  Sj    WNAM-TV    Neenah.    Wis.,    has  suspended 
pe rations  pending  merger  with  WFRV-TV  Green 
Bay. 


Mobilet — 

►  WALA-TV    (lOi    ABC,    CBS,   NBC;  Headley- 

Reed;  92,000 
WKAB-TV  (48)  See  footnote  (c) 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

Montgomery — 

WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 
mer;  43,450 

►  WSFA-TV  (12)  NBC;  Headley-Reed 

Munfordt — 

WEDM  (*7)  6/2/54-Unknown 

Selmaf — 

WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KVAB  (12)  NBC,  D'jM;  Raymer;  101,523 


New  Starters 

The  following  tv  stations  are  the  new- 
est to  start  regular  programming: 

KEYD-TV  Minneapolis.  Minn.~(ch.  9), 
Jan.  9. 

WUNC-TV  Chapel  Hfll,  N.  C.  (ch.  4), 
Jan.  8,  educational. 

KE PR-TV  Pasco.  Wash.  (ch.  19).  Dec. 
30. 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


It  costs  less 

to  sell 
the  Twins 
on  KEYD-TV 


MINNEAPOLIS 
ST.  PAUL 

The  nation's  13th  metro- 
politan market  is  in  the  very 
center  of  KE  YD -TV's  62 
county  coverage.  You  can 
buy  maximum  power  at  min- 
imum cost  on  KEYD-TV. 
the  Upper  Midwest's  new 
Channel  9  station. 

Ask  the  H-R  MAN  about  KEYD-TV's 
incentive  rates  and  excellent  avail- 
abilities. 

ON  THE  AIR  JANUARY  9TH 

316,000  WATTS 


Offices,  Studios,  Transmitter 

FO SHAY  TOWER 

Minneapolis 

Represented  Nationally  by  H-R  TELEVISION,  INC. 


KEYD-TV  Market  Facts 

POPULATION  over  MILLION 

BUYING  INCOME.  .  .nearly  31?  BILLION 

RETAIL  SALES  nearly  3  BILLION 

FOOD  SALES  612  MILLION 

DRUG   SALES   77  MILLION 

AUTOMOTIVE  SALES  502  MILLION 

SERVICE  STATION  SALES .  .  135  MILLION 
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Phoenix — 

»-  KOOL-TV  (10)  ABC;  Hollingbery;  109,204 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  103,800 

KTVK  (3)  Weed;  6/10/54-2/1/55 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Hollingbery;  36,013 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  36,013 

Yumat — 

►  KIVA  (11)  NBC,  DuM;  Grant;  25,975 

ARKANSAS 

El  Doradot— 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht— 

►  KFSA-TV  (22)  ABC.  CBS,  NBC,  DuM;  Pearson; 

25,000 

KNAC-TV  (5)  Rambeau;  6/3/54-Feb.  '55 

Hot  Springst — 

KTVR  (9)  1/20/54-Unknown 

Little  Rock — 

►  KARK-TV  (4)  NBC,  DuM;  Petry;  85,764 
KTHV  (11)  Branham;  11/4/54-Unknown 

►  KATV  (7)  (See  Pine  Bluff) 

Pine  Blufft— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  91,389 
Texarkana — 

►  KCMC-TV  (6)  See  Texarkana.  Tex. 

CALIFORNIA 

Bakersfield—  . 

►  KBAK-TV  (29)  ABC,  DuM;  Weed;  84,000 

►  KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 

146,398 

Berkeley  (San  Francisco) — 

►  KQED  (»9) 

Chico— 

►  KHSL-TV  (12)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  48,962 

Coronat — 

KCOA  (52),  9/16/53-Unknown 

Eurekat — 

►  KIEM-TV  (3)   ABC,  CBS,  NBC.  DuM;  Hoag- 

Blair,  Blair  Tv;  18,778 


THE  SPOTLIGHT'S  ON 

WE  HT 

IN  THE 

EVANSVILLE  MARKET 

FIRST 

Anyway  you 


,    figure  it! 

/\ 

/           CBS-TV  \. 
unduplicated 
£             coverage  really  ^ 
pays-off — per  October's 
ARB    and    November's  Con- 

| 

per  thousand,  you  can't  go  wrong! —  y&s^'' 
Interconnected     with     network     color.  ^ 


REPRESENTED 
Nationally  by  Regionally  by 

MEEKER  TV,  Inc.       ADAM  YOUNG 

St.  Louis,  Mo. 

WEHT  ch°™ei  50 


Fresno— 

KBID-TV  (53)  See  footnote  (c) 

►  KJEO  (47)  ABC,  CBS,  DuM;  Branham;  156,035 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 
KARM,  The  George  Harm  Station  (12)  Boiling; 

Initial  Decision  8/31/54 

Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  1,983,873 
KBIC-TV  (22)  2/10/52-Unknown 

►  KCOP  (13)  Katz;  1,983,873 

►  KHJ-TV  (9)  DuM;  H-R;  1,983,873 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,983.873 

►  KRCA  (4)    NBC;  NBC  Spot  Sis.;  1,983,873 
KTHE  (*28).    See  footnote  (c) 

►  KTLA  (5)  Raymer;  1,983,873 

►  KTTV  (11)  Blair;  1,983,873 
Modesto! — 

KTRB-TV  (14)  2/17/54-Unknown 

Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC.  DuM;  Holling- 

bery; 492.371 

Sacramento — 

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC;  Weed;  119,000 
KCRA  Inc.  (3)  Initial  Decision  6/3/51 
KBET-TV  (10)  H-R;  9/29/54-2/15/55 

Salinast — 

►  KSBW-TV  (8)  ABC.  CBS.  NBC,  DuM;  Holling- 

bery; 492,371 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS;  McKinnie;  285,333 

►  KFSD-TV  (10)  NBC;  Katz;  285,333 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KBAY-TV  (20)  3/11/53-Unknown  (granted  STA 
Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  1,033,430 

►  KPIX  (5)  CBS;  Katz;  1,033,430 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  1,033,430 

►  KSAN-TV  (32)  McGillvra;  164,000 

San  Joset — 

KQXI  (11)  4/15/54- Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  ABC,  CBS,  DuM;  Grant;  80,018 
Santa  Barbara — 

►  KEYT  (3)  ABC,  CBS,  NBC.  DuM;  Hollingbery; 

464,192 

Stocktont — 

►  KOVR  (13)  DuM;  Blair;  1,054,000 

►  KTVU  (36)  NBC;  Hollingbery;  112,000 

Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  150,000 

Visaliat — 

KAKI  (43)  10/6/54-Unknown 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,    DuM;  Hollingbery: 

53,604 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  253.596 

►  KFEL-lv"  (2)  DuM;  Blair;  253.596 

►  KLZ-TV  (7)  CBS;  Katz;  253,596 

►  KOA-TV  (4)  NBC;  Petry;  253,596 
KRMA-TV  (»6)  7/1/53-Unknown 

Grand  Junctiont — 

►  KFXJ-TV  (5)  NBC,  ABC,  CBS,  DuM;  Holman; 

7,600 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  50,906 

CONNECTICUT 

Bridgeport — 

WCEE  (*71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC.  DuM;  Young;  72,340 
Hartford!— 

WCHF  (»24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC.  DuM;  H-R;  241.236 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  219.422 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV   (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

899,957 
New  Londont — 

WNLC-TV  (261  12/31 /52-Unknown 
Norwich! — 

WCNE  (*63)  1/29/53-Unknown 
Stamford!— 

WSTF  (27)  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC;  Stuart;  156,000 

DELAWARE 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  223,029 


Directory  information  is  In  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  600,000 
WOOK-TV  (50)  2/24/54-Unknown 

►  WEC-TV  (4)  NBC;  NBC  Spot  Sis.;  698,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sl«.;  64(,M0 

►  WTTG  (5)  DuM;  Blair;  626.500 
Washington  Metropolitan  Tv  Corp.  (20)  10/i 

54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beacht — 

WMFJ-TV  (2)  7/8/54-7/1/55 
Fort  Lauderdale — 

►  WITV  (17)  ABC,  DuM;  Boiling;  145,600  (al 

Miami) 
Fort  Myerst — 

►  WINK-TV  (11)  ABC,  CBS;  Weed;  11,726 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  75,E 

►  WMBR-TV  (4)  ABC,  CBS,  DuM;  CBS  Spot  Si 

357,698 

WOBS-TV  (30)  Stars  National;  8/12/53-Spri 
•55 
Miami — 

►  WGBS-TV  (23)  NBC;  Katz 
WMFL  (33)  12/9/53-Unknown 
WTHS-TV  (*2)  11/12/53-Unknown 

►  WTVJ   (4)    CBS,   ABC,  NBC,  DuM;  Free 

Peters;  295,300 

►  WITV  (17)  See  Fort  Lauderdale 
Orlando — 

►  WDBO-TV  (6)  CBS,  ABC,  NBC.  DuM;  B 

70,000 
Panama  Cityt — 

►  WJDM  (7)  ABC,  NBC;  Hollingbery;  22,500 
Pensacolat — 

►  WEAR-TV  (3)  ABC.  CBS.  DuM;  Hollingber 

85,000 

►  WPFA  (15)  Young;  31.000 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  DuM;  Weed;  134.C 
Tampat — 

WFLA-TV  (8)  Blair;  8/4/54-Feb.  '55 

WTVT  (13)  Avery-Knodel;  9/2/54-Spring  '55 

West  Palm  Beach — 

►  WEAT-TV  (12)  ABC;  Walker 

►  WIRK-TV  (21i  ABC,  DuM:  Weed:  42.708 

►  WJNO-TV    (5)    NBC,    CBS,    DuM;  Meekc 

225,000 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC,  NBC,  DuM;  Burn-Smit 

45,000 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  456.190 

►  WLWA  (11)  ABC;  Crosley  Sis.;  460,430 

►  WQXI-TV  (36) 

►  WSB-TV  (2)  NBC;  Petry;  484.725 
Augusta — 

►  WJBF    (6)    ABC.    NBC,    DuM;  Hollingber 

130,628 

►  WRDW-TV  (12)  CBS:  Headley-Reed:  130.000 
Columbus — 

►  WDAK-TV   (28)   ABC,   NBC,   DuM;  Headle 

Reed;  80,220 

►  WRBL-TV  (4)  CBS;  Hollingbery;  89.177 

Macon — 

►  WMAZ-TV    (13)    ABC,    CBS.    DuM;  Aver 

Knodel;  81,588 

►  WNEX-TV  (47)  NBC;  Branham;  62,032 
Romet — 

►  WROM-TV  (9)  Weed;  145,800 
Savannan — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Aver 

Knodel;  56,241 
WSAV  Inc.  (3)  Initial  Decision  3/31/54 

Thomasvillet — 

WCTV  (6)  Stars  National;  12/23/53-Spring  ' 

IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS,  DuM;  Free  &  Peters;  42,225 

►  KEDO-TV  (7)  ABC,  NBC.  DuM;  Blair:  35,800 
Idaho  Falls— 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Pern 

31,650 
Pocatellot — 

KWIK-TV  (6)  ABC;  Hollingbery:  3/26/53-U: 
.  known 

Twin  Falls!— 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/5 
Early  '55 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  ABC,  CBS,  DuM;  Radio  Tv  Repr 

sentatives;  300,274 

Bloomington — 

►  WBLN  (15)  McGillvra;  113,242 
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:h«mpaign— 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,000 
WTLC  (*12)  11/4/53-Unknown 

;hicafo — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,871,800 

►  WBKB  (7)  ABC;  Blair;  2,074,000 
-WGN-TV  (9)  DuM;  Hollingbery;  2,050,000 

WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20  )  3/9/53-Unknown 

—  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043.000 
WOPT  (44  )  2/10/54-Unknown 
WTTW  (*11)  11/5/53-Unknown 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKlnney;  35,000 

Decatur — 

►  WTVP  (17)  ABC,  DuM;  Boiling;  140,000 

Cvanstont — 

WTLE  (32)  8/12/53-Unknown 
larrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 
3eoria — 

*- WEEK-TV    (43)    CBS.    NBC;  Headley-Reed; 

223  152 

V-WTVH-TV  (19)  CBS,  ABC,  DuM;  Petry;  214,000 

WIRL  Tv  Co.  (8)  Initial  Decision  11/5/54 
j^uincyt  (Hannibal,  Mo.)— 

*-WGEM-TV    (10)    ABC,   NBC;  Avery-Knodel; 

128,900 

»■  KHQA-TV  (7)  See  Hannibal,  Mo. 
iockford — 

WREX-TV  (13)  ABC.  CBS;  H-R;  219,257 
WTVO  (39)  NBC,  DuM;  Weed;  94,000 

lock  Island  (Davenport,  Moline) — 
WHBF-TV  (4)  ABC,  CBS,  DuM;  Avery-Knodel; 
268,947 

Springfield— 

•-WICS  (20)  ABC,  NBC.  DuM;  Young;  85,000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Decision 
11/30/54 

INDIANA 

Bloomington — 

W-WTTV   (4)   NBC,  ABC,  CBS,  DuM;  Meeker; 
l      584,843  (also  Indianapolis) 
Elkhartt— 

»-WSJV  (52)  ABC,  NBC,  DuM;  H-R;  204,103 

liEvansville — 

VWFIE  (62)  ABC,  NBC,  DuM;  Venard;  78.446 
*■  WEHT  (50)  See  Henderson.  Ky. 

Evansville  Tv  Inc.  (7)  Initial  Decision  10/4/54 

■Fort  Wayne— 

VWKJG-TV  (33)  NBC,  DuM;  Raymer;  112,186 
♦-WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 

dianapolis — 

-  WFBM-TV  (6)  ABC,  CBS.  NBC:  Katz;  662,000 
Sm!|li>-  WISH-TV  (8)  ABC,  CBS,  DuM;  Boiling;  663,000 

►  WTTV  (4)  See  Bloomington 
Lafayettet— 

»■  WFAM-TV  (59)  ABC,  CBS.  NBC.  DuM;  Ram- 
beau;  64,250 
Muncie — 

+-WLBC-TV  (49)  ABC.  CBS,  NBC,  DuM;  Hol- 
man,  Walker;  97,500 
(bet!1  Notre  Dame  (South  Bend)t — 

WNDTJ-TV  (46)  NBC;  8/12/54-Unknown 

'  Princetont— 

WRAY-TV  (52)  See  footnote  (c) 

adAj  South  Bpnrf — 

»-WSBT-TV  (34)  CBS,  DuM;  Raymer;  206,473 

Terre  Haute — 

♦-WTHI-TV  (10)  ABC,  CBS,  DuM;  Boiling;  144,267 
Waterloo  (Fort  Wayne) — 

►  WINT  (15)  ABC,  CBS;  H-R;  117,028 


iver 


IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  247.590 
Cedar  Rapids — 

»-KCRG-TV  (9)  ABC,  DuM;  Venard;  116,333 

►  WMT-TV  (2)  CBS;  Katz;  245.120 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  295,156 

Des  Moines — 

►  KGTV  (17)  ABC;  Hollingbery;  76,500 

►  WHO-TV  (13)  NBC;  Free  &  Peters;  302,000 
Cowles  Broadcasting  Co.  (8)  Initial  Decision 

8/26/54 

Fort  Dodget— 

►  KQTV  (21)  ABC;  Pearson;  42.100 
Mason  City — 

>■  KGLO-TV  (3)  CBS,  DuM;  Weed;  117,892 
Sioux  City — 

►  KTIV  (4)  NBC,  ABC,  DuM;  Hollingbery;  146,719 
*»KVTV  (9)  ABC,  CBS,  DuM;  Katz;  125,788 
Waterloo — 

►  KWWL-TV    (7)    NBC.    DuM;  Headley-Reed; 

140,763 

KANSAS 

Great  Bendt— 

&-KCKT  (2)  NBC;  Boiling;  110,213 
Hutchinson — 

e-KTVH  (12)  CBS,  DuM;  H-R;  158,652 

Manhattant — 

KSAC-TV  (»8)  7/24/53-Unknown 


Pittsburgt — 

►  KOAM-TV  (7)  ABC,  NBC,  DuM;  Katz;  81,342 
Topeka — 

►  WIBW-TV  (13)  ABC,  CBS.  DuM;  Capper  Sis.; 

402,584 

Wichita — 

►  KAKE-TV  (10)  ABC;  Hollingbery 

►  KEDD  (16)  NBC;  Petry;  124,311 

Wichita  Tv  Corp.  (3)  Initial  Decision  8/9/54 

KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry;  8/14/52-Unknown 
Henderson  (Evansville,  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  65,389 
Lexingtonf — 

WLAP-TV  (27)  12/3/53-Unknown 
WLEX-TV  (18)  Forjoe;  4/13/54- Jan.  '55 

Louisville — 

►  WAVE-TV   (3)   ABC.  NBC.  DuM;   NBC  Spot 

Sis.;  414,755 

►  WHAS-TV  (11)   CBS;  Harrington,  Righter  & 

Parsons.  See  footnote  (b) 
WKLO-TV  (21)  See  footnote  (c) 
WQXL-TV  (41)  Forjoe;  1/15/53-early  '55 

Newportt — 

WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Alexandriat — 

►  KALB-TV  (5)  Weed 

Baton  Rouge — 

►  WAFB-TV  (28)  ABC.  CBS,  NBC.  DuM;  Young; 

75,000 

WBRZ  (2)  Hollingbery;  1/28/54-March  '55 
Lafayettet — 

KLFY-TV  (10)  Rambeau;  9/16/53-June  '55 
KVOL-TV  (10)  9/16/53-Unknown 

Lake  Charles — 

►  KPLC-TV  (7)  ABC,  NBC;  Weed;  55,935 

►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  35,000 

Monroe — 

►  KNOE-TV 

191,500 

New  Orleans 


(8)   CBS,  NBC,  ABC,   DuM;  H-R; 


WCKG  (26)  Gill-Perna;  4/2/53-Early  "55 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 

"  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 


WDSU-TV 
300,890 

W  JMR-TV 
108.992 


(61)    ABC,    CBS.    DuM;  Boiling; 


Shreveport — 

►  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

73,750 

Shreveport  Tv  Co.  (12)  Initial  Decision  6/7/54- 

See  footnote  (d) 
KTBS  Inc.  (3)  Initial  Decision  6/11/54 

MAINE 

Bangor — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 79,104 

►  WTWO  (2)  CBS;  Venard 
Lewiston — 

►  WLAM-TV  (17)  DuM;  Everett-McKinney; 

24,000 

Poland  Spring — 

►  WMTW    (8)    ABC.    CBS,    DuM;  Harrington, 

Righter  &  Parsons;  259,933 

Portland — 

►  WCSH-TV  (6)  NBC,  DuM;  Weed;  150,004 

►  WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 
WPMT  (53)  See  footnote  (c) 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  575,174 

►  WBAL-TV  (11)  NBC;  Petry;  575,174 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  575,174 
WTLF  (18)  12/9/53-Unknown 

Cumberland! — 

WTBO-TV  (17)  11/12/53-Unknown 

Salisburyt — 

►  WBOC-TV  (16)  ABC,  CBS,  DuM;  Burn-Smith; 

40,760 

MASSACHUSETTS 

Adams  (Pittsfield)— 

►  WMGT  (19)  DuM;  Walker;  169.015 
Boston — 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,253,379 
WGBH-TV  (*2)  7/16/53-Unknown 
WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,250.000 

Brocktont — 

WHEF-TV  (62)  7/30/53-Unknown 
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Cambridge  (Boston) — 
►  WTAO-TV     (56)  DuM; 
178.000 


Everett-McKinney; 


Springfield— 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  160,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  160,000 
Worcester — 

WAAB-TV  (20)  Forjoe;  8/12/53-Unknown 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  71,674 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  22,400 
WUOM-TV  («26)  11/4/53-Unknown 

Battle  Creek— 

WBCK-TV    (58)    Headley-Reed;  11/20/52-Un- 
known 

Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

289,793 

Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  64,920 
Detroit — 

WBID-TV  (62)  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS;  Katz;  1,468.400 
WTVS  C*56)  7/14/54-Unknown 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,466,000 

►  WXYZ-TV  (7)  ABC;  Blair;  1,469,000 

►  CKLW-TV  (9)  See  Windsor,  Ont. 

East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WJRT  (12)  5/12/54-Early  '55 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  NBC,  DuM;  Katz;  488,490 
WMCN  (23)  9/2/54-Unknown 

Kalamazoo— 

►  WKZO-TV  (3)  ABC,  CBS.  NBC,  DuM;  Avery- 

Knodel;  539,390 

Lansing — 

►  WTOM-TV  (54)  ABC,  DuM;  Everett-McKinney; 

55,000 

►  WJIM-TV  (6)  ABC,  CBS,  NBC;  Petry;  415,232 
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UNDUPLICATED! 


WWOR-TV.  CH 
serves  ond  sells 
WORCESTER 
COUNTY 


14 


THE  NATION'S 


Now,  *Over  71,000  UHF  sets 
Receive  the  Best  Picture  on 
Worcester  County's  Only 
TELEVISION  STATION! 

*As  of  January  1,  1955 


see  PAUL  H.  RAYMER  CO. 
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Marquettet — 

WAGE-TV  (6)  4/7/54-Unknown 

Muskegonf — 

WTVM  (35)  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland)— 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  140,000 
Traverse  Cityt — 

►  WPBN-TV  (7)  NBC;  Holman;  35,110 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Pearson;  95,951 
Duluth  (Superior,  Wis.) — 

►  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  75,500 

►  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Hibbingt— 

KHTV  (10)  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  KEYD-TV  (9)  DuM;  H-R 

►  WCCO-TV  (4)  CBS;  Free  &  Peters;  568,500 

►  WTCN-TV  (11)  ABC;  Blair;  568,500 
Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  92,3*6 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  568,500 

►  WMIN-TV  (11)  ABC;  Blair;  568,500 

MISSISSIPPI 

Biloxit— 

Radio  Assoc.  Inc.  (13)  Initial  Decision  7/1/54 

Columbust — 

WCBI-TV  (4)  McGillvra;  7/28/54-Early  '55 

Jsckson^- • 

►  WJTV  (25)  CBS,  DuM;  Katz;  66,549 

►  WLBT  (3)  NBC;  Hollingbery;  122,765 

►  WSLI-TV  (12)  ABC;  Weed;  110,000 
Meridiant — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 56,800 
Tupelot — 

Tupelo  Citizens  TV  Co.  (9)  12/8/54-FaU  '55 
MISSOURI 

Cape  Girardeau — 

►  KFVS-TV  (12)  CBS,  NBC,  DuM;  110,000 
Claytont— 

KFUO-TV  (30)  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC.  CBS,  NBC,  DuM;  H-R; 
53.048. 

Festust — 

KACY  (14)  See  footnote  (c) 
Hannibalt  (Quincy.  111.)— 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  140,856 

►  WGEM-TV  (10)  See  Quincy,  111. 

Jefferson  Cityt — 

KRCG  (13)  6/10/54-Unknown 
Joplin — 

►  KSWM-TV  (12)  CBS;  Venard;  81.270 
Kansas  City — 

KCMO-TV  (5)  ABC,  DuM;  Katz;  453,693 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  453,693 

►  WDAF-TV  (4)   NBC;  Harrington,  Rlghter  & 

Parsons;  453,693 

Kirksvillet— 

KTVO  (3)  12/16/53-Unknown 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  120,863 
St.  Louis— 

►  KETC  (»9)  500,000 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis.; 

710,834 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42)  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVI  (54)  See  Belleville,  111. 

Sedaliat— 

►  KDRO-TV  (6)  Pearson:  57.000 
Springfield — 

►  KTTS-TV  (10)  CBS,  DuM:  Weed;  56,880 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  64,750 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed;  20,000 

Buttet— 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TV  (6)  ABC;  No  estimate  given. 

Great  Fallst— 

►  KFBB-TV   (5)   CBS,  ABC,   DuM;  Hoag-Blair, 

Blair-Tv;  19,000 

Missoulaf — 

►  KGVO-TV  (13)  ABC,  CBS.  NBC.  DuM;  Gill- 

Perna;  17,450 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


NEBRASKA 

Hastingsf — 

The  Seaton  Publishing  Co.  (5)  Initial  Decis;c'| 
1/5/55 

Kearney  (Holdrege) — 

►  KHOL-TV    (13)    ABC,    CBS,    DuM;  Meeke 

41,692 

Lincoln — 

►  KOLN-TV  (10)  ABC,  CBS,  DuM;  Avery-Knc  | 

del;  107.204 

►  KUON-TV  (*12) 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  283.150 

►  WOW-TV  (6)  NBC,  DuM;  Blair;  283,150 

Scottsblufft— 

KSTF  (10)  8/18/54-Unknown 

NEVADA 

Hendersont — 

KLRJ-TV  (2)  Pearson  7/2/54-1/20/55 

Las  Vegas — 

►  KLAS-TV  (8)  ABC,  CBS,  DuM;  Weed;  20,23 
Reno — 

►  KZTV   (8)   ABC,  CBS,  NBC,  DuM;  Pearson  i 

17,250 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45)  4/22/53-Unknown 
Manchester — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  381,338 
Mt.  Washington!— 

►  WMTW  (8)  See  Poland  Spring,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  10,500 

Atlantic  City — 

WFPG-TV  (46)  See  footnote  (c) 
WOCN    (52)  1/8/53-Unknown 

Camdent — 

WKDN-TV  (17)  1/28/54-Unknown 

Newark  (New  York  City) — 

►  WATV  (13)  Petry;  4,290,000 
New  Brunswickf — 

WTLV  (»19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC.  DuM:  Hollingbery;  50.000 

►  KOB-TV  (4)  NBC;  Branham;  53,496 

►  KGGM-TV  (13)  CBS;  Weed;  53,496 

Roswellt — 

►  KSWS-TV  (8)  NBC.  ABC,  CBS,  DuM;  Meeker; 

25,427 

NEW  YORK 

Albany  (Schenectady,  Troy) — 

WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV  (41)  ABC,  DuM;  Boiling;  125,000 

►  WTRI  (35)  CBS;  Blair;  127,165. 
WTVZ  (*17)  7/24/52-Unknown 

Binghamton — 

►  WNBF-TV  (12)  ABC.  CBS,  NBC,  DuM;  Boi- 

ling; 312,160 
WQTV  (»46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 

Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS.  DuM;  Harrington, 

Righter  &  Parsons;  430,042.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

170.000 

►  WGR-TV  (2)  ABC.  NBC,  DuM;  Headley-Reed; 

432,819.    See  footnote  (a). 
WTVF  (*23  )  7/24/52-Unknown 

Carthage  (Watertown) — 

►  WCNY-TV  (7)  ABC,  CBS;  Weed;  47,300. 
Elmira — 

WTVE  (24)  See  footnote  (c) 
Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-Unknown 
WIET  (*14)  1/8/53-Unknown 

Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC.  DuM;  Meeker: 

21,000. 

Lake.  Placid  t(Plattsburg)— 

►  WIRI  (5)  Young 
New  York — 

►  WABC-TV  (7)  ABC;  Weed;  4,290,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,290,000 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,290.000 
WGTV  (*25  )  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 
WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,290.000 

►  WPIX  (11)  Free  &  Peters;  4,290,000 

►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,290,000 

►  WATV  (13)  See  Newark,  N.  J. 
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I  ochester — 

V'CBF-TV  (15)  6/10/53-Unknown 
,  WHAil-'n*  (.5.1  XBC;  Hollingbery;  295,000 
WHEC-TV  (10)  ABC,  CBS:  Everett-McKinney; 
281,790 

WRXY-TV  (27)  4/2/53-Unknown 
V.'ROH  (*21)  7/24/52-Unknown 
VVET-TV  (10)  ABC,  CBS;  Boiling;  281,790 
^kenectadv  (Albany,  Troy) — 
VRGB  (6>  ABC,  CBS,  XBC,  DuM:  XBC  Spot 
Sis.;  405,000 

vracuse — 

WHEX-TV  (8)  ABC,  CBS.  DuM:  Katz;  354.950. 
WHTV  (*43)  9/18/52-Unknown 
WSYR-TV  (3)  XBC;  Headley-Reed;  354,960. 
rtica — 

V'KTV  (13)   ABC,  CBS.  XBC,  DuM;  Cooke; 

155,000 

XORTH  CAROLINA 

shevillet — 

VISE-TV  (62)  CBS,  XBC:  Boiling;  33,000 
VLOS-TV  (13)  ABC,  Duil;  Venard:  299,780. 
hapel  Hill-r— 
WUXC-TV  (*4) 
'  harlotte— 

T"' AYS-TV  (36)  ABC,  XBC;  Boiling;  56,338 
■WBTV  (3)  CBS,  ABC,  XBC,  DuM;  CBS  Spot 
Sis.;  449,864 

iurham — 

WTVD  (11)  ABC,  XBC;  Headley-Reed;  185.690 
ayetteville'i' — 

WFLB-TV  (18)  4/13/54-TJnknovm 
-astoniaf — 

WTVX  (48)  4/7/54-TJnknown 
-reensboro — 

■  T.V~FMY-TV  (2)  ABC,  CBS.  DuM;  Harrington, 
Righter  &  Parsons;  283,591 

ireenvHle — 

•  WNCT  (9)  ABC,  CBS,  XBC,  DuM;  Pearson; 
93,370 

;aleigh — 

-  "VXAO-TV    (28)    ABC,    CBS,    DuM;  Avery- 
Knodel;  112.600 

."ashingtont — 

North  Carolina  Tv  Inc.  (7)  10/27/54-Unknown 
?  ilmingtont — 

- WMFD -TV  (6)  ABC,  XBC;  Weed;  43,600 

WTHT  (3)  2/17/54-Unknown 
?:nston-Salem — 

-WSJS-TV  (12)  XBC;  Headley-Reed;  251,317 
-WTOB-TV  (26)  ABC,  DuM;  H-R;  84,300 

XORTH  DAKOTA 

Jismarckf — 

KFYR-TV  (5)   CBS,  XBC,  DuM;  Hoag-Blair, 
Blair-Tv;  24,315 
'argot— 

-WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  65,000 
5-rand  Forks? — 

KXOX-TV  (10)  3/10/54-Unknown 
•linott — 

-KCJB-TV  (13)  ABC,  CBS,  XBC,  DuM;  Weed; 
26,000 
^falley  Cityt— 

►KXJB-TV  (4)  CBS,  DuM;  Weed;  75,000 

OHIO 

Vkron — 

::l  "  WAKE-TV  (49)  ABC;  Weed;  174,066 
r,:   \shtabulai' — 

►WICA-TV  (15)  25,000 
--"i'^antont — 

Tri-Cities  Telecasting  Inc.  (29)  Initial  Decision 
11/17/54 
Cincinnati — 
•■  WCET  (*48  )  2,000 

►WCPO-TY  (9)  ABC,  DuM;  Branham;  724,140 

►  WKRC-TV  (12)  CBS;  Katz;  662,236 

►  WLWT  (5)  NBC;  WLW  Sis.;  525,000 
WQXN-TV  (54)  Forjoe;  5/14/53-early  '55 

Cleveland — 

WERE- TV  (65)  6/18/53-Unknown 
•-WEWS  (a)  CBS;  Branham;  1.070,360 
WHK-TV  (19)  ll/25/5ii-Unknown 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.;  1,045,000 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  1,069,000 
I  olumbus — 

••WBXS-TV  (10)  CBS;  Blair;  427,239 
►WLWC  (4)  XBC;  WLW  Sis.;  307,000 

WOSU-TV  (*34)  4/22/53-Unknovra 
►WT\"X-T\T  (6)  ABC,  DuM;  Katz;  381,451 
Dayton — 

►  WHTO-TV  (7)  CBS,  DuM;  Hollingbery;  637,330 
WIFE  (22)  See  footnote  (c) 

►WLWD  (2)  ABC,  NBC;  WLW  Sis;  320,000 


is 


Elyriat — 

WEOL-TV  (31)  2/11/54-Unknown 

Lima — 

WIMA-TV  (35)  Weed;  1/24/52-Early  '55 

►  WLOK-TV  (73)  NBC;  H-R;  69,105 

Mansfieldt — 

WTVG  (36)  6/3/54-Unknown 

Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Unknown 

Steubenville  (Wheeling,  W.  Va.)  — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 

Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

310,170 

WTOH-TV  (79)  10/20/54-Unknown 
Youngstown — 

►  WFMJ-TV  (21)  NBC;  Headley-Reed;  146,000 

*~  WKBX-TV    (27)    ABC,    CBS,    DuM;  Raymer; 
148,588 

ZanesvUle — 

►  WHIZ-TV  (18)  ABC,  CBS,  XBC,  DuM;  Pear- 

son; 45,000 

OKLAHOMA 

Ada— 

>■  KTEX  (10)  ABC;  Venard;  182,000 

Ardmoret — 

KVSO-TV  (12)  5/12/54-TJnknown 

Enidt — 

>■  KGEO-TV  (5)  ABC;  Pearson;  118,000 

Lavrtont — 

►  KSWO-TV  (7)  DuM;  Pearson;  54,540 

Miamit — 

KMTV  (58)  4/22/53-Unknown 
Muskoseet — 

►-KTVX    (8)    ABC,   CBS,   XBC,   DuM;  Avery- 
Knodel;  245,000 
Oklahoma  Citv — 

KETA  (*13)  12/2/53-Unknown 
>■  KMPT  (19)  DuM;  Boiling;  98,267 
s-  KTVQ  (25)  ABC;  H-R;  167,381 
»-KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  296,081 

Tulsa— 

KCEB  (23)  See  footnote  (c) 

►  KOTV  (6)  CBS;  Petry:  248,651 
KSPG  (17)  2/4/54-Unknown 

►  KVOO-TV  (2)  NBC;  Blair;  242,000 
KOED-TV  (*11)  7/21/54-TJnknown 

OREGON 

Eugene — 

(►KVAL-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

35,000 

Klamath  Fallst— 

KFJI-TV  (2)   Grant;  12/2/54-Unknown 

Medford— 

►  KBES-TV  (5)  ABC.  CBS,  NBC,  DuM;  Hoag- 

Blair,  Blair-Tv;  25,925 
Portland — 

KLOR  (12)  ABC;  Hollingbery;  7/22/54-3/1/55 

►  KOIN-TV  (6)  ABC,  CBS;  CBS  Spots  Sis.;  240,- 

964 

►  KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis.; 

212.436 

North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/54 

Salem  t — 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentcwnt — 

►  WFMZ-TV  (67)  Avery-Knodel;  32,000 
WQCY  (39)  Weed;  8/12/53-Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 

447,128 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  89,307 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  84,915 

Erie— 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  208,500 
WLEU-TV  (66)  12/31/53— Unknown 

►  WSEE  (35)  CBS,  DuM;  Avery-Knodel;  48,309 
Harrisburg — 

►  WCMB-TV  (271  Forjoe 

►  WHP-TV  (55)  CBS;  Boiling;  193,002 

►  WTPA  (71)  ABC,  NBC;  Headley-Reed;  193,002 

Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 

Johnstown — 

►  WARD-TV  (56)  ABC,  CBS,  DuM;  Weed 

►  WJAC-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 

822,363 
Lancaster — 

►  WGAL-TV    (8)     CBS,    NBC,    DuM;  Meeker; 

602.350 

WWLA  (21)  5/7/53-Unknown 
Lebanont — 

WLBR-TV  (15)  See  footnote  (c) 


EVEN  GRANT  WATCHES 


WHEN 


|t  happens  to  everyone!  Grant  took 
Richmond  —  now  Grant's  been  cap- 
tured !  And  you  never  saw  a  happier 


prisoner 


Grant  was  a  pushover!  Like 
250  similar  communities  in 
upstate  New  York,  Grant 
was  unable  to  resist  the 
army  of  talent  on  Channel 
8  .  .  .  could  hardly  wait  to 
surrender! 

From  a  Private  Source, 
we  learn  there's  no  Cor- 
poral Punishment  in  Grant; 
offenders  just  aren't  al- 
lowed to  watch  WHEN-TV. 
We  learn,  too,  that  a  Major 
Chunk  of  Grant's  income  is 
spent  on  WHEN-TV  adver- 
tised products. 

Generally  Speaking, 
how'd  you  like  to  "meet" 
Grant? 


/       SEE  YOUR  NEAREST  KATZ  AGENCY 


CBS 
ABC 

DUMONT 
A 

MEREDITH 
STATION 


WATCHES 


WH|N 


CHANNEL  8 

SYRACUSE,  N.Y. 
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New  Castle — 

WKST-TV  (45)  See  footnote  (c) 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,904,946 

►  WFIL-TV  (6)  ABC,  DuM;  Blair;  2,043,972 
WIBG-TV  (23)  10/21/53-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,878,518 
Pittsburgh — 

►  WDTV  (2)  CBS,  NBC,  DuM;  DuM  Spot  Sis.; 

1.134.110 

►  WENS  (16)  ABC,  CBS,  NBC;  Petry;  412,465 
WKJF-TV  (53)  See  footnote  (c) 

►  WQED  (»13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

►  WEEU-TV    (33)    ABC,    NBC;    Headley  Reed; 

95.000 

►  WHUM-TV  (61)  CBS;  H-R;  219,870 

Scranton— 

►  WARM-TV  (16)  ABC;  Hollingbery;  200.000 

►  WGBI-TV  (22)  CBS;  Blair;  195,000 

►  WTVU  (73)  Everett-McKinney;  150,424 
Wilkes-Rarre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  210,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

250.000 
Williamsportt — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,189.480 
York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  87.400 

►  WSBA-TV  (43)  ABC;  Young;  88,000 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,189,480 

►  WNET  (16)  ABC,  CBS,  DuM;  Raymer;  80,000 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  9/23/53) 


SOUTH  CAROLINA 

Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  175,000 

Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV    (5)    ABC,    CBS;    Free   &  Peters; 

144,121 

►  WUSN-TV  (2)  NBC;  H-R;  138,500 
Columbia — 

►  WCOS-TV    (25)    ABC,    DuM;  Headley-Reed; 

70,200 

►  WIS-TV  (10)  NBC,  DuM:  Free  &  Peters;  138.992 

►  WNOK-TV  (67)  CBS;  Raymer;  69,300 
Florence — 

►  WBTW  (8)  ABC,  CBS;  CBS  Spot  Sis.;  100.000 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed:  443,850 

►  WGVL  (23)  ABC,  DuM;  H-R;  101,200 

Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Early  '55 

SOUTH  DAKOTA 

Rapid  Cityt— 

Black  Hills  Bcstg.  Co.  (3)  12/8/54-6/1/55 
Sioux  Falls — 

►  KELO-TV  (11)  ABC.  CBS,  NBC.  DuM;  Raymer; 

110,262 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham;  115.361 
Mountain  City  Tv  Inc.    (3)   Initial  Decision 

7/5/54 

Jacksont  

WDXI-TV  (7)  Burn-Smith;  12/2/53-3/1/55 

Johnson  City — 

►  WJHX-TV  (11)  ABC,  CBS.  NBC,  DuM;  Pear- 

son; 129,360 

Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  98,560 
WBIR-TV  (10)  Initial  Decision  1/5/55 

►  WTSK-TV    (26)    ABC.   CBS,   DuM;  Pearson; 

80,050 

Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  330,647 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  330,647 
WREC  Broadcasting  Service  (3)  Initial  Deci- 
sion 8/27/54 

Nashville — 

►  WSIX-TV  (8)  ABC;  Hollingbery;  225,520 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  208,985 

Old  Hickory  (Nashville)— 

►  WLAC-TV  (5)  CBS;  Katz;  219,217 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  39,983 

Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  H-R;  65.199 
i>  KGNC-TV  (4)  NBC,  DuM;  Katz;  65,199 

KLYN-TV  (7)  I2/ll/53-Unknown 

Austin — 

[      TBC-TV  (7)  ABC,  CBS,  NBC.  DuM;  Raymer; 

98,594 
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Beaumontt — 

►  KBMT  (31)  ABC,  NBC,  DuM;  Forjoe;  40,000 
Beaumont  Bcstg.  Corp.  (6)  CBS;  Free  &  Peters; 

8/4/54-Feb.  '55. 
Big  Springt— 

KBST-TV  (4)  7/22/54-Unknown 
Corpus  Christit — 

►  KVDO-TV  (22)  ABC,  NBC,  DuM;  Young;  37,360 
KTLG  (43)  12/9/53-Unknown 

Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/54 
Dallas — 

KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-Unknown 

►  KRLD-TV  (4)  CBS;  Branham;  414,944 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  414.944 
El  Paso— 

KOKE  (13)  Forjoe;  3/18/54-Unknown 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

62  395 

►  KTSM-TV  (9)  NBC;  Hollingbery;  60,385 
Ft.  Worth— 

►  WBAP-TV   (5)    ABC.   NBC;    Free   &  Peters; 

440,000 

KFJZ-TV  (11)  9/17/54-Unknown 
Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  378,000 
Harlingent  (Brownsville,  McAllen,  Weslaco) — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  H-R;  47,673 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 

►  KPRC-TV  (2)  NBC;  Petry;  387,000 

►  KTRK-TV  (13)  ABC.  DuM;  Blair;  387,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (*8)  300,000 

KXYZ-TV  (29)  6/18/53-Unknown 
Longviewt — 

►  KTVE  (32)  Forjoe;  40,000 
Lubbock — 

►  KCBD-TV  (11)  ABC,  NBC;  Raymer;  67,878 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

67,878 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 

Lufkint — 

KTRE-TV  (9)  Venard;  11/17/54-Unknown 
Midland — 

►  KMID-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

39,250 
Odessat — 

Odessa  Tv  Co.  (7)  Initial  Decision  11/18/54 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Melville;  38,598 
San  Antonio — 

KALA  (35  )  3/26/53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12/54-April  '55 

►  KENS-TV  (5)  ABC,  CBS.  DuM;  Free  &  Peters; 

232  993 

►  WOAI-TV  (4)  ABC.  NBC;  Petry;  232,993 
Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 

Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  98,617 
Texarkana  (also  Texarkana.  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  103.760 
Tylert— 

KETX  (19)  See  footnote  (c) 

►  KLTV  (7)   NBC.  ABC,  DuM,  CBS;  Pearson; 

74,140 
Wacot— 

►  KANG-TV  (34)  ABC,  DuM;  Raymer;  43,673 
KWTX-TV  (10)  12/1/54-Unknown 

Weslacot  (Brownsville,  Harlingen,  McAllen)  — 
►KRGV-TV  (5)  NBC;  Raymer;  47,673 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  80,910 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85.300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KSL-TV  (5)  CBS,  DuM;  CBS  Spot  Sis.;  167,200 

►  KTVT  (4)  NBC;  Katz;  167,200 

►  KUTV  (2)  ABC;  Hollingbery;  181,500 

VERMONT 

Montpeliert — 

►  WMVT  (3)  ABC,  CBS.  NBC;  Weed;  106,000 

VIRGINIA 

Danvillet — 

WBTM-TV  (24)  See  footnote  (c) 
Hampton  (Norfolk) — 

►  WVEC-TV    (15)    NBC.    DuM;  Avery-Knodel; 

125,000 
Harrisonburg — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC.  DuM;  Pearson; 

97,354 
Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS.  DuM;  Hollingbery; 

173,000 
Newport  News — 

►  WACH-TV  (33)  Walker 

Norfolk— 

►  WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  346,007 
WTOV-TV  (27)  See  footnote  (c) 

Beachview  Bcstg.  Corp.  (10)  Initial  Decision 
12/23/54 

►  WVEC-TV  (15)  See  Hampton 
Petersburg! — 

WPRG  (8)  9/29/54-Unknown 


Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  477,318 
Roanoke — 

►  WSLS-TV    (10)    ABC,    NBC;  Avery-Knodel 

300,749 

WASHINGTON 

Bellingham — 

►  KVOS-TV  (12)  CBS.  DuM;  Forjoe;  155.153 
Pascot — 

►  KEPR-TV  (19) 
Seattle  (Tacoma) — 

►  KING-TV  (5)  ABC:  Blair;  398,400 

►  KOMO-TV  (4)  NBC;  Hollingbery;  398,400 

►  KCTS  (*9) 

KCTL  (20)  4/7/54-Unknown 
Spokane — 

►  KHQ-TV  (6)  NBC;  Katz;  96,770 

►  KREM-TV  (2)  ABC:  Petry:  95.649 

►  KXLY-TV  (4)  CBS.  DuM;  Avery-Knodel;  99.5?; 
Tacoma  (Seattle) — 

►  KTVW    (13)    Barry,   N.   Y.;    Clark,  Chicago; 

398,400 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  398,400 
Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KTMA-TV  (29)  ABC,  CBS.  NBC,  DuM;  Weed; 

30,789 

WEST  VIRGINIA 

Bluefieldt— 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
Charleston— , 

►  WCHS-TV    (8)    ABC,   CBS.   DuM;  Branham; 

402,584 

►  WKNA-TV  (49)  ABC,  DuM;  Weed:  51.130 
Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-Spring  '55 
Fairmontt — 

►  WJPB-TV  (35)  ABC,  NBC.  DuM;  Gill-Perna: 

3530 
Huntington — 

►  WSAZ-TV  (3)  ABC.  NBC;  Katz;  478,777 
WHTN-TV  (13)  9/2/54-Spring  '55 

Oak  Hill  (Beckley)t— 

►  WOAY-TV  (4)  ABC;  Weed 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  30.000 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC,  NBC;  Hollingbery;  304,269 

►  WSTV-TV  (9)  See  Steubenville,  Ohio 

WISCONSIN 

Eau  Claire — 

►  WEAU-TV  (13)  ABC.  NBC,  DuM;  Hollingbery; 

75,000 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  DuM:  Weed;  210.000 

WFRV-TV  (5)  ABC;  3/10/54-Unknown 

►  WMBV-TV  (11)  See  Marinette 
La  Crosset — 

►  WKBT  (8)  ABC.  CBS,  NBC.  DuM;  Raymer; 

45,340 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  C21) 

►  WKOW-TV  (27)  CBS;  Headlev-Reed;  103.000 

►  WMTV  (33)  ABC,  NBC,  DuM;  Boiling;  63,500 
Badger    Television    Co.    (3)    Initial  Decision 

7/31/54 
Marinettet  (Green  Bay) — 

►  WMBV-TV  (11)  ABC,  NBC;  Venard;  175.000 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  408.900 

►  WOKY-TV  (19)  DuM;  Boiling;  398,255 

►  WTMJ-TV  (4)  NBC;  Harrington,  Rlghter  & 

Parsons;  735,023 

►  WTVW  (12)  ABC,  DuM;  Petry 
Neenah — 

WNAM-TV  (42)  See  footnote  (e) 
Superiort  (Duluth.  Minn.) — 

►  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters;  70.000 

►  KDAL-TV  (3).  See  Duluth,  Minn. 

Wausau — 

►  WSAU-TV  (7)  ABC,  CBS,  NBC,  DuM;  Meeker; 

50.100 

WYOMING 

Cheyennet — 

►  KFBC-TV  (5)  ABC.  CBS.  NBC.  DuM;  Holling- 

bery; 49.000 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed;  14.000 

►  KTVA  (11)  NBC,  DuM;  Alaska  Radio-Tv  Sis.; 

15,000 
Fairbanks! — 

KFIF  (2)  ABC.  CBS:  7/1/53-Unknown 
Northern  Tv  Inc.  (11)  12/29/54-Unknown 

HAWAII 

Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  60,000 

►  KONA  (11)  NBC;  NBC  Spot  Sis;  60,000 

►  KULA-TV  (4)  ABC,  DuM;  Young;  67,000 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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PUERTO  RICO 

Juant — 

fAPA-TV  (4)  ABC.  NBC.  DuM;  Caribbean 
Networks;  43.345 

IVKAQ-TV  (2)  CBS;  Inter-American;  65,000 
CANADA 

Igary.  Alt.— 

:'HCT-TV  (2)  CBC;  All-Canada,  Weed;  9.654 
nonton,  Alt. — 

!  FRN-TV  (3)  CBC;  Radio  Rep.,  Young;  10,000 

jifax,  N.  S.t— 
|:BHT  (3)  CBC 
milton,  Ont.— 

HCH-TV  (11)  CBC.  CBS,  NBC;  All-Canada, 

i  Young;  316,101 
•gston,  Ont.t — 

|:KWS-TV  (11)  All-Canada,  Weed;  30,000 
chener.  Ont. — 

:KCO-TV  (13)  CBC,  CBS:  Hardy,  Weed;  85,000 
idon,  Ont. — 

TPL-TV  (10)  CBC,  ABC,  CBS,  NBC,  DuM; 

All-Canada,  Weed;  91,078 
htreal,  Que. — 

3FT  (2)  CBC  French;  CBC;  221,216 
3MT  (6)  CBC;  CBC;  221,216 
awa.  Ont. — 

:BOT  (4)  CBC;  CBC;  38,500 
-t  Arthur,  Ont. — 

;FPA-TV  (2)  CBC;  All-Canada,  Weed;  4,806 
pheo  Citv,  Que. — 

:FCM-TV  (4)  CBC;  Hardy-Weed;  6.000  estimate 
jina,  Sask.t — 

KCK-TV  (2)   CBC,  CBS;  All-Canada,  Weed; 
15,000 
nouski,  Quet — 

:JBR-TV  (3)  CBC;  Stover,  Weed 
John.  N.  B.t— 

:HSJ-TV  (4)  CBC:  All-Canada,  Weed;  16.842 
jit  Ste.  Marie,  Ont.f — 
MIC-TV  (2)  5,000 
dbury,  Ont.t — 

^KSO-TV  (5)  CBC.  ABC,  CBS,  NBC;  All- 
Canada,  Weed;  13,653 
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Advance  Schedule 
Of  Network  Color  Shows 
CBS-TV 

Jan.  20  (8:30-9:30  p.m.):  Shower  of 
Stars,  "Show  Stoppers,"  Chrys- 
ler Corp.  through  McCann- 
Erickson. 

Feb.    2  (10-11  p.m.) :  Best  of  Broadway, 

Westinghouse    Electric  Co. 

through  McCann-Erickson. 
Feb.  17  (8:30-9:30  p.m.):   Shower  of 

Stars,  Chrysler  Corp.  through 

McCann-Erickson. 

NBC-TV 

Jan.  19  (7-7:30  p.m.  and  every  Wednes- 
day): Norby,  Eastman  Kodak 
Co.  through  J.  Walter  Thomp- 
son Co. 

Jan.  30  (7:30-9  p.m.):  Max  Liebman 
Presents,  Sunbeam  Corp. 
through  Perrin-Paus  Co.,  Hazel 
Bishop  Inc.  through  Raymond 
Spector  Co. 

Feb.  7  (8-9:30  p.m.) :  Producer's  Show- 
case, "The  Women,"  Ford 
Motor  Co.  and  RCA  through 
Kenyon  &  Eckhardt. 

Feb.  12  (9-10:30  p.m.):  Max  Liebman 
Presents,  Oldsmobile  Div.,  Gen- 
eral Motors  Corp.  through  D. 
P.  Brother  &  Co. 

Feb.  23  (9-10  p.m.):  Kraft  Theatre, 
Kraft  Foods  Co.  through  J. 
Walter  Thompson  Co. 

Feb.  27  (7:30-9  p.m.)':  Max  Liebman 
Presents,  Reynolds  Metals  Co. 
through  Clinton  E.  Frank  Inc. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B*T.] 


I OADCASTING 


Telecasting 


Sydney,  N.  S.t— 

►  CJCB-TV  (4)  8,940 
Toronto,  Ont. — 

fc-CBLT  (9)  CBC,  ABC,  CBS.  NBC.  DuM;  CBC; 

280.000 
Vancouver,  B.  C.t — 

►  CBUT  (2)  CBC;  CBC;  30,000 
Windsor,  Ont.  (Detroit,  Mich.)— 

►  CKLW-TV  (9)  CBC,  DuM;  Young;  1,238.585 
Winnipeg,  Man.t — 

►  CBWT  (4)  CBC;  CBC;  5,000 

MEXICO 

Juarezt  (El  Paso,  Tex.) — 

►  XEJ-TV  (5)  National  Time  Sales;  43.650 
Tijuanat  (San  Diego)— 

►  XETV  (6)  Weed;  296,402 


UPCOMING 


Jan.  20-21:  Symposium  on  printed  circuits  by 
Engineering  Dept.  of  RETMA,  U.  of  Pennsyl- 
vania, Philadelphia. 

Jan.  21:  Utah  Broadcasters  Assn.,  Hotel  Utah,  Salt 
Lake  City. 

Jan.  21:  Federal  Communications  Bar  Assn.,  an- 
nual banquet,  Mayflower  Hotel,  Washington. 

Jan.  22-23:  Third  Annual  Retail  Advertising  Con- 
ference, Sheraton  Hotel,  Chicago. 

Jan.  23:  NARTB  Tv  Code  Review  Board,  Holly- 
wood Beach,  Fla. 

Jan.  24:  RAB  Clinic,  Chattanooga,  Tenn. 

Jan.  25:  RAB  Clinic,  Nashville,  Tenn. 

Jan.  25:  Radio  &  Television  Executives  Society 
Seminar,  Toots  Shor's  Restaurant,  New  York. 

Jan.  26-28:  NARTB  Radio,  Tv  Boards  meet,  Holly- 
wood Beach,  Fla. 

Jan.  26:  RAB  Clinic,  Columbia,  S.  C. 

Jan.  26-28:  Georgia  Radio-Tv  Institute,  Henry  W. 
Grady  School  of  Journalism,  U.  of  Georgia, 
Athens. 

Jan.  27:  RAB  Clinic,  Charlotte,  N.  C. 

Jan.  27-29:  South  Carolina  Radio  &  Tv  Broad- 
casters Assn.,  Clemson  House,  Clemson,  S.  C. 

Jan.  28:  RAB  Clinic,  Raleigh,  N.  C. 

Jan.  31-Feb.  4:  American  Institute  of  Electrical 
Engineers  mid-winter  general  meeting,  Hotels 
Statler  and  Governor  Clinton,  New  York. 


FEBRUARY 

Feb.  1:  Deadline,  Entries  for  Sigma  Delta  Chi 
Radio-Tv  Reporting,  Newswriting  and  Public 
Service  Awards,  Chicago. 

Feb.  1:  Deadline,  CARTB  Gillin  Community  Serv- 
ice Memorial  Award,  Ottawa,  Canada. 

Feb.  4-5:  Ninth  Annual  Radio-Tv  News  Short 
Course,  School  of  Journalism,  U.  of  Minnesota, 
Minneapolis. 

Feb.  7:  RAB  Clinic,  Phoenix,  Ariz. 

Feb.  8:  RAB  Clinic,  Los  Angeles. 

Feb.  9:  RAB  Clinic,  Fresno,  Calif. 

Feb.  10:  RAB  Clinic,  San  Francisco. 

Feb.  10:  Deadline,  American  Women  in  Radio  and 
Television  Scholarship  Award,  New  York. 

Feb.  10-12:  Southwestern  region,  Institute  of  Ra- 
dio Engineers,  Dallas. 

Feb.  11:  RAB  Clinic,  Sacramento,  Calif. 

Feb.  13:  Fourth  Annual  Screen  Directors  Guild 
Awards  Dinner,  Biltmore  Hotel,  Los  Angeles. 

Feb.  13-19:  National  Advertising  Week. 

Feb.  14:  Deadline,  Entries  for  National  Board  of 
Fire  Underwriters  Gold  Medal  Award  for  pub- 
lic service  work  in  fire  prevention  and  fire 
safety.  New  York. 

Feb.  21:  RAB  Clinic,  Washington,  D.  C. 

Feb.  23:  Presentation,  Voice  of  Democracy 
Awards,  Shoreham  Hotel,  Washington,  D.  C. 

Feb.  23:  RAB  Clinic,  Richmond,  Va. 

Feb.  24:  RAB  Clinic,  Roanoke,  Va. 

Feb.  25:  RAB  Clinic.  Baltimore,  Md. 

MARCH 

March  7:  RAB  Clinic,  New  Orleans,  La. 
March  7-12:  National  Tv  Servicemen's  Week. 
March  8:  Shreveport,  La. 
March  9:  Dallas,  Tex. 
March  10:  San  Antonio,  Tex. 
March  11:  Corpus  Christi,  Tex. 

March  12:  Tenth  Annual  Michigan  State  College 
Radio  and  Television  Conference  (one  day;  for 
educators),  East  Lansing,  Mich. 

March  12:  Fh-st  Annual  Michigan  State  College 
High  School  Radio  and  Television  Day,  East 
Lansing,  Mich. 

March  15:  Deadline.  Entries  for  George  Polk 
Journalism  Scholarship,  Long  Island  U.,  Brook- 
lyn, New  York. 
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121,100  SETS 

Based  on  Nielsen  Survey 
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Plus  RETMA  to  November  26,  1954 

INTERCONNECTED  .  .  . 
NBC  •  CBS  ■  ABC  1  Dumont 
105,200  WATTS  VHF 
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U-Turn 

THE  UHF  broadcaster  who  has  survived  the  rigors  of  a  television 
economy  built  largely  around  vhf,  which  got  there  first,  should  be 
encouraged  by  events  of  the  past  few  weeks.  No  magic  formula 
has  been  evolved  to  assure  the  success  of  every  uhf  operation  every- 
where (there  have  been  vhf  failures,  too).  But  expressions  of  con- 
fidence in  the  upper  band,  backed  by  dollars  of  prudent  investors, 
provide  the  lift  the  harried  uhf  operators  have  been  awaiting. 

Storer  Broadcasting  Co.  has  bought  its  quota  of  uhfs — in  Port- 
land, Ore.,  and  in  Miami.  CBS  moves  into  the  Milwaukee  market 
through  acquisition,  and  now  NBC  bids  for  its  first  uhf  in  the  New 
Britain-Hartford  market.  ABC  and  Westinghouse,  among  others, 
are  measuring  maps  and  markets  in  the  quest  to  hasten  the 
renaissance  of  uhf. 

Networks  and  group-owners,  with  their  vast  resources,  are,  of 
course,  in  the  best  position  to  foster  uhf.  But  they  would  not 
venture  the  heavy  investments  if  they  did  not  feel  that  uhf,  tech- 
nically, is  an  acceptable  service.  The  public  is  interested  in  pro- 
grams, and  it  will  buy  sets  and  converters  to  get  them.  There  the  net- 
works have  an  unquestioned  advantage  because  they  have  no  prob- 
lem of  affiliation  when  they  own  the  outlets.  And  the  bargaining 
position  of  the  group  owners  obviously  is  better  than  that  of  the  in- 
dependently-owned station. 

In  the  months  ahead,  the  uhf-versus-vhf  question  will  be  debated 
vigorously  in  committee  rooms  on  both  sides  of  the  Capitol.  More 
than  100  uhfs  have  folded  since  the  allocations  thaw  of  1952, 
along  with  two  dozen  vhf  s. 

There  will  be  more  mortality,  not  only  in  uhf,  but  in  vhf,  am  and 
fn>.  More  newspapers  will  fold  or  merge  (nearly  850  dailies  have 
disappeared  in  the  last  25  years).  More  magazines  will  cease  pub- 
lication. The  reasons  will  vary  with  the  enterprises  and  their 
markets.   In  our  free  economy  the  investor  takes  a  calculated  risk. 

The  significant  point  is  that  hard-bitten  enterprisers  now  attest 
their  confidence  in  the  future  of  uhf  by  putting  their  money  into  it. 
Vhf,  for  the  foreseeable  future,  will  be  the  dominant  service.  But 
the  place  of  uhf,  like  the  place  of  the  regional  and  the  local  in  am, 
will  be  stabilized.  A  few  more  success  stories  and  the  willingness  of 
networks  to  take  on  uhf  affiliates  wilf  hasten  the  emergence  of 
that  "truly  nationwide  system"  of  competitive  tv. 

NCAA's  Football  'Industry' 

IT  SEEMS  safe,  though  discouraging,  to  assume  that  television  and 
the  nation's  viewers  in  1955  will  be  saddled  once  again  with  a 
"limited"  college  football  program  by  the  National  Collegiate 
Athletic  Assn.,  which  makes  a  business  of  its  amateur  standing. 

One  glint  of  hope  shone  through  the  NCAA  convention's  session 
on  the  subject  a  fortnight  ago,  however  [B®T,  Jan.  10].  This  was  the 
quietly  rebellious  stand  taken  by  the  Western  Conference  (Big  Ten) 
and,  equally  quiet  but  less  rebellious,  the  position  of  the  Pacific  Coast 
Conference  in  pressing  for  regional  telecasts.  The  Big  Ten  served 
notice  it  may  be  impelled  to  withdraw  from  the  NCAA  if  the  con- 
trols which  the  national  organization  heretofore  has  thrown  around 
college  telecasting  are  not  loosened  to  permit  a  national-regional 
type  of  tv  operation. 

During  the  convention  a  "straw  vote"  was  taken  to  "guide"  the 
NCAA  tv  committee  in  drawing  up  the  plan  for  '55.  Despite  the 
protests  of  Notre  Dame's  Father  Edmund  Joyce,  the  results  of  the 
balloting  were  not  made  known  even  to  the  delegates  themselves. 
Thus  the  committee  will  remain  free  to  draw  up  whatever  plan  it 
wishes — without,  if  it  so  chooses,  even  looking  at  the  results  of  the 
poll.  As  a  sop  to  Father  Joyce,  another  poll  was  taken  but  the 
results,  which  in  this  case  were  made  public,  are  largely  meaning- 
less because  no  attempt  was  made  to  limit  the  voting  to  one  dele- 
gate from  each  institution.  Even  so,  it  may  be  significant  in  the 
long  haul  that  the  plan  that  got  the  most  votes,  although  similar 
to  those  of  recent  years,  would  be  less  ,  rigid  in  application. 

Far  be  it  from  us  to  incite  to  riot.  But  we  think  the  Big  Ten 
and  the  Pacific  Coast  Conference  are  on  the  right  track.  The 
schism  within  NCAA  seems  to  be  widening.  Anything  anybody 
can  do  to  help  break  down  the  monopolism  of  past  NCAA  tv  pro- 
grams will  be  a  contribution  to  the  public  interest.  It  is  strange, 
indeed,  that  the  learned  educators,  for  all  their  intellect,  have  yet 
to  learn  the  lesson  that  the  brawny  pros  have  already  mastered. 
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"1  can't  understand  how  anyone  built  like  that  could  belong  to  an  out] 
called  SAG!" 


Changing  the  Political  Calendar 

THE  CONQUESTS  of  "electronic  journalism"  now  include  nd 
only  political  campaigning  but  also  the  calendar.  Presidentia 
nominating  conventions,  heretofore  traditional  in  June  or  Ju'nl 
move  to  late  August  and  September  in  1956 — and  with  all  concernel 
seemingly  happy  about  it. 

The  Democrats  broke  precedent  by  selecting  the  week  of  AuJ 
27.  The  GOP  indicates  its  convention  will  follow  sometime  afta 
Labor  Day.  Gone  is  the  hiatus  between  nominating  the  candidate! 
and  the  start  of  campaigning.  Networks  will  be  able  to  plan  fd 
the  shorter  campaigns,  without  giving  away  gobs  of  time.  There  wil 
be  less  disruptive  effects  on  regular  schedules,  inconveniencinj 
audiences  and  advertisers.  And  the  public  will  be  spared  th 
ordeal  of  that  inevitable  overdose  of  flannel-mouthed  orators  speaM 
ing  "in  behalf  of"  the  presidential  and  vice  presidential  candidates 
The  change  at  the  national  level,  moreover,  is  likely  to  filter  t 
state  and  local  levels.  Primary  elections  may  be  changed  to  conforr] 
to  the  shorter  schedules.  Individual  stations  should  benefit  throug 
the  elimination  of  much  of  the  sustaining  pre-primary  electioneering 
The  commercial  time  bought  locally  will  be  concentrated  into  1 
shorter  span.  Under  the  new  regulations,  it  cannot  be  sold  a 
premium  rates,  anyway. 

Such  is  the  metamorphosis  wrought  by  radio  and  tv.  The  politician 
learned  long  ago  that  elections  are  decided  by  what  is  heard  an 
seen  over  the  air.  Hence  the  avidity  with  which  they  cooperate  ij 
evolving  the  "new  look"  conventioneering. 

The  1956  conventions  probably  will  be  telecast  in  color.  On 
day,  we  imagine,  those  conventions  will  be  held  by  remote  contro 
much  in  the  fashion  of  the  news-roundups  or  the  "See  It  Nows.| 
Each  state  and  territorial  delegation  would  hold  forth  "at  home, 
participating  through  instantaneous  radio  and  tv  switching.  The; 
would  have  all  of  the  ingredients  and  interplay  of  conventional  co 
ventions,  except  perhaps  the  sweat  and  smoke-filled  rooms. 

Heinz  Sight 

CHALK  this  one  up  to  our  Long  Memory  Dept.  We  reports 
a  fortnight  ago  that  H.  J.  Heinz  Co.,  Pittsburgh,  is  buying 
66-station  NBC-TV  network  Sundays  for  the  syndicated  Captah 
Gallant  show,  property  of  Television  Programs  of  America.  Th 
tab  is  about  $2  million.  Last  fall,  Heinz  bought  Studio  57  (fo 
those  famed  varieties)  on  DuMont. 

Back  in  1952,  the  newspapers  and  their  trade  journals  proclaims 
loudly  that  Heinz  was  using  newspapers  to  the  exclusion  of  radio 
We  commented  then  that  Mr.  Heinz  constituted  his  own  58tl 
variety,  since  we  knew  of  no  other  major  food  manufacturer  wh'< 
operated  blind-folded. 

We're  delighted  that  Mr.  Heinz,  through  his  broadcast-indoctri 
nated  agency,  Maxon  Inc.,  has  seen  the  light.  It  spoils  the  news 
paper  pitch  of  exclusivity,  but  it  certainly  will  help  those  beei 
and  soup  sales. 
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Monday  thru  Saturday  1:00  p.m. 

No  question  about  it . . .  the  Quiz  Club  can  increase  your 
sales  because  this  exciting  and  popular  television  show  is  in 
a  perfect  time  slot  featuring  two  great  personalities 
Gunts  and  Jay  Grayson.  Both  have  long  and  exce 
ords  in  TV  experience.  They  greet  studio  guests  with 
of  advertised  products.  Actually  the  Quiz  Clu 
a  night-time  audience  at  day-time  rates. 


WBAL-TV 


NBC  AFFILIATE       •       CHANNEL  II,  BALTIMORE 
Nationally  Represented  by  Edward  Petry  &  Co. 


is  /b  ... 


KMB 
TV 


Kansas  City's 
Most  Powerful 

V  Station 


Coverage-conscious  advertisers  get 
more  than  their  money's  worth  when  they 
swing  their  schedules  to  KMBC-TV.  Channel  9 
booms  out  its  signal  from  a  1,079-foot  tower 
(above  average  terrain )  and  a  316,000-watt  color- 
equipped  RCA  transmitter. 

Out-state  reception  reports  show  KMBC-TV  delivers 
many  markets  never  before  adequately  served  by 
a  Kansas  City  station.  Mexico,  Mo.,  155  miles  E, 
reports:  "Picking  up  Channel  9  very  clearly.  Never 
able  to  get  KC  before."  Marceline,  Mo.,  140  miles 
NE,  says:  "The  brightest,  best  picture  we  receive." 
Burlington,  Kansas,  100  miles  SW,  reports:  "Channel 
9  comes  in  fine."  Mount  Vernon,  Mo.,  140  miles  S, 
reports:   "Channel  9  reception  particularly  good." 
Topeka,  Kansas,  62  miles  W,  writes:  "Reception  excellent 
—  better  than  local  station."  St.  Joseph,  Mo.,  57  miles  N. 
says:   "Reception  perfect."  Eldon,  Iowa,  180  miles  N, 
reports:  "Regular  and  satisfactory  reception." 

These  are  just  a  few  of  the  voluntary  reports  from  viewers 
which  show  how  KMBC-TV  (  now  owned  and  operated 
by  the  Cook  Paint  &  Varnish  Company)  has  completely 
changed  the  television  picture  in  the  Heart  of  America. 
For  details,  see  your  Free  &  Peters  Colonel. 


KMBC-TV 


Kansas  City's  Most  Powerful  TV  Station 
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Now  one  station  dominates  the  fabu- 
lous Kansas  City  market.  WHB,  with 
38.1%  of  the  audience,  has  more 
than  twice  its  nearest  competitor. 


WHB 

38.1  % 


"A" 
18.8% 


12.2% 


"C" 

10.9% 


f"  '6 


4%  23%  l- 


There'?  a  new  mouthful  of  percentage  points 
for  WHB  in  the  newest  ratings.    It's  the 
Mid-Continent  formula  at  work.    It  worked  in 
Omaha.    It  worked  in  New  Orleans.    Now  the 
result  in  Kansps  City  is  38.1%  average  all-day 
audience  for  WHB.    Second  station's  share  is 
18.8%.    Get  the  juicy  morsels  from  John 
Blair,  or  WHB  General  Manager 
George  W.  Armstrong. 

" 

HOOPER  RADIO  INDEX— 7  a.m.  to  6  p.m.,  Monday-Friday.  Nov.-Dec,  1954 


■CONTINENT  BROADCASTING  COMPANY 


President:  Todd  Storz 


KOWH,  Omaha 

Represented  by 
H-R  Reps,  Inc. 


WT1X,  New  Orleans 

Represented  by 
Adam  J.  Young,  Jr. 


WHB,  Kansas  City 

Represented  by 
John  Blair  &  Co. 


WHB 

10,000  watts  on 
710  kilocycles 

Kansas  City,  Missouri 


It's  Better  when  it's  BIG! 


The  BIG  station 
in  Hawaii  is 

K  P  O  A 

Honolulu 


The  BIG  Station 
in  Eastern  Michigan  is 

W  T  A  C 

Flint 


Bigger  than  ever  in  ratings! 
In  the  newly-released  PULSE 
.  .  .  KPOA  has  more  morning 
listeners  than  any  station  .  .  . 
more  than  all  other  network 
stations  combined  for  three 
solid  hours  every  morning. 


Where  "Sleepyhead" 
Ted  delivers  more 
listeners  per  dollar 
than  any  other  morn- 
ing program,  accord- 
ing to  the  latest 
HOOPER. 


BIG  coverage  means  BIG  sales  on  the  BIG  Stations 


KPOA  Honolulu 
5000  watts  at  630 

nationally  represented  by 
George  P.  Hollingbery  Co. 


WTAC  Flint 
1000  watts  at  600 

nationally  represented  by 
The  Boiling  Company,  Inc. 


RADIO  HAWAII,  INC. 


IF  YOU'RE  THE  ANALYTICAL  TYPE 

Radio  Families   75,730 

TV  Homes  47,173 

Retail  Sales  .   .   .  $284,080,000.00 

E.B.I  $350,000,000.00 

Population   387,000 


KRGV-TV       Channel  5  NBC 
THE  VALLEY'S  MOST  POWERFUL  TV  STATION 


NBC  AM-TV 

channel 


J 


KRGV      NBC      5000  Watts  TQN 
THE  VALLEY'S  PIONEER  STATION 

Complete    Coverage    of    the  Lower 
Rio    Grande  Valley 


7Ze  Z&ce  <^Z%e  24&y 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc.,  1735 
PeSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3.  1879. 


complete  coverage 

PHILADELPHIA 

trad'mg_area 


SUPER  POWER 

316,000  WATTS   /  c##4jy 


W  D  E  LTV 


**4 


WILMINGTON 

PHILADELPHIA  OFFICE 

1500  Walnut  Street,  Suite  1205 

Telephone  Klngsley  6-4020 


* 


STEINMAN  STATION 
mmmmstamesm 


Represented  by 


MEEKER  TV,  Inc. 

New  York    Chicago    Los  Angeles    San  Francisco 
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ATOMIC  •  Biggest  blast  to  hit  broad- 

|  :astingdom  in  years  expected  when  Sen- 
ate's Magnuson  committee  releases  report 
m  overall  network-FCC  study.  With  spe- 
:ial  counsel  Harry  Plotkin  urging  banning 
)f  option  time  and  exclusivity  (see  lead 
itory  page  27),  fur  is  bound  to  fly.  Plot- 
un  draft,  according  to  those  who  should 
;  mow,  is  most  provocative  document  on 
letwork-business  reforms  ever  to  reach 
senate  committee  level. 

B»T 

PROCTER  &  GAMBLE,  Cincinnati,  un- 
derstood to  be  considering  dropping  sev- 
eral daytime  radio  series  on  both  CBS 
Radio  and  NBC  Radio  and  will  divert  this 

!  \money  into  network  television  and  radio 
spots.  Firm  currently  is  sponsoring  more 
than  dozen  daytime  radio  series  on  both 

i  ^networks.  Decision  to  divert  budget  would 
not  be  made  effective  until  after  end  of 
^company's  fiscal  year,  July  1. 

B»T 

THOSE  NEW  HOOPERS  •  C.  E.  Hooper 
Inc.,  with  newly  elected  President  James 
ML.  Knipe  at  helm  and  with  re-entry  into 
([national  rating  picture  timed  for  sometime 

;  |in  March,  will  step  cautiously  at  first.  Plan 
'by  company,  relieved  of  contract  commit- 
iments  to  A.  C.  Nielsen  Co.  on  Feb.  28 
![B»T,  Jan.  17],  is  to  issue  initial  ratings  for 
key  markets,  grouped  regionally  or  on  size 
basis,  then  follow  up  with  national  pattern. 

;  Various  rating  methods  are  under  consid- 
eration with  no  firm  procedure  yet  decided. 

B»T 

I  TO  ARBITRATE  dispute  between  Whit- 
\  ney  &  Co.  (investment  bankers  and  own- 
ers of  KOTV  [TV]  Tulsa)  and  Jerrold 
Electronics  (tv  community  antenna  pio- 
.neers)  on  cost  for  installation  of  system 
in  Richland,  Wash.,  George  E.  Sterling, 
former  FCC  member,  has  been  retained  by 
both  sides.  His  judgment  in  appraising 
installation  will  be  final.  Mr.  Sterling  re- 
cently took  on  his  first  consultancy  since 
leaving  FCC  last  fall — with  Northwest 
Radio  &  Television  School. 

B«T 

KJLGORE  IN  PERSON  •  Sen.  Kilgore 
i  D-W.  Va.)  has  decided  to  assume  chair- 
manship of  Judiciary  Committee's  subcom- 
mittee which  proposes  to  go  into  purported 
monopoly  aspects  in  communications, 
broadcasting  and  manufacturing,  including 
newspaper  ownership.  Both  Sens.  Langer 
(R-N.D.)  and  Kefauver  (D-Tenn.)  sought 
post.  There's  likelihood,  too,  that  Joseph 
Burns,  of  law  firm  of  Fulton,  Walter  & 
Halley,  will  become  special  counsel  of  sub- 
committee. He  is  associated  with  Rudy 
Halley,  who  was  counsel  to  Kefauver  crime 
committee  when  it  became  nation's  top  tv 
attraction  in  1951. 
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WESTINGHOUSE  Broadcasting  Co.,  now 
temporarily  quartered  in  three  different 
New  York  locations  ( plus  Washington  and 
Philadelphia)  may  move  soon  to  new  head- 
quarters to  be  built  in  Montclair,  N.  J. 
Decision  expected  any  day. 

B»T 

VIGILANTE  GROUP  •  Disclosure  [B»T, 
Jan.  17]  of  threat  to  low  band  (chs.  2-6) 
tv  allocations  in  light  of  military  demands 
has  caused  consternation  in  station  and 
engineering  ranks.  There's  talk  of  top- 
level  ownership-management  group  being 
formed,  representing  low  band  stations,  to 
combat  by  force  of  logic  any  move  toward 
pre-emption,  citing  paramount  interest  of 
public  which  has  invested  in  excess  of  $6 
billion  in  receivers,  and  prospect  that  mili- 
tary or  other  non-broadcast  users  can  find 
their  haven  elsewhere — above  500  mc. 

B»T 

PANEL  of  members  of  FCC  (following 
precedent  established  at  NARTB  conven- 
tion in  Chicago  last  year)  will  feature  first- 
day  session  of  33d  convention  in  Washing- 
ton week  of  May  22.  Chairman  George 
C.  McConnaughey  will  deliver  principal 
address  on  "government  day"  with  "quiz 
session,"  in  which  all  members  have  been 
invited  to  participate,  to  follow. 

B»T 

WHO'S  ON  SECOND?  Guessing  game  as 
to  where  major  networks  will  seek  second 
uhf  (now  that  CBS  has  Milwaukee  and 
NBC  has  contracted  for  New  Britain-Hart- 
ford) continues  but  with  no  clues  from 
either  entity.  NBC  denies  that  it  covets 
Portland,  Ore.,  and  George  Storer  insists 
KPTV  (TV)  (NBC  affiliate  in  that  market) 
isn't  on  block.  Meanwhile,  CBS  is  mum, 
presumably  awaiting  developments. 

B»T 

IT'S  not  likely  that  nomination  of  George 
C.  McConnaughey  to  FCC  will  be  heard 
by  Senate  Commerce  Committee  until  at 
least  around  Feb.  16,  regular  meeting  date 
of  committee,  according  to  indications 
from  Chairman  Warren  G.  Magnuson  (D- 
Wash.J  Reason:  Sen.  Magnuson  left  town 
over  weekend  on  business  trip  to  home 
state  and  wants  to  give  public  at  least  10 
days  notice  of  hearing  after  his  return  Jan. 
31. 

B«T 

TURN-ABOUT  •  NBC  has  completely 
reversed  its  policy  toward  selling  paid  reli- 
gious time  on  network  o&o  stations. 
Qualifying  factor  is  that  program  must  be 
underwritten  or  recognized  by  some  deno- 
mination. Voice  of  Prophecy,  sponsored 
by  Seventh  Day  Adventists  and  currently 
heard  weekly  on  ABC  and  MBS,  is  under- 
stood to  be  first  such  program  to  gain  ac- 
ceptance by  NBC. 


KEN  YON  &  ECKHARDT,  New  York, 
planning  big  expansion  of  Chicago  branch 
office.  Agency  has  recently  acquired  Mid- 
west account,  Whirlpool  washing  machines, 
which  will  be  serviced  by  Chicago  office. 

B»T 

MEXICAN  STANDOFF  •  While  Mexican 
delegation  is  due  to  resume  negotiations  in 
Washington  in  April  on  bilateral  agreement 
affecting  standard  broadcast  assignments, 
there  is  strong  support  in  U.  S.  for  jettison- 
ing whole  concept  of  "gentlemen's  agree- 
ment" on  sharing  of  facilities.  Before 
Mexico  City  conference  collapsed  Dec.  17, 
signs  pointed  to  amicable  settlement,  but 
Mexico's  eleventh-hour  demands  for  clear 
channel  duplication  brought  stalemate.  In- 
formed observers  regard  project  as  kaput 
and  foresee  authorization  of  fulltime  for 
limited-time  U.  S.  stations  now  assigned 
to  Mexican  clears. 

B»T 

NEHI  Corp.,  Columbus,  Ga.,  for  its  Royal 
Crown  Cola,  preparing  to  place  quarter- 
hour  program  featuring  Ames  Boys  in  195 
television  markets,  in  Class  A  time,  effec- 
tive mid-March.  .  Contracts,  placed  by 
BBDO,  New  York,  will  run  for  26  weeks. 

B»T 

FCC  SECURITY  •  Next  Civil  Service  list 
of  government  employes  released  for  secu- 
rity reasons  will  show  another  from  FCC, 
it's  learned  authoritatively.  Last  report 
[Closed  Circuit,  Jan.  17]  stating  that 
single  FCC  employe  released  last  year,  as 
shown  in  Civil  Service  statement,  was  an 
attorney,  was  in  error.  Individual  had 
clerical  status  in  field  service,  identified 
with  engineering. 

B»T 

DRAFTS  of  both  major  and  special  tv 
reports  on  hearings  and  investigations  by 
Senate  Juvenile  Delinquency  Subcommittee 
are  under  consideration  by  Sens.  Estes 
Kefauver  (D-Tenn.) ,  Thomas  C.  Hennings 
(D-Mo.)  and  William  Langer  (R-N.D.), 
members  during  hearings.  Parent  Judici- 
ary Committee  has  asked  that  subcommit- 
tee and  studies  be  continued  into  84th 
Congress  with  membership  expected  to  be 
named  shortly. 

B»T 

JOLLY  GOOD  SPORT  •  Danny  Kaye, 
stage  and  screen  comedian  who  has  repeat- 
edly turned  thumbs  down  on  U.  S.  tv  of- 
fers, has  completed  15-minute  "goodwill" 
television  film  without  fee  for  British 
Travel  Assn.,  New  York.  Mr.  Kaye  nar- 
rates and  appears  in  film  clips  in  picture 
due  for  release  on  public  service  basis 
within  month,  according  to  Howard  Con- 
nel,  vice  president,  Ogilvy,  Benson  & 
Mather  Inc.,  New  York,  which  produced 
show  for  British  Travel  Assn. 
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ILLION  DOLLARS 


TWO  YEARS 


n  January  1,  1955  the  Oklahoma  Tire  &  Supply 
Company  began  its  twenty-third  consecutive  year  of 
newscast  sponsorship  over  KVOO.  This  is  an  out- 
standing record  of  advertising  consistency  and  is  indicative 
of  the  year  in,  year  out  top  value  of  KVOO  service.  As 
Mr.  D.  Clements  Sperry,  Advertising  Manager  for  "Otasco" 
stated  at  the  luncheon  commemorating  this  renewal,  "KVOO 
has  always  been  one  of  our  most  important  advertising 
buys,  not  only  because  it  is  our  best  value  on  a  cost  per 
listener  basis,  but  also  because  it  always  delivers  results,  the 
kind  you  can  check  on  the  cash  register!  That  is  the  most  important  reason  why  we  are  renewing 
our  two  daily  newscasts  for  the  twenty-third  consecutive  year,  even  in  the  face  of  a  rate  increase!" 


Mr.  D.  Clements  Sperry,  Otasco 
Advertising  Manager,  who  has 
directed  the  expenditure  of  some 
half  million  dollars  in  radio  adver- 
tising over  KVOO  during  the  past 
22  years. 


Radio  advertising  as  exemplified  by  KVOO,  and  so  substantially  confirmed  by  Oklahoma  Tire  & 
Supply  Company,  continues  to  be  the  best  buy  for  anyone  who  needs  to  reach  the  great,  buying 
minded  audience  of  Oklahoma's  No.  1  market  at  lowest  per  listener  cost!  Take  the  word  and 
example  of  those  who  know  —  firms  like  Oklahoma  Tire  &  Supply  Company  which  has  grown  from 
12  to  216  stores  during  the  twenty-two  year  period  of  its  KVOO  news  sponsorship! 

No  matter  what  you  sell,  you  can  tell  more  people  about  it  at  lowest  per  listener  cost  over  KVOO. 

Your  nearest  Edward  Petry  &  Company  office  will  gladly  give  you  the  profitable  details. 


RADIO  STATION  KVOO 


50.000  WATTS 


NSC  AFFILIATE 

EDWARD  PETRY  AND  CO.,  INC.  NATIONAL  REPRESENTATIVES 


OKLAHOMA'S     GREATEST  STATION 


TULSA.  OKLA. 
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BROOKLYN  GRAND  JURY  SCHEDULES 
PROBE  INTO  BROADCAST  'BAIT-SWITCH' 


GRAND  JURY  action  against  radio  and  tele- 
vision "pitch"  advertising  on  New  York  area 
radio  and  television  stations  was  to  be  placed 
fin  motion  today  in  Kings  County  (Brook- 
lyn) following  charges  by  district  attorney's 
'office  there  that  thousands  of  householders  an- 
nually are  "fleeced  of  many  millions  of  dollars 
through  fraudulent  advertising"  on  radio  and 
television  stations. 

District  Attorney  Edward  S.  Silver  Friday 
advised  Kings  County  Judge  Samuel  S.  Lieb- 
owitz  that  his  Rackets  Bureau,  over  past  eight 
months,  has  been  assembling  data  on  "airwaves 
gyps,"  with  particular  attention  to  sale  of  sew- 
ing machines,  upholstery  service,  storm  win- 
dows, vacuum  cleaners  and  deep  freezer  plans. 


He  said  policemen  and  policewomen  have  posed 
as  householders  and  have  telephoned  numbers 
given  on  behalf  of  advertisements  on  radio 
and  tv,  inviting  advertiser  to  "con"  them.  He 
said  he  has  amassed  considerable  documen- 
tary evidence  showing  that  merchandise  was 
not  sold  at  price  advertised  on  air,  but  at  higher 
price,  a  process  known  as  "bait  and  switch 
advertising." 

Judge  Liebowitz  announced  he  would  charge 
Brooklyn  rackets  grand  jury  on  today  (Mon- 
day) to  hear  evidence  in  presence  of  top  rep- 
resentatives of  New  York  area  stations.  He 
said  he  has  invited  radio  and  tv  executives  so 
that  "these  people  who  make  it  possible  to 
advertise  such  bargains"  will  hear  his  charges 
to  grand  jury. 


Wilder  Challenges  GE 
To  Make  WRGB  (TV)  Uhf 

CHALLENGE  to  General  Electric  Co.  to 
change  its  owned  ch.  6  WRGB  (TV)  Schenec- 
tady, N.  Y.,  to  uhf  ch.  17 — similar  to  recom- 
mendation made  in  petition  to  FCC  last  month 
—made  in  letter  by  WTRI  (TV)  President 
Harry  C.  Wilder  to  GE  President  Ralph  Cordi- 
ner.  Mr.  Cordiner  unavailable  for  comment 
last  week. 

However,  on  Friday,  Robert  B.  Hanna,  GE 
broadcast  station  dept.  manager,  issued  state- 
ment terming  WTRI  proposal  "obviously  not 
in  the  public  interest."  Move  would  "adversely" 
affect  three-quarters  of  more  than  400,000  tv 
owners  in  WRGB  coverage  area,  he  said. 
WRGB  will  oppose  any  such  change,  he  added. 

WTRI  proposal,  to  change  WRGB  to  ch.  17, 
make  ch.  6  educational  assignment  in  lieu  of 
present  ch.  17,  and  proposal  by  WROW-TV 
Albany  to  move  ch.  10  into  Vail  Mills,  N.  Y., 
near  tri-city  area,  were  made  subject  of  pro- 
posed rule-making  last  month  by  FCC  [B»T, 
Dec.  20,  1954].  WTRI  also  appealed  to  Ap- 
peals Court  in  Washington  against  FCC  ap- 
proval of  sale  of  WROW-AM-TV  to  CBS  news- 
caster Lowell  Thomas  and  associates  (see 
earlier  story,  page  81). 

Mr.  Wilder  called  on  GE  to  make  move 
so  as  to  bolster  uhf  as  good  business  practice. 
He  said  Albany-Schenectady-Troy  audience 
had  invested  $4  million  in  uhf  coversions,  and 
ihat  uhf  stations  in  area  had  invested  from 
$2.5  million  to  $3  million  in  GE  equipment. 
All  this  would  be  lost,  Mr.  Wilder  said,  if  ch. 
10  is  allocated  to  Vail  Mills  and  WRGB 
stays  on  ch.  6. 

If  necessary,  WTRI  president  said,  WRGB 
could  join  it  at  WTRI  transmitter  site,  or  on 
same  tower,  to  keep  changeover  costs  to 
minimum. 


&  Television  Engineers  and  Institute  of  Radio 
Engineers  in  Chicago. 

In  GE  method,  he  said,  fuzziness  of  mono- 
chrome images  caused  by  faulty  registration 
when  red,  blue  and  green  pictures  are  super- 
imposed on  black-and-white  picture,  is  elim- 
inated by  picking  up  monochrome  and  color 
signals  independently,  then  mixing  them  for 
transmission  as  single  signal.  This  permits 
home  monochrome  set  to  receive  only  black- 
and-white  part  of  signal  while  home  color  set 
receives  both  parts.  Both  pictures  are  sharper, 
he  said,  because  color  is  added  to  black-and- 
white  picture,  rather  than  the  black-and-white 
picture  being  formed  by  three  color  pictures. 

Anti-Trust  Suit  Stays  Put 

RCA  motion  to  transfer  Justice  Dept.'s  anti- 
trust suit  against  RCA  from  U.  S.  District 
Court  for  Southern  District  of  New  York  to 
Delaware  District  Court  [B»T,  Nov.  29,  1954] 
has  been  denied.  Senior  Judge  John  C.  Knox 
of  U.  S.  District  Court  for  Southern  District 
of  New  York  ruled  that  "government  complaint 
has  to  do  with  events  that  have  taken  place 
subsequent  to  litigation  that  was  held  in  Dela- 
ware some  20  years  ago.  With  every  desire 
that  this  court  be  relieved  of  the  burden  of  this 
action,  I  see  no  way  [this  is  possible]." 


ABC  STEPS  UP 

ALL  five  ABC-owned  tv  stations  will 
increase  to  maximum  authorized  operat- 
ing power  Feb.  1,  Robert  E.  Kintner, 
president  of  ABC,  is  announcing  today 
(Monday).  Move  will  climax  network's 
long-range  $2  million  program  to  pro- 
vide superpower  television  for  WABC-TV 
New  York,  WXYZ-TV  Detroit,  WBKB 
(TV)  Chicago,  KGO-TV  San  Francisco 


New  GE  Color  System 
Claims  Better  Black-White 

'  NEW  method  of  colorcasting  said  to  assure 
sharper  monochrome  pictures  on  home  black- 
and-white  receivers  has  been  developed  by 
General  Electric  Co.,  Pierre  H.  Boucheron,  GE 
design  engineer,  revealed  Friday  in  talk  to 
joint  meeting  of  Society  of  Motion  Picture 


and  KABC-TV  Los  Angeles.  Alt  stations 
after  increase  will  operate  with  equiva- 
lent power  of  316  kw. 

Final  step  in  network's  superpower 
pattern  is  installation  of  first  five  GE 
50  kw  transmitters  nearing  completion. 
Transmitters  have  been  designed  to  trans- 
mit FCC's  approved  standard  color  sig- 
nals, Mr.  Kintner  said. 


•   BUSINESS  BRIEFLY 

PLENTY  BREWING  •  G.  Krueger  Brewing 
Co.,  Newark,  N.  J.,  through  Grey  Adv.,  N.  Y., 
has  allocated  greater  portion  of  its  advertising 
budget  to  radio  and  television  than  ever  before. 
This  year's  campaign  will  promote  slogan  on 
weight  emphasis  (calorie  content)  on  eastern 
seaboard  from  Maine  to  Delaware.  In  tele- 
vision, firm  will  use  local  participations  on 
five-minute  to  half-hour  shows.  In  radio,  it 
will  increase  current  radio  spot  campaign  start- 
ing April  and  running  through  September. 

DEALERS  TO  DURSTINE  •  Northern  Cali- 
fornia Chevrolet  Dealers  Assn.,  embracing  165 
Chevrolet  dealers  in  47  Northern  California 
counties  and  Washoe  County,  Nev.,  names  Roy 
S.  Durstine  Inc.,  S.  F.,  to  handle  its  advertising, 
effective  immediately. 

CLOTHING  CAMPAIGN  •  Sweet-Orr  &  Co., 
manufacturer  of  work  clothing,  has  named  Peck 
Adv.,  N.  Y.,  to  handle  its  advertising,  effective 
immediately.  Company  plans  to  spend  over 
$100,000  in  radio-tv  spot  announcement  cam- 
paign, to  start  March  15  in  13  markets,  and 
to  run  to  end  of  year. 

LEGWORK  •  Manchester  Hosiery  Mills,  N.  Y., 
for  its  Ironwork  full-fashioned  stockings,  is  de- 
voting 70%  of  its  advertising  budget  to  tele- 
vision campaign.  Firm  is  planning  participa- 
tions in  fashion  programs  and  homemaker 
shows  on  10  tv  stations  in  as  many  major  cities, 
effective  end  of  February.  Contracts  are  placed 
through  Ted  Kauffman,  director  of  advertising 
for  Manchester  Hosiery  Mills,  and  will  run  for 
13  weeks,  up  to  Mother's  Day. 

L&M  BUYS  SPOTS  •  L&M  filter  cigarettes, 
N.  Y.,  preparing  radio-tv  spot  announcement 
campaign  in  15  major  cities,  effective  Jan.  31. 
Contracts,  placed  through  Cunningham  & 
Walsh,  N.  Y.,  will  run  for  52  weeks. 


KFAB-NBC  Affiliation 
Is  Reportedly  in  Wind 

END  of  CBS  Radio  affiliation  with  KFAB 
Omaha  was  characterized  Friday  as  "surprise 
in  the  radio  industry"  by  Harry  Burke,  KFAB 
general  manager.  CBS  made  radio  affiliation 
with  WOW  Omaha  as  part  of  radio  and  tv 
affiliation  switch  to  Meredith  Publishing  Co. 
stations  in  Omaha,  Kansas  City  and  Syracuse 
(see  story  page  62). 

Mr.  Burke  said  KFAB  "has  severed  connec- 
tions" with  CBS  and  for  several  months  has 
been  negotiating  with  NBC  for  affiliation.  He 
also  announced  operational  changes  at  station. 
KFAB  soon  will  close  studios  maintained  since 
1947  in  Lincoln,  Neb.,  and  nine  employes  in 
Lincoln  operation  will  move  to  Omaha  head- 
quarters. 

Ade  Hult  to  Resign 

ADOLF  N.  (ADE)  HULT,  sales  vice  presi- 
dent of  Mutual,  reportedly  will  resign,  effective 
about  March,  after  serving  network  since  its 
formation.  He  was  with  WGN  Chicago  from 
1930  to  1934,  when,  with  start  of  Mutual,  he 
moved  into  network  organization.  Mr.  Hult 
also  is  member  of  MBS  board  of  directors. 
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FREE  &  PETERS 


NOW  REPRESENTS 


#  WDTV 


PITTSBURGH 


KDKA-TV 


after  January  31 


Another  top  Westinghouse 
Broadcasting  Company  TV  out- 
let.. .  another  top  Free  &  Peters 
TV  market!  KDKA-TV  has  the 
lowest  channel,  highest  tune-in 
in  the  Pittsburgh  market  area. 
Over  a  million  sets  with  built-in 
viewer  loyalty,  because  Channel 
2  is  the  pioneer  in  Pittsburgh. 

For  complete  information,  call 
your  Free  &  Peters  "Colonel." 


Population  -  3,975,940 
TV  Families -1,256,400 
Retail  Sales -$5,098,764,000 
Average  Family  Income— $5,800 


WESTINGHOUSE  BROADCASTING  COMPANY,  INC. 

KDKA« KDKA-TV,  Pittsburgh;  wbz+wbza •  wbz-TV  Boston;  KYW«WPTZ, 

Philadelphia;  WOWO,  Fort  Wayne;  KEX,  Portland;  KPIX,  San  Francisco 

KPIX  represented  by  The  Katz  Agency,  Inc. 
All  other  WBC  Stations  represented  by  Free  &  Peters,  Inc. 
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Operator  Loyalty  Test 
Arguments  Set  by  FCC 

»RAL  argument  scheduled  March  7  on  FCC's 
roposed  rule-making  to  har  from  commercial 
r  amateur  radio  operator  license  any  person 
'ho  is  member  of  Communist  Party  or  similar 
roup,  or  is  not  of  "good  moral  character," 
ccording  to  order  issued  Friday.  Proposal 
hat  operator  license  applicants  would  have  to 
fbmit  fingerprints  has  been  dropped.  Notice 
f  intention  to  participate  in  argument  is  due 
y  Feb.  21. 

Decision  to  hold  oral  argument  stems  from 
ariety  of  comments  filed  on  proposal  issued  last 
une  11,  FCC  indicated.  Rules  changes  proposed 

/ould  make  ineligible  to  hold  commercial  or 
mateur  operator  license  "any  person  who  is  (a) 
member  of  the  Communist  Party  or  any  organi- 
ilion  which  has  been  required  to  register  as  a 

,  ommunist-action  or  communist  organization  un- 

|  er  the  Internal  Security  Act  of  1950,  or  any  or- 
anization  which  advocates  or  teaches  the  violent 
verthrow  of  the  Government  of  the  U.  S.  or  of 
ny  political  subdivision  thereof;  and  (b)  not  of 
ood  moral  character;  factors  for  consideration 
d  include  (1)  whether  or  not  the  person  has  been 
member  of  any  of  the  above-mentioned  or- 
anizations  and  (2)  whether  or  not  the  person 
as  been  convicted  of  any  crime  which  is  a 

.elony  under  the  laws  of  the  jurisdiction  in 
/hich  the  conviction  was  secured." 

Zh.  10  Grant  Proposed 
fo  K-SIX  in  Corpus  Christi 

TAKING  middle-of-the-road  approach,  FCC 
examiner  H.  Gifford  Irion  Friday  issued  initial 
ecision  proposing  to  grant  ch.  10  at  Corpus 
"hristi,  Tex.,  to  K-SIX  Television  Inc.  and  to 
'leny  competitive  bids  of  Superior  Television 
(|nc.  and  KEYS-TV  Inc.  He  found  Superior's 
iroposals  unrealistic  and  "lavish"  for  size  of 
narket  involved  whereas  KEYS-TV  Inc.  did 
iot  measure  up  to  either  of  its  competitors. 

Examiner  favored  K-SIX  Television  on  basis 
if  past  performance  of  KSIX  there,  integration 
if  ownership  and  operation,  and  diversifica- 
ion  of  mass  media  of  communication.  K-SIX 
fv  Inc.  is  owned  51%  by  KSIX,  with  Vann  M. 
Cennedy  as  president  of  both.  There  are 
learly  60  stockholders  in  tv  firm,  including 
sine  KSIX  employes. 

Superior  is  owned  25%  each  by  J.  D. 
iiVrather  Jr.  and  Maria  Helen  Alvarez,  prin- 
cipals in  KFMB-AM-TV  San  Diego  and  former 
owners  of  KOTV  (TV)  Tulsa.  They  still  are 
lirectors  of  KOTV,  decision  said,  and  Mr. 
Arather  holds  permit  for  ch.  44  WJDW  (TV) 
|3oston.  Three  local  stockholders  own  remain- 
rig  interest  in  Superior. 

KEYS-TV  Inc.  is  owned  one-third  each  by 
5am  E.  Wilson  Jr.,  Bruce  L.  Collins  and  group 
dentified  with  ownership  and  operation  of 
KEYS  there.  This  includes  E.  C.  Hughes,  H. 
B.  Lockhart,  Earl  C.  Dunn  and  Charles  W. 
Rossi.   Mr.  Collins  has  area  theatre  interests. 

WWOD  Sold  to  Bahakel 

S\LE  of  WWOD-AM-FM  Lynchburg,  Va.,  by 
|D.  H.  Dillard  and  associates  for  $75,000  to 
broadcaster  Cy  N.  Bahakel  filed  with  FCC 
Friday.  Buyer  owns  WABG  Greenwood  and 
WKOZ  Kosciusko,  Miss.;  WKlN  Kingsport, 
Tenn.,  and  WPLH  Huntington,  W.  Va. 

Broadcasting   •  Telecasting 
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JOLT  FOR  JUKES 

RENDITIONS  of  musical  compositions 
on  coin-operated  machines  (juke  boxes) 
would  be  termed  "public  performances 
for  profit"  and  thus  subject  to  perform- 
ance rights  and  fees  under  provisions  of 
bill  introduced  Friday  by  Sen.  Harley  M. 
Kilgore  (D-W.  Va.)  and  nine  other  sena- 
tors. Bill  was  referred  to  Senate  Judiciary 
Committee. 


WTVW  (TV)  Sale  to  Hearst 
Put  Before  Commission 

APPLICATION  for  FCC  approval  of  $2  mil- 
lion purchase  of  ch.  12  WTVW  (TV)  Mil- 
waukee by  Hearst  Corp.  [B*T,  Jan.  10]  filed 
Friday.  Hearst,  which  owns  WISN  Milwaukee, 
also  filed  petition  to  dismiss  its  application  for 
ch.  6  at  Whitefish  Bay  (Milwaukee). 

Two  million  dollar  purchase  price  covers 
up  to  $1,100,000  commitments  for  completion 
of  WTVW.  Application  showed  that  as  of  Nov. 
30,  1954,  WTVW  had  total  assets  of  $1,262,- 
474,  of  which  $114,397  was  current  assets.  Cur- 
rent liabilities  totaled  $1,095,018.  Papers 
showed  that  WTVW  lost  $145,836  between 
May  14,  1954,  and  Nov.  30,  1954. 

GOP  to  Select  Date 

REPUBLICAN  National  Committee  will  meet 
Feb.  17  in  Washington's  Hotel  Statler  to  choose 
date  and  site  for  1956  Republican  National 
Convention,  GOP  Chairman  Leonard  W.  Hall 
announced  Friday.  Republican  site  committee, 
of  which  Mr.  Hall  is  also  chairman,  will  meet 
Feb.  16  to  draw  up  recommendations  for  sub- 
mission to  parent  body. 

SDX  Seeks  Awards  Entries 

LAST  CALL  for  nominations  in  1955  awards 
competition  for  distinguished  achievements  in 
journalism  announced  Friday  by  Sigma  Delta 
Chi,  national  professional  journalism  fraternity. 
Work  must  have  been  completed  between  Jan. 
1  and  Dec.  31,  1954.  Included  among  14  cate- 
gories for  which  bronze  medallions  and  plaques 
will  be  given  are  radio  or  tv  newswriting,  radio 
or  tv  reporting,  public  service  in  radio  journal- 
ism, public  service  in  television  journalism. 
Nominations  and  material  should  be  addressed 
to  Sigma  Delta  Chi.  Awards  in  Journalism,  35 
E.  Wacker  Drive,  Chicago  1. 


UPCOMING 

Jan.  25:  Radio  &  Television  Executives 
Society  Seminar,  Toots  Shor's  Restau- 
rant, New  York. 

Jan.  26-28:  NARTB  Radio,  Tv  Boards 
meet,  Hollywood  Beach,  Fla. 

Jan.  26-28:  Georgia  Radio-Tv  Institute, 
Henry  W.  Grady  School  of  Journalism, 
U.  of  Georgia,  Athens. 

Jan.  27-29:  South  Carolina  Radio  &  Tv 
Broadcasters  Assn.,  Clemson  House, 
Clemson,  S.  C. 

For  other  Upcomings,  see  page  101 . 


FAIRFAX  M.  CONE,  president  of  Foote, 
Cone  &  Belding,  appointed  honorary  chairman 
of  Advertising  Federation  of  America  conven- 
tion, Chicago,  June  5-8.  Panel  of  judges  named 
to  select  "Advertising  Woman  of  the  Year" 
for  1955,  sponsored  by  AFA's  Council  on 
Women's  Advertising  Clubs,  consists  of  ROB- 
ERT GRAY,  manager,  advertising  sales  pro- 
motion, Esso  Standard  Oil  Co.,  N.  Y.,  chair- 
man; EARLE  LUDGIN,  president  of  Earle 
Ludgin  &  Co.,  Chicago,  and  BEATRICE 
ADAMS,  executive  vice  president  of  Gardner 
Adv.,  St.  Louis.  Presentation  of  award  will  be 
made  at  AFA's  convention  by  Miss  Adams, 
winner  of  1950  award. 

ROBERT  E.  WRIGHT,  formerly  account  exec- 
utive at  J.  H.  Kennedy  Adv.,  appointed  vice 
president  in  charge  of  marketing  services,  public 
relations,  publicity  and  industrial  advertising 
at  Roberts,  MacAvinche  &  Senne,  Chicago 
agency. 

WARREN  RESELL,  director  of  sales  and 
public  relations  for  Advertest  Research,  to  Cal- 
kins &  Holden,  N.  Y.,  as  director  of  research. 

RICHARD  F.  GORMAN,  member  of  copy- 
writing,  merchandising  and  research  depart- 
ments, Foote,  Cone  &  Belding,  appointed  as- 
sistant sales  promotion  manager  at  Admiral 
Corp.,  Chicago. 

ROBERT  J.  CLARKE,  who  has  been  with 
Geyer  Adv.,  N.  Y.,  since  1949,  named  television 
art  director  of  agency. 

CHESTER  BURGER,  national  Newsfilm  man- 
ager, CBS-TV,  to  Ruder  &  Finn  Assoc.,  N.  Y., 
public  relations  firm,  as  member  of  sales  and 
planning  staff.  He  is  succeeded  by  FRANK 
DONGHI,  foreign  Newsfilm  manager,  who 
also  continues  in  that  capacity. 

DAVID  Wil  l  i  VMS.  tv  network  sales  service, 
ABC  Chicago,  and  WILLIAM  SHARTIN,  for- 
merly with  Gill-Perna,  station  representative 
firm,  to  Weed  Television,  Chicago,  as  account 
executives. 


Lamb  Withdraws  Petition 

WICU  (TV)  Erie,  Pa.,  Friday  withdrew  its 
petition  for  severance  of  issues  and  immediate 
decision  on  qualifications  of  owner  Edward 
Lamb  in  license  renewal  hearing  before  FCC 
Examiner  Herbert  Sharfman  (early  story  page 
79).  Brief  said  in  view  of  opposition  statement 
by  FCC  Broadcast  Bureau  that  Commission's 
direct  case  is  not  concluded,  WICU  also  wished 
to  postpone  its  further  cross  examination  of 
certain  Broadcast  Bureau  witnesses  until  such 
time  as  FCC  case  is  concluded.  WICU  sever- 
ance pleading,  which  charged  Broadcast  Bureau 
case  was  bankrupt  of  any  evidence  which  would 
disqualify  Mr.  Lamb,  was  to  have  been  argued 
before  examiner  today  (Monday). 

KQV  Sale  Called  Off 

SALE  of  KQV  Pittsburgh  to  Tele-Trip  Policy 
Co.  [B«T,  Dec.  6,  Nov.  1,  1954]  "mutually  can- 
celled," it  was  announced  Friday,  following 
disagreement  over  naming  of  KQV  key  per- 
sonnel in  amended  Irwin  ch.  4  (Pittsburgh) 
application,  filed  Nov.  29,  in  behalf  of  new 
Television  City  group  (comprising  Messrs.  Ir- 
win D.  Wolf  and  Earl  F.  Reed  and  associates, 
present  owners  of  KQV).  Contract  had  called 
for  $740,000  payment  for  the  CBS-affiliated 
Pittsburgh  station.  Tele-Trip,  aviation  insur- 
ance firm,  is  owner  of  KPOA  Hawaii  and 
WTAC  Flint,  Mich.  In  making  known  cancel- 
lation of  proposed  sale,  KQV  also  announced 
renewal  of  CBS  affiliation  to  June  1957. 
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NOTICE  TO  EDITORS— This  advertisement  currently  appears  in  leading 
national  magazines.  For  more  than  30  years,  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisements, 
Metropolitan  offers  all  news  editors  (including  radio  news  editors), 


free  use  of  the  text  of  each  advertisement  in  this  scries.  The  text  may 
be  used  in  regular  health  features,  health  columns  or  health  reports 
with  or  without  credit  to  Metropolitan.  The  Company  gladly  makes 
this  material  available  to  editors  as  one  phase  of  its  public-service 
advertising  in  behalf  of  the  nation's  health  and  safety. 


Don't  be  a  target  for  WINTER  AILMENTS! 


The  raw  and  chilly  months  of  winter 
used  to  be  dreaded  because  of  the  serious 
health  threats  that  came  with  them.  Pneu- 
monia, for  instance,  was  especially  feared. 

Just  a  few  years  ago,  this  disease  claimed 
one  out  of  every  three  of  its  victims.  Now, 
fortunately,  the  threat  of  pneumonia  is 
much  less  serious  because  the  sulfa  drugs 
and  antibiotics  are  so  effective  in  most 
cases. 

Pneumonia  is  still  dangerous  when  treat- 
ment is  delayed.  This  was  shown  in  a  recent 
study  of  1 5,000  cases.  The  case-fatality  rate 
was  twice  as  high  for  patients  .treated  after 
the  fourth  day  of  illness  as  for  those  treated 
earlier. 

This  is  why  you  should  call  the  doctor 
immediately  when  you  suspect  pneumonia. 
When  treated  promptly,  pneumonia  can 
usually  be  cured  in  a  surprisingly  short  time. 


What  can  you  do  to  escape  becoming  a 
target  for  pneumonia?  One  of  the  wisest 
things  is  to  take  proper  care  of  yourself 
when  you  have  a  cold.  In  nine  out  of  ten 
cases  of  pneumonia,  colds  occur  before 
pneumonia  develops. 

Should  you  "come  down"  with  a  cold, 
stay  at  home  and  rest  in  bed,  eat  lightly 
and  drink  plenty  of  liquids.  If  a  cold  per- 
sists ...  and  especially  if  you  develop  a 
slight  fever  .  .  .get  in  touch  with  your  doctor 
promptly. 

High  fever  makes  the  difference  between 
a  "slight  cold"  and  a  "serious  cold,"  be- 
cause it  usually  means  that  complications 
have  developed.  If,  in  addition  to  fever, 
you  also  have  chills,  painful  coughing  or 
difficult  breathing,  report  these  symptoms 
to  your  doctor  at  once,  for  they  almost 
invariably  indicate  pneumonia. 


While  winter  is  upon  us,  it  is  important 
to  protect  your  general  health.  You  may 
do  this  if  you  get  all  the  sleep  you  need, 
eat  a  balanced  diet  and  avoid  exposure  to 
severe  weather  unless  properly  dressed.  In 
addition,  keep  away  from  anyone  already 
suffering  from  a  respiratory  ailment. 

By  guarding  your  health,  your  resistance 
to  colds,  virus  infections  and  pneumonia 
may  be  increased.  In  the  event  you  develop 
one  of  these  ailments,  your  ability  to  fight 
the  infection  and  recover  quickly  will  be 
greater. 

If  you  would  like  more  information  on 
how  to  help  avoid  becoming  a  target  for 
winter  ailments,  Metropolitan  will  gladly 
send  you  a  free  copy  of  its  booklet,  Respir- 
atory Diseases. 


COPYRIGHT   1955  METROPOLITAN    LIFE   INSURANCE  COMPANY 
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NEW  STUDIO  SYNC  GENERATOR  TG-2A  (Field  Generator  is  T 
TG-12A).  Combines  sync  generator,  dot  generator,  Genlock,  g 
ing  generator,  regulated  power  supply— on  a  single  chassis.  A 
matic  Changeover  Switch  MI-26289  (illustrated)  is  a  compan 
unit  for  convenient  switching  between  two  syne  generators. 


COLOR  FREQUENCY  STANDARD  MI-40201.  Source  of 
mc  color  subcarrier  used  with  sync  generator  to  complete 
hronizing  function  for  color  operation.  A  counter  chain  is  in- 
uded  to  provide  means  for  locking  the  sync  generator  to  the  color 
subcarrier. 


NEW  COLOR  STABILIZING  AMPLIFIER  TA-7B.  In  the  studio,  it  f 
forms  all  normal  Stabilizing  Amplifier  functions  — plus  impro 
operation  with  the  Genlock.  At  transmitter,  it  provides  the  wl 
stretch  required  for  color  operation.  Corrects  frequency  respo 
for  transmission  losses. ' 


NEW  PULSE  DISTRIBUTION  AMPLIFIER  TA-4A.  Regenerates  de- 
graded pulse  signals.  Restores  rise  time.  Removes  overshoots  and 
spikes.  Eliminates  hum,  surges,  tilt.  Provides  sending-end  termina- 
tion for  better  long-line  performance. 


Up-':-  ■'. 


COLORPLEXER  TX-1B  combines  on  a  single  chassis  all  circuits 
id  to  produce  a  composite  color  signal  from  color  primary  sig- 
ie  live  camera,  film  camera,  or  color  bar  generator.  New- 
features  improved  stability  and  retrace  blanking. 


NEW  VIDEO  SWITCHER  MI-26277.  Ideal  for  monitor  switching  in 
announce  booth,  projection  room,  program  consoles  .  .  .  wherever 
monitors  tnay  be  located.  The  inexpensive  means  for  modernizing 
your  preserft  switching  installation. 


NEW  TV  EQUIPMENTS 

...for  better  monochrome  and  color 


Illustrated  here  are  a  few  of  RCA's  new,  improved 
video  designs  for  monochrome  and  color  operation 
—from  the  most  comprehensive  line  of  television 
equipment  in  the  industry. 

Engineered  in  accordance  with  the  best  television 
practice,  these  units  are  designed  for  progressive 
TV  stations  looking  for  new  ways  to  keep  picture 
quality  "up-to-the-minute."  They  offer  improved 
operating  efficiency  and  economy.  They  save  as 
much  as  2A  the  rack  space  of  previous  designs. 

RCA  improved  Video  Equipments  are  already  in 
operation  in  well-known  TV  stations  throughout 
the  country— on  both  monochrome  and  color.  For 
complete  information  on  the  entire  line,  call  your 
RCA  Broadcast  Sales  Representative.  In  Canada, 
write  RCA  Victor,  Ltd.,  Montreal. 


Free  technical 
folders  on  RCA 
Video  units.  Sim- 
ply tell  your  RCA 
Broadcast  Sales 
Representative  the 
number  (listed  be- 
low). 


Item 

Cat.  No. 

TA-3A 

Video  Distribution  Amplifier 

B.2502 

TA-4A 

Pulse  Distribution  Amplifier 

B.2504 

TA-7B 

Color  Stabilizing  Amplifier 

B.86 

TG-2A 

Studio  Sync  Generator 

B.3400 

TX-1B 

Colorplexer 

B.878 

WA-8A 

Color  Stripe  Generator 

B.6067 

MI-26289 

Sync  Generator  Changeover  Switch 

B.3402 

MI-40201 

Color  Frequency  Standard 

B.872 

MI-40202A 

Burst  Flag  Generator 

B.874 

RADIO    CORPORATION  of  AMERICA 

ENGINEERING  PRODUCTS  DIVISION  CAMDEN.  N.J. 


MEW  COLOR  STRIPE  GENERATOR  WA-8A.  Enables  you  to  transmit 
color  test  signals  along  with  regular  monochrome  signal.  Useful 
lor  receiver  adjustment  throughout  the  program  day.  The  inexpen- 
sive "must"  for  TV  stations  planning  color. 


IN  REVIEW 


CAPITAL 

FILM  LABS,  INC. 

Formerly  McGeary-Smith 

1905  Fairview  Ave.,  N.E., 
Washington  2,  D.C. 


TV  READER'S  DIGEST 

DON'T  judge  by  appearances;  you  can't  tell  a 
book  by  its  cover;  actions  speak  louder  than 
words — all  those  and  other  time-tested  adages 
were  brought  to  mind  by  "The  Last  of  the 
Shooting  Sheriffs,"  opening  presentation  of  Tv 
Reader's  Digest,  which  started  Jan.  17  as  a 
Monday,  8-8:30  p.m.  EST,  series  on  ABC-TV. 

The  half-hour  drama  depicted  an  old  time 
sheriff,  whose  exploits  in  shooting  it  out  with 
many  of  the  most  notorious  bad  men  of  the 
Old  West  had  made  him  a  living  legend.  He 
is  brought  out  of  retirement  to  serve  as  mar- 
shal of  Silver  Town  and  when  he  arrives  to 
take  over  his  new  assignment  he  is  a  disappoint- 
ment to  many  of  the  townsfolk,  especially  to 
the  hero-worshiping  small  boys.  Instead  of  a 
swaggering  fighter,  here  is  a  quiet  old  man, 
riding  not  a  dashing  charger  but  a  plodding 
mule.  He  carries  his  gun  with  his  other  be- 
longings in  a  satchel  and  shoots  it  two-handed. 

When  a  gang  of  drunks  shoot-it-up  outside 
his  quarters  in  the  middle  of  the  night  without 
provoking  any  action  on  the  marshal's  part — 
he  rounds  them  up  in  the  morning  when  they're 
sleeping  it  off  and  he  can  arrest  them  without 
trouble — the  townspeople  decide  it's  time  for 
him  to  go.  But,  as  he's  leaving  there's  a  bank 
holdup  and,  so  deliberately  as  to  be  agonizing, 
he  draws  his  gun,  levels  it  and  shoots  the  driver 
of  the  get-away  car,  then  the  other  bandits  as 
they  attempt  to  flee  from  the  wrecked  vehicle. 

The  townspeople  cheer,  the  small  boys  are 
in  seventh  heaven  and  all  ends  as  gloriously 
as  the  shining  new  Packards  displayed  in  the 
program's  commercials.  Homely  virtue  has  tri- 
umphed, in  good  Reader's  Digest  style,  the 
style  that  has  made  the  magazine  whose  pieces 
are  dramatized  in  this  new  tv  series  the  most 
widely  distributed  magazine  in  the  nation.  It 
will  take  more  than  one  program  to  tell  whether 
the  television  series  will  be  equally  popular,  but 
it  certainly  got  off  to  a  good  start. 

Production  costs:  Estimated  at  $30,000. 

Sponsored  by  Studebaker-Packard  Corp.  through 
Ruthrauff  &  Ryan  on  ABC-TV  Monday, 
8-8:30  p.m.  ElST. 

Created  and  produced  by  Chester  Erskine. 

Production  coordination  by  Conne-Stephens, 
American  National  Studios. 

Directors:  William  Beaudine,  William  Seller, 
Harry  Horner  and  others.  Mr.  Beaudine 
directed  the  opening  program. 

Writers:  Frank  Gruber,  Stephen  Longstreet, 
George  Beck,  Chester  Erskine  and  others. 
Mr.  Gruber  wrote  the  first  program. 

Director  of  Photography:  Lester  Shorr;  script 
supervisor:  Howard  J.  Green;  art  director: 
C.  Daniel  Hall;  editorial  supervisor:  Jason 
H.  Bernie;  film  editor:  Walter  Hanneman. 

Host  for  series:  Hugh  Reilly. 

Cast  of  premiere:  Russ  Simpson  as  Sheriff  Jim 
Roberts;  John  Hamilton,  Chubby  Johnson, 
Francis  MacDonald,  Bill  Fawcett,  Dick 
Reeves,  Jimmy  Hawkins,  Bobby  Taylor, 
Tommy  Kirk,  Al  Wyatt,  Red  Morgan. 

NEW  RED  SKELTON  SHOW 

THE  New  Red  Skelton  Show  viewed  Jan.  11, 
the  second  telecast  of  the  new  series,  seemed 
an  improvement  over  the  old  Red  Skelton  Show. 

In  the  earlier  series,  Red  had  to  spread  him- 
self over  the  lot,  switch  to  several  characteriza- 
tions, bring  on  dancing  girls,  and  the  other 
appurtenances  to  pad  out  an  hour-long  "vari- 
ety" show. 

In  the  new  show,  Red — or  his  managers — 
has  had  the  sense  to  pull  his  hi-jinks  together 
into  a  short,  one-dimensional  half-hour.  It 
makes  much  more  sense.  After  all,  Red  is  a 
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clown — in  the  classic  American  tradition — and 
a  single  gag  running  for  half-an-hour  is  enough 
for  him  to  get  his  slapstick,  prattfalls  and  horse- 
play across. 

In  the  Jan.  11  program,  the  tired  vaudeville 
skit  about  the  grown  man  in  the  fourth  grade 
was  used.  Attending  the  Skelton  clowning  were 
Reginald  Denny  as  Red's  English  butler,  Diana 
Lynn  as  the  pretty  schoolteacher,  and  a  group 
of  boys  right  out  of  Central  Casting.  It  had  its 
moments. 

Production  costs: 

Sponsored  by  Pet  Milk  Co.  through  Gardner 
Adv.  Co.  and  S.  C.  Johnson  &  Son  through 
Needham,    Louis    &    Brorby,  alternating 

weekly. 

Broadcast  Tuesdays,  9-9:30  p.m.  EST  on  CBS- 
TV  from  Hollywood. 

Starring  Red  Skelton  and  guests. 

Producers:  Douglas  Whitney,  Jack  Donahue; 
director:  Jack  Donahue;  executive  producer: 
Cecil  Barker. 

Music  conductor:  David  Rose. 

Writers:  Paul  West,  Jay  Gommers,  Lou  Meltzer. 

MOTORAMA 

TWO  things  ,stand  out  after  the  full  hour  of 
Wednesday's  "Motorama"  show,  Here's  Look- 
ing at  You,"  sponsored  by  General  Motors  on 
NBC-TV. 

GM  can  pay  a  tv  comedian  for  an  hour's 
stint  at  the  yearly  rate  of  some  of  its  highest- 
incomed  executives. 

GM  produces  some  pretty  sleek  looking  auto- 
mobiles. 

Since  the  main  purpose  of  the  program  was- 
to  convey  the  latter  thought  in  an  extrava- 
ganza coast-to-coast,  we  must  chalk  up  the 
show  as  a  success  regardless  of  how  many  pro- 
duction faults  filtered  the  program's  effective- 
ness. 

The  show  opened  with  $100,000-per-hour 
Bob  Hope  on  film  doing  his  customary  solo 
appearance  peppered  with  gags  and  much  laugh- 
ter on  the  sound  track.  Mr.  Hope  didn't  miss 
a  trick  or  a  chance  to  use  as  many  inexpensive 
gags  as  possible.  Some  of  the  better  ones:  on 
money  (ergo,  it  is  GM's  Buick  Division  which 
stuffed  Jackie  Gleason's  money  belt  with  a 
fat,  financial  tv  contract) — "When  I  heard  the 
salary  I  came  (to  New  York)  by  suction";  on 
New  York's  Waldorf-Astoria,  where  "Motor- 
ama" opened  its  nationwide  tour — "It  is  the 
first  time  I  had  a  house  detective  ask  me  if 
I  had  a  Corvette  in  my  room."  The  usual 
quips  on  Jack  Benny  and  Hollywood  traffic 
were  pulled  out  of  the  Hope  chest. 

Once  Mr.  Hope  was  taken  off  film  and  ap- 
peared "in  person'"  at  the  auto  exhibit,  the 
program  settled  down  to  a  more  leisurely  pace 
and  the  ad-libbing  to  a  vocabulary  of  such  re- 
markable remarks  as  "sure  great,  yeah,  that's 
wonderful"  or  "beautiful,  beautiful." 

Viewers  were  taken  on  the  grand  tour  of 
"Motorama."  They  were  shown  fabulous  auto- 
mobile models,  with  some  chic  girls  doing  a 
fashion  bit  near  the  program's  conclusion  to 
assure  the  home  audience  that  all  this  money 
and  glitter  were  not  to  be  devoted  solely  to 
the  inanimate  Fisher  Body  productions.  Also 
provided  was  a  full  orchestra,  a  mixed  chorus 
and  a  couple  of  soloists. 

Guide  to  GM's  car  show  was  GM  President 
Harlow  H.  Curtice.  Messrs.  Curtice,  Hope  and 
a  good  half-dozen  vice  presidents  in  charge  of 
the  various  divisions  of  the  corporation,  han- 
dled microphones  and  sound  lines  with  un- 
canny luck.  Throughout  the  program,  the  odds 
were  heavy  that  somebody  would  trip  over  a 
microphone  cord.  As  it  was,  the  sundry 
cameras,  cameramen,  engineers  and  floor  di- 
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shot-in-the-arm 
TV  ever  had ! 


56  FIRST-TIME-ON-TV 

"A"  FILMS  WITH  TOP  STARS! 

56  GOLDEN  WEEKS 
OF  TOP  RATING  TV! 

Here's  a  real  gold  mine  for  any  station,  any  sponsor-a  treasury 
of  56  first-run  feature  films  of  top  box-office  calibre! 
As  a  matter  of  fact,  many  of  these  films  are  so  new  that  they  are 
actually  still  in  release!  Naturally,  we  can't  mention  their  titles, 
but  look  at  the  star-spangled  names  that  appear  in  them! 
WOR-TV,  New  York,  who's  "Million  Dollar  Movie"  is  sold  out  with 
an  84.2  rating  has  purchased  the  entire  package  of  56  features. 
Associated  Artists  Productions,  Inc.,  world-wide  producers  and 
distributors  of  films  for  television,  has  offices  at  345  Madison  Ave., 
New  York  City,  regional  offices  are  currently  being 
organized  in  principal  cities. 

Don't  wait!  Get  a  big  box-office  audience  for 
your  station... your  product! 


ASSOCIATED   ARTISTS   PRODUCTIONS,  INC. 
345  MADISON  AVENUE  •  NEW  YORK  CITY 
MU  6-2323 


call 


now 
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The  difference  that  sets  WCBS-TV 
apart  from  all  other  stations  in 
New  York  is  its  policy  to  devote 
the  same  effort,  ingenuity  and 
production  skill  to  each  of  its 
programs,  whether  in  the  field  of 
entertainment  or  in  the  area  of 
education  and  information. 


It  is  this  "difference"  that  last 
year  won  for  WCBS-TV  the  largest 
average  audiences  in  New  York, 
day  and  night. 

It  is  this  same  "difference"  that  in 
1954  earned  for  WCBS-TV  high 
praise  from  the  critics  and  the 
community  for  the  largest  schedule 
of  public  interest  programs  of  any 
station  in  New  York— plus  a 
George  Foster  Peabody  medal. 

Finally,  it's  this  same  "difference" 
that  last  year  persuaded  advertisers 
to  invest  more  of  their  dollars 
with  WCBS-TV  than  with  any  other 
New  York  television  station. 

This  distinction  can  make  a  big 
difference  in  sales  to  any  advertiser 
who  wants  to  get  the  most  out  of 
television  in  1955. 

WCBS-TV  New  York,  Channel  2 

CBS  OWNED.  Represented  by 
CBS  Television  Spot  Sales. 

A 


IN  REVIEW 


and  taking  real  buying  -  type 
notice  of  the  late  movies  here. 
They're  open  for  participation. 


10:15  to  11:15  p.m. 

STORY: 

For  instance,  a  large  drug  store 


sold  over  $25,000  in  traffic  ap- 
pliances in  one  week  by  UGing 

late  movie  spots! 


Mated  \^Va  Mcnt 

K  DUB-TV 

LUBBOCK,  TEXAS 


ifalONAl   REPRESENTATIVES:  AVERY-KNODEL  INC. 


PRESIDENT  AND  GEN.  MGR.,  W.  D.  "DUB"  ROGERS 
GEORGE  COLLIE,  NAT'L.  SALES  MGR.  
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rectors  had  all  they  could  do  to  duck  out  of 
the  line  of  sight  of  the  live  camera.  Some  didn't 
quite  make  it,  and  the  viewer,  among  other 
peculiar  sights  of  paraphernalia,  had  quick 
glimpses  of  anonymous  fellows  doing  the  100- 
meter  dash. 

The  show's  sights  were  interesting,  particu- 
larly the  Cadillac  with  an  ermine-trim  interior, 
floor-matted  with  mouton.  The  creative  GM 
auto  lines  of  the  "future"  were  quite  fancy,  too. 
The  visit  with  the  Frigidaire  Division's  gadgeted 
kitchen  of  the  future  was  rushed  a  bit  to  the 
detriment  of  the  women  in  the  tv  audience. 

For  all  the  staging  and  production  which 
went  into  the  program,  we  can't  help  toying 


with  the  thought  of  how  many  Chevrolets, 
Oldsmobiles,  Pontiacs,  Buicks  and  even  Cadil- 
lacs one  can  buy  for  $100,000.   Or,  perhaps 
Mr.  Hope  prefers  a  few  of  each. 
Production  cost:  Approximately  $120,000. 
Sponsored  by  General  Motors  Corp.  through 
Kudner  Agency  for  one-time  telecast  on  NBC- 
TV,  Jan.  19,  9-11  p.m. 
Master  of  ceremonies:  Bob  Hope. 
Music  direction:  Victor  Young,  Edward  Hay- 
men. 

Singers:  Priscilla  Gillette,  David  Atkinson. 
Announcer:  Frank  Gallup. 


Appreciation 

EDITOR: 


OPEN  MIKE 


I  have  had  the  pleasure  of  reading  the  edi- 
torial, "When  the  Whirlwinds  Blow,"  in  your 
issue  of  Jan.  10  and  I  want  you  to  know  how 
much  I  appreciate  it. 

Your  comments  are  indeed  generous.  Such 
kind  words  are  truly  encouraging  for  my  asso- 
ciates and  me,  and  I  hope  that  we  may  always 
be  able  to  carry  out  our  responsibilities  in  a 
manner  deserving  of  your  support. 

J.  Edgar  Hoover.  Director 
Federal  Bureau  of  Investigation 
U.  S.  Dept.  of  Justice 
Washington,  D.  C. 

Social  Impact 

EDITOR. 

It's  always  welcome  news  to  learn  of  the 
social  impact  television  has  on  the  American 
scene. 

In  our  own  backyard,  the  Parent-Teacher 
League  of  the  Pawtucket  Christian  Day  School 
agreed  that  "television  can  be  an  asset  in  child 
education  and  entertainment  if  parents  apply 
adequate  selectivity  to  child  viewing." 

Jay  Hoffer,  Promotion  Mgr. 
WJAR-TV  Providence.  R.  I. 

It's  Lessing,  Not  Lyon,  for  KRNT 

EDITOR: 

Thanks  for  listing  our  appointment  as 
agency  for  the  Cowles  Broadcasting  Co. 
in  your  Jan.  3  issue.  However,  part  of 
it  is  in  error  in  that  we  are  handling 
only  KVTV  (TV)  Sioux  City  and  WNAX 
Yankton. 

KRNT  Des  Moines  is  handled  by  an- 
other agency  from  whom  you  will  prob- 
ably receive  a  complaint,  but  I  just  wanted 
to  get  the  matter  straight  with  you  in  case  you 
thought  running  a  correction  was  necessary. 

W.  D.  Lyon,  Pres. 

W.  D.  Lyon  Co.,  Cedar  Rapids,  Iowa. 

[EDITOR'S  NOTE:  Although  it  made  no  com- 
plaint, B»T  is  glad  to  set  the  record  straight  and 
state  that  the  agency  for  KRNT  is  Lessing  Ad- 
vertising Co.,  Des  Moines.] 

WBAT  Raised  the  Donors 

EDITOR: 

With  reference  to  your  column  In  the  Pub- 
lic Interest  ("WMRI  (FM)  Raises  Donors") 
[BoT,  Dec.  13,  1954],  we  would  like  the  true 
facts,  as  they  really  are,  published: 

The  appeal  was  broadcast  over  WBAT  at 


the  direct  request  of  the  Marion  General  Hos- 
pital Administrator,  Mr.  Roy  House. 

Mr.  House  said:  "We  called  WBAT,  and  only 
WBAT,  for  the  emergency  appeal  for  blood  to 
rebuild  the  blood  bank  at  the  hospital.  All 
eleven  donors  came  as  a  direct  result  of  the 
appeal  over  WBAT  .  .  ." 

I  feel  we  are  due  the  courtesy  of  a  printed 
explanation  in-  B»T.  We  are  not  the  ones  at 
fault  in  this  matter  and  still  feel  that  an  injustice 
has  been  done  to  WBAT  .  .  . 


Bill  Richards,  Program  Dir. 
WBAT  Marion,  Ind. 

[EDITOR'S  NOTE:  B-T's  story,  crediting  WMRI 
(FM)  Marion  with  getting  eleven  donors  out  on 
a  Sunday  evening  to  replenish  the  hospital's 
blood  bank,  was  based  on  a  letter  from  Richard 
E.  Stanley,  secretary,  Chronicle  Publishing  Co., 
licensee  of  WMRI.  After  WBAT  had  pointed  out 
that  it,  not  WMRI,  had  actually  broadcast  the 
appeal,  Mr.  Stanley  wrote  that  a  Chronicle  re- 
porter had  told  him  that  Mr.  House  had  credited 
WMRI  with  getting  the  needed  blood.  "Mr.  House 
told  me  he  is  positive  he  told  McGrew  that  it  was 
WBAT.  As  a  matter  of  fact,  if  I  had  used  my 
head,  I  would  have  realized  it  couldn't  have  been 
our  fm  station  because  we  sign  off  at  6  p.m. 
Sunday  ...  It  appears  to  be  a  matter  of  mis- 
understanding, although  a  most  embarrassing  one 
to  the  Chronicle  Publishing  Co.,  to  WMRI  and  to 
me  personally  .  .  ."] 

What  Georgia  Needed 

EDITOR: 

As  a  student  of  the  U.  of  Georgia  and  a 
major  in  radio-television-journalism,  I  was  over- 
joyed to  see  your  article  on  Georgia  [B»T,  Dec. 
27,  1954].  I  believe  that  it  was  just  what 
Georgia  needed  and  I  wish  to  thank  you  for 
having  the  foresight  to  realize  this  ...  I  feel 
as  though  I  speak  for  the  youth  of  Georgia 
and  the  South  in  saying  "thank  you." 

Sylvia  Downs 

Henry  Grady  School  of 

Journalism 
U.  of  Georgia,  Athens,  Ga. 

EDITOR: 

...  a  remarkable  job  of  reporting. 

James  Saxon  Childers 
Editor 

Atlanta  Journal 

EDITOR: 

.  .  .  The  story  was  a  lulu  .  .  .  You  may  be 
sure  it  will  be  most  useful  to  us. 

A.  D.  Willard  Jr. 
President-Gen.  Mgr. 
WGAC  Augusta,  Ga. 

[EDITOR'S  NOTE:  Reprints  of  the  12-page  ar- 
ticle, Georgia,  are  available  from  B-T  at  $4.50  for 
25  copies,  S9  for  50  and  $15  per  hundred.] 
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CONLAN  RADIO  REPORT 
METROPOLITAN  GRAND  RAPIDS 
NOVEMBER,  1953 


Morning 

Afternoon 

Night 

WJEF 

29.6% 

30.8% 

33.1% 

B 

26.3 

22.8 

28.6 

Others 

44.1 

46.4 

28.3 

YOU  NEED  WJEF  RADIO 
TO  BREAK  RECORDS 
GRAND  RAPIDS! 


WJEF,  Grand  Rapids,  is  the  top  radio  buy  in  Western 
Michigan's  Number  1  market — morning,  afternoon 
and  night.  Conlan  figures,  left,  prove  it.  Of  the  area's 
116,870  radio  homes,  WJEF  delivers: 

12.6%  more  morning  listeners  than  the  next  sta- 
tion— 

25.2%  more  afternoon  listeners — 
9.6%  more  evening  listeners! 

WJEF  also  costs  less  than  the  next  station.  On  a  52- 
time  basis,  you  can  actually  buy  a  daytime  quarter- 
hour  for  less  than  25^  per-thousand-radio  homes! 


WKZO  —  KALAMAZOO 

WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 

WJEF  — GRAND  RAPIDS 

WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 

KOLN  —  LINCOLN,  NEBRASKA 

KOLN-TV  — LINCOLN,  NEBRASKA 

Associated  with 
WMBD  — PEORIA,  ILLINOIS 


CBS  RADIO  FOR  GRAND  RAPIDS  AND  KENT  COUNTY 

Avery- Knodel,  Inc.,  Exclusive  National  Representatives 


*  Scott  Crossfield  of  the  USAF  set  this  record  in  November,  1953,  flying  a  Douglas  Skyrocket. 


They're  digging  for  oil  down  in 
Georgia.  Haven't  found  any  yet,  but 
with  that  never  say  die  spirit  they've 
already  drilled  sixty  holes  in  the  rich 
Southern  Georgia  area  where  our 
megacycles  and  kilocycles  go  galli- 
vantin'  daily. 

Just  means  one  thing— there's  money 
there  now  and,  with  such  perseverance, 
there's  going  to  be  oil  one  of  these 
days. 

No  use  waiting.  You  might  just  as 
well  be  draining  off  some  of  that 
wealth  and,  while  we  might  be  preju- 
diced, we  just  don't  believe  you  can 
find  a  better  way  than  to  put  us  to 
work  for  you.  We  are  that  friend  of 
the  family  you  look  for  when  you 
really  want  to  get  next. 

The  local  folks  down  here  have  al- 
ready found  us  mighty  friendly.  They 
believe  in  us  too,  and  consequently 
WMAZ  Radio  carries  more  local  dollar 
volume  than  the  other  network  outlets 
combined.  The  Katz  boys  can  tell  you 
all  about  our  radio  operation,  and  if 
it's  TV  you  want,  just  contact  Avery- 
Knodel. 

SOUTHEASTERN 
BROADCASTING 
COMPANY 

MACON, GA. 


Page  20    •    January  24,  1955 


our  respects 

to  EMANUEL  SACKS 


IF  Manie  Sacks  carried  his  office  in  his  hat 
he  would  have  to  wear  at  least  three  fedoras. 
His  jobs:  vice  president  and  general  manager 
of  RCA  Victor's  record  division,  staff  vice 
president  and  assistant  to  the  board  chairman 
of  NBC  and  a  staff  vice  president  of  RCA. 

Mr.  Sacks  doesn't  have  three  offices  to  keep 
up  with  these  separate  activities,  but  he  does 
have  two.  Each  is  located  in  Rockefeller  Plaza 
— one  on  the  towering  53  rd  floor  of  the  RCA 
Bldg.,  the  other  on  the  32nd  floor  of  the  Inter- 
national Bldg.  At  both  offices  he  receives  up- 
wards of  100  calls  per  day.  These  may  range 
from  an  old  Philadelphia  friend  who  wants  to 
get  his  television  set  fixed  to  the  "Victrola" 
Phonograph  Division  seeking  his  advice  on  a 
new  high-fidelity  phonograph  or  a  Broadway 
producer  inviting  him  to  attend  the  audition 
of  a  new  Broadway  show.  His  battery  of  secre- 
taries handles  an  output  of  correspondence 
which  extends  to  every  front  of  show  business. 

The  multiplicity  of  Mr.  Sacks'  interests  as  he 
commutes  between  his  two  offices  often  means 
that  in  the  course  of  a  few  hours  he  gives  his 
advice  and  counsel  in  a  variety  of  different 
areas  pertinent  to  all  phases  of  RCA  activities. 
This  can  include  a  decision  on  the  market  po- 
tential of  a  forthcoming  tape  reproducer  to  be 
introduced  by  the  RCA  Engineering  Products 
Division,  to  the  budget  for  the  advertising  and 
promotion  campaign  scheduled  to  push  the  high- 
fidelity  demonstration  disc  "Hearing  Is  Be- 
lieving." 

Manie  Sacks  came  to  RCA  in  1950  to  a  job 
that  fits  his  personality  and  background  perfect- 
ly. As  vice  president  on  the  staff  of  Board 
Chairman  Brig.  Gen.  David  Sarnoff  and  RCA 
President  Frank  Folsom,  he  is  in  touch  with  all 
of  the  corporation's  artist  relations.  His  advice 
is  sought  and  welcomed  in  all  of  RCA's  broad- 
casting, televising,  recording  and  manufacturing 
subsidiaries.  As  part  of  his  Record  Division 
activities  he  may  fly  to  a  key  city  to  straighten 
out  a  distribution  problem,  or  tackle  a  manu- 
facturing wrinkle  at  the  Rockaway,  N.  J.,  or 
Indianapolis  plant.  He  is  frequently  on  the 
wing  to  Hollywood  to  study  sales  and  merchan- 
dising trends  or  look  over  the  talent  picture. 

Mr.  Sacks  is  fully  aware  of  the  importance 
of  television  in  spawning  new  entertainment 
stars  and  solidifying  the  position  of  established 
personalities.  Perry  Como,  Eddie  Fisher,  Dinah 
Shore  and  Tony  Martin  are  prime  examples  of 
the  new  show  business  in  which  television  has 
given  all  facets  of  artists'  careers  a  fresh  sig- 
nificance." 

The  reason  for  this,  according  to  Mr.  Sacks, 
is  two-fold: 

(1)  Television  has  developed  a  new  group  of 
stay-at-homes,  and  many  of  these  stay-at-homes 


have  become  freshly  interested  in  records. 

(2)  The  artists  themselves  have  a  new  na- 
tional showcase  arena  in  the  tv  medium  which 
constantly  keeps  them  in  the  public  spotlight — 
and  the  spotlight  stimulates  record  sales. 

Mr.  Sacks'  knowledge  of  the  recording  and 
entertainment  business  enables  him  to  make 
fast-moving  decisions  which  have  helped  to 
increase  the  record  department's  sales  volume 
considerably  during  the  time  he  has  been  in 
charge. 

In  1938,  Mr.  Sacks  became  a  member  of  the 
staff  of  the  Music  Corp.  of  America,  the  world's 
largest  musical  and  theatrical  agency.  Prior  to 
that  he  was  in  Philadelphia  with  Ike  and  Leon 
Levy  at  radio  station  WCAU.  While  affiliated 
with  MCA,  he  made  a  valuable  contribution  to 
the  band  business  by  convincing  the  managers 
of  several  eastern  county  fairs  that  bands,  in- 
stead of  freak  shows  or  trapeze  acts,  should  be 
featured  attractions.  This  was  done  during  the 
depth  of  the  depression  when  unemployment 
was  at  its  height  and  both  bands  and  fairs  were 
going  into  bankruptcy.  Both  Eddy  Duchin  and 
Guy  Lombardo,  whom  Mr.  Sacks  had  sold  to 
the  Brockton,  Mass.,  and  Allentown,  Pa.,  fairs, 
played  to  overflow  crowds  nightly. 

Although  long  a  familiar  entertainment  world 
personality,  Mr.  Sacks  did  not  become  a  na- 
tional figure  until  1940  when  he  was  vice  presi- 
dent of  Columbia  Records.  As  an  A  and  R 
man,  or  executive  in  charge  of  artists  and 
repertoire,  he  selected  the  songs  to  be  recorded, 
the  artists  who  would  sing  them,  the  bands 
which  would  play  them  and  the  arrangements 
to  be  used  in  their  execution.  He  came  directly 
to  RCA  from  Columbia,  after  discovering  and 
building  the  careers  of  many  of  today's  biggest 
names  in  show  business. 

Mr.  Sacks  is  a  native  Philadelphian.  He  was 
born  in  the  Quaker  City  on  Jan.  30,  1904. 
During  his  business  career  there  he  was  a  direc- 
tor of  two  banks  and  the  youngest  member 
ever  to  serve  on  the  board  of  each  institution. 

Although  he  currently  maintains  a  bachelor 
New  York  residence  at  the  Essex  House,  Mr. 
Sacks  still  considers  himself  a  Philadelphian 
and  returns  regularly  to  visit  his  home  there. 

How  he  finds  time  for  all  his  activities,  inter- 
ests and  contacts  is  one  of  the  keys  to  Mr.  Sacks' 
success.  He  answers  every  piece  of  mail  in 
his  tremendous  correspondence  and  he  talks 
on  the  telephone  with  as  many  callers  as  he 
can.  Although  he  has  not  had  a  vacation  in 
eight  years,  he  plays  an  occasional  round  of 
golf  and  considers  going  to  shows  and  night- 
clubs his  chief  form  of  relaxation. 

Mr.  Sacks'  many  friendships  have  made 
"I'm  gonna  call  Manie  about  that"  one  of  the 
bywords  of  Broadway. 
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SOUPYfe  ON 

outrates  11:00  p.  m.  news  in  Detroit 


Detroit's  most  popular  comedian,  Soupy  Sales, 
has  done  it  again!  On  top  of  his  tremendous 
"12  O'Clock  Comics"  success,  he  has  now  upset 
tradition  by  outrating  11:00  PM  News  (on  all 
three  competing  stations)  with  a  variety  show. 

In  fact,  in  the  past  6  months  "Soupy 's  On" 
outrated  News  112  out  of  160  days!  The  show 
features  Soupy's  zany  comedy,  music  by  the  Hal 
Gordon  Quintet,  plus  name  guests  such 
as  Marilyn  Maxwell,  Duke  Ellington,  Ronnie 
Gaylord,  Earl  "Fatha"  Hines,  Crew  Cuts. 

Latest  "Soupy's  On"  rating,  10.5! 
Weekdays,  11:00  to  11:15  PM  (participating). 


wxy  z  •  t v 

CHANNEL  7  •  DETROIT  * 


Represented    Nationally   by   Blair   TV,  Inc. 
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local  shows  that 

make  beautiful  music 


Like  "Jamboree",  a  weekly  half  hour,  citified  hill 
billy  hoe-down  that  turns  mountain  tunes  into 
cracker  sales  for  Strietmann  Biscuit  Company. 
Strietmann's  spectacular  sales  success  in  Tidewater 
Virginia  is  greatly  due  to  our  production  know- 
how,  skillful  live  commercials  and  the  kind  of  ex- 
perienced, expert  touch  you'll  find  in  all  of  WTAR- 
TV's  local  shows  . .  .  "Romper  Room",  "Variety 
Show",  "Fun  House",  "Esso  Reporter",  and  many 
more.  See  your  Petry  man  and  let  WTAR-TV  make 
beautiful  music"  for  you. 


channel  3 
NORFOLK 


Represented  By  Edward  Petry  &  Co.,  Inc. 


JANE  DALY 

on  all  accounts 

JANE  DALY  is  one  of  the  few  ladies  in 
agency  circles  you  can  address  as  "Mademoi- 
selle Veepee."  She  is  the  first  member  from 
the  distaff  side  ever  to  be  named  a  vice  presi- 
dent in  the  25-year-plus  history  of  Earle  Ludgin 
&  Co.  in  Chicago. 

Miss  Daly,  who  rose  through  the  ranks  of 
an  agency  with  estimated  overall  billings  of 
$10  million,  capably  fills  her  new  capacity— and 
with  the  characteristic  charm  of  female  time- 
buyers,  or  "sellers  of  sales,"  who  wear  well  in 
the  agency  field. 

While  continuing  as  radio-tv  director  of 
this  progressive  agency,  Miss  Daly  (in  private 
life,  Mrs.  Alfred  J.  Borah)  was  named  to  this 
high  post  in  an  agency  realignment  last  month 
that  elevated  Vincent  Bliss  to  the  presidency 
and  placed  founder  Earle  Ludgin  in  the  board 
chairman's  post. 

Miss  Daly  can  discusss,  quite  candidly,  the 
prospects  and  present  of  color  television,  high 
costs  of  monochrome  tv  in  general,  the  frus- 
trations of  paper  work  in  agency  circles  and 
myriad  other  problems  which  confront  execu- 
tives. Her  favorite  word,  according  to  her 
associates,  is  "revolving,"  and  that  would  be 
precisely  the  word  to  describe  radio  and  tele- 
vision activity  at  Ludgin,  with  Miss  Daly  as 
the  principal. 

The  Accounts  She  Handles 

She  supervises  such  accounts  as  Helene 
Curtis,  which  debuted  with  Professional  Father 
recently  on  CBS-TV  (for  Spray  Net  and 
Suave,  the  latter  handled  by  another  agency); 
Jules  Montenier  Inc.,  which  has.  of  course, 
What's  My  Line?  for  Stopette;  Bendix  Home 
Appliances;  Best  Foods  Inc.  (Shinola),  and 
Rath  Packing  Co. 

Miss  Daly,  within  the  span  of  13  years,  rose 
through  the  ranks  from  secretary  to  timebuyer 
to  radio-tv  director.  She  has  headed  Ludgin's 
radio  and  television  department  for  several 
years. 

Miss  Daly's  world  has  always  revolved 
around  Chicago  where  she  was  born  in  1920, 
save  for  a  tenure  at  St.  Mary-of-the-Woods  in 
Terre  Haute,  Ind.  She  now  lives  in  Barrington, 
a  Chicago  suburb,  and  is  interested  in  garden- 
ing, time  permitting. 
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VIDICON 

FILM  CAMERA  CHANNEL 


HIGHEST  FILM  PROGRAMMING  QUALITY  TO  TOP 
COMPETITION  .  . .  BUILD  SPONSORED  TIME 

YOUR  STATION  AUDIENCE  will  be  vitally  aware  of  the 
quality  difference  between  G-E  Vidicon  film  reproduced 
pictures  and  any  other  system.  Only  a  keen  eye  can  distinguish 
this  from  live  program  reproduction.  And,  it  has  many  more 
benefits  you'll  recognize.  First,  since  shading  controls  and  the 
need  for  them  have  been  eliminated,  your  operators  can  de- 
vote full  time  to  other  video  duties.  Next,  this  highly  flexible 
film  technique  accommodates  a  variety  of  projected-image 
systems.  There's  a  choice  of  channel  amplifier  mounting  — 
either  in  a  standard  rack  or  in  the  camera  stand. 

Examine  each  stand-out  feature  of  the  G-E  Vidicon  Film 
Camera  Channel  and  you'll  decide  here  is  the  only  channel 
that  lives  up  to  modern  day  TV  standards.  General  Electric 
Co.,  Section  X215-24,  Electronics  Park,  Syracuse,  N.  Y.  In 
Canada,  write:  CGE  Electronics, 830  Lansdowne  Ave.,  Toronto. 


Plan  view  of  new 
G-E  "Optiplexer" 
setup. 


CAPABLE  OF  HANDLING  FOUR  PROJECTION 
SOURCES  as  illustrated  at  left  in  conjunction 
with  the  new  G-E  "Optiplexer".  By  using  this 
highly  efficient  optical  system  there's  no  need 
to  flip  mirrors!  And,  the  new  G-E  Vidicon  chan- 
nel offers  a  choice  of  monitors*. . .  1.  Studio  con- 
sole type.  2.  Lightweight  portable  design. 


Z*X2*  SLIDE  PROJECTOR 
AND  TWO  PF-5-A  PRO- 
JECTORS ARE  INTERCHANGE- 
ABLE PHYSICALLY  WITH  ONE 
ANOTHER 

ALL  PROJECTION  DISTANCES 
ARE  APPROXIMATE  AND  FOR 
INITIAL  SET-UP  USE  ONLY. 


Progress  Is  Our  Most  Important  Product 

GENERAL  A  ELECTRIC 


Two  new  shows  are  on  the  rise  on  NBC-TV  from  4:30-5:00  p.m.  In  a  few  months  "The 
World  of  Mr.  Sweeney"  and  "Modern  Romances"  have  jumped  upstairs  in  ratings,  in 
homes  reached  and  in  increased  value  to  advertisers. 


"THE  WORLD  OF  MR.  SWEENEY"  is  a  warm,  wonderful  story  of  a 
country  storekeeper,  starring  veteran  actor  Charles  Ruggles  in  his  most 
rewarding  role.  In  the  4:30-4:45  p.m.  time-slot  since  October,  it  sped 
past  its  long-entrenched  competition  in  just  one  month.  According  to 


the  December  ARB  Report,  Mr.  Sweeney  is  now  19  %  ahead  in  rating.  And  the  latest  Nielsen 
Report*  shows  Mr.  Sweeney  reaching  1,882,000  homes  with  a  share  of  audience  of  34.6%  ! 


1st  December  Report  shows  "Modern  Romances"  bursting  into  double  figures  in  rating 
(10.0) ,  and  the  program  is  now  seen  in  2,717,000  homes  daily.  Its  Average  Audience  rating 
of  9.5  now  tops  its  veteran  competitor. 

If  you'd  like  to  give  your  sales  a  lift,  "The  World  of  Mr.  Sweeney"  or  "Modern  Romances" 
has  what  it  takes.  Such  expert  advertisers  as  The  R.  T.  French  Co.,  the  Colgate-Palmolive 
Co.,  and  Miles  Laboratories,  Inc.  have  already  got  their  campaigns  under  way.  A  few  15 
minute  participations  are  still  available.  And  in  view  of  those  most  recent  ratings,  fast 
action  is  suggested. 


f 


"MODERN  ROMANCES"  (4 :45-5 :00  p.m.)  is  a  new  idea  in  Daydrama. 
Each  week  an  action-packed  story  complete  in  five  episodes.  Each  week 
a  new  story  by  a  different  author  and  played  by  a  fresh  cast.  Martha 
Scott,  Broadway  and  Hollywood  star,  is  hostess  and  narrator.  Nielsen's 


Exciting  things  are  happening  on 


*December  Report  *1,  A.  C.  Nielsen  Company 


Whether  it's  trout  flies  —  or  quality  television  stations  —  inherent 
differences  count.  The  first  must  offer  individual  characteristics, 
tailor-made  to  a  fish's  mood.  But  the  other . .  in  a  far  more  complex 
way  . .  must  possess  distinguishing  traits  and  standards  of  service, 
tailor-made  to  the  particular  community  it  serves. 


The  relative  merits  of  trout  flies  happen  to  concern  us  only 
at  vacationtime.  But  the  individual  natures  and  needs  of  quality 
TV  stations  are  our  year-'round  exclusive  preoccupation. 
Because  we  concentrate  only  on  these  (to  the  exclusion  of  any 
other  media)  . .  because  we  appreciate  quality  television  stations 
can  prosper  best  through  quality  representation  . .  and  because 
we  try  to  do  our  special  job  better  than  anyone  else  —  we  think  that 
Harrington,  Righter  and  Parsons  is  different,  too.  The  individual 
stations  listed  here  share  this  opinion. 


Harrington,  Righter  and  Parsons,  Inc. 

New  York 
Chicago 
San  Francisco 

television  —  the  only  -medium  we  serve 


WAAM 

W  BEN -TV 

WFMY-TV 

WDAF-TV 

WHAS-TV 

WTMJ-TV 

WMTW 


Baltimore 

Buffalo 

Greensboro 

Kansas  City 

Louisville 

Milwaukee 

Mt.  Washington 
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WILL  THE  SENATE  CLIP 
THE  NETWORKS'  WINGS? 

PLOTKIN  URGES  OUTLAWING  OF  OPTION  TIME  AND  EXCLUSIVITY 


(Copyright  by  Broadcasting  •  Telecasting) 

RADICAL  overhauling  of  the  network  method 
of  doing  business,  eliminating  option  time  and 
exclusive  affiliations  in  both  tv  and  radio,  is 
proposed  in  a  preliminary  study  in  the  hands 
of  the  Senate  Interstate  &  Foreign  Com- 
merce Committee. 

A  report  based  on  this  preliminary  draft  is 
due  to  be  released  within  a  fortnight  by  Chair- 
man Warren  G.  Magnuson  (D-Wash.),  either  as 
j.  staff  "study"  or  with  his  blessing  and  possibly 
the  support  of  other  Democratic  members  of 
the  committee.  It  would  seek  to  accomplish  the 
ends  proposed  through  mandates  to  the  FCC 
and  the  Dept.  of  Justice,  rather  than  through 
new  legislation.  It  is  in  the  nature  of  a  "bill 
of  particulars"  and,  it  is  understood,  would 
give  the  FCC  six  months  to  decide  how  much 
of  the  ground  might  be  covered  through  exist- 
ing law  and  regulations,  without  recourse  to 
new  legislation. 

The  Dept.  of  Justice,  according  to  informed 
sources,  would  be  invited  to  appraise  the  report 
and  give  its  comments,  presumably  in  the  light 
of  the  anti-trust  laws.  Meanwhile,  the  Magnu- 
son committee  would  stand  by,  continuing  its 
study  of  overall  problems  of  networks,  FCC 
and  tv  allocations. 

The  "memorandum"  upon  which  the  report 
would  be  based  was  drafted  by  Harry  M.  Plot- 
kin,  counsel  for  the  Democratic  membership 
which  became  the  committee  majority  with  the 
organization  of  the  84th  Congress  earlier  this 
month.  Thus,  if  adopted  in  final  form,  it  would 
become  the  majority  report,  but  the  committee 
has  the  option  of  releasing  the  report  simply 
'  as  a  "study"  by  Mr.  Plotkiu,  or  of  adopting  it 
in  whole  or  in  part.  It  is  understood,  however, 
that  some  of  the  provisions  have  the  endorse- 
ment in  principle  of  Chairman  Magnuson. 

Mr.  Plotkin.  former  assistant  general  counsel 
of  the  FCC.  and  perhaps  its  most  controversial 
staff  executive  at  the  time,  returns  Jan.  31  to 
his  partnership  in  the  Washington  law  firm  of 
Arnold,  Fortas  &  Porter. 

One  high  network  executive,  who  obviously 
knew  the  scope  of  the  draft,  told  B»T  that  if 
invoked  as  drafted,  the  report  could  "mean 
the  end  of  networks." 

The  88-page  preliminary  report  is  regarded 
as  the  most  significant  and  far-reaching  docu- 
ment to  advance  to  the  point  of  Senate  commit- 
tee consideration  since  the  Communications 
Act  was  passed  in  1934. 

Here  are  some  of  its  objectives: 

•  To  eliminate  option  time,  on  the  ground 
that  it  gives  advertisers  on  networks  an  ad- 


vantage against  national  spot,  and  on  the  theory 
that  a  station  can  better  serve  the  public 
through  a  variety  of  program  sources  than 
through  primary  dependence  upon  a  single 
network. 

The  question  is  raised  whether  option  time 
is  not  "block  booking,"  contrary  to  the  anti- 
trust laws  as  interpreted  in  the  1949  Paramount 
consent  decree  which  resulted  in  the  separa- 
tion of  motion  picture  production  companies 
from  exhibition  houses. 

•  To  discourage  station  representation  by 
networks,  on  the  grounds  that  it  is  against  the 
public  interest.  (Both  CBS  and  NBC  represent 
a  number  of  their  affiliated  radio  and  televi- 
sion stations,  as  well  as  their  owned  and 
operated  outlets,  for  national  spot  sales.) 

•  To  force  an  FCC  study  of  AT&T  line 
charges,  principally  in  television,  not  because 
they  are  suggested  to  be  exorbitant  but  because 
the  FCC  has  not  given  them  adequate  con- 
sideration. 

•  To  review  multiple  station  ownership 
rules.  The  question  is  raised  whether  the  num- 
ber of  stations  any  entity  (network  or  other- 
wise) may  own  should  not  be  cut  back,  perhaps 
to  the  pre-war  limit  of  three.  (Present  regula- 
tions allow  five  vhf s  and  two  uhf's  under  the 
same  ownership.) 

•  To  study  the  advisability  of  separating 


THE  SCISSORS  GRINDERS 


MR.   PLOTKiN  SEN.  MAGNUSON 


The  toughest  wing-clipping  ever  proposed 
for  networks  has  been  recommended  by 
Mr.  Plotkin,  special  counsel  to  the  Senate 
Commerce  Committee,  and  awaits  action 
by  his  chief,  Committee  Chairman  War- 
ren G.  Magnuson  (D-Wash.). 


ownership  of  radio  and  television  networks. 

B«T  learned  that  at  the  first  meeting  of  the 
newly-organized  Commerce  Committee  last 
Monday,  Chairman  Magnuson  said  the  Plotkin 
"memorandum,"  after  undergoing  a  revision  (it 
is  some  88  pages  as  against  an  original  100- 
plus),  was  ready,  but  that  the  report  of  the  com- 
mittee's Republican  counsel,  former  FCC  Comr. 
Robert  F.  Jones,  had  not  been  submitted.  The 
chairman  said  that  release  of  the  reports  (the 
Jones  version  would  be  the  minority  report) 
would  await  his  return  to  Washington — prob- 
ably at  the  end  of  January.  Mr.  Magnuson  was 
to  leave  for  Seattle  on  Saturday,  Jan.  22,  for  a 
short  business  trip. 

The  majority  document,  it  is  expected,  will 
be  in  two  parts.  Part  I  will  relate  the  problem 
of  tv  allocations  and  the  plight  of  uhf,  picking 
up  where  the  Potter  Communications  Subcom- 
mittee of  last  year  left  off. 

On  the  debated  question  of  a  move  of  all  tv 
to  the  uhf  portion  of  the  spectrum,  it  is  con- 
cluded that  while  there  would  be  real  technical 
advantages,  such  a  project  is  beyond  practical 
reach  at  this  late  date.  With  30-40  million  re- 
ceivers in  the  hands  of  the  public  before  any 
move  could  be  made,  it  is  held  a  wholesale 
migration  is  no  longer  feasible. 

The  FCC,  it  is  learned,  is  criticized  for  deny- 
ing petitions  proposing  de-intermixture  of  uhf 
and  vhf  in  certain  markets.  While  the  report 
does  not  recommend  de-intermixture  on  a  na- 
tional scale,  as  had  been  proposed  to  the  Potter 
subcommittee,  it  does  take  the  FCC  to  task  for 
arbitrarily  refusing  to  consider  such  proposals 
on  grounds  of  investments  made  by  broadcast- 
ers in  vhf  stations  in  the  markets  that  would  be 
affected. 

The  Committee  also  will  urge  another  try  at 
elimination  of  the  10%  excise  tax  on  all-channel 
receivers  as  a  means  of  encouraging  sale  of  sets 
geared  to  tune  uhf.  This  effort  lost  out  at  the 
last  Congress  despite  strong  representations  to 
the  finance  committees  of  both  houses. 
That,  in  substance,  is  the  scope  of  Part  L 
It  is  Part  II  of  the  draft  that  would  set  off 
the  fireworks,  pointed  principally  in  the  direc- 
tion of  network-affiliate-advertiser  relationships 
in  tv. 

If  implemented,  the  Plotkin  project  obviously 
would  prove  a  boon  to  film  syndicates,  station 
representatives  and  talent  agencies,  as  well  as 
many  stations,  but  would  not  be  of  particular 
benefit  to  larger  tv  stations  in  "monopoly"  or 
dual  station  markets.  The  major  networks,  just 
as  obviously,  would  suffer  solar  plexis  blows. 

The  draft  contends,  according  to  one  reliable 
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COMMERCE  GROUP  ASSIGNS  POSTS 


THE  SENATE  Commerce  Committee  named 
chairmen  and  members  of  its  four  standing  sub- 
committees last  week  and  re- 
ported favorably  on  a  resolution 
(S  Res  13)  authorizing  the  group 
money  to  carry  on  its  current  in- 
vestigations and  studies,  specify- 
ing the  sum  of  $200,000  for  the 
extra  work  for  the  period  Feb. 
1.  1955,  to  Jan.  31.  1956. 

New  chairman  of  the  Com- 
munications Subcommittee  is 
Sen.  John  O.  Pastore  (D-R.  I.). 
Other  Democrats  on  the  five-man 
group  are  Sens.  A.  S.  Mike  Mon- 
roney  (Okla.)  and  Sam  J.  Ervin 
Jr.  (N.  C).  Both  were  named 
Thursday.    Republican  members 


of  the  communications  unit  are  Sens.  John  W. 
Bricker  (Ohio),  chairman  of  the  full  committee 
in  the  83d  Congress,  and  Charles 
E.  Potter  (Mich.),  who  headed 
the  subcommittee  during  the  83d. 

The  GOP  members  were 
named  at  the  committee's  closed 
organizational  meeting  last  Mon- 
day. 

Heading  the  Surface  Trans- 
portation, Aviation  and  Mer- 
chant Marine  &  Fisheries  sub- 
committees, respectively,  will  be 
Democratic  Sens.  George  A. 
Smathers  (Fla.),  A.  S.  Mike  Mon- 
roney  (Okla.)  and  Warren  G. 
Magnuson  (Wash.),  who  also  is 
SEN.  PASTORE  chairman  of  the  full  committee. 


SEN.  ERVIN 


SEN.  MONRONEY 


SEN.  BRICKER 


SEN.  POTTER 


source,  that  there  is  serious  inconsistency  in 
the  network  method  of  doing  business;  that 
there  is  no  coherent  pattern  as  to  network 
affiliation.  It  is  charged  that  the  networks 
invoke  arbitrary  rules,  in  some  instances  per- 
mitting affiliations  where  stations  are  only  40 
miles  apart,  and  in  others  protecting  a  station 
for  double  that  area. 

The  report  would  recommend  that  standards 
be  established  by  networks  to  govern  the  award 
of  affiliations,  and  that  these  should  be  reviewed 
by  the  FCC  under  the  network-monopoly 
regulations  which  became  effective  in  1943. 
(Mr.  Plotkin  had  a  large  hand  in  writing  those 
regulations,  upheld  finally  by  appellate  courts.) 

After  such  standards  are  established,  once  a 
given  station  meets  the  test,  the  network  in- 
volved would  be  "required"  to  make  the  affilia- 
tion. Cited,  it  is  understood,  is  the  famed 
Associated  Press  case,  decided  in  1945  by  the 
U.  S.  Supreme  Court.  In  this  decision,  the 
court  held  that  AP  could  not  enter  exclusive 
contracts  with  newspapers,  even  in  the  same 
market,  and  that  it  was  legally  bound  to  provide 
service  on  a  non-discriminatory  basis. 

The  report  would  flatly  refute  the  contention 
that  networks  or  broadcast  stations  are  common 
carriers,  subject  to  all  comers.  (It  has  been 
reported  that  the  Jones  view  will  support  the 
common  carrier  concept  for  networks.) 

Implicit  in  the  report  is  the  view  that  in 
markets  where  there  are  fewer  than  four  tv 
outlets,  stations  should  not  devote  preponderant 
time  to  the  programs  of  the  dominant  net- 
works. Specific  percentages  would  be  invoked, 
depending  upon  the  number  of  stations  in  the 
market.  This,  it  would  appear,  is  a  variation 
of  the  so-called  DuMont  Plan  presented  to 
the  Potter  subcommittee,  wherein  it  was  pro- 
posed that  there  be  what  amounted  to  a  25% 
division  of  time  among  the  four  networks  across 
the  board  in  vhf  markets  having  less  than 
four  stations.  It,  basically,  is  designed  to  bring 
an  end  to  "exclusivity." 

Significant  in  this  regard  would  be  the  method 


of  market  evaluation.  Uhf  stations  would  not 
be  counted  as  outlets  in  the  market,  for  pur- 
poses of  major  network  program  quotas,  unless 
the  market  had  a  very  high  percentage  of  uhf 
conversions. 

By  restricting  the  programs,  percentagewise, 
that  may  be  carried  from  major  networks,  the 
objective  would  be  to  force  stations  to  clear 
for  other  networks,  and  also  to  make  available 
more  time  for  national  spot  and  local.  This 
result  also  would  be  achieved,  in  some  measure, 
through  the  elimination  of  option-time. 

It  is  the  option-time  proposal  that  would 
provoke  the  greatest  controversy,  if  adopted. 
It  is  suggested  that  the  dependence  of  stations 
upon  major  network  affiliation  lies  in  the  fact 
that  the  networks  are  the  principal  source  of 
good  programs.  Networks  now  may  option 
three  out  of  five  hours  daily  in  each  of  three 
time  segments  (8  a.m.  to  1  p.m.;  1  to  6  p.m.; 
6-11  p.m.). 

The  view  is  that  if  options  are  eliminated, 
other  networks  and  other  program  suppliers, 
notably  the  film  syndicates,  would  be  in  better 
competitive  positions. 

The  networks,  according  to  this  view,  then 
would  be  on  their  mettle  to  win  outlets  by 
virtue  of  quality  of  their  programs,  rather  than 
on  what  is  regarded  as  the  artificial  advantages 
of  guaranteed  options. 

Here  the  question  is  raised  whether  option 
time  does  not  constitute  block-booking,  and 
is  therefore  contrary  to  the  anti-trust  laws.  As 
a  result  of  the  1949  decision  in  the  Paramount 
case,  Paramount  Pictures  divested  itself  of  its 
theatre  holdings.  Thus,  United  Paramount  The- 
atres was  formed.  It  now  operates  independently 
and  owns  ABC  as  ABC-Paramount  Theatres, 
Inc.  Similar  divorcements  were  forced  for  all 
other  producer-exhibitor  chains. 

The  proposal  for  abolition  of  representation 
of  affiliated  stations  by  the  networks  reopens 
an  old  controversy.  Station  representatives  op- 
posed NBC  and  CBS  entry  into  representation 
on  the  ground  that  they  thereby  controlled 


competition  of  spot  advertising  as  against  net- 
work on  the  stations  so  represented.  The  FCC, 
however,  refused  to  intercede  on  the  ground 
that  it  had  no  control  over  business  affairs  of 
stations  and  networks. 

The  Dept.  of  Justice  apparently  would  be 
asked  to  comment  on  the  suggestions,  recom- 
mendations and  proposals.  But  the  FCC  would 
be  on  notice  to  report  in  six  months.  Entailed, 
it  is  evident,  would  be  a  large-scale  study  by 
both  agencies,  since  many  fundamental  prob- 
lems of  policy  are  involved. 

The  Plotkin  "memorandum"  is  premised  on 
the  view  that  adequate  authority  resides  both 
in  the  FCC  and  in  the  Dept.  of  Justice  to  ac- 
complish the  results  recommended. 

Chairman  Magnuson  has  already  asked  the 
Senate  Rules  &  Administration  committee 
for  a  fund  of  $200,000  for  his  committee's  work 
during  the  84th  Congress.  A  portion  of  this 
amount  would  be  allocated  for  the  communi- 
cations study.  Mr.  Magnuson  also  had  made 
it  clear  that  the  network-FCC  study  will  be 
the  function  of  the  full  committee,  rather 
than  the  newly-appointed  subcommittee  headed 
by  Senator  John  O.  Pastore  (D-R.  I.). 

Mr.  Plotkin  drew  on  his  experience  as  as- 
sistant general  counsel  of  the  FCC  for  a  period 
of  eight  years  (1943-1951)  in  drafting  his  bill 
of  particulars.  Mr.  Magnuson  had  asked  him 
to  continue  with  the  committee,  but  he  has 
elected  to  return  to  his  law  firm. 

Pellegrini  May  Become 
Commerce  Top  Counsel 

THE  SENATE  Commerce  Committee,  which 
has  not  had  a  chief  counsel  since  the  tenure 
of  the  late  Chairman  Charles  W.  Tobey  (R- 
N.  H.)  who  died  in  1953,  is  slated  to  name  a 
man  for  that  post 
about  Feb.  1. 

He  is  Frank  Pel- 
legrini, 50,  code  di- 
rector for  the  Labor- 
Management  Mari- 
time Committee,  a 
group  jointly  repre- 
senting labor  and 
management  in  the 
maritime  shipping 
business.  Mr.  Pel- 
legrini also  is  en- 
gaged in  private  law 
practice  in  Wash- 
ington, D.  C.  and 
in  the  state  of  Washington. 

Mr.  Pellegrini  is  the  choice  of  Sen.  Warren 
G.  Magnuson  (D-Wash.),  chairman  of  the 
committee.  He  would  be  chief  counsel  for  the 
Commerce  Committee's  four  subcommittees. 

Majority  and  minority  counsel  for  the  in- 
vestigation of  networks  and  uhf-vhf,  being 
conducted  by  the  full  Commerce  Committee, 
are  yet  to  be  named.  They  would  succeed 
Harry  M.  Plotkin,  Democratic  counsel,  and 
Robert  F.  Jones,  GOP  counsel,  who  are  ex- 
pected to  leave  around  Jan.  31. 

Mr.  Pellegrini  would  be  the  first  committee 
chief  counsel  since  Robert  L'Heureux  served 
in  that  position  under  Sen.  Tobey.  Mr. 
L'Heureux  still  is  on  the  committee's  staff. 

Formerly  general  counsel  for  the  Commerce 
Committee's  Maritime  &  Fisheries  Subcommit- 
tee from  1949-50  under  Sen.  Magnuson's  chair- 
manship of  that  unit.  Mr.  Pellegrini  served 
from  1942-45  in  the  Coast  Guard  as  a  lieu- 
tenant commander  in  intelligence  and  port  se- 
curity work.  From  1945-48  he  also  was  special 
attorney  for  the  western  Washington  district  of 
the  U.  S.  attorney's  office. 


MR.  PELLEGRINI 
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$1.3  BILLION  IN  TV  SEEN  BY  SARNOFF 


NBC's  Robert  SarnofF  predicts 
record  year  for  broadcasting 
— with  100%  boost  in  tv  vol- 
ume. NBC  is  hunting  ways  to 
restore  network  radio  to  'eco- 
nomic health'  and  also  hopes 
to  expand  color  activities  this 
year,  he  says. 

AN  ACTIVE  broadcast  year  highlighted  by  a 
record  advertising  expenditure  in  tv  to  the  tune 
of  $1.3  billion,  was  envisioned  last  week  by 
Robert  W.  Sarnoff,  NBC  executive  vice  presi- 
dent. 

Mr.  Sarnoff's  prediction  of  a  record  volume  in 
tv,  which  he  said  would  represent  a  100% 
increase  over  the  last  two  years,  echoed  the 
forecast  made  a  few  weeks  ago  by  Oliver  Treyz, 
president  of  Television  Bureau  of  Advertising. 
TvB's  spokesman  had  said  that  tv  in  1955  will 
attain  a  billion  dollar  mark  in  total  advertising 
expenditures  [B«T,  Jan.  3]. 

In  his  talk  to  the  Allentown-Bethlehem  Sales 
Executives  Club  in  Allentown,  Pa.,  Mr.  Sarnoff 
also  declared  that: 

•  NBC  is  searching  for  new  advertising  pat- 
terns and  program  services  to  "restore"  network 
radio  to  "economic  health." 

•  NBC-TV  hopes  to  expand  its  color  sched- 
ule this  year. 

Tv's  selling  power  was  pointed  up  by  Mr. 
Sarnoff  by  citing  Dow  Chemical  Co.'s  experi- 
ence in  selling  Saran  Wrap  on  NBC-TV.  The 
firm  started  on  the  network  in  November  1953 
when  sales  of  the  wrap  were  at  about  120,000 
rolls  a  month.  By  January  1954  the  figure  was 
up  to  600,000  rolls  and  increased  to  3.8  million 
rolls  per  month  by  last  October. 

Mr.  Sarnoff  said  that  in  1952  tv's  share  of  all 
media  advertising  was  7%.  By  the  end  of  1956, 
he  predicted,  the  industry's  slice  of  the  total 
"advertising  melon"  will  be  about  20%,  totaling 
nearly  $2  billion. 

In  color  tv,  Mr.  Sarnoff  said  the  networks 
are  faced  with  the  same  kind  of  problem  they 
had  with  black-and-white  in  1946.  "This  is  the 
old  chicken  and  egg  problem  of  whether  you 
sell  color  sets  first  and  follow  up  with  color 
broadcasts — or  vice  versa.  We  favor  the  vice 
versa." 

Although  there  are  only  10,000  color  sets  in 
use,  Mr.  Sarnoff  observed  that  both  NBC  and 
CBS  are  broadcasting  major  programs  every 
week  in  color  and  for  it  they  have  "caught  a  lot. 
of  brickbats." 

Emphasizing  that  NBC  is  "bullish  as  ever" 
on  color,  he  said  the  network  "started  color 
broadcasting,  we  plan  to  continue  our  color 
shows  on  schedule,  and  we  hope  soon  to  expand 
the  schedule." 

Mr.  Sarnoff  said  that  at  NBC,  everything  pos- 
sible is  being  done  to  "maintain  the  strength 
and  effectiveness  of  network  service."  He  said 
this  is  not  always  easy,  particularly  with  radio. 

He  continued: 

"Because  of  television's  competition  for  au- 
diences and  advertisers,  network  radio  has 
found  its  revenue  shrinking  while  its  opera- 
tional costs  remain  high. 

"Some  people  are  even  saying  that  a  national 
radio  service  is  old  shoe.  But  we  aren't.  We 
think  it  can  continue  to  provide  basic  values  to 
the  public.  We're  searching — and  searching 
hard — for  new  advertising  patterns  and  pro- 


gram services  that  will  meet  radio's  changed 
conditions,  and  restore  it  to  economic  health. 

"We  can't  escape  the  conviction  that,  for 
many  national  advertisers,  network  radio,  when 
properly  used,  is  an  outstanding  sales  tool  by 
itself.  Certainly  for  all  national  advertisers,  it 
is  the  most  efficient  complementary  medium  for 
use  with  network  television." 

General  Mills  Promotes 
'Lone  Ranger'  Anniversary 

DURING  the  month  of  February,  General 
Mills,  which  sponsors  Lone  Ranger  on  79  ABC- 
TV  and  40  CBS-TV  stations  will  add  a  spot 
announcement  campaign  to  promote  Lone 
Ranger's  22d  anniversary  over  ABC  Radio  and 
ABC-TV,  CBS  Radio  and  CBS-TV  and  on  the 
sponsor's  segments  of  CBS-TV  Valiant  Lady, 
Bob  Crosby  Show  and  Robert  Q.  Lewis  Show. 
The  first  hour-long  western  "spectacular,"  de- 
picting the  history  of  Lone  Ranger,  will  be  seen 
on  CBS-TV,  Feb.  12,  1-2  p.m.,  and  on  ABC-TV, 
Feb.  13,  8-9  p.m.  Special  film  was  produced  by 
Sherman  Harris,  assistant  to  Jack  Wrather,  Tone 
Ranger  Inc.  president. 

Also  during  February,  Wrather  and  General 
Mills  will  conduct  a  contest  among  promotion 
managers  of  all  the  stations  carrying  the  pro- 
gram for  the  best  job  of  promoting  the  an- 
niversary. The  first  prize  is  $1,000;  second, 
$500;  third,  $250. 

On  another  front  it  was  announced  that  Mr. 
Wrather  is  awarding  several  $5,000  scholarships 
per  year  to  children  who  help  combat  juvenile 
delinquency.  Winners  will  be  selected  by  na- 
tional, civic,  government  and  philanthropic 
groups. 

Agency  Bigness  Overrated, 
Bernays  Tells  LAA  Meeting 

EDWARD  T.  BERNAYS,  public  relations 
counsel,  told  guests  at  the  annual  dinner  of  the 
League  of  Advertising  Agencies,  New  York, 
that  the  advantages  of  bigness  in  advertising 
agencies  are  overrated.  "Bigness  is  equated 
with  success  in  the  American  mind  and  becomes 
an  agency's  most  powerful  sales  point,"  Mr. 
Bernays  said,  but  such  an  assumption  "is  det- 
rimental to  a  whole  segment  of  American 
business  and  professional  services,"  he  added. 

In  order  to  counteract  "the  tendency  to  wor- 
ship bigness  and  to  improve  the  economic  posi- 
tion of  advertising  agencies  whose  business 
volume  is  under  $5  million  a  year,"  a  research 
program  was  advocated  to  evaluate  the  position 
of  agencies  in  the  economic  world,  locate  their 
original  areas  of  activity  and  discover  how  the 
general  public  acts  as  a  consumer  public. 

Through  this  research,  Mr.  Bernays  said, 
plans  could  be  formulated  for  an  intra-associa- 
tion  activity  as  a  central  registry  for  freelance 
specialized  services,  a  library  for  member  use, 
an  outside  professional  study  of  advertising 
business  problems,  exhibitions  of  advertising 
art  and  copy,  a  speakers  bureau,  a  news  bureau 
to  publicize  individual  and  member  activities, 
and  direct  campaigns  to  appeal  to  prospective 
clients  and  new  professional  talent. 

Mr.  Bernays  praised  the  member  agencies  of 
the  league  for  maintaining  a  personal,  imme- 
diate approach  to  a  client's  problems  and 
products.  He  declared  that  such  an  approach 
was  often  lacking  in  large  organizations. 


Epitaph  for  C&P 

IN  A  LETTER  to  the  trade  press  last 
week,  Tom  Maloney,  president  of  now- 
defunct  Cecil  &  Presbrey  Inc.,  reported 
that  about  $100,000  in  severance  pay  was 
paid  to  employes,  stockholders  were  being 
reimbursed  to  their  satisfaction  and  mem- 
bers of  the  board  of  directors,  who  had 
invested  large  amounts  of  money  in  the 
business  during  the  last  three  years,  were 
getting  dollar  for  dollar  remuneration. 
The  agency's  clients  were  serviced 
through  the  end  of  the  year,  he  reported, 
and  accounts  were  taken  care  of  in  all 
details.  Most  employes  were  placed  in 
jobs  equal  to  or  better  than  those  they 
left,  Mr.  Maloney  said.  In  this  impressive 
way,  Mr.  Maloney  added,  ".  .  .  Cecil  & 
Presbrey — an  old  and  honored  name — 
relinquished  its  place  in  advertising's 
future,  but  not  in  its  past." 


SRA's  'Operations  Desk' 
Endorsed  by  AAAA 

AMERICAN  ASSN.  of  Advertising  Agencies 
last  week  announced  it  has  endorsed  and  is 
cooperating  with  the  Station  Representatives 
Assn.  on  SRA's  project  of  establishing  the 
"operations  desk"  standard  to  simplify  the 
sending,  and  handling  at  stations,  of  materials 
intended  for  television  purposes. 

SRA  has  recommended  that  all  films,  slides, 
copy,  copy  instructions,  art  work,  props  and 
other  commercial  material  be  addressed  to  sta- 
tions as  follows:  Operations  Desk,  Station. 
Street,  City  and  State. 

The  new  standard  address,  according  to 
SRA,  would  replace  the  many  variations  which 
currently  are  in  use  including  traffic  depart- 
ment, the  name  of  a  person  at  the  station,  etc. 
SRA  believes  that  shipping  instructions  have 
grown  so  complex  that  it  is  often  difficult  to 
get  material  to  stations  by  broadcast  deadlines. 

AAAA  said  it  has  directed  the  "operations 
desk"  address  to  the  attention  of  agencies, 
members  as  well  as  non-members  of  the  as- 
sociation, listing  the  170  stations  which  already 
have  adopted  it  and  urging  agencies  to  use  it 
whenever  appropriate.  SRA  is  urging  stations 
to  adopt  the  standard  as  soon  as  possible;  to 
notify  their  representatives,  and  to  add  the 
notice  to  rate  cards  and  listings. 

Nescafe  Sets  Coast  Push 

NESCAFE  instant  coffee  currently  is  making 
its  debut  on  the  West  Coast  with  a  radio,  tv 
&nd  newspaper  introductory  offer,  Don  Cady, 
vice  president  in  charge  of  advertising  of  the 
Nestle  Co.,  announced  last  week. 

The  offer  will  get  underway  late  in  January. 
The  radio  campaign  will  consist  of  one-minute 
spots,  jingles  and  spoken  messages,  on  a  semi- 
saturation  basis.  Cities  selected  for  radio  are 
San  Francisco,  Los  Angeles,  Stockton,  Sacra- 
mento and  San  Diego.  The  tv  campaign  will 
consist  of  spots  which  include  the  jingle  and 
a  product  demonstration.  These  tv  spots  are 
set  up  for  the  San  Francisco,  Los  Angeles  and 
San  Diego  market  areas. 

Bryan  Houston  Inc..  New  York,  is  the 
agency  for  Nescafe. 
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Radio  in  Tv  Homes 
Reported  in  New  York 

A  RADIO  STUDY  of  New  York  area  tv  homes, 
made  public  last  week  by  WNEW  New  York, 
shows  that  radio  is  a  permanent  fixture  in  most 
of  these  homes  and  in  fact  seems  to  be  in  bet- 
ter working  order  than  in  the  average  non-tv 
home. 

The  new  survey,  conducted  last  November  by 
Advertest  Research  points  up,  according  to 
WNEW,  that  1.92  radio  sets  were  in  working 
order  in  the  average  tv  home,  compared  to  a 
current  Nielsen  New  York  radio  sample  which 
shows  1.62  sets  per  radio  home.  The  survey 
also  notes  55.3%  of  all  tv  families  own  a  car 
equipped  with  a  radio. 

Listening  is  at  a  high  mark  also,  the  study 
reveals.  Of  the  756  personal  interviews  which 
formed  the  base  of  the  survey,  84.4%  reported 
that  they  intend  to  continue  listening  to  the 
radio  and  12.4%  reported  they  spent  more  time 
listening  last  year  (November)  than  the  year 
before.  Reasons  given  for  more  radio  listening 
included,  in  order  of  rank,  the  music  is  en- 
joyed (29.8%)  and  it's  easier  to  listen  while 
working  or  while  doing  other  things  (24.4%). 
Nearly  13%  thought  tv  had  become  boring  or 
they  were  just  not  interested  in  television. 

WNEW  supplied  additional  questions  to  the 
survey,  regularly  underwritten  by  New  York 
tv  stations  to  determine  some  answers  for  its 
own  use.  These  responses  on  program  popu- 
larity showed  the  station  that  its  format  of 
news  and  music  rated  high  among  respondents. 

The  music-and-news  station  noted  the  portion 
of  the  survey  which  revealed  that  the  most  im- 
portant reasons  given  for  continuing  to  listen  to 
the  radio  were:  (1)  it  provides  news  (34.5%), 
(2)  it  provides  music  (31.3%)  and  (3)  it  per- 
mits listening  while  doing  other  things  (24.6%). 

Of  the  total  number  interviewed,  55.3%  said 


Re-runs  get  almost  as  high  a 
percentage  of  share  of  audi- 
ence as  originals,  Nielsen 
analysis  shows. 

FILM  re-runs  obtain  nearly  as  high  a  per- 
centage of  the  share  of  audience  as  the  original 
telecasts,  according  to  A.  C.  Nielsen  Co.'s 
second  annual  analysis  of  tv  film  repeats. 

Nielsen's  study  covers  the  1953-54  season, 
evaluating  the  effectiveness  of  repeat  film  tele- 
casts, a  total  of  254  representing  24  different 
programs  re-run  in  both  winter  and  summer, 
in  terms  of  audience  size,  share  of  audience 
and  average  minutes  of  viewing. 

Nielsen  found  that  on  a  rating  basis,  the 
average  of  the  254  repeat  telecasts  was  29% 
lower  than  original  telecasts.  This  finding 
Nielsen  discounted,  however,  noting  that  the 
potential  audience  is  considerably  lower  during 
re-run  times  and  thus  the  more  accurate  ap- 
praisal would  be  the  share  of  audience  gained 
and  the  average  minutes  viewed. 

Share  of  audience  of  the  re-runs  average 
only  9%  lower  than  the  original  telecasts 
while  the  average  minutes  of  viewing  were  only 
6%  lower,  Nielsen  observed. 

Actual  percentages  of  the  share  of  audience 
for  the  original  telecasts  was  47.2,  for  the  re- 
runs, 43.1.  In  average  minutes  viewed,  origi- 
nals were  scored  at  23.5  minutes  while  the 
re-runs  hit  22  minutes.  In  average  audience 
rating  (percentage  of  homes  reached)  originals 


A  SILVER  punch  bowl  was  presented  last 
week  to  Thomas  D'Arcy  Brophy  (2d  r), 
retiring  president  of  the  American  Herit- 
age Foundation,  at  an  annual  dinner 
meeting  of  the  board  of  directors,  by  (I 
to  r)  Henry  Ford,  board  chairman;  Louis 
A.  Novins,  executive  vice  president,  and 
Gen.  Walter  Bedell  Smith,  new  AHF  presi- 
dent. Mr.  Brophy  also  served  as  chair- 
man of  the  Crusade  for  Freedom,  which 
raises  funds  for  Radio  Free  Europe. 

they  spend  about  the  same  amount  of  time 
listening  to  the  radio  as  they  did  a  ,year  ago. 
This  percentage,  combined  with  those  who  said 
they  were  listening  to  radio  more,  indicates  two- 
thirds  of  all  tv  homes  spend  either  the  same 
or  more  time  listening  to  radio,  WNEW  em- 
phasizes. 

Breakdown  of  the  portion  of  the  study  which 
found  the  average  number  of  working  radios 
in  the  tv  home  to  be  1.92  showed  these  per- 
centages and  numbers  of  radios  in  working 
order:  39.5%,  one  radio;  33.6%,  two  radios; 
18.1%,  three  radios;  3.2%,  four  radios;  3.2%, 
five  radios  or  more,  and  2.4%,  no  radios. 


maintained  31.1%  as  against  the  re-runs'  22%. 
(The  number  of  homes  was  lower  proportion- 
ately for  the  latter.) 

The  Nielsen  study  also  discovered  that  with- 
in the  254  group  of  original  and  repeat  tele- 
casts, differences  were  dependent  on  audience 
levels.  The  top  and  bottom  25%  were  studied 
to  measure  the  extent  of  the  differences. 

On  this  basis,  re-runs  of  the  top  25%  (61 
originals)  were  31%  lower  than  the  original 
telecasts  while  the  bottom  61  were  20%  lower. 
Share  and  length  of  viewing  comparisons:  top 
re-runs  were  down  1 1  %  in  share  as  against 
a  5%  loss  for  low  rated  re-runs  and  top  re-runs 
were  down  8%  in  average  minutes  of  viewing 
compared  to  a  5%  loss  for  the  bottom  re-runs. 

Niel  sen  concluded  that  the  large  loss  in 
audience  levels  by  the  high-rated  shows  and 
correspondingly  small  loss  in  share  of  audience 
indicated  that  the  high-rated  shows  are  in 
time  slots  affected  more  by  seasonal  fluctua- 
tions than  were  low-rated  shows. 

On  a  ratings  basis,  Nielsen  also  found 
winter  repeats,  as  could  be  expected,  did  con- 
siderably better  than  summer  (June  15  to 
Sept.  15)  re-runs,  respectively,  20%  and  34% 
lower  comparative  ratings  with  originals.  In 
share  of  audience,  winter  re-runs  were  off  11%, 
summer  down  8%.  In  average  minutes  of 
viewing,  winter  re-runs  were  below  some  5% 
and  summer  off  7%. 


Falstaff  to  Sponsor  CBS-TV 
'Baseball  Game  of  Week' 

FALSTAFF  BREWING  CORP.  has  signed  with 
CBS-TV  to  sponsor  Baseball  Game  of  the  Week 
on  that  network  effective  April  2  [B»T,  Jan.  17]. 
The  major  league  baseball  spring-summer  sched- 
ule will  be  seen  live  on  Saturday  afternoons. 
The  contract  was  announced  by  William  H. 
Hylan,  CBS-TV  vice  president  in  charge  of 
network  sales. 

The  Falstaff  schedule  calls  for  24  regular 
season  games  and  two  spring  training  contests. 
It  will  be  set  up  under  working  agreements 
between  Falstaff  and  the  Cleveland  Indians, 
Chicago  White  Sox,  New  York  Giants,  Brook- 
lyn Dodgers,  Cincinnati  Reds  and  perhaps 
others.  The  telecasts  will  be  carried  by  approxi- 
mately 74  stations  on  the  network  coast-to-coast, 
excluding  New  York.  Agency  handling  the 
Falstaff  account  is  Dancer-Fitzgerald-Sample, 
New  York. 

Tv  Spots  Cause  Budget  Cut 
In  Other  Media  for  Citrus 

A  SPECIAL  advertising  "shot  in  the  arm" 
using  tv  last  January  to  stimulate  fresh  fruit 
sales  has  forced  the  Florida  Citrus  Commission 
to  slice  about  $300,000  off  its  Valencia  orange 
sales  program.  The  cut  was  announced  last 
week  and  involves  magazine  and  newspaper  ad- 
vertising, and  merchandising. 

For  last  winter's  special  campaign,  tv  spots 
were  purchased  on  NBC-TV's  Today  and  CBS- 
TV's  Morning  Show  [B*T,  Dec.  13,  1954]. 
Paul  S.  Patterson,  commission  advertising  di- 
rector, said  that  as  of  March  1  there  will  be 
about  $250,000  left  for  all  Valencia  and  proc- 
essed advertising  until  July  1. 

The  action  last  week  was  highlighted  by  a 
dispute  over  media  and  spending  between  C.  V. 
Griffin,  commission  advertising  committee 
chairman,  and  Robert  C.  Wooten,  commission 
member.  Mr.  Wooten  and  another  member, 
Thomas  B.  Swann,  said  they  predicted  that 
the  special  push  would  bring  about  a  fund  short- 
age. 

A  basic  disagreement  arose  between  Messrs. 
Griffin  and  Wooten  over  the  need  for  magazine 
advertising.  Mr.  Griffin  said  the  commission 
could  cancel  75%  of  its  magazine  program 
without  injuring  the  commission's  program.  Mr. 
Wooten  pointed  out  that  the  $137,000  worth  of 
magazine  cancellations  effected  last  week  rep- 
resented about  half  of  the  program  in  that 
medium  for  the  fiscal  year. 

The  commission  also  sponsors  the  Tom 
Moore  Florida  Calling  radio  show  on  MBS  and 
Twenty  Questions  on  ABC-TV.  The  Moore 
show  has  been  promoting  oranges. 

J.  Walter  Thompson  Co.  handles  the  citrus 
commission's  advertising. 

RCA  Tube  Div.  Plans  Spots, 
Network  Shows  in  Radio-Tv 

RCA  Tube  Division  will  use  spots  on  radio  and 
tv  in  five  major  tv  markets  and  radio-tv  net- 
work programs  as  part  of  its  year-long  advertis- 
ing campaign  starting  Jan.  29  which  will  pro- 
mote RCA  tv  picture  tubes  and  receiving  tubes 
for  replacement  service  in  all  types  of  home 
receivers. 

Douglas  Y.  Smith,  vice  president  and  general 
manager  of  the  division,  said  last  week  that  the 
"buy  RCA"  campaign  which  will  make  use  of 
"the  greatest  volume  of  electron  tube  advertis- 
ing insertions  ever  scheduled  by  the  electronics 
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MR.  CHASE 


industry  in  mass-circulation  magazines,'-  will 
be  supported  in  radio-tv  announcements  in 
New  York.  Chicago.  Los  Angeles.  Cleveland 
and  Washington.  D.  C.  Sales  messages  will  be 
carried  periodically  on  NBC-TV's  Caesar  Hour 
and  on  its  color  Producers'  Showcase  and  on 
NBC  Radio's  The  Great  Gildersleeve,  It  Pays  to 
Be  Married.  Roadsliow.  Weekend  and  Second 
Chance. 

Chase  Resigns  Partnership, 
Takes  M-E  Vice  Presidency 

W.  HOWARD  CHASE  resigns  his  partnership 
in  the  firm  of  Selvage.  Lee  &  Chase,  public  re- 
lations firm,  to  join  McCann-Erickson.  New 
York,  as  vice  president  and  general  executive 
on  Feb.  1.  Marion 
Harper  Jr..  McCann- 
Erickson  president, 
announced  last 
week. 

Mr.  Chase's  duties 
will  include  the  con- 
solidation and  ex- 
pansion of  McCann- 
Erickson  public  re- 
lations activities  in 
their  33  offices 
around  the  world. 
Mr.  Chase  will  as- 
sume the  presidency 
of  the  Institute  of 
Communications  Research.  McCann-Erickson's 
division  of  opinion  research  and  analysis;  will  be 
a  member  of  the  advisory  committee  on  ad- 
vertising plans,  and  will  servers  consultant  on 
institutional  and  public  relations  advertising 
to  McCann-Erickson  clients. 

Prior  to  joining  Selvage.  Lee  &  Chase  in 
1953,  Mr.  Chase  was  with  General  Foods  as 
head  of  public  relations. 

Philco  Takes  MBS  Show 

SPONSORSHIP  by  Philco  Corp.  of  Phonorama 
Time.  Saturday  morning  show  on  Mutual,  was 
announced  last  week  by  Adolf  N.  Hult,  MBS 
vice  president  in  charge  of  sales.  The  52-week 
contract  is  effective  Feb.  19.  The  show,  sched- 
uled for  11:30-11:55  a.m.  EST,  will  star  Johnny 
Desmond.  Each  program  will  feature  a~  disc 
jockey  from  one  of  Mutual's  565  affiliates. 
Agency  handling  the  Philco  account  is  Hutchins 
Adv.,  New  York  and  Philadelphia. 

Washington  State  Ad  Budget 

THE  WASHINGTON  State  Advertising  Com- 
mission expects  its  1955  budget  to  pass  the 
half-million  dollar  mark,  it  has  announced. 
The  commission  received  a  record  98.000  mail 
requests  for  information  during  1954.  Among 
the  media  used  during  the  1954  campaign, 
radio  was  employed  in  five  major  California 
markets  and  tv  in  three.  Cole  &  Weber,  Seattle, 
is  the  agency. 

NETWORK  NEW  BUSINESS 

Mary  Ellen  Inc.  (jams,  jellies),  S.  F.,  starts 
alternating  sponsorship  of  Harry  Babbitt  Show 
on  23  Columbia  Pacific  Radio  Network  sta- 
tions (Mon.-Fri.,  7:45-8  a.m.  PST)  for  52  weeks 
effective  today  (Mon.).  Agency:  Ralph  Jewell 
Adv.,  Oakland.  Calif. 

NETWORK  RENEWALS 

Miles  California  Co.  (Alka-Seltzer),  L.  A.,  re- 
news Newspaper  of  the  Air  (Sun.-Fri.,  10-10:15 


a.m.  PST)  and  Here's  the  Answer  (Mon.- 
Fri.,  4:30-4:45  p.m.  PST)  on  45  Don  Lee 
Broadcasting  System  Pacific  Coast  stations  and 
6  Mutual-Don  Lee  Arizona  affiliate  stations, 
for  52  weeks  from  Feb.  I.  Agency:  Geoffrey 
Wade  Adv.,  Hollywood. 

Maybelline  Co.  (toilet  preparations),  Chicago, 
renews  spot  participations  with  NBC-TV's 
Tonight  with  one  spot  weekly  for  42  weeks 
schedule,  effective  Feb.  8.  Agency:  Gordon 
Best  Co.,  same  city. 

Regal  Amber  Brewing  Co..  S.  F..  renews  The 
Harry  Owens  Show  for  second  year  on  15 
Columbia  Television  Pacific  Network  stations 
(Sat.,  7:30-8  p.m.  PST)  for  52  weeks  from 
Jan.  29.  Agency:  Guild.  Bascom  &  Bonfigli 
Inc.,  S.  F. 

AGENCY  APPOINTMENTS 

Sweet-Orr  &  Co.  (work  clothes).  N.  Y..  ap- 
points Peck  Adv.  Agency,  same  city,  with  Sid- 
ney G.  Alexander  as  account  executive.  Radio- 
tv  will  be  used. 

Sundial  Shoe  Co..  div.  of  International  Shoe  Co.. 
Manchester.  N.  H.  appoints  James  Thomas 
Chirurg  Co..  Boston,  with  Russell  Loftus  as 
account  executive  and  W.  L.  Shepardson.  ac- 
count supervisor.  Media  plans  not  divulged 
but  firm  previously  used  radio-tv. 

Standard  Coil  Products  Co.,  Chicago,  appoints 
Burton  Browne  Adv.,  same  city. 

Bolsey  Corp.  of  America  (photographic  prod- 
ucts), N.  Y..  names  Emil  Mogul,  same  city. 

Karl's  Shoe  Stores  Ltd.  (retail  chain).  L.  A., 
names  Stiller-Rouse  Adv..  same  city.  Richard 
Berggren  is  account  executive. 

AGENCY  SHORTS 

Ralph  Bins  Adv.  Co.,  Cleveland,  operating 
since  1946.  has  incorporated  with  officers: 
Ralph  S.  Bing.  president:  Barbara  C.  Bing.  vice 
president:  Lester  L.  Cohen,  treasurer  and  assist- 
ant secretary,  and  Brooks  M.  Jones,  of  Jones. 
Day,  Cockley  &  Reavis  (Cleveland)  law  firm, 
secretary. 

Guild.  Bascom  &  Bonfigli  Inc..  S.  F.,  opens 
Hollywood  office  at  1741  N.  Ivar  St.;  telephone: 
Hollywood  3-3229.  George  Allen  is  radio-tv 
director;  Hal  Larson,  office  manager,  and  Irene 
Carter,  secretary. 

Alvin  Wilder  Adv.,  L.  A.,  moves  to  1090  S. 
LaBrea  Ave.;  telephone  remains  Webster  8-4624. 

Galloway-Wallace  Adv.  Agency.  Oklahoma 
City,  elected  to  American  Assn.  of  Adv.  Agen- 
cies. 

Jarvis  &  Jarvis,  L.  A.,  established  at  4737 
Frieda  Dr.,  with  Robert  C.  Jarvis,  tv  director; 
Robert  B.  Jarvis,  account  executive  and  copy 
director;  Mary  Lewallen,  media  director  and 
copywriter;  Henry  Studley.  art  director,  and 
Mise  Rusek  and  Dan  Partain,  artists. 

Larrabee  Assoc.,  Washington,  has  expanded 
quarters  at  1415  K  St.  N.  W. 

Weber,  Geiger  &  Kalat  Inc.,  Dayton,  Ohio, 
elected  to  American  Assn.  of  Adv.  Aaencies. 


LATEST  RATINGS 


NIELSEN 


(Two  Weeks  Ending  Dec.  11,  1954i 

NIELSEN  RATING- 
NUMBER   OF   TV    HOMES  REACHED 

Rank  Program 

1  Jackie  Gleoson  Show  (CBS; 

2  I  Love  Lucy  (CBS) 

3  Toast  of  the  Town  (CBS) 

4  Bob  Hope  Show  (NBC) 

5  Dragnet  (NBC) 

6  Buick-Berle  Show  (NBCj 

7  Your  Bet  Your  Life  (NBC) 

8  Max  Liebman  Presents  (NBC) 

9  Disneyland  (ABC, 

10      G.  E.  Theatre  (CBS) 

PER  CENT  OF  TV   HOMES  REACHED 
PROGRAM  STATION  BASIS 

Rank  Program 

1  Jackie  Gleason  Show  CBS 

2  Toast  of  the  Town  (CBS! 

3  I  Love  Lucy  (CBS) 

4  Bob  Hope  Show  (NBC) 

5  Dragnet  (NBC) 

6  Buick-Berle  Show  (NBC) 

7  Max    Liebman    Presents  (NBC) 

8  Disneyland  (ABC 

9  You  Bet  Your  Life  (NBC) 

10  G.  E.  Theatre  (CBS) 


Homes 
'000, 
15,272 
14,868 
14,789 
13,558 
13,335 
13,176 
12,394 
12,388 
1 1 ,707 
11,492 


Homes 


53.4 
51.8 
51.2 
46.8 
45.7 
45.2 
43.3 
42.9 
42.0 
41.0 


'Homes  reached  during  all  or  any  part  of  the  program, 
except  for  homes  listening  only  1  to  5  minutes.     For  5- 
minute  programs,  Average  Audience  Basis  is  used. 
Copyright  1955  by  A.  C.  NIELSEN  Co. 


PULSE 


Top  20  Once-a-Week 

Shows  (Tv) 

Rating 

Dec. 

Nov. 

Dragnet  (NBC) 

40.8 

39.1 

1   Love  Lucy  (CBS) 

40.6 

40.3 

Jackie   Gleason  CBS 

39.9 

37.4 

Toast  of  the  Town  (CBS; 

39.1 

35.9 

Groucho  Marx  (NBC) 

37.4 

34.6 

Bob  Hope  (NBC) 

35.0 

Godfrey's  Talent  Scouts  ,CBS 

32.0 

30.8 

Burns  and  Allen  (CBS! 

29.8 

26.7 

What's  My  Line?  (CBS) 

28.9 

26.2 

Godfrey  and  His   Friends  iCBS) 

28.8 

28.6 

Studio  One  (CBS! 

28.7 

25.5 

This  Is  Your  Life  (NBC 

28.6 

26.2 

Fireside   Theatre  NBC 

28.4 

26.0 

Ford   Theatre  (NBC) 

28.4 

27.4 

Our  Miss  Brooks  (CBS) 

28.0 

27.6 

Disneyland  ;ABC 

27.8 

Mama  CBS 

27.8 

26.1 

Two  for  the  Money  (CBS) 

27.7 

25.6 

December  Bride  (CBS) 

27.6 

26.3 

Justice  (NBC) 

27.0 

25.6 

Top  10  Regularly  Scheduled 

Multi-Weekly  Sho\ 

vs 

Rating 

Dec. 

Nov. 

Perry  Como  (CBS) 

15.5 

14.7 

Howdy   Doody  (NBC! 

15.1 

14.0 

Eddie   Fisher  ,NBC 

14.6 

13.9 

Camel    News  (NBC) 

14.4 

13.5 

Dinah    Shore  (NBC 

13.9 

13.1 

CBS  News  (CBS) 

13.1 

12.4 

Search  for  Tomorrow  (CBS! 

12.6 

11.6 

Arthur   Godfrey  (CBS1 

12.0 

11.6 

Pinkey    Lee  (NBO 

12.0 

Guiding   Light  (CBS) 

11.8 

11.5 

TRENDEX 


Week  of  Jan.  2-8  (Tv) 

1.  I  Love  Lucy  (CBS) 

2.  Talent  Scouts  (CBSV 

3.  Toast  of  the  Town  (CBS) 

4.  This  Is  Your  Life  iNBC) 

5.  You  Bet  Your  Life  (NBC 

6.  George  Gobel  Show  ,NBC 

7.  Dragnet  iNBC 

8.  Stage  Show  (CBS) 

9.  Godfrey's  Friends  (CBS) 
10.  Disneyland  (ABC! 


39.8 
39.2 
35.3 
35.0 
34.7 
33.4 
33.0 
32.3 
31.0 
30.7 
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ADVERTISERS  &  AGENCIES 


FILM 


A&A  PEOPLE 

John  L.  de  Bevec,  associate  media  director,  J. 
Walter  Thompson  Co.,  Chicago,  appointed  vice 
president  and  media  director,  succeeding  George 
E.  Pearson,  retired. 

Elmer  A.  Otte,  account  executive,  and  Gordon 
D.  Fisher,  executive  art  director,  Brady  Co., 
Appleton,  Wis.,  additionally  appointed  vice 
presidents. 


MR.  FISHER 


MR.  OTTE 


Harold  S.  Atherton,  Kenneth  W.  Allison  and 
Donald  D.  Tweedie,  account  executives,  Den- 
ham  &  Co.,  Detroit,  appointed  vice  presidents: 
Edwin  L.  Karpick  appointed  secretary;  Elsa  S. 
Denham,  media  director,  additionally  appointed 
treasurer;  Evelyn  C.  Douglas  appointed  comp- 
troller. 

Lester  J.  Blumenthal,  business  manager,  radio- 
tv  dept.,  William  H.  Weintraub  &  Co.,  N.  Y., 
elected  vice  president. 

Robert  Lallan,  manager,  business-financial  dept., 
Carl  Byoir  &  Assoc.,  N.  Y.,  appointed  vice 
president. 

John  Bowles,  regional  sales  manager,  western 
sales  div.,  Rexall  Drug  Co.,  L.  A.,  named  vice 
president  in  charge  of  division,  succeeding 
Reid  Crane,  retired. 


James  M.  Trayhern,  tv 


MR.  TRAYHERN 


production  director, 
WHAM-TV  Roches- 
ter, N.  Y.,  appointed 
director  of  radio-tv 
dept.,  Charles  L. 
Rumrill  &  Co.,  same 
city. 

IMorine  Freeman,  as- 
sistant media  direc- 
tor. Western  Adv. 
Agency  Inc.,  L.  A., 
named  director  of 
newly-combined  con- 
sumer a  n  d  indus- 
trial media  depart- 
ment. 


C.  A.  Kolb,  Post  cereals  national  sales  man- 
ager, General  Foods,  White  Plains,  N.  Y„  ap- 
pointed to  newly-created  position,  national 
sales  manager  for  General  Foods  sales  div.; 
Hugh  R.  Conklin,  formerly  eastern  region 
sales  manager,  succeeds  Mr.  Kolb;  Clifford 
W.  Davis,  national  sales  planning  manager, 
succeeds  Mr.  Conklin. 

Jerome  Feniger,  CBS  Spot  Sales,  to  Cunning- 
ham &  Walsh,  N.  Y.,  as  media  director  on 
the  Liggett  &  Myers  Tobacco  Co.  account. 

Harry  C.  Pick,  formerly  printed  media  super- 
visor, Russel  M.  Seeds  Co.,  Chicago,  appointed 
media  director,  Dancer-Fitzgerald-Sample,  same 
city. 

Jack  Schwartz,  formerly  tv  producer,  WXYZ- 
TV  Detroit,  appointed  tv  and  radio  program 
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manager,  Rutledge  &  Lilienfeld  Inc.,  Chicago. 

Emil  Reisman,  vice  president  and  account  su- 
pervisor, Beckman,  Hamilton  &  Assoc.,  L.  A., 
to  Caples  Co.,  same  city,  as  account  executive. 

Raymond  M.  Wall,  formerly  advertising  and 
sales  promotion  manager,  Illinois  Tool  Works, 
Chicago,  appointed  account  manager.  Waldie 
&  Briggs,  same  city. 

Richard  R.  Curtis,  formerly  with  Columbus 
(Ohio)  Dispatch,  to  Kight  Adv.  Inc.,  same  city, 
as  account  executive. 

Frederick  N.  Polangin,  Fuller  &  Smith  &  Ross, 
N.  Y.,  to  Ted  Bates  &  Co.,  same  city,  as  ac- 
count executive. 

Charles  A.  Richardson,  account  executive,  Kelly 
Nason  Inc.,  N.  Y.,  to  McCann-Erickson,  L.  A., 
in  similar  position. 

Richard  M.  Carver,  formerly  with  sales  staff. 
This  Week  magazine,  Chicago,  to  account  man- 
agement staff.  Earle  Ludgin  &  Co.,  same  city; 
Kenneth  Mason  returns  to  agency  in  creative 
department. 

John  H.  O'Toole,  general  sales  manager,  Gen- 
eral Electric  Appliance  Co.,  Louisville,  to  mar- 
keting dept.,  McCann-Erickson,  N.  Y.,  as 
manager. 

Virginia  M.  Curran,  assistant  timebuyer,  Roy 
S.  Durstine  Inc.,  L.  A.,  named  timebuyer. 

Robert  C.  Kelly,  formerly  with  Young  &  Rubi- 
cam,  N.  Y.,  and  Richard  Holland  to  tv  produc- 
tion dept.,  Biow-Beirn-Toigo.  N.  Y..  as  tv  pro- 
gram supervisors;  Rodney  Albright,  formerly 
with  Doherty,  Clifford,  Steers  &  Shenfield. 
N.  Y.,  to  tv  production  dept.  as  tv  film  pro- 
ducer; Warren  F.  Ambrose,  McCann-Erickson. 
N.  Y.,  returns  to  Biow-Beirn-Toigo  as  tv  writer 
and  visualizer  in  creative  department. 

Ernestine  Winkler,  formerly  with  radio-tv-films 
dept..  Community  Chests  &  Councils  of  Ameri- 
ca, to  Cayton  Inc.,  N.  Y.,  in  copywriting  ca- 
pacity. 

A.  F.  Becker,  radio-tv  director,  Umland-East- 
man-Becker  Inc.,  S.  F.,  resigns  to  form  own 
tv  production  firm. 

Babs  Lee,  fashion  coordinator,  Young  &  Rubi- 
cam,  N.  Y.,  to  Sullivan,  Stauffer,  Colwell  & 
Bayles,  N.  Y.,  as  fashion  coordinator  and 
stylist. 

William  J.  Barber,  public  relations  director, 
Adv.  Assoc.  of  Phila.,  elected  to  associate  mem- 
bership. Aviation  Writers  Assn. 

Gene  Duckwell,  business  manager,  Foote,  Cone 
&  Belding,  L.  A.,  named  to  journalism  advisory 
board,  Graduate  Dept.  of  Journalism,  UCLA. 

James  Buckmeyer,  art  director,  Walter  Mc- 
Creery  Inc.,  Beverly  Hills,  Calif.,  and  Eva 
Mary  Woodward  were  married  Jan.  14. 

Frank  J.  Sego,  account  executive,  Parker  & 
Assoc.  Adv.,  Birmingham,  Ala.,  father  of  girl, 
Sheree  Ann,  Dec.  29. 

George  E.  Muehlebach,  73,  retired  vice  presi- 
dent and  general  manager  of  George  E.  Mueh- 
lebach Brewing  Co.,  Kansas  City,  died  Jan.  12. 

Harold  E.  Logan,  68,  former  treasurer  and  as- 
sistant secretary,  Colgate-Palmolive  Co.,  Jersey 
City,  N.  J.,  died  Jan.  11. 


Republic  Buys  Rights 
To  'Dr.  Fu  Manchu' 

DETAILS  of  a  $4  million  transaction  covering 
exclusive  rights  to  "Dr.  Fu  Manchu"  for  tele- 
vision, radio  and  motion  pictures  were  an- 
nounced jointly  last  week  by  Herbert  J.  Yates, 
president  of  Republic  Pictures  Corp.,  and  Sax 
Rohmer,  creator  of  the  world-famous  char- 
acter. 

The  agreement  was  signed  by  Mr.  Yates,  rep- 
resenting Republic  Pictures  and  Hollywood 
Television  Service  Inc.,  tv  subsidiary  of  Repub- 
lic, and  Douglas  Storer,  acting  for  Mr.  Rohmer. 
Under  the  agreement,  Hollywood  Television 
Service  will  begin  production  of  78  half-hour 
tv  film  shows  within  two  months,  and  also 
will  produce  half-hour  radio  programs,  which 
will  be  taped  separately.  Republic  also  will  pro- 
duce three  full-length  motion  pictures  for  in- 


SAX  ROHMER  (I),  creator  of  the  famous 
fictional  character  "Dr.  Fu  Manchu,"  and 
Herbert  J.  Yates,  Republic  Pictures  presi- 
dent, discuss  the  $4  million  contract  cov- 
ering exclusive  rights  to  the  short  stories, 
serials  and  books  for  adaptation  to  radio- 
tv  and  motion  pictures. 

ternational  release,  based  on  three  of  the  more 
popular  Sax  Rohmer  novels. 

Mr.  Rohmer,  whose  stories  have  been  pub- 
lished throughout  the  world  in  more  than  25 
languages,  currently  is  engaged  in  writing  new 
"Fu  Manchu"  stories.  He  will  be  available 
for  consultation  on  the  adaptation  of  "Fu 
Manchu"  material  to  television.  Mr.  Rohmer 
will  leave  for  Hollywood  shortly  to  confer 
with  Mr.  Yates  and  Earl  Collins,  president  of 
Hollywood  Television  Service. 

INS-Telenews  'Sports'  Set 
Bethlehem  in  3  Cities 


By 


BETHLEHEM  Steel  Co.  will  sponsor  the  In- 
ternational News  Services-Telenews  sports  pro- 
gram. This  Week  in  Sports,  in  three  eastern 
markets.  It  marks  the  first  time  in  television 
for  the  company.  The  sports  program  will 
carry  a  special  introductory  commentary  by 
Harry  Wismer  with  commercials  by  Dwight 
Weist. 

The  show  will  be  seen  on  WTTG  (TV)  Wash- 
ington, WBAL-TV  Baltimore  and  WFIL-TV 
Philadelphia,  effective  Jan.  20  and  21. 

Robert  H.  Reid,  manager  of  the  INS  tele- 
vision department,  in  announcing  the  sale,  said 
the  business  was  placed  through  Radio  Reports 
Inc.,  and  that  the  Bethlehem  Steel  Co.  is  con- 
sidering additional  tv  markets  where  it  has 
plants  and  shipyards.  Radio  Reports  is  a  moni- 
toring service. 

(Film  continues  to  page  52) 
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How  to  Create 


GREATER 


THE  WOMAN'S 
ANGLE 


M 


ar 


Monday  thru  Friday  2-2:30  P.M. 

Here's  a  program  designed  for  the  client! 

Ann  Mar  is  a  most  gifted  young  matron  with 
a  commercial  sense  and  "know  how"  rare 
among  performers.  She  can  present  your 
product  with  persuasiveness  and  a  subtle 
"sell"  that  creates  recognition  and  accept- 
ance. 

On  "The  Woman's  Angle,"  your  product 
is  seen,  accepted,  appreciated. 


On  Maximum  Power  -  Televising  Color 


WMAR  TV 


CHANNEL 


SUNPAPERS  TELEVISION 


BALTIMORE,  MARYLAND 


Telephone  MUlberry  5-5670  ★  TELEVISION  AFFILIATE  OF  THE  COLUMBIA   BROADCASTING  SYSTEM 

Represented   by  THE   KATZ  AGENCY,   Inc.    New  York,  Detroit,   Kansas  City,  San   Francisco,   Chicago,   Atlanta,   Dallas,   Los  Angele$ 
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You  get  the  whole 

30- COUNTY 
MELON 


1 


KOlN-ry 


• EUOSNE 


When  you  buy  a  market  you  want  the  complete 
melon — not  just  a  slice  or  two.  That's  why  adver- 
tisers are  choosing  KOIN-TV,  Portland  Oregon's 
only  VHF  station  .  .  .  Portland's  only  maximum 
power  station. 

The  giant  KOIN-TV  tower,  1530  feet  above 
average  terrain,  plus  maximum  power  of  100.000 
watts  on  Channel  6  blankets  over  35,000  square 
miles  in  the  prosperous  Pacific  Northwest. 
KOIN-TV  delivers  a  consistent  picture  as  far  as 
150  miles  from  Portland  .  .  .  reaching  30  Oregon 
and  Southern  Washington  counties.  No  other 
advertising  buy  in  the  area  can  duplicate  this 
sales  coverage.  Write,  wire  or  phone  us  for 
complete  availabilities. 


®  KOIN-TV 


CHANNEL  6 

Represented  Nationally  by 
CBS  Television  Spot  Sales 


PORTLAND,  OREGON 
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CLOSED  CIRCUIT  AT  JWT 


A  NEW  TECHNIQUE  IN  PREPARING  TV  COMMERCIALS 


J WALTER  THOMPSON  Co.,  New 
•  York,  the  third  largest  advertising 
agency  in  television-radio  billing,  developed 
its  own  closed  circuit  television  "station" — 
operating  on  private  channel  3  in  New  York 
— and  is  using  it  as  a  testing  ground  for  com- 
mercials as  a  low  cost  method  to  help  clients 
and  agency  executives  work  out  commercials 
before  committing  them  to  film  or  live  net- 
work. The  station  has  been  in  experimental 
operation  for  the  past  year. 

The  workshop  studio,  located  at  480 
Lexington  Ave.,  two  blocks  away  from  the 
agency's  main  office,  is  fully  equipped  with 
two  Dage  tv  cameras,  lighting  equipment, 
16mm  sound  motion  picture  cameras,  pro- 
jectors, control  booth,  recorders,  monitors, 
props  and  sets. 

Television  commercials  for  such  clients 
as  Pond's,  Eastman  Kodak,  Lever  Bros., 
Scott  Paper  Co.,  French's  and  P.  Ballan- 
tine  have  been  worked  out  and  tested  in  the 
workshop  at  a  savings  of  many  dollars. 

JWT  has  found  nine  principal  uses  for  its 
ch.  3  closed  circuit.  They  are:  (1)  casting; 
(2)  props:  testing  backgrounds  and  acces- 
sories; (3)  visual  effects:  animation,  stop- 
motion;  (4)  packaging:  size  and  color;  (5) 
lighting:  textures  as  in  wax  paper,  suds; 

(6)  camera  angles:  use  of  mirrors,  etc.; 

(7)  appearance  of  product:  richness  of  sil- 
ver, orange  juice,  embossing  of  paper  nap- 
kins; (8)  techniques:  speaking  model  or 
voice  over,  use  of  titles,  and  (9)  living 
storyboard:  gives  clients  better  idea  than 
static  storyboards. 

An  example  of  the  usage  of  the  workshop 


PREPARING  a  practice  run  for  a  new 

was  the  casting  of  a  number  of  models  for 
a  Pond's  commercial.  Each  girl  demon- 
strated the  same  technique  of  putting  on 
her  makeup  until  one  of  them  was  selected 
by  the  company  and  its  executives  in  the 
theatre  to  be  used  on  the  commercial.  Barth 
McHugh,  vice  president  and  a  member  of 
the  television  department,  explained  that 
there  was  no  cost  for  the  live  audition  of 
each  girl  but  if  the  girls  had  spoken  lines 
the  cost  would  be  about  $90  each.  Voices 
used  on  the  commercials  also  are  selected 
via  the  workshop  casting  method. 

The  workshop  currently  is  working  out 
color  commercials  for  Eastman  Kodak, 
whose  Norby  series  is  being  filmed  in  color. 

The  workshop  has  succeeded  in  giving 
the  agency  the  advantage  in  bridging  the 
gap  between  the  original  concept  of  a  mes- 


commercial  for  Pond's  Dry  Skin  Cream. 

sage  and  its  completion.  Under  long-es- 
tablished procedures  of  visualizing  print  ad- 
vertising, agencies  developed  a  system  of 
roughs,  layouts,  sketches,  finished  art  and 
copy  to  give  a  comparatively  low-cost  pre- 
view of  how  the  final  message  would  look. 
Television  inherited  an  approximation  of 
these  procedures  in  the  storyboard  but 
JWT  maintains  the  storyboard  is  frequently 
inadequate.  The  workshop — with  its  live 
storyboard — gives  the  agency,  at  a  lower 
cost,  the  following  advantages:  (1)  client 
and  agency  see  results  as  though  in  tv  view- 
ers home;  (2)  they  see  what  commercial 
will  look  like  before  incurring  final  costs; 
(3)  tv  provides  auditions  of  talent,  product, 
pilot  films,  and  (4)  tv  allows  preview  of  an 
electronic  medium  electronically. 


THE  CLOSED  CIRCUIT  tv  ccmera  focuses  on  the  Scotkins  "apple 
dip"  test.  Twenty-five  workshop  experiments  to  develop  the  most 
dramatic  way  to  demonstrate  the  "wet  strength"  of  Scotkins,  a 
product  of  the  Scott  Paper  Co.,  were  made  before  this  final  shot. 


Broadcasting 


Telecasting 


THE  MONITOR  at  JWT's  Tv  Workshop  is  used  to  check  a  planned 
commercial  for  the  Florida  Citrus  Commission.  Background  shows 
the  soundproof  control  room  at  the  workshop.  The  monitored  picture 
also  is  relayed  by  closed  circuit  to  receivers  in  the  main  office. 
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BRITAIN'S  EXPERIMENT 
WITH  COMMERCIAL  TV 


AS  VIEWED  BY  A  U.  S.  BROADCASTER 


E.  R.  VADEBONCOEUR,  president  and  general  manager, 
WSYR-AM-EM-TV  Syracuse,  just  back  from  an  extended  visit 
to  England,  describes  the  set-up  of  British  commercial  tv,  ex- 
pected to  begin  operations  this  fall  with  three  stations  and  four 
program  contractors,  in  a  report  to  be  delivered  this  week  to 
the  NARTB  board.   Excerpts  from  the  report  appear  below. 

THE  START  of  a  limited  commercial  television  operation  in 
England  at  a  date  still  to  be  determined  next  fall  will  mark  the 
most  important  development  in  British  broadcasting  since  the 
first  transmission  of  radio  and  television  in  England.  It  is  no 
overstatement  to  say  that  only  the  inauguration  of  radio  broad- 
casting, first,  and  of  television  broadcasting,  second,  outrank 
this  experiment  of  tremendous  social  and  commercial  implication 
which  will  begin  in  the  autumn  of  1955. 

In  a  solid  month  of  talking  with  British  educators,  clergymen, 
broadcasters  and  hundreds  of  citizens  of  all  types  and  levels  of 
viewpoint,  it  became  clear  to  me  that  commercial  television  in 
Britain  was  not  finally  decided  by  the  Act  of  Parliament  which 
created  the  Independent  Television  Authority  at  all.  The  fate 
of  commercial  television  in  Britain  still  hangs  in  the  balance  and 
the  performance  of  commercial  television  in  its  first  stages  under 
the  supervision  of  the  ITA  will  decide  whether  [it]  should  con- 
tinue in  Britain  or  end  quite  abruptly.  There  is  not  the  slightest 
doubt  that  there  are  enormously  powerful  factions  who  never 
were  reconciled  to  commercial  television  in  Britain  and  who 
make  no  secret  of  the  fact  that  they  would  like  to  end  the  ex- 
periment and  would  throw  their  weight  toward  doing  so  at  the 
first  reasonable  chance. 

For  an  American  commercial  broadcaster,  the  first  step  in 
commercial  television  in  Britain  is  certainly  exciting.  Commer- 
cial television  will  open  with  three  transmitters,  located  in  ( 1 )  the 
London  area  reaching  a  population  of  14  million,  (2)  the  Mid- 
lands area  at  Birmingham  reaching  a  population  of  10  million 
and  (3)  the  North  area  located  at  Manchester  reaching  a  popu- 
lation area  of  14  million.  The  commercial  possibilities  are 
enough  to  stagger  the  imagination  of  an  American  broadcaster 
with  memories  of  the  single-market  situation  in  this  country 
during  the  freeze.  These  three  commercial  transmitters  will 
reach,  combined,  approximately  38  million  people  in  areas  where 
the  BBC  broadcasts  have  built  up  a  set  population  which  gives 
a  ready-made  market  to  the  commercial  telecaster.  There  will 
be  nearly  four  million  television  sets  working  in  this  area  by  next 
fall  and  commercial  television  will  undoubtedly  stimulate  enor- 
mous new  sales. 

Once  commercial  television  under  the  ITA  is  operating  prop- 
erly in  these  three  first  areas,  the  ITA  must  then  turn  its  attention 
to  other  areas  of  the  United  Kingdom  for  the  next  step  in  com- 
mercial television  development.    It  is  already  agreed  that  the 


fourth  transmitter  must  go  into  Scotland.  The  chances  are  that 
a  fifth  television  station  will  have,  to  go  into  Wales.  There  may 
be  other  requirements  in  the  United  Kingdom,  too,  such  as  a 
transmitter  for  Northern  Ireland  which  does  not  now  have  even 
BBC  television,  so  it  looks  as  though  the  three  big  transmitters 
serving  the  three  great  unduplicated  areas  of  38  million  people 
in  England  will  be  perhaps  the  richest  commercial  television 
monopoly  in  the  world  for  several  years,  perhaps  as  many  as  five. 

Operation  of  commercial  television  in  Britain  this  fall  will 
break  down  to  this  format: 

The  ITA  will  construct,  own,  operate  and  control  the  television 
transmitters  and  by  this  method  will  have  complete  control  over 
commercial  television  programming.  The  ITA  will  use  the 
towers  already  in  use  by  BBC  at  the  point  where  ITA  transmit- 
ters will  be  established.  The  ITA  will  pay  a  rental,  still  to  be 
determined,  to  the  BBC  for  use  of  the  towers. 

All  commercial  television  programs  will  be  originated  and 
produced  and  fed  to  the  transmitter  under  contract  by  operating 
companies  called  program  contractors,  [who]  will  have  to  con- 
struct, equip,  own  and  operate  their  studios.  They  will  have  to 
finance  completely  their  program  operations.  This  is  the  signifi- 
cant dividing  line  in  duty  and  in  authority.  The  program  con- 
tractors will  have  full  responsibility  for  producing  all  programs, 
subject  to  approval  by  the  ITA,  which  is  responsible  in  turn  to 
the  Postmaster  General,  but  all  these  programs  must  be  fed 
through  the  transmitters  which  the  ITA  controls. 

The  first  three  transmitters  have  been  made  available  to  four 
program  contracting  firms:  the  Broadcast  Relay  Service  and 
Associated  Newspapers,  the  Associated  Broadcasting  Develop- 
ment Co.,  the  Kemsley-Winnick  Group  and  the  Granada  The- 
aters. These  four  companies  represent  principally  newspapers 
and  theaters. 

The  manner  in  which  the  four  program  contractors  will  share 
three  transmitters  follows  a  pattern  of  newspaper  operation  and 
economics.  The  entire  operation  of  newspapers  changes  on 
Saturdays  and  Sundays,  as  against  Monday  through  Friday.  The 
Authority  decided  to  follow  this  pattern  in  breaking  down  the 
time  on  the  stations.  The  result  is  that  the  London  station  will 
be  operated  by  the  Broadcast  Relay  Service  and  Associated  News- 
papers Mondays  through  Fridays  [and]  by  Associated  Broadcast- 
ing Development  Co.  on  Saturdays  and  Sundays.  The  Birming- 
ham station  will  be  operated  by  Associated  Broadcasting  Devel- 
opment Co.  on  Mondays  through  Fridays  and  by  the  Kemsley- 
Winnick  Group  on  Saturdays  and  Sundays.  The  Manchester 
station  will  be  operated  by  the  Granada  Theaters  Mondays 
through  Fridays  and  by  the  Kemsley-Winnick  Group  on  Satur- 
days and  Sundays. 

Since  these  first  four  program  contractors  were  selected,  a 
very  interesting  new  development  has  occurred.  The  Television 
Act  lays  very  heavily  upon  ITA  responsibility  for  careful  balance 
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of  news.  As  a  result,  ITA  has  decided  that  news  shall  be  a 
separate  category  for  program  contract  purposes  and  that  a  pro- 
gram contractor  will  be  appointed  exclusively  for  news  [who] 
|  will  handle  all  the  news  to  be  broadcast  on  commercial  television. 
This  will  result  in  a  fifth  program  contractor  and  further  sharing 
of  the  three  transmitters  before  operations  begin  next  fall. 

The  contract  fee,  or  license,  or  whatever  the  financial  consid- 
eration for  a  program  contract  may  be  called,  has  not  yet  been 
determined.  Neither  has  the  duration  of  these  contracts  been 
determined.  ITA  and  the  contractors  are  now  negotiating,  and 
have  been  for  several  months,  but  it  may  be  sometime  in  Feb- 
ruary before  it  is  decided  what  a  program  contractor  shall  pay 
ITA  for  the  right  to  broadcast  commercially  over  ITA  trans- 
!  mitters.  ITA,  after  initial  costs  and  aside  from  a  modest  annual 
sum  which  it  may  receive  from  the  government,  is  charged  with 
the  responsibility  for  financing  itself.  Obviously,  it  will  have  to 
come  as  close  to  financing  itself  as  possible  from  the  fees  to  be 
charged  to  the  contractors.  It  will  be  interesting  to  see  what 
these  fees  will  be.  Presumably,  they  will  be  pretty  high. 

As  to  the  duration  of  the  contracts,  ITA  realizes  that  a  large 
investment  is  involved  and  that  a  program  contractor  who  con- 
structs studios,  contracts  for  talent  and  personnel  and  takes  on 
advertising  contracts  will  have  to  be  assured  of  a  reasonable  life 
expectancy.  Therefore,  the  contracts  will  probably  run  for  five 
years  in  this  first  batch. 

While  the  expression  "Free  Television"  is  certainly  reasonable 
and  justified,  there  is  still  a  very  great  difference  between  the 
American  concept  of  "Free  Television"  and  the  British  concept 
of  it,  as  it  appears  in  this  first  experimental  step.  The  Television 
Act  provides  for  a  considerable  amount  of  control  by  the  Au- 
thority over  advertising  and  program  matters.  For  example, 
under  the  Act  it  would  be  impossible  for  a  sponsor  to  purchase 
a  program  packaged  by  an  advertising  agency  for  him  and  to 
telecast  that  program  as  being  presented  by  the  sponsor.  The 
following  quotation  from  the  Act  services  to  illustrate  the  point: 

"Nothing  shall  be  included  in  any  programs  broadcast  by  the 
Authority  whether  in  an  advertisement  or  not,  which  states,  sug- 
gests, or  implies,  or  could  reasonably  be  taken  to  state,  suggest 
or  imply,  that  any  part  of  any  program  broadcast  by  the  Au- 
thority which  is  not  an  advertisement  has  been  supplied  or  sug- 
!   gested  by  any  advertiser.  .  .  ." 

NO  CREDIT  FOR  THE  SHOW 

Apparently,  a  sponsor  who  wishes  to  attract  a  certain  type  of 
audience,  or  a  high  volume  of  audience,  could  produce  and 
present  a  half-hour  program  into  which  he  could  insert  his  ad- 
vertising messages,  but  he  could  not  claim  any  credit  for  the 
program  nor  could  the  advertising  announcements  be  integrated 
in  any  way.  While  there  is  no  restriction  definitely  laid  down 
as  to  the  amount  of  commercial  which  may  be  carried  at  any 
given  time,  the  controlling  factor  for  the  insertion  of  advertising 
messages  seems  to  be  the  expression  "at  natural  breaks."  How- 
ever, this  wording  is  probably  susceptible  to  many  interpretations. 

I  asked  Sir  Robert  Fraser  [ITA  director  general]  how  he  felt 
the  Authority  would  look  at  a  program  produced  in  the  format 
of  a  vaudeville  show.  This  program  might  be  an  hour  long.  It 
might  have  ten  acts,  each  doing  a  turn  six  minutes  long,  [or]  15 
acts,  each  doing  a  turn  four  minutes  long.  Would  the  break 
|  between  each  act  be  a  "natural  break"?  He  felt  it  was  possible 
i  that  this  might  be  considered  to  be  correct,  although  he  had  no 
set  opinion  on  it  because  the  question  had  not  arisen  before. 

In  practice,  it  is  going  to  be  quite  possible  to  insert  a  reason- 
able number  of  commercial  announcements  in  any  of  the  pro- 
gram formats  which  can  be  foreseen,  but  the  Television  Act 
certainly  is  directed  at  preventing  sponsors  from  controlling 
programs.  It  may  not  be  possible  to  prevent  a  sponsor  from 
producing  and  telecasting  through  the  program  contractor  a  pro- 
gram of  the  type  he  wants,  but  if  the  Act  is  interpreted  with 
any  degree  of  strictness,  the  sponsor's  only  benefit  will  come  from 
clean-cut  announcements  within,  but  not  linked  to,  the  program. 

To  an  American  broadcaster,  some  of  the  restrictions  placed 
upon  commercial  television  at  its  outset  in  Britain  will  seem 
pretty  severe.   For  example,  the  Postmaster  General  has  the 
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authority  to  forbid  the  advertising  of  any  goods  or  services  he 
may  determine  to  be  undesirable  and  he  may  also  issue  instruc- 
tions against  methods  of  advertising  which  he  does  not  feel 
should  be  employed.  The  Postmaster  General  is  also  the  final 
authority,  in  consultation  with  ITA,  as  to  eventual  rules  covering 
the  "interval  which  must  elapse  between  any  two  periods  given 
over  to  advertisements"  and  as  to  types  of  broadcasts  into  which 
advertisements  may  not  be  inserted.  One  flat  prohibition  already 
apprearing  in  the  Act  will  ban  commercials  by  or  for  any  reli- 
gious or  political  group  or  cause  and  any  commercial  with  any 
relation  to  an  industrial  dispute. 

The  Act  also  provides  that  the  Authority  must  include  in  its 
contracts  with  program  contractors  provision  for  the  contractor 
to  submit  to  the  Authority  in  advance  of  broadcast,  scripts  and 
particulars  of  programs,  including  commercials  and  other  full 
details.  Contracts  also  must  reserve  to  the  Authority  "power  to 
forbid  the  broadcasting  of  any  matter,  or  class  or  description 
of  matter."  The  contracts  also  will  provide  power  for  the  Au- 
thority to  "require  that  nothing  shall  be  broadcast  without  pre- 
vious approval  of  the  Authority." 

ADVISORY  COMMITTEES 

Further  restrictions  in  which  British  commercial  television  will 
differ  from  American  commercial  television  appear  in  the  pro- 
vision for  advisory  committees  on  advertising,  religion  and  chil- 
dren's matters.  The  committees  on  religion  and  children's  matters 
will  be  the  same  as  those  now  advising  the  BBC.  However,  the 
advisory  committee  on  advertising  will  be  a  completely  new  one 
because,  obviously,  the  BBC  has  never  had  any  such  committee. 
Under  the  Television  Act  this  advisory  committee  will  guide  the 
Authority  and  program  contractors  in  standards  of  advertising 
such  as  "exclusion  of  misleading  advertisements"  and  provide 
the  Authority  "a  code  of  such  standards  of  conduct."  The  rec- 
ommendations of  this  committee  are  binding  upon  the  Authority, 
and  the  Authority's  agreement  with  program  contractors,  in  turn, 
makes  these  recommendations  absolutely  enforceable. 

Furthermore,  the  Postmaster  General  and  "any  other  Min- 
ister of  the  Crown"  may  order  the  Authority  to  broadcast  any 
announcements  he  feels  necessary  or  expedient  "in  connection 
with  his  functions."  This  is  not  a  matter  of  making  a  request, 
as  in  the  case  of  government  officials  of  the  United  States,  but 
is  an  absolute  right  of  the  Postmaster  General  or  Minister,  as 
I  read  the  Television  Act. 

"Non-exclusivity"  provisions  in  the  Television  Act  again  mark 
a  considerable  difference  between  the  new  British  system  and  the 
present  American  system.  These  provisions  give  the  Postmaster 
General  power  to  prevent  the  Authority  or  one  of  its  contractors 
or  the  BBC  from  gaining  exclusive  rights  to  any  important  sport- 
ing event  or  other  type  of  special  event.  For  example,  if  a  pro- 
gram contractor  tried  to  buy  exclusive  rights  to  the  Grand 
National  or  the  Wimbledon  matches,  the  Postmaster  General 
would  have  the  right,  if  he  so  desired,  to  step  in  and  order  that 
equivalent  rights  be  given  to  the  BBC  so  that  it  might  televise 
the  event  over  its  own  service.  That,  of  course,  would  put  it  up 
to  the  promoter  to  determine  whether  he  wanted  the  event  tele- 
cast by  two  or  more  telecasters  and  would  remove  the  promoter's 
control  over  the  amount  of  telecasting  of  the  event.  It  would 
also  put  the  program  contractor  in  the  position  of  having  bought 
or  otherwise  obtained  a  valuable  property  which  is  no  longer 
exclusive  with  him.  In  effect,  this  is  almost  certain  to  prevent 
any  exclusive  broadcasts  of  any  important  sports  or  special  events 
on  commercial  television. 

The  BBC  is  also  protected  in  the  Television  Act  by  provisions 
which  prevent  the  commercial  television  system  from  competing 
with  BBC  in  the  field  of  sound  only;  this  is  in  spite  of  the  fact  that 
BBC  television  does  some  programs  in  sound  only. 

One  departure  from  the  newspaper  pattern  is  going  to  be  quite 
noticeable  because  in  England  advertisements  for  gambling  are 
acceptable  as  newspaper  advertising.  This  is  the  one  really  im- 
portant source  of  newspaper  revenue  which  is  already  sure  to 
be  barred  from  commercial  television.  However,  virtually  all 
other  goods  and  services  advertised  in  newspapers  will  probably 
be  permitted  on  commercial  television. 


MR  ABRAMSJ 


One  of  the  most  penetrating  analogies  of  the 
relative  merits  of  radio  and  television  that  we've 
seen  came  recently  from  Mr.  George  Abrams, 
Vice  President  in  charge  of  advertising  for  the  Block 
Drug  Company.  Mr.  Abrams  buys  both  network 
radio  (Mutual  only)  and  television.  He  speaks  from 
the  ideal  vantage  point  of  a  rising  sales  curve. 

Radio,  he  says,  is  like  a  bamboo  rake;  television, 
a  metal  rake;  they  resemble  each  other  but  perform 
different  tasks.  For  example,  the  close-set  tines  of 
a  bamboo  rake  pull  in  things  that  slip  easily  through 


the  gap-toothed  metal  rake.  Then,  Mr.  Abrams  set 
down  the  advantages  of  Mutual's  bamboo  rake: 

"When  you  reach  an  American  family  for  1/20 
of  a  cent  why  not  tell  every  advertiser  in  America 
about  it.  Even  a  government  postcard  today  costs 
you  2(',  but  that's  unaddressed  and  undistributed. 
Why,  for  that  2r  alone,  radio  can  bring  a  message 
into  40  homes.  But  this  low  cost  leads  to  another 
advantage— repetition.  If  my  commercial  message 
is  only  costing  me  50r  -per- 1000  each  day  that  it  goes 
on  the  air,  then  five  messages  a  week  are  costing 
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e  only  $2.50.  How  inexpensive  can  you  get? 
pw  low  can  your  advertising  cost  become?" 

Mr.  Abrams'  analosv  of  the  bamboo  rake  is 

- 

irticularly  apt  for  Mutual.  Because  Mutual's  model 


is  even  more  teeth  than  the  other  network  rakes 
.  572  of  them  in  the  form  of  affiliated  stations  — 

most  twice  as  many  as  any  other  network.  They 

i  eep  farther  and  finer  than  the  other  networks  can. 
Actually,  Mutual  has  many  rakes;  there's  one 

icely  balanced  for  the  grip  of  every  advertiser. 

ike  you  for  instance.  Can  we  help  you  rake  it  in  too? 


THE  STATION  BEHIND  THOSE  MANY 

MIAMI  TV  PROGRAMS 


THE  COMEDY  HOUR"  WITH  GORDON  MACRAE 


'TODAY"  WITH  DAVE  GARROWAY 


TONIGHT"  WITH  STEVE  ALLEN 
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TV  PROGRAMMING,  as  well  as  the  birds, 
has  gone  south  for  the  winter.  Or  so  it 
would  appear,  at  least,  from  the  busy  sched- 
ule of  network  originations  from  the  Miami 
area  these  past  weeks.  A  mainstay  of  that 
programming  has  been  WTVJ  (TV). 

During  the  17  days  from  New  Year's  eve 
through  Jan.  16  a  total  of  26  hours  of  top- 
rated  network  programming  has  emanated 
from  the  East  Coast  playground.  These 
originations  were  the  brainchild  of  many 
south  Florida  boosters  headed  by  Col. 
Mitchell  Wolfson,  president  of  WTVJ  (TV) 
Miami;  Woody  Kepner,  Miami  publicity  di- 
rector, and  Hank  Meyer,  Miami  Beach 
public  relations  director. 

On  New  Year's  Eve  WTVJ  originated  the 
Orange  Bowl  Parade  from  7:00  to  7:30' 
p.m.  for  CBS-TV,  following  up  with  the 
Orange  Bowl  football  game  New  Year's  Day 
over  that  network. 

On  Jan.  10,  Dave  Garroway  and  his 
Today  show  moved  into  Miami  Beach's  Sea 
Isle  Hotel  as  did  Steve  Allen  and  the  To- 
night program.  WTVJ  beamed  both  of  these 
programs  daily  (Jan.  10-14)  to  NBC-TV. 
In  between  those  programs  on  Jan.  14,  the 
WTVJ  crew  installed  another  remote  unit 
to  originate  the  Loi-Flanagan  fight  for  NBC. 

At  the  conclusion  of  the  Tonight  show 
WTVJ  tore  down  its  remote  set-up  at  the 
Sea  Isle  and  installed  a  six-camera  produc- 
tion unit  with  three  miles  of  cable  and 
special  switching  equipment  (picture  above) 
at  the  Fontaine  Bleau  Hotel  in  time  to 
start  rehearsals  for  the  NBC-TV  Colgate 
Comedy  Hour.  Three  acres  of  pool,  patio 
and  club  rooms  had  to  be  lighted. 

The  City  of  Miami  Beach  picked  up  the 
cable  costs  incurred  in  sending  Today  and 
Tonight  to  NBC-TV.  These  costs  to  the 
city  were,  in  part,  defrayed  by  the  Sea  Isle 
Hotel,  the  Miami  Beach  Kennel  Club  and 
Hialeah  Race  Course. 

The  Sea  Isle  also  provided  the  Today 
and  Tonight  cast  and  technicians  (a  total  of 
72  persons)  with  rooms,  food  and  other 
accommodations.  The  Fontaine  Bleau  did 
the  same  for  Comedy  Hour  personnel. 

Technical  costs:  WTVJ  quoted  a  basic 
charge  of  $1,000  for  each  of  the  Today  and 
Tonight  shows  and  $3,000  for  the  Comedy 
Hour,  program.  This  price  included  full 
crews  for  eight  hours  but  was  exclusive  of 
line-loops  and  other  incidentals. 

All  of  the  WTVJ  remotes  were  directed 
by  Jack  Shay,  WTVJ  vice  president  in  charge 
of  operations. 
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ouOnThe  JIMMY 
MARET  SHOW 
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iD  WILLIAMS 


America's  Top 

A  Fifteen-Minute  TV  Series  With  A  Million  Dollar  Sell! 


Featuring  Such 
Outstanding  Guest  Stars  As: 

BING  CROSBY  •  BOB  HOPE 
TED  WILLIAMS  •  SAM  SNEAD 
BOBBY  JONES 


FIRST  13  SHOWS  FILMED 

AND  READY  TO  GO  RIGHT  NOW!  39  SHOWS  IN  ALL! 

Here's  A  Combination  of  PERSONALITY-  FORMAT-  STARS  ...  and 
a  ready-made  market  that  will  make  the  JIMMY  DEMARET  SHOW 
the  hottest  fifteen  minutes  in  television ! 

Over  25,000,000  rabid  golfing  fans  form  an  immediate,  eager  audience  for 
personal  instructions,  anecdotes  and  interviews  by  their  all-time  favorite 
. . .  the  smiling,  colorful  Jimmy  Demaret. 

A  GRAND  SLAM  FOR  PRODUCT  PROMOTION,  TOO- 

•  A  Million  Dollars  Worth  Of  Free  Advertising— Five  national  advertisers 
now  using  Jimmy  Demaret  will  slug  in  "Watch  the  Jimmy  Demaret  TV 
Show"  in  large  space  ads  appearing  in  Life,  Look,  Saturday  Evening 
Post,  Newspapers,  etc. 

•  Demaret  himself  delivers  personable,  polished  commercials! 

•  The  Jimmy  Demaret  Golf  Instruction  Book  is  ready  for  sponsor  imprint ! 

•  Filmed  in  color! 

•  Full  publicity  and  promotion  program  backs  the  Jimmy  Demaret  Show 
constantly!  A  natural  from  any  point  of  view. 


BAM  SNEAD 


OBBY  JONES 


AN  Jt^^M 


PRESENTATION 


JIMMY  DEMARET 


Jimmy  Demaret  delivers 
the  Golf  Market— An 
active,  enthusiastic 
market— geared  to 
backing  their  interests 
with  buying  power ! 

Jimmy  Demaret  and  his 
top-name  guest  stars  give  you 
drawing  power  that  will 
appeal  to  millions  of 
TV  viewers  of  all  interests ! 


4  One  of  the  all  time  money  winners  on 
the  links,  Jimmy  has  a  great  commer- 
cial record  as  well.  His  reputation, 
personality,  colorful  dress  and  sales- 
manship make  him  one  of  the  most 
successful  TV  salesmen  available. 


further  information  or  audition  prints,  phone,  write,  wire,  Award  Television,  1501  Broadway,  Room  1501,  N.  Y.  C,  N.  Y.,  Wl  7-6650 


Broadcasting    •  Telecasting 


January  24,  1955    •    Page  41 


OTTO  SLAYS  'EM  ON  TV 


ANIMATED  CARTOONS  BUILD  BUSINESS  FOR  A  PEST  CONTROL  FIRM 


WHEN  it's  sleepy  time  down  South — in 
fact  in  a  26-state  geographical  area  which 
actually  reaches  as  far  north  as  Delaware 
and  Pennsylvania  over  to  Nebraska  and  as 
far  west  as  Colorado  and  Arizona — an  in- 
creasing number  of  parents  allow  their  chil- 
dren a  final  pre-bedtime  treat. 

This  latter-day  piece  of  bribery — which 
gets  the  kids  off  to  the  nursery  with  the 
feeling  that  all's  right  with  the  world — is 
a  tv  cartoon  character  called  "Otto  the 
Orkin  Man."  Otto's  primary  chore  as  an 
animated  spraygun  is  simply  to  go  phfft! 
while  his  young  audience  blissfully  watches 
an  assortment  of  common  household  pests 
tumble  to  kingdom  come. 

Otto  has  never  made  any  demands  that 
his  fans  of  the  tricycle  set  eat  a  particular 
kind  of  cereal.  He  is  the  television  trade- 
mark of  the  Orkin  Exterminating  Co.  of 
Atlanta,  Ga.,  a  53-year-old  firm  which  claims 
to  be  the  world's  largest  pest  control  or- 
ganization. 

That  Otto's  heroics  appeal  to  the  grown- 
ups as  well  as  to  the  young  can  reasonably 
be  deducted  from  a  look  at  the  company's 
sales  figures.  Paralleling  Orkin's  increasing 
participation  in  television,  sales  have 
doubled  in  the  past  2Vi  years,  with  a  gross 
figure  of  more  than  $12.3 
million  in  1954. 

Orkin  Exterminating  Co., 
its  founder  and  president  likes 
to  say,  grew  out  of  a  black 
satchel.  When  he  was  14, 
Otto  Orkin,  a  Latvian  immi- 
grant, started  selling  rat  poi- 
son from  door  to  door  in 
eastern  Pennsylvania,  carry- 
ing all  his  wares  in  a  little 
black  bag.  Young  Mr.  Orkin 
discovered  early  in  his  career 
that  housewives  preferred  he 
apply  his  own  rodenticides 
and  insecticides  since  he 
guaranteed  the  results. 

Orkin  got  into  television 
after  a  long  history  of  activi- 
ties in  other  media.  Before 
World  War  II,  the  company's 
principal  advertising  was 
space  in  newspapers  and  tele- 
phone  directories,  all  handled  \ 
personally  by  Mr.  Orkin. 
During  and  after  the  war  the 
3est  control  firm  underwent 
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an  impressive  expansion  and  about  this  time 
Orkin  began  using  radio  spot  announce- 
ments. It  became  necessary  to  set  up  an  ad- 
vertising department,  which  today  is  headed 
by  Leon  R.  Robbins  Ir. 

The  company  was  quick  to  realize  the 
value  of  television  with  the  rise  of  that 
medium  just  prior  to  the  outbreak  of  the 
war  in  Korea.  Orkin  held  conferences  with 
WSB-TV  Atlanta,  which  produced  the  com- 
pany's first  filmed  spots.  The  first,  run  in 
March  1950,  showed  a  woman  standing  on 
a  couch  screaming  at  the  sight  of  a  rat. 
About  this  time,  Orkin  hastens  to  add,  the 
company  decided  to  use  the  cartoon  ap- 
proach. The  latter,  as  things  turned  out,  was 
much  more  in  line  with  Orkin's  policy  of 
refraining  from  scare  advertising. 

Otto  the  Orkin  Man  sprang  full-blown 
from  his  tv-conscious  creators'  heads  while 
the  first  series  of  the  company's  20-second 
spots  were  being  produced  in  1951  by  Mo- 
tion Picture  Associates,  New  Orleans.  Al- 
though the  company  long  before  had  estab- 
lished its  trademark,  a  red  diamond,  plan- 
ners felt  an  animated  character,  speaking 
for  Orkin,  might  help  do  away  with  the 
stigma  often  attached  to  the  pest  control 
business.  Whereupon,  Otto  the  Orkin  Man 


h  for  me  on  TV 


THE  ORKIN  BILLBOARD  IN  ATLANTA 


came  forward  to  symbolize  the  spraygun  all 
Orkin  service  men  carry  on  their  monthly 
visits  to  the  firm's  85,000-plus  accounts. 

The  first  of  Otto's  video  victims  was  a  pair 
of  hardy  rapscallions  named  "Rags  the 
Ruinous  Rat"  and  "Legs  the  Repulsive 
Roach."  Rags  and  Legs  are  permitted  to 
look  and  act  their  worst  until  near  the  end 
of  the  film  when  Otto,  the  eternal  hero,  turns 
his  fumes  upon  the  villainous  characters  and 
they  collapse  in  defeat. 

These  two  characters  are  so  treasured  by 
children,  says  the  company,  "that  we  almost 
find  ourselves  favoring  them  in  the  scripts." 
But  since  it  is  the  job  of  both  Otto  and  the 
script  to  sell  Orkin's  services,  the  script- 
writer invariably  overcomes  this  unsales- 
manlike  temptation  and  Otto  wins  out  in 
the  end. 

The  first  Orkin  films  were  immediately 
successful,  mainly  because  of  their  attraction 
to  children.  At  the  end  of  each  film,  Otto, 
to  further  establish  his  invincibility,  sings  a 
jingle  (written  by  Wade  Creager  of  Atlanta) 
set  to  music  reminiscent  of  the  tune,  "Pop- 
eye  the  Sailor  Man." 

In  several  films,  a  housewife  beset  by 
household  pests  shouts  at  one  point:  "Orkin 
come  quickly!"  When  these  films  were  put 
on  television,  the  Orkin  of- 
fices began  receiving  tele- 
phone calls  from  children 
who  shouted,  "Orkin  come 
quickly!"  before  hanging  up 
the  receiver.  Orkin  still  re- 
ceives calls  almost  daily  from 
youngsters  who  want  to  speak 
to  Otto.  When  a  North  Caro- 
lina physician  called  a  com- 
petitor to  rid  his  house  of 
termites,  his  three-year-old 
wanted  to  know  where  was 
Otto.  When  the  son  kept  up 
his  demands,  the  father  agreed 
to  call  Orkin  to  bid  on  the 
work.  Orkin  got  the  job. 

Orkin's  current  inventory 
of  films,  all  starring  Otto  in 
stirring  dramas  of  life  and 
death  in  the  insect  world,  in- 
cludes "The  Termite  Tutor," 
"The  Roach  Coach,"  "Ter- 
mite Defense"  and  others. 
Orkin  uses  10-second  shorts 
in  which  Otto  sings  the  jingle, 
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A  new  kind  of  programming,  a  new  kind  of  listening,  a  new 
and  exciting  success  with  audiences  and  advertisers  is  yours 
on  NBC  RADIO. 

POSITIVE  PROGRAMMING 

To  its  roster  of  great  personalities  heard  daily,  NBC  RADIO 
adds  one  of  America's  ten  most  influential  people,  Dr.  Norman 
Vincent  Peale— available  for  the  first  time  to  advertisers. 

DR.  PEALE  IS  HEARD  EACH  WEEKDAY  MORNING  10 :05-10: 15  EST. 

Dr.  Peale  is  a  man  who  has  already  won  an  audience  of  over 
30.000.000  homes  through  his  regular  LOOK  Magazine  ar- 
ticles, his  syndicated  newspaper  column,  his  speeches  and  his 
books.  His  latest,  the  power  of  positive  thinking,  is  fast 
becoming  the  most  important  book  of  our  generation — it  has 
been  #1  on  best  seller  lists  for  more  than  two  years. 

Programming  of  important  personalities  who  have  huge 
followings  has  proven  its  appeal  in  Mary  Margaret  McBride's 
daily  chats.  Sold  out  for  weekday  segments,  it  was  extended 
to  weekends  by  popular  demand  of  listeners  and  advertisers. 
Dr.  Peale  immediately  follows  Miss  McBride:  together  they 
provide  a  programming  order  unmatched  in  day-time 
listening  impact. 

POSITIVE  LISTENING 

Dr.  Peale  each  day  answers  questions  from  listeners  on 
problems  of  personal,  everyday  life,  acting  as  guide  and 
counselor.  Out  of  his  rich  experience  and  wisdom  he  brings 
inspiration  to  lift  the  heart  and  practical,  useful  steps  to  help 
in  working  out  problems. 

POSITIVE  BUYING 

The  Norman  ^  incent  Peale  program  can  be  of  immense  value 
to  acceptable  advertisers.  Dr.  Peale  is  a  nationally-known 
figure  of  impressive  stature  and  personal  following.  His  pro- 
gram in  NBC  Radio's  effective  new  format  is  available  for 
sponsorship  one  to  five  days  a  week  at  amazingly  low  cost. 

Here  is  a  truly  outstanding  advertising  opportunity. .  .of  that 
you  can  be  positive.  Get  all  the  facts  from  your  NBC  Radio 
Network  representative  today. 
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20-second  "situation  comedies"  and  60- 
second  dramas. 

Orkin's  national  tv  schedule  is  placed  by 
Bearden-Thompson-Frankel,  Atlanta,  with 
about  20  stations  purchased  locally.  Be- 
cause of  the  increasing  interest  in  Otto,  the 
company,  which  advertises  in  around  1,000 
telephone  directories,  buys  extra  "Otto" 
trade  name  listings  in  many  of  them  since 
some  people  think  that  is  the  correct  cor- 
porate name. 

Tests  in  several  of  the  300  cities  in  26 
states,  Cuba  and  the  District  of  Columbia, 
where  Orkin  has  district  and  branch  offices, 
have  shown,  the  company  says,  that  nearly 


70%  of  unsolicited  calls  are  the  results  of 
its  television  advertising.  In  December  1952 
Orkin  was  carrying  regular  schedules  on 
eight  tv  outlets  with  a  monthly  budget  of 
$1,700.  In  December  1953  the  company 
was  on  90  stations  with  a  budget  of  $19,176. 

Because  of  the  seasonal  nature  of  the  pest 
control  business,  Orkin  in  the  past  has 
sharply  curtailed  advertising  during  the  win- 
ter months.  Last  winter,  however,  the  com- 
pany maintained  its  tv  schedules  through 
the  cold  months  and  feels  television  was  re- 
sponsible for  the  20%  increase  in  business 
during  this  period. 

Orkin  makes  it  a  policy  to  go  on  every 


station  which  opens  in  areas  not  covered  up 
to  that  time  in  the  firm's  territory. 

Orkin's  proudest  accomplishment  in  its 
promotion  of  the  firm's  tv  promotion  is  its  \ 
large  animated  billboard  located  on  Atlanta's 
busy  Peachtree  Street.  The  company,  which 
had  been  studying  the  possibility  of  outdoor 
advertising  to  supplement  its  promotion 
budget,  contracted  with  General  Outdoor 
Advertising  Co.  for  a  moving  lighted  unit  in 
the  center-of-town  location. 

The  billboard  shows  Otto  at  his  usual 
task  of  dispatching  a  sundry  collection  of 
pests  to  oblivion.  This  time  the  ambidex- 
trous Otto  is  tuning  in  a  tv  set  with  one 


Everybody's  Talking  About  It! 

78,221 


CARDS  and  LETTERS 
to  KHOL-TV  said... 


HERE'S 

UNDUPLICATED  COVERAGE 

Here's  unduplicated  coverage 
that  reaches  35%  of  Nebraska's 
total  farm  market.  Your  proof? 
78,221  cards  and  letters  received 
from  Channel  1  3  viewers  in  just  four 
days  (October  26  to  October  30, 
1954)  proving  exclusive  coverage 
by  KHOL-TV.  Get  the  story — get 
the  facts  today. 

Mail  Count  by  Towns  upon  Request  from  KHOL-TV 


Council  Bluffs 


CHANNEL  1  3  —  KEARNEY,  NEBRASKA 
Owned  and  Operated  by  JACK  GILBERT,  Station  Manager 


BI-STATES  COMPANY  Phone  Axtell,  Nebr.  SH-3-4541 

AL  McPHILLAMY,  Sales  Manager 
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NOTE  •  While  we  welcome  the  men- 
tion of  our  product  on  your  programs,  we 
ask  that  you  respect  our  registered  trade- 
mark. If  it  is  impossible  for  you  to  use  the  full 


name  correctly:  "Scotch"  Brand  Cellophane 
Tape,  or  "Scotch"  Brand  Magnetic  Tape,  etc., 
please  just  say  cellophane  tape  or  magnetic 
tape.  Thank  you  for  your  cooperation. 


MINNESOTA  MINING  AND  MANUFACTURING  COMPANY 


St.  Paul  SL, 


Minnesota 
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hand  while  with  the  other  he  presses  the 
button  connected  to  his  nozzle  directed  at 
the  tv  screen,  literally  spraying  the  pests 
out  of  the  picture.  Those  who  look  at  the 
sign  are  advised  by  Otto  to  "Watch  for  me 
on  tv."  The  "watch  for  me  on  tv"  theme 
also  is  carried  out  in  the  company's  other 
promotion — the  company  has  completed  ne- 
gotiations to  buy  a  million  match  covers 
with  this  slogan. 

Orkin's  fiscal  1954  advertising  budget  was 
about  $600,000,  of  which  about  half  went 
into  television.  The  company  spent  $15,000 
during  the  year  for  tv  production  with  Kling 
Studios  in  Chicago,  Pyramid  Pictures  in  At- 
lanta and  others. 

A  large  part  of  the  tv  work  is  supervised 
by  Anita  Ritchie,  assistant  advertising  man- 
ager. Mrs.  Ritchie  created  many  of  the  car- 
toon characters  and  most  of  the  scripts. 

The  Orkin  commercials  must  be  tailored 
carefully  so  prospective  customers  will  know 
the  firm  sells  only  service  and  not  sprayguns 
or  insecticides.   With  the  company's  busi- 


ness about  half  termite  control  and  half 
exterminating,  Orkin  divides  its  schedules 
accordingly,  beginning  with  termite  control 
films  in  January  and  pest  films  in  the  sum- 
mer. Each  film  runs  about  a  month  in  a 
given  territory.  Orkin  always  buys  Class 
A  spots  unless  budget  problems  decree 
otherwise. 

Another  example  of  television's  effective- 
ness as  used  by  Orkin  is  demonstrated  in  its 
recent  introduction  of  Orkin-Tox,  a  system 
of  slotted  pipes  built  into  new  homes,  plus 
soil  poisoning  and  a  wood  treating  process, 
to  make  the  house  termite-proof. 

Orkin's  new  system  offered  guaranteed 
protection  with  a  contract.  The  company 
began  a  program  of  newspaper  advertising 
and  personal  calls  on  builders,  with  some 
direct  mail,  but  it  was  only  when  Orkin  put 
Orkin-Tox  on  the  air  with  a  60-second  film 
that  the  company  began  receiving  unsolicited 
telephone  calls. 

Now,  in  Miami  alone  the  firm  is  installing 
more  than  $100,000  worth  of  Orkin-Tox. 

Orkin  feels  that  if  public  acceptance  of 


its  tv  films  continues,  the  company  wiL 
seriously  consider  publishing  a  schedule  in 
each  city.  Many  parents  have  requested 
such  a  schedule  so  they  can  use  the  films 
as  a  bribe  to  get  the  children  to  go  to  bed. 
That  is  one  reason  why  Orkin  likes  to  buy 
early  evening  adjacencies. 

In  markets  where  Otto  has  been  on  tele- 
vision nearly  three  years,  the  cartoon  char- 
acter is  almost  as  well  known  as  Santa  Claus. 
Since  many  children  expect  to  see  Otto 
doing  the  spraying,  Orkin,  which  has  de- 
veloped a  healthy  respect  for  both  television 
and  children,  is  considering  the  possibility 
of  dressing  its  service  men  with  masks  or 
hats  to  give  them  that  latest  Otto  look. 

The  pest  control  firm  already  is  preparing 
for  color  tv  when  it  becomes  widely  used 
and  has  made  two  color  spots.  If  expansion 
of  the  company  continues  at  the  present 
rate,  Orkin  probably  will  consider  sponsor- 
ing a  tv  show  regionally  or  even  nationally. 
The  company's  advertising  budget  doubled 
in  1953  when  40  new  offices  were  opened. 
And  in  1954  Orkin  opened  36. 


RULES  FOR  AGENCIES 
IN  DEALING  WITH  BROADCASTERS 


RECOMMENDED  standards  for  agency  people  in  their  relation- 
ships with  radio  and  television  broadcasters,  developed  by  the 
American  Assn.  of  Advertising  Agencies'  Committee  on  Broadcast 
Media  and  approved  by  the  AAAA  board  of  directors,  were  re- 
leased last  week  by  the  AAAA.  Text  of  the  recommendations — 
which  are  being  distributed  by  AAAA  to  both  member  and  non- 
member  agencies,  and  also  by  NARTB  to  radio  and  television 
broadcasters,  by  the  Assn.  of  National  Advertisers  to  broadcast 
advertisers,  and  by  the  Station  Representatives  Assn.  to  its  members 
— is  reproduced  below.  Additional  copies  may  be  obtained  from 
the  distributing  associations  or  from  AAAA  headquarters,  420 
Lexington  Ave.,  New  York  17. 

Rates 

The  agency  is  bound  to  seek  for  its  client  the  lowest  rate  avail- 
able for  any  class  of  advertising. 

(NOTE:  The  A.A.A.A.  Standard  Forms  of  Contracts  for  Spot 
Radio  and  Spot  Telecasting  provide  that  the  rate  quoted  is  the 
lowest  rate  charged  anyone  for  like  services,  and  that  "there  shall 
be  no  secret  rates,  rebates,  or  agreements  affecting  rates.") 

Agency  people,  therefore,  should  encourage  broadcasters  to 
publish  any  special  rates  that  may  be  quoted,  as  soon  as  they  are 
made  available  to  anyone. 

Merchandising  Cooperation 

The  advertising  agency  may  accept  whatever  merchandising  co- 
operation a  broadcaster  regularly  makes  available. 

However,  agency  people  should  not  demand  or  encourage  free 
services  that  are  not  a  proper  function  of  broadcasters,  or  are  in 
excess  of  what  is  generally  regarded  by  broadcasters  as  proper. 

Publicity 

(a)  Decisions  as  to  whether  publicity  items  should  be  broadcast 
are  properly  in  the  province  of  the  broadcaster  and  under  the  law 
he  is  solely  responsible. 

Agency  people  should  not  attempt  to  influence  a  broadcaster's 
editorial  judgment  on  publicity  items  by  promises  of  advertising 
or  other  pressure  tactics. 

News,  editorial  and  other  publicity  items  should  be  sent  separ- 
ately and  should  never  be  included  with  advertising  orders. 


(b)  Agency  people  should  not  expect  broadcasters  to  use  pub- 
licity which  has  no  clearly  recognizable  news,  educational,  or 
editorial  value. 

On  the  other  hand,  submission  of  a  news  item  by  an  advertising 
agency  should  not  prevent  its  being  broadcast  if  it  does  have  real 
news,  educational,  or  other  editorial  value. 

(c)  Agency  people  should  not  seek  to  get  broadcasters  to  accept 
as  free  "public  service"  program  material,  publicity  that  is  clearly 
commercial. 

If  the  program  material  mentions  products  or  services  by  name, 
most  broadcasters  regard  it  as  commercial  and  require  that  it  be 
placed  at  regular  time  rates. 

Programs  and  Commercials 

The  effectiveness  of  broadcasting  as  an  advertising  medium  may 
be  impaired  by  any  program  or  commercial  which  arouses  resent- 
ment in  any  appreciable  portion  of  the  public. 

Commercials  which  are  over-long,  over-repetitious,  in  poor  taste, 
or  which  interrupt  programs  at  inappropriate  times,  are  likely  to 
cause  criticism. 

Programs  which  are  deemed  by  any  considerable  segment  of 
the  public  to  be  in  bad  taste,  to  be  over-commercialized,  or  to  exert 
any  undesirable  influence,  especially  on  children,  impair  the  effec- 
tiveness of  broadcast  advertising  and  endanger  the  editorial  free- 
dom of  broadcasting. 

To  avert  criticism  and  to  help  keep  broadcasting  welcome  in 
American  homes,  agency  people  should  observe  the  spirit  and  letter 
of  the  A.A.A.A.  Copy  Code  and  the  radio  and  television  codes  of 
the  National  Association  of  Radio  and  Television  Broadcasters. 

Operating  in  the  Public  Interest 

Agency  people  can  be  helpful  in  their  relations  with  broadcasters 
by  recognizing  the  paramount  importance  of  the  public  interest 
aspects  of  programming. 

The  public's  interest  should  be  as  much  a  concern  of  the  adver- 
tising agency  as  it  is  of  the  broadcaster,  not  only  because  it  is  one 
of  the  service  opportunities  .for  which  broadcasters  are  licensed, 
but  also  because  it  is  the  key  to  audience  loyalty. 

Nothing  should  be  initiated  or  proposed  which  in  any  way  fails 
to  show  consideration  for  the  public  interest. 
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The  plans  board  retires  into  closed 
session  •  works  up  a  preliminary 

program  that  runs  into  six  figures  • 
your  medium  is  mentioned  • 

a  big  contract  hangs  in  the 
balance  •  the  media  director 

reaches  for  Standard  Rate  • 
and  if  you  have  a  Service- Ad  near  vour  listing 


you  are 


For  the  full  story  on  the  values  1.161  media  get  from  their 
Service-Ads,  see  Standard  Rate's  own  Service-Ad  in  the 
front  of  any  edition  of  SRDS:  or  call  a  Standard  Rate 
Service-Salesman. 

N.  Y.  C.~  Murray  Hill  9-6620  •  CHI .— Hollycourt  5-2400  •  L.  A.— Dunkirk  2-8576 

Note:  Six  years  of  continuous  research  among  advertisers  and  agen- 
cies has  taught  us  that  one  of  the  most  important  uses  of  Service-Ads 
comes  at  those  times  when  conference  room  doors  are  locked,  chal- 
lenges and  suggestions  come  thick  and  fast,  and  somebody  has  to 
come  up  with  answers  — fast. 


THE  1955  EDITION 
NOW  IN  PRODUCTION 


o 


THIS  500-PAGE  SOURCEWORK  WILL  CONTAIN 


•  Radio  station  directory  including  executive  personnel, 
network  affiliation,  power,  frequency 

•  Market  data  available  in  no  other  single  source 

•  Additional  directories  covering  every  facet  of 
radio  broadcasting 

The  1955  BROADCASTING  Yearbook-Mar  ketbook  may  be  ordered  with  a  year's 
subscription  to  BROADCASTING  •  TELECASTING  for  $9.00.  Single  copies 
will  be  available  at  $3.00  each.    Handy  order  form  on  opposite  page. 


Analysis  of  1954  radio  advertising,  spot,  network 
and  local  time  sales 


Advertising  agencies  and  their  radio  accounts 


TALKING  OVER  plans  for  the  upcoming  tv  film  series  The  Damon  Runyon  Theatre, 
produced  by  Screen  Gems  Inc.  for  Anheuser-Busch  (Budweiser  beer),  are  (I  to  r) 
Ralph  M.  Cohn,  Screen  Gems  vice  president-general  manager;  Roland  Krebs,  vice 
president,  D'Arcy  Adv.,  Anheuser-Busch  agency;  Jack  Macheca  of  D'Arcy,  and  Pat 
Lombard  of  General  Artists  Corp.,  which  represented  Screen  Gems  in  negotiations 
with  the  brewery.  The  series  is  set  to  start  April  15  in  50-plus  markets. 


(Film  continues  from  page  32.) 

'Disneyland'  Series 
Starts  New  Production 

WALT  DISNEY,  whose  current  ABC-TV  Dis- 
neyland series  goes  into  repeats  March  9,  is  in 
production  and  pre-production  on  his  next 
series  of  26  hour-long  films  for  the  1955-56 
season  which  starts  on  the  network  next  Sep- 
tember. In  an  exclusive  interview  with  B»T, 
Mr.  Disney  revealed  the  upcoming  schedule. 

"Disneyland,"  the  $9  million  amusement  park 
under  construction  near  Anaheim,  Calif.,  is 
expected  to  be  completed  in  July  and  its  pre- 
miere will  probably  open  the  fall  season  of 
ABC-TV  Disneyland.  Two  other  programs,  for 
Easter  and  Christmas,  will  emanate  from  this 
160-acre  amusement  center. 

There  will  be  four  "Tomorrowland"  pro- 
grams: (1)  Flight  Around  the  Moon;  (2)  Ex- 
pedition to  Mars;  (3)  Autopia,  an  imaginary 
country  in  which  the  inhabitants  have  learned 
to  live  with  the  automobile;  (4)  Atomic  Era, 
which  will  show  the  atom  put  to  constructive 
use. 

In  the  "Adventureland"  category  there  also 
will  be  four  programs:  (1)  This  section  of  the 
"Disneyland"  park  will  be  revealed  in  detail, 
culminating  in  the  showing  of  "Water  Birds," 
a  theatrical  featurette,  in  its  entirety;  (2)  "Olym- 
pic Elk,"  theatrical  feature  in  the  "True-Life 
Adventure"  series,  will  be  shown  in  its  entirety; 
(3)  and  (4)  will  be  made  out  of  new  and  old 
footage  to  comprise  such  categories  as  "Oddities 
of  Nature." 

Two  specially-produced  feature  films  will 
make  up  "Frontierland."  Divided  into  two  parts 
each,  one  will  be  based  on  experiences  of  John 
Colter,  the  first  white  man  to  explore  Yellow- 
stone and  who  later  joined  the  Lewis  &  Clark 
expedition.  The  other  will  tell  the  story  of  Big 
Bill  Williams,  who  marked  the  Santa  Fe  Trail. 

As  to  the  1 1  programs  under  the  heading  of 
"Fantasyland,"  Mr.  Disney  elects  to  pass  them 
off  as  "11  surprise  packages." 

Wrather  Plans  $10  Million 
Hotel  Next  to  'Disneyland' 

JACK  WRATHER,  president  of  Lone  Ranger 
Inc.,  KFMB-AM-TV  San  Diego  and  sole  owner 
of  WJDW  (TV)  Boston,  Saturday  announced 
plans  for  a  $10  million  30-acre  hotel  to  be  con- 
structed immediately  adjacent  to  the  entrance  of 
"Disneyland,"  the  $9  million  160-acre  amuse- 
ment park  under  construction  near  Anaheim, 
Calif.  Associated  in  the  venture  with  Mr. 
Wrather,  who  also  owns  L'Horizon  Hotel  in 
Palm  Springs  and  Twin  Lakes  Lodge  in  Las 
Vegas,  is  Mrs.  Helen  Alvarez,  part  owner  and 
vice  president  of  KFMB-AM-TV.  The  new 
hostelry,  designed  by  Pereiro  &  Luckman  to 
accommodate  part  of  the  expected  eight  million 
annual  visitors  to  the  park,  will  have  500  rooms, 
each  of  which  will  be  equipped  with  color  tv 
receivers.  Both  the  hotel  and  park  are  expected 
to  be  completed  by  mid-summer. 

Frederic  Forms  Own  Tv  Firm 

MARC  FREDERIC,  for  the  past  five  years 
general  manager  of  Teevee  Co.,  Beverly  Flills 
tv  film  distributor,  has  resigned  to  form  his 
own  tv  packaging  firm.  He  is  in  New  York 
for  a  meeting  with  agency  and  tv  station  execu- 
tives. .  x 


20th  Century-Fox  Start 
For  Tv  Filming  Indefinite 

THE  PROPOSED  tv  film  subsidiary  of  20th 
Century-Fox  will  not  be  set  up  on  the  firm's 
Western  Ave.  lot  in  Hollywood  for  "at  least 
another  two  weeks"  and  "video  cameras  won't 
roll  for  a  while,"  a  spokesman  reports.  He 
said  that  the  outfit  must  be  organized  and 
that  the  large  movie  stages  must  be  split  into 
smaller  stages  compatible  with  tv  filming. 

Since  the  release  of  20th's  pending  tv  plans 
[B»T.  Jan.  17],  the  studio  spokesman  said  re- 
quests for  space  have  been  numerous,  as  have 
been  bids  for  the  use  of  the  800-seat  permanent 
theatre,  by  both  live  and  film  producers.  But 
he  said,  "Our  main  idea  is  to  make  tv  films 
ourselves  on  the  Hollywood  lot." 

Cinepix  Begins  Distribution 
Of  700  Tv  Film  Features 

ENTRY  OF  Cinepix  Inc.,  New  York,  into  the 
tv  film  distribution  field  with  a  catalog  of 
more  than  700  subjects  was  announced  last 
week  by  Frank  Smith,  general  sales  manager. 
The  catalog  includes  125  cartoons,  52  west- 
erns. 13  silent  "masterpieces"  and  an  unspeci- 
fied number  of  feature  films. 

Cinepix  has  its  headquarters  at  243  W.  55th 
St.,  New  York  10.  Telephone  is  Circle  6-0889. 
Present  plans  are  to  establish  four  branch  offices 
in  cities  throughout  the  U.  S. 

'Camera'  Plans  Special  Ads 

ALLEN  FUNT,  creator  of  the  Candid  Camera 
tv  filmed  shows,  last  week  announced  plans  to 
produce  special,  on-the-spot  commercials  for 
stations  carrying  his  89  half-hour  shows  and 
his  100  quarter-hour  programs.  Requests  for  the 
commercials,  which  will  be  tailored  to  the  spe- 
cific requirement  of  particular  markets,  should 
be  directed  to  Associated  Artists  Productions, 
New  York,  distributors  of  the  Candid  Camera 
shows. 


'Mr.  Anthony'  Charges  Six 
With  Breach,  Conspiracy 

FAILURE  to  abide  by  an  oral  agreement  to 
film  tv  programs  and  distribute  radio  transcrip- 
tions, starring  John  J.  Anthony,  has  been 
charged  in  a  Los  Angeles  Superior  Court  suit 
against  agent  John  Maschio,  Motion  Pictures 
for  Television,  Artists  Limited  Productions, 
Reynard  International  Corp.,  Matty  Fox  and 
Edward  Gray.  Radio-tv  personality,  known  as 
"Mr.  Anthony,"  claims  on  Aug.  1  the  defend- 
ants agreed  to  pay  him  $21,400  for  his  ap- 
pearance in  39  video  films  and  $75,000  for 
three-year  rights  to  260  transcriptions.  The  suit 
asks  $294,450  damages  for  breach  of  contract 
and  conspiracy.  It  was  filed  Jan.  15  through 
Shacknove  &  Goldman.  Los  Angeles  law  firm. 

FILM  PRODUCTION 

Studio  Films  Inc.,  N.  Y..  and  Mercury-Interna- 
tional Pictures  Inc.,  Hollywood,  have  con- 
cluded deal  whereby  M-I  will  produce  104 
half-hour  tv  films  during  1955  with  $1.5  million 
overall  budget.  Contract  calls  for  39  Musical 
Chairs  with  Ross-Danzig  producing;  26  Mar- 
garet Whiting  with  Robert  Larsen  producing, 
and  39  Showtime  Musical  Varieties  with  Sam 
Costello  and  Ben  Frye  producing. 

Ziv  Television  Programs  Inc.,  N.  Y..  will  pro- 
duce Spanish-language  version  of  /  Led  Three 
Lives  and  is  now  setting  up  series  for  Latin 
American  distribution.  Program  already  sold 
to  General  Electric  Co.,  Schenectady,  N.  Y., 
for  WKAQ-TV  San  Juan,  P.  R. 

Arthur  B.  Modell  Television  Productions  Inc., 

N.  Y..  announces  production  of  new  half-hour 
tv  quiz  program,  Door  to  Door,  featuring 
Morey  Amsterdam. 

Desilu  Productions  Inc.,  Hollywood,  signed  by 
Goodson-Todman,  N.  Y.,  to  film  latter's  tv 
packages.  First  to  be  filmed  is  The  Web  pilot 
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HOW  FEDERAL 
ELECTRIC  POWER 

SETS  UP  A 
"FAVORED  CLASS" 

IN  AMERICA 

Everybody  in  the  U.S.  pays  in  taxes  for  federal  gov- 
ernment electric  power  dams  and  plants,  wherever 
they're  built.  But  under  present  law,  a  "favored 
class"  of  Americans  has  special  privilege  in  get- 
ting the  subsidized  power  these  projects  produce. 

Here  are  three  examples  of  how  this  strange 
un-American  idea  works.  The  result  is  that  more 
than  4  million  businesses,  farms  and  families  have 
part  of  their  electric  bills  paid  by  40  million 
others  — the  tax-paying  customers  served  by 
America's  Electric  Light  and  Power  Companies*. 

■fiNames  on  request  from  this  magazine 


POWER  FOR  ALL-OR  FOR  THE  "FAVORED  CLASS"?  Here  at  Hell's 
Canyon  on  the  Idaho-Oregon  border,  a  local  electric  com- 
pany has  been  trying  to  get  permission  to  build  three  big 
hydroelectric  dams.  These  dams  would  be  built  without 
cost  to  taxpayers  and  would  pay  nearly  810  million  annually 
in  federal  and  local  taxes.  The  power  would  go  to  all  custom- 
ers. But  people  who  want  power  to  go  to  "favored"  groups 
are  trying  to  push  the  government  into  doing  the  job  with 
tax  money,  and  have  delayed  the  project  for  7  years. 


YOU  HELPED  BUILD  THIS  FOR  THE  "FAVORED  CLASS."  This  big 
power  plant  in  the  TV  A  area  was  built  by  the  government 
and  paid  for  by  everybody's  taxes.  But  its  power  goes  to 
factories,  farms  and  families  who  don't  pay  the  same  elec- 
tricity taxes  the  rest  of  us  pay  (taxes  amount  to  about  20% 
of  our  electric  bills). 

"YOU  ARE  THERE"— CBS  television-witness  history's  great  events 


I0WANS  DON'T  LIKE  SUCH  FAVORS.  The  federal  government's 
Fort  Randall  Dam  on  the  Missouri  River  was  paid  for  by 
all  Americans,  but  by  law  the  "favored  class"  gets  special 
rights  to  its  electric  power.  In  a  recent  Iowa  public  opinio" 
poll,  even  people  in  the  favored  class  voted  9  to  1  that  such 
favoritism  is  unfair. 
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50,000 Watts 

CLEAR  CHANNEL 


AUDIENCE  VOTES 
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1020  KC 

PITTSBURGH 


KDKA  FIRST  AGAIN 


Of  the  Total  496  Quarter 
Hours  Weekly,  KDKA 
First  in  415,  Tied  in  25! 

Pick  practically  any  time,  any  day 
of  the  week  and  reach  far  more  of  the 
Pittsburgh  market's  893,800  families, 
get  a  bigger  share  of  its  three  and  a 
quarter  billion  dollars  in  retail  sales. 

And  that's  only  part  of  the  story. 
50,000-watt  KDKA  seUs  strong  in  108 
counties  where  over  eight  million 
people  spend  more  than  1XA  billion 
dollars  annually.  They  spend  over  2 
billion  on  food,  over  1 34  billion  on  au- 
tomotive needs  alone.  Let  KDKA  sell 
for  you.  Call  John  Stilli,  KDKA  Sales 
Manager,  GRant  1-4200  or  Eldon 
Campbell,  WBC  National  Sales  Man- 
ager, PLaza  1-2700,  New  York. 


TEN  TOP  DAYTIME  SHOWS 
TEN  TOP  EVENING  SHOWS 
TEN  TOP  WEEKEND  DAYTIME 
SHOWS 

Proof  again— KDKA  owns  the  big  15- 
county  Pittsburgh  market.  Top  shows,  top 
power,  top  audience— you  get  them  all  only 
with  KDKA.  That  means  only  KDKA 
advertisers  make  the  most  of  this  rich 
15-county  area. 

The  reason  is  that,  in  addition  to  power, 
KDKA  has  the  talent,  KDKA  has  the  pro- 
grams that  win  audiences  and  get  action 
for  advertisers. 

If  you  want  this  top -audience  action, 
look  at  the  quarter -hour  picture  and  see 
how  KDKA  gets  it  for  you  all  around  the 
clock. 


KDKAPittsburgh 

WESTINGHOUSE  BROADCASTING  COMPANY,  INC. 

KDKA  •  KDKA -TV,  Pittsburgh;  WBZW+BZA*  WBZ-TV,  Boston;  KYW'WPTZ, 

Philadelphia;  WOWO,  Fort  Wayne;  KEX,  Portland;  KPIX,  San  Francisco 
KPIX  represented  by  The  Katz  Agency,  Inc.; 
All  other  WBC  stations  represented  by  Free  &  Peters,  Inc. 


FILM 


TRADE  ASSNS. 


with  pilots  of  other  properties  scheduled  for 
production  within  two  months.  Martin  N. 
Leeds,  Desliu  executive  vice  president,  and 
Harris  Katleman,  Goodson-Todman  program 
director,  to  supervise  production. 

Arthur  B.  Weber  Productons,  Hollywood, 
shooting  The  Mae  Williams  Show,  series  of 
39  half-hour  films.  Format  presents  biograph- 
ical sketches  and  success  stories  of  "greats"  in 
show  business.  Jean  Yarbrough  is  director 
and  Martyn  Eli  Schiff,  executive  producer  with 
Charles  King  directing  and  composing  music. 

Dynasty  Productions,  Culver  City,  Calif.,  com- 
pleting pilot  film  in  My  Man  Sing,  half-hour  tv 
series,  for  NBC-TV.  Based  on  character 
created  by  Joseph  Harrington,  situation  comedy 
series  will  be  produced  by  Matthew  Rapf. 

Rawlins-Grant,  Hollywood,  shooting  series  of 
commercials  with  Thomas  Mitchell  for  Staley 
Milling  Co.,  Kansas  City,  to  be  shown  with 
Mayor  of  the  Town  series  in  16  Midwest  tv 
markets.  Agency:  Bozzell  &  Jacobs  Inc., 
Omaha. 

RKO-Pathe,  N.  Y.,  has  signed  with  S.  C.  John- 
son &  Son  (Johnson's  Wax),  Racine,  Wis.,  for 
production  of  10-minute  film  featuring  Robert 
Q.  Lewis.  Agency:  Needham,  Louis  &  Brorby, 
N.  Y. 

RANDOM  SHOTS 

Frank  Parker,  radio-tv  personality  currently  ap- 
pearing on  Arthur  Godfrey  programs,  and  Roy 
P.  Steckler,  legitimate  stage  producer,  formed 
partnership  to  produce  tv  film  shows.  First 
project  reported  in  production  is  26  half-hour 
tv  dramas  in  color,  based  on  stories  by  late 
Fulton  Oursler,  Christopher  Morley,  Mory 
Callaghan  and  Ray  Bradbury,  among  others. 

Walt  Framer  Productions  (Strike  it  Rich,  The 
Big  Payoff),  N.  Y.,  appoints  Ashley-Steiner 
Inc.,  N.  Y.  and  L.  A.,  as  exclusive  sales  repre- 
sentative for  all  tv  properties. 

FILM  PEOPLE 

Al  Joyce,  formerly  in  charge  of  public  relations. 
Gross-Krasne  Inc.,  Hollywood,  returns  to 
Mercury-International  Pictures  Inc.,  same  city, 
as  vice  president. 

Norris  West,  sales  promotion,  publicity  and  ad- 
vertising supervisor,  Sportsvision  Inc.  (delayed 
sports  film).  S.  F.,  adds  duties  as  assistant  gen- 
eral manager. 

Margaret  Buell  Wilder,  novelist  and  screen- 
writer, to  Screen  Gems  Inc.,  Hollywood,  as 
head  of  story  department. 

Ezra  Baker,  formerly  sales  director,  Interna- 
tional Motion  Pic- 
ture Studios,  N.  Y., 
to  commercial  sales 
staff.  Screen  Gems, 
same  city. 

T.  C.  Murphy,  for- 
merly with  engineer- 
ing dept.,  WNBQ 
(TV)  Chicago,  to 
Telecine  Film  Stu- 
dios, Park  Ridge,  111. 


Mark  Stevens,  star  of 
MR.  BAKER  NBC-TV  Big  Town, 

signed  by  Gross- 
Krasne  Inc.,  Hollywood,  to  write  and  direct  next 
three  half-hour  films. 


BIG  TEN,  PCC  PRESENT  SOLID  FRONT 
OPPOSING  NCAA  TV  PROGRAM  PLANS 


Both  powerful  conferences,  with 
legislatures,  are  averse  to  the  id 

NCAA  LAST  WEEK  was  the  target  of  a  heavy 
barrage  of  fire  by  various  school  and  legislative 
factions  that  threaten  to  force  it  into  full  re- 
treat in  the  field  of  intercollegiate  football  tv 
policy. 

Evidence  of  disenchantment  with  present  re- 
strictions and  NCAA's  latest  tv  stand,  as  in- 
dicated at  its  New  York  convention,  piled  up 
on  a  number  of  fronts,  both  in  the  Big  Ten  and 
the  Pacific  Coast  Conference.  Implied  were 
threats  of  full-blown  rebellion  within  the  NCAA 
unless  some  form  of  regional  controls  are 
adopted  this  year. 

These  were  the  week's  developments: 

•  Legislatures  in  five  states  of  the  Big  Ten 
with  tax-supported  universities  received — or 
were  about  to  receive — bills  designed  to  bypass 
NCAA  policy. 

•  The  Pacific  Coast  Conference  served 
notice  it  would  refuse  to  take  part  in  any  NCAA 
plan  this  fall  unless  regional  telecasts  of  its 
contests  are  authorized  under  national  controls, 
and  might,  indeed,  bolt  the  NCAA.  Last 
Thursday,  however,  it  backtracked  on  its  im- 
plied threat. 

•  Illinois  Gov.  William  Stratton  threw  his 
support  behind  a  regional  program,  particularly 
in  the  case  of  tax-supported  schools,  observing 
"there  are  more  television  viewers  than  there 
are  members  of  the  NCAA." 

•  J.  Shober  Barr,  Franklin  &  Marshall  Col- 
lege, member  of  the  new  NCAA  Tv  Committee, 
scored  the  Western  Conference  and  PCC  pro- 
posals as  "selfish." 

Thus,  the  new  tv  steering  unit,  meeting  this 
week,  will  have  its  work  cut  out  for  it,  though 
preliminary  sessions  are  apt  to  be  devoted  to 
election  of  a  new  chairman  and  other  routine 
matters.  Its  final  plan  will  be  submitted  to  the 
NCAA  membership  this  spring. 

PCC  launched  the  week  by  offering  a  plan 
that  would  call  for  one  televised  home  and  road 
game,  each,  on  Saturday  afternoons  and  un- 
limited tv  coverage  of  Friday  and  Saturday 
night  clashes.  Conference  games  could  be 
televised  nationally  after  the  Saturday  immedi- 
ately preceding  Thanksgiving  Day. 

The  threat  of  a  "bolt"  by  PCC  athletic  direc- 
tors and  faculty  representatives  was  minimized 
Thursday  by  its  Comr.  Victor  O.  Schmidt,  who 
said  the  PCC  urged  retention  of  national  con- 
trols with  provision  for  regional  coverage  and 
would  support  the  Big  Ten  stand. 

Thus,  sides  are  squared  away  for  the  first  in 
a  series  of  NCAA  tv  committee  meetings,  with 
these  protagonists:  Doug  Mills,  U.  of  Illinois, 
representing  the  Big  Ten,  and  Harvey  Cassill, 
U.  of  Washington,  for  the  PCC,  both  now  on 
record  for  national-regional  geographical  con- 
trols, and  J.  Shober  Barr,  favoring  the  Eastern 
Collegiate  Athletic  Assn.  plan  of  less  stringent 
national  restrictions. 

A  simple  majority  of  the  10  committee  votes 
is  needed  to  approve  any  plan  to  be  submitted 
to  the  membership. 

Mr.  Mills  replaces  Fritz  Crisler,  U.  of  Michi- 
gan, who  warned  state  legislatures  last  week 
not  to  wade  too  deeply  into  the  issue  lest  they 
"destroy  the  purpose  of  the  whole  thing." 

Following  is  a  capsule  rundown  of  proposals 
in  various  states,  which  would  be  designed  to 
accomplish  these  purposes: 

Michigan — would  recommend  formation  of 
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increasing  backing  from  their  state 
ea  of  non-regional  coverage. 

a  commission  to  regulate  tv  coverage  of  the  U. 
of  Michigan  and  Michigan  State  games.  Already 
submitted. 

Ohio — direct  Ohio  State  U.  to  televise  all  its 
contests  for  1955-56.    Already  submitted. 

Minnesota — required  the  U.  of  Minnesota  to 
televise  all  home  clashes.  Introduced  Tuesday. 

Indiana — -force  the  U.  of  Indiana  and  Pur- 
due to  televise  all  home  games  and  offer  them 
for  commercial  sponsorship.  Both  would  be 
authorized  to  withdraw  from  the  NCAA  if  the 
present  program  is  retained.  Ball  State  and 
Indiana  State,  teachers  colleges,  also  would 
be  affected.    Introduced  Wednesday. 

Illinois — authorized  U.  of  Illinois  to  televise 
any  of  its  games  if  it  wishes.  Now  being  pre- 
pared for  submission. 

Thus,  seven  of  the  10  Western  Conference 
teams  are  involved  in  these  proposals,  the 
only  exceptions  being  Iowa,  Wisconsin  and 
Northwestern  'U.  (The  latter  is  not  state-sup- 
ported. )  These  developments  served  to  point 
up  the  Big  Ten's  warning  that  its  conference 
might  be  subjected  to  pressure  from  state 
legislatures  for  regional  football  and  thus  force 
it  into  an  all-out  fight  with  the  NCAA. 

Comments  varied  last  week.  Bill  Reed, 
assistant  Big  Ten  commissioner,  lauded  the 
PCC's  earlier  action  and  said  "the  NCAA 
won't  have  much  of  a  program  if  the  Big 
Ten  and  Pacific  Coast  won't  participate  in  it." 

Ed  Krause,  athletic  director  at  Notre  Dame, 
declined  comment  until  he  can  ascertain  where 
ND,  Marquette  U.  and  other  midwestern  in- 
dependents fit  into  the  picture.  He  indicated  a 
wait-and-see  attitude  while  the  Big  Ten-PCC 
combine  locks  grips  with  the  NCAA. 

Mr.  Barr  of  the  Eastern  Collegiate  Athletic 
Assn.  said  the  PCC's  earlier  plan  would  force 
many  colleges  to  abandon  the  grid  sport.  He 
added  that  his  conference's  plan  was  a  step 
toward  their  salvation.  He  noted  that  of  37 
tv  games  under  NCAA  rule,  22  have  featured 
Big  Ten  teams  and  1 1  others  those  from  the 
PCC — despite  the  NCAA's  policy  of  spreading 
representation  geographically. 

No  Concern  for  Others 

Mr.  Barr  declared  the  Big  Ten  and  PCC  are 
selfish  and  have  no  concern  for  independent 
and  small  colleges  and  universities,  particularly 
those,  in  their  own  areas. 

The  Illinois  bill  is  being  prepared  by  Rep. 
Ora  D.  Dillavou  (Urbana)  at  the  request  of 
Mr.  Mills.  Rep.  Dillavou  noted  there  is  no 
record  on  Illinois  books  of  authority  for  the 
university  to  make  contracts  for  commercial 
network  telecasts.  He  added  that  "what  we  will 
do,  if  the  bill  is  passed,  depends  on  what  action 
the  NCAA  takes." 

Gov.  Stratton  stated:  "I  don't  believe  that  it 
is  fair  for  a  tax-supported  institution  (referring 
to  the  U.  of  Illinois)  to  be  barred  by  some  out- 
side agency  from  the  use  of  television  which 
the  taxpayers  want.  I  think  that  some  regional 
set-up  should  be  feasible." 

In  Indiana  the  proposal  took  the  form  of  a 
resolution  that  would  require  all  schools  to 
make  other  athletic  events  available  for  spon- 
sorship. It  would  require  presidents  of  state  uni- 
versities to  pull  out  from  current  restrictive 
covenants  (like  the  NCAA's)  that  limit  tv 
coverage  of  any  sports  event. 
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30  MAJOR  MARKETS  ALREADY  SOLD! 

NEW  YORK  -  CHICAGO  •  SAN  FRANCISCO  •  DETROIT 
CINCINNATI  •  SALT  LAKE  CITY  •  ATLANTA  •  ETC. 


PROVEN  TO  BE  THE  BIGGEST 
AUDIENCE  BUILDERS  IN  TV! 
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NEWSPAPER  ADMEN  BLAST  TV  INROADS 


NAEA  convention  in  Chicago 

calls  for  increased  efforts  to 

meet  television  competition. 

THE  NATION'S  newspaper  advertising  sales- 
men, replenished  with  fresh  ammunition  last 
week  in  Chicago,  are  prepared  to  call  on  an 
estimated  20  million  "working  women"  in 
America  to  help  them  take  revenue  away  from 
the  broadcast  industry. 

Ammunition  was  supplied  by  the  American 
Newspaper  Publishers  Assn.'s  highly-regarded 
Bureau  of  Advertising  during  the  45th  annual 
convention  of  the  Newspaper  Advertising  Ex- 
ecutives Assn.  at  the  Edgewater  Beach  Hotel 
Jan.  16-19. 

As  would  be  expected,  television  proved  an 
apt  target  for  bureau  and  other  sharpshooters. 
It  was  described  with  such  adjectives  as  "fine," 
"exciting,"  "stimulating,"  "expensive,"  "jet-pro- 
pelled," "lustrous" — but  a  medium  which  is  al- 
ready flying  "hurricane  warnings"  because  of 
high  costs  and  other  difficulties. 

Actually,  ANPA's  Bureau  of  Advertising 
launched  the  working  women's  campaign  last 
year  on  the  premise  that  one-third  of  all 
women  (married,  single,  divorced,  widowed) 
work  outside  the  home  and  thus  are  "inacces- 
sible" to  the  imprecations  of  daytime  radio  and 
television,  as  well  as  "highly  selective"  in  their 
nighttime  viewing  habits. 

Other  weapons  in  the  ANPA  arsenal  are 
these:  comparative  cost  figures  on  tv,  regional 
and  seasonal  product  consumption  data,  a 
motivation  study  of  newspapers,  continued 
progress  in  color  ads  (ROP),  and  workshop 
sessions  for  space  salesmen. 

Wilson  Conditc,  St.  Louis  Globe-Democrat, 
was  elected  new  NAEA  president,  succeeding 
Donald  Bernard,  Washington  Post  and  Times 
Herald.  He  noted  strengthening  of  relations  the 
past  year  with  the  Assn.  of  National  Advertisers, 
American  Assn.  of  Advertising  Agencies  and 
the  National  Retail  Dry  Goods  Assn. 

Joyce  A.  Swan,  the  bureau's  board  chairman, 
sounded  an  opening  note  of  confidence  at  last 
week's  conclave.  He  cited  an  upcoming  Print- 
ers Ink  survey  prepared  by  McCann-Erickson 
which  purports  to  show  newspapers  as  the 
leading  advertising  medium.  It  places  national 
advertising  for  total  radio  at  over  $642.1  mil- 
lion and  total  tv  at  $840.6  million  including 


talent  and  production  costs,  while  newspapers 
were  pegged  at  over  $2.6  billion  (with  national 
advertising  of  $646  million)— all  for  1954. 

Television,  Mr.  Swan  said,  will  continue  to 
make  substantial  gains  in  1955,  but  is  not  the 
"dire  threat"  to  newspaper  advertising  "it  was 
thought  to  be."  Formation  of  the  Television 
Advertising  Bureau  "flatters"  the  ANPA's  own 
bureau,  which  regarded  it  as  a  "clear  indica- 
tion of  weakness  and  that  television  is  becom- 
ing harder  to  sell. 

Harold  S.  Barnes,  ANPA's  bureau  director, 
outlined  a  1955  sales  program  designed  to 
gain  10%  more  lineage  in  the  "crucial"  area 
of  general  advertising.  He  acknowledged  that 
some  ground  could  be  recaptured  in  local 
fields  (beer,  auto  dealers). 

On  deck  is  a  cost  survey,  due  the  next  fort- 
night, which  would  show  that  an  advertiser 
can  buy  50  newspaper  color  pages  a  year  for 
what  he  pays  for  a  television  comedy  program. 
It  could  be  any  one  of  15  or  20  shows,  he  said. 
With  such  a  schedule  and  such  "visibility,"  he 
could  "actually  and  literally"  buy  the  news- 
paper. 

Among  the  agencies  and  advertisers  over 
which  ANPA  expressed  gratification  for  show- 
ing them  the  light  were  BBDO,  Cunningham 
&  Walsh,  Lever  Bros.,  Duncan  Hines,  Durkee 
Foods,  General  Foods,  Canada  Dry  and  J.  M. 
Mathes  Inc. 

CBS-TV  JOINS  TvB 
AS  CHARTER  MEMBER 

ANNOUNCEMENT  that  CBS  Television  has 
joined  Television  Bureau  of  Advertising,  New 
York,  as  a  charter  member  was  made  today 
(Monday)  by  J.  L.  Van  Volkenburg,  president 
of  the  network,  and  Oliver  Treyz,  president  of 
TvB.  CBS-TV  is  the  first  network  to  become 
a  member  of  the  all-industry  sales  and  promo- 
tion organization.  A  full  list  of  station  mem- 
bers will  be  released  Feb.  7. 

"The  CBS  Television  Network  and  its  owned 
stations  have  chosen  to  become  members  .  .  . 
in  the  belief  that  such  an  industry-wide  organ- 
ization can  perform  the  necessary  function  of 
convincing  more  advertisers  of  the  real  effec- 
tiveness of  television,"  Mr.  Van  Volkenburg 
said. 

Mr.  Treyz  said  that  TvB  was  "extremely 


CBS-TV  becomes  the  first  television  network  to  join  the  Television  Bureau  of  Advertis- 
ing. Parties  to  the  charter  membership  agreement  are  (I  to  r):  Craig  Lawrence,  CBS- 
TV  director  of  station  administration;  J.  L.  Van  Volkenburg,  CBS-TV  president;  Oliver 
Treyz,  TvB  president,  and  Merle  S.  Jones,  vice  president  of  CBS-owned  tv  stations  and 

general  services. 
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gratified  that  CBS-TV,  in  joining  the  bureau 
as  a  charter  member,  has  pointedly  demon- 
strated that  a  united  television  selling  front,  so 
long  lacking,  is  the  best  way  to  increase  tele- 
vision advertising  appropriations."  The  TvB 
president  said  the  first  announcement  of  the 
total  charter  station  memberships  would  be 
made  Feb.  7. 

Others  present  at  the  membership  signing 
were  Merle  S.  Jones,  vice  president  of  CBS- 
owned  tv  stations  and  general  services  and  a 
member  of  the  board  of  TvB,  and  Craig  Law- 
rence, director  of  station  administration  for 
CBS-TV. 

TvB  Research  Post 
Goes  to  Dr.  Arons 

APPOINTMENT  of  Dr.  Leon  Arons  as  di- 
rector of  research  for  Television  Bureau  of 
Advertising,  New  York,  was  announced  last 
week  by  Oliver  Treyz,  president  of  TvB.  Dr. 
Arons'  assignment  is 
effective  Feb.  1. 

Dr.  Arons  moves 
to  TvB  from  Wil- 
liam Weintraub  ag- 
ency where  he  was 
vice  president  and 
director  of  research. 
He  has  been  with 
the  agency  for  nine 
years.  During  his 
association  with 
Weintraub  he  has 
worked  on  such  ac- 
counts as  Revlon, 
Kaiser,  Bab-O,  Lee 
Hats  and  Airwick. 

Before  joining  Weintraub,  he  served  with 
the  U.  S.  Navy  and  was  discharged  as  a  lieu- 
tenant commander.  Dr.  Arons  received  his 
doctorate  in  psychology  from  the  U.  of  Penn- 
sylvania. 

Mr.  Treyz  said  Dr.  Arons'  service  with  the 
new  tv  sales  promotion  organization  will  be 
concerned  largely  with  "what  television  does 
to  people  rather  than  what  people  do  to  tele- 
vision." Mr.  Treyz  commented  that  "the  rat- 
ing services  regularly  report  on  the  latter;  more 
needs  to  be  done  on  the  former." 

TvB's  job,  Mr.  Treyz  said,  is  to  sell  the  ad- 
vertiser on  tv  by  showing  him  what  the  medium 
can  do  for  him.  Research  toward  that  goal 
will  be  geared  with  TvB's  drive  to  improve 
the  efficiency  of  television  advertising  by  show- 
ing how  the  medium  works,  Mr.  Treyz  added. 

Six  Named  to  IRE  Board 

SIX  members  were  appointed  to  the  Institute 
of  Radio  Engineers'  board  of  directors  at  IRE's 
January  meeting  a  fortnight  ago,  officials  an- 
nounced last  week.  The  reappointed  members 
are  W.  R.  G.  Baker,  vice  president  of  elec- 
tronics, General  Electric  Co.,  treasurer:  Hara- 
den  Pratt,  secretary,  and  John  R.  Pierce,  direc- 
tor of  electronics  research.  Bell  Telephone  Labs, 
editor. 

Other  members  appointed  to  the  board  are: 
Alfred  N.  Goldsmith,  consulting  engineer  and 
editor  emeritus  of  IRE:  A.  V.  Loughren,  direc- 
tor of  research,  Hazeltine  Corp.  and  executive 
vice  president,  Hazeltine  Research  Inc.,  and 
Howard  Vollim,  president,  Tektronix  Inc. 

Correspondents  Dinner  Set 

GUEST  m.c.  at  the  11th  annual  dinner  of  the 
Radio  &  Television  Correspondents  Assn.  Feb. 
5  in  Washington  will  be  Danny  Thomas,  star  of 
ABC-TV's  Make  Room  for  Daddy.  The  dinner, 
at  which  President  Eisenhower  will  be  guest  of 
honor,  will  be  at  the  Hotel  Statler. 
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IN  THIS  VITAL  YEAR... 
GIVE  TIME-TALENT  TO  THE  1955  MARCH  OF  DIMES 


HELP  PUSH  THE  POLIO  FIGHT 

AND 

THE  MARCH  OF  DIMES 
OVER  THE  TOP 


-■  <  ■ 


STAR  QUARTER-HOUR  RADIO 
TRANSCRIPTIONS 


Webb  Pierce 
Les  Brown 

&  His  Orchestra 
Liberace 


by 

Gary  Crosby 

Ralph  Edwards  Family 

&  Basil  O'Connor 
Nat  "King"  Cole 
PLUS 


HALF-HOUR  SHOW-The  Cleveland  Orchestra  conducted 
by  George  Szell,  with  Clifford  Curzon,  Soloist 

PLUS 

Transcribed  and  live  announcements 


RADIO -TELEVISION  PROGRAMS 

NOW  ON  THEIR  WAY  TO  YOU 


I6MM  TV  SOUND  FILMS 

starring 
Bambi  Linn  &  Rod  Alexander 
Benny  Goodman — Teddy  Wilson — Gene  Krupa  Trio 
Victor  Borge  Baird  Marionettes  Hazel  Scott 

Sammy  Davis  Connee  Boswell  Peggy  King 

Eileen  Barton  Jaye  P.  Morgan  and  others 

YV/TH 

1  -MINUTE  SPOTS  with  Joan  Caulfield,  Cornel  Wilde, 
George  Gobei,  Tony  Martin,  Joanne  Dru, 
Douglas  Fairbanks,  Jr. 
PLUS 

Live  announcements  and  visual  props 
such  as  coin  containers,  coin  cards  .  .  . 


JOIN  THE  1955  MARCH  OF  DIMES 

JANUARY  3-31 

THE  NATIONAL  FOUNDATION  FOR  INFANTILE  PARALYSIS  •  franklin  d.  roosevelt,  founder 

120  BROADWAY,  NEW  YORK  5,  N.  Y.  •  HOWARD  J.  LONDON,  Director  •  Radio  -  TV  and  Motion  Pictures  •  TELEPHONE  BEekman  3-0500 
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MERCHANDISING 
EXPLORED  BY  RTES 

DEPARTMENT  STORE  media  philosophy  is 
that  one  advertising  medium  is  as  good  as  an- 
other, and  one  should  not  be  used  to  the  elimi- 
nation of  another;  thus,  radio  and  tv  should 
look  to  ways  they  can  tie-in  with  regular  ave- 
nues of  store  merchandising. 

This  was  the  advice  given  the  broadcast  media 
Tuesday  at  the  Radio  &  Television  Executives 
Society  timebuying  and  selling  seminar  in  New 
York  which  explored  the  topic,  "Does  'Mer- 
chandising' Sell  Merchandise?" 

At  the  luncheon  meeting  at  the  Toots  Shor 
restaurant,  Howard  Abrahams,  manager  of  the 


sales  promotion  division  and  visual  merchan- 
dising group  of  the  National  Retail  Dry  Goods 
Assn..  also  said  that  department  stores  consider 
every  advertising  medium  on  how  much  it  can 
(1)  help  sell  goods  for  the  store  and  (2)  help 
build  the  effectiveness  of  other  media  used  by 
the  store. 

Mr.  Abrahams  reviewed  merchandising  de- 
vices and  media  used  by  all  types  of  department 
stores,  presenting  specific  examples  of  tie-ins 
with  radio  as  employed  by  such  stores  as  Joske's 
of  Texas,  Polsky's  (Akron),  Mabley  &  Carew, 
Cincinnati  quality  store,  and  others. 

Stanley  Arnold,  head  of  sales  promotion  of 
Young  &  Rubicam's  merchandising  dept.,  talked 
about  supermarket  merchandising  as  related  to 
radio  and  tv.    Mr.  Arnold  formerly  was  an 


his  eyes  in 
amazement! 


Yes  .  .  .  things  have  changed  since  General 
Custer  set  out  from  Bismarck  in  the 
1870's  for  the  ill-fated  battle  of  the 
Little  Big  Horn ! 

He  wouldn't  recognize  the  office  buildings 
and  industrial  plants  which  now  crowd 
North  Dakota's  capital  city  ...  or  the 
surrounding  countryside,  once  roamed  by 
the  Sioux,  now  dotted  with  prosperous 
farms.    Today  this  is  the  land  of  agri- 
culture, of  oil — and  television  sets! 

And  .  .  .  what  the  good  name  KFYR  has 
meant  to  radio  listeners  for  the  last  30 
years,  KFYR-TV  (with  100,000  watts  of 
maximum  power)  now  means  to  increasing 
thousands  of  TV-viewers.     May  we 
whet  your  further  interest  with  some 
interesting  facts?  We've  got  'em,  so  has 
Blair-TV,  Inc. 

NBC   •   CBS   •   ABC   •  DUMONT 


KFYR 


-iv  dtawurf 


BISMARCK,  N.  DAK. 

Represented  Nationally  by  Blair-TV ,  Inc. 


executive  with  the  Pick  'n'  Pay  supermarket 
chain,  headquartered  in  Cleveland.  Four  things  i 
the  broadcast  media  can  do  in  this  field,  he  said,  < 
were: 

(1)  Keep  store  people  informed  on  what's 
on  radio  and  tv.  ( 2 )  think  of  the  use  of  the 
basket  display  to  tie-in  radio  promotion  with 
point  of  sales:  (3)  deal  with  the  headquarters 
level  of  the  store  in  addition  to  the  store  level, 
and  (4)  remember  that  supermarket  owners 
are  people  with  imagination,  so  don't  hesitate 
to  present  ideas  which  may  appear  radical. 

Mary  McKenna.  director  of  research  and 
sales  development.  WNEW  New  York,  was 
moderator. 

RTES  Surveys  Negro  Market 
In  Workshop  Session  Thurs. 

RADIO'S  NEGRO  MARKET  will  be  explored 
Thursday  at  the  first  workshop  luncheon  of 
1955  held  by  the  Radio  &  Television  Executives 
Society.  Four  speakers  will  discuss  the  topic,  "Is 
Negro  Market  Radio  an  Asset  or  a  Liability?" 

J.  B.  Blayton  Jr..  WERD  Atlanta  general 
manager,  will  talk  on  the  Negro  radio  station's 
responsibility  to  the  community:  George  S. 
Goodman.  WLIB  New  York  community  rela- 
tions director,  will  view  current  programming 
in  the  Negro  market  and  whether  it  has  become 
obsolete:  Victor  Bonnemere  Jr.  of  the  American 
Marketing  Assn.'s  New  York  chapter  and 
formerly  Biow  Co.'s  market  research  manager, 
will  look  at  the  market's  research  angle,  while 
Madeleine  Allison,  Negro  market  timebuying 
specialist  for  Hersche!  Z.  Deutsch  Inc..  New 
York,  will  supply  answers  to  the  question:  "Are 
Negro  Radio  Representatives  Believable  About 
Their  Lists?" 

Joe  Wootton,  director  of  radio.  Interstate 
United  Newspapers  Inc.,  will  be  moderator  of 
the  luncheon  session  to  be  held  at  12:30  p.m. 
in  the  small  ballroom  of  the  Hotel  Roosevelt  in 
New  York.  Don  McClure  of  Bonded  Film 
Storage  Co.  is  the  program  chairman. 

RAB  Committee  Makes  Pitch 
To  Large  Local  Advertisers 

TAILORMADE  presentations  on  radio  as  an 
advertising  medium  will  be  seen  in  1955  by 
between  three  and  nine  of  the  largest  local 
advertisers  in  each  of  the  nation's  72  largest 
markets,  Kevin  Sweeney,  president  of  Radio 
Advertising  Bureau,  said  last  week. 

Mr.  Sweeney  said  this  will  be  accomplished 
through  RAB's  greatly  expanded  sales  commit- 
tee plan,  which  got  underway  last  Wednesday 
with  three  presentations  made  to  retailers  in 
Syracuse,  N.  Y.  On  Thursday  and  Friday,  six 
advertisers  in  Albany-Schenectady-Troy  saw 
RAB's  presentations  made  by  R.  David  Kimble, 
director  of  local  promotion  for  RAB. 

During  1954,  RAB  executives  went  into  25 
cities  with  slide  presentations  which  developed 
more  than  $1  million  worth  of  immediate  di- 
rect business  in  test  campaigns  from  advertis- 
ers who  were  not  using  radio,  Mr.  Sweeney  said. 

Principal  targets  for  the  sales  committee  pre- 
sentations in  most  cities  are  department  stores, 
furniture  stores,  clothing  stores,  automobile 
dealers,  grocery  and  drug  chains  and  banks. 
The  presentations  which  started  last  week  will 
continue  throughout  1955  with  six  to  eight  dif- 
ferent cities  covered  each  month. 

The  aim  is  to  produce  a  test  campaign  by 
the  advertiser  not  currently  using  radio.  "We 
are  aiming  at  a  minimum  10%  increase  in 
local  business  for  our  member  stations  in 
these  72  cities  this  year  as  a  direct  result  of 
their  sales  committee  activities,"  Mr.  Sweeney 
said. 
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Congressional  News  Group 
Names  Costello  President 

BILL  COSTELLO,  CBS  Washington  news 
staff,  was  elected  president  of  the  Radio-Tv 
Correspondents  Assn.  (an  organization  of  Sen- 
late  and  House  press  gallery  members)  a  fort- 
night ago,  succeeding 
iRichard  Harkness, 
iNBC.  Mr.  Costello. 
recently  returned 
from  a  three-month 
global  tour,  was  CBS' 
chief  Far  Eastern 
|correspondent  for 
four  years.  He  broad- 
casts News  and  News 
Analysis  on  CBS 
Radio  Saturday  and 
Sunday  nights  from 
Washington.  He 
toined  the  CBS  news 
staff  in  1941. 

Other  Congressional  broadcast  gallery  elec- 
tions: Joseph  McCaffrey,  McCaffrey  Reports, 
vice  president;  Gunriar  Back,  ABC,  secretary, 
and  Robert  Hurleigh,  MBS,  treasurer.  Julian 
Goodman,  NBC;  William  T.  Corrigan,  CBS. 
and  Ann  M.  Corrick,  Corrick  Productions,  were 
t  elected  to  the  executive  committee  as  members- 
1  at-large.  Mr.  Harkness  is  a  member  of  the 
executive  committee  ex  officio. 

ANA  Spring  Meeting  Set 
For  March  at  Hot  Springs 

PLANS  for  the  1955  spring  meeting  of  the 
Assn.  of  National  Advertisers,  which  will  be 
held  on  March  16-19  at  "The  Homestead,"  Hot 
Springs,  Va.,  were  announced  last  week  by 
Edward  G.  Gerbic,  vice  president,  Johnson  & 
Johnson,  and  chairman  of  the  ANA  board  of 
directors. 

Mr.  Gerbic,  who  said  that  the  meeting  would 
include  detailed  presentations  on  both  the  plan- 
ning and  the  execution  of  effective  advertising, 
reported  the  event  will  be  "a  clinic-workshop 
series  of  sessions."  He  added  that  the  ANA 
board  had  voted  for  this  "new  shirt-sleeve  type 
of  working  sessions  designed  to  give  national 
advertisers  the  greatest  practical  help  in  meet- 
ing today's  changing  conditions." 

Ralph  Winslow,  vice  president,  Koppers  Co., 
and  a  meynber  of  the  ANA  board,  has  been 
named  chairman  of  the  program  committee. 

Southwestern  Assn.  to  Meet 

THE  SOUTHWESTERN  Assn.  of  Advertising 
Agencies  is  putting  the  final  touches  to  plans 
for  its  annual  convention  which  opens  in  Ok- 
lahoma City  Feb.  10  under  the  chairmanship 
of  Monty  Mann  of  the  Lowe  Runkle  Co.  Con- 
vention headquarters  will  be  the  Skirvin  Hotel. 
Featured  speakers  will  include  E.  A.  Schirmer, 
senior  vice  president  of  Campbell-Ewald  Co., 
and  Wesley  I.  Nunn,  advertising  manager, 
Standard  Oil  Co.  of  Indiana. 

Registration  fee,  which  includes  the  annual 
banquet,  two  luncheons  and  other  events,  is 
$20  per  agency  man.  Additional  registrations 
from  the  same  agency  are  $15. 

SCAAA  Plans  April  Meet 

FIFTH  annual  conference  of  Southern  Cali- 
fornia Advertising  Agencies  Assn.  will  be  held 
at  El  Mirador  Hotel,  Palm  Springs,  Calif., 
April  21-23,  with  associate  members  from 
Northern  California  and  Arizona  attending  for 
the  first  time,  SCAAA  announced  last  week. 


sell  Flint 
in  '55 

with  WFDF... 

the  station  geared 
for  Flint  sales 


The  sure  way  to  sell  the  industry-rich  Flint  trading  area  is  to  use  the 
station  geared  to  Flint  sales  .  .  .  WFDF.  32  years  of  on-the-spot  ex- 
perience give  WFDF  the  inside  track  to  one  of  the  country's  top  markets, 
where  employment  has  reached  an  all-time  high  of  134,000.  Equally 
high  payrolls  make  Flint  a  sure  bet  to  beat  the  national  average  of  re- 
tail sales  by  even  more  than  the  current  62%.*  The  New  Year  will  be 
a  big  one  for  Flint,  with  bigger  things  than  ever  from  Buick,  Fisher 
Body,  A  C  Spark  Plug,  Chevrolet,  and  Ternstedt  Divisions  of  General 
Motors.  Why  not  make  some  gains  of  your  own  in  Flint  this  year? 
Katz  can  promptly  give  you  the  full  story,  with  plenty  of  facts  and 
figures. 


*195$   Consumer  Markets 


Our  32nd 
year  of  service 
to  Flint 
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REPRESENTED  BY  THE  KATZ  AGENCY  Associated  with:  WFBM,  AM  &  TV  Indianapolis— 
WEOA  Evonsville — WOOD,  AM  &  TV  Grand  Rapids 
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FIVE  MEREDITH  STATIONS 
BECOME  CBS  AFFILIATES 

Two  weeks  after  losing  CBS-TV  to  Gene  Autry  in  Phoenix,  Meredith 
links  its  other  stations  in  Omaha,  Kansas  City  and  Syracuse  with 
CBS  Radio  and  CBS-TV. 


CBS  last  week  wrapped  up  affiliation  agree- 
ments with  all  Meredith  Publishing  Co.  radio 
and  television  stations  in  Omaha,  Kansas  City 
and  Syracuse. 

The  agreements  were  a  sequel  to  the  loss 
two  weeks  ago  of  CBS-TV  affiliation  by  Mere- 
dith's KPHO-TV  Phoenix  to  KOOL-TV,  of 
which  Gene  Autry  is  principal  stockholder 
[B«T,  Jan.  10].  KPHO-AM  is  an  ABC  Radio 
affiliate.  Mr.  Autry's  KOOL-AM  has  been  a 
CBS  Radio  affiliate  for  some  time. 

The  affiliation  package  put  together  last 
week  by  Meredith  and  CBS  involved  WOW- 
AM-TV  Omaha.  KCMO-AM-TV  Kansas  City 
and  WHEN-AM  Syracuse.  WHEN-TV  was 
already  a  CBS-TV  primary  affiliate. 

WOW-TV  and  KCMO-TV  become  CBS-TV 
secondary  affiliates  effective  today  (Jan.  24). 
According  to  Herbert  V.  Akerberg,  CBS-TV 
vice  president  in  charge  of  station  relations, 
both  will  "subsequently*'  become  primary  af- 
filiates. Presumably  they  will  reach  that  status 
upon  expiration  of  their  current  network  con- 
tracts. WOW-TV  has  been  an  NBC  affiliate, 
KCMO-TV  an  ABC  station.  In  Omaha  CBS- 
TV  was  formerly  on  KMTV  (TV)  and  in  Kan- 
sas City  on  KMBC-TV. 

WOW-AM,  KCMO-AM  and  WHEN-AM 
become  secondary  basic  affiliates  of  CBS  Radio 
effective  today.  William  A.  Schudt  Jr.,  CBS 
Radio  vice  president  in  charge  of  station  rela- 
tions, said  they  would  "subsequently"  become 
primary  basics.  WOW  has  been  affiliated  with 
NBC,  KCMO  and  WHEN  with  ABC.  Until 
now  CBS  was  affiliated  with  KFAB  Omaha, 
KMBC  Kansas  City  and  WFBL  Syracuse. 

WOW  (5  kw  on  590  kc)  and  WOW-TV  (ch. 
6)  are  licensed  to  Meredith  WOW  Inc.  Frank 
P.  Fogarty  is  vice  president  and  general  man- 
ager. 

KCMO  (50  kw  daytime,  10  kw  night,  on 
810  kc)  and  KCMO-TV  (ch.  5)  are  licensed 
to  Meredith  Engineering  Co.    E.  K.  Harten- 


bower  is  general  manager. 

WHEN  (5  kw  daytime,  1  kw  night,  on  620  kc) 
is  licensed  to  Meredith-Syracuse  Radio  Corp. 
WHEN-TV  (ch.  8)  is  licensed  to  Meredith- 
Syracuse  Tv  Corp.  Paul  Adanti  is  vice  presi- 
dent and  general  manager  of  both  stations. 

All  the  licensees  are  subsidiaries  of  Meredith 
Publishing  Co..  publisher  of  Better  Homes  & 
Gardens  and  Successful  Farming. 

Payson  Hall,  Meredith's  director  of  radio 
and  television,  represented  the  company  during 
negotiations  with  CBS. 

Mutual  Names  Poor 
As  Executive  V.P. 

APPOINTMENT  of  John  B.  Poor,  vice  presi- 
dent and  general  counsel  of  General  Teleradio 
Inc.,  as  executive  vice  president  of  Mutual, 
effective  immediately,  was  announced  last  week 
by  Thomas  F.  O'Neil,  Mutual  president. 

In  his  new  post,  Mr.  Poor  will  undertake 
the  administration  of  Mutual  network  activity, 
according  to  Mr.  O'Neil.  Mr.  Poor  fills  a 
vacancy  that  has  existed  for  several  years, 
dating  from  the  time  William  H.  Fineshriber 
resigned  from  the  position  to  join  NBC  as  vice 
president  in  charge  of  the  radio  network. 

Mr.  Poor  was  graduated  from  Wesleyan  U., 
Middletown,  Conn.,  in  1938  and  from  Harvard 
Law  School  in  1941.  He  served  in  the  U.  S. 
Navy  in  1942-45  and  was  released  as  a  lieu- 
tenant. 

He  joined  the  law  firm  of  Nutter,  McCIennen 
&  Fish,  Boston,  in  1946,  and  remained  there 
until  1952  when  he  became  associated  with 
General  Teleradio. 

Mr.  Poor  is  married  to  the  former  Betty 
Rome  of  Brooklyn.  They  live  with  their  five 
children  in  Garden  City,  L.  I. 


Sullivan  Toasts  Radio 

IN  A  TRIBUTE  to  radio,  Ed  Sullivan's 
Toast  of  the  Town  (CBS-TV,  8-9  p.m. 
EST)  will  present  "Cavalcade  of  Radio, 
1920-1935"  on  the  Jan.  30  program.  The 
show,  which  will  originate  in  New  York 
and  CBS  Television  City,  Hollywood, 
will  be  based  on  the  book,  /  Looked  and 
I  Listened,  by  Ben  Gross,  radio-television 
editor  of  The  News,  New  York.  Among 
the  guests  set  to  appear  on  the  program 
are  Jack  Benny,  Edward  R.  Murrow, 
George  Burns,  Eve  Arden  and  Rob  Rock- 
well, Rudy  Vallee,  The  Pickens  Sisters, 
Gene  Autry,  Edgar  Bergen,  Gertrude 
Berg,  Edward  Arnold,  Milton  Cross, 
Norman  Brokenshire,  Ed  and  Pegeen 
Fitzgerald,  George  Shelton,  Paul  White- 
man  and  his  orchestra,  Ben  Grauer, 
Vincent  Lopez,  Red  Barber,  David  Ross, 
Ted  Mack,  Lanny  Ross,  Jessica  Drago- 
nette,  Jay  Jostyn  and  John  Gambling. 
Toast  of  the  Town  is  sponsored  by  the 
Lincoln-Mercury  Dealers  through  Ken- 
yon  &  Eckhardt. 


WILLIAM  D.  PABST  (3d  I),  general  manager  of  KFRC  San  Francisco,  is  congratulated 
by  Frank  Marsh,  general  manager  of  the  San  Francisco  Bay  Area  Council,  in  award 
presentation  for  KFRC's  record  of  26  regularly-scheduled  originations  to  45  stations 
of  the  Don  Lee  Network..  L  to  r:  Dink  Templeton,  KFRC  sports  director;  Lou  Pfeifer, 
KFRC  chief  announcer;  Mr.  Pabst;  Leslie  Hood,  public  relations  director  of  the  council; 
Mr.  Marsh,  who  holds  the  award  letter;  Lyle  Bardo,  musical  director  of  KFRC;  Mel 
Venter,  station  program  director,  and  Cliff  Engle,  news  chief  of  the  station. 


B.  B.  Pen  Co.  Charges  ABC 
With  Fraud,  Breached  Pact 

BREACH  OF  CONTRACT  and  fraud  in  con- 
nection with  the  former  George  Jessel  Show 
was  charged  against  American  Broadcasting- 
Paramount  Theatres  Inc..  in  a  suit  filed  in  Los 
Angeles  Federal  District  court  last  week  by 
B.B.  Pen  Co.,  that  city,  co-sponsor  of  the  pro- 
gram. 

Th  rough  the  Beverly  Hills  law  firm  of  Desser, 
Rau  &  Hoffman,  the  pen  company  asked  the 
refund  of  $1.5  million,  covering  program  and 
time  charges,  costs  of  an  extensive  advertising 
and  merchandising  campaign  tied  in  with  the 
show  and  the  loss  of  goodwill  and  profits 
caused  by  the  network's  alleged  failure  to  live 
up  to  commitments. 

Not  only  did  ABC-TV  allow  the  program 
time  to  be  pre-empted  in  some  cases  by  local 
stations,  or  to  start  at  other  than  the  scheduled 
and  advertised  time,  but  the  network  also  "sent 
the  plaintiff  improper,  excessive  and  duplicate 
bills,"  the  pen  firm  alleges.  These  billings  in- 
cluded charges  for  showings  which  examination 
of  station  logs  reveal  were  never  telecast,  B.  B. 
Co.  attorneys  state. 

The  George  Jessel  Show  was  sponsored  on 
from  50  to  85  ABC-TV  stations  by  B.  B.  Pen 
Co.,  through  Hilton  &  Riggio  Inc.,  New  York, 
and  the  Gemex  Co.,  New  York  (watch  bands), 
through  BBDO,  New  York,  from  Sept.  13,  1953, 
to  April  11,  1954. 

AT&T  Elects  Miller,  Cousins 

ELECTIONS  of  Bartlett  T.  Miller  as  vice 
president  in  charge  of  merchandising  for  Amer- 
ican Telephone  &  Telegraph  Co.,  New  York, 
and  of  Sanford  B.  Cousins  as  vice  president  in 
charge  of  public  relations  were  announced  last 
week  by  Cleo  F.  Craig,  president.  Mr.  Cousins 
succeeds  Mr.  Miller  in  the  public  relations 
post. . 
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KLOR  (TV),  WEWS  (TV) 
Sign  as  ABC-TV  Affiliates 

*  FFILIATION  of  KLOR  (TV)  Portland,  Ore., 
iand  WEWS  (TV)  Cleveland  with  ABC-TV  was 
announced  last  week  by  Alfred  R.  Beckman, 
(director  of  station  relations  for  that  network. 
Both  affiliations  will  become  effective  in  March, 
iMr.  Beckman  said. 

On  March  2,  WEWS  will  replace  WXEL 
(TV)  as  the  Cleveland  affiliate.  WEWS  is  a 
Scripps-Howard  Radio  Inc.  station  on  ch.  5, 
managed  by  J.  Harrison  Hartley.  WXEL,  re- 
cently bought  by  Storer  Broadcasting  Co.,  has 
become  a  CBS-TV  affiliate. 

KLOR,  owned  and  operated  by  Oregon  Tele- 
vision Inc.  on  ch.  12,  will  replace  KOIN-TV 
and  KPTV  (TV)  as  ABC-TV's  Portland  affiliate 
on  March  1.  General  manager  of  the  ch.  12 
outlet  is  S.  John  Schile. 

Four  Members  Re-elected 
To  ABC  Radio  Advisory  Unit 

RE-ELECTION  of  four  members  of  ABC's 
Stations  Advisory  Committee  was  announced 
Friday  by  Charles  W.  Godwin,  director  of 
station  relations,  ABC  Radio. 

J.  P.  Williams,  WING  Dayton,  Ohio,  was 
re-elected  in  District  2  with  Gene  Trace, 
WBBW  Youngstown,  Ohio,  as  alternate.  T.  B. 
Lanford,  KRMD  Shreveport.  La.,  was  re- 
elected in  District  4,  with  John  P.  Hart,  WBIR 
Knoxville,  Tenn.,  as  alternate.  Frank  C.  Car- 
man, KUTA  Salt  Lake  City,  was  re-elected  in 
District  6,  with  William  Grove,  KFRC  Chey- 
enne, the  alternate.  A.  D.  Willard  Jr.,  WGAC 


Augusta,  Ga.,  was  re-elected  in  District  8, 
with  Charles  P.  Blackley,  WTON  Staunton, 
Va.,  the  alternate. 

Members'  terms,  effective  Jan.  1,  are  for  two 
years.  Annual  elections  to  the  committee  are 
held  each  year  with  members  from  even- 
numbered  and  odd-numbered  districts  named 
in  alternate  years. 

Other  members  of  the  committee  and  their 
districts  by  number:  Roger  W.  Clipp,  WFIL 
Philadelphia,  1;  Harry  W.  Linder,  KWLM 
Willmar,  Minn.,  3;  C.  B.  Locke,  KFDM  Beau- 
mont. Tex.,  5;  J.  B.  Conley,  KEX  Portland, 
Ore.,  7. 

CBS  Radio  Network  Sales 
To  Add  3  New  Account  Men 

CBS  Radio  Network  Sales  will  add  three  new 
account  executives  to  its  staff  within  the  next 
two  weeks  in  a  move  aimed  at  acquainting 
advertisers  and  agencies  with  the  value  of  net- 
work radio,  it  was  announced  today  (Monday) 
by  John  Karol,  vice  president  in  charge  of 
network  sales,  CBS  Radio. 

The  three  new  account  executives  will  raise 
to  five  the  total  of  new  salesmen  who  have 
joined  the  CBS  Radio  Network  Sales  staff  in 
New  York  in  the  past  several  months,  Mr. 
Karol  pointed  out.  The  New  York  staff  cur- 
rently is  at  an  all-time  high  of  12.  he  said,  and 
significant  additions  also  have  been  made  to 
the  network  sales  staff  in  Detroit  and  on  the 
West  Coast  in  recent  weeks. 

The  new  network  sales  employes  are  Howard 
Cann.  who  has  been  an  account  executive 
with  Mutual  for  the  past  nine  years  and  who 
was  with  the  Blue  Network  as  assistant  to  the 


eastern  sales  manager  from  1939-42;  Cornelius 
Knox,  who  has  been  with  NBC  since  1947 
and  a  member  of  the  sales  department  there 
since  1949,  and  Stanley  A.  Bogan,  who  joins 
CBS  Radio  from  The  American  Weekly,  where 
he  has  been  an  account  executive  since  1949. 

Mr.  Karol  said  that  the  enlargement  of  the 
sales  staff  would  result  in  "a  more  facile  opera- 
tion and  permit  the  salesmen  to  cover  more 
territory;  enable  them  to  give  greater  service  to 
existing  advertisers  and  agencies  and  tell  the 
story  of  radio's  new  selling  patterns  and  pro- 
gramming concepts." 

NETWORK  PEOPLE 

Bernard  Girard,  former  director,  NBC-TV 
Medic,  to  CBS-TV  Hollywood  as  director  of 
alternate  segments,  new  film  version  of  You  Are 
There,  and  additionally  developing  new  prop- 
erties for  CBS-TV. 

George  Marakas,  publicist,  office  of  L.  A.  Sheriff 
Eugene  Biscailuz,  to  NBC  Hollywood  in 
similar  position. 

Alix  Talton,  featured  on  CBS-TV  My  Favorite 
Husband,  assigned  role  in  new  Fritz  Lang  mo- 
tion picture,  "Journey  to  Nowhere." 

Joanne  Jordan,  commercial  announcer,  NBC- 
TV  This  Is  Your  Life,  assigned  role  in  Republic 
Pictures'  feature  film,  "I  Cover  the  Under- 
world." 

Jack  Webb,  star  of  NBC-TV  Dragnet,  and 
Dorothy  Towne  were  married  Jan.  11. 

Francis  Scott,  tv  operations  staff,  NBC  Chicago, 
father  of  twin  boys,  Robert  John  and  Richard 
Joseph. 
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MR.  RUSSELL 


Serving  39  Counties  in  Four  Western  States 


—  PROFESSIONAL  SERVICES  — 

Russell  to  Head  FCBA; 
Other  Officers  Elected 

PERCY  H.  RUSSELL  Jr.,  a  partner  in  the  lav. 
firm  of  Kirkland.  Fleming,  Green.  Martin  L 
Ellis,  was  elected  president  of  the  Federal 
Communications  Bar  Assn.  at  its  annual  meet- 
ing Friday  in  Wash- 
ington. 

Mr.  Russell  has 
been  in  private  prac- 
tice since  1936,  aft- 
er serving  as  secre- 
tary to  the  late  As- 
sociate Justice  Ben- 
jamin N.  Cardozo. 
He  was  graduated 
from  Dartmouth 
College  in  1929  and 
from  Harvard  Law 
School  in  1932,  and 
has  been  chairman 
of  the  Administra- 
tive Law  Section.  District  of  Columbia  Bar 
Assn.:  editor  of  the  Federal  Communications 
Bar  Journal,  and  president  of  the  Dartmouth 
Club  of  Washington.  He  is  also  a  member  of 
American  Bar  Assn.;  American  Legion;  Na- 
tional Capital  Area  Council:  Boy  Scouts  of 
America,  and  National  Press,  Metropolitan 
and  Columbia  Country  clubs. 

Other  officers  elected  at  the  FCBA  meeting 
were:  George  O.  Sutton,  first  vice  president: 
George  S.  Smith,  second  vice  president:  Ben  C. 
Fisher,  secretary,  and  Dwight  D.  Doty,  treas- 
urer. William  C.  Koplovitz  and  Thomas  W. 
Wilson  were  elected  members  of  the  executive, 
committee. 

Ankers  Joins  Weldon  &  Carr 

ROBERT  E.  ANKERS  Jr..  formerly  with  the 
Navy  Dept.,  Bureau 
of  Aeronautics-Elec- 
tronics Div.,  has 
joined  the  radio-tv 
consulting  firm  of 
Weldon  &  Carr. 
Washington,  the 
firm  has  announced. 
Mr.  Ankers  served 
as  a  Navy  radar 
officer  during  World 
War  II,  after  which 
he  joined  the  Navy 
Dept.  where  he 
worked  in  the  field 
of  underwater  acous- 
tics. While  serving  in  the  Navy,  Mr.  Ankers 
received  a  letter  of  commendation  for  an  im- 
provement in  a  radar  antenna  design. 

Chicago  Law  Firm  Formed 

NEW  law  firm  of  Wolff.  Frankel,  Pennish  & 
Orlikoff.  Chicago  includes  among  the  partners 
Sanford  I.  (Bud)  Wolff,  who  handles  legal 
matters  for  the  Chicago  Chapter  of  American 
Federation  of  Television  &  Radio  Artists  and 
has  represented  other  broadcast  interests;  John 
S.  Pennish,  who  has  handled  work  for  Gray- 
son &  Assoc.,  and  Richard  Orlikoff,  who  has 
worked  on  film  industry  matters.  The  new  firm 
will  maintain  Chicago  headquarters  at  100  W. 
Monroe  St  (Tel.:  Central  6-9050)  and  an 
office  in  Los  Angeles  at  8907  Wilshire  Blvd. 
(Tel.:  Bradshaw  2-1101).  The  firm  of  Riskind 
and  Wolff,  of  which  Mr.  Wolff  was  a  principal, 
has  been  dissolved. 

PROFESSIONAL  SERVICE  PEOPLE 
Fred    S.    Muerer,    formerly    public  relations 
manager,  Westinghouse  Electric  tv-radio  div., 
Metuchen,  N.  J.,  to  Kaylon  Public  Relations 


MR.  ANKERS 
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inc.,  Hackensack,  N.  J.,  as  vice  president. 

("nomas  H.  Jones,  senior  vice  president,  Paul 
vlemtner  &  Co.  (adv.),  Newark,  N.  J.,  ap- 
pointed vice  president,  affiliated  Medical  Com- 
nunications  Inc.,  closed-circuit  organization 
•pecializing  in  medical-pharmaceutical  field. 

William  S.  Callander,  staff  associate,  Cresap 
McCormick  &  Paget  (management  consult- 
ants). Chicago  office,  elected  principal  asso- 
ciate. 

(Irene  Hill,  tv  film  and  premium  dept.  man- 
ager. Michael  Grace  Enterprises,  N.  Y.,  to 
Helen  Edwards  &  Staff,  L.  A.,  as  director  of 
tv-radio  writers'  division. 

—  PERSONNEL  RELATIONS  

WGA  Officers,  Council, 
Board  Sign  Anti-Red  Oaths 

ALL  OFFICERS,  council  and  board  members 
of  all  Writers  Guild  of  America  divisions — tv, 
radio  and  motion  pictures — have  signed  anti- 
communist  affidavits,  WGA  West  told  its  mem- 
bership in  a  letter  mailed  last  week.  Further, 
if  communists  or  sympathizers  are  now  being 
admitted  to  WGA  membership,  it  is  only  be- 
cause producers  are  hiring  them — which  is  not 
the  case. 

This  was  the  guild  reply  to  charges  made 
previously  by  the  Motion  Picture  Alliance  for 
the  Preservation  of  American  Ideals,  a  Holly- 
wood anti-communist  group  [B*T,  Jan.  17]. 
The  alliance  had  charged  that  a  "red  invasion" 
of  WGA  was  likely  after  the  guild  failed  to 
pass,  by  a  three-vote  margin,  a  constitutional 
amendment  to  bar  communists  and  sympa- 
thizers from  membership.  The  alliance  subse- 
quently asked  that  Hollywood  employers,  in- 
cluding radio-tv  employers,  refrain  from  bar- 
gaining with  the  guild  because  of  the  amend- 
ment failure. 

The  WGAW  letter  contended  that  the  alli- 
ance attack  was  a  "grave  disservice"  to  the 
industry  and  its  writers  by  "imputing  that  re- 
sponsible producers  are  hiring  writers  with 
known  communist  backgrounds."  Active  guild 
membership  lapses  after  two  to  five  years  of 
unemployment  in  the  industry  (depending  on 
length  of  previous  employment),  WGAW  point- 
ed out.  "Thus,  any  persons  previously  admitted 
to  membership  .  .  .  and  subsequently  proved 
to  be  a  communist,  have  disappeared  or  are 
disappearing  from  the  guild." 

IATSE  Claims  CBS-TV  Victory 

INTERNATIONAL  Alliance  of  Theatrical 
Stage  Employes  (AFL)  announced  it  has  been 
chosen  as  collective  bargaining  agent  for  CBS- 
TV  film  cameramen  in  the  New  York  area. 
Cameramen,  soundmen  and  lighting  men  at 
CBS-TV  in  New  York  previously  were  repre- 
sented by  IBEW  but  at  NLRB  elections  in 
New  York,  employes  voted  "unanimously"  for 
IATSE,  a  spokesman  said. 


Residuals  Pour  In 

SCREEN  DIRECTORS  Guild  has  just  re- 
ceived $11,825  from  Sovereign  Produc- 
tions Inc.  for  distribution  to  21  tv  direc- 
tors in  payment  for  the  third  run  of  a 
group  of  tv  films.  SDG,  during  the  past 
six  months,  has  received  approximately 
$50,000  for  its  tv  membership  in  stepped 
up  activities  to  collect  residual  payments. 


AMERICAN  AIRLINES  &   NATIONAL  AIRLINES 

announce     the  opening 
of  a  Joint  Washington  Ticket  Office  in  the 

BROADCASTING  •  TELECASTING  BUILDING 
1733    DeSales    Street    (across    from    the  Mayflower) 


Harold  Fellows,  NARTB  president,  purchases  first  ticket  in  new  American  Airlines  &  National  Airlines 
joint  office  from  Herb  Ford,  District  Sales  Manager  of  American  Airlines. 


Radio  &  Television  executives  are 
cordially  invited  to  visit  the  new 
office  at  1733  DeSales  St.,  Washington.  D.  C. 


Interior  view  of  new  ticket  office  at  1733  DeSales.  This  office  will  feature  a  "will  call"  desk  where 
passengers  may  pick  up  tickets  previously  arranged  by  phone. 

For  reservations  call  Executive  3-2080 


AMERICAN  AIRLINES   &    NATIONAL  AIRLINES 

BROADCASTING  •  TELECASTING  BUILDING 
1733    DeSales   Street,   Washington   6,    D.  C. 
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STATIONS 


STEINMANS  SELL  WDEL-TV  WILMINGTON 
TO  PAUL  F.  HARRON  FOR  $3.7  MILLION 

Delaware  station,  whose  signal  will  soon  be  boosted  to  cover  the 
Philadelphia  area,  will  go  to  independent  operation  when  it  loses 
NBC-TV  affiliation  Feb.  13.    McCollough  handled  transaction. 


25,800  Replies 

SUCCESS  of  its  news  show  on  WCCO- 
TV  Minneapolis  has  been  acclaimed  by 
Minnesota  Blue  Cross  following  an  on- 
the-air  offer  of  a  Scotchlite-coated  ver- 
sion of  the  Blue  Cross  emblem  for  mount- 
ing on  auto  bumpers  as  a  safety  device. 
Some  25,800  emblems  were  distributed 
within  a  month  of  the  initial  offer, 
WCCO-TV  reported. 


WDEL-TV  Wilmington,  Del.,  has  been  pur- 
chased for  $3,712,500  by  Paul  F.  Harron,  owner 
of  WIBG-AM-FM  Philadelphia,  from  J.  Hale 
Steinman  and  John  F.  Steinman,  owners  of 
WGAL-AM-TV  Lancaster,  WLEV-TV  Bethle- 
hem-Allentown,  WKBO  Harrisburg,  WEST 
Easton,  WRAW  Reading  and  WORK  York,  all 
Pa.   The  transaction,  handled  by  Clair  R.  Mc- 


MR.  HARRON  J.  HALE  STEINMAN 

Collough,  general  manager  of  the  Steinman 
Stations,  and  completed  Tuesday,  is  subject  to 
FCC  approval. 

On  the  air  since  June  1,  1949,  WDEL-TV 
telecasts  on  ch.  12  with  2.51  kw  visual  and  1.26 
kw  aural,  but  in  February  plans  to  increase 
power  to  maximum  316  kw.  At  that  time, 
WDEL-TV,  whose  transmitter  is  about  five 
miles  from  Wilmington  toward  Philadelphia, 
will  deliver  a  signal  of  city  service  (Grade  A 
plus)  quality  to  Philadelphia  residents,  engi- 
neers expect. 

WDEL-TV  has  resigned  its  present  NBC-TV 
affiliation  effective  Feb.  13,  its  present  owners 
having  planned  to  operate  as  an  independent 
station  after  that  date.  The  resignation  was  not 
explained,  but  seems  obviously  due  to  the 


NEED 

Two  Experienced  AM  &  TV 
Announcers 

and 

One  Inexperienced  Announcer 
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impending  power  increase  which  would  put  its 
signal  into  the  area  already  served  by  NBC- 
TV-affiliated  WPTZ  (TV)  Philadelphia. 

Technically,  Mr.  Harron  is  purchasing  all  the 
stock  of  WDEL  Inc.,  whose  radio  assets — 
WDEL  Wilmington,  operating  with  5  kw  on 
1150  kc — were  previously  acquired  for  $250,- 
000  by  Delmarva  Broadcasting  Co.,  owned  by 


JOHN  F.  STEINMAN  MR.  McCOLLOUGH 


the  Steinman  brothers.  This  transfer  also  is 
subject  to  FCC  approval. 

Mr.  Harron,  who  late  last  year  gained  con- 
trol of  WBIG  by  adding  to  his  original  30% 
of  the  stock  of  Seaboard  Radio  Broadcasting  Co. 
(licensee  of  WBIG)  a  like  amount  purchased 
from  Joseph  Lang  and  another  28%  purchased 
from  Jack  Kelly  and  family  TB»T,  Nov.  15], 
told  B»T  that  he  is  buying  WDEL-TV  on  his 
own,  with  no  associates  involved.  He  said 
that  as  yet  he  had  made  no  plans  for  disposition 
of  WBIG's  uhf  ch.  23  tv  station  in  Philadelphia, 
granted  but  not  yet  in  operation. 

Whether  or  not  he  will  seek  to  make  another 
network  affiliation  for  WDEL-TV  will  depend 
on  the  circumstances  pertaining  after  he  obtains 
the  license  for  the  station,  Mr.  Harron  said. 
"Whatever  appears  to  be  the  best  business 
policy  is  the  one  we  will  follow." 

WGBS-TV  Airs  Programming 
22  Days  After  FCC  Approval 

WGBS-TV  Miami  Beach,  Fla.,  the  Storer 
Broadcasting  Co.  station  on  ch.  23  there,  was 
on  the  air  with  commercial  programming  22 
days  from  the  date  the  FCC  approved  the  pur- 
chase Dec.  16,  the  station  has  reported. 

The  Commission  on  Dec.  17  authorized  the 
erection  of  a  500-ft.  tower  at  Miami  Beach  (the 
station  had  originally  been  located  at  Fort 
Lauderdale).  New  Year's  Eve,  with  the  tower 
completed,  the  station  reports,  it  tested  its  new 
power  of  185.5  kw.  On  Jan.  7  the  regular  pro- 
gramming schedule  went  into  effect. 

WGBS-TV  has  announced  that  it  plans  to 
build  a  new  studio  and  office  building  at  the 
corner  of  21st  St.  and  Biscayne  Blvd.,  Miami, 
and  that  it  expects  to  be  operating  with  a  1,000- 
ft.  tower  and  a  1,000  kw  transmitter  sometime 
in  July. 

Crosley's  Robinson  to  Head 
Cincinnati  Sales  Plans  Unit 

WILLIAM  P.  ROBINSON,  in  addition  to  his 
duties  as  president  of  Crosley  Broadcasting 
Co.'s  WLWA  (TV)  Atlanta,  is  returning  to 
Cincinnati  to  head  a  specialized  sales  plans 


unit,  R.  E.  Dunville,  Crosley  president,  has 
announced. 

In  another  move,  the  company  has  reported 
that  Harry  LeBrun,  WLWT  (TV)  Cincinnati 
assistant  station  manager  in  charge  of  sales, 
has  been  named  general  manager  of  WLWA. 
The  changes  are  effective  immediately. 

WOOD-AM-TV  Readies  Move 
To  New  $500,000  Quarters 

THIS  WEEKEND  will  be  moving  time  for 
WOOD-AM-TV  Grand  Rapids,  as  the  radio 
and  tv  production  crews  cease  operations  from 
their  old  McKay  Tower  location  and  begin 
programming  from  "Woodland,"'  new  studio 
and  office  building  at  120  College  Ave.,  S.  E. 
Erected  at  a  cost  of  $500,000,  not  including 
the  technical  equipment  moved  there,  the  new 
building  is  part  of  a  $1.5  million  expansion 
program  carried  on  by  WOOD-AM-TV  in  the 
past  18  months. 

At  2  a.m.  Friday  WOOD  will  sign  off  from 
McKay  Tower,  and  will  sign  on  three  and 
a  half  hours  later  from  Woodland.  WOOD-TV 
will  sign  off  after  the  wrestling  matches  Satur- 
day night  and  begin  operations  from  the  new 
studios  at  10:30  a.m.  Sunday. 

The  large  tv  studio  is  equipped  for  maximum 
production  quality  with  39  suspended  lighting 
fixtures,  including  13  combination  flood  and 
spot  units,  17  spotlights  and  nine  fluorescent 
banks.  The  secondary  studio  will  accommodate 
a  complete  kitchen,  which  can  be  left  exposed 
or  closed  off  by  folding  doors. 


INSPECTING  the  new  studio  building  of 
WOOD-AM-TV  Grand  Rapids  are  (I  to  r) 
Willard  Schroeder,  general  manager  of 
the  stations;  Harry  M.  Bitner  Sr.,  board 
chairman.  Consolidated  Television  &  Radio 
Broadcasters,  owner  of  WOOD-AM-TV, 
and  Raymond  A.  Bowers,  president,  Lewis 
C.  Bowers  &  Sons,  construction  company. 
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WBRC-TV  Originates  Folsom 
Inaugural  for  State  Network 

WBRC-TV  Birmingham,  Ala.,  originated  for 
a  three  station  non-cable-connected  network  in 
the  state  the  four-hour  inaugural  parade  and 
ceremonies  for  Alabama's  Gov.  James  E.  Fol- 
som. 

The  telecast  was  picked  up  by  WBRC-TVs 
remote  crew  in  Montgomery,  the  state  capital, 
.md  fed  by  microwave  relay  to  WSFA-TV  there. 
From  WSFA-TV  the  signal  was  fed  to  a  mic- 
rowave relay  station  in  Auburn  which  sent  it 
to  WEDM  (TV)  Munford.  where  it  was  fed 
to  WBRC-TV  and  then  to  WMSL-TV  Decatur. 
WEDM  was  used  for  the  relay  and  was  not 
part  of  the  network. 

WBRC-TV  believes  this  was  the  largest 
operation  of  its  type  undertaken  in  the  South 
to  date;  it  encompassed  over  300  miles  of 
microwave  relays,  the  station  said. 

CBS  Radio  Spot  Sales 
Post  Goes  to  Dooley 

ADDITION  of  Robert  M.  Dooley,  former  gen- 
eral sales  manager  for  Blair-Tv,  New-  York,  to 
the  sales  development  department  of  CBS  Radio 
Spot  Sales,  has  been  announced  by  Newell  T. 
Schwin.  manager  of  sales  development.  Mr. 
Dooley  will  service  accounts  in  Michigan,  Ohio, 
western  Pennsylvania  and  West  Virginia. 

Mr.  Schwin,  newly-appointed  manager  of  the 
department,  said  Mr.  Dooley's  association  with 
CBS  Radio  Spot  Sales  marks  the  completion 
of  the  expansion  of  the  sales  development  staff 
which  now  includes  two  sales  representatives  in 
New  York  and  one  in  Chicago. 

Mr.  Dooley  was  formerly  administrative  as- 
sistant to  the  president  and  general  sales  man- 
ager of  WOW-AM-TV  Omaha  and  KODY 
North  Platte.  Neb.  He  was  previously  with 
KFAB  Omaha  for  six  years  as  general  sales 
manager. 

WKY-TV  Airs  Closed-Circuit 
Medical  Program  in  Color 

WKY-TV  Oklahoma  City  aired  its  fifth  annual 
closed-circuit  medical  program,  this  time  in 
color,  for  a  meeting  of  150  surgeons  in  down- 
town Oklahoma  City,  the  station  reported. 

An  operation  performed  in  WKY-TV's  color 
studio,  medical  demonstrations  and  a  color 
film  were  transmitted  by  the  station  during  a 
four-hour  stint  at  the  request  of  the  Oklahoma 
City  Obstetrical  and  Gynecological  Society's 
Eighth  Annual  Review. 

KCSJ  Courtroom  Camera  Work 
Wins  Pueblo  Judge's  Praise 

THE  JUDICIOUS  use  of  cameras  in  a  Pueblo, 
Colo.,  courtroom,  admitted  at  the  request  of 
KCSJ-AM-TV  there,  earned  high  praise  from 
the  presiding  magistrate.  The  case  was  a  first 
degree  murder  charge  and  it  was  the  first  time 
cameras  were  allowed  in  Pueblo  judicial  pro- 
ceedings. 

The  pictures  were  stills  taken  without  benefit 
of  flash.  KCSJ-TV  cameraman  Herb  Campbell 
lauded  Kodak's  new  Tri-x  film.  Mr.  Campbell 
shot  more  than  50  pictures  with  about  50%  of 
them  being  used  on  news  telecasts.  KCSJ-TV 
reported  that  the  two  daily  newspapers  used 
only  about  sLx  pictuies. 

Because  Judge  J.  Arthur  Phelps  cautioned 
jurors,  who  were  permitted  to  return  home  each 
evening,  not  to  listen,  watch  or  read  any  news 
accounts  of  the  trial.  KCSJ-AM-TV  News  Di- 
rector Bob   Billman  inserted  announcements 


alerting  the  jurors  that  the  stations'  trial  cover- 
age was  about  to  be  given.  These  announce- 
ments also  mentioned  the  length  of  time  of  the 
trial  accounts. 

Although  no  recording  equipment  was  al- 
lowed in  the  courtroom,  Mr.  Billman  made 
direct  telephone  reports  to  newsman  Ken 
Reyhons. 

Judge  Phelps,  in  a  letter  to  Mr.  Billman, 
expressed  his  gratitude  for  the  stations'  coopera- 
tion in  forewarning  a  juror  of  a  forthcoming 
trial  story  and  said: 

"I  also  find  that  I  have  no  cause  to  regret  my 
decision  to  allow  photographers  in  the  court- 
room during  the  trial.  ...  I  found  the  presence 
of  photographers  in  no  way  upset  the  decorum 
of  the  court  nor  distracted  from  the  proceed- 
ings." 


James  Wethington  Named 
KONA  (TV)  Sales  Manager 

JAMES  A.  WETHINGTON,  executive  vice 
president  of  William  G.  Rambeau  Co.,  New 
York,  station  representatives,  has  been  ap- 
pointed sales  manager  of  KONA  (TV )  Hono- 
lulu, Hawaii.  Mr.  Wethington  joined  Rambeau 
in  1951  as  a  sales  executive  and  a  year  later 
was  appointed  a  vice  president. 

Before  joining  Rambeau,  Mr.  Wethington  was 
a  sales  executive  at  WICC  Bridgeport,  Conn., 
and  commercial  manager  at  KSLO  Opelousas, 
La.  En  route  to  Honolulu,  Mr.  Wethington 
is  visiting  advertising  agencies  in  New  York, 
Chicago,  San  Francisco  and  Los  Angeles  and 
is  conferring  with  executives  of  NBC  Spot  Sales, 
national  representative  for  KONA. 
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WFMY-TV  Greensboro,  N.  C,  has  moved  into  its  new  $1  million,  two-story  building 
and  increased  its  power  to  maximum  100  kw  from  a  759-ft.  tower.  The  new  build- 
ing has  39,000  square  feet  of  floor  space  divided  into  66  rooms  and  two  studios— one 
30  by  40  feet  and  the  other  42  by  62  feet.  Responsible  for  the  changes  in  facilities 
are  (I  to  r):  Bill  Neil  I,  chief  engineer;  Bill  Baskerville,  commercial  manager;  Gaines 
Kelley,  general  manager;  Gomer  Lesch,  program  director,  and  Gordon  Williamson, 
operations-production  manager. 


KLRJ-TV  Debut  Brings 
Operating  Outlets  to  423 

KLRJ-TV  Henderson,  Nev.,  was  scheduled  to 
begin  commercial  programming  yesterday  (Sun- 
day). It  simultaneously  was  to  become  inter- 
connected with  NBC-TV.  The  ch.  2  station, 
represented  by  John  E,  Pearson  Tv  Inc.,  is  the 
first  tv  for  Henderson  and  the  third  for  Nevada. 
Its  debut  will  increase  to  423  the  number  of 
operating  tv  stations. 

Donald  W.  Reynolds  is  president  and  chief 
stockholder  of  licensee  Southwestern  Publishing 
Co.  He  also  owns  KZTV  (TV)  Reno;  KFSA- 
AM-TV  Ft.  Smith,  Ark.;  KBRS  Springdale, 
Ark.,  and  KHBG  Okmulgee,  Okla. 

Meanwhile,  Regional  Broadcasting  Co. 
(KBTM),  Jonesboro,  Ark.,  which  Jan.  12  was 
granted  a  CP  for  ch.  8  there,  has  reported  that 
plans  are  still  undetermined.  Harold  E.  King, 
president,  said  this  is  the  only  tv  granted  in  the 
area  bounded  by  Memphis,  Little  Rock  (Ark.), 
Cape  Girardeau  and  Springfield,  both  Mo. 

WCLG  Starts  Operation 

WCLG  Morgantown,  W.  Va.,  500-watt  day- 
timer  on  1300  kc,  reports  going  on  the  air  Dec. 
27.  Mail  response,  according  to  the  station, 
indicates  a  good  signal  is  being  received  in  Fair- 
mont, Clarksburg  and  Kingwood  in  the  northern 
part  of  the  state,  as  well  as  in  the  Uniontown 
area  of  southwestern  Pennsylvania.  The  sta- 
tion is  using  a  music-news  format  and  is  serv- 
iced by  AP  news  and  the  Langworth  transcrip- 
tion library.  C.  Leslie  Golliday,  general  man- 
ager and  part-owner  of  WEPM  Martinsburg, 
W.  Va.,  is  owner-general  manager  of  WCLG. 


New  Rates  for  WNAC-TV 

A  NEW  TIME  classification,  AA  (with  a  base 
hourly  rate  of  $2,000),  has  been  established, 
effective  Feb.  1,  with  the  issuance  of  rate  card 
No.  7-A,  at  WNAC-TV  Boston,  according 
to  an  announcement  by  Norman  Knight,  execu- 
tive vice  president  and  general  manager.  AA 
time  is  from  7:30  to  10:30  p.m.  Monday 
through  Friday  and  6  to  1 1  p.m.  Saturday  and 
Sunday.  The  new  card,  the  first  rate  adjust- 
ment since  1953,  also  features  weekly  volume 
discount  plans  on  all  types  of  announcements. 
Rates  for  60-second  announcements  run  from 
$120  to  $420  and  half-hour  program  rates 
are  from  $360  to  $1,200.  Since  the  last  rate 
card,  WNAC-TV  reports,  the  number  of  tv 
sets  in  its  coverage  area  has  increased  from 
1,089,696  to  more  than  1.265,000. 

KRCA  (TV)  Issues  Card  8A 

KRCA  (TV)  Hollywood  rate  card  No.  8 A 
goes  into  effect  Feb.  1,  it  was  announced  by 
Thomas  C.  McRay,  general  manager.  Class  A 
time  (7:30-11  p.m.,  Monday-Saturday,  and  5-11 
p.m.,  Sunday)  is  raised  to  $3,200  per  hour. 
Class  B  time  (6-7:30  p.m.,  Monday-Saturday) 
is  $1,700  per  hour,  Class  C  (sign-on  tv  6  p.m.. 
Monday-Saturday,  sign-on  tv  5  p.m.,  Sunday)  is 
$1,600  per  hour  and  Class  D  (all  other  oper- 
ating times)  is  $825  per  hour. 

NBC  Group  Picks  NBC  Spot 

NBC  SPOT  SALES  has  been  named  represen- 
tative of  the  Western  Radio  Network  of  NBC, 
it  was  announced  jointly  last  week  by  William 
H.  Fineshriber  Jr.,  vice  president  in  charge  of 
NBC  Radio,  and  Thomas  B.  McFadden,  vice 
president  in  charge  of  NBC  Spot  Sales.  The 
appointment  takes  effect  on  Feb.  1. 

The  Western  Radio  Network  consists  of  35 
affiliates  located  in  Montana,  Utah,  Colorado, 
New  Mexico,  Arizona,  Nevada,  Idaho,  Wash- 
ington, Oregon,  and  California. 


WPFA  Plans  Feb.  1  Debut 

WPFA  Pensacola,  Fla.,  new  independent  music, 
news  and  sports  outlet,  will  debut  Feb.  1.  The 
station,  on  790  kc  with  1  kw  daytime,  is  owned 
by  WPFA  Broadcasting  Co.  Mrs.  Ruth  Fil- 
lingim.  a  veteran  of  13  years'  radio  experience, 
is  manager.  Other  staff  members  include:  Taris 
Savell,  in  charge  of  production  and  special 
events;  Saul  Kay,  account  executive,  and  Nick 
Pieler,  chief  engineer. 

WMAX  Begins  Operation 

WMAX  Grand  Rapids,  Mich.,  independent 
daytimer,  has  begun  operation,  Charles  A. 
Sprague,  vice  president  and  general  manager, 
has  announced.  The  station,  owned  by  WMAX 
Inc.,  operates  on  1480  kc  with  500  w,  and  uses 
a  Collins  transmitter.  Joe  Hooker  is  president 
and  commercial  manager,  and  Ed  Fitzgerald, 
promotion  director.  News  service  is  United 
Press. 


A  SPECIAL  album  containing  recordings 
of  his  inauguration  as  governor  of  Colo- 
rado was  presented  to  former  Sen.  Edwin 
C.  Johnson  (c)  by  Hugh  B.  Terry  (I),  presi- 
dent of  KLZ-TV  Denver,  and  Sheldon 
Peterson,  station  news  chief.  KLZ-TV  tele- 
cast the  entire  inaugural  proceedings  and 
station   engineers   prepared   the  album. 
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Abbott  Named  Manager 
For  KCEN-TV  Temple 

j  HARRY  ABBOTT,  manager  of  KTVQ  (TV) 
Oklahoma  City  for  two  years,  has  been  named 
manager  of  KCEN-TV  Temple  (Waco)  Tex. 
He  will  report  to  Burton  Bishop,  who  has  just 
been  named  general 
manager  of  KCEN- 
TV  after  serving  as 
assistant  to  Presi- 
dent Frank  May- 
born. 

Mr.  Abbott  is  a 
veteran  of  22  years 
in  radio  and  tv.  He 
began  his  career  at 
KGBX  Springfield, 
Mo.,  in  1933  and  is 
known  as  a  keen 
program  analyst  and 
developer. 

The  station  also 
announced  last  week  that  Dale  Phares,  formerly 
manager  of  WBYS  Canton,  111.,  has  assumed  his 
new  duties  as  manager  of  KTEM  Temple, 
which  also  is  owned  by  Mr.  Mayborn. 

KCEN-TV,  on  ch.  6,  is  an  NBC  affiliate, 
covering  31  counties  in  central  Texas. 

WNET  (TV)  Names  McEnaney 

E.  JAMES  McENANEY  has  been  named  gen- 
eral manager  of  WNET  (TV)  Providence, 
R.  I.,  ch.  16,  effective  Jan.  3,  the  station  has 
announced. 

Mr.  McEnaney  has  been  associated  with 
WEAN  Providence  as  account  executive  and 
special  events  announcer  and  with  the  Thames 
Broadcasting  Corp.,  of  New  London,  Conn., 
licensee  of  WNLC-AM-TV  (tv  not  yet  in  op- 
eration). 

WKRC  Promotes  Heilbrun 

PROMOTION  of  Herbert  Heilbrun  to  sales 
manager  of  WKRC  Cincinnati  was  announced 
last  week  by  Hubbard  Hood,  general  manager. 
Mr.  Heilbrun  has  been  a  salesman  for  the  sta- 
tion for  the  past  four  years.  He  attended  Ohio 
State  U.  and  the  U.  of  Cincinnati.  During 
World  War  II  he  was  a  pilot  in  the  European 
Theater  of  Operations. 

DeGroot  Joins  Raymer  Co. 

MITCHELL  DeGROOT,  formerly  director  of 
advertising  and  promotion  of  ABC  and  pre- 
viously director  of  sales  promotion  of  WCAE 
Pittsburgh,  has  joined  the  New  York  office  of 
Paul  H.  Raymer  Co.,  station  representatives,  as 
an  account  executive.  Mr.  DeGroot  has  the  ad- 
ditional responsibilities  of  director  of  advertis- 
ing and  promotion  for  the  company. 

WBML  Goes  Independent 

WBML  Macon,  Ga.,  has  dropped  NBC  affilia- 
tion and  has  switched  over  to  a  complete 
music  and  news  format,  George  W.  Patton, 
station  vice  president  and  general  manager  has 
announced.  Mr.  Patton  said  the  decision  not 
to  renew  the  network  contract  was  the  increas- 
ing popularity  of  WBML's  personalities  which 
he  said  has  doubled  station  audience  during 
the  last  year. 

WF LA-TV  1,054-ft.  Tower  Up 

WITH  the  lifting  of  its  75-ft.,  8,500-pound  an- 
tenna to  the  top  of  the  tower  of  WFLA-TV 
Tampa  a  fortnight  ago,  the  full-height  of  1,054 
ft.  was  reached  by  that  station.  The  tower,  20 
miles  southeast  of  Tampa,  is  said  to  be  the 
tallest  structure  in  the  state. 


Campaign  Funds 

DOWN  PAYMENT  for  their  next  ad- 
vertising venture  on  WTVI  (TV)  St. 
Louis  (Belleville,  111.)  was  provided  198 
Ad  Club  members  as  an  after-luncheon 
highlight  of  the  station's  Jan.  I  1  Ad 
Club  program.  Models  distributed  to 
everyone  in  attendance  simulated  alli- 
gator wallets  with  a  new  dollar  bill  en- 
closed and  the  following  message  at- 
tached: "This  we  hope,  is  just  one  of 
the  many  dollars  that  will  make  more 
sales  for  you  on  WTVI  by  buying  more 
audience  for  less  money."  John  D. 
Scheuer  Jr.,  executive  vice  president- 
general  manager,  then  described  how 
WTVI  pioneered  tv  in  the  St.  Louis  area. 


WBZ-AM-TV  Cover  Riot 

TAPE  AND  FILM  recordings  of  the  prison  riot 
in  Charleston,  Mass.,  last  week  were  made  by 
WBZ-AM-TV  Boston  minutes  after  the  first  an- 
nouncement of  the  incident,  the  stations  have 
reported.  Interviews  with  Warden  O'Brien  and 
the  families  of  the  five  captured  guards  were 
tape-recorded.  Filmed  bulletins  of  the  action  at 
the  prison  were  presented  regularly  by  WBZ-TV. 
The  stations'  newsmen  were  on  the  scene  at  6 
a.m.  and  the  first  exclusive  films  were  shown 
at  9:30  a.m.  The  names  of  the  captured  guards 
were  broadcast  by  both  operations  at  8:30  a.m. 

Arrangements  were  being  made  at  the  end 
of  last  week  for  a  live  pick-up  for  NBC-TV's 
Today,  with  interviews  with  the  prison  chaplain 
and  special  guards  who  were  pressed  into 
service. 


WANT  THE 
WOMAN'S 
EAR  IN 


ROCHESTER  ? 


'PULSE"   GIVES  YOU   THE  ANSWER:- 


IN  ROCHESTER  the  Pulse  report  covering  the  235 
quarter  hours  between  6:45  A.M.  and  6:00  P.M., 
Monday  thru  Friday,  breaks  down  as  follows: 

Station        Station    Station    Station  Station  Station 


X 


WHEC  B 

FIRSTS   .205  30 

TIES   0  0 


D 

.0. 


E 

0. 


"            / 

HOW  ABOUT  LOCAL  SHOWS  AGAINST^ 
LOCAL  SHOWS  IN  ROCHESTER  ?  

During  the  same  period  as  above  there  are  105 
quarter  hours  when  local  shows  are  pitted  against  ^ 
local  shows.  Here's  the  score:— 

Station         Station     Station    Station  Station  Station 

WHEC        B        C        D        E  F 
FIRSTS   ...  .85.  .  .20  0  0  0  0 


WHEC  Carries  All 
Ten  of  The  "Top-Ten" 
Daytime  Shows! 


There  are,  from  time  to  time, 
availabilities  in  these  high 
rated  local  WHEC  programs. 
Why  not  find  out  if  we 
haven't  got,  right  now,  just 
the  spot  to  get  you  off  the 
spot  in  Rochester? 


BUY  WHERE  THEY'RE  LISTENING  .  .  .  ROCHESTER'S  TOP-RATED  STATION 


NEW  YORK 
5,000  WATTS 


Repretentativet;  EVERETT- McKINNEY,  Inc.  New  York,  Chicago,  LEE  F.  O'CONNELl  CO..  tot  Angr/rs.  San  Franosco 
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WCAU  Reports  Best  Year        WOV  Opens  Milan  Studio 


WCAU  Philadelphia  announced  last  week  that 
its  1954  local  net  revenue  was  up  6%  and  its 
national  spot  revenue  up  13%  over  1953,  giv- 
ing the  station  the  highest  total  billings  in  its 
32-year  history.  WCAU  noted  that  while  an- 
nouncement and  station-break  business  ac- 
counted for  the  greater  share,  a  new  trend 
was  recognized  in  the  advertiser  acceptance  of 
five-minute  programming  with  a  peak  of  51 
five-minute  segments  sponsored  weekly. 

WSAZ-TV  Sets  Station  Record 

BIGGEST  single  sales  week  in  the  six-year 
history  of  WSAZ-TV  Huntington,  W.  Va.,  was 
recorded  during  the  first  seven  days  of  1955 
with  regional  and  local  sales  contracts  totaling 
$120,672,  the  station  reports.  These  sales  in- 
clude signed  contracts  only,  according  to  L.  H. 
Rogers,  vice  president-general  manager. 

KFMB-TV  Spot  Sales  High 

SALE  of  $157,000  in  national  spot  time  dur- 
ing December  1954,  with  22  new  accounts  and 
nine  renewals,  gave  KFMB-TV  San  Diego  the 
most  profitable  "national  business"  month  in 
its  history,  exceeding  the  previous  high  of 
$151,000  in  September  1953,  George  Whitney, 
general  manager,  Wrather-Alvarez  Broadcast- 
ing Inc.,  announced  last  week. 

KBIG  '54  Revenue  Up  20% 

KBIG  Avalon,  Calif.,  reported  last  week  the 
past  year  showed  an  overall  gross  revenue  in- 
crease of  20%  over  1953.  Revenue  in  De- 
cember 1954  was  30%  higher  than  that  of 
the  same  month  of  1953. 


WOV  New  York,  which  maintains  a  studio 
in  Rome,  Italy,  has  opened  an  additional  over- 
seas operation  in  Milan,  Italy.  WOV  reportedly 
is  the  only  U.  S.  station  with  complete  facili- 
ties abroad.  The  Milan  studio,  under  manage- 
ment of  Vera  Fontanello  Cueto,  will  function 
as  a  business  office  and  production  center. 

STATION  SHORTS 
KRKL  Kirkland,  Wash.,  has  changed  call  let- 
ters to  KNBX. 

WHBF-TV  Rock  Island,  111.,  has  completed 
installation  of  new  100-ft.,  5-ton,  6-bay  an- 
tenna atop  its  tower,  bringing  tower  height  to 
500  ft." 

WATE-TV  Knoxville  now  equipped  for  net- 
work color  transmission. 

WPAW  Pawtucket,  R.  I.,  has  opened  additional 
business  offices  in  Crown  Hotel,  Providence, 
R.  I. 

REPRESENTATIVE  APPOINTMENTS 

WGVM  Greenville,  Miss.;  KDKA  Clinton, 
Mo.,  and  KLEE  Ottumwa,  Iowa,  appoint  Dev- 
ney  &  Co.,  N.  Y. 

WJNO-TV  West  Palm  Beach.  Fla.,  appoints 
Venard,  Rintoul  &  McConnell  Inc.,  N.  Y., 
effective  Feb.  1. 

KXL  Portland,  Ore.,  appoints  Headley-Reed 
Co.,  N.  Y.,  as  national  representative  in  Mid- 
west and  Eastern  markets. 


SOUTHWEST  VIRGINIA'S  ftlOStee/1  RADIO  STATION 


waiting  to  HEAR  from  YOU... 

118,560  families  weekly! 

92,070  families  daily! 
59,090  car  radio  families! 

*  WDBJ's  share  of  the  tuned-in  Roanoke  audi- 
ence averages  51  to  59%! 

•  25%  of  Virginia's  total  retail  sales  are  made 
in  the  WDBJ  area! 


Sources— A.  C.  Nielsen  Co.  and  Pulse  of  Roanoke 


m  m  M  ■ftk     ■  Established  1924  •  CBS  Since  1929 

IMf  W\  II     j      AM  .  5000  WATTS  .  960  KC 
■I     I  I  M^L    I  FM  .  41.000  WATTS  •  94.9  MC 

WW  ROANOKE,    V  A  . 

O^n'ed  and  Operated  by  the  TIMES-WORLD  CORPORATION 
FREE  &  PETERS,  INC.,  National  Representatives 


STATION  PEOPLE 

Wally  Sherwin,  Hollywood  m.c. -personality- 
program  packager,  to  KVVG  (TV)  Tulare, 
Calif.,  as  station  manager. 

Ted  Snider,  KOAT-TV  Albuquerque,  appointed 
station  manager; 
Richard  True  ap- 
pointed program  di- 
rector; William 
Bozarth  appointed 
production  and  pro- 
motion manager  and 
assistant  to  program 
director. 

Herb  Heilbrun.  sales- 
man, WKRC  Cin- 
cinnati, appointed 
sales  manager. 

T  ,,       ,  MR.  SNIDER 

Lee  Atwell,  sales 

dept.,  WHBC  Canton,  Ohio,  appointed  program 
director,  succeeding  Robert  Breen,  named  chief 
engineer. 

Paul  Frank,  news  director,  WTVN  Columbus, 
Ohio,  appointed  assistant  to  general  manager; 
Bert  Stille,  announcer,  appointed  news  director; 
Robert  L.  Harris,  formerly  with  WIBC  In- 
dianapolis, to  station  as  account  executive; 
Fred  Morrison,  formerly  with  Cleveland  Browns 
professional  football  team,  to  sales  staff:  Ken 
Robinson  to  announcing  staff. 

John  Bondeson,  formerly  director  of  promo- 
tion and  public  relations,  WJBF  (TV)  Augusta, 
Ga.,  to  WIS-TV  Columbia,  S.  C,  as  promo- 
tion manager. 

George  B.  Smith,  formerly  chief  engineer, 
KEDD  (TV)  Wichita,  Kan.,  appointed  chief 
engineer,  WNDU-TV  South  Bend,  Ind.,  U.  of 
Notre  Dame  outlet. 

Ridley  Bell,  program  director,  WRBL-AM-FM- 
TV  Columbus,  Ga., 
and  WRBL-TV  film 
buyer,  appointed  as- 
sistant manager,  con- 
tinuing as  film  buyer; 
George  Gingell  ap- 
pointed program  and 
production  director, 
WRBL-TV;  Chick 
Autry,  WRBL-TV 
cameraman,  appoint- 
ed assistant  produc- 
tion director;  George 
Jenkins,  WRBL-TV 
publicity  and  promo- 
tion director,  ap- 
pointed head  of  tv  sales  dept.;  Walter  Graham, 
appointed  WRBL-AM-FM  sales  manager;  Ron- 
nie Evans,  tv  production  director,  appointed 
WRBL-AM-FM-TV  supervisor  of  announcers; 
Eleanor  Boyd  Whitelaw,  manager  of  continuity 
dept..  appointed  WRBL-AM-FM  program  direc- 
tor; "David  Lea,  announcer,  appointed  WRBL- 
AM-FM  chief  announcer. 

Jack  Peart,  sports  editor  and  salesman,  KEYS 
Corpus  Christi,  Tex.,  to  KLIF  Dallas  as  news 
and  special  events  director. 

Gil  Thomas,  former  news  director,  WJIM-AM- 
TV  Lansing,  Mich.,  appointed  news  director, 
WWTV  (TV)  Cadillac,  Mich.,  succeeding  Guy 
Vanderjagt. 

Jean  Smith  appointed  continuity  dept.  manager, 
WHBF  Rock  Island,  111.;  Francene  Glatstein  to 
continuity  staff;  Allene  Burton  to  publicity  dept.; 
Zelma  Hendricks  to  main  office  staff. 


MR.  BELL 
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Jean  E.  Phair,  program  hostess,  WOR-TV  New 
York,  appointed  director  of  home  economics, 
WHAS-TV  Louisville,  succeeding  Marian  Gil- 
ford, resigned. 


Robert  D.  Wood,  account 
Spot  Sales,  N.  Y.,  re- 
turns  to  KNXT 
(TV)  Hollywood  as 
sales  manager,  suc- 
ceeding Edmund 
Bunker,  named  gen- 
eral  manager, 
WOKY-TV  Milwau- 
kee. 

Gene  Dryden,  for- 
merly with  KXA 
Seattle,  returns  to 
KMO  Tacoma, 
Wash.,  as  continuity 
director. 


executive,  CBS-TV 


MR.  WOOD 


Eugene  Zacher,  assistant  program  director, 
WHAM-TV  Rochester,  N.  Y.,  additionally  as- 
sumes administration  of  production  department. 


-  . 


Richard  R.  Kelly  appointed  local  sales  manager, 
KPOA  Honolulu,  ef- 
fective Feb.  1. 

Larry  Spiller,  writer, 
WICS  (TV)  Spring- 
field, 111.,  appointed 
continuity  editor; 
Bob  Morgan,  free- 
lance announcer,  to 
WICS. 

Joseph  Velsmid, 

WOL  Washington, 
/:  appointed  assistant 

chief  engineer. 

MR.  KELLY 

Gilbert  E.  Thomas,  radio-tv  consultant,  Stiller- 
Rouse  &  Assoc.,  Beverly  Hills,  Calif.,  adds 
duties  as  producer,  K ABC-TV  Hollywood  Jack 
Owens  Show,  succeeding  Harfield  Weedin,  re- 
signed. 

Luella  Cannam,  account  executive,  WOW-AM- 
TV  Omaha,  to 
WVDA    Boston  in 
same  capacity. 

Ralph  Hess  Jr.,  pro- 
motion director, 
WDVA  Danville, 
Va.,  appointed  ac- 
count executive; 
Nadine  Wright,  con- 
tinuity writer,  suc- 
ceeds Mr.  Hess;  Earl 
Stogner  shifted  to  de- 
vote fulltime  to  disc 
m.c.  duties;  Bill 
Howard,  announcing 
staff,  appointed  sports  director;  Betty  Andrews 
to  continuity  dept.;  Jack  Pry  or  to  station  assist- 
ing in  sales 

Paul  G.  White,  formerly  special  events  director, 
WEIR  Weirtown,  W.  Va.,  to  sales  staff,  WLWD 
(TV)  Dayton,  Ohio. 

John  B.  Shelton,  formerly  with  sales  staff,  Cros- 
ley  Broadcasting  Corp.,  Chicago,  to  WIID  there 
in  similar  capacity. 

Bert  Chance,  formerly  Sacramento  sales  man- 
ager, KOVR  (TV)  Stockton,  Calif.,  and  Wil- 
liam Andrews,  recently  separated  U.  S.  Air 
Force  major,  to  sales  staff,  KBET-TV  Sacra- 
mento, Calif. 

Tod    Williams,    former    assistant  manager, 


MISS  CANNAM 


WEAN  Providence,  R.  I.,  to  WPAW  Pawtuckct, 
R.  I.,  as  program  host. 

Margaret  Lipper  lo  program  and  public  rela- 
tions staff,  WHEC-TV  Rochester,  N.  Y.,  addi- 
tionally handling  children's  show. 

Sumie  Sakai  and  Gyoshu  Ichioka  to  KGMB 
Honolulu  as  announcer  and  salesman,  respec- 
tively. 

Herb  Koster,  formerly  program  director,  Far 
East  Network  Tokyo  Station,  to  KWKH  Shreve- 
port,  La.,  as  announcer. 

Relba  Marks,  formerly  traffic  manager,  WDAS 
Philadelphia,  to  traffic  dept.,  WPEN  there. 

Walter  Jacobs,  program  manager,  WLWC  (TV) 
Columbus,  Ohio,  to  WLWT  (TV)  Cincinnati. 

Bob  Engel,  former  news  director,  WSRS  Cleve- 
land, to  KFSD-AM-TV  San  Diego. 

Robert  E.  Church,  formerly  with  Pillsbury  Mills 
Inc.,  Minneapolis,  to  KTTV  (TV)  Hollywood 
as  field  merchandiser. 

Walter  Engels,  manager,  news  and  special 
events,  WPIX  (TV)  New  York,  adds  duties  as 
associate  in  journalism,  Columbia  U.  Graduate 
School  of  lournalism. 

Robert  O.  Reynolds,  vice  president  and  general 
manager,  KMPC  Los  Angeles,  and  former  All- 
American  Stanford  football  player  and  formerly 
with  professional  Detroit  Lions,  named  to  Stan- 
ford's "Hall  of  Fame." 

Timothy  Swain,  president,  WIRL  Peoria,  111., 
appointed  trustee,  U.  of  Illinois. 

Jack  O'Mara,  promotion  and  merchandising 
director,  KTTV  (TV)  Hollywood,  elected  to 
board  of  directors,  Electric  League  of  Los 
Angeles  Inc.  (appliance  wholesalers,  distribu- 
tors and  retailers),  to  represent  tv  broadcasters. 

Del  Greenwood,  promotion  manager,  WGBF 
and  WMLL  (FM)  Evansville,  Ind.,  winner  of 
grand  national  prize  in  merchandising-promo- 
tion  contest  of  181  promotion  managers  of  NBC 
affiliated  stations. 

Paul  C.  Parker,  vice  president  for  production. 
Victory  Television  Enterprises  Inc.,  Baltimore, 
and  Mrs.  Jonnie  Holland  were  married  Jan.  16. 

Dick  Morphew,  news  dept.,  WJDX-WLBT  (TV) 
Jackson,  Miss.,  father  of  girl,  Barbara  Lynn, 
Jan.  15. 

Ed  Boghosian,  sales  manager,  WJAR-TV  Provi- 
dence, R.  I.,  father  of  boy  Jan.  10. 

Danny  O'Shea,  engineer,  WJMJ  Philadelphia, 
father  of  boy,  Jan.  9;  Alec  F.  lies,  chief  engi- 
neer, and  Andy  Allen  and  Chris  McAteer,  en- 
gineers, also  new  fathers. 

H.  Taylor  Vaden,  promotion  supervisor,  WPTF 
Raleigh,  N.  C,  father  of  girl,  Janice  Lynn, 
Jan.  8. 

Dick  Van  Dyck,  comedian,  WDSU  New  Or- 
leans, father  of  girl,  Stacy  Lynn,  Jan.  7;  Lynn 
Michel,  engineer,  father  of  girl  Jan.  1;  Bob 
Nelson,  personality,  father  of  boy,  Robert  Jr., 
Dec.  30. 

Ned  R.  Brooke,  production  chief,  WSAZ  Hunt- 
ington, W.  Va.,  father  of  twin  boys,  Kim  and 
Tim,  Dec.  27. 

Bob  Walton,  local  sales  manager,  WTWO  (TV) 
Bangor,  Me.,  father  of  boy,  Jan.  3;  Philip  Gil- 
dart,  account  executive,  and  Ernest  Derap, 
photographer,  fathers  of  boys;  Paul  Wagner, 
transmitter  technician,  father  of  girl. 


HOW  TO 
TURN  A 

"HOT" 


INTO 

COLD  CASH: 


BUY  CESAR  ROMERO... 

always  a  big  name  — now  even  bigger! 
(Current  top-budget  motion  pictures,  plus 
high-rated  tv  appearances  prove  it) 

IN  PASSPORT  TO  DANGER... 

a  high-tension  series  of  world-wide 
adventure .  .  . 

TO  SELL  YOUR  PRODUCT 

to  his  vast  ready-made  audience!  Other 
top  advertisers  are  selling  their  products 
with  this  show.  Why  don't  you? 

CESAR  ROMERO,  starring  in... 


ABC  FILM 
SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y. 

CHICAGO  •  ATLANTA  .  HOLLYWOOD  ■  DALLAS 
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GOVERNMENT 


Charlie  Davis 

Star  of 

"Alabama  Star  Time" 

11:30  AM  to  2:30  PM 
Monday-Friday 


Stars  Sell  on 
Alabama's 

greatest  radio  station 


One  of  the  station's  best-liked  an- 
nouncers, Charlie  Davis  hosts  3 
hours  of  recorded  music,  inter- 
spersed with  news,  weather  and  com- 
ment. He  endears  himself  to  his 
mid-day  audience  of  home  makers 
by  giving  them  music  to  "sweep  by," 
and  to  give  a  lift  to  doing  the  dishes. 
His  easy  manner  and  excellent 
choice  of  platters  (he's  a  musician 
himself)  keep  'em  listening. 

You  can  Sell 
Your  Products 
to  Alabama  folks 

If  you  Tell 

them  on  programs 
they  enjoy  hearing 

Represented  by 

John  Blair  &  Co. 

Southern  Representative: 

Harry  Cummings 


FCC  REVERSE  TREND  SEEN  AS  EXAMINER 
FAVORS  NEWSPAPER  GROUP  AT  MIAMI 

FCC  chief  examiner's  initial  decision  recommends  grant  to  Biscayne 
Tv — owned  by  Cox  and  Knight  newspaper-radio  interests — over 
three  competing  applicants,  giving  rise  to  prospect  FCC  may  modify 
diversification  'policy.' 


PROSPECT  for  modification  of  FCC's  news- 
paper diversification  "policy" — currently  under 
attack  in  the  industry  and  the  courts — appeared 
last  week  as  Chief  Hearing  Examiner  James  D. 
Cunningham  issued  his  initial  decision  in  the 
four-way  Miami  ch.  7  television  fight  and 
recommended  a  grant  to  Biscayne  Television 
Corp.  The  favored  applicant  represents  a  joint 
venture  by  the  Cox  and  Knight  newspaper- 
radio  interests. 

The  examiner's  initial  ruling  would  deny  com- 
petitive applications  by  East  Coast  Television 
Corp.,  South  Florida  Television  Corp.  and 
Sunbeam  Television  Corp.  The  proposed  grant 
to  Biscayne  was  conditioned  upon  the  Knight 
interests  dropping  ownership  of  WQAM-AM- 
FM  Miami.  The  Cox"  WIOD-AM-FM  op- 
eration would  be  continued  by  Biscayne,  it 
was  indicated. 

In  essence,  the  examiner  preferred  Biscayne 
on  the  basis  of  the  "creditable"  public  service 
performance  of  the  radio  and  newspaper  prop- 
erties of  its  principals,  matching  this  against  the 
promises  of  proposed  performance  in  tv  by  the 
other  three  applicants. 

In  choosing  Biscayne,  he  wrote  that  "in  the 
circumstances  here  present,  to  disqualify  Bis- 
cayne" on  the  diversification  issue  "or  to  find 
it  less  qualified  as  a  television  applicant  than 
its  adversaries,  would  be  to  inflict  penalty  with- 
out warrant  and  deprive  Miami  of  a  television 
service  from  the  applicant  best  equipped  to  de- 
liver it. 

"The  Commission's  view  is  that  radio  and 
newspaper  ownership  by  an  applicant  for  tele- 
vision facilities  is  not  a  factor  fatal  to  it,  but 
is  one  to  be  weighed  with  other  matters  in 
comparative  proceedings,"  the  initial  decision 
concluded. 

Biscayne  Stockholders 

The  Cox  and  Knight  interests  each  hold 
42.5%  of  the  Biscayne  stock.  The  remaining 
15%  is  owned  by  President  Niles  Trammell, 
former  president  and  chairman  of  the  board  of 
NBC,  who  will  be  general  manager  of  the 
proposed  tv  outlet.  Biscayne  plans  to  buy 
WIOD-AM-FM  from  the  Cox  group  for  some 
$400,000  while  the  Knight  interests  would  sell 
WQAM-AM-FM  to  outsiders. 

John  S.  Knight,  president  and  50.3%  owner 
of  Knight  Newspapers  Inc.,  is  vice  president  and 
17.5%  owner  of  Biscayne.  Another  vice  presi- 
dent is  James  M.  Cox  Jr.,  30.5%  owner,  who  is 
principal  in  the  Cox  newspaper  and  radio-tv 
ventures.  James  L.  Knight,  vice  president  and 
30%  owner  of  Knight  Newspapers,  is  treasurer 
and  10%  owner  of  Biscayne. 

Other  Biscayne  officers  and  stockholders  in- 
clude: James  Leonard  Reinsch.  executive  direc- 
tor of  Cox  radio-tv  properties,  director  and  5%; 
C.  Blake  McDowell,  attorney  for  Knight  in- 
terests, director  and  5%;  Lee  Hills,  executive 
editor,  Miami  Herald  (Knight),  5%;  Owen  F. 
Uridge.  WQAM  general  manager.  5%;  James 
M.  LeGate,  WIOD  general  manager,  3.5%; 
Milton  C.  Scott,  WIOD  chief  engineer.  3.5%; 
John  L.  Foy,  WIOD  secretary-treasurer,  secre- 
tary; Daniel  J.  Mahoney,  WIOD  president,  di- 
rector. 

Knight  Newspapers  Inc.  is  sole  owner  of  the 
Miami  Herald  and  WQAM.  It  also  owns  the 
Beacon  Journal  Pub.  Co.,  which  has  45%  in- 
terest in  WAKR  Akron,  Ohio.   Knight  News- 


papers also  holds  48.126%  and  the  Miami 
Herald  2.3%  in  the  Chicago  Daily  News,  which 
in  turn  owns  27%  of  WIND-AM-TV  Chicago. 
The  Cox  interests,  aside  from  WIOD  and  the 
Miami  Daily  News,  include  WHIO-AM-TV 
Dayton,  Ohio,  and  WSB-AM-TV  Atlanta. 

East  Coast  Television  is  headed  by  Chairman 
Charles  Silvers  and  President  D.  Richard  Mead, 
each  30.6%  owner.  Mr.  Silvers  heads  Adams 
Engineering  Co.,  aluminum  fabricating  firm, 
and  Mr.  Mead  has  real  estate  and  contracting 
interests.  Nine  other  stockholders  include  Lee 
Phillips,  vice  president,  director,  8%  stockholder 
and  proposed  general  manager.  Now  radio-tv  di- 
rector for  a  Miami  advertising  agency,  Mr. 
Phillips  previously  was  with  WTVJ  (TV)  Miami 
and  onetime  manager  of  WTTT  Coral  Gables, 
Fla.,  and  WKJF  Pittsburgh. 

South  Florida  Television,  initiated  and  27% 
owned  by  Atlanta  businessman  Jack  C.  Stein, 
includes  James  Lawrence  Fly,  former  FCC 
chairman  and  now  radio-tv  attorney,  as  board 
chairman  and  13%  owner.  There  are  14  other 
stockholders.  Mr.  Stein  owns  Stein  Printing  Co., 
Atlanta,  and  publishes  the  Motor  Carrier  Direc- 
tory. 

Sunbeam  Stockholders 

Sunbeam  Television  is  one-third  owned  by 
shoe  manufacturer  Sidney  D.  Ansin  and  his  two 
sons,  with  the  father  president  of  the  applicant. 
Among  the  other  dozen  stockholders  are  Clyde 
H.  Lucas,  director  and  5%  owner,  former  pro- 
gram manager  of  WTVJ  (TV)  Miami;  Edwin 
M.  Spence,  vice  president  and  5%  owner,  one- 
time manager  and  part  owner  of  WWDC 
Washington,  and  Mr.  and  Mrs.  Phillip  E.  Groh 
Jr..  each  1.25%  owner,  tv  program  packagers. 

In  the  majority  of  its  post-thaw  television 
contests  involving  newspaper  applicants,  the 
Commission  has  ruled  against  the  newspaper 
applicant  on  the  ground  that  diversification  of 
the  media  of  mass  communications  is  in  the 
public  interest  [B«T,  Nov.  1.  1954]. 

As  a  result  of  subsequent  rulings  following 
in  that  pattern,  particularly  that  to  deny  ch.  10 
at  Sacramento,  Calif.,  to  the  McClatchy  news- 
paper-radio interests  [B»T,  Nov.  8,  1954],  the 
Commission's  "discrimination"  against  news- 
papers has  been  challenged  by  the  American 
Newspaper  Publishers  Assn.  McClatchy  has 
taken  its  case  before  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia  and  ANPA  has 
filed  an  arnicas  curiae  (friend  of  the  court) 
brief  in  support  of  McClatchy's  protest  [B«T. 
Dec.  20,  1954]. 

In  his  conclusions,  Examiner  Cunningham 
cited  primary  criteria  for  comparison  among 
the  four  applicants  as  including  "local  owner- 
ship; participation  in  community  activities: 
integration  of  ownership  and  management;  ex- 
perience and  performance  in  the  broadcast  field; 
diversification  of  control  of  mass  communica- 
tions media;  program,  studio,  staff  and  equip- 
ment proposals." 

Text  of  his  ultimate  conclusions  follows: 

As  heretofore  stated,  the  above  comparison 
criteria  are  not  absolutes  in  any  sense,  but  are 
aids  in  guiding  the  Commission  towards  the  ap- 
plicant whose  proposals,  as  a  whole,  give  promise 
of  the  best  television  broadcast  service  in  the 
public  interest.  When  consideration  is  given  to 
applicants  who  are  without  records  of  perform- 
ance in  the  broadcast  field,  significance  is  at- 
tached to  the  extent  of  their  local  residence  and 
community  activity,  for  it  is  believed  that  the 
applicant  most  firmly  rooted  in  a  community  and 
possessed  of  intimate  knowledge  of  local  public 
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The  President  Opens  His  News  Conference  to  Tv 


TRADITION  was  shattered  and  history 
made  Wednesday  when  tv  and  newsreel 
cameramen  and  still  photographers  from 
newspapers  and  magazines  covered  the 
President's  news  conference,  theretofore  the 
exclusive  prerogative  of  the  pad-and-pencil 
reporters. 

Later  the  same  day.  within  hours  of  the 
conclusion  of  the  session,  the  American 
public,  via  tv.  witnessed  the  major  part  of 
what  went  on  in  the  conference  room  of 
the  executive  office  building  when  the 
President  "met  the  press."  In  line  with 
established  procedure,  under  which  the 
President  is  quoted  directly  only  when  he 
authorizes  such  quotation,  live  tv  coverage 
was  not  permitted,  but  some  two-thirds  of 
the  complete  session  was  promptly  cleared 
for  tv  and  newreel  use. 

CBS-TV  had  the  full  half-hour  sound 
film  on  the  air  at  7-7:30  that  evening. 
NBC-TV  also  telecast  the  complete  film 
report  approved  by  the  White  House  at 
11:30-12  midnight.  ABC-TV  and  DuMont 
telecast  excerpts  of  the  pooled  filmed  cover- 
age from  the  four  cameras  which  jointly 
served  as  tv-newsreel  reporters  and  so  as 
the  eyes  and  ears  of  the  public.  DuMont 
repeated  the  film  Thursday,  10-10:30  EST. 

Fear  that  the  presence  of  the  cameras 
would  bring  out  the  latent  histrionic  tend- 
encies of  the  press,  with  individual  at- 
tempts to  "hog  the  camera"  destroying  the 
purpose  of  the  meeting,  proved  groundless. 
The  unusually  large  number  of  blue  shirts, 
allegedly  easier  on  the  camera's  sensitive 
eye,  was  the  newsmen's  sole  apparent  ac- 
knowledgment that  the  cameras  were  there. 


Best  proof  that  there  was  nothing  dis- 
turbing about  the  tv  coverage  of  the  Presi- 
dent's news  conference  came  later  Wednes- 
day in  an  announcement  by  James  C. 
Hagerty,  White  House  press  secretary,  that 
from  now  on  all  of  President  Eisenhower's 
news  conferences  will  be  available  for 
camera  and  sound  coverage. 

Summing  it  up  for  the  televiewers  who 
watched  the  CBS-TV  telecast  of  the  official 
film  on  Wednesday  evening,  that  network's 
White  House  correspondent.  Charles  von 
Fremd,  said:  "For  the  television  news  in- 
dustry, what  occurred  today  ...  is  both  a 
historic  milestone  and  a  convincing  victory. 
A  milestone  because  for  the  first  time  mil- 
lions upon  millions  of  people  can  actually 
see  how  a  Presidential  news  conference  is 
conducted  ...  a  victory  .  .  .  because  the 
news  conference  today  couldn't  have  been 
more  average  .  .  .  There  was  no  mugging 
at  today's  news  conference." 

NARTB'S  PLAUDITS 

NARTB  President  Harold  E.  Fellows  Thurs- 
day wired  President  Eisenhower  the  associ- 
ation's "appreciation  and  congratulations" 
on  his  decision  to  authorize  tv  film  coverage 
of  the  news  conference.  The  message: 

The  historic  event  yesterday,  in  which  you 
authorized  television  film  coverage  of  your 
news  conference,  is  being  applauded  by 
broadcasters  and  television  viewers  through- 
out the  nation.  May  I  add  to  their  commen- 
dation the  appreciation  of  the  members  of  the 
National  Assn.  of  Radio  &  Tv  Broadcasters, 
who  recognize  this  broadcast  as  a  great  step 
forward  in  the  development  of  television  as 
a  public  service  to  the  people  of  America.  We 
are  indebted  to  you,  Jim  Hagerty,  and  the 
other  members  of  your  staff  for  this  farsighted 
step. 


BIG-TIME 


service  affairs,  can  best  be  relied  upon  to  reflect 
the  thoughts  and  problems  of  such  community. 

However,  in  the  case  of  an  applicant,  which, 
as  licensee  of  radio  facilities,  has  demonstrated 
over  a  period  of  years  the  ability  and  willingness 
to  render  a  service  in  the  public  interest,  the 
performance  record  of  that  applicant  bespeaks 
its  future  performance  as  a  television  licensee, 
particularly  where  the  same  community  is  in- 
volved, and,  therefore,  factors  such  as  local 
residence  and  civic  participation,  as  well  as  the 
integration  of  ownership  and  management  factor, 
are  less  critical.  Full  disclosures  regarding  pro- 
posals for  future  public  service  are,  of  course, 
essential  to  the  completeness  of  the  evidentiary 
showing  of  an  applicant  for  broadcast  facilities, 
but  of  far  greater  concern  is  the  assurance  which 
may  be  gleaned  from  the  evidence  as  to  his 


abilities,  wishes  and  intentions  regarding  the  ful- 
fillment of  such  proposals. 

In  the  case  presently  under  consideration,  the 
three  applicants  without  prior  experience  as 
broadcast  licensees  in  the  Miami  area,  viz.,  East 
Coast,  South  Florida  and  Sunbeam,  show  more 
complete  local  residence  and  wider  civic  partici- 
pation by  their  stockholders,  and  they  propose 
a  higher  degree  of  integration  of  ownership  in 
station  management  than  in  the  case  of  Biscayne. 

However,  Biscayne  has  demonstrated  by  actual 
performance,  that,  during  the  years  its  principals 
held  radio  broadcast  licenses  for  service  in  the 
Miami  area,  the  stations  involved  were  fully 
responsive  to  the  community  needs  thereof,  and 
that  said  licensees  carried  their  plans  and  pro- 
posals for  service  into  execution.  This  record  of 
performance,  it  is  believed,  affords  more  tangible 
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assurance  that  Biscayne,  as  a  television  licensee, 
will  effectuate  its  plans  and  proposals  for  service 
and  will  prove  responsive  to  public  needs  than 
in  the  cases  of  its  three  competitors  herein  which 
do  not  have  such  a  record  and  must  rely  upon 
proof  less  conclusive.  Biscayne,  therefore,  must 
be  awarded  the  preference  in  these  respects. 

In  view  of  this  determination,  it  would  be  in- 
appropriate, and,  indeed,  futile,  to  follow  the 
suggestions  of  East  Coast,  South  Florida  and 
Sunbeam,  and  award  preferences  among  them 
within  any  of  the  areas  of  comparison  herein 
above  discussed,  nothwithstanding  that,  for  the 
most  part  by  mathematical  computation  of  stock 
percentages,  they  are  found  to  have  established 
superiority  over  Biscayne  in  several  of  such 
areas. 

This  is  not  to  imply  that,  in  all  comparative 
proceedings  involving  applications  for  television 
facilities  by  applicants  with  backgrounds  of 
radio  broadcasting  experience  in  competition 
with  those  lacking  such  backgrounds,  the  former 
must  prevail  in  all  instances.  However,  while 
the  selection  of  superior  applicants  is  made  on 
the  basis  of  the  evidence  of  record  regarding 
the  proposals,  experience  and  fitness  of  all  of  the 
competing  parties,  it  must,  nevertheless,  be  ac- 
cepted as  a  "truism  that  no  type  of  experience 
better  qualifies  one  for  television  broadcasting 
than  radio  broadcasting,  especially  where,  as 
here,  service  to  the  same  community  from  each 
media  is  involved. 

Aside  from  considerations  of  the  superiority 
of  Biscayne  from  the  standpoint  of  its  broadcast 
experience  in  the  Miami  area,  a  further  factor 
weighs  heavily  in  its  favor,  viz.,  its  proposed 
station  management.  The  broadcast  managerial 
experience  of  the  proposed  general  manager  of 
its  combined  AM-FM-TV  operation  is  far  more 
extensive  than  that  shown  with  regard  to  the 
management  staffs  of  any  of  the  three  other  com- 
peting applicants,  and,  notwithstanding  his  status 
as  a  consultant  with  the  National  Broadcasting 
Company,  the  record  herein  furnishes  satisfac- 
tory assurance  that  he  will  maintain  the  man- 
agerial control  of  Biscayne's  broadcasting  opera- 
tions on  a  permanent  basis. 

In  the  same  connection,  Biscayne's  proposed 
television  station  manager  is  shown  to  have  been 
employed  for  a  number  of  years  as  the  operating 
head  of  a  radio  broadcast  outlet  serving  the 
Miami  area,  and,  by  reason  of  the  experience 
gained  in  this  capacity,  he  must  be  considered 
better  equipped  to  serve  local  community  needs 
for  television  service  than  are  the  managers  pro- 
posed by  the  three  remaining  competing  appli- 
cants who  are  without  comparable  experience. 
It  is  clear  from  the  record  that  an  adequate 
staff  of  engineers,  technicians  and  other  per- 
sonnel will  be  available  to  Biscayne  to  fill  the 
various  staff  positions  which  it  has  established 
for  its  operation,  and  the  same  is  true  also  with 
reference  to  the  three  other  applicants. 

The  final  question  for  determination,  there- 
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fore,  is  whether,  by  reason  of  the  newspaper  and 
broadcast  interests  of  the  principals  of  Biscayne, 
the  latter's  application  should  be  disapproved,  as 
is  urged  by  the  remaining  applicants,  nothwith- 
standing that  otherwise  it  demonstrates  superior- 
ity herein  as  a  television  broadcast  licensee  in 
the  Miami  area.  It  is  pertinent  to  observe  that 
the  record  does  not  reveal  the  presence  of  un- 
lawful practices  or  any  evils  in  the  Cox-Knight 
newspaper  and  broadcast  operations;  and  that, 
with  reference  to  the  Miami  area,  they  receive 
competition  from  several  sources  in  the  matter 
of  disseminating  news,  information  and  ideas. 

Indeed,  the  finding  is  appropriate  that,  in  con- 
nection with  these  (Cox-Knight)  operations, 
there  has  been  rendered  a  creditable  public 
service  at  national  and  local  levels.  In  the  cir- 
cumstances here  present,  to  disqualify  Biscayne 
on  this  ground  or  find  it  less  qualified  as  a  tele- 


vision applicant  than  its  adversaries,  would  be 
to  inflict  penalty  without  warrant  and  deprive 
Miami  of  a  television  service  from  the  applicant 
herein  found  best  equipped  to  deliver  it. 

The  Commission's  view  is  that  radio  and  news- 
paper ownership  by  an  applicant  for  television 
facilities  is  not  a  factor  fatal  to  it,  but  is  one 
to  be  weighed  with  other  matters  in  comparative 
proceedings.  Biscayne's  clear  superiority  other- 
wise having  been  demonstrated,  the  finding  is 
compelling  that,  in  the  circumstances  here 
present,  this  factor  may  not  be  resolved  ad- 
versely to  it. 

In  view  of  the  foregoing  determinations,  and 
subject  to  the  condition  stated  in  the  order  be- 
low, public  interest,  convenience  and  necessity 
will  be  served  by  a  grant  of  Biscayne's  applica- 
tion and  by  the  consequent  denial  of  the  three 
remaining  applications. 


WEBSTER  ASKS  EFFICIENT  FREQUENCY  USE 


The  formula  for  more  eco- 
nomical use  of  frequencies 
would  be  self-regulation  and 
better  equipment  design,  FCC 
commissioner  tells  military. 

MORE  efficient  frequency  use — to  be  accom- 
plished by  self-regulation  and  better  equipment 
design,  including  receivers — was  urged  last  week 
by  FCC  Comr.  E.  M.  Webster  as  a  means  to 
slow  down  the  rapid  shrinkage  of  the  radio 
spectrum  frontier. 

His  talk  followed  reports  that  top-level 
government  efforts  to  avert  a  possible  national 
telecommunications  crisis,  caused  by  spectrum 
crowding  and  counter-demands  of  military  and 
private  users,  might  result  in  basic  allocation 
changes  which  could  affect  even  the  newly-re- 
allocated vhf  and  uhf  tv  bands,  particularly 
vhf  chs.  2-6  [B«T,  Jan.  17],  (Also  see  Editorial. 
page  102.) 

Speaking  before  the  Armed  Forces  Communi- 
cations Assn.  in  New  York  on  Wednesday, 
Comr.  Webster  predicted  "a  chaotic  radio  utili- 
zation situation  in  this  country  in  a  relatively 
short  time"  without  "adequate"  governmental- 
and  self-regulation. 

Citing  the  tremendous  growth  of  frequency 
usage  during  the  past  few  years,  particularly  in 
the  development  of  new  and  expanded  non- 
broadcast  services  such  as  industrial  radio, 
Comr.  Webster  envisaged  extreme  congestion 
and  interference  "if  steps  are  not  taken  at  this 
time  to  ward  off  this  eventuality." 

As  to  the  responsibility  of  receiver  manu- 
facturers to  improve  equipment  design,  Comr. 
Webster  quoted  from  B»T's  Jan.  3  editorial  on 
the  advisability  of  improving  tv  sets. 

He  quoted  that  part  of  the  editorial  which 
urged  the  receiver  industry,  through  the  Radio- 
Electronics-Television  Mfrs.  Assn.,  to  "move 
voluntarily  toward  acceptable  standards  for  all 
types  of  receivers.  For  the  recalcitrant  and  non- 
members,  the  good  offices  of  the  Federal  Trade 
Commission  for  a  trade  practice  conference 
could  well  be  invoked." 

Comr.  Webster  is  vice  chairman  of  the  Tele- 
communications Planning  Committee  headed 
by  Harold  M.  Botkin,  assistant  director  of  the 
Office  of  Defense  Mobilization.  Under  the  Na- 
tional Security  Act,  ODM  Director  Arthur  S. 
Flemming  is  coordinator  of  telecommunications 
within  the  executive  branch  of  the  government. 

Because  the  U.  S.  may  be  approaching  a 
telecommunications  crisis  as  a  result  of  the 
frequency  usage  upsurge  and  the  basic  conflicts 
between  governmental  (chiefly  military)  and 
private  spectrum  users,  there  are  indications  a 
cabinet-level  committee  may  soon  recommend 
certain  national  policy  reforms  as  a  means  to 
better  apportion  the  scarce  frequencies  and  get 
the  most  out  of  the  spectrum. 

The  cabinet  committee,  under  the  chairman- 


ship of  ODM  Director  Flemming  and  including 
the  Secretaries  of  State  and  Defense,  may  urge 
further  expert  study  of  the  basic  allocation 
conflicts.  Such  expert  study  was  done  earlier 
by  the  temporary  Communications  Policy  Board 
appointed  in  1950  by  President  Truman  and 
headed  by  Dr.  Irvin  S.  Stewart,  onetime  FCC 
Commissioner  and  now  president  of  the  U.  of 
West  Virginia. 

The  Stewart  group  made  its  formal  report 
in  early  1951.  It  called  for  a  permanent  tele- 
communications advisory  group  within  the 
Executive  Office  to  recommend  broad  national 
policy  to  be  implemented  through  the  Inter- 
departmental Radio  Advisory  Committee  (which 
allocates  frequencies  for  government  use)  and  a 
strengthened  FCC. 

The  President,  through  IRAC,  can  assign 
any  frequency  in  the  spectrum  for  government 
use.  FCC  can  assign  what  is  left  over  to  non- 
government users.  The  Stewart  group  noted 
the  fundamental  weaknesses  of  such  dual  au- 
thority and  sought  means  to  overcome  them 
in  its  recommendations.  As  a  last  resort,  the 
Stewart  group  felt  a  "super  FCC"  might  be 
evolved  over  IRAC  and  FCC  to  settle  broad 
allocation  policy. 

Giving  specific  radio  growth  figures  to  illus- 
trate the  problems  involved,  Comr.  Webster 
said  that  "while  the  Commission  cannot  and 
will  not  shirk  its  regulatory  duties,  it  is  obvious 
to  any  farsighted  person  that,  in  the  furtherance 
of  their  own  interests,  users  must  step  into  the 
breach  and  cooperate  among  themselves  and 
with  the  government  in  order  to  maintain  a 
proper  household.  In  other  words,  industry 
must  help  to  shoulder  the  burden,  and,  through 
the  process  of  self-regulation,  achieve  efficient 
and  orderly  communications." 

Citing  how  manufacturers  can  correct  "nu- 
merous shortcomings  in  current  equipment," 
Comr.  Webster  explained,  receivers  "can  be 
designed  to  provide  improved  selectivity,  fewer 
spurious  responses  and  less  radiation.  At  the 
same  time,  transmitters  can  be  made  to  operate 
well  within  the  current  frequency  tolerances  so 
as  to  permit  a  further  tightening  of  tolerances 
without  causing  equipment  obsolescence;  spur- 
ious and  harmonic  emissions  can  be  reduced 
to  the  lowest  practicable  level;  equipment  for 
the  land  mobile  services  can  be  made  capable 
of  narrow  band  operation  [proposed  by  FCC  a 
fortnight  ago,  B«T,  Jan.  17];  the  range  of 
modulating  frequencies  in  radiotelephone  equip- 
ment can  be  limited  to  those  necessary  for  in- 
telligible communications;  and  means  can  be 
provided  for  the  prevention  of  over-modulation 
with  it.s  consequent  interference." 

Comr.  Webster  urged  formation  of  user 
groups  along  functional  lines  to  educate  the 
users  in  the  proper  utilization'  of  equipment 
and  to  familiarize  them  with  the  provisions  of 
the  Communications  Act  and  FCC's  regulations. 


Page  74 


January  24,  1955 


Broadcasting 


Telecasting 


Mcdonald  scorns 
fellows  letter 

NARTB's  letter  to  FCC,  asking 
for  full  rule-making  proceed- 
ing on  subscription  tv,  is  seen 
as  opposing  Zenith's  stand  that 
the  Commission  should  auth- 
orize pay  tv  immediately. 

THE  WRATH  of  Comdr.  E.  F.  McDonald  Jr.. 
president  of  Zenith  Radio  Corp..  was  visited 
ion  NARTB's  President  Harold  Fellows  last 
week  in  an  offshoot  of  the  subscription  tv 
controversy. 

The  object  of  Comdr.  McDonald's  ire  was 
the  NARTB  letter  to  the  FCC  earlier  this 
month  asking  that  the  subject  of  subscription 
tv  be  explored  in  full  rule-making  proceeding 
[B*T,  Jan.  10].  This  was  taken  to  mean  that 
NARTB  opposed  the  Zenith  substitute  petition 
which  urged  the  Commission  to  authorize  pay 
tv  immediately,  or  with  a  minimal  hearing 
[B*T,  Dec.  6,  1954].  The  carefully  written 
NARTB  letter  emphasized  that  the  broadcast- 
ers' association  was  taking  no  stand  on  the 
merits  of  subscription  tv. 

Comdr.  McDonald,  a  founder  and  first  pres- 
ident of  NARTB,  released  the  contents  of  his 
ietter  last  week.  He  charged  Mr.  Fellows  with 
"allying"  NARTB  with  theatre  owners  who 
have  fought  tv  from  the  beginning.  He  accused 
Mr.  Fellows  of  acting  without  the  knowledge 
of  NARTB  membership. 

Similar  complaints  were  lodged  with  NARTB 
Ijby  Frank  Schreiber,  WGN-AM-TV  Chicago, 
and  two  radio  station  managers,  it  was  under- 
stood. 

"The  opposition  by  the  theatre  owners  [B*T, 
Jan.  10]  is  the  direct  result  of  their  fear  that 
subscription  television  will  take  money  out  of 
their  pockets  by  giving  the  broadcasters  a  box 
office  to  compete  with  the  theatre  for  audience 
on  first  run  movies  and  other  great  events  not 
now  available  on  television  in  any  form,"  Mr. 
McDonald  said.  "If  the  theatre  owners  have 
any  valid  basis  for  this  fear,  then  the  broadcast 
industry  has  everything  to  gain  that  the  ex- 
hibitors would  lose.  .  .  ." 

Mr.  McDonald  declared  that  Mr.  Fellows 
was  "speaking  the  language  of  a  relatively 
small  number  of  your  members."  These  are, 
Mr.  McDonald  said,  the  heavy  dues  payers, 
"the  fortunate  ones  who  enjoy  valuable  monop- 
olies and  near-monopolies  in  their  particular 
territories  of  profitable  channels  and  top  pro- 
gramming." Their  opposition  to  subscription 
tv,  Mr.  McDonald  said,  is  the  same  as  that  of 
theatre  owners:  "they  see  it  as  a  means  for 
other  tv  stations  to  compete  with  them  suc- 
cessfully." 

Mr.  McDonald  asked  Mr.  Fellows  to  inform 
the  FCC  that  the  letter  expressed  personal 
views  and  those  of  a  limited  number  of 
members. 

Rep.  McCormack  Reintroduces 
Uhf  Set  Tax  Credit  Proposal 

A  HOUSE  Democrat  has  reintroduced  a  pro- 
posal— which  failed  passage  in  the  Senate 
last  year — authorizing  a  $7  tax  credit  on  uhf- 
equipped  tv  sets. 

The  bill  (HR  1814).  offered  by  Rep.  John 
W.  McCormack  (D-Mass.),  also  would  exempt 
from  excise  taxes  some  parts  used  in  manufac- 
turing "non-taxable  articles"  (electronic)  for 
the  military,  municipalities,  etc.,  and  for  "non- 


entertainment  type"  radio  and  tv  parts  other 
than  tubes  and  cabinets. 

Last  year's  HR  6440,  which  incorporated 
the  provisions  for  a  uhf  set  tax  credit  of  $7 
and  the  tax  exemptions,  died  on  the  Senate 
calendar  in  the  closing  days  of  the  second  ses- 
sion of  the  83d  Congress  [B»T,  Aug.  23,  1954]. 

The  proposed  $7  tax  credit  for  uhf  sets  was 
what  remained  of  an  original  proposal  by  then 
Sen.  Ed  C.  Johnson  (D-Colo.)  to  exempt  uhf 
tv  sets  from  excise  taxes  as  a  means  of  encour- 
aging the  manufacture  of  more  uhf-equipped 
sets,  thus,  helping  uhf  broadcasters  by  putting 
more  and  cheaper  uhf  sets  on  the  market  for 
increased  circulation. 

The  Senate  Finance  Committee  substituted 
the  $7  tax  credit  proposal  after  listening  to 
Sen.  Johnson's  proposal  [B«T,  Aug.  2,  1954]. 
Sen.  Johnson  was  a  member  of  both  the  Com- 
merce and  Finance  committees. 

The  Finance  Committee  reportedly  arrived  at 
the  $7  figure  last  year  after  being  told  by  Sarkes 
Tarzian,  tv  tuner  manufacturer,  that  he  could 
install  a  full-range  uhf  tuner  for  that  price  for 
conversion  of  vhf-only  sets. 

House  Commerce  Committee 
Names  Republican  Members 

REPUBLICAN  members  of  the  House  Com- 
merce Committee  were  named  last  week.  Dem- 
ocratic members  of  the  committee,  of  which 
Rep.  J.  Percy  Priest  (D-Tenn.)  is  chairman, 
were  named  the  previous  week. 

The  GOP  members,  all  holdovers  from  the 
committee  during  the  83d  Congress,  are: 
former  Chairman  (83d  Congress)  Charles  A. 


Wolverton  (N  J.),  Carl  Hinshaw  (Calif.), 
Joseph  P.  O'Hara  (Minn.),  Robert  Hale  (Me.), 
James  I.  Dolliver  (Iowa;,  John  W.  Heselton 
(Mass.),  John  B.  Bennett  (Mich.;,  Richard  W. 
Hoffman  (HI.),  John  V.  Beamer  (Ind.j,  Wil- 
liam L.  Springer  (111.),  Alvin  R.  Bush  (Pa.), 
Paul  F.  Schenk  (Ohio),  Joseph  L.  Carrigg 
(Pa.)  and  Steven  B.  Derounian  (N.  Y.). 

Walla  Walla  Satellite 
Filed  for  by  KIMA-TV 

SECOND  application  for  a  new  tv  satellite  sta- 
tion at  Walla  Walla,  Wash.,  was  filed  with  the 
FCC  last  week. 

The  first  bid,  for  satellite  operation  on  ch.  5 
there,  was  filed  a  fortnight  ago  by  KHQ-AM-TV 
Spokane.  [For  details  of  this  application  see 
For  The  Record,  page  86.] 

The  second  application  filed  last  week  was  for 
satellite  operation  on  ch.  8.  Applicant  is  Walla 
Walla  Tv  Co.,  a  subsidiary  of  Cascade  Broad- 
casting Co.,  owner  and  operator  of  KIMA-AM- 
TV  Yakima  and  satellite  ch.  19  KE PR-TV 
Pasco,  and  40%  stockholder  of  KWIE  Kenne- 
wick,  all  in  Washington.  KEPR-TV  was  the 
first  uhf  satellite  station  to  be  granted  by  the 
FCC. 

The  proposed  ch.  8  satellite  will  rebroadcast 
ch.  29  KIMA-TV's  four-network  schedule,  the 
application  disclosed.  Estimated  construction 
cost  was  listed  as  $42,405,  with  first  year  op- 
erating cost  set  at  $25,000.  It  is  proposed  to 
operate  the  ch.  8  satellite  with  an  effective 
radiated  power  of  3.04  kw  visual  with  antenna 
height  of  6  ft.  above  average  terrain. 
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FCC  GRANTS  CPS 
TO  5  AMS,  2  FMS 

FIVE  NEW  standard  and  two  new  fm  stations 
were  granted  construction  permits  by  the  FCC 
last  week. 

•  Tusciimbia,  Ala. — a  new  standard  daytime 
station  on  1590  kc  with  5  kw  was  granted  to 
Jesse  Henry  Hammond,  doing  business  as 
Power  Center  Broadcasting  Co.  Mr.  Ham- 
mond is  a  local  auto  dealer. 

•  Atlanta,  Ga. — a  new  am  station  on  1600 
kc  with  1  kw,  operating  daytime  only,  was 
granted  to  Glenkaren  Associates  Inc.,  owned 
by  Locke  E.  Glenn,  sound  engineer. 

•  Oceanlake,  Ore. — Lincoln  Electronics  Inc. 
was  granted  a  new  fulltime  am  station  on 
1400  kc  with  250  w.  Lincoln  Electronics  is  an 
equal  partnership  composed  of  Robert  G. 
Beattie,  chief  engineer  at  KPDQ  Portland, 
Ore.;  Willard  L.  Guthrie,  KPDQ  program  di- 
rector, and  Pat  (Sheldon)  Mason,  skating  rink 
and  ballroom  owner. 

•  Post,  Tex.— new  daytime  standard  station 
on  1370  kc  with  500  w  was  granted  to  Wallace 
Simpson,  former  owner  of  KCLV  Clovis,  N.  M. 

•  Pocomoke  City,  Md. — new  am  station  on 
540  kc  with  500  w,  operating  daytime  only, 
was  granted  to  Eastern  Shore  Broadcasting  Co. 
The  .grant  is  conditioned  upon  acceptance  of  in- 
terference from  proposed  operation  of  a  new. 
am  station  at  Islip  or  Syosset.  both  in  New 
York,  whichever  of  these  two  competitive  ap- 
plications is  eventually  granted. 

The  applications  of  Great  South  Bay  Broad- 
casting Co.,  Islip,  and  George  V.  Spohrer,  Syos- 
set, both  requesting  a  new  am  daytime  station 
on  540  kc  with  250  w,  were  designated  for  con- 
solidated hearing. 

•  Coudersport,  Pa.— FCC  granted  WFRM 
a  Companion  class  A  fm  station  on  ch.  244 
(96.7  mc)  with  an  effective  radiated  power  of 
110  w  and  antenna  height  above  average  ter- 
rain of  690  ft.  The  grant  is  subject  to  engineer- 
ing conditions. 

•  Battle  Creek,  Mich. — a  new  class  B  fm 
station  on  ch.  289  (105.7  mc )  was  granted  to 
Charles  R.  Palmquist  Jr.  The  station  is  to 
operate  with  power  of  4.5  kw  and  an  antenna 
240  ft.  above  average  terrain. 

Also,  WMCR  (FM)  Kalamazoo,  Mich.,  was 
granted  authority  to  change  from  a  noncom- 
mercial educational  station  on  ch.  216  (91.1 
mc)  to  a  class  B  fm  station  on  ch.  271  (102.1 
mc).  The  station  will  operate  with  effective 
radiated  power  of  35  kw  and  its  antenna  160  ft. 
above  average  terrain. 

At  Sterling,  Colo.,  KGEK  was  granted  per- 
mission to  change  from  daytime  to  fulltime 
operation  on  1230  kc  with  250  w. 

Meanwhile,  the  FCC  designated  for  consoli- 
dated hearing  the  bids  of  Valley  Broadcasting 
Co..  Cherokee  Broadcasting  Co.,  both  at 
Murphy,  N.  C,  and  Greenwood  Broadcasting 
Co.,  at  Chattanooga,  Tenn.,  all  seeking  a  new 
standard  station  in  their  respective  cities  on  600 
kc  with  1  kw  daytime  only.  WROL  Knoxville. 
Tenn..  was  made  a  party  to  the  proceeding. 

Also  designated  for  hearing  was  the  bid 
of  KNBY  Newport,  Ark.,  to  change  from  1280 
kc  to  730  kc,  operating  with  1  kw  daytime. 
KTRY  Bastrop,  La.,  and  KWRE  Warrenton, 
Mo.,  were  made  parties  to  the  proceeding. 

KFBK  Protests  Site 

KFBK  Sacramento,  Calif.,  has  protested  to 
FCC  the  proposed  transmitter  site  move  of 
ch.  10  KBET-TV  there  and  asked  for  hearing. 
Loser  in  ch.  10  fight,  KFBK  charged  the  site 
move  will  result  in  less  coverage  rather  than 
more. 


FCC  Budget  for  '56 

THE  President's  proposed  budget  for 
FCC  in  fiscal  1956  is  $6.7  million,  ac- 
cording to  the  estimated  governmental 
budget  submitted  to  Congress  by  the 
White  House  last  week.  Congress  ap- 
propriated $6,544,000  to  the  Commission 
in  fiscal  1955,  which  runs  through  June 
30  of  this  year.  Fiscal  '56  begins  July  1. 
The  budget  showed  that  in  addition  to 
the  requested  appropriation,  FCC  would 
receive  $4,500  in  reimbursements  from 
non-Federal  sources  plus  $183,835  in  re- 
imbursements from  other  Federal  agen- 
cies, the  latter  chiefly  for  field  engineering 
work.  The  funds  would  total  $6,888,335 
for  next  year,  less  than  the  total  1955 
funds  of  $7,075,775  which  includes 
$150,000  reappropriated  from  a  1954 
surplus  (special  tv  processing  money). 


Hinshaw's  Proposal 
Favors  Tv  Tower  Limit 

A  PROPOSAL  that  television  towers  be  limited 
to  1,000  ft.  was  introduced  last  week  in  the 
House  by  Rep.  Carl  Hinshaw  (R-Calif.).  Rep. 
Hinshaw's  joint  resolution  (H  J  Res  138)  had 
been  anticipated  for  several  days  [B»T.  Jan. 
17].  Rep.  Oren  Harris  (D-Ark.)  also  introduced 
a  resolution  (H  J  Res  139)  to  limit  the  height 
of  tv  towers. 

In  remarks  accompanying  introduction  of  his 
proposal.  Rep.  Hinshaw  referred  to  "the  com- 
petition between  the  television  industry  and  the 
aviation  industry  for  use  of  this  nation's  air- 
space." The  California  congressman,  second 
ranking  Republican  on  the  House  Commerce 
Committee  during  the  83d  Congress,  said  the 
"fullest  growth  and  development  of  both  tele- 
vision and  aviation  are  vital  to  our  national 
defense  and  national  economy,"  but  that  "each 
should  grow  and  develop  without  penalizing 
the  other." 

His  proposal.  Rep.  Hinshaw  said,  would  di- 
rect the  FCC  to  permit  construction  of  1.000- 
ft.-plus  towers  only  after  considering  recom- 
mendations of  government  agencies  concerned 
and  of  interested  parties  and  making  a  special 
finding  that  such  towers  are  not  hazards  to  air 
navigation. 

In  his  remarks,  Rep.  Hinshaw  said  that  to 
date  no  suitable  means  of  marking  or  lighting 
the  tall  towers  has  been  devised  that  would 
afford  warning  to  aircraft  in  close  proximity 
to  these  towers. 

Both  industries  have  been  able  to  compro- 
mise their  difficulties  in  the  past  only  because 
most  of  the  towers  are  less  than  1,000  ft.  and 
are  located  in  urban  areas,  he  said.  Now  towers 
of  1,500  to  2,000  ft.  are  proposed  away  from 
urban  areas,  where  the  training  of  airmen,  crop 
dusting  and  agricultural  and  private  flying  takes 
place,  he  said. 

WJMR-TV  Seeks  1,000  Kw 

WJMR-TV  New  Orleans  filed  an  application 
with  the  FCC  last  week  to  switch  from  ch.  61  to 
ch.  20  and  to  boost  its  effective  radiated  power 
to  1  megawatt.  WJMR-TV,  on  the  air  since  Nov. 
1.  1953.  requested  the  move  to  ch.  20  plus  the 
increase  in  power  because  "of  the  relatively  poor 
performance  of  present  day  receivers  at  the 
higher  frequencies."  Ch.  20  at  New  Orleans 
became  available  when  WTLO  (TV)  was  de- 
leted last  September. 


Page  76 


January  24,  1955 


Broadcasting 


Telecasting 


POLITICAL  CAMPAIGN 
INCREASES  PROPOSED 

Rep.  Boggs  introduces  bill  that 
would  allow  candidates  for 
the  Senate  to  spend  up  to  $50,- 
000,  instead  of  $10,000.  It 
also  would  allow  total  contri- 
butions by  a  person  to  be  in- 
creased to  $50,000. 

THE  HIGH  COST  of  political  campaigning  by 
television  is  implicit  in  a  bill  which  has  been 
introduced  by  Rep.  Hale  Boggs  (D-La.). 

Rep.  Boggs'  bill  (HR  1767)  would  make  gen- 
eral increases  in  the  amount  a  candidate  may 
spend  in  his  campaigning  and  in  the  amounts 
political  committees  may  spend. 

Candidates  for  senator,  formerly  limited  to 
expenditures  of  $10,000,  could  spend  up  to  $50,- 
000  under  certain  conditions.  Candidates  for 
the  House  would  be  limited  to  the  present  $5,- 
000  maximum  expenditures,  but  could  come 
nearer  this  maximum  than  formerly  since  they 
would  be  allowed  to  spend  at  the  rate  of  10 
cents  for  each  person  who  voted  in  the  preced- 
ing general  election.  This  amount  currently  is 
three  cents. 

Whereas,  a  person  now  can  make  total  con- 
tributions only  up  to  $5,000  to  various  cam- 
paigns during  an  election.  Rep.  Boggs'  law 
would  increase  the  maximum  to  $50,000;  but 
not  more  than  $5,000  could  be  contributed  to 
the  nomination  or  election  of  a  person  for 
President  or  vice  president;  $2,500  for  senator; 
$1,500  for  representative.  These  figures  would 
not  apply  to  contributions  or  expenditures  made 
by  a  candidate  or  political  committee  from 
funds  contributed  by  others. 

Under  Rep.  Boggs'  bill,  a  political  committee 
operating  in  one  state  (other  than  a  duly  or- 
ganized state  or  local  committee  of  a  political 
party),  if  it  is  a  branch  or  subsidiary  of  a  na- 
tional committee  or  organization,  could  receive 
and  spend  a  maximum  of  $1  million.  A  politi- 
cal committee  operating  in  two  or  more  states 
could  spend  up  to  $10  million.  In  the  latter  case 
the  amount  currently  is  $3  million. 

BILL  ASKS  UNIFORM 
FEDERAL  PRACTICE 

RULES  of  practice  before  the  various  federal 
agencies  would  be  made  more  uniform  in  a  pro- 
posal introduced  last  week  by  Sen.  James  O. 
Eastland  (D-Miss.). 

Sen.  Eastland's  bill  (S  489)  is  identical  to 
one  passed  by  the  Senate  last  year,  but  which 
died  in  the  House. 

The  proposal  calls  for  a  nine-man  commis- 
sion to  formulate  general  rules  of  practice  and 
procedure  for  administrative  agencies.  The  rules 
would  be  submitted  by  the  Attorney  General 
to  Congress  for  review. 

The  commission  would  include  the  chairman 
and  ranking  minority  members  of  the  Senate 
and  House  Judiciary  committees,  respectively; 
one  of  the  assistant  attorneys  general;  the  head 
of  an  independent  agency  designated  by  the 
President;  a  dean  of  a  law  school,  and  a  prac- 
ticing lawyer  versed  in  federal  administrative 
law  and  representative  of  the  legal  profession. 

The  rules  would  not  abridge,  enlarge  or 
modify  "substantive  powers  or  limitations  re- 
specting any  agency  nor  may  they  provide  or 
withdraw  authority  to  hold  hearings  or  to  issue 


compulsory  process."  They  would  not  deal  with 
qualifications  or  requirements  of  persons  prac- 
ticing before  federal  agencies. 

The  bill  specifies  $25,000  to  pay  for  the  com- 
mission's work.  The  unit  would  collaborate  with 
advisory  groups  representing  government 
agencies  and  private  or  professional  interests. 

'Halter'  on  News  Coverage 
Gains  in  Georgia  Legislature 

A  BILL  described  by  its  author  as  a  "teeny 
weeny  halter"  on  news  coverage  by  Georgia 
radio  and  tv  stations  and  newspapers  was 
passed  16-8  last  week  by  a  committee  of  the 
Georgia  House. 

The  bill,  introduced  by  Rep.  Denmark 
Groover,  would  restrict  use  of  names  of  per- 
sons charged  with  sex  crimes  or  drunken  driv- 
ing until  they  had  been  indicted  by  a  grand 
jury,  had  been  bound  over  to  a  superior  or 
city  court  after  a  commitment  hearing  or 
had  been  convicted.  The  bill  provides  that 
names  may  be  used  when  an  officer  certifies 
that  a  person  is  a  fugitive  on  one  of  the  charges 
or  an  accused  person  gives  written  permission 
to  use  his  name. 

Opposition  to  the  bill  has  come,  and  may 
continue  to  arise  when  the  bill  reaches  the 
House  floor,  from  the  Georgia  Press  Assn., 
Sigma  Delta  Chi  professional  journalism  fra- 
ternity and  from  individual  publishers  and 
editors. 

Dismissal  Plea  Denial  Sends 
Insurance  Cases  to  Full  FTC 

A  FEDERAL  Trade  Commission  hearing  ex- 
aminer last  week  denied  the  requests  of  two 
health  and  accident  insurance  firms  to  dismiss 
the  charges  of  false  and  misleading  advertising 
brought  against  them.  The  firms  claimed  last 
month  they  have  voluntarily  abandoned  the 
alleged  practices  and  therefore  the  complaints 
lack  public  interest. 

Examiner  J.  Earl  Cox  said  that  a  request  to 
dismiss  for  lack  of  public  interest  cannot  be 
considered  by  a  hearing  examiner  until  the 
commission  has  presented  its  case  at  a  full 
hearing. 

The  firms — Southern  National  Insurance  Co., 
Little  Rock,  Ark.,  and  Reserve  Life  Insurance 
Co.  of  Dallas,  Tex. — are  among  17  health 
and  accident  insurance  companies  the  FTC 
brought  charges  against  last  October  [B«T, 
Oct.  25,  1954].  Similar  charges  were  brought 
against  six  more  such  firms  in  late  December 
[B*T.  Jan.  10]. 

Southern  National  and  Reserve  Life  both 
asserted  that  since  the  complaints  were  made 
known  their  business  had  suffered  because  of 
public  misunderstanding  of  the  charges. 

Last  week,  Illinois  Commercial  Men's  Assn., 
Chicago,  one  of  the  17  listed  in  the  original 
complaint,  denied  its  advertising  was  false  and 
misleading  and  said  it  is  licensed  in  the  state 
of  Illinois  and  therefore  its  business  activities 
are  not  under  FTC  jurisdiction,  the  commission 
has  announced.  Illinois  Commercial  declared 
that  its  advertising  material  does  not  misrepre- 
sent what  is  in  its  policies. 

FTC  Questions  Pine-Sol  Ads 

THE  FEDERAL  Trade  Commission  has  is- 
sued a  complaint  against  Milner  Products  Co. 
charging  it  with  misrepresenting  its  Pine-Sol 
disinfectant  'in  radio,  television  and  printed 
commercial  announcements.  Advertisements 
that  assert  "Pine-Sol  gives  you  the  best  result 
per  ounce"  and  that  it  is  "not  a  soap  or  de- 
tergent" are  alleged  by  the  commission  to  be 
unfair  and  deceptive. 


Whose  Beak  Holds  More 
Than  His  Belly  Can  .  .  . 


J.  hat's  an  old  Sajun  '  saying  round  South 
Louisiana  .  .  .  interpret  it  any  way  you  wish! 
However,  we  want  to  reassure  you  that  there's 
more  people  than  pelicans  in  the  South  Louisi- 
ana area  that  WAFB-TV  covers— some  600,01)0 
people. 


w 


AFB-TV  has  200,000  watts  to  beam  out 
your  sales  message  not  only  to  the  9  parishes  in 
the  Baton  Rouge  trade  area  with  an  annual 
buying  income  of  $450,000.000— but  also  to 
many  outlying  South  Louisiana  cities,  including 
Opelousas,  New  Iberia  and  Lafayette. 


PROGRAMS? 

Top  rated  shows  from 
ABC,  CBS  and  DuMont 
along  with  our  own  im- 
pressive local  shows  keep 
folks  in  this  rich  market 
area  watching  from  sign- 
on  to  sign-off ! 


POWER? 

200,000  watts.  Enough  to 
prompt  one  of  our  view- 
ers 150  miles  away  to 
write  us,  and  we  quote : 
".  .  .  reception  couldn't 
be  clearer  if  we  were 
sitting  right  on  top  of 
WAFB-TV!" 

To  put  your  sales  message  across  to  the  non- 
pelican  population  of  South  Louisiana,  get  the 
facts  you  need  from : 

ADAM  J.  YOUNG,  JR.,  INC. 
National  Representative 


BATON  ROUGE,  LA. 

Tom  E.  Gibbens,  Vice  President  &  Gen.  Mgr. 
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KFPW  PROTESTS 
KN AC-TV  SALE 

SALE  of  ch.  5  KNAC-TV  Fort  Smith,  Ark., 
to  Southwestern  Publishing  Co.  [B»T,  Dec.  27, 
1954]  ran  into  a  snag  last  week  when  KFPW 
there  asked  the  FCC  to  set  the  application  for 
hearing. 

KFPW  said  the  sale,  from  American  Tele- 
vision Co.  (H.  S.  Nakdimen)  to  the  newspaper 
company  (Donald  Reynolds),  violated  the  pro- 
hibition against  "trafficking"  in  licenses.  It 
also  said  the  sale  should  not  be  approved  be- 
cause of  "overconcentration"  in  media  of  com- 
munication which  would  result.  Mr.  Reynolds 
owns  the  Fort  Smith  Times-Record  and  South- 
west American  and  newspapers  in  Bartlesville 
and  Okmulgee,  Okla.,  and  in  Las  Vegas,  Nev. 
He  also  owns  KFSA-AM-FM-TV  Fort  Smith, 
KZTV  (TV)  Reno,  KLRJ-TV  Henderson  (Las 
Vegas)  and  KHBG  Okmulgee  and  KBRS 
Springdale,  Ark.  KFSA-TV  began  operating 
on  ch.  22  in  July  1953  and  is  affiliated  with 
all  four  tv  networks. 

The  vhf  ch.  5  assignment  was  granted  to 
American  Television  Co.  in  July  1954  after 
competing  applicant  George  T.  Heinreich 
agreed  to  withdraw  following  a  merger  agree- 
ment. Owner  of  KNAC-TV  also  owns  KWHN 
Fort  Smith.  KNAC-TV's  construction  permit 
expires  next  month  and  it  had  not  begun  con- 
struction, KFPW  said. 

Sales  agreement  erred,  KFPW  said,  in  setting 
a  $50,000  price  for  the  purchase  of  the  ch.  5 
permit.  The  agreement  also  includes  payment 
of  $35,000  each  to  Mr.  Nakdimen  and  Mr. 


Heinreich  over  a  period  of  seven  years,  KFPW 
said.  This  makes  the  purchase  price  $120,000, 
it  claimed. 

KFPW  said  that  if  the  FCC  did  not  approve 
the  KNAC-TV  sale  and  the  ch.  5  facility  be- 
came available,  it  would  apply  for  the  channel. 
It  said  it  would  attempt  to  "network"  the  sta- 
tion from  its  sister  station  KTVX  (TV)  Musko- 
gee, Okla.  Same  interest,  John  T.  Griffin,  also 
owns  KATV  (TV)  Pine  Bluff,  Ark.;  50%  of 
KWTV  (TV)  Oklahoma  City,  and  KTUL 
Tulsa  and  KOMA  Oklahoma  City. 

The  petition  said  that  the  present  owners  of 
CBS-affilliated  KFPW  had  increased  the  gross 
income  of  the  station  from  $101,648.47  in  1950 
to  $130,062.21.  It  also  said  it  built  a  combined 
studio  and  transmitter  building  (with  tv  in 
mind)  in  1951  for  more  than  $44,000. 

Miami  Stations  Protest 
Storer's  Ch.  23  WGBS-TV 

CHARGE  that  Storer  Broadcasting  Co.  bought 
WMIE-TV  Miami  and  WFTL-TV  Fort  Lauder- 
dale in  order  to  secure  the  Miami  NBC-TV 
affiliation  for  what  is  now  ch.  23  WGBS-TV 
was  made  last  week  by  WINZ-WMFL  (TV) 
Miami. 

In  a  protest  and  a  petition  for  reconsidera- 
tion, WINZ-WMFL  asked  the  FCC  to  with- 
draw its  approval  of  the  $35,000  Storer  pur- 
chase of  the  WMIE-TV  permit  and  the  suc- 
ceeding authorizations  which  permitted  Storer 
to  begin  broadcasting  from  the  facilities  of 
WFTL-TV  Fort  Lauderdale  [B»T,  Dec.  27,  20, 
1954].  Storer  bought  WFTL-TVs  assets  for 
$300,000. 

The  protest  and  petition  said  affiliation  of 


(Hit- selling...  out- performing 

ALL  OTHER  TV  FILM  SYSTEMS 


V 

lAJu  mum-scanner 

stalled  at  KMMT 

AUSTIN,  MINN. 


GUESTS  aboard  the  100-ft.  yacht  Siesta 
at  Miami,  owned  by  radio-tv  station  broker 
Linton  Wells,  are  ex-Gov.  E.  D.  Rivers  of 
Georgia  (I),  owner  of  WMIE  Miami  and 
other  southern  stations;  Mrs.  Charles  V. 
McAdam,  wife  of  the  president  of  the 
McNaught  Syndicate,  and  George  B. 
Storer,  president  of  Storer  Broadcasting 
Co.  Mr.  Wells,  associated  with  R.  C.  Cris- 
ler,  negotiated  Storer's  purchase  of  WMIE- 
TV  Miami  and  WFTL-TV  Ft.  Lauderdale, 
uhf  properties,  now  merged  into  Storer's 
ch.  23  WGBS-TV  Miami  [B»T,  Nov.  22]. 

ch.  33  WMFL  with  NBC  had  been  discussed 
with  network  officials  but  the  network  had 
said  no  Miami  affiliation  contract  would  be 
considered  until  after  pending  hearings  for 
Miami  vhf  facilities  had  been  decided  by  the 
FCC.  Miami  chs.  7  and  10  are  still  in  hearing 
status,  with  former  NBC  President  Niles  Tram- 
mell  associated  with  one  of  the  ch.  7  appli- 
cants. 

WINZ-WMFL  also  claimed  that  Storer 
planned  to  promote  the  conversion  of  Miami 
tv  sets  to  uhf  by  offering  a  ch.  23-only  tuner 
at  nominal  cost.  They  claimed  that  with  Storer's 
ownership  of  Empire  Coil  Co.,  New  Rochelle, 
N.  Y.,  such  tuners  could  be  produced  and  sold 
at  a  low  cost.  Storer  bought  Empire  Coil  Co. 
and  its  tv  stations  (WXEL  [TV]  Cleveland  and 
KPTV  [TV]  Portland,  Ore.)  last  year. 

The  Miami  protestant  also  charged  that  the 
Storer  entry  into  Miami  tv  violated  FCC  policy 
on  concentration  and  diversification.  It  asked 
for  a  hearing  on  the  transfer  and  subsequent 
authorizations,  with  a  stay  order  to  be  issued 
by  the  Commission  to  maintain  the  status  quo. 

KGMB-TV  Honolulu  Gets 
FCC  Grant  for  2  Satellites 

TWO  NEW  VHF  satellite  tv  stations  at 
Wailuku,  Maui  County,  and  Hilo,  both  Hawaii, 
were  granted  to  ch.  9  KGMB-TV  Honolulu  by 
the  FCC  last  week. 

The  ch.  3  satellite  at  Wailuku  and  the  ch.  9 
satellite  at  Hilo  will  duplicate  the  programs 
of  KGMB-TV.  CBS  outlet.  No  main  studios 
are  proposed  and  all  programs  of  local  interest 
will  originate  from  Honolulu. 

KGMB-TV  proposes  to  transmit  its  signal 
to  the  ch.  3  satellite  at  Wailuku,  located  on 
the  slope  of  the  Haleakala  crater  at  an  eleva- 
tion of  10.000  ft.,  which  in  turn  will  rebroad- 
cast  the  signal  to  a  point  20  miles  outside  of 
Hilo.  From  this  point  the  signal  would  be 
microwaved  to  the  ch.  9  satellite  at  Hilo.  The 
ch.  9  satellite  will  utilize  the  transmitter  site 
of  KHBC  there,  with  the  KHBC  staff  operating 
both  the  radio  and  tv  transmitter.  Hawaiian 
Broadcasting  System  Ltd.,  operator  of  KGMB- 
TV,  also  owns  KHBC. 

The  satellite  at  Wailuku  will  cost  an  esti- 
mated $24,430  and  was  granted  an  effective 
radiated  power  of  1.48  kw  visual,  with  an- 
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cenna  height  above  average  terrain  of  5,960  ft. 

The  Hilo  satellite  will  cost  approximately 
S22.500  and  was  authorized  an  effective  radi- 
ted  power  of  2.09  kw  visual,  with  antenna 
eight  above  average  terrain  of  minus  300  ft. 
Comr.  Hennock  dissented  from  the  Com- 
:mission's  action  on  the  grounds  that  the  grants 
"derogate  substantially  from  the  important 
principle  of  diversification  of  mass  media," 
and  because  the  two  satellites  will  not  have 
main  studios  for  local  programming. 

Examiner  Denies  KTOE's 
Bid  to  Increase  Power 

INITIAL  DECISION  proposing  to  deny  the 
bid  of  KTOE  Mankato,  Minn.,  to  increase 
nighttime  power  from  1  kw  to  5  kw  was  issued 
last  week  by  FCC  Hearing  Examiner  Charles 
J.  Frederick. 

KTOE  presently  operates  unlimited  time  on 
1420  kc  with  5  kw  daytime  and  1  kw  night- 
time, utilizing  a  directional  antenna  during 
night  hours. 

The  examiner  concluded  that  although 
KTOE's  proposed  operation  will  not  result  in 
objectionable  interference  to  any  existing  sta- 
tions, the  grant  must  be  denied  under  Sec.  3.28 
(c)  because  interference  from  other  stations 
will  affect  more  than  107c  of  the  population 
within  KTOE's  normally  protected  contour  and 
that  no  areas  or  population  will  be  provided 
with  their  first  primary  service. 

KM  BY  Transfer  to  Be  Filed 

APPLICATION  for  transfer  of  KMBY  Mon- 
terey, Calif.,  from  Salinas  Valley  Broadcasting 
Corp.,  Salinas,  Calif.,  to  Frederick  A.  Gwynn, 
NBC  Los  Angeles  engineer,  will  be  filed  at  the 
FCC  this  week.  The  $70,000  transaction  was 
handled  by  Blackburn-Hamilton,  station  brok- 
ers. 

John  Cohan  is  president  of  Salinas  Valley, 
operating  KSBW-AM-TV  Salinas.  The  firm  re- 
cently applied  to  the  FCC  for  approval  of  its 
purchase  of  KMBY-AM-TV  Monterey,  Calif., 
for  $230,000  plus  $117,000  in  liabilities  [B«T, 
Jan.  3].  This  pending  transfer  led  to  sale  of 
KMBY's  am  facility  under  the  FCC's  duopoly 
rule.  KMBY-TV  and  KSBW-TV  share  ch.  8 
in  the  Salinas-Monterey  area. 

FCC  Denies  WKXY  Petition 

FCC  last  week  denied  the  petition  of  WKXY 
Sarasota,  Fla.,  requesting  reinstatement  and 
immediate  grant  of  its  bid  to  change  from  day- 
time operation  on  1540  kc  with  1  kw  to  un- 
limited operation  on  930  kc  with  1  kw  daytime 
and  500  w  night,  utilizing  directional  antenna. 
The  Commission  had  dismissed  WKXYs  bid 
last  October  because  of  non-compliance  with 
the  "10%  rule." 

Lamb  Argument  Today 

ORAL  argument  before  FCC  Examiner  Her- 
bert Sharfman  will  be  held  today  (Monday) 
on  petition  by  Edward  Lamb's  WICU  (TV) 
Erie,  Pa.,  for  severance  of  issues  and  immediate 
decision  on  that  portion  relating  to  Mr.  Lamb's 
qualifications  in  the  WICU  renewal  hearing. 
WICU  contended  the  FCC  Broadcast  Bureau's 
case  is  bankrupt  of  evidence  to  support  its 
earlier  charges  that  Mr.  Lamb  had  communist 
ties  [B*T,  Jan.  17].  Hearing  is  to  resume  Feb. 
9  with  further  cross  examination  of  FCC  wit- 
nesses. 


In  the  Hopper 


SEN.  PRESCOTT  BUSH  (R-Conn.)  has  intro- 
duced a  set  of  rules  for  Senate  committee  hear- 
ings which  include  a  provision  that  a  witness 
at  a  hearing  may  prohibit  being  filmed,  tele- 
vised or  photographed  on  grounds  of  distrac- 
tion, harassment  or  physical  handicap  (also 
see  stories  page  80).  The  proposal  (S  Res  22) 
was  submitted  by  Sen.  Bush  on  behalf  of  him- 
self and  Sen.  Thomas  H.  Kuchel  (R-Calif.). 
• 

AMENDMENT  of  the  Constitution  to  prohibit 
the  government  from  engaging  in  any  business, 
professional,  commercial,  financial  or  industrial 
enterprise  except  as  specified  in  that  document 
is  proposed  in  a  joint  resolution  (H  J  Res  123) 
offered  by  Rep.  Ralph  W.  Gwinn  (R-N.Y.). 
The  proposed  amendment  would  provide  that 
any  such  activities  currently  being  carried  on 
be  liquidated  within  three  years. 

A  bill  carrying  similar  provisions,  but  not  in 
the  form  of  a  constitutional  amendment,  has 
been  offered  by  Rep.  Frank  C.  Osmers  Jr. 
(R-N.J.)  (see  adjacent  story). 

A  BILL  prohibiting  the  broadcasting  of  infor- 
mation concerning  gambling  enterprises,  lot- 
teries or  giveaways  where  the  prizes  depend  in 
whole  or  in  part  on  chance  has  been  intro- 
duced by  Rep.  Kenneth  B.  Keating  (R-N.Y.). 
The  bill  (HR  320)  prohibits  stations  from 
"knowingly  permitting"  such  broadcasts  and 
specifies  a  fine  of  $1,000  or  a  year's  imprison- 
ment or  both  for  violations,  with  each  day's 
broadcast  constituting  a  separate  offense. 


NEWS  correspondents,  including  those  in  radio 
and  tv,  would  not  be  required  to  divulge 
sources  of  information  obtained  in  their  official 
capacities  from  any  court  or  from  the  two 
houses  of  Congress  unless  such  disclosure  is 
deemed  necessary  to  national  security,  under 
the  provisions  of  a  bill  (HR  689 J  introduced 
by  Rep.  Frank  C.  Osmers  Jr.  < R-N.J.). 


A  MAXIMUM  of  three  years  would  be  estab- 
lished as  the  statute  of  limitations  for  institut- 
ing civil  action  concerning  copyrights  under 
the  provisions  of  a  bill  (HR  781)  introduced 
by  Rep.  Kenneth  B.  Keating  (R-N.Y.;. 

• 

A  BILL  (HR  687)  to  empower  the  President  to 
terminate  business-type  operations  being  car- 
ried on  by  the  government  in  competition  with 
private  enterprise  has  been  introduced  in  the 
House  by  Rep.  Frank  C.  Osmers  Jr.  (R-N.  J.). 

A  similar  bill,  introduced  in  the  83d  Congress 
by  Rep.  Clare  E.  Hoffman  (R-Mich.),  passed 
the  House  but  failed  to  clear  the  Senate  on  a 
calendar  call. 

During  hearings  on  last  year's  bill  by  the 
House  Government  Operations  Committee 
[B»T,  Aug.  2,  1954],  an  Army  Signal  Corps 
radio  system  in  Alaska  and  military  taping  and 
filming  studios  were  mentioned  in  connection 
with  the  bill. 

• 

A  BILL  which  has  been  introduced  in  the 
House  would  make  it  unlawful  for  persons 
employed  by  a  government  agency  to  be  given 
or  to  accept  employment  by  firms  subject  to 
regulation  by  that  government  agency. 

The  bill   (HR  797),  introduced  by  Rep. 
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Kenneth  Keating  (R-N.  Y. ),  exempts  from  its 
provisions  persons  who  have  left  their  govern- 
ment agency  jobs  more  than  two  years,  those 
whose  work  with  the  agency  had  no  connec- 
tion with  regulation  of  the  employing  firm  by 
the  government  agency  and  persons  who  are 
returning  to  a  firm  where  they  formerly  worked 
before  being  employed  by  the  agency. 

Violations  are  punishable  by  a  $5,000  fine 
and  a  maximum  of  two  years  imprisonment. 

• 

FOREIGN  agents  would  be  required  to  identify 
themselves  and  their  foreign  principals  when 
making  radio  or  tv  broadcasts  or  in  written 
articles  under  the  provisions  of  a  bill  introduced 
last  week  by  Sen.  Everett  M.  Dirksen  (R-I1L), 
who  introduced  an  identical  bill  last  year  [B»T. 
Aug.  9,  1954]. 

Sen.  Dirksen's  bill  (S  123),  which  was  passed 
over  by  the  Senate  in  the  83d  Congress,  would 
require  foreign  agents  to  identify  themselves  in 
a  prefacing  statement,  with  a  maximum  fine  of 
$10,000  or  imprisonment  for  violation. 

• 

TAX-EXEMPT  foundations  would  have  to 
justify  their  status  before  the  House  Ways  & 
Means  Committee  under  legislation  introduced 
last  week  by  Reps.  Wayne  L.  Hays  (D-Ohio) 
and  Richard  M.  Simpson  (R-Pa. ).  Both  said 
they  opposed  creation  of  a  special  committee 
to  probe  foundations.  Both  were  members  of 
such  a  committee  set  up  in  the  82d  and  83d 
Congresses. 

Rep.  Hays  has  carried  on  a  running  battle 
with  Facts  Forum,  founded  by  multimillionaire 
H.  L.  Hunt,  for  several  months  on  Facts 
Forum's  tax-free  status.  Facts  Forum  under- 
writes several  radio  and  tv  news  forum  shows. 


HOUSE  committee  proceedings  would  be 
thrown  open  to  radio  and  television  at  the 
committee's  discretion  under  the  provisions  of 
a  bill  introduced  last  week  by  Rep.  George 
Meader  (R-Mich.).  He  said  the  public  is  en- 
titled to  know  what  goes  on  in  Congress  (also 
see  stories,  this  page  and  page  79). 

• 

A  DISTRICT  of  Columbia  civic  auditorium 
which  would  include  a  mass  communications 
center  is  proposed  in  two  identical  bills  sub- 
mitted in  the  House  last  week.  The  bills  (HR 
21  and  HR  630)  were  introduced  by  Reps. 
Frank  S.  Thompson  Ir.  (D-N.  J.)  and  Emanuel 
Celler  (D-N.  Y. ),  respectively. 

The  bills  ask  for  a  "District  of  Columbia 
Auditorium  Commission"  to  plan  for  the  design, 
location,  financing  and  construction  of  the 
auditorium.  Three  members  would  be  appoint- 
ed by  the  President,  three  each  from  the  Senate 


and  House  District  of  Columbia  committees  and 
one  each  from  four  veterans  organizations. 

An  advisory  board  would  include  members 
from  various  organizations,  including  AAAA, 
National  Committee  for  an  Adequate  Overseas 
U.  S.  Information  Program,  ASCAP,  BMI,  SESAC, 
NARTB,  Film  Council  of  America  and  National 
Citizens  Committee  for  Educational  Television. 

Lawyers  Say  License  Appeals 
Should  Stay  in  D.  C.  Courts 

WASHINGTON  radio  lawyers  are  generally 
agreed  that  appeals  from  FCC  decisions  on 
licensing  cases  should  be  concentrated  in  the 
District  of  Columbia  Circuit  Court  of  Appeals. 
At  least,  that  was  the  overwhelming  sentiment 
expressed  at  a  Federal  Communication  Bar 
Assn.  luncheon  meeting  following  a  debate  on 
the  subject  of  permitting  appeals  to  be  filed  in 
any  of  the  11  circuits. 

Affirmative  position  was  taken  by  Donald  C. 
Beelar  of  Kirkland,  Fleming,  Green,  Martin 
&  Ellis.  Upholding  the  negative  side  was 
Henry  G.  Fischer  of  Fischer,  Willis  &  Panzer. 

Sec.  402(a)  of  the  Communications  Act  pro- 
vides that  any  proceeding  to  enjoin,  set  aside, 
annul  or  suspend  any  order  of  the  FCC  may 
be  brought  in  any  court,  except  those  listed  in 
Sec.  402(b). 

Sec.  402(b)  provides  that  appeals  from  the 
following  may  be  taken  only  to  the  U.  S. 
Court  of  Appeals  for  the  District  of  Columbia: 
by  applicants  denied  construction  permits,  li- 
censes, renewals,  modifications,  transfers,  as- 
signments; by  permittees  whose  licenses  have 
been  revoked  or  modified,  or  upon  whom  cease 
and  desist  orders  have  been  served,  and  by 
radio  operators  whose  licenses  have  been  sus- 
pended. 

It  was  brought  out  that  since  1927  when  the 
old  , Federal  Radio  Commission  was  established, 
130  appeals  against  FCC  license  decisions  have 
been  filed.  Most  of  these  "wash  out",  it  was 
explained,  so  that  the  number  of  court  opinions 
is  far  less.  In  fact,  the  Washington  Court  of 
Appeals  rendered  only  eight  opinions  in  1954. 
It  also  was  pointed  out  that  of  28  petitions  to 
the  Supreme  Court  since  1927  for  writs  of 
certiorari,  only  17  had  been  granted,  and  only 
one  of  these  was  for  a  private  party  (as  against 
16  brought  by  the  FRC  or  its  successor  the 
FCC). 

Wiley  Calls  For  Action 
In  International  Tv  Field 

SEN.  ALEXANDER  WILEY  (R-Wis.)  has  ex- 
pressed hope  the  84th  Congress  will  "flash  the 
green  light  for  international  tv"  through  a  pro- 
posed International  Telecommunications  Com- 
mission. 

Sen.  Wiley,  ranking  Republican  on  the  Sen- 
ate Foreign  Relations  Committee,  expressed  his 
sentiments  in  an  address  Jan.  16  at  the  Harris- 


burg  (Pa.)  Jewish  Community  Center. 

A  bill  calling  for  the  telecommunications 
commission  was  written  into  law  during  the 
83d  Congress,  but  funds  to  implement  it  were 
stripped  from  a  supplemental  appropriations 
bill.  The  denuded  law  (PL  558)  is  effective 
only  through  Jan.  31. 

The  plan  was  for  a  nine-man  commission 
to  study  the  U.  S.  overseas  information  program 
with  a  view  to  putting  international  telecom- 
munications to  work  in  abetting  U.  S.  foreign 
policy.  Only  two  men  ever  were  appointed 
to  the  commission — Reps.  John  M.  Vorys  (R- 
Ohio)  and  James  P.  Richards  (D-S.  C).  Two 
others  were  to  have  been  named  from  the 
Senate  and  five  selected  by  the  President  from 
communications,  education  and  other  fields. 

PL  558  specified  $250,000  for  the  commis- 
sion's work. 

In  his  talk.  Sen.  Wiley  commended  the  U.  S. 
Information  Agency  for  its  "fine  job  in  our 
battle  for  the  minds  of  men  throughout  the 
world — a  peaceful  battle  using  instruments  of 
radio,  press,  motion  pictures,  and,  yes,  tele- 
vision." The  use  of  tv  throughout  the  world, 
he  said,  offers  "dramatic  possibilities." 

Senate  Unit  Adopts  Measure 
For  Rulings  on  Tv  Objections 

THE  Senate  Rules  &  Administration  Commit- 
tee last  week  reported  favorably  a  resolution 
adopting  recommendations  of  its  Rules  Sub- 
committee on  congressional  hearing  procedures. 

The  resolution  (S  Res  17)  provides  that  a 
witness  at  a  committee  hearing  may  object  to 
facing  tv,  newsreel  and  other  cameras  and 
lights  on  grounds  of  distraction,  harassment  or 
physical  discomfort,  with  his  request  to  be  ruled 
on  by  committee  members  present. 

The  Senate  Rules  Subcommittee  held  a  num- 
ber of  hearings  during  the  83d  Congress  on 
committee  procedures  [B»T,  July  5,  1954,  et 
seq.]  under  the  chairmanship  of  Sen.  William 
E.  Jenner  (R-Ind.).  The  Senate  group  made 
its  report  Jan.  6  [B»T,  Jan.  10]. 

S  Res  17  was  placed  on  the  Senate  calendar. 

Witness  Can  Object  to  Tv 

THE  Senate  Government  Operations  Com- 
mittee last  week  adopted,  for  its  Permanent  In- 
vestigations Subcommittee,  a  rule  allowing  a 
witness  at  a  hearing  to  object  to  being  tele- 
vised or  filmed  on  grounds  of  distraction,  har- 
assment or  physical  discomfort.  Such  a  re- 
quest would  be  ruled  on  by  members  of  the 
subcommittee  present  at  the  hearing.  Sen. 
John  L.  McClellan  (D-Ark.)  has  succeeded 
Sen.  Joseph  R.  McCarthy  (R-Wis.)  as  chair- 
man of  the  full  committee  and  of  its  investiga- 
tions unit. 

Information  Unit  Meets  Ike 

MEMBERS  of  the  National  Committee  for 
an  Adequate  Overseas  U.  S.  Information  Pro- 
gram met  Tuesday  morning  with  President 
Eisenhower  and  met  later  at  luncheon  with 
members  of  the  Senate  Foreign  Relations  Com- 
mittee and  other  senators. 

The  group,  of  which  Edward  L.  Bernays,  New 
York  public  relations  counsel,  is  chairman,  is 
made  up  of  32  individuals  in  the  fields  of  com- 
munications, public  opinion  and  international 
affairs.  Its  announced  purpose  is  to  make 
Americans  realize  that  facts  and  ideas  are  po- 
tent weapons  in  the  cold  war. 
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Report  Copies  Available 

COPIES  of  FCC's  20th  annual  report, 
covering  activities  for  fiscal  year  1954, 
ended  June  30,  1954,  are  now  available 
from  the  U.  S.  Government  Printing  Of- 
fice, Washington  25,  D.  C.  The  report 
reviews  the  Commission  functions  and 
|  organization,  radio-tv  development  and 
allocations  as  well  as  national  defense, 
common  carriers,  safety  and  special  radio 
services,  field  engineering  and  monitor- 
ing, technical  research  and  laboratory 
work  [B«T,  Jan.  3]. 



Appeals  Court  Schedules 
Arguments  on  Stay  Orders 

REQUESTS  for  stay  orders,  involving  WROW- 
[AM-TV  Albany,  N.  Y.,  and  WPRO-TV  Provi- 
dence, R.  I.,  are  scheduled  to  be  argued  Thurs- 
jday  in  the  U.  S.  Court  of  Appeals  in  Wash- 
ington. 

Also  filed  last  week  were  two  appeals  from 
iFCC  tv  grants  in  St.  Petersburg-Tampa,  Fla., 
and  Petersburg,  Va. 

In  the  Albany  case,  ch.  35  WTRI  (TV) 
'Albany  is  protesting  FCC  approval  of  the 
sale  of  the  WROW  stations  there  to  CBS  news- 
caster Lowell  Thomas  and  associates  [B»T, 
Nov.  8  et  seq.].  In  the  Providence  case,  ch. 
16  WNET  (TV)  Providence  is  opposing  the 
FCC  grant  of  Providence  ch.  12  to  WPRO-TV 
there  after  a  merger  of  opposing  applicants 
[B»T,  Jan.  17]. 

Pinellas  Broadcasting  Co.  (WSTP  St.  Peters- 
burg) appealed  the  Commission's  grant  of  St. 
Petersburg-Tampa  ch.  8  to  Tribune  Co. 
(WFLA-Tampa  Tribune).  It  maintains  it 
should  have  been  chosen  because  of  greater 
local  ownership. 

Southside  Virginia  Telecasting  Corp.  ( WSSV ) 
appealed  the  Commission's  grant  of  Petersburg 
ch:  8  to  Petersburg  Tv  Corp.  (Tom  Tinsley- 
WLEE  Richmond )  on  the  ground  that  it  would 
be  a  Richmond  station  instead  of  a  Petersburg 
outlet. 

Scheduled  for  argument  Jan.  31  on  the  merits 
is  the  WSPA-TV  Spartanburg  grant  to  move 
its  transmitter  to  Paris  Mt.,  near  Greenville, 
S.  C,  opposed  by  uhf  stations  WGVL  (TV) 
Greenville  and  WAIM-TV  Anderson,  S.  C.  On 
Feb.  1,  50  kw  KOA  Denver  will  argue  against 
the  FCC's  refusal  to  accept  its  protest  against 
the  Commission's  grant  for  KOAT  Albuquer- 
que, N.M.,  to  change  from  1240  kc,  250  w, 
to  860  kc  and  1  kw  day,  500  w  night.  On 
Feb.  2,  WSAY  Rochester  will  appeal  against 
FCC's  denial  of  its  protest  against  the  grant 
of  share  time  ch.  10  Rochester,  N.  Y.,  to 
WHEC-TV  and  WVET-TV  there. 

Conelrad  Expansion  Studied 

PROPOSED  rule-making  to  extend  the  Conel- 
rad Plan  to  Public  Safety  Radio  Services  was 
announced  by  the  FCC  last  week.  They  are 
now  participating  on  a  voluntary  basis  but,  as 
in  the  case  of  other  radio  service,  the  police, 
fire  and  other  categories  of  stations  comprising 
the  Public  Safety  Radio  Services  would  be  re- 
quired to  conform  to  emergency  requirements. 
Comments  on  the  proposal  will  be  received  until 
March  1,  the  Commission  said. 


INDUSTRY  GROUPS 
TO  ADVISE  NBS 

ESTABLISHMENT  of  industry  advisory  com- 
mittees, including  those  for  radio  and  elec- 
tronics, to  the  National  Bureau  of  Standards 
was  announced  last  week  by  NBS.  A  dozen 
such  technical  groups  have  been  organized 
during  the  past  year,  it  was  noted. 

An  advisory  committee  appointed  by  the  In- 
stitute of  Radio  Engineers,  NBS  said,  has  as 
its  principal  interest  the  NBS  Central  Radio 
Propagation  Lab  in  Boulder,  Colo.  Chairman 
of  the  group  is  Dr.  A.  W.  Straiton,  of  the  U. 
of  Texas  Electrical  Engineering  Research  Lab. 
Others  on  the  committee  include  Dean  F.  E. 
Terman,  Stanford  U.;  Prof.  Henry  G.  Booker, 
Cornell  U.;  Harold  O.  Peterson,  RCA;  Stuart 
L.  Bailey,  Jahsky  &  Bailey,  and  Dean  William 
L.  Everitt,  U.  of  Illinois. 

CRPL  is  the  central  agency  of  the  govern- 
ment for  research  in  radio  propagation,  NBS 
explained.  Its  program  involves  basic  and  ap- 
plied research  in  radio  physics,  geophysical 
phenomena  and  extra-terrestrial  radiation  from 
the  sun  and  stars.  The  laboratory  investigates 
phenomena  affecting  the  propagation  of  radio 
waves,  develops  primary  standards  and  meas- 
urement techniques  for  electrical  quantities  at 
radio  frequencies  and  prepares  radio  propaga- 
tion predictions  necessary  for  effective  radio 
communication. 

NBS  also  announced  that  the  American  In- 
stitute of  Electrical  Engineers  has  named  an 
advisory  committee  under  the  chairmanship  of 
Dr.  Ralph  Brown,  Bell  Telephone  Labs,  to 
consider  programs  in  electricity  and  electronics. 
Others  on  this  committee  include  Dr.  C.  G. 
Suits,  GE;  Dean  F.  E.  Terman,  Stanford  U.; 
Dr.  E.  W.  Engstrom,  RCA;  Robert  C.  Sprague, 
Sprague  Electric  Co.,  and  Dr.  J.  A.  Hutcheson, 
Westinghouse  Electric  Corp. 

Hendrickson  Criticizes 
Articles  on  Delinquency 

CRITICISM  of  current  series  of  articles  on 
juvenile  delinquency  in  Saturday  Evening  Post, 
authored  by  Herbert  Beaser,  chief  counsel,  and 
Richard  Clendenen,  executive  director  of  Sen- 
ate Juvenile  Delinquency  Subcommittee,  was 
made  by  Robert  C.  Hendrickson,  who  as  former 
Senator  from  New  Jersey  was  chairman  of 
subcommittee  during  hearings  in  83d  Congress 
on  juvenile  delinquency. 

Mr.  Hendrickson,  who  has  been  nominated  as 
Ambassador  to  New  Zealand,  said  articles 
should  not  have  been  published  before  subcom- 
mittee makes  its  report  prior  to  Jan.  31.  Mr. 
Beaser  said  Sen.  Hendrickson  gave  his  permis- 
sion for  articles  to  be  written.  Subcommittee 
will  make  special  report  on  tv  as  factor  in 
childhood  delinquency. 

FCC  Transmitter  Rules 

RADIO  and  tv  broadcast  transmitters  are 
among  equipment  covered  in  FCC's  revision 
of  rules  for  type  approval  and  type  acceptance 
of  communication  equipment,  according  to  text 
of  a  final  decision  issued  last  fortnight.  Changes 
of  procedure  have  been  under  consideration  for 
more  than  a  year  and  are  effective  Feb.  15. 

Type  approval  is  given  after  tests  of  equip- 
ment in  the  Commission  laboratory  while  type 
acceptance  is  based  upon  FCC  study  of  test 
data  submitted  by  the  manufacturer.  Type 
approval  or  acceptance  of  equipment  before 
manufacture  and  distribution  are  means  of 
minimizing  interference  and  speeding  up  proc- 
essing of  applications  for  stations,  the  Com- 
mision  explained. 
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L.  A.  Civic  Leaders  Plan 
Survey  for  Community  Tv 

PLANS  to  establish  "shortly"  a  permanent 
"Greater  Los  Angeles  Council  for  Community 
Tv"  were  revealed  last  week,  following  a  Jan. 
17  meeting  of  the  city's  civic,  religious  and 
educational  leaders. 

However,  tentative  plans  of  the  group  call 
for  organization,  incorporation  and  financing 
of  a  survey  to  determine  community  tv  needs 
of  the  city,  rather  than  reactivating  the  former 
U.  of  Southern  California  educational  tv  station 
uhf  KTHE  (TV),  whose  license  expires  Jan.  28. 

Maurice  Blair,  assistant  superintendent,  Los 
Angeles  city  schools,  and  acting  secretary  of 
the  group's  steering  committee,  emphasized  that 
the  Los  Angeles  city  school  system  is  not  in- 
volved except  for  furnishing  a  meeting  place. 

Not  much  difficulty  is  expected  in  getting  the 
survey  underway,  Mr.  Blair  stated,  especially 
with  the  help  of  such  groups  as  the  National 
Citizen's  Committee,  whose  representatives  at- 
tended the  meeting.  With  financial  assistance 
from  foundations  and  their  sources,  the  council 
will  undertake  the  survey  and  present  facts  to 
the  public,  he  observed,  adding  that,  in  the 
final  analysis,  the  community  must  decide  if 
it  will  have  a  community  tv  station. 

Among  those  named  to  the  survey  committee 
were  Don  Belding,  Foote,  Cone  &  Belding,  Los 
Angeles;  Mrs.  Florence  Thalheimer,  former 
KTHE  program  director,  and  California  chair- 
man, National  Audience  Board,  and  Paul  Sheets, 
U.  C.  L.  A.  Extension  Div.  director. 

The  steering  committee,  which  called  the 
meeting,  is  an  outgrowth  of  the  former  advisory 


Radio-Television 

NOMINATIONS  INVITED 

1.  Radio  or  Television  Reporting:   For  the 

most  distinguished  example  of  spot  news  re- 
porting of  a  single  news  event,  scheduled  or 
unscheduled,  broadcast  by  radio  or  television 
during  the  year;  exhibits  consisting  of  re- 
cordings, tapes  or  film  and  a  typewritten 
summary. 

2.  Radio  and  Television  Neivswritinsr:  For 

the  most  distinguished  example  of  news- 
writing  or  commentary  for  radio  or  televi- 
sion; nominations  consisting  of  either  a 
partial  or  complete  script,  broadcast  or  tele- 
cast during  the  year. 

3.  Public  Service  in  Radio  .Journalism:  For 

an  outstanding  example  of  public  service  by 
an  individual  radio  station  or  network 
through  radio  journalism,  the  test  being  the 
worth  of  the  public  service,  the  effective- 
ness of  the  presentation  by  the  station  or 
network,  and  the  unselfish  or  public-spirited 
motives,  bearing  in  mind  that  the  broadcast 
must  be  journalistic  in  nature,  not  enter- 
tainment; commercially  sponsored  radio  pro- 
grams not  being  eligible;  exhibits  consisting 
of  recordings  (no  tapes)  and  a  typewritten 
summary  mentioning  running  time  of 
exhibit. 

4.  Public  Service  in  Television  Journalism. 

For  an  outstanding  example  of  public  serv- 
ice by  an  individual  television  station  or 
network  through  television  journalism,  the 
test  being  the  worth  of  the  public  service, 
the  effectiveness  of  the  presentation  by  the 
station  or  network,  and  the  unselfish  or 
public-spirited  motives,  bearing  in  mind  that 
the  broadcast  must  be  journalistic  in  nature 
and  not  entertainment;  commercially  spon- 
sored programs  not  being  eligible;  entries 
consisting  of  film  and  typewritten  summary. 

Deadline  Feb.  1,  1955 

SEND  ENTRIES  TO: 

Victor  E.  Bluedorn,  Ex.  Dir. 
Sigma  Delta  Clii 

35  E.  Wacker  Dr.,  Chicago  1 


The  Freshman 

AN  INTERESTING  meeting  of  the  old 
and  the  new  is  scheduled  soon  for  Chi- 
cago's Northwest  Radio  &  Television 
School.  Inventor  Ole  K.  Bakken,  91, 
has  signed  up  for  a  correspondence  and 
resident  course  at  the  school  to  study 
the  technical  side  of  television. 

Mr.  Bakken  doesn't  think  his  age  will 
interfere  with  his  studies.  The  nona- 
genarian says  rather,  "studying  television 
is  going  to  put  at  least  ten  years  on  my 
life." 


council  of  community,  political  and  labor  lead- 
ers established  by  the  Hancock  foundation  to 
assist  the  management  of  KTHE.  The  uhf  sta- 
tion, the  only  one  in  a  completely  vhf  market, 
suspended  operation  last  September  [B*T,  Sept. 
6,  1954]  after  Capt.  Allen  Hancock  withdrew 
his  financial  support. 

Emerson  Completes  $100,000 
In  Educational  Tv  Grants 

THE  LAST  THREE  $10,000  grants  from  a 
$100,000  Emerson  Radio  &  Phonograph  Corp. 
fund  have  been  presented  to  educational  .  tv 
stations  KCTS  (TV)  Seattle,  WEDM  (TV) 
Birmingham,  Ala.,  and  WUNC  (TV)  Chapel 
Hill,  N.  C,  in  an  effort  to  aid  the  first  ten 
operating  non-commercial  stations. 

In  making  the  presentations,  Benjamin 
Abrams,  Emerson  president,  foresaw  a  national 
educational  tv  station  network  and  said  that 
although  philanthropic  groups  and  private  in- 
dustry would  continue  to  support  ETV,  public 
funds — municipal,  state  and  federal — would 
still  be  needed  to  make  the  idea  a  success. 

The  other  stations  given  Emerson  awards 
are:  KETC  (TV)  St.  Louis;  KQED  (TV)  San 
Francisco;  KTHE  (TV)  Los  Angeles;  KUHT 
(TV)  Houston;  WCET  (TV)  Cincinnati;  WHA 
(TV)  Madison,  Wis.,  and  WQED  (TV)  Pitts- 
burgh. 

Educational  Tv  Bills  Slated 
For  Wash.  State  Legislature 

BILLS  scheduled  for  introduction  in  the  cur- 
rent session  of  the  Washington  State  Legisla- 
ture would  create  an  official  statewide  council 
on  educational  television,  and  would  appropri- 
ate funds  to  finance  the  council. 

Approval  of  recommendations  to  this  effect 
has  been  voted  by  the  Washington  Citizens 
Committee  for  Educational  Television.  The 
recommendations  were  proposed  by  a  fact- 
finding committee  appointed  last  year  by  Gov. 
Arthur  B.  Langlie. 

Annual  meeting  of  the  citizens'  group  has 
been  set  for  May,  1955.  At  its  latest  meeting, 
the  committee  named  John  E.  Hansen,  of 
Olympia,  as  executive  secretary.  President  is 
Mrs.  Arthur  Skelton,  of  Seattle. 

WGBH-TV  Enlarges  Staff 

WGBH-TV  Cambridge,  Mass.,  non-commercial 
educational  tv  station,  has  announced  the  pro- 
motion of  Paul  Rader  from  coordinator  of  tv 
and  film  to  director  of  production.  The  sta- 
tion also  reported  that  the  following  have 
been  added  to  its  personnel:  Edward  G.  Sher- 
burne, formerly  consultant  in  tv  programming 
and  operations,  KETC  (TV)  St.  Louis,  named 
director  of  programs;  Boardman  O'Connor, 
formerly  WBZ-TV  Boston  studio  manager,  as 
staging  facilities  director;  Norman  Gross  as  art 
director,  and  Jerry  Adler  as  engineer. 


Northwest  Radio-Tv  Assn. 
To  Meet  at  Minnesota  U. 

NINTH  ANNUAL  radio-tv  news  short  course 
to  be  sponsored  by  U.  of  Minnesota  school  oi 
journalism  in  conjunction  with  the  annua! 
meeting  of  the  Northwest  Radio-Televisior 
News  Assn.  will  be  held  Feb.  4-5  at  the  uni- 
versity. The  two-day  program  will  be  high- 
lighted by  the  presentation  to  Eric  Sevareid. 
CBS  news  analyst,  of  the  Minnesota  Achieve- 
ment award.  Kenneth  M.  Knutson,  news  di- 
rector of  KLPM  Minot,  N>  D.,  is  NRTNA 
president.  The  program: 

Friday,  February  4 

8:30  Registration 

9:30  "The  1955  Challenge  to  Radio  and  Tv  News" 
Mitchell  V.  Charnley,  Minnesota  School 
of  Journalism 
10:00  "How  Well  Are  We  Doing  the  Job?" 

Dick  Cheverton,  WMT-TV  Cedar  Rap- 
ids, chairman;  George  Brooks,  KSUM 
Fairmont,  Minnesota;  Harrv  Reasoner, 
KEYD-TV  Minneapolis;  "Russ  Van 
Dyke,  KRNT  Des  Moines,  Iowa 
11:30  "Publicity  Handouts — Help  or  Hindrance?" 

Gene  Godt,  WCCO-TV  Minneapolis; 
Tres  Goetting,  Campbell-Mithun  Ad- 
vertising Agency,  Minneapolis 
12:15  Luncheon 

Kenneth  M.  Knutson,  NRTNA  presi- 
dent, presiding 
"Talking  Turkey" 

John    Scott,    foreign  correspondent, 
LIFE  magazine 
A  discussion  of  problems  in  the  foreign 
news  field. 

2:00  "Where  Are  the  Radio  News  Audiences?" 

R.  W.  McKitrick,  A.  C.  Nielsen  Com- 
pany, Chicago 
New  findings  of  the  audience-measure- 
ment firm  about  the  inter-effects  of  radio 
and  television  on  news  audiences 
2:45  "How  to  Program  in  Tv  on  a  Zero  Budget" 
Martin     Quigley,    Acting  Manager, 
KETC-TV  St.  Louis 
3:30  "Sportscasting — Its  Sins  of  Omission  and 
Commission" 

Ralph  D.  Casey,  director,  Minnesota 
School  of  Journalism;  Dick  Nesbitt, 
KSTP-TV  St.  Paul 
4:15  "Getting  at  the  News  in  1955" 

Jim  Bormann,  WCCO  Minneapolis 
7:00  Annual  dinner.  Gold  Room,  Radisson  Hotel 
Mr.  Casey  presiding 
NRTNA  News  Awards 

Arthur  J.  Smith,  KVTV  (TV)  Sioux 
City 

NRTNA  Scholarship  Awards 

Jack  Shelley,  WHO  Des  Moines 
Minnesota  Achievement  Award  to  Eric 
Sevareid 

Saturday,  February  5 

9:30  Tv  News  Workshop 

Glenn  Flint,  WDAY-TV  Fargo 
10:45  "Does  Tv  News  Talk  Too  Much?" 

Paul  Brown.  KSTP-TV  St.  Paul 
"Pictures  tell  their  own  stories" — if  you 
let  them.  Is  it  true  that  there's  too  much 
narrative  with  much  tv  news  film? 
11:30  Annual  business  meeting,  Northwest  Radio- 
Tv  News  Association 

Mr.  Knutson  presiding 
Committee  reports 
New  business 
Election  of  officers 

Kansas  City  U.-Junior  League 
To  Hold  Television  Workshop 

TELEVISION  workshop  for  community  or- 
ganizations will  be  held  jointly  Jan.  3i  by 
the  U.  of  Kansas  City  and  the  Junior  League 
of  Kansas  City,  Mo.,  with  the  cooperation  of 
the  city's  tv  stations.  The  workshop  will  be 
under  the  supervision  of  Henry  H.  Mamet, 
U.  of  Kansas  City  radio-tv  director. 

FCC  Comr.  Frieda  B.  Hennock  will  ad- 
dress a  luncheon  session  on  "The  Meaning  of 
Broadcasting  in  the  Public  Interest."  A  morn- 
ing symposium  will  feature  "Women's  Pro- 
grams for  Television,"  and  will  be  followed 
by  a  tour  through  the  studios  of  KMBC-TV 
there.  In  the  afternoon,  representatives  from 
the  three  local  tv  outlets— KCMO-TV,  KMBC- 
TV  and  WDAF-TV — will  participate  in  a 
symposium  on  "Public  Service  Programs  We 
Can  Produce."  This  will  be  followed  by  a 
session  on  "Producing  the  Television  Pro- 
gram." Registration  fee,  including  lunch,  is 
$3. 


Page  82    •    January  24,  1955 


Broadcasting    •  Telecasting 


CBS-Hytron  Announces 
Rectangular  Color  Tube 

PLANS  were  announced  last  week  by  CBS- 
Hytron,  Danvers,  Mass.,  electronic-tube  manu- 
facturing division  of  CBS,  for  introducing  to 
the  tv  industry  "the  first  rectangular  color 
picture  tube  developed  for  mass  production." 
The  tube  is  a  22-inch  type  [Closed  Circuit, 
Nov.  22,  1954]. 

"The  CBS-Hytron  long-range  color  tv  pic- 
ture tube  program  has  progressed  as  scheduled 
many  months  ago,"  Charles  F.  Stromeyer, 
president,  said.  "We  concluded  manufacture  of 
our  round  color  tube  in  December  as  planned 
in  order  to  concentrate  on  the  22-inch  rec- 
tangular color  tube." 

CBS-Hytron's  announcement  follows  by  a 
week  RCA's  43%  reduction  in  the  price  of  its 
21 -inch  round  color  tube,  which  lowered  the 
manufacturers'  price  to  $100  from  $175  [B«T, 
Jan.  17].  At  that  time,  W.  Walter  Watts,  execu- 
tive, vice  president,  RCA  Electronic  Products, 
stated  that  RCA  had  produced  a  22-inch  rec- 
tangular color  tube,  had  tested  it  alongside  the 
21 -inch  round  color  tube,  and  had  found  "no 
advantages"  in  the  22-inch  rectangular.  He 
claimed  the  22-inch  version  does  not  produce 
better  color,  nor  does  it  provide  a  larger  pic- 
ture, while  its  cost  of  manufacture  is  higher. 

Patent  Licensing  Accord 
Reached  by  IT&T,  RCA 

AGREEMENT  has  been  reached  between  IT&T 
and  RCA  on  a  new  patent  licensing  arrange- 
ment, it  was  announced  last  week  by  William  H. 
Harrison.  IT&T  president. 

The  agreement,  effective  for  five  years  be- 
ginning Jan.  1.  1955.  provides  that  RCA  will 
be  licensed  under  IT&T's  U.  S.  patents  for  com- 
mercial radio  apparatus  and  tubes.  Additionally, 
RCA  will  continue  to  have  a  non-exclusive  li- 
cense, including  the  right  to  grant  licenses  to 
other  companies  for  home  television  receivers, 
home  radio  receivers  and  electric  phonographs 
and  tubes,  under  patents  and  applications  in 
existence  in  1947,  originally  owned  by  pred- 
ecessors of  IT&T's  Capehart-Farnsworth  Div. 

The  IT&T  patents  in  television,  according  to 
Mr.  Harrison,  include  the  pioneering  inventions 
of  Philo  T.  Farnsworth,  now  technical  director 
and  a  vice  president  of  the  Farnsworth  Elec- 
tronic Div.  of  IT&T. 

Mr.  Harrison  also  anounced  that  IT&T  is 
licensed  under  RCA's  U.  S.  patents  for  com- 
mercial radio  apparatus  and  tubes  and  home 
television  and  radio  receivers. 
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Who'll  Laugh  Last? 

QUESTION  of  who  will  hold  the  patent 
on  patent  laughter  is  up  to  the  U.  S. 
Patent  Office,  and  probably  only  one  of 
two  devices  will  get  the  nod,  Jess  Oppen- 
heimer,  inventor  of  one  of  them,  Jayo 
Laugher,  has  reported. 

The  other  machine  is  Laugh  Organ,  in- 
vented by  Charlie  Douglas,  CBS-TV 
Hollywood  engineer.  Mr.  Oppenheimer, 
who  also  is  producer-head  writer  of  CBS- 
TV  /  Love  Lucy,  said  that  both  have 
applied  for  patents. 

Mr.  Douglas'  Laugh  Organ  contains 
six  cylindrical  sound  tracks,  recorded 
during  regular  programs  and  graduated 
from  a  titter  to  a  guffaw,  which  can  be 
amplified.  By  pressing  a  lever  or  combi- 
nation of  levers,  the  program  engineer 
can  set  any  volume  of  laughter.  The  Jayo 
Laugher  is  a  tape  recorder  attachment 
that  also  produces  a  graduated  scale.  The 
main  difference  between  the  two  ma- 
chines, Mr.  Oppenheimer  stated,  is  the 
self-controlled  feature  of  Jayco  Laugher. 


6  Million 
Jan. -Nov. 


Tv  Sets  Shipped 
1954— RETMA 


MORE  than  six  million  tv  sets  were  shipped 
to  dealers  in  the  United  States,  Alaska  and 
Hawaii  for  the  first  eleven  months  of  1954, 
RETMA  reported  last  week.  The  association 
also  reported  that  774,379  sets  were  shipped 
in  November,  compared  with  701,628  in  the 
same  month  in  1953. 

Total  tv  sets  shipped  for  the  first  eleven  1954 
months  were  6,147,135,  compared  with  6,043,- 
678  shipped  in  the  same  period  in  1953.  Ship- 
ments by  states  for  the  eleven  months  of  1954: 


State 

Alabama 
Arizona  .... 
Arkansas    .  .  . 
California  .  .  . 

Colorado   

Connecticut  

Delaware   

District  of  Columbia 

Florida  

Georgia   

Idaho   

Illinois   

Indiana  .... 

Iowa  

Kansas   

Kentucky  .... 
Louisiana    .  .  . 

Maine   

Maryland  .  .  . 
Massachusetts 
Michigan  .  .  . 
Minnesota  .  . . 
Mississippi  .  . 
Missouri  .... 
Montana  .... 
Nebraska  .  .  . 
Nevada   


Total 

89,914 
29,451 
78,618 
440,233 
49,596 
84,571 
13,603 
41,204 
182,450 
135,954 
34,503 
382,968 
188,274 
138,290 
102,123 
78  611 
123,170 
82,803 
75,255 
171,226 
254,008 
121,118 
49,944 
174,688 
22,936 
64,353 
7,582 


U.  S. 
Alaska 
Hawaii 


TOTAL 


State  Total 

New   Hampshire...  30,172 

New  Jersey   177,926 

New    Mexico   20,769 

New    York  576,344 

North  Carolina.  .  .  .151,659 

North    Dakota   27,715 

Ohio  307,250 

Oklahoma   89,281 

Oregon    70,980 

Pennsylvania   402,346 

Rhode  Island   21,182 

South   Carolina.  .  .  .  79,570 

South  Dakota   19,794 

Tennessee  129,961 

Texas   320,847 

Utah    22,135 

Vermont    21,862 

Virginia   104,763 

Washington   105,982 

West  Virginia   66,341 

Wisconsin   163,978 

Wyoming  6,630 


6,134,933 
2,798 
9,404 


GRAND  TOTAL  6,147,135 


"KRIZ  Phoenix  said  to  feed  him  Dr. 
Ross— that's  why  he's  so  friendly." 


Electronic  Systems  Div. 
Formed  by  Sylvania  Inc. 

FORMATION  of  an  Electronics  System  Div.  of 
Sylvania  Electric  Products  Inc.  in  Buffalo. 
N.  Y.,  was  announced  last  week  by  Arthur  L. 
Chapman,  vice  president  of  operations. 

Mr.  Chapman  also  announced  that  Henry 
Lehne,  director  of  Sylvania's  electronic  defense 
lab  in  Mountain  View,  Calif.,  has  been  named 
general  manager  of  the  new  division. 

The  new  division,  Mr.  Chapman  said,  pres- 
ently is  dealing  primarily  with  the  development 
and  production  of  electronics  systems  and 
equipment  for  the  military  services,  but  is  ex- 
panding its  operations  into  such  systems  and 
equipment  for  industrial  and  commercial  appli- 
cations. 


Your  KEY  To 
$300,000,000  00 

The  Richest  NEGRO 
Market  in  the  U.S.A. 

SELL  the  tremendous 
NEGRO  MARKET 
of 

DURHAM  -  RALEIGH 

And  Eastern  North  Carolina 
with 

W  S  R  C 

DURHAM,   N.  C. 

1410  Kc         •  1000  watts 

''Only  Station  in  Eastern  North 
Carolina  Programming  Exclu- 
sively to  this  great  Negro  Mar- 
ket." 

0.5  MV/M  138,750  Negroes 
0.1  MV/M    187,350  Negroes 

"Negroes  have  highest  income 
per  capita  than  any  area  in 
U.S.A." 

The  only  possible  way  to  reach 
this  market  is  through 

W  S  R  C 


Fcr  Full  Details 
Write,  Wire  or  call: 

JOHN  C.  GREENE,  JR. -MGR. 

or  Contact  our  Reps: 

Nationally— RAMBEAU 
Southeastern-DORA-CLAYTON 
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RCA  Enters  Tv  Tower  Field; 
Offers  Seven  Basic  Designs 

ENTRY  OF  RCA  into  the  television  antenna 
tower  field  was  announced  last  week  by  the 
Engineering  Products  Div.  of  the  company 
which  said  that  it  will  make  available  towers 
for  use  by  all  types  and  sizes  of  vhf  and  uhf 
stations. 

The  RCA  steel,  lattice-type  towers  will  be 
offered  in  seven  different  basic  designs  and  will 
be  manufactured  to  the  height  requirement  of 
the  individual  broadcaster,  according  to  A.  R. 
Hopkins,  manager,  RCA  Broadcast  Equipment 
Marketing.  He  said  the  towers  will  be  manu- 
factured to  RCA  specifications  by  the  Dresser- 
Ideco  Co.,  Columbus,  producers  and  installers 
of  broadcast  towers. 

"RCA's  entry  into  the  tv  tower  field  can  be 
expected  to  simplify  the  equipment  and  installa- 
tion problems  of  the  broadcaster  contemplating 
a  new  station  or  enlargement  of  existing  facili- 
ties," Mr.  Hopkins  said.  "This  move  provides 
the  broadcaster  with  a  single  source  for  the 
complete  'package'  of  tv  station  equipment  as 
well  as  for  the  overall  installation  responsi- 
bility." 

Gates  Announces  CBC  Order 

FIVE  TRANSMITTERS  and  remote  control 
systems,  three  phasors  and  other  accessory 
items  have  been  ordered  by  the  Canadian 
Broadcasting  Corp.  from  Gates  Radio  Co., 
Quincy  111.,  the  manufacturing  company  has 
reported.  The  transmitters  are  now  being  in- 
stalled to  replace  existing  transmitters  at  the 


WANT  TO  SELL 
CANADA? 

One  radio  station 
covers  40%  of 
Canada's  retail 


sales 


CFRB 

TORONTO 

50,000  WATTS,  I0J0  K.C. 

CFRB  covers  over  1/5  the  homes  in 
Canada,  covers  the  market  area  that 
accounts  for  40%  of  the  retail  sales. 
That  makes  CFRB  your  No.  1  buy  in 
Canada's  No.  1  market. 


REPRESENTATIVES 
United  States:  Adam  J.  Young  Jr.,  Incorporated 
Canada:  All-Canada  Radio  Facilities,  Limited 


ELWEU 


following  CBC  stations:  CBN  St.  John's, 
Nfld.,  10  kw;  CBV  Quebec,  Que.,  5  kw;  CBI 
Sydney,  N.  S.,  5  kw;  CBO  Ottawa,  Ont.,  5  kw, 
and  CBY  Cornerbrook,  Nfld.,  1  kw.  The  order 
was  negotiated  by  the  Canadian  Marconi  Co., 
Montreal,  selling  agent  for  Gates  in  Canada. 

Trav-Ler  Buys  Canadian 
Hallicrafters  Subsidiary 

HALLICRAFTERS  CANADA  Ltd.,  subsidiary 
of  Hallicrafters,  Chicago,  has  been  sold  to  the 
Trav-Ler  Radio  Corp.,  for  an  undisclosed 
amount,  it  was  announced  jointly  last  week  by 
Raymond  W.  Durst,  Hallicrafters  president, 
and  Joe  Friedman,  Trav-Ler  president.  Trav- 
Ler  will  assume  control  Feb.  1. 

Sylvania  Begins  Operations 
From  New  Hatboro  Tube  Plant 

SYLVANIA  Electric  Products  Inc.  has  started 
manufacturing  operations  in  the  tv  picture  tube 
plant  at  Hatboro,  Pa.,  which  it  acquired  from 
National  Union  Electric  Corp.  Nearly  all  of 
National's  person- 
nel, numbering  450, 
have  been  retained, 
according  to  W.  H. 
Lamb,  general  man- 
ager of  Sylvania's  tv 
picture  tube  division. 

Mr.  Lamb  also 
announced  that 
David  K.  Elwell  has 
been  appointed  man- 
ager of  the  Hatboro 
operation  and 
George  McCumber 
has  been  named 
supervisor  of  prod- 
uct engineering.  Robert  Hyde  has  been  ap- 
pointed Hatboro  plant  accountant. 

MANUFACTURING  PEOPLE 

Thomas  J.  Lloyd,  assistant  to  executive  vice 
president,  Admiral  Corp.,  Chicago,  additionally 
elected  vice  president,  Admiral  International 
Corp.,  succeeding  George  Kende,  resigned; 
Joseph  F.  Woodward,  export  sales  manager, 
Admiral  International,  appointed  director  of 
sales:  George  W.  Bradley,  RCA  International 
Div.,  N.  Y.,  named  director  of  advertising. 

Clayton  L.  Foster,  manager,  special  devices  div., 
Austin  Co.,  Cleveland,  engineering  and  con- 
struction firm  which  built  NBC  color  studios  in 
Burbank,  Calif.,  additionally  appointed  vice 
president;  John  N.  Beckley,  acting  eastern 
district  manager,  Austin  Co..  appointed  vice 
president  and  eastern  district  manager;  John  H. 
McVey,  southern  California  district  manager, 
additionally  appointed  vice  president. 

Dr.  A.  Melvin  Skellett,  research  engineer,  ap- 
pointed director  of 
color  tv  tube  plan- 
ning and  develop- 
ment, Tung-Sol  Elec- 
tric Inc.,  Newark, 
N.  J. 

William  C.  Bain- 
bridge,  Aerovox 
Corp.,  New  Bedford, 
Mass.,  appointed  di- 
rector of  automation. 

Harold  M.  Zimmer- 
man, purchasing 
agent    for  govern- 
ment operations,  CBS-Columbia,  Long  Island 
City,  N.  Y.,  appointed  director  of  purchasing. 


DR.  SKELLETT 


RADIO-TV  OWNERSHIP 
REPORTED  IN  CANADA 

The  survey  shows  that  96.3% 
of  all  Canada  homes  have  ra- 
dios and  21.9%  have  tv  sets. 
One-third  of  all  radio  homes 
are  in  Ontario. 

THERE  are  3,598,000  radio  homes  and  820- 
000  tv  homes  in  Canada  out  of  a  total  of  3,- 
734,000  homes,  according  to  a  report  by  the 
Dominion  Bureau  of  Statistics,  Ottawa,  based 
on  a  survey  made  in  September  1954.  This  is 
equivalent  to  96.3%  of  all  homes  with  radio 
sets,  and  21.9%  with  tv  sets.  The  report  is 
the  work  of  Angus  McMorran,  chief  of  special 
surveys  division,  and  Doug  Dale,  assistant 
chief. 

The  detailed  survey  by  provinces,  shows  that 
of  the  3,598,000  radio  homes  in  Canada,  2,- 
602,000  had  one  radio,  758,000  had  two,  173,- 
000  had  three  and  65,000  had  more  than  three 
radios.  One-third  of  all  radio  homes  were  in 
the  province  of  Ontario,  with  1.267,000  radio 
homes  out  of  a  total  of  1,311,000  homes  in  the 
province.  The  Ontario  breakdown  for  more 
than  one  radio  per  home  shows  828.000  with 
one  radio,  318,000  with  two  radios,  86,000  with 
three  radios,  and  35,000  with  more  than  three 
radios. 

In  the  survey  on  radio-tv  homes,  the  figures 
show  that  of  the  820,000  tv  homes,  798,000 
had  radios  as  well.  Ontario  had  478,000  tv 
homes  with  461,000  homes  having  both  radio- 
and  tv  sets.  In  Quebec  province  with  266,000 
tv  homes.  262,000  also  had  radio  sets. 

A  separate  survey  on  automobile  radios 
(rad  )  home  figures  did  not  include  automo- 
biles) shows  that  a  total  of  2.044,000  Cana- 
dian homes  have  automobiles.  Of  the  1.866.000 
homes  with  one  car,  689,000  cars  were  radio- 
equipped.  A  total  of  178,000  homes  reported 
two  or  more  cars,  and  of  these  115.000  had  at 
least  one  car  equipped  with  a  radio  receiver. 

CKMO  Vancouver  Sold; 
McDonald  Named  Manager 

CKMO  Vancouver  has  been  sold  to  Broadcast 
Operations    Ltd.    for    an    undisclosed  price. 
Patt  McDonald,  formerly  manager  of  CKNW 
New  Westminster,  and  with  wide  experience 
in  broadcasting  in  the  United  States,  has  been  [ 
appointed  manager  and  Fin  Anthony,  also  pre- 
viously at  CKNW,  has  been  named  commercial 
manager.    R.  R.  Keay  is  president  of  the  new 
owning    company,    composed    of  Vancouver 
businessmen.    In  approving  the  sale  the  Ca-  1 
nadian  Broadcasting  Corp.  recommended  that 
"the  termination  of  the  license  be  considered  f| 
if  in  the  future  it  becomes  apparent  there  is 
influence  by  any  other  broadcasting  organiza- 
tion." 

CKMO  began  operation  in  1922. 

Hellman  Heads  CRSRA 

GEORGE  HELLMAN,  sales  manager  of 
Horace  N.  Stovin  &  Co.,  Toronto,  has  been 
elected  president  for  1955  of  the  Canadian 
Radio  Station  Representatives  Assn.  He  suc- 
ceeds Alex  Bedard,  sales  manager  of  Radio 
Representatives  Ltd..  Toronto.  Paul  Mulvihill 
was  elected  vice  president;  Laurie  Potts,  Omer 
Renaud  Co.,  treasurer;  Bob  Quinn,  All-Canada 
Radio  Facilities,  secretary,  and  Andy  A.  Mc- 
Dermott,  Radio  &  Television  Sales  Inc.,  public 
relations  director. 
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Ziv  Co.  Adds  6  Salesmen, 
Sets  Drive  on  'Cantor7 

ADDITION  of  six  new  sales  representatives  to 
the  staff  of  the  Frederic  W.  Ziv  Co.  was  an- 
nounced last  week  by  Alvin  E.  Unger,  vice 
president  in  charge  of  sales,  coincident  with  the 
start  of  the  sales  drive  on  behalf  of  Ziv's  new 
!five-day-a-week  radio  serial,  The  Eddie  Cantor 
Show. 

Release  of  the  show  has  been  set  for  Jan.  31. 

The  new  salesmen  are  Jack  Frohlich,  San 
Francisco:  Larry  Austin,  Cleveland;  John  Dun- 
nigan.  Charlotte;  Lee  Cannon,  St.  Louis;  Rus- 
sell DeMarks.  Grand  Rapids,  and  William  Pen- 
nell.  Phoenix. 

Mr.  Unger  expressed  confidence  in  the  out- 
look for  the  company's  transcribed  radio  opera- 
tion, pointing  out  that  two  major  regional  sales 
had  been  concluded  since  Jan.  1.  One  was  a 
renewal  by  the  Frankenmuth  Brewing  Co., 
Frankenmuth,  Mich.,  through  Ralph  Sharp 
Advertising,  Detroit,  of  the  five-day-a-week 
Red  Skelton  Show  in  19  Ohio  and  Michigan 
markets.  The  other  was  a  purchase  by  Oriental 
Foods,  Los  Angeles,  through  Welsh,  Hollander 
&  Coleman,  Los  Angeles,  of  a  quarter-hour 
strip  of  the  across-the-board  Hour  of  Stars  on 
10  stations  in  the  Los  Angeles  area. 

Another  substantial  radio  sale  completed  by 
Ziv,  according  to  Mr.  Unger,  was  the  purchase 
by  Wagner  Baking  Corp.  (Mrs.  Wagner's  pies), 
Newark,  through  J.  M.  Mathes  Inc.,  New  York, 
of  five  half-hours  per  week  of  Cisco  Kid  on 
WIP  Philadelphia. 

Eastern  Talent  Agents 
Set  Up  Own  Association 

PAPERS  were  filed  in  Albany,  N.  Y.,  last 
week  to  incorporate  the  first  formal  association 
of  East  Coast  talent  agents  as  Federation  of 
Artists  Representatives  Inc.  (FAR),  Henry  C. 
Brown,  temporary  chairman,  announced  in 
New  York. 

Current  plans  are  to  set  a  dues  scale  rather 
than  adopt  a  procedure  of  having  members' 
dues  scaled  to  gross  commissions,  Mr.  Brown 
said.  A  meeting  to  elect  officers  and  adopt  a 
set  of  by-laws  is  planned.  FAR's  aim  is  to 
serve  the  interests  of  actors'  "representatives"  in 
their  relationships  with  artists  and  artists'  or- 
ganizations while  standardizing  and  promoting 
uniformity  in  agents'  practices  and  customs. 
Its  formation  was  an  outgrowth  of  activity  by 
a  group  of  agents  formed  last  August  under 
Mr.  Brown's  chairmanship  and  which  nego- 
tiated with  the  Screen  Actors'  Guild  on  regula- 
tions of  dealings  of  franchised  agents  and  ar- 
tists whom  they  serve  on  a  non-exclusive  basis. 
This  meeting  resulted  in  a  signed  agreement. 

KWIZ,  Papers  Set  Up 
County  News  Service 

TO  GIVE  the  residents  of  Orange  County, 
Calif,  (just  south  of  Los  Angeles,  with  a  popu- 
lation of  300,000  and  some  half-dozen  cities), 
good  local  news  coverage,  the  management  of 
KWIZ  Santa  Ana  and  the  publishers  of  the 
local  newspapers,  have  organized  the  Orange 
County  News  Service,  according  to  Hal  Davis. 
KWIZ  manager. 

The  station  and  five  newspapers,  with  others 
expected  to  join  soon,  are  connected  by  24- 
hour-a-day  teletype  service,  Mr.  Davis  said,  the 
news  staffs  of  the  papers  and  of  KWIZ  each 
contributing  the  news  it  has  collected,  giving 
full  county  coverage  to  the  OCNS  member 
papers  and  to  KWIZ.  which  broadcasts  local 
news  roundups  every  hour. 


PROGRAMS  &  PROMOTION 


WQXR  'THANK  YOU' 

PROMOTION  PIECE  designed  as  a  thank  you 
to  145  advertising  agencies  which  placed  busi- 
ness on  WQXR  New  York  during  1954  has 
been  distributed  by  the  station.  The  folder  lists 
the  agencies  and  thanks  them  for  giving 
WQXR  the  largest  volume  of  business  in  its 
18-year  history.  The  sales  volume  for  the  past 
year  was  1Vi%  higher  than  in  1953  with  64% 
of  the  sponsorship  on  WQXR  being  national 
advertising.  The  main  increased  classes  of 
advertising  on  the  station  during  the  year  were 
from  the  automotive  industry,  travel  and  fi- 
nance. 

GIL  HOUSTON  BROCHURE 

BROCHURE  on  The  Gil  Houston  Show  has 
been  prepared  by  KIMN  Denver,  a  station 
which  is  vociferously  enthusiastic  over  its  balla- 
deer  and  folk  music  artist,  Gil  Houston.  Mr. 
Houston,  who  joined  KIMN  last  October,  has 
been  broadcasting  his  show  over  44  Inter- 
mountain  Network  stations  and  two  weeks  ago 
began  airing  it  over  MBS.  Termed  "one  of 
the  most  authentic  folk  artists  of  our  time  .  .  ." 
by  Fortune  magazine,  Mr.  Houston  has  an 
extensive  background  in  dramatics,  folk  music, 
radio-tv,  recording  and  composition.  Mr. 
Houston,  whose  mail  has  increased  from  a 
trickle  to  a  steady  stream  since  he  started  his 
program,  also  was  selected  by  the  BBC  as 
the  balladeer  for  its  series  on  life  in  the  U.  S. 

WATV  (TV)  ITALIAN  PROGRAMS 

NEW  SEVEN-DAY  weekly,  11  a.m.  to  noon, 
block  of  live  Italian  programming  began  last 
week  on  WATV  (TV)  Newark,  N.  J.,  involv- 
ing two  variety  and  one  half-hour  programs. 
Musical  Moments,  sponsored  by  V.  LaRosa 
&  Sons  (LaRosa  Macaroni)  is  being  seen  Mon- 
day through  Friday.  11-11:15  and  Saturday, 
11-11:30:  The  Aldo  Aldi  Show,  seen  daily, 
Monday  through  Friday,  11:15-12  noon  and 
Saturday  and  Sunday  at  11:30-12  noon,  has  a 
number  of  sponsors  including  S.  A.  Schon- 
brunn  &  Co.  (Medaglia  D'Oro  Coffee)  and 
Caruso  Products  Distributing  Corp.  (Caruso 
Olive  Oil);  the  Sunday  dramatic  show.  11- 
11:30  also  is  being  sponsored  by  LaRosa. 

'CAREERS  UNLIMITED' 

PROMPTED  by  letters  of  women  listeners 
over  40  who  couldn't  find  employment, 
Marjorie  King,  supervisor  of  women's  pro- 
gramming for  KNBC  San  Francisco,  organized 
with  the  aid  of  several  local  civic  leaders 
"Careers   Unlimited   for   Women,"   a  group 


CONFERRING  on  plans  for  "Careers  Un- 
limited for  Women"  are  Marjorie  King, 
supervisor  of  women's  programming, 
KNBC  San  Francisco;  George  Greaves 
(c),  KNBC  general  manager,  and  Ben 
Swig,  civic  leader  who  helped  organize 
the  group  and  now  is  its  board  chairman. 

which  attempts  to  find  jobs  for  women  over 
40.  The  group  is  operated  entirely  on  a  volun- 
teer basis.  Miss  King  focuses  attention  on  the 
problem  on  her  daily  program,  as  the  group 
endeavors  to  (1)  offer  listings  of  qualified 
women  to  business  firms  in  need  of  mature 
help,  (2)  promote  better  business  by  helping 
unemployed  northern  California  women  return 
to  being  normal  spenders  and  (3)  serve  the 
unemployed  women  over  40  in  northern  Cali- 
fornia communities  as  well  as  San  Francisco 
by  cooperating  with  professional  employment 
agencies  in  an  exchange  of  job  and  applicant 
information. 

HOGS'  HEADS  AND  CHITTERLINGS 

OVER  two  tons  of  chitterlings  and  whole  hogs' 
heads  were  sold  in  a  two-week  period  by  disc 
m.  c.  Maurice  Jackson  of  WVKO  Columbus, 
Ohio,  on  his  Jackson's  Beat  program,  accord- 
ing to  the  station.  In  connection  with  the 
product  promotion,  Mr.  Jackson  staged  a  con- 
test asking  for  recipes  for  hogs'  heads.  The 
entries  have  been  sent  to  food  authority  Dun- 
can Hines  for  his  comments,  after  which  a 
winner  will  be  chosen. 

'PREVIEW 

PROGRAM  for  rating  new  records  has  been 
inaugurated  by  WAVE  Louisville.  Each  week 
on  the  new  program,  Preview,  a  panel  consist- 
ing of  a  musician,  teenager  and  retail  record 
dealer,  sit  in  judgment  on  the  records  pre- 
sented by  major  recording  firms  as  their  best 
bet  for  success.   The  panel  rates  each  record 
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on  a  0  to  100  scale  and  at  the  end  of  the  show 
tabulates  them  to  get  a  composite  score.  The 
winning  record  is  not  announced  until  the  fol- 
lowing week  in  order  to  allow  listeners  to  sub- 
mit their  choices.  Those  persons  selecting 
the  same  disc  as  the  panel  receive  a  record 
and  the  person  giving  the  best  reason  why  it 
is  his  first  choice  is  awarded  an  RCA  Victor 
portable  phonograph.  The  show  is  emceed  by 
Bob  Kay. 

WOV  AND  ITALY 

WOV  New  York  has  sent  to  advertisers  and 
agencies  the  annual  Enit  Diary,  put  out  by  an 
Italian  tourist  group  to  promote  Italy  and, 
in  particular.  Rome.  The  elaborate  hard-back 
book  is  a  1955  calendar,  describing  events 
which  are  celebrated  each  month  in  modern- 
day  Italy,  parallelling  them  with  events  which 
enlivened  the  country  centuries  ago.  Glossy 
prints  of  famous  Italian  art  are  presented 
throughout  the  book.  WOV  emphasizes  Italy's 
influence  on  American  art,  industry  and  science 
and  points  out  the  station's  value  as  a  means 
of  mass  communication  and  as  an  advertising 
medium  to  "economically  powerful"  New 
York,  which  is  "the  most  'Italian'  of  American 
cities." 

DRUM  VS.  MONROE 

TO  ADD  impetus  to  the  additional  airtime 
given  Dewey  Drum,  personality  of  WSOC 
Charlotte,  N.  C,  the  station  conducted  a  con- 
test in  which  listeners  were  asked  to  complete 
in  25  words  or  less  "I  would  rather  be  ship- 
wrecked on  a  desert  island  with  Dewey  Drum 
than  with  Vaughn  Monroe  because.  ..."  A 
friendly  feud  exists  between  Mr.  Drum  and 
Mr.  Monroe.  The  housewife  whose  letter  won 
the  contest  received  her  weight  in  groceries. 

FORGETFUL  ANNOUNCERS 

WHEN  the  Franklin  Broadcasting  Co.  re- 
cently purchased  WMIN  Minneapolis-St.  Paul 
from  the  WMIN  Broadcasting  Co..  the  station 
announced  it  would  give  $5  to  the  first  listeners 
catching  an  announcer  "flubbing"  the  new  call 
letters,  WMNS  (weather,  music,  news,  sports). 
Although  nighttime  disc  m.c.  Merle  Edwards, 
who  expected  to  miss  the  most,  didn't  get  it 
wrong  once,  the  station  passed  out  $65  in  one 
day  on  other  announcers.  The  new  station, 
which  officially  started  Ian.  1  at  midnight,  re- 
ports doubling  its  billings  in  the  first  two  weeks 
of  operation.  Music  and  news  format  changes 
also  have  been  instituted  by  WMNS. 


FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

January  13  through  January  19 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,   rules   &   standards  changes   and   routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. EKP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,    kw  —  kilowatts,   w  —  watts,   mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial   Station  Authorizations 
As  of  Dec.  31,  1953  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,649 

533 

126 

CPs  on  air 

20 

20 

Y313 

CPs  not  on  air 

105 

7 

137 

Total  on  air 

2,669 

552 

439 

Total  authorized 

2,774 

559 

576 

Applications  in  hearing 

137 

2 

167 

New  station  requests 

172 

8 

19 

New  station  bids  in  hearing 

76 

0 

151 

Facilities  change  requests 

134 

12 

33 

Total  applications  pending 

721 

79 

193 

Licenses  deleted  in  Dec. 

0 

0 

0 

CPs  deleted  in  Dec. 

15 

1 

5 

Television  Station  Grants  and  Applications 
Since  April  14,  1952 

Grants  since  July  11,  7952: 

vhf  uhf  Total 
269  316  585' 


Commercial 
Educational 


15 


18 


33 


Total  Operating  Stations  in  U.  S.: 

vhf        uhf  Total 

Commercial  on  air                 298          114  412 

Noncommercial  on  air               7             3  10 

Applications  filed  since  April  14,  7  952: 


*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
t  Authorized  to  operate  commercially. 

*        *  * 

Am  and  Fm  Summary  through  Jan.  19 

Appls.  In 

On                                  Pend-  Hear- 

Air       Licensed      CPs       ing  ing 

Am           2,690          2,660           116           173  76 

Fm              557             535            23              8  0 


Commercial  '  946 
Educational  56 


337 


Total 


1,002 


337 


vhf 

uhf 

Total 

731 

533 

1.265- 

28 

28 

56= 

759 

561 

1.3211 

1  One  hundred-twenty-two  CPs  (21  vhf,  101  uhf) 

have  been  deleted. 
-  One  applicant  did  not  specify  channel. 

Includes  33  already  granted. 
1  Includes  619  already  granted. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 


APPLICATION 

Walla  Walla,  Wash. — KHQ  Inc.  (KHQ-AM-TV 
Spokane),  vhf  ch.  5  (76-82  mc);  ERP  1.44  kw 
visual,  0.863  kw  aural;  antenna  height  above 
average  terrain  1,272  ft.,  above  ground  140  ft. 
Estimated  construction  cost  $136,626,  first  year 
operating  cost  $31,200.  revenue  none.  Post  office 
address  700  Radio  Central  Building,  Spokane, 
Wash.  Studio  and  transmitter  location  Pikes 
Peak,  10  miles  SE  of  Walla  Walla.  Geographic 
coordinates  45°  59'  32"  N.  Lat..  118°  10'  22"  W. 
Long.  Transmitter  and  antenna  RCA.  Legal 
counsel  Kirkland,  Fleming,  Green,  Martin  &  Ellis. 
Washington.  Consulting  engineer  George  C.  Da- 
vis, Washington.  Principals  include  Pres.  Richard 
O.  Dunning;  Sec.  Wm.  B.  Hyde,  and  Treas.  Milton 
O.  Fritsch.  Filed  Jan.  12. 


ALLEN  KANDEH 

CMeaoiLator 

FDR    THE    PURCHASE    AND  SALE 
□  F    RADIO    AND  TELEVISION 
STATIONS 

1701  K  St.,  N.  W.  •  Washington  6,  D.  C,  NA.  8-3233 
Lincoln  Building    •    New  York  17,  N.  Y„  MU.  7-4242 


Existing  Tv  Stations 


ACTIONS  BY  FCC 

KFIF   (TV)   Fairbanks,  Alaska— Midnight  Sun 

Bcstg.  Co.  granted  mod.  of  CP  for  ch.  2  to  change 
ERP  to  5.6  kw  visual,  2.76  kw  aural:  change 
studio  and  transmitter  location  to  Lathrop  Build- 
ing. 516  2d  Ave.,  Fairbanks.  Granted  Jan.  14; 
announced  Jan.  14. 

WABI-TV  Bangor,  Me. — Community  Telecasting 
Service  granted  mod.  of  CP  for  ch.  5  to  change 
studio  location  to  Route  #1,  Hampdsn,  Me. 
Granted  Jan.  11;  announced  Jan.  18. 

KLRJ-TV  Henderson,  Nev. — Southwestern  Pub. 
Co.  granted  STA  to  operate  commercially  on 
ch.  2  for  the  period  ending  June  3.  Granted  Jan. 
13;  announced  Jan.  18. 

WCAN-TV  Milwaukee,  Wis. — Midwest  Bcstg.  Co. 
granted  mod.  of  CP  for  ch.  25  to  change  ERP  to 
251  kw  visual.  138  kw  aural;  change  studio  loca- 
tion to  Schroeder  Hotel,  Milwaukee:  antenna 
height  above  average  terrain  520  ft.  Granted 
Jan.  14. 

WOKY-TV  Milwaukee,  Wis.— Columbia  Bcstg. 
System  Inc.  granted  mod.  of  CP  for  ch.  19  to 
change  ERP  to  245  kw  visual,  144  kw  aural;  an- 
tenna height  above  average  terrain  570  ft.  Grant- 
ed Jan.  14. 

STATIONS  DELETED 

WILM-TV  Wilmington,  Del.— Delaware  Bcstg. 
Co.  FCC  deleted  tv  station  on  ch.  83  at  request 
of  station.  Deleted  Jan.  17. 

KLYN-TV  Amarillo,  Tex. — FCC  deleted  tv  sta- 
tion on  ch.  7  for  lack  of  prosecution.  Deleted 
Jan.  14. 

CALL  LETTERS  ASSIGNED 

WGBS-TV  Miami,  Fla.— Storer  Bcstg.  Co.,  ch. 
23.  Formerly  WMIE-TV. 

KOTA-TV  Rapid  City,  S.  D. — Black  Hills  Bcstg. 
Co.  of  Rapid  City,  ch.  3. 


New  Am  Stations 


ACTIONS  BY  FCC 

Monticello,  Ark. — James  A.  West  Jr.,  Elgie  M. 
Risinger,  Delvin  R.  White  &  Bill  Wells  d/b  as 
College  Bcstg.  Co.  granted  1430  kc,  1  kw  daytime. 
Post  office  address  James  A.  West  Jr.,  %  West 
Bros.,  El  Dorado,  Ark.  Estimated  construction 
cost  $15,510.  first  v«ar  operating  cost  $24,000.  reve- 
nue $35,000.  Principals  in  equal  general  partner- 
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ihip  include  James  A.  West  Jr.,  1/3  partner  of 
IMS  El  Dorado,  Ark.;  Elgie  ML  Risinger,  em- 
iloye  at  West  Bros.  dept.  stores;  Delvin  R.  White, 
nd    Bill    Wells,    commercial    manager  KWRF 
arren,  Ark.  Granted  Jan.  12. 

Dundalk,  Md. — Erway  Bcstg.  Corp.  granted  860 
c,  500  w  daytime,  directional.  Post  office  address 
.436  Harford  Rd..  Baltimore,  Md.  Estimated  con- 
duction cost  $20,826,  first  year  operating  cost 
S52.380,  revenue  $63,000.   Principals  include  Pres. 
[Guy  S.  Erway  (66.6%),  insurance,  and  Vice  Pres. 
'Raymond  A.  Hall  (33.3'7),  real  estate  and  service 
station  owner.  Granted  Jan.  12. 

APPLICATION 

Amarillo,    Tex. — Raymond    D.  Hollingsworth, 

1360  kc,  500  w  daytime.  Post  office  address  1009 
Bonham,  Amarillo.  Estimated  construction  cost 
516,833,  first  year  operating  cost  $37,600,  revenue 
S60.000.  Mr.  Hollingsworth  is  executive  secretary- 
treasurer  of  American  Quarter  Horse  Assn.  Filed 


Jan.  17. 


APPLICATIONS  AMENDED 


Greenville,  Ohio  —  Greenville  Bcstg.  Corp. 
amends  bid  for  new  am  station  on  1550  kc  1  kw 
daytime,  directional  to  specify  1320  kc  500  w. 
Filed  Jan.  14. 

Richmond,  Va. — Louis  Adelman  amends  bid  for 
new  am  station  on  1320  kc  1  kw  daytime  to 
change  transmitter  and  studio  location  to  Mayos 
Island,  Richmond.  Filed  Jan.  14. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

]  WKRG-AM-FM  Mobile,  Ala— Giddens  &  Rester 
;  Radio  granted  mod.  of  license  to  change  name  to 
Kenneth  R.  Giddens,  T.  J.  Rester  Jr.  &  Shirley 
Rester  Konrad  d/b  as  Giddens  &  Rester  Radio. 
Granted  Jan.  10;  announced  Jan.  18. 
1  WVOP  Vidalia,  Ga. — Vidalia  Bcstg.  Co.  granted 
CP  to  increase  power  from  1  kw  to  5  kw  on  970 
kc  daytime.    Granted  Jan.  12. 

KIER  Lewiston,  Idaho — Cole  E.  Wylie  granted 
CP  to  change  from  740  kc  250  w  daytime  to  1300 
kc  5  kw  day,  1  kw  night,  directional  night;  sub- 
ject to  engineering  conditions  including  accept- 
ance of  any  interference  which  may  result  from 
the  proposed  operation  on  1290  kc  1  kw  by  John 
Truhan  at  Pendleton,  Ore.  Granted  Jan.  12. 

KCRB  Chaute,  Kan.— Cecil  W.  Roberts  granted 
authority  to  sign  off  at  6  p.m.  beginning  March 
and  ending  October,  1955.  Granted  Jan.  13;  an- 
nounced Jan.  18. 

WCLA  Colonial  Heights,  Va.— Harry  A.  Epper- 
son Jr.  granted  mod.  of  CP  to  identify  station  as 
Colonial  Heights  and  Petersburg,  Va.  Granted 
Jan.  12. 

WRAS   Spencer,  W.  Va. — Ohio  Valley  on  the 

Air  Inc.  granted  mod.  of  CP  for  approval  of 
antenna-transmitter  location  and  to  specify  studio 
location  as  341  Main  St.,  Spencer.  Granted  Jan. 
14;  announced  Jan.  18. 

New  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

Poughkeepsie,  N.  Y. — Dutchess  County  Bcstg. 
Corp.  (WKIP)  granted  CP  for  new  class  B  fm 
station  on  ch.  284  (104.7  mc);  ERP  2.3  kw;  antenna 
height  above  average  terrain  1,120  ft.  Granted 
Jan.  12. 

Akron,  Ohio — Bd.  of  Education  granted  CP  for 
new  noncommercial  educational  fm  station  on 
ch.  206  (89.1  mc);  ERP  1.3  kw;  antenna  height 
above  average  terrain  44  ft.  Granted  Jan.  12. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

KGO-FM  San  Francisco,  Calif.  —  American 
Bcstg. -Paramount  Theatres  Inc.  granted  CP  to 
change  from  ch.  291  (106.1  mc)  to  ch.  279  (103.7 
mc).  Granted  Jan.  14;  announced  Jan.  18. 

WOL-FM  Washington,  D.  C— The  Washington 
Bcstg.  Co.  granted  CP  to  change  ERP  from  10  kw 
to  20  kw;  antenna  height  above  average  terrain 
from  480  ft.  to  170  ft.  Granted  Jan.  14;  announced 
Jan.  18. 

WJHP-FM  Jacksonville,  Fla. — The  Jacksonville 
Journal  Co.  granted  mod.  of  license  to  change 
ERP  from  32  kw  to  9.7  kw.  Granted  Jan.  10; 
announced  Jan.  18. 


STATION  DELETED 

WLTN  (FM)  Lewistown,  Pa. — Lewistown  Bcstg. 
Co.  granted  request  to  cancel  license  for  fm  sta- 
tion on  ch.  250.  Deleted  Jan.  13;  announced  Jan. 
18. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KLEE  Ottumwa,  Iowa — Lee  E.  Baker  granted 
assignment  of  license  to  David  M.  Segal  through 
lease  arrangement  subject  to  purchase  for  $39,000. 
Mr.  Segal  has  interests  in  5  other  am  stations. 
Granted  Jan.  19. 

KVOL-TV  Lafayette,  La.— Evangeline  Bcstg.  Co. 
granted  assignment  of  share-time  CP  for  ch.  10  to 
its  companion  share-timer  KLFY-TV  for  $45,000. 
Consideration  represents  expenditures  of  KVOL- 
TV  in  processing  its  application.  Granted  Jan.  19. 

KICA  Clovis,  N.  M. — Hugh  DeWitt  Landis 
granted  voluntary  assignment  to  KICA  Inc.  for 
$125,000.  Principals  include  Mae  Strauss  (50%), 
Chicago  manufacturers  representative;  Pres.- 
Treas.  Garfield  C.  Packard  (30%).  vice  pres. -gen. 
mgr.  of  Paul  H.  Raymer,  radio-tv  station  repre- 
sentatives, and  Sec.  Frank  Lesley  (20%),  account- 
ant.. Granted  Jan.  19. 

WKRC-AM-TV  Cincinnati;  WTVN-AM-TV  Co- 
lumbus, Ohio — Radio  Cincinnati  Inc.  granted  vol- 
untary acquisition  of  positive  control  (80%)  by 
The  Cincinnati  Times  Star  Co.  through  stock 
transaction.  Cincinnati  Times  Star  Co.  was  for- 
mer owner  of  50%,  and  receives  additional  in- 
terest from  Taft  family.  Hulbert  Taft  will  now 
own  18%,  Hulbert  Taft  Jr.  1%  and  David  G.  Taft 
1%.   Granted  Jan.  14. 

WENS  (TV)  Pittsburgh,  Pa.— Telecasting  Inc. 
granted  voluntary  acquisition  of  negative  control 
by  L.  H.  Israel  (50%),  through  stock  transaction. 
No  consideration  involved.  Granted  Jan.  14. 

WOKY-TV  Milwaukee,  Wis.— Bartell  Bcstrs.  Inc. 
granted  assignment  of  CP  for  ch.  19  to  CBS  Inc. 
for  $335,000.  CBS  also  purchases  physical  assets 
of  ch.  25  WCAN-TV  Milwaukee  for  $786,000. 
WCAN-TV  purchases  WOKY-TV  facilities  from 
CBS  for  $286,000.    Granted  Jan.  14. 

APPLICATIONS 

KVOM  Morrilton,  Ark.— C.  R.  Home,  J.  C.  Wil- 
lis &  L.  L.  Bryan  d/b  as  Morrilton  Bcstg.  Co. 

seeks  voluntary  assignment  of  license  to  J.  C. 
Willis  &  L.  L.  Bryan  d/b  as  Morrilton  Bcstg.  Co. 
through  purchase  by  Mr.  Willis  of  Mr.  Home's 
40%  interest.  Mr.  Willis  will  now  own  90%. 
Filed  Jan.  14. 

KOBK  Owatonna,  Minn. — Owatonna  Bcstg.  Co. 
seeks  voluntary  transfer  of  control  to  Harry 
Burlow  Jr.  through  purchase  of  726  shares  of 
stock  from  Myles  H.  Johns  for  $10,890.  Mr.  Bur- 
low  will  now  own  87.6%  interest.  Filed  Jan.  14. 

WJTN-AM-FM  Jamestown,  N.  Y. — James  Bcstg. 
Co.  seeks  voluntary  transfer  of  control  to  Simon 
Goldman  through  purchase  by  corporation  of 
80.3%  interest  from  Jay  E.  &  Mabel  Mason  for 
$309,385.    Filed  Jan.  14. 

WJTN-AM-FM  Jamestown.  N.  Y. — James  Bcstg. 
Co.  seeks  voluntary  relinquishment  of  control  by 
Simon  Goldman  through  sale  of  45.6%  interest 
to  Reginald  A.  Lenna  for  approximately  $34,566. 
Mr.  Lenna  deals  in  appliances  and  automotive 
equipment.  Mr.  Goldman  retains  45.6%  interest. 
Filed  Jan.  14. 

KTRN  Wichita  Falls,  Tex.— Texoma  Bcstg.  Co. 
seeks  voluntary  assignment  to  Texoma  Bcstg.  Co. 
of  Wichita  Falls  for  $80,000.  Principals  include 
A.  Boyd  Kelley  (94.5%),  45%  owner  of  KPLT 
Paris,  Tex.,  and  pres. -2.5%  owner  of  KTRN.  and 
Robert  A.  Harmon  (5%).  chief  engineer  at  KTRN. 
Filed  Jan.  14. 


Hearing  Cases 


INITIAL  DECISIONS 

Miami,  Fla. — New  tv,  ch.  7.  FCC  Hearing  Exam- 
iner James  D.  Cunningham  issued  initial  decision 
looking  toward  grant  of  the  application  of  Bis- 
cayne  Television  Corp.  for  a  CP  for  new  tv  sta- 
tion on  ch.  7  in  Miami,  Fla..  subject  to  the  condi- 
tion that,  before  the  permit  is  issued  to  this  party, 
its  principals  will  have  disposed  of  their  interests 
in  radio  stations  WQAM-AM-FM  Miami;  and  de- 
nial of  the  competing  applications  of  East  Coast 
Television  Corp.,  South  Florida  Television  Corp., 
and  Sunbeam  Television  Corp.  Action  Jan.  18. 

KTOE  Mankato,  Minn. — FCC  Hearing  Examiner 
Charles  J.  Frederick  issued  initial  decision  look- 
ing toward  denial  of  the  application  of  Minnesota 
Valley  Bcstg.  Co.  for  a  CP  to  increase  nighttime 
power  of  station  KTOE  Mankato,  Minn.,  from 
1  kw  to  5  kw  and  make  changes  in  directional 
antenna,  operating  on  1420  kc  with  5  kw  day. 
Action  Jan.  17. 

OTHER  ACTIONS 

WERD  Atlanta,  Ga. — FCC  by  Memorandum 
Opinion  and  Order  denied  petitions  by  WERD 
Atlanta,  Ga.,  for  reconsideration  and  enlargement 
of  the  issues,  and  petition  by  Dorsey  Eugene 
Newman,  Hartselle,  Ala.,  for  reconsideration,  in 
the  proceedings  involving  their  conflicting  am 
applications  with  that  of  WDMG  Inc.,  Douglas. 
Ga.,  involving  860  kc;  denial  of  Newman  petition 
without  prejudice  to  his  filing  a  petition  for 
waiver  of  10%  rule.  Action  Jan.  13. 


WKHZ  Oil  City,  Pa.— By  separate  Orders  the 
Commission  dismissed  its  show  cause  proceedings 
against  WKRZ  Oil  Cit--.  Pa.;  Kenneth  E.  Renne- 
kamp,  permittee  of  WEMR  Emporium,  Pa.,  and 
Curt  Doelicke,  employee  of  WEMR  in  connection 
with  operating  violations  which  have  been  reme- 
died, but  all  three  parties  are  being  reprimanded 
by  letter.  Action  Jan.  13. 

Proposed  Rule  Making — FCC  invited  comments 
by  Feb.  18  to  proposed  rule  making  to  amend  the 
tv  table  of  assignments  by  adding  ch.  14  to  San 
Antonio,  Tex.,  and  deleting  ch.  14  and  adding 
ch.  30  to  Seguin,  Tex.  The  basic  petition  by 
KCOR-TV,  ch.  41  at  San  Antonio,  filed  Nov.  22, 
requested  a  Show  Cause  Order  to  modify  its  au- 
thorization to  specify  operation  on  ch.  14  in  lieu 
of  ch.  41,  but  this  was  rejected.  Action  Jan.  12. 

Providence,  R.  I. — By  Memorandum  Opinion 
and  Order,  the  Commission  granted  a  petition 
filed  Jan.  10  by  Channel  16  of  Rhode  Island  Inc., 
WNET  (TV)  Providence.  R.  I.,  insofar  as  it  re- 
quests that  the  Commission  give  WNET  notice  of 
all  requests  filed  by  Cherry  &  Webb  Bcstg.  Co. 
for  any  authorization  pertaining  to  the  construc- 
tion or  operation  of  latter's  tv  station  WPRO- 
TV  Providence;  denied  petition  in  all  other  re- 
spects. Commissioner  Hennock  dissented.  Action 
Jan.  19. 

KLYN-TV  Amarillo,  Tex. — No  exceptions  hav- 
ing been  filed  to  the  initial  decision  issued  Dec. 
6  last,  the  Commission,  by  Order,  dismissed  with 
prejudice  for  failure  to  prosecute  the  application 
of  Plains  Empire  Bcstg.  Co.  for  extension  of  time 
to  complete  construction  of  station  KLYN-TV, 
ch.  7,  Amarillo,  Tex.;  cancelled  the  CP  and  call 
letters;  and  dismissed  as  moot  petition  by  Chief 
Broadcast  Bureau  to  make  the  initial  decision 
effective  immediately.  Comr.  Hennock  dissented. 
Action  Jan.  14. 

Houston-Galveston,  Tex. — FCC  by  Order  re- 
versed that  part  of  a  hearing  examiner's  order 
denying  request  by  Houston  Consolidated  Televi- 
sion Co.,  Houston,  Tex.,  for  an  additional  10  days 
in  which  to  file  proposed  findings  in  the  proceed- 
ing involving  its  protest  of  application  by  the 
Gulf  Television  Co.  (WGUL-TV),  Galveston,  for 
mod.  of  CP.  Action  Jan.  13. 

Manson,  Wash. — Experimental  Tv.  FCC  author- 
ized new  experimental  tv  station  to  test  low-cost 
operation  at  Manson,  Wash.,  to  the  Manson  Com- 
munity Tv  Co.  Experimental  station  will  operate 
on  ch.  16  with  effective  radiated  power  of  200  w, 
rebroadcasting  signals  of  distant  vhf  stations. 
Action  Jan.  13. 
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Tv  Assignments — Michigan.  FCC  by  Report  and 
Order  finalized  rule  making,  effective  Feb.  21, 
proposed  Nov.  24  in  response  to  a  petition  of  Clair 
L.  Taylor,  State  Superintendent  of  Public  Instruc- 
tion, Lansing,  Mich.,  and  assigned  for  noncom- 
mercial use  tv  channels  to  the  following  commu- 
nities in  Michigan:  Alpena,  *11;  Escanaba,  *49; 
Houghton,  *25;  Kalamazoo,  *74,  and  Marquette, 
*35.  Commissioner  Lee  dissented.  Action  Jan.  12. 

Tv  Assignments — By  Report  and  Order,  effec- 
tive immediately,  the  Commission  finalized  rule 
making  proposed  Nov.  3  and  amended  the  table 
of  tv  assignments  by  substituting  ch.  44  for  ch. 
73  in  Scranton,  Pa.,  and  educational  ch.  *48  for 
educational  ch.  *44  at  State  College,  Pa.  Commis- 
sioner Hennock  dissented.  The  proposal  was 
initiated  by  Appalachian  Co.,  operator  of  WTVU 
(TV)  on  ch.  73,  whose  authorization  is  being 
modified  to  specify  ch.  44.  Action  Jan.  12. 

Routine  Roundup  .  .  . 


January  17  Decisions 

ACTIONS  ON  MOTIONS 

The  following  actions  on  motions  were  taken 
as  indicated: 

By  Hearing  Examiner  Herbert  Sharfman 
on  Jan.  11 

Chief  Broadcast  Bureau — Granted  petition  for 
postponement  of  hearing  from  Jan.  18  to  Feb.  9 
in  re  application  of  Dispatch  Inc.  for  renewal  of 
license  of  Station  WICU  (TV)  Erie,  Pa.  (Docket 
11048). 

By  Hearing  Examiner  William  G.  Butts 
WONN   Lakeland,   Fla„    Coastal   Bcstg.   Co. — 

Granted  motion  for  continuance  of  prehearing 
conference  from  Jan.  12  to  Feb.  2  for  the  purpose 
of  considering  matters  specified  in  Sect.  1.813  of 
the  rules,  and  the  parties  or  their  attorneys  are 
directed  to  appear  at  that  time  (Docket  11145) 
re  CP  for  am  facilities.  (Action  1/11.) 

Wellsville,  N.  Y.,  Radio  Services  of  Wellsville— 
Ordered  that  applicant  and  respondent  shall  each, 
not  later  than  Feb.  15,  provide  all  parties  to  the 
hearings,  including  the  Examiner,  with  a  full  set 
of  exhibits  in  accordance  with  Sect.  1.841  of  the 
rules  (Docket  11186)  re  CP  for  am  station.  (Ac- 
tion 1/14.) 

By  Hearing  Examiner  Isadore  A.  Honig  on  Jan.  13 
Omaha,  Neb.,  KFAB  Bcstg.  Co.;  Herald  Corp. — 

Granted  motion  of  KFAB  for  extension  of  time 
from  Jan.  14  to  Jan.  17  in  which  to  file  proposed 
findings  in  re  applications  for  ch.  7  (Dockets 
9009,  10909),  with  no  change  in  date  for  filing 
replies  thereto  (i.e.,  Jan.  31);  further  ordered  on 
the  Examiner's  own  motion,  that  the  time  for 
filing  proposed  corrections  to  the  transcript  by  all 
parties  is  likewise  extended  from  Jan.  14  to 
Jan.  17. 

By  Hearing  Examiner  Fanney  N.  Litvin 
KFKU  Lawrence,  Kan.,  University  of  Kan. — 
Granted  petition  requesting  acceptance  of  its 
non-timely  filed  appearance  in  re  application  of 
Broadcast  Group  Inc.  for  a  new  am  station  at 
St.  Joseph,  Mo.  (Docket  11147). 

By  Hearing  Examiner  Annie  Neal  Huntting 
on  Jan.  14 

Corpus  Christi,  Tex.,  Corpus  Christi  Bcstg.  Co. 
— Granted  motion  for  continuance  of  prehearing 
conference  scheduled  for  Jan.  20  and  hearing 
scheduled  for  Feb.  1,  to  March  1  and  March  14, 
respectively,  in  re  am  facilities  of  KVOZ  Laredo, 
Tex.,  et  al.  (Dockets  11119  et  al.). 

By  Hearing  Examiner  Charles  J.  Frederick 
on  Jan.  13 

Pittsburgh,  Pa.,  WWSW  Inc.;  Pittsburgh  Radio 
Supply  House  Inc. — Granted  motion  of  WWSW 
Inc.  for  postponement  of  further  hearing  from 
Jan.  17  to  Jan.  20  in  re  applications  for  ch.  11 
(Dockets  8730,  8840). 


IE  RECORD^ 
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January  17  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WCAR  Detroit,  Mich.,  WCAR  Inc.— Mod.  of  CP 
(BP-5971)  as  mod.  which  authorized  change 
power  and  hours  of  operation  from  1  kw  day  to 
10  kw  night  and  50  kw  daytime  (unlimited  hours); 
installation  of  a  new  transmitter  and  DA  for  day 
and  night  (DA-2)  and  change  transmitter  and 
studio  locations)  for  extension  of  completion 
date  (BMP-6749). 

WCAR-FM  Pontiac,  Mich.,  WCAR  Inc.— Mod. 
of  CP  (BPH-538)  as  mod.  which  authorized  new 
fm  station  for  extension  of  completion  date 
(BMPH-4944). 

WSTF  (TV)  Stamford,  Conn.,  Stamford-Nor- 
walk  Television  Corp.— Mod.  of  CP  (BPCT-1672) 
as  mod.  which  authorized  new  tv  station  to  ex- 
tend completion  date  (BMPCT-2731). 

WKAR-TV  East  Lansing,  Mich.,  Michigan  State 
Board  of  Agriculture— Mod.  of  CP  (BPCT-1126) 
as  mod.  which  authorized  new  tv  station  to  ex- 
tend completion  date  to  8-15-55  (BMPCT-2732). 

WPBN-TV  Traverse  City,  Mich.,  Midwestern 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1781)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  4-25-55  (BMPCT-2733). 

KETX  (TV)  Tyler,  Tex.,  Jacob  A.  Newborn  Jr. 
—CP  to  replace  expired  CP  (BPCT-1422)  as  mod. 
which  authorized  new  tv  station  (BPCT-1839). 

WJLD  Homewood,  Ala.,  Johnston  Bcstg.  Co. 
(George  Johnston  and  George  Johnston  Jr.,  part- 
ners)—Mod.  of  CP  (BP-8656)  as  mod.  which  au- 
thorized changes  in  the  antenna  system  by  adding 
tv  antenna  (increase  in  height)  for  extension  of 
completion  date  (BMP-6751). 

Renewal  of  License 

KCBS  San  Jose,  Calif..  Columbia  Bcstg.  System 
Inc.  of  California — Amended  to  change  name  to: 
Columbia  Bcstg.  System  Inc.  (BR-46). 

WDEC  Americus,  Ga.,  The  American  Bcstg.  Co.. 
— (BR-1568). 

WABB-FM  Mobile,  Ala.,  The  Mobile  Press 
Register—  (BRH-394). 

Remote  Control 
WWWB  Jasper,  Ala.,  Bankhead  Bcstg.   Co. — 

(BRC-632). 

KARK  Little  Rock,  Ark. — Arkansas  Radio  & 
Equipment  Co.— (BRC-629). 
WFPG  Atlantic  City,  N.  J.,  Neptune  Bcstg.  Corp. 

—  (BRC-631). 

WBLK  Clarksburg,  W.  Va.,  Ohio  Valley  Bcstg. 
Corp.— (BRC-630). 

Renewal  of  License 
WPRY  Perry,  Fla.,  Taylor  County  Bcstg.  Co.— 

(BR-2927). 

WIAC  Santurce,  P.  R.,  Radio  Station  WIBS  Inc. 

—  (BR-1860). 

Applications  Returned 

WETO  Gadsden,  Ala.,  Gadsden  Radio  Co. — 
Renewal  of  license  (Incomplete). 

WPFD  Darlington,  S.  C,  Frank  A.  HuU,  tr/as 
Darlington  Bcstg.  Co. — Voluntary  assignment  of 
CP  to  Blue  Ridge  Bcstg.  Co.  (Not  complete). 

WWON-FM  Woonsocket,  R.  I.,  Woonsocket 
Bcstg.  Co. — License  to  cover  CP  to  make  changes 
in  licensed  station.  Filed  on  wrong  form. 

WEMC  (FM)  Harrisonburg,  Va.,  Board  of 
Trustees  of  Eastern  Mennonite  College  Inc. — 
Mod.  of  CP  to  make  changes. 

License  for  CP 
WFMF  (FM)  Chicago,  111.,  Functional  Music  Inc. 
—License  to  cover  CP  (BPH-1975)  which  author- 
ized changes  in  licensed  station  (BLH-1026). 

Modification  of  CP 
KOPO-TV  Tucson,  Ariz.,  Old  Pueblo  Bcstg.  Co. 
—Mod.  of  CP  (BPCT-1169)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date  to 
12-1-55  (BMPCT-2740). 


WKJG-TV  Fort  Wayne,  Ind.,  Northeastern  D 
diana  Bcstg.  Co. — Mod.  of  CP  (BPCT-516)  as  mod. 
which  authorized  new  tv  station  to  extend  com 
pletion  date  to  7-1-55  (BMPCT-2736). 

WBAL-TV  Baltimore,  Md.,  The  Hearst  Corp.-' 
Mod.  of  CP  (BPCT-652)  as  mod.  which  authorize  J_ 
changes  in  facilities  of  existing  tv  station  to  ex  % 
tend  completion  date  to  5-1-55  (BMPCT-2742).  T 

WRTV  (TV)  Asbury  Park,  N.  J.,  Atlantic  Vide  i 
Corp.— Mod.  of  CP  fBPCT-1213)  as  mod.  whic  ! 
authorized  new  tv  station  to  extend  completio: 
date  to  5-1-55  (BMPCT-2743). 

WPTR-TV  Albany,  N.  Y.,  Patroon  Bcstg.  Co.- 
Mod.  of  CP  (BPCT-405)  as  mod.  which  authorizes 
new  tv  station  to  extend  completion  date  tc 
8-1-55  (BMPCT-2738). 

WHTJM-TV  Reading,  Pa.,  Eastern  Radio  Corp.— 
Mod.  of  CP  (BPCT-268)  as  mod.  which  authorize 
new  tv  station  to  extend  completion  date  t<" 
8-1-55  (BMPCT-2739). 

WRAK-TV  Williamsport,  Pa.,  WRAK  Inc.— 
Mod.  of  CP  (BPCT-5211  as  mod.  which  authorized 
new  tv  station  to  extend  completion  date  to 
7-12-55  (BMPCT-2735). 

WBTW  (TV)  Florence,  S.  C,  Jefferson  Standarc 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1341)  as  mod 
which  authorized  new  tv  station  to  extend  com-, 
pletion  date  to  4-15-55  (BMPCT-2741). 

WJHL-TV  Johnson  City,  Tenn.,  WJHL  Inc.— 
Mod.  of  CP  (BPCT-845)  as  mod.  which  authorized 
new  tv  station  to  extend  completion  date  tc 
7-29-55  (BMPCT-2734). 

WSAZ-TV  Huntington,  W.  Va.,  WSAZ  Inc.— 
Mod.  of  CP  (BPCT-896)  as  mod.  which  authorized 
changes  in  facilities  of  existing  tv  station  to  ex- 
tend completion  date  to  8-1-55  (BMPCT-2744). 

January  18  Decisions 

BROADCAST  ACTIONS 
By  the  Broadcast  Bureau 
Actions  of  Jan.  14 
Granted  License 
KFAC-FM  Los   Angeles,   Calif.,   Los  Angeles 
Bcstg.  Co. — Granted  license  covering  changes  in 
fm  station  (BLH-1024). 

WMAX  Grand  Rapids,  Mich.,  WMAX  Die- 
Granted  license  for  am  station;  1480  kc,  500  w-D 
(BL-5571). 

Granted  CP 

KETX  (TV)  Tyler,  Tex.,  Jacob  A.  Newborn  Jr. 

— Granted  CP  to  replace  expired  permit  (BPCT- 
1422)  as  mod.  which  authorized  new  tv  station 
on  ch.  19  (BPCT-1939). 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  bv  remote  control: 

KARK  Little  Rock.  Ark.;  WBLK  Clarksburg, 
W.  Va.;  WFPG  Atlantic  City,  N.  J. 

Modification  of  CP 

The  following  stations  were  granted  extension 
of  completion  dates  as  shown: 

WPBN-TV  Traverse  City,  Mich.,  to  7-25-55; 
WSTF  Stamford.  Conn.,  to  7-27-55:  WJHL-TV 
Johnson  City.  Tenn..  to  7-28-55:  WTVN-TV  Co- 
lumbus, Ohio,  to  7-21-55. 

Actions  of  Jan.  13 
Granted  License 
KCCT-FM  Corpus  Christi,  Tex.,  International 
Radio  Co. — Granted  license  for  fm  station  (BLH- 

1023). 

KCOV  Corvallis,  Ore.,  Mid-Land  Bcstg.  Co. — 

Granted  license  for  am  station;  1240  kc,  250  w-U 
(BL-5568). 

WFHG  Bristol,  Va.,  Bristol  Bcstg.  Co. — Granted 
license  covering  increase  in  day  power  to  5  kw 
and  installation  of  new  transmitter  (BL-5583). 

Modification  of  CP 
KTYL  Mesa,  Ariz.,  Harkins  Bcstg.  Inc.— Granted 
Mod.   of   CP   for  change   in   type  transmitter; 
(BMP-6712);  also  extension  of  completion  date  to 
5-9-55  (BMP-6743). 

Remote  Control 
WWWB    Jasper,    Ala.,    Bankhead    Bcstg.  Co. 
— Granted  authority  to  operate  transmitter  by 
remote  control  (BRC-632). 

Granted  CP 

KTVE  (TV)  Longview,  Tex.,  East  Texas  Tv  Co. 
—Granted  CP  to  replace  expired  CP  (BPCT-1777) 
as  mod.  which  authorized  replacement  of  expired 
CP  (BPCT-607)  for  new  tv  station  (BPCT-1938). 

Modification  of  CP 
KVOS-TV    BeUingham,    Wash.,    KVOS    Die. — 

Granted  extension  of  completion  date  to  7-30-55. 

Actions  of  Jan.  12 
Granted  License 
WBOF   Virginia   Beach,   Va.,  Virginia  Beach 
Bcstg.   Corp. — Granted   license  for  am  station; 
1600  kc,  1  kw-D  (BL-5562). 

KVIN  Vinita,  Okla.,  Vinita  Bcstg.  Co.— Granted 
license  for  new  am  station;  1470  kc,  500  w,  D 
(BL-5573). 

KACT  Andrews,  Tex.,  Andrews  Bcstrs. — Grant- 
ed license  for  am  station,  1360  kc,  500  w-D  (BL- 
5567). 

KSML  Seminole,  Tex.,  Seminole  Bcstrs.— Grant- 
ed license  for  am  station;  1250  kc,  1  kw-D  (BL- 
5572).  „ 

KBRL  McCook,  Neb.,  The  McCook  Bcstg.  Co.— 

Granted  license  covering  changes  in  am  station; 
1300  kc,  1  kw,  D  (BL-5555). 

(Continued  on  page  94) 


AM  Station  Wanted 
NORTHERN  CALIFORNIA 

We  have  a  well  qualified  buyer  seeking  a  single  station  market 
with  profitable  record.  Can  pay  up  to  $125,000.00. 

We  have  a  number  of  capable  buyers  ready  to  move  on  any 
good  radio  or  television  property.  All  negotiations  are  handled , 
confidentially. 

Appraisals    •    Negotiations    •  Financing 

BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-NEWSPAPER  BROKERS 

WASHINGTON,  D.  C.                               CHICAGO  SAN  FRANCISCO 

James  W.  Blackburn                         Ray  V.  Hamilton  William  T.  Stubblefield 
Clifford  Marshall                             Phil  Jackson 

Washington  Bide.                             Tribune  Tower  235  Montgomery  St. 

Sterling  3-4341-2                           Delaware  7-2755-6  Exbrook  2-5671-2 
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PROFESSIONAL  CARDS 


NSKY  &  BAILEY  INC. 

e  Offices 
e  Sales  St.,  N.  W.     ME.  8-5411 
and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
.-■ron,  D.  C.         ADams  4-2414 
Member  AFCCE  * 


riercial  Radio  Equip.  Co. 
, =tt  L.  Dillard,  Gen.  Mgr. 
NATIONAL  BLDG.       Dl.  7-1319 
WASHINGTON,  D.  C. 
-BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 


Member  AFCCE 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
Pennsylvania  Bldg.       Republic  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING      DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


ank  h.  Mcintosh 

NSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  * 


<EAR  &  KENNEDY 

I8th  St.,  N.  W.     Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Sheraton  Bldg. 

Washington  5,  D.  C 

REpublic  7-3984 

Member 

AFCCE * 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.      4212  S.  Buckner  Blvd. 
Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE* 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


LYNNE  C.  SMEBY 

gistered  Professional  Engineer" 
|g  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  3-1230 — Executive  3-5S51 
(Nights-holidays,   Lockwood  5-1819) 
Member  AFCCE  * 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE* 


OBERT  L.  HAMMETT 

■  NSULTING  RADIO  ENGINEER 

821  MARKET  STREET 
N  FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vcmdivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE* 


G.  ROUNTREE,  JR. 

4515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 


VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway         Sunset  9-9182 

Denver,  Colorado 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


SERVICE  DIRECTORY 


•stom-Built  Equipment 
S.  RECORDING  CO. 

t  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 

JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Me. 


CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Accredited  Technical  Institute  Curricula 
3224  16th  St.,  N.W.,  Wash.  10,  D.  C. 
Practical    Broadcast,    TV,    Electronics  en- 
gineering    home     study    and  residence 
courses.     Write  For  Free  Catalog,  specify 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Service  Directory  advertising 
contact 

Broadcasting  •  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C. 


Broadcasting    •  Telecasting 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.  Checks  and  money  orders  only. 
Deadline:   Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  25#  per  word — 
$2.00  minimum. 

All  other  classifications  30#  per  word — $U-00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Bkoadcabt- 
nra  •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 


Help  Wanted 


Managerial 


Sales  manager.  Growing  national  company  offers 
unusual  "spot"  for  man  who  has  a  solid  and 
successful  background  of  sales  and  training  men. 
Salary,  liberal  commission  and  travel  expenses. 
Box  999F,  B-T. 


Salesmen 


Florida — experienced  man,  draw  against  15% 
Box  661F,  B-T. 

Wanted:  Salesman  or  woman.  Big  pay,  large 
percentage.  Write  Box  847F,  B-T. 

Salesman  -  announcer.  Opportunity  to  make 
money.  $225  monthly  base,  15%  commission. 
$400  guarantee  for  first  two  months.  Must  be 
top  announcer,  willing  to  work.  Send  tape,  all 
information  first  letter.  Box  900F,  B-T. 

Radio  salesman  for  prosperous  Pennsylvania 
market.  Supply  employment  record  and  mini- 
mum income  requirements  with  application.  Box 
938F,  B-T. 

Salesman — assistant  manager  for  kilowatt  day- 
time station  in  southern  city  of  8,500  population 
Must  be  experienced  in  sales  and  programming 
and  should  have  a  good  background  of  small  city 
operation.  Send  picture  and  complete  details 
to  Box  948F,  B-T. 


BROADCASTERS  EXECUTIVE 
PLACEMENT  SERVICE 

EXECUTIVE  &  STAFF  LEVELS 
CONFIDENTIAL  CONTACT 
NATIONWIDE  SERVICE 

CORRECTION  .  .  . 

In  our  advertisement  last  week,  in  this 
same  space,  the  printer  omitted  several 
words  from  the  last  paragraph.  We  are 
NOT  looking  for  top  executives  who  just 
want  "to  change  jobs."  We  ARE  looking 
for  able  executives  and  staff  personnel  .  .  . 
qualified  for  career  advancement. 

Just  to  set  the  record  straight  .  .  .  here 
is  the  full  copy. 

Whether  you  are  looking  for  a  top  ex- 
ecutive, or  want  to  change  jobs,  investigate 
with  complete  confidence  our  service  for 
managerial,  sales,  programming,  engineer- 
ing and  all  staff  positions. 

EXPERIENCE  .  .  . 

This  is  a  specialized  professional  service 
that  taps  wide  resources,  headed  by  a  man 
of  long  experience  in  TV  and  Radio  .  .  . 
Howard  S.  Frazier.  Broadcasters  Place- 
ment Service,  established  in  1950,  is  a 
division  of  this  pioneer  station  manage- 
ment firm. 

FRAZIER   TV-AM  MANAGEMENT 
SERVICES 


Revenue  Estimates 
Station  Appraisals 
Operation  Analysis 
Station  Plant  Design 
Station  Organization 


Programming 
Sales  &  Promotion 
Expert  Testimony 
Rate  Studies 
Low  Cost  Operation 


HOWARD  S.  FRAZIER 

TV  &  Radio  Management 
Consultant 

708  Bond  Bldg.,  Washington  5,  D.  C. 


RADIO 


Help  Wanted— (Cont'd) 

Florida  .  .  .  Want  qualified  salesman-announcer. 
Want'a  make  money.  $100.00  guarantee  week, 
right  man,  three  openings,  two  pop  and  one  hill- 
billy field.  Must  be  tops.  Good  past  record.  Full 
information  first  letter.    Box  19G.  B-T. 


Radio  salesman — top  commissions,  drawing  ac- 
count, insurance,  retirement  plan.  5000  watt  radio 
station  with  tv  affiliate  in  rich  upper  midwest. 
Box  20G,  B-T. 

Radio  salesman  needed  at  once.  Excellent  Cali- 
fornia market.  Experience  and  previous  sales 
record  required  when  applying.  Opportunity  of 
earning  $6000— $10,000.  Ed  Urner.  KERO,  Bakers- 
field,  California.  Phone  Fairview  7-1441. 

KVOU-MBS,  Uvalde,  Texas,  needs  experienced 
salesman  with  ability  to  hold  down  an  an- 
nouncing position.  Send  references  in  first  letter. 

Long  established  5kw  CBS  affiliate  wants  experi- 
enced radio  salesman.  Opportunity  good  income 
based  on  guarantee  plus  commission.  Pleasant 
university  town.  Send  complete  resume,  picture 
and  references  to  J.  D.  Swan,  Manager,  WCAX, 
Burlington,  Vt. 


Nashville's  most  promotion  minded,  progressive, 
independent  with  top  local  sponsor  acceptance 
wants  2  experienced,  creative  radio  salesmen. 
Guaranteed  draw  against  high  commission.  Only 
high  caliber,  sober,  intelligent,  permanent  men 
with  proven  record  need  apply.  Contact  Harvev 
L..  Glascock.  Executive  VP.  General  Manager. 
WKDA,  Nashville,  Tenn. 

Experienced  man  for  limited  sales  force  in  active 
market.  Excellent  ratings,  public  acceptance  and 
negro  specialization  will  allow  top  earnings. 
Company  is  important  group  operation  with  full 
benefits.  Advancement  to  commercial  manager 
good  possibility.  Full  details  immediately  to 
Manager,  WRAP,  Norfolk,  Virginia. 


Announcers 


1st  combo,  announcing,  management  new  500 
watt  DT.  Oklahoma.  Box  84F,  B-T. 

Program  minded  announcers  with  1st  tickets. 
Indiana.    Box  262F,  B-T. 

Florida— pop  DJ  personality.  Send  tape  and 
resume.    Box  662F,  B-T. 

Experienced  announcer  morning  shift,  friendly 
Pennsylvania  ind.  DT.  $75.  No  drifters  or  begin- 
ners. Send  tape,  references  and  background.  Box 
804F,  B-T. 

Man  with  a  one-two  punch!  Illinois  independent 
kilowatter,  in  the  nation's  most  attractive  and 
fastest  growing  industry — farm  area,  will  pay 
handsome  salary  to  a  man  who  can:  (1)  entertain 
with  a  microphone,  (2)  sell  with  a  microphone. 
We  want  an  experienced,  versatile  young  man 
who  can  do  disc  shows  with  humor  and  sparkle 
and  an  authoritative  newscast.  Best  working  con- 
ditions, modern,  well  equipped,  attractive  station; 
liberal  extra  benefits.  Write  full  information  to 
Box  827F,  B-T. 

Experienced  announcer  for  permanent  position 
with  south  Texas  independent.    Box  981F,  B-T. 

Need  immediately,  experienced  staff  announcer. 
Eastern  North  Carolina  kilowatt  station.  Send 
full  details  first  letter.   Box  36G,  B-T. 

Announcer  wanted  .  .  .  Mature  voice,  prefer 
married  man,  news  &  sports  plus  commercials 
if  desired.  Send  tape  and  detailed  information. 
College  town,  east  Texas,  regional  independent. 
KSFA,  P.O.  Box  56,  North  Street  Station,  Nacog- 
doches. Texas. 


RADIO 


Help  Wanted— (Cont'd) 

Immediate  opening,  experienced  announcer  wit 
first  class  ticket.  Send  full  details  and  tape  t 
KSTT,  Davenport,  Iowa. 

Immediately  good  hillbilly  and  popular  D.i 
Send  full  details  and  tape  to  James  M  Wilder 
WBML,  Macon,  Georgia. 

Wanted — experienced  staff  announcer.  Send  fu-i- 
details  to  WCNH,  Quincy,  Florida. 


Immediate   opening  for   experienced   staff  a 
nouncer.     Aggressive    lkw    independent  goin 
5000  watts  fulltime.    Good  working  conditior: 
Prefer  personal  interview  if  possible  Contac 
Manager.  WCOJ,  Coatesville,  Pa. 

Experienced  announcer  wanted.  Ad-lib  preferred 
Salary  open.  No  floaters.  Excellent  working  con 
ditions.  George  Shurden,  WMFC,  Monroeville 
Alabama. 

Experienced  versatile  announcer,  needed  im 
mediately.  Send  tape  along  with  resume  statin- 
age,  experience,  martial  status  and  salary  ex^ 
pected  to  Radio  Station  WSOO,  Sault  St.  Marie 
Michigan. 

Announcer,  first  phone  immediately.  Emphasi; 
on  announcing.  Send  tape,  references  and  back 
ground.  Howard  Ward,  WWBG,  Bowling  Green 
Ohio. 

We  want  a  thoroughly  experienced  DJ  and  staff- 
man  with  pleasant,  mature  voice,  strong  com- 
mercial   delivery.     Fine    opportunity.  Apph 


WWIM,  Baltimore  1.  Maryland. 


Technical 


West  Texas  kilowatt  independent  needs  experi- 
enced first-phone  man  for  chief  engineer  and  an- 
nouncing or  sales.    Good  salary  for  right  man:'  - 
Send  details  including  audition  recording  to  Box 
910F,  B-T. 


Chief  engineer  with  good  announcing  ability- 
Starting  pay  $90.00  a  week.  Prefer  family  mah 
Must  be  stable.  Southern  network  station  Bo\ 
959F.  B-T. 

Wanted:  Qualified  first  phone  combo  man  to  fill- 
upcoming  chief  engineer  position.  Progressive-! 
daytimer.  Kansas  City  area.  Good  salary., 
pleasant  working  conditions  for  sober,  coopera- 
tive man.  Send  tape,  background,  references  to 
Box  985F.  B-T. 


Transmitter  operator— Leading  station  in  south- 
east has  opening  for  transmitter  operator  with 
first  class  license.  Previous  broadcast  experience  ■  - 
not  required,  but  prefer  young  man  with  ama 
teur  background  or  similar  aptitudes  and  in 
terests  who  can  learn  and  develop  in  an  ex 
panding  organization.    Box  59G.  B-T. 


First-phone  operator.  Immediate  opening  Full 
particulars  first  letter.  WASA,  Havre  de  Grace, 
Maryland. 


Television    and    radio    technicians    wanted  by 
WKZO  AM  and  TV,  Kalamazoo,  Michigan.   This  - 
vhf  station  wants  men  who  are  intersted   im  1 
working  for  a  prestige  station  that  offers  excel- 
lent   working    conditions    and    manv  benefits 
WKZO  is  interested  in  men  with  sound  tech- 
nical training  who  have  a  sincere  desire  to  be- 
come an  integral   part  of  an   established  and. 
stable  company.    Send  complete  information  to 
Arthur  Covell,  Chief  Engineer,  WKZO.  Kalama- 
zoo, Michigan.   All  replies  confidential. 

Production-Programming,  Others 


Opening  about  April  1st  for  experienced  attrac- 
tive gal  with  flair  for  selling,  copywriting.  pro- 
motion— to  be  commercial  manager  at  fast  grow- 
ing 250  watt  on  east  coast  of  Florida.  Salary- 
plus  commission.  Real  opportunity  for  right  per- 
son not  afraid  to  work.  Send'  sample  copy 
resume.  photo  and  full  details.  Also  whether  or 
not  you  own  a  car.  Personal  interview  will  be 
reauired.  We  pay  transportation  one  way.  Box 
26G,  B-T. 

Girl  able  to  write  letters,  rapid  typist,  bookkeeper 
familiar  all  phases  radio.  Ideal  opportunity- 
Box  58G,  B-T. 


Wanted— experienced  female  continuity-  chief- 
good  pay — air  yvork — 40  hour  yveek — car  neces- 
sary for  position  at  1000  watt  station  southwest- 
job  open  February— send  details  to  Dave  Button 
KSVP.  Artesia,  New  Mexico. 


Copywriter:  Qualified,  experienced  radio  copy 
writer  needed  at  once.  Apply  by  letter  giving 
experience,  references,  etc.,  to  Continuity  Direc- 
tor, WILS,  Lansing,  Michigan. 


RADIO 


RADIO 


RADIO 


Help  Wanted— (Cont'd) 


55  pperienced  radio  newsman  needed  at  northern 
inois  daytime  independent.  Must  have  experi- 
ce  at  gathering  and  writing  local  news.  Start- 

1  ig  salary  S85  per  week.  P.  O.  Box  500,  Waukegan, 

I  Enois. 


Situations  Wanted 


Managerial 


anager.  assistant  manager,  program  manager. 
;  sventy-seven  years  experience  in  all  phases  of 
i  itdio.    Complete  history  in  industry  available, 
ox  897F,  B>T. 


3  eneral  manager — am-tv.  Top  record  in  four  sta- 
ons.  Excel  in  bringing  non-profitable  operation 
}  profit  side  of  ledger  and  keeping  it  there.  Will 
ianage  am-tv  operation,  or  will  lease  or  manage 

_m  station.  Excellent  references.  Box  986F,  B«T. 


Visconsin  only — manager.  Capable  administrator, 
alesman,  PD,  announcer.  Employed — available  30 
ays.  Box  23G,  B-T. 


-eneral — commercial  manager  with  well  rounded 
Experience,  proof  of  performance,  and  ideas  that 
uild  ratings  and  increase  sales.  Box  24G,  B«T. 


-  tation    manager — experienced,    well  qualified, 
peeking  advancement  opportunity  radio  or  tele- 
lsion  management.  Box  39G,  B-T. 


-Ianager  ...  22  years  experience.  Radio  and  tv. 
jk.U  phases.  Excellent  references.  Box  62G,  B-T. 


Salesman 


Station  reorganization  makes  available  one  of  our 
op  salesmen.  Excellent  character,  occupational 
■eferences.  Family  man,  34,  hard  worker.  Rec- 
ommended very  highly.  Also  first  class  license 
-:ontrol  operator  capable  of  maintenance,  highly 
recommended.  Box  998F,  B-T. 
Ij_  

Announcers 


Announcer — 1  year  wants  to  move  up.  Strong 
on  commercials,  news,  music,  sports.  Operates 
■console.  Tape  and  photo  available.  Will  travel. 
Box  838F,  B«T. 


Announcer.  Light  experience — relaxed.  DJ-idea 
.  man,  veteran,  23,  car.  Box  896F,  B-T. 


Staff  announcer — three  years  experience.  Versa- 
Hile,  alert.  Have  handled  sports.  Good  back- 
'  ground.  Permanent  position  only.  Box  977F,  B»T. 


,  Smiles-a-plenty,  clever,  amusing  morning  team. 
:  3  years  experience,  vets,  married,  looking  for 

bigger  market.    Sample  tape,  resume  available. 

Best  reference  present  employer.  Package  AFTRA 

min.,  plus  talent.  Box  983F,  B-T. 


Handsome,  likeable  fellow  desiring  to  relocate  up 
north.  If  you  need  a  good  announcer,  not  a  hot 
shot,  try  me.  Box  984F,  B«T. 


Announcer,  mature,  single,  reliable.  Excellent  on 
commercials,  strong  news,  good  DJ.  Engaging  per- 
sonality. Tape  on  request.  Box  990F,  B-T. 


Announcer:  All  phases,  4  years — married,  veteran. 
Prefer  Chicago  area  or  midwest.  Box  991F,  B-T. 


5000  watt  sportscaster,  best  references,  outstand- 
;ng  play-by-play,  desires  5000  watt  calibre  posi- 
tion in  sports-minded  station.  Midwest  only. 
Strong  on  all  major  sports,  able  to  produce  imme- 
diately. 4  years  experience,  single,  vet.  Minimum 
salary,  S5000  per  year.  Box  994F,  B»T. 


Announcer — deejay,  thorough  knowledge  of  mu- 
sic. Limited  experience,  trained  by  top  profes- 
sionals, single,  will  travel,  tape,  resume.  Box 
995F,  B»T. 


Experienced  versatile  announcer  presently  em- 
ployed as  morning  man  seeks' position  with  pro- 
gressive organization.  North  . central  location  pre- 
ferred. Background  and  ability  will  please.  Tape 
on  request.  Box  997F,  B-.T. 


Experienced  announcer,  copy  and  rewrite  wants 
permanent  position.   Box  12G,  B-T. 


Situations  Wanted — (Cont'd) 


Morning  man,  married,  capable  and  dependable 
seeks  permanent  employment.  Box  14G,  B»T. 


Twelve  (12)  years  experience — sales,  announcing, 
programming,  copy.  Family  man,  non-drinker, 
excellent  references.  Stable,  dependable.  Satis- 
faction guaranteed.    Box  15G,  B-T. 


College  grad,  vet,  26,  for  permanent  position.  DJ, 
news,  announcing.  Pleasant  disposition,  nice 
voice,  knowledge  of  music,  do  singing  commer- 
cials. Grad  Fort  Monmouth  microwave  school; 
have  3rd  phone  ticket;  advanced  degree  courses 
Columbia  University  and  WRCA  studios.  Box 
25G,  B-T. 


Thorough  experience,  mature  style.  Would  locate 
as  announcer,  PD  or  writer  in  Florida.  Perma- 
nent, reliable.  $80  weekly  minimum.  Box  27G, 
B-T. 


"Do  nothin'  till  you  hear  from  me" — DJ,  sports, 
play-by-play,  versatile,  employed,  2  years  expe- 
rience, vet,  married,  28,  reliable.  Box  28G,  B-T. 


Can  you  use  top  notch  play-by-play  announcer 
who's  no  slouch  at  DJ,  news  or  sales.  Employed. 
26.  Family.  Box  33G,  B«T. 


First  phone,  30,  single,  3*2  years  am  transmitter 
experience,  availabile  immediately.  Box  34G, 
B-T. 


Announcer,  presently  working,  copy  writer,  26, 
college  graduate,  single,  veteran.  Box  40G,  B»T. 


All  phases  of  radio,  strong  sports,  pleasant  per- 
sonality. Desires  community  minded  station.  3rd 
ticket.  Box  42G,  B«T. 


Staff  announcer,  strong  on  writing,  news,  DJ,  3rd 
class  ticket.  Single.  Box  43G,  B-T. 


Staff  announcer — strong  news,  sports — commer- 
cial DJ.  Single,  veteran — travel — tape  on  request. 
Box  45G,  B-T. 


Announcer,  smooth  DJ,  strong  on  news,  friendly, 
hard  worker,  travel,  married.  Box  46G,  B«T. 


All  around  staff  announcer,  strong  on  news.  De- 
sires permanent  position,  3rd  ticket.  Box  50G, 
B-T. 


Announcer,  deejay,  available  now.  Go  anywhere, 
eager  to  please.  Coached,  by  top  New  York  an- 
nouncers, but  not  hot-shot.  Looking  for  oppor- 
tunity to  prove  myself  an  asset  to  your  station. 
Sober,  dependable.  Tape  and  resume  on  request. 
Box  51G,  B»T. 


Announcer,  light  experience,  single,  good  DJ, 
news,  sports,  board,  tape.  Box  52G,  B'T. 


Announcer,  light  experience,  commercial  voice, 
DJ,  news,  sports,  board,  tape.  Box  53G,  B-T. 


Announcer — strong  on  music,  news,  sports.  Ex- 
pert console  operator.  Graduate,  Midwestern. 
Box  56G.  B'T. 


News,  commercial,  D J.  Vet.  College.  Presently 
1  kw.  Desire  advancement.  Box  67G,  B-T. 


Announcer — seeking  position  with  future — single, 
veteran,  will  travel.  Board — restricted  license. 
Limited  experience.  Tape  and  resume  on  request. 
Bill  Alden,  24  Fairfield  Avenue,  Stamford.  Conn. 


Negro  DJ.  Tape,  references.  Walter  Betner, 
106-18  Ruscoe  Street,  Jamaica,  L.  I.,  N.  Y. 


Announcer,  30,  single,  draft  exempt,  16  months 
experience  staff  announcer,  permit.  Specialty — 
sports  play-by-play.  Prefer  midwest.  Station 
where  employed  curtailed  broadcasting.  Avail- 
able for  interview.  Ken  Burkhardt,  919  W.  Peral, 
Staunton,  Illinois.  Telephone— 328W. 


Situations  Wanted — (Cont'd) 


Announcer,  single  4  years  experience,  interested 
in  programming.  Manager  knows  of  this  ad,  will 
give  recommendation.  Stewart  Chamerlain, 
KGAK,  Gallup,  N.  M. 


Sports  announcer — 4  years  experience.  Play-by- 
play. Familiar  all  phases  radio.  Desires  position 
with  progressive  station.  Steady,  sober  and  very 
dependable.  The  best  of  references.  Contact  Ken 
Jones,  2977  Merrill  Avenue,  Huntington,  West  Vir- 
ginia. 


Negro  staff  announcer,  board,  copy,  news  and  DJ. 
College  degrees  and  public  relations  experience. 
Salary  secondary  to  opportunity.  Milton  McFar- 
lane.  737  11th  Street,  N.  W.,  Washington,  D.  C. 
Me.  8-5255. 


All-around  announcer.  Strong  on  news,  pleasant 
personality,  3rd  ticket.  Coached  by  top  New  York 
announcer.  Desires  community  minded  station. 
Phil  Roberts,  1623  St.  Johns  Place,  Brooklyn,  New 
York.  PR  4-7671. 


Sports-staff  announcer,  9  years  experience  at 
three  stations.  Is  Brooklyn  Dodger  scout.  Reli- 
able, no  floater.  Married,  one  child.  Prefer  north- 
east. Contact  Phil  Spencer,  6  Curtis  Street,  Glov- 
ersville,  N.  Y. 


Sports — basketball,  football,  very  much  interested 
in  baseball,  2  years  commercial  experience.  Tem- 
ple University  graduate.  Travel  anywhere.  Con- 
tact Nicholas  Virgilio,  WCMC,  Wildwood,  N.  J. 


Wanted:  Announcing  position  in  southeast.  21 
months'  experience:  third  class  license;  age  25. 
Ed  Whitehead,  233  College  Street,  Macon,  Ga. 


HELP! 

If  that  is  what  you  need — HELP — you 
should  be  interested  in  our  Placement 
Department.  We  offer  you  graduates 
who  can  double  in  several  capacities. 
They  are  not  "specialists",  but  have 
been  thoroughly  trained  for  a  com- 
bination of  jobs  by  professionals  using 
standard  commercial  equipment  in  our 
studios. 

•  Announcers 

(Tv  &  Radio) 

•  Camera  Men 

•  Continuity  Writers 

(Tv  &  Radio) 

•  Floor  Men 

•  Salesmen 

•  Sales  Service  Men 

•  Traffic  Assistants 

(Tv  &  Radio) 

•  Film  Editors 

•  Projectionists 

•  Artists 

(Comm.  lettering  &  Design) 

Remember,  our  service  is  FREE.  We 
are  not  an  employment  agency.  We 
simply  supply  you  with  trained  grad- 
uates from  our  School  who  have  been 
screened  for  ability  and  willingness  to 
work.  Write  John  Birrel,  Placement 
Director,  for  complete  background 
data. 

NORTHWEST  RADIO  &  TELEVISION  SCHOOL 

1221  N.W.  21st  Avenue 
Portland  9,  Oregon 

with  schools  in 

HOLLYWOOD  •  CHICAGO  •  PORTLAND 


RADIO 


Situations  Wanted — (Cont'd) 


Announcers-writers,  thoroughly  trained  all  phases 
by  top  professionals.  Midwestern  Broadcasting 
School,  228  S.  Wabash  Ave.,  Chicago  4,  111. 
Wabash  2-0712. 


Trained  announcers  and  copywriters.  National 
Academy  of  Broadcasting,  3338  16th  Street,  N.W., 
Washington,  D.  C.  DE  2-5580. 


Staff  announcers  (4).  Board  trained  for  tough 
commercial  schedule.  Pathfinder  School  of  Ra- 
dio, 737  11th  Street,  N.W.,  Washington,  D.  C. 
Me.  8-5255. 


Technical 


Engineer — six  years  experience  studio,  transmit- 
ter, remotes,  recordings.  Box  680F,  B-T. 


Radio  telephone  operator  first  class  license.  One 
year  am  experience.  Three  years  schooling  in- 
cluding tv  and  radio  service  and  repair.  Desire 
position  with  radio  broadcasting  or  tv  station. 
Box  978F,  B-T. 


Experienced  am-tv  engineer,  1st  phone,  desires 
permanent  job  with  future.  Am  all  phases;  tv 
xmtr,  switcher,  camera,  microwave  maintenance. 
Box  987F,  B-T. 


Chief  engineer  for  small  station.  Technician  tv. 
Seventeen  years  experience.  Strong  on  installa- 
tion and  maintenance.  Mature,  married,  sober. 
No  drifter.  Desire  permanence.  All  offers  con- 
sidered.  Interested  south.   Box  989F,  B-T. 


Chief  engineer  with  experience  in  all  phases  of 
radio  broadcasting  desires  position  in  east  or 
midwest.  Can  install  and  maintain  all  equipment. 
Box  992F,  B-T. 


Chief  engineer,  long  experience,  maintenance 
and  construction.  Responsible,  steady  worker. 
Own  car  and  tools.  Best  references,  including 
present  employer.  Box  16G,  B-T. 


First  phone  man  with  V/z  years  in  am-fm.  Can 
also  handle  RCA  video  equipment.  Available  in 
two  weeks.  Box  18G,  B-T. 


Engineer,  1st  phone.  Experience;  studio  and 
transmitter.  Available  immediately.  Box  22G, 
B-T. 


Thoroughly  experienced  audio  and  transmitter 
operator,  50kw  experience,  car.   Box  30G,  B-T. 


Chief  engineer,  experienced  in  installation,  con- 
struction,  maintenance  directional  antenna  am- 
fm-tv,  prefer  east.  Box  37G,  B-T. 


Production-Programming,  Others 


Television  and  radio  director  and  producer 
thoroughly  experienced  in  every  phase  of  pro- 
duction, creation,  budget  administration,  direc- 
tion, agency  relations,  talent  negotiations  .  .  . 
Desires  position  of  program  and/or  production 
manager  of  station  or  network,  or  television  and 
radio  director  of  advertising  agency.  Long  rec- 
ord of  successful,  high-rate  shows  from  comedy 
to  opera.   Excellent  references.    Box  975F,  B-T. 


Young  man,  23,  mild  cerebral  palsy  handicap, 
very  ambitious,  good  references,  seeks  beginners 
clerical  opportunity  with  radio  station.  Box 
976F,  B-T. 


Canadian  newsman  desires  position  as  news  di- 
rector in  US.  Was  senior  member  news  service 
that  won  RTNDA  award  two  successive  years. 
Can  handle  men.  Authoritative  voice.  Six  years 
radio  experience,  some  television.  Will  form 
news  service  if  offer  attractive.  Box  980F,  B-T. 


All  around  production  assistant— SRT  graduate 
—light  experience  in  all  phases.  3rd  class  license. 
Resume  on  request.  Box  996F,  B-T. 


Program  director— announcer— experienced  with 
ability  to  create  new  business  for  you.  Will  go 
anywhere  for  opportunity.  Box  41G.  B-T. 


RADIO 


Situations  Wanted — (Cont'd) 


Programming -production:  Young  man;  veteran: 
7  years  theatre  experience;  SRT  graduate  de- 
sires position  with  progressive  station  seeking 
imaginative,  aggressive  production  aide.  Thor- 
ough knowledge  of  sets  and  lighting.  Economic- 
ally minded.  Can  double  in  brass  on  equipment. 
3rd  class  phone.  Knowledge  of  music.  Box  44G, 
B-T. 


Program  or  production  director  with  five  years 
experience  in  direction,  news,  continuity,  sports 
and  music.  Independent  and  network  operation. 
Some  tv.  Available  now.  Far  west  or  major  city 
location  preferred.  Salary  open.  Box  47G,  B-T. 


Program  director-salesman,  announcer,  produc- 
tion. 1st  phone.  Salary  plus  commission.  Box 
60G,  B-T. 


TELEVISION 


Help  Wanted 


Technical 


Transmitter  engineer — New  York  State  am-tv — 
vhf— has  opening.   Box  11G,  B-T. 


Wanted  immediately,  two  television  transmitter 
engineers  for  California's  first  fifty  kw  vhf.  18 
months  tv  transmitter  experience,  preferably  on 
General  Electric  transmitters  desired.  $105.  per 
40  hours,  5  day  week.  Send  full  background  to 
Peter  Onnigian,  Chief  Engineer,  KBET-TV,  601 
7th  Ave.,  Sacramento,  California. 


Experienced  tv  engineer,  capable  of  assuming 
chief's  responsibilities  for  Fairbanks.  Alaska. 
Write  air  mail  full  qualifications  and  references 
to  A.  G.  Hiebert,  KTVA,  Anchorage,  Alaska. 


Assistant  chief  engineer  for  lOOkw  vhf.  Must 
have  thorough  knowledge  video  circuits  and  cap- 
able full  maintenance  responsibility.  Permanent 
position  with  good  organization.  WJBF-TV, 
Augusta,  Georgia. 


Situations  Wanted 


Managerial 


Manager,  2  years  tv,  12  years  radio  in  both  large 
and  medium  markets.  Available  at  once.  Reason 
for  leaving  confidential.  Excellent  references  in- 
cluding present  owner.  Box  924F,  B-T. 


Wish  to  relocate,  preferably  managerial,  produc- 
tion background;  NBC-TV,  local  experience. 
Box  964F,  B-T. 


Assistant  station  manager — 31,  unusually  broad 
background  in  most  phases  of  programming,  en- 
gineering and  FCC  procedure.  Excellent  "num- 
ber 2"  man  with  highly  specialized  knowledge 
particularly  valuable  to  station  starters  and  ap- 
plicants.  Box  933F,  B-T. 


Sales  management,  leading  account  executive 
with  5  years  successful  major  market  tv  station 
experience,  seeks  sales  management  opportunity. 
Sensational  tv  record;  sound  business  back- 
ground; college  grad;  36;  family  man.  Box 
21G,  B-T. 


Manager  .  .  .  mature.  Experienced  radio  and  tv. 
Family  man.  Best  references.  Box  63G,  B-T. 


Manager,  assistant  manager  or  program  manager, 
experienced  all  phases  tv  and  radio.  Currently 
branch  manager  for  CBS  basic  vhf.  13  years  ex- 
perience including  network  and  agency.  36,  mar- 
ried, one  child.  Best  references,  present  and  past 
employers.  Robert  Williams,  KTVH-TV,  Wichita, 


Announcer 


Am  announcer,  good  appearance  and  voice  wants 
tv  break,  midwest.  Box  13G,  B-T. 


Television-radio  staff  announcer.  8  years  radio, 
16  months  television  experience.  Live  television 
commercials,  personality  shows.  Seeks  new  op- 
portunity in  larger  market.  Single,  veteran,  31, 
car.  Box  17G,  B-T. 


Tv  announcer  .  .  .  proven  camera  ability  in 
major  southern  vhf  market.  Looking  to  locate 
in  northeast,  must  vhf.  Box  57G,  B-T. 


TELEVISION 

Situations  Wanted — (Cont'd) 


Technicians 


Technician,  31  years  old,  1st  phone  and  car.  Ex 
perienced,  Mutual  radio  and  CBS  radio-tv  studii 
operations.     Location    secondary    to    securit-  \ 
Reply  Box  962F,  B-T. 


Due  to  ownership  change  of  full  power  vhf-t" 
the  chief  engineer  will  probably  relocate.  Lon: 
and  comprehensive  experience.  Our  mutual  ac 
quaintances  are  my  references.  Box  988F.  B-7 


Experienced  chief  engineer  of  radio  station  de 
sires  permanent  position  in  television.  Bo: 
993F,  B-T. 


Ten  years  am  experience,  first  phone,  tv  school--^ 
ing.  Can  travel.  Box  31G,  B-T. 


Production-Programming,  Others 


Cameraman — excellent  small  station  and  network 
experience.  All  studio  operations.  Box  803F,  B-T 


Film  editor,  1  year  experience,  excellent  film 
and  tv  background.  Can  double  as  tv  camera- 
man.   Single,  27  years  old,  vet.    Box  956F.  B-T 


Producer-director.  3  years  television  and  radio 
Broad  tv  background;  directing,  talent  produc- 
tion, writing.  College  degrees.  Stock  theatre. 
Good  references.  Brochure  available.  Box  982F. 
B-T. 


Producer-director,  presently  employed  large 
midwest  station.  Much  experience  live  program- 
ming. Have  ideas,  energy.  Want  chance  to  use 
both.  Box  10G,  B-T. 


Tv  cameraman — 2  years  experience.  All  studio 
operations.  Video,  audio,  floor  manager,  some 
directing.  Desires  position  leading  to  production. 
Prefer  east.  Will  consider  all  replies.  Box  32G, 
B-T. 


For  Sale 


Stations 


250  watt  fulltime  independent.  Only  station  in 
growing  Pacific  northwest  community.  Showing 
excellent  return  on  investment.   Box  64G,  B-T. 


Comparatively  small  money  will  buy  75  percent 
interest  in  Montana  unlimited  station.  Industrial 
area.  Only  station,  no  competition.  Located 
within  15  miles  of  new  major  damsite.  Devoted 
manager  and  staff.  Manager  and  corporation 
attorney  own  remaining  25  percent  of  stock. 
Contact  absentee  owners  direct.  Contact  O.  G. 
Coburn,  Box  447,  Lawrence,  Kansas. 


Free  list  of  good  radio  and  tv  station  buys  now 
ready  .  Jack  L.  Stoll  &  Associates,  4958  Melrose, 
Los  Angeles  29,  California. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange.  Licensed  Brokers.  Portland 
22,  Oregon. 


Equipment  Etc. 


For  Sale:  Complete  fm  station  equipment  includ- 
ing lOkw  transmitter,  control  console,  antenna 
and  lines,  monitors,  receiver,  STL  microwave 
unit,  misc.  amplifiers  etc.  Write  for  complete 
list  and  details.  Box  902F,  B-T. 


300  foot  Lehigh,  self-suporting,  double  galvan- 
ized tower  suitable  for  tv.  Design  drawings 
available.  Best  offer  takes  it.  Write  or  call  J. 
Hatfield,  KIRO.  Seattle.  Washington. 


Field  intensity  meter,  Federal  101-C,  good  con- 
dition. First  $400  check.  KONI,  Phoenix,  Ari- 
zona. 


1-RCA  70-C  turntable  complete  with  pick-up  and 
filter,  375  feet  15,b  coaxial  cable  and  four-bay 
RCA  fm  pylon.  Sell  separately  or  as  a  group. 
Contact  James  M.  Wilder,  WBML,  Macon,  Ga.. 
Telephone  3-5454. 


Tower  for  sale  .  .  .  IDECO  B2  triangular  heavy 
duty  self -supported,  30-lb.  wind  loading,  375  feet. 
Now  supporting  TF  3C  tv  antenna  and  BF  14D 
4  sectipn  fm  heavy  duty  pylon.  Both  fm  antenna 
and  tower  for  sale  on  location.  This  tower 
would  cost  about  $30,000  new.  What  to  you 
offer?  Fm  antenna  worth  over  $10,000.  Will  sell 
cheap.  All  offers  will  be  considered.  Contact 
W.  E.  Neill,  WFMY-TV,  Greensboro,  N.  C. 


'm  transmitter  for  sale  ...  10  kw  Western  Elec- 
ric  506  B2.  serial  131,  excellent  condition.  Used 
n  97.3  mc,  19,700  plate  hours.  Make  offer  to  W.  E. 
tJeill,  WFMY-TV,  Greensboro,  N.  C. 


For  Sale — (Cont'd) 


•■■or  sale:  Six  bay  RCA  super  turnstile  antenna 
ype  TF-6A/B.  Will  work  on  channel  8  through 
1.  Good  condition,  reasonably  priced.  WLWA, 
\tlanta,  Georgia. 


36  ft.  Truscon  triangular  self-supporting  F-30 
ower.  Perfect  condition.  Designed  for  65  ft.  TV 
mtenna — 30  lb.  wind  load.  May  be  extended  sev- 
ral  hundred  feet.  Available  in  May.  Save  thou- 
ands  by  purchasing  this  5  years  old  super  tower. 
fATVTRI,  Marion,  Indiana. 


Used  1  kw  transmitter  available — 1  kw  Raytheon 
5A-1000  transmitter,  with  tubes,  directly  off  of 
3ur  floor.  In  addition,  available  now  a  used 
Andrew  phaser.  Write,  wire  or  phone  Wallace 
Wurz,  Chief  Engineer,  WTVH-TV,  Peoria,  Illinois. 


(Gate's  model  51-CS  studioette.  Console  with 
t  fpower  supply.  In  good  condition.  W.  C.  Goodall, 


P< 

V 


alparaiso  Tech.,  Valparaiso,  Indiana. 


rTwo  RCA  MI-4875-G  universal  pickups  complete 
With  filters  and  new  spare  head.  All  for  $175. 
JAmpex  402P  factory  reconditioned  $650.  United 
'  Radio  Supply,  22  N.  W.  9th,  Portland,  Ore. 


Wanted  to  Buy 


Stations 

I  

i  Successful,  aggressive  partnership,  now  operating 

,  independent,  desires  own  station.   Sale,  lease  or 

management  contract.  Box  787F,  B«T. 


'  Not  bargain  hunting.  Want  good  station  in  good 
area.  Preferably  west.  Will  pay  good  price. 
Box  935F,  B-T. 

Radio  stations,  Missouri,  Arkansas,  Kansas,  Okla- 
homa.   Ralph  Erwin,  Theatre  Broker,  Box  811, 
i  Tulsa. 


Equipment  Etc. 


400  foot  self-supporting  insulated  tower.  Will 
purchase  standing  or  from  storage.  Write  or  wire 
details  of  tower  and  price  to  Box  781F,  B«T. 

Cash  for  good  used  1000  watt  transmitter.  Give 
all  details  including  price.   Box  901F,  B»T. 

Good  used  equipment  for  remote  controlled  250 
watt  am.  Transmitter,  consoles,  turntables,  etc. 
Box  979F,  B»T. 

Used  equipment  for  1000  watt  station  from  micro- 
phone to  tower.  Give  make,  model,  condition  and 
price  in  first  letter.  Box  35G,  B«T. 


Want  to  buy  uhf  equipment, 
paid.  Box  54G,  B«T. 


Highest  cash  prices 


Used  Andrew  Co.  "V"  fm  antenna.  Two  or  four 
bay  for  high  or  low  band  operation.  Box  65G, 
B»T. 

Used  rear  screen  projector  unit,  complete  with 
8x10  foot  screen.  Send  full  details  and  price, 
KSCJ-TV  Pueblo,  Colorado. 

Wanted:  Andrew  4-bay  multi-V  fm  antenna,  200 
feet  1%"  transmission  line.  Akers,  246  Baldwin 
Street,  Bloomfield,  New  Jersey. 


Instruction 


FCC  operator  license  quickly.  Individualized 
instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 


Miscellaneous 


KVBC,  Farmington,  N.  M.,  owns  several  mystery 
shows — Do  you?  Let's  swap. 


RADIO 


Help  Wanted 


Managerial 


ARE  YOU  READY  TO  ADVANCE?  Salary 
plus  percentage  from  5  kw  AM  Mid-South 
major  market  station  to  hard  hitting  man- 
ager— ours  moving  to  bigger  station.  Pre- 
fer man  under  35,  successful  in  small  mar- 
ket. Send  photo,  full  details.  Confidential 
reply  promised. 

Box  66G,  B-T 


Announcers 


TOP  MORNING  MAN 
WANTED 

YOU  MUST  BE  GOOD! 

Top  NBC  Station  in  Southeast's 
greatest  growth  area.  Dependa- 
bility and  originality.  Contact. 

J.  T.  SNOWDEN 
RADIO  STATION  WIBA 
AUGUSTA,  GEORGIA 


Production-Programming,  Others 


MEN  WANTED! 

Needed  at  once:  Two  ace  promo- 
tion assistants.  Company  operating 
the  top  radio  station  and  the  top 
television  station  in  one  of  the 
nation's  biggest  markets  needs  two 
assistant  promotion  directors. 
Ambitious,  able  young  men  well 
grounded  in  sales  promotion  are 
invited  to  send  complete  informa- 
tion to  Box  517F,  B«T. 


Situations  Wanted 


Announcers 


RADIO-TV 
SPORTSCASTER 

Midwest's  Top  rated  Sports  Authority 
offering  nine  years  AM-TV  experience. 
Free  lance  Regional  and  National 
AM-TV  Network  play-by-play  all 
sports.  Currently  employed  NBC  AM- 
TV  affiliate  large  midwestern  market. 
Available  for  move  to  major  Sports 
market  April  1.  Established  reputa- 
tion with  leading  National  Agencies. 
Tapes,  films,  ratings  and  references 
available. 

Box  49G,  B»T 


RADIO 


Situations  Wanted — (Cont'd) 


Technical 


Position  Wanted — Technical 

Chief  Maintenance  and  Construction 
Engineer  for  a  division  of  Major  Net- 
work wishes  to  relocate.  Many  years 
engineering  experience  in  Radio  and 
Television.  Successful  development 
work  on  electronic  products.  Several 
years  as  Senior  Project  Engineer  for 
the  same  network. 

As  present  employment  is  very  secure, 
new  position  must  constitute  a  definite 
advance.  Interested  only  in  a  good 
organization  that  desires  quality 
transmissions.  Best  references. 

Box  38G,  B«T 


Production-Programming,  Others 

TO  STATION  OWNERS 

Available  to  you  now 
Vast  Radio-TV  Background 
37  years  old,  married,  vet.  18  years 
Radio-TV,  related  Fields.  Pro- 
ducer-Announcer many  net  pro- 
grams. News  Editing-Reporting 
also  sports  both  mediums.  Expe- 
rienced in  programming  and  sales. 

RADIO-TV  DIRECTOR 
AD  AGENCY 

Copy  Supervisor-Time  Buyer-Acc't 
Exec.  Producer-Announcer  TV 
Shows  and  Spots.  Good  Manager 
of  personnel. 

NOW  ASSOCIATED  WITH  KEY 
NET  STATION.  MUST  RESIGN 
-PERSONAL  REASONS. 

Box  29G,  B.T 


TELEVISION 


Help  Wanted 


TV  AND  RADIO  ENGINEER 
WANTED 

W  Q  E  M    AM  AND  TV 

QUINCY,  111. 
NBC  •  ABC  AFFILIATE 

Send  complete  information  to 
Chief  Engineer 
WQEM 
Quincy,  111. 


Situations  Wanted 


Production-Programming,  Others 


TV  NEWS  BROADCASTER: 
FACTS: 

TV-Radio  Newscaster,  Writer,  Re- 
porter, Editor,  TV  Newsfilm,  3  Year* 
Sizeable  Midwestern  City,  27,  Mar- 
ried, University  Degrees. 

ANALYSIS: 

Relocating,  "Born  to  Broadcast," 
Assignment,  U.S.A.  or  Abroad. 

BOX  961F  B«T 


FOR  THE  RECORD 


(Continued  from  page  88) 

The  following  were  granted  licenses  covering 
installation  of  new  transmitters: 

KEBE  Jacksonville,  Tex.  (BL-5564):  KVRH 
Salida,  Colo.  (BL-5565);  KBUK  Burlington,  Iowa 
(BL-5570). 

Modification  of  CP 

The  following  were  granted  extension  of  com- 
pletion dates  as  shown: 

WHAT  Philadelphia,  Pa.,  to  2-15-55;  WHAT-FM 
Philadelphia,  to  2-15-55;  WAZL-FM  Hazleton,  Pa., 
to  7-14-55;  WILK-TV  Wilkes-Barre,  Pa.,  to  7-25- 
55;  KIVA  Yuma,  Ariz.,  to  7-25-55;  WFAM-TV 
Lafayette,  Ind.,  to  7-23-55;  WHK-TV  Cleveland, 
Ohio,  to  7-25-55;  KFSA-TV  Fort  Smith,  Ark.,  to 
7-31-55:  KAKE-TV  Wichita,  Kan.,  to  7-29-55; 
WTVU  (TV)  Scranton,  Pa.,  to  7-29-55. 

Actions  of  Jan.  11 
Granted  License 

WHAB  Baxley,  Ga.,  Farnell  O'Quinn— Granted 
license  for  am  station;  1260  kc,  1  kw-D  (BL-5557). 

WCBL  Benton,  Ky.,  Purchase  Bcstg.  Co.— 
Granted  license  for  am  station:  1290  kc,  1  kw,  D 
<BL-5551). 

WMTM  Moultrie,  Ga.,  Colquitt  Bcstg.  Co.— 
Granted  license  covering  increase  in  daytime 
power  to  5  kw  and  installation  of  new  transmitter 
<BL-5561). 

WDIX  Orangeburg,  S.  C,  WDIX  Inc.— Granted 
license  covering  changes  in  facilities  (BL-5500). 

Modification  of  CP 

WKMC  Roaring  Spring,  Pa.,  Carl  W.  Kensinger 
and  Robert  E.  Meredith— Granted  Mod.  of  CP  to 
change  antenna,  transmitter  and  studio  location 
(BMP-6714). 

WMTA  Central  City,  Ky.,  Central  City-Green- 


Situations  Wanted — (Cont'd) 


NEXT  RUNG,  PLEASE 

PRODUCER- DIRECTOR-CAMERAMAN,  graduate  TV 
Workshop  NYC,  1st  in  class.  Gold  Camera  Award. 
Frevicusly  NYC  Movie  sludio  as  film  editor,  asst. 
cameraman,  all  other  studio  capacities  at  various  times, 
presently  employed  past  year  midwest  UHF,  30  live 
shows  weekly.  Ready  for  stepup  to  production  capacity 
larger  market  TV  with  more  stimulating  environment, 
facilities,  opportunity.    Vet,  26.  single. 

Box  55G,  B«T 


FOR  SALE 


Equipment 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland   11,  Oregon 


Instruction 


WANT  a  TV  or  RADIO  JOB? 

Trained  announcers,  producers,  writers 
now  in  demand 

NATIONAL 
ACADEMY 

OF 

BROADCASTING 

(Est.  1934) 
3338  16th  Street  N.W. 
Washington,  D.  C. 
Starts  new  term  Jan.  31 
Enroll  Now.    DE  2-5580 
Placement  Service 


Employment  Services 


1 

n 

it 

n 


RADIO  &  TV  PERSONNEL 

We  screen  New  York's  vast 
source  of  qualified  personnel; 
take  the  guesswork  out  of  hir- 
ing for  stations  anywhere.  Tell 
us  your  needs,  we  do  the  rest  I 


right 
at  our 
fingertip*  j 
for  yo v  f 


EE'R  BUILDERS  Ag.ncK 

Mar/one  Witty,  Director,  Radio-TV  Div. 
35  West  53rd  St.,  New  York  19  •  PL  7-6315 


ville  Bcstg.  Co.— Granted  Mod.  of  CP  for  ap- 
proval of  antenna-transmitter  location;  specify 
studio  location  and  change  type  transmitter 
(BMP-6670).  Also  granted  authority  to  operate 
transmitter  by  remote  control. 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates: 

KFBB-TV  Great  Falls,  Mont.,  to  7-16-55:  WTVQ 
(TV)  Pittsburgh,  Pa.,  to  7-6-55;  KGO-TV  San 
Francisco,  to  7-18-55;  WTBO-TV  Cumberland, 
Md.,  to  7-12-55. 

Actions  of  Jan.  10 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WPEO  Peoria,  111.;  KFAR  Fairbanks,  Alaska; 
WICK  Scranton,  Pa.;  WNLK  Norwalk,  Conn. 

Modification  of  CP 
WKOP  Binghamton,   N.   Y.,   The  Binghamton 
Bcstrs.  Inc. — Granted  Mod.  of  CP  for  extension 
of  completion  date  to  4-2-55. 

January  18  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

KDTA  Delta,  Colo.,  Monarch  Bcstg.  Co. — 
License  to  cover  CP  (BP-9372)  which  authorized 
new  standard  broadcast  station  (BL-5593). 

WOCH   North    Vernon,   Ind.,   Dorrell  Ochs— 

License  to  cover  CP  (BP-9389)  as  mod.  which 
authorized  new  standard  broadcast  station  (BL- 
5591). 

WDKN  Dickson,  Tenn.,  Dickson  County  Bcstg. 
Co. — License  to  cover  CP  (BP-8876)  as  mod. 
which  authorized  new  standard  broadcast  station 
(BL-5588). 

Renewal  of  License 

WRFS  Alexander  City,  Ala.,  Piedmont  Service 
Corp.— (BR-1671). 

WEBJ  Brewton,  Ala.,  Brewton  Bcstg.  Co. — 
(BR-1561). 

WBAM  Montgomery,  Ala.,  Deep  South  Bcstg. 
Co.— (BR-2959). 

WKEU  Griffin,  Ga.,  Radio  Station  WKETJ— 
(BR-819). 

WMAZ  Macon,  Ga.,  Southeastern  Bcstg.  Co. — 
(BR-442). 


Remote  Control 


KLWT  Lebanon, 

(BRC-633). 


Mo.,   Lebanon  Bcstg.   Co. — 


Modification  of  CP 

WPFA-TV  Pensacola,  Fla.,  Charles  W.  Lamar  Jr. 
—Mod.  of  CP.  (BPCT-1187)  as  mod.  which  au- 
thorized new  tv  station  to  extend  completion 
date  to  8-4-55  (BMPCT-2747). 

WKLO-TV  Louisville,  Ky.,  Mid-America  Bcstg. 
Corp.— Mod.  of  CP  (BPCT-552)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  8-1-55  (BMPCT-2745) . 

WKNX-TV  Saginaw,  Mich.,  Lake  Huron  Bcstg. 
Corp.— Mod.  of  CP  (BPCT-1200)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  8-2-55  (BMPCT-2749). 

WTVN-TV  Columbus,  Ohio,  WTVN  Inc.—  Mod 
of  CP  (BPCT-928)  as  mod.  which  authorized 
changes  in  facilities  of  existing  tv  station  to  ex- 
tend completion  date  to  7-21-55  (BMPCT-2726). 

WOTV  (TV)  Richmond,  Va.,  Winston-Salem 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1623)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  8-2-55  (BMPCT-2746). 


January  19  Decisions 

BROADCAST  ACTIONS 

By  the  Commission  en  banc 

Renewal  of  License 

Granted  renewal  of  licenses  of  following  sta- 
tions (Comr.  Lee  dissenting): 

WHNC-AM-FM  Henderson,  N.  C;  WJNC  Jack- 
sonville, N.  C;  WEGO  Concord,  N.  C;  WAIM, 
WCAC  (FM)  Anderson,  S.  C;  WRAL-AM-FM 
Raleigh,  N.  C;  KTTV  (TV)  Los  Angeles,  Calif.; 
WAYN  Rockingham,  N.  C. 

Granted  renewal  of  licenses  of  following  sta- 
tions: 

WLAT  Conway,  S.  C;  WMBL  Morehead  City, 
N.  C;  WMSC  Columbia,  S.  C;  WDIX  Orangeburg, 
S.  C;  WOOW  New  Bern,  N.  C;  WEAT  Lake 
Worth,  Fla.:  WWPG-FM  Palm  Beach,  Fla.; 
WPRK-FM  Winter  Park,  Fla. 


January  19  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 
KLAK  Lakewood,   Colo.,  Maurice  J.  DaVolt, 
Julia  W.  DaVolt  and  Edythe  G.  Sweeney  d/b  as 
Lakewood  Bcstg.  Service — License  to  cover  CP 
(BP-9442)  which  authorized  new  standard  broad- 
cast station  (BL-5595)  .'V, 
WMFG  Hibbing,  Minn.,   Head  of  the  Lakes 


tee  94 


January  24,  1955 


Bcstg.  Co. — License  to  cover  CP  (BP-9280)  which 
authorized  change  in  transmitter  and  studio  loca- 
tions (BL-5596). 

Renewal  of  License 
WRLD   Lanett,  Ala.,  Valley  Bcstg.   Co.— (BR- 

1198). 

Renewal  of  License  Returned 
WOZK  Ozark,  Ala.,  Ozark  Bcstg.  Corp.— Incom- 
plete (BR-2820). 

WCRI   Scottsboro,   Ala.,   Pat  M.  Courington— 

Name  incorrect  (BR-2478). 

Renewal  of  License 

WFSU-FM  Tallahassee,  Fla.,  Board  of  Control, 
Acting  for  and  on  behalf  of  the  Fla.  State  U.— 
(BRED-119). 

WABE  (FM)  Atlanta,  Ga.,  Board  of  Education 
of  the  City  of  Atlanta— (BRED-18). 

License  for  CP 
WGRE   (FM)   Greencastle,  Ind.,  DePauw  U. — 

License  to  cover  CP  (BPED-257)  which  authorized 
changes  in  licensed  station  (BLED-166). 

Modification  of  CP 

WLAP-TV  Lexington,  Ky.,  American  Bcstg. 
Corp.— Mod.  of  CP  (BPCT-1140)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  8-3-55  (BMPCT-2753). 

WJIM-TV  Lansing,  Mich.,  WJIM  Inc.— Mod  of 
CP  (BPCT-883)  as  mod.  which  authorized  changes 
in  facilities  of  existing  tv  station  to  extend  com- 
pletion date  to  4-18-55  (BMPCT-2751). 

WTOK-TV  Meridian,  Miss.,  Southern  Television 
Corp.— Mod.  of  CP  (BPCT-1183)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  8-3-55  (BMPCT-2754). 

WSLS-TV  Roanoke,  Va.,  Shenandoah  Life  Sta- 
tions Inc.— Mod.  of  CP  (BPCT-855)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  8-1-55  (BMPCT-2752) . 

License  for  CP 

KOMO-TV  Seattle.  Wash.,  Fisher  s  Television 

Co. — License  to  cover  CP  (BPCT-407)  as  mod. 
which  authorized  new  tv  station  to  change  de- 
scription of  transmitter  location  to  157  Galer 
Street,  Seattle,  Washington  (street  changed  by 
city  of  Seattle)  (BLCT-264). 

License  for  CP 
WCLS  Columbus,  Ga.,  Muscogee  Bcstg.  Co. — 
License  to  cover  CP   (BP-8845)   as  mod.  which' 
authorized  new  standard  broadcast  station  (BL- 

5599). 

WINN  Louisville,  Ky.,  Kentucky  Bcstg.  Corp. — 

License  to  cover  CP  (BP-9404)  as  mod.  which 
authorized  change  transmitter  location  and  new 
transmitter  and  make  changes  in  the  antenna 
system  (BL-5597). 

WWOK  Charlotte,  N.  C,  Rounsaville  of  Char- 
lotte Inc.— License  to  cover  CP  (BP-9398)  as  mod. 
which  authorized  new  standard  broadcast  station 
(BL-5598). 

KDUB  Lubbock,  Tex.,  Texas  Telecasting  Inc. — 

License  to.  cover  CP  (BP-8772)  as  mod.  which 
authorized  new  standard  broadcast  station  (BL- 

5602). 

KOL  Seattle,  Wash.,  Seattle  Bcstg.  Co.— License 
to  cover  CP  (BP-9062)  as  mod.  which  authorized 
change  from  employing  DA  day  and  night  |DA-1| 
to  DA  for  night  use  only  (DA-N)  (BL-5601). 

Renewal  of  License 

WAVU  Albertville,  Ala.,  Sand  Mountain  Bcstg. 
Service— (BR-2071). 

WATJD    Auburn,    Ala.,    Auburn    Bcstg.    Co. — 

(BR-2075). 

WSGN  Birmingham.  Ala.,  Jemison  Bcstg.  Co. — 

(BR -420). 

WVOK  Birmingham,  Ala.,  Voice  of  Dixie  Inc. — 

(BR-1897). 

WGWD  Gadsden,  Ala.,  Etowah  Bcstrs.  Inc.— 

(BR-2031). 

WGEA  Geneva,  Ala.,  Geneva  County  Reaper — 

(BR-2791). 

WGSV  Guntersville,  Ala.,  Guntersville  Bcstg. 
Co.— (BR-2472). 

WERH  Hamilton,  Ala. — Marion  County  Bcstg. 
Co.— (BR-2521). 

WSFA  Montgomery,  Ala.,  Montgomery  Bcstg. 
Co.— (BR-778). 

WJHO  Opelika,  Ala.,  Opelika-Auburn  Bcstg.  Co. 
— (BR-1066). 

WCLB  Camilla,  Ga.,  Capel  Bcstg.  Co.— (BR- 
2916). 

WGAA  Cedartown,  Ga.,  Polk  County  Bcstg.  Co. 

— (BR-1142). 

Remote  Control 

KLAC  Los  Angeles,  Calif.,  KMTR  Radio  Corp. — 

(BRC-635). 

Renewal  of  License  Returned 

WCRL  Oneonta,  Ala.,  Blount  County  Bcstg. 
Service  Die. — Section  II,  not  signed  or  dated. 

WCON  Cornelia,  Ga.,  Haversham  Bcstg.  Co- 
Incomplete. 

Application  Returned 

WWWB  Jasper,  Ala.,  Bankhead  Bcstg.  Co.  Inc.— 

License  to  cover  CP  (BP-938)  as  mod.  which 
authorized  change  frequency,  increase  power; 
change  hours  of  operation  and  install  a  new 
transmitter.  (Signed  by  Manager.) 

Broadcasting   •  Telecasting 


Station 
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Dallas 

TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 

NOW 


TELESTATUS 


kv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 


January  24,  1955 


Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhX,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B-T  estimate. 
Stations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

WABT  (13)  NBC,  ABC.  DuM:  Blair;  306,318 
WBRC-TV  (6)  CBS;  Katz;  304,420 
WJLN-TV  (48)  12/10/52-Unknown 
WEDB  (*10)  10/13/54-Unknown 

Decaturt — 

WMSL-TV  (23)  CBS,  NBC;  Walker;  25,125 

Dothant — 

WTVY  (9)  Hollingbery;  7/2/54-Unknown 
Mobilet — 

►  WALA-TV    (10)    ABC.    CBS,    NBC;  Headley- 

Reed;  92,000 
WKAB-TV  (48)  See  footnote  (c) 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

Montgomery — ■ 

►  WCOV-TV    (20)    ABC,    CBS,   DuM;  Raymer; 

45,200 

WSFA-TV  (12)  NBC;  Headley-Reed 
Munfordf — 

WEDM  (*7)  6/2/54-Unknown 

Selmat — 

WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KVAR  (12)  NBC,  DuM;  Raymer;  101,523 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery;  109,204 
►-KPHO-TV  (5)  CBS,  DuM;  Katz;  103,800 

KTVK  (3)  Weed;  6/10/54-2/1/55 

Tucson — 

►  KOPO-TV  (13)  CBS,  DuM:  Hollingbery;  36,013 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  36,013 

Yumat — 

►  KIVA  (11)  NBC,  DuM;  Grant;  25,975 

ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 

Fort  Smitht— 

►  KFSA-TV  (22)  ABC,  CBS,  NBC,  DuM;  Pearson; 

25,000 

KNAC-TV  (5)  Rambeau:  6/3/54-Feb.  '55 
Jonesborot — 

Regional  Bcstg.  Co.  (8)  1/12/55-Unknown 

Hot  Springst — 

KTVR  (9)  1/20/54-Unknown 


Total  stations  on  air  in  U.  S.  and  possessions: 
422;  total  cities  with  stations  on  air:  278.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  35,123,710. 
*  Indicates  educational  stations, 
t  Cities  NOT  interconnected  to  receive  network 
service. 

(a)  Two  Buffalo,  N.  Y.,  tv  stations,  in  addition  to 
their  U.  S.  set  counts,  report  the  following  set 
coverage  in  Canada:  WBEN-TV,  421,917;  WGK- 
TV,  370,842. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Kv.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  The  following  stations  have  suspended  regular 
operations  but  have  not  turned  in  CP's:  WKAB- 
TV  Mobile,  Ala.;  KBID-TV  Fresno,  Calif.;  KTHE 
(TV)  Los  Angeles;  WRAY-TV  Princeton,  Ind.; 
WKLO-TV  Louisville,  Ky.;  WPMT  (TV)  Portland, 
Me.;  WFTV  (TV)  Duluth,  Minn.;  WCOC-TV  Meri- 
dian, Miss.;  KACY  (TV)  Festus,  Mo.;  KOPR-TV 
Butte,  Mont.;  WFPG-TV  Atlantic  City,  N.  J.; 
WTVE  (TV)  Elmira,  N.  Y.;  WIFE  (TV)  Dayton, 
Ohio;  KCEB  (TV)  Tulsa,  Okla;  WLBR-TV 
Lebanon,  Pa.;  WKST-TV  New  Castle,  Pa.;  WKJF- 
TV  Pittsburgh,  Pa.;  KNUZ-TV  Houston.  Tex.; 
KETX  (TV)  Tyler,  Tex.;  WBTM-TV  Danville,  Va.; 
WTOV-TV  Norfolk,  Va. 

(d)  Shrevcport  Tv  Co.  has  received  initial  deci- 
sion favoring  it  for  ch.  12,  which  is  currently 
operated  by  Interim  Tv  Corp.  [KSLA  (TV)]. 

(e)  WNAM-TV  Neenah,  Wis.,  has  suspended  op- 
erations pending  merger  with  WFRV-TV  Green 
Bay. 


Little  Rock — 

►  KARK-TV  (4)  NBC,  DuM;  Petry;  85,764 
KTHV  (11)  Branham;  11/4/54-Unknown 

►  KATV  (7)  (See  Pine  Bluff) 

Pine  Blufft— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  91,389 
Texarkana — 

►  KCMC-TV  (6)  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (29)  ABC,  DuM;  Weed;  84,000 

►  KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 

146,398 

Berkeley  (San  Francisco) — ■ 

►  KQED  (*9) 
Chico— 

►  KHSL-TV  (12)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  48,962 

Coronat — 

KCOA  (52),  9/16/53-Unknown 
Eurekat — 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Hoag- 

Blair,  Blair  Tv;  18,778 

Fresno — 

KBID-TV  (63)  See  footnote  (c) 

►  KJEO  (47)  ABC,  CBS,  DuM;  Branham;  156,035 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 

KARM,  The  George  Harm  Station  (12)  Boiling; 
Initial  Decision  8/31/54 

Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  1,983,873 
KBIC-TV  (22)  2/10/52-Unknown 

►  KCOP  (13)  Katz;  1,983,873 

►  KHJ-TV  (9)  DuM;  H-R;  1,983,873 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.:  1.983.873 

►  KRCA  (4)  NBC;  NBC  Spot  Sis.;  1.983,873 
KTHE  (*28).  See  footnote  (c) 

►  KTLA  (5)  Raymer;  1.983.873 

►  KTTV  (11)  Blair;  1,983,873 

Modesto! — 

KTRB-TV  (14)  2/17/54-Unknown 
Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 492,371 

Sacramento — 

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC;  Weed;  119,000 
KCRA  Inc.  (3)  Initial  Decision  6/3/51 
KBET-TV  (10)  H-R;  9/29/54-2/15/55 

Salinasf — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 492,371 

San  Diego — 

►  KFMB-TV  (8)  ABC.  CBS;  McKinnie;  285,333 

►  KFSD-TV  (10)  NBC;  Katz;  285,333 
KUSH  (21)  12/23/53— Unknown 

San  Francisco — 

KB  AY-TV  (20)  3/11/53-Unknown  (granted  STA 
SeDt.  15 

►  KGO-TV  (7)  ABC:  Petry;  1,044,914 

►  KPIX  (5)  CBS;  Katz;  1,044,914 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  1,044,914 

►  KSAN-TV  (32)  McGillvra;  164,000 

San  Joset— 

KQXI  (11)  4/15/54-Unknown 

San  Luis  Obispot — 

►  KVEC-TV  (6)  ABC,  CBS,  DuM;  Grant;  80,018 
Santa  Barbara — 

►  KEYT  (3)  ABC,  CBS,  NBC,  DuM;  Hollingbery; 

464,192 

Stocktont — 

►  KOVR  (13)  DuM;  Blair;  1,054,000 

►  KTVU  (36)  NBC:  Hollingbery;  112,000 

Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  150.000 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
dite  for  grantees. 
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Visaliat — 

KAKI  (43)  10/6/54-Unknown 


COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC;    CBS,    DuM;  Hollingbery; 

53,604 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,000 
Denver — 

►  KBTV  (9)  ABC:  Free  &  Peters;  273,069 

►  KFEL-TV  (2)  DuM;  Blair;  273,069 

►  KLZ-TV  (7)  CBS;  Katz;  273,069 

►  KOA-TV  (4)  NBC;  Petry;  273,069 
KRMA-TV  (*6)  7/1/53-Unknown 

Grand  Junctionf — 

►  KFXJ-TV  (5)  NBC,  ABC,  CBS,  DuM;  Holman; 

7,600 

Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  50,906 

CONNECTICUT 

Bridgeport — 

WCBE  (*71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 

Hartfordt — 

WCHF  (*24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC,  DuM;  H-R;  241,236 

New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  219,422 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

899,957 

New  Londont — 

WNLC-TV  (26)  12/31/52-Unknown 

Norwicht — 

WCNE  (*63)  1/29/53-Unknown 

Stamfordt — 

WSTF  (27)  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC;  Stuart;  190,320 

DELAWARE 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  223,029 

DISTRICT  OF  COLUMBIA 

Washington — ■ 

►  WMAL-TV  (7)  ABC;  Katz;  600,000 
WOOK-TV  (50)  2/24/54-Unknown 

►  WRC-TV  (4)  NBC;  NBC  Spot  Sis.;  698,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  646,900 

►  WTTG  (5)  DuM;  Blair;  626,500 
Washington  Metropolitan  Tv  Corp.  (20) 

10/21/54-Unknown 

FLORIDA 

Clearwatert — ■ 

WPGT  (32)  12/2/53-Unknown 

Daytona  Beacht  ■ 

WMFJ-TV  (2)  7/8/54-7/1/55 
Fort  Lauderdale — 

►  WITV  (17)  ABC,  DuM;  Boiling;   145,600  (also 

Miami) 

Fort  Myerst — 

►  WINK-TV  (11)  ABC,  CBS;  Weed;  11,726 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  75,600 

►  WMBR-TV  (4)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

357,698 

WOBS-TV  (30)  Stars  National;  8/12/53-Spring 
'55 

Miami — 

►  WGBS-TV  (23)  NBC;  Katz 
WMFL  (33)  12/9/53-Unknown 
WTHS-TV  <*2)  11/12/53-Unknown 

►  WTVJ   (4)    CBS,   ABC,   NBC,    DuM;    Free  & 

Peters;  301,000 
Biscayne  Tv  Corp.  (7)  Initial  Decision  1/17/55 

►  WITV  (17)  See  Fort  Lauderdale 

Orlando — 

►  WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 

70,000 

Panama  Cityf — 

►  WJDM    (7)    ABC,    NBC,    DuM;  Hollingbery; 

24,750 

Pensacolat — 

►  WEAR-TV  (3)  ABC,  CBS,  DuM;  Hollingbery; 

89,500 

►  WPFA  (15)  Young;  31,000 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  DuM;  Weed;  134,000 
Tampat — 

WFLA-TV  (8)  Blair;  8/4/54-2/14/55 

WTVT  (13)  Avery-Knodel;  9/2/54-Spring  '55 
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West  Palm  Beach — ■ 

►  WEAT-TV  (12)  ABC;  Walker 

►  WIRK-TV  (21)  ABC,  DuM;  Weed;  42,708 

►  WJNO-TV  (5)  NBC,  CBS,  DuM;  Meeker;  225,000 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC,  NBC,  DuM;  Burn-Smith; 

45,000 

Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  456,190 

►  WLWA  (11)  ABC;  Crosley  Sis.;  460,430 

►  WQXI-TV  (36)  22,517 

►  WSB-TV  (2)  NBC;  Petry;  484,725 

Augusta — 

►  WJBF    (6)    ABC,    NBC,    DuM;  Hollingbery; 

130,628 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  130,000 
Columbus — ■ 

►  WDAK-TV   (28)   ABC,  NBC,  DuM;  Headley- 

Reed;  80,220 

►  WRBL-TV  (4)  CBS;  Hollingbery;  89,177 

Macon — 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  81,588 

►  WNEX-TV  (47)  NBC;  Branham;  62,032 

Romet — 

►  WROM-TV  (9)  Weed;  145,800 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  56,241 
WSAV  Inc.  (3)  Initial  Decision  3/31/54 

Thomasvillet — 

WCTV  (6)  Stars  National;  12/23/53-Spring  '55 

IDAHO 

Boiset  (Meridian)  — 

►  KBOI  (2)  CBS,  DuM;  Free  &  Peters;  42,225 

►  KIDO-TV  (7)  ABC,  NBC;  Blair;  37,800 

Idaho  Falls— 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Perna; 

31,650 

Pocatellof — 

KWIK-TV  (6)  ABC;  Hollingbery;  3/26/53-Un- 
known 

Twin  Fallst— 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
Unknown 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVT  (54)  ABC,  CBS,  DuM;  Radio  Tv  Repre- 

sentatives; 304,200 

Bloomington — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,000 
WTLC  (*12)  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,871,800 

►  WBKB  (7)  ABC;  Blair;  2,074,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  2,050,000 
WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20)  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043,000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (*11)  11/5/53-Unknown 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35,000 
Decatur — 

►  WTVP  (17)  ABC,  DuM;  Boiling;  151,534 
Evanstonf — 

WTLE  (32)  8/12/53-Unknown 
Harrisburgf — ■ 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 
Peoria — 

►  WEEK-TV    (43)    CBS,    NBC;  Headley-Reed; 

223,152 

►  WTVH-TV  (19)  CBS,  ABC,  DuM;  Petry;  214,000 
WIRL  Tv  Co.  (8)  Initial  Decision  11/5/54 

Quincyt  (Hannibal,  Mo.) — 

►  WGEM-TV    (10)    ABC,    NBC;  Avery-Knodel; 

128.900 

►  KHQA-TV  (7)  See  Hannibal,  Mo. 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  219,257 

►  WTVO  (39)  NBC,  DuM;  Weed;  94,000 

Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV  (4)  ABC,  CBS,  DuM;  Avery-Knodel; 

268,947 

Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  95,000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Decision 

11/30/54 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


INDIANA 

Bloomington — 

►  WTTV  (4)  NBC,  ABC,  DuM;  Meeker;  591,712 

(also  Indianapolis) 

Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  204,103 

Evansville — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  94,315 

►  WEHT  (50)  See  Henderson,  Ky. 

Evansville  Tv  Inc.  (7)  Initial  Decision  10/4/54 

Fort  Wayne — 

►  WKJG-TV  (33)  NBC,  DuM;  Raymer;  112,186 

►  WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC;  Katz;  662,000 

►  WISH-TV  (8)  ABC,  CBS,  DuM;  Boiling;  663,000 

►  WTTV  (4)  See  Bloomington 

Lafayettet — 
WFAM-TV  (59) 
beau;  64,250 


ABC,  CBS,  NBC,  DuM;  Ram- 


Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Hol- 

man, Walker;  97,500 

Notre  Dame  (South  Bend)t — 

WNDU-TV  (46)  NBC;  8/12/54-Unknown 

Princetont — 

WRAY-TV  (52)  See  footnote  (c) 
South  Bend— 

►  WSBT-TV  (34)  CBS,  DuM;  Raymer;  206,473 
Terre  Haute — 

►  WTHI-TV  (10)  ABC,  CBS,  DuM;  Boiling;  144,267 
Waterloo  (Fort  Wayne) — 

►  WINT  (15)  ABC,  CBS;  H-R;  117,028 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  289,940 

Cedar  Rapids — 

►  KCRG-TV  (9)  ABC.  DuM;  Venard;  116,333 

►  WMT-TV  (2)  CBS;  Katz;  245,120 

Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  295,155 
Des  Moines — 

►  KGTV  (17)  ABC;  Hollingbery;  76,500 

►  WHO-TV  (13)  NBC:  Free  &  Peters;  302,000 
Cowles  Broadcasting  Co.  (8)  Initial  Decisioa 

8/26/54 

Fort  Dodget  

►  KQTV  (21)  ABC;  Pearson;  42,100 
Mason  City — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed;  117,892 

Sioux  City — 

►  KTIV  (4)  NBC,  ABC,  DuM:  Hollingbery;  146,719 
►KVTV  (9)  ABC,  CBS,  DuM;  Katz;  131,938 

Waterloo — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed; 

140,763 

KANSAS 

Great  Bendt — 

►  KCKT  (2)  NBC;  Boiling;  110,213 
Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  158,652 
Manhattant — 

KSAC-TV  (*8)  7/24/53-Unknown 
Pittsburgf — 

►  KOAM-TV  (7)  ABC,  NBC,  DuM;  Katz,  81,342 
Topeka — 

►  WIBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.- 

402-584 

Wichita— 

►  KAKE-TV  (10)  ABC:  Hollingbery 

►  KEDD  (16)  NBC;  Petry;  124,311 

Wichita  Tv  Corp.  (3)  Initial  Decision  8/9/54 

KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry:  8/14/52-Unknown 
Henderson  (Evansville,  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  69,067 
Lexingtont — 

WLAP-TV  (27)  12/3/53-Unknown 
WLEX-TV  (18)  Forjoe;  4/13/54-3/1/55 

Louisville — 

►  WAVE-TV  (3)  ABC,  NBC,  DuM;   NBC  Spot 

Sis.:  414,755 

►  WHAS-TV  (11)   CBS;   Harrington,  Righter  & 

Parsons.  See  footnote  (b) 
WKLO-TV  (21)  See  footnote  (cj 
WQXL-TV  (41)  Forjoe;  1/15/53-Early  '55 

Newportf — 

WNOP-TV  (74)  12/24/53-Unknown 

Broadcasting   «,  Telecasting 


LOUISIANA 

Alexandria! — 

►  KALB-TV  (5)  Weed 

Baton  Rouge — 

►  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 

75,000 

WBRZ  (2)  Hollingbery;  1/28/54-March  '55 

Lafayettet — 

KLFY-TV  (10)  Rambeau;  9/16/53-June  '55 
KVOL-TV  (10)  9/16/53-Unknown 

Lake  Charles — 

»■  KFLC-TV  (7)  ABC,  NBC;  Weed;  55,935 

►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  35,000 

Monroe — 

►  KNOE-TV  (8)   CBS,  NBC,  ABC,  DuM;  H-R; 

191,500 

New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Early  '55 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 

►  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 

300,890 

►  WJMR-TV    (61)    ABC,    CBS,    DuM;  Boiling; 

108,992 

Shreveport — 

>■  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 
73,750 

Shreveport  Tv  Co.  (12)  Initial  Decision  6/7/54- 

See  footnote  (d) 
KTBS  Inc.  (3)  Initial  Decision  6/11/54 

MAINE 

Bangor — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 79,104 

►  WTWO  (2)  CBS;  Venard 

Lewis  ton — 

►  WLAM-TV  (17)  DuM;  Everett-McKinney; 

24,000 

Poland  Spring — 

►  WMTW    (8)    ABC,    CBS,    DuM;  Harrington, 

Righter  &  Parsons;  259,933 

Portland — 

►  WCSH-TV  (6)  NBC,  DuM;  Weed;  150,004 

►  WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 
WPMT  (53)  See  footnote  (c) 


MARYLAND 

Baltimore — 

►WAAM  (13)  ABC,  DuM;  Harrington,  Righter 
&  Parsons;  575,174 

►  WBAL-TV  (11)  NBC;  Petry;  575,174 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 
WMAR-TV  (2)  CBS;  Katz;  575,174 
WTLF  (18)  12/9/53-Unknown 

Cumberlandt — 
WTBO-TV  (17) 

Salisbury! — 

►  WBOC-TV  (16) 

40,760 


11/12/53-Unknown 


ABC,  CBS,  DuM;  Burn-Smith; 


MASSACHUSETTS 

Adams  (Pittsfield)  — 

►  WMGT  (19)  DuM;  Walker;  169,015 
Boston — ■ 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,253,379 
WGBH-TV  (*2)  7/16/53- April  '55 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,250,000 

Brocktont — 

WHEF-TV  (62)  7/30/53-Unknown 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

178,800 

Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  160,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  160,000 

Worcester — ■ 

WAAB-TV  (20)  Forjoe;  8/12/53-Unknown 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  71,674 


MICHIGAN 


Ann  Arbor- 


•  WPAG-TV  (20)  DuM;  Everett-McKinney;  22,400 
WUOM-TV  (*26)  11/4/53-Unknown 


Battle  Creek — 
WBCK-TV  (58) 
known 

Bay  City  (Midland,  Saginaw) — 
►  WNEM-TV    (5)    NBC,  DuM; 
289,793 


Headley-Reed;  11/20/52-Un- 


Headley-Reed; 


Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  64,920 
Detroit — 

WBID-TV  (62;  11/19/53-Unknown 

►  WJBK-TV  12)  CBS;  Katz;  1,468,400 
WTVS  (*56)  7/14/54-Unknown 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,466,000 

►  WXYZ-TV  (1)  ABC;  Blair;  1,469,000 

►  CKLW-TV  (9)  See  Windsor,  Ont. 

East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WJRT  (12)  5/12/54-Early  '55 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  NBC,  DuM;  Katz;  433,490 
WMCN  (23)  9/2/54-Unknown 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  539,390 

Lansing — 

►  WTOM-TV  (54)  ABC,  DuM;  Everett-McKinney; 

55,000 

►  WJIM-TV  (6)  ABC,  CBS,  NBC;  Petry;  415,232 
Marquette! — 

WAGE-TV  (6)  4/7/54-Unknown 

Muskegont — 

WTVM  (35)  12/23/52-Unknown 

Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  140,000 
Traverse  Cityf — 

►  WPBN-TV  (7)  NBC;  Holman,  35,110 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Pearson;  95,951 
Duluth  (Superior,  Wis.) — 

►  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  75,500 

►  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Hibbingt — 

KHTV  (10)  1/13/54-Unknown 


a  close  look  at  facts .  • . 


WTHI-TV  Channel  10  is  the  ONLY  station  with 
complete  coverage  of  the  Greater 

WABASH  VALLEY 

•  One  of  the  Mid-west's  most  prosperous  industrial  and  agricultural  markets 

•  $714,500,000  Retail  Sales  in  year  '53-'54 

•  Blanketed  ONLY  by  WTHI-TV's  316,000  watt  signal 

•  227,000  Homes  (147,000  TV  homes) 


118,000  UNDU  PLICATED  WTHI-CBS  TV  HOMES! 


Represented  nationally  by: 

The  Boiling  Co.  New  York  &  Chicago 


TERRE  HAUTE,  IND. 

316,000  Watts 
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Minneapolis  (St.  Paul)— 

►  KEYD-TV  (9)  DuM;  H-R 

►  WCCO-TV  (4)  CBS;  Free  &  Peters;  568,500 

►  WTCN-TV  (11)  ABC;  Blair;  568,500 

Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  92,386 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  568,500 

►  WMIN-TV  (11)  ABC;  Blair;  568,500 

MISSISSIPPI 

Biloxit — 

Radio  Assoc.  Inc.  (13)  Initial  Decision  7/1/54 

Columbust — 

WCBI-TV  (4)  McGillvra;  7/28/54-Early  '55 
Jackson — 

►  WJTV  (25)  CBS,  DuM;  Katz;  68,404 

►  WLBT  (3)  NBC;  Hollingbery;  122,765 

►  WSLI-TV  (12)  ABC;  Weed;  110,000 

Meridiant — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed;  56,800 

Tupelot— 

Tupelo  Citizens  TV  Co.  (9)  12/8/54-Fall  '55 
MISSOURI 

Cape  Girardeau — 

►  KFVS-TV  (12)  CBS,  NBC,  DuM;  110,000 

Claytonf — 

KFUO-TV  (30)  2/5/53-Unknown 

Columbia — 

►  KOMU-TV   (8)  ABC,  CBS,  NBC,  DuM;  H-R; 
53,048 

Festust — 

KACY  (14)  See  footnote  (c) 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  140,856 

►  WGEM-TV  (10)  See  Quincy,  111. 

Jefferson  Cityf — ■ 

KRCG  (13)  6/10/54-Unknown 
Joplin — 

►  KSWM-TV  (12)  CBS;  Venard;  81,270 


Kansas  City — ■ 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  466,136 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  466,136 

►  WDAF-TV    (4)    NBC;   Harrington,   Righter  & 

Parsons;  466,136 

Kirksvillet — 

KTVO  (3)  12/16/53-Unknown 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  120,863 
St.  Louis — 

►  KETC  (*9)  500,000 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis.; 

710.834 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42)  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVI  (54)  See  Belleville,  III. 

Sedaliat— 

►  KDRO-TV  (6)  Pearson;  57,000 
Springfield— 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  56,880 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  64,750 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed;  20,000 

Buttet — 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TV  (6)  ABC;  No  estimate  given 

Great  Fallst— 

►  KFBB-TV  (5)   CBS,  ABC,  DuM;  Hoag-Blair, 

Blair-Tv;  19,000 

Missoulat — 

►  KGVO-TV  (13)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna;  17,450 

NEBRASKA 

Hastingst — 

The  Seaton  Publishing  Co.  (5)  Initial  Decision 
1/5/55 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Kearney  (Holdrege)  — 

►  KHOL-TV  (13)  ABC,  CBS,  NBC,  DuM;  Meeker; 

47,538 

Lincoln — 

►  KOLN-TV  (10)  ABC,  CBS,  DuM;  Avery-Kno- 
del;  107,204 

►  KUON-TV  (*12) 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  286,000 

►  WOW-TV  (6)  NBC,  DuM;  Blair;  286,000 

Scottsblufft— 

KSTF  (10)  8/18/54-Unknown 

NEVADA 

Hendersont — 

KLRJ-TV    (2)    NBC;    Pearson;  7/2/54-1/23/55 
(granted  STA  June  13) 

Las  Vegas — 

►  KLAS-TV  (8)  ABC,  CBS,  DuM;  Weed;  20,232 
Reno — 

►  KZTV   (8)   ABC,   CBS,   NBC,  DuM;  Pearson; 

17,250 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45)  4/22/53-Unknown 
Manchester — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  381,338 
Mt.  Washingtonf — 

►  WMTW  (8)  See  Poland  Spring,  Me. 

NEW  JERSEY 

Asbury  Parkt-- 

►  WRTV  (58)  6,000 
Atlantic  City — 

WFPG-TV  (46)  See  footnote  (c) 
WOCN  (52)  1/8/53-Unknown 

Camdent — 

WKDN-TV  (17)  1/28/54-Unknown 

Newark  (New  York  City) — 

►  WATV  (13)  Petry;  4,290,000 
New  Brunswickt — 

WTLV  (*19)  12/4/52 -Unknown 

NEW  MEXICO 

Albuquerque — 

KOAT-TV  (7)  ABC,  DuM;  Hollingbery;  50,000 

►  KOB-TV  (4)  NBC;  Branham;  53,496 

►  KGGM-TV  (13)  CBS;  Weed;  53.496 

Roswellt — 

►  KSWS-TV  (8)  NBC,  ABC,  CBS,  DuM:  Meeker; 

25,427 

NEW  YORK 

Albany  (Schenectady,  Troy)  — 

WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV   (41)   ABC,   DuM:   Boiling;  125.000 

►  WTRI  (35)  CBS:  Blair:  127,165 
WTVZ  (*17)  7/24/52-Unknown 

Binghamton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 312,160 
WQTV  (*46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 

Buffalo— 

►  WBEN-TV  (4)   ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  437,522.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC.  CBS,  NBC,  DuM;  H-R; 

170,000 

►  WGR-TV  (2)  ABC,  NBC,  DuM;  Headlev-Reed: 

432.819.  See  footnote  (a). 
WTVF  (*23)  7/24/52-Unknown 

Carthage  (Watertown) — 

►  WCNY-TV  (7)  ABC,  CBS;  Weed;  47.300 
Elmira — 

WTVE  (24)  See  footnote  (c) 
Ithacat — 

WHCU-TV  (20)  CBS:  1/8/53-Unknown 
WIET  (*14)  1/8/53-Unknown 

Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker: 

21,000 

Lake  Placid  f  (Plattsburg)— 

►  WIRI  (5)  Young 
New  York — 

►  WABC-TV  (7)  ABC;  Weed;  4,290,000 

►  WABD  (5)  DuM;  Averv-Knodel;  4,290,000 

►  WCBS-TV  (2)  CBS:  CBS  Spot  Sis.;  4,290,000 
WGTV  (*25)  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,290,000 

►  WPIX  (11)  Free  &  Peters;  4,290,000 

►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,290,000 

►  WATV  (13)  See  Newark,  N.  J. 

Rochester — 

WCBF-TV  (15)  6/10/53-Unknown 
►WHAM-TV  (5)  NBC;  Hollingbery;  295,000 

Broadcasting    •  Telecasting 
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►  WHEC-TV  (10)  ABC.  CBS:  Everett-McKinney; 

281.790 

WRXY-TV  (27  i  4/2/53-Unkno\vn 
WROH  (*21i  7/24/52-Unknown 

►  WVET-TV  (10)  ABC.  CBS;  Boiling:  281.790 

Schenectady  (Albany.  Troy) — 

►  WRGB  (6)  ABC.  CBS.  XBC.  Dull;  NBC  Spot 

Sis.;  413,000 

Syracuse — 

►  WHEN-TV  (8i  ABC.  CBS.  DuM;  Katz;  354,950 
WHTV  i*43 1  9/18/52-Unknown 

►  WSYR-TV  (3)  XBC;  Headley-Reed;  354,960 

Utica — 

►  WKTV  (13)   ABC.  CBS,  XBC,  DuM;  Cooke: 

155.000 

XORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  i  62  i  CBS.  NBC:  Boiling:  33,000 

►  WLOS-TV  (13)  ABC.  DuM;  Venard;  299,780 

Chapel  Hillt— 

►  WTJNC-TV  (*4) 
Charlotte— 

►  WAYS-TV  (36)  ABC.  NBC:  Boiling:  56.338 

►  WBTV  (3)  CBS.  ABC.  XBC.  DuM:  CBS  Spot 

Sis.:  449.864 

Durham — 

►  WTVD  (11)  ABC.  XBC:  Headley-Reed:  185.690 

Fayettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 

Gastonia'i' — 

WTVX  (48)  4/7/54-Unknown 

Greensboro — 

►  WFMY-TV  (2)  ABC.  CBS.  DuM:  Harrington, 

Righter  &  Parsons:  283,591 

Greenville — 

►  WXCT  (9)  ABC,  CBS.  NBC.  DuM:  Pearson; 

93.370 

Raleigh — 

►  WNAO-TV    (28 1    ABC.    CBS.    DuM;  Avery- 
Knodel;  112,600 

Washmgtont — 

North  Carolina  TV  Inc.  (7)  10/27/54-Unknown 

Wilmington^ — 

►  WMFD-TV  (6)  ABC.  NBC:  Weed:  43.600 
WTHT  (3)  2/17/54-Unkno\vn 

Winston-Salem — 

►  WSJS-TV  (12)  NBC:  Headlev-Reed:  251.317 

►  WTOB-TV  .26)  ABC:  Dull;  H-R;  84,300 

NORTH  DAKOTA 

Bismarck^ — 

►  KEYR-TV  (5)    CBS,  XBC,  DuM:  Hoag-Blair, 

Blair-Tv;  24,315 

Fargot — 

►  WDAY-TV  (6)  ABC,  CBS.  NBC.  DuM;  Free  & 

Peters;  65.000 

Grand  Forks'*- — 

KNOX-TV  (10)  3/10/54-Unknown 
Minors— 

►  KCJB-TV  (13)  ABC.  CBS.  NBC.  DuM;  Weed; 

26,000 

Valley  Cityf— 

►  KXJB-TV  (4)  CBS,  DuM;  Weed;  75,000 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed:  174.066 
Ashtabulat — 

►WICA-TV  (15)  25,000 

Cantont — 

Tri-Cities  Telecasting  Inc.  (29)  Initial  Decision 
11/17/54 

Cincinnati — 

►  WCET  <*48)  2.000 

►  WCPO-TV  .9.  ABC.  DuM:  Branham;  724,140 

►  WKRC-TV  (12i  CBS:  Katz:  662.236 

►  WLWT  '5.  NBC:  WLW  Sis.:  525.000 
WQXN-TV  (54)  Forjoe;  5/14/53-Early  '55 

Cleveland — 

WERE-TV  (65)  6/18/53-Unknown 

►  WEWS  (5)  CBS:  Branham:  1,070,360 
WHK-TV  (19)  11/25/ 53-Unknown 

►  WXBK  (3)  XBC:  XBC  Spot  Sis.;  1,045,000 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  1,069,000 

Columbus — 

►  WBXS-TV  (10)  CBS:  Blair:  427,239 

►  WLWC  <4i  XBC:  WLW  Sis.:  307,000 
WOSU-TV  (*34)  4/22/53-Unknown 

►  WTVN-TV  (6)  ABC,  DuM:  Katz;  381,451 

Dayton — 

►  WHIO-TV  (7)  CBS,  DuM;  Hollingbery;  637,330 
WIFE  i  22  I  See  footnote  I  c  i 

►  WLWD  (2)  ABC,  XBC;  WLW  Sis.;  320.000 

Elyria-i- — 

WEOL-TV  (31)  2/11/54-Unknown 

Broadcasting    •  Telecasting 


Lima — 

WLMA-TV  (35)  Weed;  1/24/52-Early  '55 

►  WLOK-TV  (73)  NBC;  H-R:  69.105 

Mansfield" — 

WTVG  (36)  6/3/54-Unknown 
Massillonf — 

WMAC-TV  (23)  Petry;  9/4/52-Unknown 
Steubenville  (Wheeling,  W.  Va.) — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083.900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS.  XBC,  DuM:  Katz: 

310.170 

WTOH-TV  (79)  10/20 /54-Unkno\vn 
Youngstown — 

►  WFMJ-TV  (21)  NBC:  Headley-Reed;  146.000 

►  WKBX-TV    (27)    ABC,    CBS.    DuM;  Raymer: 

148,583 

Zanesville — 

►  WHIZ-TV  (18)  ABC,  CBS.  XBC,  DuM:  Pear- 

son; 45,000 

OKLAHOMA 

Ada— 

►  KTEN  (10)  ABC;  Venard:  182.000 
Ardmoret — 

KVSO-TV  (12)  5/12/54-Unknown 
Enidt — 

►  KGEO-TV  (5)  ABC;  Pearson:  118,000 
Lawtonf — 

►  KSWO-TV  (7)  DuM;  Pearson;  54,540 
Miamit — 

KMTV  (58)  4/22/53-Unknown 
Muskogee^— 

►  KTVX    (8)    ABC,   CBS,   NBC,   DuM;  Avery- 

Knodel;  245,000 

Oklahoma  City — 

KETA  (*13)  12/2/53-Unknown 

►  KMPT  (19)  DuM;  Boiling;  98.267 

►  KTVQ  (25)  ABC:  H-R:  167,381 

►  KWTV  (9)  CBS.  DuM;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC.  NBC;  Katz;  296,081 

Tulsa— 

KCEB  (23)  See  footnote  (c) 

►  KOTV  (6)  CBS;  Petrv:  248.651 
KSPG  (17)  2/4/54-Unknown 

►  KVOO-TV  (2)  NBC:  Blair;  242.000 
KOED-TV  (*11)  7/21/54-Unknown 

OREGON 

Eugene — 

►  KVAL-TV  (13)  ABC,  XBC.  DuM;  Hollingberv; 

35.000 

Klamath  FallsT — 

KFJI-TV  (2)  Grant;  12/2/54-Unknown 
Medford— 

►  KBES-TV  (5)  ABC,  CBS.  XBC,  DuM;  Hoag- 

Blair.  Blair-Tv;  25,925 

Portland — 

KLOR   (12)  ABC:  Hollingbery;  7/22/54-3/9/55 

►  KOIN-TV  (6)  ABC,  CBS;  CBS  Spot  Sis.;  240,- 

964 

►  KPTV  (27)  ABC.  NBC,  DuM;  NBC  Spot  Sis.; 

212.436 

North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/54 
Salem^ — 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 

►  WFMZ-TV  (67)  Avery-Knodel:  32.000 
WQCY  (39)  Weed;  8/12/53 -Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC.  CBS,  NBC,  DuM;  H-R: 

447,128 

Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  89,307 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  84,915 
Erie— 

►  WICU  (12)  ABC,  NBC,  DuM:  Petrv;  208,500 
WLEU-TV  (66)  12/31/53-XTnknown 

►  WSEE  (35)   CBS.  DuM;  Avery-Knodel;  48,309 

Harrisburg — 

►  WCMB-TV  (27)  Forjoe 

►  WHP-TV  (55)  CBS;  Boiling;  193,002 

►  WTPA  (71)  ABC,  NBC;  Headley-Reed;  193,002 

Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 

Johnstown —  ( 

►  WARD-TV  (56)  ABC,  CBS.  DuM;  Weed 

►  WJAC-TV  (6)  CBS,  XTBC,  DuM;  Katz;  831,303 

Lancaster — 

►  WGAL-TV  (8)  CBS.  NBC,  DuM:  Meeker;  602,350 
WWLA  (21)  5/7/53-Unknown 


When  that  1  buy  is  WJAC-TV, 
Johnstown,  you  not  only  steer 
your  way  into  the  rich  Johns- 
town area,  but  you  coast  right 
into  the  Pittsburgh  and  Al- 
toona markets,  as  well! 
Latest  Hoopers  show  WJAC- 
TV: 

FIRST  in  Johnstown 

(a    2-station  market) 

SECOND  in  Pittsburgh 

(a    3-station  market) 

FIRST  in  Altoona 

(a    2-station  market) 

Smooth  the  way  for  more 
sales  with  the  1  buy  that 
covers  3  .  .  . 


Get  full  details  from  your  KATZ  man! 
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Lebanon! — 

WLBR-TV  (15)  See  footnote  (c) 
New  Castle — 

WKST-TV  (45)  See  footnote  (c) 
Philadelphia — 

►  WCAU-TV  (10)  CBS:  CBS  Spot  Sis.;  1,904,946 

►  WFIL-TV  (6)  ABC,  DuM;  Blair;  2,043,972 
WIBG-TV  (23)  10/21/53-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,878,519 

Pittsburgh — 

►  WDTV  (2)  CBS,  NBC,  DuM;  Free  &  Peters; 

1,134,110 

►  WENS  (16)  ABC,  CBS,  NBC;  Petry;  412,465 
WKJF-TV  (53)  See  footnote  (c) 

►  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 

Reading — 

►  WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

95,000 

►  WHUM-TV  (61)  CBS;  H-R;  219,370 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  200,000 

►  WGBI-TV  (22)  CBS;  Blair;  195,000 

►  WTVU  (73)  Everett-McKinney;  150,424 

Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  210,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

250,000 

Williamsportf — 

WRAK-TV   (36)    Everett-McKinney;  11/13/52- 
Jan.  '55 

York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  87,400 

►  WSBA-TV  (43)  ABC;  Young;  88,000 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,382,853 

►  WNET  (16)  ABC,  CBS,  DuM;  Raymer;  80,000 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  9/23/53) 

SOUTH  CAROLINA 

Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  175,000 
Camdenf — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV    (5)    ABC,    CBS;    Free    &  Peters; 

144,121 

►  WUSN-TV  (2)  NBC;  H-R;  138,500 
Columbia — 

►  WCOS-TV    (25)    ABC,    DuM;  Headley-Reed; 

70.200 

►  WIS-TV  (10)  NBC,  DuM;  Free  &  Peters;  138,992 

►  WNOK-TV  (67)  CBS;  Raymer;  69,300 

Florence — 

►  WBTW  (8)  ABC,  CBS;  CBS  Spot  Sis.;  100,000 
Greenville— 

►  WFBC-TV  (4)  NBC;  Weed;  443,850 

►  WGVL  (23)  ABC,  DuM;  H-R;  101,200 

Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Early  '55 

SOUTH  DAKOTA 

Rapid  Cityt — ■ 

KOTA-TV  (3)  12/8/54-6/1/55 
Sioux  Falls'— 

►  KELO-TV  (11)  ABC,  CBS,  NBC,  DuM;  Raymer; 

110,262 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham;  121,100 
Mountain  City  Tv  Inc.    (3)    Initial  Decision 
7/5/54 

Jacksont — 

WDXI-TV  (7)  Burn-Smith;  12/2/53-3/1/55 
Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 129,360 

Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  98,560 
WBIR-TV  (10)  Initial  Decision  1/5/55 

►  WTSK-TV    (26)    ABC,   CBS,   DuM;  Pearson; 

80,050 

Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  330,647 
►WMCT  (5)  ABC,  NBC,  DuM;  Branham;  330,647 

WREC  Broadcasting  Service  (3)  Initial  Deci- 
sion 8/27/54 

Nashville — 

►  WSIX-TV  (8)  ABC;  Hollingbery;  225,520 
S»WSM-TV  (4)  NBC,  DuM;  Petry;  208,985 

Old  Hickory  (Nashville) — 

►  WLAC-TV  (5)  CBS;  Katz;  219,217 
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TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  39,983 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  H-R;  65,587 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  65,587 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

98,594 

Beaumontt — 

►  KBMT  (31)  ABC,  NBC,  DuM:  Forjoe;  40,000 
Beaumont  Bcstg.  Corp.  (6)  CBS;  Free  &  Peters; 

8/4/54-Spring  '55 

Big  Springt— 

KBST-TV  (4)  7/22/54-Unknown 

Corpus  Christit — 

►  KVDO-TV  (22)  ABC,  NBC,  DuM;  Young;  37,360 
KTLG  (43)  12/9/53-Unknown 

Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/54 

Dallas— 

KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-Unknown 

►  KRLD-TV  (4)  CBS;  Branham;  422,000 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  422,000 

El  Paso— 

KOKE  (13)  Forjoe;  3/18/54-Unknown 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

62.395 

►  KTSM-TV  (9)  NBC;  Hollingbery;  60,385 
Ft.  Worth— 

►  WBAP-TV  (5)  ABC,  NBC;  Free  &  Peters; 

440,000 

KFJZ-TV  (11)  9/17/54-Unknown 
Galveston — 

►  KGUL-TV  (II)  CBS;  CBS  Spot  Sis.;  378,000 
Harlingent  (Brownsville,  McAllen,  Weslaco) — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  H-R;  47,673 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 

►  KPRC-TV  (2)  NBC:  Petry:  387,000 

►  KTRK-TV  (13)  ABC,  DuM;  Blair;  387,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  <*8)  300,000 

KXYZ-TV  (29)  6/18/53-Unknown 

Longviewt — ■ 

►  KTVE  (32)  Forjoe;  40,000 
Lubbock — 

►  KCBD-TV  (11)  ABC,  NBC:  Raymer;  67,878 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

67,878 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 
Lufkint — 

KTRE-TV  (9)  Venard;  11/17/54-Unknown 
Midland—  , 

►  KMID-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

39,250 

Odessat — 

Odessa  Tv  Co.  (7)  Initial  Decision  11/18/54 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Melville;  38,598 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12/54-April  '55 

►  KENS-TV  (5)  ABC,  CBS,  DuM;  Free  &  Peters; 

232  993 

►  WAOI-TV  (4)  ABC,  NBC;  Petry;  232,993 

Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 

Temple— 

►  KCEN-TV  (6)  NBC;  Hollingbery;  98,617 
Texarkana  (also  Texarkana,  Ark.)  — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  103,760 

Tylert — 

KETX  (19)  See  footnote  (c) 

►  KLTV   (7)  ABC,  CBS,  NBC;   DuM;  Pearson; 

74,140 

Wacot— 

►  KANG-TV  (34)  ABC,  DuM;  Raymer;  43,673 
KWTX-TV  (10)  12/1/54-Unknown 

Weslacot  (Brownsville,  Harlingen,  McAllen) — 

►  KRGV-TV  (5)  NBC;  Raymer;  47,673 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  80,910 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Salt  Lake  City— 

►  KSL-TV  (5)  CBS.  DuM:  CBS  Spot  Sis.;  167.200 

►  KTVT  (4)  NBC:  Katz;  167,200 

►  KUTV  (2)  ABC;  Hollingbery;  181,500 

VERMONT 

Montpeliert — 

►  WMVT  (3)  ABC,  CBS,  NBC;  Weed;  106,000 

VIRGINIA 

Danvillet — 

WBTM-TV  (24)  See  footnote  (c) 
Hampton  (Norfolk) — 

►  WVEC-TV    (15)    NBC,    DuM;  Avery-Knodel; 

125,000 

Harrisonburg — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC.  DuM;  Pearson; 

97,354 

Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery; 

173,000 

Newport  News  — 

►  WACH-TV  (33)  Walker 
Norfolk — 

►  WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  346,007 
WTOV-TV  (27)  See  footnote  (c) 
Beachview  Bcstg.  Corp.  (10)  Initial  Decision 

12/23/54 

►  WVEC-TV  (15)  See  Hampton 
Petersburgf — 

WPRG  (8)  9/29/54-Unknown 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  477,318 

Roanoke — 

►  WSLS-TV    (10)    ABC,    NBC;  Avery-Knodel; 

300,749 

WASHINGTON 

Bellingham — 

►  KVOS-TV  (12)  CBS,  DuM;  Forjoe;  155,153 

Pascot — 

►  KEPR-TV  (19) 

Seattle  (Tacoma)— 

►  KING-TV  (5)  ABC;  Blair;  408,100 

►  KOMO-TV  (4)  NBC;  Hollingbery;  408,100 

►  KCTS  (*9) 

KCTL  (20)  4/7/54-Unknown 

Spokane — 

►  KHQ-TV  (6)  NBC:  Katz:  96,770 

►  KREM-TV  (2)  ABC;  Petrv;  95,649 

►  KXLY-TV  (4)  CBS,  DuM;  Avery-Knodel;  99,553 

Tacoma  (Seattle)  — 

►  KTVW    (13)    Barry,   N.   Y.;    Clark,  Chicago; 

408,100 

►KTNT-TV  (11)  CBS,  DuM;  Weed;  408,100 

Vancouver! — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 

Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Weed; 

30,789 

WEST  VIRGINIA 

Bluefieldi— 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
Charleston — 

►  WCHS-TV    (8)    ABC,   CBS,   DuM;  Branham; 

402,584 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  51,130 
Clarksburgf — 

WBLK-TV  (12)  Branham;  2/17/54-Spring  '55 

Fairmontf — 

►  WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 

35,200 

Huntington — 

►  WSAZ-TV  (3)  ABC,  NBC;  Katz;  478,777 
WHTN-TV  (13)  9/2/54-Spring  '55 

Oak  Hill  (Beckley)f— 

►  WOAY-TV  (4)  ABC;  Weed 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  30,000 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC,  NBC;  Hollingbery;  304,269 

►  WSTV-TV  (9)  See  Steubenville,  Ohio 

WISCONSIN 

Eau  Claire — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

75,000 

Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  DuM;  Weed;  210,000 
WFRV-TV  (5)  ABC;  3/10/54-Unknown 

►  WMBV-TV  (11)  See  Marinette 

Broadcasting   •  Telecasting 


La  Crosset — 

>WKBT  (8)  ABC,  CBS,  NBC,  DuM;  Raymer; 
52.000 

WTLB  (38)  12/16/53-Unknown 
[Madison — 
'►WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS:  Headley-Reed;  103.000 
»►  WMTV  (33)  ABC,  NBC.  DuM;  Boiling;  63.500 

Badeer    Television    Co.    (3)    Initial  Decision 
7/31/54 

Marinettei —  (Green  Bay) — 

*-WMBV-TV  (11)  ABC,  NBC;  Venard;  175,000 

Milwaukee — 

►  WCAN-TV  (25)  CBS:  Rosenman;  408.900 
>WOKY-TV  (19)  DuM;  Boiling;  398.255 

►  WTMJ-TV    (4)    NBC;    Harrington,   Righter  & 

Parsons:  746,982 
>WTVW  (12)  ABC,  DuM;  Petry 

Neenah — 

WNAM-TV  (42)  See  footnote  (e) 

Superiorf  (Duluth,  Minn.) — 

►  WDSM-Tv7  (6)  CBS,  DuM;  Free  &  Peters;  70,000 
>■  KDAL-TV  (3).  See  Duluth,  Minn. 

Wausau — 

»■  WSAXJ-TV  (7)  ABC,  CBS.  NBC,  DuM;  Meeker; 
50,100 

WYOMING 

Cheyennet — 

►  KFBC-TV  (5)  ABC.  CBS,  NBC,  DuM;  Holling- 

bery;  49,000 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Wed;  14,000 

*»KTVA  (11)  NBC,  DuM;  Alaska  Radio-Tv  Sis.; 
15,000 

Fairbankst — 

KFIF  (2)  ABC,  CBS:  7/1/53-Unknown 
Northern  Tv  Inc.  (11)  12/29/54-TJnknown 

HAWAII 

Honoluluf — 

►  KGMB-TV  1 9)  CBS:  Free  &  Peters;  60,000 

►  KONA  (11)  NBC;  NBC  Spot  Sis.;  60,000 

►  KULA-TV  (4)  ABC,  DuM;  Young;  67,000 

PUERTO  RICO 

San  Juan^— 

►  WAPA-TV   (4)   ABC,  NBC,  DuM;  Caribbean 

Networks:  43,345 

►  WKAQ-TV  (2)  CBS;  Inter-American;  65,000 

CANADA 

Calgary,  Alt  — 

►  CHCT-TV  (2)  CBC;  All  Canada,  Weed;  9,654 
Edmonton,  Alt. — 

►  CFRN-TV  (3)  CBC;  Radio  Rep.,  Young;  10,000 

Halifax.  N.  S-t— 

CBHT  (3)  CBC,  CBS 

Hamilton.  Ont. — 

*-CHCH-TV  (11)  CBC.  CBS,  NBC;  All-Canada, 
Young;  316.101 

!    Kingston,  Ont.t — 

►  CKWS-W  (11)  30,000 

Kitchener.  Ont. — 

►  CKCO-TV  (13)  CBC,  CBS;  Hardy,  Weed;  85,000 
London,  Ont. — 

•►CFPL-TV  (10)  CBC,  ABC,  CBS,  NBC,  DuM; 
All-Canada,  Weed;  91,078 

Montreal,  Que. — 

»-CBFT  (2)  CBC  French;  CBC;  221,216 

►  CBMT  (6)  CBC;  CBC;  221,216 

Ottawa,  Ont. — 

►  CBOT  (4)  CBC;  CBC;  38,500 
Port  Arthur,  Ont. — 

»-CFPA-TV  (2)  CBC;  All-Canada,  Weed;  4,806 
Quebec  City,  Que. — 

»-  CFCM-TV  (4)  CBC;  Hardy;  6,000  estimate 
Regina,  Sask.t — 

*-CKCK-TV  (2)  CBC,  CBS;  All-Canada,  Weed; 
15,000 

Rimouski,  Que.t — 

CJBR-TV  (3)  CBC;  CBC 

St.  John,  N.  B.t— 

»-  CHSJ-TV  (4)  CBC;  All-Canada,  Weed;  16,842 
Sault  Ste.  Marie,  Ont.t — 

•►cjic-tv  (2)  cbs;  cbc;  5,000 
Broadcasting   •  Telecasting 


Sudbury,  Ont.t — 

►  CKSO-TV  (5)  CBC,  ABC,  CBS,  NBC;  All-Can- 

Canada,  Weed;  13,653 

Sydney,  N.  S.t — 

►  CJCB-TV  (4)  8,940 

Toronto,  Ont.— 

►  CBLT  (9)  CBC,  ABC,  CBS,  NBC,  DuM;  CBC; 

280,000 

Vancouver,  B.  C.f — 

►  CBUT  (2)  CBC;  CBC;  30,000 


Jan.  24:  RAB  Clinic,  Chattanooga,  Tenn. 

Jan.  25:  RAB  Clinic,  Nashville,  Tenn. 

Jan.  25:  Radio  &  Television  Executives  Society 
Seminar,  Toots  Shor's  Restaurant,  New  York. 

Jan.  26:  RAB  Clinic,  Columbia,  S.  C. 

Jan.  26-28:  NARTB  Radio,  Tv  Boards  meet,  Holly- 
wood Beach,  Fla. 

Jan.  26-28:  Georgia  Radio-Tv  Institute,  Henry  W. 
Grady  School  of  Journalism,  U.  of  Georgia, 
Athens. 

Jan.  27:  Radio  &  Television  Executives  Society 
workshop  session,  Hotel  Roosevelt,  New  York. 

Jan.  27:  RAB  Clinic,  Charlotte.  N.  C. 

Jan.  27-29:  South  Carolina  Radio  &  Tv  Broad- 
casters Assn.,  Clemson  House.  Clemson,  S.  C. 

Jan.  28:  RAB  Clinic,  Raleigh,  N.  C. 

Jan.  31 :  Television  Workshop  for  Community  Or- 
ganizations, U.  of  Kansas  City,  Kansas  City,  Mo. 

Jan.  31-Feb.  4:  American  Institute  of  Electrical 
Engineers  mid-winter  general  meeting,  Hotels 
Statler  and  Governor  Clinton,  New  York. 

FEBRUARY 

Feb.  1:  Deadline,  Entries  for  Sigma  Delta  Chi 
Radio-Tv  Reporting,  Newswriting  and  Public 
Service  Awards,  Chicago. 

Feb.  1:  Deadline,  CARTB  Gillin  Community  Serv- 
ice Memorial  Award,  Ottawa,  Canada. 


Windsor,  Ont.  (Detroit,  Mich.) — 

►  CKLW-TV  (9)  CBC,  DuM;  Young;  1,238.585 
Winnipeg,  Man.t — 

►  CBWT  (4)  CBC;  CBC;  5,000 

MEXICO 

Juarezt  (El  Paso,  Texj  — 

►  XEJ-TV  (5)  National  Time  Sales;  43,650 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  296.402 


Feb.  4-5:  Ninth  Annual  Radio-Tv  News  Short 
Course,  School  of  Journalism,  U.  of  Minnesota, 
Minneapolis. 

Feb.  5:  Radio  &  Television  Correspondents  Assn., 
Hotel  Statler,  Washington,  D.  C. 

Feb.  7:  RAB  Clinic,  Phoenix,  Ariz. 

Feb.  8:  RAB  Clinic,  Los  Angeles. 

Feb.  9:  RAB  Clinic,  Fresno.  Calif. 

Feb.  10:  RAB  Clinic,  San  Francisco. 

Feb.  10:  Deadline,  American  Women  in  Radio  and 
Television  Scholarship  Award,  New  York. 

Feb.  10-12:  Southwestern  region,  Institute  of  Ra- 
dio Engineers,  Dallas. 

Feb.  11:  RAB  Clinic,  Sacramento,  Calif. 

Feb.  13:  Fourth  Annual  Screen  Directors  Guild 
Awards  Dinner,  Biltmore  Hotel,  Los  Angeles. 

Feb.  13-19:  National  Advertising  Week. 

Feb.  14:  Deadline,  Entries  for  National  Board  of 
Fire  Underwriters  Gold  Medal  Award  for  pub- 
lic service  work  in  fire  prevention  and  fire 
safety,  New  York. 

Feb.  21:  RAB  Clinic,  Washington,  D.  C. 

Feb.  23:  Presentation,  Voice  of  Democracy 
Awards,  Shoreham  Hotel,  Washington,  D.  C. 

Feb.  23:  RAB  Clinic,  Richmond,  Va. 

Feb.  24:  RAB  Clinic,  Roanoke,  Va. 

Feb.  25:  RAB  Clinic,  Baltimore,  Md. 


SOME  VERY  REVEALING  FIGURES 


El  Paso  Telepulse 
Shows  18  Out  of 

25  Top  Programs 
on  KROD-TV* 


Talk  about  leadership,  take  a  look  at  the  latest  Telepulse  for  El  Paso,  Texas. 
KROD-TV  continues  to  dominate  America's  largest  trade  area.  The  first  four,  and 
11  out  of  the  top  15  once-a-week  shows,  are  on  KROD-TV.  And,  in  multi-weekly 
shows,  KROD-TV  leads  the  way  with  7  out  of  the  top  10 — for  an  over-all  score  of 
18  out  of  25  .  .  .  The  reason?  Good  programming  with  top 
CBS,  ABC,  DuMont  and  local  shows!  Ask  your  Branham  man 
for  the  complete  story. 

El  Paso  Telepulse  Report,  Nov.  ip$4 


KROD-TV  •  CHANNEL  4  •   EL  PASO,  TEXAS 

Affiliated  with  KROD  —  600  KC  —  5,000  watts 
Owned  and  Operated  by  the  El  Paso  Times,  Inc. 
Roderick  Broadcasting  Company 
Dorrance  D.  Roderick,  President 
Val  Lawrence,  Vice  Pres.  &  General  Mgr. 
Dick  Watts,  General  Sales  Manager 
Represented  Nationally  by  The  BRANHAM  Co. 
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Ike,  Mike  &  Camera 

THE  television  filming  of  the  President's  news  conference  last 
week  constituted  one  of  the  most  important  advances  ever 
achieved  in  the  long  campaign  by  radio  and  television  to  obtain 
equal  access  to  the  news. 

Now  that  the  White  House  is  committed  to  a  continuation  of 
sound  and  film  recording  of  Presidential  news  conferences,  radio 
and  tv  should  find  it  easier  to  gain  admission  to  lesser  places  from 
which  they  have  heretofore  been  excluded.  If  the  President  is 
willing  to  face  microphones  and  cameras,  how  can  a  Congressional 
committee,  sitting  at  a  public  hearing,  explain  its  unwillingness  to 
do  so?  How  can  the  full  bodies  of  the  Senate  or  the  House  adhere 
to  their  archaic  policy  of  banning  radio-tv?  The  precedent  set  by  the 
President  will  be  of  immense  value  to  radio,  tv  and  the  U.  S.  public. 

The  one  detracting  feature  last  Wednesday  was  the  White 
House's  insistence  on  the  right  to  censor  films  before  releasing 
them.  The  reasoning  behind  that  policy  is  explainable;  some 
control  must  be  retained  over  release  of  the  questions  and  answers 
in  such  a  conference  lest,  in  the  give-and-take,  the  President  mis- 
states a  situation  or  lets  something  slip  that  he  shouldn't. 

Because  world  events  can  turn  on  what  the  President  says  in 
a  news  conference,  it  has  been  traditional  that  reporters  respect 
off-the-record  remarks  and  quote  him  only  indirectly  except  when 
specifically  authorized  to  use  his  own  words.  It  is  not  easy  to 
transfer  that  control  from  reporters  with  pad  and  pencil  to  re- 
porters filming  every  detail.  Probably  some  form  of  White 
House  review  of  films  is  necessary,  at  least  for  the  time  being, 
but  the  danger  is  that  it  could  get  out  of  hand. 

Star  Chamber  to  Sunlight 

SIMPLE  words  need  saying  to  bring  home  the  importance  of 
current  top-side  deliberations  on  spectrum  allocation — a  highly 
complex  field  usually  left  to  the  long-hairs  and  the  engineers. 

A  cabinet-level  committee  is  in  the  act,  which  involves  use  of 
the  spectrum  by  government  and  non-government  (broadcast  and 
other)  services.  The  FCC,  through  a  courageous  dissenting  opinion 
by  two  of  its  members  in  an  innocent-appearing  common  carrier 
case,  has  brought  the  issue  into  focus.  Our  lead  story  in  last  Mon- 
day's issue,  tells  of  the  implications  that,  in  the  extreme,  could  de- 
stroy billions  invested  by  the  public  in  television  sets  and  throw 
the  telecasting  field  into  chaos  by  forcing  low  band  stations  (ch. 
2-6)  into  uhf. 

This  is  not  a  will-o-the-wisp.  The  story  will  be  thrown  down 
as  fantastic,  premature  and  illogical.  It  will  be  recalled,  however, 
that  in  1949,  Wayne  Coy,  then  FCC  chairman,  sent  up  trial  balloons 
on  movement  of  all  tv  into  uhf,  because  of  demands  of  the  mili- 
tary and  of  non-broadcast  services  for  the  coveted  vhf  space,  with 
its  propensity  for  long-range,  reliable  propagation.  It  has  all  been 
behind  the  scenes  since  then,  but  the  struggle  has  intensified. 

The  crux  is  the  demand  of  the  Navy,  in  those  high  level  inner- 
councils,  for  spectrum  space  that  apparently  would  preempt  all  of 
the  low-band  vhf  area,  plus  a  big  hunk  of  the  band  allotted  for 
fm.  The  contention  is  that  fleet  dispersal  plans,  attuned  to  the 
atomic  age,  need  vhf  range  channels  to  span  the  required  distances. 

That's  part  of  the  story.  Government  assignments  now  are 
handed  out  by  the  President,  without  regard  to  requirements  of 
other  services.  There  is  no  liaison  with  the  FCC,  except  through 
the  Interdepartment  Radio  Advisory  Committee,  made  up  of  Gov- 
ernment representatives.  The  FCC  is  notified,  not  consulted. 

Now  that  the  story  is  out  in  the  open,  steps  can  be  taken.  Gov- 
ernment should  be  required  to  justify  allocation  claims,  on  equal 
footing  with  private  applicants.  Obviously,  national  defense  is 
paramount.  But  the  mere  statement  that  tremendous  expanses  of 
spectrum  are  needed  does  not  make  it  so.  Can  other  channels  be 
used  by  the  military,  without  disrupting  a  public  investment  of  per- 
haps $6  billion,  simply  to  set  up  stand-by  services?  In  a  national 
emergency,  the  President  can  commandeer  all  private  services 
anyway.  > 

There  should  be  established  promptly  an  ad  hoc  committee  to 
study  the  spectrum  problem.  It  should  be  prepared  to  report  when 
Congress  calls,  because  it  is  inevitable  that  a  Congressional  com- 
mittee will  move  in — soon. 

We  agree  with  Comrs.  Robert  F.  Bartley  and  Robert  E.  Lee  on 
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"Mind  if  I  count  him  as  a  viewer,  too?" 


TELECASTING  by  Sid  Hlx 


the  need  for  a  "general  allocation  proceeding"  looking  toward  a 
"sound,  efficient  and  equitable"  allocation  as  between  government 
and  non-government  services.  But  we  go  further:  there  should  be 
a  super  board,  embracing  both  Executive  (White  House)  and  FCC 
members,  presided  over  by  a  chairman  selected  by.  the  President 
to  take  spectrum  allocation  proceedings  out  of  the  Star  Chamber 
and  into  the  sunlight. 

Working  Blueprints  for  RAB  and  TvB 

FOR  newspaper  advertising  salesmen,  the  broadcast  media  (par- 
ticularly television)  have  now  been  identified  as  principal 
targets  to  shoot  at  in  the  competition  for  the  advertising  dollar. 

A  fortnight  ago  the  president  of  a  leading  advertising  agency 
publicly  put  broadcasting  on  the  spot.  F.  Kenneth  Beirn,  president 
of  Biow-Beirn-Toigo,  said  that  broadcasting  had  wrested  news  lead- 
ership from  newspapers  and  that  the  air  media  were  doing  "a  real 
promotional  job  for  themselves."  Mr.  Beirn  made  his  remarks  to 
the  New  York  Chapter  of  the  American  Assn.  of  Newspaper  Rep- 
resentatives [B»T,  Jan.  17]. 

When  major  advertising  customers  begin  to  talk  like  that,  news- 
papermen are  bound  to  listen.  They  are  bound  to  begin  figuring 
out  how  to  improve  their  own  product  and  their  own  promotion 
to  meet  the  competition. 

Last  week  in  Chicago  they  were  hard  at  work  on  part  of  that 
job — beefing  up  their  promotion  and  selling  efforts.  The  theme 
of  last  week's  annual  convention  of  the  newspapers'  National  Ad- 
vertising Executives  Assn.  was  better  selling  by  spacemen.  From 
various  speakers,  including  the  promotional  experts  of  the  Bureau 
of  Advertising  of  the  American  Newspaper  Publishers  Assn.,  the 
newspaper  executives  got  lots  of  pep  talks  and  advice.  It  was  plain 
that  all  of  them  were  counting  on  a  period  of  intense  competition. 

It  would  be  easier  on  their  nerves  if  broadcasters  could  interpret 
all  this  to  mean  that  radio  and  television  have  the  newspapers  on 
the  run  and  that  the  worst  of  the  struggle  for  recognition  is  over. 
But  the  worst  (if  that  is  the  proper  word)  is  yet  to  come.  News- 
papers may  be  on  the  run,  but  toward  a  fight,  not  away  from  one, 
They  will  not  default  their  billing  leadership  to  a  dynamic  tv 
system.  They  will  do  everything  they  can  to  sell  against  radio  and  tv. 

It  is  up  to  radio  and  tv  to  invigorate  the  conditioning  process 
that  Mr.  Beirn  described. 

Radio,  he  said,  caused  a  revolution  in  the  field  of  advertising. 
"The  advertising  dollar  had  to  be  split  up  to  provide  for  a  new 
medium." 

Television,  "with  its  scientists,  its  research  and  its  'progressive 
dynamism',  its  preparations  for  color,"  is  creating  another  demand 
"on  that  same  advertising  dollar." 

True,  the  advertising  dollar  has  grown,  but  so  have  the  demands 
on  its  parts.  If  radio  and  tv  are  to  continue  to  take  impressive 
shares  of  the  dollar,  they  can  no  more  ignore  the  challenge  of 
Mr.  Beirn's  remarks  than  the  newspapers  can. 
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IN  INLAND  CALIFORNIA  (AND  WESTERN  NEVADA) 


DELIVERS  MORE  FOR  THE  MONEV 


These  five  inland  radio  stations,  purchased  as  a  unit,  give  you 
more  listeners  than  any  competitive  combination  of  local 
stations  .  .  .  and  in  Inland  California  more  listeners  than  the 
2  leading  San  Francisco  stations  and  the  3  leading  Los 
Angeles  stations  combined  .  .  .  and  at  the  lowest  cost  per 
thousand!   (SAMS  and  SR&D) 

Beeline  listeners  in  this  independent  inland  market  spend 
over  S3  billion  annually  at  retail,  nearly  a  billion  annually 
for  food  alone.  (Sales  Management's  1954  Copyrighted 
Survey ) 

WCLATCHY  BROADCASTING  CDMPANV 

SACRAMENTO,  CALIFORNIA  •  Paul  H.  Raymer  Co.,  National  Representative 


Executive  Vice  President 
Gibson  Refrigerator  Co.,  says: 


"Our  Diamond  Jubilee  marked  a  high 
point  in  the  growth  of  our  company  .  .  . 
from  the  nation's  largest  manufacturer 
of  ice  boxes  to  one  of  the  nation  s 
leading  producers  of  refrigerators, 
food  freezers,  ranges  and  air 
conditioners.  This  growth  has  taken 
place  in  the  heart  of  the  area 
served  by  WOOD-TV  —  the  thriving 
community  which,  by  its  industry, 
creates  success  and  fosters  prosperity." 


GREENVILLE 

CITY  .  LIMIT 


i 
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WOODIand-TV  is  big  territory! 


Gibson  Refrigerator  Company  is  one  of 
the  many  nationally  famous  manufactur- 
ers established  in  the  WOODland  area, 
Western  Michigan's  richest  trading  center. 
As  one  of  the  nation's  top  ten  growing 
business  communities,  the  market  covered 
by  WOOD-TV  is  big  territory,  with  a  con- 
sistent potential  for  expansion  and  in- 


creased productivity.  This  is  the  market 
which  has  fostered  the  growth  of  WOOD- 
TV  .  .  .  making  it  the  first  station  in  the 
country  to  deliver  316,000  watts  from  a 
tower  1000'  above  average  terrain.  For 
top  coverage  of  the  primary  Grand  Rapids 
market  —  plus  Muskegon,  Battle  Creek, 
Lansing,  and  Kalamazoo,  schedule  WOOD- 
TV,  Grand  Rapids'  only  television  station! 


WOOD-TV 


GRAND    RAPIDS,  MICHIGAN 


GRANDWOOD  BROADCASTING  COMPANY  •  NBC.  BASIC;  ABC.  DuMONT.  SUPPLEMENTARY  •  ASSOCIATED  WITH  WFBM-AM  AND 
TV.  INDIANAPOLIS.  IND.   •  WFDF,  FLINT.  MICH..  WEOA.  EVANSVILLE.  IND.  •    WOOD-AM.  WOOD-TV.  REPRESENTED  BY  KATZ  AGENCY 
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^^WNERSHIP  of  television  sets  is  increasing  so  rapidly  in 
Iowa  that  nobody  can  keep  up  with  it. 

The  1954  Iowa  Radio  and  Television  Audience  Survey  was 
made  in  March,  1954.   At  that  time,  over  one-quarter 
of  all  TV  sets  were  less  than  six  months  old — yet,  in  March, 
59.6%  of  all  Iowa  homes  had  television  sets! 

Here  are  the  five-year  figures  from  the  Annual  Survey: 

INCREASE  IN  TELEVISION  SET  OWNERSHIP  IN  IOWA 


All  homes 
surveyed 

Urban  homes 

Village  homes 

Farm  homes 


1950 
Survey 

1 .7% 
2.4 
1.3 
1.1 


1951 
Survey 


1952 
Survey 


1953 
Survey 


1954 
Survey 


11.8%  25.7%  38.2%  59.6% 
15.9       30.9       44.5  67.2 
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32.7 
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53.3 
52.7 


Now  there  are  more  than  280,250  television  sets  in 
WHO-TV's  Central  Iowa— and  355,100  families. 
WHO-TV  is  giving  them  the  best  programming  there 
is — from  the  tallest  antenna  in  the  State. 

Ask  Free  8C  Peters  for  all  the  facts. 
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WHO-TV 

Channel  1 3  •  Des  Moines  •  NBC 


Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 
Free  &  Peters,  Inc. 
National  Representatives 


THE  BEST  FOODS,  INCORPORATED 
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One  of  the  more  famous  names  in  the  food  processing  industry  is  Best  Foods,  Inc. 
Specialists  in  mayonnaise,  margarine,  pickles,  sandwich  spreads,  and  various  dressings, 
Best  Foods  is  a  brand  name  preferred  by  millions.    The  Havens  &  Martin,  Inc.,  Stations,  too, 
are  on  a  preferred  list.    The  First  Stations  of  Virginia,  WMBG-AM,  WCOD-FM  and  WTVR-TV, 
are  to  advertisers'  taste  because  high  quality  of  entertainment  and  management  skill 
have  earned  for  them  a  loyal  and  responsive  audience.    Join  with  confidence 
the  growing  list  of  advertisers  using  Richmond's  only  complete  broadcasting  institution, 

serving  one  of  the  South's  richest  areas. 


PIONEER     NBC     OUTLETS     FOR     VIRGINIA'S     FIRST  MARKET 

MBG  am  WCOP  ™  WT  VR  ™ 

MAXIMUM  POWER  100,000  WATTS  •  MAXIMUM  HEIGHT  1049  FEET 

WTVR  Represented  Nationally  by  BLAIR  TV,  INC. 
WMBG  Represented  Nationally  by  THE  ROLLING  CO. 


CBS  TELEVISION 
FOR  THE  TEXAS 
GULF  COAST  AREA 


BS 


REPRESENTED  NATIONALLY  BY  CBS  TELEVISION   SPOT  SALES 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  Issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc.  1735 
DeSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


RLD 

CBS  for  DALLAS  &  FT.  WORTH 


THE  LARGEST  AUDIENCE  OF  ANY 
STATION  OR  FREQUENCY  IN  THE 
GREAT   TWIN  MARKET  

Combined  Hours  6:00  AM  Until  12:00  Midnight,  Seven  Days 
a  week.  — Pulse,  Oct.-Nov.,  1954 

KRLD  has  more  total  audience  in  Dallas  and 
Fort  Worth  combined,  during  the  combined 
hours  from  6:00  a.m.  to  12:00  midnight  than 
the  four  Dallas  non-network  stations  com- 
bined . . .  KRLD  also  has  more  total  audience 
in  Dallas  and  Fort  Worth  combined  for  the 
same  period  than  the  four  non-network 
stations  in  Fort  Worth. 


+  KRLD's  50,000  Watt  dominant  coverage  of  North 
Texas  and  Southern  Oklahoma  .  .  .  Population  3,303,700 
within  its  0.5  line  or  Primary  Coverage  Area. 

The  Make  &nae  &uy/ 

Exclusive  Outlets  for  CBS  Network  Programs  for  Dallas  and  Fort  Worth 


THE   BIGGEST  BUY  IN  THE  BIGGEST  MARKET  IN  THE  BIGGEST  STATE 


OWNERS   AND   OPERATORS    OF   KRLD-TV,    CHANNEL    4,   MAXIMUM  POWER 

THE      DALLAS      TIMES      HERALD  STATIONS 

Exclusive  Representative:  THE  BRANHAM  COMPANY 
John  W.  Runyon,  Chairman  of  the  Board  Clyde  W.  Rembert,  President 
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closed  circuit: 


GENERAL  MILLS'  PLANS  •  Reports 
of  fantastic  spot  tv-radio  (primarily  tv) 
commitments  by  General  Mills  for  new 
fiscal  year  (June  1)  can  be  laid  to  rest. 
Here  are  facts:  Company  has  been  hold- 
ing usual  annual  round  of  agency  confer- 
ences regarding  broadcast  recommenda- 
tions. There  may  be  some  spot  but  no  heavy 
campaigns  planned  for  cereals  (Wheaties, 
Cheerios,  Kix)  this  summer.  GM  will 
renew  current  slate  of  tv  network  pro- 
grams (Lone  Ranger,  Barker  Bill,  Ding- 
Dong  School,  Bob  Crosby  and  Robert  Q. 
Lewis  shows,  Valiant  Lady)  and  is  buy- 
ing new  Disney  Mickey  Mouse  Theatre 
kid  strip.  As  one  top  GM  executive  put 
it,  "Aside  from  Disney,  we're  merely  keep- 
ing what  we've  had."  Agencies  involved: 
Dancer-Fitzgerald-Sample,  Knox  Reeves, 
BBDO,  William  Esty,  Tatham-Laird. 

B»T 

SHOULD  television  station  licenses  and 
network  affiliation  contracts  be  extended 
to  five  years  and  run  concurrently,  under 
FCC  regulations?  That  proposal  was 
discussed  at  NARTB  Tv  Board  meeting 
in  Hollywood,  Fla.,  last  Wednesday,  but 
did  not  reach  formal  vote.  Question  pre- 
sumably arose  over  recent  rash  of  net- 
work affiliation  changes  under  present  two- 
year  rule. 

B»T 

FAST  FILMING  •  DuMont's  new  tele- 
casting technique,  designed  to  cut  down 
production  and  transmission  costs  through 
combination  of  methods  tied  into  new,  vir- 
tually instantaneous  filming  process  [B#T, 
Jan.  3]  will  be  unveiled  within  three  weeks 
by  Dr.  Allen  B.  DuMont  himself.  Lid  has 
been  on  primarily  to  protect  patent  and 
other  rights,  it's  understood. 

NARTB  board  is  doing  its  negotiating 
early  with  President  Harold  E.  Fellows. 
Although  his  present  contract  doesn't  ex- 
pire until  June,  next  year,  board  desig- 
nated committee  last  week  to  talk  terms 
for  new  five-year  deal,  possibly  to  be  made 
as  of  June,  1955.  In  works  may  be  sub- 
stantial increase  in  pay  over  present  $40,- 
000  plus  increase  in  allowances  and  slid- 
ing scale  looking  toward  eventual  retire- 
ment as  president  and  retention  as  board 
chairman,  post  he  holds  along  with  presi- 
dency. 

B»T 

PAY-SEE  PROGRESS  •  Differing  at- 
titudes toward  subscription  tv  explored 
again  for  'nth  time  by  FCC  last  week, 
with  varying  staff  proposals  considered  and 
with  staff  ordered  to  do  further  work  on 
subject.  Next  FCC  look-see  at  controver- 
sial pay-tv  idea  due  next  week. 

B»T 

TWO  schools  of  thought  regarding  legali- 
ties of  subscription  tv  have  evolved  at  FCC 
during  month-long  consideration.  Major- 
ity believes  Commission  has  power  to  deter- 
mine by  itself  whether  pay-tv  is  broadcast- 
ing and  if  so  whether  it  is  in  public  inter- 


est. Minority  questions  this,  would  like  to 
have  that  question  explored  in  public  hear- 
ing, along  with  such  other  items  as  techni- 
calities, whether  single  or  several  such  serv- 
ices should  be  authorized,  exclusivity  of 
franchises,  and  other  facets.  Commission 
officially  stated  its  view  that  it  has  power 
to  determine  whether  subscription  tv  was 
broadcasting  in  memorandum  last  year  to 
House  Interstate  &  Foreign  Commerce 
Committee  during  consideration  of  Hin- 
shaw  Bill  which  proposes  to  narrow  defini- 
tion of  term  broadcasting  to  exclude  sub- 
scription tv. 

B»T 

MIDFIELD  PLAYER  •  Selection  of  E.  L. 
(Dick)  Romney,  Mountain  States  Confer- 
ence commissioner,  as  chairman  of  new 
NCAA  Tv  Committee  may  presage  com- 
promise football  television  plan  acceptable 
to  Big  Ten  and  other  factions  in  associa- 
tion. He  is  considered  middle-roader  on 
tv  problem,  with  thinking  reportedly  some- 
where between  proposal  of  Eastern  Collegi- 
ate Athletic  Assn.  for  continued  national 
restrictions  with  liberalized  policy  of  pro- 
tection for  less  attractive  games  and  that  of 
Notre  Dame  for  unlimited  football  tele- 
casts. 

B«T 

TOP  GAG  at  NARTB  board  meeting  in 
Hollywood,  Fla.,  last  week,  stemming  from 
recent  top  network  disaffiliations,  ran  this 
way:  "You  can't  tell  your  affiliation  without 
a  scorecard,  get  today's  morning  lineup." 

B»T 

SABOTAGE  REPORT  •  Within  fortnight 
FCC  will  get  report  by  staff  on  investigation 
of  sabotage  at  KPIX  (TV)  San  Francisco, 
discovered  after  walkout  of  technical  em- 
ployes that's  now  settled.  Significant  aspect 
of  case,  according  to  Commission  officials, 
is  pointing  up  of  security  vulnerability  of 
nation's  principal  communication  links 
with  public. 

B»T  ' 

SAN  FRANCISCO'S  television  stations  are 
faced  with  prospect  of  another  strike,  this 
time  because  of  basic  differences  with 
AFTRA  on  freelance  talent.  Stations  want 
to  knock  out  "code  concept"  which  requires 
them  to  police  for  union  and  are  insisting 
upon  usual  employe-employer  relationship. 
Present  contract  expired  last  Nov.  15,  and 
current  signs  point  to  impasse. 

DIME  TIME  •  Woolworth  Co.  (dime 
stores),  New  York,  through  Lynn  Baker, 
New  York,  understood  to  be  shopping 
among  radio  networks  for  possible  spon- 
sorship of  one  hour  weekly. 

B»T 

NEW  success  story  may  be  written  by 
Mystik  Adhesive  Products,  Chicago  (My- 
stik  tape),  in  abrupt  switch  of  perhaps  95% 
of  budget  from  spot  tv  to  spot  radio,  effec- 
tive Feb.  14.  Firm  started  in  spot  tv  in 
September,  1950,  with  12  markets,  grad- 


ually increased  to  30-35,  bought  part  of 
CBS-TV  Garry  Moore  show  in  1953  (on 
some  54  stations)  and  returned  to  spot  tv 
with  25-35  markets  last  year.  Feeling  in 
firm  is  that  tv  was  good  introductory  medi- 
um and  did  fine  job,  but  competitors  took 
edge  off  demonstrable  abilities.  Radio  had 
been  used  only  in  test  markets.  Tv  budget 
not  ascertainable  but  overall  ad  allocation 
in  1954  was  $450,000.  Credit  Radio  Ad- 
vertising Bureau  with  vigorous  assist. 

B»T 

STALLED  •  NARTB's  move  to  standard- 
ize tv  film  purchase  contracts  is  proceeding 
with  caution.  Holding  up  action  is  diffi- 
culty of  dealing  with  film  suppliers,  who 
range  from  one-man  units  to  big  corpora- 
tions and  have  no  association  of  their  own. 
Tough  nut  to  crack  is  stabilized  formula 
covering  all  property  rights  in  films,  with 
claim  made  some  telecasters  have  bought 
packages  only  to  discover  hidden  creditors 
and  misrepresentation  of  seller's  title. 

B»T 

TvB  has  signed  with  A.  C.  Nielsen  Co. 
for  special  national  study  to  determine  ac- 
tual coverage  of  automatic  washing  ma- 
chine homes  by  daytime  tv  spot  schedules. 
Survey,  tentatively  set  for  completion  May 
1 ,  at  cost  of  about  $6,000,  will  be  used  in 
presentations  showing  why  tv  ought  to  get 
bigger  share  of  national  ad  budgets  of  sud- 
less  detergent  manufacturers  who  currently 
are  placing  more  in  newspapers  than  tv. 

B«T 

NATIONAL-LOCAL  •  Problem  of  na- 
tional advertisers  pushing  for  local  rates  in 
spot  advertising  is  being  investigated  by 
Station  Representatives  Assn.'s  Rates  Com- 
mittee, headed  by  Bob  Eastman,  executive 
vice  president  of  John  Blair  &  Co.,  station 
representation  firm.  Recommended  pro- 
cedures will  be  developed  when  study  has 
been  completed. 

B«T 

NESTLE  Co.,  New  York,  currently  sharing 
first  half  of  Jackie  Gleason  Show  (Satur- 
days, 8-9  p.m.  on  CBS)  with  Schick  Inc. 
and  W.  A.  Sheaffer  Pen  Co.,  will  sponsor 
full  half-hour  next  fall.  Show  will  be  pro- 
duced by  Jackie  Gleason  Enterprises  and 
will  precede  filmed  half-hour  The  Honey- 
mooners,  which  Buick  will  sponsor.  Mean- 
while, CBS-TV  is  discussing  other  pro- 
grams with  Schick  and  Sheaffer,  but  no 
time  periods  have  been  offered  since  net- 
work's Class  A  evening  time  is  SRO. 

B»T 

ROANOKE  MERGER  •  Papers  signed 
late  Friday  to  end  Roanoke  ch.  7  battle, 
with  Times- World  Corp.  (WDBJ)  to  buy 
television  assets  of  ch.  7  competitor 
WROV,  including  tower,  studios  and 
equipment  of  defunct  ch.  27  WROV-TV. 
Agreement  and  price  to  be  announced  this 
week  after  inventory.  WROV  will  drop 
ch.  7  bid,  devote  fulltime  to  radio.  Pact 
does  not  include  recoup  of  WROV's  uhf 
losses. 
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NARTB  BOARDS  ORDER  INVESTIGATION 
OF  GOVERNMENT  FREQUENCY  DEMANDS 


HAPHAZARD  demands  of  government  and 
military  agencies  for  spectrum  space  pose 
threat  to  private  industry,  NARTB  combined 
boards  held  Friday,  at  meeting  in  Hollywood 
Beach,  Fla. 

President  Harold  E.  Fellows  was  directed  to 
confer  with  government  officials  "to  ascertain 
the  facts  on  current  activities  having  to  do 
with  military  and  public  use  of  frequencies." 
Action  followed  revelation  in  Jan.  17  Broad- 
casting •  Telecasting  that  military  agencies 
are  casting  envious  eyes  at  vhf  and  other  bands. 

In  winding  up  full  week  of  meetings,  NARTB 
directors: 

•  Acted  to  reduce  number  of  industry  meet- 
ings and  ease  pressure  on  management. 

•  Ordered  appointment  of  nine-man  ad  hoc 
committee  to  investigate  "reasonableness  and 
validity"  of  common  carrier  tariffs  for  inter- 
city radio  and  video  relays  as  filed  with  FCC. 
This  was  based  on  industry  complaints  that 
AT&T  rates  and  rules  are  burdensome. 

•  Approved  three  amendments  to  NARTB 
bylaws,  most  important  being  right  of  com- 
bined radio-tv  networks  to  have  directors  on 
both  radio  and  tv  boards.  At  present  such 
networks  must  choose  whether  to  be  represented 
on  radio  or  tv  board.  Bylaws  changes  must 
be  ratified  by  membership. 

•  Endorsed  Tv  Board's  grant  of  $3,000  to 
Advertising  Research  Foundation  for  quarterly 
nationwide  survey  of  tv  set  circulation  (see  Tv 
Board  story,  page  56).  Survey  is  to  be  handled 
by  U.  S.  Census  Bureau,  provided  $24,000 
cooperative  fund  is  raised. 

•  Made  public  text  of  letter  to  Comdr.  Eu- 
gene McDonald  of  Zenith,  defending  President 
Fellows'  letter  to  FCC  asking  full  hearing  on 
subscription  tv  issues.  Board  denied  Mr.  Fel- 
lows had  attempted  to  scuttle  subcription  tv 
and  that  he  had  acted  without  association's 
authority  (see  Tv  Board  story,  page  56). 

In  discussing  problem  of  government  spec- 
trum use,  board  urged  President  Fellows  "to 
take  appropriate  steps  to  assure  that  no  gov- 
ernment agency  will  take  any  action  relating 
to  the  allocation  and  use  of  the  communica- 
tions spectrum  which  will  militate  against  the 
public  interest."  Resolution  was  offered  by 
Ward  Quaal,  WLWT  (TV)  Cincinnati. 

Joint  boards  approved  Sports  Committee  ef- 
forts to  improve  relations  between  broadcasters 
and  professional  and  amateur  athletic  groups. 
Report  was  filed  for  comitttee  by  Ben  Strouse, 
WWDC  Washington,  on  behalf  of  Chairman 
George  J.  Higgins,  KMBC-AM-TV  Kansas  City, 
who  was  unable  'to  attend. 

Similarly,  steps  by  Freedom  of  Information 
Committee  to  give  broadcasters  equal  access 
with  other  media  to  coverage  of  public  events 
were  lauded  by  board.  Committee  Chairman  is 
Edgar  Kobak,  WTWA  Thomson,  Ga.  Boards 
lauded  action  by  President  Eisenhower  in  open- 
ing news  conferences  to  tv,  and  directors  sug- 
gested Capitol  Hill  take  notice  and  remove 
some  of  its  bans. 

DISTRICT  MEETINGS  CUT 

Board  reduced  district  meeting  schedule  from 
17  to  eight  regional  meetings.  It  appointed 
committee  to  recommend  locations  of  regional 
meetings  and  affirmed  that  NARTB  members 


may  attend  any  meeting  at  their  convenience. 
It  also  limited  attendance  at  meetings  to  mem- 
bers only.  It  was  estimated  this  reduction  in 
meetings  will  save  $12,000  in  staff  travel. 

Martin  B.  Campbell  resigned  as  a  director- 
at-large  for  large  stations  since  he  is  on  leave 
of  absence  from  WFAA  Dallas  and  is  not 
active  in  management. 

Board  equalized  network  membership  pay- 
ments, setting  fee  of  $3,000  annually  for  each 
radio  and  tv  membership.  Fees  formerly  were 
$5,000  for  radio  and  $1,200  for  tv. 

If  membership  ratifies  bylaws  change  per- 
mitting radio  and  tv  networks  to  hold  director- 
ships in  both  categories,  it  is  believed  CBS 
member  of  radio  board  will  be  Adrian  Murphy, 
CBS  Radio  president. 

Probe's  Staff  Funds 

IN  HIS  budget  of  $60,928.79  for  network  in- 
vestigations and  communications  study,  sub- 
mitted to  and  approved  by  Senate  Rules  Com- 
mittee last  week,  Senate  Commerce  Committee 
Chairman  Warren  G.  Magnuson  (D-Wash.) 
proposes  "staff  of  considerable  size."  Break- 
down lists  chief  counsel,  $11,646;  assistant 
counsel,  $8,990;  research  analyst,  $7,914;  two 
technical  consultants,  $12,000,  and  one  com- 
munications rate  consultant,  $6,000,  all  on 
per  diem  basis  at  $11,646  annually;  two  ste- 
nographers, $8,374;  clerk,  $6,003.  These  are  in 
addition  to  Nicholas  Zapple,  committee's  pro- 
fessional  communications  counsel  ($11,646). 

Color  Seminar  Slated 

Richard  A.  R.  Pinkham,  NBC  vice  president 
in  charge  of  participating  programs,  and  Rob- 
ert Foreman,  BBDO  vice  president  in  charge 
of  tv,  will  discuss  color  television  at  season's 
final  timebuying  and  selling  seminar  of  Radio 
&  Television  Executives  Society  Tuesday  at 
Toots  Shor  restaurant  in  New  York. 


WHAT'S  NEWS  TO  AP 

WORD  of  caution  to  Associated  Press 
staffers  ran  on  first  page  of  new  AP  Log, 
with  reference  to  writing  about  television. 
Log,  staff  analysis  of  AP  news  and  photo 
coverage  with  notes  and  comments  by 
executive  editor,  stressed  realism  in 
television  reporting,  pointing  out  that  "tv 
is  here  to  stay,  like  movies,  airplanes  and 
wire  trouble."  , 

Log  cautioned  newsmen  to  avoid  such 
terms  as  "the  magic  of  television,"  and 
"expensive  tv  equipment"  because  "every- 
body knows  it  is  magic  and  expensive. 
So  are  newspaper  presses  and  cameras." 

"For  example,"  story  read,  "avoid  loose 
references  to  the  number  of  persons  esti- 
mated to  be  watching  a  tv  show  .  .  .  since 
they  can  only  represent  sampling  guesses, 
at  best,  and  in  any  event  do  not  constitute 
news." 


•   BUSINESS  BRIEFLY 

100  MARKETS  SOUGHT  •  Leo  Burnett  Co., 
Chicago,  seeking  spot  availabilities  in  roughly 
100  tv  markets  for  new  Buffalo  Bill  Jr.  film 
series  produced  by  Gene  Autry's  Flying  A 
Pictures.  Mars  Inc.  (candy  bars)  will  sponsor 
first  13  weeks,  starting  March  21,  then,  after 
summer  hiatus,  alternate  with  Brown  Shoe  Co., 
according  to  present  plans. 

PEN  PUSHERS  •  Papermate  Pens,  through 
Philip  Klein,  Philadelphia,  placing  spot  an- 
nouncement campaign  to  be  launched  Feb.  14 
in  60  radio  markets.  Schedule  will  run  for  13 
weeks. 

NEW  PRODUCT  •  American  Chicle  Co., 
N.  Y.,  through  Ted  Bates  Inc.,  planning  tele- 
vision spot  announcement  campaign  starting 
March  7  for  26  weeks  in  number  of  markets 
to  introduce  new  product  called  Rolaides  (anti- 
acid). 

PABST  CONSIDERING  •  Pabst  Blue  Ribbon 
Beer,  through  Warwick  &  Legler,  N.  Y.,  con- 
sidering spring  radio  plan  which  would  start 
in  April  and  run  through  September.  Satura- 
tion spots  would  be  used  in  number  of  markets 
not  covered  presently  by  Pabst  fights  on  CBS- 
TV. 

TEENS  ARE  TARGETS  •  Warwick  &  Legler, 
N.  Y.,  interested  in  disc  jockey  radio  shows 
appealing  to  teen-agers  for  cosmetic  account, 
with  campaign  to  start  possibly  early  spring  in 
major  markets. 

Magnuson  Charges  Executive 
Interference  in  Agencies 

CHAIRMAN  Warren  G.  Magnuson  (D-Wash.) 
of  Senate  Commerce  Committee  has  charged 
Executive  Branch  of  government  with  inter- 
fering in  activities  of  federal  agencies  and  com- 
missions under  committee's  jurisdiction.  Sen. 
Magnuson  made  charges  in  letter  to  Senate 
Rules  &  Administration  Committee  asking 
$200,000  for  Commerce  Committee's  special  in- 
vestigations, on  which  Rules  Committee  re- 
ported favorably  last  week  (see  story,  page  70). 

Not  mentioning  any  agency  by  name,  Sen. 
Magnuson  said  in  some  instances  "decisions  are 
not  made  strictly  on  the  merits;  that  there  is 
wirepulling  and  political  favoritism  to  the 
point  that  the  public  no  longer  has  confidence 
in  the  impartiality  and  fairness  of  these  arms 
of  the  Congress."  "This  is  a  serious  matter 
that  we  are  impelled  to  investigate,"  he  said. 
Committee  has  jurisdiction  over  FCC  and  five 
other  agencies. 

In  report  on  committee's  investigations  in 
communications,  Sen.  Magnuson  said  in  past 
two  years  "mounting  number  of  complaints 
from  broadcast  licensees"  have  been  made  on 
high  costs  of  interconnections  for  tv  stations, 
plus  "inadequacy  of  service  to  cities  which  do 
not  lie  athwart  transcontinental  cable  and 
microwave  lines."  He  said  it  is  apparent  that 
"careful  review  is  in  order"  of  "what  seems  to 
be  inadequate  regulation  by  FCC  of  rates  and 
charges  for  interstate  and  foreign  communica- 
tions." 
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Beaumont  Ch.  6  Grant 
o  KFDM  Is  Affirmed 

-INAL  grant  of  ch.  6  at  Beaumont,  Tex.,  to 
KFDM  there,  affirmed  by  FCC  Friday  in  opin- 
on  turning  down  petition  for  review  filed  by 
:ompetitor  KMC  (Beaumont  Enterprise  and 
Journal).  FCC  majority,  over  dissent  by  Comr. 
Frieda  B.  Hennock,  still  ruled  KFDM  to  be 
superior  in  programming  proposals  and  prob- 
able effectuation  of  them,  plus  diversification 
tif  media  of  mass  communication. 

Third  contestant,  KTRM,  withdrew  earlier 
from  litigation  following  agreement  between 
It  and  KFDM  whereby  KTRM  is  to  be  reim- 
bursed $55,000  for  expenses.  Pact  also  included 
18-month  option  for  W.  P.  Hobby  to  purchase 
32.5%  interest  in  new  firm  to  be  organized  by 
KFDM.  Mr.  Hobby,  president-chief  stockholder 
of  Houston  Posf-KPRC-AM-TV  Houston,  held 
10%  in  KTRM  and  option  for  another  25%. 

FCC  Grants  7  Am's; 
[One  Frequency  Change 

FCC  granted  seven  new  am  stations  and  one 
CP  to  change  frequency,  it  was  announced 
Friday.  Also  on  Friday,  FCC  Hearing  Exam- 
iner H.  Gifford  Irion  proposed  grant  to  WJET 
Erie,  Pa.,  to  change  from  1570  kc,  250  w,  day- 
time, to  1400  kc,  same  power,  unlimited. 
New  am  grants: 

Denver,  Colo.— Capitol  Bcstg.  Co.,  1340  kc, 
250  w,  engineering  conditions  including  pro- 
vision that  station  will  not  begin  program  tests, 
nor  will  license  be  issued  until  KMYR  Denver 
changes  from  present  operation  on  this  fre- 
quency to  710  kc  with  5  kw.  Owners  are  Ewald 
Koepke  and  Frank  E.  Amoli  Jr.,  KMYR  com- 
mercial manager  and  program  director  respec- 
tively. 

Sterling,  Colo.— High  Plains  Bcstg.  Corp., 
1490  kc,  250  w.  Owners  Anna  C.  Petteys, 
Robert  Petteys,  Russell  M.  Stewart,  Byron  R. 
Joachim  and  John  R.  Jirdon  also  own  Sterling 
Advocate. 

Harrodsburg,  Ky. — Pioneer  Bcstg.  Co.,  1420 
kc,  1  kw,  daytime.  Owners  Clarence  H.  Hulse 
and  Charles  R.  Shuffett  also  own  WLBN  Leb- 
anon, Ky. 

Pipestone,  Minn. — Pipestone  Radio  Corp., 
1050  kc,  1  kw,  directional  antenna  daytime. 
Owners  are  C.  B.  Thomas,  Dalton  S.  Nelson, 
Roy  G.  Less  and  Henry  Dalton  Inc. 

Dover,  N.  H.— Granite  State  Bcstg.  Co.,  1270 
kc,  5  kw,  DA-2.  Granite  State  also  owns 
WKBR-AM-FM  Manchester,  WTSW-AM-FM 
Claremont  and  WTSL  Hanover,  all  N.  H. 

Yankton,  S.  D.— Yankton  Bcstg.  Co.,  1450 
kc,  250  w.  Realtor  William  M.  Smith  is  ma- 
jority owner. 

Milan,  Tenn. — West  Tennessee  Bcstg.  Co., 
1600  kc,  1  kw,  daytime.  President  is  H.  E. 
Williams,  who  is  also  president  of  Southern 
Baptist  College.  Interlocking  ownership  with 
KBHS  Hot  Springs,  Ark. 

Commission  also  granted  KGAK  Gallup, 
N.  M.,  authority  to  change  from  1230  kc,  250 
w  to  1330  kc,  5  kw  local  sunset,  1  kw  direc- 
tional night. 

New  Am  Sought 

NEW  am  station  at  Charlottesville,  Va.,  on  1400 
kc  with  250  w  fulltime  asked  by  Lawrence  Lee 
Kennedy  in  new  application  filed  with  FCC  Fri- 
day. He  is  chief  engineer  of  WINA  there. 
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CATHOLIC  ACTION 

ESTABLISHMENT  of  new  Pontifical 
commission  to  study  films,  radio  and  tv 
as  they  may  affect  faith  and  morals  has 
been  approved  by  Pope  Pius  XII,  it  was 
made  known  Friday  with  publication  of 
Dec.  16  directive  in  official  Vatican  pub- 
lication. New  commission  replaces  film 
commission  which  was  headed  by  Bishop 
Martin  John  O'Connor  of  Scranton,  Pa., 
rector  of  North  American  College  in 
Rome.  Bishop  O'Connor  will  act  as  presi- 
dent of  new  commission  for  six-year 
term.  Commission  will  include  presiden- 
tial council  and  executive  committee  and 
will  maintain  contact  with  national  and 
international  Roman  Catholic  film,  radio 
and  tv  groups.  Commission,  it  was  said, 
will  not  pass  judgments,  but  will  seek 
to  cooperate  in  direction  of  Catholic 
activity  in  these  fields. 


WVJS  Joins  ABC  Radio 

AFFILIATION  of  WVJS  Owensboro,  Ky., 
with  ABC  Radio,  effective  March  1,  was  an- 
nounced by  Charles  Godwin,  director  of  sta- 
tion relations  for  network.  WVJS  is  owned  and 
operated  by  Owensboro-on-the-Air  Inc.  Mal- 
colm Greep  is  vice  president  and  general  man- 
ager. Station  is  on  1420  kc  with  1  kw. 

Rivers  Sells  Georgia  Vhf 

APPLICATION  filed  with  FCC  Friday  for  sale 
of  ch.  6  WCTV  (TV)  Thomasville,  Ga.,  by  E. 
D.  Rivers  Sr.  to  John  H.  Phipps,  owner  WTAL 
Tallahassee  and  WTYS  Marianna,  Fla.  Mr. 
Phipps  pays  $88,700  to  Mr.  Rivers  for  tv  ex- 
penses and  equipment,  assumes  GE  equipment 
obligations  of  $331,464.  Mr.  Phipps  also  pays 
$38,000  for  Rivers  contract  to  purchase  WKTG 
Thomasville  for  $62,000  from  W.  F.  Scott  Jr. 
and  associates.  Bids  for  WCTV  and  WKTG 
sales  each  are  conditioned  on  grant  of  other. 
Mr.  Rivers  owns  WLBS  Birmingham  and  is 
major  stockholder  in  WOBS-AM-TV  Jackson- 
ville, Fla.,  and  WMIE  Miami. 

Tampa  Tv  to  Debut 

TARGET  date  for  programming  by  Tampa  Tele- 
vision Co.'s  ch.  13  WTVT  (TV)  Tampa,  Fla.,  is 
April  1  with  test  pattern  March  15,  firm  an- 
nounced Friday  after  FCC  affirmation  of  final 
grant  (story  page  68).  Station  expects  affiliation 
with  CBS,  will  use  RCA  equipment. 


UPCOMING 

Jan.  31 -Feb.  4:  American  Institute  of 
Electrical  Engineers  mid-winter  gen- 
eral meeting,  Hotels  Statler  and  Gov- 
ernor Clinton,  New  York. 

Feb.  1:  Deadline,  Entries  for  Sigma 
Delta  Chi  Radio-Tv  Reporting,  News- 
writing  and  Public  Service  Awards, 
Chicago. 

Feb.  4-5:  Ninth  Annual  Radio-Tv  News 
Short  Course,  School  of  Journalism, 
U.  of  Minnesota,  Minneapolis. 

Feb.  5:  Radio  &  Television  Correspon- 
dents Assn.,  Hotel  Statler,  Washing- 
ton, D.  C. 

For  other  Upcomings  see  page  TOO 


GUILD  COPELAND,  with  Biow-Beirn-Toigo 
Inc.,  N.  Y.,  since  1951,  and  EDWARD 
SHERRY,  with  agency  since  March  1954,  pro- 
moted to  vice  presidents  under  agency's  new 
policy  of  elevating  copy  heads  to  rank  of  com- 
pany officers. 

ANDREW  P.  JAEGER  rejoins  Procktcr  Tele- 
vision Enterprises,  N.  Y.,  as  vice  president  in 
charge  of  sales.  He  will  work  closely  with 
MCA,  NTA  and  Flamingo,  which  distribute 
Prockter  programs.  From  1949  to  1951,  Mr. 
Jaeger  was  network  film  director  for  DuMont 
Tv  Network  before  joining  Prockter  in  execu- 
tive sales  capacity.  During  1954  he  served  as 
director  of  New  York  sales  for  Screen  Gems 
Inc. 

GEORGE  C.  CASTLEMAN,  former  manager 
of  sales  development  for  CBS  Radio  Spot  Sales 
and  previously  with  Bermingham,  Castleman 
&  Pierce,  N.  Y.,  as  radio  and  television  director 
and  executive  vice  president,  has  joined  Free 
&  Peters  Inc.,  N.  Y.,  station  representation 
firm,  as  television  account  executive. 

DON  MILLER,  account  executive  in  N.  Y. 
office  of  CBS  Radio  Spot  Sales  since  1952  and 
from  1942-46  sales  manager  of  WCBS  New 
York,  appointed  director  of  special  presenta- 
tions in  sales  promotion  department  of  CBS 
Radio  Spot  Sales,  succeeding  ALLAN 
HUGHES,  who  was  named  last  month  as  man- 
ager of  sales  development,  Central  Div.,  CBS 
Radio  Spot  Sales. 

LEE  ADAMS  named  director-broadcaster  of 
KCBS  San  Francisco  edition  of  Housewives' 
Protective  League-Starlight  Salute  programs. 
He  replaces  JAMES  TAYLOR,  assigned  to 
another  area  as  HPL  director.  Mr.  Adams 
moves  to  San  Francisco  from  KMOX  St. 
Louis  where  he  has  been  HPL  director  for 
nine  years. 


Showerman  to  Head  WISN 

I.  E.  (CHICK)  SHOWERMAN,  long-time 
NBC  executive  in  Chicago,  appointed  manager 
of  WISN  Milwaukee,  owned  by  Hearst  Corp. 
which  has  also  bought  ch.  12  WTVW  (TV) 
Milwaukee  subject  to  FCC  approval  (see  story 
page  71). 

D.  L.  Provost,  Hearst  vice  president  in 
charge  of  radio-television,  said  Mr.  Shower- 
man  would  succeed  Harry  D.  Peck  who  re- 
signed Jan.  27.  Mr.  Showerman's  appointment 
is  effective  Feb.  1.  Mr.  Showerman  was  with 
NBC  from  1928  to  1951,  last  several  years  as 
vice  president  in  charge  of  Central  Division. 
Since  1951  he  has  been  in  national  representa- 
tive and  tv  film  sales  fields. 

Closed-Circuit  Business 
Opened  by  ABC-TV 

FORMATION  of  ABC-TV  closed-circuit  de- 
partment, to  be  headed  by  William  Balaban, 
being  announced  today  (Mon.)  by  John  H. 
Mitchell,  vice  president  in  charge  of  ABC-TV 
network.  Mr.  Balaban,  operating  as  closed-cir- 
cuit program  manager,  will  be  in  charge  of  all 
activities  relating  to  closed-circuit  program- 
ming. He  will  report  to  Robert  Lewine,  direc- 
tor of  ABC-TV  program  dept.  Mr.  Balaban 
has  been  daytime  tv  supervisor  for  WABC-TV 
New  York,  network's  New  York  key  station, 
and  also  assistant  program  manager  of  station. 

Sylvania  President  Dies 

W.  WARD  ZIMMER,  57,  president  of  Sylvania 
Electric  Products  Inc.,  died  at  New  York  hos- 
pital early  Friday  after  illness  of  two  months. 
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Broadcasting 


Telecasting 


A  new  formula  for  radio-time-buying  which 
works  particularly  well  in  New  Orleans 


rJ1  TIME  in  years  required  for  Station  to  jump 

from  last  to  first  place  in  share  of  audience. 

]yj  =  MOTION  upward,  expressed  in  number  of  sta- 
tions which  had  to  he  passed  in  the  rush  to  first 
place. 


j/^(^J.J=  "Audience  Growth  Index."    The  higher 
this  figure,  the  better  the  buy. 

By  a  curious  coincidence,  New  Orleans  has  just  one 
radio  station — WTIX — which  makes  a  showing  by  this 
formula.  In  something  less  than  a  year,  WTIX  rock- 
eted from  11th  to  1st  place  in  audience,  via  Mid-Con- 
tinent's new  ideas,  programming,  news-handling  .  .  . 
and  results.  WTIX  leads — and  grows  on — in  the  morn- 
ing (20.5%),  afternoon  (18.3%),  and  all  day  (19.3% 
- — next  station,  17.8%).* 

Motion  for  Adam  J.  Young  Jr.,  or  talk  time  to  WTIX 
General  Manager  Fred  Berthelson. 

*  Hooper  Radio  Index,  7  a.m. — 6  p.m.,  Mon.-Fri.,  December  1954 


New  Orleans  16,  La. 
CONTINENT  BROADCASTING  COMPANY 


President:  Todd  Storz 


KOWH,  Omaha 

Represented  by 
H-R  Reps,  Inc. 


WHB,  Kansas  City 
Represented  by 
John  Blair  &  Co. 


WTIX,  New  Orleans 
Represented  by 
Adam  J.  Young,  Jr. 


Broadcasting 


Telecasting 
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adio  -  Active 


Audiences! 


Week  after  week  nearly  150  million  people  in 
45  million  homes  actively  listen  to  Radio. 

And  these  "Radio-Active"  listeners  have  111  million 
Radios  always  at  their  finger  tips. 

Here's  the  count  of  homes  tuning  in  Radio  each  week  . . . 

In  the  Morning  over  SU  million  homes 
In  the  Afternoon  nearly  SU  million  homes 
In  the  Evening  nearly  36  million  homes 


And,  SPOT  RADIO  turns  "Radio-Active" 
listeners  into  customers  for  advertisers. 


Represented  by 


WSB 
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NBC 

WFAA* 

/Dallas 
[Ft.  Worth 

NBC 
ABC 
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Denver 

NBC 
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Erie 

NBC 
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Houston 

NBC 
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Lansing 

[NBC 
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KARK 

Little  Rock 

NBC 

KABC 

Los  Angeles 

ABC 

KSTP 

J  Minneapolis 
\Sr.  Paul 

NBC 
NBC 
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Nashville 

NBC 
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New  York 

ABC 
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CBS 
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Philadelphia 
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NBC 
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NBC 

ABC  Pacific  Radio  Regional  Network 

Also  represented  as  key 
stations  of  the 

TEXAS  QUALITY  NETWORK 


Edward  Petry  &  Co.,  Inc. 

MEW  YORK    •    CHICAGO    •    DETROIT    •    ST.  LOUIS    •    ATLANTA    •    SAN  FRANCISCO    •    LOS  ANGELES 


I 


GOOD 


•  .  .  advertising 


1 


always  pays  in  the  .... 

t  I1/  /.-•■/!      I:    \  \\\  \\\- 


RICH,  GROWING 
NORTH  CAROLINA 
MARKET 


BETTER..  •  coverage 

than  ever  before  is  yours  with 
RADIO  in  the  


15-county 

Winston-Salem 

NORTH  CAROLINA 

Market 


BEST. .  •  buy  morning, 

afternoon  and  evening  is 


Represented  by 

HEADLEY-REED  CO. 
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IN  REVIEW 


OZARK  JUBILEE 


FOLK  Singer  Red  Foley's  first  appearance  on 
a  regularly-scheduled  network  tv  series  came 
off  pleasantly,  if  not  with  any  great  flourish, 
during  the  debut  of  Ozark  Jubilee  on  ABC-TV 
Jan.  22. 

The  presence  of  Mr.  Foley,  whose  role  in 
country  music  has  been  likened  to  that  of  Louis 
Armstrong  in  jazz  circles,  must  have  delighted 
his  legions  of  fans,  loyal  listeners  to  the  radio 
version  of  Jubilee  on  ABC  since  last  August. 
He  was  more  than  an  acceptable  emcee;  he 
sang  well,  joked  amusingly,  and  all  in  all  con- 
ducted himself  with  admirable  ease,  considering 
that  this  was  the  first  brush  with  the  network 
tv  cameras. 

But  even  Red  Foley's  personality  was  not 
enough  to  carry  the  video  Ozark  Jubilee.  That 
could  be  the  opinion  of  those  who  feel  that 
when  you've  seen  one  folk  music  show  you've 
seen  them  all,  but  if  so,  the  premiere  telecast 
did  nothing  to  dissipate  it.  It  was  the  old 
radio-and-stage  show  format  put  on  tv  with- 
out imagination.  The  result  was  just  another 
program,  with  little  to  induce  the  viewer  to 
come  back  to  it  the  next  week. 

That's  too  bad,  for  the  talent  was  there:  the 
Crossroads  Boys  with  Grady  Martin;  Luke 
Warmweather,  a  harmonica-playing  hillbilly 
comedian;  Hawkshaw  Hawkins  and  Jean  Shep- 
pard,  singers,  and  a  host  of  others.  Red  Foley's 
rendition  of  "Hearts  of  Stone"  and  other  ballads 
amply  demonstrated  why  his  record  sales  have 
already  topped  the  24-million  mark. 

Yet  tv  did  little  for  the  show — or  was  it  vice 
versa?  Mr.  Foley's  opening  comment  that 
going  on  network  tv  "is  the  greatest  thing  that's 
ever  happened  to  us"  was  an  optimistic  senti- 
ment that  unfortunately  could  not  be  echoed 
by  the  first  program's  viewers. 

Production  Costs:  $12,000 

Produced  by  RadiOzark  Enterprises  and  broad- 
cast on  ABC-TV,  Sat.,  9-10  p.m.  EST 

Production  Supervisor:  Carl  Fox;  director: 
Bryan  Bisney;  assistant  directors:  Fred  Rains 
and  Gene  Hudson;  script  supervisor:  Don 
Richardson 

Cast  of  Premiere:  Red  Foley,  m.c.  and  singer; 
Crossroads  Boys,  Grady  Martin,  Luke  Warm- 
weather,  Jean  Sheppard,  Hawkshaw  Hawkins. 

Announcer:  Joe  Slattery 

EXCLUSIVE 

THAT  the  island  of  Quemoy  should  have  been 
the  scene  of  the  first  of  Fulton  Lewis  jr.'s  new 
tv  series,  Exclusive,  reaching  the  viewing  public 
at  the  very  time  that  it  was  a  headline  word  the 
world  around,  may  have  been  a  matter  of 
astounding  good  fortune  or  even  more  astound- 
ing pre -vision  on  the  part  of  Mr.  Lewis. 

Either  way,  the  timing  was  perfect  and  the 
quarter-hour  film  series,  produced  by  Washing- 
ton Video  Productions  and  syndicated  by  Gen- 
eral Teleradio,  got  off  to  a  splendid  start. 

The  initial  film  begins  with  Mr.  Lewis  pic- 
tured on  the  northernmost  point  of  Quemoy 
facing  the  Red  Chinese  shoreline.  In  news- 
reel  fashion,  the  camera  tours  Chinese  Na- 
tionalist fortifications,  bomb  damage  from  the 
Red  shore  battery,  living  conditions  in  the 
Quemoy  villages,  highways,  armed  junks  and 
the  Nationalists'  "motorized"  junk  navy.  Mr. 
Lewis  gives  a  running  commentary  in  the 
rapid,  deep-chested  tones  familiar  to  those  who 
have  tuned  in  to  Mr.  Lewis  on  radio. 

Except  for  the  remarks  of  a  captured  Chinese 
Red,  an  old  man  who  was  conscripted,  given  in 
Chinese  and  also  in  English,  both  of  which 
proved  very  effective,  all  of  the  voice  belongs 
to  Mr.  Lewis.  Granted  his  accomplishments 
as  a  speaker,  more  variety  on  the  soundtrack 


would  aid  the  film's  dramatic  appeal  to  the 
ear  as  well  as  to  the  eye.  The  latter  is  taken 
care  of  by  the  excellent  news  photography. 

Since  news  and  its  analysis  are  Mr.  Lewis' 
aims  in  his  new  tv  venture,  as  it  has  long  been 
in  his  radio  series,  it  is  proper  that  the  camera 
also  makes  news  its  primary  concern.  But 
among  the  more  memorable  scenes  of  the  first 
Exclusive  program  is  one  of  the  Chinese  Red 


Mr.  Lewis  (I)  and  producer  George  F. 
Johnson  on  a  parapet  of  the  northern- 
most lookout  point  on  Quemoy  Island. 

Army  conscripts  captured  on  a  Quemoy- 
launched  raid.  The  camera  play  on  their 
faces,  ranging  from  young  boys  to  old  men, ' 
recalls  similar  shots  of  Hitler's  armies  in  the 
later  days  of  World  War  II,  when  der  Fuehrer 
was  scraping  the  bottom  of  Germany's  man- 
power barrel. 

Mr.  Lewis,  by  going  to  the  scene  of  the 
"story,"  succeeds  in  conveying  to  his  U.  S. 
audience  the  drama  and  tenseness  which  today 
are  normal  in  many  parts  of  the  world. 

Produced  by  George  Johnson  of  Washington 
Video  Productions  and  distributed  by  the 
film  division  of  General  Teleradio  Inc. 

Commentary  by  Fulton  Lewis  jr. 

Available  for  local  sponsorship. 

SWIFT'S  SHOW  WAGON 

THE  PLEA  by  the  entertainer  to  buy  the 
product  in  order  to  support  the  show  sup- 
posedly had  gone  out  with  Joe  Penner,  but 
darned  if  it  didn't  show  up  on  the  Swift's 
Show  Wagon  with  Horace  Heidt  and  the  Amer- 
ican Way  tv  series. 

There  was  no  question  about  it.  Heidt,  him- 
self, asked  the  audience  to  buy  Swift  products 
so  his  talent  search  could  be  carried  on.  It  was 
quite  a  shock.  Those  things  are  supposed  to 
be  more  subtle  and  sophisticated  today  what 
with  selling  in  depth,  integrated  commercials 
and  demonstration  advertising. 

But,  then,  Heidt's  show  is  that  kind  of  a 
simple,  un-gimmicked  production.  There's 
Heidt,  simple,  unaffected,  shy,  smiling — and 
a  little  older  than  when  he  was  in  his  hey- 
day. There's  the  band,  playing  simple,  un- 
affected music.  There  are  a  couple  of  solos. 
There's  the  guest.  And  there  are  the  young 
hopefuls.  The  telecast  version  of  Heidt's  talent 
search  (he  did  the  same  thing  on  radio  four 
or  five  years  ago),  now  has  some  video  window 
dressing:  a  chorus  line. 

In  the  show  we  saw,  Heidt  had  Will  Rogers 
Jr.,  as  the  guest,  narrating  his  father's  philoso- 
phy while  old  film  clips  of  Will  Sr.  were 
shown.  There  were  two  talent  contestants,  a 
15-year-old  pianist  (male),  and  a  14-year-old 
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Michigan's  major  market 


WKHM 

Jackson 


The  biggest  buy  in  radio  is  Michigan's  "Golden 
Triangle"  . .  .  bounded  by  Detroit,  Jackson  and 
Flint!  That's  where  you  reach  77%  of  Michigan's 
6-billion  dollar  buying  power!  That's  where 
nearly  100%  of  the  homes  and  over  85%  of  the 
automobiles  have  radios!  That's  where  WKMH, 
WKHM  and  WKMF  command  the  biggest 
listening  audience  because  that's  where  every- 
body likes  news,  music  and  sports! 


BEST  OF  ALL  .  .  .  YOU  CAN 
COVER  MICHIGAN'S  MAJOR 
MARKET  LIKE  A  TENT  AND 
SAVE  10%  IN  THE  BARGAIN 
BY  BUYING  THE  SMART 
THREE-STATION  PACKAGE! 


WKMH 

Dearborn 
Detroit 


WKMH   WKHM  WKMF 


DEARBORN— DETROIT 

5000  Watts  (1000  WATTS  NIGHTS) 


JACKSON 

1000  Watts 


FLINT 

1000  Watts 


REPRESENTED  BY  HEADLEY  REED 
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IN  REVIEW 


OPEN  MIKE 


EVEN  SAMSON? 

SAMSON  WAS  a  mighty  man, 

his  strength  beyond  compare. 

That  was  until  Delilah 

took  the  scissors  to  his  hair. 

But  say  she  hadn't  cut  it 

and  his  strength  was  ten  times  ten, 

still  we  doubt  he'd  be  as  strong 

as  the  signal  from  W  P  I  N. 

WPIN's  clear  channel  signal  covers 
the  eleven  county  area  of  the  West 
Coast  of  Florida  completely,  giving 
advertisers  a  market  of  790,300  people 
every  day  with  a  buying  income  of 
$989,640,000.00.  This  dominant  Inde- 
pendent music  and  news  station  is  the 
West  Coast  of  Florida's  best  daytime 
radio  buy.  .  .  .  That's  why  more  local 
advertisers  prefer  WPIN. 

WPIN 

680  Clear  Channel 

Offices  and  studios  in  the 

Royal  Palm  Hotel 

St.  Petersburg,  Florida 

Represented  Nationally  by 
Indie  Sales,  Inc. 


ROCK  ISLAND,  ILL. 

CBS  FOR  THE  QUAD- 
CITIES 

is  favored  by  location 
in  a  4-city  metropoli- 
tan area,  surrounded 
by  10  of  the  most  pro- 
ductive rural  counties 
in  the  nation. 
In  both  radio  and  tv 
WHBF  is  the  Quad- 
Cities  favorite. 

Les  Johnson,  V.  P.  and 
Gen.  Mgr. 


WHBF 


TELC0  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery-Knodel,  Inc. 


vocalist  (female).  The  vocalist  won.  The 
troupe  did  a  strained,  western  burlesque  skit, 
called  (appropriately,  we  thought)  "Hipalong 
Heidt."  The  whole  thing  was  hurried  along 
in  order  to  meet  the  30-minute  deadline.  It 
left  this  viewer  a  trifle  fatigued. 
Production  costs:  Approximately  $35,000. 
Sponsored  by  Swift  &  Co.  through  J.  Walter 
Thompson  Co.  on  NBC-TV,  Sat.,  7:30-8  p.m. 
Starring  Horace  Heidt,  with  his  orchestra  and 

guests;  also  amateurs. 
Producer:  Jerry  Brown;  director:  Joseph  Cava- 
lier. 

THE  MILLIONAIRE 

FLEXIBLE  in  format,  The  Millionaire,  new 
weekly  half-hour  film  series  on  CBS-TV,  re- 
placed the  evening  Strike  It  Rich  on  Jan.  19. 

Billionaire  John  Beresford  Tipton,  to  find  a 
relaxing  hobby,  decides  to  give  cashier's  checks 
for  $1  million  to  various  individuals.  The 
benefactor  does  not  reveal  himself  to  the  re- 
cipients, nor  does  he  appear  in  the  series,  and 
it  is  up  to  his  executive  secretary,  portrayed  by 
Marvin  Miller,  to  keep  a  case  book  on  the  lives 
of  the  individuals  and  report  on  this  "chess 
match  with  human  beings  as  the  pawns." 

Titled  "Millionaire  Amy  Moore,"  the  pre- 
miere program  deals  with  a  widowed  depart- 
ment store  clerk,  Toni  Gerry,  who  is  tied  down 
by  an  asthmatic  young  son,  Ray  Galli.  About 
the  time  a  young  executive,  John  Archer,  comes 
into  her  life,  she  receives  the  $1  million  check 
with  the  stipulation  no  one  is  to  know  how  she 
came  by  the  money.  Now  free  to  encourage 
her  romance  (she  had  been  fighting  it  because 
of  pride)  and  full  of  plans  to  take  her  son 
to  a  dry  climate,  her  bubble  bursts  when  she 
learns  that  her  beau's  first  marriage  went  on 
the  rocks  because  the  wife  was  wealthy.  After 
much  soul-searching,  capped  by  overhearing 
her  son  say  he  had  never  seen  a  man  shave,  she 
returns  the  money. 

Well  played  by  the  principals,  the  initial  story 
fell  into  the  category  of  fair  to  middlin'  soap 
opera.  The  format,  though,  by  being  so  flexible 
should  draw  a  varied  audience,  provided  the 
quality  of  production  and  acting  is  maintained 
throughout  the  rest  of  the  series.  Marvin  Miller, 
as  the  secretary,  is  the  only  continuing  role. 
Always  competent  as  a  radio  announcer  and  a 
motion  picture  actor,  he  should  prove  a  most 
valuable  asset  to  this  tv  film  venture. 
Production  costs:  Approximately  $35,000. 
Sponsored  by  Colgate-Palmolive  Co.  through 

Ted  Bates  &  Co. 
Filmed  by  Revue  Productions  for  Don  Fedder- 

son  Productions.  Telecast  on  CBS-TV,  Wed., 

9-9:30  p.m.  EST. 
Producer:  Don  Fedderson;  director:  Alfred  E. 

Green. 

Cast:  Marvin  Miller,  Toni  Gerry,  Ray  Galli, 

John  Archer  (Jan.  19). 
Writers:  Adapted  by  Mary  McCall  Jr.,  from  a 

story  by  George  Van  Marter. 

★    ★  ★ 

BOOKS 

BUSINESS  WITHOUT  BOUNDARY,  THE 
STORY  OF  GENERAL  MILLS,  by  James 
Gray.  U.  of  Minnesota  Press,  Minneapolis. 
344  pp.  $4.75. 
FOR  AS  LONG  as  commercial  radio  has  been 
part  of  the  American  scene,  General  Mills  has 
been  part  of  broadcasting,  first  as  operator  of 
WCCO  Minneapolis,  but  more  importantly  as 
a  major  user  of  the  broadcast  media  to  adver- 
tise its  flours  and  breakfast  foods.  James  Gray, 
professor  of  English  at  the  U.  of  Minnesota, 
describes  the  relationship  between  General  Mills 
and  broadcasting  in  detail  in  his  interesting 
history  of  the  world's  largest  miller  and  the 
American  grain  milling  industry. 


ARF  Report  Well  Done 

EDITOR: 

I've  been  meaning  before  this  to  express  my 
appreciation  for  your  thorough  and  objective 
treatment  of  the  Advertising  Research  Founda- 
tion's recommended  standards  for  radio  and  tv 
program  audience  size  measurements  [B»T,  Dec. 
27,  1954]. 

As  chairman  of  the  ARF  subcommittee  which 
conducted  the  study,  I  am  fully  aware  of  the 
complexities  of  the  subject  and  the  difficulties 
of  condensing  our  report  to  magazine  length. 
Congratulations  on  doing  that  job  so  well. 

G.  Maxwell  Vie,  Vice  President 
Director  of  Research. 
Kenyon  &  Eckhardt 
New  York,  N.  Y. 

Georgia  Applause 

EDITOR: 

Congratulations  on  your  article  on  Georgia 
by  J.  Frank  Beatty  [B»T,  Dec.  27],  which  the 
Atlanta  Journal  reproduced  in  condensed  form 
Tuesday,  Jan.  18.  We  would  like  to  have  a 
dozen  copies  of  B»T  containing  Mr.  Beatty's 
article  in  its  entirety. 

Fred  B.  Moon 
Director  of  Research 
Georgia  Dept.  of  Commerce 
State  Capitol,  Atlanta,  Ga. 

EDITOR: 

I  read  with  great  interest  your  story  about 
Georgia's  progress  [B«T.  Dec.  27,  1954]  as  well 
as  the  condensed  version  which  appeared  in  the 
Atlanta  Journal  of  Jan.  18.  Both  stories  gave 
excellent  pictures  of  our  State  and  what  is  hap- 
pening in  it  and  we  appreciate  the  fine  publicity 
which  the  stories  gave  to  us. 

I  am  sure  that  your  stories,  resulting  from 
[J.  Frank  Beatty's]  2.000  mile  trip  through 
Georgia,  will  focus  a  great  deal  of  attention 
throughout  the  nation  on  the  efforts  we  are 
making  to  encourage  desirable  expansion  of  in- 
dustry and  progressive  development  in  agricul- 
ture, providing  a  new  economy  for  our  State. 
Feeling  as  I  do,  I  want  to  express  my  apprecia- 
tion to  you  for  your  fine  report. 

Naturally,  it  was  gratifying  to  us  for  the  city 
of  Athens  to  be  mentioned  favorably.  We, 
along  with  other  citizens  of  our  State,  are  trying 
to  live  up  to  your  thought  that  "Georgians  are 
on  the  move." 

Jack  R.  Wells,  Mayor 
Athens,  Ga. 

Station  Coverage 

EDITOR: 

Certainly  enjoyed  the  articles  on  station  cov- 
erage, area  stations  and  "Coming  in  the  Back 
Door  to  Cover  a  Major  Market." 

The  current  acceptance  of  area  stations' 
ability  to  cover  a  big  market  at  a  very  low 
cost  per  thousand  is  certainly  encouraging.  As 
in  WTTV's  case,  all  the  214  million  people  in 
our  coverage  area  are  important  to  the  adver- 
tiser, not  just  the  Vi  million  who  live  in  In- 
dianapolis. .  .  . 

We'd  certainly  appreciate  permission  to  re- 
print these  articles  for  our  local  and  national 
promotions.  .  .  . 

Norm  Cissna 
Asst.  Mgr.  and  Sales  Dir. 
WTTV  (TV)  Bloomington, 
Ind. 

[EDITOR'S   NOTE:   Permission   granted  to  re 
print  "Broadcast  Coverage — As  an  Agency 
at  It,"  by  Julia  Brown  of  Compton  Adv.; 
vision   Coverage — As  an  Engineer  Defines 
by  broadcast  engineer  T.  A.  M.   Craven,  and 
"Coming  in  the  Back  Door  to  Cover  a  Major 
Market,"    by    B-T    associate    editor    Earl  B. 
Abrams]. 
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NOW 

1,000,000 


WATTS 


WILK-TV  speaks  with  performance  .  .  .  not  claims. 
Turn  to  WILK-TV  for  the  kind  of  sales  packed  recep- 
tion a  million  watts  deliver.  This  new  power,  com- 
bined with  smart  programming  and  proven  sales 
know-how,  will  sell  more  of  your  products  at  less 
cost.  Here  is  your  ideal  vehicle  to  roll  into  a  top- 
dollar  market  of  over  2  million  viewers  in  20  North- 
eastern Pennsylvania  counties,  extending  from  New 
York  State  to  Harrisburg  .  .  .  from  Williamsport  to 
New  Jersey.  It  reaches  an  annual  spending  power 
of  over  4  billion  dollars. 


For  the  BEST  in  Television- it's  WILK-TV-Chonnel  34 


1 


ST  IN  POWER  AND 
COVERAGE ! 


WILKES-BARRE 
SCRANTON 


NEW  YORK 


CHICAGO 


AVERY  KNODEL,  INC. 

NATIONAL  REPRESENTATIVES 


•  SAN  FRANCISCO       •  LOS  ANGELES 


If  Your  Market  is 
MINNEAPOLIS 
ST.  PAUL 

NOW 
IS  THE 
TIME 

to  see  your 

rHR-i 

television  representative 

. . .  about  choice  availabil- 
ities on  KEYD-TV 

...you can  buy  maximum 
power  at  minimum  cost 
on  the  Upper  Midwest's 
new  Channel  9  station 

.  .  .  ask  your  H-R  man 
about  KEYD-TV's  "in- 
centive" rates 

316,000  WATTS 


Offices,  Studios,  Transmitter 

FOSHAY  TOWER 

Minneapolis 

Represented  Nationally  by  H-R  TELEVISION,  INC. 


KEYD-TV  Market  Facts 

POPULATION  over  2Vi  MILLION 

BUYING  INCOME.  .  .nearly  3' 2  BILLION 

RETAIL  SALES  nearly  3  BILLION 

FOOD  SALES  612  MILLION 

DRUG  SALES   77  MILLION 
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our  respects 

to  WALTER  ELIAS  DISNEY 


THERE  are  two  basic  reasons  why  Walt  Disney 
has  added  tv  program  production  to  his  already 
busy  theatrical  schedule.  According  to  Roy  O. 
Disney,  president  of  Walt  Disney  Productions, 
"we  have  embraced  tv  not  only  for  itself  and 
its  possibilities,  but  also  to  exploit  and  sell  our 
motion  picture  product."  But,  when  Walt  Dis- 
ney accepted  the  1954  Sylvania  Award  "For 
the  Most  Outstanding  Television  Series  for 
Children  of  All  Ages,"  he  gave  the  "more 
important"  reason. 

"Television  is,  to  me,  tremendously  exciting. 
Not  only  as  entertainment,  but  as  a  living  vital 
force  in  the  world  today.  Americans  are  a  re- 
sponsive people,  and  the  ideas,  knowledge  and 
emotions  that  come  through  the  tv  screen  in 
our  living  rooms  will  most  certainly  shape  the 
course  of  the  future  for  ourselves  and  our 
children.  Frankly,  we  want  to  become  part  of 
that  living  force,"  he  declared. 

Mr.  Disney  is  a  dynamic  person  of  seemingly 
boundless  enthusiasm  and  imagination.  His 
working  premise  is  to  inform  and,  at  the  same 
time,  entertain  the  public.  If  Mr.  Disney  were 
less  than  dedicated,  according  to  an  associate, 
he  wouldn't  have  started  ABC-TV  Disneyland 
and  now  be  considering  adding  a  five-times 
weekly  hour-long  children's  program  on  the 
same  network. 

Prior  to  last  April,  when  he  signed  his  ex- 
clusive ABC-TV  long-term  contract  to  produce 
an  annual  minimum  of  26  hour-long  filmed 
programs,  the  producer  had  appeared  on  tv 
twice.  He  did  the  Christmas  program  for  Coca- 
Cola  in  1950  on  NBC-TV  and  for  Johnson  & 
Johnson  in  1951  on  CBS-TV.  The  basic  prob- 
lem was  to  find  a  format  which  would  employ 
the  Disney  product  to  the  best  advantage. 
"Disneyland,"  the  $9  million  park  under  con- 
struction near  Anaheim,  Calif.,  is  a  20-year 
dream  come  true. 

Using  old  and  current  Disney  products  to 
make  up  the  series  does  not  mean  merely 
throwing  some  old  footage  together  and  run- 
ning it  off  at  the  proper  time.  "From  Aesop 
to  Hans  Christian  Andersen,"  which  will  be 
shown  March  2,  might  be  considered  a  typical 
program.  Although  this  incorporates  "The  Ugly 
Duckling,"  "Brave  Little  Tailor,"  and  "Tortoise 
and  the  Hare"  with  other  subjects,  it  represents 
the  combined  efforts  of  some  50  craftsmen  and 
2V2  months  of  time  to  produce  the  show  for  tv. 
Thus,  the  $100,000  minimum  weekly  budget  is 
better  understood. 

Always  one  to  credit  his  top  creative  staff 
with  much  of  the  studio's  success,  Mr.  Disney 
says  that  tv  has  brought  out  a  lot  of  inherent 
versatility  on  the  part  of  this  staff.  Idea  men 
have  turned  into  writers,  writers  have  turned 
into  actors  and,  even  though  at  first  he  doubted 


the  wisdom  of  it,  he  became  the  tv  host. 

Up  for  sale  by  ABC-TV  last  spring,  when 
most  advertisers'  tv  budgets  were  already  spoken 
for,  Disneyland  was  grabbed  up  within  two 
months  by  American  Motors,  Derby  Foods  and 
American  Dairy  Assn.  It  is  now  seen  weekly 
on  137  U.  S.  and  15  Canadian  tv  stations. 

The  producer,  born  Walter  Elias  Disney, 
Dec.  5,  1901,  in  Chicago,  was  always  interested 
in  show  business  though  never  particularly  en- 
couraged. He  concluded  his  formal  education 
at  an  early  age,  and  got  his  first  art  job.  After 
a  few  months  drawing  such  inspiring  things  as 
egg-laying  mash  and  salt  blocks  for  farm  jour- 
nals in  Kansas  City,  he  decided  to  go  into 
business  as  a  commercial  artist. 

Completing  an  assignment  for  a  slide  com- 
pany early  in  1920,  he  realized  that  the  animat- 
ed cartoon  was  for  him,  and  he  knew  he  had  to 
get  to  Hollywood  one  way  or  another.  Pictures 
of  babies  proved  to  be  the  answer  and  after 
selling  enough  he  landed  in  Hollywood  in 
August  1923,  with  a  suit  of  clothes,  some  draw- 
ing materials  and  $40. 

Establishing  a  partnership  with  his  brother, 
Roy,  the  young  visionary  found  the  "Alice  in 
Cartoonland"  and  "Oswald  the  Rabbit"  sub- 
jects met  a  fair  amount  of  success.  The  crea- 
tion of  "Mickey  Mouse"  caused  hardly  a  ripple, 
because  with  the  release  of  "Jazz  Singer,"  sound 
had  become  the  order  of  the  day.  He  stuck 
with  "Mickey,"  and  with  the  third  cartoon 
patented  a  method  of  voice  synchronization 
which  is  still  in  use  at  the  studio  today. 

His  next  major  step  came  with  the  creation 
of  "Silly  Symphonies"  in  1929 — in  color.  In 
1938  he  produced  "Snow  White  and  the  Seven 
Dwarfs,"  the  first  full-length  animated  feature. 

With  more  than  $3  million  invested  in  his 
equipment  and  studio,  94%  of  the  facilities  be- 
came engaged  in  government  work  during  World 
War  II.  Out  of  the  reconversion  to  peace  came 
"Make  Mine  Music,"  the  feature  in  which  voices 
and  talents  of  personalities  were  combined  with 
the  cartoon  medium.  Then  followed  his  move 
into  live  action  features.  In  1949  Mr.  Disney 
started  the  "True-Life  Adventure"  series. 

He  has  been  married  for  29Vz  years  to  the 
former  Lillian  Bounds,  one  of  the  girls  hired 
to  help  make  the  first  "Alice"  cartoon.  They 
have  two  daughters,  Diane,  20,  and  Sharon,  18. 
Mr.  Disney  is  a  mechanic  at  home  with  an 
elaborately  set  up  workshop,  where  he  can  in- 
dulge his  life-long  passion  for  miniatures. 

To  the  oft-repeated  statement  that  he  makes 
pictures  only  for  children,  Walt  Disney,  win- 
ner of  numerous  awards  including  21  "Oscars" 
and  an  Irving  Thalberg  award  from  the  Acad- 
emy of  Motion  Picture  Arts  &  Sciences,  con- 
tinues to  ask:  "How  old  is  a  child?" 

Broadcasting    •  Telecasting 


The  face  in  "Let's  Face  the  Facts" 
this  month  is  that  of  Gordon  E. 
Jacobson,  Omaha  District  Sales 
Manager  for  General  Mills — a  KFAB  ad- 
vertiser for  over  eighteen  years. 

Year  after  year  satisfied  customers  are 
any  advertising  medium's  greatest  suc- 
cess story — and  KFAB  has  lots  of  'em. 
We  invite  you  to  "Face  the  Facts."  KFAB 
boasts  many  long-term,  successful  adver- 
tisers for  only  one  reason — BECAUSE  IT 
DOES  THE  JOB!  Get  all  the  facts  from 
KFAB's  General  Manager  Harry  Burke — 
likewise  Free  &  Peters,  Big  Mike's  reps. 

Special  promotions  this  year  will  com- 
memorate the  Diamond  Jubilee  for 
General  Mills'  Gold  Medal  Flour. 


\'  v\'\'\  0  I  I  /  /./  /  ; 


Big  Mike  is  the  physical  trademark  of  KFAB  —  Nebraska's  most  listened-to-station 
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W  B 


WBZ+WBZA— Boston,  Springfield— 51,000  Watts 

KYW— Philadelphia— 50,000  Watts 

KDKA— Pittsburgh— 50,000  Watts 

WOWO— Fort  Wayne— 50,000  Watts 

KEX— Portland— 50,000  Watts 

WBZ-TV— Boston— Channel  4 

WPTZ  (TV)— Philadelphia— Channel  3 

KDKA-TV— Pittsburgh— Channel  2 

KPIX  (TV)— San  Francisco— Channel  5 


WBC  means  sales  .  .  .  WBC  means  audience  .  .  .  WBC  means  audi- 
ence-action. Because  WBC  stations  have  the  power  and  the  people  who 
know  how  to  use  that  power  to  make  listeners  react.  For  rates  and 
availabilities,  contact  Eldon  Campbell,  WBC  National  Sales  Manager, 
PLaza  1-2700,  New  York. 

WESTINGHOUSE  BROADCASTING   CO.,  INC. 

KPIX  represented  by  The  Katz  Agency,  Inc. 
All  other  WBC  stations  represented  by  Free  &  Peters,  Inc. 
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Advertisement 


From  where  I  sit 
6y  Joe  Marsh 


A  Winner  Every  Time! 


Last  Friday  at  our  big  basketball 
game  with  Centerville  I  sat  next  to  a 
fine-looking  old  man.  Centerville  had 
things  pretty  much  their  way  the  first 
half— and  he  cheered  every  single 
score  they  made. 

But  our  boys  began  to  catch  up. 
Then  Stretch  Brown  put  us  in  the 
lead  with  a  long  set  shot, — and  I 
noticed  that  the  old  fellow  was  now 
rooting  for  our  side.  "What  team  are 
you  for,  anyway?"  I  demanded. 

"Neither  one,"  he  replied.  "I've  got 
my  own  team,  I  figure  any  kid  that 
does  a  good  job  out  there  is  auto- 
matically on  my  team.  Root  for  the 
individual  like  I  do— and  you'll  al- 
ways back  a  winner!" 

From  where  I  sit,  maybe  it  is  a 
good  idea  to  keep  your  eye  on  the 
individual,  instead  of  automatically 
grouping  him  on  teams  you're  "for" 
or  "against."  We're  all  of  us  indi- 
viduals at  heart,  with  our  likes  and 
dislikes— our  right  to  prefer  tea  to 
coffee  or  beer  to  buttermilk  .  .  .  and 
our  right  to  "blow  the  whistle"  when 
anyone  tries  to  regiment  us. 
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JERRY  FENIGER 

on  all  accounts 

RADIO'S  resurgence  "arrived"  when  those  who 
had  no  "axe  to  grind"  sold  the  medium  as  a 
whole. 

That's  the  opinion  of  Jerry  Feniger,  whose 
own  resurgence  on  ad  row  is  as  recent  as 
Jan.  1  when  he  returned  to  Cunningham  & 
Walsh.  He  is  C&W's  media  director  in  New 
York  on  the  Liggett  &  Myers  Tobacco  Co. 
(Chesterfield,  L  &  M  cigarettes)  account. 

Mr.  Feniger  is  qualified  to  speak  about  radio 
from  both  buying  and  selling  viewpoints.  Be- 
tween stints  at  C&W,  he  spent  three  years, 
starting  Dec.  1,  1951,  with  CBS  Radio  Spot 
Sales. 

His  debut  at  C&W  was  in  June  1950  as 
head  timebuyer  on  all  accounts,  working  un- 
der Newman  McEvoy,  the  agency's  vice  presi- 
dent in  charge  of  radio. 

Jerome  R.  Feniger  Jr.,  born  June  16,  1925, 
at  Peoria,  111.,  attended  schools  in  Davenport, 
Iowa,  and  graduated  with  a  bachelor  of  arts 
degree  in  1948  from  the  State  U.  of  Iowa.  In 
between  schooling,  Mr.  Feniger  spent  two  years 
with  the  Air  Force  in  Japan. 

A  brush  with  radio  in  1944  when  Mr.  Feni- 
ger was  an  announcer  at  WSUI  Iowa  City  was 
followed  in  the  service  with  more  of  the  me- 
dium at  WLKI  Fukuoka,  Japan,  an  Armed 
Forces  station,  and  in  the  summer  of  1948,  as 
announcer  and  producer  with  WHBF  Rock 
Island,  111. 

In  the  fall  of  that  year,  Mr.  Feniger  took 
the  step  that  set  the  course  of  his  career. 
He  went  to  New  York,  entered  graduate  work 
in  radio  at  Columbia  U.  and  by  Feb.  1,  1949, 
landed  his  first  agency  job,  at  the  Biow  Co.  as 
an  assistant  to  Terrence  Clyne,  vice  president 
in  charge  of  the  Bulova  Watch  account  (both 
the  account  and  Mr.  Clyne  have  moved  to 
McCann-Erickson).  With  Biow,  Mr.  Feniger 
traveled  the  country,  visiting  stations  and  lin- 
ing them  up  for  Bulova  placement. 

New  York  also  marked  a  turning  point  in  his 
life.  He  was  married  to  the  former  Marian 
Schwartz,  then  a  secretary  at  CBS  in  New 
York,  and  who  now  keeps  their  apartment  in 
Manhattan  tidy  despite  the  overload  of  books 
for  which  avid  reader  (and  buyer  of  book 
subscriptions)  Mr.  Feniger  is  responsible.  Other 
interests  are  golf  and  theatre. 

He  feels  the  sight,  sound  and  motion  of  tv 
as  a  selling  medium  can  be  equalled  only  by  the 
door-to-door  salesman — it's  the  "high  cost  of 
tv"  which  worries  the  advertiser,  he  says. 
Radio,  Mr.  Feniger  believes,  has  the  quality  of 
low  cost  for  the  frequency  and  is  strong  in 
high  circulation. 
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KANSAS  CITY:  KCMO  Radio  &  KCMO-TV  The  Katz  Agency 
SYRACUSE:  WHEN  Radio  &  WHEN  -TV  The  Kati  Agency 
PHOENIX:        KPHO  Radio  &  KPHO-TV  The  Katz  Agency 

OMAHA: 


WOW  Radio  &  WOW-TV  MM  c° 


Affiliated  With 


tv     .  .        ff  t~i  Successful  • 

BetterHomes  and  Farmin; 

and  Gardens 
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"NBC's  programming,  of  spectaculars  and  general  razzle  dazzle,"  writes  John  Crosby  in  the 
New  York  Herald  Tribune,  "has  given  television  an  importance  and  a  sense  of  excitement  that 
it  cannot  afford  to  lose." 

The  NBC  Color  Spectaculars  have  broken  the  rigid  radio -mold  of  unvarying  strips  of  half- 
hour  shows.  They  have  forced  wider  horizons,  new  programming  concepts  .  .  .  they  draw  into 
television  great  stars,  writers,  directors  from  all  over  the  world.  In  addition  they  have  given 
Color  Television  tremendous  impetus  by  providing  regular  and  impressive  color  programming. 

The  special  ingredient  that  has  given  all  television  its  great  expansion  and  excitement  has 
been  the  NBC  Color,  Spectaculars.  And  the  audience  response  has  been  unmistakable. 


Since  the  new  season  began  in  September,  Nielsen  ratings*  show: 

More  than  11  million  families  watching  the  average  Spectacular  —  almost 
double  the  audience  of  the  average  evening  network  program. 

Seven  Spectaculars  with  Top  Ten-sized  audiences  during  the  six  rating  periods. 

More  homes  tuned  to  NBC  —  an  a  verage  of  649,000  more  homes  than  the 
second  network,  ivith  its  average  nighttime  program. 

In  every  rating  period,  more  Top  Ten  shoivs  from  NBC  than  any  other  network 

NBC's  program  leadership  has  made  it  a  most  exciting  year  for  the 
television  audience.  And  a  most  profitable  year  for  advertisers. 


exciting  things  are  happening  on 


TELEVISION 


a  service  of 


•Nielsen  second  September  Report- first  December  Report  195-1.  All  data  verified  by  A.  C.  Nielsen  Co. 


go 
where 

the 

money 

is! 


Here's  a  first-class  axiom  for  anyone  with  something  to  sell. 
And  this  Ohio  River  Valley  is  a  first-class  market  to  sell  in  — 
thanks  to  a  happy  combination  of  industrial  bustle,  supplying 
the  world  with  a  list  of  products  almost  as  long  as  the 
heavily-loaded  freight  trains  that  carry  them  away. 

But  the  most  important  product  is  the  money  all  this  activity 
generates  .  . .  money  shared  lavishly  with  skilled  workers  on 
the  ever-growing  payrolls. 

The  money  is  here,  all  right !  To  get  to  it,  you  need  only 
the  help  and  persuasive  power  of  three  highly-respected 
salesmen,  welcomed  daily  into  the  homes  of  Ohio  River  Valley 
money-makers.  Together,  they  pack  a  triple  wallop ;  individually, 
each  has  a  record  of  results  no  advertiser  can  afford  to  ignore. 

If  you  want  your  share  of  this  vast  buying  power,  go  where  it 
is !  WSAZ-TV,  teamed  up  with  radio  stations  WGKV  and  WSAZ, 
will  take  you  there  faster,  more  effectively,  at  lower  cost,  than 
any  other  media  combination  in  this  whole  money-loaded  market ! 


YOUR  MUST  BUY  STATIONS  FOI 
COMPLETE  RADIO-TV  COVERAGE  Ol 
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RADIO'S  1954  TIME  SALES 
BELOW  53  ALL-TIME  HIGH 

The  total:  $453,385,000.   A  slight  gain  in  locc 
snough  to  compensate  for  drop  in  network  and 

decl  ine  was  the  first  in  total  volume  since  1938,  B*T  survey  shows. 


FOR  the  first  year  in  16  and  the  second  in  all 
-adio  history  total  time  sales  by  the  nation's 
radio  stations  and  networks  during  1954  failed 
:o  hit  a  new  all-time  high.  The  combined  radio 
station-network  net  sales  of  5453,385,000  for 
the  year  fell  5%  short  of  the  $477,206,000  net 
sales  for  1953,  which  stands  as  the  all-time 
record  for  yearly  radio  business. 

These  figures  are  for  net  time  sales,  after  all 
frequency  and  promotional  discounts  but  before 
he  deduction  of  commissions  to  agencies,  sales 
epresentatives  and  other  sales  expenses.  On  a 
gross  basis,  with  time  sales  figured  at  the  one- 
time rate  before  any  discounts  of  any  kind, 
adio  stations  and  networks  did  a  combined 
business  in  1954  of  $715,146,000. 

The  1954  radio  time  sales  figures  are  esti- 
mates, of  course  (the  official  figures,  compiled 
each  year  by  the  FCC,  will  not  be  available  for 


many  months  to  come).  These  estimated  figures 
of  last  year's  radio  business  were  compiled  by 
Broadcasting  •  Telecasting  for  the  1955 
Broadcasting  Yearbook  and  Marketbook 
(see  box,  page  28)  going  in  the  mails  next  week. 
They  were  arrived  at  by  use  of  a  B«T  formula 
which  has  proved  highly  accurate  year  after 
year  since  its  development  more  than  a  decade 
ago  by  Dr.  Herman  Hettinger,  noted  economist. 

Radio's  time  sales  were  off  last  year  from 
the  year  before  in  every  category  except  local 
business,  which  added  an  estimated  $1  million 
to  its  1953  total  for  a  gain  of  0.4%.  Radio 
networks  continued  their  downward  trend  of 
the  last  six  years,  reduced  time  charges  and  in- 
creased discounts  making  the  loss  in  network 
revenue  far  greater  than  the  decline  in  the 
number  of  sponsored  network  hours.  Spot  time 
sales  also  were  off  5.9%  last  year,  the  first 


time  in  the  20  years  that  sales  records  have 
been  kept  that  spot  business  failed  to  surpass 
the  volume  of  the  previous  year.  Regional  net- 
works likewise  suffered  a  decline,  for  the  third 
consecutive  year,  but  this  business  accounts  for 
only  1%  of  the  overall  radio  total. 

Television  is  credited,  or  blamed,  with  the 
responsibility  for  most  of  radio's  loss  of  busi- 
ness, the  theory  being  that  many  advertisers 
prefer  to  use  the  broadcast  med  ium  that  offers 
sight  as  well  as  sound  than  the  one  with  sound 
only.  Be  that  as  it  may,  television  prospered 
mightily  in  1954.  A  preliminary  estimate  made 
by  TvB  puts  tv's  net  time  sales,  station  and 
network  combined,  at  $515  million,  better  than 
36%  ahead  of  the  1953  net  of  $384.5  million. 

TvB  breaks  down  its  estimate  as  follows:  tv 
networks — $242  million;  tv  spot — $148  million; 
tv  local — $120  million,  emphasizing  that  these 
are  preliminary  figures. 

Other  advertising  media  last  year  also  topped 
their  1953  totals  but  by  narrower  margins  than 
those  which  separated  1953  and  1952  billings. 

Newspapers,  in  1954,  had  national  adver- 
tising billings  at  $625-630  million,  up  from 
$601  million  for  1953.  The  increase  for  the 
year,  however,  is  far  less  than  the  $75  million 
which  separated  the  1953  total  from  the  $526 
million  of  national  advertising  in  newspapers 
in  1952.  These  figures,  it  should  be  noted,  can- 
not be  compared  to  the  radio  total  of  S453 
million,  for  two  reasons.  First,  they  are  calcu- 
lated at  the  one-time  rate,  without  any  discount 
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BROADCASTING  YEARBOOK  IN  THE  MAILS 


THE  1955  Broadcasting  Yearbook  and 
Marketbook,  21st  edition  of  an  annual  se- 
ries of  reference  works  published  by  B»T 
uninterruptedly  since  1935,  goes  in  the  mails 
to  subscribers  next  week. 

Major  feature  of  the  new  volume,  as  of 
its  predecessors,  is  the  radio  station  directory, 
listing  every  am  and  fm  station  in  the  U.  S. 
and  in  Canada  and  the  Latin  American  coun- 
tries as  well.  In  addition  to  showing  the  call 
letters,  power,  frequency,  the  year  the  station 
began  operation  and  other  such  pertinent 
data  right  down  to  the  street  address  and 
telephone  number,  the  station  listings  also 
include  the  names  of  the  licensee  and  chief 
executives,  plus  those  of  such  specialists 
as  news,  sports,  farm  and  women's  directors. 

The  1955  Yearbook  continues  a  feature 
begun  last  year,  the  inclusion  of  market  data 
for  every  one  of  the  more  than  3,000  U.  S. 
counties.  The  latest  available  population 
figures,  number  of  radio  homes,  total  retail 
sales  and  individual  food  and  drug  sales, 
and  the  number  of  passenger  automobiles  are 
included  in  the  market  data  tables. 

Another  continuing  feature  is  the  exclusive 
B»T  estimate  of  radio  billings  for  national 
and  regional  networks,  spot  and  local  busi- 
ness for  1954,  together  with  similar  net  bill- 
ings figures  dating  back  for  20  years.  Arthur 
C.  Nielsen,  president  of  A.  C.  Nielsen  Co., 
market  research  firm,  analyzes  radio  au- 


dience trends  in  another  exclusive  article. 
Still  another  Yearbook  exclusive  is  the  re- 
port of  the  survey  conducted  by  Kenyon  & 
Eckhardt,  showing  what  merchandising  serv- 
ices are  offered,  with  or  without  charge,  by 
each  U.  S.  radio  station. 

Updated  to  Jan.  1,  1955,  are  the  Year- 
book's complete  listings  of  the  executives  of 
all  the  radio  networks,  RCA,  Columbia 
Broadcasting  Systems  Inc.  (parent  com- 
pany). Federal  Communications  Commis- 
sion, National  Assn.  of  Radio  &  Television 
Broadcasters  and  Radio  Advertising  Bureau, 
as  well  as  the  lists  of  consulting  radio  engi- 
neers and  of  attorneys  admitted  to  practice 
before  the  FCC. 

Details  of  group  ownership  and  newspa- 
per ownership  of  radio  stations  are  reported 
in  the  new  Yearbook,  as  are  regional  net- 
works and  their  members,  station  representa- 
tives and  their  lists,  equipment  manufacturers 
and  their  products,  program  organizations 
and  their  services,  advertising  agencies  and 
their  clients,  labor  unions,  trade  associations 
and  other  organizations  connected  with  the 
broadcasting  industry. 

The  1955  Broadcasting  Yearbook  and 
Marketbook  is  the  radio  counterpart  of  the 

1954-  55  Telecasting  Yearbook  and  Mar- 
ketbook which  currently  is  in  use.  The 

1955-  56  Telecasting  Yearbook  and  Mar- 
ketbook will  be  published  in  August. 


of  any  kind.  Second,  the  newspaper  figure 
covers  national  advertising  only  and  excludes 
all  local  space  sales. 

Magazines  in  1954  did  a  gross  business  of 
$605  million,  according  to  estimates  made  by 
Publishers  Information  Bureau.  This  is  $6.5 
million  higher  than  the  1953  gross  of  $599 
million,  but  that  total  was  $45.5  million  above 
the  1952  figure,  indicating  that  magazines,  like 
newspapers,  suffered  a  considerable  slowdown 
in  their  rate  of  growth  during  last  year. 

The  magazine  figures  are  calculated  at  the 
one-time  gross  rate,  before  any  discount  of  any 
kind,  and  so  are  comparable  to  radio's  gross 
billings  of  $715  million.  It  is  significant  that 
even  with  its  losses,  radio  as  a  medium  grossed 
18.2%  higher  last  year  than  magazines. 

Direct  Mail  last  year  amounted  to  $1,320,- 
000,000,  according  to  an  estimate  of  the  cost 
of  producing  and  mailing  this  type  of  adver- 
tising made  by  Direct  Mail  Advertising  Assn., 
which  reported  that  the  1954  figure  represents 
a  6%  increase  over  the  1953  total. 

The  accompanying  table,  comparing  1954's 
net  radio  time  sales  for  national  networks, 
regional  networks,  spot  and  local  business  with 
those  of  1953,  shows  a  shift  in  the  relative  im- 
portance of  each  type  of  business  during  the 
year.  The  graph  on  page  27  shows  how  the 
relationship  of  these  types  of  radio  business 
have  compared  over  a  20-year  span. 

The  nationwide  radio  networks,  for  example, 
in  1940  accounted  for  45.5%  of  all  radio  busi- 
ness. By  1948,  when  these  networks  reached 
their  peak  in  dollar  revenue,  their  share  of 
the  industry  total  had  dropped  to  32.1%.  In 
1953  they  did  19.5%  of  the  total  radio  busi- 
ness and  last  year  only  16.8%. 

Meanwhile,  local  radio  business  was  revers- 
ing the  national  network  trend  and  becoming 
an  increasingly  important  part  of  the  total.  In 
1940,  local  business  brought  in  28.7%  of  radio's 
total  revenue.  By  1948,  it  accounted  for  32.1%; 
by  1953  for  52.2%,  and  last  year  for  55.3%. 

Spot  and  regional  network  advertising  have 


maintained  more  consistent  relationships  to  the 
whole  body  of  radio  business.  Spot  business 
was  23.8%  of  the  total  in  1940,  25.1%  in 
1948,  27.2%  in  1953  and  26.9%  last  year. 
Regional  network  business  has  stayed  between 
1%  and  3%  of  the  total  throughout. 
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100.0 

$453,385 
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NIGHTTIME  RADIO 
IS  SOUND  BUY-NBC 

BELIEF  that  nightime  radio  is  a  "weak  sister" 
and  a  poor  advertising  risk  is  challenged  sharply 
in  a  survey  conducted  by  Daniel  Starch  & 
Staff  and  released  last  week  by  Hugh  M.  Be- 
ville,  NBC  director  of  research  and  planning. 
Some  highlights  of  the  study  are: 

•  Some  56,250,000  people  listen  to  radio 
on  an  average  weekday  night. 

•  Some  31,015,000  listen  to  radio  two  hours 
or  more  on  an  average  weekday  night. 

o  In  the  Northeast,  where  tv  saturation  is 
high,  evening  radio  reaches  more  than  one  out 
of  every  three  persons  on  an  average  evening; 
in  cities  with  over  500,000  population — tv's 
main  stronghold — evening  radio  had  9,675,000 
listeners  on  an  average  night. 

•  In  the  biggest  markets  in  the  country, 
radio  reaches  36.7%  of  all  persons  over  10  on 
an  average  evening,  and  in  the  rest  of  the 
country  reaches  about  one  out  of  every  two 
individuals. 

At  a  special  news  conference  last  Thursday, 
William  H.  Fineshriber  Jr.,  vice  president  in 


charge  of  NBC  Radio,  declared  the  results  of 
the  study  should  help  dispel  the  uncertainty 
surrounding  the  size  and  quality  of  radio's  au- 
dience. He  stressed  the  study  was  designed 
to  boost  radio  in  general,  not  merely  network 
radio  or  NBC  radio. 

Mr.  Fineshriber  traced  the  background  of 
the  study,  pointing  out  that  Starch  regularly 
conducts  surveys  to  obtain  projectable  infor- 
mation with  regard  to  the  characteristics  and 
purchases  of  magazine  readers.  At  NBC's  re- 
quest, Starch  integrated  the  following  questions 
on  radio  listening  and  tv  viewing  into  its  regu- 
lar questionnaire: 

"During  an  average  weekday  evening,  be- 
tween 6  p.  m.  and  midnight,  how  many  hours 
do  you  spend  listening  to  radio?  How  many 
to  viewing  tv?" 

The  study  was  conducted  from  November 
1953  through  March  1954  and  consisted  of 
interviews  with  16,000  pre-selected  individuals 
living  in  13,100  pre-selected  households. 

An  NBC  presentation  built  around  the  sur- 
vey points  out  that  its  results  coincide  closely 
with  surveys  made  by  other  research  firms. 

The  study,  NBC  said,  shows  that  the  evening 
radio  audience  is  divided  into  men  and  women 
in  about  the  same  proportion  as  the  whole 
population,  with  about  27,110,000  males  over 
10  and  29,150,000  females  over  10  tuned  into 
radio  on  an  average  nigfit.  Similarly,  it  was 
pointed  out,  evening  listeners  are  of  all  ages, 
with  nighttime  listening  by  the  10-17  group 
amounting  to  50.7%  of  all  individuals  in  that 
age  bracket;  18-25  group,  50.9%;  26-35  group, 
40.1%;  36-45  group,  40.9%;  46-55  group, 
45.4%  and  56  and  over,  52.0%. 

The  study  indicates  that  radio  penetrates' 
into  every  education  group,  pointing  out  that 
among  persons  with  grammar  school  education, 
47.5%  listened  to  nighttime  radio;  high  school, 
43.0%,  and  college,  47.1%. 

Evening  radio,  the  study  reveals,  reaches  16,- 
742,000  housewives  or  43.1%  of  all  housewives 
in  the  nation  on  an  average  night.  On  the  same 
basis,  evening  radio  is  heard  by  5,238,000  "work- 
ing marrieds,"  or  45.9%;  2,497,000  single  wom- 
en 18  and  over,  or  56.0%,  and  4.673.000  girls 
10-18,  or  52.5%. 

The  survey  reports  that  the  median  income 
for  non-farm  evening  radio  listeners  is  $4,050, 
an  income  said  to  be  within  10%  of  the  na- 
tional average.  Some  20,240.000  of  the  listen- 
ers on  an  average  night  are  said  to  be  in  house- 
holds with  incomes  above  the  national  non-farm 
median. 

Among  farm  families,  evening  radio  listeners 
have  higher  than  average  farm  incomes,  ac- 
cording to  the  study.  It  shows  that  39.4%  were 
in  households  with  above-average  incomes; 
39.2%,  households  with  average  incomes,  and 
21.4%,  households  with  below  average  incomes. 

Other  pertinent  data  cited  in  the  NBC-Starch 
study:  of  the  56,250.000  radio  listeners,  37.597.- 
000  did  not  watch  tv  at  all  on  an  average  week- 
day night;  43,046,000  did  not  read  a  current 
issue  of  the  four  major  weekly  magazines,  and 
50,354,000  did  not  watch  daytime  tv.  Four  out 
of  five  radio  listeners  live  in  private  homes,  said 
to  be  higher  than  the  national  average;  seven 
out  of  ten  households  own  at  least  one  automo- 
bile, and  evening  radio  households  are  above 
the  national  average  in  expenditures  for  food 
and  groceries,  running  up  an  annual  food  bill 
of  more  than  $20  billion. 

NBC  claimed  that  the  study  shows  that  an 
advertiser  can  cover  90.7%  of  all  U.  S.  house- 
holds by  adding  evening  radio  to  evening  tv; 
use  evening  radio  as  a  supplement  to  daytime 
tv  and  reach  31,203,000  unduplicated  house- 
holds; use  evening  and  daytime  radio  to- 
gether to  reach  31,203,000  unduplicated  house- 
holds. 
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flMEBUYER  ASKS  MORE  ACCURATE  DATA 
:ROM  STATIONS  SERVING  NEGRO  MARKETS 

Madeleine  Allison  of  the  Deutsch  agency  starts  ruckus  at  RTES 
luncheon  with  charge  that  most  such  stations  fail  to  provide  reliable 
or  accurate  coverage  information. 


SPIRITED  discussion  of  the  Negro  radio 
larket.  keynoted  by  a  timebuyer's  complaint 
hat  a  large  proportion  of  stations  which  pro- 
ram  to  the  Negro  audience  fail  to  provide 
reliable  and  adequate"  coverage  information 
m  the  market  they  serve,  took  place  Thursday 
it  a  Radio  &  Television  Executives  Society 
uncheon  in  New  York. 

A  surprise  turnout  of  timebuyers,  station 
.ieople  and  station  representatives,  that  topped 
.he  75  people  expected,  sustained  high  interest 
at  the  meeting  held  at  the  Roosevelt  Hotel. 

Madeleine  Allison,  timebuyer  for  Herschel 
Z.  Deutsch,  New  York,  while  noting  that  she 
lid  not  propose  "an  indictment  of  all  stations 
A'hich  program  to  the  Negro  audience,"  charged 
hat  a  "very  large  proportion"  of  more  than 
^00  such  stations  are  remiss  in  supplying  their 
>ales  representatives  with  accurate,  believable 
nformation. 

"Sometimes  the  information  is  incomplete  or 
inaccurate  because  the  station  manager  isn't 
'••mart  enough  to  send  it  on — but  sometimes — 
and  I  hate  to  say  this,  he's  too  smart  to  send 
"it  on,"  she  declared. 

Buying  Negro  radio  time,  Miss  Allison  said, 
entails  more  than  the  study  of  a  coverage  map. 
a  set  of  ratings  and  a  slide  rule.  She  stressed 
["the  vital  factor  of  proof  of  audience." 

Noting  that  the  "traditional  yardstick  of  the 
traditional  timebuyer  is  the  rating  survey  re- 
port," Miss  Allison  asserted  there  are  too  few- 
such  reports  for  the  timebuyer  of  Negro  radio 
and  that  "in  far  too  many  cases  the  reports  are 
more  interesting  than  reliable." 

Flaw  in  Survey 

In  attacking  the  reliability  of  some  Negro 
radio  rating  reports.  Miss  Allison  pointed  to  a 
survey  taken  in  300  homes  in  a  250.000  popu- 
lation city  and  another  wherein  telephone  ex- 
changes did  not  reveal  whether  white  or  Negro 
homes  were  being  called. 

She  also  emphasized  that  "when  I  want  to 
reach  a  specific  type  of  audience.  I  want  a 
specific  type  of  program.  Some  products  need 
the  'sincere'  and  mature  gospel  type  audience 
and  some  would  do  better  in  a  rhythm  and 
blues  program.  Few  salesmen  have  ever  both- 
ered to  find  out  [what  programs  actually  are], 
and  when  they  do  try.  can't  get  the  information 
from  the  stations." 

In  addition  to  underscoring  the  need  for 
better  and  more  information  from  stations, 
Miss  Allison  said  there's  need  always  for  in- 
formation about  other  stations  in  the  same 
market,  "primarily  as  a  key  to  the  extent  of  the 
competition  for  this  limited  audience  in  the 
time  being  considered."  She  said  if  the  sales 
representative  cannot  supply  the  facts,  "it  is 
almost  impossible  to  find  out  any  other  way." 

Miss  Allison  also  urged  stations,  and/or  their 
representatives,  to  supply  information  on  the 
number  of  advertisers  in  a  program  segment. 
"You  see,  it  occurs  to  me  that  if  there  are  the 
usual  long-winded  commercials  for  12  local 
advertisers  in  a  45-minute  segment,  my  client's 
message  is  going  to  feel  a  little  cramped. 

"Let's  face  it.  Double  spotting  is  only  too 
common  in  this  field.  So  if  the  station  is  re- 
luctant to  reveal  the  number  (and  names)  of  the 
local  accounts  in  a  particular  program,  I'm 
reluctant  to  buy  it." 

Miss  Allison  summed  up  by  noting  that  com- 


petition in  the  Negro  radio  field  is  increasing 
and  with  this  step-up  "over-programming  is 
seriously  cutting  into  the  value  of  the  medium." 
If  the  timebuyer's  judgment  is  "impeded  by 
poor  information,"  she  warned,  confidence  in 
the  timebuys  wanes  as  the  means  for  "reach- 
ing the  greatest  possible  number  of  potential 
customers  for  our  clients."  If  this  should  im- 
pair sales  results,  she  said,  "we  must  come  to 
the  conclusion  that  maybe  there  isn't  any  real 
need  for  Negro  radio." 

Miss  Allison  was  the  recipient  of  a  rash  of 
questions  which  broke  out  among  her  listeners 
after  the  speakers  had  finished  their  prepared 
talks.  Some  of  the  station  representatives  in  the 
audience  took  issue  with  her  remarks  on  cover- 
age data.  While  admitting  that  timebuyers  of 
Negro  programming  are  primarily  interested  in 
urban  areas  [most  station  coverage  maps  cover 
the  heavily  populated  areas  within  "primary" 
signal  area],  Miss  Allison  asserted  she  has 
found  instances  where  signals  do  not  get  into 
urban  area  sections  where  most  of  the  Negro 
population  is  concentrated. 

She  agreed  with  a  salesman's  suggestion  that 
superimposition  of  color  breakdown  on  a  sta- 
tion coverage  map  would  help. 

Miss  Allison's  employer,  Mr.  Deutsch,  who 
was  in  the  audience,  answered  one  of  the  time- 
buyer's  questioners — on  "double  spotting" — by 
tracing  program  habits  of  certain  Negro  radio 
stations  on  which  the  disc  jockey  talks  through 
three  or  more  commercials,  thus  requiring  the 
outlets  to  air  the  commercials  back-to-back. 
The  popularity  disc  m.c.  he  said,  could  well  be 
described  as  the  Frankenstein  of  these  stations. 

John  Pearson,  president  of  his  station  repre- 
sentation firm,  asked  Miss  Allison  if  she  would 
not  agree  that  top  ratings  of  at  least  one  station 
(WDIA  Memphis)  could  not  be  attributed  to 
the  fact  that  there  was  support  of  white  listeners 
as  well  as  the  fact  that  the  entertainment  is 
good. 

Miss  Allison  said  she  agreed  that  the  fact 
that  a  station  is  all  Negro  doesn't  in  itself 
make  it  the  best  buy. 

Another  individual  charged  that  many  repre- 


CERTIFICATE  OF  MERIT  is  awarded  to 
Kenyon  &  Eckhardt  by  The  Advertising 
Council  for  the  agency's  creation  of  the 
public  service  advertising  for  the  "Engi- 
neers Wanted"  campaign.  L  to  r:  Stuart 
Peabody,  chairman  of  the  board,  The 
Advertising  Council;  William  S.  Stock- 
dale,  assistant  supervisor  of  the  campaign 
for  K&E,  and  George  T.  C.  Fry,  vice  presi- 
dent of  the  agency  and  supervisor  of  the 
campaign  task  force. 


NAA  Saturates  11  Cities 

NORTH  AMERICAN  AIRLINES,  New 
York,  is  spending  more  than  $1  million 
in  a  heavy  saturation  type  spot  announce- 
ment campaign  in  eleven  cities  on  approx- 
imately 22  radio  stations.  Campaign 
started  at  various  dates  in  January.  Con- 
tracts are  for  52  weeks.  Agency  is  Van 
Wood-Fischer,  New  York. 


sentatives  are  making  the  mistake  of  consider- 
ing the  entertainment  value  a  Negro  station  can 
provide  and  that  its  effectiveness  "stops  there." 

Other  speakers  were  George  W.  Goodman, 
director  of  news  and  special  events,  WLIB 
New  York,  and  J.  B.  Blayton  Jr.,  WERD  At- 
lanta general  manager.  A  fourth  scheduled 
speaker,  Victor  Bonnemere  Jr.,  of  the  Amer- 
ican Marketing  Assn.'s  New  York  chapter,  was 
unable  to  appear.  Joining  the  "panel"  in  his 
place,  although  not  giving  a  formal  address, 
was  Harold  F.  Walker  of  WDIA  Memphis.  Joe 
Wootton  of  Interstate  United  Newspapers  Inc. 
was  moderator. 

Mr.  Goodman  spoke  on  whether  current 
Negro  market  programming  is  obsolete,  which, 
he  said,  he  took  to  mean  the  calibre  of  pro- 
gramming and  not  the  "wisdom  in  specialized 
programming  under  any  circumstances  .  .  . 
because  programming  to  the  Negro  market  is 
no  more  obsolete  than  radio  itself;  it  depends 
directly  upon  the  measure  of  service  rendered." 

Quick  or  Slow? 

Most  of  Mr.  Goodman's  speech  hit  out 
against  what  he  called  "the  twilight  zone  of 
uncertainty"  in  which  "many  major  adver- 
tisers find  themselves  at  the  moment" — that  is, 
whether  to  adhere  to  an  objective  of  the  "quick 
buck"  or  to  capture  audiences  with  "construc- 
tive services."  "Too  many  people."  he  as- 
serted, "have  sought  to  sell  commonplace  pro- 
gramming, purely  on  the  basis  of  sympathy." 

Mr.  Goodman  traced  the  rise  of  the  Negro 
programming  radio  station,  which,  he  said, 
sprouted  in  number  as  radio  competition  for 
sources  of  revenue  heightened.  Since  that  time 
and  the  programming  of  that  day — use  of  rec- 
ords, occasional  Negro  disc  jockeys,  churches 
and  organizations — the  needs  of  the  Negro  have 
changed  in  his  thinking  and  economic  growth. 
The  gist  of  Mr.  Goodman's  talk  was  that  radio 
programming  beamed  to  the  Negro  audience 
must  keep  up  with  this  change. 

Mr.  Blayton  spoke  on  the  Negro  radio  sta- 
tions' responsibility  to  the  communities  served. 
In  entering  the  field  of  Negro  programming, 
radio,  he  reminded,  "has  added  several  avenues 
of  expression,  reached  additional  markets  .  .  . 
previously  ignored  and  otherwise  strengthened 
its  position  as  a  means  of  communication." 

Negro  market  radio  has  demonstrated  its 
value,  he  said,  by  enabling  advertisers  to  reach 
a  specific  market  without  wasted  coverage  and 
by  filling  loopholes  in  general  advertising  cam- 
paigns which  basically  employ  general  media. 

Mr.  Blayton  stressed  the  responsibility  to 
the  community  which  Negro  radio,  through 
its  growth  and  entrenchment,  must  offer  in  the 
field  of  controversy,  as  a  sounding  board  to 
facilitate  understanding  and  as  the  introducer 
of  new  ideas.  He  suggested  Negro  stations  ad- 
here to  some  form  of  control  over  musical  se- 
lections, de-emphasis  of  crime  sensationalism 
in  newscasts  and  careful  supervision  of  chil- 
dren's programs.  This  responsibility  to  the 
community,  he  said,  includes  the  buyers  and 
sellers  of  goods  and  thus  the  stations  should 
take  care  not  to  air  false  or  misleading  state- 
ments on  quality,  uses,  availability  or  prices. 
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NEW  YORK  GRAND  JURY  PROBE 
OF  'BAIT-SWITCH'  ADS  UNDERWAY 


{adio-tv  executives  hear  Judge  Lei  bow  itz'  view  that  if  stations  know- 
ingly allow  baiters  to  continue  after  fraud  is  disclosed,  they  are 
equally  guilty.  District  attorney  cites  evidence  of  public  "fleecing" 
but  feels  most  stations  are  innocent. 


GRAND  JURY  investigation  into  "bait-and- 
switch"  advertising  on  New  York  area  radio 
and  television  stations  was  launched  in  Brook- 
lyn last  week  when  Kings  County  Judge  Samuel 
S.  Leibowitz  charged  the  Brooklyn  rackets 
grand  jury  in  the  presence  of  executives  from 
2 1  stations. 

Judge  Leibowitz  summoned  the  grand  jurors 
after  Kings  County  District  Attorney  Edward 
S.  Silver  had  notified  him  that  "pitchmen"  on 
radio  and  tv  annually  are  "fleecing"  thousands 
of  householders  of  "many  millions  of  dollars 
through  fraudulent  advertising"  [B*T,  Jan.  24]. 
Mr.  Silver  appeared  before  the  grand  jury  last 
Monday  and  stated  that  he  has  amassed  docu- 
mentary evidence  over  the  past  eight  months, 
but  emphasized  that  the  "vast  majority"  of 
broadcasters  are  innocent  of  fraudulent  prac- 
tices. 

Mr.  Silver  invited  broadcasters  to  attend  a 
meeting  on  Thursday  and  at  that  time  said  he 
wanted  only  to  bring  the  situation  to  their 
attention  and  was  not  singling  them  out  for 
abuse.  It  was  the  feeling  of  some  broadcasters 
at  the  meeting  that  newspapers  also  were 
guilty  of  carrying  "pitch"  advertising,  and  radio 
and  tv  were  being  abused  unduly.  Several 
spokesmen  voiced  the  opinion  that  it  was  diffi- 
cult to  "draw  the  line"  on  the  precise  point  that 
advertising  ventured  into  the  realm  of  "pitch." 
There  was  no  indication  at  the  meeting  with 
Mr.  Silver  that  another  session  with  the  broad- 
casters would  be  scheduled. 

In  charging  the  grand  jury  last  Monday, 
Judge  Leibowitz  said  that  insofar  as  fraudulent 
advertising  is  concerned,  there  are  three  ap- 
plicable sections  of  the  penal  code  under  which 
violators  could  be  prosecuted.  He  said  they 
referred  to  fraud,  larceny  and  conspiracy.  He 
warned  the  radio  and  television  industry  this 
way: 

"Let  us  assume  that  a  tv  or  radio  station 
permits  a  fraudulent  commercial,  and  it  is 
called  to  their  attention  that  the  commercial  is 
a  fake.  If  thereafter,  when  put  on  notice,  they 
continue  to  afford  the  culprit  the  use  of  their 
faculties,  those  in  charge  at  the  station  are 
equally  guilty." 

Judge  Leibowitz  said  the  penal  code  pre- 
scribes fines  as  high  as  $500  and  jail  terms  of 
one  to  three  years  for  violators  of  the  sections 
on  advertising  in  the  penal  code.  He  added: 

"You  should  not  impugn  the  integrity  of  the 
broadcasting  industry.  You  are  embarking  on 
a  grave  matter  and  should  not  substitute  suspi- 
cion for  proof." 

Broadcasting  executives  who  heard  the 
charges  to  the  grand  jury  were:  Mel  Stack,  as- 
sistant treasurer,  WNEW  New  York;  Fred 
Barr,  program  manager,  WWRL  Woodside, 
L.  L;  Charles  Baltin,  vice  president,  WHOM 
New  York;  Charles  Scully,  operations  manager, 
WPAT  Paterson,  N.  L;  Herb  Green,  operations 
director,  WAAT  Newark,  N.  L;  Thomas  Mor- 
gan, director  of  special  events,  WOV  New  York; 
Don  Ball,  director  of  editing,  CBS  Radio; 
Thomas  Ervin,  NBC  vice  president  and  general 
attorney,  representing  WRCA  New  York;  Rob- 
ert J.  Kaufman,  attorney,  WABD  (TV)  New 
York;  Ted  Oberfelder,  vice  president,  WABC 
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New  York;  Edward  Ervin,  production  manager, 
WBNX  New  York;  L.  J.  Pope,  operations  man- 
ager, WPIX  (TV)  New  York;  Walter  Neiman, 
administrative  assistant,  WQXR  New  York; 
Frank  Roehrenbeck,  general  manager,  WMGM 
New  York;  Seymour  Handy,  executive  as- 
sistant, WOR-AM-TV  New  York;  Harry 
Novik,  general  manager,  WLIB  New  York; 
Edward  Greenfield,  general  manager,  WEVD 
New  York;  Jacques  Biraben,  sales  manager, 
V/INS  New  York;  Leon  Goldstein,  vice  presi- 
dent, WMCA  New  York,  and  H.  A.  Carlborg, 
CBS-TV  director  of  editing. 


LATEST  RATINGS 


NIELSEN 


Two  Weeks  Ending  Dec.  25,  1954  (Radio) 

Homes 

Rank  Progrum  (000) 
Evening,  Once-a-Week  (Average  for  all  Programs)  (1,213) 

1.  Jack  Benny  Show  (CBS)  3,359 

2.  Amos  V  Andy  (CBS)  3,219 

3.  People  Are  Funny  (Toni)   (NBC)  2,939 

4.  Our  Miss  Brooks  (Amer.  Home)  (CBS)  2,705 

5.  Our  Miss  Brooks   (Toni)    (CBS)  2,659 

6.  Lux  Radio  Theatre  (NBC)  2,659 

7.  My  Little  Margie  (CBS)  2,612 
8:  Dragnet  (NBC)  2,472 
9.    F.B.I,  in  Peace  and  War  (CBS)  2,426 

10.     Bergen  &  McCarthy  (CBS)  2,332 

Evening,  Multi-Weekly  (Average  for  a'l  Programs)  (1,073) 

1.  Lowell  Thomas  (CBS)  1,866 

2.  News  of  the  World  (NBC)  1,819 
3     Edward   R.  Murrow   (M-W-F)   (CBS)  1,679 

Weekday  (Average  for  all  Programs)  (1,679) 

1.  Helen  Trent   (Amer.   Home)   (CBS)  2,659 

2.  Arthur  Godfrey  (Kellogg)   (CBS)  2,566 

3.  Arthur  Godfrey   (Campana)   (CBS)  2,519 

4.  Ma  Perkins   (CBS)  2,519 

5.  Our  Gal,  Sunday  (Participating)  (CBS)  2,426 

6.  Guiding   Light  (CBS)  2,379 

7.  Young  Dr.  Malone  (CBS)  2,379 

8.  Arthur  Godfrey   (Staley)   (CBS)  2,332 

9.  Helen  Trent  (Participating)  (CBS)  2,332 
10.  Young  Widder  Brown  (Toni)  (CBS)  2,332 
Day,  Sunday  (Average  for  all  Programs)  (606) 

1      Nutrilite  Show   (NBC)  1,493 

2.  Greatest  Story  Ever  Told  (ABC)  1,213 

3.  Robert  Trout  News  (5:55)  (CBS)  1,120 
Day,  Saturday   (Average  for  all   Programs)  (746) 

1.  Gunsmoke  1,912 

2.  Robert  Q.  Lewis  (Van  Camp)  (CBS)  1,399 

3.  Robert  Q.  Lewis  (Curtis)  (CBS)  1,353 

Copyright  1955  by  A.  C.  Nielsen  Co. 

Two  Weeks  Ending  Dec.  25,  1954  (Tv) 
Number  of  Tv  Homes  Reached 


Rank  Program 

1.  I  Love  lucy  (CBS) 

2.  Max  Liebman  Presents  (NBC) 

3.  Jackie  Gleason  Show  (CBS) 

4.  Toast  of  the  Town  (CBS) 

5.  Dragnet  (NBC) 

6.  Buick-Berle  Show  (NBC) 

7.  You  Bet  Your  Life  (NBC) 

8.  Disneyland  (ABC) 

9.  Martha  Raye  Show  (NBC) 
10  Colgate  Comedy  Hour  (NBC) 

Per  Cent  of  Tv  Homes  Reached 
Program  Station  Basis 

Rank  Program 

V.  Max  Liebman  Presents  (NBC) 

2.  I  Loye  Lucy  (CBS) 

3.  Jackie  Gleason  Show  (CBS) 

4.  Toast  of  the  Town  (CBS) 

5.  Dragnet  (NBC) 

6.  Disneyland  (ABC) 

7.  Buick-Berle  Show  (NBC) 

8.  You  Bet  Your  Life  (NBC) 

9.  Martha  Raye  Show  (NBC) 
10.  Producers  Showcase  (NBC) 

Copyright  1955  by  A.  C.  Nielsen  Co. 


Homes 
(000) 
14.759 
14,569 
13,641 
13,127 
12,824 
12,243 
12,063 
11,859 
11,655 
11,566 


Homes 
% 
50.5 
50.1 
48.1 
45.5 
44.1 
42.4 
42.0 
41.1 
40.4 
40.3 


ADAM  HATS,  through  its  agency,  Friend- 
Reiss  Advertising,  signs  with  WINS  New 
York  for  one-minute  spot  announcements 
preceding  the  Yankee  baseball  games  for 
the  1955  season.  Approving  the  agree- 
ment are  (I  to  r):  Harold  Reiss  of  Friend- 
Reiss;  Lewis  M.  Cowen,  executive  vice 
president  of  Adam  Hat  Stores  Inc.,  and 
Bob  Leder,  WINS  general  manager. 

Hotpoint  Plans  $3  Million 
For  1955  Radio-Television 

NETWORK  television  and  spot  radio-tv  will 
be  used  by  Hotpoint  Inc.  and  its  dealer-distrib- 
utors in  1955  as  part  of  a  $5  million  sales  pro- 
gram heralding  its  50th  anniversary.  John  F. 
McDaniel,  vice  president  in  charge  of  market- 
ing, estimated  broadcast  allocations,  with  fac- 
tory and  dealer  money,  probably  will  reach 
about  $3  million. 

Hotpoint  will  retain  its  alternate-week  spon- 
sorship of  Ozzie  &  Harriet  on  ABC-TV  and 
encourage  local  dealers  to  buy  spot  participa- 
tions or  programs.  Dealers  sponsor  weather, 
football  and  other  type  tv  shows  in  scattered 
markets  throughout  the  year.  Mr.  McDaniel 
said  Hotpoint  also  will  scan  special  events 
availabilities  on  tv.  The  firm,  formerly  sponsor 
of  Ozzie  &  Harriet  on  ABC  Radio,  has  dropped 
network  radio  this  year  for  added  markets  on 
the  network  tv  show  and  not  because  of  dis- 
satisfaction with  the  medium,  Mr.  McDaniel 
reported. 

Hotpoint  reported  a  50%  sales  boost  for  the 
last  six  months  of  1954  over  a  similar  period 
in  1953,  with  the  overall  year's  sales  up  10%. 

Army  Invites  Agency  Bids 
To  Handle  $1  Million  Budget 

NEGOTIATION  of  an  anticipated  $1  million 
national  advertising  contract  for  the  U.  S.  Army 
Recruiting  Service  during  fiscal  1956  will  take 
place  within  the  next  five  months  with  the 
contract  to  be  awarded  about  July  1,  the  Army 
has  announced. 

Questions  raised  by  competing  agencies  will 
be  answered  at  a  briefing  Feb.  8  in  the  Penta- 
gon. Award  of  the  contract  is  limited  to  ag- 
encies with  an  annual  billing  of  $5  million  or 
more. 

The  Army  recruiting  promotion  contract, 
currently  about  $1  million,  has  been  renewed 
annually  with  Dancer-Fitzgerald-Sample,  New 
York,  with  no  competitive  bidding,  since  1952. 

Questionnaires  are  being  mailed  to  eligible 
agencies,  with  a  deadline  of  Feb.  21  for  re- 
plies. The  contract  is  for  one  year.  Corre- 
spondence should  be  addressed  to:  The  Ad- 
jutant General,  Dept.  of  the  Army,  Washing- 
ton 25,  D.  C.  Attention:  AGSN. 
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G-F,  CAMPANA  BUY 
CBS  RADIO  SHOWS 

New  business  reportedly  worth 
$2.95  million  a  year  credited 
to  'strip'  programming  idea. 

SALES  representing  approximately  $2,950,000 
in  gross  annual  billings  were  reported  last  week 
by  CBS  Radio. 

General  Foods  Corp.  bought  the  Wednesday 
and  Friday  segments  of  the  Bing  Crosby  series 
(Mon.-Fri.,  9:15-30  p.m.  EST),  starting  this 
week;  the  Tuesday  and  Thursday  portions  of 
Wendy  Warren  and  the  News  (12  noon  to  12:15 
p.m.  EST),  effective  tomorrow  (Tues.),  and  the 
Galen  Drake  program  on  Saturday  evening 
(10:05-10:10  p.m.  EST),  effective  next  Satur- 
day. Young  &  Rubicam,  New  York,  is  the 
agency. 

Campana  Sales  Co.  bought  the  Rosemary 
Clooney  musical  program  on  Thursday  nights, 
9-9:15  p.m.  EST,  effective  March  3.  and  also 
bought  into  the  Tennessee  Ernie  series  (Mon.- 
Fri.,  7-7:30  p.m.  EST)  on  Fridays,  starting 
March  4.  Campana  also  co-sponsors,  with 
Philip  Morris  &  Co.,  My  Little  Margie  on  CBS 
Radio  Sundays  at  8:30-9  p.m.  EST.  Agency 
for  Campana  is  Wallace-Ferry-Hanly  Co..  Chi- 
cago. 

John  Karol,  vice  president  in  charge  of  net- 
work sales  for  CBS  Radio,  hailed  the  General 
Foods  and  Campana  purchases  as  "tangible 
proof  of  the  attractiveness  of  the  network's 
new  programming  and  sales  concepts.  The 
'strip'  scheduling  of  many  of  the  shows  involved 
in  the  General  Foods  and  Campana  purchase 
gives  the  client  the  added  advantage  of  being 
able  to  buy  into  many  different  types  of  shows 
at  different  time  periods  during  the  week. 
And  the  important  thing  is  that  it  makes  it 
possible  for  him  to  get  greater  dispersion  and 
effectiveness  of  his  advertising  dollars. 

"Great  names  in  the  advertising  world — Bing 
Crosby.  Rosemary  Clooney,  Tennessee  Ernie — 
all  are  available  under  the  'strip'  programming 
idea.  The  fact  that  they  are  in  fixed  time 
periods  also  adds  to  the  overall  attractiveness 
of  the  purchase." 

15%  Increase  in  Billings 
Reported  by  NL&B,  Chicago 

NEEDHAM,  LOUIS  &  BRORBY,  Chicago, 
last  week  reported  nearly  a  15%  increase  in 
overall  advertising  billings  and  a  sizable  boost 
in  net  profit  for  the  fiscal  year  ended  Nov.  30. 
1954. 

The  agency  announced  billings  of  $28,933,- 
000,  an  increase  of  $4,400,000  over  1953,  and 
net  profit  of  $303,400  compared  to  $221,600 
the  previous  fiscal  year.  While  no  figures  were 
given  on  broadcast  billings,  NL&B  is  credited 
with  an  estimated  SI  1.9  million  in  that  media, 
accounting  for  41%  of  all  billings  during  the 
1954  calendar  year  and  an  increase  of  $900,000 
in  radio-tv  over  1953  [B»T,  Dec.  20,  1954]. 

Payments  representing  15%  of  the  salaries 
of  participants  in  the  employes'  profit-sharing 
plan  were  made,  it  was  announced  to  nearly 
320  employes  at  the  agency's  annual  meeting. 
Over  half  of  its  employes  hold  shares  of  com- 
mon stock  in  the  organization. 

Needham,  Louis  &  Brorby  is  celebrating  its 
30th  anniversary  and  its  officers — President 
Maurice  H.  Needham  and  Vice  Presidents  John 
J.  Louis  and  Melvin  Brorby — predicted  1955 
would  be  '"favorable"  in  billings,  surpassing 
last  year's  record  mark. 


Coffee  Jingle  Sparks  Contest 


REQUESTS  from  listeners  of  WIKK  Erie's 
Western  Roundup  radio  program  for  repeat 
performances  of  a  commercial  jingle  touched 
off  a  promotional  effort  that  involved  the 
station,  the  sponsor,  its  advertising  agency, 
the  recording  company,  local  newspapers 
and  theatres,  and  the  jingle's  talent. 

It  started  several  months  ago  when 
"Texas"  Jim  Hurley,  disc  m.c.  of  the  WIKK 
program,  wrote  Bryan  Houston  Inc.,  New 
York,  agency  for  Nescafe,  that  the  jingle  for 
the  product  was  one  of  the  most  popular 
songs  among  station  listeners.  He  asked  if  he 
.could  be  furnished  the  name  of  the  unidenti- 
fied singer  of  the  commercial  because  he 
planned  to  run  a  contest  in  which  listeners 
would  identify  the  artist. 

Jules  Bundgus,  radio-tv  business  manager 
of  Bryan  Houston  Inc.,  referred  the  query 
to  Goldswan  Productions,  New  York,  pro- 
ducers of  the  Nescafe  musical  commercial 
series,  which  identified  the  singer  as  Bernie 
Knee,  part  of  the  Smith  Brothers  Quartet. 
The  promotional  project  thereupon  picked 


up  momentum,  with  Bryan  Houston  offer- 
ing a  case  of  Nescafe  for  "Texas"  Jim's 
contest  and  Goldswan  arranging  for  the 
quartet  to  make  an  appearance  in  Erie  at 
the  end  of  the  contest. 

In  Erie,  WIKK  enlisted  the  aid  of  Nescafe 
salesmen,  local  newspapers,  a  local  depart- 
ment store,  various  theatres  and  night  clubs 
to  stimulate  interest  in  the  contest.  The  pro- 
motion generated  so  much  enthusiasm  and 
so  many  entrants  that  the  case  of  Nescafe, 
designated  for  a  single  winner,  had  to  be 
divided  among  several  contestants. 

Charles  R.  Kinney,  station  manager  of 
WIKK,  summed  up  his  reaction  in  a  letter 
to  Bryan  Houston  in  this  fashion:  "The 
Smith  Brothers  Nescafe  promotion  was  a 
tremendous  success.  These  boys  were  jump- 
ing all  day  ...  we  never  had  a  nicer  group 
to  work  with  ...  I  sincerely  hope  that  at 
some  later  date,  we  will  be  able  to  work 
out  another  promotion  for  Nescafe  and  the 
Smith  Brothers." 


Four  Sign  for  Participations 
On  CBS-TV's  'Morning  Show' 

SIGNING  of  new  sponsorships  and  a  renewal 
order,  totaling  158  participations  in  all,  have 
been  signed  for  The  Morning  Show  by  CBS 
Television.  The  new  sponsors  are  Revlon  Prod- 
ucts Corp.;  Hoover  Co.;  Kendall  Co.  for  Blue 
Jay  products,  and  Mullins  Mfg.  Corp.  for 
Youngstown  Kitchens.  Renewal  order  is  for 
the  Crane  Co.,  a  heating  equipment  and  plumb- 
ing fixtures  concern. 

The  agency  for  Revlon  is  William  H.  Wein- 
traub  &  Co.,  which  purchased  104  participations 
for  its  client,  effective  Feb.  9.  Leo  Burnett  Co., 
Chicago,  handles  both  the  Hoover  and  Kendall 
accounts.  The  contract  for  Hoover  covers  five 
participations  starting  April  18  and  Kendall  has 
purchased  12  participations  beginning  April  14. 
Mullins,  through  Brooks,  Smith,  French  &  Dor- 
rance,  Detroit,  will  sponsor  one  participation 
Feb.  25. 

The  Crane  renewal  is  for  26  participations 
starting  Feb.  22.  The  new  business  also  includes 
Panorama  Pacific,  CBS-TV's  West  Coast  version 
of  The  Morning  Show. 

Desfor  Leaving  RCA 

HAROLD  D.  DESFOR.  public  relations  di- 
rector of  the  RCA  Victor  Division  of  RCA  for 
the  past  eight  years,  has  resigned,  effective 
Feb.  1,  to  join  the  public  relations  department 
of  Food  Fair  Stores  Inc.,  seventh  largest  food 
chain  in  the  U.  S.  His  headquarters  will  be  in 
Philadelphia.  Mr.  Desfor  has  been  associated 
with  RCA  Victor  for  the  past  13  years. 


MR.  CULLMAN 


Another  Profit  Sharer 

PROFIT-SHARING  plans  seem  to  be  in 
favor  in  Chicago  these  days — not  only 
at  Needham,  Louis  &  Brorby  but  also 
at  Leo  Burnett  Co.,  another  top  Midwest 
agency.  The  latter  has  announced  it  is 
paying  $425,000  into  its  profit-sharing 
trust  out  of  1954  earnings.  Burnett 
claims  it  is  the  largest  payment  ever 
credited  to  employe  members  of  the 
trust. 


Philip  Morris  Elects  Five 

ELECTION  of  Joseph  F.  Cullman  III,  vice 
president  of  Philip  Morris  &  Co.  Ltd.,  as  execu- 
tive vice  president,  has  been  announced  by  O. 
Parker  McComas,  president  of  the  company. 

Leonard  G.  Hanson, 
senior  vice  president, 
has  resigned  as  treas- 
urer but  will  remain 
in  charge  of  overall 
financial  policy  for 
the  firm. 

Other  Philip  Mor- 
ris executives  ele- 
vated are:  Robert 
Roper,  director  of 
personnel,  to  vice 
president  in  charge 
of  industrial  rela- 
tions; Dr.  Robert  N. 
Du  Puis,  director  of 
research,  to  vice  president  in  charge  of  research, 
and  John  Cookman,  vice  president,  Benson  & 
Hedges  Div.,  to  vice  president  in  charge  of  or- 
ganization planning  and  controls.  Chandler  H. 
Kibbee,  formerly  secretary  and  assistant  treas- 
urer, was  elected  secretary  and  treasurer. 

Agency  Appoints  Shelby 

APPOINTMENT  of  James  C.  Shelby,  formerly 
radio-tv  director  and  account  executive  at 
McCann  -  Erickson 
Inc.,  Chicago.  as 
vice  president  and 
tv  director  of  Mac- 
Farland,  Aveyard  & 
Co..  same  city,  was 
announced  Tuesday 
by  Hays  MacFar- 
land,  board  chair- 
man of  the  agency. 
He  assumes  his  new 
duties  tomorrow 
(Tuesday). 

Mr.  Shelby  had 
been  associated  with 
McCann  -  Erickson 
for  14  years  during  which  time  he  serviced  the 
Standard  Oil  Co.  (of  Indiana),  International 
Harvester,  Swift  &  Co.,  Maytag.  Milnot  and 
other  accounts. 


MR.  SHELBY 
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Wade's  Hollywood  Office 
Incorporates;  Dwyer  to  Head 

FORMATION  of  Wade  Adv.  Agency,  Holly- 
wood, as  a  separate  corporation  of  Geoffrey 
Wade  Adv.,  Chicago,  with  Robert  E.  Dwyer 
as  executive  vice  president,  effective  tomorrow 
(Tuesday),  was  announced  last  Monday. 

Albert  G.  Wade  II,  executive  director  of  the 
Chicago  firm,  becomes  president  of  the  new 
corporation,  which  will  handle  the  Miles  Labs' 
Bactine  account.  Bactine  uses  radio-tv.  Wade 
in  Chicago  will  take  charge  of  administrative 
and  liaison  details  of  Miles  Labs,  which  is 
located  in  Elkhart,  Ind.  The  account's  billings 
will  be  credited  to  Hollywood.  Mr.  Dwyer  has 
been  manager  Wade's  West  Coast  office  since 
1941. 

Other  Wade  clients  in  Hollywood  include 
Tappan  Stove  Co.,  Royal  Nevada  Hotel,  See's 
Candy  Shops,  National  Van  Lines,  Miles  Cali- 
fornia Co.,  Joe  Maggio  Inc.,  Interstate  Precision 
Products  Co.,  Idaho  Peat  Co.,  Durham  Chem- 
ical Co.  and  Aireloom  Bedding  Co. 

Spokesmen  said  the  account  (and  revenue) 
was  assigned  to  the  new  organization  as  a 
"bonus"  designed  to  put  the  agency  on  its  feet. 

Fineline  Buys  Tv  Panel  Show 

FINELINE  Div.  of  Sheaffer  Pen  Co.,  Chicago, 
will  sponsor  a  panel  show  titled  Who  Said  That! 
on  ABC-TV,  9:30-10  p.  m.  Wednesday's  effec- 
tive Feb.  2.  The  program  will  feature  John 
Daly  as  moderator,  Pat  Carroll,  comedienne, 
and  Bob  Considine,  newspaperman,  as  per- 
manent panelists.  Guest  panelists  on  the  pre- 
miere show  will  be  Wally  Cox  and  James  C. 
Hagerty,  press  secretary  to  the  President. 

The  program  is  the  Fineline's  first  venture 
into  network  television  advertising  and  will  be 
used  exclusively  to  promote  the  firm's  family 
of  writing  instruments.  Russel  M.  Seeds,  Chi- 
cago, is  the  agency. 

California  Packing  Buys 

CALIFORNIA  Packing  Co.,  San  Francisco,  has 
purchased  $500,000  in  participations  on  NBC- 
TV's  Today,  Home  and  Tonight  shows,  it  was 
announced  last  week  by  Roy  Porteous,  NBC 
sales  manager  in  charge  of  participating  pro- 
grams. The  campaign  is  for  the  firm's  Del 
Monte  line  of  canned  vegetables,  fruit  juices 
and  catsup  at  the  rate  of  three  participations  a 
week  for  26  weeks.  The  agency  which  placed 
the  order  is  McCann-Erickson  Inc.,  Los  Angeles. 

Nielsen  Names  David  Traylor 

DAVID  A.  TRAYLOR,  former  account  execu- 
tive in  the  cooperative  program  sales  depart- 
ment of  MBS,  has  joined  the  A.  C.  Nielsen  Co. 
as  sales  service  executive  handling  the  Nielsen 
Station  Index. 

In  announcing 
Mr.  Traylor's  ap- 
pointment, William 
R.  Wyatt,  vice  presi- 
dent of  Nielsen,  ex- 
plained that  "the 
large  number  of  sub- 
scribers to  the  Niel- 
sen Station  Index 
service  has  made  it 
necessary  to  enlarge 
the  sales  and  serv- 
icing staff."  Previ- 
ous to  his  account 
executive  position, 
Mr.  Traylor  was  continuity  director  of  Mutual's 
WOR-AM-TV  New  York. 


TRAYLOR 


NETWORK  NEW  BUSINESS 

Lever  Bros.  Co.,  N.  Y.,  for  Rinso  Soap,  starts 
co-sponsorship  of  weekly,  half-hour  The 
Whistler  dramatic  series  on  21  Columbia  Pa- 
cific Radio  Network  stations,  for  52  weeks 
from  Feb.  6.  Agency:  Ogilvy,  Benson  & 
Mather,  N.  Y. 

SPOT  NEW  BUSINESS 

Norway  Sardines,  Stavanger,  Norway,  buying 
one-minute  spots  for  40  weeks  in  14  radio 
markets  starting  mid-February.  Agency:  Mc- 
Cann-Erickson, N.  Y. 

Nestle  Co.,  White  Plains,  N.  Y.,  makers  of 
both  Nestle's  Instant  Coffee  and  Nescafe,  is 
introducing  Nestle's  Instant  Coffee  on  West 
Coast  and  not  Nescafe  as  erroneously  reported 
in  B«T  last  week.  Agency  for  both  products: 
Bryan  Houston  Inc.,  N.  Y. 

AGENCY  SHORTS 

J.  M.  Hickerson  Inc.,  N.  Y.,  elected  to  Amer- 
ican Assn.  of  Adv.  Agencies. 

Srago  Adv.,  Oklahoma  City,  elected  to  Amer- 
ican Assn.  of  Adv.  Agencies. 

A&A  PEOPLE 

Edward  H.  Weitzen,  vice  president,  and  director 
and  president  of  research  and  development  labs, 
Bulova  Watch  Co.,  Flushing,  N.  Y.,  appointed 
president,  Gruen  Watch  Co.,  Cincinnati,  suc- 
ceeding Morris  Edwards,  resigned  and  remain- 
ing in  senior  advisory  capacity. 

Henry  W.  Lowe  and  L.  E.  Miller,  Lennen  & 
Newell,  N.  Y.,  appointed  senior  vice  presidents 
and  management  account  supervisors. 


MR.  MILLER 
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Andrew  J.  Shepard,  Grant  Adv.,  Chicago,  ap- 
pointed vice  president  and  assistant  to  president. 

Kenneth  M.  Hill,  vice  president,  Aubrey,  Fin- 
lay,  Marley  &  Hodgson  Inc.,  Chicago,  elected 
to  board  of  directors. 

Robert  C.  Chapin,  secretary,  Arndt,  Preston, 
Chapin,  Lamb  &  Keen,  Phila.,  appointed  ac- 
count supervisor;  Bertram  A.  Tunnel  and 
Enimett  B.  Faison,  assistant  account  managers, 
appointed  account  managers;  James  S.  Croth- 
ers  appointed  assistant  account  manager. 

John  J.  Steeves  appointed  general  sales  man- 
ager, toiletries  div.,  Helene  Curtis  Industries, 
Chicago. 

J.  Ken  Verden,  formerly  Dial  soap  and  shampoo 
brand  manager,  soap  div.,  Armour  &  Co., ' 
Chicago,  appointed  advertising  brand  manager, 
Casual  Pin-Curl  Permanent,  Toni  Co.,  Chicago. 

Thomas  S.  Carroll,  Swansdown  div.,  General 
Foods,  Jersey  City,  N.  J.,  to  Colgate-Palmolive 
Co.,  N.  L,  as  brand  advertising  manager. 

Edward  M.  Wittigschlager,  formerly  with  Good 
Luck  Div.,  Lever  Bros.,  N.  Y.,  appointed  frozen 
foods  sales  manager,  Kitchens  of  Sara  Lee 


No  Charge 


UNEXPECTED  newspaper  advertising 
was  received  by  ch.  5  KCSJ-TV  Pueblo, 
Colo.,  in  a  perfume  ad  carried  by  the 
Pueblo  Chieftain-Star  Journal.  The  ad- 
vertisement, for  Chanel  No.  5  perfume, 
showed  a  drawing  of  a  Chanel  bottle 
with  a  "Channel  No.  5"  label.  The  news- 
paper received  congratulations  from  the 
station  for  the  gratuitous  bit  of  promo- 
tion, KCSJ-TV  reports. 


(coffee,  pound  cake,  cheese  cake),  Chicago; 
Kenneth  Harris  and  James  Griffin  named  divi- 
sional sales  managers. 


Herbert  Fried,  formerly 


MR.  FRIED 

L.  A.,  to  Abbott  Kimball 
city,  as  account  executive. 


with  Foote,  Cone  & 
Belding,  Chicago, 
appointed  resident 
account  executive, 
newly-opened  Balti- 
more office,  W.  B. 
Doner  &  Co.,  De- 
troit, to  service  ac- 
count of  National 
Brewing  Co..  Balti- 
more. 

Wallace  O.  Laub,  as- 
sistant advertising 
manager,  Turco 
Products  Inc.  (in- . 
dustrial  chemicals), 
Co.  of  Calif.,  same 


Frank  D.  O'Sullivan,  district  representative, 
Norge  Div.,  Borg-Warner  Corp.,  Chicago,  ap- 
pointed eastern  division  sales  manager. 

Jchn  L.  Rose,  in  charge  of  communications 
and  publicity  dept..  Burroughs  Corp.  (adding 
machines),  Detroit,  additionally  appointed  as- 
sistant director,  public  relations  division. 

Robert  J.  Piggot,  advertising  director,  Grove 
Labs  Inc.  (hair  preparations),  St.  Louis,  resigns 
effective  March  1. 

H.  M.  Feine,  formerly  vice  president  in  charge 
of  copy  and  public  relations,  Julian  Gross  Adv. 
Agency,  Hartford,  Conn.,  appointed  director  of 
copy,  public  relations  dept.,  Wilson*  Haight. 
Welch  &  Grover  Inc.,  same  city. 

Bob  Carter,  formerly  copy  chief,  Factor-Breyer 
Inc.,  L.  A.,  to  Julian  Besel  &  Assoc.,  same  city, 
as  production  manager;  Kent  Anthony  to  agency 
as  office  manager. 

John  V.  Tracy,  account  executive,  Fuller  & 
Smith  &  Ross  Inc.,  Cleveland,  appointed  to 
newly-created  position,  new  business  manager. 

Mark  Lansburgh,  account  executive,  West- 
Marquis  Inc.,  L.  A.,  and  Joyce  Oldham  Lans- 
burgh, correspondent  and  feature  writer,  Pasa- 
dena (Calif.)  Star-News,  form  Lansburgh  & 
Oldh  am,  Santa  Barbara,  Calif.,  advertising  and 
public  relations  firm,  with  offices  at  123  El 
Paseo. 

Steve  Richards,  Kudner  Agency,  Detroit,  opens 
L.  A.,  offices  in  Tishman  Bldg.,  3440  Wilshire 
Blvd.  Mr.  Richards  will  supervise  all  Buick 
automobile  publicity  in  Pacific  Coast  region. 

Richard  H.  Baxter,  formerly  with  U.  S.  Informa- 
tion Agency,  Washington,  to  research  staff, 
radio-tv  dept.,  N.  W.  Ayer  &  Son,  N.  Y. 
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H-R 


TELEVISION,  INC 


is  pleased  to  announce  our  appointment 
as  national  representatives  of  

TELEVISION  STATION 

WTTG 

WASHINGTON,  D.C. 

Effective  January  31, 

WTTG 

Channel  5 

Owned  and  Operated  by 

DUMONT 


H-R  TELEVISION,  INC 


380  Modson  Ave. 
New  York  17,  N.  Y. 
OXford  7-3120 


35  E.  Wacker  Drive 
Chicago  1,  Illinois 
RAndolph  6-6431 


Harold  Lindley,  Vice  Pres. 
6523  Hollywood  Boulevard 
Hollywood  28,  Calif. 
Hollywood  7-1480 


James  Alspaugh,  Mgr. 
155  Montgomery  Street 
San  Francisco,  Calif. 
YUkon  2-5701 


Clarke  R.  Brown,  Mgr. 

452  Rio  Grande  National  Bldg. 

Dallas,  Texas 

Randolph  5149 


Bill  McRae,  Mgr. 
101  Marietta  Street  Bldg. 
Atlanta,  Georgia 
Cypress  7797 


Jack  Lee,  Mgr. 
520  Lovett  Blvd. 
Room  No.  ID 
Houston,  Texas 
Justin  1601 
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. . .  and 


is  supplying  the  daily  radio 
listening   requirements  of 
thousands  of  new  families. 
These   new  families  have 
long  sought  dependable 
NBC  reception  and  now  that 
it  is  at  hand  they  are  en 
joying  it  thoroughly. 


■Ocy 


Your  advertising  message  has  real  acceptance  when  it  is  aired  by  WEBC,  the  pioneer  station 
founded  in  1924.  WEBC  rates  are  realistic  ...  in  fact,  you'll  find  WEBC  a  "best  buy."  Ask  a  Geo. 
P.  Hollingbery  man  for  details.  Hollingbery  offices  are  located  in  Chicago,  New  York,  Atlanta, 
Los  Angeles  and  San  Francisco. 

MINNEAPOLIS-ST.  PAUL  REPRESENTATIVES:  BULMER  AND  JOHNSON 


Here's  the  New  WEBC  Data . . . 


Radio  Homes  Reached 

1/2  MV  —  212,550 
1/10  MV  —  806,880 


Counties 

1/2  MV  —  30     1/10  MV  —  82 

MINNESOTA  -  16  MINNESOTA  -  56 
WISCONSIN  -  11  WISCONSIN  —  19 

MICHIGAN  -  3  MICHIGAN  -  7 


Retail  Sales  Figures 

1/2  MV  —  $736,892,000 
1/10  MV  —  $3,242,174,000 


THE    NBC  STATION 

for  North  Central  United  States 


5000  WATTS . . . 560  KC 
WEBC  Building,  Duluth  2,  Minnesota 


A  NEW  SUCCESS 
FOR  NETWORK  RADIO 


A  $1.98  MAIL  ORDER  BOOK  IS  A  BEST  SELLER  OVER  ABC  RADIO 


By  David  W.  Berlyn 


LAST  AUGUST  the  young  operator  of  a 
fledgling  mail  order  business,  Eugene  Stevens 
Inc.,  bought  15  minutes  of  radio  time  on  a 
West  Coast  station  for  $134.  The  program 
paid  off  with  $800  worth  of  orders. 

Eugene  Schwartz,  27-year-old  owner  and 
president  of  Eugene  Stevens  Inc.,  New  York, 
thought  he  had  struck  pay  dirt  in  radio.  He 
then  proceeded  to  buy  time  in  different  day 
and  night  time  periods  on  various  stations 
around  the  country.  The  results  were  not 
good.  Out  of  some  100  buys,  80  had  to  be 
considered  failures  on  the  basis  of  returns. 

Now,  five  months  later,  the  same  firm 
has  increased  its  capitalization  more  than 
four  times.  Its  sales  volume  is  in  the  million 
unit  category.  In  three  months  alone,  the 
sales  figures  have  about  tripled. 

The  sales  boom  at  Eugene  Stevens  did 
not  happen  by  accident.  Its  rise  began  at 
the  same  time  the  firm  placed  two  separate 
15-minute  programs  on  33  ABC  Radio  sta- 
tions in  the  Pacific  Coast  area.  That  was 
Sept.  12,  1954.  Since  that  date,  Eugene 
Stevens  has  been  increasing  the  frequency 
of  its  buys  in  network  radio,  more  than  half 
of  them  on  a  coast-to-coast  basis.  Its  few 
thousand  dollars  budgeted  for  infrequent 
buys  has  reached  the  $10,000  weekly  level. 
For  example,  both  this  week  and  last, 
Eugene  Stevens  sponsored  six  nighttime 
broadcasts  on  ABC  Radio,  some  on  the 
Pacific  Coast  only,  others  on 
the  full  network.  It  has  signed 
a  first-time  contract  with  CBS 
Radio  for  14  West  Coast  sta- 
tions four  times  weekly. 

The  marvel  of  this  spec- 
tacular use  of  nighttime  net- 
work radio  is  that  Eugene 
Stevens  Inc.  has  been  adver- 
tising only  a  single  product, 
a  book  entitled  How  to 
Double  the  Performance  of 
Your  Car,  priced  at  $1.98. 

Mr.  Schwartz,  who  has 
been  in  business  only  since 
last  April,  has  found  the 
magic  of  his  success  in  listen- 
ing to  advice  on  the  "right" 
way  to  buy  radio  and  then 
skidding  off  in  the  opposite 
direction. 

Advised  that  it  is  sheer  non- 
sense to  buck  the  highly-rated 
tv   program,   Mr.  Schwartz 


has  bought  in  markets  and  at  hours  when 
the  home  screens  are  the  brightest.  His 
sales  chart,  he  explains,  shows  the  greatest 
number  of  orders  is  from  metropolitan  areas 
where  tv  has  its  greatest  home  saturation. 

Since  he  has  been  escorted  around  the  na- 
tion by  network  radio,  he  has  visited  homes 
only  in  the  nighttime  periods  between  6  and 
11.  Most  of  his  programs,  all  15-minutes, 
go  on  either  at  6:45  p.m.  or  at  9:45  p.m. 

One  of  the  biggest  shocks  of  his  radio 
buying  career  (his  agency  is  Friend,  Krieger 
&  Rader  Inc.,  New  York),  Mr.  Schwartz 
recalls,  came  with  a  call  from  ABC  Radio 
saying  that  it  had  cleared  his  time. 

"What's  against  it  in  tv?"  he  asked  non- 
chalantly. The  answer  came  back  that  the 
Lights  Diamond  Jubilee  was  being  pro- 
grammed on  all  four  tv  networks  with  a 
fistfull  of  tv  and  screen  stars.  "I  was  hys- 
terical," Mr.  Schwartz  said. 

When  the  results  came  in,  Mr.  Schwartz 
was  indeed  hysterical.  It  brought  him  his 
best  response  to  date. 

The  auto  book  that  the  firm  is  offering 
is  authored  by  a  former  auto  racing  driver, 
Ed  Almquist,  who  also  is  an  automotive  en- 
gineer. The  98-page  book  gives  all  sorts  of 
tips  to  the  driver  on  how  to  pack  more 
power  into  his  car  and  save  money  in  re- 
pairs. There's  no  hokum  and  no  fancy  foot- 
work with  the  Federal  Trade  Commission. 


A  TYPICAL  MAIL  CALL  AT  EUGENE  STEVENS  INC 


The  rise  of  the  Eugene  Schwartz  radio 
motif  is  perhaps  the  latest  chapter  in  a 
continuous  media  story  being  written  by 
countless  mail  order  houses.  The  technique 
of  the  Eugene  Stevens  programming — called 
How  to  Save  Money  on  Your  Car  (it  also 
has  used  Melody  Highway,  a  15-minute  show 
which  is  built  around  a  music  format) — is 
the  interview-type.  Mr.  Almquist  is  "ques- 
tioned" by  an  announcer  about  automobiles. 
The  auto  expert  gives  a  few  tips  and  then 
the  announcer  talks  about  the  book.  The 
first  comemrcial  comes  about  midway 
through  the  program.  A  further  conversa- 
tion reveals  a  few  more  tips  to  car  owners 
and  a  short  closing  commercial  repeats  the 
offer  through  the  station. 

Mr.  Schwartz,  who  outlined  the  format 
of  his  copy  himself — he  is  a  former  copy- 
writer and  senior  partner  of  a  large  mail 
order  house — is  convinced  that  nighttime 
radio  is  a  "new  medium."  He  can  think 
this  way  with  reason  for  he  has  found  that 
radio,  at  a  low  cost,  has  been  300%  more 
profitable  to  his  business  since  October  than 
all  of  his  space  buys  since  last  April. 

"My  principle,"  he  says,  "is  to  buy  against 
tv.  With  it,  I  have  never  lost  money."  His 
first  purchase  of  coast-to-coast  radio  was 
Oct.  3,  1954,  when  he  bought  the  minimum 
ABC  Radio  Network.  Three  weeks  later, 
he  was  back  for  the  same  ride.  On  Nov.  11 
he  was  on  twice  during  the 
evening.  Two  days  later,  he 
was  on  39  ABC  Radio  sta- 
tions on  the  West  Coast. 

He  also  has  found  that  his 
program  is  most  effective 
when  it  follows,  or  is  adjacent 
to,  a  news-type  program,  be- 
cause his  program  is  built 
around  "authority." 

Is  Engene  Stevens  Inc.'s 
future — it  started  in  a  tiny 
one-room  office  and  now  fills 
two  large  offices  with  a  third 
room  used  for  mailing  and 
soon  will  outstrip  this  space — 
wrapped  up  with  nighttime 
radio?  Mr.  Schwartz's  an- 
swer to  this  is  that  he  will  in- 
crease his  use  of  network  time 
at  an  accelerated  pace  to  keep 
up  with  the  demand.  The  mail 
order  house  exists  on  mail  or- 
ders— why  spoil  a  good  thing? 
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THE  FACTS  AND  FIGURES 
OF  NETWORK  ADVERTISING 

P&G  LED  RADIO-TV  SPENDERS  IN  NOVEMBER,  PIB  REPORT  SHOWS 


PROCTER  &  GAMBLE  Co.  spent  $3,156,- 
809  for  radio-tv  network  time  in  November 
1954,  according  to  a  compilation  based  on 
Publishers  Information  Bureau  reports. 

Including  P  &  G's  record  sum,  there  were 
eight  advertisers,  placing  in  both  the  radio 
and  tv  "top  ten"  for  the  month,  who  spent 
$1  million  or  more.  General  Motors  Corp. 
rolled  in  with  a  total  of  $1,879,371  for  sec- 
ond place  in  the  composite  top  ten.  Right 
behind  it  was  Colgate-Palmolive  Co.  with 
$1,715,698. 

Gillette  was  in  fourth  position  with  $1,- 


460,969,  followed  by  Chrysler  Corp.,  $1,- 
218,518;  Lever  Bros.,  $1,145,328;  R.  J. 
Reynolds  Tobacco,  $1,058,933,  and  Ameri- 
can Home  Products,  $1,035,209. 

P&G  was  the  biggest  purchaser  by  far  in 
both  radio  and  tv  columns  for  the  month. 
Colgate-Palmolive  took  second  honors  in 
the  tv  listing  while  General  Motors  Corp. 
was  second  in  radio.  General  Motors  spent 
nearly  twice  as  much  in  radio  in  November 
as  it  did  in  October,  pushing  the  firm's 
total  past  Gillette  and  into  the  second 


spot  among  the  composite  expenditures. 

According  to  PIB's  figures,  gross  tv  net- 
work time  sales  stood  at  $286,515,485  for 
1954's  11  months,  some  $83.5  million  more 
than  for  the  same  period  in  1953. 

Gross  radio  network  time  sales  at  $126,- 
379,619  for  the  11  months  in  1954  were 
off  some  $20  million  compared  with  the  same 
period  the  year  before.  However,  Novem- 
ber's gross  time  sales  among  the  radio  net- 
works ($1 1,348,785)  picked  up  slightly  com- 
pared with  the  sum  of  the  previous  month 
($10,940,099). 


ADVERTISING  EXPENDITURES  FOR  NETWORK  TIME,  TABULATED 
FOR  NOVEMBER  AND  JAN.  -  NOV.   1954,  COMPARED  WITH  1953 

Leading  Advertisers         Network  Time 


November 

Jan. -Nov. 

November 

Jan. -Nov. 

by  Product  Groups           Purchases  in 

Product  Groups 

1954 

1954 

1953 

1953 

in  November  1954        November  1954 

Agriculture  &  Farming  $ 

49,740 

$  141,250 

$   

$  4,303 

Allis-Chalmers  Mfg.  Co  

$  41,155 

Apparel,  Footwear  &  Access. 

323,617 

2,951,212 

296,050 

2,508,566 

Exquisite  Form  Brassiere  Inc.  .  . 

80,482 

Automotive,  Auto.  Access.  & 

Equip. 

3,413,799 

25,761,459 

2,622,904 

18,911,903 

1,218,518 

Beer  Wine  &  Liquor 

561,252 

6,211,361 

644,325 

4,881,163 

169,556 

Bldg.  Materials,  Equipment  & 

Fixtures 

18,740 

1,117,656 

47,280 

271,147 

Glidden  Co  

12,328 

Confectionery  &  Soft  Drinks 

661,874 

5,415,904 

527,557 

4,989,082 

Coca-Cola  Co.   

227,440 

Consumer  Services 

77,190 

1,193,524 

52,404 

550,119 

Electric  Cos.  Adv.  Program   .  . 

77,190 

Drugs  &  Remedies 

1,788,280 

13,849,052 

998,555 

8,453,018 

American  Home  Products  Corp. 

595,241 

Entertainment  &  Amusements 

16,210 

11,428 

Food  &  Food  Products 

6,073,155 

57,806,137 

4,274,875 

37,488,016 

General  Foods   

857,773 

Gasoline,  Lubricants  &  Other 

Fuels 

513,515 

3,443,161 

301,055 

2,631,908 

Gulf  Oil  Corp  

140,160 

Horticulture 

23,406 

6,113 

Household  Equip.  &  Supplies 

2,852,319 

23,623,548 

2,561,861 

17,469,654 

General  Electric  Co.   

514,470 

Household  Furnishings 

383,131 

3,666,896 

362,636 

2,623,505 

Armstrong  Cork  Co  

138,180 

Industrial  Materials 

741,631 

5,908,577 

519,986 

3,869,904 

Aluminum  Co.  of  America  .... 

1 1 4,948 

Insurance 

148,566 

1,532,064 

159,937 

1,315,997 

Prudential  Ins.  Co.  of  America 

88,746 

Jewelry,  Optical  Goods  & 

Cameras 

551,702 

2,624,440 

422,247 

2,700,720 

Elgin  National  Watch  Co  

175,988 

Office  Equip.,  Stationery  & 

Writing  Supplies 

659,042 

4,807,264 

318,560 

1,518,010 

Hallmark  Cards  Inc  

207,951 

Political 

70,390 

323,986 

5,790 

Republican  National  Committee 

53,544 

Publishing  &  Media 

27,535 

196,453 

9,839 

245,327 

Curtis  Publishing  Co.  . 

27,535 

Radios,  Tv  Sets,  Phonographs, 

Musical  Instruments  &  Access. 

953,097 

7,807,265 

510,239 

3,672,61 1 

Phiico  Corp.   

248,430 

Retail  Stores  &  Direct  by  Mail 

42,345 

23,175 

Smoking  Materials 

3,734,460 

38,799,242 

3,341,588 

32,514,437 

R.  J.  Reynolds  Tobacco  Co.  .  .  . 

1,058,933 

Soaps,  Cleansers  &  Polishes 

3,144,837 

31,311,133 

2,115,152 

20,601,641 

Procter  &  Gamble  Co.  . 

1,948,493 

Sporting  Goods  &  Toys 

47,720 

90,222 

47,678 

99,401 

Toy  Manufacturers  of  the  U.S.A. 

29,862 

Toiletries  &  Toilet  Goods 

4,932,710 

44,605,282 

3,124,395 

33,022,732 

Colgate-Palmolive  Co. 

1,055,825 

Transportation,  Hotels  &  Resorts 

36,540 

802,130 

132,351 

492,699 

Pan  Am.  World  Airways  Inc.  .  . 

36,540 

Miscellaneous 

267,666 

2,444,306 

238,816 

2,087,162 

103,042 

TOTALS                              $  32,032,508 

$286,515,485 

$  23,630,290 

$202,969,531 

Source:  Publishers  information  Bureau 
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The  accompanying  tables  are 
taken  from  the  report  of  Pub- 
lishers Information  Bureau  on 
advertising  expenditures  for  time 
on  the  nationwide  radio  and 
television  networks  during  the 
month  of  November  1954. 


TOP  TEN  TV  NETWORK 

CLIENTS  IN  NOV.  *54 

i . 

Procter  &  Gamble 

$2,269,086 

2. 

Colgate-Palmolive 

1,399,328 

i. 

Chrysler  Corp. 

1,218,518 

A 

4. 

General  Motors 

1,216,016 

r 
0. 

R.  J.  Reynolds 

Tobacco  Co. 

1,058,933 

6. 

Gillette  Co. 

991,831 

7. 

General  Foods 

QZ~7  I'll 
00/,/ / O 

8. 

American  Tobacco 

838,975 

9. 

Lever  Brothers 

718,864 

10. 

American  Home 

Products  Corp.  . 

708,133 

TOP  TEN  AM  NETWORK 

CLIENTS   IN  NOV 

'54 

1 . 

Procter  &  Gamble  Co. 

If  Q07  701 

I. 

General  Motors  Co. 

J. 

Gillette  Co. 

a  /r\  ion 

46y,  1 3d 

A 

4. 

Lever  Brothers 

11/     A  A\  A 

4zo,464 

c 
0. 

Miles  Labs 

Jyo,  1 

o. 

General  Mills 

O/i  /(  poo 

/. 

American  Home 

Products  Corp. 

327,076 

8. 

Colgate-Palmolive  Co. 

316,370 

9. 

Liggett  &  Myers 

Tobacco  Co. 

269,106 

10. 

P.  Lorillard  Co. 

265,095 

Generally,  nearly  every  product  group 
showed  less  gross  time  sales  for  radio  net- 
work advertisers  in  November  1954  com- 
pared with  the  previous  November.  Notable 
exceptions,  however,  were  in  the  categories 
of  beer  and  wine,  confectionery  and  soft 
drinks,  insurance,  jewelry,  publishing,  sport- 
ing goods  and  transportation. 

In  tv,  quite  the  reverse  was  true  with 
nearly  every  product  group  increasing  gross 
network  time  expenditures  for  the  month 
compared  with  the  same  period  in  1953. 


The  exceptions  (i.e.,  less  spending)  included 
these  categories:  beer  and  wine,  building 
materials,  insurance  and  transportation. 

Compared  with  the  October  1954  list  of 
leading  radio  network  advertisers  by  product 
groups,  the  November  lineup  is  nearly 
identical,  with  these  changes:  Liggett  & 
Myers  replaced  P.  Lorillard  in  the  smok- 
ing materials  group;  Giant  Animal  Co.  led 
the  sporting  goods  and  toy  group,  replacing 
Modern  Toy  Co.,  and  the  A  F  of  L  took 
over  from  the  CIO  as  the  top  spender  in 


the  "miscellaneous"  group. 

The  leading  tv  network  advertisers  by 
product  groups  in  November  showed  less 
stability  compared  with  October.  Top 
changes  (rated  according  to  gross  time  sales) 
included  Colgate-Palmolive  Co.,  which 
edged  out  Gillette  in  toiletries  and  toilet 
goods,  and  American  Home  Products  Corp., 
which  topped  the  October  leader,  Serutan 
Co.,  in  drugs  and  remedies.  Pabst  Brewing 
was  on  top  in  November  among  the  brew- 
ers. Joseph  Schlitz  Brewing  led  in  October. 


■h  ADVERTISING  EXPENDITURES  FOR  NETWORK  TIME,  TABULATED 
Bit     FOR  NOVEMBER  AND  JAN.  -  NOV.   1954,  COMPARED  WITH  1953 

Leading  Advertisers         Network  Time 


November 

Jan. -Nov. 

November 

Jan. -Nov. 

by  Product  Groups  Purch 

ases  in 

Product  Groups 

1954 

1954 

1953 

1953 

in  November  1 954        November  1954 

Agriculture  &  Farming  $ 

63,114 

$  727,993 

$  90,482 

$  1,093,636 

Allis-Chalmers  Mfg.  Co.   I 

i  56,283 

Apparel,  Footwear  &  Access. 

22,442 

467,151 

137,713 

1,112,827 

Exquisite  Form  Brassiere  Inc  ... 

22,442 

Automotive,  Auto.  Access.  & 

Equip. 

1,017,099 

8,786,262 

1,034,078 

7,129,699 

General  Motors  Corp  

593,451 

Beer,  Wine  &  Liquor 

162,416 

2,815,995 

151,282 

1,690,096 

Anheuser-Busch  Inc  

1 55,477 

Bldg.  Materials,  Equip.  & 

Fixtures 

79,362 

1,478,788 

131,695 

1,421,941 

Johns-Manville  Corp  

67,939 

Confectionery  &  Soft  Drinks 

216,634 

2,437,722 

201,574 

2,796,354 

William  Wrigley  Jr.  Co.   

134,178 

Consumer  Services 

88,201 

1,201,069 

226,513 

2,168,957 

Am.  Telephone  &  Telegraph  Co. 

78,426 

Drugs  &  Remedies 

1,337,566 

15,824,259 

1,753,963 

19,230,599 

Miles  Labs  

398,195 

Entertainment  &  Amusements 

767 

8,936 

Food  &  Food  Products 

2,337,871 

26,472,282 

2,785,930 

32,076,553 

General  Mills  Co.   

338,051 

Gasoline,  Lubricants  &  Other 

Fuels 

330,202 

4,714,852 

461,317 

4,420,957 

Standard  Oil  Co.  of  Indiana 

105,345 

Horticulture 

124,643 

107,324 

Household  Equip.  &  Supplies 

271,688 

3,342,798 

414,225 

6,291,696 

Philco  Corp  

82,162 

Household  Furnishings 

224,901 

58,296 

1,636,016 

Industrial  Materials 

393,067 

2,822 

746,453 

Insurance 

205,920 

2,102,273 

173,333 

2,033,751 

Prudential  Ins.  Co.  of  America 

76,335 

Jewelry,  Optical  Goods  & 

Cameras 

243,538 

1,415,085 

166,837 

969,714 

Longines-Wittnauer  Watch  Co.  .  . 

174,454 

Office  Equipment,  Stationery 

&  Writing  Supplies 

122,236 

1,151,473 

108,086 

596,699 

Minnesota  Mining  &  Mfg.  Co. 

68,904 

Political 

44,207 

181,963 

779 

Republican  National  Committee 

30,094 

Publishing  &  Media 

66,265 

582,064 

43,321 

249,758 

Curtis  Publishing  Co  

43,914 

Radios,  Tv  Sets,  Phonographs, 

Musical  Instruments  &  Access. 

180,287 

1,815,092 

250,207 

2,220,444 

Avco  Mfg.  Corp  

99,516 

Retail  Stores  &  Direct  Mail 

37,700 

1,545 

14,523 

Smoking  Materials 

977,175 

9,756,299 

1,331,378 

13,654,709 

Liggett  &  Myers  Tobacco  Co. 

269,106 

Soaps,  Cleansers  &  Polishes 

1,214,854 

13,625,283 

1,398,604 

14,408,870 

Procter  &  Gamble  Co  

640,000 

Sporting  Goods  &  Toys 

149,511 

150,305 

85,365 

85,365 

Giant  Animal  Co.  .   

135,296 

Toiletries  &  Toilet  Goods 

1,238,875 

16,932,319 

1,903,941 

23,988,050 

Gillette  Co  

469,138 

Transportation 

137,509 

993,767 

78,810 

759,883 

Aero  Mayflower  Transit  Co  

115,045 

Miscellaneous 

841,813 

8,623,447 

672,903 

5,423,572 

American  Federation  of  Labor 

113,399 

TOTALS  $ 

11,348,785 

$126,379,619 

$  13,664,220 

$146,527,834 

Source:  Publishers  Information  Bureau 
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THE  BIG  PLAYBACK... 

TV's  most  exciting  all-sports  show! 


Available  first  run  — in  many  markets. 

Sponsored  by  The  Ethyl  Corporation  (through 
B.B.D.&O.)  in  55  cities  for  the  past  two  years,  this 
quarter-hour  TV  film  series  is  immediately  available 
in  all  markets  at  a  price  that  can't  be  beat.  This  is  the 
show  that  cost  this  important  advertiser  less  than  90^ 
per  thousand  viewers. 

•  It's  the  highest  rated  quarter-hour  sports  show 
in  more  than  twenty  major  cities ...  racking  up  a 
38  in  Tulsa,  24  in  Indianapolis,  another  24  in 


Omaha,  and  real  sock  ratings  all  across  the  country. 

•  Each  show  features  celebrities  such  as  Joe  Louis, 
The  Four  Horsemen  of  Notre  Dame,  Eddie  Arcaro, 
Jackie  Robinson,  Sammy  Snead,  Doc  Blanchard, 
Florence  Chadwick— and  hundreds  of  others. 

•Jimmy  Powers,  famed  sports  writer,  and  Bill  Stern, 
noted  sports  commentator,  give  you  52  all-request 
programs . . .  the  greatest  moments  in  sports.  Write, 
wire  .or  telephone  us  at  once  for  the  status  of  THE 
BIG  PLAYBACK  in  your  area. 


SQSSQ      Q  Qua  BE 

TELEVISION  SUBSIDIARY  OF  COLUMBIA  PICTURES  CORPORATION,  233  WEST  49th  STREET,  NEW  YORK  19,  N.Y.  •  CIRCLE  5-5044 


The  only  company  providing  advertisers  with  Hollywood  and  New  York  custom 
produced  national  shows,  syndicated  programming,  and  commercials— all  on  film. 


SON  BLDG. .  PHONE  3-3903     SAN  FRANCISCO,  995  MARKET  ST.,  DO  2-1060     ATLANTA.  3130  MAPLE  DRIVE.  N.  E.,  EX  6100     CHICAGO,  230  N.  MICHIGAN,  FR  2-3696 


THE  ARF  REPORT  CONTROVERSY 


A  CRITICISM 

delivered  by  the  director  of 
promotion  -  research  of  The 
Katz  Agency,  station  repre- 
sentative, at  last  Tuesday's 
RTES  seminar  in  New  York. 
Excerpts  from  his  criticism: 


D.  H.  DENENHOLZ 


I  AM  sure  that  most  of  the  points  that  I  will  raise  have  been 
given  a  thorough  airing  by  the  Advertising  Research  Foundation 
Committee,  whose  members  are  to  be  commended  for  a  brave  at- 
tempt at  a  difficult  job.  But,  in  trying  to  cover  both  radio  and 
television  with  a  single  set  of  standards,  the  Committee  has  failed 
to  recognize  differences  between  the  two  media — to  the  detriment 
of  radio. 

What  are  some  of  these  differences? 

First,  of  course,  is  the  number  of  stations  to  be  measured.  On 
the  national  level  there  are  more  than  2,600  am  stations  against  430 
odd  tv  stations.  And,  locally  you  have  such  situations  as  in  the  New 
York-Northeastern  New m Jersey  metropolitan  district  with  34  am 
stations  (not  to  mention  20  fm)  vs.  7  tv;  or  in  Washington,  15  am, 
4  tv;  or  New  Orleans,  1 1  am,  2  tv. 

But  it's  not  only  the  number  of  stations,  it's  the  variety — in 
coverage  and  in  audience  appeal. 

Within  a  given  market  there  is  a  rough  equality  in  potential 
coverage  of  tv  stations,  but  in  radio  you  may  have  a  coverage 
range  from  the  250  w  local  channel  station  to  the  50,000  w  clear 
channel.  As  to  audience  appeal,  you  find  a  wider  diversification 
and  growing  trend  toward  specialized  programming  among  radio 
stations. 

What  does  this  mean  for  audience  measurement?  Can  a  sample 
that  is  used  to  measure  the  audience  of  two,  three,  four  or  perhaps 
seven  tv  stations — with  more  or  less  of  the  same  type  of  audience 
appeal — be  adequate  to  measure  the  audiences  of  11,  15  and  up  to 
34  or  more  radio  stations — many  with  specialized  audience  appeal, 
that  can  be  received  in  one  locality? 

How  about  the  multiple  radio  sets  and  their  wide  dispersal 
throughout  the  home?  And  the  increasing  volume  of  out-of-home 
radio  listening?  Or  the  fact  that  radio  is  becoming  more  and 
more  an  individual  rather  than  a  group  activity?  Don't  these  factors 
argue  for  differences  in  standards  of  measuring  radio  audiences  as 
against  tv  audiences? 

As  I  read  the  ARF  report  and  the  "comments  of  practitioners" 
it  struck  me  that  there  are  four  major  areas  of  controversy:  mini- 
mum sample  size;  exposure  to  a  broadcast  should  be  measured  in 
terms  of  set  tuning  (Basic  Information  Standard  1);  the  unit  of 
measurement  should  be  the  household  (Standard  2);  the  measure- 
ment should  report  the  average  instantaneous  audience  (Stand- 
ard 6). 

First,  sample  size.  The  number  and  types  of  stations  to  be 
measured,  the  dispersal  of  receivers  and  the  growing  individualism  of 
listening  are  some  of  the  factors  that  result  in  a  lower  range  of  rat- 
ings for  radio  than  for  tv.  Larger  samples  are  necessary  to  mini- 
mize the  sampling  error  which  can  make  quite  a  difference  at 
these  lower  rating  ranges. 

The  second  likely  area  of  controversy  is  the  standard  that  "ex- 
posure to  a  broadcast  should  be  measured  in  terms  of  set  tuning." 

The  report  recommends  the  "concept  of  tuning  as  its  standard 
of  exposure"  since  in  the  words  of  the  report  it  "is  the  most  objec- 
tive of  various  levels  of  exposure.  ...  It  is  the  only  measurement 
(Continued  on  page  44) 


A  DEFENSE 

from  the  research  vice  presi- 
dent of  Kenyon  &  Eckhardt, 
chairman  of  the  ARF  Work- 
ing Committee  which  pre- 
pared the  report  at  issue. 
Excerpts  from  his  defense: 


G.  MAXWELL  ULE 


WHAT  Dan  [Denenholz]  has  just  said  has  been  covered  many 
times  in  our  general  discussions.  This  is  not  new.  It  is  the  con- 
sidered judgment  of  the  people  on  this  Committee  that  this  report 
was  conceived  in  controversy,  born  in  controversy,  and  I  think 
the  controversy  will  rage  for  a  long  while. 

Much  of  the  controversy  resided  in  the  fact  that  we  were  meas- 
uring different  areas.  We  were  measuring  with  different  techniques 
which  measured  different  aspects,  so-called,  of  listening  or  ex- 
posure. We  realized  that  unless  we  had  some  common  standards, 
which  we  could  live  with,  there  was  no  possible  way  of  reconciling 
the  differences  among  rating  methods. 

Our  basic  objective  was  to  set  up  criteria  which  would  tend  to 
minimize  the  variation  among  the  various  audience  size  measure- 
ments that  are  received,  regardless  of  who  the  practitioner  was, 
regardless  of  the  methodology  used. 

Our  general  objective  was  to  do  two  things;  to  set  up  general 
standards  which  would  be  applicable  to  overall  national  or  network 
operations  [and]  to  set  up  standards  which  would  be  applicable  to 
local  operations  regardless  of  where  they  are. 

We  know  that  when  an  advertiser  spends  millions  of  dollars 
per  year  on  a  program  through  one  of  the  air  media  on  a  national 
basis,  his  stakes  are  larger  than  when  he  spends  thousands  of  dollars 
in  a  local  operation.  The  result  is  that  the  general  limits  upon  re- 
search funds  for  getting  measurements  in  local  areas  are  sub- 
stantially smaller  than  they  are  for  national  ratings. 

Using  a  rule  of  reason  that  the  greater  your  investment,  the 
greater  are  your  needs  for  accuracy,  upon  the  general  estimate  of 
audience  size,  it  was  our  general  stipulation  that  we  could  afford 
to  relax  the  general  level  of  accuracy  that  we  need  locally  [but] 
relax  it  only  in  terms  of  sample  size.  In  all  other  respects,  we  were 
just  as  rigorous  in  our  definitions  as  we  were  at  the  national  level. 

You  can  quibble  with  us  all  you  want  to  whether  or  not  a  sample 
of  400  households  locally  is  an  adequate  sample.  We  think  for 
practical  purposes,  for  most  of  the  measurements  that  are  involved, 
it  is  adequate. 

We  have  also  set  up  two  escape  hatches.  One  of  them  is  that 
in  areas  where  we  have  relatively  small  radio  ratings,  particularly 
some  of  the  local  radio  operations,  it  is  possible  to  accumulate  a 
number  of  individual  ratings  in  order  to  get  a  larger  base  and, 
therefore,  give  us  average  estimates.  That  is  not  new  in  the  industry; 
it  has  been  done  for  years  by  some  of  the  practitioners.  It  will  tend 
to  give  us  greater  stability  over-all,  provided  the  samples  are  well 
drawn. 

Secondly,  we  have  stipulated  what  we  call,  in  statistical  termin- 
ology, a  random  sample.  A  random  sample  has  a  couple  of  very 
basic  hooks  in  it.  It  does  not  mean  a  sloppy  or  haphazard  sample. 
It  means  a  sample  done  according  to  the  very  highest  levels  of  re- 
search practice  in  which  every  member  of  the  universe  has  an 
equal  or  known  probability  of  being  included.  Doing  that,  how- 
ever, means  that  you  set  up  inordinately  high  standards  of  research 
performance  and  increase  your  costs  very  substantially. 

In  general  practice,  we  know  that  most  research  organizations 
(Continued  on  page  44) 
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They  sold  10  busses  in  24  hours 


Want  proof  of  radio's  continuing  wallop?  Ask  the  Seattle 
Transit  System.  They  released  ten  "million  mile"  busses 
to  Radio  KING'S  disc  jockeys.  Within  24  hours,  all  ten  busses 
were  snapped  up  by  KING'S  eager  listeners.  At  $200  a  clip. 

The  buyers  used  good  judgment,  too.  One  family  bought 
a  beach  bungalow  for  beautiful  Puget  Sound.  A  second  bus  will 
blossom  into  a  backyard  hot  house.  And  a  neighborhood 
church  bought  three  busses  to  start  a  new  Bible  school. 

Just  proves  what  radio  can  do  these  days . . .  even  if  Radio 
KING  is  an  exception.  By  exception,  we  mean  results  on 


KING  are  always  exceptional.  KING's  men  can  sell  anything. 
They  make  minor  miracles  look  easy. 

Got  a  tough  selling  problem  in  the  booming  Seattle 
market?  Get  in  touch  with  KING.  It's  the  station  with  the 
Sunday  punch  that  works  all  through  the  week. 


50,000  Watts 
ABC— Blair,  Inc. 


FIRST  IN  SEATTLE 


Radio  KING 


( and  you  get  some  significant  answers  . . .) 

That's  how  we  look  at  it.  Not  the  usual  stereotyped  research  queries 
whereby  (let  us  face  it)  some  of  our  contemporaneous  periodicals  try 
to  prove  themselves  monarch  of  all  they  survey. 

Facts  are  where  you  find  them.  It  is  always  possible  to  find  just  the  ones 
you  want,  leaving  the  rest  unsurveyed,  untabulated,  or  unsung.  We  don't  criticize. 
Much  media  promotion  is  built  upon  The  Art  of  the  Convenient  Omission. 

This  is  by  way  of  prelude  to  acquaint  you  with  a  brand-new  study 
completed  for  BROADCASTING-TELECASTING  by  Ross  Federal 
Research  Corporation.  (Ross  Federal  — need  we  remind  you?— is 
a  sterling  hallmark  to  have  on  any  survey.)  The  investigations  they 
made  are  unique  in  the  realm  of  radio-TV  business  publications  . . . 
and  for  several  reasons : 

1  they  asked  a  number  of  really  sensible,  basic  questions  for  a  change. 

2  they  put  these  questions  to  a  group  of  agency  executives  whose 
opinions  really  mean  something  to  you  —  in  sheer  multi-millions  of 
the  radio-TV  billings  they  control.  (It  is  a  statistical  axiom  that  in 
almost  any  business,  20%  of  the  people  account  for  about  80%  of 
the  volume). 

3  and  this  study  recognizes  the  plain  fact  that  people  read  a  publica- 
tion for  the  type  of  service  it  renders  —  how  regularly  —  rather  than 
for  any  mystic  reasons  of  "preference"  or  "popularity". 

BROADCASTING 

Ross  Federal  combined  personal,  over-the-desk  interviews  with  agency 
executives  in  the  top  32  agencies  (whose  annual  radio-TV  billings 
total  well  over  half-a-billion  dollars)  —  plus  a  direct  mail  question- 
naire to  1,526  agency  buyers  all  over  the  country. 

But  note  this:  Among  the  respondents  we  find  208  men  and  women 
representing  agencies  that  individually  spend  over  $5,000,000 
every  year!  This  is  real  high-calory  cream. 

We  didn't  just  ask  them  what  radio-TV  papers  they  read ...  or  prefer . . . 
or  find  most  helpful ...  or  take  home  with  them  ...  or  always  look  at 
first  —  as  the  sole  basis  of  this  study.  Sure,  questions  like  those 
were  included . . .  but  not  until  we  investigated  a  much  bigger,  more 
fundamental  area  of  information.  One  that  involves  every  single  magazine 
or  paper  purporting  to  cover  the  radio  and  television  business. 

"What  publication  frequency"  we  asked,  "is  best  suited  to  your  needs?" 

—  4%  like  a  daily  . . . 

—  20%  like  a  semi-monthly , . . 

—  13%  like  a  monthly . . . 

—  4%  made  like  the  Sphinx  . . . 

BUT  — 

—  67%  —  or  two-thirds  —  said  that  a  weekly  is  best  for  them. 
BROADCASTING-TELECASTING  is  the  only  100%  radio-television  weekly.) 

I 


So  we  asked  them  this:  "What  kind  of  a  trade  publication  do  you 
prefer?  One  with  spot  news  only?  With  features  and  articles  only? 
Or  with  both  spot  news  and  features?" 

—  5%  voted  for  spot  news  only  . .  . 

—  8%  want  features  and  articles  only  . .  . 

—  7%  had  no  particular  opinion  ( or,  if  they  do,  they  didn't 
tell  us).  BUT  — 

—  84%  —  or  about  seven-eighths  of  them  —  prefer  both  spot 
news  and  features. 

(BROADCASTING-TELECASTING  is  the  only  radio-TV  publica- 
tion planned  to  offer  plenty  of  both.) 


The  rest  of  what  we  discovered  is  anti-climactic  —  and  also  an  old, 
old  story  determined  over  and  over  again  by  all  kinds  of  surveys 
dating  back  for  23  predominant  years.  Like  this: 


"O/  the  following  publications,  which 

"O/  the  following  publications,  which 

do  you  prefer  for  radio  news?" 

do  you  prefer  for  television  news?" 

Broadcasting  •  Telecasting  61% 

Broadcasting  •  Telecasting  5 1% 

Publication  B  36% 

Publication  B  39% 

Publication  C  23% 

Publication  C  26% 

Publication  D  20% 

Publication  D  21% 

Publication  E  4% 

Publication  E  .20% 

Publication  F  11% 

Publication  C  5% 

NG 


"7b  reach  you  best,  which  publication  would  you  recommend  that  a  station  manager  use?" 


Radio 

Television 

Broadcasting  •  Telecasting 

45% 

35% 

Publication  B 

31% 

27% 

Publication  C 

3% 

10% 

Publication  D 

3% 

9% 

Publication  E 

1% 

3% 

Publication  F 

0% 

2% 

Publication  C 

0% 

0% 

No  Answer 

21% 

21% 

Other  Magazines 

6% 

5% 

If  you've  been  reading  fast,  may  we  suggest  that  you  go  back  and  take 

this  last  exhibit  in  second  gear?  It  affirms  a  very  significant  fact 

that  more  radio  and  television  station  managers  throughout  Ame'rica 

recognize  than  you  may  realize.  For  BROADCASTING-TELECASTING  docs 

(just  as  throughout  two  decades)  carry  more  station  advertising  of  more 

radio  and  TV  broadcasters  than  any  other  publication  serving  this  dual-industry. 

There  must  be  a  reason.  There  is.  But  you  don't  measure  it  by  quantitative 
methods.  Editorial  vitality  . . .  alertness . . .  pace-keeping  and 
pace-setting  . . .  open-door  acceptance  by  advertising's  leaders  (who 
appreciate  leadership)  . . .  growth  that  has  been  part-&-parcel  of  radio  and 
television  growth  . . .  influence  and  authority  —  these  are  all  qualitative  things. 

Why  let  your  advertising  messages  travel  coach  when  they  can 
get  there  by  Super-Chief  at  about  the  same  cost? 

Think  that  over,  if  you  haven't  already.  Meanwhile,  ask  your  secretary 
to  write  us  for  a  copy  of  the  new  Ross  Federal  "Readership  and  Preference 
Study  of  Radio  &  Television  Trade  Publications".  It's  a  dilly ! 


BROADCASTING  TELECASTING  1735  DeSales  Street,  N.  W Washington  6, 0.C 


A  CRITICISM  by  D.  H.  Denenholz 

(Continued  from  page  40) 
which  does  not  require  a  subjective  evalua- 
tion of  some  kind  on  the  part  of  the  ex- 
posed person." 

Although  I'm  not  a  partisan  of  any  of  the 
rating  services,  this  concept  of  "tuning" 
seems  to  me  to  rule  out  all  methods  except 
the  "recorder" — since  it  is  the  only  method 
that  can  be  considered  truly  "objective."  If 
absolute  objectivity  is  to  be  the  standard, 
how  can  any  method  that  requires  response 
from  a  human  being  qualify? 

Adoption  of  "tuning"  as  a  basic  standard 
automatically  relegates  such  important  fac- 
tors as  number  of  listeners  and  viewers  and 
their  characteristics  (age,  sex,  etc.)  to  a 
supplementary  standard,  since  it  is  impos- 
sible to  count  and  identify  individuals  with 
a  machine  method. 

Which  brings  us  to  the  next  controversial 
standard:  "the  unit  of  measurement  should 
be  the  household."  I  do  not  quarrel  with 
this  so  long  as  the  standard  requires  that 
all  listening  be  measured  and  related  to  a 
household  base. 

In  defining  household  sets  the  report  says, 
"this  concept  includes  both  in-  and  out-of- 
home  tuning,  whether  it  is  in  the  home  itself, 
in  an  automobile,  or  a  portable  set  used 
away  from  the  household,  just  so  long  as  the 
set  is  associated  with  the  household  being 
measured." 

It  then  goes  on,  "the  definition  excludes 
such  tuning  as  that  which  occurs  in  bars, 
restaurants,  and  places  of  employment  since 
these  sets  are  not  part  of  a  household  uni- 
verse." Why  exclude  this  part  of  the  audi- 
ence so  long  as  the  individuals  who  are 
exposed  to  radio  or  tv  in  these  places  can  be 
related  to  a  household  universe? 

The  fourth  potentially  controversial  point 
is  that  "the  measurement  should  report  the 
average  instantaneous  audience." 

In  justifying  the  standard  of  "average 
instantaneous  audience"  as  against  "total 
audience"  the  report  says:  "A  total  audience 
measurement,  while  counting  all  households 
which  were  exposed  over  an  arbitrary  mini- 
mum of  time,  counts  them  all  equally,  re- 
gardless of  how  long  they  were  exposed  over 
that  minimum.  For  this  reason  a  total  au- 
dience size  measurement  will  not  permit 
comparison  of  audience  size  measurements 
for  programs  of  different  duration." 

This  comparison  of  measurements  for 
programs  of  different  duration  is  a  favorite 
game  on  the  network  level — but  on  the 
station  level,  for  national  spot  and  local  ad- 
vertisers, the  primary  need  is  for  measure- 
ments in  15-minute  segments,  regardless  of 
the  length  of  the  program.  If  all  measure- 
ments were  in  15-minute  segments  it  should 
not  make  much  difference,  from  a  practical 
point  of  view,  if  the  measurement  was  "aver- 
age instantaneous  audience"  or  "total  au- 
dience". 

The  report  enumerates  seven  "fundamen- 
tal program  audience  size  measurement 
methods"  and  three  combination  methods: 
diary;  recorder;  personal  coincidental;  per- 
sonal roster  recall;  personal  unaided  recall; 
telephone  coincidental;  telephone  recall; 
telephone  coincidental  and  telephone  recall; 
telephone  coincidental  and  diary;  telephone 
coincidental  and  personal  roster  recall. 

Three    methods,    personal  coincidental, 
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personal  unaided  recall  and  telephone  re- 
call, are  listed  and  discussed  even  though 
they  are  not  practiced  on  any  continuing 
basis  by  an  active  commercial  organization. 
Yet  the  method  combining  the  recorder  and 
diary  was  not  included  because  it  "was  not 
being  practiced  commercially  at  the  time 
this  report  was  written."  This  is  a  serious 
omission  since  the  industry  (advertisers, 
agencies,  networks  and  stations)  is  now  be- 
ing asked  to  subscribe  to  such  a  service. 

Included  in  the  report  is  a  pull-out  chart 
under  the  heading,  "The  Potential  of  Radio- 
TV  Program  Audience  Size  Measurement 
Methods  Under  Highest  Standards  of  Re- 
search Implementation"  (Reprinted  in  B*T, 
Dec.  27,  1954). 

This  chart  indicates  with  a  "yes"  or  "no" 
the  theoretical  potential  of  each  of  the  10 
methods  in  respect  to  each  of  the  22  Stand- 
ards. But  the  "yes's"  and  "no's"  oversimplify 
the  evaluations. 

To  many  the  ARF  Report  is  likely  to 
prove  a  disappointment.  Let's  face  it!  It  is 
not  the  report  for  which  the  industry  has 
been  waiting.  It's,  perhaps,  but  a  first  step, 
necessary,  I  suppose,  to  provide  a  frame  of 
reference  for  the  real  evaluation  of  audience 
measurement  services  which  is  yet  to  come. 

A  DEFENSE  by  G.  Maxwell  Ule 

(Continued  from  page  40) 
will  not  use  a  random  sample.  They  will  use 
a  more  relaxed  method — clustering.  In  clus- 
tering, four  or  five  or  six  households  will  be 
interviewed  within  a  reasonable  area  around 
some  centrally  designated  point.  All  points 
will  be  chosen  by  random  processes  and 
households  chosen  by  random  processes. 
We  know  statistically  that  that  requires  a 
sample  from  two  to  three  times  as  large  as 
a  random  sample. 

So,  when  we  naively  talk  about  a  sample 
of  400,  for  practical  purposes  we  mean 
samples  of  800  to  1200,  implemented  at 
the  general  level  of  accuracy  we  stipulated 
in  our  report.  Therefore,  we  think  in  that 
respect  there  is  more  than  usual  emphasis  on 
getting  adequate  sample  sizes  for  local 
measurements. 

Dan  has  also  raised  a  very  important 
point  on  the  subject  of  set  tuning  versus 
some  other  less  objective  method  of  report- 
ing on  exposure  to  programs.  We  are  in- 
terested in  setting  up  standards  which  could 
be  used  for  measuring  the  total  circulation 
of  a  program  in  the  universe  which  we  are 
measuring.  We  have  deliberately  defined 
circulation  to  mean  set  exposure  in  a  house- 
hold. It  does  not  mean,  however,  that 
within  that  framework  you  can't  do  a  lot 
more  additional  work,  if  you  so  desire,  of 
a  more  subjective  nature. 

We  also  say  that  set  tuning  can  be  easily 
handled  by  any  known  method.  I  don't 
agree  with  Dan  that  a  diary  method  cannot 
give  us  set  tuning.  Whether  there  is  almost 
a  perfect  correlation  between  set  tuning  and 
listening  we  do  not  know.  But  we  can  ask 
individuals  answering  a  diary  if  a  set  had 
been  tuned  in  at  a  particular  time.  We  can 
still  get  other  information  if  you  desire  on 
whether  or  not  anybody  has  been  exposed 
to  the  set  at  that  time. 

Set  tuning  can  be  obtained  by  any  of  the 
methods  which  we  have  analyzed.  The  de- 
gree of  accuracy  is  largely  a  problem  of  the 
amount  of  human  error  or  bias  involved, 


which  is  covered  by  another  standard  in  otnj 
general  specifications. 

The  next  point  of  controversy  was  the 
question  of  the  unit  of  measurement  beim 
the  household.  Here  was  our  general  think, 
ing.  There  are  45-odd  million  householder; 
in  this  country  today.  Most  purchases  an 
made  within  or  around  the  household.  Th; 
evidence  we  have  is  that  most  of  the  del 
cisions  are  made  by  the  housewife  or  by 
some  form  of  joint  activity  or  discussior 
among  a  number  of  household  members. 

Furthermore,  most  of  our  statistics  | 
thinking  and  most  of  our  marketing  think  | 
ing  are  involved  with  the  household.  ThJ 
household  gives  us  a  very  easy  base  frorrj 
which  to  measure  all  of  the  circulation  o  j 
our  program,  regardless  of  whether  it  i] 
radio  or  television,  if  we  make  certain  exj 
ceptions,  as  was  done  in  the  report. 

Dan  raised  the  question  of  why  we  elimi 
nated  exposure  to  institutional  radio,  sucl 
as  restaurants,  hotels,  places  of  work,  anc 
so  on.  It  was  our  judgment  that  we  couk 
find  no  way  of  doing  so  which  would  b< 
theoretically  sound  or  worth  the  costs  in 
volved. 

We  agree  that  when  you  tie  in  all  ex 
posure  to  the  sets  in  the  household  yo\ 
have  some  underestimating,  because  yo\ 
have  visitors  coming  in  from  the  outside  o 
you  are  visiting  other  households  or  ridins 
in  the  household's  automobile.  Of  course 
that  works  both  ways.  You  will  find  in  som< 
cases  there  will  be  inflation,  deflation  ir 
others.  But  our  general  thinking,  again,  -i 
that  if  we  want  to  designate  specifically  tha 
the  listening  or  tuning  should  be  in  terms  o 
household  sets,  it  would  be  impossible  to  rei 
concile  any  additional  listening  of  peopli 
who  are  not  members  of  the  household. 

The  question  of  the  average  instantaneou 
audience  versus  the  total:  we  know  enougl 
about  the  dynamics  of  programming  to  knov 
that  even  15-minute  programs  have  sub 
stantial  differences  in  the  way  of  accumu 
lating  audience.  We  wanted  audience  dat; 
for  each  quarter-hour  period  to  make  thes< 
comparable    with   each   other.    Also,  w< 

FOR  a  full  review  of  the  ARF  ratings 
report,  see  B'T's  lead  story,  Dec.  27, 
1954,  issue. 


wanted  estimates  for  the  full  program 
whether  it  is  a  half-hour  or  an  hour  long 
It  was  our  judgment,  therefore,  that  th« 
average  instantaneous  estimate  is  a  bette 
estimate  overall,  because  it  will  minimizi 
the  substantial  differences  in  audieno 
ratings  which  are  based  upon  differences  ii 
the  way  people  tune  in  and  out  of  differen 
types  of  programs.  A  variety  program  has  : 
greater  turnover  than,  say,  a  strong  dram, 
where  the  intensity  of  interest  is  maintained 
I  don't  particularly  care  to  discuss  o 
argue  whether  we  should  have  seven  fun 
damental  methods  or  six  or  five.  We  ar 
lucky  we  came  out  with  seven — -when  w> 
consider  the  nature  of  the  debates  we  ha. 
for  two  and  a  half  years.  What  we  hav 
done  is  to  set  up  certain  criteria,  which  w< 
think,  after  due  discussion  can  be  showj 
to  have  reasonableness  and  rationality  be 
hind  them,  and  which  if  properly  undc 
stood  can  help  us  to  move  to  the  next  ste] 
of  applying  the  individual  performanc 
against  our  general  objective. 
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Right  From  WAVE -TVs  Station  Log... 

7,288  HOURS  ON  AIR 

...and  still  going  strong!* 


*say$  W.  £  Hudson,  Chief  Engineer  at  WAVE-TV 


"One  of  our  RCA-6166  power  tetrodes  has  already  been  operating  for  7,288  hours," 
(as  of  December  21,  1954)  states  Mr.  W.  E.  Hudson,  Chief  Engineer  of 
WAVE-TV.  'And  it  shows  no  inclination  of  asking  for  retirement! "  This  tube, 
originally  used  in  WAVE -TV's  10-kw  visual  output  stage,  is  now  driving  the 
station's  high-power  aural  output  stage. 

Type  6166  is  just  one  of  the  many  RCA  power  tubes  now  delivering  long 
and  faithful  service  in  television  stations  throughout  the  country.  And  there  are 
basic  reasons  to  support  such  records.  For  example,  RCA  power  tubes  are 
conservatively  rated.  They  have  great  reserve  of  filament  emission.  And  they 
are  backed  by  more  than  a  quarter  century  of  "proved-in"  life  performance  in 
broadcast  and  television  stations  of  every  power. 

Broadcasters  have  come  to  depend  on  the  reliable  operation  of  RCA  Power 
Tubes  .  . .  operation  that  pays  off:  in  lower  capital  investment  per  hour  of  tube 
performance— lower  operating  cost— minimum  "down  time." 

Your  RCA  Tube  Distributor  handles  a  complete  line  of  RCA  power  tubes  for 
broadcast  and  TV  operations.  For  prompt  service,  call  him. 


RADIO  CORPORATION  Of  AMERICA 


ELECTRON  TUBES 


HARRISON, N.J. 


NBC-TV  MERCHANDISING 
KEEPS  THE  GOODS  MOVING 

NETWORK  FOLLOWS  THROUGH  BEHIND  ITS  ADVERTISING 

By  Rocco  Famighetti 


NBC-TV  believes  it  pays  not  only  to  adver- 
tise merchandise  but  also  to  merchandise 
what  is  advertised. 

In  line  with  this  business  philosophy,  that 
network  three  years  ago  established  what 
it  claims  is  the  only  existing  tv  network 
merchandising  department,  designed  to  pro- 
vide an  added  "plus"  for  its  advertisers,  big 
and  small.  The  department  currently  is 
staffed  by  12  merchandising  specialists,  sta- 
tioned at  strategic  sales  centers  throughout 
the  country  and  headed  by  Murray  Heil- 
weil, merchandising  manager. 

As  Mr.  Heilweil  explains  it,  NBC-TV  be- 
lieves it  is  responsible  for  assisting  an  ad- 
vertiser "to  get  the  most  out  of  its  adver- 
tising on  NBC-TV." 

It  is  the  prime  function  of  merchandising, 
according  to  Mr.  Heilweil,  to  help  move 
goods  off  the  shelves  of  a  store  by  a  tie-in 
program  of  cooperation  between  the  net- 
work, the  local  station,  the  advertiser  and 
the  local  retailer.  The  extent  of  activity  by 
Mr.  Heilweil's  department  can  be  measured 
by  pointing  to  one  facet  of  operations:  Dur- 
ing 1954  more  than  8  million  pieces  of 
point-of-sale  literature  were  prepared  by  the 
department  for  network  ad- 
vertisers at  cost. 

As  an  illustration  of  the 
merchandising  department's 
backstopping  of  television  ad- 
vertising on  NBC-TV,  Mr. 
Heilweil  points  to  the  plans 
prepared  for  the  Bissell  Car- 
pet Sweeper  Co.,  Grand 
Rapids,  Mich.,  which  launch- 
ed an  estimated  $1  million 
campaign  on  the  network's 
Home  and  Today  shows  the 
first  week  of  January.  (Its 
entire  advertising  budget  for 
1955  has  been  allocated  to 
television — on  NBC-TV — 
and  the  company  announced 
it  took  this  step  because  tv 
provided  "personal  demon- 
stration in  selling,"  proved 
by  experimental  use  of  NBC- 
TV's  Home  show  in  1954.) 
Details  of  the  campaign,  he 
said,  were  mapped  out  by 
the  merchandising  depart- 
ment in  consultation  with  the 
advertising  department  of 


Bissell  and  its  agency,  N.  W.  Ayer  &  Son. 

NBC-TV's  merchandising  department  has 
prepared  various  merchandising  aides  for 
Bissell,  tying  in  with  the  Home  and  Today 
shows,  consisting  of  display  rack  toppers, 
handle  cards,  fact  tags,  consumer  folders, 
sales  tip  comic  books  for  clerks  and  a 
variety  of  newspaper  mats  in  different  sizes 
and  layouts.  The  network's  field  merchan- 
dising staff,  working  in  conjunction  with 
local  television  outlets  and  local  Bissell  deal- 
ers, is  calling  on  retail  stores  pointing  out 
to  them  how  the  best  results  can  be  obtained 
from  Bissell's  participation  in  tv  and  offering 
point-of-sale  material. 

Another  area  of  NBC-TV's  merchandis- 
ing activity  that  appears  outstandingly  suit- 
able for  Bissell  (and  will  be  utilized)  is  the 
"Department  Store  of  the  Week"  feature  on 
Home,  which  was  launched  last  May.  Mr. 
Heilweil  explained  that  it  entails  a  cross- 
promotion  with  a  leading  department  store, 
under  which  the  Home  show  will  devote  one 
minute  of  its  shopping  news  feature  three 
times  a  week  to  an  institutional  story  about 
the  store  selected.  In  return,  the  store,  which 
must  carry  7/ome-sponsored  products,  must 


ARLENE  FRANCIS  of  NBC-TV's  Home  show  is  behind  Bissell  sweepers  on 
network  television  and  at  point-of-sale.  Here  she  demonstrates  the 
product  at  Chicago's  Carson  Pirie  Scott  &  Co. 


supply  sponsored  as  well  as  non-sponsorec 
merchandise  to  be  featured  during  the  shop 
ping  news  segment.  And  a  highly  important 
contribution  by  the  mentioned  store,  Mr 
Heilweil  said,  is  that  the  establishment  mus. 
tie  in  with  large-sized  newspaper  space,  local 
radio  or  television  programs,  if  any,  and  in- 
store  and  window  displays. 

The  extent  to  which  Bissell  in  1955  cari 
benefit  from  the  department  store  projeci 
can  be  gauged  by  1954  activity.  Last  year 
17  leading  department  stores  participated 
in  the  feature,  including  Halle  Bros.,  Cleve- 
land; Foley's,  Houston;  Macy's,  San  Fran- 
cisco; Federal  Department  Stores,  Detroit, 
and  Thailheimer's,  Richmond,  among  others. 

Merchandising  encompasses  no  rigid 
formulas,  according  to  Mr.  Heilweil,  and 
NBC-TV  has  struck  upon  another  tool  cal- 
culated to  build  more  friends  for  the  NBC- 
TV  advertiser  where  it  counts  most — at  the 
point  of  sale.  Bissell  will  be  the  first  bene- 
ficiary of  this  latest  merchandising  aid — 
the  rear  screen  projector. 

Each  member  of  the  field  crew  has  been 
supplied  with  a  portable  rear  screen  pro- 
jector that  is  simple  to  operate  and  can  be 
easily  hooked  up  in  a  department  store  or 
other  retail  outlet.  On  behalf  of  Bissell,  a 
short  film  has  been  produced,  outlining  the 
company's  participation  on  Today  and 
Home.  The  film  features  Arlene  Francis  of 
Home  and  Dave  Garroway  of  Today  in 
sequences  in  which  they  explain  to  the  re- 
tailers how  they  will  help  them  sell  Bissell 
sweepers  during  1955.  M.  R.  Bissell  Jr., 
president  of  the  company,  also  appears  in 
the  film  and  describes  Bissell's  stepped-up 
advertising  program.  The  film  concludes 
with  a  "pitch"  for  tie-in  activity  by  the  re- 
tailer. 

Mr.  Heilweil  is  convinced  that  Bissell's 
participation  on  Home  and  Today,  prodded 
by  a  vigorous  merchandising  effort,  will 
justify — beyond  expectation — the  confidence 
of  the  advertiser  in  television  advertising. 
He  said  Bissell's  decision  to  use  NBC-TV 
exclusively  for  its  advertising  program  was 
based  on  hard-headed  practicality. 

"With  a  limited  use  of  tele- 
vision in  1955,  during  which 
Bissell  used  eleven  segments 
of  NBC-TV's  Today  program, 
a  sales  check  by  the  company 
showed  that  television  areas 
during  the  period  used  were 
11%  ahead  of  non-television 
areas,"  Mr.  Heilweil  said.  "P. 
W.  Nickel,  Bissell's  advertis- 
ing manager,  credits  the  mer- 
chandising activities  by  our 
field  representatives  with' 
playing  an  important  role  in 
the  upsurge  of  sales." 

Mr.  Heilweil  believes  that 
merchandising  pays  not  only 
for  the  advertiser,  the  station,  , 
the  dealer  and  the  retailer,  but 
also  for  the  network. 

"Every  time  a  tie-in  is  ar-  j 
ranged,"  he  pointed  out,  "it's 
a  boost  for  NBC-TV — for 
our  stars  as  well  as  the  net- 
work itself.  Dollar  for  dollar, 
merchandising  is  a  low-cost 
investment  that  pays  divi- 
dends for  all  concerned." 
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ONSUMER  MARKETS  TABULATION 


f 

U.  S.  TOTALS 

NON-KEYSTONE 
COVERAGE 

KEYSTONE 
COVERAGE 

KEYSTONE  % 
OF  U.  S. 

FARM  POPULATION 

24,559,100 

5,109,500 

19,449,600 

79.4 

FARM  HOUSEHOLDS 

6,307,470 

1,373,080 

4,934,390 

78.2 

FARM  RADIO  HOMES 

6,099,100 

1,329,670 

4,769,430 

78.2 

GROSS  FARM  INCOME 

($000) 

33,133,071 

8,986,733 

24,146,338 

72.9 

i  i 


I 


Check  the  chart  above  and  see  the  most 
amazing  coverage  figures  in  all  your  media 
experience.*  If  you  have  a  product  or 
products  you  want  to  sell  by  the  carload, 
boatload  or  trainload  to  this  rich  and  ready 
market,  Keystone  will  crown  your  sales 
efforts  with  glory  and  profits.  There's  800 
Hometown  and  Rural  American  Stations 
at  a  cost  per  1,000  families  so  low  that 
you  won't  believe  it  until  we  prove  it  to  you. 
Just  ask  us  .  .  .  we'll  be  glad  to  show  you! 

*Standard  Rote  and  Data  Survey 


WRITE,  WIRE    OR    PHONE  FDR 


CHICAGO 

111  West  Washington  St 
STate 2-6303 

LOS  ANGELES 

3142  Wilshire  Blvd. 
DUnkirk  3-2910 


N  EW  YORK 

580  Fifth  Avenue 
PLaza  7-1460 

SAN  FRANCISCO 

57  Post  Street 
SUtter  1-7440 


TAKE    YOUR  CHOICE 

A  handful  of  stations  or  the  network  .  .  . 
a  minute  or  a  full  hour  .  .  .  it's  up  to 
you,  your  needs. 

j^-MORE  FDR  YOUR  DOLLAR 

No  premium  cost  for  individualized  pro- 
gramming. Network  coverage  for  less 
than  "spot"  cost  for  same  stations. 

^  ONE  0  R  D  E  n   DOES  THE  JOB 

All  bookkeeping  and  details  are  done 
by  KEYSTONE,  yet  the  best  time  ond 
place  are  chosen  for  you. 


COMPLETE    MARKET    INFORMATION    AND  RATES 
E 


THE  VOICE 


Keystone 

BROADCASTING  SYSTEM,  inc 


OF     HOMETOWN     AND     RURAL  AMERICA 
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■MPARATfVE  NETWORK  AM  SHOWSHEE 


ABC 


SUNDAY 

CBS  MBS 


NBC 
World  New? 
Round-Up 
Co-op 


ABC 
FeaLsmori 
Th  only 
H  Olson  Rug  Co. 

Tuesday 
lutual  of  Omaha 
rV&F  Rockwood 

Soil!  8  Co. 
Philco,  M-W-F 

Quaker 
rues.  &  Thurs. 
Breakfast  Club 
(290)  R 


MONDAY 

CBS 


FRIDAY 

MBS 


NBC 


ABC 


SATURDAY 

CBS  MBS 


NBC 
Skelly  Oil 

This  Farming 
News  (30) 


ABC  News 


Milton  Cross 


Prophecy, Inc. 
oice  of  Prophecy 
(98) 


Message  ol 
Israel 
S 


Negro  College 
Choirs 
S 


unday  Melodies 


Marines  in 
Review 


The  Christian 
In  Action 
S 


Pan-American 
Union 


The  World 
Tomorrow 
Radio  Church 
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THE  INTRICACIES 
OF  COLOR  TV 

IT'S  A  MONSTER  OF  COMPLEXITY,  SAYS  ONE  WHO  KNOWS 


TODAY  the  high  command  of  advertising 
agencies  is  facing  a  problem:  "Will  color 
television  have  the  same  impact  on  the  in- 
dustry as  black-and-white  television  had  five 
years  ago?" 

As  one  of  the  first  producers  of  commer- 
cials in  color,  I  believe  that  the  introduc- 
tion of  color  to  television  opens  new  and 
exciting  possibilities.  So  far  as  the  display  of 
products  is  concerned,  color  can  only  in- 
crease the  consumers'  desire  and  boost  sales. 

But  the  advent  of  tinted  video  does  pre- 
sent a  tremendous  challenge.  The  producers, 
directors,  writers,  cameramen  and  engineers 
are  faced  with  intricate  problems  of  produc- 
tion and  presentation.  Those  of  us  who 
have  experienced  all  the  pitfalls  of  black- 
and-white  television  will  find  color  a  monster 
of  complexity. 

Compare  the  black-and-white  picture  with 
the  color  picture.  The  black-and-white 
signal  contains  only  one  kind  of  in- 
formation— "brightness."  It  provides  only 
lights  and  shadows  in  various  parts  of  the 
scene  being  televised.  You  have  this  in 
color,  too.  But  in  addition  in  color  there 
are  "hue"  and  "saturation."  Hue  refers  to 
the  various  colors  in  your  picture,  while 
saturation  indicates  the  intensity  of  a  specific 
color.  (For  example,  a  light  red  is  less  satu- 
rated than  a  dark  red.)  That's  not  all  that 
must  be  taken  into  consideration  before  the 
actual  creation  of  a  color  commercial.  For 
instance,  the  RCA  color  cameras  are  larger, 
heavier  and  therefore  less  maneuverable 
than  the  standard  black-and-white  cameras, 
necessarily  limiting  the  possibilities  of  cam- 
era action  and  the  number  of  cues. 

In  an  average  black-and-white  commercial 
we  were  concerned  only  with  the  grey  scale 
response.  But  in  the  tinted  video  medium 
the  production  of  your  commercial  faces 
the  supreme  test  of  the  individual  color 
scheme  of  scene  and  product.  Many  prod- 
ucts that  looked  good  in  black-and-white  do 
not  lend  themselves  to  color.  The  same  ap- 
plies to  props  and  scenery.  Adjustments 
must  be  made  to  render  them  satisfactory. 

There  is  a  definite  limitation  of  special 
effects  in  color.  For  example,  a  dissolve 
from  a  "multicolor"  to  a  "unicolor"  scene 
might  tend  to  distort  and  diffuse  colors  in 
such  a  way  as  to  make  it  objectionable. 

Closeups  are  more  difficult  and  sometimes, 
when  a  camera  has  to  make  a  fast  break 
from  one  shot  to  another,  even  impossible, 
me  give  you  an  example  from  our  ex- 


By  Elliot  Saunders 

perience  with  the  Sunbeam  Shavemaster.  In 
order  to  show  a  man's  face  before  and  after 
shaving  on  closeups,  we  had  to  select  two 
men  with  the  same  skin  pigmentation.  It 
took  my  associates,  Tye  Robinson,  Earl 
Perrin  Jr.  and  myself  two  weeks  to  select 
two  men  whose  skins  photographed  the  same 
way  on  closeups.  We  interviewed  over  100 
men  and  screened  50  on  camera  before  we 
got  the  two  right  ones. 

At  your  first  production  meeting  you 
should  be  prepared  to  know  what  you  want 
and  how  it  will  match  your  client's  wishes. 
This  thoroughness  should  be  so  extensive 
as  to  include  a  final  approval  by  the  client 
so  that  changes,  if  any,  will  be  minor  once 
you're  past  the  production  meeting  stage. 

You  will  find  it  necessary  to  have  closer 
liaison  between  wardrobe  and  scenic  design- 
ers than  you  have  experienced  in  black-and- 
white.  A  variety  of  costumes  may  have  to 
be  tested  once  you  get  on  camera.  You  will 
have  to  plan  on  a  greater  variety  of  scenery 
because  of  the  many  colors  and  their  shades. 
Backdrops  must  complement  the  colors  that 
you  are  using.  Gone  are  the  days  of  merely 
hanging  the  ever  present  grey  velour  drape 
behind  your  announcer  or  product. 

Makeup  is  more  complex.  While  some 
talent  gets  by  with  stepping  in  front  of  a 
black-and-white  camera  without  makeup  (al- 
though frowned  upon),  it's  a  must  in  color. 

Production  meetings  for  color  find  a  new 
face  present — the  color  consultant.  His  sug- 
gestions, based  on  your  needs,  help  to  final- 
ize the  selection  of  your  color  schemes  for 
your  commercial.  In  presenting  our  Sun- 
beam electric  appliances,  an  additional  pro- 
duction meeting  was  necessary.  We  had  to 
prepare  and  test  foods,  as  the  food  was  our 
primary  scenic  element  lending  color  to  the 
product,  with  background  colors  chosen  to 
complement  without  distraction.  We  decided 
on  foods  for  their  warm  colors,  to  get  greater 
appetite  appeal.  Our  main  concern  was  pre- 
senting a  variety  of  foods  being  prepared  in 
the  Sunbeam  Frypan. 

We  were  assisted  by  Video  Vittles  [B«T, 
Dec.  6],  who  used  six  food  specialists  in 
the  studio  for  two  days  before  the  first  color 
"spectacular."  During  the  rehearsals  we  had 
several  problems — egg  yolks  did  not  have 
identical  color — chicken  looked  red — ham- 
tion  did  we  find  the  right  methods  to  solve 
these  problems  by  changing  lighting,  back- 
ground and  the  position  of  the  cameras. 

In  planning  your  studio  rehearsal  sched- 


ule, take  into  consideration  the  additional 
amount  of  time  needed  to  cope  with  the 
intricacies  of  color.  In  the  studio  the  test 
pattern  time  needed  to  correctly  align  color 
cameras  is  greater  than  for  black-and-white. 

You'll  find  the  lighting  equipment  used  is 
the  same  as  in  black-and-white,  the  differ- 
ence being  in  the  amount  of  basic  light 
that  is  necessary.  You  need  four  times  the 
amount  of  basic  light  to  get  good  color 
quality.  The  use  of  colored  lights  is  a  great 
advantage  to  help  create  better  pictures  of 
products  and  scenes.  Theatrical  gelatin 
filters  put  in  front  of  standard  lights  can 
make  one  neutral  background  give  you  a 
variety  of  colors  and  serve  many  purposes. 

You'll  run  into  something  that  you  never 
expected  when  you  start  blocking  camera 
shots.  The  cameramen  looking  through  their 
view-finders  see  only  the  black-and-white  pic- 
ture and  therefore  cannot  correct  their  shots 
as  readily  as  in  black-and-white. 

Camera  time  will  be  more  extensive  as  ad- 
ditional lighting  refinements  are  in  process, 
backgrounds  and  props  are  being  changed 
where  colors  are  "bleeding  off"  and  costumes 
are  being  changed  to  give  better  skin  tones. 
Now,  when  all  these  corrections  have  been 
made  and  you're  looking  at  a  good  picture 
of  your  product  on  the  color  monitor,  you 
may  find  a  dark,  diffused,  low-key  picture 
on  the  adjacent  black-and-white  monitor. 
Compromises  must  be  made  to  bring  up  the 
entire  tableau  of  the  black-and-white  picture 
because  the  majority  of  the  viewing  audience 
will  be  watching  on  black-and-white  sets. 
You  must  constantly  be  aware  of  your  black- 
and-white  picture,  no  matter  how  beautiful 
the  color  picture  may  be. 

A  tremendous  advantage  in  the  presenta- 
tion of  color  commercials  will  be  in  the  new 
ways  enthusiasm  can  be  created  for  your 
product.  Color  gives  the  national  producer 
a  new  means  of  merchandising,  holding 
group  meetings  of  salesmen,  dealers  and  dis- 
tributors in  various  cities  to  watch  the  execu- 
tion of  the  commercials  in  color.  Seeing  the 
product  in  color  will  build  enthusiasm  like  no 
medium  of  advertising  has  ever  done. 

But  all  will  be  contingent  on  the  ultimate 
question  concerning  color  tv:  How  many 
color  sets  will  be  in  operation  how  soon? 

Mr.  Saunders  is  director  of  the  New  York 
office  of  Perrin-Paus  Co.  In  the  picture  ai 
top  he  is  explaining  a  point  to  associate 
Tye  Robinson. 
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Memphis  and  Dallas— 1 80  hours  per  month 
of  network  commercial  programs. 


CBS-ABC 

(Interconnected) 

DuMont 


KCMC 

E   X   ARK   A   N  A 


General  Manager — WALTER  M.  WINDSOR 
Represented  by  VENARD,  RINTOUL  &  McCONNELL,  Inc. 
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GUILD  MAY  GET  MPTV  FILM  CATALOGUE 


Pact  is  under  study  by  Guild's 
Kaufman  and  MPTV's  Fox. 
The  deal  would  signal  the  end 
of  MPTV  as  a  sales  organiza- 
tion. The  catalogue  includes 
about  700  properties. 

GUILD  FILMS  Co.,  New  York,  last  week  was 
negotiating  to  acquire  the  Motion  Pictures  for 
Television  feature  film  catalogue  of  about  700 
properties,  which  currently  are  being  telecast 
over  stations  throughout  the  country  under 
contracts  totaling  about  $13  million. 

The  move  would  mean  that  MPTV,  which 
turned  over  distribution  rights  to  its  syndicated 
films  to  the  UM&M  Corp.  last  September  [B»T, 
Oct.  4,  1954],  will  no  longer  operate  as  a 
sales  organization.  Since  Matthew  Fox,  chair- 
man of  the  board  of  MPTV,  is  reported  to 
have  "substantial"  interest  in  the  feature  film 
catalogue,  it  is  believed  that  the  company  will 
continue  in  existence  as  a  corporate  entity. 

Negotiations  between  Guild  and  MPTV  were 
being  conducted  by  Mr.  Fox  and  Reub  Kauf- 
man, president  of  Guild.  Under  terms  of  the 
transaction,  Guild  would  distribute  the  feature 
film  catalogue,  in  addition  to  handling  other 
details  including  booking,  shipping,  servicing 
and  selling  in  new  markets. 

The  film  catalogue  would  be  handled  by  a 
wholly-owned  subsidiary  of  Guild  called  Enter- 
tainment Development  Corp.,  of  which  Mr. 
Kaufman  also  is  president.  All  sales  personnel 
of  MPTV,  in  addition  to  other  employes,  would 
be  retained  by  Guild.  Erwin  Ezzes,  who  served 
MPTV  as  vice  president  in  charge  of  sales,  will 
function  as  sales  vice  president  of  EDC. 
Manny  Reiner  is  vice  president  in  charge  of 
sales  for  Guild. 

Guild,  through  EDC,  would  continue  to  op- 
erate offices  maintained  by  MPTV  in  Buffalo, 
Philadelphia,  Atlanta,  New  Orleans,  St.  Louis 
and  Minneapolis.  It  is  contemplated  that  another 
office  will  be  established  in  San  Francisco. 

Guild  Films  is  in  the  process  of  moving  its 
headquarters  to  expanded  quarters  at  460  Park 
Ave.,  New  York.  If  an  agreement  is  reached 
it  is  believed  that  the  transfer  of  all  personnel, 


including  former  MPTV  employes,  would  be 
completed  by  March  1. 

Mr.  Kaufman  said  this  latest  development 
would  be  "another  step  in  our  agreement  with 
the  Vitapix  Corp.  to  provide  all  types  of  de- 
sirable programming."  The  working  relation- 
ship between  the  two  companies  requires  Vita- 
pix to  allocate  station  time  for  Guild  proper- 
ties. 

Guild  Films  Co.,  which  was  organized  by  Mr. 
Kaufman  two  and  a  half  years  ago,  with 
Liberace  as  its  sole  property,  has  forged  rapidly 
to  the  forefront  of  tv  film  and  distribution  com- 
panies. Gross  billings  in  1954  totaled  almost 
$5  million.  A  spokesman  said  that  in  view  of 
the  planned  expansion  of  production  and  the 
possible  acquisition  of  the  MPTV  film  cata- 
logues it  is  reasonable  to  expect  that  billings 
in  1955  will  exceed  $30  million. 

It  was  reported  Mr.  Fox  planned  to  enter 
into  the  agreement  to  "free  himself  of  day-to- 
day operations  and  to  devote  himself  to  other 
motion  picture  and  television  interests."  In 
addition  to  retaining  financial  interest  in  syn- 
dicated tv  film  properties  and  the  feature  film 
catalogue,  Mr.  Fox  is  president  of  Skiatron  Tv 
Corp.,  established  to  provide  pay-as-you-see  tv 
programming. 

Official  Films  Realigns 
Regional  Division  Sales 

COMPLETION  of  the  new  regional  division 
sales  alignment  of  Official  Films  Co.  was  an- 
nounced last  week  by  Herb  Jaffe,  national  vice 
president  in  charge  of  sales,  with  the  appoint- 
ment of  managers  of  the  newly  organized  mid- 
western  and  eastern  sales  divisions. 

Jack  Garrison,  formerly  head  of  St.  Louis 
office  of  Official  Films,  has  been  named  mid- 
western  sales  manager,  with  headquarters  in 
St.  Louis  and  jurisdiction  over  Official*s  offices 
in  Chicago,  Minneapolis  and  Memphis.  Plans 
for  expanded  sales  personnel  within  this  unit 
were  said  to  be  under  discussion. 

Frank  O'Driscoll,  most  recently  in  charge  of 
the  Detroit  office,  will  become  eastern  sales 
manager  with  headquarters  in  New  York,  ef- 
fective tomorrow  (Tuesday).  He  will  coordi- 
nate sales  originating  from  the  Baltimore,  Bos- 


ton, Philadelphia  and  Atlanta  offices. 

Several  weeks  ago,  Mr.  Jaffe  announced  the 
new  regional  divisional  set-up  and  the  appoint- 
ment of  Herman  Rush,  vice  president  and  mem- 
ber of  the  board  of  directors,  as  manager  of  the 
West  Coast  division.  Mr.  Rush  will  direct  sales 
activity  in  the  multi-state  area  encompassing 
the  Dallas  and  Los  Angeles  offices  and  addi- 
tional offices  to  be  opened  shortly  in  San  Fran- 
cisco, Seattle  and  Denver.  He  is  making  his 
headquarters  at  Official's  Los  Angeles  office. 

Hutton's  Girl  Orchestra 
Filmed  by  Guild  for  Vitapix 

A  HALF-HOUR  musical  variety  program 
featuring  Ina  Ray  Hutton  and  her  all-girl  or- 
chestra will  be  available  to  Vitapix  Corp.  tv 
stations  in  September,  Guild  Films  announced 
last  Monday  in  New  York. 

Filming  will  start  on  the  initial  39  episodes 
of  the  show  early  in  April  at  the  company's 
Music  Hall  studio  in  Hollywood.  GF's  ex- 
ecutive producer,  Duke  Goldstone,  will  be  in 
charge.  Under  the  agreement  signed  in  Hol- 
lywood by  Reub  Kaufman,  president  of  Guild 
Films,  the  series,  produced  in  color,  also  will 
be  available  for  black-and-white  presentation. 

Guild  Films  noted  that  the  new  show  has 
been  originating  live  on  West  Coast  tv  fol- 
lowing the  pattern  of  its  other  filmed  series, 
such  as  Liberace,  Life  With  Elizabeth  and  Con- 
fidential File. 

Justice  Adds  6  Exhibitors 
In  Film  Anti-trust  Action 

AN  ALLEGED  conspiracy  with  theatrical  film 
producers  to  "keep  pictures  off  tv  and  restrict 
the  distribution  of  16  mm  films,"  has  resulted 
in  the  U.  S.  Justice  Dept.  naming  six  exhibitor 
organizations  as  co-conspirators  in  the  anti- 
trust suit  filed  in  Los  Angeles  U.  S.  District 
Court  to  force  release  of  film  prints  for  tv  and 
other  use  [B*T,  Dec.  20,  1954]. 

The  motion  will  be  argued  Feb.  7  before  Dis- 
trict Judge  Harry  C.  Westover. 

At  present,  besides  11  theatrical  motion  pic- 
ture production  and  distribution  firm  defend- 
ants, only  one  co-conspirator,  Theatre  Owners 
of  America,  is  named.  To  be  included  in  this 
category,  if  the  motion  is  sustained,  would  be 
Allied  States  Assn.  of  Motion  Picture  Exhi- 
bitors, Independent  Theatre  Owners  Assn.  Inc., 
Metropolitan  Motion  Picture  Theatres  Assn. 
Inc.,  Southern  California  Theatre  Owners  Assn., 
Pacific  Coast  Conference  of  Independent 
Theatre  Owners  and  the  Council  of  Motion 
Picture  Organizations. 

Judge  Westover  has  set  Sept.  6  as  the  date  of 
trial.  The  anti-trust  suit  was  filed  July,  1952 
[BoT,  July  28,  1952]. 

ATPS  Opens  New  Offices 
In  South,  Southwest  Areas 

NEW  OFFICES  for  Advertisers  Television  Pro- 
gram Service  have  been  opened  in  Atlanta, 
Miami,  Nashville,  Richmond  and  Dallas,  Maurie 
Gresham,  vice  president  and  general  manager 
of  ATPS,  announced  last  week.  ATPS,  which  is 
the  distributing  agency  for  John  W.  Loveton 
Productions,  also  has  offices  in  Los  Angeles, 
New  York  and  Chicago. 

The  firm  distributes  57  Mr.  &  Mrs.  North 
films  for  first  run  and  re-run  in  188  markets 
following  network  showing.  The  expansion, 
Mr.  Gresham  said,  will  enable  the  agency  to  in- 
tensify operations  in  the  southern  and  south- 
western territories. 


THE  CHASE  NATIONAL  BANK  contracts  with  WRCA-TV  New  York  to  sponsor  Sher- 
lock Holmes  for  26  weeks.  At  the  signing  are  (I  to  r)  Anderson  Hewitt,  vice  president, 
Kenyan  &  Eckhardt,  Chase  agency;  Hamilton  Shea,  WRCA-TV  general  manager; 
Jay  Heitin,  WRCA-TV  sales  manager,  and  Crawford  Wheeler,  Chase  vice  president 
in  charge  of  advertising  and  public  relations. 
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Let  Scott  Do  It  is  the  top-rated  9:00  to  10:00  a.m. 
show  in  Philadelphia  .  .  .  according  to  both  Pulse 
and  ARB  .  .  .  the  greatest  kitchen  show  in 
America.  And  Alan  Scott's  the  consistent  winner 
in  popularity  polls. 

SALESMAN  FOR  BLUE-CHIP  SPONSORS! 
National  Advertisers  who've  experienced  Alan 
Scott's  terrific  selling  power  include:  General 
Foods,  Lipton's,  Hoover  Appliances,  Morrell 
Meats,  Pillsbury,  St.  Joseph's  Aspirin,  Sunshine 
Biscuits,  Seabrook  Frozen  Foods,  and  many 
others. 

LOWEST  COST!  Alan  Scott's  Let  Scott  Do  It 
has  the  lowest-cost-per-thousand  rating  of  any 
daytime  women's  show  in  America's  major 
markets,  according  to  a  study  by  Television  Age. 


Over  100,000  TV  homes  at  a  cost  of  only  $1.45 
per  thousand.  And  now,  Let  Scott  Do  It  comes 
under  WPTZ's  "45-12"  discount  plan.  45%  off 
one  time  rates  when  you  buy  12  or  more  an- 
nouncements under  the  "45-12"  plan. 

TOP  COVERAGE!  WPTZ  is  peak-powered  at 
the  low  end  of  the  band,  to  deliver  a  clearer, 
stronger  signal  to  more  people  over  a  wider  area 
than  any  other  TV  station  in  Pennsylvania! 

WHAT  A  BUY!  Let  Scott  show  you!  And  be 
sure  to  ask  about  the  "45-12"  plan.  Write  or 
wire  your  nearest  Free  &  Peters  "Colonel" — or 
phone  Alexander  W.  Dannenbaum,  Jr.,  WPTZ 
Sales  Manager,  LOcust  4-5500;  or  Eldon  Camp- 
bell, WBC  National  Sales  Manager,  PLaza 
1-2700,  New  York. 


WPTZ  CHANNEL 

First  in  Television  in  Philadelphia 


WESTINGHOUSE  BROADCASTING  COMPANY,  INC. 

WPTZ'KY  W,  Philadelphia ;  WBZ+ WBZA*  WBZ-TV,  Boston , KDK  A*KDKA- 

TV,  Pittsburgh;  WOWO,  Fort  Wayne;  KEX,  Portland;  KPIX,  San  Francisco 
KPIX  represented  by  The  Katz  Agency,  Inc. 
All  other  WBC  stations  represented  by  Free  &  Peters,  Inc. 
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Distribution  of  TPA  Series 
Hits  80%  of  U.S.  Tv  Stations 

TV  PROGRAMS  produced  and  distributed  by 
Television  Programs  of  America  currently  are 
being  telecast  by  80%  of  the  stations  in  the 
U.  S.,  it  was  announced  last  week  by  Michael 
M.  Sillerman,  TPA  executive  vice  president. 
Mr.  Sillerman  also  said  that  77%  of  the  na- 
tion's tv  markets  carry  TPA  shows. 

The  figures  include  Lassie,  NBC-TV,  Sundays 
at  7  p.m.,  and  The  Halls  of  Ivy,  Tuesdays  on 
CBS-TV  at  8:30  p.m.  They  do  not  include 
Captain  Gallant  of  the  Foreign  Legion,  which 
will  begin  Feb.  13  on  60  NBC  stations. 

Mr.  Sillerman  said  that  the  distribution  of 
TPA's  shows  "is  a  tribute  to  our  48  account 
executives  in  the  field  when  the  overwhelming 
usage  of  our  properties  is  analyzed."  He  added 
that,  in  addition  to  the  NBC  network  carry- 
ing the  series,  Captain  Gallant  also  will  be 
syndicated  by  TPA. 

Hall  Elected  Vitapix  V.  P. 

EDWARD  E.  HALL,  vice  president  and  gen- 
eral manager  of  Vitapix  Corp.,  last  Tuesday 
was  elected  execu- 
tive vice  president 
and  general  man 
ager  ol  Vitapix- 
Guild  I'i  ogiams  lue 
In  addition  he  u  ill 
serve  as  a  member 
of  the  Vitapix-Guild 
board  of  directors. 
The  election  was  an- 
nounced at  a  meet- 
ing held  at  Holly- 
wood Beach,  Fla. 
Mr.   Hall  joined 

Vitapix  several 
mk.  hall  .  r. 

weeks  ago  after  serv- 
ing as  station  relations  director  for  CBS  Radio. 

Telefilm  Names  3  to  Sales 

APPOINTMENTS  of  William  F.  Schnaudt, 
Milt  Olin  and  William  K.  Ermeling  to  the  sales 
staff  of  Telefilm  Enterprises,  New  York,  were 
announced  last  week  by  Charles .  Wick,  head 
of  Telefilm. 

Mr.  Schnaudt,  who  will  cover  the  eastern 
section  of  the  midwestern  territory,  was  for- 
merly an  account  executive  at  WHK  Cleveland. 
Mr.  Ermeling,  former  head  of  Monogram. 
Chicago,  transcription  syndication  company, 
will  cover  Telefilm's  Midwest  territory.  The 
New  York  and  New  England  territory  is  be- 
ing covered  by  Mr.  Olin,  who  previously  was 
associated  with  United  Artists  Television  and 
WABC-TV  New  York. 

Five  Buy  INS-Telenews 

INS-TELENEWS  film  services  have  been  sold 
to  five  new  clients,  according  to  Robert  H.  Reid, 
manager  of  the  INS  tv  film  department.  The 
daily  newsfilm  service  was  bought  by  WIS-TV 
Columbia,  S.  C,  for  Esso  Reporter  effective 
Jan.  24  and  by  WROW-TV  Albany  for  Ford 
Motor  Co.  effective  Jan.  31.  KOIN-TV  Port- 
land, Ore.,  has  purchased  This  Week  in  Sports. 
The  sports  series  has  also  been  sold  to  Academy 
Army  Surplus  Store  for  showing  on  KTBC-TV 
Austin,  Tex.  The  INS  Telenews  Weekly  News 
Review  has  been  sold  to  American  Hardware 
Co.,  through  Walter  J.  Klein  Agency,  for  Satur- 
night  telecasts  on  WBTV  (TV)  Charlotte, 
N.  C. 


FILM  SALES 

NBC  Film  Div.,  N.  Y.,  sold  Badge  714  (series 
B)  in  104  markets  since  program  became  avail- 
able for  syndication  last  fall.  Series  A  of 
same  show  sold  in  173  markets.  Other  prop- 
erties and  markets:  The  Adventures  of  the 
Falcon,  55:  Dangerous  Assignment,  172;  Vic- 
tory at  Sea,  130;  Hopalong  Cassidy  (B),  101; 
Hopalong  Cassidy  (A),  93. 

Ziv  Television  Programs  Inc.,  N.  Y.  sold  Eddie 
Cantor  Comedy  Theatre  to  Jax  Brewing  Co.. 
Jacksonville,  Fla.,  in  18  markets  bringing  total 
markets  to  180.  Jax  markets  include:  Baton 
Rouge,  New  Orleans,  Alexandria,  Lake 
Charles,  Monroe.  Shreveport,  La.;  Houston, 
San  Antonio,  Beaumont-Harlingen,  Austin, 
Corpus  Christi,  Tex.;  Mobile,  Montgomery, 
Ala.;  Jackson,  Meridian,  Miss.;  Tulsa,  Okla- 
homa City. 

Interstate  Television  Corp.,  Baltimore,  has  sold 
Little  Rascals  to  WRC-TV  Washington. 

Official  Films  Inc.,  N.  Y.,  has  completed  two 
conditional  sales  for  The  Heart  of  Juliet  Jones, 
five-day-a-week  quarter-hour  soap  opera  film 
series.  Contract  contains  clause  giving  Official 
60  days  to  negotiate  sufficient  number  of  sales 
to  make  production  feasible.  Sales  were  to 
KSD-TV  St.  Louis  and  Texas  tv  station. 

FILM  PEOPLE 

John  T.  Dunphy,  tv  copy  dept.,  Kudner  Agency, 
N.  Y.,  appointed  tv  director,  Sound  Masters 
Inc.,  same  city. 

Robert  Weehsler,  promotion  account  executive, 
Benton  &  Bowles,  N.  Y.,  to  Screen  Gems  Inc., 
same  city,  as  sales  promotion  manager. 

William  Andrews,  salesman,  KPT.V  (TV)  Port- 
land, Ore.,  to  Ziv  Television  Programs  Inc., 
N.  Y.,  as  northwest  tv  representative  covering 
Oregon  and  Washington. 

Howard  Wormser,  former  director  of  public 
relations,  KTLA  (TV)  Hollywood,  to  MCA-TV, 
same  city,  in  similar  capacity. 

Norman  Blackburn,  executive  director.  Screen 
Gems  Inc.,  Hollywood,  resigns  to  develop  new 
tv  series  to  be  produced  by  firm;  Selmer  Chalif, 
account  executive  with  New  York  office,  trans- 
fers to  Hollywood  succeeding  Mr.  Blackburn. 

Noah  Beery  Jr.,  star  of  Adventures  of  Noah 
Beery  Jr.,  signed  by  Jerry  Courneya  Produc- 
tions, Hollywood,  for  13  additional  films  to  be 
distributed  by  United  Producers  Distributors. 

Irving  Lippman,  still  photographer,  Columbia 
Pictures,  Hollywood,  shifts  to  Screen  Gems 
Inc.,  same  city,  as  first  cameraman  on  new  half- 
hour  Jungle  Jim  tv  series. 

George  Amy,  Meridian  Pictures  Inc.,  Holly- 
wood, re-elected  vice  president  of  American 
Cinema  Editors. 

George  Reeves,  star  of  Superman  tv  film  series, 
appointed  national  sponsor  of  City  of  Hope 
Little  Helpers  campaign,  succeeding  Roy 
Rogers,  star  of  NBC  Radio  and  NBC-TV  Roy 

Rogers  Show. 

Gale  Storm,  co-star  of  NBC-TV  My  Little 
Margie  film  series,  named  "most  glamorous 
business  women  of  1954"  by  Hollywood  Busi- 
ness &  Professional  Women's  Club. 

Sam  Cohen,  45,  superintendent  of  16mm  div., 
Consolidated  Film  Industries,  Hollywood,  died 
Jan.  23. 

George  Bricker,  55,  former  manager,  WMCA 
New  York,  and  radio-tv  film  writer,  died 
Jan.  22. 


PROGRAM  SERVICES  — 


World  Gross  Sales  Show 
26%  Boost  Over  '53  Period 

GROSS  SALES  volume  during  the  last  quarter 
of  1954  of  the  World  Broadcasting  System, 
New  York,  radio  packaging  firm,  showed  an 
increase  of  26%  over  the  company's  volume 
for  the  same  period  in  1953,  Pierre  Weis,  gen- 
eral manager,  has  announced. 

New  affiliates  which  have  been  signed  by 
World  during  the  past  few  weeks  include  KQV 
Pittsburgh,  WOHO  Toledo,  WTVN  Columbus, 
WXRA  Buffalo,  KSL  Salt  Lake  City,  WRAC 
Racine.  Wis.,  WDBQ  Dubuque,  Iowa,  and 
KYAK  Yakima,  Wash. 

Mr.  Weis  also  reported  that  sales  of  the  new 
World  package  of  seven  across-the-board  pro- 
grams have  been  running  at  a  high  rate  since  it 
was  introduced  on  Jan.  1. 

Mr.  Weis  said  reports  from  World  affiliates 
indicate  that  1955  will  produce  an  even  greater 
volume  of  business  for  stations  from  World 
programming  and  merchandising  aids. 

Keystone  Has  Record  1954, 
>ects  Even  Better  1955 


Exp< 


LARGEST  BILLING  in  the  history  of  the 
Keystone  Broadcasting  System  was  recorded  in 
1954,  according  to  an  announcement  from 
Sidney  J.  Wolf,  president.  Additionally,  Mr. 
Wolf  announced,  prospects  for  1955  are  even 
brighter,  with  more  business  booked  for  the 
coming  year  than  in  any  past  year. 

Mr.  Wolf  called  attention  to  a  recent  study 
which  shows  that  Keystone  stations,  numbering 
800,  show  an  average  daytime  rating  of  14.3 
with  an  average  share  of  54%  of  the  sample 
homes  listening  at  the  time  of  the  survey.  Of 
the  stations  all  were  in  tv  areas  and  one-half 
of  the  total  were  in  multi-station  markets,  he 
said. 

Brahm  to  Head  'Party  Time' 

RESIGNATION  of  Richard  W.  Brahm,  account 
executive  at  WMCA  New  York,  was  announced 
last  week  by  the  station.  Mr.  Brahm  leaves 
tomorrow  (Tuesday)  to  become  president  of 
Media-Merchandising  Inc.,  producer  of  Party 
Time,  a  new  advertising-merchandising  radio 
package  sponsored  by  Coca-Cola  Bottling  Co. 


Record  Comes  to  Life 

LONG-PLAYING  recording  of  Artie 
Shaw's  "My  Concerto,"  recently  released 
by  RCA  Victor,  contains  a  number  of 
compositions,  including  "Maid  With  the 
Flaccid  Air,"  "Even  Song,"  and  "Suite 
No.  Eight."  These  three  numbers  ap- 
peared on  the  list  of  Life  Music  compo- 
sitions which  were  deleted  from  the 
Broadcast  Music  Inc.  repertoire  as  of 
Feb.  28,  1954. 

Broadcasters  who  formerly  obtained 
the  right  to  perform  Life  Music  numbers 
through  their  BMI  licenses  have  not 
had  that  right  since  Life  withdrew  from 
BMI  about  a  year  ago,  unless  in  the 
interim  they  have  taken  out  the  licenses 
offered  them  directly  by  Life.  If  they 
wish  to  broadcast  these  compositions, 
either  as  part  of  the  Artie  Shaw  record 
or  independently,  they  should  make  ar- 
rangements with  Life  Music  for  the  right 
to  use  them.  Using  them  without  per- 
mission would  be  an  infringement  of  the 
copyright. 
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Milk  Tostes  Better  when  served  this 
modern,  convenient  way.  Many  restau- 
rants and  school  cafeterias  use  these 
stainless  steel  milk  dispensers.  Stainless 
won't  rust.  It's  sanitary  and  easy  to 
clean.  And  it's  hard  enough  to  resist 
dents  and  wear. 

Frozen  Steel.  Ordinary  steel  becomes 
brittle  at  low  temperatures.  But  U.  S. 
Steel  recently  introduced  a  completely 
new  alloy  known  as  USS  "T-l*."  This 
steel  retains  its  strength  and  toughness 
at  high  and  low  temperatures:  but  even 
more  important,  it  can  be  welded  with- 
out need  for  heat  treatment.  The  picture 
shows  a  "T-l"  welded  pressure  vessel 
that  survived  a  blow  from  a  13-ton  ingot 
dropped  73  feet.  The  tank  was  chilled 

to  -22°  F.  'Trade  Mark 


Steel  Takes  to  the  Air.  in  Arizona, 
there's  a  sandy  river  bed  where  flash 
floods  frequently  occur.  A  gas  pipe  line 
had  to  cross  the  river  bed.  So.  to  avoid 
the  flash  flood  danger,  the  30-inch 
welded  pipe  line  took  to  the  air  for  1020 
feet.  Pipe  and  supporting  structure  were 
fabricated  and  erected  by  U.  S.  Steel. 


1200  Feet  a  Minute!  That's  how  fast  this  magazine  printing  press  gobbles  up  paper.  At  the  de- 
livery end.  a  sharp  steel  knife  snaps  in  and  out  640  times  a  minute  to  cut  the  paper.  American 
Qualitv  Springs  are  used  to  cushion  the  shock.  They  perform  so  well  that  the  customer  has  been 
using  them  in  these  presses  for  20  years. 

UNITED  STATES  STEEL 

For  further  information  on  any  product  mentioned  in  this  advertisement,  write  United  States  Steel,  525  William  Penn  Place,  Pittsburgh,  Pa. 

AMERICAN  BRIDGE  . .  AMERICAN  STEEL  S  WIRE  and  CYCLONE  FENCE  . .  COLUMBIA-GENEVA  STEEL  .  .  CONSOLIDATED  WESTERN  STEEL  . .  GERRARD  STEEL  STRAPPING  .  .  NATIONAL  TUBE 
OIL  WELL  SUPPLY  .  .  TENNESSEE  COAL  S  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  .  .  UNITED  STATES  STEEL  SUPPLY  .  .  DMthm  of  UNITED  STATES  STEEL  CORPORATION,  PITTSBURGH 
UNITED  STATES  STEEL  HOMES,  INC.  •  UNION  SUPPLY  COMPANY   •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY  5-264 


This  trade-mark  is  your  guide  to  quality  steel. 


SEE  THE  UNITED  STATES  STEEL  HOUR.  It's  a 
full-hour  TV  program  presented  every  other 
week  by  United  States  Steel.  Consult  your  local 
newspaper  for  time  and  station. 
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of  New  York  and  other  participating  party 
product  advertisers. 

The  show  will  be  heard  over  WMCA  10:05- 
11  p.m.,  Monday  through  Friday,  and  9:05-11 
p.m.  on  Saturday.  The  series  offers  advertisers 
merchandising  services  involving  tie-ins  with 
3,000  independent  food  stores. 

Farm  Bureau  Name  Change 
Announced  on  Closed-Circuit 

CLOSED-CIRCUIT  television  was  utilized  by 
The  Farm  Bureau  Insurance  Cos.,  Columbus, 
last  week  to  announce  a  change  in  the  com- 
pany name  to  Nationwide  Insurance,  effective 
Sept.  1,  1955,  and  a  program  of  national  ex- 
pansion into  areas  not  served  currently  by  the 
company.  The  Farm  Bureau  Insurance  Cos. 
has  as  one  of  its  subsidiaries  the  Peoples  Broad- 
casting Corp.,  which  operates  WGAR  Cleve- 
land, WTTM  Trenton,  WRFD  Worthington, 
Ohio,  and  WMMN  Fairmont,  W.  Va. 

The  closed-circuit  telecast,  which  was  car- 
ried to  21  eastern  cities  and  viewed  by  some 
18,000  employes,  agents  and  their  families,  was 
directed  and  produced  by  the  companies'  own 
staff  and  originated  from  the  studios  of  WLWC 
(TV)  Columbus.  Physical  arrangements  were 
made  by  Box  Office  Television  Inc.,  New  York. 
It  was  said  to  be  the  first  closed-circuit  telecast 
ever  put  on  by  an  insurance  company. 

New  Long-Term  Contract  Set 
By  TelePrompTer,  NBC-TV 

NEW  long-term  contract  has  been  signed  by 
NBC-TV  with  TelePrompTer  Corp.,  New  York, 
for  the  use  of  TelePrompTer  equipment  on 
NBC  tv  shows.  All  programming  on  the  net- 
work will  have  access  to  TelePrompTer  service 
currently  in  use  on  many  shows. 

With  the  signing  of  the  NBC  contract,  Tele- 
PrompTer's  billing  potential  "is  well  past  the 
$1  million  mark,"  Irving  B.  Kahn,  chairman  of 
the  board  of  TelePompTer,  said. 

Ziv  Sets  #55  Advertising 
Budget  for  Radio  Sales 

MORE  THAN  a  quarter  of  a  million  dollars 
has  been  set  by  Frederic  W.  Ziv  Co.  for  ad- 
vertising, promotion  and  development  of  radio 
sales  plans  for  1955.  The  budget  announce- 
ment was  made  simultaneously  with  the  launch- 
ing of  The  Eddie  Cantor  Show,  Ziv's  first  new 
program  for  1955. 

Alvin  E.  Unger,  vice  president  in  charge  of 
sales,  said  the  first  week  of  selling  produced 
activity  in  all  sections  of  the  country  in  repre- 
sentative major,  medium  and  small  markets 
among  independent  stations  and  network 
affiliates. 

TelePrompTer  Appoints  V.  P. 

HERBERT  W.  HOBLER,  general  sales  man- 
ager of  TelePrompTer  National  Sales  Corp. 

since  early  1954,  has 
been  appointed  vice 
president,  it  was  an- 
nounced last  week  by 
President  A.  M.  Gil- 
bert. TelePrompTer, 
which  provides  a 
package  of  leased 
equipment  and  serv- 
ice to  tv  stations, 
now  claims  clients  in 
more  than  half  the 
states  in  the  U.  S. 
and  in  Canada.  Sales 
have  increased  five- 
MR.  HOBLER  fold  during  the  past 

;    r,  Mr.  Gilbert  said. 
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NARTB  BOARDS  TAKE  ACTION 
TO  OBTAIN  RADIO-TV  FACTS 

At  Florida  sessions  last  week  NARTB's  Radio  Board  names  committee 
to  study  possibility  of  putting  radio's  convincing  facts  and  figures 
into  one  primer.  At  the  Tv  Board  meeting  steps  are  instituted  to  pin- 
point home  set  counts,  station  popularity  and  viewers'  attitudes. 

The  Radio  Board: 

SINGLE  source  of  factual  material  showing 
radio's  strength  as  an  advertising  medium  was 
instigated  Thursday  by  the  NARTB  Radio 
Board  at  its  Hollywood  Beach,  Fla.,  meeting. 

The  board  directed  President  Harold  E.  Fel- 
lows to  appoint  a  committee  to  investigate  the 
proposal.  This  committee  is  to  get  right  to 
work  and  report  in  the  near  future. 

By  putting  all  the  available  researching  data 
and  study  material  on  aural  broadcasting  into 
one  primer,  it  is  believed  the  industry  will  have 
a  text  available  that  would  aid  radio  salesmen  as 
well  as  management. 

The  idea  grew  out  of  a  study  group  formed 
among  NBC  Radio  affiliates  more  than  a  year 
ago.  Robert  D.  Swezey,  WDSU  New  Orleans, 
was  chairman  of  this  group.  As  the  members 
looked  into  what  has  been  happening  to  radio 
in  the  last  five  years,  they  became  convinced 
that  the  assignment  really  should  be  handled 
on  a  nationwide  basis. 

Mr.  Swezey  said  the  project  should  develop 
an  affirmative  story  for  radio.  It  is  designed  to 
bring  together  all  findings  made  by  research 
groups,  including  special  projects  and  industry- 
wide data  such  as  program  ratings.  From  the 
project  would  come  agreement  on  the  real  story 
of  what  happened  to  radio,  what  changes  have 
developed  in  audience  habits  and  preferences, 
and  an  organized  package  of  radio  facts. 

Support  for  such  a  project  came  from  the 
NARTB  Am  Committee,  headed  by  lames  L. 
Howe,  WIRA  Fort  Pierce,  Fla.,  and  from  a 
resolution  adopted  last  autumn  by  NARTB 
District  14  (Mountain  States).  The  Moun- 
tain stations  had  asked  for  a  clear,  easy-to-un- 
derstand  circulation  plan  for  radio  stations — 
a  plan  that  would  apply  to  all  stations  regardless 
of  power,  locality  or  influence.  The  district 
called  for  an  association  study  of  the  whole 
problem  of  circulation  and  surveys. 

Those  backing  the  radio  primer  idea  had 
hoped  to  get  such  a  project  underway  at  once 
but  the  NARTB  radio  directors  didn't  go  that 
far,  deciding  instead  to  do  a  study  of  the  idea 
before  taking  any  definite  action. 

The  Radio  Board  was  informed  Thursday 
that  total  association  membership  now  stands  at 
1,867,  including  1,151  am  stations,  329  fm, 
three  radio  networks,  264  tv  stations,  four  tv 
networks  and  116  associates.  This  is  a  gain  of 
63  over  a  year  ago. 

The  budget  report  showed  $760,000  for  the 
general  fund,  not  including  special  tv  and  tv 
code  allocations. 

In  an  Fm  Committee  report  submitted  by 
Chairman  Ben  Strouse,  WWDC-FM  Washing- 
ton, the  committee  asked  NARTB  to  aid  dis- 
tribution of  the  Politz  study  showing  9,760,000 
U.  S.  homes  equipped  to  receive  fm,  20.5% 
saturation. 

Additional  research  material  will  be  devel- 
oped to  aid  storecasting  and  other  special  fm 
services.  Attempts  to  slice  into  the  fm  band  to 
aid  common  carrier  services  will  be  watched. 
The  committee  is  encouraging  manufacturers  to 
put  fm  sets  in  cars  and  it  asked  NARTB  to  pre- 


pare a  list  of  case  histories  of  successful  fm 
operations. 

Chairman  Howe's  Am  Committee  wants 
NARTB  to  encourage  manufacture  of  tiny  per- 
sonal radios  using  transistors.  The  board  ap- 
proved its  report^  which  includes  a  request 
that  remote  control  privileges  for  transmitters 
be  extended  to  directional  stations.  The  com- 
mittee wants  a  special  radio  week  every  year. 
It  suggested  the  present  jam  of  district  meetings 
and  other  industry  conventions  should  be  re- 
lieved by  regional  sessions. 

The  Radio  Board  made  two  changes  in  the 
by-laws  to  specify  that  district  directors  must 
have  their  main  place  of  broadcasting  business 
in  the  area  they  represent  and  that  radio  board 
vacancies  will  be  filled  by  election  if  the  vacancy 
is  more  than  six  months;  otherwise  the  post  will 
not  be  filled. 

An  election  calendar  for  the  Radio  Board 
was  adopted,  with  election  procedure  to  start 
in  early  December  and  conclude  in  early  April. 

Two  new  directors  took  part  in  the  meeting 
— Calvin  J.  Smith,  KFAC  Los  Angeles,  for 
District  16  (So.  Calif.,  Ariz.,  Nev.)  and  F.  E. 
Fitzsimonds,  KFYR  Bismarck,  N.  D.  Both  were 
elected  recently  to  fill  vacancies. 

All  Radio  Board  members  were  present. 
Henry  Clay,  KWKH  Shreveport,  La.,  presided 
as  Radio  Board  chairman,  with  E.  K.  Harten- 
bower,  KCMO  Kansas  City,  as  vice  chairman. 

The  Tv  Board: 

THREE  important  television  facts — how  many 
homes  have  sets,  stations  they  tune  and  what 
they  think  about  programs  and  advertising- 
will  be  developed  under  steps  taken  last  week 
by  NARTB's  Television  Board.  The  board 
met  Wednesday  at  Hollywood  Beach,  Fla.,  with 
Clair  R.  McCollough,  Steinman  Stations,  pre- 
siding as  chairman. 

The  Tv  Board  issued  a  statement  lauding 
service  of  three  Tv  Code  Review  Board  mem- 
bers whose  terms  are  expiring.  The  three 
are  John  E.  Fetzer,  of  the  Fetzer  station  group, 
Code  Board  chairman;  J.  Leonard  Reinsch, 
Cox  Stations,  vice-  chairman,  and  Mrs.  A.  Scott 
Bullitt,  of  KING-TV  Seattle.  All  have  been 
with  the  Code  Board  since  it  was  set  up  three 
years  ago. 

Successors  to  the  three  retiring  members 
have  not  yet  been  named.  During  their  tenure 
the  number  of  Code  subscribers  has  increased 
from  50  charter  members  to  240  stations  and 
four  networks. 

In  other  actions  the  NARTB  Tv  Board: 

•  Approved  changes  in  the  Tv  Code  seal. 

•  Voted  to  increase  the  Code  enforcement 
staff  to  five. 

•  Approved  a  plan  by  which  Code  subscrib- 
ers may  insert  in  film  purchase  contracts  a 
clause  requiring  conformance  to  Code  standards. 

•  Adopted  a  resolution  calling  for  a  staff- 
management  study  of  government  agency  re- 
quirements for  spectrum  space,  particularly 
in  the  tv  bands. 

•  Reviewed  progress  of  a  project  looking  to- 
ward standard  film  purchase  contracts,  with 
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R.  H.  Davies,  Vice-President  of  the  Clark  Equipment  Company,  asks: 


"Do  you  know  this  famous  weight  lifter?" 


"You've  seen  these  mechanical  muscle  men  all  over  the 
country,"  says  R.  H.  Davies.  "Clark  builds  them  to  lift  up  to 
13  tons  at  a  clip ! 

"When  Kansas  City  was  hit  by  a  recent  flood,  most  of  their 
fork  trucks  were  damaged.  Clark  dealers  are  among  the  best 
equipped  in  the  country.  But  when  ten  or  fifteen  companies 
needed  replacement  parts  — and  fast  —  the  demand  was  un- 
precedented! We  shipped  carburetors,  distributors  and  other 


essentials  by  Air  Express  from  our  Jackson,  Mich,  service 
headquarters  —  and  they  arrived  the  same  day ! 

"Our  sixty  dealers  coast  to  coast  know  its  speed  and  re- 
liability. We  average  5,000  pounds  a  month  by  Air  Express. 

"What's  more,  most  of  our  shipments  cost  less  by  Air 
Express.  For  instance,  a  25-lb.  shipment  by  Air  Express  from 
Jackson,  Mich,  to  Kansas  City  costs  us  $6.45  —  that's  $3.50 
less  than  by  any  other  air  service." 


CJ\L-L-  AIF=t  EXPRESS 


GETS   TMEIRE  1^1  Ft  ST  via  U.  S.  Scheduled  Airlines 
division  of  /=?XWi-WXVV  EXPRESS  AGE/VCV 
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TWENTY-THREE  years  ago  Kenyon  Brown 
(r),  president  of  KWFT-AM-TV  Wichita 
Falls,  Tex.,  was  a  bellhop  at  the  Holly- 
wood Beach  Hotel,  Hollywood,  Florida. 
Last  week  at  the  NARTB  Board  meeting 
he  was  welcomed  as  a  guest  by  John  W. 
Tyler,  hotel  manager. 

Harold  See,  KRON-TV  San  Francisco,  chair- 
man of  a  committee  working  on  the  idea.  Mr. 
See  reported  the  plan  is  developing  slowly  be- 
cause there  is  no  organized  unit  in  the  film 
distribution  business. 

•  Approved  outline  of  a  second  "report  to 
the  people"  on  operation  of  the  Television 
Code. 

•  Backed  up  President  Harold  E.  Fellows 
on  his  request  to  FCC  for  rule-making  pro- 
ceedings on  subscription  television  and  sent 
separate  letter  to  Comdr.  E.  F.  McDonald,  of 
Zenith  Radio,  explaining  that  the  association 
was  not  taking  a  stand  on  subscription  tv  but 
merely  urging  a  full  hearing  of  the  issues. 

•  Considered  such  topics  as  inter-city  relay 
rates,  tower  height,  community  and  directional 
antennas,  along  with  problems  facing  uhf. 

The  figure  showing,  at  intervals  how  many 
homes  have  tv  sets  will  be  compiled  by  the 
U.  S.  Census  Bureau  as  part  of  its  quarterly 
nationwide  sample  disclosing  business  and  eco- 
nomic trends.  This  quarterly  study  is  based 
on  a  scientific  sample  of  20,000  families. 

NARTB  will  contribute  $3,000  to  a  total  of 
$24,000  needed  to  insert  a  tv  set  question  in 
the  Census  Bureau's  quarterly  survey.  It  is 
expected  two  tv  set  ownership  figures  will  be 
obtained  in  1955.  Networks  and  other  agency- 
advertiser  groups  are  interested  in  the  project 
and  are  expected  to  provide  funds  for  the 
study. 

Set  ownership  will  be  shown  for  the  nation 
as  a  whole  and  for  four  regions.  The  Census 
Bureau's  sample  reflects  all  income  groups,  and 
is  generally  considered  highly  accurate. 

The  plan  to  find  out  what  the  public  thinks 
about  programs  takes  two  tacks.  First  the 
NARTB  Board  heard  a  report  on  a  method 
of  learning  public  reaction  to  advertising  pro- 
grams. This  would  be  part  of  the  NARTB 
Code  Review  Board's  work. 

Second,  NARTB  has  been  working  two  years 
on  development  of  a  way  to  find  out  what  sta- 
tions are  tuned  by  the  public. 

A  pilot  study  has  been  conducted  by  W.  R. 
Simmons  Co.,  New  York,  to  see  what  could 
be  done  to  get  the  first  project  underway.  This 
study  has  covered  methods  of  sampling  public 
reaction.  Mr.  Fetzer  is  head  of  the  subcom- 
mittee that  is  working  out  details,  in  collabora- 
tion with  Richard  M.  Allerton,  NARTB  re- 


search director.  The  Fetzer  group  is  reviewing 
results  of  the  pilot  study. 

In  reporting  on  the  station-tuning  project, 
Robert  D.  Swezey,  WDSU-TV  New  Orleans, 
chairman  of  a  study  group,  and  Mr.  Allerton 
discussed  tests  of  a  plan  to  measure  tv  viewing. 
Mr.  Allerton  demonstrated  a  new  type  of  meter 
developed  especially  for  NARTB's  project.  The 
meter,  attached  to  a  tv  set,  records  on  a  fac- 
simile paper  spool  the  channels  tuned  during 
the  day. 

The  new  machine  is  being  used  to  check  ac- 
curacy of  a  special  interview  technique  de- 
veloped for  NARTB  by  Dr.  Frankel  Crawl. 
The  field  testing  of  NARTB's  station-measur- 
ing procedure  has  been  under  direction  of  the 
Alfred  Politz  research  organization. 

This  circulation  scheme  was  originally  de- 
veloped as  part  of  a  joint  sales-circulation  pro- 
motion under  NARTB  auspices.  The  sales 
side  of  the  project  is  now  handled  by  Television 
Bureau  of  Advertising,  created  last  summer  as  a 
joint  industry-NARTB  organization  to  promote 
television  sales  just  as  Radio  Advertising  Bu- 
reau promotes  radio  sales. 

In  a  statement  on  work  of  the  Code  group, 
the  association's  Tv  Board  commended  Chair- 
man Fetzer's  direction  of  an  industry  program 
to  publicize  the  Code,  explaining  he  "has  con- 
ducted himself  in  an  exemplary  manner,  bring- 
ing credit  to  himself  and  his  industry." 

The  Code  group,  it  was  added,  has  set  up  a 
practical  system  of  self-regulation  in  the  public 
interest;  has  won  endorsement  from  the  public 
as  well  as  civic,  governmental  and  religious 
leaders;  has  made  tv  station  and  network  man- 
agement, along  with  performers  in  the  medium, 
conscious  "of  the  critical  importance  of  good 
taste  and  good  judgment  in  entertaining  and 
informing  the  citizens  of  the  nation." 

Mr.  Fetzer  agreed  to  serve  the  board  in  an 
advisory  capacity  for  a  year. 

The  Tv  Board  approved  revisions  in  the 
design  of  the  Code  Seal  and  authorized  de- 
velopment of  a  series  of  20-second  film  strips 
to  be  used  by  stations  and  networks  to  acquaint 
the  public  with  their  Code  affiliation.  A  sec- 
ond report  to  the  people  will  be  made  by  the 
Code  Board.  A  preliminary  outline  of  the  re- 
port, drawn  up  by  Edward  H.  Bronson,  di- 
rector of  Tv  Code  affairs,  was  approved.  The 
Code  staff  will  be  increased  to  five  and  moni- 
toring of  programs  and  commercials  will  be 
extended. 

New  Weapon  for  Enforcement 

A  new  weapon  to  aid  Code  enforcement  will 
be  provided  with  approval  of  a  Code  clause 
for  use  in  film  contracts.  The  Code  Board 
recommended  to  the  Tv  Board  that  Code  sub- 
scribers be  permitted  to  place  in  all  film  con- 
tracts a  paragraph  specifying  that  the  pur- 
chaser is  a  subscriber  and  has  the  right  to  alter 
or  reject  films  that  do  not  conform  to  Code 
standards.  The  Tv  Board  accepted  the  Code 
group's  proposal. 

With  growing  concern  over  community  an- 
tennas, the  Tv  Board  decided  to  name  a  com- 
mittee to  look  into  the  problem.  Special  em- 
phasis will  be  placed  on  property  rights  of 
stations  and  networks,  with  the  possibility  that  a 
test  case  eventually  will  go  to  the  courts  to 
determine  what  rights  stations  and  networks 
have  in  their  service  and  the  control  they  have 
over  community  antenna  systems.  The  com- 
mittee was  instructed  to  act  quickly. 

Attending  the  meeting  were  Chairman  Mc- 
Collough;  Vice  Chairman  Campbell  Arnoux 
WTAR-TV  Norfolk,  Va.;  Harold  Hough, 
WBAP-TV  Fort  Worth;  Paul  Raibourn,  KTLA 
(TV)  Los  Angeles;  George  B.  Storer,  Storer 
Broadcasting   Co.;   Mr.   Swezey;   Kenneth  L. 
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Carter,  WAAM  (TV)  Baltimore:  William 
Fay,  WHAM-TV  Rochester;  Ward  L.  Quaal, 
WLWT  (TV)  Cincinnati;  Ernest  Lee  Jahncke, 
ABC,  New  York;  Merle  S.  Jones,  CBS;  Ted 
Bergmann,  DuMont;  Frank  M.  Russell,  NBC. 
Mr.  Rogers  left  early  due  to  illness  in  his 
family.  John  Esau,  KTVQ  (TV)  Oklahoma 
City,  was  absent. 

The  Code  Review  Board  had  met  the  pre- 
vious Sunday.  Attending,  in  addition  to  the 
three  members  whose  terms  expire,  were  Wil- 
liam B.  Quarton,  WMT-TV  Cedar  Rapids,  and 
G.  Richard  Shafto,  WIS-TV  Columbia,  S.  C. 

Ethridge  to  Receive 
NARTB  Keynote  Award 

A  DISTINGUISHED  RECORD  as  broadcaster 
and  public  servant  industry  leader  will  be 
formally  recognized  by  NARTB  when  Mark 
Ethridge,  vice  president  of  WHAS-AM-TV 
Louisville  and  pub- 
lisher of  the  Louis- 
ville Courier  -  Jour- 
nal, receives  the 
third  annual  keynote 
award. 

Former  president 
of  NAB,  Mr.  Eth- 
ridge will  receive  the 
citation  May  24  at 
the  annual  industry 
convention  to  be 
held  the  week  of 
May  23  in  Washing-' 
ton.  He  will  address 
the  convention  May 
24  at  a  general  session  to  be  held  at  the  Shore- 
ham  Hotel. 

Mr.  Ethridge  attained  national  prominence 
when  he  took  over  the  old  NAB  at  the  1938 
convention  on  a  mandate  from  the  strife-torn 
membership.  He  accepted  the  NAB  presidency 
March  30,  1938,  as  interim  peacemaker,  agree- 
ing to  tackle  the  assignment  in  this  difficult 
period.  He  relinquished  the  position  luly  1, 
1938,  to  Neville  Miller.  At  that  time  assistant  to 
the  president  and  business  manager  of  Princeton 
U..  Mr.  Miller  had  risen  to  national  fame 
through  his  handling  of  the  1937  Louisville 
flood  relief  campaign  while  serving  as  mayor  of 
the  city. 

Since  that  time  Mr.  Ethridge  has  been  con- 
sulted frequently  on  industry  affairs,  serving  in 
a  background  role.  He  has  directed  operations 
of  the  Louisville  broadcasting-publishing  firm, 
serving  also  in  many  public  and  semi-public 
roles  during  the  Roosevelt  and  Truman  admin- 
istrations. He  has  been  active  in  Radio  Free 
Europe  and  has  made  frequent  trips  to  foreign 
countries. 

Selection  of  Mr.  Ethridge  drew  favorable 
comment  among  NARTB  officers  and  directors 
at  the  Florida  meeting.  It  was  agreed  the  ap- 
pointment was  a  proper  recognition  of  his  many 
years  of  service  to  individual  broadcast  officials 
and  to  the  industry  as  a  whole. 

First  two  NARTB  keynote  awards  were  pre- 
sented to  Brig.  Gen.  David  Sarnoff,  RCA-NBC 
board  chairman,  in  1953,  and  William  S.  Paley, 
CBS  Inc.  board  chairman,  in  1954. 

The  announcement  of  Mr.  Ethridge's  selection 
was  made  jointly  by  the  co-chairmen  of  the 
NARTB  Convention  Committee,  Clair  R.  Mc- 
Collough,  Steinman  Stations,  and  Henry  B. 
Clay,  KWKH  Shreveport,  La.  Mr.  McCollough 
is  chairman  of  the  NARTB  Tv  Board,  with 
Mr.  Clay  chairman  of  the  Radio  Board. 
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SUPER  POWER 

on  the 

GULF  COAST! 

New  Tower!     New  Power! 

316,000  WATTS,  erp 

Plus... 

All  the  outstanding  shows  from 

NBC . . .  CBS . . .  ABC 

and  top  local  programs. 

Clear  coverage  of  the  Gulfcoast,  Southern 
Alabama,  Northern  Florida,  Eastern  Mississippi. 

WA  I    A  TV 
C  HA_N  N_E  L    10  y 

MOBILE'S  ONLY  TELEVISION  STATION 


PAPE    TELEVISION     COMPANY,  INC. 
MOBILE,  ALABAMA 

ASK    YOUR    HEADLEY-REED    MAN  FOR 
MARKET   INFORMATION   AND  AVAILABILITIES 
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TRADE  ASSNS, 


NARTB  SETS  MAY 
CONVENTION  PLANS 

This  year's  meeting  will  be 
held  in  two  Washington  hotels. 
Top  administration  and  con- 
gressional leaders  are  expect- 
ed to  join  in  common  discus- 
sion of  broadcasting  problems. 

NARTB's  annual  convention,  to  be  held  the 
week  of  May  22  in  Washington,  D.  C,  will  be 
marked  by  a  government  flavor,  with  highest 
administration  and  congressional  leaders  joining 
in  common  discussion  of  broadcasting  and  en- 
gineering problems.  Five  days  of  meetings  and 
exhibits  are  scheduled. 

Two  large  Washington  hotels — the  Shoreham 
and  Sheraton  Park — will  be  sites  for  the  meet- 
ings and  luncheons.  Other  hotels  will  join  in 
supplying  housing  accommodations  for  the  more 
than  3,000  persons  who  are  involved  in  conven- 
tion week  events. 

A  nutshell  schedule,  tentative  right  now, 
looks  like  this : 

Sunday — Registration;  miscellaneous  meet- 
ings; exhibits. 

Monday — Registration;  more  miscellaneous 
meetings;  tv  membership  business  session;  fm 
station  meeting;  public  relations  exhibit  opens. 

Tuesday — General  meeting;  keynote  address; 
government-industry  meetings,  including  FCC 
chairman  and  other  high  officials;  FCC  round- 
table;  engineering  reception. 

Wednesday — Radio  Day,  including  early  la- 
bor clinic;  station  management  conference; 
luncheon  address  by  NARTB  President  Harold 
E.  Fellows;  Radio  Advertising  Bureau  sales  pro- 
gram; reception  for  government  officials;  sep- 
arate engineering  meetings. 

Thursday — Television  Day,  including  early 
labor  clinic,  station  management  conference, 
Television  Bureau  of  Advertising  program  in 
afternoon;  reception  and  banquet. 

Convention  Plans  Adopted 

Convention  plans  were  adopted  at  a  Monday 
meeting  of  the  association's  Convention  Com- 
mittee, with  Clair  R.  McCollough,  Steinman 
Stations,  and  Henry  B.  Clay,  KWKH  Shreve- 
port,  La.,  as  tv  and  radio  co-chairmen,  respec- 
tively. 

A  major  convention  feature  will  be  the  Tues- 
day morning  keynote  address  by  Mark  Ethridge, 
WHAS-AM-TV  Louisville  (see  story  page  58). 
The  industry's  convention  has  become  so  large 
that  it  will  tax  facilities  of  the  two  Washington 
hotels.  The  exhibits  will  open  Sunday  at  9  a.m. 
at  the  Shoreham  Hotel.  Such  groups  as  Daytime 
Broadcasters  and  others  will  hold  Sunday-Mon- 
day meetings,  with  times  fitted  into  the  tv  and 
fm  membership  meetings  scheduled  Monday. 

Since  the  convention  is  to  be  held  at  the 
seat  of  government,  high  federal  officials  will 
take  part  in  the  proceedings.  No  announcement 
was  made  of  a  possible  appearance  by  Presi- 
dent Eisenhower.  Should  the  President  ad- 
dress the  broadcasters,  the  convention  agenda 
would  be  adjusted  accordingly. 

An  extensive  public  relations  exhibit  is 
planned,  with  The  Advertising  Council  cooper- 
ating to  show  how  radio  and  tv  stations  and 
networks,  and  their  sponsors  and  advertising 
agencies,  are  providing  public  service.  The  ex- 
hibit is  to  be  previewed  by  newsmen  on  Mon- 
day. 

As  part  of  the  public  relations  exhibit,  groups 
of  important  administration  and  congressional 
leaders  will  be  invited  to  observe  radio  and  tv 
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broadcasters  at  work  in  their  public  service 
roles.  A  reception  for  government  officials  and 
broadcasters  is  planned  Wednesday  afternoon, 
giving  industry  people  a  chance  to  get  ac- 
quainted with  those  who  make  and  enforce  laws 
and  regulations. 

Strictly  regulatory  problems  will  be  dis- 
cussed at  the  annual  FCC  roundtable  scheduled 
at  3:30  p.m.  Tuesday. 

The  final  convention  event  will  be  the  annual 

reception  and  banquet,  scheduled  for  Thursday 

night.    Luncheons  and  dinners  will  be  held  in 

a  new  banquet  hall  now  being  built  by  the 

Sheraton-Park. 

Members  of  the  Convention  Committee,  besides 
the  co-chairmen,  are  Campbell  Arnoux.  WTAR- 
TV  Norfolk,  Va.;  Kenyon  Brown,  KWFT  Wichita 
Falls,  Tex.,  ex  officio;  Kenneth  L.  Carter,  WAAM 
(TV)  Baltimore;  John  H.  DeWitt  Jr.,  WSM-TV 
Nashville,  for  engineering;  E.  K.  Hartenbower, 
KCMO  Kansas  City;  James  H.  Moore,  WSLS  Roa- 
noke, Va.;  Frank  M.  Russell,  NBC;  Ben  Strouse, 
WWDC  Washington. 

NARTB  Appoints  Three 
To  Educational  Committee 

NARTB  last  week  announced  creation  of  a  new 
Educational  Committee,  with  Herbert  L. 
Krueger,  vice  president  of  WTAG  Worcester, 
Mass.,  as  chairman.  Other  members:  Lee  Ru- 
witch,  vice  president-general  manager  of  WTVJ 
(TV)  Miami,  and  Rex  Howell,  president-gen- 
eral manager  of  KFXJ-AM-TV  Grand  Junction, 
Colo. 

With  its  first  meeting  scheduled  Feb.  9-10  in 
Washington,  the  new  committee  will  study  proj- 
ects in  NARTB  liaison  with  public  and  private 
educational  organizations. 

At  this  session  they  will  be  joined  by  three 
educators  from  institutions  which  offer  major 
training  in  radio  and  tv:  Leo  A.  Martin,  chair- 
man, Boston  U.  Division  of  Communications 
Arts;  Sidney  Head,  chairman,  U.  of  Miami 
Radio-Tv  Dept.,  and  Russell  Porter,  radio-tv 
director,  U.  of  Denver.  These  educators,  all 
members  of  University  Assn.  for  Professional 
Radio  Education,  will  plan  with  the  NARTB 
group  for  a  successor  organization  to  be  known 
as  Assn.  for  Professional  Broadcasting  Educa- 
tion. 

APBE  would  facilitate  training  of  students 
for  radio-tv  employment  and  make  the  needs 
of  the  industry  known  to  educators. 

Lane  Reelected  to  Head 
Oklahoma  Broadcasters 

FRANK  LANE,  general  manager  of  KRMG 
Tulsa,  was  reelected  president  of  the  Okla- 
homa Broadcasters  Assn.  at  its  annual  conven- 
tion in  Oklahoma  City  Jan.  22.  Mr.  Lane  as 
keynote  speaker  as- 
serted that  radio  is 
in  a  sound  and 
healthy  condition  de- 
spite the  competition 
of  television. 

Other  officers  re- 
elected were:  T.  M. 
Raburn,  KGYN 
Guymon,  vice  presi- 
dent, and  Pat  Mur- 
phy, KCRC  Enid, 
secretary  -  treasurer. 
Elected  to  the  board 
of  directors,  in  ad- 
dition to  the  three 
officers,  were  Eugene  Dodson,  WKY,  Okla- 
homa City;  Gus  Brandborg,  KVOO  Tulsa;  Leo 
Morris,  KSWO  Lawton;  Leroy  Moses,  KSEO 
Durant;  Jack  Pink,  KWCO  Chickasha,  and 
Frank  Wimberly,  KWHW  Altus. 

At  a  meeting  the  following  day  of  the  Okla- 
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homa  Associated  Press  Broadcasters,  the  first 
annual  awards  were  presented  for  outstanding 
member  cooperation. 

First  place  award,  a  gold  plaque,  went  to  I 
KRMG  Tulsa.  Glenn  Condon  is  news  director. 
A  second  plaque  was  awarded  to  WBBZ  Ponca 
City  for  the  best  single  story  by  a  radio  sta- 
tion. Cy  Caspar  accepted  for  the  station. 

Bill  Bryan,  news  editor  of  KTOK  Oklahoma 
City,  was  elected  president  of  the  Oklahoma 
AP  Broadcasters  for  1955  and  Pat  Murphy, 
manager  of  KCRC  Enid,  was  chosen  vice  presi- 
dent. Austin  Bealmear,  AP  bureau  chief,  who 
announced  that  the  29  Oklahoma  stations  using 
AP  contributed  700  stories  in  1954,  was  re- 
elected secretary-treasurer. 

NCAA  TV  GROUP  SETS 
FEB.  PLAN  DEADLINE 

THE  NCAA  television  committee,  under  new 
chairmanship  of  E.  L.  Romney,  Mountain 
States  Conference  commissioner,  hopes  to 
have  a  "satisfactory  and  acceptable"  plan, 
geared  to  a  national  control  policy,  ready  by 
mid-February  on  the  basis  of  a  timetable  an- 
nounced following  sessions  at  the  University 
Club  of  Chicago  last  week.  The  committee 
held  off  however,  on  creation  of  administrative 
machinery  and  a  budget  pending  selection  of  a 
1955  plan. 

Hearings  have  been  scheduled  in  New  York 
Feb.  10-11  for  all  interested  parties,  including 
tv  networks  and  advertising  agencies.  Member 
schools  and  conferences  are  being  invited  to 
send  representatives  and  offer  any  suggestions 
and  recommendations  in  line  with  NCAA  tv 
policy.  Plans  are  to  be  completed  at  a  third 
meeting  in  Chicago  Feb.  17-18,  sent  out  on  a 
referendum  vote  Feb.  25,  and  released  to  the 
public  the  following  day.  Some  425  members 
and  19  allied  conferences  must  return  their 
votes  postmarked  not  later  than  midnight 
March  8. 

National-Regional  Combination 

The  Big  Ten  is  supporting  a  combined  na- 
tional-regional program  (with  a  suggested 
schedule  of  nine  regional  and  four  national 
telecasts) — one  of  six  plans  offered  during  the 
recent  NCAA  national  convention  in  New  York 
[B»T,  Jan.  10].  One  of  the  six  proposals  (plan 
No.  5  calling  for  unrestricted  tv)  is  already 
out  the  window  by  nature  of  the  convention 
resolution. 

Another  hint  of  opposition  to  NCAA's 
"Game  of  The  Week"  plan  came  from  Harlan 
Hatcher,  president  of  U.  of  Michigan.  In 
probably  the  first  public  statement  by  a  Western 
Conference  president,  Mr.  Hatcher  revealed 
that  his  colleagues  support  the  Big  Ten  drive  to 
change  present  NCAA  policy. 

Addressing  the  Detroit  Athletic  Club  Thurs- 
day, he  described  NCAA  policy  as  "unwise  and 
we  do  not  subscribe  to  it"  He  said  it  was  a 
"tight  national  compact  control"  and  that  "the 
time  is  not  far  off"  when  it  will  prove  to  be  "the 
folly  it  obviously  is." 

As  the  NCAA  tv  committee  was  meeting  in 
Chicago  Tuesday  and  Wednesday,  the  Illinois 
legislature  received  a  bill  designed  to  permit 
the  U.  of  Illinois  to  televise  any  games  it 
wishes.  If  passed,  it  would  pave  the  way  for 
Illinois  to  bolt  the  NCAA.  Seven  out  of  the 
ten  Western  Conference  schools  are  involved 
in  varying  proposals  submitted  to  five  state 
legislatures  thus  far  [B»T,  Jan.  24]. 
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3,000 square  miles  of wonderland. . .  and  it  belongs  to  you 


The  guide  books  tell  you  that  Yellowstone  National  Park- 
has  more  geysers  than  the  rest  of  the  world  combined.  They 
tell  how  Old  Faithful  performs  every  66  minutes,  how  the 
Yellowstone  gorge  riots  with  color  as  the  river  tumbles  over 
falls  twice  as  high  as  Niagara— how  you  can  see  elk,  moose, 
buffalo,  bear  and  all  the  rest  as  the  first  white  man  saw 
them  in  1810. 


But  you  have  to  see  this  wonderland  to  appreciate  the 
greatest  wonder  of  all  —  that  it  belongs  to  you. 
The  first  of  our  national  parks,  the  Yellowstone  was  set  aside 
in  1872  by  a  far-sighted  Congress.  Typically  American  in 
spirit,  Yellowstone  is  rich  in  inspiration,  sweeping  in  con- 
ception, rugged  and  raw  in  its  beauty.  And  if  it  blows  off 
steam  occasionally,  well,  that's  American,  too. 


A  Salute  to  the  National  Parks  Association 

Sinclair  salutes  the  National  Parks  Association  for  its  tire- 
less work  in  helping  to  preserve  the  primeval  character 
of  our  great  national  parks. 

With  headquarters  at  2144  P  Street  N.W.,  Washing- 
ton, D.  C,  the  Association  stands  as  a  ready  means  by 
which  Americans  can  do  their  part  in  defending  the  na- 
tional parks  and  monuments.  Founded  in  1919,  the  Asso- 
ciation is  a  non-profit,  non-political  organization  with 
nation-wide  membership.  Its  sole  purpose  is  to  see  that 
our  great  nature  reservations  are  protected  from  despoiling 
influences  and  are  administered  under  highest  standards. 


MOTORISTS  — if  you  would  like  to  visit  the 
National  Parks  by  car,  the  Sinclair  Tour 
Bureau  will  help  you  plan  your  trip.  Write: 
Sinclair  Oil  Corporation,  Sinclair  Oil  Build- 
ing, 600  Fifth  Avenue.  New  York  20.N.Y. 


SINCLAIR 

A  Great  Name  in  Oil 
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Big  Ten  Commissioner 
Outlines  His  'Gamble' 

JUST  WHAT  does  the  Big  Ten  stand  to  gain 
(or  lose)  by  adoption  of  its  own  national-re- 
gional football  tv  plan?  What  sort  of  offers 
has  the  Western  Conference  had  in  recent  years 
for  tv  rights  to  its  games  by  regional  sponsors? 

Kenneth  L.  (Tug)  Wilson,  Big  Ten  commis- 
sioner, last  week  revealed  publicly  for  the  first 
time  his  conference's  position  on  the  financial 
side  of  the  dispute.  He  explained: 

"Contrary  to  general  belief  we  are  taking 
a  bold,  calculated  risk  of  losing  a  sizable  sum 
of  money,  instead  of  gaining  revenue  in  our 
support  of  a  regional  football  telecast  pro- 
gram. 

"Last  year,  seven  Big  Ten  schools  parti- 
cipated in  five  national  telecasts.  The  revenue 
from  them  was  approximately  $500,000.  Only 
three  of  them  originated  in  the  Big  Ten  area. 

"Because  of  it,  we  were  not  hurt  noticeably 
at  the  gate  because  of  these  telecasts.  That 
means  that  practically  all  of  the  revenue  was 
profit. 

"Three  years  ago,  we  were  offered  approxi- 
mately $1  million  for  a  nine-game  regional 
telecast  series.  We  probably  can  do  nearly  as 
well  on  a  contract  now. 

"It  undoubtedly  will  hurt  our  gates.  If  our 
attendance  dropped  20%,  we  stand  to  lose 
roughly  $900,000  in  ticket  revenue.  Thus,  this 
loss  would  be  balanced  by  the  increase  in  tv 
take.  Last  year,  the  Big  Ten  revenue  from 
football  attendance  was  roughly  $4.5  million. 

"If  we  can  balance  out  the  hurt  money 
against  the  tv  take,  we  will  be  satisfied  until 
the  tv  problem  irons  itself  out,  just  as  radio, 
which  was  once  regarded  as  a  monster,  did 
over  a  20-year  span." 

Tv-Aural  Broadcasting  Unit 
Sets  Agenda  for  AIEE  Meet 

AMERICAN  Institute  of  Electrical  Engineers 
will  convene  in  New  York,  today  (Monday) 
through  Friday,  Feb.  4,  at  Hotels  Statler  and 
Governor  Clinton  for  its  mid-winter  general 
meeting,  according  to  J.  B.  Epperson,  chair- 
man. Sessions  sponsored  by  the  Committee 
on  Television  &  Aural  Broadcasting  Systems 
(communications  div.)  get  underway  Tuesday 
morning  with  Donald  B.  Sinclair,  General  Radio 
Co.,  Cambridge,  Mass.,  presiding.  The  follow- 
ing technical  papers  will  be  delivered: 

"Tv  Assignment  Rules  and  Policies,"  Curtis  B. 
Plummer,  FCC;  "Uhf  Wave  Propagation,"  Robert 
P.  Wakeman,  Allen  B.  DuMont  Labs;  "Perform- 
ance of  Sectionalized  Broadcasting  Towers,"  Carl 
E.  Smith,  Carl  E.  Smith  Consulting  Engineers, 
Daniel  B.  Hutton,  FCC,  and  William  G.  Hutton, 
Goodyear  Aircraft  Corp.,  and  "Television  Re- 
ceiver Signal  Overland,"  C.  Masucci,  CBS-Colum- 
bia. The  afternoon  meeting  will  be  presided  over 
by  Robert  E.  Shelby,  NBC  New  York,  and  will 
include  the  following  technical  papers:  "Design 
for  Production  of  Color  Tv  Receivers,"  John  P. 
Vandune,  Westinghouse  Electric  Corp.;  "Chroma- 
coder,"  Peter  C.  Goldmark  and  J.  F.  Bambara, 
CBS  New  York;  "Development  of  the  RCA  21- 
Inch  Metal  Envelope  Color  Kinescope,"  H.  R. 
Seelen,  H.  C.  Moodey,  D.  D.  Van  Ormer  and  A.  M. 
Morrell,  RCA,  and  "Deflection  and  Convergence 
of  the  RCA  21-Inch  Color  Kinescope,"  M.  J.  Obert, 
RCA. 

Ford  Gives  to  Crusade 

RADIO  FREE  EUROPE  has  been  given  $250,- 
000  by  the  Ford  Motor  Co.  through  the  1955 
Crusade  for  Freedom,  Henry  Ford  II,  presi- 
dent of  the  company  and  board  chairman  of 
the  American  Heritage  Foundation  which  spon- 
sors the  annual  Crusade,  announced  last  week. 


MAKING  his  station  representative  firm 
the  first  to  sign  membership  with  Tele- 
vision Bureau  of  Advertising  is  William  H. 
Weldon  (seated),  president  of  Blair-Tv 
Inc.  Witnessing  the  pact  signing  are 
Oliver  Treyz  (I),  TvB  president,  and  Ray 
E.  Nelson,  newly-appointed  director  of 
national  spot  sales  for  TvB. 

TvB  Joined  by  Blair-Tv, 
First  Representative  Member 

BLAIR-TV,  New  York,  station  representatives, 
has  joined  Television  Bureau  of  Advertising, 
New  York,  according  to  a  joint  announcement 
made  by  William  Weldon,  Blair-Tv  president, 
and  Oliver  Treyz,  president  of  TvB.  Blair-Tv 
is  the  first  representative  firm  to  join  the  all- 
industry  sales  and  promotion  organization. 

Mr.  Treyz  also  announced  appointment  of 
Raymond  E.  Nelson,  president  of  Keystone 
Adv.  Agency,  as  director  of  national  spot  sales 
for  TvB.  effective  Jan.  31.  Keystone  Adv.  will 
be  dissolved. 

Mr.  Weldon  stated  that  Blair's  joining  TvB 
expressed  his  company's  confidence  in  the 
ability  of  TvB  to  introduce  new  advertisers  to 
spot  television.  "Blair-Tv's  membership  sup- 
port .  .  .  will  enable  us  to  break  new  ground 
and  do  the  first  industry-wide  selling  in  the  tv 
national  spot  field,"  Mr.  Treyz  said. 

New  England  Meeting  Votes 
For  Audience  Survey  Study 

VOTE  to  explore  the  possibilities  of  a  New 
England-wide  audience  survey  was  unani- 
mously approved  at  the  fifth  meeting  of  Ket- 
tell-Carter,  regional  sales  representatives,  and 
the  New  England  radio-tv  stations  represented 
by  the  firm. 

The  proposed  survey  would  be  sponsored 
by  the  24  radio  stations  represented. 

The  following  were  appointed  to  a  committee 
to  investigate  the  survey  possibilities:  Henry  A 
Molina  Jr.,  WEIM  Fitchburg,  Mass.;  Jack  Sulli- 
van, WSPR  Springfield,  Mass.;  Dick  Monahan, 
WAVZ  New  Haven,  Conn.;  Gus  Parmet,  WHIM 
Providence,  R.  I.;  Lincoln  Pratt,  WSAR  Fall 
River,  Mass.;  Nort  Vergien,  WFEA  Manchester, 
N.  H:  Dennis  Shute,  WLAM  Lewiston,  Me.; 
Dean  Finney,  WTWN  St.  Johnsbury,  Vt.,  and 
Elmer  Kettell  of  the  representative  firm. 

SRA  Announces  Membership 
Of  Eight  Committees  for  '55 

MEMBERS  who  will  serve  on  eight  committees 
of  Station  Representatives  Assn.,  New  York, 
during  1955,  were  announced  last  week  by 


Adam  J.  Young  Jr.,  president  of  SRA. 

Ward  Dorrell,  Blair  Co.,  was  appointed  chair- 
man of  the  research  committee.  Other  members: 
Dan  Denenholz,  Katz  Agency;  Monroe  H.  Long  Jr., 
Branham  Co.,  and  Frank  Woodruff,  Free  &  Peters. 

Members  of  the.  station  rates  committee  are: 
Robert  Eastman,  Blair  Co.,  chairman;  Jones 
Scovern,  Free  &  Peters;  Morris  Kellner,  Katz 
Agency;  Frederick  G.  Neuberth,  Avery-Knodel, 
and  Bates  Halsey,  Weed  Television. 

Appointed  to  the  radio  sales  committee  are: 
Arthur  McCoy,  Avery-Knodel,  chairman;  Jack 
Thompson.  Free  &  Peters;  Martin  Beck,  Katz 
Agency;  David  Simmons,  Blair  Co.;  Louis  Moore, 
Robert  Meeker  Assoc.,  and  Steve  Maschinski, 
Adam  J.  Young  Inc. 

The  television  sales  committee  includes  Jack 
Brooke,  Free  &  Peters,  chairman;  Arthur  Sherin, 
Avery-Knodel;  Scott  Donahue,  Katz  Agency; 
James  Szabo,  Adam  J.  Young  Inc.;  Thomas  Camp- 
bell, Branham  Co.,  and  Vic  Piano,  Robert  Meeker 
Assoc. 

George  Brett,  Katz  Agency,  has  been  appointed 
chairman  of  the  trade  practices  committee.  Com- 
mittee members:  Joseph  Timlin,  Branham  Co., 
and  Edwin  Fitzsimmons,  Weed  &  Co. 

Serving  on  the  nominating  committee  are  John 
P.  Blair,  Blair  &  Co.,  chairman;  Lewis  H.  Avery, 
Avery-Knodel;  Robert  D.  C.  Meeker,  Robert 
Meeker  Assoc.:  John  E.  Pearson,  John  E.  Pearson 
Co.,  and  Adam  J.  Young,  Adam  J.  Young  Inc. 

The  dues  committee  includes  Joseph  J.  Weed, 
Weed  &  Co.,  chairman;  H.  Preston  Peters,  Free  & 
Peters,  and  Eugene  Katz,  Katz  Agency. 

Committee  on  development  of  station  repre- 
sentation is  headed  by  Mr.  Meeker,  and  includes 
Max  Everett,  Everett-McKinney;  Lloyd  Griffin, 
Free  &  Peters;  Russell  Walker,  John  E.  Pearson 
Co.,  and  Thomas  F.  Clark,  Thomas  F.  Clark  Co. 


RETMA  Tax  Unit  Formed 

NEW  Tax  Advisory  Committee  has  been 
formed  by  Max  F.  Balcom,  chairman  of  the 
board,  Radio-Electronics-Tv  Mfrs.  Assn.,  to 
carry  on  the  RETMA  fight  against  a  10%  ex- 
cise tax  on  radio  and  tv  sets.  Chairman  is' 
Gerald  M.  Ungaro,  Magnavox  Co.  RETMA 
contends  the  tax  is  discriminatory  and  it  will 
ask  Congress  to  rectify  the  damage  caused  the 
industry  when  the  tax  on  other  appliances  was 
cut  to  5%. 


DBA  Asks  FCC  Change 
In  Power  Grant  Basis 

A  RESOLUTION  asking  the  FCC  to  consider 
station  protection  on  the  basis  of  community 
and  area  coverage  rather  than  on  signal  strength 
factors  because  of  the  "overcrowded  spectrum"' 
was  adopted  by  the  Daytime  Broadcasters  Assn. 
last  week. 

The  resolution  was  passed  by  DBA's  board  of 
directors  at  a  meeting  in  Chicago's  Sheraton 
Hotel,  Jan.  25-26,  under  the  chairmanship  of 
Ray  Livesay,  WLBH  Mattoon,  111.,  and  DBA 
president.  The  board  also  sought  ways  of 
strengthening  the  organization  at  the  local  level 
and  of  adding  impetus  to  the  petitions  before 
the  FCC  concerning  fixed  and  extended  hours 
of  operation  for  daytime  outlets. 

Also  discussed  were  the  recent  U.  S.  Mexican 
talks  over  a  proposed  bilateral  agreement 
covering  am  broadcasting  allocations  and  dif- 
ferences over  secondary  station  assignments 
on  clear  channels.  DBA  was  officially  repre- 
sented at  the  Mexico  City  discussions  [B*T, 
Nov.  22,  15,  1954]. 

Daytime  station  operators — those  180  DBA 
paying  members  of  the  some  850-plus  daytime- 
only  stations  among  the  nation's  more  than 
2,700  am  outlets — seek  a  limitation  of  inter- 
ference-free primary  contour  protection  as  well 
as  standard  daily  hours  of  operation  the  year- 
around  (not  during  the  summer  alone)  from 
5  a.m.  to  7  p.m.  The  board  also  set  up  commit- 
tees for  extended  hours,  farm  and  religious 
programming,  budget  and  finance,  Congres- 
sional and  FCC  resolutions,  policy  and  pro- 
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gramming,  publicity  and  resolutions. 

Following  are  the  assignments  by  committees 
(some  of  which  will  compile  data  for  further 
activity  before  the  FCC): 

Extended  Hours  Programming — Worth  S. 
Rough,  WCBC  Anderson,  Ind!  (dist.  8),  chair- 
man, Don  H.  Martin,  WSLM  Salem,  Ind.,  and 
Edward  H.  Pate,  KPRS  Kansas  City,  Mo.; 
(Farm  Programming) — Ralph  Shepard,  KWOA 
Worthington,  Minn.  (dist.  11),  chairman,  Ed 
Mason,  Colby,  Kan.,  James  H.  Firmin,  WMOK 
Metropolis,  111.,  and  Joseph  Bradshaw,  WRFD 
Worthington,  Ohio.;  (Religious  Programming) 
— George  B.  Anderson,  KJSK  Columbus,  Neb. 
(dist.  10),  chairman,  John  M.  Norris,  WGCB 
Red  Lion,  Pa.,  and  William  Kuiper  Sr.,  WFUR 


Grand  Rapids,  Mich.;  (Budget  and  Finance) — 
George  Dodds,  WGGH  Marion,  111.  (dist.  9), 
chairman,  and  F.  R.  Householder,  WJVA  South 
Bend,  Ind.;  (Resolutions) — Tom  Maxwell, 
WIBB  Macon,  Ga.  (dist.  5),  chairman,  and 
Arden  Booth,  KLWN  Lawrence,  Kan.;  (Con- 
gressional and  FCC  Resolution) — Jack  Younts, 
WEBB  Southern  Pines,  N.  C.  (dist.  4),  chair- 
man; (Policy  and  Programming) — Morris 
Mindel,  KG  ST  Fresno,  Calif,  (dist.  15),  chair- 
man, and  Edwin  B.  Evans,  WWST  Wooster, 
Ohio,  and  (Publicity)— George  Volger,  KWPC 
Muscatine,  Iowa,  DBA  secretary,  (dist.  10), 
chairman,  and  Raymond  J.  Cheney,  WMIX  Mt. 
Vernon,  111. 


New  Illinois  News  Assn. 
Elects  Small  President 

BILL  SMALL,  news  director  at  WLS  Chicago, 
has  been  elected  president  of  the  Illinois  News 
Broadcasters  Assn.,  newly-formed  to  stimulate 
professional  interest,  raise  professional  stand- 
ards, provide  an  avenue  for  exchanging  ideas 
and  help  further  the  principles  of  freedom  of 
information. 

Also  elected  were  Glen  L.  Farrington,  WTAX 
Springfield,  vice  president,  and  Ralph  Smith, 
WIRL  Peoria,  secretary-treasurer.  Donald  E. 
Brown,  associate  professor  of  journalism  at  the 
U.  of  Illinois  and  news  director  at  WELL  Urbana, 
was  selected  executive  secretary.  On  the  execu- 
tive board  are  Mr.  Brown;  Don  Reddicliffe, 
WKRS  Waukegan;  Brooks  Watson,  WMBD 
Peoria,  and  Steve  Rowan,  WMDC  Mount  Vernon. 

A  state  meeting  will  be  held  next  April  at 
which  time  a  constitution  will  be  submitted. 

Harold  Dewing,  WCVS  Springfield,  president 
of  the  Illinois  Broadcasters  Assn.,  addressed 
the  organizational  session  in  Springfield  Jan. 
22,  stressing  the  value  of  radio-tv  news.  Over 
40  news  editors  and  representatives  of  the  wire 
services  attended  the  meeting. 

Chicago's  State  Street  Spot 
Success  Told  to  Retail  Group 

HOW  the  State  Street  Council  has  effectively 
used  radio  spots  to  promote  downtown  Chicago 
as  a  shopping  area  was  recounted  at  the  third 
annual  Retail  Advertising  Conference  in  that 
city  Jan.  22-23. 

Under  the  plan,  Chicago  listeners  have  heard 
about  6,000  times  the  past  two  and  a  half  years 
the  slogan:  "What  do  you  want  to  buy?  What 
do  you  want  to  pay?  State  Street's  got  it  every 
day."  The  council's  budget  ranges  from  $125,- 
000  to  $200,000  per  year,  with  the  bulk  of  it 
going  into  this  institutional  radio  advertising. 

Success  of  the  promotion  was  explained  at 
the  conference  by  Randall  H.  Cooper,  president 
of  the  council.  He  noted  the  flexibility  of  the 
plan  and  reported  the  council  has  stepped  up  its 
allocation  of  one-minute  spots  from  four  to  six 
stations  in  Chicago. 

Out-of-Home  Radio  Listening 
Faces  Sharp  Rise — Sweeney 

FURTHER  radical  changes  in  radio  during 
the  next  five  years  through  the  use  of  truly 
portable  radios  were  predicted  by  Kevin 
Sweeney,  president  of  Radio  Advertising  Bu- 
reau, New  York,  in  a  speech  before  the  Salt 
Lake  City  Advertising  Club  last  Wednesday. 

"Within  two  years,  portables  can  be  selling 
at  a  five-million  set-per-year  clip;  in  a  decade, 
at  double  that  rate.  This  could  boost  radio's 
out-of-home  audience  alone  to  higher  levels 
than  our  present  total  listening,"  Mr.  Sweeney 
said. 

The  RAB  president  cited  the  increased  per- 
sonal quality  of  radio  with  comments  on  the 
pocket  radio  and  Raytheon's  announcement  of 
a  portable  that  operates  a  year  on  four  small 
flashlight  batteries.  He  said  such  progress 
"opens  an  era  when  men  and  women  will  carry 
a  radio  as  normally  as  they  now  carry  keys  or 
a  pocket  comb." 

RAB  Adds  10  Member  Stations 

NEW  radio  station  members  of  Radio  Adver- 
tising Bureau  were  announced  by  Arch  L.  Mad- 
sen,  director  of  RAB's  member  service,  last 
week. 

Additions  within  the  last  month,  according  to 
Mr.  Madsen,  were  WWJ  Detroit;  WHK  Cleveland; 
KRNT  Des  Moines;  WNAX  Yankton,  S.  D.; 
WWWR  Russelville,  Ala.;  WSNW  Seneca,  S.  C; 
WBAW  Barnwell,  S.  C;  WLFA  Lafayette,  Ga.; 
WGMS  Washington,  and  WFNS  Burlington,  N.  C. 


AMONG  FRIENDS 

Windy  knows  he's  welcome  on  Madison  Avenue — because 
as  he  puts  it,  "Experienced  time-buyers  long  ago  discovered 
KTVH  reaches  more  folks  in  Central  Kansas  per  TV  dollar." 

Profit  by  what  other  advertisers  have  learned  and  take 
Windy  into  your  confidence,  too!  He'll  prove  the  superior 
selling  job  KTVH  can  do  for  you. 

Start  the  Ball  Rolling,  Today! 


VHF 
240,000 
WATTS 


4 


KTVH 

HUTCHINSON 


CBS  BASIC-DUMONT 

Represented  Nationally  by  H-R  Representatives,  Inc. 


CHANNEL 


12 


KTVH,  pioneer  station  in  rich  Central  Kansas,  serves  more  than  14  important 
communities  besides  Wichita.  Main  office  and  studios  in  Hutchinson;  office 
and  studio  in  Wichita  (Hotel  Lassen).  Howard  O.  Peterson,  General  Manager. 
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This  message  is  the  eleventh  of  a  series 


What  is  the  secret  of 
America's  aviation  leadership? 


America's  leadership  in  the  air— which  today  is  essential 
as  a  deterrent  against  aggression  — grows  out  of  the  abundant 
resources  of  the  nation.  But  turning  these  resources  into 
aviation  progress  requires  imagination  — and  initiative. 

These  qualities  were  truly  one  of  the  decisive  "secret 
weapons"  that  helped  turn  the  tide  during  the  last  world  war. 

An  example  is  the  inside  story  of  the  development  of 
the  B-17  Flying  Fortress. 

It  began  in  the  early  '30's  when  Boeing  became  con- 
cerned about  this  fact:  despite  all  the  progress  aviation  had 
made  up  to  that  time,  there  still  was  no  powerful  aerial  attack 
weapon— no  airplane  that  could  operate  far  from  its  base, 
deliver  a  heavy  blow  to  the  enemy,  and  all  the  while  protect 
itself  from  attack. 

A  new  concept  of  attack 

Boeing  believed  in  the  eventual  need  for  such  an 
aerial  weapon.  And,  carrying  on  a  company  tradition  of 
pioneering  new  types  of  aircraft,  Boeing  men  began  design- 
ing and  building  America's  (and  the  world's)  first  high- 
performance  battleship  of  the  skies.  Boeing  invested  a  major 
portion  of  its  financial  resources  at  that  time  in  this  revolu- 
tionary new  concept  ...  an  airplane  powered  by  four  engines 
and  capable  of  performances  far  beyond  anything  then 
conceived.  It  was  called  project  299. 

When  the  Boeing  299,  a  craft  of  unprecedented 
size  and  provisions  for  armament,  rolled  from  the  fac- 
tory, newspapers  dubbed  it  a  "flying  fortress."  The 
name  stuck.  And  when  the  Flying  Fortress  first  flew, 
on  July  28,  1935,  its  performance  exceeded  every  hope 
of  the  men  who  designed  and  built  it.  A  demonstration 
earned  an  initial  order  for  13  from  the  Army  Air  Corps. 

As  war  in  Europe  underlined  the  urgent  need  for  a 
powerful  aerial  attack  weapon,  this  initiative  paid  off.  The 
Boeing  B-17  was  ready. 


Flown  by  its  valiant  American  crews,  the  Flying  Fortress 
dropped  46%  of  all  the  bombs  dropped  on  Europe  by  all 
U.  S.  bombers,  and  shot  down  67%  of  the  enemy  fighters 
shot  down  over  Europe  by  U.  S.  bombers. 

The  Flying  Forts  made  possible  high-altitude  day- 
light precision  bombing.  They  fought  for  freedom 
around  the  globe.  And  their  successor,  the  B-29  —  which 
was  ordered  into  production  from  Boeing  designs  even 
before  the  first  experimental  model  had  flown  — delivered 
to  its  targets  97%  of  all  the  bombs  dropped  on  Japan. 

Initiative  had  developed  a  decisive  weapon,  years  before 
its  need  was  obvious. 

A  related  present-day  example  is  the  design  of  America's 
first  jet  transport. 

The  707 

While  developing  and  producing  the  B-52  eight-jet 
heavy  bombers,  and  more  than  1,000  B-47  six-jet  medium 
bombers,  Boeing  determined  to  apply  the  advantages  of  jet 
power  to  another  vital  category  of  aircraft  — the  tanker- 
transport.  Turning  this  conviction  into  action,  Boeing 
engineers,  drawing  on  the  world's  most  extensive  background 
of  experience  with  large,  multi-jet  aircraft,  began  work  on 
project  707.  The  company  invested  more  than  $15,000,000 
of  its  own  funds  to  design,  research  and  build  a  prototype, 
or  demonstrator,  model.  The  airplane,  America's  first  jet 
transport,  is  now  well  along  on  its  flight  test  program.  Its 
performance,  like  that  of  earlier  pioneer  Boeing  aircraft, 
has  exceeded  expectations.  The  Air  Force  has  ordered  its 
aerial  tanker  version  into  production. 

Boeing's  tremendous  engineering,  production  and  man- 
power resources  continue  to  serve  the  defense  needs  of  the 
nation.  While  efficiently  producing  fleets  of  advanced  jet 
bombers  for  the  Air  Force,  Boeing  also  continues  to  design 
"years  ahead"  —  to  help  ensure  that  when  even  more  ad- 
vanced aircraft  are  needed,  they  will  be  ready. 


SEATTLE,  WASHINGTON;  WICHITA,  KANSAS 
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PLOTKIN-JONES  REPORTS  DUE  WEDNESDAY 


Magnuson  to  release  majority 
and  minority  drafts  on  net- 
works, uhf-vhf  investigations, 
plus  his  own  comments. 

RELEASE  of  reports  and  recommendations  of 
Harry  M.  Plotkin  and  Robert  F.  Jones,  who 
have  been  Democratic  and  Republican  counsel, 
respectively,  in  a  Senate  Commerce  Committee 
investigation  of  the  networks  and  uhf-vhf 
troubles,  are  anticipated  at  a  news  conference 
scheduled  Wednesday  morning  by  Sen.  Warren 
G.  Magnuson  (D-Wash.),  committee  chairman. 

Sen.  Magnuson  will  release  the  Plotkin  re- 
port with  comments  of  his  own  and  will  be  on 
hand  with  Mr.  Plotkin  to  answer  questions 
from  newsmen. 

It  is  expected,  also,  that  Sen.  Jonn  W.  Brick- 
er  (R-Ohio),  who  headed  the  committee  in  the 
83d  Congress  and  who  initiated  the  investiga- 
tion last  summer,  will  be  present,  possibly  with 
Mr.  Jones. 

Committee  spokesmen  hoped  last  week  that 
both  reports  could  be  published  together.  Mr. 
Plotkin  already  has  submitted  his  "'memoran- 
dum" to  Sen.  Magnuson. 

Mr.  Jones  has  been  at  his  home  in  Lima. 
Ohio,  for  several  days  and  it  was  understood  he 
was  to  return  to  Washington  last  Saturday 
night.  A  spokesman  for  Sen.  Bricker  said  the 
senator,  ranking  Republican  on  the  committee, 
had  not  read  Mr.  Jones'  report  and  recommen- 
dations but  was  expected  to  do  so  over  the 
weekend. 

Mr.  Plotkin's  document  is  not  expected  to 
be  released  as  a  "majority  report"  unless  it  is 
approved  by  a  majority  of  the  committee  be- 
fore the  Wednesday  news  conference.  The  com- 
mittee has  not  considered  the  Plotkin  report 
yet  and  no  meeting  had  been  set  for  before  the 
conference  by  late  last  week.  It  has  been  ex- 
pected, however,  that  the  "memorandum"  will 
be  approved,  at  least  in  part,  by  Chairman  Mag- 
nuson. Mr.  Plotkin's  tenure  as  Democratic 
counsel  for  the  investigation  was  to  end  today 
(Monday).  He  plans  to  return  as  partner  to  the 
Washington  law  firm  of  Arnold,  Fortas  & 
Porter. 

Mr.  Jones,  reached  Thursday  in  Lima,  de- 
clined to  comment  on  his  report  and  on 
whether  he  will  remain  as  minority  counsel. 
He  is  not  expected  to  remain  beyond  the  time 
limit  of  today  (when  the  committee's  funds  for 
special  investigations  expire),  but  a  spokesman 
for  Sen.  Bricker  said  Mr.  Jones  may  remain 
around  awhile  as  a  "consultant." 

Sen.  Magnuson  several  days  ago  notified  the 
12  members  of  the  committee  staff  (counsel  and 
clerical)  who  were  hired  with  funds  for  the 
special  investigations  that  the  unexpended 
money  will  no  longer  be  available  after  Jan.  31. 
A  resolution  that  would  provide  new  funds  for 
the  special  work  from  Feb.  1,  1955,  to  Jan. 
31,  1956,  goes  on  the  Senate  calendar  after 
being  favorably  reported  last  week  by  the  Sen- 
ate Rules  Committee,  with  approval  expected  by 
the  Senate  (see  story,  page  70). 

Mr.  Plotkin's  memorandum  will  propose  that 
the  Dept.  of  Justice  and  the  FCC  study  the 
document's  aims  and  report  on  how  much  can 
be  accomplished  under  existing  law  and  regula- 
tions [B»T,  Jan.  24,  17,  10].  Some  of  the 
objectives:  (1)  elimination  of  network  option 
time,  (2)  discouragement  of  station  representa- 
tion by  networks,  (3)  FCC  study  of  AT&T  line 
charges,  (4)  review  of  multiple  station  owner- 
ship rules,  (5)  possible  separation  of  owner- 
ship of  radio  and  tv  networks. 

Mr.  Jones'  report,  it  has  been  said,  among 


other  things  will  support  the  common  carrier 
concept  for  networks. 

He  also  is  expected  to  write  a  justification  of 
his  dissenting  vote  in  1952  as  FCC  commis- 
sioner on  the  Commission's  Sixth  Report  & 
Order  allocating  a  nationwide  tv  system,  at 
which  time  he  said  the  allocations  plan  favored 
vhf  stations  in  large  markets  to  the  detriment  of 
small-market  tv  stations. 

Sen.  Magnuson  called  the  news  conference 
after  canceling  a  planned  business  trip  to  Seat- 
tle and  remaining  in  the  Nation's  Capital,  upon 
the  advice  of  Senate  leaders,  on  account  of  the 
Formosa  crisis. 

His  change  of  plans,  however,  apparently 
will  do  nothing  toward  moving  up  to  an  earlier 
date  the  Senate  Commerce  Committee  hearing 
on  the  nomination  of  FCC  Chairman  George 
C.  McConnaughey. 

The  reason  is  that  Sen.  Bricker,  who  has 
championed  confirmation  of  the  nomination  of 
Mr.  McConnaughey,  a  "long-time  friend"  and 
fellow  Ohioan,  plans  to  leave  Washington  for 
the  West  Coast  on  Feb.  10  and  remain  until 
Feb.  15.  The  Ohio  Republican  also  had  tenta- 
tive intentions  late  last  week  to  make  another 
trip  which  would  keep  him  away  from  Wash- 
ington until  about  Feb.  20,  but  plans  on  the 
latter  trip  were  not  firm. 

Democratic  members  of  the  committee,  it 
was  understood,  had  hoped  Sen.  Bricker  would 
be  on  hand  Tuesday,  Feb.  15,  for  a  hearing 
on  the  McConnaughey  nomination. 

Tax  Testimony  Stricken 
In  Indianapolis  Hearing 

IN  AN  UNUSUAL  action,  FCC  Hearing  Ex- 
aminer Basil  P.  Cooper  last  week  ordered  some 
100  pages  of  transcript  in  the  Indianapolis  ch. 
13  tv  hearing  to  be  physically  stricken  on  the 
ground  that  the  testimony — involving  income 
tax  penalties  incurred  by  an  officer  in  one  ap- 
plicant— had  been  given  under  "judicial  duress" 
and  was  obtained  in  error. 

The  examiner  did  not  disclose  the  identity  of 
the  witness  or  applicant  involved.  The  record 
had  been  impounded  earlier. 

On  Thursday,  three  of  the  four  applicants 
in  the  case  petitioned  for  additional  time  in 
which  to  prepare  an  appeal  to  the  Commission 
to  restore  the  evidence.  WIRE,  WIBC  and 
Crosley  Broadcasting  Corp.  indicated  they 
would  tender  a  joint  appeal  early  this  week. 
The  fourth  applicant  is  Mid-West  T.  V.  Corp. 

In  his  formal  order  of  Jan.  19,  made  public 
Thursday,  the  examiner  cited  the  secrecy  pro- 
visions of  the  Internal  Revenue  Code  and  pen- 
alties for  unlawful  disclosure.  He  recalled  that 
the  witness,  testifying  Oct.  19,  1954,  as  well 
as  his  counsel,  objected  to  disclosing  the  income 
tax  information  but  was  directed  to  do  so  by 
the  examiner. 

Aside  from  expunging  the  testimony  and  all 
later  reference  to  it,  the  examiner  ordered 
that  any  pleading  filed  in  the  case  disclosing 
or  citing  the  matter  shall  be  returned  to  counsel 
and  will  not  be  received  until  such  references 
are  "physically  deleted." 

Crosley  is  operator  of  WLW  and  WLWT 
(TV)  Cincinnati,  WLWD  (TV)  Dayton  and 
WLWC  (TV)  Columbus,  Ohio.  Mid-West  in- 
cludes President  George  Sadlier  (34.55%), 
banker;  Vice  President  Paul  A.  Walk  (2.85%). 
car  dealer,  and  Secretary-Treasurer  Harry  D. 
Leer  (5.56%),  dentist. 


TAKING  PART  in  production  of  an  Air 
Force  film  on  Conelrad  are  (I  to  r):  seated, 
Robert  D.  Linx,  coordinator,  FCC-FCDA; 
FCC  Comr.  Robert  E.  Lee;  standing,  A. 
Prose  Walker,  NARTB  engineering  man- 
ager; Leslie  L.  Kullenberg,  FCDA  assistant 
administrator,  and  Robert  H.  Moody,  gen- 
eral manager,  WHIO-AM-TV  Dayton. 

AF  PREPARING 
CONELRAD  FILM 

THE  Air  Force  is  producing  a  half-hour  film 
for  television  on  Conelrad  (Control  of  Electro- 
magnetic Radiation)  to  show  the  nation's  tv 
viewers  how  the  radio  system  will  keep  the 
public  warned  in  event  of  enemy  air  attack  while 
keeping  enemy  bombers  from  "homing"  on 
radio  frequencies  of  U.  S.  broadcasting  stations. 

The  film,  on  which  production  began  Jan.  20 
at  Wright-Patterson  Air  Force  Base,  Dayton, 
Ohio,  is  expected  to  be  completed  in  March. 
Narration  will  be  by  CBS  commentator  Edward 
R.  Murrow.  The  film  is  being  shot  at  Dayton, 
New  York  City  on  the  CBS-TV  See  It  Now 
set  and  at  Roslyn,  N.  Y. 

Featured  in  the  film  will  be  top  level  civil  and 
military  defense  and  communications  officials. 
These  will  include  FCC  Comr.  Robert  E.  Lee; 
Maj.  Gen.  Walter  E.  Todd,  commander  of  the 
Western  Air  Defense  Force.  Hamilton  Air  Force 
Base,  Calif.,  headquarters  for  Conelrad;  A 
Prose  Walker.  Engineering  Dept.  manager. 
NARTB,  and  Leslie  L.  Kullenberg,  assistant 
administrator  of  the  Federal  Civil  Defense  Ad- 
ministration. 

Under  production  by  Wright-Patterson's 
1350th  Motion  Picture  Squadron,  the  film  will 
be  distributed  to  tv  stations  after  its  completion 
in  March.  Producer  is  Anthony  Lawrence;  di- 
rector, William  J.  Miller. 

Eisenhower  Names  Pyle 
Administrative  Assistant 

FORMER  Gov.  Howard  Pyle  of  Arizona,  un- 
seated in  the  Nov.  2  elections  by  former  Sen. 
Ernest  W.  McFarland,  Democrat,  has  been  ap- 
pointed by  the  President  as  an  administrative 
assistant,  and  will  act  as  presidential  liaison 
representative  with  Federal  departments  and 
agencies,  beginning  Feb.  1. 

Mr.  Pyle  is  a  minority  stockholder  in  KTAR 
Broadcasting  Co.,  which  owns  KTAR  Phoenix, 
KVAR  (TV)  Mesa,  85.8%  of  KVOA-AM-TV 
Tucson,  98%  of  KYUM  Yuma  and  95.2%  of 
KYCA  Prescott.  The  former  governor,  who 
earlier  this  month  said  he  was  undecided  about 
taking  the  position  [B«T,  Jan.  10],  will  deal 
with  federal  programs  that  affect  the  states. 
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WAV 


you  don't  buy  the  ca 


YOU  BUY  THE  SUGAR 


There's  only  one  radio  station  in  Kentucky  that  gives 
you  exactly  what  you  need  — ■  at  the  right  cost! 

KENTUCKY'S  SWEETEST  MARKET 

WAVE'S  50%  BMB  daytime  coverage  area  almost  exactly  parallels 

the  rich,  27-county  Louisville  Trading  Area,  where 

42.5%  of  Kentucky's  total  effective  buying  income  is  concentrated. 

TOP  PROGRAMMING  —  TOP  AUDIENCE 
WAVE  is  the  only  NBC  station  in  or  near  Louisville. 
Plus  that,  WAVE  commands  high  listenership  by  investing  in 
top  local  programming  —  employing  44  people  exclusively 
for  on-the-air  RADIO  activities. 

You  don't  have  to  raise  cane.  You  get  the  sugar  when 
you  use  WAVE.  NBC  Spot  Sales  has  the  figures. 


WAVE 
LOUISVILLE 


5000  WATTS 
*      NBC  AFFILIATE 

SPOT  SAJLES 

National  Representatives 
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FCC  Tentatively' 
Stands  Pat  on  Skywave 

NOTICE  of  "tentative  judgment"  to  adhere  to 
its  March  1954  proposal  in  the  seven-year-old 
daytime  skywave  case  was  issued  by  FCC  last 
week  in  an  effort  to  guide  stations  and  others 
who  are  preparing  comments  (due  April  17)  on 
that  portion  of  the  report  pertaining  to  whether 
the  revised  rules  should  be  made  applicable  to 
existing  am  outlets. 

The  proposal  seeks  to  afford  clear  channel 
stations  added  protection  at  sunrise  and  sunset 
from  daytime  skywave  interference  by  certain 
secondary  stations  operating  on  the  same  fre- 
quency. It  was  issued  in  two  parts.  The  first 
relates  to  modified  standards  for  new  am  sta- 
tions while  the  second  part  concerns  existing 
stations. 

Comments  and  oral  argument  on  the  first 
part  last  summer  drew  widespread  opposition 
and  various  alternate  proposals  [B*T,  July  19, 
March  15,  1954],  all  of  which  apparently  have 
been  rejected  by  the  Commission. 

Last  week's  notice  drew  a  detailed  dissent- 
ing opinion  by  Comr.  Frieda  B.  Hennock. 
She  urged  that  "without  delay"  hearings  be 
designated  on  a  newly-combined  clear  channel 
and  daytime  skywave  proceeding.  Her  reasons: 
the  years  that  have  passed  since  clear  channel 
policy  was  formed  (1923),  the  changes  in 
economic,  social  and  technical  conditions  and 
the  growth  of  am  stations  and  service,  as  well 
as  fm  and  tv. 

FCC's  daytime  skywave  proposal  recognizes 
that  secondary  stations  on  clear  channels  cause 
varying  degrees  of  interference  two  hours  after 
sunrise  and  two  hours  before  sunset  to  the 


dominant  Class  I  stations.  It  proposes  a  new 
"transitional"  period  operation  for  the  sec- 
ondary stations  to  curb  such  interference. 

The  report  said  existing  Class  II  daytime-only 
stations  would  not  be  affected  "at  this  time," 
expressing  the  same  generally  for  existing  Class 
II  limited-time  outlets,  excepting  those  located 
to  the  east  of  their  dominant  outlets. 

Storer  Denies  Charges 
Made  by  Miami  Rivals 

BLANKET  denial  of  charges  made  by  WINZ- 
WMFL  (TV)  Miami  in  protesting  to  the  Com- 
mission on  approval  of  Storer  Broadcasting 
Co.'s  .purchase  of  WMIE-TV  Miami  and  WFTL- 
TV  Fort  Lauderdale,  now  operating  as  ch.  23 
WGBS-TV  Miami  [B«T,  Jan.  24],  was  made 
last  week  by  Storer  Broadcasting  Co. 

Not  only  did  Storer  assert  that  the  protestant 
had  no  standing  and  that  the  charges  were  not 
spelled  out  with  specificity,  but  it  also  ques- 
tioned the  good  faith  of  the  objector. 

In  challenging  the  standing  of  WINZ-WMFL 
to  protest,  Storer  claimed  that  its  WGBS-TV 
operation  would  benefit  the  ch.  33  WMFL  and 
not  injure  it.  Since  "injury"  is  the  basic  premise 
on  which  the  standing  of  an  objector  is  decided, 
the  protest  should  be  dismissed,  Storer  said. 

In  questioning  the  good  faith  of  the  protest, 
Storer  referred  to  the  fact  that  WMFL  received 
its  grant  in  December  1953  and  that  it  had  not 
begun  operating  yet. 

WINZ-WMFL  claimed  that  Storer  bought  the 
two  south  Florida  uhf  stations  in  order  to  secure 
the  NBC  affiliation  there.  It  also  charged  that 
the  Storer  purchase  violated  Commission  policy 
on  concentration  and  diversification. 


FCC  Denies  Review 
Of  Tampa  Tv  Grant 

PETITIONS  of  Tampa  Times  Co.  (WDAE 
Tampa)  and  Orange  Television  Broadcasting 
Co.  for  review  of  the  Tampa  ch.  13  tv  decision 
were  denied  by  FCC  last  week  in  an  opinion 
and  order  affirming  its  final  grant  to  Tampa 
Television  Co.  Chairman  George  C.  McCon- 
naughey  and  Comr.  John  C.  Doerfer  dissented. 

The  ch.  13  final  decision,  issued  last  fall, 
overturned  an  initial  ruling  of  an  examiner  fa- 
voring Tampa  Times  [B«T,  Sept.  6,  1954].  The 
grant  followed  by  a  month  another  decision  to 
grant  ch.  8  at  Tampa-St.  Petersburg  to  Tribune 
Co.  (WFLA)  and  deny  WTSP  and  Tampa  Bay 
Area  Telecasting  Corp.  Diversification  of 
media  of  mass  communication  was  a  factor  in 
both  cases  but  was  weighed  differently  in  each. 

Vice  president,  general  manager  and  20% 
owner  of  Tampa  Television  is  Walter  Tison, 
operator  of  WALT  Tampa.  The  tv  grantee's 
largest  single  stockholder,  Mr.  Tison  plans  to 
sell  WALT,  it  was  indicated. 

In  the  ch.  13  proceeding,  Tampa  Times 
claimed  it  was  entitled  to  preference  on  the 
same  basis  as  The  Tribune  Co.  in  the  ch.  8  case. 
FCC,  however,  explained  comparative  factors 
were  not  similar  and  the  Tampa  Times  could 
not  claim  sufficient  superiority  in  other  areas 
to  outweigh  diversification. 

But  Comr.  Doerfer.  in  his  dissenting  opinion, 
said  he  couldn't  reconcile  the  ch.  13  action  with 
that  taken  in  the  ch.  8  Tribune  Co.  decision. 
He  felt  the  ch.  13  permit  should  go  to  Tampa 
Times  Co. 

Meanwhile,  FCC  last  week  approved  appli- 
cation of  ch.  8  WFLA-TV  Tampa  for  change 
of  studio  site  and  equipment  changes,  with 
effective  radiated  power  to  be  302  kw  visual 
and  209  kw  aural  instead  of  the  original  316 
kw  visual  and  158  kw  aural.  FCC  denied  a 
petition  by  WTSP  calling  for  hearing. 

Puerto  Rico  Gets  Tv  Grant 
With  Spacing  Problem  Ended 

NEW  tv  station  on  ch.  5  at  Mayaguez,  P.  R., 
was  granted  to  WORA  there  by  the  FCC  last 

week. 

The  new  ch.  5  facility  will  operate  with  an 
effective  radiated  power  of  1.48  kw  visual,  0.89 
kw  aural,  with  antenna  height  of  1,990  ft. 
above  average  terrain. 

WORA  is  93.5%  owned  by  Alfredo  R.  de- 
Arellano  Jr.,  who  owns  extensive  sugar  cane 
interests. 

The  ch.  5  grant  was  delayed  because  of  the 
problem  of  sub-standard  spacing  resulting  from 
the  choice  of  sites  specified  by  WORA  and  the 
Department  of  Education  of  Puerto  Rico,  ap- 
plicant for  new  educational  station  on  ch.  6 
at  San  Juan.  The  FCC  last  November  amended 
its  tv  table  of  assignments  by  substituting  ch.  6 
plus  for  ch.  11  minus  in  Caguas,  P.  R.,  and 
substituting  educational  ch.  1 1  plus  for  education 
ch.  6  in  San  Juan  [B*T,  Nov.  22,  1954].  Last 
week  the  Commission  vacated  this  assignment, 
after  the  Department  of  Education  amended 
its  bid  to  specify  a  transmitter  site  avoiding  the 
sub-standard  spacing  problem. 

Laurel  Grant  Postponed 

BECAUSE  of  economic  protests  by  two  local 
stations,  FCC  last  week  postponed  the  effective 
date  of  its  Nov.  24,  1954,  grant  to  American 
Southern  Broadcasters  for  a  new  station  at 
Laurel,  Miss.,  on  1430  kc  with  1  kw  daytime 
(WPWR),  and  designated  it  for  oral  argument 
Feb.  14.  Protestants  WLAU  and  WAML  were 
made  parties  to  the  proceeding.  Comr.  Frieda 
B.  Hennock  voted  for  hearing. 
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Four  Radio  Sales 
Get  FCC  Approval 

SALES  of  WPAT  Paterson,  N.  J.;  KSTL  St. 
Louis,  Mo.;  WWCO  Waterbury,  Conn.,  and 
WOOW  New  Bern,  N.  C,  received  FCC  ap- 
proval last  week. 

WPAT  was  sold  by  the  North  Jersey  Broad- 
casting Co.  for  $300,000  to  newly-organized 
WPAT  Inc.  North  Jersey  Broadcasting  was 
90%  owned  by  the  Passaic  Daily  News  and 
10%  by  James  V.  Casman.  WPAT  Inc.  is 
99.5%  owned  by  Emanuel  Dannett,  partner  in 
the  New  York  law  firm  of  McGoldrick,  Dan- 
nett, Horowitz  &  Golub.  The  remaining  interest 
is  held  by  Dickens  J.  Wright,  who  will  act  as 
president  and  general  manager.  Mr.  Wright 
currently  is  executive  vice  president  and  general 
manager  of  WPAT. 

At  St.  Louis,  57.5%  interest  of  KSTL  was 
purchased  by  Edward  E.  Haverstick  and  family 
for  $131,750.  The  Haverstick  family  will  now 
own  85%  interest  in  the  station. 

At  Waterbury,  WWCO  was  sold  by  The 
Mattatuck  Broadcasting  Co.  for  $75,000  to 
New  England  Broadcasting  Corp.,  composed  of 
importer-exporter  Lawrence  Brandon  (0.5%), 
his  wife  Carol  D.  Brandon  (99% ),  and  Ivan  R. 
Drechsler  (0.5%). 

At  New  Bern,  Craven  Broadcasting  Co.  sold 
all  the  stock  of  WOOW  for  $25,000  to  equal 
partners  James  A.  Ballard,  general  manager  of 
WADE  Wadesboro,  N.  C;  Raymond  L.  Bal- 
lard, furniture  salesman,  and  Furman  Y.  Sorrell, 
physician. 

Rayburn,  Meader  Disagree 
On  House  Radio-Tv  Coverage 

HOUSE  SPEAKER  Sam  Ray  burn  (D-Tex.) 
reiterated  his  stand  against  broadcasting  and 
televising  the  proceedings  of  House  commit- 
tees in  an  exchange  last  week  with  Rep.  George 
Meader  (R-Mich.). 

Speaker  Rayburn  expressed  his  views  in 
reply  to  parliamentary  inquiries  from  Rep. 
Meader  and  other  congressmen,  saying  he 
felt  present  House  rules  prohibit  coverage  by 
radio  and  tv,  although  he  said  a  committee 
may  permit  photographers  to  take  pictures  be- 
fore and  after  proceedings.  This  policy,  he 
said,  "so  holds  and  will  hold  unless  and  until 
the  rules  of  the  House  are  amended." 

In  references  to  the  Senate  and  the  White 
House — where  the  former  permits  public  com- 
'  mittee  proceedings  to  be  telecast  and  broad- 
cast and  where  the  latter  has  opened  presi- 
dential news  conferences  to  filmed  coverage 
[B»T,  Jan.  24]— Rep.  Meader  said: 

"...  With  the  executive  branch  of  the  gov- 
ernment and  other  legislative  bodies  continually 
in  the  limelight,  the  House,  if  it  excludes  itself 
from  the  public  gaze,  will  be  relegated  to  a 
position  of  inferior  importance  in  the  public 
regard."  He  said,  however,  that  committees 
must  maintain  "editorial  control"  over  their 
proceedings. 

KWG  Sale  Approved 

FCC  approval  of  the  sale  of  KWG  Stockton, 
Calif.,  for  $75,000  from  McClatchy  Broadcast- 
ing Co.  to  station  Program  Director  James  E. 
Lange  and  Dr.  Lewis  B.  Saslaw  was  asked  last 
week.  McClatchy  is  selling  KWG  in  order  to 
purchase  KBOX  Modesto,  Calif.,  from  Stanis- 
laus Broadcasters  Inc.  for  $75,000  [B«T,  Dec. 
13,  1954].  This  proposed  purchase  was  the  sub- 
ject of  a  McFarland  letter  from  the  FCC  three 
weeks  ago  [B»T,  Jan.  17].  Modesto  and  Stock- 
ton are  less  than  30  miles  apart. 


Where  is  all 
that  extra  meat 
coming  from? 

How  are  we  doing  at  keeping  up  with 
the  growing  meat  needs  of  a 
growing  America?  The  answer 
is  one  of  the  big  production 
stories  of  our  times. 


1.  A  generation  ago  America's 
1283^  million  men,  women  and 
children  ate,  on  the  average,  129 
lbs.  of  meat  per  person.  If  ycu 
think  that's  a  lot  of  meat,  look 
at  what  has  happened  since. 


3.  .  .  .  but  on  top  of  that  there 
are  now  34  million  more  mouths 
to  feed.  At  the  current  rate  of 
consumption  that  means  America 
is  producing  about  10  billion  more 
lbs.  of  meat  per  year  than  we  did 
only  20  years  ago. 


5.  At  the  same  time,  meat  pack- 
ers have  found  ways  to  shorten 
processing  time — by  days — even 
weeks.  This  and  modernized  meth- 
ods, plants  and  equipment  help 
them  keep  up  a  production  rec- 
ord, averaging  66  million  pounds 
a  day.  That  much  meat  would 
fill  a  train  18  miles  long! 


2.  In  one  generation  Americans 
have  upped  their  meat  eating  by 
26  lbs.  per  person — to  155  lbs.  in 
1954.  That's  part  of  our  rising 
standard  of  living. 


4.  How  is  all  of  this  accom- 
plished? Farmers  are  using  new 
scientific  methods  to  raise  more 
animals,  faster,  and  on  less  feed 
than  ever  before. 


6.  That  takes  care  of  today's 
needs.  But  by  1975  there  will  be 
another  50  million  more  Ameri- 
cans, and  each  will  want  at  least 
as  much  meat  as  we  eat  today. 
That's  another  7H  billion  pounds! 
Meat  producers  are  already  work- 
ing on  the  special  "meat  magic" 
it  will  take  to  meet  that  demand ! 


AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  Members  throughout  the  U.  S. 
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Providence,  Albany 
Stay  Appeals  Argued 

REQUESTS  for  stay  orders  against  tv  grantees 
in  Providence,  R.  I.,  and  Albany,  N.  Y.,  were 
argued  in  U.  S.  Court  of  Appeals  in  Washing- 
ton Thursday. 

Earlier  in  the  week,  the  appellate  court  de- 
nied the  request  for  a  stay  order  against  the 
Commission's  grant  of  ch.  12  in  Portland,  Ore., 
to  Oregon  Television  Inc.  [B*T,  Jan.  10]. 

In  Providence,  ch.  16  WNET  (TV)  appealed 
against  the  FCC's  grant  to  what  is  now  WPRO- 
TV,  following  a  merger  of  competing  appli- 
cants. It  asked  that  the  grant  be  stayed,  pend- 
ing a  judicial  decision  regarding  its  appeal 
[B»T,  Jan.  17]. 

Stay  against  the  Commission's  action  ap- 
proving the  sale  of  ch.  41  WROW-TV  Albany, 
N.  Y.,  and  its  am  affiliate  to  CBS  newscaster 
Lowell  Thomas  and  associates  was  asked  by 
ch.  35  WTRI  (TV)  in  that  city  [B»T,  Nov.  8. 
1954  et  seq.].  Appeal  by  WTRI  is  against  the 
FCC's  action  on  its  protest,  which  alleged  con- 
spiracy between  Mr.  Thomas  and  his  associates 
and  CBS  regarding  tv  affiliation  among  other 
things  [B»T,  Jan.  17]. 

Request  of  Columbia  Empire  Telecasters 
Inc.  for  a  stay  against  the  Commission's  grant 
of  Portland's  ch.  12  to  Oregon  Television  Inc. 
was  denied  following  argument  two  weeks  ago. 
Columbia  Empire  attacked  the  Commission's 
decision  on  the  manner  in  which  Oregon  Tele- 
vision's proposed  general  manager  resigned 
and  the  validity  of  the  Commission's  attitude 
on  diversification  [B*T,  Jan.  10]. 

Examiner  Directs  Lamb 

To  Resume  Cross  Examination 

FCC  Examiner  Herbert  Sharfman  last  week 
ruled  that  counsel  for  Edward  Lamb's  WICU 
(TV)  Erie,  Pa.,  must  proceed  with  further  cross 
examination  of  certain  Broadcast  Bureau  wit- 
nesses Feb.  9  when  the  WICU  renewal  hearing 
resumes.  In  oral  argument  preceding  ruling, 
WICU  sought  to  have  the  Broadcast  Bureau 
present  the  rest  of  its  direct  case  if  it  has  not 
completed  it. 

WICU  earlier  withdrew  its  petition  for  sev- 
erance of  issues  and  immediate  decision  on  the 
basis  of  an  opposition  by  the  Broadcast  Bureau 
indicating  FCC  has  not  rested  its  direct  case 
[B»T,  Jan.  24].  WICU  charged  the  record  is 
bankrupt  of  any  evidence  challenging  Mr. 
Lamb's  qualifications. 

Meanwhile  last  week,  FCC  directed  that 
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certain  documents  in  its  files  relating  to  em- 
ployment of  William  Garfield  Cummings  as 
consultant  be  made  available  to  the  examiner. 
Comr.  John  C.  Doerfer  did  not  vote.  Mr.  Cum- 
mings, onetime  FBI  plant  in  the  Toledo  Com- 
munist Party,  was  the  Broadcast  Bureau's  first 
of  19  witnesses  in  the  renewal  hearing  [B*T, 
Sept.  20,  1954  et  seq.]. 

Butler  Bill  Would  Deny 
Equal  Time  to  Pro-Reds 

RADIO  and  tv  broadcasters  could  refuse  equal 
time  for  political  purposes  to  persons  who  have 
been  convicted  of  subversive  activities  or  those 
who  belong  to  organizations  which  have  been 
determined  to  be  pro-communist  under  the 
provisions  of  a  bill  introduced  Thursday  by 
Sen.  John  M.  Butler  (R-Md.). 

Sen.  Butler,  a  member  of  the  Senate  Com- 
merce Committee,  said  his  bill  is  designed  to 
"plug"  a  "loophole"  in  the  Communist  Control 
Act  of  1954. 

He  said  communist  factions  "made  much  to 
do"  about  equal  time  during  the  last  election 
campaign,  and  that  "Elizabeth  Gurley  Flynn, 
recently  convicted  for  violation  of  the  Smith 
Act,  was  a  candidate  for  Congress  from  New 
York  under  the  previously  unheard  of  'Peoples 
Rights  Party'."  Mrs.  Flynn  was  able  to  use 
WBNX  and  WLIB  New  York  "to  promote  the 
Communist  Party  line,"  Sen.  Butler  said. 

Ban  on  Racing  Information 
Proposed  Again  in  Senate 

TRANSMISSION  in  interstate  commerce  of 
betting  and  related  information  on  horse  and 
dog  races — except  as  news  reporting  by  the 
various  communications  facilities — would  be 
prohibited  in  a  proposal  introduced  last  week 
by  Sen.  Price  Daniel  (D-Tex.). 

The  proposal — introduced  as  a  joint  resolu- 
tion— is  almost  identical  to  the  amended  ver- 
sion of  a  bill  (S  3542)  introduced  in  the  second 
session  of  the  83d  Congress  by  Sen.  John  W. 
Bricker  (R-Ohio).  The  Bricker  bill  failed  pas- 
sage in  the  closing  days  of  the  83d  Congress 
on  calls  of  the  Senate  calendar  [B*T,  Aug.  23, 
16.  1954]. 

The  only  difference  between  Sen.  Daniel's 
bill  and  Sen.  Bricker's,  as  amended,  is  that  the 
new  measure  applies  to  bets  and  wagers  and 
similar  information  on  a  "horse  or  dog  racing 
event  or  contest,"  while  the  Bricker  proposal 
specified  "sporting  event  or  contest." 

Rep.  Kenneth  Keating  (R-N.  Y.)  also  has 
introduced  legislation  against  transmission  of 
gambling  information  [At  Deadline.  Jan.  10]. 

Federal  Copyright  Commission 
Proposed  in  Bill  by  Thompson 

A  FEDERAL  commission  to  study  copyright 
laws  and  make  recommendations  for  their  re- 
vision is  proposed  in  a  bill  (HR  2677)  intro- 
duced by  Rep.  Frank  Thompson  Jr.  (D-N.  J.). 
In  commenting  on  the  need  for  such  a  com- 
mission, he  said  inventors  are  better  protected 
by  patent  laws  than  composers  by  copyright 
laws. 

The  13 -man  commission  would  include  seven 
persons  appointed  by  the  President,  three  from 
the  Senate  named  by  the  vice  president  and 
three  from  the  House  appointed  by  the  speaker. 
The  President  also  would  designate  the  chair- 
man. 

The  commission  would  make  its  report  and 
recommendations  to  the  first  regular  session 
of  Congress  meeting  more  than  a  year  after 
enactment  of  the  bill. 
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Record-Film  Rule  Unnecessary, 
NARTB  Asks  FCC  to  Change  It 

BROADCASTERS  would  be  required  to  iden- 
tify recorded  or  filmed  programs  as  such  only 
if  the  element  of  time  is  important,  according 
to  amendments  to  FCC  regulations  offered  by 
NARTB  in  a  petition  last  week. 

NARTB,  in  an  amendment  offering  substitute 
language  for  Sees.  3.188,  3.288  and  3.653  of 
FCC's  rules  and  regulations,  said  such  pro- 
grams should  be  broadcast  or  telecast  with 
identification  only  if  the  time  element  is  im- 
portant and  the  presentation  of  a  filmed  or 
recorded  program  would  create  the  impression 
on  listeners  or  viewers  that  the  event  or  pro- 
gram is  occurring  simultaneously  with  the 
broadcast. 

The  broadcaster  would  not  be  required  to 
identify  recorded  or  filmed  programs  of  one 
minute  or  less  under  the  NARTB  proposal. 

NARTB  cited  reasons  in  asking  for  the  rule 
change  as  "the  tremendous  technical  advances 
in  the  fields  of  recording,  transcription,  broad- 
casting, and  telecasting  as  well  as  the  existence 
of  a  considerably  more  sophisticated  listener 
and  viewer  response." 

Only  passive  interest  by  licensees  themselves 
was  responsible  for  the  failure  by  the  FCC  to 
adopt  its  own  similar  proposals  in  1944  and 
1946,  NARTB  said. 

The  safeguard  of  an  announcement  is  war- 
ranted only  for  programs  dependent  upon  time- 
liness and  general  public  significance,  such  as 
newscasts,  political  speeches,  panels,  forums, - 
news  commentators  and  special  events,  NARTB 
said. 

NARTB  said  such  announcements  often 
detract  from  program  continuity  and  irritate 
viewers  and  listeners.  The  association  added 
that  public  interest  considerations  warrant  re- 
ception "free  from  the  obvious." 

$200,000  for  Commerce  Probes 

THE  Senate  Rules  Committee  last  week  re- 
ported favorably  on  a  resolution  (S  Res  13) 
which  would  authorize  Chairman  Warren  G. 
Magnuson's  Senate  Commerce  Committee 
$200,000  to  continue  its  special  studies  and  in- 
vestigations from  Feb.  1,  1955,  to  Jan.  31,  1956. 
The  measure,  expected  to  be  approved  by  the 
Senate,  now  goes  on  the  Senate  calendar. 

The  Commerce  Committee  currently  is  in-  i 
vestigating  the  tv  networks  and  uhf-vhf  prob- 
lems (see  story,  page  66). 

Kieve  Named  to  USIA  Post 

ROBERT  S.  KIEVE,  a  member  of  the  White 
House  staff  who  for  the  past  two  years  has  been 
assisting  in  the  writing  of  speeches  and  mes- 
sages by  the  President,  has  been  appointed  spe- 
cial assistant  in  the  office  of  the  director,  U.  S. 
Information  Agency.  Mr.  Kieve  will  work  with 
Abbott  Washburn,  deputy  director  of  USIA. 
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BITNERS  BUY  TWO  MINNEAPOLIS  TV'S; 
WTVW  (TV)  SALE  SNAGS;  WTAP  (TV)  SOLD 

Indiana-Michigan  broadcasters  pay  $3  million  for  share-timers 
WTCN-TV  and  WMIN-TV  plus  WTCN-AM.  Former  WTVW  chairman 
will  challenge  Hearst's  purchase  of  station,  apply  for  the  facility  him- 
self. WHIZ-AM-TV  owners  buy  Parkersburg-Marietta  tv  for  $200,000. 


THE  LURE  of  tv  station  acquisitions  reached 
out  to  three  cities  last  week,  touching  Minne- 
apolis-St.  Paul,  Milwaukee  and  Parkersburg, 
W.  Va. 

•  In  Minneapolis,  Indiana-Michigan  broad- 
caster Harry  M.  Bitner  and  son  bought  share- 
time  ch.  11  stations  WTCN-TV  and  WMIN-TV 
for  $3,135,000.  Purchase  includes  WTCN  radio. 

•  In  Milwaukee,  the  Hearst  Corp.'s  two-week- 
old  $2  million  purchase  of  eh.  12  WTVW  (TV) 
threatened  to  come  unstuck  when  L.  F.  Gran, 

;  chairman  of  the  board  of  that  station  until 
he  resigned  Jan.  26,  informed  the  FCC  that  he 
intended  to  apply  for  the  ch.  12  facility  himself. 

•  In  Parkersburg,  the  Zanesville  Publishing 
Co.,  owner  of  WHIZ-AM-TV  in  that  Ohio  city, 
bought  ch.  15  WTAP  (TV)  Parkersburg-Mari- 

:     etta  (Ohio)  for  $200,000. 

All  are  subject  to  the  customary  FCC  ap- 
proval. 

•  In  other  areas,  applications  were  filed  by 
WEMP  Milwaukee  to  buy  the  facilities  of 
WCAN  Milwaukee;  by  Foster  &  Associates  Inc. 
to  buy  the  present  WEMP  facilities,  and  by- 
NBC  to  buy  ch.  30  WKNB-AM-TV  New 
Britain.  Conn.,  upon  relocation  of  its  tv  trans- 
mitter site. 

Minneapolis-St.  Paul 

Application  for  the  purchase  of  the  Minne- 
apolis-St. Paul  stations  is  due  to  be  filed  within 
the  next  few  weeks.  The  $3,135,000  selling 
price,  covering  $1.9  million  for  WTCN-AM-TV 
and  $1,235,000  for  WMIN-TV,  compares  with 
the  $3.95  million  that  Cowles  Publishing  Co. 
.  (Minneapolis  Star  and  Tribune)  paid  for  CBS' 
47%  ownership  of  WCCO-AM-TV  Minneapolis 
last  year  [B«T,  Nov.  8,  1954]. 

The  Twin  Cities  tv  stations,  with  316  kw  and 
on  the  air  since  Sept  1,  1953,  are  affiliated  with 
ABC  and  represented  by  Blair-Tv  Inc.  WTCN 
is  on  1280  kc,  with  5  kw  day.  and  1  kw 
night.  WTCN-AM-TV,  assigned  to  Minne- 
apolis, is  owned  by  Robert  Butler  and  asso- 
ciates. WMIN-TV  St.  Paul,  is  owned  by  N.  L. 
Bentson  and  associates.  They  also  own  KELO- 
AM-TV  Sioux  Falls,  S.  D.  and  have  a  10% 
interest  in  WRFW  Eau  Claire,  Wis.  Mr.  Bent- 
son  sold  WMIN-AM-FM  St.  Paul  to  the  W.  F. 
Johns  interests  last  year.  Previously,  he  held 
an  interest  in  KTLV  (TV)  Rapid  City,  S.  C, 
the  grant  of  which  was  surrendered  to  the  FCC. 
Mr.  Bentson  is  still  a  stockholder  in  an  applica- 
tion for  Watertown,  S.  D..  ch.  3  at  Florence, 
S.  D. 

Other  tv  stations  in  the  Twin  Cities  are  NBC- 
affiliated  ch.  5  KSTP-TV,  CBS-affiliated  ch. 
4  WCCO-TV  and  DuMont-affiliated  ch.  9 
KEYD-TV.  There  are  more  than  570,000  tv 
sets  accredited  to  the  Twin  Cities. 

The  Minneapolis-St.  Paul  stations  actually 
are  being  bought  by  Consolidated  Television  & 
Radio  Broadcasters  Inc.,  licensee  of  WFBM- 
AM-TV  Indianapolis  and  of  WEOA  Evansville. 
Ind.,  and  parent  company  of  WOOD-AM-TV 
Grand  Rapids  and  of  WFDF  Flint.  Mich.  The 
firm  is  still  fighting  for  tv  grants  in  Evansville 
and  Flint.  In  Flint  the  Bitner  application  was 
denied  primarily  because  of  the  FCC's  diversi- 


fication policy.  In  Evansville,  the  examiner 
proposed  to  deny  the  Bitner  application  on  the 
same  grounds.  Appeal  from  the  Commission's 
Flint  decision  has  been  filed  with  the  U.  S. 
Court  of  Appeals  in  Washington. 

WFBM-TV  holds  a  primary  ABC  affiliation, 
but  also  carries  CBS  and  NBC  programs. 
WOOD-TV  is  a  basic  NBC  affiliate,  and  also 
carries  ABC  and  DuMont. 

The  Bitner-owned  radio  and  tv  properties 
were  changed  into  a  corporate  structure  late 
last  year,  which  also  saw  a  block  of  160,000 
shares  sold  to  the  public  [B*T,  Nov.  29,  1954]. 
Harry  M.  Bitner  Sr.,  former  publisher  of  the 
Hearst-owned  Pittsburgh  Sun-Telegraph,  is 
chairman  of  Consolidated;  Harry  M.  Bitner  Jr. 
is  president  of  the  company. 

Negotiations  for  the  Minneapolis-St.  Paul 
purchases  were  handled  by  Philip  L.  Kelser  and 
Assoc.,  New  York  financial  consultants. 

In  a  letter  to  the  FCC  Thursday,  filed  by 
Washington  attorney  Marcus  Cohn,  it  was  re- 
vealed that  Mr.  Gran  (theatre  and  real  estate 
owner)  had  objected  to  the  sale  of  WTVW  to 
Hearst  Corp.,  and  had  also  offered  to  buy  the 
station  "on  terms  and  conditions  comparable 
to  those  of  the  Hearst  Corp."  the  letter  advised 


the  Commission  that  an  application  for  ch.  12 
was  being  prepared  by  Mr.  Gran,  and  that  a 
petition  requesting  a  hearing  on  the  Hearst 
purchase  of  WTVW  would  also  be  filed. 

Mr.  Gran,  in  addition  to  being  board  chair- 
man of  Milwaukee  Area  Telecasting  Corp., 
licensee  of  WTVW,  is  a  38%  stockholder. 
WTVW  began  operating  last  year  following  a 
merger  agreement  among  four  applicants.  These 
were  WEMP  and  WFOX  Milwaukee,  Kolero 
Telecasting  Co.  and  Milwaukee  Area.  Each 
holds  options  to  buy  varying  amounts  of  stock 
in  Milwaukee  Area.  After  such  options  are 
exercised,  Mr.  Gran's  holdings  would  be  re- 
duced to  12%. 

In  a  detailed  report  of  his  activities  to  pre- 
vent the  board's  approval  of  the  sale  of  WTVW 
to  Hearst,  Mr.  Gran  said  he  heard  about  ne- 
gotiations to  sell  the  ch.  12  facility  to  Hearst 
early  in  December  last  year.  The  station  be- 
gan operating  Nov.  15,  1954.  He  said  the  de- 
sire to  sell  was  occasioned,  he  understood,  by 
the  belief  that  WTVW  was  going  to  lose  its 
ABC  affiliation.  He  also  said  he  was  told  that 
Hearst  was  going  to  merge  with  another  ap- 
plicant in  their  bid  for  ch.  6  in  Milwaukee's 
suburb  of  Whitefish  Bay.  At  a  Dec.  17  meet- 
ing to  discuss  the  Hearst  offer  to  buy,  Mr. 
Gran  said  he  offered  to  take  over  the  station 
and  reimburse  all  stockholders.  Again  at  a 
Jan.  4  meeting,  he  presented  a  second  proposal 
to  take  over  the  station,  Mr.  Gran  said. 

It  was  indicated  in  Mr.  Gran's  statement 
that  he  voted  in  favor  of  selling  WTVW  to 
Hearst  Corp.,  but  under  protest. 

In  its  application  to  purchase  the  ch.  12 
facility,  Hearst  also  asked  that  its  application 
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DRAWING  UP  papers  for  sale  of  WTCN-AM-TV  and  WMIN-TV  Minneapolis-St.  Paul 
to  Harry  M.  Bitner  and  associates  for  $3.15  million  are  these  principals  (I  to  r):  front, 
N.  L.  Bentson,  president  of  WMIN-TV;  Amos  S.  Deinard,  attorney  for  WMIN-TV;  Harry 
M.  Bitner  Jr.,  president  of  the  buying  firm,  Consolidated  Tv  &  Radio  Bcstrs.  Inc.,  licensee 
of  WFBM-AM-TV  Indianapolis  and  WEOA  Evansville,  Ind.;  Walter  Butler,  assistant  to 
president,  WTCN-TV;  Back  row,  William  F.  Kiley,  Consolidated  vice  president;  Philip 
L.  Kelser,  New  York  financial  counsel  who  negotiated  the  sale;  William  Koplovitz, 
Washington  attorney  for  Consolidated;  Jack  Smith,  Consolidated  attorney,  and  Milton 
H.  Altman,  attorney  for  WTCN-TV. 


for  Whitefish  Bay's  ch.  6  be  withdrawn  [B*T, 
Jan.  24].  It  had  been  one  of  the  three  appli- 
cants for  ch.  6  there.  The  others  are  WMIL 
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and  Independent  Television  Inc. 

The  Milwaukee  revolt  came  three  weeks 
after  the  FCC  approved  the  CBS  purchase  of 
ch.  19  WOKY-TV  Milwaukee  for  $335,000 
and  its  additional  purchase  of  studio  and  trans- 
mitter facilities  of  ch.  25  WCAN-TV  Milwau- 
kee for  an  adjusted  figure  of  $500,000  [B»T, 
Jan.  17]. 

Parkersburg 

First  purchase  of  a  uhf  station  by  another 
uhf  station  took  place  last  week  when  it  was 
announced  that  the  Zanesville  (Ohio)  Publish- 
ing Co.  (WHIZ- AM-TV -Zanesville  Signal  and 
Times-Recorder)  had  bought  ch.  15  WTAP 
(TV)  Parkersburg,  W.  Va.  WHIZ-TV  operates 
on  ch.  18. 

Although  the  purchase  price  was  not  re- 
vealed, it  was  understood  the  Parkersburg 
station  was  being  bought  from  Howard  L. 
Chernoff  and  associates  for  approximately 
$200,000.  WTAP,  affiliated  with  ABC  and  Du- 
Mont  and  represented  by  Forjoe  Inc.,  began 
operating  in  November  1953.  It  is  credited 
with  30,000  tv  sets  in  its  market.  Mr.  Chernoff 
is  a  former  West  Virginia  and  San  Diego, 
Calif.,  broadcaster.  He  has  been  acting  as  con- 
sultant to  Sen.  Harley  M.  Kilgore  (D-W.  Va.), 
chairman  of  84th  Congress'  Senate  ludiciary 
Committee,  on  a  proposed  Senate  probe  of 
monopoly  in  broadcasting.  Mr.  Chernoff  and 
his  associates  also  own  WTBO-AM-TV  Cum- 
berland, Md. 

WHIZ-TV  began  operating  in  May  1953  and 
is  affiliated  with  all  four  tv  networks.  It  is 
represented  by  John  E.  Pearson  Co.  It  counts 
45,000  tv  sets  in  its  coverage  area. 

Parkersburg  is  a  little  more  than  50  miles 
from  Zanesville. 

Clay  Littick,  principal  owner  of  the  Zanes- 
ville radio-tv-newspaper  properties,  said  that 
one  of  the  principal  reasons  for  the  purchase 
was  that  the  Parkersburg-Marietta  (Ohio)  area 
was  one  of  the  fastest  growing  sections  in  the 
Ohio  Valley,  with  Remington-Rand,  duPont, 
Libby-Owens-Ford,  Corning,  Union  Carbide 
and  American  Cyanimide,  among  others,  hav- 


ing built  new  plants  there  during  the  past  five 
years.  He  also  said  the  stations  will  be  oper- 
ated separately. 

Milwaukee— New  Britain 

In  two  applications  for  FCC  approval,  pur- 
chase of  the  present  1250  kc,  5  kw  facilities  of 
WCAN  Milwaukee  by  WEMP  Milwaukee  for 
$250,000,  and  sale  of  WEMP's  present  1340 
kc,  250  w  facilities  by  a  Texas  group  including 
James  H.  Foster  and  Barton  R.  Gordon  B. 
McLendon  for  $200,000  were  filed. 

WEMP  balance  sheet  for  Dec.  1,  1954, 
showed  total  assets  of  $368,384  and  current 
assets  of  $238,573.  Total  current  liabilities 
were  shown  as  $86,140  and  earned  surplus  as 
$207,244.  WEMP  reported  net  income  after 
all  taxes  of  $33,435  in  1952,  $34,594  in  1953 
and  $53,766  estimated  for  11  months  of  1954. 
WEMP  is  owned  by  A.  N.  Spheeris  and  asso- 
ciates, including  24.5%  by  the  Minnesota 
Tribune  Co.  Minnesota  Tribune  Co.  owns  50% 
of  Mid-Continent  Radio-Television  Inc.,  which 
is  53%  owner  of  WCCO-AM-TV  Minneapolis. 
It  is  also  a  14.6%  owner  of  the  Minnesota  Star- 
Tribune  Co.  (Cowles),  which  is  the  47%  owner 
of  WCCO  stations.  WEMP  holds  an  option 
to  buy  30%  -of  ch.  12  WTVW  Milwaukee. 

WCAN  balance  sheet  as  of  Oct.  31,  1954, 
showed  total  assets  of  $984,676,  with  current 
assets  $198,572.  Total  current  liabilities  were 
shown  as  $163,451.  The  balance  sheet  also 
showed  a  radio  loss  for  10  months  in  1954  of 
$20,152  and  a  tv  profit  for  the  same  period  of 
$174,047.  WCAN-TV  operates  on  ch.  25  and 
was  affiliated  with  CBS-TV.  Stations  are  owned 
by  Lou  Poller  and  associates.  Mr.  Poller  also 
owns  51%  of  WARL-AM-FM  Arlington,  Va. 
(Washington,  D.  C,  area). 

Purchasers  of  the  present  WEMP  facilities  are 
James  H.  Foster,  president  of  a  vitamin  and 
chemical  company;  the  McLendons.  who  own 
KLIF-AM-TV  Dallas,  KELP-AM-TV  El  Paso 
and  KTLG  (TV)  Corpus  Christi  and  are  former 
executives  of  the  defunct  Liberty  Broadcasting 
System;  C.  W.  (Bill)  Weaver,  and  Dorothy 
Marring.  None  of  the  McLendon's  tv  stations 
are  operating  as  yet.  Mr.  Weaver  is  scheduled 
to  be  the  general  manager  of  the  Milwaukee 
station. 

Sale  of  WEMP's  present  facilities  to  the 
Texas  group  is  contingent  on  FCC  approval  of 
its  purchase  of  WCAN. 

WEMP's  purchase  by  the  Texas  group  has 
been  challenged  by  WMIL  Milwaukee.  It  an- 
nounced three  weeks  ago  that  it  planned  to  ap- 
ply for  the  present  WEMP  facilities  in  com- 
petition to  the  Foster-McLendon  application  j 
[B*T,  Jan.  17].    WMIL"  is  now  operating  on 


"KRIZ  Phoenix  advertised  these 
dresses  as  cut  to  almost  nothing." 
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AT  THE  tape  cutting  ceremonies  marking  the  formal  opening  of  the  new  Television 
Center  of  V/GLV  (TV)  Easton,  Pa.,  are  (I  to  r)  John  Reed  Porterfield,  general  manager; 
Rev.  George  A.  Creitz,  local  pastor  who  conducts  a  weekly  program  on  WGLV;  Tom 
Grant,  programming  and  production  director;  J.  L  Stackhouse,  president  of  WGLV 
Inc.  and  the  Easton  Publishing  Co.;  Mayor  Francis  Moule  of  Phillipsburg,  and 
Mayor  Robert  W.  Morse  of  Easton. 


1290  kc  with  1  kw  daytime. 

In  filing  its  application  for  the  purchase  of 
the  CBS-affiliated  ch.  30  WKNB-TV  and  sister 
WKNB  New  Britain  for  $606,994  from  Julian 
Gross  and  associates  [B«T.  Jan.  10],  NBC  re- 
ported it  would  spend  $668,640  in  relocating 
the  uhf  station's  antenna  atop  Mt.  Higby  to 
provide  Hartford-New  Britain-New  Haven  cov- 
erage with  1,000  kw  power.  Antenna  will  be 
750  ft.  above  average  terrain  and  274  ft.  above 
ground,  the  application  revealed. 

•Purchase  agreement  showed  that  NBC  pro- 
posed to  pay  Mr.  Gross  and  Peter  B.  Kennedy 
$15,000  and  William  H.  Ray  $9,000  per  year 
for  three  years  to  remain  as  executives  of  the 
stations. 

Total  assets  of  the  New  Britain  stations,  as 
of  Oct.  31,  1954,  were  shown  to  be  $885,185, 
with  current  assets  $171,655.  Current  liabilities 
were  listed  as  $180,435  and  earned  surplus  as 
$49,778. 

Purchase  of  WKNB  stations,  the  application 
declared,  was  contingent  on  FCC  approval  of 
the  antenna  change. 

The  WKNB  purchase  is  NBC's  first  move  into 
commercial  uhf  ownership.  The  network  owns 
its  limit  of  five  vhf  tv  stations. 


E.  K.  HARTENBOV/ER,  general  manager 
of  KCMO-TV  Kansas  City,  Mo.,  throws  a 
scoop  of  earth  during  ground-breaking 
ceremonies  for  the  station's  new  tower. 
T.  L.  Evans  (I),  executive  committee  chair- 
man, and  C.  E.  Breazeal,  assistant  man- 
ager, look  on. 
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WGLV  (TV)  Dedicates 
New  Television  Center 

FORMAL  dedication  of  the  new  Television  Cen- 
ter of  WGLV  (TV)  Easton,  Pa.,  was  held  Jan. 
23,  with  an  estimated  10,000  to  15,000  local  cit- 
izens turning  out  to  view  the  new  tv  plant. 

WGLV,  which  began  regular  programming 
Aug.  14,  1953,  is  affiliated  with  ABC  and  Du- 
Mont.  Its  new  tv  plant  is  a  renovated  school 
building  and  houses  the  offices,  studios,  film 
facilities,  sales,  promotion  and  traffic  depart- 
ments. Before  moving  into  the  Television  Cen- 
ter, WGLV.  operating  on  ch.  57,  originated 
studio  programs  from  its  transmitter  site  at 
Gaffney  Hill,  Williams  Township. 

The  new  equipment,  purchased  to  improve 
film  transmission  and  studio  originations,  in- 
includes  a  vidicon  film-slide  camera  and  projec- 
tor, synchronizing  generator,  two  camera  chains, 
a  special  effects  generator  and  multi-channel 
switchers. 

WDTV(TV)  Pittsburgh 
Changes  Call  to  KDKA-TV 

WESTINGHOUSE  Broadcasting  Co.'s  WDTV 
(TV)  Pittsburgh  officially  becomes  KDKA-TV 
at  noon  today  (Monday).  The  changeover  will 
be  announced  on  the  News  at  Noon  show  by 
Bill  Burns,  news  director.  Westinghouse  execu- 
tives who  will  appear  on  the  show  include 
Gwilyn  Price,  president  of  Westinghouse  Elec- 
tric Corp.;  Chris  I.  Witting,  president  of  WBC, 
and  Harold  Lund,  general  manager  of  KDKA- 
TV.  Mayor  David  L.  Lawrence  will  appear  to 
officially  proclaim  KDKA-TV  Week. 

The  Pittsburgh  vhf  was  acquired  from  the 
DuMont  Television  Network  last  December. 

A  week  of  special  activities  will  be  touched 
off  at  9  a.m.  today  when  Mr.  Witting  meets 
with  the  KDKA-TV  staff.  At  10  a.m.  a  West- 
inghouse exhibit  will  be  opened  in  the  station's 
building.  Later  in  the  afternoon  5,000  balloons, 
marked  with  the  KDKA-TV  call,  will  be  re- 
leased. Some  of  the  balloons  will  contain  $2 
bills,  representing  the  station's  ch.  2  assignment. 
A  helicopter  will  tow  a  KDKA-TV  banner. 

In  the  early  evening  there  will  be  a  reception 
and  a  fireworks  display  will  be  set  off  at  8  p.m. 
At  10  p.m.  Betty  Furness  will  salute  the  station 
on  CBS-TV's  Studio  One,  which  is  sponsored 
by  Westinghouse  Electric. 


DOGGONE 
SPY  STORIES 
SINCE 
MATA  HARI 


And  CESAR  ROMERO  stars  in  them 
as  Steve  McQuinn,  globe-trotting 
diplomatic  courier.  The  people  you 
want  to  reach  will  follow  Romero  .  . 

into  a  strange  adventure  which 
starts  in  a  Budapest  prison  .  . 

on  the  trail  of  a  missing  scientist  in 
Tangier  .  .  . 

through  a  near  uprising  in 
Casablanca  .  .  . 

on  a  rescue  mission  in  Ankara  .  .  . 

as  he  risks  his  life  for  a  lady  in 
Madrid  .  .  . 

even  to  the  inner  chambers  of  the 
fabulous  Scotland  Yard. 

What  a  show!  What  a  star!  What  a 
sure-fire  selling  vehicle!  Better 
reserve  your  market  .  .  .  now! 

CESAR  ROMERO,  starring  in  .  . 


ABC  FILM 
SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y. 
CHICAGO  •  ATLANTA  •  HOLLYWOOD  •  DALLAS 
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CBS  NAMES  FIVE 
TO  WOKY-TV  POSTS 

Network's  new  Milwaukee  uhf 
is  slated  to  change  its  call  to 
WXIX  (TV)  Feb.  20. 

TELEVISION-trained  personnel  from  CBS  in 
New  York  and  Los  Angeles  have  been  appoint- 
ed to  head  departments  at  WOKY-TV  Milwau- 
kee, according  to  Edmund  C.  Bunker,  newly- 
named  general  manager  of  the  outlet  recently 
purchased  by  CBS.  Change  of  the  station's  call 
letters  to  WXIX  (TV)  is  slated  to  become 
effective  Feb.  20. 

Involved  in  the  transfer  are  the  following: 
Leon  Drew,  program  manager;  Theodore  F. 
Shaker,  general  sales  manager;  John  Lathrop 
Viemeister,  business  manager;  Arthur  F.  Scho- 
enfuss,  director  of  operations,  and  By  Colvig, 
publicity-promotion  director. 

Mr.  Drew  moves  to  the  Milwaukee  station 
from  KNXT  (TV)  Los  Angeles  where  he  was 
production  manager.  He  formerly  was  pro- 
ducer-director with  John  B.  Rogers  Producing 
Co.  and  Geller  Theatre,  Hollywood.  Mr.  Col- 
vig, also  of  the  KNXT  staff,  was  assistant  sales 
promotion  director  there.  He  spent  four  years 
with  the  Western  Div.  of  ABC  as  a  promotion 
department  copywriter  until  he  joined  KNXT 
in  1952. 

Both  Mr.  Viemeister  and  Mr.  Schoenfuss 
move  to  Milwaukee  from  CBS-TV  New  York, 
where  they  served  as  assistant  to  the  budget 
director  and  engineer  in  charge  of  studios, 
respectively. 

Mr.  Shaker  joined  CBS  Television  Spot  Sales, 


RCA  TUBES  ^ 

in  stock  at  'Mi^S 
A 1 1 1  FA  I  A'^iT^ 


IMMEDIATE 
DELIVERY 


RCA-5820.  General  Purpose 
Image  Orthicon  —  in  stock  at 
ALLIED.  RCA-5820,  $1200 

RCA-10SP4.  Monitor  Kine- 
scope—  in  Stock.     RCA-10SP4,  $64.50 

Our  prices  and  conditions  of  sale  are 
identical  to  those  of  the  manufacturer. 
Look  to  ALLIED  for  prompt  delivery 
of  all  RCA  Broadcast-type  tubes.  Let  us 
save  you  time  and  effort. 


MR.  DREW 


MR.  SHAKER 


MR.  VIEMEISTER         MR.  SCHOENFUSS  MR.  COLVIG 


Chicago,  in  1951,  moving  to  the  New  York 
staff  as  an  account  executive  in  1952.  Before 
his  network  association,  he  was  a  salesman 
with  the  Katz  Agency,  Chicago. 

Three  New  Tv's  Plan 
Mid-February  Starts 

THREE  new  tv  stations,  all  opening  up  new 
local  markets,  have  reported  they  will  begin 
regular  programming  my  mid-February. 

KRCG  (TV)  Jefferson  City,  Mo.,  will  begin 
commercial  programming  Feb.  13  as  a  primary 
interconnected  CBS-TV  affiliate.  The  ch.  13  sta- 
tion will  be  represented  by  Hoag-Blair  Co.  and 
operate  with  105  kw.  The  call  letters  are  in 
memory  of  the  late  Robert  C.  Goshorn,  owner 
of  KWOS  there  and  the  News  Tribune  pub- 
lications, who  first  applied  for  the  vhf  channel 
just  before  the  freeze.  His  daughter,  Mrs. 
Frank  G.  Handy,  is  president  and  general  man- 
ager of  KRCG. 

WFLA-TV  Tampa,  Fla.,  which  went  on  reg- 
ular test  patterns  last  week,  expects  to  begin 
regular  programming  sometime  in  February. 
The  ch.  8  station  will  be  affiliated  with  NBC.  It 
claims  135,925  tv  sets  in  a  26-county  coverage 
area.  WFLA-TV  will  be  represented  by  Blair 
Tv  Inc. 

KTVF  (TV)  Fairbanks,  Alaska,  the  first  tv 
there  and  the  third  for  Alaska,  has  set  Feb. 
15  as  its  starting  date.  The  ch.  11  station  is 
owned  by  Northern  Television  Inc.,  which 
owns  KTVA  (TV)  Anchorage.  Walt  Welch,  on 
the  staff  of  KTVA  since  it  began  operation  in 
December  1953,  will  be  manager  of  KTVF. 
A.  G.  Hiebert  is  president  and  general  manager 
of  Northern  Tv. 

Storer's  Ch.  8  WXEL  (TV) 
increases  Power  to  316  Kw 

WXEL  (TV)  Cleveland  was  scheduled  to  in- 
crease its  power  yesterday  (Sunday)  to  316  kw, 
the  maximum  allowed  for  the  ch.  8  station.  The 
power  boost  will  be  provided  by  a  new  RCA 
50  kw  transmitter  and  12-bay  superturnstile 
antenna  atop  the  778-ft.  tower. 

The  station  formerly  was  operating  with  46 
kw.  This  is  the  third  increase  since  it  went  on 
the  air  in  December  1949.  The  new  equipment 
installation  was  supervised  by  RCA  engineers 
and  the  WXEL  engineering  staff  under  the 
direction  of  Harold  Brinkman,  chief  engineer. 
Mr.  Brinkman  said  WXEL's  coverage  area  will 
now  include  the  area  within  a  90-mile  radius 
from  the  transmitter  site  at  Parma,  Ohio. 

WXEL  was  acquired  by  Storer  Broadcasting 
Co.  Nov.  17,  1954,  and  will  become  a  primary 
CBS-TV  affiliate  March  1.  Installation  of  the 
new  transmitter  cost  more  than  $300,000,  ac- 
cording to  Franklin  Snyder,  managing  director. 


CBS  Spot  Sales  Compares 
Radio,  Newspaper  Ad  Costs 

LATEST  presentation  prepared  and  distributed 
by  the  sales  promotion  department  of  CBS 
Radio  Spot  Sales,  released  last  week,  is  "Radio 
Vs.  Newspapers  in  14  Major  Markets."  It  was 
prepared  for  the  station  representative  organiza- 
tion under  the  direction  of  Sherril  Taylor,  sales 
promotion  manager. 

The  content  asserts  that  radio  is  the  only 
advertising  medium  capable  of  reaching  close  to 
100%  of  any  market.  To  approach  the  satura- 
tion coverage  of  radio  a  newspaper  advertiser 
"would  have  to  buy  an  entire  complement  of 
newspapers  published  in  the  area,"  the  presenta- 
tion claims. 

To  illustrate,  the  presentation  points  out  that  • 
in  New  York  35  newspapers  would  have  to  be 
purchased  by  an  advertiser  in  order  to  cover 
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COL.  J.  H.  LONG  (c),  president  of  WSAZ 
Inc.,  participates  in  switch-throwing  cere- 
monies putting  into  operation  the  new 
1,253-ft.  tower  of  WSAZ-TV  Huntington, 
W.  Va.,  which  was  installed  at  a  cost  of 
nearly  $600,000.  Also  taking  part  in  the 
ceremony  are  Lawrence  H.  Rogers  (stand- 
ing), vice  president-general  manager  of 
WSAZ  Inc.;  Herman  Jividen  (rear),  WSAZ- 
TV  -engineer,  and  Mickey  Roth,  who  di- 
rected the  special  show.  Mr.  Rogers  said 
the  new  installation  will  bring  "new,  im- 
proved television  service  to  nearly  250,- 
000  homes  .  .  ."  and  expected  increases 
in  signal  over  a  100-mile  radius. 
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(the  basic  service  area  of  WCBS  New  York.  In 
Chicago  and  Los  Angeles,  12  and  19  papers, 
respectively,  are  required  daily  to  equal  the 
'basic  coverage  of  WBBM  Chicago  and  KNX 
jLos  Angeles. 

The  presentation  reveals  that  in  14  major 
markets  there  has  been  an  increase  of  32.9% 
in  radio  homes  since  1946.  Despite  a  circula- 
tion dip  in  newspapers  in  the  same  period,  line 
rates  have  increased  43%  in  the  14  CBS  Radio 
Spot  Sales  markets.  By  comparison,  radio  rates 
have  risen  16.4%  in  the  daytime  and  decreased 
6.6%  at  night. 

CBS  Radio  Spot  Sales  represents  WCAU  Phila- 
delphia, WTOP  Washington.  WEEI  Boston.  KCBS 
San  Francisco.  WCCO  Minneapolis-St.  Paul, 
KMOX  St.  Louis,  WBT  Charlotte,  WRVA  Rich- 
mond, KSL  Salt  Lake  City,  KOIN  Portland,  Ore., 
and  WMBR  Jacksonville,  Fla.,  in  addition  to 
WCBS,  WBBM  and  KNX. 

WABC-TV  Debuts  2!/2-Hour 
Daily  Variety  Show  Feb.  28 

NEW  two-and-a-half-hour  variety  show  entitled 
Entertainment  will  debut  on  WABC-TV  New 
York,  Feb.  28.  In  announcing  the  start  of 
the  series,  scheduled  Monday  through  Friday, 
12:30-3  p.  m.  EST,  Ted  Oberfelder,  vice  presi- 
dent and  general  manager,  said  the  show  is 
believed  to  be  the  biggest  local  undertaking 
to  date  in  tv  programming. 

"Entertainment  will  offer  advertisers  an  op- 
portunity unparalleled  in  all  television,"  Mr. 
Oberfelder  said.  This  series  is  offered  for  spon- 
sorship on  a  participating  basis  allowing  for 
25  one-minute  participations  during  each  of  its 
daily  telecasts.  It  will  originate  from  ABC's 
Little  Theatre,  New  York,  before  a  live  audi- 
ence of  about  300  persons. 

Tom  Poston  will  emcee  the  new  show.  Fea- 
tured with  Mr.  Poston  will  be  Bob  Carroll. 
M-G-M  recording  star.  Marion  Colby,  musical 
comedy  star,  and  Ray  McKinley  and  a  12-piece 
orchestra  are  also  included  in  the  permanent 
cast.  Supporting  the  feature  players  will  be  a 
daily  line-up  of  different  acts. 

Raymer's  Packard  Resigns 
To  Become  KICA  President 

GARFIELD  C.  PACKARD,  vice  president  and 
general  manager  of  the  Chicago  office  of  Paul 
H.  Raymer  Co.,  radio-tv  station  representative 
firm,  has  announced  his  resignation,  effective 
today  (Monday),  to  become  president  and  gen- 
eral manager  of  KICA  Clovis,  N.  M. 

Mr.  Packard,  along  with  other  principals, 
purchased  the  1  kw  station  from  DeWitt  Lan- 
dis  for  a  reported  $125,000  late  last  year  [At 
Deadline,  Dec.  27,  1954].  He  had  been  with 
the  Raymer  firm  since  1943  and  previously  was 
radio  department  manager  of  Campbell-Ewald, 
Detroit,  for  eight  years. 

WN EM-TV  Promotes  Travis 

HARRY  E.  TRAVIS  has  been  promoted  to 
general  manager  of 
WNEM-TV  Bay 
City,  Mich.,  succeed- 
ing John  H.  Bone 
who  has  resigned 
but  has  not  revealed 
his  plans,  the  sta- 
tion has  reported. 
Mr.  Travis  has  been 
assistant  general 
manager  of  the  sta- 
tion and  prior  to 
that  was  general 
manager  of  WBKZ- 
TV  Battle  Creek, 
Mich. 


WTAC's  Sleepyhead  Johnson  greets 
New  York  agencymen  Howard  Spokes 
(I)  of  Cunningham  &  Walsh  and  Steve 
Surren  of  Sullivan,  Stauffer,  Colwell 
&  Bayles. 

Happy  Wanderers 

PART  OF  WTAC  Flint,  Mich.,  has  been 
seen  wandering  about  the  country — first 
on  New  York's  Park  Ave.  and  later  at 
busy  downtown  locations  in  Chicago. 
The  mobile  unit  has  been  holding  open 
house  for  agency  people  and  national 
advertisers. 

WTAC's  $12,000  (exclusive  of  broad- 
cast equipment)  rig  consists  of  a  trailer 
and  station  wagon  custom-built  by  the 
Pontiac  Coach  Co.  complete  with  two- 
way  radio  and  kitchen.  Aboard  are  J.  R. 
McKinley,  station  general  manager,  and 
Ted  (Sleepyhead)  Johnson,  WTAC's 
early-bird  disc  jockey.  George  W.  Boi- 
ling and  other  officials  of  the  Boiling  Co. 
were  on  hand  in  New  York  and  Chicago 
to  greet  the  wanderers. 

Mr.  McKinley  said  WTAC,  which  has 
scheduled  the  unit  on  weekly  visits 
throughout  the  station's  coverage  area, 
expects  to  clear  its  investment  in  a  year. 
The  vehicle,  among  other  uses,  will  be 
parked  in  front  of  the  establishments  of 
local  advertisers  of  the  Johnson  show. 
Mr.  Johnson's  regular  morning  broad- 
casts are  originated  from  the  vehicle. 


MR.  TRAVIS 


WGN-TV  Adds  Tv  Equipment, 
Leases  Extra  Storage  Space 

ADDITION  of  another  television  remote  mo- 
bile unit  and  extra  storage  space  for  engineering 
and  production  equipment  has  been  announced 
by  WGN-AM-TV  Chicago,  the  Tribune  outlet. 

The  mobile  unit  includes  a  three-camera 
chain  hookup  and  air-conditioning  at  a  reported 
cost  of  $75,000,  and  is  now  being  put  into  oper- 
ation, according  to  Carl  J.  Meyers,  engineering 
director  of  WGN  Inc. 

The  extra  storage  space  was  leased  at  120  E. 
Illinois  St.  for  a  three-year  period. 

WGN-TV  also  reported  work  has  begun  on 
a  311-ft.  tubular  steel  tower  on  the  39th  floor 
of  the  new  Prudential  Insurance  Bldg.  It  will 
support  a  new  12-bay  antenna  914  feet  above 
ground  level. 

After  installation  of  the  antenna  and  a  50  kw 
RCA  transmitter.  WGN-TV  will  increase  from 
120  kw  to  316  kw.  Transmitter  will  be  installed 
at  a  cost  of  $300,000  on  the  40th  floor  where 
the  station  has  an  exclusive  10-year  lease,  and 
is  expected  to  be  in  operation  by  Oct.  1. 


HOW  TO  GO 
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Buy  PASSPORT  TO  DANGER  .  .  .  hottest 

property  available  to  local  and  regional 
advertisers!  This  is  a  brand-new, 
bang-up  show,  the  kind  only  the  big 
networks  can  usually  afford  to  put  on  .  .  . 
and  it's  yours  at  a  remarkably  low  cost, 
well  within  the  reach  of  almost  all  local 
sponsors.  Nothing  else  you  can  buy  gives 
you  a  star  like  this  .  .  .  slick  production 
.  .  .  elaborate  foreign  settings.  And 
what  a  promotion  you  can  build  around 
the  magic  of  Romero's  name!  No  wonder 
Blatz  Beer,  Welch  Grape  Juice,  and 
other  "savvy"  advertisers  have  already 
snapped  it  up.  Better  check  your  market 
. .  .  contact  one  of  the  offices  below. 

CESAR  ROMERO,  starring  in  .  .  . 
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KMBC-TV  Kansas  City's  sales  clinic  on  Jan.  21-22  for  its  representative,  Free  & 
Peters  Inc.,  was  opened  when  Mayor  William  Kemp  (3d  from  I)  welcomed  the 
F&P  delegation.  L  to  r:  Don  Davis,  KMBC-TV  vice  president;  Lloyd  Griffin,  F&P 
New  York;  Mayor  Kemp;  H.  Preston  Peters,  F&P  president;  John  T.  Schilling,  KMBC-TV 
vice  president  and  general  manager,  and  George  Higgins,  KMBC-TV  vice  president 
and  sales  manager  for  the  ch.  9  outlet. 


F&P  Delegation  Briefed 
At  KMBC-TV  SaSes  Clinic 

AN  INTENSIVE  sales  clinic  lasting  a  day  and 
a  half  was  held  by  KMBC-TV  Kansas  City 
for  the  tv  sales  staff  of  its  national  sales  repre- 
sentative, Free  &  Peters  Inc.,  on  Jan.  21  and 
22.  The  clinic  was  devoted  to  briefings  on  the 
Kansas  City  market,  KMBC-TV's  programming 
and  sales  promotion  and  an  analysis  of  national 
sales  problems. 

The  first  session  was  highlighted  by  a  closed- 
circuit  telecast  of  KMBC-TV  local  program- 
ming. A  capsule  synopsis  of  every  local  show 
was  presented  to  the  F&P  delegation,  which 
included  1 1  salesmen  from  offices  in  New  York, 
Chicago,  Fort  Worth,  Detroit  and  Los  Angeles. 
About  40  members  of  the  KMBC-TV  produc- 
tion staff  were  involved  in  the  four-hour-long 
telecast. 

Other  clinic  sessions  included:  a  market 
analysis  of  greater  Kansas  City  by  George  Catts, 
executive  director,  and  Ellsworth  Green,  execu- 
tive secretary,  both  of  the  city's  Chamber  of 
Commerce;  a  special  preview  of  the  KMBC- 
TV  sales  presentation  by  F&P,  which  will  be 
made  to  national  agencies  during  February,  and 
a  four-hour  tour  of  the  new  KMBC-TV  tower- 
transmitter  facilities  on  the  morning  of  Jan.  22. 

Attending  from  Free  &  Peters  were:  H.  Pres- 


ton Peters,  president;  Lloyd  Griffin,  Robert 
Bailey,  Otis  Williams,  Robert  MacNamara  and 
Jack  Brook,  New  York;  William  Tynan,  Rich- 
ard Rothlin  and  John  B.  Sias,  Chicago;  Hal 
Thompson,  Ft.  Worth;  John  A.  Serrao,  Los 
Angeles,  and  Lon  King,  Detroit. 

KMBC-TV  hosts  for  the  clinic  were  Don 
Davis,  first  vice  president;  John  Schilling,  vice 
president  and  general  manager;  George  Higgins, 
vice  president  and  sales  manager;  Mori  Greiner, 
director  of  tv;  Ed  Dennis,  local  tv  sales  man- 
ager, and  Win  Johnston,  tv  sales  service  rep- 
resentative. 

Utica  Stations  Protest 
Council  Coverage  Curb 

VIGOROUS  PROTEST  has  been  lodged  with 
the  Utica  (N.  Y.)  City  Council  by  three  stations 
in  that  city  following  introduction  of  an  ordi- 
nance in  the  Law  &  City  Department's  Com- 
mittee to  bar  tape  recordings  in  the  council 
chamber.  The  proposal  would  permit  only  live 
broadcasts. 

Leading  the  fight  against  the  measure  is 
WIBX,  which  since  1950  has  been  tape-record- 
ing the  twice-monthly  sessions  for  airing  in  a 
30-minute  edited  program.  Elliott  Stewart  of 
WIBX,  secretary  of  the  newly-formed  New 
York  State  Radio  &  Tv  Broadcasters  Assn., 
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asked  council  recognition  of  its  obligation  to 
inform  Utica  citizens  about  council  activities. 
His  stand  was  supported  by  WRUN  and  WKTV 
(TV),  which  do  not  cover  the  council  meetings. 

Michael  Fusco  of  WKTV  said  that  the  sense 
of  an  ordinance  requiring  that  only  the  full  text 
of  proceedings  be  aired,  in  effect,  would  de- 
prive a  station  of  the  right  to  regularly-program 
in  the  public  interest  and  in  "the  best  tradition 
of  news  reporting."  WRUN's  Richard  A.  Clark 
reminded  the  council  that  it  was  an  elected 
body  and  the  "servant  of  the  people"  and  had 
no  right  to  bar  the  public  from  its  deliberations. 

REPRESENTATIVE  APPOINTMENT 

WTTG  (TV)  Washington  appoints  H-R  Tele- 
vision Inc.,  N.  Y.,  effective  today  (Mon.). 

REPRESENTATIVE  PEOPLE 

Joseph  P.  Dowling,  research  and  promotion 
dept.,  Headley-Reed  Co.,  N.  Y.,  promoted  to 
director  of  department,  succeeding  Ralph  Broit- 
man,  resigned. 

Larry  Krasner,  vice  president  and  West  Coast 
manager,  Forjoe  &  Co.,  L.  A.,  father  of  girl, 
Sharon,  Jan.'  17. 


STATION  PEOPLE 

Robert  J.  Bodden,  formerly  manager,  WGEZ 
Beloit,  Wis.,  appoint- 
ed general  manager, 
WSWW  Platteville, 
Wis. 


Emerson  Russell  ap- 
pointed general  man- 
ager, KFUO  Clay- 
ton, Mo.;  Dr.  Her- 
man H.  Hohenstein, 
director  of  KFUO, 
appointed  supervi- 
sor, newly  -  formed 
radio  -  tv  extension 
dept.,  Lutheran 
Church  -  Missouri 
Synod,  owner  of  station. 


MR.  BODDEN 


Shelby  Storck,  director  of  operations,  KETC 
(TV)  St.  Louis,  educational  outlet,  appointed 
general  manager. 

John  H.  Reese,  program  director,  WROL- 
WATE  (TV)  Knoxville,  Tenn.,  appointed  sta- 
tion manager. 

Sliaun  F.  Murphy,  formerly  sales  manager, 
WFIE-TV  Evans-" 
ville,  Ind.,  appointed 
station  manager, 
WTVP  (TV)  Deca- 
tur, 111. 

Walter  C.  Johnson, 

secretary,  Travelers 
Broadcasting  Service 
Corp.  (WTIC-AM- 
FM  Hartford, 
Conn.),  and  assistant 
general  manager  and 
sales  manager  of 
stations,  elected  to 
board  of  directors  of 
Travelers  Broadcasting  Service  Corp. 


MR.  MURPHY 


John  L.  Sinclair  Jr.,  sales  manager,  WCHS 
Charleston,  W.  Va.,  appointed  general  sales 
manager,  WCHS-AM-TV;  Joe  Farris,  formerly 
program  director,  WGKV  Charleston,  ap- 
pointed WCHS  program  director,  succeeding 
Mort  Cohn,  who  becomes  WCHS-TV  program 
director;  Robert  M.  Sinclair,  appointed  WCHS 
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WFIL-TV  Pioneer  Educational  Series  in  Fifth  Year 


WFIL-TV's  Jack  Steck  (I),  executive  program  director,  and  George  A.  Koehler, 
executive  assistant  to  the  general  manager  and  station  representative  on  the 
standing  committee  of  the  WFIL-TV  University  of  the  Air,  conduct  a  two-night 
seminar  on  tv  techniques  for  educators  whose  lectures  are  scheduled. 


THE  WFIL-TV  University  of  the  Air,  de- 
scribed by  the  Philadelphia  station  as  tv's 
first  fulltime  series  of  adult-education  pro- 
grams, is  beginning  its  fifth  year  on  the  air. 

Roger  W.  Clipp,  WFIL-AM-TV  general 
manager,  and  the  24  colleges,  universities 
and  educational  groups  which  participate  in 
the  pioneer  project  are  looking  forward  to 
even  greater  accomplishments  in  the  series 
which  is  presented  Mon.-Fri.  from  11:15 
a.m.  to  noon.  Mr.  Clipp  is  credited  with  con- 
ceiving, guiding  and  lending  that  spark  of 
enthusiasm  to  the  project  needed  to  make 
it  a  success. 

Ten  different  educational  organizations 
each  presents  a  15-week  series  of  college- 
level  courses.    Two  schools  split  the  45- 


minute  period  on  the  same  day  of  each  week 
just  as  though  the  viewer  were  attending  a 
regularly-scheduled  class.  The  audience  is 
even  able  to  purchase,  for  a  nominal  fee,  a 
course  outline  booklet  for  each  semester 
which  enables  the  viewer  to  study  with  the 
course  and  suggests  "outside"  reading  for 
the  curriculum. 

Five  educators  constitute  a  committee, 
chairmanned  by  a  WFIL-TV  executive, 
which  guides  the  series  and  has  decided  upon 
presentations  dealing  with  nuclear  physics, 
philosophy,  economics,  chemistry,  psycholo- 
gy, current  events,  religion,  literature  and 
health.  It  is  this  committee  which  plans  the 
course  of  study  and  picks  the  topics  for  the 
programs. 


retail  sales  manager;  Claude  E.  Wheeler  ap- 
pointed WCHS-TV  retail  sales  manager;  Bob 
A.  Boaz,  formerly  assistant  news  director, 
WHAS-AM-TV  Louisville,  Ky.,  appointed 
WCHS-TV  news  director;  Larry  Naylon, 
KNUZ-TV  Houston,  to  WCHS-TV  as  an- 
nouncer; Daniel  Kirk  and  Lynn  Christian, 
both  formerly  with  KNUZ-TV,  to  WCHS- 
TV  as  directors;  Greta  Dunlap,  traffic  and 
continuity  depts.,  WCHS,  appointed  WCHS- 
TV  traffic  manager;  Carol  Kelly  named 
WCHS  traffic  manager. 

Gordon  R.  Phillips,  program  director,  KTMS 
Santa  Barbara, 
Calif.,  appointed 
station  manager, 
KCOY  Santa  Maria, 
Calif.,  succeeding 
Jack  Newman,  re- 
signed. 

William    J.  Mullen 

appointed  national 
and  regional  sales 
manager,  W  P  O  R 
Portland,  Me. 

Bill    Hartman,  for- 
merly   with  WITH 
Baltimore,  to  WWIN  there  as  sales  manager. 


Dave  Smith,  program  director,  KVET  Austin, 
Tex.,  promoted  to  newly-created  position,  as- 
sistant manager  in  charge  of  programming; 
Wellborn  Dunlop  promoted  to  assistant  man- 
ager in  charge  of  sales,  heading  sales  dept., 
succeeding  Charlss  Howell. 

Charles  F.  Halle,  chief  engineer,  WMUR-TV 

 Manchester,  N.  H., 

appointed  chief  en- 
gineer, WMUR-AM- 
TV. 

Aba  Greenberg,  fea- 
ture editor,  former 
Los  Angeles  Daily 
News,  and  previous- 
ly Hollywood  free- 
lance publicist,  to 
KTLA  (TV)  Holly- 
wood as  director  of 
public  relations,  suc- 
'  ceeding  Howard 
Worniser,  resigned. 


MR.  HAttE 


MR.  PHILLIPS 


Robert  C.  Foster  appointed  New  England  rep- 
resentative, WSTC  Stamford,  Conn. 

Joseph  L.  Hanrahan,  supervisor  of  communi- 
cations, KNBC  San  Francisco,  appointed  super- 
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visor  of  sales  traffic,  succeeding  Janice  Carrel, 

resigned. 

Robert  Nashick,  formerly  director  of  radio-tv 
exploitation  and  publicity  for  Loew's-M-G-M, 
New  York,  to  WGBS-TV  Ft.  Lauderdale,  Fla., 
as  promotion-advertising  manager. 

D.  Scott  Hager,  formerly  public  relations  di- 
rector, Gerity-Mich- 
igan  Corp.  (dish- 
washers, bathroom 
accessories),  Adrian, 
Mich.,  elected  treas- 
urer, Northeastern 
Michigan  Corp.,  op- 
erator of  WNEM- 
TV  Bay  City,  Mich. 

Robert  Marchman 

appointed  assistant 
chief  engineer, 
WFLA-TV  Tampa, 
Fla.;  Henry  Allen  to 
sales  staff,  WFLA; 
Art  Fairman  .appointed  art  director,  WFLA- 
AM-TV;  Peter  Hoist,  film  editor,  WIRK-TV 
West  Palm  Beach,  Fla.,  to  WFLA-TV  in  same 
capacity;  Emmett  Mattes,  photographer,  Tampa 
Times,  to  WFLA-AM-TV;  Mary  Meltz,  for- 
merly with  WMBR-TV  Jacksonville,  Fla.,  to 
promotion  dept.,  WFLA-TV. 

Luther  Alva  Pierce  Jr.,  formerly  with  engineer- 
ing dept.,  CBS  New  York,  appointed  manager, 
technical  operations,  WBBM-TV  Chicago,  suc- 
ceeding Joseph  Novy,  resigned  to  purchase 
WJOL  Joliet,  111. 

Isabell  Hoyt,  formerly  merchandising  manager, 
KPOI  Portland,  Ore.,  to  KVAN  Vancouver, 


Wash.,  in  same  capacity:  Marietta  Scott  ap- 
pointed women's  editor. 
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Alvin  Suter,  newsman,  KXLW  St.  Louis,  ap- 
pointed public  service  director. 

Dale  Cunningham  to  KGHF  Pueblo,  Colo.,  as 
farm  director,  succeeding  his  father,  Irwin 
Cunningham,  deceased. 

Gust  Tsimpoukis  to  KBET-TV  Sacramento, 
Calif.,  as  art  director. 

Art  Brock,  news  and  sports  editor,  WUSN-TV 
Charleston,  S.  C,  to  KTVK  (TV)  Phoenix, 
Ariz,  (to  start  operation  March  1),  as  sports 
director  and  program  m.c. 

Alvin  Sussman,  film  procurement  director, 
WLWT  (TV)  Cincinnati,  WLWD  (TV)  Day- 
ton, WLWC  (TV)  Columbus.  Ohio,  and 
WLWA  (TV)  Atlanta,  Ga.  (Crosley  stations), 
resigns  effective  tomorrow  (Tues.). 

Charles  Richardson,  KPTV  (TV)  Portland, 
Ore.,  appointed  to  sales  staff  effective  tomor- 
row (Tues.);  Norman  Wallace,  director,  KPTV, 
appointed  traffic  manager. 

Roy  Gilligan,  announcer,  WKRC-AM-TV  Cin- 
cinnati, appointed  to  sales  staff,  WKRC. 

Jack  Pryor  to  sales  staff,  WDVA  Danville,  Va. 

H.  L.  Sturtz,  formerly  with  local  advertising 
dept.,  Omaha  World-Herald,  to  local  sales  staff, 
WOW-TV  Omaha. 

Dale  Bell,  formerly  partner,  Parma  Adv.  agen- 
cy, Portland,  Ore.,  to  sales  staff,  KIRO  Seattle. 

Marvin  Modell,  formerly  account  executive. 
WKBS  Mineola,  N.  Y.,  to  sales  staff,  WLIB 
New  York. 

Robert  I.  Mart,  formerly  account  executive. 
WBNS-TV  Columbus,  Ohio,  to  sales  staff, 
WHAS-TV  Louisville,  Ky. 

Stan  Richards,  disc  m.c,  WORL  Boston,  to 
WCOP  there,  continuing  show  on  WBZ-TV, 
same  city. 

Bob  Drews,  disc  m.c,  WAAF  Chicago,  signed 
to  conduct  Detour  With  Drews,  WTVO  (TV) 
Rockford,  111. 

Norman  Ross  Jr.  signed  to  do  This  Is  the  Day, 
WBKB  (TV)  Chicago. 

Ed  Davis,  KFAB  Omaha,  to  KAKE-TV 
Wichita,  in  program  personality  and  produc- 
tion capacity. 

Vicki  Grosse  signed  to  do  Vicki's  Vignettes, 
KQV  Pittsburgh. 

Lan  Singer,  personality,  WCAN-TV  Milwau- 
kee, to  KSTP-TV  Minneapolis-St.  Paul. 

Bob  Millisor,  announcer,  WSAZ-TV  Hunting- 
ton, W.  Va.,  to  announcing  staff,  WBAP-TV 
Fort  Worth,  Tex.;  Herman  Clark,  formerly 
with  KXOL  Fort  Worth,  to  commercial  staff, 
WBAP-TV;  Juanita  Baird  to  tv  production 
dept.  as  secretary. 


NETWORKS 


NETWORKS  SCHEDULE 
WHITE  HOUSE  NEWS 

NETWORKS  last  week  were  busy  setting  up 
weekly  programs  to  accommodate  an  expected 
regular  flow  of  filmed  and  recorded  portion 
of  the  President's  news  conferences,  ordinarih 
held  each  week. 

The  precedent  for  tv  film  coverage  (exten 
and  quantity  governed  by  the  White  House 
was  established  only  a  fortnight  ago  [B»T 
Jan.  24]. 

Scheduling  leeway  was  provided  the  network 
because  President  Eisenhower  last  week  did  no 
hold  his  regular  conference  which  usually  fall 
on  Wednesday. 

ABC  Radio-Tv  and  CBS  Radio  by  Wednes 
day  had  set  up  a  regular  weekly  period  to 
handle  the  conference.  CBS-TV  is  expected: 
to  follow  soon.  MBS  reported  it  also  was  set-i 
ting  up  a  Wednesday  night  weekly  program, 
its  time  and  length  to  be  announced.  NBC 
Radio-Tv  still  were  undecided  as  was  DuMont. 
The  latter  reportedly  was  concerned  about  the 
amount  of  film  that  would  be  expended  al- 
though expressing  interest  in  a  public-interest 
news  feature. 

ABC  has  set  10-10:30  p.m.  Wednesday  for 
its  tv  report  and  9:30-9:55  p.m.  for  the  radio 
report.  ABC's  Vice  President  Thomas  Velotta 
(administrative  officer  in  the  news  department) 
said  ABC  newsmen  would  report  on  portions 
of  the  conference  not  released  on  tape  or  film., 

CBS  Radio  has  set  its  program  for  10-10:15 
p.m.  Wednesday.  CBS  Radio's  news  bureau  in 
Washington  will  discuss  the  conference  when 
recordings  are  not  available.  CBS'  director  of 
news,  John  F.  Day,  said  the  program  on  tv 
would  be  15  minutes  on  Wednesday  also,  but 
that  time  clearance  was  slowing  an  announce- 
ment of  plans.  Mr.  Day  said  CBS-TV  news- 
men, as  in  radio,  would  cover  the  entire  confer- 
ence in  their  discussion,  with  filmed  portions 
used  for  highlights. 

White  House  policy  is  to  film  and  tape  record 
all  the  conferences,  deciding  after  each  as  to 
just  how  much  will  be  released.  James  C.  Hag- 
erty,  White  House  press  secretary,  said  the 
nearly  30-minute  conference  of  two  weeks  ago 
was  released  in  its  entirety  only  because  it  was 
a  precedent-maker. 

NBC  and  ABC  Face 
Possible  NABET  Strike 

BREAKDOWN  of  negotiations  between  the 
National  Assn.  of  Broadcast  Employes  &  Tech- 
nicians and  NBC  and  ABC  looms,  as  network 
personnel  involved,  last  week  authorized  their 
representatives  to  call  a  strike  after  the  expira- 
tion of  the  present  NABET  contracts,  Jan.  31. 
Close  to  500  employes  are  involved  and  the 
vote  was  carried  by  95%  of  those  casting  ballots. 

New  contract  talks  involve  a  number  of 
items,  it  is  reported.  It  can  be  assumed  that 
the  formation  of  their  own  filming  units  by  the 
networks  is  one  of  the  major  considerations. 
NBC  last  fall  [B*T,  Aug.  23,  1954]  attempted 
to  negotiate  a  new  contract  with  NABET  in 
order  to  speed  up  such  activity.  At  that  time, 
NABET,  whose  present  contracts  with  both 
NBC  and  ABC  contain  film  jurisdiction,  said  it 
did  not  intend  to  relinquish  that  jurisdiction.  » 
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EXAMINING  the  agreement  which  makes 
KANG-TV  Waco,  Tex.,  a  primary  affiliate 
of  CBS-TV  are  (I  to  r)  Edward  L.  Shurick, 
national  director,  CBS-TV  station  rela- 
tions; Ed  Scovill,  midwest  manager,  CBS- 
TV  station  relations,  and  J.  C.  Kellam, 
vice  president  of  the  Texas  Broadcasting 
Corp.,  which  owns  the  station. 


for  ii — 


RICE,  HAUSER 
IN  NEW  POSTS 


^.'HERBERT  RICE,  vice  president  in  charge  of 
programs  for  MBS,  has  joined  General  Tele- 
,  I. (radio  Inc.,  New  York,  which  controls  Mutual. 
JjHis  assignment  includes  development  of  new 
program  ideas  and  talent  for  various  General 
Teleradio  tv  properties. 

Mr.  Rice  will  also  retain  his  vice  presidency 
at  MBS  continuing  program  assignments  for  the 


MR.  HAUSER 

network.  He  joined  MBS  in  1945  as  creative 
producer  and  in  1947  was  appointed  national 
production  manager.  He  was  named  executive 
producer  two  years  later. 

Succeeding  Mr.  Rice  as  vice  president  in 
charge  of  programs  is  B.  J.  Hauser.  He  has 
been  vice  president  in  charge  of  cooperative 
programs  for  MBS  since  1953.  Mr.  Hauser 
moved  to  Mutual  from  the  Blue  Network  in 
January  1945  as  director  of  cooperative  pro- 
grams. 

Before  joining  Mutual,  Mr.  Hauser  was  ad- 
vertising and  promotion  manager  of  the  Blue 
Network  and  associated  for  many  years  in 
various  promotional  capacities  at  NBC. 

WNTM  Affiliates  With  MBS 

AFFILIATION  with  Mutual  Broadcasting  Sys- 
tem, effective  Jan.  27,  has  been  announced  by 
WNTM  Vero  Beach,  Fla.,  through  Naomi  T. 
Murrell,  president-ownei  of  the  station. 

Rex  Barney,  former  pitcher  for  the  Brooklyn 
Dodgers,  is  manager  of  the  station. 

WNTM  began  broadcasting  last  October  and 
Tias  1  kw  power  on  1370  kc. 
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James  J.  Rue,  assistant  head,  telecommunica- 
tions dept.,  U.  of  Southern  Calif.,  and  co-man- 
ager, former  KTHE  (TV)  Los  Angeles,  to  Co- 
lumbia Television  Pacific  Network  and  KNXT 
(TV)  Hollywood  as  assistant  director  of  sales 
promotion. 

Lynn  Cleary,  business  manager,  sales  dept.,  Du- 
Mont  Television  Network,  resigns. 


Robert  W.  Sarnoff,  executive  vice  president, 
NBC,  named  chairman,  entertainment  com- 
mittee for  Salvation  Army's  1955  appeal. 

Dr.  Frank  Baxter,  host-lecturer,  CBS-TV  Non 
and  Then,  to  be  featured  speaker  at  eighth  an- 
nual Western  Radio  &  Television  Conference 
in  Los  Angeles,  Feb.  3-5. 


TSN  Names  Stanley  Wilson 
Assistant  General  Manager 

STANLEY  WILSON  has  been  promoted  to  the 
newly  created  position  of  assistant  gen- 
eral manager  of  the  Texas  State  Network, 
which  is  headquart- 
ered in  Fort  Worth. 
For  the  past  16 
months  Mr.  Wilson 
has  been  vice  presi- 
dent and  general 
manager  of  KFDA- 
AM  -  TV  Amarillo, 
owned  by  TSN.  He 
joined  the  network 
in  1940  and  has 
served  as  commer- 
cial manager  of 
WACO  Waco  and 
manager  of  KRIO 
McAllen  before 
moving  to  Amarillo. 

TSN  operates  a  regional  network  serving  19 
stations.  In  addition  to  KFDA-AM-TV, 
WACO  and  KRIO,  it  owns  KFJZ-AM-TV  Fort 
Worth.  Mr.  Wilson  will  assist  in  the  super- 
vision of  the  network  operations  as  well  as  the 
o&o  stations. 


MR.  WILSON 


Impresario  Hurok  Named 
By  NBC  as  Tv  Consultant 

APPOINTMENT  of  S.  Hurok,  internationally 
known  impresario,  as  a  television  consultant  to 
NBC  was  announced  last  week  by  Sylvester  L. 
Weaver  Jr.,  NBC 
president. 

Mr.  Weaver  re- 
ported that  Mr. 
Hurok  left  New 
York  last  Monday 
for  a  four-week  visit 
to  the  capital  cities 
of  Europe  in  search 
of  "talent  of  inter- 
national renown"  for 
presentation  on  Pro- 
ducers' Showcase,  the 
NBC-TV  Monday 
night  color  "spectac- 
ulars."  Mr.  Weaver 

said  that  through  the  impresario's  efforts  "the 
scope  of  television  entertainment  will  be 
broadened  and  enriched." 

Among  the  ballet,  opera  and  theatrical  com- 
panies that  Mr.  Hurok  has  brought  to  the  U.  S., 
Mr.  Weaver  said,  are  the  Sadlers  Wells  Ballet, 
the  Old  Vic  and  the  Kabuki  Dancers  of  Tokyo. 


MR.  HUROK 
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-  PROGRAM  SERVICES  

er  Becomes  Partnership 

CONSULTING  FIRM  of  Elmo  Roper,  New 
York,  has  been  converted  into  a  partnership, 
Elmo  Roper  &  Assoc.  Joining  Mr.  Roper  on  a 
partnership  basis  are  his  son,  Burns  W.  Roper, 
Carolyn  Crusius  and  Louis  Harris,  all  of  whom 
have  previously  been  connected  with  the  organi- 
zation. 


PROFESSIONAL  SERVICE  SHORT 

Dine  &  Kalmus,  public  relations  firm,  has 
moved  to  430  Park  Ave.,  New  York.  Tele- 
phone: Plaza  3-1370. 

PROFESSIONAL  SERVICE  PEOPLE 

Timothy  J.  Horan  to  Daniel  J.  Edelman  & 
Assoc.  (public  relations),  N.  Y.,  as  director  and 
account  executive. 

John  Del  Valle,  publicity-advertising  director, 
Century  Films,  Hollywood,  to  Mayer  &  O'Brien 
Inc.  (public  relations),  same  city,  handling 
Academy  of  Motion  Pictures  Arts  &  Sciences 
award  presentations,  as  West  Coast  manager. 

Nick  Bourne,  publicist,  The  Ettinger  Co.,  Holly- 
wood, to  Horace  Heidt  organization,  Chicago, 
to  publicize  NBC-TV  Swift  Band  Wagon  pro- 
gram. 

Donald  E.  Tomkins,  radio-tv  director,  Grant 
Adv.,  N.  Y.,  resigns  tomorrow  (Tues.)  to  reopen 
tv  and  radio  consultant  service  for  advertising 
agencies  and  other  clients. 


LI  BEL  -  SIM 
PIRACY 
COPYRIGHT  VIQ] 


BUT  our  specialized 
INSURANCE 
covers  these  daily  hazards 
ADEQUATELY  •  INEXPENSIVELY 
DON'T  RISK 
possible  embarrassing  loss  while 
protection  is  readily  available — but 
DO  RISK  5  minutes  and  3c 
to  write  for  details  and  a 
rate  built  for  you. 
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BEER  SPONSORS  ASK 
MORE  COMMERCIALS 

Present  rule  allows  sponsor 
identification  at  15  minute  in- 
tervals; a  change  to  10  min- 
ute intervals  is  being  sought. 

QUEBEC  RADIO  BROADCASTERS  are  re- 
questing the  board  of  governors  of  the  Cana- 
dian Broadcasting  Corp.  to  recommend  a 
change  in  the  Canada  Broadcasting  Act  to  per- 
mit identification  of  sponsors  at  ten  minute 
intervals  instead  of  every  15  minutes  as  pres- 
ently permitted  on  programs  sponsored  by  beer, 
wine  or  liquor  advertisers.  The  CBC  board 
meets  at  Ottawa  on  Feb.  18,  and  in  addition 
to  this  change  in  CBC  regulation,  will  be  asked 
to  recommend  one  new  broadcast  station  license 
and  one  new  tv  station  license. 

New  tv  license  is  being  requested  by  CKRS 
Jonquiere,  Que.,  for  20  kw  video  and  10  kw 
audio  on  ch.  12  with  antenna  at  311.5  feet 
above  average  terrain.  CJON-TV  St.  John's, 
Newfoundland,  is  asking  for  an  increase  of 
power  from  1.06  kw  video  and  .634  kw  audio 
on  ch.  2  to  21  kw  video  and  11  kw  audio  on 
ch.  4,  with  antenna  at  594  feet  above  average 
terrain. 

John  William  Pollie  for  Rideau  Broadcasting 
Ltd.,  is  asking  for  an  am  license  for  a  1  kw 
station  on  1070  kc.  CKDM  Dauphin,  Man., 
is  requesting  an  increase  in  power  from  250 
watts  on  1230  kc  to  1  kw  on  1050  kc.  CFOR 
Orillia,  Ont,  previously  recommended  for  in- 
crease in  power  from  1  kw  to  5  kw  on  1570  kc 
did  not  implement  its  power  increase  within 
the  time  limit,  and  is  requesting  extension  of  its 
previous  approval. 

A  number  of  stations  are  asking  for  share 
transfers,  and  some  for  transfer  of  control  of 
licensees.  CHUM  Toronto  is  requesting  trans- 
fer of  control  to  Allan  F.  Waters,  who  bought 
out  former  majority  owner  Jack  Part;  CHRD 
Drummondville,  Que.,  is  asking  for  transfer  of 
control  to  a  new  group  of  owners;  CKTR  Three 
Rivers,  Que.,  is  asking  for  change  in  ownership 
from  CKTR  Ltd.,  to  Champion  Savings  Corp. 
and  Lloyd  Rogers  Champion,  and  CFRA  Ot- 
tawa is  asking  for  change  in  license  name  from 
Frank  Ryan  to  CFRA  Ltd. 

Canadian  One-Station  Policy 
May  Be  Relaxed,  Report  Says 

CANADIAN  GOVERNMENT  policy  limiting 
television  stations  to  one  in  a  city  may  soon  be 
relaxed,  it  is  learned  on  good  authority.  There 
are  now  24  tv  stations  in  the  principal  Canadian 
cities,  supplying  about  75%  of  the  15  million 
people  of  Canada  with  tv  programming. 

Second  stations  competing  with  the  govern- 
ment's Canadian  Broadcasting  Corp.  may  soon 
be  authorized  in  such  major  markets  as  To- 
ronto, Ont.,  Montreal,  Que.,  Winnipeg,  Man., 
and  Vancouver,  B.  C.  CBC  programs  in  cen- 
ters like  Toronto,  where  viewers  can  tune  in 
other  Canadian  and  U.  S.  border  stations,  are 
not  yet  drawing  the  majority  of  viewers.  U.  S. 
stations  still  account  for  more  than  two-thirds 
of  the  Toronto  viewing  audience. 

A  second  Toronto  station,  independently- 
owned,  is  expected  to  turn  more  viewers  to 
their  local  stations,  once  there  is  a  choice  of 
local  programs.  Both  CFRB  and  CKEY  To- 
ronto have  had  applications  at  Ottawa  for  tv 
outlets  for  some  years  and  will  renew  their 
applications  when  government  policy  changes. 


Calling  Costa  Rica 

FROM  Saskatoon,  Sask.,  to  San  Jose, 
Costa  Rica,  is  about  2,800  miles  farther 
than  from  Managua,  Nicaragua,  to  that 
Costa  Rican  city,  but  news  seems  to 
travel  faster  over  the  longer  route. 
CKOM  Saskatoon  night  news  editor 
Harvey  Tate,  the  station  says,  was  the 
first  person  to  inform  Costa  Rican  Presi- 
dent Jose  Figueres  that  in  Managua,  Nica- 
ragua, 200  miles  away,  President  (Gen.) 
Anastasio  Somoza  had  challenged  him 
to  a  duel  to  settle  their  long-time  feud. 
After  seeing  the  story  on  the  Canadian 
Broadcast  News  wire,  Mr.  Tate  put  in 
a  call  to  President  Figueres  to  learn  if 
he  would  accept  the  challenge.  When 
the  Miami  operator  told  him  that  there 
would  be  a  six-hour  delay  in  putting  the 
call  through,  Mr.  Tate  declared:  "It's 
an  international  emergency!"  In  answer 
to  Mr.  Tate's  question,  Senor  Figueres 
said  he  had  not  before  heard  of  the  chal- 
lenge, but  that  he  would  not  accept. 
Because  of  its  international  "scoop," 
CKOM  and  its  enterprising  news  editor 
have  received  praise  from  all  quarters, 
according  to  the  station. 


Higham  Ltd.  Appoints  Barr, 
Prepares  for  Commercial  Tv 

CHARLES  F.  HIGHAM  Ltd.,  one  of  Britain'; 
leading  advertising  agencies,  has  appointed 
Robert  Barr,  writer  and  producer  of  televisior 
documentaries  with  BBC  for  14  years,  as  per- 
manent head  of  its  television  unit. 

At  the  same  time  the  company  gave  some, 
information  on  how  it  has  been  getting  along 
with  its  commercial  tv  plans,  and  the  com- 
pany's report  reflects  most  of  the  problems  all 
of  the  agencies  in  Britain  actively  planning  oi 
preparing  to  enter  commercial  tv  have  to  face 

As  early  as  1953  the  company  established  its 
television  subsidiary  after  its  managing  direc- 
tor studied  commercial  television  on  the  spot, 
in  the  U.  S. 

Higham,  like  many  other  British  agencies, 
does  not  subscribe  to  the  idea  of  a  "television 
war"  between  the  British  Broadcasting  Corp. 
and  the  Independent  Television  Authority. 
Company  says,  and  it  reflects  what  most  of  the 
London  agencies  think,  that  "there  will  always' 
be  a  place  for  both  the  BBC  and  commercial 
television,"  and  that  "the  BBC  should  not  be! 
denuded  of  talent  which  has  served  it  well  in 
the  early,  formative  years." 

Company  claims  that  "many  of  the  Ameri- 1 
can  commercials  if  placed  before  the  British 
viewers   would  create   more   resistance  than 
sales."  But  the  latter  is  a  mere  assumption  based 1 
on  much  talk  about  the  "bad  effects  of  tele- 
vision commercials"  which  has  been  haunting , 
columns  of  London  newspapers  for  years. 
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CBS  STOCK  SPLIT 
APPROVED  BY  BOARD 

Stockholders  are  to  decide 
whether  the  stock  should  be 
split  on  a  three-for-one  basis 
and  increased  from  three  mil- 
lion to  12  million  shares. 


f  HREE-FOR-ONE  split-up  of  CBS  Inc.  stock 
vas  approved  last  week  by  the  board  of  di- 
•ectors,  subject  to  approval  by  the  stockholders 
jit  their  annual  meeting  April  20.  CBS  Class  A 
■itock  closed  at  903/s  and  Class  B  closed  at  90V4 
)n  Friday's  stock  market. 

The  board's  stock  split-up  proposal  was  an- 
nounced Thursday  by  William  S.  Paley,  chair- 
man. At  the  same  time  the  board  declared  a 
sash  dividend  of  50  cents  a  share,  payable 
March  11  to  stockholders  of  record  at  the 
close  of  business  Feb.  25. 

Mr.  Paley  said  preliminary  figures,  pointing 
:oward  a  record  fiscal  year  (ended  Jan.  1),  in- 
dicate CBS  Inc.'s  net  earnings  amounted  to  ap- 
proximately $4.85  per  share,  or  $1.05  per  share 
-nore  than  earned  during  the  similar  period 
ending  Jan.  2,  1954.  Additionally,  it  was  shown, 
CBS  realized  about  $5.3  million  of  non-recur- 
ring  capital  gains  after  provision  for  taxes.  Aud- 
ted  figures  will  be  released  in  March,  as  usual. 

The  ^tock-split  proposal  will  be  to  change 
;ach  of  the  issued  and  outstanding  shares  of 
t  Class  A  stock,  $2.50  par  value,  into  three 
1  shares  of  Class  A  stock,  also  $2.50  par  value, 
:i-  and  to  change  each  of  the  outstanding  shares 
of  Class  B  stock,  $2.50  par  value,  into  three 
;r"  shares  of  Class  B  stock  $2.50  par  value.  The 
plan  envisages  no  change  in  the  respective 
:s  of  the  two  classes  of  stock. 
At  their  annual  meeting  the  stockholders  also 
m-will  vote  on  a  plan  to  increase  the  authorized 
aUistock  of  CBS  Inc.  from  three  million  shares 
into  12  million  shares,  of  which  half  will  be 
KSlClass  A  and  half  Class  B. 
m    Mr.  Paley  said  the  proposed  split-up,  in  the 
ec-:board's  opinion,  would  make  possible  a  wider 
oi j distribution  of  the  stock.  This,  he  said,  is  de- 
sirable because  in  addition  to  its  broadcasting 
e ,  activities   CBS   also   manufactures  consumer 
^products,  such  as  radio  and  tv  sets,  tubes,  and 
^  .phonograph  records.    He  also  said  CBS  has 
jJJpo  present  plans  to  issue  any  shares  other  than 
|£Sjthose  required  for  the  stock  split-up  and  ex- 
ercise of  options  authorized  by  stockholders 


at  their  1951  meeting. 


5  Million  Radio  Sets 
Shipped  Through  November 

ish^MORE  than  five  million  radio  sets,  excluding 
J  automobile  receivers,  were  shipped  to  dealers 
Ay  manufacturers  in  the  first  11  months  of  1954, 
,  RETMA  reported  last  week.  During  the  month 
"  of  November,  RETMA  said,  711,554  radio  sets 
-  v  ere  shipped,  compared  to  639,624  shipped  in 
October. 

•fl    Comparable  figures  for  the  11 -month  period 
|l  of  1953  or  the  month  of  November  are  not 
iavailable,  RETMA  said,  since  this  information 
jTvas  then  compiled  on  a  quarterly  basis. 

Following  table  shows  radio  receiver  ship- 
ments to  dealers  by  states  for  the  first  1 1  months 
of  1954: 
State 


Total 

State 

Total 

55,680 

District  of  Co 

Limbic  52,527 

25,453 

Florida  .... 

 113,252 

34,180 

  92,079 

395,982 

  11,090 

32,565 

.  .  ,  ,  358,677 

91,085 

.  ..    ,  98,124 

12,143 

 61,310 

State  Total 

Kansas    40,599 

Kentucky    60,743 

Louisiana    69,300 

Maine  1    24,095 

Maryland    89,834 

Massachusetts  ....205,604 

Michigan   222,429 

Minnesota    74,104 

Mississippi    34,259 

Missouri   115,871 

Montana    15,042 

Nebraska    32,153 

Nevada    5,667 

New  Hampshire  14,112 

New  Jersey   247,585 

New  Mexico    15,185 

New  York   851,422 

North  Carolina   .  .  .  94,951 


State  Total 

North  Dakota   14,714 

Ohio   311,129 

Oklahoma    48,303 

Oregon  .  .   32, /65 

Pennsylvania   367,751 

Rhode  Island   29,959 

South  Carolina   .  .  .  39,880 

South  Dakota    1 5,8  1 2 

Tennessee    73,976 

Texas   225,075 

Utah    17,133 

Vermont    8,413 

Virginia    79,705 

Washington    72,225 

West  Virginia    33,534 

Wisconsin   104,491 

Wyoming    6,317 

Grand  Total  .  .5,128,337 


Multi-Color  Radar  Indicator 
Displayed  by  Chromatic  Labs 

DEMONSTRATION  of  multi-color  radar,  a 
new  data-presentation  development  which  has 
military  and  commercial  application,  was  given 
for  the  U.  S.  Navy  in  Washington  last  Monday 
by  Chromatic  Television  Labs,  an  affiliate  of 
Paramount  Pictures  Corp. 

It  was  reportedly  the  first  time  it  has  been 
possible  for  different  types  of  radar  information 
to  be  simultaneously  displayed  in  more  than 
one  color  on  a  single  radar  indicator.  The  ex- 
perimental radar  indicator,  shown  under  oper- 
ating conditions  at  Washington's  National  Air- 
port, was  developed  under  U.  S.  Navy  contract. 
The  heart  of  the  new  device  is  a  single  electron- 
gun  cathode  ray  picture  tube  known  as  the 
Chromatron  or  Lawrence  tube.  The  tube,  re- 
designed for  radar,  is  virtually  the  same  as  the 
low-cost  picture  tube  developed  for  commercial 
tv  by  Chromatic.  The  colors  are  not  true  hues, 
but  are  induced  for  identification  purposes. 


Hoffman,  Packard-Bell 
Drop  Merger  Plans 

NEGOTIATIONS  on  a  possible  merger  be- 
tween Hoffman  Electronics  Corp.  and  Packard- 
Bell  Co.,  both  Los  Angeles  tv  set  manufacturers, 
have  been  discontinued  because  the  firms  have 
been  unable  "to  reach  a  mutually  satisfactory 
agreement." 

Termination  of  the  ten-day  negotiations  was 
jointly  announced  last  week  by  H.  Leslie  Hoff- 
man and  Herbert  A.  Bell,  presidents  of  the  two 
firms. 

In  December  [B»T,  Jan.  3],  Hoffman  Elec- 
tronics absorbed  the  tv  set  production  facilities 
of  Stewart-Warner  Corp.,  Chicago,  assuming 
warranty  and  servicing  obligations  of  present 
S-W  sets  and  absorbing  the  dealer-distributor 
organization  of  the  Chicago  manufacturer. 

Philco  Names  Two  V.  P/s 

APPOINTMENTS  of  Joseph  A.  Lagore  as  vice 
president  of  manufacturing  and  James  D.  Mc- 
Lean as  vice  president  of  sales,  Philco  Corp. 
Government  &  Industrial  Div.,  were  announced 
last  week  by  James  H.  Carmine,  company 
president. 

Mr.  Lagore,  who  joined  Philco  in  1928,  for 
the  past  three  years  has  been  general  manager  in 
charge  of  operations  of  the  Government  &  In- 
dustrial Div.  Mr.  McLean,  who  has  been  gen- 
eral sales  manager  of  that  division  since  1949, 
joined  Philco  in  1947  as  commercial  manager 
of  WPTZ  (TV)  Philadelphia,  then  owned  by 
Philco. 
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N-452  %   JAZZ  CLASSICS 

MAMBOS  BY  MALT  BY 

Intermezzo  Mambo 

Chiu  Chiu  Mambo 
Waltz  in  Mambo 

Minnie  Mambo 
Maximambo 
(Just  to  mention  a  few) 
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475  Fifth  Avenue  New  York  17,  N.  Y. 

"the  best  music  in  America" 
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Taylor  New  Sales  Mgr. 
For  Federal  Tel.  &  Radio 

HERBERT  E.  TAYLOR  Jr.  has  been  named 
commercial  sales  manager  of  the  IT&T  sub- 
sidiary, Federal  Telephone  &  Radio  Co.,  J.  A. 
Frabutt,  Federal  general  sales  manager,  has 
announced.  The  appointment  is  in  keeping 
with  the  company's  stated  purpose  of  expanding 
its  commercial  production. 

Mr.  Taylor  was  formerly  manager  of  the 
communication  products  division  of  Allen  B. 
DuMont  Labs  Inc. 

Four  Signals  Can  Be  Seen 
DuMont's  New  Monitor 


By 


ALLEN  B.  DuMONT  Labs  announced  last 
week  that  it  has  developed  a  new  multi-channel 
waveform  monitor,  which  enables  a  television 
broadcast  engineer  to  see  four  video  signals 
simultaneously  on  a  single  multi-gun  cathode 
ray  tube. 

A  DuMont  spokesman  said  the  new  monitor 
will  be  of  particular  benefit  to  engineers  of 
stations  originating  color  programs,  because  it 
will  monitor  simultaneously  three  color  signals 
— red,  green  and  blue — and  the  encoded  output 
of  one  color  channel.  He  said  that  in  a  station 
not  originating  Color,  the  unit  will  monitor  the 
four  outputs  of  a  monochrome  Multi-Scanner. 

Emerson  Election  Wednesday 

ANNUAL  meeting  of  Emerson  Radio  & 
Phonograph  Corp.'s  stockholders  will  be  held 
Wednesday  at  the  Waldorf-Astoria,  New  York. 
An  election  of  seven  directors,  each  to  hold 
office  for  one  year,  will  be  held. 

In  its  proxy  statement  to  stockholders,  Emer- 
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son  listed  nominees  for  directorships:  Benjamin 
Abrams,  president;  Max  Abrams,  treasurer  and 
secretary;  Louis  Abrams,  president  of  Jefferson 
Travis  Inc.,  Emerson  subsidiary;  F.  Eberstadt, 
investment  banker;  Dorman  D.  Israel,  execu- 
tive vice  president;  Simon  H.  Rifkind,  attorney, 
and  George  H.  Saylor.  The  statement  also 
listed  the  three  highest  paid  officers  of  Emer- 
son and  their  direct  aggregate  remuneration 
for  the  fiscal  year  ended  Oct.  31,  1954,  as 
Benjamin  Abrams,  $60,008;  Max  Abrams, 
$39,936,  and  Mr.  Israel,  $43,980. 

MANUFACTURING  PEOPLE 

James  V.  Roughan,  vice  president  and  sales 
manager,  Price  Electric  Corp.  (relays,  controls), 
Frederick.  Md.,  appointed  executive  vice  presi- 
dent and  assistant  to  president;  Edward  .T. 
Daugherty,  assistant  sales  manager,  appointed 
general  sales  manager. 

Wilson  H.  Oelkers,  general  purchasing  agent, 
Philco  Corp.,  Phila.,  appointed  vice  president 
in  charge  of  purchasing. 

F.  J.  Gaffney,  formerly  engineering  director, 
guided  missiles  div.,  Fairchild  Engine  &  Air- 
plane Corp.,  Wyandanch,  N.  Y.,  appointed 
vice  president  for  engineering.  Marion  Electrical 
Instrument  Co.,  Manchester,  N.  H. 

Brig.  Gen.  Peter  C.  Sandrerto,  U.  S.  Air  Force 
Reserve,  and  A.  G.  Clavier  elected  assistant 
vice  presidents,  Federal  Telecommunication 
Labs,  Nutley,  N.  J„  div.  of  International  Tele- 
phone &  Telegraph  Corp. 

L.  A.  Rooney,  manager,  communications  equip- 
ment sales,  Raytheon  Television  Radio  Corp., 
Chicago,  appointed  manager,  new  product 
planning,  Electronic  Systems  Div.,  Sylvania 
Electric  Products  Inc.,  Buffalo,  N.  Y. 

Harry  H.  Martin,  radio-tv  div.,  Sylvania  Elec- 
tric Products  Inc.,  N.  Y.,  appointed  manager, 
tv  set  assembly  plant,  Batavia,  N.  Y.,  succeed- 
ing Ned  J.  Marandino,  resigned;  Robert  G. 
Lynch,  central  regional  office,  Chicago,  ap- 
pointed to  newly-created  position,  assistant 
eastern  regional  manager  for  equipment  sales, 
headquartered  in  Teterboro,  N.  J. 

Joseph  Mann,  coordinator  of  budget  and  fiscal 
reports,  receiver  sales  and  manufacturing  divs., 
Allen  B.  DuMont  Labs,  Clifton,  N.  L,  appointed 
administrative  services  manager,  tv  receiver 
sales  division. 

Floyd  Reid  appointed  development  engineer, 
ORRadio  Industries  Inc.  (recording  tape), 
Opelika,  Ala. 

Charlotte  S.  De  Armond,  former  public  rela- 
tions director,  Pacific  Airmotive  Corp.,  L.  A., 
to  Hoffman  Electronics  Corp.  (tv  receiver 
manufacturer),  same  city,  in  similar  position. 

E.  R.  Yonkers,  Detroit  district  manager,  Gray- 
bar Electric  Co.,  appointed  Cincinnati  district 
manager,  succeeding  John  Reine,  who  becomes 
assistant  district  manager,  Chicago;  W.  J. 
Goerisch,  Chicago  district  sales  manager,  ap- 
pointed Philadelphia  assistant  district  manager; 
J.  J.  Lieske  Jr.,  branch  manager,  Washington, 
appointed  headquarters  representative  handling 
government  business,  Washington. 


EDUCATION 


Transmitting  Equipment 


Station 


TRANSMITTER  SHIPMENTS 

Power  Band 


Use 


FORMER  FCC  Comr.  George  E.  Sterling 
(r)  discusses  work  he  will  do  as  consultant 
on  general  technical  courses  with  William 
A.  Sawyer,  president-director  of  North- 
west Radio  &  Tv  School.  NRTS,  founded 
in  1946,  is  headquartered  in  Portland, 
Ore.,  and  has  branches  in  Hollywood  and 
Chicago.  It  teaches  all  elements  of  radio 
and  tv  operation,  with  emphasis  on  studio 
and  production  work.  Mr.  Sterling  was 
chief  of  Radio  Intelligence  Service  during 
World  War  II  and  chief  engineer  before 
being  named  a  commissioner  in  1948. 
The  Maine  Republican  resigned  from  the 
FCC  because  of  ill  health  last  September. 


Radio  Corp.  of  America 
KARK-TV    Little    Rock,  Ark. 


2  kw  tv  (ch.  4)  standby 
OTHER  EQUIPMENT:  RCA  also  has  reported  shipments  of 
three  Vidicon  color  camera  chains  to  WTVR  (TV)  Richmond, 
Va.  (ch.  6),  and  a  25  kw  amplifier  to  KTVF  (TV)  Fairbanks, 
Alaska  (ch.  II). 


Calif.  Bill  Would  Allow  Use 
Of  Public  Funds  for  Educ.  Tv 

STATE  AND  COUNTY  superintendents  of 
schools  in  California  would  be  permitted  to  use 
public  funds  to  produce  or  present  educational 
tv  programs  on  commercial  tv  stations,  if  a  bi 
now  before  a  committee  of  the  state  legislature 
is  passed. 

The  bill  provides  that  money  could  be  specif- 
ically set  aside  in  the  various  budgets  for  educa 
tional  tv  purposes  or  that  any  gifts  made  for 
the  purpose  could  be  used  for  such  program 
ming. 

WSB-TV  Slates  Campus  Series 

WSB-TV  Atlanta  will  make  its  facilities  avail 
able  for  production  of  a  30-minute  educationa 
series  titled  Campus:  Georgia,  to  be  producec 
by  students  of  the  Henry  W.  Grady  School  o: 
Journalism  of  the  U.  of  Georgia.  The  weekb 
series  is  designed  to  give  the  students  practica 
experience  in  the  WSB-TV  studios.  The  work 
shop  idea  was  developed  as  a  cooperative  effor 
by  George  C.  Biggers,  president  of  the  Atlanta 
Journal  and  Constitution,  which  owns  the  sta 
tion;  J.  Leonard  Reinsch,  managing  director  o 
WSB-AM-TV;  John  M.  Outler,  WSB-TV  gen 
eral  manager,  and  President  O.  C.  Aderhoh 
and  Dean  John  E.  Drewry  of  the  university 

D.  C.  Educ.  Tv  Names  V.  P. 

ELECTION  of  Earl  Minderman  as  executiv 
vice  president  of  the  Greater  Washingtoi 
(D.  C.)  Educational  Tv  Association  was  an 
noiinced  last  week  by  the  Board  of  Trustees 
Mr.  Minderman  helped  organize  the  District  o 
Columbia  association  and  for  the  past  tw 
years  has  been  field  liaison  officer  of  the  Na 
tional  Citizens  Committee  for  Education: 
Television. 
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CONIES!  FOR  CONSUMERS 

WESTINGHOUSE  ELECTRIC  CORP.,  tele- 
vision-radio division,  Metuchen,  N.  J.,  dis- 
closed a  consumer  phase  to  its  annual  dealer- 
distributor  "Be  My  Guest"  contest  during  CBS- 
TV's  Jan.  17  Studio  One  show.  Principal  prizes 
in  the  consumer  contest  include  a  30-day  round- 
the-world  trip  for  two;  a  three-week  trip  to 
South  America;  seven  days  in  Paris,  and  several 
week-long  trips  to  Nassau  or  Mexico.  A  baby- 
sitter allowance  of  $10  per  day  is  included 
with  the  travel  prizes.  Official  entry  blanks 
may  be  obtained  at  all  Westinghouse  dealer 
showrooms  upon  request  of  a  demonstration 
(without  commitment)  of  a  tv,  radio  or  radio- 
phonograph  combination  set. 

THE  LONE  WOLF' 

AFTER  a  four-month  survey  of  Los  Angeles 
tv  viewing  habits  and  programming  suggestions, 
KTTV  (TV)  there  last  fortnight  inaugurated  a 
new  policy  of  telecasting  The  Lone  Wolf, 
Monday  through  Friday,  in  the  10:30-11  p.m. 
time  slot.  A  different  program  in  the  series 
will  be  shown  each  evening.  Budgeted  at  ap- 
proximately $35,000  per  program,  the  series 
is  produced  by  Gross-Krasne  Inc. 

DINGEE  TALENT  CONTEST 

OVER  10,000  entries  were  received  by  disc 
m.  c.'s  in  a  three-month  talent  contest  staged 
by  the  Squire  Dingee  Co.  of  Chicago  (Ma 
Brown  pickles)  in  46  radio  markets  in  14  mid- 
western  and  southwestern  states.  The  contest, 
which  culminated  Jan.  20  with  a  final  telecast  by 
WGN-TV  Chicago,  was  held  in  cooperation 
with  Mercury  Records.  Fourteen  state  winners 
competed  for  prizes  including  a  Mercury  re- 
cording contract  and  a  week's  engagement  at 
the  Chez  Paree  in  Chicago.  Seven  contestants 
were  selected  to  appear  on  the  hour-long  finale. 
Additionally,  the  grocer  from  whose  store  the 
winner  obtained  his  entry  blank  was  given  a 
paid  weekend  trip  for  two  to  New  York. 

CKCW  BIRTHDAY  CELEBRATION 

FOR  ITS  20th  anniversary  celebration,  CKCW 
Moncton,  N.  B.,  invited  all  couples  married 
on  the  station's  birthday  and  their  children 
and  grandchildren  to  a  studio  party.  The  sta- 
tion planted  a  tree  in  Moncton's  public  park 
as  a  memento  to  the  occasion  and  placed  the 
day's  schedule  of  its  anniversary  programs  in 
a  box  cemented  near  the  base  of  the  tree. 
CKCW  had  tapes  and  personal  appearances 
of  announcers  and  artists  who  obtained  their 
start  in  radio  on  the  station.  In  addition,  the 
station  reviewed  its  programming  and  news 
highlights  over  the  two  decades. 


a 
A 

orti 

mil  WEAW-AM-FM  BINAURAL  SERIES 

WEAW-AM-FM  Evanston,  111.,  claims  to  be 
the  first  station  in  the  Chicago  area  to  utilize 
high-fidelity  pre-recorded  binaural  tapes  for  its 
current  series  of  Sunday  afternoon  programs 
of  classical  music.  The  suburban  stations  pay 
tribute  to  WMAQ-AM-FM  Chicago  as  being 
the  pioneer  in  the  introduction  of  live  binaural 
broadcasts,  described  as  the  "third  dimension" 
in  listening  pleasure. 


KWTV  (TV)  LAUNCHES  BALLOON 

AS  PART  of  General  Mills'  diamond  jubilee 
celebration  for  its  Gold  Medal  flour,  KWTV 
(TV)  Oklahoma  City  launched  one  of  122 
Gold  Medal  plastic  balloons  released  across  the 
country  for  charity  from  the  1,410-ft.  level  of 
its  1,572-ft.  tower.  KWTV  claims  the  balloon 

|  Broadcasting    •  Telecasting 


WHY  GRAYBAR  RECOMMENDS 

ELECTRON  TUBES 


&CHLEI 

When  you  buy  Machlett  electron  tubes  via  Graybar,  you  get  stable,  reliable,  long-term 
tube  performance  backed  by  carefully-controlled  Machlett  production  methods. 

1#   Machlett  vacuum  firing  at  higher  than  operating  temperatures  .  .  .  thoroughly 

frees  internal  components  from  occluded  gases,  for  greater  stability. 

2,    Special  Machlett  processing  of  filament  wires  and  other  internal  components  .  .  . 

assures  lifetime,  stress-free,  alignment  of  electrodes.  X-Ray  of  all  hidden 
electrodes  after  assembly  detects  (and  rejects)  misalignments  and  potential 
grid-filament  shorts. 


3.    Machlett  high-voltage  techniques  during  final  pumping  • 

surfaces  and  minimizes  arcing. 


.  smooths  electrode 


Add  Machlett's  comprehensive  customer  engineering  service  and  you  can  see  why  Graybar 
recommends  the  products  of  this  55-year  old  manufacturer  of  quality  electron  tubes. 

For  tubes  or  any  other  Broadcast  or  TV  equipment  need,  make  it  a  point  to  call 
Graybar  first.  Your  local  Graybar  office  will  be  happy  to  provide  complete  price  in- 
formation as  well  as  technical  data.  Graybar  Electric  Company.  Inc.  Executive 
Offices:  Graybar  Building,  U20  Lexington  Avenue,  New  York  17,  N.  Y.  337-11 


EVERYTHING  ELECTRICAL  TO  KEEP  YOU  ON  THE  AIR 
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FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

January  20  through  January  26 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


was  air-borne  from  the  highest  point  above 
ground  in  the  history  of  ground-launched  bal- 
loons. The  8  x  12  ft.  flour  sack-shaped  balloon 
contained  a  cash  certificate  to  be  donated 
to  the  finder's  favorite  church,  club  or  charity. 
When  the  balloon  was  launched  it  was  last 
seen  gaining  altitude  in  a  brisk  wind  head- 
ing toward  Tulsa,  St.  Louis  and  points  east. 

KRCG  (TV)'S  PROMOTION 

KRCG  (TV)  Jefferson  City,  Mo.,  published  a 
special  "Timebuyers'  Edition"  to  herald  its  Feb. 
13  start  of  operation  in  the  Jan.  23  edition  of 
the  Jefferson  City  Sunday  News  &  Tribune.  The 
edition  was  distributed  to  3000  officials  of 
agencies,  advertisers  and  networks,  etc.  The 
special  section  explains  "The  KRCG  Story,"  the 
station's  operation  and  its  plans.  KRCG  hopes 
to  begin  network  colorcasting  within  six  months. 
Coverage  maps,  market  statistics  and  KRCG's 
first  rate  card  are  included  in  "Timebuyers'  Edi- 
tion." as  well  as  rundowns  on  people  and  per- 
sonalities connected  with  the  station. 

NEW  KRCA  (TV)  ID 

KRCA  (TV)  Hollywood's  new  ID  trademark, 
a  man  with  a  tv  set  for  a  head  and  face  who 
holds  a  tv  home,  in  his  hand,  has  been  named 
"Sir  Glancelot."  The  name  was  the  result  of 
a  station  contest,  with  the  winner  receiving  an 
eight-day  vacation  for  two  in  Hawaii. 

DUMONT  PROMOTES  'BABY' 

DUMONT  TELEVISION  NETWORK  sent 
New  Year's  greetings  to  advertisers  and 
agencies  by  means  of  a  brochure  featuring  the 
photos  of  babies  in  the  traditional  "birthday 
suit"  pose.  In  the  accompanying  text  the  tots 
tell  why  their  lives  have  been  made  happier 
since  their  mothers  started  watching  DuMont's 
All  About  Baby  with  Ruth  Crowley  (Tues. 
and  Thurs.,  2-2:15  p.m.  EST). 

'TAKE  STOCK  OF  YOUR  PICTURE' 

BOOKLET  titled  "Take  Stock  of  Your  Pic- 
ture" has  been  distributed  to  advertising  agency 
film  executives  by  Van  Praag  Productions,  New 
York  tv,  industrial  and  commercial  film  pro- 
duction firm.  It  is  the  second  in  a  series  of 
pocket-sized  motion  picture  handbooks.  The 
booklet  is  illustrated  with  actual  film  samples 
explaining  the  various  types  of  film  which  can 
be  used.  The  folio  also  deals  with  information 
on  sound  and  film  recording. 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf— 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,   w  —  watts,   mc  — 


FCC  Commercial  Station  Authorizations 
As  of  Dee.  31,  1953  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,649 

533 

126 

CPs  on  air 

20 

20 

f313 

CPs  not  on  air 

105 

7 

137 

Total  on  air 

2,669 

552 

439 

Total  authorized 

2,774 

559 

576 

Applications  in  hearing 

137 

2 

167 

New  station  requests 

172 

8 

19 

New  station  bids  in  hearing 

76 

0 

151 

Facilities  change  requests 

134 

12 

33 

Total  applications  pending 

721 

79 

193 

Licenses  deleted  in  Dec. 

0 

0 

0 

CPs  deleted  in  Dec. 

15 

1 

5 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
t  Authorized  to  operate  commercially. 

*        *  * 

Am  and  FM  Summary  through  Jan.  26 

Appls.  In 

On                                Pend-  Hear- 

Air      Licensed     CPs      ing  ing 

Am           2,697           2,667           114           170  76 

Fm             558             536            24              8  0 


New  Tv  Stations  .  .  . 


ACTIONS  BY  FCC 

Hilo,  Hawaii — Hawaiian  Bcstg.  System  Ltd. 
(KHBC  Hilo,  KGMB-AM-TV  Honolulu)  granted 
vhf  ch.  9  (186-192  mc);  ERP  2.09  kw  visual,  1.05 
kw  aural;  antenna  height  above  average  terrain 
minus  300  ft.,  above  ground  258  ft.  Estimated  con- 
struction cost  $33,035,  first  year  operating  cost 
$9,360,  revenue  $40,000.  Post  office  address  1534 
Kapiolani  Blvd.,  Honolulu.  Studio  location  1534 
Kapiolani  Blvd.,  Honolulu.  Transmitter  location 
Piihonua  Rd.,  near  Hilo.  Geographic  coordinates 
19°  43'  00"  N.  Lat.,  155°  08'  13"  W.  Long.  Transmit- 
ter and  antenna  RCA.  Legal  counsel  Fisher,  Way- 
land,  Duvall  &  Southmayd,  Washington.  Consult- 
ing engineer  Vandivere,  Cohen  &  Wearn,  Wash- 
ington. Principals  include  Pres.  J.  Howard  Wor- 
rall;  Vice  Pres. -General  Manager  C.  Richard 
Evans;  Treas.  K.  C.  Wong,  and  Vice  Pres. -Sec. 
Elmer  R.  Davis.  Programs  will  originate  in 
KGMB-TV  studios.  This  is  second  satellite  bid 
by  applicant,  the  other  being  for  ch.  3  at  Wailuku. 
Granted  Jan.  19. 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 

Grants  since  July  7  7,  7952: 

vhf        uhf  Total 

Commercial                            271          316  5871 

Educational                            15           18  33 

Total  Operating  Stations  in  U.  S.: 

vhf        uhf  Total 

Commercial  on  air               299         114  413 

Noncommercial  on  air              7            3  10 


Applications  tiled  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 

947 

337 

732 

533 

1,266= 

Educational 

56 

28 

28 

563 

Total 

1,003 

337 

760 

561 

1.3221 

1  One  hundred-twenty-five  CPs  (24  vhf,  101  uhf) 

have  been  deleted. 
-  One  applicant  did  not  specify  channel. 
'■'  Includes  33  already  granted. 
1  Includes  621  already  granted. 


Wailuku,  Hawaii — Hawaiian  Bcstg.  System  Ltd. 
(KGMB-AM-TV  Honolulu,  KHBC  Hilo,  Hawaii), 

granted  vhf  ch.  3  (60-66  mc);  ERP  1.48  kw  visual, 
0.89  kw  aural;  antenna  height  above  average  ter- 
rain 5,960  ft.,  above  ground  74  ft.  Estimated  con- 
struction cost  $24,435,  first  year  operating  cost 
$21,000,  revenue  $30,000.  Post  office  address  1534 
Kapiolani  Blvd.,  Honolulu.  Studio  location  1534 
Kapiolani  Blvd.,  Honolulu.  Transmitter  location 
Kolekole  Hill,  Haleakala  Crater,  Hawaii.  Geo- 
graphic coordinates  20°  42'  41"  N.  Lat.,  156°  15'  35" 
W.  Long.  Transmitter  and  antenna  RCA.  Legal 
counsel  Fisher,  Wayland,  Duval,  Southmayd, 
Washington.  Consulting  engineer  Vandivere, 
Cohen  &  Wearn,  Washington.  Principals  include 
Pres.  J.  Howard  Worrall;  Vice  Pres. -Gen.  Mgr. 
C.  Richard  Evans;  Treas.  K.  C.  Wong,  and  Vice 
Pres. -Sec.  Elmer  R.  Davis.  Programs  will  origi- 
nate in  KGMB-TV  studios.  Granted  Jan.  19. 


APPLICATION 

Walla  Walla,  Wash.— Walla  Walla  Tv  Co.  vhf 

ch.  8  (180-186  mc);  ERP  3.04  kw  visual,  1.52  kw 
aural;  antenna  height  above  average  terrain  6 
ft.,  above  ground  207  ft.  Estimated  construction 
cost  $42,405,  first  year  operating  cost  $25,000,  reve- 
nue $50,000.  Post  office  address  1411  Fourth  Ave. 
Building.  Seattle,  Wash.  Transmitter  location 
Marcus  Whitman  Hotel,  Walla  Walla.  Geographic 
coordinates  46°  04'  00"  N.  Lat.,  118°  20'  23"  W. 
Long.  Transmitter  and  antenna  RCA.  Legal  coun- 
sel D.  F.  Prince,  Washington.  Consulting  engineer 
Frank  H.  Mcintosh,  Washington.  Principals  in- 
clude Cascade  Bcstg.  Co.  (100%),  owner  and  oper- 
ator of  KIMA-AM-TV  Yakima,  ch.  19  KEPR-TV 
Pasco,  Wash,  and  40%  stockholder  of  KWIE 
Kennewick,  Wash.;  Pres.  Thomas  C.  Bostic;  Vice 
Pres.  J.  Barry  Watkinson,  and  Sec. -Treas.  Frank 
E.  Mitchell.   Filed  Jan.  20. 


Existing  Tv  Stations  .  .  . 


ACTIONS  BY  FCC 

WLEX-TV     Lexington,     Ky.— WLEX-TV  Inc. 

granted  STA  to  operate  commercially  on  ch.  18 
for  the  period  ending  Feb.  5.  Granted  Jan.  20; 
announced  Jan.  25. 

KRCG  (TV)  Jefferson  City,  Mo.— Jefferson  Tv 
Co.  granted  STA  to  operate  commercially  on  ch. 
13  for  the  period  ending  Feb.  19.  Granted  Jan. 
19;  announced  Jan.  25. 


STATION  DELETED 

KTVR  (TV)  Hot  Springs,  Ark.— Southern  News- 
papers Inc.  FCC  deleted  tv  station  on  ch.  9.  De- 
leted Jan.  14. 


In  The  Greater  Cincinnati  Area 


Of  the  302,630  Radio  Homes 
regularly  surveyed  by  Pulse, 
1  out  of  every  4V2 
was  tuned  to  WCKY  in  Sept.-Oct. 
Every  day,  Monday  thru  Friday,  9  a.m.  to  7  p.m. 

Buy  Independent — Beat  Network 
ratings:  Get  lower  cost  per  thousand 
and  large  outside  BONUS  audience. 

BUY  WCKY 
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Introducing— 

MYCALEX 
PARTS  KIT 


THE 


For  design  projects 


For  experimental  use 


^  For  emergency  repairs 


To  acquaint  engineers  with  the 
superior  qualities  of  Mycalex 
glass-bonded  mica-  the  world's 
most  nearly  perfect  insulation 
-a  conveniently  packaged  kit 
containing  morethan30  Mycalex 
products  has  been  assembled. 


CALL  LETTERS  ASSIGNED 

KTVF  (TV)  Fairbanks,  Alaska — Northern  Tv 
|lnc.,  ch.  11. 

WTWV  (TV)  Tupelo,  Miss. — Tupelo  Citizens  Tv 

$Co„  ch.  9. 

WQMC  (TV)  Charlotte,  N.  C— WAYS  Inc.,  ch. 

36.  Changed  from  WAYS-TV. 

APPLICATIONS 

WTLC  (TV)  Champaign,  111. — U.  of  111.  seeks 
mod.  of  CP  for  noncommercial  educational  ch.  12 
to  change  station  location  to  Urbana,  111.;  change 
istudio  location  to  South  Wright,  Urbana;  trans- 
mitter location  to  NW  corner  U.  of  111.  stadium; 
ERP  to  52.2  kw  visual,  28.1  kw  aural;  antenna 
height  above  average  terrain  158.5  ft.  Filed  Jan.  21. 

VVJMR-TV  New  Orleans,  La. — Supreme  Bcstg. 
Co.  seeks  mod.  of  CP  to  change  from  ch.  61  to 
ch.  20  (506-512  mo;  ERP  to  1,000  kw  visual,  501.2 
kw  aural;  antenna  height  above  average  terrain 
436  ft.  Filed  Jan.  21. 

WMGT  (TV)  Adams,  Mass. — Greylock  Bcstg. 
Co.  seeks  mod.  of  CP  for  ch.  19  to  change  studio 
location  to  8  Bank  Row,  Pittsfield,  Mass.  Filed 
(Jan.  20. 

WBID-TV  Detroit,  Mich. — Woodward  Bcstg.  Co. 
seeks  mod.  of  CP  to  change  from  ch.  62  (758-764 
mc)  to  ch.  50  (686-692  mc);  antenna  height  above 
average  terrain  644  ft.  Filed  Jan.  19. 

WLEX-TV  Lexington,  Ky.— WLEX-TV  Inc. 
seeks  mod.  of  CP  for  ch.  18  to  change  ERP  to  195 
kw  visual,  97.8  kw  aural;  antenna  height  above 
average  terrain  629  ft.  Filed  Jan.  21. 

KSWS-TV  Roswell,  N.  M. — John  A.  Barnett 
seeks  mod.  of  CP  for  ch.  8  to  change  transmitter 
location  to  2.5  miles  S  of  U.S.  Hwy.  380,  near 
Caprock,  N.  M.;  antenna  height  above  average 
terrain  1,786  ft.  Filed  Jan.  20. 

WNEM-TV  Bay  City,  Mich.— North  Eastern 
Mich.  Corp.  seeks  mod.  of  CP  for  ch.  5  to  change 
studio  location  to  5700  Becker  Rd.  Filed  Jan.  19. 

KTVE  (TV)  Longview,  Tex. — Arlington  J. 
Henry  tr/as  East  Texas  Tv  Co.  seeks  mod.  of  CP 
for  ch.  32  to  change  ERP  to  227.5  kw  visual,  133.3 
kw  aural;  antenna  height  above  average  terrain 
297  ft.  Filed  Jan.  19. 


New  Am  Stations 


ACTIONS  BY  FCC 

Tuscumbia,  Ala. — Jesse  Henry  Hammond  d/b  as 
Power  Center  Bcstg.  Co.,  granted  1590  kc,  5  kw 
daytime.  Post  office  address  113  S.  Main  St,  Tus- 
cumbia. Estimated  construction  cost  S32.381.  first 
year  operating  cost  S36.000,  revenue  S75.000.  Mr. 
Hammond  is  an  auto  dealer.  Granted  Jan.  19. 

Atlanta,  Ga. — Glenkaren  Assoc.  Inc.,  granted 
1600  kc  1  kw  daytime.  Post  office  address  %  T.  M. 
Forbes  Jr.,  825  Citizens  &  Southern  National  Bank 
Bldg.,  Atlanta,  Ga.  Estimated  construction  cost 
311,500,  first  year  operating  cost  $25,000  for  com- 
bined am  and  fm  operations,  revenue  $25,000  for 
combined  am  and  fm  operations.  Principals  in- 
clude Locke  E.  Glenn,  sound  engineer  and  stock- 
holder in  engineering  equipment  companies, 
chairman  of  the  board  (100%);  David  H.  Gam- 
brell,  attorney,  president;  David  L.  Lyndon,  traffic 
manager-engineer  WEAS  Decatur,  Ga.,  secretary. 
Granted  Jan.  19. 

Pocomoke  City,  Md. — Eastern  Shore  Bcstg.  Co., 
granted  540  kc,  500  w  daytime.  Post  office  address 
%  G.  Russell  Chambers,  210  New  Castle  St..  Re- 
hoboth,  Beach,  Del.  Estimated  construction  cost 
$23,381.75,  first  year  operating  cost  $50,000,  esti- 
mated revenue  $60,000.  Applicant  is  owned  solely 
by  G.  Russell  Chambers,  director  of  engineer- 
ing for  Rollins  Bcstg.  Co.,  am  station  operator  in 
several  cities  including  WJWL  Georgetown,  Del. 
Granted  Jan.  19. 

Oceanlake,  Ore. — Lincoln  Electronics  Inc., 
granted  1400  kc,  250  w  unlimited.  Post  office  ad- 
dress 816  Weatherly  Bldg.,  Portland,  Ore.  Esti- 
mated construction  cost  $15,000,  first  year  operat- 
ing cost  $28,200,  revenue  $33,000.  Principals  include 
Pres.  Robert  G.  Beattie  (%),  chief  engineer  at 
KPDQ  Portland;  Vice  Pres.  Willard  L.  Guthrie 
(Mi),  KPDQ  program  director,  and  Pat  (Sheldon) 
Mason  (i/3),  skating  rink  and  ballroom  owner. 
Granted  Jan.  19. 

Post,  Tex. — Wallace  Simpson,  granted  1370  kc, 
500  w  daytime.  Post  office  address  P.  O.  Box  1175, 
Post,  Tex.  Estimated  construction  cost,  $15,128, 
first  year  operating  cost  $24,000.  revenue  $33,600. 
Mr.  Simpson  is  former  owner  KCLV  Clovis,  N  M 
Granted  Jan.  19. 

APPLICATIONS 

Washington,  Ga.— Max  G.  Pfaender  1370  kc,  1 
kw  daytime.  Post  office  address  Box  189,  Hartwell 
Ga.  Estimated  construction  cost  $19,063,  first  year 
operating  cost  $30,000,  revenue  $36,000  Mr.  Pfaen- 
der is  general  manager  of  WKLY  Hartwell,  Ga. 
Filed  Jan.  19. 

Rupert,  Idaho— Inland  Bcstg.  Co.  (KWEI  Weiser, 
Idaho)  970  kc,  1  kw  daytime.  Post  office  address 
Box  791,  Weiser,  Idaho.  Estimated  construction 
cost  $13,120,  first  year  ooerating  cost  $30,000,  reve- 
nue $36,000,  Principals  include  Pres  Mervin  V 
Ling  (71.9%);  Vice  Pres.  Delphia  E.  Ling  (4%)' 
and  Sec.-Treas.  Edwin  C.  Miller  (23.9%).  Filed 
J3n.  20. 


This  assortment  includes  46 
miniature  and  sub-miniature 
tube  sockets,  terminal  boards, 
rods  and  strips  of  fabricated 
Mycalex  400  and  various  Myca- 
lex 410  injection-molded  prod- 
ucts such  as  connector  sleeves, 
coil  forms,  stand-off  terminals, 
rotors  and  rings,  motor  slot 
wedges  and  switch  wafers.  A 
handy  reference  table  compares 
the  superior  physical  and  elec- 
trical properties  of  Mycalex 
glass-bonded  mica  with  those  of 
other  insulating  materials. 


MYCALEX 


ttt  withstands  extreme 

operating  temperatures 

^  offers  high  arc  resistances 

^fr  possesses  low  loss  and  power  factors 

^  for  permanent  dimensional  stability 


The  Introductory  Mycalex  Kit  is  being  offered  to  qualified  engineers 
and  others  who  are  interested. 


Mycalex  Corporation  of  America,  Dept.  54G 
Clifton  Boulevard,  Clifton,  New  Jersey 

Please  send  me  the  new  Mycalex  Parts  Kit  at  the  introductory  price  of  $10.00 

Enclosed  find  Check  Cash  Money  Order  

Name  Title  

Company  

Street  

City  Zone  State  


Executive  offices: 
30  Rockefeller  Plaza 
New  York  20,  New  York 


MYCALEX    CORPORATION    OF  AMERICA 

World's  largest  manufacturer  of  glass-bonded  mica  products 


Broadcasting 


Telecasting 
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Winniield,  La. — James  A.  West  Jr.,  Elgie  M.  Ris- 
inger,  Delvin  R.  White  d/b  as  Southern  Bcstg.  Co. 
1320  kc.  500  w  daytime.  Post  office  address  102 
East  Elm  St.,  El  Dorado,  Ark.  Estimated  con- 
struction cost  $16,721,  first  year  operating  cost 
$32,400,  revenue  $40,000.  Principals  in  general 
partnership  are  James  A.  West  Jr.  (Vs),  Vs  partner 
of  KDMS  El  Dorado,  Ark.;  Delvin  R.  White  (V3), 
and  Elgie  M.  Risinger  (V3).  Applicants  have  equal 
interest  in  new  am  station  at  Monticello,  Ark., 
and  are  applicants  for  new  am  station  at  Sulphur, 
La.  Filed  Jan.  19. 

Ardmore,  Pa. — Lawrence  M.  C.  Smith  d/b  as 
Franklin  Bcstg.  Co.  900  kc,  1  kw  daytime.  Post 
office  address  8200  Ridge  Ave.,  Philadelphia.  Esti- 
mated construction  cost  $11,800,  first  year  operat- 
ing cost  $8,000,  revenue  $40,000.  Mr.  Smith  is 
owner  of  WFLN  Philadelphia,  30%  stockholder 
WAEB  Allentown,  Pa.,  and  20%  stockholder 
WGMS  Washington,  D.  C.  Filed  Jan.  17. 

Brookings,  S.  D. — Louis  Jack  Dublon,  Eugene  J. 
Platek  &  Robert  J.  Reimers  d/b  as  Brookings 
Bcstg.  Co.  1430  kc,  500  w  daytime.  Post  office  ad- 
dress %  Robert  J.  Reimers,  2124  10th  Ave.,  Me- 
nominee, Mich.  Estimated  construction  cost 
$15,311,  first  year  operating  cost  $26,400,  revenue 
$42,000.  Principals  in  equal  general  partnership 
are  Louis  J.  Dublon,  announcer-program  director 
at  WMAW  Menominee,  Wis.;  Robert  J.  Reimers, 
announcer-chief  engineer  at  WMAW,  and  Eugene 
J.  Platek,  captain  in  U.  S.  Air  Force.  Filed  Jan.  20. 


Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

KGEK     Sterling,     Colo. — Elmer     G.  Beehler 

granted  mod.  of  license  to  change  from  daytime 
to  unlimited  time  on  1230  kc  with  250  w.  Granted 
Jan.  19. 

KSIB  Creston,  Iowa — Southwest  Iowa  Bcstg.  Co. 
granted  request  to  sign  off  at  6  p.m.  CST  during 
the  months  of  March  through  Sept.  1955.  Granted 
Jan.  18;  announced  Jan.  25. 


STATION  DELETED 

WNEL  San  Juan,  P.  R.— Station  WNEL  Corp. 

granted  request  to  cancel  license  for  am  station 
on  860  kc.  Deleted  Jan.  17;  announced  Jan.  25. 


New  Fm  Stations  .  .  . 


ACTIONS  BY  FCC 

Battle  Creek,  Mich. — Charles  R.  Palmquist  Jr. 

granted  CP  for  new  class  B  fm  station  on  ch. 
289  (105.7  mc);  ERP  4.5  kw;  antenna  height  above 
average  terrain  240  ft.  Granted  Jan.  19. 

Coudersport,  Pa. — Farm  &  Home  Bcstg.  Co. 
(WFRM)  granted  CP  for  new  class  A  fm  station 
on  ch.  244  (96.7  mc);  ERP  110  w;  antenna  height 
above  average  terrain  690  ft.  Granted  Jan.  19. 


Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

KBTM-FM  Jonesboro,  Ark. — Lebanon  Bcstg.  Co. 

granted  CP  to  change  ERP  to  8.3  kw;  antenna 
height  above  average  terrain  170  ft.  Granted  Jan. 
18;  announced  Jan.  25. 

WMCR  (FM)  Kalamazoo,  Mich.— Western  Mich. 
College  of  Education  granted  CP  to  change  from 
noncommercial  education  station  on  ch.  216  (91.1 
mc)  to  ch.  271  (102.1  mc);  ERP  36  kw;  antenna 
height  above  average  terrain  160  ft.  Granted 
Jan.  19. 


WUNC  (FM)  Chapel  Hill,  N.  C.—V.  of  N.  C. 

granted  CP  to  change  ERP  to  15.5  kw;  antenna 
height  above  average  terrain  135  ft.  Granted  Jan. 
17;  announced  Jan.  25. 

WEQR  (FM)  Goldsboro,  N.  C— Eastern  Carolina 
Bcstg.  Co.  granted  CP  to  change  ERP  to  40  kw, 
antenna  height  above  average  terrain  350  ft. 
Granted  Jan.  21;  announced  Jan.  25. 


STATIONS  DELETED 


KRON-FM  San  Francisco,  Calif.— Chronicle 
Pub.  Co.  granted  request  to  cancel  license  for 
fm  station  on  ch.  243.  Deleted  Jan  17;  announced 
Jan.  25. 

WCFM  (FM)  Washington,  D.  C— Cooperative 
Bcstg.  Association  granted  request  to  cancel  li- 
cense for  fm  station  on  ch.  258.  Deleted  Jan.  18; 
announced  Jan.  25. 

WRGA-FM  Rome,  Ga—  Rome  Bcstg.  Co.  granted 
request  to  cancel  license  for  fm  station  on  ch. 
293.  Deleted  Jan.  17;  announced  Jan.  25. 

WRZE  (FM)  York,  Pa— White  Rose  Bcstg.  Co. 
granted  request  to  cancel  license  for  fm  station 
on  ch.  253.  Deleted  Jan.  18;  announced  Jan.  25. 


Ownership  Changes  .  .  . 


ACTIONS  BY  FCC 


WFMH-AM-FM  Cullman,  Ala.— B.  C.  Eddins, 
W.  N.  Eddins,  John  Q.  Eddins  &  L.  E.  Duffey  d/b 
as  the  Voice  of  Cullman  granted  assignment  of 
license  to  B.  C.  Eddins,  W.  N.  Eddins  &  John  Q. 
Eddins  d/b  as  The  Voice  of  Cullman  through 
sale  of  10%  interest  by  Mr.  Duffey  to  B.  C.  Eddins 
for  $5,000.  Granted  Jan.  18;  announced  Jan.  25. 

KAKI  (TV)  Visalia,  Calif.— Irvin  V.  Willat  tr/as 
Sequoia  Telecasting  Co.  granted  assignment  of 
CP  to  Sequoia  Telecasting  Corp.  No  consideration 
involved  as  Mr.  Willat  is  sole  owner.  Granted 
Jan.  18;  announced  Jan.  25. 

WPFA  Pensacola,  Fla. — Charles  W.  Lamar  Jr., 
John  Burk,  G.  C.  Barnard  &  F.  E.  Busby  d/b  as 
WPFA  Bcstg.  Co.  granted  voluntary  assignment 
of  CP  to  Charles  Lamar  Jr.  through  purchase  of 
32%  interest  for  $120.  Mr.  Lamar  will  now  be 
sole  owner.  Granted  Jan.  18;  announced  Jan.  25. 

WSBT-AM-TV  South  Bend,  Ind.— The  South 
Bend  Tribune  granted  involuntary  transfer  of 
control  to  Franklin  D.  Schurz,  executor  of  the 
estate  of  F.  A.  Miller  (52.3%),  deceased.  Granted 
Jan.  20;  announced  Jan.  25. 

KCBC  Des  Moines,  Iowa — Majestic  Bcstg.  Co. 
granted  voluntary  transfer  of  control  (60%)  to 
Karl  &  Helen  U.  Peters  for  advancing  $50,000. 
Granted  Jan.  18;  announced  Jan.  25. 

WKBW  Buffalo,  N.  Y.-WKBW  Inc.  granted  re- 
linquishment of  control  by  Churchill  Tabernacle 
Inc.  through  sale  of  850  shares  of  stock  to  Clinton 
Churchill  for  approximately  $7,325.  Mr.  Churchill 
will  now  own  32.1%  and  Churchill  Tabernacle  Inc. 
45.6%.  Granted  Jan.  18;  announced  Jan.  25. 

WPXY  Punxsutawney,  Pa. — Jefferson  Bcstg.  Co. 
granted  acquisition  of  control  (76%)  by  C.  H. 
Simpson  through  voting  trust  for  41%.  Mr.  Simp- 
son individually  owns  35%.  Granted  Jan.  20. 


APPLICATIONS 


KBNZ  La  Junta,  Colo.— Otero  Bcstg.  Co.  seeks 
voluntary  aquisition  of  negative  control  by  both 
A.  B.  Crichton  and  Myron  S.  Morrison  through 
purchase  of  V3  interest  from  Frances  Jean  Gerken, 
executrix  of  the  estate  of  R.  D.  Gerken  for  $8  100 
Messrs.  Crichton  and  Morrison  will  each  now 
own  50%  interst.  Filed  Jan.  17. 


KXEL  Waterloo,  Iowa — Josh  Higgins  Bcstg.  Co. 

seeks  voluntary  transfer  of  control  (75%)  to 
WOPA  Inc.  for  a  gross  figure  of  $312,000.  WOPA 
Inc.  is  owner  of  WOPA  Oak  Park  and  WOPT 
(TV)  Chicago.  Purchase  price  was  for  85,000 
shares  of  stock  for  $187,000  plus  $125,000  for  the 
rights  to  the  name  "Josh  Higgins".  Principals  in- 
clude Pres.  Egmont  Sonderling  (18.7%);  Vice  Pres. 
Richard  Goodman  (41.2%),  and  Sec.-Treas.  Mason 
A.  Loundy  (15%).  Filed  Jan.  17. 

WJJJ  Niagara  Falls,  N.  Y. — -John  J.  Laux  seeks 
voluntary  assignment  of  license  to  Niagara 
Frontier  Bcstg.  Corp.  for  $85,000.  Principals  in- 
clude Pres.  James  T.  Sandonato  (74.8%),  hotel 
owner,  and  Thomas  W.  Talbot  (25%),  general 
manager  of  WJJJ.   Filed  Jan.  17. 

WAAA  Winston- Salem,  N.  C. — Community 
Bcstg.  Service  Inc.  seeks  voluntary  assignment  of 
license  to  Camel  City  Bcstg.  Corp.  for  $100,000. 
Principals  include  Pres.  Ronald  B.  Woodyard 
(52.8%),  pres. -27. 7%  owner  Skyland  Bcstg.  Co., 
operator  of  WONE-WIFE  (TV)  Dayton,  and  pres.- 
50%  owner  of  WTVQ  (TV)  Pittsburgh;  Vice  Pres. 
Louis  G.  Froelich  (24%),  vice  pres. -0.4%  owner 
Skyland  Bcstg.;  Gen.  Mgr.  Charles  B.  Daly  (7.2%), 
program  director  of  Skyland  Bcstg.;  Sec.  Dorothy 
Tatum  (4%);  M.  W.  Martin  (10%),  real  estate,  and 
Charles  J.  Thornquest  (2%),  vice  pres. -0.4% 
owner  of  Skyland  Bcstg.  Filed  Jan.  21. 

WOHP  Bellefontaine,  Ohio — Lake  Erie  Bcstg. 
Corp.  seeks  voluntary  acquisition  of  control  by 
both  Theodore  M.  Nelson  and  David  S.  Gifford 
through  transfer  to  corporation  to  W.  P.  Shannon 
of  30  shares  of  stock.  Filed  Jan.  18. 

WCRE  Cheraw,  S.  C— Three  States  Bcstg.  Co. 
seeks  voluntary  assignment  of  license  to  Chester- 
field Bcstg.  Co.  for  $20,000.  Principals  include 
Fred  A.  Staples;  Fred  L.  Morningstar;  Joseph  A. 
Pickering,  and  Marvin  J.  Peterson,  each  owning 
V*  interest.  Principals  each  own  V6  interest  in 
WHJC  Matewan,  W.  Va.   Filed  Jan.  17. 

WHDM  McKenzie,  Tenn. — Tri-County  Bcstg.  Co. 

seeks  voluntary  transfer  of  control  through  sale 
of  all  stock  for  $50,000  to  Earl  S.  Notling,  manu- 
facturer of  paper  fibre  and  his  wife  Gladys  Not- 
ling, woman's  director  at  WJCD  Seymour,  Ind. 
Filed  Jan.  18. 

KTXL-AM  San  Angelo.  Tex.— Westex  Bcstg.  Co, 
seeks  voluntary  acquisition  of  negative  control 
by  A.  D.  Rust  and  B.  P.  Bludworth  through  pur- 
chase of  50  shares  of  stock  from  Marshall  Formby 
and  Lowell  Smith  for  $20,000.  Messrs.  Rust  and 
Bludworth  will  now  each  own  50%  interest.  Filed 
Jan.  17. 

KTXL-TV— San  Angelo,  Tex.— Westex  Tv  Co. 
seeks  voluntary  acquisition  of  negative  control  by 
A.  D.  Rust  and  B.  P.  Bludworth  through  purchase 
of  68  shares  of  stock  from  Marshall  Formby  and 
Lowell  Smith  for  $6,800.  Messrs.  Rust  and  Blud- 
worth will  now  each  own  50%  interest.  Filed 
Jan.  17. 

WWOD  Lynchburg,  Va. — Old  Dominion  Bcstg. 
Corp.  seeks  assignment  of  license  to  Roanoke 
Independent  Bcstrs.  Inc.  for  $75,000.  Sole  owner 
is  Cy  N.  Bahakel,  owner  of  WABG  Greenwood, 
Miss.;  WKIN  Kingsport,  Tenn.;  WKOZ  Kosciusko, 
Miss.,  and  WPLH  Huntington,  W.  Va.,  and  ap- 
plicant for  new  am  station  Chattanooga,  Tenn. 
Filed  Jan.  21. 

WPFP  Park  Falls,  Wis— M.  &  N.  Bcstg.  Co. 

seeks  voluntary  assignment  of  license  to  Eugene 
A.  Halker  and  Gordon  F.  Schluter  d/b  as  North- 
land Bcstg.  Co.  for  $28,257.  Principals  in  general 
partnership  are  Eugene  A.  Halker  (50%),  general 
manager  of  WPFP,  and  Gordon  F.  Schluter  (50%), 
manager  of  local  store.  Filed  Jan.  19. 


Hearing  Cases  .  .  . 

INITIAL  DECISION 


Corpus   Christi,   Tex. — New  tv,   ch.   10.  FCC 

Hearing  Examiner  H.  Gifford  Irion  issued  initial 
decision  looking  toward  grant  of  the  application 
of  K-SIX  Television  Inc.,  for  a  construction  per- 
mit for  new  tv  station  on  ch.  10  in  Corpus  Christi, 
Tex.,  and  denial  of  the  competing  applications  of 
Superior  Television  Inc.,  and  KEYS-TV  Inc.  Ac- 
tion Jan.  21. 


OTHER  ACTIONS 


KIFN  Phoenix,  Ariz. — By  Memorandum  Opin- 
ion and  Order,  the  Commission  denied  petition 
for  review  filed  Nov.  2  by  KIFN  Phoenix,  Ariz., 
requesting  reconsideration  of  the  Commission's 
Report  and  Order  released  Aug.  11  finalizing  revi- 
sions to  the  "10%  rule"  also  reconsideration  of 
the  Commission's  Memorandum  Opinion  and 
Order  of  Nov.  1  denying  petition  of  KIFN  for  a 
partial  stay  of  the  effectiveness  of  the  Aug.  11 
Report  and  Order.  Action  Jan.  25. 
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KNBY  Newport,  Ark. — Newport  Bcstg.  Co.  FCC 

designated  for  hearing  application  to  change  from 
j.280  kc  to  730  kc,  operating  daytime  only  with  1 
kw;  made  KTRY  Bastrop,  La.  and  KWRE  War- 
jrenton,  Mo.,  parties  to  proceeding.  Action  Jan.  19. 

Tampa,   Fla. — FCC  by  Memorandum  Opinion 
md  Order  (1)  denied  petitions  of  Tampa  Times 
Zo.  and  Orange  Television  Bcstg.  Co.  for  recon- 
ideration  of  Commission  decision  of  Sept.  2, 
1954;  (2)  made  effective  immediately  that  decision 
( granting  the  application  of  Tamna  Television  Co. 
for  new  tv  station  on  ch.  13  in  Tampa.  Fla.,  and 
•denying  petitioners'  competing  applications),  thus 
terminating  the  stay  which  had  been  ordered 
)ec.  3  pending  conclusion  of  oral  argument  in 
his  proceeding;  and  (3)  dismissed  as  moot  Tampa 
television's  netition  for  reconsideration  of  the 
«|5tay  order.   Chairman  McConnaughey  and  Com- 
missioner Doerfer  dissented.  Action  Jan.  21. 

i  WKXY  Sarasota,  Fla. — FCC  by  Memorandum 
Opinion  and  Order,  denied  petition  of  Sarasota 
Bcstg.  Co.,  licensee  of  WKXY  Sarasota,  Fla.,  filed 
t)ec.  2,  reauesting  reinstatement  and  immediate 
grant  of  application  for  CP  to  change  facilities 
(from  1540  kc.  1  kw  D  to  930  kc.  500  w-N,  1  kw-LS. 
DA,  U.  which  was  dismissed  by  the  Commission 
jpn  Oct.  29  because  of  non-compliance  with  the 
r  10%  rule".  Action  Jan.  19. 

Albany,  N.  Y. — FCC  on  petition  by  Hudson 
Valley  Bcstg.  Co.,  Albany,  N.  Y.,  continued  until 
ifurther  order  of  the  Commission  the  oral  argu- 
ment scheduled  for  Jan.  24,  in  re  application  for 
consent  to  transfer  control  of  WROW-AM-TV 
Albany,  N.  Y.  Action  Jan.  19. 

Islip-Syossett.  N.  Y. — FCC  designated  for  con- 
solidated hearing  applications  of  Great  South  Bay 
Bcstg.  Co.,  Islip,  and  George  V.  Spohrer,  Syossett, 
both  requesting  new  am  station  on  540  kc  250  w 
daytime.    Action  Jan.  19. 

Murphy.  N.  C— Valley  Bcstg.  Co.  FCC  desig- 
nated for  hearing  application  for  new  am  station 
on  600  kc  with  1  kw,  daytime,  in  consolidated 
proceeding  with  applications  of  Greenwood  Bcstg. 
Co.,  Chattanooga,  Term.,  and  Cherokee  Bcstg.  Co., 
Murphy,  N.  C,  for  the  same  facilities;  ordered 
that  issues  4  and  5  be  made  issues  in  re  Dockets 
11101-02,  and  made  WROL  Knoxville,  Tenn.,  a 
party  to  the  proceeding.  Action  Jan.  19. 

Oral  Argument — Commercial  and  Amateur 
Radio  Operator  License.  FCC  scheduled  oral 
argument  for  March  7  on  proposed  rule-making 
to  bar  from  commercial  or  amateur  radio  opera- 
tor license  any  person  who  is  a  member  of  Com- 
munist Party  or  similar  group,  or  is  not  of  "good 
moral  character."  Notice  of  intention  to  par- 
ticipate in  argument  is  due  by  Feb.  21.  Action 
|  Jan.  21. 

San  Juan,  P.  R. — On  petition  for  rehearing  and 
I  reconsideration  filed  Dec.  20  by  the  Department 

of  Education  of  Puerto  Rico,  the  Commission 

vacated  its  Order  of  Nov.  18  in  Docket  11129 
.  which  substituted  ch.  11  for  ch.  6  in  San  Juan, 

P.  R.,  and  ch.  6  for  ch.  11  in  Caguas,  P.  R.,  and 
'  ordered  that  the  assignment  of  ch.  6  in  Puerto 

Rico  be  reserved  for  educational  use  in  San  Juan, 
I  and  commercial  ch.  11  in  Caguas  be  retained. 

Commissioner  Bartley  dissented.  Action  Jan.  26. 

Proposed  Rule-Making — On  petition  of  WKNY- 
TV  (ch.  66),  Kingston,  N.  Y.,  filed  Dec.  17,  the 

[I  Commission  proposed  rule  making  as  follows:  (a) 

j  delete  ch.  *21  and  add  ch.  *27  to  Hanover,  N.  H.; 
delete  ch.  27  from  Concord,  N.  H,  and  add  chs.  75, 
76,  78,  or  83;  or  (b)  substitute  *43  for  *21  at 
Hanover;   substitute  ch.  21  for  43  at  Laconia, 

,  N.  H.,  and  ordered  WKNY-TV  to  Show  Cause 
why  its  outstanding  authorization  should  not  be 

i  modified  to  specify  operation  on  ch.  21  at  Pough- 
keepsie  in  lieu  of  ch.  66  at  Kingston.  Comments 

I  may  be  filed  on  or  before  March  4.  Action  Jan.  26. 

Tv  Assignment — FCC  by  Report  and  Order, 
finalized  Proposed  Rule  Making  issued  Dec.  17, 
and  shifted  ch.  14  from  Annapolis,  Md.,  to  Wash- 
'  ington,  D.  C,  substituting  ch.  53  for  ch.  14  at 
Annapolis,  effective  March  2.  Action  Jan.  26. 

KOKE  (TV)  El  Paso,  Tex. — FCC  by  Memoran- 
*  dum  Opinion  and  Order,  denied  petition  of  Trin- 
1  ity  Bcstg.  Corp.,  permittee  of  station  KOKE  (TV) 
'  (ch.  13),  El  Paso,  Tex.,  filed  Dec.  2,  requesting 
that  educational  reservation  in  El  Paso  be  shifted 
from  ch.  7  to  ch.  13.  Commissioner  Lee  dissented. 
Action  Jan.  26. 

WTOV-TV  Norfolk,  Va. — On  the  basis  of  com- 
ments received,  the  Commission,  by  Report  and 
Order,  denied  a  petition  by  WTOV-TV  ch.  27, 
Norfolk,  Va.,  for  assignment  of  ch.  13  to  Princess 
Anne,  near  Norfolk,  by  means  of  one  of  four 
alternative  proposals,  and  terminated  its  rule 
making  proceeding  in  Docket  11168.  Chairman 

'  McConnaughey  not  voting;  Commissioner  Bartley 

.  dissented.    Action  Jan.  26. 

Richland,  Wash. — FCC  by  Memorandum  Opin- 
]  ion  and  Order,  denied  petition  for  reconsideration 

iled  by  KALE  Inc.,  Richland,  Wash.,  on  Nov.  23 
i  of  Report  and  Order  denying  request  to  shift 
I  vhf  ch.  3  from  Lewiston,  Idaho,  to  Richland, 

Wash.  Action  Jan.  26. 
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January  20  Decisions 

ACCEPTED  FOR  FILING 
ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee  on  Jan.  18 
Chief  Broadcast  Bureau— Granted  petition  to 
dismiss  a  petition  filed  Dec.  27  by  WNYC  to  ex- 
tend time  for  filing  motions  to  enlarge  or  change 
issues  in  re  proceeding  in  (Docket  11227). 

Levittown,  Pa.,  Levittown-Fairless  Hills  Bcstrs. 
— Granted  petition  insofar  as  it  requests  dismissal 
of  its  application  for  am  facilities,  and  said  appli- 
cation (Docket  11096;  BP-9193)  was  dismissed 
with  prejudice. 

Chief  Broadcast  Bureau — Granted  petition  for 
extension  of  time  to  and  including  Jan.  27  in 
which  to  file  exceptions  to  initial  decision  in  re 
application  of  Colorado  City  Bcstg.  Co.,  Colorado 
City,  Tex.  (Docket  11075;  BP  9137). 

Springfield,  111.,  Sangamon  Valley  Tv  Corp.; 
WMAY-TV  Inc.— Granted  petition  of  W MAY-TV 
for  an  extension  of  time  to  and  including  Jan. 
31  in  which  to  file  exceptions  to  initial  decision 
re  ch.  2  (Dockets  10701-03). 

By  Hearing  Examiner  Annie  Neal  Huntting 
Issued  Fourth  Statement  concerning  prehearing 
conferences  and  order  in  re  applications  for  ch. 
10  at  Parma-Onondaga,  Mich.,  which  shall  gov- 
ern the  course  of  the  proceeding  to  the  extent 
indicated,  unless  modified  by  the  Examiner  for 
cause  or  by  the  Commission  upon  review  of  the 
Examiner's  ruling  (Dockets  11169  et  al.)  (Action 
of  Jan.  19). 

Onondaga,  Mich.,  Television  Corp.  of  Mich.  Inc. 

— Granted  informal  request  for  continuance  of 
hearing  from  Jan.  24  to  Jan.  27,  in  re  ch.  10 
(Dockets  11169  et  al.)  (Action  of  Jan.  18). 
By  Hearing  Examiner  J.  D.  Bond  on  Jan.  14 
Roanoke,  Va.,  Times-World  Corp.;  Radio  Roa- 
noke Inc. — Granted  petition  for  continuance  of 
hearing  from  Jan.  17  to  Feb.  1,  in  re  ch.  7 
(Dockets  10655-56). 

By  Hearing  Examiner  Elizabeth  C.  Smith 
on  Jan.  17 

Price,  Utah,  Carbon-Emery  Bcstg.  Co. — Grant- 
ed petition  for  continuance  of  hearing  re  new 
am  station  from  Jan.  18  to  Feb.  23  (Docket  10739). 

New  Orleans,  La.,  Times-Picayune  Pub.  Co. — 

Ordered  that  the  record  in  the  proceeding  in  re 
applications  for  ch.  4  (Dockets  8936  et  al.),  be 
reopened  for  the  sole  purpose  of  receiving  in 
evidence  the  affidavit  of  George  W.  Healy  Jr., 
such  affidavit  is  received  in  evidence  and  the 
record  again  is  closed. 

By  Hearing  Examiner  H.  Gifford  Irion  on  Jan.  17 
Charlotte,  N.  C,  Radio  Station  WSOC  Inc.,  et  al. 

— On  the  Examiner's  own  motion  and  with  con- 
currence of  all  parties,  continued  from  Jan.  19 
to  Feb.  2  the  hearing  in  re  ch.  9  (Dockets  8837 
et  al.). 

By  Hearing  Examiner  William  G.  Butts  on  Jan.  18 
Paducah,  Ky.,  Columbia  Amusement  Co.;  Pa- 
ducah  Newspapers  Inc. — Granted  joint  motion  for 
extension  of  time  for  filing  proposed  findings  in 
its  direct  case  to  not  later  than  Jan.  25;  adverse 
findings  concerning  competing  applicant's  case 
and  conclusions  of  law  not  later  than  Feb.  15, 
and  replies  to  proposed  findings  not  later  than 
March  2,  in  re  applications  for  ch.  6  (Dockets 
10875-76).  The  Broadcast  Bureau  has  leave  to  file 
appropriate  findings  and  replies  within  the  times 
specified. 
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January  20  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 

WEZB  Homewood,  Ala.,  Voice  of  Homewood— 

(BR-2875). 

WCNU  Crestview,  Fla.,  Gulf  Shores  Bcstg.  Co.— 
(BR-2159). 

WRHC  Jacksonville,  Fla.,  Radio  Station  WRHC 
Inc.— (BR-2506). 

WIOK  Tampa,  Fla.,  H.  C.  Young  Jr.— (BR-3038). 

WMGR  Bainbridge,  Ga.,  Decatur  Bcstg.  Co.— 
(BR-1296). 

WLBB  Carrollton,  Ga.,  Carroll  Bcstg.  Co.— 
(BR-1431). 

WTJH  East  Point,  Ga.,  Radio  Station  WTJH— 

(BR-2396). 

Remote  Control 
KRNT  Des  Moines,  Iowa,  Cowles  Bcstg.  Co.— 
(BRC-636). 

KDAL  Duluth,  Minn.,  Red  River  Bcstg.  Co.— 
(BRC-634). 

WJDX  Jackson,  Miss.,  Lamar  Life  Insurance  Co. 
— (BRC-638). 

WOTR  Corry,  Pa.,  Olivia  T.  Rennekamp— 
(BRC-639). 

KBOP  Pleasanton,  Tex.,  Atascosa  Bcstg.  Co. — 
(BRC-640). 

WDSM  Superior,  Wis.,  WDSM  Inc.— (BRC-637) . 
Renewal  of  License 

WAVU-FM  Albertville,  Ala.,  Pat  Murphy  Cour- 
ington  &  Ivo  H.  Sparkman  d/b  as  Sand  Mountain 
Bcstg.  Service— (BRH-549). 

Modification  of  CP 
KIM  A -TV  Yakima,  Wash.,  Cascade  Bcstg.  Co. — 
Mod.  of  CP  (BPCT-1228)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
to  3-20-55  (BMPCT-2756). 

License  for  CP 

KWNA  Winnemucca,  Nev.,  Northwest  Radio  & 
Television  Corp.— License  to  cover  CP  (BP-9465) 
as  mod.  which  authorized  new  standard  broad- 
cast station  (BL-5603). 

WWBG  Bowling  Green,  Ohio,  Howard  R.  Ward 
— License  to  cover  CP  (BP-7409)  as  mod.  which 
authorized  new  standard  broadcast  station  (BL- 
5600). 

Remote  Control 
KWBY  Colorado  Springs,  Colo.,  Music  Bcstg. 
Corp.— (BRC-641). 

Renewal  of  License 
WHMA  Anniston,  Ala.;  Anniston  Bcstg.  Co. — 
(BR-987). 

WBRC  Birmingham,  Ala.,  Birmingham  Bcstg. 
Co.— (BR-421). 

WXAL  Demopolis,  Ala.,  Demopolis  Bcstg.  Co. — 
(BR-1788). 

WELR  Roanoke,  Ala.,  The  Roanoke  Bcstg.  Co. — 
(BR-2464). 

WMJM  Cordele,  Ga.,  The  Southeastern  Bcstg. 
System— (BR-1091). 
WGOV  Valdosta,  Ga.,  WGOV  Inc.— (BR-1078). 
License  for  CP 

KSON-FM  San  Diego,  Calif.,  C.  Fredric  Rabell 
et  al.  d/b  as  KSON  Bcstrs. — License  to  cover  CP 
(BPH-1949)  as  mod.  which  authorized  new  fm 
station  (BLH-1027). 

Renewal  of  License 
WGST-FM  Atlanta,  Ga.,  Board  of  Regents,  U. 
System  of  Georgia,  Georgia  Institute  of  Technol- 
ogy—(BRH-640 ) . 

Modification  of  CP 
KUOH  (FM)  Honolulu,  Hawaii,  The  U.  of  Ha- 
waii—Mod. of  CP  (BPED-243)  as  mod.  which  au- 
thorized new  educational  broadcast  station  for 
extension  of  completion  date  (BMPED-286). 
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WMUB  (FM)  Oxford,  Ohio,  The  President  & 
Trustees  of  the  Miami  V—  Mod.  of  CP  (BPED- 
255)  which  authorized  changes  in  licensed  station 
for  extension  of  completion  date  (BMPED-287). 

KNAC-TV  Fort  Smith,  Ark.,  American  Televi- 
sion Co.— Mod.  of  CP  (BPCT-842)  which  author- 
ized new  tv  station  to  extend  completion  date 
to  8-1-55  (BMPCT-2757). 

WSJV  (TV)  Elkhart,  Ind.,  Truth  Pub.  Co.— Mod. 
of  CP  (BPCT-1695)  as  mod.  which  authorized  new 
tv  station  to  extend  completion  date  to  8-3-55 
(BMPCT-2762). 

KRCG  (TV)  Jefferson  City,  Mo.,  Jefferson  Tele- 
vision Co.— Mod.  of  CP  (BPCT-1843)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  8-19-55  (BMPCT-2758). 

KUON-TV  Lincoln,  Neb.,  Byron  J.  Dunn,  Trus- 
tee—Mod. of  CP  (BPCT-1044)  as  mod.  which  au- 
thorized new  tv  station  to  extend  completion  date 
to  6-29-55  (BMPCT-2759). 

WRNY-TV  Rochester,  N.  Y.,  Genesee  Valley 
Television  Corp.— Mod.  of  CP  (BPCT-1387)  as 
mod.  which  authorized  new  tv  station  to  extend 
completion  date  to  8-1-55  (BMPCT-2761) . 

WTVG  (TV)  Mansfield,  Ohio,  Fergum  Theatres 
Inc.— Mod.  of  CP  (BPCT-1179)  which  authorized 
new  tv  station  to  extend  completion  date  to  8-3-55 
(BMPCT-2763). 

Routine  Roundup  .  .  . 

January  25  Decisions 

BROADCAST  ACTIONS 
By  the  Commission  en  banc 
Modification  of  License 
WMSC  Columbia,  S.  C,  Maresco  Corp.— Granted 
mod.  of  license  to  change  name  of  licensee  to 
WMSC  Radio  Corp.  (BML-1610). 

By  the  Broadcast  Bureau 
Actions  of  Jan.  21 
Granted  License 

KLAK  Lakewood,  Colo.,  Lakewood  Bcstg.  Serv- 
ice— Granted  license  for  am  station;  1580  kc,  250 
w  D  (BL-5595). 

KDUB  Lubbock,  Texas.,  Texas  Telecasting  Inc. 
- — Granted  license  for  am  station;  1340  kc,  250  w 
U  (BL-5602). 

WDKN  Dickson,  Tenn.,  Dickson  County  Bcstg. 
Co. — Granted  license  for  am  station;  1260  kc,  1 
kw  D  (BL-5588). 

WOCH  North  Vernon,  Ind.,  Dorrell  Ochs — 
Granted  license  for  am  station;  1460  kc,  500  w  D 
(BL-5591). 

KDTA  Delta,  Colo.,  Monarch  Bcstg.  Co. — Grant- 
ed license  for  am  station;  1400  kc,  250  w  U  (BL- 
5593). 

KOL  Seattle,  Wash.,  Seattle  Bcstg.  Co. — Granted 
license  covering  change  in  DA  to  night  use  only 
(BL-5601). 

WCLS  Columbus,  Ga.,  Muscogee  Bcstg.  Co. — 
Granted  license  for  am  station;  1580  kc,  1  kw  D 
(BL-5599). 

WMFG  Hibbing,  Minn.,  Head  of  the  Lakes 
Bcstg.  Co. — Granted  license  covering  change  in 
transmitter  and  studio  location  (BL-5596). 

CP 

WOL  Washington,  D.  C,  Washington  Bcstg.  Co. 
— Granted  CP  to  change  antenna-transmitter 
location;  install  new  transmitter  and  make 
changes  in  antenna  system  (BP-9590). 

Modification  of  CP 

KRCG  (TV)  Jefferson  City,  Mo.,  Jefferson  Tv 

Co. — Granted  extension  of  completion  date  to 
8-19-55. 

KUON-TV  Lincoln,  Neb.,  Byron  J.  Dunn,  Trus- 
tee— Granted  extension  of  completion  date  to 
7-29-55'. 


■  FOR  THE  RECORD- 


Actions  of  Jan.  20 
Granted  License 
WGRE  (FM)   Greencastle,  Ind.,  DePauw  U. — 

Granted  license  covering  changes  in  educational 
fm  station  (BLED-166). 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

KDAL  Duluth,  Minn.;  KRNT  Des  Moines.  Iowa; 
WDSM  Superior,  Wis.;  KLAC  Hollywood,  Calif. 

Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

KIMA-TV  Yakima,  Wash.,  to  7-20-55;  WCAR 
Pontiac,  Mich.,  to  8-11-55;  WKNX-TV  Saginaw, 
Mich.,  to  8-2-55;  WRAK-TV  Williamsport,  Pa.,  to 

7-  12-55;  KFXJ  Grand  Junction,  Colo.,  to  2-15-55; 
condition. 

Actions  of  Jan.  19 
Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WJIM-TV  Lansing,  Mich.,  to  7-18-55;  WTOK-TV 
Meridian,  Miss.,  to  8-3-55:  WSLS-TV  Roanoke. 
Va.,   to   8-1-55;    WLAP-TV  Lexington,   Ky.,  to 

8-  3-55. 

Actions  of  Jan.  18 
Granted  License 

WCLG  Morgantown,  W.  Va.,  Morgantown  Bcstg. 
Co. — Granted  license  for  am  station;  1300  kc,  500 
w  D  (BL-5569). 

KREM-FM  Spokane,  Wash.,  Louis  Wasmer — 
Granted  license  for  fm  station  (BLH-1025). 

WFMF  (FM)  Chicago,  111.,  Functional  Music 
Inc. — Granted  license  covering  changes  in  fm  sta- 
tion (BLH-1026). 

Modification  of  CP 

WNEM-TV  Bay  City,  Mich.,  North  Eastern  Mich. 
Corp. — Granted  Mod.  of  CP  to  change  description 
of  transmitter  site  (not  a  move),  change  studio 
location  and  for  waiver  of  Sec.  3.613  of  the  rules 
(BMPCT-2748). 

Remote  Control 
KLWT   Lebanon,    Mo.,   Lebanon   Bcstg.    Co. — 

Granted  authority  to  operate  transmitter  by  re- 
mote control. 

Granted  Mod.  of  CP's  for  extension  of  comple- 
tion dates  as  shown: 

WPFA-TV  Pensacola,  Fla.,  to  8-2-55;  WKAR-TV 
East  Lansing.  Mich.,  to  8-15-55. 

Actions  of  Jan.  17 
Granted  License 
WKBS  Mineola,  N.  Y.,  Key  Bcstg.  System  Inc. — 
Granted    license    covering   change    in  antenna, 
transmitter  and  studio  location  (BL-5470);  con- 
dition. 

WAJO    (FM)    Indianapolis,   Ind.,    Butler    U. — 

Granted  license  to  cover  replacement  of  expired 
CP  for  educational  fm  station  (BLED-164). 

Modification  of  CP 

The  following  stations  were  granted  CP's  for 
extension  of  completion  dates  as  shown: 

WCAR  Detroit,  Mich.,  to  8-11-55,  conditions; 
WSAZ-TV  Huntington,  W.  Va.,  to  8-1-55:  WOTV 
(TV)  Richmond,  Va.,  to  8-2-55;  WKJG-TV  Fort 
Wayne,  Ind.,  to  7-21-55;  KOPO-TV  Tucson,  Ariz., 
to  8-1-55;  WPTR-TV  Albany,  N.  Y.,  to  8-1-55: 
WKLO-TV  Louisville,  Ky.,  to  8-1-55;  WHUM-TV 
Reading,  Pa.,  to  8-1-55;  WBAL-TV  Baltimore,  to 
8-1-55;  WRTV  (TV)  Asbury  Park,  N.  J.,  to  8-1-55. 

Remote  Control 

WENR  Pittsburgh,  Pa.,  Elk-Cameron  Bcstg.  Co. 
— Granted  authority  to  operate  transmitter  by 
remote  control. 


Radio  Station  and  Newspaper 

Appraisals 

Tax,  estate  and  many  other  personal  problems  create  the  need  for  an 
independent  appraisal.  Extensive  experience  and  a  national  organiza- 
tion enable  Blackburn-Hamilton  Company  to  make  accurate,  authori- 
tative appraisals  in  minimum  time. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Clifford  Marshall 
Washington  Bldg. 
Sterling  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Phil  Jackson 
Tribune  Tower 
Delaware  7-2755-6 


i 

8.8111111 


SAN  FRANCISCO 
William  T.  Stubbleneld 

235  Montgomery  St. 
Exbrook  2-5671-2 

UlllH'""""""'-"-^ 


January  25  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 
WATM  Atmore,   Ala.,   Tom   C.  Miniard  and 
Grady  L.  Digram  d/b  as  Southland  Bcstg.  Co.— 

(BR-2412). 

WIMO  Winder,  Ga.,  Winder-Monroe  Bcstg.  Co. 
— (BR-2748). 

WVJP  Caguas,  P.  R.,  Francisco  Pereira  Casillas, 
Federico  Virella,  Hector  Pereira  Buonomo  and 
Pedro  Luis  Jimenez  d/b  as  Borinquen  Bcstg.  Co. 
— (BR-1946). 

Modification  of  CP 

KOOK-TV  Billings,  Mont.,  The  Montana  Net- 
work—Mod. of  CP  (BPCT-1486)  as  mod.  which, 
authorized  new  tv  station  to  extend  completion 
date  to  8-4-55  (BMPCT-2765). 

WIFE  (TV)  Dayton,  Ohio,  Skyland  Bcstg.  Corp. 
—Mod.  of  CP  (BPCT-884)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
(BMPCT-2766). 

WLAC-TV  Old  Hickory,  Tenn.,  WLAC-TV  Inc. 
—Mod.  of  CP  (BPCT-1559)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date  to 
7-21-55  (BMPCT-2737). 

License  for  CP 
WWWB  Jasper,  Ala.,  Bankhead  Bcstg.  Co. — 

License  to  cover  CP  (BP-9388)  as  mod.  which 
authorized  change  frequency,  increase  power, 
change  hours  of  operation  and  install  new  trans- 
mitter (BL-5606). 

WHCO  Sparta,  111.,  Hirsch  Communication  En- 
gineering Corp.— License  to  cover  CP  (BP-7803) 
as  mod.  which  authorized  new  standard  broad- 
cast station  (BL-5608). 

KOGA  Ogallala,  Neb.,  Ogallala  Bcstg.  Co. — 
License  to  cover  CP  (BP-9312)  as  mod.,  which 
authorized  new  standard  broadcast  station  (BL- 
5610). 

WFIG  Sumter,  S.  C,  Radio  Station  WFIG  Die. 

— License  to  cover  CP  (BP-8792)  which  author- 
ized change  frequency,  increase  power,  install 
directional  antenna  for  day  and  night  use  (DA-2), 
change  type  transmitter  and  change  transmitter 
location  (BL-5609). 

KSOP  Salt  Lake  City,  Utah,  Ralph  Elwood  Winn 
tr/as  Seagull  Bcstg.  Co. — License  to  cover  CP 
(BP-9363)  which  authorized  new  standard  broad- 
cast station  (BL-5605). 

WBCR  Christiansburg,  Va.,  The  Montgomery 
Bcstg.  Co. — License  to  cover  CP  (BP-9163)  as 
mod.,  which  authorizesd  new  standard  broadcast 
station  (BL-5607). 

Renewal  of  License 
WGAD  Gadsden,  Ala.,  Coosa  Bcstg.  Co.— (BR-  , 

1605). 

WAMI  Opp,  Ala.,  The  Opp  Bcstg.  Co.— (BR- 

2768). 

WGAF  Valdosta,   Ga.,   Valdosta   Bcstg.   Co. — 

(BR -2702). 

WKLF-FM  Clanton,  Ala.,  Southeastern  Bcstg. 
Co.— (BRH-731). 
WLET-FM   Toccoa,   Ga.,  R.   G.  LeTourneau— 

(BRH-190). 

Modification  of  CP 

WHP-FM  Harrisburg,  Pa.,  WHP,  Inc.— Mod.  of 
CP  (BPH-410)  as  mod.,  which  authorized  new 
fm  station  for  extension  of  completion  date 
(BMPH-4975). 

WJLN-TV  Birmingham,  Ala.,  Johnston  Bcstg. 
Co.,  George  Johnston  and  George  Johnston,  Jr., 
Partners— Mod.  of  CP  (BPCT-1335)  as  mod.,  which 
authorized  new  tv  station  to  extend  completion 
date  (BMPCT-2772). 

KTVK  (TV)  Phoenix,  Ariz.,  Arizona  Television 
Co.— Mod.  of  CP  (BPCT-1636)  which  authorized 
new  tv  station  to  extend  completion  date  to  4-10- 
55  (BMPCT-2775). 

KBIE-TV  Sacramento,  Calif.,  John  H.  Poole, 
tr/as  John  Poole  Bcstg.  Co. — Mod.  of  CP  (BPCT- 
1007)  as  mod.,  which  authorized  new  tv  station 
to  extend  completion  date  to  8-15-55  (BMPCT- 
2781) 

KOVR  (TV)  Stockton,  Calif.,  Television  Diablo 
Inc.— Mod.  of  CP    (BPCT-368)   as  mod.,  which  ' 
authorized  new  tv  station  to  extend  completion 
date  to  6-30-55  (BMPCT-2770). 

License  for  CP 

KRDO-TV  Colorado  Springs,  Colo.,  Pikes  Peak 
Bcstg.  Co.— License  to  cover  CP  (BPCT-837)  as 
mod.,  which  authorized  new  tv  station,  and  to 
change  description  of  T-L  (not  a  move)  to  399 
S.  8th  St.,  Colorado  Springs,  Colo.,  and  S-L  to 
399  S.  8th  St.,  Colorado  Springs,  Colo.  (BLCT-266). 
Modification  of  CP 

WINK-TV  Fort  Myers  Fla.,  Fort  Mvers  Bcstg. 
Co.— Mod.  of  CP  (BPCT-875)  as  mod.,  which 
authorized  new  tv  station  to  extend  completion 
date  to  5-11-55  (BMPCT-2778). 

WAGA-TV  Atlanta,  Ga.,  Storer  Bcstg.  Co.— Mod. 
of  CP  (BPCT-1879)  which  authorized  changes  in 
facilities  of  existing  tv  station  to  extend  com- 
pletion date  to  11-1-55  (BMPCT-2774) . 

WROM-TV  Rome,  Ga.,  WROM-TV  Inc.— Mod. 
of  CP  (BPCT-1319)  as  mod.,  which  authorized  a 
new  tv  station  to  extend  completion  date 
(BMPCT-2769). 

WTHI-TV  Terre  Haute,  Ind.,  Wabash  Valley 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-627)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  6-30-55  (BMPCT-2784). 

(Continued  on  page  94) 
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PROFESSIONAL  CARDS 


* 


ANSKY  &  BAILEY  INC. 

:utive  Offices 
i  De  Sales  St.,  N.  W.     ME.  8-5411 
and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
hington,  D.  C.         ADams  4-2414 
Member  AFCCE  * 


-nmercial  Radio  Equip.  Co. 
Verett  L.  Dillard,  Gen.  Mgr. 
•^NATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
5.  BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE* 


FRANK  H.  MclNTOSH 

ONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  * 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  BIdg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
Pennsylvania  BIdg.       Republic  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  • 


RUSSELL 

P .  MAY 

711  14th  St.,  N.  W. 

Sheraton  BIdg. 

Washington  5,  D.  C 

REpoblie  7-3934 

Member 

AFCCE * 

— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  BIdg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.      4212  S.  Buckner  Blvd. 

Member  AFCCE  * 


GEORGE  C.  DAVIS 

501-514  Munsey  BIdg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE* 


Craven,  Lohnes  &  Culver 
MUNSEY  BUILDING     DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-5670 
Washington  5,  D.  C. 
Member  AFCCE  * 


KEAR  &  KENNEDY 

1  18th  St.,  N.  W.     Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  " 


LYNNE  C.  SMEBY 

Registered  Professional  Engineer" 
1  G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Tele  v  is  ien- 
Electronies-CofflmunieaHons 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  3-1230 — Executive  3-StSl 

(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 

821  MARKET  STREET 
IAN  FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vcmdlvere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  BIdg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE* 


J.  G.  ROUNTREE,  JR. 
4515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 


VI R  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway  Sunset  9-9182 

Denver,  Colorado 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


SERVICE  D 

IRE  C  T  ORY 

lustom-Built  Equipment 
U.  S.  RECORDING  CO. 

HI  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 

COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 

SERVICE  FOR  FM  &  TV 
Engineer  en  duty  ell  night  every  night 

JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 

CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Accredited  Technical  Institute  Curricula 
3224  16th  St.,  N.W.,  Wash.  10,  D.  C. 
Practical    Broadcast,   TV,    Electronics  en- 
gineering    home    study    and  residence 
courses.    Write  For  Free  Catalog,  specify 
course. 

IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Service  Directory  advertising 
contact 

Broadcasting  •  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.  Checks  and  money  orders  only. 
Deadline:   Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$£.00  minimum. 

All  other  classifications  30tf  per  word — $U.OO  minimum  *  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

ArruciNTt:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  seat  to  box  numbers  are  seat  at  owner's  risk.  Bkmdcast- 
n*o  •  Tblscuitinq  expressly  repudiates  amy  liability  or  responsibility  for  their  custody  or  return. 


RADIO  RADIO 


Help  Wanted 


Managerial 


Commercial  manager — salesman.  Thorough  back- 
ground in  local  sales,  supervisory  experience 
necessary.  Must  be  sober  family  man  with  desire 
and  ability  to  work  toward  station's  interest. 
Good  salary  guarantee,  plus  over-ride.  Full  par- 
ticulars, references  and  photo  first  letter.  WLSI, 
Pikesville,  Kentucky. 


Middle  age  commercial  manager  and  salesman 
for  suburban  Wheeling,  West  Virginia,  indie  day- 
time kilowatt.  Wonderful  opportunity  for  men 
willing  to  work.  Others  need  not  apply.  Ability 
and  reliability  must  be  substantiated.  Reply 
mail  only,  strict  confidence  guaranteed.  John  T. 
Taylor,  WMOD,  Moundsville,  West  Virginia. 


Commercial  director,  excellent  opportunity  for 
sales-minded  person  to  plan,  sell  and  supervise 
department.  Complete  resume,  photo,  starting 
wage,  first  letter.  Harry  C.  Weaver,  Manager, 
WOKE,  Oak  Ridge,  Tennessee. 


Salesmen 


Florida — experienced  man,  draw  against  15% 
Box  661F,  B«T. 


Wanted:  Salesman  or  woman.  Big  pay,  large 
percentage.  Write  Box  847F,  B»T. 


Wanted — "Special"  promotion  by  regional  sales 
campaign  organization.  Travelling  sales  crew  to 
conduct  short  term  sales  promotion  (telephone 
solicitation)— Ohio  station.   Box  963F,  B-T. 


Florida  .  .  .  Want  qualified  salesman -announcer. 
Want'a  make  money.  $100.00  guarantee  week, 
right  man,  three  openings,  two  pop  and  one  hill- 
billy field.  Must  be  tops.  Good  past  record.  Full 
information  first  letter.   Box  19G,  B«T. 


Help  Wanted — (Cont'd) 


Salesman-announcer,  immediately.  All  you  can 
earn.   Ohio.   Box  81G,  B-T. 


Opportunity  for  two  top  salesmen,  above  average 
earnings,  liberal  salary  plus  commission,  good 
metropolitan  market,  car  necessary.  Call,  write 
or  wire  Radio  Station  KJET,  Beaumont,  Texas. 


No.  1  independent  Portland  market  reorganizing 
sales  department.  Need  two  experienced  sales- 
men who  insist  on  making  good  money,  and  can 
work  with  happy  aggressive  staff.  No  ceiling  on 
earnings.  Wonderful  living  conditions.  Minimum 
guarantee  $400  against  15%.  Send  details  to  Jack 
Irvine,  Manager,  KVAN,  Vancouver,  Washington. 


Announcers 


1st  combo,  announcing,  management  new  500 
watt  DT.  Oklahoma.  Box  84F,  B»T. 


Humorous  DJ — Smooth-flowing  ad-lib  informal 
"slang"  way  of  expressing  self.  Acting  experi- 
ence. Also  authoritative  news.  Single.  Great 
Lakes,  N.  Y.,  Pa.,  Ohio  area.  Box  879F,  B«T. 


Florida — pop  DJ  personality.  Send  tape  and 
resume.    Box  662F,  B«T. 


Need  immediately,  experienced  staff  announcer. 
Eastern  North  Carolina  kilowatt  station.  Send 
full  details  first  letter.   Box  36G,  B-T. 


Florida — morning  DJ  personality — 1st  combo  pre- 
ferred, however  not  essential.  Send  tape  and 
full  information.  Box  122G,  B»T. 


Need  immediately  staff  announcer.  Will  accept 
man  low  in  experience  or  recent  announcing 
school  graduate.  Box  125G,  B-T. 


BROADCASTERS  EXECUTIVE 
PLACEMENT  SERVICE 

EXECUTIVE  &  STAFF  LEVELS 
CONFIDENTIAL  CONTACT 
NATIONWIDE  SERVICE 

LOOKING  AROUND  ?  ?  ? 

•  Do  you  read  the  trade  press  for  per- 
sonnel changes? 

•  Do  you  regularly  contact  ALL  AM,  TV 
stations  by  mail? 

•  Do  you  maintain  contact  with  stations 
throughout  the  country  in  your  business 
activity? 

•  Do  many  stations  advise  you  of  ALL 
open  positions? 

•  Do  you  consistently  advertise  for  your 
next  position? 

•  Do  you  maintain  contact  with  Wash- 
ington radio  attorneys  and  consulting  engi. 
neers  representing  nearly  all  stations? 

If  you  cannot  answer  these  ques- 
tions in  the  affirmative  .  .  .  you  owe  it 
to  your  family,  your  career  and  your- 
self .  .  .  contact  us  immediately. 

HOWARD  S.  FRAZIER 

TV  &.  Radio  Management 
Consultant 
708  Bond  Bldg.,  Washington  5,  D.  C. 


KJFJ  .  .  .  Webster  City,  Iowa,  needs  man  with 
first  class  ticket  who  can  announce  .  .  .  must  be 
capable  engineer.  Apply  at  once. 


Wanted:  Good  all-around  announcer  with  ability. 
Experience  desired.  Good  salary.  No  floaters. 
Rush  photo,  full  information,  audition  and  ref- 
erences. Car  necessary.  KSCB,  Liberal,  Kansas. 


Announcer  wanted  .  .  .  Mature  voice,  prefer 
married  man,  news  &  sports  plus  commercials 
if  desired.  Send  tape  and  detailed  information. 
College  town,  east  Texas,  regional  independent. 
KSFA,  P.O.  Box  56,  North  Street  Station,  Nacog- 
doches, Texas. 


Immediate  opening  for  experienced  staff  an- 
nouncer. Aggressive  lkw  independent  going 
5000  watts  fulltime.  Good  working  conditions. 
Require  personal  interview  if  possible.  Contact 
Manager,  WCOJ,  Coatesville,  Pa. 


Experienced  announcer  for  general  staff  work. 
Should  be  strong  on  news,  DJ  and  farm  pro- 
grams. Wage  scaled  to  ability.  Send  audition, 
expected  salary,  references  and  complete  resume 
to  WION,  Ionia,  Michigan. 


Personality  wanted!  Louisville's  leading  person- 
ality station  wants  pop  music  deejay  with  suc- 
cessful ad-lib  sales  record.  Ability  and  relia- 
bility must  be  substantiated.  Exceptional  oppor- 
tunity! Send  tape  to  WKLO,  Louisville,  Ken- 
tucky. 


Announcer,  3rd  class  ticket.  Must  dependable, 
sober.  Immediate  opening.  Call  or  write  WMPM. 
Smithfield,  North  Carolina. 


RADIO 


Help  Wanted— (Cont'd) 


Experienced  versatile  announcer,  needed  im- 
mediately. Send  tape  along  with  resume  stating 
age,  experience,  martial  status  and  salary  ex- 
pected to  Radio  Station  WSOO,  Sault  St.  Marie. 
Michigan. 


Announcer,  first  phone  immediately.  Emphasis 
on  announcing.  Send  tape,  references  and  back- 
ground. Howard  Ward,  WWBG,  Bowling  Green, 
Ohio. 


All-around  staff  announcer.  Salary  commensur- 
ate with  ability  and  experience.  To  handle  hill- 
billy and  pop  record  shows.  No  objection  to  early 
morning  work.  Send  audition  tape  and  letter 
to:  Dick  Hull,  Box  336,  Savannah,  Georgia. 


Technical 


First  phone  need  immediately,  prefer  young 
single  man.  Recent  technical  graduate.  Chance 
to  learn  combo  and  advancement  to  chief  en- 
gineer.  Box  126G,  B»T. 


Wanted:  Engineer  with  first  class  ticket.  Good 
salary,  good  working  conditions.  Car  necessary. 
KSCB,  Liberal,  Kansas. 


First-phone  operator.  Immediate  opening.  Full 
particulars  first  letter.  WASA,  Havre  de  Grace, 
Maryland. 


Chief  engineer,  capable  doing  announcing.  Must 
have  experience  with  directional  arrays,  servic- 
ing of  studio  and  transmitter  equipment. 
Permanent  position.  Photo,  background,  salary 
first  letter.  Harry  C.  Weaver,  Manager,  WOKE, 
Oak  Ridge,  Tennessee. 


Chief  engineer.  Experienced.  Remote  control 
250  watt  full-time  network  station.  Write  giving 
full  particulars:  Wayne  Clay.  Southern  Wiscon- 
sin Radio.  Inc.,  Janesville,  Wisconsin. 


Production-Programming,  Others 


Program-production  man  with  ideas  and  know- 
how.  Good  voice,  play-by-play.  Small  market 
network  station.  Send  details,  photo,  tape.  Box 
128G.  B-T. 


Wanted — experienced  female  continuity  chief — 
good  pay — air  work — 40  hour  week — car  neces- 
sary for  position  at  1000  watt  station  southwest — 
job  open  February — send  details  to  Dave  Button. 
KSVP,  Artesia,  New  Mexico. 


Experienced  radio  newsman  needed  at  northern 
Illinois  daytime  independent.  Must  have  experi- 
ence at  gathering  and  writing  local  news.  Start- 
ing salary  $85  per  week.  P.  O.  Box  500,  Waukegan, 
Illinois. 


Copywriter,  man  or  woman,  capable  writing 
strong  sell  announcements  at  retail  level.  No 
scripts,  no  programs,  no  production  or  flowery 
copy  but  must  be  able  to  write  hard  selling  one- 
minute  announcements  and  lots  of  them.  Volume 
and  speed  definite  requirements.  Salary  $110  per 
week.  Air  transportation  advanced.  Apply  air- 
mail, stating  experience  to  Nancy  Warner,  Radio 
Anchorage,  Inc.,  Box  1960,  Anchorage,  Alaska. 


Situations  Wanted 


Managerial 


General  manager — am-tv.  Top  record  in  four  sta- 
tions. Excel  in  bringing  non-profitable  operation 
to  profit  side  of  ledger  and  keeping  it  there.  Will 
manage  am-tv  operation,  or  will  lease  or  manage 
am  station.  Excellent  references.  Box  986F,  B»T. 


Station  manager — experienced,  well  qualified. 
Seeking  advancement  opportunity  radio  or  tele- 
vision management.  Box  39G,  B'T. 


Manager — 10  years  experience,  all  phases.  Radio. 
Desire  independent  operation,  competition — 
100,000  population  or  smaller.  Family  man.  Box 
83G,  B-T. 


Salesman 


Young  man,  4  years  in  announcing  and  program- 
ming, wishes  sales  opportunity  to  establish  sales 
background  for  managerial  position.  Box  101G, 
B-T. 


RADIO 


RADIO 


RADIO 


Situations  Wanted — (Cont'd) 


15  years  radio  experience:  10  radio  sales,  250  day- 
time to  5000  network.  Like  to  work.  Single, 
available.  Can  make  money  for  station  and  my- 
self. Have  car;  will  travel  if  salary  guarantee 
right.  U.  of  I.  graduate.  Interested  minor  part- 
nership, permanent  position  leading  to  SM  or  CM. 
Prefer  midwest;  will  consider  all  offers.  Box 
103G,  B-T. 


Air  salesman.  4  years  present  station,  prefer 
small  operation.  Sales,  announce.  Commercially 
minded.  Family.  Photo,  tape  available.  Box 
12TG.  B-T,  or  phone  Baltimore,  Hopkins  7-6071, 
evenings. 


Announcers 


Announcer,  deejay,  available  now.  Go  anywhere, 
eager  to  please.  Coached  by  top  New  York  an- 
nouncers, but  not  hot-shot.  Looking  for  oppor- 
tunity to  prove  myself  an  asset  to  your  station. 
Sober,  dependable.  Tape  and  resume  on  request. 
Box  51G,  B«T. 


Theme:  Fade  in:  Fade  out:  Need  two  men?  Sure 
vou  do.  First  fanfare:  Presently  employed. 
Looking  for  bigger  market.  Second  fanfare:  Two 
personalities  that  are  resplendent.  (Wow.  quite  a 
vocabulary  huh?).  Sloppy  operations  read  this 
for  entertainment  only.  In  the  name  of  ASCAP 
act  quicklv.  Tapes  and  resumes  upon  request. 
Write  Box"76G.  B-T.  Theme:  Fade  in:  Fade  out: 
Writ  bv  hand. 


Staff  announcer — authoritative  news— informal  DJ 
— sports.  Excellent  commercial  delivery — pleasant 
voice.  Box  78G,  B-T. 


Announcer  staff — strong  news,  commercials,  DJ, 
single,  veteran,  travel,  tape.  Box  79G,  B-T. 


Announcer.  3rd  ticket,  desires  relocation  in  mid- 
west.  Tape  will  speak  for  itself.  Box  80G,  B-T. 


Some  experience.  Pleasant  voice,  friendly  com- 
mercials, relaxed  news.  Veteran,  car.  Box  82G, 
B-T. 


Announcer — salesman — nine  years  experience  all 
phases.  Want  sales  as  side-line  on  straight  com- 
mission. Presently  employed.  Box  86G,  B-T. 


Experienced  announcer  desires  friendlv  station. 
Prefer  all  night  show.  Permanent.  Box  89G,  B-T. 


Announcer.  Versatile.  Strong  commercials,  news. 
Exceptional  voice.  Veteran,  college,  single,  radio 
school  grad.  Outstanding  for  beginner.  New 
York,  New  Jersey  or  Connecticut.  Box  91G,  B»T, 


Experienced  announcer  with  permit,  presently 
employed,  wishes  to  relocate  in  the  north — pref- 
erably near  New  York  City.  Singer,  instrumen- 
talist seeking  staff  position.  Strong  on  news.  So- 
ber, dependable  family  man.  Some  tv  experience. 
Tape,  resume  or  personal  interview  on  request. 
Box  99G,  B-T. 


Announcer,  versatile  on  staff,  news,  deejay — ex- 
perienced. Attention:  Kentucky,  Indiana,  south- 
ern Illinois,  southwest  Ohio.  Box  100G,  B-T. 


"Hey  there,  you  with  the  job  for  me."  DJ,  sports 
play-by-play,  versatile,  emploved,  2  years  expe- 
rience, vet.,  married,  28,  reliable.  Box  106G.  B-T. 


Combination  announcer-engineer,  both  married, 
desire  to  locate  together.  Announcer  desires 
start,  chance  to  prove  ability  and  potential.  Tape, 
photo  available.  Engineer,  four  years  New  York 
experience  as  television  audio,  video  operator, 
administrative  experience.  Box  HOG,  B-T. 


Sportscaster — 7  years  am  radio  experience.  Seeks 
year-round  sports  deal,  am-tv  combo  or  radio 
with  tv  CP.,  including  B,  A  or  AA  baseball. 
Consider  only  medium  to  large  market,  salary- 
plus  talent  arrangement.  Can  purchase  minority 
interest  if  desired.  Air-check  tape,  references. 
Box  112G,  B-T. 


Announcer — deejay,  employed,  seeking  job  with 
future,  married,  veteran,  will  travel,  tape.  Box 
113G,  B-T. 


Situations  Wanted — (Cont'd) 


Negro  deejay.  Thoroughly  trained,  light  experi- 
ence, willing  to  work  hard.  Emphasis  news, 
commercials,  deejay  show,  control  board  oper- 
ator.  Box  114G,  B-T. 


Experienced  announcer,  presently  employed, 
seeks  larger  market  in  south.  Staff,  deejay, 
sports,  etc.,  references.  Immediately  available. 
Box  115G,  B-T. 


Baseball  play-by-play — all  sports — college  grad, 
vet.  Experienced.  Permanent.  Box  116G,  B-T. 


DJ  personality,  pianist,  singer,  fifteen  years  major 
market,  available  June  first.  Nationally  known, 
brochure  upon  request.    Box  117G,  B-T. 


Young  man,  1st  phone,  draft  exempt,  desires 
work  200  mile  radius  Harrisburg,  Penna.  Avail- 
able immediately.  8  months  experience,  excellent 
references.  Box  119G,  B-T. 


Experienced  announcer  wants  permanent  job  with 
future.  Presently  employed.  Primarily  interested 
in  sports  (play-bv-plavi,  also  DJ,  board,  continu- 
ity &  selling.   Write  Box  120G,  B-T. 


Combo-announcer.  First  phone  license.  4  years 
broad  experience.  Desires  job  southeast.  Avail- 
able Februarv  21.  Full  details  please.  Box  121G 
B-T. 


Staff  announcer,  excel  news — sincere  commer- 
cials, vet,  3rd  ticket,  tape — photo.  Box  124G,  B-T. 


Living  wage  opportunity  for  advancement,  brings 
top  personality,  newsman.  DJ,  hardworking  ma- 
ture family  man,  5  years  experience,  first  phone, 
employed  5kw  wants  change  northeast.  Box  140G. 
B-T. 


Announcer — Negro,  disc  jockey,  ambitious,  some 
experience,  single,  tape  available.  Box  142G,  B-T. 


Two  voung  men,  experienced  (announcer) — (sales 
&  copy).  Available  June  7th.  Box  143G,  B-T. 


Experienced  staff,  sports — now  instructing  radio, 
tv  school.  Wishes  to  relocate  in  heavy  sports 
community.  Preferably  baseball  tie-up.  4  years 
play-by-play.  5  years  umpire,  1  year  statistician. 
Program  idea  man,  proven  salable.  Top  voice, 
personal  interview  or  tapes.  Top  references.  Box 
144G,  B-T. 


All-around  staff  announcer — veteran,  strong  on 
news  and  commercial  DJ  programming,  interested 
in  community  minded  station.  3rd  class  ticket. 
Box  148G,  B-T. 


Announcer:  Desires  to  work  in  northeast — 2Y2 
years  experience,  young,  currently  employed  as 
staff  and  sports  director.  College  graduate.  Box 
150G.  B-T. 


Announcer — seeking  position  with  future — single, 
veteran,  will  travel.  Board — restricted  license. 
Limited  experience.  Tape  and  resume  on  request. 
Bill  Alden,  24  Fairfield  Avenue,  Stamford,  Conn. 


Announcer.  Young  ambitious,  dependable,  good 
voice.  News,  DJ,  heavy  commercials,  3rd  ticket. 
Car,  travel,  resume,  tape.  Carl  Dino,  781  47th 
Street,  Brooklyn,  New  York. 


Friendly,  yock-it-up  deejay — staff.  News,  con- 
trol board,  commercials,  continuity7.  Single,  vet- 
eran. Tape,  resume.  Will  travel.  Gary-  Martin, 
104  North  Atlantic  Avenue,  Daytona  Beach,  Flor- 
ida. 


Midwest — selling  voice,  clear,  mature.  Experi- 
enced, ability,  university  background.  Single,  32. 
Good  news,  commercials,  records.  Charles  May, 
3619  Paseo,  Kansas  City,  Missouri.  Phone  Armour 
5446. 


Situations  Wanted — (Cont'd) 


Staff.  Familiar  all  phases.  Strong  news.  Good 
voice.  Light  experience.  Tape  tells  tale.  Robert 
Miller,  136  W.  44th  Street,  New  York,  New  York. 


Need  second  break — experience  on  staff  of  250w 
affiliate.  Ray  Roland.  %  Smyser,  100  Elm  Avenue, 
Mt.  Vernon,  New  York. 


Announcer,  staff,  employed,  veteran,  married, 
will  travel,  tape — Mark  Shor,  751  E.  178th  Street, 
Bronx  57,  New  York. 


Sports-staff  announcer,  9  years  experience  at 
three  stations.  Is  Brooklyn  Dodger  scout.  Reli- 
able, no  floater.  Married,  one  child.  Prefer  north- 
east. Contact  Phil  Spencer,  6  Curtis  Street,  Glov- 
ersville,  N.  Y. 


Hillbilly  announcer — ready  for  advancement,  un- 
available in  present  location.  Let  me  demonstrate 
my  mail  pulling  power  for  you.  Past  performance 
proved.  Contact  Box  206,  Bishopville,  S.  C. 


HELP! 

If  that  is  what  you  need — HELP — you 
should  be  interested  in  our  Placement 
Department.  We  offer  you  graduates 
who  can  double  in  several  capacities. 
They  are  not  "specialists",  but  have 
been  thoroughly  trained  for  a  com- 
bination of  jobs  by  professionals  using 
standard  commercial  equipment  in  our 
studios. 

•  Announcers 

(Tv  &  Radio) 

•  Camera  Men 

•  Continuity  Writers 

(Tv  &  Radio) 

•  Floor  Men 

•  Salesmen 

•  Sales  Service  Men 

•  Traffic  Assistants 

(TV  &  Radio) 

•  Film  Editors 

•  Projectionists 

•  Artists 

(Comm.  lettering  &  Design) 

Remember,  our  service  is  FREE.  We 
are  not  an  employment  agency.  We 
simply  supply  you  with  trained  grad- 
uates from  our  School  who  have  been 
screened  for  ability  and  willingness  to 
work.  Write  John  Birrel,  Placement 
Director,  for  complete  background 
data. 

NORTHWEST  RADIO  &  TELEVISION  SCHOOL 

1221  N.W.  21st  Avenue 
Portland  9,  Oregon 
with  schools  in 

HOLLYWOOD  •  CHICAGO  •  PORTLAND 


RADIO 


RADIO 


TELEVISION 


Situations  Wanted — (Cont'd) 


Technical 


Engineer — six  years  experience  studio,  transmit- 
ter, remotes,  recordings.  Box  680F,  B'T. 


First  phone,  10  years  studio,  transmitter,  car, 
will  travel.  Box  885F,  B'T. 


Chief  engineer,  experienced  in  installation,  con- 
struction, maintenance,  directional  antenna  am- 
fm-tv,  prefer  east.  Box  37G,  B'T. 


Engineer — experienced  1st  class,  5  kw — 3  tower 
directional.  35 — desires  position  with  progressive 
station  as  transmitter  operator  or  chief  engineer. 
Excellent  references.  Now  employed  in  trans- 
former measurement  laboratory.   Box  84G,  B-T. 


Am,  tv  engineer,  6  years  broadcasting,  8  elec- 
tronic; am  all  phases,  tv  xmtr,  studio,  microwave, 
maintenance.   Box  88G,  B'T. 


Chief  engineer  with  experience  in  all  phases  of 
broadcasting  would  like  a  permanent  position 
in  the  east  or  midwest.   Box  92G,  B'T. 


Engineer,  experienced  in  preventative  mainte- 
nance, performance  tests,  etc.  Fair  combo.  Box 
94G,  B-T. 


Satisfied  with  your  technical  department?  Ma- 
ture, stable,  married  man  with  extensive  prac- 
tical and  theoretical  background  invites  contacts, 
am  chief-tv  staff.  Box  96G,  B'T. 


Ten  years  experience,  studio,  transmitter,  li- 
censed, single,  travel,  anywhere.  Box  108G,  B-T. 


Engineer — 15  years  experience.  Broadcast  all 
phases,  am-fm-tv — directional  and  construction. 
Box  111G,  B.T. 


Combo-engineer  or  engineer — 1st  phone  license. 
2  years  experience  in  am.  Single,  26.  Desires  to 
locate  near  New  York  City.  Available  immedi- 
ately. Tape  and  resume  on  request.  Box  129G, 
B-T. 


Production-Programming,  Others 


Program  director-salesman,  announcer,  produc- 
tion. 1st  phone.  Salary  plus  commission.  Box 
60G,  B-T. 


"New  listen"  programming  for  your  net  or  indie 
fulltimer  by  sales-wise  news-music  PD  specialist. 
Expected  3  figure  salary  pays  itself  with  easily 
sold  programs.   Box  102G,  B'T. 


Situations  Wanted — (Cont'd) 


Newsman:  Vet,  24,  radio- journalism  degree, 
gather,  write,  report  news,  features.  Work  with 
tape-recorder.   Box  105G,  B'T. 


Newscaster,  special  events,  panel  moderator 
wishes  position  as  news  director,  small  or  medium 
station.  Hard  worker,  years  of  experience.  Box 
134G,  B'T. 


TELEVISION 


Help  Wanted 


Announcer 


Announcer — wanted  by  pre-freeze  vhf  station  in 
major  market.  Excellent  opportunity  for  steady 
man  who  is  capable  of  effective  on-camera  sell- 
ing. Write  fully,  explaining  experience,  ambi- 
tions, salary  requirements.  Our  people  know  of 
this  advertisement.   Address  Box  75G,  B'T. 


Technical 


Florida  vhf  television  station  has  opening  for 
thoroughly  experienced  maintenance  man.  Also 
opening  for  engineer  trainees  with  background 
for  tv.   Box  950F,  B'T. 


Chief  engineer  for  uhf-tv,  small  market  in  south. 
Must  have  television  experience.  Box  90G,  B-T. 


Transmitter  engineer — New  York  State  am  and 
tv — vhf  has  opening.  Box  131G,  B'T. 


Wanted  immediately,  two  television  transmitter 
engineers  for  California's  first  fifty  kw  vhf.  18 
months  tv  transmitter  experience,  preferably  on 
General  Electric  transmitters  desired.  $105.  per 
40  hours,  5  day  week.  Send  full  background  to 
Peter  Onnigian,  Chief  Engineer,  KBET-TV,  601 
7th  Ave.,  Sacramento,  California. 


Assistant  chief  engineer  for  lOOkw  vhf.  Must 
have  thorough  knowledge  video  circuits  and  cap- 
able full  maintenance  responsibility.  Permanent 
position  with  good  organization.  WJBF-TV, 
Augusta,  Georgia. 


Production-Programming,  Others 


Program  director  for  new  southern  vhf  with  CBS 
affiliation.  Reply  giving  full  details  as  to  ex- 
perience, personal  background,  references  and 
photo.    Replies  confidential.    Box  77G,  B'T. 


Traffic,  continuity— girl  for  immediate  opening. 
Wire,  write  or  phone  Jack  Rathbun,  WEAT-TV, 
West  Palm  Beach,  Fla. 


Situations  Wanted 


Wish  to  relocate,  preferably  managerial,  produc- 
tion background;  NBC-TV,  local  experience. 
Box  964F,  B'T. 


Manager  .  .  .  mature.  Experienced  radio  and  tv. 
Family  man.  Best  references.  Box  63G,  B'T. 


Tv  program  manager.  14  years  tv  broadcasting 
and  4  A's  agency  experience.  Proven  creative 
and  administrative  ability.  Family  man  desires 
relocation  in  permanent  position  with  growth 
possibilities.  Excellent  references.  Box  118B, 
B'T. 


Bob  Harker,  Station  Manager,  available  soon  for 
your  station.  More  information?  1830  Fifth  Ave- 
nue, Yuma,  Arizona. 


Announcer 


Experienced  announcer — 4  years  radio — 1  year 
television — family  man,  29.  Former  PD  and  pro- 
duction manager.  Box  85G,  B'T. 


Good  gagman,  formerly  with  Bob  Burns,  seeks 
a  job  as  teevee  funnyman's  sense  of  humor. 
Box  104G,  B'T. 


Television  announcer-director.  4  years  experi- 
ence two  of  nation's  top  markets.  Successful  air 
commercial  personality.  Produced,  announced 
for  national  sponsors.  Experienced  sports,  news, 
play-by-play.  Currently  tv  sports  director. 
Single,  college.  Highest  agency  and  station  rec- 
ommendations. Desire  position  sports,  news. 
Major  market  only.  Box  151G.  B'T. 


Technical 


Executive  assistant — 7  years  with  major  broad- 
casting company.  Specializing  in  operations  and 
film.   Box  797F,  B-T. 


Video  operator  job  sought.  Experience  am  trans- 
mitter, studio.  Tv  trained.  Box  886F,  B'T. 


Experienced  chief  engineer  of  radio  station  de- 
sires a  permanent  position  with  a  television 
future.   Box  93G,  B'T. 


Tv  workshop  trained.  Am-fm  experience.  Li 
censed.    Car.    Single.   Box  109G,  B'T. 


Experienced  motion  picture  soundman.  Expert  all 
phases  sound  recording.  Available  immediately. 
Consider  any  offer.  Resume  sent  on  request. 
Box  145G,  B'T. 


Production-Programming,  Others 


Director — Director-announcer.  Wide  experience 
producing-directing  all  types  programs.  Com- 
plete radio-tv  announcing  background.  Six  years 
college.   Vet.    Midwest.    Box  643F,  B'T. 


Cameraman— excellent  small  station  and  network 
experience.  All  studio  operations.  Box  803F,  B«T. 


Tv  cameraman — 2  years  experience.  All  studio 
operations.  Video,  audio,  floor  manager;  some  di- 
recting. Desires  position  leading  production. 
Box  87G,  B'T. 


Combination  program  director — film  buyer — com- 
mercial manager,  now  employed  in  above  ca- 
pacity. Thoroughly  experienced  and  can  budget 
a  television  operation.  Can  do  anything  in  a 
station  from  splice  film  to  write  copy.  Would 
consider  anv  of  the  above  positions,  as  a  whole 
or  singly.   Write  Box  95G,  B'T. 


Production  assistant,  experienced,  school  trained, 
formerly  Army  entertainment  director,  will 
travel.   Box  123G,  B-T. 


♦  ♦  ♦ 


NEED . . . 

Two  Experienced  AM  &  TV 
Announcers 

and 

One  Inexperienced  Announcer 

also 

Two  Experienced  Directors 

and 

One  Inexperienced  Director 


for 


VHF  Operation 

Contact  Box  68G,  B-T 


TELEVISION 


Wanted  to  Buy 


RADIO 


Situations  Wanted — (Cont'd) 


Programming-Production:  Young  man;  veteran;  7 
years  theatre  experience;  SRT  graduate  desires 
position  with  progressive  station  seeking  imagin- 
ative, aggressive  production  aide.  Thorough 
knowledge  of  sets  and  lighting.  Economically 
minded.  Can  double  in  brass  on  equipment.  3rd 
class  phone.  Knowledge  of  music.  Box  139G,  B»T. 


Stations 


Help  Wanted— (Cont'd) 


For  Sale 


Stations 


250  watt  fulltime  independent.  Only  station  in 
growing  Pacific  northwest  community.  Showing 
excellent  return  on  investment.   Box  64G,  B-T. 

Florida  daytimer  in  small,  pleasant  coastal  city. 
$42,500  with  y3  down  to  reputable  party.  Paul  H. 
Chapman,  84  Peachtree  Street,  Atlanta,  Georgia. 

Free  list  of  good  radio  and  tv  station  buys  now 
ready  .  Jack  L.  Stoll  &  Associates,  4958  Melrose, 
Los  Angeles  29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange.  Licensed  Brokers.  Portland 
22,  Oregon. 


Equipment  Etc. 


For  sale:  Clean  components  from  old  transmitter 
.  .  .  includes  meters,  transformers,  condensers 
etc.  Write  for  list  of  items  available.  Box  132G, 
B»T. 

Broadcasting  station  equipment,  250  watt  W.E. 
transmitter,  console,  turntables,  amplifiers  and 
all  accessories.  Write  for  list  and  prices.  Box 
136G,  B-T. 


For  sale — Complete  uhf  equipment  now  set  up  on 
channel  24.  All  RCA.  Studio  chain,  film  chain, 
control  console,  microwave  video  STL,  lkw  trans- 
mitter, filterplexer,  transmission  line  and  24  gain 
antenna,  also  studio  props,  lights,  film  room  sup- 
plies, and  rear  screen  projector.  Send  for  com- 
plete list  and  detail.  Box  141G,  B-T. 

Blaw-Knox,  H-40,  500  ft.  tower.  Can  be  extended 
to  561  feet,  plus  12  bay  tv  antenna.  Brand  new. 
Available  immediately.  Make  offer.  Box  153G,  B-T. 

General  radio  R  F  bridge,  model  516C,  with 
capacitors;  recently  recalibrated,  $250.  W.H.  Ma- 
lone,  WBIG,  Greensboro,  N.  C. 

Western  Electric  1126-C  limiter.  Some  spare  tubes 
—$225,  FOB,  Waltham.  Chief  Engineer,  WCRB, 
Waltham  54,  Mass. 

Tower  for  sale  .  .  .  IDECO  B2  triangular  heavy 
duty  self-supported,  30-lb.  wind  loading,  375  feet. 
Now  supporting  TF  3C  tv  antenna  and  BF  14D 
4  section  fm  heavy  duty  pylon.  Both  fm  antenna 
and  tower  for  sale  on  location.  This  tower 
would  cost  about  $30,000  new.  What  do  you 
offer?  Fm  antenna  worth  over  $10,000.  Will  sell 
cheap.  All  offers  will  be  considered.  Contact 
W.  E.  Neill,  WFMY-TV,  Greensboro,  N.  C. 

Fm  transmitter  for  sale  ...  10  kw  Western  Elec- 
tric 506  B2.  serial  131,  excellent  condition.  Used 
on  97.3  mc,  19,700  plate  hours.  Make  offer  to  W.  E. 
Neill,  WFMY-TV,  Greensboro,  N.  C. 

For  sale — One  General  Electric  thousand  watt 
transmitter.  It  is  duplicate  of  transmitter  we  are 
now  using.  Priced  for  cash  sale  at  $1750.  FOB, 
Charlotte.  Write  or  phone  Francis  M.  Fitzgerald, 
WGIV,  Charlotte,  N.  C. 

336  ft.  Truscon  triangular  self-supporting  F-30 
tower.  Perfect  condition.  Designed  for  65  ft.  TV 
antenna — 30  lb.  wind  load.  May  be  extended  sev- 
eral hundred  feet.  Available  in  May.  Save  thou- 
sands by  purchasing  this  5  year  old  super  tower. 
WMRI,  Marion,  Indiana. 

Used  1  kw  transmitter  available — 1  kw  Raytheon 
RA-1000  transmitter,  with  tubes,  directly  off  of 
our  floor.  In  addition,  available  now  a  used 
Andrew  Phaser.  Write,  wire  or  phone  Wallace 
Wurz,  Chief  Engineer,  WTVH-TV,  Peoria,  Illinois. 

Four  125',  6-ton  towers,  4x4  insul.  base,  ladder, 
lights,  150mph  wind.  Otis  Booth,  202  W.  1st  Street, . 
Los  Angeles. 

Forced  sale.  Beautiful  mobile  television  unit. 
Nearly  new.  Bargain.  Box  1271,  Clearwater, 
Florida. 


Not  bargain  hunting.  Want  good  station  in  good 
area.  Preferably  west.  Will  pay  good  price. 
Box  935F,  B»T. 


Experienced  broadcaster  now  in  television  to  buy 
or  lease  station  in  two  Carolinas  or  Florida.  Con- 
fidential. Box  138G,  B-T. 


Equipment  Etc. 


Wanted — Andrew  V  antenna,  fm  trans,  line,  tower 
light  flasher,  photo  cell,  hangers.  Box  107G,  B«T. 

Wanted  to  buy:  Used  WX  23  field  intensity  meter. 
Also  General  radio  RF  bridge.  Write  Box  147G, 
B-T. 


Parts  for  GE  transmitter  XT-l-A.  Need  modula- 
tion choke  M-7478738-P1;  modulation  transformer 
M-7478737-P1;  high  voltage  supply  filament  trans- 
former, M-74780314-P1;  high  voltage  supply  plate 
transformer  M-7477728;  low  voltage  supply  filter 
choke  M-7477724-P1;  modulator '  driver  cathode 
choke  M-7477792.  Write  Box  149G,  B'T,  giving 
full  particulars. 

Used  rear  screen  projector  unit,  complete  with 
8x10  foot  screen.  Send  full  details  and  price, 
KSCJ-TV  Pueblo,  Colorado. 

Want  good,  used  B  and  W  noise  and  distortion 
equipment,  transmitter  BC1F,  modulation  monitor 
GR-1931-A,  frequency  monitor  GR-1181-A,  limiter 
WE-1126,  mikes  WE-639,  console  WE-23-C.  State 
Condition,  price,  shipping  arrangements.  WLBN, 
Lebanon,  Kentucky. 

Wanted:  Western  Electric  640AA  microphone 
heads.  Also  Ampex  tape  machines,  series  300,  350, 
400.  State  condition  and  price.  P.  Turetsky,  9033 
Wilshire  Blvd.,  Beverly  Hills,  Calif. 


Instruction 

FCC  operator  license  quickly.  Individualized 
instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 

Miscellaneous 

Recordists'.  Exchange  talking  and  musical  tapes 
internationally — a  grand  hobby.  Box  1404-Y,  San 
Francisco  1. 


RADIO 


HELP  WANTED 


Managerial 


WANTED 

ACTION— THINKING 
PROFIT— GETTING 
GENERAL  MANAGER 


Owner  retiring  from  direct  participa- 
tion of  established  radio  stations  of- 
fers unusual  profit-sharing  plan  and 
executive  authority  to  qualified  appli- 
cant with  leadership  and  background 
of  merit  and  sales  experience.  All  re- 
plies confidential.  Send  complete  in- 
formation, photo  and  references. 

Box  137G,  B«T. 


Managerial 


=3-8= 


=3-e= 


GENERAL  MANAGER 
AM-FM  INDIE 

If  you  are  an  experienced  and  proven 
radio  station  manager  with  a  sales  back- 
ground, this  may  be  the  opportunity  you 
have  been  hoping  for. 

We  want  a  take-charge  manager  who 
will  be  paid  a  substantial  salary,  partici- 
pate in  the  profits  and  will  have  the 
opportunity  to  acquire  an  interest  in  the 
station. 

This  newspaper-owned  station  is  in  a 
prosperous,  growing  city  of  40,000  with 
excellent  manufacturing,  agricultural  back 
country,  live  retail  outlets  and  above  aver- 
age per  capita  buying  power. 

We  prefer  a  family  man  capable  of 
assuming  an  active  place  in  the  business, 
civic  and  social  life  of  the  community. 

Give  complete  personal  and  business 
background,  including  references  and 
photograph  in  first  letter. 

CHRONICLE  PUBLISHING 
COMPANY 
WMRI  8c  WMRI-FM 


)    Marion,  Ind. 
■8  8-8  8-8= 


Phone  4059 


=8-8= 


Announcers 


ANNOUNCER 

With  light  experience  but  good  potential. 
Man  who  would  like  to  learn  play-by- 
play preferred.  Strict  operation  with  no 
nonsense  tolerated.  Must  get  along  with 
staff  and  take  orders.  Outstanding  Mid- 
west independent.  $60.00  a  week  to  start. 
Box  135G,  B«T. 


•♦•©•♦«i-**-++a-«-«i-*«-+«-*+jt-+«i-*'«(-++a-+«i-++ii-*+a-Ha 
?  EXPERIENCED  £ 
?  ANNOUNCER  * 

f  CANADA  * 


S++-1 


Must  be  30  or  over,  willing  to  start  life  in  $ 

fast  growing  country.    Good  pay,  good  * 

working  conditions.  5KW  station  in  city  s» 

of  20,000.  Mature,  experienced,  male  an-  + 

nouncers  only.    Apply  by  mail,  sending  * 

tape  and  full  particulars  to  ^ 

CFNB  J 

FREDERICTON  4 

NEW  BRUNSWICK,  £ 

CANADA  * 
K++-l§t*-l»+-l5f+-lif*-i:++-l5f+-lit+-lJ++-l§f*-S+*-l§f+-K+^gf^ 


Production-Programming,  Others 


PROMOTION  MANAGER! 

Here's  the  sort  of  opportunity  pro- 
motion men  dream  about.  Big-city 
50kw  network  station  needs  ag- 
gressive sales  promotion  manager 
immediately.  He  must  know  his  re- 
search and  be  able  to  turn  out  hard- 
hitting sales  presentations  under 
heavy  pressure.  He'll  have  a  gener- 
ous budget,  plenty  of  responsibility 
and  a  wide-open  future.  Send  re- 
sume and  exhibits  to  Box  130G, 
B«T. 


RADIO 


SITUATIONS  WANTED 


Managerial 


» 

I 


ENGINEERING  EXECUTIVE 

Currently  director  of  engineering  for  na- 
tional organization.  Background  of  22 
years  in  field,  with  3  major  corporations 
and  Armed  Forces,  including  diversified 
experience  in  radar,  communications,  ra- 
dio and  TV.  Well-versed  in  operations, 
purchasing,  labor  negotiations,  contracts 
and  leases,  construction,  specifications, 
budget  control,  technical  standards  prep- 
aration, client  contacts.  M.I.T.  Licensed 
professional  engineer.   Widely  travelled. 


I 


J  Box  146G,  B*T  J 


EXPERIENCED  STATION 
MANAGER 

Radio  manager,  age  35,  family,  nation- 
wide references,  interested  in  managerial 
or  sales  managerial  job  in  radio  or  TV 
station  anywhere.  Background  includes 
every  phase  station  operation  plus  na- 
tional selling  for  leading  organization. 
Salary  secondary  long-haul  possibilities. 
Box  152G,  B»T 


TELEVISION 


Situations  Wanted 


Managerial 


TOP  TV  MAN 
AVAILABLE 

More  than  17  years  of  solid  advertising 
and  administrative  experience.  8  years 
in  two  New  York  4A  agencies.  3  years 
at  network  headquarters.  Presently  with 
big  Southwest  TV  station  in  executive 
capacity.  A  perfectionist.  Knows  sales, 
programming  and  promotion.  Age  39. 
Details  on  request. 

Box  133G,  B»T 


For  Sale 


Equipment 


FOR  SALE 
CHEAP 

RCA  TT5A  Transmitter 
with  Side  Rand  Filter 
and  Diplexer;  Tuned  for 
Channel  6. 

Contact 
Technical  Director 

WJIM-TV 

Lansing,  Michigan 


For  Sale— (Cont'd) 


Equipment 


446-ft.  TV  TOWER 

Self-Supporting 

40-lb.  WIND  LOADING 


FOR 


12  BAY  HIGH  BAND  ANTENNA 

NEW — READY  TO  SHIP 
Contact:  TEXAS  STATE  NETWORK 

Fort  Worth,  Texas 


TOWERS 

RADIO — TELEVISION 

Antennas  Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland   11,  Oregon 


Wanted  to  Buy 


Stations 


DAYTIME  RADIO  STATION 
WANTED 

p  Desire  to  purchase  all  or  control  of 
|  daytime  only  station  in  Midwest  area. 
All  correspondence  strictly  confiden- 
tial. 

Box  97G,  B«T. 

=8-8= 


=8-8= 


=8-8= 


TV  STATION  WANTED 

Desire  to  purchase  all  or  controlling  in- 
terest in  operation  in  major  market  of 
50,000  and  up.  Major  network  affiliation 
preferred.  All  correspondence  will  be 
strictly  confidential. 


» 


A    strictly  confidential.  k 

I                      Box  98G,  B»T  / 

*  »  ^m*  «»        »»        *»        «»        »»  «»  ^Lt%  *  I 

Employment  Services 


RADIO  &  TV  PERSONNEL  f  o 

We  screen  New  York's  vast  /  y?\^J  fishl 

source  of  qualified  personnel;  \^f\^.(      of  our 

take  the  guesswork  out  of  hir-  \yS  \1j  fin  gerfijM  j 

ing  for  stations  anywhere.  Tell  ^fm~     for yoa! 
us  your  needs,  we  do  the  rest!  §\ 

CAREER  BUILDERS  A0.neX 

Marjorie  Witty,  Director,  Radio-TV  Div. 
35  West  53rd  St.,  New  York  .19  •  PI  7-4315 


Miscellaneous 


PROGRAM  IDEAS .... 

PROGRAM  GIMMICKS 
YOU  NEED  THEM  FOR  MORE 

SALES 

Whether  Block  Programming  or  Music 
&  News  These  Ideas  Will  Fit  Into 
Your  Sked. 

For  Details  Write  To:  — 


JOHN  DEME 


RD  1 


Voluntown,  Conn. 


■  FOR  THE  RECORD  • 


(Continued  from  page  88) 

WPAG-TV  Ann  Arbor,  Mich..  Washtenaw  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1765,  as  mod.,  which 
authorized  replacement  of  CP  for  a  new  tv  sta- 
tion to  extend  completion  date  to  7-11-55  (BMPCT- 
2777). 

WCBF-TV  Rochester,  N.  Y.,  Star  Bcstg  Co.— 

Mod.  of  CP  (BPCT-1608)  as  mod.,  which  author- 
ized new  tv  station  to  extend  completion  date 
to  8-10-55  (BMPCT-2773). 

WLOS-TV  Asheville,  N.  C,  Skyway  Bcstg.  Co. 
—Mod.  of  CP  (BPCT-809)  as  mod.,  which  author- 
ized new  tv  station  to  extend  completion  date 
to  8-9-55  (BMPCT-2768). 

KTVQ  (TV)  Oklahoma  City,  Okla.,  Republic 
Television  and  Radio  Co.— Mod.  of  CP  (BPCT- 
828)  as  mod.,  which  authorized  new  tv  station  to 
extend  completion  date  (BMPCT-2779). 

WENS  (TV)  Pittsburgh,  Pa.,  Telecasting  Inc.— 
Mod.  of  CP  (BPCT-1349)  as  mod.,  which  author- 
ized new  tv  station  to  extend  completion  date 
to  8-9-55  (BMPCT-2771). 

WGBI-TV  Scranton,  Pa.,  Scranton  Bcstrs.,  Inc. 
—Mod.  of  CP  (BPCT-780)  as  mod.,  which  auth- 
orized new  tv  station  to  extend  completion  date 
to  8-11-55  (BMPCT-2780). 

WNET  (TV)  Providence,  R.  I.,  Channel  16  of 
Rhode  Island  Inc.— Mod.  of  CP  (BPCT-1597)  as 
mod.,  which  authorized  new  tv  station  to  extend 
completion  date  to  8-11-55  (BMPCT-2776). 

WTVW  (TV)  Milwaukee,  Wis.,  Milwaukee  Area 
Telecasting  Corp.— Mod.  of  CP  (BPCT-1578)  as 
mod.,  which  authorized  new  tv  station  to  extend 
completion  date  to  8-1-55  (BMPCT-2767). 

Routine  Roundup  .  .  . 

January  26  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WKVM  San  Juan,  P.  R.,  American  Colonial 
Bcstg.  Corp.— Mod.  of  CP  (BP-9052),  as  modified 
and  reinstated,  which  authorized  change  fre- 
quency, increase  power,  install  new  transmitter 
and  directional  antenna  for  day  and  night  (DA-1). 
change  transmitter  and  studio  locations,  make 
changes  in  transmitting  equipment,  directional 
antenna  pattern  and  other  changes  in  the  antenna 
system  for  extension  of  completion  date.  (BMP- 
6758). 

Renewal  of  License 

WAJF  Decatur,  Ala.,  J.  B.  Fait  Jr.— (BR-2880). 

WULA  Eufaula,  Ala.,  Edward  B.  Fussell  and 
Jessie  B.  Fussell  d/b  as  Alabama-Georgia  Bcstrs. 
— (BR-2219). 

WFUN  Huntsville,  Ala.,  Huntsville  Bcstg.  Co.— 
(BR-1518). 

WPBB    Jackson,    Ala.,    Jackson   Bcstg.  Co.— 

(BR-2498). 

WMOZ  Mobile,  Ala.,  Cary  Lee  Graham  and 
Edwin  H.   Estes  d/b  as  Gadsden  Radio  Co.— 

(BR-2797). 

WAIP  Prichard,   Ala.,  Prichard  Bcstg.  Co.— 

(BR-3033). 

WTUS  Tuskegee,  Ala.,  Radio  Tuskegee,  Inc— 

(BR-2727). 

WRFO  Athens,  Ga.,  Radio  Athens  Inc.— (BR- 

2025). 

WGAC  Augusta,  Ga.,  The  Twin  States  Bcstg. 
Co.— (BR-2009). 

WGIG  Brunswick,  Ga.,  Brunswick  Bcstg.  Corp. 
— (BR-2322). 

WGBA  Columbus,  Ga.,  WGBA  Inc.— (BR-2729). 

WRBL  Columbus,  Ga.,  Columbus  Bcstg.  Co.— 
(BR-727). 

WTRP  La  Grange,  Ga.,  R.  C.  Freeman,  W.  G. 
Crew  and  B.  H.  Hurst  d/b  as  Chattahoochee  Bcstg. 

Co.— (BR-2778). 
WCOH   Newman,   Ga.,  Newman  Bcstg.   Co. — 

(BR-2084). 

WTWA  Thomson,  Ga.,  Hickory  Hill  Bcstg.  Co.— 
(BR-1915). 

Applications  Returned 

Arcadia,  Fla.,  R.  E.  Hughes— Construction  per- 
mit for  new  standard  broadcast  station  on  1320  kc, 
500  w  and  daytime  hours  of  operation.  Sec.  I  not 
re-notarized. 

Brookhaven,  Miss.,  W.  M.  Jones  and  Laura 
Jane  Huff  d/b  as  Rural  Bcstg.  Co. — Construction 
permit  for  new  standard  broadcast  station  on 
1470  kc,  1  kw  and  daytime  hours  of  operation. 
Sec.  I  not  re-notarized. 

Roanoke,  Va.,  Cy  Blumenthal,  George  A.  Crump, 
William  B.  Davis  and  Armand  Kovitz  d/b  as 
Southwestern  Virginia  Broadcasters  Inc. — Con- 
struction permit  for  new  standard  broadcast  sta- 
tion on  1050  kc,  1  kw  and  daytime  hours  of 
operation.  Re  partnership  name. 

Renewal  of  License 
WRFS-FM    Alexander    City,    Ala.,  Piedmont 
Service  Corp.— BRH-498. 

Modification  of  CP 
WVLN-FM  Olney,  111.,  Olney  Bcstg.  Co.— Mod. 
of  CP  (BPH-1976),  which  replaced  expired  permit 
for  extension  of  completion  date  (BMPH-4976). 

Remote  Control 
WMLL  Evansville,  Ind.,  On  the  Air  Inc. — Trans- 
mitter may  be  operated  bv  remote  control  from 
1001  Diamond  Ave.,  Evansville,  Ind.  (BRCH-122). 

License  for  CP 
WEEI-FM  Boston,  Mass.,  Columbia  Bcstg.  Sys- 
tem— License  to  cover  construction  permit  (BPH- 
1973)  which  authorized  changes  in  existing  sta- 
tion (BLH-1028). 
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TELESTATUS  January  31,  1955 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (*»)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B-T  estimate. 
Stations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  NBC,  ABC,  DuM;  Blair;  306,318 

►  WBRC-TV  (6)  CBS;  Katz;  304,420 
WJLN-TV  (48)  12/10/52-Unknown 
WEDB  (*10)  10/13/54-Unknown 

Decaturt — 

►  WMSL-TV  (23)  CBS,  NBC;  Walker;  25,125 
Dothant — 

WTVY  (9)  Hollingbery;  7/2/54-Unknown 
Mobilet — 

►  WALA-TV    (10)    ABC,    CBS,    NBC;  Headley- 

Reed;  92,000 
WKAB-TV  (48)  See  footnote  (c) 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

►■WCOV-TV    (20)    ABC,    CBS,   DuM;  Raymer; 
45,200 

►  WSFA-TV  (12)  NBC;  Headley-Reed 
Munfordt — 

WEDM  (*7)  6/2/54-Unknown 
Selmat — 

WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KVAR  (12)  NBC,  DuM;  Raymer;  101,523 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery;  109,204 
»-KPHO-TV  (5)  CBS,  DuM;  Katz;  114,030 

KTVK  (3)  ABC;  Weed;  6/10/54-3/1/55 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Hollingbery;  36,013 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  36,013 
Yumat — 

►  KIVA  (11)  NBC,  DuM;  Grant;  25,975 


ARKANSAS 

El  Doradot— 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht— 

*■  KFSA-TV  (22)  ABC,  CBS,  NBC,  DuM;  Pearson; 
25,000 

KNAC-TV  (5)  Rambeau;  6/3/54-Feb.  '55 
Jonesborof — 

Regional  Bcstg.  Co.  (8)  1/12/55-Unknown 
Little  Rock — 

►  KARK-TV  (4)  NBC,  DuM;  Petry;  85,764 
KTHV  (11)  Branham;  11/4/54-Unknown 

►  KATV  (7)  (See  Pine  Bluff) 
Pine  Blufft— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  91,389 
Texarkana — 

►  KCMC-TV  (6)  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (29)  ABC,  DuM;  Weed;  84,000 


New  Starter 

The  following  tv  station  is  the  newest 
to  start  regular  programming: 

KLRJ-TV  Henderson,  Nev.,  (ch.  2), 
Jan.  23. 


►  KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 

146,398 

Berkeley  (San  Francisco) — 

►  KQED  C9) 
Chico — 

►  KHSL-TV  (12)  ABC.  CBS,  NBC,  DuM;  Avery- 

Knodel;  48,962 
Coronat— 

KCOA  (52),  9/16/53-Unknown 
Eurekat — 

►  KIEM-TV  (3)   ABC,  CBS,  NBC,  DuM;  Hoag- 

Blair,  Blair  Tv;  18,778 
Fresno — 

KBID-TV  (63)  See  footnote  (c) 

►  KJEO  (47)  ABC,  CBS,  DuM;  Branham;  156,035 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 

KARM,  The  George  Harm  Station  (12j  Boiling; 
Initial  Decision  8/31/54 
Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  2,013,564 
KBIC-TV  (22)  2/10/52-Unknown 


Total  stations  on  air  in  U.  S.  and  possessions: 
423;  total  cities  with  stations  on  air:  279.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  35,123,710. 
*  Indicates  educational  stations, 
t  Cities  NOT  interconnected  to  receive  network 
service. 

(a)  Two  Buffalo,  N.  Y.,  tv  stations,  in  addition  to 
their  U.  S.  set  counts,  report  the  following  set 
coverage  in  Canada:  WBEN-TV,  421,917;  WGR- 

TV,  388,803. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  The  following  stations  have  suspended  regular 
operations  but  have  not  turned  in  CP's:  WKAB- 
TV  Mobile,  Ala.;  KBID-TV  Fresno,  Calif.;  KTHE 
(TV)  Los  Angeles;  WRAY-TV  Princeton,  Ind.; 
WKLO-TV  Louisville,  Ky.;  WPMT  (TV)  Portland, 
Me.;  WFTV  (TV)  Duluth,  Minn.;  WCOC-TV  Meri- 
dian, Miss.;  KACY  (TV)  Festus,  Mo.;  KOPR-TV 
Butte,  Mont.;  WFPG-TV  Atlantic  City,  N.  J.; 
WTVE  (TV)  Elmira,  N.  Y.;  WIFE  (TV)  Dayton, 
Ohio;  KCEB  (TV)  Tulsa,  Okla;  WLBR-TV 
Lebanon,  Pa.;  WKST-TV  New  Castle,  Pa.;  WKJF- 
TV  Pittsburgh,  Pa.;  KNUZ-TV  Houston,  Tex.; 
KETX  (TV)  Tyler,  Tex.;  WBTM-TV  Danville,  Va.; 
WTOV-TV  Norfolk,  Va. 

(d)  Shrevcport  Tv  Co.  has  received  initial  deci- 
sion favoring  it  for  ch.  12,  which  is  currently 
operated  by  Interim  Tv  Corp.  [KSLA  (TV)]. 

(e)  WNAM-TV  Neenah,  Wis.,  has  suspended  op- 
erations pending  merger  with  WFRV-TV  Green 
Bay. 


NOW 
Stronger  pull 
than  ever! 


KMJTV 

FRESNO,  CALIFORNIA  •  CHANNEL  24 

boosts  power! 

Video  power  up  to  447,000  watts 
Audio  power  up  to  223,500  watts 
.  .  .  increasing  signal  power  12.58  times 

KMJ-TV  pioneered  TV  in  this  important  inland 
California  market.  It's  the  San  Joaquin  Valley's 
most-tuned-to  TV  station*.  Now,  with  a  powerful 
new  signal  and  the  finest  transmitter  location  in  the 
Valley,  it  has  more  audience  pull  than  ever.  And 
more  than  ever,  KMJ-TV  is  your  best  TV  buy  in 
the  Valley! 

KMJ-TV  -  Fresno's  First  Station  -  First  in  Power 

First  in  Audience 

Paul  H.  Raymer,  National  Representative 

*  KMJ-TV  carries  19  out  of  the  25  top-rated  nighttime  pro- 
grams viewed  in  the  Fresno  area.  (October  1954  ARB 
report.) 


Broadcasting   •  Telecasting 


January  31,  1955    •    Page  95 


►  KCOP  (13)  Katz;  2,013,564 

►  KHJ-TV  (9)  DuM;  H-R;  2,013,564 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  2,013,564 

►  KRCA  (4)  NBC;  NBC  Spot  Sis.;  2,013,564 
KTHE  (*28).  See  footnote  (c) 

►  KTLA  (5)  Raymer;  2,013,564 

►  KTTV  (11)  Blair;  2,013,564 
Modestot— 

KTRB-TV  (14)  2/17/54-Unknown 
Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery;  492,371 
Sacramento — 

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC;  Weed;  119,000 
KCRA  Inc.  (3)  Initial  Decision  6/3/51 
KBET-TV  (10)  H-R;  9/29/54-3/1/55 

Salinas! — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery;  492,371 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS;  McKinnie;  285,333 

►  KFSD-TV  (10)  NBC;  Katz;  285,333 
KUSH  (21)  12/23/53— Unknown 

San  Francisco — 

KBAY-TV  (20)  3/11/53-Unknown  (granted  STA 
Sept.  15 

►  KGO-TV  (7)  ABC;  Petry;  1,044,914 

►  KPIX  (5)  CBS;  Katz;  1,044,914 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  1,044,914 

►  KSAN-TV  (32)  McGillvra;  164,000 
San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  ABC,  CBS,  DuM;  Grant;  80,018 

>KEYT  (3)  ABC,  CBS,  NBC,  DuM;  Hollingbery; 

464,192 
Stocktont — 

►  KOVR  (13)  DuM;  Blair;  1,054,000 

►  KTVU  (36)  NBC;  Hollingbery;  112,000 
Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  150,000 
Visaliat— 

KAKI  (43)  10/6/54-Unknown 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,    DuM;  Hollingbery; 

53,604 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  273,069 

►  KFEL-TV  (2)  DuM;  Blair;  273,069 

►  KLZ-TV  (7)  CBS;  Katz;  273,069 

►  KOA-TV  (4)  NBC;  Petry;  273,069 
KRMA-TV  (*6)  7/1/53-Unknown 


THE  SPOTLIGHTS  ON 

WE  HT 

IN  THE 

EVANSVILLE  MARKET 


FIRST- 

Anyway  you 


,    figure  it!  j 

W  : 

/         CBS-TV  X. 
^Siir^  undupMcated 
r             coverage  really 

pays-off — per  October's 
ARB   and    November's  Con- 
Ian!    And  with  a  realistic  cost 

per  thousand, 
^s!:  Interconnected 


you  can't  go  wrong! — 
with     network  color. 


REPRESENTED 
Nationally  by  Regionally  by 


MEEKER  TV,  Inc. 


ADAM  YOUNG 

Sf.  Louis,  Mo. 


W  E  H  T  Channel  5  Q 


Grand  Junctionf — 

►  KFXJ-TV  (5)  NBC,  ABC,  CBS,  DuM;  Holman; 

7,600 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  50.906 

CONNECTICUT 

Bridgeport — 

WCBE  (*71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartfordt — 

WCHF  (*24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC,  DuM;  H-R;  241,236 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  219,422 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

899,957 
New  Londont — 

WNLC-TV  (26)  12/31/52-Unknown 
Norwichf — 

WCNE  (*63)  1/29/53-Unknown 
Stamfordt — 

WSTF  (27)  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC;  Stuart;  190,320 

DELAWARE 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  223,029 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  600,000 
WOOK-TV  (50)  2/24/54-Unknown 

►  WRC-TV  (4)  NBC;  NBC  Spot  Sis.;  698,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  646,900 

►  WTTG  (5)  DuM;  H-R;  626,500 
Washington  Metropolitan  Tv  Corp.  (20) 

10/21/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beacht  

WMFJ-TV  (2)  7/8/54-7/1/55 
Fort  Lauderdale — 

►  WITV  (17)  ABC,  DuM;  Boiling;   145,600  (also 

Miami) 
Fort  Myersf — 

►  WINK-TV  (11)  ABC,  CBS;  Weed;  11,726 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  75,600 

►  WMBR-TV  (4)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

357,698 

•  WOBS-TV  (30)  Stars  National;  8/12/53-Spring 
'55 
Miami — 

►  WGBS-TV  (23)  NBC;  Katz 
WMFL  (33)  12/9/53-Unknown 
WTHS-TV  (*2)  11/12/53-Unknown 

►  WTVJ    (4)    CBS,   ABC,   NBC,   DuM;    Free  & 

Peters;  301,000 
Biscayne  Tv  Corp.  (7)  Initial  Decision  1/17/55 

►  WITV  (17)  See  Fort  Lauderdale 
Orlando — 

►  WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 

70,000 
Panama  Cityt — 

►  WJDM    (7)    ABC,    NBC,    DuM;  Hollingbery; 

24,750 
Pensacolat — 

►  WEAR-TV  (3)  ABC,  CBS,  DuM;  Hollingbery; 

89,500 

►  WPFA  (15)  Young;  31,000 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  DuM;  Weed;  134,000 
Tampat — 

WF LA-TV  (8)  Blair;  8/4/54-2/14/55 
WTVT  (13)  Avery-Knodel;  9/2/54-4/1/55 
West  Palm  Beach — 

►  WEAT-TV  (12)  ABC;  Walker 

►  WIRK-TV  (21)  DuM;  Weed;  42,708 

►  WJNO-TV  (5)  NBC,  CBS,  DuM;  Venard;  225,000 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC,  NBC,  DuM;  Burn-Smith; 

45,000 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  456,190 

►  WLWA  (11)  ABC;  Crosley  Sis.;  460,430 

►  WQXI-TV  (36)  22,517 

►  WSB-TV  (2)  NBC;  Petry;  484,725 

U  i^U  S 1 3 — 

►  WJBF    (6)    ABC,    NBC,    DuM;  Hollingbery; 

130,628 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  130,000 
Columbus — 

►  WDAK-TV   (28)   ABC,  NBC,  DuM;  Headley- 

Reed;  80,220 

►  WRBL-TV  (4)  CBS;  Hollingbery;  89,177 
Macon — 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  81,588 

►  WNEX-TV  (47)  NBC;  Branham;  62,032 
Romet — 

►  WROM-TV  (9)  Weed;  145,800 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  56,241 
WSAV  Inc.  (3)  Initial  Decision  3/31/54 
Thomasvillet — 

WCTV  (6)  Stars  National;  12/23/53-Spring  *55 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS,  DuM;  Free  &  Peters;  42,225 

►  KIDO-TV  (7)  ABC,  NBC;  Blair;  37,800 

Idaho  Falls— 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Perna; 

31,650 
Pocatellot — 

KWIK-TV  (6)  ABC;  Hollingbery;  3/26/53-Un- 
known 
Twin  Fallst— 
KLIX-TV  (11) 
Unknown 


ABC;    Hollingbery;  3/19/53- 


r 


Page  96    •    January  31,  1955 


ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  ABC,  CBS,  DuM;  Radio  Tv  Repre-  ? 

sentatives;  304,200 
Bloomington — 

>WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,000 
WTLC  (*12)  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,871,800 

►  WBKB  (7)  ABC;  Blair;  2,074,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  2,050,000 
WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20)  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043,000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (*11)  11/5/53-Unknown 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35,000 

Decstur  

►  WTVP  (17)  ABC,  DuM;  Boiling;  151,534 

Evanstont — 

WTLE  (32)  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 

Peoria — 

►  WEEK-TV    (43)    CBS,    NBC;  Headley-Reed; 

223.152 

►  WTVH-TV  (19)  CBS,  ABC,  DuM;  Petry;  214,000 
WIRL  Tv  Co.  (8)  Initial  Decision  11/5/54 

Quincyt  (Hannibal,  Mo.) — 

►  WGEM-TV    (10)    ABC,    NBC;  Avery-Knodel 

128,900 

►  KHQA-TV  (7)  See  Hannibal,  Mo. 
Rockford —  „ 

►  WREX-TV  (13)  ABC\  CBS;  H-R;  219,257 

►  WTVO  (39)  NBC,  DuM;  Weed;  94,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV  (4)  ABC,  CBS,  DuM;  Avery-Knodel 

268.947 
Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  95,000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Decisior 

11/30/54 

INDIANA 

Bloomington — 

►  WTTV  (4)  NBC,  ABC,  DuM;  Meeker;  591,71: 

(also  Indianapolis) 
Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  204,103 

Evansville — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  94,315 

►  WEHT  (50)  See  Henderson,  Ky. 
Evansville  Tv  Inc.  (7)  Initial  Decision  10/4/5 

Fort  Wayne — 

►  WKJG-TV  (33)  NBC,  DuM;  Raymer;  112,186 

►  WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC;  Katz;  662.000 

►  WISH-TV  (8)  ABC,  CBS.  DuM;  Boiling;  663,001 

►  WTTV  (4)  See  Bloomington 
Lafayettet — 
WFAM-TV  (59)  ABC,  CBS,  NBC,  DuM;  Ram 

beau;  64,250 
Muncie — 

►  WLBC-TV  (49)  ABC.  CBS,  NBC.  DuM;  Hoi 

man,  Walker;  101,000 
Notre  Dame  (South  Bend)t — 

WNDU-TV  (46)  NBC;  8/12/54-Unknown 
Princetont — 

WRAY-TV  (52)  See  footnote  (c) 
South  Bend— 

►  WSBT-TV  (34)  CBS,  DuM;  Raymer;  206,473 

Terre  Haute — 

►  WTHI-TV  (10)  ABC,  CBS,  DuM;  Boiling;  144,26 

Waterloo  (Fort  Wayne) — 

►  WINT  (15)  ABC,  CBS;  H-R;  117,028 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  289,940 

Cedar  Rapids — 

►  KCRG-TV  (9)  ABC,  DuM;  Venard;  116,333 

►  WMT-TV  (2)  CBS;  Katz;  245,120 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  295,156 

Des  Moines — 

►  KGTV  (17)  ABC:  Hollingbery;  76,500 

►  WHO-TV  (13)  NBC;  Free  &  Peters;  302,000 
Cowles  Broadcasting  Co.  (8)  Initial  Decisio 

8/26/54 
Fort  Dodget  

►  KQTV  (21)  ABC;  Pearson;  42,100 
Mason  City — 

►  KGLO-TV  (3)  CBS,  DuM:  Weed;  127,812 
Sioux  City — 

►  KTIV  (4)  NBC,  ABC,  DuM;  Hollingbery;  146,71 
►KVTV  (9)  ABC,  CBS,  DuM;  Katz;  131,938 
Waterloo — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reec 

140,763 

KANSAS 

Great  Bendt — 

►  KCKT  (2)  NBC;  Boiling;  110,213 
Hutchinson — 

►  KTVH  (12)  CBS.  DuM;  H-R;  158,652 
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Janhattant — 
KS AC-TV  (*8)  7/24/53-Unknown 
ittsburgt — 

KOAM-TV  (7)  ABC,  NBC,  DuM;  Katz,  81,342 
Topeka — 

►  WIBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 
402-584 

Wichita — 

►  KAKE-TV  (10)  ABC;  Hollingbery 

►  KEDD  (16)  NBC;  Petry;  124,311 
Wichita  Tv  Corp.  (3)  Initial  Decision  8/9/54 

KENTUCKY 

^shlandt— 

WPTV  (59)  Petry;  8/14/52-Unknown 
Henderson  (Evansville.  Ind.) — 
»WEHT  (50)  CBS;  Meeker;  69,067 
Lexingtonf — 

WLAP-TV  (27)  12/3/53-Unknown 
WLEX-TV  (18)  Forjoe;  4/13/54-3/1/55  (granted 
STA  Jan.  20) 
ouisville — 

•WAVE-TV   (3)   ABC,  NBC,  DuM;   NBC  Spot 
Sis  '  434  912 

•WHAS-TV  (11)   CBS;  Harrington,  Righter  & 
Parsons.  See  footnote  (b) 
WKLO-TV  (21)  See  footnote  (c) 
WQXL-TV  (41)  Forjoe;  1/15/53-Early  '55 
Newportt — 

WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Alexandriat — 

KALB-TV  (5)  Weed 
Baton  Rouge— 

WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
75,000 

WBRZ  (2)  Hollingbery;  1/28/54-March  "55 
Lafayettet — 

KLFY-TV  (10)  Rambeau;  9/16/53- June  '55 
[Lake  Charles — 

KPLC-TV  (7)  ABC,  NBC;  Weed;  55,935 

►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  35,000 
i  Monroe — 

VKNOE-TV  (8)   CBS,  NBC,  ABC,  DuM;  H-R; 
191,500 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Early  '55 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 

►  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 

300,890 

►  WJMR-TV    (61)    ABC,    CBS,   DuM;  Boiling; 

108.992 
Shreveport — 

*-KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 
73.750 

Shreveport  Tv  Co.  (12)  Initial  Decision  6/7/54- 

See  footnote  (d) 
KTBS  Inc.  (3)  Initial  Decision  6/11/54 


MAINE 

Bangor — 

»■  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery; 79,104 

►  WTWO  (2)  CBS;  Venard 
Lewiston — 

►  WLAM-TV  (17)  DuM;  Everett-McKinney; 
24,000 

Poland  Spring — 

►  WMTW    (8)    ABC,    CBS,    DuM;  Harrington, 
Righter  &  Parsons;  259.933 

Portland — 

►  WCSH-TV  (6)  NBC,  DuM;  Weed;  150,004 

►  WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 
WPMT  (53)  See  footnote  (c) 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  588,336 

►  WBAL-TV  (11)  NBC;  Petry;  588,336 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz:  588,336 
WTLF  (18)  12/9/53-Unknown 

Cumberlandt — 

WTBO-TV  (17)  11/12/53-Unknown 
Salisburyt — 

►  WBOC-TV  (16)  ABC,  CBS,  DuM;  Burn-Smith; 

40,760 

MASSACHUSETTS 

Adams  (Pittsfield)— 

►  WMGT  (19)  DuM;  Walker;  169,015 
Boston — 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,267,223 
WGBH-TV  (*2)  7/16/53- April  '55 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,267,223 
Brocktont — 

WHEF-TV  (62)  7/30/53-Unknown 
Cambridge  (Boston) — 

WTAO-TV     (56)     DuM;  Everett-McKinney; 
178,800 
Springfield— 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  160,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  160,000 
Worcester — 

WAAB-TV  (20)  Forjoe;  8/12/53-Unknown 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  71,674 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM:  Everett-McKinney;  22,400 
,71       WUOM-TV  (*26)  11/4/53-Unknown 

Battle  Creek— 

WBCK-TV  (58)  Headley-Reed;  11/20/52-Un- 
ecP  known 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 

Broadcasting   •  Telecasting 


Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

289,793 
Cadillact — 

►  WWTV  (13)  ABC.  CBS,  DuM;  Weed;  64,920 
Detroit — 

WBID-TV  (62)  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS;  Katz;  1,468,400 
WTVS  (*56)  7/14/54-Unknown 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,466,000 

►  WXYZ-TV  (7)  ABC;  Blair;  1,469,000 

►  CKLW-TV  (9)  See  Windsor,  Ont. 
East  Lansingt— 

►  WKAR-TV  (*60) 
Flint— 

WJRT  (12)  5/12/54-Early  '55 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC.  NBC,  DuM;  Katz;  488,490 
WMCN  (23)  9/2/54-Unknown 

Kalamazoo — ■ 

+■  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 
Knodel;  539,390 
Lansing — 

►  WTOM-TV  (54)  ABC,  DuM;  Everett-McKinney; 

55,000 

►  WJIM-TV  (6)  ABC,  CBS,  NBC;  Petry;  415,232 
Marquettet — 

WAGE-TV  (6)  4/7/54-Unknown 
Muskegont — 

WTVM  (35)  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  140,000 
Traverse  Cityt — 

►  WPBN-TV  (7)  NBC;  Holman,  35,110 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Pearson;  95,951 
Duluth  (Superior,  Wis.) — 

►  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  75,500 

►  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Hibbingt — 

KHTV  (10)  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  KEYD-TV  (9)  DuM;  H-R 

►  WCCO-TV  (4)  CBS;  Free  &  Peters;  568,500 

►  WTCN-TV  (11)  ABC;  Blair;  568,500 
Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  92,386 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  568,500 

►  WMIN-TV  (11)  ABC;  Blair;  568,500 


MISSISSIPPI 

Biloxit— 

Radio  Assoc.  Inc.  (13;  Initial  Decision  7/1/54 
Columbust — 

WCBI-TV  (4)  McGillvra;  7/28/54-Summer  '55 
Jackson — 

►  WJTV  (25)  CBS.  DuM;  Katz;  68,404 

►  WLBT  (3)  NBC;  Hollingbery;  122,765 
l»-WSLI-TV  (12)  ABC;  Weed;  110,000 
Meridian! — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC.  CBS,  NBC,  DuM;  Head- 

ley-Reed; 56,800 
Tupelot — 

WTWV  (9)  12/8/54-Fall  '55 

MISSOURI 

Cape  Girardeau — 

►  KFVS-TV  (12)  CBS,  NBC.  DuM;  110,000 
Claytont — 

KFUO-TV  (30)  2/5/53-Unknown 
Columbia — 

►  KOMU-TV   (8)  ABC,  CBS,  NBC,  DuM;  H-R; 
53,048 

Festust — 

KACY  (14)  See  footnote  (c) 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  145,680 

►  WGEM-TV  (10)  See  Quincy,  111. 
Jefferson  Cityt — 

KRCG  (13)  CBS;  Hoag-Blair,  Blair  Tv;  6/10/54- 
2/13/55  (granted  STA  Jan.  19) 
Joplin — 

►  KSWM-TV  (12)  CBS;  Venard;  81,270 
Kansas  City — 

►  KCMO-TV  (5)  ABC,  CBS,  DuM;  Katz;  466,136 

►  KMBC-TV  (9)  Free  &  Peters;  466,136 

►  WDAF-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  466,136 
Kirksvillet — 

KTVO  (3)  12/16/53-Unknown 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  120,863 
St.  Louis — 

►  KETC  (*9)  500,000 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis.; 

732,884 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42)  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVI  (54)  See  Belleville,  111. 
Sedaliat — 

►  KDRO-TV  (6)  Pearson;  57,000 
Springfield — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  56,880 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  64,750 


THE  MOST  POWERFUL  TV  STATION  IN  NORTH  AMERICA! 


You  Can  SERVE. ..SELL  and  PROFIT  Well 


on 


CKLW-TVi 


MILLION  DOLLAR 
MOVIES 


YOUR  AUDIENCE  WILL  SEE  .  . 


The  Finest  collection  of  First  Run 
Movies  ever  scheduled  in  the  Detroit 
Market. 


YOUR  CLIENT  WILL 


R0FIT  WITH  Six  parti  cipating  film  commercials  per 
week  in  a  repeated  First  Run  Movie 
Schedule  in  high  rated  premium  time. 


YOUR  COMMERCIALS  SELL  TO 
AN  ESTABLISHED  AUDIENCE  . 


Based  on  current  performances  First 
Run  Movies  repeated  four  times 
weekly  have  produced  a  cumulative 
ARB  Rating  of  50.1  ...  600,000  TV 
homes  with  an  average  of  2.5  viewers 
per  set  at  a  cost  of  76c  per  thousand 
viewers. 


It  all  adds  up  tp  a  million  dollar  bargain  so  write,  wire  or  phone  your 
Adam  J.  Young  Representative  or 


CKLW-TV  channel  9,  Detroit 
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MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed;  20,000 
Buttet— 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TV  (6)  ABC;  No  estimate  given 
Great  Fallst— 

►  KFBB-TV  (5)   CBS,  ABC,  DuM;  Hoag-Blair, 

Blair-Tv;  19,000 
Missoulaf — 

►  KGVO-TV  (13)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna;  17,450 

NEBRASKA 

Hastingst — 

The  Seaton  Publishing  Co.  (5)  Initial  Decision 
1/5/55 
Kearney  (Holdrege) — 

►  KHOL-TV  (13)  ABC,  CBS,  NBC,  DuM;  Meeker; 

47.538 
Lincoln — 

►  KOLN-TV  (10)  ABC,  CBS,  DuM;  Avery-Kno- 
del;  107,204 

►  KUON-TV  (*12) 
Omaha — 

►  KMTV  (3)  ABC,  DuM;  Petry;  286,000 

►  WOW-TV  (6)  CBS,  NBC,  DuM;  Blair;  286,000 
Scottsblufft— 

KSTF  (10)  8/18/54-Unknown 

NEVADA 

Hendersont — 

►  KLRJ-TV  (2)  NBC;  Pearson 
Las  Vegas — 

►  KLAS-TV  (8)  ABC,  CBS,  DuM;  Weed;  20,232 
Reno — 

►  KZTV  (8)   ABC,  CBS,  NBC,  DuM;  Pearson; 

17,250 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45)  4/22/53-Unknown 
Manchester — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  381,338 
Mt.  Washington! — 

►  WMTW  (8)  See  Poland  Spring,  Me. 

NEW  JERSEY 

Asbury  Parkf — 

►  WRTV  (58)  6,000 
Atlantic  City — 

WFPG-TV  (46)  See  footnote  (c) 

WOCN  (52)  1/8/53-Unknown 
Camdent — 

WKDN-TV  (17)  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Petry;  4,290,000 
New  Brunswickt — 

WTLV  (*19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC,  DuM;  Hollingbery;  50,000 

►  KOB-TV  (4)  NBC;  Branham;  53,496 

►  KGGM-TV  (13)  CBS;  Weed;  53,496 
Roswellt — 

►  KSWS-TV  (8)  NBC,  ABC,  CBS,  DuM;  Meeker; 

25,427 

NEW  YORK 

Albany  (Schenectady,  Troy) — 

WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,   CBS,   DuM;  Boiling; 

144,000 

►  WTRI  (35)  CBS;  Blair;  127,165 
WTVZ  (*17)  7/24/52-Unknown 

Bingham  ton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 312,160 
WQTV  (*46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 
Buffalo— 

►  WBEN-TV  (4)   ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  437,522.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

170,000 

►  WGR-TV  (2)  ABC,  NBC,  DuM;  Headley-Reed; 

440,309.  See  footnote  (a). 
WTVF  (*23)  7/24/52-Unknown 
Carthage  (Watertown) — 

►  WCNY-TV  (7)  ABC,  CBS;  Weed;  47,300 
Elmira — 

WTVE  (24)  See  footnote  (c) 
Ithacaf — 

WHCU-TV  (20)  CBS;  1/8/53-Unknown 
WIET  (*14)  1/8/53-Unknown 
Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker; 

21,000 

Lake  Placid  t(Plattsburg)— 

►  WIRI  (5)  Young 
New  York — 

►  W  ABC-TV  (7)  ABC;  Weed;  4,290,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,290,000 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,290,000 
WGTV  (*25)  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

(►WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,290,000 

►  WPIX  (11)  Free  &  Peters;  4,290,000 

►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,290,000 

►  WATV  (13)  See  Newark,  N.  J. 
Rochester — 

WCBF-TV  (15)  6/10/53-Unknown 
►WHAM-TV  (5)  NBC;  Hollingbery;  295,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

281,790 

WRNY-TV  (27)  4/2/53-Unknown 
WROH  (*21)  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  281,790 

Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  413,000 


CONSTRUCTION  is  underway  on  the  ultra-modern  future  home  of  KCOR-AM-TV  San 
Antonio,  according  to  an  announcement  by  Raoul  A.  Cortez,  president  of  KCOR 
Inc.  Ground  breaking  ceremonies  were  held  Dec.  23.  Estimated  cost  of  the  property, 
including  new  tv  equipment,  is  $400,000.  Architects  are  Ross-Nicholson  Assoc. 
KCOR-TV  is  scheduled  to  begin  telecasting  in  April. 


Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  354,950 
WHTV  (*43)  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  354,960 
Utica— 

►  WKTV  (13)   ABC,  CBS,  NBC,  DuM;  Cooke; 

155,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  CBS,  NBC;  Boiling;  33,000 

►  WLOS-TV  (13)  ABC,  DuM;  Venard;  299,780 
Chapel  Hillt— 

►  WUNC-TV  (*4) 
Charlotte — 

►  WQMC  (36)  ABC,  NBC;  Boiling;  56,338 

►  WBTV  (3)  CBS,  ABC,  NBC,  DuM;  CBS  Spot 

Sis.;  449,864 
Durham — 

►  WTVD  (11)  ABC,  NBC;  Headley-Reed;  185,690 
Fayettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WTVX  (48)  4/7/54-Unknown 
Greensboro — 

►  WFMY-TV  (2)   ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  283,591 
Greenville — 

►  WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson; 

93,370 
Raleigh — 

►  WNAO-TV    (28)    ABC,    CBS.    DuM;  Avery- 
Knodel;  112,600 

Washingtonf — 

North  Carolina  Tv  Inc.  (7)  10/27/54-Unknown 
Wilmingtont — 

►  WMFD-TV  (6)  ABC,  NBC;  Weed;  43,600 
WTHT  (3)  2/17/54-Unknown 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  251,317 

►  WTOB-TV  (26)  ABC;  DuM;  H-R;  84,300 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV  (5)   CBS,  NBC,  DuM;  Hoag-Blair, 

Blair-Tv;  24,315 
Fargot — ■ 

►  WD  AY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  65,000 
Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 

26,000 
Valley  Cityt— 

►  KXJB-TV  (4)  CBS,  DuM;  Weed;  75,000 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  174,066 
Ashtabulat — 

►WICA-TV  (15)  25,000 
Cantont — 

Tri-Cities  Telecasting  Inc.  (29)  Initial  Decision 
11/17/54 
Cincinnati — 

►  WCET  (*48)  2,000 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  724,140 

►  WKRC-TV  (12)  CBS;  Katz;  662,236 

►  WLWT  (5)  NBC;  WLW  Sis.;  525.000 
WQXN-TV  (54)  Forjoe;  5/14/53-Early  '55 

Cleveland — 

WERE-TV  (65)  6/18/53-Unknown 

►  WEWS  (5)  CBS:  Branham;  1,070,360 
WHK-TV  (19)  11/25/53-Unknown 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.;  1,045,000 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  1,069,000 
Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  427,239 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV  (*34)  4/22/53-Unknown 

►  WTVN-TV  (6)  ABC,  DuM;  Katz;  381,451 
Dayton — 

►  WHIO-TV  (7)  CBS,  DuM;  Hollingbery;  637,330 
WIFE  (22)  See  footnote  (c) 

►  WLWD  (2)  ABC,  NBC;  WLW  Sis.;  320,000 
Elyriat — 

WEOL-TV  (31)  2/11/54-Unknown 
Lima— 

WIMA-TV  (35)  Weed;  1/24/52-Early  '55 

►  WLOK-TV  (73)  NBC;  H-R;-  69,105 
Mansfieldt— 

WTVG  (36)  6/3/54-Unknown 


Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Unknown 
Steubenville  (Wheeling,  W.  Va.) — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz: 

310,170 

WTOH-TV  (79)  10/20/54-Unknown 

Youngstown— 

►  WFMJ-TV  (21)  NBC;  Headley-Reed;  146,000 

►  WKBN-TV    (27)    ABC,   CBS,   DuM;  Ravmer: 

148.588 
Zanesville — 

►  WHIZ-TV  (18)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 45,000 

OKLAHOMA 

Ada— 

►  KTEN  (10)  ABC;  Venard;  182,000 
Ardmoref — - 

KVSO-TV  (12)  5/12/54-Unknown 
Enidt— 

►  KGEO-TV  (5)  ABC;  Pearson;  118,000 
Lawtont — 

►  KSWO-TV  (7)  DuM;  Pearson;  54,540 
Miamit — 

KMIV  (58)  4/22/53-Unknown 
Muskogeet — 

►  KTVX    (8)    ABC,   CBS,   NBC,   DuM;  Avery- 

Knodel;  245,000 
Oklahoma  City — 

KETA  (*13)  12/2/53-Unknown 

►  KMPT  (19)  DuM;  Boiling;  98.267 

►  KTVQ  (25)  ABC;  H-R;  167,381 

►  KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  296,081 
Tulsa — 

KCEB  (23)  See  footnote  (c) 

►  KOTV  (6)  CBS;  Petry;  248,651 
KSPG  (17)  2/4/54-Unknown 

►  KVOO-TV  (2)  NBC;  Blair;  242,000 
KOED-TV  (»11)  7/21/54-Unknown 


i 


OREGON 

Eugene — 

►  KVAL-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

35,000 
Klamath  Fallst— 

KFJI-TV  (2)  Grant;  12/2/54-Unknown 
Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Hoag 

Blair,  Blair-Tv;  25,925 
Portland — 

KLOR  (12)  ABC;  Hollingbery;  7/22/54-3/9/5 

►  KOIN-TV  (6)  ABC,  CBS;  CBS  Spot  Sis.;  240, 

964 

►  KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis. 

212,436 

North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/5' 
Salemt— 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — ■ 

►  WFMZ-TV  (67)  Avery-Knodel;  32,000 
WQCY  (39)  Weed;  8/12/53-Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 

447,128 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  89.307 
Eastor  — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  84,91f 

Erie — 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  208,500 
WLEU-TV  (66)  12/31/53-Unknown 

►  WSEE  (35)  CBS,  DuM;  Avery-Knodel;  56,420 
Harrisburg — 

►  WCMB-TV  (27)  Forjoe 

►  WHP-TV  (55)  CBS;  Boiling;  193,002 

►  WTPA  (71)  ABC,  NBC;  Headley-Reed;  193,001 
Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  ABC,  CBS,  DuM;  Weed 

►  WJAC-TV  (6)  CBS,  NBC,  DuM;  Katz;  831,303 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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ancaste  r 

►  WGAL-TV  (8)  CBS,  NBC,  DuM;  Meeker;  602,350 
WWLA  (21)  5/7/53-Unknown 

ebanont — 

WLBR-TV  (15)  See  footnote  (c) 
•Jew  Castle — 

WKST-TV  (45)  See  footnote  (c) 
3hiladelphia — 
WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,904,946 

►  WFIL-TV  (6)  ABC,  DuM;  Blair;  2,043,972 
WIBG-TV  (23)  10/21/53-Unknown 

L-  WPTZ  (3)  NBC;  Free  &  Peters;  1,878,519 
Pittsburgh — 
WDTV  (2)  CBS,  NBC,  DuM;  Free  &  Peters; 
1,134,110 

*-WENS  (16)  ABC,  CBS,  NBC;  Petry;  412,465 
WKJF-TV  (53)  See  footnote  (c) 
WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
eading — 

WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 
95,000 

WHUM-TV  (61)  CBS;  H-R;  219,370 
cranton — 

WARM-TV  (16)  ABC:  Hollingbery;  200,000 
WGBI-TV  (22)  CBS;  Blair;  210,000 
WTVU  (73)  Everett-McKinney;  150,424 
Wilkes-Barre — 

tWBRE-TV  (28)  NBC;  Headley-Reed;  210,000 
WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 
250,000 
Williamsportt — 

WRAK-TV   (36)   Everett-McKinney;  11/13/52- 
Fall  '55 
York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  87,400 
kWSBA-TV  (43)  ABC;  Young;  88,000 

RHODE  ISLAND 

Providence — 

»-WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 
1,382,853 

*-  WNET  (16)  ABC,  CBS,  DuM;  Raymer;  80,000 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  9/23/53) 

SOUTH  CAROLINA 

Anderson — 

fc-WAIM-TV  (40)  CBS;  Headley-Reed;  175,000 
Camdenf — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

WCSC-TV    (5)    ABC,   CBS;    Free   &  Peters; 
144,121 

WUSN-TV  (2)  NBC;  H-R;  138,500 
Columbia — 

WCOS-TV    (25)    ABC,    DuM;  Headley-Reed; 
70,200 

.^-WIS-TV  (10)  NBC,  DuM;  Free  &  Peters;  138,992 
•>  WNOK-TV  (67)  CBS;  Raymer;  69,300 
Florence — 

h  WBTW  (8)  ABC,  CBS;  CBS  Spot  Sis.;  100,000 
Greenville — 

•►WFBC-TV  (4)  NBC;  Weed;  443,850 
^-  WGVL  (23)  ABC,  DuM;  H-R;  101,200 
Spartanburgf — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Early  '55 

SOUTH  DAKOTA 

Rapid  Cityt — 

KOTA-TV  (3)  12/8/54-6/1/55 
Sioux  Falls — 

KELO-TV  (11)  ABC,  CBS,  NBC,  DuM;  Raymer; 
110,262 

TENNESSEE 

Chattanooga — 

►  WDEF-T?  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 
ham;  121,100 

Mountain  City  Tv  Inc.   (3)    Initial  Decision 
7/5/54 
J  a  ck  s  o  n  i""^- 

ffl     WDXI-TV  (7)  Burn-Smith;  12/2/53-3/1/55 
""'Johnson  City— 

►-WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 129,360 
...  Knoxville — 

/"VWATE  (6)  ABC,  NBC;  Avery-Knodel;  98,560 
WBIR-TV  (10)  Initial  Decision  1/5/55 
»-WTSK-TV    (26)    ABC,   CBS,   DuM;  Pearson; 

80,050 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  330,647 

■  ►WMCT  (5)  ABC,  NBC,  DuM;  Branham;  330,647 

WREC  Broadcasting  Service  (3)  Initial  Deci- 
('      sion  8/27/54 
'  Nashville— 

*■  WSIX-TV  (8)  ABC;  Hollingbery;  225,520 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  208,985 
Old  Hickory  (Nashville) — 

jj-  >-WLAC-TV  (5)  CBS;  Katz;  219,217 

TEXAS 

Abilenet — 

KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  39,983 
Amarillo — 

KFDA-TV  (10)  ABC,  CBS;  H-R;  65,944 
>KGNC-TV  (4)  NBC,  DuM;  Katz;  65,944 
u  tf  Austin — 

>-KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

102,961 
Beaiimontt — 

►  KBMT  (31)  ABC,  NBC,  DuM;  Forjoe;  40,000 
Beaumont  Bcstg.  Corp.  (6)  CBS;  Free  &  Peters; 

8/4/54-Spring  '55 
Big  Springt— 

KBST-TV  (4)  7/22/54-Unknown 
alill  Corpus  Christit — 

KVDO-TV  (22)  ABC,  NBC,  DuM;  Young;  37,360 
KTLG  (43)  12/9/53-Unknown 
Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/54 
K-SIX  Tv  Inc.  (10)  Initial  Decision  1/20/55 


T)allas 

KDTX  (23)  l/15/53'-Unknown 
KLIF-TV  (29)  2/12/53-Unknown 
K  KRLD-TV  (4)  CBS;  Branham;  422,000 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  422,000 
El  Paso — 

KOKE  (13)  Forjoe;  3/18/54-Unknown 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

64,433 

►  KTSM-TV  (9)  NBC;  Hollingbery;  62,423 
Ft.  Worth— 

►  WBAP-TV  (5)  ABC,  NBC;  Free  &  Peters; 

440,000 

KFJZ-TV  (11)  9/17/54-Unknown 
Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  378,000 
Harlingent  (Brownsville,  McAllen,  Weslaco) — 

KGBT-TV  (4)  ABC,  CBS,  DuM;  H-R;  47,673 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 
^■KPRC-TV  (2)  NBC;  Petry;  387,000 

►  KTRK-TV  (13)  ABC,  DuM;  Blair;  387,000 
KTVP  (23)  1/8/53-Unknown 

►  KTJHT  (*8)  300,000 

KXYZ-TV  (29)  6/18/53-Unknown 
Longviewt — 

►  KTVE  (32)  Forjoe;  40,000 
Lubbock — 

>■  KCBD-TV  (11)  ABC,  NBC;  Raymer;  67,878 
KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 
67,878 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 
Lufkint — 

KTRE-TV  (9)  Venard;  11/17/54-Unknown 
Midland — 

►  KMID-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

39,250 
Odessat — 

Odessa  Tv  Co.  (7)  Initial  Decision  11/18/54 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Melville;  38,598 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12/54-April  '55 

►  KENS-TV  (5)  ABC,  CBS,  DuM;  Free  &  Peters; 

232  993 

►  WAOI-TV  (4)  ABC,  NBC;  Petry;  232,993 
Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  103,144 
Texarkana  (also  Texarkana,  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  103,760 
Tylert— 

KETX  (19)  See  footnote  (c) 

►  KLTV   (7)  ABC,  CBS,  NBC;  DuM;  Pearson; 

74,140 
Wacot— 

►  KANG-TV  (34)  ABC,  DuM;  Raymer:  43,673 
KWTX-TV  (10)  12/1/54-Unknown 

Weslacot  (Brownsville,  Harlingen,  McAllen)  — 

►  KRGV-TV  (5)  NBC;  Raymer;  47,673 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  80,910 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City — 

►  KSL-TV  (5)  CBS,  DuM;  CBS  Spot  Sis.;  167,200 

►  KTVT  (4)  NBC;  Katz;  167,200 

►  KUTV  (2)  ABC;  Hollingbery;  181,500 

VERMONT 

Montpeliert — 

WMVT  (3)  ABC,  CBS,  NBC;  Weed;  106,000 

VIRGINIA 

Danvillet — 

WBTM-TV  (24)  See  footnote  (c) 
Hampton  (Norfolk) — 

►  WVEC-TV    (15)    NBC,    DuM;  Avery-Knodel; 

125,000 
Harrisonburg — 

WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Pearson; 
97,354 
Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery; 

173,000 
Newport  News  — 
•►WACH-TV  (33)  Walker 
Norfolk — 

►  WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  346,007 
WTOV-TV  (27)  See  footnote  (c) 
Beachview  Bcstg.  Corp.  (10)  Initial  Decision 

12/23/54 

►  WVEC-TV  (15)  See  Hampton 
Petersburgt — 

WPRG  (8)  9/29/54-Unknown 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  477,318 
Roanoke — 

►  WSLS-TV    (10)    ABC,    NBC;  Avery-Knodel; 

300,749 

WASHINGTON 

Bellingham — 

►  KVOS-TV  (12)  CBS,  DuM;  Forjoe;  155,153 
Pascot — 

►  KEPR-TV  (19)  39,500 
Seattle  (Tacoma) — 

*~  KING-TV  (5)  ABC;  Blair:  408,100 

►  KOMO-TV  (4)  NBC;  Hollingbery;  408,100 

►  KCTS  (*9) 

KCTL  (20)  4/7/54-Unknown 
Spokane— 

►  KHQ-TV  (6)  NBC;  Katz;  96,770 

►  KREM-TV  (2)  ABC;  Petry;  95,649 
KXLY-TV  (4)  CBS,  DuM;  Avery-Knodel;  99,553 


even  COVENTRY  watches 

WHEN 


Godiva  wouldn't  need  those  long 
tresses  today!  With  a  poodle-cut 
she  couldn't  outdraw  WHEN-TV! 


Tempus  fugit,  even  in  the 
drowsy  village  of  Coventry. 
And  Coventry  (N.Y.,  that  is) 
is  only  one  of  more  than 
250  upstate  communities  in 
which  everyone  is  wide- 
eyed  with  delight  over 
Channel  8.  The  folks  in 
Coventry  are  alert  to  new 
products,  too  .  .  .  and  keen 
to  the  values  of  old  ones, 
if  they're  reminded! 

Godiva  won  her  bet, 
which  proves  the  value  of 
exposure,  even  in  those 
days!  If  you  want  to  draw 
more  attention  than  the 
Coventry  Derby  (of  hal- 
lowed memory)  better  put 
your  money  on  WHEN-TV 
to  win ! 
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Tacoma  (Seattle)— 

►  KTVW    (13)    Barry,   N.   Y.;    Clark,  Chicago; 

408,100 

►KTNT-TV  (11)  CBS,  DuM;  Weed;  408,100 

Vancouvert — 

K VAN -TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

»-KIMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Weed; 

39,500 

WEST  VIRGINIA 

Bluefieldt— 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
Charleston— 

►  WCHS-TV    (8)    ABC,   CBS,   DuM;  Branham; 

402,584 

*■  WKNA-TV  (49)  ABC,  DuM;  Weed;  51.130 
Clarksburg! — 

WBLK-TV  (12)  Branham;  2/17/54-Spring  '55 
Fairmontt — 

►  WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 

35,200 
Huntington — 

*-  WSAZ-TV  (3)  ABC,  NBC;  Katz;  478,777 

WHTN-TV  (13)  9/2/54-Spring  '55 
Oak  Hill  (Beckley)t— 
*-  WOAY-TV  (4)  ABC;  Weed 
Parkersburg — 

►  WTAP  (15)  ABC,  NBC,  DuM;  Forjoe;  35,802 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC,  NBC;  Hollingbery;  304,269 
>■  WSTV-TV  (9)  See  Steubenville,  Ohio 

WISCONSIN 

Eciu  Clo.irc 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

75,000 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  DuM;  Weed;  210,000 
WFRV-TV  (5)  ABC;  3/10/54-Unknown 

►  WMBV-TV  (11)  See  Marinette 
La  Crosset — 

►  WKBT  (8)  ABC,  CBS,  NBC,  DuM;  Raymer; 

52,000 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  103,000 
*~  WMTV  (33)  ABC,  NBC,  DuM;  Boiling;  75,000 

Badger    Television    Co.    (3)    Initial  Decision 
7/31/54 

Marinettet—  (Green  Bay)— 

►  WMBV-TV  (11)  ABC,  NBC;  Venard;  175,000 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  408,900 

►  WOKY-TV  (19)  CBS,  DuM;  Boiling;  398,255 

►  WTMJ-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  746,982 

►  WTVW  (12)  ABC,  DuM;  Petry 
Neenah — 

WNAM-TV  (42)  See  footnote  (e) 

Superiort  (Duluth,  Minn.) — 

►  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters;  70,000 

►  KDAL-TV  (3).  See  Duluth,  Minn. 
Wausau — 

►  WSAU-TV  (7)  ABC,  CBS,  NBC,  DuM;  Meeker; 

50,100 

WYOMING 

Cheyennet — 

►  KFBC-TV  (5)  ABC,  CBS,  NBC.  DuM;  Holling- 

bery; 49,000 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Wed;  14,000 

►  KTVA  (11)  NBC,  DuM;  Alaska  Radio-Tv  Sis.; 

15,000 

Fairbankst — 

KFIF  (2)  ABC,  CBS;  7/1/53-Unknown 
KTVF  (11)  12/29/54-2/15/55 

HAWAII 

Hilot— 

Hawaiian  Bcstg.  System  (9)  1/19/55-Unknown 
Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  60,000 

►  KONA  (11)  NBC;  NBC  Spot  Sis.;  60,000 

►  KULA-TV  (4)  ABC,  DuM;  Young;  67,000 

Wailukut— 

Hawaiian  Bcstg.  System  (3)  1/19/55-Unknown 
PUERTO  RICO 

San  Juant — 

►  WAPA-TV   (4)   ABC,  NBC,  DuM;  Caribbean 

Networks;  43,345 
*■  WKAQ-TV  (2)  CBS;  Inter-American;  65,000 

CANADA 

Calgarv,  Alt. — 

►  CHCT-TV  (2)  CBC;  All  Canada,  Weed;  11,000 
Edmonton,  Alt. — 

>■  CFRN-TV  (3)  CBC;  Radio  Rep.,  Young;  10,000 
Halifax.  N.  S.t— 

►  CBHT  (3)  CBC,  CBS 
Hamilton,  Ont. — 

►  CHCH-TV  (11)  CBC,  CBS,  NBC;  All-Canada, 

Young;  316,101 
Kingston,  Ont.t — 

►  CKWS-TV  (11)  30,000 
Kitchener,  Ont. — 

►  CKCO-TV  (13)  CBC,  CBS;  Hardy,  Weed;  85,000 
London,  Ont. — 

►  CFPL-TV   (10)   CBC,  ABC,  CBS,  NBC.  DuM: 

All-Canada,  Weed;  95,000 


Directory  Information  is  in  following  order:  call 
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resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
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Montreal,  Que. — ■ 

►  CBFT  (2)  CBC  French;  CBC;  221,216 

►  CBMT  (6)  CBC;  CBC;  221,216 
Ottawa,  Ont. — 

►  CBOT  (4)  CBC;  CBC;  38,500 

Port  Arthur,  Ont. —   

►  CFPA-TV  (2)  CBC;  All-Canada,  Weed;  4,806 

Quebec  City,  Que. — 

►  CFCM-TV  (4)  CBC;  Hardy;  6,000  estimate 
Regina,  Sask.f — 

p-  CKCK-TV  (2)  CBC,  CBS;  All-Canada,  Weed; 

15,000 
Rimouski,  Que.f — 

►  CJBR-TV  (3)  CBC;  CBC 

St.  John,  N.  B.t—  ,   ,  „„„ 

►  CHSJ-TV  (4)  CBC;  All-Canada,  Weed;  16,842 

Sault  Ste.  Marie,  Ont.t — 

►  CJIC-TV  (2)  CBS;  CBC;  5,000 

Sudbury,  Ont.t—  A,,  _ 

►  CKSO-TV  (5)  CBC,  ABC,  CBS,  NBC;  All-Can- 

Canada,  Weed;  13,653 
Sydney,  N.  S.t— 

►  CJCB-TV  (4)  8,940 

Toronto,  Ont.—  _  „„„ 

►  CBLT  (9)  CBC,  ABC,  CBS,  NBC,  DuM;  CBC; 

280,000 
Vancouver,  B.  Ct — 

►  CBUT  (2)  CBC;  CBC;  30,000 
Windsor,  Ont.  (Detroit,  Mich.) — 

►  CKLW-TV  (9)  CBC,  DuM;  Young;  1,238,585 

Winnipeg,  Man.t — 

►  CBWT  (4)  CBC;  CBC;  5,000 

MEXICO 

Juarezt  (El  Paso,  Tex.)— 

►  XEJ-TV  (5)  National  Time  Sales;  43,650 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  296,402 


COL 


Advance  Schedule 
Of  Network  Color  Shows 
CBS-TV 

Feb.  2  (10-1 1  p.m.) :  Best  of  Broadway, 
"The  Show-Off,"  Westinghouse 
Electric  Co.  through  McCann- 
Erickson. 

Feb.  17  (8:30-9:30  p.m.):  Shower  of 
Stars,  "That's  Life,"  Chrysler 
Corp.  through  McCann-Erick- 
son. 

March  2  (10-11  p.m.):  Best  of  Broad- 
way, Westinghouse  Electric  Co. 
through  McCann-Erickson. 

NBC-TV 

Feb.  1  (11  a.m. -12  noon):  Home  will 
include  a  15-minute  colorcast 
interview  with  Doug  Kingman, 
artist.    Participating  sponsors. 

Feb.  2  (7-7:30  p.m.)  and  every  Wednes- 
day: Norby,  Eastman  Kodak 
Co.  through  J.  Walter  Thomp- 
son Co. 

Feb.  7  (8-9:30  p.m.):  Producer's  Show- 
case, "The  Women,"  Ford 
Motor  Co.  and  RCA  through 
Kenyon  &  Eckhardt. 

Feb.  23  (9-10  p.m.):  Kraft  Theatre, 
"Emperor  Jones,"  Kraft  Foods 
Co.  through  J.  Walter  Thomp- 
son Co. 

Feb.  27  (7:30-9  p.m.):  Max  Liebman 
Presents,  Reynolds  Metals  Co. 
through  Clinton  E.  Frank  Inc. 

March  7  (7:30-9:30  p.m.):  Producer's 
Showcase,  "Peter  Pan,"  Ford 
Motor  Co.  and  RCA  through 
Kenyon  &  Eckhardt. 

March  12  (9-10:30  p.m.):  Max  Liebman 
Presents,  Oldsmobile  Division 
of  General  Motors  Corp. 
through  D.  P.  Brother  &  Co. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B«T.] 


UPCOMING 


Jan.  31 :  Television  Workshop  for  Community  Or- 
ganizations, U.  of  Kansas  City,  Kansas  City,  Mo. 

Jan.  31-Feb.  4:  American  Institute  of  Electrical 
Engineers  mid-winter  general  meeting,  Hotels 
Statler  and  Governor  Clinton,  New  York. 

FEBRUARY 

Feb.  1:  Deadline,  Entries  for  Sigma  Delta  Chi 
Radio-Tv  Reporting,  Newswriting  and  Public 
Service  Awards,  Chicago. 

Feb.  1:  Deadline,  CARTB  Gillin  Community  Serv- 
ice Memorial  Award,  Ottawa,  Canada. 

Feb.  4-5:  Ninth  Annual  Radio-Tv  News  Short 
Course,  School  of  Journalism,  U.  of  Minnesota, 
Minneapolis. 

Feb.  5:  Radio  &  Television  Correspondents  Assn., 
annual  dinner,  Hotel  Statler,  Washington,  D.  C. 

Feb.  7:  RAB  Clinic,  Phoenix,  Ariz. 

Feb.  8:  RAB  Clinic,  Los  Angeles. 

Feb.  9:  RAB  Clinic,  Fresno,  Calif. 

Feb.  10:  RAB  Clinic,  San  Francisco. 

Feb.  10:  Southwestern  Assn.  of  Advertising  Agen- 
cies, Skirvin  Hotel,  Oklahoma  City. 

Feb.  10 :  Deadline,  American  Women  in  Radio  and 
Television  Scholarship  Award,  New  York. 

Feb.  10-12:  Southwestern  region.  Institute  of  Ra- 
dio Engineers,  Dallas. 

Feb.  11:  RAB  Clinic,  Sacramento,  Calif. 

Feb.  13:  Fourth  Annual  Screen  Directors  Guild 
Awards  Dinner,  Biltmore  Hotel,  Los  Angeles. 

Feb.  13-19:  National  Advertising  Week. 

Feb.  14:  Deadline,  Entries  for  National  Board  of 
Fire  Underwriters  Gold  Medal  Award  for  pub- 
lic service  work  in  fire  prevention  and  fire 
safety.  New  York. 

Feb.  21:  RAB  Clinic,  Washington,  D.  C. 

Feb.  23:  Presentation,  Voice  of  Democracy 
Awards,  Shoreham  Hotel,  Washington,  D.  C. 

Feb.  23:  RAB  Clinic,  Richmond.  Va. 

Feb.  24:  RAB  Clinic,  Roanoke.  Va. 

Feb.  25:  RAB  Clinic.  Baltimore,  Md. 

MARCH 

March  7:  RAB  Clinic,  New  Orleans,  La. 

March  7-12:  National  Tv  Servicemen's  Week. 

March  8:  RAB  Clinic,  Shreveport,  La. 

March  9:  RAB  Clinic,  Dallas,  Tex. 

March  10:  Deadline,  Entries  for  Payne  Communi- 
cations Awards,  U.  of  Illinois,  Urbana,  111. 

March  10:  RAB  Clinic,  San  Antonio,  Tex. 

March  11:  RAB  Clinic,  Corpus  Christi,  Tex. 

March  12:  Tenth  Annual  Michigan  State  College 
Radio  and  Television  Conference  (one  day;  for 
educators).  East  Lansing,  Mich. 

March  12:  First  Annual  Michigan  State  College 
High  School  Radio  and  Television  Day,  East 
Lansing,  Mich. 

March  15:  Deadline,  Entries  for  George  Polk 
Journalism  Scholarship,  Long  Island  U.,  Brook- 
lyn, New  York. 

March  16-19;  Assn.  of  National  Advertisers,  The 
Homestead,  Hot  Springs,  Va. 

March  18-19:  Atlanta  Advertising  Institute,  Em 
ory  U.,  Atlanta,  Ga. 

March  21:  CARTB  Annual  Dinner,  Chateau  Fron 
tenac,  Quebec  City,  Canada. 

March  21:  RAB  Clinic,  Albuquerque,  N.  M. 

March  21-24:  Institute  of  Radio  Engineers  Con 
vention,  Kingsbridge  Armory,  Bronx,  N.  Y. 

March  22:  RAB  Clinic,  Amarillo,  Tex. 

March  23:  RAB  Clinic,  Oklahoma  City 

March  24:  RAB  Clinic,  Tulsa,  Okla. 

March  25:  RAB  Clinic,  Little  Rock,  Ark. 

(RAB  Clinics  are  scheduled  through  Nov.  18.) 

APRIL 

April  17-22:  Inside  Advertising  Week,  Hotel  Bilt- 
more, New  York. 

April  18-21 :  National  Premium  Buyers'  Exposi- 
tion, Navy  Pier,  Chicago. 

April  21-23:  American  Assn.  of  Adv.  Agencies  an- 
nual meeting  and  dinner,  Boca  Raton  Hotel  anc 
Club,  Boca  Raton,  Florida. 

April  21-23:  Southern  California  Adv.  Agencie; 
Assn.,  El  Mirador  Hotel,  Palm  Springs,  Calif. 

MAY 

May  5-8:  American  Women  in  Radio  and  Televi 
sion  Annual  Convention,  Drake  Hotel,  Chicago 

May  22:  NARTB  Convention,  Washington.  D.  C. 

May  22:   Radio   Pioneers  Banquet,  Washington 

D.  C. 

JULY 

July  11-31:  Institute  in  Live  and  Filmed  Tv 
U.  of  Miami,  Coral  Gables,  Fla. 
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ON  THE  DOTTED  LINE 


BUD  GUEST,  host-reporter  of  WJR  Detroit's  Bud  Guest  Show,  indicates  the  dotted  line 
to  John  H.  Stewart,  president  of  Twin  Pines  Farm  Dairy,  who  prepares  to  sign  for 
sponsorship  for  the  fifth  consecutive  year  on  the  station.  L  to  n  L.  S.  Wayburn, 
partner,  Luckoff  &  Wayburn  Agency,  Detroit;  Mr.  Guest;  Mr.  Stewart;  Art  McPhillips, 
WJR  sales  service  manager,  and  Worth  Kramer,  WJR  vice  president-general  manager. 


KLZ  DENVER  Station  Manager  Phil  Hoff- 
man (c)  looks  on  as  Charles  Harding  II 
(I)  and  Adam  Rinemund  sign  pacts  con- 
tracting for  segments  of  the  Starr  Yelland 
Party  Line  for  Butternut  Coffee  and  Tidy 
House  Products  (household  cleaners),  re- 
spectively. Messrs.  Harding  and  Rinemund 
are  with  the  Buchanan-Thomas  Agency, 
Omaha,  Neb. 


THE  HARDY  Furniture  Co.,  Lincoln,  Neb., 
contracts  to  increase  sponsorship  of  Lin- 
colnland  News  on  KOLN-TV  there  from 
three  to  five  nights  a  week.  Approving 
the  agreement  are  (I  to  r):  seated,  G.  R. 
Hunt,  vice  president,  and  Phil  Hardy,  presi- 
dent, Hardy  Furniture;  standing,  Jerry 
Hunt,  general  manager;  Russ  Dodds,  ad- 
vertising director,  and  Les  Rau,  account 
executive,  KOLN-TV. 


RETURNING  to  radio  advertising,  Robert 
Small,  president,  Small  &  Sons,  Lincoln- 
Mercury  dealer  in  Waterloo,  Iowa,  signs  a 
52-week  contract  for  2,100  announce- 
ments on  KWWL  there,  and  extends  his 
52-week  KWWL-TV  agreement  for  260  an- 
nouncements. L  to  r:  Larry  Dunning,  S&S 
sales  manager;  Alan  Henry,  KWWL  sales 
manager;  Mr.  Small,  and  Robert  Koenig, 
KWWL  co-op  sales  director. 


SPONSORSHIP  for  26  weeks  of  the 
WAGA  Weather  Show  on  WAGA  At- 
lanta, Ga.,  by  the  Bakery  &  Confectionery 
Workers  International  Union  of  America 
is  agreed  upon  by  Dale  Clark  (I),  WAGA 
news  ed;tor,  and  Lewis  A.  Davis  of  the 
union's  Atlanta  office. 


"LITTLE  MAC,"  trademark  of  McAllister  Dairy  Farms  Inc.  (Ohio-Pa.),  witnesses  the 
signing  of  a  26-week  spot  campaign  on  behalf  of  the  Encyclopedia  of  Cooking  over 
WHHH  Warren,  Ohio,  by  Temple  McAllister  (seated),  president  of  the  dairy  farms. 
Standing  (I  to  r):  Carl  Raymond,  WHHH  manager;  Ed  LaBudde,  cook  book  sales 
representative;  Ralph  Schetrom,  sales  manager  for  McAllister  Dairy  Farms,  and 
Danny  Shaver,  station  sales  manager. 


AL  CABBAGE  (c),  treasurer-assistant  man- 
ager of  Great  Falls  Breweries  Inc.,  signs  a 
52-week  contract  for  the  half-hour  In  the 
Morgan  Manor  show  over  KMON  Great 
Falls,  Mont.  Witnessing  are  Frank  Kaull, 
KMON  sales  manager,  and  W.  E.  Wendt, 
Wendt  Adv.  Agency,  same  city.  The  tran- 
scribed program,  produced  by  Lang- 
Worth  Feature  Programs  Inc.,  New  York, 
features  orchestra  leader  Russ  Morgan 
and  will  be  sponsored  by  the  brewing 
company  over  18  separate  radio  stations 
throughout  Montana  and  Wyoming. 
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Where's  the  Fire? 

ADVERTISING  is  a  jittery  business  in  which  the  faintest  sniff 
■  of  smoke  sometimes  sets  off  a  wholly  unnecessary  four-bell 
alarm.  It  is  to  be  hoped  that  the  record  of  radio  time  sales  in 
1954  will  be  identified  for  what  it  is — a  wisp  of  smoke — and 
not  as  an  indication  that  radio  is  about  to  burn  to  the  ground. 

As  reported  in  this  issue,  in  1954  for  the  first  time  in  16  years, 
total  radio  time  sales  failed  to  rise  above  the  levels  of  the  year  before. 
An  alarmist  might  interpret  that  as  the  beginning  of  a  downward 
trend  that  would  continue.  To  a  more  sensible  observer,  the  record 
is  less  threatening. 

The  record  in  1954  was  the  consequence  of  many  factors,  of 
course,  but  chief  among  them  was  radio's  revised  rate  structure.  By 
1954  the  effects  of  rate  reductions,  begun  at  network  level  and 
inexorably  continued  through  spot  and  local  rates,  were  fully  felt. 
No  one  knows  how  many  hours  of  commercial  time  were  sold  in 
1954,  but  it  is  a  sound  guess  that  they  would  total  more  than  were 
sold  in  1953.  The  dollar  sales  of  1954  were  lower  because  advertisers 
paid  much  less  for  more  time. 

Considering  the  buffeting  it  has  received  in  recent  years,  radio 
is  an  unusually  healthy  business.  It  is  a  wonder  that  its  total 
sales  continued  to  rise  through  the  years  up  to  1954,  in  the  face  of 
price  reductions  and  the  decline  of  network  volume. 

Since  1948,  when  they  were  $133,723,098,  annual  national  net- 
work time  sales  have  dropped  each  year.  In  1954  they  were  $76,- 
219,000—43%  lower  than  the  peak  year  of  1948.  Any  business 
which  can  take  a  beating  like  that  in  six  years  and  remain  in  opera- 
tion is  fundamentally  sound. 

Although  spot  volume  in  1954  was  off  5.9%  from  the  year  before 
(again  a  consequence  of  lower  rates),  1954  spot  sales  were  more 
than  16%  bigger  than  those  of  1948,  the  peak  year  for  network. 

As  they  have  been  all  along,  local  sales  in  1954  were  above  those 
of  the  year  before.  Since  1948  local  business  has  boomed  by  46%. 

All  present  signs  point  to  at  least  a  ground-holding  and  more 
probably  an  improvement  in  radio  business  in  1955.  In  recent  months 
major  agencies  have  begun  to  take  new  looks  at  radio,  and  what  they 
have  seen  is  bound  to  influence  them  to  spend  more  on  the  medium. 
Radio  promotion  efforts  are  being  invigorated  and  improved. 

When  the  time  sales  for  1955  are  counted  up,  it's  a  safe  bet  that 
they  will  be  bigger  than  those  of  1954.  In  the  sales  curve  of  radio, 
1954  will  turn  out  to  be  a  dip,  not  a  turning  point,  a  wisp  of  smoke 
and  little  more. 

FCCs  Paltry  Pay 

PRESIDENT  EISENHOWER  has  proposed  pay  raises  for  mem- 
bers of  Congress  and  of  the  judiciary  as  well  as  rank  and  file 
government  employes.  That  is  good.  But  the  chief  executive  over- 
looked the  forgotten  men — those  who  hold  appointive  policy  po- 
sitions on  the  independent  agencies  like  the  FCC. 

In  1949,  the  pay  of  members  of  the  FCC  (along  with  those  other 
independent  agencies)  was  increased  from  $10,000  to  $15,000. 
This  action  stemmed  from  the  observations  of  the  first  "Hoover 
Commission"  on  government  organization.  The  report  cited  dif- 
ficulty in  getting  high  calibre  men  to  serve  in  government  because 
of  low  pay. 

With  the  scale  in  government  on  the  way  up,  we  feel  that  cer- 
tainly the  FCC  members  should  draw  as  much  as  members  of 
Congress  or  district  judges.  In  our  view,  Commissioners  should 
get  at  least  $20,000,  and  the  chairman,  who  necessarily  carries 
the  heaviest  burden,  should  command  about  $2,500  in  excess  of 
that. 

To  raise  salaries  by  those  amounts  would  not  constitute  a  serious 
addition  to  the  federal  budget.  There  are  a  total  of  51  members  of 
the  nine  quasi-judicial  independent  agencies  which  are  outside  the 
executive  department,  the  FCC,  Civil  Service  Commission,  Civil 
Aeronautics  Board,  Federal  Power  Commission,  Federal  Trade 
Commission,  Interstate  Commerce  Commission,  National  Labor 
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Relations  Board,  Securities  &  Exchange  Commission  and  Sub- 
versive Activities  Control  Board.  Fifty  of  them  draw  $15,000  a 
year;  the  other,  as  chairman  of  the  Civil  Service  Commission, 
draws  $16,000. 

To  upgrade  commissioner  salaries  to  $20,000  and  chairmen  to 
$22,500  would  mean  a  total  budget  increase  of  $276,500  a  year. 
In  contemporary  United  States  Government  budgets,  that  figure 
would  hardly  mean  a  thing. 

Fish  or  Cut  Bait 

MUCH  good  can  come  of  the  Brooklyn  (Kings  County)  grand 
jury  investigation  of  "pitch"  advertising  which  was  started  last 
week  [B*T,  Jan.  24].  The  pity  is  that  authorities  were  given  an 
excuse  to  investigate. 

If  a  formula  can  be  devised  to  limit,  or  preferably  to  eliminate, 
deceptive  and  misleading  advertising,  then  all  of  the  honest  elements 
of  the  advertising  business  will  be  pleased. 

If  such  a  formula  cannot  be  worked  out  through  the  courts — 
which  after  all  are  not  the  place  where  such  reforms  should  start — 
then  all  of  radio  and  television  will  suffer. 

The  place  to  start  is  with  the  individual  station  operator.  There 
is  no  place  anywhere  in  advertising  for  the  "bait"  which  entices  an 
operator  into  the  home— or  a  customer  into  the  store — with  the  de- 
liberate plan  that  the  buyer  will  be  sold  "something  else."  The 
responsibility  to  keep  it  honest  belongs  to  the  broadcaster,  and  the 
broadcaster  should  insist  on  keeping  it  there. 

Broadcaster  in  the  White  House 

FORMER  Gov.  Howard  Pyle  of  Arizona  joins  the  official  White 
House  family  as  aide  to  President  Eisenhower.  While  his 
assigned  function  is  to  maintain  contact  with  the  various  state 
governments,  in  view  of  his  gubernatorial  background,  he  brings 
to  the  executive  offices  a  rich  background  in  broadcasting.  At  the 
time  he  was  first  elected  to  office  in  1950  he  had  served  as  vice 
president  and  program  director  of  KTAR  Phoenix  and  the  Arizona 
Broadcasting  System.  Indeed,  it  was  this  activity  that  won  for  him 
statewide  popularity. 

All  signs  point  to  rough  going  for  the  business  of  broadcasting 
in  Congress.  The  White  House  inexorably  will  figure  in  these  de- 
velopments. It  would  be  only  logical  for  the  President  to  seek  the 
counsel  of  a  practical  broadcaster  on  his  staff  on  matters  pertaining 
to  communications  and  the  broadcast  field.  His  advice  might  well 
be  sought,  for  example,  in  the  conflict  involving  allocation  of  the 
frequency  spectrum  and  the  threat  to  low  band  tv  (chs.  2-6)  be- 
cause of  demands  of  the  military  for  the  same  spectrum  space. 

We're  glad  to  see  Gov.  Pyle  on  the  White  House  staff.  We  hope 
the  administration  will  take  advantage  of  his  presence  in  consid- 
eration of  broadcasting  problems  so  vital  to  the  nation's  welfare 
in  this  touch-and-go  era. 
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KSTP-TV 
KSTP-TV 

KSTP-TV 


KSTP-TV 


leads  all  Minneapolis-St.  Paul  TV  stations  in 
average  weekday  program  ratings*  from  7:00  AM 
to  10:15  PM  week-in,  week-out. 


is  the  Northwest's  first  television  station,  first  with 
maximum  power,  first  with  color  TV  and  first  in 
audience. 


gives  you  greater  coverage  of  the  nation's  7th 
largest  retail  trading  area  than  any  other  station 
...  a  market  which  commands  FOUR  BILLION 
DOLLARS  in  spendable  income. 


has  earned  a  listener-loyalty  through  superior  en- 
tertainment, top  talent,  service  and  showmanship 
that  means  sales  for  you.  That's  why  it  is  first  in 
ratings.  That's  why  it's  your  best  buy. 


^Combination  Telepulse,  ARB,  weekly  average,  Novem- 
ber, 1954. 
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58%  of  W-I-T-H's  audience  have 
incomes  of  $5,000  or  more! 


NEWSWEEKLY 
^DIO  AND  TV 


W-I-T-H's  audience 

by  income  groups 

Just  about  everybody  in  the  business  knows 
that  WITH  has  the  biggest  listening  audience 
in  Baltimore  City  and  Baltimore  County.  They 
know,  too,  that  WITH  provides  the  lowest 
cost-per-thousand  listeners  of  any  station  in 
town. 

But  there's  a  lot  of  talk  about  the  quality  of 
this  audience.  The  A.  C.  Nielsen  Company  has 
recently  made  a  survey  which  shows  the  com- 
position of  the  listening  audience  for  WITH  and 
one  other  Baltimore  station.  The  other  station 
is  a  powerful  network  outlet. 


— in  Baltimore 


TOM  TINSLEY,  President 


Audience  of  Network  Station  A 

by  income  groups 

The  upper  group — families  with  incomes  of 
$5,000  a  year  or  more — make  up  58%  of  the 
total  WITH  audience.  Only  48%  of  the  net- 
work's audience  is  in  this  group.  In  the  middle 
group — incomes  from  3  to  5  thousand  dollars 
a  year— WITH  has  33%,  the  network  37%. 
In  the  lower  group — under  $3,000  a  year — 
WITH  has  9%,  the  network  15%. 

So  don't  worry  about  "prestige"  when  you're 
buying  radio  time  in  Baltimore.  WITH  gives 
you  all  the  "prestige"  you  need.  Ask  your 
Forjoe  man! 


REPRESENTED  BY  FORJOE  &  CO. 


EPETITIO 
GETS 

ESULTS! 


and  WCOFs  cost  per  thousand  permits^, 
the  highest  frequency  of 
impression  in  Greater  Boston. 


Persistency  pays.  And  smart  advertisers  know  that  it  takes  fre- 
quency of  impression  to  open  a  market's  pocketbooks. 

In  the  compact  Greater  Boston  market,  WCOP's  one-minute  satura- 
tion plan  provides  the  incredibly  low  cost  per  thousand  of  just 
19? .  Thus  in  America's  second  most  concentrated  market,  WCOP 
provides  more  frequency  of  impression  and  MORE  RESULTS  per 
dollar  than  any  other  Boston  station. 

Ask  your  station  or  WEED  representative  for  the  fact-revealing  story 
"HOW  TO  SELL  THE  CREAM  MARKET  OF  NEW  ENGLAND." 


Sets  per  dollar  delivered  in  Greater 
Boston  by  Boston  stations,  on  minute 
package  basis: 

WCOP 5,262 

Station  B   3,333 

Station  C   2,176 

Station  D  1,867 

Station  E   1,785 

Station  F  1,470 


BOSTON 


000  uatts  on  1150 


CHANNEL 


6 


J 


JACKSON  1SAGIN  A 


T 


FLINT 


Coverage  that  Counts! 

7  major  Michigan  markets 
for  NBC,  CBS    and  ABC 

Now    100,000  watts! 
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SUPER  POWER 


316,000  WATTS 


WDEl-TV 

WILMINGTON 

PHILADELPHIA  OFFICE 

1500  Walnut  Street,  Suite  1205 

Telephone  Klngsley  6-4020^vJi 
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MEEKER  TV,  Inc. 

New  York    Chicago    Los  Angeles    San  Francisco 
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closed  circuit 


JONES  REPORT  •  Look  for  relatively 
"conservative"  report  from  former  FCC 
Comr.  Robert  F.  Jones  to  Senate  Interstate 
&  Foreign  Commerce  Committee  in  con- 
trast to  provocative  "memorandum"  of  his 
opposite  Democratic  number,  Harry  M. 
Plotkin.  While  lid  has  been  on  Jones  draft, 
expected  Friday,  his  report  is  likely  to  be 

•  factual,  rather  than  speculative,  and  will 
conclude  that  remedies  are  needed  in  tv 
allocations  and  network  practices  but  that 
their  nature  and  scope  can't  be  determined 
until  all  facts  are  available  through  full- 
dress  investigation.  His  report  will  be  ani- 
mated by  charts  and  graphs  showing  re- 
sults of  questionnaires  undertaken  by  staff 

I  during  preliminary  study  made  last  year. 

B»T 

SINCE  official  date  of  Jones  report  will 
be  this  Friday,  feeling  is  that  Commerce 

\  Committee  will  hold  off  hearing  FCC, 
Justice  Dept.,  or  other  affected  agencies 
until  30  days  after  that  date,  or  March  12, 
placing  hearings  week  of  March  14  or 
thereafter.  This  will  give  FCC  and  Justice 
Dept.  added  time  to  mull  over  Plotkin 
suggestions.    Sen.  John    W.   Bricker  (R- 

'  Ohio),  ranking  committee  Republican,  ex- 
pected to  hold  news  conference  about  Fri- 

1   day  with  Mr.  Jones  on  tap  for  questions. 

B»T 

DON'T  COUNT  HIM  OUT  •  Will  Harry 
M.  Plotkin,  author  of  memorandum  for 
Senate  Interstate  &  Foreign  Commerce 
Committee  serving  as  basis  for  overall  in- 
quiry, continue  in  Chairman  Magnuson's 
j  councils?  That  question  has  arisen  since 
release  last  week  of  his  provocative  report. 
Answer  may  be  that  while  he  technically 
wound  up  Jan.  31  as  special  counsel,  he 
may  be  consulted — possibly  through  station 
clients  close  to  chairman. 

B«T 

w 

LEGALITY  of  tv  bingo  is  drawing  near 
its  day  of  FCC  reckoning  as  station  inter- 
est mounts.  KTLA  (TV)  Hollywood,  whose 
license  happened  to  come  up  for  renewal 
'  at  right  time  to  raise  issue,  hopes  to  file 
answer  this  week  to  "informal"  Commis- 
sion inquiry  about  its  syndicated  Play 
Marco  show  [Closed  Circuit,  Dec.  13; 
B»T,  Nov.  15,  1954].  FCC  can  renew 
without  further  question  or  call  for  formal 
proceeding  to  explore  matter  more. 

B»T 

RADIO  ACTIVITY  •  Major  set  manufac- 
turers will  meet  with  Kevin  B.  Sweeney, 
president,  and  other  officials  of  Radio  Ad- 
vertising Bureau,  Feb.  17-18,  on  proposed 
continuing  campaign  to  maintain  radio 


set  sales  at  at  least  15  million  annually. 
Vigorous  cooperation  of  broadcasters  is 
planned,  with  emphasis  on  miniature  "per- 
sonal" sets,  using  transistors. 

B«T 

STATION  REPRESENTATIVES  ASSN. 
is  keeping  watchful  eye  on  events  surround- 
ing proposals  that  networks  be  excluded 
from  representation  of  affiliated  stations, 
but  is  not  beating  drums  on  it.  SRA's  new 
president,  Adam  Young  Jr.,  feels  that  net- 
works are  essential  and  is  prepared  to  tes- 
tify to  that  end.  But  he  also  holds  it's 
morally  wrong  for  them  to  have  "complete 
control"  over  station  schedules  in  both 
network  and  spot. 

B«T 

PAY-SEE  DELAY  •  Congressional  inter- 
est in  all  aspects  of  television,  including 
whys  and  wherefores  of  subscription  tv, 
could  serve  to  delay  FCC  consideration  of 
rule-making  procedures  in  latter  sphere. 
Reasons:  (1)  If  Magnuson  or  Kilgore  com- 
mittees in  Senate  and  Priest  committee  in 
House  are  disposed  to  examine  toll  tv  proj- 
ects, FCC  may  decide  to  await  outcome, 
even  though  it  has  had  staff  dig  into  prob- 
lem; (2)  lack  of  funds  and  staff  shortage, 
notably  since  FCC  is  now  called  upon  to 
answer  "Plotkin  Memorandum." 

B»T 

ALTHOUGH  there's  no  reorganization 
underway  at  C.  E.  Hooper  Inc.,  some  plans 
have  been  altered.  Firm  has  shelved,  for 
few  months,  its  "Hoopereports  on  Tv 
Commercials"  announced  Dec.  6,  1954, 
for  advertiser  or  agency  to  apply  cost  fig- 
ures per  commercial  to  compute  "cost  per 
1,000  area  homes  watching  per  commer- 
cial second."  First  report  was  to  have  ap- 
peared this  month.  Plan  now  is  to  appear 
with  new  national  ratings  [Closed  Circuit, 
Jan.  24]  and  follow  up  with  tv  commercial 
reports  in  simplified  form  and  with  changed 
pricing  formula. 

B»T 

GANG-UP  •  Don't  be  surprised  if  all  un- 
successful applicants  for  tv  channels  who 
have  filed  appeals  in  D.  C.  Appellate  Court 
get  together  and  petition  court  to  hear  all 
cases  in  single  argument.  Purpose  would 
be  to  force  FCC  to  defend  alleged  incon- 
sistencies before  same  three  judges.  As  of 
last  week  there  were  six  appeals  from  final 
FCC  tv  decisions  before  court:  Flint,  Fort 
Wayne,  Petersburg  (Va.),  Portland  (Ore.), 
Sacramento,  Tampa-St.  Petersburg  (Fla.). 

B»T 

LA  TEST  recruit  in  "good  music"  fm  field, 
seeking  to  continue  service  through  public 
subscription,  is  WBGE-FM  Atlanta.  "Mu- 
sic League  of  America,"  described  as  non- 


profit, is  soliciting  donations  of  $1  per 
month,  says  it  has  arranged  with  WBGE 
to  rent  its  fm  facilities  seven  nights  weekly 
from  6  p.m.  to  midnight. 

B*T 

DELVING  INTO  PAST  •  Attorneys  for 
Zenith  Radio  Corp.  plan  to  take  deposi- 
tion from  Owen  D.  Young,  one  of  early 
RCA  magnates,  when  proceedings  on  Ze- 
nith-RCA  patent  suit  resume  in  New  York 
Feb.  14,  it's  learned.  Attorneys  plan  to 
hear  RCA  secretary,  John  Q.  Cannon,  and 
others  before  calling  Brig.  Gen.  David 
Sarnoff,  RCA  board  chairman. 

B»T 

HORSES  are  getting  in  FCC's  hair  again 
and  renewal  trouble  may  be  in  offing  for 
racing  town  stations  exploiting  newest  gim- 
mick: Touts  are  buying  morning  segments 
to  sell  "tips"  on  day's  races  (from  $10  to 
$150  and  up).  Listener  phones  station, 
messenger  delivers  tip  and  collects.  What 
listener  doesn't  know  is  tout  sells  all 
horses,  always  can  claim  a  winner. 

B»T 

BRITISH  FCC?  •  Pressure  appears  build- 
ing up  in  England  for  severance  of  50- 
year-old  hold  of  Post  Office  on  radio-tv 
allocations,  assignments  and  related  mat- 
ters, especially  with  advent  of  commercial 
broadcasting.  Since  Post  Office  is  also  user 
and  considered  "political,"  some  Britishers 
want  FCC-type  independent  agency  estab- 
lished soon. 

B»T 

NEWLY -FORMED  Chicago  Broadcast 
Advertising  Club  was  asked  past  fortnight 
to  drop  original  title  (Broadcast  Advertis- 
ing Council)  because  of  similarity  with  The 
Advertising  Council.  Club  is  finally  get- 
ting off  ground  after  delays,  one  major 
reason  being  difficulty  last  year  in  getting 
top  executive  from  agency  or  advertiser 
field  to  head  it. 

B»T 

REUNION  •  When  Comr.  Frieda  B.  Hen- 
nock  visited  Kansas  City  last  week  to  ad- 
dress Tv  Workshop  and  Junior  League,  she 
also  took  occasion  to  call  on  former  Presi- 
dent Harry  Truman,  who  had  named  her 
to  FCC  in  1948  for  seven-year  term  which 
expires  June  30.  She  reported  to  her  FCC 
colleagues  that  former  President  was  in 
excellent  health  and  spirits. 

B«T 

WHAT  is  believed  to  be  an  all-time  record 
on  FCC  examiners'  activities  recorded 
during  December  and  January.  Total  of 
18  initial  decisions  were  released,  most 
of  them  in  tv  cases. 


G 


Broadcasting   •  Telecasting 


February  7,  1955    •    Page  5 


DON'T  USE  KTHS  if  you  sell  a 

Luruied  fflaskat" 

(PoZo  players  in  Little  Rock  ONLY,  for  instance!) 


OWL  A. 


DO  USE  KTHS  if  you  sell 


YeS,  there  might  be  a  few  people  like  Reginald,  above,  in  Little 
Rock — but  you  certainly  wouldn't  use  KTHS  to  reach  them, 
unless  you  wanted  everybody  else,  too ! 

KTHS  is  Arkansas'  big  advertising  medium.  It's  50,000  watts 
— CBS — is  programmed  for  every  element  of  the  population 

in  this  big  State.  So  everywhere  our  signal's  heard,  there  are 
listeners — lots  of  listeners — buying  listeners — more  than  you 
can  get  with  any  other  station  in  Arkansas. 


S  S  I  PPI 


LOUISIANA 


Daytime,  the  Station  KTHS  primary  (8.5MV/M)  area 
has  a  population  of  1,002.758.  More  than  18%,  or  over 
100.000,  do  not  receive  primary  daytime  service  from  any 
other  radio  station. 

KTHS  interference-free  daytime  coverage  extends  to  the 
O.IMV/M  contour,  except  in  the  southwest  quadrant  — 
has  a  population  of  3,372,433. 


Ask  The  Branham  Co.  for  all  the  facts.  It's  a  story  of  power, 
programming,  coverage  and  results.  It's  a  story  you  need  to 
know ! 


CBS  Radio 


50,000  Watts  .  .  . 

Represented  by  The  Branham  Co. 

Under  Same  Management  as  KWKH,  Shreveport 

Henry  Clay,  Executive  Vice  President 
B.  G.  Robertson,  General  Manager 


KTHS 

BROADCASTING  FROM 

LITTLE  ROCK,  ARKANSAS 
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STANTON  SUMMONS  30  TV  AFFILIATES 
TO  PLAN  STRATEGY  ON  SENATE  PROBE 


i  FACING  challenge  of  Plotkin  Memorandum 
on  "Television  Network  Regulation  and  the 
Uhf  Problem,"  made  public  Wednesday  when 
it  was  delivered  to  Senate  Committee  on  Inter- 

i  state  &  Foreign  Commerce  (see  story  page  31), 
CBS  President  Frank  Stanton  has  called  emer- 

i  gency  meeting  of  top  officials  of  representative 

1  group  of  CBS-TV  affiliates,  B«T  learned  Friday. 
So  far  as  could  be  ascertained,  CBS  was  only 

j  network  to  take  any  action  on  Plotkin  report, 
which  denounced  network  option  time  rights 
and  other  practices  as  unfair  to  both  stations 
and  public  and  urged  corrective  action  by  FCC 

'  and,  if  needed,  Dept.  of  Justice  as  well.  CBS 

'  also  was  only  network  to  make  public  comment 
on  report  (see  page  33). 

Following  telegram  was  sent  Thursday  over 
Dr.  Stanton's  signature: 

BECAUSE    WE    BELIEVE    PLOTKIN  MEMORAN- 
DUM RAISES  FUNDAMENTAL  ISSUES  CONCERNING 
FUTURE      OF      TELEVISION      NETWORKING,  WE 
WOULD  APPRECIATE  DEEPLY  THE  COUNSEL  AND 
J    ADVICE    OF    A    REPRESENTATIVE    GROUP    OF  OUR 
jj   AFFILIATES    IN    DETERMINING    THE    COURSE  WE 
j    SHOULD  FOLLOW.    JACK  VAN  VOLKENBERG  [pres- 
ident of  CBS-TV  network]  and  i  therefore 

ASKING  YOU  TO  MEET  WITH  US  FROM  10  UNTIL 
5    O'CLOCK    AT    THE    JANSEN    SUITE,  WALDORF 

[New  York],  on  feb.  9.  it  is  understood,  of 

COURSE,  THAT  WE  WILL  REIMBURSE  YOU  FOR 
J  YOUR  EXPENSES  AND  WOULD  BE  VERY  GRATEFUL 
IF  YOU  COULD  ATTEND  WITH,  IF  YOU  WISH,  ANY 
ONE  OF  YOUR  OPERATING  ASSOCIATES.  FOR  YOUR 
'  INFORMATION,  OUR  LIST  OF  INVITEES  IS  COM- 
POSED OF  THE  TOP  10,  MEDIAN  10  AND  SMALLEST 
10  AFFILIATES  IN  TERMS  OF  NETWORK  CARD 
R\TES.    BEST  WISHES. 

Invited  to  Attend 

Invited  to  attend  Wednesday's  session  are: 
Richard  Slocum,  general  manager,  The  Bulletin 
Co.,  Philadelphia  (WCAU-TV);  George  Storer 
Sr..  president,  Storer  Broadcasting  Co.,  Miami; 
Thomas  O'Neil,  president.  General  Teleradio 
Inc.,  New  York  (WNAC-TV  Boston);  E.  V. 
Huggins,  vice  president,  Westinghouse  Electric 

i  Corp.,  New  York  (KPIX  [TV]  San  Francisco); 
Philip  L.  Graham,  publisher,  Washington  Post 
Co.  (WTOP-TV),  Washington:  William  F. 
Schmick,    president,    Baltimore    Sun  papers 

'   (WMAR-TV),  Baltimore. 

John  W.  Runyan,  Dallas  Times-Herald 
(KRLD-TV),  Dallas;  William  J.  McNally, 
chaiman  of  the  board,  WCCO-TV  Minneapolis: 
Hulbert  Taft  Jr.,  president,  WKRC-TV  Cincin- 
nati;  Robert  B.  Ridder,  president,  WDSM-TV 
Superior,  Wis.;  Dorrance  Roderick,  president. 
KROD-TV  El  Paso;  John  E.  Fetzer,  president. 
WKZO-TV  Kalamazoo;  John  Griffin,  president, 

I  Griffin  Grocery  Co.,  Muskogee,  Okla.  (KWTV 
[TV]  Oklahoma  City). 

Edward  Allen,  president,  WLVA-TV  Lynch- 
burg, Va.;  George  P.  Rankin  Jr.,  president, 
WMAZ-TV  Macon,  Ga.;  Jean  Gannett  Wil- 

i,  liams,  president,  Guy  Gannett  Publishing  Co. 
(WGAN-TV),  Portland,  Me.;  Humboldt  J. 
Greig,  president,  WHUM-TV  Reading,  Pa.; 
Franklin  D.  Schurz,  president  and  publisher, 

.   South  Bend  Tribune  Publishing  Co.  (WSBT- 


TV),  South  Bend,  Ind.;  Bruce  McConnell,  presi- 
dent, WISH-TV  Indianapolis. 

John  M.  Rivers,  president,  WCSC-TV 
Charleston,  S.  C;  Wilton  E.  Hall,  president, 
WAIM-TV  Anderson,  S.  C;  Mrs.  Claudia 
Johnson,  president,  KANG-TV  Waco,  Tex.; 
Ivor  Sharp,  executive  vice  president,  KSL-TV 
Salt  Lake  City;  W.  B.  Smullin,  secretary  and 
treasurer,  KBES-TV  Medford,  Ore.;  Charles 
Lemke,  WSAU-TV  Wausau,  Wis.;  Robert  S. 
McCraken,  president,  KFBC-TV  Cheyenne, 
Wyo.;  John  W.  Boler,  president,  KCJB-TV 
Minot,  N.  D.;  Joseph  P.  Wilkins,  president, 
KFBB-TV  Great  Falls,  Mont.;  John  B.  John- 
son, president,  WCNY-TV  Watertown-Carth- 
age,  N.  Y.;  Donald  W.  Reynolds,  president, 
KZTV  (TV)  Reno,  Nev. 

Senate  Gives  Magnuson 
$200,000  for  Investigations 

SENATE  Friday  approved  Senate  Commerce 
Committee's  request  for  $200,000  for  investi- 
gations of  networks  and  uhf-vhf  and  other 
fields  (see  story  page  31). 

Senate  approved  largest  amount  given  com- 
mittee in  several  years  despite  effort  by  Sen. 
Allen  Ellender  (D-La.)  to  reduce  appropriation 
by  $50,000. 

Sen.  Warren  G.  Magnuson  (D-Wash.),  com- 
mittee chairman,  told  Sens.  Estes  Kefauver 
(D-Tenn.)  and  William  Langer  (R-N.  D.),  mem- 
bers of  Senate  Judiciary  Committee,  that  if 
Commerce  Committee  finds  evidence  of 
monopoly  in  radio-tv  or  other  fields  he  will 
be  glad  to  turn  it  over  to  Sen.  Harley  M.  Kil- 
gore  (D-W.  Va.),  chairman  of  Judiciary  group. 

Storer  Plans  Stock  Split 
To  Redeem  Preferred  Shares 

TWO-FOR-ONE  stock  split  and  proposal  to 
offer  more  than  250,000  shares  to  public — 
which  would  be  used  to  reduce  long-term  in- 
debtedness and  redeem  all  preferred  stock 
(97%  owned  by  Jefferson  Standard  Life  In- 
surance Co.) — was  proposed  by  Storer  Broad- 
casting Co.  Friday.  Financial  proposal  is  sub- 
ject to  stockholders  approval,  with  meeting 
scheduled  Feb.  15  at  Miami  Beach. 

Storer  proposes  to  issue  two  shares  for  each 
one  of  262,750  shares  of  common  and  843,250 
of  commn  B.  If  stockholders  relinquish  pre- 
emptive rights,  Storer  will  issue  262,750  com- 
mon shares  to  public  through  underwriters. 
Proceeds  of  public  offering  will  be  used  to  buy 
back  15,000  outstanding  shares  of  7%  pre- 
ferred stock.  Stock  split  will  go  to  shareholders 
of  record  as  of  Feb.  7. 


MURROW  ON  BBC 

BBC  has  arranged  with  CBS-TV  to  pre- 
sent series  of  tele-recordings  of  Ed- 
ward R.  Murrow's  Person  to  Person 
program  (CBS-TV,  Fri.,  10:30-11  p.m., 
EST),  starting  Feb.  17.  First  program 
will  feature  interviews  with  Eddie  Fisher, 
singer,  and  Dr.  Ralph  Bunche.  Under- 
secretary of  the  UN. 


•   BUSINESS  BRIEFLY 

DISNEYLAND  EXTENDED  •  Sponsors  of 
ABC-TV  Disneyland  have  extended  original 
contracts,  it  is  understood,  to  cover  15  repeat 
programs  and  one  brand  new  hour-long  film. 
Repeats  start  March  16.  Final  program  of 
season  (June  29)  is  scheduled  to  be  final  re- 
port on  "'Disneyland,"  $9  million  amusement 
park  under  construction  near  Anaheim,  Cal. 
Sponsors  are  American  Motors  Corp.,  through 
Geyer  Adv.;  Derby  Foods,  through  McCann- 
Erickson,  and  American  Dairy  Assn.,  through 
Campbell-Mithun. 

RADIO  SPOT  PLANS  •  Carbola  Chemical 
Co.,  Natural  Bridge,  N.  Y.,  is  preparing  radio 
spot  announcement  campaign  to  start  in  April 
or  May  in  about  25  U.  S.  markets  and  three 
Canadian  markets.  Contracts  for  13  weeks 
will  be  through  J.  M.  Mathes  Inc.,  N.  Y. 

ORANGE  JUICE  PROMOTION  •  Golden  Gift 
Orange  Juice,  Miami,  placing  radio-tv  cam- 
paign in  markets  where  company  has  distribu- 
tion— about  25 — starting  almost  immediately. 
Agency  is  Harris  Whitehead,  Miami  Beach. 

CENTRAL  BUYENG  •  New  York  Central 
Railroad,  through  J.  Walter  Thompson  Co., 
N.  Y.,  buying  two  radio  spots  in  three  cities — 
Toledo,  Elkhart,  Ind.,  and  Fremont,  Ohio — 
to  promote  special  Pacemaker's  excursion. 

NESTLE'S  EN  P.  R. — Nestle's,  through  Mc- 
Cann-Erickson,  will  sponsor  Spanish  language 
radio  serial,  El  Dios  Matrecho,  produced  by 
Fremantle  Overseas  Radio  &  Television,  on 
WAPA  San  Juan,  P.  R.,  starting  in  mid-Febru- 
ary, five  times  weekly. 

FASTEETH  TRIES  RADIO  •  Clark  Cleve- 
land, Binghamton,  N.  Y.  (Fasteeth),  through 
Roy  S.  Durstine  Inc.,  N.  Y.,  normally  a  news- 
paper advertiser,  turning  to  radio  spot  an- 
nouncement test  campaign,  effective  April  1, 
in  five  markets. 

LINCOLN  -  MERCURY  RADIO  •  Lincoln- 
Mercury,  through  Kenyon  &  Eckhardt,  N.  Y., 
buying  minutes  and  chain  breaks  in  about  80 
radio  markets,  effective  Feb.  28,  for  five  weeks. 

3  of  4  Motorists  Identify 
Radio  Program  Sponsors 

THREE  in  four  motorists  can  identify  sponsors 
of  radio  programs  heard  in  their  automobiles 
and  can  repeat  accurately  much  of  advertising 
content,  Advertest  Research  found  in  interview 
survey  conducted  along  New  Jersey  Turnpike 
on  two  successive  Sunday  evenings  in  Novem- 
ber. Survey  was  made  for  CBS  Radio. 

"Test"  programs  were  Lucky  Strike  commer- 
cials delivered  on  Jack  Benny  program  Nov. 
14  (154  automobiles  sampled)  and  CBS-Colum- 
bia tv  set  commercials  on  Amos  V  Andy  Show 
Nov.  21  (190  automobiles  checked).  Inter- 
views were  begun  10  minutes  after  programs 
left  air  and  continued  for  no  longer  than  one 
hour  after  programs  were  off. 

Advertest  reported  75.4%  of  auto  listeners 
who  heard  test  programs  knew  sponsors  and 
could  repeat  much  of  copy  content.  Of  all  cars 
interviewed,  77%  had  radios  in  working  order. 
In  these,  CBS  Radio  said  programs  tested  had 
average  rating  of  23.1  with  2.8  listeners  per 
automobile. 
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TOP  POWER 

IN  CLEVELAND! 

WXEL  is  now 

the  most  powerful 
TV  station  in 
Cleveland 
(316,000  watts  ERP). 

WXEL  is  now 

a  Storer  Station 
programmed 
to  Storer 
standards 
of  excellence. 

WXEL.  more  than 
ever,  is  your  best 
way  to  influence 
and  sell  the 
3  billion  dollar 
Cleveland  market! 


WXEL 

Channel  8  Cleveland 

Represented  nationally  by  The  Katz  Agency 


at  deadline 


!  Goodland,  Kan.,  Tv  Sought; 
Two  Tv  Stations  Suspend 

BID  for  new  tv  station  on  ch.  10  at  Goodland. 
||;  Kan.,  filed  with  FCC  by  KWGB  there.  Effec- 
tive  radiated  power  of  205  kw  visual,  110  kw 
I   aural  and  antenna  height  above  average  terrain 
of  580  ft.  requested. 

Alabama  Educational  Tv  Commission  filed 
for  new  noncommercial  educational  station  on 
T  ch.  2  at  Andalusia,  Ala.,  to  be  linked  with 
i  commission's  ch.  7  WEDM  (TV)  Munford 
and  ch.  10  WEDB  (TV)  Birmingham.  Full 
100  kw  ERP  visual  asked.  Cost  of  construction 
S  166,500. 

Two  existing  tv  stations  Friday  advised  FCC 
of  suspension  of  operation:  ch.  1 1  KOVO-TV 
Provo,  Utah,  and  ch.  19  KMPT  (TV)  Okla- 
homa City.  KOVO-TV  said  it  is  unable  to 
continue  without  network  revenue.  District 
Court  bankruptcy  trustee  filed  suspension  no- 
tice for  KMPT.  Suspension  of  tv  stations  since 
freeze  now  totals  34  uhf,  7  vhf. 

Petitions  for  allocation  changes  reported 
by  FCC  Friday:  Stanley  H.  Durwood.  majority 
owner  ch.  16  KEDD  (TV)  Hutchinson,  Kan., 
seeks  to  add  ch.  8  there  by  switching  educa- 
tional ch.  8  KSAC-TV  Manhattan,  Kan.,  to  ch. 
58:  Hills  Bcstg.  Co..  contestant  with  Tri-City 
Tv  Corp.  for  ch.  3  at  Watertown,  S.  D.  (which 
Hills  would  use  at  Florence),  proposes  area 
reallocation  which  would  add  ch.  3  at  Bradley 
by  substituting  ch.  10  for  3  at  Watertown:  ch. 
40  KCCC-TV  Sacramento,  Calif.,  seeks  alloca- 
tion of  ch.  16  to  Pittsburg-Antioch,  Calif.,  by 
substituting  ch.  15  for  16  at  Red  Bluff  and  ch. 
56  for  16  at  Santa  Cruz. 

Negroes  Urged  to  Boycott  Tv 

NEGRO  audience  is  being  urged  by  Afro- 
American  (Washington  edition)  to  boycott  all 
tv  between  8:30-10:30  p.m.,  Feb.  26.  Idea 
appears  in  paper's  "Big  Town"  column  under 
byline  of  James  Hicks,  is  designed  to  show 
Negro  purchasing  power  to  sponsors,  according 
to  column. 


fj  Milwaukee  Plea  Dropped 


FCC  Friday  dismissed  application  for  Milwau- 
kee ch.  12  filed  by  L.  F.  Gran  in  opposition  to 
Hearst  Corp.  $2  million  purchase  of  present 
ch.  12  WTVW  (TV)  Milwaukee  (see  early  story 
page  86).  Commission  said  application  violated 
rule  prohibiting  filing  of  more  than  one  appli- 
cation for  same  facility  by  same  applicant.  Mr. 
Gran  is  former  chairman  and  still  38.5% 
stockholder  of  WTVW.  Marcus  Cohn,  attorney 
for  Mr.  Gran,  told  B«T  Friday  that  U.  S. 
Court  of  Appeals  would  be  asked  Monday  for 
injunction  and  other  relief  to  force  FCC  to 
accept  Gran  application,  hold  hearing  with 
Hearst  transfer  application  and  forbid  Com- 
mission to  take  action  on  transfer  application. 

Heinz  Starts  on  NBC-TV 

H.  J.  HEINZ  Co.  (soups),  Pittsburgh,  will 
•>tart  sponsorship  this  week  of  Captain  Gallant 
of  the  Foreign  Legion  on  NBC-TV  in  61  mar- 
kets (Sun.,  5:30-6  p.m.  EST).  Series  is  pro- 
duced by  Frantel  Inc.  and  distributed  by  Tele- 
vision Programs  of  America,  which  will  syn- 
Jicate  property  in  markets  not  covered  b\ 
Heinz  sponsorship.  Agency  for  Heinz:  Maxon. 
Detroit. 
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ADS  VS.  REDS 

HIGHLIGHT  of  1955  Advertising  Assn. 
of  the  West  midwinter  conference,  held 
at  Hollywood  Roosevelt  Hotel,  was  res- 
olution adopted  by  300  agency  executives 
from  1 1  western  states,  urging  govern- 
ment to  call  on  advertising  profession  for 
help  in  fighting  Communism.  Russia,  ac- 
cording to  Clair  G.  Henderson,  AAW 
president,  is  spending  excess  of  billion 
dollars  per  year  for  propaganda  as  con- 
trasted with  U.  S.  yearly  budget  of  $55 
million.  Resolution  asked  advertising  to 
sell  "America  as  effectively  as  it  has 
proved  its  ability  to  sell  goods  and 
services." 


ARF  Plans  Appraisal 

Of  Diary-Recorder  Method 

NEXT  phase  "coming  soon"  in  American  Re- 
search Foundation's  review  of  methods  of 
making  radio  and  tv  program  audience  size 
measurements  will  be  "appraisal"  of  diary- 
recorder  combination  system,  according  to  Dr. 
E.  L.  Deckinger.  chairman  of  ARF's  radio- 
television  ratings  review  committee. 

Dr.  Deckinger.  noting  that  committee's  work- 
ing group  could  only  confine  itself  to  evaluat- 
ing methods  in  current  practice,  pointed  out 
that  diary-recorder  system  was.  not  operating 
at  time  report  was  written  [B*T,  Dec.  27,  1954]. 
Diary-recorder  system,  announced  by  A.  C. 
Nielsen  Co.  but  not  in  commercial  operation 
until  later,  was  not  considered  by  ARF  working 
group,  decision  labeled  "inconsistent"  by  Video- 
dex  in  its  comments  on  ARF's  recommenda- 
tions. 

Dodge  on  Five  MBS  Series 

DODGE  DIV.  of  Chrysler  Corp.  has  signed  for 
participations  in  five  major  programs  in  Mu- 
tual's  "multi-message"  plan  to  advertise  its 
complete  line  of  1955  models,  MBS  said  Fri- 
day. Contract  is  for  510  stations,  effective  last 
week  for  eight  weeks.  Mutual  programs  to  be 
used  in  campaign  include  Top  Secret  Files, 
Treasury  Agent,  Squad  Room,  Official  Detective 
and  Counterspy ,  heard  Mon.-Fri.,  8-8:30  p.m. 
(EST).  Grant  Adv.  is  agency. 

Lucky  Strike  Adds  Stations 

AMERICAN  TOBACCO  Co.  (Lucky  Strike). 
New  York,  has  added  to  its  line-up  for  shared- 
time  Jack  Benny  Show  and  Private  Secretary 
(CBS-TV,  Sun.,  7:30-8  p.m.  EST)  15  sta- 
tions signed  by  CBS-TV  for  its  Extended  Mar- 
ket Plan.  American  Tobacco  currently  has 
programs  scheduled  on  167  stations. 


UPCOMING 

Feb.  10:  Southwestern  Assn.  of  Advertis- 
ing Agencies,  Skirvin  Hotel,  Oklahoma 
City. 

Feb.  10-11:  NCAA  Tv  Committee  hear- 
ings, Biltmore  Hotel,  New  York. 

Feb.  13:  Fourth  Annual  Screen  Directors 
Guild  Awards  Dinner,  Biltmore  Hotel, 
Los  Angeles. 

For  other  Upcomings  see  page  120 


PEOPLE 

JACK  KADUSON,  with  Roy  S.  Durstine  Inc., 
N.  Y.,  as  an  account  executive  for  past  three 
years,  appointed  vice  president  of  agency. 

JOE  DERBY,  trade  editor  of  NBC  and  pre- 
viously general  assignments  reporter  for  the 
Memphis  Commercial  Appeal,  has  resigned 
to  join  radio  and  television  publicity  depart- 
ment of  Young  &  Rubicam,  N.  Y.,  effective 
March  I. 

HOWARD  S.  KAISER,  account  executive  with 
DuMont  Tv  Network  and  previously  with 
American  Weekly  for  11  years  as  sales  and 
merchandising  executive,  joins  sales  staff  of 
MBS,  N.  Y. 

H.  MILTON  GURWITZ,  former  national  sales 
promotion  manager,  Melrose  Distillers  fSchen- 
ley  Industries  Div.),  to  Jacob  Ruppert  Brewery 
as  sales  promotion  manager. 

STANLEY  C.  SCHULER,  General  Electric 
Co.,  to  Kenyon  &  Eckhardt,  N.  Y.,  promotion 
department. 


Suspended  Norfolk  Tv 
Is  Purchased  by  Agency 

SALE  of  suspended  ch.  27  WTOV-TV  Nor- 
folk, Va.,  by  Commonwealth  Broadcasting 
Corp.  to  Tim  Brite  Inc.,  Hyattsville,  Md..  ad- 
vertising agency  owned  by  Temus  R.  Bright 
and  his  wife,  reported  filed  with  FCC  Friday. 
Consideration  $17,500  plus  assumption  of  notes 
due  RCA  for  $63,000  and  $15,000  for  equip- 
ment and  real  estate  purchased  from  WAVY 
Portsmouth,  Va. 

Application  also  filed  for  relinquishment  of 
control  of  ch.  4  KTIV  (TV)  Sioux  City,  Iowa, 
by  Dietrich  Dirks  through  acquisition  of  half- 
interest  by  Perkins  Bros.  Co.,  operator  KSCJ 
there,  pursuant  to  merger  agreement  whereby 
Perkins  withdrew  from  ch.  4  contest,  permitting 
grant  of  KTIV.  Dirks  group  earlier  sold 
KCOM  there  (now  KMNS)  to  William  F.  Johns 
family  for  $120,000  [B»T,  Dec.  6.  1954]. 

Rollins  Broadcasting  Co.  filed  for  purchase 
of  permit  for  WCFS  Harvey,  111.,  for  $8,350 
from  Charles  F.  Sebastian,  owner  WTAQ  La- 
Grange,  111.  Rollins  owns  WNJR  Newark.  N.  L: 
WRAD  Radford.  Va.:  WRAP  Norfolk:  WAMS 
Wilmington,  Del.,  and  WJWL  Georgetown, 
Del.  (which  it  seeks  to  move  to  Philadelphia). 
In  event  of  approval  to  WCFS  purchase.  Rol- 
lins would  dispose  of  another  station  or  appli- 
cation. 

KJAY  Topeka,  Kan.,  Sold 

SALE  of  KJAY  Topeka,  Kan.,  by  S.  H.  Pat- 
terson interests  to  Robert  Rohrs.  KOA  Denver 
salesman,  for  reported  $105,000,  announced 
Friday.  It  is  subject  to  usual  FCC  approval. 
Mr.  Rohrs,  combat  pilot  in  World  War  II.  was 
salesman  for  WPAT  Paterson,  N.  J.,  and  WING 
Dayton.  Ohio,  before  joining  KOA.  Inde- 
pendent KJAY  operates  on  1440  kc  with  5  kw 
day,  1  kw  night.  Mr.  Patterson  also  owns 
KSAN-AM-TV  San  Francisco.  Transaction 
handled  by  Blackburn  -  Hamilton  station 
brokers. 

Kansas  City  Motion  Denied 

MOTION  to  dismiss  the  government's  suit 
against  the  Kansas  City  Star  (WDAF-AM-TV), 
alleging  monopolistic  practices  in  the  advertis- 
ing and  news  fields  in  the  Kansas  City,  Mo., 
area,  has  been  denied  by  Judge  Richard  M. 
Duncan.  Defense  is  to  resume  its  case  today 
(Monday). 
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Plotkin  report,  advocating  drastic  reg- 
ulation of  networks,  opens  toughest 
investigation  in  21  years  31 

WHAT  PLOTKIN  SAID 

is  excerpted  by  B»T  in  12  pages  be- 


ginning on 


.39 


STANTON  DISSENTS 

CBS  president  terms  some  of  Plotkin's 
proposals  'impractical  and  unwise'  33 

CONGRESSMEN'S  RADIO-TV  INTERESTS 

A  compilation  of  their  direct  and  fam- 
ily holdings   32 

COLOR  TV:  COSTLY  BUT  WORTH  IT 

RTES  seminar  hears  NBC-TV's  Pink- 
ham,  BBDO's  Foreman  dissect  the 
medium   33 

NETWORK  GROSS  UP  18% 

Tv  gained  40.7%  in  1954  to  offset 
radio's  14.3%  drop   34 

GUILD  TO  DISTRIBUTE  FOR  MPTV 

New  subsidiary  will  handle  $13  mil- 
lion in  tv  feature  films  70 

ABC  FILM  GETS  NEW  SHOWS 

Network's  distribution  firm  acquires 
$5  million  in  new  films  70 

TvB  MEMBERSHIP  OVER  100 

Promotional  organization  compiles  its 
first  roster   74 
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Twenty  employes  win  company's 
Award  of  Merit   76 

A  CHALLENGE  TO  THE  FM  BAND 

National  Assn.  of  Manufacturers  pe- 
titions FCC  for  shared  use  of  com- 
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BOXING  COMES  UNDER  ANTI-TRUST 

Supreme  Court  denies  the  exemption 
it  gave  baseball  in  1953  80 

COURT  HEARS  PROTEST  RULE'  CASES 

Court  of  Appeals  hears  broadcasters' 
arguments  that  FCC  denied  them  their 
legitimate  standing   84 

COMR.  LEE  DECRIES   RED  TAPE' 

Commissioner  tells  St.  Paul  audience 
the  people  brought  it  on  themselves  87 

WTRI  (TV)  LOSES  NETWORK,  QUITS 

Albany  uhf  goes  off  air  as  CBS  affili- 
'  ation  goes  to  fellow  uhf,  WROW-TV, 
now  owned  by  Lowell  Thomas  .90 

OKLAHOMA  CITY  LOG  JAM  CLEARED 

After  18  months  without  them,  papers 
again  are  printing  free  radio-tv  pro- 
gram listings   91 

THE  HOLDOUTS  WILL  JOIN  TV 

So  says  AB-PT  President  Goldenson. 
He  predicts  MGM  and  Warner  will  be 
in  tv  in  six  months  .  .  94 

RCA'S  NEWEST  IN  ELECTRONICS 

Refrigeration,  light  amplification,  tv 
tape,  music  synthesizer  described  by 
Gen.  Sarnoff  for  AlEE  98 


departments 

Advertisers  &  Agencies  33 

At  Deadline    7 

Awards   76 

Closed  Circuit    5 

Editorial   122 

Education    97 

Feature  Section    39 

Film   70 

Page  10   *    February  7,  1955 


For  the  Record  103 

Government    78 

In  Public  Interest  26 

In  Review    14 

International    96 

Lead  Story   31 

Manufacturing    98 

Networks    94 


On  All  Accounts  24 

Open  Mike    16 

Our  Respects    20 

Personnel  Relations  97 

Program  Services  ...  72 
Programs  &  Promotion  102 

Stations    90 

Trade  Associations  74 


Broadcasting  Publications  Inc. 
Sol  Taishoff 
President 

Maury  Long  H.  H.  Tosh  B.  T.  Talshofi. 

Vice  President  Secretary  Treasurer 


BROADCASTING 
TELECASTING 


THE  NEWSWEEKLY  OF  RADIO  AND  TELEVISION 

Published  Every  Monday  by  Broadcasting 
Publications  Inc. 

Executive  and  Publication  Headquarters 
Broadcasting  •  Telecasting  Bldg. 
1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 
Telephone:  Metropolitan  8-1022 

EDITOR  &  PUBLISHER 

Sol  Taishoff 
MANAGING  EDITOR 
Edwin  H.  James 
SENIOR  EDITORS 
Rufus  Crater  (New  York),  J.  Frank  Beatty,  Bruce  Robertson 
NEWS  EDITOR 
Fred  Fitzgerald 
SPECIAL  PROJECTS  EDITOR 
David  Glickman 
ASSOCIATE  EDITORS 
Earl  B.  Abrams,  Lawrence  Christopher 
ASSISTANT  NEWS  EDITOR:  Don  West 
ASSISTANT  EDITOR:  Harold  Hopkins 
STAFF  WRITERS:  Ray  Ahearn,  Jonah  Gitlitz, 
Louis  Rosenman,  Peter  Pence. 
EDITORIAL  ASSISTANTS:  Kathryn  Ann  Fisher,  Eli  Frrtzj 
Joan   Sheehan    Audrey   Cappella.   SECRETARY  TO  THB 
PUBLISHER:  Gladys  L.  Hall. 

BUSINESS 

VICE  PRESIDENT  &  GENERAL  MANAGER 
Maury  Long 
SALES  MANAGER 
Winfield  R.  Levi  (New  York) 
SOUTHERN  SALES  MANAGER:  Ed  Sellers 
PRODUCTION  MANAGER:  George  L.  Dant 
TRAFFIC  MANAGER:  Harry  Stevens 
CLASSIFIED  ADVERTISING:  Wilson  D.  McCarthy 
Eleanor  Schadi,  M.  Gwen  Moore. 
AUDITOR-OFFICE  MANAGER:  Irving  C.  Miller 
ASSISTANT  AUDITOR:  Eunice  Weston. 
ART-LAYOUT:  Duane  McKenna 

CIRCULATION  &  READERS'  SERVICE 

MANAGER 
John  P.  Cosgrove 
Robert    Deacon,    Frank    N.    Gentile,    Joel    H.  Johnston! 
Sharleen     Kelly,    Jean     McConnell,     William  Phillips 

BUREAUS 

NEW  YORK 
444  Madison  Ave.,  Zone  22,  PLaza  5-8355 

Editorial 

SENIOR  EDITOR:  Rufus  Crater 
AGENCY  EDITOR:  Florence  Small 
ASS'T  NEW  YORK  EDITOR:  David  W.  Berlyn 
NEW  YORK  FEATURES  EDITOR:  Patricia  Kielty 

Rocco    Famighetti,    Selma    Gersten,    Sally  Creley. 
Business 

SALES  MANAGER:  Winfield  R.  Levi 
SALES  SERVICE  MANAGER:  Eleanor  R.  Manning 
EASTERN  SALES  MANAGER:  Kenneth  Cowan 
Dorothy  Munster 

CHICAGO 

360  N.  Michigan  Ave.,  Zone  1,  CEntral  6-4115 
MIDWEST  NEWS  EDITOR:  John  Osbon 
MIDWEST  SALES  MANAGER:  Warren  W.  Middleton 
Barbara  Kolar 

HOLLYWOOD 

Toft  Bldg.,  Hollywood  &  Vine,  Zone  28,  HOIIywood  3-818 
WESTERN  NEWS  EDITOR:  Leo  Kovner 
TV  FILM  EDITOR:  Marjorie  Ann  Thomas 
WESTERN   SALES  MANAGER:  Wallace   H.  Engelhard 
Toronto:  32  Colin  Ave.,  Hudson  9-2694.  James  Montagn 


SUBSCRIPTION  INFORMATION 
Annual  subscription  for  52  weekly  issues:  $7.00.  Annu< 
subscription    including    BROADCASTING   Yearbook  (53) 
issue):   $9.00,  or  TELECASTING  Yearbook   (54th  Issue 
$9.00.    Annual  subscription  to  BROADCASTING  •  TELI 
CASTING,  including  54  issues:  $11.00.     Add  $1.00  p. J 
year  for  Canadian  and  foreign  postage.    Regular  issue?! 
35?  per  copy;  53d  and  54th  issues:  $3.00  per  copy. 
ADDRESS  CHANGE:  Please  send  requests  to  Circulate 
Dept.,  BROADCASTING  •  TELECASTING,  1735  DeSales  Si 
N.W.,  Washington  6,  D.  C.     Give  both  old  and  ne 
addresses,   including   postal   zone  numbers.     Post  ofn< 
will  not  forward  issues. 

BROADCASTING*   Magazine  was  founded   in    1931  I 
Broadcasting  Publications  Inc.,  using  the  title:  BROAI 
CASTING* — The  News  Magazine  of  the  Fifth  Estate. 
Broadcast  Advertising*  was  acquired  in  1932,  Broadca 
Reporter  in  1933  and  Telecast*  in  1953. 

*Reg.  U.  S.  Patent  Office 
Copyright  1955  by  Broadcasting  Publications  Inc. 


Broadcasting 


Telecastin 


Here's  the  way 

we  go  to  market  how  .  • . 


lip; ; 


Every  living  room  is  a  market  place  in  today's  television  world.  That's  where 
decisions  to  buy  are  made.  So  it  follows  logically:  the  more  living  rooms,  the  more 
market  places;  the  more  market  places,  the  more  buyers. 

Last  month  Station  WJTV  began  its  third  year  as  a  vital,  motivating  influence 
on  buying  in  the  Central  Mississippi  market.  The  first  television  station  in  the 
state  .  ;  .  it  is  still  the  favorite  television  station  in  the  state.  Seventy-five  thousand 
TV  homes  give  WJTV  their  almost  undivided*  and  entirely  enthusiastic  attention.  And  the 
people  in  those  homes  give  advertisers  a  huge  profit  potential. 

It's  easy  to  get  the  figures:  just  check  with  KATZ. 


*  October,  1954,  PULSE:  WJTV,  most  watched  station  60%  of  the  day-  and  nighttime;  2nd  station,  most  watched  37%;  3rd  station,  most  watched  3%. 


■  CHANN€L  25  •  JACKSON,  MISS.  J/      ~       ,  .  ,  .  ., 

IWLTWl        III     lllllll       ffy      Owned  by  Mississippi's  two  state-wide  newspapers 

^l^f  \§J|   (£|  Wbt  Clarion -Heliger  •  jackson  daily  news 

Represented    Nationally    by    the    K  a  t  z  Agency 


JAY  SCOTT.  GENERAL  MANAGER 
FRANK  WILLIS,  COMMERCIAL  MANAGER 
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Once  a  year... on  Valentine's  Day . .  .we  wear  our  hearts  on  our  sleeves . . . 

go  all  out  for  sentiment  and  old  lace . . .  tell  the  ones  we  love,  we  love  them. 


A  more  recent  but  even  more  intense  American  habit  is  the  way  we  show 

our  love  for  our  local  TV  programs  by  watching  them . . .  believing  them . . . 
and  buying  what  they  recommend.  It's  ingrained  . . .  it's  part  of  a  pattern  of  life . . . 
and  it's  certainly  a  pattern  of  profit  for  alert  advertisers. 


WSB-TV  Atlanta 

WBAL-TV  Baltimore 

WFAA-TV  Dallas 

KOA-TV  Denver 

WICU  Erie 

KPRC-TV  Houston 

WJIM-TV  Lansing 

K ARK-TV  Little  Rock 

KABC-TV  Los  Angeles 

WTVW  Milwaukee 

KSTP  TV  M'pTs-St.  Paul 

WSM-TV  Nashville 


WATV  New  York 
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KFMB-TV  San  Diego 
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K REM -TV  .....  Spokane 

KOTV  Tulsa 

KEDD  Wichita 

ABC  Pacific  Television 
Regional  Network 
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,  HERBERT  TAREYTON  CIGARETTES 


Write  -  Phone  -  or  Wire 


ft  •      K-NUZ  ALSO  CARRIES      ft  ft 

HOUSTON'S 
•  •     TOP  LOCAL  ACCOUNTS     •  • 


CAVALCADE  OF  RADIO 

NOSTALGIA,  large  juicy  chunks  of  it.  That's 
what  was  anticipated  from  the  Jan.  30th  tele- 
cast of  Toast  of  the  Town  after  Ed  Sullivan 
had  announced  that  this  program  would  be 
devoted  to  a  "Cavalcade  of  Radio,"  based  on 
the  reminiscences  of  Ben  Gross,  radio-tv  editor 
of  the  New  York  News,  of  his  more  than  30 
years  on  the  job,  recently  published  in  book 
form,  titled  I  Looked  and  I  Listened. 

Nostalgia  was  there  on  the  Sullivan  show: 
Paul  Whiteman  leading  the  orchestra  in  his 
classic  version  of  "When  Day  Is  Done";  Rudy 
Vallee  singing  "My  Time  Is  Your  Time"  and 
the  other  songs  that  made  him  the  top  singing 
star  of  the  late  20s;  the  Pickens  Sisters,  reunited 
after  18  years  and  sounding  as  sweet  as  ever; 
Vincent  Lopez  making  the  piano  keys  dance 
to  his  immortal  "Nola." 

Especially  nostalgic  were  the  few  moments 
lifted  from  Edward  R.  Murrow's  record  album 
"Hear  It  Now,"  bringing  back  the  voices  of 
Edward  VIII  abdicating  the  throne  of  England 
for  "the  woman  I  love";  Franklin  D.  Roosevelt 
assuring  the  nation  "we  have  nothing  to  fear 
but  fear  itself";  John  Daly  interrupting  a  pro- 


Murrow,  Sullivan  and  Pryor 

gram  to  announce  the  Japanese  attack  on  Pearl 
Harbor;  an  unidentified  voice  reporting  the 
Harding-Cox  election  returns  over  KDKA  Pitts- 
burgh. 

There  were  other  famous  personalities  whose 
broadcast  careers  span  nearly  the  entire  length 
of  radio  history:  Jack  Benny,  George  Burns, 
Edgar  Bergen  and  Charlie  McCarthy — picked 
up  from  Hollywood  in  routines  fresh  enough 
to  be  part  of  their  next  week's  shows  and  time- 
less enough  to  have  been  taken  from  scripts  of 
the  early  30s  when  they  were  getting  started 
in  radio.  There  were  Norman  Brokenshire, 
David  Ross,  Milton  Cross  and  H.  V.  Kalten- 
born,  four  more  veterans  still  very  much  on 
the  job,  who,  for  reasons  best  known  to  Mr. 
Sullivan  and  the  program's  producers,  were 
forced  into  a  ridiculous  routine  of  recounting 
their  most  famous  fluffs,  all  overly  familiar 
through  countless  repetitions  through  the  years. 

A  score  of  other  old  timers  and  quite  a  few 
not  so  old  were  on  camera  and  in  the  spotlight 
as  they  rose  to  take  bows  from  the  audience, 
including  author-columnist  Ben  Gross.  And 
there  was  the  inevitable  presentation — this  time 
of  a  scroll  from  Radio  &  Television  Executives 
Society,  read  in  Hollywood  by  Edward  Arnold 
and  presented  to  Mr.  Sullivan  in  New  York 
by  RTES  President  Roger  Pryor,  radio-tv  vice 
president  of  Foote,  Cone  &  Belding,  New  York. 

But  where  were  Fred  Allen  and  Jack  Pearl 
and  Amos  'n'  Andy  and  Bing  Crosby  and  Kate 
Smith  and  .  .  .  but  any  longtime  listener  would 


prefer  to  compile  his  own  list.  And  what  was 
Eve  Arden  doing  using  up  precious  minutes 
with  an  inane  sequence  from  Our  Miss  Brooks 
while  Ed  Wynn  was  allowed  only  a  bow? 

Let's  hope  Mr.  Sullivan  makes  good  on  his 
promise  to  base  another  program  on  Mr.  Gross' 
book.  The  first  one  was  a  good  show,  but  it 
failed  to  do  full  justice  either  to  the  book  or  to 
Toast's  vast  audience.  No  fooling,  kids,  radio 
was  really  better  than  that. 
Production  costs:  Approximately  $30,000. 
Sponsored  by  Lincoln-Mercury  Dealers  through 

Kenyon  &  Eckhardt. 
Producers:  Mario  Lewis  and  Ed  Sullivan  (Mr. 
Sullivan  also  master  of  ceremonies);  director- 
choreographer:  John  Wray;  musical  director: 
Ray  Bloch. 

Guests  on  special  Jan.  30  Cavalcade  of  Radio 
program  of  Toast  of  the  Town  series  on  CBS- 
TV,  Sun.,  8-9  p.m.  EST:  Jack  Benny,  Edward 
R.  Murrow,  George  Burns,  Eve  Arden,  Bob 
Rockwell,  Gale  Gordon,  Rudy  Vallee,  Ger- 
trude Berg,  Edward  Arnold,  Milton  Cross, 
Norman  Brokenshire,  Roger  Pryor,  Ed  Wynn, 
Art  Linkletter,  Ed  and  Pegeen  Fitzgerald, 
Vincent  Lopez,  Andre  Baruch,  Red  Barber, 
David  Ross,  Ted  Mack,  Jay  Jostyn,  John 
Gambling,  George  Shelton,  Paul  Whiteman 
and  orchestra,  Ben  Grauer,  Lanny  Ross,  Jes- 
sica Dragonette,  Harry  Von  Zell  and  19 
daytime  serial  heroines. 

SO  THIS  IS  HOLLYWOOD 

FRANTIC  might  best  describe  So  This  Is  Holly- 
wood, a  late  entry  on  the  list  of  tv  situation 
comedies.  The  basic  premise  of  a  series  depict- 
ing the  attempts  of  four  young  people  on  the 
fringes  of  the  movie  world  to  crash  through 
its  innumerable  barriers  to  wealth  and  stardom 
is  fresh  and  sound.  A  good  percentage  of 
American  youth  all  over  the  nation  would  like 
to  do  just  that. 

The  central  characters  are  Virginia  Gibson, 
an  aspiring  extra;  Mitzi  Green,  her  stunt  girl 
friend;  Jimmy  Lydon,  their  agent,  and  Gordon 
Jones,  stunt  man.  The  extra  is  sweet  but  help- 
less; the  agent  is  overanxious  and  willing  to 
promise  anyone  anything;  the  stunt  twosome 
are  more  eager  than  bright. 

In  the  opening  program,  "The  Mink  Coat," 
the  foursome  snagged  a  mink  coat  for  the 
heroine  so  she  could  get  a  speaking  part  that 
called  for  one.  The  second,  "Local  Girl  Makes 
Good,"  dealt  with  their  efforts  to  impress  a 
columnist  from  her  home  town  paper  with  her 
impoftance  in  the  movie  capital.  Both  moved 
along  at  a  fast  clip  and  both  contained  their 
quota  of  comedy  situations  and  laughable  lines. 

The  trouble  was,  they  weren't  very  interest- 
ing. The  reason  they  weren't  is  that  their 
creator-producer,  Edmund  Beloin,  never  got 
around  to  deciding  what  kind  of  a  show  he  was 
shooting.  As  each  episode  passed  across  the 
tv  screen  it  veered  from  satire  to  low  comedy 
to  farce  without  ever  settling  into  any  of  those 
styles,  much  the  way  the  marble  in  a  pinball 
machine  will  wobble  down  the  full  length  of 
the  board  without  dropping  into  a  numbered 
hole.    The  result  was  the  same:  no  score. 

Production  costs:  approximately  $30,000  per 
program. 

Sponsored  by  Toni  Co.  through  Weiss  & 
Geller. 

Produced  on  film  bv  Arrowhead  Productions. 

Telecast  on  NBC-TV,  Sat.,  8:30-9  p.m.  EST. 
Producer:  Edmund  Beloin;  director:  Richard 

Bare. 

Cast:  Mitzi  Green,    Virginia   Gibson.  Jimmy 

Lydon,  Gordon  Jones. 
Writers:  Edmund  Beloin,  Dean  Reisner. 
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THE  TOP  TV  STATION 
IN  OKLAHOMA  CITY 


AFFILIATED  MANAGEMENT 
KOMA-CBS  Radio 

EDGAR  T.  BELL 
Executive  Vice  President 


Forbes  magazine  has  listed  Oklahoma  City  as  one  of  the 
"Ten  Best  Cities"  for  seven  consecutive  months.  Oklahoma 
City  was  the  only  city  listed  in  the  top  ten  every  month  for 
the  seven  months  through  November.  Sales  Management 
magazine  listed  Oklahoma  as  a  "Preferred  Sales  City"  for 
eight  consecutive  months! 

To  reach  a  bigger,  more  responsive  audience  at  less  cost 
in  the  prosperous  Oklahoma  City  market,  use  KWTV — the 
top  station  in  the  top  market  for  top  sales!  Call  Avery- 
Knodel  for  availabilities  .  .  .  today! 

WORLD'S  TALLEST  VIDEO  TOWER 


FRED  VANCE 
Sales  Manager 


OKLAHOMA'S  NO.  1  TV  STATION 


OPEN  MIKE 


Your  KEY  To 
$300,000,000.00 

The  Richest  NEGRO 
Market  in  the  U.S.A. 

SELL  the  tremendous 
NEGRO  MARKET 
of 

DURHAM  -  RALEIGH 

And  Eastern  North  Carolina 
with 

WSRC 

DURHAM,   N.  C. 

1410  Kc         •         1000  watts 

"Only  Station  in  Eastern  North 
Carolina  Programming  Exclu- 
sively to  this  great  Negro  Mar- 
ket." 

0.5  MV/AA  138,750  Negroes 
0.1  MV/M    187,350  Negroes 

"Negroes  have  highest  income 
per  capita  than  any  area  in 
U.S.A." 

The  only  possible  way  to  reach 
this  market  is  through 

WSRC 

For  Full  Details 
Write,  Wire  or  call: 

JOHN  C.  GREENE,  JR. -MGR. 

or  Contact  our  Reps: 

Nationally— RAMBEAU 
Southeastern-DORA-CLAYTON 
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Negro  Market  Radio 

EDITOR: 

Your  report  of  the  Negro  radio  seminar 
[B«T,  Jan.  31]  was  most  interesting.  I'm  very 
happy  that  Negro  radio  has  grown  to  a  point 
where  Madison  Avenue  feels  it  is  worthy  of  a 
special  discussion.  .  .  . 

WILY  [Pittsburgh]  has  been  broadcasting  a 
formula  of  rhythm,  blues  and  spirituals  since 
Aug.  19,  1954,  to  the  Pittsburgh  market  con- 
taining a  Negro  community  of  approximately 
175.000.  However,  we  have  added  to  this 
formula  a  strong  dose  of  vigorous  community 
service.  In  six  months  our  billings  have  in- 
creased 400%.  .  .  . 

Ernie  Tannen 

V.P.  &  Gen.  Mgr. 

WILY  Pittsburgh 

Ambitious,  Inexpensive  Youth 

EDITOR: 

This  uhf  station  suspended  operations  for  one 
month,  reviewed  the  situation,  then  returned  to 
the  air  Dec.  10,  1954,  determined  that  there  is 
a  way  for  uhf.  The  "u"  no  longer  stands  for 
"ulcer."  Now  it  is  "unorthodox,"  and  success- 
fully so. 

Details  of  our  revised  operation  are  available 
to  anyone  in  the  trade  on  request.  .  .  .  We  have 
turned,  to  a  degree,  to  ambitious,  inexpensive 
youth  as  is  testified  by  the  accompanying  photo 


...  of  my  son  Bill  Blanford  who  at  14  [we 
think]  is  the  youngest  television  control  board 
operator  in  the  business.  This  is  a  challenge! 

Bill  controls  audio,  video,  switches  slide  and 
films  and  directs  floor  operations  like  a  veteran. 
He's  happy  and  so  are  we  .  .  . 

George  Blanford 
Business  Manager 
WPFA-TV  Pensacola,  Fla. 

Number  One 

EDITOR: 

Your  article  on  "Coming  in  the  Back  Door 
to  Cover  a  Major  Market"  [B«T,  Jan.  17] 
should  be  Number  One  reading  for  all  tv.  You 
have,  in  a  few  paragraphs,  explained  the  com- 
plete story  on  tv  economics.  You  deserve  an 
Oscar. 

J.  R.  Poppele,  Chief 
Broadcasting  Service 
U.  S.  Information  Agency 
Washington,  D.  C. 

Ten  Seconds  to  Kill 

EDITOR: 

Yesterday  I  received  the  following  TWX 
from  ABC  Hollywood: 

FILM  DIRECTOR,  KBTV  DENVER,  COLO. 
THE   READERS   DIGEST    SHOW    PROD    NBR  107.03 
"MRS.   ROBERT  LOUIS  STEVENSON"  RUNS  29-40. 
IF    THIS    EXTENDED    LENGTH    OF    SHOW  CAUSES 
SCHEDULE  DIFFICULTIES  EDIT  THE  FILM  ACCORD- 


ING TO  THE  FOLLOWING  INSTRUCTIONS.  IF  YOU 
BICYCLE  YOUR  PRINT  ON  TO  ANOTHER  STATION 
PLS  INFORM  STATION  IF  YOU  EDIT  THE  PRINT. 
EDIT  AS  FOLLOWS  IN  ORDER  TO  MAKE  FILM  TIME 
29  MINUTES  30  SECONDS  STOP  MEASURE  DOWN 
FROM  ACADEMY  START  MARK  ON  16  MILLIMETER 
FOOTAGE  COUNTER  TO  687  FEET  PLUS  35  FRAMES 
STOP  THEN  CUT  OUT  2Vl  16  MILLIMETER  FEET 
OR  96  FRAMES  STOP  THIS  CUT  WILL  ELIMINATE 
PART  OF  TWO  SCENES  THE  REVERSE  ANGLE  OF  A 
BOAT  AND  A  MED.  LONG  SHOT  ABOARD  BOAT  DASH 
GIRL  FIRES  GUN  STOP  AFTER  SPLICING  CONTINUE 
IN  FOOTAGE  COUNTER  TO  795  FEET  PLUS  28 
FRAMES  FROM  START  MARK  AFTER  DEPLETION 
STOP  THEN  CUT  OUT  9Vl  FEET  OF  16  MM  FOOT- 
AGE OR  380  FRAMES  STOP  THIS  CUT  WILL  ELIMI- 
NATE PART  OF  BOAT  IN  STORMY  SEA  A  MED.  TWO 
SHOT  INSIDE  STATE-ROOM  IN  BOAT,  A  CLOSEUP 
OF  SAILOR  IN  DOORWAY  AND  A  PART  OF  A  TWO 
SHOT  INSIDE  STATE-ROOM  OF  BOAT.  REGARDS. 

Hey,  boy.  Get  me  a  bottle  of  aspirin,  I 
gotta  show  to  get  on  the  air. 

W.  L.  Murray 
Film  Manager 
KBTV  (TV)  Denver,  Colo. 

Calling  All  Braggers 

EDITOR: 

From  time  to  time,  various  correspondents 
write  you  to  brag  on  their  stations:  the  total 
age  of  the  staff's  experience,  how  many  hams 
in  the  engineering  department,  etc. 

I  would  herewith  like  to  initiate  a  new  brag 
contest:  the  station  with  the  largest  total  num- 
ber of  televiewers  per  set. 

Can  anybody  match  this  one:  in  a  recent' 
contest  conducted  by  WROM-TV  for  finding 
the  family  with  the  most  folks  watching  our 
Saturday  Nite  Jamboree,  the  winning  entry, 
from  Lyrely,  Ga.,  showed  a  total  of  32  people 
stacked  in  a  living  room,  watching  one  tv 
receiver! 

Before  other  station  people  hasten  to  their 
typewriters  to  top  this  figure,  let  me  mention 
that  the  set  penetration  in  the  county  in  ques- 
tion is  currently  51%,  which  makes  this  all 
the  more  interesting! 

Ed  McKay 

Manager 

WROM-TV  Rome,  Ga. 

Telecasting  Maps 

EDITOR: 

I  am  very  pleased  with  the  Telecasting  map 
of  the  U.  S.  and  Canada.  This  is  an  exception- 
ally fine  job  and  I  am  planning  to  have  it 
framed  and  hung  in  my  office  .  .  . 

Martin  C.  Hansen 
Assoc.  Media  Director 
Compton  Advertising  Inc. 
New  York 

EDITOR: 

...  a  fine  piece  of  work  and  will  be  very 
helpful  to  me  .  .  . 

Arthur  S.  Pardoll 
Director,  Broadcast  Media 
Foote,  Cone  &  Belding 
New  York 

EDITOR: 

...  It  will  be  put  to  good  use.  As  a  matter 
of  fact,  I  have  had  it  mounted  and  already 
some  other  timebuyers  have  consulted  it  .  .  . 

R.  A.  McLean  Jr. 

J.  Walter  Thompson  Co. 

New  York 

[EDITOR'S  NOTE:  Telecasting  maps,  suitable  for 
framing,  show  all  tv  cities  in  the  U.  S.  and  Can- 
ada, each  marked  with  a  symbol  denoting  the 
number  of  tv  stations  it  has,  and  include  a  list 
of  all  tv  stations  on  the  air  in  both  countries. 
They  are  available  from  B-T  at  $1  for  single 
copies,  $4.50  for  five,  $8.50  for  10,  $20  for  25,  $37.50 
for  50  and  $70  for  100.] 

Broadcasting   •  Telecasting 


Even  before  their  eyes  are  open,  folks  around  Dallas 
tune  in  to  WFAA's  Early  Birds,  the  oldest  breakfast-type  comedy-variety 
show  in  the  nation.  For  25  years,  the  Early  Birds  have  given 
eye-opening  performances  with  music  . . .  patter . . .  audience  participation. 

The  selling  power  of  the  Early  Bird  program  is  outstanding 
over  the  Southwest.  One  national  food  company  has  been  a  sponsor 
for  6  years;  a  drug  firm  for  7.  Many  others  have  found  the 
Early  Birds  to  be  top-notch  salesmen  for  a  variety  of  products. 

Latch  on  to  the  high-flying  Early  Birds  of  WFAA. 
Then  watch  your  sales  go  soaring! 


See  the  Petry  man  for  details. 


A  Clear  Channel  Service  of  the  Dallas  Morning  News 


Alex  Keese,  Manager 
Geo.  Utley,  Commercial  Manager 
Edward  Petry  &  Co.,  Inc.,  Representative 
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All  dressed  up 

to  sell  .  .  .your product! 


WFMY-TV,  Channel  2,  Greensboro,  now  occupies  its 
new  million  dollar  facility  .  .  .  beaming  tops  in  CBS 
shows,  tops  in  local  programming  to  some  2  million 
viewers  in  the  prosperous  Piedmont  section  of  North 
Carolina  and  Virginia.  WFMY-TV  has  had  over  five  years 
experience  telecasting  to  this  great  industrial  area. 


One  of  the  most  modern  telecasting  structures  in 
the  country  now  houses  WFMY-TV's  transmitters  and 
studios.  To  help  you  -sell  your  product,  there  are 
39,000  square  feet  of  production  facilities. 


Ample  space  has  been  provided  for  conference 
and  client  rooms.  Other  sound  proof  rooms 
allow  clients  and  visitors  to  view  and  preview 
films  and  live  productions. 


Studio  I  —  With  over  2,600  square  feet  of  floor  space 
(42  ft.  x  62  ft.),  major  productions  can  be  handled  with 
ease.  There  are  four  cameras,  plus  the  most  modern  Kleig 
lighting  available  for  commercial  or  dramatic  productions. 
Seating  arrangements  can  easily  accommodate  a  studio 
audience  of  300. 


Studio  2 — A  modern,  well  equipped  kitchen  is  the  focal  point 
of  this  acoustically  p.erfect  studio.  In  addition,  there  is  1,200 
square  feet  of  studio  space  (30  ft.  x  40  ft.)  for  smaller  studio 
production.  A  complete  carpentry  and  paint  shop  is 
available  for  production  of  necessary  props  and  sets. 


The  finest  control  and  transmitting  equipment  has  been  installed  in  the 
new  WFMY-TV.  Now  on  maximum  100,000  watts  power,  WFMY-TV's 
2-million  viewers  are  assured  of  a  brighter,  clearer  picture. 


This  new  Multiscanner  puts  realism  and  life  into  your 
film  production.  Equally  effective  for  film,  slides  or 
opaques,  this  custom  made  unit  will   bring  a  better 


quality  picture  to  the  '/j 
WFMY-TV's  viewing  audience, 
been  adapted  for  color  as  well 


million  families  of 
The  Multiscanner  has 
as  black  and  white. 


Completely  equipped  and  expertly  lighted  dressing  rooms 
provide  space  for  quick  changes  and   storage  of  costumes. 


Now  there's  a  brighter,  clearer  sales  picture  for  your  product 
in  the  Prosperous  Piedmont  section  of  North  Carolina  and 
Virginia  .  .  .  home  of  WFMY-TV. 

Telecasting  from  its  new  million  dollar  facility,  WFMY-TV 
completely  covers  this  46  county  area  of  North  Carolina  and 
Virginia — a  $2.3  billion  market  for  you. 

With  WFMY-TV  beaming  to  2  million  potential  customers, 
with  full  100,000  watts  power,  you  can  expect  a  brighter  sales 
picture  for  your  product. 

Call  or  write  your  H-R-P  man  today  for  the  story  of  this 
greatly  expanded  market. 


Over  14,000  square  feet  are  available  for  stor- 
age of  props  and  sets,  with  lock  bins  for  secure 
storage.  The  mammoth  rear  door  leads  into 
Studio  I,  accommodating  any  wheeled  vehicle 
up  to  and  including  a  trailer-truck  over  14 
feet  high. 


Basic  Affiliate 


uif  my-tv 


GREENSBORO,    N  .  C. 

Represented  by 

Harrington,  Righter  &  Parsons,  Inc. 

New  York  —  Chicago  —  San  Francisco 


"MO"  has  lots  of  meanings— what  with 
Jack  Webb,  postmasters  and  broad- 
casters getting  into  the  act. 
Reckon  when  you  come  right  down  to 
it,  however,  "MO"  has  really  meant 
"mo'  business"  to  nearly  all  television 
stations  in  their  early  days  of  travail 
(WEBSTER:  Toil,  esp.  painful  effort  or 
exertion). 

"What's  our  MO?",  I  asked  in  my  best 
Sgt.  Friday  manner,  and  did  I  get  a 
surprise  when  I  sat  down  to  count. 
Yessir,  154  different  postmarks  from 
the  state  of  Georgia,  not  to  mention 
twenty-six  from  six  other  states!  The 
sales  ran  into  the  thousands  and 
practically  everybody  was  happy— the 
clients,  the  viewers,  the  station,  and 
even  my  wife  who  was  so  pleased  with 
one  item  she  called  up  and  re-ordered 
at  straight  COD  rate! 
All  goes  to  show  that  we  got  'em  for 
you;  I  mean  Customers  with  a  big  "C", 
just  sittin'  out  there  seeing  Lucky  13 
and  waiting  for  our  Black  Cat  boys  to 
step  on  camera  and  tell  'em  to  go  buy 
your  product. 

Thirteen's  a  natural  down  here  in 
Georgia;  it's  the  MO  (let's  make  that 
"method  of  operation")  that  doesn't 
"offer"  or  "invite"  but  that  sells,  rings 
the  cash  register,  brings  in  the  moolah, 
the  long  green— or  what  do  you  want 
to  trade? 

Avery-Knodel  will  handle  your  TV 
order,  or  you  can  see  Katz  for  the 
same  kind  of  hard-hitting  radio  opera- 
tion. We'll  do  the  job  either  way  you 
say  and  drop  the  proceeds  into  the 
collective  bank  account. 

SOUTHEASTERN 
BROADCAST! HQ 
COMPANY 

MACON, GA. 


our  respects 

to  FREDERICK  ADOLPH  NILES 


ANY  weekday  morning  along  about  10:15, 
nearly  10  years  ago,  you  might  have  walked 
into  a  small  studio  at  WAAF  Chicago  and 
observed  a  dapper  young  man  sorting  out  discs 
for  his  record  program.  Or.  perhaps  later, 
caught  him  busily  preparing  copy  for  a  five- 
weekly  news  commentary  on  the  same  inde- 
pendent station. 

If  you  were  to  seek  him  out  today,  you 
would  head  for  a  reconverted  roller  rink  on 
Chicago's  West  Washington  Blvd.  where,  likely 
as  not,  he'd  be  on  the  set  of  the  new  Eddie 
Arnold  film  show  or  a  video  commercial. 

Fred  Niles  has  come  a  long  way  in  that 
span,  and  so  has  Kling  Studios  Inc.  as  a  pro- 
ducer and  distributor  of  tv  programs  and  com- 
mercial spots. 

Mr.  Niles  got  in  on  the  ground  floor  of 
television  at  Kling  because,  as  he  puts  it,  "I  felt 
television  would  be  the  No.  1  industry  and  that 
film  would  become  more  important  than  radio 
transcriptions."  In  a  reminiscent  mood,  he  ac- 
knowledges that  he  "gambled  on  film." 

The  gamble  has  proved  a  successful  one — 
both  for  Kling,  which  now  maintains  a  televi- 
sion and  motion  picture  division,  and  for  Mr. 
Niles,  who  is  vice  president  in  charge  of  these 
activities  (Kling  Film  Productions). 

Kling  is  unlike  any  film  company  of  its  kind 
in  the  country  and  has  enjoyed  steady  growth 
(in  terms  of  billings  and  facilities)  in  recent 
years.  Part  of  the  reason  for  its  success  is  its 
highly-regarded  diversification  policy. 

Another  is  Mr.  Niles'  own  diversified  back- 
ground and  his  shrewd-sure  appraisal  of  the 
film  field  in  which  Kling  competes  for  the  ad- 
vertiser's film  dollar.  More  and  more,  as  Kling 
has  emerged  as  a  name  to  be  contended  with 
in  Chicago  advertising  circles,  so  has  Mr.  Niles. 
His  own  background  comprises  elements  of 
theatre,  journalism,  newscasting,  information, 
education  (and  even  disc  jockey). 

A  native  of  Milwaukee,  where  he  was  born 
Sept.  13,  1918,  Frederick  Adolph  Niles  might 
have  followed  his  father's  banking  career.  His 
early  interests  were  news  and  drama,  even  at 
the  U.  of  Wisconsin,  although  he  majored  in 
psychology  and  speech.  A  "best  actor"  award 
as  a  senior  led  momentarily  to  a  dramatic  tour 
after  election  to  a  men's  drama  club — but  it 
didn't  deter  him  from  entering  the  radio  field 
after  his  graduation  with  a  BA  in  1940. 

Mr.  Niles  joined  WMAM  Marinette,  Wis.,  in 
the  late  '30's  writing  news  and  handling  com- 
mentary. He  later  became  associated  with 
KGLO  Mason  City  and  KVFD  Fort  Dodge, 
both  Iowa,  in  similar  capacities.  Early  in  1940 
he  was  appointed  news  editor  at  WAAF  Chi- 
cago, but  his  promising  career  was  nipped  by 
the  war. 

During  wartime  Army  service  he  was  re- 


sponsible for  instructing  and  training  service- 
men, applying  the  mechanics  of  indoctrination 
and  orientation.  His  duties  consisted  of  lecturer 
on  the  development  of  various  media  (radio 
films,  newspapers,  etc.).  He  was  stationed  ai 
Carlisle  Barracks,  Pa.,  and  at  Ft.  Sill,  Okla. 
where  he  also  wrote  and  edited  news. 

In  1946,  Mr.  Niles  returned  to  his  origina 
news  post  at  WAAF. 

For  a  spell,  with  television  starting  to  bios 
scm  commercially,  Mr.  Niles  thought  abou 
launching  his  own  package  program  company 
But  word  that  Kling  Studios  Inc.  was  consider 
ing  the  formation  of  a  separate  division  foi 
these  activities  led  him  to  contact  the  firm.  ■ 

He  set  up  the  division  and  went  on  to  super 
vise  the  production  of  commercial  spots  for  ; 
number  of  clients  including  Motorola  Inc. 
Elgin-American  Div.  of  Illinois  Watch  Cas. 
Co.,  Admiral  Corp.,  Standard  Oil  Co.  (of  Indi 
ana)  and  a  host  of  beer  and  soft  drink  accounts  i 
In  recent  years  Kling  has  expanded  its  produc  | 
tion  and  program  syndication  activities  to  ; 
point  where  television  now  accounts  for  per 
haps  75%  of  all  its  business.  (Within  the  pas 
year  its  overall  business,  including  that  of  it 
Hollywood  facilities,  has  risen  75%,  too.) 

Mr.  Niles  also  has  supervised  Kling's  physica 
expansion  in  Chicago  where  the  corporatio 
bought  a  mammoth  roller  rink  and  fashione  \ 
it  into  an  eye-catching  plant  with  complet 
factilities  and  personnel,  and  in  Hollywooc 
with  the  purchase  of  the  one-time  Charli 
Chaplin  movie  lot. 

He  still  feels  there  is  a  potential  for  th  I 
development  and  creation  of  daytime  stri  I 
shows  which  he  claims  can  be  shot  at  Kling  i  . 
Chicago  at  relatively  inexpensive  cost.  He  er 
visions  programs  filmed  in  cycles  (say,  fiv  I 
episodes  per  weekly  series)  and  tailored  fc 
small  and  non-interconnected  station  operator 

Under  Mr.  Niles,  Kling  has  already  produce 
and  syndicated  such  packages  as  Old  America) 
Barn  Dance,  Music  with  the  Hormel  Girls  an 
Boxing  from  Rainbo,  among  others. 

Mr.  Niles  tells  you  frankly  he  wants  to  maK 
Kling  the  largest  company  of  its  kind  in  tf; 
country.    He  seems  to  be  well  on  the  we  ! 
toward  this  ambition.  (One  example:  the  con] 
pany  recently  announced  it  was  going  into  tl 
full-length  motion  picture  field.  Another: 
plans  to  expand  its  other  offices  througho 
the  nation.    A  third:  emphasis  on  industrk 
sales  training  and  other  diversified  film  ser 
ices  with  which  Kling  salesmen  go  into  the  fiek 

Combining  interests  in  photograph  and  pair 
ing,  Mr.  Niles  lives  with  his  wife,  the  form 
lane  Turner  and  two  daughters — Stephan 
Jane,  6,  and  Deborah  Susan,  2 — in  suburb;  i 
Winnetka.  He  is  a  member  of  Alpha  T; 
Omega  fraternity. 
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and  we'll  tell  you  about 
Country  Music  in  Indiana 


Call  it  hill-billy  or  call  it  folk  music.   Call  it  country  music.  Call 
it  what  you  will.    Here  at  WFBM  (Radio  and  TV)  we  call  it 
excellent  for  producing  audiences.* 


This  is  Charley  Gore. 


These  are  Herb  and 
Kay  Adams. 


These  are  The  Rangers. 


Indiana  Hoedown, 

featuring  Gore,  Herb  &  Kay,  and  The  Rangers, 
is  on  WFBM-TV  from  10:30  to  11:00  every 
Monday  evening,  and  10:00  to  10:30 
Saturday  evening. 

The  Herb  &  Kay  Show 

is  on  WFBM-Radio  daily  at 

11:05-15  AM. 

The  Charley  Gore  Show 

with  The  Rangers,  is  on  WFBM-Radio 

daily  at  5:30-45  PM. 

Hoosier  Farm  Circle, 

Indiana's  oldest  farm  program,  features 
the  entire  group  for  a  half  hour  daily  on 
WFBM-Radio  at  12:30  PM. 

Participations  or  entire  sponsorships  are  available, 
subject  to  prior  sale.    Check  the 
Katz  Agency  or  the  stations. 

*Data  upon  request 


WFBM  AM&TV 

INDIANAPOLIS 

Represented  Nationally  by  the  Katz  Agency 


Affiliated  with  WEOA,  Evansville:  WFDF,  Flint;  WOOD  AM  &  TV,  Grand  Rapids 


Broadcasting 


Telecasting 
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For  the  right  start 


in  Color-TV 


you  need  this  RCA  Test  and 

Measuring  Equipment  "Package!" 


This  indispensable  package  represents  a  basic  "must"  for  a  satisfactory 
color  operation  — network,  film  or  live.  You  need  it  to  check  your  station 
performance,  maintain  your  broadcasting  standards,  assure  the  high- 
est quality. 

The  various  components  of  this  vital  "package"  are  pictured  below. 
Charts  at  the  right  show  how  these  units  are  used  with  relation  to  other 
station  equipment  as  a  means  of  providing  complete  testing  facilities  to 
meet  various  situations. 

RCA  engineers— the  acknowledged  pioneers  in  the  development  of 
compatible  color  television— have  spent  years  developing  this  test 
equipment  which  takes  the  guesswork  out  of  color  broadcasting. 
Already,  RCA  color  test  equipment  is  proving  itself  in  nearly  100  sta- 
tions, assuring  compliance  with  FCC  standards  of  quality. 

The  "package"  represents  the  minimum  requirements  for  your  station. 
For  peak  station  performance  each  of  these  items  should  be  included. 
In  many  stations  the  duplication  of  certain  of  the  items  will  be  desirable. 

For  experienced  assistance  in  planning  the  installation  of  this  equip- 
ment to  meet  your  individual  requirements,  call  on  your  RCA  Broadcast 
Sales  Representative.  Or  write  RCA  Engineering  Products  Division, 
Camden,  N.  J. 


The  6  functions 
shown  here  repre- 
sent the  testing 
facilities  required 
to  attain  and 
maintain  the 
highest  standards 
in  color  operation 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 

RADIO  CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DIVISION 


CAMDEN,  N.J. 


You  mil  need 
all  of  these 
5  instruments 
for  color  test  and\ 
measurement... 


LINEARITY  CHECKER 

W  A-7B 


COLOR  SIGNAL  ANALYZER 

WA-6  A 


Linearity  Checker  and 
Oscilloscope  test  for 
differential  gain. 


©Integrated  Test  Equip- 
ment System  for  color 
^Ofdcasong.  This  in- 
cludes all  situations  de- 
picted above. 


BURST-CONTROLLED 
OSCILLATOR 


WA-4A 


o  $  #  $  $ 
3    $    $    $  $ 


GRATING  AND 
DOT  GENERATOR 


WA-3B 


» 


COLOR  BAR  GENERATOR 

WA-1D 


biq  froq 
biq  pond 

A  combination  you  can't  beat ...  the  booming 
voice  of  an  established  VHF  station  with  max- 
imum power,  1049  foot  tower  and  CBS,  ABC 
and  Dumont  programs  in  a  pond  that  not  only 
includes  America's  25th  metropolitan  market 
but  the  entire  eastern  half  of  Virginia  (including 
Richmond)  and  all  of  northeastern  North  Car- 
olina. Buy  the  granddaddy  of  them  all  -  then 
watch  your  sales  curve  climb. 


I® 


channel  3 
NORFOLK 


REPRESENTED  BY  EDWARD  PETRY  &  CO-  INC, 


DORIS  A.  WATERS 

on  all  accounts 

OF  DORIS  'A.  WATERS,  a  transplanted  South- 
erner now  media  director  and  timebuyer  for 
Walter  McCreery  Inc.,  Beverly  Hills,  Mr.  Mc- 
Creery  observes.  "Here  is  a  girl  who  came  into 
the  agency  business  untrained  and  inexperi- 
enced and  who  learned  the  business  from  the 
ground  up.  She  started  eight  years  ago  as  a 
typist,  doing  general  office  work,  and  now  is 
our  media  director.  She  is  an  excellent  ex- 
ample of  the  opportunities  which  are  open  to 
fine  young  women  like  Miss  Waters  in  the 
advertising  field.*' 

Born  in  New  Orleans  and  educated  in  that 
city's  public  school  system.  Miss  Waters  started 
her  business  career  in  1943,  when  she  joined 
the  Federal  Reserve  Bank  of  that  city.  In 
1946,  she  became  a  secretary  with  the  Higgins 
Industries. 

The  following  year  she  decided  to  see  what 
California's  sunny  slopes  had  to  offer.  She  re- 
signed and  was  interviewed  by  Smith.  Bull  & 
McCreery.  predecessor  of  the  present  agency, 
the  day  after  she  arrived.  The  following  day, 
she  started  her  agency  career. 

When  Smith.  Bull  &  McCreery  was  dis- 
solved in  October  1949,  she  was  engaged  in 
promotional  work.  She  elected  to  remain  with 
Mr.  McCreery  and  two  years  later  joined  the 
media  department.  The  petite  and  capable 
Miss  Waters  assumed  her  present  duties  last 
November. 

The  McCreery  agency  has  a  number  of 
amusement  field  clients,  including  The  Ice  Fol- 
lies (radio-tv  advertising  in  Los  Angeles  and 
several  other  areas)  and  the  Los  Angeles  Amer- 
ican Legion  Council  (annual  July  Fourth  fire- 
works show).  For  those,  as  well  as  other  Mc- 
Creery clients,  Miss  Waters  finds  a  combina- 
tion of  radio  and  tv  works  best.  While  tv 
has  grent  impact,  it  is  her  observation  that 
radio  spot  announcement  saturation  campaigns 
produce  the  best  results  for  such  clients. 

With  certain  reservations,  she  feels  disc 
m.c.'s  with  loyal  followings  are  important  in 
advertising  campaigns.  Her  main  reservation 
lies  in  the  practice  among  some  of  overloading 
their  programs  with  commercials.  This.  Mis;- 
Waters  believes,  causes  her  clients'  advertising 
to  lose  its  effectiveness  and  her  choice  of  sta- 
tions and  personalities  is  determined,  in  large 
part,  by  whether  they  use  discretion  in  not  ac 
cepting  too  much  business. 

Besides  a  "fair"  game  of  tennis  and  bowling 
(averaging  125  a  game),  Miss  Waters  finds  re- 
laxation in  her  spare  time  by  reading  approxi 
mately  three  books  a  week. 
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+  +  +  +  nation  s 
most  oittstcuvtluvcfy 


Jack  Jackson,  Director  of  Agriculture  for  KCMO  adds 
another  laurel  to  his  impressive  list  of  achievements. 
The  American  Farm  Bureau  Federation  has  named 
Jack  as  the  nation's  "Radio  Farm  Editor  doing  the 
most  outstanding  work  in  interpreting  agriculture  to 
the  American  public  in  1954  ..." 


Intelligent  handling  of  his  responsibilities  as  KCMO's  Director  of  Agriculture 
has  brought  Jack  ...  and  the  station  .  .  .  national  recognition.  And  many 
important  sponsors  recognize  that  this  exceptional  quality  in  KCMO's  farm 
broadcasting  and  telecasting  under  Jack's  direction,  is  an  important  part  of 
their  selling  plans. 

To  reach  more  of  rural  Mid-America  with  the  greatest  impact,  let  an  expert  in 
the  field  tell  your  sales  story  via  KCMO-Radio  and  KCMO-Television.  Call  today 
for  further  information. 


TV-Channel  5 
Radio-810  kc. 


Affiliated  with  Meredith  Publishing  Company— Publishers  of  Better  Homes  and  Gardens. ..and  Successful  Farming 

KCMO  Broadcasting  Co.,  125  E.  31st  St.,  Kansas  City,  Mo. — The  Katz  Agency,  Rep. 
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Dan  Daniel 
Star  of  "Star  Studio" 

12:00  to  1:00  PM  Monday-Friday 

V 


Stars  Sell  on 
Alabama's 


greatest  TV  station 


Mid-day  movies  attract  a  large  audi- 
ence of  people  who  have  finished  the 
morning  chores  and  are  ready  to 
relax.  Dan  Daniel,  host  for  the 
show,  has  a  casual,  friendly  manner 
that  keeps  viewers  looking  and  lis- 
tening. Consistently  high  quality 
films  and  well-known  movie  stars 
shown  on  "Star  Studio"  assure  audi- 
ences that  tune  in  every  weekday. 

You  can  SELL 

Your  Products 
to  Alabama  folks 

If  you  TELL 

them  on  programs 
they  enjoy  seeing 

Represented  by 

BL  AIR-TV 


—  —IN  PUBLIC  INTEREST 

Music  for  Youth 

WGMS  Washington,  in  collaboration  with  the 
District  of  Columbia  Board  of  Education,  is 
airing  two  series  of  music  courses  which  have 
been  adopted  as  part  of  the  regular  curriculum 
in  the  local  elementary  schools,  the  station  re- 
ports. Series  "A,"  A  Musical  Party,  is  aimed  at 
children  from  kindergarten  through  the  third 
grades.  Exploring  Music,  series  "B,"  is  designed 
to  be  of  interest  to  fourth,  fifth  and  sixth 
graders.  Each  series  is  to  be  broadcast  twice 
weekly  locally  and  plans  are  being  considered 
to  make  the  programs  available  to  stations  in 
other  cities.  The  programs  are  15  minutes  in 
length. 

$175,900  for  UCP 

WAAM  (TV)  Baltimore  collected  $175,900 
for  United  Cerebral  Palsy  during  its  18-hour 
"Celebrity  Parade  for  Cerebral  Palsy."  The 
total  is  25%  higher  than  that  reached  during 
the  station's  telethon  the  previous  year,  the 
station  reported. 

Penny  Parade 

AS  A  GESTURE  of  American  friendship  to- 
ward the  people  of  Italy,  WHOD  Pittsburgh, 
through  Tony  Ortale  and  Nat  Calabro  of  the 
station's  Italian  Hour,  collected  16,892  pen- 
nies to  buy  an  Italian  flag  to  be  presented  to  the 
mayor  of  Trieste,  part  of  which  has  been  re- 
turned to  Italy  by  international  agreement.  The 
money,  collected  from  Italian-American  Pitts- 
burghers,  not  only  paid  for  the  flag  but  left 
enough  over  so  that  candy  could  be  purchased 
for  orphaned  Trieste  children. 

$30,000  for  Food 

OVER  $30,000  has  been  pledged  by  listeners 
of  ABC's  Breakfast  Club  to  the  CARE  over- 
seas food-package  program.  Don  McNeill,  pro- 
gram host,  made  an  appeal  for  the  fund  on 
the  show  which  is  on  both  radio  and  tv. 

'McGees'  for  Easter  Seals 

A  SPECIAL  Fibber  McGee  and  Molly  program 
has  been  tape-recorded  in  Hollywood  by  NBC 
Radio  personalities  Jim  and  Marian  Jordan 
for  release  shortly  to  all  radio  stations  and 
featuring  a  plea  to  support  the  forthcoming 
Easter  Seal  campaign,  conducted  annually  by 
the  National  Society  for  Crippled  Children  and 
Adults.  The  program  was  written  by  Phil 
Leslie  and  produced  by  Max  Hutto,  with  Bill 
Thompson  ("Old  Timer")  and  Arthur  Q. 
Bryan  in  the  cast. 

'Benefit  for  Polio' 

WCOJ  Coatesville,  Pa.,  through  a  "Benefit  for 
Polio"  run  in  a  local  auditorium,  raised  $800 
for  the  fight  against  the  disease.  Additional 
funds  were  raised  by  requesting  pledges  for  the 
drive  from  listeners  who  called  in  during  the 
broadcast  day  requesting  dedications. 

Sixty  Prompt  Volunteers 

HALF  AN  HOUR  after  WNEB  Worcester, 
Mass.,  broadcast  an  appeal  for  emergency  blood 
donors,  on  behalf  of  the  Worcester  City  Hos- 
pital, 60  people  appeared  at  the  hospital  ready 
to  donate,  the  station  reports. 

March  in  Muncie 

WLBC-AM-TV  Muncie,  Ind.,  simulcast  a  six- 
hour  Sertoma  Club  auction  which  netted  $8,- 
700  for  the  local  March  of  Dimes  drive.  Two 
hundred  auction  items  were  donated. 


CITATION  for  their  part  in  raising  a  year's 
supply  of  food,  other  merchandise  and 
gifts,  and  $2,000  in  contributions  for  the 
60  boys  at  Missouri's  Boys'  Town  is  pre- 
sented to  John  Bayer  (r),  manager  of  the 
St.  Louis  Sales  Div.  of  Magic  Chef,  and 
Phil  Stevens  of  KMOX  St.  Louis,  by  Mary 
Glastris,  executive  secretary  of  Boys'  Town. 
The  pre-Christmas  party  was  staged  Dec. 
18  at  Magic  Chef's  showrooms  in  St.  Louis 
[B#T,  Dec.  27,  19541. 


Pooled  Talent  in  Worcester 

WTAG,  WNEB,  WAAB,  WORC  and  WWOR- 
TV,  all  Worcester,  Mass.,  are  pooling  their 
talent  for  daily  shifts  in  a  downtown  March 
of  Dimes  booth  where  they  play  records  and 
take  contributions. 

WBEX  Aids  Stranded  Family 

WBEX  Chillicothe.  Ohio,  went  to  bat  for  a 
stranded  family  of  six  children  and  their 
mother,  all  hospitalized  in  Chillicothe  in  a 
traffic  accident  which  resulted  in  the  death  of 
another  child  and  the  children's  father,  and 
collected  over  $2,100  in  cash  plus  use  of  a 
car,  volunteer  drivers,  and  donations  of  gas  and 
oil  to  get  them  back  to  their  home  in  Michigan. 

Charity  Benefits  From  Competition 

WHHH  Warren,  Ohio,  disc  jockeys  John 
Peterson  and  Bill  Burford  are  engaged  in  a 
contest  to  see  which  one  can  raise  the  most 
money  for  the  polio  campaign.  The  friendly 
competition  is  to  be  climaxed  by  a  "Polio 
Ball"  at  which  the  winner  will  auction  off  the 
loser  as  a  "slave"  for  a  morning. 

Another  Phase  of  Polio  Drive 

COLLECTION  BOXES  have  been  placed  al 
all  Cincinnati  bowling  alleys,  under  the  auspices 
of  WKRC-TV  there  and  the  local  Bowling  Pro-  j 
prietors  Assn.,  to  help  raise  money  for  the 
campaign  against  polio.  For  one  week  bowler' 
"bowl  for  polio."  Station  talent  paid  $1  foi 
each  pin  left  standing  during  a  special  promo 
tion  boosting  the  bowling  drive. 

Housing  Problems  Highlighted 

WOOD-TV  Grand  Rapids,  Mich.,  in  coopera 
tion  with  local  civic  and  municipal  organiza 
tions,  presented  a  filmed  series  on  housing  con 
ditions  in  Grand  Rapids  which  resulted  in  £ 
number  of  sub-standard  dwellings  being  con 
demned  by  the  health  department  and  revision' 
in  the  city's  housing  ordinance — a  series  o 
laws,  according  to  the  station,  which  had  no 
seen  revision  since  1922.  Grand  Rapids  ch\ 
manager  gave  the  station  direct  credit  for  in 
stigating  the  movement  for  housing  reform. 
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WSAZ-TV  by 


3°1 


in  Hooper  Night-time  Average 


Average  74%  share  of  the  HUNTINGTON-CHARLESTON  television 
audience,  Sunday  through  Saturday,  6:00  PM-12:00  Midnight,  ac- 
cording to  measurement  by  C.  E.  HOOPER,  INC.  ,  October  1954. 

HOOPER  TELEVISION  AUDIENCE  INDEX 

SHARE  OF  TELEVISION  AUDIENCE  OCTOBER  1954 


TIME 

TV  SETS 
IN  USE 

WSAZ-TV 

STATION 
B 

STATION 
C 

MON.  THRU  FRI. 
7:00  A.M.-12:00  Noon 

17 

71 

50* 

MON.  THRU  FRI. 
12:00  Noon-5:00  P.M. 

17 

53 

47 

SUNDAY 
12:00  Noon-6:00  P.M. 

37 

78 

22 

SATURDAY 
7.00  A.M.-6:00  P.M. 

21 

70* 

30* 

MON.  THRU  FRI.  EVE. 
5:00  P.M. -6:30  P.M. 

33 

73 

27 

1* 

SUN.-SAT.  EVE. 
6:30  P.M.-10:30  P.M. 

56 

71 

27 

2* 

SUN.-SAT.  EVE. 

10:30  P.M.-12:00  Midnight 

22 

82 

23* 

1 

time 

TV  SETS 
IN  USE 

WSAZ-TV 

STATION 
B 

STATION 
C 

SUNDAY 

47 

67 

33* 

2* 

MONDAY 

45 

73 

28* 

1* 

TUESDAY 

44 

75 

23* 

2* 

WEDNESDAY 

46 

76 

25* 

1* 

THURSDAY 

46 

80 

19* 

1* 

FRIDAY 

47 

74 

26 

1* 

SATURDAY 

47 

70 

28 

2* 

SUN.  THRU  SAT. 

46 

74 

26* 

1* 

"Share  of  Television  Audience"  repre- 
sents the  proportion  of  the  total  televi- 
sion audience  looking  at  a  particular 
station.  Base  for  "TV  Sets-in-Use"  is  total 
TV-owning  homes. 


*The  above  measurements  ore  ad- 
justed to  compensate  for  the  fact 
that  the  noted  Television  Stations 
were  not  broadcasting  all  hours  dur- 
ing day-part. 


Huntington-Charleston, 
West  Virginia 


CHANNEL  THREE 
1253'  Antenna  Height 

Basic  NBC  Network 


Also  affiliated  with  Radio  Stations  WSAZ,  Huntington 
WGKV,  Charleston 
Lawrence  H.  Rogers,  Vice  President  and 
General  Manager,  WSAZ,  Inc. 


Represented  nationally  by 

KATZ 


T    E    L    E  V 


S    I    O  N 


Put  this  big-time  radio  show  to  work 
for  you  now!  Think  of  the  merchandise 
you'll  move,  the  money  you'll  make! 
The  best  spots  in  radio  go  the  fastest, 


*  You  get 
^You  get  the 


■ 

so  call  your  local  station  today! 

IF  YOUR  STATION  HASN'T  GOT 
CANTOR,  TELL  THE  MANAGER  TO 
GET  IN  TOUCH  WITH  ZIV  QUICKLY! 


COMEDY  SHOW 
ever  offered  to 
local  sponsors! 


I0mf 


MR.  STATION 
OPERATOR! 

Don't  be  caught  without  this 
BIG-DEMAND  SHOW.  With  it, 
you'll  be  selling  people  you've 
never  sold  before  .  .  .  you'll  be 
pulling  more  business  from 
your  regular  advertisers  .  .  . 
you'll  be  taking  over  your  com- 
petition's best  customers! 
6  1  -minute  spots  every 
half-hour  for  single  or 
participating  sponsors! 


1 


YOUR  MARKET  MAY 
BE  CLOSING  SOON. 
MAKE  SURE  YOU'RE 
"THE  STATION  WITH 
CANTOR".  ACT  FAST  L 
WIRE,  PHONE  OR  / 
WRITE,  BUT  / 
DO  IT  NOW!  / 


ZIV'S  ANSWER  TO  LOCAL  RADIO'S  BIG 
NEED  FOR  BOLD,  NEW  PROGRAMS! 


H04D  . 


OHIO 


North  Carolina  Is  America's 
Biggest  Buyer  Of  Fertilizer 

North  Carolina  farmers  purchase  more  fertilizer  than  farm- 
ers in  any  other  state.  And  as  a  result  North  Carolina  farmers 
rank  4th  in  the  nation  in  receipts  from  farm  crops.  That's 
just  one  reason  why  North  Carolina  rates  more  firsts  in  rec- 
ognized market  surveys  than  any  other  Southern  state. 

Selling  this  rich,  growing  state  is  no  mystery.  More 
North  Carolinians  listen  to  WPTF  than  to  any  other  station. 


NBC  Affiliate  for  RALEIGH-DURHAM  and  Eastern  North  Carolina 

NORTH  CAROLINA'S  NUMBER   ONE  SALESMAN  50/000  wc 

IN   THE   SOUTH  S   NUMBER   ONE   STATE  680  « 

FREE  &  PETERS 

JR.  H.  MASON,  General  Manager       .        GUS  YOUNGSTEADT,  Sales  Manager      National  Representative 


WPTF 
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INDUSTRY'S  TOUGHEST  PROBE 
SET  BY  MAGNUSON  COMMITTEE 


Democrat-controlled  Senate  Commerce  Committee  releases  the  Plot- 
kin  report  calling  for  radical  network  restrictions  and  reduction  of 
multiple  ownerships.  Sen.  Magnuson  sends  the  report  to  FCC  and 
Justice  Dept.  and  gives  the  agencies  30  days  to  tell  what  they  plan 
to  do  about  the  recommendations,  to  be  aired  in  public  hearings. 


THE  toughest  investigation  of  broadcasting  in 
21  years  was  officially  begun  last  week  by  the 
Democrat-controlled  Senate  Interstate  &  Foreign 
Commerce  Committee. 

The  scope  and  seriousness  of  the  investiga- 
tion became  evident  when  the  committee's 
chairman,  Warren  G.  Magnuson  (D-Wash.): 
-  •  Released  the  Plotkin  Memorandum  (see 
text  page  39),  which  recommends,  among 
other  drastic  measures,  radical  restrictions  on 
networks  and  a  reduction  in  multiple  station 
ownership  limits.  (Principal  points  of  the 
memorandum,  which  was  prepared  by  Harry 
M.  Plotkin,  Democratic  counsel  to  the  com- 
mittee, were  reported  in  B»T  Jan.  24.) 

•  Sent  the  Plotkin  Memorandum  to  the  FCC 
and  Dept.  of  Justice  for  action.  Sen.  Magnuson 
gave  the  two  agencies  30  days  to  tell  the 
Commerce  Committee  what  they  intend  to  do 
about  putting  Mr.  Plotkin's  suggestions  into 
effect.  He  also  asked  the  FCC  to  make  a  con- 
tinuing investigation  of  the  Plotkin  recom- 
mendations, with  a  final  report  due  within 
six  months  and  with  interim  progress  reports  to 
be  delivered  at  60-day  intervals. 

•  Set  public  hearings  for  FCC  and  Justice 
Dept.  testimony.  These  will  be  held  soon  after 
the  first  reports  from  those  agencies  are  de- 
livered to  the  committee. 

•  Appointed  the  author  of  the  Communica- 
tions Act  of  1934  to  recommend  amendments 
to  it.  Sen.  Magnuson  announced  that  Clarence 


C.  Dill,  onetime  Democratic  senator  from 
Washington  (1923-35),  who  wrote  the  present 
act  and  was  co-author  of  the  1927  act  that 
created  the  old  Federal  Radio  Commission, 
would  study  the  Plotkin  Memorandum  with  a 
view  toward  suggesting  legislation,  if  needed,  to 
implement  its  proposals. 

•  Announced  that  the  committee  had  ear- 
marked $75,000  for  its  broadcasting  probe.  The 
money  will  be  spent  to  hire  a  special  staff  of 
"highly  trained  professional  people,"  he  said. 

•  Said  the  committee  expects  to  turn  up  some 
"abuses"  by  the  Executive  Branch  in  what  he 
has  described  as  interference  in  the  activities 
of  the  FCC  and  other  "arms  of  the  Congress," 
and  if  necessary,  he  will  call  in  officials  of  the 
Executive  Branch  to  testify  before  the  com- 
mittee. Sen.  Magnuson  in  asking  $200,000  for 
the  committee's  investigative  work  had  charged 
"wirepulling  and  political  favoritism"  by  the 
Executive  among  agencies  under  the  commit- 
tee's jurisdiction  [At  Deadline,  Jan.  31]. 

•  Hinted  that  any  other  investigation  dupli- 
cating the  Commerce  Committee's  work  may 
run  into  trouble  getting  funds  for  it  approved 
by  the  Senate  Rules  Committee.  Chairman 
Harley  M.  Kilgore  of  the  Senate  Judiciary  Com- 
mittee has  proposed  an  investigation  by  that 
group's  Anti-monopoly  Subcommittee  into 
"monopolistic  practices"  in  communications. 

•  Said  the  committee  also  would  look  into 
reports  that  the  military  wants  additional  spec- 
trum space  around  the  lower  (chs.  2-6)  vhf 


band  [B»T,  Jan.  17].  Members  of  the  Cabinet- 
level  committee  headed  by  Defense  Mobilizer 
Arthur  Flemming  might  be  asked  to  testify  be- 
fore the  Commerce  Committee,  he  said. 

The  Plotkin  proposals  on  network  tv  promptly 
were  labeled  "mistaken,  impractical  and  un- 
wise" by  CBS  Inc.  (see  text  page  33).  Other 
networks  had  no  immediate  comment. 

Sen.  Magnuson  released  the  Plotkin  Memo- 
randum in  conjunction  with  a  news  conference 
Wednesday  morning,  with  Mr.  Plotkin  also  on 
hand  for  questions.  The  senator  said  at  least 
half  of  the  committee's  $200,000  investigating 
funds  will  go  into  probes  of  communications, 
with  about  $75,000  channeled  into  the  tv  net- 
work and  uhf-vhf  undertaking.  In  his  budget 
request  he  had  specified  only  some  $60,000  for 
this  purpose,  listing  such  personnel  as  counsel, 
rate  and  technical  consultants,  an  analyst  and 
clerical  help. 

This  staff  would  be  in  addition  to  Nicholas 
Zapple,  the  committee's  professional  communi- 
cations counsel,  who  has  been  coordinating  a 
preliminary  investigation  begun  last  summer 
under  the  committee  chairmanship  of  Sen.  John 
W.  Bricker  (R-Ohio). 

Regarding  counsel  for  the  enlarged  investiga- 
tion, Sen.  Magnuson  said  he  had  "nobody  in 
mind"  now  for  the  job  but  would  name  special 
counsel  within  a  fortnight.  The  committee's 
ranking  minority  member,  Sen.  Bricker,  pre- 
sumably also  would  name  an  opposite  number. 

Former  Sen.  Dill,  now  70,  said  later  in  the 
day  that  he  has  not  fully  made  up  his  mind  to 
take  the  consulting  job,  since  he  has  other 
interests  he  must  look  after  as  an  attorney 
and  is  not  sure  of  how  much  time  he  can 
spend  in  the  Nation's  Capital. 

Sen.  Magnuson  said  a  report  by  Robert  F. 
Jones,  appointed  last  summer  to  head  the  probe 
by  Sen.  Bricker,  was  to  be  released  along  with 
the  Plotkin  paper  but  was  not  printed  in  time. 

He  said  the  Jones  report,  expected  to  be  re- 
leased this  week,  will  carry  the  same  mandate 
as  Mr.  Plotkin's  regarding  replies  from  the 
FCC  or  other  agencies — in  accordance  with  an 
understanding  between  himself  and  Sen.  Bricker. 

Neither  of  the  two  reports  have  yet  been 
under  consideration  by  the  committee  member- 


WHAT  SENATE'S  MAGNUSON  SAYS  HE  WILL  INVESTIGATE 


1.  Uhf  troubles  2.  Network  power  plays     3.  Station  ownership  4.  Military  spectrum  use 


Broadcasting 


Telecasting 
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ship.  Sen.  Magnuson,  in  transmitting  the  Plot- 
kin  paper  to  members,  described  it  as  "pro- 
vocative" and  "an  excellent  basis  for  further 
study"  (see  text  page  42).  Mr.  Plotkin's  tenure 
as  committee  counsel  ended  last  Monday. 

Sen.  Magnuson  said  that,  although  Mr.  Plot- 
kin's  document  has  not  been  seen  nor  approved 
by  the  committee  membership,  he  is  asking  the 
FCC  and  the  Justice  Dept.  to  respond  as  if  it 
were  a  full-fledged  Senate  "report." 

Regarding  one  proposal  made  by  Mr.  Plotkin 
— suggesting  legislation  to  promote  the  manu- 
facture of  uhf-equipped  sets  by  removing  the 
present  10%  excise  tax  on  all-channel  sets  or 
giving  certain  tax  relief  to  makers  of  only  all- 
channel  tv  sets — Sen.  Magnuson  said  he  would 
leave  that  to  the  discretion  of  former  Sen.  Dill. 

Omits  Subscription  Tv 

Mr.  Plotkin  made  one  point  clear  during  the 
conference — why  he  omitted  discussion  of  sub- 
scription television  in  his  report  as  a  possible 
remedy  for  uhf  ills.  Pay-as-you-see  television 
is  a  long  way  from  maturity,  he  said,  while  his 
memorandum  deals  with  only  the  more  im- 
mediate measures.    He  said  any  formidably 


MR.  DILL  MR.  ZAPPLE 


advanced  system  of  subscription  tv  is  "five  or 
ten  years"  away. 

Sen.  Magnuson,  asked  whether  he  thought 
the  investigation  would  conflict  with  Sen.  Kil- 
gore's  proposed  monopoly  probe,  replied  that  he 
had  discussed  the  matter  with  the  West  Virgin- 
ian and  that  Sen.  Kilgore  was  concerned  with 
the  "purely  legalistic  monopoly  features"  of 
communications.  He  said  he  did  not  feel  the 
Senate  Rules  Committee,  which  approves  funds 
for  such  work  by  Senate  committees,  would 
approve  money  for  a  duplication  of  work  by  the 
committees. 

The  Kilgore  probe,  he  said,  would  be  con- 
cerned not  only  with  network  aspects  of  monop- 
oly, but  also  monopoly  in  ownership  of  radio 
and  tv  stations. 
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MORE  than  two  dozen  congressmen,  including 
the  chairman  of  the  Senate  Commerce  Commit- 
tee, have  personal  stakes  in  radio  and  television, 
either  through  their  own  station  ownership  in- 
terests or  those  of  members  of  their  families,  a 
B*T  check  of  FCC  records  reveals. 

The  holdings  range  from  small  stockholdings 
to  sole  ownership  of  radio  and  tv  operations. 
Two  senators  are  board  members  of  educa- 
tional stations. 

The  B»T  survey  shows  the  following  (network 
affiliations,  where  they  exist,  are  listed): 

Sen.  Clinton  P.  Anderson  (D-N.M.),  Albu- 
querque— owns  62  Vz  sh.  of  the  outstanding 
1,188  common  stock  in  KGGM-AM-TV  Al- 
buquerque. 

KGGM:  CBS;  KGGM-TV:  CBS. 

Sen.  John  W.  Bricker  (R-Ohio),  Columbus, 
former  chairman  of  Senate  Commerce  Com- 
mittee (83rd  Congress) — member  of  board  of 
trustees,  Ohio  State  U.,  licensee  of  WOSU-AM- 
FM-TV  Columbus,  educational  outlets. 

Sen.  Lyndon  B.  Johnson  (D-Tex.),  Johnson 
City,  Senate  majority  leader — his  wife  Claudia 
T.  (Lady  Bird)  Johnson  is  president  and  owns 
500  of  535  sh.  Class  A  common  in  KTBC-AM- 
TV  Austin  and  KANG-TV  Waco. 

KTBC:  CBS;  KTBC-TV:  ABC,  CBS,  NBC, 
DuM;  KANG-TV:  ABC,  DuM. 

Sen.  Olin  D.  Johnston  (D-S.C),  Spartanburg 
— his  wife  Gladys  A.  Johnston  owns  10%  of 
WAGS  Bishopville. 

Sen.  Robert  S.  Kerr  (D-Okia.),  Oklahoma 
City — vice  president,  owns  188.791  sh.  of 
1,400  Class  A  voting  stock  of  KVOO-TV  Tulsa; 
president,  owns  50,611  sh.  of  100,000  common 
in  WEEK-AM-TV  Peoria,  111.  Grayce  B.  Kerr 
(wife)  owns  11,488  sh.  in  WEEK-AM-TV. 
T.  M.  Kerr  (brother)  owns  11,141  and  his  wife 
Geraldine  H.  Kerr  owns  3,235  in  WEEK-AM- 
TV.  Aubrey  M.  Kerr  (brother),  Ada,  Okla., 
owns  96  or  435  voting  shares  in  KIHN  Hugo, 
Okla. 

KVOO-TV:  NBC;  WEEK:  NBC;  WEEK- 
TV:  CBS,  NBC. 

Sen.  William  F.  Knowland  (R-Calif.),  Pied- 
mont, Senate  minority  leader — holds  400  sh. 
of  1,800  common  in  KLX-AM-FM  Oakland  as 
voting  trustee.  Sen.  Knowland,  J.  R.  Knowland 
(father)  and  J.  R.  Knowland  Jr.  (brother)  are 
voting  trustees  for  1,800  sh  common  in  KLX- 
AM-FM,  owned  by  the  family. 

Sen.  Warren  G.  Magnuson  (D-Wash.),  Seat- 
tle, chairman  of  Senate  Commerce  Committee 
—owns  3,168  sh.  of  97,698  common  in  KIRO- 
AM-FM  Seattle. 

K1RO:  CBS. 

Sen.  Patrick  V.  McNamara  (D-Mich.),  De- 
troit— member  of  Detroit  Board  of  Education, 
operator  of  WDET  (FM)  Detroit,  educational 
outlet. 

Sen.  Joseph  C.  O'Mahoney  (D-Wyo.),  Chey- 
enne— his  wife  Agnes  V.  O'Mahoney  owns  15 
of  3,051  sh.  common  in  Cheyenne  Newspapers 
Inc.,  which  in  turn  owns  1,650  of  4,250  sh. 
common  in  KFBC-AM-TV  Cheyenne  and 
KSTF-TV  Scottsbluff,  Neb. 

KFBC:  ABC;  KFBC-TV:  ABC,  CBS,  NBC, 
DuM. 

Sen.  W.  Kerr  Scott  (D-N.C),  Haw  River— 
his  brother  Ralph  H.  Scott  is  vice  president  and 
owns  40  of  473  sh.  common  in  WBBB  Bur- 
lington, N.  C. 

WBBB:  MBS. 

Sen.  John  J.  Sparkman  (D-Ala.),  Huntsville — 
his  wife  Ivo  H.  Sparkman  owns  49%  of  WCRL 
Oneonta  and  WAVU  Albertsville. 

Rep.  Alvin  M.  Bentley  (R-Mich.),  Owosso — ■ 


owns  300  of  900  sh.  common  in  WKNX-AM- 
TV  Saginaw. 

WKNX-TV:  ABC,  CBS. 

Rep.  Alvin  R.  Bush  (R-Pa.),  Muncy — owns 
400  of  7,500  sh.  common  in  WWPA  Williams- 
port. 

WWPA:  CBS. 

Rep.  Joel  T.  Broyhill  (R-Va.),  Arlington— his 
father  M.  T.  Broyhill  is  principal  in  M.  T. 
Broyhill  &  Sons,  real  estate  firm  which  owns 
5  of  484  sh.  common  in  WFTR  Front  Royal. 

Rep.  Harris  Ellsworth  (R-Ore.),  Roseburg — 
secretary,  director  and  owns  125  of  500  sh. 
common  in  KRNR  Roseburg. 

KRNR:  CBS. 

Rep.  Lawrence  H.  Fountain  (D-N.C),  Tar- 
boro — is  secretary-treasurer  and  director  and 
owns  80  of  300  sh.  common  in  WCPS  Tar- 
boro.  V.  E.  Fountain  Sr.  (brother)  owns  200 
of  1,000  sh.  common  in  WBIA  Augusta,  Ga. 

Rep.  Porter  R.  Hardy  Jr.  (D-Va.),  Church- 
land — holds  150  of  8,107  sh.  Class  B  common 
in  a  voting  trust  of  1 1  voting  trustees  in  WAVY 
Portsmouth;  owns  150  of  8,107  sh.  Class  B 
common  voting  in  WAVY;  owns  150  of  8,107 
sh.  Class  A  common  non-voting  in  WAVY. 

WAVY:  NBC. 

Rep.  Richard  W.  Hoffman  (R-Ill.),  Riverside 
— president,  treasurer  and  general  manager  and 
owns  302  of  400  sh.  common  in  WHFC-AM- 
TV  and  WEHS  (FM)  Chicago.  Rose  M. 
Hoffman  (sister)  is  secretary  of  stations  and- 
owns  98  of  400  sh. 

Rep.  Chet  Holifield  (D-Calif),  Montebello— 
with  his  wife  Vernice  Holifield  jointly  owns  10 
of  525  sh.  Class  A  preferred  voting  stock  of 
KXLA  Pasadena. 

Rep.  Paul  C.  Jones  (D-Mo.),  Kennett — presi- 
dent, general  manager  and  owns  100  of  490  sh. 
common  in  KBOA  Kennett.  Paul  C.  Jones  Jr. 
(son)  owns  28  of  490,  Mrs.  Joe  D.  (Betty 
Anne)  Cash  and  Mrs.  Tom  B.  (Nell)  Mobley 
(daughters)  each  own  25  of  490. 

Rep.  Harold  O.  Lovre  (R-S.D.),  Watertown— 
holds  454  in  voting  trust  of  25,536  sh.  common 
of  the  total  50,000  sh.  in  KWAT  Watertown. 

KWAT:  MBS. 

Rep.  Lee  Metcalf  (D-Mont.),  Helena— vice 
president  and  owns  50  of  709  sh.  common  in 
KCAP  Helena. 

KCAP:  MBS. 

Rep.  Leo  W.  O'Brien  (D-N.Y.),  Albany— di- 
rector (no  stockholdings)  in  WROW-AM-TV 
Albany  (see  also  Rep.  Dean  P.  Taylor). 

WROW:  ABC;  WROW-TV:  ABC,  CBS, 
DuM. 

Rep.  Alvin  E.  O  Konski  (R-Wis.),  Wausau— 
owner  and  general  manager  of  WOSA  Wausau 
and  WLIN  (FM)  Merrill. 

WOSA:  MBS. 

Rep.  Albert  Rains  (D-Ala.),  Gadsden — vice 
president,  director  and  owns  36  of  120  sh. 
common  in  WGSU  Guntersville. 

Rep.  Dean  P.  Taylor  (R-N.Y.),  Troy— board 
chairman  and  owns  252  of  3,197  sh.  common 
in  WROW-AM-TV  Albany  (see  also  Rep.  Leo 
W.  O'Brien). 

Rep.  William  M.  Tuck  (D-Va.),  South  Boston 
— director  and  owns  150  of  2,000,000  sh.  com- 
mon in  Jefferson  Standard  Life  Insurance  Co., 
parent  firm  of  Jefferson  Standard  Broadcasting 
Co.  and  other  subsidiaries  which  own  WBT 
and  WBTV  (TV)  Charlotte,  N.  C;  WBTW  (TV) 
Florence,  S.  C;  WBIG  Greensboro,  N.  C,  and 
16.5%  of  WFMY-TV  Greensboro,  N.  C. 

WBT:  CBS;  WBTV:  ABC,  CBS.  NBC, 
DuM;  WBTW:  ABC,  CBS;  WBIG:  CBS; 
WFMY-TV:  ABC,  CBS,  DuM. 
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Bricker  Tries  Again 

SEN.  JOHN  W.  BRICKER  (R-Ohio) 
has  again  introduced  a  bill  (S  825) 
calling  for  regulation  of  networks  by  the 
FCC.  Sen.  Bricker  introduced  the  same 
proposal  during  the  83d  Congress  as  S 
3456,  and  the  proposal  is  among  those 
being  considered  by  the  Senate  Com- 
merce Committee  in  its  investigation  of 
tv  networks  and  uhf-vhf  troubles  (see 
story  page  31).  Sen.  Bricker  initiated  the 
investigation  last  summer  as  chairman  of 
the  Commerce  Committee  in  the  83d 
Congress. 
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PINKHAM,  FOREMAN  DISSECT  COLOR  TV, 
FIND  IT  COSTLY  BUT  WORTH  THE  MONEY 

RTES  meeting  in  New  York  hears  predictions  by  NBC  and  BBDO  top 
executives  as  to  how  color  will  be  used,  its  advantages  and  draw- 
backs, and  its  eventual  use  as  the  top  advertising  medium  because 
of  its  additional  impact. 


HOW  WILL  the  advertiser  and  the  agency  fit 
into  network  color  tv  programming? 

Answers  to  this  question,  which  has  kept 
prophets  and  practical  experts  busy  ever  since 
NBC-TV  and  CBS-TV  started  broadcasting  pro- 
grams in  color,  were  brought  up  to  date  Tues- 
day by  Richard  A.  R.  Pinkham,  NBC's  vice 
president  in  charge  of  participating  programs. 

Mr.  Pinkham  shared  the  speaker's  rostrum 
with  Robert  Foreman,  BBDO  vice  president  in 
charge  of  tv,  at  the  season's  final  Radio  & 
Television  Executives  Society  Timebuying  and 
Selling  Seminar  in  New  York,  which  was  de- 
voted to  a  discussion  of  color  tv  and  advertiser 
relationship. 

Briefly,  his  thoughts  were  along  these  lines: 

•  Advertiser  budgets  will  adapt  to  color  as 
they  did  first  to  radio  and  then  to  black-and- 
white  tv.  They  will  find  new  money  for  the 
medium  or  allocate  it  at  the  expense  of  other 
media. 

•  But  the  method  of  buying  network  color  tv 
programming  will  be  similar  to  the  partici- 
pating basis  of  tv  timebuying,  which  in  NBC- 
TV's  language  is  the  "magazine  concept"  of 
the  Today,  Tonight  and  Home  pattern. 

•  Advertisers  will  be  offered  five-second 
color  billboards  (to  compete  with  the  24-sheet 
outdoor  billboards  which,  he  said,  get  about 
five  seconds'  notice),  and  10-second,  20-second 
and  30-second  spots. 

•  More  than  any  other  advertising  medium, 
color  tv  has  an  edge — electronically — toward 


becoming  the  "perfect  advertising  medium  on 
the  marketing  pattern,"  if  and  when  the  "cen- 
tercasting"  technique  (invented  and  tested  by 
Dr.  Alfred  N.  Goldsmith  to  enable  large  audi- 
ience  reaction  to  be  defined  quickly)  is  "ready 
and  built  into  every  tv  set  sold"  [B*T,  Dec.  13]. 
Mr.  Pinkham  said  it  is  conceivable  that  not 
only  would  the  device  provide  information  as 
to  which  show  is  being  watched  and  how  the 
viewer  likes  it,  but  it  could  also  make  it  pos- 
sible for  the  viewer  "to  sign  on  the  dotted  elec- 
tronic line  and  order  the  product  advertised 
without  moving  from  an  easychair."  He  said 
Ultrafax — which  can  scan  "Gone  With  the 
Wind"  in  90  seconds — would  be  able  to  take 
down  all  orders  regardless  of  volume. 

•  In  the  color  network  programming  of  the 
future,  advertisers  will  find  available  "all-night 
spectaculars  and  seasonal  saturation  cam- 
paigns." 

•  It  is  possible  that  tv  may  be  able  to  offer 
a  "standardized  system  of  guaranteed  circula- 
tion .  .  .  just  like  the  magazines."  These  cir- 
culations, he  said,  would  be  guaranteed  within 
a  10%  margin  of  error  by  the  month,  "not 
by  the  show." 

•  Affirmation  by  Mr.  Pinkham  in  his  RTES 
speech  of  remarks  he  made  Jan.  17  before  the 
Harvard  Club  in  New  York,  that  in  five  years 
the  network  may  have  a  program  schedule  that 
is  not  predictable  week-to-week,  but  on  a  basis 
where  each  evening  would  be  assigned  to  a 
different,  top  producer.  This  he  envisions  as 
developing  possibly  as:  "Every  Monday  night 


WHAT  STANTON  THINKS  ABOUT  PLOTKIN  REPORT 

Here's  the  text  of  the  statement  released  last  Wednesday  by  Frank  Stanton,  CBS  president: 


CBS  believes  that  many  of  the  proposals 
of  the  Plotkin  Memorandum,  insofar  as  it 
deals  with  network  television,  are  mistaken, 
impractical  and  unwise.  If  these  proposals 
were  to  be  adopt- 
ed, network  tele- 
vision as  it  is 
known  today 
would  be  gravely 
crippled  and  the 
public's  invest- 
ment of  $13.5  bil- 
lion in  receivers 
would  be  substan- 
tially depreciated. 

The  Memoran- 
dum, which  is  the 
product  of  a 
single  individual 
and  not  a  report 
of  the  Senate  Committee,  was  not  based  on 
any  investigation  which  included  the  tele- 
vision networks.  Yet  these  are  the  very  or- 
ganizations whose  existence  would  be  so 
radically  affected.  Questionnaires  were  sub- 
mitted by  the  Committee  to  the  networks, 
and  CBS  provided  answers  covering  hun- 
dreds of  pages.  But  these  questions  did  not 
even  suggest  the  major  issues  with  which 
the  Memorandum  now  deals. 

It  is  not  surprising,  in  these  circumstances, 


DR.  STANTON 


that  the  proposals  betray  such  a  complete 
lack  of  understanding  of  the  complex  busi- 
ness of  television  networking.  The  failure 
to  test  theories  against  facts  has  resulted  in 
unrealistic  and  extreme  proposals.  The 
Memorandum  attempts  to  resuscitate  con- 
cepts and  approaches  which  during  the  last 
decade  have  been  specifically  and  uniformly 
repudiated  by  the  Congress  and  the  FCC. 

Television  networking  is  precisely  the 
kind  of  business  where  blind  and  unrealistic 
tampering  with  some  of  the  parts  can  de- 
stroy the  whole.  It  is,  therefore,  of  the 
utmost  importance  that  those  who  would 
consider  restrictions  on  network  broadcast- 
ing operations  should  be  fully  informed  as 
to  the  workings  of  the  industry  and  come 
to  understand  how  it  has  been  able  to  pro- 
vide the  American  public  with  the  best  radio 
and  television  service  in  the  world. 

CBS  urges  that  if  the  Senate  Committee 
or  the  FCC  is  inclined  to  give  these  pro- 
posals any  weight,  CBS  and  the  other  net- 
works be  given  the  opportunity  to  be  heard. 
We  ask  this  right  not  only  for  ourselves. 
While  our  stake  is  large,  the  stake  of  the 
public  is  even  larger.  There  are  a  number 
of  ways  in  which  its  enormous  investment 
can  be  depreciated.  In  the  recommendations 
of  the  Plotkin  Memorandum,  one  such  road 
is  clearly  blueprinted. 


COLOR  TV  highlighted  Tuesday's  Radio 
&  Television  Executives  Society  timebuying 
and  selling  seminar  in  New  York.  Speak- 
ers Richard  A.  R.  Pinkham  (I),  NBC  vice 
president  in  charge  of  participating  pro- 
grams, and  Robert  Foreman  (c),  BBDO 
vice  president  in  charge  of  tv,  meet  before 
the  program  starts  with  Claude  Barrere, 
BMI,  RTES  planning  committee  chairman. 

would  be  Leland  Hayward  Night;  Tuesday — 
Max  Liebman  Night;  Wednesday — Josh  Logan 
Night,  etc." 

According  to  Mr.  Pinkham,  "With  a  really 
free  hand,  free  of  client  and  clock,  some  really 
pretty  wonderful  things  might  appear."  This 
could  very  well  be  that  in  one  night,  the  Sad- 
ler's Wells  Ballet  would  be  programmed  for 
an  hour  and  a  quarter,  preceded  by  perhaps  nine 
minutes  of  Milton  Berle  and  followed  by  a 
prize  fight.  The  next  week  the  same  night 
might  have  two  hours  of  a  bullfight  in  color 
"direct"  from  Madrid,  followed  by  a  visit  to 
the  Museum  of  Modern  Art  and  a  segment 
featuring  George  Gobel. 

On  "guaranteed  circulation,"  Mr.  Pinkham 
said  he  saw  the  time  when  an  advertiser  who 
pays  his  money  for  time  will  be  guaranteed 
by  the  network  that  the  buyer  will  have  re- 
ceived "X  million  unduplicated  homes  or  a 
rebate  will  be  in  order."  Thus,  he  said,  "the 
networks  will,  even  more  than  today,  be  tak- 
ing the  brunt  of  the  risk  of  this  show  business 
advertising  medium." 

Will  Lessen  Conflict 

"And  that  will  be  a  good  thing  for  the  ad- 
vertising agencies,  since  nothing  causes  more 
conflict  between  agency  and  client  than  a  show 
that  the  agency  has  produced  which  is  a  total 
flop.  This  was  okay  in  radio  when  the  costs 
were  low.  But  in  television,  a  flop  is  just 
too  expensive  for  rapport  to  continue." 

Mr.  Pinkham  said  that  articles  in  magazines 
which  predict  that  color  tv's  future  is  indefinite 
or  postponed  are  indulging  in  "wishful  think- 
ing." Noting  that  it  took  17  years  for  radio 
to  reach  30  million  sets  in  U.  S.  homes  and 
that  tv  took  less  time  to  reach  the  same  num- 
ber of  monochrome  receivers,  Mr.  Pinkham 
predicted  that  certainly  it  will  take  less  time 
for  color  tv  to  reach  30  million  sets  in  homes 
than  it  took  radio. 

Color  tv  programming,  he  said,  will  be  (1) 
better  than  black-and-white,  (2)  better  than 
theatrical  film  counterparts,  (3)  more  expensive 
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'54  Network  Gross  18%  Over  '53 


GROSS  time  sales  of  the  nationwide  broad- 
cast networks,  radio  and  tv  combined,  for 
1954  totaled  $457,795,443,  a  gain  of  18.0% 
over  the  1953  gross  of  $388,120,200,  accord- 
ing to  figures  compiled  by  Publishers  In- 
formation Bureau. 

The  four  tv  networks  for  the  year  grossed 
$320,154,274,  a  gain  of  40.7%  over  1953's 
gross  of  $227,585,656,  PIB  reported,  while 
the  four  radio  networks'  1954  total  of  $137,- 
641,169  fell  14.3%  short  of  the  $160,534,544 
total  for  the  previous  year.  Gross  figures  are 
calculated  on  one-time  rates,  before  dis- 
counts of  any  kind,  and  therefore  are  con- 


siderably larger  than  net  time  sales.  Na- 
tional radio  network  net  time  sales,  for  ex- 
ample, are  estimated  at  $92,865,000  for  1954 
[B«T,  Jan.  31],  roughly  two-thirds  of  the 
gross  as  reported  by  PIB. 

The  network  record  for  December  1954, 
as  shown  by  PIB,  corresponds  to  that  for 
the  whole  year.  The  combined  radio-tv 
network  gross  of  $44,747,567  exceeded  the 
December  1953  gross  of  $38,866,389  by 
15.1%;  radio's  total  was  down  21.1%  and 
tv's  up  36.0%.  Network-by-network  tabu- 
lation follows: 


NETWORK  RADIO 


NETWORK  TELEVISION 


ABC* 

CBS 

MBS 

NBC 

Total 


Dec. 

1954 
$  2.365.7G2 
4,273,131 
1,570.561 
2,977,773 


Dec. 
1953 
$  2,854.169 
5,554,313 
2,145.329 
3,630,971 


Jan. -Dec. 
1954 
$  29,051.784 
54.229,997 
20,345.032 
34,014,356 


Jan. -Dec. 
1953 
$  ;'9,S26,123 
62,381,207 
23,176,137 
45,151,077 


$11,187,227    $14,184,782    $137,641,169  $160,534,544 


ABC 
CBS 
DuM 
NBC 
Total 


Dec.  Dec. 

1954  1953 

$  3.994,83^'  $  2.619.S62 

15.060,653  10,381,879 

1.457,436  1,617,05S 

13,047,419  10, 062. SOS 


Jan. -Dec. 
1954 
$  34.713,098 
146,222,660 
13.143,919 
126,074,597 


Jan, -Dec. 
1953 
$  21,110,680 
97,466,80!) 
12,374,360 
96,633,807 


$33,560,340    $24,681,607    $320,154,274    $227, 585,656 


*  In  order  to  maintain  continuity  and  comparability  with  previously  published  data,  an  adjustment  factor  of  1.817  has 
been  used  by  PIB  in  calculating  gross  time  charges  for  those  nighttime  programs  where  ABC  Rate  Card  No.  6 
was  in  effect. 


Network  Radio  Totals  to  Date 


ABC 

January    $  2,830,654 

February    2,494,737 

March    2,764,547 

April    2,367,636 

May   2,307,029 

June    2,405,994 

July    2,098,823 

August    2,160,025 

September   ...  2,267,810 

October   2,506,929 

November    2,481,838* 

December    2,365,762 

Total    $29,051,784 

ABC 

January    $  2,780,574 

February    2,502,372 

March    2,640,699 

April    2,554,484 

May    2,411,656 

June    2,317,879 

July    2,310,281 

August    2,514,815 

September    2,660,601 

October    3,890,802 

November    4,134,103 

December    3,994,832 

Total    $34,713,098 

*  Revised  as  of  February  2,  1955. 


CBS 

$  5,166,174 
4,749,512 
5,456,351 
5,044,943 
5,116,152 
4,181,677 
3,821,234 
3,844,135 
4,055,869 
4,132,445* 
4,388,374* 
4,273,131 

$54,229,997 


MBS 

$  1,896,925 
1 ,783,452 
2,034,961 
1,891,998 
1,908,198 
1,558,196 
1,481,767 
1,491,503 
1,523,161 
1,572,042 
1,632,268* 
1,570,561 

$20,345,032 


Network  Television  Totals  to  Date 
CBS  DuM 


$  10,713,329 
9,965,481 
11,379,631 
10,921,640 
11,488,168 
11,448,180 
11,861,534 
12,275,908 
12,936,020 
13,985,922* 
14,186,194* 
15,060,653 

$146,222,660 


$  1,445,608 
1,108,157 
1,205,526 
1 ,068,374 
988,350 
778,920 
623,455 
820,633 
802,721 
1 ,447,41 1 
1,397,328 
1 ,457,436 
$13,143,919 


NBC 

$  3,391,873 
3,176,849 
3,639,278 
2,962,839 
2,780,725 
2,618,614 
2,127,192 
2,075,531 
2,598,635 
2,738,231 
2,926,816 
2,977,773 

$34,014,356 


NBC 
$  10,116,937 
9,368,148 
10,981,690 
10,802,535 
11,033,987 
9,990,729 
8,149,533 
8,057,484 
9,798,774* 
12,370,228* 
12,357,133 
13,047,419 
$126,074,597 


Total 
$  13,285,626 
12,204,550 
13,895,137 
12,267,416 
12,112,104 
10,764,481 
9,529,016 
9,571,194 
10,445,475 
10,949,647* 
11,429,296* 
11,187,227 
$137,641,169 


Total 

$  25,056,448 
22,944,158 
26,207,546 
25,347,033 
25,922,161 
24,535,708 
22,944,803 
23,668,840 
26,198,116* 
31,694,363* 
32,074,758* 
33,560,340 

$320,154,274 


be  of  little  consequence"'  compared  to  what 
color  will  add  in  drama  and  impact,  he  asserted. 
As  an  example,  he  pointed  up  differences  in 
automobile  commercials  in  which  color  presents 
the  same  appeal  as  the  auto  attracts  on  the 
showroom  floor. 

Video  tape,  Mr.  Foreman  noted,  will  offer 
perfect  reproduction  in  color  film  with  no  less 
footage  and  will  be  easier  on  the  budget.  A  lot 
of  advertiser  money,  he  predicted,  will  be  fun- 
ncled  to  color  tv  at  the  expense  of  color  plates 
for  magazine  advertising. 

In  predicting  comparable  costs  in  color,  Mr. 
Foreman  estimated:  one-third  more  per  half- 
hour  as  against  black-and-white  film;  15-25% 
more  for  that  segment  as  against  live;  one-third 
more  per  one-minute  film  commercial. 

He  also  predicted  that  black-and-white  still 
will  stay  in  the  tv  picture  for  some  time  to  come, 
principally  because  film  people  expect  their 
return  on  re-runs. 

Advertisers,  Mr.  Foreman  said,  "will  force 
the  turn"  to  color  faster  than  agencies,  pro- 
ducers or  packagers.  Never,  he  concluded,  have 
advertisers  been  offered  so  much  to  reach  so 
great  a  mass  audience. 

Ratner  Invited  to  Conduct 
Seminar  at  U.  of  Chicago 

U.  OF  CHICAGO'S  School  of  Business  has 
invited  Victor  M.  Ratner,  vice  president  of  i 
McCann-Erickson,  New  York,  to  conduct  a 
seminar  on  communications,  starting  Feb.  21 
  _  at  the  school's  down- 
town center  in  Chi- 
cago. 

The    seminar  is 
called  "Six  Levels  of 
Communications" 
and    will    make  a>: 
basic  exploration  of: 
the  structure  of 
communications  in: 
American  business 
today. 

Other  sessions  of- 
the  seminar  will  be 
conducted  on  March 
21,  April  18  and 
May  16.  Mr.  Ratner  will  deal  with  both  small- 
group  and  large-group  communications  at  the 
March  21  session  and  with  the  key  individuals 
and  "subpublics"  problems  at  the  April  18 
meeting. 
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than  black-and-white  tv,  (4)  cutting  into  maga- 
zines and  newspapers,  (5)  attractive  to  new 
money  of  advertisers,  with  clients  finding  addi- 
tional money  for  color  tv  from  the  budget  or- 
dinarily allocated  to  their  outdoor  salesmen  and 
(6)  the  stimulus  in  the  U.  S.  economy  shooting 
it  to  "productive  heights  that  seem  impossible 
today." 

Tv  Cost  Termed  'Fantastic' 

On  costs,  Mr.  Pinkham  pointed  out  that  now 
"tv  is  fantastically  expensive  by  most  standards." 
The  Milton  Berle  Show,  Caesar's  Hour  and 
The  Colgate  Comedy  Hour  now  cost  about 
$160,000  per  broadcast.  Some  NBC  spectacu- 
lars, he  said,  have  cost  as  much  as  $300,000  for 
a  single  broadcast — "as  much  as  a  full-fledged 
musical  comedy  on  Broadway."  With  stations 
added  to  basic  lineups  of  both  networks  (NBC 
and  CBS),  union  scales  rising  and  talent  fees 
increasing,  "it  is  completely  conceivable,"  he 
said,  that  within  five  years  the  cost  of  a  full 
hour's  coast-to-coast  show  on  one  of  the  major 
networks  will  average  about  $250,000  per  week. 
With  color,  the  cost  would  be  increased  10-15%. 

In  1948,  he  said,  eight  advertisers  accounted 
for  one-third  of  the  network  total  radio  billing, 
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with  availabilities  in  prime  radio  time  for  a 
new  advertiser  at  a  premium.  Tv,  he  said, 
started  the  same  way.  But  it  has  changed.  Mr. 
Pinkham  asserted  that  if  the  same  eight  adver- 
tisers which  dominated  radio  were  to  similarly 
capture  tv  time,  a  combined  appropriation  of 
$300  million  a  year  would  be  needed  compared 
to  the  $60  million  they  spent  to  dominate  radio. 
Since  advertisers  cannot  afford  this,  Mr.  Pink- 
ham finds  the  answer,  particularly  in  color,  in 
the  participation  or  magazine  concept  program- 
ming. 

Mr.  Foreman  stressed  color  tv's  appeal  in 
package  identification,  particularly  to  the  wom- 
an shopper.  He  said  color  tv  is  meeting  the 
same  problems  encountered  in  black-and-white 
but  that  they  would  be  solved  at  a  rocket-like 
pace. 

Mr.  Foreman  showed  the  audience  a  filmed 
commercial  BBDO  had  made  in  both  mono- 
chrome and  in  color  for  Betty  Crocker  Angel 
Cake  Mix  to  illustrate  what  color  can  do. 

He  said  some  things  the  agency  has  found 
about  commercials  in  color:  copy  requires  more 
simplicity  and  the  background  tends  to  detract 
attention  from  the  center  action. 

The  added  cost  of  a  commercial  in  color  "will 


Linus  Trovers  Takes 
Agency  Executive  Post 

LINUS  TRAVERS,  former  executive  vice  pres- 
ident and  general  manager  of  the  Yankee  Net- 
work, has  joined  the  advertising  staffs  of  John 
C.  Dowd  Inc.,  Boston,  and  Dowd,  Redfield  & 
Johnstone,  New  York,  as  executive  assistant  to 
the  president,  John  C.  Dowd,  it  was  announced 
last  week  by  Edward  D.  Parent,  executive  vice 
president  and  general  manager  of  John  C.  Dowd 
Inc. 

Mr.  Travers  had  been  with  Yankee  for  the 
past  10  years.  In  addition  to  his  duties  at 
Yankee,  he  was  vice  president  of  General  Tele- 
radio  Inc.  and  a  member  of  the  board  of  MBS. 

'Digest7  Renews  Blair  Plan 

THE  Reader's  Digest,  Pleasantville,  N.  Y., 
through  Schwab  &  Beatty,  has  renewed  its 
purchase,  effective  Feb.  20,  of  the  "national 
saturation  group"  through  John  Blair  &  Co.., 
station  representative.  The  group  consists  of 
24  one-minute  participations  weekly  in  local 
radio  programs  on  a  group  of  stations  repre- 
sented by  Blair. 

Broadcasting   •  Telecasting 


Weintraub  Agency  Appoints 
Critten,  7  Others  to  Staff 

•WILLIAM  H.  WEINTRAUB  Co.,  advertising 
agency,  has  added  eight  persons  to  its  staff. 
Elkin  Kaufman,  president  of  the  agency,  an- 
nounced last  week. 

Charles  N.  Critten,  who  had  been  with  Col- 
igate-Palmolive  Co.  for  the  past  15  years  and 
prior  to  that  was  general  sales  manager  of  the 
Pepsodent  Div.  of  Lever  Bros.,  has  joined 
AYeintraub  as  an  account  and  merchandising 
executive. 

Robert  Russell  and  Robert  Chambers,  both 
formerly  with  Foote,  Cone  &  Belding:  Richard 
Zahn  of  Procter  &  Gamble,  and  William  Jack 
iof  Donahue  &  Coe  have  joined  the  contact 
staff. 

Richard  Dahl,  formerly  of  Morey,  Humm  & 
Johnstone,  was  named  export  manager  of  the 
agency. 

Dorothy  Freedman  of  Saks  Fifth  Ave.  joined 
the  agency's  copy  staff,  and  Peggy  Smith,  for- 
merly with  Mademoiselle  magazine,  joined  the 
agency  as  assistant  to  Kay  Daly,  vice  president 
and  fashion  director. 

Wine  Jingle  on  361  Stations 

MANISCHEWITZ  WINE  Co.'s  mambo  version 
of  its  jingle,  "Man  Oh  Manischewitz,"  has  been 
placed  on  230  radio  stations  and  131  television 
stations,  effective  Jan.  14.  The  commercial 
will  be  heard  10.000  times  weekly.  Meyer 
Robinson,  general  manager  of  the  company, 
predicted  last  week  that  the  jingle  will  be 
"number  one  on  the  commercial  disc  parade." 
Emil  Mogul  Co.,  New  York,  is  the  advertising 
agency. 


Drive  on  Ad  Myths 

IN  a  campaign  to  explode  "the  myths 
and  false  beliefs"  of  advertising  held  by 
much  of  the  public,  the  Advertising  Club 
of  New  York  has  organized  a  bureau  of 
46  men,  all  of  them  prominent  and  ex- 
perienced speakers.  The  bureau  is  send- 
ing speakers  to  associations,  business  and 
civic  groups,  parent  teacher  associations, 
social  clubs,  fraternal  orders,  church 
clubs,  etc.,  upon  inquiry  to  Charles  C. 
Green,  managing  director  of  the  club 
(23  Park  Ave.,  New  York  16).  While 
designed  to  correct  public  misconceptions, 
the  speeches  also  explain  the  role  adver- 
tising plays  in  the  U.  S.  economy. 


Compton  Up  110°o  in  Decade 

COMPTON  ADV.,  New  York,  announced  last 
week  that  its  estimated  annual  billing  for  1954 
was  S42,000,000,  an  increase  of  approximately 
HOTe  since  1944. 


Ballantine  Names  Esty  Co.;  . 
The  Wine  Board  to  Durstine 

J.  WALTER  THOMPSON  Co.,  New  York,  lost 
two  large  and  long-associated  accounts  last 
week  when  P.  Ballantine  &  Sons,  Newark,  N.  J., 
with  an  estimated  S5  million  advertising  budget, 
named  William  Esty  Co.,  New  York,  to  handle 
its  advertising  for  the  beer  and  ale,  and  The 
Wine  Advisory  Board  appointed  Roy  S.  Durs- 
tine Inc.,  San  Francisco,  to  handle  its  advertis- 
ing campaign. 

The  Ballantine  firm  has  been  with  JWT  for 
more  than  15  years,  and  is  heavily  represented 
in  television  and  radio.  The  firm  sponsors  The 
Eddie  Cantor  Show,  a  Ziv  package,  and  For- 
eign Intrigue  in  television  in  addition  to  a  num- 
ber of  sports  events.  Esty  Co.  takes  over 
immediately. 

The  Wine  Advisory  Board  had  been  with 
JWT  since  1938.  The  Wine  Board  will  be 
handled  under  Mr.  Durstine's  personal  super- 
vision with  Robert  L.  Whithead  transferred 
from  New  York  to  San  Francisco  as  account 
coordinator.  Account  will  be  served  by  groups 
in  San  Francisco  under  Robert  B.  England, 
manager  of  that  office,  in  Los  Angeles  under 
William  D.  Sloan,  the  Los  Angeles  manager, 
and  in  New  York  under  the  direction  of  Roy  S. 
Durstine  and  vice  president  John  Malone  Jr. 


PLANS  for  the  Brand  Names  Day  annual  banquet  to  be  held  April  13  in  New  York 
are  discussed  by  the  board  of  directors  of  the  Brand  Names  Foundation  which  met 
Jan.  26  at  Mutual  Broadcasting  System's  headquarters.  L  to  r:  James  B.  Lee,  presi- 
dent, Frank  H.  Lee  Co.  (hats);  Robert  E.  MacNeal,  president,  Curtis  Publishing  Co.; 
Henry  E.  Abt,  president,  Brand  Names  Foundation  Inc.;  Felix  W.  Coste,  vice  president, 
Coca-Cola  Co.;  Thomas  F.  O'Neil,  president,  MBS,  and  James  Hill  Jr.,  Sterling  Drug. 


Coast  Guard  Still  Searching 
For  Missing  Wheelock  Yacht 

FORMER  agency  executive,  Ward  Wheelock, 
58,  his  wife,  and  a  son,  Ian  Wheelock,  22,  with 
six  or  seven  guests  on  board  the  Wheelocks'  60- 
foot  schooner,  missing  between  Bermuda  and 
Antigua,  were  objects  of  a  widening  Coast 
Guard  air  search  late  last  week. 

The  schooner,  Home  Sweet  Home,  bearing 
the  Wheelocks  and  guests,  set  out  on  the  1,200- 
mile  voyage  Jan.  14.  It  last  was  heard  from 
that  night  when  a  radio  message  reported  the 
schooner  in  good  condition  and  bearing  up 
despite  worsening  weather  conditions. 

Mr.  Wheelock,  president  since  1938  and 
board  chairman  since  1951  of  the  Ward  Whee- 
lock &  Co.  advertising  agency  in  Philadelphia 
and  New  York,  had  purchased  the  agency  in 
1938  when  it  was  the  F.  Wallace  Armstrong 
agency.  The  Wheelock  firm  closed  last  spring 
after  losing  Campbell  Soup's  account  of  S8.5 
million  which  made  up  the  bulk  of  the  agency's 
about  S10  million  annual  billings. 

BBDO  Opens  Seattle  Office 

BBDO,  New  York,  opened  a  new  West  Coast 
office  in  Seattle,  effective  Feb.  1,  Ben  Duffy, 
president  of  the  agency,  announced  last  week. 

Walter  G.  Fitzsimmons,  formerly  in  the 
agency's  San  Francisco  office,  will  be  manager 
of  the  Seattle  office. 


LATEST  RATINGS 


NIELSEN 


Two  Weeks  Ending  January  8,  1955 

(Tv) 

Number  of  Tv  Homes  Reached 

Homes 

Rank 

Program 

,000! 

■  i. 

Rose  Bowl  Game  (NBC) 

17,072 

2. 

1   Love  Lucy  (P  &  G)  (CBS) 

16,213 

3. 

1   Love  Lucy  (P.  Morris)  (CBS) 

15,825 

4. 

You   Bet  Your   Life  ;NBC 

14,262 

5. 

Toast  of  the  Town  (CBS 

14,229 

6. 

Disneyland  ABC 

13,609 

7. 

Buick-Berle  Show  (NBC) 

13,248 

8. 

Dragnet  (NBC 

13,188 

9. 

George  Gobel  Show  (Pet  Milk)  (NBC) 

13,134 

10. 

1955  Variety  Show  (NBC) 

13,165 

Percent  Tv   Homes  Reached 
Program   Station  Basis 


Homes 

Rork 

Program 

% 

1. 

Rose  Bowl  Game  (NBC 

55.5 

2. 

1  Love  Lucy  (P  &  G)  (CBS 

54.7 

3. 

1   Love  Lucy  (P.  Morris)  (CBS) 

52.4 

4. 

Disneyland  (ABC) 

47.8 

5. 

Toast   of   the   Town  ;CBS 

47.7 

6. 

You    Bet    Your    Life  (NBC) 

46.9 

7. 

Dragnet  (NBC 

44.3 

8. 

Buick-Berle  Show  (NBC) 

44.0 

9. 

1955   Variety   Show  (NBO 

44.0 

10. 

George  Gobel  Show  (Pet  Milk)  (NBC 

43.7 

Copyright  1955  By  A.  C.  Nielsen  Co. 
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Telecasting 


Week  of  January  9  thru  15  (Tv 

Program 

Rating 

1. 

1  Love  Lucy  (CBS) 

54.8 

2. 

Jackie  Gleason  (CBS' 

53.6 

3. 

You  Bet  Your  Life  (NBC) 

50.5 

4. 

Disneyland  (ABC) 

46.3 

5. 

Toast  of  the  Town  VC8S) 

45.3 

6. 

Dragnet  (NBC1 

45.1 

7. 

Jack  Benny  (CBS: 

45.0 

8. 

What's  My  Line?  (CBS1 

40.2 

9. 

Two  for  the  Money  (CBS1 

40.0 

10. 

This  Is  Your  Life  (NBC) 

39.8 

Program 

Viewers 

1. 

Jackie  Gleason  (CBS) 

48,480,000 

2. 

Jack  Benny  (CBS) 

44,760,000 

3. 

Toast  of  the  Town  (CBS^ 

43,820,000 

4. 

1  Love  Lucy  (CBS1 

43,620,000 

5. 

You  Bet  Your  Life  (NBC) 

40,150,000 

6. 

Disneyland  (ABC) 

40,130,000 

7. 

Dragnet  (NBC) 

34,340,000 

8. 

Comedy  Hour  (Hope)  (NBC) 

33,130,000 

9. 

■  Milton  Berle  (NBC 

32,660,000 

10. 

Two  for  the  Money  vCBS1 

30,580,000 

Copyright  1955  by  American  Research 
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Chicago  Finance  Company 
Charged  With  Radio  Ad  Fraud 

A  FEDERAL  grand  jury  in  Chicago  last 
Wednesday  indicted  a  finance  company,  three 
subsidiaries  and  six  principals  on  charges  of 
fraud  by  radio  in  one  of  the  first  applications 
of  a  law  passed  by  Congress  in  1952.  The  in- 
dictment, returned  before  Judge  John  P.  Barnes, 
alleges  that  the  principals  named  victimized 
clients  with  a  so-called  "family  plan"  for  paying 
off  debtors. 

The  indictment  contained  10  counts,  one  of 
them  on  radio  under  legislation  adopted  on 
Capitol  Hill  in  the  form  of  an  amendment  (the 
McFarland  bill)  to  the  Federal  Communications 
Act.  Another  count  charged  conspiracy. 

The  plan  provided  for  a  package  plan  offered 
by  a  centralized  collection  agency  to  which 
clients  would  make  payments  and  which  in  turn 
promised  to  pay  off  their  creditors.  Clients 
were  advised  the  plan  would  "get  them  out  of 
debt"  and  protect  their  credit  ratings,  and  also 
provide  life  and  health  insurance  benefits. 

Named  in  the  indictment  were  Family  Plan 
Inc.  and  ECF  Insurance  Agency,  both  Chicago, 
and  Midwest  Mutual  Insurance  Co.  of  Illinois 
and  Midwest  Life  Insurance  Co.,  Joliet,  111., 
and  including  as  principals  Nathan  James, 
Elliott  and  Earl  C.  Raphael. 

G.  Kent  Yowell,  assistant  U.  S.  Attorney, 
said  the  companies  advertised  on  a  local  Chicago 
station  (an  independent),  and  estimated  that 
more  than  20  people  allegedly  had  been  vic- 
timized by  radio  and  mail. 

Ayer  Names  5  to  N.Y.,  Phila. 

THREE  MEMBERS  have  been  added  to  the 
New  York  staff  and  two  to  the  Philadelphia 
office  of  N.  W.  Ayer  &  Son.  Joining  the  New 
York  office  as  copywriters  in  the  radio  and 
television  department  are  William  Jackson,  pre- 
viously with  Warwick  &  Legler,  and  Barbara 
Keating  Peabody,  formerly  with  Young  &  Rubi- 
cam.  Jeanne  A.  Nolan,  formerly  of  Paul  H. 
Raymer  Co.,  joins  Ayer  as  a  timebuyer  in  the 
radio-tv  timebuying  department.  Robert  A. 
Failey,  Associated  Management  Consultants, 
and  Donal  P.  Molony,  consultant,  joined  the 
Philadelphia  office. 

Wade  Adv.  Names  Officers 

FORMAL  ELECTION  of  Albert  G.  (Jeff) 
Wade  II  as  president  and  Robert  E.  Dwyer  as 
executive  vice  president  of  newly-formed  Wade 
Adv.  Inc.  in  Hollywood  was  announced  last 
week  by  Geoffrey  Wade  Adv.,  Chicago  [B»T, 
Jan.  31].  Other  officers  named  for  the  new 
corporation,  which  will  handle  Miles  Labs. 
Bactine  account,  are  Isabel  Beasley,  assistant  to 
the  executive  vice  president;  Snowden  M.  Hunt 
Jr.,  vice  president:  Patricia  W.  Owen,  secretary, 
and  Laddie  J.  Francl,  treasurer. 

Nestle  Buys  'Stage  Show' 

NESTLE  Co.  has  concluded  arrangements 
[Closed  Circuit,  Jan.  31]  to  sponsor  the  Dor- 
sey  Brothers'  Stage  Show  for  Nescafe  and 
other  Nestle  products,  Donald  Cady,  vice  pres- 
ident in  charge  of  advertising  for  the  Nestle 
Co.,  announced  last  week.  The  program  will 
appear  on  100  CBS-TV  stations,  8-8:30  p.m. 
Saturday  night  immediately  preceding  the 
Jackie  Gleason  Honey mooners  series  effective 
next  October.  The  show  is  a  Jackie  Gleason 
Enterprise  production  and  will  replace  the  seg- 
ment of  the  Jackie  Gleason  Show  which  Nestle's 
co-sponsors  this  season  with  Schick  Razor  and 
W.  A.  Scheaffer  Pen  Co.  Bryan  Houston  Inc. 
is  the  agency  for  Nestle  Co. 


HERMAN  TALMADGE  (seated),  former 
governor  of  Georgia,  discusses  Georgia 
Spotlight,  his  new  Monday  evening 
WAGA-TV  Atlanta  show,  in  which  he  will 
give  his  views  on  local,  national  and  in- 
ternational news.  The  program  is  sched- 
uled to  begin  today  (Monday)  and  will 
be  sponsored  by  the  Gordy  Tire  Co. 
Standing  (I  to  r):  Phil  Denton,  president, 
Denton  Adv.  Agency;  George  Boyd,  gen- 
eral manager,  Gordy  Tire  Co.;  Clay  Coe, 
WAGA-TV  account  executive,  and  Jack 
Collins,  manager  of  WAGA-TV.  Mr.  Col- 
lins served  on  the  former  governor's  staff. 

SPOT  NEW  BUSINESS 

Necchi-Elna  Corp.  (sewing  machines),  N.  Y., 
will  use  radio-tv  spot  campaign  during  year. 
No  definite  plans  yet. 

Standard  Brands  Inc.  (Fleischman  Yeast), 
N.  Y.,  buying  scattered  number  of  tv  markets 
for  spot  announcement  campaign  starting  mid- 
February  for  four  weeks.  Agency:  J.  Walter 
Thompson,  N.  Y. 

Lay's  Potato  Chips,  Atlanta,  sponsor  of  Ramar 
of  the  Jungle  in  21  southern  markets,  planning 
extensive  merchandising  drive  to  back  series, 
produced  and  distributed  by  Television  Pro- 
grams of  America,  N.  Y. 

Langendorf  United  Bakeries,  Butternut  Div., 
S.  F.,  signed  52-week  contract  for  nighttime 
station  breaks  on  KNBC  San  Francisco,  start- 
ing mid-February.  Agency:  Brisacher,  Wheeler 
&  Staff,  same  city. 

SPOT  RENEWALS 

Lerner  Shops,  Denver,  has  renewed  for  60  an- 
nouncements per  week  for  52  weeks  on  KDYL 
Salt  Lake  City  after  successful  15-week  test 
campaign. 

Dundee  Clothes,  S.  F.,  has  renewed  spot  par- 
ticipations on  Live  Wrestling  on  KOVR  (TV) 
Stockton,  Calif.  Agency:  Diamond  &  Sher- 
wood Inc.,  S.  F. 

NETWORK  NEW  BUSINESS 

Burton  Dixie  Corp.  (mattresses,  bed  spreads), 
Chicago,  will  sponsor  Les  Paul  and  Mary  Ford 
musical  series  on  MBS  (Wed.,  Fri.,  7:45-7:55 
p.m.  EST).  Agency:  Robert  B.  Wesley  & 
Assoc.,  Chicago. 

Texas  Co.  (Texaco  petroleum  products),  N.  Y., 
extends  sponsorship  of  Metropolitan  Opera  on 
ABC  Radio  to  include  "La  Boheme"  on  April 
9,  bringing  total  broadcasts  to  19.  Agency: 
Kudner  Agency,  N.  Y. 

Bristol-Myers  Co.,  N.  Y.,  will  sponsor  39-film 
series,  Alfred  Hitchcock  Presents,  on  CBS-TV 
(Sundays,  9:30-10  p.m.  EST)  effective  next 
fall,  replacing  present  program,  Stage  Seven; 


agency:  Young  &  Rubicam,  N.  Y.  Firm  also 
will  introduce  Ban,  new  deodorant  with  roll- 
on  method  of  application,  on  its  portion  of 
CBS  Radio  and  CBS-TV  Arthur  Godfrey  Show, 
agency:  BBDO,  N.  Y. 

Lever  Bros.,  N.  Y.,  will  increase  sponsorship 
of  Uncle  Johnny  Coons  children's  program 
from  15  to  31  cities  under  CBS-TV's  expan- 
sion of  program  effective  Feb.  19.  Show  will 
be  seen  in  N.  Y.,  Chicago  and  elsewhere  for 
first  time.    Agency:  McCann-Erickson,  N.  Y. 

NETWORK  RENEWALS 

Kevo  Co.  (Kevo-ettes),  L.  A.,  renews  Phil 
Norman  on  28  Columbia  Pacific  Radio  Net- 
work stations  (Sun.,  3:45-4  p.m.  PST)  for  39 
weeks.  Agency:  Dean  Simmons,  same  city. 

AGENCY  APPOINTMENTS 

Zenith  Radio  Corp.,  Chicago,  appoints  BBDO. 
same  city,  for  radio  and  tv  receivers  and  Mac- 
Farland,  Aveyard  &  Co.,  that  city,  for  hear- 
ing aids. 

United  Public  Markets  Inc.,  Pawtucket,  R.  I., 
appoints  Bo  Bernstein  &  Co.,  Providence,  with 
Joseph  M.  -  Bernstein  as  account  executive. 
Radio-tv  will  be  used. 

Hollace  Furnace  Co.  (heating,  air  conditioning 
equipment),  Holland,  Mich.,  appoints  Henri. 
Hurst  &  McDonald  Inc.,  Chicago.  Radio  will 
be  used. 

Dura-Flash  Bulbs,  div.  of  Dura  Electric  Co., 
Newark,  N.  J.,  names  Albright  Assoc.  Inc., 
N.  Y.   Radio-tv  will  be  used  staiting  February. 

AGENCY  RESIGNATION 

E  &  J  Gallo  Winery*  Modesto,  Calif.,  has  been 
resigned  by  Frederick  E.  Baker  &  Assoc.,  Seattle. 

A&A  PEOPLE 

Herminio  Traviesas,  radio-tv  account  executive, 
BBDO,  N.  Y.,  elected  vice  president. 

Harold  H.  Jaeger,  vice  president  and  general 
manager,  Geyer  Adv.,  N.  Y.,  to  Warwick  & 
Legler,  same  city,  as  vice  president  and  general 
executive. 

James  W.  McCandless,  director  of  Dodge 
news  bureau  (Dodge 
cars)  and  public  re- 
lations, Grant  Adv., 
Chicago,  appointed 
vice  president. 


Donald  A.  Breyer, 

vice  president,  Doyle 
Dane  Bernbach  Inc., 
L.  A.,  to  Fairfax 
Inc.,  Hollywood,  in 
same  capacity;  Nor- 
man Rose,  Doyle 
Dane  Bernbach  copy 
chief,  to  Fairfax  in 
same  capacity. 
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Glenn  Wiggins,  formerly  vice  president,  Kenyoi 
&  Eckhardt,  N.  Y.,  to  Magazine  Adv.  Bureau 
same  city,  in  executive  capacity. 

Kendrick  R.  Wilson  Jr.,  vice  president,  Avc< 
Mfg.  Corp.,  N.  Y.,  elected  to  board  of  director? 
and  executive  committee. 

W.  J.  Tenney,  vice  president  and  sales  and  adj 
vertising  director,  White  King  Soap  Co.,  L.  AJ 
named  to  board  of  directors. 

Harvey  Mann,  formerly  with  Weiss  &  Gellei 
(A&A  continues  on  page  70) 
Broadcasting    •  Telecastin 


NBC  Network 


WBRE-TVs  Power* 


Now  First  Million  Watt 
Station  in  the  Nation! 

Serving  2,000,000  Population! 

Verified  Set  Count  225,000!  With  a  ^  schedule  of  nbc  shows . . .  out 

standing  local  shows  ♦ . .  news  and  sports 

Stop  ♦ .  ♦  and  consider  that  now  you  can  coverage  of  local,  regional  and  national  in- 

cover  the  entire  Northeastern  area  of  Penn-  terest,  WBRE-TV  is  the  "basic  station  buy" 

sylvania  with  the  Nation's  most  Powerful  in  this  thickly  populated  industrial-agricul- 

Station  , .  ♦  WBRE-TV  ! ! !  tural  market. 


-TV  Ch.  28  Wilkes-Barre,  Pa. 


-        ^      —  National  Representative 

AN  f2f  ©  ©  BASIC  BUY!       The  Headley-Reed  Co 
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Its  Better  when  it's  BIG! 


The  BIG  Station 
in  Eastern  Michigan  is 

W  T  A  C 

Flint 

Where  SLEEPY  HEAD  TED 

wakes  up  the  listeners  and 
sales  with  the  BIG  early  bird 
show,  top  rated  among  disc- 
jockeys  throughout  his  time- 
period.  Just  one  of  the  many 
BIG  reasons  for  WTAC's 
reputation  as  the  station  that 
makes  listening  a  pleasure. 


The  BIG  Station 
in  Hawaii  is 

K  P  O  A 

Honolulu 

The  SALLY  SAMPLE 
SHOW,  starring  Barbara 
Bishop,  has  the  biggest 
Hooper  and  Pulse  ratings . . . 
the  biggest  list  of  both  na- 
tional and  local  accounts  .  .  . 
and  the  biggest  time  segment 
on  the  air . .  .of  any  woman's 
radio  show  in  Hawaii. 


Expect  and  get  BIG  sales  results  with  the  BIG  Stations 


WTAC  Flint 
1 000  watts  at  600 

nationally  represented  by 
The  Boiling  Company,  Inc. 


KPOA  Honolulu 
5000  watts  at  630 

nationally  represented  by 
George  P.  Hollingbery  Co. 


RADIO  HAWAII,  INC. 

420  LEXINGTON  AVENUE, 
NEW  YORK  17,  N.Y. 
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NETWORK  DOMINATION 
DAMNED  BY  PLOTKIN 


REPORT  URGES  FCC,  JUSTICE  DEPT.  PROBE  INDUSTRY  PRACTICES 


SPECIAL  counsel  of  the  Senate  Interstate  &  Foreign  Commerce 
Committee  has  submitted  his  evaluation  of  network  relationships 
story  page  31).  In  excerpting  the  report,  B»T  has  retained  in  vir- 
tually full  text  Mr.  Plotkin's  discussion  of  exclusivity,  time  options, 
networks  acting  as  station  representatives  and  his  conclusions,  cou- 
pling most  of  the  condensation  to  historical  background. 

TELEVISION  NETWORK  REGULATION  AND  THE  UHF  PROBLEM 
I.  THE  UHF  PROBLEM 

A.  Economic  Difficulties  of  Uhf  Operation 

Each  television  station  operates  on  a  6-megacycle  channel  or 
wave-length  assigned  to  it  by  the  Federal  Communications  Com- 
mission. There  are  82  such  channels,  12  of  them  numbered  2  through 
13  are  in  the  very-high-frequency  (vhf)  portion  of  the  radio  spec- 
trum and  70  of  them  numbered  14  through  83  are  in  the  ultra- 
high-frequency  (uhf)  band.  Each  band  was  assigned  to  tele- 
vision at  a  different  stage  of  television's  development  and  each  has 
different  technical  qualities.  These  two  facts  are  important  for 
understanding  the  nature  of  the  uhf  problem. 

Shortly  before  World  War  II  the  Federal  Communications  Com- 
mission allocated  18  channels  for  commercial  television,  all  in  the 
vhf  portion  of  the  radio  spectrum. 

Following  the  close  of  the  war,  the  Commission  undertook  a  com- 
plete reallocation  of  all  radio  frequencies,  the  nonbroadcast  services 
as  well  as  the  broadcast  services.  Twelve  vhf  channels  were  allo- 
cated for  commercial  television. 

In  its  report  of  May  25.  1945.  making  the  television  allocations, 
the  Commission  recognized  that  the  vhf  frequencies  were  not  suffi- 
cient in  number  to  provide  a  truly  nationwide  and  competitive  sys- 
tem of  television.  Accordingly,  frequencies  in  the  uhf  portion  of 
the  band  were  set  aside  for  television  experimental  purposes  and 
I  the  Commission  expressed  the  belief  that  eventually  a  nationwide 
and  competitive  system  of  television  would  find  its  lodging  in  the 
uhf  portion  of  the  spectrum. 

Since  the  term  will  be  frequently  used  in  this  memorandum,  it  is 
well  at  the  outset  to  define  ''nationwide  and  competitive  system  of 
television."  There  are  two  facets  to  this  expression.  The  first  refers 
to  service.  Television  is  one  of  the  most  important  media  yet  devel- 
oped for  bringing  news,  education,  culture,  opinion,  and  entertain- 
ment to  the  American  public.  The  Commission  is  under  a  statutory 
duty  so  far  as  possible  to  provide  television  service  to  all  the  people 
of  the  United  States,  those  living  in  rural  areas  as  well  as  those  in 
cities.  And  in  the  interest  of  preserving  competition  and  preventing 
monopoly  the  Commission  is  required  to  provide  a  choice  of  as 
many  services  as  is  feasible.  It  should  be  noted  that  from  the  point 
of  view  of  service  it  is  not  crucial  whether  the  source  is  a  station  in 
the  community  where  the  viewers  live  or  one  in  a  neighboring  com- 
munity. This  is  not  the  case  so  far  as  the  second  aspect  is  concerned. 
This  one  recoenizes  that  a  television  station  is  an  important  local 


institution  as  a  medium  of  local  self-expression.  When  a  station  is 
located  in  a  particular  community,  not  only  do  its  residents  receive 
service  from  it,  but  in  addition  the  station  is  an  outlet  for  the 
citizenry  in  having  local  problems  and  issues  aired.  This  is  a  function 
which  can  hardly  be  accomplished  by  an  out-of-town  station.  The 
Commission  has  the  difficult  task  of  attempting  to  satisfy  both  of 
these  objectives — objectives  which  at  times  are  mutually  exclusive. 

So  far  as  uhf  is  concerned,  it  is  significant  to  note  what  happened 
in  the  period  of  the  freeze,  September  1948  to  luly  1952.  In  Sep- 
tember 1948,  there  were  36  stations  on  the  air  in  19  cities  having 
approximately  one-third  of  the  population  of  the  United  States. 
There  were  fewer  than  1  million  sets  in  the  hands  of  the  public.  By 
luly  1952,  there  were  108  stations  on  the  air  in  63  cities  having  two- 
thirds  of  the  total  population  of  the  United  States,  and  there  were 
more  than  17  million  television  sets.  All  of  these  receivers  were 
vhf  only  and  were  unable  to  receive  uhf  signals  without  the  owners 
spending  money  to  convert  them. 

The  absence  of  uhf  receivers  has  not  had  the  same  impact  on  all 
uhf  stations.  For  example,  the  uhf  operator  in  a  city  with  no  vhf 
service  has  faced  the  same  task  as  did  the  vhf  pioneers.  He  has 
had  to  persuade  the  public  to  buy  sets  with  which  to  receive  his  pro- 
grams. In  one  respect,  however,  his  job  has  been  somewhat  easier 
than  that  of  the  vhf  pioneer.  The  latter  had  to  develop  program 
sources  from  scratch;  even  the  television  networks  were  relatively 
rudimentary  organizations  when  vhf  got  started.  By  July  1952, 
when  uhf  was  first  getting  started,  the  networks  had  well-developed 
program  schedules  and  many  good  programs  were  also  available 
from  other  sources. 

The  fate  of  the  uhf  operator  with  vhf  competition  has  been  quite 
different.  From  the  outset  he  has  been  confronted  with  the  double 
problem  that  none  of  the  sets  sold  during  the  freeze — and  most  of 
the  sets  sold  since  then — could  not  receive  his  picture,  and,  what  is 
worse,  every  one  of  them  could  receive  pictures  from  his  vhf  com- 
petitors. The  much  smaller  viewing  audience  which  the  uhf  station 
could  thus  deliver  in  contrast  to  that  of  the  vhf  station  in  the  same 
market  has  placed  the  uhf  station  at  a  serious  disadvantage  in  com- 
peting for  the  advertising  revenue  with  which  to  support  good  pro- 
grams. And  without  good  programs  available  on  uhf  and  uhf  only, 
the  public  has  no  incentive  to  spend  the  extra  money  which  is  re- 
quired to  buy  a  uhf  set,  or  to  install  a  converter  on  an  existing  vhf 
set. 

A  second  difficulty  facing  uhf  stations  competing  with  vhf 
stations  is  the  difference  in  the  technical  characteristics  of  the  two 
bands.  The  quality  of  the  picture  received  over  uhf  is  at  least  as 
good,  if  not  better,  than  one  received  over  vhf;  many  sources  of 
interference  which  bother  vhf  pictures  have  much  less  noticeable 
effects  on  uhf  pictures.  In  other  technical  respects,  however,  vhf 
has  marked  advantages.  The  service  areas  of  vhf  stations  in  the 
present  stage  of  the  television  art  are  much  more  extensive  than  those 
of  uhf  stations.  Vhf  signals  travel  a  greater  distance  than  do  uhf 
signals  and  accordingly  many  more  people  are  within  the  service 
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area  of  a  vhf  station  than  of  a  uhf  station.  Moreover,  uhf  coverage 
is  much  more  spotty  than  that  of  vhf.  The  uhf  station  is  likely  to 
find  holes  in  its  service  area  where  the  picture  is  not  received  at  all 
or  is  received  poorly.  This  is  particularly  true  in  rugged  terrain. 
Vhf  service  areas  also  have  some  discontinuities  but  they  are  not 
nearly  so  marked  as  those  of  uhf.  Finally,  uhf  has  suffered  from 
equipment  limitations.  When  the  Commission  allocated  uhf  chan- 
nels, it  proceeded  on  assurances  received  from  the  industry  that  high 
power  transmitting  equipment  and  satisfactory  receiving  sets  would 
be  forthcoming  at  a  reasonable  date.  The  performance  on  this  score 
has  been  disappointingly  slow  compared  to  promises  and  has  been  a 
substantial  deterrent  to  the  development  of  the  uhf  band. 

The  2Vi  years  that  have  elapsed  since  the  Commission  started 
licensing  uhf  stations  have  revealed  the  type  of  competitive  situation 
in  which  it  has  been  possible  for  uhf  stations  to  be  reasonably  suc- 
cessful. Where  a  uhf  station  has  no  vhf  competition,  it  has  reason- 
able opportunity  for  success  provided  that  the  market  is  large 
enough  to  support  the  number  of  stations  that  are  licensed  in  that 
market.  Experience  has  shown  that  in  many  instances  it  is  also 
possible  for  a  uhf  station  to  be  successful  if  it  has  competition  from 
only  one  vhf  station. 

The  operator  of  a  uhf  station  in  a  community  which  receives  two 
or  more  vhf  services  has  had  a  most  difficult  time.  In  most  instances 
the  vhf  stations  have  had  the  benefit  of  affiliation  with  the  two 
stronger  networks,  NBC  and  CBS,  and  have  in  addition  carried 
many  of  the  programs  from  the  other  two  networks,  ABC  and  Du- 
Mont.  The  few  popular  network  programs  thus  left  over  for  the 
uhf  station  and  the  programs  available  from  other  sources  have  in 
most  instances  not  been  sufficient  to  induce  the  public  to  convert 
at  a  sufficiently  fast  rate  to  enable  the  uhf  station  to  compete  effec- 
tively for  advertising  revenue.  While  there  may  be  a  limited  number 
of  exceptions,  on  the  whole  operating  experience  to  date  has  demon- 
strated that  uhf  operation  in  the  face  of  competition  from  two  or 
more  vhf  services  means  extensive  deficits  for  an  indefinite  period. 

The  economic  difficulties  of  uhf  operation  have  had  a  blighting 
effect  on  the  growth  of  the  uhf  band.  There  have  already  been  118 
cases  where  uhf  permits  have  been  canceled  or  operations  have  been 
suspended  because  of  economic  difficulties.  Many  of  those  still  on 
the  air  are  still  losing  money  and  some  of  these  will  undoubtedly 
find  it  extremely  difficult  to  remain  in  business.  Moreover,  of  the  84 
uhf  authorizations  which  are  presently  outstanding,  it  is  doubtful 
whether  more  than  a  mere  handful  will  eventuate  into  stations  un- 
less the  picture  changes  radically. 

FAR-REACHING  CONSEQUENCES 

The  consequences  of  uhf  s  difficulties  are  far  reaching.  Of  the  82 
channels  which  the  Commission  has  set  aside  for  commercial  tele- 
vision purposes,  70  of  them  are  in  the  uhf  portion  of  the  band. 
Of  the  1,875  commercial  assignments  which  the  Commission  has 
made  to  the  various  communities  of  the  United  States,  1,319  of  them 
are  in  the  uhf  portion  of  the  band.  Of  the  252  assignments  which 
have  been  reserved  for  noncommercial  educational  stations,  169  of 
them  are  in  the  uhf  portion  of  the  band.  Of  the  578  commercial  con- 
struction permits  which  have  been  issued  by  the  FCC  since  the 
freeze,  318  of  them  have  been  uhf.  The  potentialities  of  television's 
growth  are  thus  largely  dependent  upon  a  healthy  uhf  system  of 
television. 

The  development  of  an  effective  system  of  network  television  is 
also  heavily  dependent  upon  uhf.  Advertisers  are  interested  in  using 
television  networks  in  order  to  reach  as  large  a  portion  of  the  coun- 
try's population  as  is  possible.  This  need  on  the  part  of  the  adver- 
tisers makes  it  necessary  for  a  successful  network  to  be  able  to 
deliver  outlets  in  the  largest  markets;  all  of  the  experts  attest  to  this 
fact.  Generally  outlets  in  most  of  the  top  50  markets  at  least  are 
considered  necessary  for  successful  network  operation.  Of  the  top 
50  markets  only  seven  have  four  or  more  vhf  assignments,  only 
20  have  three  vhf  assignments,  only  16  have  two  vhf  assignments, 
and  two  markets  have  one  vhf  assignment.  This  leaves  five  markets 
with  uhf-only  assignments.  The  above  figures  reveal  that  out  of  the 


top  50  markets,  only  27  of  them  have  three  or  more  vhf  outlets. 
Considering  the  top  100  markets,  the  figures  are  as  follows: 

Markets 


4  or  more  vhf  assignments   7 

3  vhf  assignments   26 

2  vhf  assignments     32 

Only  1  vhf  assignment     18 

Uhf-only  assignments    17 


Thus,  of  the  top  100  markets  there  are  only  33  which  have  three 
or  more  vhf  assignments. 

The  stifling  effect  on  network  development  resulting  from  the 
above  allocation  is  obvious.  Too  many  of  the  important  markets 
just  do  not  have  sufficient  vhf  outlets  for  more  than  two  networks. 

B.  Discussion  of  Proposals  for  Solution  of  Uhf  Problems 

The  problems  of  uhf  were  the  subject  of  hearings  held  in  May- 
June  1954  by  a  subcommittee  of  the  Senate  Committee  on  Interstate 
&  Foreign  Commerce  under  the  chairmanship  of  Senator  Charles 
E.  Potter.  The  more  important  suggestions  made  to  the  subcom- 
mittee as  to  how  the  problems  could  be  solved  are: 

1.  Move  all  television  stations  to  uhf. 

2.  Undertake  a  selective  deintermixture  on  a  case-to-case 
basis. 

3.  Remove  the  Federal  excise  tax  from  all-channel  television 
receivers. 

1.  Move  all  television  to  uhf 

The  most  far-reaching  proposal  advanced  for  solving  the  uhf 
problem  is  that  all  television  allocations  should  be  in  the  uhf  portion 
of  the  band.  The  remedy  has  many  attractive  features.  It  would 
mean  that  all  problems  of  intermixture  of  vhf  and  uhf  in  the  same 
market  would  be  automatically  eliminated.  In  addition,  all  television 
stations  in  any  market  could  eventually  be  on  the  same  competitive 
footing  so  far  as  technical  facilities  are  concerned.  In  these  circum- 
stances the  success  or  failure  of  stations  would  depend  on  the  quality 
of  management  and  excellence  of  programs. 

The  removal  of  disparity  between  stations  would  also  have  a  bene- 
ficial effect  in  the  network  field.  As  has  already  been  pointed  out, 
there  are  not  enough  facilities  of  equal  desirability  in  many  important 
markets  to  furnish  outlets  for  more  than  two  networks.  If  all  tele- 
vision stations  were  to  operate  on  uhf  frequencies,  the  outlets  in 
each  community  would  be  of  equal  desirability  technically,  and 
there  could  be  enough  facilities  in  most  of  the  top  50  markets  for 
more  networks.  Moving  all  television  stations  to  the  uhf  band  would 
also  aid  in  making  a  nationwide  television  system  possible. 

Fundamentally,  the  choice  as  to  whether  to  move  all  television  to 
uhf  comes  down  to  this.  In  theory  very  significant  gains  would 
accrue  to  the  public  if  this  were  to  happen.  And  indeed  if  the 
decision  on  television  allocations  were  being  made  for  the  first  time, 
it  would  be  difficult  to  conceive  of  a  good  argument  against  having 
all  television  in  the  uhf  rather  than  part  in  the  uhf  and  part  in  the 
vhf  portion  of  the  band.  But  decisions  have  to  be  based  on  some- 
thing more  than  theory.  We  cannot  overlook  the  fact  that  more  than 
30  million  receivers  are  in  the  hands  of  the  public  and  that  they  have 
been  bought  on  the  faith  of  a  formal  decision  of  an  agency  of  the 
Federal  Government.  The  public  is  entitled  to  rely  upon  decisions 
of  the  Federal  Government.  Once  the  precedent  is  established  that 
decisions  can  be  upset  even  though  the  public  has  made  extensive 
investments  on  the  faith  of  Government  decisions,  the  way  is  open 
for  constant  pressure  for  changes.  Today  the  pressure  may  be  to 
move  all  television  receivers  to  the  uhf  portion  of  the  band.  To- 
morrow a  new  development  may  come  along  that  theoretically  has 
important  advantages  for  television  if  the  band  could  be  moved 
again. 

The  ideal  situation  would  be  if  it  were  possible  to  adopt  any  new 
worthwhile  change,  as  is  done,  for  example,  in  the  automotive  field. 
But  in  that  field  when  such  changes  come  along,  the  public  is  free  to 
use  them  or  not.  And,  if  they  decide  not  to  buy  the  new  improve- 
ment, the  old  vehicle  still  remains  useful.  In  the  radio  field,  however, 
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T.  WASHINGTON  TV 


Best  dam  salesman  I've  ever  seen! 


Talk  about  a  good  salesman!  Mt. 
Washington  TV  makes  the  calls  — 
plenty  of  them.  Its  territory  is  most 
of  Maine,  New  Hampshire  and  Ver- 
mont which  it  covers  at  about  half 
the  cost  of  any  other  three  TV  stations 


in  the  area  combined.  The  sponsors  of 
Jack  Benny,  The  Lone  Ranger  and 
Person  to  Person  are  among  over  80 
national  advertisers  who  have  put  their 
money  on  one  of  the  best  salesmen  in 
the  business  —  Mt.  Washington  TV. 


CBS-ABC 


¥MTf 


Channel  8 


John  H.  Norton,  Jr.,  Vice  Pres.  and  General  Manager       REPRESENTED  NATIONALLY  BY  HARRINGTON,  RIGHTER  &  PARSONS,  Inc. 
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whenever  a  new  change  is  made  resulting  in  an  abolition  of  standards 
or  an  abandonment  of  a  band  of  frequencies,  all  of  the  old  receivers 
are  automatically  rendered  either  partially  or  totally  useless.  That 
is  why  standardization  is  necessary  in  the  radio  field.  This  fact  also 
explains  why  the  Commission  is  very  careful  to  collect  all  of  the  best 
available  data  before  making  a  final  decision  on  standards.  How- 
ever, when  a  decision  is  made,  no  extensive  changes  should  be 
ordered  unless  the  most  compelling  reasons  are  made  to  appear. 

2.  Deintermixture 

Many  of  uhf's  difficulties  can  be  eliminated  or  mitigated  where 
the  uhf  station  has  no  vhf  competition  or  has  competition  from 
one  vhf  station  only.  Deintermixture — that  is  changing  the  alloca- 
tion table  so  as  to  accomplish  this  result — offers  a  hopeful  solution. 
It  had  strong  support  at  the  Potter  hearings.  Obviously  100  percent 
deintermixture,  where  each  market  would  be  either  vhf-only  or 
uhf-only,  would  be  the  theoretically  ideal  solution.  However,  such 
a  proposal  would  run  into  the  same  practical  difficulties  as  confronts 
the  suggestion  that  all  television  stations  be  moved  to  uhf.  There 
are  so  many  intermixed  markets  that  complete  deintermixture  would 
mean  that  many  vhf  stations  would  have  to  be  converted  to  uhf 


3.  All-channel  receivers 

There  is  one  other  possibility  which  deserves  serious  considera- 
tion. The  principal  difficulty  in  which  uhf  finds  itself  is  that  all 
receivers  made  before  July  1952  were  vhf-only  receivers  and  the 
great  majority  which  have  been  manufactured  since  then  are  in  the 
same  category.  If  some  means  could  be  devised  to  insure  that  all 
television  sets  sold  after  a  certain  date  were  all-channel  sets,  it  is 
entirely  reasonable  to  believe  that  applicants  would  be  willing  to 
enter  a  mixed  market  with  uhf  stations.  Although  they  would  start 
out  at  a  disadvantage,  the  gap  would  be  closed  daily,  for  every  new 
set  sold  would  increase  their  potential  circulation  by  the  same 
amount  as  it  would  that  of  their  competitors. 

The  question  arises  as  to  how  to  achieve  the  objective.  Two 
methods  have  been  suggested.  The  first  method  is  to  enact  a  statute 
declaring  that  no  television  receiver  should  be  shipped  in  interstate 
commerce  unless  it  is  equipped  to  receive  signals  from  all  uhf 
channels  as  well  as  all  vhf  channels.  The  proposal  would  be  effec- 
tive, but  there  is  serious  question  concerning  its  constitutionality. 
A  large  portion  of  the  United  States  is  capable  of  receiving  television 
from  vhf  stations  only  and  there  is  no  reason  why  people  in  such 
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I  lew  is  the  letter  be  sent 
w  ilb  the  report  to  members 
.•,s;  .Vv.  oi  the  committee. 

February  1,  1955. 

All  Members,  Senate  Committee  on  Interstate  &  Foreign  Com- 
merce. 

Dear  Senator:  Not  the  least  of  the  many  and  continuing  im- 
portant tasks  confronting  this  committee  during  the  84th  Congress 
is  the  study  of  the  communications  industry  begun  by  the  Interstate 
&  Foreign  Commerce  Committee  in  the  83d  Congress. 


It  is  now  more  than  two  decades  since  the  Communications  Act 
of  1934  was  enacted.  No  comprehensive  study  or  analysis — -no 
survey  broad  enough  to  appraise  the  developments  in  this  field  dur- 
ing the  past  20  years — has,  to  my  knowledge,  taken  place  during 
that  time. 

Meanwhile,  the  American  people  have  invested  in  more  radio 
sets  than  there  are  families  in  the  Nation.  In  their  homes,  in  their 
automobiles,  and  at  play,  they  have  submitted  their  minds  and  their 
emotions  to  what  they  thus  have  been  able  to  hear. 

More  than  30  million  television  sets  have  been  sold — many  of 
them  are  not  yet  fully  paid  for.  I  am  certain  that  the  investment 
of  American  families  in  receiving  sets  is  far  greater  than  that  made 
by  all  the  broadcasters  who  serve  them.  In  this  field,  however, 
the  American  people  have  an  even  greater  stake — they  have  opened 
their  homes,  their  hearts,  and  their  minds  to  the  impact  of  whatever 
comes  to  their  eyes  and  ears  through  the  machines  in  which  they 
have  invested  their  money.  There  are  more  families  in  the  United 
States  with  electronic  receiving  sets  than  with  indoor  plumbing, 
electric  lights,  telephones,  or  automobiles. 

It  seems  to  me  obvious  and  compelling,  therefore,  that  a  decent 
and  vigorous  regard  for  the  best  interest  of  those  who  have  most  at 
stake,  namely,  the  American  people,  must  have  the  highest  priority 
in  our  studies  and  deliberations.  The  public  interest  supersedes  the 
interests  of  those  who  have  been  entrusted  by  the  Government  with 
the  utilization  and  administration  of  this  greatest  of  public  assets — 
the  airwaves. 


operation  with  all  the  dislocations  described  above.  There  is  reason 
to  believe,  however,  that  selective  deintermixture  can  be  undertaken 
in  some  communities  which  do  not  yet  have  an  existing  vhf  opera- 
tion. 

Several  cases  of  recommended  deintermixture  have  been  formally 
presented  to  the  Commission.  All  but  one  have  been  summarily 
denied  without  a  hearing  primarily  on  the  ground  that  the  vhf 
applicants  have  already  expended  large  sums  of  money  in  prosecut- 
ing their  applications  and  that  they  should  not  lose  the  benefit  of 
those  expenditures. 

It  seems  to  us  that  the  importance  of  preserving  uhf  at  this  time 
is  great  enough  to  warrant  Commission  approval  of  deintermixture 
petitions  even  though  some  applicants  may  have  spent  money  in 
prosecuting  their  applications  up  to  that  point.  There  may  be  good 
reasons  for  turning  down  the  various  deintermixture  petitions  or 
for  providing  special  relief  for  the  applicants  adversely  affected  by 
an  order  granting  deintermixture.  But  it  seems  to  us  that  where 
deintermixture  is  otherwise  in  the  public  interest,  the  mere  fact  that 
the  applicants  for  the  vhf  channel  have  spent  considerable  sums  of 
money  in  prosecuting  their  applications  for  the  vhf  channel  which 
is  proposed  to  be  changed,  is  not  sufficient  reason  for  turning  down 
the  request. 


areas  should  be  prohibited  from  purchasing  sets  capable  of  receiving 
those  channels  only,  particularly  if  they  are  able  to  do  so  at  a  lower 
price  than  is  charged  for  an  all-channel  receiver. 

A  second  suggestion  is  that  the  excise  tax  presently  levied  on 
television  receivers  should  be  removed  from  all-channel  television 
receivers.  This  proposal  was  championed  by  Senator  Edwin  C. 
Johnson,  the  former  chairman  of  the  Senate  Committee  on  Inter- 
state &  Foreign  Commerce.  It  is  designed  to  furnish  an  incentive 
to  television  manufacturers  to  market  all-channel  receivers.  At  the 
present  time  an  all-channel  receiver  is  more  expensive  than  a  vhf- 
only  receiver.  With  an  excise  tax  on  both  types  of  receivers,  the 
public  has  to  pay  more  for  an  all-channel  receiver  than  it  does  for  a 
vhf-only  receiver.  Underlying  the  proposal  for  removing  the  excise 
tax  from  all-channel  receivers  is  the  assumption  that  this  action 
would  make  the  price  of  the  all-channel  receiver  approximately  j 
equal  to  that  of  the  vhf-only  type  of  receiver.  If  this  proved  to  be  j 
so,  the  manufacturer  would  have  a  real  incentive  to  manufacture 
all-channel  receivers,  and  the  public  would  have  good  reason  to  buy 
such  receivers,  because  if  a  person  could  secure  an  all-channel  re- 
ceiver for  the  same  price  as  he  could  a  vhf-only  receiver,  he  would 
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oaturally  buy  the  former  even  if  at  that  time  there  happened  to  be 
ionly  vhf  stations  in  his  area. 

It  should  be  recognized  that  the  incentive  is  at  the  financial  ex- 
pense of  the  Treasury.  But  that  does  not  make  the  proposal  invalid. 
Without  this  incentive  there  is  a  good  likelihood  that  a  substantial 
portion  of  the  radio  spectrum  will  go  to  waste. 

If  the  idea  of  tax  relief  is  acceptable,  the  question  remains  as  to 
what  form  it  should  take.  One  form  is  to  grant  an  exemption  for 
all-channel  receivers  only.  Another  method  is  to  grant  relief  only 
if  the  manufacturer  undertakes  to  market  in  the  United  States  all- 
channel  television  receivers  only. 

The  advantage  of  the  former  scheme  is  that  it  is  more  limited  in 
nature.  However,  in  all  probability  it  would  result  in  producing  uhf 
receivers  in  communities  with  only  uhf  stations  in  operation  or  in 
those  uhf  communities  with  but  one  or  two  vhf  channels. 

If  the  decision  is  made  to  grant  tax  relief  for  all-channel  receivers 
— irrespective  of  which  method  is  followed — it  is  important  that 
some  standards  be  established  to  ascertain  what  is  an  all-channel 
receiver.  It  is  entirely  too  easy  for  a  manufacturer  to  label  a  re- 
ceiver as  an  all-channel  set  but  that  is  no  assurance  that  it  will  work 
in  the  home.  It  is,  therefore,  imperative  that  some  certificate  from 


film  program.  This  program  consists  either  of  old-type  film  which 
was  originally  made  by  Hollywood  for  exhibition  in  motion-picture 
theaters  or  it  may  consist  of  films  which  have  been  made  specifically 
for  television.  The  third  type  of  program  is  produced  by  the  net- 
works. 

A  television  network  operates  in  a  dual  capacity.  First,  it  is  a 
producer  or  originator  of  programs  which  it  feeds  to  stations  affili- 
ated with  it.  Secondly,  the  network  acts  as  agent  for  its  affiliates 
in  selling  time  to  advertisers.  The  advertiser  pays  the  network  the 
talent  and  production  charges  for  the  programs  being  broadcast 
and  the  time  charges  for  the  stations  carrying  his  program.  The 
stations  receive  their  compensation  from  the  network. 

The  advertiser  generally  has  the  right  to  designate  which  markets 
he  desires  to  purchase,  but  in  the  case  of  two  of  the  television  net- 
works, at  least,  there  is  a  basic  network  which  he  must  purchase 
as  a  minimum.  This  basic  network  consists  of  the  stations  owned 
by  the  network  and  40  to  45  additional  ones,  located  for  the  most 
part  in  the  top  50  markets  of  the  country. 

Although  a  majority  of  most  television  stations'  revenue  is  derived 
from  nonnetwork  sources,  station  licensees  regard  their  network 
affiliation  as  one  of  their  most  valuable  assets.  In  the  first  place, 


When,  in  our  American  way,  we  decided  that  this  terrifyingly 
great  power  of  complete  access  to  the  human  mind  was  too  great  for 
Government  utilization  we  made  no  mistake.  We  have  seen  how- 
dictators  and  tyrants  have  seized  upon  this  power  and  used  it  to 
brainwash  whole  nations  and  subject  human  minds  to  their  will 
and  weird,  self-serving  doctrines. 

But  when  a  monopoly  of  this  sort,  too  great  for  the  Government 
to  operate,  is  entrusted  to  those  presumed  to  be  best  qualified — from 
among  many  who  are  willing  to  assume  it,  and  to  be  held  account- 
able for  its  use  or  abuse — there  results  a  continuing  responsibility 
upon  both  the  Congress  and  its  administrative  arm,  the  FCC,  to 
insure  that  private  monopoly  does  not  occur  where  Government 
monopoly  is  avoided.  There  results  a  continuing  responsibility  to 
insure  that  law  and  regulations  are  kept  abreast  of  the  growth  of  the 
industry  and  the  needs  of  the  American  people;  that  procedures  do 
not  serve  bureaucrats  and  lawyers  first  and  the  people  second  or  last, 
thus  opening  the  door  to  the  very  abuses  our  American  system  is  in 
theory  designed  to  prevent. 

I.  myself,  have  been  distressed  by  the  delays  in  getting  decisions 
from  regulatory  bodies  like  the  FCC.  Some  of  the  Commission's 
procedures  seem  to  impair  rather  than  improve  its  administrative 
and  quasi-judicial  functions.  If  there  has  been  a  codification  of 
FCC  regulations,  it  apparently  has  added  as  much  to  confusion 
as  to  enlightenment.  I  am  informed  that  some  Commission  hear- 
ings have  taken  years  to  complete  and  that  rules  of  evidence  are 
followed  which  result  in  irrelevant  and  unnecessarv  testimony. 


Some  of  this  may  or  may  not  be  due  to  the  present  state  of  the 
law.  We  should  find  out. 

The  power  to  regulate  is  not  unlike  the  power  to  tax.  It  is,  or  can 
be  made,  the  power  to  destroy,  to  discriminate,  and  to  unjustly  and 
wantonly  abuse.  Insofar  as  any  such  situation  may  have  occurred, 
it  will  be  our  duty  to  correct  it. 

Nothing  I  have  said  should  be  assumed  as  specifically  condemning 
anybody  or  anything  at  this  time.  It  is  certain  that  the  licensees  in 
the  communications  field  have  done  many  things  of  which  we  and 
they  can  be  justly  proud.  It  is  equally  certain,  in  my  mind,  that 
some  things  have  occurred — and  are  occurring — which  must  com- 
pel our  attention  and  our  best  efforts  to  correct. 

Some  of  the  more  outstanding  of  these  problems  and  some  ap- 
proaches to  their  solutions  are  contained  in  the  memorandum 
transmitted  herewith,  bearing  the  signature  of  Harry  M.  Plotkin. 

Mr.  Plotkin  was  employed  by  the  committee  in  September  1954 
as  special  counsel  in  connection  with  our  uhf  and  network  study. 
I  have  found  this  memorandum  provocative,  and  commend  it  to 
you  as  an  excellent  basis  for  further  inquiry. 

The  memorandum  delineates  problems  and  raises  questions  which 
should  be  of  concern  to  FCC  and  the  Department  of  Justice.  Accord- 
ingly, I  am  transmitting  copies  to  those  agencies,  with  the  request 
that  they  make  a  first  report  to  us  within  30  days.  Our  committee 
will  determine  the  action  necessary  as  our  study  and  deliberations 
proceed. 

Warren  G.  Magnuson,  U.  S.  S. 


a  Government  agency  should  be  required  certifying  that  the  all- 
channel  set  in  question  is  in  fact  capable  of  receiving  all  television 
channels  under  normal  home  viewing  conditions.  Only  such  a  pro- 
cedure would  guarantee  that  the  receiver  being  offered  for  sale 
would  in  fact  contribute  to  the  building  of  uhf  as  well  as  vhf 
circulation. 

II.  THE  NETWORK  PROBLEM 

A.  Brief  Description  of  Economic  Structure  of  Broadcasting 

Television  stations  are  licensed  by  the  Federal  Communications 
Commission  to  operate  in  the  public  interest,  but  in  carrying  out 
this  obligation  they  are  permitted  also  to  serve  their  private  interests 
by  selling  time  on  their  facilities.  Under  our  system  of  broadcasting 
it  is  the  sale  of  time  which  enables  the  station  operator  to  carry  out 
his  obligation  to  serve  the  public  interest. 

Sale  of  time  takes  two  forms.  The  first  is  the  sale  of  spot  an- 
nouncements and  the  second  is  the  sale  of  program  sponsorship  to 
advertisers. 

Television  programs  fall  into  three  categories.  The  first  is  locally 
produced  programs.  These  are  conceived  by  the  station  and  are 
executed  by  its  staff.  A  second  type  of  program  origination  is  the 


the  network  compensates  the  station  for  the  network  commercial 
programs  carried  by  the  station.  In  the  second  place,  the  network 
organizations  have  developed  the  know-how  of  producing  programs 
which  are  in  great  demand  by  the  viewers.  A  third  advantage 
which  a  station  derives  from  a  network  affiliation  is  that  the  pro- 
grams which  the  station  accepts  from  the  network  spare  the  station 
the  expense  of  producing  its  own  programs.  The  future  develop- 
ment of  television  may  make  it  possible  for  many  television 
stations  to  operate  successfully  without  a  network  affiliation  but 
that  stage  of  development  is  not  yet  here. 

B.  Description  of  Network  Organizations 

In  the  am  network  field,  NBC  and  CBS  occupy  a  dominant  posi- 
tion. The  extent  of  this  dominance  has  been  fully  documented  in 
a  Report  on  Chain  Broadcasting  issued  by  the  Commission  in  May 
1941.  In  the  important  markets  of  the  United  States  the  most  de- 
sirable outlets  are  almost  invariably  affiliated  with  either  NBC  or 
CBS.  This  was  the  situation  at  the  time  that  the  Chain  Broadcasting 
Report  was  issued  and  remains  so  today. 

The  same  situation  prevails  in  television.  Reference  has  already 
been  made  to  the  superior  position  which  vhf  stations  possess  over 
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I  I  onored  in  its  brief  history  by  the  Alfred  I.  duPont  Award, 

the  Variety  Show  Management  Award,  and  the  critical  acclaim 
of  viewers  and  press  alike,  "The  WFIL-TV  University  of  the 
Air"  begins  its  fifth  year  of  telecasting  in  the  interest  of  the 
people  of  Delaware  Valley,  U.S.A. 

With  the  passing  of  each  semester,  "The  WFIL-TV  University 
of  the  Air"  has  selected  its  curricula  with  ever-increasing 
care.  The  original  goal  of  the  series  remains  unchanged: 
to  provide  diversified  adult  education  at  the  college  level 
for  the  7,000,000  people  within  the  WFIL-TV  coverage  area. 
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CURRICULUM      FEBRUARY-MAY,  1955  /  11:15  AM  TO  12:00  NOON 

MONDAYS:       "The  Child  in  Health  and  Disease"— JEFFERSON  MEDICAL  COLLEGE 

"American  Literature  One  Hundred  Years  Ago"  — BRYN  MAWR  COLLEGE 

TUESDAYS:       "Family  Food  Fare"  — RUTGERS  UNIVERSITY 

"The  World  Behind  The  News"  — UNIVERSITY  OF  PENNSYLVANIA 

WEDNESDAYS:  "Spanish  Is  Fun"  — THE  PENNSYLVANIA  STATE  UNIVERSITY 

"Psychology  of  the  Adolescent"  —  DREXEL  INSTITUTE  OF  TECHNOLOGY 

THURSDAYS:      "Green  Thumb  Chemistry" —  PENNSYLVANIA  MILITARY  COLLEGE 
"Shakespeare"  — TEMPLE  UNIVERSITY 

FRIDAYS:  "The  Greatest  Book  In  The  World"  — PRINCETON  THEOLOGICAL  SEMINARY 

"Your  Health  and  Your  Happiness"  — PHILADELPHIA  COLLEGE  OF 

PHARMACY  AND  SCIENCE 

Other  continuing  participants  in  "The  WFIL-TV  University  of  the  Air"  include: 
URSINUS  COLLEGE  •  SWARTHMORE  COLLEGE  •  ST.  JOSEPH'S  COLLEGE  • 
PHILADELPHIA  BOARD  OF  EDUCATION  •  ALBRIGHT  COLLEGE  •  BEAVER  COLLEGE  • 
LA  SALLE  COLLEGE  •  HAVERFORD  COLLEGE  •  LEHIGH  UNIVERSITY  •  LINCOLN 
UNIVERSITY  •  RIDER  COLLEGE  •  VILLANOVA  UNIVERSITY  •  FRANKLIN  &  MARSHALL 
COLLEGE  •  GLASSBORO  STATE  TEACHERS  COLLEGE 


'The  WFIL-TV  University  of  the  Air" 


is  produced  jointly  by 


THE  COLLEGES  AND  UNIVERSITIES  OF  DELAWARE  VALLEY,  U.S.A. 
AND 
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KEY  AFFILIATE  OF  ABC-TV  IN  DELAWARE  VALLEY,  U.S.A. 
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uhf  stations  in  intermixed  markets.  With  only  rare  exceptions,  vhf 
stations  in  intermixed  markets  are  primarily  the  affiliates  of  NBC 
or  CBS,  with  ABC  and  DuMont  occupying  a  secondary  position 
on  those  stations.  The  superiority  in  facilities  which  NBC  and 
CBS  have  in  the  television  field  is  linked  to  their  similar  superiority 
in  the  am  field  because  with  only  occasional  exceptions  has  the 
NBC  or  CBS  television  affiliation  gone  to  a  different  ownership 
group  where  the  NBC  or  CBS  am  affiliate  owns  a  vhf  television 
station.  Indeed,  when  ownership  groups  other  than  the  am  affiliate 
have  acquired  a  vhf  facility  ahead  of  the  NBC  or  CBS  affiliate, 
their  tenure  as  an  NBC  or  CBS  affiliate  has  often  been  temporary 
only,  yielding  to  the  am  affiliate  as  soon  as  it  acquired  a  vhf  facility. 

The  dominant  position  which  NBC  and  CBS  enjoy  has  been  a 
matter  of  concern  both  to  Congress  and  the  Commission.  During 
the  1930's  a  series  of  resolutions  and  bills  were  introduced  in  Con- 
gress calling  for  corrective  action.  Spurred  on  in  large  measure  by 
these  congressional  efforts,  the  Commission  in  1938  finally  instituted 
an  investigation  into  network  broadcasting  practices.  A  lengthy 
hearing  was  held,  culminating  in  the  issuance  in  May  1941  of  the 
Commission's  Report  on  Chain  Broadcasting.  At  the  same  time  the 
Commission  adopted  specific  regulations  governing  contractual  re- 
lations between  the  stations  and  the  networks.  The  networks  imme- 
diately appealed  the  Commission's  action  to  the  courts  and  procured 
a  stay  order  against  the  effectiveness  of  the  regulations  pending 
the  outcome  of  the  litigation.  It  was  not  until  1943  that  the  liti- 
gation was  disposed  of  when  the  Supreme  Court  upheld  the  Com- 
mission's authority  to  promulgate  the  regulations.  The  regulations 
went  into  effect  that  year. 

The  original  Chain  Broadcasting  Regulations  were  transposed 
to  these  new  services  [fm  and  tv]  with  virtually  no  change  and  with 
little  or  no  investigation  by  the  Commission.  Our  study  of  the 
network  situation,  with  particular  reference  to  television,  shows  that 
there  is  no  basis  for  the  complacency  with  which  the  Commission 
has  carried  forward  its  Chain  Broadcasting  Regulations  with  no 
real  changes. 

C.  Problems  of  Exclusivity 

1.  History  of  exclusivity  provisions- 
Prior  to  the  Commission's  chain  broadcasting  investigation,  affili- 
ation agreements  between  stations  and  NBC  and  CBS  were  for  the 
most  part  exclusive  in  nature.  The  stations  agreed  to  take  programs 
from  NBC  or  CBS  alone,  as  the  case  might  be,  and  the  network 
in  turn  agreed  that  its  programs  would  not  be  made  available  to 
any  other  station  within  a  given  radius.  The  former  type  of  ex- 
clusivity is  referred  to  as  exclusivity  of  affiliation  and  the  latter  as 
territorial  exclusivity. 

Exclusive  affiliations  were  of  obvious  economic  advantage  to  the 
networks.  They  assured  the  networks  of  a  sure  outlet  in  the  market 
and  deprived  competitive  networks  of  any  opportunity  to  compete 
for  the  particular  stations.  Territorial  exclusivity  was  advantageous 
to  the  station  in  that  the  station  was  assured  of  a  source  of  programs 
and  prevented  other  stations  from  carrying  the  same  program. 

When  the  Commission  adopted  its  Chain  Broadcasting  Report,  it 
outlawed  both  forms  of  exclusivity.  It  found  that  exclusive  affilia- 
tions were  not  in  the  public  interest  because  they  unduly  hindered 
the  affiliate  in  his  choice  of  program  sources.  The  exclusivity  pro- 
visions prevented  a  station  from  taking  programs  from  any  other 
network  no  matter  how  desirable  such  programs  might  appear  to 
be  and  no  matter  how  much  in  the  affiliate's  opinion  the  carrying 
of  such  programs  would  be  in  the  public  interest. 

Moreover,  they  unduly  restricted  the  opportunity  of  other  net- 
works to  have  their  programs  presented  in  a  given  market.  A  sta- 
tion with  an  exclusive  affiliation  with  NBC  or  CBS  was  not  avail- 
able at  all  to  any  other  network  even  though  NBC  or  CBS  might 
not  utilize  all  of  its  time  on  the  station.  This  practice  was  found 
to  be  particularly  deleterious  in  those  markets  which  did  not  have 
enough  outlets  to  accommodate  all  the  networks.  Exclusive  affilia- 
tion in  those  markets  tended  to  freeze  out  network  competition 
entirely. 

Territorial  exclusivity  like  exclusivity  of  affiliation  also  arbitrarily 
restricted  free  competitive  enterprise.  As  practiced,  territorial- 
exclusivity  provisions  prevented  the  networks  from  furnishing  a 


program  to  any  other  station  in  the  same  market  as  that  of  their 
regular  affiliate  even  though  the  affiliate  did  not  carry  the  particular 
program.  Moreover,  in  many  situations  the  area  of  protection  ac- 
corded the  affiliate  was  so  extensive  that  cities  at  a  relatively  great 
distance  from  the  market  in  which  the  regular  affiliate  was  located 
were  not  eligible  for  programs  of  the  particlar  network. 

The  territorial-exclusivity  provisions  also  had  a  direct  and  adverse 
effect  on  the  public.  Many  popular  programs  are  carried  by  NBC 
and  CBS.  Where  the  area  of  territorial  exclusivity  was  unduly  wide, 
a  good  portion  of  the  public  residing  in  that  area  was  effectively 
deprived  of  any  opportunity  to  receive  the  programs  of  a  particular 
network,  the  signal  of  the  regular  affiliate  which  did  carry  the  pro-  1 
gram  being  unable  to  reach  into  the  area,  and  territorial  exclusivity 
preventing  the  station  serving  the  area  from  being  able  to  carry  the 
program  in  question.  And  where  the  regular  affiliate  decided  not 
to  carry  a  particular  network  program,  no  other  station  could  bring 
the  program  in  question  to  the  people  in  the  area  no  matter  how 
desirable  the  program  might  be  and  no  matter  how  arbitrary  or  ' 
capricious  might  be  the  reason  why  the  regular  affiliate  decided 
not  to  carry  the  program. 

The  Commission's  Chain  Broadcasting  Regulations  purport  to 
strike  at  both  aspects  of  exclusivity.  So  far  as  exclusivity  of  affilia- 
tion is  concerned  the  regulations  forbid  any  contract,  arrangement, 
or  understanding,  express  or  implied,  which  prevents  or  hinders  a 
station  affiliated  with  one  network  'from  broadcasting  the  programs 
of  another  network  or  which  penalizes  the  station  for  doing  so.  The 
station  is  not  compelled  by  this  regulation  to  take  programs  from 
all  of  the  networks.  The  regulation  simply  means  that  the  licensee 
of  a  station  must  retain  freedom  of  choice  as  to  affiliation  and  the 
decision  whether  to  take  programs  from  more  than  one  network 
must  be  his  own  and  cannot  be  influenced  in  any  way  by  any 
contract,  arrangement,  or  understanding  with  any  of  the  networks. 

With  respect  to  territorial  exclusivity,  the  Commission's  regula- 
tions prohibit  all  contracts,  arrangements,  or  understanding,  express 
or  implied,  pursuant  to  which  (1)  a  station  serving  a  substantially 
different  area  from  that  served  by  the  network's  regular  affiliate  is 
prevented  or  hindered  from  carrying  the  programs  of  the  network 
in  question,  or  (2)  which  prevents  or  hinders  a  station  serving  sub- 
stantially the  same  area  as  that  served  by  the  regular  affiliate  from 
carrying  programs  of  the  network  which  may  be  rejected  by  the 
regular  affiliate.  The  regulation  does  permit  the  network  to  give 
its  regular  affiliate  the  right  of  first  refusal  with  respect  to  its  pro- 
grams. As  in  the  case  of  the  exclusive-affiliation  regulation  no  com- 
pulsion is  put  on  the  network  to  furnish  its  programs  to  any  par- 
ticular station.  The  regulation  simply  requires  the  network  to  make 
its  own  decision  and  this  decision  may  not  in  any  way  be  based 
upon  any  arrangement  with  its  regular  affiliate. 

PROHIBIT  EXCLUSIVE  ARRANGEMENTS 

The  Chain  Broadcasting  Regulations  prohibit  exclusive  arrange- 
ments. The  question  is:  Have  they  prohibited  exclusivity  in  practice? 
Turning  first  to  exclusivity  of  affiliation,  it  can  be  safely  said  that  the 
formal  contracts  between  the  networks  and  the  stations  contain  no 
provisions  limiting  the  station  to  one  network.  All  affiliation  con- 
tracts must  be  filed  with  the  Commission  and  if  any  of  them  were  j 
to  contain  any  such  provision,  the  parties  would  be  forthwith  al- 
vised  of  their  illegality  and  the  offending  provisions  would  im- 
mediately be  removed  from  the  contract. 

In  practice  the  situation  varies  from  city  to  city.  Where  there  are 
as  many  as  four  stations  in  a  given  community,  each  network  has  , 
a  regular  affiliate  which  normally  takes  programs  from  that  net- 
work alone.  This  has  certainly  been  the  case  in  am.  In  television 
it  is  true  only  where  no  intermixture  is  involved.  Where  there  are 
four  or  more  vhf  stations  in  a  market  each  one  is  a  regular  affiliate 
of  one  of  the  networks  and  generally  takes  programs  from  that  j 
network  only.  Where  there  are  fewer  than  four  outlets  in  a 
market,  or  where  some  of  the  outlets  are  vhf  and  some  are  uhf, 
the  vhf  outlets  are  almost  invariably  the  affiliate  primarily  of  NBC 
or  CBS  but  generally  take  some  programs  from  the  other  networks. 

So  far  as  territorial  exclusivity  is  concerned,  again  it  is  safe  to 
say  that  none  of  the  formal  affiliation  contracts  contains  any  pro- 
vision violative  of  the  Chain  Broadcasting  Regulations.  However, 
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RAYTHEON  KTR-100  series 


!  Color  TV  microwave  relay 


PROVIDES  ALL 
THESE  EXTRAS  AT 
NO  EXTRA  COST 


Engineered  especially 
sion,  Raytheon  KTR-lOO  Micro- 
wave provides  a  simplified,  inte- 
grated system  for  highest  quality 
color  or  monochrome  transmission. 
Adaptable  by  interchangeable  RF 
plumbing  for  broadcast,  common 
carrier  or  government  bands  .  .  . 
easily  tuneable  in  the  field  to  exact 
frequencies. .  .packaged  for  simpli- 
fied installation,  control  and  servic- 
ing .  .  .  with  built-in  multiplexed 
audio  —  in  brief,  one  basic  system 
for  all  applications  all  at  no  extra 
cost.  Bulletin  3-110  gives  complete 
information.  Write  for  it.  Address 
Dept.  6130  B*T 


FLEXIBLE  .  .  .  operates  at  any  desired  frequency  within 
the  Broadcast,  Common  Carrier,  or  lower  portion  of  the 
Government  bands. 

MAXIMUM  VIDEO  INTELLIGENCE  .  .  .  meets  or  ex- 
ceeds FCC  and  RETMA  color  specifications. 

LOWEST  COST  ...  in  first  cost,  installation  cost,  operating 
cost  and  servicing  cost. 

CONVENIENT  . . .  only  four  compact,  luggage-type  pack- 
ages with  all  parts  easily  accessible. 

DEPENDABLE  .  .  .  with  long-life  tubes  and  simplified  cir- 
cuitry. Waterproof,  weatherproof,  shock  resistant. 

PERFORMANCE  PROVED  ...  by  leading  television  sta- 
tions across  the  nation  (names  on  request). 

SIMPLIFIED,  RUGGEDIZED,  MINIATURIZED . . .  backed 
by  the  Raytheon  reputation  for  Excellence  in  Electronics. 

VERSATILE  .  .  .  for  STL,  remotes,  network  or  common  car- 
rier interconnection;  intercity  or  intracity  links;  industrial, 
educational  or  community  television;  radar  relaying. 
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Does  he 
really  listen  to 
his  car  radio  ? 


Now  that  America  is  listening  to  radio  in  26  million  automobiles,  advertisers  have 
become  increasingly  interested  in  the  amount  of  attention  these  sets  command. 

Here's  what  a  pilot  study  recently  showed : 

75  per  cent  of  all  motorists  not  only  know  the  sponsors  of  the  programs  they're 
hearing— they  can  "play  back"  substantial  parts  of  the  commercials.* 

Actually  it's  not  too  surprising.  With  cars  so  easy  to  drive  these  days,  there's  not  much 
to  do  but  steer.  And  when  the  motorist's  eye  is  fixed  on  the  road,  his  ear  hasn't 
much  else  to  do.  Except  to  take  in  the  most  popular  programs.  And  news  of  the 
products  they  sell ...  on  The  CBS  Radio  Network 


*On  tvjo  successive  Sundays 
earlier  this  winter,  Adver- 
test  Research  conductedin- 
tervievjs  v)ith  a  total  of  31,/, 
motorists  traveling  the 
Nevj  Jersey  Turnpike.  Ad- 
vertest  found  77  per  cent 
of  the  cars  equipped  with 
radio.  In  these  cars,  the  two 
programs  whose  commer- 
cials were  being  tested 
(Jack  Benny  and  Amos  'n' 
Andy)  had  an  average  rat- 
ing of  23.1.  A  booklet  giv- 
ing details  of  this  survey 
is  available  from  the  CBS 
Radio  Network  on  request. 


this  does  not  necessarily  mean  that  the  regulations  have  been  ef- 
fective in  making  available  to  nonaffiliates  on  an  extensive  scale 
such  network  programs  as  may  be  rejected  by  the  regular  affiliate. 
In  the  am  field  the  pattern  of  regular  affiliation  is  pretty  well  estab- 
lished and  such  a  pattern  discourages  any  extensive  carrying  of 
network  programs  by  stations  not  regularly  affiliated  with  the  net- 
work in  question.  In  television  the  situation  is  somewhat  compli- 
cated by  the  fact  that  in  some  intermixed  markets  the  networks 
have  affiliation  agreements  with  two  or  more  stations  in  the  same 
city,  the  primary  one  with  the  vhf  station  and  a  secondary  one  with 
a  uhf  station.  In  this  type  of  situation,  where  the  primary  affiliate 
rejects  a  network  program,  such  program  becomes  available  to  the 
secondary  affiliate. 

So  far  as  the  second  aspect  of  territorial  exclusivity — areas  of 
protection — is  concerned,  it  is  not  possible  on  the  basis  of  the  data 
thus  far  available  to  draw  hard  and  fast  conclusions.  The  criteria 
which  seem  to  be  followed  appear  to  vary  depending  upon  whether 
vhf  or  uhf  stations  are  involved,  and  the  number  of  sets  capable 
of  receiving  each  set  of  signals.  It  is  apparent  that  there  is  no  con- 
sistent pattern  which  is  followed  by  the  networks  in  determining 
who  does  or  does  not  receive  a  network  affiliation. 

PUBLIC  HAS  INTEREST 

The  public  has  a  legitimate  interest  in  the  manner  by  which  such 
affiliations  are  granted.  In  the  first  place,  a  network  affiliation  is  a 
most  valuable  asset  for  all  television  stations  and  is  the  difference 
between  success  and  failure  for  many  stations.  Secondly,  uhf  sta- 
tions have  had  great  difficulty  in  securing  network  service  and 
unless  they  are  able  to  secure  such  service  on  a  fairly  extensive 
scale,  successful  uhf  operation  is  very  difficult  and  there  is  a  good 
prospect  that  a  large  part  of  the  radio  spectrum  will  go  unused. 
Thirdly,  the  dependence  which  so  many  television  stations  have  on 
the  networks  for  their  success,  and  the  necessity  which  this  imposes 
upon  stations  to  stay  on  good  terms  with  the  networks  lest  they 
lose  their  affiliation,  make  it  essential  that  serious,  consideration  be 
given  to  methods  for  insuring  that  such  affiliations  are  awarded  in 
a  reasonable  manner  so  that  the  fullest  competition  is  assured. 

2.  Methods  for  dealing  with  problems  of  exclusivity 

(a)  Common  carrier  method 

The  most  far-reaching  solution  advanced  for  dealing  with  prob- 
lems of  exclusivity  is  that  the  Communications  Act  should  be 
amended  so  as  to  provide  that  the  networks  be  classified  as  com- 
mon carriers,  at  least  so  far  as  the  question  of  awarding  affiliations 
is  concerned.  There  are  several  possible  meanings  of  the  concept 
"common  carrier"  and  it  is  not  entirely  clear  just  what  definition 
is  meant  by  those  who  advocate  this  solution.  The  broadest  concept 
is  that  the  networks  should  be  required  to  offer  affiliations  to  all 
stations  desiring  same.  The  objections  to  this  concept  are  funda- 
mental. Aside  from  the  obvious  discrimination  involved  in  saddling 
the  networks  with  a  common-carrier  status  of  this  type  while  non- 
network  suppliers  of  programs  remain  unregulated,  there  are  such 
serious  economic  obstacles  in  the  path  of  such  a  proposal  that  it 
is  most  doubtful  whether  network  operation  could  survive  such 
regulation. 

It  must  be  remembered  that  the  base  of  network  operations  as  of 
all  other  broadcast  operations  is  advertising  revenue.  When  an  ad- 
vertiser buys  time,  he  is  generally  not  interested  in  paying  for 
duplicate  coverage.  If  the  network  is  required  to  accept  affiliation 
requests  from  all  stations,  it  could  well  be  faced  with  the  necessity 
of  feeding  its  program  to  two,  three,  or  four  stations  in  the  same 
market.  There  is  no  way  to  make  the  advertiser  pay  for  the  cov- 
erage of  more  than  one  station  in  that  market.  If  such  an  attempt 
were  made,  the  cost  of  advertising  over  television  could  become  so 
prohibitively  expensive  that  the  advertiser  would  take  his  business 
elsewhere. 

Since  no  way  can  be  devised  to  make  the  advertiser  pay  for 
duplicate  coverage,  can  other  methods  be  devised  which  are  not 
economically  ruinous?  Forcing  the  station  to  split  the  revenue 
would  be  no  solution.  At  the  present  time  an  affiliate  is  able  to 
secure  only  a  small  percentage  of  his  rate  card  for  carrying  network 


programs.  If  he  were  compelled  to  share  the  same  programs  with 
three  or  four  other  stations,  his  return  would  be  correspondingly 
smaller  and  network  affiliation  could  become  quite  unattractive.  If, 
on  the  other  hand,  the  network  were  compelled  to  compensate  each 
station  carrying  the  programs  on  the  same  basis  as  is  presently 
utilized  for  one  station,  the  network  would  soon  be  out  of  business. 

A  most  compelling  objection  to  treating  networks  as  a  common 
carrier  as  the  term  is  utilized  above  is  that  it  would  involve  a 
wasteful  use  of  television  facilities  and  could  restrict  the  develop- 
ment of  new  networks.  As  we  have  already  noted,  frequency  space 
is  very  limited  and  there  are  not  nearly  enough  frequencies  to  pro- 
vide a  television  station  for  all  qualified  applicants.  Moreover, 
there  is  only  a  limited  number  of  hours  that  each  station  can  broad- 
cast. It  may  be  a  truism,  but  the  fact  remains  that  when  a  station 
is  broadcasting  one  program  it  cannot  at  the  same  time  broadcast 
another  program.  If  two  or  more  television  stations  in  the  same 
community  carry  the  same  program  at  the  same  time,  one  or  more 
programs  are  effectively  denied  to  the  citizens  of  that  community. 
The  public  interest  demands  that  there  be  a  maximum  number  of 
program  sources  available  to  the  public  so  that  the  public  taste  and 
viewpoint  may  be  molded  as  a  result  of  being  exposed  to  as  many 
points  of  view  as  is  possible. 

(b)  Associated  Press  case  approach 

In  concluding  that  availability  oT  network  affiliation  to  all  sta- 
tions on  a  compulsory  basis  is  not  warranted,  we  must  nevertheless 
recognize  that  the  public  does  have  a  legitimate  interest  in  the  man- 
ner by  which  such  affiliations  are  awarded.  A  network  affiliation 
is  a  most  valuable  asset.  We  are  not  suggesting  that  machinery 
should  be  established  whereby  the  Government  would  supervise 
the  award  of  each  and  every  affiliation.  As  we  see  the  problem, 
it  can  be  said  that  where  no  conspiracy  is  involved  and  where  no 
unduly  restrictive  practices  are  being  followed  in  the  awarding  of 
affiliations — and  where  such  factors  are  present  the  Commission 
and  Department  of  Justice  have  ample  authority  under  present  law 
to  deal  with  the  matter — it  is  of  no  governmental  concern  whether 
a  given  network  awards  an  affiliation  to  station  A  or  station  B 
where  they  are  both  located  in  the  same  community,  and  where 
they  serve  approximately  the  same  service  area. 

An  entirely  different  situation  is  presented,  however,  where  two 
or  more  stations  serving  different  areas  desire  an  affiliation.  Under 
the  Commission's  rules  a  network  may  deny  an  affiliation  to  a 
station  that  serves  substantially  the  same  area  as  that  of  another 
station  already  affiliated  with  that  network.  The  Commission  has 
never  issued  rules  and  regulations  defining  what  it  meant  by  "sub- 
stantially the  same  service  areas,"  and  it  does  not  appear  that  the 
networks  have  developed  a  consistent  policy  on  that  score. 

NETWORK  STANDARDS  NOT  CLEAR 

It  is  not  clear  just  what  standards  are  followed  by  the  networks 
in  making  the  judgment  as  to  what  constitutes  excessive  duplica- 
tion. Apparently  at  least  the  question  of  whether  vhf  or  uhf  facili- 
ties are  involved  influences  the  outcome.  It  is  also  apparent  that 
the  identity  of  the  applicant  can  play  a  disproportionately  im- 
portant part  in  determining  who  is  to  be  granted  the  affiliation. 
Thus  where  a  single  group  owns  more  than  one  television  station 
which  is  already  affiliated  with  a  network,  that  same  group  has  a 
tremendous  advantage  in  acquiring  an  affiliation  from  the  same 
network  when  it  acquires  a  new  station.  Indeed,  existing  affiliations 
have  been  changed  in  order  to  award  a  network  affiliation  to  such 
multiple  owners  upon  their  acquiring  a  new  station.  Another  illus- 
tration of  the  important  part  played  by  the  identity  of  the  applicant 
is  found  in  the  situation  where  an  existing  am  affiliate  of  the  network 
is  competing  against  a  newcomer  for  a  television  network  affilia- 
tion. In  the  great  majority  of  cases  the  am  affiliate  is  granted  the 
television  affiliation  as  against  the  newcomer.  This  has  taken  place 
even  when  it  was  necessary  for  the  network  to  cancel  or  fail  to 
renew  an  affiliation  previously  granted  to  another  station  that  may 
have  received  its  authorization  before  the  regular  am  affiliate  was 
awarded  its  permit. 

The  importance  of  a  network  affiliation  to  successful  operation  of 
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UHF  IS  FIRST 

on    florida's   west  coast 


WSUN-TV  has  been  the  only  station 
serving  the  Tampa  Bay  Market  for  over 
a  year  and  a  half.  UHF  was  first  and 
is  established  as  the  Number  One 
Channel.  WSUN-TV  is  truly  regional 
with  an  audience  in  more  than  ten 
counties  and  more  than  134,000  re- 
ceivers, increasing  every  month. 
Studios  are  on  the  Million  Dollar  Pier. 


-TV 
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WHY  use  a 

scanner  system  for 
your  color  film  y 


A flying  spot  scanning  system  radically  reduces 
.operating  and  maintenance  costs... is  simple 
to  operate . . .  and  achieves  for  you  the  finest  picture 
quality  —  completely  banishing  registration  and 
shading  problems. 

It  does  this  despite  the  fact  that  color  equipment 
requires  more  tubes,  more  circuitry,  and  a  more 
complicated  optical  system  to  accommodate  three 
times  the  electrical  information  that  monochrome 
requires.  A  scanner  system  does  it  by  making  use  of 
two  simple  tube  types— the  cathode  ray  tube,  and 
the  electronic  photo-tube.  These  mass-produced 
tubes  are  relatively  inexpensive,  have  a  record  of 


proved-in-service  dependability,  and  are  available 
almost  anywhere. 

Finest  color  picture  quality  requires  that  color  reg- 
istration and  shading  problems  be  eliminated.  A 
scanner  system  does  just  that,  and  has  fewer  and 
simpler  controls  than  any  other  color  film  system 
on  the  market  today. 

These  considerations  —  low  operating  and  mainte- 
nance cost,  simplicity  of  operation,  availability  of 
standard,  relatively  inexpensive  tubes,  and— above 
all  —  quality  pictures  —  are  the  reasons  why  you 
should  use  a  scanner  system  for  your  color  film. 


PYRAMID 
PLAN 


The  success  of  any  scanner  system  is  based  on  the  proper 
design  of  the  continuous  motion  projector.  Working  with 
General  Electric ,  engineers,  Eastman  Kodak  Company 
perfected  a  simple  "long-life"  projector.  High  light  output 
of  this  projector  permits  use  of  films  of  varying  densities. 
So  existing  color  films  of  all  varieties  can  be  shown  on  this 
premium-quality  projector. 

Now's  the  time  to  check  the  savings  in  color  equipment, 
operation  and  maintenance.  Do  it  before  you  commit 
yourself  to  an  inferior  equipment  program  that  will  affect 
your  profits  in  color  for  years  to  come!  Before  you  make  a 
decision  get  the  details  on  G-E  PYRAMID  PLAN  PRO- 
JECTION PACKAGE.  And,  at  the  same  time  ask  your 
G-E  representative  to  timetable  your  entry  in  color  with 
the  famous  G-E  PYRAMID  PLAN.  Why  not  phone  him 
today,  or  write:  General  Electric  Company,  Broadcast 
Equipment,  Section  X225-7,  Electronics  Park,  Syracuse, 
New  York.  In  Canada,  write:  C.G.E.  Electronics,  830 
Lansdowne  Avenue,  Toronto. 


FOR  COLOR  TV 


The  G-E  Color  Film  Center. . . 

consists  of  2"x2"  Slide  Scanner,  CM  16  mm  Film 
Scanner,  and  Channel  Pickup  which  is  common 
to  both  other  units. 

Purchase  the  General  Electric  Slide  Scanner  sep- 
arately for  initial  commercial  venture  into  color. 
Then  add  one  or  two  projectors  (as  illustrated) . . . 
the  entire  combination  occupies  just  32  Mj  square 
feet  of  floor  space. 


WHY  USE  THE  CrE  SCANNER  SYSTEM 
FOR  YOUR  COLOR  FILM? 


1 .  Occupies  less  floor  space,  brings  lower  power  costs, 
lower  tube  costs,  and  the  lowest  overall  operating  cost 
of  any  color  film  equipment  available  today! 

2.  Simple,  accessible  controls. 

3.  Automatic  film  shrinkage  compensator  (exclusive 
with  General  Electric) . 

4.  Crisp,  clear  pictures.  Ten  times  the  light  output  of 


other  optical  designs  using  rotating  prisms  rather  than 
G.E.'s  rotating  mirrors. 

5.  No  smear,  shading,  or  color  registration  problems. 

6.  Quiet  mechanical  operation.  No  eccentric  or  recip- 
rocating parts  to  become  noisy  through  wear. 

7.  Each  projector  has  its  own  scanner  tube.  Reduced 
lost  air  time  in  event  of  tube  failure. 


Progress  Is  Our  Most  important  Product 


GENERAL 


ELECTRIC 


a  television  station  is  sufficiently  great  that  the  Government  is  war- 
ranted in  seeing  to  it  that  no  arbitrarily  discriminatory  practices  are 
followed  by  the  network  in  the  awarding  of  such  affiliations.  It 
cannot  be  gainsaid  that  a  network  affiliation  is  at  least  as  important 
to  a  television  station  as  is  the  Associated  Press  service  to  a  metro- 
politan daily  newspaper.  Since  the  Supreme  Court  has  held  in 
Associated  Press  v.  United  States,  326  U.  S.  1,  that  Associated  Press 
service  must  be  made  available  to  all  newspapers  on  a  nondiscrim- 
inatory basis,  the  same  reasoning  would  compel  the  conclusion  that 
network  television  service  should  likewise  be  made  available  to  all 
applicants  on  a  nondiscriminatory  basis,  subject  only  to  the  excep- 
tion already  mentioned  that  the  network  need  not  make  an  affilia- 
tion available  where  to  do  so  would  be  to  create  a  substantial  dupli- 
cation of  that  network's  service. 

In  order  to  carry  out  this  objective  certain  changes  in  existing 
practices  are  necessary.  First,  the  networks  should  be  required  to 
publish  and  file  with  the  Commission  the  standards  they  purport  to 
follow  in  determining  what  is  excessive  duplication  in  the  awarding 
of  affiliations.  The  Commission  should  approve,  disapprove  or 
modify  the  standards  so  submitted.  Any  station  complying  with 
the  published  standards  would  be  entitled  to  an  affiliation  on  a  non- 
discriminatory basis  so  far  as  compensation  and  other  terms  of 
the  affiliation  are  concerned. 

USING  THE  UNUSED  SHOWS 

Secondly,  the  Commission  should  set  up  a  procedure  to  insure 
that  network  programs  not  carried  by  a  regular  affiliate  should  be 
made  available  to  other  stations.  The  following  steps  are  sug- 
gested: (1)  When  a  regular  network  affiliate  or  a  station  owned  by 
the  network  rejects  a  particular  network  program,  the  network 
shall  give  appropriate  notice  of  the  fact;  (2)  upon  request  from  any 
other  station  serving  an  area  which  is  substantially  different  from 
that  served  by  a  station  carrying  the  program,  the  network  shall 
furnish  the  program  to  such  station  on  a  nondiscriminatory  basis 
so  far  as  compensation  and  other  terms  are  concerned.  It  should 
be  emphasized  that  the  offer  must  be  on  a  nondiscriminatory  basis 
and  not  on  the  same  terms  and  conditions  as  for  the  regular 
affiliate.  Differences  in  circulation  of  various  stations  would,  of 
course,  have  to  be  given  appropriate  consideration.  If  the  network 
program  is  sponsored,  the  station  would  have  to  convince  the  ad- 
vertiser to  buy  time  on  the  station.  The  procedure  suggested  here 
would  give  the  station  an  opportunity  to  secure  the  business,  an 
opportunity  not  readily  available  under  present  practices. 

A  difficult  problem  in  applying  this  policy  arises  from  the  fact 
that  in  many  instances  a  regular  affiliate  does  not  reject  a  network 
program  outright.  He  may  not  be  willing  to  carry  it  at  the  time 
the  network  feeds  it  to  him,  but  is  willing  to  carry  it  on  a  delayed 
basis.  The  question  arises  as  to  whether  the  obligation  to  offer  the 
programs  to  other  stations  should  arise  in  this  type  of  situation.  This 
is  a  most  difficult  question  and  a  categorical  answer  is  not  possible. 
Obviously  the  necessity  of  good  programming  requires  that  the 
station  licensee  should  have  flexibility  in  scheduling  his  network 
programs.  If  a  rule  is  adopted  providing  that  he  loses  his  right  of 
first  refusal  as  to  a  network  program  unless  he  carries  the  program 
live — that  is,  at  the  time  the  network  feeds  it  to  him — the  tempta- 
tion is  to  carry  such  programs  when  offered.  If  by  carrying  the 
program  on  a  delayed  basis,  he  does  not  lose  the  right  of  first 
refusal,  he  may  have  the  incentive  to  carry  a  desirable  local  program 
in  that  period  and  schedule  the  network  program  for  a  different 
period.  On  the  other  hand,  if  he  offers  to  carry  the  network  pro- 
gram on  a  delayed  basis  in  order  to  broadcast  the  program  of  an- 
other network  on  a  live  basis — a  situation  which  is  fairly  common 
in  television  in  intermixed  markets — the  right  of  first  refusal  is  in 
effect  utilized  to  tie  up  desirable  network  programs  at  the  expense 
of  competitors. 

It  is  apparent  that  further  and  detailed  study  of  the  problem  is 
required  by  the  Commission.  In  order  to  stimulate  thinking  on  the 
subject  it  is  suggested  that  where  a  network  program  is  carried  on 
a  delayed  basis,  the  right  of  first  refusal  shall  be  applicable  only  if — 

1.  The  program  substituted  for  the  network  program  not 
carried  live  is  not  a  program  of  another  network;  and 

2.  The  delayed  program  is  broadcast  not  later  than  two 


hours  after  the  time  it  would  have  been  carried  had  it  been 
broadcast  live;  and 

3.  The  time  at  which  the  delayed  program  is  broadcast  is 
at  least  as  desirable,  in  terms  of  class  A,  class  B,  etc.,  as  the 
time  period  would  have  been  if  it  were  broadcast  live. 

Obviously  detailed  regulations  would  be  needed  to  carry  out  this 
proposal. 

Thirdly,  serious  consideration  should  be  given  to  making  changes 
in  those  rules  and  regulations  of  the  Commission  which  accord  a 
qualified  confidential  status  to  some  of  the  reports  and  information 
which  are  filed  with  the  Commission  by  licensees  and  networks. 
The  success  of  the  recommendations  depends  in  large  measure 
upon  the  establishment  of  a  policing  system  to  insure  that  the 
obligations  are  carried  out  in  a  nondiscriminatory  manner.  In 
order  to  achieve  this,  the  Government  agencies  must  of  necessity 
rely  upon  the  self-interest  of  members  of  the  industry  to  ferret  out 
violations  and  to  report  them  to  the  appropriate  agencies.  But  in- 
terested persons  are  in  no  position  to  know  whether  they  have  been 
discriminated  against  unless  they  know  what  treatment  is  accorded 
to  others  in  the  same  situation.  This  type  of  information  is  difficult 
for  them  to  obtain  at  the  present  time.  The  provisions  of  affiliation 
agreements  are  not  open  for  public  inspection  and  no  public  infor- 
mation is  available  concerning  the  amount  of  network  programs 
broadcast  by  stations  and  the  compensation  received. 

It  is  difficult  to  understand  the  feasons  for  the  Commission's 
policy.  When  a  person  applies  for  a  station  license,  he  must  make 
the  most  complete  disclosure  of  his  financial  and  personal  affairs. 
All  of  this  information  is  available  for  public  inspection.  However, 
the  moment  a  license  is  granted,  the  licensee  is  permitted  to  file  on 
a  confidential  basis  reports  relating  to  the  manner  in  which  he  is 
discharging  his  stewardship. 

The  present  policy  as  to  confidentiality  impairs  the  bargaining 
ability  of  affiliates  in  their  dealings  with  the  networks.  Each  affiliate 
in  negotiating  with  the  networks  knows  only  the  terms  of  his  own 
contract.  The  networks  on  the  other  hand  know  the  terms  of  all 
contracts  with  their  affiliates.  The  networks  also  have  a  great  deal 
of  financial  information  about  their  affiliates  which  they  acquire 
when  they  discuss  with  them  the  question  of  the  card  rate  and  other 
business  matters.  If  the  ban  on  disclosure  of  information  filed  with 
the  Commission  were  removed  so  as  to  open  for  inspection  the 
provisions  of  network-affiliation  contracts  and  if  provision  were 
made  for  reporting  on  a  public  basis  information  concerning  avail- 
ability of  network  programs,  the  number  of  programs  carried  by 
each  station,  and  the  method  of  compensation  utilized,  the  stations 
would  be  in  a  much  stronger  position  in  bargaining  with  the  net- 
works because  not  all  the  information  would  be  on  one  side.  In- 
terested persons  would  also  be  in  a  position  to  ascertain  whether 
the  obligations  as  to  nondiscrimination  were  being  fully  carried  out. 

(c)  Restrictions  applicable  to  stations 

Thus  far  we  have  been  discussing  problems  arising  out  of  the 
duty  of  networks  to  make  their  program  service  available  to  stations. 
The  obligation,  however,  is  not  all  in  one  direction.  A  correlative 
duty  exists  on  the  part  of  television  stations  in  those  markets  where 
the  number  of  outlets  is  fewer  than  the  number  of  networks.  We 
have  already  adverted  to  the  fact  that  a  network  is  severely  handi- 
capped unless  it  has  vhf  outlets  in  at  least  the  top  50  markets.  The 
majority  of  these  markets  do  not  have  four  vhf  outlets.  While  uhf 
outlets  may  someday  be  equal  to  vhf  outlets  if  and  when  the  number 
of  uhf  receivers  substantially  equals  that  of  vhf-only  sets,  the  fact 
remains  that  at  the  present  time  a  uhf  channel  in  an  intermixed 
market  is  not  the  equivalent  of  a  vhf  channel.  And  any  network 
which  must  rely  for  its  outlets  on  such  uhf  channels  is  at  a  serious 
competitive  disadvantage  compared  with  networks  which  have  vhf. 
affiliates  in  those  markets. 

Experience  has  shown  that  when  stations  have  a  free  and  un- 
trammeled  choice  as  to  network  affiliation,  they  will  almost  invari- 
ably choose  NBC  or  CBS,  the  two  dominant  networks.  In  those 
intermixed  cities  where  there  are  four  or  more  vhf  stations,  this 
creates  no  problem  for  the  other  networks  since  such  action  does 
not  deprive  any  network  of  an  opportunity  of  airing  its  programs 
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FIRST  PULSE 

ON 

BO  KW  OPERATION 

AT 


FIRSTS 

476  QUARTER  HOURS! 


covers  82 
industrial  — 
agricultural 
counties. . . 
a  rich  market 
covered  by 
no  other  mediur 


The  WO  WO  market  is  a  well-defined, 
high-income,  important  market.  Its 
3,896,400  people  listen  more  to  WO  WO 
than  to  any  other  station.  They  spend 
over  $3,952,201,000  annually.  You 
don't  want  to  nibble  at  a  market  like 
this.  You  want  to  cover  it  in  one  swoop. 
You  want  WOWO.  Call  Tommy  Longs- 
worth  at  Anthony  2136,  Ft.  Wayne,  or 
Eldon  CampbeU,  WBC  National  Sales 
Manager,  at  Plaza  1-2700,  New  York. 

WOWO 

FORT  WAYNE 


WESTINGHOUSE   BROADCASTING   COMPANY,  INC. 

WOWO,  Fort  Wayne;  WBZ  +  WBZA  •  WBZ-TV,  Boston;  KYW  •  WPTZ,  Phila- 
delphia; KDKA  •  KDKA-TV,  Pittsburgh;  kex,  Portland;  KPIX,  San  Francisco 
KPIX  represented  by  The  Katz  Agency,  Inc.; 
All  other  WBC  stations  represented  by  Free  &  Peters,  Inc. 


THE  BIGGEST  STEP  IN  TELEVISION 


At  9:00  P.M.  on  December  18th  a  little 
toy  soldier  stepped  in  front  of  a  TV  camera. 
Ninety  minutes  later  he  walked  off . . .  and 
"Babes  in  Toyland"  had  become  the  number 
one-rated  program.* 

A  Max  Liebman  color  Spectacular,  "Toyland" 
was  seen  in  over  14,500,000  homes  with 
a  rating  of  50.5. 

Our  toy  soldier  was  joined  in  the 
Nielsen  Top  Ten  by  "Dateline",  a 
Producers'  Showcase  Spectacular. 

Thus  far  this  season  eleven  Spectaculars  have 
appeared  on  NBC.  Here  is  the  record. 

•  Eight  of  the  eleven  won  Nielsen  Top  Ten 
rating  honors 

•  Average  rating  —  40.3 

•  An  average  of  more  than  11,400,000  homes 
reached  by  each  Spectacular 

In  addition  to  "Babes  in  Toyland"  and 
"Dateline,"  four  other  NBC  programs  were  in 
the  Top  Ten,  bringing  the  total  to  six  for 
the  latest  Report.  That's  twice  as  many  as  the 
second  network.  Such  program  leadership 
as  this  over  the  last  fourteen  weeks  has  enabled 
NBC  evening  shows  to  deliver  an  average  of 
576,000  more  homes  than  the  next  network. 

All  of  which  puts  our  advertisers  a  big 
step  ahead,  too. 


NBC  PROGRAMS 

HOMES 

IN  THE  TOP  TEN 

RATING 

REACHED 

Babes  in  Toyland 

50.5 

14,569,000 

Dragnet 

44.1 

12,824,000 

Buick-Berle  Shoiv 

42.0 

12,243,000 

Groucho  Marx  — 

You  Bet  Your  Life 

41.1 

12,063,000 

Martha  Raye  Show 

40.4 

11,655,000 

Dateline 

40.3 

11,506,000 

Exciting  things  are  happening  on 
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'Nielsen  second  December  Report.  All  data  verified  by  A.  C.  Nielsen  Co. 
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in  that  market.  However,  in  intermixed 
markets  with  only  one,  two,  or  three  vhf 
outlets,  a  different  situation  is  presented. 
Here,  the  preference  which  outlets  have  for 
NBC  and  CBS  affiliations  results  in  the 
great  bulk  of  the  station's  time  being  de- 
voted to  NBC  or  CBS  programs;  ABC  and 
DuMont  occupy  a  secondary  position  on 
these  stations.  The  nonavailability  of  outlet 
time  in  one-  and  two-station  communities 
severely  curtails  the  opportunity  of  ABC 
and  DuMont  to  compete  for  national  ac- 
counts and  tends  to  perpetuate  the  dominant 
positions  which  CBS  and  NBC  occupy  in 
the  field. 

Licenses  of  vhf  stations  in  intermixed 
markets  containing  fewer  than  four  vhf  sta- 
tions enjoy  a  quasi-monopolistic  position 
conferred  upon  them  by  the  Government. 
The  manner  in  which  they  exercise  their 
choice  as  to  network  programs  has  an  im- 
portant bearing  upon  the  number  of  net- 
works that  can  have  an  opportunity  to  suc- 
ceed. Network  service  is  an  important  in- 
gredient in  television  broadcasting  as  we 
know  it  today.  The  public  interest  is  not 
served  by  having  two  dominant  networks 
who  by  virtue  of  their  dominance  enjoy 
positions  of  enormous  power  in  the  industry. 
Affiliation  with  these  two  networks  is  so  im- 
portant that  most  stations  live  in  fear  lest 
they  lose  their  affiliation.  Moreover  the  net- 
works exert  a  tremendous  influence  in  mold- 
ing the  tastes  and  views  of  the  American 
people.  The  principal  officers  of  the  net- 
works in  New  York  are  in  a  position  to 
determine  the  type  of  programs  that  are  pre- 
sented or  not  presented  in  the  various  com- 
munities throughout  the  country.  The  public 
would  be  better  protected  if  there  were  many 
networks  performing  this  function  in  a  vigor- 
ous manner  rather  than  a  mere  handful. 

As  long  as  television  facilities  remain 
scarce  and  as  long  as  vhf  stations  in  inter- 
mixed markets  are  free  to  exercise  their 
choice  of  network  source  with  no  restrictions 
whatsoever,  it  is  safe  to  say  that  the  present 
situation  where  two  networks  dominate  the 
scene  is  likely  to  continue  for  an  extensive 
period  of  time.  Some  reasonable  restriction 
on  station  choice  as  to  network  programs 
must  be  devised  if  we  are  to  have  the  maxi- 
mum utilization  of  television  in  the  public 
interest.  These  restrictions,  of  course,  will 
not  guarantee  that  any  particular  network 
or  networks  can  prosper.  We  have  no  way 
of  knowing  how  many  television  networks 
the  economy  can  support.  The  only  func- 
tion which  the  Government  can  perform  is 
to  remove  artificial  competitive  restrictions 
so  that  the  forces  of  economics  and  the 
ability  of  management  will  control. 

It  is  not  possible  to  state  in  specific  details 
just  what  particular  remedies  should  be 
adopted  in  order  to  achieve  this  result. 
Further  study  is  obviously  needed.  However, 
it  is  possible  to  outline  in  fairly  definite  form 
what  these  provisions  should  cover.  In  the 
first  place,  the  Commission  should  under- 
take to  enumerate  those  markets  in  the 
United  States  with  fewer  than  four  facilities 


of  relatively  equal  desirability,  whose  avail-  j 
ability  are  important  for  network  operation.  [ 
At  the  present  time,  a  uhf  facility  in  an  inter- 
mixed market  would  obviously  not  be  in- 
cluded as  one  of  the  four.  But  if  and  when 
conversion  should  reach  a  high  enough 
point,  e.  g.,  85  or  90  percent,  uhf  stations 
in  such  communities  could  then  be  included. 
The  Commission  should  specify  the  particu- 
lar percentage  of  conversion  that  would  be 
required  in  order  for  uhf  stations  to  be  con- 
sidered eligible  for  consideration  as  a  rela- 
tively equal  facility. 

Secondly,  provision  should  be  made  that 
not  more  than  a  certain  percentage  of  the 
station's  time  in  each  of  the  segments  of  the 
broadcast  day  as  defined  by  the  Commission 
may  be  made  available  to  the  two  dominant 
networks,  NBC  and  CBS,  for  the  purpose 
of  carrying  their  programs.  Obviously,  the 
exact  percentage  will  vary  depending  on 
whether  the  number  of  stations  is  three,  two, 
or  one.  Nor  is  there  any  suggestion  that  the 
time  be  divided  equally.  It  is  appropriate 
that  some  time  be  made  available  for  all  of 
the  networks  so  that  none  of  them  is  frozen 
out  of  a  substantial  number  of  markets.  But 
competition  should  still  be  permitted  to  play 
its  part  in  enabling  one  or  more  of  the  net- 
works to  attract  as  much  business  as  pos- 
sible within  the  formula.  Equality  should  be 
earned  and  not  arbitrarily  imposed. 

FIGURES  TO  ILLUSTRATE 

The  following  percentage  figures  are  sug- 
gested for  illustrative  purposes  only.  Where 
there  is  only  one  station,  it  should  not  be 
permitted  to  make  available  to  NBC  and 
CBS  combined  more  than  two-thirds  of  its 
time  within  each  segment.  Where  there  are 
two  stations,  each  one  shall  be  restricted  to 
no  more  than  three-fourths  of  its  time  with- 
in each  segment  for  NBC  and  CBS  com- 
bined. Where  there  are  three  stations  each 
one  shall  be  restricted  to  no  more  than  85 
percent  of  its  time  for  NBC  and  CBS  com- 
bined. 

In  order  to  make  the  plan  work  and  in 
order  to  assure  that  time  does  not  lie  fallow, 
it  would  be  reasonable  to  provide  that  where 
any  time  required  under  the  above  formula 
to  be  reserved  from  the  two  dominant  net- 
works remains  unused  by  the  other  networks 
for  a  given  period  of  time,  the  station  may 
then  make  such  time  available  to  the  two 
dominant  networks.  However,  in  order  to 
preserve  the  opportunity  for  the  other  net- 
works to  utilize  the  time  at  a  later  date,  any 
reserved  time  made  available  to  NBC  or 
CBS  under  the  above  exception  must  be 
subject  to  recapture  on  reasonable  notice — 
e.  g.,  13  weeks — upon  request  of  other  net- 
works. 

Thirdly,  in  order  to  make  sure  that  the 
station  retains  latitude  with  respect  to  its  pro- 
gramming, and  in  order  to  negate  specifical- 
ly any  suggestion  that  the  station  is  affirma- 
tively required  to  carry  a  program  which  it 
does  not  desire  to  carry,  the  regulations 
should  provide  that  any  time  which  the  sta- 
tion is  required  to  reserve  from  use  by  NBC 
and  CBS  and  any  time  which  the  station 
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WGAN-TV,  in  only  a  few  months,  has  become  one  of  the 
the  most  potent  influences  in  the  lives  of  the  people  of  the 
Greater  Portland  Area,  the  largest  wholesale  and  retail  center 
north  of  Boston. 

By  May  16,  1955,  one  year  from  the  date  WGAN  established 
its  television  operations,  its  studios  and  offices  will  occupy 
the  complete  fourth  floor  of  the  Gannett  Building. 
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•  To  expand  its  service  area  WGAN-TV  as  of  January  I,  1955 
increased  its  power  to  316,000  watts,  the  maximum  power 
for  Channel  13. 


#  And  in  color,  WGAN-TV  is  equipped  to  transmit  network 
originations  and  has  viewing  facilities  available  for  listeners 
and  sponsors. 
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The  management  and  staff  of  the  Guy  Gannett  Broadcasting 
Services  look  forward  with  optimism  to  ever  increasing  the 
quality  of  the  radio  and  television  services  it  offers  to  the 
public  and  advertisers. 
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390  CONGRESS  ST.,  PORTLAND.  MAINE 

Represented  Nationally  by  Avery-Knodel,  Inc. 
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may  be  required  to  recapture  from  NBC  or  CBS  pursuant  to  the 
formula  described  above,  need  not  actually  be  turned  over  to  any 
particular  network.  The  station  should  be  entitled  to  refuse  to  turn 
such  programs  over  to  such  networks  for  any  reason  whatsoever — 
other  than  as  a  result  of  a  conspiracy  with  third  persons — and 
should  be  free  to  carry  any  other  type  of  program  during  that 
period  except  the  programs  of  NBC  or  CBS. 

Throughout  the  above  discussion  the  assumption  has  been  made 
that  there  are  only  four  networks.  It  is  possible  that  other  networks 
may  arise  in  the  future.  If  they  do,  the  Commission  can  modify  its 
formula  so  as  to  take  care  of  the  newcomer  situation.  The  guiding 
principles  will  remain  the  same  but  the  specific  percentages  will 
vary.  The  flexibility  of  the  administrative  process  was  created  for 
the  very  purpose  of  taking  care  of  this  changing  type  of  situation. 

D.  Time  Options 

There  are  two  different  kinds  of  time  periods  which  are  available 
for  sale  by  the  networks  on  behalf  of  their  affiliates;  option  time 
and  nonoption  time.  The  name  "option  time"  derives  from  the  fact 
that  time  so  denominated  is  subject  to  preemption  by  the  network. 
The  network  attempts  to  secure  options  on  the  same  periods  of 
time  on  all  of  their  affiliated  stations.  The  advantage  of  options  is 
that  the  nework  is  able  to  negotiate  with  advertisers  for  the  purchase 
of  a  program  secure  in  the  knowledge  that  if  the  time  bought  is  in 
option  time  the  network  can  exercise  its  option,  thus  clearing  the 
time  for  the  program. 

The  Commission's  Chain  Broadcasting  Regulations  impose  cer- 
tain limitations  on  option  time.  First,  no  more  than  three  hours  can 
be  subject  to  option  time  in  each  of  the  following  time  segments — 
8  a.m.  to  1  p.m.;  1  p.m.  to  6  p.m.;  6  p.m.  to  11  p.m.;  and  11  p.m. 
to  8  a.m.  Second,  the  option  cannot  be  exercised  on  less  than  56 
days'  notice,  although  the  station  can  voluntarily  take  the  program 
on  less  than  56  days'  notice.  Third,  the  option  cannot  be  used  to 
oust  a  program  of  another  network.  With  these  exceptions  the 
option  can  be  exercised  to  remove  any  other  type  of  program,  com- 
mercial or  sustaining,  no  matter  how  long  that  program  may  have 
been  carried  over  the  station  in  that  particular  period  of  time. 

The  network  is  free  under  the  Commission's  regulations  to  nego- 
tiate with  its  affiliates  to  carry  programs  during  nonoption  time. 
The  network  cannot  by  exercising  a  unilateral  option  compel  the 
station  to  carry  such  programs  and  it  cannot  compel  the  station  to 
cancel  any  program  that  is  being  carried  in  such  nonoption  time. 
But  the  station  is  free  to  take  such  programs.  Indeed  since  local 
and  national  spot  business  is  quite  commonly  sold  with  the  right 
of  either  party  to  cancel  before  the  termination  of  the  contract,  the 
station  is  free  in  such  instances  to  cancel  a  commercial  program 
in  order  to  carry  a  network  program  offered  to  it  in  nonoption  time. 

Cancellation  privileges  are  quite  different  for  network  programs. 
The  network  cannot  by  exercising  a  unilateral  option  compel  the 
Broadcasting  Regulations  provide  that  the  station  must  retain  the 
right:  (1)  to  reject  network  programs  which  the  station  reasonably 
believes  to  be  unsatisfactory  or  unsuitable,  (2)  to  cancel  a  network 
program  which  in  its  opinion  is  contrary  to  the  public  interest,  and 
(3)  to  substitute  a  program  of  outstanding  local  or  nation  impor- 
tance for  a  network  program.  Aside  from  these  limited  cancellation 
privileges,  the  affiliates  possess  no  cancellation  rights,  or  virtually 
none,  as  to  network  commercial  programs  which  are  carried  in 
option  time.  The  stations  are  obligated  to  carry  the  programs  for 
the  entire  period  that  they  are  carried  by  the  network  itself. 

Cancellation  practices  seem  to  vary  so  far  as  network  programs 
in  nonoption  time  are  concerned.  In  some  cases  the  station's  obli- 
gation is  to  carry  the  program  for  as  long  as  the  program  is  on  the 
network.  In  other  cases  the  station  has  the  right  to  terminate  only 
at  the  end  of  rather  extended  periods. 

The  significance  of  time  clearances  and  cancellation  provisions 
cannot  be  minimized.  It  is  believed  that  they  create  an  artificial  and 
competitive  advantage  for  the  networks  which  helps  to  explain  the 
dominant  position  they  occupy  in  the  industry. 

The  importance  of  networks  for  television  operations  is  that  a 
high  percentage  of  the  popular  programs  are  supplied  by  the  net- 
works. Audience  is  built  by  popular  programs  and  audience  is 
what  television  stations  sell.  Popular  programs  also  come  from  non- 


network  sources.  Production  of  films  designed  for  television  is  be- 
coming an  important  factor  in  the  television  industry.  The  economic 
wherewithal  to  support  these  programs  is  primarily  national  spot 
business.  However,  as  a  result  largely  of  present  network  practices 
the  bulk  of  national  and  regional  advertisers'  budgets  which  sup- 
port programs  go  to  build  network  rather  than  nonnetwork  pro- 
grams. 

The  reason  for  this  can  be  traced  back  in  large  measure  to  option 
time.  When  the  licensee  of  a  television  station  or  national  spot 
representative  competes  with  the  networks  for  the  business  of 
national  advertisers,  he  must  advise  the  advertiser  that  any  program 
he  may  sponsor  in  option  time  can  be  moved  on  56  days'  or  less 
notice.  The  effectiveness  of  programs  from  a  sales  point  of  view 
is  continuity.  The  full  effect  of  a  program  in  stimulating  sales  is 
in  many  instances  not  reached  for  weeks  or  even  months.  Hence 
a  national  advertiser  has  no  incentive  to  invest  much  money  in  a 
program  that  is  carried  at  a  time  which  is  subject  to  network  pre- 
emption. The  station  or  spot  representative  thus  finds  that  his  ef- 
fort to  secure  national  advertiser  sponsorship  of  programs  is  effec- 
tively thwarted  so  far  as  time  on  network  affiliates  subject  to  option 
is  concerned.  And  option  time  constitutes  a  good  part  of  the 
program  day  and  much  of  the  desirable  hours  thereof. 

Even  in  nonoption  time  the  station  or  national  spot  representative 
is  at  a  serious  disadvantage  as  against  the  network.  When  time  is 
sold  to  an  advertiser  on  a  national  spot  basis,  the  sales  contract 
quite  generally  provides  for  cancellation  by  either  the  station  or 
the  advertiser  before  the  end  of  the  term.  When  the  advertiser 
deals  with  the  network,  he  knows  that  the  station  has  very  limited 
or  no  cancellation  privilege.  The  network  can  assure  the  advertiser 
that  there  is  very  little  likelihood  that  individual  stations  will  cancel 
his  program  so  long  as  the  program  is  on  the  network.  If  on  the 
other  hand,  the  advertiser  buys  time  on  network-affiliated  stations 
on  a  spot  basis,  his  program  can  be  canceled  out  by  any  station. 
And  if  enough  stations  cancel  out,  the  effectiveness  on  a  national 
scale  of  the  entire  program  may  be  adversely  affected.  Because  of 
this  factor  a  major  part  of  national  spot  business  is  confined  to 
spot  announcements. 

In  view  of  the  foregoing  it  is  not  difficult  to  see  why  the  net- 
works are  today  the  principal  source  of  popular  programming  and 
why  affiliation  with  a  network  is  so  important  for  stations.  If  a 
station  is  affiliated  with  a  network,  it  has  the  assurance  of  a  steady 
source  of  good  programs  that  are  appealing  to  the  public. 

SUCCESS  OR  DEFICIT 

A  good  network  affiliation  is  the  difference  between  financial  suc- 
cess and  deficit  operation  for  most  stations.  Affiliated  stations  can- 
not afford  to  run  the  risk  of  losing  their  affiliations.  Only  those 
relatively  few  licensees  who  own  stations  in  large  cities  where  the 
total  number  of  stations  in  that  city  is  fewer  than  the  existing  net- 
works approach  anywhere  near  equality  in  bargaining  position  with 
the  networks.  And  even  those  few  lose  their  position  as  more  sta- 
tions are  authorized.  We  thus  have  a  most  anomalous  situation. 
The  Commission  is  enjoined  by  dictates  of  public  interest  to  pro- 
vide as  many  outlets  per  community  as  is  technically  possible  in 
order  to  promote  competition  and  diversification  of  viewpoint.  Yet 
this  very  act  of  multiplying  stations  increases  the  supply  of  poten- 
tial affiliates  and  thus  reduces  the  bargaining  power  of  each  station 
in  its  dealings  with  the  network.  The  very  act  which  promotes 
diversification  of  viewpoint  at  the  local  level  by  increasing  the  num- 
ber of  stations  also  accentuates  their  dependence  on  the  networks. 

The  solution  to  the  problem  is  to  remove  the  subordination  of 
stations  to  networks  by  expanding  program  sources.  For  as  long 
as  the  networks  remain  the  principal  source  of  good  programming 
material,  the  stations  are  bound  to  occupy  a  subordinate  position 
with  respect  to  them  and  there  cannot  be  equal  bargaining  between 
them.  There  is  no  disposition  to  eliminate  the  networks  or  to  curtail 
their  legitimate  functions.  They  play  an  extremely  important  func- 
tion in  our  system  of  broadcasting.  Nevertheless,  it  cannot  be  gain- 
said that  we  would  have  a  healthier  situation  if  some  means  could 
be  devised  whereby  the  sources  of  good  programming  could  be 
expanded  so  that  the  dependence  which  television  stations  now  have 
on  the  networks  could  be  mitigated. 

The  source  to  look  to  for  additional  programming  material  is 
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national  and  regional  advertising  revenue  channeled  through  na- 
tional spot  business.  A  very  large  part  of  such  business  has  been 
limited  to  spot  announcements  since  national  spot  programs  can 
be  displaced  on  short  notice.  If  the  national  spot  advertiser  could 
be  assured  that  once  his  program  was  placed  on  a  station  it  could 
not  be  displaced  to  make  way  for  a  network  program,  it  is  entirely 
possible  that  more  time,  money,  and  effort  would  be  expended  by 
national  advertisers  in  developing  good  programs  that  would  be 
available  on  a  national  spot  basis.  It  may  be  that  the  network  form 
of  program  presentation  is  so  superior  from  an  advertiser's  point 
of  view  that  these  advertisers  would  prefer  to  continue  to  devote 
their  advertising  budgets  to  sponsoring  programs  over  networks  and 
not  substantially  increase  program  sponsorship  on  a  national  spot 
basis.  However,  there  is  no  way  of  knowing  whether  this  is  so 
unless  all  artificial  restrictions  are  removed.  And  the  advantages 
of  creating  new  program  sources  are  so  great  that  every  reasonable 
effort  should  be  resorted  to  which  can  make  the  objective  come 
true.  The  function  of  the  Government  should  not  be  to  aid  one 
form  of  doing  business  at  the  expense  of  another.  It  is  the  function 
of  the  Government  to  see  to  it  that  there  are  no  artificial  restrictions 
on  one  group  and  artificial  advantages  favoring  another.  Present 
time-clearance  arrangements  give  the  network  artificial  advantage. 

If  the  vulnerability  of  national  spot  business  were  removed  and 
if  time  availability  for  such  national  spot  business  could  be  made 
as  firm  as  it  is  now  for  advertisers  using  the  networks,  an  incentive 
would  be  created  for  advertisers,  the  advertising  agencies,  the  na- 
tional spot  representatives,  the  producers  of  film  for  television  and 
others  to  develop  good  programs  for  presentation  on  a  national 
spot  basis  as  well  as  for  network  purposes.  If  that  should  occur, 
the  sources  of  good  program  material  would  become  much  more 
diversified  and  stations  could  be  relieved  in  great  part  of  the  present 
dependence  on  the  national  networks. 

MODIFY  OR  ABOLISH 

In  order  to  make  this  objective  possible,  the  option-time  rule 
should  be  modified  or  abolished.  It  is  difficult  to  see  any  justifica- 
tion for  permitting  a  network  option  to  oust  the  program  of  a 
national  spot  advertiser.  The  Commission's  rules  and  regulations 
provide  that  the  option  of  one  network  cannot  be  utilized  to  oust 
the  programs  of  another  network,  but  may  oust  any  other  type  of 
program.  We  fail  to  see  why  there  is  such  solicitude  for  the  adver- 
tiser who  places  his  programs  over  a  network  as  against  the  ad- 
vertiser who  places  the  same  program  on  a  national  spot  basis.  It 
is  perfectly  clear  why  the  Commission  felt  it  necessary  to  provide 
that  the  option  of  one  network  should  not  be  permitted  to  displace 
the  programs  of  another  network.  Otherwise  one  network  could 
enjoy  a  competitive  advantage  over  another.  But  it  is  difficult  to 
see  why  the  network  should  be  given  this  advantage  over  the  na- 
tional spot  representative  or  the  film  company  furnishing  programs 
to  television  stations.  The  national  spot  representative  or  film  com- 
pany having  competed  with  the  network  for  the  business  of  a 
national  advertiser  and  having  prevailed,  should  not  find  this  suc- 
cessful effort  thwarted  by  the  device  of  the  network  exercising  its 
option  and  displacing  the  program. 

The  discrimination  inherent  in  the  ability  of  the  network  to  dis- 
place national  spot  programs  is  twofold.  First,  it  gives  to  the  net- 
works an  important  competitive  advantage  as  against  the  national 
spot  representatives  in  their  endeavor  to  sell  time  to  advertisers. 
Secondly,  it  gives  to  the  advertiser  who  uses  networks  for  his  pro- 
grams a  superior  protection  as  against  the  advertiser  who  desires 
to  place  his  programs  on  a  national  spot  basis.  No  reason  exists 
for  permitting  this  discrimination  to  continue.  Therefore,  as  a  min- 
imum, options,  if  permitted,  should  be  modified  to  provide  that  a 
network  option  should  not  be  allowed  to  oust  a  national  spot  pro- 
gram any  more  than  it  is  able  to  oust  the  program  of  another  network. 

However,  serious  doubt  exists  as  to  whether  network  options 
should  be  permitted  at  all.  In  reason  and  logic  there  is  no  basis 
for  saying  that  an  advertiser  who  uses  one  form  of  television  ad- 
vertising, e.  g.,  network,  should  be  given  an  advantage  over  another 
one,  e.  g.,  national  spot.  The  former  cannot  be  displaced  by  the 
exercise  of  an  option;  the  latter  can.  There  may  be  good  reason 
why  a  station  licensee  should  desire  to  retain  a  right  of  cancellation 
in  order  to  preserve  flexibility  in  his  programming  structure.  How- 


ever, retaining  the  flexibility  for  himself  is  one  thing.  To  permit  a 
third  person  to  compel  him  to  cancel  whether  he  chooses  to  do  so 
or  not  is  an  entirely  different  matter.  The  responsibility  should  be 
that  of  the  licensee  and  the  licensee  alone.  An  advertiser  whether 
he  be  a  local,  regional,  or  national  advertiser  should  be  free  to  buy 
time  on  a  station  secure  in  the  knowledge  that  his  program  will 
continue  to  be  carried  on  the  station  at  the  appointed  hour  unless 
and  until  the  station  licensee  decides  pursuant  to  a  contract  that  a 
change  should  be  made.  That  decision  should  not  be  delegated  to 
a  company  supplying  programs  for  a  group  of  stations  out  of  New 
York  whose  decision  cannot  be  related  to  its  affiliates'  local  needs. 

The  networks  may  argue  that  the  existence  of  the  option  is  neces- 
sary for  the  survival  of  the  network.  There  are  two  answers  to  this 
contention.  In  the  first  place,  this  is  like  the  cry  of  "Wolf,  Wolf 
of  the  fable.  Once  before  the  networks  argued  vehemently  and 
earnestly  that  network  operations  would  be  hopelessly  crippled  if 
the  Commission's  Chain  Broadcasting  Regulations  were  permitted 
to  go  into  effect.  The  regulations  did  go  into  effect,  and  the  networks 
survived;  indeed  they  have  prospered  under  the  regulations.  More- 
over, the  networks  already  are  engaged  in  syndicating  many  of  their 
programs  on  a  film  basis.  Apparently  they  have  been  successful  in 
this  effort  without  the  benefit  of  option  time. 

The  second  answer  is  that  the  Government  is  not  justified  in  giving 
one  segment  of  the  industry  a  competitive  advantage  over  other 
segments.  If  the  networks  are  able  to  produce  better  programs  they 
will  prosper  because  advertisers  will  seek  to  utilize  their  facilities 
and  stations  will  be  anxious  to  affiliate  with  them.  If  the  programs 
are  not  that  good,  the  Government  should  not  step  in  to  help  them. 

It  cannot  be  gainsaid,  for  example,  that  the  business  of  the  na- 
tional spot  representatives  would  be  materially  aided  if  they  were 
permitted  to  use  option  time  to  move  established  network  programs. 
No  one  would  seriously  urge  such  an  innovation.  The  networks 
should  no  more  be  insulated  against  competition  than  should  the 
other  elements  of  the  industry. 

One  of  the  basic  defects  of  the  option-time  system  is  that  it  results 
in  giving  to  the  networks  an  inordinate  amount  of  control  over 
broadcast  time  the  country  over.  The  Commission  grants  licenses  to« 
individuals  or  companies  because  it  finds  that  they  are  qualified  to 
operate  stations  in  their  communities  in  the  public  interest.  These 
licensees  invest  money  to  build  stations.  When  they  affiliate  with 
the  networks,  they  must  as  a  matter  of  practice  give  options  to  the 
networks  for  a  substantial  portion  of  their  broadcast  time.  If  such 
time  is  not  sold,  the  stations  suffer  the  losses.  If  the  time  is  sold, 
the  networks  secure  a  large  part  of  the  proceeds.  Moreover,  the 
exercise  of  the  options  enables  networks  to  impose  their  judgment 
on  the  licensees  concerning  the  programs  they  will  carry.  The 
Commission  has  limited  ownership  of  stations  by  networks  in  order 
to  preserve  competition  and  to  minimize  the  networks'  dominance. 
However,  such  objectives  are  largely  defeated  by  permitting  the 
networks  to  have  option  time.  For,  through  the  device  of  exercising 
options,  the  networks  can  control  what  is  seen  and  heard  over  most 
of  the  stations  of  the  United  States  for  a  good  portion  of  the  broad- 
cast day.  By  eliminating  options  the  networks  will  have  to  sell  sta- 
tions the  idea  of  carrying  particular  programs  and  will  have  to  do 
their  selling  job  in  competition  with  all  other  suppliers  of  programs. 
With  option  time,  compulsion  and  not  competition  can  compel  the 
stations  to  take  many  network  programs. 

In  addition  to  changing  the  option  time  rule,  some  modifications 
seem  to  be  required  with  respect  to  the  provisions  governing  the 
right  of  stations  to  cancel  advertising  contracts  before  the  termina- 
tion date.  Consideration  should  be  given  to  a  proposal  that  the 
station  should  not  discriminate  as  between  advertisers  with  respect 
to  the  right  to  cancel  programs.  In  other  words,  if  a  licensee  sells 
time  to  a  national  spot  account  on  a  28-day  cancellation  basis,  his 
sale  of  time  to  the  networks  should  also  be  on  the  same  basis.  If. 
on  the  other  hand,  he  sells  time  to  the  network  with  no  right  of 
cancellation  prior  to  the  expiration  of  the  term  thereof,  he  should 
be  compelled  to  sell  time  to  national  spot  advertisers  on  the  same 
basis.  In  that  way  both  the  networks  and  the  national  spot  adver- 
tisers could  compete  on  the  same  terms. 

E.  Networks  Acting  as  National  Spot  Representatives 
The  networks  not  only  attempt  to  sell  network  programs  to  na- 
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tional  advertisers  but  since  each  of  the  networks  also  owns  sta- 
tions they  are  interested  in  national  spot  business  on  their  own 
stations.  The  networks  act  as  their  own  national  sales  representa- 
tives in  whole  or  in  part  for  the  purpose  of  securing  national  spot 
business  for  the  stations  owned  by  them.  In  addition,  CBS  and 
NBC  also  act  as  national  spot  representatives  for  some  of  their 
affiliates. 

The  propriety  of  this  practice  was  investigated  by  the  Commis- 
sion in  connection  with  a  complaint  filed  in  1947  by  the  National 
Association  of  Radio  Station  Representatives.  The  Commission 
held  lengthy  hearings  on  the  subject  in  1948  and  briefs  were  filed 
by  interested  parties  in  1949.  No  formal  report  was  ever  issued  by 
the  Commission.  In  July  1950  the  Commission  issued  a  statement 
in  which  it  stated  that  the  practice  of  networks  representing  their 
affiliates  in  the  sale  of  time  for  national  spot  business  did  not  violate 
existing  Chain  Broadcasting  Regulations.  The  Commission  left 
open  the  question  as  to  whether  the  practice  was  otherwise  against 
the  public  interest  and  whether  the  Commission  should  adopt  rules 
and  regulations  to  abolish  or  limit  the  practice.  No  further  action 
has  been  taken  by  the  Commission  with  respect  to  this  matter. 

Upon  analysis,  it  would  appear  to  be  difficult  to  justify  the  prac- 
tice of  NBC  and  CBS  acting  as  national  spot  representatives  for 
the  stations  affiliated  with  them.  The  national  advertiser  trying  to 
make  up  his  mind  whether  to  place  his  program  on  a  network  or 
national-spot  basis  finds  himself  faced  in  many  markets  with  a 
single  organization  that  is  promoting  the  network's  interest  and  at 
the  same  time  is  attempting  to  sell  his  program  on  a  national  spot 
basis.  The  amount  of  revenue  which  the  network  derives  from  its 
network  business  is  many  times  greater  than  the  revenue  which  it 
receives  from  acting  as  national  spot  representative.  While  the 
respective  sales  departments  of  the  networks  which  deal  with  net- 
work sales  and  with  national  spot  sales  may  be  separate,  the  fact 
remains  that  all  of  these  departments  are  under  the  supervision  of 
the  operating  head  of  the  entire  company  whose  responsibility  to 
the  stockholders  and  directors  of  the  company  is  to  insure  that  the 
operation  of  the  organization  results  in  a  maximum  return  to  the 
company.  It  is  difficult  to  believe  that  the  networks  can  seriously 
urge  that  in  the  long  run  they  are  able  to  pursue  national  spot 
business  as  vigorously  as  do  the  national  spot  representatives  who 
have  no  conflict  of  interest  on  this  score. 

SPOT  AT  A  DISADVANTAGE 

National  spot  representatives  find  themselves  at  a  serious  disad- 
vantage in  competing  with  the  networks  for  national  spot  business. 
When  an  advertiser  buys  time  on  a  national  spot  basis,  he  has  no 
assurance  that  his  program  will  not  be  moved  upon  the  exercise  of 
a  network  option  or  upon  the  network  placing  a  network  program 
in  nonoption  time.  When  the  advertiser  deals  with  the  network  as 
the  national  spot  representative,  he  knows  that  the  organization 
which  is  attempting  to  sell  him  a  national  spot  program  is  the  same 
organization  which  determines  the  composition  of  network  pro- 
grams and  the  hour  at  which  they  will  be  aired.  While  in  many 
instances  the  network  may  have  no  flexibility  as  to  the  hour  at 
which  a  network  program  is  to  be  aired,  in  many  other  cases  it 
does  have  such  a  choice.  Whether  the  power  is  ever  used  or  not, 
the  fact  remains  that  advertisers  know  that  the  network  in  selling 
time  for  network  programs  are  in  a  position  at  least  where  several 
alternatives  are  available  to  protect  the  time  which  has  been  sold 
to  national  advertisers  on  a  national  spot  basis  over  stations  repre- 
sented by  the  network.  The  national  spot  representative  has  no 
such  leeway — and  the  advertiser  knows  that  too. 

The  argument  is  made  that  stations  using  networks  as  national 
spot  representatives  do  not  suffer  financially  thereby.  This  may  be 
true.  The  fact  is,  however,  that  stations  which  are  affiliated  with 
either  CBS  or  NBC  already  have  a  substantial  advantage  to  begin 
with  when  it  comes  to  attracting  national  spot  business.  They  have 
the  desirable  adjacencies  which  the  national  advertisers  are  anxious 
to  purchase.  Moreover  there  is  no  denying  that  NBC  and  CBS 
may  be  very  effective  in  securing  national  spot  business  for  their 
clients;  their  dominant  position  in  the  industry  gives  them  a  healthy 
headstart.  Association  with  the  dominant  forces  in  an  industry 
frequently  results  in  substantial  financial  gain  for  the  participants. 


Such  gain,  however,  tends  to  be  enjoyed  at  the  expense  of  inde- 
pendent elements  in  the  industry. 

There  may  be  some  justification  in  NBC  and  CBS  acting  as 
national  sales  representatives  for  some  of  their  affiliates  but  on  the 
basis  of  the  data  thus  far  available  such  conclusion  does  not  appear 
to  be  warranted.  The  practice  effectively  denies  to  national  ad- 
vertisers in  many  markets  any  opportunity  of  dealing  with  two 
vigorous  competitors  each  seeking  business  for  his  medium — net- 
work or  national  spot — and  limits  the  advertisers'  choice  to  one 
organization  representing  both  media.  Moreover,  the  practice  places 
national  spot  representatives  at  a  serious  competitive  disadvantage 
in  their  solicitation  of  national  spot  business.  Finally,  the  practice 
plays  a  role  in  subordinating  the  function  of  national  spot  business 
as  a  potential  supporter  of  good  programs,  thus  impeding  the  de- 
velopment of  more  sources  of  good  programming — a  development 
that  is  important  if  television  stations  are  to  be  relieved  of  their 
dependence  on  network  affiliation. 

F.  Other  Network  Problems 

There  are  many  other  aspects  of  the  network  situation  which 
require  attention.  The  basic  elements  of  these  problems  are  clear 
and  a  brief  discussion  of  them  is  set  forth  below. 

1.  Coaxial  cable  and  microwave  charges 

The  complaint  is  made  that  the  charges  which  the  telephone  com- 
pany makes  for  transmitting  network  television  programs  over  its 
coaxial  cable  or  microwave  relay  system  and  for  local  connection 
purposes  are  so  high  that  stations  located  in  many  areas  of  the 
country  are  effectively  denied  the  opportunity  of  carrying  network 
programs.  The  point  is  made  that  even  if  such  stations  were  other- 
wise able  to  receive  network  programs,  the  costs  of  bringing  the 
programs  live  from  the  nearest  interconnection  point  are  so  high 
as  to  be  prohibitive  for  many  stations.  The  prospect  of  even  higher 
rates  for  color  programs  complicate  the  problem  even  more  for 
the  future.  It  has  been  a  long  time  since  the  Commission  has  given 
consideration  in  a  formal  proceeding  to  the  rates  of  the  telephone 
company  affecting  broadcast  operations.  The  Commission's  aware- 
ness of  a  portion  of  the  problem  is  shown  in  the  pending  proposals 
relating  to  private  operation  of  relay  facilities.  The  proceeding  is 
important  but  it  is  no  substitute  for  the  more  formal  rate  proceed- 
ing referred  to. 

The  Commission  should  undertake  at  the  earliest  practicable  date 
an  examination  of  the  reasonableness  of  the  telephone  company 
charges  relating  to  broadcast  operations  and  of  the  proposals  for 
cheaper  services  to  sparsely  settled  areas.  The  matter  is  important 
because  if  these  charges  can  be  reduced  without  placing  an  unfair 
burden  upon  other  communications  users,  the  availability  of  net- 
work programs  could  be  expanded  throughout  the  country,  par- 
ticularly in  the  communities  distant  from  interconnection  points 
which  are  most  in  need  of  such  program  service. 

2.  Ownership  of  am  and  tv  networks  by  same  organization 

At  the  present  time,  three  of  the  tv  networks  are  owned  by 
organizations  which  also  own  am  networks;  only  DuMont  of  the 
four  networks  has  no  am  counterpart.  It  will  be  recalled  that  at 
the  time  of  the  chain  broadcasting  investigation  NBC  owned  two 
am  networks,  the  Red  and  the  Blue  networks.  The  Commission 
found  that  the  Blue  was  used  as  a  buffer  to  protect  the  Red  against 
competition  and  operated  as  an  undesirable  restraint  on  competi- 
tion. Accordingly  NBC  was  required  to  divest  itself  of  one  net- 
work. There  is  a  potentiality  of  the  same  thing  happening  in  tele- 
vision. On  the  other  hand,  it  may  be  too  early  to  consider  ordering 
a  separation  of  am  and  tv  network  operations.  The  Commission 
should  give  continuing  consideration  to  this  matter. 

3.  Ownership  of  stations  by  the  networks 

At  the  present  time  each  of  the  networks  is  permitted  to  own  five 
vhf  and  two  uhf  television  stations.  In  the  Chain  Broadcasting 
Report  the  Commission  stated  that  if  it  were  treating  with  the  sub- 
ject as  an  original  matter  it  might  well  reach  the  conclusion  that 
networks  should  not  be  permitted  to  own  any  stations.  However, 
considering  the  fact  that  the  Commission  had  permitted  the  net- 
works to  acquire  their  stations  and  also  considering  the  fact  that 
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ownership  of  stations  in  certain  areas  is  useful  for  origination  of 
programs,  program  experimentation,  etc.,  the  Commission  deter- 
mined that  it  would  not  require  the  divestment  of  all  station  owner- 
ship by  the  networks.  Certain  limitations  were  imposed  on  network 
ownership  of  stations  in  particular  markets. 

There  can  be  no  doubt  that  the  ownership  of  stations  by  networks 
does  limit  competition,  for  in  those  markets  no  other  person  has 
any  opportunity  to  compete  for  the  network's  affiliation.  However, 
the  networks  insist  that  ownership  of  stations  is  essential  because 
the  income  from  station  operation  furnishes  the  economic  where- 
withal to  support  the  network  which  does  not  make  money.  The 
difficulty  with  this  argument  is  twofold.  In  the  first  place,  CBS 
owns  only  three  television  stations — and  has  owned  minority  inter- 
ests in  two  additional  stations — and  yet  has  managed  to  do  very 
well  in  the  television  business.  In  the  second  place,  the  argument 
inevitably  leads  to  the  question  as  to  how  large  a  return  the  net- 
works should  be  allowed  to  earn  in  this  business.  If  the  networks 
are  correct  in  insisting  that  ownership  of  stations  is  essential  in 
order  to  support  the  operation  of  networks,  there  is  no  substitute 
for  injecting  the  Government  into  the  role  of  specifying  the  rate  of 
return  the  networks  are  entitled  to  earn.  We  believe  that  this  is  not 
the  basis  upon  which  network  ownership  of  stations  should  be  con- 
sidered. Ownership  of  stations  in  talent  centers  like  New  York, 
Chicago,  and  Los  Angeles  has  historical  justification.  Most  careful 
consideration  should  be  given  as  to  whether  the  ownership  of  addi- 
tional television  stations  by  the  networks  is  justifiable. 

4.  Multiple  ownership  of  stations  by  nonnetworks 

The  Commission's  rules  impose  the  same  limitation  on  non- 
network  multiple  owners  as  in  the  case  of  networks — five  vhf  and 
two  uhf  stations.  The  ownership  of  a  large  number  of  stations  by 
a  single  group  has  many  restrictive  effects.  Single  stations  find  them- 
selves at  a  substantial  disadvantage  in  competing  with  the  multiple 
owner  of  a  group  of  stations  possessing  superior  economic  power. 
In  competing  for  network  affiliations,  this  disadvantage  is  most 
marked.  The  multiple  owner  tends  to  affiliate  with  the  same  network 
in  each  market.  Thus  there  is  one  group  of  stations  owned  by  the 
same  organization  that  is  able  consistently  to  secure  CBS  affilia- 
tions. Another  multiple  owner  is  able  to  secure  NBC  affiliations. 
It  is  apparent  that  the  superior  bargaining  position  which  such  mul- 
tiple owners  possess  makes  competition  by  a  single  station  owner 
for  an  NBC  or  CBS  affiliation  a  pretty  meaningless  game.  The  mul- 
tiple ownership  of  stations  by  these  groups  does  not  even  have  the 
justification  found  in  the  case  of  the  networks  owning  more  than 
one  station.  In  the  latter  case  such  ownership  is  valuable  as  train- 
ing ground  for  the  development  and  presentation  of  programs  which 
are  then  made  available  to  affiliated  stations  throughout  the  coun- 
try. No  such  comparable  service  is  performed  by  other  multiple 
owners.  Serious  consideration  should  be  given  by  the  Commission 
to  a  re-examination  of  its  policy  with  respect  to  ownership  of  stations 
so  as  to  determine  whether  three  television  stations  are  the  maximum 
which  any  one  group  should  be  permitted  to  own.  In  addition,  a 
careful  study  should  be  undertaken  as  to  whether  multiple  owners 
have  abused  the  power  inherent  in  the  ownership  of  multiple  sta- 
tions by  securing  desirable  affiliations  by  methods  which  constitute 
violations  of  the  antitrust  laws. 

5.  Duration  of  network  contracts 

The  present  regulations  of  the  Commission  permit  a  maximum 
of  two  years  for  network  affiliation  contracts — although  the  license 
period  is  three  years.  It  is  quite  common  for  the  networks  to  use 
a  form  of  contract  which  binds  the  affiliate  for  the  maximum  period 
but  which  permits  the  network  to  cancel  before  the  end  of  the  term. 
It  is  difficult  to  see  how  such  lack  of  mutuality  can  be  justified. 

G.  Procedure  for  Implementing  Recommendations 

In  the  preceding  portions  of  this  memorandum  we  have  examined 
many  aspects  of  the  relationships  between  television  stations  and 
the  television  networks  and  have  attempted  to  suggest  some  solutions 
for  some  of  the  problems  which  exist  in  the  field.  We  now  turn  to 
a  consideration  of  what  procedure  should  be  adopted  to  implement 
these  suggestions. 


At  the  outset,  consideration  has  been  given  to  whether  additional 
legislation  is  required.  It  is  our  present  opinion  that  legislation  is 
not  needed  since  the  agencies  of  the  Government  have  ample  au- 
thority under  present  statutes  to  deal  with  the  problems.  So  far  as 
the  Commission  is  concerned,  it  is  specifically  authorized  "to  make 
special  regulations  applicable  to  radio  stations  engaged  in  chain 
broadcasting."  (See  sec.  303  (i)  of  the  Communications  Act.) 
Further,  section  303  (g)  empowers  the  Commission  to  "encourage 
the  larger  and  more  effective  use  of  radio  in  the  public  interest." 
In  addition,  section  303  (r)  confers  on  it  authority  to  make  such 
rules  and  regulations  as  may  be  necessary  to  carry  out  the  provisions 
of  the  Communications  Act.  One  of  the  stated  purposes  of  the  Act 
is  to  preserve  free  competition  and.  to  remove  artificial  restrictions 
on  competition  in  the  field  of  communications  (c/.  sec.  313  of  the 
Communications  Act;  see  Federal  Communications  Commission  V. 
Pottsville  Broadcasting  Company,  309  U.  S.  134;  Federal  Commu- 
nications Commission  V.  Sanders  Bros.  Radio  Station,  309  U.  S. 
470). 

FCC  AUTHORITY  EXTENSIVE' 

The  Supreme  Court  has  made  it  crystal  clear  that  the  Commis- 
sion's authority  in  this  field  is  extensive  and  far  reaching.  The  Com- 
mission's authority  to  proceed  against  network  practices  which  pre- 
vent the  fullest  utilization  of  radio  in  the  public  interest  was  con- 
firmed by  the  Court  whether  or  not  such  practices  are,  in  addition, 
violations  of  the  antitrust  laws. 

In  addition  to  the  Commission,  the  Department  of  Justice  has 
broad  authority  in  this  field.  The  broadcasting  industry  is  not  like 
the  railroads  and  other  industries  which  are  exempted  from  the 
operation  of  the  antitrust  laws.  On  the  contrary  section  313  of  the 
Communications  Act  explicitly  makes  the  antitrust  laws  applicable 
to  broadcasting.  Many  of  the  practices  which  have  been  described 
in  this  memorandum  may  very  well  constitute  restraints  of  trade 
within  the  meaning  of  the  antitrust  laws — see  United  States  v.  Para- 
mount Pictures,  Inc.,  334  U.  S.  131;  Associated  Press  Inc.  v.  United 
States,  326  U.  S.  1;  Lorain  Journal  Co.  v.  United  States,  342  U.  S. 
143. 

In  view  of  the  fact  that  ample  authority  already  exists  under 
existing  law  to  deal  with  the  subject,  we  believe  that  the  matter 
should  be  referred  to  the  Federal  Communications  Commission  and 
Department  of  Justice  for  appropriate  action.  This  conclusion  is 
reinforced  by  the  fact  that  the  implementation  of  the  solutions  sug- 
gested here  requires  large  trained  staffs.  Both  the  Commission  and 
the  Department  of  Justice  have  such  staffs  which  are  accustomed  to 
dealing  with  these  problems.  The  Senate  Committee  on  Interstate 
and  Foreign  Commerce  does  not  have  such  facilities. 

In  referring  the  matter  to  the  Commission  the  committee  is  mind- 
ful of  the  fact  that  the  Commission  has  been  declaring  for  years 
that  the  network  situation  requires  attention,  but  no  action  has  been 
forthcoming  from  the  Commission  on  this  score.  No  doubt  inaction 
has  been  due  for  the  most  part  to  the  fact  that  the  Commission  has 
been  unable  to  secure  sufficient  appropriations  to  finance  a  large- 
scale  investigation  of  the  matter.  But  there  can  be  no  doubt  that 
inaction  is  also  due  to  the  fact  that  most  of  the  pressures  on  the 
Commission  are  for  action  on  applications.  As  a  result  the  Com- 
mission becomes  so  engrossed  in  the  day-to-day  activities  of  process- 
ing applications  that  it  has  no  time  for  the  regulatory  problems  of  a 
continuing  nature. 

The  time  has  come  when  the  Commission  should  no  longer  post- 
pone action  on  this  matter.  Much  of  the  truly  hard  work  and  com- 
mendable industry  on  the  Commission's  part  which  has  gone  into 
processing  of  television  applications  and  getting  stations  on  the  air 
can  very  well  be  dissipated  if  the  present  situation  is  permitted  to 
continue- — a  situation  where  many  stations  cannot  continue  in  op- 
eration largely  because  they  are  unable  to  obtain  network  service 
and  where  those  who  have  secured  network  affiliations  are  in  con- 
stant fear  that  the  networks  may  decide  to  change  affiliates.  The 
Commission  should  have  concern  for  what  comes  out  of  its  feverish 
application-processing  activity.  It  must  be  induced  and  aided  to 
address  itself  to  the  regulatory  job  described  here. 

In  order  to  get  matters  started,  it  is  recommended  that  a  report 
describing  the  situation  and  setting  forth  appropriate  recommenda- 
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1954 

|  o.i  mv/m! 
if 

REPRESENTED    BY  KATZ 


316 


WATTS 


IROADCASTING     •  TELECASTING 


February  7.  1955    •    Pase  67 


tions  be  published  by  the  committee  and  transmitted  to  the  Com- 
mission with  instructions  that  it  study  the  matter  and  report  back 
within  six  months  as  follows: 

1.  Does  the  Commission  agree  with  the  facts  and  matters 
set  forth  in  the  report?  If  not,  please  indicate  any  corrections 
or  additions  that  should  be  made. 

2.  Does  the  Commission  agree  that  it  has  authority  under 
present  statutes  to  carry  out  the  recommendations  set  forth 
in  the  report?  If  so,  please  state  what  measures  have  already 
been  taken  to  carry  out  these  recommendations.  Also  please 
furnish  a  detailed  schedule  showing  specifically  what  further 
steps  are  planned  for  the  future. 

3.  If  the  Commission  believes  that  it  does  not  have  sufficient 
authority  to  deal  with  the  matter,  please  submit  specific  recom- 
mendations as  to  what  legislation  should  be  adopted  to  deal 
with  the  matter. 

Interim  reports  at  60-day  intervals  should  be  required  so  as  to 
keep  the  committee  advised  of  developments. 

It  is  also  recommended  that  a  copy  of  the  report  should  be  sent  to 
the  Department  of  Justice.  We  are  aware  of  the  fact  that  the  De- 
partment of  Justice  has  taken  a  role  subordinate  to  that  of  the  Com- 
mission in  dealing  with  problems  relating  to  restraint  of  trade  and 
monopoly  in  the  broadcasting  field.  At  the  time  the  Commission 
adopted  its  Chain  Broadcasting  Report  the  Department  of  Justice 
brought  an  antitrust  suit  against  NBC  and  CBS  but  dropped  it  when 
the  Supreme  Court  sustained  the  validity  of  the  Chain  Broadcasting 
Regulations.  However,  the  fact  remains  that  the  Department  of 
Justice  has  an  independent  responsibility  with  regard  to  the  enforce- 
ment of  the  antitrust  laws  in  the  broadcasting  field,  and  the  Depart- 
ment cannot  assume  that  the  Commission  is  taking  all  necessary  and 
appropriate  action.  Quite  the  opposite  conclusion  might  well  be 
drawn. 

It  is  recommended  that  the  Department  of  Justice  be  requested  to 
study  the  report  and  to  report  back  to  the  committee  whether  there 
are  any  corrections  or  additions  that  it  cares  to  make  in  the  report. 
The  Department's  views  should  also  be  solicited  on  the  question 
whether  more  effective  regulation  and  promotion  of  free  competition 
would  result  if  the  Chain  Broadcasting  Regulations  as  presently 
written  were  abolished  and  the  networks  were  held  to  the  standards 
of  accountability  as  defined  by  the  courts  in  applying  the  antitrust 
laws.  Finally,  the  Department  of  Justice  should  be  requested  to 
determine  whether  proceedings  under  the  antitrust  laws  are  war- 
ranted. 

111.  CONCLUSION 

It  is  not  mere  accident  or  sheer  coincidence  which  has  led  to  the 
joining  together  into  one  study  of  two  such  apparently  different 
subjects  as  uhf  and  network-affiliate  relationships.  They  are  both 
facets  of  a  common  problem — (1)  how  to  provide  for  the  maximum 
number  of  television  stations  so  that  all  the  people  of  the  United 
States  may  enjoy  television  service  and  so  that  the  various  commu- 
nities will  have  an  opportunity  of  having  their  own  television  sta- 
tions to  serve  as  media  of  local  self-expression;  and  (2)  how  to  in- 
sure that  public  taste  and  opinion  may  be  molded  by  being  exposed 
to  a  multitude  of  programs  and  viewpoints  coming  to  it  from  many 
stations  and  owned  by  as  many  different  groups  as  possible,  each 
one  bringing  its  own  individualistic  approach  to  the  task  of  pro- 
gramming stations  in  the  public  interest. 

Our  study  has  revealed  that  great  danger  exists  that  these  ob- 
jectives may  be  frustrated.  The  uhf  portion  of  the  band  shows 
alarming  signs  of  going  the  way  of  failure  upon  which  fm  preceded 
it.  If  uhf  fails,  70  out  of  82  channels  assigned  to  television  may 
be  wiped  out.  If  uhf  fails,  1,319  out  of  a  total  of  1,875  commercial 
assignments  made  by  the  Commission's  rules  and  regulations  may 
be  canceled  out  and  many  communities  will  be  deprived  of  their 
only  outlets  and  many  more  will  be  restricted  to  but  one  or  two.  If 
uhf  fails,  all  hope  for  the  creation  of  additional  healthy  networks 
must  be  largely  abandoned  and  we  must  resign  ourselves  to  the 


real  possibility  that  two  networks  will  continue  to  dominate  the 
field.  Finally  if  uhf  fails,  169  of  the  252  assignments  which  have 
been  reserved  for  educational  use  may  be  erased,  thus  crippling 
prospects  for  the  use  of  television  as  a  medium  of  public  education. 

The  prospects  are  equally  alarming  on  the  network-affiliate  phase 
of  the  problem.  A  network  affiliation  is  vitally  important  for  a 
television  station.  At  the  present  time  a  good  network  affiliation  is 
a  powerful  assist  toward  profitable  operation.  On  the  other  hand, 
operation  at  the  present  time  without  network  programs  requires 
for  most  stations  the  ability  to  finance  large  deficits  for  an  extensive 
period.  This  dependence  upon  networks  derives  in  large  part  from 
existing  practices  which  make  it  extremely  difficult  for  any  group 
other  than  the  networks  to  be  able  to  produce  a  sufficient  number 
of  popular  programs  to  support  profitable  operation  by  stations 
operating  on  a  nonnetwork  basis.  If  a  television  station  licensee 
hopes  to  secure  enough  popular  programs  for  profitable  operation, 
he  has  little  choice  at  the  present  time  but  to  look  to  his  network 
affiliation.  Next  to  his  license  it  is  his  most  valuable  possession. 

It  is  this  dependence  of  station  licensees  upon  network  affiliations 
which  underlies  the  dominant  position  which  the  networks  occupy 
in  the  television  broadcasting  field.  There  are  411  television  sta- 
tions operating  throughout  the  country.  However,  because  so  many 
of  these  stations  are  dependent  upon  networks  for  their  success, 
and  because  the  networks  through  their  option  time  power  can 
compel  stations  to  broadcast  network  programs,  the  real  seat  of 
power  is  in  the  principal  officers  of  two  or  three  or  at  the  most 
four  network  organizations  located  in  New  York  who  have  the 
power  to  determine  what  is  seen  and  heard  in  most  homes  in  the 
United  States  during  a  large  part  of  the  broadcast  day. 

Television  is  probably  the  most  important  medium  thus  far  de- 
veloped for  bringing  entertainment,  news,  education,  and  opinion 
to  the  American  people.  It  is  imperative  that  the  persons  who  own 
these  stations  have  unfettered  freedom  in  presenting  programs  in 
their  own  individualistic  way  of  meeting  their  obligation  to  operate 
in  the  public  interest.  The  Constitution  and  the  Communications 
Act  of  1934  specifically  forbid  the  Government  to  exercise  any 
power  of  censorship  over  broadcast  operations.  The  Government 
has  denied  to  itself  the  power  of  censorship  in  the  interest  of  pro- 
moting the  fullest  and  freest  self-expression  by  broadcast  licensees. 
It  would  be  ironic  if  by  Government  sanctioning  of  scarcity  of 
channels  and  restrictive  network  practices  these  worthwhile  objec- 
tives were  to  be  largely  frustrated  by  lodging  in  the  networks  in- 
ordinate control  of  television  broadcasting. 

There  is  no  intention  to  minimize  the  importance  which  net- 
works represent  in  the  American  system  of  broadcasting  nor  to 
overlook  the  most  substantial  contributions  to  the  broadcasting  art 
which  have  been  made  by  the  networks.  It  is  only  fair  to  say  that 
radio  and  television  would  be  far  poorer  and  less  exciting  media  if 
it  were  not  for  the  important  role  played  by  network  broadcasting. 
Nevertheless,  many  of  the  benefits  may  be  lost  if  the  very  success 
of  networks  results  in  the  subordination  of  station  licensees  to  the 
network  organizations.  There  is  too  much  evidence  that  this  situa- 
tion already  exists  or  may  soon  exist  to  sanction  complacency.  The 
purpose  of  this  study  is  to  devise  measures  which  retain  the  benefits 
of  networks  while  reducing  the  dependence  of  stations  upon  their 
network  affiliations. 

The  problem  is  serious  and  warrants  the  most  earnest  considera- 
tion by  the  Congress  and  the  agencies  of  Government.  We  are  not 
so  vain  as  to  believe  that  the  measures  set  forth  in  this  memoran- 
dum are  a  complete  answer  to  the  problem.  It  is  believed,  however, 
that  the  measures  are  a  good  starting  point  in  an  endeavor  to  find 
a  solution.  The  solution  we  suggest  here  is  to  devise  means  of  in- 
creasing the  number  of  television  stations  in  the  various  communi- 
ties through  a  reinvigoration  of  uhf  operations  and  to  promote  full, 
free,  and  individualistic  self-expression  of  television  station  licensees 
by  mitigating  the  economic  dependence  of  station  licensees  upon  a 
few  network  organizations.  The  objective  is  vital.  The  price  of 
failure  as  a  result  of  inaction  would  be  enormous. 
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ALL  G-E  EQUIPPED,  WMVT  IS  VERMONT'S 
FIRST  TELEVISION  STATION 

New  Channel  3  TV  Outlet  Opened  Sept.  26 
Offers  Tri-  State  Plus  Canadian  Coverage 


Completely  equipped  by  Gen- 
eral Electric,  WMVT,  Ver- 
mont's first  television  station 
is  serving  a  huge  northeastern 
territory  comprising  a  three- 
state  area  of  New  York,  Ver- 
mont and  New  Hampshire  and 
a  two-province  area  of  Ontario 
and  Quebec  in  Canada. 

In  the  first  two  months  of 
operation  more  than  10,000 
letters,  postcards,  telegrams, 
and  phone  calls  indicated  excel- 
lent reception  throughout  their 
widespread  coverage  area.  A 
G-E  5  kw  transmitter  and 
4-bay  antenna  combine  to  radi- 
ate this  strong  signal. 

With  the  transmitter  located 
atop  Mt.  Mansfield  and  the  an- 
tenna 4,176  feet  above  sea  level 


WINTER  CAME  EARLY  on  Mt.  Mansfield. 
This  ice-covered  antenna  and  tower 
offer  visible  proof  of  always  reliable 
G-E  equipment  performance. 


(2,729  feet  above  average  ter- 
rain), WMVT  management  re- 
ports primary  coverage  more 
than  50  miles  north  of  Mon- 
treal, northeast  beyond  Sher- 
brooke  in  the  eastern  town- 
ships of  Quebec,  northwest  to 
Cornwall  in  the  province  of 
Ontario  and  to  Massena  in  up- 
state New  York.  Southern  ex- 
tremities of  primary  coverage 
are  Saratoga  in  New  York  and 
a  point  just  north  of  Benning- 
ton in  Vermont.  While  the 
coverage  contour  containing 
the  Connecticut  Valley  runs  to 
the  east  along  the  White  Moun- 
tains, fringe  area  reports  of 
excellent  reception  came  from 
points  in  Maine  and  Massachu- 
setts as  far  as  150  miles  from 
Mt.  Mansfield. 

"LOOKED  AT  THEM  ALL 
...PICKED  G-E!" 

C.  P.  Hasbrook,  president  of 
Mt.  Mansfield  Television,  Inc., 
which  operates  Television  Sta- 
tion WMVT,  selected  G-E 
equipment  for  performance 
and  dependability.  Here  are 
his  comments : 

"We  know  that  General  Elec- 
tric equipment  is  tops  in  the 
business  and  we  decided  to 
settle  for  nothing  less  than  the 
best.  At  certain  times  of  the 
year  it  is  difficult  to  get  to 
the  transmitter  on  Mt.  Mans- 
field, so  it  was  essential  that 
we  use  equipment  with  a  rec- 
ognized reputation  for  mini- 
mum maintenance  and  servic- 
ing. G-E  equipment  was  the 
answer  and  we  are  very  pleased 
with  the  results." 

By  the  end  of  November  the 
transmitter  operation  was 
snowed  in  and  the  four-man 


PRODUCTION  MANAGER  Dick  Huntley  takes  over  studio  control.  From  this  point 
microwave  carries  programs  to  the  powerhouse  on  Mt.  Mansfield. 


TWO  GENERAL  ELECTRIC  16mm  PROJECTORS  are  readied  by  Paul  Theriault  for 
a  WMVT  commercial  film  telecast. 


crew  stationed  there  on  Ver- 
mont's highest  mountain  peak 
had  begun  their  first  winter 
routine.  Each  man  works  two 
days  and  is  off  two  days.  They 
have  already  become  adept  with 
snowshoes  and  skis  going  up 
and  down  the  mountain  to  and 
from  work. 

The  transmitter  station  has 
its  own  power  and  water  sup- 


ply. There  are  two  50  kw  diesel 
generators,  each  of  which  can 
provide  necessary  power.  Drill- 
ing to  a  depth  of  185  feet  at 
the  site  established  the  water 
supply  with  a  well  producing 
three  gallons  a  minute. 

GENERAL  #  ELECTRIC 
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ADVERTISERS  &  AGENCIES  — 

(A&A  continues  from  page  36) 

Chicago,  to  H.  W.  Kastor  &  Sons  Adv.  Co., 
same  city,  as  media  director. 

Robert  D.  Colburn  appointed  head  of  radio-tv 
dept.,  Amundson-Bolstein  Inc..  Sioux  City, 
Iowa;  Donald  W.  Robinson  appointed  art  direc- 
tor. 

Walter  L.  Hedin,  assistant  general  sales  man- 
ager, milk  div.,  Chicago,  Borden  Co.,  N.  Y., 
appointed  general  sales  manager  of  division; 
Maurice  W.  Anderson,  wholesale  sales  manager, 
and  Clarence  T.  Sorensen,  store  and  vendor 
sales  manager,  appointed  assistant  general  sales 
managers. 

W.  R.  Laughlin  appointed  director  of  advertis- 
ing and  public  relations,  Galveston-Houston 
Breweries  Inc.,  Galveston,  Tex. 

Arnold  C.  Graham  Jr.,  formerly  advertising 
manager,  Goebel  Brewing  Co.,  Detroit,  ap- 
pointed sales  and  advertising  director  of  firm's 
Guinness  division. 

Raymond  E.  Miller,  sales  promotion  manager, 
Norge  Div.,  Borg-Warner  Corp.,  Chicago,  ap- 
pointed Norge  refrigerator  sales  manager;  James 
B.  Ogden,  manager,  major  appliance  dept., 
J.  L.  Hudson  Co.  (department  store),  Detroit, 
to  Norge  as  merchandising  consultant. 

Michael  S.  Freeman,  formerly  operating  own 
sales  promotion  and  merchandising  consulting 
service,  to  James  Thomas  Chirurg  Co.,  Boston, 
as  account  manager. 

John  W.  Walt  and  George  W.  Oliver  to  Leo 

Burnett  Co.,  Chicago,  as  account  executives. 

John  Jay  Wiley,  Ruthrauff  &  Ryan,  S.  F.,  to 
Roy  S.  Durstine  Inc.,  same  city,  as  account  exec- 
utive. 

William  M.  Clark,  production  manager,  West- 
Marquis  Inc.,  L.  A.,  named  account  executive; 
William  H.  McCauley,  assistant  production 
manager,  appointed  production  manager. 

William  D.  Shambroom,  former  general  man- 
ager, Flo-Ball  Pen  Corp.,  N.  Y.,  to  account 
service  staff,  Emil  Mogul  Co.,  same  city. 

Curtis  Kendall  to  Russel  M.  Seeds  Co.,  Chicago, 
as  assistant  account  executive;  Edwin  L. 
Fletcher  to  agency  as  assistant  research  director. 
Frederick  Hansen  to  agency  as  spacebuyer. 

H.  Milton  Gurwitz,  national  sales  promotion 
manager,  Melrose  Distillers,  div.  of  Schenley 
Industries,  N.  Y.,  to  lacob  Ruppert  Brewery, 
same  city,  as  sales  promotion  manager. 

Jean  Gordon,  corporate  manager  of  community 
relations,  public  relations  dept.,  General  Foods 
Corp.,  White  Plains,  N.  Y.,  appointed  special 
associate  to  public  relations  director;  Edgar  S. 
Nelson  succeeds  Miss  Gordon. 

L.  G.  Placke,  advertising  dept.,  Swift  &  Co. 
(foods),  Chicago,  appointed  assistant  manager 
of  department. 

Raymond  E.  Banks,  copywriter  and  account  ex- 
ecutive. Western  Adv.  Agency  Inc.,  L.  A.,  to 
Wade  Adv.  Agency  Inc.,  Hollywood,  as  copy- 
writer. 

Kenneth  P.  Derby,  formerly  with  Biow  Co. 
(Biow-Beirn-Toigo),  N.  Y.,  to  radio-tv  dept.,  J. 
M.  Mathes  Adv.,  same  city,  as  copywriter. 

Justin  J.  Foley  to  copy  staff,  Grant  Adv.,  N.  Y. 

Joseph  J.  Martin,  61,  vice  president  and  re- 
search director,  Henri,  Hurst  &  McDonald, 
died  Jan.  27. 
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GUILD  TO  HANDLE  TV 

New  subsidiary,  MPTV  Films 

Inc.,  is  established  to  handle 

the  $13  million  in  exhibition 

contracts.      Erwin     Ezzes  is 

named  vice  president  of  the 

new  subsidiary  unit. 

AGREEMENT  was  signed  last  week  by  Guild 
Films  Co.  and  Motion  Pictures  for  Television 
under  which  a  newly-organized  subsidiary  of 
Guild  Films,  called  MPTV  Films  Inc.,  has  ac- 
quired $13  million  in  tv  exhibition  contracts 
of  MPTV  feature-length  films  [B«T,  Jan.  31]. 

Terms  of  the  agreement,  signed  by  Reub 
Kaufman,  president  of  Guild  Films,  and  Matty 
Fox,  head  of  MPTV,  provides  for  the  continued 
sale  and  distribution  of  more  than  700  MPTV 
feature  films  by  the  Guild  subsidiary,  which 
also  will  handle  all  service  operations  on  behalf 
of  present  MPTV  clients.  All  other  rights  re- 
main with  MPTV. 

The  move  is  said  to  be  in  line  with  a  policy 
laid  down  by  Mr.  Fox  several  months  ago  to 
decentralize  his  operations  in  order  to  devote 
more  time  to  his  Skiatron  interests.  Last  Sep- 
tember MPTV  turned  over  the  sale  and  distri- 
bution of  its  syndicated  tv  film  series  to  UM&M 
Corp.  In  the  future,  MPTV  will  confine  itself 
to  the  development  and  financing  of  tv  program 
productions,  according  to  Mr.  Fox.  Edward 
Madden,  vice  president  of  MPTV,  will  continue 
to  supervise  its  relationship  with  UM&M.  It 
was  said  that  the  agreement  with  Guild  does  not 
affect  or  curtail  the  earlier  arrangement  with 
UM&M. 

Erwin  Ezzes,  formerly  vice  president  in 
charge  of  sales  at  MPTV,  has  been  named  vice 
president  of  MPTV  Films  Inc.  According  to 
Mr.  Kaufman,  the  entire  personnel  of  MPTV, 
including  salesmen,  bookers,  accounting  and 
clerical  help,  will  be  absorbed  into  the  new 
Guild  Films  organization.  Office  space  will  be 
provided  for  them  when  Guild  moves  into  new 
enlarged  headquarters  at  460  Park  Ave.  about 
March  1. 

Manny  Reiner,  vice  president  in  charge  of 
sales  for  Guild  Films,  announced  that  six  new 
offices  have  been  established  throughout  the 


FILMS  OF  MPTV 

country  for  the  distribution  of  company  prop- 
erties. They  are  located  in  Buffalo,  Philadel-  1 
phia,  Atlanta,  New  Orleans,  St.  Louis  and 
Minneapolis.  In  addition  to  headquarters  in 
New  York  and  Hollywood,  Guild  maintains  \ 
other  offices  in  Cleveland,  Baltimore.  Dallas. 
Kansas  City,  Chicago,  Detroit  and  Portland. 
Ore. 

ABC  FILM  SETS 
SYNDICATION  PACT  i 

EXCLUSIVE  distribution  rights  for  at  least 
$5  million  worth  of  new  tv  film  shows  were  | 
acquired  last  week  by  ABC  Film  Syndication 
Inc.,  New  York.  Announcement  was  made  by  I 
George  T.  Shupert,  president  of  the  syndication 
company,  after  a  series  of  conferences  in  Holly- 
wood and  New  York. 

Included  in  the  agreement  are  distribution 
rights  to  Douglas  Fairbanks  Presents;  Sheena, 
Queen  of  the  Jungle;  Life  Can  Be  Beautiful, 
and  two  other  as  yet  untitled  film  series  which 
ABC  Film  Syndication  will  produce  and  dis-  1 
tribute  in  conjunction  with  Hal  Roach  Jr. 

Also  in  the  planning  stages  is  a  joint  produc- 
tion venture  with  John  Gibbs,  co-producer  of 
Robert  Montgomery  Presents  and  Schlitz  Play-  i 
house  of  Stars. 

Each  of  the  new  shows  will  be  offered 
on  a  first-come,  first-served  basis.  The  contract  1 
provides  for  ABC  taking  over  exclusive  distri- 
bution  of  Douglas  Fairbanks  Presents  by  as~- 
suming  contracts  for  39  of  the  films  now  dis-  > 
tributed  by  Interstate  Television  Corp.  through 
acquisition  of  the  distribution  rights  to  the  up-  | 
coming  39  shows  currently  in  production,  the 
company  will  have  a  total  of  79  half-hour  film 
shows  available. 

Sheena,  Queen  of  the  Jungle  is  about  to  go 
into  production  with  jungle  footage  film  in 
Africa  and  the  rest  shot  in  Hollywood.  Within 
two  months  five  quarter-hour  segments  of  Life 
Can  Be  Beautiful  will  be  completed. 

In  announcing  the  film  acquisition,  Mr.  Shu- 
pert pointed  out  that  "within  two  years  we  will 
have  quadrupled  the  number  of  properties  we 
are  selling  and  are  confident  that  our  sales  will 
reflect  the  same  spectacular  rise." 


NEW  26-week  contract  for  the  sponsorship  of  Foreign  Intrigue  on  KRCA  (TV)  Holly- 
wood by  Necchi-Elna  Sewing  Machine  Distributors  of  Los  Angeles  Inc.  has  been 
negotiated  by  (I  to  r)  James  Wemple,  KRCA  account  executive;  Thomas  C.  McCray, 
station  general  manager;  Ted  H.  Factor,  vice  president,  Doyle  Dane  Bernbach  agency, 
Los  Angeles,  and  Alfred  Metzler  of  Necchi-Elna  Sewing  Machine  Co. 
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Bartley  Takes  Film  Post 

APPOINTMENT  of  Anthony  C.  Bartley,  head 
of  Jersey  Productions,  London,  England,  as 
foreign  sales-production  representative  for  CBS 
Television  Film  Sales  Inc.  was  announced  last 
week  by  Leslie  Har- 
ris, vice  president 
and  general  manag- 
er of  the  film  organ- 
ization. Mr.  Bartley 
will  handle  negotia- 
tions and  sales  on  all 


MR.  BARTLEY 


properties  overseas 
and  will  produce 
special  series  for 
syndication  i  n  t  h  e 
Anglo  -  American  - 
Continental  mar- 
kets. 

Most  of  Mr.  Bart- 
ley's  sales  efforts 
will  be  concentrated  in  England,  where  com- 
mercial tv  will  get  underway  this  year.  His 
sales  territory,  however,  will  include  France, 
Spain  and  Africa. 

During  the  past  five  years,  Jersey  Produc- 
tions has  been  producing  tv  films  for  American 
consumption,  particularly  programs  for  Doug- 
las Fairbanks,  MCA-TV  and  Fireside  Theatre. 
The  firm's  initial  production  effort  for  CBS 
Television  Film  Sales  is  a  series  entitled  March 
or  Die  starring  Errol  Flynn  in  his  tv  debut. 

UPA  Re-elects  Officers 

STEPHEN  BOSUSTOW,  just  re-elected  for  his 
10th  term  as  United  Productions  of  America 
president  and  board  chairman,  has  announced 
that  Columbia  Pictures  and  UPA  have  agreed 
to  permit  the  use  of  UPA  characters  in  tv 
advertising  and  that  1955  might  mark  UPA's 
entrance  into  tv  programming  with  a  five-times 
weekly  children's  show. 

Other  officers  re-elected  by  the  board  are 
Robert  Cannon,  vice  president;  Don  McCor- 
mick,  vice  president  in  charge  of  UPA  New 
York;  T.  Edward  Hambleton,  treasurer;  Melvin 
Getzler,  assistant  treasurer,  and  M.  Davis,  sec- 
retary. 

White  Joins  Screen  Gems 

HENRY  S.  WHITE,  manager  of  radio-tv  for 
Biow-Biern-Toigo,  has  joined  Screen  Gems,  tv 
subsidiary  of  Colum- 
bia Pictures  Corp.,  as 
director  of  advertis- 
ing and  promotion. 
Ralph  M.  Cohn,  vice 
president  and  general 
manager,  announced 
today  (  Monday ) . 
He  succeeds  Elihu  E. 
Harris,  who  remains 
with  Screen  Gems  in 
an  executive  capacity 
not  yet  announced. 
Frank  Young,  for- 
MR.  WHITE  merly  press  manager 

reporting  to  Mr.  Har- 
ris, has  been  promoted  to  director  of  press  and 
now  will  report  directly  to  Mr.  Cohn.  Bob 
Wechsler,  sales  promotion  manager,  and  Joyce 
Selznick,  merchandising  manager,  continue  to 
report  to  the  director  of  advertising. 

FILM  SALES 

International  News  Service,  N.  Y.,  has  sold 
This  Week  in  Sports  to  Bethlehem  Steel  Co., 
Bethlehem,  Pa.,  for  showing  on  WTTG  (TV) 
Washington,  WBAL-TV  Baltimore  and  WFIL- 
TV  Philadelphia;   KOIN-TV  Portland,  Ore.; 


Academy  Army  Surplus  Store  for  showing  on 
KTBC-TV  Austin,  Tex.  INS-Telenews  daily 
newsfilm  service  sold  to  WIS-TV  Columbia, 
S.  C,  for  Esso  Reporter  and  WROW-TV  Al- 
bany for  Ford  Motor  Co.,  Dearborn,  Mich. 
INS-Telenews  weekly  news  review  sold  to  Amer- 
ican Hardware  &  Equipment  Co.,  Charlotte, 
N.  C,  through  Walter  J.  Klein  Co.,  same  city, 
for  showing  on  WBTV  (TV)  Charlotte. 

FILM  DISTRIBUTION 

Associated  Artists  Productions,  N.  Y.,  is  re- 
leasing 39  half-hour  tv  film  series,  The  Kiddie 
Show,  offering  western  and  adventure  subjects. 

FILM  PRODUCTION 

Arthur  B.  Weber  Productions  Ltd.,  Hollywood, 
started  shooting  new  half-hour  Mae  Williams 
Show  at  Brodco  Studios  with  William  F.  Broidy 
Productions  handling  physical  production.  Eli 
Schiff  is  executive  producer  and  Jean  Yar- 
brough,  director. 

Atlas  Film  Corp.,  Oak  Park,  111.,  has  announced 
production  of  tv  commercials  for  Swift  &  Co. 
(foods),  Chicago,  through  McCann-Ericksoh, 
N.  Y.;  New  Castle  Products  (Modernfold 
chairs),  Chicago,  through  BBDO,  N.  Y.,  and 
Whirlpool  Corp.  (washers,  dryers),  St.  Joseph, 
Mich. 

Parker-Rogers  Productions,  Hollywood,  has 
completed  first  two  of  26  half-hour  tv  films  of 
The  Tracer,  series  based  on  files  of  Tracers  Co. 
of  America,  N.  Y.,  firm  which  traces  missing 
persons.  Ben  Parker  is  director  and  co-pro- 
ducer. Films  being  shot  in  various  cities 
throughout  U.  S. 

FILM  PEOPLE 

William  J.  Papp  appointed  vice  president  and 
account  executive,  newly-formed  public  rela- 
tions dept.,  Gothic  Corp.,  N.  Y. 

Don  Mack,  vice  president  and  Chicago  tv  sales 
director,  Filmack  Studios  (production),  ap- 
pointed head  of  tv  sales  department  in  newly- 
expanded  N.  Y.  office;  Lou  Kravitz,  vice  presi- 
dent in  charge  of  sales,  succeeds  Mr.  Mack. 

J.  Peter  Whitehead,  sales  director,  Jerry  Fair- 
banks Productions,  Hollywood,  to  Hal  Roach 
Studios  Inc.,  Culver  City,  Calif.,  as  West  Coast 
sales  representative  of  commercial  division. 

Ted  Fogelman.  manager,  Kodachrome  dept., 
Consolidated  Film  Industries,  Hollywood,  pro- 
moted to  supervisor  of  16mm  division. 

Sidney  Dash,  formerly  traffic  and  billing  man- 
ager, United  Artists  Television,  N.  Y.,  to  sales 
staff,  tv  dept.,  Rapid  Films  Technique  Inc.,  same 
city. 

James  Neilson,  director  of  34  NBC-TV  Ford 
Theatre  films  for  Screen  Gems,  Hollywood, 
signed  to  direct  20  films  from  eight  series  firm 
will  produce  during  1955;  William  D.  Russell 
signed  by  Screen  Gems  to  direct  first  two  half- 
hour  films  in  new  Damon  Rimy  on  Theatre. 

Al  Burton,  associate  producer  on  Musical 
Chairs  for  Ross-Danzig,  Hollywood,  adds  duties 
as  writer  on  The  Mae  Williams  Show  for  Arthur 
B.  Weber  Productions,  Hollywood. 

Don  Starling,  in  charge  of  insert  and  montage 
dept.,  Columbia  Pictures,  Hollywood,  shifts  to 
Screen  Gems,  Hollywood,  as  assistant  in  pro- 
duction. 

Larry  P.  Mominee,  vice  president  and  general 
manager,  Atlas  Film  Corp.,  Oak  Park,  111.,  to 
Orlando,  Fla.,  working  with  Air  Force  on  up- 
coming film  projects. 

N.  Jay  Norman,  account  executive,  Kling  Film 
Productions,  Chicago,  elected  to  Chicago  Assn. 
of  Commerce  &  Industry  and  serving  on  its 
membership  committee. 
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Universal  Broadcasting 
Announces  1955-56  Officers 

APPOINTMENT  of  officers  for  1955-56  has 
been  announced  by  Universal  Broadcasting  Sys- 
tem Inc.,  Detroit.  Richard  H.  Curley  Jr.  of  CBS 
has  been  elected  to  the  UBS  board  of  directors. 
Richard  L.  Colten  and  John  L.  Mayer,  president 
and  treasurer,  respectively,  of  UBS,  have  been 
re-elected  to  the  board  of  directors.  Robert  P. 
Bigelow  has  been  elected  secretary  of  UBS,  and 
Harry  Krivitsky,  assistant  general  sales  man- 
ager in  charge  of  television  rental,  has  been 
named  district  manager  of  the  Boston  office. 
Dr.  Ames  Robey,  former  Universal  president 
and  currently  a  member  of  the  board  of  di- 
rectors, has  requested  a  one-year  leave  of  ab- 
sence. Two  posts  on  the  board  of  directors  re- 
main to  be  filled. 

Baseball  Sponsors  Offered 
Integrated  Commercial  Idea 

A  NEW  baseball  service,  "Doubleheader,"  that 
allows  integration  of  commercials  on  baseball 
broadcasts  with  quizzes  and  contests  con- 
ducted by  advertisers,  is  now  being  offered 
major  and  minor  league  clubs,  sponsors  and 
agencies. 

According  to  Kenneth  M.  Henderson,  owner 
of  the  service,  principals  in  1955  baseball 
sponsorships  are  being  contacted.  So  far, 
four  major  and  23  minor  league  clubs  have 
indicated  interest  in  the  plan,  which  is  basing 
its  weekly  rate  on  league  classification  or  city 
size. 

Doubleheader  headquarters  have  been  set  up 
at  10315  Montrose  Ave.,  Washington  14,  D.  C. 

WBS  Releases  Two  New  Shows 

TWO  new  programs  designed  for  use  as  local 
sales  builders  were  distributed  last  week  to 
more  than  1,000  affiliate  stations  of  World 
Broadcasting  System.  The  shows,  Something 
New  Has  Been  Added  and  It's  Somebody's 
Birthday  Today,  are  quarter-hour,  across-the- 
board  programs  to  be  broadcast  five  times  a 
week.  They  are  aimed  at  local  advertisers  and 
can  be  sold  on  a  spot  or  participating  basis. 

It's  Somebody's  Birthday  Today  honors  the 
birthday  of  one  popular  and  well-known  com- 
munity personality  with  clues  leading  up  to 
the  person's  identity.  Something  New  Has 
Been  Added  is  a  tribute  to  new  babies  in  the 
community  combined  with  name  suggestions. 

Keystone  Adds  13  Affiliates 

NUMBER  of  Keystone  Broadcasting  System 
affiliates  has  risen  to  797  with  the  addition  of 
13  new  stations,  the  network  has  announced. 
Recently-signed  affiliates,  according  to  Blanche 
Stein,  station  relations  director,  are:  WCHF 
Chippewa  Falls  and  WRDB  Reedsburg,  both 
Wis.;  WTRB  Ripley,  Tenn.;  KRTV  Hillsboro 
and  KBOY  Medford,  both  Ore.;  WNNJ  New- 
ton and  WCMC  Wildwood,  both  N.  J.;  KLRS 
Mountain  Grove,  Mo.;  KLEE  Ottumwa,  Iowa; 
WITY  Danville,  111.;  WHAB  Baxley,  Ga.; 
WDCF  Dade  City,  Fla.,  and  KBAB  El  Cajon, 
Calif. 

PROGRAM  SERVICE  PEOPLE 

Joseph  Kornfeld,  eastern  sales  manager,  Tele  Q 
Corp.,  N.  Y.,  adds  duties  as  sales  manager, 
newly-formed  speech  Q  division. 

Louise  Finley,  formerly  with  Five  Star  Produc- 
tions, Hollywood,  to  Tv  Spots,  that  city,  as 
production  assistant.  Verne  Whittaker  promoted 
to  assistant  to  president. 

W.  Biggie  Levin,  51,  head  of  own  Chicago  radio- 
tv  production  firm,  died  Jan.  31. 
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HIGH  ATOP  A  TOWiR  I  OR  A  MOUNTAIN 


IN  1V/ND,  RAfN,  SNOW  AND  fCf 


MICROWAVE  PARABOLA 

operates  completely  by 

REMOTE  CONTROL! 

There's  no  need  to  climb  an  icy  tower 
in  zero  weather,  wind  or  rain  to  position  this 
new  Houston-Fearless  Remote  Control  Mi- 
crowave Parabola.  It's  all  done  from  the 
remote  control  panel  (shown  below)  right  in 
the  station. 

This  Houston-Fearless  Parabola  can  be 
mounted  anywhere  within  1500  ft.  (or  more, 
if  required)  of  the  transmitter.  It  rotates  370° 
in  azimuth  and  tilts  15°  up  and  30°  down. 
Large  dials  on  the  remote  control  panel,  cali- 
brated in  degrees,  show  the  exact  position.  It 
is  driven  by  1/6  HP  motors  producing  a 
torque  of  10,500  inch  pounds  @  1  RPM, 
sufficient  to  operate  under  severe  icing  condi- 
tions. Magnetic  brakes  prevent  overide  when 
Parabola  is  stopped  at  any  exact  position. 
Designed  to  operate  in  the  open  without  pro- 
tection, it  will  withstand  a  wind  velocity  of 
120  mph.  Motors  and  rotating  shafts  run  on 
sealed,  anti-friction  bearings  and  require  no 
lubrication  during  the  life  of  the  unit.  Here 
is  complete  dependability  and  freedom  from 
servicing  where  it  really  gg 
counts.  Send  for  cata- 
log and  complete  infor- 
mation. 


e: 


HOUSTON 
FEARLESS 


1 


Write  for  information  on  specially-built 
equipment  for  your  specific  needs. 

•  DEVELOPING  MACHINES  •  COLOR  PRINTERS  •  FRICTION  HEADS 

•  COLOR  DEVELOPERS  •  DOLLIES  • TRIPODS  •  PRINTERS  •  CRANES 


11807  W.  OLYMPIC  BLVD  •  LOS  ANGELES  64,  CALIF. 

WORLD'S  LARGEST  MANUFACTURER  OF  MOTION  PICTURE  PROCESSING  EQUIPMENT" 
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100  STATIONS  SIGN 
AS  TvB  MEMBERS 

Cross-section  of  industry  joins 
trade  organization  along  with 
CBS-TV  and  Blair-Tv  Inc. 

MORE  THAN  100  tv  stations  representing  a 
cross-section  of  stations  from  across  the  country 
and  including  network  affiliates,  group-owned 
outlets  and  independents,  have  joined  Television 
Bureau  of  Advertising  as  charter  members, 
TvB's  board  of  directors  is  announcing  today 
(Monday). 

According  to  Oliver  Treyz,  president  of  the 
all-industry  sales  and  promotion  organization, 
TvB  now  is  "in  a  position  to  proceed  at  full 
steam  toward  the  objective  for  which  the  bureau 
was  conceived  and  that  is  to  secure  a  larger 
share  of  the  advertiser's  expenditures." 

In  addition  to  the  stations,  TvB  has  signed 
CBS-TV  and  Blair-Tv  Inc.  as  charter  members. 

Mr.  Treyz  noted  that  agencies  and  adver- 
tisers will  have  more  information  about  tv 
"through  sound  research  and  documentation." 

"Some  of  the  major  agencies,"  Mr.  Treyz 
asserted,  "have  already  enthusiastically  wel- 
comed and  endorsed  TvB.  The  continuing  sup- 
port of  the  charter  members,  and  those  whom 
we  know  will  join  the  united  selling  front,  will 
make  that  job  more  effective.  Every  dollar 
for  membership  becomes  a  fighting  dollar  for 
the  growth  and  economic  health  of  all  segments 
of  the  industry." 

Mr.  Treyz  said  nearly  all  station  applica- 
tions have  been  accepted  formally  but  that  a 
few  applications  from  stations  in  group  owner- 
ship cannot  be  acted  upon  until  remaining  sta- 
tions in  the  group  apply,  as  provided  by  TvB's 
by-laws.  Mr.  Treyz  said,  however,  that  these 
applications  are  expected  at  an  early  date. 

TvB  membership  applications  received  in- 
clude the  following  stations: 

KOB-TV  Albuquerque;  KGNC-TV  Amarillo; 
WAGA-TV  and  WLWA  (TV)  Atlanta;  WAAM 
(TV)  and  WMAR-TV  Baltimore;  WNEM-TV  Bay 
City,  Mich.;  WLEV-TV  Bethlehem,  Pa.;  WABT 
(TV)  and  WBRC-TV  Birmingham;  KFYR-TV 
Bismarck,  N.  D.;  WTTV  (TV)  Bloomington,  Ind.; 
KXLF-TV  Butte,  Mont.;  WCHS-TV  Charleston, 
W.  Va.;  WBTV  (TV)  Charlotte,  N.  C;  WBBM- 
TV  Chicago;  WLWT  (TV)  Cincinnati;  WXEL  (TV) 
Cleveland;  WBNS-TV  and  WLWC  (TV)  Colum- 
bus, Ohio;  WFAA-TV  Dallas;  WLWD  (TV)  Day- 
ton; KOA-TV  Denver;  WJBK-TV  and  WWJ-TV 
Detroit;  WNCT  (TV)  Greenville,  N.  C;  WBTW 
(TV)  Florence,  S.  C;  WINK-TV  Fort  Mvers,  Fla.; 
WKJG-TV  Fort  Wayne;  WBAP-TV  Fort  Worth; 
KMJ-TV  Fresno;  WFMY-TV  Greensboro,  N.  C; 
KPRC-TV  Houston;  WSAZ-TV  Huntington,  W. 
Va.;  KRCG  (TV)  Jefferson  City,  Mo.;  WJAC-TV 
Johnstown,  Pa.;  WKZO-TV  Kalamazoo,  Mich.; 
KCMO-TV  and  KMBC-TV  Kansas  City,  Mo.; 
WGAL-TV  Lancaster,  Pa.;  KOLN-TV  Lincoln. 
Neb.;  KHJ-TV,  KNXT  (TV)  and  KTTV  (TV)  Los 
Angeles;  WAVE-TV  and  WHAS-TV  Louisville; 
KDUB-TV  Lubbock,  Tex.;  WMUR-TV  Manchest- 
er, N.  H.;  WMCT  (TV)  Memphis:  WGBS-TV 
Miami:  WTMJ-TV  Milwaukee;  KGVO-TV  Mis- 
soula, Mont.:  WSM-TV  Nashville:  WNHC-TV 
New  Haven;  WDSU-TV  New  Orleans;  WCBS-TV 
and  WOR-TV  New  York;  WTAR-TV  Norfolk. 
Va.;  KTVQ  (TV)  and  WKY-TV  Oklahoma 
City;  WOW-TV  Omaha;  WJNO-TV  Palm  Beach; 
KEPR-TV  Pasco,  Wash.;  WFIL-TV  Philadelphia; 
KPHO-TV  Phoenix;  WMTW  (TV)  Poland  Spring, 
Me.;  WCSH-TV  Portland,  Me.;  KOIN-TV  and 
KPTV  (TV)  Portland,  Ore.;  WNAO-TV  Raleigh; 
WHEC-TV  Rochester;  WKNX-TV  Saginaw,  Mich.; 
KSL-TV  Salt  Lake  City;  KFMB-TV  San  Diego; 
KRON-TV  San  Francisco;  KEYT  (TV)  Santa 
Barbara.  Calif.;  WRGB  (TV)  Schenectady,  N.  Y.; 
KING-TV  Seattle;  KVTV  (TV)  Sioux  City.  Iowa; 
KHQ-TV  Spokane;  KSD-TV  St.  Louis;  WHEN- 
TV  Syracuse;  KTNT-TV  Tacoma;  KCMC-TV 
Texarkana,  Tex.;  WSPD-TV  Toledo;  WTRF-TV 
Wheeling;  KWFT-TV  Wichita  Falls,  Tex.;  WDEL- 
TV  Wilmington;  KIMA-TV  Yakima,  Wash.; 
WALA-TV  Mobile;  KARK-TV  Little  Rock; 
WNAC-TV  Boston;  WHBQ-TV  Memphis;  WTOM- 
TV  Lansing;  WJBF-TV  Augusta;  WAFB-TV 
Baton  Rouge;  WDAF-TV  Kansas  City,  Mo.; 
WBRE-TV  Wilkes  Barre;  WSJS-TV  Winston- 
Salem;  KENS-TV  San  Antonio;  WLBC-TV  Mun- 
cie,  Ind.;  KRBC-TV  Abilene;  WOAI-TV  San 
Antonio;  KLZ-TV  Denver;  WCAU-TV  Philadel- 
phia; WHO-TV  Des  Moines,  and  WOC-TV  Daven- 
port, Iowa. 


HONOR  GUESTS  and  hosts  met  at  a  dinner  Jan.  27  at  Bal  Harbour  Hotel,  Miami 
Beach,  for  the  NARTB  joint  board  of  directors.  L  to  r:  Henry  B.  Clay,  KWKH  Shreve- 
port,  chairman  of  the  NARTB  radio  board;  George  B.  Storer  Sr.,  president,  Storer 
Broadcasting  Co.;  George  B.  Storer  Jr.,  vice  president  of  SBC;  Clair  R.  McCollough, 
managing  director,  Steinman  Stations,  chairman  of  NARTB  Tv  Board;  Harold  E. 
Fellows,  NARTB  chairman  and  president.  More  than  100  attended  the  dinner. 


Film  Directors  Group 
Names  Regional  Chairmen 

REGIONAL  CHAIRMEN  were  named  and 
policy  plans  discussed  at  a  Boston  meeting  of 
the  National  Assn.  of  Tv  Film  Directors. 

Chairmen  named  were:  Region  I,  Ernest 
Olivieri,  WNHC-TV  New  Haven;  Region  3, 
Dick  Dreyfus,  KDKA-TV  Pittsburgh;  Region 
5,  Hillard  Brown,  WRBL-TV  Columbus,  Ga., 
and  Region  9,  Robert  Kroepel,  WEEK-TV 
Peoria,  111. 

It  was  decided  that  requests  of  film  distribu- 
tors for  active  participation  in  the  organization 
would  neither  be  rejected  nor  accepted  until  a 
national  meeting  is  held.  It  was  suggested 
that  distributors  be  invited  to  take  part  in 
roundtable  discussions  after  regional  meetings 
but  that  no  sales  promotion  activities  be  per- 
mitted during  the  meetings. 

Gov.  Stratton  Questions 
'Se  nse'  of  Football  Bill 

ILLINOIS  GOV.  William  Stratton  backtracked 
last  week  in  his  stand  on  NCAA  football  tele- 
vision policy  by  questioning  the  "sense"  of 
legislation  to  permit  the  U.  of  Illinois  to  tele- 
vise any  grid  games  it  desires.  He  felt  it  might 
not  be  advisable  if  the  school  were  to  find  later 
that  "other  universities  would  not  play"  the 
Illini.  Earlier,  he  said,  he  favored  a  regional 
plan  such  as  that  advocated  by  the  Big  Ten 
[B«T,  Ian.  24]. 

Gov.  Stratton  lauded  the  interest  of  legis- 
lators, particularly  that  of  Rep.  Ora  Dillavou, 
who  submitted  the  Illinois  bill,  but  added  that 
the  problem  should  be  resolved  by  the  schools 
and  their  associations  (the  NCAA). 

Advertising  Code  Adopted 
At  Annual  NADA  Convention 

A  CODE  of  ethics  governing  "accuracy  in  ad- 
vertising" and  other  proposals  was  contained  in 
a  resolution  adopted  by  the  National  Automo- 
bile Dealers  Assn.  at  its  38th  annual  convention 
in  Chicago  last  week.  The  code  recommends 
prudent  advertising  claims  in  radio,  tv  and 
other  media  (on  trade-ins,  other  aspects),  par- 
ticularly in  co-op  and  non-factory  money  copy. 

For  the  first  time  in  three  years,  NADA  aban- 
doned its  customary  advertising  clinic. 


Community  Tv  Committee 
For  Business  Practice  Code 

APPOINTMENT  of  a  special  committee  to 
draw  up  a  code  of  good  business  practices  for 
community  tv  operators  has  been  announced 
by  Martin  Malarkey,  president,  National  Com- 
munity Television  Assn. 

The  committee  is  headed  by  George  Barco, 
president  of  Meadville  (Pa.)  Master  Antenna 
Inc.  Others  are:  Charles  E.  Brown,  Richland, 
Wash.:  Ned  W.  Cogswell,  Oil  City,  Pa.;  Bill 
Daniels,  Casper.  Wyo.;  Raymond  Hedge.  Tyler, 
Tex.;  A.  J.  Malin,  Laconia,  N.  H.;  Paul  Mc- 
Adam,  Livingston.  Mont.;  Fred  J.  Stevenson, 
Fayetteville.  Ark.,  and  W.  R.  Tucker,  Florence, 
Ala. 

H.  M.  Diambra,  Entron  Inc.;  Milton  I. 
Shapp,  lerrold,  and  Fitzroy  Kennedy,  Spencer- 
Kennedy,  represent  associate  NCTA  members 
on  the  committee. 

Glen  McDaniel,  president  of  RETMA  and 
counsel  to  Fox,  Wells  &  Co.,  operators  of  sev- 
eral community  tv  systems,  and  E.  Stratford 
Smith,  NCTA  executive  secretary  and  general 
counsel,  will  serve  as  advisers. 

NCAB  Committee  Submits 
Radio-Tv  Education  Plan 

NORTH  CAROLINA  broadcasters  last 
Wednesday  formed  an  organization  to  sponsor 
radio-tv  education  at  the  U.  of  North  Caro- 
lina, Chapel  Hill.  A  committee  of  N.  C.  Assn. 
of  Broadcasters  that  has  been  studying  a  pro- 
posal to  set  up  a  Broadcasting  Foundation 
at  the  university  submitted  a  certificate  of  in- 
corporation to  the  NCAB  board. 

The  NCAB-sponsored  corporation  is  titled 
Broadcasting  Foundation  of  North  Carolina 
Inc.  Its  program  is  designed  to  advance  the 
university's  Dept.  of  Radio,  Television  &  Mo- 
tion Pictures. 

Members  of  the  foundation  committee  are 
Harold  Essex,  WSJS-AM-TV  Winston-Salem; 
Richard  H.  Mason,  WPTF  Raleigh,  and  J. 
Frank  larman,  WDNC  Durham.  William  S. 
Page,  of  WFTC  Kinston.  president  of  NCAB, 
was  first  to  sign  the  certificate  of  incorporation. 
The  university's  facilities  will  include  both  radio 
and  tv  studios  and  transmitters. 
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36-24-36 

WOW! 


KRON-TV  has  some  impressive  statistics  too.  Look  at  the  way  the  station 
stacks  up  — 

•  Antenna  Height:  1441  feet  above  sea  level,  the  highest 
in  San  Francisco 

•  Power;  100  KW,  the  top  power  authorized  for  Channel  4 

•  Audience:  1,382,000  families  in  KRON-TV's  23  county 
coverage  area. 

It  all  means  this:  You  can  count  on  KRON-TV  to  give  you  the  best  and  most 
complete  coverage  over  the  widest  area  of  the  Northern  California  market. 


No.  1  in  the  series,  "What  Every  Time  Buyer  Should  Know  About  KRON-TV" 
Represented  nationally  by  Free  &  Peters,  Inc. 
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NATIONAL  WINNERS  of  Eighth  Annual  Voice  of  Democracy  Contest,  including  an 
18-year-old  New  Zealand  girl  representing  the  state  of  Minnesota,  were  announced 
Friday,  The  winners  (I  to  r):  Judy  Abramson,  17,  Yuba  City,  Calif.;  Dwight  David 
Walker,  17,  Oskaloosa,  Iowa;  Catherine  Esther  Styles,  18,  Minneapolis,  Minn.,  and 
Avron  Joseph  Maletsky,  16,  Schenectady,  N.  Y.  Miss  Styles,  who  comes  from  Auck- 
land, New  Zealand,  is  an  exchange  student.  Winners  will  be  feted  in  Washington 
and  Colonial  Williamsburg  Feb.  18-25,  with  $500  college  scholarships  and  other 
awards  to  be  presented  in  Washington  Feb.  23.  The  VOD  contest  is  sponsored  jointly 
by  NARTB,  RETMA  and  the  U.  S.  Junior  Chamber  of  Commerce. 


Loughren  of  Hazeltine  Corp. 
To  Address  IRE  Convention 

A.  V.  LOUGHREN,  director  of  research, 
Hazeltine  Corp.,  is  among  the  speakers  slated 
to  address  the  annual  meeting  of  the  Institute 
of  Radio  Engineers  at  the  1955  IRE  national 
convention,  to  be  held  March  21-24  in  New 
York.  Technical  sessions  for  the  four-day 
convention  will  be  held  at  the  Waldorf-Astoria, 
the  Belmont-Plaza  Hotel  and  the  Kingsbridge 
Armory. 

Gen.  Matthew  B.  Ridgway,  chief  of  staff, 
U.  S.  Army,  will  be  principal  speaker  at  the 
annual  IRE  banquet  March  23. 

The  IRE  program  will  cover  such  subjects 
as  spurious  radiation,  remote  control  of  space 
stations  and  designing  of  machines  to  stimulate 
the  behavior  of  the  human  brain.  Special  IRE 
busses  will  provide  registrants  with  free  trans- 
portation between  the  armory  and  the  hotels. 

Radio  Club  Elects  Officers 

FRANK  M.  SHEPARD  Ir.,  Shepard  Labs., 
Summit,  N.  L,  has  been  elected  president  of  the 
Radio  Club  of  America  for  1955.  Other  new 
officers:  Frank  A.  Gunther,  Radio  Engineering 
Labs,  New  York,  vice  president;  loseph  J. 
Shantley,  Continental  Sales  Co.,  Newark,  treas- 
urer; O.  James  Morelock,  Weston  Electric  In- 
strument Corp.,  Newark,  corresponding  secre- 
tary, and  Charles  F.  Jacobs,  consulting  engineer, 
recording  secretary.  New  board  of  directors 
are:  Ernest  V.  Amy,  Amy,  Aceves  &  King  Inc., 
New  York;  George  E.  Burghard,  Continental 
Sales  Co.;  Paul  F.  Godley,  Paul  Godley  Inc., 
Great  Notch,  N.  J.;  Harry  W.  Houck,  Measure- 
ment Corp.,  Boonton,  N.  L;  F.  A.  Klingen- 
schmitt,  Amy,  Aceves  &  King;  Jerry  Minter, 
Components  Corp.,  Denville,  N.  L,  and  Harry 
Sadenwater,  Radio  Engineering  Labs. 

'Blue  Ox7  AWRT  Organizes 

ORGANIZATIONAL  meeting  of  the  Minne- 
sota "Blue  Ox"  chapter  of  the  American  Wom- 
en in  Radio  &  Television  was  held  a  fortnight 
ago.  Robin  Lord,  Knox  Reeves  Advertising 
Agency,  was  elected  president;  Judy  Bryson, 
KEYD-TV  Minneapolis,  vice  president,  and 
Meg  Kingbay,  WCCO  Minneapolis,  secretary- 
treasurer.  Elected  to  the  board  of  directors 
were  Bee  Baxter,  KSTP-TV  St.  Paul;  Ken 
McKenzie,  General  Mills,  and  Sharlene  Agerter, 
KSTP-TV. 
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Broadcast  Club  to  Hear 
Deckinger  on  ARF  Report 

CHICAGO  radio-tv  executives  will  get  a  first- 
hand look  at  the  implications  behind  Advertis- 
ing Research  Foundation's  controversial  report 
on  proposed  standards  for  program  audience 
measurement  at  the  opening  meeting  of  the 
new  Broadcast  Advertising  Club  there  Feb.  23. 

Dr.  E.  L.  Deckinger,  vice  president  in  charge 
of  research  at  Biow-Beirn-Toigo  and  chairman 
of  ARF's  Radio-Tv  Ratings  Review  Commit- 
tee, is  scheduled  to  address  BAC's  first  luncheon 
at  the  Sheraton  Hotel.  Title  of  his  talk  will  be 
that  of  the  ARF  report  itself  [B*T,  Dec.  27]. 

The  club  will  convene  under  presidency  of 
Peter  A.  Cavallo  Jr.,  radio-tv  director,  J. 
Walter  Thompson  Co.,  Chicago,  who  was 
elected  following  a  merger  of  the  old  Chicago 
Television  Council  and  the  Broadcast  Execu- 
tives Club  of  Chicago. 

William  McGuineas,  commercial  manager  of 
WGN  Chicago,  is  program  chairman  of  BAC. 

Standards  Committee  to  Meet 

NARTB's  Standards  of  Practice  Committee 
will  meet  Feb.  14  at  New  York's  Waldorf- 
Astoria  Hotel,  Walter  E.  Wagstaff,  KIDO  Boise, 
chairman,  has  announced. 

TRADE  ASSN.  PEOPLE 

Ednah  Forester,  publicity  director,  KPRC-TV 
Houtson,  Tex.,  elected  foreman,  Deep  in  the 
Heart  Chapter,  American  Women  in  Radio  & 
Television;  Mary  Kay  Manseli,  radio-tv  director 
and  office  manager,  Ruthrauff  &  Ryan,  Hous- 
ton, elected  vice  chairman;  Martha  Brown, 
KPRC-TV  traffic  dept.,  elected  chief  brander; 
Margs  Crumbaker,  musical  director,  KGUL-TV 
Galveston,  Tex.,  elected  paymaster. 

Prof.  DonaJd  E.  Brown,  School  of  Journalism  & 
Communications,  U.  of  Illinois,  Champaign- 
Urbana,  elected  chairman,  Council  on  Radio- 
Television  Journalism,  group  to  "advance  pro- 
fessional standards  in  career  training"  in  that 
field. 

Helen  K.  Stephens  appointed  national  radio-tv 
chairman,  National  Federation  of  Business  & 
Professional  Women's  Clubs  Inc.,  N.  Y. 


RCA  Victor  Awards 
Go  to  20  Employes 

RCA  VICTOR  Award  of  Merit  citations  were 
presented  to  20  employes  of  RCA  on  Jan.  22 
in  ceremonies  in  New  York.  Among  the  win- 
ners, selected  from  20,000  salaried  employes  in 
the  manufacturing  and  service  divisions  and 
the  corporate  staff,  were  Robert  A.  Seidel,  ex- 
ecutive vice  president,  RCA  Consumer  Pro- 
ducts, and  Emanuel  Sacks,  RCA  staff  vice 
president  and  general  manager,  RCA  Victor 
Record  Div. 

Mr.  Seidel  was  cited  for  his  guidance  of  the 
reorganization  of  the  RCA  Victor  Home  In- 
strument Div.  into  two  separate  activities — 
the  Television  Div.  and  the  Radio  &  "Victrola" 
Div.  He  also  was  honored  for  broad  man- 
agerial contributions,  including  RCA's  achieve- 
ments in  the  home  appliance  field. 

Mr.  Sacks  was  cited  for  his  ability  to  "sense 
potential  musical  hits  and  for  sponsoring  such 
successful  innovations  for  the  music-loving 
public  as  the  Glen  Miller  Limited  Edition  al- 
bums, as  well  as  for  a  broad  range  of  activities, 
involving  his  unique  knowledge  of  the  en- 
tertainment field." 

Other  RCA  employes  honored  were:  Louis  A. 
Connelly,  manager  of  the  government  depart- 
ment, Engineering  Products  Div.;  Arthur  N. 
Curtiss,  manager  of  the  RCA  Engineering 
Products  Div.  plant,  Los  Angeles;  Harry  R. 
Wege,  manager  of  radar  engineering,  Moores- 
town,  N.  J.;  Sidney  E.  Baker,  manager  of  con- 
sumer product  service,  western  area,  RCA  Serv- 
ice Co.;  Joseph  B.  Bannon,  field  service  man- 
ager, RCA  Victor  Television  Div.;  E.  Gerald 
Bowman,  administrator  of  plant  community  re- 
lations; Henry  J.  Cravens,  an  electronics  equip- 
ment specialist,  RCA  Service  Co.;  Alfred  E.' 
Hindle,  custom  record  sales  manager,  Chicago 
region,  RCA  Victor  Record  Div.;  Leo  F.  Holle- 
ran,  general  marketing  manager,  RCA  Tube 
Div.;  William  L.  Jones,  vice  president,  technical 
products  service,  RCA  Service  Co.;  Andrew  L. 
McClay,  general  plant  manager,  RCA  Victor 
Record  Div. 

Allan  B.  Mills,  merchandise  manager,  RCA 
Victor  Television  Div.;  Maximilian  J.  Obert, 
manager  of  transformer  development  group, 
parts  engineering;  John  F.  O'Brien,  manager  of 
RCA's  theatre  and  industrial  marketing  depart- 
ment; George  H.  Ritter,  manager  of  the  tube 
division  plant,  Indianapolis;  Harry  R.  Seelen, 
manager  of  color  kinescope  operations,  tube  di- 
vision; Joseph  Toyzer.  manager  of  manufactur- 
ing engineering  at  RCA  Victor  Television  Div.. 
Indianapolis;  Nelson  J.  Van  de  Lester,  opera- 
tions manager,  Chicago  Department,  RCA  Victor 
Distributing  Corp. 

Award  winners  were  presented  with  gold 
money  clip  watches  and  Award  of  Merit  cita- 
tions by  W.  Walter  Watts,  executive  vice  presi- 
dent, RCA  Electronics  Products,  at  the  annual 
dinner-meeting  of  the  Award  of  Merit  Society. 
Charles  M.  Odorizzi,  RCA  corporate  staff, 
was  the  principal  speaker  at  the  dinner  meet- 
ing, and  he  declared  that  the  strength  of  an 
organization  such  as  RCA  was  in  the  "inner 
resources  of  people,  a  vital  asset,  which  doesn't 
appear  on  a  balance  sheet." 

NATL.  SAFETY  COUNCIL 
REVEALS  AWARDS  PLANS 

PLANS  for  the  seventh  annual  Public  Interest 
Awards  citations  for  exceptional  service  to 
safety  in  radio-tv  and  other  media  were  an- 
nounced last  week  by  the  National  Safety 
Council. 

Ralph  Hardy.  NARTB  vice  president  in 
charge  of  government  relations,  has  been  se- 
lected to  participate  in  judging  along  with  Wes- 
ley I.  Nunn,  advertising  manager.  Standard  Oil 
Co.  (of  Indiana),  and  Norman  Damon,  vice 
president  of  the  Automotive  Safety  Founda- 
tion,' on  radio-tv  and  advertisers'  entries. 

The  council  simultaneously  announced  it  has 
been  asked  again  by  the  Alfred  P.  Sloan 
Foundation  to  administer  the  Sloan  radio-tv 
awards  for  contributions  to  highway  safety. 
The  Public  Interest  Awards  are  non-competi- 
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ALBERT  PULLEY,  Chief  Recording  Engineer,  RCA  Victor  Record  Division 
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SCOTCH'  Brand  High  Output  Tape  meets 
all  our  demands  for  RCA  Stereophonic  recordings." 


ALBERT  PULLEY,  Chief  Recording  Engineer, 
RCA  Victor  Record  Division,  holds  an  enviable 
position  in  the  field  of  audio  engineering.  His 
contributions  to  the  development  of  high  fidelity 
sound  over  a  period  of  years  have  helped  establish 
the  United  States  as  a  leader  in  recorded  sound. 
In  addition,  his  brilliant  and  sensitive  supervision 
of  recordings  by  such  masters  as  Toscanini, 
Stokowski  and  Koussevitsky  have  won  him  the 
warm  praise  of  critics  and  technicians  alike. 


To  meet  the  exacting  standards  demanded  for 
RCA  Victor  "Red  Seal"  Stereophonic  recordings 
requires  the  finest  recording  material  available. 
That  is  why  RCA  uses  new  "Scotch"  Brand  No. 
120A  High  Output  Tape  for  their  original  re- 
cordings. With  no  increase  in  noise  or  harmonic 
distortion  .  .  .  133%  more  output,  new  "Scotch" 
Brand  No.  120A  High  Output  Tape  assures  audio 
engineers  clearer,  greater  dynamic  range  record- 
ings. Have  you  tried  it? 


Magnetic  Tapes 


The  term  "SCOTCH"  and  the  plaid  design  are  registered  trademarks  for  Magnetic  Tape  made  in  U.S.A.  by  MINNESOTA  MINING  «" 
AND  MFG.  CO.,  St.  Paul  6,  Minn.  Export  Sales  Office:  99  Park  Avenue,  New  York  17,  N.  Y.  In  Canada:  Minnesota  Mining  and  $1 
Manufacturing  of  Canada,  Ltd.,  P.O.  Box  757,  London,  Ontario. 


AWARDS 


GOVERNMENT 


tive  and  its  recipients  will  serve  as  the  basis 
later  for  the  Sloan  competitive  citations. 

The  council  is  now  inviting  nominations  for 
the  public  interest  awards,  with  deadline  set  for 
March  15.  Radio-tv  stations  and  networks  rep- 
resent one  of  five  classifications  set  up  by  the 
council.  Others  are  advertisers;  daily  and 
weekly  newspapers  and  syndicates;  consumer 
and  trade  magazines,  and  outdoor  and  trans- 
portation advertising  companies.  Nominations 
may  be  self-made  or  by  agents  of  the  nominee 
on  official  blanks.  Forms  for  both  awards  are 
obtainable  from  the  council  at  425  N.  Michigan 
Ave.,  Chicago  11. 

Winners  of  the  Sloan  awards  will  be  an- 
nounced at  a  banquet  in  New  York  shortly 
after  mid-May.  while  the  Public  Interest  cita- 
tions are  presented  locally  at  varying  times. 
Judging  on  both  will  be  completed  by  April  18. 


THE  OUTSTANDING  radio  farm  award  of 
the  Breeder's  Gazette,  national  livestock 
farm  magazine,  has  been  presented  to 
Sam  Black  for  his  Sam  Black  Show  on 
WEEU  Reading,  Pa.  The  presentation  was 
made  at  the  Pennsylvania  Farm  Show 
Jan.  9  by  Gov.  John  S.  Fine.  L  to  r:  Mr. 
Black;  Thomas  E.  Martin,  WEEU  execu- 
tive vice  president  and  general  manager; 
Willard  S.  Hager,  Secretary  of  Agricul- 
ture of  Pennsylvania,  and  Gov.  Fine. 


AWARD  SHORTS 

Ben  Grauer,  moderator,  Where  Have  You 
Been?,  NBC  Radio,  to  receive  Pace  College 
annual  radio-tv  award  on  behalf  of  show  "for 
exceptional  merit  in  providing  educational  en- 
tertainment." 

Benjamin  S.  Hamilton,  electronics  teacher,  San 
Diego  Junior  College  &  Vocational  School, 
named  winner.  General  Electric's  Edison  Radio 
Amateur  Award  for  outstanding  public  service 
of  1954  by  ham  operator. 

Elmer  Davis,  commentator,  ABC,  presented 
award  from  Federation  of  Jewish  Philanthropies 
of  N.  Y.  for  "achievemements  as  a  news  com- 
mentator." 

KTVT  (TV)  Salt  Lake  City  presented  public 
service  citation  from  U.  S.  Marine  Corps  and 
certificate  of  appreciation  from  U.  S.  Navy  Re- 
cruiting Service. 

KNBC  San  Francisco  presented  citation  of  ap- 
preciation from  U.  S.  Marine  Corps. 

Mitchell  Wolf  son,  president,  WTVJ  (TV)  Mi- 
ami, presented  Nathan  W.  Collier  Award  on 
behalf  of  station  from  Florida  Normal  &  Indus- 
trial College  of  St.  Augustine  for  "meritorious 
civic  achievement"  for  conducting  public  service 
series  to  raise  operating  funds  for  school. 


NAM  COMMITTEE  PETITION  REQUESTS 
USE  OF  SHARED  FM  BAND  FOR  INDUSTRY 

National  Assn.  of  Manufacturers'  plan  would  allow  industrial  appli- 
cation of  frequencies  now  assigned  for  commercial  broadcasting 
without  jeopardizing  fm  broadcasting,  petition  to  FCC  claims. 


SHARED  USE  of  large  portions  of  the  unas- 
signed  channels  in  the  commercial  fm  broadcast 
band  (92-108  mc)  is  requested  for  industrial 
mobile  stations  in  a  petition  filed  with  FCC  last 
week  by  the  Committee  on  Manufacturers  Radio 
Use  of  the  National  Assn.  of  Manufacturers. 

NAM  seeks  to  establish  a  new  "manufacturers 
radio  service"  and  stresses  the  public  service 
function  of  the  short-range  mobile  stations  in 
heavy-industry  plants.  Particular  emphasis  is 
placed  on  the  need  for  effective  communication 
in  the  event  of  another  defense  crisis. 

Although  involving  a  substantial  "sharing"  of 
fm  frequencies  whereby  more  than  700  50-kc 
mobile  channels  would  be  provided,  the  propo- 
sal is  conditioned  upon  causing  no  interference 
with  fm  broadcasting.  "The  plan  destroys  the 
myth  current  in  many  quarters  that  there  is  a 
shortage  of  frequencies,"  FCC  is  told. 

Paves  Way  for  Expansion 

"The  proposal,  while  primarily  designed  to 
satisfy  the  increasing  need  for  radio  use  by 
manufacturers,"  NAM  says,  "paves  the  way  for 
expansion  of  radio  use  by  all  safety  and  indus- 
trial services."  A  large  portion  of  the  special 
industrial  stations  now  operate  in , the  152-3  62 
mc  band. 

The  petition  notes  that  while  fm  broadcast 
stations  have  decreased  25%  during  the  past 
five  years  leaving  many  unused  channels,  the 
special  industrial  stations  have  multiplied  some 
800%  during  the  same  period  on  their  166 
channels.  By  adding  the  700-plus  channels  in 
the  fm  band,  the  NAM  petition  explains,  the  in- 
dustrial radio  growth  for  the  next  25  years 
would  be  accommodated. 

This  is  how  the  NAM  proposal  would  work: 

(1)  Divide  the  U.  S.  into  the  nine  geographic 
divisions  used  by  the  Bureau  of  Census,  i.e.,  New 
England  States,  Mountain  States,  Pacific  States, 
etc.  (2)  Determine  the  fm  frequencies  assigned 
and  unassigned  within  the  boundaries  of  each 
division.  (3)  Select  all  groups  of  four  or  more 
unassigned  frequencies  that  are  in  sequence  and 
set  aside  the  first  and  last  channel  in  each  se- 
quence as  "guard"  bands  for  existing  fm  stations. 
The  two  inside  channels  in  each  sequence  then 
can  be  reassigned  for  mobile  use  in  that  division. 

(4)  Convert  the  frequencies  so  operable,  into  a 
multiple  number  of  communications  channels — 
two  frequencies  in  sequence  (200  kc)  equal  four 
communications  channels  of  50  kc  band  width, 
three  frequencies  eight  channels,  four  frequencies 
12  channels,  etc.  These  frequencies  then  are 
allocated  for  shared  use  in  the  division  by  the 
fm  service,  the  manufacturers  radio  service  and 
other  mobile  services  designated  by  FCC,  such  as 
use  conditioned  on  non-interference  with  fm. 

(5)  Reserve  for  each  standard  metropolitan  area 
of  500,000  or  more  population  a  specified  number 
of  frequencies  for  shared  use  by  the  fm  service 
and  the  manufacturers  radio  service  only. 

According  to  Jeremiah  Courtney,  Washington 
communication  counsel  for  NAM,  "the  NAM 
plan  puts  on  paper  what  has  been  mentioned 
in  many  quarters  as  a  solution  for  congestion 
in  the  mobile  radio  field.  The  facts  brought  to 
light  suggest  another  look  at  the  basic  validity 
of  the  new  restrictions  proposed  for  the  special 
industrial  service  [on  which  oral  argument  be- 
fore FCC  will  be  held  Feb.  24-25]  and  the  in- 
herent burdens  placed  on  users  by  the  Commis- 
sion's proposal  for  splitting  the  152  mc  chan- 
nels" [B»T,  Jan.  17]. 

NAM's  petition  notes  there  are  621  fm  fre- 
quencies now  unassigned  within  the  nine  di- 
visions. Under  the  proposal,  235  frequencies 
would  remain  after  establishment  of  guard 
bands  and  permit  732  50-kc  channels  to  be 
assigned  for  mobile.  The  petition  says  293  fm 
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frequencies  would  remain  unassigned  for  any 
new  fm  stations  that  might  develop  at  a  later 
date. 

In  a  specific  example,  NAM  explains  that 
in  the  division  embracing  Delaware,  Florida, 
Georgia,  Maryland,  North  and  South  Carolina, 
Virginia,  West  Virginia  and  the  District  of 
Columbia,  there  now  are  147  fm  stations  or 
about  one-fourth  of  the  total  U.  S.  fm  outlets. 
NAM  says  350  additional  fm  stations  could 
develop  in  that  area  "without  using  any  of 
the  fm  frequencies  which  have  not  been  as- 
signed in  that  area  and  which  could  be  used 
for  mobile  purposes." 

"No  one  will  deprecate  the  interest  of  the 
public  in  the  good  music  and  other  cultural 
opportunities  afforded  by  the  fm  broadcasters," 
NAM  states.  "On  the  other  hand,  no  one  can 
deny  the  public  interest  in  the  protection  of 
life  and  property  extended  by  our  police  and 
fire  groups  and  other  categories  in  the  public 
safety  services.  As  for  the  industrial  and 
transportation  services,  the  indispensable  ac- 
tivities they  serve  are  the  very  fabric  of  our 
national  life;  they  maintain  life,  first  of  all, 
and  then  provide  the  foundation  and  the  means 
for  growth  and  development  in  other  direc- 
tions." 

lit-Switch'  Target 
Of  Probe  Resolution 

THE  House  Commerce  Committee  would  hold 
an  investigation  of  "bait-switch"  and  other 
deceptive  advertising  on  radio  and  television 
under  provisions  of  a  resolution  (H  Res  127) 
introduced  last  week  by  Rep.  Isadore  Dollinger 
(D-N.  Y.). 

In  a  statement  Wednesday  accompanying  his 
resolution,  Rep.  Dollinger,  a  member  of  the 
Commerce  Committee,  said  "millions  of  dol- 
lars are  stolen  annually  from  the  pockets  of 
those  who  fall  prey  to  fraudulent  advertising." 

He  said  the  "electronic  hucksters"  thrive 
largely  through  sales  of  vacuum  cleaners,  sew- 
ing machines,  tv  sets,  radios  and  refrigerators 
in  bait-and-switch  techniques  "being  perpetrated 
in  every  state."  He  referred  to  a  current  grand 
jury  investigation  in  Brooklyn  [B*T,  Jan.  31; 
At  Deadline,  Jan.  24]. 

The  House  committee  would  conduct  a  "full 
and  complete"  investigation  to  (1)  find  the  ex- 
tent to  which  the  public  is  being  exposed  to  such 
undesirable  advertising  on  radio  and  tv;  (2)  de- 
termine what  steps  stations  have  taken  to  pro- 
tect the  public  from  such  advertising;  (3)  find 
what  practice  the  FCC  uses  in  renewing  licenses 
of  stations  which  make  no  effort  to  halt  the 
deceptive  advertising;  (4)  report  results  to 
Congress  for  remedial  legislation  and  other  ac- 
tion to  prevent  continuance  "of  this  injustice  to 
the  public." 

House  Anti-Gambling  Bill 

THE  HOUSE  equivalent  of  a  Senate  bill  pro- 
hibiting broadcasting  of  certain  gambling  in- 
formation (horse  and  dog  races)  was  introduced 
last  week  by  Rep.  J.  Percy  Priest  (D-Tenn.). 
The  bill  (HR  3461  )  was  identical  to  one  intro- 
duced the  previous  week  by  Sen.  Price  Daniel 
(D-Tex.)  [B»T,  Jan.  31]. 
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Is  This 

"COVERAGE"? 


KOLN-TV 

GIVES  YOU 
UNDUPLICATED 
COVERAGE 
IN  MOST  OF 
NEBRASKA! 


WKZO—  KALAMAZOO 

WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 

WJEF  — GRAND  RAPIDS 

WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 

KOLN  — LINCOLN,  NEBRASKA 

KOLN-TV  —  LINCOLN,  NEBRASKA 

Associated  with 
WMBD  — PEORIA,  ILLINOIS 


oure  half  naked  in  Nebraska  coverage  if  you 
don't  reach  Lincoln-Land — 42  double-crearn  counties 
of  Central  Nebraska  and  Northern  Kansas — 
642,250  people  with  a  buying  income  of  $900,000,000. 
KOLN-TV  reaches  over  125,000  families  unduplicated 
by  any  other  station! 

The  KOLN-TV  tower  is  75  miles  from  Omaha! 
This  Lincoln-Land  location  is  farther  removed  from 
the  Omaha  market  than  is  Cincinnati  from  Dayton, 
Buffalo  from  Rochester  or  Lancaster  from 
Philadelphia. 


KOLN-TV 


COVERS  LINCOLN-LAND— NEBRASKA'S  OTHER  BIG  MARKET 


CHANNEL  10    •    316,000  WATTS    •    LINCOLN,  NEBRASKA 


ABC  DUM0NT 

c4very-Knodely  Snc,  Cxcluiive  National  (Representative* 
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NARTB  Did  'Good  Job' 
On  Beer  Report — Priest 

NARTB  "apparently  did  a  good  job"  in  com- 
piling its  report  on  beer  and  wine  advertising 
on  radio  and  television,  House  Commerce 
Committee  Chairman  J.  Percy  Priest  (D-Tenn.) 
said  last  week. 

The  NARTB  document  indicates  the  associ- 
ation complied  with  the  committee's  request 
and  made  a  "serious  study  on  the  whole  ques- 
tion," Chairman  Priest  said.  He  said  he  had 
only  "looked  over"  the  report  and  had  not 
studied  its  contents,  especially  the  data  present- 
ed on  charts. 

The  NARTB  report  was  made  Jan.  1  [B»T, 
Jan.  3]  in  compliance  with  a  mandate  to  the 


radio-tv  and  beer  and  wine  industries  from  the 
committee  during  the  83d  Congress  asking  for 
the  amount  of  time  and  money  used  in  beer 
and  wine  advertising  on  radio  and  tv.  The 
committee  made  this  request  in  lieu  of  reporting 
favorably  on  the  Bryson  Bill  to  prohibit  alcohol 
beverage  advertising. 

FCC  Legislation  Held  Up 

The  setting  of  a  date  for  a  customary  one- 
day  hearing  by  the  House  Commerce  Com- 
mittee on  a  legislative  program  for  the  FCC 
is  being  held  up  pending  confirmation  of  a 
regular  FCC  chairman,  Chairman  Priest  said. 

Although  the  House  committee  could  go 
ahead  and  set  a  session  with  the  present  FCC 
membership,  including  FCC  Chairman  George 


C.  McConnaughey,  now  serving  under  tempo- 
rary appointment,  Chairman  Priest  indicated 
it  would  be  preferable  to  wait  awhile  for  Senate 
action  on  the  McConnaughey  nomination  (see 
story  page  86).  "We  don't  want  to  embarrass 
anybody,"  Chairman  Priest  said. 

The  House  committee's  opposite  number, 
'the  Senate  Commerce  Committee,  does  not  cus- 
tomarily hold  such  hearings  on  legislative  pro- 
grams for  agencies  under  its  jurisdiction. 

ANTI-TRUST  LAWS 
APPLY  TO  BOXING 

Supreme  Court  finds  that  its 
1953  ruling  exempting  base- 
ball does  not  apply  to  boxing. 

REVENUES  from  tv  and  radio  rights  played  a 
significant  part  in  persuading  the  Supreme 
Court  that  boxing  is  an  interstate  business  and 
thus  subject  to  the  anti-trust  laws. 

Chief  Justice  Earl  Warren,  in  an  opinion 
delivered  Monday,  said  that  the  court's  1953 
baseball  ruling  exempting  organized  profes- 
sional baseball  from  the  anti-trust  laws  [B»T. 
Nov.  16,  1953]  did  not  apply  to  pro  boxing. 

The  majority  opinion  was  criticized  by  Asso- 
ciate Justices  Felix  Frankfurter  and  Sherman 
Minton  in  dissents. 

On  the  same  day,  the  high  court  held  that 
legitimate  stage  plays  also  do  not  fall  under 
the  exemption  to  anti-trust  actions  ruled  in  the 
baseball  decision.  This  involved  the  Schubert 
theatre  chain. 

Last  week's  Supreme  Court  decision  permits 
the  Justice  Department  to  continue  its  anti- 
trust suit  against  International  Boxing  Club 
and  Madison  Square  Garden.  This  was  begun 
in  1952.  Following  the  1953  Supreme  Court 
baseball  decision,  the  New  York  District  Court 
dismissed  the  complaint  against  IBC  and  Mad- 
ison Square  Garden  on  the  assumption  that 
organized  boxing  was  also  exempt  from  the  re- 
straint of  trade  laws. 

The  Justice  Department  appealed  to  the  Su- 
preme Court  [B®T,  Nov.  15,  1954],  Last 
week's  decision  permits  the  government  to  move 
forward  in  its  prosecution.  A  Justice  Depart- 
ment spokesman  said  he  thought  the  boxing 
trial  would  be  re-started  "before  July  1." 

The  government  claims  that  since  1949, 
IBC  and  others  have  monopolized  professional 


A  New  Orleans  street  named  Desire 
— but  where  is  everybody? 

If  the  time  is  between  6  and  9  a.m.,  they're  very 
likely  listening  to  Louisiana  'Larm  Clock.  This 
sprightly  WDSU  program  acts  as  eye  opener  to  a 
large  and  loyal  following.  And  it  has  been  an  eye 
opener  to  sponsors  to  see  how  well  'Larm  Clock's 
Harry  Wood  can  sell  their  products. 


WDSU    RADIO  —  NEW  ORLEANS  —  VITAL  TO  THE  SOUTH'S  BIGGEST  MARKET 


Norris  Keeps  Punching 

JAMES  D.  NORRIS,  president  of  the 
International  Boxing  Club,  said,  follow- 
ing the  Supreme  Court's  decision  last 
week,  that  he  was  confident  that  the 
court  "will  vindicate  our  position  that, 
in  presenting  seven  or  eight  championship 
fights  a  year,  we  do  not  operate  an  illegal  ! 
monopoly  within  the  meaning  of  the 
Sherman  Act." 

Mr.  Norris  also  said: 

The  effect  of  today's  Supreme  Court  de- 
cision is  that  the  televising  of  champion- 
ship boxing  contests  now  comes  within  the 
purvey  of  the  Sherman  Act.  .  .  .  The  gov- 
ernment's claims  [of  monopoly]  do  not 
affect  the  regular  weekly  offerings  of  the 
IBC  on  Wednesday  and  Friday  nights, 
which  according  to  independent  rating 
surveys  are  among  the  most  popular  tele- 
vision attractions  now  offered  free  to  the 
American  public. 

Pabst  sponsors  Blue  Ribbon  Bouts  on 
CBS  Wednesdays  (10-10:45  p.m.),  and 
Gillette  sponsors  Cavalcade  of  Sports 
Friday  on  NBC  (10-10:30  p.m.). 
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PROUDLY  GREAT 
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CAMERAS 


1  he  matchless  technical  perfection  which  a  Mitchell  camera  brings 
\  :.j    to  a       0311  insure  the  investment  as  can  no  other  single  element  of  production. 

For  over  25  years  constant  research  and  engineering  by  Mitchell  has 
continued  to  produce,  year  after  year,  the  most  advanced  and  only  truly 
professional  motion  picture  camera.  It  is  traditional  of  Mitchell  cameras  that 
in  addition  to  filming  the  world's  greatest  films,  they  are  to  be  found  wherever 
new  and  exacting  techniques  of  filming  are  being  successfully  used. 


Mitchell  cameras  are  today  dependably  serving  such  varied  fields  as 
Tele-vision,  Business  and  Industry,  Education.  Government,  the  Armed  Services,  and 

major  Motion  Picture  Studios. 


the  ■and  only 


One  of  three  MWchetl  35mm  *^SNC"  Cameras  used  by  Del 
Productions  on  the  "I  love  Lucy"  series  with  E>esi  Arnaz,  right, 
and  Lyolie  Bali. 

Mifcheli  cameras  are  crecrfecf,  not  mass  produced— the  same  supreme  custom 
workmanship  and  smooth,  positive  operation  is  found  in  each  Mitchell  camera, 
16  mm  or  35  mm.  Avaiiobie  to  give  Mitcheti  Cameras  almost  limitless  capabil- 
ities, are  the  finest  of  professional  accessories. 


/ffv(c4e%  (/mew 


CORPORATION 


666  West  Harvard  Street  •  Glendale  4,  Calif.  •  Cable  Address:  MITCAMCO 
85%  of  the  professional  motion  pictures  shown  throughout  the  world  are  filmed  with  a  Mitchell 
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boxing  in  the  U.  S.  From  1949  to  1952,  the 
government  said,  all  but  two  of  the  21  cham- 
pionship boxing  bouts  in  the  U.  S.  have  been 
under  the  aegis  of  IBC.  In  arguing  that  box- 
ing is  interstate  in  character,  the  Justice  De- 
partment said  that  the  total  income  for  all 
bouts  in  the  three  years  amounted  to  $15  mil- 
lion, of  which  $4.5  million  came  from  the  sale 
of  tv,  radio  and  motion  picture  rights.  This 
is  more  than  25%  of  the  total  income,  the 
Justice  Department  said.  It  also  pointed  to  the 
revenue  from  the  1953  Marciano-Walcott  fight: 
from  sale  of  admission  tickets,  $253,462.32; 
from  sale  of  tv,  radio  and  motion  picture 
rights,  $300,000. 

Reference  also  was  made  by  the  Justice  De- 
partment that  the  scale  of  income  from  tv  was 
constantly  growing  as  more  and  more  tv  sta- 
tions went  on  the  air. 


Three  Station  Sales 
Approved  by  FCC 

SALES  of  WJTN-AM-FM  Jamestown,  N.  Y., 
KMBY-AM-TV  Monterey,  Calif.,  and  KOLD 
Yuma,  Ariz.,  received  FCC  approval  last  week. 

The  WJTN  transfer  was  in  two  stages.  Con- 
trol of  the  stations  was  first  transferred  to  Simon 
Goldman  through  purchase  of  80.3%  interest 
of  Jay  E.  and  Mabel  Mason  for  $309,385.  Mr. 
Goldman  in  turn  sells  45.6%  interest  to  Reg- 
inal  A.  Lenna  for  $34,574.  Mr.  Lenna  deals 
in  appliances  and  automotive  equipment.  Mr. 
Goldman  retains  45.6%  interest  in  the  stations. 

At  Monterey,  KMBY-AM-TV  was  sold  to 
the  owners  of  KSBW-AM-TV  Salinas,  Calif., 


for  $230,000  plus  assumption  of  $117,000  in 
liabilities  [B*T,  Jan.  3]. 

Purchaser  is  the  newly-organized  Salinas 
Valley  Broadcasting  Corp.,  headed  by  John 
Cohan  (25%),  W.  M.  Oates  (25%),  plus  a 
group  of  local  businessmen  who  own  the  re- 
maining 50%. 

KMBY-TV  and  KSBW-TV  share  ch.  8  in  the 
Salinas-Monterey  area.  The  transfer  enables 
KSBW-TV  to  become  a  fulltime  operation. 

In  order  to  stay  within  the  FCC's  duopoly 
rule  forbidding  one  person  or  company  from 
owning  more  than  one  station  in  a  single 
market,  Salinas  Valley  is  selling  KMBY  for 
$70,000  to  Frederick  A.  Gwynn,  NBC  Los 
Angeles  engineer  [B*T,  Jan.  24]. 

At  Yuma,  KOLD  was  sold  by  the  Gene 
Autry  interests  for  $50,000.  Purchasing  group 
consists  of  Jim  Hawthorne  (25.6%),  half- 
owner  H-K  Productions,  Hollywood  tv  film 
firm;  Van  C.  Newkirk  (23.1%),  30%  stock- 
holder KSDA  Redding,  Calif.;  Norman  H. 
Rogers  (15%),  one-third  owner  KRNO  San 
Bernardino:  Lyle  L.  Perkins  (20.5%),  techni- 
cian at  KFBK  Sacramento,  and  George  W. 
Brock  (15.4%),  30%  owner  KRNO. 

Democrat's  Site  Committee 
Favors  Chicago  Convention 

THE  Democratic  National  Committee's  Site 
Subcommittee  has  recommended  Chicago  as 
the  site  of  the  party's  1956  presidential  nomi- 
nating convention  and  has  mailed  out  ballots 
to  national  committee  members  asking  their, 
approval.  The  committee  met  in  Washington 
Thursday. 

National  Chairman  Paul  M.  Butler  has  rec- 
ommended the  week  of  Aug.  13  as  a  date  for 
the  convention. 

On  Wednesday  representatives  of  radio-tv 
outlined  to  the  site  group  its  anticipated  needs 
for  coverage,  asking  that  the  GOP  and  Demo- 
cratic conventions  be  held  in  the  same  city  to 
facilitate  problems  on  moving  personnel  and 
equipment.  The  group  also  asked  for  more 
floor  space  and  hotel  accommodations  for  750 
people,  150  more  than  in  1952,  because  of  the 
requirements  of  televising  in  color. 

Radio-tv  representatives  present:  William 
McAndrew,  news  and  special  events  manager, 
and  George  McElrath.  technical  operations  di- 
rector, NBC-TV;  Werner  Michel,  executive 
producer,  DuMont  Network;  Thomas  Velotta. 
ABC  news  vice  president;  Elmer  Lower,  CBS 
Inc.  special  projects  director;  and  Willard 
Shadel  (CBS),  Joe  McCaffrey  (McCaffrey  Re- 
ports) and  Julian  Goodman  (NBC),  represent- 
ing Radio-Tv  Correspondents  Assn. 

Anderson,  San  Juan  Tvs 
Granted  by  Commission 

TWO  new  tv  stations  at  Anderson,  Ind.,  and 
San  Juan,  P.  R.,  were  granted  by  the  FCC  last 
week. 

Ch.  61  at  Anderson  was  granted  to  Great 
Commission  Schools  Inc.,  owner  of  Civic 
Broadcasting  Co.,  licensee  of  WCBC  Anderson. 
Great  Commission,  a  non-profit  organization, 
plans  to  buy  all  the  equipment,  antenna  and 
tower  of  the  now  defunct  ch.  64  WBKZ-TV 
Battle  Creek,  Mich.,  for  $44,000.  It  will  operate 
with  24.5  kw  visual  and  13.2  kw  aural,  with  an 
antenna  340  ft.  above  average  terrain. 

At  San  Juan,  a  new  station  on  noncommercial 
educational  ch.  6  was  granted  to  the  Dept.  oi 
Education  of  Puerto  Rico.  The  station  will 
operate  with  100  kw  visual  and  50  kw  aural, 
with  an  antenna  1,120  ft.  above  average  terrain. 
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1 

Lucy 

WREX-TV 

53.8 

1 

Como 

WREX-TV 

30.8 

2 

Gleason 

WREX-TV 

52.5 

2 

Weather-News 

3 

Toast 

WREX-TV 

52.3 

(10:00  P.  M.) 

WREX-TX 

27.1 

4 

Got  Secret 

WREX-TV 

50.8 

3 

Action  (5:30) 

WREX-TV 

26.9 

5 

My  Line 

WREX-TV 

46.0 

4 

CBS  News 

WREX-TV 

26.8 

6 

Boxing 

WREX-TV 

45.7 

5 

Weather-News 

7 

Strike  Rich 

WREX-TV 

45.5 

(6:00  P.  M.) 

WREX-TV 

26.2 

8 

Two  For  Money 

WREX-TV 

44.5 

6 

Sports  (6:15) 

WREX-TV 

25.8 

9 

Dec.  Bride 

WREX-TV 

44.3 

7 

Sports  <10:15) 

WREX-TV 

23.0 

10 

G.  E.  Theatre 

WREX-TV 

43.8 

8 

Tales  (5:00) 

WREX-TV 

22.9 

11 

Disneyland 

WREX-TV 

43.1 

9 

Storm 

WREX-TV 

15.4 

12 

T-Men 

WREX-TX 

43.0 

10 

Howdy  Doody 

(Station  B) 

15.2 

13 

Pvt.  Secretary 

WREX-TV 

41.5 

14 

Millie 

WREX-TV 

40.0 

15 

Racket  Squad 

WREX-TV 

40.0 

CBS  •  ABC 


WREX-TV  channel 

ROCKFORD  •  ILLINOIS 
represented  by  H-R  TELEVISION,  INC. 
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OPPORTUNITY  AT  RCA 

FOR 

BROADCAST  FIELD  ENGINEERS 


RCA  needs  trained  broadcast  engineers  who  can 
direct  and  participate  in  the  installation  and  service 
of  television  broadcast  equipment.  Here's  an  excellent 
opportunity  for  training  and  experience  with  color 
TV  transmitters. 


CAN  YOU  QUALIFY? 


You  need:  2-3  years'  experience  in 
broadcast  equipment,  including  work  on  TV 
transmitter  installation.  You  should  have:  EE 
degree  or  good  technical  schooling,  1st  Class 
Radio-Telephone  License. 


Enjoy  RCA  advantages: 


Top  Salaries 

Many  Liberal  Company-Paid  Benefits 
Relocation  Assistance 


For  personal  interview,  please  send  a  complete  resume  of  your  education  and  experience  to: 

Mr.  John  R.  Weld,  Employment  Manager 
Dept.  Y-3B,  Radio  Corporation  of  America 
Camden  2,  N.  J. 


RCA  SERVICE  COMPANY,  INC. 

A  Radio  Corporation  of  America  Subsidiary 


J 
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COURT  HEARS  3  'PROTEST  RULE'  CASES 

U.  S.  Court  of  Appeals  has  under  examination  protests  from  broad- 
casters who,  according  to  the  FCC,  had  no  standing  as  objectors  or 
who  were  not  specific  enough  in  their  protests. 


FCC'S  ATTITUDE  toward  the  protest  rule — 
which  permits  anyone  with  standing  to  object 
to  a  Commission  grant  made  without  a  hearing 
up  to  30  days  after  the  grant  is  made — was  put 
onto  the  balance  scale  last  week  when  the  U.  S. 
Court  of  Appeals  in  Washington  heard  three 
broadcast  cases. 

Involved  was  Sec.  309(c)  of  the  Communica- 
tions Act,  added  by  the  1952  McFarland  Act. 
Its  provisions  have  been  a  matter  of  contention 
between  broadcast  attorneys  and  FCC  lawyers 
ever  since.  It  provides  that  if  a  protest  is  filed 
by  a  party  in  interest  and  the  objections  are  set 


forth  with  "specificity"  and  "particularity,"  the 
grant  must  be  stayed  and  a  hearing  held. 

The  question  of  standing  as  a  party  in  interest 
was  put  to  the  test  in  two  of  last  week's  three 
cases— involving  WSPA-TV  Spartanburg,  S.  C, 
and  KOAT  Albuquerque,  N.  M.  The  question  of 
whether  a  protestant  who  has  standing  has  made 
his  charges  with  sufficient  details  to  warrant  a 
hearing  was  involved  in  the  case  concerning 
share-time  tv  stations  WHEC-TV  and  WVET- 
TV  Rochester,  N.  Y. 

The  FCC,  in  the  first  two  cases,  dismissed 
the  protests  on  the  ground  that  the  objectors 


ONE  HALF 
OF  TEXAS! 


HOWARD  W.  DAVIS,  Owmi 


SAN  ANTONIO,  TEXAS 

5000  WATTS 

ON  630 

FOR  THE  6TH 
CONSECUTIVE 
YEAR 

KMAC  WILL  BE 
SAN  ANTONIO'S 
BIG  LEAGUE 
BASEBALL 
STATION. 


HOWARD  W.  DAVIS,  Pr.».  W» 
GLENN  DOUGLAS,  Mgr. 

HOUSTON,  TEXAS 

5000  WATTS 

ON  61 0 


KLBS 

GROSSED  48% 
MORE  IN  1954 
THAN  IN  1953. 
THE  BIG  BUY 
IN  THE  BIG 
STATE. 


WALKER    REPRESENTATION  CO., 


had  no  standing.  In  the  third  case,  the  Com- 
mission held  that  the  objectors'  allegations  were 
not  detailed  with  sufficient  "specificity"  and 
"particularity." 

Stations  which  protested  and  appealed  the 
FCC's  actions  were: 

•  WGVL  (TV)  Greenville  and  WAIM-TV 
Anderson,  both  South  Carolina.  Both  uhf  sta- 
tions, they  are  opposing  the  FCC's  grant  to 
WSPA-TV  to  build  its  ch.  7  transmitter  on  Paris 
Mt.,  near  Greenville.  WSPA  originally  received 
its  permit  to  construct  a  tv  adjunct  on  Hogback 
Mt.,  closer  to  Spartanburg.  The  FCC  and 
WSPA-TV  maintained  that  the  move  meets  all 
FCC  requirements  regarding  Spartanburg  signal 
intensity  and  the  mileage  factors  regarding  co- 
channel  and  adjacent  channel  separation.  It 
also  insisted  that  the  Paris  Mt.  site  does  not 
give  WSPA-TV  greater  coverage  of  the  Green- 
ville-Anderson area  than  it  had  from  Hogback 
Mt. 

The  uhf  stations  say  the  move  was  undertaken 
in  order  to  avoid  overlap  with  CBS-affiliated 
WBTV  (TV)  Charlotte,  N.  C.  WSPA-TV  has 
announced  it  will  be  a  CBS-TV  affiliate.  The 
station  is  not  yet  on  the  air. 

Last  week's  argument,  which  is  the  latest 
move  in  a  year's  litigation,  was  before  Circuit 
Judges  Henry  W.  Edgerton,  David  L.  Bazelon 
and  Charles  Fahy.  Ben  C.  Fisher  represented 
WGVL;  Benedict  P.  Cottone,  WAIM-TV;  J. 
Smith  Henley,  FCC,  and  William  C.  Koplovitz, 
WSPA-TV. 

•  KOA  Denver.  The  50  kw,  clear  channel 
NBC-affiliated  Rocky  Mt.  area  station  (on  850 
kc)  claims  that  the  FCC's  grant  to  local,  ABC- 
affiliated  KOAT  to  move  from  1240  kc  with  250' 
w  to  860  kc  with  1  kw  day,  500  w  night  ob- 
literates its  signal  to  listeners  in  sections  of  New 
Mexico.  KOA  operates  on  850  kc.  The  FCC  and 
KOAT  claim  the  Albuquerque  station's  change 
and  boost  in  power  does  not  injure  KOA  since 
the  listeners  involved  are  not  within  the  Denver 
station's  normally  protected  contours.  The  case 
was  heard  by  Circuit  Judges  Edgerton,  Bazelon 
and  John  A.  Danaher.  Vernon  L.  Wilkinson 
argued  in  behalf  of  KOA,  Daniel  R.  Ohlbaum 
for  the  FCC,  and  Leonard  H.  Marks  for  KOAT. 

•  WSAY  Rochester,  N.  Y.  This  station  is 
objecting  to  the  grant  of  Rochester  ch.  10  on  a 
share-time  basis  to  WHEC  and  WVET,  made 
in  1953.  WSAY  claimed  the  grant  was  made 
illegally,  that  the  FCC  should  have  accepted  its 
own  application  for  ch.  10 — filed  six  days  after 
the  grant  was  made — and  held  a  comparative 
hearing.  It  claimed  it  had  no  notice  of  the 
agreement  to  share  ch.  10  by  the  then  two 
competitive  applicants,  WHEC  and  WVET.  It 
also  claimed  that  its  protest  was  denied  without 
a  hearing. 

Both  the  Commission  and  the  two  stations 
opposed  these  contentions.  They  also  claim 
that  the  FCC  acted  properly  in  denying  the 
WSAY  protest  without  a  hearing  since  it  lacked 
the  required  bill  of  particulars. 

Circuit  Judges  E.  Barrett  Prettyman,  Charles 
Fahy  and  George  Thomas  Washington  heard 
the  Rochester  argument.  William  A.  Roberts 
was  counsel  for  WSAY;  FCC  General  Counsel 
Warren  E.  Baker  represented  the  FCC,  and 
Thomas  H.  Wall,  WHEC-TV  and  WVET-TV. 

WNDR  Plea  Denied 

PLEA  of  WNDR  Syracuse  for  revocation  of 
WSYR-AM-FM-TV  there  was  turned  down  by 
FCC  last  week  on  the  ground  the  WNDR  com- 
plaint already  is  in  court  as  a  civil  anti-trust 
suit  and  the  Commission  does  not  wish  to 
proceed  until  that  action  is  settled.  WNDR 
charged  that  Samuel  I.  Newhouse,  through  his 
ownership  of  WSYR  and  the  only  local  daily 
papers,  was  seeking  to  restrain  trade  [B*T, 
Nov.  8,  1954]. 
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WFMJ-FM  Tru  scon  Self-Supporting  Directional 
Towers,  400  Feet  Jail 


SEE  YOUR  NEXT  TOWER 
IN  OPERATION. ..NOW! 


WBBW  Truscon  Self- 
Supporting  Tower, 
150  Feet  Tall 


WKBN-TV  Truscon 
Self-Supporting  Tower, 
539  Feet  Tall 


Ej 

m 


You  can  see  and  examine  all 
types  of  Truscon  Towers  in  full 
operation  in  Youngstown. 

A  tower  is  one  piece  of  equipment  no  salesman  can  bring  to  you. 
He  can't  demonstrate  its  features  in  your  office.  Fortunately,  you 
can  get  all  the  advantages  of  on-the-job  demonstration  simply 
by  visiting  Youngstown.  You  can  get  the  facts  to  help  you  buy 
on  proof.  And,  you  can  inspect  Truscon's  design  and  fabricating 
facilities  at  the  same  time. 

You'll  be  able  to  see  and  examine: 
A  150-foot  self-supporting  tower  for  AM  broadcasting. 
Four  400-foot  self-supporting  towers  in  directional  array  for 
AM  broadcasting. 

Six  350-foot  self-supporting  towers  in  directional  array  for 
AM  broadcasting  with  one  supporting  an  FM  antenna. 
A  539-foot  self-supporting  tower  sustaining  both  an  FM  and 
a  TV  antenna. 

A  1000-foot  guyed  tower  with  TV  antenna. 

Next  time  business  takes  you  near  Youngstown,  make  it  a 
point  to  see  all  these  Truscon  Towers.  Contact  the  Radio  Tower 
Sales  Department  to  let  us  know  when  you're  coming. 


TRUSCON    STEEL  DIVISION 


TRUSCON® 


REPUBLIC  STEEL 


[I  REPUBLIC  I 

JgP", 


1104  ALBERT  STREET  •  YOUNGSTOWN  1,  OHIO 
EXPORT  DEPT.:  CHRYSLER  BLDG.,  NEW  YORK  17,  N.Y. 


NAME     YOU     CAN      BUII.O  ON 
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Molly  told  Donna  .  .  . 

Donna  told  Cliff 
.  .  .  and  now  everybody 
knows  that  Joe  Floyd's 
KELO-TV  is  not  merely 
a  one-station  market. 

It's  a 

ONE 
MAN 
MARKET 

In  fact,  111,000 
set  owners  are  listening 
to  that  man  tell  them 
about  your  product! 

<i 

INTER-CONNECTED 

<i 

200,000  WATT  POWER 


KELOJ 

and  ^adto 


Channel  11  -  Sioux  Falls,  S.  D. 

JOE  FLOYD,  President 

NBC  (TV)  PRIMARY 
ABC  •  CBS  •  DUMONT 

M?r  fRndio)  a  <r,\\„to 
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 GOVERNMENT  

Gran  Files  Application 
For  Milwaukee's  Ch.  12 

APPLICATION  for  Milwaukee's  ch.  12 — now 
occupied  by  WTVW  (TV),  which  has  been 
bought  by  Hearst  Corp.  for  $2  million  with 
the  purchase  pending  FCC  approval — was  filed 
last  week  by  Gran  Enterprises  Co.  [B»T,  Jan. 
31]. 

Gran  Enterprises  is  owned  by  L.  F.  Gran, 
38.5%  stockholder  and  until  Jan.  26  board 
chairman  of  WTVW.  In  a  statement  with  the 
application,  Mr.  Gran  repeated  what  he  had 
notified  the  FCC  two  weeks  ago:  that  he  had 
offered  to  meet  the  Hearst  offer  to  buy  the  sta- 
tion and  that  he  was  opposed  to  the  sale  of  the 
10-week  old  station  (it  began  commercial  opera- 
tion Nov.  15,  1954)  although  he  said  he  had 
voted  to  accept  the  Hearst  offer  "under  protest." 

The  ABC-affiliated  WTVW  received  its  grant 
after  the  four  competing  applicants  agreed  to 
a  merger.  Options,  still  not  consummated,  are 
held  by  WFOX,  WEMP  and  Kolero  Telecasting 
Inc.  Milwaukee  Area  Telecasting  Corp.  is  the 
present  permittee  of  WTVW.  When  the  options 
are  exercised,  Mr.  Gran's  stockholding  would 
be  reduced  to  about  12%. 

Hearst,  which  owns  WISN  Milwaukee,  had 
been  an  applicant  for  ch.  6  in  Whitefish  Bay, 
Wis.,  a  suburb  of  Milwaukee.  Following  its 
purchase  agreement  with  WTVW,  it  withdrew 
from  that  contest. 

Proposing  251  kw  and  an  ABC  affiliation,  the 
Gran  application  indicated  it  would  spend 
$796,679  on  construction,  and  $1,340,000  on 
the  first  year's  operation.  Loan  of  $300,000 
also  was  disclosed  by  the  application.  This 
would  be  $150,000  from  L.  E.  Caster  (WREX- 
TV);  $100,000  from  Theodore  R.  Gamble 
(KOIN-AM-FM-TV  Portland,  Ore.),  and 
$50,000  from  Dr.  Franklin  C.  Wagner. 

Gran  Enterprises'  balance  sheet  as  of  Jan.  26 
showed  total  assets  of  $631,286,  with  current 
assets  amounting  to  $109,986.  Total  liabilities 
are  listed  at  $199,644.  Combined  income  after 
taxes  of  the  company  and  Mr.  Gran  was 
$18,000  for  1953  and  $30,00"0  for  1954. 

Wiley  Urges  Network  Series 
To  Fight  Juvenile  Delinquency 

SEN  ALEXANDER  WILEY  (R-Wis.)  last 
week  expressed  hope  that  the  television  industry 
would  inaugurate  a  show  combatting  juvenile 
delinquency — "not  as  a  one-shot  documentary 
but  as  a  continued  (and  I  hope)  high-rating 
series." 

He  made  the  proposal  in  introducing  a  bill 
(S  894)  on  behalf  of  himself  and  Sen.  Edward 
J.  Thye  (R-Minn.)  to  "strengthen  and  improve" 
state  and  local  juvenile  delinquency  programs. 

He  said  the  tv  industry  is  "increasingly  dem- 
onstrating its  awareness  of  the  significance  of 
getting  across  the  right  type  of  programs  for 
youngsters,  and  avoiding  the  wrong  type."  Sen. 
Wiley  felt  the  tv  industry  has  "more  than 
enough  talent"  for  the  show  he  proposed  and 
that  there  are  "ample  sponsors  who  would 
underwrite  this  type  of  network  project." 

Patent  Report  Proposal  Hit 

GENERAL  opposition  to  FCC's  proposal  to 
require  annual  patent  reports  by  all  licensees 
was  expressed  in  oral  argument  Tuesday  before 
the  Commission  en  banc.  Contending  the  plan 
would  be  an  administrative  burden  for  both 
FCC  and  its  licensees  and  duplicate  information 
already  on  file  in  the  U.  S.  Patent  Office,  the 
plan  was  protested  by  American  Telephone  & 
Telegraph    Corp.,    Allen    B.    DuMont  Labs, 


Sylvania  Electric  Products  Inc.,  Aircraft  Indus- 
tries Assn.  and  Collins  Radio  Co. 

Warren  Baker,  FCC  general  counsel,  refuted 
the  arguments  by  pointing  out  that  several 
major  communication  firms  apparently  felt  there 
would  be  no  burden  involved  since  they  failed 
to  appear.  He  cited  RCA,  GE  and  Westing- 
house,  all  major  patent  holders,  and  explained 
FCC  only  wants  general  data  as  to  the  effect 
of  patent  holdings  on  development  of  the  art. 
Meanwhile,  FCC  has  extended  until  Feb.  18 
its  deadline  for  comments  on  its  proposal  for 
disclosure  of  patent  interests  in  rule-making  pro- 
ceedings [B»T,  Dec.  13,  1954]. 

Committee  to  Set  Date 

To  Consider  McConnaughey 

DATE  for  a  hearing  on  the  nomination  of 
George  C.  McConnaughey,  now  FCC  chair- 
man under  interim  appointment,  for  regular 
membership  on  the  Commission  will  be  brought 
up  at  a  regular  meeting  of  the  Senate  Com- 
merce Committee  this  Wednesday,  Sen.  War- 
ren G.  Magnuson,  committee  chairman,  has 
announced. 

Chairman  Magnuson  at  a  news  conference 
last  week  (see  story  page  31)  said  he  will  have 
some  questions  ready  for  the  FCC  chairman 
at  the  hearing.  So  will  fellow  Democratic 
Sen.  A.  S.  Mike  Monroney  (Okla.)  and  possibly 
others,  he  said. 

Present  indications  are  that  the  McCon- 
naughey hearing  may  be  held  around  Feb.  24, 
or  thereafter.  Sen.  Magnuson's  office  has  said 
he  will  want  to  give  10  days  notice  for  the 
hearing,  which  would  throw  the  hearing  into 
the  week  of  Feb.  21.  But  around  that  time 
many  senators  are  busy  traveling  to  make 
Washington's  Birthday  speeches  (Feb.  22).  Feb. 
23  is  regular  committee  meeting  day. 

Sen.  Estes  Kefauver  (D-Tenn.),  not  a  mem- 
ber of  the  committee,  has  indicated  he  may 
have  some  questions  for  Mr.  McConnaughey 
[B«T,  Nov.  29,  1954],  which  he  presumably 
would  turn  over  to  a  Democrat  on  the  com- 
mittee. 

Mr.  McConnaughey's  nomination  was  sub- 
mitted to  a  special  session  of  the  Senate  last 
November  and  was  reported  favorably  from  the 
Commerce  Committee  under  the  chairmanship 
of  Sen.  John  W.  Bricker  (R-Ohio),  after  Demo- 
cratic protests  [B*T,  Nov.  15,  1954].  Demo- 
crats later  blocked  confirmation  on  the  floor. 

White  House  Denies 
'Censoring7  Film  Coverage 

IF  ANY  broadcaster  is  concerned  about  "cen- 
sorship" of  the  sound  films  of  the  Presidential 
news  conferences,  which  are  edited  by  White 
House  news  secretary  James  C.  Hagerty  before 
being  released  for  broadcast  use,  he  has  not 
let  the  White  House  know  it,  President  Eisen- 
hower said  Wednesday  at  his  second  televised 
news  conference. 

When  the  subject  was  pursued,  the  President 
said:  "No  head  of  any  broadcasting  company 
has  yet  protested  to  me  and  I  can't  very  well 
make  any  answer  until  I  get  their  protests  and 
their  reasons  for  it." 

Mr.  Hagerty,  to  whom  the  President  referred 
the  question  of  editing  procedure,  denied  the 
censorship  charge  implicitly.  "It  is  not  appli- 
cable at  all  to  this  procedure,"  he  said.  "All 
news-gathering  media — newspapers,  magazines, 
radio,  television  and  theatre  newsreels — have 
complete  access  to  the  entire  transcript  of  the 
Presidential  press  conference.  All  media  also 
have  complete  access  to  the  part  released  in 
the  spoken  word  and  film  of  the  President  and 
have  a  perfect  right  to  point  out  what  was  and 
what  was  not  released  for  direct  quotation." 
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Going  Up  Is  Tough 

IT'S  going  to  be  tough  getting  Airspace 
Subcommittee  approval  for  any  tv  tower 
over  1,000  ft.  above  ground — even  though 
the  parent  Air  Coordinating  Committee 
told  its  subcommittee  to  carry  on  as 
before  on  a  case  by  case  basis  [B*T,  Jan. 
17].  Subcommittee  by  vote  of  military 
members  has  turned  down  the  request  of 
KSWS-TV  Roswell,  N.  M.,  for  a  1,610-ft. 
antenna  at  Caprock,  N.  M.,  31  miles  from 
the  present  790-ft.  antenna  at  Comanche 
Hill.  Air  Force,  Army  and  Navy  mem- 
bers voted  no,  CAA  and  CAB  members 
voted  yes.  The  vote  followed  regional 
airspace  subcommittee  approval.  The 
KSWS-TV  move  was  requested  by  the 
Air  Force. 


Joint  Unit  to  Study 
1,000-ft.  Tower  Limit 

ORGANIZATION  of  a  joint  government-in- 
dustry committee  to  determine  whether  tv 
towers  that  are  1,000  ft.  or  higher  above  ground 
(are  dangerous  to  aircraft  was  announced  last 
week. 

The  committee  will  hold  its  first  meeting 

^Feb.  11  in  Room  1510,  Tempo  T-4,  Washington. 

It  is  expected  that  FCC  Comr.  Edward  M. 
Webster  and  CAA  Administrator  F.  B.  Lee 

| will  be  co-chairmen  of  the  committee  as  they 

|  were  in  the  1952  tall  tower  study. 

The  present  group  was  established  following 
a  recommendation  of  the   Air  Coordinating 

"i  Committee  in  order  to  search  out  the  pros  and 
cons  of  a  proposal  by  military  members  that 
any  tower  over  1,000  ft.,  unless  shielded  by 
existing  structures,  be  considered  an  air  hazard 

|  [B*T,  Jan.  17].  The  ACC  acted  after  its  Tech- 
nical Div.  and  Washington  Airspace  Subcom- 

_l  mittee  referred  the  proposal  to  it.  The  matter 
arose  when  regional  and  Washington  airspace 

I  subcommittees  began  receiving  applications  for 
1,000-2,000-ft.  tv  towers.    Military  members 

'  objected  to  such  heights  and  when  their  ob- 
jections failed  to  prevent  approval,  proposed 
the  1,000-ft.  limitation.  Resolutions  to  accom- 
plish this  ceiling  (H  J  Res  138  and  139)  have 
been  introduced  in  Congress  by  Reps.  Carl  Hin- 
shaw  (R-Calif.)  and  Oren  Harris  (D-Ark.). 

In  addition  to  Messrs.  Webster  and  Lee.  other 
government  members  of  the  study  group  are: 
Joseph  Adams,  CAB;  Brig.  Gen.  Louis  V.  High- 
tower.  Army;  Rear  Admiral  W.  L.  Rees,  Navy; 
Maj.  Gen.  W.  D.  Ganey,  Air  Force. 

Broadcast  industry  representatives  are :  Robert 
E.  L.  Kennedy,  Assn.  of  Federal  Communication 
Consulting  Engineers;  A.  Prose  Walker,  NARTB; 
Robert  M.  Booth  Jr.,  Federal  Communications 
Bar  Assn.,  and  Cyril  M.  Braum,  Joint  Committee 
on  Educational  Tv. 

Aviation  representatives,  not  yet  announced, 
will  represent:  Air  Transport  Assn.;  National 
Businessmen's  Aircraft  Assn.;  National  Assn.  of 
State  Aviation  Officials:  Airport  Operators  Coun- 
cil; Aircraft  Owners  &  Pilots  Assn.,  and  Air  Line 
Pilots  Assn. 

Roanoke  Decision  in  Prospect 

PROSPECT  for  an  early  initial  decision  in  the 
Roanoke  ch.  7  case  appeared  last  week  as 
WROV  there  petitioned  for  dismissal  of  its 
application.  The  move  would  leave  uncontested 
the  bid  of  Times-World  Corp.'s  WDBJ.  Under 
the  dismissal  agreement  between  the  two  ap- 
plicants, WDBJ  buys  the  television  assets  of 
WROV  for  $245,000  [Closed  Circuit,  Jan.  31]. 
Assets  include  tower,  studios,  equipment  and  site 
of  defunct  ch.  27  WROV-TV  and  would  allow 
WDBJ,  upon  receipt  of  final  grant  for  ch.  7, 
to  expedite  commencement  of  operation. 


Broadcasting 


Telecasting 


COMR.  LEE  BLASTS  HAGGLING,  'RED  TAPE' 


FCC  member  says  excessive 
regulation  stems  from  people 
themselves  seeking  govern- 
ment assistance  in  resolving 
private  problems. 

PLACING  responsibility  for  the  "seemingly 
endless  chain  of  governmental  red  tape"  upon 
the  people  themselves,  FCC  Comr.  Robert  E. 
Lee  in  an  off-the-cuff  talk  last  Wednesday  be- 
fore the  Minnesota  Employers  Assn.  at  St.  Paul 
suggested  that  arbitrary  legislation  and  added 
regulation — "dictated  by  pressure  groups  to  cure 


temporary  business  reversals" — are  not  the  way 
of  progress. 

"As  a  member  of  a  regulatory  body,"  he 
said,  "I  have  seen  technical  developments  de- 
layed not  only  by  prescribed  government  pro- 
cedure popularly  called  'red  tape,'  but  also  by 
the  wrangling  of  proponents,  the  jockeying  for 
position  of  competitors,  the  delaying  tactics  of 
parties  who  claim  their  interests  may  be  hurt, 
and  the  time  it  takes  to  study  voluminous 
records  and  make  a  judicious  decision  in  con- 
troversial matters. 

"How  much  better  it  would  be,  if,  by  elim- 
inating unnecessary  man-made  delays,  we  could 
bring  more  of  these  modern  accomplishments 


Each  frame  —  each  scene  in  the  print  must  be  perfectly  matched  to  assure  an  out- 
standing film  production.  Leading  producers,  directors  and  cameramen  know  that  Precision 
processing  guarantees  that  individual  attention. 

Skilled  hands  and  exclusive  Maurer-designed  equipment  are  teamed  to  bring  these  perfect 
results  to  each  Precision  print.  Even  more  important,  continuing  research  constantly 
improves  techniques  that  are  already  accepted  as  unequalled  in  the  field. 

In  everything  there  isone  best. ..in  film  processing,  it's  Precision. 
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of  science  within  the  life  span  of  the  average 
person." 

Reviewing  public  indulgence  of  red  tape, 
Comr.  Lee  noted  that  "during  the  past  two 
decades  the  people  of  this  nation  when  facing 
an  emergency,  real  or  imagined,  have  acquired 
the  habit  of  turning  to  the  Federal  government 
for  a  solution  of  the  .  .  .  problem." 

He  said  that  "if  the  pressure  on  the  govern- 
ment is  sufficiently  well  organized,  it  invariably 
results  in  the  enactment  of  new  laws  or  the 
adoption  of  additional  regulations  by  the  gov- 
ernment agency  involved.  This,  without  fail, 
results  in  some  form  of  additional  control, 
direct  or  indirect,  being  fastened  on  our  every- 
day lives." 

Comr.  Lee  pointed  out  that  the  pressure 


groups  appear  "whenever  the  particular  branch 
of  industry  in  which  they  are  engaged  is  threat- 
ened with  a  temporary  set-back  or  recession 
which  may  be  due  to  any  one  or  a  number  of 
causes  such  as  over-production,  poor  planning 
or  an  attempt  to  control  the  variations  of  the 
business  cycle." 

He  considered  the  people's  recourse  to  arbi- 
trary controls  to  solve  temporary  economic 
problems  as  a  "dangerous  step  toward  destruc- 
tion of  freedom  and  the  creation  of  a  police 
state  in  one  of  its  many  forms." 

He  concluded  that  "the  distance  between 
regulation  and  strangulation  is  very  short  indeed, 
and  the  distance  between  strangulation  and 
government  ownership  and  operation  is  still 
shorter." 


Examiner  Favors  WCYB 
For  Bristol,  Va.,  Tv 

INITIAL  decision  proposing  to  grant  a  new  tv 
station  on  ch.  5  at  Bristol,  Va.,  to  WCYB  there 
was  issued  last  week  by  FCC  Examiner  Isa- 
dore  A.  Honig.  The  ruling  would  deny  the 
competitive  bid  of  Tri-Cities  Television  Corp., 
whose  ownership  includes  principals  in  WOPI 
Bristol,  Tenn.,  and  WKPT  Kingsport,  Term. 

The  examiner,  found  WCYB  "superior  to  Tri- 
Cities  with  respect  to  the  decisional  factors  of 
local  ownership,  integration  of  ownership  with 
management  and  diversification  of  ownership  of 
media  of  mass  communications."  He  favored 
Tri-Cities,  however,  on  factors  of  participation 
in  local  civic  activities,  proposed  programming 
service,  studios  and  equipment  proposals  (both 
for  studio  and  remote),  provisions  for  auxiliary 
studio  at  Kingsport  and  the  fm  services  rendered 
by  WKPT  and  WOPI. 

Charge  by  WCYB  that  certain  Tri-Cities' 
principals  had  been  involved  in  filing  of  a 
strike  application  "was  not  sustained  in  the 
hearing,"  the.  initial  decision  declared. 

Citing  the  precedent  of  FCC's  decision  in 
the  grant  of  ch.  8  at  Tampa,  Fla.,  to  the 
Tampa  Tribune's  WFLA,  the  examiner  noted 
an  applicant  having  the  majority  of  decisional 
factors  may  not  be  the  most  preferred  since 
the  factors  have  individual  weight. 

WCYB  is  owned  25%  each  by  Robert  H.  Smith 
and  J.  Fey  Rogers  and  162,'3%  by  Charles  W.  Gore, 
Harry  M.  Daniel  and  Frank  W.  DeFriece  Jr. 

Tri-Cities  is  owned  16%%  each  by  WOPI  and 
WKPT.  Officers  include:  R.  Vance  Stone,  Bristol 
(Va.)  lumberman,  president  and  6.66%  owner; 
W.  A.  Wilson  Sr..  owner  WOPI,  executive  vice 
president;  C.  P.  Edwards  Jr.,  co-founder  WKPT. 
vice  president  and  14.47%;  Howard  Long,  co- 
founder  WKPT  and  vice  president-10%  owner 
Kingsport  Pub.  Co.,  secretary  and  7.5%;  O.  Ro- 
land Galliher,  treasurer  of  Blanfox  Radio  Co., 
operator  WCBM  Cumberland,  Kv.,  WVAN  Norton, 
Va.,  and  WHLN  Harlen,  Ky.,  treasurer  and  5.34%. 

WSAV  Granted  Ch.  3  Outlet 
Despite  Prior  Construction 

FINAL  decision  granting  a  new  tv  station  on 
ch.  3  to  WSAV  Savannah,  Ga.,  notwithstand- 
ing its  unauthorized  prior  construction,  was 
issued  last  week  by  the  FCC. 

The  decision  upheld  the  initial  decision  pro- 
posing to  grant  the  ch.  3  facility  to  WSAV 
and  denial  of  the  competing  application  of 
WJIV  [B*T,  April  12,  1954]. 

The  final  decision  concluded  that  WSAV 
must  be  preferred  as  there  exists  a  greater 
likelihood  that  satisfactory  programming  will 
be  carried  out  in  the  public  interest  in  view 
of  its  past  performance,  local  residence  and 
participation  in  community  affairs,  and  integra- 
tion of  ownership  and  management. 

The  decision  is  subject  to  the  condition  that 
the  station  does  not  utilize  its  proposed  tower 
base,  consisting  of  three  steel  sleeves  installed 
on  the  penthouse-roof  of  the  Liberty  National 
Bank  Building  in  Savannah. 

FCC  Denies  WICU  Motion 

ACTING  on  pleadings  pending  since  the  start 
of  its  hearing  on  the  license  renewal  of  Edward 
Lamb's  WICU  (TV)  Erie,  Pa.,  last  fall.  FCC 
Thursday  denied  a  motion  by  WICU  to  strike 
certain  allegations  by  the  Broadcast  Bureau  and 
dismissed  as  premature  a  Broadcast  Bureai 
motion  to  enlarge  and  modify  the  hearinf 
issues.  Case  resumes  Wednesday  before  Exam 
iner  Herbert  Sharfman  with  WICU  directed  tc 
proceed  with  cross  examination  of  certain  FCC 
witnesses  [B«T,  Jan.  31]. 


At  WLAU,  250  watts,  Laurel,  Mississippi 

"EVERYONE  IS  SOLD  ON  THE  AMPEX  600" 


Every  week  WLAU  pays  an  "Ampex  visit"  to  a  different  county 
school  tor  a  program  called  "Salute  to  Jones  County  Schools". 


"If  the  Ampex  600  were  paid  a  salary, 
the  figure  would  run  into  the  over- 
time column  every  week.      It  is  used 
by  the  salesmen,  announcers  and  the 
sports  man.     Everyone  is  sold  on  its 
performance  and  it's  especially 
popular  because  it  is  so  light  and 
easy  to  handle.     Since  the  success 
of  a  small  station  greatly  depends 
on  good  local  programs  with  the  per- 
sonal touch,  we  feel  the  Ampex  600 
is  the  practical  and  economical 
answer  to  a  real  need." 

Mrs.  Norma  H.  Leggett,  Manager 

Radio  Station  WLAU,  Laurel,  Mississippi 


For  the  grand  opening  of  Sears  Roebuck's  newest  and  finest 
store  in  Mississippi  (in  Laurel),  the  Ampex  600  taped  an  inter- 
view with  every  department  head. 


Our  program  director  interviewing  the  manager  of  Jones 
County  Auto  Sales  at  the  showing  of  the  new  1955 
Mercury.  We  taped  every  new  car  showing  in  Laurel. 


Broadcast  stations  of  250  and  1000  watts  are  today  discover- 
ing that  for  them  too  the  Ampex  Standard  of  Excellence  pays 
for  itself. 

Ampex  600  portable  tape  recorder 

Weighs  just  28  pounds  and  has  the  Ampex  standard  of 
quality,  reliability  and  durability  throughout.  Prices  are 
$498  unmounted  or  $545  in  portable  case. 

Ampex  620  portable  amplifier-speaker 

The  perfect  monitoring  and  demonstration  unit,  matches 
the  600  in  quality,  size  and  appearance,  costs  $149.50  in 


portable  case. 


Ampex  350  studio  tape  recorder 

"The  big  Ampex"  —  versatile,  adaptable 
and  durable,  uses  large  or  small  reels,  7'/2 
and  15  in/sec.  tape  speeds  and  connections 
for  remote  controls.  Prices  are  $1205  rack 
mountable  and  $1315  console. 


cftgnaiuve  of  C^Perfeciion  in  cJound 


for  full  performance  specifications  on  these  machines,  write  Dept.  D- 1 882 

 AMPEX  CORPORATION   •   934  CHARTER  ST.   •   REDWOOD  CITY,  CALIF. 

DISTRIBUTORS  IN  PRINCIPAL  U.S.  CITIES 

CANADIAN  DISTRIBUTION  BY  CANADIAN  GENERAL  ELECTRIC  COMPANY 
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TEST  INSTRUMENTS 

for  COLOR  TV 


FCC  Dismisses  Order 

On  CBS  Station  Ownership 

SHOW  CAUSE  order  issued  by  FCC  in  late 
1953  to  require  CBS  to  divest  part  of  its  am 
station  holdings  was  formally  dismissed  by  the 
Commission  last  week  upon  recognition  that  the 
network  now  owned  only  six  radio  outlets,  one 
less  than  the  seven  station  maximum  prescribed 
in  the  revised  multiple  ownership  rules  [BaT, 
Nov.  30,  1953]. 

Noting  CBS  has  sold  its  minority  holdings  in 
KQV  Pittsburgh,  WTOP  Washington  and 
WCCO  Minneapolis,  the  FCC  order  found  the 
show  cause  proceeding  to  be  moot.  CBS  owns 
WCBS  New  York,  WEEI  Boston,  WBBM 
Chicago,  KMOX  St.  Louis,  KNX  Los  Angeles 
and  KCBS  San  Francisco. 

Meanwhile,  Westinghouse  Broadcasting  Co. 
petitioned  FCC  to  permit  Dillon  Anderson,  one 
of  20  directors  of  parent  Westinghouse  Electric 
Corp.,  to  retain  his  2.8%  interest  in  KTRK-TV 
Houston  on  the  ground  it  is  inconsequential  and 
not  within  the  intent  of  the  Commission's  mul- 
tiple ownership  rules.  The  petition,  reviewing 
history  of  the  rule  and  noting  two  other  West- 
inghouse Electric  directors  already  have  given 
up  their  personal  broadcast  interests  to  comply 
|  with  FCC's  multiple  ownership  inquiry  [B«T, 
Feb.  15,  1954],  suggested  5%,  interest  would  be 
a  more  equitable  limit  than  the  1%  now  in  the 
rule. 

Court  Hears  Objection 

On  FCC  Fort  Wayne  Grant 

STRENUOUS  objection  to  the  FCC's  attitude 
toward  newspaper  ownership  in  granting  Fort 
Wayne  ch.  69  to  WANE  that  city  was  filed 
with  the  U.  S.  Court  of  Appeals  in  Washing- 
ton last  week.  Brief  was  on  behalf  of  unsuccess- 
ful applicants  James  R.  Fleming  and  Paul  V. 
McNutt,  who  constitute  Anthony  Wayne  Broad- 
casting [B»T,  Nov.  8,  1954]. 

Both  WANE  and  Anthony  Wayne  were  com- 
petitors for  Fort  Wayne's  ch.  69.  The  examiner 
proposed  to  grant  the  frequency  to  Anthony 
Wayne.  The  FCC,  however,  reversed  the 
examiner  and  issued  the  permit  to  WANE. 
Basically,  the  Commission  found  that  Mr. 
Fleming  and  Mr.  McNutt  were  controlling 
trustees  of  the  Fort  Wayne  Journal  Gazette. 
The  Journal  Gazette  and  the  Fort  Wayne  News 
Sentinel  (WGL)  maintain  joint  mechanical  and 
business  facilities.  The  publishing  company, 
the  FCC  averred,  requires  joint  national  and 
classified  advertising  in  both  newspapers.  This, 
the  FCC  held,  imputed  the  qualifications  of 
Messrs.  Fleming  and  McNutt. 

Gist  of  the  Anthony  Wayne  objection  is  that 
neither  of  the  Anthony  Wayne  principals  can 
reverse  this  condition  without  breaching  the 
contract  between  the  two  newspapers.  It  also 
claimed  that  the  practice  is  not  illegal. 

"It  is  therefore  submitted  that  the  Commis- 
sion in  .giving  decisive  weight  to  appellants' 
failure  to  'object'  to  the  joint  rate  practices  of 
a  corporation  which  they  admittedly  could  not 
control  was  clearly  erroneous  and  arbitrary," 
the  Anthony  Wayne  brief  said. 

The  practice  of  joint  rates  is  not  illegal,  the 
brief  continued.  It  cited  the  Supreme  Court 
decision  in  the  New  Orleans  Times-Picayune 
case  as  upholding  this  view. 

Mr.  McNutt  is  a  former  Indiana  governor 
and  national  Democratic  official. 

Anthony  Wayne  also  claimed  that  the  Com- 
mission took  no  note  of  its  superiority  in  engi- 
neering matters. 

WANE  is  owned  by  the  same  interests  which 
own  WISH-AM-TV  Indianapolis  and  WHBU 
Anderson,  Ind. 
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specifications 

RF  OUTPUT: 

2.0  V  max.  p-p  from75-ohm  source 
into  75-ohm  load. 
ATTENUATION: 
0  to  63  db  in  3,  10,  20  and  20  db 
steps  plus  10  db  variable. 
SWEEP  WIDTH: 

10  megacycles. 

MARKERS: 

Keyed  pulse-type  markers  on  RF 
output;  0.01%  accuracy;  available 
externally,  either  polarity 
adjustable  for  Z  axis  modulation. 
SAWTOOTH : 

Locked  to  line  frequency  for 
horizontal  sweep  of  oscilloscope. 


0  #  # 


specifications 

FREQUENCY: 

Any  single  specified  VHF  Channel. 
PICTURE-CARRIER  ACCURACY:  0.005%. 
SOUND-CARRIER  ACCURACY: 

4.5  mc  ±1000  cps  above  picture 
carrier  frequency. 

INTERMODULATION  DISTORTION 

(920  KC  BEAT): 

Better  than  50  db  below  maximum 
picture  carrier  level  at 
maximum  modulation. 
SOUND  CARRIER  MODULATION: 
INTERNAL:  at  least  ±25  kc 
deviation,  400  cycles. 
EXTERNAL:  Deviation  sensitivity 
±25  kc  per  volt.  Maximum 
deviation  ±50  kc. 


Complete  instrument  catalog 
available  on  request. 


Tel'tnstrHmQtit  Co.Jnc 
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WTRI  (TV)  SUSPENDS  AMID  PROTESTS 


After  almost  a  year  of  opera- 
tion, the  Albany  uhf  suspends 
following  the  loss  of  its  CBS- 
TV  affiliation.  It  claims  that 
all  the  networks  in  the  tri-city 
area  are  tied  up. 

THE  TV  PICTURE  in  the  upper  New  York 
state  tri-city  area  of  Albany-Schenectady-Troy 
remained  somewhat  unsettled  last  week  as: 

•  WTRI  (TV)  Albany,  operating  for  almost 
a  year  on  ch.  35,  ceased  operations. 

•  CBS-TV  limited  affiliation  changed  Feb.  1 
from  WTRI  to  ch.  41  WROW-TV. 

•  An  "angry"  public  protest  at  the  closing 
down  of  WTRI,  directed  at  the  FCC,  began  to 
reach  major  proportions,  Col.  Harry  Wilder, 
president  of  WTRI,  informed  B*T. 

•  GE  told  WTRI  that  it  is  up  to  the  FCC 
to  decide  whether  WRGB  (TV)  Schenectady, 
which  GE  owns,  should  change  from  its  present 
ch.  6  to  ch.  17  as  proposed  by  WTRI. 

•  WTRI  formally  opposed  the  allocation  of 
ch.  10  to  Vail  Mills,  N.  Y.,  as  proposed  by 
WROW-TV. 

In  announcing  the  closing  of  WTRI,  Richard 
B.  Wheeler,  general  manager,  said  that  the 
move  was  forced  by  the  inability  of  the  ch.  35 
station  to  secure  a  network  affiliation.  He 
placed  the  blame  on  the  GE-owned  WRGB, 
which,  he  said,  had  affiliation  contracts  with  all 
four  tv  networks.  Other  stations  used  only 
what  WRGB  could  not  fit  into  its  schedule,  Mr. 
Wheeler  averred.  Since  WROW-TV  had  sec- 
ondary affiliations  with  ABC  and  DuMont, 
which  it  retained  even  after  it  secured  the 
CBS-TV  affiliation,  this  left  WTRI  with  no 
network  to  affiliate  with,  Mr.  Wheeler  declared. 

Sale  of  WROW  stations  to  the  Lowell  Thomas 
group  sparked  the  present  Albany-Schenectady- 
Troy  quarrel.  Mr.  Thomas  and  others  bought 
the  WROW  stations  for  $298,800.  The  FCC 
approved  the  sale  last  November.  WTRI  pro- 
tested the  approval.  It  claimed  that  Mr.  Thomas 
was  a  high  ranking  employe  of  CBS  and  that 
this  violated  Commission  policy  on  ownership 
of  stations  by  network  employes.  It  also  claimed 
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that  there  was  a  secret  agreement  between  Mr. 
Thomas  and  CBS  regarding  the  tri-city  network 
affiliation,  and  that  Mr.  Thomas  had  not  en- 
tirely divulged  his  connection  with  CBS. 

The  Commission  allowed  the  protest  by 
agreeing  to  hold  an  oral  argument  on  some  of 
the  questions  (this  is  scheduled  for  Feb.  14) 
and  promising  that  a  regular  hearing  before  an 
examiner  would  be  scheduled  on  other  allega- 
tions. It  refused,  however,  to  stay  the  effective- 
ness of  its  approval  of  the  sale. 

WTRI  appealed  to  the  U.  S.  Court  of  Appeals 
in  Washington,  again  asking  for  a  stay  order. 
This  the  court  refused. 

The  spontaneous  public  outcry  against  the 
FCC  began,  Col.  Wilder  said,  after  a  45-minute 
final  broadcast  on  WTRI  Jan.  31.  Announce- 
ment of  the  station's  demise  was  read  and  all 
employes  appeared  on  camera  to  relate  their 
background  and  hopes  for  the  future. 

Col.  Wilder  reported  that  public  protest 
meetings  had  been  held  in  adjacent  communi- 
ties of  Glens  Falls  and  Hudson  Falls,  among 
others,  and  petitions  to  the  FCC  protesting  the 
closing  down  of  WTRI  were  being  circulated 
by  tv  service  and  dealer  organizations,  manu- 
facturing plants  and  supermarkets.  He  also 
said  one  local  newspaper  editorially  chided  the 
FCC  for  giving  the  lone  vhf  station  in  the  area 
(WRGB)  a  monopoly  and  called  it  a  "betrayal 
of  public  trust." 

Profits  Ahead  Seen 

An  investment  of  $900,000  has  been  made 
in  WTRI,  Col.  Wilder  said.  Weekly  losses  had 
been  reduced  from  $7,000  to  $4,000  by  the 
time  the  station  ceased  operations.  Col.  Wilder 
said.  "We  were  beginning  to  see  profitable 
days  ahead,"  he  said.  The  station  employed  40 
people,  he  added,  and  a  skeleton  force  will  be 
maintained  in  case  litigation  is  successful.  It 
opened  new  studios  last  December. 

WTRI  figured  180,000  uhf  sets  in  the  area, 
Col.  Wilder  said.  There  are  about  425,000  tv 
sets  in  the  whole  area. 

The  GE  reply  to  WTRFs  suggestion  that 
WRGB  change  its  frequency  from  ch.  6  to  ch. 
17  [B*T,  Jan.  24]  was  made  by  Robert  B. 
Hanna,  GE  broadcast  station  department  man- 
ager. Mr.  Hanna  said  he  was  not  aware  of  any 
new  developments  or  changes  to  warrant  a  re- 
appraisal of  WRGB  policies. 

"The  FCC  is,  of  course,  the  authorized  body 
to  decide  whether  WRGB  should  be  placed 
on  a  uhf  allocation.  .  .  .  Such  a  change  is  ob- 
viously not  in  the  public  interest  since  it  would 
adversely  affect  three-fourths  of  the  more  than 
400.000  tv  families  in  the  WRGB  coverage 
area,"  Mr.  Hanna  said. 

The  WTRI  proposal  to  change  WRGB  to  ch. 
17  and  make  ch.  6  the  educational  assignment 
in  lieu  of  ch.  17  was  combined  with  the  WROW 
proposal  to  assign  ch.  10  to  Vail  Mills  by  the 
FCC  in  a  rule-making  proposal  [B*T,  Dec. 
20,  1954]. 

Three  More  Tv  Permittees 
Set  Starting  Target  Dates 

PLANS  for  the  start  of  commercial  program- 
ming were  reported  last  week  by  three  new  tv 
stations. 

WTVT  (TV)  Tampa,  Fla.,  on  ch.  13,  ex- 
pects to  begin  test  patterns  March  15  and  pro- 
gramming April  1.  Equipment  will  be  RCA 
with  an  Ideco  tower.  Avery-Knodel  is  repre- 
sentative and  affiliation  is  "expected  to  be  with 
CBS." 

Great  Commission  Schools  Inc.  (WCBC), 


WHLM  Bloomsburg,  Pa.,  has  gone  to  full- 
time  operation  with  500  w  on  550  kc  after 
seven  years  as  a  daylight  station  on  690 
kc.  Harry  L.  Magee  (I),  owner  and  li- 
censee, and  Robert  R.  Williams,  station 
manager,  examine  equipment  in  the  sta- 
tion's new  transmitter  building. 


Anderson.  Ind..  which  last  week  received  a 
grant  for  ch.  61  there,  has  set  May  1  as  starting 
target  date.  RCA  equipment  will  be  used. 
The  station  plans  to  originate  programs  as  well 
as  carry  live  network  shows.  Negotiations  for 
network  affiliations  and  a  national  representa- 
tive are  underway.  Worth  S.  Rough,  manager  of 
WCBC,  will  be  general  manager  of  the  tv  sta- 
tion. Fred  M.  Mullen,  former  director  of  film 
operations  for  WAVE-TV  Louisville,  is  tv  di- 
rector. 

KTRE-TV  Lufkin,  Tex.,  will  begin  telecast- 
ing Sept.  1,  according  to  Richman  Lewin.  vice 
president  and  general  manager.  The  ch.  9 
station  will  operate  with  27  kw.  KTRE-TV 
will  be  independently  owned  and  operated  in 
Lufkin  but  will  have  a  program  affiliation  with 
ch.  2  KPRC-TV  Houston,  NBC  affiliate.  First 
contract  for  tv  time  has  been  signed  with  the 
O.  L.  Finley  Tire  Co.,  a  present  radio  advertiser 
on  KTRE. 

Three  tv  stations  are  scheduled  to  begin  com- 
mercial programming  by  mid-February  [B»T,  Jan. 
31]:  KRCG  (TV)  Jefferson  City.  Mo.  (ch.  13), 
Feb.  13;  WFLA-TV  Tampa.  Fla.  (ch.  8),  Feb.  14, 
and  KTVF  (TV)  Fairbanks,  Alaska  (ch.  11), 
Feb.  15. 

ROLLINSON  TAKES 
QRG  SALES  POST 

AS  PART  of  plans  of  the  Quality  Radio  Group 
to  build  a  strong  sales  and  program  develop- 
ment organization,  William  B.  Ryan,  executive 
vice  president,  last  week  announced  the  appoint- 
ment of  R.  H.  (Reg) 
Rollinson  as  eastern 
sales  manager. 

Prior  to  joining 
Quality  Radio 
Group,  Mr.  Rollin- 
son  served  as  general 
manager  for  the' 
Crusade  for  Spot 
Radio,  sponsored  by 
300  radio  statious 
through  the  Station 
Representatives  Assn. 
Mr.  Rollinson  has 
had  wide  experience 
in  various  phases  of 
advertising,  having  been  an  account  executive 
with  the  John  A.  Cairns  Advertising  Agency 
predecessor  firm  to  Anderson  &  Cairns. 

Mr.  Ryan  also  announced  that  QRG  has 
completed  its  first  six  weeks  preliminary  circu- 
lation studies,  and  is  prepared  to  present  the 
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Group  to  national  advertisers  and  agencies  as  a 
national  circulation  medium. 

The  appointment  of  Mr.  Rollinson,  Mr.  Ryan 
said,  marks  the  start  of  the  second  phase  of 
Quality's  campaign  to  form  a  powerful  sales  and 
program  development  organization.  He  added 
that  "all  conceivable  sources  of  talent  and 
programs  are  being  explored  for  future  quality 
programming." 

Okla.  City  Papers 
Drop  Free  Log  Ban 

THE  PAGES  of  the  Daily  Oklahoman  and 
Times,  Oklahoma  City,  are  once  more  open  to 
free  publication  of  radio-tv  logs,  following  a 
period  of  almost  18  months  in  which  logs 
could  be  printed  only  on  a  paid  advertising 
basis. 

The  station  listings,  beginning  with  the  Jan. 
22  issue,  are  now  published  every  Sunday  in  the 
magazine  section.  They  include  the  program- 
ming for  the  entire  week  of  all  tv  stations  in 
Oklahoma  and  the  radio  stations  in  Oklahoma 
City. 

The  Oklahoman  and  Times,  owned  by  the 
Oklahoma  Publishing  Co.  which  owns  WKY- 
AM-TV  Oklahoma  City,  banned  free  publica- 
tion of  logs  Aug.  16,  1953,  claiming  that  radio 
stations  were  "commercial  institutions  and  as 
such  should  pay  for  those  facilities  which  they 
employ  to  promote  their  services." 

The  stations  and  reported  public  reaction 
argued  that  the  listing  of  program  logs  was  of 
news  value.  Following  the  discontinuance,  the 
Oklahoma  City  Advertiser,  a  weekly,  agreed  to 
carry  the  logs.  It  was  joined  by  other  publica- 
tions in  the  state,  which  finally  included  16 
dailies,  43  weeklies,  a  half-dozen  magazines 
and  a  group  of  grocery  chain  listings.  At  least 
one  of  the  newspapers  reported  that  publica- 
tion of  logs  brought  an  increase  in  circulation. 
According  to  a  survey  made  by  Norman  F. 
Hall,  of  the  Erwin,  Wasey  &  Co.  Oklahoma 
City  office,  logs  distributed  in  publications  and 
stores  had  a  total  circulation  of  398.851  [B*T, 
June  7,  1954]. 

Lucky  Lager  Signs  With  KNBC 
For  153/4  H  ours  Per  Week 

LUCKY  LAGER  BREWING  Co.  has  signed 
a  52-week  contract  for  Lucky  Lager  Dance 
Time,  to  be  shown  15%  hours  per  week  over 
KNBC  San  Francisco,  in  what  is  described  as 
the  largest  time  sale  by  dollar  volume  in  San 
Francisco  radio  history.  The  program,  which 
will  be  broadcast  seven  nights  a  week  on  KNBC, 
is  now  sponsored  on  stations  in  nine  western 
states,  Alaska  and  Hawaii. 

The  sale  was  handled  by  William  K.  Mc- 
Daniel,  KNBC  sales  manager,  and  Martin  H. 
Percival,  San  Francisco  manager  of  NBC  Spot 
Sales  for  radio.  McCann-Erickson  is  agency 
for  Lucky  Lager. 

NBC  Central  Sets  Record 

RECORD  SALES  levels  were  recorded  in  1954 
by  NBC  o&o  radio  and  tv  stations  in  Chicago, 
the  network's  Central  Div.,  Jules  Herbuveaux, 
general  manager  of  WMAQ  and  WNBQ  (TV), 
has  reported.  WNBQ  reported  a  sales  increase 
of  33-50%  in  local  and  national  spot  sales, 
while  WMAQ  revealed  a  7%  boost  over  1953. 
The  WNBQ  roster  included  175-200  local  and 
national  spot  clients  each  week  during  the  past 
year,  according  to  Floyde  Beaston,  sales  man- 
ager, while  Rudi  Neubauer,  WMAQ  sales  man- 
ager, attributed  the  radio  sales  surge  to  more 
emphasis  on  merchandising  and  a  "year  of  re- 
awakening" to  radio's  advertising  advantages. 


WARL  Elects  Armand,  Crump 

ELECTION  of  Ray  Armand  as  vice  president 
and  George  Crump  as  secretary  of  WARL-AM- 
FM  Arlington.  Va.,  was  announced  last  week 
by  Northern  Virginia  Broadcasters  Inc.,  licensee. 
They  also  were  elected  directors.  Mr.  Armand, 
in  radio  17  years,  is  assistant  manager  of  WARL 
and  executive  manager  of  WCMS  Norfolk.  Mr. 
Crump,  in  radio  10  years,  is  commercial  man- 
ager of  WARL  and  executive  commercial  man- 
ager of  WCMS.  Both  are  partners  in  a  new 
am  application  for  1  kw  daytime  on  1050  kc  at 
Roanoke,  Va. 


MR.  ARMAND  MR.  CRUMP 


WHIL  Boosts  to  1  Kw 

WHIL  Medford,  Mass.,  has  increased  to  1 
kw  on  1430  kc  using  a  new  RCA  transmitter. 
The  new  power  brought  with  it  changes  in  news 
and  weather  programming.  Newscasts  are  now 
heard  at  25  minutes  past  the  hour  and  weather 
forecasts  every  hour  on  the  hour.  Sherwood  J. 
Tarlow  is  WHIL  president. 


WFMY-TV  Boosts  to  100  Kw; 
Dedicates  $1  Million  Home 

TO  FORMALLY  DEDICATE  its  new  SI  mil- 
lion home  on  Jan.  30,  and  celebrate  its  power 
increase  to  100  kw,  WFMY-TV  Greensboro, 
N.  C,  staged  a  two-hour  televised  talent  show 
with  entertainers  representing  a  dozen  North 
Carolina  and  Virginia  cities  in  the  station's 
coverage  area. 

Called  The  Channel  2  Revue,  the  program 
featured  the  music  of  Hal  Mclntyre  and  his 
orchestra  and  included  an  appearance  of  Betty 
Jo  Ring,  Miss  North  Carolina.  Over  3,000  peo- 
ple jammed  the  station  to  see  the  show,  the 
station  said.  Talent  was  introduced  by  the  mayor 
of  each  of  the  12  communities  represented. 

Ch.  2  WFMY-TV  now  claims  two  million 
people  in  its  coverage  area. 

Holloway  Gets  WSBT  Post 

APPOINTMENT  of  Dick  Holloway  as  national 
sales  manager  of  the  South  Bend,  Ind.,  Tribune 
stations,  WSBT-AM-TV,  was  announced  last 
week.  He  succeeds  Robert  H.  Elrod,  who  has 
resigned  to  join  the  network  advertising  and 
promotion  department  of  NBC  Chicago.  Prior 
to  joining  the  WSBT-AM-TV  sales  staff,  Mr. 
Holloway  was  general  manager  of  WTRC  Elk- 
hart, Ind. 

Jensen  Suffers  Attack 

RAY  V.  JENSEN,  manager  of  KSAL  Salina, 
Kan.,  is  reported  convalescing  at  St.  John's 
Hospital  there  from  a  severe  heart  attack  suf- 
fered while  in  his  office  Jan.  10.  His  condition 
is  said  to  be  satisfactory. 
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Bankers  Life  &  Casualty  Co. 
Names  Baylor  Gen.  Executive 

DAVID  M.  BAYLOR,  a  20-year  broadcasting 
veteran,  has  been  appointed  general  executive 
of  Bankers  Life  &  Casualty  Co.,  Chicago,  own- 
er and  operator  of  KCSJ-AM-TV  Pueblo,  Colo., 
the  company  has  announced. 

Mr.  Baylor  began  his  radio  career  as  an 
announcer  at  WJW  Detroit,  and  served  12 
years— from  1935  to  1947— with  WGAR  Cleve- 
land. In  1947  he  built,  organized  and  put  on 
the  air  WJMO  Cleveland  where  he  became  vice 
president-general  manager.  He  moved  to 
WEWS-TV  Cleveland  in  1952  as  general  execu- 
tive in  charge  of  program  and  production 
operations. 

In  1948  Mr.  Baylor  helped  to  organize  the 
Assn.  of  Independent  Metropolitan  Stations  in 
Cleveland  and  served  on  NARTB's  first  Inde- 
pendent Stations  Committee. 

WRCA  Spot-Local  Business 
Shows  January  Gain  Over  '54 

COMBINED  national  spot  and  local  business 
in  January  on  NBC-owned  WRCA  New  York 
increased  10%  over  the  same  month  of  1954, 
according  to  George  Stevens,  sales  manager. 

Mr.  Stevens  said  that  the  following  sponsors 
had  signed  52-week  contracts  on  WRCA  during 
January:  Metropolitan  Life  Insurance  Co., 
Horn  &  Hardart  Co.,  The  Bank  for  Savings, 
The  Bayer  Co.,  Bulova  Watch  Co.,  Costa's  Ice 
Cream  Co.  and  Piel  Bros. 

KXOK  Issues  New  Rate  Card 

RATE  CARD  No.  10,  effective  Jan.  1,  1955, 
has  been  issued  by  KXOK  St.  Louis,  Mo.  In- 
formation on  rates  appears  on  one  side  and  a 
coverage  map  is  on  the  reverse  side.  Rates  are 
the  same  all  hours,  Sun. -Sat.,  with  the  one- 
time, one-hour  rate  listed  at  $230.  Additional 
feature  of  the  card  is  an  "Interim  Agreement," 
which  is  used  primarily  as  a  firm  reservation 
of  station  time.  An  advertiser  or  his  repre- 
sentative is  assured  by  the  agreement  that  his 
proposed  schedule  is  mutually  agreed  upon  and 
the  salesman  is  backed  up  with  a  signed  agree- 
ment until  such  time  as  the  formal  contract  is 
signed,  according  to  the  station.  The  "Interim 
Agreement"  was  conceived  by  V.  N.  Spring- 
gate,  KXOK  director  of  sales. 

Miller  Succeeds  Hughes 

DON  MILLER,  CBS  Radio  Spot  Sales  account 
executive,  has  been  appointed  director  of  spe- 
cial presentations  in  the  sales  promotion  de- 
partment of  the  sales  organization.  Mr.  Miller, 
who  will  report  to  Sherril  Taylor,  sales  promo- 
tion manager,  succeeds  Allan  Hughes,  now  man- 
ager of  sales  development  for  the  CBS  Radio 
Spot  Sales  Central  Division.  Mr.  Miller  was 
sales  manager  of  WCBS  New  York  before 
joining  CBS  Radio  Spot  Sales  in  1952. 

Neuwirth  to  Katz  Agency 

H.  D.  NEUWIRTH,  account  executive  with 
H-R  Representatives  since  1953,  has  been  ap- 
pointed to  the  New  York  radio  sales  staff  of 
the  Katz  Agency  Inc.,  national  advertising  rep- 
resentatives, effective  today  ( Monday ) .  Prior 
to  serving  with  H-R  Representatives,  Mr.  Neu- 
wirth was  for  three  years  with  the  Worth 
Assoc.,  radio  station  representatives,  as  vice 
president  in  charge  of  sales. 


THIS  FIREWORKS  display  was  set  off  last  Monday  evening  as  part  of  the  week-long 
celebration  marking  Westinghouse  Broadcasting  Co.'s  acquisition  of  WDTV  (TV) 
Pittsburgh  and  the  change  of  call  letters  to  KDKA-TV.  The  new  call  was  officially 
adopted  at  noon  that  Monday  [B*T,  Jan.  31].  Some  of  the  highlights  of  KDKA-TV 
Week,  proclaimed  by  Mayor  David  L.  Lawrence,  included  the  appearances  of  top 
Westinghouse  executives  at  the  celebration;  the  releasing  of  25,000  balloons  over  the 
city,  some  with  $2  bills  (for  ch.  2);  the  fireworks  display;  the  address  before  the 
Pittsburgh  Ad  Club  last  Tuesday  by  Chris  J.  Witting,  WBC  president,  and  a  special 
Westinghouse  Electric  Corp.  exhibit. 


REPRESENTATIVE  APPOINTMENTS 

WAKE-AM-FM  Greenville,  S.  C,  appoints 
Walker  Representation  Co.,  N.  Y. 

WFRV-TV  Green  Bay,  Wis.  (target  date  April), 
appoints  Headley-Reed  Tv,  N.  Y. 

REPRESENTATIVE  PEOPLE 

Don  Staley,  S.  F.  office,  appointed  West  Coast 
operations  manager.  Weed  Television  Corp.  and 
Weed  &  Co.,  Hollywood,  succeeding  Lincolen 
P.  Simonds,  deceased. 

Herbert  F.  Saxton  to  Benton  Paschall  Co., 
Hollywood,  as  sales  manager. 

STATION  PEOPLE 

John  Kelly,  program  director,  KRBC-TV  Abi- 
lene, Tex.,  appointed  station  manager;  Steve 
Cowan,  sales  staff,  appointed  program  director; 
Larry  Fitzgerald,  announcer,  appointed  produc- 
tion director. 

Allen  Wannamaker,  general  manager,  WBIG 
Greensboro,  N.  C, 
additionally  elected 
vice  president  and 
board  of  directors 
member. 

James  E.  McCarthy, 

dean,  College  of 
Commerce,  U.  of 
Notre  Dame,  Notre 
Dame,  Ind.,  elected 
vice  president  and 
educational  director, 
Gerity  Broadcasting 
Co.  (WABJ  Adrian, 
Mich.)  and  subsidi- 
ary North  Eastern  Michigan  Corp.  (WNEM- 
TV  Bay  City,  Mich.). 

Gerald  Harris,  sales  dept.,  WCTC  New  Bruns- 
wich,  N.  L,  appointed  sales  manager,  succeeding 
Kenneth  Leslie,  who  moves  to  WORC  Wor- 


cester, Mass.,  as  station  manager;  Anthony 
Marano,  WCTC  news  and  sports  director,  adds 
duties  as  assistant  station  manager,  also  succeed- 
ing Mr.  Leslie. 

Tom  Dawson,  WBBM-TV  Chicago,  appointed 
promotion  manager. 

John  E.  Hill,  consultant  and  acting  program 
manager  of  KTRK- 
LV  Houston  on 
leave  of  absence 
from  KDKA  Pitts- 
burgh, appointed 
KTRK-TV  program 
manager. 


MR.  HILL 


William  H.  Vogt, 

WDAS  Philadelphia, 
appointed  local  sales 
manager. 

Stephen  Strassberg, 

account  executive, 
Art  Franklin  Inc. 
(public  relations),  N.  Y.,  to  ABC  as  publicity  di- 
rector for  WABC-AM-TV  New  York;  Harriet 
Feinberg,  assistant  promotion  manager,  ABC 
Film  Syndication  Inc.,  N.  Y.,  appointed  WABC- 
AM-TV  advertising  and  promotion  director. 

Neil  Arveschoug,  chief  engineer,  KMVI  Wailu- 
ku,  Maui,  Hawaii,  to  KGHF  Pueblo,  Colo,  in 
same   capacity;   Harry   McFarland,  engineer, 


MR.  WANNAMAKER 


The  Tv  Switch 

PUERTO  RICO  claims  at  least  one  rec- 
ord in  television.  Jose  Ramon  Quinones, 
president  of  WAPA-TV  San  Juan,  re- 
ports that  there  are  45,190  telephones  on 
the  entire  island.  There  are  56,681  tv 
receivers,  aside  from  those  imported  by 
the  Army  and  the  Navy.  And  tv  on  the 
island  is  only  eight  months  old. 
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KKTV  (TV)  Colorado  Springs,  Colo.,  to  KGHF 
as  announcer-engineer. 

Francis  A.  Ciccoricco,  formerly  with  synchro- 
cyclotron lab  staff,  U.  of  Rochester,  to  WKRT- 
AM-FM  Cortland,  N.  Y.,  as  chief  engineer. 

Charles  R.  DeJanovich  appointed  engineer  in 
charge  of  tv  operations,  WBKB  (TV)  Chicago, 
succeeding  Charles  Buzzard,  who  becomes  as- 
sistant chief  engineer. 

Burt  Lambert,  assistant  sales  director,  WNEW 
New  York,  resigned 
effective  Jan.  31  with 
future  plans  to  be  an- 
nounced shortly. 

Jim  Adams,  WSTV 
Steubenville,  Ohio, 
promoted  to  chief 
announcer.  Fred 
Peterson,  formerly 
with  WAND  Can- 
ton. Ohio,  to  WSTV 
announcing  staff. 

Glenn  Lackey, 

teacher,  Pickering- 
ton  (Ohio)  High  School,  adds  duties  as  farm 
editor,  WTVN  Columbus,  Ohio. 

Elizabeth  McCarthy,  formerly  with  WGST  At- 
lanta, Ga..  to  WSB  there  as  sales  representative. 

Robert  Beel,  sales  dept.,  KOAT-TV  Albuquer- 
que, to  KOB-TV  there  as  account  executive; 
Robert  W.  Duncan,  KOAT  sales  dept.,  to  KOB 
as  account  executive;  George  Mahoney,  for- 
merly with  WSJS  Winston-Salem,  N.  C,  and 
John  Boothby,  formerly  with  WFTL-TV  Fort 
Lauderdale,  Fla.,  to  KOB  production  staff; 
Eugenio  de  la  Pena  to  KOB  conducting  Spanish 
series;  Bob  Martin,  formerly  with  KOAT-TV, 
to  KOB-TV  as  personality. 

Charles  Hartman,  formerly  with  WCAU  Phil- 
adelphia, to  engineering  staff,  WFLA-TV 
Tampa,  Fla.;  William  Miller,  formerly  with 
WVEC-TV  Hampton,  Va.,  to  WFLA-TV  sales 
staff;  Robin  Bright,  announcer,  WISH-TV  In- 
dianapolis, to  WFLA-TV  in  same  capacity; 
Ruth  Bender  to  station  as  secretary  to  general 
manager;  Eleanor  Andrews,  to  WFLA-AM-TV 
as  assistant  bookkeeper;  Evelyn  Peterson,  former 
WFLA  vocalist,  to  WFLA-TV  as  secretary  to 
sales  manager. 

Robert  Edouart  to  engineering  staff,  KGMB-TV 
Honolulu. 


"Nothing  very  serious— just  another 
overworked  KRIZ  Phoenix  adver- 
tiser." 


Patrick  O'Riley,  radio-tv  personality,  CBS  Chi- 
cago, assigned  to  commercial  duties,  WBBM- 
TV  Chicago's  Gene  Autry  Time. 

Hamilton  Swain  to  WBML  Macon,  Ga.,  as  disc 
m.c. 

Roy  Morris,  disc,  m.c,  WAPO  Chattanooga, 
Tenn.,  to  WSRS  Cleveland  in  same  capacity. 

Heck  Harper,  personality,  KPTV  (TV)  Port- 
land, Ore.,  and  KGW  Portland,  adds  duties  as 
disc  m.c,  KVAN  Vancouver,  Wash. 

Hal  Murray,  former  disc  m.c,  WEEK  Peoria, 
111.,  to  WOKY  Milwaukee  conducting  Murray- 
Go-Round. 

Jack  Sheridan,  formerly  with  KXEL  Waterloo, 
Iowa,  to  WIRE  Indianapolis  as  announcer. 

Lynn  Taylor,  KOVR  (TV)  Stockton,  Calif.,  to 
KFSD-TV  San  Diego  as  hostess,  Pantry  Play- 
house. 

Ron  Richards,  former  chief  announcer,  KGVO 
Missoula,  Mont.,  to  KGVO-TV  as  announcer- 
writer;  Evelyn  Davis  to  KGVO-TV  as  recep- 
tionist-typist. 

Henry  Charnell,  graduate,  Northwest  Radio  & 
Television  School,  Portand,  Ore.,  to  KSYC 
Yreka,  Calif.,  as  announcer-engineer. 

Bob  Rogers,  graduate,  Northwest  Radio  &  Tele- 
vision School,  Portland,  Ore.,  to  KCOV  Cor- 
vallis,  Ore,  as  announcer-salesman. 

Norma  Corten  to  sales  promotion  staff,  WMBR- 
TV  Jacksonville,  Fla.;  Barbara  Acree  named 
copywriter. 

Jack  Lynch,  formerly  with  Seattle  Post-Intelli- 
gencer, to  publicity  and  promotion  dept.,  KING- 
AM-FM-TV  Seattle. 

Peter  D.  Schachte  to  copy  dept.,  WICC  Bridge- 
port, Conn. 

Marcia  Mary  Morgan,  Bennington  College 
(Vt.)  student,  spending  non-resident  term  at 
WSYR-TV  Syracuse,  N.  Y. 

John  M.  Rivers,  president,  WCSC  Inc.  (WCSC- 
AM-FM-TV  Charleston.  S.  C.),  appointed  state 
chairman,  Crusade  for  Freedom. 

A.  Boyd  Siegel,  chairman  of  board  and  man- 
aging director,  WJPA-AM-FM  Washington,  Pa., 
elected  vice  president,  Washington  Chamber 
of  Commerce. 

Stoddard  Johnston,  president,  Channel  Two  Inc., 
applicant  for  ch.  2  at  San  Francisco-Oakland, 
Calif.,  named  "Outstanding  Young  Man  of 
1954"  by  Oakland  Junior  Chamber  of  Com- 
merce. 

K.  C.  Wong,  treasurer,  Hawaiian  Broadcasting 
System  (KGMB-AM-TV  Honolulu,  KHBC 
Hilo),  father  of  boy  Jan.  21. 

Rev.  William  Doris  O'Leary,  S.J.,  59,  faculty 
director,  WWL  New 
Orleans,  and  regent, 
WWL  operator 
Loyola  U.,  same  city, 
died  Feb.  1. 

Thomas  F.  O'Leary, 

sales  staff,  WXYZ- 
TV  Detroit,  died 
Jan.  21. 


William  F.  Coleman, 

chief  transmitter 
supervisor,  W  T  I  C 
Hartford,  Conn., 
died  Jan.  17. 


REV.  O'LEARY 


Francis  P.  Daley,  account  executive,  former 
WLEU  Broadcasting  Corp.,  Erie,  Pa.,  died 
Jan.  17. 


JOHN  IRELAND 


reasons 


WALTER  SLEZAK 


52  star-spangled  films,  paced  by 
top  names  from  Hollywood  and 
Broadway. .  .great  scripts.  ..superb 
direction  by  Roy  Kellino,  Ted  Post, 
and  others.  If  you  want  to  make  a 
real  impression,  this  is  for  you ! 
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GOLDENSON  SEES  HOLDOUTS  JOINING  TV 


AB-PT  head,  discussing  tv  and 
his  own  network's  plans,  re- 
ports that  MGM  and  Warner 
Bros,  will  set  up  television  units 
within  the  next  six  months. 

FILMS  for  television  will  be  in  production  by 
every  major  studio  in  Hollywood  within  the 
next  two  years,  according  to  Leonard  H.  Gold- 
enson,  president  of  American  Broadcasting- 
Paramount  Theatres  Inc.  During  a  visit  to  the 
West  Coast  last  week,  he  said,  that  Metro-Gold- 
wyn-Mayer  and  Warner  Bros.,  long  holdouts 
in  video  film  production,  will  set  up  such  sub- 
sidiaries within  six  months.  KTLA  (TV)  Holly- 
wood, licensed  to  Paramount  Television  Pro- 
ductions Inc.,  is  reported  to  be  considering  tv 
film  production  for  its  new  Sunset  Blvd. 
studios,  he  declared. 

Augmenting  the  interest  generated  by  tv 
itself  is  the  fact  that  tv  will  benefit  the  studios' 
theatrical  product  by  supplying  a  source  of 
new  talent  and  doing  away  with  the  necessity 
of  "B"  features  as  a  training  ground,  Mr. 
Goldenson  stated.  "Not  only  players  but  writ- 
ers, directors  and  producers,  who  can  be  ap- 
prenticed to  tv  filming  and  create  their  own 
demand  for  recognition,"  he  said. 

While  the  potential  of  tv  as  a  means  of  the- 
atrical film  exploitation  has  not  been  fully 
realized,  Mr.  Goldenson  cited  the  promotion 
of  "20,000  Leagues  Under  the  Sea"  on  ABC-TV 
Disneyland  as  an  example  that  "pre-selling  the 
public  on  a  picture  to  intrigue  its  interest  can 
be  turned  to  tremendous  capital  if  done  right." 

Subscription  Tv  Hurdles 

Subscription  tv,  according  to  Mr.  Goldenson, 
has  to  clear  insurmountable  obstacles,  such  as 
the  cost  factor.  "Pictures  would  have  to  be 
made  expressly  for  cable  transmission,  because 
home  and  theatre  audiences  are  two  different 
types.  Distractions  at  home  sets  are  disruptive 
to  continuity.  In  theatres  there  are  no  such 
diversions  of  interest.  The  cost  of  putting  such 
a  project  into  operation  is  even  staggering  to 
the  imagination"  and,  he  added,  "I  don't  think 
it  will  work." 

In  discussing  Disneyland,  the  series,  and 
"Disneyland,"  the  park,  described  as  the  "pet 
of  the  moment,"  Mr.  Goldenson  confirmed  the 
upcoming  five  times  weekly  hour-long  Mickey 
Mouse  Theatre,  to  emanate  from  the  amuse- 
ment center.  Series  is  aimed  at  the  3  to  13 
age  group,  which  controls  the  set  5-6  p.m.,  he 
said.  The  program  is  expected  to  be  sold  out 
before  the  program  starts  this  fall,  the  AB-PT 
president  declared. 

Again  looking  into  the  future,  Mr.  Goldenson 
predicted  a  new  strength  for  radio.  "It's  the  old 
story  of  guts  and  leadership,  and,  like  any  other 
medium,  it  has  its  own  vitality  to  stay  actively 


competitive.  Water  seeks  its  own  level  and 
there'll  always  be  audience  for  radio." 

In  discussing  ABC's  operation,  Mr.  Golden- 
son disclosed  that  "by  next  quarter  we  will  be 
in  the  black." 

COLOR  COMMERCIAL  COST 
CUT  BY  25%  AT  NBC-TV 

Barry  Wood,  executive  pro- 
ducer in  charge  of  color  tv, 
says  the  network  since  the  in- 
ception of  the  'spectaculars' 
has  found  ways  of  saving 
costs,  thus  not  'scaring  off'  po- 
tential sponsors. 

WHEN  the  NBC-TV  color  "spectaculars"  and 
accompanying  resplendent  commercials  were 
launched  last  fall,  one  wag's  quip  cut  to  the 
heart  of  the  matter: 

"The  commercials  are  becoming  so  big  we 
should  be  able  to  find  sponsors  for  the  spon- 
sors." 

Though  NBC-TV  appreciated  this  incisive 
witticism,  it  realized  that  ways  had  to  be  found 
to  reduce  the  cost  of  color  commercials  or 
potential  advertisers  might  be  "scared  off."  It 
dumped  the  problem  into  the  lap  of  the  NBC 
Color  Corps,  which  virtually  had  "lived"  with 
color  since  its  inception. 

Five  months  after  the  first  color  commercial, 
Barry  Wood,  NBC  executive  producer  in  charge 
of  color  television  and  director  of  special  events, 
told  B«T  last  week:  "We  have  reduced  the 
costs  of  color  commercials  anywhere  from  25 
to  50%." 

The  saga  of  "Cutting  Costs  in  Color  Com- 
mercials," according  to  Mr.  Wood,  is  essen- 
tially one  of  closer  cooperation  between  the 
sponsor's  agency  and  the  network,  extensive 
pre-planning  and  utilization  of  "know-how"  ac- 
quired during  the  preliminary  year  of  color  tv. 

Mr.  Wood  decided  as  a  first  step  to  appoint 
two  members  of  the  Color  Corps  as  color 
production  supervisors  for  all  NBC-TV  commer- 
cials. It  has  been  their  task  to  work  closely 
with  the  agencies'  producers  and  point  out 
methods  of  reducing  costs. 

Another  move  was  to  set  up  a  production 
procedure  to  be  used  as  a  blueprint  prior  to 
actual  on-the-show  production.  It  calls  for  a 
production  meeting  to  be  held  two  weeks  prior 
to  show  date,  with  copies  of  all  commercials 
in  the  hands  of  the  production  supervisor  at 
least  a  day  before  the  meeting.  This  is  followed 
by  a  cost  control  meeting  at  which  a  schedule 
is  determined  through  which  the  commercials 
can  be  presented  with  a  minimum  of  studio 
usage,  and  personnel  and  staging  discussed  with 
an  eye  to  costs. 

Mr.  Wood  and  his  colleagues  point  out  that 


KTVK  (TV)  Phoenix,  Ariz.,  on  March  1 
will  become  affiliated  with  ABC,  at  which 
time  it  will  begin  commercial  program- 
ming. Ralph  A.  Watkins  (seated),  KTVK 
general  manager,  signs  the  affiliation 
agreement.  With  him  is  Sean  Dillon, 
KTVK  operations  and  program  manager. 
KTVK  will  operate  with  100  kw  on  ch.  3. 


the  higher  costs  of  color  commercials  can  be 
attributed,  other  than  color  itself,  to:  the  large 
casts  and  the  numerous  sets;  the  more  complex 
lighting  problem,  and  the  necessity  for  "shoot- 
ing" the  commercials  from  a  different  location 
than  the  show. 

The  pre-planning  of  commercials  by  super- 
visory personnel  has  led  to  the  reducing  of 
rehearsal  time  by  three  to  four  hours;  pre- 
recording of  sound  in  an  am  studio,  which  is 
cheaper,  and  the  use  of  fewer  pieces  of  equip- 
ment. 

Though  "know-how"  has  been  applied  gen- 
erally to  help  reduce  costs,  it  has  come  directly 
into  play  in  cutting  the  number  of  staff  mem- 
bers required  in  producing  a  color  commercial. 
Mr.  Wood  explained  that  originally  three  or 
four  persons  became  involved  with  the  details 
of  a  certain  set,  but  currently  these  details  are 
left  to  one  designer. 

Another  area  in  which  "know-how"  has 
exerted  its  influence  is  in  the  technical  end. 
One  outstanding  example,  Mr.  Wood  said,  is 
the  development  of  the  White  Clipper,  an  elec- 
tronic device  that  has  reduced  considerably  the 
retouching  of  products  and  the  spraying  down 
of  highly  reflective  surfaces. 

For  the  foreseeable  future,  Mr.  Wood  en- 
visions a  progressive  reduction  in  color  com- 
mercial costs  as  experience  accumulates  an 
the  staples  of  the  business,  like  scenery  an 
accessories,  begin  to  stockpile. 

WOKY-TV  Switch  Delayed 

EFFECTIVE  date  when  WOKY-TV  Milwau- 
kee, newly-purchased  by  CBS-TV,  will  cam 
that  network's  programs  has  been  postponec 
from  Feb.  20  to  Feb.  27,  it  was  reported  las: 
week.  At  the  same  time  it  was  expected  tha; 
the  ch.  19  uhf  station,  which  is  slated  to  changt 
its  call  letters  to  WXIX  (TV),  will  be  represent 
ed  by  CBS  Tv  Spot  Sales.  CBS  programs  cur 
rently  are  carried  by  WCAN-TV,  whose  facili 
ties'  the  network  bought  for  an  estimatec 
$500,000.  Alex  Rosenman,  which  represent: 
WCAN-TV,  has  notified  advertising  agencie: 
of  the  week's  delay  in  affiliation  and  prograrr 
coverage  and  scheduling  of  CBS  shows,  notim 
it  will  cease  to  represent  the  station  after  Feb 
26. 


PULSE  f/iawa  BILL  PIERCE  ^00^  BEST  BUY.. 

...IN  T+IE  SCRANTON  MARKET! 


•  Beats  Network  Station  A  Nine  Times,  Ties  Twice  For  First,  Is  Second  Once! 

•  Beats  Network  Station  B  Twelve  Times!    'Beats  Indie  Station  B  Twelve  Times! 

•  Beats  Network  Station  C  Twelve  Times!    •Beats  A"  °ther  Stations  Combined 

  i       Twelve  Times! 

•  Beats  Indie  Station  A  Twelve  Times! 
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SCRANTON,  PA. 


Bill  Pierce. Scrantons  Top 
Salesman  For  25 Years 
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Radio  Will  Prosper 
More  in  '55 — Karol 

BOTH  network  and  local  radio  are  headed  for 
a  more  prosperous  year  in  1955  than  in  1954. 

This  evaluation  was  offered  by  John  Karol, 
CBS  Radio  vice  president  in  charge  of  network 
sales,  in  a  speech  prepared  for  delivery  today 
(Monday)  before  the  Hollywood  Ad  Club.  Mr. 
Karol  based  his  optimistic  outlook  on  such 
factors  as  a  larger  population  and  expanding 
economy  with  income  more  evenly  distributed 
among  larger  numbers  of  people;  increasing 
use  of  radios  in  locations  other  than  the  living 
room,  and  changes  in  nighttime  radio  program- 
ming designed  to  facilitate  listening  and  add 
advertiser  impact. 

Mr.  Karol  stressed  the  point  that  radio  offers 
"'basic  bigness,"  which  is  required  to  match  a 
growing  America.  He  claimed  that  no  other 
medium  compares  with  network  radio,  which 
reaches  98%  of  all  American  homes  and  111 
million  working  sets.  Network  radio,  he  con- 
tinued, is  geared  to  reach  a  growing  America 
with  a  growing  middle  class  because  it  makes 
possible  frequency  at  low  cost. 

Another  phenomenon  cited  by  Mr.  Karol  as 
contributing  to  the  resurgence  of  radio  in  1955 
is  the  change  in  listening  habits.  He  pointed 
out  that  in  1948  radio  was  primarily  a  living 
room  form  of  entertainment  and  news,  but 
since  that  time  has  moved  largely  to  other 
locations.  He  said  there  are  still  25  million 
sets  in  living  rooms,  but  radios  are  "in  great 
abundance"  in  other  places — the  kitchen,  16 
million;  bedrooms,  21  million;  dining  rooms, 
more  than  4  million. 

"Beyond  all  this,  Mr.  Karol  explained,  "just 
one  facet  of  radio  makes  it  the  largest  outdoor 
advertising  medium  in  the  world;  there  are  more 
than  26  million  radios  in  working  order  in 
automobiles." 

Mr.  Karol  indicated  that  radio  continues  to 
be  "shortchanged  by  existing  inadequate  meas- 
urements." He  asserted  that  if  all  the  listening 
to  radio  could  be  "truly  measured,"  the  job  of 
selling  radio  would  be  "a  breeze." 

The  third  major  consideration  noted  by  Mr. 
Karol  as  assisting  in  radio's  prosperity  this 
year  is  the  change  in  nighttime  programming 
structure  and  the  methods  of  buying  nighttime 
radio.  He  reported  that  CBS  has  developed 
Monday  through  Friday  evening  strip  programs, 
which,  he  contended,  are  easier  to  listen  to  as 
they  are  on  at  a  fixed  time  at  a  fixed  place 
on  the  dial,  and  give  advertisers  the  same  com- 
bination of  frequency,  audience  accumulation 
and  low-cost  per  thousand  as  in  the  daytime. 

Borroff  and  Thompson 
Slated  to  Join  NBC  Sales 

ADDITION  of  Edwin  R.  Borroff,  veteran 
broadcaster,  and  William  L.  Thompson,  MBS 
Chicago  account  executive,  to  NBC  Central 
Division's  radio  network  sales  staff  were  re- 
vealed last  Thursday.  Announcement  of  their 
appointments  is  expected  by  NBC  this  week. 

They  fill  the  vacancies  created  by  the  de- 
parture of  R.  L.  (Bud)  Swats  to  Detroit  as 
manager  of  NBC  Radio  network  sales  there  last 


MR.  ELI ASBERG 


month  [B«T,  Jan.  10]  and  the  recent  resigna- 
tion of  William  Yonan  to  enter  the  manufac- 
turers' representative  field. 

Mr.  Borroff,  who  assumed  his  duties  last 
week,  was  formerly  with  the  Blue  Network  in 
sales,  program  and  other  capacities,  and  vice 
president  of  ABC  Central  Division  until  he  left 
in  1948  to  become  a  partner  in  Taylor-Borroff, 
station  representative  firm.  He  later  was  general 
sales  manager  for  Westinghouse  Radio  Inc. 
and  more  recently  has  been  associated  with 
Broadcast  Advertisers  Report,  air  check  moni- 
toring service  for  advertisers  and  stations. 

Mr.  Thompson  has  been  a  member  of  Mu- 
tual's  midwest  operations  sales  staff  for  nearly 
four  years.  Previously  he  was  Chicago  bureau 
manager  for  Broadcasting  •  Telecasting  from 
December  1947  to  April  1951. 

CBS-TV  Names  Eliasberg 

APPOINTMENT  of  Jay  Eliasberg  as  re- 
search projects  supervisor  for  CBS  Television 
was  announced  last  week  by  Oscar  Katz,  direc- 
tor of  research.  Mr.  Eliasberg,  who  was  with 
CBS  research  for 
two  years  until  1949, 
returns  to  the  net- 
work after  holding 
positions  as  director 
of  m  e  d  i  a  research 
and  statistical  analy- 
sis for  Kenyon  & 
Eckhardt,  director  of 
advertising  research 
for  Foote,  Cone  & 
Belding,  and  direc- 
tor of  research  for 
ABC  Radio. 

He  is  a  member  of 
t  h  e  radio-television 
ratings  review  committee  of  the  Advertising 
Research  Foundation.  In  the  newly-created  post 
at  CBS-TV,  Mr.  Eliasberg  will  be  responsible 
for  over-all  coordination  and  supervision  of 
major  surveys  and  analyses. 

CBS-TV  Reassigns  Three 

SHIFTS  in  CBS-TV  production  assignments 
for  Bretaigne  Windust,  Martin  Manulis,  and 
Felix  lackson  were  announced  last  week  by 
Hubbell  Robinson  Jr.,  vice  president  in  charge 
of  network  programs  for  CBS-TV.  Their  new 
assignments  take  effect  immediately. 

Mr.  Windust,  who  has  been  producing  the 
hour-long  dramatic  series.  Climax  (Thurs., 
8:30-9:30  p.m.  EST),  will  assume  responsibility 
for  a  new  CBS-TV  series  titled  The  Towns- 
people, which  will  be  launched  in  the  fall.  Mr. 
Manulis,  the  producer  of  Best  of  Broadway 
(fourth  Wed.,  10-11  p.m.  EST),  will  produce 
Climax  from  Television  City  in  Hollywood. 
Mr.  Jackson,  who  produces  Studio  One  (Mon., 
10-11  p.m.,  EST),  will  take  on  the  additional 
assignment  of  producing  the  once-monthly 
color  program,  Best  of  Broadway. 

Red  Barber  Resigns 

RED  BARBER,  CBS  counselor  on  sports,  last 
week  said  that  he  will  resign  from  the  network, 
effective  March  1,  but  will  continue  to  be  active 
as  a  radio  and  tv  sports  commentator.  Mr. 
Barber  has  a  television  contract  with  the  New 
York  Yankees,  and  he  said  he  will  conduct  a 
tv  program  before  and  after  each  game  at 
Yankee  Stadium  over  WPIX  (TV)  New  York, 
as  he  did  last  season.  He  joined  CBS  as  director 
of  sports  in  1946  and  was  appointed  counselor 
on  sports  in  1951. 


JACKIE  COOPER 
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EDWARD  ARNOLD 


Strictly  a  top-drawer  series  ...  52 
films  combining  famous  stars  (like 
these),  great  stories,  top  production 
in  one  quality  package.  No  wonder 
critics  call  them  "outstanding" 
..."first  class" ! 
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NETWORKS 


INTERNATIONAL 


AFFILIATION  agreement  making  KRCG 
(TV)  Jefferson  City,  Mo.,  a  primary  inter- 
connected CBS-TV  affiliate  is  agreed  to  by 
(I  to  r)  Ed  Shurick,  CBS-TV  national  di- 
rector of  station  relations;  Ed  Scovill,  mid- 
west manager  of  CBS-TV  station  relations, 
and  Betty  Handy,  general  manager 
of  the  ch.  13  station,  which  expects  to  be- 
gin regular  programming  Feb.  13. 

WTVT  (TV),  KRCG-TV 
Affiliate  With  CBS-TV 

ADDITION  of  WTVT  (TV)  Tampa  and 
KRCG-TV  lefferson  City,  Mo.,  as  affiliates  of 
CBS-TV  was  announced  last  week  by  Herbert 
V.  Akerberg,  CBS-TV  vice  president  in  charge 
of  station  relations. 

WTVT  (ch.  13),  which  joins  CBS-TV  on 
April  1  as  a  basic,  inter-connected  affiliate,  is 
owned  and  operated  by  the  Tampa  Television 
Co.  Walter  Tison  is  vice  president  and  general 
manager. 

KRCG  (TV)  (ch.  13) 'has  become  a  primary, 
interconnected  affiliate.  The  station  is  owned 
and  operated  by  the  Jefferson  Television  Co., 
of  which  Mrs.  Betty  Handy  is  general  manager. 

KLOR  (TV)  Interconnected 

KLOR  (TV)  Portland,  Ore.  (ch.  12),  is  sched- 
uled to  be  linked  to  AT&T's  nationwide  inter- 
city relay  facilities  March  1,  telephone  company 
authorities  said  last  week.  They  said  that  of 
some  419  tv  stations  operating  in  275  cities, 
about  358  stations  in  233  cities  are  intercon- 
nected. They  also  reported  that  KHQ-TV  Spo- 
kane had  been  equipped  to  handle  network 
colorcasts  as  of  Jan.  30. 


KBIZ  Joins  ABC  Radio 

KBIZ  Ottumwa,  Iowa,  has  joined  ABC  Radio 
as  an  affiliate,  it  was  announced  last  week  by 
Charles  W.  Godwin,  director  of  station  rela- 
tions of  ABC  Radio.  The  station,  which  oper- 
ates on  1240  kc  and  250  w,  is  owned  and 
operated  by  KBIZ  Inc.,  of  which  James  J. 
Conroy  is  general  manager. 

NETWORK  PEOPLE 

Harold  A.  Dorschug,  chief  engineer,  WEEI 
Boston,  to  CBS-TV  as  engineer  in  charge  of 
studio  operations. 

John  P.  Tallcott,  account  executive,  MBS,  to 
NBC  Radio  in  same  capacity. 

Addison  Amor,  program  sales  director,  ABC 
Radio,  appointed  account  executive. 

Don  Harding,  Edward  Petry  &  Co.,  Chicago, 
to  CBS  Radio  network  sales,  same  city,  as  sales- 
man effective  Feb.  14. 

Charles  Kiser  appointed  technical  director  of 
ABC  Radio  and  ABC-TV  Breakfast  Club. 

Benjamin  A.  Franklin,  reporter,  Washington 
(D.  C.)  Star,  to  news  staff,  ABC  Washington,  as 
assistant  on  Edward  P.  Morgan  and  the  News. 

Leo  Solomon,  writer,  NBC-TV  Jack  Carson 
Show,  resigns  to  write  format  for  new  Alan 
Young  program. 

Sylvester  L.  Weaver  Jr.,  president,  NBC,  ad- 
dressed Detroit  Economics  Club  at  luncheon 
Jan.  31  on  "What's  Ahead  in  Color  Television 
for  the  Public  and  the  Advertiser." 

Max  E.  Buck,  advertising,  promotion  and  mer- 
chandising director,  NBC  o&o  stations,  will 
speak  on  "Don't  Crush  the  Cream  Cheese"  be- 
fore Operations  Inc.  (food  group)  Feb.  14  at 
Hotel  Hilton,  Chicago. 

Jack  Webb,  star  of  NBC  Radio  and  NBC-TV 
Dragnet,  to  emcee  "Nominations  of  the 
Academy  of  Motion  Picture  Arts  and  Sciences" 
on  NBC-TV,  Feb.  12. 

Dorothy  Melick,  CBS-TV  color  consultant,  and 
George  Cleveland,  "Gramps"  in  CBS-TV 
Lassie  film  series,  are  to  be  married  March  12. 

Dick  Van  Patten,  "Nels  Hansen,"  CBS-TV 
Mama,  father  of  boy,  Richard  Nels,  Jan.  15. 

Milton  Besch,  retired  newscaster,  ABC  and 
NBC,  died  Jan.  24. 

Frank  Galen,  44,  writer-producer,  CBS-TV  Meet 
Millie,  died  Jan.  23. 


NABET  May  Walk  Out 
Against  CBC  Feb.  16 

RADIO  and  television  technicians  of  CBC  will 
go  on  strike  Feb.  16  if  current  wage  negotia- 
tions fail.  Last  Thursday  members  of  the 
National  Assn.  of  Broadcast  Employes  &  Tech- 
nicians voted  83.5%  in  favor  of  a  walkout. 

The  NABET  members  are  asking  wage  in- 
creases of  about  30%.  Negotiations  have 
been  going  on  since  last  May.  Earlier  in  the 
week  a  labor  conciliation  board  had  reported 
against  the  wage  increase. 

About  770  CBC  technicians  at  22  radio  and 
seven  tv  stations  would  be  affected.  CBC  Gen- 
eral Manager  Al  Ouimet  said  the  national 
system  is  making  plans  to  continue  operations 
in  case  a  strike  occurs. 

Permanent  London-Continent 
Two-Way  Tv  Relay  Planned 

SIR  GEORGE  BARNES,  director  of  BBC  Tele- 
vision, announced  in  London  that  a  permanent 
two-way  television  link  between  London  and 
the  Continent  is  being  planned  and  will  be 
partially  completed  before  the  end  of  this  year. 

In  the  initial  step  the  temporary  equipment 
now  used  between  London  and  St.  Mar- 
garet's Bay  for  the  occasional  Eurovision  hook- 
ups will  be  replaced  by  a  coaxial  cable. 

Next  step,  which  will  not  come  before  1956, 
will  include  construction  of  a  two-way  relay, 
line  across  the  English  Channel.  Link  will  be 
jointly  operated  by  the  French  Television  Serv- 
ice and  the  BBC.  As  construction  of  this  link 
will  take  about  three  years  to  completion  a 
temporary  coaxial  cable  from  St.  Margaret's 
Bay  to  Swingate,  near  Dover,  and  a  two-way 
cross-channel  relay  system  between  Swingate 
and  Cassel,  Northern  France,  jointly  operated 
by  Britain  and  France,  is  being  contemplated. 

Government  Ups  CBC  Subsidy 

CANADIAN  BROADCASTING  Corp.  will  re- 
ceive more  money  from  the  Canadian  govern- 
ment in  the  forthcoming  fiscal  year  (starting 
April  1)  than  in  the  current  fiscal  year.  The 
estimates  for  government  expenditures,  tabu- 
lated in  the  Canadian  Parliament  on  Jan.  28, 
showed  CBC  to  receive  $26,057,000  in  the 
1955-56  fiscal  year,  compared  with  $23,714,000 
in  the  1954-55  fiscal  year. 

Biggest  Year  in  Set  Sales 

MORE  than  half  of  the  total  number  of  tele- 
vision sets  in  Canada  were  sold  in  1954,  ac- 
cording to  sales  figures  of  the  Radio-Television 
Manufacturers  Assn.  of  Canada.  The  1954 
total  shows  619,428  sets  sold,  compared  with 
365,400  in  1953,  146,373  sets  in  1952  and 
78,438  in  the  1949-51  period.  Value  of  1954 
set  sales  was  $214,951,315. 

INTERNATIONAL  PEOPLE 

J.  J.  McGill,  vice  president,  Tuckett  Ltd.  (to- 
bacco), Hamilton,  Ont.,  appointed  director, 
Bureau  of  Broadcast  Measurement,  Toronto. 

Mrs.  M.  C.  McQuarrie  to  CJCB-TV  Sydney  as 
commercial  manager;  R.  J.  Norton  to  station 
as  chief  engineer;  Ted  Bowles  to  station  as  as- 
sistant engineer. 

F.  R.  Thibodeau  appointed  to  sales  office,  Cana- 
dian Assn.  of  Radio  &  Television  Assn.,  Toron- 
to, in  charge  of  research,  statistics  and  sales  for 
French-language  station  members. 


CONE  Lit  AD  ALARM 

Complete — Ready  to  use — 

CONELRAD  ELECTRONIC  ALARM  SYSTEM 

Designed  to  be  triggered  by  carrier  break  of 
key  station. 

Clock  stops  to  indicate  time  of  break,  bull's  eye  pilot  light  glows,  and  alarm  sounds  if  desired 
when  carrier  goes  off.  Push  button  to  reset. 

Adjustable  time  delay  to  prevent  false  indication.  Will  operate  reliably  on  less  than  1  volt  A.V.C. 
from  ordinary  receiver. 

Muting  relay  and  additional  control  relay  contacts  provided. 

Can  be  used  also  as  carrier  interruption  indicator  for  remote  control  operation. 

All  parts,  including  clock,  mounted  and  wired  to  panel,  ready  to  insert  in  your  ^cabinet  or^place 
on  shelf,  with  cord  and  plug  attached,  all  ready  to  plug  in  to  go. 


Other  items  available  from 
Ware  Electronics: 
Remote  Control   Unit   (Custom  Built — For  Di- 

rectionals,  too) 
Automatic  Transmitter  Restart 
Radio  Frequency  Amplifier  for  Modulation  and 

Frequency  Monitors 
Audautrol   (Automatic  Audio  Gain  Control  and 
Limiter) 


F.O.B.  Ware  $75.00 
Write  for  further  particulars 


WARE  ELECTRONICS 

Ware  Coupling  &  Nipple  Co. — Ware,  Mass. 
D.  W.   HOWE,  JR.— ENGINEER 
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PERSONNEL  RELATIONS 


NABET,  NBC  REACH 
TENTATIVE  ACCORD 

TENTATIVE  agreement  has  been  reached  be- 
tween the  National  Assn.  of  Broadcast  Em- 
ployes &  Technicians'  national  negotiating  com- 
mittee and  NBC  on  a  proposed  three-year  con- 
tract. 

The  NBC  package,  covering  the  engineers,  in- 
cludes a  general  wage  increase  of  8%  for  the 
first  18  months  to  be  followed  by  a  2%  raise  at 
,  the  end  of  that  time.    It  is  also  believed  the 
!  NABET  negotiating  committee  has  relinquished 
i  the  film  jurisdiction,  after  NBC's  flat  rejection 
j  of  that  clause,  but  retained  the  stop-and-go  kine, 
slave  camera  and  video  tape  rights. 

This  new  contract  was  scheduled  to  be  pre- 
sented to  NABET  membership  by  this  past 
weekend  for  approval  or  rejection.  A  strike, 
which  has  been  authorized,  may  result  if 
|  NABET  membership  votes  against  the  proposed 
agreement. 

While  negotiations  continue  with  ABC  [B»T, 
!  Jan.  31],  that  network  is  expected  to  comply 
with  the  NBC  package  with  the  exception  of  a 
pension  plan  provision. 

Doherty  Stresses  Caution 
In  Making  Labor  Contracts 

A  CAUTIOUS  and  wide-awake  attitude  in  ne- 
gotiating labor  contracts  was  advocated  by 
broadcast-labor  expert  and  consultant  Richard 
P.  Doherty  before  a  meeting  of  the  American 
Management  Assn.'s  Executives  Conference  in 
Los  Angeles. 

Mr.  Doherty  also  warned  the  group  that 
there  is  a  vast  difference  between  practical  la- 
bor negotiations  and  trying  to  learn  about  such 
practices  from  books  and  speeches.  He  said 
that  management,  whether  broadcaster  or  not, 
should  not  neglect  employes  while  a  new  con- 
tract is  being  drawn  up. 

Strike  Ends  at  KEAR 

As  Unions  Sign  New  Pacts 

THE  120-DAY  strike  by  two  unions  against 
KEAR  San  Francisco-San  Mateo,  good-music 
station,  came  to  an  end  Wednesday  when  con- 
tracts were  signed  by  management  with  repre- 
sentatives of  National  Assn.  of  Broadcast  En- 
gineers &  Technicians  and  American  Federa- 
tion of  Television  &  Radio  Artists. 

The  strike,  the  longest  in  the  history  of 
northern  California  broadcasting,  started  Oct. 
5,  when  two  announcers  and  four  engineers 
walked  off  their  jobs  to  back  demands  for  in- 
creased wages  and  better  working  conditions. 
S.  A.  Cisler,  president  of  the  station,  had 
charged  sabotage  in  the  strike  and  union  officials 
countercharged  unfair  practices.  The  matter  is 
now  in  the  hands  of  FCC  examiners. 

The  agreements  contain  standard  contract 
provisions  in  force  at  other  Bay  Area  stations. 
According  to  the  union,  employes  will  be  paid 
a  starting  wage  of  $110  a  week,  increasing  to 
$125  per  week  after  one  year.  Clauses  covering 
employment  of  free-lance  performers  and  use 
of  recordings  and  transcriptions  were  also  in- 
cluded in  the  two  union  contracts.  Under  terms 
of  the  contracts  which  run  until  February  1, 
1956,  employment  of  four  engineers  and  three 
announcers  is  guaranteed  by  management. 

The  union  agreed  to  work  with  management 
to  solidify  support  for  the  continued  good- 
music  policy  of  the  station.  Mr.  Cisler,  how- 
ever, told  B»T  that  if  revenue  from  this  type 
of  programming  did  not  improve,  he  would, 
within  a  reasonable  time,  revert  to  general 
programming  as  practiced  by  other  Bay  Area 
independents. 


AFM  to  Film  Activities 

AMERICAN  Federation  of  Musicians' 
executive  board  has  voted  to  authorize 
the  production  of  a  30-minute  film  about 
music  and  the  union  in  which  AFM  Pres- 
ident James  C.  Petrillo  will  appear.  The 
film,  according  to  a  union  spokesman,  is 
expected  to  be  made  available  for  show- 
ings on  television  and  in  theatres  and 
other  auditoriums. 

The  board  has  directed  Mr.  Petrillo's 
executive  staff  to  draft  a  report  on  the 
steps  to  be  taken,  including  preparation 
of  a  script  and  the  hiring  of  technical 
help.  Production  on  the  film  is  expected 
to  begin  in  the  spring  or  summer. 


SAG,  Filmakers  Inc.  Settle 

DIFFERENCES  over  the  release  to  tv  of  the 
1950  theatrical  film  "The  Young  Lovers"  have 
been  resolved  by  Screen  Actors  Guild  and 
Filmakers  Inc.,  according  to  a  joint  state- 
ment. SAG  has  withdrawn  its  previously-served 
60-day  notice  of  contract  cancellation.  Film- 
akers, in  payment  for  the  actors'  tv  rights 
in  the  film  for  a  seven-year  period,  has  agreed 
to  pay  the  cast  15%  of  the  actors'  total  original 
salaries.  Half  of  the  amount  due  the  actors 
is  to  be  paid  not  later  than  April  1  and  the 
balance  not  later  than  Sept.  1.  Contract  can- 
cellation notice  was  served  on  the  production 
firm,  headed  by  Ida  Lupino  and  Collier  Young, 
several  weeks  ago  when  it  failed  to  make  addi- 
tional payments  to  actors  in  the  film. 


EDUCATION 


Indiana  U.  Radio-Tv  Classes 
To  Hear  Industry  Executives 

INDIANA  U.'s  (Bloomington )  department  of 
radio  and  television  has  scheduled  a  three- 
month  series  of  classroom  lectures  by  10  Indi- 
ana and  Kentucky  broadcasting  executives,  the 
university  has  reported. 

The  speakers  and  lecture  dates  are:  Feb.  11, 
Arnold  Haun,  technical  director.  WJCD  Seymour, 
Ind.;  Feb.  18,  Don  E.  Petit,  chief  engineer,  WTHI- 
TV  Terre  Haute,  Ind.;  Feb.  25,  William  Shepler, 
public  relations  director,  WFBM-AM-TV  Indian- 
apolis; March  4,  Charles  L.  Harris,  general  man- 
ager, WGRC  Louisville;  March  11,  Allen  Jeffries, 
night  news  director,  WIRE  Indianapolis;  March 
18,  Dorcas  Ruthenburg,  WHAS  Louisville;  March 
25,  J.  P.  Weber,  musical  director,  WIRE;  April  1, 
Robert  Petranoff,  program  director,  WTTV  (TV) 
Bloomington,  Ind.;  April  29,  William  Fall,  pro- 
gram director,  WFBM-TV,  and  May  6,  Joseph 
M.  Higgins,  general  manager,  WTHI-AM-TV. 

Hennock  Speaks  in  K.  C. 

HISTORY  of  the  "public  interest"  concept  in 
American  broadcasting  was  reviewed  by  FCC 
Comr.  Frieda  B.  Hennock  last  Monday  before 
the  television  workshop  of  the  U.  of  Kansas 
City  and  Junior  League  of  Kansas  City.  She  re- 
cited court  decisions  and  other  precedents  giv- 
ing FCC  authority  to  consider  overall  pro- 
gramming of  stations  when  ruling  on  their 
public  service  record.  Miss  Hennock  defended 
educational  tv  channel  reservations  without 
time  limit,  citing  the  1,400  commercial  chan- 
nels also  unused  at  present. 

EDUCATION  PEOPLE 
Leon  Levine,  formerly  radio-tv  consultant  and 
producer,  appointed  director  of  radio-tv  activi- 
ties, Columbia  U. 

Margaret  Bernard,  formerly  in  promotion  dept., 
KING-TV  Seattle,  to  tv  staff,  Seattle  Public 
Schools. 


PROGRAM  FOR  PATRIOTS .  .  . 

salute  the  coming  holidays  with  the  stirring 
patriotic  music  from  the  SESAC  repertory 

 the  repertory  that  brings  you 

"the  best  music  in  America" 


America  on  Guard 
American  Defender 
Call  to  Victory 
Champions  of  Liberty 
Democracy  in  Action 
Emblem  of  Victory 
Father  of  Victory 
Hail  to  America 


March  On,  America 
National  Defense 
Spirit  of  Democracy 
Statesman 

Trumpets  of  Victory 
Washington's  Grand  March 
.  .  .  and  many  many  more 


SESAC  INC. 

475  Fifth  Avenue  New  York  17,  N.  Y. 
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We  are 
indebted  to 

375 

Radio  Stations 

for  Broadcasting 


HOUR 


a  trusted  and  respected  religious 
program  heard  in  38  states  and 
half  way  around  the  world 


and  we  just 
wanted  to 

say  'Thanks 


Produced  by 
The   Radio  and  Television  Commission 
of  the 

Southern  Baptist  Convention 
Atlanta  6,  Georgia 


MANUFACTURING 


NEW  RCA  ELECTRONIC  DEVICES  UNVEILED 
BY  GEN.  SARNOFF  AT  AIEE  CONVENTION 

Noiseless  cooling  system  and  'Electronic  Music  Synthesizer'  described 
by  RCA's  board  chairman.  Tv  tape  recorder  and  light  amplification 
system  also  discussed. 


RCA'S  NEWEST  electronic  developments  were 
unveiled  Monday  by  Brig.  Gen.  David  Sarnoff, 
RCA  board  chairman  and  speaker  at  the  open- 
ing session  of  the  week-long  annual  winter 
meeting  of  the  American  Institute  of  Electrical 
Engineers. 

Speaking  at  the  Hotel  Statler  in  New  York, 
Gen.   Sarnoff  de- 


GEN.  SARNOFF 


scribed  RCA's  de- 
velopment of  a  new 
cooling  system,  a 
light  amplifier  and 
its  magnetic  tape  re- 
corder and  disclosed 
for  the  first  time, 
RCA's  "Electronic 
Music  Synthesizer." 

Three  of  the  de- 
velopments were 
"anniversary  pres- 
ents" which,  in  Sept. 
1951,  Gen.  Sarnoff 
had   asked   his  re- 
search men  at  the  David  Sarnoff  Research 
Center  in  Princeton,  N.  J.,  to  produce  by  Sept. 
1956,  the  date  when  the  General  marks  50  years 
of  service  in  radio.   True  to  science's  ability  to 
outstrip  predictions  the  gifts  are  ahead  of  sched- 
ule. The  "Electronic  Music  Synthesizer"  was  a 
bonus. 

The  devices  were  being  announced,  although 
in  their  experimental  stages  and  not  yet  ready 
for  commercial  application,  to  stimulate  com- 
petition and  help  the  electronics  industry  to 
grow  and  prosper,  Gen.  Sarnoff  said.  It  was  not 
as  important  for  RCA  to  be  first  as  it  was  to 
create  new  products  or  services,  he  said. 

Gen.  Sarnoff,  who  is  an  AIEE  fellow,  re- 
vealed that  RCA  has  installed  the  tv  magnetic 
tape  recorder  for  field  testing  at  NBC  studios 
in  New  York. 

The  recorder  already  has  been  demonstrated 
in  both  color  and  black-and-white  at  RCA's 
Princeton  Labs.  The  NBC  field  testing,  Gen. 
Sarnoff  said,  "will  help  us  to  determine  the 
commercial  design  of  the  apparatus  best  suited 
to  meet  the  needs  of  television  broadcasting." 

The  tape  recorder,  Gen.  Sarnoff  said,  also 
will  provide  useful  services  in  the  motion  pic- 
ture and  theatre  industry,  in  home  entertain- 
ment and  education,  and  industry  in  general.  It 
will  permit  an  "unlimited"  number  of  copies  of 
tape  recordings  to  be  made  quickly  and  econom- 
ically with  tapes  preserved  indefinitely  or  elec- 
tronically "wiped  off"  and  reused,  Gen.  Sarnoff 
explained. 

Gen.  Sarnoff  said  tv  tape  recorders  for  home 
use  are  certain  to  be  developed  in  the  future, 
enabling  the  set  owner  to  set  up  a  library  of 
favorite  tv  programs  which  could  be  seen  at 
any  time. 

Gen.  Sarnoff  dwelt  mostly  on  the  music  syn- 
thesizer which,  in  effect,  applies  a  scientific  de- 
velopment to  music. 

As  described  by  Dr.  Harry  F.  Olson,  director 
of  RCA's  acoustical  and  electro-mechanical  re- 
search laboratory,  who  directed  research  and 
development  of  the  new  invention,  the  syn- 
thesizer: 

".  .  .  is  an  electronic  system  capable  of  gen- 
erating any  tone  produced  by  the  human  voice 
or  any  musical  instrument,   as  well  as  any 


musical  tone  which  is  beyond  the  capabilities 
of  a  voice  or  conventional  instrument. 

"The  'RCA  Electronic  Music  Synthesizer'  is 
a  means  for  producing  electronically,  an  in- 
finity of  new  musical  complexes  employing  the 
sound  of  human  voices  and  conventional  in- 
struments, or  tones  that  may  never  before  have 
been  heard,  either  in  solo  performance  or 
blended  in  any  desired  orchestral  arrangement. 
The  synthesizer  system  permits  us  to  perform 
electronically  the  translation  of  the  composer's 
score  into  sound  and  to  create  any  sounds  that 
may  have  musical  significance." 

Gen.  Sarnoff  said  the  "new  system  of  making 
music"  should  encourage  musical  composers, 
offer  new  opportunities  for  production  of  phono- 
graph records  and  boost  the  rejuvenation  of 
old  recordings  into  new  records  free  from  dis- 
tortion and  noise.  A  motion  picture  of  the  in- 
vention was  shown  and  a  magnetic  tape  re- 
cording of  synthesized  music  was  played  for  the 
audience. 

The  electronic  cooling  system,  without  mov- 
ing parts,  motors  or  compressors — and  noiseless 
— has  been  progressing  in  the  laboratory.  Gen. 
Sarnoff  said.  He  showed  the  audience  a  film 
of  a  small,  electronic  refrigerator  to  illustrate 
the  progress. 


Coming:  Mural  Tv 

Of  the  electronic  light  amplifier,  Gen.  Sarnoff 
said  that  he  already  has  seen  an  experimental 
model  that  gives  light  amplification  in  ratios 
of  more  than  20  to  1.  When  it  reaches  100  to  1, 
the  general  said,  a  practical  light  amplifier  will 
be  on  hand.  Among  its  future  uses,  is  tv  pic- 
ture reproduction  and  it  is  considered  as  one 
of  the  steps  toward  eventual  "mural  television" 
(wall  screen  tv). 

A  tv  highlight  of  the  meeting,  which  drew 
more  than  5,000  persons,  was  a  paper  which 
described  details  of  a  proposed  transatlantic 
telephone  cable  that  is  2.000  nautical  miles  long. 
It  will  be  set  up  between  Newfoundland  and 
Scotland. 

According  to  the  four  internationally  known 
engineers  who  prepared  the  paper,  the  cable 
may  be  a  tip-off  to  the  future  of  international 
tv.  As  expressed  by  the  authors  of  the  report- 
M.  J.  Kelly,  G.  W.  Gilman,  both  of  Bell  Tele- 
phone Labs;  Sir  W.  Gordon  Radley,  R.  I.  Hal- 
sey,  both  with  United  Kingdom's  post  office — 
"a  transatlantic  submarine  television  cable  is  a 
long-range  goal  worthy  of  serious  study  and  by 
no  means  to  be  dismissed  as  impractical  ol 
eventual  attainment." 

Barring  unexpected  delays,  the  cable  will  be 
completed  in  1956. 

Other  papers  before  AIEE  [B»T,  Jan.  31] 
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included  a  discussion  of  allocation  principles  by 
Curtis  B.  Plummer.  chief  of  FCC's  Broadcast 
Bureau.  Pointing  out  how  different  allocation 
techniques  are  used  to  best  advantage  in  the 
nonbroadcast,  am  and  tv  fields,  he  explained 
how  the  assignment  table  in  tv  permits  a 
spread  of  some  service  to  all  the  U.  S.  while 
still  reserving  some  assignments  for  local  com- 
munities. 

The  allocation  table  technique  also  is  econom- 
ical to  administer,  he  said,  since  there  is  no 
serious  problem  of  individual  computations  for 
each  tv  application.  "Such  applications  must 
be  examined  only  for  compliance  with  the 
boundaries  established  in  the  rules,  such  as 
power,  height,  coverage  of  the  city  to  be  served 
and  separation  from  other  stations.  The  other 
methods  require  detailed  and  laborious  calcu- 
lations of  interference,  resulting  in  long  and 
drawn-out  hearings  when  stations  complain  of 
interference,"  he  noted. 


THIS  IS  RCA's  "Electron  Music  Synthe- 
sizer," new  instrument  which  synthesizes 
familiar  sounds  and,  according  to  Dr. 
Harry  F.  Olson,  seen  operating  the  key- 
board of  the  machine  at  RCA's  labs  in 
Princeton,  N.  J.,  creates  an  unlimited 
range  of  tone  variations.  It  reportedly 
has  "a  capacity  for  originating  endless 
varieties  of  rhythms." 


'53  Retail  Sales  in  the 
Wheeling  -  Steubenville 
Market  were  $331,732,- 
000.  You  cover  this  rich 
market  best  with— 


HOLLINGBERY 
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DUMONT  TAPS  INTEREST 
IN  LIVE-FILM  SYSTEM 

Details  of  plans  are  not  re- 
vealed, but  the  head  of  Du- 
Mont  Tv  Network  and  Labs 
hints  at  new  technique  com- 
bining electronic  and  motion 
picture  principles. 

RENEWED  INTEREST  in  DuMont  Television 
Network's  combined  live-film  system,  which  it 
has  on  tap  but  not  yet  revealed  in  full  [B*T, 
Jan.  3],  was  sparked  last  week  by  Dr.  Allen  B. 
DuMont,  president  of  Allen  B.  DuMont  Labs, 
parent  company  of  the  network. 

Dr.  DuMont  spoke  Wednesday  at  the  annual 
banquet  of  the  Los  Angeles  Chamber  of  Com- 
merce at  the  Biltmore  Hotel  in  Los  Angeles. 

Although  he  did  not  reveal  details,  Dr. 
DuMont  indirectly  referred  to  DTN's  plans, 
telling  his  audience,  "The  motion  picture  and 
our  own  television  industry  should  be  hearing 
more  of  this  wedding  of  electronic  and  motion 
picture  techniques  in  the  near  future." 

Dr.  DuMont,  whose  network  has  been  court- 
ing such  an  idea  for  sometime,  took  a  look 
ahead,  noting:  ".  .  .  television  networks  will  be 
able  to  present  a  live  show  let  us  say  from 
New  York  or  Los  Angeles,  and  at  the  same 
time  a  true  quality  film  version  of  the  show  is 
made  simultaneously.  These  would  be  actual 
top  quality  films — not  teletranscriptions  for 
kinescopes.  Through  the  use  of  film  in  this 
manner  the  differences  in  time  zones  between 
various  parts  of  the  United  States  would  be 
bridged." 

Dr.  DuMont,  emphasizing  that  "a  technically 
perfected  combination  televison  and  motion  pic- 
ture camera  has  vast  implications"  for  the  tele- 
vision industry  as  well  as  for  the  movie  industry, 
said,  "We  are  vigorously  pursuing  this  problem 
in  our  own  DuMont  Labs,  and  we  believe  we 
have  the  problem  licked.  When  we  complete 
our  work,  it  will  be  possible  for  motion  picture 
companies  to  operate  with  the  technical  effi- 
ciency of  television  studios — reducing  picture 
costs  by  a  fantastic  amount." 

Other  troubles  the  "combination  camera," 
as  he  termed  it,  will  solve,  according  to  Dr. 
DuMont,  are  "serious  registration  and  equip- 
ment problems  today  in  the  live  televising  of 
color  shows.  That  problem  [registration]  is 
quickly  licked  when  a  motion  picture  camera 
works  with  the  television  camera.  Color  film 
is  used,  and  the  full  color  show  is  recorded  on 
film  for  subsequent  showing." 

Full  unveiling  of  DuMont's  new  telecasting 
technique  has  been  held  up,  reportedly  because 
of  the  need  to  protect  patent  and  other  rights 
[Closed  Circuit,  Jan.  31  J. 

Dr.  DuMont  said  that  it  seemed  to  him 
"inevitable"  that  motion  picture  production 
would  be  re-tooled  with  casts  and  shooting 
schedules  cut  "drastically"  while  quality  was 
improved.  "Motion  picture  production  is  still 
working  in  the  dark  ages,  as  far  as  equipment 
is  concerned,  by  contrast  with  the  electronic 
cameras  and  superior  equipment  of  tv,"  he  said. 

Along  this  line,  he  referred  to  DuMont  Labs' 
development  of  a  piggy-back  miniature  tv 
camera  which  is  mounted  alongside  a  motion 
picture  camera  to  permit  director  and  motion 
picture  technicians  to  view  instantaneously  on 
tv  monitors  exactly  what  is  being  filmed. 

Also  discussed  by  Dr.  DuMont: 

•  DuMont  is  building  a  sales  force  to  "tell 
the  story"  of  what  industrial  tv  (closed-circuit 
tv)  can  do  in  commerce,  education,  industry 
and  medicine. 

•  Use  of  electronic  control — patterned  after 
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Bell  Waveguide  May  Revolutionize  Networking 


SUCCESSFUL  transmission  of  a  50,000  mc 
carrier  in  a  waveguide  for  a  distance  repre- 
senting 40  miles  was  announced  last  week 
by  Bell  Telephone  Labs. 

Possibility  that  waveguides  might  be  used 
for  high  frequency,  long  distance  transmis- 
sion was  expressed  in  the  announcement, 
which  also  declared  that  Bell  scientists  be- 
lieve the  new  waveguide  may  some  day 
simultaneously  carry  tens  of  thousands  of 
cross-country  telephone  conversations  along 
with  hundreds  of  tv  programs.  This  is  com- 
pared with  top  capacity  of  1,860  two-way 
telephone  conversations,  or  600  such  tele- 
phone conversations  and  two  tv  programs 
simultaneously  on  a  pair  of  coaxial  cables. 
Coaxial  cables  have  eight  copper  tubes,  two 
of  which  are  spares. 

New  Bell  waveguide — solid  metal  tubing 


waveguides  have  been  used  for  many  years 
for  short  distances  (transmitter-antenna 
links,  etc.) — is  made  of  tightly  coiled  copper 
wire,  wrapped  inside  a  flexible  outer  cover- 
ing. It  is  two  inches  in  diameter.  Tests 
showed  that  this  "helical"  type  waveguide 
can  carry  high  frequencies  around  corners 
over  long  distances.  This  is  not  possible  in 
the  solid  tubing  waveguides. 

Waveguides  are  necessary  for  the  higher 
frequencies  because  of  the  extreme  losses 
which  occur  using  conventional  transmission 
lines. 

In  the  Bell  tests,  signals  were  bounced 
back  and  forth  in  a  500-ft.  copper  pipe,  for 
distances  of  40  miles.  Bell  engineers  calcu- 
lated that  the  same  waves  would  have  trav- 
eled only  12  miles  in  a  coaxial  cable  with 
the  same  loss  in  strength. 


automatic  pilot  controls  now  used  in  planes  and 
ships — for  automobile  traffic  should  be  con- 
sidered. 

In  reviewing  the  interdependence  of  motion 
pictures  and  tv,  Dr.  DuMont  noted  that  total 
production  on  the  West  Coast  of  film  for  tv  use 
about  equals  the  volume  of  film  for  theatres. 
Although  a  similar  comparison  in  dollars  cannot 
be  made,  Dr.  DuMont  said,  last  year's  estimated 
expenditure  in  Hollywood  alone  for  tv  film  was 
$100  million.  This  figure,  he  said,  will  grow. 

Dr.  DuMont  said  that  now  some  70%  of  tv 
programming  is  on  film  and  he  predicted  a 
future  increase  in  film  programming  as  com- 
pared to  live  productions. 
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1954  Tv  Set  Production 
High,  But  Below  Record  '50 

BANNER  YEAR  for  tv  set  production  in  1954 
— when  7,346,715  units  were  manufactured, 
including  1,383,486  tv  receivers  equipped  to 
receive  uhf  and  21,500  color  sets — was  report- 
ed by  Radio-Electronics-Television  Manufac- 
turers Assn.  yesterday  (Sunday). 

Tv  set  production  in  1954  was  the  second 
highest  in  video's  eight  years  of  commercial 
history.  Highest  production  was  in  1950  when 
7,463,800  sets  were  manufactured.  In  1953, 
7,215,827  tv  receivers  were  made. 

Radio  production  in  1954  fell  to  10,400,530 
units,  compared  to  13,368,556  sets  manufac- 
tured in  1953.  Part  of  the  decline  was  attributed 
to  a  1  million  reduction  in  orders  for  auto- 
mobile radios. 

Of  the  1954  radio  production,  188,685  sets 
were  made  with  fm  tuning  facilities.  An  addi- 
tional 19,316  tv  receivers  were  so  equipped. 

Tv  and  radio  set  production  by  months  for 
1954  is  shown  below: 


Television 

Home  Sets 

Portables 

January 

420,571 

271,036 

46,571 

February 

426,933 

233,063 

98,275 

March  (5 

wks.) 

599,606 

244,110 

206,130 

April 

457,608 

165,232 

175,424 

May 

396,287 

173,480 

174,735 

June  (5  v\ 

ks.)  - 

544,142 

226,350 

141,904 

July 

306,985 

150,002 

39,447 

August 

633,387 

280,607 

74,713 

Sept.  (5  v 

/iks.) 

947,796 

352,499 

76,271 

October 

921,476 

343,269 

97,331 

November 

853,501 

327,973 

93,716 

Dec.    (5  v 

vks.) 

833,423 

300,023 

109,001 

7,346,715 

3,067,644 

1,333,518 

Auto 

Clock 

Total  Radio 

January 

394,442 

159,932 

871,981 

February 

331,961 

105,933 

769,232 

March  (5 

wks.) 

370,249 

119,863 

940,352 

April 

330,989 

73,590 

745,235 

May 

316,519 

57,370 

722,104 

June   (5  v\ 

'ks.) 

336,733 

132,668 

837,655 

July 

191,512 

57,100 

438,061 

August 

275,008 

155,171 

785,499 

Sept.  (5 

wks.) 

296,327 

207,226 

932,323 

October 

336,683 

220,505 

997,788 

November 

404,453 

272,583 

1,098,725 

Dec.  (5 

»vks.) 

539,584 

312,967 

1,261,575 

4,124,460 

1,874,908 

10,400,530 

Expand  Color  Shows,  Sets, 
Sarnoff  Urges  Manufacturers 

TELEVISION  SET  manufacturers  were  urged 
last  Thursday  by  Robert  W.  Sarnoff,  executive 
vice  president  of  NBC,  to  fulfill  their  responsi- 
bility to  color  television  by  sponsoring  color 
shows  and  starting  the  production  now  of  color 
tv  sets. 

In  a  speech  before  the  Transportation  Club  of 
Rochester,  N.  Y.,  Mr.  Sarnoff  said  that  about 


four  and  one-half  million  people  have  already 
seen  at  least  one  color  program  on  the  15,000 
color  sets  now  in  use. 

In  his  suggestion  that  set  manufacturers  spon- 
sor color  tv  shows,  Mr.  Sarnoff  pointed  out 
that  when  radio  was  starting  as '  a  national 
service,  set  manufacturers  became  radio's  first 
sponsors.  The  same  pattern  was  followed  in 
the  early  days  of  black-and-white  tv,  he  said. 
However,  of  the  10  top  manufacturing  con- 
cerns, only  RCA  and  Westinghouse  are  spon- 
soring colorcasts,  he  added. 

Services  Held  for  Zimmer, 
Sylvania  Electric  President 

FUNERAL  services  were  held  last  Monday  in 
Emporium,  Pa.,  for  H.  Ward  Zimmer,  57,  presi- 
dent of  Sylvania  Electric  Products  Inc.,  who  died 
on  Jan.  28  in  New  York  Hospital  [At  Dead- 
line, Jan.  31]. 

Mr.  Zimmer,  who  maintained  his  headquarters 
at  the  company's  corporate  offices  in  New  York, 
served  Sylvania  for 
36  years,  having 
joined  one  of  the 
company's  predeces- 
sor organizations  in 
Emporium  in  1919. 
Mr.  Zimmer  was 
credited  with  having 
developed  new 
manufacturing  tech- 
niques and  processes, 
especially  in  the 
mass  production  of 
electron  tubes,  which 
led  to  Sylvania  be- 
coming one  of  the 
top  producers  of  receiving  tube  and  television 
picture  tubes. 

In  1919  Mr.  Zimmer  joined  the  Novelty  In- 
candescent Co.,  Emporium,  which,  following 
mergers  with  other  companies,  formed  the 
nucleus  of  Sylvania  as  it  is  today.  In  1924  he 
was  named  in  charge  of  purchasing  for  Sylvania 
Products  Co.  and  in  1928  was  appointed  man- 
ager of  the  radio  tube  plant  in  Emporium. 
From  1933  through  1943  he  served  successively 
as  manager  of  the  electronics  plant  of  Sylvania 
in  Clifton,  N.  J.,  general  purchasing  agent  of 
the  company,  assistant  general  manufacturing 
manager  and  general  manager  of  operations  of 
the  radio  tube  division. 

He  was  elevated  to  vice  president  in  charge 
of  the  radio  tube  division  in  1945,  vice  president 
in  charge  of  operations  in  1947  and  executive 
vice  president  in  1950. 

He  was  elected  president  in  1953. 
Mr.  Zimmer  is  survived  by  his  wife,  the 
former  Ethel  May  Dandois;  a  daughter,  Kath- 
ryn;  a  son,  Henry  W.  Zimmer  Jr.;  his  mother, 
and  two  sisters. 


MR.  ZIMMER 
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RCA  Has  'Automated7  Punch 
For  General  Industrial  Use 

DEVELOPMENT  of  an  "automated"  produc- 
tion machine  capable  of  effecting  time  and  cost 
savings  in  electronics  manufacturing  was  an- 
nounced last  Thursday  by  T.  A.  Smith,  vice 
president  and  general  manager,  RCA  Engineer- 
ing Products  Div.  The  machine  is  for  sale  to 
the  general  industry  as  well  as  for  RCA's  use, 
Mr.  Smith  said. 

The  unit  is  designed  to  "trigger"  punches  of 
virtually  any  pattern  of  holes  for  components 
in  electronic  printed-circuit  panels.  These 
panels,  Mr.  Smith  said,  are  being  used  in  in- 
creasing quantities  in  a  wide  range  of  elec- 
tronic products,  including  radio-tv  sets  and 
broadcasting  equipment. 

The  machine  is  expected  to  sell  for  $14,500. 
In  addition  to  the  standard  product,  RCA  will 
also  make  custom  versions  to  customer  speci- 
fications. The  machine  has  been  in  operation 
at  RCA's  Camden  production  plant  for  several 
months. 

Mr.  Smith  described  the  machine  as  simple 
and  economical  to  install,  operate  and  maintain. 
It  is  delivered  ready  for  use  and  requires  only 
j  one  operator,  who  can  be  "trained"  in  the 
operating  procedure  in  a  matter  of  minutes,  he 
said. 

Zenith-RCA  Suit 
To  Resume  Feb.  14 

TESTIMONY  is  slated  to  resume  in  New  York 
|  Feb.   14  on  the  prolonged  and  controverted 
J;  anti-trust  patent  dispute  involving  RCA  and 
Zenith  Radio  Corp. 

At  the  same  time  Zenith  is  filing  a  motion  in 
Wilmington  (Del.)  District  Court  to  continue 
until  this  fall  a  similar  patent  case,  pending 
progress  of  the  Chicago  trial. 

A  legal  spokesman  for  Zenith  said  last  week 
|  his  firm  is  filing  in  Wilmington  in  support  of 
its  position  that  litigation  should  not  proceed 
there  until  more  progress  is  made  in  the  Chi- 
cago trial,  and  on  the  basis  that  action  would 
;  not  be  necessary  before  Judge  Paul  Leahy  in 
i!  the  Delaware  Court.  It  hopes  to  obtain  a  con- 
tinuance to  the  fall  calendar.  Hearings  in  Wil- 
mington on  the  first  of  a  series  of  eight  patent 
issues,  originally  scheduled  for  January,  were 
postponed. 

In  its  original  suit  RCA  charged  Zenith  with 
patent  infringements.  In  its  counter-claim,  Ze- 
,  nith  and  Rauland  Corp.,  its  tube-making  sub- 
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sidiary,  claimed  that  RCA  and  other  parties 
have  engaged  in  a  conspiracy  to  monopolize 
the  electronics  field  and  that  they  have  been 
frozen  out  of  competition  in  Canada  and  else- 
where. 

Complete  Transistor  Radio 
To  Be  Marketed  by  Emerson 

COMPLETELY  transitorized  radio  receiver 
will  be  placed  on  the  market  by  the  Emerson 
Radio  &  Phonograph  Corp.,  New  York,  within 
60  days,  Benjamin  Abrams,  president,  reported 
at  the  company's  annual  stockholders  meeting 
in  New  York  last  Wednesday.  He  estimated 
the  price  of  the  set  at  "below  $75." 

Mr.  Abrams  predicted  that  within  two  or 
three  years,  transitorized  television  sets  will  be 
placed  on  the  market. 

Mr.  Abrams  also  said  that  automation  has 
taken  over  "a  good  part"  of  Emerson's  produc- 
tion of  radios  and  eventually  will  be  extended 
to  tv  sets.  Automation  refers  to  the  elimina- 
tion of  human  direction  and  hand  operations  in 
assembly-line  production. 

Six  members  of  the  board  of  directors  were 
re-elected.  They  are  Mr.  Abrams,  Louis 
Abrams,  Max  Abrams,  F.  Eberstadt,  Dorman 
D.  Israel  and  George  H.  Saylor.  Simon  H. 
Rifkind,  former  federal  judge  and  now  a  mem- 
ber of  the  law  firm  of  Paul,  Weiss,  Rifkind, 
Wharton  &  Garrison,  New  York,  was  elected 
a  director  to  succeed  Richard  C.  Hunt,  who 
died  last  December. 

MANUFACTURING  PEOPLE 

Phillip  J.  Wood,  formerly  distributor  sales  man- 
ager, Stewart- Warner  Electric,  div.  of  Stewart- 
Warner  Corp.,  Chicago,  to  Zenith  Radio  Corp., 
same  city,  as  assistant  to  vice  president  in 
charge  of  radio-tv  sales. 

F.  P.  Rice,  manager, 
cathode-ray  tube 
div.,  Allen  B.  Du- 
Mont  Labs,  Clifton, 
N.  J.,  appointed  to 
newly-created  posi- 
tion, director  of 
manufacturing  and 
purchasing  with  ju- 
risdiction over  instru- 
ment, cathode-ray 
tube,  communica- 
tions products,  gov- 
ernment contracts 
and  receiver  manu- 
facturing divisions. 


MR.  RICE 


Alfred  A.  Medica,  sales  manager  of  national 
accounts,  Admiral  Corp.,  Chicago,  adds  duties 
as  radio  division  sales  manager. 

Harold  L.  Blom,  sales  policy  and  program 
specialist,  General  Electric  Co.,  Syracuse,  N.  Y., 
appointed  manager  of  marketing  administration 
for  communication  equipment. 

Louis  G.  Pacent  Jr.,  vice  president  in  charge  of 
manufacturing,  Quiet  Heet  Mfg.  Corp.,  wholly- 
owned  subsidiary  of  Emerson  Radio  &  Phono- 
graph Corp.,  N.  Y.,  appointed  works  manager 
of  parent  company,  succeeding  Edward  J.  Kelly, 
resigned. 


Transmitting  Equipment 


Station 

RCA 

WTVT  (TV)  Tampa,  Fla. 
K-SIX  Tv   Inc..  Corpus 
Christi,  Tex. 


Power        Band  Use 
50  kw    tv  (ch.  13)    new  station 
10  kw    tv  (ch.  10)    new  station 


New  low 

/  monthly  payments 

purchase  your  own 

Transcription  Library 

more  than  5,000  most  desired  music 
k      selections  plus  approximately  400 
|tk     sparkling  jingles  and  commercial 
aids.  All  new  high  quality 
^^^^^  lateral  pressing? 


TV  Stations: 


TV 


ask  about  STANDARD'S  N« 
Library-Package  .  . .  including 
mood  music,  production  aids  and 
sound  effects. 

STA  ISI  D  A  *=C  D 
RADIO  TRANSCRIPTION  SERVICES,  INC. 
360  N.  Michigan  Ave.,  Chicago  1,  111. 


s4 


I 

I 
I 
I 
I 
I 


ROCK  ISLAND 

is  chosen  for 

All-America  City 
Award 

WHBF  is  proud  to  have  as  its 
audience  the  active,  progressive 
citizens  of  Rock  Island — fine 
people  in  an  outstanding 
American  city. 

Les  Johnson,  V.  P.  and  Gen.  Mgr. 


I 

I 
I 
I 
I 
I 


whbf  s 

TELC0  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery-Knodel,  Int. 
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PROGRAMS  AND  PROMOTION 


ARTIST'S  PALETTE  ID  of  WKY-TV  Oklahoma  City,  which  has  received  copyright 
approval  of  the  U.  S.  Copyright  Office,  is  examined  by  (I  to  r):  Dr.  Robert  Shelby, 
NBC  color  development  staff;  Nick  Panos,  WKY-TV  art  director  and  designer  of  the 
ID;  P.  A.  Sugg,  station  manager;  Norman  Grant,  NBC  art  director  for  color  produc- 
tions; Mike  Horton,  NBC  Press  Dept.,  and  Barry  Wood,  executive  producer  for  NBC 
color  productions.    The  ID  was  designed  to  promote  color. 


Liberace's  $15  Million 

LIBERACE  is  credited  by  the  Society  for 
Savings  in  Cleveland  with  having  brought 
to  the  bank  more  than  $15  million  in 
deposits  during  1954.  The  bank,  which 
sponsors  the  Liberace  tv  and  radio  pro- 
grams in  Cleveland,  participated  in  the 
campaign  in  which  a  special  Liberace 
record  was  presented  to  each  person 
opening  a  new  account  of  $25  or  more, 
or  adding  $25  to  his  current  account. 
The  record  was  provided  by  Guild  Films 
Co.,  producers  of  Liberace  radio  and  tv 
programs,  and  could  not  be  purchased  at 
retail  outlets.  Mervin  France,  president 
of  the  Society  for  Savings,  reports  the 
bank  has  distributed  5,817  records  and 
Clevelanders  had  banked  $15,200,000  in 
less  than  a  year,  "directly  attributable  to 
the  Liberace  record  campaign." 


NBC  SALUTE-BIOGRAPHY  SERIES 

SALUTE-BIOGRAPHY  series  started  by  the 
news  department  of  NBC  Radio  last  fall  will 
continue  on  a  monthly  basis  this  spring  with 
55-minute  programs  honoring  Carl  Sandburg, 
George  Bernard  Shaw  and  Franklin  D.  Roose- 
velt. Mr.  Sandburg's  life  and  works  will  be 
dramatized  Feb.  20  and  on  March  20  the  high- 
lights of  the  career  of  Mr.  Shaw  will  be  broad- 
cast. The  Roosevelt  story  will  be  told  April  10, 
a  decade  after  his  death. 

TOUR  THE  NATION'S  PARKS 

INFORMATION  on  touring  the  nation's  parks 
is  available  to  radio  and  television  newsmen  as 
well  as  other  radio-tv  personnel  by  writing 
Sinclair  Oil  Corp.,  600  5th  Ave..  New  York. 
The  firm  is  initiating  a  public  relations  cam- 
paign for  the  preservation  and  conservation 
of  such  shrines  as  Yellowstone  and  other  na- 
tional parks. 

WPPA  RE-CREATES  FOOTBALL 

RE-CREATIONS  of  two  football  games  30 
years  past  have  been  broadcast  by  Ed  Ro- 
mance, sports  director  of  WPPA  Pottsville, 
Pa.,  over  the  station.  After  spending  six 
months  checking  data  and  interviewing  ath- 
letes and  sports  fans,  Mr.  Romance  aired  the 
play-by-play  of  the  Pottsville  Maroon-Chicago 
Cardinal  game  played  December  1925  at 
Comiskey  Park  in  Chicago,  billed  as  the 
World's  Pro  Football  Championship.  The 
other  game  was  the  Pottsville  Maroon-Four 
Horsemen  of  Notre  Dame  match,  which  the 
station  describes  as  the  first  all-star  game  in 
history.  Response  to  both  programs,  which 
were  sponsored,  was  excellent  with  the  station 
reporting  receiving  thousands  of  calls  from 
fans  who  had  attended  the  games  or  who  en- 
joyed hearing  the  re-cieations. 

GOVERNOR  ON  WMT-AM-TV 

MONTHLY  PROGRAM  featuring  Iowa  Gov- 
ernor Leo  Hoegh  is  being  aired  by  WMT-AM- 
TV  Cedar  Rapids.  The  program  is  described 
by  the  stations  as  the  first  of  its  type  in  the 
history  of  the  state.  Gov.  Hoegh  comes  to 
Cedar  Rapids  once  a  month  to  appear  on 


Lone  Star  Steel  mill. 

James  R.  Curtis,  President 
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WMT-TV  and  the  program  is  recorded  and 
broadcast  on  WMT  the  following  evening.  The 
first  part  of  the  program  is  devoted  to  Gov. 
Hoegh  reporting  to  the  people  of  Iowa  the 
progress  and  goals  of  his  administration.  The 
balance  is  taken  up  by  a  panel  interview  with 
questions  coming  from  WMT-AM-TV  news- 
men and  other  invited  guests. 

STORY  OF  AN  AGENCY 

EXPLANATION  of  an  advertising  agency  and 
its  functions  was  carried  in  an  article  in  the 
Saturday  supplement  of  the  Aurora  (111.) 
Beacon-News  using  Connor  Assoc.  Inc.  of  that 
city  as  a  model.  The  article  tells  why  agencies 
were  started  and  their  purpose,  functions  and 
benefits.  A  photograph  in  the  story  shows  the 
production  manager  and  an  artist  of  Connor 
Assoc.  at  work  and  the  front  of  the  supplement 
itself  carries  a  picture  of  Roy  Connor,  presi- 
dent, and  Al  Sager,  vice  president.  Since  1951 
when  the  agency  began,  Connor  Assoc. 's  ac- 
counts have  grown  from  three  to  30  with  a 
similar  number  of  promotion  accounts. 

WWJ-TV  BROCHURE 

WWJ-TV  Detroit  has  released  its  latest  bro- 
chure to  advertisers  and  agencies  describing  the 
station's  facilities  and  coverage  area.  Illustra- 
tions of  the  booklet  show  the  station  in  opera- 
tion and  a  cutaway  view  of  the  three  floors  of 
the  WWJ-TV  building.  Extensive  market  sta- 
tistics, including  coverage  maps,  population  fig- 
ures, buying  income  and  set  counts,  are  in- 
cluded in  the  brochure. 

KCOR'S  SPANISH  PROGRAMS 

KCOR  San  Antonio,  Tex.,  a  Spanish-language 
station,  currently  is  producing  and  airing  420 
15-minute  Spanish  programs  a  month,  distribut- 
ing them  to  as  many  as  10  other  Spanish- 
language  stations.  Actors  for  the  programs, 
which  are  produced,  directed  and  broadcast 
live  in  KCOR's  studios,  are  Spanish  stars  of 
radio,  stage  and  television  who  also  are  em- 
ployed for  the  station's  local  programming.  A 
master  tape  recording  of  the  programs  is  made, 
from  which  copies  are  duplicated  for  distribu- 
tion. To  handle  the  volume  of  recording,  pro- 
duction and  duplication,  KCOR  uses  five  Mag- 
necord  and  three  Ampex  tape  recorders.  The 
tapes  are  recorded  and  duplicated  on  "Scotch" 
brand  No.  1 1 1  magnetic  tape,  manufactured  by 
Minnesota  Mining  &  Mfg.  Co.,  St.  Paul,  Minn. 


KPTV  (TV)-STORER  BROCHURE 

TO  HERALD  its  entrance  into  the  Stored 
family,  KPTV  (TV)  Portland,  Ore.,  has  dis- 
tributed  a   folding  picture-packet  containing' 
photographs  of  Portland  and  the  other  cities- 
in  which  there  are  Storer  stations.    As  the 
packet  unfolds,  the  reverse  side  of  the  pictures 
states,  "Channel  27,  Oregon's  most  powerful  tv 
station  is  now  a  member  of  the  Storer  Broad- 
casting Co."   The  brochure,  with  a  drawing 
of  the  station's  giant  lumberjack  symbol,  also  I 
says,  "Nearly  two-thirds  of  the  state's  popula-  j 
tion  live  in  the  area  covered  by  Oregon's  first 1 
.  .  .  and  MOST  POWERFUL  tv  station,  KPTV  I 
Portland.  Get  the  exciting  story  that  goes  with 
this  picture  now!" 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

January  27  through  February  2 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
^tudio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,   w  —  watts,   mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans. — transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


The  best 
way  to 

sell  the 

KANSAS 
FARM 

MARKET 


FCC  Commercial  Station  Authorizations 
As  of  Dec.  31,  1953  * 


Licensed  (all  on  air) 
CPs  on  air 
CPs  not  on  air 
Total  on  air 
Total  authorized 
Applications  in  hearing 
New  station  requests 
New  station  bids  in  hearing 
Facilities  change  requests 
Total  applications  pending 
Licenses  deleted  in  Dec. 
CPs  deleted  in  Dec. 


AM 

FM 

TV 

2,649 

533 

126 

20 

20 

T313 

105 

7 

137 

2,669 

552 

439 

2,774 

559 

576 

137 

2 

167 

172 

8 

19 

76 

0 

151 

134 

12 

33 

721 

79 

193 

0 

0 

0 

15 

1 

5 

Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 


Commercial 
Educational 


vhf 
271 
16 


uhf 
316 
18 


Total  Operating  Stations  in  U.  S. 

vhf  uhf 

299 


Commercial  on  air 
Noncommercial  on  air 


113 
3 


Total 
412 
10 


Applications  filed  since  April  14,  7  952: 


*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
f  Authorized  to  operate  commercially. 

*        *  * 

Am  and  Fm  Summary  through  Feb.  2 

Appls.  In 

On                                Pend-  Hear- 

Air      Licensed     CPs      ing  ing 

Am          2,698          2,678           109          165  76 

Fm             558             535            24              8  0 


Commercial 
Educational 

New 
947 
56 

Amend. 

337 

vhf 
732 
28 

uhf 

533 
28 

Total 

1,266^ 
563 

Total 

1,003 

337 

760 

561 

1,322* 

1  One  hundred-twenty-five  CPs  (24  vhf,  101  uhf) 

have  been  deleted. 
;  One  applicant  did  not  specify  channel. 

Includes  34  already  granted. 
1  Includes  624  already  granted. 


en 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 


ACTIONS  BY  FCC 

Anderson,  Ind. — Great  Commission  Schools  Inc. 
granted  uhf  ch.  61  (752-758  mc);  ERP  24.5  kw 
visual,  13.2  kw  aural;  antenna  height  above  aver- 
age terrain  340  ft.,  above  ground  370.5  ft.  Esti- 
mated construction  cost  S71.000.  first  year  operat- 
ing cost  $120,000,  revenue  S150.000.  Post  office  ad- 
dress 204  Tower  Bldg.,  Anderson.  Studio  and 
transmitter  location  to  be  determined.  Geographic 
coordinates  40 -  06'  18"  N.  Lat.,  85°  01'  01"  W. 
Long.  Transmitter  and  antenna  RCA.  Consult- 
ing engineer  A.  R.  Bitter,  Toledo,  Ohio.  Prin- 
cipals include  Pres.   Paul   E.   Billheimer;  See- 


In  the  past  10  months 
WTRF-TV  won  5  Awards 
in  5  national  merchandis- 
ing-promotion  contests  en- 
tered. This  "know-how" 
goes  to  work  for  you  M 
when  you  use— 


RE?«ESfNTEO  5Y 

holunsbery 
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Treas.  Jenny  Billheimer,  and  Edwin  D.  Messer- 
schmidt.  Applicant  is  owner  of  Civic  Bcstg.  Corp., 
licensee  of  WCBC  Anderson,  is  a  nonprofit  or- 
ganization. Applicant  proposes  to  buy  all  the 
equipment  antenna  and  tower  of  WBKZ-TV  Bat- 
tle Creek,  Mich.,  for  $44,000.  Subject  to  condition 
that  construction  does  not  adversely  affect  WHBU 
there.  Granted  Feb.  2. 

Mayaguez,  Puerto  Rico — Radio  Americas  Corp. 
(WORA)  granted  vhf  ch.  5  (76-82  mc);  ERP  1.48 
kw  visual.  0.89  kw  aural;  antenna  height  above 
average  terrain  1.990  ft.,  above  ground  141  ft. 
Estimated  construction  cost  S104.403,  first  year 
operating  cost  S80.000,  revenue  $85,000.  Post  office 
address  Box  43,  Mayaguez.  Studio  location  1150 
Guanajibo  Ave.  Transmitter  location  212  mi.  S. 
of  Maricao  on  Insular  Rd.  No.  81.  Geographic 
coordinates  18°  9'  2"  N.  Lat.,  66°  59'  20"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal  counsel 
Loucks.  Zias,  Young  &  Jansky.  Washington.  Con- 
sulting engineer  Millard  M.  Garrison.  Washing- 
ton. President  Alfredo  R.  de  Arellano  Jr.  i93.55r> ) 
has  extensive  sugar  cane  interests.  Granted 
Jan.  27. 

San  Juan,  P.  R. — Dept.  of  Education  of  Puerto 
Rico  (WIPR)  granted  noncommercial  educational 
vhf  ch.  6  (82-88  mc);  ERP  100  kw  visual  and  50 
kw  aural;  antenna  height  above  average  terrain 
1.120  ft.,  above  ground  485  ft.:  estimated  construc- 
tion cost  S548.715.  first  year  operating  cost  3250,- 
000.  Post  office  address  Mariano  Villaronga,  Sec- 
retary of  Education.  Studio  location  Escuelas 
Metropolitanas,  Carpenter  Rd.  Transmitter  loca- 
tion 1.3  miles  ENE  of  Aguas  Buenas.  Geo- 
graphic coordinates  18°  16'  48"  N.  Lat.,  66°  05'  05" 
W.  Long.  Transmitter  and  antenna  GE.  Legal 
counsel  Arnold.  Fortas  &  Porter.  Consulting  engi- 
neer A.  Earl  Cullum  Jr..  Dallas.   Granted  Feb.  2. 


Existing  Tv  Stations  . 

ACTIONS  BY  FCC 


WFLA-TV  Tampa,  Fla.— Tribune  Co.  granted 
mod.  of  CP  for  ch.  8  to  change  ERP  to  302  kw 
visual  and  209  kw  aural.  Granted  Jan  .27. 

KPOR  (TV)  Portland.  Ore.— Oregon  Tv.  Inc. 
granted  mod.  of  CP  for  ch.  12  to  change  trans- 
mitter location  to  4700  S.  W.  19  St.;  studio  location 
to  915  N.  E.  Davis  St.:  ERP  to  229  kw  visual,  129 
kw  aural;  antenna  height  above  average  terrain 
1.000  ft.    Granted  Jan.  25;  announced  Feb.  1. 
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wibw  iXAr 

Ben  Ludy,  Gen.  Mgr.,  WIBW,  WIBW-TV,  KCKN 

Rep.  Capper  Publications,  Inc. 


COVERS 


■/io 


AMERICA'S 

NEGRO 

POPULATION 


1111 


50,000 

WATTS 

broadcasting  exclusively 
to  1,466,618  Negroes— 
never  reached  before. 
Top  Hooper  and  Pulse 
rated  Station  in  the  Mem- 
phis Market! 

Write  note  for 
"Golden  Market"  Survey. 
W  DIA,  Memphis 

Represented  by 
JOHI\  E.  fEARSOIS  CO. 

DORA-CLAYTOS  AGESCY, 
SOUTHEAST 
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New  Am  Stations  .  .  . 


ACTIONS  BY  FCC 

Denver,  Colo.— Ewald  W.  Koepke  &  Frank  E. 
Amole  Jr.  d/b  as  Capitol  Bcstg.  Co.  granted  1340 
kc.  250  w  unlimited.  Post  office  address  %  Ewald 
W.  Koepke,  2630  Zenobia  St.,  Denver.  First  year 
operating  cost  $60,000,  revenue  $75,000.  Principals 
in  general  partnership  include  Ewald  W.  Koepke 
(50r"r).  commercial  manager  KMYR  Denver,  and 
Frank  E.  Amole  Jr.  (50%),  KMYR  news  and  pro- 
gram director.  Application  is  contingent  upon 
FCC  approval  of  KMYR  bid  to  change  from  1340 
kc  to  710  kc.  ADplicant  will  lease  KMYR  facilities 
for  5  years  at  $6,000  per  year.  Granted  Jan.  27. 

Sterling,  Colo.— High  Plains  Bcstg.  Corp.  grant- 
ed 1490  kc,  250  w  unlimited.  Post  office  address 
%  Robert  Petteys,  Sterling.  Estimated  construc- 
tion cost  $23,643,  first  year  operating  cost  $50,000, 
revenue  $62,500.  Principals  include  Pres.  Anna  C. 
Petteys;  Vice  Pres.  Russell  M.  Stewart,  y3  owner 
KNEB  Scottsbluff,  Ark.;  Sec.  Robert  Petteys; 
Treas.  Byron  R.  Joachim,  y3  owner  KNEB;  John 
R.  Jirdon,  V3  owner  KNEB,  and  A.  Petteys.  Each 
will  own  Ve  interest.  Mrs.  Anna  Petteys  and  her 
son  Robert  are  associated  with  the  Advocate  Pub. 
Co.  &  Farm  Journal  Pub.  Co.,  Sterling.  Granted 
Jan.  27. 

Harrodsburg,  Ky.— Pioneer  Bcstg.  Co.,  granted 
1420  kc,  1  kw  daytime.  Post  office  address  %  C. 
H.  Hulse,  Box  647,  Lebanon,  Ky.  Estimated  con- 
struction cost  $17,735,  first  year  operating  cost 
$31,500.  revenue  $40,000.  Principals  include  Pres.- 
Sec.  Clarence  H.  Hulse  (40%);  Vice  Pres.  Charles 
R  Shuffett  (30%),  and  Treas.  Frances  Hulse 
(30%).  Messrs.  Hulse  and  Shuffett  are  owners  of 
WLBN  Lebanon,  Ky.  Granted  Jan.  27. 

Pipestone,  Minn.— Pipestone  Radio  Corp.  grant- 
ed 1050  kc,  1  kw. daytime  directional.  Post  office 
address  %  Dalton  E.  Nelson,  Box  312,  Pipestone. 
Estimated  construction  cost  $18,066,  first  year  op- 
erating cost  $48,000,  revenue  $54,000.  Principals 
include  Pres.  C.  B.  Thomas  (12.2%),  variety  store 
owner-  Vice  Pres. -Gen.  Mgr.  Dalton  E.  Nelson 
(2%);  Treas.  Roy  G.  Less  (12.2%),  retail  farm 
machinery,  and  Henry  Dalton  Inc.  (37%).  Granted 
Jan.  27. 

Dover,  N.  H.— Granite  State  Bcstg.  Co.  granted 
1270  kc  5  kw  unlimited,  directional.  Post  office 
address  155  Front  St.,  Manchester.  Estimated  con- 
struction cost  $24,000,  first  year  operating  cost 
$55,000.  revenue  $65,000.  Granite  State  is  licensee 
of  WKBR-AM-FM  Manchester,  WTSV-AM-FM 
Claremont,  and  WTSL  Hanover,  all  in  N.  H.  Prin- 
cipals include  President  William  J.  Barkley 
(35.3%),  Vice  President  &  Treasurer  William  F. 
Rust  Jr.  (49.9%),  and  Ralph  Gottlieb  (14.8%). 
Granted  Jan.  27. 

Yankton,  S.  D. — Yankton  Bcstg.  Co.  granted 
1450  kc,  250  w  unlimited.  Post  office  address:  % 
James  L.  Cope,  127V2  W.  3rd  St.,  Yankton.  Esti- 
mated construction  cost  $20,622,  first  year  oper- 
ating cost  $42,000,  revenue  $52,000.  Principals  in- 
clude President-Treasurer  William  M.  Smith 
(40%),  real  estate  development;  Vice  President 
Doris  J.  Smith  (56%),  and  Secretary  James  L. 
Cope  (4%),  attorney.  Granted  Jan.  27. 

Milan,  Tenn. — West  Tenn.  Bcstg.  Co.  granted 
1600  kc,  1  kw  daytime.  Post  office  address  Dr. 
H.  E.  Williams,  College  City  Branch  P.  O..  Walnut 
Ridge,  Ark.  Estimated  construction  cost  $19,214, 
first  year  operating  cost  $27,700,  revenue  $50,000. 
Principals  in  partnership  include  President  H.  E. 
Williams  (331/3%),  president  Southern  Baptist  Col- 
lege and  stockholder  KBHS  Hot  Springs,  Ark.; 
Treasurer  Herbert  J.  Kropf  (33V3%),  Dean  South- 
ern Baptist  College;  Vice  President  Hubert  E. 
Clemmer  (62/3%),  and  Secretary  G.  W.  Threadgill 
(62/3%),  auto  dealer.  Granted  Jan.  27. 

Richmond,  Va. — Louis  Adelman  granted  1320  kc, 
1  kw  daytime.  Post  office  address  3520  Four  Mile 
Run  Drive,  Arlington,  Va.  Estimated  construc- 
tion cost  $15,100,  first  year  operating  cost  $40,000, 


revenue  $50,000.  Mr.  Adelman  is  former  chief  of 
operations  of  the  American  Forces  Network,  Ger- 
many and  part  owner  of  bid  for  new  am  station 
at  Herkimer,  N.  Y.  Granted  Feb.  2. 

APPLICATIONS 

Algona,  Iowa— Kossuth  County  Bcstg.  Co.,  970 
kc.  500  w  daytime.  Post  office  address  1136  Plym- 
outh Building,  Minneapolis.  Estimated  construc- 
tion cost  $45,500,  first  year  operating  cost  $50,000, 
revenue  $60,000.  Principals  include  Pres.  Albert 
S.  Tcdesco  (35%),  85%  owner  KDUZ  Hutchinson, 
Minn.:  Vice  Pres.  Burt  Cohen  (10%),  accountant; 
Sec. -Treas.  Frederick  Epstein  (5%),  attorney,  and 
5  other  local  businessmen  each  owning  10%  in- 
terest.  Filed  Jan.  24. 

Mexia,  Tex.— J.  B.  McNutt  Jr.  tr/as  Bi-State 
Bcstg.  Co.,  1590  kc,  500  w  daytime.  Post  office 
address  Box  309,  Athens,  Tex.  Estimated  con- 
struction cost  $13,940,  first  year  operating  cost 
$30,000,  revenue  $36,000.  Mr.  McNutt  is  sole  owner 
of  KBUD  Athens.  Filed  Jan.  24. 

Waupaca,  Wis. — Dorothy  J.  Laird,  600  kc,  500  w 
daytime.  Post  office  address  2355  South  Webster, 
Green  Bay,  Wis.  Estimated  construction  cost 
$27,372,  first  year  operating  cost  $45,000,  revenue 
$55,000.  Mrs.  Laird  is  wife  of  Ben.  A.  Laird, 
officer  and  stockholder  of  WDTJZ  Green  Bay, 
and  WMAW  Menominee,  Mich.  Filed  Jan.  21. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

KEAR  San  Mateo,  Calif. — Bay  Radio  Inc.  grant- 
ed, mod.  of  license  to  change  main  studio  to  San 
Francisco  where  it  now  has  auxiliary  studio. 
Granted  Feb.  2. 

WPRY  Perry,  Fla. — Taylor  County  Bcstg.  Co. 
granted  CP  to  change  from  1220  kc  250  w  daytime 
to  1400  kc  250  w  unlimited.   Granted  Feb.  2. 

KOFO  Ottawa,  Kan. — Ottawa  Bcstg.  Co.  granted 
authority  to  operate  from  6:30  a.m.  to  6:00  p.m. 
March  and  6:00  a.m.  to  6:00  p.m.  April  through 
September  on  1220  kc  250  w  daytime.  Granted 
Jan.  28. 

KGAK  Gallup,  N.  M.— Thunderbird  Bcstg.  Co. 
granted  CP  to  change  from  1230  kc  250  w  unlim- 
ited to  1330  kc  1  kw  night,  5  kw  day,  unlimited, 
directional  night.  Granted  Jan.  27. 

APPLICATIONS 

WPCT  Putnam,  Conn. — Israel  Putnam  Bcstg.  Co. 
seeks  CP  to  change  from  500  w  to  1  kw  daytime 
on.  1350  kc.   Filed  Jan.  31. 

WMEN  Tallahassee,  Fla.— WMEN  Inc.  seeks  CP 
to  change  from  1330  kc  to  970  kc.  Filed  Jan.  31. 

WBSM  New  Bedford,  Mass.— Bay  State  Bcstg. 
Co.  seeks  CP  to  change  from  1230  kc  100  w  to 
1420  kc  1  kw,  directional,  and  change  studio  loca- 
tion from  New  Bedford  to  Fairhaven,  Mass.  Filed 
Jan.  27. 

WCDL  Carbondale,  Pa.— Carbondale  Bcstg.  Co. 

seeks  CP  to  change  from  1230  kc  250  w  unlimited 
to  1440  kc  5  kw  daytime.  Filed  Jan.  24. 

WSSC  Sumter,  S.  C. — Radio  Sumter  Inc.  seeks 
CP  to  change  from  1240  kc  100  w  to  1340  kc  250  w. 
Filed  Jan.  25. 

KUTI  Yakima,  Wash.— Walter  N.  Nelskog,  D. 
Gene  Williams  &  Delbert  Bertholf  d/b  as  Inde- 
pendent Bcstrs.  seek  CP  to  change  from  250  w  to 
1  kw  on  900  kc.  Filed  Jan.  27. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WUOA  (FM)  Tuscaloosa,  Ala.— Bd.  of  Trustees 
of  U.  of  Ala.  granted  CP  to  change  ERP  to  15  kw; 
change  studio  and  transmitter  location  to  Univer- 
sity Ave.  &  Colonial  Drive;  antenna  height  above 
average  terrain  120  ft.  Granted  Jan.  27;  an- 
nounced Feb.  1. 
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WAIU-FM  Wabash,  lnd— Wabash-Peru  Bcstg. 

Co.  granted  mod.  of  CP  to  change  ERP  to  4.6  kw; 
change  studio  and  transmitter  location  to  1.6 
miles  from  Wabash  on  N  side  of  U.  S.  Hwy  24. 
Granted  Jan.  27;  announced  Feb.  1. 

KPOJ-FM  Portland,  Ore.— KPOJ  Inc.  granted 
CP  to  change  ERP  to  4.4  kw;  antenna  height 
above  average  terrain  1,100  ft.  Granted  Jan.  27; 
announced  Feb.  1. 

WEMC  (FM)  Harrisonburg,  Va.— Bd.  of  Trustees 
of  Eastern  Mennote  College  Inc.  granted  mod.  of 
CP  to  change  frequency  to  91.7  mc.  Granted 
Jan.  27;  announced  Feb.  1. 


STATIONS  DELETED 

WTCN-FM  Minneapolis,  Minn. — Minneapolis  Tv 
Public  Service  Corp.  granted  request  to  cancel 
license  for  fm  station  on  ch.  246.  Deleted  Jan. 
25:  announced  Feb.  1. 

WKFM  (FM)  Roanoke  Rapids,  N.  C.-WCBI 
Inc.  granted  request  to  cancel  license  for  fm  sta- 
tion on  ch.  254.  Deleted  Jan.  25;  announced 
Feb.  1. 


Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KOLD    Yuma,    Ariz. — Maricopa    Bcstrs.  Inc. 

granted  voluntary  assignment  to  Broadcasters 
Inc.  for  $50,000.  Principals  include  Pres.  W.  J. 
Hawthorne  (25.6%),  Vs.  partner  H-K  Productions, 
Hollywood  tv  film  firm;  Vice  Pres.  Van  C.  New- 
kirk  (23.1%),  30%  stockholder  KSDA  Redding, 
Calif.;  Vice  Pres.  Norman  H.  Rogers  (15.4%),  1/3 
owner  KRNO  San  Bernardino;  Sec.  Lyle  L.  Per- 
kins (20.5%),  technician  KFBK  Sacramento,  and 
Treas.  George  W.  Brock  (15.4%),  30%  owner 
KRNO.  Granted  Feb.  2. 

KMBY-AM-TV  Monterey,  Calif.— The  Monterey 
Radio-Tv  Co.  granted  assignment  of  license  to 
Salinas  Valley  Bcstg.  Corp.  for  $230,000  plus  as- 
sumption of  $117,000  in  liabilities.  Principals  in- 
clude Pres.  John  C.  Cohan  (25%),  Sec. -Treas. 
Wm.  M.  Oates  (25%),  plus  a  group  of  local  busi- 
nessmen owning  the  remaining  50^.  Salinas  Val- 
ley Bcstg.  operates  KSBW-AM-TV  Salinas.  Grant 
is  subject  to  condition  that  KMBY  be  sold  within 
45  days.   Granted  Feb.  2. 

WWCO  Waterbury,  Conn. — The  Mattatuck  Bcstg. 
Co.  granted  voluntary  assignment  of  license  to 
New  England  Bcstg.  Corp.  for  $67,500.  Principals 
include  Pres.  Lawrence  Brandon  (0.5%).  import- 
ing and  exportmg;  Vice  Pres. -Sec.  Carol  D.  Bran- 
don (99%),  and  Ivan  R.  Drechsler  (0.5%).  Granted 
Jan.  27. 

WOKZ  Alton,  111.— Edward  N.  Palen  granted 
voluntary  assignment  to  wholly  owned  corpora- 
tion Palen  Bcstg.  Corp.  Granted  Jan.  27. 

WARE  Ware,  Mass. — Central  Bcstg.  Corp.  grant- 
ed voluntary  transfer  of  control  from  H.  Scott 
Killgore  to  wholly  owned  company  Tele-Broad- 
casters Inc.   Granted  Jan.  28. 

KSTL  St.  Louis,  Mo.— Radio  St.  Louis  Inc. 
granted  voluntary  transfer  of  control  to  Edward 
E.  Haverstick  Jr.  and  four  others  through  sale  of 
57.5%  interest  for  $131,750.  Principals  include 
Pres.  Dick  J.  Kasten  (5%);  Sec.  William  K.  Hav- 
erstick (30%);  Treas.  Edward  E.  Haverstick  Sr. 
(40%),  and  Edward  E.  Haverstick  Jr.  (15%). 
Granted  Jan.  27. 

WKXL  Concord,  N.  H.— Capitol  Bcstg.  Corp. 
granted  voluntary  transfer  of  control  from  H. 
Scott  Killgore  to  wholly  owned  company  Tele- 
Broadcasters  Inc.   Granted  Jan.  28. 

WBNY-FM  Buffalo,  N.  Y.— Roy  L.  Albertson 
granted  assignment  of  license  to  The  Albertson 
Bcstg.  Corp.  Granted  Jan.  24;  announced  Feb.  1. 

WJTN-AM-FM  Jamestown,  N.  Y. — James  Bcstg. - 
Co.  granted  voluntary  relinquishment  of  control, 
by  Simon  Goldman  through  sale  of  45.6%  interest 
to  Reginald  A.  Lenna  for  approximately  $34,574. 
Mr.  Lenna  deals  in  appliances  and  automotive; 
equipment.  Mr.  Goldman  retains  45.6%  interest.' 
Granted  Feb.  2. 

WJTN-AM-FM  Jamestown,  N.  Y. — James  Bcstg. 
Co.  granted  voluntary  transfer  of  control  to  Si- 
mon Goldman  through  purchase  by  corporation 
of  80.3%  interest  from  Jav  E.  &  Mabel  Mason  for 
$309,385.  Granted  Feb.  2. 

WPAT  Paterson,  N.  J. — North  Jersey  Bcstg.  Co. 
granted  assignment  of  license  to  WPAT  Inc.  for 
$257,500.  Principals  include  Emanuel  Dannett 
(99.5%),  attorney,  and  Dickens  H.  Wright  (0.5%), 1 
executive  vice  pres.  and  general  manager  WPAT. 
Granted  Jan.  27. 

WOOW  New  Bern,  N.  C. — Craven  Bcstg.  Co. 
granted  voluntary  transfer  of  control  to  James  A. 
Ballard,  Furman  Y.  Sorrell  and  Raymond  Lacy 
Ballard  through  sale  of  all  stock  for  $25,000. 
Principals  in  equal  partnership  include  Pres. 
Furman  Y.  Sorrell,  physician;  Sec. -Treas.  James 
A.  Ballard,  general  manager  WADE  Eadesboro. 
N.  C,  and  Vice  Pres.  Raymond  L.  Ballard,  furni- 
ture salesman.   Granted  Jan.  27. 

WKMC  Roaring  Spring,  Pa.— Carl  W.  Kcnsinger 
&  Robert  E.  Meredith  granted  assignment  of  CP 
to  Cove  Bcstg.  Co.  Mr.  Meredith  receives  $1,400 
for  V2  interest.  Principals  include  Pres.  Gerald 
J.  Collins  (30%);  Vice  Pres.  C.  I.  Metzger 
(16V2%),  engineer  WVAM  Altoona,  Pa.:  Treas 
Carl  W.  Kensinger  (7%),  and  Cary  H.  Simpson 
(0.5%),  V2  owner  WKBI  St.  Marys,  pres.-48% 
owner  WFRM  Coudersport,  pres. -35%  owner 
WPXY  Punxsutawney,  and  owner  of  WTRN 
Tyrone,  all  Pa.   Granted  Jan.  27. 

BROADCASTING     •  TELECASTING 


WCRE  Cheraw,  S.  C— Three  States  Bcstg.  Co. 
Ei-anted  voluntary  assignment  of  license  to  Ches- 
terfield Bcstg.  Co.  for  $20,000.  Principals  include 
Fred  A.  Staples;  Fred  L.  Morningstar;  Joseph  A. 

I Pickering,  and  Marvin  J.  Peterson,  each  owning 
I  Vi  interest.    Principals  each  own  >fe  interest  in 
WHJC  Matewan,  W.  Va.    Granted  Jan.  25;  an- 
nounced Feb.  1. 

WOAI-AM-IV  San  Antonio,  Tex. — Southland 
Industries  Inc.  granted  voluntary  transfer  of 
j  control  to  Hugh  A.  L.  Halff  and  others  through 
transfer  of  93.1%  interest  under  will  of  G.  A.  C. 
Halff,  deceased.  Mr.  Hugh  Halff  will  now  own 
14%  and  as  trustee  for  Hugh  A.  L.  Halff  46.8%. 
Five  other  stockholders  will  each  own  7.8%  in- 
terest.  Granted  Feb.  2. 

KTXL-AM  San  Angelo,  Tex.— Westex  Bcstg.  Co. 
granted  voluntary  acquisition  of  negative  control 
;  by  A.  D.  Rust  and  B.  P.  Bludworth  through  pur- 
I  chase  of  50  shares  of  stock  from  Marshall  Formby 
and  Lowell  Smith  for  $20,000.   Messrs.  Rust  and 
i  Bludworth   will   now   each    own   50%  interest. 
Granted  Jan.  26;  announced  Feb.  1. 

KTXL-TV — San  Angelo,  Tex. — Westex  Tv  Co. 
granted  voluntary  acquisition  of  negative  control 
by  A.  D.  Rust  and  B.  P.  Bludworth  through  pur- 
j  chase  of  68  shares  of  stock  from  Marshall  Formby 
and  Lowell  Smith  for  $6,800.  Messrs.  Rust  and 
Bludworth  will  now  each  own  50%  interest. 
Granted  Jan.  26;  announced  Feb.  1. 

WHEE  Martinsville,  Va. — Mecklenburg  Bcstg. 
Corp.  granted  relinquishment  of  negative  control 
by  Shultz  and  Hedrick  family  groups  through 
issuance  of  stock  to  Charles  F.  Adams  (13%),  and 
.  Thomas  W.  Patterson  (7%)  for  $6,710.  Shultz  and 
Hedrick  family  groups  will  each  now  own  39.2% 
■  interest.  Granted  Feb.  2. 


APPLICATIONS 


KMBY  Monterey,  Calif. — Salinas  Valley  Bcstg. 
Corp.  seeks  assignment  of  license  to  Frederick  A. 
Gwynn  for  $70,000.   Mr.  Gwynn  is  NBC  Los  An- 
•  geles  engineer.  Filed  Jan.  25. 

KWG  Stockton,  Calif.— McClatchy  Bcstg.  Co. 
seeks  voluntary  assignment  of  license  to  James 
I  E.  Longe  and  Lewis  B.  Saslaw  d/b  as  Delta  Bcstg. 
;  Co.  for  S75.000.  Principals  include  James  E.  Longe 
:  [Vz),  program  director  KWG,  and  Lewis  B.  Sas- 
10 law  (Vz),  physician.  Filed  Jan.  25. 

KRDG  Redding,  Calif. — I.  J.  Schwartz,  Stephen 
George  &  J.  Matranga  d/b  as  Capitol  Radio  En- 
terprises seeks  assignment  of  CP  to  Charles  W. 
t  Cole.  Jack  W.  Garibaldi  &  Howard  Martineau 
'  '  d/b  as  M  &  C  Bcstrs.  for  $947.79.  Principals  in- 
!   elude  Jack   V.   Garibaldi   (5%),  hotel  auditor; 
v  Charles  W.  Cole  (85%),  and  Howard  Martineau 
(10%),  engineer  at  KBIF  Sanger,  Calif.,  and  \z 
I  I  owner  of  bid  for  new  am  station  at  Auburn, 

•  •  Calif.  Filed  Jan.  24. 

WKNB-AM-TV  New  Britain,  Conn.— New  Brit- 
ain Bcstg.  Co.  seeks  transfer  of  control  to  NBC 
through  sale  of  all  stock  for  $606,944.  Filed 
Jan.  25. 

WDEL-AM-FM  Wilmington,   Del.— WDEL  Inc. 

;.;  seeks  voluntary  assignment  of  license  to  Del- 

;•!  marva  Bcstg.  Co.  for  $250,000.  Principals  include 
J.  Hale  and  John  F.  Steinman  families,  present 
owners  of  the  station.    Purpose  is  to  separate 

,'  '  from  WDEL-TV  operation.   Filed  Jan.  25. 

WHAI-AM-FM  Greenfield,  Mass.— John  W.  Hai- 
gis  seeks   voluntary   assignment   of  license  to 

,    wholly  owned  corporation  Haigis  Bcstg.  Corp. 

!    Filed  Jan.  26. 

WMAW  Meniminee,  Mich. — Green  Bay  Bcstg. 
Co.  seeks  voluntary  transfer  of  control  to  Ben  A. 
j  ( Laird  through  purchase  of  43.4%  interest  from 
lJ3  Wm.  S.  &  Edward  Schons  for  $45,000.  Mr.  Laird 
Ljivvill  now  own  82.5%  interest.  Filed  Jan.  27. 

KENO  Las  Vegas,  Nev. — Maxwell  Kelch  &  Laura 
j|  Belle  Kelch  d/b  as  Nevada  Bcstg.  Co.  seek  volun- 
?n  tary  assignment  of  license  to  Nevada  Bcstg.  Co. 
M  for  S80.000.    Principals  include  Pres.  E.  Oncken 
tQ  (37.5%),  news  editor  KENO  and  managing  editor 
P  Las  Vegas  Sun;  Vice  Pres.  Ralph  O.  Dow  (25%), 
;l;  chief  engineer  KENO,   and  Merl  Sage  (37.5%), 
commercial  manager  KENO.  Filed  Jan.  28. 
KERV    Kerrville,    Tex.— Kerrville    Bcstg.  Co. 
'  seeks  voluntary  acquisition  of  negative  control 
(50%)  by  Hal  Peterson  through  purchase  of  25% 
J  interest  from  W.  Scott  Schrenner  for  $7,500.  Filed 
m  Jan.  24. 

ill  WEMP  Milwaukee,  Wis. — Milwaukee  Bcstg.  Co. 
■j  seeks  voluntary  assignment  of  license  to  Foster  & 

Assoc.  Inc.  for  $200,000.  Principals  include  B.  R. 
•fjMcLendon  (16%);  Pres.  James  H.  Foster  (59%), 
J5  president  of  vitamin  and  chemical  company; 
1  Vice  Pres.  Gordon  B.  McLendon  (10%);  Vice  Pres. 

(.  S.  (Bill)  Weaver  (10%),  and  Sec.-Treas. 
-    Dorothy   Manning    (5%).    The   McLendons  own 

KLIF-AM-TV    Dallas,    KELP-AM-TV    El  Paso 

*  and  KTLG  (TV)  Corpus  Christi,  Tex.  Sale  is  con- 
..   tingent  on  FCC  approval  to  purchase  of  WCAN 

Milwaukee  facilities.  Filed  Jan.  25. 
&  *.  WCAN  Milwaukee,  Wis. — Midwest  Bcstg.  Co. 
a- seeks  assignment  of  license  to  WEMP  there  for 
W  $250,000.  Principals  include  Pres.  Andrew  M. 
-I' Spheeris  (13%);  Vice  Pres.  Hugh  K.  Boise  Jr. 
1  (10%);  Sec.  John  E.  Roe  (2\'z%);  Treas.  S.  C. 
,  (leaveland  (5%);  John  Gagliano  (10%),  and 
j;  :  Minn.  Tribune   (25.4%).    Sale  is  contingent  on 

sale  of  WEMP  facilities.  Filed  Jan.  25. 


WTVW  (TV)  Milwaukee,  Wis.— Milwaukee  Area 
Telecasting  Corp.  seeks  assignment  of  CP  to  The 
Hearst  Corp.  for  $2  million.  Hearst  owns  WBAL- 
AM-TV  Baltimore,  WISN  Milwaukee,  and  WCAE 
Pittsburgh,  and  numerous  newspapers.  Filed  Jan. 
25. 

WDUZ  Green  Bay,  Wis.— Green  Bay  Bcstg.  Co. 
seeks  voluntary  transfer  of  control  to  Ben  A. 
Laird  through  purchase  of  43.4%  interest  from 
Wm.  S.  and  Edward  Schons  for  $45,000.  Mr.  Laird 
will  now  own  82.5%  interest.  Filed  Jan.  27. 


Hearing  Cases  .  .  . 


INITIAL  DECISIONS 

Lawton,  Okla. — New  am,  1050  kc.  FCC  Hearing 
Examiner  Thomas  H.  Donahue  issued  initial  de- 
cision looking  toward  grant  of  the  application  of 
Progressive  Bcstg.  Co.  for  construction  permit 
for  new  am  station  on  1050  kc,  250  w,  daytime 
only,  in  Lawton,  Okla.  This  proceeding  initially 
also  involved  mutually  exclusive  applications  of 
White  Radio  Co.,  Wichita  Falls,  Tex.,  who  made 
no  appearance  at  hearing  and  was  held  in  default 
and  Lawton  Bcstg.  Co.,  Lawton,  Okla.,  who  dis- 
missed its  application.  Action  Feb.  1. 

Beaumont,  Tex. — FCC  announced  its  memoran- 
dum opinion  and  order  which  affirmed  its  de- 
cision, released  Aug.  6,  1954,  granting  the  Beau- 
mont Bcstg.  Corp.  construction  permit  for  new  tv 
station  on  ch.  6  in  Beaumont,  Tex.,  and  denying 
competing  applications  for  The  Enterprise  Co. 
and  KTRM;  dissolved  its  stay  order  of  Dec.  3 
and  denied  or  dismissed  related  petitions  in  this 
proceeding.  Commissioner  Hennock  dissented. 
Action  Jan.  27. 

Bristol,  Tenn. — New  tv,  ch.  5  FCC  Hearing  Ex- 
aminer Isadore  A.  Honig  issued  initial  decision 
looking  toward  grant  of  the  application  of  Ap- 
palachian Bcstg.  Corp.  for  construction  permit 
for  new  tv  station  on  ch.  5  in  Bristol,  Va.,  and 
denial  of  competing  application  of  Tri-Cities 
Television  Corp.,  Bristol,  Tenn.   Action  Feb.  1. 


Other  Actions  .  .  . 

KBET-TV  Sacramento,  Calif.— By  order,  the 
Commission  denied  that  part  of  a  petition  by 
McClatchy  Bcstg.  Co.  requesting  a  temporary 
stay  of  the  effective  date  of  Commission  action 
of  Dec.  9  granting  the  application  of  Sacramento 
Telecasters  Inc.,  for  modification  of  its  construc- 
tion permit  to  specify  new  transmitter  site  for 
station  KBET-TV  Sacramento,  Calif.,  (ch.  10), 
and  make  other  changes.   Action  Feb.  2. 

Daytime  Skywave  Proposals — The  Commission 
adopted  a  Notice  with  respect  to  the  applicability 
to  existing  am  licensees  and  permittees  of 
changed  rules  and  standards  proposed  in  Docket 
8333,  advising  interested  parties  of  its  tentative 
judgment  so  that  this  information  may  be  taken 
into  account  in  preparing  and  submitting  com- 
ments. 

Upon  a  review  of  the  record,  the  Commission 
is  of  the  present  view  that  its  proposal  upon 
which  oral  argument  was  held  July  15  last 
would  appear  to  present  a  more  equitable  basis 
for  a  change  in  its  rules  than  any  of  the  counter- 
proposals submitted  in  the  proceeding.  How- 
ever, it  is  not  convinced  that  it  should  make 
final  its  judgment  in  this  respect  without  the 
benefit  of  comments  which  are  to  be  submitted 
in  that  portion  of  the  proceeding  raising  the 
question  of  the  application  of  any  rules  that  may 
be  adopted  to  existing  stations,  as  well  as  to  pros- 
pective applications.  As  previously  announced, 
the  date  for  filing  comments  in  this  proceeding 
was  extended  to  April  17,  and  the  date  for  filing 
replies  to  May  1.  Commissioner  Hennock  dis- 
sented.  Action  Jan.  26. 


WOOK  Washington,  D.  C— By  Order,  the  Com- 
mission dismissed  the  application  of  United 
Bcstg.  Co.,  for  a  synchronous  amplifier  to  be 
operated  in  connection  with  station  WOOK 
Washington,  D.  C,  since  Commission  rules  do 
not  provide  for  such  operation.   Action  Jan.  26. 

WFLA-TV  Tampa,  Fla. — FCC  by  Memorandum 
Opinion  and  Order,  denied  petition  of  Pinellas 
Bcstg.  Co.,  St.  Petersburg,  Fla.,  filed  Nov.  1,  re- 
questing that  the  Tribune  Company's  applica- 
tion for  modification  of  CP  to  change  studio  site 
of  station  WFLA-TV  Tampa,  Fla.,  change  ERP 
from  visual  316  kw  aural  158  kw,  to  visual  303 
kw,  aural  212  kw,  change  transmitter  equipment 
and  make  other  equipment  changes,  be  desig- 
nated for  hearing;  further  ordered  that  said 
application  be  granted,  with  ERP  visual  302  kw, 
aural  209  kw.  Action  Jan.  27. 

Indianapolis,  Ind. — Ch.  13  proceeding. — FCC 
Examiner  Basil  P.  Cooper  ordered  that  the  an- 
swer given  by  the  witness  on  Oct.  19,  at  page 
2121,  line  19,  in  proceeding  re  applications  of 
Indianapolis  Bcstg.  Inc.,  et  al.  for  ch.  13  at 
Indianapolis,  Ind.,  be  struck  from  the  record: 
denied  request  for  subpoena  duces  tecum  for 
the  production  of  income  tax  returns;  ordered 
that  the  official  reporter  and  the  Chief  of  the 
Docket  Division  remove  physically  from  the 
public  transcript  of  Jan.  7  proceeding,  all  of 
such  transcript  beginning  at  page  3921,  line  7, 
to  and  including  page  4022,  line  14;  further  or- 
dered that  any  proposed  findings,  either  affir- 
mative, reply,  or  rebuttal,  submitted  on  behalf 
of  any  party  to  this  proceeding  which  asserts  di- 
rectly, indirectly,  or  by  inference  that  any 
officer,  director,  or  stockholder  of  any  applicant 
in  this  proceeding  has  paid  any  fine,  penalty,  or 
interest  upon  any  income  tax  return  shall  be  re- 
turned to  the  proponent  thereof  and  will  not 
be  received  until  all  reference  to  such  matters 
has  been  physically  deleted  from  such  proposed 
findings.   Action  Jan.  19;  announced  Jan.  27. 

Wichita-Hutchinson,  Kan. — FCC  by  Memoran- 
dum Opinion  and  Order,  denied  petition  by 
KAKE-TV  (ch.  10),  Wichita,  Kan.,  requesting 
that  the  Commission  issue  a  Cease  and  Desist 
Order  against  KTVH  (TV)  (ch.  12),  Hutchinson, 
Kan.,  with  respect  to  certain  allegations  against 
KTVH.    Action  Jan.  27. 

WCEM  Cambridge,  Md.— By  Order,  the  Com- 
mission denied  a  petition  of  Chief  Broadcast 
Bureau,  to  dismiss  application  of  The  Shore 
Bcstg.  Co.  to  increase  power  of  station  WCEM 
Cambridge,  Md.,  from  100  to  250  w,  operating 
on  1240  kc;  waived  "10  percent"  rule  Sect.  3.28 
(c)  in  this  proceeding.   Action  Jan.  26. 

Laurel,  Miss. — By  memorandum  opinion  and 
order,  the  Commission  postponed  the  effective 
date  of  its  Nov.  24  grant  of  the  application  of 
American  Southern  Broadcasters  for  new  am 
station  (WPWR)  on  1430  kc,  1  kw,  daytime  at 
Laurel,  Miss.,  pending  hearing  on  same  to  consist 
of  oral  argument  to  be  held  before  the  Commis- 
sion on  Feb.  14.  WLAU  and  WAML  both  Laurel, 
who  protested  grant,  are  made  parties  to  the 
proceeding.  Commissioner  Hennock  voted  for 
hearing.  Action  Jan.  26. 

WNDR,  WSYR-AM-FM-TV  Syracuse,  N.  Y. — 
FCC  by  Order,  denied  petition  filed  Nov.  2  last 
by  WNDR  Syracuse,  N.  Y.,  requesting  that  pro- 
ceedings be  instituted  to  revoke  the  licenses  of 
WSYR-AM-FM-TV  Syracuse.    Action  Feb.  2. 

Lawton.  Okla. — FCC  Comr.  Robert  E.  Lee 
granted  petition  of  Lawton  Bcstg.  Co.  for  dis- 
missal of  its  application  for  new  am  station 
there.   Action  Jan.  25;  announced  Jan.  27. 

WICU  (TV)  Erie,  Pa. — By  Order,  the  Com- 
mission directed  that  certain  documents  in  its 
files  relating  to  the  employment  of  William  Gar- 
field Cummings  as  an  FCC  consultant  be  made 
available  to  the  examiner  hearing  the  proceed- 
ings involving  application  of  Dispatch  Inc..  for 
renewal  of  license  of  station  WICU  (TV)  Erie. 
Pa.  Commissioner  Doerfer  not  voting.  Action 
Jan.  26. 
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WJET  Erie,  Pa. — FCC  Hearing  Examiner  H. 
Gifford  Irion  issued  an  initial  decision  looking 
toward  grant  of  the  application  of  The  Jet  Bcstg. 
Co.,  for  construction  permit  to  chang2  frequency 
of  station  WJET  Erie,  Pa.,  from  15rf0  kc  to  1400 
kc  and  hours  of  operation  from  daytime  only 
to  unlimited  time,  with  power  of  250  w.  Action 
Jan.  27. 

Muleshoe,     Tex. — Muleshoe     Bcstg.     Co. — FCC 

Examiner  Hugh  B.  Hutchison  granted  petition 
for  leave  to  amend  its  am  application,  in  order  to 
show  the  substitution  of  Mrs.  Ed  Holmes  as  a 
member  of  the  partnership;  further  ordered  that 
the  hearing  in  this  proceeding  be  postponed  to 
March  7,  and  tentatively  scheduled  second  pre- 
hearing conference  for  Feb.  4.  Action  Jan.  25; 
announced  Jan.  27. 

San  Antonio,  Dallas,  Tex. — By  Order,  the  Com- 
mission dismissed  as  moot  petition  by  WOAI 
San  Antonio,  Tex.,  to  intervene  and  enlarge 
issues  in  proceeding  on  application  of  Trinity 
Bcstg.  Corp.  to  increase  daytime  power  of  sta- 
tion KLIF  Dallas,  on  1190  kc.  to  50  w.  Action 
Jan.  26. 


Routine  Roundup  ... 

January  27  Decisions 


ACTIONS  ON  MOTIONS 

By  Commissioner  Robert  E.  Lee 

Knoxville,  Tenn.,  Scripps-Howard  Radio  Inc.; 
Tennessee  Television,  Inc. — Granted  joint  petition 
for  an  extension  of  time  to  and  including  Feb. 
21  within  which  to  file  exceptions  to  initial  deci- 
sion in  re  ch.  10  (Dockets  10512  et  all).  (Action  of 
Jan.  25). 

State  of  Minnesota — Granted  petition  to  inter- 
vene in  re  application  of  WNYC  for  SSA  (Docket 
11227).  (Action  taken  Jan.  21). 

By  Hearing  Examiner  James  D.  Cunningham 
Broadcast  Bureau — Granted  petition  for  exten- 
sion of  time  to  and  including  Feb.  14  within 
which  the  parties  to  proceeding  re  application  for 
renewal  of  license  of  WWBZ  Vineland,  N.  J. 
(Docket  10133),  may  submit  proposed  findings 
(Action  taken  Jan.  25). 

San  Antonio,  Tex.,  Mission  Telecasting  Corp.; 
The  Walmac  Co. — Granted  joint  petition  to  reopen 
the  record  in  re  ch.  12  (Dockets  11000-01),  and  the 
document  entitled  "Stipulation"  is  accepted  and 
incorporated  in  the  record;  further  ordered  the 
record  be  again  closed,  and  all  parties  are  allowed 
until  Jan.  26  to  file  supplemental  proposed  find- 
ings; and  the  petition  of  Howard  W.  Davis  dated 
Dec.  3  is  dismissed  (Action  taken  Jan.  21). 

By    Hearing   Examiner   Elizabeth    C.    Smith  on 
Jan.  25 

WELO  Tupelo,  Miss.,  Tupelo  Bcstg.  Co.— On 
motion  of  applicant,  ordered  that  the  hearing  in 
re  application  for  am  facilities  (Docket  11002), 
be  resumed  on  Feb.  3. 

By  Hearing  Examiner  Thomas  H.  Donahue  on 
Jan.  21 

Lawton,  Okla.,  Phil  Bird;  Lawton  Bcstg.  Co. — 
The  Examiner  on  his  own  motion,  continued 
hearing  in  re  applications  for  new  am  stations 
(Dockets  10911,  10959),  from  Jan.  25  to  Feb.  23. 

St.  Louis,  Mo.,  220  Television  Inc.;  Broadcast 
House  Inc. — Upon  oral  request  by  petitioners, 
ordered  the  time. for  filing  proposed  findings  in 
re  proceedings  for  ch.  11,  extended  from  Feb.  15 
to  March  8,  and  the  time  for  filing  replies  ex- 
tended from  March  1  to  March  22  (Dockets  8809 
et  al.). 


Broadcast  Actions 
By  Commission  en  banc 
Renewal  of  License 

The  following  stations  were  granted  renewal  of 
licenses  for  the  regular  period: 

WSWN  Belle  Glade,  Fla.;  WEBK  Tampa,  Fla.; 
WCNM  Arecibo,  P.R.;  WMBR-TV  Jacksonville, 
Fla.:  WTVJ  (TV)  Miami,  Fla.;  WAWZ  Zarephath, 
N.  J.;  WVET  Rochester,  N.  Y.;  WGH  Newport 
News,  Va.;  WKRZ  Oil  City,  Pa.;  WREL  Lexing- 
ton, Va.;  WBAR  Bartow,  Fla.;  WENA  Bayamon, 
P.R.;  WGMA  Hollywood,  Fla.;  WIAC  Santurce, 
P.R.;  WINK  Fort  Myers.  Fla.:  WPRY  Perry,  Fla.; 
WROD  Daytona  Beach,  Fla.:  WRWB  Kissimee, 
Fla.;  WSIR  Winter  Haven,  Fla.;  WFSU-FM  Talla- 
hassee, Fla.;  WTTB  Vero  Beach,  Fla.;  WSTA 
Charlotte  Amalie,  St.  Thomas  Island,  V.I.;  WKAQ 
San  Juan,  P.R.;  WBKB(TV)   Chicago.  111. 


January  28  Applications 


ACCEPTED  FOR  FILING 

Modification  of  License 
WHAB  Baxley,  Ga.,  Farnell  O'Quinn— Modifi- 
cation of  license  to  change  name  of  licensee  to 
Farnell   O'Quinn  tr/as   Tri-City  Bcstg.  System 
(BML-1616). 

WKMH  Dearborn,  Mich.,  WKMH  Inc. — Modifi- 
cation of  license  to  change  name  of  licensee  to 
Knorr  Bcstg.  Corp.  (BML-1617). 

WKMF  Flint,  Mich.,  WKMH  Inc.— Modification 
of  license  to  change  name  of  licensee  to  Knorr 
Bcstg.  Corporation.  (BML-1617). 

WSAM  Saginaw,  Mich.,  WKMH  Inc.— Modifi- 
cation of  license  to  change  name  of  licensee  to 
Knorr  Bcstg.  Corporation.  (BML-1617). 

Modification  of  CP 
WOTR  Corry,  Pa.,  Olivia  T.  Rennekamp — Modi- 
fication of  construction  permit  (BP-8346)  as 
modified,  which  authorized  new  standard  broad- 
cast station  for  extension  of  completion  date. 
(BMP-6761). 

WPFD  Darlington,  S.  C,  Frank  A.  Hull  tr/as 
Darlington  Bcstg.  Co. — Modification  of  construc- 
tion permit  (BP-8158)  as  modified,  which  author- 
ized new  standard  broadcast  station  for  exten- 
sion of  completion  date.  (BMP-6760). 

KFSD-TV  San  Diego,  Calif.,  KFSD  Inc.— Mod. 
of  CP  (BPCT-313)  as  mod.  which  authorized  new 
tv  station  to  extend  completion  date  (BMPCT- 
2792). 

WCTV  (TV)  Thomasville,  Ga.,  E.  D.  Rivers  Sr.— 

Mod.  of  CP  (BPCT-1254)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date  to 
8-23-55  (BMPCT-2790). 

WTVP  (TV)  Decatur,  111.,  Prairie  Television  Co. 
—Mod.  of  CP  (BPCT-1399)  as  mod.  which  au- 
thorized new  tv  station  to  extend  completion 
date  to  4-1-55  (BMPCT-2791). 

KEYD-TV  Minneapolis,  Minn.,  Family  Bcstg. 
Corp.— Mod.  of  CP  (BPCT-795)  which  authorized 
new  tv  station  to  extend  completion  date  to 
4-10-55  (BMPCT-2793). 

Remote  Control 

KENI  Anchorage,  Alaska,  Midnight  Sun  Bcstg. 
Co.— (BRC-644). 

WGBF  Evansville,  Ind.,  On  The  Air  Inc.— (BRC- 
645). 

KFIR  North  Bend,  Ore.,  Bay  Bcstg.  Co.— (BRC- 

642). 

KPAM  Portland,  Ore.,  Stanley  M.  Goard. 
George  W.  Phillips,  James  L.  Murray  and  Dclores 
E.  Zabelle  d/b  as  Bcstrs.,  Ore.  Ltd.— (BRC-643) . 

Renewal  of  License  Returned 
WJBB  Haleyville,  Ala.,  Haleyville  Bcstg.  Co. 
Inc.— (BR-2277). 
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January  31  Decisions 

ACTIONS  ON  MOTIONS 

By  Commissioner  Robert  E.  Lee  on  Jan.  27 
Indianapolis,    Did.,    Indianapolis    Bcstg.   Inc. — 

Granted  petition  for  an  extension  of  time  to  and 
including  Feb.  1  within  which  to  file  a  petition 
for  review  of  the  Examiner's  Order  of  Jan.  25, 
which  reversed  previous  rulings  made  by  Ex- 
aminer in  proceeding  re  applications  for  ch.  13 
(Dockets  8906  et  al.). 

By  Hearing  Examiner  J.  D.  Bond 
Toledo,  Ohio,  Unity  Corp.  Inc. — Denied  motion 
for  continuance  of  date  for  submission  of  appli- 
cants' direct  affirmative  cases  in  proceeding  re 
ch.  11,  and  written  exhibits  be  continued  from 
Feb.  14  to  March  14,  and  that  the  further  confer- 
ence heretofore  scheduled  be  postponed  from  Feb. 
21  to  March  21  (Dockets  11084  et  al.).  Further 
ordered  that  the  effective  date  of  this  order  for 
purposes  of  appeal  and  review  shall  be  Jan.  27, 
the  date  of  release  (Action  of  Jan.  26). 

Roanoke,  Va..  Times- World  Corp.;  Radio  Roa- 
noke Inc. — Granted  joint  petition  for  continuance 
of  hearing  from  Feb.  1  to  a  date  to  be  fixed  by 
subsequent  order,  in  re  proceeding  for  ch.  '7 
(Dockets  10655-56)  (Action  of  Jan.  27). 

By  Hearing  Examiner  Annie  Neal  Huntting 
on  Jan.  27 

Ambridge,  Pa.,  Miners  Bcstg.  Service  Die; 
Tarentum,  Pa.,  Louis  Rosenberg;  Painesville, 
Ohio,  Somerset  Bcstg.  Co.— Issued  first  statement 
concerning  prehearing  conferences  scheduling  a 
new  time  table  as  follows:  March  11  exchange  of 
exhibits  comprising  direct  cases;  March  18.  pre- 
hearing conference,  and  continued  hearing  sched- 
uled for  March  16  to  March  28.  in  re  applications 
for  am  facilities  (Dockets  11202  et  al.).  Also  de- 
nied petition  by  Miners  for  continuance  of  hear- 
ing until  Commission  acts  on  petition  of  Somerset 
for  dismissal. 

By  Hearing  Examiner  H.  Gifford  Irion  on  Jan.  2" 
Buffalo,  N.  Y.,  Great  Lakes  Television  Inc.; 
Greater  Erie  Bcstg.  Co.;  WKBW-TV  Inc.— Gave 
notice  of  a  further  hearing  to  be  held  March  1 
for  the  purpose  of  concluding  direct  cases,  in 
re  applications  for  tv  ch.  7  (Dockets  10968  et  al.). 


January  31  Applications 

ACCEPTED  FOR  FILING 

Modification  of  CP 

WPNX  Phoenix  City,  Ala.-Columbus,  Ga.,  Com- 
munity Bcstg.  Co.— Mod.  of  CP  (BP-8824)  which 
authorized  DA-N  only;  change  transmitter  and 
studio  locations  and  change  type  transmitter 
for  extension  of  completion  date  (BMP-6764). 

WROW-TV  Albany,  N.  Y..  Hudson  Valley  Bcstg. 
Co.— Mod.  of  CP  (BPCT-389)  as  mod.  which  au- 
thorized new  tv  station  to  extend  completion  date 
to  4-1-55  (BMPCT-2785). 

WFMZ-TV  Allentown,  Pa.,  Penn-Allen  Bcstg. 
Co.— Mod.  of  CP  (BPCT-486)  as  mod.  which  au- 
thorized new  tv  station  to  extend  completion  date 
to  4-29-55  (BMPCT-2794). 

Renewal  of  License 
WBRD  Ft.  Lauderdale,  Fla.,  Broward  Bcstg.  Co. 

— (BR-2516). 

Renewal  of  License  Returned 
WPID  Piedmont,  Ala.,  Cary  L.  Graham — (BR- 
2808). 

Remote  Control  Returned 
WGBI   Scranton,  Pa.,   Scranton   Bcstrs.  Inc. — 

(Wrong  studio  location). 

Renewal  of  License 
WFMH-FM  Cullman,  Ala.,  B.  C.  Eddins  et  al. 
d/b  as  The  Voice  of  Cullman— (BRH-476) . 
WBGE-FM  Atlanta,  Ga.,  General  Bcstg.  Co.— 

(BRH-656). 


February  1  Decisions 

BROADCAST  ACTIONS 
By  the  Broadcast  Bureau 
Actions  of  Jan.  28 
Granted  License 

WWOK  Charlotte  N.  C,  Rounsaville  of  Charlotte 
Inc. — Granted  license  for  am  broadcast  station; 
1480  kc,  1  kw,  D  (BL-5598). 

WPON  Pontiac  Mich.,  Gerity  Bcstg.  Co.— 
Granted  license  for  am  broadcast  station;  1460  kc. 
500  w.  DA-N,  U  (condition)  (BL-5532). 

KWNA  Winnemucca,  Nev.,  Northwest  Radio  & 
Television  Corp. — Granted  license  for  am  broad- 
cast station;  1400  kc,  250  w,  U  (BL-5603). 

WTRN  Tyrone.  Pa.,  Tyrone  Bcstg.  Co.— Granted 
license  for  am  broadcast  station;  1580  kc,  250  w. 
D  (BL-5586). 

WBCR  Christiansburg,  Va.,  The  Montgomery 
Bcstg.  Co. — Granted  license  for  am  broadcast  sta- 
tion; 1260  kc,  1  kw,  D  (BL-5607). 

KOGA  Ogallala,  Neb.,  Ogallala  Bcstg.  Co- 
Granted  license  for  am  broadcast  station;  930 
kc,  500  w,  D  (BL-5610). 


Page  106 


February  7,  1955 


Broadcasting 


Telecastinc 


Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

KFIR  North  Bend,  Ore.;  WGBF  Evansville, 
Ind.,  while  using  nondirectional  antenna;  KENI 
Anchorage,  Alaska. 

CP 

WBET  Brockton,  Mass.,  Enterprise  Pub.  Co. — 

Granted  CP  to  replace  expired  CP  (BP-9072) 
which  authorized  change  in  frequency  of  auxil- 
iary transmitter  from  990  kc  to  1460  kc  (BP- 
9636). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WTVP  (TV)  Decatur,  111. 
to  4-1-55;  KFSD-TV  San  Diego,  Calif.,  to  8-18-55: 
KEYD-TV  Minneapolis;  Minn.,  to  8-10-55;  WJLD 
Homewood,  Ala.,  to  8-10-55. 

Actions  of  Jan.  27 
Modification  of  CP 

WHP-FM  Harrisburg,  Pa.,  WHP  Inc.— Granted 
Mod.  of  CP  for  extension  of  completion  date  to 

4-  10-55. 

WLVN-FM  Olney,  111.,  Olney  Bcstg  Co.— 
•  Granted  Mod.  of  CP  for  extension  of  completion 
'  date  to  3-31-55. 

Actions  of  Jan.  26 
Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WROM-TV  Rome,  Ga., 
t  to  8-9-55;  WTHI-TV  Terre  Haute.  Ind.,  to  8-12- 
I  55:  WPAG-TV  Ann  Arbor,  Mich.,  to  8-11-55; 
1  WCBF-TV  Rochester,  N.  Y.,  to  8-10-55;  WAGA- 
;  TV  Atlanta,  Ga.,  to  8-10-55;  WGBI-TV  Scranton, 
i  Pa.,  to  8-11-55;  WJLN-TV  Birmingham,  Ala.,  to 
■-'  8-10-55;  WINK-TV  Fort  Myers,  Fla..  to  8-11-55; 
-  WNET  (TV)  Providence,  R.  I.,  to  8-11-55;  KTVK 
J|  (TV)  Phoenix,  Ariz.,  to  8-10-55. 

Actions  of  Jan.  25 
Granted  License 

WEME  Emporium,  Pa.  Elk-Cameron  Bcstg.  Co. 

|  — Granted  license  for  am  broadcast  station;  1340 

(;  kc,  100  w,  U  (BL-5311). 

WNES  Central  City,  Ky.,  Muhlenberg  Bcstg. 
Co. — Granted  license  for  am  broadcast  station 
and  specify  studio  location;  1600  kc.  500  w,  D 
iBL-5585). 

WARU  Peru,  Ind.,  Wabash-Peru  Bcstg.  Co. — 
Granted  license  for  am  broadcast  station;  1600  kc, 
500  w,  D  (BL-5528). 

KSON-FM  San  Diego,  Calif.,  KSON  Bcstrs.— 

Granted  license  for  fm  broadcast  station;  con- 
dition (BLH-1027). 

Remote  Control 

ti  WAOK  Atlanta,  Ga.,  WAOK  Bcstg  Co.— Granted 
J  authority  to  operate  transmitter  by  remote  con- 
|  trol. 

Modification  of  CP 

KUOH  Honolulu,  Hawaii,  The  U.  of  Hawaii- 
Granted  Mod.  of  CP  for  extension  of  completion 
date  tc  4-30-55. 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WMUB  Oxford,  Ohio,  to 

5-  1-55;  WLAC-TV  Nashville,  Tenn.,  to  7-21-55; 
WENS  (TV)  Pittsburgh,  Pa.,  to  8-9-55:  KOVR 
(TV)  Stockton,  Calif.,  to  8-6-55;  WLOS-TV  Ashe- 
ville,  N.  C,  to  8-9-55;  WIFE  (TV)  Davton,  Ohio, 
to  8-4-55;  WTVW  (TV)  Milwaukee.  Wis.,  to  8- 
1-55:  KOOK-TV  Billings,  Mont.,  to  8-4-55;  KBIE- 
TV  Sacramento,  Calif.,  to  8-15-55. 

Actions  of  Jan.  24 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control;  KWBY 
Colorado  Springs,  Colo.;  KBOP  Pleasanton,  Tex.; 
WOTR  Corry,  Pa. 

Modification  of  CP 

J  The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WBRD  Ft.  Lauderdale, 
Fla..  to  4-24-55,  conditions;  WSJB  Elkhart,  Ind., 

,to  8-3-55;  WRNY-TV  Rochester,  N.  Y.,  to  8-1-55; 
WTVG  (TV)  Mansfield,  Ohio,  to  8-3-55. 

Action  of  Dec.  17 

WIBX  Utica,  N.  Y„  WIBX  Inc.— Granted  author- 
ity to  transmit  hockey  games  to  Station  CHEX 
Peterboro,  Ontario,  Canada,  via  leased  telephone 
radio  line,  beginning  Dec.  18,  1954,  and  ending 
April  1,  1955. 


February  1  Applications 

Accepted  for  Filing 
Renewal  of  License 

WMSL  Decatur,  Ala.,  Tennessee  Valley  Radio 
and  Television  Corp. — (BR-857). 

WOWL  Florence,  Ala.,  Radio  Muscle  Shoals 
'!Inc— (BR-1260). 

WMGY  Montgomery,  Ala.,  Dixie  Bcstg.  Co. — 
(BR-1268). 

WBGE  Atlanta,  Ga.,  General  Bcstg.  Co.— (BR- 
•1488).  >  ' 

WAOK  Altanta,  Ga.,  WAOK  Bcstg.  Co;— (BR- 

:735). 

WBBQ  Augusta,  Ga.,  Savannah  Valley  Bcstg. 
Co.— (BR-1420). 

Broadcasting    •  Telecasting 


WHAB  Baxley,  Ga.,  Farnell  O'Quinn— (BR- 
3051). 

WBHF  Cartersville,  Ga.,  W.  R.  Frier— (BR-1297) . 
WEAS  Decatur,  Ga.,  WEAS  Inc.— (BR-1583). 
WLFA  Lafayette,  Ga.,  Radio  Dixie— (BR-3040) . 
WNER  Live  Oak,  Fla.,  Norman  O.  Protsman — 
(BR-2313). 

WSFT  Thomaston,  Ga.,  Thomaston  Bcstg.  Co.— 
(BR-1684). 

Renewal  of  License  Returned 
WANA  Anniston,  Ala.,  Anniston  Radio  Co. — 

(name  incorrect). 
WKTJL  Cullman,  Ala.,  Cullman  Bcstg.  Co.— (re: 

signature) . 

WRMA  Montgomery,  Ala.,  The  Southland  Bcstg. 
Co.  of  Montgomery — (wrong  name). 

Modification  of  CP 

KTAG-TV  Lake  Charles,  La.,  KTAG-TV  Inc.— 
Mod.  of  CP  (BPCT-1408)  as  mod.  which  auth.  new 
tv  station  for  extension  completion  date  to  8-17- 
55  (BMPCT-2803). 

WWJ-TV  Detroit,  Mich.,  The  Evening  News 
Association— Mod.  of  CP  (BPCT-787)  as  mod. 
which  auth.  changes  in  facilities  of  existing  tv 
station  extension  completion  date  to  4-17-55 
(BMPCT-2801). 

KDAL-TV  Duluth,  Minn.,  Red  River  Bcstg. 
Co.— Mod.  of  CP  (BPCT-903)  as  mod.  which  au- 
thorized new  tv  station  extension  completion 
date  4-12-55  (BMPCT-2798). 

KHOL-TV  Kearney,  Neb.,  Bi-States  Co.— Mod. 
of  CP  (BPCT-1648)  as  mod.  which  auth.  new  tv 
station  extension  completion  date  8-16-55 
(BMPCT-2799). 

WBEN-TV  Buffalo,  N.  Y.,  WBEN  Inc.— Mod.  of 
CP  (BPCT-647)  as  mocL  which  authorized  changes 
in  facilities  of  existing  tv  station  extension  com- 
pletion date  (BMPCT-2783). 

WERE-TV  Cleveland,  Ohio,  Cleveland  Bcstg. 
Inc.— Mod.  of  CP  (BPCT-279)  as  mod.  which  au- 
thorized new  tv  station  extension  completion 
date  to  8-17-55  (BMPCT-2802). 

KTEN  (TV)  Ada,  Okla.,  Eastern  Oklahoma  Tele- 
vision Co.— Mod.  of  CP  (BPCT-1776)  as  mod. 
which  auth.  new  tv  station  extension  completion 
date  to  8-16-55  (BMPCT-2800). 

KXYZ-TV  Houston,  Tex.,  Shamrock  Bcstg.  Co. — 
Mod.  of  CP  (BPCT-3191  as  mod.  which  auth.  new 
tv  station  extension  completion  date  to  1-1-56 
(BMPCT-2804). 

KUTV  (TV)  Salt  Lake  City,  Utah,  Utah  Bcstg. 
and  Television  Corp.— Mod.  of  CP  (BPCT-149B) 
as  mod.  which  auth.  new  tv  station  to  install 
new  transmitters  (BMPCT-2789). 

KUTV  (TV)  Salt  Lake  Citv,  Utah,  Utah  Bcstg. 
and  Television  Corp.— Mod.  of  CP  (BPCT-1496)  as 
mod.  which  authorized  new  tv  station  extension 
completion   date   to   7-1-55  (BMPCT-2797). 


Routine  Roundup  .  .  . 

February  2  Decisions 

BROADCAST  ACTIONS 
The  Commission  en  banc 
Renewal  of  License 

The  following  stations  were  granted  renewal  of 
licenses  for  the  regular  period: 

WJFR  Caguas.  P.  R.;  WIFM  (FM)  Elkin,  N.  C; 
WIOK  Tampa,  Fla.:  WCNU  Crestview,  Fla.: 
WLRD-FM  Miami  Beach,  Fla.,  and  WSTN  St. 
Augustine,  Fla. 

February  2  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

WAMW  Washington,  Ind.,  Washington  Radio 
Inc. — License  to  cover  construction  permit  (BP- 
9418)  which  authorized  new  standard  broadcast 
station  (BL-5612). 

WHBL  Sheboygan,  Wis.,  WHBL  Inc. — License  to 
cover  construction  permit  (BP-9455)  as  modified 
which  authorized  change  transmitter  and  studio 
location  (BL-5615). 

KSPR  Casper,  Wyo..  Donald  Lewis  Hathaway — 
License  to  cover  construction  permit  (BP-9381)  as 
modified  which  authorized  increase  daytime  pow- 
er: change  type  transmitter  and  transmitter  loca- 
tion and  make  changes  in  the  antenna  system 
(BL-5611). 

Renewal  of  License 
WILD  Birmingham,  Ala.,  Pilot  Bcstg.  Corp. — 
(BR-1319). 

WALA  Mobile,  Ala.,  Pape  Bcstg.  Co.— (BR-770). 

WKAB  Mobile,  Ala.,  Pursley  Bcstg.  Service  Inc. 
— (BR-1834). 

WKRG  Mobile,  Ala.,  Giddens  and  Rester  Radio 
— (BR-1334). 

WJJJ  Montgomery,  Ala.,  Southern  Bcstg.  Co. — 
(BR-2178). 

WSFA  Montgomery,  Ala.,  Montgomery  Bcstg. 
CO.— (BR-778). 

WLAY  Muscle  Shoals,  Ala.,  Muscle  Shoals  Bcstg. 
Corp.— (BR-822). 

WCRL  Oneonta,  Ala..  Blount  County  Bcstg. 
Service  Inc.— (BR-2734) . 

WHTB  Talladega,  Ala.,  Voice  of  Talladega  Inc. 
— (BR-1225). 

WAG  A  Atlanta,  Ga.,  Storer  Bcstg.  Co.— (BR- 
707). 

WQXI  Atlanta,  Ga.,  Robert  W.  Rounsaville — 
(BR-1974). 

WERD  Atlanta,  Ga.,  Radio  Atlanta  Inc.— (BR- 
1234). 


WMOG  Brunswick,  Ga.,  Coastal  Bcstg.  Co.— 
(BR-1061). 

WBLJ  Dalton,  Ga.,  Dalton  Bcstg.  Corp.— fBR- 
2005). 

WFPM  Ft.  Valley,  Ga.,  Peach  Belt  Bcstg.  Co.— 
(BR-2618). 

WBML  Macon,  Ga.,  Middle  Georgia  Bcstg.  Co. — 
(BR-1099). 

WMVG  Milledgeville,  Ga.,  Jere  N.  Moore— (BR- 
1242). 

WCCP  Savannah,  Ga.,  Dixie  Bcstg.  Co.— (BR- 
1663). 

WFRP  Savannah,  Ga.,  Georgia  Bcstg.  Co.— fBR- 
1385). 

WJIV  Savannah,  Ga.,  WJIV  Inc.— (BR-2563). 

WWNS  Statesboro,  Ga.,  Statesboro  Bcstg.  Sys- 
tem—(BR- 1372). 

WWGS  Tifton,  Ga.  ,Tifton  Bcstg.  Corp.— <BR- 
1567). 

WLET  Toccoa,  Ga.,  R.  G.  LeTourneau— fBR- 
1116). 

WACL  Waycross,  Ga.,  Teletronics  Inc. — rBR- 
2644). 

WHMA-FM  Anniston,  Ala.,  Anniston  Bcstg.  Co. 
—  (BRH-611). 

WTBC-FM  Tuscaloosa,  Ala.,  Bertram  Bank  et  al. 
d/b/as  Tuscaloosa  Bcstg.  Co. — (BRH-720). 

WCOH-FM  Newnan,  Ga.,  Newnan  Bcstg.  Co. — 
(BRH-707). 

Remote  Control 
WAPL  Appleton,   Wis.,   Bartel  Bcstrs.  Inc.— 
(BRC-646). 

Renewal  of  License  Returned 
WBCO  Bessemer,  Ala.,  The  Bessemer  Bcstg.  Co. 
(Not  notarized  or  dated). 

WDIG  Dothan,  Ala.,  Houston  Bcstrs. — (Section 
II  dated  after  Sec.  I). 

Application  Returned 
Ansonia,  Conn.,  The  Valley  Bcstg.  Co.  (Box  1230, 
Hartford,  Conn.) — Construction  permit  for  new 
standard  broadcast  station  on  690  kc,  1  kw,  day- 
time hours  only. 

Modification  of  License 
WKMH-FM  Dearborn,  Mich.,  WKMH  Inc.— Mod. 
of  license  to  change  name  to  Knorr  Bcstg.  Corn. 
(BMLH-83). 

WSAM-FM  Saginaw,  Mich.,  WKMH  Inc.— Mod. 
of  license  to  change  name  of  Knorr  Bcstg.  Corp. 
(BMLH-84). 


1/ 


On  the  Air"  Timer 


Designed  especially  for  Radio  and  TV! 

Tells  you  exactly  how  much  air  time  remains 
— in  a  single  glance! 

NOW— keep  your  mind  on  your  program  and  not 
on  the  clock!  Now,  know  whether  to  "stretch 
it  out"  or  "wind  it  up"  with  split-second  ac- 
curacy—and  without  distracting  calculations! 

•  SYNCHRONIZED  HANDS  can  be  set  for  any 
combination  of  minutes  and  seconds  on  easy- 
to-read  black  and  red  reverse  dials.  STAND- 
ARD OUTER  DIAL  PERMITS  USE  AS  CON- 
VENTIONAL STOP  WATCHI 

•  STOP  AND  GO  ACTION:  Invaluable  at  re- 
hearsals; can  be  started  and  stopped  at  "times 
out,"  always  tells  you  how  much  time  left. 

From  the  Makers  of  the  Famous  Minerva  Stopwatih! 
We  are  headquarters  for 

STOP-WATCH  REPAIRS  and  SERVICING 

All  makes;  prompt  service 
New  Color  Cataloi  Now  Ready — Writ*  Today 

M.  DUCOMMUN  COMPANY 

Specialists  in  Timing  Instruments 
580  Fifth  Ave.,  New  York  36  •  PLaia  7-2540 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY  INC. 

Executive  Offices 

1735  De  Sales  St.,  N.  W.  ME.  8-5411 
Office  I  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.         ADams  4-2414 

Member  AFCCE  * 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  : 
Washington  4,  D.  C. 

Member  AFCCE* 


Commercial  Radio  Equip.  Co. 

Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
P.  O.  BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
Pennsylvania  Bldg.      Republic  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culv 

MUNSEY  BUILDING     DISTRICT  7 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


FRANK  H.  MclNTOSH 

CONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  * 


RUSSELL    P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.        REpublic  7-3984 

Member  AFCCE* 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.      4212  S.  Buckner  Blvd. 
Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCH/V 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3 
Washington  5,  D.  C. 

Member  AFCCE  * 


KEAR  &  KENNEDY 

1302  18th  St.,  N.  W.     Hudson  3-9000 
"  WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
1311  G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 

821  MARKET  STREET 
SAN  FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


J.  G.  ROUNTREE,  JR. 

4515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Telovision- 
Electronics-Communications 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  3-1230 — Executive  3-5*57 

(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway  Sunset  9-9182 

Denver,  Colorado 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 

serving  the  radio  &  tv  industry 
on  aeronautical  problems  created 

by  antenna  towers 
Munsey  Bldg.,  Wash.  4,  D.  C. 
District  7-2009 
(nights-holidays  telephone 
 Herndon,  Va.  114) 


ROBERT  M.  SILLIMAI 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR 
Consulting  Radio  Engine 

3738  Kanawha  St.,  N.  W.,  Wash., 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGIN 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE* 


Member  AFCCE  * 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 

SERVICE  FOR  FM  &  TV 
Engineer  on  duty  all  night  every  night 

JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 


CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Accredited  Technical  Institute  Curricula 
3224  16th  St.,  N.W.,  Wash.  10,  D.  C. 
Practical    Broadcast,   TV,   Electronics  en- 
gineering    home    study    and  residence 
courses.    Write  For  Free  Catalog,  specify 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Service  Directory  adverti 

contact 
Broadcasting  •  Telecasti 

1735  DeSales  St.,  N.  W.,  Wash.  6 
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Broadcasting 


TELECASTINi 


CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:     Undisplayed — Monday  preceding  publication  date.     Display — -Tuesday 
preceding  publication  date. 

Situations  Wanted  20$  per  word — $2.00  minimum  •  Help  Wanted  25$  per  word — 
$2.00  minimum. 

All  other  classifications  30$  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 


Help  Wanted 


Managerial 


Commercial  manager  for  daytime  station  V4  mil- 
lion upper  midwest  industrial  market  who  will 
have  background  and  ambition  to  earn  full  man- 
agement responsibility.  Only  men  with  proven, 
solid  record  need  apply.  The  man  possibly  has 
reached  the  ceiling  after  several  years  in  small 
city  and  seeks  wider  opportunity.  Send  full  story 
on  yourself  and  recent  pictures.    Box  172G,  B-T. 

Commercial  manager,  county  seat  population 
15,000.  Fringe  tv;  newspaper  competition.  Guar- 
antee plus  percentage.    Box  190G,  B-T. 

Manager  with  experience  in  all  phases  of  radio 
and  enough  capital  to  take  over  and  run  a  sta- 
tion on  a  lease  with  an  option  to  buy.  This  is  a 
full-time,  network  station,  well  established,  in 
southwest.  Owner  lives  out  of  state.  Box  195G, 
B-T. 


Salesmen 


Florida — experienced  man,  draw  against  15% 
Box  661F,  B-T. 

Wanted:  Salesman  or  woman.  Big  pay,  large 
percentage.  Write  Box  847F,  B-T. 

Florida  .  .  .  Want  qualified  salesman-announcer. 
Want'a  make  money.  $100.00  guarantee  week, 
right  man,  three  openings,  two  pop  and  one  hill- 
billy field.  Must  be  tops.  Good  past  record.  Full 
information  first  letter.   Box  19G,  B-T. 

Salesman  with  productive  record.  Five  figure  op- 
portunity. National  company.  Salary,  commis- 
sion and  travel  expenses.    Box  165G,  B-T. 

Wanter:  Experienced  salesman.  Radio  and  tv 
for  Florida.  Active  list  of  accounts.  Draw  against 
commission.  Send  past  employment  record, 
photograph  and  references.    Box  186G,  B-T. 

Opportunity  for  two  top  salesmen,  above  average 
earnings,  liberal  salary  plus  commission,  good 
metropolitan  market,  car  necessary.  Call,  write 
or  wire  Radio  Station  KJET,  Beaumont,  Texas. 


Announcers 


1st  combo,  announcing,  management  new  500 
watt  DT.  Oklahoma.  Box  84F,  B-T. 

Florida — pop  DJ  personality.  Send  tape  and 
resume.    Box  662F,  B-T. 

Florida — morning  DJ  personality — 1st  combo  pre- 
ferred, however  not  essential.  Send  tape  and 
full  information.  Box  122G,  B-T. 


$18,000  year  firm  contract  for  talented  deejay  on 
large  station,  west  coast  major  market.  Don't 
apply  if  merely  better  than  average.  Must  have 
top  comic  timing,  do  impressions  and  dialects. 
Top  air  salesman,  clever  on  lead-ins  and  tags. 
Imperative  wit  be  projected  in  short  takes  with- 
out long  talk.  Be  pliable  and  cooperative  to  fit 
well  integrated  personnel  group  and  follow  sta- 
tion policies  on  music  selection,  commercial 
length,  etc.  Send  half  hour  tape  with  only  few 
bars  identifying  each  platter.  Include  picture, 
work  record,  references,  complete  personal  data. 
Box  205G,  B-T. 

Wanted:  Combination  announcer,  also  first  phone. 
,   Box  219G,  B-T. 



Wanted:  Good  all-around  announcer  with  ability. 
Experience  desired.  Good  salary.  No  floaters. 
Rush  photo,  full  information,  audition  and  ref- 
erences. Car  necessary.  KSCB,  Liberal,  Kansas. 

,..  Immediate  opening  for  experienced  staff  an- 
il' nouncer.  Aggressive  lkw  independent  going 
5000  watts  fulltime.  Good  working  conditions, 
require  personal  interview  if  possible.  Contact 
fl'    Manager,  WCOJ,  Coatesville,  Pa. 


RADIO 


Help  Wanted— (Cont'd) 


Excellent  opportunity  for  program  conscious  an- 
nouncer with  solid  selling  background.  Progres- 
sive midwest  indie.  Complete  details  including 
salary  desired  in  first  letter.  WHFB,  Benton  Har- 
bor, Michigan. 


Morning  man  for  progressive  midwest  indie.  We 
want  a  personality  who  can  demonstrate  his 
ability  to  build  his  own  successful  program.  Com- 
plete station  cooperation  and  excellent  opportu- 
nity for  the  right  man.  Complete  details  first 
letter.    WHFB  Benton  Harbor,  Michigan. 


Experienced  announcer  need  for  independent 
kilowatt  daytimer.  Send  qualifications  to  Station 
Manager,  WIAM  Williamston,  N.  C. 


Wanted:  Experienced  announcer,  first  class  en- 
gineer, combo.  Good  pay.  Active  aggressive 
kilowatt  station,  evening  schedule.  No  floaters 
or  temperamental  boys.  Apply,  Jake  Higgins, 
General  Manager,  WITY  Danville,  Illinois. 


Announcer  wanted:  Man  with  light  experience 
but  good  potential  considered.  Man  interested 
in  learning  play-by-play  or  news  preferred.  Strict 
professional  operation.  Must  get  along  with  staff 
and  take  job  seriously.  Outstanding  midwest 
independent.  Send  tape,  resume,  photo  to  WMIX 
Mt.  Vernon,  Illinois. 


1st  phone  combo.  Emphasis  announcing.  1  kw, 
top  pay.  Send  audition,  references,  and  back- 
ground.   WRIC  Richlands,  Virginia. 


1  kw  daytimer  needs  a  combo  man,  heavy  on  en- 
gineering; also  salesman-announcer.  We're  ready 
to  start  operations.  Send  complete  details.  WSWW 
Platteville,  Wisconsin. 


Wanted — Combination  announcer  and  chief  en- 
gineer. Broadcast  experience.  Send  particulars, 
salary  expected.    WTRB  Ripley,  Tennessee. 

Illinois — good  voice — some  experience.  Evening 
shift.  Send  tape,  letter.  WVLN  Olney. 

Announcer,  first  phone  immediately.  Emphasis 
on  announcing.  Send  tape,  references  and  back- 
ground. Howard  Ward,  WWBG,  Bowling  Green, 
Ohio. 

Technical 

Kentucky  daytimer  needs  first  class  engineer- 
announcer.    Write  details  to  Box  184G,  B-T. 


Chief  engineer.  Maintenance.  Light  air  shift. 
Remote  controlled  transmitter.  Medium  south- 
eastern market.  Permanent.  $90.00  weekly.  Box 
237G,  B-T. 

Wanted:  Engineer  with  first  class  ticket.  Good 
salary,  good  working  conditions.  Car  necessary. 
KSCB,  Liberal,  Kansas. 

Production-Programming,  Others 

Girl  able  to  write  letters,  rapid  typist,  book- 
keeper, familiar  all  phases  radio.  Ideal  oppor- 
tunity.  Box  58G,  B-T. 

Nebraska  news  editor.  Gather,  write  and  broad- 
cast local  news  .  .  .  general  news  editing.  Must 
have  news  training  and  experience.  Write  for 
application  form.    KCOW  Alliance,  Nebraska. 

Experienced  newsman  needed  now  for  10  kilowatt 
station.  Gather,  write,  air  local  news.  Some  an- 
nouncing. Good  opportunity  for  right  man.  Send 
tape,  resume  to  R.  H.  Armbrister,  WPAQ,  Mount 
Airy,  N.  C. 


RADIO 


Situations  Wanted 


Managerial 


Manager  ...  22  years  experience.  Radio  and  tv. 
All  phases.   Excellent  references.    Box  62G,  B-T. 

This  merry-go-round  has  me  dizzy.  Must  be  own- 
ers who  appreciate  services  of  manager  with 
proven  record  who  can  make  money  for  them 
.  .  .  and  himself!  A  bear  for  work,  intelligent, 
young,  knows  radio  operation  in  competitive 
market.    Need  me?    Write  Box  163G,  B-T. 

Offering  small  investment,  complete  engineering 
know-how,  active  manager-engineer  participa- 
tion in  new  or  expanding  am.  Prefer  Great  Lakes 
area.    Box  168G,  B-T. 

Operations  Director:  Family  man,  college  gradu- 
ate, wishes  to  locate  permanently  in  congenial 
community.  Qualified  to  assist  in  pre-construc- 
tion  planning  and  to  train  and  supervise  operat- 
ing personnel.  Thoroughly  experienced  in  cam- 
era direction,  lighting,  film,  photography  and  en- 
gineering. Will  wait  for  attractive  opportunity. 
Box  192G,  B-T. 

Manager — 10  years  experience,  all  phases.  Radio. 
Desire  independent  operation,  competition — 
100,000  population  or  smaller.  Family  man.  Box 
206G,  B-T. 

Seven  years  experience  all  phases  broadcasting. 
Ready  for  managerial  opportunity.  522  Glenmar 
Street,  Monroe,  Louisiana. 


Salesmen 


Salesman,  experienced  in  multiple  station  mar- 
kets, desires  permanent,  good  paying  situation, 
with  future.   Best  of  references.   Box  185G,  B-T. 

Street  salesman — air  salesman,  mature,  experi- 
ence, good  record,  community  minded,  needs 
money  making  percentage  opportunity.  Box 
231G,  B-T. 


Announcers 


Experienced  announcer  with  permit,  presently 
employed,  wishes  to  relocate  in  the  north — pref- 
erably near  New  York  City.  Singer,  instrumen- 
talist seeking  staff  position.  Strong  on  news.  So- 
ber, dependable  family  man.  Some  tv  experience. 
Tape,  resume  or  personal  interview  on  request. 
Box  99G,  B-T. 


LOOKING  AROUND? 

EXECUTIVE  &  STAFF  LEVELS 
CONFIDENTIAL  CONTACT 
NATIONWIDE  SERVICE 

It's  simple  prudence  to  utilize  a 
skilled  personnel  specialist  when  se- 
lecting employes  or  when  seeking  a 
new  position. 

This  is  a  specialized  professional 
service  that  taps  wide  resources, 
headed  by  a  man  of  long  experience 
in  TV-Radio  .  .  .  Howard  S.  Frazier. 

It  is  a  confidential  service  .  .  .  identi- 
ties of  principals  being  withheld  until 
preliminaries  are  completed. 

Whether  you  are  looking  for  a  top 
executive,  or  want  to  change  jobs,  in- 
vestigate with  complete  confidence  our 
service  for  managerial,  sales,  pro- 
gramming, engineering  and  all  staff 
positions. 

BROADCASTERS  EXECUTIVE 
PLACEMENT  SERVICE,  INC. 

708  Bond  Bldg.,  Washington  5,  D.  C. 


RADIO 


RADIO 


RADIO 


Situations  Wanted — (Cont'd) 


Announcers 


Sportscaster — 7  years  am  radio  experience.  Seeks 
year-round  sports  deal,  am-tv  combo  or  radio 
with  tv  CP.,  including  B,  A  or  AA  baseball. 
Consider  only  medium  to  large  market,  salary 
plus  talent  arrangement.  Can  purchase  minority 
interest  if  desired.  Air-check  tape,  references. 
Box  112G,  B«T. 


Announcer — deejay,  employed,  seeking  job  with 
future,  married,  veteran,  will  travel,  tape.  Box 
113G,  B«T. 


Experienced  announcer  wants  permanent  job  with 
future.  Presently  employed.  Primarily  interested 
in  sports  (play-by-play),  also  DJ,  board,  continu- 
ity &  selling.   Write  Box  120G,  B»T. 


Announcer — presently  employed  5000  w  desires 
relocation.  Versatile — strong  commercials  and 
news.    Box  167,  B-T. 


Seeking  position  with  progressive  radio  or  tv 
station.-  Six  years  radio.  1  year  tv.  Available 
immediately.    Box  170G,  B«T. 


Announcer,  salesman,  newscaster  .  .  .  1st  ticket 
.  .  .  experienced  radio-tv  .  .  .  prefer  southwest. 
Box  177,  B-T. 


Very  good  negro  staff  man.  Experience  light, 
future  bright.  Ambitious,  smooth,  good  refer- 
ences.   Box  181G.  B-T. 


Situations  Wanted —  (  Cont'd  ) 


Experienced  announcer!  Reorganization  makes 
experienced  DJ  and  sports  man  available.  Re- 
liable, efficient,  married.  Wants  future  in  sports 
but  will  consider  good  DJ  offer.  Will  forward 
tape,  resume,  photo,  references.    Box  182G,  B-T. 


Good  music  announcer,  experience.  General  area 
Washington,  D.  C.  Tape  upon  request.  Em- 
ployed. 3rd  phone.  Graduate  Pathfinder.  Box 
187G.  B-T. 


Experience,  talented  young  woman.  Background 
"woman's  commentary  and  DJ  shows" — terrific 
ad-lib,  copy,  traffic,  programming,  C.B.O.,  logs, 
excellent  voice,  desires  air  work  or  tv — will 
travel — excellent  references.    Box  188G,  B-T. 


Vet. — 21 — good  news — DJ — prefer  small  station 
midwest.    Tape,  resume.    Box  189G,  B-T. 


Experienced  staff  man,  with  first  phone:  pleasant 
persuasive  voice;  authoritative  news  delivery; 
college  graduate;  $90  minimum;  photo,  tape. 
Box  191G,  B-T. 


12  years  experience  offered  in  radio  and  elec- 
tronics in  announcing,  chief  engineer  and  man- 
agement. Experience  covers  all  equipment,  in- 
cluding design,  telemetering  and  construction. 
Would  like  permanent  position  with  progressive 
organization.  35  years  old  with  family.  Avail- 
able immediately.    Box  194G,  B-T. 


Announcer,  negro.  DJ,  commercials,  news.  Ex- 
perience light.  Conscientious.  Tape  available. 
Box  196G,  B-T. 


Looking  for  staff  opening  with  small  station. 
Fully  qualified  in  all  phases  of  radio.  Available 
immediately.    Box  197G,  B-T. 


Staff  announcer — very  good  deejay,  news,  com- 
mercials. Veteran.  Will  travel.  Light  experi- 
ence.   Tape.    Box  198G,  B-T. 


Sportscaster,  staff  (tv).  Available  June  6th. 
Willing  to  start  low.   Box  199G,  B-T. 


Experienced,  reliable  announcer  presently  em- 
ployed seeks  position  with  progressive  organiza- 
tion. Tape  on  request.  Background  and  ability 
will  please  you.    Box  200G,  B-T. 


Versatile  staff  man — good  voice  delivery — news — 
DJ,  sports.  Can  really  sell  with  "mike."  Box 
201G.  B-T. 


Announcer — 3  years  experience,  good  voice — re- 
liable— seeks  east  coast  position.  Request  audi- 
tion— 1st  phone.     Box  202G,  B-T. 


Announcer-vocalist.  High-lighted  conversational- 
style  Dj  pitch.  Desires  connection  in  midwest. 
Box  203G,  B-T. 


Announcer.  First  class  license.  Good  voice. 
Experienced.     Box  208G,  B-T. 


Staff  announcer,  presently  working,  single,  26, 
veteran,  college  graduate,  travel.    Box  212G,  B-T. 


Announcer,  DJ,  negro,  strong  on  news  and  can 
sell.  Good  R  and  B  show  also  pop  Good  refer- 
ences but  light  experience.  Tape,  resume,  photo 
Box  213G,  B-T. 


A-l  all-around  man,  35,  15  years  experience,  an- 
nouncer-writer-musician. Ability  proven  in  top 
N.  Y.  network,  indies,  will  relocate.  Adaptable, 
steady.  Call  Fort  Lee.  N.  J.,  Windsor  7-0961  col- 
lect or  write  Box  220G,  B-T. 


Baseball  broadcaster  available,  play-by-play,  top- 
flight.   Age  36.    Box  224G,  B-T. 


All  around  staff  announcer,  strong  on  news  and 
commercial  DJ,  programming  with  personality 
plus.  Interested  in  community  minded  station 
Veteran.    Box  225G,  B-T. 


Situations  Wanted —  (  Cont'd  ) 


Versatile  announcer,  some  DJ  experience,  news- 
casting,  writing  comercials,  available  immedi- 
ately. Box  227G,  B-T. 


Negro  writer — announcer.  Light  announcing  ex- 
perience but  heavy  on  news,  feature  and  promo- 
tional writings,  public  relations  and  sales.  Col- 
lege graduate  plus  broadcasting  schooling.  Vet, 
26,  married,  sober,  well  trained  voice.  Box  229G, 
B-T. 


Announcer,  experienced,  strong  all  phases  staff, 
sales,  copy.  Now  instructor  Washington  radio 
school.  Married.  29.  college,  Washington,  D.  C. 
area.    ME.  8-5255.    Box  230G,  B-T. 


Announcer  experience  in  network,  independent 
operations,  programming.  Good  knowledge  all 
types  music.  College  graduate.  Relocate.  Box 
238G.  B-T.  Phone  Emerson  3-5403,  Washington, 
D.  C. 


Announcer — seeking  position  with  future — single, 
veteran,  will  travel.  Board — restricted  license. 
Limited  experience.  Tape  and  resume  on  re- 
quest. Bill  Alden,  24  Fairfield  Avenue,  Stamford, 
Conn. 


Announcer.  Young  ambitious,  dependable,  good 
voice.  News,  DJ,  heavy  commercials,  3rd  ticket. 
Car,  travel,  resume,  tape.  Carl  Dino,  781  47th 
Street,  Brooklyn,  New  York. 


Announcer — emphasis  news,  music,  commercials. 
Restricted  permit.  Graduate  Midwestern  Broad- 
casting School,  27,  married,  will  travel.  Tape, 
photo,  resume  on  request.  Ray  Foster,  Box  109, 
Morris,  Illinois.    Phone  1211. 


Experienced  announcer-disc  jockey.  Colored 
girl.  Tape  on  request.  Beulah  Gibson,  2331  W. 
Adams  Street,  Chicago  12,  Illinois. 


Need  second  break — experience  on  staff  of  250w 
affiliate.  Ray  Roland,  %  Smyser,  100  Elm  Avenue, 
Mt.  Vernon,  New  York. 


Announcer,  staff,  employed,  veteran,  married, 
will  travel,  tape — Mark  Shor,  751  E.  178th  Street, 
Bronx  57,  New  York. 


Experienced  announcer,  versatile  Midwestern 
Broadcasting  School  graduate.  Will  work  any- 
where west  of  Chicago.  Les  Simon,  Gillett,  Wis- 
consin. 


Sports-staff  announcer.  9  years  experience  at 
three  stations.  Is  Brooklyn  Dodger  scout.  Reli- 
able, no  floater.  Married,  one  child  Prefer  north- 
east. Contact  Phil  Spencer,  6  Curtis  Street,  Glov- 
ersville,  N.  Y. 


Experienced  staff  announcer,  authoritative  news- 
caster. Relaxed  commercial  delivery.  Korean 
veteran.  Will  travel.  Mel  Topper,  1189  43rd 
Street,  Brooklyn  19,  New  York. 


Announcer,  DJ,  all  sports  play-by-play — pro- 
gramming. 7  years  experience — married,  one 
child — call,  wire,  write.  Ted  Work.  2700  Connecti- 
cut Avenue,  N.W.,  Washington,  D.  C.  Phone 
Columbia  5-8105. 


1st  phone,  versatile,  well-trained,  BA.  degree, 
limited  experience.  Tom  Yamanaka,  7871  Ethel 
Ave.,  No.  Hollywood,  California. 


Hillbilly  DJ,  copywriter  in  southeast  preferred. 
737  11th  Street,  N.W.,  Washington,  D.  C. 


Announcer-console  operators.  General  staff.  Mid- 
western. 228  S.  Wabash  Ave.,  Chicago.  Wabash 
2-0712. 


Technical 


Production-cost  conscious  chief.  Long  experience 
all  phases  am  and  fm  operations.  Design  and 
construct  equipment.  Consider  staff  tv.  .Not  an 
announcer.    Box  161G,  B-T. 


HELP! 

If  that  is  what  you  need — HELP — you 
should  be  interested  in  our  Placement 
Department.  We  offer  you  graduates 
who  can  double  in  several  capacities. 
They  are  not  "specialists",  but  have 
been  thoroughly  trained  by  profes- 
sionals for  a  combination  of  jobs, 
using  standard  commercial  equipment 
in  our  studios. 

•  Announcers 

(Tv  &  Radio) 

•  Camera  Men 

•  Continuity  Writers 

(Tv  &  Radio) 

•  Floor  Men 

•  Salesmen 

•  Sales  Service  Men 

•  Traffic  Assistants 

(Tv  &  Radio) 

•  Film  Editors 

•  Projectionists 

•  Artists 

(Comm.  lettering  &  Design) 

Remember,  our  service  is  FREE.  We 
are  not  an  employment  agency.  We 
simply  supply  you  with  trained  grad- 
uates from  our  School  who  have  been 
screened  for  ability  and  willingness  to 
work.  Write,  wire,  or  call  John  Birrel, 
Placement  Director,  for  complete 
background  data. 

NORTHWEST  RADIO  &  TELEVISION  SCHOOL 

1221  N.W.  21st  Avenue 
Portland  9,  Oregon 

with  schools  in 

HOLLYWOOD  •  CHICAGO  •  PORTLAND 


RADIO 


TELEVISION 


TELEVISION 


Situations  Wanted — (Cont'd) 


Help  Wanted— (Cont'd) 


Technical 


1st  class  engineer.  2  years  experience  all  phases 
tv.  Permanent  only.  Available  immediately. 
Box  164G,  B«T. 


Chief  engineer  with  experience  in  all  phases  of 
radio  broadcasting  desires  position  in  east  or 
midwest.  Box  173G,  B-T. 


Radio  telephone  operator,  first  class  license.  Two 
years  experience,  studio  and  transmitter.  Box 
175G,  B-T. 


First  phone,  30,  single,  312  years  am,  xmtr  expe- 
rience. Available  immediately.  South  preferred. 
Box  176G,  B'T. 


First  class  radio-telephone  engineer,  about  two 
years  experience,  prefers  midwest.  Box  222G, 
B-T. 


Ten  years  am,  one  year  tv,  first  phone,  car,  30, 
single.  Will  travel.  $80  minimum.  Available 
immediately.  Engineer,  206  Furman  Street,  Syra- 
cuse 5,  N.  Y.  75-8913. 

Engineer:  2Vz  years  tech.  school.  2\2  years  radio, 
1  year  tv.  114  Oxford  St.,  Providence,  R.  I.  ST. 
1-3773. 


Production-Programming,  Others 


Newscaster,  special  events,  .  panel  moderator 
wishes  position  as  news  director,  small  or  medium 
station.  Hard  worker,  years  of  experience.  Box 
134G,  B-T. 


Eight  years  radio  as  PD,  news  announcer-writer, 
DJ,  copy,  public  relations,  sales.  Genuinely  in- 
terested in  selling  your  productions.  Dependable, 
with  best  references,  tapes.  Married,  veteran. 
Seek  tv  future  of  5  kw-over.  Northeast  preferred. 
Presently  employed.  Start  at  $95.00.  Box  193G, 
B-T. 


Looking  for  a  hostess  who's  really  on  the  ball? 
Single  gal,  experienced  writing,  producing,  con- 
ducting radio  and  tv  shows  desires  good  position. 
Strong  on  interviews  and  public  relations.  Box 
210G,  B-T. 


Program  director-salesman  for  CBS  or  NBC  sta- 
tion (radio  or  tv)  in  keenly  competitive  market. 
14  years  experience  programming,  announcing, 
selling,  including  3  years  television.  College  grad- 
uate, 30.  Am  aggressive,  meticulous,  conscientious. 
Know  how  to  select  and  supervise  competent 
personnel  on  limited  budget.  Excellent .  refer- 
ences. Seeking  larger  market  which  will  offer 
better  opportunities  for  earning  financial  ad- 
vancement.   Box  211G,  B'T. 


Program  director — Radio  is  not  dead,  it  only 
sounds  that  way.  Want  new  ideas  and  produc- 
tion to  build  sales  and  audience?  Give  me  the 
job.  Over  eight  years  in  radio,  some  tv.  Ex- 
perience plus.  Proven  record,  well  recom- 
mended. Desire  to  locate  permanentiy.  Ex- 
service,  married.  Will  supply  further  info  and 
material.    Will  go  anywhere.    Box  21oG,  B«T. 


TELEVISION 


Help  Wanted 


Salesmen 


Want  to  sell  vhf  in  New  England?  Real  opportu- 
nity for  salesman  who  can  close.  Our  personnel 
know  of  this  ad.  Resume  and  photo  to  Box 
207G,  B«T. 


Tv  film  salesman.  Experience.  Must  have  car. 
New  York  area,  10  percent  commission.  Drawing 
account  $50  weekly.    Box  226G,  B»T. 


Announcer 


Announcer — wanted  by  pre-freeze  vhf  station  in 
major  market.  Excellent  opportunity  for  steady 
man  who  is  capable  of  effective  on-camera  sell- 
ing. Write  fully,  explaining  experience,  ambi- 
tions, salary  requirements.  Our  people  know  of 
"this  advertisement.   Address  Box  75G,  B-T. 


Announcer 


Iowa  vhf  NBC  affiliate  needs  experienced  an- 
nouncer. Must  be  capable  all  phases  on  camera. 
Excellent  opportunity  for  right  man.  Submit 
expected  salary,  background,  references,  photo, 
audition  first  letter — Program  Director,  KTIV, 
10th  and  Grandview,  Sioux  City,  Iowa. 


Technical 


Chief  engineer  for  uhf-tv,  small  market  in  south. 
Must  have  television  experience.  Box  90G,  B-T. 

Transmitter  engineer— New  York  State  am  and 
tv — vhf  has  opening.    Box  131G,  B«T. 

Tv  studio  technician  with  some  experience.  First 
class  license  not  necessary,  but  preferred.  Con- 
tact Frank  A.  Dieringer,  WFMJ-TV  Youngstown, 
Ohio. 


Production-Programming,  Others 


Traffic,  continuity — girl  for  immediate  opening 
Wire,  write  or  phone  Jack  Rathbun,  WEAT-TV, 
West  Palm  Beach,  Fla. 


Situations  Wanted 


M  anagerial 


Wish  to  relocate,  preferably  managerial,  produc- 
tion background;  NBC-TV,  local  experience. 
Box  964F,  B-T. 


Program  director,  now  production  manager  large 
midwest  prestige  station,  41,£  years  tv  experience 
programming  and  production,  college  grad,  fam- 
ily man,  relocate  anywhere,  will  send  details. 
Box  160G,  B-T. 


General  manager:  Due  to  death  of  major  stock- 
holder, my  radio-television  property  purchased 
by  competing  station.  Am  thoroughly  experi- 
enced general  manager  with  successful  record  di- 
recting local  and  national  sales.  Have  wide 
agency  timebuyer  contacts.  Working  knowledge 
FCC  procedure.  Age,  mid-thirties.  Married,  two 
children.  References  include  network,  agency, 
representatives,  national  advertiser  and  industry 
law  figures.   Box  162G,  B«T. 

Assistant  to  tv  manager- — can  supervise  your 
program  department,  coordinate  between  sales 
and  programs  and  work  on  the  air  personnel  to 
create  new  program  ideas.  Now  with  leading 
midwest  vhf  station.  Looking  for  opportunity  to 
become  part  of  growing  tv  company.  Age"  31. 
References.    Box  179G,  B-T. 


Experience.  Ability.  Proven  success — a  two- 
man  team — presently  employed  in  one  of  the  na- 
tion's most  successful  tv  operations.  Ready  now 
to  guide,  produce  and  operate  vour  property 
successfully.    Box  228G,  B-T. 

Bob  Harker,  Station  Manager,  available  soon  for 
your  station.  More  information?  1830  Fifth  Ave- 
nue, Yuma,  Arizona. 


Announcer 

Attention  tv  talent  hunters.  Married  man,  loaded 
with  radio  experience  in  all  phases,  wants  tv 
opportunity.  Tape,  picture,  all  information  on 
request.    $100  weekly  base.    Box  178G,  B-T. 

Tv  announcer,  relocating,  "on  camera"  person- 
ality, news,  sports,  authoritative,  punch  commer- 
cials, production  background,  degrees,  married, 
27,  desire  responsible  position.    Box  216G,  B«T. 


Technical 


Experienced  chief  engineer  of  radio  station  de- 
sires a  permanent  position  in  television.  Box 
174G,  B«T. 

Engineer,  studio,  tv,  am  or  fm,  married,  career 
man,  2\'2  years  experience,  1st  phone,  prefer 
California.    Box  221G.  B-T. 


Engineer:  2\2  years  tech.  school.  2V2  years  radio, 
1  year  tv.  114  Oxford  Street,  Providence,  R.  I., 
ST.  1-3773. 


Situations  Wanted — (Cont'd) 

Production-Programming,  Others 

Cameraman— excellent  small  station  and  network 
experience.  All  studio  operations.  Box  803F,  B«T. 

4  years  tv  (production).  Veteran  cameraman. 
Experience:  Premiere— Shakespeare's  "Macbeth," 
Twelfth  Night,  The  Merchant  of  Venice.  Pre- 
miere—"The  Frog"  opera.  Big  10  Sports,  variety 
shows,  studio  commercials.  Staff  photographer 
(news  -  publicity  -  advertising  -  commercial  -  RP 
slides).  17  years  experience.  Married,  42  years 
of  age.  Now  associated  with  key  net  station. 
Box  166G,  B»T. 

Experienced  film  editor  desires  position  in  me- 
dium or  large  station  west  or  midwest.  Write  or 
wire  Box  169G,  B-T. 

Five  years  experience.  Fifty  kilowatt,  one  year 
television,  college  graduate-degree,  journalism 
training.  To  work  into  directing  with  announc- 
ing.  Midwest  please.    Box  180G,  B»T. 
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New  Ideas 

IF  YOU  HAVE,  OR 
KNOW  OF  A  NEW, 
EXCLUSIVE,  COPY- 
RIGHTED, PATENT- 
ED,  OR  UNUSUAL 
TYPE  OF- 

Product 

Machine 
Formula 
Store 

Service 

Merchandising  Plan  or 
Advertising  Idea 

it  is  quite  possible 
that  it  will  be  to 
to  is  r  advantage  to 
let  our  new 

DEVELOPMENT  DIVISION 

look  it  over. 

The  Development  Division 
comprises  a  working  group 
of  market  research,  manufac- 
turing, advertising,  sales  and 
public  relations  people  who 
can  readily  assess  a  new  prod- 
uct or  process  and  aid  in  its 
promotion  and  development 
through  our  nationwide  con- 
tacts in  many  fields. 

PHONE  2-6239 
WIRE  -  WRITE 

MERLE  V.  WATSON,  INC. 

First  National  Bank  Bldg. 
PEORIA.  ILLINOIS 
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TELEVISION 


TELEVISION 


Instruction 


Situations  Wanted — (Cont'd) 


Programming-Production,  Others 


For  sale.  One  used  program  and  newsman.  Driven 
over  radio's  rocky  roads  for  over  ten  years.  Well 
broken  in  by  experts.  Large  capacity  for  work. 
Can  deliver  a  surprising  number  of  listeness  to 
your  station.  Prefer  being  owned  by  radio-tv 
combination  but  will  consider  either.  For  list  of 
previous  owners,  model,  etc.,  write  Box  209G,  B-T. 

5  years  N.  Y.  network — major  and  local  shows, 
director  and  production  supervisor.  Box  214G, 
B-T. 

Cameraman — 2  years  experience  all  studio  opera- 
tions. Some  directing.  Desires  position  with 
progressive  operation.   Box  217G,  B-T. 


I'm  looking  .  .  .  are  you?  I've  been  called  one 
of  the  industry's  most  outstanding  commercial 
program  managers.  Creating  inexpensive  fresh 
local  programming,  training  complete  production 
staff,  turning  local  talent  into  pro's.  Have  top 
station  rep,  network  and  agency  recommendation. 
Put  two  stations  in  black.  Administrative  and 
organizational  ability  proven  under  most  difficult 
circumstances.  Better  location,  security  and  ap- 
preciation of  job  well  done  is  my  wish.  Now 
employed.    Confidential.    Box  223G,  B-T. 


TV  STAFF 
AVAILABLE! 

In  an  era  of  superlatives,  we 
say  the  following  without 
qualification! 

Our  entire  TV  staff,  a  unique 
group  of  individuals,  are  avail- 
able due  to  the  enforced  closing 
of  our  operation  in  a  major  mar- 
ket. 

It's  our  considered  opinion,  based 
on  long  years  of  broadcasting 
experience,  that  this  group,  in 
whole  or  part,  will  prove  a  valued 
addition  to  any  station  in  the 
country,  bar  none! 

Please  inform  us  of  your  needs. 
We  emphatically  seek  the  oppor- 
tunity to  tell  you  about  our  staff! 

THE  MANAGEMENT 

Box  239G,  B-T 


Situations  Wanted — (Cont'd) 

Programm  ing-Prod  net  ion ,  Others 

Program  director  or  assistant  manager.  Seven 
years  tv.  Pennsylvania  through  Illinois  preferred. 
Two  weeks  availability.  Box  235G,  B-T. 

For  Sale 


Stations 


1  kw  daytime  exclusive  eastern  market.  Inde- 
pendent. $10,000  down.  Box  204G,  B-T. 

Three  Alabama  single  station  markets.  Prices 
range  from  $25  to  $75,000.  Paul  H.  Chapman,  84 
Peachtree  Street,  Atlanta,  Georgia. 

Free  list  of  good  radio  and  tv  station  buys  now 

ready.  Jack  L.  Stoll  &  Associates.  4958  Melrose, 
Los  Angeles  29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange.  Licensed  Brokers.  Portland 
22,  Oregon. 

Equipment  Etc. 

For  sale — Complete  uhf  equipment  now  set  up  on 
channel  24.  All  RCA.  Studio  chain,  film  chain, 
control  console,  microwave  video  STL,  lkw  trans- 
mitter, filterplexer,  transmission  line  and  24  gain 
antenna,  also  studio  props,  lights,  film  room  sup- 
plies, and  rear  screen  projector.  Send  for  com- 
plete list  and  details.    Box  141G,  B-T. 

Blaw-Knox,  H-40,  500  ft.  tower.  Can  be  extended 
to  561  feet,  plus  12  bay  tv  antenna.  Brand  new. 
Available  immediately.  Make  offer.  Box  153G, 
B-T. 


General  radio  R  F  bridge,  model  516C,  with 
capacitors;  recently  recalibrated,  $250.  W.H.  Ma- 
lone,  WBIG,  Greensboro,  N.  C. 

Tower  for  sale  .  .  .  IDECO  B2  triangular  heavy 
duty  self-supported,  30-lb.  wind  loading.  375  feet. 
Now  supporting  TF  3C  tv  antenna  and  BF  14D 
4  section  fm  heavy  duty  pylon.  Both  fm  antenna 
and  tower  for  sale  on  location.  This  tower 
would  cost  about  $30,000  new.  What  do  you 
offer?  Fm  antenna  worth  over  $10,000.  Will  sell 
cheap.  All  offers  will  be  considered.  Contact 
W.  E.  NeiU,  WFMY-TV,  Greensboro,  N.  C. 

Fm  transmitter  for  sale  ...  10  kw  Western  Elec- 
tric 506  B2.  serial  131,  excellent  condition.  Used 
on  97.3  mc,  19,700  plate  hours.  Make  offer  to  W.  E. 
Neill,  WFMY-TV,  Greensboro,  N.  C. 

Used  1  kw  transmitter  available — 1  kw  Raytheon 
RA-1000  transmitter,  with  tubes,  directly  off  of 
our  floor.  In  addition,  available  now  a  used 
Andrew  phaser.  Write,  wire  or  phone  Wallace 
Wurz,  Chief  Engineer,  WTVH-TV,  Peoria,  Illinois. 

Complete  major  modulite  portable  switchboard — 
slightly  used.  Twelve  KW  capacity.  Twelve,  15 
ampere  circuits,  transformer  dimmer-controlled. 
Ideal  for  studio  use.  Reasonable.  H  &  E  Balaban 
Corp.,  190  N.  State  Street,  Chicago.  Illinois. 

250  watt  Gates  transmitter,  looks  and  operates 
like  new,  used  only  30  months,  will  crate  for 
shipment.  $1250.00.  C.  L.  Graham,  1145  Walnut 
Street,  Gadsden,  Alabama.   Phone  6-1614. 


Wanted  to  Buy 


Stations 


Wanted  to  lease.  Highly  successful  radio  station 
operators  desires  to  lease  station.  All  markets 
considered.  Replies  strictly  confidential.  Box 
171G,  B^T. 

Major  interest  or  all  of  small  to  medium  market 
am  station  in  Texas,  Oklahoma  or  Louisiana.  Box 
236G,  B-T. 

Small  southern  market,  in  or  near  Appalachian 
section.  Paul  H.  Chapman,  84  Peachtree  Street, 
Atlanta,  Ga. 


Equipment  Etc. 


Wanted— Andrew  V  antenna,  fm  trans,  line,  tower 
light  flasher,  photo  cell,  hangers.  Box  107G,  B-T. 

Wanted:  Am  frequency  monitor.  For  sale:  RCA 
66A  am  modulation  monitor.  Chief  Engineer 
WTSB,  Lumberton,  North  Carolina 


FCC  operator  license  quickly.  Individualized 
instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 


RADIO 


Help  Wanted 


Managerial 


GENERAL  MANAGER 
AM-FM  INDIE 


If  you  are  an  experienced  and  proven 
radio  station  manager  with  a  sales  back- 
ground, this  may  be  the  opportunity  you 
have  been  hoping  for. 

We  want  a  take-charge  manager  who 
will  be  paid  a  substantial  salary,  partici- 
pate in  the  profits  and  will  have  the 
opportunity  to  acquire  an  interest  in  the 
station. 

This  newspaper-owned  station  is  in  a 
prosperous,  growing  city  of  40,000  with 
excellent  manufacturing,  agricultural  back 
country,  live  retail  outlets  and  above  aver- 
age per  capita  buying  power. 

We  prefer  a  family  man  capable  of 
assuming  an  active  place  in  the  business, 
civic  and  social  life  of  the  community. 

Give  complete  personal  and  business 
background,  including  references  and 
photograph  in  first  letter. 

CHRONICLE  PUBLISHING 
COMPANY 
WMRI  &  WMRI-FM 


Marion,  Ind. 


PROMOTION  MANAGER! 

Here's  the  sort  of  opportunity  pro- 
motion men  dream  about.  Big-city 
50kw  network  station  needs  ag- 
gressive sales  promotion  manager 
immediately.  He  must  know  his  re- 
search and  be  able  to  turn  out  hard- 
hitting sales  presentations  under 
heavy  pressure.  He'll  have  a  gener- 
ous budget,  plenty  of  responsibility 
and  a  wide-open  future.  Send  re- 
sume and  exhibits  to  Box  130G, 
B»T. 


Situations  Wanted 


Managerial 


Phone  4059 


Production-Programming,  Others 


J  TV-RADIO  ( 

jj  EXECUTIVE  AVAILABLE  j 

I 

* 


General  Management  opportunity  desired 
by  mature  family  man.  20  years  experi- 
ence all  departments,  top  stations.  TV 
since  1947.  Heavy  background  Programs, 
Personnel,  Production,  Copy,  Civic  Affairs, 
Sales.  Now  Sales  Manager  major  metro- 
politan AM-TV.  Resume,  photo,  and  top 
industry  references  available  on  request. 
Eastern  Seaboard  Preferred. 

Box  232G,  B«T 


RADIO 


TELEVISION 


For  Sale— (Cont'd) 


Situations  Wanted — (Cont'd) 


Announcers 


I  MADE  $12,000  in  1954! 

Successful  major  market  morning  man 
wants  top  market  job  with  T.V.  oppor- 
tunity. Want  percentage.  Will  discuss 
capital  gains  deal. 

Box  183G,  B»T 


CHICAGO,  ST.  LOUIS,  MIDWEST 

Looking  for  a  top  AM  morning  man  and 
TV  Announcer?  10  years  experience  all 
phases  radio  and  TV.  Excellent  refer- 
ences.   Box  218G,  B«T 


Help  Wanted 


ATTENTION 
ADVERTISING  AGENCIES 
TALENT  AGENTS 

One  of  New  York's  best  known  AM  and 
TV  personalities  1931-1951  desires  return 
talent  fields  as  TV  commercial  announcer, 
newscaster,  m.c.  Powerful  selling  abilities. 
Very  high  past  talent  earnings.  Success- 
ful broadcast  selling  career  since  then. 
Now  employed  as  AM-TV  Sales  Manager. 
Dependable  family  man.  Top  industry 
references.  Personal  interviews  New 
York,  Boston,  or  Washington  arranged 
in  confidence. 

BOX  233G,  B*T 


=3-e== 

 8-8 — ' 

=8-2= 

T=S- 

DEEJAY 

Copywriter,  Continuity,  Music  Librarian, 
}>  Restricted  ticket — Experience  South,  N.E. 
II  — Williams  College  (AB-music),  Cinein- 
nati  Conservatory  (Composition) — BEN- 
TON BOWLES  (Advertising  trainee)  — 
$60 — Harry  Baldwin,  96  Inwood  Rd., 
Bridgeport,  Conn.    ED  5-4688. 


TELEVISION 


Programming-Production,  Others 


HOLLYWOOD,  CALIFORNIA 
Opening  for  TV  Director  of 
our  Hollywood  Studios.  Du- 
ties include  instruction 
in  all  phases  of  TV  Pro- 
duction. Prefer  TV  Produc- 
tion person  with  well 
rounded  secondary  market 
experience.    Send  complete 
information  including 
starting  salary  expected 
to 

NORTHWEST  RADIO  & 
TELEVISION  SCHOOL 
1221  N.  W.  21st  Avenue 
Portland  9,  Oregon 


Situations  Wanted 


Managerial 


TOP  TV  MAN 
AVAILABLE 

More  than  17  years  of  solid  advertising 
and  administrative  experience.  8  years 
in  two  New  York  4A  agencies.  3  years 
at  network  headquarters.  Presently  with 
big  Southwest  TV  station  in  executive 
capacity.  A  perfectionist.  Knows  sales, 
programming  and  promotion.  Age  39. 
Details  on  request. 

Box  133G,  B»T 


Salesman 


=36= 


For  Sale 


Stations 


CAN  YOU  USE  THIS  PACKAGE? 
I  HAVE — 

3  Years — TV  Sales  Staff  experience 

2  Years— Ad  Agency  TV.— A.E. 

3  Years — Motion  Picture  Producer 

(Sports) 
Own  $3000.00  camera  equipment 
36  years  old — good  sales  contacts 
Box  234G,  B«T 


Programming-Production,  Others 


TV  SPORTS  DIRECTOR 

Developed  full  sports  program 
structure  in  major  market  that 
merited  local  and  national  recog- 
nition.   Air  personality. 

Box  240G,  B*T 

9t —     n  — *f 


I         STATION  FOR  SALE  f 

I  Independent  Class  III,  Unlimited  * 

i  Time  Station  located  in  good  Mid-  J 

f  west  Market.    Price  considerably  J 

*k  under  $100,000.00.  Excellent  terms.  <? 

I  Box  241G,  B»T  $ 


Equipment 


TV  EQUIPMENT 
FOR  SALE 

RCA  STUDIO  I.O.  CAMERA 
CHAIN  AND  RCA  IKE  FILM 
CAMERA  CHAIN.  Used  only 
a  few  months,  condition  like  new, 
offered  at  substantial  discount. 
WRITE 
Box  242G,  B#T 


Equipment 


446-ft.  TV  TOWER 

Self -Supporting 

404b.  WIND  LOADING 

FOR 

12  BAY  HIGH  BAND  ANTENNA 

NEW — READY  TO  SHIP 
Contact:  TEXAS  STATE  NETWORK 

Fort  Worth,  Texas 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cab'c. 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  BUd., 
Portland   'l  1  Oregon 


Employment  Services 


RADIO  &  TV  PERSONNEL  f         J  > 

We  screen  New  York's  vast  /  -J\<tf 

source  of  qualified  personnel;  \  J[f\  _ /       °*  our 

take  the  guesswork  out  of  hir-  \yjw  fingtrtipt  \ 
ing  for  stations  anywhere.  Tell  f*r  Y»c ' 

us  your  needs,  we  do  the  restl  ri 

CAREER  BUILDERS  Aa.ncY 

Marjorie  Witty,  Director,  Radio-TV  D/v. 
35  West  53rd  St.,  New  York  19  •  PL  7-6385 


That's  what  J.  T.  Snowden,  Jr., 
Secretary-Treasurer  of  the  North 
Carolina  Association  of  Broad- 
casters, said  when  he  ordered 
three  ads  in  our  Classified  Sec- 
tion. 

In  less  than  three  weeks  Mr. 
Snowden  reported  the  response 
"Overwhelming".  ...  In  fact  .  .  . 
"We  have  been  able  to  place 
dozens  of  good  experienced 
broadcasters  throughout  the  radio 
and  television  industry  of  North 
Carolina". 

Week  after  week,  B«T  has  con- 
sistently produced  top  results 
for  classified  advertisers. 

So,  whether  it's  personnel  or 
equipment  you  need,  let  B»T 
help  you  solve  your  problems 
through  a  classified  ad. 


"GRAND"  PAYOFF 


messr-    ■  ... 

THIS  CHECK  IS  IN  FULL  PAYMENT 
OF  THE  FOLLOWING 
IF  INCORRECT  PLEASE  RETURN 
ENDORSEMENT  IS  FULL  ACKNOWLEDGMENT 

NO  RECEIPT  NECESSARY 

DATE 

INVOICE 

AMOUNT 

Firsl 

:  Ifize, 

FPA  ( 

munity  Aw 

ird 

■ 

1,000 

00 

TOTAL 

DISC'T. 

NET  AMOUNT 

^  "It's  Your  World"  TV  show  in  progress. 


FOREIGN  POLICY  ASSOCIATION 
Incorporated 


3894 


New  York    December  6, 


lAY 

/TO 
THE 
ORDER 

OF   


The  Chase  National  Bank.  iro 

OF  THE  CITY  OF  NEW  YORK 
UNITED  NATIONS  PLAZA  BRANCH,  46™  STREET  AT  ITN1TED  NATIONS  PLAZA 

DAYTON  COUNCIL  ON  WORLD  AFFAIRS  $  *»1(X».00»» 


One  Thousand  and  no/100      —  Dollars 


FOREIGN  POLICY  ASSOCIATION.  INCORPORATED 
f   ^LUNCHEON  ACCOU 


 *  ^  -  v      v  *m — 

 *  1  w  w        ^  kf  w  V 

A 

^THORIZED  SIGNATURE 

FOR  PUBLIC  SERVICE 
PROGRAMMING 


Here's  the  thousand  dollar  payoff!  The  Dayton  Council  on  World 
Affairs  received  the  one  thousand  dollar  first  prize  from  the  For- 
eign Policy  Association  for  the  most  significant  contribution  ip 
citizen  education  in  world  affairs  through  their  television  efforts. 
DCWA  has  aired  their  half  hour  "It's  Your  World"  panel  show 
and  "World  Headliner"  on  WHIO-TV  for  more  than  four  years. 
It  has  been  an  outstanding  public  service  program — one  of  the 
many  offered  by  WHIO-TV.  Public  education  and  service  is  a 
responsibility  of  the  station — and  it  pays  off — in  audience  loyalty 
and  audience  surveys.  For  the  audience — the  loyal  audience — ask 
George  P.  Hollingbery,  national  representative  to  give  you  the 
facts  on  WHIO-TV. 


DCWA  Chairman  John  Yeck  accepts  award  from 

Mrs.  Oswald  Lord,  U.S.  representative  to  United  Nations. 

Seated:  U.N.  General  Assembly  Pres.  Eelco  Van  Kleffens. 


whio-tv 


Channel  /   Dayton,  Ohio 

ONE  OF  AMERICA'S  GREAT  AREA  STATIONS 


CBS    •  DUMONT 
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Broadcasting    •  Telecasting 


FOR  THE  RECORD 


Station 


Dallas 


TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

.DALLAS  and 
FORT  WORTH 

More  than  a  Million 
-  urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 
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Tv  Stations  on  the  Air  With  Market  Set  Counts 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (*■)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B»T  estimate. 
Stations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  NBC,  ABC.  DuM;  Blair;  306,318 
»■  WBRC-TV  (6)  CBS;  Katz;  304,420 

WJLN-TV  (48)  12/10/52-Unknown 
WEDB  (*10)  10/13/54-Unknown 
Decaturt — 

►  WMSL-TV  (23)  CBS,  NBC;  Walker;  25,125 
Dothant — 

WTVY  (9)  Hollingbery;  7/2/54-Unknown 
Mobilet — 

►  WALA-TV    (10)    ABC,    CBS,   NBC;  Headley- 

Reed;  92,000 
WKAB-TV  (48)  See  footnote  (c) 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

►  WCOV-TV    (20)    ABC,   CBS,   DuM;  Raymer; 

45,200 

►  WSFA-TV  (12)  NBC;  Headley-Reed 
Munfordt — 

WEDM  (*7)  6/2/54-Unknown 
Selmat— 

WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KVAR  (12)  NBC,  DuM;  Raymer;  101,523 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery;  109,204 
tH  KPHO-TV  (5)  CBS,  DuM;  Katz;  114,030 

KTVK  (3)  ABC;  Weed;  6/10/54-3/1/55 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Hollingbery;  36,013 
•-KVOA-TV  (4)  ABC,  NBC;  Raymer;  36,013 
Yumat — 

►  KIVA  (11)  NBC,  DuM;  Grant;  25,975 

ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht— 

►  KFSA-TV  (22)  ABC,  CBS,  NBC,  DuM;  Pearson; 

25,000 

KNAC-TV  (5)  Rambeau;  6/3/54-Unknown 
Jonesborot — 

KBTM-TV  (8)  1/12/55-Unknown 
Little  Rock— 

►  KARK-TV  (4)  NBC,  DuM;  Petry;  97,581 
KTHV  (11)  Branham;  11/4/54-Unknown 

►  KATV  (7)  (See  Pine  Bluff) 
Pine  Blufft— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  91,389 
Texarkana — 

►  KCMC-TV  (6)  See  Texarkana,  Tex. 


Total  stations  on  air  in  U.  S.  and  possessions: 
422,  total  cities  with  stations  on  air:  279.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  35,274,643. 
*  Indicates  educational  stations, 
t  Cities  NOT  interconnected  to  receive  network 
service. 

CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (29)  ABC,  DuM;  Weed;  84,000 


(a)  Two  Buffalo,  N.  Y.,  tv  stations,  in  addition  to 
their  U.  S.  set  counts,  report  the  following  set 
coverage  in  Canada:  WBEN-TV,  421,917;  WGR- 

TV,  388,803. 

I  (b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  The  following  stations  have  suspended  regular 
operations  but  have  not  turned  in  CP's:  WKAB- 
TV  Mobile,  Ala.;  KBID-TV  Fresno,  Calif.;  KTHE 
(TV)  Los  Angeles;  WRAY-TV  Princeton,  Ind.; 
WKLO-TV  Louisville,  Ky.;  WPMT  (TV)  Portland, 
Me.;  WFTV  (TV)  Duluth,  Minn.;  WCOC-TV  Meri- 
dian, Miss.;  KACY  (TV)  Festus,  Mo.;  KOPR-TV 
Butte,  Mont.;  WFPG-TV  Atlantic  City,  N.  J.; 
WTRI  (TV)  Albany,  N.  Y.;  WTVE  (TV)  Elmira, 
N.  Y.;  WIFE  (TV)  Dayton,  Ohio;  KCEB  (TV) 
Tulsa,  Okla.;  WLBR-TV  Lebanon,  Pa.;  WKST-TV 
New  Castle,  Pa.;  WKJF-TV  Pittsburgh,  Pa.; 
KNUZ-TV  Houston,  Tex.;  KETX  (TV)  Tyler, 
Tex.;  WBTM-TV  Danville,  Va.;  WTOV-TV  Nor- 
folk, Va. 

(d)  Shrevcport  Tv  Co.  has  received  initial  deci- 
sion favoring  it  for  ch.  12,  which  is  currently 
operated  by  Interim  Tv  Corp.  [KSLA  (TV)]. 

fe)  WNAM-TV  Neenah,  Wis.,  has  suspended  op- 
erations pending  merger  with  WFRV-TV  Green 
Bay. 


►  KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 

146,398 

Berkeley  (San  Francisco) — 

►  KQED  (»9) 
Chico— 

►  KHSL-TV  (12)  ABC,  CBS.  NBC,  DuM;  Avery- 

Knodel;  48,962 
Coronat — 

KCOA  (52),  9/16/53-Unknown 
Eurekat — 

►  KIEM-TV  (3)  ABC,  CBS,  NBC.  DuM;  Hoag- 

Blair,  Blair  Tv;  18,778 
Fresno — 

KBID-TV  (63)  See  footnote  (c) 

►  KJEO  (47)  ABC,  CBS,  DuM;  Branham;  156,035 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 

KARM,  The  George  Harm  Station  (12)  Boiling; 
Initial  Decision  8/31/54 
Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  2,013,564 
KBIC-TV  (22)  2/10/52-Unknown 

►  KCOP  (13)  Katz;  2,013,564 

►  KHJ-TV  (9)  DuM;  H-R;  2,013,564 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  2,013,564 

►  KRCA  (4)  NBC;  NBC  Spot  Sis.;  2,013,564 
KTHE  (*28).  See  footnote  (c) 

►  KTLA  (5)  Raymer;  2,013,564 

►  KTTV  (11)  Blair;  2,013,564 
Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS.  NBC,  DuM;  Holling- 

bery; 492,371 

Sacramento — 

KBIE-TV  (46)  6/26/53-Unknown 
KCCC-TV  (40)  ABC,  CBS,  NBC;  Weed;  119,000 
KCRA  Inc.  (3)  Initial  Decision  6/3/51 
KBET-TV   (10)   H-R;  9/29/54-3/14/55 

Salinast — 

*■  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery; 492,371 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS;  Petry;  290,000 

►  KFSD-TV  (10)  NBC;  Katz;  285,333 
KUSH  (21)  12/23/53— Unknown 

San  Francisco— 

KBAY-TV  (20)  3/11/53-Unknown  (granted  STA 
Sept.  15 

►  KGO-TV  (7)  ABC;  Petry;  1.044,914 

►  KPIX  (5)  CBS;  Katz;  1,044,914 
*-KRON-TV  (4)  NBC;  Free  &  Peters;  1,044,914 
>■  KSAN-TV  (32)  McGillvra;  164,000 

San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  ABC,  CBS,  DuM;  Grant;  80,018 
Santa  Barbara — 

►  KEYT  (3)  ABC,  CBS,  NBC.  DuM;  Hollingbery; 

464,192 
Stocktont — 

►  KOVR  (13)  DuM;  Blair;  1,054,000 
*-KTVU  (36)  NBC;  Hollingbery;  112,000 
Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  150,000 
Visaliat — 

KAKI  (43)  10/6/54-Unknown 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

53,604 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  273,069 

►  KFEL-TV  (2)  DuM;  Blair;  273,069 

►  KLZ-TV  (7)  CBS;  Katz;  273,069 

►  KOA-TV  (4)  NBC;  Petry;  273,069 
KRMA-TV  (*6)  7/1/53-Unknown 

Grand  Junction! — 

►  KFXJ-TV  (5)  NBC,  ABC,  CBS,  DuM;  Holman; 

7,600 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  50,906 

CONNECTICUT 

Bridgeport — 

WCBE  (»71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartfordf— 

WCHF  (*24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC,  DuM;  H-R;  241,236 
New  Britain — 

i  ►  WKNB-TV  (30)  CBS;  Boiling;  219,422 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

899,957 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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New  Londont — 

WNLC-TV  (26)  12/31/52-Unknown 
Norwich! — 

WCNE  (*63)  1/29/53-Unknown 
Stamfordt — 

WSTF  (27)  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC;  Stuart;  190,320 

DELAWARE 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  223,029 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  600,000 
WOOK-TV  (50)  2/24/54 -Unknown 

►  WRC-TV  (4)  NBC;  NBC  Spot  Sis.;  698.000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  672,200 

►  WTTG  (5)  DuM;  H-R;  631,000 
WETV  (20)  10/21/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beacht  

WMFJ-TV  (2)  7/8/54-7/1/55 
Fort  Lauderdale — ■ 

►  WITV  (17)  ABC,  DuM;   Boiling;   145,600  (also 

Miami) 
Fort  Myerst — 

►  WINK-TV  (11)  ABC,  CBS;  Weed;  11,726 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  75,600 

►  WMBR-TV  (4)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

373  904 

WOBS-TV  (30)  Stars  National;  8/12/53-Spring 
'55 
Miami — 

►  WGBS-TV  (23)  NBC;  Katz 
WMFL  (33)  12/9/53-Unknown 
WTHS-TV  (*2)  11/12/53-Unknown 

►  WTVJ    (4)    CBS,   ABC,   NBC,   DuM;    Free  & 

Peters;  301,000 
Biscayne  Tv  Corp.  (7)  Initial  Decision  1/17/55 

►  WITV  (17)  See  Fort  Lauderdale 
Orlando — 

►  WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 

70,000 
Panama  City!— 

►  WJDM    (7)    ABC,    NBC,    DuM;  Hollingbery; 

24,750 
Pensacolat — 

►  WEAR-TV  (3)  ABC,  CBS,  DuM;  Hollingbery; 

89,500 

►  WPFA  (15)  Young;  31,000 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  DuM;  Weed;  134,000 
Tampat — 

WFLA-TV  (8)  Blair;  8/4/54-2/14/55 
WTVT  (13)  Avery-Knodel;  9/2/54-4/1/55 
West  Palm  Beach — 

►  WEAT-TV  (12)  ABC;  Walker 

►  WIRK-TV  (21)  DuM;  Weed;  42,708 

►  WJNO-TV  (5)  NBC,  CBS,  DuM;  Venard:  225,000 

GEORGIA 

Albanvt — 

►  WALB-TV  (10)  ABC,  NBC,  DuM;  Burn-Smith; 

45,000 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  456,190 

►  WLWA  (11)  ABC;  Crosley  Sis.;  460,430 

►  WQXI-TV  (36)  22,517 

►  WSB-TV  (2)  NBC;  Petry;  484,725 

►  WJBF    (6)    ABC,    NBC,    DuM;  Hollingbery; 

132  121 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  130.000 
Columbus — 

►  WDAK-TV   (28)    ABC,   NBC,   DuM;  Headley- 

Reed;  80,220 

►  WRBL-TV  (4)  CBS;  Hollingbery;  89,177 
Macon — 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  90.058 

►  WNEX-TV  (47)  NBC;  Branham:  62.032 
Romet — 

►  WROM-TV  (9)  Weed;  145.800 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Averv- 

Knodel;  56,241 
WSAV  Inc.  (3)  Initial  Decision  3/31/54 
Thomasvillet — 

WCTV  (6)  Stars  National;  12/23/53-Spring  '55 

IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS,  DuM;  Free  &  Peters:  42,225 

►  KIDO-TV  (7)  ABC,  NBC;  Blair;  37.800 
Idaho  Falls — 

►  KID-TV  (3)  ABC,  CBS,  NBC.  DuM;  Gill-Perna: 

31,650 
Pocatellot — 

KWIK-TV  (6)  ABC;  Hollingbery;  3/26/5r!-Un- 
known 
Twin  Fallst — 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
Unknown 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  ABC,  CBS.  DuM;  Radio  Tv  Repre- 

sentatives; 304,200 
Bloomington — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC.  DuM;  Hollingbery;  307.000 
WTLC  (»12)  11/4/53-Unknown 
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Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,871,800 

►  WBKB  (7)  ABC;  Blair;  2,074,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  2,050,000 
WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20)  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043,000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (*11)  11/5/53-Unknown 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35,000 
Dgc3  ti  i  r  ■ 

►  WTVP  (17)  ABC,  DuM;  Boiling;  151,534 
Evanstont — 

WTLE  (32)  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 
Peoria — 

►  WEEK-TV    (43)    CBS,    NBC;  Headley-Reed; 

223  152 

►  WTVH-TV  (19)  CBS,  ABC,  DuM;  Petry:  214,000 
WIRL  Tv  Co.  (8)  Initial  Decision  11/5/54 

Quincvt  (Hannibal,  Mo.) — 

►  WGEM-TV    (10)    ABC,   NBC;  Avery-Knodel; 

128.900 

►  KHQA-TV  (7)  See  Hannibal,  Mo. 
Rockford — 

►  WREX-TV  (13)  ABC.  CBS;  H-R;  219,257 

►  WTVO  (39)  NBC,  DuM;  Weed;  94,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV  (4)  ABC,  CBS,  DuM;  Avery-Knodel: 

268.947 
Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  95,000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Decision 

11/30/54 

INDIANA 

Bloomington — 

►  WTTV  (4)  NBC,  ABC,  DuM;  Meeker;  591,712 

(also  Indianapolis) 
Elkhart!— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  204.103 

Evansville — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  94,315 

►  WEHT  (50)  See  Henderson,  Ky. 

Evansville  Tv  Inc.  (7)  Initial  Decision  10/4/54 
Fort  Wayne — 

►  WKJG-TV  (33)  NBC,  DuM;  Raymer;  112.186 

►  WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC;  Katz:  662.000 

►  WISH-TV  (8)  ABC,  CBS,  DuM:  Boiling:  663.000 

►  WTTV  (4)  See  Bloomington 

WFAM-TV   (59)   ABC,  CBS,  NBC.  DuM:   Ram-  | 

beau:  64,250 
Muncie — 

►  WLBC-TV  (49)  ABC.  CBS,  NBC,  DuM:  Hol- 

man,  Walker;  101,000 
Notre  Dame  (South  Bend)!— 

WNDU-TV  (46)  NBC;  8/12/54-Unknown 
Princetont — 

WRAY-TV  (52)  See  footnote  (c) 
South  Bend— 

►  WSBT-TV  (34)  CBS,  DuM;  Raymer;  206,473 
Terre  Haute — 

►  WTHI-TV  (10)  ABC,  CBS,  DuM;  Boiling;  144.267 

Waterloo  (Fort  Wayne) — 

►  WINT  (15)  ABC,  CBS;  H-R;  133,478 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  289.940 

Cedar  Rapids — 

►  KCRG-TV  (9)  ABC,  DuM:  Venard:  116,333 

►  WMT-TV  (2)  CBS;  Katz:  245,120 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  295,156 
Des  Moines — 

►  KGTV  (17)  ABC:  Hollingbery;  76,500 

►  WHO-TV  (13)  NBC;  Free  &  Peters;  302.000 
Cowles  Broadcasting  Co.  (8)  Initial  Decision 

8/26/54 
Fort  Dodget  

►  KQTV  (21)  ABC;  Pearson;  42.100 
Mason  Citv — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed;  127,812 
Sioux  City — 

►  KTIV  (4)  NBC,  ABC.  DuM;  Hollingbery;  146.719 
►KVTV  (9)  ABC.  CBS.  DuM;  Katz;  131.938 

WrtTloo— 

►  KWWL-TV    (7)    NBC.    DuM;  Headley-Reed: 

140.763 

KANSAS 

Great  Bendt — 

►  KCKT  (2)  NBC;  Boiling;  110,213 

Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  165,578 
Manhattan! — 

KSAC-TV  (*8)  7/24/53-Unknown 

Pittsburut — 

►  KOAM-TV  (7)  ABC,  NBC,  DuM;  Katz,  81,342 

Toprka — 

►  WIBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 

402-584 
Wichita — 

►  KAKE-TV  (10)  ABC;  Hollingbery 

►  KEDD  (16)  NBC;  Petry;  124,311 

Wichita  Tv  Corp.  (3)  Initial  Decision  8/9/54 

KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry:  8/14/52-Unknown 
Henderson  (Evansville,  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  69,067 


Directory  information  Is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Lexington! — 

WLAP-TV  (27)  12/3/53-Unknown 

WLEX-TV  (18)  Forjoe;  4/13/54-3/1/55  (granted 

-  STA  Jan.  20) 
Louisville — 

►  WAVE-TV   (3)   ABC,  NBC,  DuM;   NBC  Spot 

Sis  ■  434  912 

►  WHAS-TV  (11)  CBS;  Harrington,  Righter  & 

Parsons.  See  footnote  (b) 
WKLO-TV  (21)  Sec  footnote  (c) 

WQXL-TV  (41)  Forjoe;  1/15/53-Unknown 
Newport! — 

WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Alexandriat — 

►  KALB-TV  (5)  Weed 
Baton  Rouge — 

►  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 

75.000 

WBRZ  (2)  Hollingbery:  1/28/54-March  '55 

Lafavette! — 

KLFY-TV  (lOj  9/16/53-7/1/55 
Lake  Charles — 

►  KPLC-TV  (7)  ABC,  NBC;  Weed;  55,935 

►  KTAG  (25)  CBS.  ABC,  DuM;  Young;  37,000 
Monroe — 

►  KNOE-TV  (8)   CBS,  NBC,  ABC,  DuM;  H-R: 

199.000 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Unknown 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 

►  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 

300.890 

►  WJMR-TV    (61)    ABC,    CBS,    DuM;  Boiling; 

108.992 
Shreveport — 

►  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

73.750 

Shreveport  Tv  Co.  (12)  Initial  Decision  6/7/54- 

See  footnote  (d) 
KTBS  Inc.  (3)  Initial  Decision  6/11/54 

MAINE 

Bangor — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 79,104 

►  WTWO  (2)  CBS;  Venard 
Lewiston — 

►  WLAM-TV  (17)  DuM;  Everett-McKinney; 

24.000 
Poland  Spring — 

►  WMTW    (8)    ABC,    CBS,    DuM;  Harrington. 

Righter  &  Parsons;  259,933 
Portland — 

►  WCSH-TV  (6)  NBC,  DuM:  Weed;  150,004 

►  WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 
WPMT  (53)  See  footnote  (c) 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington.  Righter 

&  Parsons;  588,336 

►  WBAL-TV  (11)  NBC;  Petry;  588,336 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  588,336 
WTLF  (18)  12/9/53-Unknown 

Cumberland! — 

WTBO-TV  (17)  11/12/53-Unknown 
Salisbury! — ■ 

►  WBOC-TV  (16)  ABC,  CBS,  DuM;  Burn-Smith; 

46,400 

MASSACHUSETTS 

Adams  (Pittsfield) — 

►  WMGT  (19)  DuM;  Walker;  169,015 

Boston — 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,267,223 
WGBH-TV  (»2)  7/16/53- April  '55 
WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,267,223 
Brockton! — 

WHEF-TV  (62)  7/30/53-Unknown 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

178,800 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  160.000 

►  WWLP  (61)  ABC.  NBC;  Hollingbery;  160,000 
Worcester — 

WAAB-TV  (20)  Forjoe;  8/12/53-Unknown 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  71,674 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM:  Everett-McKinney;  22,400 
WUOM-TV  (*26)  11/4/53-Unknown 

Battle  Creek— 

WBCK-TV    (58)    Headley-Reed;  11/20/52-Un- 
known 

Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

289.793 
Cadillac!— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  64,920 
Detroit — 

WBID-TV  (62)  U/19/53-Unknown 

►  WJBK-TV  (2)  CBS;  Katz;  1,468,400 
WTVS  ('56)  7/14/54-Unknown 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,466.000 

►  WXYZ-TV  (7)  ABC;  Blair:  1,469.000 

►  CKLW-TV  (9)  1,238,585.   See  Windsor,  Ont. 
East  Lansing! — 

►  WKAR-TV  (*60) 
Flint— 

WJRT  (12)  5/12/54-Unknown 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC.  NBC,  DuM;  Katz;  488.490 

WMCN  (23)  9/2/54-Unknown 
Kalamazoo — : 

►  WKZO-TV  (3)  ABC,  CBS,  NBC.  DuM;  Avery- 

Knodel;  539.390 

Broadcasting    •  Telecasting 


Lansing — 

»■  WTOM-TV  (54)  ABC,  DuM;  Everett-McKlnney; 
55.000 

►-WJIM-TV  (6)  ABC,  CBS,  NBC;  Petry;  415,232 
Marquettet — 

WAGE-TV  (6)  4/7/54-Unknown 
Muskegont — 

WTVM  (35)  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland)  — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  140,000 
Traverse  Cityt — 

►  WPBN-TV  (7)  NBC;  Holman,  35,110 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Pearson;  95,951 
Duluth  (Superior,  Wis.) — 

>■  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  75,500 

►  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Hibbingt— 

KHTV  (10)  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 
>■  KEYD-TV  (9)  DuM;  H-R 

►  WCCO-TV  (4)  CBS;  Free  &  Peters;  568,500 

►  WTCN-TV  (11)  ABC;  Blair;  568,500 
Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  92,386 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  568,500 

►  WMLN-TV  (11)  ABC;  Blair;  568.500 

MISSISSIPPI 

Biloxit — 

Radio  Assoc.  Inc.  (13)  Initial  Decision  7/1/54 
Columbust — 

WCBI-TV  (4)  McGillvra;  7/28/54-Summer  '55 
Jackson — ■ 

►  WJTV  (25)  CBS,  DuM;  Katz;  68,404 

►  WLBT  (3)  NBC;  Hollingbery;  122,765 

►  WSLI-TV  (12)  ABC;  Weed;  110,000 
Meridiant — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed;  56,800 
Tupelot — 

WTWV  (9)  12/8/54-Fall  '55 

MISSOURI 

Cape  Girardeau — 

►  KFVS-TV  (12)  CBS,  NBC,  DuM:  Headlev-Reed: 

115,000 
Claytont — 

KFUO-TV  (30)  2/5/53-Unknown 
Columbia — 

^■KOMTJ-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

53,048 
Festust — 

KACY  (14)  See  footnote  (c) 




Hannibalt  (Quincy,  111.)— 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  145,680 

►  WGEM-TV  (10)  See  Quincy,  111. 
Jefferson  Cityt — 

KRCG  (13)  CBS;  Hoag-Blair,  Blair  Tv;  6/10/54- 
2/13/55  (granted  STA  Jan.  19) 
Joplin — 

►  KSWM-TV  (12)  CBS;  Venard;  81,270 
Kansas  City — 

►  KCMO-TV  (5)  ABC,  CBS,  DuM;  Katz;  466,136 

►  KMBC-TV  (9)  Free  &  Peters;  466,136 

►  WDAF-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  466,136 
Kirksvillet — 

KTVO  (3)  12/16/53-Unknown 
St.  Joseph — 

+■  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  120,863 
St.  Louis — 

►  KETC  (*9)  500,000 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis.; 

732,884 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42)  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVI  (54)  See  Belleville,  111. 
Sedaliat — 

►  KDRO-TV  (6)  Pearson;  57,000 
Springfield — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  56,880 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  64,750 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed;  20,000 

Butter— 

KOPR-TV  (4)  See  footnote  (c) 
KXLF-TV  (6)  ABC;  No  estimate  given 

Great  Fallst — 

►  KFBB-TV   (5)   CBS,  ABC,  DuM;  Hoag-Blair, 

Blair-Tv;  19,000 
Missoulat — 

►  KGVO-TV  (13)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna;  17,450 

NEBRASKA 

Hastingst — 

The  Seaton  Publishing  Co.  (5)  Initial  Decision 
1/5/55 
Kearney  (Holdrege) — 

►  KHOL-TV  (13)  ABC,  CBS,  NBC,  DuM;  Meeker; 

47.538 
Lincoln — 

►  KOLN-TV  (10)  ABC,  CBS,  DuM;  Avery-Kno- 
del; 107,204 

►  KUON-TV  (*12) 


I  Omaha — 

►  KMTV  (3)  ABC.  DuM:  Petry;  286,000 

I  ►  WOW-TV  (6j  CBS,  NBC,  DuM;  Blair;  286,000 
Scottsblufft— 

KSTF  (10  J  8/18/54-Unknown 

NEVADA 

Hendersont — 

KLRJ-TV  (2)  NBC;  Pearson 
Las  Vegas — 

►  KLAS-TV  (8)  ABC,  CBS,  DuM;  Weed;  20.232 
Reno — 

►  KZTV   (8)   ABC,  CBS,  NBC,  DuM;  Pearson; 

17,250 

NEW  HAMPSHIRE 

Keenef — 

WKNE-TV  (45)  4/22/53-Unknown 
Manchester — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  381,338 
Mt.  Washingtont — 

►  WMTW  (8)  See  Poland  Spring,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  6,000 
Atlantic  City— 

WFPG-TV  (46)  See  footnote  (c) 

WOCN  (52)  1/8/53-Unknown 
Camdent — 

WKDN-TV  (17)  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Petry;  4,290,000 
New  Brunswickt — ■ 

WTLV  (*19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC,  DuM;  Hollingbery;  50,000 

►  KOB-TV  (4)  NBC;  Branham;  53,496 

►  KGGM-TV  (13)  CBS;  Weed;  53,496 
Roswellt — 

►  KSWS-TV  (8)  NBC,  ABC,  CBS.  DuM;  Meeker; 

25,427 

NEW  YORK 

Albany  (Schenectadv.  Troy) — 

WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,   CBS,   DuM;  BoUing; 

144,000 

WTRI  (35)  See  footnote  (c) 
WTVZ  (*17)  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 317.290 
WQTV  (*46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 


a  close  look  at  facts  •  . . 


WTHI-TV  Channel  10  is  the  ONLY  station  with 
complete  coverage  of  the  Greater 

WABASH  VALLEY 


•  One  of  the  Mid-west's  most  prosperous  industrial  and  agricultural  markets 

•  $714,500,000  Retail  Sales  in  year  '53-'54 

•  Blanketed  ONLY  by  WTHI-TV's  316,000  watt  signal 

•  227,000  Homes  (147,000  TV  homes) 


118,000  UNDUPLICATED  WTHI-CBS  TV  HOMES! 


TERRE  HAUTE,  IND. 


Represented  nationally  by: 

The  Boiling  Co.  New  York  &  Chicago 


316.000  Watts 


Broadcasting 
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Buffalo— 

►  WBEN-TV  (4)   ABC,  CBS.  DuM:  Harrington. 

Righter  &  Parsons;  437,522.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

170.0C0 

►  WGR-TV  (2)  ABC,  NBC.  DuM;  Head!ey-Reed; 

440,309.  See  footnote  (a). 
WTVF  (*23)  7/24/52-Unknown 
Carthage  (Watertown) — 

►  WCNY-TV  (7)  ABC,  CBS;  Weed;  47.300 
Elmira — 

WTVE  (24)  See  footnote  (c) 
Ithacat- — 

WHCU-TV  (20)  CBS;  1/8/53-Unknown 
WIET  (*14)  1/8/53-Unknown 
Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker; 

21,000 

Lake  Placid  t (Plattsburg)  — 

►  WIRI  (5)  Young 
New  York — 

►  WABC-TV  (7)  ABC;  Weed;  4.290,000 

►  WABD  (5)  DuM;  Avery-Knodel:  4.290.000 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4.290,000 
WGTV  (*25)  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,290.000 

►  WPIX  (11)  Free  &  Peters:  4,290,000 

►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,290,000 

►  WATV  (13)  See  Newark,  N.  J. 
Rochester— 

WCBF-TV  (15)  6/10/53-Unknown 
►WHAM-TV  (5)  NBC;  Hollingbery;  295.000 

►  WHEC-TV  (10)  ABC,  CBS:  Everett-McKinney; 

281,790 

WRNY-TV  (27)  4/2/53-Unknown 
WROH  (*21)  7/24/52-Unknown 

►  WVET-TV  (10)  ABC.  CBS;  Boiling;  281,790 
Schenectady  (Albany,  Troy)— 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  413,000 

Syracuse —  ■ 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  354,950 
WHTV  f*43)  9/18/52-Unknowr. 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  354,960 
Utica— 

►  WKTV   (13)    ABC,   CBS,   NBC,   DuM;  Cooke: 

155,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  CBS,  NBC;  Boiling;  33,000 

►  WLOS-TV  (13)  ABC,  DuM;  Venard;  299,780 
Chapel  Hillt— 

►  WUNC-TV  (*4) 

Charlotte — 

►  WQMC  (36)  ABC,  NBC;  Boiling;  56,338 

►  WBTV  (3)  CBS,  ABC,  NBC,  DuM;  CBS  Spot 

Sis.;  449,864 


Durham — 

►  WTVD  (11)  ABC,  NBC;  Headley-Reed;  185,690 
Fayettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WTVX  (48)  4/7/54-Unknown 
Greensboro— 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  292,768 
Greenville — 

►  WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson: 

93,370 
Raleigh — 

►  WNAO-TV    (28)    ABC,    CBS,    DuM;  Avery- 

Knodel;  124,440 
Washingtonf — 

WITN  (7)  10/27/54-Unknown 
Wilmingtonf — 

►  WMFD-TV  (6)  ABC,  NBC;  Weed;  43,600 
WTHT  (3)  2/17/54-Unknown 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed:  257,600 

►  WTOB-TV  (26)  ABC;  DuM;  H-R;  84,300 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV   (5)    CBS,  NBC,  DuM;  Hoag-Blair. 

Blair-Tv;  24,315 
Fargot — 

►  WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  65,000 
Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 

26,000 
Valley  Cityt— 

►  KXJB-TV  (4)  CBS,  DuM;  Weed;  75,000 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  174,066 
Ashtabulat — 

►WICA-TV  (15)  25,000 
Cantont — 

Tri-Cities  Telecasting  Inc.  (29)  Initial  Decision 
11/17/54 
Cincinnati — 

►  WCET  (*48)  2.000 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  724,140 

►  WKRC-TV  (12)  CBS;  Katz;  662,236 

►  WLWT  (5)  NBC;  WLW  Sis.:  525,000 
WQXN-TV  (54)  Forjoe;  5/14/53-Unknown 

Cleveland — 

WERE-TV  (65)  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  1,077,580 
WHK-TV  (19)  11/25/53-Unknown 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.;  1,045,000 

►  WXEL  (8)  ABC,  CBS.  DuM;  Katz;  1,069,000 


Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  427,239 

►  WLWC  (4)  NBC;  WLW  Sis.;  307.000 
WOSU-TV  (*34)  4/22/53-Unknown 

►  WTVN-TV  (6)  ABC,  DuM;  Katz;  381.451 
Dayton — 

►  WHIO-TV  (7)  CBS,  DuM;  Hollingbery;  637.33C 
WIFE  (22)  See  footnote  (c) 

►  WLWD  (2)  ABC.  NBC;  WLW  Sis.;  320,000 
Elyriat — 

WEOL-TV  (31)  2/11/54-Unknown 
Lima — 

WIMA-TV  (35)  Weed;  1/24/52-Unknown 

►  WLOK-TV  (73)  NBC;  H-R;  69,105 
Mansfieldt — 

WTVG  (36)  6/3/54-Unknown 
Massillont — 

WMAC-TV  (23)  Petry:  9/4/52-Unknown 
Steubenville  (Wheeling.  W.  Va.)— 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,90a 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz:  J 

310.170 

WTOH-TV  (79)  10/20/54-Unknown 
Youngstown — 

►  WFMJ-TV  (21)  NBC:  Headley-Reed:  146,000 

►  WKBN-TV    (27)    ABC.    CBS,   DuM;    Ravmer:  1 

148.588 
Zanesville — 

►  WHIZ-TV  (18)  ABC,  CBS.  NBC.  DuM:  Pear- 

son; 45,000 

OKLAHOMA 

Ada— 

►  KTEN  (10)  ABC;  Venard;  182,000 
Ardmoref — 

KVSO-TV  (12)  5/12/54-Unknown 
Enidt — 

►  KGEO-TV  (5)  ABC;  Pearson;  118,000 
Lawtont — 

►  KSWO-TV  (7)  DuM;  Pearson;  54.540 
Miamif — 

KMIV  (58)  4/22/53-Unknown 
Muskogeet — 

►  KTVX    (8)    ABC,   CBS,   NBC.  DuM;  Averv- 

Knodel;  245,000 
Oklahoma  City — 

KETA  (*13)  12/2/53-Unknown 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC;  H-R:  167,381 

►  KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256.102; 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  296,081 
Tulsa—  -  1 

KCEB  (23)  See  footnote  (c) 

►  KOTV  (6)  CBS;  Petry;  248,651 
KSPG  (17)  2/4/54-Unknown 

►  KVOO-TV  (2)  NBC:  Blair;  242,000 
KOED-TV  (*11)  7/21/54-Unknown 

OREGON 

Eugene — 

►  KVAL-TV  (13)  ABC,  NBC,  DuM;  Hollingbery;  j 

35.000 
Klamath  Fallst— 

KFJI-TV  (2)  Grant;  12/2/54-Unknown 
Medford— 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  HoagH 

Blair,  Blair-Tv;  25,925 
Portland — 

KLOR  (12)  ABC;  Hollingbery;  7/22/54-3/9/55- 

►  KOIN-TV  (6)  ABC,  CBS;  CBS  Spot  Sis.;  240.- 

964 

►  KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis.; 

212,436 

North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/54- . 
Salemt — 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 

►  WFMZ-TV  (67)  Averv-Knodel:  32,000 
WQCY  (39)  Weed;  8/12/53-Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC.  DuM;  H-R; 

447.128 
Bethlehem— 

►  WLEV-TV  (51)  NBC;  Meeker;  89,307 

Eastor  — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  84,915 

Erie— 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  208,500 
WLEU-TV  (66)  12/31/53-Unknown 

►  WSEE  (35)  CBS,  DuM;  Avery-Knodel;  56,420 
Harrisburg — 

►  WCMB-TV  (27)  Forjoe 

►  WHP-TV  (55)  CBS;  Boiling;  193,002 

►  WTPA  (71)  ABC,  NBC;  Headley-Reed:  193.002" 
Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  ABC.  CBS,  DuM;  Weed 

►  WJAC-TV  (6)  CBS.  NBC,  DuM;  Katz;  831,303 

Lancas  tc  r 

►  WGAL-TV  (8)  CBS.  NBC,  DuM;  Meeker;  602,350 
WWLA  (21)  5/7/53-Unknown 

Lebanont — 

WLBR-TV  (15)  See  footnote  (c) 
New  Castle — 

WKST-TV  (45)  See  footnote  (c) 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,904.946 

►  WFIL-TV  (6)  ABC,  DuM;  Blair;  2,043,972 
WIBG-TV  (23)  10/21 /53-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1.878.519 
Pittsburgh — 

►  KDKA-TV  (2)  CBS,  NBC.  DuM;  Free  &  Peters; 

1,134.110 

►  WENS  (16)  ABC,  CBS.  NBC;  Petry;  475.000 
WKJF-TV  (53)  See  footnote  (c) 

►  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 

Broadcasting    •  Telecasting 


THE    BUFFALO    EVENING    NEWS  STATION 


CBS  BASIC 


WBEN-TV 


WBEN-TV  LEADS  THE  WAY 

1  st  on  the  air  .  .  .  1  st  in  know  how  ...  1  st  in  experience.  WBEN-TV, 
Buffalo's  favorite  station,  is  also  1st  in  Niagara  Falls,  Olean,  James- 
town, Lockport  and  other  Western  New  York  communities. 
WBEN-TV  has  high  penetration  in  Toronto  and  Southern  Ontario. 
Trained  and  experienced  personnel  of  Buffalo's  1st  station  are 
equipped  to  interpret  and  handle  your  advertising  needs.  .  .  . 


Get  the  WBEN-TV  Story  from  HARRINGTON,  RIGHTER  &  PARSONS,  INC. 
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.Reading — 

WEEU-TV  (33)  ABC,  NBC;  Headley-Reed; 
;  95,000 

U-WHUM-TV  (61)  CBS;  H-R;  219,370 
Bcranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  200,000 

►  WGBI-TV  (22)  CBS;  Blair;  210,000 
»-WTVU  (73)  Everett-McKinney;  150,424 
Kvilkes-Barre — 

■«■  WBRE-TV  (28)  NBC;  Headley-Reed;  210,000 
t-WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

250,000 
Williamsportt — 

WRAK-TV   (36)    Everett-McKinney;  11/13/52- 

FaU  '55 
York — 

t-WNOW-TV  (49)  DuM;  Forjoe;  87,400 
kwSBA-TV  (43)  ABC:  Young;  88,000 

RHODE  ISLAND 

Providence — 

VWJAR-TV  (10)  ABC.  CBS,  NBC,  DuM;  Weed; 
<  1,382,853 

)»-WNET  (16)  ABC,  CBS,  DuM;  Raymer;  80,000 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  9/23/53) 

SOUTH  CAROLINA 

nderson — 

WAIM-TV  (40)  CBS:  Headley-Reed;  127,200 
Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV    (5)    ABC,    CBS;    Free    &  Peters; 

144,121 

*■  WUSN-TV  (2)  NBC;  H-R;  138,500 
Columbia — 

l»-WCOS-TV    (25)    ABC,    DuM;  Headley-Reed; 

72,000 

»»WIS-TV  (10)  NBC,  DuM;  Free  &  Peters;  138,992 
£ WNOK-TV  (67)  CBS;  Raymer;  69,300 
Florence — 

^-WBTW  (8)  CBS,  NBC,  ABC,  DuM;  CBS  Spot 

Sis.;  111,340 
[Jreenville — 

tWFBC-TV  (4)  NBC;  Weed;  443,850 
WGVL  (23)  ABC,  DuM;  H-R;  101,200 
Spartanburg! — 

WSPA-TV  (7)  CBS;  Hollingbery;  11/25/53- 
l  Unknown 

SOUTH  DAKOTA 

ISSapid  Cityt— 

KOTA-TV  (3)  12/8/54-6/1/55 
Sioux  Falls — 

►  KELO-TV  (11)  ABC,  CBS,  NBC,  DuM;  Raymer; 

110,262 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham;  121,100 
Mountain  City  Tv  Inc.    (3)    Initial  Decision 
7/5/54 
racksont — 

WDXI-TV  (7)  Bum-Smith;  12/2/53-3/1/55 
[Tohnson  City — 

►WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 129,360 
--Cnoxville— 

W  WATE  (6)  ABC,  NBC;  Avery-Knodel;  103,970 
WBIR-TV  (10)  Initial  Decision  1/5/55 
Wf-WTSK-TV    (26)    ABC,    CBS,    DuM;  Pearson; 
80,050 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  330,647 
-WMCT  (5)  ABC,  NBC,  DuM;  Branham;  330,647 

WREC  Broadcasting  Service  (3)  Initial  Deci- 
sion 8/27/54 
Nashville — 

►WSIX-TV  (8)  ABC,  DuM.;  Hollingbery;  230,130 

h  WSM-TV  (4)  NBC,  DuM;  Petry;  208,985 

)ld  Hickory  (Nashville)— 

f  WLAC-TV  (5)  CBS;  Katz;  219,217 

TEXAS 

Abilenet— 

-  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  39,983 
imarillo — 

-  KFDA-TV  (10)  ABC,  CBS;  H-R;  65,944 
KGNC-TV  (4)  NBC,  DuM;  Katz;  65.944 

Jiustin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 
102,961 

Jeaumontt — 

-KBMT  (31)  ABC,  NBC,  DuM;  Forjoe;  40,000 
KFDM-TV   (6)    CBS;   Free  &  Peters;  8/4/54- 
4/1/55 


FIGHT 
COMMUNISM 


7  with 
"TRUTH  DOLLARS" 


1-  ,  

jROADCASTING     •  TELECASTING 


Big  Springt— 

KBST-TV  (4)  7/22/54-Unknown 
Corpus  Christit — 

►  KVDO-TV  (22)  ABC,  NBC.  DuM;  Young;  37,360 
KTLG  (43)  12/9/53-Unknown 

Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/54 
K-SIX  Tv  Inc.  (10)  Initial  Decision  1/20/55 

Dallas  

KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-Unknown 

►  KRLD-TV  (4)  CBS;  Branham;  422,000 
WFAA-TV  (8)  ABC.  NBC,  DuM;  Petry;  422,000 

El  Paso— 

KOKE  (13)  Forjoe;  3/18/54-Unknown 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

64,433 

►  KTSM-TV  (9)  NBC;  Hollingbery;  62,423 
Ft.  Worth— 

►*  WBAP-TV  (5)  ABC,  NBC;  Free  &  Peters; 
440,000 

KFJZ-TV  (11)  H-R;  9/17/54-Spring  '55 
Galveston — 

*■  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  378,000 
Harlingent  (Brownsville,  McAllen,  Weslaco) — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  H-R;  47,673 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 

►  KPRC-TV  (2)  NBC;  Petry;  387,000 

►  KTRK-TV  (13)  ABC,  DuM;  Blair;  387,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (»8)  300.000 

KXYZ-TV  (29)  6/18/53-Unknown 
Longviewt — 

►  KTVE  (32)  Forjoe;  40,000 
Lubbock — 

►  KCBD-TV  (11)  ABC,  NBC;  Raymer;  67,878 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

67,878 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 
Lufkint — 

KTRE-TV  (9)   Venard;  11/17/54-9/1/55 
Midland — 

►  KMID-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

39,250 
Odessat — 

Odessa  Tv  Co.  (7)  Initial  Decision  11/18/54 
San  Angelo— 

►  KTXL-TV  (8)  CBS;  Melville;  38,598 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12/54-April  '55 

►  KENS-TV  (5)  ABC,  CBS,  DuM;  Free  &  Peters; 

232  993 

►  WAOI-TV  (4)  ABC,  NBC;  Petry;  232,993 
Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  103,144 
Texarkana  (also  Texarkana,  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  103,760 
Tylert— 

KETX  (19)  See  footnote  (c) 

►  KLTV   (7)  ABC,  CBS.  NBC;  DuM;  Pearson; 

74,140 
Wacot— 

►  KANG-TV  (34)  ABC,  DuM;  Raymer;  43.673 
KWTX-TV  (10)  12/1/54-Unknown 

Weslacot  (Brownsville,  Harlingen,  McAllen)  — 

►  KRGV-TV  (5)  NBC;  Raymer;  47,673 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  80,910 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KSL-TV  (5)  CBS.  DuM;  CBS  Spot  Sis.;  167,200 

►  KTVT  (4)  NBC;  Katz;  167,200 

►  KUTV  (2)  ABC;  Hollingbery;  181,500 

VERMONT 

Montpeliert — 

►  WMVT  (3)  ABC,  CBS,  NBC;  Weed;  106,000 

VIRGINIA 

Bristolt — ■ 

Appalachian  Broadcasting  Corp.  (5)  Initial  De- 
cision 2/1/55 
Danvillet — 

WBTM-TV  (24)  See  footnote  (c) 
Hampton  (Norfolk) — 

►  WVEC-TV    (15)    NBC,    DuM;  Avery-Knodel; 

125,000 
Harrisonburg — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Pearson; 

100,627 
Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery; 

173,000 
Newport  News  — 

►  WACH-TV  (33)  Walker 
Norfolk — 

►  WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  346.007 
WTOV-TV  (27)  See  footnote  (c) 
Beachview  Bcstg.  Corp.  (10)  Initial  Decision 

12/23/54 

►  WVEC-TV  (15)  See  Hampton 
Petersburg! — 

WPRG  (8)  9/29/54-Unknown 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  477,318 
Roanoke — 

►  WSLS-TV    (10)    ABC.    NBC;  Avery-Knodel; 

300,749 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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WASHINGTON 

Bellingham — 

►  KVOS-TV  (12)  CBS,  DuM;  Forjoe;  155,153 

Pascot — ■ 

►  KEPR-TV  (19)  39,500 
Seattle  (Tacoma)— 

►  KING-TV  (5)  ABC;  Blair;  408,100 
KOMO-TV  (4)  NBC;  Hollingbery;  408,100 

►  KCTS  (*9) 

KCTL  (20)  4/7/54-Unknown 
Spokane— 

►  KHQ-TV  (6)  NBC;  Katz;  100,410 

►  KREM-TV  (2)  ABC;  Petry;  95,649 

►  KXLY-TV  (4)  CBS,  DuM;  Avery-Knodel;  99.553 
Tacoma  (Seattle) — 

►  KTVW    (13)    Barry,   N.   Y.;    Clark,  Chicago; 

408.100 

►KTNT-TV  (11)  CBS,  DuM;  Weed;  408,100 

Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima —  .         '  , 

►  KIMA-TV  (29)  ABC,  CBS,  NBC.  DuM;  Weed; 

39,500 

WEST  VIRGINIA 

Bluefieldt— 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
Charleston — 

►  WCHS-TV    (8)    ABC,   CBS,   DuM;  Branham; 

402,584 

►  WKNA-TV  (49)  ABC;  Weed;  51,130 
Clarksburgt— 

WBLK-TV  (12)  Branham;  2/17/54-Sprmg  '55 
Fairmontt — 

WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 
35,200 
Huntington — 

►  WSAZ-TV  (3)  NBC,  ABC;  Katz;  491,728 
WHTN-TV  (13)  9/2/54-Spring  '55 

Oak  Hill  (Beckley)t— 

►  WOAY-TV  (4)  ABC;  Weed 
Parkejrsburg — 

►  WTAP  (15)  ABC,  NBC,  DuM;  Forjoe;  35,802 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC,  NBC;  Hollingbery;  304,269 

►  WSTV-TV  (9)  See  Steubenville,  Ohio 

WISCONSIN 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

75,000 
Green  Bay — 

WBAY-TV  (2)  ABC.  CBS,  DuM;  Weed;  210,000 
WFRV-TV  (5)  ABC;  3/10/54-Unknown 

►  WMBV-TV  (11)  See  Marinette 
y  ag  Crosscf"  

►  WKBT  (8)  ABC,  CBS,  NBC,  DuM;  Raymer; 

52,000 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  103,000 

►  WMTV  (33)  ABC.  NBC,  DuM;  Boiling;  75,000 
Badger   Television    Co.    (3)    Initial  Decision 

7/31/54 

Marinettet—  (Green  Bay) — 

►  WMBV-TV  (11)  ABC,  NBC;  Venard;  175,000 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  408,900 

►  WOKY-TV  (19)  CBS,  DuM;  Boiling;  398,255 

►  WTMJ-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  746,982 

►  WTVW  (12)  ABC,  DuM;  Petry 
Neenah — ■ 

WNAM-TV  (42)  See  footnote  (e) 
Superior!  (Duluth,  Minn.) — 

►  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters;  70,000 

►  KDAL-TV  (3).  See  Duluth,  Minn. 
Wausau —  .  ...  , 

>■  WSAU-TV  (7)  ABC,  CBS,  NBC.  DuM;  Meeker; 
50,100 

WYOMING 

Cheyennet —  .    ■  ... 

►  KFBC-TV  (5)  ABC,  CBS,  NBC.  DuM;  Holling- 

bery; 49,000 

ALASKA 

Anchoragef — 

►  KFIA  (2)  ABC,  CBS;  Wed;  14,000 

►  KTVA  (11)  NBC,  DuM;  Alaska  Radio-Tv  Sis.; 

15,000 
Fairbankst — 

KFIF  (2)  ABC,  CBS;  7/1/53-Unknown 
KTVF  (11)  12/29/54-2/15/55 

HAWAII 

Hilot—  „  , 

Hawaiian  Bcstg.  System  (9)  1/19/55-Unknown 

Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  60.000 

►  KONA  (11)  NBC;  NBC  Spot  Sis.;  60.000 

►  KULA-TV  (4)  ABC,  DuM;  Young;  67,000 
Wailukut— 

Hawaiian  Bcstg.  System  (3)  1/19/55-Unknown 
PUERTO  RICO 

Mayaguezj — 

Radio  Americas  Corp.  (5)  1/27/55-Unknown 
San  Juant — 

►  WAPA-TV   (4)   ABC,  NBC,  DuM;  Caribbean 

Networks;  43,345 

►  WKAQ-TV  (2)  CBS;  Inter-American;  65,000 

CANADA 

Calgary,  Alta. — 

»■  CHCT-TV  (2)  CBC;  All  Canada,  Weed;  11,000 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 

date  for  grantees. 


Edmonton.  Alta. — 

P~  CFRN-TV  (3)  CBC;  Radio  Rep.,  Young;  10,000 
Halifax,  N.  S.t— 

►  CBHT  (3)  CBC,  CBS 
Hamilton,  Ont. — 

►  CHCH-TV  (11)  CBC,  CBS,  NBC;  All-Canada, 

Young;  316,101 
Kingston,  Ont.t — 

►  CKWS-TV  (11)  30,000 
Kitchener,  Ont. — 

►  CKCO-TV  (13)  CBC,  CBS;  Hardy,  Weed;  85,000 
London,  Ont. —   

►  CFPL-TV  (10)  CBC,  ABC,  CBS,  NBC.  DuM; 

All-Canada,  Weed;  95,000 
Montreal,  Que. — 

►  CBFT  (2)  CBC  French;  CBC;  221,216 

►  CBMT  (6)  CBC;  CBC;  221,216 
Ottawa,  Ont. — 

►  CBOT  (4)  CBC;  CBC;  38,500 
Port  Arthur,  Ont. — 

►  CFPA-TV  (2)  CBC;  All-Canada,  Weed;  4,806 
Quebec  City,  Que. — 

►  CFCM-TV  (4)  CBC;  Hardy;  6,000  estimate 
Regina,  Sask.t — 

►  CKCK-TV  (2)  CBC,  CBS;  All-Canada,  Weed; 

15,000 
Rimouski,  Que.f — 

►  CJBR-TV  (3)  CBC;  CBC 
St.  John,  N.  B.t— 

►  CHSJ-TV  (4)  CBC;  All-Canada,  Weed;  16,842 

Saskatoon,  Sask.t — 

►  CFQC-TV  (8)  CBC;  Radio  Rep.,  Young;  8,900 
Sault  Ste.  Marie,  Ont.t— 

►  CJIC-TV  (2)  CBS;  CBC;  5,000 
Sudbury,  Ont.t — 

►  CKSO-TV  (5)  CBC,  ABC,  CBS,  NBC;  All-Can- 

Canada,  Weed;  13,653 
Sydney,  N.  S.t— 

►  CJCB-TV  (4)  8,940 
Toronto,  Ont. — 

►  CBLT  (9)  CBC,  ABC,  CBS,  NBC,  DuM;  CBC; 

280,000 
Vancouver,  B.  Ct — 
>■  CBUT  (2)  CBC;  CBC;  30,000 
Windsor,  Ont.  (Detroit,  Mich.)  — 

►  CKLW-TV  (9)  CBC,  DuM;  Young;  1,238,585 
Winnipeg,  Man.t — 

►  CBWT  (4)  CBC;  CBC;  5,000 

MEXICO 

Juarezt  (El  Paso,  Tex.) — 

►  XEJ-TV  (5)  National  Time  Sales;  43,650 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  296,402 


COLORCAST  I  NO 

Advance  Schedule 
Of  Network  Color  Shows 
CBS-TV 

Feb.  17  (8:30-9:30  p.m.):  Shower  of 
Stars,  "That's  Life,"  Chrysler 
Corp.  through  McCann-Erick- 
son. 

March  2  (10-11  p.m.):  Best  of  Broad- 
way, "The  Guardsman,"  West- 
inghouse  Electric  Co.  through 
McCann-Erickson. 

NBC-TV 

Feb.  7  (8-9:30  p.m.):  Producer's  Show- 
case, "The  Women,"  Ford 
Motor  Co.  and  RCA  through 
Kenyon  &  Eckhardt. 

Feb.  9  (7-7:30  p.m.)  and  every  Wednes- 
day: Norby,  Eastman  Kodak 
Co.  through  J.  Walter  Thomp- 
son Co. 

Feb.  23  (9-10  p.m.):  Kraft  Theatre, 
"Emperor  Jones,"  Kraft  Foods 
Co.  through  J.  Walter  Thomp- 
son Co. 

Feb.  27  (7:30-9  p.m.):  Max  Liebman 
Presents,  Reynolds  Metals  Co. 
through  Clinton  E.  Frank  Inc. 

March  7  (7:30-9:30  p.m.):  Producer's 
Showcase,  "Peter  Pan,"  Ford 
Motor  Co.  and  RCA  through 
Kenyon  &  Eckhardt. 

March  12  (9-10:30  p.m.):  Max  Liebman 
Presents,  Oldsmobile  Division 
of  General  Motors  Corp. 
through  D.  P.  Brother  &  Co. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B»T.] 


UPCOMING 


FEBRUARY 

Feb.  7:  RAB  Clinic,  Phoenix,  Ariz. 

Feb.  8:  RAB  Clinic,  Los  Angeles. 

Feb.  9:  RAB  Clinic,  Fresno,  Calif. 

Feb.  9-10:  NARTB  Educational  Committee  initial 
meeting,  Washington,  D.  C. 

Feb.  10:  RAB  Clinic,  San  Francisco. 

Feb.  10:  Southwestern  Assn.  of  Advertising  Agen- 
cies, Skirvin  Hotel,  Oklahoma  City. 

Feb.  10:  Deadline,  American  Women  in  Radio  & 
Television  Scholarship  Award,  New  York. 

Feb.  10-11:  NCAA  Tv  Committee  hearings,  Bilt- 
more  Hotel,  New  York. 

Feb.  10-12:  Southwestern  region,  Institute  of  Ra- 
dio Engineers,  Dallas. 

Feb.  11:  RAB  Clinic.  Sacramento.  Calif. 

Feb.  13:  Fourth  Annual  Screen  Directors  Guild 
Awards  Dinner,  Biltmore  Hotel,  Los  Angeles. 

Feb.  13-19:  National  Advertising  Week. 

Feb.  14:  Deadline,  Entries  for  National  Board  of 
Fire  Underwriters  Gold  Medal  Award  for  pub- 
lie  service  work  in  fire  prevention  and  fire  I 
safety.  New  York. 

Feb.  17-18:  NCAA  Tv  Committee  meeting,  Chi-B 
cago. 

Feb.  18:    Canadian    Broadcasting    Corp.  board* 
meeting.  Ottawa. 

Feb.  21:  RAB  Clinic,  Washington,  D.  C. 

Feb.  23:  Presentation,  Voice  of  Democracy 

Awards,  Shoreham  Hotel,  Washington,  D.  C. 
Feb.  23:  RAB  Clinic.  Richmond,  Va. 
Feb.  24:  RAB  Clinic,  Roanoke,  Va. 
Feb.  25:  RAB  Clinic,  Baltimore,  Md. 

MARCH 

March  7:  RAB  Clinic,  New  Orleans,  La. 
March  7-12:  National  Tv  Servicemen's  Week 
March  8:  RAB  Clinic,  Shreveport,  La. 
March  9:  RAB  Clinic,  Dallas,  Tex. 
March  10:  Deadline,  Entries  for  Payne  Communi 

cations  Awards.  U.  of  Illinois,  Urbana,  111. 
March  10:  RAB  Clinic,  San  Antonio,  Tex. 
March  11:  RAB  Clinic,  Corpus  Christi,  Tex. 
March  12:  Tenth  Annual  Michigan  State  College 

Radio  &  Television  Conference  (one  day;  for 

educators),  East  Lansing,  Mich. 
March  12:  First  Annual  Michigan  State  College 

High  School   Radio  &   Television  Day,  Eas^ 

Lansing,  Mich. 

March  15:  Deadline.  Entries  for  George  Polk 
Journalism  Scholarship,  Long  Island  U.,  Brook-i 
lyn.  New  York. 

March  16-19;  Assn.  of  National  Advertisers,  The! 
Homestead.  Hot  Springs,  Va. 

March  18-19:  Atlanta  Advertising  Institute,  Em- 
ory U.,  Atlanta,  Ga. 

March  21:  CARTB  Annual  Dinner,  Chateau  Fron- 
tenac,  Quebec  City,  Canada. 

March  21:  RAB  Clinic,  Albuquerque,  N.  M. 

March  21-24:  Institute  of  Radio  Engineers  Con- 
vention, Kingsbridge  Armory,  Bronx,  N.  Y. 

March  22:  RAB  Clinic,  Amarillo,  Tex. 

March  23:  RAB  Clinic.  Oklahoma  City 

March  24:  RAB  Clinic,  Tulsa,  Okla. 

March  25:  RAB  Clinic,  Little  Rock,  Ark. 


APRIL 

April  4:  RAB  Clinic,  Billings,  Mont. 

April  5:  RAB  Clinic,  Boise,  Idaho. 

April  6:  RAB  Clinic,  Portland,  Ore. 

April  7:  RAB  Clinic,  Spokane,  Wash. 

April  8:  RAB  Clinic,  Seattle,  Wash. 

April  17-22:  Inside  Advertising  Week,  Hotel  Bilt 

more.  New  York. 
April  18:  RAB  Clinic,  Milwaukee,  Wis. 
April  18-21:  National  Premium  Buyers'  Exposi 

tion,  Navy  Pier,  Chicago. 
April  19:  RAB  Clinic,  Grand  Rapids,  Mich. 
April  20:  CBS  Inc.  stockholders  meeting. 
April  20:  RAB  Clinic,  Detroit. 
April  21:  RAB  Clinic,  Cleveland. 
April  21-23:  American  Assn.  of  Adv.  Agencies 

nual  meeting  and  dinner,  Boca  Raton  Hotel  an 

Club,  Boca  Raton,  Florida. 
April  21-23:  Southern  California  Adv.  Agenci 

Assn.,  El  Mirador  Hotel,  Palm  Springs,  Calif, 
April  22:  RAB  Clinic,  Cincinnati. 
(RAB  Clinics  are  scheduled  through  Nov.  18 

MAY 

May  5-8:  American  Women  in  Radio  &  Televi 
sion  Annual  Convention,  Drake  Hotel,  Chicafc 

May  22 :  NARTB  Convention,  Shoreham  and  Sher 
aton-Park  hotels,  Washington,  D.  C. 

May  22:  Radio  Pioneers  Banquet,  Washingtoi 
D.  C. 

JULY 

July  11-31:  Institute  in  Live  &  Filmed  Tv,  U.  o 
Miami,  Coral  Gables,  Fla. 
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THE  ALLIED  Grocers  of  California  has  signed  a  year's  contract  with  KNBC  San  Fran- 
cisco to  acquaint  the  public  with  its  operation  and  that  of  800  independent  member 
merchants.  As  part  of  the  agreement,  food  products  advertised  on  KNBC  will  be 
promoted  by  the  organization's  stores.  Dave  Engles  (I),  KNBC  merchandising  super- 
visor, displays  one  of  the  point-of-sale  posters  to  Charles  Hoertkorn  (seated),  Allied 
secretary-manager,  and  (I  to  r)  Charles  Greb,  Allied  sales  representative;  Bill  Mc- 
Daniel,  KNBC  sales  manager,  and  John  Cattermole,  Allied  advertising  manager. 


THE  Million  Dollar  Movies  film  series  will 
be  sponsored  on  WOW-TV  Omaha  by 
Watson  Brothers  Transportation  Co.  be- 
ginning yesterday  (Sunday).  At  the  sign- 
ng  are  (I  to  r):  seated,  Bill  McBride, 
WOW-TV  program  director;  William  M. 
Wolfe,  Watson  executive  vice  president; 
standing,  J.  Maynard  Wilson,  WOW-TV 
local  sales  manager,  and  James  Lipsey, 
partner  in  Universal  Advertising  Agency, 
which  handles  the  Watson  Brothers  Trans- 
portation Co.  account. 


FIRESTONE,  for  its  service  and  three  lines 
of  tubeless  tires,  expands  its  southern 
California  coverage  with  a  saturation 
spot  announcement  campaign  over  KMPC 
Hollywood.  W.  S.  McGilvray,  seated  (c), 
Firestone  Los  Angeles  district  manager, 
signs  the  contract  with  (I  to  r)  Dallas  Wil- 
liams, Dallas  Williams  &  Sons  agency; 
Byron  Tefft,  advertising  manager,  Firestone 
Western  Div.,  and  Ed  Nelson,  KMPC  ac- 
count executive. 


FEDERAL  Savings  &  Loan  Assn.  of  Okla- 
homa City,  for  the  seventh  consecutive 
year,  buys  radio  time  on  WKY  there.  The 
contract  is  approved  by  (I  to  r)  Carter 
Hardwick,  WKY  sales  representative; 
Hugh  H.  Harrill,  Federal  vice  president 
and  general  manager,  and  Lowe  Runkle, 
Lowe  Runkle  Advertising  Agency. 
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AGREEING  to  a  52-week  spot  campaign 
over  KOA  Denver,  to  be  comprised  of 
156  nighttime  60-second  announcements 
promoting  Pennzoil  motor  oil  and  greases, 
are  (I  to  r)  Herbert  Rupp,  vice  president 
of  B.  F.  Bennett  Oil  Co.;  Hark  Spensley, 
KOA  salesman,  and  Roger  McDonald, 
secretary-treasurer  of  the  Denver  oil  com- 
pany, which  is  sponsoring  the  campaign. 


CONTRACT  at  KGMB  Honolulu  calling 
for  five  quarter-hour  newscasts  a  week 
and  1,500  participations  during  1955 
under  sponsorship  of  the  Joseph  Schlitz 
Brewing  Co.  (beer),  is  agreed  to  by 
John  D.  Allison  (I),  commercial  manager, 
Hawaiian  Broadcasting  Co.  (KGMB, 
KHBC),  and  George  M.  Shay,  export  man- 
ager of  the  brewing  company. 
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subscription  order  blank 


PLEASE  START  MY  SUBSCRIPTION  WITH  THE  NEXT  ISSUE. 
I've  checked  service  desired. 


□  52  weekly  issues  of  BROADCASTING  •  TELECASTING 

□  52  weekly  issues  and  BROADCASTING  Yearbook-Marketbook 

□  52  weekly  issues    and  TELECASTING  Yearbook-Markefbook 

□  52  weekly  issues  and  both  Yearbook-Marketbooks 

□  Enclosed  □  Bill 


$7.00 
9.00 
9.00 

11.00 
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Meeting  the  Meeting  Overdose 

GOOD  NEWS  for  the  harried  broadcasters  of  the  nation  is  the 
decision  of  the  NARTB  directorate  to  reduce  the  number  of 
district  meetings  to  be  held  this  year  from  17  to  8. 

First,  it's  good  news  because  it  represents  a  cash  saving  to  the 
management  of  U.  S.  radio  and  tv  stations  of  about  $1  million 
which  now  will  not  be  spent  for  transportation,  hotel  rooms  and 
the  other  items  on  the  expense  accounts  turned  in  by  station  execu- 
tives on  their  return  from  district  meetings.  And  if  the  salaries  of 
these  executives  for  the  time  away  from  their  desks  to  discuss  in- 
dustry matters  were  also  charged  to  the  meetings,  that  $1  million 
figure  might  easily  be  doubled. 

A  survey  of  broadcast  station  managers  made  by  this  magazine 
last  fall  [B»T,  Dec.  13]  revealed  that  attendance  at  all  industry 
meetings,  national  as  well  as  regional,  was  costing  broadcasters 
a  minimum  total  of  $3.5  million  a  year  and  probably  a  lot  more 
than  that.  While  endorsing  the  need  for  such  meetings  and  ap- 
preciating their  value,  the  vast  majority  of  the  station  executives  ex- 
pressed the  feeling  that  fewer  meetings  would  accomplish  just 
about  as  much  with  a  lot  less  expenditure  in  time  and  money. 

The  second  way  in  which  the  curtailment  of  district  meet- 
ings is  good  news  is  its  demonstration  of  the  responsiveness  of  the 
NARTB  radio  and  tv  board  members  to  the  will  of  the  stations 
they  represent. 

B»T,  pleased  to  have  served  as  the  catalyst  in  bringing  about 
this  reorganization  of  broadcaster  meetings  on  a  more  efficient  basis, 
congratulates  the  NARTB  directors  on  their  prompt,  decisive  ac- 
tion, and  the  NARTB  members  on  the  quality  of  their  directors. 

The  Plotkin  Indictment 

THE  BIG  story  in  broadcasting  hit  the  fan  last  week.  The  "Plot- 
kin  Memorandum"  was  released  by  Chairman  Magnuson  of  the 
Senate  Interstate  &  Foreign  Commerce  Committee,  and  while 
labeled  merely  a  "basis  for  further  inquiry,"  nevertheless  packed 
the  heftiest  wallop  thrown  against  networks  and  the  FCC  since  the 
advent  of  television. 

The  formal  release  came  as  no  great  surprise,  since  the  sub- 
stance had  been  published  a  fortnight  earlier  [B*T,  Jan.  24].  The 
mere  act  of  releasing  it,  even  without  Committee  consideration, 
gives  it  a  status  that  cannot  be  treated  lightly.  The  formality  of  a 
pre-scheduled  news  conference  imparted  to  it  an  aura  of  import- 
ance, backed  by  the  statement  of  Chairman  Magnuson  that  $75,- 
000  is  budgeted  for  the  Committee's  study  and  that  a  staff,  includ- 
ing former  Sen.  Clarence  C.  Dill  of  Washington,  one  of  the  archi- 
tects of  the  existing  law  two  decades  ago,  would-be  appointed. 

It  should  be  made  abundantly  clear  that  the  "Committee  Print" 
released  by  Chairman  Magnuson  does  not  constitute  the  judgment 
of  the  Committee,  nor  even  of  its  chairman.  That  which  will 
eventually  emanate  from  the  FCC,  the  Dept.  of  Justice  or  the  Com- 
mittee, may  not  have  even  remote  resemblance  to  the  "Plotkin 
Memorandum."  In  the  words  of  Sen.  Magnuson,  it  simply  pro- 
vides "an  excellent  basis  for  further  inquiry." 

The  significance  of  the  events  last  week,  nevertheless,  should 
not  be  minimized.  The  Plotkin  Memorandum  covers  the  broad- 
casting waterfront,  with  emphasis  on  tv.  It  invades  business  prac- 
tices, heretofore  forbidden  territory.  It  indicts  the  leading  net- 
works as  quasi-monopolistic  or  worse,  and  invites  the  Dept.  of 
Justice  to  invoke  the  anti-trust  laws  against  them. 

The  document  constitutes  the  views  of  one  man — Harry  M. 
Plotkin,  until  last  week  the  special  counsel  for  the  Democratic  side 
of  the  Committee.  In  drafting  his  report  Mr.  Plotkin  drew  upon 
his  extensive  background  as  an  assistant  general  counsel  of  the 
FCC  for  eight  stormy  years  (1943-1951)  and  his  experience  as  a 
private  practitioner  since.  He  had  been  the  FCC's  most  controversial 
staff  executive — and  perhaps  its  brightest. 

Some  will  view  the  report  as  brilliant;  others  as  Machiavellian. 
It  is  largely  an  ex-parte  treatise.   CBS  President  Frank  Stanton 
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contends  it  was  not  based  on  any  investigation  which  included  thef 
tv  networks.  (To  date  the  questionnaires  sent  the  networks  undeij 
Republican  committee  control  by  former  Comr.  Robert  F.  JonesJ 
haven't  been  released.  Presumably  these  will  be  released  in  thej 
next  installment  due  this  week  when  the  Jones  report  is  released  as 
his  swan  song  as  special  counsel.) 

If  implemented,  the  Plotkin  views  would  spell  the  end  of  the  new 
works  as  we  know  them.  Not  even  the  most  militant  network  op- 
ponent wants  to  kill  the  networks.   Yet,  there's  little  doubt  tha 
some  reforms  in  existing  methods  and  practices  are  indicated,  i 
restrictive  legislation  or  litigation  is  to  be  avoided. 

The  FCC  is  rebuked.  There  may  be  justification  for  criticism] 
but  Mr.  Plotkin  passes  lightly  over  the  fact  that  the  FCC's  bigl 
mission  has  been  to  expedite  tv  service  in  compliance  with  insistenij 
public  demand.  This  demand  came  through  pressures  from  Con-' 
gress.  Errors  were  bound  to  be  made.  Does  the  good  overshadow 
the  evil? 

This  is  as  good  a  time  as  any  to  ventilate  the  broadcasting  house] 
Otherwise  the  day  will  only  be  postponed.  It  is  because  broadcast-! 
ing  is  closer  to  the  people  than  any  other  pursuit  that  Congress  ha^ 
moved  in.  Moreover,  broadcasting,  notably  since  the  advent  of  tv] 
has  become  big  business,  too — a  sure-fire  combination  in  enticing 
Congressional  scrutiny. 

There  are  practices  that  need  explanation,  in  connection  witn 
network  contracts,  option  time  clearances,  territorial  exclusivity] 
station  representation  and  the  FCC's  stewardship.  Members  on 
Congress  have  received  complaints  from  broadcasters  who  would 
not  risk  public  condemnation  of  the  FCC  or  their  networks.  Mr] 
Plotkin  may  over-extend  and  overdramatize,  but  there's  smokd 
enough  for  Congress  to  call  out  the  fire  brigade. 

Now  that  the  die  is  cast,  it  is  to  be  hoped  that  the  course  will 
be  orderly  and  with  a  minimum  of  acrimony.  Chairman  Magnusonj 
by  his  act  last  Wednesday,  has  assumed  full  jurisdiction  over  tha 
FCC  and  the  network  questions.  He  has  asked  for  reports  from 
the  FCC  and  the  Dept.  of  Justice.  To  that  extent  only  does  ha 
adopt  the  Plotkin  recommendations.  He  proposes  to  look  into 
military  use  of  the  spectrum  and  the  threats  to  low-band  (ch.  2-61 
tv  allocations.  He  proposes  to  give  full  opportunity  for  presenta- 
tion of  their  cases  to  the  networks,  the  FCC  and  others  affected 

Until  the  Magnuson  Committee  completes  its  work,  there  is 
no  logical  reason  why  the  so-called  Monopoly  Subcommittee  of  the 
Senate  Judiciary  Committee,  under  Chairman  Harley  Kilgore  ot 
West  Virginia,  should  spend  time  on  networks,  stations  or  the  FCC. 
To  do  so  would  obviously  confuse  the  issues,  duplicate  the  worl 
of  the  Magnuson  Committee,  dissipate  taxpayers'  time  and  money 
and  place  onerous  burdens  upon  the  nation's  broadcasters  and  the 
FCC. 
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in  flie  Heart  of  America! 


KMBC  ^  Kansas  City  serves  83  cc  i 
in  western  Missouri  and  eastern  Ke 
Four  counties  (Jackson  and  C  ; 
Missouri,  Johnson  and  Wyandot 
Kansas)  comprise  the  greater  K 
City  metropolitan  trading  area,  rt] 
15th  nationally  in  retail  sales! 

KFRM  fa*  the  State  of  Ka  nsas.  is  a ! 
to  KMBC,  puts  your  selling  message 
the  high-income  homes  of  Kansas 
richest  agricultural  state. 


a, 


PROGRAMS  THE 

HEART  OF  AMERICA 
LISTENS  FOR: 
RHYMAUNE  TIME 

with  David  Andrews  and  the  KMBC 
Tune  Chasers. 

THE  HAPPY  HOME 

with  Bea  Johnson  and  Guests. 

FARM  SERVICE  PROGRAMS 

three  times  daily,  Monday  through  Sat 
Livestock,  grain,  produce  markets,  music, 
weather  and  farm  features  originating 
the  KMBC  Service  Farms. 

DINNER  BELL  ROUNDUP 

news,  music,  comedy,  market  reports  al 
—  with  the  Texas  Rangers  and  Jed  Si 

WESTERN  ECHOES 

with  the  KMBC  Texas  Rangers. 

SPORTS  QUIZ 

with  the  Experts,  Sam  Molen  and  gues 

BRUSH  CREEK  FOLLIES 

famed  variety  show  Country  and  W 

RHYTHM  AND  BLUES 

Saturday  night  dancing  party  disc  jo 
by  B.  B.  Dilson. 

LOCAL  News,  Weather,  Sports,  Public  5 
Interviews  and  Discussion  Programs. 

PLUS 

BASIC  CBS  Radio  NETWORK  FEATUR 


the  KMBC- KFRM  radio  TEAM 


ive 


A  BLUE  RIBBON  RADIO  BUY  —  You  go  first  class  when  you  go  into  the 
great  Heart  of  America  market  with  KMBC-KFRM,  the  Midwest's 
leading  radio  combination.  One  of  the  nation's  foremost  broadcasting 
institutions,  the  Team  is  famous  for  programming  that  draws  listeners 
and  holds  them  throughout  each  day's  1814-hour  schedule.  Local-flavor 
news,  entertainment  and  information  (part  of  the  Team's  vigorous 
programming)  balance  CBS  network  programs  to  appeal  directly  to 
every  interest  level ! 

IN  A  BLUE  CHIP  MARKET  —  Populous  and  prosperous,  the  Heart  of 
America  derives  its  vast  economic  strength  from  many  sources.  Agri- 
culture, manufacturing,  mining,  retail  and  wholesale  selling,  transpor- 
tation, oil,  insurance  and  a  multitude  of  other  sound  enterprises  make 
the  Heart  of  America  one  of  the  country's  richest,  most  stable  markets. 
KMBC-KFRM  advertising  reaches  the  people  who  hold  the  purse  strings 
in  the  area's  high-average-income  families.  So  when  you  ante  up  your 
radio  budget,  make  sure  you're  backing  a  sure  bet.  See  your  Free  &  Peters 
Colonel  for  the  Team's  choicest  availabilities. 


f-«©>  

Free  &  Peters,  Inc. 

Exclusive  Ntittoihil  Representative* 


DON  DAVIS,  Vice  President 

JOHN  SCHILLING,  Vice  President  and  General  Manager 
GEORGE  HIGGINS,  Vice  President  and  Sales  Manager 


Basic 
I  CBS  Radio 


theKMBC-KFRMradioTEAM 

Q?/n  the  Heart  of  America! 


PERSONALITIES  THE 
HEART  OF  AMERICA  LISTENS] 


Claude  Dorsey,  News  Director,  and  the 
Newsbureau  Staff:   Bill  Griffith,  Rev  M 
Lionel  Schwan,  Neal  Johnson,  John  Thorns 
Jim  Burke. 

Phil  Evans,  Director  of  KMBC  Service  F 
and  area-famous  farm  experts  Bob  Rile" 
Jim  Leathers. 

Sam  Molen,  Sports  Director. 

Merle  Harmon,  Assistant  Sports  Director. 

Bea  Johnson,  Women's  Editor,  winn 
McCall  Magazine's  GOLDEN  MIKE  awor 
other  broadcasting  honors. 

Plus  these  long-famous  musical  groups: 
Texas  Rangers,  The  Brush  Creek  Gang 
Tune  Chasers. 

PLUS 

CBS  features:  Amos  'n  Andy,  Gene 
Jack  Benny,  Edgar  Bergen,  Perry 
Bing  Crosby,  Xavier  Cugat,  Galen  C 
Doug  Edwards,  Tennessee  Ernie,  Gangbi 
Arthur  Godfrey,  Guiding  Light,  Gunsrr 
Robert  Q.  Lewis,  Larry  LeSeur,  Perry  V 
Ma  Perkins,  Ed  Murrow,  Mr.  &  Mrs.  f 
Mr.  Keen,  Our  Miss  Brooks,  New  York 
harmonic,  Lowell  Thomas,  Bob  Trout  o 
host  of  other  high-rated  radio  favorites. 


and  for  Television,  it's  KMB( 

Kansas  City's  Most  Powerfi 
TV  Station 
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35c  PER  COPY 


BROADCASTING 
TELECASTI NG 


MILES  LABORATORIES,  INC 


Alka-Seltzer 

BRAND 


For  years  millions  of  Americans  have  depended  on  ALKA-SELTZER  for  the  relief  of  commor 
ailments  with  complete  confidence.    Application  of  scientific  quality  controls,  using  onh 
the  best,  purest  medicinal  ingredients,  and  continuing  medical  research  by  Miles  Laboratories  have 
earned  public  confidence.   The  Havens  &  Martin.  Inc..  Stations  apply  these  same  principles  tc 
the  art  of  broadcasting.   The  best  possible  programming  ingredients,  controlled  by! 
skilled  management,  have  earned  a  loyal  and  responsive  audience  throughout  Virginia  for  Rich-' 
mond's  only  complete  broadcasting  institution.  Join  with  confidence  the  other  advertisers  using  the 
First  Stations  of  Virginia.  WMBG-AM,  WCOD-FM  and  WTVR-TV-serving  one  of  the  South'] 
richest  areas. 


PIONEER     NBC     OUTLETS     FOR     VIRGINIA'S     FIRST  MARKET 

BG  am  WCOD  m  WTVR 

MAXIMUM  POWER  100,000  WATTS  •  MAXIMUM  HEIGHT  1049  FEET 

WTVR  Represented  Nationally  by  BLAIR  TV,  INC. 
WMBG  Represented  Nationally  by  THE  ROLLING  CO 


TV 


first  television  statio 


j  We're  getting  more  people  in  growing  San  Diego ! 

I 


38.1%  more  than  in  1950! 

For  a  County  total  of  769,200!  (Calif.  Taxpayers 
Assoc.  estimate,  Jan.  1,  1955.) 

Even  in  Jan.  1954,  the  city  of  San  Diego  alone 
had  more  people  than  Newark,  Atlanta 
or  Indianapolis!  (Sis.  Mgt.  '54) 

More  people,  making  more,  spending  more  and 
watching  Channel  8  more  than  ever  before ! 


KFMB 


WRATHER- ALVAREZ  BROADCASTING,  INC 


SAN  DIEGO.  CALIF. 


REPRESENTED  BY  PETRV 


America's  more  market 


r3 


HOW 

complete  coverage 

PHILADELPHIA 

trading  area 

WDEL-TV 


WILMINGTON 


[  316,000  watts 

PHILADELPHIA  OFFICE 

1 500  Walnut  St.,  Suite  1 205, 
Klngsley  6-4020 
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closed  circuit 


NO  NEW  FREEZE  •  Proposal  that  FCC 
maintain  status  quo  on  all  tv  allocations 
until  definitive  legislative  course  has  been 
determined  isn't  making  much  impression 
on  members  of  Senate  Interstate  &  For- 
eign Commerce  Committee.  Feeling  is 
that  this  would  amount  to  reimposition 
of  "freeze"  and  would  be  injustice  to  those 
who  have  gone  through  hearing  mill  and 
are  awaiting  final  opinions.  Moreover, 
it's  felt  that  in  view  of  course  already  taken 
by  committee,  FCC  would  be  disposed  to 
move  slowly  on  any  allocation  innova- 
tions anyway. 

B»T 

AMONG  ATTORNEYS  under  consid- 
eration as  special  counsel  for  Democratic 
majority  of  Senate  Interstate  &  Foreign 
Commerce  Committee  is  Arthur  Scheiner, 
former  chief  of  FCC  Broadcast  Bureau's 
Rules  and  Standards  Division.  He  re- 
signed from  FCC  last  July  to  join  Bene- 
dict P.  Cottone  in  private  communications 
practice.  Mr.  Scheiner  originally  joined 
FCC  in  1946,  leaving  following  year  and 
returned  in  1948. 

B»T 

WHEELING  &  DEALING  •  One  sale 
completed  last  week — KBTV  (TV)  Denver 
(ch.  9)  to  group  headed  by  John  Mullins, 
ex-KPHO-TV  Phoenix,  for  $1  million- 
plus  (story  page  80).  Buffalo  Evening 
News  last  Tuesday  reported  WGR-TV 
(ch.  2)  deal  in  negotiation  and  said  Storer 
and  Westinghouse  were  interested,  but 
WGR  board  denied  station  on  block  ($6 
million  figure  had  been  mentioned).  As 
far  as  Westinghouse  is  concerned,  deal 
whereby  NBC  would  get  KYW-WPTZ 
(TV)  Philadelphia  in  return  for  WTAM- 
WNBK(TV)  and  several  million  to  boot, 
is  quiescent. 

B»T 

RADIO  Advertising  Bureau,  pitching  hard 
on  campaign  to  maintain  radio  set  sales 
at  minimum  15  million  level,  will  ask 
major  set  manufacturers  at  Feb.  17-18 
meeting  to  pitch  in  at  least  $100,000  to 
get  project  underway  in  return  for  whole- 
hearted merchandising  and  exploitation 
cooperation  of  -RAB  membership.  Next 
year  effort  wilt  "Be  to  ~ev'olve  integrated 
campaign  that  might  involve  couple  of 
million  dollars. 

B»T 

UHF  TAX  RELIEF  •  In  effort  to  find 
answers  to  uhf  problem,  FCC  Chairman 
McConnaughey  has  talked  with  represent- 
atives of  manufacturers,  who  are  con- 
vinced that  elimination  of  10%  excise  tax 
on  uhf  and  color  receivers  (most  of  which 
will  tune  both  bands)  would  induce  manu- 


facturers to  produce  all-band  receivers. 
Effort  at  last  session  of  Congress  to  elimi- 
nate tax  failed  but  it's  believed  there  is 
sufficient  momentum  now  to  accomplish 
this. 

B»T 

APROPOS  UHF  situation,  Chairman 
Magnuson  (D-Wash.)  of  Senate  Com- 
merce Committee  has  made  up  his  mind 
to  call  in  leading  set  manufacturers  in 
hope  of  inducing  them  to  produce  all- 
band  receivers  only.  ,  He  and  certain  of 
his  colleagues  are  convinced  that  if  top 
manufacturers  produce  all-band  receivers 
and  promote  them,  others  will  be  forced 
in  line  (story  page  68). 

B»T 

PARTIAL  DE-INTERMIXTURE  •  Im- 
mediate approach  of  Senate  Commerce 
Committee  on  uhf  problem,  in  addition  to 
planned  session  with  manufacturers  on  all- 
band  receivers  (see  above)  may  be  move 
toward  "selective  de-intermixture"  as  pro- 
posed in  Plotkin  Memorandum. 

B»T 

CURRENT  hearings  by  Federal  Trade 
Commission  on  charge  of  "false  and  mis- 
leading" advertising  against  Bankers  Life 
&  Casualty  Co.  and  other  accident  and 
health  insurance  firms  are  fraught  with 
implications,  according  to  authorities  in 
know.  In  background  are  such  explosive 
considerations  as  socialized  medicine  and 
government  jurisdiction  over  firms  licensed 
in  various  states.  Radio-Tv  and  printed 
media  are  caught  in  middle,  according  to 
informed  observers. 

B»T 

GOOD  AND  BAD  •  Although  Senate 
Juvenile  Delinquency  Subcommittee  plans 
more  hearings  on  "crime  and  horror"  tv 
programming  before  making  special  tv 
report  (see  pages  9  and  70),  subcom- 
mittee also  expects  to  take  "positive  ap- 
proach" in  future.  In  other  words,  inves- 
tigators would  take  testimony  on  "good" 
tv  programs,  such  as  Ding  Dong  School, 
to  determine  whether  they  have  beneficial 
effect  on  conduct  of  children. 

B»T 

FCC  is  confronted  with  one  of  its  toughest 
decisions — actions  on  protest  of  W1NZ 
Hollywood-Miami  against  Storer  Broad- 
casting Co.  acquisition  and  operation  of 
WGBS-TV  on  ch.  23  in  Miami  area. 
Question  is  whether  309  (c)  protest  rule 
requires  Commission  to  stay  WGBS-TV 
operation  until  hearing  is  held.  Because 
of  tremendous  headway  made  by  Storer 
operation,  Commission  is  practically  unani- 
mous that  operation  should  not  be  stopped 
but  is  haunted  by  explicit  language  of 
economic    protest    rule.      There's  some 


thought  Commission  may  decide  to  per- 
mit operation  to  continue  and  let  WINZ 
go  to  court. 

B»T 

CONVERSION  •  Concerted  campaign  to 
convert  receivers  in  greater  Miami  area 
for  uhf  reception  has  been  undertaken 
by  Storer  (WGBS-TV,  ch.  23).  Flat 
conversion  price,  capable  of  picking  up 
chs.  17  and  23,  of  $29.95  has  been  made 
with  local  service  men  as  against  former 
price  of  around  $60.  Project  is  being 
exploited  through  large  space  advertise- 
ments in  newspapers  as  well  as  spots  on 
WGBS-TV,  given  free  to  cooperating  serv- 
ice companies.  It  is  estimated  by  Storer 
that  65%  of  sets  in  greater  Miami  have 
been  converted.  Conversion  manager  is 
J.  C.  Powell. 

B»T 

WITH  NARTB  convention  planners  antic- 
ipating all-time  records  at  May  meeting, 
association's  staff  is  being  augmented  as 
date  looms  only  three  months  away.  Join- 
ing association  in  promotion  role,  with 
emphasis  on  convention,  is  Don  Frifield, 
formerly  of  Pabst  and  Fairchild.  He  re- 
ports to  Joseph  M.  Sitrick.  manager  of 
publicity  and  information  services. 

B»T 

EXPENSIVE  PROOF  •  Military,  in  some 
cases,  is  refusing  to  admit  radio-tv  signal 
interferences  caused  by  armed  forces  in- 
stallations— even  when  FCC  monitors  have 
identified  sources.  In  those  cases  FCC 
has  had  to  send  engineer  to  scene — involv- 
ing some  trips  of  several  hundred  miles — 
to  prove  interference.  Suggested  solution: 
Send  bill  to  military  to  cover  FCC  expen- 
ses when  "proof"  trip  of  engineer  is  in- 
volved. 

B»T 

CANADA  DRY,  New  York,  whose  rep- 
resentatives for  bottlers  are  currently  meet- 
ing in  New  York  and  other  cities  to  decide 
media  plans,  may  increase  its  radio  spot 
budget  as  result  of  company's  decision  to 
drop  Annie  Oakley  on  television.  Canada 
Dry  and  bottlers  decide  on  plans  market 
by  market.  Campaign  to  be  launched  in 
early  spring.  J.  M.  Mathes  Inc.,  New 
York,  is  agency. 

B»T 

FOOTLOOSE  HOPE  •  As  sequel  to  pro- 
gram from  Thule  Air  Force  Base  in  Alaska 
on  NBC-TV  last  month,  comedian  Bob 
Hope  is  considering  similar  program  from 
three  U.  S.  naval  bases  in  Mediterranean. 
Tentative  date  for  airing  filmed  program 
is  April  6.  General  Foods,  through  Young 
&  Rubicam,  sponsors  Hope  shows. 
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3.8% 


this  is  the  way 
they  cut  up  the 
radio  audience 
in  Kansas  City 
. . .  and  ... 


WHB 


gives  you  the 
prime  cut  with 
43.5%'  of  the 
all  day  audience 


.  .  .  more  than  twice  its  nearest  competitor.  Here  in  Beef  Center, 
U.S.A.,  where  more  than  a  million  beef  cattle  met  their  reward  in 
1954,  the  second  biggest  occupation  is  listening  to  WHB's  brand 
of  music,  news  and  ideas.  10,000-watt  WHB  packs  in  43.5%*  of  the 
Kansas  City  audience  (all-day  average).  The  second  station  has 
only  17.4%,  less  than  half  as  much. 

Thus,  WHB  dominates  this  tremendous  market  with  a  decisiveness 
characteristic  of  the  Mid-Continent  formula.  It  happened  first  in 
Omaha,  next  in  New  Orleans — and  now  in  Kansas  City. 


A"  17.^1-% 


Discuss  the  stakes  with  John  Blair,  or  WHB  General  Manager 
George  W.  Armstrong. 


HOOPER  RADIO  INDEX— 7  a.m.  to  6  p.m.,  Monday -Friday,  Dec.  1954-Jan.  1955 


CONTINENT  BROADCASTING  COMPANY 

President:  Todd  Sterz 

KOWH,  Omaha  WT1X,  New  Orleans*  WHB,  Kansas  City 
Represented  by         Represented  by  Represented  by 

H-R  Reps,  Inc.  Adam  J.  Young,  Jr.      John  Blair  &  Co. 


WHB 

10,000  watts  on 
710  kilocycles 

Kansas  City,  Missouri 
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at  deadline 


Fee  Tv  Advocates  Approve 
FCC  Request  for  Comment 

GENERAL  satisfaction  voiced  by  subscription 
tv  proponents  at  FCC's  action  Friday  eliciting 
comments  on  proposed  rule-making. 

Comdr.  E.  F.  McDonald,  Zenith  president, 
stated  he  was  delighted  with  FCC  decision. 
This  proceeding,"  Comdr.  McDonald  said, 
"will  enable  those  interested  to  show  the  Com- 
mission and  the  American  public,  with  a  mini- 
mum of  delay,  that  subscription  television  can 
bring  right  into  the  American  living  room  the 
great  entertainment  which  is  not  now  available 
except  in  the  theatres  or  stadiums. 

"If  subscription  tv  is  approved  by  the  Com- 
mission, it  will  function  as  an  addition  to  the 
regular  broadcasting  service  now  available.  It 
will  be  operated  as  a  parttime  service  by  regu- 
lar tv  stations  over  existing  channels,  and  will 
be  received  by  the  public  over  their  present  tv 
receivers  at  a  cost  which  will  be  a  fraction  of 
'  today's  boxoffice  prices." 

Arthur  Levey,  Skiatron  Electronics  &  Tele- 
vision Corp.  president,  called  upon  FCC  to 
"look  the  facts  in  the  face  and  make  its  own 
decision"  on  subscription  tv.  Coupled  with  a 
sharp  barb  at  tv  networks,  Mr.  Levey  said 
FCC's  decision  "should  be  welcomed  with  relief 
and  utmost  enthusiasm  by  all  those  who  have 
'  the  true  interests  of  the  television  industry  at 
heart."  Asserting  "too  much  time  has  been 
lost"  in  pro-and-con  discussion,  Mr.  Levey  said 
stations  and  sponsors  know  of  need  for  toll  tv 
because  of  "spiraling  costs  of  programs." 

Charging  that  "consistent  devotion  to  the 
lowest  common  taste  denominator  has  never 
paid  off"  and  that  broadcasters  are  losing  a 
1  vast  new  audience,  Mr.  Levey  said:  "It  is  time 
J  the  television  networks  came  off  their  high 
horse  and  started  looking  at  toll-television  in 
the  light  of  some  elementary  economics." 

Paul  McNamara,  International  Telemeter 
vice  president,  said  he  welcomed  the  FCC  no- 
tice which  "opens  the  door  for  full  discussion." 
"We  at  Telemeter,"  Mr.  McNamara  said,  "have 
always  favored  this  broad  approach  as  the 
proper  way  of  establishing  a  sound  and  practi- 
cal method  of  pay-as-you-see  tv." 

Piatt  El  evated  by  Kraft 
To  Senior  Vice  President 

JOHN  H.  PLATT,  advertising-public  relations 
vice  president  of  Kraft  Foods  Co.,  named  senior 

.  vice  president,  broadening  activities  to  overall 
operations  of  company,  according  to  President 
G.  C.  Pound.  Charles  G.  Wright,  formerly  sales 
vice  president,  becomes  vice  president  in  charge 
of  sales  and  advertising. 

In  series  of  promotions,  John  B.  McLaughlin, 
formerly  advertising  and  sales  promotion  man- 
ager, becomes  director  of  sales  and  advertising. 
Tad  Jeffery,  former  assistant  to  Mr.  McLaugh- 
lin, becomes  advertising  manager. 

Mr.  Piatt  has  been  with  company  since  1919 
and  has  been  in  charge  of  advertising  since 
1924.  His  experience  has  included  introduction 
of  new  products,  expansion  of  sales  of  estab- 
lished items  and  development  of  new  advertis- 

J  ing  and  promotion  techniques.  He  was  named 
to  Kraft  board  in  1940  and  became  vice  presi- 
dent and  executive  committee  member  in  1945. 
Mr.  Wright  joined  company  in  1929  when 
Kraft  acquired  Wright's  mayonnaise. 


SCHLITZ  SEEKS  A  s 

JOS.  SCHLITZ  BREWING  Co.  Friday 
was  negotiating  for  lineup  of  stations  in 
regional  radio  coverage  of  Kansas  City 
Athletics  1955  home  and  road  games. 
Earlier,  Ervine  C.  Uihlein,  Schlitz  presi- 
dent, and  Arnold  Johnson,  A's  president, 
announced  purchase  of  exclusive  radio 
rights,  plus  tv  privileges,  for  about  $300,- 
000.  It  was  indicated  tv  rights  may  not 
be  exercised  this  season,  though  way  left 
open  Friday.  All  regular  season  and  exhi- 
bition games  will  be  aired  live  and  direct 
from  hall  parks,  according  to  plan. 
KMBC-TV  Kansas  City  mentioned  as 
possible  outlet  if  tv  arrangements  should 
materialize. 


Committee  Control  of  Tv 
Advocated  by  Rep.  Meader 

QUESTION  of  telecasting  House  committee 
hearings  may  become  political  issue  if  Demo- 
crat-controlled 84th  Congress  ignores  this  prob- 
lem and  does  not  permit  Rules  Committee 
action  and  House  vote,  Rep.  George  Meader 
(R-Mich.)  said  Thursday. 

Rep.  Meader,  who  has  submitted  proposal 
(H  Res  99)  to  allow  telecasting  of  open  hear- 
ings at  discretion  of  committee  concerned,  said 
he  believes  that  under  current  rules  House 
speaker  has  authority  to  permit  telecasting  of 
both  House  chamber  and  committee  proceed- 
ings. He  added: 

"I  think  that  radio  and  television  are  here 
to  stay.  We  cannot  turn  back  the  clock,  and 
I  do  not  think  we  can  stop  the  demand  of  the 
public  for  the  knowledge  of  public  business 
they  can  gain  through  these  instrumentalities 
any  more  than  King  Canute  could  stop  waves 
from  rolling  up  on  the  shore." 

Rep.  Meader  said  he  felt  committee  mem- 
bers could  be  trusted  to  regulate  televising  of 
hearings  without  becoming  subject  to  charges 
of  censoring  information  about  activities. 


STEEL  REMOTES 

U.  S.  STEEL  Corp.  plans  to  originate 
for  first  time  live  remote  commercial  out 
of  New  York  with  pickup  from  farm  in 
Lake  Geneva,  Wis.,  on  U.  S.  Steel  Hour 
over  106  ABC-TV  stations  Feb.  15. 
Company  spokesmen  indicated  it  may  be 
first  in  projected  series  of  live  remote 
commercials  by  firm,  which  heretofore 
has  done  studio  live  and  film  spots. 

Crew  of  21  technicians  from  New 
York,  Chicago  and  Pittsburgh  will  handle 
remote,  with  BBDO,  U.  S.  Steel  and 
station  officials,  including  Joseph  Baisch, 
WREX-TV  Rockford,  111.,  scheduled  to 
attend.  WREX-TV  will  carry  show  in 
Lake  Geneva  area.  AT&T  will  relay  tele- 
cast by  microwave  relay  from  farm  to 
tower  in  Alden,  111.,  then  pipe  it  to  Lake 
Zurich  and  Chicago  and  on  to  New  York. 


•   BUSINESS  BRIEFLY 

ADMIRAL  QUIZ  •  Admiral  Corp.,  Chicago, 
buys  Who  Said  That?  on  ABC-TV,  Wed.,  13 
weeks,  starting  March  2.  Approximately  50 
stations  already  cleared.  Admiral  to  alternate 
with  Sheaffer  Pen  Co.  Agency:  Russel  M.  Seeds 
Co.,  Chicago,  for  both  accounts. 

SAUCE  USING  RADIO-TV  •  North  Amer- 
ican Mushroom  Co.  (steak  sauce),  Inley  Park, 
111.,  appoints  M.  M.  Fisher  &  Assoc.,  Chicago, 
to  handle  advertising  and  promotion.  Radio-tv 
will  be  used.  Sum  of  $14,000  appropriated  for 
radio  in  1954. 

CHEMICAL  CAMPAIGN  •  Davis  Chemical 
Co.  (NACO)  through  St.  George  &  Keyes, 
N.  Y.,  preparing  spot  announcement  radio  cam- 
paign in  four  states:  Florida,  Georgia  and 
Carolinas. 

REMINGTON  ON  TV  •  Remington  Firearms 
through  BBDO,  N.  Y.,  planning  one-minute 
and  20-second  films,  to  be  placed  before  and 
after  live  newscasts,  starting  in  September  for 
nine  weeks. 

CADET  SPOTS  •  Cadet  Dog  Food,  N.  Y., 
through  Mann-Ellis  there,  placing  radio  spot 
announcement  campaign  in  3J3  Northeast 
markets  starting  Feb.  28  for  52  weeks. 

SALT  RADIO  EXPANDED  •  International 
Salt,  Scranton,  Pa.,  adding  15  markets  to  its 
radio  spot  announcement  campaign,  effective 
March  1  for  13  weeks.  Scheidler,  Beck  & 
Werner,  N.  Y.  is  agency. 

BIRDSEYE  RADIO  •  Birdseye  Fish  Sticks  and 
French  Fries,  New  York,  moving  into  Midwest 
and  eastern  markets  starting  late  February  for 
four  to  eight  weeks  with  radio  spot  announce- 
ment campaign.  Company  started  campaign  on 
West  Coast  late  in  January.  Young  &  Rubicam, 
N.  Y.,  is  agency. 

MENNEN  FIGHTS  •  Mennen  Co.,  Morris- 
town,  N.  J.,  signed  for  alternate  week  sponsor- 
ship of  Professional  Boxing  on  WABD  (TV) 
New  York  (Mon.,  9-11  p.m.  EST),  13  weeks, 
starting  Feb.  21.  Agency:  McCann-Erickson, 
N.  Y. 


Winchell,  ABC  Not  Liable 

WALTER  WINCHELL  and  ABC  held  not 
liable  by  New  York  Supreme  Court  jury  Fri- 
day in  $800,000  suit.  Series  of  actions  had  been 
brought  against  news  commentator  and  network 
in  fall  of  1952  by  Sidney  Greenberg  and  Joseph 
L.  Brandt,  associated  with  Cancer  Welfare 
Fund,  charging  Mr.  Winchell  with  airing  false 
statement  against  organization. 

Among  charges  was  contention  Mr.  Winchell 
used  word  "racketeers"  in  October  1952  broad- 
cast. Mr.  Winchell  had  contended  before  court 
that  his  references  to  fund  consisted  of  "fair 
comment"  and  "not  activated  by  malice."  Trial 
ran  eight  days,  with  judge's  charge  to  jury  given 
Wednesday. 

Guild  After  'Loony-Tunes' 

GUILD  FILMS  Friday  was  reported  negotiat- 
ing to  buy  191  "Loony-Tunes"  cartoon  shorts 
from  unidentified  seller  through  William  Mor- 
ris Agency.  Deal  would  mark  one  of  biggest 
buys  of  up-to-date  movie  properties  for  tv 
showing. 
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proudly  hoists  its  reeor^^ 

CONTINUING  °' 
DOMINANCE 


In  30  County  Area 

PULSE*  reveals 
49  of  top  SO  shows 

are  on  WKY-TV 

•Nov.  '54 


_.Jahoma  City 

PULSE*  reveals 
43  of  top  50  shows 

ore  on  WKY-TV 

•Oct.  8-14,  '54 


wins 

night-time**  quarter-hours! 

night-time**  quarter-hours 


\'WM\i  I  I 


WKY-TV  |  Sta.  "B" 


♦DAYTIME  average  quarter-hour  rating 
(7  a.m. -5:45  p.m.,  Men.  thru  Fri.) 


i 


10.7  6.1 


In  Oklahoma  City 
HOOPER*  reveals 

48  of  top  50  shows 

are  on  WKY-TV 

•Oc».  13-19,  '54 


tn  Oklahoma  City 

ARB*  reveals 

48  of  top  50  shows 

are  on  WKY-TV 

'Oct.  21-27,  '54 


**NIGHTTIME  average  quarter-hour  rating 
(6  p.m. -11:45  p.m.,  Mon.  thru  Sat., 
6  p.m. -10:45  p.m.  Sun.) 


27.8  '  14.7 


Owned  and  Operated  by 
The  Oklahoma  Publishing  Co. 
The  Daily  Oklahoman 
Oklahoma  City  Times 
The  Farmer-Stockman 
WKY  Radio 
Represented  by 
The  Katz  Agency,  Inc. 


WKY-  TV 


NBC 
ABC 


OKLAHOMA  CITY 


The  Nation's  FIRST  COLOR  TV  STATION 


PEOPLE 


at  deadline 


New  Haven  Station  Protests 
NBC  WKNB-AM-TV  Purchase 

PROTEST  against  NBC's  $600,000  purchase 
of  WKNB-AM-TV  New  Britain,  Conn.,  was 
filed  with  FCC  Friday  by  ch.  8  WNHC-TV 
New  Haven.  Conn.,  presently  affiliated  with 
NBC  and  other  tv  networks.  WNHC-TV 
charges  transfer  application,  filed  late  January, 
i>  incomplete  and  contains  insufficient  data  on 
stockholders  of  RCA,  parent  NBC  firm. 

Petition  also  charges  proposed  relocation  of 
ch.  30  WKNB-TV,  CBS  affiliate,  would  result 

j  in  new  city-grade  service  to.  New  Havenj-and 
is  improper  because  move  is  proposed  to  meet' 
NBC  sale  condition  and  not  desire  of  present 
owners.  Petition  contends  acquisition  of 
WKNB-TV  by  NBC  would  reduce  competition, 
violate  duopoly  rule  through  signal  overlap 
with  network's  WRCA-TV  New  York  and  is 
not  in  public  interest  because  combined  areas 
include  17  million  people,  over  10%  of  U.  S. 

Citing  expected  loss  of  NBC  affiliation  and 
new  competition  in  New  Haven  for  national 
spot  advertising  as  result  of  purchase,  WNHC- 
TV  also  pointed  to  RCA's  "extensive  history 
of  anti-trust  violations"  as  further  reason  why 

bearing  should  be  designated  on  transfer  bid. 

Hastings,  NeJb.,  Tv  Grant 
Gets  Final  FCC  Approval 

FCC  gave  final  approval  Friday  to  tv  grant  for 
Hastings,  Neb.,  ch.  5  to  Seaton  Publishing  Co. 
K¥L\S-Hastings   Tribune),   affirming  recom- 
■■  mendation  of  examiner  last  month  [B«T,  Jan. 
10].  Decision  was  made  possible  when  com- 
peting applicant.  Strand  Amusement  Co..  with- 
drew. Seaton  Publishing  Co..  owned  by  Fred 
A.  and  Richard  M.  Seaton,  also  owns  Manhat- 
tan   (Kan.)    Mercury  '  (KMA^y,    Cofeyville  - 
(Kan.)    Journal    (KGGF),   W  infield  (Kan.) 
Courier.  Alliance  (Neb.)  Times-Herald,  Dead- 
vood  (S.  D.)  Pioneer-Times,  Lead  (S.  D.)  Call, 
Sheridan  (Wyo.)  Press  and  magazine  Western 
Farm  Life  (Denver). 

Fred  Seaton  is  administrative  assistant-des- 
ignate to  President  Eisenhower.  He  is  Assistant 
Secretary  of  Defense  and  former  Senator. 

Commission  also  invited  comments  by  March 
1  on  rule-making  proposal  by  ch.  45  WKST-TV 
New  Castle,  Pa.,  to  move  to  Youngstown,  Ohio. 
It  proposed  to  exchange  tv  channels  45  and  73 
between  New  Castle  and  Youngstown  respec- 
,  tively,  and  ordered  WKST-TV  to  show  cause 
why  its  present  grant  should  not  be  modified 
;  to  accomplish  this. 

Petition  by  WTRI    (TV)    Albany,  which 
ceased  operation  Feb.   1,  to  postpone  from 
Feb.  14  to  Feb.  17  oral  argument  on  its  ob- 
jections to  sale  of  WROW-AM-TV  Albany  to 
!  Lowell  Thomas  and  associates  was  denied. 

NCAA  Plan  Due  Feb.  28 

PLANS  for  1955  football  tv  coverage  under 
National  Collegiate  Athletic  Assn.  program  ex- 
pected to  be  disclosed  Feb.  28,  five  days  after 
NCAA's  Tv  Committee  meets  in  Chicago  for 
last  draft  of  program.  College  members  will 
receive  plan  for  their  approval  with  final  ac- 
ceptance slated  for  March  10  announcement. 
NCAA  Tv  Committee  met  last  week  in  New 
York  to  hear  network,  agency  and  other  rec- 
ommendations (see  story  page  59). 


SERVICE  CLASSIC 

SPECIAL  one-time  only  basketball  game 
between  Harlem  Globetrotters  and  Wash- 
ington Generals  will  be  presented  from 
Great  Lakes  Naval  Training  Station 
March  12  on  CBS-TV  (3-4:45  p.m:  EST) 
under  co-sponsorship  of  Amana  Refrig- 
eration Co.,  through  Maury,  Lee  &  Mar- 
shall, New  York,  and  Maytag  Co.,  New- 
ton. Iowa,  through  McCann-Erickson, 
Chicago.  These  advertisers  are  sponsors 
of  weekly  Big.  Ten  .Basketball  series, 
which  ends  March  f. 


FCC  to  Explore  Shift 

In  Lamb  Witness  Testimony 

COUNSEL  for  Edward  Lamb  in  WICU  (TV) 
Erie  license  renewal  hearing  Friday  afternoon 
offered  to  stipulate  entire  testimony  of  Marie 
Natvig  "is  false" — including  her  retraction 
Wednesday  of  her  previous  story  linking  Mr. 
Lamb  with  communists  (story  page  62).  Of- 
fer was  rejected  by  Broadcast  Bureau  on 
grounds  that  since  she  had  changed  story  and 
was  FCC  witness,  matter  must  be  properly 
explored. 

Mrs.  Natvig,  who  felt  she  had  done  Mr. 
Lamb  "grievous  wrong,"  reviewed  circum- 
stances in  which  she  considered  ex-FCC  counsel 
Walter  Powell  had  suggested  false  details  of  her 
testimony.  Witness  admitted  typing  large 
portions  of  her  story  in  FCC  offices  for  Com- 
mission guidance  before  taking  stand  last  fall. 
She  said  part  of  typing  was  done  alone  and  part 
in  conference  with  Mr.  Powell. 

.Mrs-Natvig-  said  she  turned  typed  notes  over 
,to  Lamb  counsel  to  prove  sincerity  of  her 
Jan.  12  offer  to  recant.  Broadcast  Bureau 
asked  that  notes  be  produced  today  (Monday) 
when  case  resumes  before  Examiner  Herbert 
Sharfman. 

Asked  how  she  ever  got  idea  she  was  once 
communist,  Mrs.  Natvig  said  Mr.  Powell  told 
her  he  had  Cleveland  police  information  to 
that  effect  and  she  had  at  one  time  attended 
party  gatherings.  She  said  if  mere  attendance 
made  her  communist  she  guessed  she  had  been 
one,  but  recalled  expressing  uncertainty  during 
earlier  appearance. 

Witness  related  she  told  FBI  in  Miami  dur- 
ing break  in  her  testimony  last  fall  that  she 
wanted  to  recant.  She  said  she  was  warned  of 
"dire  consequences"  of  not  telling  truth  and 
told  to  "think  it  over." 


UPCOMING 

Feb.  14:  NARTB  Tv  Film  Committee, 
Ambassador  Hotel,  New  York. 

Feb.  14:  NARTB  Radio  Standards  of 
Practice  Committee,  Waldorf-Astoria, 
New  York. 

Feb.  17:  Sen.  Bricker's  conference  on 
Commerce  Committee's  Jones  report, 
10:30  a.m.,  Capitol,  Washington. 

Feb.  17-18:  NCAA  Tv  Committee  meet- 
ing, Chicago. 
(For  other  Upcomings  see  page  114.) 


MRS.  MIRIAM  SCHOTT  placed  as  head  of 
newly-created  field  research  department,  Wil- 
liam H.  Weintraub,  N.  Y.  She  will  direct  com- 
pany's expanded  operations  in  consumer  pref- 
erences and  product  testing. 

JACK  BEATON,  account  executive  since  1947 
with  John  Blair  &  Co.,  N.  Y.,  station  repre- 
sentatives, joins  sales  staff  of  WNEW  New 
York. 

HAROLD  BROWN  and  S.  JOSEPH  VL4NS- 

KER  appointed  district  managers  of  DuMont 
Florida  Inc.,  Miami. 

ROBERT  W.  SARNOFF,  NBC  executive 
president,    appointed    chairman    of  National 
Multiple  Sclerosis  Society  fund  raising  drive 
for  1955. 

J.  PATRICK  GALLAGHER,  head  of  special 
industrial  sales  for  Communication  Products 
Div.,  Allen  B.  DuMont  Labs,  delivered  demon- 
stration-talk Friday  before  members  of  South- 
western Institute  of  Radio  Engineers,  Dallas. 


Senate  Juvenile  Report 
To  Await  Further  Study 

EXPECTED  special  report  on  television  pro- 
gramming by  Senate  Juvenile  Delinquency 
Subcommittee  will  be  held  up  until  more  hear- 
ings and  studies  are  held,  Sen.  Estes  Kefauver 
(D-Tenn.),  chairman,  said  Friday.  James  H. 
Bobo,  new  chief  counsel  for  subcommittee, 
said  hearings  are  at  least  three  weeks  or  month 
away,  because  he  will  need  time  to  evaluate  what 
already  has  been  done  in  tv  and  what  is 
needed. 

Sen.  Kefauver's  statement  came  after  publica- 
tion of  alleged  portions  of  report  by  columnist 
Drew  Pearson,  but  subcommittee  spokesman 
said  this  was  not  reason  report  was  shelved. 
In  his  column,  Mr.  Pearson  said  that  "a  copy 
of  the  report  also  was  sent  to  interested  net- 
works for  their  comments  and  the  howl  that 
came  back  has  echoed  around  Senate  com- 
mittee rooms." 

All  networks  Friday  denied  Mr.  Pearson's 
statement  that  they  were  furnished  draft  copies 
of  tv  report  by  subcommittee. 

Atomic  Blast  Next  Spring 
To  Test  Electronic  Gear 

ATOMIC  Energy  Commission  issuing  invita- 
tions to  media  to  observe  civil  defense  exercises 
during  spring  series  of  test  explosions  in  Ne- 
vada. Tests  start  in  mid-February,  with  "open- 
shot"  tentatively  set.  for  mid-April.  Industries 
of  all  types  to  participate  in  open-shot  tests, 
with  30  electronic  manufacturers  supplying 
equipment  through  Radio-Electronics-Television 
Manufacturers  Assn.  Apparatus  will  be  placed 
around  "see-the-blast"  area  to  determine  how 
it  holds  up  under  shock,  heat  and  radiation 
[Closed  Circuit,  Nov.  29,  1954]. 

Lees  From  FCC,  CAA 
Head  Tall  Tower  Study 

FCC  Comr.  Robert  E.  Lee  and  CAA  Adminis- 
trator F.  B.  Lee  were  chosen  co-chairmen  Fri- 
day of  special  tall  tower  committee  of  Air 
Coordinating  Committee  at  organization  meet- 
ing in  Washington  [B»T,  Feb.  7].  Comr.  Lee 
replaces  Comr.  Edward  M.  Webster  as  FCC 
representative  on  ACC  for  this  purpose. 

Special  committee  was  established  when  top 
level  ACC  decided  to  study  an  airspace  sub- 
committee's recommendation  that  tv  towers  be 
limited  to  1,000-ft.  above  ground.  ACC  rec- 
ommended that  special  committee  report  its 
conclusions  in  90  days. 
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the  week  in  brief 


THE  BELL  RINGS  ON  PAY  TV 

FCC  calls  for  comments  on  toll  sys- 
tems. The  two  big  issues:  is  it  broad- 
casting— does  the  commission  have 
jurisdiction?  27 

THE  RHEINGOLD  AD  CAMPAIGN 

is  the  subject  for  discussion  at  ad 
luncheon  in  New  York   30 

THE   KANSAS  CITY  STAR'  CASE 

Newspaper  fights  government  charge 
of  media  monopoly  31 

A  RADIO  HIT  TRIES  TELEVISION 

A  29-year  success  debuts  as  a  film 
series   35 

MAKING  DO  WITH  NATURAL  LIGHT 

KPRC-TV  newsreel  chief  tells  how  he 
gets  dramatic  action  shots  without  us- 
ing artificial  light   38 

MOVIES  ARE  BETTER  THAN  EVER 

when  you  see  them  on  a  tv  set  tuned 
to  WTVN-TV  Columbus  42 

SIX  MORE  JOIN  VITAPIX 

First  stockholders'  meeting  held  in 
New  York.    Officers  re-elected  56 

THE  TRAINING  OF  BROADCASTERS 

NARTB  to  form  school  association  to 
improve  schooling  for  industry   .  .58 

COMING:  BMI  RADIO  CLINICS 

The  schedule  begins  Feb.  23.  Many 
meetings  will  coincide  with  state  asso- 
ciations  60 


NATVIG  TAKES  IT  ALL  BACK 

Key  witness  against  Ed  Lamb  recants 
testimony  tying  him  with  Reds, 
charges  FCC  'brainwashed'  her.  .  62 


CBS  PROMISES  A  FIGHT 

Network,  affiliates  pledge  opposition 
to  Plotkin  recommendations  68 


ANOTHER  BLOW  IS  COMING 

The  Jones  report  is  due  Thursday,  two 
weeks  after  Plotkin's  bombshell     .  68 


McCONNAUGHEY  UP  FEB.  23 

Commerce  Committee  to  hold  public 
hearing  on  FCC  chairman's  nomina- 
tion  70 


THE  CIO-AFL  MERGER 

Anti-raiding  agreements  mean  indus- 
try won't  be  affected  78 


TIME  FOR  POLITICS  IN  CHICAGO 

Mayoralty  election  campaigners  put 
$100,000  into  radio-tv   79 


A  RASH  OF  PROMOTIONS  AT  NBC 

McAvity  named  v. p.  for  television  net- 
work.   Four  others  named  90 


COPYRIGHT  DEALINGS  IN  CANADA 

Musical  Protective  Society  asks 
changes  in  fees,  term  98 


NCCJ  AWARDS  TO  RADIO-TV 

Fourteen  programs  cited  for  good- 
will accomplishments   101 
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for  the  first  time, 

VHF 

covering  Florida's  West  Coast 

on  the  air  February  14th 


NBC -TV  BASIC  (interconnected) 


TAMPA 

ST.  PETERSBURG 
FLORIDA 


1 


Announces  the  appointment  of 


as  exclusive  National  Representative 
Effective  immediately 
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IRCA  5-KW  AM 


benefits,  Including  Bi-Level  Modulation 


3.  Power  lube  costs  reduced 

Just  read  these  exclusive  features .  •  • 

Bi-level  modulation,  accomplished  by  add- 
ing a  controlled  amount  of  audio  to  the  r-f 
driver  increases  efficiency,  reduces  power 
consumption  and  reduces  distortion.  Linear- 
ity of  the  power  amplifier  is  greatly  im- 
proved by  varying  the  drive  in  proportion 
to  the  modulation. 

© 

BTA-5H  requires  less  "operating"  floor 
space  than  other  5  kw's — saves  up  to  40% 
floor  area.  Entire  transmitter  is  only  84" 
high,  130"  wide,  32V2"  deep. 


© 


0 


6.  Sliding  doors — 
front  and  rear 


BTA-5H  is  the  only  "5  kw"  with  such  low 
tube  costs.  Power  and  modulator  stages  use 
the  new  small  size,  lightweight  RCA-5762 
— costing  less  than  half  that  of  power  types 
in  most  "5  kw's." 


It's  the  ONLY  "5kw"  with  "split-cycle" 
overload  and  voltage  protection  —  using 
thyratron-controlled  rectifiers.  Circuits  work 
so  fast  audiences  cannot  detect  "off-air" 
breaks. 


BTA-5H  holds  power  bills  to  the  LOWEST 
in  the  "5-kw"  field  through  smaller  power 
tubes,  fewer  stages,  fewer  tubes  (only  23 
tubes  and  7  different  types). 


BTA-5H  is  equipped  with  horizontally-slid- 
ing doors  front  and  back.  Benefits: 

J  Saves  over  60  square  feet  of  floor  area 

V  Provides  more  elbow  room  for  operator 

V  Makes  it  easier  to  get  at  transmitter. 


For  all  the  facts  about  this  new  5  kw 
transmitter  .  .  .  call  your  nearest  RCA 
Sales  Representative.  Also  ask  for  bul-, 
letin  B.6535  shown  at  right. 


RADIO  CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DEPARTMENT 


CAMDEN,  N.J. 


w 


OPEN  MIKE 


MILESTONES 


SPURRED 

for 
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The  Carolina 
Gamecock  is  noted  for 
his  ability  to  wield 
his  spurs  with  maxi- 
mum effect.  WSPA  is 
noted  for  the  sharpness 
and  penetration  of  its 
radio  spurs  which  have 
made  it  the  most 
listened  to  station 
in  South  Carolina. 
WSPA  is  now  celebrating  its  25th  year  of 
service  to  the  Carolina  Piedmont  (Spar- 
tanburg-Greenville) area. 
WSPA's  COVERAGE  IS  TOPS! 
In  November,  1953  ..  .  The  Pulse,  Inc., 
completed  a  comprehensive,  Monday-thru- 
Friday  survey  of  280  quarter-hour  segments 
in  7  out  of  the  27  counties  blanketed  by 
WSPA — and  WSPA  was  way  out  front  in 
all  280  segments! 

IN  FACT: 

From  6:00  AM  to  1 2:00  Noon 

WSPA  enjoys  more  than  THREE  TIMES 
the  audience  of  the  next  highest  of  the 
seven  stations  reported  in  the  seven  counties 
surveyed! 

Prom  1 2:00  Noon  to  6:00  PM 

WSPA  enjoys  more  than  FOUR  TIMES  the 
audience  of  the  next  highest  station! 

From  6:00  PM  to  8:00  PM 

WSPA  enjoys  nearly  FOUR  TIMES  the 
audience  of  the  next  highest  station! 

MEANING: 

In  the  heart  of  WSPA's  27  county  coverage 
area . . .  WSPA  is  nearly  more  than  a  FOUR 
TO  ONE  popularity  winner! 

27-County  Total 

Retail  Sales   $858,353,000.00 

Population   1,194,900 

'Sales  Management  Survey  of  Buying  Power  1954 

Represented  by 

GEORGE  P.  HOLLI N GBERY  CO. 

First  CBS  Radio  Station  For 
The  Spartanburg-Greenville  Market 

Walter  J.  Brown,  President 
Roger  A.  Shaffer,  Manager 
Ross  Holmes,  Sales  Manager 


WSPA 

5,000  WATTS  950  KC 

South  Carolina's  Oldest  Station 

SPARTANBURG,    S.  C. 
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'Sucker  Bait' 

EDITOR: 

...  A  few  years  ago  the  movie  industry 
began  to  awake  to  the  fact  that  "title  song" 
recordings  could  bring  a  lot  of  free  picture 
publicity  through  the  nation's  disc  jockeys.  The 
success  of  this  sucker  bait  has  become  so  great 
that  it  is  now  an  obvious  fact  that  movie  pro- 
ducers plan  title  or  theme  songs  specifically  de- 
signed to  take  advantage  of  free  advertising  via 
the  broadcasting  industry. 

For  example,  it  is  said  that  the  picture  "Three 
Coins  in  the  Fountain"  grossed  approximately 
$1,500,000  more  than  it  ordinarily  would  have 
because  of  the  popularity  of  the  song.  At  pres- 
ent rates  this  would  have  bought  a  sizeable 
chunk  of  broadcast  advertising  .  .  . 

Most  stations  carry  some  local  movie  adver- 
tising and  appreciate  getting  it,  but  if  they  are 
to  continue  supporting  the  "title  song"  promo- 
tions it  would  behoove  the  movie  producers  to 
show  their  appreciation  on  a  more  equitable 
basis.  Even  a  per-inquiry  timebuyer  offers  to 
pay  for  results. 

Verl  Bratton 
Manager 

KVOR  Colorado  Springs,  Colo. 

Impact 

EDITOR: 

Everyone  at  Orkin  was  delighted  by  the  won- 
derful spread  you  devoted  to  our  story  [B»T, 
Jan.  24]. 

From  the  letters  we  have  received  from  all 
over  the  country,  we  are  certainly  impressed 
with  the  impact  your  magazine  achieves. 

Leon  R.  Robbins  Jr. 

Advertising  Manager 

Orkin  Exterminating  Co. 

Atlanta,  Ga. 

Telecasting  Maps 

EDITOR: 

...  I  was  able  to  put  it  to  use  right  away  .  .  . 
Marjorie  C.  Scanlan 
Kudner  Agency  Inc. 
New  York 

EDITOR: 

...  I  know  it  will  be  very  useful  in  all  my 
planning  and  buying. 

Carol  H.  Sleeper 
Geyer  Advertising  Inc. 
New  York 

EDITOR: 

...  a  well  prepared  and  instructive  research 
guide. 

Edward  A.  Fonte,  Mgr. 
Media  Time  Buying  Div. 
Ruthrauff  &  Ryan  Inc. 
New  York 

[EDITOR'S  NOTE:  Telecasting  maps,  suitable  for 
framing,  show  all  tv  cities  in  the  U.  S.  and  Can- 
ada, each  marked  with  a  symbol  denoting  the 
number  of  tv  stations  it  has,  and  include  a  list 
of  all  tv  stations  on  the  air  in  both  countries. 
They  are  available  from  B»T  at  SI  for  single 
copies,  $4.50  for  five,  $8.50  for  10,  $20  for  25,  $37.50 
for  50  and  $70  for  100.] 

A  'Beaut' 

EDITOR: 

The  article  on  the  WTVJ  (TV)  [Miami]  net- 
work originations  [B»T,  Jan.  24]  was  a  "beaut." 

I  have  had  3,000  reprints  run  off  and  I'm 
sending  these  out  to  our  national  mailing  list. 
I  can  say  a  lot  of  things  but  it's  always  better 
said  in  B»T. 

Burt  Toppan 
Promotion  Manager 
WTVJ  (TV)  Miami,  Fla. 


►  WTIC  Hartford,  Conn.,  is  celebrating  its  30th 
broadcasting  birthday. 

►  WALA  Mobile,  Ala.,  has  marked  25  years 
of  broadcasting. 

►  KRCA   (TV)    Hollywood  has   started  i 
sixth  year  of  telecasting. 

►  RADIO  version  of  CBS's  Art  Linkletter'i 
House  Party  has  celebrated  its  10th  year  on  the 
air. 

►  ABC  RADIO'S  Old  Fashioned  Revival  How 
is  beginning  its  30th  year  on  the  air. 

►  WTAG  Worcester,  Mass.,  has  awarded  sen- 
ice  pins  to  qualifying  staff  members.  The  re- 
cipients: JOSEPH  DEVEREUX,  engineer,  25 
years;  ELLIOTT  BROWNING,  chief  engineer 
15  years;  ROBERT  BROWN,  commercial  man 
ager,  15  years;  HELEN  ELLAS,  assistant  pro- 
gram director,  10  years;  HAROLD  LARSON 
engineer,  10  years;  RICHARD  GRAVEL,  local 
sales  manager,  10  years,  and  DOUGLAS 
PETERSON  and  FREDERICK  RICKER,  en 
gineers,  five  years. 

►  WEAV  Plattsburg,  N.  Y.,  is  celebrating  its 
20th  anniversary.  GEORGE  F.  BISSELL  is 
marking  his  20th  year  as  president  and  gen- 
eral manager  of  the  station. 

►  MILDRED  O'DONNELL  (Mrs.  John  W. 
Jordan),  accounting  dept.,  Compton  Adv. 
Agency,  New  York,  is  marking  her  10th  yeai 
with  the  organization. 

PHIL  ALAMPI,  farm  and  garden  editor 
WRCA  New  York,  is  observing  his  ninth  year 
of  farm  and  garden  broadcasting. 

►  THE  LONE  RANGER,  ABC  western  series, 
is  marking  its  22nd  year  on  the  air. 

►  MARTIN  BLOCK,  disc  m.c,  WABC  New 
York  and  ABC,  has  celebrated  the  20th  anni- 
versary of  his  Make  Believe  Ballroom  program. 

THE  Cities  Service  Band  of  America  is  cele- 
brating its  28th  anniversary. 


MICROPHONE  used  on  the  first  newscast 
of  Oklahoma  Tire  &  Supply  Co.  over 
KVOO  Tulsa  in  1932,  is  presented  to 
Maurice  Sanditen,  the  supply  company 
president  (I),  by  W.  B.  Way,  vice  presi- 
dent of  Southwestern  Sales  Corp.,  KVOO 
licensee,  during  celebration  of  the  com- 
pany's 22nd  year  of  advertising  on  the 
station.  W.  G.  Skelly  (seated),  KVOO 
owner,  witnesses  the  presentation. 

Broadcasting   •  Telecasting 


THE  CRITICS  TALK 

about  that  terrific  new  musical  film  show 


"EDDY  ARNOLD  TIME" 


that  several  innovations  production- wise,  will 
prove  standard  operating  procedure  for  this 
as  well  as  many  other  shows  using  songs  and 
music. 

"All  in  all,  the  show  rates  as  one  of  those 
few  which  are  ideally  suited  for  a  million  and 
one  sponsors,  and  this  probably  is  going  to 
be  the  least  of  the  worries  confronting  the 
property."— Steve  Schickel 

person  of  Betty  Johnson,  a  pert,  telegenic  lass 
with  pipes  to  match,  the  Gordonaires,  a  real 
pro  vocal  quartet,  and  Hank  Garland  and 
Roy  Wiggins,  guitar  specialists  .  .  . 

"With  host  Arnold  projecting  potently 
throughout,  this  project  has  a  folksy  appeal 
that  escapes  the  strict  country  and  western 
idiom  without  alienating  the  c&w  fans.  It 
could  well  be  the  first  big  telepix  winner  bear- 
ing the  Windy  City  dateline."— Dave 


soys  Billboard:  3dL^t 

to  be  one  of  the  highest  potential  TV  film 
vehicles.  There's  no  doubt  that  this  show 
will  stack  up  as  winner  and  possibly  rank  as 
another  Liberace. 

"The  show  follows  a  definite  format  with  a 
unique  utilization  of  a  music  base  flavored 
with  a  story  line.  It  seems  to  this  reviewer 


says  Variety: 


"This  series  has  a  lot 
of  things  going  for  it 
in  the  admittedly  rugged  musical  telepix 
sweepstakes.  It  marks  the  telefilm  debut  of 
Eddy  Arnold,  whose  name  needs  little  pre- 
selling  what  with  his  RCA  Victor  recording 
sales  now  at  the  30,000,000  level. .  .And  while 
Arnold,  and  rightly  so,  is  the  kingpin,  it's  more 
than  a  singleton  effort,  as  he's  aided  and 
abetted  by  a  worthy  supporting  cast  in  the 


says 


Janet  Kern: 


"The  producers  will 
have  the  show  spon- 
sored and  on  the  air  in  time  to  cash  in  on  the 
mammoth  January  publicity  drive  which 
RCA-Victor  is  planning  in  celebration  of 
Eddy's  10th  year  with  them. 

"The  show  may  have  a  good  chance  to 
make  TV  film  history  of  the  Liberace  sort. 

"Eddy  Arnold  Time"  ...  a  thrilling  new  half-hour  musical  film  series  . . . 

featuring  America's  all-time  singing  favorite,  Eddy  Arnold  .  .  .  supported  by  a  clever,  talented  cast. 


Arnold  has  sold  over  30,000,000  records  in 
the  10  years  (none  of  his  discs  has  sold  less 
than  250,000  copies).  When  he  replaced 
Dinah  Shore  on  TV  last  year,  some  of  his 
popularity  ratings  were  higher  than  Dinah's 
...  in  fact,  there  were  times  he  outrated 
Eddie  Fisher,  with  whom  he  alternated." 
— Chicago  American 


We've  Got  'em 


.  .  Prices,  brochures,  audition  prints,  order  blanks!  26  half- 
hours  now  in  production,  ready  for  January  release.  Let's  hear  from  you! 


WALTER  SCHWIMMER  CO. 


75  East  Wacker  Dr.,  Chicago  1,  III.— FRanklin  2-4392 
New  York  Office:  Ted  Beil,  16  E.  41st  St.— LExington  2-1791 
Hollywood  Office:  Tom  Carradine,  5746  Sunset  Blvd.— HOIIywood  2-4448 
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CHAMPIONS 
A  TV  RATING 


A  FIRST  RUN,  BRAND  NEW  SERIES  OF  26  ONE  HOUR 
FILMS  (Shot  Specifically  for  Television)  featuring  match 
elimination  games  between  champions  of  the  bowling 
world  for  major  cash  awards.  America's  top  stars 
under  our  exclusive  contract.  This  show  will  build  a  top 
rating  overnight  in  any  time  slot  regardless  of  com- 
petition—even the  best  feature  films. 


All-Star  Bowlers  in  the  "Championship 
Bowling"  Lineup: 

STEVE  NAGY  (1955  All-Star  Singles  Champion) 
DON  CARTER  (1954  All-Star  Singles  Champion 


BILL  LILLARD 
JUNIE  McMAHON 
JOE  WILMAN 
BUDDY  BOMAR 
PAUL  KRUMSKE 


ED  KAWALICS 
BUZ  FAZIO 
JOE  KRISTOF 
CARMEN  SALVINO 
ROBBY  ROBINSON 


BOWLING 
SMASH  HIT! 


Scores  Exceptional  Ratings 
in  Market  after  Market 


Here's  a  typical  Metropolitan  market  experience: 
After  3  weeks  on  the  air  in  Cincinnati  (WKRC-TV) 
at  1  to  2  P.M.  Sundays,  "Championship  Bowling" 
comes  up  with  a  terrific  ARB  .  .  . 


WKRC-TV 


14.2 


Here's  a  typical  small  market  experience:  In 
South  Bend,  Ind.,  where  3  stations  come  into  the 
market,  and  against  the  week's  top  live  sports 
show  (CBS  fights)  on  Wednesday  night — this  is  the 
"Championship  Bowling"  Hooper: 


WSBT-TV 


22.0 


Second  Station  3.6 
Third  Station  3.0 


Second  Station  6.0 
Third  Station  2.0 


Championship  Bowling"  also  scoring  rating  "strikes" 
in  62  other  markets  including: 

WPIX-TV— NEW  YORK  •  WGN-TV— CHICAGO 
WFBM-TV— INDIANAPOLIS  •  KHJ-TV— LOS  ANGELES 
WDAF-TV— KANSAS  CITY  .  KTRK-TV— HOUSTON 
KTVW-TV— SEATTLE-TACOMA  •  XETV— SAN  DIEGO 
KFEL-TV— DENVER  •  WHAM-TV— ROCHESTER 
WMIN-TV— MINNEAPOLIS 


For  descriptive  brochure,  prices  and  audition 
film,  write,  wire  or  phone 


WALTER  SCHWIMMER  CO, 

75  East  Wacker  Dr.,  Chicago  1,  III.  — Franklin  2-4392 
New  York  Office:  Ted  Beil,  16  E.  41st  St.— Lexington  2-1791 
Hollywood  Office:  Tom  Corradine,  5746  Sunset  Blvd. 

Hollywood  2-4448 


NORTH 
CAROLINA'S 

Rich,  Growing 

"GOLDEN 
TRIANGLE" 


IN  REVIEW 


THE  WOMEN 


a  24-county  market  with 

339,600  FAMILIES 

(Sales  Management  1954 
Survey  of  Buying  Power) 

NOW  SHOWINGI-ALL  NBC  COLOR  SHOWS 


■UHLHL 


Interconnected 
Television  Affiliate 

National  Representative: 

The  Headleg-Reed  Companij 


NBC-TV  Monday  night  reached  into  its  Pro- 
ducers Showcase  to  display  a  bejeweled,  esthet- 
ically  scented  tv  product  that  no  woman  could 
resist  and  which  certainly  must  have  been  at- 
tractive to  even  the  most  cynical  among  the 
male  audience. 

Happily,  "The  Women,"  a  90-minute  tv 
adaptation  of  Clare  Boothe  Luce's  celebrated 
Broadway  play  (in  1936)  and  later  a  movie 
box-office  hit,  pretended  to  be  nothing  else  but 
good  entertainment.  As  a  result,  it's  safe  to 
say  that  more  than  37  million  people  (NBC- 
TV's  estimate)  attended  this  performance,  that 
had  the  lilt  of  the  legitimate  theatre,  without 
leaving  their  tv  sets. 

The  ingratiating  tv  play,  seen  both  in  color 
and  in  black-and-white,  was  a  neat  production 
with  no  slips  showing.  An  outstanding,  all- 
woman  cast  was  as  stunning  as  the  fur  wraps, 
glittering  jewelry  and  lovely  gowns  which  pro- 
vided the  necessary  sheen,  rustle  and  swish  to 
the  "jungle  warfare"  of  the  feline  socialites. 

The  tv  storyline  stayed  close  to  the  original 
play,  a  biting  satire  on  the  distaff  side  of  high 


Feb.  7,  8-9:30  p.m.,  EST  as  one  of  the  Pro- 
ducers' Showcase  series,  colorcast  every 
fourth  Monday. 
Adapted  for  tv  by  Sumner  Locke  Elliott  from 
the  stage  play  by  Clare  Boothe  Luce;  pro- 
ducer: Fred  Coe;  guest  producer:  Max  Gor- 
don; director:  Vincent  Donehue;  executive 
producer:  Jack  Rayel;  associate  producer: 
Bill  Nichols;  settings:  Paul  Barnes;  costumes: 
Guy  Kent;  technical  director:  Larry  Elikann; 
lighting:  Jack  Fitzpatrick;  make-up:  Dick 
Smith. 

Cast:  Shelley  Winters,  Paulette  Goddard,  Ruth 
Hussey,  Mary  Astor,  Nancy  Olson,  Mary 
Boland,  Valerie  Bettis  and  Cathleen  Nesbitt; 
also  Bibi  Osterwald,  Pat  Carroll,  Nita  Talbot, 
Paula  Laurence  and  Jada  Rowland. 


society  which  treats  scandal  and  divorce  as  the 
favorite  meat  of  the  jungle  cats.  The  scratchiest 
and  nastiest  of  the  "cats"  is  Sylvia  (Paulette 
Goddard).  Her  victim  in  the  play  is  Mary 
(Ruth  Hussey).  Mary  is  Mrs.  Stephen  Haines, 
a  happily  married  society  matron  who  is  nudged 
headlong  into  divorce  by  the  gossip  of  her 
"friends,"  particularly  by  the  dagger-tongued 
Sylvia. 

By  Act  II  we  are  well  into  the  story:  Mary 
has  lost  her  husband  to  Crystal  Allen  (Shelley 
Winters)  and  is  off  to  Reno  for  her  divorce. 
So  are  a  few  of  her  friends.  There's  a  bit  of 
tossing  around  and  a  hair-pulling  episode  be- 
tween Miriam  Aarons  (Valerie  Bettis)  and  Miss 
Goddard  that  ought  to  keep  viewers  talking 
about  tv's  realism  for  a  long  while. 

Act  III,  which  brought  into  focus  the  tie-up 
of  the  plot — and  Miss  Winters  in  a  bubble  bath 
(the  beginning  of  a  parade  of  tv  bathtub 
beauties?) — simmers  into  the  climactic  conclu- 
sion in  which  the  former  Mrs.  Stephen  Haines, 
heretofore  above  the  gal-scratch-gal  technique, 
resorts  to  a  bit  of  clawing  herself  to  win  back 
her  husband  and  restore  peace  to  the  Haines' 
Park  Ave.  home. 

The  versatility  of  the  camera  was  added  to 
excellent  staging  and  stunning  performances  of 
the  cast  to  provide  another  feather  to  the  bon- 
nets of  Ford  Motor  Co.  and  RCA  as  sponsors 
of  standout  tv  program  fare.  Plaudits  also  are 
in  order  for  the  network  and  its  producers  and 
directors,  and  to  Sumner  Locke  Elliott  who 
adapted  the  play  for  video. 

With  such  a  combination,  working  with  such 
a  cast,  one  could  guess  that  NBC-TV  "couldn't 
miss."  It  didn't. 

Production  costs:  Estimated  at  $125,000. 
Sponsored   by   RCA    and   Ford   Motor  Co. 
through  Kenyon  &  Eckhardt  on  NBC-TV, 


PATTERNS 

AT  THE  TURN  of  the  century,  the  most 
popular  melodramas  dealt  with  the  struggles  of 
the  downtrodden  working  girl,  who  had  only 
heaven  to  protect  her  from  the  vicissitudes  of 
poverty  and  the  unwanted  advances  of  lecherous 
employers. 

In  the  past  50  years,  more  than  times  have 
changed  and,  today  the  power  of  the  unions  is 
such  that  the  working  girl  is  more  to  be  envied 
than  pitied.  The  object  of  public  compassion — 
and  attention — in  today's  dramatic  successes  is 
the  top  echelon  corporation  executive,  striving 
to  retain  his  human  decency  (as  the  working 
girl  once  strove  to  retain  her  honor)  in  the  dog- 
eat-dog  battle  of  corporation  politics. 

It  is  significant  that  "Patterns,"  tv  drama  of 
executive  intrigue  which  occupied  the  Jan.  12 
Kraft  Television  Theatre  hour  (9-10  p.m.  EST) 
on  NBC-TV,  brought  such  a  spate  of  audience 
mail  and  such  a  unanimity  of  critical  applause 
that  the  sponsor  revoked  the  long-standing  rule 
against  repeats  to  bring  "Patterns"  back  last 
Wednesday. 

Significant,  and  understandable,  for  "Pat- 
terns" is  a  taut  melodrama  which  pits  ruthless 
strength,  personified  in  Ramsey,  head  of  the 
company,  against  faltering  decency,  exemplified 
by  Sloan,  the  number  three  man  of  the  organi- 
zation. Add  virile  honesty  in  the  form  of  young 
Staples,  a  newcomer  to  Executive  Row,  and  the 
stage  is  set. 

When  Staples  discovers  that  instead  of  being 
Sloan's  assistant  he  had  really  been  brought  in 
as  Sloan's  replacement,  the  play  is  off  at  Ml 
speed.  And  when  Sloan  dies  of  a  heart  at- 
tack after  a  tempestuous  board  meeting  scene 
in  which  his  attempt  to  defy  Ramsey  ends  in 
groveling  apology,  the  drama  is  really  mellow. 
The  final  scene,  when  young  Staples  manages  i 
to  keep  both  his  honesty  and  his  job,  vibrates 
with  excitement  that  brings  intense  viewer  in- 
terest. 

Rod  Serling,  author  of  the  original  tv  drama, 
deserves  the  applause  he  has  received,  for  his 
play  is  well  conceived,  his  characters  sharply 
drawn.  Nonetheless,  it  must  be  said  that  it  is 
far  from  a  true  picture  of  the  working  of  big 
business.  Any  company  with  such  management 
would  have  been  bankrupt  years  ago,  or  more 
likely  the  stockholders  would  have  ousted 
Ramsey  and  his  gang  before  that.  But  if  reality 
had  been  considered  there'd  have  been  no  "Pat- 
terns" and  an  hour  of  good  tv  entertainment 
would  have  been  missed. 

Credit  for  the  show's  success  is  not  the  au- 
thor's alone.  Producer-director  Fielder  Cook 
moved  the  drama  along  at  a  pace  which  left  the 
viewer  no  time  to  realize  how  far-fetched  it  all 
was.  Duane  McKinney  provided  an  ap- 
propriately over-ornate  office  background. 
Richard  Kiley,  Everett  Sloane  and  Ed  Begley 
brought  to  full-bodied  life  the  somewhat  one- 
dimensional  characters  of  this  modern  morality 
play,  and  Elizabeth  Wilson  and  Joanna  Roos 
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expertly  handled  their  subordinate  feminine 
roles. 

Production  costs:  Approximately  $25,000 

Sponsored  by  Kraft  Foods  Co.  through  J. 
Walter  Thompson  Co.  on  NBC-TV,  Wed., 
9-10  p.m.  EST.  "Patterns"  was  the  Jan.  12 
and  Feb.  9  program  of  the  weekly  Kraft 
Television  Theatre  series. 

Cast:  Richard  Kiley,  Everett  Sloane,  Ed  Begley, 
Elizabeth  Wilson,  Joanna  Roos. 

Author:  Rod  Serling. 

Producer-Director:  Fielder  Cook. 

Settings:  Duane  McKinney. 

Announcer:  Charles  Stark. 

*    ★  ★ 

BOOKS 

CLEAR  CHANNELS:   TELEVISION  AND 

THE  AMERICAN  PEOPLE,  by  Max  Wylie. 

Funk  &  Wagnalls  Co.,  N.  Y.  408  pp.  $4.75. 
THE  CRITICS  who  so  loudly  and  frequently 
attack  television  as  corrupting  the  nation's 
youth,  degrading  the  national  taste,  destroying 
the  national  pastime  and  being  responsible  for 
practically  all  of  our  national  disorders  are 
themselves  the  target  of  Mr.  Wylie's  provoca- 
tive opus,  Clear  Channels. 

Television,  he  declares,  is  what  it  is,  not  be- 
cause of  any  dark,  deep  plot  among  tv  pro- 
grammers but  simply  because  the  American 
people  are  what  they  are.  "Television,"  he 
says,  "will  start  feeding  nothing  but  programs 
for  educated  people  just  as  soon  as  the  people 
are  ready  for  them.  In  the  meantime,  since 
we're  not  there  yet,  television  is  offering  a 
number  of  choices  which,  in  appeal,  flavor  and 
decibels,  range  somewhere  between  Bert  Parks 
and  the  symphony." 

In  a  book  that  ought  to  be  not  only  read 
but  studied  by  both  the  producers  and  the  view- 
ers of  tv  programs,  Mr.  Wylie  makes  an  ear- 
nest plea  to  those  who  want  to  improve  tele- 
vision that  they  think  before  they  speak  and 
act  after  they  think. 

STANDARDS  FOR  A  STRONG  AMERICA, 
American  Standards  Assn.,  N.  Y.  100  pp.  $3. 
FORTY  PAPERS,  including  two  on  standards 
for  color  tv  and  their  commercial  practicability, 
are  contained  in  this  volume,  the  proceedings 
of  the  Fifth  National  Conference  on  Standards 
held  last  November  in  New  York.  Knox  Mc- 
Ilwain,  chief  consulting  engineer,  Hazeltine 
Electronics  Corp.,  and  J.  W.  Wentworth,  man- 
ager of  RCA's  Tv  Terminal  Equipment  Engi- 
neering Group,  delivered  the  papers  on  color  tv. 

BBC  1955  HANDBOOK,  British  Broadcasting 

Corp.,  London.  224  pp.  Five  s.  (SO. 70). 
"AN  AUTHORITATIVE  work  of  reference  .  .  . 
on  all  matters  relating  to  the  BBC  and  its 
activities"  is  how  the  BBC  describes  this  book, 
and  that  appears  to  be  an  exact  description. 
The  first  half  of  the  pocket-size  volume  is  de- 
voted to  an  explanation  of  what  the  BBC  is, 
how  it  is  organized  and  how  it  operates.  Then 
comes  a  review  of  the  past  year's  activities, 
including  program  lists  and  financial  data.  The 
final  section  contains  other  pertinent  informa- 
tion, such  as  lists  of  radio  and  tv  stations,  cov- 
erage maps,  number  of  radio  and  tv  licenses 
from  1927  to  1954,  etc.,  concluding  with  the 
text  of  the  new  BBC  charter. 

SINGLE    SIDEBAND    FOR    THE  RADIO 
AMATEUR.  American  Radio  Relay  League, 
West  Hartford,  Conn.  208  pp,  $1.50. 
IN  THIS   volume,   American   Radio  Relay 
|  League's  headquarters  staff  has  digested  more 
than  30  articles  on  the  subject  of  single  side- 
band transmission   and   reception  first  pub- 
lished in  QST,  monthly  organ"  of  AARL. 
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Perry  Dickey  comes  to  KOMA  with  an  im- 
pressive background  in  radio  and  tele- 
vision. Perry  started  his  career  at  a  San 
Antonio  radio  station  and  his  experience 
encompasses  radio  directorship  for  Grant 
Advertising,  inc.,  where  he  directed  the 
"Dr.  I.Q."  network  program,  work  with 
the  National  Broadcasting  Company,  the 
Texas  State  Network,  and  WFAA.  He 
headed  the  program  departments  of  WOAI 
and  WOAI-TV  prior  to  joining  KOMA  as 
program  director.  It's  men  like  Perry  Dickey 
who  have  made  KOMA  an  outstanding 
radio  station  in  the  Southwest. 

THE  BEST  RADIO  BUY  IN 
OKLAHOMA  CITY  IS: 

Konui 


50,000  WATTS  •  CBS-RADIO 

AFFILIATED  MANAGEMENT  KWTV 
REPRESENTED  BY  AVERY-KNODEL,  INC. 


Edgar  T.  Bell,  General  Manager 
Gene  Riesen,  Sales  Manager 
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Want  Ad 

Once  upon  a  time  there  was  a  Brooks-Brothers  type  promotion 
manager  working  for  a  radio-television  station  in  West  Virginia 
Late  one  Monday  night  in  bed  he  let  his  copy  of  Broadcasting 
fall  as  he  ran  his  fingers  through  his  brush  cut.  He  had  a 
Big  Thought.  "Eureka,"  he  whispered.  "Every  ad  in  the  book 
got  more  claims  in  it  than  a  uranium  range  in  Utah.  We're 
going  to  play  it  soft." 

"No  claims?"  asked  his  wife,  a  light  sleeper. 

"No  claims!" 

"What'll  you  say?  How'll  you  get  it  past  Top  Management. 
What'll  the  men  at  Branham  say?" 

"Won't  show  it  to  'em  until  it's  published." 


And  that's  how  it  happens  that 
West  Virginia's 
Charleston 
Huntington 

Stations,  with  exclusive  CBS 
tv  programming  for  the  402,584  tv  homes  in  its 
coverage  area  (Channel  8)  (national  reps: 
The  Branham  Company)  (the  only  VHF  station 
which  covers  W.  Va.'s  1st  and  2nd  markets 
with  a  Grade  A  primary  signal)  is 
looking  for  a  new  promotion 
man.  Know  anybody? 
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INDIANA  ..  .  the  fastest 
growing  state  in  the  union  .  .  . 
is  DEBT  FREE  ...  has  LEAST 
unemployement .  .  .  ranks  13th 
in  population  ...  is  12th  in 
industry,  etc.,  etc.,  etc. 

and . . . 

WSJV-TV 

With  More  Than 

250,000  WATTS 

Gives  you  POWERFUL 
Coverage  of 

SOUTH  BEND-ELKART 

And  the  rich  St.  Joseph  Valley 

Indiana's  Greatest 
RETAIL  MARKET 


With  MORE  than  a 
BILLION  DOLLARS  in 
annual  Retail  Sales. 


FOR  MORE  FACTS  ON 

WSJV-TV 

AND  THIS  EXCLUSIVE  UHF 
MARKET  WITH  MORE  THAN 
204,103  UHF-TV  FAMILIES. 

H-R  TELEVISION  MAN 

WSJV-TV 

ELKHART,  INDIANA 
John  F.  Dille,  Jr.,  President 
John  J.  Keenan,  Commercial  Manager 

*See  Sales  Management  Survey  of  Buying  Power 


our  respects 


to  WALTER  ALLISON  TIBBALS 


IT  TOOK  Walt  Tibbals  only  one  month  after 
joining  BBDO  to  decide  "this  is  where  I  want 
my  roots."  As  vice  president  in  charge  of  West 
Coast  production,  almost  13  years  later,  he  con- 
tinues to  meet  each  agency  challenge  with  the 
same  sure-footed  enthusiasm. 

Walter  Allison  Tibbals  didn't  fall  out  of  the 
cradle  and  into  BBDO,  though.  Born  in  Red 
Bank,  N.  J.,  August  2,  1913,  he  attended  ("and 
was  thrown  out  of")  various  prep  schools.  In- 
stead of  taking  his  scholarship  to  Rutgers  U., 
he  joined  Standard  Oil  Co.  of  N.  J.  in  1929  as 
charter  clerk  in  the  marine  department.  During 
1932-34  he  worked  for  several  brokerage  firms, 
sold  insurance  and  real  estate,  opened  and 
closed  a  N.  Y.  model  agency  and  sold  classi- 
fied advertising  for  the  New  York  American. 

In  March  1934  he  joined  WNEW  New  York 
after  a  friend  in  his  apartment  building  referred 
him  to  the  late  Martin  Sheridan,  then  advertis- 
ing manager  of  Philip  Morris,  who,  in  turn, 
convinced  Milton  Biow,  then  president  of  Biow 
Co.  (now  board  chairman  of  Biow-Beirn- 
Toigo),  that  young  Mr.  Tibbals  was  necessary 
to  the  operation  of  the  newly-purchased  station. 
During  the  hours  between  9:30  p.m.-4  a.m.  he 
ran  the  switchboard,  did  spot  announcements 
and  typed  and  sent  out  recipes  for  a  cooking 
show.  A  year  later  he  went  on  daytime,  doing 
fan  mail  analysis,  coverage  maps,  continuity, 
announcing,  engineering  plus  sound  effects  and 
acting. 

Biow  used  WNEW  for  talent  auditions  and 
Mr.  Tibbals  got  to  know  Reggie  Schuebel,  head 
of  the  agency's  radio  department  (now  head  of 
her  own  agency).  In  1938  she  asked  him  if 
he'd  like  to  work  for  Biow.  As  this  was  what 
he  had  been  planning,  his  answer  was  "yes." 

That  spring  he  joined  the  radio  department 
and  served  as  production  man  on  Philip  Morris 
programs.  From  NBC  Radio  Philip  Morris 
Program  he  progressed  to  the  similar  one  on 
CBS  Radio  and  the  added  duties  of  timebuyer 
on  such  accounts  as  Postal  Telegraph  (now 
defunct),  Hills  Bros.  (Dromedary  products) 
and  Sweets  Co.  of  America  (Tootsie  Rolls). 
By  the  end  of  1939  he  had  chalked  up  service 
on  MBS  What's  My  Name?  and  served  as  pro- 
ducer-director on  the  succeeding  MBS  Where 
Am  I?  and  Name  Three  (Dunhill  Cigarettes). 

After  the  agency  acquired  Eversharp,  they 
bought  "a  little  piece  of  paper  from  a  guy  in 
Atlanta"  out  of  which  came  CBS  Radio  Take 
It  Or  Leave  It  with  Mr.  Tibbals  as  producer- 
director. 

Leaving  Biow  in  July  1942,  he  joined  BBDO 
the  following  month  as  director  on  CBS  Radio 
Bright  Horizons  (Lever  Bros.).  He  was  then 
assigned  to  NBC  Radio  Phil  Spitalny's  Hour  of 
Charm  and,  after  producing  and  directing  CBS 


Radio  Fashions  in  Rations  (Servel),  he  got  into 
spot  announcements  with  Bob  Foreman  (now 
vice  president  in  charge  of  radio-tv).  During 
1943-47  the  pair  made  spot  announcements  for 
the  62  BBDO  clients  using  spot  radio  and  out 
of  this  period  came  "Chiquita  Banana"  for 
United  Fruit,  "Wildroot  Cream  Oil  Charlie" 
for  Wildroot  and  "Smoke  Kools,  Smoke  Kools." 

As  BBDO  is  the  agency  for  the  Republican 
National  Committee,  Mr.  Tibbals  was  assigned 
to  travel  with  candidate  Thomas  Dewey  in  the 
1948  Presidential  campaign.  Back  from  the 
election  wars,  he  became  agency  producer  on 
CBS-TV  This  Is  Show  Business  (Lucky  Strike)  : 
and  Charlie  Wild,  Private  Detective  (Wildroot), 

Long  enthusiastic  about  tv — he  had  done  a 
closed-circuit  tv  sales  meeting  for  Bulova  in 
1940  while  at  Biow — he  was  put  in  charge  of 
the  audio  portion  of  NBC-TV  Hit  Parade  from 
1949-51  with  time  out  to  travel  with  Gov. 
Dewey's  re-election  retinue. 

In  the  fall  of  1952  he  hit  the  road  with  the 
Eisenhower  Presidential  campaign  to  produce 
all  radio  and  tv  speeches  until  after  the  election 
was  won.  The  end  of  that  year  found  Mr. 
Tibbals  on  his  way  to  California  and  by  Febru- 
ary he  was  settled  in  BBDO's  Hollywood 
office  with  the  new  title  of  vice  president  in 
charge  of  West  Coast  production. 

As  such,  he  guides  the  destinies  of  CBS-TV 
General  Electric  Theatre  (GE);  CBS-TV  Jack 
Benny  Show,  Private  Secretary  (Lucky  Strike); 
CBS-TV  Lassie,  NBC-TV  Dear  Phoebe  (Camp- 
bell Soup);  CBS-TV  George  Burns  and  Grade 
Allen  (B.  F.  Goodrich,  alternating);  ABC-TV 
Cavalcade  of  America  (duPont);  thrice  week- 
ly CBS-TV  Art  Linkletter  (Lever  Bros.);  CBS- 
TV  Bob  Crosby  (General  Mills);  NBC-AM-TV 
You  Bet  Your  Life  (De  Soto);  West  Coast 
regional  tv  This  Is  Your  Music  (Pacific  Tele- 
phone &  Telegraph);  western  regional  tv 
Waterfront  (Standard  Oil  Co.  of  Calif.);  12 
western  states  tv  Eddie  Cantor  Comedy  Theatre 
(Burgermeister  Beer);  ABC  Radio  West  Coast 
Burgie  Music  Box;  and  new  quarter-hour  Ames 
Bros,  for  Royal  Crown  Cola  on  195  tv  stations. 

Believing  that  programming,  in  which  he  is 
particularly  concerned,  has  made  the  rounds  in 
popularity  from  quiz  to  mysteries  to  situation 
comedy.  Mr.  Tibbals  believes  the  next  great 
category  will  be  science  fiction.  He  also  looks 
for  daytime  tv  to  really  come  into  its  own  within 
the  next  several  years. 

Walt  and  Marjorie  Tibbals  make  their  home 
in  Beverly  Hills  with  their  10-year-old  daughter. 
Now  that  he  is  a  Californian,  he  has  substi- 
tuted golf  for  polo  and  fox  hunting.  He  can  also 
stand  up  and  be  counted  among  the  hi-fi  ad- 
dicts. Adhering  to  the  formula,  "if  you  lose 
your  sense  of  humor,  you're  dead,"  he  claims 
perfect  health  with  nary  a  sign  of  an  ulcer. 
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How  jo 

3  Lady's 

Purse  in 

Broad 

Daylight! 


: 


There's  no  hitch  .  .  .  it's  all  very  legal  .  .  .  and  the  formula  works  perfectly. 

Around  these  parts  the  lady  of  the  house  takes  it  easy  at  sometime  during  the 
afternoon.  Pop's  at  the  salt  mine,  the  kids  are  in  school  or  taking  naps, 
and  it's  the  one  special  time  when  she  can  drop  down  completely  relaxed  and 
become  engrossed  in  her  favorite  WFAA-TV  matinee. 

In  the  middle  of  it  all  you  aim  that  commercial  at  her.  In  her  relaxed  and 
receptive  mood  she's  a  sitting  duck.  There  goes  her  pocketbook  .  .  . 
mark  up  another  sale  for  you.  It's  legalized  larceny  in  broad  daylight,  and  look  .  .  . 

You  catch  thousands  just  like  her  with  Channel  8.  Because 
EVERY  DAY  FROM  12  NOON  UNTIL  6  P.M.,  MONDAY  THRU  SUNDAY, 
WFAA-TV  HAS  MORE  AUDIENCE  THAN  THE  OTHER  TWO 
DALLAS-FORT  WORTH  STATIONS  COMBINED.  Check  the  December  Dallas 

Telepulse  and  see  for  yourself.  You'll  see,  too,  that  WFAA-TV  HAS 

SEVEN  OF  THE  TOP  TEN  MULTI-WEEKLY  SHOWS.  You'll  also  see  sales  start 

moving  up  if  you'll  quickly  call  your  Petryman  for  availabilities  that  let 

you  reach  this  double  size  audience  at  daytime  package  rates  that  cut  the  cost  in  half. 


® 
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RALPH  NIMMONS,  Station  Manager 

EDWARD  RETRY  &  CO..  National  Representative 

Television  Service  of  The  Dallas  Morning  News 
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IN  RADIO! 


IN  TV! 


in  Wichita  Falls 
Texas! 


CBS  AND  DuMONT 
TELEVISION  NETWORKS 


Wichita  Sfalls  cJeh 


e  vis  ion, 


GEORGE  BELL  BOGART 

on  all  accounts 

GEORGE  BELL  BOGART  is  a  Chicago  ad- 
vertising agency  executive  who  freely  admits  to 
an  "implicit  iaith"  in  the  effectiveness  of  radio. 
As  account  supervisor  at  Calkins  &  Holden, 
he  has  taken  many  opportunities  to  boost  the 
medium  to  the  agency's  clients. 

The  Chicago  advertising  fraternity  knows  Mr. 
Bogart  best  as  the  creator  of  the  catchy  slogan, 
"What  do  you  want  to  buy?  What  do  you  want 
to  pay?  State  Street's  got  it  every  day."  It 
has  been  running  on  Chicago  radio  stations 
for  the  past  two  and  a  half  years  as  part  of 
the  State  Street  Council's  projected  campaign 
of  radio  spot  announcements  for  which  he 
made  the  original  presentation  in  1952. 

In  his  present  capacity  Mr.  Bogart  consults 
on  all  accounts  of  Calkins  &  Holden's  Chicago 
office,  with  emphasis  on  those  radio  and/or  tele- 
vision, including  Marshall  Field  &  Co.,  Ber- 
litz Schools  of  Languages  of  America  and 
Stokely-Van  Camp  (canned  foods). 

A  native  of  Albany,  N.  Y.  (born  June  29, 
1904).  Mr.  Bogart  was  graduated  from  Williams 
College  in  Williamstown,  Mass.,  in  1926  with 
a  BA  degree  after  attending  New  York  public 
schools  and  St.  Paul's  School  in  Garden  City. 
L.  I. 

He  spent  his  early  years  in  department  stores 
(one  and  a  half)  with  James  R.  McCreery  and 
(six  and  a  half  years)  with  R.  H.  Macy  &  Co. 
in  various  merchandising  capacities.  Then  he 
wanted  to  see  what  made  advertising  tick. 

He  joined  Young  &  Rubicam  in  New  York, 
holding  successive  positions  in  market  re- 
search, merchandising  and  media  and  working 
on  the  account  executive  staff.  After  seven 
year  with  Y&R,  Mr.  Bogart  engaged  in  manage- 
ment engineering  work  with  Booz,  Fry,  Allen 
&  Hamilton. 

Returning  to  the  agency  field,  he  became 
associated  with  the  now  defunct  Sherman  K. 
Ellis  organization,  handling  McLaughlin's 
Manor  House  coffee  and  working  on  all 
phases  of  the  Aunt  Jemima  account. 

In  December  1945  he  helped  organize  the 
J  R.  Pershall  Co.  agency  as  vice  president  and 
director.  Working  with  Robert  Pershall.  he 
serviced  the  Commonwealth  Edison  account  for 
eight  and  a  half  years  (it  no  longer  is  with 
Pershall).  He  resigned  from  Pershall  in  June 
1954  and  joined  Calkins  &  Holden. 

Mr.  Bogart  is  a  founding  governor  of  the 
AAAA  Chicago  chapter  and  current  vice  chair- 
man of  the  Chicago  AAAA  Council.  He  be- 
longs to  the  Chicago  Federated  Advertising 
Club  and  Broadcasting  Advertising  Club. 

He  married  the  former  Louise  Crossley.  They 
have  four  children — Peter,  16,  Jane,  14,  Mary 
Louise,  12,  and  Elizabeth,  9. 
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WJNO  -TV 


"America's  Showcase  Station 


ft 


100,000  watts  CHANNEL  5 


South  Florida's  VHF  NBC  Primary 

for 

10  Counties  of  the  Palm  Beach  Area 
200  Network  Hours  of  NBC,  CBS  &  DuMont  Monthly! 

Participations  Available  Now  in  "Today"  &  "Home" 
Base  $25.00  each — less  discounts. 

One  of  the  Lowest  Cost  Per  Thousand  Buys  in  the  South! 

Call 

VENAHD,  RINTDUL  S,  McCONNELL, 


INC. 


NEW  YORK  CHICAGO  LOS  ANGELES  SAN  FRANCISCO 

MU  8-1088  State  2-5260  Dunhill  8-4151  Garfield  7950 
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don't  UPICK  BUND" 

IN  SHREVEPORT! 


look  at  KWKHs  HOOPERS! 


JAN. -FEB.,  1954  — SHARE  OF  AUDIENCE 


Latest  Hooper  figures  are  eye-openers. 
Look  how  we're  liked  by  the  hometown 
folks  in  Metropolitan  Shreveport — and 
they  represent  just  15%  of  the  listeners 
in  our  total  coverage! 


TIME 

KWKH 

STATION  B 

STATION  C 

STATION  D 

STATION  E 

MON.  thru  FR 1 . 
8:00  A.M.  -  12:00  Noon 

38.1 

19.5 

6.2 

16.0 

19.5 

MON.  thru  FR1 . 
12:00  Noon  -  6:00  P.M. 

44.3 

21.2 

9.2 

6.1 

19.4 

SUN.  thru  SAT.  EVE. 

6:00  P.M.  -  10:30  P.M. 

54.6 

11.2 

B.S 

24.0 

look  at  KWKHs  SAMS  AREA! 

S.A.M.S.  shows  KWKH  with  22.3%  more  daytime  listeners 
than  all  the  other  Shreveport  stations  combined.  But  cost-per- 
thousand-homes  is  46.4%  less  than  the  second  Shreveport 
station! 


KWKH 

A  Shreveport  Times  Station 
I  TEXAS 


SHREVEPORT,  LOUISIANA 


50,000  Watts  •  CBS  Radio 


The  Branham  Co. 
Representatives 


Henry  Clay 
General  Manager 


Fred  Watkins 
Commercial  Manager 


TEXAS 


20 

OUISIANA 


ARKANSAS 


t 
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THE  PAY-TV  BATTLE  IS  JOINED 
AS  FCC  CALLS  FOR  COMMENTS 

IS  IT  BROADCASTING?  IS  IT  UNDER  COMMISSION  JURISDICTION? 


THE  WHOLE  CONCEPT  of  the  34-year-old 
American  system  of  broadcasting — programs 
broadcast  free  to  the  American  public — was 

j opened  to  what  is  sure  to  be  a  national  and 
months-long  debate  Friday  when  the  FCC  took 
the  long  expected  step  and  issued  a  notice  of 
proposed  rule-making  on  subscription  tv. 
Potential  revision   of  American  broadcast 

(practices,  which  would  permit  the  broadcast  of 
television  signals  that  could  not  be  received 

(unless  paid  for  by  home  viewers,  is  believed 
certain  to  involve  not  only  broadcasters  and 
networks,  advertisers  and  agencies,  but  also 
theatre  owners  and  producers,  sports  promoters, 
educators,  radio-tv  manufacturers  and,  un- 
doubtedly, spokesmen  for  the  public. 

'  Here  are  some  of  the  biggest  questions  which 
the  Commission  raised  in  its  notice  last  week: 

•  Does  the  FCC  have  the  power  to  permit, 
I  [prohibit  or  regulate  subscription  tv? 

•  What  impact  would  pay-see  television 
have  on  advertiser-sponsored  television? 

l!  •  What  would  subscription  tv  cost  the  public 
for  equipment,  receiver  modification  and  pro- 
gram fees? 

j|  •  What  would  it  cost  stations  for  equipment 
and  modification  of  existing  gear? 

•  Who  would  produce  and  distribute  sub- 
scription programs? 

•  How  much  time  would  subscription  pro- 
grams occupy  in  broadcast  schedules? 

•  Should  subscription  tv  be  limited  to  uhf 
>r  small  market  stations? 

•  Who  holds  patents  on  subscription  de- 
vices? 

•  What  licensing  plans  do  patent  holders 
propose? 

•  Would  pay-see  create  signal  interference 
i  with  the  present  system? 

•  Should  one  pay-see  system  or  more  than 
9ne  be  authorized? 

•  How  would  the  public  be  protected  against 
absolescence  of  equipment? 

Inclusion  of  the  legal  question  came  after 
■vhat  was  understood  to  have  been  a  prolonged 
xnd  sharp  internal  FCC  debate.  Some  com- 
missioners felt  that  the  FCC's  power  to  act 
an  subscription  tv,  if  in  the  public  interest,  was 
\  -inquestioned. 

The  notice  invited  comments  on  the  series 
of  questions  by  May  9,  with  replies  scheduled 
'for  June  9.  It  said  that  the  FCC  would  then 
'decide  whether  further  proceedings — including 
j  oral  hearings  and  demonstrations — are  neces- 
sary. 

FCC  Comr.  Frieda  B.  Hennock,  in  a  separate 
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comment,  declared  that  since  hearings  would 
be  necessary  anyway,  the  Commission  should 
move  at  once  to  designate  the  subject  for  oral 
hearings. 

In  addition  to  asking  for  a  discussion  of  its 
power  to  authorize  and  regulate  or  prohibit 
pay-tv,  the  Commission  also  asked  for  exposi- 
tions on  whether  subscription  tv  meets  the 
Communications  Act's  definition  of  "broadcast- 
ing" and  the  extent,  if  any,  the  Act  and  rules 
would  have  to  be  amended  to  permit  pay-tv. 

Broadcasting  is  defined  in  the  Communica- 
tions Act  as  "the  dissemination  of  radio  com- 
munications intended  to  be  received  by  the 
public,  directly  or  by  the  intermediary  of  relay 
stations." 

In  the  83d  Congress,  Rep.  Carl  Hinshaw 
(R-Calif.)  introduced  HR  6431  and  last  month 
HR  524,  which  would  place  subscription  tv  in  a 
common  carrier  category.  This  would  authorize 
the  FCC  to  regulate  rates.  Under  the  term  of 
broadcasting  in  the  Communications  Act,  the 
FCC  is  prohibited  from  regulating  the  rates 
charged  by  a  radio  or  tv  station. 

The  FCC,  in  submitting  its  views  on  this 
bill  last  year  to  the  House  Interstate  &  Foreign 
Commerce  Committee,  said  it  felt  that  sub- 
scription tv  could  be  considered  broadcasting 
if  in  the  Commission's  view  it  was  in  the  public 
interest  to  authorize  it  as  such. 

Last  week's  notice  would  seem  to  indicate 


a  change  of  heart  by  the  FCC  on  this  point. 

Although  the  California  Republican  is  con- 
sidered a  foe  of  pay-tv,  other  congressmen 
have  spoken  up  for  it.  Sen.  Andrew  F.  Schoep- 
pel  (R-Kan.)  has  made  his  sympathetic  views 
known  on  several  occasions. 

Leading  the  opposition  is  the  theatre-exhibi- 
tor formed  Joint  Committee  on  Toll  Tv.  It 
has  presented  itself  as  a  rallying  point  for  oppo- 
nents of  subscription  tv. 

The  only  others  who  have  expressed  their 
doubts  as  to  pay-tv's  feasibility  have  been 
Brig.  Gen.  David  Sarnoff,  RCA  board  chair- 
man, and  H.  W.  Slavick,  manager  of  the  Scripps- 
Howard  WMCT  (TV)  Memphis. 

In  asking  for  comments  on  the  legal  ques- 
tions, the  Commission  requested  that  answers 
be  submitted  in  brief  or  memorandum  of  law 
form,  including  clear  specifications  of  provisions 
of  law,  rules  and  regulations  and  legal  pre- 
cedents relied  upon. 

Referring  to  Zenith's  substitute  petition  last 
November  [B«T,  Dec.  6,  1954],  asking  for  im- 
mediate authorization  or  a  short  "paper"  hear- 
ing, the  Commission  failed  to  agree.  It  said: 

"The  Commission  does  not  believe  that  it 
would  be  appropriate  at  this  time  to  authorize 
subscription  television  operations  on  a  case- 
to-case  basis  as  requested.  .  .  .  The  Commission 
feels  that  before  it  would  adopt  such  a  signifi- 
cant change  as  subscription  television  the  matter 


THREE  WAYS  TO  PUT  A  BOX  OFFICE  ON  TV 


BASIC  differences  among  the  three  leading 
proponents  of  subscription  tv  are  in  their 
methods  of  collecting  the  fee  for  clearing  up 
the  distorted  picture. 

Zenith:  The  leader  in  the  field,  Zenith  Ra- 
dio Corp.  originally  planned  to  decode  the 
garbled  video  signal  at  the  home  receiver 
via  regular  telephone  connections,  with  the 
charge  for  the  program  added  to  the  sub- 
scriber's regular  telephone  bill.  However, 
when  the  Chicago  radio-tv  manufacturer 
submitted  its  formal  petition  to  the  FCC  in 
1952,  it  stated  that  there  were  a  number 
of  other  ways  by  which  the  decoding  and 
billing  could  be  accomplished.  It  did  not 
specify  the  alternative  methods. 
Skiatron:  This  company,  which  holds  the 
rights  to  Subscriber-Vision,  has  suggested  a 
punch-card  method  of  decoding  and  pay- 
ment.   In  this  system,  the  viewer  would 


purchase  a  coded-card  (similar  to  an  IBM 
card)  which  would  be  fitted  into  the  decod- 
ing machine  to  unscramble  the  picture.  Sub- 
scriber-Vision was  originally  developed  by 
Skiatron  Electronics  &  Television  Corp. 
Skiatron  Tv  Inc.  is  headed  by  Matthew  Fox. 
who  also  holds  major  interests  in  the  motion 
picture  and  television  film  fields  (Motion 
Pictures  for  Tv  Inc.). 

Telemeter:  International  Telemeter  Inc.  has 
been  experimenting  with  subscription  tv  at 
Palm  Springs,  Calif.  It  has  keyed  its  prin- 
cipal on  the  use  of  an  actual  cash  box  at- 
tached to  the  tv  receiver  to  decode  and  col- 
lect the  fee.  Similar  to  the  coin-operated 
gas  meters  of  the  early  20th  century.  Tele- 
meter would  have  subscribers  insert  nickels, 
dimes,  quarters  and  half  dollars  in  the  coin- 
box in  order  to  clarify  the  picture. 


February  14,  1955 


Page  27 


THE  PAY-TV  BATTLE  IS  JOINED 


should  be  considered  in  a  general  rule-making 
proceeding  in  which  all  phases  of  the  problem 
may  be  afforded  .  .  .  careful  consideration." 

Zenith  filed  its  first  petition  in  1952. 

Last  September,  Skiatron  Tv  Inc.  also  filed  a 
formal  petition  asking  that  the  Commission 
authorize  its  version  of  pay-tv  [B»T,  Sept.  20, 
1954].  In  the  Skiatron  petition,  it  was  rec- 
ommended that  subscription  tv  be  limited  to 
uhf  stations  for  the  first  three  years.  In  the 
years  between  Zenith's  first  petition  and  the 
Skiatron  proposal,  a  baker's  dozen  tv  stations, 
mostly  uhf,  asked  the  FCC  to  institute  rule- 
making action  on  subscription  tv.  They  claimed 
pay-tv  might  be  the  answer  to  their  plight. 

All  subscription  tv  systems  have  certain  com- 
mon techniques.  The  picture  is  transmitted  in 
scrambled  form  over  the  air  and  appears  on 
the  home  screen  as  a  jumble  of  distorted  lines. 
Home  subscribers,  through  various  means  of 
decoding  and  payment,  can  unscramble  the 
aberrated  picture  so  that  it  is  as  clear  and  sharp 
as  when  receiving  a  regular  telecast. 

Various  methods  of  encoding  and  decoding 
subscription  tv  telecasts  have  been  advanced. 

For  scrambling  the  picture,  an  element  of 
the  signal  is  either  deleted  or  added. 

Proposed  decoding  devices,  all  attached  to 
the  home  receiver,  have  been  advanced. 

Originally,  Zenith  proposed  using  telephone 
lines  to  feed  the  decoding  impulse  to  the  re- 
ceiver and  also  to  permit  billing.  This  was 
called  Phonevision.  More  recently,  Zenith  has 
proposed  the  transmission  of  the  decoding 
signal  over  the  air,  with  coded  IBM-type 
punchcards  the  means  by  which  the  home  re- 
ceiver jittered  picture  is  cleared.  It  now  calls 
its  system  the  Aircode  System. 

Skiatron  Uses  Punchcards 

The  use  of  punchcards  has  been  the  method 
Skiatron  proposed  from  its  inception.  It  calls 
its  system  Subscriber-Vision.  This  was  origi- 
nally developed  by  Skiatron  Electronics  &  Tele- 
vision Corp.  Skiatron  Tv  Inc.,  which  bought 
the  rights  from  the  parent  company,  is  headed 
by  Matthew  Fox  (Motion  Pictures  for  Televi- 
sion and  interests  in  the  motion  picture  field). 

How  the  punchcards  are  bought  and  paid 
for  are  different  for  each  system,  although  there 
are  similarities. 

A  third  entry,  which  is  not  yet  a  formal 
participant  before  the  ICC,  is  International 
Telemeter  Corp.,  Hollywood,  Calif.,  57% 
owned  by  Paramount  Pictures  Corp.  Its  sys- 
tem, which  it  calls  Telemeter,  envisages  the 
use  of  a  coin-box  attached  to  the  home  re- 
ceiver. Payment  of  the  required  amount,  using 
coins,  activates  a  decoding  apparatus  which 
clarifies  the  distorted  picture. 

All  three  protagonists  have  conducted  ex- 
perimental demonstrations  of  the  technical 
feasibility  of  their  individual  systems.  Zenith 
held  a  300-family,  90-day  test  in  Chicago  in 
1951.  Both  Zenith  and  Skiatron  experimented 
in  recent  years  over  WOR-TV  New  York.  ITC 
tested  its  system  on  a  closed-circuit  basis  early 
last  year,  using  its  owned  community  tv  sys- 
tem in  Palm  Springs,  Calif. 

Proponents  of  subscription  tv  hold  that  it  is 
a  supplement  to  regular,  free  tv  and  that  it  will 
be  used  to  bring  to  the  public  major  events, 
first  run  movies  and  other  "quality"  programs 
not  now  available  on  commercial  tv.  Origi- 
nally. Zenith  premised  its  advocacy  of  pay-tv 
on  the  ground  that  tv  could  not  be  a 
commercial  success  solely  under  advertising 
sponsorship. 

The  FCC  summed  up  the  supporters'  argu- 
ments in  these  words  in  its  notice  last  week: 

"The  petitions  presently  before  the  Com- 
mission urge  the  authorization  of  a  subscrip- 
tion television  service.  The  petitioners  submit 


that  subscription  television  would  open  new 
vistas  of  entertainment  and  information  to  the 
industry  by  making  available  to  the  viewing 
audience  programs  that  could  not  otherwise  be 
broadcast  by  the  various  stations  in  light  of 
operating  economics  or  program  restrictions. 
They  urge  that  the  quality  of  programs  that 
would  become  available  under  subscription  tele- 
vision would  enable  uhf  stations  and  non- 
network  stations  to  compete  with  vhf  stations 
and  network  affiliates  for  a  larger  share  of  the 
television  audience.  The  petitioners  submit  that 
where  uhf  stations  can  present  high  quality 
programs,  through  the  medium  of  subscription 
television,  uhf  set  conversions  would  follow 
as  a  matter  of  course,  thereby  strengthening  the 
status  of  the  uhf.  The  petitioners  allege  that 
field  tests  of  the  various  subscription  television 
systems  conducted  during  the  past  several  years 
demonstrate  that  a  subscription  television  serv- 
ice is  both  technically  feasible  and  practicable; 
that  such  a  service  would  not  conflict  with  the 
present  system  of  television  broadcasting,  and 
that  a  majority  of  the  public  would  be  willing 
to  make  direct  payments  of  reasonable  charges 
for  the  privilege  of  receiving  high  quality  tele- 
vision programs  of  a  type  not  currently  avail- 


PAPER  HEARING 

DEFENSE  of  Zenith  Radio  Corp.  request 
that  the  FCC  authorize  subscription  tv 
without  a  hearing  or  with  a  simple,  quick 
paper  hearing  as  being  within  terms  of 
Adminstrative  Procedures  Act  was  made 
by  Washington  attorneys  W.  Theodore 
Pierson  and  Philip  G.  Loucks  in  a  letter 
to  the  FCC  last  week. 

Both  attorneys  said  their  letter  was 
impelled  by  an  inference  drawn  from  the 
letter  of  Harold  Fellows,  NARTB  presi- 
dent, to  the  Commission  early  last  month 
recommending  that  the  Commission  hold 
a  full  inquiry  into  the  subject  of  pay-tv 
[B«T,  Ian.  10]. 

Mr.  Pierson  represents  Zenith  in  the 
subscription  tv  matter;  Mr.  Loucks,  Teco 
Inc..  Zenith-sponsored  programming  or- 
ganization. 


able.  In  addition,  some  of  the  petitions  pres- 
ently before  us  urge  that  subscription  television 
be  limited  for  a  time  to  uhf  operations,  or 
that  they  be  limited  to  small  markets. 

Following  are  the  questions  asked  by  the 
FCC  in  its  Notice  of  Rule-Making  on  subscrip- 
tion tv,  issued  Friday: 

I 

Questions  of  Law 

A.  Whether  the  Commission  has  the  authority 
under  the  Communications  Act  of  1934,  as 
amended,  to  authorize  and  regulate  subscription 
television  operations. 

B.  Whether  subscription  television  consti- 
tutes "broadcasting"  within  the  meaning  of 
section  3  (o)  of  the  Communications  Act  of 
1934,  as  amended:  and  if  it  is  not  "broadcast- 
ing," whether  subscription  television  constitutes 
a  common  carrier  or  other  type  of  service,  and 
whether  the  Commission  has  the  authority  to 
permit  subscription  television  to  employ  chan- 
nels assigned  to  television  broadcasting. 

C.  If,  under  the  Communications  Act  of  1934, 
as  amended,  the  Commission  does  not  have  the 
authority  to  authorize  and  regulate  subscrip- 
tion television,  what  amendments  to  the  Act 
would  be  required  in  order  to  permit  the  Com- 
mission to  authorize  and  regulate  such  a  serv- 
ice? 


D.  What  rules  and  regulations  of  the  Con 
mission  would  have  to  be  amended  in  ordc 
to  permit  the  Commission  to  authorize  an 
regulate  subscription  television  operations? 

(Comments  with  respect  to  the  foregoin 
questions  of  law  should  be  submitted  in  th 
form  of  a  brief  or  memorandum  of  law  an 
should  specify  with  clarity  the  provisions 
law  and  legal  precedents  relied  upon  for  authoi 
ity.) 

II 

Questions  of  Fact 
Information  and  data  should  be  submitte 
with  respect  to  the  following  matters: 

A.  Technical  data  relating  to  the  operatic 
of  proposed  subscription  television  systems,  ii 
eluding  information  as  to  the  complexity  an 
the  dependability  of  the  equipment  to  be  en 
ployed  in  the  systems  proposed. 

B.  The  extent,  if  any,  of  the  degradation 
the  quality  and  character  of  the  primary  broa 
cast  service,  either  monochrome  or  color,  th 
would  result  from  subscription  television  open 
tions,  as  well  as  any  interference  that  woul 
be  caused  by  such  operations  to  other  statior 
on  the  same  channel,  adjacent  channels,  c 
other  pertinent  frequencies.  Information  shoul 
be  included  relating  to  any  adverse  effect  thj 
would  be  caused  to  receivers  now  in  the  hanc 
of  the  public  by  subscription  television  open 
tions. 

C.  Data  relating  to  the  cost  of  equipment,  ir 
eluding  the  cost  of  necessary  modification  c 
existing  transmitters  and  receivers  for  sull 
scription  television  operations. 

D.  Data  with  respect  to  the  cost  of  the  pre 
posed  subscription  television  service  to  th 
viewing  audience. 

E.  Information  with  respect  to  the  mean 
methods  and  organization  to  be  employed  b 
the  proponents  of  subscription  television  sy: 
terns  in  their  use  of  the  television  broadcast  fn 
quencies,  including  complete  information  wit 
respect  to  the  plans  and  proposals  of  intereste 
persons  who  intend  to  engage  in  subscriptio 
television  operations. 

F.  Information  with  respect  to  the  needs  c 
the  television  broadcasting  industry  for  add 
tional  revenue  and  program  resources  thr 
would  become  available  through  the  mediur 
of  subscription  television. 

G.  Information  relating  to  the  extent  tin 
certain  information,  events  and  entertainmer 
are  now  unavailable  to  the  public  over  existin 
television  broadcast  facilities  including  the  ctii 
rent  trends  in  this  respect,  as  well  as  the  antic  | 
pated  capacity  of  subscription  television  to  ir 
crease  the  use  of  television  broadcast  frequer 
cies  as  a  medium  for  bringing  such  material  t 
the  public. 

H.  Information  relating  to  the  anticipated  na 
ture  and  extent  of  the  use  of  time  on  commei 
cial  television  stations  by  subscription  telev 
sion  operators. 

I.  Information  relating  to  the  length  of  tim 
anticipated  to  be  required  for  establishing  sut 
scription  television  in  existing  markets. 

I.  Information  indicating  who  controls  th' 
patents  on  the  devices  to  be  used  in  transmittin 
and  receiving  equipment  for  subscription  tek 
vision;  and  information  with  respect  to  th 
arrangements  that  will  be  employed  for  th 
licensing  of  such  patents  for  the  competith 
manufacture  of  subscription  tv  equipment. 

K.  Information  disclosing  the  role  to  t 
played  by  the  motion  picture  industry  in  sul 
scription  television. 

L.  Information  disclosing  the  role  to  k 
played  by  the  networks  in  subscription  n 

M.  Information  indicating  who  will  contn 
the  production  and  distribution  of  prograrr 
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to  be  employed  in  subscription  television  opera- 
tions. 

N.  Information  indicating  the  types  of  pro- 
grams that  will  be  available  for  transmission 
on  subscription  television. 

Ill 

Questions  and  issues  relating  to  public  inter- 
est considerations  to  determine: 

A.  Whether  the  authorization  of  subscription 
television  and  its  regulation  by  the  Commission 
would  "generally  encourage  the  larger  and 
more  effective  use  of  radio  in  the  public  inter- 
est" within  the  meaning  of  Section  303  (g)  of 
the  Communications  Act  of  1934,  as  amended. 

B.  The  impact  that  subscription  television 
will  have  on  advertiser-sponsored  broadcasting. 

C.  The  effect  that  subscription  television  will 
have  on  the  broadcast  of  news  and  the  dissemi- 
nation of  diverse  views  on  controversial  issues; 
.is  well  as  the  safeguards,  if  any,  that  will  be 
required  in  order  to  insure  that  the  broadcast 
of  such  information  will  continue  to  be  avail- 
able to  the  public  without  charge. 

D.  The  safeguards,  if  any,  which  would  be 
necessary  to  insure  that  the  public  in  all  areas 
of  the  country  will  continue  to  be  provided  with 
v\  ell-balanced  programming  without  charge. 

E.  The  safeguards,  if  any,  that  would  be 
necessary  to  prevent  the  possible  monopolistic 
Control  of  subscription  television  operations. 

F.  The  means  that  should  be  provided,  if 
any,  to  insure  that  subscription  television  serv- 
ce  will  be  available  to  all  stations  on  a  non- 
Jiscriminatory  basis. 

G.  The  nature  and  extent  of  regulation  re- 
quired in  order  to  insure  that  the  public  interest 
vvould  be  served,  both  during  the  early  stages 
of  subscription  television  operations,  and  after 

he  system  has  been  established,  particularly 
with  respect  to: 

1.  Whether  subscription  television  operations 
[should  be  limited  to  a  single  system,  or  whether 
general  standards  should  be  provided  within 
l»vhich  a  number  of  systems  can  operate. 

2.  Whether  subscription  television  transmis- 
sions should  be  limited  as  to  the  number  of 
aours  or  the  segment  of  the  broadcast  day; 

Jr|iwhether  such  operations  should  be  permitted 
on  more  than  one  station  in  a  community; 
ent  e  ^whether  such  operations  should  be  limited  in 
taiim  communities  with  only  one  station  in  operation; 
:\:>.  -'ate. 

3.  Whether  subscription  television  should  be 
limited  only  to  uhf  stations,  or  to  stations  in 
small  markets. 

4.  The  rules,  if  any,  that  would  be  required 
to  insure  that  the  public  would  be  protected 
from  possible  injury  due  to  obsolescense  of  sub- 
scription television  equipment. 

5.  Any  other  amendments  of  the  rules  and 
regulations  that  would  be  required  to  permit 
he    operation    of    a    subscription  television 

{[service. 

10.  Any  interested  party  desiring  to  file 
jlwritten  comments  with  respect  to  the  above 
natters  should  submit  such  comments  on  or 
I before  May  9,  1955.  Comments  in  reply  to  the 
original  comments  should  be  filed  on  or  before 
Tune  9,  1955.  In  accordance  with  the  provisions 
of  Section  1.764  of  the  Rules,  an  original  and 
14  copies  of  all  comments  shall  be  furnished 
o  the  Commission.  The  Commssion  will 
specify  in  subsequent  notices  such  further 
proceedings  as  may  be  necessary,  including  oral 
hearing  and  the  time  and  nature  of  any  demon- 
strations or  tests. 
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casting   •  Telecasting 


PAY-SEE  TV:  CURSE  OR  BLESSING 


AGAINST  .  .  . 

IF  FCC  sanctions  subscription  tv,  the  con- 
trol of  all  tv  broadcasting  and  receiving  will 
be  turned  over  to  a  handful  of  patent  hold- 
ers, Harold  Wolff,  public  relations  counsel 
for  The  Joint  Committee  on  Toll  Tv,  charged 
Tuesday  in  his  first  address  as  JCTT  spokes- 
man. 

Mr.  Wolff,  speaking  at  the  Chase  Hotel  in 
St.  Louis  at  the  Allied  States  Theatre  Assn.'s 
second  annual  drive-in  convention,  asserted 
that  if  FCC  gives  a  green  light  to  toll  tv,  "the 
stage  would  be  set  for  a  giant  grab  of  the 
public  domain  which  would  lead  to  a  $10 
billion-a-year  combine  tying  Hollywood, 
Broadway,  sports  and  television  together  in 
a  powerful  monopoly." 

This  domination,  Mr.  Wolff  declared, 
would  allow  "total  and  totalitarian  control" 
of  everything  in  the  tv-entertainment-film- 
sports  fields. 

Mr.  Wolff  warned  that  proponents  of  toll 
tv  already  have  mustered  powerful  support 
in  their  favor.  He  scored  "the  campaign  to 
sell  the  idea  of  subscription  television  to  the 
American  public,  to  Congress  and  to  the 
FCC,"  as  "one  of  the  most  successful  public 
relations  campaigns  we  have  ever  seen — well 
conceived,  heavily  financed  and  skillfully 
executed." 

Mr.  Wolff  charged  proponents  of  subscrip- 
tion tv  with  having  "won  over  to  their  side" 
a  list  of  prominent  people  in  various  fields, 
listing  them  in  this  manner: 

"Important  producers — Goldwyn  and  De- 
Mille;  top  performers — Ralph  Bellamy,  presi- 
dent of  Actors  Equity;  advertising  agencies 
— William  Lewis,  president  of  Kenyon  & 
Echhardt;  Congressmen — Sen.  Schoeppel; 
college  professors — John  T.  Rule  of  M.I.T.; 
technical  organizations — Herbert  Barnett, 
president  of  the  Society  of  Motion  Picture 
&  Television  Engineers,  and  sports  leaders — 
Abe  Green,  commissioner  of  the  National 
Boxing  Assn.,  Branch  Rickey  and  Walter 
OMalley. 

"They  have  enlisted  the  support  of  men 
likely  to  influence  the  FCC — James  Landis, 
Telford  Taylor  and  Wayne  Coy,  and  are  re- 
ported to  have  at  least  two  members  of  the 
Commission  converted  to  their  case."  (Mr. 
Wolff  did  not  identify  the  two  FCC  mem- 
bers.) 

He  also  asserted  that  toll  tv  proponents 
have  influenced  in  more  than  two  years  a 
wide  segment  of  "prominent  movie,  radio 
and  tv  columnists,  as  well  as  feature  and 
business  writers  on  major  papers  and  wire 
services"  and  various  national  magazines. 

Mr.  Wolff  charged  that  the  proponents 
have  not  presented  all  the  facts  before  the 
public  because  it  [pay-tv]  would  render  obso- 
lete every  existing  tv  set. 

Mr.  Wolff  said  that  the  subscription  tv 
argument  that  toll  tv  can  exist  together  with 
commercial  tv  is  faulty,  particularly  on  the 
matter  of  reducing  the  costs  to  the  advertiser: 
"How  can  splitting  the  audience,  which  they 
[proponents]  promise  they  can  do,  make  the 
cost  of  a  program  any  less?  Can  they  answer 
that  one  in  detail  and  on  the  nose?" 

He  also  asked  as  to  what  plans  the  pro- 
ponents would  make  to  clear  the  "not  easily 
arrived-at  arrangements  with  the  unions." 
He  said  long-range  agreements  now  existent, 
unless  revised,  would  make  it  impossible  to 
deliver  first-run  Hollywood  features  on  tv 
today.    His  questions:   Do  subscription  tv 


proponents  now  have  agreements  with  the 
various  unions,  particularly  the  musicians' 
union,  and  if  not,  will  the  "gadgets"  be  sold 
first  and  then  efforts  made  to  work  out 
agreements  with  unions? 

Mr.  Wolff  also  said  he  was  uncertain  as 
to  what  toll  tv  adherents  propose  the  "great 
electronics  industry  do  while  they  are  jug- 
gling gadgets  and  programming  and  financ- 
ing." 

FOR  .  .  . 

CITING  the  benefits  to  the  public  and  the 
entire  entertainment  industry  that  will  be 
created  by  home  subscription  television,  the 
National  Theatre  Arts  Council  Friday  urged 
the  FCC  to  authorize  commercial  operation 
of  subscription  tv  at  the  earliest  possible 
moment. 

"Home  subscription  tv  will  add  a  new 
dimension  to  the  entertainment  scene  which 
will  double  or  triple  productive  activity  in 
both  Hollywood  and  New  York,"  Byron 
Bentley,  president  of  the  National  Theatre 
Arts  Council,  said  in  a  letter  to  George  C. 
McConnaughey,  FCC  chairman.  "It  will 
greatly  expand  the  employment  horizons  of 
writers,  composers,  actors,  directors,  musi- 
cians, dancers,  singers,  designers  and  all 
those  who  contribute  to  the  creative  side  of 
our  entertainment." 

"Moreover,"  he  continued,  "it  will  make 
available  to  millions  of  Americans  entertain- 
ment which  they  have  never  before  been 
able  to  see  in  their  own  homes — complete 
Broadway  plays,  the  latest  films,  the  nations 
great  opera  companies,  etc. — and  at  only  a 
fraction  of  the  cost  of  seeing  them  outside 
their  homes." 

Mr.  Bentley  said  that  subscription  tv  will 
give  Broadway  producers,  for  the  first  time, 
an  opportunity  to  benefit  from  the  mechan- 
ical syndication  of  their  own  creative  efforts. 

"Instead  of  seeing  their  work  given  na- 
tional distribution  almost  exclusively  through 
movie  theatres,"  he  said,  "they  will  be  able 
to  put  their  plays  directly  into  the  nation"s 
homes  for  the  enjoyment  of  millions  who 
can  never  otherwise  see  a  Broadway  play." 

Subscription  tv  will  bring  enoromous  bene- 
fits to  film  producers,  he  said,  by  creating  a 
far  greater  demand  for  their  product  and 
vast  expansion  of  their  box  office  through 
an  efficient  system  of  distribution  direct  to 
the  homes. 

Mr.  Bentley  denounced  the  efforts  of  mo- 
tion picture  theatre  exhibitors  to  throttle 
home  subscription  tv  before  the  public  has 
had  an  opportunity  to  sample  it.  He  called 
movie  exhibitors  "the  only  ones  concerned 
with  our  entertainment  industry  who  create 
nothing,  who  live  on  the  creativity  of  others." 
He  charged  that  movie  exhibitors  are  try- 
ing, for  their  own  selfish  benefit,  to  limit  the 
creative  potential  of  all  stage  and  film  pro- 
ducers, by  permitting  them  no  outlet  but 
movie  theatres. 

"On  the  other  hand,"  he  said,  "home  sub- 
scription tv  stands  ready  to  play  a  revolu- 
tionary role  in  the  economic  health  of  the 
entertainment  industry." 

Mr.  Bentley  urged  the  FCC  to  see  that 
the  interests  of  the  public,  and  of  the  varied 
creative  talents  on  which  our  entertainment 
industry  is  based,  be  served  rather  than 
those  of  a  "small  group  intent  on  either 
monopolizing  or  strangling  one  of  our  great 
fountain  heads  of  entertainment." 
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ADVERTISERS  &  AGENCIES 


HOW  MISS  RHEINGOLD  SELLS  BEER 


Advertising  Women  of  New 
York  hear  of  outstanding  rec- 
ord compiled  by  brewery's  pro- 
motion over  1 5  years. 

"SPECTACULAR  successes"  was  the  theme  of 
the  Advertising  Women  of  New  York's  lunch- 
eon held  Thursday  at  the  Sheraton-Astor. 

William  C.  Matthews,  vice  president  and  ac- 
count executive,  Foote,  Cone  &  fielding,  told 
the  group  that  Rheingold  and  the  "Miss  Rhein- 
gold"  15-year  record  of  successful  salesman- 
ship on  behalf  of  Rheingold  Extra  Dry  beer  re- 
sulted in  the  firm's  sales  record  breaking  the 
previous  year's  sales  records  and  that  of  each 
preceding  year — ever  since  the  beer  was  in- 
troduced in  1938. 

He  asserted  there  was  only  one  election  in 
the  country  that  draws  more  ballots  than  the 
Miss  Rheingold  election — and  that's  the  presi- 
dential. The  recent  election  for  Miss  Rheingold 
polled  over  23  million  votes. 

He  said  this  "pretty  girl"  concept  is  brought 
home  to  the  public  by  over  seven  billion  adver- 


COLORCAST! NG 

Advance  Schedule 
Of  Network  Color  Shows 
CBS  TV 

Feb.  17  (8:30-9:30  p.m.):   Shower  of 

Stars,  "That's  Life,"  Chrysler 
Corp.  through  McCann-Erick- 
son. 

March  2  (10-11  p.m.):  Best  of  Broad- 
way, "The  Guardsman,"  West- 
inghouse  Electric  Co.  through 
McCann-Erickson. 

March  6  (7:30-8  p.m.):  Jack  Benny 
Show,  American  Tobacco  Co. 
through  BBDO. 

March  17  (8:30-9:30  p.m.):  Shower  of 
Stars,  Chrysler  Corp.  through 
McCann-Erickson. 

NBC-TV 

Feb.  16  (7-7:30  p.m.)  and  every  Wednes- 
day: Norby,  Eastman  Kodak 
Co.  through  J.  Walter  Thomp- 
son Co. 

Feb.  23  (9-10  p.m.):  Kraft  Theatre, 
"Emperor  Jones,"  Kraft  Foods 
Co.  through  J.  Walter  Thomp- 
son Co. 

Feb.  27  (7:30-9  p.m.):  Max  Liebman 
Presents  "Big  Time,"  Reynolds 
Metal  Co.  through  Clinton  E. 
Frank  Inc. 

March  7  (7:30-9:30  p.m.):  Producer's 
Showcase,  "Peter  Pan,"  Ford 
Motor  Co.  and  RCA  through 
Kenyon  &  Eckhardt. 

March  12  (9-10:30  p.m.):  Max  Liebman 
Presents,  Oldsmobile  Division 
of  General  Motors  Corp. 
through  D.  P.  Brother  &  Co. 

March  27  (7:30-9  p.m.):  Dedication  of 
Burbank  Studio,  Hazel  Bishop 
Inc.  through  Raymond  Spector 
Co.  and  S  u  n  b  e  a  m  Corp. 
through  Perrin-Paus  Co. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B«T.] 


tising  impressions  during  the  year  through  all 
means  of  advertising  media. 

In  addition  to  the  advertising  method  being 
a  "spectacular  advertising  success,"  it  also  has 
changed  the  whole  pattern  of  selling  beer,  Mr. 
Matthews  said.  Beer  has  moved  from  the 
tavern  to  the  home  and  is  purchased  mostly  in 
packages  rather  than  as  draught,  as  it  had  been 
in  former  years.  Another  factor  is  the  rise  of 
women  in  the  role  of  family  buying  agent  and 
consumer,  he  said. 

Valentino  Sarra,  head  of  his  own  commercial 
photography  firm,  Sarra  Inc.,  spoke  about  the 
cost  of  television.  He  said  that  television  con- 
tinually is  costing  more  and  more,  partly  be- 
cause of  increased  union  costs,  and  that  sub- 
sequently his  tv  commercial  products  were  in- 
creasing in  cost  also. 

McKesson  &  Robbins 
Tie-in  Plan  Offered 

PLAN  was  offered  last  week  by  NBC  Radio 
to  manufacturers  of  products  sold  in  drug  stores 
under  which  they  could  cooperate  with  Mc- 
Kesson &  Robbins  in  sponsorship  of  two  NBC 
shows  and  share  in  the  M  &  R  national  mer- 
chandising services. 

Details  of  the  "Red  Carpet  Plan"  were  an- 
nounced last  week  by  Ted  Cott,  operating  vice 
president  of  NBC  Radio,  who  set  up  arrange- 
ments in  conjunction  with  Herman  Nolen,  ex- 
ecutive vice  president  of  McKesson  &  Robbins. 
The  plan  requires  a  manufacturer  to  cooperate 
with  M  &  R  in  the  sponsorship  of  two  "low- 
cost"  shows — The  Doctor's  Wife  (Mon.-Fri., 
10:30-10:45  a.m.  EST)  and  The  Great  Gilder- 
sleeve  (Sun-Thurs.,  10:15-10:30  p.m.  EST). 

The  advertiser,  Mr.  Cott  said,  will  benefit 
from  merchandising  and  selling  services  of 
McKesson  &  Robbins.  These  will  include  co- 
operation from  M  &  R's  1,200  salesmen,  who 
will  carry  special  promotional  material  detailing 
the  plan  and  describing  the  manufacturer's  par- 
ticipation; product  tie-in  and  advertising  with 
the  wholesaler's  institutional  drug  advertising; 
requests  from  McKesson's  300  telephone  sales 
girls  to  dealers  to  display  and  push  the  plan 
and  the  advertiser's  products. 

NBC  will  devote  a  minimum  of  two  partici- 
pations per  week  to  the  druggists  of  America, 
emphasizing  their  vital  services  to  the  commu- 
nity and  urging  the  public  to  patronize  them. 
Of  the  30  participations  per  week  available 
under  the  plan,  18  will  be  offered  to  prospective 
"Red  Carpet  Plan"  advertisers.  In  order  to 
participate,  the  advertiser  must  purchase  a  min- 
imum of  three  commercials  per  week  for  13 
weeks. 

Cost  of  the  "Red  Carpet  Plan,"  according  to 
Mr.  Cott,  runs  as  low  as  $1.10  per  1,000  im- 
pressions, with  a  typical  weekly  schedule  of 
two  morning  and  one  evening  participations, 
averaging  only  $7,500  per  week. 

Four  Companies  Arrange 
Sponsorship  on  ABC  Radio 

COMPLETION  of  four  sales  by  ABC  Radio 
was  announced  last  week  by  Charles  P.  Ayres, 
vice  president  in  charge  of  ABC  Radio. 

The  sales  are:  San  Francisco  Brewing  Corp. 
(Burgermeister  Beer),  through  BBDO,  San 
Francisco,  for  Burgie  Music  Box  (Mon.-Fri., 
9-9:30  p.m.)  on  ABC  Radio  stations  in  the 
Mountain  and  Pacific  Coast  states,  starting  Feb. 
14;  Rexall  Drug  Co.,  Los  Angeles,  through 
BBDO,   New  York,   for   half-sponsorship  of 
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Modern  Romances  (11-11:15  a.m.  EST)  0j! 
Feb.  15  and  17  only;  Eugene  Stevens  Inc.,  Ne 
York,  through  Friend,  Krieger  &  Rader  Inc 
New  York,  for  How  to  Save  Money  on  Yout\ 
Car  on  March  6  only  (6-6:15  p.m.  and  9:  If 
9:30  p.m.  EST),  and  Changing  Times  magazine.' 
Washington,  through  Albert  Frank-Guenther 
Law,  New  York,  (6-6:15  p.m.  and  9:15-9:3: 
p.m.  EST)  on  Feb.  13,  20  and  27  and  March  13;! 
20  and  27  only. 

Nance  Starts  Adv.  Week 
With  4  Tv  Network  Speech 

BENEFITS  of  advertising  will  be  recounted  by' 
James  J.  Nance,  president  of  Studebaker-Pack- 
ard  Corp.,  in  an  address  on  the  four  tv  net- 
works kicking  off  Advertising  Week  Feb.  13-19 
The  industrial  lead-' 
er  will  keynote  the 
television  industry's: 
salute  to  advertising 
in    activities  being 
sponsored    by  the 
American  Advertis- 
ing Federation. 

J.  L.  Van  Volken-' 
burg,  president  of 
CBS-TV  and  chair- 
man of  Advertising , 
Week,  said  Mr. 
Nance  will  trace  the 
relationship  between 
advertising  and  ad- 
vertising media,  including  radio-tv,  as  forcesi 
in  American  life. 

Salutes  will  be  pinpointed  locally  in  panel! 
programs  by  individual  stations,  with  industry! 
leaders  discussing  advertising  benefits  to  the! 
community  and  area.  Time  and  program! 
makeup  in  each  city  were  not  announced  asl 
of  early  last  week. 

Falstaff  Buys  'Game  of  Week' 
On  CBS-TV  for  1955  Season 

FALSTAFF  Brewing  Corp.  has  announced  its 
signing  with  CBS-TV  for  the  1955  series  of 
Game  of  the  Week  baseball  telecasts,  beginning 
with  the  Giants-Indians  spring-training  con- 
test April  2  in  Dallas.  This  is  the  third  year 
that  Falstaff  has  sponsored  the  series  which 
was  previously  seen  on  ABC-TV. 

The  series,  featuring  sportscasters  Dizzy  Dean 
and  Buddy  Blattner,  includes  26  Saturday  after- 
noon games  in  both  major  leagues  and  is  to 
be  televised  nationally  excluding  major  league  t 
cities  and  those  minor  league  cities  where  the 
local  baseball  team  is  playing  at  the  same  time. 

Fifth  Inside  Adv.  Week 
Slated  for  April  17-22 

FIFTH  annual  Inside  Advertising  Week,  spon- 
sored by  Assn.  of  Advertising  Men  and  Women, 
New  York,  will  be  observed  April  17-22,  ac- 
cording to  Edgar  V.  Hall,  McGraw-Hill  Pub- 
lishing Co.,  general  chairman  for  the  event. 
Honorary  chairman  is  Charles  C.  Green,  man- 
aging director,  Advertising  Club  of  New  York. 

Hotel  Biltmore,  New  York,  will  be  head-[j 
quarters  for  Inside  Advertising  Week. 

The  week  is  designed  to  introduce  college 
advertising  seniors  to  advertising's  behind-the- 
scenes  operations.  Leading  companies,  service 
organizations  and  advertising  clubs  cooperate 
with  AAM&W  in  instructing  and  entertaining 
the  students  during  the  week  of  lectures,  tours, 
lunches,  dinners  and  conferences. 
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Movie  Tie-In 

OLYMPIC  Radio  &  Television  Inc., 
New  York,  set  manufacturer,  is  ready  to 
launch  an  advertising-promotion  cam- 
paign on  local  radio-tv  and  in  news- 
papers in  50  key  markets,  tying  in 
with  the  premiere  of  Columbia  Pictures' 
film,  "The  Long  Gray  Line,"  in  each  of 
the  cities. 

Dealers  will  utilize  a  cooperative  ad- 
vertising budget  on  radio  and  television 
and  in  newspapers  in  a  promotion  jointly 
sponsored  by  Olympic  and  Columbia 
Pictures,  and  centered  on  a  contest  on 
the  moviegoer's  favorite  West  Point  hero. 
The  contest  also  will  be  promoted  in 
motion  picture  theater  trailers,  lobby  dis- 
plays and  in  dealers'  stores.  Contest  win- 
ners in  each  area  will  receive  an  Olympic 
tv  set  and  will  appear  on  local  radio 
stations. 


Harper  Says  Sales  Benefit 
Through  Proper  Agency  Use 

'  ARE  YOU  getting  full  use  of  your  advertis- 
ing agency?"  was  discussed  by  Marion  Harper 
Jr.,  president  of  McCann-Erickson  Inc.,  at  a 
Wednesday  meeting  of  the  American  Manage- 
ment Assn.  Market- 
ing Conference  held 
Monday  through 
Wednesday  at  the 
Hotel  Statler,  New 
York.  Mr.  Harper's 
talk  pointed  up  va- 
rious ways  in  which 
companies  maximize 
their  use  of  an  agen- 
cy and  gain  extra 
benefits  in  their  sell- 
ing programs. 

Mr.  Harper  noted 
the  increase  of  ad- 
vertising in  all  media 
;since  1940.    Between   1940  and   1954  annual 
jradio   advertising    expenditures    have  almost 
"tripled,  he  said,  and  "television  advertising — 
which  was  barely  a  gleam  in  the  broadcaster's 
eye  in  1940 — will  absorb  an  advertisers'  invest- 
ment of  over  $1  billion  in  1955  alone." 
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Feb.  19  AAAA  Test  Date 


MOST  MIDWESTERN  universities  have  set 
Feb.  19  for  the  1955  advertising  aptitude  tests 
:onducted  by  regional  and  local  AAAA  groups 
hroughout  the^  country,  it  was  reported  last 
*eek.  Exceptions  are  U.  of  Iowa  (Feb.  18)  and 
Washington  U.,  St.  Louis  (Feb.  5  and  12).  Tests 
will  be  given  students  at  the  following  univer- 
i  shies:  Indiana,  Marquette,  Northwestern,  Illi- 
nois, Notre  Dame,  Wisconsin,  Minnesota,  But- 
er,  and  Loyola  of  The  South  (New  Orleans). 
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Parliament  Ads  Planned 


PARLIAMENT   cigarettes,    made   by  Philip 
Morris  &  Co.,  New  York,  has  set  an  extensive 
^national  advertising  support  for  1955  which 
ncludes  25-second  commercials  at  the  close  of 
|  'each  Public  Defender  telecast  on  CBS-TV  in 
'  retail  sales  markets,  plus  magazines,  news- 
papers and  car  cards.  Benton  &  Bowles,  New 
:/ork,  is  the  agency. 


'STAR7  DEFENDS  RIGHT 
TO  SET  AD  STANDARDS 

Kansas  City  paper  fights  mo- 
nopoly charges,  declares  com- 
bination rates  are  common 
practice. 

NEWSPAPERS  are  not  public  utilities  and  can 
set  their  own  news  and  advertising  standards, 
defense  spokesmen  for  the  Kansas  City  Star 
stated  last  week  as  the  federal  district  court 
anti-trust  case  against  the  newspaper  entered 
the  fourth  week.  In  opening  the  defense,  Elton 
L.  Marshall,  Star  attorney,  conceded  the  Star 
had  a  combination  rate,  a  prevailing  newspaper 
practice,  but  said  it  had  stopped  back  in  1937 
the  practice  of  giving  a  25%  discount  to  Star 
advertisers  buying  time  on  the  commonly- 
owned  WDAF. 

The  Star  is  being  heard  on  criminal  anti-trust 
charges  of  monopoly  in  the  dissemination  of 
news  and  advertising  in  its  four-county  home 
area.  Answering  a  government  statement  that 
96%  of  homes  in  metropolitan  Kansas  City 
receive  the  Times  and/or  Star,  the  defense 
pointed  out  that  subscribers  do  this  "volun- 
tarily." 

Newspapers  have  combination  morning-eve- 
ning rates  in  188  large  cities,  according  to  the 
defense.  Raymond  A.  Barrows,  Star  secretary 
and  first  defense  witness,  testified  the  local  and 
national  rates  are  among  the  lowest  in  the 
nation. 

Government  testimony  by  Tom  L.  Evans, 
chairman  of  the  KCMO  Kansas  City  executive 
committee  and  former  president  of  Crown  Drug 
Co.,  brought  out  that  the  late  Earl  McCollum, 
Star  treasurer,  had  told  him,  "We  are  going  to 
put  you  out  of  the  radio  business."  Mr.  Evans 
testified  the  Star  gave  less  space  to  program 
listings  of  KCMO,  but  increased  the  space  when 
he  complained  to  the  FCC. 

Recalling  alleged  pressures  against  Crown's 
use  of  competitive  newspaper  space,  Mr.  Evans 
testified  relations  with  the  Star  have  been  sat- 
isfactory since  he  discussed  the  problem  with 
Roy  A.  Roberts,  then  Star  managing  editor. 

In  cross  examination  Wednesday  Mr.  Bar- 
rows was  questioned  about  what  the  government 
termed  forced  combination  subscription  rates 
for  home  delivery  of  the  Star  and  morning 
Times.  Mr.  Barrows  explained  the  combination 
service  gave  subscribers  24-hour  news  coverage. 
He  was  cross-examined  on  the  relation  between 
both  advertising  and  subscription  rates  and 
newspaper  operating  costs. 

Ad  Budgets  Not  Adequate 
For  U.  S.  Progress,  Says  Foote 

ADVERTISING  budgets  are  too  low  on  a  na- 
tional average,  Emerson  Foote,  executive  vice 
president  of  McCann-Erickson,  New  York,  told 
a  joint  meeting  of  the  Los  Angeles  Sales  Execu- 
tives Club  and  Food  Industries  Sales  Managers 
Club.  He  described  as  "insufficient  for  indus- 
trial, economic  and  social  progress"  the  ratio 
between  the  country's  estimated  gross  national 
product  of  $367  billion  this  year  and  expected 
$8.5  billion  national  advertising  total. 

"Underspending  on  advertising  is  far  more 
likely  to  occur,  and  is  far  more  dangerous, 
than  overspending,"  he  elaborated.  "Manage- 
ment men  who  determine  budgets  should  give 
more  thought  to  how  much  they  can  spend  for 
advertising,  rather  than  how  little.  It  has 
been  my  observation  and  experience  that  budget 
determination  by  advertisers,  in  general,  is  the 


least  scientific  of  all  the  basic  areas  of  adver- 
tising activities." 

Mr.  Foote  predicted  the  U.  S.  will  not  reach 
President  Eisenhower's  anticipated  $500  billion 
level  of  gross  national  product  unless  the  nation 
is  willing  to  apply  close  to  $15  billion  to  ad- 
vertising. 

Bell  Buys  III.  Cage  Playoffs 

NINE-station  regional  network  will  be  setup 
for  coverage  of  the  Illinois  State  High  School 
Basketball  Tournament  finals  in  Champaign 
March  19,  it  has  been  announced  by  ABC 
Central  Div.  Illinois  Bell  Telephone  Co.  will 
sponsor  the  telecasts  for  the  fourth  consecu- 
tive year,  with  WBKB  (TV)  Chicago  feeding 
these  Illinois  stations:  WCIA  (TV)  Champaign, 
WDAN-TV  Danville,  WHBF-TV  Rock  Island, 
WTVP  (TV)  Decatur,  WICS  (TV)  Springfield, 
WGEM-TV  Quincy,  WTVO  (TV)  Rockford 
and  WEEK-TV  Peoria.  Contract  was  placed 
through  N.  W.  Ayer  &  Son  Inc. 


LATEST  RATINGS 


NIELSEN 


Two   Weeks   Ending   Jon.   8,    1955  (Radio) 

Homes 

Rank  Program  (000, 
Evening,  Once-A-Week  (Average  for  all  Programs)  (1,146) 

1.  Jack  Benny  Show   (CBS)  2,981 

2.  tux   Radio  Theatre   (NBC)  2,563 

3.  People  Are   Funny   (Mars)   (NBC)  2,476 

4.  People  Are  Funny  (Toni)  (NBC)  2,476 

5.  You  Bet  Your  tife  (NBC)  2,476 

6.  Dragnet  (NBC)  2,385 

7.  Our  Miss  Brooks  (Toni)  (CBS)  2,339 

8.  Our  Miss   Brooks   (Amer.   Home)    (CBS)  2,247 

9.  Bergen  &  McCarthy  (CBS)  2,155 
10.  My  tittle  Margie  (CBS)  2,110 
Evening,  Multi-Weekly  (Average  for  all  Programs)  (963) 

1.  News  of  the  World  (NBC)  1,834 

2.  towell  Thomas  (CBS)  1,789 

3.  One  Man's  Family  (NBC)  1,743 
Weekday  (Average  for  all  Programs)  1 1 ,605 ! 

1.  Stella  Dallas  (Toni)  (NBC)  2,568 

2.  Young  Widder  Brown  (Toni)  (NBC)  2,568 

3.  Ma   Perkins   (CBS)  2,476 

4.  Arthur  Godfrey  (Kellogg)  (CBS)  2,431 

5.  Helen  Trent  (Amer.  Home)  (CBS)  2,431 

6.  Road  of  tife  (CBS)  2,431 

7.  Arthur  Godfrey   (Campana)   (CBS)  2,339 

8.  Young  Dr.  Malone  (CBS)  2,339 

9.  Arthur  Godfrey  (Staley)  (CBS)  2,339 
10.  Our  Gal,  Sunday  (Amer.  Home)  (CBS)  2,293 
Day,  Sunday  (Average  for  all  Programs)  (504 

1.  Adventures  of  Rin  Tin  Tin  (MBS)  1,376 

2.  World  Champ,  Pro  Football  (MBS)  1,234 

3.  Cecil  Brown  Commentary  (MBS)  963 
Day,  Saturday  (Average  for  all  Programs)  (963 

1.  Orange  Bowl  Game  (CBS)  2,155 

2.  Sugar  Bowl  Football  Game  (NBC)  1,697 

3.  Gunsmoke  (CBS)  1,651 

Copyright  1955  by  A.  C.  Nielsen  Co. 


VIDEODEX 


Network  Top  10  Programs 
Jan.  3-9,  1955 


#  of 

%  Tv 

Name  of  Program 

Cities 

Homes 

]. 

Dragnet  (NBC) 

121 

38.0 

2. 

1  tove  tucy  (CBS) 

136 

34.8 

3. 

You  Bet  Your  Life  (NBC) 

138 

33.3 

4. 

George  Gobel  (NBC) 

100 

31.1 

5. 

State  of  the  Union  Message 

(all  networks) 

175 

30.6 

6. 

Toast  of  the  Town  (CBS) 

123 

30.1 

7. 

Disneyland  (ABC! 

142 

30.0 

8. 

Best  of  Broadway  (CBS) 

94 

29.4 

9. 

Stage  Show  (CBS) 

102 

28.7 

10. 

Variety  Time  (NBC) 

111 

28.5 

Note:  Jackie  Gleason  on 

Vacation 

=  Tv 

#  of 

H  ?T-nes 

Name   of  Program 

Cities 

(000  s) 

1. 

Dragnet  (N3C) 

121 

10,787 

2. 

1   Love  Lucy  (CBS) 

135 

9,311 

3. 

You  Bet  Your  Life  (NBC) 

133 

9,557 

4. 

State  of  the  Union  Message 

(all  networks) 

175 

9,308 

5. 

Disneyland  (ABO 

142 

8,713 

6. 

George  Gobel  (N3C 

100 

8,437 

7. 

Toast  of  the  Town  (CSS) 

123 

8,326 

8. 

Ford  Theatre  (NBC) 

164 

8,023 

9. 

Best  of  Broadway  (CBS) 

94 

7,923 

10. 

Tv  Playhouse  (Sunday)  \NSO 

107 

7,669 

Broadcasting 


Telecasting 


Copyright  1955  by  Videodex  Inc. 
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ADVERTISERS  &  AGENCIES 


LUCKY  STRIKE  (American  Tobacco  Co.)  has  ordered  15  CBS  Extended  Market  Plan 
stations  (whereby  network  tv  is  extended  to  small-market  areas),  effective  immediately, 
for  its  alternating  Sunday  shows,  Jack  Benny  and  Private  Secretary.  Participating 
in  the  New  York  ceremonies  are  (I  to  r):  seated,  Terrence  McGuirk,  sales  manager, 
CBS-TV  EMP  unit;  John  Boor,  assistant  advertising  manager,  American  Tobacco  Co.; 
Herminio  Traviesas,  BBDO  vice  president  in  charge  of  the  Lucky  Strike  radio-tv 
account;  standing,  Ed  Fieri,  BBDO  timebuyer;  Frank  Towers,  American  Tobacco  Co. 
advertising  dept.;  Edward  P.  Shurick,  CBS-TV  station  relations  national  director; 
Karl  Schullinger,  American  Tobacco  Co.  director  of  radio-tv  advertising,  and  Thomas 
H.  Dawson,  CBS-TV  general  manager  of  network  sales. 


Flanagan  Hails  Spot  Radio 
As  Challenge  to  Agency  Men 

SPOT  RADIO,  which  can  provide  "mass"  cir- 
culation, presents  a  challenge  to  agency  men 
to  adapt  its  use  effectively  for  clients'  sales, 
T.  J.  Flanagan,  managing  director  of  Station 
Representatives  Assn.,  said  Saturday  in  a  talk 
before  the  Southwestern  Advertising  Agencies 
Assn.  in  Oklahoma  City. 

Mr.  Flanagan  said  that  with  spot  radio,  all 
people  can  be  reached  with  the  use  of  one 
medium,  but  he  emphasized  that  the  medium 
must  be  used  skillfully.  In  this  connection,  he 
declared: 

"Now  the  media  man,  the  plans  man,  the 
account  executive,  the  copy  man  must  join  in 
a  new  kind  of  advertising  plan,  a  plan  which 
matches  county-by-county  the  best  markets  for 
your  clients'  products,  which  requires  selec- 
tion of  the  time  of  day  for  your  advertising, 
whether  men  or  housewives,  or  children,  or 
the  family,  or  the  people  in  cars — a  plan  which 
is  built  on  a  sound  medium  instead  of  a  sight 
medium — a  medium  which  offers  infinite  va- 
riety of  original  unexplored  uses  closely  adapted 
to  the  specific  product  and  the  mood  of  the 
buyer." 

Survey  Reveals  Teen-Agers 
Use  Radio  More  Than  Tv 

VAST  DIMENSIONS  of  the  radio  teen-age 
audience  are  underlined  in  a  survey  released 
last  week  by  Teen-age  Survey  Service,  New 
York,  which  indicates  that  teen-agers  do  more 
radio  listening  than  television  viewing. 

The  survey,  conducted  among  17,792  high 
school  teen-age  students  in  31  major  cities  as 
part  of  a  general  study  on  teen-age  habits, 
showed  that  99.8%   of  the   students  polled 


listened  to  the  radio  every  day.  Another  high- 
light was  that  78%  of  the  teen-agers  listened 
to  radio  more  than  two  hours  a  day,  as  com- 
pared with  18%  for  tv  viewing  more  than  two 
hours  a  day. 

Other  findings  were:  17,763  had  radios  and 
6,970  had  television  sets  at  home;  563  tuned 
in  to  the  radio  less  than  an  hour  a  day,  as  com- 
pared with  816  for  tv  viewing;  3,412  listened 
to  radio  from  1  to  2  hours  daily,  as  against 
4,735  for  tv;  11,300  hear  radio  for  2  to  3  hours 
a  day,  as  compared  with  1,084  for  tv,  and 
2,487  listen  to  radio  for  more  than  3  hours 
daily,  as  compared  with  149  for  tv. 

In  both  radio  and  tv,  many  students  ex- 


pressed a  preference  for  some  programs  slanted 
toward  them.  The  survey  also  revealed,  how- 
ever, that  teen-agers  dislike  other  programs 
specifically  devised  for  them,  such  as  various 
youth  forums. 

Market  Research  Answers 
Should  Be  Factual— Simmons 

MUCH  of  the  value  of  market  research  is  lost 
because  of  a  tendency  to  come  up  with  con- 
venient answers  instead  of  the  "truth,"  W.  R. 
Simmons,  researcher  and  president  of  W.  R. 
Simmons  &  Assoc.  Research  Inc.,  New  York, 
warned  in  a  talk  at  a  joint  meeting  in  Boston 
sponsored  by  the  American  Marketing  Assn. 
and  the  American  Statistical  Assn. 

Mr.  Simmons  said  that  few  buyers  of  re- 
search have  bothered  to  learn  the  rudiments  of 
probability  sampling  and  thus  cannot  judge  be- 
tween "true  probability  samples"  and  inferior 
substitutes.  Despite  these  failings,  Mr.  Simmons 
took  note  of  great  progress  in  the  field  in  the 
past  10  years. 

Fire  Sweeps  D'Arcy  Office 

FIRE  SWEPT  through  the  19th  floor  offices  of 
D'Arcy  Adv.  Co.  in  Chicago's  Willoughby 
Tower  Feb.  2,  causing  an  estimated  $50,000 
damages.  The  blaze  broke  out  in  the  early 
evening  hours,  tieing  up  traffic  at  the  inter- 
section of  Michigan  Blvd.  and  Madison  St.,  but 
no  personnel  were  injured.  It  was  brought  under 
control  within  half  an  hour.  D'Arcy  services 
the  regional  Standard  Oil  Co.  (of  Indiana) 
account  out  of  Chicago. 

Burnett  Promotes  Greeley 

APPOINTMENT  of  Joseph  M.  Greeley,  ac- 
count supervisor,  as  vice  president  in  charge 
of  marketing,  was  announced  last  Wednesday 
by  Leo  Burnett  Co.,  Chicago.  The  position  is 
a  newly-created  one.  Mr.  Greeley  will  assume 
his  duties  immediately. 

SPOT  NEW  BUSINESS 
Sales  Builders  Inc.  (Max  Factor  cosmetics), 
L.  A.,  has  announced  $1.5  million  tv  spot  pro- 
gram [B*T,  Jan.  17]  will  appear  in  53  cities. 

NETWORK  NEW  BUSINESS 

Paper-Mate  (pens),  L.  A.,  buys  alternate  spon- 
sorship of  People  Are  Funny  on  NBC  Radio 
(A&A  continues  on  page  51) 


ABC-TV's  Who  Said  That?  sponsored  by  W.  A.  Sheaffer  Pen  Co.,  Fineline  Div.,  through 
Russell  M.  Seeds  Co.,  Chicago,  was  viewed  at  its  premiere  by  (I  to  r):  Robert  E.  Kintner, 
ABC  president;  Russell  Young,  vice  president  in  charge  of  tv  for  Seeds;  Harry  Gold- 
smith, Seeds  vice  president;  G.  P.  Karle,  Shaeffer  advertising  manager;  John  Daly, 
ABC  vice  president  and  Who  Said  That?  moderator,  and  Fred  Willson,  Seeds  vice 
president. 
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and  get  Iowa's 
METROPOLITAN  AREAS, 

PLUS  the 

Remainder  of  Iowa! 

APPAREL  SALES  PERCENTAGES 

7.4%    Cedar  Rapids 


5.9% 
15.4% 
2.7% 
SJ% 
5-4% 
42.5% 
57.5% 
100.0% 


Tri-Cities  • 
Des  Moines 
Dubuque  • 
Sioux  City 
Waterloo  • 
TOTAL  METRO.  AREAS 
REMAINDER  OF  STATE 


Markets  figures) 


Iowa  has  six  Metropolitan  Areas  which,  all 
combined,  do  42.5%  of  the  State's  Apparel  Sales, 
as  shown  above. 

Quite  a  number  of  radio  stations  can  give  you 
high  Hoopers  etc.,  in  ONE  Metropolitan  Area. 
WHO  gives  you  high  coverage  in  virtually 
ALL  the  State's  Metropolitan  Areas,  plus  prac- 
tically all  the  REMAINDER  of  Iowa,  too! 


At  10  p.  m.,  WHO  gives  you 
77,699  Actual  Listening  Homes 


MINNESOTA 


__SHB 


S.A.M.  DAYTIME 
STATION 
AUDIENCE  AREA 


EBBilHBB^j 
i3BElBBBBi^E£>^g 


for  only  $85.50 


(9.1  LISTENING  HOMES  per  PENNY!) 


According  to  the  authoritative  1954  Iowa  Radio- 
Television  Audience  Survey,  77,699  homes  all  over 
Iowa  are  actually  tuned  to  WHO  at  10  p.m.,  every  aver- 
age weekday.  Figuring  time  costs  at  our  1 -minute, 
26-time  rate,  WHO  gives  you  9.1  actual  listening 
homes,  per  penny! 

That's  the  result  of  ALL-STATE  programming,  ALL- 
STATE Public  Service,  ALL-STATE  thinking,  here  at 
WHO.  Ask  Free  &  Peters  for  all  details ! 


FREE  &  PETERS,  INC..  National  Representatives 


BUY  ALL  of  IOWA- 
JPtus  "Iowa  Plus"- with 

WHO 

Des  Moines  ...  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 
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WJAR-TV 

made  this  sale! 


m  '  Ok* 


Here's  where  successful  live,  local  television  programing  pays  off!  Viewers  come  to  know  and 
trust  the  recommendations  of  our  live,  local  salesmen.  The  Tip-Top  Circus  is  the  highest  rated 
children's  show  in  the  area,  including  network  shows.  This  is  solid  proof  that  locally  produced 
tv  shows  are  the  best  buy.  With  more  live,  local  talent  than  any  other  television  channel  in 
New  England,  it's  easy  to  see  why  WJAR-TV  makes  more  sales  for  more  advertisers! 


TIP-TOP  BREAD 

Telepulse:  25.5 
as  of  December,  1954 


Featured  Thursdays,  6:00  —  6:30  p.m. 
on  TIP-TOP  CIRCUS 

Client:  Ward  Baking  Company      Agency:  J.  Walter  Thompson 


Powerful  10 

Providence, 
Rhode  Island 
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TV  GOES  TO  THE  'OPRY' 


i|A  29-YEAR  RADIO  SUCCESS  DEBUTS  AS  A  VIDEO  FILM  SERIES 


"HERE'S  a  tired  and  worn  chestnut  that 
iroclaims  that  "nothing  succeeds  like  suc- 
ess."  The  highly  imaginative  creative  forces 
;t  WSM  Nashville  and  Flamingo  Films,  New 
r'ork,  ardent  subscribers  to  this  doctrine, 
lave  set  out  to  re-assert  its  validity  by  cap- 
uring  on  film  the  29-year-old  radio  show, 
jrand  Ole  Opry. 

"Television  need  not  come  up  with  some- 
hing  new,  something  fresh,  something  bold 

0  be  successful,"  contends  Sy  Weintraub, 
xecutive  vice  president  and  general  man- 
ger of  Flamingo  Films.  "With  Grand  Ole 
~)pry,  we  are  bringing  to  television  a  radio 
roperty  that  has  built  up  loyal  audiences 
or  29  years.  It  has  been  continuously  spon- 
ored  on  WSM  during  that  period  and  has 
een  carried  on  NBC,  sponsored  continu- 
usly  by  Prince  Albert  tobacco,  since  1939. 

The  confidence  that  Mr.  Weintraub  and 
ack  DeWitt  Jr.,  general  manager  of  WSM 
nc,  pin  on  the  Opry  will  be  tested  this 
lonth  when  the  program  is  launched  as  a 
alf-hour  tv  film  series,  produced  in  color, 
ut  available  in  black-and-white. 

For  the  past  several  months,  Flamingo 
ilms'  production  crew  has  been  shooting 
le  first  four  episodes  of  the  series  on  loca- 
on  in  Nashville.  Mr.  Weintraub  has  in- 
ited  advertisers  and  agencies  to 
|iew  the  first  four  prints  and  re- 
orts  that  their  reaction  has  been 
most  enthusiastic."  Less  con- 
trained,  Mr.  Weintraub  insists 
"iat  in  less  than  six  months, 
h  and  Ole  Opry  will  be  among 
the  top  one,  two,  three  filmed 
rograms." 

It  appears  reasonable  to  be- 
jeve  that  if  the  tv  counterpart 
If  Opry  approaches  the  heights 
f  the  radio  version,  Mr.  Wein- 
■aub's  exuberant  pronounce- 
ment is  not  at  all  exaggerated. 

hese  are  some  of  the  significant 
'evelopments  associated  with 
fpty: 

•  It  is  said  to  be  the  oldest 
ontinuous  commercial  radio 
rogram  on  the  air — 29  years 
ithout  missing  a  performance. 

•  More  than  5,000  people 
ach  Saturday  night  view  the 
.  Vi-hour  program  at  the  Ryman 
Auditorium  in  Nashville  (from 
,'hich  the  radio  show  originates) 
nd  pay  30  cents  and  60  cents  to 
It  in  the  unreserved  and  re- 
irved  sections,  respectively.  It 

1  estimated  that  more  than  five 


million  persons,  drawn  from  all  parts  of  the 
country,  have  come  to  Nashville  to  see  the 
show. 

•  More  than  20%  of  all  records  sold  in 
this  country  are  made  by  Opry  stars.  Roy 
Acuff  alone  is  said  to  have  sold  21  million. 

•  The  stars  of  the  show  play  before  more 
than  15  million  persons  every  year  on  per- 
sonal appearance  tours.  They  have  sold  out 
auditoriums  in  such  cities  as  St.  Louis,  New 
York,  Cleveland,  Baltimore,  Philadelphia, 
San  Francisco  and  Houston,  indicating  that 
their  appeal  is  not  limited  to  rural  areas. 

•  Twenty-five  national  magazines  have 
written  cover  stories  and  major  feature  ar- 
ticles on  the  Opry.  Recent  stories  have  ap- 
peared in  Saturday  Evening  Post,  Good 
Housekeeping,  Look,  Collier's,  Time,  News- 
week and  American  Magazine. 

•  Many  sponsors  of  the  Opry  on  a  re- 
gional basis  point  to  numerous  "success" 
stories  following  exposure  on  the  show. 

Mr.  Weintraub  told  B«T  he  decided  to 
produce  the  tv  Opry  because  he  long  felt 
that  television  needed  "a  musical  show  that 
reaches  the  heart  of  America."  He  regards 
it  as  "the  first  tv  film  spectacular." 

Despite  all  the  "plus"  factors  associated 


FLAMINGO  FILMS'  CAMERA  TRAINS  ON  ROY  ACUFF 


with  Opry,  Mr.  Weintraub  recognized  that 
a  tv  version  could  not  achieve  success  by 
trading  solely  on  the  reputation  of  the  radio 
show.  Accordingly,  he  called  on  top  Holly- 
wood production  men  to  produce  the  series. 
Hollywood-wise  Al  Gannaway  is  producer 
and  Richard  C.  Kahn  is  director. 

The  format  of  the  series  is  patterned  after 
the  radio  show  and  features  five  of  the  top 
Opry  personalities  as  emcees  on  a  rotating 
basis.  They  are  Roy  Acuff,  Ernest  Tubb, 
Jimmy  Dickens,  Webb  Pierce  and  Carl 
Smith.  From  a  total  of  125  acts,  performers 
who  are  expected  to  be  used  most  frequently 
are  such  regulars  as  Rod  Brasfield,  Cousin 
Minnie  Pearl,  June  Carter,  Cowboy  Copas, 
Kitty  Wells,  Marty  Robbins,  Martha  Carson 
and  the  Duke  of  Paducah. 

The  series  will  be  sold  on  a  national, 
regional  and  local  spot  basis,  according  to 
Mr.  Weintraub,  and  the  sales  effort  will  be 
backed  by  an  extensive  advertising,  promo- 
tion and  merchandising  campaign.  Many 
of  the  stars  are  available  for  commercial 
tie-ins  and  personal  appearances  in  cities 
where  the  program  series  is  carried. 

For  all  practical  purposes,  Mr.  Weintraub 
said,  the  series  marks  the  debut  of  Grand 
Ole  Opry  stars  on  television.  Many  of  them 
have  made  a  few  guest  appear- 
ances on  tv  but  the  series  signals 
their  entry  into  the  medium  on 
a  grand  scale. 

Though  no  prices  on  the  show 
have  been  revealed,  it  is  report- 
ed that  each  half-hour  filmed 
show  costs  about  $25,000,  to 
which  should  be  added  the  cost 
of  Eastman  Kodak  color.  Con- 
sidering the  talent  he  has  at  his 
beck  and  call,  Mr.  Weintraub 
said,  the  cost  of  the  show  is  rea- 
sonable, adding: 

"Remember,  many  of  the  stars 
of  Opry  earn  more  than  $200,- 
000  a  year.  One  doesn't  earn 
that  kind  of  money  year  in,  year 
out,  unless  he  has  outstanding 
ability  to  entertain.  We  know 
we  are  going  to  get  our  money's 
worth.  We  know  the  advertiser 
is  going  to  get  his  money's 
worth.  And  more  important,  we 
know  the  public — in  big  cities 
and  small — will  agree  that  Opry 
is  entertainment  at  its  very  best." 

If  the  tv  version  is  as  success- 
ful as  its  radio  counterpart,  Mr. 
Weintraub  has  nothing  to  worry 
about  until  1984. 
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ST-Per-Thousand  make 


a  great  buy! 


More  than  120  markets  have  proved  the  power  of  this  famous  series  of 
great  half -hour  syndicated  TV  film  dramas. 

In  city  after  city,  INNER  SANCTUM  has  boosted  time-period  ratings 
. . .  as  much  as  300  % ! 

Now  available  for  its  second  run  in  many  markets,  INNER  SANCTUM 
will  deliver  that  same  audience-pulling  power  and  at  a  cost-per-thousand 
that  really  pays  off. 

No  mystery  to  it— 39  INNER  SANCTUM  mood  dramas  have  all  it  takes, 
including  a  name  and  fame  that  have  been  big  box-office  for  sponsors 
all  the  way  back  to  radio's  golden  days!  Call,  wire,  or  write  today  for 
details  on  your  markets. 


NBC  FILM  DIVISION 


SERVING  ALL  SPONSORS ...  SERVING  ALL  STATIONS 

30  Rockefeller  Plaza,  New  York  20,  N.  Y. 
Merchandise  Mart,  Chicago,  111.    •    Sunset  &  Vine  Sts.,  Hollywood,  Calif. 
In  Canada :  RCA  Victor,  225  Mutual  St.,  Toronto ;  1551  Bishop  St.,  Montreal 


QUICK  photo  work,  not 
extra  lights,  got  this 
dramatic  sequence  of  a 
killer's  confession. 


REALITY 


By  Robert  Gray 
KPRC-TV  Houston 


THE  OTHER  DAY,  leaving  a  courtroom 
where  I'd  filmed  a  murder  trial,  I  noted  a 
newspaper  with  interest.  A  wire  service  re- 
ported more  fuss  about  the  rights  of  tv 
cameras  to  film  trials  and  legislative  meet- 
ings. 

It  understandably  seemed  odd  to  me.  My 
camera  has  just  focused  on  a  man  on  trial 
for  his  life.  The  film  would  show  the  judge, 
jury,  witnesses,  attorneys  and  spectators. 
All  the  tragedy  and  the  drama  of  a  highly 
newsworthy  murder  trial. 

So  the  national  "camera-rights"  fuss  might 
well  have  been  a  bit  academic  to  KPRC-TV 
Houston.  We  now  have  access  to  all  of 
the  criminal  district  courtrooms  in  this 
county,  some  of  the  civil  courts.  In  those 
courts  where  we  are  welcome,  our  cameras 
are  regarded  merely  as  reporting  tools.  Our 
filming  attracts  little  more  attention  than 
a  newspaper  reporter  taking  his  notes.  The 
reason? 

We're  allowed  to  do  our  camera  reporting 
job  there  because  we're  not  disturbing  things. 
We're  making  very  little  noise  and  we're  not 
blinding  anyone.  We're  not  using  any  arti- 
ficial light.  And  thereby  hangs  our  tale. 

What  do  most  people  dislike  about  tv  news 
coverage?  Bright  lights  might  well  be  the 
answer.  That's  why  we  have  learned  to  shoot 
without  them  when  necessary.  We  use  what 
is  variously  called  "natural"  or  "existing" 
light,  the  kind  which  has  spawned  new  tech- 
niques in  still  photography,  but  which  I  feel 


has  gone  neglected  too  long  in  tv  news  pho- 
tography. 

The  use  of  natural  light  has  served  to  get 
our  cameras  into  places  which  I  gather  have 
been  denied  to  tv  newsmen  in  some  other 
cities.  It  has  made  the  16mm  camera,  to 
us,  the  true  reporting  tool  we  think  it  should 
be.  But  the  use  of  natural  light  only  for 
most  indoor  stories  is  pretty  revolutionary 
talk  to  some  of  my  colleagues,  so  a  word 
of  explanation. 

In  my  photo  career  I've  used  a  Speed 
Graphic  for  newspaper  work  and  Contax 
for  magazine  free-lance  assignments.  Enter- 
ing tv  film  work  late  in  '52,  I  knew  what 
powerful,  story-telling  drama  could  be  cap- 
tured on  film  with  existing  light.  But  I  saw 
my  new  colleagues  in  the  tv  fraternity  haul 
out  their  batteries  of  floodlights,  and  I  duti- 
fully followed  suit.  For  weeks  I  fought  the 
good  fight.  I  brought  every  watt  to  bear  on 
my  subjects  I  could. 

But  judges  in  courtrooms  wouldn't  have 
all  that  light.  The  minute  the  floods  went 
on  anywhere,  my  target  of  the  moment, 
blinded,  turned  his  head.  Often,  by  the  time 
my  lights  were  set  up  and  meter  readings 
taken  the  scene  of  the  story  had  moved. 
Even  battery-operated,  portable  light  units 
could  not  solve  for  me  the  riddle  of  getting 
background  detail  in  some  scenes,  while 
trying  to  expose  for  a  brilliant  foreground. 

So  it  wasn't  long  before  I  realized  that 
natural  light  might  be  an  answer  to  about 


HOUSTON  MAYOR  Roy  Hofheinz  (pictun 
at  left)  is  caught  in  a  verbal  duel  with  Coun 
cilman  Harry  Holmes  during  a  council  meet 

half  the  problems  in  this  new  and  bafflini 
medium.  I've  been  a  natural  light  "believer' 
ever  since.  Two  years  of  results  have  showi 
me  that,  while  natural  light  won't  answe 
every  situation,  it'll  mean  the  differena 
between  a  story  and  no  story  at  all  in  a  lo 
of  cases.  Photographically,  the  results  an, 
often  more  dramatic  than  a  brilliantly  lightet 
scene. 

Examples:  A  man  has  just  killed  a  Hous 
ton  city  health  inspector  for  placardini 
his  rent  home  as  being  unsafe.  He  thei, 
agrees  to  repeat  his  confession  .  .  .  and  al 
most  immediately  starts  talking.  There's  ni 
time  for  lights,  no  time  for  light  readings 
only  time  to  plug  in  the  sound  on  our  Auri" 
con  Cine-Voice.  But  I  don't  think  an; 
amount  of  artificial  light  could  improve  o^ 
the  picture  we  got  of  the  man  confessing  hi 
crime,  lighted  by  overhead  flourescent 
(pictures  at  top  left).  Having  shot  many 
hundreds  of  feet  of  natural-lighted  film  ii 
that  Police  homicide  office,  I  knew  in  ad 
vance  what  exposure  was  needed. 

Grand  juries,  of  necessity,  hold  secre 
sessions.  So  the  Federal  grand  jury — whicl 
probed  a  sensational  dope  scandal  in  Hous 
ton  this  summer — was  not  easy  to  photo 
graph  entering  and  leaving  their  chambe 
by  twos  and  threes.  I  asked  the  jury  fore, 
man  for  two  minutes  to  shoot  the  jury  a: 
it  .  began   its   second   day's  deliberations 

■^THIS  FRAME  from  a  firefighting  sequence 
shows  how  reflected  light  from  the  fire  is 
sufficient,  with  overdevelopment,  to  pro- 
duce acceptable  picture  quality.  It  was 
made  with  a  2-in.  telephoto  lens  at  f  1.4. 
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IS  LIGHT  ENOUGH 


KPRC-TV  CAMERAMAN  GETS  DRAMATIC  SHOTS 
WITHOUT  THE  USE  OF  ARTIFICIAL  LIGHTING 
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ing.  The  absence  of  extra  lights  keeps  the 
'atmosphere  natural,  makes  it  possible  to 
ohotograph  subjects  as  they  really  are. 


Okay,"  he  told  me,  "two  minutes." 

In  the  allotted  time  I  got  enough  fluo- 
escent-lighted  film  to  "background"  the  con- 
inuing  dope  story  for  several  months.  Ar- 
ificial  lights  were  out  of  the  question. 

It's  true  also  that  people  are  considerably 
nore  at  ease  when  they  don't  have  light  in 
heir  eyes.  This  is  just  as  true  of  civic  lead- 
ers as  of  criminals.  People  stiffen  up  enough 
vhen  you  point  a  camera  at  them.  Switch 
m  1,000  watts  of  tungsten  and  they  freeze 
iimpletely. 

When  a  new  city  council  was  elected  in 
utrly  1953  in  Houston,  one  of  its  first  acts 
vas  to  deny  my  formal  request  to  film  its 
iveekly  meetings.  That  might  interfere  with 
he  conduct  of  meetings,  they  feared.  We 
lave  now  gone  full  cycle.  The  mayor  and 
ouncilmen  pay  little  attention  to  the  cam- 
ra  now  .  .  .  and  even  occasionally  rebuke 
jbe  for  failing  to  be  on  hand  when  they  bring 
kp  some  favorite  piece  of  pressing  legisla- 
ion. 

The  same  situation  holds  true  at  meetings 
f  county  commissioners,  school  board,  and 
he  like.  Most  particularly  do  we  find  nat- 
iral  light  a  downright  must  for  those  appre- 
ended  criminals  who  are  not  anxious  to  get 
heir  kisser  on  anybody's  21 -inch  screen. 
Tirow  a  light  at  them  and  it's  the  old  hat- 
jl'ver-the-face  routine.  It's  comparatively 
;  imple  to  walk  20  feet  away  and  use  a  tele- 


THE  PICTURES  reproduced  with  this 
)tory  were  shot  on  DuPont  931  Reversal 
'hie  Base  film.  KPRC-TV's  equipment  in- 
cudes three  16mm  Bell  &  Howell  and  two 
iuricon  Cine-Voice  film  cameras. 


DEFENSE  ATTORNEY  Gabe  Nahas  goes  to  his  knees  as  he  makes  his  final  plea  to 
a  Houston  jury.  His  client  was  accused  of  setting  off  a  bomb  under  the  home  of  a 
Negro  living  in  a  white  neighborhood. 


A  SCAFFOLD  broke  during  repairs  to  the  Houston  Coliseum,  and  five  men  fell  60  ft. 
to  their  deaths.  There  was  almost  no  light,  but  these  scenes— four  minutes  after  the 
accident— came  through  with  overdevelopment  of  fcst  film  shot  at  f  1.4. 


photo  lens  and  natural  light  to  get  a  candid 
20  seconds  of  the  culprit  in  custody. 

Lest  we  made  all  this  sound  a  trifle  too 
pat  and  peachy,  let  me  hasten  to  add  that 
natural  light  poses  some  serious  technical 
problems  and  that  Houston  still  has  some 
Federal  courtrooms  and  chambers  to  which 
I  don't  now  have  access. 

When  we  use  natural  light,  there's  less  of 
■  t  and  we  must  use  a  bigger  lens  opening. 
This  increases  our  chances  of  getting  fuzzy, 


ROADCASTING 


Telecasting 


out-of-focus  pictures.  Hence,  we  must  use 
great  caution  to  focus  accurately.  Too, 
without  those  bright  floods,  natural  light 
may  not  be  enough  to  give  a  bright,  con- 
trasty  image.  So  we  use  the  fastest  reversal 
film  we  can  get  and  the  biggest,  fastest 
(f/1.4)  lenses.  Then  we  overdevelop  the 
film  to  the  maximum.  In  fact,  overdevelop- 
ment around  our  plant  is  now  almost  an  art 
— it's  a  routine  part  of  our  technique. 
If  you're  a  photographer,  you  may  well 
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cry  out  in  anguish,  "Yes,  but  won't  that  give 
you  grainy  results — all  that  overdevelop- 
ment?" Sure  it  will.  But  the  grain  doesn't 
come  through  when  you  telecast  the  film. 

Natural  light  poses  other  problems,  too. 
Fluorescent  and  indirect  light  can  be  tricky 
sometimes.  Even  a  good  light  meter  can  fool 
you,  and  your  subject  may  turn  up  with  dark 
blobs  for  eyes.  We  always  lean  toward  over- 
exposure (if  possible)  to  get  any  detail  in 
the  shadows.  The  best  natural  light — that 
from  a  large  window — can  be  a  real  enemy 
too,  if  for  various  reasons  you  have  to  shoot 
toward  that  window. 

But  what  you  can  get  on  film  these  days 
with  almost  no  light  is  sometimes  hard  to 
believe.  Through  overdevelopment  we  have 
often  photographed,  with  good  results,  peo- 
ple we  could  hardly  see  in  the  view- 
finder  when  we  shot  the  film.  We  have  taken 
some  rather  effective  mug  shots  by  the  use 
of  two-cell  flashlights,  a  60-watt  light  bulb 
at  8  feet,  reflected  light  from  a  theatre  mar- 
quee. .  .  . 

We  should  add  quickly  that  we  do  not 
consider  this  sort  of  thing  highly  desirable. 
I  like  to  shoot  news  film  under  well  lighted 
conditions  as  well  as  anyone.  But  you  don't 
always  find  your  subjects  posed  conveniently 
before  floodlights — at  least,  I  surely  don't.  I 
don't  know  if  I  can  prove  it,  but  it  seems 
to  me  that  often  the  best  stories — crime, 
politics,  civic  affairs,  what-have  you — seem 
to  happen  under  the  most  difficult  lighting 
conditions. 

Unless  you're  ready  to  shoot — and  right 
NOW — you're  apt  to  miss  the  story.  The 
story,  I  might  add,  is  what  we  consider  all- 
important  around  our  place.  The  story  on 
film,  for  my  money,  is  good  if  it  accurately 
portrays  what  happened.  Naturally,  we  try 
to  take  the  best  possible  picture  to  tell  that 
story.  But  we're  not  trying  to  win  any  prizes 
here  for  Hollywood  lighting  or  production. 

On  the  other  hand,  there  are  many  occa- 
sions when  we  do  go  to  considerable  trouble 
to  set  up  lights  for  stories — feature  stories, 
that  is.  Even  on  spot  news  stories,  occasion- 
ally, we'll  light  a  man's  face  in  the  accepted 
manner.  But  it's  done  when  we  have  ample 
time  to  do  it — and  when  it's  a  story  over 
which  we  have  a  good  degree  of  control. 

I'm  the  first  to  admire  a  well-lighted,  per- 
pectly-composed  picture.  But  experience  has 
taught  me  that  I  must  also  be  ready  on  an 
instant's  notice  to  forget  about  any  light  ex- 
cept what  I  have  around  me,  expose  as  best 
I  can,  and  shoot  the  story  as  it's  happening. 
I  won't  expect  to  win  any  pictorial  awards 
with  the  result,  but  I  will  have  done  my  job 
if  the  finished  product  tells  our  viewers  the 
pictorial  essence  of  that  story. 


ABOUT  THE  AUTHOR 

TEXAN  Robert  Gray  is  head  of  the 
newsreel  section  of  KPRC-TV.  He 
was  born  in  Beaumont,  is  a  graduate 
of  the  U.  of  Houston's  journalism 
school,  has  been  a  newspaper  reporter 
and  photographer  and  a  freelance 
writer,  spent  four  years  with  the  Ma- 
rines in  World  War  II  and  joined 
KPRC  Radio's  news  staff  in  1946. 
He  was  recalled  to  service  during  the 
Korean  war  as  a  first  lieutenant  in 
charge  of  combat  newsreels. 


THIS  MAN  is  Alton  Carrier,  who  later  was  sentenced  to  life  imprisonment,  shown  as 
he  demonstrates  for  sheriff's  men  just  how  he  found,  then  wounded,  a  stickup  victim. 
Without  disturbance  of  artificial  light,  he  pantomimed  the  entire  crime  for  the  camera 
without  being  aware  that  his  actions  were  being  committed  to  film. 


ANOTHER  STORY  prevented  the  author  from  filming  the  start  of  a  Houston  speech 
by  Gen.  Omar  Bradley,  who  was  finishing  when  Mr.  Gray  arrived.  There  was  no  time 
for  special  lights— just  time  for  a  telephoto  shot  from  50-ft.  away.  It  was  so  dark  in 
the  room  that  General  Bradley  could  hardly  be  seen  in  the  camera's  viewfmder. 
This  blow-up  is  from  an  image  only  1 4 -in.  square. 


MOMENTS  BEFORE  this  picture  was  made  a  shot  had  been  heard  in  the  polica 
headquarters'  vice  squad  office.  An  officer,  implicated  in  a  narcotics  probe,  had 
committed  suicide.  The  officer  running  toward  the  camera  had  found  the  body,  is 
rushing  to  tell  the  police  chief  what  has  happened. 
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Filming  the  Mobilgas  Economy  Run  . . . 


Camera  crews  play  "automotive  leapfrog" 
to  cover  every  hill  and  thrill 


A  blizzard  roared  down  on  the  tortuous 
California  mountain  road.  Farther  on 
in  Nevada,  the  heat  and  desert  dust  were 
blinding.  But  still  the  Mobilgas  Econ- 
omy Run  was  accurately  and  brilliantly 
recorded  on  16mm.  movie  film. 

For  the  third  year,  Cate  &  McGlone, 
Hollywood  producers,  filmed  this  fa- 
mous event  for  the  makers  of  Mobilgas. 
To  cover  it  fully,  they  assigned  the  vari- 
ous shots  to  five  camera  crews.  Then 
speeding  station  wagons  "leapfrogged" 
each  other — with  cameramen  manning 
their  Cine-Kodak  Special  Cameras. 

The  Cine-Kodak  Specials  get  much  of 


the  credit  for  the  film's  success.  As  T.  W. 
Cate  says,  "We  have  found  it  to  be  the 
best  camera  for  a  job  of  this  kind.  It  is 
rugged  and  versatile,  and  the  extra 
magazines  are  insurance  that  we  will  al- 
ways have  film  when  needed." 

For  your  local  news 

For  your  own  news  coverage,  you  also 
want  a  camera  that  will  go  into  action 
fast  .  .  .  and  stay  in  action.  And  for  com- 
mercial filming,  you  want  a  camera  with 
the  high  precision  and  versatility  needed 
for  uniformly  excellent  results. 
Whatever  the  job,  the  Cine-Kodak 


Special  II  Camera  will  film  it  superbly. 
It  gives  you  everything  you  need  for  the 
widest  variety  of  special  cinematic  effects. 
Fades,  dissolves,  mask  shots,  slow  mo- 
tion, and  multiple  exposures  are  just  a 
few  of  the  effects  you  can  get  through 
controls  built  into  the  basic  camera. 
Famous  Ektar  Lenses  assure  clear,  faith- 
ful pictures  that  telecast  sharply. 

To  give  extra  sparkle  and  impact  to 
your  local  news  programs,  equip  your 
station  with  a  Cine-Kodak  Special  II 
Camera.  See  your  Kodak  Audio-Visual 
Dealer  for  complete  information,  or  just 
mail  the  coupon. 


A  Kodascope  Pag- 
eant Sound  Projec- 
tor is  ideal  for 
around-the-town  preview  work.  Your 
prospective  sponsors  will  appreciate  its 
quiet  operation;  sharp,  brilliant  pictures; 
and  clear,  comfortable  sound.  Your  sales- 
men will  enjoy  its  convenient,  single-case 
portability  and  its  easy,  dependable  op- 
eration. And  you  will  like  its  long,  main- 
tenance-free life,  thanks  to  its  exclusive 
permanent  pre-lubrication.  Six  Pageant 
models  to  meet  every  16mm.  requirement. 


r 


FOR  YOUR 

STUDIO 

PREVIEWING 


Regular- projection 
counterpart  of  the 
superb  Eastman 
Model  250  Tele- 
vision Projector,  the  Eastman  16mm.  Pro- 
jector, Model  25,  has  identical  sound,  op- 
tical, and  mechanical  components,  tumen- 
ized  Ektar  tenses  for  sharp,  brilliant  pic- 
tures. Sealed-in-oil-bath  movement,  sepa- 
rate motors,  and  an  exceptionally  stable 
drive  mechanism  for  ultra-smooth  per- 
formance. Delivers  sight  and  sound  com- 
parable to  the  finest  35mm.  projector. 


EASTMAN  KODAK  COMPANY  2  82 

Dept.  8-V,  Rochester  4,  N.  Y. 

Please  send  name  of  nearest  Kodak  Audio-Visual  Dealer 
and  information  on:  Cine-Kodak  Special  II  Camera  Q 
Kodascope  Pageant  Sound  Projectors  □  Eastman 
16mm.  Projector,  Model  25  □ 
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COLUMBUS  DISCOVERS 

WTVN-TV'S  MOVIES  J 

I 

PROMOTION,  GOOD  FILMS  MAKE  A  TOP-RATED  S£R/£< 


ANY  UPSWING  in  ratings  is  cause  for 
celebration,  so  when  the  rating  of  the  Tues- 
day 9-11  p.m.  period  on  WTVN-TV  Colum- 
bus rose  from  a  mediocre  6.0  to  an  over- 
whelming 35.0  in  a  single  month — and 
stayed  there — the  local  reaction  was  that 
this  phenomenon  merits  nothing  short  of  a 
packaged  "New  Year's  Eve  in  Times 
Square." 

And  when  a  sponsor  reported  that  the 
weekly  telecast  has  been  responsible  for  a 
sales  increase  of  over  400%,  a  few  Fourth 
of  July  fireworks  have  to  be  added  to  the 
celebration. 

Cause  for  all  the  rejoicing  in  Columbus 
is  Nine  O'Clock  Theater— WTVN-TV's 
name  for  the  General  Teleradio  package  of 
30  recent  Hollywood  films — including  such 
theatrical  successes  as  "Arch  of  Triumph" 
with  Bergman  and  Boyer,  "Double  Life" 
with  Ronald  Colman  and  "Macbeth"  with 
Orson  Welles — with  combined  production 
costs  of  more  than  $45  million.  And,  what 
was  of  even  more  importance  in  Columbus, 
this  was  the  first  tv  showing  of  these  films 
in  that  city. 

But  the  sponsors — Columbus  &  Southern 
Ohio  Electric  Co.  and  a  group  of  cooperat- 
ing appliance  dealers—and  the  agency — Mc- 
Cann-Erickson's  Cleveland  office — and  the 
station  realized  that  no  matter  how  good 
the  program  series,  it  would  not  achieve  its 
potential  in  either  audience  or  sales  unless 
the  series  itself  was  first  sold  to  the  Columbus 
viewers.  Robert  Boyd,  advertising  manager 
of  the  electric  company,  Melvin  Weiss,  ac- 
count executive  from  the  agency,  and  J.  W. 
McGough,  general  manager  of  WTVN-TV, 
had  no  illusions  as  to  their  task.  It  was 
alarmingly  simple: 

This  was  the  first  time  in  the  history  of 
tv  in  Columbus  that  a  locally-sponsored  film 
series  had  been  programmed  in  Class  A  time 
opposite  strong  live  network  program  com- 
petition from  the  city's  other  two  tv  sta- 
tions. If  the  public  considered  the  WTVN- 
TV  series  just  another  bunch  of  moth-eaten 
movies  moved  up  from  their  usual  late-night 
spots  it  was  dead  before  it  started.  Sponsor, 
agency  and  station  had  to  see  to  it  that  this 
did  not  happen  but  that  the  shows  were 
recognized  for  the  top-notch  entertainment 
they  really  were. 

The  procedure  decided  on  by  the  spon- 
sor-agency-station trio  was  two-fold:  First, 
they  determined  to  make  the  program  itself 


a  prestige  presentation.  Only  five  commer 
cials  would  be  permitted  during  the  two 
hour  program,  plus  pre-show  and  post-show 
institutional  messages  from  the  electric  com 
pany.  (The  five  commercials  would  be  foi 
appliances.)  The  commercials  were  tighth 
scripted,  carefully  rehearsed  and  scrupu 
lously  followed  by  the  announcers,  WTVN  , 
TV  staff  members,  one  assigned  to  each  par 
ticipating  appliance  distributor. 

Second,  it  was  decided  to  support  the 
series  with  an  all-out  promotion,  merchan- 
dising, publicity  and  exploitation  campaign*! 
that  would  be  spectacular  and  sensationall 
but  yet  dignified,  in  view  of  the  years  (ana 
dollars  )  that  the  Columbus  &  Southern  Ohic 
Electric  Co.  had  devoted  to  building  a  nama 
of  prestige  and  dignity. 

The  promotion  campaign  got  underwayi 
the  week  before  the  opening  program  on! 
Nov.  2  with  the  distribution  of  stage  "mil-j 
lion  dollar  bills,"  paying  the  bearer  $1  mil- 
lion of  tv  entertainment  upon  demand  and| 
listing  films  scheduled  for  showing  on  the] 
Nine  O'Clock  Theater.  Station  personali- 
ties themselves  passed  out  the  stage  bills  tc| 
downtown  Columbus  crowds  of  business-! 
men  and  shoppers  who,  for  the  most  part, 
did  not  glance  at  them  and  throw  them  aside! 
but  seemed  to  enjoy  them  enough  to  take! 
them  home,  converting  the  bills  into  $1} 
million  worth  of  in-the-home  promotion  for 
the  series.  Radio-tv  editors  received  metala 
cash  boxes  stuffed  with  the  advertising  cur-J 
rency. 

Second  step  was  placement  of  1,000-line 
kick-off  ads  in  the  two  evening  newspapers, 
announcing  the  first  picture  of  the  series, 
"Magic  Town,"  and  also  displaying  the  stars, 
of  other  coming  attractions.  These  ads  also 
introduced  the  eye-catching  Nine  O'Clock 
Theater  design  used  in  all  visual  media,  and 
imparted  a  note  of  "social  event"  to  the 
series,  along  with  the  "lavish  attraction" 
appeal. 

Film  trailers  and  clips  were  purchased 
by  WTVN-TV  and  used  on  the  air  in  exactly 
the  same  way  as  theatres  show  "prevues  of 
coming  attractions."  A  saturation  tv  cam- 
paign of  these  50-second  film  clips,  plus  10-, 
20-  and  60-second  announcements,  was  used, 
in  addition  to  cross-plugs  on  the  same  organi- 
zation's radio  station,  WTVN. 

It  all  added  up  to  a  large  part  of  the  Co- 
lumbus population  eagerly  awaiting  the  first 
Nine  O'Clock  Theater  showing.    Many  a 
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YOUR  LOWEST  COST-PER-THOUSAND  BUY! 


Daytime  ratings  are  climbing  throughout  the  country —  yet 
time-costs  are  lower  and  time-clearance  easier.  Now  is  the 
time  to  stake  out  vour  claim  in  the  sales-productive  davtime 
.  .  .  and  IT'S  FUN  TO  REDUCE  is  the  one  show  that's 
designed  to  bring  you  more  viewers,  more  sales  ...  at  LOW  ER 
cost!  More  than  just  an  entertainment  vehicle,  IT'S  FUN  TO 
REDUCE  is  actually  a  keen-edged  sales  and  merchandising 
tool  that  has  proved  its  ability  to  bring  fast  results.  Contact 
GUILD  today  and  get  full  details! 


A  PROVED  WINNER! 

ITS  FUN  TO  REDUCE  has  been  tested 
and  proved  as  a  "live"  show  in  Pitts- 
burgh by  one  of  the  nation's  largest 
retail  chain  operations ! 

Successful?  Beyond  the  sponsor's  wild- 
est dreams — as  a  matter  of  fact,  more 
than  350,000  women  visited  the  sponsor's 
stores  specifically  to  ask  for  a  f;FUN  TO 
REDUCE"  exercise  chart  .  .  .  and  the 
show  has  coyisistantly  outrated  every  other 
local  daytime  show  in  the  Pittsburgh  area! 


LOADED  WITH 
SALES-PRODUCING 
■ERCHANDISING  GIMMICKS: 


•  Exercise  Chart  Giveaways 

•  Premium  Phonograph  Records 

•  Dramatic  Point-Of-Purchase 
Displays 


FILMS 


460  PARK  AVENUE,  NEW  YORK  22,  N.  Y.  •  MUrray  Hill  8-5365 


"a  filmed  version  of  'Hit  Parade7  . .  .  but  it's  got  far  more  in  terms  of  style  and 
class  which  is  saying  a  lot .  .  .  everything  about  the  show  spells  quality  ...  a  sure 
fire  vehicle  for  any  type  of  sponsor  be  it  institutional,  hard  sell  or  any  other/' 

VARIETY 


Music  to  the  ears  of  discriminating  regional 
and  local  sponsors  searching  for  a  new 
TV  show  that  spells 

w SALES! 


Hollywood's  most  attrac- 
tive, newest  singing  sensations  JOAN 
WELDON  and  BYRON  PALMER  and  one  of 
the  country's  favorite  recording  groups  — 
THE  PIED  PIPERS. 

Jack  Denove,who  super- 
vised the  start  of  "Your  Hit  Parade"  on  TV, 
MUSICAL  DIRECTOR  — Nelson  Riddle. 
CHOREOGRAPHER- David  Lichine. 


£<%c£  ^¥&t£°<  all-tim 

favorites  are  spectacular  production  nun 
bers  inspired  by  a  heartwarming  theme 
such  as  "SHOW  BOAT  DAYS"  .  . .  "ACAC 
EMY  AWARD  WINNING  SONGS"  . 
"THE  ROARING  TWENTIES"  .  .  .  "SALUT 
TO  LATIN  AMERICA". 


". . .  probably  the  best  musi- 
cal show  ever  done  either 
ve  or  on  film  for  televi- 


on. 


BILLBOARD 


".  .  .  the  brightest,  most 
tuneful,  most  scenically  im- 
aginative half-hour  of  music 
yet  brought  to  TV." 

SAN  FRANCISCO  NEWS 


"At  last  television  is  present- 
ing a  top  quality  musical 
show  .  .  .  you'll  come  away 
shouting." 

SAN  FRANCISCO  CHRONICLE 


<3XC/z  .  .  . 

erlative  Singing,  Entrancing  Dancing 
>erb  Staging. 

\  THE  FUN  SHOW  OF  THE  YEAR, 
THE  WHOLE  FAMILY! 


Don't  delay. 

Strike  it  program-rich  while  YOUR  area  is  still  available. 

WRITE!  WIRE!  VHONE! 

#    O  F  F I C I A  L  F I LM  S,  .nc. 

25  WEST  45th  ST.,  NEW  YORK  36,  N.Y.  •  PL  7-0100 

Atlanta  •  Baltimore  •  Beverly  Hills  •  Boston  •  Chicago  *  Dallas  •  Detroit  •  Minneapolis  •  St.  Louis 
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THE  STAR  AND  THE  STORY  •  MY  HERO  •  COLONEL  MARCH  OF  SCOTLAND  YARD 
SECRET  FILE  U.S.A.  •  TERRY  AND  THE  PIRATES  •  TUNE-0  •   TOWN  AND  COUNTRY  TIME 


promoter  might  have  let  it  go  at  that.  Not 
this  group,  however.  They  redoubled  their 
efforts.  On  Saturday  a  captive  audience  of 
82,000  at  the  Ohio  State  U.  stadium  was 
entertained  by  a  charter  plane  which  flew 
over  the  field  trailing  a  streamer  reading: 
"Nine  O'Clock  Theater  .  .  .  WTVN-TV  .  .  . 
every  Tuesday  night."  Radio  editors  received 


TV  audiences  from 
Maine  to  Washington- 
Minnesota  to  Florida— 


The  TV  film  show  with  a 
COMPLETE  merchandising 
package ! 

Write  for  FACTS 

Reid  H.  Ray  Film  Industries 

2269  FORD  PARKWAY 

ST.  PAUL,  MINNESOTA 


baskets  of  crackers,  cheese  and  cola  drinks, 
with  notes  saying,  "something  for  you  to 
enjoy  tonight  while  you  watch  Nine  O'Clock 
Theater." 

The  following  week  billboards  throughout 
the  city  blossomed  with  injunctions  to  watch 
the  program  each  Tuesday,  contracted  for 
jointly  by  WTVN-TV  and  the  electric  com- 
pany. The  billboard  layout  was  then  reduced 
to  streamers  for  dealer  windows  and  cards 
for  dealer  counters.  On-the-air  promotion 
continued  at  high  level,  with  a  minimum  of 
five  spots  the  day  before  each  program  and 
10  that  day.  The  8  a.m.  and  12  noon  news- 
casts of  Paul  Frank  (host  of  the  tv  series) 
promoted  the  show  on  WTVN  radio.  A 
Nine  O'Clock  Theater  slide  was  used  on 
another  Columbus  tv  station. 

Meanwhile,  Mr.  Boyd  was  conducting  an 
intensive  merchandising  campaign  for  the 
program  series.  Each  week  a  1,000-line 
newspaper  ad,  run  for  a  specific  distributor, 
carried  copy  for  the  series  and  the  upcoming 
show.  Weekly  letters  told  dealers  what  prod- 
ucts were  to  be  advertised  on  the  next  pro- 
gram and  how  they  could  tie  in  with  it  in 
their  displays.  Dealers  also  got  letters  from 
Ed  Richter,  WTVN-TV  sales  manager,  with 
blowups  of  two  big  ads  and  a  schedule  of 
the  films  to  be  shown. 

As  Nine  O'Clock  Theater  entered  its 
fourth  month  WTVN-TV  reported  that  the 
promotion  campaign  was  still  going  strong. 
Full-page  ads  are  being  used  once  a  month 
in  regional  tv  program  magazines  and  in  the 
"This  Week  in  Columbus"  booklet.  The 
newspaper  ads  continue  in  the  two  evening 
dailies  each  Tuesday  and  the  saturation 
schedule  of  on-the-air  spots  serves  as  a  con- 
stant reminder  to  tune  right  on  Tuesday 
night. 

The  results  of  all  this  planning,  promoting 
and  publicizing  are  satisfactory  all  'round. 
A  35.0  rating  speaks  for  itself,  with  a 
pleasantly  powerful  voice  so  far  as  WTVN- 
TV  is  concerned.  It  pleases  the  sponsors, 
too,  but  they  are  less  interested  in  the  total 


ALL  EYES  are  on  the  monitor  screen  ir 
the  WTVN-TV  control  room  as  Nine 
C'C'ock  Theater  starts  its  career  on  Nov 
2,  1954,  with  the  telecast  of  "Magic 
Town."  The  intent  v/atchers  are  (I  to  r, 
j.  W.  McGough,  general  manager,  WTVN 
TV;  Harry  Mohr,  director  of  the  telecast 
of  the  film  series,  and  Robert  Boyd,  ad 
vertising  manager,  Columbus  &  Southerr 
Ohio  Electric  Co.,  sponsor  of  the  program 

number  of  people  who  see  the  Nine  O'Cloc 
Theater  than  in  what  those  viewers  do  aft 
seeing  the  program,  especially  the  comme 
cials. 

C.  J.  Vondran,  consumer  products  mai 
ager  of  Westinghouse  Electric  Supply  C 
in  Columbus,  wrote  Mr.  Boyd  that  "in 
effort  to  determine  the  pulling  power  of  tl 
show  we  offered  the  public  a  set  of  oi 
Laundromat  and  dryer  miniature  salt  ar 
pepper  shakers  if  they  would  stop  at  oi 
dealers'  store  for  a  live  demonstration 
our   equipment.    The   following   day  oi 
switchboard  was  jammed  with  calls  fro 
dealers  requesting  more  salt  and  pepp 
shakers.  Our  supply  was  soon  exhausted  ar 
it  was  necessary  for  us  to  expedite  an  adc 
tional  quantity.  During  the  period  we  wei 
out  of  stock  many  customers  contacted  \ 
direct  and  also  called  the  tv  station." 

John  Fleming,  sales  promotion  manage 
Bard  Inc.,  Columbus  General  Electric  a 
pliance  distributor,  reported  that  the  prl 
gram  can  produce  sales  as  well  as  sto 
traffic.    Discussing  the  Mobile-Maid  poil 
able  dishwasher  introduced  to  the  trade 
June  1954,  he  said: 

"Our  first  advertising  effort  on  this  dis 
washer  was  a  series  of  200  radio  spots 
October  which  resulted  in  a  slight  increa 
in  retail  sales.  In  November  our  empha^ 
was  switched  to  television,  showing  tf 
product  on  Nine  O'Clock  Theater  twice,  su 
ported  by  20  one-minute  spots  on  the  sari 
station  in  this  month.  We  also  used  tv 
spots  in  November  on  our  regular  Roy 
Playhouse. 

"In  December  we  continued  our  20-sp 
package    on   WTVN-TV    and    one  Nil 
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CHEESE,  crackers  and  cola,  combine 
into  handy  and  attractive  snack  package; 
were  sent  to  radio-tv  editors  for  consume 
tion  while  watching  Nine  O'Clock  Theate 
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O'clock  Theater  showing  on  the  same  sta- 
ion,  plus  two  more  Royal  Playhouse  spots 
)n  WBNS-TV.  This  television  schedule  has 
>een  responsible  for  an  increase  of  over 
K)0%  in  the  sale  of  Mobile-Maid  dish- 
vashers. 

"This  can  be  accurately  gauged  as  the 
inly  advertising  other  than  that  mentioned 
bove  was  one  ad  of  approximately  600 
ines  in  the  Columbus  Dispatch  by  one 
lealer.  It  is  interesting  to  note  that  this  sale 
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,cf.OST  to  the  medical  profession  when  he 
iold  his  first  short  story,  Edmund  Beloin  left 
■Jew  York  U.  in  1931  to  start  his  career 
s  a  writer.  This  paid  off  with  book  reviews 
or  New  Republic  and  short  stories  until 
,  936  when  he  became  half  the  writing  team 
P«fer  NBC  Radio's  Jack  Benny  Show.  He  also 
•ortrayed  "Mr.  Billingsley"  on  the  program. 
Vfter  eight  years  he  left  radio  in  favor  of 
notion  pictures. 
In  January  1953  Mr.  Beloin  was  brought 
phajlpi  by  NBC-TV  to  provide  a  shot  in  the  arm 
or  My  Hero  series,  starring  Robert  Cum- 
aings.  It  then  had  a  Nielsen  rating  of  24 
3  the  36  of  the  opposing  CBS-TV  Jackie 
rleason  Show.    When  the  program  went 
ff  the  air  several  months  later  the  opposi- 
■:i  on  led  by  only  a  fraction  of  a  decimal  point. 

til 

It  wasn't  enough  to  buck  Mr.  Gleason 
nly  once,  so  Ed  Beloin  now  is  slotted  op- 
losite  the  comedian  in  the  8:30-9  p.m., 
|aturday  spot  with  NBC-TV's  So  This  Is 
lolly  wood. 

Asked  by  Weiss  &  Geller  last  mid-No- 
ember  if  he  would  be  interested  in  doing 
tv  show  for  Toni  Co.,  he  said  he  would  do 
J  only  if  it  were  on  film.  He  was  then  in  the 
uidst  of  writing  '"Bad  Company,"  the  tenta- 
ve  title  of  a  movie  he  will  produce  for  Bob 
lope  this  summer,  but  had  been  mulling  a 
omedy  idea.  So,  little  more  than  a  month 
efore  the  Jan.  1  premiere,  the  series  was 
ought  over  breakfast  without  benefit  of  a 
ilot  film  or  even  a  script. 
As  producer-writer  of  So  This  Is  Holly- 
ood,  Mr.  Beloin  is  trying  a  "new  approach" 
i  tv  comedy  which,  he  believes,  "was  get- 
mg  to  be  merely  the  art  of  shooting  in- 
:riors."  His  Arrowhead  Productions  oper- 
tes  at  Hal  Roach  Studios,  using  the  com- 

tOADCASTING     •  TELECASTING 


:ap 
c  a 
pi  I1 


e,5M 
:  sat  I 
d  tur 


Vi  ! 


Bote 
asfl  I 


rate  is  being  maintained  even  after  the 
Christmas  season." 

Mr.  Boyd,  speaking  for  Columbus  & 
Southern  Ohio  Electric  Co.,  stated:  "Need- 
less to  say,  we're  very  enthusiastic  about 
Nine  O'Clock  Theater  and  especially  pleased 
to  be  able  to  help  prove  that  a  show  pro- 
duced on  a  local  level  can  obtain  audience 
results  comparable  to  the  network." 

Mr.  McGough  added,  "And  that's  putting 
it  mildly." 


fil 


maker 


EDMUND  BELOIN 


missary,  offices,  actual  buildings,  etc.,  for 
scenes,  painting  and  refurbishing  the  lot's 
facilities  when  necessary.  The  money  saved 
augments  the  supporting  cast  budget  which 
is  15  times  that  of  the  usual  one  for  tv. 

He  also  wanted  this  series  to  be  a  co- 
starring  deal,  not  a  star  vehicle,  because  it 
revolves  around  the  "anonymous"  people 
employed  by  the  movie  industry.  Mitzi 
Green  was  his  original  choice  for  "Queenie" 
but  NBC  felt  Cass  Daley  had  more  potential 
box  office  because  of  her  many  appearances 
with  Bob  Hope.  Miss  Daley,  after  being 
signed,  begged  off  when  Mr.  Beloin  would 
not  build  the  series  around  one  person  and 
so  Miss  Green  was  signed  to  co-star  with 
Virginia  Gibson,  Jimmy  Lydon  and  Gordon 
Jones. 

In  order  to  be  ready  to  succeed  Place 
the  Face  by  Jan.  1,  Mr.  Beloin  had  to  shoot 
eight  films  in  six  weeks.  He  is  now  down  to 
one  weekly  and  by  April  will  have  com- 
pleted his  contract  for  26  programs,  1 1  of 
which  will  be  repeated  this  summer.  His 
budget  is  somewhere  in  the  $30,000  bracket 
for  each  film,  and  Toni,  he  declares,  has 
given  him  a  free  hand,  both  creatively  and 
artistically.  In  view  of  his  current  16-hour 
day,  he  counts  himself  lucky  to  see  his 
wife,  Lynn,  and  five-year-old  son,  John. 

Practically  from  the  time  of  his  birth, 
April  1,  1910,  in  Bristol,  Conn.,  writing  has 
been  Ed  Beloin's  primary  interest.  His 
screen  credits,  after  leaving  radio  in  1944, 
include  "The  Harvey  Girls,"  "Road  to  Rio," 
"A  Connecticut  Yankee,"  "My  Favorite 
Brunette"  and  "My  Favorite  Spy."  He  co- 
authored  "In  Any  Language"  which  bowed 
on  Broadway  in  1952. 


J»  Estimate  your  total  cost  per 
print  for  the  round  trip  —  to  sta- 
tion and  return.  If  you  know  your 
total  cost,  enter  here:  $  

If  not,  here's  a  check  list  of  steps 
performed  by  Bonded  to  help 
you  estimate  your  total  cost. 
Enter  what  you  think  your  cost  is 
for  each  service,  skipping  those 
you  do  not  now  receive. 

Attaching  leaders  $  

Mounting  on  reels   

Inserting  commercials  ,  

Cost  of  container,  reels   

Shipping   

Print  Control  Record   

Confirmation  of  waybills 

Immediate  check  in  on  return   

Examination  and  repair 
Cleaning 

Removal  of  commercials   

Report  of  print  condition   

Storage   


TOTAL  $_ 


«.  Next,  estimate  the  number 
of  prints  (programs,  features,  or 
commercials)  you  use  in  an  av- 
erage month.  Multiply.  Put  the 

total  here.  $  Don't 

just  groan,  move  on  to  Step  3. 

3*  Now  phone,  or  write,  for  a 
Bonded  TV  Film  Service  estimate 
and  plan  for  handling  your  film. 
It  costs  you  nothing  to  find  out. 
And  —  whether  your  needs  are 
large  or  small,  whether  you  now 
do  your  own  film  handling  or  not 
—  you  will  find  that  Bonded  can 
do  the  job  better  and  cheaper. 


DED 

TV  FILM  SERVICE 

LOS  ANGELES  •  NEW  YORK 

904  N.  la  Cienega       630  Ninth  Ave. 
BR  2-782S  JU  6-1030 


FASTER,  SAFER,  LESS  COSTLY. . 
Because  It's  More  Efficient! 
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the  ^8t 


CAPTAIN  GALLANT ^ 


Buster  Crabb 


CHo'C£  markets 


ST("  avaiubie 


all  adve 


By  Allah !  This  program  has  everything ! 

The  French  Foreign  Legion !  The  intriguing  and 
mysterious  desert.  Native  peoples  and  animals 
and  customs.  Unprecedented  government  coop- 
eration for  highest  authenticity. 

Add  a  name  star  like  Buster  Crabbe  .  .  .  and  his 
son  "Cuffy",  in  a  role  children  of  all  ages  will 
envy  . . .  and  scripts  that  weave  them  all  into  top 
TV  viewing — and  you  get  a  glimmer  of  the  tre- 
mendous appeal  of  this  program. 


REIGN  LEGION 


ducin 


Cullen  "Cuffy"  Crabbe 


Included  in  the  package  is  a  built-in  merchandis- 
ing program  featuring  36,000  free  premiums  for 
every  market  ordered :  trading  cards  .  .  .  auto- 
graphed photos  of  Buster  and  Cuffy  .  .  .  comic 
books . . .  membership  cards  and  certificates.  Plus 
free  posters  and  special  commercials,  also  free. 

It's  all  absolutely  free — and  trouble  free,  when 
you  buy  the  show. 

"Captain  Gallant"  is  a  show  whose  performance 
in  the  living  room  and  at  the  cash  register  will 
delight  every  sponsor.  For  full  details  and  avail- 
abilities, call,  write  or  wire — fast ! 


Television  Programs  of  America,  Inc. 
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YOUR  ADVANTAGE 
IN  GPL  PRODUCTS 

GPL  film  equipment  for  television  broad- 
casters is  backed  by  more  experience  in 
motion  picture  equipment  than  any  other 
supplier  to  the  industry.  GPL  is  part  of 
the  General  Precision  Equipment  Corpora- 
tion family,  famous  in  motion  picture 
equipment  fields  for  Simplex  commercial 
projectors  and  Ampro  home  projectors. 

Through  the  GPE  policy  of  coordinated 
precision  technology,  GPL's  own  capable 
staff  is  re-inforced  with  the  technical 
know-how  and  facilities  of  its  affiliates. 

The  results  of  this  are  known  to  the 
industry  in  the  unique  and  widely  accepted 
GPL  16  mm  video  recording  camera,  the 
GPL  16  mm  and  35  mm  monochrome 
telecine  projectors,  and  now,  superior 
color  broadcast  equipment. 


As  more  program  hours  go  to  film,  your  station  costs  and  profits 
will  depend  directly  on  your  film  equipment. 

Right  now  —  and  the  sooner  the  better  —  it  will  pay  you 
to  sit  down  with  GPL  engineers  and  discuss  your  film  trans- 
mission problems.  Here  are  the  questions  that  confront  you. 

What  are  your  maintenance  costs?  Operational  efficiencies? 
Reliability?  And,  for  your  advertisers  and  audience  —  Quality? 

And  equally  important  —  how  does  your  present  equipment 
fit  into  future  plans?  Color  is  coming.  Will  you  be  caught  with 
your  plans  down? 

GPL  engineers  will  tell  you  about  a  new  three-point  long- 
range  plan.  It  includes: 

Iconoscope  conversion 
New  Vidicon  chains 
Build-up  for  color 

Start  your  survey  today,  of  future  needs.  And  call,  write,  or 
wire  GPL  for  engineering  consultation. 


A  SUBSIDIARY  OF  GENERAL  PRECISION  EQUIPMENT  CORPORATION 


CPU 


General  Precision  Laboratory 


INCORPORATED 


PLEASANTVILLE 


NEW  YORK 


Regional  Offices:  Chicago   •   Atlanta   •   Dallas   •  Pasadena 
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ADVERTISERS  &  AGENCIES 


(A&A  continues  from  page  32) 
(Tues.,  8-8:30  p.m.  EST)  for  26  weeks,  effective 
April  5.  Agency:  Foote,  Cone  &  Belding,  L.  A. 

Regal  Amber  Brewing  Co.  (Regal  Pale  Beer), 
S.  F.,  has  bought  half-hour  of  hour-long 
Ozark  Jubilee  on  five  ABC-TV  regional  Cali- 
fornia stations  with  additional  markets  being 
cleared.  Stations:  KABC-TV  Los  Angeles, 
KBAK-TV  Bakersfield,  KCCC-TV  Sacramento, 
from  Feb.  5;  KGO-TV  San  Francisco,  from 
Feb.  12,  and  KJEO  (TV)  Fresno,  from  Feb. 
19.  Contracts  for  13  weeks. 

NETWORK  RENEWALS 

Texas  Co.  (petroleum  products),  N.  Y.,  renews 
Texaco  Sports  Final  on  30  CBS  Radio  Pacific 
and  Mountain  stations  (Mon.-Sat.,  5:30-5:45 
p.m.  PST  and  9:45-10  p.m.  MST)  for  52  weeks 
effective  Feb.  28.  Agency:  Kudner  Agency, 
N.  Y. 

George  S.  May  Co.  (business  engineers),  Chi- 
cago, renews  Championship  Golf  from  Tarn 
O'Shanter  Country  Club  on  NBC-TV  (Tues., 
10:30-11  p.m.,  June  7-Aug.  30).  Agency:  M.  M. 
Fisher  &  Assoc.,  Chicago. 

AGENCY  APPOINTMENTS 

Colvert's  (dairy),  Ardmore,  Okla.,  appoints 
Lowe  Runkle  Co.,  Oklahoma  City,  with  Monty 
Mann,  vice  president,  and  Oscar  Heuser,  ac- 
count executive,  handling  account.  Radio-tv 
will  be  used. 

Glasers  Provisions  Co.  (foods),  Omaha,  ap- 
points Allen  &  Reynolds,  same  city,  with  John 
Enis  as  account  executive.  Radio-tv  will  be 
used. 

D.  L.  Clark  Co.  (Clark  Bar,  Coconut  Bar,  Zag 
Nut  Bar  candy),  Pittsburgh,  appoints  Sullivan, 
Stauffer,  Colwell  &  Bayles,  N.  Y. 

IS.  B.  Thomas  Inc.  (breads,  muffins),  Long 
(island  City,  N.  Y.,  appoints  David  J.  Mahoney 
'Inc.,  N,  Y.,  for  Thomas  Specialty  Baked  Prod- 
ucts, effective  April. 

Ferber  Corp.  (Vu-Riter  pens),  Englewood,  N.  J., 
appoints  Emil  Mogul  Co.,  N.  Y. 

Gibbs  &  Co.  (foods),  Baltimore,  appoints  Jo- 
seph Katz  Co.,  same  city,  for  Gibbs  Pork  & 
Beans,  Catsup  and  canned  vegetables. 

Studebaker  Dealers  Assn.  of  Greater  Boston 

appoints  Oscar  E.  Rudsten  &  Assoc.,  same  city. 

Simplicity  Pattern  Co.,  N.  Y.,  appoints  Frank- 
lin Brack  Adv.,  same  city. 

Martinson  Coffee  Co.,  N.  Y.,  names  Anderson 
&  Cairns,  same  city,  for  Aborn's  coffees  and 
teas.    Victor  Seydel  is  account  executive. 

Clicquot  Club  Co.  (soft  drinks),  Millis,  Mass., 
appoints  Harold  Cabott  &  Co.,  Boston. 

Metal  Foil  Products  Mfg.  Co.,  Newark,  N.  J., 
appoints  Storm  &  Klein  Inc.,  N.  Y. 

Reo  Motors  Inc.,  Lansing,  Mich.,  appoints 
Zimmer,  Keller  &  Calvert  Inc.,  Detroit,  effective 
(Feb.  26. 

Olin-Mathieson  Chemical  Corp.,  Baltimore, 
appoints  VanSant,  Dugdale  &  Co.,  same  city, 
for  automotive  products,  industrial  chemicals 
Idiv.,  for  anti-freezes  and  radiator  chemicals. 

Conmar  Products  Corp.  (slide  fasteners),  New- 
ark, N.  J.,  has  appointed  Dowd,  Redfield  & 
Johnstone,  N.  Y.,  and  John  C.  Dowd  Inc., 
Boston. 

Lake  Murray  Development  Co.  (housing  de- 
velopment), Lake  Park,  Calif.,  has  named  Vig- 
nolle  &  Powell,  L.  A. 


CLOSING  of  a  contract  by  North  American  Airlines  and  WBBM  Chicago  calling  for 
40  one-minute  spot  announcements  weekly  for  52  weeks  occasions  this  gathering. 
L  to  r:  front,  Arthur  A.  Fischer,  president  of  Van  Wood-Fischer,  North  American 
agency;  Ross  Hart  and  Jack  Lewin,  part-owners  of  NAA;  Jack  Boswell,  eastern  repre- 
sentative for  WBBM;  rear,  Stan  Weiss  and  Jim  Fischgrund,  part-owners  of  NAA, 
and  John  McCorkle,  account  executive  for  CBS  Radio  Spot  Sales,  WBBM  national 
sales  representative. 


Nu-Trishus  Products  Corp.  (foods),  Chicago, 
has  appointed  Schwimmer  &  Scott,  same  city. 
Radio-tv  plans  being  formulated. 

Alsol  Auto  Wax,  Newark,  N.  J.,  has  named  Hal 
Tunis  Assoc.,  N.  Y.  Eric  Bernay  is  merchandis- 
ing executive;  Hal  Tunis  supervising  overall 
account.  Radio-tv  will  be  used. 

AGENCY  SHORTS 

Womack,    Craig    &    Webster    Adv.  Agency, 

Odessa,  Tex.,  has  become  Womack  Adv. 
Agency,  effected  by  purchase  by  Kenneth  Es- 
mond, engineering  firm  operator  and  county 
surveyor  of  Ector  County,  of  interests  of  T. 
Bruce  Craig  and  Rex  Webster.  Mr.  Esmond 
will  devote  only  portion  of  time  to  agency. 

McCurry-Gunn,  Norfolk,  Va.,  formed  at  Suite 
121,  Franklin  Bldg.,  702  Duke  St.,  with  Cour- 
tenay  E.  McCurry,  formerly  manager,  Norfolk 
branch,  Cabell-Eanes  Inc.,  Richmond,  Va., 
president;  John  L.  Gunn  Jr.,  formerly  with 
Cabell-Eanes  Norfolk  branch,  vice  president  in 
charge  of  production,  and  June  Hopkins,  for- 
merly with  Cabell-Eanes  Norfolk  branch,  secre- 
tary-treasurer. 

A&A  PEOPLE 

William  W.  Kight,  vice  president,  Kight  Adv. 
Inc.,  Columbus,  Ohio,  elected  president,  suc- 
ceeding W.  H.  Kight,  deceased. 

William  Philip  Smith,  radio-tv  director,  Robert 
W.  Mickam,  secre- 
tary, and  Norman  S. 
Lampert  elected  vice 
presidents,  Charles 
W.  Hoyt  Co.,  N.  Y.; 
James  R.  Roberts 
succeeds  Mr.  Mick- 
am. 

John  L.  McQuigg  to 

J.  Walter  Thompson 
Co.,  Detroit,  as  vice 
president  and  ac- 
count supervisor  ef- 
fective tomorrow 
(Tues.). 

George  W.  Stokes,  account  executive  and  plan- 
ning board  member,  MacFarland,  Aveyard  & 
Co.,  Chicago,  elected  vice  president. 

Al  Frances,  formerly  with  Nathan  Fein  Adv., 


N.  Y.,  to  Wexton  Adv.,  same  city,  as  vice  presi- 
dent in  charge  of  fashion  and  textile  division. 

M.  A.  Reilly,  vice  president,  Thomas  J.  Lipton 
Inc.  (foods),  Hoboken,  N.  J.,  appointed  vice 
president  in  charge  of  marketing,  supervising 
sales  and  advertising;  Harold  L.  Suttle,  general 
sales  manager,  appointed  vice  president  in 
charge  of  sales;  William  B.  Smith,  advertising 
director,  appointed  vice  president  in  charge  of 
advertising. 

John  C.  Cornelius,  retired  executive  vice  presi- 
dent in  charge  of  western  office,  BBDO,  N.  Y., 
named  director,  Rexall  Drug  Co.,  L.  A. 

Stephen  W.  Pozgay,  formerly  general  manager, 
WTVP  (TV)  Deca- 
tur. 111.,  appointed 
tv  director  and  ac- 
count executive.  Bid- 
die  Adv.  Co.,  Bloom- 
ington,  111. 

Eldon  E.  Fox,  ad- 
vertising manager, 
Minneapolis-Honey- 
well Regulator  Co. 
(automatic  controls), 
Minneapolis,  pro- 
moted to  newly- 
created  position,  di- 
rector of  advertising 


K 

MR.  POZGAY 
and  sales  promotion. 


MR.  SMITH 


Arnold  C.  Shaw,  vice  president,  Glenn  Adv. 

  Inc.,   Fort  Worth, 

Tex.,  appointed 
manager  of  newly- 
opened  Houston  of- 
fice. 1015  Sterling 
Bldg. 

Alan  S.  Lee,  for- 
merly writer-direc- 
tor, Kling  Studios 
Inc.,  Chicago,  ap- 
pointed to  newly-cre- 
ated post,  radio-tv 
production  supervi- 
sor, Russel  M.  Seeds 
Co.,  same  city. 


MR.  SHAW 


« 
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ABC 


SUNDAY 

CBS  DuMONT 


NBC 


ABC 


MONDAY 

CBS  DuMONT 


NBC 


ABC 


TUESDAY 

CBS  DuMONT 


NBC 


ABC 


:15 


:30 


:45 


:15 


:30 


:45 


:15 


:30 


:45 


:15 


:30 


:45 


Sfl 


00 


:15 


.1(1 


IS 


:00 


Skippy 
Peanut 
Butter 
You  Asked 
For  It 
L 


Pepsi- 
Cola 
Playhouse 


Flight  No.  7 
F 


The  Big 
Picture 
F 


Amer.  Razoi 
Bayuk 
Winchell 


Ciha 
Horizons 


Revlon 
Pantomine 
Quiz 


Dodge 
Break  the 
Bank 
L 


Omnibus 
Aluminium 

Co.  of  Cana 
Scott  Papei 
Zenith 
Norcross 


Electric 
Companies 
Alt.  Wks. 
Prudential 

You  Are 
There 


Campbell 
Soup 
Lassie 


Am.Tobacoc 
Prvt  Sectry 
(alt.  wks.) 
Jack  Benny 


Lincoln- 
Mercury 
Dealers 
Toast 
of  the 
Town 
L 


Gen.  Elect. 
G  E 
Theatre 
F 


Bristol- 
Myers 
Stage  7 


P.  Lorillard 

Father 
Knows  Best 


Jules 
Montenier 
alt.  wks. 
Remington 
Rand 
What's 
My  Line  L 


Norwich 
Sunday 
News  Spec. 


Serutan 
Life  Begins 
at  80 


Johns  Mar 

ville 
alt.  Sunday  i 
Pan  Amer 
Meet  the 
Press  L 


Gen.  Foods 
Roy  Roger; 
F 


Toni 
Frawley 

Corp. 
(alt.  with) 
People  Are 
Funny 


Kukla,  Frarf 
and  Ollie 


Tide  Water 
Oil 

Daly-News 


Reynolds 
Mr.  Peeper: 
L 


Ralston 
Purina 
Name's 
the  Same 
L 


Colgate- 
Palmolive 
Comedy 
Hour 
L 

7:30-9  p.m. 
(1  wk.  of  4) 
M.  Liebmar 
Presents 
H.  Bishop 
Sunbeam  L 


Studebaker 

Packard 
Tv  Readers 
Digest 


Firestone 
Voice  of 
Firestone 
L 


Goodyear 
Corp. 

(alt.  with) 
Philco 
Corp. 
TV 

Playhouse 


Focus 
F 


P&G 
Loretta 
Young 
Show 
F 


Boxing 
From 
Eastern 
Parkway 

and 
Neutral 
Corner 
L 


R  J. 

Reynolds 

Bob 
Cummings 
Show 
F 


Amer.  Horaf 
Prod. -News 


Ligg.  &  Mys 
Perry  Come 
L 


I  )iiriiatiiiii 

(alt.) 
Goodrich 
Burns  & 
Allen 
L 


Lever- 
Lipton 
Godfrey's 
Talent 
Scouts 
L 


Philip 
Morris 
alt.  wks 
P&G 
I  Love  Lucy 
F 


General 
Foods 
December 
Bride 
L 


Westing- 
house 
Studio 
One 
L 


Longines 
Chronoscope 


Co-op 
Capt. 
Video 


7;15-7;30 
Miles  Labs 

Morgan 
Beatty  and 

tbe  News 


Co-op 
Monday 
Night 
Fights 
Chris. 
Schenkel 


Co-op 
At 
Ringside 


Toni  Co. 
Tony  Mar- 
tin Show 
L 


Plymouth 

(3) 
Camel  (1) 
Caravan  L 


Ford  Motor 

Co.,  RCA 
Producers' 
Showcase 

(8-9:30 
1  wk.  of  4) 


RCA 
Amer.  Chicle 
Speidel 
Caesar's 
Hour 


Dow 
Chemical 
Medic 
F 


Johnson 
Wax 

alt.  with 
American 

Tobacco  Co 
Robert 

Montgomery 
Presents 


Kukla,  Frai 
and  Ollie 


John  Daly 

News 


DuPont 
Cavalcade 
of 

America 


No  Net. 
Service 


American 
Tobacco 
News  L 


Gold  Seal 
Jo  Stafford 
L 


CBS- 
Columbia 
Life  with 
Father 


Florida 
Citrus 
Twenty 
Questions 
L 

Int.  Hrvstr. 
alt.  wks. 
Nabisco 
Halls  of 
Ivy 
F 

American 
Tobacco 
alt.  Dodge 
Danny 
Thomas 
Show 

Carter  Prod. 

alt.  wks. 
Pharmctcls. 
Meet  Millie 
L 

U.S.  Steel 
United 
States 
Steel  Hour 
alt.  weeks 

Elgin 
The 
Elgin  Hour 

S.C.  Johnson 
alt.  wks. 
Pet  Milk 

Red  Skelton 
L 

Nash- 
Kelvinator 
alt.  wks. 
Revlon 
Danger 

Exquisite 
Form- 
Quality 
Goods 
(alt.  wks.) 
Stop  the 
Music 

Alcoa 
See  It  Now 

Co-op 
Capt. 
Video 


7:15-7:30 
Miles  Labs. 

Morgan 
Beatty  and 
the  News 


Admiral 
Corp. 
Life  Is 
Worth 
Living 


H.J. 
Heinz 
Co. 
Studio  57 


Kukla,  Fran 
and  Ollie 


Dinah  Shore 
Chevrolet 
L 


Tide  Water 
Oil 

Daly-News 


Camel 
News 
Caravan  L 


Buick 

Iierle  Show 

(20  shows) 


American 
Motors 
American 
Dairy 
Derby  Foods 
Disnevland 


M.  Raye 
H.  Bishop 
( 1  0  shows) 
Bob  Hope 
(6)  Gen.  Fds 
TBA— 3 


Liggett- 
Myers 
The  New 
Stu  Erwin 
Show 


P&G 
Fireside 
Theatre 
F 


Armstrong's 
Circle 
Theatre 
L 


Remington 

Rand- 
Knomark 

Mfg. 
(Alt.  wks.) 
Masquerade 
Party 


Sheaffer  Pen 
Co. 
Who  Said 
That? 


Truth  or 
Consequence 
P.  Lorillard 
L 


It's  a 
Great  Life 
Chrysler 
Corp. 
L 


Br 
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I 
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ABC 


SUNDAY 

CBS  DuMONT 


NBC 


ABC 


MONDAY  -  FRIDAY 

CBS  DuMONT 


NBC 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


mm 


:15 


:30 
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Hi 
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30 
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45 
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:00 
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30 


11 


45 
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30 


12: 


45 


:00 


:15 


Voice  of 
Prophecy 
Faith  for 

Today 


Lamp 

Unto 
My 
Feet 


Look  Up 
and  Live 


Winky 
Dink 
and  You 


Quaker  Oats 

Contest 
Carnival  L 


Breakfast 
Club 


Quaker  Oats 
(Tu  &  Th) 


Capt.  Hartz 
&  His  Pets 
Hartz  Mtn. 
Prods.  L 


Princeton  '55 
L 


The 
Morning 
Show  M-F 

7-9  a.m. 
Participat- 
ing 
Sponsors 


Garry 

Moore 
Show 
and 
Arthur 
Godfrey 
Time 

(See 
Footnotes 
For  New 

Time 
Schedule) 


Colgate- 
Palmolive 

M-F 
11:30-12  N 
Strike  It 
Rich  L 


Gen.  Mills 
(MWF) 
Toni  Co. 
(TuTh) 
Valiant  Lady 


Amer.  Home 

Products 
Love  of  Life 


P&G 
Search  for 
Tomorrow 


P&G  Guid- 
ing Light 

Gen.  Foods 
Portia  Faces 
Life 


P&G 
Road  of 
Life 


( Seneral 
Mills,  Fri. 
Ding  Dong 

School  L 
Gerber  Prds. 
Thursday 


Borden  Co. 

Way  of 
the  World  L 


Shellah 
Graham 
Show  L 


Brown  Shoe 
Smilin'  Ed's 
Gang 


Participat- 
ing 
Sponsor 
Home 
L 


Balston 
Purina 
Nestle 
(alt.  wks.) 
Space  Patrol 


Tennessee 
Ernie  Ford 
L 


Feather 
Your  Nest 

Colgate- 
Palmolive 
L 


Winky 
Dink 
and  You 


Wander  Co 
(alt.  wks.) 
Gen.  Mills 
Captain 
Midnight 
F 


Campbell 

Soup 
Abbott  & 
Costello 


National 

Dairy 
The  Big 
Top 
L 


Gen.  Mills 
The  Lone 
Ranger 
F 


Happy 
Felton's 
Spotlight 
Gang 
L 


Paul 
Winchell 

Show 
Tootsie 

Rolls 
L 


Funny 
Boners 
L 


Kraft  Foods 
Tom  Corbett 
Space  Cadet 
L 


1:30  PM 


1:45 


2:00 


2:15 


2:30 


2:45 


3:00 


3:15 


3:30 


3:45 


4:1 


4:15 


4:30 


4:45 


5:1 


5:15 


5:30 


c 
/ 

Gov 


Kell 
(5 
Mo 
(5 
iupe 


5:45  PM 


AY 

i  MONT 


NBC 


-op 
leo 


-7:30 

Labs, 
-gau 
y  and 
Vews 


Coca-Cola 
Eddie  Fisher 
L 


'■ago 
ihony 
'  stra 


)  t 


Kukla,  Fran 
and  Ollie 


Plymouth 

News 
Caravan  L 


GE 
I  Married 
Joan 
F 


Scott 
My  Little 
Margie 
F 


Kraft 
Food* 
Television 
Theatre 
L 


Hazel 
Bishop 
This  Ic 
Your  Life 
(alt.  wk.) 
P&G 


Big  Town 
A.  C.  Spark 
Div. — G.M. 

(alt.  wk.) 
Lever  Bros. 
F 


ABC 


THURSDAY 

CBS  DuMONT 


NBC 


John  Daly 
News 


General 
Mills 
Lone 

Ranger 
F 


Gen.  Electric 
ane  Froman 


Soldier 
Parade 
L 


General 
Electric 
Ray  Milland 
Show  F 


Chevrolet 

T-Men 
in  Action 


Brillo  Star 
Tonight 


Pond's 
Extract 
Ponds 
Theatre 


Walter  H. 
Johnson  & 

Co. 
Capt.  Video 


American 
Tobacco 
News 


Chrysler 
Motors 
Climax — 
Shower 
of  Stars 
L 


Singer  Sew'g. 

alt.  wks. 
Brstl.  Myrs. 

Four  Star 
Playhouse 


Philip 
Morris 
Public 
Defender 
F 


barter  Prods 

Alt. 
Whitehall 
Name  That 
Tune 
L 


7:15-7:30 
Miles  Labs. 

Morgan 
Beatty  and 

the  News 


Jinah  Shore 
Chevrolet 
L 


DuMont 

Labs 
What's 
the  Story 


One 
Minnie 
Please 


Camel 
News 
Caravan  L 


DeSoto- 
Plymouth 
Groucho 
Marx 
F 


Borden 
Justice 
L 


Chesterfield 
Dragnet 
F 


Ford 
Theatre 
F 


Lever 
Bros. 
Lux 
Video 
Theatre 
L 


ABC 


FRIDAY 

CBS  DuMONT 


NBC 


Kukla.  Fran 
and  Ollie 


Tide  Water 
Oil 

Daly-News 


National 
Biscuit 
Co. 
Rin 
Tin  Tin 
F 


Pharmaceu- 
ticals-News 


Ligg.  &  Mys. 
Perry  Como 
L 


Lambert 
Hotpoint 

(alt.) 
Ozzie  & 
Harriet 
F 


Lehn  &  Fink 
Ray  Bolger 
L 


Mogen 
David 
Wines 
Dollar  a 
Second 


Sterling 

Drug 
The  Vise 


General 
Foods 
Mama 


R.  J. 

Reynolds 
alt.  wks. 

P&G 
Topper 
F 


Schlitz 
Playhouse 
of  Stars 
F 


General 
Foods 
Sanka 
Our  Miss 
Brooks 
F 


Brown  & 
Williamson 
The 
Line-Up 


American 
Oil,  Hamm 
Brewing 
(alt.  wks.) 
Noxzema 
Person  to 

1'lTHon 

Longines 
^hronoscope 


Co-op 
Capt. 
Video 


7:13-7:30 
Mili-s  Labs. 

Morgan 
Beatty  and 

the  News 


Coca-Cola 
iddie  Fisher 
L 


.  ted  Buttons 
3  of  4 
J.  Carson 
1  of  4 
Pontiac 
L 


Pharmaceu- 
ticals Inc. 

The 
Stranger 


Emerson 

Drug 
Lentheric 
Chance  of 
Lifetime 


Western 
Union 
Teleg.  Co. 
(alt.  wks.) 

Down 
You  Go 


Camel 
News 
Caravan  L 


Gulf— Life 
of  Biley 
F 


Simoniz  & 
Amer.  C&C 
Big  Story 
F 


Campbell 
Dear 
Phoebe 
F 


Gillette 
Cavalcade 
of  Sports 
L 


TBA 


FOR  FEBRUARY  1955 


SATURDAY 

ABC  CBS  DuMONT  NBC 


Compa 


The 
Dolly 
Mack 
Show 


Ozark 
Jubilee 
L 


Gemex 
The 

Stork 
Club 


Wrigley 
Gene 
Au  try 
Show 


Sylvania 
Beat 
the 
Clock 
L 


Schick 
Sheaffer 

Pen 
Nescafe 
Jackie 
Gleason 
(co- 
sponsorship) 


P.  Lorillard 
Two  for  the 
Money 
L 


P&G 
alt.  wks. 
Simmons 
VI  y  Favorite 
Husband 


Helene 
Curtis  Inc. 
Professional 

Father 


General 
Mills 
Willy 
F 


Mr.  Wizard 
F 


Co-op 
Wrestling 

from 
Chicago 


wift  &  Co, 
Swift's 
Show 
Wagon 
L 


I'ilUl.iiry- 

1  vreen  Oiant 
Mickey 
Kooney 
Show 
F 


I  - 1  ra  t  o 

So  This  Is 
Hollywood 
L 


Coca  Show 
(fcrillin,  SOS 
I      i~  Howe 

J&J  L 
II  wk.  of  4) 
10:30  P.M. 
Liebman 
Oldsmobile 


exaco  Star 
Theatre 
.  Durante  L 

(alt.) 
O'Connor  F 


Geo.  Gobel 
Show 
Armour 

(alt.) 
Pet  Milk 
L 


11:05 
Boyle- 
Midway 
Sports 
Showcase 


•  .o-op 

Wrestling 
from  Chi 


m.  Tobacco 
Warner 
Hudnut 
Your  Hit 
Parade 
L 


6:00  PM 


6:15 


6:30 


6:45 


7:1 


7:15 


7:30 


7:45 


1:1 


8:15 


1:30 


8:45 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11:[ 


11:15  PM 


SUNDAY 

US  DuMONT 


NBC 


ion 


dure 


ican 

tek 


Jr 

■ch 


alum 
Cana. 
'aiier 

bus 


-  » 


Youth  Wants 
To  Know 
L 


Johns 
Hopkins 
Science 
Review 


Religious 

Hour 
Frontiers 
of  Faith 
L 


American 
Inventory 
L 


Background 
L 


American 
Forum 
L 


$erutan  Co. 
Juvenile 
Jury 


Quaker  Oats 
Zoo  Parade 
L 


ABC 


MONDAY  -  FRIDAY 

CBS         DuMONT  NBC 


Art 
Linkletter's 
rlouse  Party 

(See 
Footnote) 
2:30-3  pm 


Colgate  Big 

Payoff 
MWF  Big 
Payoff  Sus. 
Tu.,  Thurs. 


Hall  Bros. 
J^all  of  Fame  | 
L 


Heinz 
Capt.  Gal- 
lant of  the 
Foreign 
Legion 
F 


P&G 
Welcome 
Travelers 


Robert  Q. 
Lewis 
(See 
footnote) 


3ob  Crosby 
(See  foot- 
notes) 


Co-op 
Paul  Dixon 
Show 


P&G 
The  Brighter 
Day 


Am.  Home 
Pr.  Secret 
Storm 
4:15-30 
M-W-F 
sus.  Tu,  Th 


P&G 
On  Your 
Account 

4:30-5 


Gen.  Mills 
iarker  Bill's 

Cartoons 
iV&F  5-5:15 


All 

About 
Baby 
(Bee  foot- 
note) 


'  "he  Greatest 
Gift 


Golden 
'  Vindows  L 


One  Man's 
Family 
L 


p&G  L 

Concerning 
Miss 
Marlowe 


Hawkins 
Falls 
L 


First  Love 
tergens  Co. 
L 


rnch.  Mstd 
1  Vorld  of  Mr 

Sweeney  L 


Modern 
Romances 
ftol.-PaL  L 


Pinky  Lee 
Show 
L 


Howdy 
Doody 
(See 
Footnote) 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


Lever 
Bros. 
Uncle 
Johnny 
Coons 


What 
in  the 
World 


Youth 
Takes  a 
Stand 


klaytag  Co. 

Amana 
Refrigera- 
tion, Inc. 

Big  Ten 
Basketball 

Games 


NBA 
Professional 
Basketball 

Games 


Explanation  Programs  In  Italics,  sustaining: 
rime.  EST;  L.  lire:  F.  film;  K.  kinescope  re- 
ording:   E,    Eastern   network:   M.  Midwestern. 

CBS — Garry  Monre  M.— Thu.  10-10:30  am..  Frl. 
10-11:30  a.m. 

10-  10:15  Mon.   Bristol  Myers.  Tue.  Alka-Seltzer. 
Wed.   Simoniz.  Thu.   Swiftnlng,   Fri.   Swift  All 

Sweet. 

10:15-30  Mon.  Comstock  alt.   wks.  A.  E.  Staley. 

Tue.  Kellogg.  Wed.  Best  Foods,  Thu.  Toni  alt. 

wks.  Chun  King.  Frl.  Economics  Labs. 
0:30-45  Fri.  Yardiey. 
10:45-11  Fri.  Converted  Rice. 

11-  11:15  Fri.  Borden. 
1:15-30  Fri.   Converted  Rice 

Arthur  Godfrey  M. — Thu.  10:30-11:30. 
0:30-45  a.m.  M.  &  W.  Bristol  Myers.  Tu.  &  Thu. 
Frigidaire. 

0:45-11  a.m.  M.  &  W.  Scotch  Tape  [Exp.  2/161. 

Tu.  &  Thu.  Kellogg. 
11:00-11:15  a.m.  M.   &  W.   Lever  Bros..  Tu.  & 

Thu.  Toni. 
11 :15-30  a.m.  M.— Thu.  Pillsbury. 


Tue.  Alka-Seltzer. 
C.    Johnson.  Fri. 


Rnhert  Q.  Lewis— 2-2:15  p.m.. 
Wed.  Corn  Prod..  Thu.  S. 
Doeskin  Prod. 

:15-30  p.m.  Tue.  Helene  Curtis.  Wed.  General 
Mills.  Thu.   Swanson,  Fri.  General  Mills. 

House  Party 
30-45  M..  W.    Fri.  Lever  Bros..  Tu. -Th.  Keliogs. 
15-3    p.m.    M.-Tbu.    Pillsbury,    Frl.  Hawaiian 

Fineapple  Co. 

Bob  Crosby — 3:30-45   Tue.    Toni.   Thu.  Swanson. 

Alt.  wks.  S.O.S. 
3:45-4     p.m..     M. .     W. ,     Frl. — General  Mills. 

Thu. — American  Dairy. 

DuMont— Libbv.  McNeill  &  Llbby  (Thurs.  2-2:15 
p.m.  only).  Swift  &  Co.  (Fri.  2-2:15  p.m.  only!. 

NBC — Mon.-Fri.  "Howdy  Doody"  5:30-6  p.m.. 
EST.  Standard  Brands.  Inc..  Kellogg  Co..  Col- 
gate-Palmolive Co..  Continental  Baking  Co.  Inc., 
Ludens  Inc..  International  Shoe  Co..  Welch 
Grape  Juice  Co.,  Campbell  Soup  Co. 


BROADCASTING 
TELECASTING 


February  14,  1955 


So  There  You  Are 


And  there  he  is,  right  where  he  belongs,  in  the  TOP  TEN 
and  getting  bigger  every  week. 

The  George  Gobel  Show  on  the  evening  of  January  8  was 
seen  in  13,184,000  homes,  according  to  the  latest  Nielsen 
Reports. 

You  can't  very  well  call  him  Lonesome  George,  either  — 
he's  surrounded  by  friends  from  NBC.  Of  the  ten  evening 
programs  that  drew  the  greatest  audiences,  NBC  has 
six  — twice  as  many  as  the  second  network.  One  of  them 
was  the  Max  Liebman  Spectacular  "Good  Times,"  which 
reached  12,596,000  homes  to  maintain  the  consistent 
Top  Ten  ratings  that  the  NBC  90-minute  color  stiows 
are  achieving. 

And  the  highest  rated  show  of  all  during  the  two  week 
period  was  an  NBC  Special  Event  —  the  Rose  Bowl 
Game.  This  New  Year's  Day  feature  won  a  rating  of  55.5 
and  was  seen  in  17,072,000  homes  — the  largest  audi- 
ence ever  to  witness  a  sports  event. 

In  the  daytime  the  pattern  was  the  same  .  .  .  impressive 
new  achievements  by  NBC  shows.  Pinky  Lee's  latest  rat- 
ing is  15.6,  highest  in  its  history;  World  of  Mr.  Sweeney 
scored  11.3,  in  its  first  Nielsen  rating;  Modern  Romances 
reached  10.9,  another  peak  mark.  In  all,  6  NBC  daytime 
programs  vaulted  to  new  highs. 

And  "Tonight"  wrapped  up  each  broadcast  day  by 
delivering  advertisers  an  average  of  more  than  a  million 
homes  for  each  half-hour  segment. 


NBC  Shows  in  the  Top  Ten 

Groucho  Marx -You  Bet  Your  Life  14,262.000  homes 

The  Buick-Berle  Show  13,248,000  homes 

Dragnet  13.1 88.000  homes 

The  George  Gobel  Show  13,184,000  homes 

1955  Variety  Show  13.165.000  homes 

Max  Liebman  Presents  "Good  Times"  12,596,000  homes 

An  NBC  Special 

Rosebowl  Game     17,072,000  homes 

Source:  Nielsen  first  January  report,  1955. 
All  data  verified  by  A.  C.  Sielsen  Co. 


ADVERTISERS  &  AGENCIES 


FILM 


Alan  B.  Miller  Jr.,  formerly  creative  director, 
Weiss  &  Geller  Inc.,  Chicago,  to  Grove  Labs 
Inc.  (hair  preparations),  St.  Louis,  as  manager, 
newly-created  new  products  department. 

Lee-Murion  Rosseau  appointed  public  relations 
manager  in  charge  of  publicity,  advertising  and 
news  releases,  Jersey  Speciality  Co.,  Little  Falls, 
N.  J.,  headquartering  in  N.  Y. 

Louis  Menna,  Foote,  Cone  &  Belding,  N.  Y., 
and  James  Clark,  Cecil  &  Presbrey  (now  de- 
funct), same  city,  to  Benton  &  Bowles,  N.  Y., 
as  art  directors. 

Robertlee  Holley,  formerly  principal  in  own 
Rockford,  111.,  agency,  to  Strand,  Moore  & 
Strand,  Kankakee,  111.,  as  account  executive. 

Murray  Firestone  returns  to  Ralph  A.  Hart 
Adv.,  Phila.,  as  account  executive  and  copy 
consultant. 

Robert  Winternitz,  Robert  Winternitz  Adv., 
N.  Y.,  to  J.  Walter  Thompson  Co.,  same  city, 
as  account  representative. 

Joseph  A.  Larkin,  copywriter,  Arndt,  Preston, 
Chapin,  Lamb  &  Keen  Inc.,  Phila.,  promoted 
to  assistant  account  manager. 

Herbert  W.  Julien,  advertising  manager  of  four 
J.  C.  Penney  Co.  department  stores  in  Minneap- 
olis, to  Northrup,  King  &  Co.  (seed  whole- 
salers), same  city,  as  assistant  to  marketing- 
advertising  director. 

Neal  O'Connor,  plans-merchandising  dept.,  N. 
W.  Ayer  &  Son,  Phila.,  to  N.  Y.  office  service 
staff. 

Burt  Schultz  returns  to  publicity-promotion 
dept.,  Benton  &  Bowles,  N.  Y. 

Robert  W.  Straughn  to  creative  dept.,  Ross  Roy 
Inc.,  Detroit. 

Jeanne  A.  Doyle,  formerly  with  WGY  Schenec- 
tady, N.  Y.,  to  tv-radio  writing  staff,  Betteridge 
&  Co.,  Detroit. 

Bruce  P.  Mattoon,  research  dept.  and  media 
analysis  assistant,  Wilson,  Haight,  Welch  & 
Grover  Inc.,  Hartford,  Conn.,  promoted  to 
spacebuyer. 

Margie  Shields,  assistant  art  coordinator,  Foote, 
Cone  &  Belding,  N.  Y.,  is  retiring. 

Edwin  W.  Goat,  assistant  vice  president  in 
charge  of  advertising,  Bowery  (N.  Y.)  Savings 
Bank,  elected  president,  New  York  Financial 
Advertisers. 

Oscar  Heuser,  account  executive,  Lowe  Runkle 
Co.,  Oklahoma  City,  named  Oklahoma  City's 
"Outstanding  Young  Man  of  1954"  by  Okla- 
homa City  Junior  Chamber  of  Commerce. 

Howard  G.  Sawyer,  vice  president  in  charge  of 
plans  and  marketing,  James  Thomas  Chirurg 
Co.,  Boston,  will  address  Toronto  chapter,  Na- 
tional Industrial  Advertisers  Assn.  Feb.  17  at 
Royal  York  Hotel  on  "How  to  Use  Readership 
Rating  Studies  to  Improve  Industrial  Adver- 
tising." 

Edwin  Wirsing,  advertising  director,  Union 
Bank  &  Trust  Co.,  L.  A.,  and  Mrs.  Cecelia 
Harden  were  married  Jan.  27. 

Fred  Willson,  account  executive,  Russel  M. 
Seeds  Co.,  Chicago,  father  of  boy,  Peter  James; 
Dick  Trentlage,  copywriter,  father  of  girl,  Linda 
Lou. 


6  STATIONS  ADDED 
TO  VITAPIX  GROUP 

ADDITION  of  six  new  station  clients  to  the 
Vitapix  Corp.  line-up  was  announced  Thursday 
by  John  D.  Fetzer,  chairman  of  the  board,  at 
a  general  stockholders  meeting  in  New  York. 
Total  number  of  Vitapix  stations  now  is  53. 

New  station  clients  are:  WGN-TV  Chicago, 
WGAL-TV  Lancaster,  WMCT  (TV)  Memphis, 
WSPD-TV  Toledo,  WXEL  (TV)  Cleveland 
and  WGBS-TV  Miami. 

The  stockholders  meeting,  the  first  since  com- 
pletion of  a  working  arrangement  with  Guild 
Films  Co.  [B»T,  Oct.  25,  1954],  also  was  marked 
by  the  election  of  officers  and  members  of  the 
board  of  directors  to  serve  for  a  one-year  pe- 
riod. Officers  re-elected  were  Mr.  Fetzer, 
Fetzer  Stations,  chairman  of  the  board;  Kenyon 
Brown,  KWFT-TV  Wichita  Falls,  Tex.,  presi- 
dent, and  Joseph  E.  Baudino,  Westinghouse 
Broadcasting  Co.,  vice  president.  Paul  A. 
O'Bryan,  of  the  law  firm  of  Dow,  Lohnes  & 
Albertson,  Washington,  D.  C,  was  elected  sec- 
retary-treasurer. The  election  of  Edward  E. 
Hall  as  executive  vice  president  and  general 
manager  was  confirmed  by  the  board. 

The  new  board  consists  of  Messrs.  Fetzer, 
Brown,  Baudino  and  Hall,  and  Charles  Crutch- 
field,  WBTV  (TV)  Charlotte;  William  Fay, 
WHAM-TV  Rochester;  Edward  Wheeler,  WWJ- 
TV  Detroit;  Reub  Kaufman,  Guild  Films  Co.; 
Richard  A.  Borel,  WBNS-TV  Columbus;  C.  How- 
ard Lane,  KOIN-TV  Portland,  Ore.;  J.  Leonard 
Reinsch,  James  M.  Cox  Stations;  Clair  R.  McCol- 
lough,  Steinman  Stations;  George  B.  Storer  Jr., 
Storer  Broadcasting  Co. 

Reports  were  made  to  the  meeting  by 
Messrs.  Fetzer,  Brown,  Hall,  O'Bryan  and  Kauf- 
man, and  Temple  Seay  of  Dow,  Lohnes  &  Al- 
bertson. 

Guild  Films  held  a  cocktail  party  for  Vitapix 
stockholders  at  the  conclusion  of  the  meeting. 
In  attendance  were  several  Guild  Films  person- 
alities, including  Molly  Berg  of  The  Gold- 
bergs; Ina  Ray  Hutton,  who  will  launch  a  new 
tv  show,  and  George  Liberace. 

Vitapix  Corp.  is  owned  solely  by  its  station 
members.  Under  its  agreement  with  Guild 
Films,  Vitapix  is  responsible  for  station  rela- 
tions, time  and  time  clearance,  and  Guild  han- 
dles firm  production,  sales,  distribution  and 
service  functions. 

Six  Exhibitor  Groups  Named 
In  Suit  to  Free  Films  for  Tv 

MOTION  by  U.  S.  Justice  Dept.  to  add  six 
exhibitor  organizations  as  co-conspirators  in  the 
Los  Angeles  U.  S.  District  Court  anti-trust  suit 
to  force  release  of  films  for  tv  [B*T,  Jan.  31], 
last  week  was  granted  by  District  Judge  Harry 
C.  Westover,  over  the  objection  of  Homer  I. 
Mitchell,  attorney  for  Warners,  20th  Century- 
Fox  and  Universal-International,  three  pre- 
viously named  defendants. 

Entered  as  co-conspirators  with  11  theatrical 
motion  picture  production  and  distribution  firm 
defendants  are  Allied  States  Assn.  of  Motion 
Pictures  Exhibitors,  Independent  Theatre 
Owners  Assn.,  Metropolitan  Motion  Picture 
Theatres  Assn.,  Southern  California  Theatre 
Owners  Assn.,  Pacific  Coast  Conference  of 
Independent  Theatre  Owners  and  the  Council 
of  Motion  Picture  Organizations.  Theatre 
Owners  of  America  was  named  in  this  category 
when  the  suit  was  filed  July  1952  [B»T,  July 
28,  1952]. 

Judge  Westover  told  Mr.  Mitchell  he  could 
make  a  plea  for  a  later  trial  date  on  March 
10  when  the  Justice  Dept.  presents  its  docu- 
mentary evidence. 


Turnabout 

A  FILM  prepared  by  WPTZ  (TV)  Phila- 
delphia, "Miracle  on  the  Delaware,"  is 
scheduled  to  be  shown  at  a  downtown 
Philadelphia  movie  house  and  later  in 
the  neighborhood  movies  of  the  Stanley- 
Warner  circuit.  The  16-minute  film, 
available  for  national  distribution 
through  WPTZ  and  Free  &  Peters, 
describes  the  greater  Philadelphia  trad- 
ing area  and  is  the  station's  "contribution 
to  the  advancement  of  the  greater  Phila- 
delphia area  through  greater  knowledge 
and  understanding,"  according  to  Rolland 
V.  Tooke,  station  general  manager. 


3  Al  Capp  Pilot  Films 
Commissioned  by  Ford  Group 

THREE  15-minute  pilot  films  starring  car- 
toonist Al  Capp  have  been  commissioned  by 
the  Fund  for  the  Republic,  New  York,  a  civil 
liberties  organization  established  in  1952 
through  a  $15  million  grant  from  the  Ford 
Foundation.  The  films  are  a  phase  of  an  ex- 
periment now  underway  to  determine  ways  in 
which  television  can  be  used,  W.  H.  Ferry,  vice 
president  of  the  fund,  said. 

It  has  not  yet  been  decided  whether  or  not 
the  Capp  films  will  be  released  to  tv,  accord- 
ing to  Mr.  Ferry,  who  stated  that  a  number  of 
ideas  for  use  of  the  medium  are  being  con- 
sidered. 

An  hour  film  version  of  Dr.  Robert  Oppen- 
heimer's  appearance  with  Edward  R.  Murrow 
on  Mr.  Murrow's  Person  to  Person,  CBS-TV,  is 
currently  being  distributed  free  to  colleges  and 
organizations  by  the  fund,  Mr.  Ferry  said. 

Four  Star  to  Produce 
Three  Series  in  Hollywood 

FOUR  STAR  Productions  Inc.  has  allotted  $3.3 
million  for  the  production  of  three  tv  filmed 
series  in  Hollywood,  it  was  announced  last 
week  by  the  board  of  directors.  The  1955 
schedule  will  include  110  half-hour  film  pro- 
grams, divided  into  three  series,  consisting  of 
Four  Star  Playhouse,  The  Star  and  the  Story 
and  Stage  7. 

The  production  organization,  formed  three 
years  ago  with  headquarters  in  the  RKO  Pathe 
Studios  in  Culver  City,  Calif.,  is  a  partnership 
of  actors  Dick  Powell,  David  Niven,  Charles 
Boyer  and  executive  producer  Don  W.  Sharpe. 
In  the  cast  of  Four  Star  Playhouse,  Messrs. 
Boyer,  Niven  and  Powell  function  as  the  pro- 
ducers of  those  programs  in  which  they  star. 

Lewis  &  Martin  Films  Inc. 
Holds  Agency  Film  Seminars 

SEMINAR  of  tv  film  commercial  production 
has  been  started  for  Midwest  advertising  agen- 
cies by  Lewis  &  Martin  Films  Inc.,  Chicago. 

The  first  agency  to  take  advantage  of  the 
sessions  was  Ruthrauff  &  Ryan.  Herschell  Lewis, 
partner  in  the  film  firm,  discussed  fundamental 
problems  using  representative  films  and  slides. 
A  booklet  prepared  by  Mr.  Lewis  citing  ques- 
tions and  answers  on  commercial  film  produc- 
tion was  distributed  to  about  30  agency  tv 
account  executives. 
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Let's  see  who's 


in  the  PORTLAND-MAINE-MARKET 


During  the  7-day  period  November  15-21, 1954  PULSE  measured  the 
television  audience  in  the  14-county  ( * )  service  area  of  WCSH-TV, 
producing  comparative  ratings  as  shown  on  the  graph  below.  Hours 
indicated  are  within  period  when  all  three  vhf  stations  in  the  area  were 
telecasting. 


IN  ADDITION: 

10  of  the  top  15 
once-a-week  shows 
are  on  WCSH-TV 

8  of  the  top  10 
multi-weekly  shows 
are  on  WCSH-TV 


NBC-DuMont 

Affiliate 


"PULSE" 
RATING 

35- 


30 


25-- 


20- 


15- 


WCSH  TV 


TIME   (P.M.  -  MON  -  FR.I.) 


12 


CHANNEL  6 


PORTLAND 


(*)  Maine  counties:  Androscoggin,  Cumberland, 
Franklin,  Kennebec,  Knox,  Lincoln,  Oxford, 
Sagadahoc,  York. 

New  Hampshire  counties :  Belknap,  Carroll, 
Coos,  Strafford. 

REPRESENTED  NATIONALLY  BY 

WEED-TELEVISION 
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Insurance  Protection  Given 
With  Purchase  of  AAP  Shows 

BLANKET  insurance  policy,  protecting  both 
stations  and  sponsors  against  any  claims  that 
may  arise  in  connection  with  films  released  by 
Associated  Artists  Productions,  New  York,  has 
been  acquired  by  AAP.  Acquisition  of  the  pol- 
icy, which  runs  for  a  year  and  covers  claims  up 
to  $250,000,  was  announced  by  Eliot  Hyman, 
president  of  AAP. 

The  insurance  protects  all  stations,  sponsors 
and  advertising  agencies  against  such  claims  as 
infringement,  invasion  of  rights  of  privacy, 
defamation,  slander,  libel,  and  violations  of 
copyright.  In  addition  to  the  films  and  sound 
tracks,  it  covers  advertising  and  merchandising 
materials  used  in  connection  with  the  films. 

Frackman  Joins  TPA 

ROBERT  J.  FRACKMAN  has  joined  Televi- 
sion Programs  of  America,  New  York,  as  an 
account  executive,  Michael  M.  Sillerman,  ex- 
ecutive vice  president  of  TPA,  announced  last 
week.  Mr.  Frackman,  formerly  an  independent 
packager,  is  the  50th  account  executive  to  be 
added  to  the  TPA  staff,  Mr.  Sillerman  said. 

Mr.  Sillerman  said  that  TPA's  expanded  sales 
staff  will  permit  it  to  better  meet  an  increased 
demand  for  the  firm's  diversified  properties. 
Last  week  David  A.  Christianson,  sales  director 
for  Rainbow  Pictures,  was  added  to  TPA's  New 
Orleans  office. 

Tv  Producers  May  Organize 

MEETING  to  discuss  the  formation  of  an  in- 
dependent tv  producers  association  of  New 
York  will  be  held  Feb.  16  at  the  Hotel  Gotham 
there.  Packagers  also  are  considering  a  public 
relations  program  to  help  sell  their  function  in 
radio-tv  to  sponsors.  Another  recommended 
plan  to  be  discussed  at  the  meeting  is  use  of 
a  recognition  system  to  prevent  misuse  of  the 
descriptive  term,  "package  producers,"  by  firms 
not  actually  in  program  production. 

FILM  SALES 

Official  Films  Inc.,  N.  Y.,  has  sold  This  Is 
Your  Music  to  New  England  Gas  &  Electric 
Co.  and  div.,  Boston  Consolidated  Gas  Co., 
Boston,  for  showing  in  Boston  for  26  weeks 
effective  March  6. 

Atlas  Television  Corp.,  N.  Y.,  announces  sale 
of  Captain  Z-Ro,  children's  show,  in  six  cities 
and  option  to  purchase  series  in  10  more. 

ABC  Film  Syndication  Inc.,  N.  Y.,  has  sold 
The  Playhouse  to  R.A.I.  Italy  for  showing  over 
entire  Italian  Network,  for  first  foreign  sale 
of  program.  R.A.I,  plans  to  start  dubbing 
shows  immediately. 

FILM  PRODUCTION 

CBS-TV  You  Are  There  is  being  filmed  at  Hal 
Roach  Studios,  Culver  City,  Calif.,  with  first 
episode,  "The  Completion  of  the  Transconti- 
nental Railroad."  Bernard  Girard  is  director; 
James  Fonda,  producer. 

Matthew  Rapf  is  producing  pilot  film  of  The 
Inside  Dope,  new  half-hour  tv  series,  for  NBC- 
TV  at  Hal  Roach  Studios,  Culver  City,  Calif. 
Format  concerns  rivalry  between  Bill  Goodwin 
and  Shawn  Smith,  who  work  for  competing 
newspapers,  with  Cliff  Arquette  portraying 
oldest  living  copyboy.  Pilot  was  created  and 
written  by  Milt  Josefsberg. 


RANDOM  SHOTS 

Association  Films  Inc.,  N.  Y.,  is  offering  tv 
stations  booklet,  "Free  Films  for  Tv,"  describ- 
ing 92  public  service  films  available  free,  ob- 
tainable from  firm's  Tele-Div.,  374  Madison 
Ave.,  or  from  company's  regional  film  ex- 
changes in  Chicago,  Dallas,  S.  F.  and  Ridge- 
field,  N.  J. 

Parsonnet-Wheeler  Inc.  (production),  N.  Y.,  has 
opened  new  offices  at  32  W.  53d  St.;  telephone: 
Plaza  3-6658. 

CBS-TV  announces  sales  of  Winky  Dink  Kits 
in  conjunction  with  Winky  Dink  and  You  have 
reached  two  million  mark.  Kits  enable  chil- 
dren at  home  to  participate  actively  in  program. 

Screencraft  Pictures  Inc.,  N.  Y.,  moves  to  15 
W.  44th  St.;  telephone:  Murray  Hill  7-5011. 
Film  shipments  still  should  be  directed  to  firm 
at  Rm.  1000  A,  630  9th  Ave. 

Telecast  Films  Inc.,  N.  Y.,  has  moved  to  247 
W.  46th  St.;  telephone  remains  Judson  6-5480. 

Gothic  Films  Inc.,  N.  Y.,  changes  name  to 
Gothic  Corp.  and  adds  public  relations  and 
sales  relations  department. 

FILM  PEOPLE 

Lynn  Marks  Alper,  publicity  staff,  Screen  Gems 
Inc.,  N.  Y.,  to  Atlas  Television  Corp.,  same 
city,  in  charge  of  publicity  and  promotion  on 
Captain  Z-Ro  and  as  assistant  to  president. 

Barney  MacKall,  Rocky  Mountain  area  man- 


ager, Official  Films 
Inc.,  N.  Y.,  transfers 
to  Denver  as  head 
of  newly-opened  of- 
fice. 

Bruce  Collier,  for- 
merly with  Motion 
Pictures  for  Tele- 
vision, N.  Y.,  to 
Guild  Films  Co., 
same  city,  as  Louisi- 
ana, Texas  and  New 
Mexico  sales  repre- 


MR.  MacKALL  sentative. 

Herb  Miller,  formerly  with  Television  Programs 
of  America,  N.  Y.,  to  Sportsvision  Inc.,  S.  F., 
as  southern  Illinois,  Missouri  and  Nebraska 
sales  representative,  headquartering  in  St.  Louis. 

Robert  Berger,  formerly  vice  president  and  gen- 
eral sales  manager.  Standard  Television  (distri- 
bution), Beverly  Hills,  Calif.,  has  purchased 
Standard  interests  of  former  partner,  Marcus 
Loew  II. 

Thomas  A.  Beemer,  salesman,  Ziv  Television 
Programs  Inc.,  N.  Y.,  and  Howard  M.  Lloyd  to 

sales  staff,  NBC  Film  Div.,  Hollywood. 

Burt  Lambert,  assistant  sales  director,  WNEW 
New  York,  to  sales  staff,  Ziv  Television  Pro- 
grams Inc.,  N.  Y.,  in  executive  capacity. 

Earl  Bennett  to  cutting  and  editing  dept.,  United 
Productions  of  America,  Burbank,  Calif. 

Osmond  Evans,  animator,  Raphael  Wolff  Stu- 
dios, Hollywood,  to  United  Productions  of 
America,  Burbank,  Calif.,  in  same  capacity. 

Dave  Savage,  station  relations  director,  Guild 
Films  Co.,  N.  Y.,  conducting  "Motion  Pictures 
for  Television"  course,  School  of  General  Edu- 
cation, New  York  U. 


NARTB  Planning 
School  Association 

New  group  will  seek  to  bet- 
ter college  training  for  the 
broadcast  profession.  Forma- 
tion is  set  for  NARTB  Washing- 
ton convention  in  May. 

A  NEW  organization  to  promote  college  train- 
ing for  the  broadcast  profession  will  be  set  up 
at  the  NARTB  Washington  convention  during 
the  week  of  May  22.  Plans  for  the  unit,  to  be 
known  as  Assn.  for  Professional  Broadcasting 
Education,  were  drawn  up  after  a  two-day  meet- 
ing held  last  week  in  Washington. 

Taking  part  in  the  project  are  NARTB, 
through  its  new  Educational  Committee  [B«T, 
Ian.  31],  and  organized  educators.  Objectives 
are: 

"To  enhance  the  quality  and  service  of  broad- 
casting to  the  American  public. 

"To  improve,  continually,  the  capabilities  and 
understanding  of  those  entering  the  broadcast- 
ing profession. 

"To  provide  adequate  facilities  for  exchang- 
ing information  and  for  bringing  together  those 
in  the  industry  and  those  in  education  for 
their  mutual  benefit. 

"To  facilitate  employment  for  those  who 
meet  the  standards  of  the  educational  institu- 
tions and  of  the  industry." 

NARTB,  representing  stations  and  networks, 
and  colleges  offering  broadcast  education 
courses  will  be  members  of  APBE.  A  board  of 
directors  representing  each  group  equally  is 
to  be  formed. 

Previously  the  NARTB  board  had  authorized 
discussions  with  the  University  Assn.  for  Pro- 
fessional Radio  Education,  granting  $5,000  for 
the  project.  The  latter  organization's  members 
will  consider  the  plan  during  the  next  three 
months. 

At  the  Washington  meeting  last  week  were: 
NARTB— Herbert  L.  Krueger,  WTAG  Worcester, 
Mass.,  chairman,  and  Lee  Ruwitch,  WTVJ  (TV) 
Miami,  and  Rex  Howell,  KFXJ-AM-TV  Grand 
Junction,  Colo.,  for  the  Education  Committee; 


"THIS  is  a  tribute  to  an  ideal,  not  a  man," 
said  John  E.  Fetzer  (r)  head  of  Fetzer  sta- 
tions, as  he  received  a  bound  copy  of  the 
first  NARTB  Tv  Code  from  President 
Harold  E.  Fellows.  Mr.  Fetzel  retired  from 
the  NARTB  Tv  Code  Review  Board  after 
serving  as  chairman  since  its  organization 
in  1952.  The  presentation  was  made 
Jan.  28  following  the  NARTB  board  meet 
in  Hollywood  Beach,  Fla.  [B»T,  Jan.  31]. 
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HUNGRY  FOR  SALES  ? 


—  then  here's  food  for  thought 
about  Buffalo  — 

WGR-TV  is  proved  in  survey  after  survey  to  be 
the  "favorite"  station.  In  the  24  weekday  quarter 
hour  segments  from  6  PM  to  midnight,  WGR-TV 
leads  in  21.  WGR-TV  delivers  your  audience.  (Pulse) 

WGR-TV  Buffalo,  completely  serves  the  nation's 
14th  largest  market.  Covers  447,938  "able  to  buy" 
homes  in  Western  New  York  State  plus  a  bonus 
of  407,619  Canadian  set-owning  friends. 


Serve  yourself  some  sales  .  .  . 
sell  Buffalo  thru 

WGR-TV 


CHANNEL 


BUFFALO 

NBC  BASIC 


representatives  —  Headley-Reed 

In  Canada  —  Andy  McDermott-Toronto 
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 PROGRAM  SERVICES  

BMI  RADIO  CLINICS  TO  BEGIN  FEB.  23 


TRADE  ASSNS. 

Cheverton  Heads  News  Assn. 

DICK  CHEVERTON,  news  and  public  affairs 
director,  WMT-AM-TV  Cedar  Rapids,  Iowa, 
was  elected  president  of  the  Northwest  Radio- 
Tv  News  Assn.  at  its  meeting  held  concurrently 
with  the  U.  of  Minnesota  Radio-Tv  News  Short 
Course.  Other  officers  named  were:  William 
McGivern,  KSTP  Minneapolis,  vice  president; 
George  Brooks,  news  director,  KSUM  Fair- 
mont, Minn.,  secretary-treasurer;  Arthur  J. 
Smith,  manager  of  KVTV  (TV)  Sioux  City, 
Iowa,  director,  and  Jim  Bormann,  news  director 
of  WCCO  Minneapolis,  director. 

NRTNA  awarded  WCCO  a  trophy  for  excel- 
lence of  news  and  public  service  programs. 
KSOO  Sioux  Falls,  S.  D.,  was  the  second  place 
winner  and  KLPM  Minot,  N.  D.,  was  third. 
Jerry  Uhrhammer,  senior  in  the  U.  of  Minne- 
sota School  of  Journalism,  was  awarded  the 
association's  annual  scholarship. 

New  York  NAACP  Backs 
Tv  Blackout  by  Negroes 

FEB.  26  BLACKOUT  of  tv  viewing  by  colored 
people  [B»T,  Feb.  7]  is  being  conducted  by  the 
New  York  branch  of  National  Assn.  for  the 
Advancement  of  Colored  People,  according  to 
Henry  Lee  Moon,  public  relations  director  at 
the  national  NAACP  headquarters  in  New 
York. 

Scheduled  8:30-10:30  p.m.,  the  blackout  is 
designed  to  be  a  "dramatic  demonstration  of 
protest"  against  inability  of  Negro  artists  to 
obtain  their  share  of  roles  in  tv  shows  and  to 
display  the  importance  of  the  Negro  market. 
NAACP  feels  few  programs  show  the  normal 
ratio  of  colored  people  in  incidental  roles  such 
as  police,  cab  drivers,  nurses,  bus  drivers  and 
others. 

TRADE  ASSN.  SHORTS 

Academy  of  Television  Arts  &  Sciences'  seventh 
annual  "Emmy"  awards  dinner  will  be  held 
March  7  at  Moulin  Rouge,  Hollywood.  Steve 
Allen,  NBC-TV  Tonight,  set  to  emcee  90-minute 
event  on  NBC-TV,  8:30-10  p.m.  PST. 


Many  sessions  will  coincide 
with  meetings  of  state  broad- 
caster associations.  Clinics  will 
run  through  April  22  and  then 
reconvene  June  13,  allowing 
broadcasters  time  to  attend 
the  NARTB  convention  in  May. 

BMI  is  set  to  launch  its  1955  series  of  radio 
program  clinics  on  Feb.  23,  on  which  date 
sessions  will  be  held  simultaneously  in  Seattle 
and  Little  Rock. 

Glenn  Dolberg,  vice  president  in  charge  of 
station  relations,  reported  that  about  118  broad- 
casters from  all  parts  of  the  country  have 
volunteered  their  services  as  speakers  for  the 
clinics.  He  noted  that  the  dates  of  many  of 
the  sessions  coincide  with  meetings  of  state 
broadcaster  associations  in  the  respective  states. 

Sets  of  two  traveling  teams  will  serve  as  BMI 
speakers,  joined  by  other  speakers  in  states  as 
booked.  The  clinics  will  continue  uninter- 
rupted until  April  22,  when  all  dates  will  have 
been  covered  except  for  the  Rocky  Mountain 
states,  where  sessions  will  begin  on  June  13. 
The  hiatus  will  be  during  the  period  when 
many  broadcasters  will  be  attending  the 
NARTB  convention  in  Washington  in  late 
May,  according  to  Mr.  Dolberg. 

The  clinics  will  cover  all  areas  of  radio  pro- 
gramming. Some  of  the  topics  to  be  explored 
by  speakers  and  executives  in  attendance  will 
be  the  use  of  local  news;  daytime  and  night- 
time programming;  public  service  and  special 
events  and  sports  programming;  service  to  rural 
audiences,  and  the  importance  of  commercial 
copy. 

"Drawing  upon  the  past  four  years  of  clinic 
experience,"  Mr.  Dolberg  stated,  "we  are  doing 
everything  possible  to  make  the  1955  series 
of  BMI  clinics  even  better  than  previous  years. 
Since  clinic  agenda  and  subject  matter  are 
planned  to  provide  helpful  information  to  man- 


agement and  station  personnel  alike,  we  urg 
advance  planning  so  that  many  from  eac 
station  may  avail  themselves  of  the  opporti 
nity  of  one  full  day  of  clinic  talks  and  discu: 
sions.  It  is  now  history  and  fact  that  radi 
management  and  employes  help  themselves  b 
broad  exchange  of  ideas,  imaginative  thinkin 
and  radio  know-how." 


SCHEDULE  OF  BMI  CLINICS 

Alabama.  Birmingham,  Feb.  28  (Tutwiler  Hote' 
Arizona,  Tucson,  March  4  (Hotel  Santa  Rita) 
Arkansas,  Little  Rock,  Feb.  23  (Marion  Hotel) 
California,  Los  Angeles,  March  2  (Ambassadc 
Hotel  ) 

California,  San  Francisco,  Feb.  28  (Clift  Hotel) 
Colorado,    Glen  wood    Springs,    June    17  (Hot< 
Denver) 

Florida,  Tampa,  April  1  (Floridian  Hotel) 
Georgia,  Atlanta,  March  2  (Dinkier-Plaza  Hotel 
Idaho,  Twin  Falls,  June  13  (Turf  Club) 
Illinois,  Springfield,  March  23  (Leland  Hotel) 
Iowa,  Davenport,  March  18  (Blackhawk  Hotel) 
Kansas,  Salina,  April  17  (Hotel  Lamer) 
Kentucky,  Louisville,  March  30  (Brown  Hotel) 
Louisiana,   New   Orleans,   March   11  (Roosevel 
Hotel) 

Maine,  Bangor,  April  22  (Bangor  House) 
Maryland-D.  C,  Baltimore,  March  21  (Emerso: 
Hotel) 

Massachusetts,  Boston,  April  20  (Hotel  Somerset 
Michigan,  Jackson,  March  16  (Hotel  Hayes) 
Minnesota, ,  Detroit  Lakes,  June  17  (Edgewate 

Beach  Hotel) 
Mississippi,  Jackson,  Feb.  25  (Heidelberg  Hotel 
Missouri,  Springfield,  March  16  (Colonial  Hotel 
Montana,  Great  Falls,  June  14  (Rainbow  Hotel 
Nebraska,  Lincoln,  March  21  (Cornhusker  Hotel 
New  Mexico,  Albuquerque,  March  8  (Alvarad. 

Hotel) 

New  York  State,  TJtica,  April  18  (Hotel  Utica) 
North  Carolina,  Durham,  March  7  (Washingtoi 

Duke  Hotel) 
Ohio,   Cincinnati,  March   18   (Netherland  Plaz; 

Hotel) 

Oklahoma,   Oklahoma    City,   April    15  (Skirvu 

Hotel) 

Oregon,  Portland,  Feb.  25  (Multnomah  Hotel) 
Pennsylvania,  Hershey,  March  23  fHershey  Hotel 
South  Carolina,  Columbia,  March  4  (Columbi; 
Hotel) 

Tennessee.  Nashville,  March  28  (Andrew  Jack 
son  Hotel) 

Texas.  Dallas.  March  10  (Hotel  Adolphus) 
Utah.  Salt  Lake  City,  June  15  (Hotel  Utah) 
Virginia.    Roanoke,    March    9    (Patrick  Henr 
Hotel) 

Washington,  Seattle,  Feb.  23  (Beniamin  Frank- 
lin Hotel) 

West  Virginia,  Clarksburg.  March  11  (Stonewal 

Jackson  Hotel) 
Wisconsin,    Milwaukee,    Mrach    25  (Plankintor 

Hotel) 


'Eddie  Cantor  Radio  Show' 
Sold  fro  Five  More  Stations 

NEW  sales  of  The  Eddie  Cantor  Radio  Show 
to  five  major  market  stations  were  announced 
last  week  by  Alvin  E.  Unger,  vice  president  in 
charge  of  sales,  Frederic  W.  Ziv  Co. 

The  five-day-a-week,  half-hour  variety  pro- 
gram was  sold  to  WCAU  Philadelphia,  WHEC 
Rochester,  N.  Y.,  WSB  Atlanta,  WGBS  Miami 
and  WMAL  Washington.  According  to  Mr. 
Unger,  a  wide  classification  of  advertisers  is 
sponsoring  the  Ziv  program  in  these  markets. 
Rochester  Gas  &  Electric  Co.  is  sponsoring  three 
half-hours  a  week  on  WHEC;  Star  Seat  Cover 
Co.  and  Miami  Lock  &  Hardware  Co.  are  co- 
sponsoring  two  half-hours  a  week  on  WGBS  and 
Puritan  Mills  is  on  a  spot  participation  basis 
with  the  program  on  WSB.  Earlier  sales  of  the 
Cantor  radio  show  included  WAIT  Chicago, 
CKLW  Detroit  and  KOOL  Phoenix,  Mr.  Unger 
said. 


Bay  Area  Tv  Service  Offered 

SAN  FRANCISCO  Bay  area  advertising  agen- 
cies, are  being  offered  by  E.  Rook  Assoc.,  tele- 
casting services  to  the  advertising  trade,  part 
or  fulltime  services  of  tv  technicians  to  super- 
vise in-the-studio  commercial  operations  or 
other  services  for  which  the  agency  does  not 
feel  that  it  needs  its  own  personnel.  The  firm 
is  at  1467  Clayton  St.,  San  Francisco. 


STATION  protection  factors,  farm  and  religious  programming,  and  fixed,  extended 
operating  hours  were  among  subjects  reviewed  by  the  Daytime  Broadcasters  Assn.'s 
board  of  directors  in  Chicago  Jan.  25-26,  under  direction  of  DBA  President  Ray 
Livesay  (seated,  second  from  I),  WLBH  Mattoon,  III.  Officers  and  directors  on  hand 
included  these  daytime  station  operators  (I  to  r):  seated,  Ralph  L.  Weir  Jr.,  KJCK 
Junction  City,  Colo.;  Mr.  Livesay;  George  Volger,  KWPC  Muscatine,  Iowa,  DBA 
secretary;  Joe  M.  Leonard  Jr.,  KGAF  Gainesville,  Tex.;  standing,  Morris  Mindel,  KGST 
Fresno,  Calif.;  R.  W.  Olson,  KWOA  Worthington,  Minn.;  George  B.  Anderson,  KJSK 
Columbus,  Neb.;  Ralph  E.  Shepard,  KWOA,  and  George  W.  Dodds,  WGGH  Marion, 
III.  DBA  passed  a  resolution  asking  FCC  to  consider  station  protection  on  basis  of 
community-area  coverage  instead  of  signal  strength.  [B»T,  Jan.  31]. 
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to  cover  the 
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Bay  area... 


.  .  .  use  one  of 
America's  2 
GREAT  independents! 

KYA 

The  Personality  Station 
.  .  .  1260  k.  c. 


NEW  YORK  OFFICE: 

John  Barry 

28  West  Uth  St. 

BRyant  9-6000 

CHICAGO  OFFICE: 

George  Clark 

316  N.  Michigan  Ave. 

RAndolph  6-0712 


PROGRAM  SERVICES 


New  Program  Packaging  Firm 
Started  by  Martin  Stone 

MARTIN  STONE,  president  of  Kagran  Inc., 
who  sold  the  controlling  interest  of  the  com- 
pany to  NBC-TV  (including  the  Howdy  Doody 
show)  for  a  reported  half-million  dollars,  has 
formed  a  new  firm  to  be  known  as  Stone 
Assoc.  with  offices  located  at  the  Plaza  Hotel 
in  New  York. 

The  new  firm  will  be  a  program  package  and 
merchandising  organization.  The  company  will 
handle  merchandise  (apparel,  games,  etc.)  for 
tv  comic  Jackie  Gleason,  its  first  client.  Other 
clients  are  to  be  named  soon. 

Alan  Stone,  brother  of  Martin  Stone  and 
former  vice  president  of  Kagran  Inc.,  has  re- 
signed to  join  Stone  Assoc.  Eddie  Kean, 
script  writer  on  the  Howdy  Doody  show,  will 
also  be  associated  with  the  new  firm. 

Tv  Fashion  Service  Formed 
As  All-Modern  Dress  Agency 

A  NEW  television  rental  organization,  Tv 
Fashion  Service,  was  formed  last  Monday, 
claimed  to  be  the  first  all-modern  dress  rental 
company  for  shows  and  commercials  featuring 
women  performers. 

The  new  firm  rents  its  products — ranging 
from  daytime  dresses  to  name-designers 
originals — without  requiring  air  credit  of  any 
kind.  The  rental  fee  structure  at  the  new 
rental  house  parallels  the  rates  at  costume 
outlets. 

Tv  Fashion  Service  already  is  serving  several 
shows  and  commercials  on  the  networks  and 
its  stock  includes  high  fashion  creations  of  de- 
signers such  as  Dior,  Mainbocher,  Charles 
James,  Oleg  Cassini,  Grigere,  Rentner,  Ben 
Reig  and  Carolyn  Schnurer. 

The  company  is  headed  by  fashion  authori- 
ties Elaine  Perkins,  Ruth  Lee  and  Vivian 
Perkins. 

TelePrompTer  Names  Blair 
As  Assistant  Sales  Manager 

APPOINTMENT  of  Jimmy  Blair  as  assistant 
national  sales  manager  of  TelePrompTer  Na- 
tional Sales  Corp.,  New  York,  was  announced 
last  week  by  Herbert  W.  Hobler,  vice  president. 
He  has  been  regional  manager  of  TelePromp- 
Ter's  Philadelphia  office.  Before  joining  the 
company,  Mr.  Blair  had  been  a  director  at 
WBAL-TV  Baltimore,  production  manager  at 
WTOP-TV  Washington  and  executive  producer 
at  WPTZ  (TV)  Philadelphia.  He  was  former- 
ly tv  director  at  Lamb  &  Keen,  Philadelphia. 

Paul  Blair  Joins  Ziv 

APPOINTMENT  of  Paul  Blair  as  an  account 
executive  in  the  Chicago  office  of  Frederic  W. 
Ziv  Co.  was  announced  last  week  by  Alvin  E. 
Unger,  vice  president  in  charge  of  sales  for 
the  radio  transcription  firm.  Mr.  Blair  formerly 
was  with  General  Mills  Inc.,  where  he  served 
successively  as  salesman,  northeast  sales  man- 
ager and  assistant  to  the  eastern  sales  manager. 
From  1948  to  1953  he  was  sales  manager  for 
Ziv  Television  programs,  a  position  he  resigned 
in  1953  to  join  Economic  Trend  Line  Studies, 
a  private  research  organization. 

PROGRAM  SERVICE  PEOPLE 

Albert  W.  Ham  appointed  to  newly-created  post, 
coordinator  of  recording  operations,  Columbia 
Records  Inc.,  N.  Y. 
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GOVERNMENT 


KEY  FCC  WITNESS  RECANTS 
RED  CHARGES  AGAINST  LAMB 

Marie  Natvig  says  she  was  'brainwashed'  by  FCC  lawyers  into 
'manufacturing'  her  earlier  testimony  that  linked  Edward  Lamb  with 
the  Communist  Party.  Another  Broadcast  Bureau  witness  says  his 
statements,  too,  may  have  been  in  error. 


CHARGE  that  former  FCC  counsel  Walter  R. 
Powell  Jr.  "coerced"  her  to  give  false  testimony 
linking  Edward  Lamb  with  the  Communist 
Party  was  made  last  week  by  Mrs.  Marie  Nat- 
vig, a  key  witness  in  the  Commission's  hearing 
on  the  license  renewal  of  Mr.  Lamb's  WICU 
(TV)  Erie,  Pa. 

Charging  she  had  been  "brainwashed"  by  the 
FCC  staff  and  threatened  with  prosecution  for 
perjury  if  she  didn't  stick  to  the  "manufac- 
turered"  story,  Mrs.  Natvig  recanted  her  previ- 
ous statements  identifying  Mr.  Lamb  with  com- 
munism and  plans  for  world  revolution,  includ- 
ing seizure  of  communication  facilities  in  the 
U.  S.  [B*T,  Nov.  1,  Oct.  18,  11,  1954]. 

She  alleged  that  Mr.  Powell,  during  confer- 
ences to  prepare  her  "script"  in  the  Lamb  case, 
said  to  her:  "  'All  right,  kid,  let's  murder  the 
bum.' " 

Mrs.  Natvig  charged  Mr.  Powell  told  her 
Mr.  Lamb  was  "a  greater  menace  to  the  United 
States  than  Alger  Hiss"  and  cited  the  strategic 
location  of  his  radio-tv  stations. 

The  WICU  renewal  hearing,  which  resumed 
Wednesday  before  Examiner  Herbert  Sharf- 
man,  also  saw  another  Broadcast  Bureau  wit- 
ness, Clark  Wideman  of  Columbus,  Ohio,  ad- 
mit under  further  cross  examination  that  it  was 
"possible"  his  memory  could  be  in  error  about 
a  1934  meeting  at  Marion,  Ohio,  in  which  he 
said  Mr.  Lamb  suggested  formation  of  youth 
groups  for  which  leadership  or  other  aid  might 
be  obtained  from  the  Communist  Party  [B«T, 
Sept.  27,  1954].  He  agreed  the  statements  in- 
stead could  have  been  made  by  a  local  pub- 
lisher whose  ambition  was  known  to  have  been 
to  acquire  Communist  Party  members. 

Concerning  his  experience  with  Mr.  Powell 
and  the  other  FCC  lawyers,  Mr.  Wideman  said, 
"They  did  not  make  suggestions  to  me  to  change 
my  testimony." 

Powell  Suffers  Attack 

Mr.  Powell,  who  resigned  last  month  as  chief 
of  the  FCC  Broadcast  Bureau's  Renewal  and 
Transfer  Division  to  join  the  legal  staff  of 
NARTB,  suffered  a  heart  attack  a  fortnight  ago 
and  is  confined  to  his  home.  He  had  been  prin- 
cipal FCC  counsel  in  the  WICU  case. 

On  Wednesday,  after  Mrs.  Natvig  made  her 
charge  of  coercion,  the  integrity  and  public 
service  record  of  Mr.  Powell  was  defended  by 
the  new  leading  FCC  counsel  in  the  case, 
Joseph  M.  Kittner,  assistant  chief  of  the  Broad- 
cast Bureau.  Mr.  Kittner  asserted  that  if  Mrs. 
Natvig  had  testified  falsely  she  did  so  "on  her 
own  volition"  and  accused  Russell  M.  Brown, 
counsel  for  Mr.  Lamb,  of  "making  a  play  for 
the  press." 

"She  is  obviously  and  falsely  maligning  the 
reputation  of  a  very  decent,  honorable  govern- 
ment official  [Powell],"  Mr.  Kittner  said. 

"We  don't  need  this  eulogy.  It  isn't  even 
dead  yet,"  Mr.  Brown  retorted.  The  Lamb 
attorney  repeatedly  pointed  out  he  was  not 
vouching  for  the  "credibility"  of  the  witness, 
noting  Mrs.  Natvig  was  the  FCC's  witness  and 
not  Mr.  Lamb's. 

During  cross  examination  of  Mrs.  Natvig  last 
fall,  Mr.  Brown  described  her  as  a  "pathologi- 
cal liar"  and  "lunatic."    During  that  earlier 


examination,  which  Mr.  Brown  admitted  last 
week  had  been  "brutal,"  Mrs.  Natvig  twice 
threatened  to  "kill"  Mr.  Brown  if  he  contacted 
her  children  and  at  one  point  she  grabbed  a 
water  pitcher  and  attempted  to  strike  him. 

Basic  issues  in  the  WICU  renewal  hearing 
include  whether  or  not  Mr.  Lamb  lied  when  he 
told  the  Commission  he  never  had  communist 
associations.  The  formal  hearing  began  last 
September  [B*T,  Sept.  20,  1954,  et  seq.]  and 
some  20  FCC  witnesses  were  heard,  four  of 
whom  now  are  appearing  for  further  cross  ex- 
amination, including  Mrs.  Natvig  and  Mr. 
Wideman.  Also  scheduled  to  appear  for  further 
cross  examination  are  William  Garfield  Cum- 
mings  and  Lowell  Watson. 

The  proceeding  has  yet  to  hear  Mr.  Lamb's 
defense  witnesses  as  well  as  his  evidence  pur- 
porting to  show  that  Commission  employes 
caused  at  least  one  bribe  to  be  offered  to  secure 
false  testimony  against  him. 

Mr.  Lamb  vigorously  has  denied  the  Com- 
mission charges,  contending  political  motives 


MARIE  NATVIG 

are  behind  FCC's  action.  Last  summer,  when 
Republican  Comr.  John  C.  Doerfer  appeared 
before  the  Senate  Interstate  &  Foreign  Com- 
merce Committee  for  confirmation  of  his  re- 
appointment to  the  Commission,  Mr.  Lamb 
testified  before  the  committee  that  Comr.  Doer- 
fer was  responsible.  The  allegation  was  denied 
by  the  Commissioner  and  he  was  confirmed  by 
the  committee  [B«T,  June  28,  1954]. 

Mr.  Lamb,  who  at  the  time  of  the  1934 
Marion,  Ohio,  meeting  recalled  by  Mr.  Wide- 
man  was  running  for  Republican  Senator,  more 
recently  was  considered  for  the  post  of  treas- 
urer of  the  Democratic  National  Committee. 

Mr.  Lamb  is  prosecuting  damage  suits  in 
Nashville  against  former  Congressman  Pat  Sut- 
ton (D-Tenn.)  and  certain  local  stations  on  the 
ground  the  Congressman  falsely  branded  him  a 
communist  during  a  political  talkathon  early 
last  summer.  Mr.  Lamb  has  warned  he  will  sue 
anyone  who  falsely  accuses  him. 

Besides  WICU,  Mr.  Lamb  is  chief  owner  of 
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WIKK  Erie  and  the  Erie  Dispatch,  WTOD 
Toledo,  Ohio,  and  WHOO  Orlando,  Fla.  A  law- 
yer, he  has  other  wide  business  and  industrial 
interests,  the  combined  value  of  which  is  esti- 
mated to  total  $30  million.  He  considered  his 
business  ventures  have  been  put  in  jeopardy  by 
the  FCC  hearing. 

When  Mrs.  Natvig  resumed  the  stand  last 
week,  Mr.  Brown  asked  her  if  it  is  true — con- 
trary to  her  earlier  testimony — that  (1)  she 
never  was  a  member  of  the  Communist  Party; 
(2)  she  never  attended  a  party  convention  in 
Columbus,  Ohio,  in  1936;  (3)  she  never  saw 
Mr.  Lamb  there  in  possession  of  a  map  depict- 
ing the  communist  plan  for  world  revolution; 
(4)  she  never  was  introduced  to  Mr.  Lamb  by  a 
person  who  said  Mr.  Lamb  was  doing  good 
work  for  the  Communist  Party,  and  (5)  she 
never  had  any  information  that  Mr.  Lamb  was 
connected  with  or  in  sympathy  with  the  Com- 
munist Party. 

"That  is  right,"  Mrs.  Natvig  admitted  fol- 
lowing each  statement  by  Mr.  Brown. 

Asked  if  these  admissions  were  not  "exactly 
opposite"  to  her  previous  testimony,  Mrs.  Nat- 
vig offered  a  simple  "Yes." 

"Did  you  willfully  testify  falsely  under  oath?" 
Mr.  Brown  asked. 

"No  sir,"  she  replied,  "I  was  coerced." 

Asked  by  whom,  Mrs.  Natvig  claimed  it  was 
Mr.  Powell  and  related  that  several  times  dur- 
ing her  earlier  appearance  she  wanted  to  change 
her  testimony,  but  Mr.  Powell — and  on  one 
occasion  Mr.  Kittner — said  she  would  be  pros- 
ecuted for  perjury  if  she  did. 

Mrs.  Natvig  said  she  told  Mr.  Powell  she 
wanted  to  talk  to  J.  Howard  McGrafh,  ex-U.  S. 
Attorney  General  and  also  counsel  for  Mr. 
Lamb,  but  was  informed  it  was  "against  the 
law." 

The  witness  said  that  on  Jan.  12  while  driving 
to  Tallahassee  and  reflecting  on  her  earlier  testi- 
mony from  transcripts  newly  received,  she  sud- 
denly felt  as  though  she  were  "awakening  from 
a  nightmare"  and  thought  "I  must  be  crazy, 
that's  not  true.  It  was  not  me  who  was  speak- 
ing." 

A  Call  From  Florida 

She  said  she  stopped  at  Hollywood,  Fla..  and 
telephoned  Mr.  McGrath  and  then  went  to  see 
him  at  his  home  in  Palm  Beach.  She  related  she 
voluntarily  visited  Mr.  McGrath  a  week  later 
when  Mr.  Brown  also  was  present  and  told  them 
she  wished  to  retract  her  testimony.  Mrs.  Nat- 
vig felt  she  had  done  Mr.  Lamb  a  "grievous 
wrong." 

Under  questioning  by  Mr.  Kittner,  Mrs.  Nat- 
vig reconstructed  events  leading  up  to  her  ap- 
pearance in  the  case.  She  said  early  on  the 
morning  of  Sept.  15,  1954,  she  found  at  her 
door  in  Miami  Beach  a  newspaper  clipping  of 
a  column  by  Drew  Pearson  on  the  Lamb  hear- 
ing, with  an  anonymous  note  attached  for  her 
to  call  the  FBI.  Having  received  other  similar 
notes,  she  said  she  finally  called  the  FBI  at 
Miami  and  related  she  only  casually  had  known 
Mr.  Lamb  as  a  Toledo  attorney  some  18  years 
previous.  She  said  she  told  the  FBI  that  "under 
no  circumstances"  would  she  testify.  However, 
Mrs.  Natvig  said,  after  repeated  calls  by  FCC 
investigator  Robert  Leahy,  on  Sept.  17  she 
consented  to  go  to  Washington  and  talk  with  the 
Commission  staff. 

Mrs.  Natvig  related  that  she  met  Mr.  Powell, 
Mr.  Leahy  and  Thomas  B.  Fitzpatrick  on  Sept. 
19  at  FCC  offices  in  Washington.  Most  of  the 
several  hours  she  was  there,  she  recalled,  she 
talked  alone  with  Mr.  Powell  who  described 
the  WICU  renewal  hearing  as  the  most  impor- 
tant case  the  Broadcast  Bureau  ever  handled. 

Mrs.  Natvig  said  she  told  FCC  she  had  only 
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IS  YOUR  LttlY  NUMBER 


HOUSTON  first  saw  her  on  these 
billboards: 
.  .  .  and  after  the  tease, 
on  these: 


Then  Houston  wore  buttons 
and  redeemed  13^  pieces 


and  saw  what  we  meant  on  the  boards 


CHANNEL  13  HTRH-TV 

NEW 


She  came  to  life  in  a  grand  debut  November  20, 
assisted  by  James  Melton,  Marguerite  Piazza,  the 
Houston  Symphony  Orchestra  —  and  an  all-star 
variety  show  that  included  Senor  Wences,  Kyle 
McDonald,  and  Raye  &  Naldi. 


SEE  WHAT 
|  MEAN; 


Her  CHANNEL  13  was  The  Chronicle  Station,  and 
Texas'  greatest  newspaper  gave  her  a  boost  with  a 
special  section  and  color  pages  and  editorial  help: 
the  works.  Contests  galore:  Why  13's  my  lucky 
number  .  .  .  and  so  on  .  .  .  with  big  prizes  .  .  .  ending 
with  an  all-out  Name-The-Cat  contest  to  which  more 
than  9,000  different  names  were  submitted. 


The  people  named  her  KiTiRiK. 

SHE'S  A  CAT  THAT  BEARS  WATCHING 

— and  they  do  it  every  day. 
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most  powerful  UHF 


JOHN  CREUTZ  of  Page,  Creutz. 
Garrison,  and  Waldschmitt,  con- 
sulting engineers  of  Washington, 
D.  C.  Mr,  Creutz  has  advised 
WILK-TV..."A  high-power  trans- 
mitter with  a  moderate-gain  anten- 
na will  provide  better  coverage." 


THOMAS    P.    SHELBURNE  of 

Wl IK-TV.  From  his  own  words— 
"We  have  implicit  confidence  in 
the  performance  of  G-E  broadcast 
equipment.  We  believe  that  the 
new  power  package  for  UHF  will 
provide  the  best  television  service 
in  the  area." 


A 45  KW  Klystron-equipped  transmitter  and  a  con- 
toured 24.2  gain  helical  antenna  gives  thisWilkes- 
Barre,  Pennsylvania  station  the  maximum  power 
allowed  by  the  FCC.  WILK-TV  is  the  first  to  operate 
such  a  combination  to  attain  a  full  megawatt  and  pro- 
vide more  integrated  signal  strength  than  any  other 
UHF  station.  G.E.  salutes  its  foresight  and  pioneering 
spirit  in  taking  this  momentous  step  to  high  power. 

Thomas  P.  Shelburne,  WILK-TV  Treasurer  and 
Managing  Director,  decided  that  a  45  KW  transmitter 
and  24.2  gain  antenna,  rather  than  a  23  KW  transmit- 
ter and  50  gain  antenna,  was  best  suited  for  the  terrain 
in  the  Wilkes-Barre  area.  Why  not  take  a  tip  from 
WILK-TV  and  get  into  the  million-watt  class  with  the 
equipment  combination  that's  best  for  you? 


UHF  HELICAL  ANTENNA. 

Proved  top-flight  perform- 
ance in  many  locations; 
low  wind  loading;  low  in- 
stallation cost;  low  main- 
tenance expense. 


45  KW  TRANSMITTER  on 

test  at  factory,  Electronics 
Park,  Syracuse,  New  York. 
This  unit  is  now  installed 
and  is  in  operation  at 
WILK-TV,Wilkes-Barre,Pa. 


transmitter  in  the  world... 

WATTS  ERP 


NOW  YOU  CAN  GET  THE  POWER  EDGE  ON  YOUR  COMPETITION 
G.E.  OFFERS  2  WAYS  TO  REACH  A  MILLION  WATTS  IN  UHF 


^    45  KW  transmitter  with  a  25-gain  helical  antenna. 

Check  the  calculated  coverage  curve  below  for  the 
field  intensity  pattern  you  get  with  this  combination. 


FCC  (50,50)  CURVE  FOR  1000  KW,  ERP 
^     FOR  ANTENNA  HEIGHT  1000' 


23  KW  transmitter  with  a  50-gain  antenna.  Com- 
*  pare  the  coverage  curve  for  this  equipment  combi- 
nation, with  the  needs  of  your  terrain. 


CALCULATED  COVERAGE  CURVE  FOR  OBTAINING  1000  KW  ERP 
23  KW  AMPLIFIER  WITH  50  GAIN  ANTENNA 


FCC  (50,50)  CURVE  FOR  1000  KW  ERP 
^      FOR  ANTENNA  HEIGHT  1000' 


PRINCIPAL  CITY 


EITHER  power  package  is  available.  Let  your 
Consultant  recommend  which  is  best  for  you. 
Facts  and  figures  will  be  placed  in  the  hands  of  your 
Engineer  or  Consultant.  Check  the  advantages  you 
get  with  either  package.  Then  make  a  note  to  call 


your  local  G-E  District  Manager  today... or  write 
direct  to:  General  Electric  Company,  Broadcast 
Equipment,  Section  X225-14,  Electronics  Park, 
Syracuse,  N.  Y.  In  Canada,  write:  C.G.E.  Electronics, 
830  Lansdowne  Avenue,  Toronto. 


GET  THESE  ADVANTAGES  WITH  EITHER  POWER  PACKAGE 


1.  Demonstrated  dependability.  Components  of  the  G-E 
12  KW  transmitter,  proved  in  use  in  38  operating  stations, 
have  been  incorporated  in  both  the  23  and  45  amplifiers. 

2.  Adaptable  to  existing  space— cubicles  may  be  arranged 
in  practically  any  manner. 

3.  Can  be  installed  in  existing  UHF  stations  without  loss 
of  air  time. 

4.  Personnel  safety  provided  by  door-operated  high-volt- 
age interlocks  and  grounding  switches. 

5.  Automatic  protection  against  loss  of  air  time— overload 


protection— high-speed  AC  and  DC  relays  shut  down  trans- 
mitter in  event  of  power  surges.  Two-shot  plate  recloser 
puts  transmitter  back  on  air  when  overload  has  cleared. 

6.  Capable  of  transmitting  NTSC  color. 

7.  Known  tube  costs.  Klystrons  are  leased  by  G.E.  to  the 
user  at  a  standard  rate  that  decreases  with  number  of  hours 
used.  No  capital  investment  for  Klystrons. 

8.  Simple  antenna  design.  Maximum  reliability— the  G-E 
UHF  helical  antenna  needs  only  one  feed  point  per  bay. 
Standard  antenna  can  be  contoured  or  directionalized  to 
meet  your  specific  requirements. 


Tbogress  Is  Our  Most  Important  Product 


GENERAL 


ELECTRIC 


Matusow's  Visit 

MEMORANDUM  concerning  a  visit  in 
April  1954  by  Henry  Marshall  Matusow 
to  the  law  office  of  McGrath  &  Brown, 
counsel  for  Edward  Lamb  in  the  WICU 
(TV)  Erie  renewal  case,  was  given  to 
the  press  Thursday  by  Russell  M.  Brown. 

The  memo,  originally  given  J.  Howard 
McGrath,  said  Mr.  Matusow  "brought 
with  him  voluminous  files,  containing 
records  which  he  said  had  been  accumu- 
lated during  his  work  (investigator  for 
Ohio  Commission  on  Un-American  Ac- 
tivities) in  Ohio.  Some  of  these  docu- 
ments appear  to  be  compilations  of  people 
suspected  of  communist  activities  or  af- 
filiation or  sympathy.  Edward  Lamb's 
name  was  nowhere  listed.  .  .  . 

"In  response  to  a  direct  inquiry  as  to 
whether  Matusow  ever  heard  any  person 
detail  any  association,  membership  or 
affiliation  by  Mr.  Lamb,  Matusow  said, 
'No,  I  never  did,  because  such  a  person 
doesn't  exist.' 

"He  showed  us  an  outline  in  very  rough 
form  for  a  book  he  was  writing  called 
'Blacklisting  (or  Blackmailing)  Was  My 
Business.'  He  said  he  needed  $1,500  to 
complete  this  book  and  asked  us  to  lend 
him  that  amount.  I  explained  that  this 
was  not  financially  possible,  whereupon 
he  asked  if  he  could  have  $200  to  com- 
plete arrangements  for  an  apartment  in 
New  York.  I  explained  further  that  we 
were  not  in  a  position  to  make  such  a 
loan.  .  .  . 

"I  strongly  recommend  no  further  con- 
tact of  any  kind  with  this  man.  .  .  .  He 
considers  himself  a  great  intellectual  .  .  . 
is  perfectly  willing  to  work  both  sides  of 
any  street  provided  only  that  it  has  finan- 
cial reward  for  him.  .  .  ." 

Mr.  Matusow  currently  is  in  the  news 
for  his  recantation  of  testimony  before 
Congressional  investigating  committees 
and  in  federal  courts  regarding  alleged 
communist  activities. 


a  "hazy"  recollection  of  Mr.  Lamb  at  some 
meetings  in  Columbus  in  1936  or  1937,  at  a 
farm-labor  meeting  in  Chicago  and  at  formation 
of  the  National  Lawyers  Guild  later  in  Wash- 
ington. She  said  she  told  the  Commission  she 
knew  only  a  few  people  at  the  Columbus  meet- 
ings, "some  of  whom  purported  to  be  commu- 
nists," but  she  was  there  to  give  a  report  as 
secretary  of  a  Cleveland  farm-labor  club. 

The  witness  said  she  told  FCC  she  would  not 
testify  and  returned  to  Miami  the  same  day. 
Mrs.  Natvig  recalled  she  later  was  asked  to  re- 
turn to  Washington  the  next  weekend  for  more 
talks,  which  she  did,  only  to  be  served  with  a 
subpoena  by  Mr.  Kittner. 

"I  burst  into  tears  and  told  you  it  was  entrap- 
ment," Mrs.  Natvig  reminded  the  FCC  attorney, 
pointing  out  the  subpoena  was  dated  the  day  be- 
fore when  the  phone  call  was  made  to  invite 
her  for  further  "talks"  and  noting  she  was  sent 
only  a  one-way  plane  ticket  to  Washington. 

Mrs.  Natvig  recalled  for  Mr.  Kittner  that  she 
finally  agreed  to  testify  only  after  it  was  pointed 
out  the  subpoena  might  still  be  served  in  Miami 
"and  you  and  Mr.  Powell  said  your  positions 
are  in  jeopardy"  if  the  Lamb  case  wasn't  pros- 
ecuted. 

Asked  by  Mr.  Kittner  how  Mr.  Powell  "in- 
duced" her  to  testify  she  had  been  a  communist, 
Mrs.  Natvig  said  this  occurred  about  a  week  be- 


fore she  took  the  stand,  "when  we  were  writing 
the  script  of  my  testimony."  She  said  Mr. 
Powell  claimed  to  have  data  from  the  Cleve- 
land police  identifying  her  as  a  communist. 

In  early  October  a  day  or  two  before  taking 
the  stand  at  FCC,  the  witness  recalled  appearing 
before  a  grand  jury  in  Washington  and  said  she 
"probably"  testified  the  same  as  before  the 
Commission  but  didn't  remember  specifically. 

Relating  instances  last  fall  when  she  wanted 
to  change  her  testimony,  Mrs.  Natvig  said  she 
told  Mr.  Powell  in  the  corridor  during  a  recess 
in  her  cross  examination  by  Mr.  Brown  that 
she  was  "scared"  and  felt  she  had  been  "brain- 
washed." She  said  Messrs.  Powell  and  Fitz- 
patrick  "took  me  upstairs  and  said,  'We'll  call 
loe  Kittner'."  Mr.  Kittner,  she  said,  told  her  she 
would  be  prosecuted  for  perjury  if  she  changed 
her  story. 

Here  Mr.  Kittner  asked  Mrs.  Natvig  if  it 
wasn't  true  she  had  been  told  repeatedly  her 
only  obligation  was  to  tell  the  truth  and  to  com- 
plete the  cross  examination. 

"By  the  time  I  got  on  the  stand  I  couldn't 
tell  fact  from  fiction,"  she  answered. 

"Didn't  the  attorneys  for  the  Broadcast  Bu- 
reau tell  you  to  tell  the  truth?" 

"They  told  me  what  the  truth  was  and  then 
told  me  to  tell  it,"  she  replied,  contending  Mr. 
Powell  "set  dates"  and  gave  her  names  of  hotels 
and  details  of  meetings.  "I  was  reciting  a  pre- 
pared speech  ...  I  was  scared  to  death.  I 
thought  I  was  getting  immunity  .  .  ." 

At  another  time  last  week  Mrs.  Natvig  told 
Mr.  Kittner  that  in  her  effort  to  evade  testify- 
ing in  the  case  she  "went  to  somebody  in  Wash- 
ington" to  try  to  get  out  of  her  subpoena  and 
even  lied  to  Mr.  Powell  that  a  "threat"  had  been 
made  on  her  life. 

Mrs.  Natvig  said  she  was  not  necessarily  up- 
set by  Mr.  Brown's  sharp  cross  examination  be- 
cause he  "early  saw  I  knew  nothing  about  com- 
munism." She  recalled,  though,  she  was  "furious 
at  the  attorneys  of  the  Broadcast  Bureau  for 
putting  me  on  the  stand  when  I  was  not  con- 
tributing anything  to  the  case." 

On  Thursday,  Mr.  Wideman  recalled,  Mr. 
Leahy  first  told  him  FCC  was  interested  in  de- 
termining whether  Mr.  Lamb  "was  or  was  not 
a  security  risk."  The  witness  said  the  FCC  in- 
vestigator pointed  out  "there  was  a  possibility 
of  using  radio  equipment  to  aid  the  enemy  in 
case  of  war,"  but  Mr.  Leahy  did  not  say  he  or 
FCC  considered  Mr.  Lamb  "dangerous"  to  the 
country. 

Mr.  Wideman  related  that  in  1948  as  a  re- 
porter for  the  Columbus  Citizen  he  made  a 
study  of  Mr.  Lamb's  background  and  found  no 
red  ties.  He  told  this  to  FCC,  he  said. 

Recalling  the  1934  meeting  in  Marion,  Ohio, 
at  the  home  of  a  local  editor,  Mr.  Wideman  said 
Mr.  Lamb  was  asked  if  he  was  a  "card-carrying 
communist"  and  replied,  "Do  communists  carry 
cards?"  Mr.  Wideman  said  he  then  asked  Mr. 
Lamb  if  he  was  a  member  of  the  Communist 
Party  and  Mr.  Lamb  replied  "very  definitely 
that  he  was  not." 

Only  10  or  12  people  were  at  the  meeting, 
Mr.  Wideman  said,  and  Mr.  Lamb  discussed 
his  book,  "Planned  Economy  in  Soviet  Russia." 

Asked  by  Mr.  Brown  if  someone  else  other 
than  Mr.  Lamb  could  have  suggested  formation 
of  youth  study  .groups  which  might  receive  lead- 
ership or  other  aid  from  the  Communist  Party, 
Mr.  Wideman  admitted,  "It's  possible  my  recol- 
lection was  wrong." 

Concerning  FCC's  question-answer  outline 
for  his  testimony,  Mr.  Wideman  was  asked  by 
Mr.  Brown  what  the  Commission  staff  said 
when  errors  were  pointed  out.  Mr.  Wideman 
said  that  when  he  pointed  out  mistakes,  the 
FCC  representatives  said,  "Let's  get  it  right." 


EXAMINING  the  script  for  "Flash  of  Dark- 
ness," film  of  a  theoretical  H-bomb  attack 
on  America's  major  cities  which  will  be 
shown  Feb.  14  on  NBC-TV's  Medic  series 
(9  p.m.  EST),  are  (I  to  r)  Val  Peterson, 
Federal  Civil  Defense  Administrator;  James 
Moser,  creator  of  the  Medic  series,  and 
Dr.  Stafford  Warren,  head  of  the  UCLA 
medical  school  and  an  authority  on  nu- 
clear radiation.  FCDA  officials  gave 
technical  assistance  to  writers  and  pro- 
ducers of  the  program.  Medic  is  pro- 
duced under  the  technical  supervision  of 
the  Los  Angeles  County  Medical  Assn. 

Civil  Defense  Chief  Urges 
Widespread  Use  of  Radio 

GREATER  USE  of  radio,  especially  amateur 
radio,  in  civil  defense  was  urged  last  week  by 
Federal  Civil  Defense  Administrator  Val  Peter- 
son. Mr.  Peterson  spoke  at  the  presentation 
ceremony  of  the  1954  Edison  Radio  Amateur 
Award  sponsored  by  General  Electric,  held  at 
the  Mayflower  Hotel,  Washington,  last  Thurs- 
day. 

He  said  that  FCDA  is  pressing  to  have  addi- 
tional radio  frequencies  assigned  for  national- 
to-regional  and  regional-to-state  civil  defense 
communications  use.  The  telephone,  Mr.  Peter- 
son said,  has  the  "disadvantage  of  being  vul- 
nerable to  attack."  Pre-attack  evacuation,  he 
continued,  demands  point-to-point  communica- 
tions in  a  constantly  changing  situation  which 
may  be  handled  by  radio. 

Mr.  Peterson  congratulated  American  radio 
amateurs  for  their  preparedness  and  assistance 
in  civil  defense  and  said  that  more  than  $3.6 
million  in  federal  and  state  funds  was  available 
for  amateur  radio  equipment  for  civil  defense 
in  1954. 

Winner  of  the  1954  Edison  Radio  Amateur 
Award  was  Benjamin  S.  Hamilton  of  La  Mesa, 
Calif.,  who  last  year  devoted  20  hours  a  week 
providing  San  Diego  County  with  what  was 
described  as  an  outstanding  civil  defense  radio 
system. 

Butler  on  Campaigning 

DEMOCRATIC  National  Chairman  Paul  M. 
Butler  has  said  he  believes  there  should  be  a 
"realistic"  boost  in  the  $3  million  ceiling  on 
political  campaign  spending.  He  said  the  boost 
should  take  into  account  the  higher  cost  of 
running  a  campaign,  including  radio  and  tele- 
vision time. 
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Broadcasting    •  Telecasting 


IN  ONE  WEEK  . . .  22.2  HATING! 
2/3  SOLD  OUT! 

"FUN  HOUSE"  the  hottest 
television  show  in  Philadelphia! 


"FUN  HOUSE"  is  giving  laughs  to  the  WHOLE  FAMILY 
every  WEEKDAY  at  6:00—6:30  p.m.  over  WPTZ. 

A  22.2  ARB  rating  after  just  one  week  on  the  air! 

A  viewer-per-set  average  of  2.9! 

"Fun  House"  reaches  a  total  of  more  than  a  million  and 
a  quarter  people  every  day  at  a  cost-per-thousand  of  only  2H! 

"FUN  HOUSE"  appeals  to  the  ENTIRE  FAMILY.  It 
has  the  ideal  audience  composition  of  45%  adults  (22% 
men,  23%  women)  and  55%  children. 

Little  wonder  that  in  just  one  week  "FUN  HOUSE"  is 
2/3  sold  out! 

"Fun  House"  combines  three  of  the  most  audience-attract- 
ing elements  in  television  today.  "The  Little  Rascals,"  for- 
merly "Our  Gang,"  appealing  to  the  whole  family,  with  a 
phenomenal  rating  history  .  .  .  and  the  best  first-run  cartoons 
in  television,  with  a  proven  record  of  building  big  all-family 
audiences. 

To  pull  these  powerful  audience-winning  elements  to- 
gether, "FUN  HOUSE"  features  Pete  Boyle,  a  veteran  of 
five  years  of  successful  Philadelphia  TV  entertaining  and 
product  selling.  Commercials  are  integrated  into  show  for 
top  effectiveness. 

"FUN  HOUSE"  is  beamed  to  634  million  people  over  a 
wider  area  with  a  clearer,  stronger  picture  than  any  other 
television  station  in  Pennsylvania.  Best  of  all,  there  are  still 
a  few  availabilities.  Get  in  touch  now  with  Alexander  W. 
Dannenbaum,  Jr.,  WPTZ  Sales  Manager,  LOcust  4-5500,  or 
Eldon  Campbell,  WBC  National  Sales  Manager,  PLaza 
1-2700,  New  York. 


WPTZ 


CHANNEL 


First  in  Television  in  Philadelphia 


WESTINGHOUSE  BROADCASTING  COMPANY,  INC. 

WPTZ  -  KYW,  Philadelphia;  WBZ+WBZA*  WBZ-TV,  Boston;  KDKA  •  KDKA-TV, 

Pittsburgh;  WOWO,  Fort  Wayne;  KEX,  Portland;  KP1X,  San  Francisco 

KPIX  represented  by  The  Katz  Agency,  Inc. 
All  other  WBC  Stations  represented  by  Free  &  Peters,  Inc. 


Rroadcasting 


Telecasting 
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CBS  PROMISES  MAJOR  FIGHT  AGAINST 
SENATE  GROUP'S  PLOTKIN  MEMORANDUM 

CBS  affiliates  meeting  advocates  aggressive  battle  to  counteract 
plan  outlined  in  report  submitted  to  Senate  committee.  ABC  and 
NBC  are  not  publicly  contemplating  any  action  on  the  matter. 


A  PROMISE  that  a  grim,  fighting  campaign 
will  be  waged  in  forthcoming  months  by  broad- 
casters against  the  Plotkin  Memorandum,  in 
the  halls  of  Congress  and  in  government  offices 
as  well  as  in  the  forum  of  public  opinion,  was 
made  in  New  York  last  week  by  a  formidable 
group  of  CBS-TV  affiliates. 

The  broadcasters,  representing  27  CBS-TV 
affiliates  in  22  states,  met  at  New  York's  Wal- 
dorf-Astoria Wednesday  with  nearly  two  dozen 
top  officials  of  both  CBS  Inc.  and  CBS-TV,  in 
an  extraordinary,  "emergency"  session  to  plan 
strategy  in  the  face  of  a  proposal  in  the  Senate 
to  drastically  restrict  network  activities  [B«T, 
Feb.  7]. 

After  the  meeting,  which  was  conducted  be- 
hind closed  doors,  a  statement  was  released 
by  the  stations  which  roundly  spanked  the 
Plotkin  Memorandum:  "The  proposals  of  Mr. 
Plotkin,  if  adopted,  would  jeopardize  television's 
most  popular  live  entertainment  and  public 
service  programs  as  they  are  presented  today, 
and  seriously  interfere  with  future  program 
planning. 

"Every  television  set  owner  should  be  most 
concerned  with  the  possible  consequences  of 
these  proposals,"  it  said. 

The  statement  concluded  with  this  carefully 
worded  sentence:  "The  stations  plan  to  inform 
the  public  of  this  threat  to  their  television  en- 
joyment and  to  discuss  the  matter  with  the 
appropriate  government  officials." 

Report  Interpreted 

According  to  reports,  CBS  President  Frank 
Stanton,  CBS  Vice  President  Richard  S.  Salant 
and  CBS-TV  President  J.  L.  Van  Volkenburg 
jointly  outlined  the  ramifications  of  the  Plot- 
kin report  and  explained  to  what  extent  they 
would  affect  network  operations. 

In  the  discussion  period  that  followed,  va- 
rious plans  were  considered  for  revealing  this 
threat  to  the  public. 

At  the  request  of  affiliates,  a  closed  circuit  to 
the  entire  tv  network  was  arranged  Wednesday 
afternoon  at  5:45  p.m.,  during  which  Dr.  Stan- 
ton reviewed  the  events  surrounding  the  earlier 
session  and  expounded  his  views  on  the  Plotkin 
Memorandum.  Mr.  Van  Volkenburg  introduced 
the  CBS  Inc.  president.  Clyde  Rembert,  presi- 
dent of  KRLD  Inc.,  Dallas,  and  a  member  of 
the  CBS  Affiliates  Advisory  Board,  who  initial- 
ly had  suggested  the  closed  circuit,  wound  up 
the  session  with  an  accounting  of  the  reaction 
of  the  affiliates  in  attendance  and  pledged  sup- 
port in  combatting  the  Plotkin  proposals. 

From  all  indications,  stations  represented  at 
the  meeting  were  in  accord  and  enthusiastic  in 
battling  the  Plotkin  Memorandum  out  in  the 
open  as  well  as  in  congressional  and  govern- 
mental quarters.  But  the  methods  for  imple- 
menting this  decision  proved  to  be  difficult. 

Thus,  what  specific  outlets — whether  radio 
and  tv  will  be  used  in  this  campaign,  or  per- 
haps other  media — had  not  been  definitely  de- 
cided upon. 

Meanwhile,  there  were  no  indications  that 
other  networks  were  following  the  CBS-TV 
pattern  of  holding  affiliate  pow-wows.  ABC-TV 
was  studiously  digesting  the  contents  of  the 
Plotkin  Memorandum.  NBC-TV  spokesmen 
had  nothing  to  report  on  the  sweeping  docu- 
ment prepared  by  Harry  M.  Plotkin,  Demo- 
cratic counsel  to  the  Senate  Interstate  &  For- 


eign Commerce  Committee  until  Jan.  31. 

An  NBC-TV  affiliates  executive  committee 
meets  in  New  York  Tuesday  and  Wednesday 
of  this  week  to  prepare  plans  for  a  full  affiliates 
committee  meeting  in  the  spring.  However, 
as  of  last  week,  the  Plotkin  Memorandum  re- 
portedly was  not  on  the  agenda. 

Lending  weight  to  the  seriousness  in  which 
CBS  holds  the  "strategy"  meeting  with  its  af- 
filiates, was  a  report  that  Dr.  Stanton  had  given 
"orders"  to  his  executives  attending  the  con- 
ference to  maintain  the  utmost  secrecy  on  de- 
liberations, particularly  in  view  of  the  fact  that 
it  was  an  affiliate  meeting. 

Both  uhf  and  vhf  stations  were  represented 
at  the  meeting.  They  were  described  as  com- 
prising "a  cross-section  of  the  largest,  medium 
and  smaller  television  cities  in  the  United 
States." 

The  affiliates,  in  referring  to  the  Plotkin 
Memorandum,  described  it  as  proposing  "sweep- 
ing changes  in  network  operations,  both  radio 
and  television,  and  the  relationships  of  affili- 
ated stations  with  their  networks." 

CBS  has  been  the  only  network  thus  far  to 
publicly  denounce  the  report  prepared  by  the 
Senate  committee's  special  counsel.  Dr.  Stan- 
ton has  labeled  it  as  "mistaken,  impractical 
and  unwise." 

Station  people  and  network  officials  attend- 
ing the  conference  follows: 

John  T.  Griffin.  Edgar  Bell,  KATV  Little  Rock- 
Pine  Bluff,  Ark.;  W.  B.  Smullin,  KBES-TV  Med- 
ford,  Ore.;  John  Boler,  KCJB-TV  Minot.  N.  D.; 
W.  C.  Blanchette.  KFBB-TV  Great  Falls,  Mont.; 
William  C.  Grove,  KFBC-TV  Cheyenne,  Wyo.; 
Ivor  Sharp,  J.  W.  Wright,  Lennox  Murdoch,  KID- 
TV  Idaho  Falls,  Idaho;  John  E.  Fetzer,  KOLN-TV 


Republican    counsel    to  the 
Senate  Commerce  Committee 
will  release  his  report  on  net- 
works, uhf-vhf  just  two  weeks 
after  Plotkin  Memorandum. 
REVERBERATIONS  from  the  Plotkin  bomb- 
shell on  networks  and  uhf  ills  still  were  echoing 
on  Capitol  Hill  last  week  as  the  broadcasting 
industry  braced  itself  for  the  second  broadside 
— the  Jones  report — due  to  be  released  this 
Thursday. 

Reaction  from  the  sweeping  suggestions 
made  by  the  Senate  Commerce  Committee's 
recent  Democratic  counsel,  Harry  M.  Plotkin, 
took  at  least  three  directions  last  week.  As 
broadcasters  awaited  a  report  by  Robert  F. 
Jones,  until  lately  Republican  counsel  for  the 
committee's  probe  of  networks  and  uhf-vhf 
troubles: 

•  The  committee's  investigating  staff  began 
planning  for  a  meeting  with  television  set  manu- 
facturers in  a  move  to  help  the  cause  of  uhf 
television  by  trying  to  persuade  the  set-makers 
to  agree  on  building  only  all-channel  sets. 

•  Committee  Chairman  Warren  G.  Magnu- 
son  (D-Wash.)  sent  out  a  letter  to  all  tv  net- 
works asking  for  comments  on  the  Plotkin  pro- 
posals. Although  three  networks  have  issued 
no  statements,  there  was  no  doubt  about  where 
the  fourth — CBS — stood  on  the  question:  A 
group  of  27  CBS-TV  affiliates,  holding  an 
emergency  meeting  with  network  officials, 
promised  to  fight  Mr.  Plotkin's  suggestions  (see 


Ream's  New  Role 

JOSEPH  REAM,  former  executive  vice 
president  of  CBS,  and  a  director  of  CBS 
Inc.,  who  once  helped  preside  over  CBS 
affairs,  last  week  was  back  at  work — on 
a  one-time  basis — when  he  attended  the 
CBS  affiliates  meeting  last  Wednesday, 
as  a  consultant  for  the  network. 


Lincoln,  Neb.;  Chris  J.  Witting,  John  Steen,  KPLX 
San  Francisco,  Calif.;  John  W.  Runyon,  Clyde 
Rembert,  A.  Jackson,  KRLD-TV  Dallas,  Tex.; 
Dorrance  Roderick,  Dick  Watts,  KROD-TV  El 
Paso,  Tex.;  Donald  W.  Reynolds,  KZTV  Reno, 
Nev. 

Glenn  P.  Warnock,  WAIM-TV  Anderson,  S.  C; 
Richard  Slocum,  D.  W.  Thornburgh,  WCAU-TV 
Philadelphia,  Pa.;  William  J.  McNally,  WCCO-TV 
Minneapolis,  Minn.;  John  B.  Johnson,  WCNY-TV 
Watertown-Carthage,  N.  Y.;  John  M.  Rivers, 
WCSC-TV  Charleston,  S.  C;  Robert  B.  Bidder, 
Walter  Ridder,  Rodney  Quick,  WDSM-TV  Duluth- 
Superior;  Mrs.  Jean  Gannett  Williams,  C.  E. 
Gatchell,  WGAN-TV  Portland.  Me.;  Humboldt  J. 
Greig,  WHUM-TV  Reading,  Pa.;  Bruce  McCon- 
nell,  WISH-TV  Indianapolis,  Ind.;  George  Storer 
Sr.,  John  McCoy,  WJBK-TV  Detroit,  Mich.;  Ed- 
ward A.  Allen,  Philip  P.  Allen,  WLVA-TV  Lynch- 
burg-Roanoke, Va.;  William  F.  Schmick  Jr.,  E.  K. 
Jett,  WMAR-TV  Baltimore,  Md.;  Thomas  O'Neil, 
John  Poor,  Gordon  Gray,  WNAC-TV  Boston. 
Mass.;  Charles- Lemke,  George  Frechette,  WSATJ- 
TV  Wausau,  Wis.;  Franklin  D.  Schurz,  Neal  B. 
Welch,  WSBT-TV  South  Bend,  Ind.;  John  Hayes, 
WTOP-TV  Washington,  D.  C. 

Representing  CBS  Inc.:  Sidney  Alexander,  eco- 
nomic adviser;  JuUus  F.  Brauner,  secretary;  Leon 
Brooks,  attorney,  Washington  office;  Earl  H. 
Gammons,  vice  president;  Sig  Mickelson,  vice 
president;  Howard  S.  Meighan,  vice  president; 
Joseph  H.  Ream,  consultant  (former  executive 
vice  president  and  CBS  director);  Richard  S. 
Salant,  vice  president;  Frank  Stanton,  president. 

Attending  for  CBS  Television:  H.  V.  Akerberg, 
vice  president  in  charge  of  station  relations;  John 
P.  Cowden,  operations  director,  advertising  and 
sales  promotion;  W.  Spencer  Harrison,  vice  pres- 
ident in  charge  of  legal  and  business  affairs;  Rob- 
ert F.  Jamieson,  sales  service  manager,  network 
sales;  Merle  S.  Jones,  vice  president  in  charge  of 
stations  and  general  services;  Oscar  Katz,  direc- 
tor of  research;  William  B.  Lodge,  vice  president 
in  charge  of  engineering:  Charles  Oppenheim, 
director  of  press  information;  Hubbell  Robinson 
Jr.,  vice  president  in  charge  of  network  pro- 
grams; Edward  L.  Saxe,  vice  president  and  assist- 
ant to  the  president;  Ed  Scovill,  station  repre- 
sentative, station  relations;  E.  P.  Shurick,  direc- 
tor, station  relations:  J.  L.  Van  Volkenburg,  pres- 
ident; Robert  Wood,  manager,  station  relations. 


story,  this  page).  They  echoed  sentiment  ex- 
pressed the  previous  week  by  CBS  President 
Frank  Stanton  [B*T,  Feb.  7]. 

•  Unsolicited  comments  "from  tv  stations  and 
individuals"  on  the  Plotkin  document  by  Thurs- 
day had  reached  "35  to  40  letters" — a  figure 
which  was  "rapidly  mounting,"  according  to 
a  committee  spokesman.  A  majority  favored 
the  Plotkin  report,  although  some  questioned 
some  of  the  proposals,  the  spokesman  said. 

Meanwhile,  the  Jones  report,  held  up  last 
v/eek  by  a  delay  in  printing,  was  scheduled  to 
be  released  at  10:30  a.m.  this  Thursday,  simul- 
taneously with  a  news  conference  by  Sen.  John 
W.  Bricker  (R-Ohio),  ranking  committee  Re- 
publican who  initiated  a  preliminary  probe 
last  summer  as  committee  chairman. 

Committee  planning  for  the  meeting  with  tv 
set  manufacturers  apparently  stemmed  from 
Mr.  Plotkin's  suggestions  on  how  to  improve 
the  lot  of  uhf  television.  The  Senate  group, 
it  was  understood,  for  its  part  will  offer  legis- 
lation to  eliminate  the  10%  excise  on  all- 
channel  receivers  or  give  certain  tax  relief  to 
makers  of  all-channel  sets. 

If  set  manufacturers  are  not  receptive  to  the 
idea,  it  also  was  understood,  the  Senate  com- 
mittee -might  seek  legislation  to  ban  shipment 
of  limited-channel  (i.e.,  vhf  only)  sets  in  inter- 
state commerce. 

Meanwhile,  it  appeared  that  committee  hear- 
ings planned  for  FCC  and  the  Justice  Dept. 
may  not  take  place  until  mid-March  or  there- 
after. 

Sen.  Magnuson  late  last  week  had  not  named 
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1  LOVE  LUCY 

STRIKE  IT  RICH 

DECEMBER  BRIDE 

VALIANT  LADY 

FORD  THEATRE 

LOVE  OF  LIFE 

MEET  MILLIE 

SEARCH  FOR  TOMORROW 

U.  S.  STEEL  HOUR 

PORTIA  FACES  LIFE 

ELGIN  HOUR 

ROAD  OF  LIFE 

SEE  IT  NOW 

WELCOME  TRAVELERS 

1  MARRIED  JOAN 
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VENARD,  RINTOUL  &  McCONNELL,  Inc. 
Walter  M.  Windsor,  General  Manager 
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a  special  counsel  to  succeed  Mr.  Plotkin,  whose 
official  duties  in  the  investigation  ended  Jan.  31. 
Since  such  a  counsel  necessarily  must  have  some 
time  to  wind  up  his  present  connections  and 
acquaint  himself  with  the  investigation,  the 
hearings,  "as  a  practical  matter,"  may  be  held 
a  month  after  the  Jones  report  is  released,  a 
spokesman  for  Sen.  Magnuson  said. 

Sen.  Bricker,  as  ranking  minority  member  of 
the  committee  can  and  presumably  will  ask  for 
a  preliminary  report  within  30  days  on  Mr. 
Jones'  suggestions.  The  FCC  and  the  Justice 
Dept.  have  been  asked  to  make  initial  reports 
within  30  days  on  Mr.  Plotkin's  proposals, 
with  interval  reports  every  60  days  and  a  final 
report  in  six  months. 

Longer  Introduces  Bill 
To  Halt  Liquor  Advertising 

THE  SENATE  equivalent  of  the  83d  Congress' 
controversial  Bryson  Bill  prohibiting  liquor 
advertising — introduced  during  the  83d  by  Sen. 
William  Langer  (R-N.  D.) — has  been  intro- 
duced again  by  the  North  Dakotan  in  the  84th. 

The  bill  (S  923)  prohibits  advertising  of  all 
alcoholic  beverages  on  radio  and  tv  stations 
and  in  most  other  media,  including  newspapers 
and  periodicals  in  interstate  commerce. 

The  Langer  proposal  of  the  83d  Congress 
was  the  subject  of  hearings  by  the  Senate  Com- 
merce Committee  [B»T,  June  28,  1954],  but  was 
never  reported  out  of  the  committee. 

The  Bryson  Bill  received  more  extensive 
hearings  by  the  House  Commerce  Committee 
and  similarly  was  not  reported,  although  the 
House  group  requested  and  received  a  report 
from  the  industry  on  the  extent  of  beer  and 


wine  advertising  on  radio  and  tv  [B»T,  Jan.  3]. 

Although  the  Langer  Bill  does  not  specifical- 
ly name  television  broadcasting,  that  medium 
is  included  in  the  bill's  scope  since  its  use  of 
the  word  "radio"  employs  the  same  definition 
as  that  in  the  Communications  Act;  i.e.,  in- 
cludes television. 

Report  on  Tv,  Delinquency 
Expected  From  Senate  Group 

THE  Senate  Juvenile  Delinquency  Subcommit- 
tee has  not  closed  the  book  on  television  pro- 
gramming, it  was  indicated  last  week.  The 
group  is  scheduled  to  release  a  special  report 
on  tv  programming  as  a  possible  factor  in 
juvenile  delinquency. 

The  subcommittee  expects  to  probe  the  mo- 
tion picture  field,  including  the  producers  and 
distributors  of  movies  and  films  made  for  or  re- 
leased to  television.  The  unit  is  expected  to 
request  about  $175,000  for  the  coming  year. 

James  H.  Bobo,  assistant  counsel,  has  been 
made  chief  counsel  succeeding  Herbert  Beaser, 
who  resigned  last  week.  Sen.  Estes  Kefauver  (D- 
Tenn. ),  new  chairman  of  the  subcommittee, 
has  announced. 

Mr.  Beaser  and  Richard  Clendenen,  the  unit's 
executive  director,  resigned  after  subcommittee 
disapproval  of  a  series  of  articles  on  juvenile 
delinquency,  authored  by  the  two  staff  members, 
in  the  Saturday  Evening  Post. 

The  subcommittee  during  the  83d  Congress 
conducted  an  investigation  of  tv  programs  as  a 
possible  factor  in  juvenile  delinquency,  culmi- 
nating in  a  two-day  hearing  last  fall  at  which 
industry  spokesmen  testified  [B*T,  Oct.  25, 
1954]. 


Commerce  Committee 
To  Hear  McConnaughey 

PUBLIC  HEARING  on  the  nomination  o 
FCC  Chairman  George  C.  McConnaughey  fo 
regular  membership  on  the  Commission  ha 
been  set  for  Feb.  23  in  Washington  by  tht 
Senate  Commerce  Committee.  Mr.  McCon 
naughey  has  served  since  Oct.  4  under  tem 
porary  appointment  by  the  President. 

The  hearing  will  start  at  10  a.m.  in  th< 
committee's  meeting  room  in  the  Capitol.  Tht 
McConnaughey  nomination — for  the  vacancj 
created  by  the  resignation  of  Comr.  Georgt 
E.  Sterling — is  for  the  unexpired  term  of  sever 
years  from  July  1,  1950. 

It  was  the  second  time  the  FCC  chairmar 
had  been  nominated  for  the  post  by  the  Presi- 
dent. Nomination  of  Mr.  McConnaughey  was 
sent  to  the  Senate  during  its  special  sessior 
last  fall  and  was  reported  out  by  the  Com- 
merce Committee  over  Democratic  protests, 
but  was  blocked  on  the  Senate  floor  by  Senate 
Democrats  [B*T,  Nov.  15,  1954]. 

Mr.  McConnaughey,  whose  nomination  was 
championed  by  Sen.  John  W.  Bricker  (R-Ohio), 
fellow  Ohioan  and  "life-long"  friend,  was 
questioned  closely  by  Democrats  at  the  hearing 
by  the  committee  last  November  while  Sen. 
Bricker  was  chairman  of  the  group. 

Sen.  Warren  G.  Magnuson  (D-Wash.),  now 
committee  chairman,  has  said  the  FCC  chair- 
man is  in  for  more  questioning  by  Democrats 
at  the  upcoming  hearing  [B»T,  Feb.  7].  At  the 
November  hearing  Sens.  A.  S.  Mike  Monroney 
(D-Okla.),  John  O.  Pastore  (D-R.  I.)  and  for- 
mer Sen.  Ed  C.  Johnson  (D-Colo.)  asked  Mr. 
McConnaughey  his  views  on  uhf-vhf  deinter- 
mixture  and  whether  he  was  connected  with 
an  alleged  GOP  patronage  group  said  to  be 
clearing  applicants  for  civil  service  and  other 
government  jobs. 

New  Gambling  Bill  Offered 

A  SECOND  anti-gambling  bill  has  been  in- 
troduced in  the  Senate  by  Chairman  Warren 
G.  Magnuson  (D-Wash.)  of  the  Senate  Inter- 
state &  Foreign  Commerce  Committee. 

Sen.  Magnuson's  bill  (S  950)  is  identical  with 
one  introduced  earlier  by  Sen.  Price  Daniel  (D- 
Tex.),  also  a  member  of  the  committee  [B«T. 
Jan.  31].  Sen.  Magnuson  said  his  proposal  is 
aimed  specifically  at  "one  aspect  of  the  book- 
making  racket — the  wire  service." 

Kilgore  Becomes  Chairman 
Of  Anti-Monopoly  Group 

CHAIRMAN  Harley  M.  Kilgore  (D-W.  Va.) 
of  the  Senate  Judiciary  Committee  last  week 
assumed  chairmanship  of  the  group's  Anti- 
Monopoly  Subcommittee.  He  had  been  ex- 
pected to  take  over  the  subcommittee  for  some 
time  [Closed  Circuit,  Jan.  24]. 

Other  members  of  the  anti-monopoly  unit 
are  Sens.  Estes  Kefauver  (D-Tenn.).  Thomas  C. 
Hennings  (D-Mo. ),  Joseph  C.  O'Mahoney 
(D-Wyo. ),  William  Langer  (R-N.D.),  Everett 
M.  Dirksen  (R-Ill.)  and  Alexander  Wiley 
(R-Wis.). 

Sen.  Kilgore  has  proposed  an  investigation  by 
the  -anti-monopoly  group  of  "monopolistic 
practices"  in  the  communications  field. 

The  Judiciary  Committee's  Juvenile  Delin- 
quency Subcommittee,  formerly  a  four-man 
unit  with  two  Republicans  and  two  Democrats, 
was  increased  to  a  five-member.  Democrat- 
controlled  group  with  Sen.  Kefauver  as  chair- 
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CH.  54  WTVI  (TV)  SEEKS 
CH.  36,  ONCE  KSTM-TV'S 

Belleville  station  would  take 
over  lower  uhf  facilities  of  St. 
Louis  outlet,  save  $50,000 
yearly  in  operating  expenses. 

WTVI  (TV)  Belleville,  111.  (St.  Louis  area), 
last  week  asked  the  FCC  for  permission  to 
change  from  ch.  54  to  ch.  36,  the  frequency 
vacated  by  KSTM-TV  St.  Louis  when  it  sur- 
rendered its  grant  last  year  in  order  to  par- 
ticipate in  the  St.  Louis  ch.  11  hearing. 

At  the  same  time,  it  informed  the  Commis- 
sion that  if  the  channel  switch  is  approved, 
WTVI  will  take  over  all  of  the  now-defunct 
KSTM-TV  facilities.  The  request  was  made  in 
an  application  for  a  construction  permit  "to  re- 
vive and  operate"  the  facilities  of  KSTM-TV. 

If  granted,  WTVI  said,  it  would  begin 
operating  within  one  week  from  approval.  It 
said  it  would  double  its  present  power  to  500 
kw  on  ch.  36  and  change  its  call  letters  to 
KTVI.  The  present  ch.  54  would  be  sur- 
rendered, WTVI  said. 

WTVI,  affiliated  with  ABC,  CBS  and  Du- 
Mont,  said  the  move  to  the  lower  uhf  channel 
would  permit  it  to  better  serve  the  St.  Louis 
area  and  save  it  approximately  $50,000  a  year 
in  operating  expenses.  WTVI  now  serves  300,- 
000  families  in  the  St.  Louis  area,  the  applica- 
tion said.  With  higher  power  and  lower  fre- 
quency, the  remaining  "unconverted"  350,000 
families  could  receive  the  ch.  36  signal  much 
more  easily — with  inside  antennas.  Uhf  tuners 
are  better  and  simpler  for  ch.  36  than  for  ch.  54, 
WTVI  said.  The  $50,000  savings  would  be 
accomplished  by  consolidating  its  two  sales  and 
business  offices  (it  maintains  sales  offices  in  St. 
Louis  as  well  as  Belleville).  Telephone  charges 
alone  would  be  reduced  by  $500  a  month  by 
this  move,  WTVI  said. 

WTVI  Advantages  Outlined 

The  use  of  KSTM-TV  facilities  would  permit 
WTVI  to  centrally  cover  the  St.  Louis  area, 
WTVI  said.  It  also  pointed  out  that  Belleville 
would  still  receive  a  Grade  A  signal. 

Arrangements  contemplate  a  15-year  lease 
with  option  to  buy  the  KSTM-TV  facilities, 
it  was  explained.  This  would  cost  about  $700 
a  month,  plus  taxes  and  insurance.  GE,  which 
equipped  both  stations,  has  agreed  to  take  back 
the  WTVI  transmitter,  the  station  said.  The 
note  on  the  KSTM-TV  properties — tower  and 
antenna,  transmitter  building  and  studio  build- 
ing— is  held  by  the  Bank  of  St.  Louis. 

Balance  sheet  for  Dec.  31,  1954,  showed  that 
WTVI  had  total  assets  of  $661,701,  with  $73,- 
712  as  current  assets.  Its  current  liabilities 
totalled  $149,936,  long  term  obligations  $810,- 
709,  deficit  $521,944.  WTVI  lost  $163,000  in 
1954,  the  application  reported. 

St.  Louis  is  also  served  by  the  St.  Louis  Post- 
Dispatch's  KSD-TV  on  ch.  5,  affiliated  with 
ABC,  CBS  and  NBC;  KWK-TV,  on  ch.  4, 
affiliated  with  CBS,  and  educational  tv  station 
KETC  (TV)  on  ch.  9. 

Gran  Seeks  to  Block  Action 
On  WTVW  (TV)  Sale  to  Hearst 

REQUEST  for  an  injunction  forbidding  the 
FCC  from  taking  any  action  on  the  $2  million 
purchase  of  ch.  12  WTVW  (TV)  Milwaukee  by 
Hearst  Corp.  was  asked  last  week  of  the  U.  S. 
Court  of  Appeals  in  Washington  by  Gran  Enter- 
prises Co. 

Gran  Enterprises'  application  for  Milwau- 
kee's ch.  12  was  returned  by  the  FCC  two  weeks 


AFL  Protest  Voted 

THE  AFL  Executive  Council  voted  at 
Miami  Beach  Thursday  to  protest  to  FCC 
and  Congress  against  newspapers  being 
licensed  to  operate  radio  and  tv  stations 
in  the  same  area.  The  executive  group 
voted  to  join  a  protest  already  made  by 
the  Dade  County  (Fla.)  Central  Labor 
Union  (AFL)  against  the  bid  of  Biscayne 
Tv  Corp.  for  ch.  7  there,  already  favored 
in  an  examiner's  initial  decision  [B»T, 
Jan.  24].  Biscayne  represents  merger  of 
the  Cox  and  Knight  newspaper  and  radio 
interests  there  with  Niles  Trammell,  ex- 
NBC  president,  as  president  and  part 
owner  of  the  applicant  firm. 


ago  on  the  ground  that  it  violated  an  FCC  rule 
prohibiting  the  same  interests  from  having 
more  than  one  application  involving  the  same 
facility  [B*T,  Feb.  7]. 

In  its  appeal  to  the  appellate  court,  filed  the 
same  day,  Gran  Enterprises  claimed  that  its 
application  cannot  be  returned  without  a  hear- 
ing. It  asked  the  court  to  direct  the  FCC  to 
hold  a  hearing  before  ruling  that  the  applica- 
tion is  ineligible  for  filing. 

Argument  on  the  request  for  a  stay  was 
tentatively  scheduled  for  Feb.  17.  The  FCC 
informed  the  court  that  it  did  not  plan  to  take 
any  action  on  the  Hearst  application  before 
Feb.  23. 

Gran  Enterprises  is  owned  by  L.  F.  Gran  and 
family.  Mr.  Gran  is  38.5%  stockholder  and, 
until  Jan.  26,  was  chairman  of  WTVW.  The 
application  for  ch.  12  was  filed  after  Mr.  Gran 
failed  to  persuade  the  other  WTVW  stockhold- 
ers to  sell  the  ABC-affiliated  station  to  him. 

WTVW  was  sold  to  Hearst  Corp.,  which 
operates  WISN  Milwaukee,  for  $900,000  plus 
assumption  of  up  to  $1.1  million  in  obliga- 
tions. Application  for  FCC  approval  was  filed 
late  last  month  [B«T,  Jan.  24].  Grant  of  ch.  12 
in  Milwaukee  was  made  after  merger  agree- 
ments were  reached  with  three  competing  ap- 
plicants. They  are  WEMP  and  WFOX  Mil- 
waukee and  Kolero  Telecasting  Inc.  They  now 
hold  options  to  purchase  varying  amounts  of 
stock  in  WTVW,  which  began  operating  last 
November. 

Comr.  Hennock  Questions 
WBTV  (TV)  License  Renewal 

REGULAR  RENEWAL  of  the  license  of 
WBTV  (TV)  Charlotte,  N.  C,  was  granted 
without  hearing  Thursday  by  FCC  to  Jefferson 
Standard  Broadcasting  Co.,  subsidiary  of  Jeffer- 
son Standard  Life  Insurance  Co. 

Comr.  Frieda  Hennock  dissented,  contending 
that  Jefferson  Standard  wholly  or  partially 
owns  two  other  stations  within  a  130-mile  tri- 
angle—WBTW  (TV)  Florence,  S.  C,  and 
WFMY  (TV)  Greensboro,  N.  C.  She  argued 
there  is  appreciable  overlap  of  the  Grade  B 
contours  of  the  stations.  This  amounts  to  what 
she  called  "triopoly." 

Miss  Hennock  also  noted  that  WTHT  (TV) 
Wilmington,  N.  C,  had  alleged  that  Jefferson 
Standard  has  urged  CBS  not  to  grant  an  affilia- 
tion to  WTHT,  claiming  the  allegations  raise 
questions  about  the  character  qualifications  of 
Jefferson  Standard.  Finally  she  reminded  that 
Jefferson  Standard  owns  a  substantial  share  of 
the  Storer  Broadcasting  Co.  preferred  stock. 
(Negotiations  are  underway  by  the  Storer  in- 
terests to  finance  purchase  of  these  preferred 
shares  through  a  stock  issue  [B*T,  Feb.  7].) 


Tv  Grants  to  Sunbury, 
New  Bern  and  Lewiston 

THREE  new  tv  stations  at  New  Bern,  N.  C 
Sunbury,  Pa.,  and  Lewiston,  Idaho,  were  gran 
ed  by  the  FCC  last  week. 

•  At  New  Bern,  new  tv  station  on  ch.  1 
was  granted  to  Nathan  Frank,  president  an 
99.1%  stockholder  of  WHNC-AM-FM  Hei 
derson,  N.  C.  Grant  is  subject  to  the  conditio 
that  no  construction  shall  start  pending  fin; 
decision  by  the  FCC  on  petition  of  WTOV-T 
Norfolk,  Va.,  for  reconsideration  of  its  pet 
tion  to  assign  ch.  13  to  Princess  Anne,  Va.  Th 
Commission  had  denied  the  WTOV-TV  petitio 
last  month  [B«T,  Jan.  31]. 

In  the  event  the  WTOV-TV  petition  is  gran; 
ed,  the  grant  of  the  ch.  13  facility  to  Natha 
Frank  is  subject  to  termination  without  hearin 
by  the  Commission,  or  subject  to  modificatio 
without  hearing  of  the  channel  assignment 
the  event  a  different  channel  is  substituted  fc 
ch.  13  at  New  Bern. 

Application  for  the  sale  of  WTOV-TV 
Tim  Brite  Inc.  for  total  consideration  of  $95,50 
was  filed  £  fortnight  ago  [B»T,  Feb.  7]. 

•  At  Sunbury,  new  tv  station  on  ch.  38  wa 
granted  to  WKOK-AM-FM  there.  Grant  i 
subject  to  condition  that  no  construction  stai 
until  an  application  to  modify  the  antenna  o 
WKOK-FM  is  granted. 

Principals  in  WKOK  include  President  Harr 
H.  Haddon  (37.5%)  and  Treasurer  Basse  A 
Beck  (45.5%).  Both  are  officers  and  stock 
holders  of  the  Sunbury  Daily  Item. 

•  At  Lewiston,  new  tv  station  on  ch.  3  wa] 
granted  to  Lewiston  Tv  Co.  Lewiston  Tv  i 
subsidiary  of  Cascade  Broadcasting  Co.,  owne  | 
of  KIMA-AM-TV  Yakima,  KEPR-TV  Pascc  | 
40%  owner  of  KWIE  Kennewick,  and  applican  j 
for  satellite  station  on  ch.  8  at  Walla  Walla  | 
all  Washington. 

Uhf  WKNA-TV  Suspends; 
KTHE(TV)  Returns  Permit 

UHF  ch.  49  WKNA-TV  Charleston,  W.  Va. 
advised  the  FCC  that  it  would  suspend  telecast 
ing  at  the  close  of  the  broadcast  day  last  Satur 
day.  This  raises  the  total  of  post-thaw  tv  sta 
tions  to  go  off-the-air,  but  still  retain  thei 
permits,  to  34  uhf  and  7  vhf.  In  addition,  12' 
post-thaw  tv  stations  have  returned  their  per 
mits.    Of  these  122  were  uhf  and  25  vhf. 

Owner  Joe  L.  Smith  Jr.  said  that  he  is  forcec 
to  suspend  because  of  vhf  competition,  inability 
to  use  uhf  in  mountainous  terrain  and  pooi 
sensitivity  of  uhf  receivers.  Mr.  Smith  also  notec 
"there  can  be  little  argument  but  that  televisior 
as  it  is  now  .  .  .  basically  is  television  pro 
duced  by  two,  or  at  the  outside,  three  com- 
panies. These  companies,  naturally,  are  the 
television  networks.  .  .  .  Without  network 
programs,  tv  stations  as  they  are  known  today, 
would  starve." 

Mr.  Smith  said  he  wishes  to  re-evaluate  the 
situation  and  hopes  to  resume  telecasting.  Mr. 
Smith  also  noted  that  he  is  vitally  interested  in 
the  proposed  fee-tv  service. 

Meanwhile,  ch.  28  KTHE  (TV)  Los  Angeles, 
the  second  U.  S.  educational  tv  and  the  first  Los 
Angeles  area  uhf  station,  returned  its  permit  to 
the  FCC  for  cancellation. 

KTHE  is  the  first  noncommercial  educational 
tv  station  to  return  its  authorization  to  the  Com- 
mission. This  reduces  the  total  number  of  exist- 
ing noncommercial  educational  tv  stations  to 
33.  Of  these,  16  are  vhf  and  17  uhf. 

KTHE  began  operation  in  August  of  1953, 
but  was  forced  to  suspend  Sept.  15,  1954,  for 
lack  of  funds  [B«T,  Sept.  6]. 
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English  Yorkshires  Make  Wonderful  Mothers 

Valentine  Day  Reading  for  Anyone  Who  Has  Ever  Dreamed 
of  Owning  His  Oivn  Brood  Sow  (with  a  puzzling  ending). 


A  farmer  near  Scotch  Grove,  Iowa,  wanted 
to  sell  his  500  English  Yorkshires — fine  meat- 
type  hogs  but  not  so  well  known  as  Poland 
Chinas  or  Durocs,  which  are  like  Fords  and 
Chevvys  only  better  eating. 

He  called  on  WMT  Radio. 

We  suggested  two  30-second  spots,  not  ex- 
actly a  saturation  campaign  but  enough,  we 
figured,  to  bring  home  some  of  the  bacon. 

Four  hundred  buyers  from  all  over  the  state 
turned  up  and  grabbed  off  the  entire  offer- 
ing. When  the  oinks  cleared  away  we  held  a 
critique  to  isolate  the  element  that  gave  the 


spots  their  whoosh.  One  of  the  more  senti- 
mental staffers  recalled  mentioning  that  an 
English  Yorkshire  makes  a  wonderful  mother. 

That  must  have  been  the  motivating  factor, 
everyone  agreed. 

But  the  theory  fell  apart  when  a  Research 
Analyst  (watch  out  for  those  guys)  pointed 
out  that  Mother's  Day  is  in  May  and  this 
happened  in  September. 


WMT 


600  Kilocycles  5000  Watts 
Mail  Address:  Cedar  Kapids 
CBS  for  Eastern  Iowa 

National  Representatives :  The  Katz  Agency 


Broadcasting 


Telecasting 
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Seven  Station  Transfers 
Approved  by  FCC  Last  Week 

TRANSFERS  of  KXEL  Waterloo,  Iowa,  WJJL 
Niagara  Falls,  N.  Y.,  and  KTRN  Wichita  Falls, 
Tex.,  were  among  seven  receiving  FCC  ap- 
proval last  week. 

Joe  DuMond  and  associates  sold  75%  in- 
terest in  KXEL  for  a  gross  figure  of  $312,000 
to  WOPA  Inc.,  owner  of  WOPA  Oak  Park, 
111.,  and  WOPT  (TV)  Chicago. 

Purchase  was  of  85,000  shares  of  stock  for 
$187,000,  plus  $125,000  for  the  rights  to  the 
name  "Josh  Higgins,"  Mr.  DuMond's  "nom  de 
radio",  and  a  10-year  consultant's  retainer  for 
Mr.  DuMond. 

WJJL  Niagara  Falls  was  sold  by  John  J. 
Laux  for  $85,000.  Purchaser  is  the  Niagara 
Frontier  Broadcasting  Corp.,  composed  of 
James  T.  Sandonato  (74.8%)  and  Thomas  W. 
Talbot  (25%),  .general  manager  of  WJJL. 

KTRN  Wichita  Falls,  was  sold  by  the 
Texoma  Broadcasting  Co.  for  $80,000  to 
Texoma  Broadcasting  Co.  of  Wichita  Falls, 
composed  of  A.  Boyd  Kelley  (94.5%),  45% 
owner  of  KPLT  Paris,  Tex.,  and  Robert  A. 
Harmon  (5%),  chief  engineer  at  KTRN. 

Other  transfers  which  received  FCC  approval 
were: 

WBETJ  Beaufort,  S.  C— Sale  of  45%  interest  by 
John  M.  Trask  to  Harold  E.  Trask  and  associates 
for  $17,100. 

KDMS  El  Dorado,  Ark.— Sale  of  V,  interest  by 
Paul  E.  Norton  for  $5,000  to  remaining  stockhold- 
ers James  A.  West  Sr.  and  James  A.  West  Jr. 

KBNZ  La  Junta,  Colo. — Acquisition  of  negative 
control  by  A.  B.  Crichton  Jr.  and  Myron  S.  Mor- 
rison through  purchase  of  I3  interest  from  estate 
of  R.  D.  Gerken  for  $8,100. 

KBHS  Hot  Springs,  Ark. — Transfer  of  negative 
control  from  G.  L.  Bayless  and  associates  to 
Walter  Y.  Cleveland  and  J.  Eric  Taylor  through 
stock  transaction  involving  merger  with  KRCH 
there. 

Medina  Frowns  on  Radio-Tv 
'Emotion'  in  Court  Coverage 

WRITTEN  description  of  what  takes  place  in  a 
courtroom  is  all  right,  but  tv,  radio,  tape  re- 
cordings or  film  coverage  conveys  the  "emo- 
tional" tone  of  a  trial  and  should  be  forbidden, 
Federal  District  Judge  Harold  R.  Medina, 
famous  as  the  presiding  judge  in  the  1949  trial 
of  the  1 1  top  U.  S.  Communists,  said  last  week 
in  an  interview  in  Richmond,  Va. 

Defending  the  American  Bar  Assn.'s  Canon 
35 — which  forbids  picture  taking,  tape  record- 
ing or  microphones  as  offending  "the  dignity  of 
the  court" —  Judge  Medina  advocated  continued 
exclusion  of  radio,  tv  and  cameras  from  court- 
rooms. 

Present  methods  of  trial  reporting,  by  news- 
papers, radio  and  tv,  is  all  right,  Judge  Medina 
said,  and  inform  the  public  of  what  happens  in 
their  courts. 

But,  he  said,  it  is  a  different  matter  when  a 
trial's  "emotional  part — the  tone  of  a  witness' 
voice,  the  various  hesitations  he  makes  when  he 
is  .giving  testimony  .  .  .  his  facial  expressions" 
are  shown  on  tv  and  in  pictures. 

The  witness  comes  to  expect  "theatrical" 
proceedings,  the  New  York  jurist  declared, 
and  begins  to  anticipate  them  in  his  testimony. 
That  affects  what  he  says,  Judge  Medina  said. 

He  added  that  it  did  not  make  any  difference 
that  radio,  tv  and  motion  picture  equipment 
can  be  operated  without  distracting  the  decorum 
of  a  courtroom.  "The  effect  is  the  same,"  he 
said,  "because  a  witness'  voice  comes  out  the 
next  day  on  the  radio  and  his  picture's  in  the 
paper." 


FRIEDA  B.  HENNOCK,  FCC  commissioner, 
chats  with  KMBC-TV  Kansas  City  execu- 
tives during  her  visit  to  the  station  a  fort- 
night ago  where  she  appeared  as  special 
guest  of  Bea  Johnson,  KMBC-TV  director 
of  women's  activities,  on  The  Happy  Home 
show.  L  to  r:  John  T.  Schilling,  vice  presi- 
dent-general manager  of  KMBC-TV;  Miss 
Hennock,  and  Donald  D.  Davis,  vice  presi- 
dent and  chairman  of  the  program  board 
of  the  KMBC  Broadcasting  Co.  She  also 
spoke  to  a  tv  workshop  of  the  U.  of  Kansas 
City  and  the  Junior  League  [B»T,  Feb.  7], 


FTC  Holds  First  Hearing 
Into  Insurance  Ads  Case 

THE  FEDERAL  Trade  Commission  last  week 
held  its  first  hearing  to  test  the  merits  of  its 
case-  against  23  accident  and  health  insurance 
companies  it  has  charged  with  "false  and  mis- 
leading" advertising  in  various  media  including 
radio  and  television. 

The  government  opened  hearings  in  Chicago 
before  Examiner  Loren  Laughlin.  The  sessions 
were  described  as  part  of  "an  examination  of 
the  whole  insurance  industry"  on  the  basis  of 
findings  the  past  few  months. 

FTC  made  its  initial  presentation  against 
Bankers  Life  &  Casualty  Co.,  a  heavy  radio-tv 
advertiser  and  station  owner.  Three  days  of 
hearings  (Feb.  8-10)  were  consumed  with  the 
introduction  into  the  record  of  exhibits,  includ- 
ing radio-tv  and  other  advertising  copy  and 
company  policies.  As  of  late  Thursday,  it 
seemed  the  government  would  need  at  least 
another  week  to  present  policyholders  and 
other  witnesses  to  support  its  case. 

Bankers  Life  &  Casualty  was  cited  for  five 
alleged  violations  in  connection  with  its  White 
Cross  Plan.  The  Commission  brought  its  orig- 
inal charges  against  Bankers  Life  &  Casualty 
and  16  other  firms  last  fall  [B*T,  Oct.  25, 
1954,  et  seq].  Similar  charges  later  were 
brought  against  six  more  health  and  accident 
insurance  firms  [B*T,  Jan.  10].  Several  firms 
have  denied  the  charges  and  a  majority  has 
requested  dismissal  of  the  proceedings  on 
grounds  the  FTC  has  no  jurisdiction  over  their 
activities  since  they  are  state-licensed. 

Bankers  Life  &  Casualty  currently  sponsors 
Paul  Harvey  on  ABC  Radio  each  Sunday, 
Gabriel  Heatter  on  MBS  alternate  Tuesdays, 
and  maintains  a  limited  tv  spot  campaign. 

Bankers  Life  &  Casualty  reportedly  allocated 
about  $75,000  to  radio  and  $10,000  to  televi- 
sion last  year,  but  more  recent  allocations  were 
not  ascertainable.  It  was  understood,  however, 
that  the  sum  for  radio  is  higher  than  earlier 
estimates.  The  company  also  owns  KGA  Spo- 
kane and  KCSJ-AM-TV  Pueblo,  Colo. 


Protest  Procedure 
Change  Requested 

SEN.  STROM  THURMOND  (D.-S.C.)  last 
week  asked  the  Senate  Commerce  Committee 
to  consider  amending  the  FCC's  protest  pro- 
test procedure  (Sec.  309  [c])  to  enable  televi- 
sion service  to  be  brought  to  areas  where  tv 
now  is  being  held  up  as  a  result  of  protests. 

Sen.  Thurmond  cited  ch.  7  WSPA-TV  Spar- 
tanburg's delay  in  going  on  the  air  because 
of  litigation  resulting  from  economic  injury 
protests  by  WAIM-TV  Anderson  and  WGVL 
(TV)  Greenville,  both  uhf  outlets. 

1 1  FCC  Decisions 

The  South  Carolina  Democrat,  a  member  of 
the  committee,  said  the  FCC  has  "rendered  11 
decisions  in  its  effort  to  establish  a  television 
service  in  Spartanburg."  The  case  now  is  pend- 
ing in  the  U.  S.  Circuit  Court  of  Appeals  of 
D.  C.  Sen  Thurmond  said  WAIM-TV  and 
WGVL,  "already  enjoying  a  franchise  from  the 
government  to  bring  television  service  to  their 
respective  communities,"  have  "delayed  Spar- 
tanburg from  having  its  own  tv  service  for 
over  a  year." 

In  his  letter,  dated  last  Monday,  Sen.  Thur- 
mond said  he  was  unable  to  find  any  discus- 
sion in  the  Plotkin  Memorandum  of  the  FCC's 
recommendations  in  its  current  Annual  Report 
to  amend  protest  procedure  to  "retain  the  in- 
tended advantages  of  the  protest  procedure,  but 
.  .  .  reduce  the  unanticipated  ease  with  which 
the  309  (c)  amendment  is  being  used  to  delay 
the  introduction  of  a  new  service  to  a  commu- 
nity." 

WSPA-TV  has  never  gone  on  the  air.  It 
received  a  construction  permit  in  1953  and  in 
early  1954  was  authorized  by  FCC  to  locate 
its  transmitter  on  Paris  Mt.,  5V2  miles  from 
Greenville  on  an  interim  basis.  The  two  uhf 
stations  protested  and  received  a  court  stay  of 
the  WSPA-TV  CP.  WSPA-TV  later  asked  and 
received  a  CP  for  a  permanent  transmitter  on 
Paris  Mt.  The  two  uhf  stations  protested  and 
received  a  second  court  stay  pending  a  court 
decision,  following  argument  of  the  case  for 
merit  a  fortnight  ago. 

United  Insurance  Plea  Fails, 
Must  Stand  California  Trial 

THE  SUPREME  COURT  last  week  refused  to 
interfere  with  the  California  Insurance  Com- 
mission's action  charging  the  United  Insurance 
Co.  of  Chicago  with  misleading  advertising.  A 
Supreme  Court  review  was  denied  United  In- 
surance in  its  efforts  to  halt  the  California 
proceeding. 

The  firm  is  one  of  17  health  and  accident 
insurance  firms  against  which  the  Federal 
Trade  Commission  brought  charges  of  false 
and  misleading  advertising  last  October  [B*T, 
Oct.  25,  1954].  United  Insurance  a  fortnight 
ago  asked  the  FTC  to  dismiss  the  charges  for 
lack  of  jurisdiction,  claiming  it  is  adequately 
regulated  by  the  state  where  it  is  licensed. 
(Also  see  story  this  page.) 

Chicago  Fm  Grant  Issued 

FCC  last  week  granted  a  new  class  B  fm  station 
in  Chicago  to  Northern  Illinois  Broadcasting 
Co.  Grant  is  for  ch.  246  (97.1  mc),  with  an 
effective  radiated  power  of  11  kw  and  antenna 
height  of  185  ft.  above  average  terrain. 
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YOU  MIGHT  SKATE  100  YARDS  IN  11.4  SECONDS*— 

BUT  .  .  .  YOU  NEED  WKZO  RADIO 

TO  SET  RECORDS 


PULSE  REPORT— 100%  YARDSTICK 
KALAMAZOO  TRADING  AREA— FEBRUARY, 
MONDAY— FRIDAY 


1953 


6  A.M. 

12  Noon 

6  P.M. 

to 

to 

to 

12  Noon 

6  P.M. 

Midnight 

WKZO 

59%  (a) 

59% 

48% 

B 

21 

14 

23 

C 

5(a) 

4 

6 

D 

4 

4 

4 

E 

3 

4 

7 

MISC. 

9 

14 

12 

(a)  Does  not  broadcast  for  complete  six-hour  period  and 
the  share  of  audience  is  unadjusted  for  this  situation. 


IN  WESTERN  MICHIGAN! 

\ou  just  can  t  cover  Western  Michigan  without  \^  KZO. 
Pulse  figures,  left,  prove  that  \^  KZO  gets  the  lion's 
share  of  the  audience,  18  hours  per  day!  In  the  after- 
noon, for  example,  WKZO  delivers  321.4'  c  more  lis- 
teners than  Station  B,  for  only  35.3  rc  more  money. 

Pulse  isn't  the  only  yardstick.  Nielsen,  too,  credits 
WKZO — with  177.7%  more  average  daily  daytime 
families  than  Station  B ! 


TV-, 


WKZO  —  KALAMAZOO 
WKZO-TV  — GRAND  RAPIDS-KALAMAZOO 
WJEF  — GRAND  RAPIDS 
WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 
KOLN  — LINCOLN.  NEBRASKA 
KOLN-TV  — LINCOLN.  NEBRASKA 

Associated  with 
WMBD  — PEORIA.  ILLINOIS 


CBS  RADIO  FOR  KALAMAZOO 
AND  GREATER  WESTERN  MICHIGAN 

Avery- Knodel,  Inc.,  Exclusive  National  Representatives 

Loretta  Neitzel  set  this  world's  record  for  women  at  Detroit  in  January,  1929. 


Rayburn  Tv  Ban  Supported 
By  Congressman-Broadcaster 

A  DEMOCRATIC  congressman  who  also  is  a 
broadcaster  has  backed  up  House  Speaker 
Sam  Rayburn's  ban  against  televised  House 
committee  hearings  by  saying  the  time  is  "not 
yet"  for  cameras  to  cover  congressional  pro- 
ceedings. 

He  was  promptly  challenged  by  a  Republican 
colleague  who  saw  it  the  other  way. 

Rep.  Leo  W.  O'Brien  (D-N.  Y.),  a  radio-tv 
commentator  by  profession  and  a  director  of 
WROW-AM-TV  Troy,  N.  Y.,  was  making  a 
talk  on  the  floor  against  televised  hearings. 

About  the  time  the  New  York  congressman 
was  concluding  his  remarks  Rep.  Clare  E. 
Hoffman  (R-Mich.)  walked  into  the  chamber. 
He  promptly  took  issue  with  Rep.  O'Brien. 

Rep.  O'Brien  said  television  would  turn  com- 
mittee hearings  "into  a  show"  and  that  con- 
gressional hearings  would  have  to  compete  with 
Dragnet,  because  tv  "is  still  primarily  an  enter- 
tainment medium."  Of  his  own  experience  as 
a  radio-tv  commentator,  Rep.  O'Brien  said: 
"While  I  do  not  claim  to  be  a  great  network 
personality,  I  have  received  a  number  of 
awards." 

Rep.  Hoffman  said  that  even  if  some  con- 
gressmen were  "seeking  the  limelight,"  he  was 
sure  that  congressional  sessions  would  never 
compare  with  wrestling  matches  shown  on  tele- 
vision. 

A  B»T  telephone  call  to  Rep.  O'Brien's  office 
caught  the  congressman  not  immediately  avail- 
able for  comment.  "He's  busy  reading  his  radio 
commentator  broadcast  over  another  phone,"  an 
assistant  said. 

Oregon  Legislature  Accords 
Coverage  Rights  to  Radio-Tv 

RADIO-TV  newsmen  covering  the  Oregon 
Legislature  now  enjoy  full  equality  with  news- 
papermen, following  adoption  of  new  rules  pe- 
titioned for  by  the  Oregon  State  Broadcasters 
Assn.,  asking  that  broadcasters  have  access  to 
the  floor  and  committee  rooms  of  both  Oregon 
houses. 

Under  the  new  rules,  both  live  and  tape 
broadcasts  of  committee  hearings  will  be  per- 
mitted, with  the  chairman's  approval. 

Additionally,  a  special  radio  press  room  has 
been  established  in  the  Senate  Gallery  for  ex- 
clusive use  of  accredited  radio-tv  reporters  at 
OSBA  request. 

During  the  current  session,  a  Senate  bill  was 
introduced  requiring  that  all  state  administrative 
agencies  open  their  meetings  to  the  public,  and 
that  radio  and  tv  stations  and  the  press  be 
notified  at  least  five  days  prior  to  scheduled 
hearings. 

Edict  Upheld  Making  KPOA 
Liable  for  Hawaii  Tax 

THE  Supreme  Court  has  refused  to  review 
a  San  Francisco  Circuit  Court  ruling  that  KPOA 
Honolulu  was  subject  to  a  gross  income  tax 
imposed  by  Hawaii  on  all  businesses  [B»T, 
Dec.  6,  1954].  This  makes  the  5  kw,  MBS- 
affiliated  station  (on  630  kc)  liable  for  $15,000 
in  back  taxes.  The  station,  owned  by  J.  Elroy 
McCaw  and  John  D.  Keating  at  the  time  of 
the  tax  suit,  contended  it  was  exempt  from  the 
tax  because  it  was  engaged  in  interstate  com- 
merce. Both  the  Hawaiian  courts  and  the  San 
Francisco  federal  court  refused  to  accept  this 
stand.  It  was  held  that  KPOA  could  segregate 


its  internal  and  interstate  income  so  that  the 
Hawaiian  tax  could  be  properly  applied. 

In  1936,  the  Supreme  Court  exempted  KOMO 
Seattle,  Wash.,  from  payment  of  a  state  tax 
because  it  was  a  clear  channel  station  serving 
eleven  western  and  northwestern  states,  plus 
Alaska  and  Hawaii.  Thus,  KOMO  could  not 
segregate  its  income  for  the  purpose  of  paying 
the  state  tax,  the  Supreme  Court  held. 

KPOA  is  now  owned  by  Radio  Hawaii  Inc., 
a  subsidiary  of  Tele-Trip  Policy  Co.,  aviation 
insurance  firm,  which  also  owns  WTAC  Flint, 
Mich. 

Limit  on  Antenna  Height 
Draws  NARTB  Opposition 

LEGISLATION  (H  J  Res  138-139)  proposing 
to  limit  heights  of  certain  radio  and  tv  towers 
is  unnecessary,  Ralph  W.  Hardy,  NARTB  vice 
president  for  government  relations,  said  last  fort- 
night in  a  letter  to  Rep.  J.  Percy  Priest  (D- 
Tenn.),  chairman,  House  Interstate  &  Foreign 
Commerce  Committee.  The  first  measure  was 
introduced  by  Rep.  Carl  Hinshaw  (R-Calif.); 
the  second  by  Rep.  Oren  Harris  (D-Ark.). 

Expressing  NARTB's  "conviction  that  any 
such  legislation  is  unnecessary,"  Mr.  Hardy 
said  in  part:  "We  believe  it  unnecessary  be- 
cause presently  established  regulatory  proce- 
dures are  adequate  to  cope  with  any  problem 
that  may  exist  in  this  area.  Also,  I  am  sure 
you  are  familiar  with  the  fact  that  there  is 
in  the  process  of  being  established  a  joint 
Aviation  and  Broadcasting  Industry  and  Gov- 
ernment Committee  to  study  this  matter  and 
to  report  within  a  60-to-90-day  period." 

FTC  Gives  Frigid  Treatment 
To  Ads  From  Freezer  Firms 

AFTER  the  Federal  Trade  Commission  gave 
the  cold  shoulder  to  their  advertising,  two 
firms  have  agreed  to  stop  representing  that  the 
purchase  of  a  food  freezer  will  result  in  unrea- 
sonable savings  in  food  costs. 

The  advertising  of  the  Deepfreeze  Appliance 
Div.,  Motor  Products  Corp.,  Detroit,  formerly 
made  such  statements  as  "The  Deepfreeze 
home  freezer  pays  for  itself  in  a  surprisingly 
short  time"  and  "You  will  cut  your  food  bills 
10  to  25%." 

Rich  Plan  Corp.,  Dallas,  Tex.,  under  the 
terms  of  the  agreement  wth  the  FTC,  will  not 
advertise  that  its  plan  affords  "tremendous"  or 
"unbelievable"  savings  in  food  costs.  The  com- 
pany supervises  arrangements  by  local  food 
freezer  dealers  with  frozen  food  outlets  to  sup- 
ply food  to  purchasers  of  the  plan.  Rich  Plan 
prepares  the  advertising.  One  of  the  ads  ob- 
jected to  was  that  the  food  prices  under  the 
plan  are  consistently  well  below  retail  prices 
for  the  same  or  like  items. 

La  Rosa  Ads  Cited  by  FTC 

A  COMPLAINT  charging  V.  La  Rosa  &  Sons 
(macaroni  and  spaghetti),  New  York,  with  false 
and  misleading  advertising  was  issued  by  the 
Federal  Trade  Commission  last  fortnight.  The 
questioned  advertising  appeared  on  radio,  in 
newspapers  and  other  media. 

The  complaint  cited  advertising  that  claimed 
a  four-ounce  serving  of  La  Rosa  spaghetti  or 
macaroni  contains  only  103  calories.  The  FTC 
said  that  "in  truth"  such  a  portion  prepared  in 
a  palatable  manner  provides  considerably  "more 
than  103  calories."  The  complaint  also  said 
that  the  firm's  advertising  is  misleading  when 
it  says  its  spaghetti  is  low  in  calories  at  the 
same  time  a  fattening  sauce  is  recommended 
for  it. 


Indianapolis  Ch.  13 
Record  Is  Restored 

RULING  in  the  Indianapolis  ch.  13  tv  contest 
to  physically  remove  from  the  record  certain 
income  tax  testimony  has  been  revised  by 
FCC  Examiner  Basil  P.  Cooper  and  the  record 
was  restored  [B*T,  Jan.  31].  The  examiner, 
however,  indicated  that  the  evidence  would  be 
stricken  in  the  sense  he  would  not  consider  it 
in  his  ultimate  decision. 

The  record  restored  included  testimony  by 
George  Sadlier,  president  and  34.55%  owner 
of  Mid-West  T.  V.  Corp.,  that  he  did  not  file 
income  tax  returns  for  certain  years  in  the  early 
1940s  and  ultimately  paid  penalties  imposed 
by  Internal  Revenue.  The  examiner  struck 
the  testimony  on  the  ground  he  had  ruled  in 
error  when  he  required  the  witness,  under 
protest,  to  divulge  the  information.  Other  con- 
testants in  the  ch.  13  hearing  are  WIRE  and 
WIBC,  both  Indianapolis,  and  Crosley  Broad- 
casting Corp. 

WNYC  Protests  FCC  Denial 
Of  5  Kw  Transmitter  Use 

THE  FCC  has  shown  "no  necessity,  no  reason 
and  no  justification"  for  its  action  in  forbidding 
New  York  City-owned  WNYC  from  using  a 
5  kw  transmitter,  to  be  used  at  capacity  for 
Conelrad  operations  and  at  1  kw  for  regular 
operations.  This  is  the  contention  of  the  munic- 
ipal station  in  its  brief  filed  with  the  U.  S. 
Court  of  Appeals  in  Washington  last  fortnight: 
WNYC,  operating  on  830  kc,  limited  time, 
appealed  an  FCC  decision  refusing  to  allow  it 
to  use  a  5  kw  transmitter.  The  Commission 
said  that  the  necessity  for  a  waiver  of  the  rule 
which  prohibits  a  1  kw  station  from  using  a 
transmitter  with  a  higher-rated  power  than  that 
had  not  been  shown.  It  also  dismissed  WNYC's 
application.  The  New  York  station  appealed 
this  decision  last  year  [B*T,  Nov.  8,  1954].  It 
claimed  that  the  Commission  denied  its  applica- 
tion and  refused  its  request  for  a  waiver  without 
a  hearing.  The  station  claimed  that  the  Com- 
mission action  penalized  New  York  City  tax- 
payers by  forcing  the  purchase  of  two  trans- 
mitters instead  of  one. 

Subversive's  Air  Rights  Hit 

A  BILL  introduced  in  the  House  last  week 
would  withdraw  from  individuals  convicted  of 
subversive  activities  and  members  of  certain 
subversive  organizations  the  right  of  equal  op- 
portunity for  the  use  of  broadcasting  facilities 
in  political  campaigns.  The  bill  (HR  3789) 
was  introduced  by  Rep.  Edward  T.  Miller  (R- 
Md.)  and  would  amend  Sec.  315  (a)  of  the 
Communications  Act.  A  similar  measure  was 
handed  to  the  Senate  last  month  by  Sen.  John 
M.  Butler  (R-Md.)  [B*T,  Jan.  31]. 

GOVERNMENT  PEOPLE 

Raymond  Asserson  Sr.,  64,  retired  Navy  com- 
mander and  onetime  engineer  with  FCC  and 
its  predecessor  Federal  Radio  Commission,  died 
Feb.  4  in  St.  Thomas,  Virgin  Islands.  He  was 
a  pioneer  in  the  mathematics  of  the  radio-tv 
engineering  fields  and  joined  FRC  in  1930. 
Earlier  he  had  helped  plan  and  build  WNYC 
New  York.  He  retired  as  FCC  engineer  in 
1948,  Commission  records  show. 
William  G.  Danch,  film,  radio  and  tv  writer, 
to  Radio  Free  Europe,  Munich,  Germany,  as 
deputy  program  manager  for  Hungarian  section. 
Herbert  A.  Dingwall,  advertising  sales  execu- 
tive, Curtis  Publishing  Co.,  N.  Y.,  appointed 
chief,  Office  of  Private  Cooperation,  U.  S.  In- 
formation Agency,  Washington. 
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Right  From  WKBN-  TVs  Station  Log 


0 


3 


V%OURS  Q 


i 


says  B.  1  Wilkins,  Chief  Engineer  at  WKBN-TV 


"After  9,493  hours'  service  in  the  aural  section  of  our  12V2-KW  UHF,  this 
air-cooled  RCA-6181  power  tetrode  is  still  delivering  peak  performance! 
In  fact,  the  performance  of  this  tube  compares  very  favorably  with  routine 
proof-of-performance  measurements  taken  on  a  brand  new  tube!"  So  states 
B.  T.  Wilkins,  Chief  Engineer  at  UHF  station  WKBN-TV,  CBS  affiliate  in 
Youngstown,  Ohio. 

Performance  records  such  as  this  are  no  accident!  RCA  power  tubes  are 
engineered  for  top  performance.  They're  conservatively  rated  and  have 
great  reserve  of  filament  emission.  RCA  power  tubes  enjoy  the  reputation 
of  paying  off  in  lower  capital  investment  per  hour  of  tube  performance — 
lower  operating  cost — minimum  down  time. 

Ask  your  local  RCA  Tube  Distributor  about  the  complete  line  of 
RCA  power  tubes  he  carries  for  Radio  and  TV  broadcast  operations. 


RADIO  CORPORATION  Of  AMERICA 


RCA-6181  lube  and  cavity  in  the  driver 
stage  of  the  aural  section  of  WKBN- TV's 
12'/i-KW  UHF  transmitter. 
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HARRISON,  M.J. 


tty   From  where  I  sit 

/J 

W^T   6y  Joe  Marsh 


A  Pretty  "Snappy"  Menu 


Cuff  Taylor  had  a  near  riot  in  his 
hen  yard  last  week.  Seems  the  hens 
were  scratching  around  the  cold  ground 
when  they  found  a  piece  of  rubber 
band  frozen  in  the  ice. 

"One  hen  pecked  at  it,"  says  Cuff, 
"and  it  snapped  right  back.  She 
backed  off  clucking  while  another  hen 
tried  it,  and  another.  And  the  'worm' 
kept  right  on  snapping  back.  They  all 
got  their  feathers  ruffled.  You  never 
heard  such  a  ruckus!" 

"I  finally  had  to  break  up  the  ice 
with  an  ax  before  those  hens  would 
get  back  to  business  and  start  laying 
eggs  for  me  again." 

From  where  I  sit,  some  people  raise 
a  pretty  big  fuss  over  nothing,  too. 
Take  the  fellow  who  would  deny  me 
a  temperate  glass  of  beer  with  my 
game  of  checkers.  Maybe  he'd  rather 
have  coffee!  Well,  thafs  all  right.  He 
has  a  right  to  his  own  preference.  But 
so  do  I.  And  there's  no  point  in  his 
"snapping"  at  me  just  because  his 
choice  isn't  the  same  as  mine. 
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OLITICAL  TIME  EARNS 
HI.  STATIONS  $100,000 

Tough  mayoralty  campaign 
brings  heavy  concentration  of 
pre-primary  business. 

ITH  Chicago's  political  primary  little  more 
Ian  a  fortnight  away,  the  city's  four  mayoralty 
ndidates  are  buying  about  SI 00.000  worth  of 
dio-tv  time  in  an  attempt  to  turn  the  tide  of 
hicago's  most  controversial  election  in  years. 
Present  Mayor  Martin  H.  Kennelly.  running 
r  re-election  against  the  regular  Democratic 
irty  organization,  is  concentrating  heavily  on 
levision  with  "very,  very  little  radio  save  on 
reign  language   stations."   it   was  reported. 
■A 1  ayor  Kennelly 's  advisors  are  said  to  be  guided 
i  the  concept  that  radio  is  effective  only  in 
:rtain  radio-only  areas  on  the  basis  of  a  sur- 
:y  by  A.  C.  Nielsen  during  the  1952  presi- 
ntial  election  year,  it  was  explained. 
Mr.  Kennelly  has  purchased  a  series  of  15 
ograms,  plus  spots,  on  WGN-TV,  and  is  seek- 
g  time  on  WBKB  (TV).    His  time  purchases 
u  WGN-TV  are  said  to  run  over  $20,000  in 
ograms  and  spots. 

Richard  Daley,  the  regular  Democratic  can- 
lOoKdate,  was  pegged  at  about  $20,000  for  tv  and 
tot  over  $5,000  in  radio.  His  advisors  have 
ought  a  radio  spot  saturation  campaign  on 
.'MAQ  and  most  independent  stations,  run- 
ing  S3. 000  on  WMAQ  alone,  and  including 
ewscasts  and  other  shows  on  WCFL.  The 
>aley  forces  sponsor  These  Are  the  Issues  on 
-BKB  Sundays,  and  spots  on  WBKB  (50-60), 
'7NBQ  (TV)  (20-25)  and  WGN-TV  (30). 

Robert  Merriam,  Republican  mayoralty  can- 
didate, who  used  a  public  service  tv  series  last 
e.ir  to  gain  public  prominence  in  the  tradition 
:f  the  late  Fiorello  LaGuardia,  is  turning  to 
■  again.  Like  Mr.  Kennelly,  he  has  a  series 
Current  on  WGN-TV  (Time  for  Merriam)  and 
buying  spots  on  WBKB. 
Benjamin  Adamowski,  another  Democratic 
•andidate.  has  ordered  about  10  program  seg- 
lents  from  WGN-TV,  spending  less  than  half 
f  the  amount  tabbed  by  either  Messrs.  Ken- 
elly  or  Merriam  on  that  station.  About  S600 
as  been  spent  for  WMAQ  and  $6,000  for  40 
pots  per  week  on  WGN. 

The  stations  reported  varying  breakdowns, 
j.'ith  more  timebuys  still  to  come.  WBKB 
aid  the  tv  take  will  exceed  the  reported 
|10,000,  reaching  probably  $30,000  by  election 
I  me.  WGN  placed  the  figure  at  $6,000  (mostly 
;U  Adamowski)  and  WGN-TV  at  $48,000. 
\  MAQ  has  about  $3,600  committed  and 
jVNBQ  roughly  $20,000. 

1 3itner  Interests  Announce 
54  Profit  at  %Wa  Million 

4ET  PROFIT  after  taxes  of  more  than  $1Va 
nillion  for  the  fiscal  year  ending  Nov.  30,  1954, 
/as  announced  last  week  by  Harry  M.  Bitner 
jr.,  president  of  Consolidated  Television  & 
4!iadio  Broadcasters  Inc.  This  amounts  to  $2.02 
|-er  share,  after  $25,300  preferred  stock  pay- 
ments, Mr.  Bitner  said. 

The     Bitner-controlled     corporation  owns 
VFBM-AM-TV  Indianapolis.  WOOD-AM-TV 
irand  Rapids.  WFDF  Flint  and  WEOA  Evans- 
ille.   The  family  company  was  changed  into 
'i  publicly-owned  corporation  late  last  year 
Jvith  the  issuance  of  160,000  shares  of  com- 
mon stock  [B*T.  Nov.  29,  1954]. 

The   Consolidated   annual   report  indicated 
hat  500  new  stockholders  joined  the  owners 
.)f  the  company. 

The  report  refers  to  the  $3.35  million  pur- 
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Sandwich  your  spots  among  the  TOP  20  PULSE- 
rated  programs  on  WBNS,  and  join  the  satisfied 
sponsors  who  savor  flavorful  profits  from  loval 
WBNS  listeners.  The  "piece  de  resistance*"  is  a 
market  of  more  Central  Ohio  listeners  than  all 
other  local  stations  combined! 
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chase  of  Minneapolis-St.  Paul  sharetime  ch.  11 
stations  WTCN-TV  and  WMIN-TV  and 
WTCN  [B*T,  Jan.  31]. 

Balance  sheet  for  fiscal  year  ending  Nov. 
30,  1954,  showed  total  assets  of  $6,869,505,  of 
which  $2,122,852  was  current  assets.  It 
showed  current  liabilities  as  $2,019,570,  long 
term  debt  of  $637,500  and  retained  earnings 
as  $4,137,728.  Net  profit  after  taxes  was  set  at 
$1,253,661. 

S.  C.  Judge  Permits  WBTV  (TV) 
Tv  Filming  in  Superior  Court 

TELEVISION  coverage  of  a  session  of  Superior 
Court  was  permitted  last  Monday  in  Mecklen- 
burg County  Court  House,  Charlotte,  N.  C. 
Judge  George  B.  Patton  permitted  Nelson  Ben- 
ton, Carolinas  news  editor  of  WBTV  (TV) 
Charlotte  to  shoot  footage  silently  and  without 
bright  lights  during  a  case  involving  racial 
segregation  on  a  public  golf  course. 

WBZ-TV  Fetes  Cameramen 
In  'Dateline  Video7  Event 

ADAPTABILITY  of  the  independent  tv  cam- 
eramen of  WBZ-TV  Boston  was  demonstrated 
last  week  when  32  members  of  the  35-man 
crew  filmed  a  30-minute  documentary  of  the 
station's  operations  in  2V2  minutes. 

The  occasion  for  this  fast  film-work  was 
"Dateline  Video,"  during  which  W.  C.  Swart- 
ley,  station  manager,  and  his  staff  paid  tribute 
to  the  men  who  provide  the  Westinghouse  sta- 
tion with  filmed  news  coverage  of  five  New 
England  states. 

The  purpose  was  twofold,  according  to  Mr. 
Swartley:  'To  produce  an  educational  film 
which  we  will  show  on  the  air  and  make  avail- 
able to  schools  and  civic  groups,  and  to  drama- 
tize the  size  and  flexibility  of  our  news  opera- 
tion. .  .  ." 

Each  cameraman  was  provided  with  90  ft. 
of  film,  allowed  15  minutes  to  study  a  part 
of  the  station  and  2V2  minutes  to  photograph  it. 
For  the  final  scene,  all  the  correspondents  cen- 
tered their  cameras  on  Sue  Bennett,  former 
network  singing  star  and  now  hostess  of  the 
WBZ-TV  Wednesday  night  Sue  Bennett  Show 
(see  photo  below). 

The  station  activities  were  followed  by  a  din- 
ner at  Boston's  Hotel  1200  Beacon  where  Wil- 
liam Rivers  of  the  Eastman  Kodak  Co.  dis- 
cussed Kodak's  new  Tri-X  film,  with  which  the 
WBZ-TV  documentary  was  shot,  and  William 
Thurston  of  Ansco  discussed  the  use  of  color  in 
making  motion  pictures. 


WBBM  Sales  Staff 
Undergoes  Changes 

APPOINTMENTS  involving  naming  of  James 
P.  Hensley  as  sales  manager  of  WBBM  Chi- 
cago and  others  to  the  staff  of  CBS  Radio  Spot 
Sales  in  New  York  were  announced  Wednes- 
day by  H.  Leslie  Atlass,  WBBM  general  man- 
ager and  vice  president  of  CBS  Central  Div. 

Mr.  Hensley  succeeds  William  F.  Miller, 
who  has  moved  to  the  New  York  office  as  an 
account  executive. 

Appointed  special  sales  representatives  in 
New  York  for  WBBM  and  KMOX  St.  Louis, 
Mr.  Atlass  announced,  were  George  Drase, 
WBBM  account  executive;  Buck  Hurst,  former 
national  representative  of  KMOX,  and  Jack 
Boswell,  now  WBBM  eastern  sales  representa- 
tive. They  will  represent  the  two  CBS  o&o 
outlets  at  CBS  Radio  Spot  Sales  New  York 
headquarters. 

Mr.  Hensley,  who  has  been  an  account  execu- 
tive with  the  organization  in  Chicago,  joined 
KNX  Los  Angeles  in  1950  as  a  sales  repre- 
sentative, becoming  an  account  executive  with 
KNX-Columbia  Pacific  Radio  Network  Sales 
Dept.  two  years  later.  He  joined  the  San  Fran- 
cisco office  of  CBS  Radio  Spot  Sales  in  August 
1953  and  was  transferred  to  Chicago  last  May. 

Logs  Still  at  Issue 
In  Spartanburg,  S.  C. 

SPARTANBURG,  S.  C,  radio  stations  and  the 
two  local  newspapers,  Herald  and  Journal, 
have  made  counter  offers  to  end  an  impasse 
over  non-publication  of  daily  logs,  but  the  offers 
have  been  received  with  skepticism  by  both 
sides. 

Last  Dec.  31  the  newspapers  stopped  run- 
ning radio  station  logs  under  time-exchange 
arrangements.  This  occurred  after  publication 
of  an  article  in  the  Oct.  18,  1954,  B»T  showing 
how  the  leading  department  store  in  the  area, 
The  Aug.  W.  Smith  Co.,  had  enjoyed  improved 
sales  after  dropping  much  of  its  newspaper  ad 
budget  in  favor  of  radio  time.  However,  the 
newspapers  carry  logs  of  four  tv  stations  whose 
signals  enter  the  area. 

The  newspaper,  over  a  page  editorial  signed 
by  publisher  Phil  Buchheit,  offered  Feb.  1  to 
run  the  radio  logs  "free  of  charge"  if  each  of 
the  three  stations  (WSPA,  WORD,  WJAN) 
would  broadcast  "each  hour  a  rundown  of  the 
programs  coming  up  on  each  of  the  other  two 
stations." 

In  turn,  the  three  stations  offered  to  pay  for 
publication  of  their  schedules  in  the  two  news- 


Page  80 


February  14,  1955 


TWO  NEW  Red  Cross  recordings,  pre 
moting  the  annual  drive  for  members  an 
funds,  starting  March  1,  are  presented  t 
John  Cohan  (r),  president  of  KSBW-A/v 
TV  Salinas,  Calif.,  by  Stanley  Allyn  (I 
National  Red  Cross  Fund  Campaign  chai 
man,  and  E.  Roland  Harriman,  chairma 
of  the  Red  Cross.  Mr.  Cohan  is  fund  vie 
chairman  for  California  and  Nevada  an 
heads  the  annual  campaign  in  that  arei 

papers  "but  not  until  the  Spartanburg  Her, 
and  Journal  justify  to  us  their  rates  with  circu 
tion."  This  offer  was  signed  by  W.  Ennis  Br 
WJAN;  Paul  von  Hagel,  WORD,  and  Ro; 
Shaffer,  WSPA. 

In  a  joint  statement  the  stations  listed  co 
parable  rates  of  other  newspapers  in  the  Soi 
Carolina  area.  This  statement  said  the  Hen 
and  Journal  had  39,617  circulation  in  a  coui 
with  150,349  population,  charging  $2.10  1 
inch.  The  Greenville  News  and  Piedmont,  w 
a  rate  of  $2.75  per  inch,  deliver  98,218  ne\ 
papers  in  a  county  with  168,152,  it  was  stati 
The  Spartanburg  newspapers  carry  out-of-tc 
tv  station  logs  "as  a  public  service"  and  i 
same  public  service  is  denied  local  radio  sch< 
ules,  according  to  the  joint  statement. 

A  Spartanburg  weekly,  Shoppers  Guide 
Textile  Tribune,  is  carrying  the  local  rac 
schedules  free  of  charge. 

KBTV  (TV)  Denver  Sold 

To  Mullins,  Leu  for  $1  Millie 

SALE  OF  ABC-affiliated,  ch.  9  KBTV  (T 
Denver  by  W.  D.  Pyle  and  associates  to 
Denver  Inc.,  principally  owned  by  John 
Mullins,  formerly  the  principal  owner  of  KPH' 
AM-TV  Phoenix,  and  Nashville  insuran 
broker  Frank  Leu  for  $900,000  plus  the  i 
sumption  of  more  than  $100,000  in  obligatio 
was  announced  last  week.  The  sale  is  subje 
to  the  usual  FCC  approval. 

Mr.  Mullins  said  in  announcing  the  purcha 
that  he  was  negotiating  for  a  second  tv  statu 
and  that  he  planned  to  acquire  five.  KPH 
stations  were  sold  to  Meredith  Pub.  Co.  f 
$1.5  million  in  1952.  At  one  time  Mr.  Mulli 
had  an  option  to  acquire  51%  of  KONA  (T\ 
Honolulu.  He  has  been  active  in  the  amus 
ment  park  and  real  estate  development  busine 
in  Tulsa. 

KBTV  began  operating  Oct.  12,  1952— t) 
second  post-freeze  tv  station  on  the  air.  KFE 
TV  Denver,  on  ch.  2,  began  in  July  of  th 
year.  KBTV  is  owned  by  a  group  of  Colorai 
businessmen  and  is  represented  by  Free 
Peters  Inc. 

Present  personnel  of  KBTV  will  be  retaine 
Mr.  Mullins  said.  Joseph  Herold  is  manage 

This  is  the  second  tv  transfer  in  Denver.  La 
year  Time  Inc.  bought  CBS-affiliated  KLi 
AM-FM-TV  Denver  for  $3.5  million.  Tl 
other  Denver  tv  stations  are  KOA-TV,  anT 
ated  with  NBC,  and  KFEL-TV,  with  DuMor 
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CENTRAL  NEVr  YORK'S 


[  BROADCASTING  SERVICES! 


WSYR-TV  is  Central  New  York's  only 
maximum-power  television  station.  WSYR 
Radio  is  the  area's  only  low-frequency  station 
operating  day  and  night  with  five  kilowatts  of 
power. 

Such  clear  superiority  of  facilities  takes  on  important 
significance  when  you  consider  that  the  programming 
services  of  the  WSYR  Stations  are  produced  by  management 
personnel  who  have  spent  an  average  of  14V2  years  in  the 
broadcasting  business  right  here  in  Central  New  York. 

It's  that  combination  of  topnotch  facilities,  plus  topnotch  local 
programming,  plus  the  full  NBC  television  and  radio  net- 
work services,  that  gives  the  WSYR  Stations  distinct 
leadership  in  one  of  the  nation's  important  markets. 


NBC 


AFFILIATES 


TV 


1  00  KW 
CHANNEL  3 


RADIO 


5    K  W 
5  7  0    K  C 


Represented  Nationally  by 
HARRINGTON,  RIGHTER  AND  PARSONS,  Inc. 


Represented  Nationally  by 
The    HENRY    I.    CHRISTAL    CO.,  Inc. 


SYRACUSE 


N 
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STATIONS 


BIG  AGGIE  LAND: 


Where  80%  of  the 
homes  hear 
WNAX-570  from 
3  to  7  times  a  week. 


in  the  land  where  radio  reigns 

It  won't  be  easy,  even  for  Big  Aggie 
(our  alter  ego)  to  count  all  the 
money  in  Big  Aggie  Land.   For  this 
vast  and  prosperous  land  is 
inhabited  by  more  than  2'/4  million 
people  with  effective  buying 
income  of  better  thon  $2.8 
billion  annually. 


MONEY,  MONEY,  MONEY,  all  over  the  plate 


The  citizens  of  Big  Aggie  Land 
come  by  their  money  through 
agriculture  and  the  great  industries 
that  derive  from  it.  And 
WNAX-570,  the  Big  Aggie  Station, 
strides  the  length  and  breadth  of 
Big  Aggie  Land  telling  them  how 
to  spend  it.  They  listen,  too,  as 
our  fabulous  mail  count  proves 
year  after  year.* 

So  just  remember  this  —  whatever 
media  you  buy  in  other  lands, 
there  is  only  one  low-cost, 
high-return  way  to  sell  the  670,000 
families  in  the  Great  Upper 
Missouri  Valley.  WNAX-570. 

*Ask  your  Katz  man  for  data  on 
that  fabulous  mail  count. 


WNAX-570 

Yankton,  South  Dakota 

A  Cowles  station.  Under  the 
same  management  as  KVTV 
Channel  9,  Sioux  City,  Iowa 
Don  D.  Sullivan, 
Advertising  Director 

CBS  Radio 


WRCA-TV's  New  Sales  Plan  j 
Allows  Discounts  on  Breaks 

DETAILS  of  a  new  WRCA-TV  sales  plan  were 
announced  last  week  by  Jay  Heitlin,  sales  man- 
ager, calling  for  an  advertiser  who  purchases  I 
fourteen  10-or-20  second  station  break  an 
nouncements  during  a  Sunday  through  Saturday 
week  to  receive  a  50%  discount  on  those  break' 
in  "d"  or  "c"  time.  The  plan  became  effective 
yesterday  (Sunday). 

Called  The  14-50  Plan,"  it  applies  essentially 
to  station  breaks  prior  to  5:59  p.m.  daily  and 
after  11:15  p.m.  daily  and  one-minute  partici-. 
pations  in  designated  programs  between  9  a.m.jjj 
and  5:30  p.m.  daily.  All  station  breaks  in  all 
time  classes  may  contribute  to  the  total  of  14,1 
but  the  50%  discount  will  apply  only  to  those 
in  "d"  or  "c"  time.  Those  in  "a"  or  "b"  time 
will  receive  only  those  discounts  earned  accord- 
ing to  the  current  rate  card  (No.  14). 

The  plan  also  provides  that  if  the  advertiser 
employs  at  least  one  ID  or  20-second  announce- 
ment on  a  seven-day  basis  in  "d"  and/or  "c" 
time,  he  earns  an  additional  10%  discount  on 
10-  or  20-second  announcements  he  may  be 
running  in  "a"  or  "b"  time.  His  total  discount 
may  never  exceed  50%. 

New  Corporation  Takes  Over 
ration  of  KOMO-TV 


Opei 


NEWLY-FORMED  corporation,  Fisher's  Tele- 
vision Co.,  Feb.  1  took  over  operation  of 
KOMO-TV  Seattle,  according  to  W.  W.  War- 
ren, executive  vice  president  and  general  man- 
ager of  the  new  company. 

Mr.  Warren  said  that  the  new  corporation 
was  formed  to  include  Theodore  R.  Gamble  and 
C.  Howard  Lane  as  owners  of  one-third  of  the 
stock  in  Fisher's  Television  Co.  Fisher's  Blend 
Station  Inc.,  owner-operator  of  KOMO.  hold 
two-thirds  interest.  Mr.  Warren  continues  as' 
vice  president-general  manager  of  Fisher's 
Blend  Station  Inc. 

KOMO-TV  is  a  NBC-TV  affiliate.  No 
changes  in  policy  or  operating  personnel  are 
involved  in  either  operation,  it  was  stated. 

WJR  Sets  Nighttime  Rates 
Nearer  to  Network  Charge 

AN  ADJUSTMENT  in  nighttime  rates  has  been 
announced  by  WJR  Detroit,  effective  Feb.  14. 
closing  the  gap  between  the  rates  charged  for- 
ks facilities  by  CBS  and  those  charged  by  the 
station  on  a  local  and  national  spot  basis.  The 
announcement  coincides  with  WJR's  renewa' 
of  its  agreement  with  CBS. 

The  new  structure  establishes  a  single  rate! 
of  $550  for  all  time  periods  with  the  exception 
of  the  6  to  8  p.m.  period  Monday  through 
Saturday,  which  has  a  premium  time  base  rate 
of  $750.  Other  adjustments  made  are:  Monday 
through  Friday,  8  to  11  p.m.,  $550;  Sunday, 
12  noon  to  11  p.m.,  $550.  Daytime  rates  re- 
main unchanged:  7  a.m.  to  6  p.m.,  Monday 
through  Saturday,  $550. 

Freede-Miller  Buys  WBOY 

WBOY  Tarpon  Springs.  Fla.,  5  kw  daytimer  on 
1470  kc,  has  been  sold  to  Freede-Miller  Broad- 
casting Co.,  for  $76,000  subject  to  FCC  ap; 
proval.  Principals  in  the  purchasing  firm  ari: 
Hal  Freede,  network  organist  and  Boston  audic 
consultant,  and  J.  McCarthy  Miller,  commer 
cial  manager  of  WSPB  Sarasota,  Fla.  Paul  H 
Chapman,  Atlanta  broker,  handled  the  sale. 
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To  a  new 
TV  station 
that's  caught 
in  the  middle 


If  the  need  for  both  good  shows  and  low  costs  has  got  you 
coming  and  going.  Studio  Telescriptions  are  your  answer 
to  economical,  top  quality  programming. 

With  the  new  combined:;:  Studio  Telescription  Library, 
you  have  the  country's  leading  musical  artists  featured  in 
hundreds  of  short,  gala  production  films.  This  unique  li- 
brary includes  a  complete  programming  service— scripts, 
program  ideas,  and  background  material— so  that  in  just 
minutes  you  can  build  a  variety  of  fine  shows  that  will  win 
audiences  and  sponsors  for  your  station. 

Studio  Telescriptions  are  basic  to  profitable  TV  opera- 
tion, yet  their  cost  is  only  a  small  monthly  fee.  Find  out 
today  what  they  can  do  for  you. 

*Consisting  of  Studio  Musi-Films  and  Snader  Telescriptions 


Put  scores  of 
top  name  artists  on 
your  regular  staff 


TERESA  BREWER 


LES  BROWN 


TONI  ARDEN 


BURL  IVES 


PEGGY  LEE 


STUDIO  RILIVIS,  inc 

380  MADISON  AVENUE      -      NEW  YORK  17,  N.  Y.      •      OXFORD  7-2590 


IN    CANADA:    ALL-CANADA    TELEVISION,     80     RICHMOND    ST.    WEST,    TORONTO,    ONT.,    EMPIRE  6-9236 
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rhacker) 


-  And  WBNS-TY  Excellent 
Programming  and  Commercial  Treatment  is 

Appreciated  By  427,239  Homes. 


WBNS-TV  Program  Schedu/e 


rated  one  of  the  country's  best,  dominating  the  central  Ohio  market. 
For  example:  * 

Share  of  Audience 
WBNS-TV  Station  B  Station  C 

47.5  36.3  76.2 

This  same  dominant  position  also  delivers  higher  ratings  for  CBS 
and  locally  produced  shows. 

For  example:  WBNS-TV  carried  8  of  the  top  10  shows  in  the 
Central  Ohio  area*  and  this  top  position  has  been  consistently 
held  for  the  past  two  years. 

WBNS-TV  Commercials 

have  selling  showmanship  for  the  approximately  3  billion  dollar 
buying  income  coverage  in  the  central  Ohio  area 
For  example:  a  complete  advertising  campaign  was  developed 
for  Lushus  of  Sheriff's,  Ltd.  Canada,  with  film  commercials  created 
and  produced  by  the  WBNS-TV  film  laboratory. 

WBNS-TV  Facilities 

include  a  complete  film  laboratory  qualified  to  do  any  type  of  film 
or  slide  work;  continuity  department  to  assist  or  originate  material; 
large  property  department,  and  the  finest  engineering  equipment, 
including  stand-by  transmitter  and  antenna  system.  The  station's 
facilities  may  always  be  counted  on  to  be  the  newest  and  best 
suited  for  the  job. 

For  example:  the  station's  art  department  is  one  of  the  first  in 
the  country  to  be  equipped  with  a  Film-O-Type  machine. 


source  material 


ARB,  Dec,  1954 
Columbus  Area 


Sales  Management  Survey 
of  Buying  Power — 1954. 


WBNS-TV's  sales  department  coordi- 
nates these  facilities  to  best  benefit 
your  account  and  results  are  evi- 
denced by  the  national  and  local 
sponsors  using  the  station's  rich  33- 
county  central  Ohio  market.  Spot  and 
program  availabilities  as  well  as  costs, 
can  be  procured  through  Blair  TV,  or 
by  writing  the  Columbus  sales  office. 


WBNS-TV 


COLUMBUS,  OHIO 
CHANNEL  10 

CBS-TV  NETWORK  —  Affiliated  with  Columbus 
Dispatch  and  WBNSAM  •  General  Sales  Office: 
}}  North  High  St. 

REPRESENTED  BY  BLAIR  TV 


KRCG  (TV)  Begins  Operations/ 
WF LA-TV,  WLEX-TV  Ready  ■ 

KRCG  (TV)  Jefferson  City,  Mo.,  was  scheduled 
to  begin  commercial  programming  yesterday 
(Sunday)  as  a  primary,  interconnected  CBS 
affiliate.  The  ch.  13  station  will  be  represented 
by  Hoag-Blair  Co.   KRCG  is  located  in  flu 
state  capital,  the  first  tv  there,  and  is  owned 
by  Jefferson  Television  Co.    Mrs.  Frank  G. 
Handy  is  president  and  general  manager. 
Reports  from  upcoming  stations: 
WFLA-TV  Tampa,  Fla.,  on  test  patterns  for 
more  than  a  week,  has  reported  it  will  telecast  , 
its  first  test  program  today  (Monday).  Start  ot  i 
commercial  programming  on  a  regular  basis  \ 
is  expected  before  March  1.   The  ch.  8  sta-  I 
tion  will  be  affiliated  with  NBC  and  repre- 
sented by  Blair  Tv  Inc. 

WLEX-TV  Lexington,  Ky.,  has  announced  I 
it  will  commence  commercial  programming  on  | 
or  about  March  1,  depending  on  completion  of  I 
the  microwave  relay  from  Louisville.  WLEX-  I 
TV,  on  ch.  18,  will  be  a  basic  NBC  affiliate  and  1 
also  will  affiliate  with  ABC  and  DuMont.  The  I 
antenna  is  1,773  feet  above  sea  level  which  1 
WLEX-TV  claims  is  the  highest  in  the  state.  I 
E.  L.  Boyles  is  vice  president  and  general  I 
manager. 

WFIL-AM-TV  Names  Koehler 
To  New  Station  Manager  Post  | 

GEORGE  A.  KOEHLER  has  been  named  to  the 
newly  -  created  post 
of  station  manager 
for  WFIL-AM-TV 
Philadelphia,  Roger 
W.  Clipp,  general 
manager  of  the  sta- 
tions has  announced. 

Mr.  Koehler  has 
been  with  W  F  I  L 
since  1945.  He  has 
served  in  the  news 
and  special  events 
department,  as  pub- 
licity director,  direc- 
tor of  advertising  MR.  KOEHLER 
and  promotion,  radio 

sales  manager,  and  for  the  past  two  years  has 
been  Mr.  Clipp"s  executive  assistant. 

CBS-TV  Spot  Promotes  Foley 
To  Sales  Promotion  Director 

JOHN  DONALD  FOLEY,  director  of  CBS- 
owned  television  stations  promotion  service,  has 
been  appointed  to  a  newly-created  post,  direc- 
tor of  sales  promotion  for  CBS  Television  Spot 
Sales. 

Mr.  Foley  has  been  with  CBS-TV  promotion 
for  the  past  year  after  having  been  promotion 
manager  of  WCBS  New  York  from  1951  to 
1954.  Previously,  he  was  associated  with  NBC 
Radio. 

Mohler  Named  to  CBS-TV  Post 

APPOINTMENT  of  Jack  L.  Mohler  as  director 
of  sales  development  for  CBS  Television  Spot 
Sales  was  announced  last  week  by  Clark  George, 
general  sales  manager.  Mr.  Mohler  moves  to 
his  new  assignment  from  WOR  New  York 
where  he  was  a  sales  executive. 

Except  for  service  with  the  U.  S.  Army,  Mr. 
Mohler  has  been  with  WOR  since  1941,  first  in 
promotion  and  research  and  later  in  sales. 
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Some   people  are   born  leaders 


...like  WCAU,  Philadelphia 

In  1954,  more  advertisers  spent  more  money 
on  WCAU-Radio  than  at  any  other  time  in  the 
station's  32-year  history. 

The  Philadelphia  Bulletin  Radio  and  TV  Stations   •    CBS  Affiliates    •    Represented  by  CBS  Radio  and  Television  Spot  Sales 
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CBS  Tv  Spot  Names  Two 

APPOINTMENT  of  Lamont  L.  Thompson  and 
Ted  O'Connell  as  account  executives  of  CBS 
Television  Spot  Sales,  New  York,  was  an- 
nounced last  week  by  Edward  A.  Larkin,  east- 
ern sales  manager.  Mr.  Thompson  moves  to 
New  York  from  the  organization's  Chicago  of- 
fice where  he  has  been  an  account  executive 
for  18  months.  Mr.  O'Connell  was  formerly  an 
account  executive  at  WBBM-TV  Chicago. 

Castelman  to  Free  &  Peters 

GEORGE  C.  CASTELMAN,  formerly  man- 
ager of  CBS  Spot  Sales  sales  development,  has 
joined  Free  &  Peters,  as  television  account 
executive,  according  to  Lloyd  Griffin,  vice 
president  in  charge  of  tv  for  the  national  repre- 
sentative firm. 


STATION  PEOPLE 

Max  G.  Falkenstien,  WREN  Topeka,  Kan.,  ap- 
pointed general  manager;  Gerald  K.  Barker 
promoted  to  assistant  manager;  Robert  L. 
Richmond  named  program  director;  Fred  L. 
Conger,  business  manager,  resigns. 

Jack  Grant,  local  sales  manager,  KROW  San 
Francisco,  appointed  general  manager,  KVSM 
San  Mateo,  Calif. 

Oscar  Huff  Jr.,  program  director,  WTAC  Flint, 
Mich.,  appointed  assistant  manager,  in  charge 
of  all  sales  and  programs. 

Arnold  Fort,  formerly  with  WTTG  (TV) 
Washington,  to  WKDA  Nashville,  as  program 
director  and  assistant  to  vice  president  and 


Loayei 


MR.  BAKER- 

OF  BREAD,  BUNS,  COOKIES  AND  CRACKERS— 

If  you  sold  just  one  loaf  of  your  bread  per  week  to 
the  homes  which  listen  to  WGN  each  month  during 
the  day— that  would  mean  10,618,480  loaves!*  At 
lOtf  a  loaf,  that's  $1,061,848  in  sales  in  one  month! 


WGN  reaches  more  homes  than  any  other  advertising 
medium  in  Chicago,  and  our  Complete  Market  Saturation 
Plan  has  proven  it  can  sell  your  products  to  these  homes. 

*  Nielsen  Coverage  Service 


A  Clear  Channel  Station 
Serving  the  Middle  West 

MBS 


Chicago  11 

Illinois 
50,000  Watts 
720 
On  Your  Dial 


Chicago  Office:  441  N.  Michigan  Ave.,  Chicago  II 
Eastern  Sales  Office:  220  E.  42nd  Street,  New  York  17,  N.  Y.  for  New  York  City,  Philadelphia  and  Boston 

Representative:  Geo.  P.  Hollingbery  Co. 
Los   Angeles— 411   W.   5th   Street    •    New   York— 500   5th  Avenue    •    Atlanta— 223   Peachtree  Street 
Chicago — 307  N.  Michigan  Avenue    •    San  Francisco — 625  Market  Street 
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general  manager;  Robert  T.  Anderson,  man- 
ager of  supervision  and  operations,  WISE-TV 
Asheville,  N.  C,  and  Boyce  Hawkins  to  WKDA 
as  account  executives;  Jack  Hatcher,  formerly 
with  WABB  Mobile,  Ala.,  and  Bill  Morgan, 
country  columnist,  Downbeat  magazine,  to  an- 
nouncing staff. 

William  S.  Ewing,  sales  manager,  WAMS  Wil- 
mington,   Del.,  to 
WTUX  there  as  vice 
president  and  sales 
manager. 

Stan  Simpson,  for- 
mer  manager, 
KVVG  (TV)  Tulare, 
Calif.,  appointed 
general  manager, 
KONG  Visalia, 
Calif.;  Dick  Scudder, 
formerly  program 
manager,  K  C  O  K 
Tulare,  to  KONG  in 
same  capacity;  Fred 
Allen  Jr.,  former  KCOK  account  executive,  to 
KONG  as  sales  director;  Bob  Lee.  former 
KVVG  news- and  sports  director,  to  KONG  in 
same  capacity;  Dale  Weldon,  former  KCOK 
account  executive,  to  station  in  same  capacity. 

Thomas  E.  Howard,  engineering  director,  Jef- 
ferson Standard 
Broadcasting  Co. 
(WBT-WBTV  (TV) 
Charlotte,  N.  C; 
WBTW  (TV)  Flor- 
ence, S.  C),  pro- 
moted to  vice  presi- 
dent in  charge  of  en- 
gineering. 

J.  Daniel  O'Connell 

appointed  promotion 
director.  WPTR  Al- 
bany, N.  Y. 

i7>    i     a  t  MR.  HOWARD 

Frank  Annand,  an- 
nouncing staff,  WCHS  Charleston,  W.  Va., 
appointed  WCHS-TV  production  manager; 
Carl  Osborne,  WADC  Akron,  Ohio,  and  Bill 
Richards,  program  director,  WGKV  Charleston, 
to  WCHS-TV  announcing  staff;  Nilo  Olin, 
photography  director,  WKNA-TV  Charleston, 
to  WCHS-TV  as  chief  photographer. 

Vin  Gruper,  WTTM  Trenton,  N.  J.,  appointed 
director  of  public  service;  Howard  J.  Tedder 

appointed  director  of  publicity  and  promotion. 

Jack  DeMello,  KROW  San  Francisco,  appointed 
local  sales  manager,  succeeding  Jack  Grant, 
resigned;  Charles  W.  Johnson,  S.  F.,  sales  man- 
ager, promoted  to  assistant  national  sales  man- 
ager. 

William  McCormick,  regional  sales  manager, 
WOR-AM-TV  New  York,  promoted  to  WOR 
assistant  sales  manager;  Robert  J.  Kolb,  WOR 
account  executive,  promoted  to  WOR-AM-TV 
regional  sales  manager. 

Merle  Forland,  former  radio  sales  manager, 
WPBC  Minneapolis,  named  general  manager 
of  WPBC  Stamps,  merchandising  subsidiary, 
and  to  WPBC  advertising  executive  board; 
Jack  I.  Moore  appointed  WPBC  sales  promo- 
tion manager  and  to  advertising  executive 
board;  D.  Mylo  Beam,  WPBC  sales  and  adver- 
tising manager,  named  to  advertising  executive 
board. 

Ernest  Leiss  appointed  acting  supervisor  of ' 
news,  WPTZ  (TV)   Philadelphia,  succeeding 
Dick  McCutchen,  news  director,  resigned. 

Raymond  J.  Shea,  formerly  tv  technician,  135th 
Video  Production  Squadron,  U.  S.  Air  Force, 
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IT  TAKES  TIME 

TO  SHIFT  THE  SANDS 

IN  AN  HOURGLASS... 

...and  it  takes  time  to  make  a  good  recording  disc 

Not  the  speed-up... but  the  slow-down. .. is  the  tempo  of  production  in 
presto's  Recording  Disc  Division,  presto's  engineers  insist  on  time-con- 
suming operations  for  the  best  reason  in  the  world . . .  it's  the  only  way  to 
make  the  best  recording  discs  in  the  world ! 

Surprisingly,  presto  superior  quality  discs  are  competitively  priced . . . 
offer  far  more  value  for  the  money.  See  for  yourself ! 

PRESTO  Green  •  Orange  •  Brown 
and  White  label  discs  are  used 
throughout  the  world  wherever 
fine  recording  is  done 


RECORDING  CORPORATION, 

PARAMUS,  NEW  JERSEY 

Export  Division:    I     25  Warren  Street,  New  York  7,  N.  Y. 


TIME  CONSUMING 
STEP  =3 

IN  MAKING  A  PRESTO 
RECORDING  DISC 

The  secret  of  clear,  high  fidelity 
reproduction  is  proper  "aging"  of 
recording  discs.  That"*  why  presto 
devotes  so  much  time  to  the  careful, 
unhurried  "curing"  of  PRESTO  discs. 
Each  presto  disc  is  fully  matured  under 
temperature-controlled  and  dust-free 
conditions.  >>o  baking  or  other  forcing 
methods  are  ever  used !  In  time 
(plenty  of  time! )  the  perfect  recording 
surface  of  presto  discs  is  produced. 


Canadian  Division: 


instantaneous  Recording  Service, 
42  Lombard  St.,  Toronto 


WORLD'S   LARGEST   MANUFACTURER   OF   PRECISION    RECORDING    EQUIPMENT  AND 


DISCS 


to  engineering  staff,  WICS  (TV)  Springfield, 
III. 

Ken  A.  Weaver,  former  salesman,  WCPO  Cin- 
cinnati,  to  WCKY 
there  as  account  ex- 
ecutive. 

Martin  Pollins,  ac- 
count executive, 
World  Broadcasting 
System,  N.  Y.,  to 
WOR-TV  there  in 
same  capacity. 

Tom  Hawley,  ac- 
count executive,  CBS 
Radio,  to  WATV 
(TV)  Newark  in 
same  capacity. 
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Richard  L.  Beesemyer,  account  executive,  KHJ- 
TV  Hollywood,  to  KNXT  (TV)  there  in  same 
capacity. 

Bob  Whitely,  promotion  director,  KPOJ  Port- 
land Ore.,  to  national  advertising  dept.,  KOIN 
there. 

Bernard  Covir  to  sales  staff,  WATV  (TV)  New- 
ark, N.  J. 

Wayne  L.  King,  formerly  with  WMIN  Min- 
neapolis-St.  Paul,  to  radio  sales  staff,  KSTP 
there;  Byron  Anderson,  KSTP  radio  sales  staff, 
transfers  to  KSTP -TV  as  account  executive. 

Royal  E.  Penny,  formerly  with  WPTF  Raleigh, 
N.  C,  to  sales  dept.,  KGMB  Honolulu;  Kay 
Yee,  traffic  dept.,  and  Lorraine  Miller,  copy 
dept.,  resign. 


IT'S  "WINDY"  IN  CHICAGO,  TOO! 

Yes,  Windy's  just  as  welcome  as  could  be  on  Michigan 
Avenue!  And  this  popularity  is  his  just  due — because  as 
Windy  says,  "Time  buyers  from  far  and  near,  now  know — 
KTVH  is  the  advertiser's  delight." 

Let  successful  folks  lead  the  way  and  KTVH  will  reach 
more  people  per  TV  dollar — for  you ! 

Covers  Central  Kansas 


VHF 
240,000 
WATTS 


KTVH 

HUTCHINSON 


CBS    BASIC  -  DUMONT 

Represented  Nationally  by  H-R  Representatives,  Inc 


CHANNEL 

12 


KTVH,  pioneer  station  in  rich  Central  Kansas,  serves  more  than  14  important 
communities  besides  Wichita.  Main  office  and  studios  in  Hutchinson;  office 
and  studio  in  Wichita  (  Hotel  Lassen).  Howard  O.  Peterson,  General  Manager. 


Murray  Karniiller,  on-the-air  promotion  writer, 
WCBS  New  York,  transfers  to  WCBS-TV  in 
same  capacity. 

Hariri  Morsch,  society  reporter.  DeKalb  (111.) 
Ch  ronicle,  to  WLBK  there  as  home  economist. 

John  Lanzieri  to  art  staff.  WJAR-TV  Provi- 
dence. 

Jack  Rowzie,  disc  m.c,  WWDC  Washington, 
recipient  of  $500,  Mercury  Records  contract  to 
record  "Why  Do  I  Love  You"  poem  to  "Melody 
of  Love"  music  and  gold  record  plaque  as 
winner  of  nationwide  radio  personality  contest; 
Russ  Norman,  KING  Seattle,  and  Robin  Sej- 
more,  WKMH  Dearborn,  Mich.,  recipients  of 
$200  each  in  tie  for  second;  Arty  Kay,  WLVK 
Lexington,  Ky.,  recipient  of  $100  for  third 
place. 

Del  Donahoo,  special  events  reporter,  WHO- 
AM-TV  Des  Moines,  currently  on  38-day  tour 
of  Egypt,  Holy  Land,  Italy,  France  and  other 
countries,  covering  trip  for  stations. 

W.  O.  Pape,  owner,  WALA-AM-TV  Mobile, 
Ala.,  named  director,  newly-formed  Citizens 
Bank,  same  city. 

Jimmy  Kilgo,  personality,  WIST  Charlotte, 
N.  C,  featured  in  March  issue,  Tv-Radio 
Mirror. 

Cal  Jones,  executive  producer.  WPTZ  (TV) 
Philadelphia,  elected  vice  president,  Penn-Ryn, 
Pa.,  PTA. 

Alan  Freed,  Jack  Lacy  and  Brad  Phillips,  disc 
m.c.'s,  WINS  New  York,  among  top  five  in 
New  York  metropolitan  area  teenage  surve\ 
poll. 

Hank  Weaver,  newscaster,  KABC-TV  Los  An- 
geles, named  first  president,  newly-formed 
"Boxing  For  Youth"  charity  designed  to  com- 
bat juvenile  delinquency. 

Marcellus  M.  Murdock,  publisher,  Wichita 
Eagle  (KFH-AM-FM),  scored  highest  mark 
ever  recorded  in  radio  navigation  section  of 
Civil  Aeronautics  Administration  on  instru- 
ment rating  examination. 

Barney  Keep,  disc  m.c,  KEX  Portland,  Ore., 
emceed  annual  "Banquet  of  Champions"  of 
Oregon  Sportscasters  &  Sportswriters  Feb.  10 
in  Portland. 

The  Midwesterners,  square-dance  group.  WLW- 
TV  Cincinnati,  to  Hollywood  March  1-6  to  ap- 
pear in  Universal-International  movie  tenta- 
tively titled  "Second  Greatest  Sex." 

Reginald  P.  Merridew,  director  of  operations, 
WGAR  Cleveland,  elected  to  board  of  trustees, 
Cuyahoga  County  Library;  Charles  R.  Day, 
news  director,  elected  to  program  committee. 
Cleveland  Y.M.C.A. 

Glenn  Marshall  Jr.,  president,  WMBR  Jackson- 
ville.  Fla.,  elected  to  board  of  directors.  Florida 
National  Bank. 

James  F.  Murray,  manager,  KQV  Pittsburgh, 
elected  to  board  of  directors,  Golden  Triangle 
Assn..  businessman  group  to  promote  shopping 
in  downtown  Pittsburgh. 

Carl  Glade,  account  executive,  WTVN  Colum- 
bus, Ohio,  appointed  chairman,  National  Adv. 
Week  committee.  Adv.  Club  of  Columbus. 

Jim  Farr,  announcer  and  account  executive. 
KSTV  Stephenville,  Tex.,  elected  president  for 
1955,  Stephenville  Kiwanis  Club. 

Gordon  Davis,  program  manager,  KYW  Phila- 
delphia, named  to  head  radio-tv  committee  in" 
Phila.  lunior  Chamber  of  Commerce  drive 
against  sales  of  "horror"  comic  books. 

Joseph  Gillespie,  station  relations  director. 
WSJV  (TV)  Elkhart,  Ind.,  appointed  special 
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Ford  Pyle 

HE'S  HAPPY  THE  WAY  THINGS  HAPPENED 


•'ve  heard  it  said  that  in  this  country 
everybody  has  a  chance  to  become 


I 

President. 

"Me,  I  don't  think  I'll  make  it.  I 
retired  last  December  after  36  years  on 
the  job.  Started  with  Union  Oil  as  a 
roustabout  back  in  1918.  Had  no  real 
training,  mind  you.  Just  a  feeling  for 
machinery  I'd  picked  up  on  my  Dad's 
ranch.  So  I  shoveled — 9  hours  a  day, 
6  davs  a  week.  Made  $24. 


"I  ended  up  a  Senior  Mechanic  in 
charge  of  Union  Oil's  Rosecrans  Plant 
— working  8  hours  a  day,  5  days  a  week, 
and  getting  lots  more  done.  Making 
over  5  times  more,  too. 


FORD  PYLE,  JUST  BEFORE  HE  RETIRED,  AFTER  36  TEARS   ON  THE  JOB. 


I'm  plenty  happy  just  the  way  things 
happened.  After  all,  where  else  but  in 
this  country  could  I  get  so  much  back 
just  for  doing  the  job  well?" 

Ford  Pyle's  hard  work  is  the  first 
reason  for  his  success,  obviously.  But 
better  tools  did  help. 


worker.  That's  why  he  was  able  to 
produce  more  in  less  time  and  make 
more  money.  .• 

Because  America's  free  competitive 
economy  forces  better  tools  and  new 


"Put  my  two  boys  through  college. 
Got  my  house  all  paid  for  and  a  tidy 
sum  set  aside.  And  Union  Oil's  giving 
me  70^0  pay  long  as  I  live. 

"President?  Nope,  not  Ford  Pyle.  But 
that's  not  important.  The  big  thing  is 


And  in  the  36  years  since  Ford  joined 
Union  Oil,  our  investment  in  tools  has 
increased  from  $17,000  to  $77,000  per 


techniques  every  year,  people  like  Ford 
Pyle  —  people  like  you  —  enjoy  a  con- 
stantly improving  standard  of  living. 

YOUR  COMMENTS  ARE  INVITED.  Write: 

The  President,  Union  Oil  Company,  Union 
Oil  Building,  Los  Angeles  17,  California 


Union  Oil  Company OFc 


ALIFORNIA 


MANUFACTURERS  OF  ROYAL  TRITON,   THE  AMAZING   PURPLE   MOTOR  OIL 
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events  director,  Elkhart  County  1955  March  of 
Dimes. 

Jerry  Marshall,  disc  m.c,  WNEW  New  York, 
named  most  popular  disc  m.c.  in  poll  of  Teen- 
age Survey  Service,  N.  Y. 

Henry  W.  Dornseif,  controller,  Midwest  Radio- 
Television  Inc.  (WCCO-AM-TV  Minneapolis- 
St.  Paul),  elected  to  Controllers  Institute  of 
America. 

Rex  Preis,  commercial  manager,  WOAI  San 
Antonio,  named  chairman,  1955  Boy  Scout 
circus  in  San  Antonio  March  18-19;  Lou  Riklin, 
WOAI  account  executive,  elected  president, 
Lighthouse  for  the  Blind  welfare  organization, 
and  appointed  campaign  consultant,  Bexar 
County  March  of  Dimes  drive. 

Jim  Whitaker,  sales  representative,  WWVA 
Wheeling,  W.  Va.,  winner  of  sales  contest  con- 
ducted in  all  Storer  Broadcasting  radio  stations. 

Thomas  C.  McCray,  general  manager,  KRCA 
(TV)  Hollywood,  named  volunteer  radio  and 
tv  committee  chairman  for  1955  L.  A.  Red 
Cross  Fund  Appeal. 

George  Heinemann,  program  manager,  WMAQ- 
WNBQ  (TV)  Chicago,  elected  vice  president, 
Chicago  Council.,  Navy  League  of  U.  S. 

Steve  Wayne,  host,  KTLA  (TV)  Hollywood, 
Tee  Vee  Auctions,  assigned  role  in  untitled 
feature  film  by  Tung  Hwa  Motion  Picture  In- 
dustries Ltd. 

Jack  Morris,  news  director,  KTVX  (TV)  Mus- 
cogee, Okla.,  inaugurated  as  president,  Tulsa 
Press  Club. 

Ed  Kuzma,  program  director,  WBAX  Wilkes- 
Barre,  Pa.,  father  of  boy,  Ned,  Feb.  7. 

Lawrence  H.  Rogers,  vice  president  and  general 
manager,  WSAZ-TV  Huntington,  W.  Va.,  father 
of  girl,  Natalie  Titus,  Feb.  1. 

Bob  Baker,  promotion  and  program  director, 
KORK  Las  Vegas,  Nev.,  father  of  boy,  David 
Allen,  Jan.  25. 

Carl  Graham,  transmitter  engineer,  WSYR 
Syracuse,  N.  Y.,  father  of  boy,  David,  Jan. 
20;  Bill  Ruff,  announcer,  WSYR-TV,  father  of 
girl,  Andrea. 

Shirley  Matson,  WTAG-AM-FM  Worcester, 
Mass.,  mother  of  twin  boys. 

Jerome  Greenberg,  account  executive,  WAAT 
Newark,  father  of  boy,  Richard  Lawrence, 
Jan.  14. 

Alfred  P.  Daniel,  65,  formerly  with  KPRC 
Houston,  died  Jan.  31. 


NETWORKS 


NBC  PROMOTES  McAVITY,  FOUR  OTHERS 


McAvity  elected  vice  president 
in  charge  of  the  NBC  Televi- 
sion Network.  Pinkham  re- 
places him  as  vice  president 
of  tv  network  programs.  Ret- 
tig  elected  vice  president  of  tv 
network  services.  Others  pro- 
moted: Werner  and  Sargent. 

ELECTION  of  Thomas  A.  McAvity  as  vice 
president  in  charge  of  the  NBC  Television 
Network  was  announced  last  week  by  Sylvester 
L.  Weaver  Jr.,  NBC  president.  He  was  pro- 
moted from  vice 
president  of  tele- 
vision network  pro- 
grams and  in  his 
new  assignment  will 
report  to  Robert  W. 
Sarnoff,  executive 
vice  president  of 
NBC. 

Four  other  pro- 
motions were  also 
announced  by  Mr. 
Weaver.  Richard  A. 
R.  Pinkham  replaces 
Mr.  McAvity  as  vice 
president  of  tv  net- 
work programs;  Earl  Rettig  has  been  named 
vice  president  in  charge  of  tv  network  services, 
and  Mort  Werner  and  William  V.  Sargent  are 
now  director  of  participating  programs  and  di- 
rector of  television  network  business  affairs, 
respectively. 

Mr.  McAvity  first  joined  the  network  in 
1929  as  a  producer.  He  left  in  1932  and  for 
several  years  supervised  production  of  radio 
programs  as  head  of  the  radio  department  for 
Lord  &  Thomas,  later  going  into  freelance 
production  and  packaging.  In  1951  he  returned 
to  NBC  as  director  of  talent  and  program  pro- 
curement for  tv  and  was  appointed  national 
program  director  in  1952.  In  1954  he  was 
elected  a  vice  president. 

Mr.  Pinkham,  who  succeeds  Mr.  McAvity, 
joined  NBC  in  1951  as  manager  of  planning. 
He  was  later  named  executive  producer  of 
Today  and  last  fall  was  promoted  to  vice  presi- 
dent of  participating  programs. 

Mr.  Rettig,  now  vice  president  in  charge  of 
tv  network  services,  was  promoted  from  his 
assignment  as  vice  president  in  charge  of  pro- 
duction and  business  affairs.  He  has  held  the 
latter  position  since  February  1954.   Mr.  Ret- 
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CELLING  ...  The  Nation's  37th  Market  in  Retail  Sales 


/ONE 


RONALD  B.  WOODYARD,  PRESIDENT  AND  GENERAL  MANAGER 

DAYTON,  O. 


980  KC   •  5,000  WATTS 
PHONE  HEADLEY  REED  CO. 


'THE  CITY  BEAUTIFUL" 


MR.  PINKHAM 


MR.  RETTIG 


MR.  WERNER 


MR.  SARGENT 


tig  came  to  the  network  in  1950  after  more 
than  20  years  in  the  broadcasting  and  motion 
picture  industries. 

In  1951,  Mr.  Werner  came  to  NBC  as  a  pro- 
ducer on  Today.  At  the  time  of  his  promotion, 
he  was  executive  producer  on  Today,  Home  and 
Tonight.  Mr.  Sargent  has  been  with  the  network 
since  1949.  In  1953  he  was  appointed  man- 
ager of  business  affairs  for  the  television  net- 
work, the  position  he  held  until  now. 

Intermountxiin  Network 
Adds  Seven  Radio  Outlets 

ADDITION  of  seven  new  Colorado  and  Wyo- 
ming radio  stations  to  the  Intermountain  Net- 
work has  been  announced  by  Jack  Paige,  Inter- 
mountain executive  vice  president,  from  the 
network's  home  office  at  Salt  Lake  City. 

KOWB  Laramie,  Wyo.,  became  the  45th 
affiliate  of  the  Intermountain  Network  Jan.  1, 
Mr.  Paige  announced,  and  six  Colorado  sta- 
tions have  been  incorporated  as  part  of  Inter- 
mountain as  the  Colorado  State  Network.  The 
Colorado  stations:  KLMR  Lamar;  KIUP  Du- 
rango;  KVRH  Salida;  KGIAV  Alamosa;  KLVC 
Leadville,  and  KEXO  Grand  Junction. 

Mr.  Paige  also  said  that  newly-authorized 
KOLR  Sterling.  Colo.,  will  be  added  to  the 
Colorado  group  when  it  is  in  operation. 

NBC's  Denning  to  Talent  Post 

APPOINTMENT  of  James  E.  Denning,  senior 
attorney  in  NBC's  legal  department,  as  man- 
ager of  talent  and  program  contract  operations 
was  announced  last  week  by  Gustav  B.  Mar- 
graf,  NBC  vice  president  for  talent.  Mr.  Den- 
ning joined  NBC  in  1951  after  serving  as  di- 
rector of  industrial  relations  with  RCA  Com- 
munications Inc.  He  was  with  the  law  firm 
of  Townley,  Updike  &  Carter,  New  York,  from 
1939-44,  and  was  secretary  and  general  counsel 
for  Press  Wireless  Inc.  and  affiliated  companies 
from  1944-47. 
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ANDREW. . . 

your  complete  source  for 
broadcast  antenna  equipment 

The  oldest  in  the  field— still  a  pioneer 
— designing,  engineering  and  produc- 
ing a  complete  broadcast  antenna 
equipment  line  for  the  ever  advancing 
needs  of  the  industry.  Aided  by  the 
industry's  finest  research,  Andrew's 
vast  experience  in  solving  transmission 
problems  has  produced  the  most  ad- 
vanced and  complete  line  available  to- 
day. »: 

For  complete  electrical  and  mechani- 
cal specifications  on  rigid,  semi-flexi- 
ble and  flexible  transmission  lines, 
tuning,  phasing  and  tower  lighting 
equipment,  write  us  today. 


* —  CORPORATION 

363  East  75th  Street  •  Chicago  19 
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Spectacular-Type  Programs 
Are  Successful,  Weaver  Says 

IRREGULARLY  scheduled  programs,  such  as 
the  color  spectacular,  which  differ  from  the 
established  weekly  program  pattern  have 
proved  commercially  successful  and  attractive 
to  audiences,  Sylvester  L.  Weaver  Jr.,  president 
of  NBC,  declared  last  fortnight  in  a  speech 
before  the  Detroit  Economics  Club. 

The  network  president  urged  the  automotive 
industry  to  lead  the  way  in  color  tv,  which  he 
described  as  a  force  which  will  play  a  key  role 
in  enriching  the  nation's  economic  and  social 
life.  He  emphasized  that  heavy  goods  firms 
must  advertise  to  promote  sales  of  products  to 
protect  their  own  growth  potential. 

Mr.  Weaver  pointed  out  that  through  flexi- 
bility in  sales  and  programming  patterns  NBC 
is  building  its  network  so  that  all  types  and 
sizes  of  advertisers  can  buy  what  suits  their 
needs  best.  The  added  impact  of  color  will 
"create  trade  enthusiasm  and  dealer  excitement 
values  far  beyond  those  of  mere  product  repe- 
tition and  circulation,"  he  said. 

In  reference  to  the  future  of  color  tv,  Mr. 
Weaver  predicted  it  would  '"quadruple  the  im- 
pact of  the  incentive  system  on  society  itself." 

Thompson  to  NBC 

BILL  THOMPSON,  MBS  account  executive, 
has  been  appointed  to  NBC's  Central  Division 
as  a  radio  network  account  executive  [B«T,  Feb. 
7],  Fred  Horton,  NBC  Radio  director  of  sales, 
announced  last  week.  Mr.  Thompson  will  report 
to  George  Diefenderfer,  Central  Division  radio 
network  sales  manager.  Mr.  Thompson  was  with 
Mutual  for  four  years  after  having  served  as 
manager  of  B»T's  Chicago  office. 
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WELCOME  is  extended  to  Edwin  R.  Bor- 
roff  (r)  on  the  occasion  of  his  new  associa- 
tion with  NBC  Central  Div.  radio  network 
sales  as  an  account  executive  [B»T,  Feb. 
7]  by  George  Diefenderfer,  manager  of 
the  department.  Mr.  Borroff  was  asso- 
ciated with  NBC  back  in  1929. 

Five  ABC-TV  Outlets 
Increase  to  316  Kw 

WBKB  (TV)  Chicago,  along  with  four  other 
ABC-TV  outlets,  last  week  started  operation 
with  full  316  kw  power.  The  WBKB  power 
boost  involved  purchase  and  installation  cost 
of  about  $250,000. 

WBKB  increased  its  signal  from  200  kw 
to  316  along  with  WABC-TV  New  York. 
WXYZ-TV  Detroit.  KABC-TV  Los  Angeles 
and  KGO-TV  San  Francisco.  ABC-TV.  which 
claimed  to  be  the  first  network  in  the  country 
to  provide  "super  power"  for  its  owned  sta- 
tions, reported  an  investment  of  about  $2  mil- 
lion on  a  program  designed  to  provide  better 
and  wider  tv  service  to  its  national  audience. 

WBKB  claimed  an  enlarged  fringe  area 
(Class  C)  extending  80  miles,  new  Grade  A  to 
a  radius  of  9  miles  and  Grade  B  with  an  outer 
edge  of  56  miles.  The  station  completed  in- 
stallation of  a  new  50  kw  transmitter  a  fort- 
night ago. 

Vallee  Replaces  Bergen 

NEW  CBS  Radio  series,  starring  Rudy  Vallee 
as  host  and  moderator,  will  start  Feb.  27.  with 
Mr.  Vallee  replacing  Edgar  Bergen,  who  leaves 
the  series  to  concentrate  on  his  tv  plans  for  the 
fall  when  he  expects  to  introduce  new  comedy 
characters. 

As  host-moderator  on  the  series.  Mr.  Vallee 
will  interview  celebrities  from  the  entertain- 
ment world  with  particular  emphasis  on  music. 
Sponsor  of  the  9-10  p.m.  program  will  be  Kraft 
Food  Co.,  which  currently  presents  Edgar  Ber- 
gen Show  with  Charlie  McCarthy. 


Pinch-Hitting  Executive 

LESTER  GOTTLIEB  will  produce  this 
Wednesday's  Arthur  Godfrey  and  His 
Friends  on  CBS-TV  while  Mr.  Godfrey 
is  on  a  week's  vacation.  Network  spokes- 
men made  plain,  however,  that  this  in  no 
way  affects  Mr.  Gottlieb's  status  as  vice 
president  in  charge  of  network  programs 
for  CBS  Radio.  The  morning  show,  Ar- 
thur Godfrey  Time,  will  be  taken  over 
during  Mr.  Godfrey's  absence  by  Peter 
Lind  Hayes. 


Dry  Buys  Network  Time 
To  Urge  Liquor  Ad  Ban 

ONCE  again,  one  of  the  U.  S.'  most  voca 
prohibitionsts — Dr.  Sam  Morris,  lecturer,  radii 
speaker.  Baptist  minister  and  president  of  ar 
insurance  firm  which  writes  auto  insurance  fo 
non-drinkers  only — was  to  have  spoken  on  i 
nationwide  hookup  on  the  evils  of  drink.  Dr 
Morris  was  to  have  appeared  on  ABC  Radii 
yesterday  (Sunday,  5-5:25  p.m.  EST).  Hi] 
made  his  network  debut  last  fall  on  some  IV 
NBC  radio  stations  [B»T.  Oct.  18,  1954]. 

Dr.  Morris'  advance  billing  said  the  temper 
ence  advocate  would  speak  on  "Five  Reason 
Why  Liquor  Advertising  Should  Be  Outlawed. 
ABC  Radio,  which  had  referred  to  Dr.  Morris 
program  as  being  in  the  controversial  classifica 
tion  in  orders  to  stations,  reported  only  tha 
the  speaker  would  discuss  "Prohibition." 

As  of  late  last  week,  it  was  expected  that  a.1 
many  as  200  radio  stations  would  accept  tht 
broadcast  by  Dr.  Morris  which  was  on  a  live 
only  basis  (as  opposed  to  delayed  broadcast) 
Originally.  Dr.  Morris  had  ordered  350  sta 
tions  to  carry  his  broadcast.  As  of  last  Tues 
day,  station  clearances  totaled  161,  but  th< 
total  was  expected  to  go  much  higher.  Then 
were  no  indications  that  any  stations  had  re 
fused  outright  to  carry  the  program. 

A  memorandum  circulated  by  the  Preferred 
Risk  Mutual  Insurance  Co.,  Des  Moines,  whicl 
Dr.  Morris  operates,  claimed  that  the  speaker 
was  "personally  purchasing"  the  time  on  am 
and  all  stations  carrying  the  broadcast  in  3(3 
states.   The  insurance  firm,  itself,  was  buying 
the  time   in    12  states  in  which  it  operated 
through  local  agents.  The  letter  invited  contri  i 
butions  for  the  time  purchase  from  listeners 
The  time  was  placed  through  McDonald  Ad-' 
vertising,  Des  Moines. 

Joan  Davis,  Bob  Hope  Plan 
Tv  Layoffs,  Cite  Fatigue 

TWO  NBC-TV  stars  have  announced  their  tele- 
vision retirements  because  they  are  "tired.'' 
Joan  Davis,  desirous  of  a  rest,  by  "mutual 
agreement"  will  make  no  more  /  Married  Joan 
films  for  General  Electric  after  having  com- 
pleted 98  half-hour  tv  films  in  three  years. 

Bob  Hope  has  announced  plans  to  retire 
from  tv  for  a  one-year  period,  according  to 
his  agent.  James  Saphier.  The  comedian,  whose 
present  contract  with  General  Foods  is  on  a 
year  to  year  basis,  citing  fatigue,  declared  he 
is  in  "great  health,"  but  desires  to  make  oc- 
casional tv  guest  appearances  and  independent 
motion  pictures  for  his  own  company.  His  re- 
tirement reportedly  will  not  curtail  his  radio 
activity. 

Final  film  of  the  /  Married  Joan  series  will 
be  telecast  April  6.  GE  plans  for  filling  that 
8-8:30  p.m.,  EST,  Wednesday  time  slot  are  yet 
to  be  announced. 

WORZ  Signs  With  Mutual 

AFFILIATION  contract  with  MBS  has  been 
signed  by  WORZ  Orlando,  Fla.,  Naomi  T. 
Murrell.  president  of  Central  Florida  Broad- 
casting Co.,  announced  last  week.  The  station 
has  been  carrying  NBC  programs.  The  addition 
of  MBS  is  part  of  a  program  extension  plan  to 
bring  listeners  a  varied  service.  WORZ  pres- 
ently is  celebrating  its  eighth  anniversary. 
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Bigger  CAKES 
for  longer  COILS 


Another  2,000  kw  diesel-generator  set  has  been  added 
to  the  power  plant  of  the  Raritan  Copper  Works  to 
provide  more  current  for  its  electrolytic  copper  refinery. 


COPPER  CAKES  HAVE  PUT  ON  WEIGHT 

at  the  Raritan  Copper  Works  of  International  Smelting 
and  Refining  Company,  a  subsidiary  of  Anaconda. 
Heretofore,  the  maximum  weight  was  840  pounds. 
But  now,  with  the  recent  completion  of  a  new  casting 
plant,  parallel-sided  copper  cakes  ranging  in  weight 
from  1,800  to  3,000  pounds  are  regularly  produced 
on  the  casting  wheel  illustrated  above. 

This  means  that  The  American  Brass  Company, 
an  Anaconda  fabricating  subsidiary,  is  able  to  supply 
its  customers  with  larger  and  heavier  copper 
plates;  also  with  longer  unjointed  coils  of 
strip  copper  in  very  thin  gages.  These 
longer  coils,  in  demand  by  industry,  enable 
users  to  operate  their  machines  more 
economically  —  with  fewer  interruptions. 

This  new  casting  plant,  the  largest  of  its 
kind,  is  another  example  of  Anaconda's  continuing 
program  to  meet  industry's  evermore  exacting 
requirements  for  copper  and  copper  alloy  products. 


AnacondA 

COPPER  MINING  COMPANY 


The  American  Brass  Company 

Anaconda  Wire  &  Cable  Company 

Andes  Copper  Mining  Company 

Chile  Copper  Company 

Greene  Cananea  Copper  Company 

Anaconda  Aluminum  Company 

Anaconda  Sales  Company 

International  Smelting  and  Refining  Company 
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ABC'S  WBKB  (TV),  NBC 
SHOWS  IN  LEGAL  SNARL 

Chicago  man,  described  as  Ca- 
pone's  paymaster,  seeks  to 
prevent  station  using  his  biog- 
raphy, while  convicted  mur- 
derer sues  network  for  using 
a  story  about  him. 

RIGHT  of  privacy — a  question  which  has  been 
mostly  academic  in  television  law — was  raised 
in  two  instances  last  week. 

•  Jack  Guzik,  more  commonly  known  as 
Jake  (Greasy  Thumb)  Guzik,  who  was  de- 
scribed by  the  1951  Kefauver  Committee  as 
paymaster  of  the  old  Capone  gang,  asked  the 
FCC  to  forbid  WBKB  (TV)  Chicago  from  tele- 
casting a  series  of  "biographies"  of  six  Illi- 
noisans  compiled  by  the  Chicago  Crime  Com- 
mission. Mr.  Guzik  said  he  understood  he  was 
to  be  the  subject  of  one  of  the  programs  and 
that  it  will  be  "directed  solely  to  a  false  and 
malicious  demonstration  that  said  victims  are 
'gangsters'  and  criminals." 

Mr.  Guzik  also  asked  the  Chicago  Federal 
District  Court  to  issue  an  injunction  against 
ABC  to  stop  the  proposed  telecast.  He  claimed 
the  program  would  subject  him  to  defamation. 

•  Motion  for  summary  judgment  in  a  $500,- 
000  suit  against  NBC  was  heard  by  U.  S.  Dis- 
trict Judge  Raymond  B.  Keech  in  Washington 
beginning  Thursday.  Suing  is  Charles  Bern- 
stein, pardoned  Washington  convict,  convicted 
in  the  mid-30s  of  murder. 

Mr.  Guzik  said  the  proposed  WBKB  "crime" 
programs — which  he  said  were  scheduled  to 


begin  Feb.  16 — "will  purport  to  delve  into  the 
intimate  personal,  family  and  business  affairs 
[of  Mr.  Guzik]  and  [that]  the  format  will  em- 
brace hearsay,  rumor,  gossip,  falsehood  and 
coarse  and  malicious  distortions."  Mr.  Guzik 
said  he  is  "not  a  criminal,  not  charged  with  a 
crime,  not  a  figure  in  the  world  of  entertain- 
ment or  sport,  not  a  candidate  for  public  office 
and  not  a  public  figure."  If  the  program  is 
telecast,  he  said,  he  will  be  exposed  to  public 
abuse,  hatred,  contempt  and  ridicule  and  finan- 
cial injury. 

He  asked  the  FCC  to  ( 1 )  inspect  the  ma- 
terial, (2)  issue  a  cease  and  desist  order  en- 
joining the  station  and  ABC-TV  from  carrying 
the  programs  and  (3)  issue  a  show  cause  order 
why  WBKB's  license  should  not  be  revoked. 

In  Chicago,  Sterling  C.  Quinlan.  ABC  vice 
president  in  charge  of  WBKB,  said  his  station 
and  the  network  "are  not  going  to  alter  any 
programming  plans  on  behalf  of  Guzik.  We 
stand  firm  on  our  commitment  with  the  Chicago 
Crime  Commission." 

No  firm  date  has  been  set  for  the  proposed 
series  of  telecasts  which  would  deal  with  six 
Illinois  citizens  on  the  basis  of  data  compiled 
by  the  Crime  Commission.  Virgil  Peterson, 
managing  director  of  the  Crime  Commission, 
noted  that  no  program  format  has  been  worked 
out.    He  added: 

"Unless  Mr.  Guzik  is  assuming  that  he  would 
be  a  natural  subject  for  treatment  in  a  series 
about  Chicago  gangsters,  how  can  we  know 
in  advance  that  his  record  will  come  up?"  Mr. 
Peterson  added  that  while  the  series  has  been 
discussed  with  ABC-TV  for  some  time,  there 
is  no  material  for  the  FCC  to  examine. 

The  Crime  Commission  series  originally  was 


WALTER  TISON,  vice  president  and  gen- 
eral manager  of  WTVT  (TV)  Tampa,  points 
to  the  Tampa  market  during  celebration 
of  the  signing  of  an  affiliation  contract 
with  CBS-TV.  L  to  r:  Ed  Shurick,  national 
director  of  station  relations  for  CBS-TV; 
Mr.  Tison,  and  David  Ward,  secretary- 
treasurer  of  the  station.  WTVT  will  join 
the  network  as  a  basic,  interconnected  af- 
filiate, effective  April  1. 


slated  to  debut  Feb.  16  but  the  time  was  pui  I 
chased  for  a  Junior  Achievement  tv  serie  I 

The  suit  against  NBC  began  with  a  showin  I 
of  the  1952  kinescope  of  one  of  the  Big  Stor  I 
programs.  This,  Mr.  Bernstein  alleged,  wal 
his  story,  although  the  names  used  wer  I 
fictitious.  The  story  was  sold  by  Marth  I 
Strayer,  then  of  the  Washington  Daily  jVevrJI 
who  covered  the  conviction  and  subsequer  I 
pardon.  Mr.  Bernstein  charged  that  this  wa  I 
an  invasion  of  his  privacy — he  claimed  the  I 
since  1940  his  past  has  been  unknown  to  hi  I 
neighbors,  friends  and  working  fellows — an  I 
that  he  has  suffered  mental  and  other  harm.  J 

Suit  for  damages  has  been  filed  in  30  states-  I 
every  state  in  which  the  telecast  was  showr  I 
It  is  understood  to  be  the  first  clear-cut  privacil 
suit  involving  television.  Also  significant,  it  i  I 
said,  is  whether  the  use  of  fictitious  name 
absolves  the  producers  of  liability  for  defama 
tion.    Mr.  Bernstein  is  represented  by  Harri 
Warner,  Washington  radio  attorney. 

ABC-TV  Promotes  Knox 

APPOINTMENT  of  James  H.  Knox  as  man: 
ager  of  ABC-TV  sales  service  dept.  at  the  net 
work's  Chicago  office  was  announced  Wednes 
day  by  Gerald  Vernon,  director  of  the  ABC 
Television  network  Central  Div.  Mr.  Kno: 
will  retain  his  present  duties  as  division  tv  prci 
gram  and  production  coordinator.  He  joined 
ABC  last  fall  after  Marine  Corps  service  am 
previously  was  a  radio  producer. 

ABC  to  Drop  Tv  Portion 
Of  Don  McNeill  Program 

ABC  last  week  officially  notified  Don  McNeil 
Enterprises  and  the  network's  Central  Div.  i 
will  drop  the  televised  version  of  Breakfas 
Club  on  some  64  stations  effective  Feb.  25.  Tb 
show  will  continue  on  the  radio  network. 

The  program,  which  debuted  as  a  simulcas 
a  year  ago  after  a  score  of  years  as  a  successfu 
radio  series,  has  admittedly  encountered  diffi 
cutty  in  obtaining  sponsors  for  the  tv  portion 
Quaker  Oats  was  the  last  sponsor  to  drop  out 
Total  cost  of  a  quarter-hour  segment  acro° 
the  board  on  tv  was  pegged  at  about  $10,30) 
for  13  weeks. 

In  commenting  on  the  ABC  announcement 
Mr.  McNeill,  m.c.  of  the  early  morning  show! 
claimed  that  studio  audiences,  fan  mail  am; 
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Special  TV  Tower 

designed  by  BLAW-KNOX 
houses  automatic  elevator 


When  WWJ-TV,  Detroit,  wanted  an  automatic 
elevator  in  their  new  tower,  Blaw-Knox  went  to 
work  on  the  design  of  the  tower  ...  in  close  coopera- 
tion with  the  manufacturers  of  both  the  elevator 
and  the  control  system. 

The  result  is  this  tremendous  triangular  tower 
...  14  feet  on  each  side,  1063  feet  high  and 
weighing  265  tons  .  .  .  with  special  structural 
features  to  rigidly  support  both  the  102  foot 
antenna  and  the  automatic  elevator. 

Ready  accessibility  to  any  part  of  the  tower 
up  to  the  980  foot  level  is  provided  by  special 
design,  completely  enclosed  automatic  elevator. 
It  can  be  stopped  by  the  operator  at  any  level 
by  means  of  low  frequency  inductive  carrier 
control.  In  addition  an  auxiliary  pushbutton 
station,  located  at  the  lower  landing,  permits 
manual  control  at  that  point.  The  two  controls 
are  interlocked  so  that  only  one  can  be  operated 
at  a  time.  A  telephone  provides  ground-to-car 
communication. 

The  advanced  design  and  fabrication  of  this 
tower  for  WWJ-TV  typifies  the  kind  of  service 
which  Blaw-Knox  offers  you  ...  to  meet  your 
specific  requirements. 

For  more  complete  information  on  all  types 
of  Blaw-Knox  Antenna  Towers,  write  or  phone 
for  your  copy  of  Bulletin  No.  2417.  Or  send  us 
your  inquiry  for  prompt  service,  specifying 
height  of  tower  and  type  of  antenna. 

BLAW-KNOX  COMPANY 

BLAW-KNOX  EQUIPMENT  DIVISION 
PITTSBURGH  38,  PENNSYLVANIA 

Elevator-Marshall  Elevator  Company,  Pittsburgh,  Pa. 
Control  system — Union  Switch  &  Signal  Division  of 
Westinghouse  Air  Brake  Company,  Wilmerding,  Pa. 


ANTENNA  TOWERS 

Guyed  and  self-supporting  —  for  AM  •  FM 
TV  •  microwave  •  communications  •  radar 
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MANUFACTURING 


Tv  Travail 

KUTV  (TV)  Salt  Lake  City  (ch.  2)  re- 
portedly installed  a  25-kw  visual  Du- 
Mont  transmitter  in  IVi  hours  during  a 
blizzard  on  top  of  the  transmitter  site  on 
"Pix  Peak"  in  Oquirrh  Mountains.  Equip- 
ment shipment  was  made  during  bad 
driving  conditions  with  a  bulldozer  pre- 
ceding a  truck  traveling  up  the  moun- 
tain. According  to  reports  on  the  return 
trip,  the  truck  skidded  off  a  cliff  and 
dropped  600  ft.  The  truck  driver,  who 
was  thrown  clear,  is  recovering. 


sales  impact  have  increased  "since  we've  been 
on  television." 

He  noted  that  "many  of  our  stations  come 
on  the  air  just  to  carry  the  show  and  then  sign 
off  until  noon,"  with  no  other  network  pro- 
gramming to  support  it.  Mr.  McNeill  contend- 
ed this  "isolation  factor"  made  it  difficult  for 
the  program  to  "get  the  share  of  audience  that 
advertisers  and  their  agencies  insist  on"  and 
that  "the  network's  inability  to  clear  stations  in 
some  major  markets  has  also  affected  our  tele- 
vision ratings." 

Mr.  McNeill,  who  holds  a  20-year  pact  with 
ABC  for  his  services,  said  he  expects  to  remain 
in  daytime  tv,  but  cannot  announce  his  future 
plans  yet. 

NETWORK  PEOPLE 

Wes  Cameron,  research  editor,  Ralph  Edwards 
Productions.  Hollywood,  to  NBC-TV  there  as 
unit  manager. 

William  Hohmann,  staff  assistant  to  network 
advertising  and  promotion  manager,  NBC  Chi- 
cago, appointed  to  tv  sales  staff;  Robert  H. 
Elrod,  formerly  national  sales  manager,  WSBT- 
AM-TV  South  Bend,  Ind.,  succeeds  Mr. 
Hohmann. 

Albert  L.  Warner  to  ABC  Radio  to  conduct 
Albert  L.  Warner  and  the  News. 

Sid  Caesar,  NBC-TV  personality,  forms  Flo 
Music  Inc..  6  W.  57th  St.,  N.  Y.,  for  release  of 
own  music  and  others'  compositions:  Nick 
Campbell  appointed  Flo  Music  general  man- 
ager. 

Gordon  A.  Hellmann,  director  of  sales  presenta- 
tions, CBS-TV,  elected  president,  Johns  Hopkins 
Club  of  N.  Y. 

Paul  Harvey,  news  commentator,  ABC  Chica- 
go, named  Honorary  Gypsy  Marshal  by  South 
Dakota  Northern  State  Teachers  College,  spon- 
sors of  Gypsy  Day,  Oct.  8. 

Murray  Heilwell,  manager,  merchandising  dept., 
NBC.  will  speak  Thursday  at  meeting,  Ameri- 
can Marketing  Assn.,  N.  Y.  chapter,  on  "The 
Electronic  Revolution  in  Merchandising." 

Edward  R.  Murrow,  commentator,  CBS  Radio 
and  CBS-TV,  will  be  toastmaster  at  Feb.  17 
dinner  of  Supply  Corps  Assn.  of  Greater  New 
York. 

Rosemary  Clooney,  CBS  Radio  Rosemary 
Clooney  Sings,  mother  of  boy,  Miguel  Jose, 
Feb.  7. 

John  Ives,  50,  producer,  CBS  Radio  Gang- 
busters  and  275-/  Precinct,  died  Feb.  1. 


1954  TV  SET  SALES 
TOP  SEVEN  MILLION 

RETMA  reports  that  nearly  a 
million  more  sets  were  sold  in 
1 954  than  in  1 953  thus  setting 
a  new  all-time  record  in  this 
department. 

SALES  of  tv  sets  at  retail  level  totaled  7.317,034 
last  year,  setting  a  new  record  and  far  sur- 
passing the  6,370,571  sets  sold  in  1953,  ac- 
cording to  Radio-Electronics-Tv  Mfrs.  Assn. 

Retail  radio  sales,  not  including  auto  sets, 
totaled  6,430,743  sets  compared  to  7,031,293 
in  1953.  These  included  home,  clock  and  port- 
able models.  Another  4.1  million  auto  sets 
were  manufactured  during  the  year  but  RETMA 
has  no  retail  data  since  most  of  the  production 
moves  direct  to  auto  factories. 

RETMA  found  1,093,702  tv  sets  were  sold 
at  retail  in  December  compared  to  779,105  in 
November  and  774,856  the  year  before.  Retail 
radio  sales  in  December  totaled  1,158,588  sets 
compared  to  669,166  in  November  and  1,456,- 
008  in  December  1953. 

Cathode  ray  tube  manufacturers  sold  9,913,- 
504  picture  tubes  last  year  compared  to  9,839,- 
138  in  1953.  December  sales  totaled  1,009,398 
tubes  compared  to  1,157,866  in  November  and 
644,287  in  December  1953. 

Receiving  tube  sales  totaled  385,089,458 
units  in  1954  compared  to  437,091,555  in  1953. 

Toney  Predicts  1.5  Million 
Portable  Radio  Sales  in  '55 

PREDICTION  that  the  sale  of  portable  radios 
would  reach  1.5  million  this  year  was  made 
last  week  by  James  M.  Toney,  general  manager, 
RCA  Victor  Radio  and  "Victrola"  Div.  Mr. 
Toney  said:  "We  have  designed  the  1955  RCA 
Victor  portables  to  provide  our  distributors  and 
dealers  with  what  we  firmly  expect  to  be  the 
industry's  hottest-selling  merchandise." 

Highlighting  the  new  RCA  line  are  seven 
all-portable  radios  packaged  in  non-breakable 
cases.  The  cases  are  insured  against  breakage 
for  five  years.  Suggested  list  prices  for  the  new 
portables  range  from  $24.95  to  $49.95,  Mr. 
Toney  said. 


Curtiss-Wright  Announces 
New  Industrial  Tv  System 

A  SIMPLE,  compact,  high-fidelity  industri  | 
tv  system,  employing  a  picture  tube  whkl 
its  sponsors  say  can  be  produced  at  about  15 ( 
of  the  cost  of  those  now  used  in  studio  j 
equipment,  was  shown  last  fortnight  by  Curtis 
Wright  Corp.,  Woodridge,  N.  J.,  in  New  York 
Hotel  Bilrmore. 

C-W  reported  that  the  resistron  tube  n< 1 
only  is  relatively  insensitive  to  high  temper; 
tures  but  also  has  great  clarity  of  detail  an? 
is  small  enough  that  standard  lenses  for  35mi 
cameras  can  be  used.  It  also  has  longer  serj 
ice  life,  spokesmen  claimed. 

RCA  Announces  Kinescope 

PRODUCTION  of  a  new  RCA  five-inch  pr<> 
jection  kinescope  which  produces  black-anc 
white  tv  pictures  up  to  8x6  ft.  when  used  wit 
a  suitable  reflective  optical  system  was  aij 
nounced  last  week  by  RCA's  Tube  Division.  Th 
kinescope,  designated  RCA-5AZP4,  is  intende 
mainly  for  closed-circuit  types  of  large-screen  t 
projectors  employed  in  demonstrations,  trainin 
and  educational  applications. 

An  aluminized  white  fluorescent  screen  wit 
color  stability  under  varying  conditions  ci 
screen  current  and  a  maximum  operating  ultc. 
voltage  of  40.000  volts  contribute  to  th 
brightness  of  the  projected  pictures. 

Elgin  Buys  Microphone  Co. 

PURCHASE  of  American  Microphone  Cc 
(microphones,  other  communications  products) 
Pasadena,  for  an  undisclosed  sum  was  aHj 
nounced  last  Monday  by  the  Elgin  Nationa 
Watch  Co.,  Elgin,  111.  The  newly-acquire« 
company  will  operate  as  a  division  of  Elgin 
Neomatic  Inc.  The  purchase  was  part  o 
Elgin's  product  diversification  prograa 
launched  in  1953.  Elgin  manufactures  Elgii 
and  Wadsworth  watches,  Hadley  watch  band 
and  precision  instruments. 

GPL  Plans  IRE  Exhibits 

FEATURES  of  the  General  Precision  Lab 
exhibit  at  the  1955  Institute  of  Radio  Engineer 
show  March  21-24  will  be  a  projection  televi 
sion  system  for  groups  of  as  many  as  300  per 
sons  in  addition  to  a  new  type  of  industrial  t 
camera  chain.  The  showing  will  be  held  at  th 
Kingsbridge  Armory,  New  York  City. 

The  new  GPL  system  known  as  Model  PB 
610,  projects  a  picture  up  to  9  x  12  feet.  Firs 
models  were  used  for  closed  circuit  showing 
by  General  Motors  in  marking  the  productioi 
of  its  50  millionth  automobile.  The  new  t 
camera  chain  consists  of  a  5 -pound  earner; 
and  a  26-pound  case  containing  power  suppl; 
and  controls.  The  monitor  can  be  any  standan 
tv  receiver. 


THE  LATEST 


In  The  Greater  Cincinnati  Area 


Of  the  302,630  Radio  Homes 
regularly  surveyed  by  Pulse, 
1  out  of  every  AVi 
was  tuned  to  WCKY  in  Sept.-Oct. 
Every  day,  Monday  thru  Friday,  9  a.m.  to  7  p.m. 

Buy  Independent — Beat  Network 
ratings:  Get  lower  cost  per  thousand 
and  large  outside  BONUS  audience. 

BUY  WCKY 
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MR.  PANNILL 


Radio's  Charles  Pannill  Dies, 
Vas  First  Licensed  Operator 

iHARLES  JACKSON  PANNILL.  75.  former 
Resident  of  Radiomarine  Corp.  of  America 
fid  of  RCA  Institutes  Inc.,  died  last  Monday 
I  New  York, 
j  Mr.  Pannill  held 
ie  first  Certificate 
f  Skill  in  Radio 
ommunica  t  i  o  n  s 
id  the  first  radio 
aerator's  license 
.er  issued  by  the 
.  S.  government, 
e  was  awarded  his 
cense  in  1912.  In 
!  s  s  o  c  i  a  tion  with 
rofessor  Reginald 
..  Fessenden,  Mr. 
annill  conducted 
<ie  first  demonstra- 
|on  of  long-range 
idiotelephony  from  Brant  Rock,  Mass.,  in 
906,  proving  that  wireless  could  carry  the 
5oken  word. 
Mr.  Pannill  gained  much  of  his  communica- 
tons  experience  in  the  U.  S.  Navy  during  the 
ipanish-American  War  and  World  War  I.  He 
pined  Marconi  Wireless  Telegraph  Co.  of 
'.jnerica  in  1912.  serving  until  1914  when  he 
joined  the  U.  S.  Navy.  He  later  became  as- 
stant  to  the  director  of  Naval  Communica- 
ons. 

In  1919.  Mr.  Pannill  returned  to  commercial 
adio.  He  became  affiliated  with  Radiomarine 
orp.  in  1928  as  vice  president  and  general 
lanager.  He  was  president  of  the  company 
-om  1935  until  his  retirement  in  1947.  He 
lso  served  as  president  of  RCA  Institutes  from 
932  to  1947. 

He  is  survived  by  his  wife,  the  former  Ethel 
■IcMaster  Worrell. 

Studio  Tv  Products  Corp. 
Jses  New  Selling  Technique 

sEW  TECHNIQUE  in  the  merchandising  of 
,ieavy  tv  equipment,  underway  since  last  August, 
vas  announced  a  fortnight  ago  by  John  New- 
on,  eastern  representative  of  Studio  Television 
'roducts  Sales  Corp.,  New  York. 

The  firm  currently  is  making  visits  to  sta- 
ions  throughout  the  East  to  provide  "in  studio" 
lcmonstrations  of  its  equipment,  in  what  the 
irm  believes  to  be  the  first  time  that  "heavy" 
iccessories,    e.g.,    camera    dollies    and  mike 


"Those  KRIZ  Phoenix  personalities 
make  me  feel  so— dangerous!" 


booms,  have  been  merchandised  in  this  man- 
ner. 

Studio  Tv  Products  carries  by  station  wagon 
four  varieties  of  camera  pedestals,  a  mike 
hanger  and  tripod,  swivel  viewfinder  hood,  cam 
balance  pan  head,  "oversize"  kine  recorder 
magazine,  a  three-speed  turntable  and  Studio 
Zoom  lens  for  actual  use  and  evaluation  by 
station  engineers. 

The  success  of  the  campaign  has  been  indi- 
cated in  a  doubling  of  sales  volume  in  the 
fourth  quarter  of  1954,  according  to  Mr. 
Newton. 

RCA  LP  Record  Sales  Up 

WHEN  THE  PRICE  came  down,  sales  went  up 
on  classical  LP  records  of  the  RCA  Victor 
Record  Division.  Emanuel  Sacks,  vice  president 
and  general  manager  of  the  division,  has  an- 
nounced that  since  the  price  reduction  of  the 
company's  records  went  into  effect  early  in 
1955.  sales  have  increased  100%.  Mr.  Sacks 
said  that  the  firm  anticipates  even  greater  sales 
increases  "as  a  result  of  our  recently-launched 
national  advertising  campaign  which  is  built 
around  the  theme  that  Victor  now  is  offering 
the  world's  greatest  music  at  the  lowest  prices 
in  history." 

MANUFACTURING  PEOPLE 

Rayford  E.  Nugent,  manager,  southeast  div., 
Philco  Corp.,  Phila..  appointed  general  sales 
manager,  parts  &  accessories  div.;  William 
J.  Horn,  in  charge  of  air  conditioning  and  elec- 
tric range  advertising,  appliance  div..  appointed 
parts  &  accessories  division  merchandising  and 
advertising  manager,  succeeding  Robert  N.  Mc- 
Kinney,  deceased. 

Richard  P.  Matthews,  formerly  with  RCA  Vic- 
tor, Camden,  N.  J.,  appointed  director  of  sales 
and  engineering.  Andrew  Antenna  Corp.  Ltd., 
Whitby,  Ont. 

Leonard  J.  Corti  appointed  manager  of  contract 
administration,  government  and  industrial  op- 
erations. CBS-Columbia,  Long  Island  City, 
N.  Y. 

Joseph  Rice  and  William  Lipson  appointed  as- 
sistant chief  engineer  and  coordinating  engineer, 
respectively,  Mark  Simpson  Mfg.  Co.,  Long 
Island  City,  N.  Y. 

John  LafFerty  appointed  Midwest  district  sales 
representative.  Zenith  Radio  Corp.,  Chicago. 

Ralph  D.  Atkinson,  formerly  sales  manager, 
radio-tv  div..  Nash-Kelvinator,  Washington,  ap- 
pointed northwest  radio-tv  district  merchandiser, 
Stromberg-Carlson  Co..  Rochester,  N.  Y. 

Ramon  J.  Hartung,  general  manager,  parts  div., 
Sylvania  Electric  Products  Inc.,  Warren,  Pa.,  ap- 
pointed controller,  radio-tv  div.,  Buffalo,  N.  Y.; 
Wynn  T.  Sullivan  appointed  fixture  advertising 
and  merchandising  manager,  lighting  div., 
headquartering  in  Wheeling,  W.  Va., 

William  D.  Fenton,  formerly  financial  and  gen- 
eral news  reporter.  New  York  Times,  and 
Donald  G.  Robertson,  former  educational  pro- 
gram lecturing  supervisor,  Atomic  Energy  Com- 
mission, Washington,  to  information  dept., 
RCA,  N.  Y. 

Gilbert  Hoffman,  comptroller,  N.  Y.  factory 
distributing  branch.  CBS-Columbia,  Long 
Island  City,  N.  Y.,  appointed  comptroller, 
branch  distributing  operations. 

Watkin  Davis,  formerly  with  Scranton  Radio  & 
Tv  Supply  Co..  Scranton,  Pa.,  to  distributor 
sales  div.,  W.  Bert  Knight  Co.  (radio-tv  elec- 
tronics distributors),  L.  A. 


ANOTHER  CITY 


HEARD  FROM... 


"RACKET  SQUAD" 


IS  #1  AGAIN! 

Yes,  in  city  after  city,  Telepulse  rates 
Racket  Squad  as  the  #1  film  show. 
Look: 

ATLANTA  =1,  with  29.6 

CHICAGO  #1  after  3  weeks 

DETROIT  =1,  with  23.5 

WASHINGTON  =1  after  one  month 

No  wonder  this  record-busting  show 
boasts  90%  renewals  after  only  9 
months  in  syndication!  First  run  still 
available  in  many  top  markets.  Come 
on  in  fast,  the  selling's  fine! 


ABC  FILM 
SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y, 

CHICAGO  •  ATLANTA  •  HOLLYWOOD  •  DALLAS 


Broadcasting 


Telecasting 


February  14,  1955 


Page  97 


MANUFACTURING 


INTERNATIONAL 


MANUFACTURING  SHORTS 

Ampex  Corp.,  Redwood  City,  Calif.,  announces 
completion  of  successful  six  weeks'  field  test 
of  automatic  programming  at  KEEN  San  Jose, 
Calif.  Under  automation  process,  Ampex  re- 
ports, over  10  hours  can  be  broadcast  without 
human  assistance,  utilizing  two  electronically 
alternated  tape  playback  units.  On  one,  capa- 
ble of  taking  eight  hours'  material,  programs 
can  be  placed  from  station  library,  network  or 
commercial  transcription  service,  and  on  second, 
capable  of  four  hours,  spots,  local  programs 
and  breaks.  At  program's  conclusion  sub-audi- 
ble tone  is  registered  on  electronic  "brain"  which 
starts  announcement  machine,  with  same  process 
employed  for  switching  back  to  original  unit. 

Amplifier  Corp.  of  America,  N.  Y.,  has  de- 
veloped "secret"  tape  recorder  housed  in  brief- 
case and  able  to  pick  up  whisper  at  12  feet  and 
ordinary  speech  at  100  feet.  Unit,  operating 
with  dry-cell  batteries,  weighs  11%  lbs.,  meas- 
ures 16"  x  HVi"  x  4V2"  and  plays  one  and  one- 
half  hours  continuously  at  1%  ips.  tape  speed 
using  long-play  Vi-in.  magnetic  tape  on  5-in. 
reel  holding  three  hours  of  dual  track  recorded 
material,  according  to  company. 

RCA  engineering  products  div.,  Camden,  N.  J., 
has  released  hard-back  broadcast  equipment 
manual  containing  680  pages  with  accommoda- 
tions for  addition  of  three  more  sections  in 
future  mailings.  Information  is  divided  into 
individual  catalogs  covering  specific  classes  of 
equipment,  each  class  identified  by  different 
color.  RCA  also  released  broadcast  equip- 
ment price  list. 

Adler  Communications  Labs,  New  Rochelle, 
N.  Y.,  has  released  30-page  illustrated  report 


WTVD 

Durham-Raleigh 


(source:  Television  Magazine) 
More  Sets  Than 
PORTLAND,  Oregon 
or  RICHMOND,  Virginia 

WTVD 

CHANNEL  11 
NBC  -  ABC 
Co//  HEADLEY-REED 


LOUIS  NEALE  Jr.,  manager  of  WALD 
Walterboro,  S.  C,  signs  with  Gates  Radio 
Co.  of  Quincy,  III.,  for  equipment  to  in- 
crease station  power  to  1  kw.  Standing 
is  Dick  Spruill,  Gates  sales  engineer. 


on  experimental  uhf  satellite  booster  trans- 
mitter operated  in  cooperation  with  WATR-TV 
Waterbury,  Conn. 

Emerson  Radio  &  Phonograph  Corp.,  N.  Y., 

and  Electra  Ltd.  of  Israel  have  concluded 
agreement  for  manufacture  in  Tel  Aviv,  Israel, 
of  Emerson  radios  and  other  electronic  equip- 
ment and  for  export  of  products  to  certain 
countries  in  Africa  and  Asia. 

Sylvania  Electric  Products  Inc.,  N.  Y.,  an- 
nounces 5AXP4,  new  5-inch,  round,  magnetical- 
ly deflected  tv  receiver  check  tube  using  electro- 
static self-focusing,  primarily  intended  for  tv 
servicemen  and  tv  equipment  manufacturers. 

Hoffman  Electronics  Corp.,  L.  A.,  announces 
$895  price  for  its  "new,  simplified"  29-tube,  21- 
inch  "Colorcaster"  multichrome  tv  receiver.  Set 
not  yet  on  market  but  firm  reports  dealers  can 
expect  to  receive  first  1,000  sometime  during 
current  1955  quarter. 

Recoton  Corp.  (recording  equipment),  N.  Y., 
moves  to  52-35  Barnett  Ave.,  Long  Island  City, 
N.  Y.;  telephone:  Defender  5-3344. 

Admiral  Corp.,  Chicago,  announces  formation 
of  Admiral  Distributors  Corp.  to  conduct  branch 
distributing  operations,  headed  by  Clarence  Tay, 
vice  president. 

Bendix  Aviation  Corp.,  Detroit,  will  equip  all 
auto  radios  it  supplies  to  Ford  Div.  of  Ford 
Motor  Co.,  Dearborn,  Mich.,  with  printed  cir- 
cuits whereby  electrical  circuits  are  photo-etched 
on  laminated  plastic-and-metal  board. 

Sangamo  Electric  Co.  (radio-tv  equipment), 
Springfield,  111.,  acquires  Gothard  Mfg.  Co., 
same  city,  henceforth  operating  under  name  of 
Sangamo  Generators  Inc.  Officers  and  directors 
are  all  officials  of  Sangamo  Electric. 

General  Instrument  Corp.,  Elizabeth,  N.  J., 
has  announced  new  uhf  tv  tuner  maintaining 
radiation  to  proposed  FCC  standards  of  not 
more  than  500  microvolts  per  meter,  company 
claims.  Tuners  being  made  available  immedi- 
ately to  tv  set  manufacturers. 

Allen  B.  DuMont  Labs,  Clifton,  N.  J.,  an- 
nounces development  of  four  new  spurious  emis- 
sion filters  which  attenuate  harmonics  of  signal 
broadcast  from  tv  transmitter  to  meet  FCC's 
new  requirements. 


REQUESTS  CANADIAN 
COPYRIGHT  CHANGES 

Musical  Protective  Society  of 
Canada,  in  brief  filed  with 
Royal  Commission  on  Copy- 
right, asks  changes  in  levying 
copyright  and  performing 
rights  fees  as  well  as  to  alter 
the  copyright  term. 

CHANGES  in  the  methods  of  levying  copyrighi 
and  performing  rights  fees  for  music,  anc 
changes  in  the  term  of  copyright  were  advanced 
by  the  Musical  Protective  Society  of  Canada 
today  (Monday)  in  a  brief  presented  before  the 
Royal  Commission  on  Copyright  at  Ottawa 
Included  in  the  membership  of  the  Musical 
Protective  Society  is  the  Canadian  Assn.  of  R.  ■ 
dio  &  Television  Broadcasters,  one  of  the  major 
users  of  music  in  Canada. 

In  presenting  its  brief  the  society  outlined 
the  history  of  copyright  and  performing  rights 
fees  collecting  in  Canada,  with  special  emphasis 
on  the  increases  levied  in  recent  years  and  the 
rights  given  by  the  Canadian  Copyright  Appeal 
Board  for  music  performing  rights  societies  to, 
inspect  books  of  music  users  to  assess  correct 
payment  of  performing  rights  fees. 

The  society  proposed  to  the  Royal  Com- 
mission that  a  method  be  devised  whereby  the 
copyright  and  performing  rights  societies  re-: 
ceive  their  fees  from  the  music  publishers  arid 
recording  companies,  rather  than  from  the 
music  users.  Recording  companies  now  pay 
the  copyright  owners  through  their  societies 
2<f  for  each  playing  surface  of  a  record- 
ing. Music  users,  the  society  pointed  out,  have 
become  promoters  of  copyright  music,  boosting 
the  sale  of  recordings  and  sheet  music. 

An  Alternate  Method 

The  society  proposed  as  an  alternative 
method  of  collecting  fees  that  the  term  of  the 
copyright  be  changed  to  the  25-year  period 
under  UNESCO,  or  to  coincide  with  the  terms 
of  copyright  in  the  United  States,  or  the  term 
of  a  patent  in  Canada. 

The  MPSC  brief  asked:  that  identification 
by  publishers  or  manufacturers  as  to  owner- 
ship of  performing  rights  be  clearly  marked 
on  sheet  music  and  records;  that  performing 
rights  should  be  allowed  after  such  mandatory 
marking  of  music  and  the  registration  of  the 
works  in  question  with  the  Canadian  Secretary 
of  State;  that  a  new  copyright  board  be  estab- 
lished to  include  members  of  the  judiciary  not 
associated  with  copyright  "litigation,  as  well  as 
representatives  of  the  copyright  owners  and 
music  users;  that  changes  be  made  in  the  pres- 
ent tariff  requirements  for  performing  rights; 
that  the  copyright  societies  (Composers,  Au- 
thors &  Publishers  Assn.  of  Canada  and  Broad- 
cast Music  Inc.  of  Canada  Ltd.)  be  required  to 


A  NEW  ADDRESS 

for  a 

Most  Important  Service 

The  S.  JAY  REINER  CO.,  INC. 

(formerly  The  Schepp-Reiner  Co.,  Inc.) 

a'n  established  nation-wide  merchandising 
and  consultation  service  furnishing  prizes 
to  advertising  agencies  and  Television  and 
Radio  Stations  for  GIVE-AWAY  PRO- 
GRAMS &  CONTESTS 

The  S.  JAY  REINER  CO.  ma 

Garden  City,  N.  Y.     Pioneer  7-5300 
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II  Wiblish  actual  distribution  of  monies  collected 
a  Canada  and  that  income  tax  be  deducted 
m  all  payments  sent  outside  Canada;  that  fees 
e  set  for  a  basic  two-year  period,  and  that 
he  board  be  required  to  give  reasons  for  its 
irders  in  varying  the  fees  from  time  to  time. 

One  of  the  major  points  made  by  the  Musi- 
al  Protective  Society  of  Canada  was  that 
leither  of  the  music  jcopyright  societies  had 
urthered  greatly  the  development  of  Canadian 
nusic,  and  that  most  of  the  money  collected 
or  fees  went  out  of  the  country.  The  society 
Jso  pointed  out  that  at  no  hearings  before  the 
Canadian  Copyright  Appeal  Board  had  copy- 
ight  owners  of  music  appeared  in  person,  nor 
1  md  the  copyright  societies  been  required  to 
how  why  their  fees  should  be  upped. 

In  an  appendix  to  the  brief  the  society 
howed  the  increase  in  record  sales  over  the 
/ears  from  1938  to  1953,  from  one  million 
o  over  ten  million  in  the  period,  with  the 
mthors  and  composers  being  paid  more  than 
S4,000,000  in  that  time  on  the  basis  of  24 
•oyalty  per  playing  surface.  Copyright  users 
lad  in  addition  last  year  paid  about  $1,000,000 
n  performing  rights  fees. 


COMMERCIAL  TV  FORESEEN 
FOR  FRANCE:  BLONDEAU 


Partner  in  French  radio-tv  pro- 
gram production  firm  thinks 
commercial  outlets  around 
France  beaming  their  shows 
into  the  country  will  force 
France  to  change  its  policy. 

ADVENT   of   commercial   television   in  the 
5-  "nearby  Saar,  Luxemburg  and  Monte  Carlo 
lareas  may  "pressure"  France  into  adopting 
commercial  television  within  the  next  five  years. 

This  opinion  was  voiced  by  Jean  Paul  Blon- 
Sdeau,  partner  in  the  radio  and  tv  production 
Iffirm  of  Jean  Paul  Blondeau-Jean  Jacques  Vital, 
'Paris,  in  an  interview  with  B»T  in  New  York. 
jjMr.  Blondeau  said  his  estimate  of  the  commer- 
cial tv  timetable  was  "conservative,"  pointing 
out  that  the  three  tv  operations  outside  of 
France  will  blanket  most  of  the  country  with 
commercial  television  within  the  next  six  to 
eight  months. 

Mr.  Blondeau  reported  that  the  Telesaar 
operation  began  on  Feb.  1  and  is  expected  to 
penetrate  central  and  northeastern  France  for 
an  area  up  to  150  miles  including  Paris  and 
Lyons.  Radio-Tv  Luxemburg,  he  said,  is  sched- 
uled to  go  on  the  air  in  March  and  will  saturate 
Sthe  northern  part  of  the  country  with  commer- 
cial tv.  The  Monte  Carlo  operation,  which  will 
S:  I  cover  the  southern  part  of  France,  is  reported 
to  be  in  the  development  stages  but  probably 
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will  be  launched  before  the  end  of  the  year. 

"It  does  not  sound  reasonable  to  me,"  Mr. 
Blondeau  said,  "that  France  can  resist  com- 
mercial television  once  the  entire  country  is 
covered  by  commercial  tv  from  the  outside." 

Mr.  Blondeau's  company  is  among  the  larg- 
est radio  and  tv  program  producers  in  France, 
and  is  said  to  be  the  only  firm  that  has  sold  a 
foreign  property  to  a  U.  S.  sponsor  (Dollar  a 
Second  to  Mogen  David  Wine,  ABC-TV).  The 
company  supplies  more  than  40  programs  to 
Radio  Luxemburg,  Radio  Monte  Carlo  and 
Radio  Andorre,  which  are  carried  commer- 
cially in  France,  as  well  as  tv  programs  to  the 
government-owned  operation  in  France. 

Though  France  itself,  since  1945,  has  not 
had  commercial  radio,  the  nation  is  covered 
by  the  outside  radio  interests.  Among  the 
U.  S.  sponsors  of  commercial  radio  are  Coca- 
Cola,  Esso,  Palmolive,  Colgate,  Schenley,  Ford 
and  Studebaker. 

Mr.  Blondeau  estimated  there  are  about  a 
half-million  tv  sets  in  France  today  and  said 
that  the  number  of  receivers,  within  the  next 
12  months,  will  "increase  considerably"  be- 
cause of  the  availability  of  commercial  pro- 
gramming from  outside  tv  interests.  It  was  be- 
cause of  these  circumstances,  Mr.  Blondeau 
said,  that  he  was  on  an  extended  visit  in  New 
York,  conferring  with  network  and  agency  offi- 
cials on  the  possibility  of  procuring  rights  to 
American  tv  shows.  Mr.  Blondeau  said  he 
already  has  rights  to  such  programs  as  What's 
My  Line?  and  Beat  the  Clock  and  he  was  ne- 
gotiating for  Today,  Home  and  Tonight,  among 
others. 

COMMONS  HEARS 
NABET  STRIKE  PLAN 

Revenue  minister,  responsible 
for  the  CBC  in  Parliament,  as- 
sures that  every  effort  will  be 
made  to  keep  some  national 
service  should  threatened  Feb. 
16  strike  take  place. 

DECISIVE  strike  vote  on  Feb.  3  by  770  tech- 
nical employes  of  the  Canadian  Broadcasting 
Corp.  in  20  centers  across  Canada  had  its 
echoes  in  the  Canadian  House  of  Commons  at 
Ottawa.  Revenue  Minister  J.  J.  McCann, 
responsible  for  the  CBC  in  the  Canadian  Par- 
liament, stated  that  all  would  be  done  to  keep 
some  national  service  in  operation  in  case  the 
threatened  strike  took  place  on  February  16 
by  the  employe  members  of  the  National 
Assn.  of  Broadcast  Employes  &  Technicians. 

New  meetings  between  NABET  and  CBC 
executives  were  called  for  early  last  week  to 
try  and  settle  the  wage  negotiations.  NABET 
has  been  demanding  pay  commensurate  with 
network  employes  on  U.  S.  networks.  Wages 
under  present  NABET  contract  with  CBC  start 
at  $44.25  a  week  to  $96.40  a  week  for  top 
technicians.  NABET  asked  increases  from  a 
starting  wage  of  $53.77  to  a  maximum  of 
$161.54. 

In  recommendations  for  higher  wage  rates, 
made  to  Canadian  Labor  Minister  M.  Gregg, 
NABET  representatives  pointed  out  that  CBC 
claimed  it  paid  wages  commensurate  with 
those  paid  on  privately-owned  radio  stations. 
These  were  termed  "pitiless"  by  NABET  repre- 
sentatives, which  said  Ontario  independent  pri- 
vately-owned stations  last  year  paid  transmit- 
ter operators  an  average  $109  a  month,  studio 
operators  $129.28,  announcers  $137.36,  an- 
nouncer-operators $181.80  and  chief  announc- 
ers $250.48  a  month. 

NABET  recommended  to  the  labor  minister 
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It  must  be  good !  After  just  10  months 
in  syndication,  Racket  Squad  has 
90%  renewals  from  a  wide  variety 
of  big-time  advertisers,  including 
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Columbus  17.7  47.3%  share 
Dayton  20.0        59.596  share 

Seattle  21.5        31.6%  share 

First-run  markets  are  still  available, 
too.  But  act  fast! 
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ALSO  CABINETS  FOR  ALL  OTHER  SIZES 
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in  U.  S.  A. 

5%  Discount  if  Check  Accompanies  Order 
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A  TEN-MINUTE  newscast,  seven  days  a 
week,  is  bought  by  Shelly  Brothers,  own- 
ers of  O.  K.  Economy  Stores,  Saskatche- 
wan, Canada,  on  CFQC-TV  Saskatoon, 
Sask.  Present  are  (I  to  r):  Herb  Stewart, 
tv  consultant,  St.  Petersburg,  Fla.;  Blair 
Nelson,  CFQC-TV  manager;  Jim  Razzell, 
Shelly  Bros,  advertising  manager,  and 
Jake  Shelly,  who  signs  the  contract. 

a  6%  pay  increase  for  CBC  NABET  employes 
retroactive  to  August  1,  1954,  and  a  further  6% 
increase  from  April  1,  1955,  to  March  31,  1956. 

Meanwhile,  at  a  CIO  Ontario  Federation  of 
Labor  convention  at  Hamilton,  Ontario,  the 
CBC  was  accused  of  pursuing  a  strike-breaking 
policy,  and  a  resolution  was  passed  unanimous- 
ly charging  the  CBC  with  "following  an  anti- 
labor  policy"  in  its  relations  with  its  radio-tv 
technicians. 

CBC  officials  have  announced  that  plans  are 
underway  to  keep  a  service  in  operation  should 
a  strike  be  called,  on  both  radio  and  tv  sta- 
tions. Members  of  the  Assn.  of  Canadian 
Television  &  Radio  Artists  would  not  commit 
themselves  if  they  would  cross  picket  lines  in 
case  of  a  strike  being  called  by  NABET. 

Officials  of  the  Canadian  Assn.  of  Radio  & 
Television  Broadcasters,  representing  the  inde- 
pendent stations,  stated  the  threatened  strike 
would  not  affect  member  stations,  except  in 
connection  with  network  programs  which  might 
not  be  broadcast. 

Mexican  Agencies  Group 
Names  Board  of  Directors 

ASOCIACION  MEXICANA  de  Agendas  de 
Publicidad  (Mexican  Assn.  of  Publicity  Agen- 
cies) has  announced  its  board  of  directors  for 
1955. 

Named  were:  President  James  B.  Stanton, 
Young  &  Rubicam,  Mexico,  S.  A.;  Vice  Presi- 
dent Salvador  Ulloa,  Surma  Publicistas,  S.  A.; 
Secretary  Everardo  Camacho,  Promociones  Ca- 
macho;  Treasurer  William  B.  Miller,  J.  Walter 
Thompson  de  Mexico;  First  Substitute  Alvaro 
Galvez  y  Fuentes,  Galves,  S.  A.;  Second  Sub- 
stitute Abraham  Garavito,  Publicistas  de 
Mexico,  and  Third  Substitute  Eduardo  T.  God- 
dard,  Publicidad  General. 

Sweden  Plans  Tv  Construction 

SWEDEN'S  plan  to  construct  50  tv  transmit- 
ters for  the  introduction  of  television  to  the 
country  on  a  large  scale  has  been  published. 
Plan  provides  for  construction  of  the  50  tv 
transmitters  within  the  next  10  years.  Neces- 
sary relay  links  between  the  transmitters  will 
extend  over  3,000  miles. 


Minnesota  Completes 
Radio-Tv  News  Course 

U.  OF  MINNESOTA  School  of  Journalist 
has  completed  its  Ninth  Annual  Radio-Tv  New| 
Short  Course  which  included  talks  by  di? 
tinguished  newsmen  and  educators  and  was  at 
tended  by  over  100  people,  the  school  has  re 
ported. 

Eric  Sevareid,  CBS  commentator,  discusso 
presidential  news  conferences  and  warned  tha 
care  must  be  taken  in  judging  film  released  fo  ; 
tv  use  because  it  is  liable  to  White  Hous 
censorship.  Mr.  Sevareid,  an  alumnus  of  Min 
nesota  U.,  was  presented  with  his  alma  mater' 
Achievement  Award  by  the  president  of  th< 
university. 

Jim  Bormann,  WCCO  Minneapolis  new 
director,  called  the  group's  attention  to  th 
hardening  opinion  by  judges  and  lawyers  tha- 
curbs  be  put  on  radio  and  tv.  He  noted,  how 
ever,  that  newsmen  are  becoming  more  awar< 
that  concerted  action  is  needed  to  make  sue 
cessful  the  fight  for  free  access  to  informa 
tion. 

Mayo  Simon,  producer  of  the  Soap  Bo: 
series,  educational  KETC  (TV)  St.  Louis,  am 
Martin  Quigley,  former  acting  manager  of  tb 
station,  related  their  experiences  with  educa 
tional  programming  and  suggested  greater  usi„ 
of  panel  shows  as  a  means  toward  its  im 
provement. 

Expressing  their  various  views  of  the  new 
industry  to  the  group  were: 

John  Scott,  assistant  to  the  publisher  of  Time 
Mitchell  V.  Charnley,  Minnesota  U.  professo , 
of  journalism;  George  Brooks,  news  director 
KSUM  Fairmont,  Minn.;  Harry  Reasoner 
KEYD-TV  Minneapolis,  and  Tres  Goettins 
Campbell-Mithun  Adv.  agency,  Minneapolis. 

WELM  Sets  Up  Scholarship 
For  Elmira  College  Students 

WELM  Elmira,  N.  Y.,  in  conjunction  with  Dr 
Joseph  Golden  of  the  Elmira  College  Dept.  o 
Speech,  has  set  up  a  $100  per  semester  award 
scholarship  for  a  student  enrolled  in  the  radio 
training  course  at  that  women's  college. 

In  making  the  announcement,  Phil  Cameron^ 
WELM  vice  president  of  broadcasts,  said  tht 
purpose  of  the  award  was  to  encourage  tht 
study  of  radio  techniques  and  also  provide  on 
the-job  training. 

As  part  of  the  radio  course,  the  class  wil, 
visit  the  station  and  study  various  radio  job; 
with  the  people  who  perform  them.  Addition 
ally,  students  will  be  required  to  work  at  thf 
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tation  and  complete  at  least  one  project  in  each 
f  the  following  departments:  1)  air  work; 
)  program  department;  3)  sales  department, 
nd  4)  general  office.  Awards  will  be  de- 
ermined  by  the  management  of  WELM  and 
vill  be  made  in  the  form  of  future  tuition  pay- 
lents,  except  to  graduating  seniors,  who  will 
eceive  $100  cash. 

_ong  Island  U.  Scholarship 

FULL-TUITION  scholarship,  the  George 
'oik  journalism  scholarship,  will  be  offered  this 
ear  by  Long  Island  U.'s  Dept.  of  lournalism 
,io  a  young  man  or  woman  currently  employed 
*  I.  m  a  radio  or  television  station  or  newspaper. 
The  scholarship  will  be  granted  to  a  person 
vho  has  had  not  more  than  one  year  of  college, 
ind  will  be  made  on  the  basis  of  the  applicant's 
iigh  school  or  college  academic  record,  recom- 
ii  Inendation  of  his  present  employer  and  personal 
ijnterview  by  a  faculty  committee.  Further  de- 
Jls  may  be  obtained  from  Professor  Theodore 
l"E.  Kruglak,  Dept.  of  Journalism,  Long  Island 
| J.,  385  Flatbush  Ave.  Extension,  Brooklyn  1, 
K.  Y.  March  15  is  deadline.  The  scholarship 
j|s  in  commemoration  of  George  Polk,  CBS 
Jiewsman  who  lost  his  life  in  pursuit  of  a 
ijtory  in  1948. 

Rutgers  U.  WATV  (TV)  Series 

EXPERIMENT  in  education  by  tv  has  started 
!;mder  sponsorship  of  Rutgers  U.,  New  Bruns- 
jvick,  N.  J.    The  experiment  is  being  tele- 
ast  over  WATV  (TV)  Newark.  Each  viewer 
the  television  class  pays  a  $1  fee,  registers, 
■[[  follows  a  course  outline,  takes  a  final  examina- 
c:  J'iion  and  receives  a  certificate  of  completion. 
The  course  being  offered,  "Understanding 
.abor-Management  Relations,"   is  the  latest 
jegment  of  Tv  Reports  From  Rutgers,  Mon- 
days on  WATV.   In  the  13-week  series,  Dr. 
vlonroe  Berkowitz,  assistant  professor  of  eco- 
nomics at  Rutgers'  College  of  Arts  and  Sciences, 
Will  conduct  the  class.   He  also  will  have  a 
-jtudio  class  of  nine  men  and  women  who  are 

Scheduled  to  participate  in  each  program. 
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Oppenheimer  Interview  for  Tv 

i  »(\  SPECIAL  filmed  version  of  Edward  R.  Mur- 
ow's  interview  with  Dr.  J.  Robert  Oppenheimer 
>n  Mr.  Murrow's  See  It  Now  program  (CBS- 
flrV)  will  be  distributed  to  all  educational  tv 
Stations  by  the  Educational  Television  &  Radio 
Denter,  Ann  Arbor,  Mich.,  according  to  Dr. 
li.  K.  Newburn,  center  president.  The  hour- 
ong  film  will  contain  most  of  the  material  used 
n  the  Jan.  4  telecast  plus  some  supplementary 
formation  from  the  two-and-a-half  hours  orig- 
nally  filmed  by  Mr.  Murrow.  The  program  will 
>e  made  available  to  all  11  operating  educa- 
ional  tv  stations  through  the  cooperation  of 
he  Fund  for  the  Republic  and  CBS,  the  an- 
ouncement  said. 
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AWARDS 


14  RADIO-TV  SHOWS 
GET  NCCJ  AWARDS 

National  Conference  of  Chris- 
tians and  Jews  cites  media  for 
promoting  good  will  and  bet- 
ter understanding. 

FOURTEEN  radio  and  television  programs 
were  cited  last  week  by  the  National  Conference 
of  Christians  and  Jews  for  "outstanding  con- 
tributions promoting  the  cause  of  good  will 
and  understanding  among  the  peoples  of  our 
nation''  during  1954.  Formal  presentation  of 
the  awards,  along  with  21  others  to  be  made 
in  other  divisions  of  media  communications, 
will  be  made  in  special  ceremonies  during 
Brotherhood  Week,  Feb.  20-27. 

Two  tv  shows  and  one  radio  program  were 
designated  for  three  of  the  10  National  Broth- 
erhood Awards.  The  tv  programs  cited  were 
CBS-TV's  Studio  One  for  its  production  "Thun- 
der on  Sycamore  Street,"  for  showing  "how 
prejudice  and  bigotry  grow  from  the  seeds  of 
fear  and  misunderstanding"  and  CBS-TV's  The 
American  Weejc,  described  as  "a  most  signifi- 
cant example  of  on-the-spot  reporting  of  an 
incident  of  intergroup  tension."  WHAS  Louis- 
ville's Moral  Side  of  the  News  radio  show  also 
was  chosen  for  a  top  award  because  of  its 
"inspirational  value"  in  showing  that  "clergy- 
men of  three  different  faiths  can  get  together  in 
a  non-sectarian  setting  and  be  united  in  their 
mutual  concern." 

Three  radio  programs  chosen  to  receive  cer- 
tificates of  recognition  are: 

Church  World  News,  a  radio  transcription  series 
produced  by  the  United  Lutheran  Church  in 
America  for  "providing  impartially  the  signifi- 
cant and  interesting  news  of  all  faiths  around  the 
world;"  WECA  New  York's  The  Sixth  Borough 
for  stressing  that  "racial  prejudice  and  discrimi- 
nation and  religious  bigotry  are  essential  factors 
in  the  deterioration  of  any  area  into  a  slum," 
and  KCBS  San  Francisco's  Dateline  Freedom 
for  its  programs  on  "problems  and  progress  in 
the  field  of  intergroup  relations  as  they  occur 
in  the  San  Francisco  Bay  area,  the  nation,  and 
abroad." 

The  eight  tv  citations  are  for: 

Rumor  Clinic  on  WNHC-TV  New  Haven  for 
"highlighting  a  single  contributing  factor  to  inter- 
group tension,  rumor;"  NBC-TV's  Background 
series  for  the  episode  titled  "Kenya:  Land  of 
Hope  and  Terror"  for  "some  remarkable  contri- 
butions to  the  understanding  of  events  and  trends 
in  Europe,  Asia,  Africa  and  our  own  country;" 
NBC-TV's  Frontiers  of  Faith  for  "accomplishing 
an  excellent  project  in  understanding  among 
the  faiths  in  America;"  CBS-TV's  Adventure 
series  for  its  episode  on  "The  Way  of  the 
Navajo"  for  "a  sensitive  and  sincere  treatment 
of  a  minority  group;"  WABD  (TV)  New  York's 
New  York  Times  Youth  Forum  for  being  keyed 
to  "an  inter-racial  atmosphere,  where  children 
of  all  races,  creeds  and  national  origins  meet  on 
equal  terms  with  friendliness  and  intelligence;" 
WABD  (TV)  New  York's  Magic  Cottage  for 
stating  "an  oft-repeated  theme  that  an  individ- 
ual should  be  accepted  for  himself  as  an  indi- 
vidual;" WEWS  (TV)  Cleveland  for  "its  overall 
policy  and  programs  in  public  service."  and 
Rev.  R.  T.  Williams,  "chaplain"  of  the  Oklahoma 
Television  Corp.,  operators  of  KWTV  (TV)  Okla- 
homa City,  for  making  "a  considerable  contribu- 
tion to  better  understanding  among  all  races  and 
creeds  in  Oklahoma." 

ABC-TV,  CBS  Radio  Programs 
Win  Top  NAFBRAT  Awards 

ABC-TV's  Disneyland  and  CBS  Radio's  Man's 
Right  to  Knowledge  won  "program  of  the  year" 
honors  for  tv  and  radio  in  the  third  annual  na- 
tional awards  of  the  National  Assn.  for  Better 
Radio  &  Television.  Other  award  winners, 
selected  by  NAFBRAT  membership  vote,  are: 

Television— ABC-TV's  United  States  Steel  Hour 
and  Elgin  Hour  (drama);  CBS-TV's  Father 
Knows  Best  (family  situation);  CBS-TV's  Now 
and  Then  (education  and  information);  CBS- 
TV's  Halls  of  Ivy  (comedy);  CBS-TV's  See  It 
Now  (news  interpretation);  CBS-TV's  Person 
to    Person    (interviews);    NBC-TV's    Your  Hit 


BIG-TIME 


SNAPPED  UP 
THIS  SHOW 


WHY? 


Powerful  format— swiftly  paced  adven- 
tures of  a  daring  diplomatic  courier  in 
the  hot  spots  of  the  world. 

Great  star  appeal— CESAR  ROMERO 
delivers  a  ready-made  audience  of 
millions,  even  before  the  first  telecast. 

Terrific  promotion  "plus" — big 

opportunity  to  build  an  entire  promotion 
around  a  big-name,  big-time,  big 
box-office  attraction.  Romero's  avail- 
able for  commercials,  too. 

Such  brewers  as  Blatz,  Griesedieck  and 
Pearl,  just  to  name  a  few,  have  already 
hitched  their  sales  story  to  Romero  and 
"Passport  to  Danger."  How  about  you? 


CESAR  ROMERO,  starring  in 


Li 


ABC  FILM 
SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y. 

CHICAGO  •  ATLANTA  •  HOLLYWOOD  •  DALLAS. 
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Parade  (popular  music);  ABC-TV's  Voice  of 
Firestone  (classical  music);  CBS-TV's  What's  My 
Line?  (quiz  programs);  CBS-TV's  The  Search 
(public  service);  ABC-TV's  Disneyland  (chil- 
dren's programs);  NBC-TV's  World  of  Mr. 
Sweeney  (daytime  shows). 

Radio — CBS'  Hail  of  Fame  (drama);  ABC's 
Ozzie  and  Harriet  (family  situation);  CBS'  Jack 
Benny  Show  (comedy);  CBS'  Edward  R.  Mur- 
row  (news):  CBS'  Man's  Right  to  Knowledge 
(education  and  information);  NBC's  Dinah  Shore 
Show  (popular  music);  ABC's  Voice  of  Firestone 
(classical  music);  CBS'  Invitation  to  Learning 
(literature  and/or  philosophy);  NBC's  Carnival 
of  Books  (children's  programs);  NBC's  Youth. 
Wants  to  Know  (teenagers'  programs);  NBC's 
National  Farm  and  Home  Hour  (agricultural 
programs);  MBS'  The  Search  That  Never  Ends 
(public  service);  ABC's  Mary  Margaret  McBride 
(now  off  the  air)  (daytime  programs). 

Alden,  Roth,  Nestingen 
Awarded  RAB  Sales  Prizes 

BOB  ALDEN,  account  executive  at  WOR  New 
York,  has  been  named  "best  radio  salesman  of 
the  month"  for  December  by  Radio  Advertis- 
ing Bureau,  New  York.  The  award  is  presented 
monthly  by  RAB  for  a  sale  reported  from 
among  its  member  stations  throughout  the 
country.  Second  and  third  place  winners  for 
December  were  Bob  A.  Roth,  KONO  San 
Antonio,  and  Howard  Nestingen,  WKBH  La- 
Crosse,  Wis. 

Mr.  Alden's  winning  sale  was  made  to  B.  Ray 
Robbins  Co.,  insured  savings  and  loan  associ- 
ation representatives.  The  purchase  called  for 
a  six-week  schedule  of  three  9  a.m.  news  shows; 
two  10:15-11  a.m.  women's  information  pro- 
grams; two  6  p.m.  news  shows,  and  one  night- 
time Answer  Man  program  on  WOR.  A  test 
announcement  on  Dec.  1  produced  150  leads 
and  led  to  the  signing  of  the  six-week  contract. 

Second  prize  went  to  Mr.  Roth  for  selling  a 
$500  per  week  schedule  to  the  Lone  Star  Brew- 
ing Co.  which  had  been  off  KONO  for  three 
years.  Mr.  Nestingen,  third-place  winner,  kept 
Don  Hutson  Chevrolet  Co.  on  WKBH  and  in- 
creased its  radio  expenditures  by  building  an 
original  show  to  match  the  particular  character 
of  the  client's  business. 

Folsom  Honored  by  SAR 

FRANK  M.  FOLSOM,  president  of  Radio 
Corp.  of  America,  will  be  presented  with  a 
good  citizenship  award  for  1955  by  the  Phila- 
delphia chapter  of  Sons  of  the  American  Revo- 
lution on  Feb.  22.  The  presentation  will  be 
made  at  the  chapter's  annual  luncheon  at  the 
Bellevue-Stratford  Hotel.  Award  winners  are 
selected  on  the  basis  of  their  contributions  to 
science,  statesmanship,  public  welfare  and 
other  achievements,  according  to  Charles  R. 
Fish,  chapter  president. 


RAB  Cites  Chicago  Group 
For  Effective  Radio  Use 

THE  STATE  STREET  Council  of  Chicago  was 
honored  by  the  Radio  Adverising  Bureau  Tues- 
day for  its  "consistent  and  effective  use  of  radio 
in  the  interests  of  State  Street  business." 

The  presentation  was  made  by  Gale  Blocki, 
RAB  midwestern  sales  director,  at  the  council's 
annual  meeting  in  the  Congress  Hotel  and  ac- 
cepted by  Gordon  Metcalf  of  Sears,  Roebuck 
&  Co..  council  chairman.  The  organization  has 
used  radio  announcements  extensively  on  local 
stations  the  past  two  and  a  half  years  to  pro- 
mote downtown  Chicago  as  a  shopping  area 
[B«T,  Jan.  31]. 

Fairfax  M.  Cone,  president  of  Foote,  Cone 
&  Belding,  was  principal  speaker  at  the  luncheon 
meeting. 

Southern  California  Assn. 
Wins  Community  Chest  Award 

COOPERATION  of  CBS,  NBC  and  ABC  Holly- 
wood radio  operations  won  for  the  Southern 
California  Broadcasters  Assn.  a  plaque  from 
the  Los  Angeles  Community  Chest  Assn.,  honor- 
ing SCBA  and  its  public  service  committee  for 
"generous  year-around  efforts  in  our  behalf." 

The  plaque  was  presented  to  David  Showalter, 
public  affairs  director,  Columbia  Pacific  Radio 
Network  and  SCBA  public  service  chairman,  at 
the  broadcasters'  January  meeting.  It  especially 
noted  the  industry  cooperation  in  the  produc- 
tion of  Alias  Bill  Cassidy,  a  program  transcribed 
for  the  1954  chest  fund  drive.  The  program 
was  produced  by  Mr.  Showalter;  written  and 
directed  by  Dwight  Hauser,  ABC,  and  recorded 
in  studios  provided  by  NBC. 

Also  cooperating  in  the  project  were  the 
Hollywood  locals  of  the  American  Federation 
of  Tv  &  Radio  Artists  and  the  American  Fed- 
eration of  Musicians. 

Chicago  Stations  Honored 

CHICAGO  stations  will  be  honored  this  week 
by  the  Church  Federation  of  Greater  Chicago 
for  their  coverage  of  the  Second  Assembly  of 
the  World  Council  of  Churches  held  in  Evans- 
ton,  111.,  last  August. 

The  stations  will  receive  awards  during  the 
fourth  annual  Protestant  Churchmen's  Dinner 
at  the  Conrad  Hilton  Hotel  Tuesday.  The 
event  will  launch  the  1955  United  Protestant 
Appeal.  Newspapers  and  magazines  also  will 
be  honored. 

Listed  for  presentations  are  WMAQ  and  WNBQ 
(TV).  WBBM-AM-TV.  WGN-AM-TV.  WLS,  and 
WAIT,  WNMP,  WEAW  and  WSEL  (FM). 


AWARD  SHORTS 
Ed  Furgol,  U.  S.  Open  Golf  champion,  awarded] 
yearly  Harry  Wismer  Hats  Off  Award  frornl 
MBS  General  Sports  Time. 

WJAR-TV  Providence,   R.  I.,  presented  cer-J 
tificate  of  award  from  Providence  Recreation 
Dept.  for  public  service  work;  Russ  Emery 
WJAR-TV  personality,  awarded  special  cit  i 
tion  from  National  Foundation  for  Infantile, 
Paralysis  for  work  in  March  of  Dimes:  Hum  <S 
Strum,  WJAR-TV  harmony  team,  presentee 
achievement  award  for  brotherhood  from  Win 
thrbp  (Mass.)  Brotherhood  Council  of  Christian! 
&  Jews  for  setting  example  in  aims  of  brother  ] 
hood  in  daily  life. 

Robert  Montgomery,  host,  NBC-TV  Rober.l 
Montgomery  Presents,  presented  award  from 
National  Multiple  Sclerosis  Society  for  dis" 
tinguished  public  service  to  victims  of  multiple 
sclerosis. 

Frank  S.  Hoy,  owner-general  manager,  WLAM 
AM-TV  Lewiston,  Me.,  presented  Outstanding 
Service  Award  Plaque  from  Lewiston  Cham 
ber  of  Commerce  for  work  in  civic  affairs. 
WSAV  Savannah,  Ga.,  winner  of  three  award-i 
in  First  Annual  News  Awards  Competition 
sponsored  by  Georgia  Associated  Press  Broad 
casters  Assn.,  for  6:30  Edition,  Farmers  Diges.. 
and  Local  News  From  Savannah  programs. 
CBS-TV  General  Electric  Theatre  to  receive 
award  "for  outstanding  contributions  to  humar 
relations"  from  National  Assn.  for  Advance 
ment  of  Colored  People,  Feb.  27  for  "D.P..' 
program   dealing   with   Negro-German  chile 
born  during  World  War  II. 

WABD  (TV)  New  York  to  be  presented  aware  I 
for  religious  programming  Feb.  21  from  Prot 
estant  Council  of  City  of  New  York. 

Carl  Storey,  vice  president  and  general  man 
ager,  Bozell  &  Jacobs,  Houston,  presented  en 
graved  plaque  by  Thomas  Mitchell,  of  Mayo 
of  the  Town  tv  series,  naming  him  Houstoniar 
"Honorary  Mayor  of  Springdale,  U.S.A.,"  fic 
tional  town  in  series. 

WKNE  Keene,  N.  H.,  presented  plaque  from 
Keene  post  of  Veterans  of  Foreign  Wars  "ir 
sincere   appreciation   of   your   fine  coopera 
tion.  .  .  ." 

WSTC  Stamford,  Conn.,  awarded  certificate 
of  appreciation  from  Stamford  Junior  Chambei 
of  Commerce  in  recognition  of  active  associa 
tion  in  community  affairs  and  support  of  Jaycee 
program. 

Lewis  Seibert,  general  manager,  KGKL  Sar 
Angelo,  Tex.,  presented  Citizenship  of  Yeai 
award  by  San  Angelo  Chamber  of  Commerce 

Glenn  Snyder,  vice  president  and  general  man 
ager,  WLS  Chicago,  presented  special  scrol 
from  McCall's  magazine  in  connection  witr 
publication's  presentation  of  golden  "Mike"  tc 
Josephine  Wetzler,  WLS  director  of  educatior 
[B*T,  Dec.  27,  1954]. 

Roger  W.  Clipp,  general  manager,  WFIL-AM 
FM-TV  Philadelphia,  to  receive  1954  Award  o 
Service,  Federation  of  Community  Council:, 
of  Phila.  on  behalf  of  WFIL-TV  at  dinnef 
today  (Mon.)  for  public  service  programs 
WFIL-TV  University  of  the  Air  and  Tell  It  tc 
the  Mayor. 

KNXT  (TV)  Hollywood  presented  Second  An  ! 
nual  Award  Scroll  from  Adult  Education  Assn 
of  L.  A.  for  Psychology  on  Tv,  weekly  45-minuti 
college  credit  telecourse. 

Stuart  Wilson,  public  service  director,  KBIC 
Avalon,  Calif.,  presented  plaque  from  Cecil  B 
DeMille,  campaign  director,  American  Cance: 
Society,  for  "outstanding  contribution"  in  figh 
against  cancer. 


COIMELRAD  ALARM 

Complete — Ready  to  use — 

CONELRAD  ELECTRONIC  ALARM  SYSTEM 

Designed   to  be  triggered  by  carrier  break  of 

key  station. 

Clock  stops  to  indicate  time  of  break,  bull's  eye  pilot  light  glows,  and  alarm  sounds  if  desired 
when  carrier  goes  off.  Push  button  to  reset. 

Adjustable  time  delay  to  prevent  false  indication.  Will  operate  reliably  on  less  than  1  volt  A.V.C. 
from  ordinary  receiver. 

Muting  relay  and  additional  control  relay  contacts  provided. 

Can  be  used  also  as  carrier  interruption  indicator  for  remote  control  operation. 

All  parts,  including  clock,  mounted  and  wired  to  panel,  ready  to  insert  in  your  cabinet  or  place 
on  shelf,  with  cord  and  plug  attached,  all  ready  to  plug  in  to  go.  F.O.B.  Ware  $75.00 

Other  items  available  from 
Ware  Electronics: 
Remote  Control   Unit    (Custom   Built — For  Di- 

rectionals,  too) 
Automatic  Transmitter  Restart 
Radio  Frequency  Amplifier  for  Modulation  and 

Frequency  Monitors 
Audautrol   (Automatic  Audio  Gain  Control  and 
Limiter) 


Write  for  further  particulars 

WARE  ELECTRONICS 

Ware  Coupling  &  Nipple  Co. — Ware,  Mass. 
D.   W.   HOWE,  JR.— ENGINEER 
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Broadcasting 


Telecasting 


PROGRAMS  AND  PROMOTION- 


INTERNATIONAL  response  was  received 
by  WWL  New  Orleans  in  its  'Toys  for  Tots' 
campaign  for  the  children  at  the  local 
Charity  Hospital.  Richard  Jones  (r),  vice 
president  and  general  manager  of  the 
Jackson  Brewing  Co.,  which  sponsors 
WWL's  World  of  Sports,  presents  to  Bill 
Brengel,  host  of  the  program,  a  Canadian 
dollar  bill  received  from  a  listener  in 
Quebec.  The  plea  for  donations  was 
made  at  the  end  of  the  sports  show. 


ST.  CYR  PROMOTES  WBZ-WBZA 

|  LIFE-SIZED  CALENDAR  of  scantily-clad  Lili 
St.  Cyr  has  been  distributed  by  WBZ-WBZA 
Boston-Springfield,  Mass.,  as  a  follow-up  to 
its  successful  promotion  of  a  similar  calendar 
jJLIof  Marilyn  Monroe  last  year.  Miss  St.  Cyr's 
Pj  ({picture  is  five  feet  tall  with  the  actual  cal- 
endar about  three  inches  high.  With  a  com- 
bination power  of  51  kw,  the  stations  be- 
lieve they  are  the  best  buy  in  New  England's 
six  state  area.  New  advertisers  buying  WBZ- 
WBZA  last  year  numbered  177.  of  which  85 
could  trace  daily  cash  register  results  from 
their  advertising,  the  Westinghouse  stations  re- 
port. 

RADIO  ON  TV 

TELEVIEWERS  are  being  taken  behind  the 
scenes  of  radio  in  a  new  program  launched 
by  WKZO-TV  Kalamazoo,  Mich.  Titled  In- 
side WKZO  Radio,  the  alternate-week,  quarter- 
hour  program  takes  viewers  into  the  radio 
control  room,  studios,  news  and  record  rooms 
and  the  offices  of  executives.  The  tour  is  con- 
ducted by  Tony  Gaston,  WKZO  administrative 
assistant,  and  the  station  claims  the  program 
commands  a  greater  share  of  the  Western 
Michigan  audience  than  its  nearest  competitor 
on  the  basis  of  a  survey.  Mr.  Gaston  reports 
he  has  had  hundreds  of  requests  for  further 
information  on  WKZO  operations. 

GOLD-COVERED  CHOCOLATES 

A  MONEY  BAG  filled  with  gold-covered 
chocolates  was  sent  to  newsmen  to  dramatize 
the  new  filmed  dramatic  program,  The  Million- 
aire, sponsored  by  Colgate-Palmolive  Co.  on 
CBS-TV,  Wed.,  9-9:30  p.m.  The  series  started 
Jan.  19.  Agency  is  Ted  Bates  &  Co.,  New 
York. 

PUPPETS  FOR  TV  STATIONS 

ASSOCIATED  ARTISTS  PRODUCTIONS, 
New  York,  has  announced  the  original  puppets 
on  which  the  Johnny  Jupiter  tv  film  series  was 
based  are  being  made  available  on  loan  to  tv 
tations  for  exploitation  purposes.  The  puppets 
are  the  actual  three-foot-high  models  used  in 
the  filming  of  the  program  and  represent  both 
Johnny  Jupiter  and  Reject  the  Robot. 


Broadcasting 


Telecasting 


'THE  GOVERNOR'S  REPORT' 

KLZ-AM-TV  Denver  has  launched  The  Gov- 
ernor's Report,  a  weekly  series  featuring  Gov. 
Edwin  C.  Johnson  as  he  explains  to  the  people 
of  Colorado  the  problems  of  state  government 
and  steps  taken  to  remedy  them.  The  program 
is  in  the  nature  of  an  interview,  with  Sheldon 
Peterson,  news  director,  posing  questions.  Oc- 
casionally Gov.  Johnson  will  ask  members  of 
his  official  family  to  sit  in  on  the  discussions  and 
explain  the  activities  of  their  various  depart- 
ments. Gov.  Johnson  was  formerly  a  Demo- 
cratic U.  S.  senator  and  was  a  member  of  the 
Interstate  &  Foreign  Commerce  Committee,  its 
chairman  under  the  Democratic  regime.  The 
quarter-hour  program  is  on  KLZ-TV  9:15-9:30 
p.m.  (MST)  Wednesdays  and  is  heard  an  hour 
later  on  radio. 

FOOD  NEWS  WORKSHOP 

PENNSYLVANIA'S  Third  Food  News  Work- 
shop was  staged  Feb.  9  in  the  auditorium 
of  WPTZ  (TV)  Philadelphia  under  the  co- 
sponsorship  of  the  Pennsylvania  Assn.  of 
Broadcasters  and  the  Pennsylvania  Newspaper 
Publishers  Assn.  Farmers  of  the  state  told 
their  story  to  Pennsylvania's  consumers  at  the 
event.  A  luncheon  at  $3.45  per  plate  and 
featuring  Dr.  William  L.  Henning,  Pennsyl- 
vania's newly-appointed  secretary  of  agricul- 
ture, as  speaker  was  held  at  the  Warwick 
Hotel  commencing  at  12  noon.  The  workshop 
sessions  included:  a  group  of  leading  women 
in  radio-tv,  among  others,  who  questioned  a 
panel  of  experts  on  what  consumers  want  to 
know;  a  showing  of  WPTZ's  "Miracle  of  the 
Delaware"  film  [B«T,  Dec.  13,  1954],  describ- 


Look,  Ma,  No  Audio! 

PICTURES  were  worth  a  good  many 
words  to  Paul  Williams,  newscaster  for 
WWJ-TV  Detroit,  when  technical  diffi- 
culty silenced  that  station's  audio.  Mr. 
Williams  took  a  piece  of  chalk  and  wrote 
news  headlines  and  sports  results  on  a 
studio  board,  supplementing  his  presen- 
tation with  film  and  occasional  sign 
language,  in  what  he  describes  as  "the 
fastest  15  minutes  of  my  career."  For 
the  commercial,  Mr.  Williams  held  up 
a  card  which  read:  "Norge  speaks  for 
itself."  The  station  reports  many  favor- 
able comments  from  viewers. 


ing  the  greater  Philadelphia  market;  a  special 
Television  Kitchen  tv  show  demonstrating 
usages  of  Pennsylvania  foods. 

RABBI  ON  KTTV  (TV) 

KTTV  (TV)  Hollywood  has  started  a  weekly 
half-hour  Sunday  afternoon  series,  Rabbi  Mag- 
nin — The  Richer  and  Fuller  Life,  featuring 
Rabbi  Edgar  F.  Magnin,  of  Los  Angeles'  Wil- 
shire  Blvd.  Temple,  discussing  topics  of  interest 
to  the  general  public  and  designed  to  appeal 
to  people  of  all  faiths. 

WLIB  NEGRO  MUSIC  FESTIVAL 

SECOND  annual  Festival  of  Negro  Music  and 
Drama  on  WLIB  New  York  was  conducted 
from  Jan.  30  to  Feb.  12.  The  festival  presented 
125  special  programs  devoted  to  Negro  music, 
literature,   theatre,   art   and   related  subjects. 


if  YOU  REALLY  WANT  TO 
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Adam  Young  Television  Corporation  National  Rep. 


Gwrdian  Bldg.,  Detroit 
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WDVA  Helps  Kids  Swing  and  Sway 


DAYTON  LIKES  STEVE  ALLEN 

WHEN  Steve  Allen  of  NBC-TV  Tonight  an- 
nounced during  his  Jan.  21  program  that  he 
would  be  visiting  Dayton,  Ohio,  Feb.  1 1  to 
originate  his  program,  WLWD  (TV)  Dayton, 
NBC-TV  outlet,  was  deluged  with  phone  calls 
and  before  the  program  was  completed,  all 
2,400  seats  available  for  the  Feb.  1 1  show  were 
taken.  The  program  was  only  the  second 
origination  of  Tonight  outside  of  New  York. 

'HI-FI  CONCERT' 

WSOC-FM  Charlotte,  N.  C,  currently  is  car- 
rying Hi-Fi  Concert  Fridays,  8:30-10  p.m.,  air- 
ing the  best  in  long-playing  and  high-fidelity 
recordings  of  the  classics,  light  operas  and  mu- 
sical comedy.  The  program  is  sponsored  by 
Brodt  Music  Inc.  and  is  used  to  promote  the 
sale  of  hi-fi  equipment  and  recordings.  Re- 
action has  been  favorable  and  enthusiastic, 
WSOC-FM  reports,  with  response  coming  from 
as  far  away  as  175  miles. 

CAROLINAS  WELL  COVERED 

WBTV  (TV)  Charlotte,  N.  C,  and  WBTW 
(TV)  Florence,  S.  C,  Jefferson  Standard 
Broadcasting  Co.  stations,  are  distributing  a 
brochure  titled  "Dominance  Doubled  in  the 
Carolinas."  The  12-page  booklet  carries  mar- 
ket information  and  describes  the  growth  of  the 
stations'  area,  which  combined  is  comparable 
to  the  nation's  eighth  largest  market,  according 
to  the  brochure.  A  section  on  industry  is  in- 
cluded, as  well  as  a  map  showing  the  combined 
coverage  area  of  WBTV-WBTW.  The  booklet 
also  includes  photos  of  the  staffs  of  the  stations. 

WIKY-AM-FM  PROMOTES  HI-FI 

MAJOR  CAMPAIGN  has  been  launched  by 
WIKY-AM-FM  Evansville,  Ind.,  to  promote 
the  stations'  newly-installed  high  fidelity  equip- 
ment. More  than  $1,000  in  portable  radios, 
am-fm  radios,  clock  radios  and  hi-fi  phono- 
graphs will  be  given  away  in  a  special  "Hi-Fi 
WIKY"  contest  which  was  scheduled  to  close 
last  fortnight.  Prizes  will  be  awarded  to  entries 
who  have  best  completed  in  50  words  or  less 
why  "I  Like  WIKY  Music  Best."  In  addition 
to  conducting  a  spot  announcement  and  news- 
paper campaign,  WIKY-AM-FM  have  received 
the  support  of  the  Evansville  Chamber  of  Com- 
merce. The  stations  report,  "The  installation 
of  high  fidelity  equipment  is  proving  to  be  one 
of  WIKY's  best  expenditures." 

WRC-TV  FIGHTS  RIVER  SEWAGE 

COMMENDATION  to  WRC-TV  Washington 
is  expressed  in  an  article  in  the  February  issue 


YOUTHFUL  hearts  beat  happier  in  Dan- 
ville, Va.,  because  of  the  Moose,  the  Elks 
and,  especially,  WDVA,  which  got  them  all 
together. 

It  all  started  about  a  year  and  a  half  ago, 
when  a  group  of  teen-agers  asked  Stover 
Morris  Jr.,  sales  director  of  WDVA,  to  help 
them  find  a  place  to  meet,  to  dance  and 
to  have  fun.  Mr.  Morris  looked  around, 
saw  that  the  Danville  chapter  of  the  Loyal 
Order  of  Moose  was  not  using  its  lodge 
hall  on  Friday  nights  and  persuaded  the 
organization  to  turn  the  place  over  to  the 
kids  for  a  weekly  party. 

Earl  Stogner,  WDVA  disc  m.c,  signed 
on  as  music  man  for  the  Friday  night  af- 
fairs, spinning  dance  records  on  turntables 
provided  by  the  station.  WDVA  broadcast 
announcements  to  promote  new  members 
for  the  group,  which  adopted  the  name  of 
Moose  Teen-Age  Club,  and  soon  began 
airing  a  two-hour  segment  of  the  weekly 
parties. 

Last  June  the  club  staged  its  "First  An- 
nual Fashion  Show  and  Beauty  Contest." 
Emerson  J.  Pryor,  vice  president  and  gen- 


of  Nature  Magazine  titled  "Tv  and  Potomac 
Pollution"  in  which  is  described  the  station's 
efforts  to  clean  up  the  river  through  its  Our 
Beautiful  Potomac  series.  The  magazine  ex- 
plains the  details  of  the  sewage  problem  in  the 
Potomac  and  how  WRC-TV  took  up  the  cause 
and  created  a  great  deal  of  public  response 
through  its  programs.  Nature  quotes  Bernie 
Harrison  of  the  Washington  Daily  News  as 
terming  WRC-TV's  campaign  as  "the  best 
public  service  series  ever  done  locally." 

WCKY  COVERS  CRASH 

WHEN  an  airliner  and  a  DC-3  collided  in  air 
over  an  isolated  section  of  northern  Kentucky 
a  few  miles  south  of  Cincinnati,  WCKY  there 
dispatched  a  crew  of  five  to  the  scene  to  cover 
the  accident.  After  tape  recording  accounts 
from  eye  witnesses  on  the  farm  where  the 
crash  occurred  were  secured,  and  telephones 
were  found  unavailable,  Paul  Miller,  WCKY 
special  events  director,  hitched  a  ride  to  the 
nearest  town  with  some  of  the  completed  tapes. 
Mr.  Miller,  using  a  telephone,  fed  the  tapes 
to  the  WCKY  switchboard,  connected  to  the 
master  control,  and  then  on  to  the  air.  The 
report  was  aired  at  11:25  a.m.,  slightly  over 


eral  manager  of  WDVA,  arranged  for  the 
contest's  winner  to  spend  an  expense-free 
week  at  Carolina  Beach.  At  the  show,  the 
Moose  Teen-Age  Club  showed  their  ap- 
preciation by  presenting  a  plaque  to  the 
station. 

The  following  month,  Ralph  Hess  Jr., 
WDVA  promotion  manager,  received  a  let- 
ter from  Carl  A.  Weiss,  director  of  civic 
affairs  for  the  Loyal  Order  of  Moose  at  na- 
tional headquarters,  which  read  in  part:  this 
is  the  ".  .  .  finest  example  of  a  radio  stations 
cooperation  in  a  community  service  proj- 
ect which  has  been  brought  to  our  attention." 

The  Elks  of  Danville  organized  a  similar 
project  under  BPOE  auspices  and  named  Mr. 
Morris  chairman.  As  a  result,  this  fall  saw 
the  inauguration  of  The  Drop-In  Club, 
which  meets  each  Thursday  afternoon  at  the 
Elks  Club,  under  the  joint  sponsorship  of  the 
Elks  Youth  Committee  and  the  City  Recrea- 
tion Department. 

There's  an  old  saying  in  which  the  Moose, 
the  Elks,  WDVA  and  especially  the  Danville 
teen-agers  all  enthusiastically  agree: 
"You  can't  have  too  much  of  a  good  thing." 


two  hours  after  the  crash  had  occurred,  and 
was  the  first  full  report  broadcast  in  the  city, 
according  to  the  station.  WCKY  fed  the  news 
to  International  News  Service,  other  cities  arid 
radio  stations  in  nearby  towns.  WCKY  also 
obtained  a  verified  list  of  persons  killed  in  the 
crash,  which  it  aired,  and  it  continued  to  air 
hourly  reports  throughout  the  day. 

LOTS  OF  LIFE  IN  RADIO 

KSUM  Fairmont,  Minn.,  has  distributed  to 
advertisers  and  agencies  a  brochure  giving  re-i 
suits  of  a  recent  advertising  campaign  of  a  local 
merchant.  On  the  front  of  the  promotion  is 
drawn  a  hairy  individual  representing  radio  in 
bed  undergoing  a  doctor's  checkup.  The  in- 
side reveals  the  complete  details  of  the  client's 
promotion  which  produced,  for  $67  worth  of 
radio  advertising,  $1,030  in  revenue  in  four 
hours.  "Yep!  There's  lots  of  life  in  the  old 
boy  yet!"  concludes  the  brochure  as  it  shows 
"radio"  out  of  bed  in  hot  pursuit  of  a  nurse. 


MEMPHIS  MAYOR  Frank  Tobey  turns  disc 
m.c.  on  WMPS  there  to  inaugurate  a  new 
weekly  salute  to  the  service  hospitals  in 
the  area.  Aubrey  Guy  takes  time  out 
from  his  Guytime  program  so  the  mayor 
can  do  his  half-hour  stint.  Song  requests 
and  dedications  are  furnished  through 
public  relations  offices  of  the  hospitals. 
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Quincy,  Illinois 

New  York  City 

Washington,  D.C. 
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Canada 
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WFAA's  Story 

ESSENTIAL  MARKET  statistics  of  the 
Dallas  area  are  detailed  in  a  double 
brochure  which  has  been  published  by 
WFAA  there.  The  presentation  includes, 
among  other  things,  the  principal  cities 
served  by  WFAA  and  a  breakdown  of 
population,  number  of  families,  number 
of  employed,  consumer  spendable  in- 
come, retail  trade,  retail  sales  and  agri- 
cultural data.  It  was  prepared  by  the 
WFAA  research  staff.  WFAA  is  a  full- 
time  station,  but  divides  its  time  between 
820  kc  clear  channel  and  570  kc  regional 
channel.  NBC  rides  820  and  ABC  570. 
Audience  coverage  statistics  are  provided 
by  Nielsen  Coverage  Service  and  Stand- 
ard Audience  Measurement  Service. 


KHQ  PROMOTES  AD  AGENCIES 

5PECIAL  CAMPAIGN,  "The  Advertising 
Agency — A  Professional  Service,"  is  being  con- 
ducted by  KHQ-AM-TV  Spokane,  Wash.,  to 
acquaint  businessmen  with  the  special  services 
of  advertising  agencies  and  firmly  cement  re- 
lations between  the  various  media  and  agen- 
cies. The  campaign,  scheduled  to  run  indefi- 
nitely, consists  of  a  series  of  radio-tv  spots,  a 
mailing  list  of  Spokane's  advertising  agencies, 
plus  an  American  Assn.  of  Adv.  Agencies 
booklet,  "How  Advertising  Agencies  Serve 
Small  Businesses,"  given  to  each  person  re- 
sponding to  the  announcements.  The  stations 
report  excellent  reaction  from  both  business- 
men and  agencies. 

'BAPTIST  HOUR'  AVAILABLE 

DURING  National  Brotherhood  Week,  Feb. 
20-27,  Baptist  Hour  will  be  offered  to  all  am 
stations  in  the  country  through  the  regional 
offices  of  the  National  Conference  of  Christians 
&  Jews,  sponsors  of  Brotherhood  Week.  The 
program,  regularly  carried  on  375  stations 
weekly,  is  produced  by  the  Radio  &  Television 
Commission  of  the  Southern  Baptist  Conven- 
tion, Atlanta,  Ga.  The  program  during  that 
week  will  feature  Dr.  Roy  O.  McClain,  pastor 
of  the  First  Baptist  Church  of  Atlanta,  de- 
livering a  special  message,  "One  Nation  Under 
God." 

PARENT  EDUCATION  WORKSHOP 

KDAL-TV  Duluth,  Minn.,  is  conducting  a 
weekly  15-minute  parent  education  series  in 
which  a  panel  of  four  parents,  which  changes 
each  week,  and  a  permanent  moderator  discuss 
child  development.  Parent  groups  are  organized 
in  homes  and  they  carry  on  the  discussion  of 
the  subjects  at  each  program's  conclusion.  At 
the  end  of  the  home  discussions,  the  participants 
send  in  postcards  with  comments  and  sugges- 
tions. The  first  program  elicited  cards  from  ap- 
proximately 1,000  viewers. 

GUARANTEED  AUDIENCE 

MOTHERS  of  Portland  Oregonian  delivery 
boys  provide  an  almost  guaranteed  home  audi- 
ence during  KOIN-TV  Portland's  weekly  half- 
hour  Showtime  for  Mom,  produced  by  the 
newspaper.  The  youngsters  appear  on  the  va- 
riety show  and  their  mothers  participate  via 
telephone.  After  their  respective  offspring  un- 

2  Broadcasting    •  Telecasting 


MILLIONTH  barrel  of  Jax  beer  is  the  reason  for  this  celebration  of  WDSU  New 
Orleans  and  Jackson  Brewing  Co.  executives  at  a  brewing  company  buffet.  L  to  r: 
Edgar  B.  Stern  Jr.,  president  of  WDSU;  Richard  G.  Jones,  Jackson  Brewing  Co.  vice 
president-general  manager,  holding  silver  cigar  box  which  was  a  gift  from  the  sta- 
tion; Robert  Swezey,  WDSU  vice  president-general  manager,  and  A.  Louis  Read, 
station  vice  president  and  commercial  manager. 


pack  a  food  basket  filled  with  Oregonian-adver- 
tised  products,  the  mothers  may  call  the  station 
and  name  one  of  the  products.  A  correct  an- 
swer by  their  boy  to  a  question  on  the  product 
asked  by  the  program  m.c.  entitles  the  boy  to 
dip  his  hand  into  a  change-filled  fishbowl  and 
keep  all  the  money  he  can  hold. 


RIN  TIN  TIN  CONTEST 

IN  CONJUNCTION  with  its  sponsorship  of 
Adventures  of  Rin  Tin  Tin  over  ABC-TV  and 
MBS,  National  Biscuit  Co.  will  launch  a  con- 
test Feb.  18  to  name  Rin  Tin  Tin's  puppy. 
First  prize  is  a  ten-day  vacation  for  the  win- 
ning child,  two  friends  and  his  parents. 


"the  best  music  in  America  " 

475  Fifth  Avenue  New  York 
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FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

February  3  through  February  9 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,   w  —  watts,   mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 


As  of  Jan.  31,  1955 

* 

AM 

FM 

TV 

Licensed  (all  on  air) 

2,674 

525 

126 

CPs  on  air 

12 

20 

t317 

CPs  not  on  air 

101 

10 

130 

Total  on  air 

2,686 

545 

443 

Total  authorized 

2,787 

555 

573 

Applications  in  hearing 

137 

2 

167 

New  station  requests 

174 

5 

19 

New  station  bids  in  hearing 

76 

0 

151 

Facilities  change  requests 

137 

8 

38 

Total  applications  pending 

696 

67 

220 

Licenses  deleted  in  Jan. 

1 

8 

0 

CPs  deleted  in  Jan. 

0 

0 

7 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
f  Authorized  to  operate  commercially. 


Am  and  Fm  Summary  through  Feb.  9 


Am 
Fm 


On 
Air 

2,698 
545 


Licensed 

2,690 
526 


CPs 
114 

30 


Appls. 
Pend- 
ing 

165 


In 

Hear- 
ing 

76 
0 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  7  7,  7952: 


vhf 

uhf 

Total 

Commercial 

273 

317 

592i 

Educational 

16 

18 

34 

Total  Operating  Stations  in 

U.  S.: 

vhf 

uhf 

Total 

Commercial  on  air 

299 

112 

411 

Noncommercial  on  air 

8 

3 

11 

Applications  filed 

since  April 

14,  7952: 

New    Amend,  vhf 

uhf 

Total 

Commercial  948 

337  733 

533 

1,2672 

Educational  57 

29 

28 

573 

Total  1,005 

337  762 

561 

1,324* 

1  One  hundred-twenty-six  CPs  (25  vhf,  101 

have  been  deleted. 

2  One  applicant  did  not  specify  channel. 
:l  Includes  34  already  granted. 

1  Includes  627  already  granted. 


uhf) 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

Lewiston,  Idaho — Lewiston  Tv  Co.  granted  vhf 
ch.  3  (60-66  mc);  ERP  1.48  kw  visual,  0.74  kw  au- 
ral; antenna  height  above  average  terrain  1107  ft., 
above  ground  149  ft.  Estimated  construction  cost 
$102,605.  first  vear  operating  cost  $120,000,  revenue 
$150,000.  Post  office  address  1411  Fourth  Ave. 
Bldg.,  Seattle.  Studio  location  to  be  determined. 
Transmitter  location  3  miles  N.W.  of  Clarkson, 
2.5  miles  S.W.  of  U.  S.  195.  Geographic  coordi- 
nates 46°  27'  25"  N.  Lat.,  117°  05'  57"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal  counsel 
D.  F.  Prince.  Washington.  Consulting  engineer 
Frank  H.  Mcintosh,  Washington.  Applicant  is 
subsidiary  of  Cascade  Bcstg.  Co.,  owner  of  KIMA- 
AM-TV  Yakima  and  KEPR-TV  Pasco,  Wash., 
40%  owner  of  KWIE  Kennewick,  Wash.,  and  appli- 
cant for  satellite  station  on  ch.  8,  Walla  Walla, 
Wash.  Officers  are  Pies.  Thomas  C.  Bostic,  vice 
pres. -16.5%  owner  of  KIMA;  Vice  Pres.  J.  Barry 
Watkinson,  engineer-0.5%  owner  of  KIMA,  and 
Sec.-Treas.   Frank   E.   Mitchell,   vice  pres. -0.5% 


owner  KIMA.  A.  W.  Talbot  is  pres. -73. 5%  owner 
KIMA.  Filed  Oct.  8. 

New  Bern,  N.  C. — Nathan  Frank  granted  vhf  ch. 
13  (210-216  mc);  ERP  49  kw  visual.  26.3  kw  aural; 
antenna  height  above  average  terrain  460  ft., 
above  ground  493  ft.  Estimated  construction  cost 
$248,495,  first  vear  operating  cost  $105,000.  revenue 
$140,000.  Post  office  address  P.  O.  Box  810,  Hen- 
derson, N.  C.  Studio  and  transmitter  location 
West  side  Neuse  River,  N.  of  Ronny  Creek. 
N.N.W.  of  city.  Geographic  coordinates  35°  08' 
15"  N.  Lat.,  77°  03'  31"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Haley,  Doty  &  Wol- 
lenberg,  Washington.  Consulting  engineer  Com- 
mercial Radio  Equipment  Co.,  Washington.  Mr. 
Frank  is  pres. -99. 1^  stockholder  WHNC-AM-FM 
Henderson,  N.  C.  Granted  Feb.  9. 

Sunbury,  Pa.— Sunbury  Bcstg.  Corp.  (WKOK- 
AM-FM)  granted  uhf  ch.  38  (614-620  mc);  ERP 
12.9  kw  visual.  6.9  kw  aural;  antenna  height  above 
average  terrain  880  ft.,  above  ground  341  ft.  Es- 
timated construction  cost  $82,000,  first  year  oper- 
ating cost  $196,000,  revenue  $210,000.  Post  office 
address  1150  North  Front  St..  Sunbury.  Studio 
and  transmitter  location  7  miles  SE  of  Sunbury 
on  Rt.  890.  Geographic  coordinates  40°  47'  07"  N. 
Lat.,  76°  41'  53"  W.  Long.  Transmitter  and  an- 
tenna RCA.  Legal  counsel  Dow,  Lohnes  &  Al- 
bertson,  Washington.  Consulting  engineer  George 


ALLEN  KANDER 

CHecjotiator 

FOR    THE    PURCHASE    AND  SALE 
DF    RADID    AND  TELEVISION 
STATIONS 

1701  K  St.,  N.  W.  •  Washington  6,  D.  C,  NA.  8-3233 
Lincoln  Building    •    New  York  17,  N.  Y.,  MU.  7-4242 


C.  Davis,  Washington.    Principals  include  Prf-; 
Harry  H.  Haddon  (37.5%).  president-stockholde  1 
Sunbury    Daily    Item;    Treas.    Basse    A.  Beci; 
(45.5%),  treasurer-stockholder  Daily  Item;  Vic 
Pres.  George  S.  Beck  (8%),  electric  contraeto 
and  appliance  dealer;  Leon  B.  Moyer  (8%),  mote' 
owner,  and  Homer  R.  Smith  (1%),  general  man 
ager  WKOK.   Granted  Feb.  9. 

APPLICATIONS 

Andalusia,  Ala— Alabama  Educational  Tv  Com 
mission  (WEDM  [TV]  Munford,  WEBD  Birming 

ham),  vhf  ch.  2  (54-60  mc);  ERP  100  kw  visual  I 
60.3  kw  aural;  antenna  height  above  average  ter 
rain  668  ft.,  above  ground  601  ft.  Estimated  con 
struction  cost  $166,500.  first  year  operating  cos 
$16,000,  revenue  none.  Post  office  address  %  R.  D ' 
Hurlburt.  714  Protective  Life  Bldg.,  Birmingham  1 
Studio  and  transmitter  location  Mervillis  Mil  I 
Rd.,  Leon,  Ala.  Geographic  coordinates  31°  34'  33'  I 
N.  Lat.  86°  23'  47"  W.  Long.  Transmitter  anc  I 
antenna  RCA.  Legal  counsel  Hogan  &  Hartson  I 
Washington.  Consulting  engineer  A.  D.  Ring  5  I 
Assoc..  Washington.  Filed  Feb.  4.  1 
Goodland,  Kan. — James  E.  Blair  tr/as  Good  j 
land  Bcstg.  Co.  (KWGB),  vhf  ch.  10  (192-198  mcl  I 
ERP  205  kw  visual,  110  kw  aural:  antenna  heigh  I 
above  average  terrain  580  ft.,  above  ground  57'  I 
ft.  Estimated  construction  cost  $286,749.  first  yea-  J 
operating  cost  $130,276,  revenue  $211,580.  Pos  I 
office  address  Radio  Station  KWGB.  Goodland  J 
Studio  and  transmitter  location  17th  St.  &  Broad- 1 
way,  Goodland.  Geographic  coordinates  39°  20  I 
10"  N.  Lat.,  101°  42'  35"  W.  Long.  Transmitte-  I 
and  antenna  GE.  Legal  counsel  Frank  Stollen  I 
werck.  Washington.  Consulting  engineer  Russel  I 
P.  May.  Washington.  Mr.  Blair  is  sole  owner  anc  I 
general  manager  of  KWGB.   Filed  Feb.  1. 

APPLICATION  DISMISSED 

Whitefish  Bay,  Wis.— The  Hearst  Corp.    FCC  I 

Comr.  Rosel  H.  Hyde  granted  petition  to  dis  j 
miss  its  application  for  new  tv  station  on  ch.  61 
Dismissed  Feb.  1. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

WTVY  (TV)  Dothan,  Ala.— Ala-Fla-Ga  Tv  Incl 

granted  STA  to  operate  commercially  on  ch.  !  I 
until  July  6.  Granted  Jan.  28:  announced  Feb.  8,1 

KSBW-TV  Salinas,  Calif.— Salinas  Valley  Bests  I 
Corp.  granted  mod.  of  CP  for  ch.  8  to  change! 
from  share  time  with  KMBY-TV  to  unlimitec  I 
time.  Granted  Feb.  3:  announced  Feb  8 

WJMR-TV  New  Orleans,  La.— Supreme  Bcstg  I 
Co.  granted  mod.  of  CP  to  change  from  ch.  61  trl 
ch.  20;  ERP  1.000  kw  visual  and  501.2  kw  aural  I 
Granted  Feb.  2;  announced  Feb.  8 

WIRI  (TV)  North  Pole,  N.  Y. — Great  Northen  I 
Tv  Inc.  granted  mod.  of  CP  for  ch.  5  to  chang<  I 
main  studio  location  to  Plattsburg,  N  Y.  Grantee  I 
Feb.  9. 

WCPO-TV  Cincinnati,  Ohio  —  Scripps-Howare  I 
Radio  Inc.  granted  mod.  of  CP  for  ch.  9  to  change.! 
ERP  to  309  kw  visual  and  158  kw  aural.  Grantee! 
Feb.  3;  announced  Feb.  8. 

STATIONS  DELETED 

KTLG  (TV)  Corpus  Christi.  Tex.— Trinity  Bcstg! 
Corp.  FCC  granted  request  to  cancel  CP  anc! 
delete  call  letters  for  tv  station  on  ch.  43.  De-* 
leted  Feb.  2;  announced  Feb.  8. 

KOVO-TV  Provo,  Utah— KOVO  Bcstg.  Co.  FCO 
deleted  tv  station  on  ch.  11  at  request  of  attorney: 
Deleted  Feb.  7. 

CALL  LETTERS  ASSIGNED 

KFAR-TV    Fairbanks,    Alaska— Midnight  Sui 

Bcstg.  Co..  ch.  2.   Changed  from  KFIF  (TV). 
KBTM-TV    Jonesboro,    Ark.— Regional  Bcstg 

Co.,  ch.  8. 

WETV  (TV)  Washington.  D.  C— Washingtor 
Metropolitan  Television  Corp.,  ch.  20. 

WSAV-TV  Savannah,  Ga.-WSAV  Inc.,  ch.  3. 

WCBC-TV  Anderson,  Ind. — Great  Commissior 
Schools  Inc.,  ch.  61. 

WITN  (TV)  Washington,  N.  C— North  Carolina} 
Television  Inc.,  ch.  7. 

KDKA-TV  Pittsburgh,  Pa— Westinghouse  Bcstg 
Co.,  ch.  2.  Changed  from  WDTV  (TV). 

WXIX  (TV)  Milwaukee,  Wis.— Columbia  Bcstg 
System  Inc.,  ch.  19.  Effective  Feb.  27;  changec 
from  WOKY-TV. 

APPLICATIONS 

KSAN-TV  San  Francisco,  Calif.— S.  H.  Patter- 
son seeks  mod.  of  CP  for  ch.  32  to  change  EBI 
to  217  kw  visual.  115  kw  aural:  antenna  heighi 
above  average  terrain  1.080  ft.  Filed  Feb.  7. 

WOOK-TV  Washington.  D.  C— United  Bcstg 
Co.  seeks  mod.  of  CP  to  change  from  ch.  50  tc 
ch.  14  (470-476  mc).   Filed  Feb.  3. 

WTHS-TV  Miami,  Fla. — Lindsey  Hopkins  Voca- 
tional  School  seeks  mod.  of  CP  for  reserved  ch 
2  to  change  ERP  to  9.5  kw  visual,  5.7  kw  aural; 
antenna  height  above  average  terrain  285.4  ft 
Filed  Feb.  3.  / 

KONA  (TV)  Honolulu,  Hawaii — Hawaii  Radic 
Honolulu  Ltd.  seeks  mod.  of  CP  to  change  frorr. 
ch.  11  to  ch.  2  (54-60  mc):  ERP  54.7  kw  visual 
32.8  kw  aural;  studio  location  to  206  Koula  St.;1 
transmitter  location  to  Ala  Moana  &  Piikoi  Sts.; 
antenna  height  above  average  terrain  minus  2L- 
ft.   Filed  Feb.  3. 
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WANE-TV  Ft.  Wayne,  Ind.— Radio  Ft.  Wayne 

ic.  seeks  mod.  of  CP  for  ch.  69  to  change  ERP 
i  198.6  kw  visual,  107.2  kw  aural;  studio  and 
ansmitter  location  to  between  State  Blvd.  and 
oring  St.,  0.1  mile  W  of  city  limits:  antenna 
light  above  average  terrain  743  ft.  Filed  Feb.  3. 
WNDU-TV  Notre  Dame,  Ind. — Michiana  Telc- 
isting  Corp.  seeks  mod.  of  CP  for  ch.  46  to 
lange  ERP  to  127  kw  visual,  63.5  kw  aural: 
ansmitter  location  to  SE  corner  of  Ironwood 
Kern  Rds.,  near  South  Bend:  antenna  height 
oove  average  terrain  574  ft.  Filed  Feb.  4. 
KOAM-TV  Pittsburg,  Kan. — Mid-Continent 
elecasting  Inc.  seeks  mod.  of  CP  for  ch.  7  to 
lange  ERP  to  245.5  kw  visual,  137.5  kw  aural; 
,-itenna  height  above  average  terrain  546  ft. 
iled  Feb.  7. 

KYTV   (TV)    Springfield,   Mo. — Springfield  Tv 

ic.  seeks  mod.  of  CP  for  ch.  3  to  change  ERP 
>  100  kw  visual,  50.1  kw  aural:  antenna  height 
oove  average  terrain  525  ft.  Filed  Feb.  7. 
KVOO-TV  Tulsa,  Okla. — Central  Plains  Enter- 
rises  Inc.  seeks  mod.  of  CP  for  ch.  2  to  change 
rvtenna  height  above  average  terrain  to  1327.5 

Filed  Feb.  1. 
WSLS-TV  Roanoke,  Va. — Shenandoah  Life  Sta- 
ons  Inc.  seeks  mod.  of  CP  for  ch.  10  to  change 
iRP  to  316  kw  visual,  158  kw  aural:  antenna 
eight  above  average  terrain  1,972  ft.  Filed 
ieb.  4. 


<Jew  Am  Stations  .  .  . 

APPLICATIONS 

Selma,  Ala. — Roland  Jordan  Jr.  tr/as  Central 
,1a.  Bcstg.  Co.,  1270  kc.  1  kw  daytime.  Post 
ffice  address  1501  Broad  St.  Estimated  construe- 
on  cost  S12.989,  first  year  operating  cost  S36.000, 
evenue  S48.000.  Mr.  Jordan  is  former  chief  engi- 
eer  at  WCRL  Oneonta.  Ala.  Filed  Feb.  1. 
Escondido,  Calif. — Neil  W.  Owen  &  Julia  C. 
>wen  d/b  as  Palomar  Bcstg.  Co.,  1450  kc,  250  W 
nlimited.  Post  office  address  5901  Buckler  Ave., 
.os  Angeles.  Estimated  construction  cost  S11.800, 
rst  year  operating  cost  S30.000,  revenue  S35.000. 
'rincipals  in  general  partnership  include  Neil  W. 
tiwen  (50%),  teacher,  and  his  wife  Julia  C.  Owen 
150%),  college  instructor.  Filed  Feb.  2. 

Arcadia,  Fla. — R.  E.  Hughes,  1320  kc.  500  w  day- 
fane.  Post  office  address  Box  445,  Plant  City, 
''la.  Estimated  construction  cost  $10,706,  first 
ear  operating  cost  S27.000,  revenue  S40.000.  Mr. 
Tughes  is  employee  at  Duplex  Mills  &  Mfg.  Co. 
:nd  applicant  for  new  am  station  at  Plant  City. 
i-JJIled  Jan.  31. 

Washington,  Iowa — John  Garrett  tr/as  Wash- 
igton  County  Bcstg.  Co.,  1220  kc,  250  w  daytime, 
'ost  office  address  205  S.  Marion  Ave.  Estimated 
onstruction  cost  S7.700.  first  year  operating  cost 
27.000.  revenue  S35,000.  Mr.  Garrett  is  radio 
ngineering  consultant.  Filed  Jan.  31. 
Great  Falls,  Mont. — Community  Bcstrs.,  1450 
cc,  250  w  unlimited.  Post  office  address  %  Dan 
^  -  nyder,  Box  1405,  Great  Falls.  Estimated  con- 
■i  truction  cost  $27,455,  first  year  operating  cost 
32.280,  revenue  S34.500.  Principals  include  Pres.- 
;en.  Mgr.  Dan  Snyder  (26.6%),  manager  KBMN 
Sozeman,  Mont.;  Vice  Pres.  Edwin  R.  Mitchell 
16.6%),  general  contractor;  Vice  Pres.  Leo  B. 
-^ewis  (23.3%),  general  contractor;  See.-Treas. 
lerman  J.  Feiden  (16.6%),  florist,  and  Esther  A. 
eiden  (16.6%).  Filed  Jan.  27. 
Billings,  Mont. — D.  Gene  Williams  &  Delbert 
iertholf,  co-partners,  910  kc,  1  kw  daytime.  Post 
ffice  address  Realty  Building,  Spokane.  Esti- 
mated construction  cost  $29,475,  first  year  oper- 
ting  cost  $45,000,  revenue  S60.000.  Principals  in- 
lude  D.  Gene  Williams  (50%),  51%  owner  KSPO 
■pokane,  and  25%  owner  KUTI  Yakima,  and 
>elbert  Bertholf  (50%),  49%  owner  KSPO  and 
owner  KUTI.    Filed  Feb.  1. 
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Oak   Harbor,   Ohio— News   On   The   Air  Inc., 

1250  kc,  500  w  daytime,  directional.  Post  office 
address  175V2  West  Water  St.,  Oak  Harbor.  Es- 
timated construction  cost  $16,000.  first  year  oper- 
ating cost  $36,000,  revenue  $50,000.  Principals 
include  Pres.  Robert  W.  Reider  (50%),  publisher 
of  Ottawa  County  News,  Port  Clinton,  Ohio;  Vice 
Pres.  John  E.  Halliday  (10%),  pres.-79%  stock- 
holder WJEH  Gallipolis,  Ohio;  pres.-66%  stock- 
holder WBEX  Chillicothe,  Ohio;  10%  stockholder 
WLMJ  Jackson,  Ohio,  and  pres  -79%  stockholder 
WRAS  Spencer,  W.  Va.;  Sec.-Treas.  Truman  A. 
Morris  (10%),  sec.-treas.-20%  stockholder  WJEH, 
10%  stockholder  WLMJ,  sec.-treas.-V3  owner 
WBEX,  and  sec.-treas.-20%  stockholder  WRAS; 
Marianne  B.  Campbell  (10%),  sec.-treas.-10% 
stockholder  WLMJ;  William  R.  Mnich  (10%),  10% 
stockholder  WLMJ.  and  Don  W.  Hughes  (10%), 
manager  WLMJ.  Filed  Feb.  4. 

Austin,  Tex. — Austin  Radio  Co.,  800  kc,  250  w 
daytime.  Post  office  address  Jacob  A.  Newborn. 
Box  1191,  Austin.  Estimated  construction  cost 
S6.000.  first  year  operating  cost  S24.000,  revenue 
S28,000.  Principals  include  Nancy  Newborn 
(50%);  Nena  Newborn  (50%),  and  Pres.-Treas. 
Jacob  A.  Newborn,  owner  of  KETX  (TV)  Tyler, 
Tex.  Nancy  and  Nena  Newborn  are  minor  daugh- 
ters of  Mr.  Newborn.  Filed  Jan.  31. 

Charlottesville,  Va. — Lawrence  Lee  Kennedy, 
1400  kc,  250  w  unlimited.  Post  office  adress  1009 
Westland  St.,  Charlottesville.  Estimated  con- 
struction cost  S16.700,  first  year  operating  cost 
$48,000,  revenue  $78,000.  Mr.  Kennedy  is  chief- 
engineer  and  minority  stockholder  WINA  Char- 
lottesville.  Filed  Jan.  28. 

Lynchburg,  Va. — Harry  A.  Epperson  Jr..  1050 
kc,  1  kw  daytime.  Post  office  address  Ararat,  Va. 
Estimated  construction  cost  $27.24«.  first  year 
operating  cost  S47.000.  revenue  $57,500.  Mr.  Ep- 
person is  on  sales  staff  of  his  son's  station  WPAQ 
Mt.  Airy,  N.  C.  Filed  Jan.  28. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WEEK    Peoria,   HI. — West   Central   Bcstg.  Co. 

granted  mod.  of  license  to  change  main  studio 
location  to  2907  Springfield  Hill  Rd.,  East  Peoria. 
Granted  Feb.  4;  announced  Feb.  8. 

KASI  Ames,  Iowa — Ames  Bcstg.  Co.  granted 
request  for  waiver  of  Sec.  3.71  to  sign-off  at  7 
p.m.  May  through  August.  Granted  Feb.  1;  an- 
nounced Feb.  8. 

WENC  Whiteville.  N.  C— Whiteville  Bcstg.  Co. 
granted  request  for  waiver  of  Sec.  3.71  to  sign  off 
at  8:00  p.m.  Granted  Feb.  4:  announced  Feb.  8. 

APPLICATIONS 

WNLK   Norwalk,    Conn.— Norwalk    Bcstg.  Co. 

seeks  CP  to  change  from  500  w  to  1  kw  on  1350 
kc.  Filed  Feb.  2. 

WJCD  Seymour,  Ind. — Dr.  Azra  C.  Baker  seeks 
CP  to  change  from  500  w  to  1  kw  on  1390  kc. 
Filed  Feb.  2. 

WJVA  South  Bend,  Ind.— St.  Joseph  Valley 
Bcstg.  Corp.  seeks  CP  to  change  from  1580  kc  to 
1220  kc.  Filed  Feb.  3. 

WBEC  Pittsfield,  Mass.— Western  Mass.  Bcstg. 
Co.  seeks  CP  to  change  from  1490  kc  250  w  to 
1420  kc  1  lew.  Filed  Feb.  1. 

WFAR  Farrell,  Pa. — Sanford  A.  Schafitz  seeks 
CP  to  change  from  500  w  to  1  kw  on  1470  kc. 
Filed  Feb.  1. 

WAEW  Corssville.  Tenn.— WAEW  Inc.  seeks  CP 
to  change  from  1340  kc  250  w  unlimited  to  1330 
kc  1  kw  daytime.  Filed  Feb.  1. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WMRI-FM  Marion,   Ind.— Chronicle  Pub.  Co. 

granted  CP  to  change  ERP  to  31  kw;  studio  and 
transmitter  location  to  0.6  mile  S  of  State  Rt.  18 
on  Pennsylvania  Ave.,  Marion;  antenna  height 
above  average  terrain  275  ft.  Granted  Feb.  1; 
announced  Feb.  8. 

WPAD-FM  Paducah,  Ky.— Paducah  Bcstg.  Co. 
granted  CP  to  change  ERP  to  36  kw.  Granted 
Feb.  1;  announced  Feb.  8. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

WMLV  Millville,  N.  J. — Union  Lake  Bcstrs.  Inc. 
granted  voluntary  acquisition  of  control  by  John 
N.  Norris  through  purchase  of  40%  of  stock  from 
John  C.  Price  for  $15,000.  Mr.  Norris,  20%  stock- 
holder of  WGSA  Ephrata,  Pa.,  will  now  own 
80%  interest.  Granted  Feb.  1;  announced  Feb.  8. 

KERV  Kerrville,  Tex.— Kerrville  Bcstg.  Co. 
granted  voluntary  acquisition  of  negative  control 
(50%)  by  Hal  Peterson  through  purchase  of  25% 
interest  from  W.  Scott  Schrenner  for  $7,500. 
Granted  Feb.  1;  announced  Feb.  8. 

APPLICATIONS 

KMOR  Orovillc,  Calif. — Oroville  Bcstrs.  seek 
voluntary  transfer  of  control  to  Joy  C.  Fearn- 
head  through  purchase  of  37.5%  interest  from 
Knox  La  Rue  for  $5,425.  Mr.  Fearnhead  will  now 
own  75%  interest.  Filed  Jan.  31. 


WCTV  (TV)  Thomasville,  Ga.— E.  D.  Rivers  Sr. 

seeks  voluntary  assignment  of  CP  to  John  H. 
Phipps  for  $887,000  for  tv  expenses  and  equip- 
ment, and  $331,464  for  GE  equipment  obligations. 
Mr.  Phipps  also  pays  S38.000  for  Mr.  Rivers'  con- 
tract to  purchase  WKTG  there  for  $62,000.  Mr. 
Phipps  is  owner  of  WTAL  Tallahassee  and  WTYS 
Marianna,  Fla.  Filed  Jan.  31. 

KORT  Grangeville,  Idaho— Far  West  Radio  Die. 
seeks  voluntary  transfer  of  control  to  Hub  and 
Helen  H.  Warner  through  purchase  of  V3  interest 
from  David  L.  Dodd  for  $4,000.  Hub  and  Helen 
H.  Warner  each  will  now  own  50%  interest.  Filed 
Feb.  3. 

WBBA  Pittsfield,  ni.— Pike  Bcstg.  Co.  seeks 
voluntary  acquisition  of  control  by  Keith  Moyer 
through  transfer  of  4534%  interest  from  Roger 
L.  Moyer  for  25%  interest  in  WTIM  Taylorville. 
111.,  and  assumption  by  R.  L.  Moyer  of  $22,600 
obligation.  Keith  Moyer  will  now  own  91\'z% 
interest.  Filed  Feb.  3. 

WTIM  Taylorville,  111.— Roger  L.  Moyer  & 
Keith  Moyer  d/b  as  Moyer  Bcstg.  Co.  seek  vol- 
untary assignment  of  license  to  Roger  L.  Moyer 
tr/as  Moyer  Bcstg.  Co.  through  transfer  of  25% 
interest  to  Roger  L.  Moyer  for  assumption  of 
$22,600  obligation  and  45%%  interest  in  WEBA 
Pittsfield.  111.  Mr.  Moyer  will  now  be  sole 
owner.   Filed  Feb.  3. 

KTIV  (TV)  Sioux  City,  Iowa— KCOM  Bcstg.  Co. 

seeks  relinquishment  of  positive  control  by 
Dietrich  Dirks  through  acquisition  of  50%  inter- 
est by  Perkins  Brothers  Co.,  operators  of  KSCJ 
ther-\  pursuant  to  merger  agreement  for  the  ch. 
4  facility.   Filed  Feb.  3. 

WBLE  Batesville,  Miss.— Harold  B.  McCarley, 
Travis  A.  Palmer  &  Harriet  K.  Hartness  d/b  as 
Panola  Bcstg.  Co.  seek  voluntary  assignment  of 
license  to  Harold  B.  McCarley,  Robert  H.  Collins 
&  Harriet  K.  Hartness  d/b  as  Panola  Bcstg.  Co. 
Travis  A.  Palmer  sells  his  V3  interest  for  $9,000. 
Principals  will  now  include  Harold  B.  McCarley 
(50^).  Robert  H.  Collins  (Ve),  lumber  manufac- 
turer, and  Harriet  K.  Hartness  (V3).  Filed  Jan.  28. 

KORK  Las  Vegas,  Nev. — Vegas  Valley  Bcstg.  Co. 
seeks  assignment  of  license  to  parent  company 
Reno  Bcstg.  Co.  Filed  Feb.  3. 

WAKN  Aiken,  S.  C. — Aiken  Electronics  Ad- 
vertising Corp.  seeks  voluntary  transfer  of  con- 
trol to  John  Mare  through  purchase  of  20%  in- 
terest from  B.  T.  Whitmire  for  $7,609.  Mr.  Mare 
will  now  own  69%  interest.    Filed  Feb.  1. 
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KENN  Kenedy,  Tex.— Charles  F.  Harris,  Stanley 
F.  Nelson  &  Charles  W.  Bathrope  d/b  as  Kenedy 

Bcstg.  Co.  seeks  assignment  of  license  to  Charles 
W.  Bathrope  for  $2,216  plus  all  expenses  for  get- 
ting station  on  the  air.  Mr.  Bathrope  is  pres.- 
94%  owner  KITE  San  Antonio.  50%  owner  KANN 
Sinton,  and  4%  owner  KDUB-AM-TV  Lubbock, 
all  Texas.  Filed  Feb.  2. 

WTOV-TV  Norfolk,  Va. — Commonwealth  Bcstg. 
Corp.  seeks  assignment  of  CP  to  Tim  Brite  Inc. 
for  $17,500  plus  assumption  of  notes  due  RCA  for 
$63,000  and  $15,000  for  equipment  and  real  estate 
purchased  from  WAVY  Portsmouth,  Va.  Tim 
Brite  Inc.,  Hyattsville,  Md.,  advertising  agency, 
is  owned  by  Temus  R.  Bright  (95.3%),  and  his 
wife  Anna  C.  Bright  (4.7%).  Filed  Feb.  4. 


Hearing  Cases 


FINAL  DECISION 

Savannah,  Ga. — New  tv,  ch.  3.  The  Commission 
announced  its  decision  granting  the  application 
of  WSAV  Inc.  for  new  tv  station  on  ch.  3  in 
Savannah,  Ga.,  subject  to  the  condition  that  it 
does  not  utilize  its  presently  proposed  tower 
base,  consisting  of  three  steel  sleeves  installed 
on  the  penthouse-roof  of  the  Liberty  National 
Bank  Bldg.,  in  Savannah;  and  denying  the  com- 
peting application  of  WJIV-TV  Inc.:  denied  mo- 
tion by  WSAV  Inc.,  to  strike  exceptions  and  brief 
of  WJIV-TV.  Chairman  McConnaughey  and 
Commissioner  Doerfer  not  voting.  Action  Feb.  3. 

OTHER  ACTIONS 

CBS — By  Memorandum  Opinion  and  Order,  the 
Commission,  on  petition,  dismissed  its  show 
cause  proceeding  against  the  Columbia  Bcstg. 
System  Inc.,  in  connection  with  the  seven-am- 
station  limitation  specified  in  the  Commission's 
rules,  since  CBS  now  has  interest  in  only  six  am 
stations  (KCBS  San  Francisco;  WCBS  New  York; 
WEEI  Boston;  WBBM  Chicago;  KMOX  St.  Louis, 
and  KNX  Los  Angeles).  Action  Feb.  3. 

Boston,  Mass. — Ch.  5  proceeding.  By  separate 
orders,  the  Commission  (1)  granted  motion  by 
the  Chief  Broadcast  Bureau,  to  delete  in  the 
Boston  ch.  5  proceedings  the  issue  with  respect 
to  whether  stations  proposed  by  Allen  B.  Du- 
Mont  Labs.  Inc.  and  Post  Pub.  Co.  would  con- 
stitute a  hazard  to  air  navigation;  and  (2)  denied 
motion  by  Post  to  include  a  similar  issue  with 
respect  to  the  station  proposed  by  Matheson  Ra- 
dio Co.  The  three  proposed  antennas  have  air 
navigation  approval.  Action  Feb.  3. 

Laurel,  Miss. — By  Order,  the  Commission  denied 
petition  by  Southland  Bcstg.  Co.  and  New  Laurel 
Radio  Station  Inc.,  protestants,  for  a  2-week  con- 
tinuance of  hearing  in  re  application  of  Ameri- 
can Southern  Bcstrs.  (WPWR)  for  new  am  sta- 
tion (1430  kc)  in  Laurel,  Miss.  Action  Feb.  4. 

WROW-AM-TV  Albany,  N.  Y. — By  order,  the 
Commission  re-scheduled  for  Feb.  14  oral  argu- 
ment in  the  proceeding  involving  transfer  of 
control  of  Hudson  Valley  Bcstg.  Co.  (WROW-AM- 
TV  Albany,  N.  Y.,  from  Hyman  Rosenblum,  et  al., 
to  Lowell  J.  Thomas,  et  al.  Action  Feb.  3. 

Latrobe,  Pa. — By  Order  the  Commission  denied 
a  petition  by  its  Chief  Broadcast  Bureau,  for  en- 
largement of  issues  in  proceeding  on  application 
of  Latrobe  Bcstrs.  for  new  am  station  (1480  kc) 
in  Latrobe,  Pa.   Action  Feb.  2. 

WICU  (TV)  Erie,  Pa.— By  order  the  Commis- 
sion (1)  denied  motion  by  Dispatch  Inc.  to  strike 
certain  Broadcast  Bureau  allegations  in  the  pro- 
ceeding on  renewal  of  license  of  tv  station  WICU 
Erie,  Pa.;  and  (2)  dismissed  as  premature  a 
Broadcast  Bureau  motion  to  enlarge  and  modify 
hearing  issues.    Action  Feb.  2. 


Routine  Roundup  .  .  . 

February  3  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee  on  Jan.  28 
Chief  Broadcast  Bureau — Granted  petition  for 
an  extension  of  time  to  and  including  Feb.  8, 
within  which  to  file  exceptions  to  initial  decision 
in  re  application  of  Sangamon  Valley  Tv  Corp. 
and  WMAY-TV  Inc.  for  ch.  2  in  Springfield,  111. 
(Dockets  10701,  03). 

By  Hearing  Examiner  William  G.  Butts  on  Feb.  2 
WONN  Lakeland,   Fla.,   Coastal   Bcstg.    Co. — 

Granted  petition  for  leave  to  amend  its  am  appli- 
cation (Docket  11145:  BP-9245),  and  application 
as  amended  was  removed  from  hearing  docket. 

By  Hearing  Examiner  Hugh  B.  Hutchison 
Salina,  Kan.,  Salina  Bcstg.  Co. — The  Commis- 
sion, on  its  own  motion,  continued  until  further 
order  the  prehearing  conference  scheduled  for 
Feb.  1,  in  re  application  for  new  am  station 
(Docket  11162)  (Action  of  1/31). 

Abilene,  Tex.,  Bill  Mathis — The  Commission, 
on  its  own  motion,  continued  until  further  order 
the  prehearing  conference  scheduled  for  Feb.  2, 
in  re  application  for  new  am  station  (Docket 
11180)  (Action  of  1/28). 

By  Hearing  Examiner  Basil  P.  Cooper  on  Feb.  1 

Amended  order  of  Jan.  19  in  re  applications  of 
Indianapolis  Bcstg  Inc.,  et  al.,  for  ch.  13  in  Indi- 
anapolis, Ind.  (Docket  8906  et  al.).  by  adding  the 
following  paragraph:  "It  is  further  ordered  that 
the  motions  made  by  counsel  for  Mid-West  T.  V. 
Corporation  that  the  principals  of  all  competing 
applicants  be  examined  as  to  the  filing  of  their 
income  tax  returns  and  the  subsequent  processing 
thereof  by  the  Collector  of  Internal  Revenue  be 
and  the  same  are  hereby  denied." 

Elizabethtown,  N.  C,  Cape  Fear  Bcstg.  Co. — 
Granted  petition  for  continuance  of  hearing  from 
Feb.  15  to  April  18.  in  re  application  for  new 
am  station  (Docket  11143). 

By  Hearing  Examiner  Fanney  N.  Litvin  on  Feb.  1 
WOPA   Oak   Park,   m.,   Village   Bcstg.  Co.— 

Ordered  that  prehearing  conference  scheduled 
for  Feb.  3  be  continued  to  Feb.  7  (Docket  11163). 

February  3  Applications 

ACCEPTED  FOR  FILING 
License  fer  CP 
WPRP  Ponce,  P.  R.,  Voice  of  Porto  Rico  Inc. — 

License  to  cover  CP  (BP-9171)  which  authorized 
change  from  employing  directional  antenna 
(DA-1)  day  and  night  to  directional  antenna  for 
night  use  only  (DA-N)  (Main  transmitter)  (BL- 
5604 ) . 

Renewal  of  License 
WCON  Cornelia,  Ga.,  Habersham  Bcstg.  Co. — 
Resubmitted  (BR-2811). 

WDMG  Douglas,  Ga.,  WDMG  Inc.—  (BR-1709). 

Modification  of  CP 

WNLC-TV  New  London,  Conn.,  The  Thames 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-1217)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  Aug.,  1955  (BMPCT-2814). 

WJHP-TV  Jacksonville,  Fla.,  The  Jacksonville 
Journal  Co.— Mod.  of  CP  (BPCT-1454)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  (BMPCT-2811). 

WMFL  (TV)  Miami,  Fla.,  Miami-Biscayne  Tele- 
vision Corp.— Mod.  of  CP  (BPCT-1616)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  8-9-55  (BMPCT-2755). 

KLIX-TV  Twin  Falls,  Idaho,  Southern  Idaho 
Bcstg.  &  Tv  Co.— Mod.  of  CP  (BPCT-1292)  as 
mod.  which  authorized  new  tv  station  to  extend 


Major  Market  Independent 
* I  O.J.  OOO.OO 

A  successful  fulltime  independent  that  is  beginning  to  realize  size- 
able profits  due  to  a  recent  change  in  policy.  This  property  is  located 
in  one  of  the  south's  great  markets.  Fixed  assets  above  average. 
Financing  available. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Clifford  Marshall 
Washington  Bldg. 
Sterling  3-4341-2 


RADIO-TV-NEWSPAPER  BROKERS 

CHICAGO 
Ray  V.  Hamilton 
Phil  Jackson 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
William  T.  Stubblefield 

235  Montgomery  St. 
Exbrook  2-5671-2 


completion  date  to  7-15-55  (BMPCT-2815). 

WPMT  (TV)  Portland,  Me.,  The  Portland  Telt 
casting  Corp.— Mod.  of  CP  (BPCT-1528)  as  mo 
which  authorized  new  tv  station  to  extend  cor 
pletion  date  to  8-16-55  (BMPCT-2810). 

KOMU-TV  Columbia,  Mo.,  The  Curators  of  th 
U.  of  Mo.— Mod.  of  CP  (BPCT-1177)  as  mcc 
which  authorized  new  tv  station  to  extend  corr 
pletion  date  to  8-1-55  (BMPCT-2816). 

KMBC-TV  Kansas  City,  Mo.,  KMBC  Bcstg.  Ci 
—Mod.  of  CP  (BPCT-292)  as  mod.  which  authci 
ized  new  tv  station  to  extend  completion  da1 
to  5-17-55  (BMPCT-2812). 

KCJB-TV  Minot,  N.  D.,  North  Dakota  Bcstg.  Ci 
—Mod.  of  CP  (BPCT-1333)  as  mod.  which  ai 
thorized  new  tv  station  to  extend  completio 
date  to  3-1-55  (BMPCT-2820) . 

KOTV  (TV)  Tulsa,  Okla..  KOTV  Inc.— Mod  c 
CP  (BPCT-1786)  as  mod.  which  authorize 
changes  in  facilities  of  existing  tv  station  1 
extend  completion  date  to  5-20-55  (BMPCT 
2819). 

WUSN-TV  Charleston,  S.  C,  Southern  Bcstj 
Co.— Mod.  of  CP  (BPCT-693)  as  mod.  which  ai 
thorized  new  tv  station  to  extend  completio 
datp  to  8-17-55  (BMPCT-2813) . 

KTNT-TV  Tacoma.  Wash.,  Tribune  Pub.  Co - 
Mod.  of  CP  (BPCT-1344)  as  mod.  which  author 
ized  new  tv  station  to  extend  completion  date  t 
5-19-55  (BMPCT-2817). 

KTNT-TV  Tacoma,  Wash.,  Tribune  Pub.  Co  - 
Mod.  of  CP  (BPCT-1887)  which  authorized  a 
auxiliary  transmitter  at  the  rjresent  main  trans 
mitter  site  to  extend  completion  date  to  5-19-= 
(BMPCT-2818). 

WOAY-TV  Oak  Hill,  W.  Va.,  Robert  R.  Thoma 
Jr.— Mod.  of  CP  (BPCT-1852)  as  mod.  which  aui 
thorized  new  tv  station  to  extend  completio 
date  to  4-1-55  (BMPCT-2809) . 

February  4  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 

WTBC  Tuscaloosa.  Ala.,  Tuscaloosa  Bcstg.  Co  -' 
(BR-1427). 

WDUN  Gainesville,  Ga.,  Northeast  Georei 
Bcstg.  Co.— (BR-2251). 

WITA  San  Juan,  P.  R.,  Electronic  Enterprise., 
Inc.— (BR -2077).  " 

WJAT-FM  Swainsboro,  Ga..  Jack  A.  Thompso 
&  Nancy  M.  Thompson — (BRH-703). 

Remote  Control 

WGST  Atlanta,  Ga.,  Board  of  Regents,  Uni 
versity  System  of  Georgia,  for  &  on  Behalf  o- 
Ga.,  Institute  of  Technology — (BRC-649) 

KFTV  Paris,  Tex.,  Lamar  Bcstg.  Co.— (BRC- 
647). 

Renewal  of  License  Returned 
WJRD  Tuscaloosa,  Ala.,  Welhelmina  Q.  (Doss 
Echols— (Section  II  dated  after  Section  I.) 

License  for  CP 
KRKD-FM  Los  Angeles,  Calif..  Radio  Bcstr: 
Inc.— License  to  cover  CP  (BPH-1962)  which  au 
thorized  changes  in  licensed  station  (BLH-1029 

February  7  Applications 

ACCEPTED  FOR  FDLING 
Renewal  of  License 
WJMW    Athens,    Ala.,    Athens    Bcstg.  Co. 

(BR -2215). 

WEDR  Birmingham,  Ala.,  Magic  City  Bcstg.  Cc 
— (BR-2373). 

WFMH  Cullman,  Ala.,  The  Voice  of  Cullman- 

(BR-24P8). 

WFEB  Sylacauga,  Ala.,  Alabama  Bcstg.  Co.- 
(BR-1210). 

WMLS  Sylacauga,  Ala.,  Marble  City  Bcstg.  Ct 

—  (BR-1978). 

WJVB  Jacksonville  Beach,  Fla.,  Jaeksonvill 
Beach  Bcstg.  Co.—  (BR-1537). 

WJAZ  Albany,  Ga.,  Radio  Station  WJAZ- 
(BR-2765). 

WGLS    Decatur,    Ga.,    DeKalb    Bcstg.  Co. 

(BR-2255). 

WGGA  Gainesville,  Ga.,  Blue  Ridge  Bcstg.  Cc 

—  (BR-1151). 

WNEX   Macon,   Ga.,   Macon   Bcstg.   Co. —  (BR 

1215). 

WTOC  Savannah.  Ga.,  Savannah  Bcstg.  Co.- 

(BR-763). 

WKTG  Thomasville,  Ga.,  Southern  Bcstg.  Sys 
tern  Inc.— (BR-1776). 

Renewal  of  License  Returned 
WJBB  Haleyville,  Ala.,  Haleyville  Bcstg  Co.- 

( Section  II  dated  after  Section  I). 
WPAX  Thomasville,  Ga.,  H.  Wimpy—  (Sectic 

II  dated  after  Section  I.) 

Remote  Control  Returned 
WDBQ  Dubuque,  Iowa,  Dubuque  Bcstg.  Co.- 

(Not  Notarized.) 

Modification  of  CP 
WALA-TV  Mobile,  Ala.,  Pape  Television  Co- 

Mod.  of  CP  (BPCT-705)  as  mod.  which  authorize! 
new  tv  station  to  extend  completion  da;< 
(BMPCT-2834). 

WPGT  (TV)  Clearwater,  Fla.,  W.  Frank  Hobo 
tr/as  Pioneer  Gulf  Television  Bcstrs.— Mod  o 
CP  (BPCT-1301)  as  mod.  which  authorized  nev 
tv  station  to  extend  completion  date  to  9-1-5 
(BMPCT-2826). 

(Continued  on  page  113) 
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PROFESSIONAL  CARDS 


IA.NSKY  &  BAILEY  INC. 

five  Offices 

De  Sales  St.,  N.  W.  ME.  8-541 1 
it  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
ington,  D.  C.         ADams  4-2414 

Member  AFCCE  * 


M 

k 

i 

H 


mercial  Radio  Equip.  Co. 
l\  erett  L.  Dillard,  Gen.  Mgr. 
NATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE  * 


■ 

fall 


RANK  H.  MclNTOSH 

INSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE* 


*  KEAR  &  KENNEDY 

"fl  ISth  St.,  N.  W.     Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  • 

E  lil 


I'M 

I 

•r 


LYNNE  C.  SMEBY 

egittered  Professional  Engineer" 
G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


IOBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
821  MARKET  STREET 
I  FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


J.  G.  ROUNTREE,  JR. 

4515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
Pennsylvania  Bldg.      Republic  7-2347 
WASHINGTON  4,  D.  C. 
Member  AFCCE' 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Shereten  Bldg. 

Washington  5,  D.  C 

REpualic  7-3984 

Member 

AFCCE • 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  • 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineer* 

Quarter  Century  Profetrienai  Experience 
Radio-Television- 
Electronics-Cemmunications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  3-1230 — Executive  J-5I57 
(Nirhts-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway         Sunset  9-9182 

Denver,  Colorado 


— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  • 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE* 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.      4212  S.  Buckner  Blvd. 
Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
—among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians— applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  34111 
Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING     DISTRICT  7-8213 
WASHINGTON  4,  D.  C. 

Member  AFCCE  ' 


PAGE,  CREUTZ, 
GARRISON  ft  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-5678 
Washington  5,  D.  C. 
Member  AFCCE  ' 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  • 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phene  6-2924 

Member  AFCCE  ■ 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  • 


SERVICE  DIRECTORY 


ustom-Built  Equipment 
S.  RECORDING  CO. 

121  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 

SERVICE  FOR  FM  &  TV 
Engineer  on  duty  ail  night  every  night 

JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 


CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Accredited  Technical  Institute  Curricula 
3224  16th  St.,  N.W.,  Wash.  10,  D.  C. 
Practical    Broadcast,   TV,    Electronics  en- 
gineering    home    study    and  residence 
courses.    Write  For  Free  Catalog,  specify 
course. 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Service  Directory  advertising 
contact 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:     Undisplayed — Monday  preceding  publication  date.     Display— Tuesday 
preceding  publication  date. 

Situations  Wanted  20^  per  word — $2.00  minimum  •  Help  Wanted  25<f  per  word — 
$2.00  minimum._ 

All  other  classifications  30«f  per  word — $U.OO  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.j  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 
Help  Wanted 

Managerial 

Commercial  manager,  county  seat  population 
15,000,  Fringe  tv;  newspaper  competition.  Guar- 
antee plus  percentage.    Box  190G,  B'T. 


Station  manager,  single  station  county  seat  mar- 
_ket  Profitable  connection  for  capable  salesman- 
manager  familiar  all  phases.    Engineering  expe- 
rience not  necessary.    Box  291G,  B«T. 

Salesmen 

Florida — experienced  man,  draw  against  15% 
Box  661F.  ;B?T. 


HELP! 

If  that  is  what  you  need— HELP— you 
should  be  interested  in  our  Placement 
Department.  We  offer  you  graduates 
who  can  double  in  several  capacities. 
They  are  not  "specialists",  but  have 
been  thoroughly  trained  by  profes- 
sionals for  a  combination  of  jobs, 
using  standard  commercial  equipment 
in  our  studios. 

•  Announcers 

(Tv  &  Radio) 

•  Camera  Men 

•  Continuity  Writers 

(Tv  &  Radio) 

•  Floor  Men 

•  Salesmen 

•  Sales  Service  Men 

•  Traffic  Assistants 

(Tv  &  Radio) 

•  Film  Editors 

•  Projectionists 

•  Artists 

(Comm.  lettering  &  Design) 

Remember,  our  service  is  FREE.  We 
are  not  an  employment  agency.  We 
simply  supply  you  with  trained  grad- 
uates from  our  School  who  have  been 
screened  for  ability  and  willingness  to 
work.  Write,  wire,  or  call  John  Birrel, 
Placement  Director,  for  complete 
background  data. 

NORTHWEST  RADIO  &  TELEVISION  SCHOOL 

1221  N.W.  21st  Avenue 
Portland  9,  Oregon 
with  schools  in 

HOLLYWOOD  •  CHICAGO  •  PORTLAND 


RADIO 


Help  Wanted— (Cont'd) 


Florida  .  .  .  Want  qualified  salesman-announcer. 
Want'a  make  money.  $100.00  guarantee  week, 
right  man,  three  openings,  two  pop  and  one  hill- 
billy field.  Must  be  tops.  Good  past  record.  Full 
information  first  letter.   Box  19G,  B-T. 


Wanted:  Experienced  salesman.  Radio  and  tv 
for  Florida.  Active  list  of  accounts.  Draw  against 
commission.  Send  past  employment  record, 
photograph  and  references.    Box  186G,  B'T. 


Salesman — unusual  opportunity  for  live  wire  men 
to  sell  radio  and  television  advertising.  Must  be 
above  average  in  ability,  have  car  and  be  willing 
to  travel  extensively.  If  vou  are  satisfied  earn- 
ing less  than  $12,000  a  year  do  not  apply.  Box 
256G,  B'T. 


We  are  looking  for  salesmen  or  sales  manager 
for  five  kw  radio,  channel  7  tv  NBC.  Radio  and 
tv  sales  two  separate  organizations.  Opportunity 
for  future  advancement  and  permanent  location 
in  this  rich  agriculture  and  industrial  area.  Box 
295G,  B'T. 


New  England  full-time  network  station  wants  ex- 
perienced salesman.  Salary,  commission  and 
milage  allowance.    Write  Box  312G,  B'T. 


Announcers 


1st  combo,  announcing,  management  new  500 
watt  DT.  Oklahoma.  Box  84F,  B'T. 


Florida — pop  DJ  personality.  Send  tape  and 
resume.    Box  662F,  B'T. 


Bright  hard  hitting  morning  man  for  well  estab- 
lished morning  show  on  upper  midwest  network 
affiliate.  Right  man  will  have  tv  opportunity  on 
vhf  NBC  affiliate.   Box  294G,  B'T. 


Are  you  a  good  morning  man  for  our  radio  opera- 
tion in  southeast?  Send  photo,  air  check,  refer- 
ences, background.  Tapes  will  be  returned.  Box 
315G,  B'T. 


Announcer  with  first  phone  ticket  for  Ohio  day- 
timer  in  single  station  market.  $75  week  start — 
more  on  proven  ability.    Box  329G,  B'T. 


Top  Negro  DJ  for  rhythm  and  blues  or  spiritual 
shows.  Real  opportunity  with  new  station  in 
terrific  market.  Send  audition  tape,  photo,  salary 
requirements  to  Bill  Garrett,  %  KATZ,  Room  273, 
Arcade  Building,  St.  Louis,  Missouri. 


Wanted — Morning  announcer,  combination  sports 
— staff  announcer,  combination  sports — announcer 
— salesman,  combination  staff  announcer — news 
report  writer.  Eli  Daniels,  KDSJ-KRSD  Rapid 
City,  South  Dakota. 


Vacation  relief  man  .  .  .  must  have  first  phone 
ticket.  Good  voice,  sober  and  reliable.  Contact 
Frank  Kilpatrick,  KXRX,  San  Jose,  California. 


Excellent  opportunity  for  program  conscious  an- 
nouncer with  solid  selling  background.  Progres- 
sive midwest  indie.  Complete  details  including 
salary  desired  in  first  letter.  WHFB,  Benton  Har- 
bor, Michigan. 


Morning  man  for  progressive  midwest  indie.  We 
want  a  personality  who  can  demonstrate  his 
ability  to  build  his  own  successful  program.  Com- 
plete station  cooperation  and  excellent  opportu- 
nity for  the  right  man.  Complete  details  first 
letter.    WHFB  Benton  Harbor,  Michigan. 


Experienced  announcer  needed  for  independent 
kilowatt  daytimer.  Send  qualifications  to  Station 
Manager,  WIAM  Williamston,  N.  C. 


RADIO 


Help  Wanted— (Cont'd) 


General  staff  announcer:  250  watt  southern  Ken- 
tucky independent  station.  Must  be  married. 
Some  experience  desired  but  not  necessary.  Send 
complete  resume  and  audition  tape,  first  letter  to 
WKAY  Glasgow,  Kentucky. 


Announcer  wanted:  Man  with  light  experience 
but  good  potential.  Man  interested  in  learning 
play-by-play  or  news  preferred.  Strict  profes- 
sional operation.  Must  get  along  with  staff  and 
take  job  seriously.  Outstanding  midwest  inde- 
pendent. Send  tape,  resume,  photo  to  WMTX 
Mt.  Vernon,  Illinois. 


1st  phone  combo.  Emphasis  announcing.  1  kw, 
top  pay.  Send  audition,  references,  and  back- 
ground.   WRIC  Richlands,  Virginia. 


Announcer,  first  phone  immediately.  Emphasis 
on  announcing.  Send  tape,  references  and  back- 
ground. Howard  Ward,  WWBG,  Bowling  Green, 
Ohio. 


Technical 


Chief  engineer.  Maintenance.  Light  air  shift. 
Remote  controlled  transmitter.  Medium  south- 
western market.  Permanent.  $90.00  weekly.  Box 
237G,  B'T. 


First  phone , immediate  opening  permanent  posi- 
tion thousand  watt  regional.  Need  car,  write  or 
wire  George  Crocker,  KSDN  Aberdeen,  South 
Dakota. 


1st  combo — chief  engineer-announcer.  Efficient 
in  both.   Write  or  call  WCRO  Johnstown,  Pa. 


Help  wanted:  First  phone  engineer-announcer. 
Send  full  resume,  tape,  photo  to  Jack  Owens, 
WEIC  Charleston,  Illinois. 


First  phone  immediately.  Recent  grad.  okay. 
Excellent  spot  for  radio  and  tv  repairman.  Ref- 
erences, write,  wire  WFKN  Franklin,  Ky. 


Immediate  opening:  Chief  engineer  with  experi- 
ence. Preferably  some  announcing.  Permanent 
position.  State  background,  salary  requirements, 
first  letter,  WMLT  Dublin,  Georgia. 


Experienced  recording  man.  Tape,  disc,  remotes, 
maintenance.  Write  full  qualifications,  salary. 
Rocky  Mountain  Radio  Council,  21  E.  18th  Ave., 
Denver,  Colorado. 


Production-Programming,  Others 


Pacific  northwest  radio  station  seeking  experi- 
enced, talented  and  personable  woman's  program 
director.  Only  top-flight  applicants  considered 
for  this  wonderful  opportunity.  Confidential. 
Box  322G,  B'T. 


Nebraska  news  editor.  Gather,  write  and  broad- 
cast local  news  .  .  .  general  news  editing.  Must 
have  news  training  and  experience.  Write  for 
application  form.    KCOW  Alliance,  Nebraska. 


Girl  Friday— continuity  that  sells.  Knowledge  of 
traffic.  Small  station  experience  preferred.  Con- 
tact Harrv  Becker,  KIMO  Independence,  Mis- 
souri. Days  call  Clifton  9815  or  9810.  Night  Clif- 
ton 5339. 


l 

Program  director  with  first  ticket.  Immediate 
opening,  competitive  market.  Good  opportunity 
for  man  with  ability  and  experience.  Send  full 
information  to  A.  M.  McGregor,  KSTT  Daven- 
port, Iowa. 


Situations  Wanted 


Managerial  - 


General  manager.  Am-tv,  family  man  seeking 
advancement.  Employed  same  station,  radio-tv 
past  ten  years.  Presently  assistant  tv  manager. 
Willing  to  invest  first  year's  salary  in  company 
stock  to  prove  confidence  in  ability.  Prefer  west. 
Box  285G,  B'T. 


Irresponsible  ingrate,  living  off  wife  and  2M 
kids.  Seeks  managerial  post  with  short  hours, 
big  pay.  Live  a  little  .  .  .  engage  this  lout  and 
laff  it  up  with  him.  Box  301G.  B'T. 


National  sales  or  commercial  manager — approxi- 
mately 14  years  radio-television  sales  experience, 
both  local  and  national.  Experience  includes 
branch  manager  of  representative  and  station's 
national  sales  director.  Persistent,  determined. 
References  from  stations,  agencies  and  represent- 
atives.  Box  318G,  B'T. 


Wanted:  Salesman  or  woman.  Big  pay,  large 
percentage.  ~Write  Box  847F,  B*T. 


RADIO 


RADIO 


RADIO 


: 


Experienced  announcer  wants  permanent  job  with 
:uture.  Presently  employed.  Primarily  interested 
n  sports  (play-by-play),  also  DJ,  board,  coniinu- 
ty  &  selling.   Write  Box  120G,  B'T. 


Very  good  negro  staff  man.  Experience  light. 
:-uture  bright.  Ambitious,  smooth,  good  refer- 
2nces.    Box  181G,  B'T. 


"■Successful  major  market  "morning  man"  wants 
:  change  to  top  rated  station  in  large  market.  Have 
quadrupled  ratings  and  tripled  billings,  but  no 
-ifuture.  Fifteen  years  experience  at  three  stations, 
[f  you  have  jockey  vacancy  and  will  pay  per- 
centage write  Box  259G,  B'T. 


-Say  there  mister  broadcaster!  Hundreds  of  thou- 
■  sands  of  GI's  were  informed  and  entertained 
while  they  were  "doing  their  job"  in  Korea.  Per- 
haps you  were  one  of  them  who  listened  and 
took  time  out  to  drop  a  line  whenever  the  action 
quieted  down.  Our  mail  pull  was  tremendous.  We 
.  have  finished  our  "job"  over  here.  We  specialize 
nin  rapid  fire  sportscasting  and  authoritative  news- 
casts with  all  embellishments.  Our  name  is 
known  throughout  the  land.  What  town  didn't 
send  its  favorite  sons  "over  there?"  10  years  ex- 
perience. Have  slightly  frayed  khakis,  wonderful 
wife  and  8-month-old  son  who  rely  on  us  to  do 
?ithe  "job"  and  are  willing  to  travel.  Box  265G, 
~  T. 


Situations  Wanted — (Cont'd) 


Announcers 


experienced  announcer  with  permit,  presently 
■mploved,  wishes  to  relocate  in  the  north — pref- 
erably near  New  York  City.  Singer,  instrumen- 
alist'seeking  staff  position.  Strong  on  news.  So- 
>er.  dependable  family  man.  Some  tv  experience, 
rape  resume  or  personal  interview  on  request. 
3ox  99G.  B'T. 


Sportscaster — 7  years  am  radio  experience.  Seeks 
'ear-round  sports  deal,  am-tv  combo  or  radio 
vith  tv  CP.,  including  B,  A  or  AA  baseball. 
;onsider  only  medium  to  large  market,  salary 
)lus  talent  arrangement.  Can  purchase  minority 
nterest  if  desired.  Air-check  tape,  references. 
Box  112G,  B-T. 


Announcer — deejay,  employed,  seeking  job  with 
iuture,  married,  veteran,  will  travel,  tape.  Box 
13G,  B'T. 


.Versatile  announcer,  some  DJ  experience,  news- 
casting,  writing  comercials,  available  immedi- 
ately. Box  227G,  B'T. 


Baseball  announcer,  7  vears  experience,  excellent 
voice,  finest  of  references.  Box  266G,  B'T. 


Staff  announcer,  2  years  solid  experience  with 
r;  ■  small  midwestern  indie,  desires  to  relocate  any- 
where in  native  New  England.    25,  vet,  single. 
-Box  269G.  B'T. 


'  Outstanding  news  and  sports  personality  seeking 
:^job  with  opportunity.  Clear  mature  voice  backed 
by  ample  experience.  College  graduate  presently 
:<emploved.  Tape  and  resume  upon  request.  Box 
279G,  B'T. 


Combo -announcer.  First  phone  license.  Four 
years  broad  experience.    Desires  job  southeast. 

4  Available  February  28.  Full  details  please.  Box 

;282G,  B'T. 


a 


Announcer — No  tux,  will  travel.  Energy  un- 
bounded. Strong  commercials  and  news.  Recent 
graduate.  Tape,  resume,  photo  on  request.  Box 
283G.  B'T. 


Deejay — two  years  present  location — emceed  net- 
work show.  Strong  on  play-by-play — news — spe- 
cial events — third  ticket.  Prefer  eastern  location. 
Box  284G,  B'T. 


Announcer.  First  class  license.  Good  voice.  Ex- 
perienced.  Box  292G,  B'T. 


Announcer — 5  years  experience,  all  phases  except 
sports.  Family  man.  Pay  must  be  good.  Virginia, 
North  Carolina  area  preferred.  Box  299G,  B'T. 

Experienced,  reliable,  sober,  draft  exempt,  mar- 
ried, car.  Available  after  notice.  Box  300G,  B'T. 

Experienced  staff  announcer,  friendly  deejay, 
singer,  strong  news,  good  commercials,  single, 
veteran,  3rd  ticket.  Tape  and  resume  available. 
Box  304G,  B'T. 


:  Station  managers:  I'm  23,  single,  light  experience, 
;  have  a  fine  DJ  and  news  delivery.  Just  the  man 
;  you've  been  looking  for.  Yours  if  you  act  fast. 
Tux.  Will  travel.  Box  306G,  B-T. 


Situations  Wanted — (Cont'd) 

Announcer,  light  experience,  commercial  voice, 
DJ,  news,  sports,  board,  tape.  Box  307G,  B'T. 

Disk  jockey  or  program  director.  Experience, 
effective  "on-the-air  salesman."  Knows  promo- 
tion, merchandising,  public  relations,  copy,  traffic, 
etc.  Can  handle  servicing  and  help  sell.  Sincere 
delivery.  Authoritative  newscasts.  Newlywed. 
Will  go  anywhere  for  opportunity.  Can  start  im- 
mediately.  Box  308G,  B'T. 

Announcer-salesman.  First  phone.  5  years  radio- 
tv  experience.  Married.  New  car.  Available  2 
weeks.  West  Coast.  Box  309G,  B'T. 

Brighten  up  your  weekends.  Top-flight  New  York 
commercial  announcer,  newscaster  and  writer 
with  several  exclusive  successfully  tested  net- 
work radio  programs,  wants  Saturday  and  Sun- 
day work  out  of  town.  Tapes  and  interview  upon 
request.  Box  311G,  B'T. 

Top-rated  announcer  in  5-station  western  market 
desires  permanent  position  with  program  con- 
scious prestige  station.  Now  doing  top  music 
shows,  formerly  air  news  director.  7',2  years 
experience,  radio,  tv.  No  gimmicks,  just  sound, 
polished  technique.  No  quickie  deals.  Position 
must  offer  security,  advancement.  Write  Box 
313G.  B'T. 

Announcer:  Desire  network  in  eastern  U.  S.  A. 
Young,  2'2  years  experience,  currently  employed 
as  staff  and  sports  director.  College  grad.  Box 
325G.  B'T. 

Wide-awake  announcer,  strong  on  news,  excellent 
pop  DJ,  can  write  commercial  copy.  Capable 
engineer,  1st  phone,  experience  includes  instal- 
lation lkw  indie.  Married,  family,  veteran,  have 
car.  Returnable  tape  on  request.  Act  quickly  on 
this  one.  Box  330G,  B'T. 

Announcer — DJ.  Single — vet — strong  news,  sin- 
cere friendly  commercial.  Will  travel — tape. 
Dick  Baron,  c'o  Blumberg,  745  Driggs  Avenue, 
Brooklyn  11,  N.  Y.  Evergreen  7-2757  after  5. 

Soldier  desires  Saturday  evening  and  Sunday 
newscast  duties.  Pvt.  Leroy  Brush,  Co.  B,  588 
EBC.  Ft.  Belvoir,  Virginia. 

Experienced  sportscaster.  Two  seasons  "Hoosier 
Hysteria"  Indiana  basketball,  football.  Like  per- 
manency possible  including  baseball.  Reliable 
staff,  DJ.  Veteran,  tape.  Bill  Diamond,  618 
Broadway,  Vincennes,  Indiana. 

Announcer.  Available  immediately  .  Three  years 
experience,  including  7  months  television.  Mar- 
ried. Will  travel.  Everett,  308  South  6th,  Terre 
Haute,  Indiana. 

Announcer — emphasis  news,  music,  commercials. 
Restricted  permit.  Graduate  Midwestern  Broad- 
casting School,  27,  married,  will  travel.  Tape, 
photo,  resume  on  request.  Ray  Foster,  Box  109, 
Morris,  Illinois.   Phone  1211. 

Announcer-staff.  News,  commercials,  DJ,  sports. 
Single,  age  27.  Veteran.  Will  travel.  Elmer  C. 
Giznik,  3444  N.  Osage  Street,  Chicago,  Illinois. 

195  pounds  of  dynamic  selling  power  available. 
Club  emcee  experience.  3^2  years  radio.  Free  to 
travel.  Navy  discharge.  Write,  wire,  phone,  Don 
Gregory,  1201  Wright,  St.  Louis,  Missouri.  Central 
1-8186. 


Situations  Wanted — (Cont'd) 

Play-by-play,  six  years  experience  all  sports. 
Veteran,  married.  Top  references;  brochure  and 
tapes  available.  Bob  Junkert,  512 "i  Fountain 
Street,  Eau  Claire,  Wisconsin. 

Staff — capable.  Good  voice,  light  experience. 
Wishes  to  settle.  Tape  tells  tale.  Robert  Miller, 
136  West  44th  Street,  New  York  City,  N.  Y. 

Announcer,  DJ.  8  months  experience.  3rd  li- 
cense. Graduate  Pathfinder  School  of  Radio. 
Single.  Vet.  College.  Can  begin  work  March  14. 
Will  go  anywhere.  Wire  or  write  Ted  Mullins, 
Room  316,  Wesley  Hotel,  Washington,  D.  C. 

Announcer — strong  on  DJ,  sports  and  news.  Ma- 
ture. Midwestern  Broadcasting  School.  College 
degree  in  commerce.  Would  like  part-time  sales 
too.  Tape  and  resume  on  request.  Art  Nendick, 
4897  North  Ashland,  Chicago,  Illinois. 

Staff  announcer:  Strong  on  commercials,  DJ, 
news.  Prefer  midwest;  will  travel.  Tape,  resume. 
Write:  John  Schneider,  2727  W.  Polk,  Chicago. 

Announcer,  staff,  employed,  veteran,  married, 
will  travel,  tape— Mark  Shor,  751  E.  178th  Street, 
Bronx  57,  New  York. 

Experienced  announcer,  versatile  Midwestern 
Broadcasting  School  graduate.  Will  work  any- 
where west  of  Chicago.  Les  Simon,  Gillett,  Wis- 
consin. 


Technical 


Broken  down  tv  chief  presently  employed  de- 
sires chief's  iob  in  radio  again  to  regain  sanity. 
Box  270G,  B'T. 

Technician  12  years  experience  am-tv  desires 
permanent  position  with  progressive  station. 
Prefer  transmitter  but  will  work  studio.  Box 
277G,  B'T. 


1st  class  engineer.  Married,  serious-minded,  ex- 
cellent references.  South  preferred.  Box  290G, 
B'T. 

Combo,  first  class  license.  Graduate  engineer,  15 
years  experience.  Southwest  preferred.  Box 
293G,  B-T. 

Am  engineer.  Experienced  all  phases  including 
directionals.  Box  297G.  B'T. 

Versatile — engineer,  first.  Will  also  write  com- 
mercials and  script.  Some  announcing.  20  years 
electronics.  2  years  broadcasting.  Box  303G,  B'T. 

Fifteen  years  in  experience,  ten  years  this  sta- 
tion. Maintenance  operation,  tapes,  studio  and 
remote.  No  on  air  experience.  Family  man. 
Would  like  interview.  Home  phone  8206,  Beckley, 
W.  Va.  Box  321G,  B'T. 

Engineer — 1st  phone.  One  year  experience  in  am 
and  fm.  Available  immediately  for  am,  fm  or 
tv  operation.  Charles  Curzon,  5202  N.  Clark 
Street,  Chicago,  Illinois.  Phone  Ravenswood 
8-9575. 

Ten  years  am,  one  year  tv,  first  phone,  car,  30, 
single.  Will  travel.  S80  minimum.  Available 
immediately.  Engineer,  206  Furman  Street,  Syra- 
cuse 5,  N.  Y.  75-8913. 


MAJOR  MARKET  UHF  STATION 

Over  40  percent  penetration 

FOR  SALE 

for  less  than  liabilities 

for  details 
Write  or  wire  collect 

Box  324  G,  B-T 


RADIO 


TELEVISION 


For  Sale— (Cont'd) 


Situations  Wanted —  (  Cont'd  ) 


Production-Programming,  Others 


Program  director — Radio  is  not  dead,  it  only 
sounds  that  way.  Want  new  ideas  and  produc- 
tion to  build  sales  and  audience?  Give  me  the 
job.  Over  eight  years  in  radio,  some  tv.  Ex- 
perience plus.  Proven  record,  well  recom- 
mended. Desire  to  locate  permanently.  Ex- 
service,  married.  Will  supply  further  info  and 
material.    Will  go  anywhere.    Box  215G,  B-T. 


Newsman.  Ten  years  with  50,000  watt  station, 
newspaper  background.  Some  tv  experience. 
Prefer  midwest  or  southwest.  Available  now. 
Write  only,  no  air  work.  Box  262G,  B-T. 


Newscaster — reporter,  movie  photographer;  2V2 
years  radio  experience;  tv  training;  M.  A.  Jour- 
nalism, University  of  Iowa.  Ben  Silver,  104  West- 
lawn  Park,  Iowa  City,  Iowa. 


TELEVISION 


Help  Wanted 


Salesmen 


Florida  vhf  offering  young  salesman  opportunity 
to  learn  television.  Should  have  am  experience. 
Preference  given  Florida  salesman.  Our  staff 
advised  this  ad.  Box  328G,  B-T. 


Announcer 


Announcer — wanted  by  pre-freeze  vhf  station  in 
major  market.  Excellent  opportunity  for  steady 
man  who  is  capable  of  effective  on-camera  sell- 
ing. Write  fully,  explaining  experience,  ambi- 
tions, salary  requirements.  Our  people  know  of 
this  advertisement.   Address  Box  75G,  B-T. 


Announcer  who  can  sell  with  conviction,  for 
growing  vhf  operation  in  southeast.  Send  photo, 
tape,  background  and  references.  Box  317G,  B-T. 


Technical 


Transmitter  engineer — New  York  State  am  and 
tv — vhf  has  opening.    Box  131G.  B-T. 


Wanted:  Engineer  with  experience  in  am  and  tv 
transmitters  and  tv  studio  equipment  for  chief 
engineer  of  am-vhf  station  in  north  central 
United  States.  Write  giving  qualifications  to  Box 
296G,  B-T. 


Production-Programming,  Others 


Program  director  to  plan,  supervise  aggressive 
live  show  schedule  for  growing  Great  Lakes  area 
vhf.  Box  288G,  B-T. 


Film  director  for  growing  vhf  in  southeast.  Send 
references,  photo,  experience.   Box  316G,  B-T. 


Combination  tv-newsman-announcer  wanted  by 
Great  Lakes  area  vhf.  Send  complete  details  first 
letter.  Box  331G,  B-T. 


Promotion  manager.  Are  you  the  second  man  in 
the  promotion-merchandising  department  of  a 
leading  radio  and  tv  station?  Do  you  think 
you  are  smarter  than  the  first  man?  Are  you 
waiting  to  give  the  nation's  advertisers  a  look  at 
your  new  fresh  promotion-merchandising  ideas? 
Friend,  this  is  your  chance.  Contact  us  today  and 
we'll  make  you  the  "First"  man  in  our  promo- 
tion department.  We  are  a  leading  basic  CBS-TV 
and  radio  affiliate  in  the  southeastern  U.  S.  We 
would  even  like  to  hear  from  smart  promotion 
gals  too.  Send  us  your  presentation  today.  Box 
332G,  B-T. 


Situations  Wanted 


Managerial 


Program  director,  now  production  manager  large 
midwest  prestige  station,  4V2  years  tv  experience 
programming  and  production,  college  grad,  fam- 
ily man,  relocate  anywhere,  will  send  details. 
Box  160G,  B-T. 


National  sales  or  commercial  manager — approxi- 
mately 14  years  radio-television  sales  experience, 
both  local  and  national.  Experience  includes 
branch  manager  of  representative  and  station's 
national  sales  director.  Persistent,  determined. 
References  from  stations,  agencies  and  represent- 
atives.  Box  319G,  B-T. 


Situations  Wanted — (Cont'd) 


Announcers 


Tv  announcer:  College  degree.  Six  years  televi- 
sion and  radio  experience,  two  state  capitols. 
Sincerely  ambitious.  30 — married — vet.  Radio 
considered.  Write  Box  268G,  B-T. 


Tv  announcer,  effective  "on  camera"  selling, 
news-sports  specialty,  good  production  back- 
ground, young,  superior  education,  top  refer- 
ences. Box  305G,  B-T. 


I  can  help  your  tv  station  make  money,  because 

1  have  had  network  experience  in  every  phase 
of  tv  announcing.  Wish  to  make  change  from 
present  association  (12  years)  due  to  personal 
reasons.   Highest  recommendations.  Married.  38. 

2  children.  Will  vou  write  today.  Box  327G.  B-T. 


Announcer-director.  Three  years  with  Midwest- 
ern, full  power,  vhf.  Will  travel.  Available  im- 
mediately. Everett,  308  South  6th,  Terre  Haute, 
Indiana. 


Technical 


Engineer:  1st  ticket,  experienced,  operation — 
maintenance  am-fm-tv.  Tv  specialty,  master 
control.  Accept  radio  or  tv.  Available  Feb.  20th. 
Box  281G,  B-T. 


Technician:  Am,  fm,  tv  experience.  18  months 
vhf-tv  transmitter  maintenance.  Prefer  east. 
Box  286G,  B-T. 


Am  transmitter  operator  wants  to  advance  to  tv 
transmitter  operator.  Box  287G,  B-T. 


Tv  engineer  .  Experienced  xmtr — studio — micro- 
wave; no  film;  permanent  only.  Box  298G,  B-T. 


Production-Programming,  Others 


Program  director  or  assistant  manager.  Seven 
years  tv.  Pennsylvania  through  Illinois  preferred. 
Two  weeks  availability.  Box  235G,  B-T. 


Experienced:  10  years  radio-tv.  Network  calibre 
director-producer-announcer.  Promotion,  pro- 
duction, sales  minded.  Best  references,  personal, 
professional,  agencies.  Available  immediately. 
Box  260G,  B-T. 


Television  production — ambitious  young  family 
man.  Experienced  color  and  black  and  white 
camera,  lighting,  staging.  Currently  with  major 
NBC  affiliate.  Consider  any  location.  Box  267G, 
B-T. 


News  director — tv-radio — unusual  background, 
best  references,  experienced.  All  details  on  re- 
quest. Box  274G,  B-T. 


Cameraman — 2  years  experience.  All  studio  op- 
erations. Seeking  opportunity  as  director — cam- 
eraman.   Box  278G,  B-T. 


Producer-director-announcer,  more  than  five 
years  experience  in  television,  ten  in  radio,  four 
in  motion  picture  production.  Currently  with 
top  rate  metropolitan  vhf.  Supervisory  experi- 
ence and  ability.  Qualified  to  sell  services  in  a 
key  position.  Complete  equipment  for  tv  filming. 
Resume,  photograph  and  excellent  references. 
Box  314G,  B-T. 


Experienced  tv  news  director.  Produce  and  di- 
rect special  events,  films.  Experienced  announcer 
— reporter.  Formerly  WRTI-TV  Albany,  New 
York,  now  ceased  operations.  Prefer  south  or 
southwest.  Films,  tape  or  both  on  request.  Box 
320G,  B-T. 


Study  .  .  .  my  experience  and  background  in  tv. 
Directing,  including  sixty-minute  award  winning 
variety  show;  promotion  and  publicity;  all  phases 
film  production  from  script  to  print.  Complete 
details  on  any  or  all  upon  request.  Excellent 
references  including  present  employer!  Box 
326G,  B-T. 


For  Sale 


Stations 


Eastern  exclusive  lkw  daytime  —  independent 
$15,000  down.   Box  255G,  B-T. 


250  watt  network  affiliate  in  top  money  earning 
market — southeastern  Carolina.  Own  valuable 
real  estate  and  leaseholds  $30,000.00  cash  down 
required.  Will  handle  balance  on  terms.  Confi- 
dential.  Box  272G,  B-T. 


Free  list  of  good  radio  and  tv  station  buys  no- 
ready.  Jack  L.  Stoll  &  Associates,  4958  Melros< 
Los  Angeles  29,  California. 


Radio  and  television  stations  bought  and  sold 
Theatre  Exchange.  Licensed  Brokers.  Portland 
22,  Oregon. 


Equipment  Etc. 


Magnecord  PT  63-AH  recorder  and  PT  7-P  am- 
plifier for  sale.  Excellent  condition.  Box  261G 
B-T. 


Fm  lOkw  amplifier  (less  lkw  driver).  Also  oower 
supplv.  Western  Electric  tvpe  506B-2.  New,  rea- 
sonable.   Box  263G,  B-T. 


500  foot  type  N16  Blaw-Knox  tower.  Top  de- 
signed for  G.E.  fm  mast.  New.  Reasonable.  Box 
264G,  B-T. 


G.E.  250  watt  fm  transmitter,  frequency-modula- 
tion monitor.  2  bay  antenna,  165  ft.  self -supported, 
insulated  lighted  Blaw-Knox  tower.  First  reason- 
able offer  accepted  for  all  or  part.  KENO,  Las 
Vegas.  Nevada. 


Projector,  RCA  TP-16:  Most  of  latest  modifica- 
tions; sell  or  trade;  Chief  Engineer,  KSD-TV,  St. 
Louis.  Missouri. 


For  sale:  One  Hewlett  Packard  model  335B  fm 
monitor  and  one  disassembled  Gates  250  fm  trans- 
mitter with  exciter  unit  complete  both  for  S395.00 
F.O.B.  St.  Louis.  Contact  James  F.  Mitchell, 
KXLW.  St.  Louis  17.  Missouri. 


Highest  offer  buys  two  W.E.  9A  arms,  outboard 
mounted,  equalizers,  six  9A  heads,  four  perfect. 
Ben  Franklin,  WATS,  Sayre,  Pa. 


Tape  recorder,  cub  recorder  in  perfect  condition 
single  track  head.  $150.00.  Write  T.  Andras  Jr. 
UAW,  CIO  Radio  Department,  8000  E.  Jefferson 
Detroit.  Michigan. 


Custom  built  am  broadcast  transmitters,  all  types 
and  powers.  Fully  guaranteed  for  economical  and 
reliable  unattended  operation.  Fritz  Bauer,  150C 
S.  Fairway  Terrace,  Springfield,  Missouri. 


Wanted  to  Buy 


Stations 


Major  interest  or  all  of  small  to  medium  market 
am  station  in  Texas,  Oklahoma  or  Louisiana.  Box 
236G,  B-T. 


Experienced  broadcasters  want  to  buy  am  prop- 
erties in  markets  of  75,000  or  more.  All  replies 
confidential.   Box  273G,  B-T. 


Wanted  to  buy  New  York  City  radio  station  if 
acceptable  terms  and  price.  Notify  Box  302G, 
B-T. 


Equipment  Etc. 


Remote  control  for  G.E.  BT-1B  and  BF-2A.  Also 
vhf  audio  link  for  full  fidelity  reproduction.  Box 
257G,  B-T. 


3  kilowatt  fm  transmitter,  monitor,  console  and 
transmission  line.  Send  all  replies  to  Box  310G, 
B-T. 


Wanted — Tv  remote  equipment,  including  camera, 
microwave,  sync  generators  and  switching  gear. 
Especially  need  truck  suitable  for  tv  remotes. 
Write  Box  323G,  B-T. 


Instruction 


Get  your  FCC  first  phone  license  in  8  weeks. 
Intensive  personalized  instruction  by  correspond- 
ence or  in  residence.  Free  brochure.  Grantham, 
Dept.  1-E,  6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 


Miscellaneous 


$10  each  paid  for  old  Thesaurus,  Langworth. 
Associated,  World,  McGregor,  Sesac  and  Cardinal 
transcription  catalogs  (in  original  binders)  or 
artist  card  files  issued  1930-1950.  State  approxi- 
mate date  catalog  isued  or  date  to  which  catalog 
is  believed  to  be  complete.  Box  275G,  B-T. 
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RADIO 


Help  Wanted 


GENERAL  MANAGER 
AM-FM  INDIE 

If  you  are  an  experienced  and  proven 
radio  station  manager  with  a  sales  back- 
ground, this  may  be  the  opportunity  you 
have  been  hoping  for. 

We  want  a  take-charge  manager  who 
will  be  paid  a  substantial  salary,  partici- 
pate in  the  profits  and  will  have  the 
opportunity  to  acquire  an  interest  in  the 
station. 

This  newspaper-owned  station  is  in  a 
prosperous,  growing  city  of  40,000  with 
excellent  manufacturing,  agricultural  back 
country,  live  retail  outlets  and  above  aver- 
age per  capita  buying  power. 

We  prefer  a  family  man  capable  of 
assuming  an  active  place  in  the  business, 
civic  and  social  life  of  the  community. 

Give  complete  personal  and  business 
background,  including  references  and 
photograph  in  first  letter. 

CHRONICLE  PUBLISHING 
COMPANY 
WMRI  8C  WMRI-FM 

Phone  4059 
=&8—  


HOLLYWOOD,  CALIFORNIA 
Opening  for  TV  Director  of 
our  Hollywood  Studios.  Du- 
ties include  instruction 
in  all  phases  of  TV  Pro- 
duction. Prefer  TV  Produc- 
tion person  with  well 
rounded  secondary  market 
experience.    Send  complete 
information  including 
starting  salary  expected 
to 

NORTHWEST  RADIO  & 
TELEVISION  SCHOOL 
1221  N.  W.  21st  Avenue 
Portland  9,  Oregon 


.: 


RESEARCH  and  PRESENTATION  WRITER 

One  of  the  top  television  stations  in 
large  Eastern  market  needs  aggressive 
research  and  sales  presentation  writer. 
Must  have  wide  knowledge  of  television 
research  techniques  and  be  able  to  turn 
out  hard-hitting  sales  presentations. 
Would  prefer  someone  now  in  the  indus- 
try. Unusual  opportunity  for  right 
person. 

Box  333G,  B»T.  i 
»-^*»».«»  ■»«.  «»-^»»,«»—-»»  «» *^^»  «»-^*»».««-^o»».«  » 

Situations  Wanted 


» 


ATTENTION  NEW  TV 
STATIONS 

Experienced:  24  years  total 

3  Directors 

3  Cameramen 

2  Announcers — Talent 
All  in  3  men.  Expert  ability 
Can  and  have  installed  TV  Stations 
Production-wise 

Box  280G,  B»T 


Broadcasting 


Telecasting 


«= 


TELEVISION 


•  FOR  THE  RECORD. 


Situations  Wanted 


PROMOTION  /  PUBLICITY 
DIRECTOR 

Experienced  in  major  market  operation. 
Accomplishments  speak  for  themselves. 
Highest  business  and  personal  recommen- 
dation. Married.  College.  Air  personality. 

Box  258G,  B«T 


I 

■* 


FOR  SALE 


=8-3= 


Box  289G,  B»T 


Wanted  to  Buy 


Successful  Station  Sales  Executive 

looking  for  new  challenge.  Eight  years' 
experience  in  TV  and  AM  management 
and  selling  with  top  representative,  net- 
work and  station  organizations.  Out- 
standing background  and  record  of  suc- 
cesses. Will  relocate.  For  complete 
resume,  write: 

Box  276G,  B»T 


TELEVISION  STATION 


Fully  equipped  UHF  TV  station  £ 
available  at  advantageous  price. 
Equipment  all  in  excellent  con- 
dition and,  except  for  two  items, 
may  be  used  on  VHF  channels. 
May  be  purchased  as  presently 
installed  or  shipped  elsewhere. 


=&-e= 

=8-8= 

=&-e= 

=8-8  

=3- 

446-ft.  TV  TOWER 

Self-Supporting 

40-lb.  WIND  LOADING 

FOR 

12  BAY  HIGH  BAND  ANTENNA 

NEW — READY  TO  SHIP 
Contact:  TEXAS  STATE  NETWORK 

Fort  Worth,  Texas 


TOWERS 

RADIO — TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland    11,  Oregon 


it  it  it  ii  it  it  it  it  it  ii  it  it  it  it  it  it  ii  it  it  it  it  it  it  it  it  it  it  it  it 


RCA  1  KW 
FM  TRANSMITTER, 


S  Type  BTF-1C.   Please  state  s* 

5!  s 
*|  price,  condition  and  availability. 

*  Box  271G,  B»T  « 

$  St 

V.  « 
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(Continued  from  page  108) 

WTVH-TV    Peoria,    111.,    Hilltop    Bcstg.  Co.— 

Mod.  of  CP  (BPCT-1023)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
to  8-23-55  (BMPCT-2835). 

WICS  (TV)  Springfield,  111.,  Plains  Television 
Corp.— Mod.  of  CP  (BPCT-1101)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  8-24-55  ( BMPCT-2836 ) . 

KTIV  (TV)  Sioux  City,  Iowa,  KCOM  Bcstg.  Co. 
—Mod.  of  CP  (BPCT-864)  as  mod.  which  author- 
ized new  tv  station  to  change  corporate  name 
to  KTIV  Television  Co.  (BMPCT-2828). 

KSWM-TV  Joplin,  Mo.,  Air  Time  Inc.— Mod.  of 
CP  (BPCT-1203)  as  mod.  which  authorized  new 
tv  station  to  extend  completion  date  to  Sept., 
1955  (BMPCT-2831). 

WGLV  (TV)  Easton,  Pa.,  VVGLV  Inc.— Mod.  of 
CP  (BPCT-261)  as  mod.  which  authorized  new 
tv  station  to  extend  completion  date  to  8-23-55 
(BMPCT-2833). 

WCMB-TV  Harrisburg,  Pa.,  Rossmovne  Corp. — 
Mod.  of  CP  (BPCT-966)  as  mod.  which  authorized 
new  tv  station  to  extend  completion  date  to 
6-30-55  (BMPCT-2832). 

WLBR-TV  Lebanon,  Pa.,  Lebanon  Television 
Corp.— Mod.  of  CP  (BPCT-1011)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  (BMPCT-2830). 

KELO-TV  Sioux  City,  S.  D.,  Midcontinent 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1883)  which  au- 
thorized changes  in  facilities  of  existing  tv  sta- 
tion to  extend  completion  date  to  5-23-55 
(BMPCT-2829). 

WEDM  (TV)  Munford,  Ala.,  Alabama  Educa- 
tional Television  Commission — Mod.  of  CP  (BPET- 
50)  as  mod.  which  authorized  new  educational 
tv  station  to  extend  completion  date  to  6-18-55 
(BMPET-63). 

Remote  Control 
WCTT  Corbin,  Ky.,  The  Corbin  Times-Tribune 

(BRC-648J. 

KYNT  Yankton,  S.  D.,  Yankton  Bcstg.  Co.— 
(BRC-650). 

Application  Returned 
Pendleton,  Ore.,  C.  H.  Fisher  &  Edna  E.  Fisher 
d/b  as  Pendleton  Bcstrs.— CP  for  new  standard 
station  on  900  kc,  1  kw,  daytime.  At  request  of 
applicant. 

February  8  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Rosel  H.  Hyde  on  Feb.  4 
KTOE  Mankato,  Minn.,  Minnesota  Valley  Bcstg. 
Co. — Granted  petition  for  an  extension  of  time  to 
and  including  Feb.  28  within  which  to  file  excep- 
tions to  initial  decision  re  am  application  (Dock- 
et 10592). 

Actions  of  Feb.  3 

Chief  Broadcast  Bureau — Granted  petition  for 
an  extension  of  time  to  and  including  Feb.  21 
within  which  exceptions  may  be  filed  to  initial 
decision  in  re  ch.  7  at  Miami,  Fla.  (Dockets 
10854  et  al.). 

Roanoke,  Va.,  Times-World  Corp.;  Radio  Roa- 
noke Inc.— Granted  petition  of  Radio  Roanoke  to 
dismiss  its  application  for  tv  ch.  7  (Docket  10656; 
BPCT-1743);  retained  in  hearing  application  of 
Times  World  (Docket  10655). 

Painesville,  Ohio,  Somerset  Bcstg.  Co. — Granted 
petition  for  an  extension  of  time  to  and  includ- 
ing Feb.  21  within  which  to  file  replies  to  a  peti- 
tion by  Miners  Bcstg.  Service  to  dismiss  appli- 
cation of  Somerset  for  a  new  am  station  (Dockets 
11202  et  al.). 

By  Hearing  Examiner  Annie  Neal  Huntting 
on  Feb.  4 

Painesville,  Ohio,  Somerset  Bcstg.  Co. — Granted 
petition  for  leave  to  amend  its  application  for 
new  am  station  (Docket  11204)  in  order  to  submit 
certain  revised  data. 

Parma,  Mich.,  Jackson  Bcstg.  &  Tv  Corp. — 
Granted  petition  for  leave  to  amend  its  applica- 

Miscellaneous 


Employment  Services 


RADIO  A  TV  PtRSONNIL 

Wo  screen  Now  York's  vast 
source  of  qualified  personnel; 
take  the  guesswork  out  of  hir- 
ing for  stations  anywhere.  Toll 
us  your  need's,  wo  do  the  rest  I 

CAREER  BUILDERS  Af.»c 

Mar/one  Wiily,  Director,  *»o)fo-TV  Dfr. 
35  West  53rd  St.,  Now  York  J»  •  H  7  0U 
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tion  for  ch.  10,  in  order  to  show  the  acquisition 
of  Stations  WSAM-AM-FM  Saginaw,  Mich.,  by 
WKMH  Inc.  (Docket  11172;  BPCT-1871). 

WSDR  Sterling,  111.,  Blackhawk  Bcstg.  Co.— 
On  petition  of  WSDR,  continued  prehearing  con- 
ference and  hearing  now  scheduled  for  Feb.  11 
and  23.  without  date;  and  extended  from  Feb.  3 
to  March  7  the  date  for  the  exchange  of  the 
direct  case  in  re  application  for  am  facilities 
(Docket  11146)  (Action  of  Feb.  3). 
Bv  Hearing  Examiner  William  G.  Butts  on  Feb.  4 

Bay  Shore,  N.  Y.,  Key  Best?.  System  Inc.— 
Denied  motion  requesting  that  the  date  for  filing 
proposed  findings  now  scheduled  for  Feb.  15  be 
postponed,  re  application  for  new  am  station 
(Docket  10379). 

By  Hearing  Examiner  Hugh  B.  Hutchison 
on  Feb.  4 

WBMC  McMinnville,  Tenn.,  Cumberland  Valley 

Bcstg.  Co.— Granted  in  part  motion  to  continue 
hearing  in  re  am  application  (Docket  11241),  and 
the  hearing  now  scheduled  for  Feb.  7  was  con- 
tinued without  date. 

By  Hearing  Examiner  J.  D.  Bond  on  Feb.  7 
Roanoke,  Va.,  Times-World  Corp.— Ordered  that 
the  further  hearing  in  re  application  for  ch.  7, 
be  held  on  Feb.  9  (Docket  10655). 

By  Hearing  Examiner  Charles  J.  Frederick 
on  Feb.  4 

Granted  motions  of  City  of  Jacksonville,  et  al., 
applicants  for  ch.  12  in  Jacksonville.  Fla..  to 
correct  the  transcript  in  this  proceeding  (Dockets 
10833  et  al.). 

BROADCAST  ACTIONS 
By  the  Broadcast  Bureau 
Actions  of  Feb.  4 
Remote  Control 
WCTT  Corbin,  Ky.,  The  Corbin  Times-Tribune 
—Granted  authority  to  operate  transmitter  by 
remote  control. 

Granted  License 

WHBL  Sheboygan,  Wis.,  WHBL  Inc.— Granted 
license  for  change  in  transmitter  and  studio 
location  (BL-5615). 

WPRP  Ponce,  P.  R.,  Voice  of  Porto  Rico  Inc. — 
Granted  license  covering  change  from  employing 
directional  antenna  (DA-1)  day  and  night  to 
directional  antenna  (DA-N),  night  only  (mam 
transmitter)  (BL-5604). 

KFI  Los  Angeles,  Calif.,  Earle  C.  Anthony  Inc. 
— Granted  authority  to  modulate  transmitter  with 
sub-audible  tones  below  40  cycles  with  approx. 
20%  modulation  in  order  to  test  a  Civil  Defense 
alerting  unit  for  the  city  of  Los  Angeles,  for  a 
period  of  60  days. 

WPGC  Morningside,  Md.,  WPGC  Inc.— Granted 
license  covering  increase  in  power,  except  during 
critical  hours  (Canadian  restricted),  and  install 
a  new  transmitter  (BL-5581). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WPNX  Columbus,  Ga., 
to  8-9-55,  condition;  WCMB-TV  Harrisburg.  Pa., 
to  8-23-55;  WPGT  Clearwater,  Fia.,  to  8-2-55, 
condition;  KSWM-TV  Joplin,  Mo.,  to  8-23-55. 

WTVG  (TV)  Mansfield,  Ohio,  Fergum  Theatres 
Inc.— Set  aside  action  of  Jan.  24,  1955.  granting 
extension  of  completion  date  to  Aug.  3,  and  re- 
turned to  processing  (BMPCT-2763). 

Actions  of  Feb.  3 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control:  WGST 
Atlanta,  Ga.;  KFTV  Paris,  Tex. 

Granted  License 

WITA  San  Juan,  P.  R.,  Electronic  Enterprises 
Inc. — Granted  license  covering  change  in  fre- 
quency, increase  in  power,  installation  of  a  new 
transmitter,  change  in  transmitter  location  and 
-changes  in  antenna  system  (BL-5577). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WOTR  Corry,  Pa.,  to 
4-10-55;  WPFD  Darlington,  S.  C,  to  7-1-55;  WSAY 
Rochester,  N.  Y.,  to  5-1-55,  condition;  KTNT-TV 
Tacoma,  Wash.,  to  8-19-55,  WNLC-TV  New  Lon- 
don, Conn.,  to  8-18-55;  WUSN-TV  Charleston, 
S.  C,  to  8-17-55;  KLIX-TV  Twin  Falls.  Idaho,  to 
7-15-55;  KCJB-TV  Minot,  N.  D.,  to  8-1-55:  KMBC- 
TV  Kansas  City,  Mo.,  to  8-17-55;  KOMU-TV 
•Columbia,  Mo.,  to  8-18-55. 

Actions  of  Feb.  2 
Granted  License 

WSTU  Stuart,  Fla.,  The  Blue  Water  Bcstg.  Co. — 
Granted  license  for  am  broadcast  station;  1450 
kc,  100  w,  U  (BL-5545). 

WDVH  Gainesville,  Fla.,  The  Decatur  Bcstg.  Co. 

 Granted  license  for  am  broadcast  station;  980 

kc,  5  kw,  DA,  D  (BL-5485). 

WCRB  Waltham,  Mass.,  Charles  River  Bcstg. 
Co. — Granted  license  covering  change  in  hours 
of  operation  from  D  to  U,  using  power  of  1  kw; 
installation  of  directional  antenna  (DA-2)  and 
change  in  studio  location  (BL-5550). 

Granted  CP 

KTVW  (TV)  Tacoma,  Wash.,  J.  Elroy  McC'aw — 
Granted  CP  to  replace  expired  CP  (BPCT-1347) 
as  mod.  for  new  commercial  tv  station  (ch.  13) 
(BPCT-1946). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WO  AY-TV  Oak  Hill,  W. 
Va.,  to  8-2-55;  WMFL  Miami,  Fla.,  to  8-9-55; 
WJHP-TV  Jacksonville,  Fla.,  to  8-3-55. 


Actions  of  Feb.  1 
Remote  Control 
WAPL   Appleton,   Wis.,   Bartell   Bcstrs.   Inc. — 

Granted  authority  to  operate  transmitter  by 
remote  control. 

Granted  License 

WEEI-FM  Boston,  Mass.,  Columbia  Bcstg.  Sys- 
tem Inc. — Granted  license  for  changes  in  fm  sta- 
tion; antenna  430  ft.  (BLH-1028). 

WEIC  Charleston,  111.,  Friendly  City  Bcstrs.— 
Granted  license  for  am  broadcast  station;  1270 
kc,  1  kw-DA,  D  (BL-5543). 

KSOP  Salt  Lake  City,  Utah,  Seagull  Bcstg.  Co. 
— Granted  license  for  am  broadcast  station;  1370 
kc,  1  kw.  D  (BL-5605). 

WAGR  Lumberton,  N.  C,  Southeastern  Bcstg. 
Corp. — Granted  license  for  am  broadcast  station; 
1480  kc,  1  kw-DA-2,  U  (BL-5546). 

WHCO  Sparta,  III.,  Hirsch  Communication  En- 
gineering Corp. — Granted  license  for  am  broad- 
cast station;  condition;  1230  kc,  250  w,  U  (BL- 
5608). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  KXYZ-TV  Houston,  Tex., 
to  8-12-55:  KTAG-TV  Lake  Charles,  La.,  to 
8-17-55;  KHOL-TV  Kearney,  Neb.,  to  8-16-55. 

Actions  of  Jan.  31 
Modification  of  License 

WKMF  Flint,  Mich:  WKMH-AM-FM  Dearborn, 
Mich.;  WSAM-AM-FM  Saginaw,  Mich.— Granted 
mod.  of  licenses  to  change  name  to  Knorr  Bcstg. 
Corp.  (BML-1617.  BMLH-83,  84). 

WHAB  Baxley,  Ga.,  Farnell  O'Quinn — Granted 
mod.  of  license  to  change  name  to  Farnell 
O'Quinn  tr/as  Tri-City  Bcstg.  System  (BML- 
1616). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  KTEN  Ada,  Okla.,  to 
8-16-55;  WWJ-TV  Detroit,  Mich.,  to  8-17-55; 
WROW-TV  Albany,  N.  Y.,  to  8-15-55:  WFMZ-TV 
Allentown,  Pa.,  to  7-29-55:  KDAL-TV  Duluth, 
Minn.,  to  8-11-55;  KTVQ  (TV)  Oklahoma  City, 
Okla.,  to  8-11-55;  KUTV  (TV)  Salt  Lake  Citv, 
Utah,  to  8-18-55:  WBEN-TV  Buffalo.  N.  Y.,  to 
8-12-55;  WERE-TV  Cleveland,  Ohio,  to  8-17-55. 

February  8  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 
'  WHIZ  Zanesville,  Ohio,  Southeastern  Ohio 
Bcstg.  System  Inc.— Mod.  of  CP  (BP-8194)  as  mod. 
which  authorized  change  transmitter  and  studio 
locations  and  changes  in  antenna  system  for  ex- 
tension of  completion  date  (BMP-6769). 

KRWC  Forest  Grove,  Ore.,  Irving  V.  Schmidtke 
—Mod.  of  CP  (BP-9261)  which  authorized  in- 
crease daytime  power  and  install  new  transmitter 
for  extension  of  completion  date  (BMP-6770). 

WELI-TV  New  Haven,  Conn..  Conn.  Radio 
Foundation  Inc.— Mod.  of  CP  (BPCT-456)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  (BMPCT-2837). 

WTVO  (TV)  Rockford,  111.,  Winnebago  Televi- 
sion Corp.— Mod.  of  CP  (BPCT-1052)  as  mod., 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  8-24-55  (BMPCT-2841). 

WKAQ-TV  San  Juan,  P.  R„  El  Mundo  Inc.— 
Mod.  of  CP  (BPCT-952)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date  to 
8-15-55  (BMPCT-2838). 

WACA-TV  Camden,  S.  C,  Camden  Bcstg.  Corp. 
—Mod.  of  CP  (BPCT-1889)  which  replaced  ex- 
pired CP  (BPCT-1544)  as  mod.  which  authorized 
new  tv  station  to  extend  completion  date  to 
8-24-55  (BMPCT-2839). 

Remote  Control 
WGBI  Scranton,  Pa.,   Scranton  Bcstrs.  Inc. — 
(BRC-653). 

WCLO  Janesville,  Wis.,  Southern  Wisconsin 
Radio  Inc.— (BRC-651). 

WSPT  Stevens  Point,  Wis.,  Stevens  Point  Bcstg. 
Co.— (BRC-652). 

Renewal  of  License 

WABT  (TV)  Birmingham,  Ala.,  The  Television 
Corp.— (BRCT-35). 

February  9  Decisions 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Hugh  B.  Hutchison 
on  Feb.  8 

KTRH    Houston,    Texas,    KTRH    Bcstg.    Co. — 

Granted  petition  for  leave  to  amend  its  am  ap- 
plication (Docket  8753;  BP-6525).  by  changing  its 
proposed  DA  pattern  to  remove  interference  to 
stations  WARB  and  CMAB. 

KTRN  Wichita  Falls,  Texas,  Texoma  Bcstg.  Co. 
— Granted  petition  to  accept  late  appearance  in 
proceeding  re  application  of  Bill  Mathis  for  a 
new  am  station  in  Abilene,  Texas  (Docket  11180). 

Murphy,  N.  C,  Cherokee  Bcstg.  Co. — Granted 
request  to  postpone  date  for  exchange  of  the 
written  direct  cases  of  parties  in  re  applications 
for  new  am  stations  (Dockets  11101  et  al.),  from 
Feb.  14  to  Feb.  21,  and  the  date  for  final  pre- 
hearing conference  is  postponed  from  Feb.  24  to 
March  3  (Action  of  Feb.  7). 

By  Hearing  Examiner  Fanney  N.  Litvin 

St.  Joseph,  Mo.,  Broadcast  Group  Inc. — Granted 
petition  for  leave  to  amend  its  am  application 


(Docket  11147),  to  make  changes  in  progra  ' 
schedule  and  analyses  thereof  (Action  of  Feb.  3.1 
Issued  statement  following  first  prehearing  coi 
ference  and  agreements  and  requirements  whic 
shall  govern  the  course  of  the  proceeding  i 
(Docket  11147)  (Action  of  Feb.  7). 

By  Hearing  Examiner  William  G.  Butts  on  Feb. 

Thermopolis,  Wyo.,  Mildred  V.  Ernst;  The: 
mopolis  Bcstg.  Co. — Ordered  that  the  full  sets  i 
exhibits  in  proceeding  re  new  am  stations  (Doe! 
ets  11126-27)  shall  be  exchanged  March  21,  ar. 
a  further  conference  following  the  exchange  i 
such  exhibits  shall  be  held  March  25.  Also  gran 
ed  petition  of  Thermopolis  to  amend  its  applic; 
tion  to  supplement  the  engineering  report  on  fil 

By  Hearing  Examiner  Herbert  Sharfman 
on  Feb.  7 

Latrobe,  Pa.,  Latrobe  Bcstrs. — Granted  petitio 
for  extension  of  time  to  and  including  March  1 
in  which  to  file  proposed  findings  in  re  am  ai 
plication  (Docket  10428). 


UPCOMING 
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FEBRUARY 

Feb.  13-19:  National  Advertising  Week. 

Feb.  14:  Deadline,  Entries  for  National  Board  c 
Fire  Underwriters  Gold  Medal  Award  for  put 
lie  service  work  in  fire  prevention  and  flr 
safety.  New  York. 

Feb.  17-18:  NCAA  Tv  Committee  meeting,  Ch) 
cago. 

Feb.  18:    Canadian    Broadcasting    Corp.  boar 

meeting,  Ottawa. 
Feb.  19:  AAAA  Aptitude  Tests,  midwestern  state; 
Feb.  21:  RAB  Clinic,  Washington.  D.  C. 
Feb.  21:  Beginning,  Six  Levels  of  Commmunica 

tions  seminar,  U.  of  Chicago,  Chicago. 
Feb.  23:  Start  of  BMI  Program  Clinics  (see  stor 

in  Program  Services  for  list  of  cities  and  dates 
Feb.  23:   Presentation,   Voice  of  Democrrc 

Awards,  Shoreham  Hotel,  Washington,  D.  C. 
Feb.  23:  RAB  Clinic,  Richmond,  Va. 
Feb.  24:  RAB  Clinic,  Roanoke,  Va. 
Feb.  25:  RAB  Clinic.  Baltimore,  Md. 

MARCH 

March  7:  RAB  Clinic,  New  Orleans,  La. 

March  7-12:  National  Tv  Servicemen's  Week. 

March  8:  RAB  Clinic,  Shreveport,  La. 

March  9:  RAB  Clinic,  Dallas,  Tex. 

March  10:  Deadline,  Entries  for  Payne  Communi 

cations  Awards,  U.  of  Illinois,  Urbana,  111. 
March  10:  RAB  Clinic,  San  Antonio,  Tex. 
March  11:  RAB  Clinic,  Corpus  Christ!,  Tex. 
March  12:  Tenth  Annual  Michigan  State  Colleg 

Radio  &  Television  Conference  (one  day;  fc 

educators).  East  Lansing,  Mich. 
March  12:  First  Annual  Michigan  State  Collet 

High  School  Radio   &   Television  Day,  Eas 

Lansing,  Mich. 

March  15:  Deadline,    Entries    for    George  Pol] 

Journalism  Scholarship,  Long  Island  U.,  Brook 

lyn,  New  York. 
March  16-19;  Assn.  of  National  Advertisers,  Th- 

Homestead,  Hot  Springs,  Va. 
March  18-19:  Atlanta  Advertising  Institute,  Em: 

ory  U.,  Atlanta,  Ga. 
March  21:  CARTB  Annual  Dinner,  Chateau  Fron 

tenac,  Quebec  City,  Canada. 
March  21 :  RAB  Clinic,  Albuquerque,  N.  M. 
March  21-24:  Institute  of  Radio  Engineers  Con 

vention,  Kingsbridge  Armory,  Bronx,  N.  Y. 
March  22:  RAB  Clinic,  Amarillo,  Tex. 
March  23:  RAB  Clinic,  Oklahoma  City 
March  24:  RAB  Clinic,  Tulsa,  Okla. 
March  25:  RAB  Clinic,  Little  Rock,  Ark. 

APRIL 

April  4:  RAB  Clinic,  Billings,  Mont. 

April  5:  RAB  Clinic,  Boise,  Idaho. 

April  6:  RAB  Clinic,  Portland,  Ore. 

April  7:  RAB  Clinic,  Spokane,  Wash. 

April  8:  RAB  Clinic,  Seattle,  Wash. 

April  17-22:  Inside  Advertising  Week,  Hotel  Bilt 
more.  New  York. 

April  18:  RAB  Clinic,  Milwaukee,  Wis. 

April  18-21 :  National  Premium  Buyers'  Exposi- 
tion, Navy  Pier,  Chicago. 

April  19:  RAB  Clinic,  Grand  Rapids,  Mich. 

April  20:  CBS  Inc.  stockholders  meeting. 

April  20:  RAB  Clinic,  Detroit. 

April  21:  RAB  Clinic,  Cleveland. 

April  21-23:  American  Assn.  of  Adv.  Agencies  an- 
nual meeting  and  dinner,  Boca  Raton  Hotel  an: 
Club,  Boca  Raton,  Florida. 

April  21-23:  Southern  California  Adv.  Agencies 
Assn.,  El  Mirador  Hotel,  Palm  Springs,  Calif. 

April  22:  RAB  Clinic,  Cincinnati. 

(RAB  Clinics  are  scheduled  through  Nov.  18.) 

Broadcasting   •  Telecasting 
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ALABAMA 

Birmingham— 

•-WABT  (13)  NBC,  ABC,  DuM;  Blair;  306,318 
•-WBRC-TV  (6)  CBS;  Katz;  304.320 

WJLN-TV  (48)  12/10/52-Unknown 

WEDB  (*10)  10/13/54-Unknown 
Decaturf — 

•-WMSL-TV  (23)  CBS,  NBC:  Walker;  26,230 
Dothanf — 

WTVY      (9)      Hollingberv;  7/2/54-Unknown 
(granted  STA  Jan.  28) 
Mobilet — 

•►WALA-TV  (10)  ABC.  CBS,  NBC;  Headley- 
Reed;  92,000 

WKAB-TV  (48)  See  footnote  (c) 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

►  WCOV-TV  (20)  ABC,  CBS,  DuM;  Raymer; 
I  -  45,200 

►  WSFA-TV  (12)  NBC;  Headley-Reed 
;  v  Munford-:  — 

*■  WEDM  (*7) 
Selmat— 

WSLA  (8)  2/24/54-Unknown 
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v  Stations  on  the  Air  With  Market  Set  Counts 
And  Reports  of  Grantees'  Target  Dates 


(Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (*►)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
■separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B«T  estimate. 
Stations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


ARIZONA 


Mesa  (Phoenix) — 

►  KVAR  (12)  NBC,  DuM;  Raymer;  101,523 
Phoenix — 

►  KOOL-TV  (10)  ABC:  Hollingberv:  114.030 
»- KPHO-TV  (5)  CBS,  DuM:  Katz;  114,030 

KTVK  (3)  ABC;  Weed;  6/10/54-3/1/55 
Tucson — 

►-KOPO-TV  (13)  CBS,  DuM:  Hollingbery;  36,013 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  36,013 
Yuma^ — 

►  KXVA  (II)  NBC,  DuM:  Grant;  26,132 

ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht — 

►  KFSA-TV  (22)  ABC,  CBS,  NBC.  DuM:  Pearson; 

25,000 

KNAC-TV  (5)  Rambeau;  6/3/54-Unknown 
Jonesborot — 

KBTM-TV  (8)  1/12/55-ITnknown 
Little  Rock — 

►  KARK-TV  (4)  NBC,  DuM;  Petry;  97,581 
KTHV  (11)  Branham;  11/4/54-Unknown 

►  KATV  (7)  (See  Pine  Bluff) 
Pine  Blufft— 

►  KATV  (7)  ABC,  CBS;  Avery -Knodel;  91,389 
Texarkana  

►  KCMC-TV  (6)  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield— 

►  KBAK-TV  (29)  ABC,  DuM:  Weed;  87,000 


:::  : 


1 


: 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 

Total  stations  on  air  in  U.  S.  and  possessions: 
422;  total  cities  with  stations  on  air:  280.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  35,425,576. 
*  Indicates  educational  stations. 
+  Cities  NOT  interconnected  to  receive  network 
service. 

(a)  Two  Buffalo,  N.  Y.,  tv  stations,  in  addition  to 
.heir  U.  S.  set  counts,  report  the  following  set 
coverage  in  Canada:  WBEN-TV,  421,917;  WGR- 
TV,  388,803. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  The  following  stations  have  suspended  regular 
operations  but  have  not  turned  in  CP's:  WKAB- 
TV  Mobile,  Ala.;  KBID-TV  Fresno,  Calif.;  KTHE 
(TV)  Los  Angeles;  WR AY-TV  Princeton,  Ind.; 
WKLO-TV  Louisville,  Ky.;  WPMT  (TV)  Portland, 
Me.;  WFTV  (TV)  Duluth,  Minn.;  WCOC-TV  Meri- 
dian, Miss.;  KACY  (TV)  Festus,  Mo.;  KOPR-TV 
Butte,  Mont.;  WFPG-TV  Atlantic  City,  N.  J.; 
WTRI  (TV)  Albany,  N.  Y.;  WTVE  (TV)  Elmira, 
N.  Y.;  WIFE  (TV)  Dayton.  Ohio;  KMPT  (TV) 
Oklahoma  City;  KCEB  (TV)  Tulsa,  Okla.:  WLBR- 
TV  Lebanon,  Pa.;  WKST-TV  New  Castle,  Pa.: 
WKJF-TV  Pittsburgh.  Pa.:  KNUZ-TV  Houston, 
Tex.;  KETX  (TV)  Tyler,  Tex.;  WBTM-TV  Dan- 
ville, Va.;  WTOV-TV  Norfolk,  Va. 

'd)  Shreveport  Tv  Co.  has  received  initial  deci- 
sion favoring  it  for  ch.  12,  which  is  currently 
operated  by  Interim  Tv  Corp.  [KSLA  (TV)], 
e)  WNAM-TV  Neenah,  Wis.,  has  suspended  op- 
erations pending  merger  with  WFRV-TV  Green 
Bay. 


Broadcasting 


Telecasting 


KERO-TV 

146,398 


(10)    CBS,    NBC;  Avery-Knodel: 


Berkeley  (San  Francisco)  — 

►  KQED  (*9) 

Chico — 

►  KHSL-TV  (12)  ABC.  CBS,  NBC,  DuM;  Avery- 

Knodel;  49,812 

Coronat — 

KCOA  (52),  9/16/53-Unknown 


Eurekat — 

►  KIEM-TV  (3)   ABC.  CBS,  NBC.  DuM;  Hoag- 

Blair,  Blair  Tv;  19,000 
Fresno — 

KBID-TV  (63)  See  footnote  (c) 

►  KJEO  (47)  ABC,  CBS,  DuM;  Branham;  156,035 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 

KARM,  The  George  Harm  Station  (12)  Boiling; 
Initial  Decision  8/31/54 
Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  2,013,564 
KBIC-TV  (22)  2/10/52-Unknown 

►  KCOP  (13)  Katz;  2,013,564 

►  KHJ-TV  (9)  DuM;  H-R;  2,013,564 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  2,013,564 

►  KRCA  (4)  NBC;  NBC  Spot  Sis.;  2,013,564 
KTHE  (*28).  See  footnote  (c) 

►  KTLA  (5)  Raymer;  2.013,564 

►  KTTV  (11)  Blair;  2,013,564 
Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 492,371 
Sacramento — 

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC;  Weed;  127,500 
KCRA  Inc.  (3)  Initial  Decision  6/3/51 
KBET-TV  (10)   H-R;  9/29/54-3/14/55 


metropolitan  market 

IN  POPULATION  and  RETAIL  SALES 
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SI 


IN 


EATING  and  DRINKING 
PLACES  SALES 


Sales  are  high,  and  going  higher,  in 
local  eating  and  drinking  establish- 
ments. The  cheery  jingle  of  cash  regis- 
ters is  constant  proof  that  Phoenicians 
like  to  "eat  out"  —  like  to  enjoy  a 
friendly  glass  with  congenial  com- 
panions. 

Is  YOUR  product  profiting  by  this 
appetizing  market?  Let  KPHO  and 
KPHO-TV  take  your  sales  story  to  the 
most  potent  pocketbooks  in  the  Phoe- 
nix area!  You'll  get  gratifying  results 
for  your  advertising  dollars. 


SOLD 

reused  most  effectively  through  .  .  . 


KPHO-TV  -  KPHO 


Channel  5  •  CBS  Basic 
First  in  Arizona  since  '49 


Dial  910  •  ABC  Basic 
Hi  Fidelity  Voice  of  Arizona 


AFFILIATED  WITH  BETTER  HOMES  and  GARDENS    •    REPRESENTED  BY  KATZ 
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Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery;  492,371 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS;  Petry;  290,000 

►  KFSD-TV  (10)  NBC;  Katz;  285,333 
KUSH  (21)  12/23/53— Unknown 

San  Francisco— 

KB  AY-TV  (20)  3/11/53-Unknown  (granted  STA 
Sept.  15 

►  KGO-TV  (7)  ABC;  Petry;  1,044,914 

►  KPIX  (5)  CBS;  Katz;  1,044,914 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  1,044,914 

►  KSAN-TV  (32)  McGillvra;  164.000 

San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  ABC,  CBS,  DuM;  Grant;  80,018 

►  KEYT  (3)  ABC,  CBS,  NBC,  DuM;  Hollingbery; 

464,192 
Stocktont— 

►  KOVR  (13)  DuM;  Blair;  1,054,000 

►  KTVU  (36)  NBC;  Hollingbery;  112,000 
Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  150,000 
Visaliat — 

KAKI  (43)  10/6/54-Unknown 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

53.604 

►  KRDO-TV  (13)   NBC;   McGillvra;  38,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  273,069 

►  KFEL-TV    (2)    DuM;    Hoag-Blair.    Blair  Tv; 

273,069 

►  KLZ-TV  (7)  CBS;  Katz;  273,069 

►  KOA-TV  (4)  NBC;  Petry;  273,069 
KRMA-TV  (*6)  7/1/53-Unknown 

Grand  Junctiont — 

►  KFXJ-TV  (5)  NBC,  ABC,  CBS.  DuM;  Holman; 

8,600 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  50.906 

CONNECTICUT 

Bridgeport — 

WCBE  (*71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartfordt— 

WCHF  (*24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC,  DuM;  H-R;  241,236 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  219,422 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS.  NBC,  DuM;  Katz; 

899,957 

THE  SPOTLIGHTS  ON 

WE  HT 

IN  THE 

EVANSVILLE  MARKET 


REPRESENTED 

Nationally  by 

MEEKER  TV,  Inc. 


Regionally  by 

ADAM  YOUNG 

Sf.  Louis,  Mo. 


W  E  H  T  Channel  5Q 


New  Londont — 

WNLC-TV  (26)  12/31/52-Unknown 
Norwicht — 

WCNE  (*63)  1/29/53-Unknown 
Stamfordt — ■ 

WSTF  (27)  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC;  Stuart;  190,320 

DELAWARE 

Wilmington — ■ 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker; 


223,029 


DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  600,000 
WOOK-TV  (50)  2/24/54-Unknown 

►  WRC-TV  (4)  NBC;  NBC  Spot  Sis.;  707,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  672,200 

►  WTTG  (5)  DuM;  H-R;  631,000 
WETV  (20)  10/21/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beacnt  

WMFJ-TV  (2)  7/8/54-7/1/55 
Fort  Lauderdale — 

►  WITV  (17)  ABC,  DuM;  Boiling;  145,600  (also 

Miami) 
Fort  Myerst — 

►  WINK-TV  (11)  ABC,  CBS:  Weed;  11,726 
Jacksonville — - 

►  WJHP-TV  (36)  ABC,  NBC.  DuM;  Perry;  75,600 

►  WMBR-TV  (4)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

373  904 

WOBS-TV  (30)  Stars  National;  8/12/53-Spring 
'55 
Miami — 

►  WGBS-TV  (23)  NBC;  Katz 
WMFL  (33)  12/9/53-Unknown 
WTHS-TV  (*2)  11/12/53-Unknown 

►  WTVJ    (4)    CBS,   ABC,   NBC,   DuM;    Free  & 

Peters;  301,000 
Biscayne  Tv  Corp.  (7)  Initial  Decision  1/17/55 

►  WITV  (17)  See  Fort  Lauderdale 
Orlando — 

►  WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 

70.000 
Panama  Cityf — 

►  WJDM    (7)    ABC,    NBC.    DuM;  Hollingbery; 

24,750 
Pensacolat — 

►  WEAR-TV  (3)  ABC,  CBS,  DuM:  Hollingbery; 

89,500 

►  WPFA  (15)  Young;  32,500 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  DuM;  Weed;  134,000 
Tampat — 

WFLA-TV  (8)  Blair;  8/4/54-2/14/55 
WTVT  (13)  CBS;  Avery-Knodel;  9/2/54-4/1/55 
West  Palm  Beach — 

►  WEAT-TV  (12)  ABC;  Walker 

►  WIRK-TV  (21)  DuM;  Weed;  42,708 

►  WJNO-TV  (5)  NBC.  CBS,  DuM;  Venard;  225,000 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC.  NBC,  DuM;  Burn-Smith; 

45,000 
Atlanta — 

►  WAGA-TV  (5)  CBS.  DuM;  Katz:  456.190 

►  WLWA  (11)  ABC;  Crosley  Sis.;  460.430 

►  WQXI-TV  (36)  22,517 

►  WSB-TV  (2)  NBC;  Petry;  484.725 
Augusta — 

►  WJBF    (6)    ABC,    NBC,    DuM;  Hollingbery; 

132  121 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  131.444 
Columbus — 

►  WDAK-TV    (28)    ABC.   NBC,   DuM;  Headley- 

Reed:  80,220 

►  WRBL-TV  (4)  CBS;  Hollingbery;  89,177 

Macon — 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  90,058 

►  WNEX-TV  (47)  NBC;  Branham;  62,032 
Romet — 

►  WROM-TV  (9)  Weed;  150,990 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  58.312 
WSAV-TV  (3)  1/26/55-Unknown 
Thomasvillet — 

WCTV  (6)  Stars  National;  12/23/53-Spring  '55 

IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS.  DuM:  Free  &  Peters:  43.200 

►  KIDO-TV  (7)  ABC,  NBC;  Blair:  37.800 
Idaho  Falls — 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Perna; 

31,650 
Pocatellot — 

KWIK-TV  (6)  ABC;  Hollingbery;  3/26/53-Un- 
known 
Twin  Fallst — 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
Unknown 

ILLINOIS 

Belleville  (St.  Louis.  Mo.)— 

►  WTVI  (54)  ABC,  CBS,  DuM;  Radio  Tv  Repre- 

sentatives; 304.200 


Bloomington — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,0 
WTLC  (»12)  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,871,800 

►  WBKB  (7)  ABC;  Blair;  2,074,000 

►  WGN-TV  (9)  DuM;  Hollingberv;  2.080.000 
WHFC-TV  (26)  1/8/53-Unknown 

WIND -TV  (20)  3/9/53-Unknown 

►  WNBQ  (5)  NBC:  NBC  Spot  Sis.;  2,043,000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (»11)  11/5/53-Unknown 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35.0C 
Decatur — 

►  WTVP  (17)  ABC.  DuM;  Boiling;  151,534 
Evanstonf — 

WTLE  (32)  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 
Peoria — 

►  WEEK-TV    (43)    CBS,    NBC;  Headley-Reec 

223.152 

►  WTVH-TV  (19)  CBS.  ABC,  DuM;  Petry;  214.0C 
WIRL  Tv  Co.  (8)  Initial  Decision  11/5/54 

Quincyt  (Hannibal,  Mo.) — 

►  WGEM-TV    (10)    ABC,    NBC;    Avery -Knode 

128.900 

►  KHQA-TV  (7)  See  Hannibal,  Mo. 
Rockford — 

►  WREX-TV  (13)  ABC.  CBS:  H-R:  244,024 

►  WTVO  (39)  NBC.  DuM:  Weed;  100,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV  (4)  ABC,  CBS,  DuM;  Avery-Knode! 

268.947 
Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  95,000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Decisio 

11/30/54 

INDIANA 

Andersonf — 

WCBC-TV  (61)  2/2/55-5/1/55 
Bloomington — 

►  WTTV  (4)  NBC,  DuM;  Meeker;  606,450  (als : 

Indianapolis) 
Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  204,103 
Evans  ville — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  94,315 

►  WEHT  (50)  See  Henderson.  Ky. 
Evansville  Tv  Inc.  (7)  Initial  Decision  10/4/5 

Fort  Wayne — 

►  WKJG-TV  (33)  NBC,  DuM;  Raymer;  112.186 

►  WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC;  Katz;  662,000 

►  WISH-TV  (8)  ABC.  CBS,  DuM:  Boiling;  524,71 

►  WTTV  (4)  See  Bloomington 
Lafavettet — 

►  WFAM-TV  (59)  CBS.  DuM;  Rambeau;  66,500  1 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS.  NBC,  DuM;  Hoi 

man,  Walker;  101.000 
Notre  Dame  (South  Bend)t — 

WNDU-TV  (46)  NBC;  8/12/54-Unknown 
Princetont— 

WRAY-TV  (52)  See  footnote  (c) 
South  Bend— 

►  WSBT-TV  (34)  CBS,  DuM;  Raymer:  206,473 

Terre  Haute — 

►  WTHI-TV  (10)  ABC.  CBS.  DuM;  Boiling;  147,26 
Waterloo  (Fort  Wayne) — 

►  WINT  (15)  ABC,  CBS;  H-R;  133.478 

IOWA 

Ames — ■ 

►  WOI-TV  (5)  ABC,  CBS.  DuM;  Weed;  289.940 

Cedar  Rapids — 

►  KCRG-TV  (9)  ABC,  DuM;  Venard;  116,333 

►  WMT-TV  (2)  CBS:  Katz;  259,300 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters:  295,156 
Des  Moines — 

►  KGTV  (17)  ABC;  Hollingbery;  76,500 

►  WHO-TV  (13)  NBC;  Free  &  Peters:  302,000 
Cowles  Broadcasting  Co.  (8)  Initial  Decistor 

8/26/54 
Fort  Dodget  

►  KQTV  (21)  ABC;  Pearson;  42,100 
Mason  City — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed;  127,812 
Sioux  City — 

►  KTIV  (4)  NBC,  ABC.  DuM;  Hollingberv:  152.83. 

►  KVTV  (9)  ABC,  CBS.  DuM;  Katz;  137,035 
Waterloo — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed 

140.763 

KANSAS 

Great  Bendt— 

►  KCKT  (2)  NBC;  Boiling:  126.258 
Hutchinson — 

►  KTVH  (12)  CBS.  DuM:  H-R;  165.578 
Manhattan! — 

KSAC-TV  (*8)  7/24/53-Unknown 
Pitfsburgt— 

►  KOAM-TV  (7)  ABC.  NBC.  DuM;  Katz,  86,587 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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>peka — 

,  WLBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 

HiM  414,493 
ichita — 

.  KAKE-TV  (10)  ABC:  Hollingberv;  195,110 
.  KEDD  (16)  NBC;  Petry;  124,311 
Wichita  Tv  Corp.  (3)  Initial  Decision  8/9/54 

KENTUCKY 

andt — 

WPTV  (59)  Petry;  8/14/52-Unknown 
■enderson  (Evansville,  Ind.) — 
WEHT  (50)  CBS;  Meeker;  69.067 
ixingtonf — 

WLAP-TV  (27)  12/3/53-Unknown 

WLEX-TV    (18)    NBC,    ABC,    DuM:  Forjoe; 
4/13/54-3/1/55  (granted  STA  Jan.  20) 
juisville — 

WAVE-TV  (3)   ABC,  NBC,  DuM;   NBC  Spot 

Sis.;  434,912 

WHAS-TV  (11)   CBS;  Harrington,  Righter  & 

Parsons.  See  footnote  (b) 
WKLO-TV  (21)  See  footnote  (c) 
WQXL-TV  (41)  Forjoe;  1/15/53-Unknown 


-UK 


-it: 


ewportt — 

WNOP-TV  (74)  12/24/53-TJnknown 


LOUISIANA 

lexandriat — 
KALB-TV  (5)  Weed 
aton  Rouge — 

WAFB-TV  (28)  ABC,  CBS,  NBC 
75.000 

WBRZ  (2)  Hollingbery;  1/28/54-March 
afayettet — 
KXFY-TV 


DuM;  Young: 
55 


(10)  9/16/53-7/1/55 
ake  Charles — 
KPLC-TV  (7)  ABC.  NBC;  Weed;  55,935 
KTAG  (25)  CBS,  ABC,  DuM;  Young;  37,000 
[onroe — 

KNOE-TV   (8)   CBS,  NBC,  ABC,  DuM;  H-R: 

199.000 
ew  Orleans — ■ 

WCKG  (26)  Gill-Perna;  4/2/53-Unknown 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 
•WDSU-TV  (6)  ABC.  CBS,  NBC,  DuM;  Blair; 
300.890 

WJMR-TV    (61)    ABC,    CBS,    DuM;  Boiling; 
108,992 
hreveport — 

•KSLA   (12)  ABC,  CBS,  NBC 

75.600 
Shreveport  Tv  Co 

See  footnote  (d) 
KTBS  Inc.  (3)  Initial  Decision  6/11/54 


DuM;  Raymer; 
(12)  Initial  Decision  6/7/54- 


an  f 

Hi,'!* 


rs  < 


CBS,  DuM;  Burn-Smith; 


MAINE 

langor — 

WABI-TV  (5)  ABC,  CBS,  NBC.  DuM;  Holling- 
bery; 79,104 
WTWO  (2)  CBS;  Venard 
.ewiston — 

•  WLAM-TV  (17)  DuM;  Everett-McKinney; 

24,000 
'oland  Spring — 

-WMTW    (8)    ABC.    CBS,    DuM;  Harrington, 

Righter  &  Parsons;  259,933 
•ortland — 

WCSH-TV  (6)  NBC,  DuM;  Weed;  150,004 
-WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 
WPMT  (53)  See  footnote  (c) 

MARYLAND 

Saltimore — 

-WAAM  (13)  ABC.  DuM;  Harrington.  Righter 
&  Parsons;  588,336 

-  WBAL-TV  (11)  NBC;  Petry;  588,336 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

►WMAR-TV  (2)  CBS;  Katz;  588,336 

WTLF  (18)  12/9/53-Unknown 
^umberlandt — 

WTBO-TV  (17)  11/12/53-Unknown 
Salisbury^ — 

-WBOC-TV  (16)  ABC, 
!sW  46.400 

MASSACHUSETTS 

■idams  (Pittsfield)— 

•WMGT  (19)  DuM;  Walker;  169,015 

ioston — 

-WBZ-TV  (4)  NBC;  Free  &  Peters;  1,267,223 
im    WGBH-TV  (»2)  7/16/53- April  '55 
WJDW  (44)  8/12/53-Unknown 
-WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,267,223 
;Srocktont— 

WHEF-TV  (62)  7/30/53-Unknown 
Cambridge  (Boston) — 

-WTAO-TV     (56)     DuM;  Everett-McKinney; 

178,800 
ipringfield — 

-  WHYN-TV  (55)  CBS,  DuM;  Branham;  165,000 
►WWLP  (61)  ABC,  NBC;  Hollingbery;  165,000 
Vorcester — 

WAAB-TV  (20)  Forjoe;  8/12/53-Unknown 
►WWOR-TV  (14)  ABC.  DuM;  Raymer;  71,674 

MICHIGAN 

\nn  Arbor — 

j-WPAG-TV  (20)  DuM;  Everett-McKinnev;  24.000 
<   WUOM-TV  (*26)  11/4/53-Unknown 
i  battle  Creek— 

•V    WBCK-TV    (58)    Headley-Reed;  11/20/52-Un- 
known 


Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC.    DuM;  Headley-Reed; 

289.793 
Cadillact— 

►  WWTV  (13)  ABC,  CBS.  DuM;  Weed;  64,920 
Detroit — 

WBID-TV  (62)  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS;  Katz;  1,468,400 
WTVS_/*56)  7/14/54-Unknown 

►  WWJ-TV  (4)  NBC;  HoUlngbery:  1.466,000 

►  WXYZ-TV  (7)  ABC;  Blair:  1,469.000 

►  CKLW-TV  (9)  1,238,585.   See  Windsor,  Ont. 
East  Lansingt — 

►  WKAR-TV  (»60) 
Flint— 

WJRT  (12)  5/12/54-Unknown 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC.  NBC,  DuM;  Katz;  488,490 

WMCN  (23)  9/2/54-Unknown 
Kalamazoo — 

►  WKZO-TV  (3)  CBS.  ABC.  NBC.  DuM;  Averv- 

Knodel;  539,390 
Lansing — 

>■  WTOM-TV  (54)  ABC,  DuM;  Everett-McKinney; 
55,000 

►  WJIM-TV  (6)  ABC,  CBS,  NBC;  Petry;  415,232 


Marquettet — 

WAGE-TV  (6)  4/7/54-Unk«own 

Muskegont — 

WTVM  (35)  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland)  — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  140.000 
Traverse  Cityt — 

►  WPBN-TV  (7)  NBC;  Holman.  36.965 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Pearson;  95,951 
Duluth  (Superior,  Wis.) — 

►  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  78,500 
>■  WDSM-TV  (6).  See  Superior.  Wis. 

WFTV  (38)  See  footnote  (c) 


Directory  Information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


ForthQ  Long  Haul 
orthQ  fihort  Haul 


Use  WIBW-TV 


No  matter  how  you  use  television,  WIBW-TV  delivers 
your  sales  message  to  135.364  TV  homes  in  44  counties 
in  3  states. 

And  what  a  market!  (The  construction  of  transporta- 
tion equipment  alone  puts  more  than  $36  million  into 
the  pockets  of  our  viewers)  .  .  .  and  that's  only  2.7% 
of  total  income  in  WIBW-TV  Land. 

Put  in  your  reservation  for  space  on  this  non-stop 
express  to  big  buying-power.  Get  aboard  Topeka's  only 
TV  station— WIBW-TV. 


CBS- 
DUMONT- 
ABC 
Interconnected 


TOPEKA,  KANS. 

Ben  Ludy,  Gen.  Mgr. 
WIBW  &  WIBW-TV  in  Topeka 
KCKN  in  Kansas  City 


The  KansM  View  feint 
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If  Your  Market  is 
MINNEAPOLIS 
ST.  PAUL 

NOW 
IS  THE 
TIME 


to  see  your 


television  representative 

. . .  about  choice  availabil- 
ities on  KEYD-TV 

...you  can  buy  maximum 
power  at  minimum  cost 
on  the  Upper  Midwest's 
new  Channel  9  station 

.  .  .  ask  your  H-R  man 
about  KEYD-TV's  "in- 
centive"  rates 

316,000  WATTS 


Offices,  Studios,  Transmitter 

FOSHAY  TOWER 

Minneapolis 

Represented  Nationally  by  H-R  TELEVISION,  INC. 


kEYD-TV  Market  Facts 

POPULATION  over  Vfi  MILLION 

BUYING  INCOME.  .  .nearly  3V2  BILLION 

RETAIL  SALES  nearly  3  BILLION 

FOOD  SALES  612  MILLION 

DRUG  SALES   77  MILLION 


FOR  THE  RECORD' 


Hlbbingt— 

KHTV  (10)  1/13/54-Unknown 

Minneapolis  (St.  Paul) — 

►  KEYD-TV  (9)  DuM;  H-R 

►  WCCO-TV  (4)  CBS;  Free  &  Peters;  568,500 

►  WTCN-TV  (11)  ABC;  Blair;  568,500 
Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  92,386 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  568,500 

►  WMIN-TV  (11)  ABC;  Blair;  568,500 

MISSISSIPPI 

Biloxit— 

Radio  Assoc.  Inc.  (13)  Initial  Decision  7/1/54 
Columbust — 

WCBI-TV  (4)  McGUlvra;  7/28/54-Summer  '55 
Jeickson.- ~™ 

►  WJTV  (25)  CBS,  DuM;  Katz;  68.404 

►  WLBT  (3)  NBC;  Hollingbery;  122,765 

►  WSLI-TV  (12)  ABC;  Weed;  110.000 

Meridiant — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed;  56,800 

Tupelot — 

WTWV  (9)  12/8/54-Fall  '55 

MISSOURI 

Cape  Girardeau — 

►  KFVS-TV  (12)  CBS,  NBC,  DuM;  Headley-Reed; 

115,000 

Claytont— 

KFUO-TV  (30)  2/5/53-Unknown 

Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 
53.048 

Festust — 

KACY  (14)  See  footnote  (c) 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  145.680 

►  WGEM-TV  (10)  See  Quincy,  111. 
Jefferson  Cityt — 

KRCG  (13)  CBS;  Hoag-Blair,  Blair  Tv;  6/10/54- 
2/13/55  (granted  STA  Jan.  19) 
Joplin — 

►  KSWM-TV  (12)  CBS;  Venard;  81,270 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  CBS,  DuM;  Katz;  466,136 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  466,136 

►  WDAF-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  466,136 

Kirksvillet — 

KTVO  (3)  12/16/53-Unknown 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  125.300 
St.  Louis — 

►  KETC  (*9)  500,000 

►  KSD-TV  (5)  ABC.  CBS,  NBC;  NBC  Spot  Sis.; 

732,884 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42)  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVI  (54)  See  Belleville,  111. 

Sedaliat — 

►  KDRO-TV  (6)  Pearson;  57.000 
Springfield — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  62,370 

►  KYTV  (3)  NBC;  Hollingbery;  69,300 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC.  CBS,  NBC,  DuM;  Headley- 

Reed;  20,000 

Buttet— 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TV  (6)  ABC;  No  estimate  given 
Great  Fallst — 

►  KFBB-TV   (5)   CBS,  ABC,  DuM;  Hoag-Blair, 

Blair-Tv;  20,000 
Missoulat — 

►  KGVO-TV  (13)  ABC,  CBS,  NBC.  DuM;  Gill- 

Perna;  17,450 

NEBRASKA 

Hastings! — 

The  Seaton  Publishing  Co.  (5)  Initial  Decision 
1/5/55 
Kearnev  (Holdrege)  — 

►  KHOL-TV  (13)  ABC,  CBS,  NBC,  DuM;  Meeker; 

47.538 
Lincoln — 

►  KOLN-TV  (10)  ABC,  CBS,  DuM:  Avery-Kno- 

del;  111,006 

►  KUON-TV  (*12) 
Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  286,000 

►  WOW-TV  (6)  NBC,  DuM;  Blair;  286,000 
Scottsblufft— 

KSTF  (10)  8/18/54-Unknown 

NEVADA 

Hendersont — 

►  KLRJ-TV  (2)  NBC;  Pearson 
Las  Vegas — 

►  KLAS-TV  (8)  CBS,  ABC,  DuM;  Weed;  21,244 
Reno — 

►  KZTV   (8)    ABC,   CBS,   NBC,  DuM;  Pearson; 

17,250 

NEW  HAMPSHIRE 

Keenet— 

WKNE-TV  (45)  4/22/53-Unknown 
Manchester — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  381,338 
Mt.  Washington! — 

►  WMTW  (8)  See  Poland  Spring,  Me. 


NEW  JERSEY 

Asbury  Parkf — 

►  WRTV  (58)  6,000 
Atlantic  City — 

WFPG-TV  (46)  See  footnote  (c) 

WOCN  (52)  1/8/53-Unknown 
Camdent — 

WKDN-TV  (17)  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Petry;  4,290,000 
New  Brunswickt — 

WTLV  (*19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC,  DuM;  Hollingbery;  50,0( 

►  KOB-TV  (4)  NBC;  Branham;  53,496 

►  KGGM-TV  (13)  CBS;  Weed;  53,496 
Roswellt — 

►  KSWS-TV  (8)  NBC.  ABC,  CBS,  DuM;  Meekei 

25,427 

NEW  YORK 

Albany  (Schenectadv,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WEOW-TV    (41)    ABC.    CBS,   DuM;  Boiling 

152,000 

WTRI  (35)  See  footnote  (c) 
WTVZ  (*17)  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12)   ABC,  CBS,  NBC,  DuM;  Bo. 

ling;  317,290 
WQTV  (*46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 
Buffalo— 

►  WBEN-TV   (4)   ABC,  CBS,  DuM;  Harringtoi 

Righter  &  Parsons;  445.151.  See  footnote  (a 

►  WBUF-TV  (17)  ABC,  CBS,  NBC.  DuM;  H-E 

170,000 

►  WGR-TV  (2)  NBC,  ABC,  DuM;  Head'ley-Reec 

447,938.  See  footnote  (a). 
WTVF  (*23)  7/24/52-Unknown 
Carthage  (Watertown) — 

►  WCNY-TV  (7)  CBS,  ABC,  DuM;  Weed;  58,590  _ 
Elmira — 

WTVE  (24)  See  footnote  (c) 
Ithacat — 

WHCU-TV  (20)  CBS:  1/8/53-Unknown 
WIET  (*14)  1/8/53-Unknown 
Kingston —  .  I 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker 

27,100 

Lake  Placid  t(Plattsburg)— 

►  WIRI  (5)  Young 
New  York — 

►  WABC-TV  (7)  ABC;  Weed;  4.290,000 

►  WABD  (5)  DuM:  Avery -Knodel;  4,290.000 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,290,000 
WGTV  (»25)  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-TJnknown 

►  WOE-TV  (9)  WOR;  WOR-TV  Sis.;  4,290,000 

►  WPIX  (11)  Free  &  Peters;  4,290,000 

►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,290,000 

►  WATV  (13)  See  Newark,  N.  J. 
Rochester — 

WCBF-TV  (15)  6/10/53-Unknown 

►  WHAM-TV  (5)  NBC;  Hollingbery;  300,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney 

281,790 

WRNY-TV  (27)  4/2/53-Unknown 
WROH  (»21)  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  281.790 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spo 

Sis.:  413,000 
Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  358,301 
WHTV  (*43)  9/18/52-Unknown 

►  WSYR-TV   (3)   NBC;   Harrington,  Righter  &' 

Parsons;  358,300 
Utica— 

►  WKTV  (13)   ABC.  CBS,  NBC,  DuM;  Cooke 

155,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  CBS,  NBC;  Boiling;  33,000 

►  WLOS-TV  (13)  ABC,  DuM;  Venard;  298,130 
Chapel  Hillt— 

►  WUNC-TV  (»4) 

Charlotte— 

►  WQMC  (36)  ABC,  NBC;  Boiling;  56,338 

►  WBTV  (3)  CBS,  ABC,  NBC.  DuM;  CBS  Spd 

Sis.;  449,864 
Durham — 

►  WTVD  (11)  ABC,  NBC;  Headley-Reed;  185.69C 
Favettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniaf — 

WTVX  (48)  4/7/54-Unknown 
Greensboro — 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrington; 

Righter  &  Parsons;  292,768 
Greenville — 

►  WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson; 

98.070 
Raleigh— 

►  WNAO-TV    (28)    ABC,    CBS,    DuM;  Avery- 

Knodel;  124,440 
Washington! — 

WITN  (7)  10/27/54-Unknown 
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,  ilmingtont — 

WMFD-TV  (6)  ABC.  NBC;  Weed;  50,003 
WTHT  (3)  2/17/54-Unknown 
,inston-Salem — 

W5JS-TV  (12)  NBC;  Headley-Reed;  257,600 
V  TOB-TV  (26;  ABC;  DuM;  H-R;  84,300 

NORTH  DAKOTA 

;  smarckt — 

■  KFYR-TV  (5)   CBS,  NBC,  DuM;  Hoag-Blair, 
Blair-Tv;  24,315 

•u-got— 

V."DAY-TV  (6)  ABC,  CBS.  NBC,  DuM;  Free  & 

Peters;  65,000 
rand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
ir.otr— 

KCJB-TV  (13)  ABC,  CBS,  NBC.  DuM;  Weed: 

26,000 
alley  Cityt— 
:  KXJB-TV  (4)  CBS,  DuM;  Weed;  75,000 

OHIO 

kron — 

WAKR-TV  (49)  ABC;  Weed;  174,066 
shtabulat — 

■  WICA-TV  (15)  25,000 
antont — 

Tri-Cities  Telecasting  Inc.  (29)  Initial  Decision 
11/17/54 
incinnati — 
WCET  C48)  2,000 

WCPO-TV  (9)  ABC.  DuM;  Branham;  724,140 
WKRC-TV  (12)  CBS;  Katz;  662.236 
WLWT  (5)  NBC;  WLW  Sis.;  525.000 
WQXN-TV  (54)  Forjoe;  5/14/53-Unknown 
ieveland — 

WERE-TV  (65)  6/18/53-Unknown 
=-  WEWS  (5)  CBS;  Branham;  1,077,580 
WHK-TV  (19)  11/25/53-Unknown 
WNBK  (3)  NBC:  NBC  Spot  Sis.;  1,045,000 
5  :  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  1,069,000 
olumbus — 

WBNS-TV  (10)  CBS;  Blair;  427,239 
WLWC  (4)  NBC;  WLW  Sis.;  307.000 
WOSU-TV  (*34)  4/22/53-Unknown 
WTVN-TV  (6)  ABC,  DuM;  Katz;  381,451 
avton — 

WHIO-TV  (7)  CBS.  DuM;  Hollingberv;  637,330 
WIFE  (22)  See  footnote  (c) 
WLWD  (2)  ABC,  NBC;  WLW  Sis.;  320,000 
'vria-i- — 

WEOL-TV  (31)  2/11/54-Unknown 
afama — 

WTMA-TV  (35)  Weed;  1/24/52-Unknown 
WLOK-TV  (73)  NBC;  H-R;  71,285 
.'ansfieldt — 
\VTVG  (36)  6/3/54-Unknown 
Tassillont — 
W1LA.C-TV  (23)  Petry;  9/4/52-Unknown 
reubenviUe  (Wheeling.  W.  Va.) — 
WSTV-TV  (9)  CBS;  Avery -Knodel;  1,083,900 
o^edo — 

WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz: 
310.170 

WTOH-TV  (79)  10/20/54-Unknown 
oungstown- 

21)  NBC:  Headlev-Reed:  149.000 
(27)    ABC,    CBS,    DuM;  Raymer; 


WFMJ-TV 
WKBN-TV 

148,588 
anesvUle — 
i=|r  WHIZ-TV  (18)  ABC, 
son;  45,000 


CBS,  NBC.  DuM:  Pear- 


OKLAHOMA 

da— 

-KTEN  (10)  ABC;  Venard:  180,000 
rdmoret — 

KVSO-TV  (12)  5/12/54-Unknown 
nid+ — 

KGEO-TV  (5)  ABC;  Pearson;  118,000 
awtont — 

KSWO-TV  (7)  DuM;  Pearson;  51540 
Fiamit — 

KMTV  (58)  4/22/53-Unknown 
.v.skogeet — 

•KTVX  (8)  ABC,  DuM;  Averv-Knodel:  248.750 
klahoma  City — 

KETA  (*13)  12/2/53-Unknown 

KMPT  (19)  See  footnote  (c) 

KTVQ  (25)  ABC;  H-R;  167,381 
-KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 

WKY-TV  (4)  ABC,  NBC;  Katz;  313,060 
ulsa — 

KCEB  (23)  See  footnote  (c) 
KOTV  (6)  CBS:  Petrv;  248,650 
KSPG  (17)  2/4/54-Unknown 
XVOO-TV  (2)  NBC;  Blair;  242.000 
KOED-TV  ('11)  7/21/54-Unknown 

OREGON 

ugene — 

KVAL-TV  (13)  ABC,  NBC,  DuM;  HoUingbery; 
40,109 
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Klamath  Falls! — 

KFJI-TV  (2)  Grant;  12/2/54-Unknown 
Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Hoag- 

Blair,  Blair-Tv;  26,425 
Portland — 

KLOR   (12)  ABC;  HoUingbery;  7/22/54-3/9/55 

►  KOIN-TV    (6)    ABC,    CBS;    CBS    Spot  Sis.: 

287,400 

►  KPTV  (27)  ABC,  NBC.  DuM;  NBC  Spot  Sis.; 

212.436 

North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/54 
Salemt — 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt— 

►  WFMZ-TV  (67)  Avery-Knodel;  32,000 
WQCY  (39)  Weed;  8/12/53-Unknown 

Altoona— 

►  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 

490,528 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  89,307 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  84,915 
Erie — 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  208,500 
WLEU-TV  (66)  12/31/53-Unknown 

►  WSEE  (35)  CBS.  DuM;  Avery-Knodel;  58.820 
Harrisburg — 

►  WCMB-TV  (27)  Forjoe 

►  WHP-TV  (55)  CBS:  Boiling;  193,002 

►  WTPA  (71)  ABC,  NBC;  Headley-Reed;  193.002 
Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — ■ 

►  WARD-TV  (56)  ABC.  CBS.  DuM;  Weed 

►  WJAC-TV  (6)  CBS,  NBC,  DuM;  Katz;  831,303 

Lancaster  

►  W GAL-TV  (8)  CBS,  NBC,  DuM;  Meeker;  602,350 
WWLA  (21)  5/7/53-Unknown 

Lebanonf — 

WLBR-TV  (15)  See  footnote  (c) 
New  Castle — 

WKST-TV  (45)  See  footnote  (c) 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1.904,946 

►  WFTL-TV  (6)  ABC,  DuM;  Blair;  2,043,972 
WIBG-TV  (23)  10/21/53-Unknown 

►  WPTZ  (3)  NBC  Free  &  Peters;  1,947,322 
Pittsburgh — 

►  KDKA-TV  (2)  CBS,  NBC,  DuM;  Free  &  Peters; 

1,134,110 

►  WENS  (16)  ABC,  CBS,  NBC;  Petry;  475.000 
WKJF-TV  (53)  See  footnote  (c) 

►  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

►  WEEU-TV    (33)    ABC,    NBC;  Headlev-Reed; 

95,000 

►  WHUM-TV  (61)  CBS;  H-R;  219,370 
Scranton — 

►  WARM-TV  (16)  ABC;  HoUingbery;  200,000 

►  WGBI-TV  (22)  CBS;  Blair;  210,000 

►  WTVU  (73)  Everett-McKinney:  250,000 
Wilkes-Barre^ — 

►  WBRE-TV  (28)  NBC:  Headlev-Reed:  225,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

250,000 

Williamsportt — 

WRAK-TV   (36)    Everett-McKinnev;  11/13/52- 
Fall  '55 
York— 

►  WTSTOW-TV  (49)  DuM;  Forjoe;  87,400 

►  WSBA-TV  (43)  ABC;  Young;  88,000 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,382,853 

►  WNET  (16)  ABC;  Raymer;  82,000 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  9/23/53) 

SOUTH  CAROLINA 

Anderson — 

►  W ATM- TV  (40)  CBS;  Headley-Reed;  127,200 

Cam  dent — 

WACA-TV  (15)  6/3/53-Unknown 

Charleston — 

►  WCSC-TV    (5)    ABC,    CBS;    Free   &  Peters; 

153,517 

►  WUSN-TV  (2)  NBC;  H-R;  138.500 
Columbia — 

►  WCOS-TV    (25)    ABC,    DuM;  Headley-Reed; 

72.000 

►  WIS-TV  (10)  NBC,  DuM;  Free  &  Peters;  138,992 

►  WNOK-TV  (67)  CBS;  Raymer;  75,000 
Florence — 

►  WBTW  (8)  CBS,  NBC.  ABC,  DuM;  CBS  Spot 

Sis.;  111,340 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  443,850 

►  WGVL  (23)  ABC,  DuM:  H-R;  113,000 
Spartanburgf — 

WSPA-TV    (7)    CBS;    HoUingbery;  11/25/53- 
Unknown 

SOUTH  DAKOTA 

Rapid  Cityt — 

KOTA-TV  (3)  12/8/54-6/1/55 
Sioux  Falls — 

►  KELO-TV  (11)  ABC,  CBS,  NBC,  DuM;  Ravmer; 

112,387 
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FOREVER  AMBER  WATCHES 

ft 


WHEN 


\romeone  has  captured  Amber's 
heart  at  last.  It's  the  end  of 
love  'em  and  leave  'em  —  Amber 
doesn't  ramble  anymore. 


WHEN-TV  is  the  successful 
suitor  who  has  won  Amber's 
affections.  No  ricochet 
romance,  either  —  this  was 
love  at  first  sight,  just  the 
way  it  was  with  more  than 
250  communities  in  upstate 
New  York  (Amber  is  only 
one  of  'em.)They've  opened 
their  loving  hearts  to 
Channel  8  .  .  .  and  opened 
their  purses,  too,  ready  to 
spend  at  the  slightest 
word  from  the  object  of 
their  affections.  Want  a 
private  line  to  Amber's 
heart  (and  pocketbook)? 
Try  Channel  8. 


SEE  YOUR  NEAREST  KATZ  AGENCY 


CBS 
ABC 

DUMONT 
A 

MEREDITH 
STATION 


WATCHES 


WHIN 


CHANNEL  8 

SYRACUSE,  N.Y. 
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TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham;  121,100 
Mountain  City  Tv  Inc.    (3)    Initial  Decision 
7/5/54 

Jacksonf  

WDXI-TV  (7)  Burn-Smith:  12/2/53-3/1/55 
Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 129,360 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  103,970 
WBIR-TV  (10)  Initial  Decision  1/5/55 

►  WTSK-TV    (26)    ABC,   CBS,   DuM;  Pearson; 

80.050 
Memphis — 

►  WHBQ-TV  (13)  CBS:  Blair;  330,647 
►WMCT  (5)  ABC,  NBC,  DuM;  Branham;  330,647 

WREC  Broadcasting  Service  (3)  Initial  Deci- 
sion 8/27/54 
Nashville — 

►  WSIX-TV  (8)  ABC,  DuM.;  Hollingbery;  230,130 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  208,985 
Old  Hickorv  (Nashville)  — 

►  WLAC-TV  (5)  CBS;  Katz;  224,519 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM:  Pearson;  42,240 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  H-R;  66,597 

►  KGNC-TV  (4)  NBC.  DuM;  Katz;  66,597 
Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC.  DuM;  Raymer; 

102.961 
Beaumontt — 

►  KBMT  (31)  ABC,  NBC.  DuM;  Forjoe;  40.000 
KFDM-TV  (6)   CBS;  Free  &  Peters;  8/4/54- 

4/1/55 
Big  Springt— 

KBST-TV  (4)  CBS;  Pearson;  7/22/54- July  '55 
Corpus  Christit — 

►  KVDO-TV  (22)  ABC,  NBC,  DuM;  Young;  37,360 
KTLG  (43)  12/9/53-Unknown 

Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/54 
K-SIX  Tv  Inc.  (10)  Initial  Decision  1/20/55 
Dallas — 

KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-Unknown 

►  KRLD-TV  (4)  CBS;  Branham;  448,000 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  448,000 
El  Paso — 

KOKE  (13)  Forjoe:  3/18/54-Unknown 

►  KROD-TV    (4)    ABC,   CBS.   DuM;  Branham: 

64.433 

►  KTSM-TV  (9)  NBC;  Hollingbery;  62,423 


Ft.  Worth— 

►  WBAP-TV  (5)  ABC,  NBC;  Free  &  Peters; 

440,000 

KFJZ-TV  (11)  H-R;  9/17/54-Spring  '55 
Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  378,000 
Harlingent  (Brownsville,  McAllen,  Weslaco)— 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  H-R;  48,275 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 

►  KPRC-TV  (2)  NBC;  Petry:  387,000 

►  KTRK-TV  (13)  ABC,  DuM;  Blair;  387.000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (»8)  300,000 

KXYZ-TV  (29)  6/18/53-Unknown 
Longviewt — 

►  KTVE  (32)  Forjoe;  40,000 
Lubbock — 

►  KCBD-TV  (11)  ABC,  NBC;  Raymer;  67,878 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

67,878 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 

Lufkint — 

KTRE-TV  (9)  Venard;  11/17/54-9/1/55 
Midland — 

►  KMID-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

39,250 
Odessat — 

Odessa  Tv  Co.  (7)  Initial  Decision  11/18/54 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Melville;  38,598 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12/54-April  '55 

►  KENS-TV  (5)  ABC,  CBS.  DuM;  Free  &  Peters; 

237  255 

►  WAOI-TV  (4)  ABC,  NBC;  Petry;  236,912 
Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  103,144 
Texarkana  (also  Texarkana,  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS.  DuM;  Venard;  103,760 

Tylert— 

KETX  (19)  See  footnote  (c) 

►  KLTV   (7)   ABC,   CBS,   NBC,  DuM;  Pearson: 

80.294 
Wacot— 

►  KANG-TV    (34)    CBS,    ABC,    DuM;  Raymer; 

46,075 

KWTX-TV  (10)  12/1/54-Unknown 
Weslacot  (Brownsville,  Harlingen,  McAllen) — 

►  KRGV-TV  (5)  NBC;  Raymer;  47,673 
Wichita  Falls— 

*>  KFDX-TV  (3)  ABC,  NBC;  Raymer;  80,910 

►  KWFT-TV  (6)  CBS.  DuM;  Blair;  85,300 
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Taken  From  the  NATIONAL  TELEPULSE  -  August  1-7,  1954  (TOP  15) 


UTAH 

Salt  Lake  City— 

►  KSL-TV  (5)  CBS.  DuM;  CBS  Spot  Sis.;  167  20 

►  KTVT  (4)  NBC;  Katz;  167,200  • 

►  KUTV  (2)  ABC;  Hollingbery;  181,500 

VERMONT 

Montpeliert — 

►  WMVT  (3)  ABC,  CBS,  NBC;  Weed;  113,000 

VIRGINIA 

Bristolf — 

Appalachian  Broadcasting  Corp.  (5)  Initial  dJ 
cision  2/1/55 
Danvillet — 

WBTM-TV  (24)  See  footnote  (c) 
Hampton  (Norfolk) — 

►  WVEC-TV    (15)    NBC,    DuM;  Avery-Knodel 

131,000 
Harrisonburg — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Pearso 

100.627 
Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery 

173,000 
Newport  News  — 

►  WACH-TV  (33)  Walker 
Norfolk— 

►  WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  346,00 
WTOV-TV  (27)  See  footnote  (c) 
Beachview  Bcstg.  Corp.  (10)  Initial  Decisio 

12/23/54 

►  WVEC-TV  (15)  See  Hampton 
Petersburgt — 

WPRG  (8)  9/29/54-TJnknown 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (S)  NBC;  Blair;  481,193 
Roanoke — 

►  WSLS-TV    (10)    ABC,    NBC;  Avery-Knode 

311,001 

WASHINGTON 

Bellingham — 

►  KVOS-TV  (12)  CBS,  DuM;  Forjoe:  155.153 

PsSCOT^-- 

►  KEPR-TV  (19)  39,500 
Seattle  (Tacoma)— 

►  KING-TV  (5)  ABC;  Blair:  408,100 

►  KOMO-TV  (4)  NBC:  Hollingbery:  408,100 

►  KCTS  (*9) 
KCTL  (20)  4/7/54-Unknown 

Spokane — 

►  KHQ-TV  (6)  NBC;  Katz;  100,410 

►  KREM-TV  (2)  ABC;  Petry;  95.649 

►  KXLY-TV  (4)  CBS,  DuM;  Avery-Knodel;  99,5f 
Tacoma  (Seattle)— 

►  KTVW    (13)   Barry,  N.  Y.;   Clark,  Chicagc 

406,100 

►KTNT-TV  (11)  CBS.  DuM;  Weed:  408.100 

Vancouvert — 

K VAN -TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Weec 

39,500 

WEST  VIRGINIA 

Bluefieldt— 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
Charleston — 

►  WCHS-TV    (8)    ABC,   CBS.   DuM;  Branharr 

402.584 

►  WKNA-TV  (49)  ABC;  Weed;  51.130 
Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-Spring  '55 
Fairmontt — 

►  WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perni 

35,200 
Huntington — 

►  WSAZ-TV  (3)  NBC.  ABC;  Katz;  491.728 
WHTN-TV  (13)  9/2/54-Sprint  '55 

Oak  Hill  (Beckley)t— 

►  WOAY-TV  (4)  ABC;  Weed 
Parkejsburg — 

►  WTAP  (15)  ABC,  NBC,  DuM;  Forjoe;  35,802 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC.  NBC;  Hollingbery;  304,2( 

►  WSTV-TV  (9)  See  Steubenville.  Ohio 

WISCONSIN 

Eau  Claire — 

►  WEAU-TV  (13)  ABC.  NBC.  DuM;  Holltngberj 

75,000 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  DuM;  Weed;  210.00T 
WFRV-TV   (5)    ABC;    Headley-Reed;  3/10/54, 

April  '55 

►  WMBV-TV  (11)  See  Marinette 
La  Crosset — 

►  WKBT  (8)  ABC,  CBS,  NBC.  DuM;  Raymei 

52.000 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (»21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  103.000 

►  WMTV  (33)  ABC,  NBC,  DuM;  Boiling;  75,000 
Badger  Television  Co.  (3)  Initial  Decisio 
.  7/31/54 

Marinettet—  (Green  Bay) — 

►  WMBV-TV  (11)  ABC.  NBC;  Venard;  175,000 


Directory  information  is  in  following  order:  ca 
letters,  channel,  network  affiliation,  national  rej 
resentative;  market  set  count  for  operating  st; 
tions;  date  of  grant  and  commencement  targ 
date  for  grantees. 
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ON  THE  DOTTED  LINE  .  .  . 


HOLSUM  BREAD  Co.  contracts  with  KXJB- 
TV  Valley  City,  N.  D.,  for  full  season  show- 
ing of  the  Gene  Autry  Show.  L  to  r:  John 
Boler,  president  of  the  North  Dakota 
Broadcasting  Co.,  KXJB-TV  licensee;  Rex 
Holly,  manager  of  Holsum's  Fargo,  N.  D., 
branch;  E.  R.  Booth,  vice  president-general 
manager,  Holsum  Bread  Co.,  and  Jack 
Rieger  of  Holsum  New  York  office. 


FINALIZING  an  agreement  for  52-week 
sponsorship  by  Mrs.  Wagner's  Pies  of  the 
Cisco  Kid  on  WIP  Philadelphia  are  (I  to  r): 
Carle  E.  Rollins,  account  executive  and 
secretary  of  the  J.  M.  Mathes  Adv. 
Agency;  F.  W.  Birkenhauer,  president  of 
the  Wagner  Baking  Co.  of  Newark,  N.  J., 
and  Ralf  Brent,  vice  president  and  director 
of  sales  for  WIP. 


WITNESSING  Sam  Alexander  (I),  Butter 
Krust  Bakers,  and  Henry  Bubb,  president. 
Capital  Federal  Savings,  review  contracts 
for  the  co-sponsorship  of  all  Kansas  U. 
and  Kansas  State  basketball  games  over 
WREN  Topeka,  Kan.,  are  Gerald  Barker 
(I),  WREN  sales  manager,  and  Max  Fal- 
kenstien,  WREN  sports  director,  who  is  in 
charge  of  producing  the  shows. 


Milwaukee — 

i>-WCAN-TV  (25)  CBS:  Rosenman;  408. 900 

►  WOSY-TV  (19)  CBS,  DuM;  Boiling;  398.255 

►  WTMJ-TV   (4i    NBC;   Harrington,   Righter  & 
Parsons;  746,982 

♦-WTVW  (12)  ABC,  DuM;  Petry 
Neenah — 

WNAM-TV  (42)  See  footnote  (e) 
Superior^  (Duluth,  Minn.)  — 
>■  WDSM-TV  (6)  CBS,  DuM;  Free  8c  Peters;  70,000 
-  KDAL-TV  (3).  See  Duluth,  Minn. 
Wausau — 

•►WSAU-TV  (7)  ABC,  CBS,  NBC,  DuM;  Meeker; 

52,400 

WYOMING 

Cheyennet — 

-  ►KFBC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery;  49,000 

ALASKA 

Anchoraget — 

►-KFIA  (2)  ABC,  CBS;  Wed;  14,000 

►  KTVA  (11)  NBC,  DuM;  Alaska  Radio-Tv  Sis.; 
15,000 

KFAR-TV  (2i  ABC,  CBS:  7/1/53-Unknown 
KTVF  (11)  12/29/54-2/15/55 

HAWAII 

HUot— 

Hawaiian  Bcstg.  System  (9)  1/19/55-Unknown 
Honolulu" — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  60,000 

►  KOXA  ill)  NBC;  NBC  Spot  Sis.;  62,000 

►  KULA-TV  (4)  ABC,  DuM;  Young:  69.000 
Wailukut — 

Hawaiian  Bcstg.  System  (3)  1/19/55-Unknown 
PUERTO  RICO 

Mayaguez-*- — 

Radio  Americas  Corp.  (5)  l/27/55-L"nknown 
San  Juan" — 

►  WAPA-TV   (4)   ABC,  NBC,  DuM;  Caribbean 
Networks;  43,345 

►  WKAQ-TV  (2)  CBS;  Inter- American;  65,000 

Dept.  of  Education  of  Puerto  Rico  (*6)  2/2/55- 
Unknown 

CANADA 

Ccil§3rv.  Alts  . 

►  CHCT-TV  (2)  CBC;  All  Canada,  Weed;  11,000 
Edmonton,  Alta. — 

►  CFRN-TV  (3)  CBC;  Radio  Rep..  Young;  12.000 
Halifax.  N.  S.f— 

►  CBHT  (3)  CBC,  CBS 
Hamilton,  Ont. — 

►  CHCH-TV  (11)  CBC,  CBS,  NBC;  All-Canada, 
Young;  316,101 

Kingston,  Ont.t — 

►  CKWS-TV  (11)  Weed:  30.000 
Kitchener,  Ont. — 

>•  CKCO-TV  (13)  CBC,  CBS;  Hardy,  Weed;  85,000 
London,  Ont. — 

►  CFPL-TV  (10)  CBC,  ABC,  CBS,  NBC.  DuM; 
All-Canada,  Weed;  95,000 

Montreal,  Que. — 

►  CBFT  (2)  CBC  French;  CBC;  221,216 
+■  CBMT  (6)  CBC;  CBC;  221,216 
Ottawa.  Ont. — 

i»-CBOT  (4)  CBC;  CBC;  38,500 
Port  Arthur,  Ont  — 

•-CFPA-TV  (2)  CBC;  All-Canada,  Weed:  6,000 
Quebec  City,  Que. — 

CFCM-TY  1 4)  CBC;  Hardy,  Weed;  6,000 


,842 


►  CKCK-TV'(2)  CBC,  CBS;  All-Canada,  Weed 

15,000 
Rimouski,  Que.f — 
!   ►  CJBR-TV  (3)  CBC:  Stovin,  Young;  5.000 
'  St.  John,  N.  B.t— 

►  CHSJ-TV  (4)  CBC;  All-Canada,  Weed;  16 
Saskatoon.  Sask.t- — 

►  CFQC-TV  (8)  CBC;  Radio  Rep.,  Young 
Sault  Ste.  Marie,  Ont.t — 

CJIC-TV  (2)  CBS;  CBC;  Weed;  5,000 
Sudburv,  Ont.t — 

►  CKSO-TV    (5)    CBC,    ABC,    CBS,  NBC 

Canada,  Weed:  14.545 
Sydnev,  N.  S.f — 

►  CJCB-TV  (4)  Weed;  8,940 
Toronto,  Ont. — 

►  CBLT  (9)  CBC,  ABC,  CBS,  NBC,  DuM; 

280,000 
Vancouver,  B.  C.t — 

►  CBUT  (2)  CBC;  CBC;  30,000 
Windsor,  Ont.  (Detroit,  Mich.) — 

►  CKLW-TV  (9)  CBC,  DuM;  Young;  1,238 
Winnipeg,  Man.f — 

►  CBWT  (4)  CBC;  CBC:  5,000 

MEXICO 

Juarezt  (El  Paso,  Tex.)  — 

►  XEJ-TV  (5)  National  Time  Sales;  43,650 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  296,402 


900 


All- 


CBC; 


3.585 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


FREDERICK  S.  HOUWINK  (c),  general 
manager  of  WMAL  Washington,  contracts 
with  the  Frederic  W.  Ziv  Co.  for  that 
firm's  Eddie  Cantor  Show,  to  be  heard 
Monday  through  Friday  beginning  Feb. 
14.  With  Mr.  Houwink  are  Perry  P.  Weld- 
ers (I),  Ziv's  district  representative,  and 
Robert  Jonscher,  station  radio  manager. 


BROADCASTING 
TELECASTING 


subscription  order  blank 


PLEASE  START  MY  SUBSCRIPTION  WITH  THE  NEXT  ISSUE. 
I've  checked  service  desired. 


□  52  weekly  issues  of  BROADCASTING  •  TELECASTING 

□  52  weekly  issues  and  BROADCASTING  Yearbook-Marketbook 

□  52  weekly  issues    ond  TELECASTING  Yearbook-Markefbook 

□  52  weekly  issues  and  both  Yearbook-Marketbooks 
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S7.00 
9.00 
9.00 
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The  Outlook 

NOW  THAT  the  broadcasting  fat  is  in  the  Congressional  fire 
anyone  identified  with  any  aspect  of  the  art  and  industry  will 
be  fair  game  for  committees  of  Congress.  The  so-called  "Plotkin 
Memorandum,"  to  be  augmented  this  week  by  the  release  of  the 
"Jones  Report,"  will  be  used  as  the  sources  of  inquisitional  supply, 
even  though  they  merely  constitute  the  opinions  of  the  individual 
authors. 

First  at  bat  will  be  George  C.  McConnaughey,  to  be  heard  Feb. 
23  by  the  Senate  Interstate  &  Foreign  Commerce  Committee  on  his 
nomination  by  President  Eisenhower  as  chairman  of  the  FCC.  Since 
last  October  he  has  been  serving  on  an  interim  basis. 

Ordinarily,  Mr.  McConnaughey  (or  any  other  new  appointee) 
would  be  queried  merely  on  his  qualifications  and  on  his  overall 
views  on  regulation.  Now  that  he  has  served  for  several  months, 
it's  a  sure  bet  that  some  members  of  the  Committee  will  expect 
him  to  know  as  much  about  allocations  as  the  head  of  the  Institute 
of  Radio  Engineers,  along  with  an  expert  knowledge  of  the  eco- 
nomics of  television  and  a  pat  answer  for  the  plight  of  the  uhf 
stations  in  secondary  markets. 

We  have  no  doubt  that  both  the  Plotkin  and  Jones  reports  will 
be  used  as  source  material  for  the  McConnaughey  hearing.  Mr. 
McConnaughey  can't  conceivably  know  the  answers  after  so  short 
a  tenure  on  the  FCC.  Since  Chairman  Warren  G.  Magnuson  (D- 
Wash.)  of  the  Committee  has  already  requested  the  FCC  to  come 
forward  with  its  views  on  the  Plotkin  comments  "in  thirty  days," 
or  sometime  next  month,  it  seems  to  us  Mr.  McConnaughey  might 
be  spared  this  line  of  questioning  next  week. 

Sen.  Magnuson  also  has  asked  the  Dept.  of  Justice  to  report  to 
the  Committee  "within  30  days"  on  the  Plotkin  Memorandum.  To 
date,  however,  there  has  been  no  inkling  as  to  when  spokesmen  for 
the  networks  and  others  affected  might  be  heard  by  the  Com- 
mittee. 

There  should  be  no  undue  lapse  between  the  testimony  of  the 
Government  witnesses  and  those  representing  the  business  of 
broadcasting.  There  are  at  least  two  sides,  and  Congress  and  the 
public  should  be  apprised  of  them  at  the  same  sitting.  Otherwise, 
half-truths  and  innuendos  may  go  unchallenged  for  too  long,  and 
become  accepted  as  facts. 

The  Man  Who  Remembered 

THE  vital  role  played  by  radio  and  television  in  molding  opin- 
ions and  influencing  the  outcome  of  political  contests  across  the 
nation  was  emphasized  at  a  luncheon  meeting  a  fortnight  ago  in 
New  York  where  representatives  of  all  metropolitan  area  stations 
were  guests  of  New  York  Mayor  Robert  F.  Wagner. 

The  event  marked  the  first  anniversary  of  Mayor  Wagner's  ca- 
reer as  a  broadcaster,  appearing  monthly  before  radio  microphones 
and  tv  cameras  in  unrehearsed  interview  broadcasts  which,  he 
stated,  put  him  in  close  touch  with  constituents,  their  civic  prob- 
lems and  their  opinions  on  how  effectively  his  administration  is  cop- 
ing with  them. 

The  purpose  of  the  luncheon  meeting  was  to  express  gratitude 
to  all  New  York  radio  and  tv  stations  for  making  it  possible  for 
Mayor  Wagner  to  reach  the  people  through  the  broadcasting  media, 
which  proved  their  efficiency  and  power  to  him  a  little  over  a  year 
ago. 

For  it  was  radio  and  television  that  literally  won  the  election 
which  made  Mr.  Wagner  mayor  of  New  York  City  in  November 
1953.  At  the  outset  of  his  campaign  all  seven  New  York  news- 
papers opposed  him,  although  midway  through  the  contest  two  of 
them  mellowed  somewhat.  To  combat  the  damaging  effects  of  a 
hostile  press,  radio-tv  schedules  were  purchased  in  the  metropolitan 
area. 

The  Wagner  administration  won  in  a  walk.  Of  the  2,151,358  bal- 
lots cast  for  the  three  leading  contestants,  Mr.  Wagner  pulled  1,- 
022,622  votes,  361,071  more  than  the  final  count  recorded  for  the 
second  place  candidate. 

It  would  appear  that  the  politicians'  faith  in  the  broadcasting 
media  is  on  a  constant  upward  swing  as  they  continue  to  discover 
the  political  persuasiveness  of  the  spoken  word  of  radio  and  the 
personal  touch  of  television. 
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Kinsey  Retort 

EVEN  for  people  with  no  more  than  a  normal  interest  in  it,  sex 
can  be  distracting.  Dr.  Alfred  Kinsey,  we  suppose,  has  a  special 
excuse  for  losing  touch  with  developments  outside  that  beguiling 
field. 

One  development  he  still  has  a  lot  to  learn  about  is  electronic 
journalism. 

Ten  days  ago  Dr.  Kinsey  spoke  at  a  luncheon  meeting  in  Evans- 
ville,  Ind.  Although  he  permitted  pen-and-pencil  reporters  to 
cover  the  speech  and  a  news  conference  afterward,  he  refused  to 
let  radiomen  make  a  tape  recording  of  either  event. 

Later  an  AP  reporter  quoted  him  as  saying  that  radio  and  tele- 
vision newsmen  were  "too  lazy"  to  take  notes  like  a  newspaper 
reporter  and  further  that  "they  haven't  learned  to  write." 

"Any  time  they  want  to  pay  for  a  special  interview,  I'll  be  willing 
to  appear  for  them,"  he  added,  indicating  that  he  may  have  a 
scientific  detachment  toward  the  American  bedroom  but  not  toward 
the  American  buck. 

Now,  of  course,  Dr.  Kinsey  is  a  private  citizen  (though  not 
averse  to  putting  private  thoughts — his  own  and  others — on  public 
view),  and  hence  no  journalistic  media  have  absolute  rights  of 
access  to  him. 

He  would  have  a  better  chance  of  keeping  his  reputation  as  a 
scholar,  however,  if  he  applied  better  logic  to  his  judgment  of 
today's  journalism.  He  can  hardly  pretend  to  be  a  great  thinker 
if  he  persists  in  talking  to  newspaper  readers  for  nothing  while 
demanding  pay  to  talk  to  the  audiences  of  radio  and  tv. 

Ethridge — Man  of  the  Year 

ALL  THOSE  who  remember  the  practically  dismembered  Na- 
tional Assn.  of  Broadcasters  in  1938  and  the  job  that  was  done 
by  Mark  Ethridge  in  bringing  together  the  dissident  forces  will 
applaud  the  selection  of  the  Louisville  publisher-broadcaster  as 
the  recipient  of  the  NARTB's  third  annual  keynote  award.  Mr. 
Ethridge,  as  the  representative  of  WHAS,  was  drafted  for  the  in- 
terim presidency  in  that  strife-torn  year.  He  proved  a  practical, 
logical,  clear-thinking,  courageous  leader. 

The  first  two  NARTB  keynote  awards  were  to  Brig.  Gen.  David 
Sarnoff,  RCA-NBC  board' chairman,  in  1953,  and  to  William  S. 
Paley,  CBS  board  chairman,  in  1954.  Mr.  Ethridge,  while  prin- 
cipally a  newsman,  was  drawn  into  the  broadcasting  realm  because 
he  recognized  the  necessity  of  defending  radio's  free  estate  as  on 
equal  footing  with  the  press  freedom.  The  NARTB  boards  are  to 
be  commended  for  their  selection  of  this  dedicated  and  inspired 
leader  as  this  year's  man  of  the  year. 
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The 


News 


in  Detroit... 


complete 

coverage  on 
every  newscast 


JAMES  CLARK 
News  Editor 


CARL  CEDERBERG 


CHARLES  LEWIS 


.  of  course! 


There's  depth  in  WWJ's  day-long  schedule  of  15-minute 
newscasts;  depth  of  coverage,  of  facilities,  of  personnel 
This  combination  makes  WWJ  the  Number  One  news 
buy  in  Detroit,  the  market  whose  total  retail  sales  per 
family  are  25%  above  the  national  average. 

Shown  here  is  one  platoon  of  the  team — the  men  behind 
the  mike  who  give  listeners  more  news  per  broadcast, 
more  facts  per  news  story.  Each  is  a  full-time  specialist 
in  his  field.  Each  is  rich  in  radio  reporting  experience. 
All  are  established  favorites  you  can  count  on  for  listener 
loyalty. 

Put  WWJ's  unsurpassed  news  depth  to  work  for  you — under 
complete  sponsorship  or  participation.  Phone,  wire,  or  write 
your  nearest  Hollingbery  office  for  further  information. 


PETER  STONER 


ILIUM 


AM 
FM 


Associate  Television  Station  WWJ-TV 

Basic  NBC  Affiliate 


AM-950  KILOCYCLES-5000  WATTS 
FM  — CHANNEL  246-97  1  MEGACYCLES 


WORLD'S  FIRST  RADIO  STATION       •       Owned  and  Operated  by  THE  DETROIT  NEWS       •      National  Representatives:  The  GEORGE  P.  HOLLINGBERY  CO. 


ansas  City's 
Most  Powerful 
TV  Station 

Primary  CBS-TV  Basic  Affiliate 


Just  how  much  advertising 
ground  is  covered  by  Kansas  City's 
most  powerful  television  signal? 
Here's  a  sample: 

Two  weeks  after  going  full  power  with 
its  "tall  tower,"  KMBC-TV  began  a  pro- 
motion to  distribute  5,000  free  copies  of 
"Wee  Wisdom,"  a  character-building  maga 
zine  for  children.  The  giveaway  was  pre- 
sented "live"  on  three  local  shov/s — Bea 
Johnson's  "Happy  Home";  "Comiclub" 
and  "Commander  9." 

The  predicted  KMBC-TV  0.1  millivolt 
coverage  map  ( as  plotted  by  the  engineers 
had  a  radius  of  75  to  85  miles  in  all  directions 
from  Kansas  City — to  include  24  counties  in 
Missouri  and  19  counties  in  Kansas.  There  are 
466,136  TV  sets  in  this  area.  Actual  coverage  was 
proved  to  be  53  counties  in  Missouri  and  40  counties 
in  Kansas,  double  the  expected  number — from  which 
came  10,459  requests  for  "Wee  Wisdom" — twice 
the  expected  response!  Consistent  returns  came  from  25 
miles  beyond  the  0.1  millivolt  contour;  and,  in  some 
cases,  as  far  as  75  miles.  Scattered  returns  were  from  100 
to  300  miles — one  was  from  700  miles  away! 

Your  Free  &  Peters  Colonel  has  a  copy  of  this  proof -of-mai 
pull  map.  It's  worth  studying. 


KMBC-TV 


Kansas  City's  Most  Powerful  TV  Station 
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NEWSWEEKLY 
1  RADIO  AND  TV 


made  this  salel 


Here's  where  successful  live,  local  television  programing  pays  off!  Viewers  come  to  know  and 
trust  the  recommendations  of  our  live,  local  salesmen.  The  Tip-Top  Circus  is  the  highest  rated 
children's  show  in  the  area,  including  network  shows.  This  is  solid  proof  that  locally  produced 
tv  shows  are  the  best  buy.  With  more  live,  local  talent  than  any  other  television  channel  in 
New  England,  it's  easy  to  see  why  WJAR-TV  makes  more  sales  for  more  advertisers! 


TIP-TOP  BREAD 

Telepulse:  25.5 
as  of  December,  1954 


Featured  Thursdays,  6:00  —  6:30  p.m. 
on  TIP-TOP  CIRCUS 

Client:  Ward  Baking  Company      Agency:  J.  Walter  Thompson 


Powerful  10 

Providence, 
Rhode  Island 


These  five  important  metropolitan  areas 
plus  countless  industrially  rich  cities  and 
towns  make  this  vast  WGAL-TV  market 
area  a  multi-billionaire  prospect  for  your 
advertising  dollar.  Use  WGAL-TV  to  reach 
three  and  a  quarter  million  people  with  an 
effective  buying  income  of  $5  billion. 
Share  in  the  almost  $3  billion  they  spend 
for  retail  goods  annually. 


Channel  8 -Mighty  Market  Plate 


Harrisburg 
York 
Hanover 
Gettysburg 


Reading 
Lebanon 
Pottsville 
Hazleton 


Chambersburg  Shamokin 

Waynesboro  Mt.  Carmel 

Frederick  Bloomsburg 

Westminster  Lewisburg 

Carlisle  Lewistown 

Sunbury  Lock  Haven 

Martinsburg  Hagerstown 


316,000 
WATTS 


READING 


Clair  McCollough, 
Repreientaiives 

MEEKER  TV, 

York 
ngeJes 


Like 

an  Esplanade  evening  concert 


WHDH 

is  a 

habit  in 
Boston 

You're  not  a  true  Bostonian  unless  you've  enjoyed  an 
Esplanade  Concert  on  the  banks  of  the  Charles  River 
under  a  mellow  summer  moon. 

And  Bostonians  are  unique  in  more  than  their  love  for  music. 
The  over  $153,000,000  spent  annually  on  furniture  and  household 
products  in  Boston  is  a  symphony  of  sales  to  any  advertiser's  ears. 

As  a  powerful  independent  station,  WHDH  is  in  a  perfect  position 

to  program  to  Boston's  unique  pastimes  and  tastes. 

WHDH  does  .  .  .  and  so  successfully  that  it,  too,  is  a.  habit  in  Boston. 

Next  time  you  have  a  household  product  to  sell,  buy  time  on 
the  one  station  that's  a  habit  in  Boston  .  .  .  WHDH! 

REPRESENTED  NATIONALLY  BY  JOHN  BLAIR  AND  COMPANY 

ww  n  l#  n 

50,000  •  BOSTON  •  8  50  ON  THE  DIAL 
WATTS        Owned  and  operated  by  The  Boston  Herald -Traveler  Corporation 


you  score  again  and  again 

WGAL-TV 


N  B  C  •  C  B  S 
DUMONT 


LANCASTER,  PA. 


: 

■<■'  y 


WGAL-TV  has  much  in 
common  with  a  champion 
professional  ball  club  on  a 
winning  streak.  It  makes  every 
play  count — every  advertising 
dollar  you  spend  bring  maximum 
results.  Use  WGAL-TV  to  reach 
a  vast,  enthusiastic  audience — more 
than  three  million  people  who  have 
an  annual  effective  buying  income 
of  over  $5  billion,  who  spend 
almost  $3  billion  for  retail 
goods  annually. 


\ 


STEINMAN  STATION 

Clair  McCollough,  Pres. 


Representatives 

MEEKER  TV,  Inc. 


New  York 
Los  Angeles 


Chicago 
San  Francisco 


316,000  WATTS 
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NEW  CAUSE  CELEBRE  •  Portents  of 
another  attack  upon  FCC  alleging  discri- 
mination against  newspapers  is  foreseen 
as  result  of  FCC's  5-1  decision  announced 
Friday  granting  ch.  3  in  Shreveport,  La., 
to  KTBS  over  competitive  application  of 
newspaper-owned  KWKH  (see  story  page 
7).  American  Newspaper  Publishers  Assn., 
which  interceded  in  McClatchy  appeal 
from  FCC  decision  in  Sacramento  ch.  10 
case,  is  expected  to  erupt  violently  in 
Louisiana  case. 

B»T 

FCC's  purported  anti-newspaper  policy 
may  get  airing  this  week  before  Senate 
Interstate  &  Foreign  Commerce  Commit- 
tee when  Chairman  George  C.  McCon- 
naughey  appears  for  hearing  on  his  con- 
firmation. Issue  has  been  agitated  not  only 
by  Shreveport  decision  (above)  but  also 
by  tenor  of  FCC's  action  last  week  in 
chastising  WKY  Oklahoma  City  while  ap- 
proving transfer  of  WSFA-AM-TV  Mont- 
gomery, Ala.,  to  WKY  Radiophone  Co. 

B»T 

INTERESTING   STATISTIC   •   To  be 

thrown  in  hopper  somewhere  along  line 
in  newspaper-ownership  fight  is  this  sta- 
tistic: Of  75  tv  stations  that  have  been 
sold  since  World  War  II  (including  pre- 
freezers)  only  one  (KOB-AM-TV  Albu- 
querque) has  been  by  newspaper  owner  in 
same  market.  Only  three  others  have 
been  sold  by  absentee  newspaper-owners 
(KLAC-TV  [now  KCOP  (TV)]  Los  An- 
geles; WTVN-TV  Columbus,  and  WDEL- 
TV  Wilmington,  Del.,  latter  pending  ap- 
proval). 

B»T 

NEW  nine-man  NARTB  study  group  soon 
to  be  named  to  probe  plan  for  "low-cost" 
inter-city  tv  relay  facilities  under  Western 
Union  operation.  WU  has  New  York- 
Philadelphia-W  ashing  ton-Pittsburgh  micro- 
wave hookup  and  could  make  it  nation- 
wide with  aid  of  tv  carrier  business  and 
outside  capital.  WU  believes  rates  would 
be  so  much  lower  that  costs  could  be 
amortized  in  short  time.  Naming  of  com- 
mittee directed  by  NARTB  board  at  Flor- 
ida meeting  [B*T,  Jan.  31]. 

B»T 

OPERATION  REDESIGN'  •  While  "per- 
'  sonal  reasons"  were  ascribed  for  William 
H.  Fineshriber  Jr.'s  resignation  as  NBC 
vice  president  in  charge  of  radio  network 
(story  page  99),  it's  understood  that  ex- 
ecutive did  not  see  eye-to-eye  with  NBC 
President  S.  L.  (Pat)  Weaver  on  plans  to 
I  be  announced  soon  for  "Operation  Re- 
design" for  complete  reorganization  of 
radio  network.  Mr.  Fineshriber,  who  at  45 
is  one  of  veteran  top  executives  in  network 
field,  may  not  announce  his  plans  for  sev- 
eral weeks — after  he  has  taken  vacation. 

B»T 

RESIGNATION  of  Mr.  Fineshriber  from 
NBC,  it's  learned,  may  presage  other  sev- 
erances in  near  future  at  policy  level  in 


radio  operation.  "Operation  Redesign," 
format  of  which  has  been  top  secret,  may 
entail  expenditure  of  perhaps  $2  million 
to  reorient  and  revitalize  operations.  Spec- 
ulation centers  on  new  type  of  full  pro- 
gram service  at  fixed  fee,  possibly  utilizing 
"press  association"  principles. 

B«T 

NIGHT  AND  DAY  •  While  NARTB's 
Radio  Standards  of  Practice  Committee  is 
confining  its  bait-switch  action  to  strong 
resolution  condemning  such  advertising 
(see  story  page  79),  committee  wants 
actual  change  in  code  language  to  modern- 
ize day  and  night  commercial  time  limits. 
NARTB  Radio  Board  may  be  asked  to 
approve  change  in  code  at  summer  meet- 
ing, based  on  evolutionary  changes  in 
aural  medium.  At  present  code  specifies 
shorter  commercial  time  at  night,  in  line 
with  premium  status  of  night  hours  when 
document  was  adopted  in  1948,  but  com- 
mittee believes  day-night  limits  should  be 
equalized.  Changes  in  programming  and 
advertising  language  were  made  in  1954. 

B«T 

QUESTION  of  property  rights  in  their 
signals  continues  to  perturb  broadcasters 
— particularly  where  community  television 
systems  are  concerned.  But,  so  far,  no 
one  has  done  anything  about  it,  even 
though  several  stations  and  producers  have 
warned,  unsuccessfully,  that  they  don't 
want  their  shows  distributed  via  cable 
companies.  Community  tv  operators  con- 
tend they're  merely  rendering  a  service; 
not  using  programs  for  profit.  Both  broad- 
casters and  community  tv  men  are  look- 
ing for  test  case.  Could  be  that  "friendly" 
suit  will  be  instigated  to  lay  foundation 
for  judicial  interpretation. 

B»T 

TWO  MONTHS  WAIT  •  It'll  be  at  least 
another  couple  of  months  before  awaited 
"appraisal"  of  diary-recorder  combination 
system  (used  by  A.  C.  Nielsen  Co.)  will 
be  forthcoming  from  American  Research 
Foundation's  working  committee  on  radio- 
tv  ratings.  In  addition  to  committee  de- 
liberations, comments  from  all  audience 
measurement  services  will  be  solicited  and 
gathered  as  was  done  for  full  list  of  sys- 
tems made  public  early  last  winter  [B»T, 
Dec.  27,  1954]. 

B»T 

HOW  effective  are  "live"  repeats  of  stand- 
out programs?  Some  enlightenment  can 
be  expected  from  rating  services'  reports 
on  Kraft  Theatre's  Feb.  9  repeat  of  its 
widely  acclaimed  live  show,  "Patterns" 
(NBC-TV,  9-10  p.m.  EST),  originally  tele- 
cast Jan.  12.  A.  C.  Nielsen,  for  example, 
expects  to  have  "duplication"  comparison 
of  both  "Patterns"  programs,  showing  num- 
ber of  tune-ins  per  home,  ready  sometime 
after  regular  rating  of  second  showing  is 
reported  early  next  month. 


TEMPORARY  SILENCE  •  NBC  has  defi- 
nitely adopted  "wait  and  see"  policy  on 
Plotkin-Jones  reports  on  network  licensing- 
uhf  problems.  Word  is  out  that  policy 
will  be  to  await  responses  of  Dept.  of  Jus- 
tice and  FCC  requested  by  Chairman  Mag- 
nuson  (D-Wash.)  following  release  ol  ini- 
tial vituperative  Plotkin  Memorandum.  On 
toll  tv,  NBC  will  say  nothing  with  policy 
statements  to  emanate  from  RCA  at  ap- 
propriate time. 

B»T 

ALTHOUGH  Jones  Progress  Report  did 
not  recommend  that  networks  be  made 
common  carriers,  list  of  18  proposed  ques- 
tions at  end  of  report  ask  for  more  infor- 
mation than  has  ever  been  asked  of  a 
common  carrier  service,  one  network  ex- 
ecutive observed  after  reading  report. 
Questions  cover  !2'/2  printed  pages  in 
small  type. 

B»T 

NAMES  IN  HAT  •  Add  to  list  of  those 
under  consideration  to  succeed  Harry  M. 
Plotkin  as  special  counsel  for  Democratic 
majority  of  Senate  Interstate  &  Foreign 
Commerce  Committee:  Sidney  Davis,  for- 
mer counsel  for  Senate  Judiciary  Com- 
mittee. Also  under  consideration  is  Arthur 
Scheiner,  former  chief  of  FCC  Broadcast 
Bureau's  Rules  and  Standards  Division, 
who  reportedly  had  been  recommended  by 
Mr.  Plotkin.  Being  considered  for  asso- 
ciate counsel  is  Stanley  Cohen,  now  in 
office  of  Leo  Resnick  and  former  FCC 
broadcast  attorney. 

B«T 

LENNEN  &  Newell,  New  York,  reported- 
ly seeking  one  of  its  clients  to  share  spon- 
sorship with  Emerson  Drug  Co.  (Bromo- 
Seltzer)  on  forthcoming  new  film  series  to 
replace  Janet  Dean,  R.N.,  at  end  of  March 
on  national  spot  basis.  It's  understood 
that  Ziv  package,  Science  &  Fiction  The- 
atre, is  replacement  under  study. 

B«T 

NO  SALE  •  To  set  at  rest  reports  that 
WGR-AM-TV  Buffalo  are  for  sale,  board 
of  directors  of  company  owning  proper- 
ties has  adopted  resolution  which  con- 
cludes: ".  .  .  it  is  the  consensus  of  the 
members  of  this  board  that  this  corpora- 
tion should  not  sell  its  stations  and  that 
operating  figures  of  this  corporation  should 
not  be  released  with  a  view  to  enabling 
offers  of  purchase  to  be  submitted."  Pub- 
lished reports  in  Buffalo  have  linked  both 
Storer  and  Westinghouse  in  conversations, 
and  figures  of  $6  to  $8  million  have  been 
mentioned. 

B«T 

COUNTERING  recurring  reports  of  im- 
minent sale  of  WGR-AM-TV.  Paul  A. 
Shoellkopf  Jr.,  treasurer-stockholder,  re- 
vealed to  B»T  that  corporation  is  interested 
in  acquiring  additional  tv  properties,  rather 
than  disposing  of  present  holdings. 
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Among  KOWH  advertisers,  at  all  hours  of  the  day  .  .  . 

A  GOOD  TIME  IS  HAD  BY  ALL! 


52.3% 


41.6% 


48.5% 


50.4% 


49.6% 


43.2% 


43.5% 


49.2% 


No  advertiser  gets  a  bad  time  on  The  time  was  never  better  for  a  chat 
KOWH,  proud  dominator  of  every  wfth  the  H-R  man,  or  KOWH  Gen- 
single  daytime  lA  hour.  Lowest  aver-  eral  Manager  Virgil  Sharpe. 
age  quarter:   34.5%.    Highest:   65%.  5  6 
RPT  65%*.   A.M.  average:  45.3%;          t    «       •  '  w  *  a 

_.  A  „         /0  .      °       as  nrrr  ■  Hooper  Continuing  Measurements.  8  a.m.- 

P.M.  average:  47.6%;  All-day:  46.7%.  6  p  mr  Monday-Saturday,  Oct.  '54-Jan.  '55. 
(Next  station  21.3%.) 


CONTINENT  BROADCASTING  COMPANY 

President:  Todd  Storz 


WHB,  Kansas  City     WTIX,  New  Orleans      KOWH,  Omaha 

Represented  by         Represented  by  Represented  by 

John  Blair  &  Co.        Adam  J.  Young,  Jr.       H-R  Reps,  Inc. 
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N.  Y.  Governor  Summons 
iBait-Switch  Conference 

CONCERN  on  "bait-and-switch"  advertising, 
as  well  as  other  questionable  or  fraudulent 
practices  in  radio-tv  advertising,  has  progressed 
from  city  to  state  level  in  New  York  with  call 
by  Gov.  Averell  Harriman  for  March  15  fact- 
finding conference.  At  same  time,  New  York 
State  Attorney  General  Jacob  K.  Javits  has 
asked  for  injunctive  power  against  "radio  and 
television  pitchmen."  (See  NARTB  Code  story, 
page  79.) 

Mr.  Javits  asserted  that  "growing  use  of  new 
forms  of  advertising  through  television  and 
radio  has  provided  a  new  and  highly  success- 
ful vehicle  for  such  unfair  competition  and 
deceptive  acts  or  practices  and  has  mushroomed 
the  number  of  complaints."  Tv  and  radio 
"pitchmen,"  he  charged,  are  used  to  "delude" 
public  by  misrepresenting  that  "fantastic  bar- 
gains" can  be  purchased.  He  proposes  legisla- 
tion for  injunction  and  subpoena  purposes. 

State  study  adds  to  grand  jury  investigation 
now  underway  in  Brooklyn  (Kings  County)  of 
New  York  area  radio  and  tv  "bait-and-switch" 
advertising  [B»T,  Jan.  31]. 

KTBS  Gets  Final  Decision 
'For  Ch.  3  in  Shreveport 

FCC  ISSUED  final  decision  favoring  grant  of 
jjShreveport,  La.,  ch.  3  to  KTBS  there,  affirming 
|examiner's  initial  decision  [B*T,  June  21,  1954]. 
Commission  found  KTBS  better  qualified  in 
ilocal  ownership,  integration  of  ownership  and 
'management  and  more  extensive  participation 
of  KTBS  owners  in  local  affairs. 

Competing  applicant  KWKH-AM-FM  there 
was  found  critically  deficient  under  FCC's  di- 
versification of  media  of  communications  policy. 
Clear-channel  KWKH  is  owned  by  Times  Pub- 
lishing Co.,  which  owns  Shreveport  Times  and 
Monroe  (La.)  World  and  News-Star.  Same 
principals  (family  of  late  John  D.  Ewing  Sr.) 
also  own  clear-channel  KTHS  Little  Rock,  Ark., 
and  42%  of  ch.  11  KTHV  (TV)  Little  Rock. 

"We  conclude,"  FCC  said,  "that  a  grant  to 
International  [KWKH  licensee]  in  this  proceed- 
ing. International  presently  controlling,  by  affili- 
ated enterprises  and  through  identity  of  officers, 
two  clear-channel  stations,  one  television  station 
and  three  newspapers  in  a  basic  area  which  is 
'contiguous  in  character,  all  as  above  found, 
i  would  produce  a  concentration  of  broadcast 
and  newspaper  facilities  not  to  be  encouraged 
||in  the  conditions  of  comparison  here  under 
(Consideration." 

In  discussing  Shreveport  Times''  joint  print- 
ling  arrangement  with  Shreveport  Journal,  Com- 
mission said  that  since  no  forced  combina- 
tion advertising  is  in  effect  there  is  "no  dis- 
service to  the  public  interest  resulting  from  the 
formation  of,  and  agency  agreement  with,  the 
Newspaper  Production  Co." 

In  Fort  Wayne,  Ind.,  ch.  69  case  [B«T,  Nov. 
8,  1954],  Commission  disqualified  James  R. 
Fleming  and  Paul  V.  McNutt  because  they 
were  stockholders  of  Fort  Wayne  Journal 
Gazette  which  has  joint  printing  and  business 
agreement  with  Fort  Wayne  News  Sentinel 
under  which  national  and  classified  advertisers 
Jihust  use  both  newspapers. 
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OPEN— CLOSED 

"OPEN  closed  circuit"  planned  by  Crane 
Co.  (plumbing  and  heating  supplies), 
Chicago,  in  purchase  of  four  spots  on 
CBS-TV's  Morning  Show  for  tomorrow 
(Tues.)  morning.  Some  8,000  dealers 
and  their  wives  are  slated  to  gather  at 
100  regional  breakfast  meetings  in  East 
and  Midwest  to  watch  commercials, 
which  will  tie  in  with  Crane  sales  pre- 
sentations to  be  made  at  meetings. 
Agency:  Leo  Burnett  Co.,  Chicago. 


Liberalized  Football  Plan 
Drafted  by  NCAA  Tv  Group 

AFTER  rejecting  nearly  dozen  plans  during 
early  stages  of  two-day  Chicago  meeting, 
NCAA  Tv  Committee  Friday  reportedly  ap- 
proved liberalized  compromise  program  for 
1955  football  tv  controls.  Program  is  said  to  in- 
corporate features  of  both  national-regional 
and  "one-rule"  plans — Nos.  2  and  3  offered  at 
NCAA  convention  [B»T,  Jan.  10] — but  details 
not  made  public. 

New  program  designed  as  compromise  be- 
tween last  year's  "one  game  per  week"  idea  and 
advocates  of  regional-only  program.  Blueprint 
to  be  submitted  for  referendum  March  2  and 
announced  following  day.  Ballots  are  to  be 
returned  by  March  12.  Compromise  dictated 
by  increasing  criticism  of  1954  method,  fear  of 
government  action,  sponsorship,  legislative  and 
other  factors,  it  was  understood. 

NARTB  to  Probe  Music  Fees 

EXTENSIVE  inquiry  into  music  licensing  fees 
and  general  problems  of  radio-tv  music  per- 
formance voted  Friday  by  NARTB  Copyright 
Committee  at  Washington  meeting.  Associa- 
tion staff  will  compile  data  for  committee  re- 
view. Also  ordered  was  drafting  of  possible 
amendments  to  nation's  copyright  laws.  Com- 
mittee reviewed  status  of  laws  and  legislative 
situation. 

WEWS  (TV)  Joins  DuMont 

AFFILIATION  of  WEWS  (TV)  Cleveland 
with  DuMont  Tv  Network,  effective  March  2, 
announced  by  Elmore  B.  Lyford,  network  di- 
rector of  station  relations.  WEWS  replaces 
WXEL  (TV)  as  DuMont's  affiliate  in  Cleve- 
land.  WEWS  is  Scripps-Howard  station. 


PORTABLE  PHONES 

NEW  portable  telephone  system  devel- 
oped for  Army  Signal  Corps,  which  can 
handle  12  simultaneous  conversations  at 
distances  up  to  200  miles,  being  an- 
nounced today  (Mon.)  by  Bell  Telephone 
Labs.  Basic  equipment  units  approximate 
size  of  large  suitcases,  can  be  carried  by 
one  or  two  men  and  can  handle  three 
times  as  many  conversations  over  single 
cable  compared  to  Korea  and  World 
War  II  systems.  Carrier  principle  used 
permits  12  conversations  to  share  same 
cable  on  different  frequencies. 


•   BUSINESS  BRIEFLY 

CORN  PRODUCTS  BUYS  •  Corn  Products 
Refining  Co.,  N.  Y.,  signs  for  sponsorship  of 
Wed.  10:30-45  a.m.  segments  of  Arthur  God- 
frey Time  on  CBS  Radio  (Mon.-Fri.,  10-11:30 
a.m.)  and  CBS-TV  (Mon.-Thurs.,  10:30-11:30 
a.m.)  and  for  Wed.  2-2:15  p.m.  portions  of 
Robert  Q.  Lewis  Show  on  CBS-TV  (Mon.-Fri., 
2-2:30  p.m.),  both  effective  Feb.  23.  Agency: 
C.  L.  Miller  Co.,  N.  Y. 

P  &  G  ON  'GLEASON'  •  Procter  &  Gamble 
(Gleem  toothpaste)  signs  as  participating  spon- 
sor of  CBS-TV's  Jackie  Gleason  Show  (Sat., 
8-9  p.m.)  replacing  W.  A.  Sheaffer  Pen  Co., 
effective  April  2.  P&G  contract,  through  Comp- 
ton  Adv.,  is  for  26  weeks,  including  12  of  reg- 
ular Gleason  show  and  14  of  summer  replace- 
ment. Signing  continues  program  in  sold-out 
status,  other  sponsors  being  Schick  Inc.  (razors) 
and  Nestle  Co.  (Nescafe). 

TEENAGER  APPEAL  •  Acrillan  Sweaters, 
N.  Y.,  through  Doyle  Dane  Bernbach,  N.  Y., 
is  turning  to  radio  spot  announcement  test  cam- 
paign to  appeal  to  teenagers  when  it  launches 
scattered-market  drive  Feb.  28  for  two  weeks. 

COSMETIC  NEWS  •  Thomas  Leeming  &  Co. 
— Pacquin  Inc.  (hand  cream),  N.  Y.,  buys  into 
ABC  Radio  Weekend  News  package  for  total 
of  176  five-minute  news  broadcasts  on  Satur- 
day and  Sunday  over  eight-week  period,  start- 
ing last  Saturday.  Agency:  Wm.  Esty,  N.  Y. 

SCHICK  BACK  ON  RADIO  •  Schick  Inc. 
(razors),  N.  Y.,  placing  radio  spot  announce- 
ment saturation  test  starting  today  (Mon.) 
on  five  stations  in  Cleveland.  Test  will  run  for 
four  weeks  and  marks  Schick's  return  to  radio 
spots  for  first  time  this  year. 


Bitner  Dividends  Declared 

DIVIDEND  of  23  cents  per  share  on  common 
and  5  cents  on  B  common  declared  Friday  by 
board  of  directors  of  Consolidated  Television 
&  Radio  Broadcasters  Inc.  Dividend  is  payable 
April  1  to  stockholders  of  record  March  15. 
Company  is  controlled  by  Bitner  family  and 
operates  WFBM-AM-TV  Indianapolis:  WOOD- 
AM-TV  Grand  Rapids  and  WFDF  Flint,  in 
Michigan,  and  WEOA  Evansville.  Ind.  It  re- 
cently bought  WTCN-TV  and  WMIN-TV, 
Minneapolis  time-sharing  stations  on  ch.  11, 
for  $3.35  million  [B*T,  Jan.  31].  subject  to 
FCC  approval.  Consolidated  showed  net  profit 
after  taxes  of  more  than  $114  million  for  fiscal 
year  ended  Nov.  30,  1954  [B*T,  Feb.  14].  It 
has  just  completed  new  facilities  in  Grand 
Rapids. 

Babb,  Burkhart  Head  Lever 

ELECTION  of  Jervis  J.  Babb  as  board  chair- 
man and  William  H.  Burkhart  as  president  of 
Lever  Bros.,  New  York,  announced  Friday. 
Mr.  Babb,  who  has  been  president  and  a  direc- 
tor of  Lever  Bros,  since  May  1950,  succeeds 
John  M.  Hancock  as  chairman.  Mr.  Hancock 
retired  this  month.  Mr.  Burkhart,  who  replaces 
Mr.  Babb,  has  been  executive  vice  president 
since  1953. 
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STATION  A-1.0°/c 


STATION  B-l.5% 


STATION  C-2.8% 


WDAY-91.7% 


WDAY  polls  91.7%  in 

THE  41  COUNTIES  AROUND  FARGO! 


HE  Northwest  Audit  Company  of  Fargo 
has  just  completed  a  Rural  Radio  Survey  in 
the  Red  River  Valley  Area.  A  double  post- 
card was  mailed  to  3,200  rural  families  living 
within  150  miles  of  Fargo,  in  all  directions. 

This  question  was  asked  each  family:  "To 
what  one  radio  station  does  your  family- 
listen  the  most?" 

Twenty-five  stations  were  mentioned  in  the 
returns.  Of  the  1681  replies,  1541  preferred 


WDAY!  Rural  listeners  chose  WDAY  32  to  1 
over  the  second-best  station  — 11  to  1  over 
all  24  other  stations  combined! 

This  survey,  which  covered  41  counties  in 
North  Dakota,  Minnesota  and  South  Dakota, 
is  a  perfect  example  of  the  almost  unbeliev- 
able preference  that  WDAY  enjoys  in  this 
rich  farming  area. 

Get  all  the  facts  from  Free  &  Peters  —  or 
write  us  direct. 


WDAY 

FARGO,  N.  D. 

NBC  •  5000  WATTS  •  970  KILOCYCLES 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


PEOPLE 


nents  he  earlier  attributed  to  Mr.  Lamb  "pos- 
ibly"  could  have  been  made  by  another  person, 
i  Mr.  Watson  attributed  his  "coaching"  to  ex- 
I'CC  attorney  Walter  Powell  Jr.,  Commission 
investigator  Robert  Leahy  and  earlier  witness 
J  William  Garfield  Cummings.  He  contended  he 
!old  FCC  personnel  he  didn't  recall  soliciting 
I  Mr.  Lamb  for  party  causes,  never  heard  Mr. 
^amb  called  "comrade"  nor  ever  knew  Mr. 
l_.amb  to  be  advisor  to  International  Labor 
Defense  and  was  "ashamed"  he  had  allowed 
hem  to  mislead  him  in  his  earlier  testimony 

IB«T,  Sept.  27,  1954]. 
Mr.  Watson,  saying  he  never  knew  Mr.  Lamb 
to  be  party  member,  charged  his  testimony  was 
evised  several  times  and  copy  was  given  him 
33  Mr.  Powell  to  review  in  his  hotel  room 
light  before  taking  stand.  Mr.  Powell  presently 
lis  confined  to  his  home  after  a  heart  attack. 

Friday  morning  highlight  was  effort  of  Broad- 
;ast  Bureau  to  put  on  stand  Leo  Graves,  se- 
:uiity  officer  of  local  Woodner  Hotel,  to  con- 
irm  contact  with  Mrs.  Natvig  late  Thursday 
light.  Move  was  blocked  by  examiner  after 
I  Russell  Brown,  counsel  for  Mr.  Lamb,  de- 
'  1  scribed  effort  as  "dying  gasp  of  a  vicious  snake." 
Mr.  Brown  said  he  had  just  talked  to  Mrs. 
Natvig  and  learned  Mr.  Graves  and  FCC  coun- 
sel Joseph  Kittner  had  gone  to  Mrs.  Natvig's 
room  and  latter  told  her  she  would  be  respon- 
sible for  Mr.  Powell's  death.  Mr.  Brown  later 
withdrew  statement  when  examiner  forbid 
roadcast  Bureau  to  make  offer  of  proof. 

General  Tire  Sales  Record 

INCOME  from  radio-tv  operations  of  General 
^ire  &  Rubber  Co.  last  year  came  to  $1,376,- 
85\  or  $1.12  per  share,  William  O'Neil,  presi- 
dent, announced.  Net  profit  exclusive  of  un- 
consolidated radio-tv  earnings  dropped  to 
$4,502,645,  or  $3.18  per  share,  from  $6,275,158, 
or  $4.91  per  share,  earned  in  1953.  Mr.  O'Neil 
said  1955  business  outlook  looks  good,  antici- 
jpating  substantial  gains  in  sales  and  earnings. 
Sales  in  fiscal  1954  reached  new  peak  of  $216.9 
million,  up  5%  over  1953. 

'Augusta  Herald7  Purchased 

PURCHASE  of  afternoon  Augusta  (Ga.) 
Herald  by  its  morning  competitor,  Augusta 
Chronicle,  for  $1.5  million,  has  been  an- 
nounced. G.  R.  Boswell,  publisher,  and  Milwee 
Owens,  editor,  of  Herald,  are  one-third  owners 
each  of  WGAC  Augusta.  A.  D.  (Jess)  Willard 
Jr.  owns  other  third  of  5  kw  daytime,  1  kw 
nighttime  station  (on  580  kc). 
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at  deadline 


AT&T  Adds  20,000  Miles 
In  Year  to  Tv  Circuits 

TWENTY-THOUSAND  miles  of  tv  channels 
were  added  to  Bell  System  television  network 
in  1954,  bringing  total  to  69,000  miles  serving 
357  stations  in  233  cities,  AT&T  President  Cleo 
F.  Craig  says  in  annual  report.  Year-end  inter- 
connected total  included  almost  100  stations 
and  70  cities  added  during  year.  Report  also 
shows  AT&T  tv  network  equipped  to  carry 
color  programs  to  129  cities  having  232  sta- 
tions and  says  that  at  start  of  1955  total  of 
149  stations  in  109  cities  were  using  this  color 
service. 

Bell  Labs'  work  on  special  transmitters  and 
receiving  antennas  to  send  certain  waves  "over 
the  horizon"  for  150  miles  or  more  without 
amplification  (where  frequent  intermediate  re- 
lays are  not  practical )  also  is  pointed  up.  Mr. 
Craig  notes  that  AT&T  expects  "to  send  such 
waves  between  Southern  Florida  and  Northern 
Cuba,"  providing  needed  additional  telephone 
channels  and  also  opening  up  "possibility  of 
television  service  over  the  route." 

Terming  1954  "a  year  of  much  progress"  for 
Bell  System,  report  shows  net  income  (after 
taxes)  of  Bell  System  and  subsidiaries  was 
$564,898,544  in  1954  as  against  $491,693,857 
in  1953.  Bell  System  earnings  applicable  to 
AT&T  stock  are  placed  at  $11.92  per  share  on 
more  than  46  million  average  shares  in  1954 
as  compared  to  $11.71  on  less  than  41  million 
shares  in  1953. 

Trafficking  Issue  Raised 

QUESTION  of  possible  trafficking  in  license 
is  issue  raised  in  proposed  sale  of  ch.  5  KNAC- 
TV  Fort  Smith,  Ark.,  to  Southwestern  Pub. 
Co.,  FCC  reported  Friday  in  pre-hearing  Mc- 
Farland  letter  sent  to  station.  Sale  was  pro- 
tested on  that  ground  several  weeks  ago  by 
KFPW  Ft.  Smith  [B»T,  Jan.  24].  Southwestern, 
headed  by  publisher-broadcaster  Donald  W. 
Reynolds,  proposes  to  buy  KNAC-TV  from 
American  Television  Co.  for  $50,000  cash  and 
over  seven-year  period  pay  $5,000  annually 
each  to  American  Television's  H.  S.  Nakdimen 
and  former  ch.  5  competitor  George  T.  Hern- 
reich.  Latter  dropped  application  after  ch.  5 
merger  agreement.  FCC  letter  indicated  KNAC- 
TV  expenses  totaled  $31,000. 


MONTEZ  TJADEN,  KOMA  Oklahoma  City, 
named  "Outstanding  Woman  in  Oklahoma  Ad- 
vertising" at  Founder's  Day  dinner  of  Okla- 
homa U.  chapter,  Gamma  Alpha  Chi,  national 
professional  advertising  fraternity. 

EDWARD  H.  BRONSON,  NARTB  director  of 
Tv  Code  affairs,  recuperating  from  hernia  oper- 
ation. 

JOHN  M.  HASKELL,  Charles  A.  Haney 
Assoc.,  Newtonville,  Mass.;  CHARLES  E. 
FORESSTER,  Jerome  O'Leary  Adv.,  Charles- 
ton, W.  Va.,  and  JOHN  SMITH,  L.  C.  Fitz- 
gerald Inc.,  Providence,  R.  J.,  all  to  Harold 
Cabot  &  Co.,  advertising  agency,  Boston.  Mr. 
Haskell  and  Mr.  Foresster  to  be  account  execu- 
tives and  Mr.  Smith  to  join  production  depart- 
ment. 


Two  Ready  Questions 

For  McConnaughey  Hearing 

TWO  PERSONS  outside  Senate  Commerce 
Committee!  last  week  indicated  interest  in  com- 
mittee's upcoming  hearing  Wednesday  on  nom- 
ination of  appointee  FCC  Chairman  George  C. 
McConnaughey  to  regular  membership  on 
Commission. 

Sen.  Estes  Kefauver  (D-Tenn.)  notified  com- 
mittee last  week  he  may  want  to  ask  Mr.  Mc- 
Connaughey some  questions.  Tennessean  said 
after  McConnaughey  hearing  by  committee 
last  November  [B»T,  Nov.  29,  1954]  that  he 
might  want  to  question  FCC  chairman  about 
some  letters  he  had  received  critical  of  Mr. 
McConnaughey  (also  see  story,  page  88).  Let- 
ters were  understood  to  involve  past  Commis- 
sion procedures  in  broadcasting  field. 

Joseph  Selly,  president  of  American  Com- 
munications Assn.  (union  of  ship  radio  oper- 
ators, etc.).  New  York,  told  committee  he  will 
appear  to  ask  Mr.  McConnaughey's  views  on 
monopoly  in  communications,  including  broad- 
casting. Mr.  Selly,  who  also  asked  deferment 
on  action  on  nomination  last  November  prior 
to  hearing,  said  he  was  undecided  on  what 
position  ACA  will  take  on  Mr.  McConnaughey 
until  certain  yardsticks,  to  which  ACA  thinks 
he  should  measure  up,  are  examined. 

Committee  Chairman  Warren  G.  Magnuson 
(D-Wash.)  said  Friday  that  Sen.  Kefauver,  al- 
though not  member  of  committee,  probably 
will  be  allowed  to  question  FCC  chairman  if 
he  wishes. 

Probe  of  FCC  Lamb  Inquiry 
Indicated  by  Magnuson 

CHAIRMAN  Warren  G.  Magnuson  (D-Wash.) 
of  Senate  Commerce  Committee  indicated  Fri- 
day he  may  want  to  question  FCC  about  Ed- 
ward Lamb  license  renewal  case  after  Lamb 
hearing  is  concluded. 

Questioning  probably  would  come  at  com- 
mittee's upcoming  hearing  of  FCC,  planned 
next  month  in  Senate  group's  investigation  of 
networks  and  uhf-vhf  troubles,  if  Lamb  hearing 
is  ended  by  that  time. 

Sen.  Magnuson  said  Mr.  Lamb  would  be 
given  opportunity  to  appear  at  this  Wednes- 
day's hearing  on  FCC  Chairman  George  C. 
McConnaughey's  nomination  to  make  known 
his  views.  Commerce  Committee  head  didn't 
know  whether  Mr.  Lamb  would  be  permitted 
to  put  questions  directly  to  FCC  chairman. 
"You've  got  to  play  that  by  ear,"  he  said.  He 
said  Comr.  McConnaughey  probably  didn't 
know  lot  about  background  of  Lamb  case. 

Sen.  A.  S.  Mike  Monroney  (D-Okla.)  has 
said  he  intends  to  ask  Mr.  McConnaughey 
what  future  policy  FCC  is  going  to  follow  in 
license  renewal  proceedings  (see  storv  pace 
88]. 
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>econd  Witness  Reverses 
Earlier  Lamb  Testimony 

SECOND  FCC  Broadcast  Bureau  witness  to 
ecant  earlier  testimony  linking  Edward  Lamb 
vith  communist  activities  appeared  before  Ex- 
miner  Herbert  Sharfman  Friday  in  license 
enewal  hearing  on  Mr.  Lamb's  WICU  (TV) 
irie,  Pa.  He  is  ex-communist  Lowell  Watson 
vho,  like  Mrs.  Marie  Natvig,  first  to  recant, 
harged  Broadcast  Bureau  counsel  with  "coach- 
ng  and  conditioning"  him  before  taking  stand. 

Mrs.  Natvig,  under  further  examination  ear- 
ier  in  week  but  unable  to  resume  Friday  be- 
cause of  illness  (story  page  82),  charged  she 
tad  been  coerced  to  give  false  testimony  [B*T, 
5eb.  14].  Third  witness,  Clark  Wideman,  fort- 
light  ago  admitted  his  recollection  of  state- 


UPCOMING 

Feb.  23:  Presentation,  Voice  of  Democ- 
racy Awards,  Shoreham  Hotel,  Wash- 
ington. 

Feb.  23:  Senate  Commerce  Committee 
hearing  on  nomination  of  George  C. 
McConnaughey,  Capitol,  Washington, 
Room  G-16,  10  a.m. 

Feb.  24:  NARTB  Insurance  Committee, 
NARTB   Hdqrs.,  Washington. 

Feb.  25:  NARTB  Tv  Accounting  Manual 
Committee,  NARTB  Hdqrs.,  Washing- 
ton. 

For  other  Upcomings  see  page  J  20. 


the  week  in  brief 


COMMON  CARRIER  NETWORKS? 

Sen.  Bricker  suggests  public  utility- 
type  regulation  might  solve  problems 
 27 

And  he  releases  the  Jones  Report, 
Republican  instalment  in  Commerce 
Committee  diagnosis  of  network,  uhf- 
vhf  ills   27 

WHAT  JONES  REPORTED 

appears  in  an  eight-page  section  be- 
ginning on   


35 


HOW  CBS  PICKS  AFFILIATES 

Jones  had  asked  all  the  networks  what 
criteria  they  use  to  choose  stations. 
CBS  put  its  answer  into  a  booklet, 
reprinted  on   55 

THE  ROLE  OF  ADVERTISING 

Economic-social  aspect  of  business 
brought  out  by  Van  Volkenburg  in 
Advertising  Week  speeches   29 

MATUSOW  BLACKLIST  IN  ERROR 

On-again,  off-again  witness  says  Len- 
nen  &  Newell  and  BBDO  bought  his 
service.  Both  deny  his  version  of  asso- 
ciation  30 

20TH  CENTURY-FOX  MAKES  TV  BID 

Film  company  will  put  $1  million  into 
remodeling  studios  for  tv  production 

 71 

B-&-W  WON'T  BECOME  EXTINCT 

Says  the  board  chairman  of  RETMA, 
who  predicts  1955  electronics  volume 
at  $9.6  billion    75 


SHE'S  INCREDIBLE,  SAYS  EXAMINER 

Sharfman  may  throw  out  all  testimony 
of  Marie  Natvig,  who  has  admitted  er- 
roneous accusations  against  Lamb  .  .  82 


FCC  APPROVES  WSFA  PURCHASE 

Three  Commissioners  dissent  to  WKY 
buy  of  Montgomery  stations  84 

THEATRE  OWNERS  FIGHT  PAY-TV 

Exhibitors  pledge  opposition  to  box- 
office-in-the-home   88 

McCONNAUGHEY  TO  FACE  DEMOS 

FCC  chairman's  bid  for  confirmation 
comes  up  Wednesday  88 

STORER  STOCK  SPLIT  APPROVED 

Share-for-share  distribution,  dividend 
hike  pass  stockholders   91 

AFL-CIO  MERGER  IMPACT 

Increased  organizational  activity  fore- 
cast in  broadcasting  96 

NETWORKS  LOSE  A  MILLION 

GOP  decision  to  hold  convention  in 
San  Francisco  adds  that  much  to  cost 
of  radio-television  coverage.  The  Dem- 
ocrats will  be  in  Chicago  98 

ELECTRONICS  FORECAST 

RCA's  Engstrom  predicts  picture- 
frame  tv,  other  marvels  to  come  .102 
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Now  .  .  .  you  can  get  complete  TV  coverage  on  all  of 
Florida's  West  Coast  for  the  first  time!  With  the  highest 
tower  in  Florida  and  maximum  power,  WFLA-TV  provides 
the  greatest  physical  coverage  in  Florida. 

In  addition  to  the  Tampa-St.  Petersburg  Metropolitan 
Market — Americas  45th  retail  market — WFLA-TV  delivers 
all  of  Florida's  richest,  most  heavily  populated  trade  area. 
Here  are  area  market  figures :  * 

Number  of  counties  26 
Population  1,092,190 
Families  339.180 
TV  sets  (RETMA-11/29/541  135,720 
Retail  sales  $1,124,143,610 

For  complete  TV  coverage  of  Florida's  \^  est  Coast  buy 
WFLA-TV — where  solid  programming  from  7  am  to  1  am 
assures  the  maximum  audience  for  your  sales  message. 

"Sales  Management  1954,  within  the  100  mv/m  contour. 


National  Representative  BLAIR-TV,  Inc. 

NBC  Basic  interconnected) 
TAMPA-ST.  PETERSBURG 
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Sell  the  Nation's 
14th  Largest  Market! 

.  .  .  use  WGR's 
Salesmen  of  the  Air 


THE  KEATONS 

9:15  -  9:50  AM  Mon.  -  Fri. 
Buffalo's  only  Mr.  and  Mrs.  Show. 
Interesting  discussions  of  topics  of  the 
day.   Their   "Stamp   of   Approval"  on 
your  product  means  sales. 


550  SHOW" 

Starring  John  Lascelles 
12:15  -  2:00  PM  Mon.  -  Fri. 
Noon  time  music,  humor  and  interviews. 
Ideal  show  to  reach  Buffalo  housewives. 


PLUS 

Outstanding  5  and  10  minute 
News  and  Weather  Spots 


Buffalo's  FIRST  RADIO  Station 
Hotel  Lafayette 
Buffalo,  N.  Y. 

NBC  Basic  Affiliate 
• 

Representatives  : 
FREE  AND  PETERS 


IN  REVIEW 


LONE  RANGER 

TWENTY-TWO  YEARS  ago,  the  Lone  Ranger 
first  shouted  "Hi-Yo,  Silver"  and  galloped  off 
across  the  radio  range  to  the  strains  of  the 
William  Tell  Overture.  Since  then  millions  of 
red-blooded  American  youths — and  quite  a  few 
of  more  mature  years — have  listened— and  in 
later  years  watched — as  he  and  his  Indian  friend 
Tonto  and  his  white  stallion  Silver  did  their 
best  to  tame  the  Wild  West. 

For  the  benefit  of  fans  too  young  to  have 
been  there  at  the  beginning  or  too  old  to  re- 
member those  early  broadcasts,  General  Mills, 
sponsor  of  the  Lone  Ranger  for  the  last  decade, 
presented  a  special  full  hour  anniversary  pro- 
gram telecast  Feb.  12  on  CBS-TV  and  the  fol- 
lowing day  on  ABC-TV.  two  networks  which 
regularly  carry  the  series'  half-hour  weekly 
episodes. 

Here  was  retold  the  birth  of  the  Lone  Ranger, 
sole  survivor  of  a  band  of  Texas  Rangers  am- 
bushed by  the  Cavendish  gang,  and  his  meeting 
with  Tonto,  whose  life  he  had  saved  as  a  boy 
and  who  now  repaid  that  debt  in  kind.  Here 
he  captured  a  wild  white  stallion,  broke  him 
and  christened  him  Silver. 

Here  we  heard  Tonto  name  our  hero  the 
Lone  Ranger,  watched  him  don  the  mask  de- 
signed to  conceal  his  true  identity  from  all  men 
and  pledge  to  bring  law  and  order  to  the  range, 
shooting  silver  bullets  and  only  to  wound,  never 
to  kill.  Here,  to  wind  up  the  hour  in  true 
western  style,  we  saw  the  Lone  Ranger,  Tonto. 
the  sheriff  and  the  doctor  round  up  the  Caven- 
dish gang  and  put  them  safely  behind  bars. 

Even  the  commercials  took  on  an  anniversary 
spirit.  Wheaties  were  offered  boxed  in  pack- 
ages bearing  masks  of  the  Lone  Ranger  and 
his  friends  and  enemies,  ready  to  be  cut  out 
and  worn  by  young  viewers,  Cheerios,  with 
comic  books  describing  the  Lone  Ranger's  early 
adventures. 

All  in  all,  it  was  quite  an  hour,  well  worth 
repeating  next  year  and  each  succeeding  year 
as  long  as  the  Lone  Ranger  rides  for  truth 
and  justice.  May  that  be  for  many  years  to 
come. 

Production  costs:  Anniversary  program,  ap- 
proximately, $50,000;  regular  weekly  pro- 
gram, about  $25,000. 

Sponsored  by  General  Mills  through  Dancer- 
Fitzgerald-Sample,  Thurs.,  7:30-8  p.m.  EST 
on  ABC-TV;  Sat.  1-1:30  p.m.  EST  on  CBS- 
TV.  Anniversary  telecasts  on  CBS-TV,  Feb. 
12,  1-2  p.m.  EST;  on  ABC-TV,  Feb.  13, 
8-9  p.  m.  EST. 

Director:  William  Thiele;  producer:  Jack  Cher- 
tok;  associate  producer:  Harry  J.  Poppe;  di- 
rector of  photography:  Robert  Piltack;  assist- 
ant director:  Lester  Guthrie;  art  director: 
Howard  Campbell;  editorial  supervisor :  Jack 
Ruggiero;  recorded  by  Robert  B.  Lee;  chief 
electrician:  Edward  Petzotdt;  set  decorations : 
William  L.  Stevens;  make-up:  Gene  Hibbs; 
tv-coordinator:  C.  D.  Livingstone. 

Cast:  Clayton  Moore  (as  the  Lone  Ranger),  Jay 
Silverheels  (as  Tonto),  Glenn  Strange,  George 
Lewis,  Tristram  Coffin,  Jack  Clifford,  Walter 
Sande,  George  Chesbro,  Ralph  Little  field. 

MEDIC 

IF  ONLY  Medic  would  use  a  scalpel  and  not 
a  meat  cleaver  on  its  viewers'  sensibilities. 
Large,  gory  bunches  of  so-called  "realism"  still 
persist  in  botching  up  what  otherwise,  at  times, 
could  be  standout  film  playlets  in  the  highly- 
touted,  medical  documentary  series. 

Last  Monday,  for  example,  a  film  play, 
"Flash  of  Darkness,"  came  close  to  shining 
through  as  a  light  in  Medic's  bushel  of  medi- 


ocrity. The  program  was  entertaining,  carried 
a  powerful  message  and  was  informative.  For 
a  message,  the  film  play  emphasized  that  civil 
defense  workers  need  our  support  and  our  un- 
derstanding, aside  from,  and  in  addition  to, 
volunteers. 

The  film  also  stayed  within  dramatic  bounds. 
The  viewer  was  not  subjected  to  scenes  of  dev- 
astation or  the  looting  which  followed  this 
fictitious  atomic  and  bacteriological  attack  on 
major  U.  S.  cities,  but  one  knew  about  them 
from  both  the  dialogue  and  the  "tuning  in" 
to  "Conelrad"  on  a  battery  operated  radio. 
The  film  stuck  closely  to  the  activities  of  a 
doctor  who  heads  an  emergency  volunteer 
civil  defense  unit  which  sets  up  a  "hospital"  at 
an  empty,  partly  bomb-damaged  school  house. 
This  unit's  purpose  is  to  save  victims  who  can 
be  rescued,  and  to  ease  the  lot  of  the  dying 
while  doing  everything  possible  to  carry  on 
in  the  face  of  tremendous  odds  caused  by  the 
disorganization  which  would  surely  follow  such 
a  catastrophe. 

The  story  elaborated  on  the  theme  of  where 
there's  life,  there's  hope.  In  this,  it  was  most 
effective.  Where  it  left  the  bounds  of  good 
taste,  however,  was  in  its  unnecessarily  detailed 
excursions  into  the  whys  and  wherefores  of 
children,  exposed  to  too  much  radiation,  being 
consigned  to  the  makeshift  ward  of  hopeless 
cases — and  eventual  interment.  How  far  must 
we  go  to  shock  people  into  frightened  aware- 
ness? 

Aside  from  the  questionable  scenes,  "Flash 
of  Darkness"  was  a  more  noble  effort  from 
The  Medic's  prescription  pad.    Whether  it  is 
just  what  the  doctor  ordered  for  our  entertain- 
ment is  a  moot  question,  but  some  of  the  shock- 
wave  is  certain  to  have  reached  the  audience. 
If  so,  perhaps  civil  defense  workers  "round  the 
country  may  enlist  a  few  more  sorely-needed 
hands,  which  for  CD.  now  pushing  ahead  de- 
spite much  public  inertia,  indeed  could  bring 
some  flashes  of  hope. 
Production  cost:  Approximately  $30,000. 
NBC-TV,  Mon.,  9-9:30  p.m.  EST. 
Officially  endorsed  by  the  Los  Angeles  County 

Medical  Assn. 
Sponsored  by  Dow  Chemical  Co.  through  Mc- 

Manus,  John  &  Adams. 
Created  and  written  by  James  Moser. 
Executive  producer:  Worthington  Minor;  pro- 
ducer: Frank  La  Tourette. 
Music:  Victor  Young. 

Narrator:  Richard  Boone,  as  Dr.  Konrad  Styner. 
★     *  * 

BOOKS 

FUNDAMENTALS  OF  COLOR  TELEVI- 
SION, by  William  F.  Boyce.  Howard  W. 
Sams  &  Co.,  Indianapolis.  216  pp.  $2. 
THE  AIM  of  this  paper-bound  handbook,  the 
author  states  in  the  preface,  is  to  "assist  those 
interested  in  the  technical  aspect  of  television 
to  understand  the  basic  principles  of  electronic 
transmission  and  reception  of  color  pictures 
without  pronounced  reference  to  mathematics." 
It  should  be  of  value  to  servicemen  and  other 
non-engineers  who  need  to  understand  the 
operation  of  the  NTSC  system  of  colorcasting. 
TRANSISTOR  AUDIO  AMPLIFIERS,  by 
Richard  F.  Shea.  John  Wiley  &  Sons.  New 
York.  220  pp.  $6.50. 
"THE  MAIN  purpose  of  this  volume,"  the  an- 
thor  says  in  his  preface,  "is  to  give  this  practical 
engineer  [experienced  in  vacuum-tube  circuits] 
the  basic  fundamentals  of  transistor  applica- 
tions, in  the  field  of  audio  amplifiers,  so  that  he 
may  intelligently  apply  these  fundamentals  in 
his  designs."  Mr.  Shea  is  in  charge  of  research 
liaison  at  the  General  Electric  Co.  Labs  Dept., 
Syracuse,  N.  Y. 
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INLAND  CALIFORNIA  iand  western  nevadai 


RAD  I  O 


These  five  inland  radio  stations,  purchased  as  a  unit,  give  you 
more  listeners  than  any  competitive  combination  of  local  stations 
.  .  .  and  in  Inland  California  more  listeners  than  the  2  leading  San 
Francisco  stations  and  the  3  leading  Los  Angeles  stations  com- 
bined . . .  and  at  the  lowest  cost  per  thousand!  (SAMS  and  SR&D) 
In  this  mountain-isolated  market,  the  Beeline  serves  an  area 
with  over  2  million  people  and  more  buying  power  than  Ken- 
tucky. (Sales  Management's  1954  Copyrighted  Survey) 


SACRAMENTO,  CALIFORNIA  •  Paul  H.  Raymer  Co.,  National  Representative 


ENO 

Sacramento 

\ 

STOCKTON 


BAKERSFIELD 
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IFYOU  HAVE  SOME  MEVItt 


In  the  Lubbock,  Texas,  market 
News,  Weather  and  Sports  casts  do 
a  great  selling  job.  The  Agricultur- 
al industry's  dependence  upon 
weather,  stock  market  and  political 
news  provides  an  attentive  audi- 
ence with  income  60%  above  the 
national  average. 


KDUB's  news  staff  combines  "filrrt- 
ed-on-the-spot"  local  coverage 
with  world-wide,  news  wire  report- 
ing —  result:  Five  rapid-fire  news- 
casts daily.  Eye*  appealing  sets  and 
dramatic  camera  work  add  zip  to 
program  and  commercial  alike. 


K  DUB-TV 

LUBBOCK,  TEXAS 


NATIONAL   REPRESENTATIVES:  AVERY-KNODEL,  INC. 


PRESIDENT  AND  GEN.  MGR.,  W.  D.  "DUB"  ROGERS 
GEORGE  COLLIE.  NAT''..  SALES  MGR. 


•IN  PUBLIC  INTEREST- 


'Deadline  April  15' 

WFIL  Philadelphia,  in  cooperation  with  the  In- 
ternal Revenue  Service,  is  preparing  to  present 
a  13 -week  series  of  three-a-week  five  min- 
ute programs  designed  to  help  listeners  solve 
their  tax  problems.  The  program,  Deadline 
April  15,  will  present  specialists  in  tax  matters 
discussing  new  services  and  modifications  of 
the  income  tax  structure. 

Friend  in  Need 

KSTV  Stephenville,  Tex.,  raised  over  $400  in 
cash  for  a  family  injured  in  an  automobile 
crash  in  which  an  eight-year-old  son  had  been 
killed.  Generous  Texans,  following  the  sugges- 
tion of  the  station,  also  donated  other  gifts  and 
sent  condolences  to  the  family. 

Heart  Fund  Plans 

ANNOUNCEMENTS  featuring  more  than  70 
leading  entertainment  personalities  will  be  used 
on  radio  and  television  stations  during  the  1955 
Heart  Fund  campaign,  which  will  be  held 
throughout  February,  it  was  announced  by 
John  F.  Meagher,  NARTB,  and  Myron  P. 
Kirk,  Kudner  Agency,  chairmen  of  the  radio 
and  television  committees  of  the  American 
Heart  Assn. 

In  Old  New  York 

A  SPECIAL  year-round  "Sidewalks  of  New 
York"  clean-up  campaign  has  been  launched  by 
WRCA-AM-TV  New  York.  The  drive  is  an 
outgrowth  of  a  statement  made  by  the  city's 
sanitation  commissioner  that  New  York  has 
"the  highest  percentage  of  avoidable  dirt  on  the 
streets"  of  any  city  in  the  nation.  The  campaign 
to  help  educate  New  Yorkers  in  ways  and  means 
of  tidying  up  their  town  will  be  handled  by  the 
stations'  news  and  special  events  department  in 
cooperation  with  the  city  Dept.  of  Sanitation. 

KIRO  World  Traveler 

KIRO  Seattle,  Wash.,  is  presenting  a  series  of 
programs  transcribed  and  flown  to  Seattle  from 
the  Far  East.  Dr.  Charles  E.  Martin,  pro- 
fessor of  political  science  at  the  U.  of  Washing- 
ton, is  on  tour  in  Asia  and  presents  on-the-scene 
reports  from  places  he  is  visiting.  Programs 
have  come  from  Japan  and  Formosa  and  are 
scheduled  from  the  Philippines,  Malay  States, 
Indo  China,  Siam,  India  and  the  Middle  East. 

Spanish-English  Simulthon 

KYUM,  KYMA,  KOLD  and  KIVA  (TV),  all 
in  Yuma,  Ariz.,  staged  a  16-hour  simulthon 
featuring  musicians  who  spoke  only  Spanish 
and  singers  who  knew  only  English  in  an  area 
where  Spanish  and  English  are  both  widely 
used.  No  language  difficulties  arose,  however, 
and  the  United  Fund  Drive  netted  $68,000  from 
the  performances. 

Beep-Beep 

WTAM  and  WNBK  (TV)  Cleveland  are  pre- 
senting a  series  of  programs  in  a  special  study 
of  Cleveland  area  traffic  showing  what  has 
been  done  to  alleviate  parking  problems  and 
what  still  remains  to  be  done  in  this  and  other 
phases  of  traffic  congestion. 

Religious  Shows  Alternate 

WWDC  Washington  is  presenting,  on  alternate 
Saturdays,  Songs  of  a  People  under  the  auspices 
of  the  Washington  Board  of  Rabhisr  and  a 
series  of  religious-news  programs  conducted  by 
the  Washington  Federation  of  Churches.  The 
station  believes  these  to  be  the  only  Washington 
programs  dealing  with  local,  national  and 
international  religious-news  exclusively. 


Charlotte  Stations  Aid  Local  Fund 

WBT-WBTV  (TV)  Charlotte,  N.  C.  aired  a 
15Vi-hour  simulthon  which  resulted  in  over 
$64,000  being  pledged  for  the  Mecklenburg 
County  United  Community  Services  fund. 
Charlotte  radio  stations  WSOC,  WIST  and 
WGIV  broadcast  part  of  the  program  which 
featured  both  nationally  and  locally  known  en- 
tertainers. 

WPTZ  (TV)  Aids  Disease  Fund 

WPTZ  (TV)  Philadelphia,  during  a  week-long 
campaign,  displayed  a  donation  box  and  the 
Red  Rose  symbol  of  the  Arthritis  and  Rheuma- 
tism Foundation  on  every  program  and  had 
station  personalities  request  funds  from  viewers 
for  the  organization's  drive. 

CP  'First' 

WIBW-TV  Topeka,  Kan.,  has  scheduled  a 
16-hour  Celebrity  Parade  for  Cerebral  Palsy 
with  a  goal  of  $30,000.  The  station  reports 
that  this  is  to  be  the  city's  first  telethon. 

Maps  Show  Way 

WKZO-AM-TV  Kalamazoo,   Mich.,  received! 
5,000  requests  from  its  listeners  for  a  street  I 
map  showing  the  city's  new  one-way  street 
setup.  The  public  service  promotion  included 
driving  tips  and  a  station  sales  message. 

'Back  of  the  Yards' 

WJJD  Chicago  was  responsible  for  collecting 
over  $1,500  for  the  local  Back  of  the  Yards 
Neighborhood  Council,  Rev.  Roman  J.  Berendt, 
council  president,  has  advised  Fred  Harm,  vice 
president  and  manager  of  the  station. 

Family  Aided  by  WKEI 

LITTLE  MORE  than  an  hour  after  WKEI 
Kewanee,  111.,  made  an  appeal  for  food,  cloth- 
ing and  shelter  for  a  family  of  nine  which 
escaped  from  its  home  after  the  building  was 
set  ablaze  by  a  kerosene  explosion,  over  $2,000 
worth  of  goods  and  cash  were  contributed  by 
the  station's  listeners.  The  station  and  the  Red 
Cross  also  helped  the  destitute  family  find 
housing  accommodations. 

WKNE  Keeps  Score 

WKNE  Keene.  N.  H.,  reports  that  it  broadcast  I 
a  total  of  5,923  public  service  announcements  r. 
during  1954. 


A  Year's  Labor 

JAN.  5,  1954,  Greg  Rouleau,  KXGI  Fort 
Madison,  Iowa,  president  and  general 
manager,  started  "Operation  Strayer"  to 
help  Mrs.  Marie  Strayer  and  her  three 
orphaned  children,  left  penniless  and 
without  food,  clothing  or  shelter  by  a 
fire. 

KXGI  suspended  its  regular  broad- 
cast schedule,  including  commercials,  for 
most  of  a  day  and  aired  appeals  for  the 
destitute  family.  Furniture,  a  rent  free 
apartment  and  $2,000  in  cash  were  do- 
nated by  local  citizens. 

Mr.  Rouleau  contacted  the  Junior 
Chamber  of  Commerce,  which  pledged  its 
help  in  building  a  new  home  for  the 
family  on  its  old  homesite.  Open  house 
was  held  just  before  Christmas  in  the 
new  five  room  bungalow — heartwarming 
conclusion  to  nearly  a  year's  labor. 
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word  £ets  around... 


Bartender  Ziggy  at  Toots  Shor's  famous  establishment  —  in 
the  heart  of  New  York's  agencydom  —  picks  up  a  lot  of 
profitable  tips  from  America's  smartest  timebuyers. 

"What  are  they  talking  about  these  days?"  he  says.  "WABI 
and  WABI-TV,  of  course.  Best  radio  and  television  buys  in 
New  England.  Really  get  things  done  in  the  fastest-growing 
part  of  Maine.  Of  course,  Vm  not  selling  anything  up 
there  . .  but  if  I  were  —  well,  these  fellows  say  you  can't 
beat  this  combination." 

You  cant,  either. 

The  smart  timebuyers  like  Toots  Shor's. 

The  smartest  advertisers  like  WABI  and  WABI-TV  . . 


AM 
TV 


...      George  P.  Hollingbery— Nationally 
Represented  by:  „..,._   .       r.     '      .  . 
r  Kettell-Carter  —  New  England 

BANGOR,  MAINE 

General  manager:  Leon  P.  Gorman,  Jr. 


OPEN  MIKE 


Accordinq  to  the  most  recent  ARB  report  (Oct.,'54) 

WMCT,  Memphis,  is 
preferred  by  viewers 
more  than  two  to  one 

between  6  P.M.  and  10:30  P.M. 

of  the  total  of 


16  quartet  horn 


bet 


ween 


P.M.  and  10:30  P.M. 

WMCT  has  87 
top  rated  periods ! 


Out  of  the  first  1 5  top-rated 
television  programs  in  Memphis, 
WMCT  carries  1 1 


Here  is  overwhelming 
testimony  of  WMCT's 
leadership  in  the 
Memphis  market. Such 
a  rating  dominance  is 
vitally  important  to 
you  in  reaching  the 
largest  audience  -- 
over  325,000*  TV 
homes  in  the  Mid- 
South  area. 

*As  of  January  I,  1955, 
according  to  latest  dis- 
tributor's figures. 


WMCT 

MEMPHIS'  FIRST  TV  STATION 

NOW  100,000  WATTS 


NATIONAL  REPRESENTATIVES 
THE  BRAN  HAM  CO. 


I 


Owned  and  operated  by 

THE  COMMERCIAL  APPEAL 


AFFILIATED  WITH  NBC   •    ALSO  AFFILIATED  WITH  ABC  AND  DUMONT 


Zones  Essential 

EDITOR: 

Mr.  James  H.  S.  Ellis,  our  president,  is  on 
the  Advisory  Board  for  the  Post  Office  Dept. 
and  has  been  having  conversation  and  corre- 
spondence with  [Postmaster  General]  Arthur 
E.  Summerfield  regarding  the  critical  situation 
that  exists  in  connection  with  the  amount  of 
mail  sent  out  without  postal  zone  numbers. 

We  are  among  the  guilty  offenders  because 
of  the  amount  of  mail  going  to  radio  and 
television  stations.  When  this  is  multiplied 
by  the  many  other  agencies  the  volume  reaches 
tremendous  proportions. 

As  a  rule  our  sources  for  complete  detailed 
up-to-date  addresses  of  the  business  offices  of 
all  stations  are  your  Yearbooks  and  the  listing 
for  each  station  published  by  Standard  Rate 
&  Data  Service,  Inc.  in  their  Spot  Radio  and 
Spot  Television  Rates  and  Data.  Failing  to 
get  a  number  here  for  zoned  cities,  we  some- 
times refer  to  letterheads  or  billheads  only 
to  find  that  the  stations  omit  the  zone  numbers 
from  these  as  well. 

Is  there  some  way — possibly  a  box  in  Broad- 
casting •  Telecasting  over  a  three  or  four 
week  period — in  which  you  could  point  out  to 
all  the  broadcasters  that  zone  numbers  are 
essential  on  their  letterheads,  billheads,  list- 
ings in  the  Standard  Rate  books  and  on  what- 
ever information  they  send  out. 

You  would  be  doing  the  agencies,  advertisers, 
broadcasters — to  say  nothing  of  the  United 
States  Post  Office  Dept. — a  great  service. 

Linnea  Nelson 
Kudner  Agency,  Inc. 
New  York  22,  N.  Y. 

[EDITOR'S  NOTE:  No  sooner  asked  than  done. 
A  boxed  notice  will  appear  in  upcoming  issues.] 

Broadcast  Billings  Data  Wanted 

EDITOR: 

We  are  interested  in  your  third  annual  survey 
of  radio-tv  billings  [B»T,  Dec.  20.  1954]  and 
would  like  to  obtain  two  copies  for  our  library. 
Janet  B.  Vandeverg 
Research  Librarian 
Metropolitan  Sunday  News- 
papers 
New  York 

[EDITOR'S  NOTE:  B»T  is  always  glad  to  help 
those  in  search  of  information  about  the  major 
advertising  media  and  has  sent  the  copies  to 
MSN.] 

Second  Mile 

EDITOR: 

.  .  .  This  letter  gives  me  the  opportunity  to 
say  that,  in  my  opinion,  B*T  does  one  of  the 
two  or  three  outstanding  trade  reporting  and 
editing  jobs  in  the  country. 

In  addition  to  your  thorough  coverage,  you 
are  always  going  the  second  mile  in  service. 
Example:  Frank  Beatty's  new  series  on  market 
areas  which  must  be  of  real  assistance  and  in- 
terest to  timebuyers. 

John  H.  Smith  Jr. 

Public  Relations 

Chrysler  Corp. 

Detroit,  Mich. 

Telecasting  Map 

EDITOR: 

.  .  .  The  Telecasting  map  is  getting  space 
on  a  wall  in  my  office  .  .  . 

Tom  Carson 
Benton  &  Bowles  Inc. 
New  York 


;e  18    •    February  21,  1955 


Broadcasting    •  Telecasting 


/ 


WXEL  is  now 


\ 


v  1 


Basic  CBS  Television 


n  Cleveland 


(starting  March  2) 


Maximum  power— 316,000  watts  ERP  -  with 
greater  Grade-A  coverage  than  any  other 
Cleveland  station. 

a  Storer  Station  — which 
means  the  finest  in 
programming  and  service. 

It's  a  triple  combination  you  can't  beat 
for  selling  results  in  the  4  billion  dollar 
Greater  Cleveland  market! 


Channel  8 

now  Basic  CBS  Television  Network    W  W  /%k  In  Cleveland 


WXEL 


Represented  nationally  by  the  Katz  Agency 


"Just  what  do  you  want  these  ads  to 
do?"  asked  our  promotion  man. 
"Sell  something,"  I  said. 
Got  to  thinking  that  that's  just  what 
we've  always  tried  to  make  all  our 
broadcasts  do.  Commercial,  or  non- 
commercial, we  want  'em  to  sell- 
either  products,  a  better  way  of  life, 
quality  of  our  newscasts,  or  some- 
thing. 

Maybe  that's  why  a  large  furniture 
store  sponsors  daily  the  same  radio 
talent  we  started  on  the  air  for  them 
in  1929; 

Or  a  roofing  concern  has  continued  a 
daily  Lost  and  Found  radio  program 
since  1931; 

Or  our  county  agent  has  been  with  us 
longer  (27  years)  than  any  county 
agent  on  any  station  in  the  U.  S.  We're 
his  exclusive  outlet,  just  as  we  are  the 
only  Macon  radio  station  maintaining 
a  line  to  the  U.  S.  Weather  Bureau. 
In  fact,  most  of  our  local  accounts 
have  been  with  us  regularly  for  many 
years.  No  contracts,  just  gentlemanly 
agreements,  and  always  at  prevailing 
card  rates.  These  folks  who  know  us 
trust  us  to  do  the  job  for  them— we 
trust  them  to  send  a  check,  and  every- 
body's happy. 

You,  too,  can  trust  us  to  do  the  job  for 
you  in  the  great  Middle  Georgia  area. 
Let's  get  together  thru  our  middle- 
men: 

Katz  for  radio— Avery-Knodel  for  TV. 

SOUTHEASTERN 
BROADCASTING 
COMPANY 

MACON, GA. 


our  respects 

to  CARL  MINOR  STANTON 


GROWTH  of  network-affiliated  syndicated  film 
operations  at  NBC-TV  and  other  networks  over 
the  past  several  years  has  convinced  Carl  Minor 
Stanton,  NBC  vice  president  in  charge  of  the 
Film  Division,  that  "there  is  no  basic  conflict 
between  film  syndication  and  network  television 
service." 

Though  Mr.  Stanton  is  cognizant  of  the  com- 
petition that  syndicated  film  programs  pose  for 
network  shows  in  some  areas,  he  contends  that 
it  is  most  desirable  for  a  network  to  extend  its 
business  through  syndication,  claiming  the  ad- 
vantages "vastly  outweigh  the  occasional  in- 
stances of  local  competition." 

"Chief  among  the  advantages  which  a  net- 
work-affiliated film-syndication  outfit  enjoys  is 
its  access  to  many  of  the  finest,  most  successful 
network  film  series,  either  during  the  network 
run  or  following  it,"  Mr.  Stanton  points  out. 
"The  NBC  Film  Division,  for  instance,  syndi- 
cates The  Life  of  Riley  in  markets  not  covered 
by  the  NBC  Television  Network  sponsor  (Gulf 
Oil),  simultaneously  with  the  network  run.  The 
overwhelming  success  of  Badge  714  (formerly 
Dragnet)  and  Victory  At  Sea  as  syndicated 
programs  after  their  network  runs,  are  strong 
arguments  in  favor  of  a  network-connected  film- 
syndication  branch." 

Though  Mr.  Stanton  has  been  connected  di- 
rectly with  film  syndication  activity  for  only 
two  years,  he  brought  to  his  new  association 
a  backlog  of  radio  and  television  advertising 
and  programming  experience  dating  to  1931. 

Born  in  Kansas  City,  Mo.,  on  Feb.  22,  1909, 
Mr.  Stanton  was  educated  at  Los  Angeles  High 
School  and  Stanford  U.,  from  which  he  was 
graduated  in  1931.  That  year  he  began  his 
career  with  Sears,  Roebuck  &  Co.  on  the  West 
Coast,  working  in  the  merchandising-advertising 
department.  Not  one  to  dilly-dally,  Mr.  Stanton 
spent  a  portion  of  his  time  during  this  period 
with  the  Korman  Research  Labs  in  Glendale, 
Calif.,  of  which  he  was  part  owner. 

Mr.  Stanton  launched  the  advertising  agency 
phase  of  his  career  in  1934  when  he  joined  the 
Los  Angeles  office  of  Lord  &  Thomas  as  a  radio 
producer-director.  In  this  capacity,  he  was  re- 
sponsible for  such  memorable  programs  as 
Amos  '/;'  Andy,  hum  'n'  Abner,  The  Walt  Dis- 
ney Show  and  The  Bob  Hope  Show. 

In  1939  Mr.  Stanton  was  transferred  to  the 
Lord  &  Thomas  New  York  office  as  radio  ac- 
count executive  on  the  Lucky  Strike  account, 
supervising  the  production  of  Your  Hit  Parade, 
The  Kay  Kyser  Show  and  Information  Please, 
among  other  programs.  Subsequently  he  was 
appointed  account  executive  on  the  American 
Tobacco  Co.  account,  and  later,  when  the 
agency  became  Foote,  Cone  &  Belding,  he  was 
named  director  of  radio. 

Mr.  Stanton  left  Foote,  Cone  &  Belding  in 


1943  to  join  the  Chicago  home  office  of  Black- 
ett,  Sample  &  Hummert  as  director  of  radio. 
He  returned  to  the  New  York  office  of  the 
successor  agency,  Dancer-Fitzgerald-Sample,  in 
1944,  as  director  of  radio  and  television.  In 
this  post,  he  was  entrusted  with  the  responsi- 
bility for  producing  such  shows  as  Dreft  Star 
Playhouse,  Ma  Perkins,  The  Lone  Ranger,  The 
Jack  Smith  Show  and  /  Love  a  Mystery. 

Fortified  with  this  varied  advertising  and 
programming  grounding.  Mr.  Stanton  embarked 
on  the  network  phase  of  his  business  life  in 
August  1949  when  he  joined  NBC  as  director 
of  the  Television  Talent  and  New  Programs 
Dept.  He  rose  steadily  through  a  parade  of 
positions  at  NBC.  In  1951  he  was  elevated  tc 
director  of  tv  commercial  planning;  in  1952 
national  program  manager  for  television  net- 
work programs,  and  in  March  1953,  director  ol 
the  Film  Div.,  at  which  time  the  division  wa; 
established  as  one  of  NBC's  three  major  oper 
ating  divisions.  Mr.  Stanton  was  elected  a  vice 
president  in  January  1954. 

Though  Mr.  Stanton  is  pleased  with  the 
progress  the  division  has  made  in  the  past  few 
years  (gross  billings  are  up  220%  over  twc 
years  ago  and  personnel  has  jumped  from  10( 
to  172),  he  will  be  the  first  to  acknowledgi 
that  in  business  there  is  always  another  problen 
to  harass  an  executive.  At  the  moment,  Mr 
Stanton  is  vexed  by  what  he  terms  "the  blood; 
price  war"  in  the  industry.  He  speaks  his  mine 
— and  often — about  "distressed-property  sell 
ing,"  which  he  insists  "can  only  glut  the  marke 
and  degrade  the  quality  of  programming  in  th 
long  run."  He  is  never  constrained  in  pointin; 
out  that  there  is  profit  to  be  realized  in  filn 
syndication  but  it  is  of  "the  long-haul  variet 
and  not  the  quick  buck." 

This  long-range  planning  by  Mr.  Stanto: 
and  his  colleagues  does  not  mean  that  the  NB( 
Film  Div.  is  standing  still.  With  18  propertie 
under  its  wings,  the  division  has  compiled  th 
following  sales  record:  Badge  714,  173  market; 
Dangerous  Assignment,  170;  Hopalong  Cassid 
(one  hour),  138;  Victory  At  Sea,  130;  Cad 
tured,  126;  Inner  Sanctum,  127,  and  Parage 
Playhouse,  132. 

Mr.  Stanton  is  married  to  the  former  Vi) 
ginia  M.  Reynolds  of  Denver.   They  have 
daughter.  Mrs.  Ivor  C.  Peterson,  whose  husban 
owns  the  C-Lazy-U  ranches  in  Colorado  an 
Arizona.  The  Stantons  live  in  New  York  Cit; 

.Mr.  Stanton  belongs  to  the  Radio  &  Tel> 
vision  Executives  Society,  the  Rockefeller  Cei 
ter  Luncheon  Club,  the  Denver  Country  Qui 
the  Tavern  Club  in  Chicago  and  the  Shenoro. 
Shore  Club,  Rye,  N.  Y. 

For  relaxation,  Mr.  Stanton  likes  to  ride,  fis 
and  play  tennis.    He  has  one  sartorial  trad . I 
mark:  bizarre  cufflinks. 
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KNORR    BROADCASTING  CORPORATION 


Mow 


W6  «' 


SAGINAW,  MICHIGAN 

Intwc-T&c&eot  fan 


Now!  Powerful 
Voices  in  the  Mighty 
Michigan  Market! 


WKMH 
WKMF 
WKHM 
WSAM 


DEARBORN 
and  DETROIT 

FLINT, 
MICHIGAN 

JACKSON, 
MICHIGAN 

SAGINAW, 
MICHIGAN 


1 


B0Y  i 
o,  ^ore  ot 


Gosh!  Are  we  proud!  Our  big  new  bundle  of 
joy  raises  its  husky  voice  to  a  whole  new  audi- 
ence in  the  rich  Michigan  market  and  puts  a 
terrific  radio  bargain  right  in  the  palm  of  your 
hand!  Now  you  can  buy  two  or  more  Knorr 
stations  and  earn  a  10%  reduction  in  price! 


Represented   By  Headley-Reed 


You  Buy  Michigan's  Biggest  Buying  Power  Through  y 

KNORR  BriMfMuq  CORP.^V^ 
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Any  way  you  figure  it . . .  Pulse,* 
January  1955,  confirms . 

•  KLZ  IS  FIRST  in  total  ratings  from  sign-on  to  sign-off. 

•  KLZ  IS  FIRST  in  News:  all  four  of  KLZ's  authentic  newscaster  per- 
sonalities are  first  in  each  of  their  respective  newscast  ratings  

yes,  even  against  network  commentators. 

•  KLZ  IS  FIRST  during  more  quarter  hours  . .  .  day  and  night . . . 
than  any  other  Denver  radio  station. 


The  January  Pulse  survey  proves  that  the  over-all  radio  tune-in  in 
Denver  is  higher  now  than  before  television. 

And  . . .  with  KLZ's  highest  share  . .  .  day  and  night ...  of  this  higher 
tune-in  —  PLUS  a  21%  increase  in  Greater  Denver's  population 
(this  means  at  least  20%  more  radio  sets)  — KLZ  Radio  is  a  "must" 
buy  . . .  any  way  you  figure  it! 


Sell  your  product  on  the  station  most  listened- to 
in  the  market  where  radio  tune-in  today  is  higher 
than  before  television! 


YES...  any  way  you  figure  it . . .  in  the  booming  Denver  market 
where  Radio  has  gained— KLZ  LEADS.  Buy  this  audience— Sell 
this  audience. 

Ask  a  KATZ  man  for  details  or  contact  KLZ  Radio  Sales 

'PUISE,  Inc.,  nationally  recognized  broadcast-audience  research  authority. 


BUY 


^       REPRESENTED  BY  THE  KATZ  AGENCY 
Affiliated  with  KLZ-TV  Channel  7 


ELLIOT  THEODORE  SAUNDERS 


on  all  accounts 

HIS  boyhood  ambition  was  to  attain  success  as 
an  actor,  but  Elliot  Theodore  Saunders,  man- 
ager of  the  New  York  office  of  Perrin-Paus  Co., 
Chicago  agency,  and  head  of  its  radio-tv  de- 
partment, confesses  that  radio  and  television 
have  managed  to  satiate  his  theatrical  aspira- 
tions quite  satisfactorily. 

His  principal  activities  for  Perrin-Paus  center 
around  the  production  of  the  commercials  for 
the  Sunbeam  Corp.  co-sponsorship  of  the  "spec- 
taculars" on  NBC-TV  one  Sunday  each  month. 
Until  recently.  Sunbeam  also  sponsored  the 
Ethel  and  Albert  show  on  NBC-TV  and  par- 
ticipations on  that  network's  Home  program. 

Born  in  New  York  Feb.  28,  1917,  Mr.  Saun- 
ders was  active  in  amateur  theatricals  at  the 
Hamilton  Institute  and  Columbia  U.  In  the  late 
30s  and  early  40s  he  served  as  an  actor  and  stage 
manager  for  various  touring  stock  companies 
and  as  an  independent  play  reader. 

After  service  in  World  War  II  from  1942  to 
1945,  part  of  the  time  as  a  wire  man  attached 
to  various  infantry  divisions  in  the  European 
Theatre  of  Operations,  Mr.  Saunders  decided 
on  a  career  in  television.  Following  a  stint 
with  a  radio-tv  packaging  firm  as  a  producer- 
director,  he  joined  CBS  in  1947.  He  started  as 
an  assistant  producer  and  later  held  down  an 
administrative  job  in  the  program  department. 

In  1950  he  joined  Kenyon  &  Eckhardt  as 
assistant  to  the  executive  producer  of  the  Ford 
Theatre  and  Magnavox  Theatre  television  pro- 
grams. He  remained  with  K&E  until  1953. 
advancing  to  the  post  of  senior  producer,  and 
then  joined  Rockhill  Productions,  New  York, 
as  program  consultant.  Last  fall  he  was  named 
to  his  present  post  at  Perrin-Paus. 

From  his  experience  at  K&E  and  his  current 
activities  on  behalf  of  Sunbeam  for  Perrin-Paus. 
Mr.  Saunders  is  convinced  that  television  is  "the 
best  medium  for  products  that  lend  themselves 
to  demonstration."  He  enjoys  his  current  stint 
as  producer  of  the  Sunbeam  commercials  in 
color.  Though  he  acknowledges  that  color 
poses  many  problems,  he  insists  it  will  be  "the 
most  effective  advertising  medium  of  all." 

Mrs.  Saunders  is  the  former  Lydia  Fontaine 
Sessions.  The  Saunders  live  in  a  mid-Manhat- 
tan apartment.  They  have  one  child.  Jill.  8. 

For  relaxation,  Mr.  Saunders  likes  to  listen 
to  all  types  of  music  and  read  all  kinds  of  books, 
though  he  regrets  that  he  has  been  able  tcl 
find  little  time  to  read  in  the  past  few  years. 
He  is  an  enthusiastic  baseball  fan  and  roots  for 
the  New  York  Giants.  He  watches  the  games 
at  the  Polo  Grounds  occasionally,  but  more 
often  sees  them  on  his  tv  set. 
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Best  TV  Advertising  Buy  In  Texas 


i 
I 

CLEBURNE 


GLEN  ROSE 


STEPHENVILLE 


MERIDIAN 


HAMILTON 


FT.  WORTH 


DALLAS 


GATESVILLE 


McGregor  - 

1 
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WAXAHACHIE 
HILLSBORO 

CONNALLY  AFB 

WACO 


KAUFMAN  -~ 


CORSICANA 


MEXIA 


ATHENS  m 


PALESTINE  + 


MARL1N 


EDDY 


LAMPASAS        n-  H00D 

'*  * 

KILLEEN  BEtTON 

BURNET 


TEMPLE 


GROESBECK 


FRANKLIN 


CROCKETT 


CENTERVILLE 


HEARNE 


MADISONVILLE 

m 

HUNTSV1LLE 


CAMERON 


BRYAN 


0 

JOHNSON  CITY 


AUSTIN 


BRENHAM 

m 

HEMPSTEAD 


In  Central 
Texas. ...it's 

KCEN-TV 


Serving  The  Rich 

Waco-Temple 
Market 

100  KW— VHF  Channel  6 

833  Ft.  Antenna  Height 
830  Ft.  Above  Average  Terrain 
1 ,549  Feet  Above  Sea  Leve 


A  Billion  Dollar  Market 

Over  750,000  TEXANS 
Within  Coverage  Area 

Effective  January  1st 
Hours  Extended  to  7  AM  -11  PM 

Inter- 
Connected 


NBC 


Natl.  Rep.: 
Geo.  P.  Hollingbery 
Company 

Texas  Rep.: 
yde  Melville  Co.,  Dallas 


KCEN-TV 

General  Offices:  P.  O.  Box  188 
Temple,  Texas 
Waco  Office:  Professional  Bldg. 
Studios  and  Transmitter  at  Eddy,  Texas, 
between  Temple  and  Waco. 
TWX:  Eddy  No.  8486 
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MILESTONES 


►  HUGH  ROBERTSON,  executive  vice  presi- 
dent, and  SAM  KAPLAN,  vice  president  and 
treasurer.  Zenith  Radio  Corp.,  have  been  pre- 
sented 30-year  service  awards. 

►  ASSN.  OF  ADVERTISING  MEN  &  WOM- 
EN is  celebrating  its  40th  anniversary  with  a 
dinner  Feb.  18  at  the  Advertising  Club,  New 
York. 

►  HOXIE  M.  MUNDINE,  WOAI  San  Antonio, 
Tex.,  radio  control  supervisor,  and  J.  T.  HAL- 
LAM,  station  plant  engineer,  are  completing 
25  years  of  service  with  the  station. 

►  LUTHER  OSSENBRINK,  WLS  Chicago 
folk  personality,  has  begun  his  28th  year  on 
the  air. 

►  H.  M.  S.  RICHARDS,  MBS  Voice  of  Proph- 
ecy evangelist,  is  celebrating  his  25th  year  with 
the  program. 

►  RAY  SCHNEIDER,  news  editor,  WWSW 
Pittsburgh,  is  beginning  his  21st  year  on  the 
air. 

►  WAYNE  ACKLEY,  music  library  and  tran- 
scription department  head,  KRNT  Des  Moines, 
Iowa,  has  begun  his  20th  year  with  the  station. 

►  DON  CALLEN,  resident  manager,  KBIG 
Avalon,  Calif.,  is  celebrating  his  19th  year  in 
radio. 

►  PAUL  SHIVELY,  control  room  chief, 
WIAS  Pittsburgh,  is  observing  his  13th  year 
with  the  station. 

►  KSRO  Santa  Rosa,  Calif.,  EVENING  CON- 
CERT has  been  broadcast  for  the  4,300th  con- 
secutive time. 

►  KSUM   Fairmont,    Minn.,   has   begun  its 

seventh  year  of  broadcasting. 

►  NBC-TV's  Camel  News  Caravan  is  celebrat- 
ing its  seventh  anniversary. 


RUBY  CARR,  employe  of  KOIN-AM-FM 
Portland,  Ore.,  is  congratulated  by  Ted 
Gamble  (2d  I),  president  of  KOIN-AM- 
FM-TV,  upon  her  entrance  into  the  sta- 
tions' 20-year  circle.  Also  celebrating  20 
years'  service  are  Ted  Cooke  (r),  KOIN- 
TV  program  director,  and  Del  Chance, 
KOIN-AM-FM  account  executive.  In  addi- 
tion, Julie  Prise,  George  Ohnstad  and  Elsie 
Willis  received  10-year  pins.  The  stations' 
"Ten-Twenty  Year  Club"  now  boasts  38 
members  with  a  total  service  of  671  years. 


We've  got  it  all  sewn  up  for  you  on  WLW  Radio.  You  get 
double  your  money's  worth.  Only  WLW's  Radio  two-for-one  plan 
guarantees  you  an  additional  dollar  or  more  in  expert 
merchandising  and  promotion  for  every  advertising  dollar  you  spend. 
Let  us  unwind  a  neat  promotion  for  your  product ...  and  give 
your  ad  dollar  double  duty.  Yes,  we'll  trade  two  dollars  of  ours 
for  every  one  dollar  of  yours!  We'll  prove  that... 
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a  distinguished  member  of  the 

CROSLEY  GROUP 
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WLW 

Radio 

WLW-Jl 

Atlanta 

WLW- C 

Columbus 

WLW -D 

Dayton 

WLW-T 

I, 

Cincinnati 

Exclusive  Sales  Offices: 
JVew  York,  Cincinnati,  Dayton,  Columbus, 
Atlanta,  Chicago,  Miami 


They  live  on  the  Pacific  Coast 
they  listen  to 

DON  LIE  RADIO* 


Represented  nationally  by 
H-R  Representatives,  Inc. 
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COMMON  CARRIER  NETWORKS? 
BRICKER  SUGGESTS  POSSIBILITY 

Senior  Republican  on  Senate  Commerce  Committee,  releasing  text 
of  the  Jones  Report  on  networks  and  uhf-vhf,  says  networks  might 
be  made  subject  to  public  utility-type  regulation.  He  compares  them 
with  railroads,  which  in  some  cases  must  maintain  unprofitable 
routes  so  that  people  may  be  served. 


.IMPLICATIONS  that  perhaps  the  tv  networks 
should  be  considered  as  common  carriers,  sub- 
ject  to  the  same  rate  regulations  as  the  tele- 
phone and  telegraph  companies  and  other  pub- 
lic utilities,  were  raised  Thursday  by  Sen.  John 
SV.  Bricker  (R-Ohio).  ranking  Republican  mem- 
ber of  the  Senate  Committee  on  Interstate  & 

^Foreign  Commerce. 

Sen.  Bricker  spoke  at  a  news  conference  at 
which  he  released  the  Jones  Report  on  the 
committee's  investigation  of  networks  and  uhf- 

ivhf. 

Discussing  the  need  for  making  the  U.  S. 
tv  system  "truly  national,"  Sen.  Bricker  pointed 

,olU  that  the  residents  of  a  remote  rural  area 
may  need  tv  service  a  lot  more  than  the  dwellers 
of  large  cities  who  have  other  means  of  enter- 
tainment and  education  more  readily  available. 
Even  though  service  of  these  remote  areas 

jmight  not  be  immediately  profitable,  it  must 
be  undertaken,  he  declared. 

Sen.  Bricker  likened  the  tv  situation  to  that 
of  railroads,  which,  he  said,  provide  service  to 
way  stations,  although  the  maintenance  of  those 

i  stations  individually  may  represent  a  loss  rather 
than  a  profit.  But  the  railroads  do  it,  he 
averred,  because  such  service  is  essential  to 

ijthe  overall  economy  of  the  nation. 

Not  Recommending  Subsidy 

Asked  whether  he  might  recommend  a  gov- 
ernment subsidy  to  help  support  tv  stations 
which  private  investors  might  hesitate  to  main- 
Itain,  Sen.  Bricker  laughingly  replied  that  he 
'is  in  general  opposed  to  government  subsidies 
|and  has  no  intention  of  recommending  one 
fl'here. 

To  another  question  as  to  whether  dropping 
the  excise  tax  on  all-wave  receivers  to  aid  uhf 
was  not  tantamount  to  giving  the  makers  of 
those  sets  a  government  subsidy,  he  replied, 
that  to  drop  a  tax,  which  he  said  he  favors 
whenever  possible,  is  not  the  same  thing  at  all 
ias  to  provide  a  subsidy. 

Questioned  as  to  whether  the  detailed  ques- 
tions of  the  financial  operations  of  the  tv  sta- 
tions and  networks  proposed  in  the  Jones  Re- 
port indicate  Committee  thinking  that  broad- 
casting should  be  put  into  the  common  carrier 
'or  public  utility  category,  Sen.  Bricker  said  no 
conclusion  had  been  reached  nor  could  one 
be  until  the  requested  information  has  been 
received  and  analyzed. 

Subsequently    he    returned    to    that  point, 
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stating  that  the  broadcasting  industry  is  licensed 
to  operate  in  the  public-interest  and  that  this 
is  of  paramount  importance.  Where  public  in- 
terest is  involved,  he  said,  there  also  is  govern- 
ment regulation  and  where  government  regula- 
tion is,  there  is  the  strong  implication  of  the 
public  utility  concept. 

At  the  Thursday  news  conference  Sen. 
Bricker: 

•  Released  the  Jones  Report  (see  text,  page 
35).  Labeled  a  "progress  report"  on  the  Com- 
mittee's investigation  of  television  networks  and 
the  uhf-vhf  problem,  it  is  a  companion  piece 
to  the  Plotkin  Memorandum  issued  two  weeks 
earlier  [B*T,  Feb.  7],  but  recommends  further 
study  of  these  problems  before  any  regulatory 
action  is  taken,  where  the  Plotkin  Memoran- 
dum urged  immediate  action. 

•  Sent  the  Jones  Report  to  Sen.  Warren  G. 
Magnuson  (D-Wash.),  chairman  of  the  Com- 
merce Committee  (post  occupied  by  Sen. 
Bricker  when  the  investigation  was  launched 
last  fall  but  shifted  to  Sen.  Magnuson  in  Janu- 
ary when  the  Democratic-controlled  84th  Con- 
gress began  its  session).  Sen.  Magnuson  pre- 
sumably will  send  a  copy  to  the  FCC  as  he 
did  earlier  with  the  Plotkin  Memorandum. 

•  Asserted:  "I  do  not  believe  that  it  will  be 
possible  for  the  nation  to  have  a  truly  com- 
petitive television  system  unless  and  until  the 
Congress  takes  steps  to  bring  it  about." 

•  Charged  that  "the  power  of  tv  networks 
to  determine  whether  or  not  to  make  programs 
available  to  an  individual  tv  station  amounts 
practically  to  the  power  to  control  the  number 
of  tv  stations  in  the  country  which  can  subsist 
financially.  From  this  standpoint,  it  would  ap- 
pear that  the  networks,  rather  than  the  FCC, 
actually  control  the  number  of  tv  stations 
which  will  serve  the  public." 

•  Said  he  knew  of  no  reason  now  which 
would  justify  an  investigation  of  the  networks 
by  the  Dept.  of  Justice.  Referring  to  the  "great 
power"  of  the  networks,  he  commented:  "I 
don't  say  that  power  has  been  abused  or  mis- 
used, but  it  ought  to  be  carefully  guarded  in 
the  public  interest — first,  by  the  networks  them- 
selves; second,  by  the  Government." 

•  Declared  that  the  report  "convinces  me 
that  the  Committee  should  continue  its  study 
into  the  proposed  regulation  of  the  television 
networks." 

•  Reminded  Sen.  Magnuson  that  he  (Sen. 
Bricker)  has  reintroduced  this  year  a  bill  to 
empower  the  FCC   to  regulate   networks  (S 


COMMUNICATIONS  EXPERT  Nick  Zapple 
has  the  ear  of  Sen.  Bricker  at  Thursdays 
news  conference. 
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825)  following  failure  of  an  identical  measure 
(S  3456)  to  pass  last  year. 

•  Indicated  the  sentiment  that  the  Commerce 
Committee  should  conclude  its  study  with  rec- 
ommendations for  legislation  designed  to  ex- 
tend tv  program  service  to  the  farthest  corners 
of  the  land,  regardless  of  whether  sufficient 
advertising  may  be  available  to  support  the 
operation  of  such  remote  tv  stations. 

•  Declined  to  answer  questions  relating  to 
network  affiliation  policies,  uhf,  color,  subscrip- 
tion television  and  other  such  matters,  saying 
that  these  topics  will  undoubtedly  come  up  dur- 
ing the  Committee's  hearings.  Sen.  Bricker 
noted  that  much  of  this  information  is  not  yet 
in  the  hands  of  the  Committee,  but  that  it  can 
be  obtained  from  the  tv  networks  and  stations 
in  their  answers  to  extensive  questionnaires 
which  the  Jones  Report  recommends  be  sent 
them. 

The  Jones  Report's  recommendations  and 
comments: 

1.  A  further  study  of  Sen.  Bricker's  network 
regulation  proposal. 

2.  A  means  (law  or  regulation)  to  put  uhf 
on  a  better  competitive  footing  with  vhf  every- 
where (networks  should  be  more  liberal  and 
impartial  in  their  affiliation  policies  and  should 
use  discounts  to  induce  national  advertisers  to 
buy  bigger  groups  of  stations). 

3.  Reimbursement  to  the  FCC  from  Commit- 
tee funds  for  costs  to  the  agency  in  gathering 
technical  data  requested  for  the  probe. 

4.  Whatever  action  is  needed  by  the  Commit- 
tee to  get  financial  data  from  the  FCC  on 
individual  networks  and  tv  stations. 

5.  Abandonment  of  a  proposal  to  shift  all 
vhf  to  uhf. 

6.  A  means  to  give  small  market  tv  stations 
more  of  the  total  revenue. 

7.  Removal  of  the  10%  federal  excise  tax 
from  uhf  sets  is  an  insufficient  incentive  for 
production  and  marketing  of  such  sets. 

8.  More  uniform  and  consistent  affiliation 
policies  by  networks. 

9.  More  detailed  accounting  procedures  by 
the  FCC  for  reports  by  networks  and  stations. 

10.  Requirement  by  FCC  that  each  tv  sta- 
tion file  a  proof  of  performance  of  coverage. 

1 1 .  Current  information  available  renders  it 
impossible  to  tell  whether  networks  should  own 
radio  or  tv  stations. 

At  the  Thursday  morning  news  conference 
Sen.  Bricker  was  flanked  by  Nicholas  Zapple, 
communications  counsel  to  the  Commerce 
Committee,  and  Mr.  Jones,  who  prepared  the 
Progress  Report  in  his  capacity  of  special  coun- 
sel to  the  Committee.  Mr.  Jones,  formerly  a 
Republican  member  of  Congress  from  Ohio 
and  also  a  member  of  the  FCC,  represented 
the  Republican  faction  of  the  Committee  as  Mr. 
Plotkin  represented  its  Democratic  members. 

Unlike  the  Plotkin  Memorandum,  which 
was  signed  by  Mr.  Plotkin  alone,  Mr.  Jones' 
document  was  labeled  "Progress  Report"  and 
the  letter  of  transmittal  to  the  full  Committee 
was  signed  by  all  the  Republican  members. 

Sen.  Bricker  disagreed  with  Mr.  Plotkin's 
views  that  the  FCC  has  authority  to  make  reg- 
ulations regarding  networks.  He  said  he  didn't 
think  FCC  had  this  authority,  and,  apparently 
neither  does  the  FCC,  since  it  has  not  exercised 
a  great  degree  of  authority  in  the  field. 

The  senator,  answering  a  question,  said  he 
had  no  specific  methods  in  mind  "at  this  time" 
by  which  the  FCC  could  regulate  networks. 
That  is  partly  the  purpose  of  the  hearing,  he 
said.  He  said  that  practically  every  other  phase 
of  the  industry  is  being  regulated  by  the  gov- 
ernment in  some  degree  through  licensing, 
except  in  the  field  of  program  sources. 

Asked  if  he  intended  to  regulate  program- 


MR.  JONES  .  .  . 


RECOMMENDS:  Study  of  FCC  regulation. 


QUESTIONS:  Do  networks  need  o&o's? 


FINDS:   Mass   shift   to   uhf  impractical. 


BELIEVES:  Uniform  accounting  necessary. 


ming.  Sen.  Bricker  said  he  did  not  approve  of 
any  further  "censorship." 

He  said  the  networks  have  developed  a  tre- 
mendous economic  power  over  the  entire  in- 
dustry and  over  individual  broadcasting  stations 
as  well.  "I  don't  say  this  power  has  been  abused 
or  misused,"  he  said,  but  it  is  a  power  which 
must  be  guarded  by  both  the  industry  and  the 
government.  He  said  the  listener  must  be  given 
primary  consideration  in  "anything  we  do." 

He  did  not  know  if  the  investigation  would 
advance  sufficiently  in  1955  for  the  Committee 
to  take  any  specific  action.  It's  a  question  of 
time,  he  said,  adding  that  he  did  not  know  at 
present  just  how  big  the  probe  will  be. 

He  said  subscription  television  "undoubtedly" 


will  come  up  at  the  Committee's  hearings,  tr  e 
first  of  which  are  expected  next  month. 

Sen.  Bricker  said  he  didn't  know  whether 
networks  will  be  classified  as  common  carrier^. 
Mr.  Jones  at  this  point  said  that  if  the  FCCs 
practices  tend  to  frustate  or  delay  the  primary 
purpose — getting  a  nationwide  tv  service  as 
quickly  as  possible — then  "corrective"  meas- 
ures must  be  taken. 

Sen.  Bricker  then  added  that  every  area  is 
entitled  to  television  as  soon  as  possible.  It 
was  here  that  he  drew  his  analogy  between  the 
broadcasting  industry  and  railroads. 

Railroads,  he  said,  do  not  like  to  run  unprof- 
itable routes,  but  there  are  times  when  they 
must  operate  in  certain  areas  at  a  loss.  Although 
this  is  bad,  he  said,  it  still  must  be  done  for  the 
overall  good. 

Would  the  senator  propose  a  government  sub- 
sidy in  such  cases? 

Definitely  not,  said  the  senator.  He  said  he 
was  against  the  government  getting  into  sub- 
sidies any  more  than  it  is  already. 

Asked  if  he  thought  a  proposal  to  exempt 
uhf  sets  from  the  10%  federal  excise  tax  (see 
story  page  76)  would  in  effect  be  a  subsidy, 
Sen.  Bricker  said  he  didn't  think  so. 

Mr.  Jones  said  he  had  no  suggestions  to  make 
regarding  tax  adjustments  to  help  uhf.  In  his 
report  he  had  said  exemption  of  the  excise  tax 
on  uhf  sets  would  not  solve  the  present  prob- 
lem. Sen.  Bricker  added  that  it  would  be  a 
help  if  all  sets  were  both  uhf  and  vhf,  but  that 
uhf  began  with  a  big  handicap  because  20  mil- 
lion sets  already  were  vhf-only. 

Mr.  Jones  said  he  had  no  suggestions  about 
legislation  to  even  the  competition  between  uhf 
and  vhf. 

Sen.  Bricker  said  he  knew  of  nothing  to 
justify  the  Justice  Dept.  looking  into  the  net- 
work and  uhf-vhf  situation  for  possible  anti- 
trust violations.  Mr.  Plotkin's  report  had  rec- 
ommended such  a  check  by  Justice. 

Mr.  Jones,  asked  if  he  knew  any  principles 
networks  should  use  as  a  uniform  and  equitable 
system  of  awarding  affiliations,  said  he  had  no 
specific  answers.  He  referred,  however,  to  three 
questions  (12,  13,  14)  of  the  18  questions  he 
proposed  to  send  to  networks,  the  answers  to 
which,  he  said,  should  provide  some  measuring 
sticks. 

Sen.  Bricker  said  the  Committee's  investiga- 
tion would  go  into  alleged  FCC  discrimination 
against  newspaper  broadcast  applicants  and  into 
color  television. 

He  said  the  FCC  would  be  asked  to  comment 
on  the  Jones  document  within  30  days  as  the 
agency  was  requested  to  do  on  the  Plotkin  sug- 
gestions. 

CBS  COMMENTS 

FRANK  STANTON,  president  of  CBS  Inc., 
last  week  made  the  following  comment  on  the 
Jones  Report: 

"The  Progress  Report  prepared  by  Robert  F 
Jones  for  the  Senate  Committee  on  Interstate 
&  Foreign  Commerce  is  so  tentative  in  mosi 
of  its  conclusions  and  proposals  that  we  be- 
lieve it  premature  to  make  any  detailed  com 
ments.  CBS  agrees,  however,  with  the  con 
elusions  of  Sen.  Bricker  and  Mr.  Jones  tha' 
it  is  unwise  to  make  final  proposals  for  neu 
laws  and  regulations  at  this  time  before  all  the 
facts  and  views  are  in." 

As  in  the  case  of  the  Plotkin  Memorandum 
CBS  was  the  only  network  to  take  forma 
cognizance  of  the  Jones  report.  It  is  no 
anticipated,  however,  that  CBS  will  this  tim< 
call  a  special  meeting  of  its  tv  affiliates  to  con 
sider  how  to  meet  its  challenge,  as  it  did  afte 
the  publication  of  the  Plotkin  Memorandurr 
[BoT,  Feb.  14,  7], 
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ADVERTISING'S  ECONOMIC-SOCIAL  ROLE 
POINTED  UP  IN  TALKS  DURING  AD  WEEK 


ADVERTISERS  &  AGENCIES 


Growth  of  the  national  advertiser  cited  by  CBS-TV's  J.  L.  Van  Volken- 
burg  in  Dayton  and  Philadelphia  addresses.  Also  stressed  is  the 
$900  million  ad  expenditure  last  year. 


NFLUENCE  of  advertising  in  the  economy 
md  as  a  social  factor  was  pointed  up  in  two 
eparate  talks  delivered  by  J.  L.  Van  Volken- 
iurg,  CBS-TV  president,  in  marking  National 
\dvertising  Week. 

Mr.  Van  Volkenburg,  general  chairman  of 
he  Advertising  Federation  of  America's  com- 
nittee  supporting  the  week,  spoke  in  Dayton 
'eb.  11  before  the  Dayton  Advertising  Club 
ind  in  Philadelphia  last  Monday  at  the  Poor 
Richard  Club,  on  "Ignition  Key  to  an  Expand- 
ng  Economy — The  Importance  of  Advertis- 
ng  to  America." 

Mr.  Van  Volkenburg  described  how  adver- 
ising  has  been  the  carrier  for  new  processes  in 
echnology,  in  methods  of  brand  distribution 
ind  merchandising.  He  noted  that  in  the  past 
15  years,  the  changes  in  the  marketplace  have 
)een  reflected  by  the  major  source  of  adver- 
ising  becoming  the  national  advertiser — the 
rianufacturer  and  producer — who  has  replaced 
he  local  retail  merchant. 

In  1953  alone,  he  said,  aggregate  expendi- 
tures by  national  advertisers  totaled  $4,525  bil- 
lion, exceeding  the  aggregate  spending  by  local 
"■Iftidvertisers  by  $1.2  billion.  This  dominance 
.pf  the  national  advertiser,  he  said,  shifted  ad- 
vertising emphasis  on  the  product  itself,  "as 
.veil  as  on  the  seller  of  the  product"  and  thus, 
'esulted  in  increased  efforts  to  make  the  public 
Conscious  of  brand  names, 
j  Subsequently,  Mr.  Van  Volkenburg  said,  the 
1-etailer  no  longer  can  be  wholly  independent 
n  his  choice  of  inventory.  The  change,  he  said, 
nas  been  brought  about  by  the  "increasing 
saturation  of  the  mass  market"  by  mass  ad- 
vertising media,  including  radio  and  tv. 


Advertising  Function  Explained 

Social  function  of  advertising,  Mr.  Van  Vol- 
r>  F<enburg  said,  is  the  "basic  support  of  our  mass 
jjmedia  of  communications — our  newspapers, 
nagazines  and  broadcasting  systems."  It  has 
g.  ;Tiade  possible  the  largest  network  of  communi- 
:ations  of  any  people  in  the  world,  he  said, 
and  "each  day  out  of  this  vast  network  pour 
he  information  and  ideas  that  reflect  and  de- 
ine  our  aspirations  and  beliefs." 

Measured  in  quantity,  the  American  people 
are  the  best  informed  in  the  world — "they  have 
(access  to  more  newspapers,  magazines,  radio 
and  television  stations  than  any  other  nation, 
and  they  spend  more  time  reading,  listening  to 
and  watching  them  than  any  other  people,"  Mr. 
ivVan  Volkenburg  declared. 

"Advertising,"  he  said,  "not  only  keeps  this 
system  of  communication  alive  and  active,  but 
iy  making  possible  its  great  profusion  and 
j^ariety,  keeps  it  free."    Advertising  thus  pro- 
i  n'ides  the  "alternative"  to  a  single  agency-oper- 
■  jated  communication  system  and  "prevents  any- 
0-  |one  from  having  exclusive  control  over  the  con- 
j,  cent  of  public  communication." 

The  impact  of  tv  "is  fully  appreciated"  by 
idvertisers,  Mr.  Van  Volkenburg  said,  because 
ast  year  alone  they  spent  approximately  $900 
million  on  the  medium,  which  he  said  was 
nearly  50%  more  than  they  spent  in  1953.  By 
the  end  of  1955,  he  said,  total  tv  expenditures 
jby  American  business  are  expected  to  reach 
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well  over  $1  billion  for  time,  talent,  produc- 
ion  and  other  costs." 

Of  public  service  programming,  he  said, 
'those  of  us  in  television  are  apt  to  take  special 
Pride  ...  in  the  great  flow  of  news,  educa- 


tional and  cultural  broadcasts."  These  pro- 
grams, he  said,  "gather  the  vast  audiences  to 
whom  advertisers  sell  their  goods  and  services. 
In  so  doing,  they  make  it  possible  for  adver- 
tising to  fulfill  its  economic  role  and  thus  pro- 
mote the  material  well-being  of  the  nation." 

Firms  to  Share  Tv  Comedies 

CO-SPONSORSHIP  arrangement  has  been 
worked  out  between  General  Mills  and  CBS- 
Columbia  involving  the  presentation  on  CBS- 
TV  of  Willy,  currently  sponsored  by  General 
Mills,  and  Life  With  Father,  sponsored  by  CBS- 
Columbia. 

The  two  firms  will  share  sponsorship  of  the 
two  comedy  series  starting  April  7  when  Willy, 
now  telecast  on  Saturday  evening,  10:30-11 
p.m.  EST,  switches  to  Thursday  in  the  same 
time  period.  General  Mills,  sponsor  of  Willy, 
changes  to  alternate-week  sponsorship  of  the 
series  April  7  and  picks  up  alternate-week  spon- 
sorship of  Life  With  Father  on  April  5.  Every 
other  week  CBS-Columbia  will  sponsor. 

Polaroid  to  Expand  Tv  Use 

POLAROID  Corp.  is  planning  a  considerably 
increased  television  campaign  for  1955  to  pro- 
mote its  Polaroid  Land  Camera.  Plans  include 
the  use  of  at  least  a  weekly  participation  on 
NBC-TV's  Tonight  throughout  the  year  and,  in 
addition,  a  saturation  spot  announcement  cam- 
paign in  key  markets.  Doyle  Dane  Bernbach 
Inc.,  New  York,  is  agency. 


Chinese  Commercial 

COMMERCIAL  in  Chinese  over  WTVN 
Columbus,  Ohio — with  "747  E.  Broad 
St."  the  only  English  in  the  message 
— proved  to  be  a  successful  promo- 
tion for  Jong  Mea,  Columbus  reslau- 
ranteur,  the  station  reports.  Byron  Tag- 
gart,  manager  of  WTVN,  convinced  Mr. 
Mea  that  a  60-second  commercial  in  his 
native  language,  with  the  exception  of 
the  address,  would  attract  potential  cus- 
tomers. After  registering  a  record  eve- 
ning's business,  Mr.  Mea  bought  a  heavy 
spot  schedule  on  the  station.  So  far,  it  is 
reported,  results  have  been  "astounding." 
Mr.  Mea  continues  to  deliver  his  com- 
mercials, half  in  Chinese,  half  in 
English. 


Gallup  to  Unveil  Study 
Of  Commercial  Impact 

A  STUDY  to  "determine  the  audience  pene- 
tration of  the  commercial  part  of  a  tv  show" 
currently  is  being  conducted  by  Dr.  George 
Gallup,  founder  and  director  of  the  American 
Institute  of  Public  Opinion. 

The  study  was  described  last  week  as  one 
which  "will  show  an  advertiser  not  what  his 
potential  audience  for  a  show  would  be,  but 
what  the  actual  audience  was,  for  both  the  show 
and  the  commercial." 

Results  of  the  survey,  according  to  a  news- 
letter of  Alpha  Delta  Sigma,  honor  marketing 
fraternity  of  New  York  U.  which  reported  on 
Dr.  Gallup's  plans,  have  been  pre-tested  over 
the  past  two  years  and  will  be  published 
shortly. 

"The  report  will  show  how  many  people  see 


MENNEN  Co.  signs  for  alternate-week  sponsorship  of  the  two-hour  Professional  Boxing 
program  over  WABD  (TV)  New  York.  L  to  r:  seated,  William  Crawford,  WABD  sales 
manager,  and  Leonard  V.  Colson,  Mennen's  advertising  manager;  standing,  Lawrence 
Buck,  WABD  account  executive;  Frank  Mayers,  account  executive  for  McCann-Erickson 
Inc.,  Mennen  agency,  and  Hal  L.  Grafer,  McCann-Erickson  vice  president. 
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a  tv  show  and  how  many  people  see  a  tv  com- 
mercial on  that  show,  what  ratio  buy  the  spon- 
sored product  as  a  result  of  that  commercial, 
and  who  these  people  are,"  the  newsletter  said. 

The  Gallup  sample  was  said  to  be  a  na- 
tional "time-place"  known  probability  area 
sample,  with  interviewers,  when  questioning  re- 
spondents, also  making  a  "kitchen  and  bath- 
room inventory"  of  products  on  the  home 
shelves.  The  inventory  is  then  compared  with 
the  list  of  products  which  the  respondent  said 
he  bought  during  the  preceding  eight  weeks  as 
a  result  of  a  tv  commercial. 

Snow  Crop  Names  Ted  Bates 

SNOW  CROP  Div.  of  Minute  Maid  Corp.,  an 
approximate  $2.5  million  advertiser,  has  ap- 
pointed Ted  Bates  &  Co.,  New  York,  to  handle 
its  advertising,  James  Rayen,  Minute  Maid  ad- 
vertising manager,  announced  last  week.  Ted 
Bates  has  been  servicing  the  Minute  Maid  ac- 
count. 

Thomas  H.  Moore  Jr.,  of  Bates,  has  been 
named  account  executive  for  Snow  Crop.  Jo- 
seph Durber,  who  will  supervise  Snow  Crop 
advertising,  and  Eleanor  Fratto,  in  charge  of 
general  media,  both  have  been  appointed  as- 
sistant advertising  managers  at  Minute  Maid. 


COLORCAST  I NG 

Advance  Schedule 
Of  Network  Color  Shows 
CBS-TV 

March  2  (10-11  p.m.):  Best  of  Broad- 
way, "The  Guardsman,"  West- 
inghouse  Electric  Co.  through 
McCann-Erickson. 

March  6  (7:30-8  p.m.):  Jack  Benny 
Show,  American  Tobacco  Co. 
through  BBDO. 

March  17  (8:30-9:30  p.m.):  Shower  of 
Stars,  Chrysler  Corp.  through 
McCann-Erickson. 

NBC-TV 

Feb.  23  (7-7:30  p.m.)  and  every  Wednes- 
day: Norby,  Eastman  Kodak 
Co.  through  J.  Walter  Thomp- 
son Co. 

Feb.  23  (9-10  p.m.):  Kraft  Theatre, 
"Emperor  Jones,"  Kraft  Foods 
Co.  through  J.  Walter  Thomp- 
son Co. 

Feb.  27  (7:30-9  p.m.):  Max  Liebman 
Presents  "Big  Time,"  Reynolds 
Metal  Co.  through  Clinton  E. 
Frank  Inc. 

March  7  (7:30-9:30  p.m.):  Producer's 
Showcase,  "Peter  Pan,"  Ford 
Motor  Co.  and  RCA  through 
Kenyon  &  Eckhardt. 

March  12  (9-10:30  p.m.):  Max  Liebman 
Presents  "Connecticut  Yankee," 
Oldsmobile  Div.  of  General 
Motors  Corp.  through  D.  P. 
Brother  &  Co. 

March  15  (11-12  noon):  Home,  insert 
on  Marshall  Field's  in  Chicago. 

March  27  (7:30-9  p.m.):  Dedication  of 
Burbank  Studio,  Hazel  Bishop 
Inc.  through  Raymond  Spector 
Co.,  and  Sunbeam  Corp. 
through  Perrin-Paus  Co. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B»T.] 


MATUSOW  ADMITS  RADIO-TV  BLACKLIST 
IN  ERROR,  CLAIMS  AGENCIES  INVOLVED 

However,  spokesmen  for  Lennen  &  Newell  and  BBDO  have  different 
version  of  contact  with  Matusow;  deny  purchase  of  any  such  list. 
Meanwhile,  Fund  for  Republic's  Hutchins  discloses  'Commonweal' 
editor  will  report  soon  on  blacklisting  in  entertainment  field. 


THE  ISSUES  of  blacklisting  and  alleged  purg- 
ing of  performers  in  the  radio-tv  field  made 
dramatic  re-appearances  last  week. 

•  A  former  communist  and  FBI  informer, 
Harvey  Matusow,  who  has  repudiated  the  tes- 
timony he  gave  which  helped  convict  13  com- 
munist leaders,  said  in  U.  S.  District  Court  in 
New  York  that  he  had  worked  up  blacklists  a 
few  years  ago  for  two  advertising  agencies. 

•  At  a  luncheon  meeting,  also  in  New  York, 
Robert  M.  Hutchins,  president  of  the  Fund  for 
the  Republic,  disclosed  that  a  report  on  a  study 
of  blacklisting  in  the  entertainment  field,  headed 
by  John  Cogley,  an  editor  of  Commonweal 
magazine,  would  be  ready  in  June. 

Mr.  Hutchins,  in  his  talk,  also  commented 
that  "since  blacklisting  began  as  public  rela- 
tions it  might  be  good  public  relations  to  dis- 
continue the  practice." 

Under  cross-examination  during  a  hearing 
on  a  motion  for  a  new  trial  of  the  13  commu- 
nists, Mr.  Matusow  reeled  off  a  number  of 
case  histories  in  which  he  admitted  making 
"false  accusations."  Some  of  these  fabrica- 
tions, he  told  the  court,  were  in  the  radio  and 
tv  field. 

Two  of  these  concerned  advertising  agencies: 
Le  nnen  &  Newell,  from  whom  he  said  he  re- 
ceived a  $150  payment,  and  BBDO.  Mr.  Matu- 
sow said  he  was  consulted  by  both  for  advice 
on  a  list  of  performers  and  others  connected 
with  the  radio-tv  field. 

Alleges  Program  Influence 

Mr.  Matusow  said  he  then  was  working  for 
Counterattack,  a  periodical  which  has  published 
a  so-called  "list"  of  names  of  people  connected 
with  the  radio-tv  field  along  with  their  alleged 
associations  with  subversive  or  sympathetic  or- 
ganizations. He  said  that  as  a  result  of  one 
meeting  he  had  with  a  "vice  president"  of  Len- 
nen &  Newell,  and  a  Larry  Johnson,  whom  he 
said  operated  supermarkets  in  Syracuse,  a  black- 
list was  supplied  by  him  and  a  producer  con- 
nected with  Schlitz  Playhouse  of  Stars  was 
replaced. 

Mr.  Matusow  said  that  many  of  the  persons 
on  this  list  whom  he  had  labeled  as  "Reds" 
were  not  known  to  him.  In  the  case  of  BBDO. 
Mr.  Matusow  said  again  that  he  had  wrong- 
fully accused  persons  on  a  list  he  said  he 
worked  up  for  the  agency  in  consultation  with 
the  firm's  representative  "in  charge  of  security 
and  clearance." 

Contacted  by  B»T,  the  agencies  involved  gave 
somewhat  different  versions  of  their  relation- 
ships with  Mr.  Matusow.  Frank  Barton,  gen- 
eral manager  of  Lennen  &  Newell's  radio 
and  tv  department,  denied  that  any  "list"  had 
been  purchased  but  said  the  agency  bought 
three  years  of  back  issues  of  the  Counterattack 
newsletter  from  Mr.  Matusow  "at  the  regular 
subscription  price." 

Mr.  Barton,  explaining  that  the  agency  sub- 
scribes to  Counterattack  but  had  purchased  the 
additional  copies  because  Mr.  Matusow  had 
them  in  his  possession,  said  the  information  it 
bought  put  the  agency  in  the  position  of  being 
"more  or  less  intelligent  when  pressure  groups 
come  at  us  and  talk  about  a  given  performer." 

A  BBDO  spokesman  said  the  agency's  only 
dealing  with  Mr.  Matusow  occurred  in  February 


1952  when  he  had  written  a  newspaper  articli 
about  "his  alleged  experience  as  a  Commuj 
nist."  The  spokesman  asserted  that  Mr.  Matu 
sow  had  accused  "one  of  our  performers,  a  well 
known  person  in  the  entertainment  world.  oj 
belonging  to  a  Communistic  booking  and  enter! 
tainment  agency. 

"We  felt  the  performer  was  a  perfectly  gooc 
American,  and  called  the  paper  to  correct  thJ 
false  accusation,"  the  spokesman  said.  At  th' 
newspaper's  insistence,  the  BBDO  spokesmai 
said,  Mr.  Matusow  visited  the  agency  am 
"gave  us  a  written  retraction  admitting  his  ac 
cusation  was  false.  We  had  no  further  deal 
ing  with  him." 

During  his  testimony,  Mr.  Matusow  acknowl 
edged  that  he  took  $50  from  a  representativi 
of  a  radio  performer  after  retracting  charge 
he  had  made  against  him.  Later,  the  witnes 
said  he  had  falsely  accused  Sidney  Lumet,  i 
television  producer,  and  afterwards  recanted  ii 
a  letter  to  the  sponsor  of  Mr.  Lumet's  show 
Among  many  others  to  whom  he  had  apologize! 
for  wrongful  attacks — after  undergoing  a  "re' 
ligious  experience" — Mr.  Matusow  listed  Dre\ 
Pearson,  news  columnist  and  radio-tv  com 
mentator,  and  Elmer  Davis,  ABC  news  com 
mentator. 

MEDIA  ALERTNESS  URGED 
BY  PORTER  BEFORE  AMA 

Large  number  of  media  avail- 
able is  cited  as  challenge  to 
mediamen. 

"MEDIA  PLANS,  if  they  are  to  sound  prac 
tical — as  well  as  highly  creative  and  inspired- 
must  stem  directly  from  marketing  considers 
tions.  copy  strategy,  and  complete  awarene^ 
of  the  activities  of  competitors,"  Arthur  Porte:, 
vice  president  and  director  of  media.  J.  Walte 
Thompson  Co.,  New  York,  told  the  America 
Marketing  Assn.  at  Philadelphia's  Poor  Richar 
Club  last  Tuesday. 

He  asserted,  "if  there  is  a  way  to  present 
client's  message  to  the  consumer,  in  the  rigri 
environment  for  the  copy  to  work  effectivel; 
and  also  to  deliver  15%  of  the  advertising  in 
pressions  for  10%  of  the  dollars,  the  medjj 
man  has  done  a  professional  job." 

The  media  man  today  is  faced  with  tl' 
"misery  of  choice"  in  media  selection,  he  poin 
ed  out. 

Before  he  selects  from  the  412  tv  station 
2,698  radio  stations,  1,785  dailies,  544  Sunda 
papers,   10,326  country  weeklies,  6,092  con 
sumer    magazines    [and   outdoor  advertising 
available  he  must  know  three  things :  ( 1 )  a  con 
plete  picture  of  his  client's  marketing  position-- 
for  which  he  is  dependent  upon  the  research  an  [ 
marketing  departments  of  an  agency,  and  c! 
the  client;  (2)  what  kind  of  copy  story  is  goir1 
to  be  told;  one  theme  may  be  best  on  daytin 
tv  whereas  another  may  fit  prestige  magazine 
etc.;  (3)  the  third  and  final  key  is  to  know,  | 
the  greatest  detail,  the  kind  and  amount  of  ad 
vertising  weight  being  released  by  his  client  i 
competitors.    Maybe  you  can't  out-spend  yoi! 
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ij  CITIZENS  National  Trust  &  Savings  Bank 
.(  of  Los  Angeles  arranges  to  sponsor  over 
4-iKFI  there  Point  of  Low,  a  syndicated 
:l  feature  of  Wayne   Steffner  Productions 

I  which  dramatizes  an  actual  California 
'I  court  case  and  the  legal  decision.    L  to  r: 

|  seated,  Kenneth  N.  Chantry,  L.  A.  Bar 
^:Assn.  president,  and  Roy  A.  Britt,  presi- 

I'  dent  of  the  bank.   Standing,  Dorr  Walsh, 
vice  president,  Hixson  &  Jorgensen  Inc., 
j  agency  for  the  bank;  Edwin  E.  Buckalew 
.   of  Wayne  Steffner  Productions,  and  Harry 
E.  Peterson,  junior  vice  president-advertis- 
l  ing  director  for  the  bank, 
at  i|  


ompetitor  but  often,  through  the  right  Tund  of 
iedia  buying,  you  can  'out-advertise*  him." 

Mr.  Porter  also  expressed  great  confidence 
*  the  future  of  color  television,  remarking  that 
is  "destined  to  be  the  most  intriguing,  the 
post  dramatic,  the  most  effective,  cyclonic 
ledium  of  advertising  we've  ever  had  at  our 
ommand.  It  will  someday  remove  just  about 
11  the  disadvantages  of  b-and-w  tv  by  sweeping 
olor  into  food  commercials  for  appetite  ap- 
eak making  good  color  comparisons  on  pred- 
icts, and  delivering  advertising  impressions 
lost  efficiently  at  low  cost." 

"The  media  man,  with  all  the  figures  avail- 
able," Mr.  Porter  concluded,  "may  decide  to 
'2nore  the  statistical  conclusions  and  substi- 
'iJte  the  element  of  judgment — combining  en- 
'  ghtened  knowledge  with  inspiration  and  imagi- 
ation.   For  the  important  thing  is  not  'what' 
:  Tedium  is  used  anymore  than  'how'  it  is  used 
o  give  the  simplest,  most  believable  and  most 
ramstic  expression  to  the  product  story.  Re- 
ember,  good  judgment  comes  from  experience: 
xperience  comes  from  bad  judgment." 

(.  C.  Star  Case  Expected 
To  Go  to  Jury  This  Week 

\RGUMENTS  will  be  heard  today  (Monday) 
n  Federal  District  Court  at  Kansas  City  follow- 
lg  uindup  of  testimony  in  the  government's 
jriminal  antitrust  suit  against  the  Kansas  City 
flitar  Co.  The  court  recessed  Wednesday.  Fol- 
lowing arguments,  the  jury  will  receive  instruc- 
ions,  probably  tomorrow. 

Judge  Richard  M.  Duncan  overruled  a  mo- 
ion  for  a  directed  acquittal  verdict  on  behalf  of 
he  Star.  He  took  under  advisement  a  similar 
, notion  on  behalf  of  Emil  A.  Sees,  Star  adver- 
ising  manager. 

j  In  concluding  testimony.  Mr.  Sees  denied 
harges  that  he  had  tried  to  exert  influence 
inst  advertisers  in  connection  with  combina- 
ion  morning-evening  rates.  John  Marvin 
-lenry.  former  WDAF-AM-TV  Kansas  City 
•alesman  now  sales  manager  of  KCSJ-TV  Pueb- 


lo, Colo.,  testified  he  had  never  told  Ronald  E. 
Tidwell,  former  appliance  dealer,  that  he 
couldn't  have  station  time  unless  he  advertised 
in  the  Star. 

Other  witnesses  in  the  trial  included  Elton  I.. 
Marshall  and  Roy  Roberts,  top  executives  of  the 
Star  interests. 

Judge  Duncan  refused  an  offer  by  the  Star 
to  prove  that  the  late  Henry  L.  Doherty,  of 
Cities  Service  Co.,  had  bought  the  Kansas  City 
Journal-Post  to  fight  the  Star  because  of  a  Star 
campaign  to  bring  lower  gas  rates  in  the  city. 

RELATED  PRODUCTS 
GET  COMBO  PLAN 

If  you  sell  eggs,  you  can  team 
with  the  ham  advertisers  un- 
der NBC  Radio's  new  'Rise' 
plan  for  its  owned  stations. 
Joint  commercials  with  split 
rates  is  the  crux  of  the  idea. 

SINCE  the  public  invariably  associates  ham 
with  eggs  and  soup  with  crackers,  two  adver- 
tisers with  a  different  product,  which  are  re- 
lated in  the  buying  habit  of  the  consumer,  may 
take  advantage  of  a  new  plan  being  introduced 
on  radio  by  the  NBC-owned  stations  division. 

Under  terms  of  the  "Rise"  plan  (Related 
Item  Sales  Event),  announced  last  week  by 
Charles  R.  Denny,  vice  president  in  charge  of 
the  division,  two  advertisers  may  unite  their 
products  in  a  single  sales  message;  share  equally 
in  the  announcement,  and  pay  no  more  than 
the  single  advertiser  using  the  same  amount 
of  time.  According  to  Mr.  Denny,  the  related 
items  technique  will  enable  advertisers  to  obtain 
greater  frequency  and  build  more  sales  on  radio 
for  fewer  dollars. 

Other  examples  of  two  eligible  advertisers 
are  lipstick  and  nail  polish,  an  airline  and  car 
rental  service,  a  package  of  pie  crust  and  a  can 
of  cherries.  Max  Buck,  director  of  merchan- 
dising for  the  division,  expressed  belief  that 
"the  increased  appeal  of  related  item  advertis- 
ing will  increase  the  sales  of  both  products  in- 
volved beyond  their  sales  potential  when  offered 
individually." 

The  plan,  which  will  apply  to  the  five  NBC- 
owned  radio  stations  (WRCA  New  York,  WRC 
Washington.  WTAM  Cleveland.  WMAQ  Chi- 
cago and  KNBC  San  Francisco),  also  permits 
advertisers  to  continue  to  benefit  through  to 
the  local  level  by  becoming  eligible  for  the 
"Chain  Lightning"  merchandising  service  offered 
by  NBC-owned  stations  in  cooperation  with 
supermarket  chains.  Other  merchandising  ad- 
vantages to  Rise  participants,  it  was  said,  are 
sharing  in  the  cost  of  point-of-sales  material 
and  doubling  of  their  sales  forces  since  repre- 
sentatives of  both  companies  will  sell  products 
to  the  retailer  or  sales  agent. 

Fraudulent  Tv  Advertising 
Charged  to  L.A.  Car  Dealers 

LEGAL  action  against  three  Los  Angeles  area 
used  car  dealers  alleged  to  be  using  fraudulent 
tv  advertising  on  local  tv  stations  will  be  started 
shortly  by  the  Los  Angeles  city  attorney's  office, 
Robert  M.  Sample,  vice  president.  Better  Busi- 
ness Bureau  of  Los  Angeles  Ltd..  revealed  last 
week. 

Speaking  at  a  Hollywood  Advertising  Club 
luncheon  meeting  to  honor  Advertising  Recog- 
nition Week.  Mr.  Sample  emphasized  that  only 
a  few  automobile  advertisers  on  tv  are  dishon- 
est. However,  in  at  least  three  investigations 
conducted  by  the  BBB.  the  car  dealers  flagrant- 


LATEST  RATINGS 


PULSE 


Top   20    Regularly   Scheduled  Once-a-Week 


1.  I   Love  Lucy  (CBS) 

2.  Drognet  (NBC) 

3.  Groucho  Marx  (NBC) 

4.  Stage  Show  (CBS) 

5.  Toast  of  the  Town  (CBSj 

6.  Godfrey's  Talent  Scouts  'CBSj 

7.  Jack  Benny  (CBS, 

8.  Our  Miss  Brooks  (CBS 

9.  This  Is  Your  Life  (NBC) 

10.  Disneyland  'ABC; 

11.  Godfrey  and  His  Friends  'CBS) 

12.  Two  for  the  Money  (CBS) 

13.  What's  My  Line?  (CBS) 

14.  Burns  &   Allen  (CBS) 

15.  Comedy  Hour  (NBC) 

16.  Ford  Theatre  (NBC) 

17.  George  Gobel  (NBC) 

18.  Studio  One  (CBS) 

19.  Mama  (CBS) 

20.  Variety  Hour  (NBC, 


Shows  (Tv) 
Rating 
Jan. 
40.2 
39.8 
38.0 
37.0 
36.0 
30.9 
29.4 
29.2 
28.8 
28.1 
27.6 
27.5 
27.5 
27.4 
27.4 
27.4 
27.4 
27.3 
27.2 
27.1 


Top 

Ten    Regularly  Scheduled  Multi-Weekly 

Shows  (Tv) 

Rating 

Jan. 

1. 

Howdy  Doody  (NBC) 

16.4 

2. 

Perry  Como  (CBS) 

15.2 

3. 

News  Caravan  (NBCi 

14.3 

4. 

Eddie  Fisher  (NBC) 

14.1 

5. 

Dinah  Shore  (NBC; 

13.8 

6. 

Pinky  Lee  (NBC) 

13.5 

7. 

CBS  News  (CBS) 

13.2 

8. 

Search  for  Tomorrow  CBS 

13.0 

9. 

Arthur  Godfrey  (CBS) 

12.5 

10. 

Love  of  Life  (CBS) 

12.3 

Top  Network  Radio  Programs  (Nov.  3-9;  Dec.  1-7) 
Evening 


1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 
10. 
11. 
12. 
13. 
14. 


1. 

2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 


Jack  Benny  (CBS! 

Amos  'n'  Andy  (CBS: 

Our  Miss  Brooks  (CBS 

My  Little  Margie  (CBS; 

Edgar  Bergen  iCBS) 

Lux   Radio  Theatre  (NBC) 

Dragnet  (NBC) 

Groucho  Marx  (NBC) 

Gunsmoke  (CBS 

FBI  in  Peace  &  War  (CBS) 

Gangbusters  (CBS) 

Godfrey's  Talent  Scouts  (CBS) 

Suspense  (CBS) 

21st  Precinct  (CBS) 

Mon.-Fri.  Daytime 


Helen  Trent  (CBSj 
Ma  Perkins  (CBS) 
Our  Gal  Sunday  ;CBS 
Arthur  Godfrey  (CBS) 
Guiding  Light  (CBS) 
Road   of   Life  (CBS) 
Young  Dr.  Malone  (CBS 
Perry  Mason  (CBS; 
Second  Mrs.  Burton  CBS 
Wendy  Warren  (CBS! 


1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 
10. 
11. 


Sat.  &  Sun.  Daytime 


Gunsmoke  CBS' 

True  Detective  Mysteries  (MBS' 

The  Shadow  (MBS) 

City  Hospital  (CBS) 

Football  Games  (NBC 

Robert  Q.  Lewis  (CBS) 

Romance  (CBS) 

Peter  Lind  Hayes  (CBS 

Platterbrains  (ABC 

Galen  Drake  (CBS! 

Howard  K.  Smith  [CBS 


Program 
Average 
Rating 
Nov.  & 
Dec. 
7.6 
7.2 
6.7 
6.2 
5.8 
5.8 
5.5 
5.5 
5.3 
5.0 
5.0 
5.0 
5.0 
5.0 


Progran 
Average 
Rating 
Nov.  & 
Dec. 
6.2 
6.1 
6.1 
6.0 
6.0 
6.0 
6.0 
5.9 
5.9 
5.9 


Program 
Average 
Rating 
Nov.  & 
Dec. 
4.1 
4.1 
4.0 
3.9 
3.6 
3.6 
3.6 
3.5 
3.4 
3.2 
3.2 


TRENDEX 


Top  10  Network  Tv  Shows  (Feb.  1-71 


Broadcasting 


Telecasting 


1. 

Jackie  Gleason  (CBS) 

45.9 

2. 

Toast  of  the  Town  (CBS) 

44.4 

3. 

1  Love  Lucy  (CBSi 

36.2 

4. 

Jack  Benny  (CBS1 

36.1 

5. 

I've  Got  a  Secret  (CBS 

35.3 

6. 

Dragnet  (NBC) 

33.9 

7. 

You  Bet  Your  Life  (NBC) 

33.8 

8. 

This  Is  Your  Life  iNBC 

32.1 

9. 

George  Gobel  Show  (NBC 

31.9 

10. 

Ford  Theatre  (NBC) 

31.3 
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ADVERTISERS  &  AGENCIES 


WCAU-TV  Philadelphia  held  a  three-day  color  tv  clinic  early  this  month  for  local 
advertisers  and  agencies.  Advertisers  put  their  products  before  the  cameras  to  see 
how  they  would  look  in  color.  Among  the  Philadelphia  agency  men  who  attended 
are  (I  to  r)  John  Coburn  and  Wesley  Ecoff,  Ecoff  &  James;  Jessie  Kane,  Dittman  & 
Kane;  Donald  W.  Thornburgh,  president  and  general  manager  of  WCAU-AM-TV, 
and  Barclay  Hallowell,  Richard  Olanof  and  Alan  Gray,  Aitken-Kynett  Agency. 


ly  violated  their  televised  promises,  he  said. 

Recent  formation  of  a  tv  committee,  with 
all  networks  and  local  stations  represented,  to 
cooperate  with  the  Better  Business  Bureau  in 
policing  video  advertising  copy,  also  was  re- 
vealed by  the  BBB  officer.  Information  on  the 
three  cases  pending  in  the  city  attorney's  office 
was  made  available  to  this  committee,  Mr.  Sam- 
ple said. 

TV  'OVERSELLS7  ITSELF, 
INLAND  PRESS  TOLD 

Knight  newspaper  executive 
tells  press  convention  that 
newspapers  once  'showed  all 
the  enterprise  that  these  tv 
boys  show  in  glamorizing  their 
product'  and  the  public  is  get- 
ting a  better  opinion  of  tv  than 
its  news  coverage  warrants. 

BASIL  L.  (STUFFY)  WALTERS  of  John 
Knight's  Chicago  Daily  News  was  an  "indig- 
nant" man  with  a  purpose  last  week  as  he 
addressed  the  Inland  Press  Assn.  in  Chicago. 

"Television  is  a  challenge,  a  peril  and  an 
opportunity,"  he  told  IPA  last  Tuesday,  but  it 
"can  never  do  the  entire  job." 

For  one  thing,  he  observed,  "television  exists 
on  license  from  the  government"  and  therefore 
it  "must  always  be  more  or  less  subservient, 
consciously  or  unconsciously,  to  the  politicians." 
On  the  other  hand,  "newspapers  are  protected 
by  the  Constitution  from  government  and  politi- 
cal interference  and  newspapers  keep  news  and 
advertising  separate.  .  .  ." 

Mr.  Walters  is  vice  president  and  executive 
editor  of  Knight  Newspapers  Inc.,  which  con- 
trols radio-tv  properties  WAKR-AM-FM-TV 
Akron,  Ohio;  WIND  Chicago,  and  WQAM- 
AM-TV  Miami,  Fla.,  as  well  as  newspapers. 
Publisher  Knight  has  been  a  prominent  figure 
in  the  Inter-American  Assn.  of  Broadcasters. 
Of  all  Chicago  newspapers,  his  alone  recorded 
a  circulation  increase  last  year. 

Tv's  the  Target 

Mr.  Walters'  target  last  week  was  television — 
specifically  tv  news.  He  made  no  mention  at 
all  of  radio.  The  Chicago  Daily  News  airs  24 
five-minute  newscasts  daily  on  WIND.  The 
News  also  is  one  of  the  four  local  daily  papers 
that  cooperatively  own  the  Chicago  City  News 
Bureau,  which  feeds  news  to  nine  Chicago  ra- 
dio-tv stations. 

Explaining  that  he  came  to  the  office  one 
day  a  fortnight  ago  prepared  to  organize  "out- 
standing newspaper  coverage  of  the  power  shift 
in  Russia,"  Mr.  Walters  recounted  how  a  "girl 
from  our  radio  and  television  department" 
rushed  up  to  the  news  desk  with  a  "hot"  news 
release  from  a  "television  station  press  agent." 
The  station,  the  girl  said,  was  going  to  air  a 
special  news  roundup  on  Russia. 

Mr.  Walters  said  his  cable  editor  merely 
snorted  to  "rush  back  and  tell  your  press 
agent  friend  to  put  a  hot  bulletin  on  the  air 
for  FREE  that  listeners  right  now  could  read  all 
about  it  in  the  Chicago  Daily  News." 

After  that,  Mr.  Walters  amplified,  he  was  in- 
dignant and  tempted  to  go  home  and  write  a 
new  speech  for  IPA  titled,  "Tv  Is  Getting  Away 
with  Murder,"  but  thought  better  of  it.  He 
said  he  recalled  the  days  when  newspapers 
"showed  all  the  enterprise  that  these  tv  boys 
show  today  in  glamorizing  their  product  and 
in  selling  their  product  to  the  public." 

But  Mr.  Walters  thought  about  the  matter 


and  began  to  get  indignant  all  over  again  "about 
the  poor  job  newspapers  are  doing  in  selling 
themselves  to  the  public." 

He  compared  newspapers  and  television  to 
the  wife  who  "permits  herself  to  be  taken  for 
granted"  and  "some  vamp  who  comes  along 
with  a  lot  of  war-paint  and  blarney  runs  away 
with  her  husband."  To  put  it  another  way,  he 
said,  mixing  his  metaphors,  newspapers  are 
"building  the  best  mousetraps  in  the  world"  but 
have  been  asleep  telling  readers  about  it. 

Television  is  making  "our  readers  actual 
spectators  to  national  and  world  events,"  Mr. 
Walters  acknowledged.  It  "can  excite  interest 
in  news  but  it  can't  satisfy  that  interest,"  he 
added.  What's  more,  because  television  is  gov- 
ernment-licensed and  its  news  programs  are 
"directly  sponsored  by  advertisers,  it  can  never 
do  a  complete  job." 

If  newspapers  fail  to  fit  products  to  the  tv 
age,  he  claimed,  more  and  more  readers  will 
turn  to  national  news  magazines.  "Or  unless 
we  do  the  job  better  than  do  the  television 
newscasters,  we'll  let  our  readers  get  fooled 
into  thinking  they  can  get  all  their  news  over 
the  air." 

For  perhaps  the  first  time,  a  Knight  news- 
paper executive  admitted  that  television  is  a 
"direct  challenge  to  our  entertainment  features." 
He  described  it  as  "primarily  an  entertainment 
medium"  to  be  lumped  not  with  the  movies 
and  sports,  which  enjoy  tremendous  puff  cover- 
age beyond  public  interest,  but  with  the  comics 
and  adventure  strips."  He  concluded: 

"A  man  who  has  given  considerable  study 
to  this  told  me  the  other  day  that  while  tele- 
vision seems  to  be  providing  competition  to  the 
adventure  strip,  it  apparently  has  not  been  able 
to  damage  the  gag  strip  or  the  humor  panel. 
I'm  not  endorsing  that  view.  I  don't  know. 
But  it  is  a  good  starting  point  for  study." 

Durstine  Elects  Two 

TWO  staff  members  of  Roy  S.  Durstine.  New 
York,  have  been  elected  vice  presidents.  They 
are  Sidney  Stivers,  West  Coast  representative 
and  with  the  agency  for  the  past  six  years  as 
western  copy  head,  and  Robert  L.  Whitehead, 
recently  transferred  from  New  York  as  co- 
ordinator of  the  California  Wine  Advisory 
Board  account. 


Paper  Mate  Expands 
Evening  Radio  Time 

PAPER  MATE  PEN  Co.,  New  York,  has  ex- 
panded its  radio  advertising,  David  Kittredge, 
advertising  manager,  announced,  because  of  a  , 
survey  conducted  by  Daniel  Starch  &  Assoc. 
which  found  that  more  than  56  million  people 
listen  to  radio  on  an  average  evening. 

Mr.  Kittredge  said  that  early  in  April  Paper 
Mate  would  sponsor  People  Are  Funny  in  199 
NBC  Radio  markets. 

The  Starch  report  showed  that  more  than; 
half  of  56  million  people  listen  to  radio  for 
two  hours  or  more  on  an  average  evening.  In 
addition,  Mr.  Starch  found  that  37.5  million  of 
these  listeners  never  watch  evening  television, 
and  43  million  do  not  read  a  current  issue  of 
any  of  the  four  major  weekly  magazines. 

These  figures,  Mr.  Kittredge  said,  show  that  | 
radio  is  still  a  potent  advertising  medium  and 
one  well  calculated  to  supplement  Paper  Mate 
ads  in  other  media. 

At  present,  Paper  Mate  sponsors  People  Are 
Funny  on  NBC-TV  and  uses  a  spot  tv  campaign 
as  well  as  magazines.  Foote,  Cone  &  Belding. 
New  York,  is  the  agency. 

REPORT  SHOWS  MAGAZINE 
COST-PER-THOUSAND  UP 

Magazine  circulation  and  rate 
trends  analyzed  in  Assn.  of 
National  Advertisers  study. 

THE  COST-per-thousand  circulation  of  54 1 
leading  consumer  and  farm  magazines  com- 
bined rose  from  $2.41  in  1946  to  $3.05  in 
1953,  a  gain  of  26.6%,  according  to  a  copy-! 
right  report  issued  last  week  by  the  Assn.  of 
National  Advertisers'  Magazine  Steering  Com- 
mittee. 

During  the  same  period  these  magazines'  net! 
paid  average  circulation  increased  24.4%  and 
the,  one-time  black-and-white  page  rate  went  up 
56.9%,  the  report  revealed. 

For  44  of  these  magazines,  which  were  pub- 
lished throughout  the  entire  span  going  back  to! 
1937.  the  study  showed  the  cost-per-thousand 
went  from  $2.81  in  1937  to  $3.04  in  1953,  a 
gain  of  8.2%,  while  net  paid  average  circula- 
(A&A  continues  on  page  66) 
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IN  BALTIMORE 


WMAR-TV  delivers  mere  adults  in  the  daytime  — 
42%  more  than  two  ether  Baltimore  TV  stations  combined 
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—  asi  tiiutts  are  your  best  customers. 


Telephone 
Represented 


MUlberry  5-5670 
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.Monday  thru  Fridny.  were  adults. 

TELEVISION  AFFILIATE  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 


by   I  HE  KATZ  AGENCY,  Inc.,  New  York,  Detroit,   Kansas  City,  San  Francisco,  Chicago,  Atlanta,   Dallas,   Los  Anael 


geles 


.  and  as  the  King  of  Siam  said 


CONFIDENCE 
KNOW-HOW 
ABILITY 

that's  why  WTVJ 
CHANNEL  4,  MIAMI 
was  selected  by  the 
"Big  3"  to  originate  the 
NETWORK  SHOWS 
from  Miami  and  Miami 
Beach. 

WTVJ  has  the  per- 
sonnel,  equipment  and 
facilities  to  "carry  the 
freight"  for  you. 

Florida's  FIRST  Tele- 
vision Station,  TALLEST 
TOWER  IN  FLORIDA. 
FULL  100,000  WATTS 
POWER.  Complete 
Merchandising  Depart- 
ment. 

. . .  and  COLOR 


etcetera 
etcetera 
etcetera 


Preferred  by  89%  (ARB  -  Sept.  1954) 
of  the  viewers  in  Fabulous  South 
Florida. 


MIAMI  § 


See  Your  Free  &  Peters  Colonel  TODAY 
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THE  JONES  REPORT 
ON  TELEVISION 


T  FINDS  NETWORK  PRACTICES  DEPLORABLE,  UHF  IN  A  BAD  WAY 


rORMER  Representative  from  Ohio  to  Congress  and  former  FCC 
Commissioner  (where  he  vigorously  dissented  from  the  terms  of  the 
952  allocation  plan  which  ended  the  "freeze"  on  tv  station  con- 
traction), Robert  F.  Jones  served  as  special  counsel  of  the  Senate 
nterstate  &  Foreign  Commerce  Committee.  He  represented  the 
lepublican  faction  of  that  Committee  as  Harry  M.  Plotkin,  whose 
lemorandum  on  the  tv  problems  of  network-station  relationships 
nd  uhf  was  released  earlier  [B»T,  Feb.  7],  represented  the  Demo- 
ratic  majority.  The  following  excerpts  from  the  Jones  report 
etain  the  majority  of  his  text,  omit  the  supporting  tables  and  maps. 


'URSUANT  to  the  authority  and  direction  of  your  committee,  your 
taff  has  been  engaged  in  a  study  of  (1)  the  practicability  and  feasi- 
ility  of  pending  legislation  to  place  radio  and  television  networks 
nder  regulation  by  the  Federal  Communications  Commission,  and 
2)  the  whole  uhf-vhf  problem,  concerning  which  extensive  pre- 
liminary hearings  were  held  by  the  committee's  Subcommittee  on 
Communications  during  the  past  session  of  Congress. 

INITIAL  PROCEDURE 

In  order  to  accomplish  the  objectives  of  your  committee,  your 
taff  prepared  and  sent  out  a  series  of  questionnaires  designed  to 
nake  available  to  the  committee  adequate  and  complete  informa- 
tion which  would  provide  an  intelligent  approach  to  the  problem 
nd  make  possible  intelligent  recommendations. 

Two  series  of  questions  were  sent  by  your  staff  to  the  Federal 
Communications  Commission;  one  to  each  television  network,  and 
me  to  the  American  Telephone  &  Telegraph  Co.,  during  the  period 
ieptember  1  to  Dec.  31,  1954. 

As  of  Dec.  31,  the  FCC  had  responded  completely  to  only  a 
'ortion  of  the  first  questionnaire.  The  Commission  is  now  in  the 
irocess  of  collecting  information  from  individual  television  li- 
ensees  in  order  to  comply  with  the  remainder  thereof. 

The  Commission  has  raised  questions  concerning  the  legality  of 
jurnishing  answers  to  the  second  questionnaire,  details  of  which 
vill  be  discussed  below.  It  has  not  completed  the  compilation  of 
he  material  requested  for  this  second  questionnaire,  so  that  the 
egal  questions  raised  are  not  responsible  for  the  delay  in  furnishing 
his  information  to  your  staff. 

SCOPE  OF  QUESTIONNAIRES 

The  first  series  of  questions  addressed  to  the  FCC  requested  it 
o  furnish  a  table  and  a  series  of  maps  showing  all  of  the  technical 
tatistical  data  and  service  areas  of  prefreeze  vhf  stations  and  post- 
reeze  vhf  and  uhf  stations,  respectively,  in  operation  or  authorized, 
ks  of  Oct.  1,  1954.  (The  Commission  also  was  asked  to  furnish 
naps  of  service  areas  for  all  prefreeze  stations,  as  of  April  15, 
1952,  the  date  of  the  sixth  report  and  order.) 


FEDERAL  COMMUNICATIONS  COMMISSION 

The  Commission,  in  a  reply  dated  Dec.  1,  1954,  advised  the  then 
Chairman,  Bricker,  that  it  would  comply  with  the  request  to  the 
extent  to  which  it  had  the  information  available.  However,  the 
Commission  further  advised  that  much  of  the  information  in  ques- 
tion was  not  available  in  the  Commission  files.  Further,  the  Com- 
mission advised  that  even  when  it  had  compiled  the  missing  in- 
formation, a  number  of  computations  would  be  required. 

Members  of  your  staff  were  unanimous  in  the  opinion  that  this 
information,  including  maps  of  the  service  areas  of  each  television 
station,  is  necessary  for  an  adequate  understanding  of  the  problem. 

In  a  letter  dated  Dec.  21,  1954,  the  Commission  advised  Senator 
Bricker  that  an  estimated  47  man-months  labor  and  an  estimated 
expenditure  of  $25,304  would  be  needed  to  gather  the  information 
suggested. 

Your  staff  recommends  that  funds  which  are  available  to  the 
committee  under  Senate  Resolution  13  of  the  present  Congress  be 
made  available  for  the  purposes  of  the  Commission  carrying  out 
the  gathering  of  this  information,  on  a  reimbursable  basis. 

The  second  questionnaire  sent  to  the  FCC  was  on  Dec.  14,  1954. 

This  requested  the  Commission  to  furnish  detailed  information 
concerning  broadcast  revenues,  broadcast  expenses,  and  broadcast 
income  for  each  network  and  each  television  station.  In  addition, 
the  Commission  was  asked  to  furnish  figures  on  the  net  investment 
in  tangible  property  devoted  exclusively  to  broadcast  services  (for 
each  network)  and  each  television  station. 

On  Dec.  22,  Commission  addressed  a  letter  to  your  then  chair- 
man, Senator  Bricker,  explaining  its  willingness  to  submit  all  ma- 
terial requested  which  the  Commission  had  not  obtained  on  a 
confidential  basis.  The  Commission  stated,  however,  that  section 
1905  of  title  18  of  the  United  States  Code  raised  a  serious  ques- 
tion concerning  the  Commission's  legal  authority  to  turn  over  to 
your  staff  the  individual  network  and  station  financial  data  requested 
in  the  second  questionnaire  of  your  committee.  Instead,  the  Com- 
mission offered  to  furnish  combined  statistical  totals  which  would 
be  of  little  value  to  the  staff  in  analyzing  the  problem  assigned  to  it. 

While  it  is  the  opinion  of  your  staff  that  the  Commission  pres- 
ently possesses  the  authority  to  turn  over  to  the  Congress  the  con- 
fidential information  requested  in  the  detail  requested,  the  fact 
remains  your  staff  had  not  had  the  benefit  of  this  information  in 
its  approach  to  the  problem  and  in  the  preparation  of  this  memo- 
randum. It  is  urged  that  the  committee  take  the  necessary  steps  to 
obtain  this  data. 

AMERICAN  TELEPHONE  &  TELEGRAPH  CO. 

A  third  questionnaire  was  sent  by  your  staff  to  the  American 
Telephone  &  Telegraph  Co.  This  requested  information  concern- 
ing intracity  and  intercity  common  carrier  facilities  utilized  by 
radio  and  television  networks  and  radio  and  television  stations  for 
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OUR  HEW  YORK  COLONEL 


LULL  BE  MOVING  SOON! 


o  N  March  5,  our  New  York  office  will  move  to  larger 
and  completely  "tailor-made"  quarters  in  the  entire  18th  floor 
at  250  Park  Avenue.  It's  located  closer  to  many  of  you 
agencies  and  advertisers  and  will  enable  us  to  give  you  better, 
faster  service  than  ever  before.  There  will  be  no  change  in  our 
telephone  number  —  Plaza  1-2700. 

After  many  months  of  searching,  planning  and  "doing"  —  we 
believe  this  will  be  the  most  efficient  set-up  in  the  broadcast 
representative  business.  J.  Gordon  Carr,  who  recently  won  several 
outstanding  awards  for  office  design,  helped  us  immensely  in 
the  job  —  as  did  Thompson  &  Barnum,  architects  for  the  building. 

Our  radio  division  —  our  television  division  —  are  each 
laid  out  for  optimum  access  to  its  own  data  files  and 
information  libraries  —  to  our  traffic-avail  center  with 
Western  Union  printers  and  TWX  machines  —  to  the  incoming  and 
outgoing  mailroom. 

Then  —  we  can  invite  you  agency  and  advertiser  groups 
(up  to  50  of  you  at  one  time)  to  hear  playbacks  of  the  best 
in  radio  programs  broadcast  by  the  stations  we  represent  —  to  see 
film  or  color  TV,  as  broadcast  by  the  TV  stations  we  sell. 

As  soon  as  the  last  electricians,  plasterers,  air-conditioners 
and  painters  have  folded  their  tents  and  departed,  we  hope 
you  will  honor  us  with  a  visit. 


REE  &  IT  ETER 


INC. 

Pioneer  Station  Representatives  Since  1932 
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the  transmission  of  television  (audio  and  video)  and  standard  (am) 
network  program  transmission  (as  indicated  below)  as  follows: 

1.  Applicable  tariffs  upon  which  charges  are  based. 

2.  Routes  of  video  facilities  (for  transmission  of  television  pro- 
grams). 

3.  Monthly  billings  from  May  1948  to  Jan.  1,  1955,  to  each  radio 
and  television  network  for  facilities  used  for  standard  am  and  tele- 
vision (video  and  audio)  network  program  transmissions. 

4.  At  least  one  pricing  diagram  for  each  year  (1948  through 
1954)  per  customer  for  video  facilities  furnished  to  each  network. 

5.  By  years,  the  cities  electrically  interconnected  by  common 
carrier  facilities  for  video  transmissions,  indicating  initial  period  of 
interconnection. 

On  Dec.  20  (less  than  one  week  from  the  date  of  inquiry)  AT&T 
complied  with  the  comprehensive  request  of  your  committee  by 
furnishing  one  copy  of  the  applicable  tariffs  and  the  following  com- 
prehensive and  voluminous  data: 

1.  Seven  route  maps  (one  from  each  year  1948  through  1954) 
showing  the  transmission  facilities. 

2.  Seven  tables  (one  for  each  year  1948  through  1954)  showing 
the  monthly  billings  for  radio  program  service  to  each  radio  net- 
work. 

3.  Seven  tables  (one  for  each  year  1948  through  1954)  showing 
the  monthly  billings  for  video  (including  audio  in  connection  there- 
with) to  each  television  network. 

4.  32  pricing  diagrams  (one  for  each  network  per  year  1948 
through  1953  and  two  for  1954)  showing  the  basis  of  tariff  bill- 
ings to  each  network  for  video  transmission  of  television  network 
programs  to  the  television  affiliates  of  each. 

The  foregoing  information  needs  to  be  supplemented  by  similar 
tables  from  the  operating  companies  and  from  interconnecting 
common  carriers  who  provide  additional  television  and  radio  net- 
work transmission  service  and  facilities  (service  and  facilities  from 
the  central  station  of  the  telephone  company  to  the  control  board 
or  transmitter  of  each  affiliate  of  each  network  in  the  city  where 
each  is  located  plus  station  connection  charges),  and  service  to  the 
affiliate  of  each  radio  and  television  network,  respectively. 

FOUR  NETWORKS 

On  Oct.  19,  1954,  a  questionnaire  was  sent  to  each  television 
network  requesting  information  concerning  contractual  and  opera- 
tional relationships  between  each  said  network  and  its  affiliates, 
including  name,  channel  number,  and  call  letters;  each  type  of  affili- 
ation; duration  of  term  of  each  contract;  date  of  original  affiliation; 
whether  each  contract  contained  a  cancellation  clause  (if  so,  the 
reason  for  it  and  when  it  might  be  exercised);  and  the  network 
programs  carried  live  or  delayed  by  each  affiliate  during  the  week 
Oct.  4  through  Oct.  10,  1954. 

This  questionnaire  also  requested  similar  information  concern- 
ing television  stations  and  licensees  which  had  been  affiliates  of  each 
network  at  any  time  during  the  period  starting  July  1,  1951,  but 
which  were  not  affiliated  as  of  Oct.  1,  1954. 

A  third  part  of  the  questionnaire  to  the  networks  requested  in- 
formation concerning  the  basis  upon  which  each  network  awarded 
affiliation  to  television  stations  with  particular  emphasis  to  the  fol- 
lowing criteria: 

1.  Size  of  community  (giving  name  of  the  smallest  community 
where  an  affiliate  is  located,  should  this  be  a  factor.) 

2.  Size  of  service  area,  giving  the  smallest  service  area  of  an 
affiliate,  and  the  criteria  used  in  determining  the  boundaries  of  the 
service  area  of  each  affiliate  and  whether  population  residing  in 
service  area  of  each  is  a  factor. 

3.  The  estimated  number  of  television  sets  in  the  service  area  of 
each  affiliate  and  the  name  of  the  affiliate  with  the  estimated  smallest 
circulation  of  sets. 

4.  Proximity  to  other  tv  affiliates,  including  the  minimum  dis- 
tance between,  and  maximum  overlap  of,  service  areas  of  affiliates. 

5.  The  effect  of  ownership  by  an  affiliate  of  more  than  one  tele- 
vision station  upon  affiliation. 

6.  The  effect  of  low  band  vhf  or  high  band  vhf  operation  upon 
affiliation. 


7.  The  effect  of  varying  combinations  of  the  number  of  vhf  and! 
uhf  stations  in  the  community  upon  affiliation  and  the  effect  of  vhl 
stations  in  a  nearby  smaller  community  upon  affiliation  with  z\ 
uhf  in  a  principal  city. 

8.  Any  other  criteria  employed  by  the  network  not  specifically: 
mentioned  in  the  questionnaire. 

THE  UHF  PROBLEM 

In  hearings  before  your  subcommittee  last  year,  Federal  Commu- 
nications Commissioner  Hyde  stated,  for  himself  and  for  a  ma- 
jority of  the  Commission,  that  70  uhf  channels  (85%  of  the  com- 
mercial television  spectrum)  plus  the  existing  12  vhf  channels  are 
needed  to  provide  a  national  competitive  television  service. 

The  Uhf  Coordinating  Committee,  representing  all  segments  o! 
the  uhf  telecasting  industry,  contended  a  national  competitive 
television  service  can  best  be  established  by  confining  all  commer 
cial  television  to  the  uhf  spectrum.  They  contend  the  elements  o: 
unfair  competition  between  vhf  and  uhf  telecasting  would  be 
eliminated  by  moving  all  vhf  commercial  television  to  uhf  channels 

It  does  not  appear  practical  that  the  television  industry  and  the 
public  would  accept  any  plan  to  drop  vhf.  Significant  are  the  more 
than  30  million  vhf-only  receiving  sets  currently  in  the  hands  o 
customers.  There  can  be  little  doubt  that  even  with  the  use  of  ; 
transition  period  for  the  proposed  vhf  to  uhf  turnover,  million: 
of  set  owners  would  be  left  with  obsolete  models  which  would  have 
to  be  converted. 

Past  actions  of  the  FCC  have  served  to  accentuate,  rather  thar 
alleviate,  the  economic  and  operational  difficulties  of  uhf  telecast 
ing  as  compared  with  vhf  telecasting.  For  example,  the  Commis 
sion  has  permitted  satellite  operation  of  uhf  stations  by  vhf  station 
since  this  investigation  was  initiated.  If  vhf  stations  located  in  th< 
larger  markets  of  the  nation  use  uhf  stations  as  satellites  in  orde  - 
to  extend  their  vhf  service  areas,  then,  indeed,  uhf  individual  oper 
ators  will  have  a  further  economic  hurdle  thrown  in  their  path  t( 
compete  with  vhf  stations  for  the  sale  of  their  broadcast  time.  A 
pending  proposal  before  the  FCC  would  double  (1,000  to  2,00( 
feet)  the  maximum  antenna  heights  for  vhf  telecasters  in  the  north 
eastern  United  States.  Adoption  of  this  proposal  and  its  utiliza 
tion  by  the  vhf  stations  will  further  lessen  the  chances  for  success 
ful  uhf  operation.  Any  increase  in  antenna  height  of  the  proposei 
magnitude  would  substantially  increase  the  size  of  the  vhf  servic 
area  and  act  as  a  halter  to  successful  operation  of  any  uhf  statioi 
particularly  within  the  enlarged  vhf  service  area. 

There  can  be  no  doubt  that  prospects  for  successful  uhf  operatioi 
under  existing  circumstances  are  dim. 

In  no  small  measure  the  future  of  uhf  lies  in  economics.  Ni 
amount  of  dogged  determination  on  the  part  of  Congress  will  repea 
the  economic  facts  upon  which  it  must  rise  or  fall. 

Tv  stations  are  financial  institutions.    They  exist  only  whei; 
operators  can  earn  a  profit  and  serve  the  public  interest.    The  effi 
ciency  of  any  one  station  compared  with  that  of  any  other  t 
station  serving  the  same  area  determines  the  chance  for  each  t\ 
succeed. 

If  a  competitor  has  equal  quality  programs  and  a  circulation  o- 
receivers  providing  a  comparable  advertising  media,  ingenuity  a 
competing  operators  determines  the  end  result.  However,  if  one  i 
inefficient  because  it  cannot  service  its  area  as  well  as  its  competitoi 
if  its  programs  are  inferior,  or  if  its  set  circulation  is  smaller,  the  (j 
the  chances  for  success  are  diminished. 

That  in  a  nutshell  is  the  uhf-vhf  problem. 

The  allocation  plan  set  the  first  disadvantage  of  uhf  operatioi 
over  vhf  operation.    Economics  of  set  production  and  home  ar 
tenna  installation  gave  further  advantage  to  vhf  station  operatio 
over  uhf  operation.    The  lack  of  comparable  transmitter  equip 
ment  is  by  no  means  the  least  of  uhf  difficulties  compared  to  vml 
operation. 

All  of  the  foregoing  factors  have  precluded  the  same  prograr 
source  (network  affiliation)  opportunities  to  uhf  as  to  vhf  station:! 

No  amount  of  wishful  thinking  or  executive  fiat  will  remove  thes  I 
differences  until  new  inventions  are  forthcoming  to  make  uhf  t 
cheap  as  vhf  stations  to  operate;  for  home  to  receive  uhf  signal:! 
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jiqual  to  vhf,  and  until  there  is  a  circulation  of  uhf  receivers. 

The  death  of  uhf  and  the  confinement  of  television  to  the  existing 
A2  vhf  channels  is  something  the  committee  should  do  all  in  its 
:.    jDower  to  avoid. 

No  answer  can  be  evolved  without  seaching  inquiry  and  much 
information,  which  to  date  is  not  available,  must  be  weighed.  A 
searching  analysis  of  the  technical  data  and  economic  information 
already  requested  by  your  staff  may  go  far  in  providing  a  basis  for 


kaving  uhf. 


THE  UNECONOMIC  ALLOCATION  PLAN 

The  allocation  plan  adopted  by  the  Commission  on  April  15,  1952 
;sixth  report  and  order),  initiated  the  commercial  operation  of  uhf 
Istations.  At  the  same  time,  it  raised  the  maximum  permissible 
power  and  antenna  height  for  vhf  stations. 

At  that  time,  108  vhf  television  stations  were  in  operation,  pur- 
suant to  an  allocation  plan  and  rules  and  standards  which  had  been 
adopted  by  the  Commission  in  November  1945.  These  stations  were 
distributed  [among  63  cities:  40  with  one  station,  1 1  with  two  sta- 
tions, eight  with  three,  two  with  four  and  two  with  seven.  The 
12  cities  with  three  or  more  prefreeze  tv  stations  are  those  cited 
for  comparative  purposes  later  in  the  report]. 

As  a  result  of  the  meager  power  then  employed  by  prefreeze  vhf 
stations,  the  rural  service  areas  substantially  overlapped  only  in  the 
following  markets:  Philadelphia  and  Wilmington.  Cincinnati  and 
Dayton,  Detroit  and  Toledo,  Washington  and  Baltimore,  Syracuse 
and  Utica,  Boston  and  Providence. 

The  overlap  of  service  areas  of  television  stations  located  in  sepa- 
rate markets  was  confined  to  a  very  few  stations,  as  follows:  WSYR- 
!tV  Syracuse,  N.  Y.,  and  WKTV  (TV)  Utica,  N.  Y.;  WDEL-TV 
:|f  Wilmington,  Del.,  and  WFIL-TV  Philadelphia. 

The  rural  service  areas  of  these  prefreeze  vhf  stations  did  not 
overlap,  even  when  located  in  adjoining  important  markets.  For 
example,  the  service  areas  of  stations  in  the  following  pairs  of 
markets  did  not  seriously  overlap : 
WNBW — Washington,  D.  C. 
i  WLWT — Cincinnati,  Ohio. 
WSPD— Toledo,  Ohio. 
WLWD— Dayton,  Ohio. 
WBEN — Buffalo,  N.  Y. 
WSYR— Syracuse,  N.  Y. 
WJAR— Providence,  R.  I. 


i 


WMAR — Baltimore,  Md. 
WLWD— Dayton,  Ohio. 
WWJ — Detroit,  Mich. 
WBNS— Columbus,  Ohio. 
WHAM— Rochester,  N.  Y. 
WKTV— Utica,  N.  Y. 
WBZ— Boston,  Mass. 


SIXTH  REPORT  FAVORED  VHF 

In  September  1948  the  Commission  so  feared  the  effect  of  in- 
terference between  cochannel  and  adjacent  channel  stations  that  it 
slapped  on  its  freeze  in  processing  of  applications — a  freeze  that  was 
to  last  3Vi  years.  Operators  of  vhf  stations  used  the  period  of  the 
freeze  as  could  be  expected  to  entrench  their  position.  It  was  during 
this  period  that  the  networks  first  started  to  grow  up  along  with  the 
advent  of  electrical  interconnection  between  farflung  stations.  Sales 
of  the  entire  production  of  the  television  receiver  manufacturers 
were  concentrated  in  the  service  areas  of  the  108  prefreeze  stations. 
These  108  stations  had  a  phenomenal  growth  in  their  broadcast 
revenues  between  1950  and  1952  of  between  140%  and  324%. 
This  was  true  when  the  stations  served  the  small  service  areas  per- 
mitted by  the  1945  rules  of  the  Commission. 

During  the  freeze,  the  Commission  found  a  means  of  mitigating 
the  effect  of  interference  by  offsetting  the  carriers  of  each  adjacent 
cochannel  station  and  it  established  new  interference  curves  based 
upon  new  desired  to  undesired  signal  ratios.  However,  it  used  the 
new  technique  (offset  carrier)  and  the  new  interference  information 
to  overcome  every  difficulty  of  the  vhf  channel  (frequency)  char- 
acteristics (attainable  immediately)  and  then  it  fixed  unrealistic 
values  for  uhf  channels  (frequencies)  which  could  not  be  exploited 
competitively  by  uhf  operators  immediately  or  in  the  foreseeable 
future. 

The  already  established  vhf  service  thus  was  given  technical  ad- 
vantages to  supplement  its  then  20  million  vhf -only  receiver  circula- 
tion advantage  and  a  65  million  population  coverage  advantage  al- 
ready acquired  by  the  108  prefreeze  vhf  stations. 

Since  the  108  prefreeze  stations  had  already  established  network 
arrangements,  network  programs  had  therefore  been  available  for  a 


considerable  period  of  time.  These  stations  could  quickly  stake  out 
viewer  habits  among  the  population  residing  in  their  expanded  serv- 
ice areas.  They  could  quickly  increase  their  rates  for  the  sale  of 
broadcast  time  to  networks,  national,  regional,  and  local  adver- 
tisers and  sponsors. 

To  a  lesser  extent  this  same  competitive  condition  maintains  in 
other  than  prefreeze  vhf  cities,  wherever  the  expanded  vhf  cover- 
age made  it  possible  for  the  viewing  public  to  choose  either  to 
spend  money  for  uhf  conversion  and  pick  up  programs  from  local 
stations  or  spend  money  for  better  vhf  installation  in  order  to  pick 
up  vhf  programs  from  distant  cities.  This  latter  tendency  in  the 
formation  of  viewing  habits  toward  vhf  and  against  local  uhf  sta- 
tions was  greatly  accentuated  because  networks  affiliated  with  more 
vhf  stations  (larger  service  area)  and  (even  if  they  affiliated  with 
local  uhf  stations )  furnished  more  network  programs  to  vhf  stations. 

THE  ECONOMICS  OF  TELEVISION  BROADCASTING 

A.  The  sources  and  amount  of  broadcast  revenues  of  television 

stations 

Television  stations,  like  radio  stations  before  them,  are  supported 
financially  (1)  by  the  sale  of  broadcast  time  (a)  to  networks  (for 
broadcast  of  network-originated  programs),  (b)  to  national,  re- 
gional, and  local  advertisers  and  sponsors  (for  broadcast  of  non- 
network  programs)  and  (2)  by  the  sale  of  programs,  program  ma- 
terial, talent  and  service,  and  materials. 

In  1948,  the  50  television  stations  and  the  networks  had  total 
broadcast  revenues  of  $8,700,000.  By  1949,  the  99  tv  stations  and 
the  networks  had  total  broadcast  revenues  of  $34,300,000.  By  1950 
the  107  television  stations  and  four  networks  had  total  broadcast 
revenues  of  $105,900,000.  By  1951,  108  television  stations  and  the 
networks  had  total  broadcast  revenues  of  $235,700,000.  In  1952 
these  same  108  television  stations  and  networks  had  total  broad- 
cast revenues  of  $323,600,000.  By  1953,  a  total  of  334  television 
stations  and  the  four  networks  had  total  broadcast  revenues  of 
$430,800,000. 

These  figures  serve  to  show  the  phenomenal  growth  and  ac- 
ceptance of  television  by  the  public  and  advertisers,  particularly  in 
the  period  following  the  lifting  of  the  so-called  freeze. 

B.  Identification  and  description  of  network  organizations  and  prac- 

tices 

There  are  presently  four  television  networks  engaged  in  chain 
broadcasting — American  Broadcasting-Paramount  Theatres.  Inc.; 
National  Broadcasting  Co.,  Inc.;  Columbia  Broadcasting  System, 
Inc.;  and  DuMont  Television  Network — hereafter  referred  to  as 
AB-PT,  NBC,  CBS,  and  DuMont,  respectively. 

Each  network  contracts  with  the  American  Telephone  &  Tele- 
graph Co.  and  its  associated  companies  for  common  carrier  service 
and  facilities  to  electrically  interconnect  groups  of  television  sta- 
tions for  the  simultaneous  broadcast  of  network  programs.  Even 
though  the  networks  today  emphasize  the  simultaneous  origination 
and  broadcast  of  live  network  programs  over  their  outlets,  all  four 
networks  make  film  recordings  of  programs  they  originate  in  the 
regular  course  of  network  operations  and  distribute  such  record- 
ings among  both  their  noninterconnected  and  electrically  intercon- 
nected outlets  for  delayed  broadcasts  of  such  programs. 

This  practice  was  a  necessary  and  predominate  practice  of  tele- 
vision networks  before  common  carrier  facilities  were  constructed 
between  outlets.  Each  network  continues  to  engage  in  the  practice 
for  two  reasons:  (1)  the  market,  where  an  outlet  of  the  network 
is  located,  does  not  justify  paying  the  charges  for  its  electrical  inter- 
connection; and  (2)  the  network  could  not  clear  time  over  the 
outlet  for  the  advertiser  or  sponsor  for  the  broadcast  at  the  time 
the  program  was  originated. 

THE  ECONOMICS  OF  NETWORK  BROADCASTING 

A.  In  general 

The  economics  of  television  and  radio  networking  are  based  upon 
the  same  pattern  and  trade  practices.  Each  network  is  engaged 
inter  alia  in  selling  broadcast  time  over  a  number  of  individual 
stations  to  national  advertisers  and  sponsors  for  the  broadcast  of 
network  programs — programs  originated  by  the  network.  Each 
television  network  owns  and  operates  television  stations,  located  in 
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the  top  markets  of  the  nation,  which  are  primary  or  basic  outlets  of 
their  respective  networks. 

In  addition,  each  network  contracts  with  the  licensees  and  permit- 
tees of  other  television  stations  to  provide  for  future  sale  of  time 
for  the  broadcast  of  network  programs  over  the  television  stations 
of  the  latter.  The  terms  of  the  contract  are  negotiated  and  consum- 
mated by  network  and  television  stations,  licensees,  and  permittees. 
Each  station  thus  associated  with  one  or  more  networks  is  referred 
to  hereafter  as  an  outlet  or  affiliate. 

B.  The  financial  arrangements  between  networks  and  affiliates 

We  have  examined  only  standard  forms  or  affiliation  contracts 
of  each  network.  When  network  witnesses  discuss  the  subject  they 
generally  refer  to  a  split  of  70%  of  the  advertising  rate  for  the 
network  and  30%  for  the  affiliate  for  all  time  sold  for  the  broad- 
cast of  network  programs  over  the  stations  of  their  respective  affil- 
iates. Thirty  percent  may  be  a  general  standard  percentage  retained 
by  affiliates,  but  it  is  not  a  universal  contractual  arrangement. 

Financial  Status  of  Television  Networks  and  Television  Stations, 
Respectively,  Resulting  From  Affiliation  Contractual  Arrange- 
ments and  Network  Ownership  of  the  Television  Stations 
At  this  time  your  staff  has  little  information  concerning  the 
comparative  financial  status  of  the  individual  radio  and  television 
networks.    The  same  is  true  with  reference  to  individual  radio  and 
television  stations. 

The  FCC  furnished  to  the  committee  the  average  investment 
in  tangible  property  devoted  exclusively  to  television  broadcasting, 
broadcast  revenues,  broadcast  expenses,  and  broadcast  income  (be- 
fore Federal  income  tax)  in  its  hearings  last  year  on  the  status  of 
uhf  and  multiple  ownership  of  television  stations. 

The  FCC  at  that  time  also  furnished  average  profit-and-loss 
statements  of  prefreeze  and  postfreeze  vhf  stations  and  uhf  stations, 
respectively,  and  classified  this  information  by  the  size  of  city  where 
each  group  was  located.  The  Commission  also  has  made  public 
the  revenues,  expenses,  and  income  (before  Federal  income  tax) 
of  all  stations  (prefreeze,  postfreeze  vhf  and  uhf)  located  in  selected 
cities. 

However,  there  are  only  12  cities  where  your  staff  is  able  to 
make  a  comparative  analysis  for  two  consecutive  years  on  a  market- 
to-market  basis,  on  the  basis  of  information  available. 

While  no  single  station  can  be  analyzed  as  to  its  market  poten- 
tial (the  number  of  competitive  signals,  its  status  of  affiliation  or 
non-affiliation,  etc.),  it  is  possible  to  draw  some  rebuttable  con- 
clusions from  meager  data  concerning  all  stations  in  12  selected 
markets  which  the  Federal  Communications  Commission  has  al- 
ready made  public. 

DISTRIBUTION  OF  BROADCAST  REVENUES 

In  1948,  the  broadcast  revenues  of  the  entire  television  industry 
were  $8,700,000.  The  four  television  networks  and  their  ten  owned 
and  operated  television  stations  received  $4,800,000  or  55.10% 
while  40  other  television  stations  then  operating  accounted  for 
$3,900,000  or  44.83%  of  the  industry  total. 

[In  1949  the  networks  and  their  owned  stations  accounted  for 
55.10%  of  the  total  tv  industry  broadcast  revenues  of  $34,300,000; 
in  1950  for  52.41%  of  $105,900,000;  in  1951  for  54.45%  of 
$235,700,000;  in  1952  for  55.69%  of  $323,600,000;  in  1953  for 
53.54%  of  $432,700,000.] 

The  pattern  for  the  five  years  (1948-53)  establishes  the  predom- 
inance of  the  revenues  of  the  networks  and  their  owned  and  oper- 
ated television  stations  in  relation  to  those  of  the  entire  television 
industry  when  it  is  considered  the  four  networks  and  their  com- 
paratively small  number  of  wholly  owned  stations  have  consistently 
maintained  a  52.6  to  56.6%  share  of  the  revenue  received  by  the 
entire  television  industry  during  a  period  of  rapid  growth  through- 
out the  country. 

It  is  noteworthy  that  two  or  the  four  networks  account  for  ap- 
proximately 85%  of  all  television  network  billings,  a  fact  which 
serves  to  emphasize  the  tremendous  hold  and  influence  of  the  two 
predominant  networks  (CBS-NBC)  on  the  television  industry.  This 
is  discussed  in  more  detail  later  in  the  report. 


Segregation  of  Financial  Data  for  Television  Networks  an 
Network-Owned  Television  Stations 

Since  each  of  the  four  television  networks  owns  television  station 
in  the  top-ranking  15  markets  of  the  nation,  the  share  of  the  reve 
nues  received  by  these  four  networks  from  the  operation  of  the 
own  stations  is  a  substantial  part  of  the  revenues  received  by  a 
other  operating  television  stations. 

In  1952,  the  entire  industry  (four  networks  and  108  televisio 
stations)  had  total  broadcast  revenues  of  $324,200,000.    The  fijil 
networks  (excluding  the  revenues  from  their  15  owned  and  opei 
ated  television  stations)  had  broadcast  revenues  of  $130,764,00 
or  40.33%  of  the  broadcast  revenues  of  the  entire  industry. 

In  1953,  the  entire  industry  had  total  broadcast  revenues  a 
$432,700,000.    The  four  networks  (excluding  the  revenues  froi 
their  16  owned  and  operated  television  stations)  had  broadca 
revenues  of  $161,363,000  or  37.3%  of  the  broadcast  revenues  ( 
the  entire  industry. 

In  1952,  the  broadcast  expenses  of  the  entire  industry  weij 
$268,700,000.  The  four  networks  (excluding  their  15  owned  an 
operated  television  stations)  had  broadcast  expenses  of  $135, 511, 0C! 
or  50%  of  the  expense  of  the  entire  industry.  In  1953,  the  broac 
cast  expenses  of  the  entire  industry  were  $364,700,000.  The  foi 
networks  (excluding  their  16  owned  and  operated  television  st;l 
tions)  had  broadcast  expenses  of  $164,239,000  or  45%  of  tl| 
expenses  of  the  entire  industry. 

In  1952,  108  television  stations  had  income  (before  Federal  iij 
come  tax)  of  $60,447,000.    In  1953,  the  total  of  334  televisici 
stations  (a  209.3%  increase  in  the  total  number  of  stations  ovi 
1952)  had  income  (before  Federal  income  tax)  of  $70,876,000  (si 
increase  of  $10,429,000  or  17.3%  over  the  previous  year).  A  tot 
of  15  network-owned  television  stations  had  an  income  (befo  i 
Federal  income  tax)  of  $14,647,000.   In  1953,  the  total  of  16  ne' 
work-owned  television  stations  (an  increase  of  6.6%  of  those  own« 
the  previous  year)  had  income  of  $20,876,000  (an  increase  of  $6! 
229,000  or  42.5%  over  the  previous  year. 

These  figures  serve  once  more  to  emphasize  the  continuing  pr 
dominance  of  the  networks  and  their  wholly  owned  stations  in  tl 
economy  of  the  television  industry.  Again,  two  of  the  four  ne 
works  (NBC-CBS),  garner  a  major  share  of  revenue. 

Financial  Data  on  Tv  Stations  in  Selected  Markets  and  Ai  . 
Other  Markets 
financial  data  for  all  tv  stations  located  in  12  markets 

selected  by  fcc  for  publication 
In  1952  and  1953,  the  FCC  released  comparative  financial  da  j 
for  all  tv  stations  located  in  12  tv  cities  ranking  in  population 
follows: 


City  Rank  City  Rai 

New  York    1  Cleveland   

Chicago    2  Washington   

Los  Angeles    3  Baltimore    I 

Philadelphia    4  Cincinnati    I 

Detroit    5  Atlanta    j 

San  Francisco    7  Columbus    I 


In  1952,  the  total  broadcast  revenues  of  all  tv  stations  locate 
in  these  cities  amounted  to  $116,675,000,  their  total  expens 
amounted  to  $85,709,000,  and  their  total  income  (before  Fedei 
income  tax)  amounted  to  $25,966,000. 

In  1952,  the  revenues  of  all  tv  stations  in  these  12  cities  amount 
to  34.51%  of  those  received  by  the  entire  tv  broadcasting  industi 
Their  expenses  amounted  to  31.99%  of  those  paid  by  the  enti 
industry,  and  their  income  (before  Federal  income  tax)  amount 
to  46.61%  of  that  earned  by  the  entire  tv  broadcasting  industry. 

In  1953,  the  total  broadcast  revenues  of  all  tv  stations  locat 
in  the  12  selected  cities  amounted  to  $137,797,000  (an  incre.' 
of  23.94%  over  those  received  in  1952).  Their  expenses  amount 
to  $103,161,000  (an  increase  of  18.02%  over  those  paid  in  195 
and  their  income  (before  Federal  income  tax)  amounted  to  $3' 
636,000  (an  increase  of  70.48%  over  that  received  in  1952). 

In  1953,  the  revenues  of  these  same  tv  broadcast  stations 
cated  in  the  12  selected  cities  amounted  to  31.84%  of  those  receiv 
by  the  entire  tv  broadcasting  industry.    Their  expenses  amount 
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January  1955  TELEPULSE '  proves  KLZ-TV  is 

Overwhelmingly  FIRST  .  morning  —  afternoon  —  night .  . .  has 
more  weekday  viewers  than  all  other  Denver  television  stations  combined. 


KLZ-TV  has  more  competitive  quarter-hour  firsts  —  more  half-hour  program  firsts- 
more  full-hour  program  firsts — than  all  other  Denver  stations  combined . . .  And  . 


•  8  of  the  top  15  shows 

•  7  of  the  top  10  multiweekly  shows 

•  All  of  the  first  5  syndicated 
film  shows 


•  Highest-rated  news,  weather,  and 
sports  shows 

•  Highest-rated  multiweekly  kids1 
program  (yes,  KLZ-TV-produced ) 


The  January  ARB':   gives  KLZ-TV  the  long  edge,  too...  FIRST,  sign-on  till  noon 
FIRST,  noon  till  6  pm  —  FIRST,  6  till  10  pm  .  .  .  most  competitive  quarter-hour  firsts, 
most  half-hour  program  FIRSTS  —  most  full-hour  program  FIRSTS. 


Way  You  LOOK  at  it,  Channel  7 
;  Denver's  Best  Television  Buy! 


Take  advantage  of  KLZ-TV's  undisputed  audience  leadership 


Call  a  KATZ  man  or  KLZ  Television  Sales  Today. 

'TELEPULSE— "AMERICAN  RESEARCH  BUREAU— nationally  recognized  broadcast-  audience  research  services. 
Represented  nationally  by  The  Katz  Agency 


Denver's  Most  Popular  Television  Station 
CBS    TELEVISION  NETWOR 

Denver's  Highest-Powered  Television  Station 


DENVER 


A 


AFFILIATED  WITH    KLZ  RADIO 
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to  28.28%  of  those  paid  by  the  entire  tv  broadcasting  industry, 
and  their  income  (before  Federal  income  tax)  amounted  to  50.93% 
of  that  earned  by  the  entire  tv  broadcasting  industry. 

Financial  Data  for  All  Tv  Stations  Located  in  Cities  Other  Than 
the  12  Selected  Cities 

In  1952,  62  tv  stations  located  in  the  51  other  tv  cities  received 
broadcast  revenues  amounting  to  $81,161,000.  Their  expenses 
amounted  to  $46,680,000,  and  their  income  (before  Federal  income 
tax)  amounted  to  $34,481,000. 

In  1952,  the  revenues  of  these  62  tv  stations  amounted  to  25.09% 
of  those  received  by  the  entire  tv  broadcasting  industry.  Their 
expenses  amounted  to  17.43%  of  those  paid  by  the  entire  tv 
broadcasting  industry,  and  their  income  (before  Federal  income 
tax)  amounted  to  61.91%  of  that  earned  by  the  entire  tv  broad- 
casting industry. 

In  1953,  the  number  of  tv  stations  located  in  cities  other  than 
the  12  selected  markets  had  increased  464.5%,  from  62  tv  stations 
to  288  tv  stations  located  in  209  cities.  The  revenues  of  these  288 
tv  stations  amounted  to  $133,540,000.  Their  expenses  amounted 
to  $97,300,000,  and  their  income  (before  Federal  income  tax) 
amounted  to  $36,240,000.  In  1953,  the  revenues  of  these  288  tv 
stations  amounted  to  30.87%  of  those  received  by  the  entire  tv 
broadcasting  industry.  Their  expenses  amounted  to  26.68%  of  those 
paid  by  the  entire  tv  broadcasting  industry,  and  their  income  (be- 
fore Federal  income  tax)  amounted  to  53.30%  of  the  amount 
earned  by  the  entire  tv  broadcasting  industry. 

ECONOMIC  OUTLOOK  IN  ALL  MARKETS 

An  analysis  of  the  economic  outlook  of  all  tv  stations  other  than 
those  located  in  the  12  selected  markets  thus  is  very  disturbing,  in 
the  absence  of  some  explanation. 

In  1952,  the  income  (before  Federal  income  tax)  of  the  entire 
tv  broadcasting  industry,  amounted  to  $55,700,000  (revenues  $323,- 
600,000,  minus  expenses  $267,900,000).  The  income  (before  Fed- 
eral income  tax)  of  62  tv  stations  (located  in  cities  other  than  the 
12  selected  cities)  amounted  to  $34,481,000  (revenues  $81,161,000, 
minus  expenses  $46,680,000),  or  61.91%  of  that  earned  by  the 
entire  tv  broadcasting  industry. 

In  1953,  the  number  of  tv  stations  located  outside  the  12  se- 
lected cities  had  increased  464.5%.  The  income  (before  Federal 
income  tax)  of  the  entire  tv  broadcasting  industry  amounted  to  $68 
million  (revenues  $432,700,000,  minus  expenses  $364,700,000).  The 
income  (before  Federal  income  tax)  of  the  288  tv  stations  (located 
in  cities  other  than  the  12  selected  cities)  amounted  to  $36,240,000, 
or  53.30%  of  that  earned  by  the  entire  tv  broadcasting  industry. 

In  other  words,  in  1952,  the  62  tv  stations  (located  in  cities 
other  than  the  12  selected  cities)  received  25.09  cents  out  of  each 
dollar  received  by  the  entire  tv  broadcasting  industry.  In  1952, 
these  62  tv  stations  paid  17.43  cents  out  of  each  dollar  of  expenses 
paid  by  the  entire  tv  broadcasting  industry  as  the  cost  to  participate. 

In  1953,  288  tv  stations  (located  in  cities  other  than  the  12  se- 
lected cities)  received  only  30.87  cents  out  of  every  dollar  received 
by  the  entire  tv  broadcasting  industry,  but  these  same  288  tv  sta- 
tions paid  26.68  cents  out  of  each  dollar  of  expenses  paid  by  the  en- 
tire tv  broadcasting  industry.  In  1953,  the  cost  of  participation  paid 
by  these  288  tv  stations  (located  outside  the  12  selected  cities)  thus 
had  increased  9.25  cents  out  of  every  tv  broadcast  industry  dollar. 

On  the  other  hand,  in  1952,  the  46  tv  stations  located  in  the  12 
selected  markets  received  34.51  cents  out  of  each  dollar  received 
by  the  entire  tv  broadcasting  industry,  and  they  paid  31.99  cents 
out  of  each  dollar  of  expenses  paid  by  the  entire  tv  broadcasting 
industry  as  the  cost  of  this  group  to  participate.  In  1953,  these 
same  46  tv  stations  (located  in  the  12  selected  cities)  received  31.84 
cents  out  of  every  dollar  received  by  the  entire  tv  broadcasting  in- 
dustry, but  they  paid  only  28.28  cents  out  of  each  dollar  of  ex- 
penses paid  by  the  entire  tv  broadcasting  industry  as  the  cost  of 
this  group  to  participate.  In  1953,  the  cost  of  participation  paid 
by  the  46  tv  stations  located  in  the  12  selected  markets  thus  had 
decreased  3.71  cents  out  of  every  tv  broadcast  industry  dollar. 

Comparisons  in  Varying  Markets 
The  FCC's  published  Individual  TV  Market  Data  for  the  year 
1953  included  data  for  92  tv  stations  in  26  tv  markets  (46  more 


stations  and  14  more  tv  markets).    The  1952  list  of  cities  wen1 
predominantly  the  first  15  in  population  rank.    In  1953,  four  more* 
cities  within  the  first  15  in  population  rank  were  included  and  eigh 
cities  were  added  in  population  rank  from  16  to  54  and  two  citie: 
over  100  in  population  rank. 

It  is  therefore  possible  to  analyze  the  economic  status  of  al 
television  stations  located  in  selected  cities  in  the  first  15  popula 
tion  rank,  the  first  41  in  population  rank,  and  the  first  60  in  popu 
lation  rank. 

As  data  for  more  tv  stations  within  the  first  60  in  population  rani 
are  analyzed,  the  general  economic  outlook  of  tv  stations  located  ii 
cities  beyond  the  first  60  in  rank  becomes  even  more  dim.  For  ex 
ample,  when  we  add  the  financial  data  concerning  13  stations  lo ; 
cated  in  Boston,  Pittsburgh,  St.  Louis,  and  Minneapolis-St.  Pau 
(cities  in  the  first  15  population  rank),  to  the  46  stations  in  the  YJ 
selected  markets,  the  broadcast  revenues  of  only  these  59  tv  sta| 
tions  located  in  16  cities  amount  to  $160,829,000,  or  24.68%  o| 
the  revenues  for  the  entire  industry;  their  expenses  amount  to  $115,! 
623,000,  or  31.71%  of  the  expenses  paid  by  the  entire  industry 
and  their  income  (before  Federal  income  tax)  amounts  to  $45, 
206,000,  or  66.48%  of  the  entire  industry. 

The  275  tv  stations  located  in  the  remaining  205  tv  market 
then  have  left  broadcast  revenues  amounting  to  only  $1 10,508, 00C 
or  25.53%  of  the  revenues  for  the  entire  tv  broadcast  industn 
total  expenses  of  $84,838,000,  or  23.25%  of  the  expenses  paii ■ 
by  the  entire  tv  broadcast  industry;  and  income  (before  Federf 
income  tax)  of  $25,670,000,  or  37.75%  of  the  amount  receive*! 
by  the  entire  tv  broadcast  industry. 

The  59  tv  stations  located  in  the  16  selected  tv  markets  thu 
received  24.68  cents  out  of  each  dollar  received  by  the  entire  t 
broadcast  industry,  and  they  paid  31.71  cents  out  of  each  dolja 
of  expenses  paid  by  the  entire  tv  broadcast  industry  as  the  co; 
of  this  group  to  participate. 

When  we  add  to  the  foregoing  list  the  financial  data  concernin 

21  stations  located  in  Milwaukee,  Kansas  City,  Louisville,  Denvei 
Dayton  and  Norfolk-Portsmouth  (cities  in  the  first  50  populatio 
rank),  the  broadcast  revenues  of  just  80  tv  stations  located  in  onl  i 

22  cities  amount  to  $177,961,000,  or  41.13%  of  the  revenues  fc 
the  entire  tv  broadcast  industry;  their  expenses  amount  to  $126 
556,000  or  34.71%  of  the  expenses  paid  by  the  entire  tv  broac 
cast  industry;  and  their  income  (before  Federal  income  ta> 
amounts  to  $51,405,000  or  75.60%  of  the  income  for  the  entire  t 
broadcast  industry. 

The  remaining  254  tv  stations  located  in  the  remaining  199  t| 
markets  then  have  broadcast  revenues  of  only  $93,376,000,  or  jus 
21.58%  of  the  revenues  for  the  entire  tv  broadcast  industry;  tot; 
expenses  of  $73,905,000,  or  20.25%  of  the  expenses  paid  by  tb 
entire  tv  broadcast  industry;  and  an  income  (before  Federal  incom 
tax)  of  $19,471,000,  or  28.63%  of  the  amount  received  by  th 
entire  industry. 

In  other  words,  in  1953,  the  80  tv  stations  in  the  22  selected  i 
markets  received  41.13  cents  out  of  each  dollar  received  by  th 
entire  tv  broadcast  industry  and  paid  34.71  cents  out  of  each  dolk 
of  expense  paid  by  the  entire  tv  broadcast  industry  as  the  cost  1 
participate.  On  the  other  hand,  the  254  tv  stations  located  in  19 
cities  (other  than  the  22  selected  tv  markets)  received  only  21.5, 
cents  out  of  each  dollar  received  by  the  entire  tv  broadcast  indu: 
try  and  they  paid  20.25  cents  out  of  each  dollar  of  expenses  paid  b 
the  entire  tv  broadcast  industry  as  the  cost  of  this  group  to  pa 
ticipate. 

The  economic  future  of  the  substantial  majority  of  televisio 
stations  in  relation  to  the  future  of  those  located  outside  of  tb: 
first  60  markets  is  not  fully  shown  by  the  foregoing  analyses.  At 
dition  to  this  compilation  of  other  cities  ranked  in  the  first  15  ma 
kets  serves  to  further  accentuate  this  trend. 

It  is  obvious  to  your  staff  that  complete  financial  data  would  e 
tablish  that  tv  stations  in  the  top-rank  market  cities  draw  a  di 
proportionate  share  of  total  revenue  for  all  tv  stations.  Your  sta 
believes  that  the  share  of  revenues  and  income  necessary  to  su] 
port  tv  stations  ranking  below  the  top-ranking  markets  falls  6 
short  of  the  minimum,  necessary  to  support  a  national  competith 
television  industry,  and  to  fulfill  the  broad  objective  of  the  Feder; 
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UNANIMOUS  CHOICE  IN  NEW  YORK! 


Every  single  one  of  New  York's  Top  Ten  local  television  programs 
are  on  WRCA-TV,  according  to  January  Telepulse. 

And,  as  for  network  shows,  NBC's  exciting  programming  has  paid 
off  with  an  average  of  twice  as  many  shows  in  the  Top  Ten  as  the 
second  network,  according  to  the  National  Nielsen  ratings,  since 
the  Fall  season  began  in  September. 

WRCA-TV's  undisputed  local  leadership  plus  NBC's  domination  of 
network  programming  makes  WRCA-TV  the  number  one  choice 
in  America's  number  one  market. 

Add  to  this  the  most  sensational  discount  plan  in  New  York 
television  — the  14/50  Plan,  which  provides  discounts  up  to  50  °/o. 
Jay  Heitin  has  all  the  details.  Call  him  at  Circle  7-8300  in  New 
York.  Or  see  your  NBC  Spot  Salesman. 


W  R  C A  -TV 


channel  4 


television 
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represented  by  NBC  Spot  Sales 

Netv  York  Chicago  Detroit  Cleveland  Washington 
San  Francisco    Los  Angeles    Charlotte*    Atlanta*  Dallas* 

*Bomar  Lowrance  Associates 


February'  21,  1955    •    Page  43 


JONES  REPORT 


Communications  Act  and  the  responsibility  of  the  Congress  to  the 
people  in  all  areas  of  the  country. 

Comparison  of  Economic  Problem  of  the  Network  Affiliated  and 
Nonaffiliated  Television  Broadcaster,  Respectively 

From  the  standpoint  of  the  television  broadcaster,  the  need  for 
outside  program  sources  is  critical.  The  cost  of  local  live  origina- 
tion for  the  entire  day  or  a  substantial  part  of  the  broadcast  day  of 
a  television  station  is  prohibitive.  The  economic  status  of  a  tele- 
vision broadcaster,  affiliated  with  one  or  more  networks,  compared 
with  an  unaffiliated  tv  broadcaster,  presents  a  discouraging,  if  not 
impossible,  picture  for  the  latter. 

THE  AFFILIATED  STATION 

When  the  network  sells  the  broadcast  time  of  the  affiliate's  sta- 
tion for  network  programming,  the  affiliate  earns  30%  or  more  of 
its  regular  time-sale  rate.  In  addition,  the  affiliate  is  relieved  of 
the  burden  of  finding  program  sources  or  programming  for  all  time 
over  his  station  sold  by  the  network.  When  the  network  does  not 
sell  time  over  the  affiliate's  station  and  furnishes  sustaining  pro- 
grams, the  affiliate  is  relieved  of  finding  program  sources  for  those 
hours.  Even  after  commercial  and  sustaining  programs  have  been 
broadcast  by  the  affiliated  station,  the  advantage  of  affiliation  is 
not  at  an  end.  The  well-financed  programs  originated  by  the  net- 
work have  created  a  market  for  the  national  and  regional  advertiser 
to  buy  local  nonnetwork  time  adjacent  to  network  programs.  All 
of  the  resources  of  the  networks  are  geared  to  business  relation- 
ships with  time  buyers  of  national  advertising  agencies.  These  time 
buyers  are  thoroughly  acquainted  with  the  program  originated  by 
each  network,  including  the  name  talent  associated  with  each  pro- 
gram. The  audience  reception  rating  of  any  network  program  fur- 
nishes a  practical  yardstick  to  the  network's  affiliate  station.  In 
short,  the  national  advertising  agent  can  use  the  tools  of  the  trade 
(audience  survey  reports)  and  measure  with  some  degree  of  satis- 
faction to  himself  "listenability"  and  "viewability"  of  the  affiliated 
station,  where  to  make  purchases  of  adjacent  time  and  the  volume 
of  such  purchases  that  will  serve  his  client  more  efficiently.  The 
relationship  of  the  national  advertiser  and  each  affiliate  is  well 
organized  for  selling. 

THE  NONNETWORK  STATION 

On  the  other  hand  the  nonnetwork  station  faces  a  different  prob- 
lem. He  must  first  acquire  "listenability"  and  prove  it  to  the  na- 
tional advertising  time  buyer  with  a  series  of  untested,  unrated 
programs  which  may  be  produced  either  by  an  unintegrated  number 
of  syndicated  television  film  producers  or  by  the  use  of  old-run  or 
second-rate  films. 

This  ability  to  sell  nonnetwork  time  to  national  advertisers  and 
sponsors  is  one  of  the  most  valuable  assets  of  an  affiliation  contract. 
From  the  reports  released  by  the  FCC,  it  is  impossible  to  make  an 
appraisal,  network  by  network,  program  by  program,  and  market 
by  market,  of  the  volume  of  the  sale  of  national  advertising  reve- 
nues to  local  stations,  nor  is  it  possible  to  definitely  appraise  the 
effect  of  network  affiliation  upon  volume  of  sales  to  local  adver- 
tisers. The  public  releases  of  the  FCC  show  the  information  for 
all  stations  (both  affiliated  and  nonaffiliated)  located  in  selected 
cities,  but  they  are  not  helpful  in  a  clinical  analysis  of  the  uhf-vhf 
problem  or  in  weighing  the  economic  impact  of  network  policies 
and  practices  upon  the  economy  of  all  television  stations.  This  is  a 
necessary  condition  precedent  to  a  solution  of  both  problems  as- 
signed to  your  staff. 

NETWORK  POLICIES  AND  PRACTICES 

Although  the  four  networks  explained  to  your  staff  principles 
involved  in  selecting  affiliates  (and  more  important  still  the  rejec- 
tion of  affiliation)  no  satisfactory  account  was  submitted  of  the 
weight  given  to  each  criterion. 

Information  submitted  by  the  networks  shows  clearly  that  the 
networks  have  no  consistent  affiliation  policy  which  they  apply 
uniformly.  Nor  have  they  proven  any  rational  basis  for  past  de- 
cisions to  affiliate  or  reject  affiliation  with  individual  television 
stations. 

Neither  100%  national  advertiser  acceptance  of  an  affiliate, 
nor  sale  of  a  substantial  amount  of  the  entire  network  time  sales 


over  an  affiliated  station  is  a  condition  precedent  to  any  of  the  fo 
networks  making  an  affiliation.  An  examination  of  the  progra 
logs  of  each  network  reveals  that  a  substantial  number  of  the  afSf 
ates  of  each  network  carry  less  than  50%  of  the  total  network  tir. 
sold.  It  would  appear  that  the  network  policy  of  whether  or  n 
to  affiliate  is  therefore  based  upon  some  factor  other  than  nation 
advertiser  acceptance  of  individual  affiliation  or  the  size  of  t 
market. 

The  Flow  of  NBC  and  CBS  Network  Commercial  and  Sustaini 
Programs  to  Their  Wholly  Owned  and  Affiliated  Statiot 
Respectively 

Each  of  the  four  television  networks  classify  their  affiliates  in, 
two  or  more  groups  which  would  lead  one  to  believe  that  the 
classifications  would  have  some  relation  to  the  amount  of  time  sc 
by  each  for  network  programs  for  each  class.  However,  an  ana 
sis  of  the  network  program  logs  of  NBC  and  CBS  shows  little  re 
tion  between  the  amount  of  network  time  sold  on  each  affiliate  a 
the  classification  given  it  for  all  classes  of  affiliates  except  as 
NBC's  "basic"  affiliates  and  CBS's  "primary  basic"  affiliates. 

An  analysis  of  the  percentages  [of  all  NBC-TV  and  CBS-TV  nj 
work  programs  and  commercial  programs  carried  by  affiliat< 
demonstrate^]  that  affiliation  alone  is  not  an  open  sesame  to  financ 
success.    It  has  been  demonstrated  that  the  small  share  of  reveni 
available  to  television  stations  located  in  the  smaller  marke 
whether  vhf  or  uhf,  is  insufficient  to  support  a  nationwide  co 
petitive  television  system.  These  [data]  generally  explode  the  thee 
that  the  uhf-vhf  problem  stems  from  a  prejudice  of  tv  netwoi 
and  national  advertising  against  uhf.    They  also  demonstrate  tlr 
once  a  station  is  affiliated  with  a  network  there  is  still  consideral* 
problem  getting  the  network  to  sell  enough  network  time  over  I 
station  to  make  the  affiliation  locally  profitable. 

Facts  Needed  for  a  Meaningful  Investigation 

There  were  611  television  stations  authorized  as  of  Oct.  1,  19.' 
located  in  245  cities  of  continental  United  States.  Those  in  ope 
tion  utilize  and  those  authorized  will  employ  (within  the  maximi 
and  minimum  limits  permitted  by  the  Commission's  rules)  varyi 
effective  radiated  power,  at  varying  antenna  heights  above  grou 
and  above  average  terrain. 

The  size  of  the  service  area  of  each  station  varies  accordingly 
stations  operate  on  low  band  vhf  channels  (2-6),  high  band  1 
channels  (7-13),  or  uhf  channels  (14-83).  The  cities  where  it 
are  located  vary  in  size,  market  importance,  and  in  frequency 
tenna  distance  from  each  other.  Circulation  of  television  sets  0 
only  and  uhf-vhf  sets,  respectively)  and  the  number  of  famil 
or  population  residing  in  each  service  area  all  are  factors  whj 
must  be  considered  in  any  adequate  investigation  to  determf 
whether  or  not  networks  should  be  regulated  and  in  any  satisfactc 
study  of  the  uhf-vhf  problem. 

Your  staff  had  the  problem,  first,  of  attempting  to  establish* 
uniform  basis  of  comparison  for  television  service  furnished  by  e; . 
station  and  the  overall  service  rendered  by  all  television  stations"! 
a  unit.  It  therefore  appeared  necessary  to  determine  the  serv  : 
areas  of  each  station,  in  accordance  with  methods  established  £  I 
authenticated  by  the  FCC,  so  that  the  committee  could  speak  w  i 
some  authority  when  it  made  conclusions. 

Moreover,  the  committee  could  not  consider  the  service  area  I 
each  station  in  a  vacuum.  It  had  to  consider  the  overlap  of  sigr  > 
from  television  stations  located  elsewhere  in  the  same  general  m  - 
ket,  and  in  adjacent  markets.  Obviously,  the  service  from  all  su 
stations  not  only  has  a  bearing  upon  the  choice  of  service  availa  ; 
to  the  public,  but  more  important  still,  exerts  a  direct  effect  up  i 
the  economic  status  of  each  station  in  a  given  city  or  cluster 
cities  located  closely  together. 

In  addition,  the  network  practice  of  (a)  affiliation  or  rejection  f 
affiliation,  (b)  paying  or  not  paying  for  electrical  interconnection  f 
affiliates,  requires  a  fair- knowledge  of  pricing  practices  of  AT&'j 

In  short,  the  staff  needed  all  the  foregoing  information  on  a  j- 
tional  scale,  produced  for  it  with  such  authenticity  that  any  stati 
located  in  any  area  or  any  market  operating  on  any  channel  co  i 
be  critically  analyzed  (1)  from  an  economic  standpoint  and  ) 
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HIGHEST  HOOPER! 

Hooper's  January  1955  composite  combined  Fort  Worth- 
Dallas  Survey,  shows  share  of  audience,  6:00-10:30 
p.  m.: 

WBAP-TV  42.% 

2nd  Sta.  34%  3rd  Sta.  24% 


rap 


*Counties  

 24 

Population   

 1,856,400 

Families 

 572,200 

Total  Retail  Sales   

 $2,284,777,000 

Buying  Income   

 $3,075,563,000 

Here  it  is  -  FULL  COVERAGE,  with  WBAP-TV. 
The  only,  television  station  with  city  grade 
service  in  both  Fort  Worth  and  Dallas. 

WBAP-TV  Channel  5 ...  for  6  years,  FIRST  in 
coverage,  FIRST  in  programming,  and  FIRST 
in  picture  clarity.  11  of  top  15  nighttime 
shows  are  on  WBAP-TV.  Greatest  audience  5 
nights  out  of  7! 

Be  sure  you  get  full  coverage  and  city-grade 
service ...  in  BOTH  Fort  Worth  and  Dallas 
Offered  only  by  WBAP-TV,  full  power  with 
100,000  watts. 


"Sources:  Sales  Management  "Survey  of  Buying  Power"  May  10,  1954 
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CHANNEL 


THE  STAR-TELEGRAM  STATION  •  abc-nbc  .  FORT  WORTH,  TEXAS 

I       AMON  CARTER,  JR.     |      HAROLD  HOUGH  I 

I  President  I  Director 


AMON  CARTER 

Chairman 


AMON  CARTER,  JR.  HAROLD  HOUGH     I      GEORGE  CRANSTON 

President  Director  Manager 

FREE  &  PETERS,  Inc.  -  National  Representatives 


ROY  BACUS 

Commercial  Manager 
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from  the  standpoint  of  the  reasonableness  and  fairness  of  the  net- 
work policy  of  affiliation  or  nonafhliation. 

The  practice  of  the  networks  of  paying  common  carrier  charges 
for  transmission  of  programs  for  some  stations  and  not  for  others 
and  their  degree  of  success  in  the  sale  of  time  for  network  programs 
among  their  various  affiliates  has  a  tremendous  impact  upon  the 
financial  well-being  of  both  affiliated  and  nonaffiliated  stations  in  a 
majority  of  the  markets  of  the  United  States. 

In  order  to  carry  out  the  mandate  of  the  committee,  your  staff, 
lacking  its  own  manpower,  was  forced  to  call  upon  the  various 
concerned  parties  to  furnish  necessary  technical  and  financial  in- 
formation. 

The  FCC  was  requested  to  furnish  a  series  of  maps  of  the  cover- 
age of  all  television  stations  on  specified  dates  (April  15,  1952,  and 
Oct.  1,  1954)  and  by  status  of  stations  (in  operation,  authorized 
but  not  in  operation,  and  in  hearing  status)  as  of  Oct.  1,  1954.  In 
addition,  the  Commission  was  requested  to  furnish  maps  on  which 
would  be  shown  cumulatively  the  number  of  service  areas  of  tele- 
vision stations  operating  on  each  frequency  band,  vhf,  uhf,  and 
vhf  and  uhf  combined. 

When  these  maps  are  completed,  the  staff  and  the  committee 
will  have  an  exact  picture  of  the  computed  coverage  of  all  televi- 
sion stations  on  a  national  scale.  Moreover,  it  can  then  critically 
examine  the  affiliation  policies  of  each  tv  network,  the  economics 
of  each  television  station  (a)  wholly  owned  by  each  network  and  (b) 
owned  by  all  others,  whether  affiliated  or  unaffiliated. 

The  second  questionnaire  sent  to  the  FCC  related  entirely  to 
economics  of  television  networks,  television  stations  wholly  owned 
by  each  network,  and  television  stations  respectively  owned  by  all 
others.  The  questions  contained  practically  every  category  of  in- 
formation (following  the  FCC's  definition  of  each  category)  fur- 
nished annually  by  each  network  and  by  each  television  station 
respectively.  Some  data  in  the  FCC's  published  financial  reports 
are  not  in  as  detailed  form  as  desired  (such  as  the  payment  by 
each  network  to  each  station  for  network  time  sales  and  the  ex- 
penses incurred  by  each  station  on  account  of  such  times  sales). 
Without  this  information,  no  station-by-station  report  or  analysis 
for  each  market  is  possible.  Neither  is  it  possible  to  draw  accurate 
conclusions  regarding  the  predominance  or  infirmities  of  each  net- 
work. 

When  it  is  possible  to  examine  this  information,  together  with  the 
service  area  of  each  station,  in  relation  to  all  other  stations  in  the 
same  city  or  in  adjacent  cities  respectively  (as  requested  in  our  first 
questionnaire  to  the  FCC),  the  committee  will  be  able  more  clearly 
to  understand  the  economics  of  broadcasting  as  effected  by  size  of 
market,  service  area,  multiple  overlapping  service  from  network 
affiliated  and  nonaffiliated  stations,  respectively. 

With  some  exceptions,  the  staff  is  not  presently  in  a  position  to 
offer  objective  conclusions  or  remedies  concerning  the  ills  that 
beset  the  television  stations,  both  uhf  and  vhf,  located  in  smaller 
markets,  as  well  as  two  of  the  four  networks. 

The  lack  of  financial  and  statistical  data  which  can  be  used  to 
make  proper  comparisons  has  been  a  major  stumbling  block  in  the 
search  by  your  committee  and  staff  for  a  key  to  the  problem. 

There  appears  to  be  an  obvious  need  for  the  establishment  by  the 
FCC  of  a  uniform  accounting  procedure  providing  for  the  submis- 
sion of  reports  in  greater  detail.  For  example,  it  is  felt  the  Com- 
mission should  set  up  a  uniform  pattern  under  which  the  networks 
would  allocate  network  and  operation  expenses  for  wholly  owned 
stations. 

It  is  felt  the  Commission  and  Congress  need  to  know  the  same 
kind  of  information,  on  a  regular  basis,  that  the  staff  now  seeks  for 
the  period  1947  to  date.    This  information  is — 

1.  The  amount  of  revenue  each  station  received  from  each 
network.  Amount  of  network  sustaining  and  commercial  time 
carried  by  each  station. 

2.  The  amount  of  free  time  for  network  programs  carried  by 
each  station. 

3.  The  amount  of  common  carrier  expense  paid  by  each  net- 
work and  by  each  station  for  network  programs  and  by  stations 
for  non-network  programs. 

In  addition,  it  is  felt  the  Commission  should  require  each  tele- 
vision station  licensed  by  it  to  file  a  proof  of  performance  which  will 


show  the  measured  coverage  of  each  such  station.  The  Comm; 
sion's  files  thus  would  contain  up-to-date  accurate  information 
both  theoretical  computed  coverage  and  measured  coverage  f 
television  stations,  such  as  it  possesses  now  for  all  other  classes 
broadcast  stations.  Such  information  on  television  stations  w 
kept  before  the  sixth  report  and  order  and  the  present  rules  ai 
standards  were  adopted. 

It  is  a  little  short  of  tragic  that  the  body  to  whom  Congress  h 
delegated  quasi-legislative,  quasi-judicial,  and  quasi-executive  fun 
tions  has  less  information  in  its  files  than  have  the  people 
purports  to  regulate. 

It  is  obvious  from  a  reading  of  the  answers  of  the  networks 
our  questionnaire  that  the  networks  have  more  knowledge  of  co 
erage  by  television  stations  licensed  by  the  Commission  than  t 
Commission  has  itself.  It  will  be  remembered  the  Commissior 
letter  of  Dec.  21,  1954,  frankly  admits  that  interference  and  cove 
age  information  is  missing  from  its  files.  It  must  be  emphasizi 
that  this  state  of  affairs  results  from  the  action  of  a  previous  Cor 
mission  which  removed  the  requirements  for  measurements  in  fl 
new  rules  adopted,  and  in  the  sixth  report,  adopted  on  April  1 
1952. 

Likewise,  there  is  need  to  study  and  analyze  the  specific  alloc 
tion  of  revenues,  expenses,  income,  and  investment  in  tangit 
property  devoted  to  network  op6rations  and  to  each  network-own 
station  respectively.  The  FCC  releases  of  financial  data  on  a  n 
tional  and  selected  city  basis  do  not  indicate  a  uniform  poli 
among  networks  for  separating  such  information. 

On  the  basis  of  information  currently  available,  your  staff  ca 
not  determine  whether  networks  need  to,  or  should,  own  broa 
casting  or  television  stations  to  subsidize  network  operations. 

Much  more  important  still,  we  are  not  able  to  determine  the  i 
turn  on  investment  received  by  each  network  based  upon  t 
amount  each  has  invested  in  tangible  property  devoted  exclusive 
to  network  operations  (as  distinguished  from  their  wholly  own 
stations). 

Since  there  exist  these  major  deficiencies  in  the  financial,  tec 
nical,  and  statistical  data  upon  which  to  base  sound  conclusions, 
proposed  series  of  questions  has  been  prepared  to  breach  this  sho 
age  of  critically  needed  information. 

SUMMARY 
UHF 

The  commercial  operation  of  uhf  stations  was  launched  by  t 
FCC  in  1952  in  competition  with  the  established  vhf  stations  at 
terrific  technical  disadvantage  to  the  uhf.  The  Commission  al 
miscalculated  the  ability  of  manufacturers  of  transmitting  and  i 
ceiving  equipment  to  solve  uhf  problems. 

The  following  situation  resulted  and  prevails  generally  toda  I 

Uhf  stations  commenced  operation  at  low  powers.  The  vast  n 
jority  of  uhf  stations  still  are  operating  at  low  power.  Over 
million  vhf-only  sets  then  in  the  hands  of  the  public  were  ne\ 
designed  for  uhf  reception.  Their  conversion  for  uhf  reception  h 
proven  unsatisfactory  generally. 

The  allocation  by  the  FCC  of  1,319  uhf  channel  assignments, 
compared  to  556  vhf  assignments,  has  proven  no  open  sesame 
uhf  financial  success.    The  Commission,  then  as  today,  has 
valid  estimates  concerning  the  number  of  uhf  stations  which  t 
economy  of  the  country  will  support. 

No  sentiment  on  the  part  of  Congress  or  the  Commission  in  1 
half  of  uhf  will  repeal  the  law  of  economics  operating  in  our  priva 
enterprise  system.  Vhf,  by  virtue  of  its  early  start,  has  moved  ir 
the  larger  markets  and  saturated  such  markets  and  surroundi 
rural  areas  with  vhf-only  receiving  sets.  It  follows  that  the  lart  i 
concentrated  masses  of  population  now  and  hereafter  will  ne 
vhf-only  sets  and  that  the  unit  costs  will  always  favor  vhf-only  s< 
and  work  against  any  mass  production  to  cut  costs  of  all-chani 
receivers. 

The  proposed  removal  of  the  Federal  excise  tax  from  all-chani 
receivers,  in  order  to  make  all-channel  sets  competitively  priced  w 
vhf-only  sets,  appears  an  insufficient  incentive  for  the  increased  p) 
duction  and  successful  marketing  of  such  sets.  The  commit) 
might  well  consider  some  other  means  to  encourage  manufactun 
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Maximum  Power 


WTVN-TV 


Now  100,000  watts 


ON  CHANNEL  6 

COLUMBUS,  OHIO 


Y6ur  Best  Buy  for  Maximum 
Coverage  of  the  rich  Columbus 
Area  is  WTVN-TV 

Don  Chapin,  Manager  New  York  Office,  550  Fifth  Ave. 
Ken  Church,  National  Sales  Manager 

Affiliated  with  ABC  and  Dumont  Television  Networks 


REPRESENTED  BY  THE  KATZ  AGENCY 
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APTAIN  MIDNIGHT  SERIES... 

I  now  available  for  syndication! 


r  Jet  Action  it's— Jet  Jackson— Flying  Commando ! 
is  is  the  syndicated  version  of  the  brand  new,  all 
v  "Captain  Midnight"  series  now  being  sponsored 
CBS  by  General  Mills  and  Ovaltine  (through 
piam-Laird).  A  big-time,  Hollywood-produced- 
|i- written  adventure  series  packed  with  action . . . 
viewers  and  for  advertisers! 
Of  all  Saturday  shows  available  for  syndication, 


this  program  is  the  highest  rated*  on  all  networks 
in  the  morning  — the  second  highest  rated*  of  any 
Saturday  show  day  or  night!  This  is  your  opportu- 
nity to  have  Captain  Midnight  (Jet  Jackson)  on 
your  own  station,  in  your  own  time  period. 

Write,  phone  or  wire  us  collect  about  availabil- 
ities of  this  great  new  program . . .  produced  at  the 
Hollywood  Studios  of  Columbia  Pictures  Corp. 


•Nielsen  Television  Index 


TELEVISION  SUBSIDIARY  OF  COLUMBIA  PICTURES  CORPORATION,  233  WEST  49th  STREET,  NEW  YORK  19,  N.Y.  •  CIRCLE  5-5044 

The  only  company  providing  advertisers  with  Hollyicood  and  Neiv  York  custom 
produced  national  shows,  syndicated  programming,  and  commercials— all  on  film. 


V   BLDG.,  PHONE  3-3903     SAN  FRANCISCO,  995  MARKET  ST.,  DO  2-1060     ATLANTA,  3130  MAPLE  DRIVE,  N.  E.,  EX  6100     CHICAGO,  230  N.  MICHIGAN,  FR  2-3696 


of  tv  receivers  to  shift  to  production  of  all-channel  receivers  only. 
This  would  give  uhf  considerable  impetus. 

National  advertising  is  geared  to  the  mass  market.  This  is  where 
vhf  is  strongest  and  uhf  weakest,  either  on  a  station-to-station  basis, 
or  on  a  national  basis.  Where  immediate  profitable  financial  returns 
can  be  attained  by  sale  of  time  based  on  the  present  32  million  vhf- 
only  circulation,  low  uhf  set  circulation  offers  little  attraction. 

NETWORKS 

The  network  economy  basically  is  contingent  on  the  sale  of  time 
for  stations  in  the  first  50  markets  of  the  nation.  Two  of  the  four 
networks,  CBS  and  NBC,  can  maintain  consistent  time  clearances 
in  nearly  all  these  markets.  A  third  network,  AB-PT  [American 
Broadcasting-Paramount  Theatres  Inc.,  parent  company  of  ABC], 
can  clear  competitive  time  on  a  sizable  number  of  stations  in  these 
first  50  markets.  The  fourth  network,  DuMont,  can  clear  competi- 
tive time  on  very  few  of  these  markets. 

Since  selling  time  in  the  first  50  markets  is  a  condition  precedent 
to  a  network's  financial  success,  the  Commission's  allocation  plan 
providing  only  35  three-  and  four-station  vhf  cities  thus  set  the 
stage  for  dominance  by  two  networks.  Hard-fought  and  time- 
consuming  hearings  have  delayed  the  FCC  in  granting  licenses  to 
operate  stations  on  the  remaining  channels  assigned  to  these  first 
50  markets.    This  has  served  to  aggravate  the  situation. 

However,  there  is  no  reason  to  conclude  at  this  time  that  the 
allocation  plan  which  created  an  artificial  scarcity  of  vhf  stations  in 
the  major  markets  was  responsible  solely  for  the  present  dominance 
of  NBC  and  CBS  as  against  AB-PT  and  DuMont.  It  must  be  noted 
that  ABC,  NBC,  and  CBS  each  operated  radio  networks  as  back- 
ground for  entering  tv  network  operations.  Yet  ABC  is  a  very  poor 
third.  ABC  and  NBC  had  more  tv  stations  than  DuMont  or  CBS 
at  the  beginning,  yet  CBS  and  NBC  now  dominate. 

NBC  and  DuMont  were  manufacturers  of  tv  transmitting  and 
receiving  equipment  at  the  beginning  of  network  operations.  Yet 
CBS  and  NBC  now  dominate. 

The  answer  is  that  CBS  and  NBC  did  whatever  was  necessary  to 
get  consistent  time  clearance  on  vhf  stations  located  in  the  first  50 
markets.  ABC  and  DuMont  were  left  with  the  alternative  of  using 
uhf  (where  available)  or  clearing  less  desirable  time  on  vhf. 

Whatever  advantage  the  [FCC's]  sixth  report  and  order  ( includ- 
ing the  allocation  plan)  gave  to  vhf  over  uhf,  and  whatever  unfair 
opportunities  for  success  it  may  have  created  for  any  two  of  the 
four  networks  and  their  affiliates  located  in  major  markets,  is  now 
an  accomplished  fact. 

It  may  be  said  here  that  we  have  to  live  with  the  results  of  the 
allocation  plan  that  the  Commission  adopted  in  1952.  Whatever 
infirmities  or  strength  it  had  then  are  showing  up  today  and  to 
make  any  significant  improvements  will  be  costly  indeed.  For  ex- 
ample, the  artificial  scarcity  of  vhf  channels  in  a  few  major  markets 
could  be  alleviated  by  a  little  relaxation  of  the  Commission's  rules. 
On  the  other  hand,  such  relaxation  would  tend  to  make  the  plight 
of  uhf  stations  even  worse  in  those  areas  given  additional  vhl  as- 
signments, even  though  such  an  action  could  help  AB-PT  or  Du- 
Mont's  competitive  network  situation. 

Any  action  to  make  uhf  service  areas  competitive  with  vhf  would 
require  a  wholesale  reassignment  of  vhf  channels  and  entail  stagger- 
ing capital  expenditures  by  vhf  permittees  and  licensees.  Deinter- 
mixture  also  would  entail  staggering  capital  expenditures  for  every 
vhf  station  located  in  proposed  uhf-only  cities  and  by  millions  of 
vhf-only  set  owners  in  the  proposed  deintermixed  uhf-only  areas. 

There  is  no  quick  answer  to  these  problems.  The  preliminary 
study  by  your  staff  makes  it  apparent  a  thorough  analysis  of  the 
economics  and  coverage  of  each  station  and  each  network  is  re- 
quired as  a  basis  for  any  sound  judgment. 

While  all  available  data  have  been  analyzed  thoroughly,  your 
staff  feels  that  this  is  a  good  time  to  observe  the  admonition  "a 
little  knowledge  is  a  dangerous  thing."  For  this  reason  the  rec- 
ommendations contained  in  this  report  are  very  limited. 

RECOMMENDATIONS 

The  material  studied  by  your  staff  in  the  course  of  its  investiga- 
tion to  date,  while  helpful,  is  incomplete.  Your  staff  is  in  posses- 
sion of  only  a  modicum  of  the  information  needed  to  formulate 


any  comprehensive  program  of  reform.  To  attempt  to  do  so  or' 
the  basis  of  the  information  thus  far  gathered  and  analyzed  woulc' 
be  akin  to  announcing  the  results  of  an  election  before  the  ballots' 
are  counted. 

However,  it  is  possible  to  make  certain  interim  recommendations: 

(1)  Information  available  to  date  is  insufficient  to  justify  bring- 
ing networks  under  regulation  by  the  FCC.  There  is  justificatior 
for  further  study  of  the  proposal. 

(2)  A  means  must  be  found  to  place  uhf  on  a  competitive  bash 
with  vhf  in  all  markets.  Specifically,  uhf  must  be  enabled  (by  law 
or  regulation)  to  overcome  the  artifical  economic  and  technical  dis- 
advantages resulting  from  the  FCC's  sixth  report  and  order  and  al- 
location plan  of  April  1952  and  the  natural  economics  which  con-! 
centrate  network  operations  in  populous  centers. 

A  larger  share  of  the  total  revenues  of  the  broadcast  industry 
must  be  channeled  to  uhf  outlets  in  the  smaller  markets.  Also,  it 
must  be  remembered  that  there  are  vhf  station  operators  in  smallei 
markets  facing  financial  difficulty.  It  is  felt  the  individual  networks 
could  do  much  on  a  voluntary  basis  to  support  the  television  econ- 
omy outside  the  larger  markets  by  (1)  adoption  of  a  more  liberal 
and  impartial  policy  toward  affiliation  and  (2)  offering  price  dis- 
count advantages  to  national  advertisers  to  buy  time  over  all  outlets 
of  network  rather  than  selected  stations  in  large  markets. 

(3)  It  is  recommended  that  funds  which  are  available  to  the  com- 
mittee under  Senate  Resolution  13  be  used  for  the  purpose  of  the 
FCC  gathering  technical  data  requested  and  which  the  Commission 
has  advised  will  necessitate  the  expenditure  of  in  excess  of  $25,000. 

(4)  It  is  recommended  that  the  committee  take  such  action  as  may 
be  necessary  to  obtain  from  the  FCC  financial  information  on  the 
individual  networks  and  tv  stations,  which  information  the  Com- 
mission has  advised  the  committee  it  cannot  furnish  except  by 
specific  direction. 

(5)  The  proposal  to  shift  all  vhf  to  uhf  is  impractical.  It  is  not 
felt  that  either  the  public  or  the  television  industry  would  accept  a 
plan  to  drop  vhf.  Significant  are  the  more  than  30  million  vhf- 
only  receiving  sets  currently  in  the  hands  of  consumers.  There  can 
be  little  doubt  that  even  with  the  use  of  a  transition  period  for  the 
proposed  vhf  to  uhf  turnover,  millions  of  set  owners  would  be  left 
with  obsolete  models  which  would  have  to  be  converted. 

(6)  The  share  of  total  broadcast  revenue  received  by  all  stations 
in  other  than  the  top-ranking  markets  is  insufficient  to  support  a 
nationwide  competitive  television  system.  In  the  public  interest,  a 
means  should  be  found  to  channel  additional  revenue  to  these 
smaller  markets  which  serve  great  land  areas  of  the  country. 

(7)  The  proposed  removal  of  the  Federal  excise  tax  from  all- 
channel  receivers,  in  order  to  allow  such  sets  to  be  competitively 
priced  with  vhf-only  sets,  is  an  insufficient  incentive  for  the  produc- 
tion and  the  successful  marketing  of  such  sets.  Conceivably,  im- 
plementation of  such  a  proposal  could  be  of  some  benefit  to  uhf. 

(8)  Information  submitted  by  the  networks  shows  clearly  that 
the  networks  have  no  consistent  affiliation  policy  which  they  apply 
uniformly.  Nor  have  they  proven  any  rational  basis  for  past  deci- 
sions to  affiliate  or  reject  affiliation  with  individual  television  sta- 
tions. It  is  urged  that  each  network  adopt  a  uniform  and  impartial 
affiliation  policy  which  will  take  into  consideration  the  basic  objec- 
tive of  the  Communications  Act  to  serve  all  people  of  the  nation. 

(9)  There  appears  to  be  an  obvious  need  for  the  establishment 
by  the  FCC  of  a  uniform  accounting  procedure  providing  for  the 
submission  by  networks  and  individual  tv  stations  of  reports  embrac- 
ing greater  detail.  It  is  felt  the  Commission  should  set  up  a  uniform 
pattern  under  which  the  networks  would  allocate  network  and  opera- 
tion expenses  for  wholly  owned  stations.  Your  staff  found  in  its 
investigation  that  the  Commission  had  less  information  in  its  files 
than  the  radio  stations  it  purports  to  regulate  or  the  networks. 

(10)  It  is  recommended  that  the  Commission  require  each  tele- 
vision station  licensed  by  it  to  file  a  proof  of  performance  which  will 
show  the  measured  coverage  of  each  such  station.  Such  information 
was  kept  for  all  tv  stations  prior  to  adoption  of  the  sixth  report 
and  order. 

(11)  On  the  basis  of  information  currently  available,  your  staff 
cannot  determine  whether  networks  need  to,  or  should,  own  broad- 
casting or  television  stations  to  subsidize  network  operations. 
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NOTICE  TO  EDITORS— This  advertisement  currently  appears  in  leading 
national  magazines.  For  more  than  30  years,  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisements, 
Metropolitan  offers  all  news  editors  (including  radio  news  editors), 


free  use  of  the  text  of  each  advertisement  in  this  series.  The  text  may 
be  used  in  regular  health  features,  health  columns  or  health  reports 
with  or  without  credit  to  Metropolitan.  The  Company  gladly  makes 
this  material  available  to  editors  as  one  phase  of  its  public-service 
advertising  in  behalf  of  the  nation's  health  and  safety. 


When  a  march  .  .  .  such  as  '"The  Stars 
and  Stripes  Forever". . .  is  played  in  stand- 
ard marching  time,  the  bass  drummer  beats 
his  drum  around  70  times  a  minute. 

Your  heart,  however,  beats  even  faster 
.  .  .  about  72  times  a  minute  or  more  than 
4,000  times  an  hour.  Moreover,  your  heart, 
unlike  the  drummer,  never  gets  a  chance  • 
to  rest,  save  for  a  fraction  of  a  second  be- 
tween beats.  On  and  on  it  beats  to  pump 
about  240  gallons  of  blood  throughout  the 
body  every  hour,  year  in  and  year  out. 

Multiply  the  heart's  hourly  output  of 
work  by  the  days,  months  and  years  that 
it  functions  during  an  average  lifetime,  and 
you  will  realize  how  wonderfully  sturdy 
and  efficient  the  healthy  heart  is. 

The  heart  also  has  remarkable  reserves 
of  strength  and  recuperative  powers.  Even 
after  it  has  been  seriously  impaired,  the 
heart  is  often  capable  of  continuing  its 


work  for  years  ■  ■  ■  if  care  is  taken  not  to 
overburden  it. 

Yet.  despite  the  strength  of  the  heart, 
diseases  of  this  organ  lead  all  other  causes 
of  death.  There  are  many  reasons  why  fa- 
talities from  heart  disease  have  mounted. 
For  example,  more  and  more  people  are 
living  to  older  ages  when  hearts  naturally 
lose  their  ability  to  carry  on. 

If  you  would  keep  your  heart  working 
efficiently  throughout  life,  never  wait  for 
symptoms  to  jolt  you  into  giving  it  the  con- 
sideration it  deserves.  Indeed,  if  you  are 
approaching  middle  age,  now  is  the  time 
to  help  your  heart  by  following  such  safe- 
guards as  these: 

1.  Have  regular,  thorough  health  exami- 
nations. These  are  important  not  only 
for  detecting  heart  trouble  early,  but 
also  for  detecting  other  diseases  that 
could  affect  the  heart. 


2.  Slow  down  after  40.  Make  a  deter- 
mined effort  to  eliminate  hurry,  bustle 
and  over-exertion  from  your  daily 
life.  If  you  want  to  continue  sports, 
don't  overdo  them. 

3.  Don't  overeat.  Mortality  from  heart 
disease  occurs  one  and  one  half  times 
more  often  among  overweight  people 
than  among  those  of  normal  weight. 
This  is  reason  enough  for  keeping 
your  weight  down. 

4.  Get  the  rest  you  need.  Plenty  of  sleep 
and  relaxation  contribute  much  to 
both  your  physical  and  mental  health. 
When  you  relax,  so  does  your  heart. 

Should  heart  disease  occur,  it  should  not 
necessarily  mean  the  end  of  useful,  re- 
warding activity.  In  fact,  even  a  damaged 
heart,  if  protected  against  undue  strain, 
mav  outlast  a  much  stauncher  heart  that  is 
abused. 
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Metropolitan  Life  Insurance  Company 

(A  MUTUAL  COMPANY) 
1  Madison  Avenue,  New  York  10,  X.  Y. 
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HERE'S  WHAT  YOU 


'S  BIGGEST  STAR-STUDDED 


SPECTACULAR 
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Gentlemen 
I  Marry  B'»"ett* 


U(VN/V  TURNER 
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The  Prodigal 
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the  Beach 

BURT 
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The 
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ROBERT 

NincmJNi 
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DORIS 


dav 
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Love 


Me 


or 


Leave 


Me 


BETTE 


DA>MS 


in 


Sir  \Nalter 
Raleigh 


CLAR* 


GABLE 


in 


Soldier  ot 
fortune 


in 


End  of 
the  A«  air 


Blood  MleV 


ttUMPH^Y 
BOGA«T 

in 

We're 
Mo  Angels 


HtNRY FONDA 
I  Mr.BoherH 


BETTV 


GRABtE 


in 


Three  tor 
the  Show 


10SE 


in 


The 


^GARDNER 


FERRtR 


ShriKe 


MAR^VN 
MONROE 


ET,  MR.  ADVERTISER: 

THE  GREATEST  STARS  EVER  TO  APPEAR 
ON  ONE  TV  SHOW! 

THE  BIGGEST  PUBLICITY  CAMPAIGN  IN 
TV  HISTORY! 

THE  HARDEST-HITTING  MERCHANDISING  PLAN  YOU 
CAN  GET  TO  TIE-IN  WITH  YOUR  PRODUCT! 


DPREVI 


EXCLUSIVE . . . 


Dramatic  episodes  from  1955-56's 

biggest  Hollywood  productions 

shown  on  television  BEFORE  THEIR  RELEASE. 


and  exciting  "IN  PERSON"  STAR  INTERVIEWS 
conducted  by  famed  columnist,  HY  GARDNER 


hides 

behind 


CL  •   •  • 


...the  new 
RCA  dynamic 
miniature  microphone 


Here's  a  miniature  mike  that  does  a  man-size  job  .  .  .  This 
|{( '  \  l)  \  namic  Microphone  i-  small  enough  to  conceal  in  a 
man  s  hand  or  under  his  necktie.  Ladies  can  hide  it  behind  a 
corsage.  Or,  you  can  put  it  behind  a  table  decoration.  In  any 
setting,  it's  an  amazing  help  in  keeping  the  informal  atmos- 
phere so  many  television  shows,  interviews  and  public 
occasions  require. 

However  you  use  it,  you  can  be  sure  of  correct  speech  quality. 
Low-pitched  chest  sounds,  sibilants  and  high-pitched  sounds 
are  all  reproduced  in  proper  balance. 

Just  three  inches  long,  weighing  only  5^  ounces  and  neutral 
in  color,  this  RCA  Miniature  is  as  inconspicuous  as  modern 
microphone  design  can  make  it.  A  small  and  very  flexible 
cable  allows  free,  easy  movement  by  anyone  using  it.  And  in 
spite  of  its  unusual  compactness,  the  BK-6A  is  a  high  quality 
microphone  and  has  very  durable  construction. 

This  RCA  Miniature  Dynamic  Microphone  can  increase  your 
staging  and  production  flexibility  in  many  ways.  For  infor- 
mation on  all  of  its  advantages  .  .  .  contact  your  RCA 
Broadcast  Sales  Representative,  or  write  Dept.  1-22, 
RCA  Engineering  Products  Division.  In  Canada,  write  RCA 
Victor  Ltd.,  Montreal. 


RADIO  CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DIVISION 


CAMDEN, N.J. 


LL  tv  networks  replied  to  a  question  from  Counsel  Jones  asking 
hat  criteria  they  use  to  pick  affiliates.   Only  CBS  would  release 
answer  publicly.   It  did  so  in  a  printed  booklet,  released  last 
eek  and  reproduced  in  full  below. 


)N  Oct.  19,  1954,  the  Honorable  John  W.  Bricker,  Chairman  of 
the  Senate  Committee  on  Interstate  and  Foreign  Commerce, 
bmitted  to  CBS  Television,  among  other  networks,  a  questionnaire 
connection  with  the  Committee's  inquiry  into  the  "uhf-vhf  prob- 
and into  the  feasibility  and  practicability  of  pending  legisla- 
Dn  to  place  radio  and  television  networks  under  the  jurisdiction 
the  Federal  Communications  Commission." 
In  the  appendix  to  this  booklet  is  set  out  the  entire  questionnaire 
ibmitted  by  the  Senate  Committee.  In  the  text  of  this  booklet,  we 
ive  set  forth  only  our  reply  to  Section  III  of  the  questionnaire — 
e  section  dealing  with  the  criteria  which  CBS  Television  follows 
making  its  affiliation  determinations.  We  felt  that  the  questions 
teluded  in  Sections  I  and  II  dealt  with  matters  of  such  specialized 
etail  that  the  answers  would  not  be  of  sufficient  general  interest 
include  in  this  booklet.   In  the  following  pages,  however,  the 
iswers  to  Section  III  are  set  out  in  full  and  precisely  as  they  were 
ibmitted  to  the  Senate  Committee,  since  this  section  deals  with 
roader  policy  issues  of  more  general  interest. 

Columbia  Broadcasting  System  Inc. 

eneral  Introduction 

In  selecting  its  affiliates,  CBS  Television  is  mindful  of  its  obliga- 


Superficially,  these  two  objectives  may  appear  to  be  mutually 
exclusive.  In  actual  practice,  achievement  of  the  second  will,  in 
large  part,  result  in  achievement  of  the  first. 

The  reason  is  simple.  CBS  Television  cannot  afford  to  affiliate 
with  any  station  unless  advertisers  will  purchase  that  station  for 
network  broadcasts.  And,  even  if  a  station  is  affiliated  with  CBS 
Television,  the  viewers  of  that  station  cannot  enjoy  a  particular 
program  unless  that  station  is  purchased  for  that  program.  If  a 
television  network  increases  its  economic  efficiency  in  terms  of 
cost-per-thousand,  advertisers  will  be  able  to  purchase,  and  will 
purchase,  an  increasingly  larger  number  of  stations  for  the  broad- 
casting of  their  network  programs,  particularly  if  the  cost-per- 
thousand  of  the  additional  stations  is  reasonable.  Thus,  as  efficiency 
of  the  network  in  terms  of  cost-per-thousand  increases,  the  num- 
ber of  stations  used  will  be  increased  and  the  network's  programs 
will  be  available  to  a  larger  number  of  viewers. 

Increased  time  sales  make  it  possible  for  television  networks  to 
attain  a  greater  measure  of  success  in  discharging  their  responsi- 
bility to  the  public  at  large.  Income  from  time  sales  provides  monies 
to  enable  the  network  to  create  and  produce  high  quality  programs 
of  all  kinds. 

In  furtherance  of  its  efforts  to  achieve  both  of  the  objectives  set 
forth  above  and  at  the  same  time  to  make  CBS  Television  network 
programs  available  to  stations  located  in  smaller  communities,  CBS 
Television  has  recently  adopted  an  Extended  Market  Plan.  That 
plan  is  described  in  Exhibit  A  attached  hereto. 

The  basic  criterion  utilized  in  most  cases  by  CBS  Television  in 
determining  whether  or  not  to  affiliate  with  a  particular  station  is: 
Will  affiliation  with  that  station  aid  CBS  Television  in  its  efforts 
to  obtain  affiliates  which  in  the  aggregate,  or  in  selected  groups, 


on  to  discharge  its  responsibilities  to  each  of  several  groups — 
iewers,  potential  viewers,  the  public  at  large,  advertisers  and  the 
ockholders  of  CBS. 

Ideally,  it  strives  to  select  affiliates  so  that  (  1 )  CBS  Television 
rograms  will  be  available  to  the  largest  possible  number  of  view- 
rs,  and  (2)  the  "cost-per-thousand"  *  of  circulation  provided  by 

network  of  all  such  affiliates,  or  of  whatever  selection  from  such 
ffiliates  may  meet  the  needs  of  a  particular  advertiser,  will  be  as 
)w  as  possible  and,  in  any  event  will  be  competitive  with  other 
ledia.** 


*  As  used  in  this  response,  cost-per-thousand  is  the  ratio  of  cost  of  sta- 
on  time  to  potential  audience.  The  cost-per-thousand  for  a  particular 
rogram  is  obtained  by  dividing  (i)  the  aggregate  of  the  card  rates  of  all 
£  the  television  stations  which  broadcast  such  program  by  (ii)  the  net  un- 
uplicated  number  of  television  homes  within  the  combined  service  area 
f  all  such  stations. 

'  **  Network  television  competes  for  the  advertisers'  dollar  with  all  other 
dvertising  media — radio,  magazines,  newspapers,  billboards,  and  many 
ther  media.  Television  networks  also  compete  with  each  other. 

II 


will  enable  CBS  Television  to  furnish  advertisers  a  television  net- 
work with  a  cost-per-thousand  of  circulation  which  will  be  com- 
petitive with  other  networks  and  all  other  media? 

In  applying  this  test  all  of  the  criteria  discussed  below  are  taken 
into  account  to  a  greater  or  lesser  extent,  although  any  one  or  more 
of  them  may  be  of  insignificant,  or  only  minor,  importance  in  any 
given  case.  Because  of  the  many  variables  involved,  application 
of  these  criteria  cannot  be  reduced  to  a  mathematical  formula. 

Our  current  procedure  for  determining  whether  or  not  to  affili- 
ate with  a  particular  station  is  generally  as  follows: 

1.  A  representative  of  the  potential  affiliate  calls  on  a  member 
of  the  Station  Relations  Department  of  CBS  Television  and  is 
invited  to  furnish  the  Station  Relations  Department  with  engineer- 
ing, marketing  and  other  pertinent  data  concerning  the  station. 

2.  The  information  so  submitted  is  transmitted  to  the  Engineer- 
ing and  Research  Departments  of  CBS  Television  for  their  com- 
ments and  recommendations. 

3.  The  Engineering  Department  reviews  the  data  submitted,  to- 


■mmmmmmmmmmmmmmmmmm 


ROADC ASTING 


Telecasting 


Februarx  21,  1955 


Pace  55 


WHAT 


ON 
IN  AN 


The  roster  of  calculated  research  applied  by  various  radic' 
publications  to  support  their  individual  claims  of  supren  u 
has  included  about  everything  except  phrenological  measurer 
of  the  bumps  on  agency  executives'  h< 

We  have  no  opinions  about  the  validity  of  this  method  for  pro 
innermost  thoughts  —  but  we  do  know  that  Ross  Federal  Rese 
Corporation  has  just  delivered  to  BROADCASTING-TELECASTING  i 
more  scientific  investigation  of  what  goes  on  in  the  heac 

leading  agency  pec 

You  should  kn 

Our  interest  (like  yours)  is  to  find  out  how  —  and,  ri 
importantly,  WHY  —  they  react  to  various  radio  and  televi 
trade  periodicals  reaching  their  desks.  This  is  rese 
that  goes  beyond  such  vagueness  as  "which  ones  do  you  read: 
which  do  you  read  regularly?  .  .  .  which  do 
prefer?  .  .  .  what  ones  do  you  take  home?"  That 
much-trodden  ground,  so  trampled  with  conflicting  footprints 
even  the  most  discerning  bloodhound,  would  lose  his '  y 

Far  more  basic  is  knowing  what  type  of  service  —  i 
how  regularly  —  a  prime  buyer  wants  the  publicatic  i 
his  choice  to  render.  Nobody  has  done  n  i 
about  looking  into  that  (and  there  is  undoubtedly  a  reas< ) 

So  -  at  BROADCASTING-TELECASTING's  commissi  j 
Ross  Federal  undertook  a  study  combining  personal  interv  « 
with  agency  executives  in  the  nation's  top  32  agei  e 
(with  annual  radio-TV  billings  that  exceed  half-a-bil  n 
dollars)  —  plus  a  direct  mail  questionnaire  to  1,525  other  execui  e 
across  the  country.  Among  the  respondents  we  count  208  buyers  of  time  m 
represent  agencies  spending  $5,000,000  or  more  yearly  in  these  two  m(  a 

Here's  what  goes  on  in  their  decision-minded  he  !! 


MAN'S 
HEAD  1 


''What  publication  frequency 
Ross  Federal  asked, 
"is  best  suited 
to  your  needs?" 

SEMI-MONTHLY  20% 
MONTHLY  13% 

DAILY  4°/< 
NO  ANSWER  4°/< 


WEEKI 


67°/( 


(Note:  BROADCASTING-TELECASTING  is  the  only  100%  radio-television  week 


lii  i 
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1  i  next  query  was  a  pretty  significant  one,  too.  "What  kind  of 
de  publication  do  you  prefer?"  Ross  Federal  asked  them. 
Is  with  spot  news  only?  With  features  and  articles  only?  Or  with 
spot  news  and  features?"  This  is  what  they  said: 


BOTH  SPOT  NEWS  AND 
FEATURES  A  ARTICLES  84% 


SPOT  NEWS  ONLY  5%  «- 
NO  PARTICULAR  OPINION  7% 

FEATURES  &  ARTICLES  ONLY  8°/c 


te:  BROADCASTING-TELECASTING  is  the  only 

radio-TV  publication  designed  to  offer  plenty  of  both.) 


m  it  comes  to  plain  out-&-out  preference,  BROADCASTING-TELECASTING 
iled  69%  more  votes  as  the  favorite  source  of  radio  news  than  the 
best  publication  —  and  30%  more  as  the  favorite  source  of 
ea;  si  vision  news.  But  here  was  the  real  punch-line  question : 


mi 

IE  CI 


9  reach  you  best,  which,  publication  would  you  recommend  that  a  station  manager  use?" 


Radio 

Television 

stations 

stations 

BROADCASTING-TELECASTING 

45% 

35% 

Publication  B 

31% 

27% 

Publication  C 

3% 

10% 

Publication  D 

3% 

9% 

Publication  E 

1% 

3% 

Publication  F 

0% 

2% 

Publication  G 

0% 

0% 

No  answer 

21% 

21% 

Other  magazines 

6% 

5% 

M 

,i  <i  can  take  it  from  here !  When  a  man  in  the 
fertising  business  tells  you  what  he  thinks  is  the 
it  way  of  advertising  to  him  —  both  by  kind  of 
olication  and  by  actual  name  —  it  should  be 
y  to  proceed  with  an  unfurrowed  brow.  There  are 
'er  furrowed  brows  among  radio  and  television 
tion  managers  —  who  advertise  more  in  B»T 
n  in  any  other  radio-TV  publication  — 
n  among  less  well-informed  radio  and  television 
tion  managers  who  don't. 

mps  on  the  head  are  a  sign  of  character.  Lumps 
:he  head  aren't.  No  one  will  ever  be  rude 
>ugh  to  accuse  you  of  the  latter  if  you  send 
ht  away  for  your  copy  of  our  new  Ross  Federal 
eadership  and  Preference  Study  of  Radio  & 
evision  Trade  Publications" .  It  reveals  the 
ts  no  wise-headed  planner  should  be  without ! 


G 


1735  DeSales  Street,  IS.  W.       Washington  6,  D.  C. 


    HOW  CBS  PICKS  AFFILIATES  mmmmmim 

gethcr  with  such  other  pertinent  data  as  are  available  to  it,  and 
submits  its  recommendation  concerning  affiliation  to  the  Station 
Relations  Department,  together  with  its  estimate  of  the  area  to 
be  served,  the  number  of  homes  within  such  area,  other  services 
presently  (or  which  later  may  be)  available  to  the  area  and  the 
extent  to  which  the  service  area  of  the  potential  affiliate  overlaps 
the  service  area  of  present  or  anticipated  affiliates. 

4.  The  Research  Department  reviews  the  comments  and  data 
furnished  by  the  potential  affiliate  and  the  Engineering  Department, 
as  well  as  such  other  pertinent  data  as  may  be  available  to  it.  The 
Research  Department,  in  turn,  makes  its  recommendation  to  the 
Station  Relations  Department,  particularly  in  the  light  of  such 
information  as  it  may  have  with  respect  to  viewing  data  concerning 
the  service  area  of  the  potential  affiliate,  the  number  of  families 
within  the  area,  and  the  number  of  television  homes  within  the 
area,  as  well  as  such  comments  as  it  may  wish  to  make  upon  the 
comments  of  the  Engineering  Department. 

5.  The  Station  Relations  Department  then  reviews  the  recom- 
mendations of  the  Engineering  and  Research  Departments  and 
evaluates  such  recommendations  and  determines  whether  (a)  to 
offer  an  affiliation  agreement  to  the  potential  affiliate  or  (b)  to  advise 
the  potential  affiliate  that  it  would  not  be  feasible  for  CBS  Tele- 
vision to  affiliate  with  it  or  (c)  if  acceptance  or  rejection  of  the 
potential  affiliate  is  not  clearly  indicated  from  the  recommenda- 
tions of  the  Engineering  Department  and  Research  Department, 
consults  further  with  representatives  of  such  departments  and  with 
such  other  officials  and  employees  of  CBS  Television  as  may  seem 
appropriate. 

The  procedure  outlined  above  is  the  "normal"  one,  although  no 
two  cases  are  treated  in  exactly  the  same  manner  and  the  procedures 
followed  with  respect  to  any  individual  case  are  varied  or  modified 
depending  upon  the  circumstances. 

Because  network  television  is  a  relatively  new  and  complicated 
business,  and  because  after  the  lifting  of  the  freeze  we  were  be- 
sieged by  applicants  for  affiliation,  our  first  decisions  on  affiliation 
were  made  solely  on  a  case  to  case  basis  without  regard  to  any 
definite  criteria.  The  present  "normal"  procedures  and  applica- 
tion of  various  criteria  have  been  evolved  over  a  period  of  time 
and  are  subject  to  constant  review  and  revision. 

With  the  foregoing  qualifications,  the  answers  to  Section  III  of 
the  Committee's  Questionnaire  are: 

1.  SIZE  OF  COMMUNITY 

a.  Please  indicate  whether  size  of  the  community  in  which  a 
prospective  television  affiliate  is  located  is  a  factor  in  awarding  tele- 
vision affiliations. 

ANSWER:  The  size  of  the  community  in  which  a  station  is  lo- 
cated is  not  ordinarily  a  factor  in  determining  affiliates.  (For  the 
purpose  of  this  question,  we  are  assuming  that  a  television  station 
is  "located"  in  community  A  if  it  is  licensed  as  a  community  A 
station. ) 

However,  generally  speaking,  CBS  Television  wishes  to  have  an 
affiliate  in  each  of  the  larger  (in  terms  of  population)  communi- 
ties and,  other  things  being  substantially  equal,  if  faced  with  the 
problem  of  choosing  between  two  stations  serving  substantially 
the  same  area,  but  located  in  different  communities,  would  prefer 
the  station  located  in  the  larger  community.  The  reason  is  that 
we  believe  that  advertisers  would  prefer  the  station  located  in  the 
larger  community  because  it  would  be  more  likely  to  attract  view- 
ers than  a  comparable  station  in  a  smaller  community.  However, 
so  far  as  we  have  been  able  to  determine,  we  do  not  have  any 
examples  of  cases  where  size  of  community  in  which  a  station  is 
located  has  played  a  part  in  our  decision  to  affiliate  with  one  station 
in  preference  to  another. 

Also,  the  application  of  all  of  the  factors  which  are  considered 
in  selecting  an  affiliate  may  result  in  the  selection  of  a  station 
located  in  a  smaller  community  instead  of  one  located  in  a  larger 
community.  Example:  station  KXJB-TV  in  Valley  City,  N.  D., 
was  preferred  to  station  WDAY-TV  in  Fargo,  which  is  larger  than 
Valley  City,  because  it  was  our  belief  that  KXJB-TV  would  pro- 
vide service  to  a  larger  number  of  homes  than  would  WDAY-TV. 

Further,  the  mere  size,  importance  or  other  characteristics  of 
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two  communities  may  result  in  the  granting  of  a  CBS  Televis:' 
affiliation  to  a  station  located  in  each  of  such  communities  althou 
technically,  a  station  located  in  either  could  serve  both.  Exama 
CBS  Television  has  an  affiliate  in  both  Washington,  D.  C,  and  B, 
timore,  Md. 

b.  //  the  answer  to  (a)  is  "yes,"  please  indicate  the  smallest  co\ 
murlity  in  which  a  television  station  affiliate  of  your  network 
located. 

ANSWER:  Poland  Springs,  Me.,  population  unknown,  estim;. 
to  be  less  than  1,000. 

2.  SIZE  OF  SERVICE  AREA 

a.  Please  indicate  whether  size  of  service  area,  in  terms  of  poji 
lation,  of  a  prospective  television  affiliate  is  a  factor  in  award. I 
television  affiliations. 

Note:  Except  as  specifically  noted,  the  reply  to  this  question  does 
apply  to  Extended  Market  Plan  affiliations. 

ANSWER:  The  total  number  of  families  residing  within  tl, 
portion  of  any  television  station's  service  area  which  is  not  oth1 
wise  served  by  a  CBS  Television  affiliate  is  a  primary  factor  in  de 
sions  affecting  affiliation,  since  there  is  a  direct  relationship  betwe 
this  factor  and  CBS  Television's  objective  of  reaching  the  larg 
possible  number  of  homes  at  a  competitive  "cost-per-thousam 
In  most  situations,  the  television  station  serving  the  largest  serv  j 
area  is  preferred  because  more  television  homes  will  be  reach  j 
and  rates  for  stations  with  larger  service  areas  generally  reflect 
l^wer  cost-per-thousand  than  do  those  for  stations  with  smal 
service  areas.* 

However,  if  network  coverage  is  desired  in  a  market  which 
located  not  far  from  the  service  area  of  one  or  more  CBS  Televisi 
affiliates,  it  may  be  advisable  to  select  a  station  with  a  smaller  sej 
ice  area  in  order  to  minimize  the  effect  of  duplication  of  servii 
For  example,  in  Erie,  Pa.,  we  chose  to  affiliate  with  station  WS1 
instead  of  station  WICU.  The  former  has  a  smaller  service  ar 
than  the  latter.  However,  the  excess  of  the  WICU  circulation  o\ 
the  WSEE  circulation  is  almost  entirely  a  duplication  of  CBS  Te 
vision  affiliates  in  Buffalo  and  Cleveland.  Hence,  we  affiliat 
with  WSEE. 

Size  of  service  area  has  been,  and  will  be,  a  determinative  as  w 
as  a  comparative  factor  in  selecting  affiliates.  Generally,  we  w 
not  affiliate  with  a  station  unless  it  can  provide  an  unduplicated  c 
culation  of  at  least  40,000  homes.  In  specific  cases  the  number  m 
be  increased  or  decreased  somewhat  by  the  interplay  of  other  U 
tors  affecting  affiliation. 

The  reason  for  refusing  to  affiliate  with  stations  which  cann 
produce  a  minimum  of  circulation  is  purely  economic.  A  circul 
tion  of  approximately  40,000  homes  is  required  to  justify  a  ca 
rate  of  $150  to  $175.  We  have  found  that  affiliation  with  a  static 
which  cannot  justify  a  card  rate  of  at  least  $150  will  result  in 
financial  loss  to  CBS  Television. 

b.  Please  indicate  what  criteria  are  utilized  in  ascertaining  ti 
boundaries  of  service  areas.  Are  the  Grade  A  or  Grade  B  conton 
cf  the  FCC  utilized?  If  not,  please  indicate  in  some  detail  tl, 
methods  utilized. 

ANSWER:  At  the  present  time,  the  geographical  boundary  \ 
the  service  area  of  a  station  is  based  primarily  on  engineering  me 
surements  or  computations.  CBS  Television  includes  within  tl 
service  area  of  each  station  all  of  that  area  to  which  that  static 
delivers  a  signal  having  the  minimum  required  field  intensity.  Tl 
respective  minimum  field  intensity  requirements  used  by  CBS  Tel 
vision  are  based  upon  the  following  values: 

Channels  2-6  40  dbu  (100  uv/m) 

Channels  7-13  50  dbu  (316  uv/m) 

Channels  14-83  64  dbu  (1600  uv/m) 

The  contours  of  service  areas  as  used  by  CBS  Television  do  n< 
coincide,  for  Channels  2-13,  with  either  the  A  or  B  contours  as  d< 


*  Television  rates  are  not  directly  proportional  to  station  circulation, 
they  were,  stations  in  small  markets  would  find  it  difficult  or  impossible  1 
obtain  sufficient  revenue.  For  that  reason,  stations  with  smaller  circulati<" 
do  not  have  a  card  rate  proportionately  less  than  that  of  a  station  with 
large  circulation.  This  pattern  of  increasing  cost-per-thousand  as  circuit 
tion  decreases  is  consistent  with  other  media. 
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tned  by  the  FCC.  The  reason  for  this  is  that,  in  general,  audience 
i lata  indicate  a  substantial  public  acceptance  and  use  of  vhf  signal 
alues  lower  than  that  corresponding  to  Grade  B. 
Whenever  available,  actual  measurements  of  field  strength  are 
ised.  When  measured  data  are  not  available,  CBS  Television  engi- 
eers  compute  the  outer  limits  of  a  station's  service  area.  Such 
omputations  are  made  in  accordance  with  methods  prescribed  by 
he  FCC  for  computing  field  intensities. 
In  the  past,  considerable  reliance  was  placed  on  the  "Nielsen-CBS 
elevision  Reception  Study,"  particularly  in  areas  where  all  of  the 
tations  serving — or  which  will  serve — that  area  were  in  operation 
>rior  to  the  time  of  such  study.   Because  of  the  large  number  of 
tations  which  have  commenced  operation  since  the  date  of  such 
tudy  (reviewed  fall  of  1953)  and  the  many  changes  which  have 
iccurred  in  stations'  transmitting  facilities,  it  is  now  used  only  as 
supplement  to  the  engineering  data. 

In  addition,  a  certain  amount  of  reliance  has  been  placed  upon 
eports  from  local  television  set  dealers  and  servicemen,  adver- 
isers,  ,  advertising  agencies  and  others  as  to  the  public  acceptance 
nd  effective  service  area  of  a  television  station.  These  reports  and 
he  Nielsen-CBS  Study  have  been  valuable  in  enabling  CBS  Tele- 
ision  Engineering  and  Research  Departments  to  establish  the  rela- 
ionship  between  field  intensity  contours  and  actual  viewing. 

Further,  CBS  Television  may  adjust  a  station's  service  area  for 
he  purpose  of  network  affiliation  by  consideration  of  overlap  of 
>resent  or  potential  affiliates  and  the  terrain  of  the  area  in  which 
he  station  is  located. 

As  is  often  the  case  with  respect  to  application  of  other  criteria, 
letermination  of  a  station's  service  area  is  the  result  of  the  exercise 
if  judgment  based  upon  practical  experience.  While  the  criteria 
mtlined  above  are  useful  as  guide  posts,  they  cannot  be  applied 
igidly  or  in  a  vacuum. 

For  example,  theoretically,  and  in  the  absence  of  other  data  based 
m  practical  experience  and  observation,  the  A  and  B  contours  de- 
ermined  in  accordance  with  the  Commission's  standards  are  useful 
neasures  of  the  service  area  of  a  station.  So  are  the  Commission's 
lefinitions  of  adjacent  and  co-channel  interference,  although  the 
:xperience  of  CBS  Television  indicates  that,  in  many  instances, 
;uch  interference  has  more  theoretical  than  actual  significance. 
Studies,  such  as  the  "Nielsen-CBS  Reception  Study,"  underwritten 
iy  CBS,  and  reports  from  dealers,  servicemen,  and  others  have  in- 
dicated that  tests  other  than  delineation  of  the  A  and  B  contours 
ilid  computation  of  theoretical  interference  must  be  applied.  In 
nany  instances,  mathematics  must  be  tempered  with  judgment  and 
practical  experience. 

In  determining  the  usefulness  of  the  service  area  of  a  prospective 
affiliate,  ne  of  the  most  perplexing  and  difficult  problems  is  the 
;stimation  of  absolute  and  relative  overlap  and  the  seriousness  of 
>uch  overlap  when  viewed  in  the  light  of  other  criteria. 

The  actual  amount  of  present  or  potential  overlap  of  any  sta- 
tion with  present  or  future  affiliates  of  CBS  Television  is  determined 
in  the  first  instance  by  the  Engineering  Department  of  CBS  Tele- 
vision. For  this  purpose,  contours  are  drawn  using  the  signal  in- 
tensity value  referred  to  in  the  first  part  of  this  section.  The  over- 
ip  is  deemed  to  exist  in  those  areas  which  are  common  to  the  areas 
which  are  delineated  by  two  or  more  of  such  contours. 

The  Research  Department  of  CBS  Television  determines  over- 
lap contours  on  the  basis  of  the  contours  furnished  to  it  by  the 
Engineering  Department  and  adjusts  such  contours  in  the  light  of 
such  audience  data  as  may  be  available  to  it  and,  where  in  its 
opinion  such  projection  is  appropriate,  on  a  projection  arrived  at 
by  combination  of  such  data  with  subsequent  changes  in  the  num- 
ber and  method  of  operation  of  stations  in  the  area  under  con- 
sideration. The  principal  source  of  such  data  is  the  Neilsen-CBS 
Reception  Study. 

The  number  of  homes  within  the  various  overlap  areas  is  com- 
[  puted  by  either  the  Engineering  or  Research  Departments,  using 
the  usual  methods  for  that  purpose. 

In  evaluating  the  seriousness  of  overlap  in  any  particular  case, 
various  factors  are  considered.  If  we  are  concerned  only  with  the 
problem  of  overlap  with  respect  to  station  A  and  station  B,  the 


principal  factors  are  the  extent  to  which  the  total  service  areas,  in 
terms  of  number  of  homes,  of  station  A  and  station  B,  taken  sepa- 
rately, are  included  within  the  overlap  area;  the  relative  importance 
of  the  communities  in  which  station  A  and  station  B  are  located; 
the  relative  importance  of  other  communities  in  the  non-overlap 
service  areas  of  each  of  the  stations;  the  relative  importance  of  the 
entire  service  area  of  each  such  stations;  and  the  importance  of 
communities  within  the  overlap  area  which  may  be  receiving  a  rela- 
tively poor  quality  signal  from  either  station  A  or  station  15.  II 
the  overlap  involves  more  than  two  stations,  the  same  factors  must 
be  considered  with  respect  to  the  respective  service  areas  of  each  of 
such  stations. 

The  following  are  the  primary  reasons  which  make  it  necessary 
for  CBS  Television  to  make  its  affiliation  determination  in  such  a 
way  as  to  keep  to  a  minimum  the  amount  of  serious  overlap: 

(i)  Overlap  will  decrease  the  value  to  advertisers  (whether  net- 
work, national  spot  or  local)  of  the  affiliates  which  are  subjected 
to  overlap  and,  particularly,  in  the  case  of  affiliates  in  important 
markets,  will  make  it  more  difficult  for  CBS  Television  to  obtain 
affiliation  agreements  with  the  better  stations  in  those  markets. 

(ii)  Despite  the  fact  that  a  prospective  affiliate  is  willing  to  ac- 
cept a  network  card  rate  based  solely  on  its  unduplicated  circula- 
tion, it  seems  inevitable  and  quite  natural  that  such  an  affiliate,  after 
it  has  secured  for  itself  any  substantial  portion  of  the  viewers  in  the 
overlap  area,  will  believe  itself  entitled  to  be  paid,  and  will  request 
that  it  be  paid,  on  the  basis  of  actual  circulation  delivered  by  it.  In 
such  a  case,  because  of  the  fact  that  station  rates  are  not  directly 
proportional  to  circulation,  the  network's  cost-per-thousand  will  in- 
crease. In  addition  to  this  factor,  costs  to  the  advertiser  would  also 
tend  to  increase,  without  compensating  value  to  him  in  terms  of  in- 
creased circulation,  since  it  would  be  quite  unlikely  that  the  first 
affiliate  would  consent  to  a  rate  decrease  proportionate  to  the  new 
affiliate's  increased  circulation. 

CBS  Television  does  not  contend  that  it  now  has  perfected  the 
best  methods  for  determining  the  service  areas  of  television  stations. 
It  intends  to  continue  to  re-examine  and  re-evaluate  its  methods  in 
the  light  of  continued  experience  of  itself  and  others. 

c.  What  is  the  smallest  service  area  of  any  television  affiliate  of 
your  network? 

ANSWER:  The  smallest  service  area,  in  terms  of  population,  of 
any  CBS  Television  affiliate  is  that  of  KZTV  (TV)  Reno,  Nev. 
(19,800  homes). 

The  foregoing  comments  with  respect  to  minimum  size  of  service  area 
apply  in  general  to  Extended  Market  Plan  affiliates,  although  the  number 
of  homes  required  will  be  greatly  reduced.  Whether  or  not  it  will  be 
necessary  to  establish  a  minimum  is  not  now  known.  The  smallest  service 
area  of  any  Extended  Market  Plan  affiliate  now  under  contract  is  that 
of  Big  Spring,  Texas,  9,800  homes. 

3.  NUMBER  OF  TELEVISION  SETS 

a.  Please  indicate  whether  the  number  of  television  sets  in  the 
service  area  of  the  prospective  television  affiliate  is  a  factor  in 
awarding  television  affiliations. 

ANSWER:  No,  except  in  the  case  of  uhf  stations,  since  ordinar- 
ily it  is  assumed  that  eventually  there  will  be  a  television  set  in 
most  homes  in  the  service  area  of  a  prospective  affiliate  and,  where 
such  assumption  is  made,  this  factor  is  of  little  importance.  For 
the  bearing  of  this  question  on  uhf  stations,  see  the  answer  to 
Question  9. 

b.  //  the  answer  to  (a)  is  "yes,"  please  indicate  the  television  affili- 
ate of  your  network  with  the  fewest  television  sets,  giving  the  num- 
ber of  such  sets. 

ANSWER:  We  do  not  have  this  information.  However,  on  the 
basis  of  estimates  by  the  Research  Department  of  CBS  Television, 
it  would  appear  that  at  Dec.  1,  1954,  WAIM-TV  Anderson,  S.  C. 
had  only  7,500  television  homes  in  its  service  area. 

4.  PROXIMITY  TO  OTHER  TELEVISION  AFFILIATES 

a.  Please  indicate  whether  proximity  to  another  television  affiliate 
of  your  network  is  a  factor  in  awarding  television  affiliations. 

ANSWER:  Proximity  to  other  affiliates  is  not  in  itself  a  criterion 
in  the  selection  of  affiliates,  but  because  of  its  relationship  to  over- 
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lap,  please  see  the  answers  to  Questions  2  and  4(b). 

b.  //  the  answer  to  (a)  is  "yes,"  please  indicate  (i)  the  minimum 
distance  permitted  (ii)  the  maximum  overlap  permitted. 

ANSWER:  CBS  Television  has  no  fixed  rules  as  to  minimum 
separation  distance  or  maximum  overlap.  As  a  result  of  proximity 
a  station  may  provide  very  little  unduplicated  service  and,  hence,  be 
unattractive  as  an  affiliate.  Factors  such  as  terrain,  power  with 
which  the  station  and  nearby  stations  are  operating  and  the  propaga- 
tion characteristics  of  the  different  channels  all  have  a  bearing  on 
desirable  mileage  separation  between  affiliates.  So  does  the  import- 
ance of  the  communities  served — e.g.,  Washington  and  Baltimore. 
Also  taken  into  account  is  the  ratio  of  overlap  to  otherwise  un- 
duplicated circulation. 

For  the  reasons  outlined  above,  no  minimum  or  maximum  is  pre- 
scribed for  mileage  separation  or  overlap.  At  the  present  time 

(i)  the  minimum  mileage  separation  between  the  transmitters 
of  any  two  affiliates  is  19  miles  (WNHC-TV  New  Haven  and 
WKNB-TV  New  Britain)*  and 

(ii)  the  maximum  overlap  of  total  homes  is  estimated  to  be 
1,442,000  homes  (overlap  of  station  WNAC-TV  and  WJAR-TV). 
This  estimate  is  based  on  computation  of  service  areas  as  described 
in  the  response  to  Question  2. 

5.  If  the  criteria  referred  to  in  111-1,  JII-4,  are  in  any  way  inter- 
dependent, please  explain  in  detail  the  nature  of  the  interdependence. 

ANSWER:  The  criteria  referred  to  in  Questions  1  through  4  are 
interdependent,  as  are  all  other  criteria  used  in  determining  ques- 
tions of  affiliation,  to  a  greater  or  lesser  degree  depending  upon  the 
facts  of  each  individual  case.  Ordinarily,  size  of  service  area,  in 
terms  of  unduplicated  circulation,  will  be  the  most  important  cri- 
terion. 

6.  CARD  RATE 

a.  Please  indicate  whether  the  card  rate  of  the  prospective  tele- 
vision affiliate  is  a  factor  in  awarding  television  affiliations. 

b.  //  the  answer  to  (a)  is  "yes,"  please  indicate  the  lowest  card 
rate  of  any  television  affiliate  of  your  network. 

ANSWER:  With  two  exceptions,  the  card  rate  of  a  prospective 
affiliate  is  not  a  factor  in  determining  whether  or  not  to  affiliate 
with  that  station. 

The  first  exception  is  that  if  the  station  will  not  accept  an  Ex- 
tended Market  Plan  affiliation  and  unduplicated  circulation  (pres- 
ent and  near  future)  of  the  station  will  not  justify  a  card  rate  of  at 
least  $150,  CBS  Television  will  not  affiliate  with  that  station  be- 
cause to  do  so  would  result  in  excessive  out-of-pocket  loss. 

Also,  if  a  station  should  demand  a  card  rate  in  excess  of  that 
which  CBS  Television  believes  is  justified  by  the  unduplicated  cir- 
culation (present  and  near  future)  of  that  station  (and,  perhaps, 
other  factors)  CBS  Television  would  refuse  to  affiliate  with  that 
station,  or  might  terminate  its  affiliation  with  that  station  and  shift 
to  another.  In  practice,  this  exception  is  more  theoretical  than  real, 
although  it  has  been  determinative  in  a  few  instances. 

7.  Please  indicate  what  effect,  if  any,  is  given  to  the  fact  that  the 
prospective  television  affiliate  also  owns  one  or  more  television  sta- 
tions in  other  communities  which  are  television  affiliates  of  your 
network. 

ANSWER:  The  fact  that  the  owner  of  a  prospective  television 
affiliate  in  area  A  is  also  the  owner  of  a  present  television  affiliate 
in  area  B  (or  a  radio  affiliate  in  any  area)  may  be  of  significance 
in  three  respects  in  determining  whether  to  affiliate  with  such  owner 
in  area  A: 

( i )  Where  such  owner  has  only  just  commenced  operations  in 
area  A,  or  just  purchased  the  prospective  affiliate  in  area  A,  the 
quality  of  such  owner's  local  station  operations  in  area  B  will  usually 
be  a  good  indication  of  the  probable  quality  of  such  owner's  local 
station  operations  in  area  A; 

(ii)  If  the  business  relationship  between  CBS  Television  and 
such  owner  in  respect  of  the  area  B  affiliation  has  been  mutually 


*  This  situation  is  completely  atypical  and  arises  out  of  the  fact  that 
many  stations  allocated  to  the  area  have  not  yet  commenced  operation. 


pleasant,  there  will  be  a  natural  desire  on  the  part  of  CBS  Tel  m 
vision  to  continue  that  relationship  in  area  A;  and 

(hi)  In  order  to  obtain  network  coverage  in,  for  example,  thr 
specific  areas  in  the  aggregate,  it  may  be  necessary  to  apply  affile 
tion  criteria  to  prospective  and  present  affiliates  in  groups,  rathi 
than  separately,  weighing  the  merits  of  affiliating  with  the  san,' 
owner  in  all  three  areas  as  against  the  merits  of  not  covering  oi  j 
or  more  of  such  areas.  In  such  case,  the  decision  may  be  to  affilia 
with  the  same  owner  in  all  three  areas  on  the  ground  that  aggrega 
network  coverage  will  be  improved. 

8.  Please  indicate  what  effect,  if  any,  is  given  to  the  fact  th 
the  prospective  television  affiliate  operates  on  channels  7-13  ratht\ 
than  on  channels  2-6. 

ANSWER:  No  effect  is  given  to  the  fact,  as  such,  that  a  pre] 
spective  affiliate  operates  on  one  of  channels  7  through  13  insteaj 
of  on  one  of  2  through  6.  Such  fact  does,  however,  affect  size  c  I 
service  area.  (See  the  response  to  Question  2.) 

9.  Please  indicate  what  effect,  if  any,  is  given  to  the  fact  thc\ 
the  prospective  television  affiliate  operates  on  a  uhf  rather  than 
vhf  channel: 

a.  //  no  vhf  television  station  is  allocated  to  the  community  i  j 
which  the  uhf  station  is  located. 

b.  //  one  or  more  vhf  television  stations  are  allocated  to  thc\\ 
community,  but  no  vhf  station  is  yet  in  operation  in  that  community  \ 

c.  //  one  vhf  station  is  in  operation  in  that  community. 

d.  //  two  vhf  stations  are  in  operation  in  that  community. 

e.  //  three  vhf  stations  are  in  operation  in  that  community. 

f.  //  four  or  more  vhf  stations  are  in  operation  in  that  comi 
munity. 

g.  In  answering  (a)  through  (f),  please  indicate  what  effect,  if  am 
is  given  to  the  fact  that  a  vhf  station  may  not  be  allocated  to  *>'i 
located  in  the  same  community  as  that  in  which  the  uhf  station  ii . 
question  is  located,  but  is  allocated  to  or  located  in  a  nearby  com 
munity.  If  any  effect  is  given  to  that  factor,  please  show  with  a.\ 
much  specificity  as  possible  the  criteria  followed — e.g.,  distance! 
power,  antenna  height,  etc. — in  determining  whether  a  televisioi 
affiliation  should  he  granted  to  the  uhf  station. 

ANSWER:  No  effect  is  given  to  the  fact,  as  such,  that  a  prospec- 
tive affiliate  operates  on  a  uhf  instead  of  a  vhf  channel.  However.* 
such  fact  does  affect  the  size  of  the  service  area  of  the  station 
which  is  one  of  the  criteria  used  in  determining  affiliation. 

In  determining  whether  or  not  to  affiliate  with  a  uhf  station,  if 
a  vhf  station  is  available,  CBS  Television  must,  because  of  competi- 
tive considerations,  take  into  account  the  percentage  of  sets  in  the 
area  which  are  capable  of  receiving  uhf. 

Assuming  that  no  vhf  station  is  allocated  to  the  community  to 
which  a  uhf  station  is  allocated,  CBS  Television  would  affiliate  with 
the  uhf  station  if  it  provided  a  satisfactory  amount  of  unduplicated 
circulation  (after  taking  into  account  the  circulation  of  other  present 
and  prospective  CBS  Television  affiliates)  and  met  the  other  criteria 
referred  to  in  this  response. 

CBS  Television  has  affiliated  with  uhf  stations  in  communities  in 
which  a  vhf  station  is  in  operation — e.g.,  Erie,  Pa.,  and  Milwaukee. 
Wis. 

CBS  Television  has  not  affiliated  with  a  uhf  station  in  a  community 
in  which  more  than  one  vhf  station  is  in  operation.  Whether  or  not 
it  will  do  so  will  depend  on  all  of  the  pertinent  factors  in  each 
case.  It  should  be  noted,  however,  that  CBS  has  contracted  to  pur- 
chase, subject  to  FCC  consent,  [uhf]  station  WOKY-TV  Milwaukee. 
Three  vhf  channels  have  been  allocated  to  the  Milwaukee  area. 

10.  Please  describe  any  other  criteria  which  are  utilized  in  the 
awarding  of  television  affiliations  by  your  network. 

ANSWER:  In  addition  to  the  several  criteria  and  factors  de- 
scribed in  the  answers  to  the  first  nine  questions,  and  which  play 
a  part  in  CBS  Television's  determination  whether  or  not  to  affiliate 
with  a  particular  station,  there  are  a  number  of  other  considerations 
which,  in  appropriate  circumstances,  have  a  bearing  on  the  CBS 
Television  decision. 

Where  the  question  which  is  presented  to  the  CBS  Television 
Division  involves  a  choice  among  two  or  more  competitors  for  an 
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of  these  favorite  TV  programs 
are  on 

WTMJ-TV 

The  Milwaukee  Journal  Station 


What  an  advertising  market! 

What  a  television  audience!  What  an  overwhelm- 
ing preference  for  one  station  and  its  programs! 

All  of  the  top  34  programs  (listed  at  right)  are 
on  WTMJ-TV. 

Note  that  the  average  rating  for  the 
top  10  programs  is  more  than  50%! 

Here  is  an  extraordinary  vote  of  public  approval 
and  confidence— evidence  of  WTMJ-TV  market 
dominance,  of  program  excellence  and  evidence, 
too,  that  viewers  in  hundreds  of  thousands  of 
homes  in  the  WTMJ-TV  service  area  have  found 
it  a  pleasant  daily  habit  to  tune  in  Channel  4! 


WTMJ-TV 

Channel  4 

The  Milwaukee  Journal  Television  Station 


Representatives: 

HARRINGTON,  RIGHTER  &  PARSONS,  Inc. 
New  York,  Chicago,  San  Francisco 
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TV  Programs  in  Milwaukee  Area 

*American  Research  Bureau,  Washington,  D.  C. 
Survey  of  the  Milwaukee  Television  Audience, 
made  in  January,  1955. 

Here  are  the  top  34  programs  and  their  ratings: 


1. 

Saturday  Night  Theater 

WTMJ-TV 

56.2 

2. 

Dragnet 

WTMJ-TV 

55.9 

3. 

You  Bet  Your  Life 

WTMJ-TV 

52.5 

4. 

Ford  Theater 

WTMJ-TV 

51.0 

5. 

Loretta  Young  Show 

WTMJ-TV 

50.7 

6. 

This  Is  Your  Life 

WTMJ-TV 

48.6 

7. 

Fireside  Theater 

WTMJ-TV 

48.0 

8. 

Comedy  Hour 

WTMJ-TV 

47.6 

9. 

Justice 

WTMJ-TV 

45.8 

10. 

Truth  or  Consequences 

WTMJ-TV 

45.5 

11. 

Robt.  Montgomery  Presents 

WTMJ-TV 

44.3 

12. 

My  Little  Margie 

WTMJ-TV 

42.0 

13. 

Max  Liebman  Presents 

WTMJ-TV 

41.9 

14. 

T"\              Til  1 

Dear  Phoebe 

WTMJ-TV 

o9.  ( 

ID. 

1  riangle  i  neater  ( 1  uesciay ) 

W  livid -1  V 

°.Q  7 

-LO. 

Producer's  Showcase 

WTM  I-TV 
W  1 LVIO   I  V 

ov.o 

17. 

TVTiltnn  Rprlp 

WTMJ-TV 

38.9 

18. 

Television  Playhouse 

WTMJ-TV 

38.8 

19. 

Kraft  Television  Theater 

WTMJ-TV 

38.4 

20. 

Pate  Hello  Neighbor  Theater 

WTMJ-TV 

37.7 

91 

Circle  Theater 

WTMJ-TV 

°>7  1 

22. 

Mickey  Rooney 

WTMJ-TV 

37.1 

23. 

Kit  Carson 

WTMJ-TV 

36.9 

24. 

Mr.  Peepers 

WTMJ-TV 

36.0 

ZD. 

Cisco  Kid 

WTMJ-TV 

ob.U 

26. 

Liberace 

WTMJ-TV 

35.7 

27. 

Playhouse  of  Stars 

WTMJ-TV 

34.5 

28. 

Triangle  Theater  (Thursday)  WTMJ-TV 

34.2 

29. 

Big  Story 

WTMJ-TV 

33.5 

30. 

Cavalcade  of  Sports 

WTMJ-TV 

31.0 

31. 

Lone  Ranger 

WTMJ-TV 

30.9 

32. 

Show  Wagon 

WTMJ-TV 

30.9 

33. 

People  Are  Funny 

WTMJ-TV 

29.9 

34. 

Lone  Wolf 

WTMJ-TV 

29.4 
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HOW  CBS 
PICKS  AFFILIATES 


CRAZY  MIXED-UE 
GEOGRAPHY ! 

PITTSBURGH  and  BUFFALO 
in  WASHINGTON  STATE? 


No,  Oswald!  Pittsburgh  and  Buffalo 
are  NOT  in  Washington  State.  But 
take  the  combined  populations  of 
these  great  cities  and  you'll  have  the 
number  of  people  living  within  the 
"A"  Contour  of  KTNT-TV.  That  gives 
you  a  good  idea  of  audience  quantity, 
but  read  further  .  .  . 


CANADA 


^OPULATlOt*' 


Of  all  TV  stations 
in  the  fabulous 
Puget  S-'ind  area, 
only  KTNT-TV 
covers  all  5  cities 
in  its  "A"  contour. 
'Seattle,  Tocoma, 
Everett,  Bremer- 
ton, Olympia 


More  than  half  the  population  of  Washington  State  is  concentrated  in 
the  western  portion  bordering  on  Puget  Sound.  And  most  of  these 
people  are  found  within  the  limits  of  KTNT-TV's  "A"  contour  illus- 
trated above.  This  area  also  accounts  for  more  than  half  of  the 
state's  spendable  income  and  retail  sales. 

KTNT-TV's  INFLUENCE  AREA  includes  the  entire  area  west  of  the 
Cascade  mountain  range,  from  Canada  on  the  north  to  Oregon  on  the 
south.  Incomes  in  this  area  exceed  the  national  average. 

Sell  this  prosperous,  growing  market  with  KTNT-TV 
.  .  .  BEST  OVER  PUGET  SOUND. 


CHANNEL  ELEVEN 


316,000  WATTS 


Antenna  Height 
1000  FT.  ABOVE  SEA  LEVEL 


CBS  Television  for  Puget  Sound 


ASK  WEED  TELEVISION 

KTNT-TV,  TACOMA  5,  WASHINGTON 


Trie  Word  Gets  Around ...  Buy  Puget  Sound' 


affiliation  in  the  same  market,  the  nature  of  J 
each  station  plays  an  important  part.  In  such  ,' 
a  case,  the  stature  and  operating  record  of 
each  station  will  have  an  important  bearing 
and  such  factors  as  its  physical  facilities,  its 
community  activities  and  community  rela- 
tionships, the  aggressiveness  of  its  operation 
and  its  over-all  popularity  are  considered. 
Similarly,  the  aggressiveness  of  its  national 
representation  may  play  a  part.  So,  too,  all 
other  things  being  equal  between  or  among 
the  competing  stations,  CBS  Television  gen- 
erally prefers  a  television  affiliate  which  is' 
newspaper-owned  because  of  the  effect  of 
such  ownership  on  the  role  of  the  station  in 
the  community. 

A  second  additional  factor  has  from  time 
to  time,  although  certainly  not  invariably, 
played  an  important  part  in  the  affiliation 
decision:  this  is  the  factor  of  existing  rela- 
tionships between  CBS  and  the  owners  of 
the  television  station  in  the  radio  broadcast- 
ing field.  Thus,  all  other  things  being  reason- 
ably equal,  where  the  question  is  otherwise 
a  close  one,  CBS  Television  has  affiliated 
with  a  television  station  with  whose  owners 
CBS  Radio  has  had  an  historical  and  pleas- 
ant relationship.  This  factor,  it  may  be 
noted,  depends  on  the  particular  circum- 
stances involved  and  has  not  always  been 
decisive.  Particularly  where  the  market  is 
one  which  does  not  otherwise  justify  affilia- 
tion or  where  the  radio  affiliate  has  been 
long  delayed  in  obtaining  a  television  sta- 
tion, or  where  the  radio  affiliate  has  not 
obtained  facilities  reasonably  equivalent  to 
other  television  stations  in  the  market.  CBS 
Television  has  found  it  economically  neces- 
sary to  affiliate  with  non-radio-affiliated  tele- 
vision stations  in  preference  to  one  which 
has  had  a  radio  affiliation. 

A  third  and  related  factor  which  may 
play  a  part  in  the  choice  of  a  television 
affiliate  is  its  previous  history  in  radio  broad- 
casting, even  though  it  has  not  been  a  CBS 
Radio  affiliate.  Again,  all  other  things  being 
equal,  CBS  Television  will  choose  a  tele- 
vision affiliate  with  experience,  and  success- 
ful history,  in  the  broadcasting  field  over 
one  without  such  experience  and  history. 
Further,  in  the  event  that  the  licensee  of  a 
television  station  is  also  the  licensee  of  a 
radio  station  with  which  CBS  Radio  wishes 
to  affiliate,  that  fact  will  be  considered. 

A  fourth  factor  which  plays  a  part  in 
choosing  among  competitors  for  a  television 
affiliation  is  the  structure  and  organization 
of  the  television  station.  CBS  has  found 
that  as  a  general  rule  a  station  whose  own- 
ership and  management  are  integrated  will 
be  a  more  successful  station  than  one  whose 
ownership  and  management  are  not  inte- 
grated, and  hence  will  prefer  the  former 
type  of  station  to  the  latter. 

A  fifth  factor  which  tended  to  play  a 
larger  role  in  affiliation  determinations  in  the 
earlier  days  than  it  does  now  was  simply 
what  was  available  as  the  result  of  the  his- 
torical progression  of  assignments.  Dur- 
ing or  immediately  following  the  freeze,  the 
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our  thanks  to 


our  customers 


the  TV  Industry 
and  Billboard 


for  our 


clean  sweep  of 


LABORATORIES 


THE  BILLBOARD 
FEBRUARY  12,  1«5 


Consolidated  Tops  In 
Quality,  Speed,  Economy 


Consolidated  Film  Laboratories' 
this  year  emphatically  showed  its 
heels  to  other  film  processing  firms 
in  the  voting  when  it  won  all  three 
top  prizes— for  highest  quality  serv- 
ice, fastest,  and  most  economical— 
in  the  Billboard's  Third  Annual 
Film  Service  Awards.  In  last  year's  ' 
competition,  Consolidated  won  first 
place  for  the  quality  of  its  work. 


FIRSTS 


in  Billboard's 
3rd  Annual 
TV  Film 
Industry  Poll 


CONSOLIDATED  FILM  INDUSTRIES 

959  Seward  Street,  Hollywood  38,  California 
1740  Broadway,  New  York  79,  New  York 
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pattern  of  operating  stations  obviously  did  not  always  follow  the 
scale  of  the  desirability  of  the  market.  As  the  result,  affiliations  in 
major  markets  were  not  available  to  CBS  Television  and  it  was  faced 
with  a  necessity  of  affiliating  in  less  important  markets  which  pro- 
vided some  service  in  an  important  area.  This  criterion,  if  such  it 
can  be  called,  was  only  the  necessity  of  providing  the  best  service 
which  was  available. 

A  sixth  factor  which  is  applicable  in  appropriate  circumstances 
in  influencing  a  choice  among  applicants  for  an  affiliation  is  that 
arising  from  antenna  installations.  Thus,  there  are  situations  in  a 
community  or  an  area  where  for  example  over  a  period  of  years 
there  have  only  been  one  or  two  stations  and  the  home  antennas 
have  been  installed  solely  to  receive  those  existing  stations.  If  this  oc- 
curs, there  may  be  difficulty  in  receiving  a  new  station  in  the  same 
community,  since  it  will  be  necessary  for  the  antennas  to  be  convert- 
ed. In  such  circumstances,  CBS  Television  would,  if  all  other  things 
were  equal,  prefer  the  station  for  the  reception  of  which  no  such 
problems  or  expenditures  by  the  home  owner  are  necessary. 

A  seventh  factor  which  in  fact  has  been  decisive  in  only  one 
affiliation  decision  thus  far  is  the  station's  pattern  of  coopera- 
tion in  broadcasting  network  programs.  Where,  over  a  substantial 
period  of  time,  CBS  Television's  experience  with  a  station  establishes 
clearly  that  the  station  is  not  providing  clearances  for  network  pro- 
grams during  network  option  time  and  is  refusing  such  clearances 
in  favor  of  local  or  national  spot  commercial  programs  which  are 
clearly  of  no  special  public  service  nature,  CBS  Television  has  on 
one  occasion  switched  its  affiliation  from  such  a  station  at  the 
expiration  of  the  affiliation  contract.  A  related  situation  is  that  where 
station  A  considers  itself  primarily  interested  in  carrying  the  pro- 
grams of  another  network  and  is  unable  to  do  justice  to  the  pro- 
grams of  the  other  network  and  those  of  CBS  Television.  In  such 
a  case  if  station  B  were  available,  could  serve  the  area  adequately, 
and  indicated  its  intention  of  looking  to  CBS  Television  as  its  pri- 
mary network,  CBS  Television  would  affiliate  with  station  B. 

An  eighth  factor,  applicable  not  to  a  choice  among  television 
stations,  but  to  the  question  whether  to  affiliate  at  all  in  a  given 
area,  is  the  economic  status  of  the  area  which  the  television  station 
serves.  This  factor,  which  is  supplementary  to  the  factors  described 
in  Questions  1  to  4,  is  likely  to  be  determinative  where  there  is  a 
close  question  as  to  whether  the  population  in  the  service  area  and 
the  cost-per-thousand  warrant  affiliation.  For  example,  if  the  area 
presents  a  borderline  case  in  terms  of  homes,  such  factors  as  retail 
sales,  rate  of  growth  and  family  purchasing  power  are  taken  into 
account  in  the  affiliation  decision. 

Finally,  in  addition  to  all  the  foregoing  more  or  less  objective 
and  tangible  factors,  it  must  be  realized  that  intangible  and  psycho- 
logical factors  may  and  do  play  a  role  in  affiliation  decisions.  These 
psychological  factors  include  the  general  personal  impression  which 
the  owners  and  managers  of  a  proposed  affiliate  make  on  CBS  officers 


and  personnel  who  make  the  decision;  expressions  of  Congressional 
interest;  and  public  community  reactions.  Even  if  it  were  desirabli' 
to  do  so,  it  is  impossible  to  exclude  such  intangible  factors  which 
play  an  indeterminate,  but  nevertheless  apparent  role  in  affiliatioi 
problems  just  as  they  do  in  the  decisions  of  all  businesses.  It  is  dif 
ficult  to  isolate  and  identify  the  precise  role  which  psychologica 
factors  of  this  nature  play,  but  they  unquestionably  do  play  a  role  ii 
the  difficult  and  delicate  task  of  determining  whether  to  affiliate  in  ; 
particular  community  and  with  whom. 

EXHIBIT  A 

To  Reply  of  Columbia  Broadcasting  System,  Inc. 
Section  III, 
Questionnaire  for  Tv  Networks 

The  Extended  Market  Plan  of  CBS  Television  is  designed  tc 
extend  network  television  to  small  market  stations  and  thus  to  brinj 
to  people  living  in  small  communities  CBS  Television  Networi 
programs  which,  because  of  the  economics  of  the  industry,  were  no 
hitherto  available  to  them. 

As  stated  by  I.  T.  Van  Volkenburg,  President  of  CBS  Television 
in  announcing  the  Extended  Market  Plan,  "Since  the  lifting  of  the 
FCC  freeze  on  television  station  grants,  network  television  has  beer 
faced  by  a  two-horned  dilemma.   In  order  to  break  even  financially  I 
on  affiliations  in  the  smaller  markets,  a  minimum  gross  hourly  rate! 
at  night  of  $150  had  to  be  established.  But  this  was  no  guarantee  I 
of  advertiser  acceptance,  for  CBS  Television  found  that  if  the  j 
market  did  not  produce  enough  television  homes  circulation  tci 
justify  even  a  $150  rate,  the  station  was  an  affiliate  in  name  only." 

CBS  Television  believes  that  the  Extended  Market  Plan  which  was 
put  into  effect  after  a  year  of  careful  study  and  planning  is  the  answer  j 
to  the  dilemma.  The  minimum  rate  concept  for  small  market 
stations  was  abandoned.  Instead,  under  the  Extended  Market  Plan, 
CBS  Television  will  affiliate  with  even  the  smallest  market  stations 
as  long  as  the  station  rate  is  consistent  with  the  actual  circulation 
delivered. 

Since,  however,  this  will  involve  many  cases  where  the  network's 
share  of  the  payment  from  the  advertiser  will  be  far  less  than  the 
costs  to  the  network  of  servicing  such  a  plan,  the  Extended  Market 
Plan  provides  two  alternatives  to  those  stations  that  do  not  create 
serious  overlap  with  existing  CBS  Television  affiliates: 

1)  The  station  has  its  choice  either  of  taking  the  CBS  Television 
Network  programs  on  a  recorded  basis  of  $5  per  program,  or  ... 1 

2)  To  take  these  programs  "live"  and  pay  the  cable,  local  connec- 
tion and  transmission  charges. 

In  order  to  encourage  advertisers'  use  of  small-market  stations, 
CBS  Television  has  established  a  special  sales  unit  whose  sole; 
purpose  is  to  sell  these  stations  to  advertisers.  In  addition,  CBS  Tele- 
vision offers  a  special  discount  to  advertisers  who  use  all  the  sta-i 
tions  joining  the  Extended  Market  Plan. 


ADVERTISERS  &  AGENCIES' 


(A&A  continues  from  page  32) 

tion  rose  80.6%  and  one-time  black-and-white 
page  rate  95.3%. 

George  Oliva,  director  of  advertising  for 
National  Biscuit  Co.  and  chairman  of  the 
ANA  Magazine  Steering  Committee,  said  the 
report  was  compiled  "in  an  effort  to  provide 
members  with  specific  and  objective  answers" 
to  such  questions  as:  "(1)  to  what  extent  have 
magazine  circulations  kept  pace  with  rates? 
(2)  what  has  been  happening  to  the  relation- 
ship between  newsstand  sales  and  subscrip- 
tions? (3)  to  what  extent  have  the  newsstand 
prices  of  magazines  been  increased  as  compared 
with  the  cost  of  advertising  in  those  magazines? 
and  (4)  what  has  been  the  corresponding  trend 
in  the  percentage  of  subscriptions  sold  at  less 
than  basic  price?" 

Basic  data  for  the  report,  titled  "Average 
Circulation  and  Rate  Trends  of  Leading  Maga- 
zines," were  taken  from  the  committee's  earlier 
study  covering  1937-1952  and  a  supplement 
for  1953.  These  reports  contain  individual  cir- 
culation and  rate  data  on  each  of  the  57  con- 


sumer and  farm  magazines  which  are  audited  by 
the  Audit  Bureau  of  Circulation  and  which  in 
1951  had  at  least  200,000  average  net  paid 
circulation  and  $1  million  advertising  revenue. 
Of  the  57  in  the  original  report,  three  which 
were  started  after  1946  were  omitted  from  the 
study  "in  order  to  provide  strict  comparability 
for  each  of  the  years  covered." 

The  following  table  extracts  some  of  the 
totals  shown  for  the  54  magazines  for  the 
1946-1953  period: 


Year 

1946 
1950 
1953 


Net  Paid 
Average 


Subscription 
Circulation 


1  -Time 
B&W 


Cost  Per 
Thousand 


Circulation    as  %  of  Total  Page  Rate  Circuiation 


83,582,610 
96,476,684 
103,943,960 


52.5 
61.1 
63.7 


$201,775  $2.41 
264,333  2.74 
316,619  3.05 


The  report  also  covers  newsstand  circulation 
as  per  cent  of  total,  subscriptions  sold  during 
the  period,  percentage  of  subscriptions  sold  at 
less  than  basic  price,  and  single  copy  prices. 

In  addition  to  the  overall  totals,  the  report 
shows  comparable  figures  for  each  of  10  groups 
(general  weeklies  and  bi-weeklies,  business  and 
news,  general  monthlies,  etc.). 

Aside  from  Chairman  Oliva,  the  Magazine 


Steering  Committee  is  composed  of  R.  L.  Con- 
dit,  Procter  &  Gamble;  B.  R.  Donaldson,  Ford": 
Motor  Co.;  William  Ewen.  Borden  Co.;  Eugene 
Gaughn,  AT&T;  E.  L.  Grauel,  Eastman  Kodak; 
Morgan  Greenwood,  Philco  Corp.;  M.  F. 
Healy  Jr.,  Personal  Products  Corp.;  George 
Morrison,  International  Silver  Co.;  Frank  Pa- 
mentel,  Schenley  Industries;  George  A.  Percy, 
Kendall  Co.;  L.  A.  Roden,  W.  A.  Taylor  Co.: 
H.  M.  Stevens,  Campbell  Soup  Co.:  Don 
Stewart,  Texas  Co.;  R.  K.  Van  Nostrand,  Bris 
tol-Myers  Co.,  and  K.  L.  Walters,  General 
Electric  Co. 

The  report  is  available  from  ANA.  285 
Madison  Ave.,  New  York  17,  for  $2. 

Parnas  Heads  DDB  Media 

HARRY  PARNAS.  who  has  been  media  di- 
rector of  Cecil  &  Presbrey,  New  York,  for 
many  years,  joins  Doyle  Dane  Bernbach  Inc.. 
New  York,  as  media  director. 

The  print  and  timebuying  departments  of 
the  agency  will  be  merged  into  a  single  depart- 
ment under  Mr.  Parnas'  direction.  Marion 
Hurley  will  continue  as  print  director. 
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FLINT  HOMEMAKERS  ARE  SOLD  ON 


And  WFDF's  Bill  Green 
knows  how  to  sell  Flint  home- 
makers.  His  easy-going  manner 
with  the  studio  audience . . . 
his  winning  ways  with  the  folks  at 
home . . .  make  Bill  the  perfect 
host  on  the  show  programmed 
especially  for  Flint  women. 
With  studio  guest  experts,  and  on- 
the-air  phone  calls,  Bill  talks  about 
Family,  Fashions,  Foods, 
Friends  and  Neighbors, 
Home  and  Garden. 
And  when  Bill  talks . . .  Bill  sells. 
He'll  sell  you,  too,  when  you  hear 
the  disc  the  Katz  Agency  has. 
Program  and  Spot  Participations, 
Monday  through  Friday,  3  to  4  PM. 


SMART  ADVERTISERS  ARE  SOLD  ON 

Flint!  Now  Michigan's 
Second  Market 

The  big,  prosperous  Flint  market  is  now  second  only  to  Detroit  in 
Michigan.  60,000  new  residents  since  the  1950  census  make  the 
county  population  total  a  record  330,000.  Employment  is  setting 
new  records,  too.  The  Flint  area  total  labor  force  is  now  142,000 
strong  .  .  .  and  set  to  do  some  forceful  spending  with  payrolls  at  an 
all  time  high.  That  makes  right  now  the  time  to  sell  Flint  .  .  . 
and  WFDF  can  do  it  for  you. 

Represented  Nationally  by  the  Katz  Agency 


WFDF 


FLINT,  MICHIGAN 


910  KILOCYCLES 


NBC  AFFILIATE      Associated  with:  WFBM,  AM  &  TV  Indianapolis- 
WOOD,  AM  &  TV  Grand  Rapids— WEOA  Evansville 
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Advertising  Means  More 
For  Less— BBDO's  Duffy 

ADVERTISING  today  is  selling  more  goods 
at  less  cost,  Bernard  C.  Duffy,  president  of 
BBDO,  New  York,  said  in  an  address  Tuesday 
before  the  St.  Paul  (Minn.)  Advertising  Club. 

"The  percentage  of  advertising  to  total  in- 
come has  decreased  from  4%  in  1920  to  about 
2.4%  today,"  Mr.  Duffy  said.  "Some  advertis- 
ing men  worry.  Frankly,  I  like  to  see  this  trend. 
Remember,  while  the  percentage  of  advertising 
to  national  income  decreased,  the  total  national 
income  has  increased  from  $69  billion  to  about 
$200  billion.  But,  and  this  is  significant,  the 
total  advertising  volume  has  increased  from 
$2.6  billion  in  1920  to  about  $8  billion  in  1953." 

"I'll  take  the  smaller  percentage  of  the  larger 
figure  any  time."  Mr.  Duffy  said. 

Mr.  Duffy  said  he  was  pleased  to  be  in  a 
business  that  could  sell  merchandise  at  less 
cost.  That,  he  said,  is  the  function  of  advertis- 
ing, noting  also  that  the  growth  of  advertising 
as  well  as  business  today,  stems  from  research. 
Research  is  the  backbone  of  all  good  advertis- 
ing, he  asserted. 

Joachim  Joins  B-B-T 

WILLIAM  JOACHIM,  industrial  designer,  who 
for  the  past  22  years  has  headed  the  Display 
Guild  and  The  Formed  Products  Co.,  New 
York,  has  been  appointed  a  vice  president  of 
Biow-Beirn-Toigo,  New  York,  effective  im- 
mediately. He  will  concentrate  on  design  en- 
gineering, as  applied  to  marketing  and  mer- 
chandising as  part  of  the  new  Biow-Beirn- 
Toigo  program. 

Record  1955  Billings  Seen 

RECORD  HIGH  billings  for  1955  are  fore- 
seen by  over  half  of  the  21  members  of  the 
Continental  Advertising  Agency  Network  in 
17  U.  S.  cities,  according  to  a  survey  taken  dur- 
ing its  recent  convention  in  Chicago.  Nearly 
70%  of  the  members  also  predicted  an  overall 
business  increase  in  their  respective  areas  over 
1954.  Host  at  the  convention  was  Fensholt 
Adv.  Agency  Inc.,  Chicago. 

Direct  Mail  Adv.  on  Rise 

DIRECT  MAIL  Advertising  Assn.,  New  York, 
announced  last  week  that  the  estimated  dollar 
volume  of  direct  mail  advertising  used  by 
American  business  during  1954  was  $1,374,882,- 
915.  This  is  a  9.43%  increase  over  the  1953 
figure  of  $1,256,393,834.  In  1950,  the  figure  was 
$918,660,480;  in  1951,  $1,056,296,826,  and  in 
1952,  $1,171,088,984. 

NETWORK  NEW  BUSINESS 

Campana  Sales  Co.  (cosmetics,  reducing 
candy),  Batavia,  111.,  to  sponsor  Thursday  seg- 
ment of  Rosemary  Clooney  Sings  on  CBS 
Radio  (Tues.,  Thurs.,  9-9:15  p.m.  EST)  effec- 
tive March  3.  Agency:  H.  W.  Kastor  &  Sons, 
Chicago. 

NETWORK  RENEWALS 

Metropolitan  Life  Insurance  Co.,  N.  Y.,  renews 
Allan  Jackson  and  the  News  on  CBS  Radio 
( Mon.-Fri.,  6-6:15  p.m.  EST)  through  1955. 
Agency:  Young  &  Rubicam,  N.  Y. 

AGENCY  APPOINTMENTS 

T.  T.  Keane  Co.,  Washington,  appoints  Court- 
land  D.  Ferguson  Inc.,  same  city,  for  Mrs. 
Keane's  Beefsteaks  effective  March  1.  Radio- 
tv  will  be  used.    Campaign  starting  March  1 


planned  in  Washington,  Baltimore,  Richmond, 
and  Norfolk,  Va.,  with  other  markets  to  be 
added  later. 

Harmless  Sleepwell  Products  Inc.,  N.  Y.,  ap- 
points Friend.  Krieger  &  Radar  Inc.,  same  city, 
for  Sleepwell  capsules.    Radio-tv  will  be  used. 

Omar  Inc.  (bakery  products),  Omaha,  Neb., 
appoints  Bozell  &  Jacobs,  same  city,  with 
Julian  K.  Billings  as  account  executive  effective 
March  1.    Radio-tv  will  be  used. 

Larrowe  Feed  Div.,  General  Mills,  Minneapolis, 
appoints  Klau-Van  Pieterson-Dunlap  Inc.,  Mil- 
waukee.   Radio  used  in  past. 

Red  Coach  Grills,  located  in  Mass.,  Conn.,  Fla. 
and  N.  Y.,  names  BBDO,  N.  Y.,  effective 
March  1. 

Foramino  Inc.  (cellulose  sponge  products), 
Buffalo,  N.  Y..  appoints  Comstock  &  Co.,  same 
city. 

Apsco  Products  Inc.,  subsidiary,  Free  Sewing 
Machine  Co.,  L.  A.,  appoints  J.  P.  Shelley  & 
Assoc.,  same  city,  for  New  Home  Waste  Dis- 
posal. 

Ferber  Corp.,  Englewood,  N.  J.,  names  Emil 
Mogul,  N.  Y.,  for  its  Vu-Riter  pens. 

Johnson  &  Johnson  (filter  products  div.),  Chi- 
cago, appoints  Wesley  Aves  &  Assoc.,  same 
city,  for  dairy  advertising. 

AGENCY  SHORTS 

Srago  Adv.,  Oklahoma  City,  elected  to  Adv. 
Agency  Assn.  of  Oklahoma  City  and  not  Amer- 
ican Assn.  of  Adv.  Agencies  as  reported  in 
B*T  Jan.  31. 

Feinberg  &  Glass  Adv.,  Phila.,  has  moved  to 
new  and  enlarged  quarters  at  211  S.  17th  St. 

Wesley  Aves  &  Assoc.,  Grand  Rapids,  Mich., 
has  established  Chicago  office  at  333  N.  Mich- 
igan Ave.  Kenneth  C.  Ring  heads  office  as  vice 
president. 

Allstate  Adv.  Agency,  Houston,  Tex.,  has 
moved  to  3607  Yoakum  St. 

E.  Taylor  Wertheim  Adv.,  N.  Y.,  has  moved 
to  347  Madison  Ave.;  telephone:  Murray  Hill 
4-7545.  Henderson  Adv.  Agency,  Greenville, 
S.  C  moves  to  expanded  quarters,  5th  floor. 
Insurance  Bldg. 

A&A  PEOPLE 

David  R.  Fenwick,  account  executive,  Calkins 
&  Holden.  L.  A.,  appointed  vice  president,  ac- 
count executive  and  executive  planning  board 
member,  Elwood  J.  Robinson  &  Co.,  same  city. 

Joseph  M.  Greely,  account  supervisor  and  vice 
president,  Leo  Burnett  Co.,  Chicago,  promoted 
to  newly-created  post,  vice  president  in  charge 
of  marketing. 

William  D.  Thompson,  account  executive, 
Young  &  Rubicam,  N.  Y.,  named  vice  president 
and  account  supervisor. 

John  A.  Garber,  formerly  vice  president, 
Macy's,  Kansas  City,  returns  to  Al  Paul  Lefton 
Co.,  N.  Y.,  as  vice  president. 

Kenneth  M.  Hill,  vice  president,  Aubrey,  Fin- 
lay,  Marley  &  Hodgson  Inc.,  Chicago,  elected 
to  board  of  directors. 

Robert  J.  Wallace,  Biow-Beirn-Toigo,  N.  Y., 
to  Benton  &  Bowles,  same  city,  as  account 
executive;  Ben  A.  Pollet,  Compton  Agency, 
N.  Y.,  to  Benton  &  Bowles. 

Blaine  Faber,  Coronet  magazine,  N.  Y.,  to  Mc- 


Station  Sells 
Double-Barreled  Idea 

News  Gets  'em 
Coming  and  Going 

In  Montgomery,  Ala.,  an  oil 
company  wanted  to  reach  both 
men  and  women,  urban  and  rural, 
and  it  wanted  to  be  identified  with 
a  single  type  of  program. 

Frank  Dudley,  WAPX  account 
executive,  solved  it  this  way: 

For  the  ladies,  the  sponsor  was 
offered  an  AP  5-minute  summary 
prepared  and  edited  especially  for 
women.  This  went  on  the  air  at 
10:55  a.m. 

For  the  men,  the  sponsor  bought 
a  5  p.m.  AP  news  broadcast  —  the 
peak  traffic  load  of  the  day,  when 
men  driving  home  from  work 
could  get  the  full  impact  of  a  motor 
oil  sales  presentation. 

Sponsor  is  delighted  with  the 
double-barreled  idea.  Dudley  feels 
the  company's  high  regard  for  AP 
eased  the  sale. 


Says  WAPX's  President, 
Thomas  f.  Martin:  "Good 
news  coverage,  world-wide 
and  regional,  plus  splendid 
cooperation,  make  AP  a  must 
with  WAPX." 
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SPONSORS  WARM  TO  AP 
Because  ...  it's  better 
and  it's  better  knoivn. 


"Four  men 
still  missing . . . 

I'll  stick  with  it." 


Case  History  No.  5 

Thunder  crashed  and  the  rain  beat 
down.  Walter  B.  Grubbs,  newsman 
for  Radio  Station  KVMC,  Colorado 
City,  Texas,  was  barely  asleep  when 
a  siren  wailed. 

Grubbs  reached  for  the  phone.  The 
operator  told  him:  "Fire  in  the  Col- 
orado Hotel!" 

Minutes  later  — at  midnight  — 
Grubbs  was  on  the  scene.  Lightning 
had  set  the  building  on  fire.  The  roof 
was  a  mass  of  flame.  Firemen  were 
removing  the  guests.  Wind-driven 
hail  pelted  the  rescuers.  Some  hotel 
guests  still  were  unaccounted  for. 

Grubbs  telephoned  The  AP  in 
Dallas. 

Then,  with  firemen,  he  began  a 
methodical  check  of  the  registration 
list  to  identify  survivors.  They 
tracked  some  to  other  hotels  and  mo- 
tels. A  few  were  bedded  down  in  the 
courthouse.  One  was  in  the  hospital. 
Name  by  name,  Grubbs  and  the  fire- 
men wearily  checked  them  off. 

At  3  a.m.,  Grubbs  telephoned 
The  AP: 

"Four  men  still  missing,"  he 
said.  "I'll  stick  with  it." 

By  6  a.m.,  rescuers  located  the 
charred  body  of  one. 


Again,  a  phone  call  to  AP. 

At  10:30  a.m.,  a  second  body  was 
recovered. 

Another  phone  call  to  AP. 

Shortly  before  3  p.m.,  the  remain- 
ing two  bodies  were  found  in  the 
soggy,  smoking  ruins. 

Still  another  phone  call  to  AP. 

By  sticking  with  the  story  through- 


out the  night  and  day,  Grubbs  had 
given  every  AP  member  across  the 
country  a  clean  beat. 

It  was  a  typical  AP  sweep  — 
from  beginning  to  end. 

Walter  B.  Grubbs  is  one  of 
many  thousands  who  help 
make  The  AP  better... and 
better  known. 


Those  who  know  famous  brands. ..know  the  most  famous  name  in  news  is  Jr 
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like  a  foot  print 
on  the  sands  of 
time  WHLM  cov- 
ers a  quality  mar- 
ket in  Pennsylvania  just  as  a  Magee  Carpet 
covers  a  quality  market  throughout  the 
United  States. 

This  rich  industrial  and  agricultural  market 
which  produced  a  combined  annual  income 


of  $2,090,404,000  in  1954  can  only  be 
reached  adequately  by  WHLM  RADIO 
with  500  Watts  at  550  Kc.    full  time. 

A  new  transmitter  ....  a  new  antenna  .... 
a  new  and  beautiful  studio  ....  and  now  a 
new  Move  to  550  Kc.  which  simply 
means  a  brand  new  coverage  pattern  to 
reach  the  greatest  number  of  potential  pur- 
chasers for  your  client's  products  in  this  in- 
creasingly productive  Pennsylvania  market. 


WHOL    WAZL   WHLM      WIDE  WVDA 

Allentown,  Pa.  CBS       Hazleton,  Pa.  NBC- MBS        Bloomsburg,  Pa.        Biddeford-Saco,  Me.  MBS-Yankee       Boston,  Mass.  ABC 

(All  Stations  Represented  by  Paul  H.  Raymer  Company) 
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Cann-Erickson,  N.  Y.,  as  account  executive. 

Fred  W.  Adams  appointed  advertising  and 
merchandising  director,  Nash  Motors  Div., 
American  Motors  Corp.,  Chicago. 

Stanley  Soderberg,  art  dept.,  Pacific  National 
Adv.  Agency,  Spokane,  Wash.,  appointed  tv 
production  manager;  Don  E.  Smith  to  agency 
as  account  executive;  Betty  O'Neil  to  agency 
as  assistant  to  production  manager;  Dorothy 
Fredericks  and  Mary  Anne  Flynn  named  copy- 
writers; Mary  Louise  Wood  appointed  in  charge 
of  cooperative  advertising;  James  T.  Smith  to 
agency  as  artist. 

Philip  A.  Schloss  Jr.  appointed  public  relations 
manager,  Waldie  &  Briggs,  Chicago. 

Simon  E.  Knudsen,  General  Motors  Corp., 
Detroit,  appointed  general  manager,  Detroit 
diesel  engine  division,  effective  March  1,  suc- 
ceeding William  T.  Crowe,  retiring. 

Allan  Cooper,  institutional  sales  director, 
Ocoma  Foods  Co.,  Omaha,  Neb.,  appointed 
general  merchandise  manager. 

B.  R.  Elam  Jr.,  formerly  with  General  Electric 
Co.,  Schenectady,  N.  Y.,  in  advertising  and 
promotion  capacities,  to  Fulton,  Morrissey  Co., 
Chicago,  as  field  merchandising  manager. 

John  B.  Miller,  national  product  manager,  shoe 
div.,  Best  Foods  Inc.,  N.  Y.,  appointed  to  newly- 
created  position,  merchandising  manager,  Men- 
nen  Co.,  Morristown,  N.  J. 

George  Papineau,  formerly  vice  president, 
Needham,  Louis  &  Brorby,  Chicago,  appointed 
Midwest  sales  division  manager,  C.  A.  Swanson 
&  Sons  (poultry  processors),  Omaha,  Neb., 
headquartering  in  Chicago,  succeeding  Kenneth 
Pratt,  named  manager  of  east  central  sales 
division. 

Paul  A.  Deegan  appointed  defense  and  indus- 
trial sales  advertising  director,  Avco  Mfg.  Corp., 
N.  Y. 

J.  J.  Edwards,  formerly  product  sales  manager, 
Magic  Chef  Inc.  (appliances),  St.  Louis,  to 
Norge  Div.,  Borg-Warner  Corp.,  Chicago,  as 
gas  range  sales  manager. 

James  F.  Lunn  appointed  milk  and  ice  cream 
advertising  and  sales  promotion  manager,  Na- 
tional Dairy  Products  Corp.,  N.  Y.;  Robert  P. 
Aitken  named  market  research  manager. 

John  S.  Pledger,  production  manager,  Muir 
Agency,  N.  Y.,  to  J.  M.  Hickerson  Inc.,  same 
city,  as  assistant  production  manager. 

Harry  Alleva  to  radio-tv  dept.,  William  Warren, 
Jackson  &  Delaney,  N.  Y. 

Comer  Jennings  Jr.,  copy  dept.,  N.  W.  Ayer  & 
Son,  Phila.,  transfers  to  service  staff,  N.  Y. 
!  office. 

i  Charles  Oppenheimer  to  copy  staff,  Bridges- 
,  Sharp  &  Assoc.,  Dayton,  Ohio;  Larry  Epstein, 
j  formerly  with  production  staff,  WMAL-TV 
I  Washington,  to  radio-tv  production  staff. 

William  M.  Nevins,  Permacell  Corp.,  division 
of  Johnson  &  Johnson,  N.  Y.,  to  market  de- 
velopment dept.,  Compton  Adv.,  same  city. 

William  D.  O'Toole,  formerly  with  Hanford  & 
Greenfield  Inc.,  Rochester,  N.  Y.,  to  Hutchins 
Adv.  Co.,  same  city,  as  technical  publicity 
,  writer. 

Ralph  Harrington,  advertising  director,  Gen- 
eral Tire  &  Rubber  Co.,  Akron,  Ohio,  and 
I  J.  J.  Hartigan,  vice  president,  Campbell-Ewald 
■  Co.,  N.  Y.,  re-elected  president  and  elected  vice 
president,  respectively,  Traffic  Aduit  Bureau. 

Broadcasting    •  Telecasting 


20TH  CENTURY-FOX 
TO  MAKE  TV  FILM 

One  million  dollar  appropria- 
tion approved  for  studio  con- 
version to  video  use. 

TWENTIETH  CENTURY-FOX  board  of  direc- 
tors has  approved  an  appropriation  of  $1  mil- 
lion to  convert  the  company's  old  Western  Ave. 
studios  in  Hollywood  to  tv  film  production 
[B«T,  Jan.  17].  This  is  20th  Century's  first 
move  into  video  film  operation. 

Renovation  work  on  the  studios  in  the  West- 
wood  section  of  Los  Angeles  has  begun.  Sid 
Rogell,  executive  production  manager,  has  been 
shifted  to  head  the  video  operation,  to  be  known 
as  TCF  Television  Inc.  The  studio  is  consider- 
ing turning  two  of  its  successful  feature  series, 
"Mr.  Belvedere"  and  "Flicka,"  over  to  its  newly- 
formed  tv  subsidiary.  Harold  Lewis,  RKO 
Pathe  New  York  studio  manager,  has  joined 
20th  Century  in  the  same  capacity  on  the  West- 
ern Ave.  lot. 

The  lot  includes  three  large  sound  stages  and 
also  has  a  permanent  theatre  which  is  con- 
sidered suitable  for  tv  filming  before  live  audi- 
ences. 

In  line  with  20th  Century's  plans  to  rent 
space  in  its  new  tv  film  studio,  Conne-Stephens, 
producers  of  ABC-TV's  Treasurey  Men  in  Ac- 
tion and  Tv  Readers  Digest,  has  become  the 
first  tenant. 

Twentieth  Century  is  the  first  of  the  major 
Hollywood  studios  to  become  active  in  tv  film 
production.  Warner  Bros,  is  understood  to  be 
considering  devoting  part  of  its  large  Burbank 
studio  to  this  type  of  movie-making.  Columbia 
and  Republic  have  had  tv  film  subsidiaries  for 
some  time. 

Ziv's  International  Budget 
Gets  Boost  of  Half-Million 

ZIV  TELEVISION  Inc.  last  week  announced 
plans  to  increase  its  present  investment  in  its 
international  operation  from  $1.5  million  to 
about  $2  million  before  the  end  of  the  year. 

A  spokesman  said  that  the  investment  pro- 
gram represents  "a  gamble"  on  the  potential 
market  for  Ziv  products  in  Europe  and  South 
America,  but  has  been  undertaken  in  the  be- 
lief that  tv  soon  will  become  "as  important  an 
entertainment  medium  in  foreign  countries  as 
it  is  in  the  U.  S."  Currently  Ziv  is  dubbing  seven 
programs  into  Spanish  for  the  Latin  American 
markets  and  is  planning  a  similar  move  for  four 
programs  to  be  telecast  in  France,  Germany, 
Italy,  Holland  and  Switzerland. 

Pickford-Goldwyn  Suit 
Hearing  Set  for  March  21 

MARCH  21  has  been  set  by  Long  Beach  Supe- 
rior Court  Judge  Paul  Nourse  as  the  next  hear- 
ing date  for  the  Mary  Pickford-Samuel  Gold- 
wyn  legal  hassle  involving  Goldwyn  Studios. 
While  the  property,  currently  estimated  by 
Goldwyn  as  worth  $5  million  and  including  a 
10  acre  site,  buildings  and  equpiment,  is  up 
for  sale  by  court  order  [B«T,  Jan.  17],  the 
suit  filed  by  Miss  Pickford  and  the  producer 
against  each  other  still  are  to  be  settled. 

She  asks  an  accounting  of  all  rentals,  charg- 
ing that,  while  she  has  been  billed  for  her 
share  of  maintenance  costs,  she  has  never  re- 
ceived any  of  the  possible  profits.  Mr.  Gold- 
wyn, in  turn,  claims  he  has  expended  close  to 
$1  million  in  upkeep  of  the  property  and 
that  Miss  Pickford  should  pay  her  share  of  the 
operating  costs.  The  former  star  is  41/80ths 
owner  with  the  remaining  39/80ths  held  by  the 
producer. 


FIRST  signed  Cleveland  sponsor  of  The 
Little  Rascals  tv  film  series  is  Wishbone 
Salad  Dressing  Co.,  which  bought  the 
Thursday,  6-6:30  p.m.,  slot  on  WEWS  (TV) 
there.  L  to  r:  seated,  A.  C.  Marquardt, 
chairman  of  board,  A.  C.  Marquardt  Co., 
food  brokers;  Mary  Ellen,  hostess  for  Our 
Gang  comedy  films,  and  Robert  J.  Pa- 
lazzo, general  manager  of  Wishbone 
Salad  Dressing  Co.  Standing,  John  H. 
Foley,  local  sales  manager  of  WEWS, 
and  Jay  H.  Kerekes,  WEWS  salesman. 


Triangle  Announces  New  Films 
In  Planned  $2  Million  Budget 

EXPANDED  production  program  for  1955,  en- 
compassing two  tv  film  series  and  two  full- 
length  motion  pictures,  was  announced  last 
week  by  C.  A.  Nelson,  president,  and  Arthur 
Dreifus,  chief  of  production,  Triangle  Produc- 
tions Inc.,  New  York.  Mr.  Nelson  placed  Tri- 
angle's overall  production  budget  for  1955  "in 
excess  of  $2  million." 

New  series  will  include  Fair  Trial,  based  on 
the  book  of  the  same  title  by  Richard  B.  Morris, 
and  Resistance,  which  will  deal  with  life  be- 
hind the  Iron  Curtain.  Negotiations  are  in 
progress  with  Official  Films  to  handle  sales  and 
distribution. 

Triangle's  third  project  is  the  production  of 
two  full-length  motion  pictures,  starring  Robert 
Alda,  and  based  on  the  company's  tv  filmed 
series,  Secret  File,  U.  S.  A.  The  features  will 
be  produced  in  Amsterdam,  Holland,  at  the 
Cinetone  Studios. 

Defendants  in  16mm  Suit 
Pose  Questions  to  Justice 

TOTAL  of  nine  questions,  designed  to  find  out 
what  additional  evidence  the  Justice  Depart- 
ment will  introduce,  were  asked  of  the  De- 
partment by  all  but  one  of  the  defendant  mo- 
tion picture  firms  in  the  anti-trust  suit  filed 
in  Los  Angeles  Federal  District  Court  to  force 
release  of  16mm  film  prints  to  tv  and  other 
use  [B»T,  Feb.  14,  et  seq.]. 

Republic  Pictures,  a  defendant,  did  not  join 
the  action. 

Documents  will  be  supplied  to  1 1  defendant 
motion  picture  distribution  and  production 
firms,  and  six  trade  associations  named  as  co- 
conspirators, on  March  10.  However,  Samuel 
Flatow.  special  assistant  to  the  Attorney  Gen- 
eral, the  government  trial  prosecutor,  indicated 
he  would  not  object  to  answering  the  new  de- 
fendant interrogatories  at  this  time. 
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CONCLUDING  an  agreement  for  Union  Pacific  railroad  sponsorship  of  NBC  Film  Div.'s 
His  Honor,  Homer  Bell  over  KCOP  (TV)  Los  Angeles  are  (I  to  r)  Paul  Beach,  Union  Pacific 
advertising  manager  for  California  and  Nevada;  Jack  Heintz,  general  manager  of 
KCOP;  Cliff  Ogden,  western  sales  manager,  NBC  Film  Div.;  Marion  E.  Welborn, 
account  executive,  The  Copies  Co.,  agency  for  Union  Pacific,  and  Jack  Tobin,  NBC  Film 
Div.  salesman.  In  addition  to  Los  Angeles,  the  series  has  been  sold  in  Omaha,  Seattle 
and  Portland,  Ore.,  NBC  Film  Div.  reported. 


FILM  GROUPS  SIGN 
CONTRACT  WITH  SAG 

AGREEMENT  was  reached  last  week  by  the 
Screen  Actors  Guild  with  the  Film  Producers 
Assn.  of  New  York  and  the  Alliance  of  Tele- 
vision Film  Producers,  Hollywood,  on  a  new 
contract  covering  minimum  wages  and  condi- 
tions for  actors,  singers  and  announcers  in  tv 
film  commercials.  The  current  pact  expires 
March  1 . 

A  joint  statement  by  the  union  and  producers' 
organizations  reported  negotiations  had  been 
completed  and  that  a  proposed  new  contract, 
now  being  drafted,  will  be  submitted  for  ap- 
proval of  the  governing  bodies.  The  American 
Assn.  of  Advertising  Agencies  also  participated 
in  the  negotiations,  although  it  will  not  be  a 
signatory  to  the  contract. 

TPA  Plans  Spade  Cooley  Show 

PLANS  were  announced  last  week  by  Tele- 
vision Programs  of  America.  New  York,  to 
produce  and  distribute  a  new  half-hour  tv 
filmed  series,  described  as  "sophisticated  coun- 
try music  and  comedy."  The  series  will  feature 
Spade  Cooley,  country  music  and  comedy  star, 
who  has  been  conducting  a  tv  program  on 
KTLA  (TV)  Los  Angeles  for  the  past  six  years. 

Milton  Gordon,  president  of  TPA,  said  the 
company  had  decided  to  produce  the  new  series 
after  studying  "the  skyrocket  growth"  of  coun- 
try entertainment  in  the  last  three  years. 

Production  on  the  new  series  is  scheduled 
to  begin  in  Hollywood  this  week.  The  com- 
pany produces  and  distributes  seven  other  filmed 
series,  and  also  syndicates  the  Edward  Small 
feature  package. 

Unity  Plans  New  Package 

ACQUISITION  of  a  new  package  of  13  feature 
films  by  Unity  Television  Corp.  was  announced 
last  week  by  Len  Firestone,  sales  manager.  He 
said  Unity  plans  to  issue  a  group  of  13  feature 
films  each  quarter  of  this  year. 

The  new  package,  called  "The  Lucky  13,"  is 
to  consist  of  features  never  before  shown  on 
tv.  The  titles  include  Operation  Diplomat, 
This  Was  a  Woman,  Dangerous  Cargo, 
Private  Information  and  Profile. 
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MCA-TV  Details  Campaign 
For  After  Sale  Promotion 

MCA-TV  Film  Syndication  last  week  announced 
details  of  an  "after  sales  audience  promotion" 
campaign  to  provide  regional  and  local  sponsors 
and  stations  a  continuing  service  of  promotion 
and  publicity  in  support  of  their  MCA-TV  syn- 
dicated programs. 

Wynn  Nathan,  vice  president  in  charge  of 
sales,  said  that  a  film  distributor  often  supplies 
a  station  with  a  packet  of  material  at  the  time 
the  sale  is  made  but  forgets  to  service  it  there- 
after. MCA-TV,  he  said,  plans  to  provide  serv- 
ice after  the  sale  with  merchandising  items, 
publicity  material,  on-the-air  promotion,  synop- 
sis of  story  lines,  promotion  ideas,  point  of  sale 
items  and  suggestions  on  selling  shows  to  spon- 
sors and  spotting  them  in  appropriate  time  slots. 

Sterling  Distributes  Films 
Formerly  Handled  by  TeeVee 

STERLING  TELEVISION  Co.  has  acquired 
distribution  rights  to  all  properties  formerly 
handled  by  TeeVee  Co.,  Beverly  Hills,  accord- 
ing to  Saul  J.  Turell  and  Gifford  Phillips,  presi- 
dents of  the  respective  firms. 

Among  the  newly-negotiated  series  are  half- 
hour  Tales  of  Tomorrow  and  quarter-hour 
shows  Little  Theatre,  Invitation  Playhouse,  The 
Charles  Laughton  Show,  Camera's  Eye  and 
Gigi  and  Jock.  TeeVee's  future  activity  will  be 
devoted  exclusively  to  production  under  the 
guidance  of  Ludlow  Flower,  company  vice 
president,  Mr.  Phillips  revealed. 

TPA's  Gordon  in  London 

MILTON  A.  GORDON,  president  of  Televi- 
sion Program  of  America,  New  York,  em- 
planed for  London  last  Friday  at  the  invitation 
of  contractors  for  British  Broadcasting  Corp. 
to  discuss  the  showing  of  TPA  properties  in 
the  British  Isles.  While  in  Europe,  Mr.  Gordon 
intends  to  establish  TPA's  first  European  branch 
office,  spokesmen  said,  reporting  that  TPA  has 
taken  option  on  office  space  in  London,  Paris 
and  Rome. 

FILM  SALES 
Glynipia  Brewing  Co.,  Olympia,  Wash.,  has 
signed  to  sponsor  new  Ziv  film  series.  The  Sci- 


ence Fiction  Theatre,  in  seven  West  Coast 
markets,  raising  total  number  of  markets  to 
15.    Series  scheduled  to  go  on  air  April  1. 

FILM  DISTRIBUTION 

Brandon  Films  Inc.,  N.  Y.,  has  acquired  dis- 
tribution rights  to  Swiss  Cartoon  Series,  group 
of  13  color  cartoon  films  produced  in  Switzer- 
land by  Pinschewer  Film  Atelier. 

Canadian  Pacific  Railways,  Montreal,  is  making 
its  library  of  32  16mm  travel  films  available 
to  U.  S.  and  Canadian  tv  stations  free,  through 
offices  in  N.  Y.,  Montreal  and  Toronto.  Only 
advertising  appearing  in  films  is  at  beginning 
when  they  open  with  "Canadian  Pacific  Railway 
presents  .  .  ."  and  occasionally  on  railway  car 
shown  in  films.  Last  year  tv  stations  in  53 
U.  S.  cities  showed  films  309  times  and  they 
also  were  shown  on  15  Canadian  stations  87 
times. 

Sportsvision  Inc.,  S.  F..  has  acquired  distribu- 
tion rights  to  quarter-hour  Adventure  Out  of 
Doors  film  series  in  the  1 1  western  states, 
Alaska  and  Hawaii. 

FILM  PRODUCTION 

Family  Films,  Hollywood,  is  shooting  new 
quarter-hour  series.  Our  Children,  for  tv  and 
church  library  use.  First  two  films,  dealing 
with  child  conduct,  are  directed  by  William  P. 
Claxton  with  Sam  Hersh  producer.  Family 
Films  also  will  shoot  new  series  of  13  half-hour 
dramatic  tv  films  for  Methodist  church,  to  be 
released  through  National  Council  of  Churches, 
expected  to  be  ready  for  telecast  next  January. 

Vi-Bar  Productions,  Hollywood,  is  shooting 
new  half-hour  tv  film  series,  Steve  Donovan. 
Western  Marshal,  to  be  syndicated  by  NBC 
Film  Div. 

Transfilm  Inc.,  N.  Y.,  has  completed  nine  tv 
film  commercials  for  Dow  Chemical  Co.,  Mid- 
land, Mich.,  for  Saran  Wrap,  Saranette,  Dowex 
and  Magnesium,  through  MacManus.  John  & 
Adams,  N.  Y.,  and  "Europe  Salutes  Goebel"  tv 
film  spot  announcements  for  Goebel  Brewing 
Co.,  Detroit,  through  Campbell-Ewald,  N.  Y. 

Charles  O.  Puffer  Co.  (adv.),  Chicago,  has 
produced  one-minute  tv  spot  announcement  for 
National  Brush  Co.,  Aurora,  111.,  for  Sno- 
Chaser  window  brush.  Placements  of  an- 
nouncement are  in  10  eastern  and  midwesterr 
markets. 

RANDOM  SHOTS 

Carey-Swain  Inc.  (production),  Sarasota,  Fla.. 
will  expand  quarters  at  1938  Laurel  St.  b\ 
adding  4,000  feet  and  two  floors  to  present  one- 
story  building.  Additional  film  editing  rooms, 
more  sound  stage  area  for  tv  film  production, 
projection  and  conference  room,  studio  apart- 
ment and  swimming  pool  are  planned. 

FILM  PEOPLE 

Barbara  Wilkens,  publicity  dept..  Blaine- 
Thompson  Co.,  N.  Y.,  to  ABC  Film  Syndica 
tion  Inc.,  same  city,  as  assistant  to  advertising 
and  promotion  director. 

Norman  Macdonnell,  with  CBS  Radio  Gun- 
smoke,  signed  as  associate  producer  on  up- 
coming CBS-TV  film  version. 

A!  Ward,  writer.  Alias  Jimmy  Valentine  series. 
Gross-Krasne  Inc.,  Hollywood,  father  of  boy. 
Steven  Clay,  Feb.  10. 

Howard  Bernard,  national  sales  executive. 
Reela  Films  Inc.,  subsidiary,  WTVJ  (TV) 
Miami,  father  of  girl,  Teri. 

Tom  Moore,  71.  tv  film  actor,  died  Feb.  12. 

S.  Z.  Sakall,  62,  tv  film  actor,  died  Feb.  12. 

Broadcasting    •  Telecasting 


,.  .ssssss/sssssss,, 


***** 


asterpieces  of  the  Early  Screen ...  ^ 


The  original  productions  of  Biograph,  Edison 
and  other  pioneers  .  .  .  100  quarter  hours 

of  motion  picture  history,  "MOVIE  MUSEUM" 
Produced  by  Paul  Killiam  under  the  supervision 

of  Saul  J.  Turell,  from  original  negatives 
in  the  vaults  of  the  Museum  of  Modern  Art 

and  the  George  Eastman  House. 
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JOB  .  .  .»  GREAT  PRODUCTION 

*BC~Los  Angeles 

"sZVl^s"NZNG  SHOW  «■ 

ON  THE  MSOIUM 

The  Hollywood  Repair 

CHARM  AND%D0M0°D7A^WlrH 

Z/if  Billboard 


STERLING  TELEVISION  CO..  I.\f. 


NEW  YORK 
205  East  43  Street 
New  York  17,  New  York 


CHICAGO 
30  N.  LoSalle  Street 
Chicago  2,  Illinois 


HOLLYWOOD 
6715  Hollywood  Blvd. 
Hollywood  28,  California 


.  .  .  your  source  for  "quality  in  film  entertainment" 
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ioolr  €losely-it's  YOU! 


Most  of  the  things  you  enjoy  in  your  daily  life  -  your  home,  your  car, 
your  clothes,  the  food  you  eat  -  are  available  to  you  in  such  quantity 
because  America  enjoys  the  world's  greatest  system  of  mass  transporta- 
tion. And  the  better  that  system  works,  the  better  for  you. 

But  when  that  system  is  not  permitted  to  work  at  its  best,  it  is  your  loss. 
As  you  can  see  from  this  scorecard,  only  the  railroads  among  these  trans- 
portation agencies  are  meeting  all  their  true  costs  without  help  from  tax 
money. 

And  yet,  railroads  are  subject  to  such  laws  and  regulations,  both  in  their 
rates  and  in  their  services,  that  they  are  not  allowed  to  compete  with  other 
forms  of  transportation  on  an  equal  basis. 

This  costs  you  money  in  two  ways  -  in  higher  taxes  and  in  higher  real 
costs  of  transportation. 

You  can  help  get  lower  real  costs  -  and  lower  taxes,  too  -  by  supporting 
measures,  state  and  national,  which  will  put  all  forms  of  transportation 
on  an  equal  basis  -  and  which  will  give  America's  railroads  freedom 
to  compete. 


Association  of  American  Railroads 

WASHINGTON  6,  D.  C. 
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 PROGRAM  SERVICES  

Keystone  Celebrates  Signing 
WDUZ  as  800th  Affiliate 

GREEN  BAY,  Wis.,  was  the  locale  of 
ceremonies  Feb.  12  when  competing  station 
executives  joined  with  local  officials  to  help 
celebrate  a  milestone  in  the  history  of  Keystone 
Broadcasting  System. 

The  occasion  was  the  official  signing  of 
WDUZ  Green  Bay  as  the  network's  800th  af- 
filiate. Keystone  also  is  celebrating  its  15th 
anniversary. 

Keystone's  Chicago  contingent  was  led  by 
Svdney  J.  Wolf,  its  president,  and  welcomed 
by  Ben  A.  Laird,  WDUZ  president  and  general 
manager,  and  a  political  party  including  Mayor 
Dominic  Olejniczak,  District  Attorney  Bernard 
Bertrand  and  Sheriff  Ruben  Lasee.  Keystone  is 
represented  by  Gourfain-Cobb  &  Assoc.,  Chi- 
cago agency. 

The  ceremonies  were  highlighted  with  a 
special  program  on  WDUZ  from  8:05-9  p.m. 
that  evening  with  Dick  ("Two-Ton")  Baker, 
pianist-singer,  from  the  Crystal  Ballroom  in 
Green  Bay"s  Northland  Hotel.  Activities  were 
set  up  by  Edwin  R.  (Pete)  Peterson,  Keystone 
vice  president. 

Haydn  Evans,  general  manager  of  competing 
WBAY-AM-TV  there,  sent  a  crew  to  WDUZ 
studios  to  film  the  pact-signing  and  congratu- 
latory repartee  between  Messrs.  Laird  and  Wolf. 
WBAY-TV  used  the  excerpts  last  Monday  eve- 
ning. 

Wilson  Named  to  INS  Post 

APPOINTMENT  of  William  C.  Wilson  as 
business  and  sales  representative  for  Interna- 
tional News  Service  and  International  News 
Photos  in  the  Southeast  was  announced  last 
week  by  Seymour  Berkson.  INS  general  man- 
ager. Mr.  Wilson  formerly  was  with  United 
Press  as  a  news  and  business  executive.  His 
newly  created  assignment  is  part  of  an  expan- 
sion program  in  the  radio-tv  fields  in  the  South- 
east, Mr.  Berkson  said. 

Mr.  Wilson,  who  will  headquarter  in  Florida, 
will  assist  the  general  sales  staff  and  handle 
client  relations  under  the  direction  of  Louis 
Allwell,  INS  sales  director  in  New  York.  His 
duties  also  will  include  tv  station  relations  on 
all  matters  pertaining  to  both  newsfilm  and 
facsimile  service. 


WTOP  Packaging  Unit  Formed 

ESTABLISHMENT  of  a  production  and  pack- 
aging division  has  been  announced  by  WTOP 
Inc.  (WTOP-AM-FM-TV  Washington)'  The  di- 
vision, WTOP  Entertainment  Productions,  under 
supervision  of  Ernest  H.  Hall,  will  produce  and 
package  shows  for  organizations  (carnivals, 
fairs,  conventions)  in  the  WTOP  Radio  area — 
comprising  all  or  parts  of  five  states  and  the 
District  of  Columbia. 


PROGRAM  SERVICE  SHORTS 

Harry  S.  Goodman  Productions,  N.  Y.,  has  ac- 
quired world  sale  rights  to  four  quarter-hour 
teenage  transcribed  radio  productions:  Adven- 
tures of  Jimmie  Allen,  In  the  Air  With  Roger 
Gale,  The  Adventures  of  Frank  Farrell  and 
Ann  of  the  Airlanes.  Programs  will  be  offered 
individually  or  as  a  package. 

Frederic  W.  Ziv  Co.,  Cincinnati,  reports  The 
Eddie  Cantor  Radio  Show  sold  in  65  markets. 
Stations  and  sponsors  purchasing  program  will 
receive  series  of  one-minute  spot  announce- 
ments transcribed  by  Mr.  Cantor  dealing  with 
public  service  campaigns. 
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COLOR  WONT  OUTMODE  B-W— BALCOM 


RETMA  mid-winter  conference 
in  New  York  hears  associa- 
tion's board  chairman  predict 
that  1955  electronics  volume 
will  reach  $9.6  billion. 

BLACK-AND-WHITE  tv  will  not  give  way 
completely  to  color,  any  more  than  radio  was 
entirely  supplanted  by  monochrome  video,  ac- 
cording to  Max  F.  Balcom,  board  chairman, 
Radio-Electronics  Television  Mfrs.  Assn. 

Mr.  Balcom,  retired  head  of  Sylvania  Electric 
Products,  spoke  Thursday  afternoon  at  a  sym- 
posium of  New  York  Security  Analysts  at  the 
Hotel  Roosevelt  which  followed  the  conclusion 
of  a  three-day,  mid-winter  RETMA  conference. 

But  Mr.  Balcom  waxed  enthusiastic  on  future 
sales  of  color  sets — "a  wholly  new  market  is 
about  to  open  with  an  impact  as  dramatic  as 
the  introduction  of  monochrome  television  and 
with  a  dollar  volume  much  greater."  By  1961, 
sales  of  color  receivers  will  equal  those  of 
monochrome,  he  said,  noting  that  general  op- 
timism in  the  industry  can  be  had  by  a  look 
at  dollar  volume  and  inventory  figures. 

Volume  hit  S8.9  billion  last  year  in  elec- 
tronics, he  said,  predicting  a  $9.6  billion  level 
(including  broadcast  revenue)  by  the  end  of  this 
year.  Record  sale  of  tv  sets  last  year,  Mr. 
Balcom  said,  was  unexpected  (7.3  million  sets), 
and  as  a  result,  nearly  8  out  of  every  10  families 
can  be  expected  to  have  at  least  one  tv  set  by 
the  end  of  1955.  Inventory  was  whittled  down 
by  some  400.000  receivers  from  its  plump  1.9 
million  at  the  start  of  1954,  he  noted. 

Radio  production  may  be  down  from  previ- 
ous years,  he  said,  but  it  will  maintain  its  pres- 
ent level  in  the  future.  He  said  more  than  6 
million  home,  clock  and  portable  battery  sets 
and  4  million  radios  for  auto  installation  came 
off  production  lines. 

During  the  conference,  RETMA*s  Set  Di- 
vision executive  committee  threw  its  support 


behind  that  part  of  the  Plotkin  Memorandum 
which  proposed  rescinding  the  10%  federal 
excise  tax  on  the  manufacturing  of  all  uhf 
channel  receivers.  The  committee  noted  that  it 
wanted  to  assist  uhf  broadcasters  in  implement- 
ing their  services.  In  endorsing  the  tax  elimi- 
nation, the  committee  said  it  recommends  that 
any  effective  date  be  placed  in  the  future  to 
permit  an  orderly  transition  in  manufacturers' 
production  and  merchandising. 

The  committee  skipped  subscription  tv,  which 
had  been  on  the  agenda,  and  turned  it  over  for 
study  by  a  special  committee  headed  by  Paul 
V.  Galvin,  Motorola  president. 

Two  new  directors  elected  by  the  Set  Divi- 
sion were  Parker  H.  Erickson,  Avco  vice 
president  and  Crosley-Bendix  Home  Appliances 
Division's  executive  vice  president,  and  L.  G. 
Haggerty.  president,  Capehart-Farnsworth.  Sey- 
mour Mintz.  CBS-Columbia  president,  was 
named  as  a  member  of  the  executive  committee 
of  the  Set  Division,  succeeding  Louis  Hausman, 
also  of  CBS-Columbia,  who  resigned  his  mem- 
bership upon  his  transfer  to  CBS  Inc. 

Twelve  new  members  were  placed  on 
RETMA's  rolls,  sending  the  total  up  to  383. 
RETMA's  board  also  voted  for  New  York 
rather  than  Boca  Raton.  Fla.,  as  the  location 
for  the  organization's  April  quarterly  meeting. 

Other  actions:  accepted  a  report  on  the  all- 
industry  participation  in  an  atomic  weapons 
demonstration  this  April  which  will  test  elec- 
tronic equipment:  called  for  strengthening  of 
the  Defense  Dept.'s  all  armed  services  agency 
which  coordinates  and  sets  general  standards 
for  electronics  equipment  for  the  various  armed 
forces,  and  approved  proposals  of  its  commit- 
tees on  public  relations,  advertising  and  sales 
management  that  RETMA  join  with  the  Na- 
tional Appliances  &  Radio-Tv  Dealers  Assn. 
in  supporting  a  dealer-manufacturer  sponsored 
sales  promotion  campaign  of  radio-tv  sets,  under 
which  the  week  of  Sept.  18  would  be  designated 
"Radio-Tv  Week." 


ELECTED  officers  and  directors  of  the  Utah  Broadcasters  Assn.  at  the  association's 
annual  convention  Jan.  21  were  (I  to  r):  seated,  George  Hatch,  Intermountain  Net- 
work, vice  president;  Eugene  M.  Halliday,  KSL,  president;  Arch  Webb,  KVOG  Ogden, 
secretary-treasurer;  standing,  Harold  Van  Wagenen,  KIXX  Provo;  Arthur  Higbee, 
KSUB  Cedar  City,  and  G.  Bennett  Larson,  KDYL  Salt  Lake  City,  all  elected  to  the 
board  of  directors.  Lee  Walker  of  KJAM  Vernal,  not  pictured,  also  was  elected  to 
the  board  of  directors. 
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BIG  VOICE  IN  SPORTSLAND 

WJPG 

People  in  Northeastern  Wis- 
consin like  Action 

Buying  Action!  Sports  Ac- 
tion! 

Green  Bay's  5,000  watts  day- 
time (500  night)  station, 
WJPG,  translates  this  "sports- 
happy"  audience  into  vol- 
ume sales.  You've  always  got 
a  loyal,  responsive  audience 
on  WJPG  .  .  .  the  area's  top 
Sports  Station! 


5,000 
Watts  Daytime 


MBS  •  GREENBAY,  WIS. 

Represented  by  Burn-Smith  Company 
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ROCK  ISLAND 

is  chosen  for 

All-America  City 
Award 

WHBF  is  proud  to  have  as  its 
audience  the  active,  progressive 
citizens  of  Rock  Island — fine 
people  in  an  outstanding 
American  city. 

Les  Johnson,  V.  P.  and  Gen.  Mgr. 
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NARTB,  RETMA  Back 
Uhf  Tax  Relief  Bill 

NARTB  and  Radio-Electronics-Tv  Mfrs.  Assn. 
have  thrown  their  support  behind  a  bill  in- 
troduced last  week  by  Rep.  Frank  Ikard  CD- 
lex.)  to  exempt  uhf  tv  sets  from  the  10% 
federal  excise  tax.  The  bill  (HR  4070)  em- 
bodies one  proposal  made  by  Harry  M.  Plot- 
kin,  as  counsel  for  the  Senate  Commerce  Com- 
mittee's investigation  of  networks  and  uhf-vhf 
troubles,  to  aid  the  cause  of  uhf  television  [B»T, 
Feb.  7]. 

Harold  E.  Fellows,  NARTB  president,  said 
the  association  is  "deeply  gratified  by  this  action 
of  Congressman  Ikard."  Similar  legislation  was 
proposed  by  amendment  of  a  House  bill  in  the 
83d  Congress  by  former  Sen.  Edwin  C.  John- 
son (D-Colo. ). 

Sen.  Johnson's  proposal  later  was  amended  to 
become  a  $7  unit  tax  "credit"  for  uhf  sets,  but 


BILL  introduced  Wednesday  by  Rep.  Frank 
Ikard  (r)  would  exempt  uhf  tv  sets  from 
10%  federal  excise  tax.  Here  he  checks 
the  proposal  with  Ralph  Hardy,  NARTB 
government  relations  vice  president. 

the  bill  (HR  6440)  died  on  the  Senate  calendar 
[B©T,  Aug.  23,  1954].  A  similar  $7  tax  credit 
bill  (HR  1814)  has  been  offered  in  the  84th 
Congress  by  Rep.  John  W.  McCormack  (D- 
Mass.)  [B*T,  Jan.  24]. 

Mr.  Fellows  said  NARTB  would  actively  sup- 
port the  Ikard  proposal,  and  that  his  organiza- 
tion "has  always  opposed  the  burdening  of  re- 
ceiving sets  with  excise  taxes  on  the  basis  that 
this  constitutes  a  discriminatory  handicap  to  the 
free  distribution  of  news  and  information  by 
means  of  the  electronic  media."  Rep.  Ikard 
is  a  member  of  the  House  Ways  &  Means  Com- 
mittee, which  reviews  tax  matters. 

RETMA  endorsed  the  Ikard  bill  at  its  mid- 
winter conference  (see  story  page  75). 

NARTB  Committee  Discusses 
Industry  Meetings  March  15 

A  SIX-MAN  Regional  Meetings  Committee, 
formed  last  week  by  NARTB  President  Harold 
E.  Fellows,  will  meet  in  Washington  March  15 
to  draw  up  a  plan  for  an  autumn  schedule  of 
industry  conventions.  The  schedule  will  include 
eight  meetings  and  will  replace  the  usual  17 
district  meetings. 

Named  co-chairmen  of  the  committee  were 
E.  K.  Hartenbower,  KCMO  Kansas  City,  and 
Campbell  Arnoux,  WTAR-TV  Norfolk,  Va., 
vice  chairmen,  respectively,  of  NARTB's  Radio 
and  Tv  Boards.  Other  members  are  Kenyon 
Brown,  KWFT  Wichita  Falls,  Tex.;  Richard  M. 
Brown,  KPOJ  Portland,  Ore.,  and  Walter  E. 


Wagstaff.  KIDO  Boise,  Idaho,  all  representing 
radio.  William  Fay,  WHAM-TV  Rochester; 
Ward  L.  Quaal,  WLWT  (TV)  Cincinnati,  and 
Robert  D.  Swezey,  WDSU-TV  New  Orleans, 
represent  tv. 

Naming  of  the  committee  followed  action  by 
the  NARTB  combined  boards  at  their  Holly- 
wood, Fla.,  meeting  last  month  [B«T.  Jan.  31]. 
All  members  of  the  new  group  are  directors 
of  the  association.  After  the  March  15  session 
the  committee  is  expected  to  submit  recom- 
mendations for  action  by  the  full  board. 

Member  stations  of  the  association  will  be 
allowed  to  attend  any  one  of  the  autumn  meet- 
ings. In  the  past,  attendance  has  been  regulated 
by  district.  Non-members  will  not  be  permitted 
to  attend. 

Rising  expense  and  drain  on  time  of  industry 
executives  as  a  result  of  the  multiplicity  of 
meetings  has  become  a  serious  management 
problem.  This  NARTB  action  is  the  first  main 
step  to  cut  down  on  travel  expense,  which  runs 
around  S3. 5  million  each  year  [B«T,  Dec.  13, 
1954].  Another  $12,000  saving  in  staff  travel 
will  be  made  by  NARTB. 

HEILWEIL  TELLS  MEETING 
OF  TV  SALES  REVOLUTION 

New  York  marketing  group 
hears  NBC-TV  executive  dis- 
cuss successful  use  of  kine- 
scopes and  closed-circuit  tele- 
casts to  increase  sales. 

TELEVISION  is  revolutionizing  the  techniques 
of  merchandising  through  the  use  of  kinescopes 
and  closed-circuit  telecasts,  Murray  Heilweil, 
manager  of  merchandising  for  NBC-TV,  told 
a  meeting  of  the  New  York  chapter  of  the 
American  Marketing  Assn.  at  the  Hotel  Roose- 
velt last  Thursday. 

Mr.  Heilweil  enlivened  his  talk  to  the  AMA 
assemblage,  composed  in  large  part  of  repre- 
sentatives of  the  printed  media,  with  two  kine- 
scope presentations  prepared  especially  for  the 
meeting.  He  observed  that  the  widespread  in- 
terest evinced  by  the  AMA  audience  was  typical 
of  the  "enthusiastic  reception"  accorded  kine- 
scopes and  closed-circuit  telecasts  by  salesmen 
and  officials  of  trade  outlets. 

After  tracing  briefly  the  "tremendous"  growth 
of  television  in  the  past  eight  years,  Mr.  Heil- 
weil told  the  group  that  NBC  decided  to  estab- 
lish a  television  merchandising  department  three 
years  ago  because  it  was  convinced  that  the 
advertiser  must  be  provided  help  to  sell  his 
product  [B»T.  Jan.  31].  Initially  the  department 
supplied  the  customary  merchandising  aids 
common  to  magazines  and  newspapers,  includ- 
ing displays,  local  coverage  data,  tear  sheets, 
brochures  and  tie-in  plans,  Mr.  Heilweil  said. 

Though  these  conventional  merchandising 
aids  were  effective,  Mr.  Heilweil  continued. 
NBC-TV  began  to  receive  inquiries  from  lead- 
ing retailers  on  the  possibility  of  tying  in  with 
television  advertising.  It  was  this  evidence  of  the 
impact  of  television  and  the  appeal  of  star 
personalities  that  persuaded  NBC-TV  to  utilize 
tv  itself  for  merchandising,  according  to  Mr. 
Heilweil. 

Not  long  ago,  he  said,  a  client  gathered 
1,400  of  its  own  sales  representatives,  brokers 
and  retailers  in  50  television  stations  across  the 
count-ry  to  view  an  NBC-TV  closed  circuit  tele- 
cast in  color.  Mr.  Heilweil  recounted  that  the 
client  and  its  brokers  had  reported  "enthusiastic 
response"  for  their  customers,  and  the  adver- 
tiser's merchandising  campaign  was  "off  to  a 
flying  start." 

Mr.  Heilweil  explained  that  his  field  staff  of 
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afria     PROTECTING  YOU  IN  MORE  WAYS  THAN  YOU  KNOW 


Clipping  the  wings  of  the  firebug 


Firebugs  were  once  a  serious 
menace— causing  millions  of  dollars 
damage— because  there  was  no  ade- 
quate machinery  for  catching  these 
criminals.  But  local  authorities,  with 
the  help  of  fire  insurance  investiga- 
tors, tackled  this  job.  Better  tech- 
niques of  arson  detection  have  been 
developed.  Today,  within  every 
State,  there  are  special  forces  for 
arson  investigation  and  prosecution. 
The  result:  arson  is  now  mainly  the 
work  of  youthful  or  unbalanced  per- 
sons; the  professional  arsonist  knows 
he  has  little  chance  of  getting  away 
with  it. 


Every  hour  of  the  day  and  night, 
capital  stock  fire  insurance  compa- 
nies are  on  the  job  protecting  you— 
your  home,  your  family,  job  or 
business. 

But  adequate  protection  for  you 
changes  as  time  passes.  Also,  fire,  ex- 
plosion or  windstorm  strike  without 
warning.  Sickness  does  too  — so  you 
see  your  doctor  and  dentist  to  pro- 
tect your  health.  See  another  spe- 
cialist—your insurance  agent  or 
broker  — to  make  sure  you  are  ade- 
quately protected  against  loss  by 
fire  or  other  disaster.  This  protection 
is  also  necessary  to  your  security. 


Capital  Stock  Fire  Insurance  Companies 

are  represented  by  independent  local 
agents  or  brokers.  It's  the  insurance 
service  that  gives  you  the  personal  ad- 
vice of  a  man  right  in  your 
own  neighborhood.  And  he 
protects  you  in  more  waysisM 
than  you  know;  he's 
the  man  who  can 
take  care  of  ALL  your^ 
insurance  needs! 


NATIONAL  BOARD  OF  FIRE  UNDERWRITERS 

85  John  Street  New  York  38,  N.  Y. 

222  West  Adams  Street,  Chicago  6,  Illinois 
465  California  Street,  San  Francisco  4,  Cat. 
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How  much  would  you  contribute 

for  a  socialistic  U.S.A.? 


"YOU  ARE  THERE"- 
CBS  television  — 
witness  history's 
great  events 


Not  a  nickel,  you'd  say. 

But  you  are  helping  to  pay  for  one  more  step- 
pingstone  toward  a  socialistic  America  every  time 
the  federal  government  builds  an  electric  power 
plant  that  business  stands  ready  to  build. 

There  are  persuasive  groups  of  people  who  want 
to  push  government  farther  and  farther  into  the 
electric  business.  They  are  encouraging  govern- 
ment to  keep  on  building  new  power  plants— with 
your  tax  dollars. 

All  that  spending  of  tax  money  by  government 
is  not  necessary. 

For  there  is  a  better  way  to  produce  electricity's 
benefits  for  Americans. 

It's  simply  the  way  the  hundreds  of  electric 


light  and  power  companies,  with  money  from 
millions  of  investors,  have  built  the  greatest  elec- 
tric industry  in  the  world. 

That  way  is  still  a  better  way  to  build. 

•  It  gets  the  job  done  quickly  and  efficiently. 

•  It  doesn't  use  your  tax  money. 

•  It's  why  Americans  today  enjoy  jar  more  low- 
price  electricity  than  people  anywhere  else. 

Since  America's  Electric  Light  and  Power  Com- 
panies* are  ready,  willing  and  able  to  provide 
plenty  of  power,  isn't  it  wasteful  of  tax  dollars 
for  government  to  try  to  do  the  same  job?  The 
government  way  leads  straight  downhill  to  a 
federal  electric  power  monopoly  .  .  .  and  socialism. 

*Names  on  request  from  this  magazine 
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12,  located  in  strategic  parts  of  the  country,  is 
equipped  with  portable  rear  screen  projectors 
for  showing  kinescopes  for  clients.  The  kine- 
scopes feature  such  NBC-TV  personalities  as 
Arlene  Francis  of  Home,  Dave  Garroway  of 
Today  and  Steve  Allen  of  Tonight,  demonstrat- 
ing a  client's  product.  In  this  connection,  Mr. 
Heilweil  said,  NBC-TV  has  completed  kine- 
scopes for  the  Bissell  Co.  (carpet  sweepers)  and 
the  Daystrom  Furniture  Corp,  and  has  six  other 
client  presentations  under  preparation. 

"Both  Bissell  and  Daystrom  has  sent  us  re- 
ports of  the  tremendous  support  these  kines  have 
supplied,"  Mr.  Heilweil  said.  "Daystrom  people 
have  told  us  that  the  rear  screen  projector 
presentations  have  been  successful  in  many  in- 
stances— not  only  opening  up  new  accounts  but 
in  reviving  old  ones." 

Mr.  Heilweil  told  the  AMA  group  that 
marketing  people  in  all  media  are  faced  with 
the  challenge  from  clients  of  "telling  and  selling 
today,"  and  added: 

"As  for  the  NBC-TV  network,  we  are  meet- 
ing that  challenge  by  using  all  of  the  electronic 
facilities  at  our  command.  As  far  as  we  are  con- 
cerned, tomorrow  is  here  today." 

VOD  Winners  Get  Awards, 
See  President  This  Week 

FOUR  high  school  students  who  are  co-winners 
in  the  annual  Voice  of  Democracy  Contest 
this  week  will  receive  their  $500  scholarships 
and  tv  sets,  plus  a  trip  to  Washington.  They 
will  be  received  at  9  a.m.  Tuesday  at  the  White 
House  by  President  Eisenhower.  Awards  will  be 
presented  at  a  luncheon  Wednesday  at  the 
Shoreham  Hotel,  according  to  James  D.  Secrest, 
executive  vice  president  of  Radio-Electronics-Tv 
Mfrs.  Assn.  and  chairman  of  the  sponsoring 
committee. 

Over  the  weekend  the  winners  took  part  in 
the  annual  "Democracy  Workshop"  at  Colonial 
Williamsburg,  Va.  After  a  round  of  Washing- 
ton activities  they  will  go  to  New  York  to  ap- 
pear Saturday  on  Youth  Takes  a  Stand,  on 
CBS-TV. 

Sponsoring  the  annual  contest,  in  which  1  Vi 
million  students  participate,  are  NARTB, 
RETMA,  U.  S.  Junior  Chamber  of  Commerce 
and  U.  S.  Office  of  Education.  This  year's 
winners  are  Judy  Abramson,  Yuba  City,  Calif.; 
Avron  Joseph  Maletzky,  Schenectady,  N.  Y.; 
Catherine  Esther  Styles,  Minneapolis,  and 
:  Dwight  David  Walker,  Oskaloosa,  Iowa.  Theo- 
dore F.  Koop,  CBS  news-public  affairs  director 
in  Washington,  will  be  master  of  ceremonies  at 
the  awards  luncheon.  Leading  government, 
educational  and  industry  representatives  will 
attend. 

NARTB  Sta  ndards  Committee 
Scores  Radio  Bait-Switch  Ads 

i  BAIT-SWITCH  advertising  on  radio  stations 
i  has  been  placed  in  the  NARTB  doghouse  by 
the  association's  Radio  Standards  of  Practice 
I  j  Committee. 

After  talking  over  this  "ugly"  problem  for  a 
day,  the  committee  adopted  a  resolution  calling 
such  advertising  "inimical  to  the  public  inter- 
J  est,  to  legitimate  advertisers  and  advertising 
|  methods  and  to  the  American  system  of  free 
enterprise  in  general. 

Attending  the  meeting,  held  Monday  at  the 
Waldorf-Astoria,  New  York,  were  Walter  E. 
|  Wagstaff,  KIDO  Boise.  Idaho,  chairman;  Fred 
S.  Bernstein,  WTTM  Trenton,  N.  J.;  CarJeton 
Brown,  WTVL  Waterville,  Me.;  Clifford  Gill, 
KBIG  Avalon,  Calif.;  William  B.  McGrath, 
WHDH  Boston,  and  E.  R.  Vadeboncoeur, 
WSYR   Syracuse.     Attending   from  NARTB 
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Washington  headquarters  were  Harold  E.  Fel- 
lows, president;  John  F.  Meagher,  radio  vice 
president;  Vincent  T.  Wasilewski,  chief  attorney, 
and  Joseph  M.  Sitrick,  manager  of  publicity 
and  informational  services. 

Text  of  the  committee's  resolution  follows: 

"  'Bait-switch'  advertising  is  the  ugly  practice 
of  advertising  merchandise  or  services  which  the 
advertiser  has  no  intention  or  desire  to  sell,  but 
which  is  used  to  lure  a  prospective  customer  into 
the  purchase  of  a  higher-priced  substitute. 

"  'Bait-switch'  advertising  constitutes  a  serious 
threat  to  the  general  public  and  advertising 
structure.  Not  only  does  it  defraud  and  victim- 
ize the  public,  tout  its  practice  injures  legitimate 
advertisers  and  advertising  media  by  undermin- 
ing public  confidence  in  the  integrity  of  all  ad- 
vertising. 

"For  this  reason,  the  NARTB  Standards  of 
Practice  Committee  unreservedly  condemns  'bait- 
switch'  advertising  as  inimical  to  the  public  in- 
terest, to  legitimate  advertisers  and  advertising 
methods,  and  to  the  American  system  of  free  en- 
terprise in  general." 


Fifteen  More  Join  DBA 

FIFTEEN  more  stations  have  joined  Daytime 
Broadcasters  Assn.  as  members,  according  to 
Jack  Younts,  WEEB  Southern  Pines,  N.  C, 
DBA  treasurer.  The  association  is  working  for 
uniform  sign-on  and  sign-off  hours  for  daytime 
outlets,  with  year-round  operation  between  5 
a.m.  and  7  p.m.  New  members  are  KMMJ 
Grand  Island,  Neb.;  KNEX  McPherson,  Kan.; 
KMAN  Manhattan,  Kan.;  KkWN  Lawrence, 
Kan.;  KJCK  Junction  City,  Kan.;  KGNB  New 
Braunfils,  Tex.;  KSFA  Nacogdoches,  lex.: 
KIMP  Mt.  Pleasant,  Tex.;  KGAF  Gainesville, 
Tex.;  KCNC  Fort  Worth;  KCLE  Clebourne. 
Tex.;  KRCT  Baytown,  Tex.;  WMRI  Marion, 
Ind.;  KWBC  Fort  Worth,  and  KFYN  Bonham, 
Tex. 


gales 

More, Power  to  You! 

More  sales  power  to  when  you  sell  the  Kansas 
Farmer.  Last  year  his  average  income  hit  $8,312* 
after  taxes  .  .  .  58%  above  the  national  average! 
More  sales  power  to  you  when  your  sales  message 
reaches  him  via  WIBW  .  .  .  first  listening  choice 
of  Kansas  Farmers  for  over  30  years. t 

*  Consumer  Markets  l!)5i 

t  Kansas  Radio  Audience  19 OA 

TOPEKA, 
KANSAS 

Ben  Ludy,  Gen.  Mgr. 
WIBW   &  WIBW-TV 

in  Topeko 
KCKN  in  Kansas  City 
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Radio-Tv  Hiring  Assurances 
Included  in  NAACP  Report 

ASSURANCES  of  cooperation  from  the  Amer- 
ican Assn.  of  Advertising  Agencies  and  ABC 
with  respect  to  employment  of  Negro  and  other 
non-whites  in  the  broadcasting  industry  were 
to  highlight  a  report  of  the  labor  and  industry 
committee  of  the  New  York  National  Assn. 
for  the  Advancement  of  Colored  People  to  be 
made  at  a  mass  meeting  in  New  York  last 
Saturday. 

A  spokesman  told  B»T  that  the  AAAA  is  will- 
ing to  cooperate  by  distributing  a  letter  drafted 
by  the  NAACP  and  to  be  circulated  to  member 
agencies  in  which  the  point  will  be  made  that 
more  attention  should  be  devoted  to  the  Negro 


market  and  more  radio  and  tv  use  made  of 
non-white  artists  and  other  personnel.  ABC, 
he  said,  has  pledged  to  use  as  many  Negro  art- 
ists as  possible  on  WABC-AM-TV  New  York, 
but  for  the  present  could  not  give  assurance  of 
network-wide  cooperation,  citing  the  instance 
of  sponsor  disinterest  last  year  in  a  proposed 
network  tv  series  starring  Sammy  Davis,  Negro 
artist.  The  spokesman  said  the  committee  has 
not  completed  discussions  with  CBS,  NBC  and 
DuMont. 

The  committee  has  been  conducting  a  survey 
since  Jan.  15  to  determine  the  progress  made 
by  the  radio-tv  industry  in  employing  non-white 
personnel.  The  committee  plans  to  continue 
its  campaign  to  secure  "full  integration  in  the 
radio  and  television  industries." 


ISN'T  THIS 
WHAT  YOU 
WANT  IN 

ROCHESTER 


We  have  a  little  booklet  of  Rochester  radio  ratings 
based  on  latest  Pulse  and  Hooper  rating  surveys. 
If  you  are  considering  Rochester  and  want  to  be 
brought  up-to-date  on  this  prosperous  market,  you 
should  have  this  booklet  on  your  desk.  Just  ask 
us  and  we  will  dispatch  one  to  you  post  haste. 


BUY  WHERE  THEY'RE  LISTENING  .  .  .  ROCHESTER'S  TOP-RATED  STATION 

WHEC 


NEW  YORK 
5,000  WATTS 


Representatives;  EVERETT- McKINNE  Y,  Inc.  New  York,  Chicago,  LEE  F.  O'CONNELL  CO.,  Los  Angela,  Son  Froncisco 


Minnesota  Ruling  Favors 
Bucking  NCAA  Tv  Policy 

A  RESOLUTION  designed  to  permit  the  U. 
of  Minnesota  to  telecast  home-based  athletic 
events  was  pending  before  the  House  of  Repre- 
sentatives in  the  state  legislature  Thursday  after 
unanimous  approval  by  a  House  committee. 

The  resolution,  drafted  by  Rep.  D.  D.  Woz- 
niak  of  St.  Paul,  would  empower  the  university 
to  ignore  any  NCAA  controlled  football  tv 
program  and  lauds  it  for  seeking  to  liberalize 
NCAA  policy.  It  would  have  no  legal  effect, 
however,  on  the  U.  of  Minnesota. 

In  its  original  form,  the  proposal  also  recom- 
mended that  Minnesota  bypass  the  Western 
Conference.  The  draft  was  amended  to  ex- 
clude the  Big  Ten  on  grounds  it  would  "'wreck" 
the  conference.  It  was  watered  down,  too,  to 
permit  rather  than  request  telecasts  of  home 
contests. 

Mass.  Broadcasters  Appoint 

APPOINTMENT  of  John  Roddy  as  legislative 
agent  of  the  Massachusetts  Broadcasters'  Assn.. 
was  announced  last  week  by  George  Jaspert. 
WCCM  Lawrence,  president.  In  addition  to 
Mr.  Jaspert,  the  new  officers  are  Herbert  L. 
Krueger,  WTAG  Worcester,  vice  president: 
Gerald  Harrison,  WMAS  Springfield,  treasurer, 
and  Sherwood  J.  Tarlow.  WHIL  Medford.  sec- 
retary. 

Mr.  Jaspert  also  announced  the  following 
appointments:  George  Perkins,  WHDH  Boston, 
chairman  of  the  civil  defense  committee;  Lam- 
bert Beeuwkes,  WVDA  Boston,  chairman  of 
the  safety  committee;  Mr.  Krueger,  chairman 
of  education  committee;  Mr.  Tarlow,  head  of 
investigating  the  problem  of  remote  control  of 
directional  antennas,  and  Roy  V.  Whisnand. 
WCOP  Boston,  publicity  chairman. 

Congresswomen  Feted 

WOMEN  members  of  the  84th  Congress  will 
be  saluted  Thursday  by  the  District  of  Columbia 
Chapter,  American  Women  in  Radio  &  Televi- 
sion. A  panel  discussion  will  be  held  on  the 
role  of  radio  and  tv  in  politics  and  Congress. 
The  affair  will  be  held  at  8  p.m.  at  the  National 
Press  Club.  Taking  part  in  the  panel  will  be 
Esther  Van  Wagoner  Tufty  of  the  NBC-TV 
Home  show;  Rep.  Edith  Green  (D-Ore. );  Rep. 
Martha  Griffiths  (D-Mich.);  Rep.  Marguerite 
Church  (R-Ill.);  Betty  Farrington,  Delegate 
from  Hawaii:  Ruth  Crane,  WMAL-TV;  Elinor 
Lee,  WTOP,  and  Patti  Searight,  WTOP.  Flor- 
ence Lowe  is  chapter  president. 

Alden  Wins  RAB  Award 

RADIO  Advertising  Bureau  has  designated  Bob 
Alden,  WOR  New  York  account  executive,  as 
"best  radio  salesman  of  the  month,"  based  on 
December  sales,  for  selling  radio  time  to  New 
York  City  Savings  &  Loan  Assn.,  which  tradi- 
tionally had  used  newspaper  and  direct  mail 
advertising.  Second  and  third  prize  winners 
were  Bob  A  Roth.  KONO  San  Antonio,  and 
Howard  Nestingen,  WKBH  La  Crosse,  Wis. 

TRADE  ASSN.  PEOPLE 

Bernice  Hase,  secretary.  Chairman  McCon- 
naughey's  office.  FCC,  to  Clear  Channel  Broad- 
casting Service.  Washington,  succeeding  Olga 
Meyer. 

Phil  Hoffman,  manager.  KLZ-AM-FM-TV  Den- 
ver, named  chairman,  freedom  of  information 
committee,  Colorado  Broadcasters  Assn.:  Rex 
Howell,  KFXJ  Grand  Junction,  and  Ellis  Arte- 
berry,  KCOL  Fort  Collins,  will  serve  on  com- 
mittee. 
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The  account  executive  has  taken 
a  "rough  cut"  at  media  selection 

for  a  new  campaign  •  he  and  the 
media  director  sit  down  to  refine 

the  list  •  your  medium  is  questioned 
they  reopen  the  account  man's  copy 
of  Standard  Rate  . . .  and  if  you 
have  a  Service-Ad  near  your  listing 


you  are 

For  the  full  story  on  the  values  1,161  media  get  from  their 
Service-Ads,  see  Standard  Rate's  own  Service-Ad  in  the 
front  of  any  edition  of  SRDS;  or  call  a  Standard  Rate 
Service-Salesman. 

N.Y.C- Murray  Hill  9-6620  •  CHI- Hoi  lycourt  5-2400  •  L.  A.— Dunkirk  2-8576 

Note:  According  to  a  study  of  SRDS  use  made  by  National  Analysts, 
Inc.,  87 %  of  all  account  men  interviewed  make  use  of  one  or  more  of 
the  SRDS  publications. 
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EXAMINER  TERMS  NATVIG  'INCREDIBLE' 


Attorney  for  WICU  asks  that 
all  of  her  testimony — includ- 
ing recantation  of  statements 
against  Ed  Lamb — be  stricken 
from  the  record. 

FOLLOWING  effort  of  FCC  Broadcast  Bureau 
attorneys  to  learn  why  Mrs.  Marie  Natvig  re- 
versed her  testimony  in  the  license  renewal 
hearing  involving  Edward  Lamb's  WICU  (TV) 
Erie,  Pa.,  Examiner  Herbert  Sharfman  said 
Thursday  it  doesn't  matter  what  explanation 
might  develop,  "she  is  a  completely  incredible 
witness." 

Mrs.  Natvig  last  fall  charged  Mr.  Lamb  with 


communist  associations  and  a  fortnight  ago, 
admitting  she  had  done  him  a  "grevious  wrong," 
claimed  it  was  all  a  big  lie  "manufactured" 
under  coercion  by  the  then  Broadcast  Bureau 
counsel  Walter  R.  Powell  Jr.  [B«T,  Feb.  14]. 

Scheduled  to  resume  the  witness  stand,  after 
an  interrupted  appearance  Wednesday,  last 
Friday  morning  Mrs.  Natvig  was  expected  to 
be  dismissed  from  any  further  testimony.  This 
was  speculated  in  view  of  her  newest  claims 
that  she  was  told  by  FCC  employes  that  Ex- 
aminer Sharfman  was  a  "weak  sister"  and  that 
one  Commissioner  tried  to  induce  another  to 
have  a  different  examiner  appointed  to  preside 
in  the  case. 

Mr.   Sharfman   assured  attorneys  for  both 


Builds  Telecasts  that  Build  Sales 


lgj.  WOC-TV  builds  sales  because  this  station  has 
5  accumulated  5  years  "know-how"  in  pro- 
gramming for  viewers  of  the  Quint-Cities  area. 
From  October  31,  1949  until  "live"  network  became 
available  in  Davenport,  September  30,  1950,  WOC- 
TV  produced  most  of  its  own  programs.  This  11 
months  experience  is  paying  off  BIG  today  with 
the  station  producing  75  to  80  "live"  local  telecasts 
each  week — the  type  of  telecasts  that  have  SPON- 
SOR appeal  because  they  have  AUDIENCE  appeal. 
And  this  excellent  local  fare  is  augmented  with 
a  complete  booking  of  NBC-TV  programs. 

2nd  WOC-TV  builds  sales  because  this  station, 
A,,u  operating  on  Channel  6,  telecasts  with  MAX- 
IMUM power  (100,000  watts  video)  from  a  NEW 
625-foot  tower.  Its  "good  picture"  coverage  en- 
compasses 39  Iowa  and  Illinois  counties — 39  coun- 
ties that  have  tremendous  buying  power  and  the 
will  to  use  it.  .  .  . 

Population    1,543,700 

Families    477,910 

TV  Homes — 1/1/55    295,156 

Effective  Buying  Income  $2,455,549,000 

Per  Capita    $1,590 

Per  Family   $5,565 

Retail  Sales  $1,859,761,000 

It's  "know-how"  and  "power"  that  does  it — -the 
"know-how"  to  stimulate  the  buying  urge  of 
people  in  the  Quint-Cities  area — the  "power"  to 
take  this  "know-how"  into  the  TV  set-owner's 
home.  Let  WOC-TV  show  you  that  this  "know- 
how"  and  "power"  can  write  a  successful  sales 
story  for  your  product  or  services.  Your  nearest 
F  &  P  office  has  the  facts — or  write  us  direct. 

Col.  B.  J.  Palmer,  presuent   •    Ernest  C.  Sanders,  resident  manager 

DETTENDORF  and  DAVENPORT 
IN  IOWA 
ROCK  ISLAND.  MOLINE 
and  EAST  MOLINE 
IN  ILLINOIS 

The 

QUINT  CITIES 


WOC-TV  Channel  6 
Davenport,  Iowa 
Free  &  Peters,  Inc. 

Exctu>lv«  National  RapreMatatlvM 


FCC  and  Mr.  Lamb  that  he  could  not  make  any 
finding  adverse  to  Mr.  Lamb  on  the  basis  of 
Mrs.  Natvig's  testimony,  nor  could  he  make 
any  finding  on  her  claim  of  coercion  by  Mr. 
Powell.  He  repeated  he  considered  her  "in- 
credible." 

Also  pending  before  the  examiner  for  ruling 
Friday  was  a  motion  by  Russell  M.  Brown, 
attorney  for  Mr.  Lamb,  to  strike  Mrs.  Natvig': 
entire  testimony,  including  her  retraction.  The 
motion  was  made  at  the  close  of  a  brief  session 
Thursday  morning  devoted  entirely  to  discus- 
sion among  counsel. 

On  Wednesday,  when  Mrs.  Natvig  was  asked 
to  leave  the  room  while  the  attorneys  and  ex- 
aminer conferred,  the  witness  asked,  "This  isn't 
another  conspiracy,  is  it?" 

"Strike  that.  Keep  that  off  the  record,*'  the 
examiner  advised  the  reporter.  He  then  sharply 
answered  Mrs.  Natvig,  "There  is  no  conspiracy." 

Mr.  Powell,  who  resigned  from  FCC  in 
January  to  join  the  legal  staff  of  NARTB,  is  at 
home  recovering  from  a  heart  attack  suffered 
shortly  before  Mrs.  Natvig  took  the  stand  for 
further  cross  examination  a  fortnight  ago. 

Joseph  M.  Kittner,  assistant  chief  of  the 
Broadcast  Bureau  and  now  principal  Commis- 
sion counsel  in  the  WICU  case,  told  the  ex- 
aminer Thursday  he  would,  if  necessary,  con- 
tinue minute  examination  of  Mrs.  Natvig  con- 
cerning her  retraction. 

He  said  he  has  evidence  from  postal  author- 
ities to  show  Mrs.  Natvig  did  not  receive  tran- 
scripts of  her  earlier  testimony  on  the  date 
she  claimed,  thereby  refuting  her  explanation 
the  previous  week  of  circumstances  which  she 
alleged  had  awakened  her  from  her  "nightmare" 
and  led  her  on  Jan.  12  to  contact  J.  Howard 
McGrath  and  confess  her  false  statements  about 
Mr.  Lamb.  Mr.  McGrath,  ex-U.  S.  Attorney 
General,  also  is  counsel  for  Mr.  Lamb  in  the 
proceeding. 

Chummy  Correspondence 

Mr.  Kittner,  presenting  a  series  of  letters 
which  he  said  Mrs.  Natvig  wrote  Mr.  Powell 
and  other  FCC  counsels  on  a  friendly,  gossipy, 
first-name  basis  during  the  long  recess  in  the 
case,  claimed  this  correspondence  indicated  the 
witness  was  not  angry  with  Commission  attor- 
neys and  contradicted  her  charge  of  coercion. 
He  said  the  letters,  accepted  by  the  examiner 
only  as  an  offer  of  proof,  also  contained  sug- 
gestions by  Mrs.  Natvig  about  checking  certain 
of  her  statements  against  Mr.  Lamb  to  help 
make  them  stick. 

The  FCC  counsel  volunteered  his  view  that 
Mrs.  Natvig  was  terrified  at  the  prospect  of 
further  cross  examination  by  Mr.  Brown  and 
changed  her  story  to  escape.  He  also  noted 
her  fear  of  involvement  in  Miami  area  Red 
probes,  in  which  she  had  claimed  23  people 
were  jailed  for  invoking  the  Fifth  Amendment. 

On  Wednesday,  Mrs.  Natvig  charged  that 
FCC  attorneys  once  told  her  they  were  trying 
to  get  Mr.  Brown's  "license"  to  practice  before 
FCC  revoked  and  that  they  admitted  they  were 
no  match  for  him.  She  claimed  FCC  counsel 
said  Mr.  Brown's  tactics  were  like  those  he  used 
in  the  only  other  important  case  he  had  argued 
— defense  of  a  burlesque  strip  teaser. 

Mr.  Brown  denied  he  had  ever  defended  a 
burlesque  queen. 

Mr.  Kittner  asked  Mrs.  Natvig  if  she  held 
any .  resentment  for  the  FCC  staff  when  she 
returned  to  Miami  last  fall  after  her  initial 
testimony.  Admitting  she  had  been  an  "ex-, 
tremely  difficult  witness,"  Mrs.  Natvig  said  she 
went  home  as  incensed  as  when  she  was  on  the 
stand.  She  explained  she  told  FCC  repeatedly 
she  could  contribute  nothing  to  the  case  and 
was  angry  as  she  was  "forced"  to  testify  and  be 
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21-24 


National  Convention 


and 


At  both  the  Wa  I  do  rf- Asto  I" I  a  (con- 
vention headquarters)  and  Kingsbridge  Armory,  you'll 
attend  what  actually  amounts  to  22  conventions  fused 
into  one.  Hundreds  of  scientific  and  engineering  pa- 
pers will  be  presented  during  the  many  technical 
sessions,  a  large  number  of  which  are  organized  by 
IRE  professional  groups.  You'll  meet  with  the  indus- 
try's leaders  — enjoy  the  finest  meeting  and  recrea- 
tional facilities  in  New  York. 


Radio 
Engineering  Show 


At  the  Kingsbridge  Armory  and 
Kingsbridge  Palace,  you'll  walk  through 

a  vast  panorama  of  over  700  exhibits,  displaying  the 
latest  and  the  newest  in  radio-electronics.  You'll  talk 
shop  with  the  industry's  top  manufacturers  — enjoy 
the  conveniences  provided  for  you  in  the  world's  finest 
exhibition  halls,  easily  reached  by  subway  and  special 
bus  service. 

Admission  by  registration  only.  $1.00  for  IRE  mem- 
bers, $3.00  for  non-members.  Social  events  priced 
extra. 


The  Institute  of  Radio  Engineers 


1  East  79  Street,  New  York 


7- -704* 

good  reasons  why 
you  should  attend 

the  Radio 
Engineering  Show 


Hear... 


vital  research  and  engineering  papers 
on  computers,  transistors,  color  TV, 
etc.,  subject-organized  in  55  sessions. 


Watch . . . 


a  computer  balance  a  cane,  making 
20  corrective  moves  a  second  — at  the 
IRE  Show. 


See .  • . 


the  exhibits  of  69  components  vital  to 
successful  Automation.  Or  compare 
21  different  types  of  Transistors  — 
and  other  subminiature  components. 

Check-up  on... 

"1955  Instrumentation"  shown  on 
Instruments  Avenue.  Exhibit  group- 
ing helps  you  see  more  on  the 
Avenues  named. 

Audio  •  Broadcast  •  Radar 
Transistor  •  Television 

Radio  •  Components  •  Microwave 
Airborne  •  Production 

Circuits  •  Computer  •  Electronics 

Meet... 

all  your  friends.  39,302  attended  IRE 
in  1954. 


1947  -  12. 043 

1948  -  14,459 

1949  -  15.  710 

1950  -  17,  689 

1951  -  22, 919 

1952  -  28, 673 

1953  -  35,  642 

1954  -  39, 302 


Enjoy... 


The  Convention's  Social  Events.  It  is 
good  to  mingle  with  your  industry 
friends  at  IRE. 

Get  the  facts... 

faster  and  easier  at  exhibits  and  ses- 
sions than  you  could  from  w:eeks  of 
your  own  "digging." 

*Send  for  the  1954  Directory  of  604 
Exhibitors  and  list  of  100  new 
exhibitors. 
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subjected  to  Mr.  Brown's  "brutal"  cross  ex- 
amination. After  her  initial  appearance  last  fall, 
Mr.  Brown  had  characterized  her  as  a  "path- 
ological liar." 

Mr.  Brown  plans  further  cross  examination 
of  two  other  FCC  witnesses  before  Mr.  Lamb 
begins  his  answer  to  Commission  charges. 
They  are  Lowell  Watson  of  Olathe,  Kan.,  and 
William  Garfield  Cummings  of  Toledo. 

P.  R.  Liquor  Ad  Ban  Asked 

PUERTO  RICO's  Gov.  Luis  Marin  Munoz  has 
asked  the  Puerto  Rican  Legislature  to  ban  all 
advertising  of  alcoholic  beverages  except  beer 
and  wine  on  radio  and  television.  He  said  liquor 
advertising  contributes  to  vice  among  children 
and  it  is  the  government's  duty  to  protect  their 
morals. 


WKY  BUY  OF  WSFA  APPROVED  BY  FCC 


Lee,  Bartley  and  Hennock  dis- 
sent to  approval.  Five  other 
transfer  cases  cleared. 

PURCHASE  of  WSFA-AM-TV  Montgomery, 
Ala.,  by  WKY  Radiophone  Co.  (WKY-AM-TV 
Oklahoma  City)  for  $568,598  plus  assumption 
of  notes  totaling  some  $500,000  was  approved 
by  FCC  last  week  over  dissents  by  Comrs. 
Robert  E.  Lee,  Robert  T.  Bartley  and  Frieda 
B.  Hennock. 

In  a  letter  to  WKY  Radiophone,  subsidiary 
of  the  Oklahoma  Pub.  Co.,  FCC  indicated  it 
would  review  later  any  renewal  of  charges 
made  in  the  present  proceeding  that  the  news- 


Is  there  a  GAP 

in  your  TV  COVERAGE? 


T  here  is  a  gap — Mr.  Advertiser 
and  Mr.  Time  Buyer — if  you 
aren't  using  KHOL-TV  to  reach 
the  403,300  prosperous  people  in 
Central  Nebraska. 

This  38-county  market  served 
exclusively  by  KHOL-TV  has  an 
effective  buying  power  of  $505,- 
153,000.  High  per  capita  income 
is  based  on  waterpower,  irri- 
gated farming,  cattle,  and  light 
industry. 

In  little  more  than  a  year, 
KHOL-TV's  strong  schedule  of 


CBS-TV,  ABC-TV,  NBC-TV, 
DuMont,  and  popular  local  shows 
has  captured  an  entirely  new  TV 
market  of  128,000  homes. 

KHOL-TV's  signal,  now  over 
200,000  watts,  easily  reaches  all 
of  this  major  trading  area  in 
Central  Nebraska  and  North 
Central  Kansas. 

To  take  advantage  of  this  im- 
portant link  in  Midwestern  tele- 
casting, contact  A.  B.  McPhil 
lamy  at  KHOL-TV,  or  call  your 
Meeker  representative  today. 


NEBRASKA 


KHOL-TV 


CHANNEL  13 


•       KEARNEY,  NEBR. 

JACK  GILBERT,  Station  Mgr. 
Phone  Axtell,  Nebr.  SH-3-4541 
AL  McPHILLAMY,  Sales  Manager 

ABC  •  NBC  •  DUMONT  •  NETWORKS 


Owned  and  operated  by 
BI-STATES  COMPANY 


CBS 


paper  firm  had  engaged  in  advertising  and  new- 
discrimination  against  competitors.  Protests  to; 
the  WSFA-AM-TV  sale  were  filed  by  WCOV-  ] 
AM-FM-TV  Montgomery  and  KWTV  (TV) 
Oklahoma  City  and  occasioned  two  "pre-hear- 
ing"  McFarland  letter  inquiries  by  the  Commis- 
sion [B*T,  Jan.  17;  Dec.  20,  1954]. 

The  WSFA  properties  were  sold  by  David  E. 
Dunn.  H.  S.  Durden,  R.  F.  Hudson.  R.  F. 
Hudson  Jr.  and  Sebie  B.  Smith.  WKY  Radio- 
phone principals  include  E.  K.  Gaylord,  presi- 
dent of  Oklahoma  Pub.  Co.:  P.  A.  Sugg,  and 
Edward  L.  Gaylord.  Oklahoma  Pub.  Co.  pub- 
lishes Daily  Oklalwman,  Oklahoma  City  Times 
and  Farmer-Stockman. 

In  their  dissenting  opinion.  Comrs.  Bartley 
and  Hennock  said,  "It  was  not  the  purpose  of 
our  pre-hearing  letter  to  achieve  any  change  in 
policy  on  the  part  of  Oklahoma  Pub.  Co.  in 
the  operation  of  its  newspapers  in  Oklahoma 
City."  They  felt  a  hearing  was  required  "tc 
elicit  on  the  record  full  information  concerning 
all  of  the  questions  raised  by  the  pleadings  and 
correspondence  before  us." 

Comr.  Lee  voted  for  a  hearing  and  dissented 
without  opinion. 

Meanwhile,  in  action  on  other  transfer  case-> 
last  week  FCC  approved  sale  applications  for 
WAAA  Winston-Salam.  N.  C;  KVON  Napa. 
Calif.;  WHDM  McKenzie.  Ind.;  WPFD  Dar- 
lington. S.  C,  and  WOHP  Bellefontaine,  Ohio. 

WAAA  was  sold  for  $100,000  to  a  groupt 
associated  with  WONE-WIFE  (TV)  Dayton... 
President  and  treasurer  of  the  new  company. 
Camel  City  Broadcasting  Corp.,  is  Ronald  B. 
Woodyard  (52.8%),  president  and  27.7%  owner 
of  the  Dayton  stations  and  50%  owner  of 
WTVQ  (TV)  Pittsburgh.  Charles  B.  Daly,  pro- 
gram director  of  the  Dayton  stations,  will  be 
general  manager  of  the  North  Carolina  1  kw' 
Negro-programmed  independent  station. 

At  Napa.  KVON  was  sold  for  $45,000  to 
Oliver  Fort  Pearson,  freelance  radio-tv  an- 
nouncer and  producer. 

WHDM  McKenzie  was  sold  by  Michael  R. 
Freeland  and  associates  for  $50,000  to  Earl  S. 
and  Gladys  Nolting.  Mr.  Freeland  and  G.  Paul 
Crowder  have  purchased  WKTM  Mayfield. 
Ky.,  subject  to  FCC  approval  [B*T,  Jan.  10]. 

At  Darlington,  permit  for  WPFD  was  sold 
for  $2,400  to  Blue  Ridge  Broadcasting  Co.,^ 
licensee  of  WSNW  Seneca,  WBAW  Barnwell, 
both  South  Carolina,  and  WGGA  Gainesville, 
Ga. 

At  Bellefontaine.  FCC  approved  acquisition 
of  negative  control  by  Theodore  M.  Nelson 
and  David  S.  Gifford  (50%  each),  through  sur- 
render of  30  shares  of  stock  by  W.  P.  Shannon. 

MIAMI  TV  TRANSFER 
SET  FOR  ARGUMENT 

STORE R  purchase  of  WMIE-TV  Miami  (now 
WGBS-TV  on  ch.  23)  will  be  the  subject  of 
an  oral  argument  before  the  FCC  en  banc 
Feb.  28,  the  Commission  decided  last  week  in 
granting,  in  part,  a  protest  by  WINZ-WMFL 
(TV)  Miami  [B«T,  Jan.  24].  Decision  was- 
made  with  Comrs.  Frieda  B.  Hennock  and  Rob- 
ert T.  Bartley  dissenting,  and  Comrs.  Rosel  H. 
Hyde  and  John  C.  Doerfer  issuing  separate 
concurring  opinions. 

Protestant  claimed  that  Storer  bought  WMIE- 
TV  and  the  assets  of  WFTL-TV  Fort  Lauder- j 
dale  in  order  to  secure  the  NBC-TV  affiliation 
in  Miami.   It  also  claimed  that  it  was  against 
the  public  interest  to  permit  Storer  to  own  a 
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like  shootinq  fish 

in  a  barrel 


"How  can  you  miss?"  With  coverage  that 
reaches  429,000  families  and  a  phenome- 
nal share  of  audience,  established  VHF 
WTAR-TV  not  only  blankets  America's  25th 
market,  but  the  eastern  half  of  Virginia  (in- 
cluding Richmond)  and  all  of  northeastern 
North  Carolina.  Selling  in  America's  Miracle 
Market  gets  to  be  more  of  "a  snap"  every- 
day. 


channel  3 
NORFOLK 


REPRESENTED  BY  EDWARD  PETRY  S  CO.  INC 
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THERE'S  ONLY  ONE 


Yes,  The  only  KEY  to  the 
Tremendously  Large  and 
Rich  NEGRO  Market  of 
DURHAM  -  RALEIGH 

And  Eastern  North  Carolina 
is 

W  S  R  C 

DURHAM,   N.  C. 

1410  Kc         •         1000  watts 

"Only  station  in  Eastern  North 
Carolina  programming  exclusive- 
ly to  this  great  Negro  Market." 

Over  200,000  Negro's  with  the 
highest  income  per  capita  of  any 
area  in  America. 

These  Top  Personalities  rule  the 
Roost  in  Eastern  North  Carolina. 

HONEYBOY  FORD 
NORFLEY  WHITTED 
DELORES  JONES 
THE  COUNT 

For  the  full  WSRC  story  Write,  Wire  or  Phone 

JOHN  C.  GREENE,  JR. -MGR. 

or  our  Reps. 

Nationally— RAMBEAU 
Southeastern-DORA-CLAYTON 
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Doerfer  Lauds  Merits 
Of  U.  S.  Broadcasting 

FRUITS  of  the  American  free  enterprise  system 
of  broadcasting  were  enumerated  by  FCC 
Comr.  John  C.  Doerfer  in  a  speech  prepared 
for  delivery  before  the  Commonwealth  Club  of 
San  Francisco  Friday. 

Mr.  Doerfer  reviewed  the  principles  used  by 
Great  Britain,  Canada  and  the  U.  S.  and  then 
showed  how  the  American  system  has  bene- 
fited the  public  most.  Great  Britain  maintains 
a  government  mo- 
nopoly through  the 
British  Broadcasting 
Corp.,  which  ac- 
cepts no  advertising. 
Canada  has  both  a 
government  system. 
Canadian  Broadcast- 
ing Corp.,  which  ac- 
cents advertising  and 
privately  -  owned  lo- 
cal and  regional  sta- 
tions. The  U.  S. 
system  runs  on  a 
private  profit  -  mak- 
ing basis. 

Comparisons  made  by  Mr.  Doerfer  included: 

•  In  Great  Britain  there  are  4  million  tv  sets 
(one  for  each  12  persons);  in  Canada,  1.5 
million  tv  sets  (one  for  each  10  persons);  in 
the  U.  S.,  34  million  tv  sets  (one  for  each  five 
persons). 

•  In  Great  Britain,  there  are   13  million 

radio  receivers  (one  for  each  3V£  people),  in 
the  U.  S.,  117  million  radio  sets  (one  for  each 
IV2  persons). 

•  In  Great  Britain,  $36  million  appropriated 
for  BBC  operations;  in  U.  S.,  $908  million 
gross  revenues  for  1953.  In  Great  Britain, 
public  paid  $55  million  for  broadcast  receiver 
licenses;  in  U.  S.,  broadcasters  paid  income 
taxes  of  more  than  $50  million. 

•  In  Great  Britain,  three  services  from  13 
radio  and  12  tv  stations;  in  the  U.  S.,  3,200 
radio  stations  and  426  tv  stations.  In  larger 
U.  S.  cities,  public  has  service  from  15  am 
and  seven  tv  stations;  there  are  at  least  50  cities 
where  no  less  than  four  am  and  two  tv  services 
are  available. 

In  discussing  good  taste  and  self-regulation 
of  programs,  Mr.  Doerfer  praised  the  NARTB 
Code  Committee.  This  committee  "quietly,  but 
in  my  opinion  effectively,  is  making  substantial 
progress  in  the  elimination  of  matters  not  in 
good  taste  or  constituting  excessive  advertising," 
Mr.  Doerfer  said. 

Referring  to  257  educational  tv  channels, 
Mr.  Doerfer  said  that  these  reservations  would 
be  retained  for  a  reasonable  length  of  time. 
"At  the  present  time,"  he  said,  "I  am  not  aware 
of  any  moves  to  lift  the  overall  reservations." 

Mr.  Doerfer  also  called  attention  to  the  great 
increase  in  classical  music  appreciation  and  in 
books,  attributed  in  part  to  the  influence  of 
radio  and  tv. 

Administrative  Judge  Status 
Sought  For  Hearing  Examiners 

HEARING  examiners  in  the  various  govern- 
ment agencies,  including  the  FCC,  would  be- 
come "administrative  judges"  at  a  salary  of 
$14,000,  under  provisions  of  a  bill  introduced 
by  Sen.  Frederick  G.  Payne  (R-Me.). 

A  similar  bill  was  introduced  in  the  83d 
Congress  by  the  late  Sen.  Pat  McCarran  (D- 
Neb.)  [B»T,  Aug.  9.  1954]. 

The  hearing  officers  would  be  "subject  in  all 


respects  to  the  canons  of  ethics  and  standard:'! 
of  conduct  applicable  to  members  of  the  fed^ 
eral  judiciary."  These  administrative  judge:  ! 
would  be  under  the  supervision  of  an  Office  oil 
Administrative  Procedure  and  after  enactmen  I 
of  the  bill  (S  1018)  would  be  appointed  b\  I 
OAP's  director. 

The  appointments  would  be  made  "withou 
regard  to  political  affiliations  and  solely  on  the 
basis  of  character  and  fitness."  Removal  couk 
be  made  only  by  a  U.  S.  district  court  for  mis 
behavior,  neglect  of  duty  or  physical  or  menta 
disability. 

The  OAP  director  would  assign  the  adminis  ! 
trative  judges  to  cases  received  from  the  variou: 
agencies,  "having  due  regard  for  the  specia 
training  and  experience  required  .  .  .  and  th( 
technical  issues  involved  and  the  prior  experi 
ence  of  the  administrative  judges  then  availabk 
.  .  .  with  the  work  of  the  agency  involved  ir  ] 
each  particular  case." 

OAP  would  be  governed  by  five  commission 
ers  appointed  by  the  President,  and  servinj 
terms  of  five  years.  The  President  would  desig 
nate  one  commissioner  as  chairman  from  time 
to  time.  Membership  would  include:  a  U.  S 
circuit  judge,  a  federal  employe  expert  in  fed 
eral  administrative  law,  a  member  of  an  inde 
pendent  federal  regulatory  agency,  a  professo: 
of  law  and  a  lawyer  active  in  private  practice  ir 
administrative  law. 

The  83d  Congress'  McCarran  bill  (C  1708> 
did  not  call  for  an  Office  of  Administrative 
Procedure,  but,  instead,  provided  for  appoint 
ment  of  the  hearing  examiners  by  the  Presi 
dent,   with  "the  advice  and  consent  of  the : 
Senate." 

The  Senate  Judiciary  Committee,  which  re 
ported  favorably  on  the  McCarran  bill  las 
year,  said  at  the  time  that  the  action  was  urgec 
by  the  American  Bar  Assn.  The  committee 
said  it  "specifically  avoided  including  in  the] 
bill  any  provision"  for  an  Office  of  Adminis 
trative  Procedure.  Such  an  office,  the  commit 
tee  said,  was  "being  considered"  by  the  Presi 
dent's  Committee  on  Administrative  Procedure 
and  by  a  task  force  of  the  Hoover  Commission.' 

No  report  concerning  OAP  has  been  issuec 
by  the  Hoover  group. 

Sen.  Payne's  bill  was  referred  to  the  Senate 
Government  Operations  Committee. 

Initial  Comments  Favor 
Low  Power  Tv  Proposal 

FIRST  comments  on  the  FCC's  proposal  tc" 
permit  tv  station  operation  with  100  w  [B»T 
Dec.  27,  1954]  have  all  been  favorable.  Dead 
line  for  comments  is  this  Friday. 

WLAG  LaGrange,  Ga.,  asked  that  the  FCC 
permit  low  power  operation  on  vhf  channel 
where  possible.  It  pointed  out  that  50%  o: 
LaGrange's  homes  had  tv  sets  capable  of  re 
ceiving  three  vhf  signals  from  Atlanta,  6f 
miles  away,  and  one  vhf  from  Columbus,  4] 
miles  away.  It  said  that  channels  3,  8  and  K 
could  be  operated  in  LaGrange  under  the  low 
power  concept.  LaGrange  is  allocated  ch.  5f 
in  the  FCC's  Table  of  Allocations. 

Favorable  attitude  toward  the  FCC  proposa 
was  also  voiced  by  the  U.  of  North  Dakota 
Grand  Forks.  N.  D.,  and  Miami  U.,  Oxford 
Ohio.  Both  expressed  the  belief  that  low  powej 
operation  would  be  a  decided  boost  for  educa 
tional  tv. 

The  FCC  proposal  would  permit  100  v 
operation,  with  no  antenna  minimum,  on  chan 
nels  assigned  to  communities  with  population- 
of  50,000  or  less.  It  also  asked  for  comment: 
regarding  the  establishment  of  satellite  stations 
as  proposed  by  Sylvania  Electric  Co.  last  year 
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$3.7  MILLION  SALE 
OF  WDEL-TV  FILED 

Paul  F.  Harron  buys  Steinman 

station  and  surrenders  CP  for 

ch.  23  WIBG-TV  Philadelphia. 

APPLICATION  for  FCC  approval  of  the  $3.7 
million  sale  of  WDEL-TV  Wilmington,  Del.,  by 
J.  Hale  and  John  F.  Steinman  to  Paul  F. 
Harron,  owner  of  WIBG-AM-FM  Philadelphia 
[B*T,  Jan.  24]  was  filed  last  week. 

WDEL-TV  went  to  maximum  316  kw  power 
early  this  month  and  is  putting  a  Grade  A 
signal  into  Philadelphia  from  its  transmitter  site, 
five  miles  out  of  Wilmington  toward  Philadel- 
phia. The  Wilmington  station  was  an  NBC-TV 
affiliate  until  it  increased  its  power.  The  affilia- 
tion reportedly  was  cancelled  because  of  over- 
lap with  NBC-TV  affiliate  WPTZ  (TV)  Phila- 
delphia. 

Permit  for  ch.  23  WIBG-TV  Philadelphia 
has  been  surrendered,  it  was  said. 

Mr.  Harron  is  also  the  principal  owner  of  a 
|New  York  and  Philadelphia  wired-music  com- 
pany, of  the  Atlantic  City  Racing  Assn.,  and 
an  outdoor  swimming  pool.  He  said  he  plans 
to  consolidate  WDEL-TV  with  his  WIBG  prop- 
erties and  possibly  have  minority  stockholders. 

Payment  for  the  Delaware  capital's  tv  station 
will  be  in  cash,  the  application  showed,  with 
$350,000  from  Mr.  Harron,  a  $1.5  million 
1  loan  from  the  Pennsylvania  Co.,  and  a  $600,000 
oan  from  the  Seaboard  Broadcasting  Corp. 
licensee  of  WIBG-AM-FM) — which,  in  turn, 
is  borrowing  that  amount  from  the  Pennsyl- 
vania Co.,  and  $1,262,500  from  a  group  of 
Philadelphia  businessmen. 

The  application  showed  Mr.  Harron  as 
ihaving  total  assets  of  $1,425,500  and  total 
{liabilities  of  $1,372,000  as  of  Feb.  12,  1955. 
'His  annual  net  income  for  both  1953  and  1954 
:was  in  excess  of  $30,000,  the  application  said. 


Seaboard  Broadcasting  Corp.  balance  sheet 
as  of  Dec.  31,  1954,  showed  total  assets  of 
028,526,  with  current  assets  $148,559  and 
jcurrent  liabilities  $196,666.   Total  long  term 
debt  was  placed  at  $225,000  and  earned  surplus 
iEfjat  $319,330. 

WDEL,  on  1150  kc  with  5  kw,  and  its  fm 
affiliate  remain  in  the  hands  of  the  Steinman 
brothers.  They  were  sold  to  the  Steinman- 
owned  Delmarva  Broadcasting  Co.  for  $250,000 
,and  approved  by  the  FCC  early  last  week. 
i'The  Steinmans  also  own  WGAL-AM-FM-TV 
Lancaster,  WLEV-TV  Bethlehem,  WORK 
lYork,  WRAW  Reading,  WEST  Easton  and 
KBO  Harrisburg,  all  in  Pennsylvania.  They 
also  publish  the  Lancaster  Intelligencer-Journal 
and  New  Era. 

WDEL  Inc.'s  balance  sheet  as  of  Jan.  31, 
1955,  reflecting  the  transfer  of  WDEL-AM-FM, 
showed  current  assets  of  $618,573,  current 
liabilities  of  $176,567  and  net  worth  of 
$929,404. 

Involved  in  the  sale  are  12,500  shares  of 
common,  voting  stock  and  38,300  shares  of 
common,  non-voting  stock,  carried  at  $2  par. 
All  are  owned  by  the  Steinmans  and  their 
families,  except  for  a  minority  of  non-voting 
certificates  owned  by  Steinman  stations  execu- 
tive Clair  McCollough  and  several  others. 


wi 


KGTV  (TV)  Tries  Again 
In  Bid  for  Now-Educ.  V 

'(PETITION  f  r  reconsideration,  in  its  efforts 
to  gain  temporary  authorization  to  operate  on 
jeducational,  reserved  ch.  1 1  in  Des  Moines,  was 
filed  with  the  FCC  by  ch.  17  KGTV  (TV)  Des 
Moines  last  week.  FCC  in  mid-January  turned 
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down  the  uhf  station's  request  for  special  tem- 
porary authority  to  operate  on  ch.  11  until  an 
educational  applicant  was  granted  [B*T,  Nov. 
8,  1954]. 

In  answer  to  FCC  objections,  KGTV  sug- 
gested it  be  given  normal,  six  month  STAs, 
to  be  extended  until  an  educational  tv  grant 
is  made.  Originally,  KGTV  asked  for  a  min- 
imum three-year  protection. 

The  Des  Moines  uhf  station  also  suggested 
the  following  alternatives: 

(1)  Combined  ch.  11  and  17  operation;  (2)  ch. 
1 1  operation  and  ch.  17  permit  held  or  sur- 
rendered; (3)  ch.  17  operation  with  ch.  11 
operated  as  a  satellite;  (4)  experimental  opera- 
tion on  both  frequencies. 

If  not,  KGTV  asked  that  rule-making  be  in- 
stituted to  change  its  channel  from  17  to  11. 

KGTV  began  in  November  1953  and  said  in 
its  original  petition  that  it  was  losing  $10,000 
a  month  (with  a  high  of  $35,000  lost  in  June 
1954).  Just  before  the  second  vhf  station  began 
operating,  KGTV  had  cut  its  losses  to  $3,000  a 
month,  it  said.  It  said  it  had  spent  $35,000  on 
conversion  promotion  and  that  about  40%  of 
the  receivers  in  the  Des  Moines  area  had  been 
converted.  It  offered  8-10  a.m.  every  day  to 
educational  institutions  if  it  was  given  permis- 
sion to  operate  on  ch.  11. 

WWBZ  DENIAL  PROPOSED 
ON  BASIS  OF  RACE  NEWS 

Station  says  that  only  limited 
data  are  presented  and  that 
such  news  is  delayed  at  least 
a  half-hour  after  the  end  of  the 
race.    FCC  argues  WWBZ  in- 
formation aids  illegal  interests. 
ALTHOUGH  WWBZ  Vineland,  N.  J.,  claims 
there  hasn't  been  a  bookmaker  in  town  for 
six  months  and  local  police  have  assured  the 
station  there  is  nothing  objectionable  about  its 
horse  race  programs,  the  FCC  Broadcast  Bu- 
reau last  week  said  it  doesn't  agree  and  feels 
the  WWBZ  license  should  not  be  renewed. 

Both  the  Broadcast  Bureau  and  WWBZ 
filed  proposed  findings  on  the  record  of  the 
license  renewal  hearing  held  before  Chief  Ex- 
aminer James  D.  Cunningham.  In  its  brief, 
WWBZ  says  there  are  eight  race  tracks  within 
driving  distance  of  Vineland  and  200  days  of 
racing  each  year,  hence  there  is  a  large  and 
legitimate  interest  among  track  workers,  horse 
owners  and  others. 

The  station  points  out,  however,  that  since 
June  1953  only  limited  data  on  race  results  is 
presented,  the  news  is  delayed  at  least  a  half 
hour  after  the  end  of  a  race  and  is  supplied  by 
UP  over  regular  common  carrier  teletype  lines. 
WWBZ  cites  that  racing  news  is  only  a  minor 
part  of  its  program  service  and  contends  it 
airs  a  variety  of  other  shows,  all  of  which  take 
precedence  over  race  news. 

WWBZ's  brief  also  points  out  that  the  U.  S. 
Attorney  General  has  recommended  legislation 
to  curb  interstate  transmission  of  gambling  in- 
formation, but  excludes  legitimate  racing  news 
destined  for  radio-tv  stations  and  news  publica- 
tions [B»T,  Feb.  14,  Jan.  31].  WWBZ's  brief 
was  submitted  by  A.  L.  Stein,  Washington  ra- 
dio-tv attorney. 

The  Broadcast  Bureau  pleading  charges  "the 
facts  in  this  case  establish  that  the  horse  race 
results  and  mutuels  broadcast  by  WWBZ  are  of 
assistance  to,  and  have  been  used  by,  persons 
engaged  in  illegal  activities  in  connection  with 
betting  on  horse  races." 

The  FCC  brief  notes  "the  WWBZ  announcers 
are  instructed  specifically  to  announce  the 
names  of  the  horses  clearly  and  to  announce  the 
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BUY  CESAR  ROMERO... 

always  a  big  name  — now  even  bigger! 
(Current  top-budget  motion  pictures,  plus 
high-rated  tv  appearances  prove  it) 

IN  PASSPORT  TO  DANGER... 

a  high-tension  series  of  world-wide 
adventure .  .  . 

TO  SELL  YOUR  PRODUCT 

to  his  vast  ready-made  audience!  Other 
top  advertisers  are  selling  their  products 
with  this  show.  Why  don't  you? 

CESAR  ROMERO,  starring  in  .  .  . 
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7  West  66th  St.,  N.  Y. 
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results  of  the  mutuels  slowly,  which  allows 
ample  time  for  bookmakers  to  reduce  to  written 
form  the  information  as  it  is  being  broadcast." 
The  Broadcast  Bureau  points  out  WWBZ  was 
cited  as  useful  to  bookmakers  in  the  1950  de- 
cision denying  renewal  to  WTUX  Wilmington, 
Del.  [later  reconsidered  and  granted]  and  com- 
ments WWBZ  has  failed  to  modify  its  policy 
until  put  on  notice  by  FCC. 

Theatre  Owners  Pledge 
Resistance  to  Toll  Tv 

FULL  BACKING  of  the  Joint  Committee  on 
Toll  Tv  in  its  fight  against  subscription  televi- 
sion was  promised  last  week  by  the  Theatre 
Owners  of  America.  The  TOA  board  and 
executive  committee  met  in  Washington's  May- 
flower Hotel. 

A  grass  roots  campaign — including  kits  to 
exhibitors  and  clinics  to  be  held  throughout 
the  country — was  formulated  to  combat  the 
exhibitor's  nightmare,  a  box  office  in  the  home. 

Alfred  Starr,  TOA  executive  committee  chair- 
man— and  co-chairman  of  the  Joint  Committee 
— termed  the  promotion  advocating  pay-tv  "in- 
credible propaganda."  He  said  the  FCC's  deci- 
sion in  denying  the  Zenith  petition  for  immedi- 
ate authorization  of  subscription  tv  was  "wise" 
and  its  approach  to  the  question,  by  inviting 
comments  on  a  whole  series  of  questions  [B*T, 
Feb.  14],  "absolutely  inevitable  considering  the 
great  issues  involved.  .  .  ." 

Mr.  Starr  said  that  the  Joint  Committee  hopes 
other  groups  will  join.  He  mentioned  broad- 
casters, advertising  agencies,  organizations  de- 


Ike  on  Closed-Circuit 

PRESIDENT  EISENHOWER  will  appear 
on  closed-circuit  television  at  a  session 
of  the  Inter- American  Investment  Con- 
ference in  New  Orleans  on  Feb.  28.  The 
conference,  co-sponsored  by  Time  Inc. 
and  the  city  of  New  Orleans,  will  bring 
together  some  500  U.  S.  and  Latin  Amer- 
ican businessmen  to  discuss  problems  as- 
sociated with  U.  S.  investments  south  of 
the  border  and  the  prospects  for  future 
business. 

President  Eisenhower's  talk  will  be 
telecast  by  Theatre  Network  Television's 
Tele-Sessions  Division. 


voted  to  saving  downtown  shopping  areas, 
transit  companies,  industries  allied  with  theatre 
exhibition,  and  others  "representing  untold  mil- 
lions in  investments"  as  among  those  he  expects 
will  join  the  Joint  Committee. 

Walter  Reade  Jr.,  chairman  of  the  TOA 
board  ( and  owner  of  WRTV  [TV]  Asbury  Park, 
N.  J.)  said  that  some  advertising  agencies  had 
been  heard  from. 

The  TOA  resolution  backed  the  Joint  Com- 
mittee in  countering  "fantastic  propaganda  that 
promises  all  things  to  all  men  .  .  .  mutually 
contradictory  statements.  .  .  ."  It  stated  that 
authorization  of  pay  tv  would  create  "chaos"  in 
the  entertainment  field. 

TOA  spokesmen  said  they  were  happy  that 
the  FCC  reversed  itself  regarding  its  power  to 
authorize  subscription  tv  as  broadcasting.  The 
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LARGE-ECONOMY-SIZE 
MARKET 

You  get  a  lot  of  market  for 
your  money  when  you  buy 
time  in  La  Crosse.  Statistics 
show  that  TV  homes  have 
been  increasing  here  at  the 
rate  of  155  per  day.  Who 
lives  in  these  TV  homes? 
Prosperous  people— with  an 
effective  buying  income  of 
$4020  per  family  — way 
above  the  national  aver- 
age! $100,000,000  in  an- 
nual sales  are  run  up  by 
manufacturing  here... 
$10,000,000  a  year  in  farm 
income.  It  makes  sense  to 
advertise  in  La  Crosse! 


Success  attracts  success!  That's  why  WKBT  —  a 
success  from  the  minute  it  opened  its  doors  — 
attracts  programs  like  "I  Love  Lucy,"  latest  ad- 
dition to  WKBT's  celebrity-loaded  programs. 
What  makes  WKBT's  success?  The  quality  of 
the  market  it  covers!  A  market  new  to  TV  —  a 
market  growing  richer  and  bigger  all  the  time  — 
and  best  of  all,  an  exclusive  market.  Only  WKBT 
—  no  other  station  —  reaches  the  52,000  TV 
homes  of  La  Crosse  and  vicinity.  You  couldn't 
invest  your  TV  ad  dollars  more  profitably! 

*Lucy  and  husband  Desi  star  in  "I  Love  Lucy" 
WKBT,  Mondays,  8  P.M. 


CHANNEL 

Affiliated  with  5000  watt 
WKBH,  La  Crosse's  32 
year  old  NBC  outlet 

LA  CROSSE 

WISCONSIN 


NBC  •  CBS  •  ABC  •  DuMont 


REPRESENTED 
NATIONALLY  BY 

PAUL  H.  RAYMER 
COMPANY,  Inc. 
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FCC  last  year  told  the  House  Commerce  Com 
mittee  that  it  felt  pay-see  is  broadcasting  ii 
in  its  view  it  was  in  the  public  interest  t< , 
authorize  it  as  such. 

Among  the  spokesmen  was  E.  D.  Martin  Jr 
TOA  president  and  principal  in  Martin  Theatre 
of  Georgia  (75%  owner  of  WDAK-AM-T^ 
Columbus,  Ga.,  and  35%  owner  of  WJBF-AMi 
TV  Augusta,  Ga.). 

Demo  Barbs  Ready 
For  McConnaughey 

FCC  Chairman  George  C.  McConnaughey 
going  to  face  some  irate  Democrats  when  h- 
goes  before  the  Senate  Commerce  Committe 
Wednesday  morning  for  a  hearing  on  his  non 
ination  to  the  Commission. 

Two  of  the  Democratic  senators — one  th 
chairman  of  the  powerful  Senate  committee 
have  made  known  their  intentions  of  askin 
the  FCC  chairman  some  questions.  There  ai 
likely  to  be  others. 

As  the  time  drew  near  for  Mr.  McCor 
naughey's  hearing  an  issue  arose  last  wee 
which  may  turn  out  to  be  the  most  explosh 
of  the  several  in  store  for  the  FCC  chairmai 
This  was  the  "turnabout"  testimony  of  an  FC 
witness  in  the  Edward  Lamb  case  (see  stor 
page  82). 

It  was  understood  Thursday  that  Sen.  A 
Mike  Monroney  (D-Okla.)  definitely  will  as 
Mr.  McConnaughey  about  the  Lamb  renew; 
proceedings.  Mr.  McConnaughey's  shaky  tei 
ure  as  FCC  chief  began  last  Oct.  4  after  h 
interim  appointment  by  the  President  and  sul 
sequent  nomination.  His  confirmation  wa 
blocked  by  Democrats  in  a  special  Senate  se 
sion  last  November  on  grounds  it  was  "contn 
versial"  [B»T,  Nov.  15,  1954]. 

Committee  Chairman  Warren  G.  Magnusc 
(D-Wash.)  also  has  said  he  will  question  M 
McConnaughey  [B»T,  Feb.  7]. 

Sen.  Monroney  late  Thursday  said  Mr.  m| 
Connaughey  can  expect  some  questions  aboi 
the  Lamb  case.  "We  want  to  find  out  wh; 
future  course  the  FCC  intends  to  pursue  in  i 
license  renewal  proceedings,"  he  said. 

The  Oklahoman  said  he  "wouldn't  want" 
comment  on  the  merits  of  a  proposal  by  FC 
Examiner  Herbert  Scharfman.  who  has  bet 
hearing  the  Lamb  case,  to  throw  out  tr 
testimony  of  Marie  Natvig.  Mrs.  Natvig  r 
versed  previous  testimony  against  Mr.  Lan' 
and  said  she  had  been  "brainwashed"  by  FC 
attorneys  at  the  time  she  testified  against  M 
Lamb. 

Sen.  Monroney  said  fellow  Democratic  Se 
Estes  Kefauver  (Tenn.)  has  said  he  may  wa  > 
to  question  the  FCC  chairman  at  the  upcomii 
hearing  about  "some  letters"  he  has  receive 
critical  of  Mr.  McConnaughey  [B»T,  Nov.  2| 
1954]. 

Queried  on  whether  he  would  be  willing 
do  the  asking  for  any  questions  Sen.  Kefau\« 
may  want  to  present,  Sen.  Monroney  said  \\ 
has  not  been  requested  to  do  so  by  the  Tenn| 
sean  and  does  not  want  to  "anticipate"  wHj 
he  would  do. 

Other  matters  likely  to  come  up  at  the  he:| 
ing  are  the  FCC  chairman's  views  on  de-intw 
mixture  of  uhf-vhf  in  the  same  markets  or  are;| 
Mr.  McConnaughey,  at  the  committee's  heari  I 
last  November,  told  the  senators  he  had  rm 
been  at  the  FCC  long  and  wanted  to  make) 
"study"  of  the  problems  involved. 

At  the  November  hearing  Mr.  McCcj 
naughey  also  was  questioned  about  whether  a 
was  connected  with  an  alleged  GOP  patronp';* 
group  which  was  said  to  be  clearing  govei' 
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ent  jobs  in  and  out  of  the  civil  service.  At 
hat  time  he  denied  knowing  of  such  a  group 
i,id  said  he  had  always  held  to  the  civil  serv- 
e's merit  system  of  awarding  jobs. 
The  McConnaughey  nomination  was  reported 
ivorably  by  the  committee  last  November  by 
GOP-only  vote  under  the  committee  chair- 
v  ;ianship  of  Sen.  John  W.  Bricker  (R-Ohio),  a 
ife-long"  friend.    But  the  nomination  was 
locked  by  Democrats  later  on  the  Senate 
oor.  Mr.  McConnaughey  formerly  was  mem- 
r  and  chairman  of  both  the  Renegotiation 
oard  and  of  the  Ohio  Public  Utilities  Commis- 
on. 
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:,003-FT.  TOWER 
VSKED  BY  WHAS-TV 


>HAS-TV  Louisville  has  asked  the  FCC  to 
pprov'e  a  cloud-scraping,  2.003-ft.  tv  tower 
vo  miles  north  of  Mt.  Washington  in  Bullitt 
bounty.  Ky.  Application  for  the  new  facilities 
-to  cost  almost  $VA  million — was  filed  last 
'  'eek. 

At  present,  the  CBS-affiliated,  ch.  1 1  WHAS- 
\  has  its  600-ft.  tower  in  downtown  Louisville, 
^ft  the  corner  of  Sixth  and  Broadway,  across 

'  le  street  from  its  studio  building. 

siorh. 

The  new  site,  at  which  a  triangular,  guyed 
tructure  will  be  be  constructed  following  FCC 
pproval,  is  17  miles  southeast  of  Louisville. 
VHAS-TV  informed  the  Commission  that  this 
as  the  thirteenth  site  it  had  studied  and  the 
fth  on  which  it  had  taken  options.    In  refer- 


li 

:  >:i 

ratal 


ing  to  aeronautical  considerations.  WHAS-TV 


ffered  to  move,  at  its  own  expense,  an  existing 
avigational  marker. 

The  2,003-ft.  height  will  make  the  proposed 
VHAS-TV  antenna  the  tallest  man-made  struc- 
are  in  the  world.  At  the  present  time,  KWTV 
TV)  Oklahoma  City  rears  1,572  ft.  above 
round.    The  Empire  State  Bldg.  tv  antennas 
y  I  for  all  seven  New  York  stations )  runs  from 
.400  to  1,450  ft.  above  ground.    Other  tall  tv 
:  Dwers  are  KGUL-TV  Galveston,   1,200  ft.; 
VLWA  (TV)  Atlanta,  1.326  ft.,  and  WFAA- 
W  and  KRLD-TV  Dallas,  1,521  ft.  Proposed 
re  a  1.610  ft.  antenna  for  KSWS-TV  Roswell, 
fCjH.  M.,  and  1,933  ft.  antenna  for  WSLA  (TV) 
.   .el  ma,  Ala.    Both  have  run  into  objections  by 
.  ^hilitary  members  of  the  Washington  Airspace 
■  1  ubcommittee  and  are  pending  FCC  action. 
Laiii  WHAS  Inc.'s  condensed  balance  sheet  in- 
f(]  luded  with  its  application  to  move  its  transmit- 
sr  site  showed  that  the  Louisville  Courier- 
ournal  and   Times  broadcast  operation  has 
s  otal  assets  of  $2,229,244.  of  which  $1,697,547 
re  current.    Total  liabilities  amount  to  $424,- 
153  and  earned  capital  is  shown  at  $384,000. 
he  application  also  showed  that  WHAS  Inc. 
Mad  a  yearly  net  income  after  federal  taxes  of 
328,264  in  1953  and  of  $364,051  in  1954. 


Capp  Resigns  Boston 
Ch.  5  Stockholdings 

PETITION  to  reopen  the  record  in  the  Boston 
ch.  5  tv  contest  so  as  to  show  withdrawal  of 
cartoonist  Al  Capp  from  Massachusetts  Bay 
Telecasters  Inc.  was  filed  with  FCC  last  week. 
Mr.  Capp  has  resigned  from  a  stockholders' 
committee  and  his  firm,  Fosdick  Productions 
Inc.,  has  relinquished  its  1.92%  holding  in  the 
applicant. 

Mr.  Capp,  whose  comic  strip  "L'il  Abner" 
became  a  subject  of  controversy  during  the 
hearing  when  a  1951  report  of  a  New  York 
State  legislative  inquiry  was  introduced  [B*T, 
Dec.  6.  1954],  said  he  withdrew  in  order  to 
free  the  applicant  from  what  he  considers  is  a 
personal  dispute  with  a  business  competitor  in 
the  cartoon  field. 

Mr.  Capp  denied  that  the  cartoons  attributed 
to  him  in  the  legislative  report  were  actually 
his  and  charged  that  they  were  altered  and 
forged.  The  report  was  concerned,  in  part, 
with  cartoon  pornography. 

Attached  to  the  petition  was  a  statement  by 
Mr.  Capp  citing  expert  analysis  of  the  cartoons 
in  dispute,  which  analysis  showed  "that  the 
objectionable  features  found  in  the  drawings 
published  by  the  committee  were  not  found  in 
my  original  work,  but  rather  were  inserted"  by 
another  person. 

Mr.  Capp's  letter  to  Massachusetts  Bay  Area 
Telecasters  said  "the  evidence  you  accumulated, 
however,  was  and  is  of  great  value  to  me.  Only 
last  Wednesday,  the  Board  of  Governors  of 
the  National  Cartoonists  Society,  including  the 
foremost  cartoonists  in  America,  such  as  Walt 
Kelly,  Milton  Caniff,  William  Mauldin.  Rube 
Goldberg.  Alex  Raymond  and  others,  sus- 
pended the  man  responsible  from  membership 
in  the  Society  for,  among  other  reasons,  chang- 
ing, altering  and  tampering  with  my  work." 

Also  attached  to  the  petition  was  a  copy  of  a 
letter  by  the  cartoonists  society  suspending 
Ham  Fisher  "for  conduct  unbecoming  a  mem- 
ber." It  was  dated  Feb.  9. 

Other  contestants  for  ch.  5  include  WHDH, 
WCOP,  DuMont  and  Greater  Boston  Television 
Corp.  The  case  is  pending  before  Chief  Hear- 
ing Examiner  James  D.  Cunningham. 

Applications  at  FCC  Ask 
N.  D.  Satellite,  Reno  Tv 

APPLICATIONS  for  satellite  operation  at  Bis- 
marck. N.  D..  and  a  new  tv  station  at  Reno 
were  filed  with  the  FCC  last  week. 

Satellite  operation  on  ch.  12  at  Bismarck 
was  proposed  by  North  Dakota  Broadcasting 
Co.,  operator  of  KCJB-AM-TV  Minot  and 
KXJB-TV  Valley  City.  The  proposed  ch.  12 
station  will  operate  as  a  satellite  of  ch.  4 
KXJB-TV. 

Studio  and  transmitter  location  of  the  pro- 
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.IN  THE  SCRANTON  MARKET! 


^>  •  Beats  Network  Station  A  Nine  Times,  Ties  Twice  For  First,  Is  Second  Once! 

•  Beats  Network  Station  B  Twelve  Times!     "Beats  Indie  Station  B  Twelve  Times! 

•  Beats  Network  Station  C  Twelve  Times! 
•  Beats  Indie  Station  A  Twelve  Times! 


•  Beats  All  Other  Stations  Combined 


WQAM 


>    SCRANTON, PA 


HOW  TO  GO 
BIG-TIME 
IN  TV 
WITHOUT 
OWNING 
FORT  KNOX 


Buy  PASSPORT  TO  DANGER  .  .  .  hottest 

property  available  to  local  and  regional 
advertisers!  This  is  a  brand-new, 
bang-up  show,  the  kind  only  the  big 
networks  can  usually  afford  to  put  on  .  . . 
and  it's  yours  at  a  remarkably  low  cost, 
well  within  the  reach  of  almost  all  local 
sponsors.  Nothing  else  you  can  buy  gives 
you  a  star  like  this  .  .  .  slick  production 
.  .  .  elaborate  foreign  settings.  And 
what  a  promotion  you  can  build  around 
the  magic  of  Romero's  name!  No  wonder 
Blatz  Beer,  Welch  Grape  Juice,  and 
other  "savvy"  advertisers  have  already 
snapped  it  up.  Better  check  your  market 
. . .  contact  one  of  the  offices  below. 

CESAR  ROMERO,  starring  in  .  .  . 


ABC  FILM 
SYNDICATION,  INC. 

7  West  66fh  St.,  N.  Y. 

CHICAGO  •  ATLANTA  •  HOLLYWOOD  •  DALLAS 


Bill  Pierce. .Scrantons top 
Salesman  For25Years 
•  CLok.  AteeJJceA^  •  •  • 
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Technique 

produces  fertile 
lawn  food  sales .  .  • 


People  from  near  and  far  said,  "I 
heard  it  on  WHAM  Radio,"  as  they 
bought  carloads  of  lawn  food  from 
Gormel's  Garden  Store.  Buyers  came 
in  response  to  a  "trial"  4-week  spot 
campaign  on  WHAM.  Shotgun  tech- 
nique radio  spot  announcements  clear- 
ed out  a  warehouse  full  of  lawn  food. 
In  one  month  WHAM  Radio  moved 
over  300  tons  of  lawn  food — enough  to 
feed  6,000,000  square  feet. 
Gormel's  intimate  message  on  WHAM 
Radio  impressed  many  new  and  young 
homeowners  "that  high  quality  need 
not  be  high  priced."  Mr.  Gormel  sensed 
a  new  feeling  of  confidence  in  contacts 
from  old,  as  well  as  new  customers. 
As  he  expressed  it,  "I  can  only  ac- 
count for  this  attitude  change  by  cit- 
ing WHAM's  direct  personal  appeal." 
So  successful  was  this  "trial  cam- 
paign," the  client  maintained  the  an- 
nouncements for  several  months,  and 
since  has  purchased  program  time  and 
additional  spots. 

Success  like  this  is  the  rule 
rather  than  the  exception  for 
WHAM  personalities.  Why  not 
put  this  sales  push  behind  your 
product  or  service? 


50,000  watts  •  clear  channel  •  1180  KC 


WHAM 

ROCHESTER    RADIO  CITY 

The  Stromberg-Carlson  Station 
AM-FM  ★  NBC  Affiliate 

Geo.  P.  Hollingbery  Co.,  Nat'l  Rep. 


posed  satellite  was  specified  as  the  State  Capitol 
Building.  Local  commercial  accounts  will  be 
handled  and  local  actvities  in  connection  with 
the  state  government  will  be  televised,  the  ap- 
plication disclosed.  Staff  plans  call  for  three  en- 
gineers. One  16mm  projector  and  slide  equip- 
ment will  be  provided  at  the  Bismarck  studio. 

The  proposed  satellite  will  operate  with  an 
effective  radiated  power  of  13.3  kw  visual  and 
6.65  kw  aural,  with  antenna  311  ft.  above 
average  terrain.  Construction  cost  was  estimated 
at  $49,550,  with  first  year  operating  cost  $36,- 
000  and  revenue  $60,000. 

Principal  stockholder  of  North  Dakota 
Broadcasting  is  Jamestown  Broadcasting  Co., 
licensee  of  KSJB  Jamestown,  N.  D.  John  W. 
Boler  is  president  of  both  companies. 

At  Reno,  a  new  tv  station  on  ch.  4  was  pro- 
posed by  Nevada  Telecasting  Corp.,  owned  by 
Robert  C.  Fish,  Fresno  real  estate  investor  and 
businessman. 

The  proposed  station  will  operate  with  an 
effective  radiated  power  of  27.5  kw  visual,  16.5 
kw  aural  with  antenna  322  ft.  below  average 
terrain. 

FCC  Approves  Two  New  Am's; 
Changes  Given  KXOL,  KGSM 

TWO  new  standard  stations  at  Oxford,  Miss., 
and  West  Warwick,  R.  I.,  were  granted  by  the 
FCC  last  week. 

At  Oxford,  new  1  kw  daytime  station  on 
1420  kc  with  1  kw  was  granted  to  Ole  Miss 
Broadcasting  Co.  Ole  Miss  is  owned  by  E.  O. 
Roden  (50%),  owner  of  WBIP  Booneville.  and 
30%  owner  WTUP  Tupelo,  both  Mississippi; 
G.  A.  Pribbenow  (33%),  and  W.  L.  Dove 
(17%),  40%  owner  WTUP.  Mr.  Roden  and 
associates  own  identical  partnership  interest  in 
WAZF  Yazoo  City,  Miss. 

The  Oxford  1420  grant  is  subject  to  condi- 
tion of  accepting  interference  from  proposed 
operation  on  1430  kc  by  Tri-State  Broadcasting 
Service  at  Memphis,  Tenn. 

At  West  Warwick,  a  new  250  w  fulltime 
station  on  1450  kc  was  granted  to  W.  Paul  Oury, 


real  estate  owner  and  former  owner  of  WE 
Westerly,  R.  I. 

Meanwhile.  KXOL  Ft.  Worth,  Tex.,  receiv, 
FCC  approval  to  increase  its  daytime  pov 
from  1  kw  to  5  kw,  using  present  power  oi  j 
kw  night  on  1360  kc  with  directional  night. 

KSGM  Ste.  Genevieve,  Mo.,  also  receh 
FCC  approval  to  change  from  directional  ; 
tenna  fulltime  to  directional  antenna  night  o 
operating  fulltime  on  980  kc  with  500  w. 

Initial  Decision  Favors 
WLEW  Facilities  Change 

INITIAL  decision  proposing  to  permit  WLI> 
Bad  Axe,  Mich.,  to  change  from  daytime  opc 
tion  on  1540  kc  with  250  w  to  unlimited  ope 
tion  on  1340  kc  with  250  w  was  issued  ] 
week  by  FCC  Examiner  William  G.  Butts. 

The  decision  concluded  that  WLEW's  p 
posed  operation  would  not  cause  objecti 
able  interference  to  WBBC  Flint,  Mich., 
that  the  area  within  the  normally  protected  c 
tour  of  WEXL  Royal  Oak,  Mich.,  receh 
objectionable  interference,  will  receive  prim 
service  from  various  other  stations. 

WLEW's  proposed  operation  would  give  1 
Axe  its  first  primary  nighttime  and  first  lc 
nighttime  service. 

Meanwhile,   FCC  by   separate  order, 
missed  the  protest  of  WMAL  Washington,  D 
to  the   Commission's   grant  of  the  appl 
tion  of  WGMS  Washington,  to  change  opo 
tion  on  570  from  1  kw  daytime  to  5  kw 
and  1  kw  night,  unlimited  time  with  th 
mitter-antenna  site  at  Bethesda,  Md.,  utili2 
directional  day  and  night.   The  FCC  modi 
the  WGMS  grant  to  hold  it  responsible 
installation  and  adjustment  of  suitable  fi 
circuits  to  prevent  cross-modulation. 

The  FCC  also  dismissed  protest  of  WW' 
Pittsburgh,  against  the  Commission's  grant 
WATH  Athens.  Ohio,  to  change  from  1 
kc  1  kw  daytime  to  970  kc  1  kw  daytime. 
Commission  found  that  WWSW  was  unablt  3> 
show  that  it  will  receive  interference  from 
proposed  WATH  operation. 


FCC  ACTS  ON  KPIX  (TV)  'SABOTAGE' 

VIOLATION  of  FCC  rules  and  the  Communi- 
cations Act  was  cited  by  the  Commission  last 
week  in  its  first  interim  report  concerning 
equipment  damage  and  tampering  which  pre- 
vented KPIX  (TV)  San  Francisco  from  broad- 
casting last  December  14  [B«T,  Dec.  27,  20, 
1954]. 

Orders  also  were  issued  to  suspend  for  90 
days  the  first  class  radiotelephone  operator 
licenses  of  three  KPIX  transmitter  engineers, 
Roald  W.  Didriksen,  Carlton  R.  Schwarz  and 
Anthony  Severdia.  They  were  granted  15  days 
in  which  to  request  hearings. 

The  damage  to  KPIX  technical  facilities  was 
reported  by  the  station  following  a  walkout  of 
National  Assn.  of  Broadcast  Engineers  and 
Technicians  on  Dec.  14.  FCC  instituted  an  in- 
quiry a  week  later  on  its  own  motion.  The 
labor  differences  since  have  been  settled. 

While  the  first  interim  report  concerned  trans- 
mitter facilities,  FCC  explained  damage  of 
studio  facilities  also  had  been  disclosed  and 
would  be  covered  in  another  report. 

The  interim  report  said  in  part: 


As  a  result  of  an  investigation  conducted  to 
date  it  seems  apparent  that  both  at  the  trans- 
mitter and  at  the  studio  of  station  KPIX  actions 
were  taken  during  the  early  morning  of  Dec.  14, 
1954,  to  render  the  station  inoperative  by  un- 
authorized tampering  and  maladjustments  of  con- 
trols, concealing  of  essential  equipment,  discon- 
necting of  wires,  etc.  This  action  is  believed  to 
constitute  damage  to  radio  equipment  within  the 
meaning  of  Sec.  303(m)(l)(c)  as  well  as  inter- 
ference with  radio  communications  and  signals  in 


violation  of  Sec.  13.69  of  the  Commission's  ri 
It  is  also  clear  from  the  investigation  that  s 
actions  were  willful  and  deliberate  rather  t 
inadvertent  or  accidental. 

With  respect  to  the  disabling  actions  take 
the  transmitter  of  Station  KPIX  sufficient 
dence  has  been  developed  by  the  Commissi 
investigation  to  indicate  that  responsibility 
initiating  or  permitting  such  actions  rests  1 
certain  specific  individuals.  Accordingly, 
ceedings  are  being  instituted  against  these 
dividuals  looking  towards  suspension  of  t 
licenses  pursuant  to  the  provisions  of  Sec.  303 
of  the  Communications  Act  of  1934,  as  amen 
Investigation  to  fix  responsibility  for  the  act 
which  took  place  simultaneously  at  the  K 
studio  arc  continuing  and  a  further  report 
respect  to  this  aspect  of  the  investigation  wil 
forthcoming. 

In  its  respective  suspension  orders  issuei 

the  three  KPIX  transmitter  engineers,  FCC 

each  "willfully  damaged  or  permitted  radio 

paratus  or  installations  at  KPIX  to  be  dam^ 

within  the  meaning  of  Sec.  303(m)  (1)  (c) 

the  Act  and  "willfully  or  maliciously  ir 

fered  with  radio  communications  of  sta « 

KPIX  in  violation  of  Sec.  13.69"  of  the  Ci- 

mission  rules. 

Meanwhile,  FCC  last  week  issued  suspen  jro 

orders  for  60  days  against  two  radio  opera  rs 

'at  KEAR  San  Mateo,  Calif.,  in  connection  '  ± 

unauthorized  shutting  down  of  the  station  ocas 

morning  of  Oct.  5.  KEAR  was  involved  a 

strike  by  both  NABET  and  American  Fed  a- 

tion  of  Television  and  Radio  Artists  [B»T.  I 

11,  1954].    The  suspended  operators.  Ho\  c 

A.  Chamberlin  and  Fred  P.  Muller,  also  \m 

given  15  days  to  request  hearings. 
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torer  Stockholders 
\pprove  Stock  Split 

Present  stockholders  will  be 
given  chance,  through  under- 
writers, to  subscribe  to  new  is- 
sue. Dividend  hike  set. 


STATIONS 


TORER  BROADCASTING  Co.  stockholders 
iproved  a  share-for-share  stock  distribution 
all  common  stockholders  of  record  Feb.  25 
a  meeting  in  Miami  last  week  [B«T,  Feb.  7]. 
t  the  same  time,  George  B.  Storer,  president 
the  company  bearing  his  name,  announced 
hiked  initial  quarterly  dividend  of  30  cents 
;r  share  to  common  stockholders  of  record 
iarch  1. 

Currently  outstanding   are   262,750  shares 
common,  and  843,250  shares  of  common  B 
ock.  Stockholders  also  approved  the  sale  of 
i  additional  262,750  shares  of  new  common 
ock,  which  will  be  offered  to  the  public 
y  . rough  underwriters  at  an  early  date.  Pro- 
j:eds  of  this  new  issue  will  be  used  to  redeem 
jjl  of  the   15,000  shares  of  7%  preferred 
tiojock   (97%    owned   by    Jefferson  Standard 
jroadcasting  Co.)  and  the  reduction  of  long 
^  rm  indebtedness. 

J  Stockholders  will  be  given  an  opportunity  to 
Jibscribe  to  the  new  issue,  through  under- 
ops Inters,  at  a  price  to  be  determined  prior  to 
e  offering  of  it  to  the  general  public. 
Jefferson  Standard  owns  WBT-WBTV  (TV) 
harlotte,  N.  C;  WBTW  (TV)  Florence,  S.  C; 
'BIG  Greensboro,  N.  C,  and  has  a  16.5% 
terest  in  WFMY-FM  and  WFMY-TV  Greens- 
ko,  N.  C. 


The  best 
way  to 
sell  the 
KANSAS 
FARM 


tion 


ire 
B*T, 

rfoffi 

also 


use  the 
KANSAS 
FARM 

STATION 


WIBW 


CBS  RADIO 
in  Topeka 

Ben  Ludy,  Gen.  Mgr..  WIBW,  WIBW-TV,  KCKN 

Rep.  Capper  Publications,  Inc. 


Texas  Calling  Moscow 

TRANSATLANTIC  phone  call  to  Mos- 
cow was  placed  by  Gordon  McLendon, 
president  of  KLIF  Dallas,  Tex.,  to 
Charles  E.  Bohlen,  U.  S.  Ambassador  to 
Russia,  to  obtain  a  first  hand  statement 
from  the  ambassador  on  the  resignation 
of  Premier  Georgi  Malenkov  on  Feb. 
8.  Mr.  McLendon,  who  telephoned  as 
soon  as  he  heard  of  the  resignation,  re- 
ported that  the  telephone  company  was 
not  able  to  complete  the  call  until  Feb. 
14.  The  telephone  interview — which  Mr. 
McLendon  said  he  believed  was  the  first 
the  ambassador  had  since  the  Kremlin 
shakeup — was  aired  on  KLIF. 


The  increased  quarterly  dividend  places  the 
newly  split  stock  on  a  dividend  rate  of  $1.20 
per  share  yearly,  or  the  equivalent  of  $2.40  for 
the  pre-split  stock.  The  annual  dividend  rate 
of  the  pre-split  stock  was  formerly  $2,  it  was 
explained. 

WF LA-TV  On  Air  Today; 
K BET-TV  Begins  in  March 

THE  FIRST  television  station  for  Tampa,  Fla., 
WFLA-TV,  is  set  to  begin  telecasting  a  night- 
time schedule  of  NBC-TV  programs  today 
(Monday),  the  station  has  announced.  Its 
debut  will  increase  to  423  the  number  of  tv 
stations  on  the  air  with  regular  programming. 

WFLA-TV,  owned  by  the  Tampa  Tribune, 
expects  to  carry  an  18-hour  daily  program 
schedule  beginning  Feb.  28.  The  ch.  8  station 
will  operate  with  maximum  316  kw  using  a 
1,054-ft.  tower,  which  it  says  is  the  tallest  in 
Florida.  George  W.  Harvey  is  general  manager 
and  Blair  Tv  Inc.  national  sales  representative. 

Another  new  tv  station,  KBET-TV  Sacra- 
mento, Calif.,  will  operate  at  full  316  kw  when 
it  begins  commercial  programming  about  March 
14.  The  station,  on  ch.  10,  is  the  first  vhf  and 
second  tv  there.  Its  antenna  height  is  2,500-ft. 
above  sea  level.  KBET-TV  claims  a  total  of 
290,674  tv  families  in  its  Grade  A  and  B  cov- 
erage area. 

Guzik  Loses  Two  Motions 
On  Alleged  Crime  Series 

JACK  (Greasy  Thumb)  Guzik,  an  alleged 
Capone  gang  figure,  lost  two  rounds  last  week 
in  his  legal  bout  with  ABC's  WBKB  (TV) 
Chicago  over  a  proposed  series  of  telecasts  pur- 
portedly involving  the  Chicago  Crime  Com- 
mission [B«T,  Feb.  14]. 

He  lost  round  one  in  Chicago  Federal  District 
Court  Monday  when  Judge  Win  G.  Knoch  de- 
nied his  motion  for  an  injunction  to  restrain  the 
station  from  using  him  in  any  series  on  crim- 
inals. The  following  day  he  was  turned  down 
on  a  request  for  the  programming  records  of 
American  Broadcasting-Paramount  Theatres 
Inc.  and  also  denied  the  right  to  obtain  a  depo- 
sition from  Sterling  C.  (Red)  Quinlan,  vice 
president  in  charge  of  WBKB. 

On  his  injunction  plea,  the  court  ruled  that 
Mr.  Guzik  had  apparently  overlooked  one 
thing — he  hadn't  notified  Mr.  Quinlan  he  would 
be  a  defendant.  That  part  of  the  case  is  still 
pending  and  can  be  heard  later. 

John  B.  Moser,  ABC  Chicago  attorney,  ac- 
cused Mr.  Guzik  of  "tilting  at  windmills"  and 
asserted  "there  is  no  program  scheduled  that 
mentions  the  name  of  this  man."  ABC  report- 
edly had  originally  scheduled  the  series  op- 


DOGGONE 
SPY  STORIES 
SINCE 
MATA  HARI 

And  CESAR  ROMERO  stars  in  them 
as  Steve  McQuinn,  globe-trotting 
diplomatic  courier.  The  people  you 
want  to  reach  will  lollow  Romero  .  . . 

into  a  strange  adventure  which 
starts  in  a  Budapest  prison  .  .  . 

on  the  trail  of  a  missing  scientist  in 
Tangier  .  .  . 

through  a  near  uprising  in 
Casablanca  .  .  . 

on  a  rescue  mission  in  Ankara  .  .  . 

as  he  risks  his  life  for  a  lady  in 
Madrid  .  .  . 

even  to  the  inner  chambers  of  the 
fabulous  Scotland  Yard. 

What  a  show!  What  a  star!  What  a 
sure-fire  selling  vehicle!  Better 
reserve  your  market  .  .  .  now! 

CESAR  ROMERO,  starring  in  .  .  . 
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posite  NBC-TV's  This  Is  Your  Life  but  the 
time  was  purchased  for  a  Junior  Achievement 
series. 

A  petition  asking  the  FCC  to  issue  a  cease 
and  desist  order  forbidding  WBKB  from  carry- 
ing the  alleged  proposed  program  and  also  in- 
stituting action  to  revoke  its  license,  also  filed 
two  weeks  ago  by  Mr.  Guzik,  is  still  pending 
Commission  action. 

Judges  Urge  Camera  Coverage 
Of  Naturalization  Ceremony 

NATURALIZATION  CEREMONIES  of  70 
United  States  citizens  were  filmed  by  WKY-TV 
Oklahoma  City,  the  "first  time,"  according  to 
the  station,  that  television  cameras  went  into 
Federal  District  Court  there. 

Judge  Edgar  S.  Vaught  granted  WKY-TV 
permission  to  cover  the  ceremony  after  a  con- 
ference with  three  federal  judges  who  expressed 
the  view  that  too  few  persons  have  the  oppor- 
tunity to  see  a  ceremony  of  this  type. 

WKY-TV  news  cameramen,  who  shot  the 
scene  with  natural  light,  made  effective  use  of 
Eastman-Kodak's  Tri-X  film,  according  to  the 
station. 

WGAR  Reports  Record  Quarter 

RECORD  NUMBER  of  325  local  and  national 
accounts  during  the  last  quarter  of  1954  has 
been  reported  at  WGAR  Cleveland  by  Bob 
Forker,  sales  manager.  The  station  has  added 
an  all-night  show  to  accommodate  additional 
advertisers,  and  a  rotating  spot  plan  has  been 
put  into  effect  to  provide  early  morning  and 
late  afternoon  announcements  with  more  ample 
exposure,  the  station  said. 


RCA-5762/7C24.  Power 
Triode— can  be  used  with  FCC 
approval  as  direct  replacement 
for  7C24  in  FM  transmitters 
BTF-1C,  BTF-3B  and  BTF-10B. 

RCA-5762,  $195 
Our  prices  and  conditions  of  sale  are 
identical  to  those  of  the  manufacturer. 
Look  to  ALLIED  for  prompt  delivery 
of  all  RCA  Broadcast-type  tubes.  Let  us 
save  you  time  and  effort. 


Record  Marathon  in  New  Orleans 


NEW  ORLEANS  will  never  forget  "Shtiggy 
Boom" — the  record  that  last  week  created 
a  musical  tornado  lasting  more,  than  58 
hours. 

The  idea,  dreamed  up  by  Bill  Stewart, 
program  director  of  WNOE  New  Orleans, 
was  to  publicize  the  station's  new  all-night 
broadcasting  schedule.  To  get  its  point 
across,  WNOE  played  "Shtiggy  Boom"  a 
total  of  1,349  times,  starting  at  6  a.m.  last 
Monday  and  finally  grinding  to  a  halt  at 
4:42  p.m.  Wednesday.  The  only  breaks  in 
the  "continuity"  were  newscasts,  commer- 
cials and  broadcasts  of  feature  races  from 
the  Fair  Grounds. 

The  promotion  did  not  go  unnoticed,  as 
both  official  and  public  reaction  evidenced. 
The  phone  company  temporarily  discon- 
tinued service  to  WNOE  because  of  the 
avalanche  of  calls.  The  Police  Dept.  made 
an  investigation  and  the  FCC  also  inquired 
into  the  matter  because  of  calls  it  had 
received. 

When  the  recordthon  did  come  to  an  end, 
composer  Al  Jarvis  was  on  the  scene,  as  was 
Mayor  Delesseps  Morrison,  who  ordered  a 
halt  to  the  musical  exhibition.  Mr.  Jarvis, 
a  Hollywood  radio-tv  personality,  earlier 
wired  the  station  that  he  was  flying  to  New 


^      mmm  .  -a 

THE  TWO  durable  disc  jockeys  who 
took  part  in  the  "Shtiggy  Boom"  pro- 
motion are  Bill  Elliott  (I)  and  Bill  Stan- 
ley (r).  Bill  Stewart,  program  director, 
indicates  with  a  sign  that  the  campaign 
has  crossed  the  half-way  mark— they 
called  it  quits  after  1,349  plays. 

Orleans  "to  plead  with  you  to  cease  and 
desist  in  this  murder."  Mr.  Jarvis,  it  is 
reported,  is  a  good  friend  of  Mr.  Stewart. 


WFAA-TV-KRLD-TV  Tower 
Construction  Begins  Feb.  8 

CONSTRUCTION  began  Feb.  8  on  the  world's 
second  tallest  man-made  structure,  the  tv  tower 
to  be  shared  by  KRLD-TV  and  WFAA-TV 
Dallas,  Tex.  The  installation,  situated  approx- 
imately 18  miles  south  of  that  city,  will  measure 
1,521  ft.  above  ground,  1,685  ft.  above  average 
terrain  and  2,349  ft.  above  sea  level,  according 
to  WFAA-TV.  The  tower  will  have  twin  an- 
tennas and  an  elevator  to  carry  maintenance 
workers  to  the  1,400-ft.  level.  The  two  sta- 
tions will  have  separate  transmitter  buildings 
on  the  254-acre  site  with  work  scheduled  for 
completion  late  this  summer.  WFAA-TV  will 
install  a  50  kw  RCA  transmitter,  fully-equipped 
for  colorcasting,  and  has  scheduled  a  power  in- 
crease from  274  kw  to  316  kw.  It  is  reported 
that  the  entire  project  will  cost  about  $2  million. 

WRCA-TV  Plan  Signs  Two 

SIGNING  of  the  first  two  sponsors  under 
WRCA-TV  New  York's  "14-50  Sales  Plan" 
[B«T,  Feb.  14]  was  announced  last  week  by 
Jay  Heitlin,  sales  manager  of  the  station. 
Sponsors  are  Keebler  Biscuit  Co.,  Philadel- 
phia, through  McKee  Albright,  Philadelphia, 
for  a  10-second  ID  schedule  for  four  weeks, 
starting  March  7,  and  the  Buitoni  Foods  Corp., 
Hackensack,  N.  J.,  through  Albert  Frank- 
Guenther  Law,  New  York,  for  a  10-second  an- 
nouncement schedule  for  13  weeks,  starting 
last  Wednesday. 

Under  the  plan  an  advertiser  who  purchases 
fourteen  10-  or  20-second  station  breaks  on  a 
Sunday  through  Saturday  week  will  receive  a 
50%  discount  on  those  breaks  in  "D"  or  "C" 
time.  The  plan  applies  essentially  to  station 
breaks  prior  to  5:59  p.m.  daily  and  after  11:15 
p.m.  daily,  including  the  Tonight  series  and 
one-minute  participations  in  designated  pro- 
grams. 


Barnes  Takes  WISN  Post 

APPOINTMENT  of  Patt  Barnes  as  progra 
director  of  WISN  Milwaukee  was  announci 
last  week  by  I.  E.  Showerman,  general  ma 
ager  of  the  station.  Mr.  Barnes  entered  broa 
casting  in  Chicai 
more  than  20  yea' 
ago. 

In  1925,  he  intr 

duced  what  was 

scribed    as  radic 

first   daily  seri; 

titled    Jimmy  ai 

Maw   in   the  Attt, 

Two  years  later 

produced,  direct  el; 

wrote  and  acted 

an  early  transcrib 

radio  program, 

drama  by  Courtn 
MR.  BARNES  D.,         J  x, 

Ruey    Cooper.  1 

recently  has  been  associated  with  WOR  Ne 

York  and  WRCA  New  York. 


WOR-AM-TV  Sales  Changes 

REORGANIZATION  of  the  sales  staff  at  Woi 
AM-TV  New  York  and  promotions  of  Willia 
McCormick,  regional  sales  manager  of  bo 
WOR  and  WOR-TV,  to  assistant  sales  ma 
ager  of  WOR,  and  Robert  J.  Kolb,  WOR  z\ 
count  executive,  to  regional  sales  manager  f 
both  stations  in  New  England,  New  Jersel 
Pennsylvania,  Delaware  and  Maryland,  ha4 
been  announced  by  Bill  Dix,  station's  sal] 
manager. 

Jan.  Billings  Up  at  WHUM-T 

SIGNING  of  47  contracts  during  January  tot';! 
ing  $1  19,870  in  gross  billings  has  been  a  [J 
nounced    by    WHUM-TV    Reading.  Duri 
January  1954,  a  spokesman  noted,  the  stati'j 
sisned  1 1  contracts  amounting  to  $8,500. 


Refer  to  your  ALLIED  308-page 
Buying  Guide  for  station  equip- 
ment and  supplies.  Get  what 
you  want  when  you  want  it. 
Ask  to  be  put  on  our  "Broad- 
cast Bulletin"  mailing  list. 
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Meredith  Picks  Three 
New  Vice  Presidents 

ELECTION  of  three  new  vice  presidents  of  the 
Meredith  Publishing  Co..  Des  Moines,  Iowa, 
Las  announced  last  week  by  Fred  Bohen,  presi- 
dent. They  are:  Joseph  P.  Eves,  western  man- 
ager: Otto  G.  Schaefer,  eastern  manager,  and 
Karyl  Van,  who  also  was  named  director  of 
]  Advertising. 

Meredith,   publisher    of   Better   Homes  & 
Gardens  and  Successful  Fanning,  is  licensee 
,   of  KCMO-AM-FM-TV  Kansas  City,  KPHO- 
i    AM-TV  Phoenix.  WOW-AM-TV  Omaha  and 
/   WHEN-AM-TV  Syracuse.  N.  Y. 

Lester  H.  Mugge.  vice  president  in  charge  of 

_    circulation,  and  Ed- 

HPflH  mi  win  L.  Sullivan,  vice 
president  in  charge 
of  advertising  and 
research,  will  each 
assume  additional 
duties  as  general  vice 
presidents. 

Mr.  Eves,  who  has 
been  associated  with 
Meredith  since  1923, 
has  served  previous- 
ly as  secretary  of  the 
Iowa  State  Dairy 
Assn.    and  county 
MR-  eves  agricultural  agent  in 
 Poweshiek  county.   Iowa.    His  initial  assign- 
ment at  Meredith  was  as  field  representative  for 
the  Daily  Farmer,  and  following  its  merger 
with  Successful  Farming  Mr.  Eves  became  ad- 
vertising manager.  He  was  advanced  to  Chicago 
'    -ales  manager  before  he  was  named  to  his 
present  position. 

Mr.  Schaefer  began  his  career  with  Meredith 
1928  as  an  advertising  salesman.   He  was 


lit 

in 

22i 


MR.  VAN 

appointed  eastern  sales  manager  with  head- 
quarters in  New  York  in  1949.  Before  joining 
Meredith,  he  was  a  county  agricultural  agent 
ipt   in  Minnesota,  dairy  extension  specialist  in  Penn- 
'    '  sylvania  and  associate  professor  of  dairy  hus- 
■   bandry  at  the  U.  of  Pennsylvania. 

Mr.  Van  joined  the  production  department 

-  of  Meredith  in  1932.  In  1950  he  was  appointed 

-  a-sistant  advertising  director,  the  position  he 
-5    held  until  his  recent  promotion. 
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Landsberg  Offers  Networks 
Atom  Blast  Color  Coverage 

IF  networks  accept  the  offer  of  Klaus  Lands- 
berg, vice  president  and  general  manager, 
KTLA  (TV)  Hollywood,  the  Nevada  atomic 
tests  planned  by  the  Atomic  Energy  Commis- 
sion in  April  will  receive  first  national  color  tv 
coverage. 

Pointing  out  that  the  independent  Paramount 
Tv  Productions  station,  which  built  a  color  re- 
mote unit  around  a  35-foot  truck  trailer  in 
time  to  offer  the  onlv  multichrome  coverage  of 


the  Pasadena  Rose  Parade  [B»T.  Jan.  3].  has 
the  only  such  unit  presently  on  the  West  Coast, 
Mr.  Landsberg  last  week  offered  the  networks 
color  video  coverage  of  the  April  tests  on  a 
"pool"  basis  with  KTLA.  He  made  a  similar 
offer  to  NBC-TV  and  CBS-TV  before  the  New 
Year's  Day  Rose  Parade,  which  was  not  ac- 
cepted. 

Meanwhile,  both  KNXT  (TV)  and  KRCA 
(TV)  Hollywood  (CBS-TV  and  NBC-TV  o&o 
stations,  respectively),  have  sent  crews  to  film 
the  current  Nevada  atomic  tests,  the  stations 
announced.  However,  Mr.  Landsberg  stated 
that  cameras  are  not  being  allowed  closer  than 
"40  or  50  miles"  during  these  tests,  while  tv 
coverage  from  a  much  closer  range  will  be  al- 
lowed during  the  April  blasts. 

KTLA  (TV)  Eyes  Coverage 
Of  Republican  Convention 

FIRST  move  by  an  independent  station  to 
cover  the  1956  Republican  Convention  in  San 
Francisco  (see  story  page  98)  was  taken  by 
Klaus  Landsberg,  vice  president  and  general 
manager  of  KTLA  (TV)  Hollywood,  who  ap- 
plied to  Pacific  Telephone  &  Telegraph  Co. 
for  line  facilities  at  the  convention  site. 

Mr.  Landsberg  indicated  he  would  prefer 
independent  coverage  by  the  Paramount  Tv 
Productions  station,  rather  than  as  part  of  a 
pool.  He  stated  KTLA  would  approach  the 
Republican  National  Committee  for  accredita- 
tion following  telephone  company  approval 
of  his  line  request. 

Branham,  KFMB-AM-TV 
Reach  Private  Settlement 

OUT-OF-COURT  settlement  by  KFMB-AM- 
TV  San  Diego  of  a  S400.000  breach  of  con- 
tract suit  filed  last  year  in  Los  Angeles  Superior 
Court  by  The  Branham  Co..  former  representa- 
tives of  the  stations,  was  confirmed  in  Los  An- 
geles last  week  by  Branham  attorneys. 

No  details  of  the  settlement  were  released 
by  either  party  in  the  dispute,  but  reports 
indicate  that  S  150.000  was  the  sum  agreed  upon. 

The  suit  was  instituted  by  Branham  shortly- 
after  Wrather-Alvarez  Broadcasting  Inc.  pur- 
chased the  two  stations,  with  Edward  Petry 
&  Co..  station  representative  firm,  participating 
by  buying  22.22%  of  the  stock.  Petry  became 
the  stations'  representative,  despite  the  fact 
Branham's  contract  with  KFMB-AM-TV  had 
three  more  years  to  run. 

Broadcast  Time  Sales  Expands 
To  Handle  Radio  Nationally 

EXPANSION  of  Broadcast  Time  Sales  (for- 
merly Western  Radio  Sales.  Los  Angeles)  into 
a  national  station  representative  firm  specializ- 
ing in  radio  sales,  was  announced  last  week 
by  Carl  Schuele.  27-year-old  owner-president, 
with  opening  of  New  York  and  Chicago  offices. 

Mr.  Schuele  will  open  New  York  offices  at 
527  Fifth  Ave.  and  Clyde  Murphey  will  head 
midwest  sales  from  39  LaSalle  St..  Chicago. 
Jim  Gates  will  continue  as  Los  Angeles  sales 
manager  at  1540  N.  Highland  Ave.,  and  Ralph 
Stillings  will  succeed  Mr.  Schuele  as  San  Fran- 
cisco sales  manager  with  offices  at  149  Cali- 
fornia St. 

Additionally.  Mr.  Schuele  announced  the 
appointment  of  Gil  Vasquez  as  program  di- 
rector and  account  coordinator  of  the  Spanish 
Network,  nine-station  California  Spanish-lan- 
guage group  organized  by  Broadcast  Time  Sales 
last  year. 


Mimi  Dennis 
Star  of  Mimi  Dennis  Show 

11   to  11:30  Monday-Friday 
and  of  Woman's  Page 

1:05   to    1:15  Monday-Friday 

Stars  Sell  on 
Alabama's 

greatest  radio  station 


Birmingham's  most  interesting  wom- 
an personality,  Mimi  speaks  with 
authority  and  appeal.  Her  news-to- 
women  on  her  morning  show  and 
her  news-about-women  who  make 
news  in  the  afternoon  are  brilliantly 
selected  for  suitability  as  lead-ins  to 
her  highly  successful  commercials. 

Mimi  is  much  in  demand  by  store 
buyers  as  consultant  for  fashion 
shows  and  special  promotions. 

You  can  SELL 

Your  Products 
to  Alabama  folks 

If  you  TELL 

them  on  programs 
they  enjoy  hearing 

Represented  by 

John  Blair  &  Co. 

Southeastern  Representative: 

Harry  Cummings 
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WKRC  Newscaster  Loses 
Suit  Against  'Enquirer' 

TOM  MCCARTHY,  WKRC  Cincinnati  news- 
caster, lost  a  $1  million  suit  against  the  Cincin- 
nati Enquirer  last  week  when  a  common  pleas 
court  jury  cleared  the  paper  on  the  ground  its 
comments  about  Mr.  McCarthy  were  privileged. 
The  verdict  will  be  appealed,  Mr.  McCarthy 
said. 

The  jury  followed  instructions  by  Judge 
Joseph  H.  Woeste,  who  said  an  editorial  criti- 
cizing Mr.  McCarthy  was  libelous  and  had  a 
natural  tendency  to  injure  his  "reputation  as  a 
newscaster  in  a  way  to  lessen  him  in  public 
esteem."  He  added,  however,  that  the  jurors 
could  find  it  was  fair  comment  and  "therefore 
was  privileged  under  the  right  of  freedom  of 
speech  and  of  the  press." 

Personal,  Professional  Damage 

Mr.  McCarthy  had  claimed  he  was  hurt  per- 
sonally and  professionally  by  an  Enquirer  edi- 
torial attacking  him  for  his  campaign  against 
fluoridation  of  the  local  water  supply.  The 
fluoridation  measure  was  defeated.  WKRC  is 
an  affiliate  of  the  Cincinnati  Times-Star. 

The  office  of  the  late  L.  B.  Wilson,  WCKY 
Cincinnati  founder,  was  turned  into  a  make- 
shift courtroom  for  four  days  as  judge,  jury, 
witnesses,  counsel  and  reporters  listened  to  a 
series  of  off-the-air  recordings  of  Mr.  Mc- 
Carthy's pre-election  broadcasts.  Arrangements 
to  use  the  suite,  located  in  the  Sheraton  Gibson 
Hotel,  were  made  with  C.  H.  Topmiller,  presi- 
dent, and  Mrs.  Jeanette  Heinze,  secretary  of 
WCKY,  a  neutral  station  in  the  controversy. 
WCKY  newsmen  were  not  allowed  to  cover  the 
trial  because  of  the  station's  neutral  status. 


KPTV  (TV)  Seeks  1,000  Kw 

KPTV  (TV)  Portland,  Ore.,  asked  the  FCC 
last  week  to  authorize  it  to  use  1  million  watt 
power.  The  ch.  27  station,  owned  by  Storer 
Broadcasting  Co.,  said  it  will  spend  $310,825  on 
a  high-powered  RCA  transmitter  and  high  gain 
antenna  and  plans  to  punch  out  super-power 
around  April  1.  At  present,  KPTV  (TV)  is 
operating  with  200  kw  power  from  an  antenna 
1,000  ft.  above  average  terrain.  The  station 
was  one  of  two  owned  by  Empire  Coil  Co., 
bought  by  Storer  for  $8.5  million  last  year;  the 
other  was  WXEL  (TV)  Cleveland. 

KLZ  to  Handle  Bear  Games 

KLZ  Denver  has  announced  that  beginning 
April  14  it  will  broadcast  the  140-game  sched- 
ule of  the  Denver  Bears,  American  Assn.  base- 
ball team,  under  sponsorship  of  the  Adolph 
Coors  Brewery,  Golden,  Colo. 

Sportscaster  Bill  Reed  is  to  do  the  play-by- 
play of  the  games  which  will  be  made  available 
to  Coors  on  KBOL  Boulder,  KCOL  Ft.  Col- 
lins, KYOU  Greeley  and  KGEK  Sterling,  all 
Colorado,  and  KFBC  Cheyenne,  Wyo. 

Hetherington  to  KATZ  Post 

R.  M.  (BOB)  HETHERINGTON,  former  vice 
president  in  charge  of  sales  of  WIL  St.  Louis, 
has  joined  KATZ  there  in  same  capacity.  The 
station  began  operation  Jan.  3  on  1600  kc, 
1  kw  day  and  is  beaming  its  entire  program- 
ming schedule  to  the  Negro  market. 

REPRESENTATIVE  APPOINTMENTS 

WCEN  Mount  Pleasant,  WBRN  Big  Rapids 
and  WBFC  Fremont  (Paul  Brandt  stations),  all 
Mich.,  have  appointed  Hil  F.  Best  Co.,  Detroit. 

WGNI  Wilmington,  N.  C,  has  appointed  Wal- 
ker Representation  Co.,  N.  Y. 

REPRESENTATIVE  PEOPLE 

William  F.  Miller,  sales  manager,  WBBM  Chi- 
cago, to  CBS  Radio  Spot  Sales,  N.  Y.,  as  ac- 
count executive;  George  Drase,  account  execu- 
tive, WBBM  Chicago;  Buck  Hurst,  former  na- 
tional sales  representative,  KMOX  St.  Louis, 
and  Jack  Boswell,  WBBM  eastern  sales  rep- 
resentative, appointed  WBBM  and  KMOX  spe- 
cial sales  representatives,  CBS  Radio  Spot  Sales. 

Herbert  Watson,  formerly  account  executive, 
Avery-Knodel  Inc.,  N.  Y.,  to  NBC  Spot  Sales, 
same  city,  as  radio  account  executive. 

Maury  Baker,  account  executive,  MCA-TV 
(syndicated  film  sales),  N.  Y.,  appointed  ac- 
count executive,  Blair-Tv,  S.  F. 

Tucker  Scott,  sales  development  manager, 
John  Blair  &  Co.,  N.  Y.,  appointed  account 
executive. 

Jack  B.  Sullivan,  formerly  with  Chicago  Ameri- 
can, to  Branham  Co.,  Chicago,  in  charge  of 
promotion  and  research. 

William  Hageman,  sales  staff,  Henry  I.  Christal 
Co.,  Chicago,  to  radio  sales  staff,  Edward 
Petry  &  Co.,  same  city. 

John  S.  Hughes,  Paul  H.  Raymer  Co.,  N.  Y.,  to 
radio  sales  staff,  Avery-Knodel  Inc.,  same  city. 

John  W.  Mowbray,  formerly  sales  manager, 
KXA  Seattle,  to  George  P.  Hollingbery  Co., 
S.  F. 


STATION  PEOPLE 

Selig  J.  Seligman,  business  coordinator  and 
assistant  to  vice  pres- 
ident in  charge  of  "J 
ABC  Western  Div. 
named  manager. 
KABC-TV  Los  An- 
geles; Amos  Baron, 
KABC-TV  manager, 
returns  to  KABC  in 
former  post  as  gen- 
eral manager,  sue- 1 
ceeding  John  Han- 
sen, appointed  as- 
sistant to  KABC-TV 
general  sales  man- 
ager. 

MR.  SELIGMAN 

S.  Davil  Pursglove  appointed  manager,  WAGR 
Lumberton,  N.  C,  succeeding  Billy  S.  Hodges, 
remaining  in  sales  capacity;  Alfred  E.  Pruitt, 1 

program  director,  named  assistant  manager. 

John  Charles  Thomas,  part  owner,  KAVR 
Apple  Valley,  Calif.,  assumes  duties  as  exec- 
utive vice  president  and  director;  George  A. 
Nickson,  manager,  KBIF  Fresno,  Calif.,  to 
KAVR  as  commercial  manager. 

Lyle  C.  Motley,  chief  engineer,  WBTM  Dan- 
ville. Va.,  elected  to  board  of  directors.  Pied- 
mont Broadcasting  Corp. 

Joseph  A.  Lenn,  sales  director,  WHLI  Hemp- 
stead, N.  Y.,  elected 
executive  vice  presi- 
dent, WHLI -AM- 
FM. 

James    P.  Hensley 

former  account  exec- 
utive, CBS  Radic 
Spot  Sales,  Chicago  1 
appointed  sales  man- 
ager, WBBM  there. 

A.   B,  McPhillamy 

account  executive 
KHOL  -  TV  Hoi 
drege-Kearney,  Neb. . 
appointed  sales  manager;  Violet  M.  Aspegren. 
assistant  to  publicity  and  promotion  manager, 
promoted  to  publicity  and  promotion  manager 

David  W.  Mosier,  former  commercial  manager 
WGTC  Greenville,  N.  C.,  appointed  promotior 
manager,  WNCT  (TV)  Greenville. 

Fred  E.  Walker,  formerly  director  of  publk 
affairs,  WTTM  Trenton,  N.  J.,  appointed  pub 
licity  director,  WPTZ  (TV)  Philadelphia,  suc?| 
ceeding  Robert  Klaus,  resigned. 

John  O'Keefe,  publicity  dept.,  WRCA-AM-TVj 
New  York,  appointed  manager  of  department 
Pat  Richer  named  his  assistant. 

Hervey  C.  Carter,  general  manager,  WMUR 
AM-TV  Manchester 
N.  H.,  appointee 
commercial  man 
ager.  WEAN-WPJB 
FM  Providence 
R.  I. 


MR.  LENN 


Tom  Cole,  formerh 
account  executive 
KEYT  (TV)  Sante 
Barbara,  Calif.,  tc 
promotion  dept 
Wrather  -  Alvare; 
Broadcasting  Inc. 
MR.  CARTER  San  Diego,  supervis 

ing  promotion,  merchandising  and  publicity 
KFMB  there. 


D  is  for 
Danger  and  Death 

Dedicated  to  the  men  and  women  of 
America  who  win  the  key  battles  in  the 
never-ending  war  against  oppression. . 

Secret  File  U.S.A. 

26  FIRST  RUN  %  HOUR  FILMS  FOR  TV 

Starring  Robert  Alda,  these  tributes  to 
the  thrilling  achievements  of  American 
Intelligence  are  based  on  true  accounts 
of  espionage  and  intrigue.  Filmed  abroad, 
they  vibrate  with  authenticity  and  sus- 
pense. An  ideal  TV  vehicle  for  regional 
and  local  sponsors  who  want  to  build 
high  ratings  fast-at  amazingly  low  costs. 

Write,  wire,  call  for  immediate  details. 

!  OFFICIAL  FILMS,  Inc. 

[  25  W.  45  Street,  N.  Y.  36  •  Plaza  7-0100 
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iie  Thomsen,  former  assignment  editor,  news 
IE,  WOI-TV  Ames.   Iowa,   to  WCCO-TV 
iineapolis-St.  Paul  as  writer  and  film  director; 
1  Rusten,  formerly  executive  director,  ELC 
ns,  Minneapolis,  to  WCCO-TV  industrial 
section  as  manager;  Margery  L.  Pilhofer, 
ner  editor.  Bruce  Publishing  Co.,  St.  Paul, 
•news  staff  as  writer  and  reporter;  Ralph 
tfres,   former   film    editor.    WFTV  (TV) 
uth,  Minn.,  to  industrial  film  section  as 
editor  and  photographer. 


1 

-tik  Thornley.  news  editor  and  sports  direc- 
KROY  Sacramento,  appointed  news  direc- 
KBET-TV  there,   continuing  portion  of 
ies  with  KROY,  effective  March  1. 


W.  McCorkle,  auditor,  KDKA  Pittsburgh, 
lointed  KDKA-TV  auditor:  Earl  Higgins,  ac- 
.  nting  supervisor,  Westinghouse  Broadcast- 
Co.  headquarters,  succeeds  Mr.  McCorkle; 
ri,  il  Ross,  accounting  staff.  WPTZ  (TV)  Phila- 
phia,  succeeds  Mr.  Higgins. 

,\] :; I  Kaland.  program  director,  WNEW  New 
;;..rk.  resigns  with  plans  expected  to  be  an- 
i  i  inced  shortly. 

43li  P.  Smith,  formerly  commercial  manager, 
iCO  Salem,  Ore.,  to  KSLM  there  as  sports 
;-.nector  and  account  executive. 


mita  Lewis,  Dan  Ratliff  and  June  Stieber  to 

IPB  Warner  Robins.  Ga..  as  traffic  manager, 
louncer  and  bookkeeper  respectively. 

:  b  Adkins,  personality.  WIBC  Indianapolis, 
IS|tt.,  to  WTVN  Columbus,  Ohio,  as  program 
lductor    and    commercial    production  co- 
linator  effective  today  (Mon.). 

1 '  ea  Sikes  to  WFMY-TV  Greensboro,  N.  C, 
:JS" :  production  coordinator. 

;•;  -in  Willis,  news  editor  and  sports  director, 
iriEV  Glendale,  Calif.,  to  KLAC  Hollywood 
ere  night  news  editor. 

rtfield  Weedin  returns  to  KABC-TV  Holly- 
'. :  od  as  producer. 

et  Matel,  disc  m.c,  WOOD-AM-TV  Grand 
pids,  Mich.,  appointed  musical  director. 

'  \e  Lord,  floor  director,  WDSU-TV  New 
*  ,  leans,  appointed  script  writer  and  production 
'  ociate:  Rupert  Copponex,  Walker-Saussy 
;Eahfcency,  New  Orleans,  to  WDSU-TV  as  floor 
inager. 

hn  Egan  to  WPON  Pontiac.  Mich.,  as  morn- 
:  man;  Dick  Kline  to  WPON  as  disc  m.c; 
b  Shanley  to  station  as  sportscaster. 

..  .;orge  Wilson,  announcer.  WHEN  Syracuse, 
WHEN-TV  announcing-directing  staff. 

-  Boyd,  WMPA  Aberdeen,  Miss.,  and  Bob 
; .  mavant  to  WJXN  Jackson,  Miss.,  as  disc 

He's. 

Y  Elliot,  formerly  announcer.  WBBC  Flint, 
ich.,  to  announcing  staff,  KTLA  (TV)  Los 
^jpgeles. 

...an  Borman,  formerly  with  announcing  staff, 
•:  >D0  San  Diego,  to  announcing  staff,  KFSD- 
'J]/  there:  Ed  Baltimore,  KFSD-TV  personality, 
Mturns  to  KFSD. 

1  rry  McCauley,  account  executive,  WMGM 
jw  York,  father  of  girl,  Barbara  Ellen.  Feb.  5. 

.  larlie  Harville,  sportscaster.  WFMY-TV 
'..  -eensboro.  N.  C.  father  of  sirl.  Mary  Ann, 

re  ;xter  Young,  engineer,  KHJ  Hollywood, 
j;  :fher  of  boy,  Steven  Michael,  Feb.  2. 

Jstav  A.  Dahn,  46,  former  account  executive, 
PTR  Albany,  N.  Y..  died  Feb.  8. 


EDUCATION 


LEAHY  HEADS  D.  C. 
EDUC.  TV  ASSN. 

WILLIAM  E.  LEAHY.  Washington  attorney 
and  onetime  special  assistant  attorney  general 
of  the  U.  S.,  has  been  elected  president  of  the 
Greater  Washington  Educational  Television 
Assn..  it  was  announced  last  week  by  Martin 
A.  Mason,  chairman  of  the  board  of  trustees. 
Mr.  Leahy  from  1932  to  1954  was  president  of 
Columbus  U.  Law  School  there.  He  is  chair- 
man of  the  National  Tuberculosis  Assn.  and 
state  director  of  the  D.  C.  Selective  Service 
System.  GWETA  has  completed  a  series  on 
WMAL-TV  Washington  and  is  starting  a  new 
weekly  show  on  WRC-TV  there.  Ch.  26  is 
reserved  for  educational  tv  in  D.  C. 

WSM  Inc.,  Peabody  College 
Set  2d  Radio-Tv  Workshop 

PLANS  for  their  second  annual  joint  radio-tv 
workshop  have  been  announced  by  WSM  Inc. 
(WSM-AM-TV),  Nashville,  Tenn.,  and  George 
Peabody  College  there.  The  1955  workshop 
will  be  held  June  20-July  1  at  Peabody  College 
and  is  organized  to  instruct  teachers  and  others 
in  related  activities  to  effectively  use  radio  and 
tv  for  educational  purposes.  Classes  will  be 
held  for  three  hours  each  morning  with  labora- 
tory work  at  WSM-TV  in  the  afternoon.  Nego- 
tiations are  underway  now  to  select  a  faculty 
for  the  workshop.  Among  those  who  definitely 
will  participate  as  supervisors  are  Kathleen 
Lardie.  manager  of  WDTR  Detroit  and  director 
of  radio-tv  education  for  Detroit  public  schools, 
and  Bettv  Girling,  U.  of  Minnesota. 


Fund  for  Adult  Education 
Grants  $34,500  to  KUHT  (TV) 

KUHT  (TV)  Houston,  educational  tv  station 
of  the  U.  of  Houston,  has  been  awarded  a 
$34,500  grant  by  the  Fund  for  Adult  Educa- 
tion, Gen.  A.  D.  Bruce,  university  president, 
has  announced.  The  university  is  one  of  12 
schools  receiving  this  grant.  Dr.  John  C. 
Schwarzwalder,  KUHT  manager,  said  the 
money  will  be  used  for  the  purchase  of  kine- 
scope and  film  equipment. 

Film  recordings  of  KUHT  programs  will  be 
sent  to  the  Educational  Radio-Tv  Center  at 
Ann  Arbor,  Mich.,  for  distribution  to  other 
educational  tv  stations.  The  new  equipment  is 
scheduled  for  installation  within  60  days,  Dr. 
Schwarzwalder  said. 

WNHC-TV  Plans  School  Series 

COLLEGE  course  in  educational  psychology 
begins  Feb.  24  on  WNHC-TV  New  Haven,  the 
station  announced  last  week.  The  16-week 
series,  for  graduate  or  undergraduate  credit, 
will  be  by  New  Haven  State  Teachers  College. 

Title  of  the  course  is  "Understanding  Our 
Children".  College  instructors  will  lecture  on 
child  growth  and  development. 

Bill  Asks  Educ.  Tv  Council 

A  BILL  which  would  provide  for  establishment 
of  a  state  educational  television  council  has 
been  introduced  in  the  Washington  State  Leg- 
islature, now  in  session.  It  carries  an  appro- 
priation of  $35,500.  A  separate  measure  would 
permit  educational  and  civic  groups  to  form 
non-profit  corporations  for  educational  tv  pur- 
poses. 


scanner 


installed  at  KTRK-TV 

HOUSTON,  TEXAS 
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PERSONNEL  RELATIONS 


INTERNATIONAL  


AFL-CIO  MERGER 
EFFECTS  FORESEEN 

Lessening  of  jurisdictional 
fights  can  be  expected,  says 
NARTB's  Tower,  who  also  sees 
the  unions  having  greater 
leverage  in  organizational 
activities. 

UNION  organizing  activity  among  broadcasters 
may  be  increased  as  a  result  of  the  AFL-CIO 
merger  agreement  [B©T.  Feb.  14],  according  to 
Charles  E.  Tower,  director  of  the  NARTB  Em- 
ployer-Employe Relations  Dept.      s  t 

Asked  about  possible  effects  of  the  union 
merger,  Mr.  Tower  told  B»T  the  industry  can 
expect  "greater  organizational  impact  through 
efforts  to  organize  unorganized  segments."  This 
trend  may  develop  through  all  U.  S.  industry, 
he  said. 

He  said  some  sort  of  union  consolidation,  or 
"umbrella,"  may  develop  among  unions  in 
broadcasting.  This  would  mean  greater  co- 
operation among  broadcast  unions,  with  a  com- 
mittee or  amalgamation  of  these  unions  a  pos- 
sibility. Such  a  joining  of  hands,  he  added, 
might  develop  first  in  the  technical  field  where 
IBEW  (AFL)  and  NABET  (CIO)  are  now  active 
competitors. 

Greater  Leverage 

Mr.  Tower  said  the  unions  will  have  greater 
leverage  in  organizing  broadcast  stations,  re- 
flecting the  effects  of  the  merger  on  industry  in 
general.  There  will  be  less  fighting  among 
unions  seeking  to  organize  broadcast  unions,  he 
predicted.  A  merger  of  IBEW  and  NABET 
into  one  technical   union  would  involve  the 


problem  of  taking  care  of  union  staff  personnel. 

While  IATSE  (AFL)  has  some  technicians  in 
its  ranks,  the  union  operates  mainly  among 
stagehands.  IATSE  might  cooperate  in  a  com- 
mittee of  broadcast  unions  but  doubt  was  ex- 
pressed that  it  would  actually  join  in  a  merger 
or  yield  jurisdiction  in  its  field. 

Might  Join  'Umbrella' 

AFTRA  (AFL)  also  might  take  part  in  a  com- 
mittee or  umbrella  of  broadcast  unions,  some 
industry  observers  feel,  but  dpubt  was  ex- 
pressed that  AFTRA  would  join  any  type  of 
single  broadcast  union. 

Management's  main  benefit  from  the  AFL- 
CIO  merger,  for  the  time  being  at  least,  will 
center  in  the  chance  that  jurisdictional  disputes 
will  be  lessened. 

Kling  Host  to  Belgian  Group 

RECEPTION  was  held  last  fortnight  by  Kling 
Film  Productions,  Chicago,  for  members  of 
the  Belgian  public  relations  and  advertising 
study  group,  currently  on  a  six-week  visit  in 
the  U.  S.  to  explore  American  methods  in 
those  fields.  Kling  was  chosen  by  the  U.  S. 
Dept.  of  Commerce  as  the  "most  representative" 
organization  of  its  kind  in  Chicago.  The  12- 
man  delegation  comprises  agency,  client,  gov- 
ernment, labor  and  trade  executives  from 
Belgium. 

PERSONNEL  RELATION  PEOPLE 
Dick  Tucker,  WBZ  Boston,  elected  president, 
Boston  local,  American  Federation  of  Tele- 
vision &  Radio  Artists.  Screen  Actors'  Guild, 
AFL,  succeeding  Bill  Hahn,  WNAC  Boston; 
Jack  Chase,  WBZ-TV,  elected  1st  vice  presi- 
dent; Don  Gillis,  WHDH  Boston,  elected  2d 
vice  president;  Norman  Nathan,  WCOP  Bos- 
ton, elected  treasurer;  Norman  Tulin,  WORL 
Boston,  elected  secretary. 

—  PROFESSIONAL  SERVICES  — 
Marmet  Joins  SS&H 

ROBERT  ARTHUR  MARMET.  U.  S.  Navy 
lieutenant  formerly  assigned  as  assistant  to  the 
vice  director  of  the  National  Security  Agency, 
has  joined  Segal,  Smith  &  Hennessey  as  per- 
sonal legal  assistant  to  Paul  M.  Segal,  the 
Washington  radio-tv  law  firm  announced  last 
week.  Mr.  Marmet  received  his  LL.B.  and 
LL.M.  degrees  from  Georgetown  U.  Law 
School,  Washington. 

PROFESSIONAL  SERVICE  SHORTS 
Citizens  for  Merriam  and  Better  Chicago  ap- 
points Daniel  J.  Edelman  &  Assoc.,  Chicago, 
as  public  relations  counsel  for  Alderman  Robert 
E.  Merriam  during  his  Republican  campaign 
for  mayor. 

PROFESSIONAL  SERVICE  PEOPLE 
Rohert  E.  Robischon,  director,  state  pubilicity 
div..  New  York  State  Dept.  of  Commerce,  to 
executive  staff,  Selvage  &  Lee  (public  relations), 
N.  Y. 

Jerry  Cotter,  formerly  with  ABC,  appointed  tv 
research  director.  National  Legal  Aid  Assn., 
supplier  of  case  history  material  for  NBC-TV 
Justice. 


PAY  INCREASE  ENDS 
THREATENED  STRIKE 

Canadian   Minister   of  Labor 
intervenes  in  proposed  NABET  I 
strike  against  CBC.  Retroactive 
wage  increase,  two-year  con- 
tract  settle  dispute. 

WAGE  INCREASE  of  5%  across  the  boa 
retroactive  to  Aug.  1,  1954,  and  a  two-yi 
contract  to  July  31,  1956.  settled  the  first  ma  I 
strike  threatened  in  Canadian  broadcasting  I 

The  Canadian  Broadcasting  Corp.  and  I 
775  NABET  employes  came  to  an  agreem  J 
late  Feb.  12  at  Ottawa  after  intervention  ] 
the  Canadian  Minister  of  Labor,  Milton  Gre  | 
NABET  members  at  22  CBC  radio  and  tv  s.j 
tions  across  Canada  and  the  CBC  board  1 
governors  were  expected  to  ratify  the  agrjj 
ment  by  Feb.  19. 

In  addition  to  the  5%  wage  increase,  I 
union  won  a  lifting  of  the  ceiling  for  top  rr  * 
in  the  main  operating  group  from  $80  to  S'J 
a  week.  Fifty  men  in  this  group  are  to  I 
promoted  to  a  higher  wage  category  by  At  J 
1 .  There  are  to  be  improvements  in  the  sch  I 
uling  of  work  shifts,  in  promotion,  travel  J 
arrangements,  meal  periods  and  work  on  hrj 
days.  The  CBC  is  undertaking  a  reassessm  I 
of  the  work  of  supervising  operators,  with  r  l 
increases  if  warranted. 

NABET  originally  had  asked  for  wage  H 
creases  up  to  30%  and  job  reclassification.  I 
government-appointed  conciliation  board  r'i 
turned  down  the  proposed  wage  increases,  ij 
strike  vote  was  taken  by  NABET  across  Cana  J 
and  the  strike  planned  for  Feb.  16.  Meanwh  I 
the  government's  labor  department  had  entei  j 
the  dispute  between  the  government-owned  c  ,•* 
poration  and  the  union  to  eliminate  the  str  l 
possibility,  which  would  have  hampered  ope  ■ 
tions  of  the  national  radio  and  tv  network  afl 
individual  stations. 

BMI's  Burton,  CAPAC  Brief 
Ask  Copyright  Protection 

ROBERT    BURTON,    general  manager 
BMI  Canada  Ltd..  Toronto  and  New  York, 
Feb.  1 1  told  the  Royal  Commission  on  Co] 
right  at  Ottawa  that  BMI  publishes  works 
Canadian  composers  at  a  loss  but  will  c< 
tinue  to  publish  them  because  it  has  faith 
Canada's  musicians,  song  writers  and  liter: 


"Wilbur!  Will  you  stop  dreaming 
about  your  KRIZ  Phoenix  advertis- 
ing results!" 


Z  is  for 

Zones  and  Zealots 

These  taut  dramas  of  the  fight  for  free- 
dom speak  softly  but  carry  a  big  stick 
of  entertainment  dynamite! 

Secret  File  U.S.A. 
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Blue  chip  local  and  regional  sponsors 
like  Ohio  Oil  Co.  (in  12  markets),  Bud- 
weiser  Beer,  Nash  Dealers,  Ford  Dealers, 
Norge  Dealers,  Minimax  Stores,  and  the 
Los  Angeles  Daily  Mirror  find  these  thrill- 
ing tales  of  American  Intelligence  (based 
on  true  accounts  of  espionage  and  in- 
trigue) build  high  ratings  fast-at  amaz-  ' 
ingly  low  costs. 
t/i5^~~^l  Write,  wire,  call  for  immediate  details. 


OFFICIAL  FILMS,  Inc. 
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Page  96    •     February  21,  1955 


Broadcasting    •  Telecasti 


[K  Artists.  He  stated  they  needed  copyright  pro- 
'I'Ction.  He  pointed  out  that  while  Canadian 
"omposers  do  not  seem  to  be  properly  appro- 
bated in  their  own  country,  the  return  they 
lould  receive  from  performance  of  their 
,;  orks  outside  Canada  would  be  much  greater 
ban  from  Canadian  sources  if  the  Canadian 
(.overnment  would  ratify  the  Universal  Copy- 
jght  Convention.  This  would  give  Canadian 
jopyrights  automatic  protection  in  the  U.  S. 

A  brief  presented  by  the  Composers,  Au- 
lors  &  Publishers  Assn.  of  Canada  (CAPAC), 
le  Canadian  affiliate  of  ASCAP,  pointed  out 
'p  the  Royal  Commission  on  Copyright  that 
J.  S.  tv  programs  shown  to  Canadian  audiences 
...1  public  places,  such  as  lounges  and  bars, 
jhould  be  assessed  Canadian  performing  rights 


:I4 

two* 


'eeiijn! 
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oard 


fees.  CAPAC  counsel  Harold  Manning  illus- 
Irated  the  point  with  Windsor,  Ont.,  where 
lany  bars  have  installed  large-screen  tv  sets 
d  pick  up  Detroit  tv  stations.  Under  Canadian 
opyright  law  CAPAC  cannot  collect  from 
uch  public  places. 


Our  Miss  Brooks/  With  15.5, 
fops  Canadian  Evening  Shows 

!IGHT  EVENING  radio  network  shows  in 
Canada  were  led  in  popularity  by  Our  Miss 


^Krooks,  15.5  rating  in  January,  according  to 
sm  Jae  Elliott-Haynes  national  radio  ratings  report. 
,|)ther  shows  and  ratings  were  Radio  Theatre 
|4,  Wayne  &  Shuster  11.1  (Canadian),  Singing 
\tars  of  Tomorrow  9.7  (Canadian  ),  Army  Show 
A  (Canadian),  NHL  Hockey  8.6  (Canadian), 
r(j  ^Championship  Fights  8.4,  and  Toronto  Sym- 
phony Concert  6.4  (Canadian). 

In  the  daytime  groups  the  leading  five  radio 
' T',  etwork  shows  were  Ma  Perkins  14.6.  Guiding 
wiS.ight  13.8,  Pepper  Young's  Family  13.6.  Right  to 
lappiness  13  and  Road  of  Life  12. 

French-language  evening  programs  were  led  by 
Jn  Homme  et  Son  Peehe  38.3.  Le  Survenant  28.3, 


id  [II 

:  ^a  Famille  Plquffe  26.7.  La  Voix  du  CARC  16.6, 

opt) 
trai 


nd  Tambour  Battant  15.8. 

Daytime  leading  French  shows  were  Rue  Prin- 
ipale  33.9,  Jeunesse  Doree  31.6.  Vies  de  Femmes 
1.3,  Les  joyeux  Troubadours  28.3  and  Francine 
.ouvain  26.7. 


Canadian  Tv  Set  Count 

THERE  WERE  1,209,639  tv  receivers  in  use  in 
Tanada  at  the  end  of  1954,  according  to  a  com- 
pilation of  All-Canada  Television,  Toronto,  and 
,  ladio  &  Television   Manufacturers   Assn.  of 
Tanada.  Largest  number  of  receivers  were  lo- 
oted in  the  province  of  Ontario,  651,044,  with 
i, '63 ,096  sets  in  Quebec  province,  83,750  in 
British  Columbia,  73,943  in  the  provinces  of 
Vlanitoba,  Saskatchewan  and  Alberta,  28,071 
n  the  provinces  of  Nova  Scotia,  New  Bruns- 
vick.  Prince  Edward  Island  and  Newfoundland, 
.tnd  9.735  at  unstated  locations  in  Canada. 


CBC 


Awards  Tower  Contract 

TONTRACT  FOR  41  steel  towers  for  tv  trans- 
nission  relay  stations  has  been  awarded  by  the 
anadian  Broadcasting  Corp.  to  Provincial  En- 
gineering Ltd.,  Niagara  Falls,  Ont.  The  towers 
will  be  located  on  the  1.500-mile  route  across 
northern  Ontario  from  Toronto  to  Winnipeg. 
Man. 


West  German  Tv  Sets  Listed 

NUMBER  of  registered  television  sets  in  opera- 
tion in  West  Germany  on  Jan.  1,  1955,  was 
84,278.  Actual  number  of  sets  in  operation, 
unregistered  included,  is  estimated  at  around 
170,000. 


PLANS  ADVANCE 
FOR  BRITISH  TV 

Advertising  will  be  let  in  min- 
ute units,  with  limit  of  six  min- 
utes to  the  hour. 

ALTHOUGH  all  necessary  contracts  have  not 
as  yet  been  signed  and  other  details  must  still 
be  ironed  out,  some  of  the  general  working 
arrangements  of  commercial  tv  in  Britain,  ten- 
tatively slated  to  begin  operations  on  Sept.  1, 
have  been  revealed. 

They  were  announced  by  G.  A.  Laskey,  ap- 
pointed advertisement  manager  by  Associated 
Rediffusion  Ltd.,  the  firm  which  is  to  control  the 
London  station  under  contract  from  the  Inde- 
pendent Television  Authority,  a  government 
agency. 

Advertising  will  be  sold  in  minute  units  (58 
seconds  of  sound)  with  charges  for  time  in 
excess  of  one  minute  being  pro  rated  and 
shorter  spots  being  charged  for  above  the  pro 
rata  rate. 

No  rate  card  has  been  drawn  up  as  yet  but 
it  is  expected  that  prime  time  periods  will  have 
a  rate  50%  above  the  standard  rate  and  off- 
period  rates  will  vary  from  50-70%  below  the 
standard. 

According  to  present  plans  there  is  to  be  six 
minutes  of  advertising  per  hour  plus  provision 
for  special  campaigns.  Advertising  materials, 
which  are  inserted  into  programs  at  the  discre- 
tion of  the  ITA  representative,  are  liable  to 
censorship  by  the  ITA.  Over-repetition  of  ad- 
vertisements may  be  reason  for  refusal  of  sub- 
sequent bookings  of  that  commercial.  No 
products  or  services  are  being  banned,  but  all 
products  to  be  advertised  must  meet  provisions 
of  the  present  ITA  and  other  codes  governing 
this  phase. 

Bookings  will  be  accepted  as  soon  as  the 
rate  card  has  been  issued.  The  company  (ITA's 
representatives)  proposed  to  pay  its  salesmen 
commissions  of  15%. 

Mr.  Laskey  has  made  it  known  that  in  due 
course  it  is  intended  that  there  is  to  be  a  nation- 
wide network  and  provision  for  network  book- 
ings. 

Nielsen  Offers  Service 
To  Great  Britain  Tv 

AN  OFFER  to  provide  the  British  tv  industry 
with  an  audience  measurement  service,  par- 
ticularly in  view  of  expected  limited  commer- 
cial tv  starting  in  the  fall  in  Great  Britain,  has 
been  made  by  A.  C.  Nielsen  Co. 

The  offer  was  revealed  coincident  with  the 
publication  by  Mr.  Nielsen  of  a  book,  entitled 
Television  Audience  Research  for  Great  Britain, 
which  was  being  distributed  last  week  both  in 
England  and  to  networks,  agencies  and  adver- 
tisers, among  others,  in  the  U.  S. 

Actually,  the  Nielsen-authored  book  is  an 
outgrowth  of  Mr.  Nielsen's  desire  to  explain 
three  things:  U.  S.  television,  Nielsen's  opera- 
tion in  the  U.  S.  and  how  the  operation  would 
work  in  Great  Britain.  Mr.  Nielsen  visited 
Great  Britain  last  summer  at  which  time  the 
need  for  such  a  presentation  was  envisioned. 

A.  C.  Nielsen's  affiliate  branch  in  England  is 
located  at  Oxford,  the  book  points  out,  and 
this  office  has  collaborated  in  this  study. 

INTERNATIONAL  PEOPLE 

Don  Lawrie,  manager;  William  Straiton,  pro- 
gram director;  Doug  Manning,  commercial  man- 
ager, and  Bert  Cobb,  engineer.  CHEX  Peter- 
borough, Ont.,  appointed  in  same  capacities  to 
CHEX-TV  (target  date  March  15).  Jack 
Weatherwax,    former    commercial  manager, 


PROGRAM  CLINICS 

1955  SERIES 

Broadcasters  Exchange 
of  Successful 
Program  Ideas 

planned  for 

RADIO  PERSONNEL 
IN  ALL  DEPARTMENTS 
OF  ALL  STATIONS 

!  38  BMI  Program  Clinics  have  been 
^scheduled  throughout  the  United 
^States  .  .  . 

COMING  YOUR  WAY 

I  Write  today  for  the  complete 
I  schedule 
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BROADCAST  MUSIC,  INC. 

589  FIFTH  AVe./NEW  YORK  17,  N.Y. 
NEW  YORK  •  CHICAGO  •  HOLLYWOOD  *  TORONTO  •  MONTREAL 


WANT  TO  SELL 
CANADA? 


One  radio  station 
covers  40%  of 
Canada's  retail 


sales 


CFRB 

TORONTO 

50,000  WATTS,  1010  K.C. 

CFRB  covers  over  1/5  the  homes  in 
Canada,  covers  the  market  area  that 
accounts  for  40%  of  the  retail  sales. 
That  makes  CFRB  your  No.  1  buy  in 
Canada's  No.  1  market. 


REPRESENTATIVES 
United  Slates:  Adam  J.  Young  Jr.,  Incorporated 
Canada:  All-Canada  Radio  Facilities,  Limited 
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INTERNATIONAL 


NETWORKS 


CJKL  Kirkland  Lake,  Ont.,  appointed  CHEX 
manager. 

W.  Cliff  Wingrove,  assistant  manager,  CFPL 
London,  Ont.,  promoted  to  CFPL-TV  sales  and 
promotion  manager;  Doug  C.  Trowell,  CFPL 
sales  and  promotion  manager,  named  CFPL 
assistant  manager;  H.  Warren  Blahout  named 
CFPL  national  traffic  supervisor. 

Frank  D.  Fogwell,  assistant  production  mana- 
ger, CKOC  Hamilton,  Ont.,  appointed  promo- 
tion manager. 

W.  W.  Vanderburgh,  sales  dept.,  Coca-Cola 
Ltd.,  Toronto,  appointed  manager  of  firm. 

Yves  Menard,  formerly  with  Procter  &  Gamble 
Ltd.,  Toronto,  to  Needham,  Louis  &  Brorby  of 
Canada  Ltd.,  Toronto,  as  account  executive. 

Harry  Rasky,  news  editor,  CBLT  (TV)  Toron- 
to, resigns  to  form  with  Felix  Lazarus  Canada- 
World  Productions,  film  news  service. 

Muriel  Murray  to  radio-tv  dept.,  Walsh  Adv. 
Ltd.,  Toronto.. 

Jimmy  Tapp,  station  manager,  CJAD  Montreal, 
resigns  end  of  this  month  to  devote  fulltime 
to  other  radio-tv  activities. 

Cameron  Perry,  formerly  with  CJOC  Leth- 
bridge,  Alta.,  to  CJCA  Edmonton,  Alta. 

John  Dunn,  assistant  director  of  network  coordi- 
nation, Canadian  Broadcasting  Corp.,  awarded 
Imperial  Relations  Trust  Bursary  for  1955  and 
has  sailed  to  England  to  study  BBC  broadcast- 
ing operations  under  bursary. 


R  is  for 

Ratings  and  Respect 

Here's  a  fresh,  fascinating  show  that 
holds  viewers  spellbound  and  performs 
a  needed  public  service. 

Secret  File  U.S.A. 
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Capturing  prime  time  ARB  ratings;  like: 
35.0  (3  station  market),  27.7  (3  station 
market),  22.9  (3  station  market),  22.2 
(3  station  market)— these  thrilling  stories 
of  American  Intelligence  at  work,  make 
solid  sales  sense  for  regional  and  local 
sponsors  who  want  to  build  high  ratings 
fast— at  amazingly  low  costs. 

■^^^j  Write,  wire,  call  tor  immediate  details. 

O  FFICIAL  FILMS,  Inc. 

25  W;  45  Street,  N.  Y.  36  •  Plaza  7-0100 
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NETWORK  POLITICAL  COVERAGE 
FACES  TIME,  MONEY  SQUEEZE 


Movement  of  tv  equipment  from 

costs  an  estimated  million  dollars 

networks  since  the  job  must  be  rus 

TV  NETWORKS  last  week  faced  the  prospect 
of  at  least  an  extra  million-dollar  outlay  in  their 
1956  political  convention  coverage  as  the  Re- 
publican National  Committee,  over  network 
protests,  voted  to  hold  the  GOP  conclave  in 
San  Francisco,  2,000  miles  away,  but  only  a 
week  or  so  after  the  Democratic  meet  in 
Chicago. 

ABC-TV,  CBS-TV,  and  NBC-TV  each  esti- 
mated that  moving  gear  from  Chicago  and  set- 
ting up  new  installations  in  San  Francisco  would 
add  a  quarter-million  dollars  or  more  to  its 
coverage  costs.  DuMont,  while  not  offering 
dollar  estimates,  indicated  that  it  does  plan 
to  cover  both  conventions.  If  its  extra  costs 
approximate  those  of  the  other  networks,  the 
four-network  additional  expense  item  would 
reach  or  surpass  $1  million. 

This  figure  does  not  include  the  costly  pre- 
emptions of  the  networks'  highest  priced  pro- 
grams. The  Republicans  plan  to  run  their  con- 
vention sessions  from  2  to  7  p.m.  Pacific  Coast 
time.  Counting  the  three-hour  time  differential, 
the  sessions  thus  will  fall  in  prime  evening  net- 
work time,  5-10  p.m.  EST. 

Preempted  Shows'  Value  Unknown 

Authorities  felt  it  would  be  impractical  to 
speculate  now  on  the  value  of  the  time  and 
programs  that  will  be  preempted,  however,  since 
the  convention  is  18  months  away  and,  addi- 
tionally, falls  in  August  when  normally  many 
regular  shows  are  being  spelled  by  summer 
replacements. 

The  closeness  of  the  Republican  to  the  Dem- 
ocratic convention — in  time,  not  distance — 
posed  a  serious  question  as  to  the  extent  of 
coverage,  particularly  telecasts  of  a  "sidebar" 
nature.  Officials  felt  there  was  no  question  that 
in  both  conventions  the  networks  would  follow 
the  custom  of  pooling  coverage  of  floor  pro- 
ceedings. But  whether  there  would  be  time 
and  facilities  in  San  Francisco's  Cow  Palace 
to  set  up  special  booths  for  separately  presented 
highlights  appeared  to  be  another  matter. 

Several  officials  said  flatly  it  would  be  im- 
possible to  cover  the  San  Francisco  conven- 
tion with  a  thoroughness  approaching  that 
given  the  1952  sessions.  One  in  particular 
pointed  out  that  the  off-the-floor  interviews  and 
other  sidebar  presentations  in  1952  rated  at 
least  on  a  par  with  the  floor  proceedings  in 
viewer  interest,  and  that,  with  these  eliminated 
or  curtailed  through  lack  of  facilities,  the  cover- 
age will  fall  short  of  that  provided  in  1952. 
How  far  such  curtailment  will  go,  it  was  added, 
must  await  a  thorough  survey  of  the  facilities 
ani  potentialities  in  San  Francisco. 

The  net  1  orks  appeared  agreed  that  at  least 
four  weeks  would  be  needed  to  transport  equip- 
ment from  Chicago  to  San  Francisco  and  make 
the  prefer  installations  for  bringing  the  GOP 
proceedings  to  the  nation.  This  was  the  esti- 
mate for  black-and-white.  For  color  coverage 
— and  NBC-TV  said  it  had  hoped  to  transmit 
portions  of  both  conventions  in  color,  and 
CBS-TV  and  ABC-Tv  also  alluded  to  color— the 
transportation-installation  estimate  was  eight 
weeks. 

In  face  of  these  estimates  the  GOP  com- 
mittee scheduled  its  conclave  for  four  days  in 
the  week  of  Aug.  20,  whereas  the  Democratic 
convention  in  Chicago  is  slated  to  start  either 


Chicago  to  San  Francisco  will  up 
besides  putting  pressure  on  the 
hed. 

July  23  or  Aug.  13.   A  Democratic  start  c 
Aug.  13  could  run  that  convention  right  up 
the  eve  of  the  GOP  convention. 

The  GOP  committee's  action  was  take 
Thursday  on  recomendation  of  a  subcommittt 
which  convened  the  day  before.  Telegran 
already  had  been  sent  by  NBC-TV  and  CB 
TV  urging  the  importance  of  holding  both  coi 
ventions  in  the  same  city,  and  ABC-TV  had 
top  executive  on  hand  to  plead  the  same  cau 
before  the  site  subcommittee.  DuMont  follows 
with  a  wire  advising  Mr.  Hall  that  the  nation 
committee's  action  "will  make  it  extreme 
difficult  for  television  to  cover  the  conventic 
adequately." 

Thomas  Velotta,  vice  president  and  admini 
trative  officer  of  ABC's  news,  special  event 
sports  and  public  affairs  department,  went  b 
fore  the  subcommittee  Wednesday  to  emph 
size  that  four  to  six  weeks  would  be  needed  > 
set  up  black-and-white  tv  equipment  in  a  secor 
city  and  that  for  color  the  time  would  be  s 
to  eight  weeks.  Aside  from  around  $250, 0( 
extra  which  such  transportation  and  install 
tion  would  cost,  he  said,  there  were  "serioij 
doubts"  that  fully  adequate  coverage  could- 1) 
provided  if  the  conventions  were  held 
separate  cities. 

Telegrams  in  the  same  vein  were  sent  I 
Robert  W.  Sarnoff,  executive  vice  president 
NBC.  Sig  Mickelson,  vice  president  in  charj 
of  news  for  CBS,  and  Ted  Bergman,  managir 
director  of  DuMont  network,  to  GOP  Nation 
Chairman  Leonard  Hall  prior  to  the  subcon 
mittee  decision. 

Mr.  Sarnoff's  telegram  said,  in  part:  ". 
would  like  to  strongly  urge  again  that  televisic 
coverage  of  both  national  conventions  mi 
suffer  if  they  take  place  in  different  cities.  Oi 
engineers  estimate  four  weeks  needed  to  tran 
fer  equipment  from  one  city  to  another  ar 
additional  television  expense  on  order  of  qua 
ter  million  dollars  for  black  and  white  if  tv, 
cities  used.  Furthermore,  we  are  hoping 
cover  at  least  portions  both  conventions 
color.  Engineers  estimate  eight  weeks  needt" 
between  conventions  for  transfer  color  equi 
ment. 

"We  realize  many  other  considerations  enti 
into  decision  besides  television  problem,  but  fer 
it  our  duty  to  the  public  as  well  as  to  the  R< 
publican  National  Committee  to  point  out  th 
coverage  of  both  conventions  may  suffer  ui 
less  they  are  held  in  the  same  city." 

Mickelson  Delineates  Difficulties 

Excerpts  from  Mr.  Mickelson's  telegram  fc 
low:  "We  most  hopeful  if  possible  two  majc 
political  parties  hold  conventions  at  same  sit 
This  will  enable  us  supply  better  coverage 
more  feasible  cost.  Installation  of  equipmei 
and  construction  of  facilities  necessary  provic 
coverage  equivalent  to  1952  needs  minimu 
four  weeks  time  plus  expenditure  approximat 
ly  one-quarter  million  dollars.  This  would.  < 
course,  be  doubled  if  separate  sites  were  selec 
ed  and  we  not  sure  at  this  time  whether  eith< 
equipment  or  personnel  will  be  available  fi 
full  and  satisfactory  coverage  two  separq-jj' 
operations  this  type. 

"Difficulties  will  be  compounded  if  any  col<  ! 
to  be  broadcast  .  .  . 

"We  believe  these  factors  of  greatest  in 
portance  in  assuring  best  coverage  1956  co 
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entions  and  earnestly  ask  your  full  considera- 
ion  of  the  problems  involved.  We  realize  con- 
iderations  other  than  television  coverage  are 
rvolved  your  decision  but  believe  you  realize 
;reat  importance  of  television  to  American 
oters  and  informed  electorate." 
Mr.  Bergman,  after  noting  that  the  commit- 
ee's  action  will  make  tv  coverage  "extremely 
lifficult,"  said  that  "engineers  tell  me  that  they 
annot  move  the  camera  and  studio  control 
quipment  necessary  for  the  job  within  a  week. 

"So,  too,  if  evening  sessions  are  scheduled, 
he  three-hour  time  differential  would  cost  you 
ast  audiences  particularly  in  the  heavily  pop- 
ilated  states  of  the  East,  where  television  has 
tremendous  following.  .  .  .  We  respectfully 
.uggest  that  it  will  aid  your  desire  to  stream- 
ine  the  fall  campaign  if  both  parties  could 
'irrange  to  hold  their  convention  in  the  same 
ity,  and  one  more  centrally  located." 


FINESHRIBER  RESIGNS  NBC  RADIO  POST 


; 

CBS  Radio  Announces 
Purchases,  Renewals 

t  PURCHASE  of  two  CBS  Radio  Galen  Drake 
^programs  and  renewals  of  Douglas  Edwards 
\With  the  News,  Arthur  Godfrey  Digest  and  the 
Bing  Crosby  Show  were  announced  last  week 
by  John  Karol,  vice  president  in  charge  of 
network  sales. 

Network  sponsorship  for  a  five-minute  Galen 
Drake  commentary  series,  10:50-10:55  a.m. 
EST  on  Saturday  starting  March  5  has  been 
signed  by  Sleep-Eze  Co.,  Long  Beach,  Calif., 
through  Barton  A.  Stebbins  Adv.,  Los  Angeles. 

Animal  Foundation  Inc.,  for  Hunt  Club  dog 
food,  will  again  sponsor  a  quarter-hour  segment 
'of  the  40-minute  Galen  Drake  variety  show 
Ion  Saturday  effective  March   19.    Moser  & 
,a3*Cotins,  Utica,  N.  Y.,  is  the  agency. 

The  renewals  include:  Consolidated  Cos- 
metics for  the  Bing  Crosby  Show,  Monday, 
9:15-9:30  p.m.  EST,  through  BBDO,  Chicago; 
Bristol-Myers  Co.  for  the  8:30-8:45  p.m.  seg- 
ment of  Arthur  Godfrey  Digest,  Friday,  8:30- 
"¥9  p.m.  EST,  through  Doherty,  Clifford,  Steers  & 
1  1  Shenfield,  and  American  Tobacco  Co.  for  the 
j;1  Wednesday,  Thursday  and  Friday  broadcasts  of 
-  Douglas  Edwards  With  the  News,  8:25-8:30 


p.m.  EST,  through  Sullivan,  Stauffer,  Colwell  & 
Bayles. 

Means,  Foley  in  CBS  Change 

APPOINTMENT  of  Thomas  Means  as  director 
of  promotion  services  for  CBS-owned  television 
stations  was  announced  last  week  by  William 
Golden,  creative  director  of  CBS-TV's  adver- 
tising and  sales  pro- 
motion department. 
Mr.  Means  succeeds 
John  Donald  Foley, 
who  has  been  named 
director  of  sales  pro- 
motion for  CBS-TV 
Spot  Sales. 

Mr.  Means,  who 
most  recently  held  a 
similar  post  with 
CBS-  owned  radio 
stations,  has  been 
with  the  network  for 
12  years,  except  for 
a  36  -  month  break. 
He  joined  the  organ- 
ization in  June  1943  as  a  promotion  department 
copywriter  and  left  in  December  1944  to  direct 
advertising  and  sales  promotion  for  WOL 
Washington.  He  rejoined  CBS  in  December 
1947  as  assistant  to  the  director  of  promotion 
services  for  CBS-owned  stations  and  was  named 
director  in  September  1949. 


Personal  reasons  given  for 
March  1  departure.  Robert  W. 
Sarnoff,  executive  vice  presi- 
dent of  network,  will  assume 
additional  radio  duties. 

RESIGNATION  of  William  H.  Fineshriber  Jr. 
as  vice  president  in  charge  of  the  NBC  Radio 
Network  was  announced  Friday  by  Robert  W. 
Sarnoff,  NBC  executive  vice  president,  who  an- 
nounced simultaneously  that  he  would  take  the 
helm  of  the  radio  network  in  addition  to  his 
other  duties. 

Mr.  Fineshriber's  move,  which  caught  the 
industry  by  surprise,  was  ascribed  to  "personal 
reasons."  It  is  effective  March  1.  The  45-year- 
old  broadcasting  veteran  said  his  future  plans 
would  be  announced  shortly. 

Mr.  Sarnoff,  who  lauded  Mr.  Fineshriber's 
contributions  to  NBC  affairs,  went  on  closed 
circuit  Thursday  morning  to  tell  affiliates  of 
the  moves,  review  accomplishments  of  the  radio 
network,  and  outline  "Operation  Redesign," 
part  of  a  blueprint  for  revitalizing  radio  and 
its  revenues,  on  which  he  said  more  definitive 
proposals  would  be  offered  in  the  near  future. 

"Bill  Fineshriber  had  made  an  effective  con- 
tribution during  his  year  and  a  half  as  head 
of  the  NBC  Radio  Network,"  he  said.  "I  regret 
that  personal  considerations  have  compelled 
him  to  leave  NBC,  and  I  wish  him  well  in  the 
future. 

Mr.  Sarnoff  told  the  affiliates  that  he  and 
President  Sylvester  L.  (Pat)  Weaver  Jr.  intend 
to  take  an  even  more  active  role  in  the  NBC 
Radio  planning  which  has  been  in  progress  at 
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an  accelerated  pace  over  the  past  several  weeks. 
Among  NBC  Radio  accomplishments  he  cited 
a  "reversal"  in  the  ratings  trend,  and,  more  re- 
cently, the  addition  and  sell-out  of  the  Mary 
Margaret  McBride  and  Norman  Vincent  Peale 
programs. 

He  voiced  confidence  that  by  adding  new  and 
appealing  programs  and  increasing  its  service 
to  the  public  NBC  can  bring  new  audiences  to 
radio  and  bring  new  money  into  the  medium 
while  retaining  the  old. 

When  he  leaves  his  NBC  post  March  1,  Mr. 
Fineshriber  will  have  served  in  key  posts  at 
three  networks.  He  entered  broadcasting  in 
1931  as  a  member  of  the  publicity  staff  of 
CBS,  left  in  1934  to  become  manager  of  Car- 
negie Hall,  and  returned  in  1937  and  rose  to 
the  post  of  general  manager  of  the  CBS  Pro- 
gram Dept. 

He  moved  to  Mutual  in  1949  as  a  vice  presi- 
dent and  advanced  to  executive  vice  president 
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and  board  member  before  leaving  in  March 
1953  to  join  NBC  as  vice  president  and  gen- 
eral manager  of  the  radio  and  television  net- 
works. He  was  named  head  of  the  radio  net- 
work in  August  1953  when  it  was  established  as 
an  organization  separate  from  the  tv  network. 

Mr.  Fineshriber  has  lectured  frequently  on 
broadcasting  subjects  at  a  number  of  colleges, 
has  contributed  to  numerous  periodicals,  and  is 
the  author  of  "Stendhal,  the  Romantic  Novel- 
ist," a  critical  study  of  the  19th  century  French 
writer.  He  has  been  active  in  industry  organ- 
izations and  prominent  in  the  radio  campaigns 
of  a  number  of  charitable  and  educational  or- 
ganizations. 

Globetrotters  on  CBS-TV 

CBS-TV  will  televise  a  special  basketball  game 
between  the  Harlem  Globetrotters  and  Wash- 
ington Generals  March  12  from  Great  Lakes, 
111.,  under  sponsorship  of  Amana  Refrigeration 
Inc.  and  Maytag  Co.  The  network  plans  to 
film  the  contest  for  later  showing  to  the  U.  S. 
Armed  Forces  overseas.  Agencies  are  Maury, 
Lee  &  Marshall  for  Amana  and  McCann-Erick- 
son  Inc.,  Chicago,  for  Maytag,  which  also  spon- 
sors Big  Ten  basketball  on  CBS-TV  each  Satur- 
day. 

Salvation  Army  Show  on  MBS 

SALVATION  ARMY  will  sponsor  a  special 
half-hour  program  on  MBS  Sunday,  March  6, 
to  mark  its  75th  anniversary.  The  program  will 
be  broadcast  12-12:30  p.m.  (EST)  and  will 
feature  the  Salvation  Army  Brass  Band,  the 
Army's  Songsters  and  Comdr.  Claude  E.  Bates, 
the  Army's  commander. 


NBC-TV  ANNOUNCES 
SUMMER  SALES  PLAN 

The  network's  'Summer  Incen- 
tive Plan,'  involving  the  three 
magazine-type  programs,  en- 
titles advertisers  who  buy  par- 
ticipations during  May  30  to 
Sept.  2  to  additional  an- 
nouncements at  no  charge. 
IN  A  MOVE  apparently  designed  to  attract 
sponsors  whose  products  have  summertime  ap- 
peal, NBC-TV  last  week  disclosed  details  of  a 
new  sales  concept,  "Summer  Incentive  Plan — 
1955,"  under  which  advertisers  on  any  combi- 
nations of  Today,  Home  and  Tonight  will  be 
provided    savings   on   participation  purchases 
ranging  up  to  34.6%. 

Roy  Porteous,  manager  of  sales  for  partici- 
pating programs,  said  the  new  NBC-TV  plan 
enables  advertisers  buying  participations  on 
Today,  and/or  Home  and/or  Tonight  during 
the  14- week  period  from  May  30  to  Sept.  2  to 
schedule  an  additional  number  of  participations 
on  a  no-charge  basis.  Under  terms  of  the  plan, 
7  to  1 1  paid  participations  will  earn  one  free 
participation:  12-15,  two;  16-19,  three;  20-22, 
four:  23-25.  five;  26-28,  six;  29-32,  seven:  33- 
35,  nine;  36-38,  ten;  39-42,  eleven;  43-45,  thir- 
teen; 46-48,  fourteen;  49,  fifteen;  50-51.  six- 
teen, and  52-54,  eighteen. 

Free  Participations  Scheduled 

The  plan  also  provides  that  free  participations 
must  be  scheduled  at  available  times  during 
such  14-week  periods  on  the  three  programs  as 
desired:  partial  network  participations  may  not 
be  combined  with  full  network  participations 
to  arrive  at  the  total  number  of  total  paid  par- 
ticipations; stations  listed  in  the  television  partic- 
ipation program  rate  guide  under  "supplemen- 
tary coverage"  may  not  be  included  as  part  of  a 
free  participation  unless  such  stations  were  used 
in  each  participation  comprising  the  total  paid 
participations:  paid  participations  will  continue 
to  be  subject  to  normal  T-H-T  discounts, 
but  free  participations  may  not  be  used  to  de- 
termine such  discounts  nor  to  change  exclu- 
sivity status;  participations  presently  scheduled 
for  telecast  prior  to  May  30  may  not  be  re- 
scheduled within  the  14-week  period. 

Commenting  on  the  new  plan,  Mr.  Porteous 
declared: 

"From  the  very  beginning  of  our  participating 
programs,  when  we  launched  Today,  then  fol- 
lowed with  Home  and  Tonight,  NBC-TV  has 
attempted  to  devise  shows  with  true  flexibility- 
such  features  as  no  13-week  cycle  require- 
ments, purchases  of  one  participation  or  a 
thousand,  or  being  on  the  air  within  72  hours 
notice.  We  have  consistently  been  guided  in  our 
programming  of  T-H-T  by  asking  ourselves  how 
we  can  offer  Today,  Home  and  Tonight  for  ad- 
vertisers of  all  budget  ranges — the  giant  and  the 
small — and  those  with  seasonal  needs.  The 
'Summer  Incentive  Plan'  is  T-H-T's  newest  de- 
velopment along  these  lines." 

NBC  Telecasts  'Peter  Pan' 
In  Advance  for  Ford,  RCA 

NBC  ESTIMATES  that  5,000  Ford  and  RCA 
dealers  in  the  U.  S.  and  Canada  watched  last 
Tuesday  what  it  describes  as  "the  biggest 
closed-circuit  color  telecast  ever  produced." 
The  telecast,  viewed  on  83  stations,  was  pre- 
sented by  NBC  in  connection  with  the  network's 
Producer's  Showcase  color  telecast  of  "Peter 
Pan,"  slated  for  March  7  (7:30-9:30  p.m.  EST). 
NBC  said  the  closed-circuit  program  was 


used  as  a  "briefing"  for  Ford  and  RCA,  spoil 
sors  of  the  "Peter  Pan"  spectacular,  on  tl 
network's  plans  for  telecasting  the  Broadw  fl 
musical  in  its  entirety. 

The  private  telecast,  a  30-minute  productk 
was  highlighted  by  appearances  of  stars  Mai 
Martin  and  Cyril  Ritchard:  Robert  W.  Sarno 
NBC  executive  vice  president,  and  Thomas 
McAvity,  vice  president  in  charge  of  NBC-T 

In  the  closed-circuit  program,  produced  \ 
Erik  Hazelhoff,  head  of  NBC's  Telesales  Dep 
Mr.  Sarnoff  took  note  of  the  network's  mt  1 
chandising  and  publicity  plans  with  which  1 
hopes  to  attract  "the  largest  television  a  I 
dience  of  the  year"  for  the  "Peter  Pan"  live  1 
performance.  The  March  7  telecast  will  or  I 
inate  in  NBC's  Brooklyn  studio. 

Two  Disney  Programs  Set 
For  Third-Run  Showings 

ABC-TV  last  week  was  completing  plans 
schedule  third-runs  during  the  summer  of  t\ 
Walt  Disney  tv  film  programs,  Disneyland  a  \ 
Mickey  Mouse  Club.  The  Disneyland  show 
10  episodes  will  be  placed  on  the  network  t! 
summer  and  the  new  Mickey  Mouse  progra 
which  will  be  launched  next  fall,  will  be  schel 
uled  as  third-run  in  the  summer  of  1956. 

It  was  reported  that  ABC-TV  had  decidi 
to  slot  Disneyland  in  a  third-run  this  sumrr  l 
because  Walt  Disney  could  produce  only 
episodes  this  season,  instead  of  52  as  origina  I 
envisioned.  The  network  subsequently  adopt 
a  similar  approach  for  Mickey  Mouse,  wi| 
plans  to  sell  it  on  a  52-week  basis  and  offeri 
20  weeks  of  new  film,  20  weeks  of  repeats  a 
12  weeks  of  third-runs  during  the  summer. 

NETWORK  PEOPLE 

David  R.  Williams,  executive  representath  i 
INS  Telenews.  N.  Y.,  appointed  eastern  ma  j 
ager,  CBS-TV  station  relations. 

William  Anderson,  publicity  manager,  WRC  I 
AM-TV  New  York,  appointed  trade  editcl 
NBC,  succeeding  Joe  Derby,  who  moves  I 
radio-tv  publicity  dept..  Young  &  Rubica  ji 
N.  Y..  effective  March  1. 

Edgar  Peterson,  manager,  story  and  script  dep 
CBS-TV  New  York,  assigned  to  Hollywood 
associate  producer.  Climax  series,  succeedi- 
Elliott  Lewis,  who  will  devote  fulltime  to  c 
veloping  CBS-TV-owned  properties. 

Clement  G.  Scerback,  advertising  and  prom 
tion  manager.  NBC  Cleveland,  resigns  effecti  i 
Feb.  27  to  work  for  government  agency 
Washington. 

Lawrence  W.  Lcvnian,  vice  president.  CBS,  a 
pointed  chairman,  radio-tv  group,  1955  caK 
paign    for   members   and   funds,   New  Yo 
chapter,  American  Red  Cross. 

George  Herman,  White  House  correspondei 
CBS,  and  Patricia  Kerwin,  former  aide  to  c 
sistant  news  secretary  to  President  Eisenhowt 
were  to  be  married  Feb.  19. 

Floren  Thompson,  assistant  to  business  ma 
ager.  Columbia  Television  Pacific  Networ 
father  of  boy.  John  Michael.  Feb.  9. 

Bill  Harmon,  producer-director,  NBC-T 
Jimmy  Durante's  Texaco  Star  Theatre,  fath 
of  boy  Feb.  7. 

Robert  E.  Kintner,  president.  ABC,  father 
boy,  Jeffrey  Edmond.  Feb.  5. 


W  is  for 

Wireless  and  Walkie-talkie 

You'll  find  them  both  in  these  tense  tales 
of  the  incredible  exploits  o.f  American 
Intelligence  behind  enemy  lines. 

Secret  File  U.S.A. 

26  FIRST  RUN  %  HOUR  FILMS  FOR  TV 

Starring  Robert  Alda,  these  tributes  to 
the  thrilling  achievements  of  American 
Intelligence  are  based  on  true  accounts 
of  espionage  and  intrigue.  Filmed  abroad, 
they  vibrate  with  authenticity  and  sus- 
pense. An  ideal  TV  vehicle  for  regional 
and  local  sponsors  who  want  to  build 
high  ratings  fast— at  amazingly  low  costs. 

Write,  wire,  call  for  immediate  details. 

OFFICIAL  FILMS,  Inc. 

,25  W.  45  Street,  N.  Y.  36  •  Plaza  7-0100 
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IBC-TV  STATIONS 
LAN  APRIL  MEET 


Dates  set  at  affiliates  executive 
:  committee    session.  Among 
subjects  discussed  last  week: 
summer  film  re-runs  and  the 
>  :INCAA  football  outlook.  Not 
1  discussed:    the    Plotkin  and 
Jones  reports. 

MEETING  of  all  affiliates  of  NBC-TV  will 
ilctjijheld  April  21-22  at  the  Waldorf-Astoria  in 
iw  York,  authorities  reported  last  week  fol- 
ding a  meeting  of  the  NBC-TV  Affiliates 
bcutive  Committee  with  network  officials. 
,:>lans  for  the  two-day  session,  described  as 
equivalent  of  the  "affiliates  conventions" 
la  few  years  ago,  call  for  a  closed  meeting  of 
affiliates  on  April  21  and  a  meeting  of  the 
liates  and  NBC  officials  together  on  April 
A  dinner  and  entertainment  program  with 
C  as  host  is  scheduled  April  21. 
ormulation  of  plans  for  the  all-affiliates 
■■-  -eting  was  reported  by  participants  to  be  one 
the  highlights  of  the  affiliates  executive  com- 
ittee  meetings  last  week  in  which,  following 
:  pattern  laid  down  for  the  April  session,  ex- 
itive  committeemen  met  privately  last  Tues- 
y  and  then  conferred  with  NBC  officials  on 
ednesday. 

.  .  I'nlike  the  special  meeting  of  some  30  CBS- 
affiliates  summoned  by  officials  of  that  net- 
ryXfivk  a  fortnight  ago  specifically  to  consider  the 

.  estion  [B*T,  Feb.  7.  14],  the  NBC-TV  affili- 
jJLes  executive  committee  session  last  week  was 

*  id  to  have  given  virtually  no  consideration 

J the  Plotkin  Memorandum  on  "Television 
;twork  Regulation  And  The  Uhf  Problem" 
■  |d  the  then-pending  report  by  Robert  F.  Jones 
the  same  subject  (see  story,  page  27).  NBC 
Ificials  reportedly  told  the  group  the  network 
buld  have  no  comment  on  the  Plotkin-Jones 
ports  until  after  FCC  and  the  Justice  Dept. 
bmit  their  comments. 

■  ' 
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One  subject  which  did  occupy  the  NBC-TV 


AWARDS 


oup  s  attention  was  that  of  summer  re-runs. 
'   micipants  said  there  appeared  to  be  no  objec- 
)n  to  the  summer  use  of  re-runs  of  outstand- 
g  film  programs  from  the  regular  season — 
at  it  seemed  agreed  that  good  re-runs  are 
;  fetter  fare  than  "cheap  substitutes" — but  that  it 
as  felt  a  great  deal  of  care  should  be  exercised 
their  selection  and  placement.  For  instance, 
e\  said,  there  often  is  a  tendency  to  pick  re- 
ins from  shows  near  the  end  of  the  regular 
;ason  and  reschedule  them  too  quickly. 
The  status  of  the  National  Collegiate  Athletic 
ssn.'s   1955   tv  football   program   also  was 
fetched  to  the  group  by  NBC  authorities. 
CAA  currently  is  scheduled  to  disclose  its 
i  j  ?55  coverage  plan  on  Feb.  28  [B«T,  Feb.  14]. 
Other  matters  discussed  at  last  week's  meet- 
ig  vvere  said  to  be  largely  operational  and 
rocedural.  including  development  of  a  pro- 
osal  for  an  adjustment  of  cut-in  rates. 

Walter  Damm,  WTMJ  Milwaukee,  heads  the 
jilxecutive  committee.  Other  members:  Clair  Mc- 
.,  ollough.  WGAL-TV  Lancaster;  William  Fay. 
" :  .7HAM-TV   Rochester:    Jack   Harris.  KPRC-TV 

ouston:  E.  R.  Vadeboncoeur.  WSYR-TV  Svra- 

-ise;    Harold    See.    KEON-TV    San  Francisco; 

am=s  Moore.  WSLS-TV  Roanoke;  Fred  Mueller. 
-  I  .'EEK-TV  Peoria,  and  David  Baltimore.  WBRE- 

V  Wilkes-Barre. 

In  the  joint  meeting  of  committee  and  NBC 
fficials,  NBC  Executive  Vice  President  Robert 
v  V.  Sarnoff  presided  in  the  absence  of  President 
-pylvester  L.  (Pat)  Weaver  Jr.,  currently 
broad.  The  network  also  was  represented  by 
inancial  Vice  President  Joseph  V.  Heffernan 
nd  Thomas  A.  McAvity.  vice  president  in 
harge  of  the  television  network,  among  others. 


WAGA  Wins  Three  Awards 
In  Georgia  AP  Contest 

CERTIFICATES  of  award  in  the  Georgia  As- 
sociated Press  Broadcasters  Assn.'s  1954  news 
operations  contest  were  presented  to  eight 
Georgia  radio  stations  and  21  newscasters, 
with  WAGA  Atlanta's  Georgia  Panorama  re- 
ceiving three  awards,  the  only  program  to  be 
honored  more  than  once. 

The  awards  were  presented  by  Oliver  Gram- 
ling,  assistant  general  manager  of  radio  and 
television  operations  for  the  Associated  Press, 
at  a  luncheon  session  of  the  Georgia  Radio  & 
Tv  Institute  held  at  the  U.  of  Georgia,  Athens, 
Jan.  27. 

WAGA's  Georgia  Panorama  won  a  superior 
rating  in  comprehensive  news  and  excellent 
ratings  in  state  and  local  news,  and  commen- 
tary and  analysis. 

The  complete  list  of  award  winners: 

Comprehensive  News 

Superior:  WAGA  Atlanta.  Ed  Blair  (for  Georgia 
Panorama)  (metropolitan). 

Excellent:  WSAV  Savannah.  John  Wrisley, 
Charles  Rawlinson.  Duane  Hatch,  Ralph  Stevens 
(metropolitan);  WGAU  Athens.  Burl  Womack 
i  non-metropolitan ) . 

Meritorious:  WGAF  Valdosta,  Willard  Belote 
i  non-metropolitan). 

Honorable  Mention:  WRDW  Augusta,  Bob 
Ruckle  (metropolitan)  (tie),  WLAQ  Rome,  Roy 
Underwood  (metropolitan)  (tie),  WDEC  Ameri- 
cus,  Charles  Smith  (non-metropolitan). 

State  and  Local  News 

Excellent:  WAGA  Atlanta.  Ed  Blair  (Georgia 
Panorama)  (metropolitan)  (tie),  WSAV  Savannah, 
Duane  Hatch  (metropolitan)  (tie). 

Meritorious:  WKEU  Griffin,  Robert  McGarity 
and  Boman  Rochester  (non-metropolitan),  WRDW 
Augusta,  Frank  Lokey  (metropolitan). 

Honorable  Mention:  WLAQ  Rome.  Roy  Under- 
wood i  metropolitan). 

Sports 

Excellent:  WRDW  Augusta.  Dick  Warner  (met- 
ropolitan). 


OLIVER  GRAMLING  (r),  assistant  general 
manager  of  the  AP  in  charge  of  radio  and 
tv  operations,  presents  to  Dale  Clark, 
WAGA  Atlanta  news  editor,  one  of  the 
three  awards  credited  to  the  station's 
Georgia  Panorama  program  in  the  Geor- 
gia Associated  Press  Broadcasters  Assn. 
1954  news  contest. 


Meritorious:  WAGA  Atlanta.  Les  Hendrickson 
(metropolitan). 
Commentary 

Excellent:  WAGA  Atlanta,  Dale  Clark  (Georgia 
Panorama)  (metropolitan). 
Women's  News 

Excellent:  WAGA  Atlanta.  Helen  Parris  (met- 
ropolitan) (tie),  WRDW  Augusta,  Mary  Dwyer 
(metropolitan)  (tie),  WDEC  Americus,  Sue  Smith 
( non-metropolitan ) . 

Farm  News 

Superior:  WSAV  Savannah.  Douglas  Strohbehn 
(metropolitan). 

Honorable  Mention:  WGAF  Valdosta.  Willard 
Belote  (non-metropolitan).  WRDW  Augusta  and 
Ray  Culpepper  (metropolitan). 

Special  Au>ard 

Special  Citation  for  News  Protection:  WKEU 
Griffin. 
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of  all  television  receiver 
tuners  have  at  least  one 
MYCALEX  410  or  41  OX 
glass-bonded  mica  tube 
socket . . . 

YOUR  CHIEF  ENGINEER  can  have  the 
complete  MYCALEX  story  promptly,  by 
addressing  J.  H.  DuBois,  Vice  President- 
Engineering,  at  the  address  below, 
o 

Note:  The  MYCALEX  glass-bonded  mica  materials 
designated  above  are  all  exclusive  formulations  of  and 
manufactured  only  by  Mycalex  Corporation  of  America. 


SINCE  1919 

GAL 


n.H'iT.iEn' 


MYCALEX  TUBE  SOCKET  CORPORATION 

Under  exclusive  license  of  Mycalex  Corporation  of  America, 
World's  largest  manufacturer  of  glass-bonded  mica  products 

ADDRESS  INQUIRIES  TO 

General  Offices  and  Plant:   54G  Clifton  Blvd.,  Clifton,  N.  J. 
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AWARD  SHORTS 

Howard  Langfitt,  farm  service  director,  WJDX- 
WLBT  (TV)  Jackson,  Miss.,  won  Good  Pro- 
vider contest  in  southwest  Mississippi  district, 
sponsored  by  New  Orleans  Chamber  of  Com- 
merce. New  Orleans  Times-Picayune  and  Mis- 
sissippi Extension  Service,  for  outstanding  4-H 
Club  leadership.  Mr.  Langfitt  also  named  by 
Mississippi  4-H  Club  office  as  outstanding 
leader  in  district. 

WRCA-TV  New  York  presented  plaque  by 
Queens  County  (N.  Y.)  Bar  Assn.  for  "dis- 
tinguished public  service  rendered  by  it  in  the 
association's  program  for  the  dissemination  of 
knowledge  concerning  the  history,  political  prin- 
ciples and  traditions  of  the  United  States  of 
America." 

WLS  Chicago  and  Prairie  Farmer  cited  by  state 
of  Illinois  as  "spokesmen  for  agriculture  and 
conservation"  and  presented  official  state  flag 
on  behalf  of  Gov.  William  Stratton  and  Illinois 
Dept.  of  Conservation. 

WNYC  New  York  presented  certificate  of  merit 
from  American  Foundation  for  the  Blind  for 
efforts  in  "promoting  a  more  realistic  attitude 
toward  the  blind." 

KPTV  (TV)  Portland,  Ore.,  presented  certificate 
from  American  Legion  Auxiliary  commending 
station  for  activities  in  field  of  public  service. 

WMAL-TV  Washington  presented  award  for 
educational  series  from  National  Citizens  Com- 
mittee for  Educational  Television  for  "pioneer- 
ing vision  and  outstanding  public  service  in 
helping  to  bring  to  the  American  community 
the  advantages  of  educational  television." 


MANUFACTURING 


DR.  ENGSTROM 


ENGSTROM  FORESEES 
PICTURE-FRAME  TV 

RCA  executive  vice  president 
predicts  radical  changes  in 
communications  systems.  One 
of  the  developments,  he  says, 
will  ease  the  overcrowding  of 
channel  facilities. 

A  WORLD  of  the  future  in  which  there  will 
be  picture-frame  television,  machines  and  sys- 
tems that  respond  to  the  spoken  word  and  elec- 
tronics systems  capable  of  scheduling  produc- 
tion and  controlling  manufacturing  and  com- 
mercial processes  was  pictured  last  week  by 
Dr.  E.  W.  Engstrom,  executive  vice  president, 
research  and  engineering,  RCA. 

Dr.  Engstrom  offered  this  preview  in  a  talk 
at  the  75th  anniversary  meeting  of  the  Ameri- 
Engstrom  said,  ad- 
vances in  communi- 
cations will  take 
place  within  the  next 
75  years  in  four 
areas  —  solid-state 
can  Society  of  Me- 
chanical Engineers 
in  New  York,  during 
which  he  sketched 
briefly  the  history  of 
the  communications 
field  over  the  past 
75  years.  Based  on 
current  laboratory 
developments.  Dr. 
devices,  personal  communications,  more  effi- 
cient uses  of  communications  channels  and  in 
data-handling  machines  for  business  and  in- 
dustry. 

"Research  in  solid-state  physics  already  has 
made  available  a  fund  of  new  knowledge  and 
devices,"  Dr.  Engstrom  declared.  "These  will 
alter  basically  the  design  and  characteristics  of 
our  electronic  communications  systems  .  .  . 
One  result  of  particular  interest  will  be  an  en- 
tirely new  type  of  television  receiver.  Today's 
picture  tube  will  be  replaced  by  a  thin  screen 
hung  in  a  picture  frame  on  the  wall  and  con- 
trolled from  a  small  box  elsewhere  in  the 
room." 

Dr.  Engstrom  said  the  electronics  industry 
expects  a  major  advance  in  the  field  of  personal 
communications  which  will  be  accomplished 
with  the  improvement  of  existing  commercial 
communications  systems  and  the  development 
of  new  ones.  He  claimed  that  it  will  be  possible 
to  effect  "instantaneous  contact  between  indi- 
viduals anywhere  in  the  country — and  perhaps 
in  the  world." 

In  support  of  his  view  that,  in  the  future, 
communications  channels  will  be  utilized  more 
efficiently.  Dr.  Engstrom  pointed  out  there  is 
considerable  study  today  of  the  fundamentals 
of  communication  theory  with  a  view  toward 
relieving  the  overcrowding  of  facilities.  From 
a  greater  understanding  of  communication 
theory.  Dr.  Engstrom  continued,  there  can 
emerge  a  telephone  system  which  "will  give 
us  the  party  we  desire  because  we  speak  the 
name  or  the  number;  another  system  which 
will  type  directly  on  paper  the  words  we  speak; 
and  machines  and  systems  which  will  do  our 
bidding  in  response  to  the  spoken  word." 

Business  and  industry,  Dr.  Engstrom  said, 
will  benefit  from  the  development  of  electronic 
analyzing,  data  handling  and  control  mechan- 
isms that  will  function  beyond  the  clerical  level. 


He  said  these  systems  will  develop  to  a  pi 
where  they  may  analyze  marketing  and  sj 
data,  schedule  production,  order  materials,  a 
trol  manufacturing  processes  and  schedule 
livery  of  finished  products. 

"Given  the  proper  exercise  of  these  respc 
bilities,  there  is  no  apparent  limit  to  the  ti 
nological  progress  and  consequent  prospe 
and  well-being  that  lie  ahead  for  all  of  us,'' 
Engstrom  asserted.  "Already  the  developn 
of  swift  and  sure  communications  and  tr; 
portation  facilities  have  had  a  profound  ef 
upon  the  world  in  which  we  live  .  .  .  The 
vances  made  and  the  even  greater  ones  to  c< 
in  the  varied  spheres  of  communication 
serve  to  promote  greater  harmony  and  un< 
standing  among  all  peoples." 

New  Bell  Assembly  Machine 
To  Speed  Transistor  Output 

A  HIGHLY-INTRICATE  transistor  of 
"tetrode"  (four-element  junction  transis 
type  can  be  assembled  within  less  than  a  r 
ute's  time  by  an  automatic  machine,  ca 
"Mr.  Meticulous,"  the  development  of  wl 
has  been  announced  by  Bell  Telephone  La 

Tetrode  transistors  hold  promise  in  use) 
relatively  high  frequencies  and  for  broad-b 
applications  such  as  television  and  for  1< 
bundles  of  telephone  conversations. 

According  to  Bell  Labs,  the  machine  ti 
the  human  error  element  out  of  the  assen. 
of  the  tiny,  pea-sized  transistors.  The  severt-lj 
high  machine  can  carry  out  15  electrical 
mechanical  tests  within  46  seconds  and,  v, 
is  more  important,  without  making  a  mist; 

This  ability  to  cut  down  the  number  of1 
jects  in  the  highly-specialized  assembly  of 
transistors — it  takes  at  least  five  minutes  fc 
human  being  to  assemble  and  test  the  transi 
and   he,  of  course,   is  more  susceptible 
error — could  break  the  big  barrier  to  low-cj 
mass  production  of  transistors,  and  open 
way  to  competition  in  price  with  vacuum  tu 
it  was  said. 

As  yet,  "Mr.  Meticulous"  remains  in 
laboratory  stage  but  a  spokesman  for  Bell  I 
the  machine  process  eventually  will  be  ust 

Radio-Tv  Improvements  See 
In  AT&T  Capital  Request 

STOCKHOLDERS  in  American  Telephont, 
Telegraph  Co.  will  be  asked  to  vote  on  a 
ommendation  made  by  the  board  of  direct 
last  week  that  they  authorize  a  new  issue; 
convertible  debentures  in  an  amount  not 
exceed  $650  million.  The  vote  will  be  ta 
at  the  company's  annual  meeting  April  20 

The  board  also  declared  the  regular  qi 
terly  dividend  of  $2.25  per  share,  payable  A 
15  to  stockholders  of  record  March  15. 

The  proposal  for  the  new  issue  of  conv 
ibles  provided  that  the  company  may  proc 
with  such  an  issue  subject  to  final  action  by 
board  of  directors  at  the  time  new  capita 
needed.  It  did  not  specify  what  facilities  wc 
be  constructed  with  the  new  capital,  but 
servers  assumed  tv  and  radio  may  be  incluc 

Communications  Equipment 
Test  Planned  in  A-Blasts 

TWENTY-NINE  electronics  manufacturers 
take  part  in  the  atomic  test  to  be  held 
spring  in  Nevada  by  Federal  Civil  Defense  A> 
[B«T,  Feb.  14].  Participating  firms  will  sup 
equipment  and  parts,  under  sponsorship  of 
dio-Electronics-Tv  Mfrs.  Assn.  Data  will 


J  is  for 

Jui-Jitsu  and  Jail 

Robert  Alda  stars  in  these  searing 
spy  stories,  filmed  abroad  with  an 
eye  toward  the  stark  and  the  unusual. 

Secret  File  U.S.A. 

26  FIRST  RUN  Vi  HOUR  FILMS  FOR  TV 

Blue  chip  local  and  regional  sponsors 
like  Ohio  Oil  Co.  (in  12  markets),  Bud- 
weiser  Beer,  Nash  Dealers,  Ford  Dealers, 
Norge  Dealers,  Minimax  Stores,  and  the 
'Los  Angeles  Daily  Mirror  find  these  thrill- 
ing tales  of  American  Intelligence  (based 
on  true  accounts  of  espionage  and  in- 
trigue) build  high  ratings  fast-at  amaz- 
ingly low  costs. 

Write,  wire,  call  for  immediate  details. 

OFFICIAL  FILMS,  Inc. 

25  W.  45  Street,  N.  Y.  36  •  PLaza  7-0100 
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thered  to  give  indications  of  the  types  of  post- 
master repair  problems  facing  communica- 
ms  personnel. 

RETMA    is    coordinating    electronics  tests 

rough  a  committee  of  which  R.  H.  William- 

n.  General  Electric  Co.,  is  chairman. 

Participating  firms  are:  Admiral  Corp..  Amen- 
ta Phenolic  Corp..  Andrew  Corp.,  Antenna  Spe- 
lilists  Co.,  Belden  Manufacturing  Co..  Bendix 
i.-iation  Corp.,  Cook  Electric  Co.,  Corning  Glass 
(orks.  Dale  Products,  DuKane  Corp.,  Erie  Re- 
altor Corp.,  General  Electric  Co.,  Hallicrafters 
Hughes  Aircraft  Co.,  Hydro-Aire  Inc.,  IDEA 
JFD  Mfg.  Co.,  Jefferson  Electric  Co.,  Lenz 
ic  Mfg.  Co.,  P.  R.  Mallory  &  Co..  Motorola 
,c.  North  Electric  Mfg.  Co.,  Permofiux  Corp., 
□A,  Remler  Co.,  Shure  Brothers,  Simpson  Elec- 
r  C 


,.  H. 

If-  J: 
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[c  Co.,  Speer  Carbon  Co.  and  Stainless  Inc. 

CA  Says  Zenith  Suit 
iolates  Court  Procedures 

'iLAIM  that  the  Zenith-Rauland  suit  against 
jCA  violated  proper  court  procedures  was 
jade  in  a  petition  to  the  Supreme  Court  for  a 
Mt  of  certiorari,  filed  by  RCA  last  fortnight. 
CA  claimed  that  the  duplication  of  suits  in 
bth  the  Delaware  Federal  court  and  the  Chi- 
■  "igo  District  Court  violated  orderly  court  ad- 
*  inistration.  It  asked  permission  to  seek  a 
lpreme  Court  order  forcing  the  Chicago  court 
delay  that  trial  until  the  Delaware  suit  has 
ten  adjudicated.  The  Chicago  suit  began  last 
,onth  with  the  taking  of  depositions. 
Zenith,  on  the  other  hand,  has  asked  the 
Delaware  court  to  postpone  its  trial  until  the 
i  hicago  trial  has  been  completed  [B»T,  Feb.  7], 
a  i  Case  stems  from  1946  Zenith  suit  in  Dela- 
fare  questioning  the  validity  of  RCA's  patent 
Ights  and  its  licensing  practices. 


iE  Cuts  Transistor  Prices 


!  ENERAL  PRICE  reduction  ranging  from  22 
\  45%  on  its  complete  line  of  transistors,  ef- 
Ictive  March  1,  was  announced  last  week  by 
'  eneral  Electric  Co.,  Syracuse,  N.  Y.  James 
ih  Sweeney,  GE  manager  of  marketing  for 
:rmanium  products,  said  this  was  the  initial 
ep  in  bringing  transistor  prices  down  to  a 
v.el  competitive  with  electron  tubes. 
T7:e  lowered  prices  have  been  made  possible 
pcause  new  mechanized  production  facilities 
:cfhd  controlled  manufacturing  processes  are  now 
operation,  Mr.  Sweeney  said. 


MANUFACTURING  PEOPLE 

Cohn,  executive  vice  president.  Radio 
Receptor  Co.. 
Brooklyn,  elected 
president,  succeed- 
ing Ludwig  Arnson, 
retiring  and  remain- 
ing as  director  and 
consultant;  Harold 
R.  Zeamans  elected 
secretary-treasurer. 

Charles  McKinney 

appointed  advertis- 
ing manager,  Mag- 
necord  Inc.  (tape  re- 
corders). Chicago, 
succeeding  James 

.  S.  Backus,  plant  manager  in  charge  of  all 
lanufacturing  operations,  Mycalex  Corp.  of 
merica.  Clifton,  N.  J.,  appointed  works  man- 
ger; G.  J.  Lynch,  assistant  plant  manager, 
spointed  assistant  works  manager;  Carl  G. 
ieinecke,  formerly  with  General  Electric  Co., 
:henectady,  N.  Y..  to  Mycalex  as  purchasing 


j 


gent. 


|.  O.  Spink,  assistant  equipment  sales  mana- 
;r.   electronic   products   sales   div.,  Sylvania 


MR.  LANE 


Electric  Products  Inc.,  N.  Y.,  appointed  equip- 
ment sales  manager. 

Charles  R.  Lane,  former  senior  electronics  en- 
gineer. General 
Communications 
Co.,  Boston,  ap- 
pointed regional 
manager,  Andrew 
Corp.  (transmission 
lines,  antenna  equip- 
ment), Chicago,  in 
charge  of  Weslwood, 
Mass..  branch  office, 
serving  New  Eng- 
land and  upstate 
N.  Y. 

M.  L.  Judd,  Allen 
Park,  Mich.;  Don  L. 
Davison,  Cleveland,  and  James  H.  Blaine  Jr., 

Memphis,  Tenn.,  appointed  district  sales  man- 
agers, Hallicrafters  Co.,  Chicago. 

MANUFACTURING  SHORTS 

Standard  Electronics  Corp.,  Newark,  N.  J.,  an- 
nounces new  unit-engineered  conversion  kit 
for  converting  RCA-TT5A  water-cooled  tv 
transmitters  to  air-cooled  operation.  Accord- 
ing to  S-E,  conversion  offers  such  advantages 
as:  tube  changing  in  minutes;  simple  and  ade- 
quate cooling  by  means  of  air  blowers;  im- 
proved accessibility  of  parts;  easy  maintenance: 
lower  tube  costs  based  on  long-life  tubes  re- 
placeable at  $275  each,  and  possibility  of  ex- 
panding to  higher  power  by  adding  air-cooled 
S-E  amplifier  stages. 

Industrial  Television  Inc.,  Clifton,  N.  J.,  an- 


nounces new  color  tv  monitor,  Type  IT-146RA, 
in  production,  incorporating  adjustable  aper- 
ture correction,  chroma  and  color  tube  screen 
switching  and  wide  band  color  amplifiers,  suit- 
able for  critical  color  tv  applications,  according 
to  company.  All  standard  ITI  color  monitor 
features  are  retained,  including  built-in  dot 
generator,  calibrated  hue  control  and  drawer 
type  rack  mounting. 

Columbia  Records,  N.  Y.,  announces  develop- 
ment of  new  engineering  technique  in  record- 
ing and  mastering  which  will  reduce  problem 
of  monitoring  records  at  station  level,  increase 
records'  durability  and  eliminate  many  of  wear 
problems  created  by  cuing  and  backtracking, 
according  to  firm. 

Barker  &  Williamson  Inc.,  Upper  Darby,  Pa., 
announces  new  single  sideband  filter  in  Models 
360  and  361  housed  in  hermetically  sealed 
tinned  steel  case  measuring  2%"  x  214"  x  3%" 
and  including  eight  stabilized  toroidal  in- 
ductances and  silver  mica  capacitors  in  LC 
type  filter  designed  to  pass  frequencies  17.0  to 
20  kc,  according  to  company.  Units  have  3.0 
kc  passband  with  skirt  selectivity  on  both  sides. 
Model  360,  receiving  type,  has  impedance  value 
of  20,000  ohms  for  both  input  and  output  per- 
mitting operational  use  as  interstage  coupling 
device.  Model  361  is  for  use  in  transmitting 
and  receiving  applications  with  balanced  cou- 
pling windings  of  500  ohms  and/or  10,000 
ohms. 

Jerrold  Electronics  Corp.,  Phila.,  moves  execu- 
tives offices  from  26th  &  Dickinson  Sts.,  location 
of  engineering  and  production  facilities,  to 
23d  &  Chestnut  Sts.,  effective  about  March  1. 


The  Bolex  Titler  gives  you  speed,  ease, 
and  astonishing  flexibility  at  low  cost. 
You  can  make  titles  involving  multiple 
planes.  The  unit  is  self-lighting;  motion 
is  provided  with  drum  or  roller  action. 

The  basic  unit  is  an  accurate  horizontal 
or  vertical  optical  bench,  seating  most 
16  mm  cameras  including  the  Bolex 
(shown),  Bell  and  Howell,  or  Kodak 
Cine  Special.  For  others,  inquire.  Special 
effects  kit  includes  turntable,  drum, 


positioning  sheets  for  animation,  and  ma- 
terial allowing  for  hundreds  of  variations. 

Contact  your  Bolex  dealer,  or  for  fur- 
ther information,  write  the  address  below. 
Department  BT-2.  Bolex  Titler  is  $295.50 
complete  with  special  effects  kit. 


Fine  mechanisms  since  1814 


PAILLARD  PRODUCTS,  INC.,  100  SIXTH  AVE.,  NEW  YORK  13,  N.Y. 
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PROGRAMS  &  PROMOTION 


 FOR  THE  RECORD 


KCSR  PROMOTIONS 

KCSR  Chadron,  Neb.,  is  sending  copies  of 
news  items  broadcast  on  the  air  to  interested 
organizations  and  persons,  usually  those  in- 
volved in  the  stories.  The  items  are  printed  on 
regular  8V2  x  11 -in.  paper  on  which  the  station 
has  printed  "We  thought  you  would  like  to  have 
a  copy  of  this  news  item  as  broadcast  on 
KCSR-Chadron."  The  operation  involves  re- 
typing the  newscasts  and  signing  the  forms,  but 
the  station  reports  excellent  goodwill  and  an 
increase  in  unsolicited  mail  have  resulted.  The 
station  also  is  distributing  KCSR  scratch  pads 
to  advertisers  and  prospective  advertisers. 

KSAN  STAGES  PARTY 

KSAN  San  Francisco,  a  station  pointed  to  the 
Bay  Area's  Negro  population,  gave  a  party  at 
the  city's  Downbeat  Club,  attended  by  the 
local  press,  advertising  agency  representatives, 
business  men  and  persons  prominent  in  civic 
affairs.  KSAN  personalities  staged  a  demon- 
stration of  their  programs  and  disc  m.c.  George 
Oxford  lectured  on  the  growth  of  rhythm  and 
blues  music,  which  occupies  a  large  portion 
of  the  station's  broadcasting  day.  Supporting 
the  program  was  a  board-and-easel  display  of 
statistics  of  the  area's  Negro  population. 

NBC  SALUTES  NEGROES 

SALUTE  to  National  Negro  History  Week 
was  presented  by  NBC  Radio  Feb.  14  in  co- 
operation with  the  National  Assn.  of  Negro 
Musicians.  Marian  Anderson  headed  the  list 
of  performers  appearing  on  the  program, 
titled  "Best  of  All."  Miss  Anderson  was  the 
first  recipient  of  a  scholarship  established  in 
1919  by  the  association.  Since  that  time  the 
organization  has  given  away  over  $25,000  to 
aid  musicians. 

'WHATSA  NAME' 

KTTV  (TV)  Hollywood's  Whatsa  Name,  a  new 
weekly  half-hour  panel  show  sponsored  by  Par- 
fums  Lency,  features  four  fashion  models  who 
attempt  to  identify  relatives  of  famous  people. 
Joe  Flynn,  legitimate  theatre  and  motion  pic- 
ture actor,  is  moderator. 

WEATHER  GUIDE  FOR  VIEWERS 

FRISKIES  DOG  FOOD,  sponsor  of  Weather 
Show  on  KNXT  (TV)  Hollywood,  is  making 
available  to  viewers  a  32-page  "Weather  Guide" 
devoted  to  a  layman's  explanation  of  terms, 
graphs  and  symbols  used  by  meteorologists.  The 
first  two  announcements  on  the  program,  offer- 
ing the  booklet  upon  receipt  of  a  self-ad- 
dressed, stamped  envelope,  drew  several  hun- 
dred requests,  according  to  KNXT. 


REGIONAL  OUTLET  FOR  STARS 

NEW  FEATURE  has  been  added  to  the  Don 
Williams  Show  of  Ohio's  Tri-State  Network 
(WKRC-TV  Cincinnati,  WTVN-TV  Columbus, 
WHIO-TV  Dayton)  whereby  an  outlet  will  be 
provided  for  top  stars  on  a  regional  basis. 
"Main  Street  Circuit,"  the  new  innovation  of 
the  program,  features  a  different  star  each 
month,  leading  off  with  Buddy  Rogers,  movie 
personality  and  band  leader.  The  stations  be- 
lieve such  an  outlet  where  New  York  and 
Hollywood  talent  may  break  into  tv  or  find  a 
breather  between  movie  and  theatre  engage- 
ments offers  a  big  potential  for  talent  if 
adopted  by  other  stations  across  the  country. 

ONE-MAN  SHOW 

KRCA  (TV)  Hollywood's  Unk  'n  Andy,  a  new 
weekly  quarter-hour  series  sponsored  by  Spark- 
letts  Drinking  Water  Corp.,  is  designed  to  show 
children  how  to  draw,  instruct  them  in  their 
alphabet  and  reveal  interesting  facts  about 
animals.  An  interesting  feature  is  that  Jack 
Kenaston,  who  is  KRCA  program  manager, 
is  credited  as  the  new  program's  star,  producer, 
director,  writer,  art  director,  puppet  master, 
research  director,  creator,  make-up  man,  ward- 
robe and  originator  of  voices. 

GOOD  LISTENER  REACTION 

TO  TEST  listener  reaction,  WSTV  Steubenville, 
Ohio,  aired  the  following  announcement:  ".  .  . 
Mrs.  Howard  Bradley  of  Knoxville  Rd.  please 
call  Atlantic  2-6265  .  .  .  Thank  you."  The  an- 
nouncement was  broadcast  once  and  the  tele- 
phone number  was  that  of  the  station.  It  took 
Mrs.  Bradley  seven  minutes  to  call  and  she 
apologized  for  not  doing  so  sooner,  saying  her 
phone  had  been  tied  up  with  friends  who  heard 
the  announcement  and  wanted  to  know  the 
reason  for  it.  Mrs.  Bradley  also  was  swamped 
with  calls  the  following  day  from  friends  who 
had  heard  the  announcement,  WSTV  reports. 

MORE  GERMAN  ON  WWRL 

BROADCASTS  in  the  German  language  on 
WWRL  New  York  are  being  boosted  to  a  total 
of  20  hours  weekly,  the  station  has  announced. 
An  additional  hour  will  be  programmed  Sunday 
with  the  German  schedule  running  from  10  a.m. 
to  5  p.m.  The  station's  German-speaking  staff 
is  being  increased  with  Arthur  Sander,  formerly 
of  WBNX  New  York,  handling  two  newscasts 
daily,  and  Arthur  Steiner,  columnist  of  the  New 
York  Staats-Zeitung  (German  daily),  featured 
in  a  1-1:30  p.m.  show  and  a  4-5  p.m.  program, 
both  on  Sunday. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 


APPLICATION 

St.  Louis,  Mo. — Signal  Hill  Telecasting  Coi 
(WTVI  [TV]  Belleville.  111.),  uhf  ch.  36  (602-t 
mc);  ERP  214.7  kw  visual,  112  kw  aural;  antem 
height  above  average  terrain  590  ft.,  abr, 
ground  592  ft.  First  year  operating  cost  $480,C( 
revenue  $580,000.  Post  office  address  %  Ha- 
Tenenbaum,  Landreth  Building,  St.  Louis.  Stud 
and  transmitter  location  6000  Block  of  Berth' 
Ave.,  St.  Louis.  Geographic  coordinates  38°  : 
48"  N.  Lat.,  90°  17'  8.5"  W.  Long.  Transmitter  ai 
antenna  GE.  Legal  counsel  Roberts  &  Mclnn 
Washington,  D.  C.  Consulting  engineer  George 
Adair  Engineering  Co.,  Washington,  D.  C.  Pri 
cipals  include  Pres.-Treas.  Paul  E.  Peltas' 
(38.9%);  Vice  Pres.  Harry  Tenenbaum  (38.9C" 
Bernard  T.  Wilson  (3.3%),  and  Theodore  F.  Wei 
kotten  (3.3%).   Filed  Feb.  10. 


Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KTVK   (TV)  Phoenix,  Ariz.— Arizona  Tv  C 

granted  STA  to  operate  comm-erciallv  on  ch.  3  f 
the  period  ending  Aug.  10.  Granted  Feb.  7;  a 
nounced  Feb.  15. 

KSAN-TV  San  Francisco,  Calif.— S.  H.  Patte 
son  granted  mod.  of  CP  for  ch.  32  to  change  EP 
to  217  kw  visual  and  115  kw  aural.  Granted  Fe 
8;  announced  Feb.  15. 

WTHS-TV  Miami.  Fla.— Lindsey  Hopkins  Voc 
tional  School  granted  mod.  of  CP  for  reserv 
educational  ch.  2  to  change  ERP  to  9.5  kw  visu 
and  5.7  kw  aural.  Granted  Feb.  10;  announc. 
Feb.  15. 

WFLA-TV  Tampa,  Fla.— The  Tribune  Co.  grarr 
ed  STA  to  operate  commercially  on  ch.  8  for  ti 
period  ending  Sept.  27.  Granted  Feb.  4;  a, 
nounced  Feb.  15. 

WNDU-TV  Notre  Dame.  Ind.— Michiana  Tel 
casting  Corp.  granted  mod.  of  CP  for  ch.  46 
change   transmitter    location   to   SE  corner 
Ironwood  and  Kern  Rds.;  ERP  97.7  kw  visu; 
49  kw  aural.  Granted  Feb.  11;  announced  Feb.  J 

WDXI-TV    Jackson,    Tenn.— Dixie    Bcstg.  C 
granted  STA  to  operate  commercially  on  ch. 
for  the  period  ending  June  28.   Granted  Feb. 
announced  Feb.  15. 


New  Am  Stations  .  .  . 

APPLICATIONS 

Ansonia,  Conn.— The  Valley  Bcstg.  Co.,  690  kl 
1  kw  unlimited.    Post  office  address  Box  12.' 
Hartford.    Estimated   construction   cost  S23.7" 
first  year  operating  cost  $50,000.  revenue  $65.0(; 
Principals   include    Sydney  E.   Byrnes    (21. 5r, 
news  producer  at  CBS;   Norman  J.  Bernste 
(12.9%),  attorney;   William  H.  Schpero  (12.9',! 
retail  jewelry  business;  Erwin  Lieff  (8.6^),  eng 
neer,  and  nine  other  stockholders.  Resubmitt' 
Feb.  10. 

Chipley.  Fla.— Edward  C.  Allmon  d/b  as  Ti 
County  Radio  Bcstrs..  1240  kc,  250  w  unlimite 
Post  office  address  General  Delivery,  Eglin  A' 
Force  Base,  Fla.  Estimated  construction  cc 
$10,410,  first  year  operating  cost  $16,000.  reveni 
$24,000.  Mr.  Allmon  is  physicist  and  electron 
engineer  at  Eglin  Air  Force  Base.  Filed  Feb.  1 

Brookfield,  Mo. — William  R.  Tedrick,  Leslie 
Ware  &  Ira  J.  Williams  d/b  as  Green  Hills  Best 
Co.,  1470  kc,  1  kw  daytime,  directional.  Post  0 
fice  address  %  William  R.  Tedrick,  Box  5,  Boon 
ville,  Mo.    Estimated  construction  cost  $16, 6(  ■' 
first  year  operating  cost  $36,000,  revenue  $50.0( 
Principals  in  equal  general  partnership  inclui 
William  R.  Tedrick,  owner  of  KWRT  Boonevili! 
Mo.;  Leslie  P.  Ware,  principal  stockholder  KLP'i 
Union,  and  vice  pres. -minority  stockholder-ge 
eral  manager  KCKT-TV  Great  Bend,  Kan.,  ai  I 
Ira  J.  Williams,  pres. -50%  owner  Brookfield  (Mc 
Pub.  Co.  Filed  Feb.  9. 

Pendleton,  Ore.— C.  H.  Fisher  &  Edha  E.  Fish 
d/b  as  Pendleton  Bcstrs.,  1370  kc.  1  kw  daythr  1 
Post  office  address  %  C.  H.  Fisher,  3540  N. 
Klickitat  St.,  Portland,  Ore.  Estimated  constru 
tion  cost  $20,950.  first  year  operating  cost  $50,0(4 
revenue  $60,000.   Principals  in  equal  partnershf 
include  C.  H.  Fisher,  owner  of  KIHR  Hood  Rivt; 
and  >,3  owner  KVAL-TV  Eugene,  both  Ore.,  ai 
his  wife  Edna  E.  Fisher.  Mr.  &  Mrs.  Fisher  a 
equal  partners  in  applications  for  new  am  st 
tipns  at  The  Dalles,  and  Gresham,  both  Oi 
Resubmitted  Feb.  9. 

Burns,  Ore. — Chester  J.  Stuart  &  Roland 
Stuart  d/b  as  Radio  395.  1340  kc,  250  w  unlimite 
Post  office  address  %  Chester  J.  Stuart.  Box  4( 
The  Dalles.  Ore.  Estimated  construction  cc 
$6,983.  first  year  operating  cost  $32,000,  reveni  I 
$37,000.  Principals  in  co-ownership  include  Che 
ter  Stuart  (50%),  pres.-20%  owner  KRMW  T) 
Dalles,  Ore.,  and  his  brother  Roland  Stua 
(50%).    Filed  Feb.  11. 
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Broadcasting    •  Telecasts 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

February  10  through  February  16 

eludes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
ises,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
nua, ERP — effective  radiated  power.  STL — 
udio-transmitter  link,  synch,  amp. — synchro- 
jus  amplifier,  vhf — very  high  frequency,  uhf — 
tra  high  frequency,  ant. — antenna,  aur. — aural, 
s.  —  visual,   kw  —  kilowatts,  w  —  watts,   mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification.  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Jan.  31,  1955  * 


AM 

FM 

TV 

icensed  (all  on  air) 

2,674 

525 

126 

Ps  on  air 

12 

20 

f317 

Ps  not  on  air 

101 

10 

130 

otal  on  air 

2,686 

545 

443 

otal  authorized 

2,787 

555 

573 

pplications  in  hearing 

137 

2 

167 

ew  station  requests 

174 

5 

19 

ew  station  bids  in  hearing 

76 

0 

151 

acilities  change  requests 

137 

8 

38 

otal  applications  pending 

696 

67 

220 

icenses  deleted  in  Jan. 

1 

8 

0 

Ps  deleted  in  Jan. 

0 

0 

7 

*  Does  not  include  noncommercial  educational 
n  and  tv  stations. 

f  Authorized  to  operate  commercially,  but  sta- 
on  may  not  yet  be  on  air. 

*        *  * 

Am  and  Fm  Summary  through  Feb.  16 

Appls.  In 

On                                Pend-  Hear- 

Air      Licensed     CPs      ing  ing 

m          2,702          2,690          114          173  78 

m             545             527            28              8  0 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 

Grants  since  July  7  7,  7952: 

vhf  uhf 

Commercial                            273  317 

Educational                            16  18 


Total 

592' 
34 


Total  Operating  Stations  in  U.  S. 


vhf 

uhf 

Total 

Commercial  on  air 

300 

111 

411 

Noncommercial  on  air 

8 

3 

11 

Applications  filed 

since  April 

74,  7952: 

New    Amend,  vhf 

uhf 

Total 

Commercial  949 

337 

733 

534 

1,268- 

Educational  57 

29 

28 

573 

Total  1,006 

337 

762 

562 

1,325' 

1  One  hundred-twenty 

-seve 

n  CPs  (26  vhf,  101  uhf) 

have  been  deleted. 
:  One  applicant  did  not  specify  channel. 
1  Includes  34  already  granted. 
1  Includes  627  already  granted. 


Lakeview,  Ore. — Chester  J.  Stuart  &  Roland  V. 
tuart  d/b  as  Radio  395,  1230  kc,  250  w  unlimited, 
ost  office  address  %  Chester  J.  Stuart,  Box  404, 
he  Dalles,  Ore.  Estimated  construction  cost 
3.983,  first  year  operating  cost  $32,000.  revenue 
37.000.  Principals  in  co-ownership  include  Ches- 
ki  Stuart  (50%),  pres. -20%  owner  KRMW  The 
Jialles,  Ore.,  and  his  brother  Roland  Stuart 
:B0%).   Filed  Feb.  11. 

John  Day,  Ore. — Chester  J.  Stuart  &  Roland  V. 
jltuart  d/b  as  Radio  395,  1230  kc,  250  w  unlimited, 
ifost  office  address  %  Chester  J.  Stuart,  Box  404, 
l'he   Dalles,    Ore.    Estimated    construction  cost 
t3,983,  first  year  operating  cost  $32,000,  revenue 
•  37,000.  Principals  in  co-ownership  include  Ches- 
-;r  Stuart  (50%),  pres. -20%  owner  KRMW  The 
lalles,    Ore.,    and    his    brother    Roland  Stuart 
»p0%).    Filed  Feb.  11. 
York,  S.  C— G.  B.  Sigmon  &  C.  C.  Sigmon  tr/as 
ork-Clover  Bcstg.  Co.,  1430  kc,  1  kw  daytime, 
'ost  office  address   %    C.  C.  Sigmon,  Box  202, 
.incolnton,   N.   C.    Estimated   construction  cost 
12,300,  first  year  operating  cost  $25,000,  revenue 
30.000.  Principals  in  general  partnership  include 
1.  B.  Sigmon  (50%),  owner  of  dairy  and  poultry 
arm,  and  his  son  C.  C.  Sigmon  (50%),  employe 
t  textile  manufacturer.   Filed  Feb.  11. 

Waupaca,  Wis. — Dorothy  J.  Laird,  800  kc,  500  w 
avtime.  This  was  earlier  erroneously  reported 
s  600  kc.  Filed  Jan.  21. 


I  pisring  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

KCHA  Charles  City,  Iowa — Radio  Inc.  granted 
jermission  to  sign  off  at  5  p.m.  on  Saturday  and 
tunday  during  February  and  October,  except 
I'hen  carrying  ball  games,  etc.  Granted  Feb.  10; 
nnounced  Feb.  15. 


WVCH  Chester,  Pa.— James  M.  Tisdale  granted 
CP  to  change  from  250  w  to  1  kw  on  740  kc, 
daytime.  Granted  Feb.  11. 

APPLICATIONS 

KWFC  Hot  Springs,  Ark.— Spa  Bcstg.  Co.  seeks 
CP  to  change  from  1340  kc  250  w  to  1350  kc  500 
w  night,  1  kw  day,  directional  night.  Filed  Feb.  7. 

KPOL  Los  Angeles,  Calif.— Coast  Radio  Bcstg. 
Corp.  seeks  CP  to  change  from  daytime  to  unlim- 
ited operation  using  10  kw  on  1540  kc.  Filed 
Feb.  8. 

KCHR  Charleston,  Mo.— So.  Mo.  Bcstg.  Co.  seeks 
CP  to  change  from  500  w  to  1  kw  on  1350  kc. 
Filed  Feb.  15. 

WNBT  Wellsboro,  Pa.— Farm  &  Home  Bcstg.  Co. 
seeks  mod.  of  CP  to  change  from  1570  kc  day- 
time to  1490  kc  unlimited.   Filed  Feb.  15. 

WKYR  Keyser,  W.  Va.-WKYK  Inc.  seeks  CP 
to  change  from  1  kw  to  5  kw  on  1270  kc.  Filed 
Feb.  9. 


New  Fm  Station 


ACTION  BY  FCC 

Chicago,  111. — Northern  111.  Bcstg.  Co.  granted 
CP  for  new  class  B  fm  station  on  ch.  246  (97.1 
mc) ;  ERP  11  kw;  antenna  height  above  average 
terrain  185  ft.   Granted  Feb.  10. 


Existing  Fm  Station 

ACTION  BY  FCC 


HOWARD  E.  STARK 

"  .  nHMIClM.  C0MSULTAMTS 
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soEast5B"^«t 

NEW  YORK  22. 


5.0405 


KPFA  (FM)  Berkeley,  Calif. — Pacifica  Founda- 
tion granted  CP  to  change  ERP  from  52  to  54 
kw;  antenna  height  above  average  terrain  1,330 
ft.   Granted  Feb.  8;  announced  Feb.  15. 


Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KDMS  El  Dorado,  Ark.— James  A.  West  Sr., 
James  A.  West  Jr.,  &  Paul  E.  Norton  d/b  as  El 
Dorado  Bcstg.  Co.  granted  voluntary  assignment 
of  license  to  James  A.  West  Sr.  and  James  A. 
West  Jr.  d/b  as  El  Dorado  Bcstg.  Co.  through 
purchase  of  V3  interest  of  Mr.  Norton  for  $5,000.  ! 
Granted  Feb.  9. 

KVOM  Morrilton,  Ark.— C.  R.  Home,  J.  C.  Wil- 
lis &  L.  L.  Bryan  d/b  as  Morrilton  Bcstg.  Co. 
granted  voluntary  assignment  of  license  to  J.  C.  i 
Willis  &  L.  L.  Bryan  d/b  as  Morrilton  Bcstg.  Co.  [ 
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Telecasting 
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through  purchase  by  Mr.  Willis  of  Mr.  Hornes 
40%  interest.  Mr.  Willis  will  now  own  90%. 
Granted  Feb.  7;  announced  Feb.  15. 

KBHS  Hot  Springs,  Ark— Resort  Bcstg.  Co. 
granted  transfer  of  negative  control  (50%)  from 
G  L  Bayless  and  others  to  Walter  Y.  Cleveland 
and  J  Eric  Tavlor  through  stock  transfer  involv- 
ing merger  with  KRCH  there.  Granted  Feb.  10; 
announced  Feb.  15. 

KMOR  Oroville,  Calif.— Oroville  Bcstrs.  granted 
voluntary  transfer  of  control  to  Joy  C.  Fearn- 
head  through  purchase  of  37.5%  interest  from 
Knox  La  Rue  for  $5,425.  Mr.  Fearnhead  will  now 
own  75%  interest.  Granted  Feb.  8;  announced 
Feb.  15. 

KBNZ  La  Junta,  Colo.— Otero  Bcstg.  Co.  grant- 
ed voluntary  acquisition  of  negative  control  by 
both  A.  B'  Crichton  and  Myron  S.  Morrison 
through  purchase  of  V3  interest  from  Frances 
Jean  Gerken.  executrix  of  the  estate  oi  R.  u. 
Gerken  for  $8,100.  Messrs.  Crichton  and  Morrison 
will  each  now  own  50%  interest.  Granted  Feb.  9. 

WDEL-AM-FM  Wilmington,  Del. — WD  EL  Inc. 
granted  voluntary  assignment  of  license  to  Del- 
marva  Bcstg.  Co.  for  $250,000.  Principals  include 
J  Hale  and  John  F.  Steinman  families,  present 
owners  of  the  station.  Purpose  is  to  separate 
from  WDEL-TV  operation.  Granted  Feb.  7;  an- 
nounced Feb.  15. 

KORT  Grangeville,  Idaho— Far  West  Radio  Inc. 
granted  voluntary  transfer  of  control  to  Hub  and 
H^len  H  Warner  through  purchase  of  V3  interest 
from  David  L.  Dodd  for  $4,000.  Hub  and  Helen 
H.  Warner  each  will  now  own  50%  interest. 
Granted  Feb.  11;  announced  Feb.  15. 

WBBA  Pittsfield,  111— Pike  Bcstg.  Co.  granted 
voluntarv  acquisition  of  control  by  Keith  Moyer 
through  'transfer  of  45%%  interest  from  Roger 
L  Moyer  for  25%,  interest  in  WTIM  Taylorville, 
111.,  and  assumption  by  R.  L.  Moyer  of  $22,600 
obligation.  Keith  Moyer  will  now  own  dl1^', 
interest.  Granted  Feb.  10;  announced  Feb.  15. 

WTIM  Taylorville,  111.— Roger  L.  Moyer  & 
Keith  Moyer  d/b  as  Moyer  Bcstg.  Co.  granted 
voluntary  assignment  of  license  to  Roger  L. 
Moyer  tr/as  Moyer  Bcstg.  Co.  through  transfer 
of  25%  interest  to  Roger  L.  Moyer  for  assumption 
of  $22,600  obligation  and  45%%  interest  in  WBBA 
Pittsfield,  111.  Mr.  Moyer  will  now  be  sole  owner. 
Granted  Feb.  10;  announced  Feb.  15. 

KORK  Las  Vegas.  Nev.— Vegas  Valley  Bcstg.  Co. 
granted  assignment  of  license  to  parent  company 
Reno  Bcstg.  Co.  Granted  Feb.  10;  announced 
Feb.  15. 

KXEL  Waterloo,  Iowa— Josh  Higgins  Bcstg.  Co. 

granted  voluntary  transfer  of  control  (75%)  to 
WOPA  Inc.  for  a'  gross  figure  of  $312,000.  WOPA 
Inc.  is  owner  of  WOPA  Oak  Park  and  WOPT 
(TV)  Chicago.  Purchase  price  was  for  85,000 
shares  of  stock  for  $187,000  plus  $125,000  for  the 
rights  to  the  name  "Josh  Higgins".  Principals 
include  Pres.  Egmont  Sonderling  (18.7%);  Vice 
Pres.  Richard  Goodman  (41.2%),  and  Sec.-Treas. 
Mason  A.  Loundy  (15%).  Granted  Feb.  9. 

WJJL  Niagara  Falls,  N.  Y.— John  J.  Laux 
granted  voluntary  assignment  of  license  to  Niag- 
ara Frontier  Bcstg.  Corp.  for  $85,000.  Principals 
include  Pres.  James  T.  Sandonato  (74.8%),  hotel 
owner,  and  Thomas  W.  Talbot  (25%),  general 
manager  of  WJJL.  Granted  Feb.  9. 

WHAI-AM-FM  Greenfield,  Mass. — John  W.  Hai- 
gis  granted  voluntary  assignment  of  license  to 
wholly  owned  corporation  Haigis  Bcstg.  Corp. 
Granted  Feb.  7;  announced  Feb.  15. 

WMAW  Menominee,  Mich. — Green  Bay  Bcstg. 
Co.  granted  voluntary  transfer  of  control  to  Ben 
A.  Laird  through  purchase  of  43.4%  interest  from 
Wm.  S.  &  Edward  Schons  for  $45,000.  Mr.  Laird 
will  now  own  82.5%  interest.  Granted  Feb.  7; 
announced  Feb.  15. 

WAKN  Aiken.  S.  C. — Aiken  Electronic  Adver- 
tising Corp.  granted  voluntary  transfer  of  con- 
trol to  John  Mare  through  purchase  of  20%  in- 
terest from  B.  T.  Whitmire  for  $7,609.  Mr.  Mare 
will  now  own  69%:  interest.  Granted  Feb.  10; 
announced  Feb.  15. 


WBEU   Beaufort,    S.    C. — Beaufort  Bcstg.  Co. 

granted  voluntarv  relinquishment  of  positive  con- 
trol by  John  M. 'Trask  through  sale  of  90  shares 
for  $17,100.  Principals  will  now  include  Vice  Pres. 
Harold  E.  Trask  (25%),  truck  farming,  packing 
and  shipping:  Sec.-Treas.  Jacob  M.  Dowling  (5%), 
attorney;  George  L.  Tucker  (10%),  dry  cleaning, 
and  G.  G.  Dowling  (5%),  attorney.  Granted 
Feb.  9. 

KTRN  Wichita  Falls,  Tex.— Texoma  Bcstg.  Co. 

granted  voluntary  assignment  to  Texoma  Bcstg. 
Co.  of  Wichita  Falls  for  $80,000.  Principals  in- 
clude A.  Bovd  Kelley  (94.5%),  45%  owner  of 
KPLT  Paris,  Tex.,  and  pres. -2. 5%  owner  of  KTRN, 
and  Robert  A.  Harmon  (5%),  chief  engineer  at 
KTRN.    Granted  Feb.  9. 

KSEL  Lubbock,  Tex.— Lubbock  Bcstg.  Co. 
granted  assignment  of  license  from  partnership 
to  a  corporation  with  the  same  stock  interest. 
Granted  Feb.  8;  announced  Feb.  15. 

WDUZ  Green  Bay,  Wis.— Green  Bay  Bcstg.  Co. 
granted  voluntary  transfer  of  control  to  Ben  A. 
Laird  through  purchase  of  43.4%  interest  from 
Wm.  S.  and  Edward  Schons  for  $45,000.  Mr.  Laird 
will  now  own  82.5%  interest.  Granted  Feb.  7; 
announced  Feb.  15. 


APPLICATIONS 

KYOS  Merced,  Calif.— C.  O.  Chatterton  &  Glenn 
E.  McCormick  d/b  as  KYOS  seek  voluntary  as- 
signment of  license  to  corporation  KYOS  Inc. 
Messrs.  Chatterton  and  McCormick  each  will  own 
50%  interest.    Filed  Feb.  7. 

WCFS  Harvey,  111. — Charles  F.  Sebastian  seeks 
voluntary  assignment  of  CP  to  Rollins  Bcstg. 
Inc.  for  $8,350.  Rollins  owns  WNJR  Newark. 
N.  J.;  WRAD  Radford,  Va.;  WRAP  Norfolk; 
WAMS  Wilmington,  Del..  WJWL  Georgetown, 
Del.,  which  it  seeks  to  move  to  Philadelphia, 
and  applicant  for  new  am  stations  at  George- 
town. Del.,  and  Indianapolis.   Filed  Feb.  7. 

WRUS  Russellville,  Ky.— Roth  E.  Hook  & 
Charles  W.  Stratton  d/b  as  South  Kentucky 
Bcstg.  Co.  seeks  voluntary  assignment  of  license 
to  Roth  E.  Hook  through  purchase  of  'i  interest 
for  $4,000.  Filed  Feb.  14. 


Hearing  Cases 


FINAL  DECISION 

Hastings.  Neb. — FCC  by  Order  made  effective 
immediately  an  initial  decision  and  granted  The 
Seaton  Pub.  Co.  CP  for  new  tv  station  on  ch.  5 
in  Hastings,  Neb.   Action  Feb.  11. 

INITIAL  DECISION 

WLEW  Bad  Axe.  Mich.— FCC  Hearing  Exam- 
iner William  G.  Butts  issued  initial  decision 
looking  toward  grant  of  the  application  of  Port 
Huron  Broadcasting  Co.  for  a  CP  to  change  fa- 
cilities of  station  WLEW  Bad  Axe.  Mich.,  from 
1540  kc.  250  w,  daytime  only,  to  1340  kc,  250  w, 
unlimited  time.  Action  Feb.  15. 


OTHER  ACTIONS 

WHMA  Anniston.  Ala.— FCC  scheduled  for 
hearing  on  April  14  application  to  change  from 
1450  kc  to  1240  kc.   Action  Feb.  10. 

KNBY  Newport,  Ark.— FCC  scheduled  for  hear- 
ing application  to  change  from  1280  kc  to  730  kc. 
Action  Feb.  10. 

San  Francisco-Oakland,  Calif. — Ch.  2  proceed- 
ing. FCC  by  Memorandum  Opinion  and  Order 
denied  petitions  by  Channel  Two  Inc.,  and  Tele- 
vision East  Bay,  both  requesting  enlargement  of 
issues  in  Oakland,  Calif.,  ch.  2  proceeding  to  add 
"superiority  of  site"  determinations.  Action  Feb. 
11. 
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San  Bernardino.  Calif.— FCC  by  Order  (1)  d 
nied  petition  by  Orange  Belt  Telecasters  for  r' 
hearing  or  reconsideration,  etc.,  of  Commissi^ 
March  15  Decision  denying  its  application  fl 
new  tv  station  on  ch.  30  in  San  Bernardino,  Cali 
and  (2)  dismissed  alternative  petition  for  lea  i 
to  amend  application  and  for  grant  therec 
Action  Feb.  11. 

Tampa-St.  Petersburg,  Fla. — FCC  by  Order  I 
granted  motion  filed  Jan.  24  by  WEBK  Tamp 
Fla.,  to  strike  reply  filings  by  Gulf  Beaches  Bcsi 
Co.,  St.  Petersburg  Beach.  Fla.,  and  (2)  deni 
Gulf  Beaches  petition  of  Dec.  29  for  reconsider 
tion  of  Commission's  Nov.  24  decision  in  am  pr  ! 
ceeding.    Action  Feb.  11. 

Tifton.  Ga. — FCC  by  Memorandum  Opinion  ai 
Order,  postponed  the  effective  date  of  its  De 
15  grant  of  the  application  of  Radio  Tifton  f 
new  am  station  on  1570  kc,  1  kw,  daytime  in  Ti 
ton,  Ga.,  pending  hearing  on  same  to  consist 
oral  argument  on  Feb.  28,  and  made  Tifti 
Bcstg.  Corp.  (WWGS)  Tifton,  who  protest, 
grant,  party  to  the  proceeding.  Commission, 
Doerfer  dissented.   Action  Feb.  10. 

Indianapolis,  Ind. — Ch.  13  proceeding.  FCC  1 
Memorandum  Opinion  and  Order  dismissed  joi 
petition  filed  Oct.  26  by  Indianapolis  Bcstg.  In 
WIBC  Inc.,  and  Crosley  Bcstg.  Corp.  requestii 
reconsideration  of  Commission  order  release 
July  2  in  the  Indianapolis  ch.  13  tv  proceedii 
which  denied  Indianapolis  Bcstg.  and  WIBC  pel 
tions  for  enlargement  of  issues  and  affirm, 
examiner's  action  in  granting  petition  of  Mi 
West  Tv  Corp.  to  amend  its  application.  Acti< 
Feb.  11. 

WCEM    Cambridge,    Md.— FCC    scheduled  f 
hearing  on  April  12  application  to  change  to  2j 
w  on  1240^kc.  Action  Feb.  10. 

Newburyport,  Mass. — FCC  by  Memorandu  I 
Opinion  and  Order  substituted  new  issues  in  ti  l 
proceeding  on  application  of  Theodore  Feinste  I 
for  a  new  am  station  (1470  kc)  in  Newburypo:  1 
Mass.    Action  Feb.  11. 

WGBS-TV  Miami,  Fla. — FCC  by  Memorandu! 
Opinion  and  Order,  the  Commission  (1)  desi  I 
nated  for  hearing  to  consist  of  oral  argument  c  1 
Feb.  28.  application  for  assignment  of  CP  of  st  I 
tion  WMIE-TV  (now  WGBS-TV),  Miami,  Fl  i 
from  WMIE-TV  Inc.,  to  Storer  Bcstg.  Co.;  ail 
(2)  denied,  except  to  the  extent  that  hearing  h;,J 
been  ordered,  protest  and  petition  filed  by  Holl  I 
wood  Bcstg.  Co.  (am  station  WINZ).  Mian] 
Hollywood,  Fla.,  and  Miami-Biscayne  Televisi<  I 
Corp.  (WMFL  [TVJ,  ch.  33),  Miami,  for  reco  1 
sideration  of  Commission  actions  granting  sa  \ 
assignment  and  granting  modification  of  pernj 
to  specify  operation  on  ch.  23  in  lieu  of  ch.  1 
and  for  STA  thereof.  The  Commission  provide  1 
that  in  the  event  it  should  find  it  necessary,  aft  1 
the  hearing,  to  ascertain  additional  facts  in  co  j 
nection  with  any  or  all  of  the  issues  specific] 
appropriate  provision  shall  be  made  for  su<| 
fact  finding.  Commissioners  Hyde  and  Doerf  I 
concurred;  Commissioners  Heniiock  and  Bart]' J 
dissented.  Action  Feb.  16. 

Hopkins-Edina-St.  Louis  Park,  Minn.,  Hopkin  j 
Edina-St.  Louis  Park  Bcstg.  Corp.;  Suburb; 
Bcstg.  Corp.;  KOEL  Oelwein,  Iowa,  Northeafl 
Iowa  Radio  Corp. — FCC  designated  for  conso  i 
dated  hearing  applications  of  Hopkins-Edina  ai  | 
Suburban,  both  requesting  new  stations  on  9 . 
kc,  1  kw,  DA,  D.  and  application  of  KOEL  i| 
increase  power  on  950  kc  from  500  w,  DA-1,  J 
to  500  w,  N,  1  kw-D,  DA-2,  U.  Action  Feb.  10. 

Laurel,  Miss.— FCC  by  Order,  denied  furth  1 
petition  by  Southland  Bcstg.  Co.  and  New  Lam 
Radio  Station  Inc.,  for  postponement  of  heariijj 
on   application    of  American    Southern  Bcstrl 
(WPWR)   for  new  am  station  in  Laurel,  Mis 
scheduled  for  Feb.  14.  Action  Feb.  10. 

Greenville.  Miss.,  Delta-Democrat  Pub.  C< 
Clarksdale,  Miss.,  Cotton  Belt  Bcstg.  Corp.  of  Mi: 

— FCC  designated  for  consolidated  hearing  app 
cations  for  new  am  stations  on  900  kc.  Delta  wi 
1  kw,  D,  and  Cotton  Belt  with  250  w,  D.  Actii 
Feb.  10. 

WAPF  McComb,  Miss. — FCC  scheduled  f 
hearing  on  April  21  application  to  change  fro 
1010  kc  to  980  kc.  Action  Feb.  10. 

Albany.  N.  Y. — FCC  by  Order,  denied  a  petitiu 
by  Van  Curler  Bcstg.  Corp.  requesting  that  tl 
oral  argument  in  the  proceeding  for  consent 
the  transfer  of  control  of  Hudson  Vallev  Best' 
Co.  (WROW-AM-TV),  Albany,  N.  Y.,  be  pos 
poned  from  Feb.  14  to  Feb.  17. 

By  separate  actions,  the  Commission  on  its  owl 
motion  postponed  the  above  proceeding.  Actic 
Feb.  10. 

Islip,  Syosset,  N.  Y.— FCC  scheduled  for  hearii 1 
on  April  28  applications  of  Great  South  Bi 
Bcstg.  Co.  and  George  V.  Spohrer  for  new  a 
station  on  540  kc  250  w  daytime  at  Islip  ai  j 
Syosset,  respectively.  Action  Feb.  10. 

WWGP  Sanford.  N.  C— FCC  denied  request  fij 
authority  to  commence  operation  of  am  static] 
prior  to  sunrise  as  contrary  to  rules.  Actic 
Feb.  10. 

Toledo,  Ohio— Ch.  11  proceeding.  FCC  by  Ordi ! 
granted   petition  filed  Jan.  28   by  Unity  Cor  j 
Inc.,  for  review  of  an  examiner's  ruling  denyii 
Unity's  request  for  continuance  of  the  date  f< 
submission  of  direct  affirmative  cases  and  writte  ! 
exhibits  in  the  Toledo.  Ohio,  ch.  11  proceedin; 
reversed  and  set  aside  examiner's  order,  ar.  i 
ordered  that  the  date  for  submission  of  the  appl 
cants'  direct  affirmative  cases  and  written  e? 
hibits  be  continued  from  Feb.  14  to  March  1 
Action  Feb.  10. 
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Latrobe,    Pa.;    Salem,    Campbell,  Ohio— FCC 

iheduled  for  hearing  on  April  19  applications 
WAKU  Latrobe  to  change  from  250  w  to  1  kw; 
id  applications  of  Myron  Jones  and  Sanford 
,  Schafitz  for  new  am  stations  on  1570  kc  250  w 
ij-time  at  Campbell  and  Salem,  Ohio,  respec- 
i/ely.  Action  Feb.  10. 

Pittsburgh,  Pa.— Ch.  4  proceeding.  FCC  by  Or- 
■r  denied  petitions  filed  Aug.  11  and  Oct.  22  by 
ENS  (TV)  Pittsburgh,  Pa.  (intervenor),  to  en- 
rge  issues  in  the  Irwin,  Pa.,  ch.  4  proceeding, 

-  id  for  review  of  examiner's  ruling  permitting 
Uegheny  Bcstg.  Corp.  (now  Television  City  Inc.) 

amend  its  application  to  reflect  the  withdrawal 
Columbia  Broadcasting  System  Inc.  Action 
>b.  11. 

-j  Subscription   Tv — FCC    invited   comments  by 
lay  9  in  the  matter  for  proposals  for  subscrip- 
"pn  tv  service.  Action  Feb.  10. 
ril  Tv  Allocation — FCC  invites  comments  by  March 
'  to  a  rule-making  proposal  by  WKST  Inc.,  New 
astle,  Pa.,  that  tv  channels  45  and  73  be  ex- 
langed  between  New  Castle  and  Youngstown, 
fiio,  respectively:  ordered  WKST-TV  to  show 
use  why  its  outstanding  authorization  should 
:  -  )t  be  modified  to  specify  operation  on  ch.  45 
:  t     Youngstown  rather  than  New  Castle.  Com- 
•HJi  ents  may  be  filed  by  March  1.  WKST-TV  sus- 
-i  jr.ded  operation  on  ch.  45  on  Jan.  14.  Action 
fSJ-ph.  10. 

: : WAGC  Chattanooga,  Tenn.,  Tennessee  Valley 
q  cstg.  Co.;  Paducah,  Ky.,  E.  Weaks  McKinney- 
-;  nith — FCC  designated  for  consolidated  hearing 
•:*;brjlication  of  WAGC  to  change  facilities  from 

i \J5Q  kc,  250  w.  U  to  1560  kc,  10  kw.  U,  DA,  and 
ove  to  Fort  Oglethorpe,  Ga.,  with  application 
'  McKinnev-Smith  for  a  new  station  to  operate 
ii  1560  kc.  1  kw.  U,  DA;  made  WQXR  New  York 
sty  a  party  to  the  proceeding.  Action  Feb.  10. 
-•j;  Houston-Galveston,   Tex. — FCC  by  Order  (1) 
s  nissed  petition  filed  Dec.  6  last  by  Houston 
"•lionsolidated  Television  Co.  (KTRK-TV),  Hous- 
i>n.  Tex.,  for  review  of  an  examiner's  ruling  as 
the  admissibility  of  evidence  in  proceeding 
solving  application  of  Gulf  Television  Co.  for 
iffkod.   of   CP   of  station   KGUL-TV  Galveston, 
ex.:  (2)  granted  Houston's  Dec.  20  petition  for 
"ry'view  of  examiner's  ruling  barring  the  taking 
' '  *  depositions  in  support  of  direct  case:  and 
granted  Houston's  Jan.  4  petition  for  review 
E  examiner's  ruling  barring  the  taking  of  depo- 
tions  for  rebuttal  purposes,  to  the  extent  that 
ouston  is  permitted  to  take  the  depositions  of 
":  ei  sons  not  previously  designated,  and  denied 
erition  in  all  other  respects;  ordered  that  the 
:  E  xaminer,  consistent  with  the  legal  rights  of  the 
j  iarties,  shall,  for  the  purpose  of  expediting  the 
yjrooeediiig,  prescribe  the  period  within  which 
. .:  h  taking  of  such  depositions  shall  be  completed. 
'  ~  E  ction  Feb.  11. 

KGBT  Harlingen,  Tex. — FCC  by  Memorandum 
pinion  and  Order,  granted  petition  of  Harbenito 
-:  cstg.  Co.  Inc..  permittee  of  KGBT  Harlingen, 
■     ex.,  for  modification  of  program  test  authority 
f  Nov.  28,  1951.   Further  ordered  that  pending 
ction  on  license  application  of  KGBT,  the  pro- 
:-r;m  test  is  modified,  effective  ten  days  from 
-'  •'■  ilease  of  order,  to  provide  for  operation  of 
~-'Aix  IGBT  with  50  kw  and  non-DA  from  two  hours 
::i;i:fter  local  sunrise  until  two  hours  before  local 
inset,  and  with  50  kw  directional  antenna  speci- 
ed  in  BMP-4514  from  local  sunrise  until  two 

-  ours  after,  and  from  two  hours  before  local 
unset  until  local  sunset,  and  with  10  kw  power 
nd  DA  during  nighttime  hours.  Action  Feb.  10. 

Routine  Roundup  .  .  . 

February  10  Decisions 

BROADCAST  ACTIONS 
By  the  Commission  en  banc 

Renewal  of  License 

The  following  stations  were  granted  renewal  of 
censes  for  the  regular  period:  WISO  Ponce, 
r-t-a:  R.;  WFMC  Goldsboro,  N.  C;  WRXO  Roxboro, 
•  iT.  C:  WSKY  Asheville,  N.  C;  WNOS-AM-FM 
ugh  Point,  N.  C. 

'VBTV  (TV)  Charlotte,  N.  C,  Jefferson  Stand- 
»«rrd  Bcstg.  Co. — Granted  renewal  of  licenses  for 
ne  regular  period.  Commissioner  Hennock  dis- 
:,;  enting. 

February  10  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 

WKIF  Clanton,  Ala.,  Southeastern  Bcstg.  Co. — 
"-;  BR-1850). 

WIRB  Clanton,  Ala.,  The  Wiregrass  Bcstg.  Co.— 
BR-1964). 

WGST  Atlanta,  Ga.,  Board  of  Regents,  Univ. 
:   iystem  of  Ga.,  For  and  On  Behalf  of  Ga.  In- 
stitute of  Technology — (BR-441). 
:    WMGA  Moultrie,  Ga.,  Radio  Station  WMGA— 

_-.  .BR-1031). 

Renewal  of  License  Returned 

WMFC  Monroeville,  Ala.,  Monroe  Bcstg.  Co. — 

Signed  by  General  Manager). 
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Remote  Control 

WCLO-FM  Janesville,  Wis.,  Gazette  Printing  Co. 

— Operation  by  remote  control  from  200  E.  Mil- 
waukee St.  (WCLO-FM  studio),  Janesville,  Wis. 
(BRCH-123). 

Applications  Returned 

WDBQ-FM  Dubuque,  Iowa,  Dubuque  Bcstg.  Co. 

— Operation  by  remote  control.  Application  not 
notarized. 

Modification  of  CP 

WMFJ-TV  Daytona  Beach,  Fla.,  Telrad  Inc.— 
Mod.  of  CP  (BPCT-1219)  which  authorized  new 
tv  station  to  extend  completion  date  (BMPCT- 
2845). 

WTOC-TV  Savannah,  Ga.,  Savannah  Bcstg.  Co. 
—Mod.  of  CP  (BPCT-712)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date  to 
8-26-55  (BMPCT-2849). 

KID-TV  Idaho  Falls,  Idaho,  Idaho  Radio  Corp.— 

Mod.  of  CP  (BPCT-871)  as  mod.  which  authorized 
new  tv  station  to  extend  completion  date  to 
8-25-55  (BMPCT-2843). 

WCKG  (TV)  New  Orleans,  La.,  CKG  Television 
Co.— Mod.  of  CP  (BPCT-1474)  as  mod.  which  au- 
thorized new  tv  station  to  extend  completion  date 
to  10-17-55  (BMPCT-2848). 

WCOC-TV  Meridian,  Miss.,  Mississippi  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1181)  as  mod.  which  au- 
thorized new  tv  station  to  extend  completion 
date  to  8-12-55  (BMPCT-2847). 

Wmi  (TV)  North  Pole,  N.  Y.,  Great  Northern 
Television  Inc.— Mod.  of  CP  (BPCT-1784)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  8-26-55  (BMPCT-2850). 

WARM-TV  Scranton,  Pa.,  Union  Bcstg.  Co. — 
Mod.  of  CP  (BPCT-1000)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date  to 
6-11-55  (BMPCT-2842). 

KBMT  (TV)  Beaumont,  Tex.,  Television  Bcstrs. 
Inc.— Mod.  of  CP  (BPCT-1099)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  5-25-55  (BMPCT-2844) . 

License  for  CP 

WNER  Live  Oak,  Fla..  Norman  O.  Protsman — 

License  to  cover  CP  (BP-9408)  as  mod.  which 
authorized  change  frequency,  increase  power, 
change  hours  of  operation,  install  a  new  trans- 
mitter and  make  changes  in  the  antenna  system 
(BL-5627). 

WPFA  Pensacola,  Fla.,  Charles  W.  Lamar  Jr. — 

License  to  cover  CP  (BP-9348)  as  mod.  which 
authorized  a  new  standard  broadcast  station 
(BL-5622). 

WMCW  Harvard,  111.,  Esther  Blodgett— License 
to  cover  CP  (BP-8579)  as  modified  which  author- 
ized a  new  standard  broadcast  station  (BL-5621). 

WABJ  Adrian,  Mich.,  Gerity  Bcstg.  Co. — Li- 
cense to  cover  CP  (BP-6251)  as  mod.  which  au- 
thorized change  frequency,  hours  of  operation, 
transmitter  equipment  and  change  type  of  trans- 
mitter (BL-5617). 

WEBC  Duluth,  Minn..  Head  of  the  Lakes  Bcstg. 
Co. — License  to  cover  CP  (BP-9041)  which  au- 
thorized change  frequency,  change  from  employ- 
ing directional  antenna  night  to  day  and  night 
(DA-2).  change  transmitter  location,  install  new 
transmitter  and  make  change  in  directional  an- 
tenna system  (BL-5618). 

KONE  Reno,  Nev.,  Thompson  Magowan,  Fred- 
erick V.  Jones  and  James  W.  Harford  d/b  as 
Magowan,  Jones  and  Harford — License  to  cover 
CP  (BP-9382)  which  authorized  new  standard 
broadcast  station  (BL-5616). 
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WNXT  Portsmouth,  Ohio,  Portsmouth  Bcstg. 

Co. — License  to  cover  CP  (BP-8664)  as  mod. 
which  authorized  increase  daytime  power,  install 
new  transmitter  and  employ  a  different  direc- 
tional antenna  system  for  day  operation  (DA-2) 
(BL-5619). 

WDEH  Sweetwater,  Tenn.,  F.  L.  Crowder  tr/as 
The  Harriman  Bcstg.  Co. — License  to  cover  CP 
(BP-9334)  which  authorized  new  standard  broad- 
cast station  (BL-5625). 

Renewal  of  License 
WANA   Anniston,   Ala.,   Edwin   H.   Estes  and 
C.   L.    Graham   d/b   as   Anniston   Radio    Co. — 

(BR-2988). 

WAPI  Birmingham,  Ala.,  The  Television  Corp. 

— (BR-419). 

WKUL   Cullman,  Ala.,  Hudson   C.  Millar  Jr. 
tr/as  Cullman  Bcstg.  Co.— (BR-1380) . 
WZOB  Fort  Payne,  Ala.,  Glenn  N.  Gravitt— 

(BR-2489). 

WBHP  Huntsville,  Ala.,  Milton  Harvey  Pollard 

—  (BR-938). 

WHBS  Huntsville,  Ala.,  The  Huntsville  Times 
Co.— (BR-1445). 

WPID  Piedmont,  Ala.,  Cary  L.  Graham — 
(BR-2808). 

WTLS  Tallassee,  Ala.,  Bertram  Bank  tr/as 
Tallassee  Bcstg.  Co.— (BR-2964). 

WGPC  Albany,  Ga.,  J.  W.  Woodruff  and  J.  W. 
Woodruff  Jr.  d/b  as  Albany  Bcstg.  Co.— (BR-808). 

WGAU  Athens,  Ga.,  J.  K.  Patrick  Bcstg.  Co.— 
(BR-961). 

WSB  Atlanta,  Ga.,  Atlanta  Newspapers  Inc. — 
(BR-440). 

WRDW  Augusta,  Ga.,  Radio  Augusta  Dae. — 
(BR-792). 

WRCD  Dalton,  Ga.,  James  Q.  Honey  and  Ken- 
neth H.  Flynt  d/b  as  Whitfield  Bcstg.  Co.— 
(BR-3008). 

WDWD  Dawson,  Ga.,  Dawson  Bcstg.  Co. — 
(BR-1965). 

WPNX  Phenix  City,  Ala.,-Columbus,  Ga.,  Com- 
munity Bcstg.  Co.— (BR-2113). 

WRGA  Rome,  Ga.,  Rome  Bcstg.  Corp. —  (BR- 

774). 

WAFM  (FM)  Birmingham,  Ala.,  The  Television 
Corp.— (BRH-669). 

WRBL-FM  Columbus,  Ga.,  Columbus  Bcstg.  Co. 
— (BRH-732). 

Remote  Control 
WHLI-FM  Hempstead,  N.  Y.,  FM  Bcstg.  Corp.— 
Transmitter  may  be  operated  by  remote  control 
from    245    Baldwin    Road,    Hempstead,    N.  Y. 
(BRCH-124). 

License  for  CP 
WFMZ  (FM)  Allentown,  Pa.,  Penn-Allen  Bcstg. 

Co.— License  to  cover  CP  (BPH-W70)  which  au- 
thorized changes  in  license  station  (BLH-1031). 

February  14  Decisions 

ACTIONS  ON  MOTIONS 
By  Comr.  Rosel  H.  Hyde  on  Feb.  8 

Chief  Broadcast  Bureau — Granted  petition  for 
an  extension  of  time  to  and  including  Feb.  10 
within  which  to  file  exceptions  to  initial  decision 
in  re  tv  ch.  2  in  Springfield,  111.  (Dockets  10701, 
03). 

Corpus  Christi,  Tex.,  Superior  Television  Inc. — 

Granted  petition  for  an  extension  of  time  to  and 
including  March  2  within  which  to  file  exceptions 
to  initial  decision  in  re  tv  ch.  10  (Dockets  10556 
et  al.). 
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By  Hearing  Examiner  James  D.  Cunningham 
on  Feb.  10 

San  Antonio,  Tex.,  Mission  Telecasting  Corp.; 
The  Walmac  Co. — Granted  motion  of  applicants 
for  corrections  in  the  transcript  of  hearing  in 
proceeding  re  ch.  12  (Dockets  11000-01). 

By  Hearing  Examiner  Hugh  B.  Hutchison 
on  Feb.  9 

Muleshoe,  Tex.,  Blackwater  Valley  Bcstrs.; 
Muleshoe  Bcstg.  Co. — Issued  a,  statement  and 
order  which  shall  govern  the  course  of  the  hear- 
ing in  re  applications  for  new  am  stations  (Dock- 
ets 11122,  23). 

By  Hearing  Examiner  Fanney  N.  Litvin 
on  Feb.  7 

WOPA  Oak  Park,  III.,  Village  Bcstg.  Co.— 
Ordered  that  the  first  prehearing  conference  be 
continued  to  March  1,  and  the  hearing  was  con- 
tinued from  March  8  to  March  15  (Docket  11163; 
BP-9271). 


February  14  Applications 

ACCEPTED  FOR  FILING 
Remote  Control 

WMSL  Decatur,  Ala..  Tennessee  Valley  Radio 
&  Television  Corp.— (BRC-658) . 

KWHN  Ft.  Smith,  Ark.,  KWHN  Bcstg.  Co.— 
(BRC-655). 

WDBO  Dubuque,  Iowa,  Dubuque  Bcstg.  Co. — 
(BRC-659). 

WHLI  Hempstead,  N.  Y.,  FM  Bcstg.  Corp.— 
(BRC-656,  657). 

KSTB  Breckenridge,  Tex.,  Stephens  County 
Bcstg.  CO.— (BRC-654). 

Renewal  of  License 

WGAU-FM  Athens,  Ga.,  J.  K.  Patrick  Bcstg.  Co. 
— (BRH-339). 

Modification  of  CP 

WPRO-FM  Providence,  R.  I.,  Cherry  &  Webb 
Bcstg.  Co.— Mod.  of  CP  (BPH-1784)  as  mod.  which 
authorized  changes  in  licensed  station  for  ex- 
tension of  completion  date  (BMPH-4977). 

WNHC-TV  New  Haven,  Conn.,  The  Elm  City 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-1468)  as  mod. 
which  authorized  changes  in  facilities  of  existing 
tv  station  to  extend  completion  date  to  8-28-55 
(BMPCT-2858). 

WHYN-TV  Springfield,  Mass.,  The  Hampden- 
Hampshire  Corp.— Mod.  of  CP  (BPCT-463)  as 
mod.  which  authorized  new  tv  station  to  extend 
completion  date  to  6-28-55  (BMPCT-2857). 

WSYR-TV  Syracuse,  N.  Y.,  Central  New  York 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-1764)  as  mod. 
which  authorized  an  auxiliary  antenna  at  main 
transmitter  site  to  extend  completion  date  to 
7-5-55  (BMPCT-2854). 

WNOK-TV  Columbia,  S.  C,  Palmetto  Radio 
Corp.— Mod.  of  CP  (BPCT-764)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  8-28-55  (BMPCT-2852) . 

WBLK-TV  Clarksburg,  W.  Va.,  Ohio  Valley 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-849)  which  au- 
thorized new  tv  station  to  extend  completion 
date  to  9-1-55  (BMPCT-2856). 

WMTV  (TV)  Madison,  Wis.,  Bartell  Television 
Corp.— Mod.  of  CP  (BPCT-1484)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  8-27-55  (BMPCT-2851). 

WKOW-TV  Madison,  Wis.,  Monona  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-1186)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
to  8-17-55  (BMPCT-2855). 


WNAM-TV  Neenah,  Wis.,  Neenah-Menasha 
Bcstg.  Co.— Mod.  of  CP  (BPCT-869)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  8-28-55  (BMPCT-2853). 


February  15  Decisions 


BROADCAST  ACTIONS 

By  the  Broadcast  Bureau 

Actions  of  Feb.  10 

Granted  License 

KRKD-FM  Los  Angeles,  Calif.,  Radio  Broad- 
casters Inc. — Granted  license  covering  changes 
in  existing  station  (BLH-1029).  Also  granted  li- 
cense to  use  old  transmitter  as  an  aux.  (BLH- 
1030). 

STA 

KCHA  Charles  City,  Iowa,  Radio  Inc. — Granted 
permission  to  sign  off  at  5  p.m.  on  Sat.  and  Sun. 
for  the  months  Feb.  thru  Oct.  1955,  except  when 
carrying  ball  games,  etc. 

Modification  of  CP 

The  following  stations  were  granted  extension 
of  completion  dates  as  indicated:  WARM-TV 
Scranton,  Pa.,  to  8-11-55;  WTOC-TV  Savannah, 
Ga.,  to  8-26-55;  KBMT  (TV)  Beaumont.  Tex.,  to 
8-25-55:  WCOC-TV  Meridian,  Miss.,  to  8-12-55; 
WMTV  (TV)  Madison,  Wis.,  to  8-27-55;  WCKG 
(TV)  New  Orleans,  to  8-17-55;  KID-TV  Idaho 
Falls,  Idaho,  to  8-25-55. 

Actions  of  Feb.  11 
Granted  License 
WAAM    (TV)    Baltimore,   Md.,   WAAM  Inc.— 

Granted  license  covering  changes  in  facilities  of 
existing  tv  station,  to  change  description  of  studio 
and  transmitter  location  (BLCT-228).  Also  grant- 
ed license  for  maintenance  of  presently  licensed 
main  transmitters  as  aux.  to  be  located  at  present 
main  trans,  site  (BLCT-229). 

Modification  of  CP 
WMFJ-TV  Daytona  Beach,  Fla.,  Telrad  Inc. — 

Granted  extension  of  completion  date  to  9-8-55. 

Actions  of  Feb.  9 
Granted  License 

WTRF-TV  Wheeling,  W.  Va.,  Tri-City  Bcstg.  Co. 

— Granted  license  for  commercial  tv  station  (ch. 
7)  (BLCT-222). 

KELP   El   Paso,   Tex.,   Trinity   Bcstg.   Corp. — 

Granted  license  covering  changes  in  am  station; 
920  kc,  500  w  1  kw-LS,  DA-N.  U,  and  mount  tv 
antenna  on  #1  tower  of  directional  array  (BL- 
5574). 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 
WCLO-FM  Janesville,  Wis.,  and  WHLI-FM  Hemp- 
stead, N.  Y. 

Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates:  WTVO 
(TV)  Rockford,  111.,  to  8-24-55;  WKAQ-TV  San 
Juan,  P.  R.,  to  8-15-55;  WIRI  (TV)  North  Pole, 
N.  Y.,  to  8-26-55;  WACA-TV  Camden,  S.  C,  to 
8-24-55. 

Actions  of  Feb.  8 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  bv  remote  control:  WCLO 
Janesville,  Wis.;  WSPT  Stevens  Point,  Wis.; 
WGBI  Scranton,  Pa. 


California  Network 
940,000.00 

Fulltime  station  in  need  of  good  owner-manager.  Doing  respect- 
able gross  business  at  present.  Well  equipped.  Located  in  won- 
derful spot  to  enjoy  life  and  make  nice  living.  Will  require  approx- 
imately one  half  down. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
1      James  W.  Blackburn 
;         Clifford  Marshall 
Washington  Bldg. 
Sterling  3-4341-2 

»miniiniifi""" 


RADIO-TV-NEWSPAPER  BROKERS 
CHICAGO 
Ray  V.  Hamilton 
Phil  Jackson 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
William  T.  Stubblefield 

235  Montgomery  St. 
Exbrook  2-5671-2 


STA 

KFUO-FM  Clayton,  Mo.,  Luthern  Church-: 
Synod — Granted  special  temporary  authority  ; 
waiver  of  rules  to  permit  station  to  operate  '] 
same  hours  as  am  station,  for  period  ending 
later  than  7-1-55. 

WLOS-FM  Asheville,  N.  C,  Skyway  Bcstg.  Ccjj 
Granted  special  temporary  authority  for  wai \ 
of  rules  to  permit  station  to  operate  from  5 
p.m.  to  12  midnight  daily  for  a  period  end 
5-1-55. 


Modification  of  CP 


The  following  were  granted  Mod.  of  CP's 
extension  of  completion  dates  as  shown:  WE  > 
TV  New  Haven,  Conn.,  to  8-24-55;  WGLV  (T 
Easton,  Pa.,  to  8-23-55. 


Actions  of  Feb.  7 
Granted  License 


KSPR  Casper,  Wyo.,  Donald  Lewis  Hathawa 

Granted  license  covering  changes  in  licensed  s 
tion;  change  transmitter  location  and  type  tra 
mitter,  and  make  changes  in  antenna  system  1  ' 
kc,  1  kw,  5  kw-LS,  U  (BL-5611). 

Modification  of  CP 

KTIV  (TV)  Sioux  City,  Iowa,  KCOM  Bcstg. 

— Granted  Mod.  of  CP  to  change  name  to  Kr. 
Television  Co.  (BMPCT-2828). 

Remote  Control 

KYNT  Yankton,  S.  D.,  Yankton  Bcstg.  Cj 

Granted  authority  to  operate  transmitter  by  t 
mote  control. 

Modification  of  CP 

The  following  stations  were  granted  Mod. 
CP's  for  extension  of  completion  dates  as  shoV: 
WICS  (TV)  Springfield,  111.,  to  8-24-55;  WALA-  1 
Mobile.  Ala.,  to  6-23-55:  KELO-TV  Sioux  Fa 
S.  D.,  to  8-23-55;  KOTV  (TV)  Tulsa,  Okla.,'i 
8-20-55;  WTVH-TV  Peoria,  111.,  to  8-23-55;  WE!  I 
(TV)  Munford,  Ala.,  to  8-23-55. 

Actions  of  Feb.  4 
Application  Returned 
WNLK  Norwalk,  Conn.,  Norwalk  Bcstg.  cl 

Construction  permit  to  increase  daytime  pc  i 
from  500  w  to  1  kw.  Engineering  not  submiti 

Renewal  of  License 

WAGA-FM  Atlanta,  Ga.,  Storer  Bcstg.  ci 
(BRH-678). 

WDUN-FM    Gainesville,    Ga.,  Northeast 
Bcstg.  Co.— (BRH-356). 

Remote  Control 

WDBQ-FM  Dubuque,  Iowa,  Dubuque  Bcstg.  , 

— Remote  control  operation  from  505  Main  Str  I 
Dubuque,  Iowa  (BRCH-125). 


February  15  Applications 


ACCEPTED  FOR  FILING 

Renewal  of  License 

WDIG  Dothan,  Ala.,  Jess  M.  Swicegood 
Lola  C.  Robison  d/b  as  Houston  Bcstrs. — 
1557). 

February  16  Decisions 

BROADCAST  ACTIONS 

By  the  Commission  en  banc 

Renewal  of  License 

The  following  stations  were  granted  rene.. 
of  licenses  for  the  regular  period:  WFMZ  (I 
Allentown,  Pa.;  WTMC  Ocala,  Fla.;  WNER  I 
Oak,  Fla. 

ACTIONS  ON  MOTIONS 

By  Commissioner  Rosel  H.  Hyde  on  Feb.  1- 

Roanoke,  Va.,  Times  World  Corp. — Dismisi 
as  unnecessary,  request  that  certain  pleadi  s 
before  the  Commission  be  withdrawn  beca  e 
the  questions  raised  therein  are  now  moot,  s 
application  for  ch.  7  (Docket  10655). 

By  Hearing  Examiner  J.  D.  Bond  on  Feb.  Ill 

WFPA  Ft.  Payne,  Ala.,  George  A.  Gothbert I 

— Granted  petition  requesting  acceptance  of  m 
late  filing  of  its  statement  of  intention  to  apr.  i 
at  hearing  re  renewal  of  am  license  (Doc  t 
11213),  waiving  rules  inconsistent  with  ael'l 
hereby  taken. 

Toledo,    Ohio,    The    Community   Bcstg.  C"H 
Granted  petition  for  leave  to  amend  its  appl.  I 
^ion  for  ch.  11,  to  show  the  substitution  o»( 
named  and  identified  individual  as  sales  mana  I 
etc.  (Docket  11085  et  al.). 

By  Hearing  Examiner  William  G.  Butts  on  Fe;  4 
Chief  Broadcast  Bureau — Granted  motion  |r 
extension  of  time  to  file  corrections  to  the  ti  j- 
script  in  re  applications  of  Key  Bcstg.  Sys  i 

(Continued  on  page  113) 
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PROFESSIONAL  CARDS 


(MSKY  &  BAILEY  INC. 

re  Offices 
Salts  St.,  N.  W.     ME.  8-5411 
ind  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Iton,  D.  C.         ADams  4-2414 
Utmber  AFCCE  * 


ercial  Radio  Equip.  Co. 
ett  L.  Dillard,  Gen.  Mgr. 
VIONAL  BLDG.       Dl.  7-1319 
WASHINGTON,  D.  C. 
OX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE  * 


XNK  H.  MclNTOSH 

SUITING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  • 


EAR  &  KENNEDY 

(  Jth  St.,  N.  W.     Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


LYNNE  C.  SMEBY 

>  stered  Professional  Engineer" 
St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


•BERT  L.  HAMMETT 

SUITING  RADIO  ENGINEER 
821  MARKET  STREET 
FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


G.  ROUNTREE,  JR. 

4515  Prentice  Street 


tee 


Dallas  6,  Texas 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  • 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
Pennsylvania  Bldg.      Republic  7-2347 
WASHINGTON  4,  D.  C. 
Member  AFCCE' 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Sheraton  Blag. 

Washington  5,  D.  C 

Rf  public  7-3984 

Member 

AFCCE  • 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Rodio  Engineers 

Quarter  Century  Professional  Experience 
Radie-Television- 
Electronics-CoranronScarions 
1610  Eye  St.,  N.  W„  Wash.  6,  D.  C. 
Executive  3-1230 — Executive  3-5tSl 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway  Sunset  9-9182 

Denver,  Colorado 


— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  • 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  • 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.      4212  S.  Buckner  Blvd. 
Member  AFCCE  • 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
—among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-B111 
Washington  4,  D.  C. 

Member  AFCCE  • 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING     DISTRICT  74213 
WASHINGTON  4,  D.  C. 
Member  AFCCE  • 


PAGE,  CREUTZ, 
GARRISON  &  VYALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-367* 
Washington  5,  D.  C. 
Member  AFCCE* 


ROBERT  M.  SILLIMAN 

John  A.  Meffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  • 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  B.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  • 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE* 


SERVICE  DIRECTORY 


- 


tom-Built  Equipment 
5.  RECORDING  CO. 

Vermont  Ave.,  Wash.  5,  D.  C. 


Lincoln  3-2705 


:asi 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 

JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 


ROADCASTING 


Telecasting 


CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Accredited  Technical  Institute  Curricula 
3224  16th  St.,  N.W.,  Wash.  10,  D.  C. 
Practical    Broadcast,    TV,    Electronics  en- 
gineering    home    study    and  residence 
courses.    Write  For  Free  Catalog,  specify 
course. 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Service  Directory  advertising 
contact 

Broadcasting  •  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C 


February  21,  1955    •    Page  109 


CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20  4  per  word — $2.00  minimum  •  Help  Wanted  25^  per  word — 
$2.00  minimum. 

All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).   All  transcriptions,  photos,  etc., 


sent  to  box  numbers  are  sent  at  owner's  risk. 
Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Broadcast- 


RADIO 


RADIO 


RADIO 


Help  Wanted 


Managerial 


Station  manager,  single  station  county  seat  mar- 
ket. Profitable  connection  for  capable  salesman- 
manager  familiar  all  phases.  Engineering  expe- 
rience not  necessary.    Box  291G,  B-T. 

Manager — top  salesman  with  experience  in  small 
market.  Unusual  opportunity  for  advancement 
in  metropolitan  market.  Box  363G,  B-T. 

Sales  manager  who  can  sell  as  well  as  direct 
salesmen  for  California  major  network -station, 
medium  market.  Submit  sales  record,  references 
that  will  stand  investigation.  Excellent  oppor- 
tunity for  producer.  Box  389G,  B-Tr 

Sales  manager  for  daytime  independent  in  large 
western  market  area.  Salary  plus  commissions. 
Outstanding  financial  future  for  successful,  ag- 
gressive man.  Promotion  opportunity.  Box  397G, 
B-T. 

Midwest  radio-tv  operation  needs  director  of 
operations  to  coordinate  both  organizations.  Send 
complete  information.  Box  398G,  B-T. 


HELP! 

If  that  is  what  you  need — HELP — you 
should  be  interested  in  our  Placement 
Department.  We  offer  you  graduates 
who  can  double  in  several  capacities. 
They  are  not  "specialists",  but  have 
been  thoroughly  trained  by  profes- 
sionals for  a  combination  of  jobs, 
using  standard  commercial  equipment 
in  our  studios. 

•  Announcers 

(Tv  &  Radio) 

•  Camera  Men 

•  Continuity  Writers 

(Tv  &  Radio) 

•  Floor  Men 

•  Salesmen 

•  Sales  Service  Men 

•  Traffic  Assistants 

(Tv  &  Radio) 

•  Film  Editors 

•  Projectionists 

•  Artists 

(Comm.  lettering  &  Design) 

Remember,  our  service  is  FREE.  We 
are  not  an  employment  agency.  We 
simply  supply  you  with  trained  grad- 
uates from  our  School  who  have  been 
screened  for  ability  and  willingness  to 
work.  Write,  wire,  or  call  John  Birrel, 
Placement  Director,  for  complete 
background  data. 

NORTHWEST  RADIO  &  TELEVISION  SCHOOL 

1221  N.W.  21st  Avenue 
Portland  9,  Oregon 

with  schools  in 

HOLLYWOOD  •  CHICAGO  •  PORTLAND 


Help  Wanted— (Cont'd) 

Commercial  Manager:  If  you  have  proven  sales 
record  and  can  sell  and  direct  sales  staff,  have 
excellent  opportunity,  midwest.  Salary,  com- 
mission, plus  percentage  of  profit.  Also  stock 
opportunity  and  management  to  right  man.  Need 
immediately.  Box  426G,  B-T. 

KCMR,  McCamey,  Texas,  has  opening  for  man- 
ager with  top  sales  record  in  southwest.  Starting 
pay  over  $5,000.  Small  economical  operation  for 
sales-minded  manager  who  desires  to  make 
money.  Personal  interview  necessary.  Write 
Gene  Hendryx,  KVLF,  Alpine,  Texas. 

Sales  manager  with  record  of  successful  selling 
and  square  shooting  tactics  can  make  connection 
with  modern  music-news  independent  that  will 
be  better  in  many  respects  than  part  ownership. 
No  freeloaders  but  generous  income  potential  and 
high  degree  of  selling  freedom  in  highest  income- 
per-family  city  in  state.  Wayne  M.  Nelson, 
WPET,  Greensboro,  N.  C. 

Salesmen 

Wanted:  Salesman  or  woman.  Big  pay,  large 
percentage.  Write  Box  847F,  B-T. 

Florida — experienced  man,  draw  against  15% 
Box  661F.  B-T. 

Experienced  salesman  and  play-by-play  sports- 
caster.  Exceptionally  good  deal  net.  affiliate 
single  station  market.  Details  first  letter.  Box 
341G,  B-T. 

Minnesota  regional  station  needs  time  salesman. 
Interested  in  man  able  to  announce  play-by-play 
sports.  Salary  plus  commission.  Box  349G,  B-T. 

Iowa  .  .  .  Established  radio-tv  network  station 
will  add  one  radio  and  one  tv  salesman  to  present 
happy,  prosperous  sales  staffs.  Send  complete 
information  in  first  letter.  Box  351G,  B-T. 

Wanted:  Manager  for  telephone  crew.  Fine 
chance  for  advancement.  Box  364G,  B-T. 

Salesman  for  daytimer  in  Illinois.  Will  consider 
announcer  or  copywriter  who  would  like  to 
branch  out  into  sales  and  management.  Car 
necessary.  Good  market.  Good  station.  Good 
pay.  Box  378G,  B-T. 

Excellent  financial  lifetime  opportunity  for  a  hard 
hitting  succesful  salesman.  National  company. 
Salary,  liberal  commission  and  travel  expenses. 
Box  380G,  B-T. 

Help  Wanted:  Sales  opening  at  WCLG(  Morgan- 
town,  W.  Va.  Draw  against  15%  commission. 
Personal  interview  necessary.  Include  full  details 
of  experience,  etc.,  in  first  letter.  Send  to  C. 
Leslie  Gollidav,  WEPM,  Martinsburg,  W.  Va. 


Announcers 


1st  combo,  announcing,  management  new  500 
watt  DT.  Oklahoma.  Box  84F,  B-T. 

Florida — pop  DJ  personality.  Send  tape  and 
resume.    Box  662F,  B-T. 

$18,000  year  firm  contract  for  talented  deejay  on 
large  station,  west  coast  major  market.  Don't 
apply  if  merely  better  than  average.  Must  have 
top  comic  timing,  do  impressions  and  dialects. 
Top  air  salesman,  clever  on  lead-in  and  tags. 
Imperative  wit  be  projected  in  short  takes  with- 
out long  talk.  Be  pliable  and  cooperative  to  fit 
well  integrated  personnel  group  and  follow  sta- 
tion policies  on  music  selection,  commercial 
length,  etc.  Send  half  hour  tape  with  only  few 
bars  identifying  each  platter.  Include  picture, 
work  record,  references,  complete  personal  data. 
Box  205G,  B-T. 

Announcer,  1st  phone,  immediately,  emphasis  on 
announcing,  good  salary,  send  tape  and  refer- 
ences. Box  360G,  B-T. 

Amusing  DJ — Natural  ad-libber.  Fast  flowing, 
informal,  slang  delivery.  Actor.  Great  Lakes, 
Pa.  N.  Y.,  Ohio  area.  Single.  Box  362G,  B-T. 


Help  Wanted— (Cont'd) 

Need  dependable  afternoon  man  to  run  maturi 
record  programming.  Some  news,  western  music 
Friendly  250  watter  in  northern  Minnesota 
Reasonable  salary,  excellent  experience.  Sent 
tape,  photo  and  full  letter  of  application  and  \vc 
will  call.  Box  372G,  B-T. 


Experienced  announcer  with  first  class  ticket 
Network  station  in  large  Louisiana  city.  Perma 
nent  position  to  right  person.  Box  381G,  B-T. 

Experienced  announcer  for  network  station  ii 
Louisiana  city.  State  experience  and  salary  ex 
pected.  Permanent.  Box  383G,  B-T 


Are  you  one  of  these  two  men?  If  you're  ton 
notch,  dependable  and  fit  either  of  these  descrin 
tions,  investigate  the  solid  future  offered  now  I 
Engineer,  thoroughly  experienced  in  am  radio  l 
who  takes  pride  in  maintaining  fine  equipmen  I 
and  is  capable  of  good  strong  commercial  an 
nouncmg.    Salary   possibilities   excellent  Per 
formance  for  this  station  will  pay!  Time  salesmar  ^ 
who  thinks  big,  has  salable  ideas.   If  dignified  t 
personable  and  a  real  go-getter,  possibilities  un  i 
limited.    These  are  real  opportunities  with  ar  f 
excellent  popular  music  station  in  Virginia  Senc 
complete  resume  now.   If  you're  the  right  mai 
Presently  employed,  we'll  wait.   Write  Boj 


1000  watt  network  affiliate  in  heart  of  huntini 
and  fishing  country  needs  announcer-engineer 
announcer-commercial  script  writer-  or  an. 
nouncer-salesman.  Chance  for  immediate  ad 
vancement  to  program  director  or  other  gooc 
position  PJeasant  working  conditions.  $60  4i 
hours,  Monday  through  Friday.  No  early  morn- 
mC'  iV^i1*  or  weekend  work  required.  Time  anc 
a  half  for  more  than  40  hours.  No  phone  calls 
Do  not  submit  discs,  tapes,  or  other  returnablt 
material.  Write  Bill  Anderson,  KVWO  Box  926 
Cheyenne,  "Wonderful  Wyoming." 

«?£2l0VeIJef  man  •/  •  must  have  first  phone 
ticket.  Good  voice,  sober  and  reliable.  Contaci 
Frank  Kilpatrick,  KXRX,  San  Jose,  California 

™  A  really  good  announcer!  Starting  pas 
is  $110.00  a  week.  If  you  are  a  far  above  average 
announcer  interested  in  a  lifetime  position 
please  send  your  tape  to:  Richard  F.  Lewis  Jr 
Radio  Station  WINC,  Winchester,  Virginia 


Announcer,  first  phone  immediately.  Emphasi< 
on  announcing.  Send  tape,  references  and  back- 
ground. Howard  Ward,  WWBG,  Bowling  Green 
Ohio. 


If  you  arc  a  personality  DJ  with  a  good  record 
.may  be  the  man  for  one  of  our  stations- 
KOWH,  Omaha,  WHB,  Kansas  City,  or  WTIX 
9?eans-  Send  audition  with  letter  enclosed 
to  Todd  Storz,  President,  Mid-Continent  Broad- 
casting Co  Omaha  2,  Nebraska.  Auditions 
promptly  returned. 


Technical 


Beginner,  1st  engineer  to  learn  entire  station 
operation.  Midwest.  Box  374G,  B-T. 


Person  with  first  class  ticket  and  no  experience, 
city.    Box'382G    B-T  St3ti°n        l3rge  Louisiana 


Wanted:  Two  engineers  with  first  class  tickets  for 
runtime  independent  station  in  medium  large 
eastern  seaboard  city.  Prefer  energetic  boys  with- 
ambition  and  desire  to  learn.  Group  owned 
station.  Many  benefits.  Real  opportunity  for  ad- 
vancement.  Box  388G,  B-T 


Engineer— first  class  license.  Immediate  opening. 
Permanent  position.  No  announcing.  Box  411G, 
B-T. 


Wanted:  Engineer  with  first  phone  ticket  car, 
necessary.  Would  prefer  "combo"  man.  Contact 
Ed  Cooney  or  John  Gort,  KOPR  Butte,  Montana. 

First  phone  immediate  opening  permanent  posi- 
tion thousand  watt  regional.  Need  car,  write  or 
wire  George  Crocker,  KSDN  Aberdeen,  South 
Dakota. 


Production-Programming,  Others 

Program  director  with  first  ticket.  Immediate 
opening,  competitive  market.  Good  opportunity 
for  man  with  ability  and  experience.  Send  full7 
information  to  A.  M.  McGregor,  KSTT  Daven- 
port, Iowa. 


Newsman,  announcer  to  gather  and  broadcast 
local  news.  20  hours  news  work,  20  hours  an- 
nouncing, $70.00  per  week.  Send  tape,  resume, 
photo,  letter  to  program  director.  WGTC  Green- 
ville, North  Carolina. 

Wanted:  Ambitious  news  editor  for  ambitious 
local  station  with  big  ideas  and  big  future.  Tele- 
phone at  once.  Station  WSDR,  Sterling,  Illinois. 


RADIO 


RADIO 


RADIO 


J 


Situations  Wanted 


Managerial 


jerations  Director:  Family  man,  college  gradu- 
e,  wishes  to  locate  permanently  in  congenial 
mmunity.  Qualified  to  assist  in  pre-construc- 
>n  planning  and  to  train  and  supervise  operat- 
g  personnel.  Thoroughly  experienced  in  camera 
rection,  lighting,  film,  photography  and  engi- 
ering.  Will  wait  for  attractive  opportunity. 
)X  192G,  B'T. 


iles  manager  or  sales-minded  station  manager 
ailable  immediately.   Background  of  thorough 
perience.  Outstanding  record  in  personal  sales 
lid   supervision.    Mid-forties,   married,  stable. 
:jut  of  radio  past  few  years,  now  seek  return  to 
m  field  with  established  station  where  sound, 
Igressive  (not  pressure)  production  will  mean 
>od  earnings,  congenial  surroundings.   Go  any- 
here  but  interested  only  in  long  haul.  Box  340G, 
•T. 

14 


eneral  manager:  Age  31.  Married,  college  grad- 
ate, 9  years  experience  from  ground  up.  Pres- 
ltly  employed  as  manager,  operating  in  black, 
'ant  larger  market,  greater  potential.  All  radio 
!  an,  keen  competitor.  Active  in  civic  and  social 
!fe  of  community.  No  big  shot  or  office  warmer, 
lard  worker.  Interested  in  making  money  for 
|Dth  of  us.  Write  Box  369G.  B'T. 

mployed  sales  manager  wishes  change  to  job 
itn  future  chance  to  make  manager.  Sold 
early  $2,000  in  dry  Texas  market  during  Decem- 
ber. First  phone,  can  do  copy,  programming, 
Imited  announcing.  12  years  experience.  Prefer 
f-i'klahoma  or  Texas.  No  combo.  Write  Box  342G, 
•T. 


laser-salesman  and  bookkeeper-copywriter 
msband-wife  team)  desire  small  town  station 
l  southeast.  Will  manager  or  lease.  Good  back- 
round,  best  references.  Available  March  1st. 
/rite  Box  402G,  B'T. 


Salesman 


I 


mployed  sales  manager  wishes  change  to  job 
i/ith  future  chance  to  make  manager.  Sold 
early  $2,000  in  dry  Texas  market  during  Decem- 
er.  First  phone,  can  do  copy,  programming, 
imited  announcing.  12  years  experience.  Prefer 
Oklahoma  or  Texas.  No  combo.  Write  Box  343G, 
M'T. 


alesman  who  can  use  excellent  PD  or  sports 
ackground  if  desired.  Seek  permanent  Florida 
r  N.E.  radio  or  tv.  Box  399G,  B'T. 


Announcers 


Versatile  announcer,  some  DJ  experience,  news- 
:asting,  writing  comercials,  available  immedi- 
itely.  Box  227G.  B-T. 


iaseball  announcer,  7  years  experience,  excellent 
'oice,  finest  of  references.  Box  266G,  B-T.  

Outstanding  news  and  sports  personality  seeking 
ob  with  opportunity.  Clear  mature  voice  backed 
oy  ample  experience.  College  graduate  presently 
employed.  Tape  and  resume  upon  request.  Box 
:79G,  B'T.  

I  Jeejay — two  years  present  location — emceed  net- 
Lvork  show.  Strong  on  play-by-play — news — spe- 
:ial  events — third  ticket.  Prefer  eastern  location. 
',3ox  284G,  B»T.  

Brighten  up  your  weekends.  Top-flight  New  York 
lommercial  announcer,  newscaster  and  writer 
with  several  exclusive  successfully  tested  net- 
work radio  programs,  wants  Saturday  and  Sun- 
Jay  work  out  of  town.  Tapes  and  interview  upon 
Request.  Box  311G,  B'T.  

Sportscaster — will  be  available  for  baseball  sea- 
'ion.    Currently  employed.    Box  345G,  B'T.  

Experienced  staff  announcer:  Strong  news,  per- 
sonality, family  man,  presently  employed.  Box 
;,j47G,  B'T.  

Sober  settled  morning  man,  restricted  ticket 
Li  ^ants  change  locality — five  years  Alabama  one 
ijkw.  Hillbilly  —  gospel  —  news  —  experience  sales. 
:|Box  348G,  B'T.  

Announcer.  Four  years  experience,  news,  DJ. 
Prefer  midwest.  Reference.   Box  350G,  B«T. 

'Capable  negro  announcer,  DJ,  commercially  suc- 
cessful record  for  market  purposes.  Smooth  sall- 
ying platter  pleasure  for  program  position.  Tape, 
Iresume.  Box  353G,  B-T.  

[Announcer — strong  on  news  and  DJ  work.  Able 
!  j to  produce  continuity,  radio-tv  agency  copywrit- 
I  p'ing  experience.  Have  attended  college  and  am  a 
'  I'  Midwestern  graduate.  Available  March  1st.  Will 
■  travel.  Tape,  resume,  photo  on  request.  Box 
I  355G,  B'T.  

? ,  DJ-sports,  play-by-play,  2  years  experience,  28, 
If/vet,  married,  employed,  reliable.  Box  358G,  B'T. 

Ir  All-around  ability — excellent  baseball  play-by- 
■'Iplay.  Did  Canal  Zone  League  games — former 
1'-: umpire — onlv  28.  Vet.  Travel,  money  no  object— 
j  write  for  tape.   Box  361G,  B'T.  

Experienced    announcer — salesman — desires  per- 

Rmanent  position  in  northwest.  Married,  vet,  3rd 
ticket.  Present  employer  best  reference.  Box 
366G,  B-T. 


Situations  Wanted — (Cont'd) 

Announcer — salesman.  4  years  experience,  mar- 
ried. Would  like  opportunity  to  grow  with  Cana- 
dian station.   Box  367G,  B'T. 

Announcer,  7  V2  years  experience  in  radio,  tv,  de- 
sires permanent  position  with  prestige  station. 
Now  conducting  top  rated  shows  on  NBC  affiliate 
in  one  of  the  best  Rocky  Mountain  markets. 
Cannot  consider  quicky  offers.  Stability  of  posi- 
tion is  prime  requisite.  Write  Box  368G,  B'T. 

Negro — announcer,  salesman,  DJ,  veteran,  college. 
Third  ticket.  Cosmopolitan  voice.  Box  371G,  B'T. 

Announcer — family  man,  years  experience. 

News,  DJ  and  some  play-by-play  sports.  Show 
good  possibility.  Desire  permanent  staff  position 
with  opportunity  to  do  sports.  Tape  on  request. 
Box  375G,  B'T. 

Top  DJ,  news,  sports.  Experienced.  Available 
May  23.  College  graduate.  Disc.  Prefer  east.  Box 
379G,  B-T. 

Staff  announcer.  Good  music  and  newsman. 
Strong  commercial  delivery.  Excellent  ratings. 
Four  vears  experience.  Employed.  B.A.  degree. 
$85.  Tape-resume.  Box  391G,  B'T. 

Ohio,  Kentucky,  W.  Va.,  please  note.  Young, 
married,  experience,  deejay.  All  around  ability. 
Engineer,  controls,  sales,  references.  Employed. 
Interviews.  Box  393G,  B'T. 

Experienced  staff  man  (4  years)  pleasant  voice, 
authoritative  news  delivery,  easy  DJ  style,  handle 
board.  Box  395G,  B-T. 

Announcer,  program  and  news  director,  8  years 
experience,  seeks  permanent  position,  northeast. 
Strong  early  morning  and  news  voice.  Reply 
Box  396G,  B'T. 

Announcer  wishes  job  with  small  station,  com- 
mercials, newscasting.  Experience  light.  3rd 
ticket.  DJ  work.  Box  401G,  B'T. 

Staff  announcer — strong  news,  sports,  DJ.  Au- 
thoritative commercials.  Dependable,  single,  vet- 
eran, tape  on  request.  Box  403G,  B-T. 

Announcer — continuity  writer.  Some  experience. 
Single,  3rd  class  ticket.  Tape,  resume  on  request. 
Box  404G,  B-T. 

21  years  old,  high  voice  untalented  guy  desires 
communication  with  deeper  voiced  fellow.  Ob- 
ject: Click  as  a  team,  morning  DJ,  comedy,  etc. 
I'm  graduate  2  radio  schools.  Box  405G,  B'T. 

Announcer — deejay,  employed,  seeking  job  with 
future,  married,  veteran,  will  travel,  tape.  Box 
407G,  B'T. 

Announcer — light  experience,  good  news,  knows 
classical  names,  have  selling  experience.  Box 
409G,  B-T. 

Announcer,  deejay,  available  now.  Go  anywhere, 
eager  to  please.  Coached  by  top  New  York  an- 
nouncers, but  no  hot-shot.  Looking  for  oppor- 
tunity to  prove  myself  an  asset  to  your  station. 
Sober,  dependable.  Tape  and  resume  on  request. 
Box  412G,  B'T. 

Staff  announcer — music — news — sports.  Good  in- 
terpretations. Will  locate.  Available  immediately. 
Box  413G,  B-T. 

Announcer.  First  class  license.  Good  voice.  Ex- 
perienced. Box  419G,  B'T. 


Situations  Wanted — (Cont'd) 

Experienced  staff  announcer — strong  on  news, 
hillbilly,  pops  and  gospel.  Family  man.  Desire 
to  locate  in  Virginia  or  West  Virginia.  Box  420G, 
B'T. 

Conscientious  announcer,  experience,  college 
graduate,  married.  Available  immediately.  Re- 
locate. Box  422G,  B'T.  EMerson  3-5403,  Wash- 
ington, D.  C. 

Staff-sports  announcer,  four  years  play-by-play 
football,  basketball,  baseball.  Have  been  buried 
in  small  town.  Please  dig  me  out.  Tape,  photo, 
sent  immediately.    Box  425G,  B'T. 

Personality  DJ — sales  combination:  Wide  back- 
ground and  proven  commercial  appeal:  Morning 
man,  news,  spot  coverage.  Production  and  tv 
experience.  28,  married,  New  Englander.  J.  C. 
Karpf,  111-26  66th  Ave.,  Forest  Hills,  New  York. 

Staff  announcer — married,  29.  Strong  news,  com- 
mercials, play-by-play.  Tape.  Bob  Mann,  % 
Mrs.  R.  Schawatzman,  1750  Grand  Avenue,  Bronx 
53,  New  York. 


Staff-capable.  Good  voice,  light  experience. 
Wishes  to  settle.  Tape  tells  tale.  Robert  Miller. 
136  West  44th  Street,  New  York  City,  N.  Y. 

Staff  announcer.  Veteran,  26,  Good  news,  com- 
mercial. DJ.  Tape.  Resume.  Available  after 
March  31.  Sid  Mills,  708  73rd  Street,  North 
Bergen,  N.  J. 

All  around  staff  announcer,  heavy  news,  commer- 
cials. James  Moran  Jr.,  1061  Mayfair  Road,  Union, 
New  Jersey.  Call:  Murdock  8-4115. 

Combo — first  ticket — strong  on  announcing,  news, 
music  and  writing.  24  year  old  veteran.  2  de- 
pendents. Last  two  years  non-commercial  educa- 
tional station.  Conscientious,  hard  worker,  hav- 
ing best  of  references.  Prefer  Pacific  northwest. 
Available  immediately.  Clayton  Stewart.  3423 
South  11th  Street,  Tacoma  6,  Washington. 

DJ  mail  pull  specialist,  twenty  years  experience, 
wants  air  time  to  develop  P.I.  operation.  Draw 
against  percentage.  Will  handle  entire  operation. 
Successes  include  WWL  .  .  .  WJJD  .  .  .  WKBW 
.  .  .  KMOX  .  .  .  WOR  .  .  .  WGN.  Write  Erv 
Victor,  1720  E.  70th  Street,  Chicago,  Illinois. 

Top-flight  announcer,  chief  engineer,  salesman, 
now  employed  as  such  with  ideas  to  sell.  Un- 
usually successful  present  position  but  seeking 
advancement.  Married,  children,  good  health, 
habits,  character.  California,  Arizona  preferred. 
405  Fifth,  S.E.,  Childress,  Texas.  Phone  7-3100. 

Excellent  play-by-play  sportscaster  desires  posi- 
tion. Tape  available.  Wire-write,  337  Custer, 
Billings,  Montana. 

Announcer-console  operators.  General  staff.  Mid- 
western, 228  S.  Wabash  Ave.,  Chicago,  Wabash 
2-0712. 

Technical 

1st  class  engineer.  Married,  serious-minded,  ex- 
cellent references.  South  preferred.  Box  290G, 
B'T. 

Engineer-chief  engineer,  ready  to  settle  down. 
Wants  permanent  position.  Experienced  in  am- 
fm,  construction,  remote  control.  Prefer  Florida, 
or  east  coast.  Write  Box  346G,  B'T. 

Engineer,  1st  class  ticket.  4  years  experience, 
studio,  transmitter,  remotes,  recording.  Prefer 
with  100  miles  of  N.Y.C.  Married,  have  car.  Box 
373G,  B'T. 


MAJOR 


ET  UHF  STATION 


Over  40  percent  penetration 

FOR  SALE 

for  less  than  liabilities 

for  details 
Write  or  wire  collect 

Box  324  G,  B-T 


RADIO 


RADIO 


Wanted  to  Buy 


Situations  Wanted — (Cont'd) 

Chief  engineer  with  experience  in  all  phases  in 
radio  broadcasting  desires  position  in  east  or 
midwest.  Box  384G,  B»T.  

Chief  engineer  wants  Florida  position.  Veteran, 
experienced,  all  phases  of  broadcasting,  including 
announcing.  Florida  my  home.  Apply  Box  394G, 
B»T.  

Engineer,  first  radio-telephone  license.  Four 
years  experience.  Married  with  family.  Box 
406G,  B-T.  

Combo,  good  voice.  Graduated  engineer,  1st  class 
license.  Mature,  plenty  of  experience.  Southwest 
only.   Box  418G,  B-T. 

Engineer;  Single,  white,  age  24.  Junior  college 
education,  have  1st  class  ticket,  free  to  travel. 
Box  423G,  B-T. 

Production-Programming,  Others 

Newsman.  Ten  years  with  50,000  watt  station, 
newspaper  background.  Some  tv  experience. 
Prefer  midwest  or  southwest.  Available  now. 
Write  only,  no  air  work.  Box  262G.  B-T.  

Chicago  newsman;  broad  experience;  restive; 
single.  Wants  foreign  berth  anywhere  on  globe. 
Now  editor  with  local  news  agency.  Box  354G, 
B-T.  

Accomplished  organist  desirous  making  connec- 
tion in  radio.  Twelve  years  experience  announc- 
ing and  conducting  own  program.  Own  Ham- 
mond organ,  Leslie  and  Hammond  speakers, 
Celeste  and  Chimes.  Excellent  references.  Box 
356G,  B-T.  

News.  Thoroughly  experienced  newsman.  25 
years  radio.  Also  quiz  show,  interviews,  special 
events,  good  copy.  Tape  available.  Box  386G, 
B-T.  Tv  possibility. 

Farm  director,  sales  programming,  news.  Good 
references.    Box  390G,  B-T. 

Program  director — 8  years  experience.  All  phases 
.  .  .  including  play-by-play.  Presently  employed 
as  PD  with  successful  record.  Excellent  recom- 
mendations. Young,  ambitious.  Want  secure 
future.  Box  392G.  B-T. 

Bright  idea  gal — radio,  agency  since  1942  in  air, 
copy,  news,  sales.  Prefer  southwest  kw  or  tv. 
Box  416G,  B-T. 


TELEVISION 


Help  Wanted 


Production-Programming,  Others 

Combination  tv-newsman-announcer  wanted  by 
Great  Lakes  area  vhf.  Send  complete  details  first 
letter.  Box  331G,  B-T. 

Promotion  manager.  Are  you  the  second  man  in 
the  promotion-merchandising  department  of  a 
leading  radio  and  tv  station?  Do  you  think 
you  are  smarter  than  the  first  man?  Are  you 
waiting  to  give  the  nation's  advertisers  a  look  at 
your  new  fresh  promotion-merchandising  ideas? 
Friend,  this  is  your  chance.  Contact  us  today  and 
we'll  make  you  the  "First"  man  in  our  promo- 
tion department.  We  are  a  leading  basic  CBS-TV 
and  radio  affiliate  in  the  southeastern  U.  S.  We 
would  even  like  to  hear  from  smart  promotion 
gals  too.  Send  us  your  presentation  today.  Box 
332G,  B-T. 

Situations  Wanted 

Managerial 

Advertising  salesman  with  25  years  experience  in 
newspaper,  radio  and  television  wants  a  job! 
Now  executive  in  tv  station  sales  but  am  willing 
to  work  way  to  top!  Top  references.  Best  of 
reasons  for  moving.  Box  387G,  B-T. 

Announcer 

Tv  announcer,  with  production  experience,  want 
to  locate  with  established  station  in  west  or 
southwest.  Desire  to  settle.  Box  400G,  B-T. 

Technical 

Tv  engineer,  first  phone,  experienced  video, 
audio,  camera,  transmitter,  maintenance.  Box 
357G,  B-T. 

Experienced  chief  engineer  of  radio  station  de- 
sires a  permanent  position  in  television.  Box 
385G,  B-T. 

Production-Programming,  Others 


Experienced:  10  years  radio-tv.  Network  calibre 
director-producer-announcer.  Promotion,  pro- 
duction, sales  minded.  Best  references,  personal, 
professional,  agencies.  Available  immediately 
Box  260G,  B-T,   y 

News  director — tv-radio — unusual  background 
best  references,  experienced.  All  details  on  re- 
quest. Box  274G,  B-T. 


Situations  Wanted — (Cont'd) 

Two  years  production,  news,  music,  50  kilowatts, 
New  York  experience.  Married,  veteran,  28,  uni- 
versity. Box  344G,  B-T. 

Top-rated,  sponsored  newscaster — colorful,  dis- 
tinctive. Enterprising,  mature  news-sense;  intel- 
ligent appearance;  thoroughly  experience; 
awards;  highest  references:  SDX,  RTNDA:  ex- 
newspaperman;  B.S.:  Now  ND  50  kw  net.  Want 
tv  news!  Box  370G,  B-T. 

Versatile  employee:  Direction,  film  production, 
programming,  news — photo  or  report.  Wishes  to 
relocate  central,  northern,  western  U.  S.  with  vhf 
offering  permanence,  good  working  conditions, 
commensurate  wage  in  return  for  know-how, 
hard  work  loyality.  Full  discriptive  background 
air-special  on  request.  Box  379G,  B-T. 

Cameraman — 2  years  experience.  All  studio  op- 
erations. Audio,  video,  floor  manager,  some  di- 
recting. Desires  position  production  or  camera- 
man. Box  408G,  B-T. 

Here's  the  young  television  man  you've  been 
looking  for.  He's  26  years  old.  He's  alert,  acute. 
Snaps  up  instruction  like  a  blotter.  Worked  with 
top  show,  2  years.  Knows  there  a  man  or  group 
of  men  whose  hearts  are  in  tv  or  radio  property 
they  own  and  want  a  young  man  who'd  help 
make  the  station  or  station  group  grow  and 
prosper.  He's  got  a  job  with  a  New  York  agency 
now,  but  a  tv  station  or  network  job  is  what  he's 
after.   Box  415G,  B-T. 

Tv  film  editor,  1  year  experience,  excellent  film 
and  tv  background.  Single,  vet,  27.  Al  Calvin, 
3020  South  Hoover  Street,  Los  Angeles  7,  Cali- 
fornia. 


For  Sale 


Stations 


Stations 


250  watt  network  affiliate  in  top  money  earning 
market — southeastern  Carolina.  Own  valuable 
real  estate  and  leaseholds  $30,000.00  cash  down 
required.  Will  handle  balance  on  terms.  Confi- 
dential. Box  272G,  B-T. 

West  Coast  state.  500w  daytimer.  Independent. 
Exclusive.    $14,500  down.    Box  430G,  B-T. 

Free  list  of  good  radio  and  tv  station  buys  now 
ready.  Jack  L.  Stoll  &  Associates,  4958  Melrose, 
Los  Angeles  29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange.  Licensed  Brokers.  Portland 
22,  Oregon. 

Several  stations  priced  below  $34,107  (lowest  av- 
erage total  construction  costs  shown  in  FCC's  "An 
Economic  Study  of  Standard  Broadcasting"). 
Paul  H.  Chapman,  84  Peachtree  Street,  Atlanta, 
Georgia. 


Equipment  Etc. 


For  immediate  delivery— RCA  BTA-IL  1000  watt 
am  transmitter,  five  years  old,  excellent  condition 
with  operating  and  FCC  spare  tubes,  new  crystals, 
your  frequency,  packed,  F.O.B.  Wyoming.  $4500. 
Box  352G,  B-T. 


Studio  camera,  view  finder,  RCA  TK  10-A.  cur- 
rent regulator,  camera  control,  TM5-A  mater 
monitor,  with  tubes  less  power  supplies,  used  few 
hours.  Box  424G,  B-T. 

G.E.  250  watt  fm  transmitter,  frequency-modula- 
tion monitor,  2  bay  antenna,  165  ft.  self-supported 
insulated  lighted  Blaw-Knox  tower.  First  reason- 
able offer  accepted  for  all  or  part.  KENO,  Las 
Vegas,  Nevada. 


For  sale:  RCA  studio  console,  type  76B-a  pres- 
ently in  use.  Contact  KOKX,  Keokuk,  Iowa. 


Gates  deluxe  model— 30  console,  good  condition 
$350.00.  Merle  Kinney,  %  KOOK,  Billings, 
Montana. 


For  sale:  Two  RCA  universal  pickups,  M1-4875-G 
and  equalizers,  Ml-4975.  plus  extra  pickup  heads 
All  equipment  excellent  condition.  $150.  KOSE 
Osceola,  Arkansas. 


Lehigh  300'  self-supporting  tower,  heavily  galvan- 
ized finish  in  perfect  condition.  Weight  20  tons 
Includes  lights,  flasher  and  70'  steel  mast  if 
desired.  Will  accept  any  reasonable  offer.  WFMZ- 
TV.  Allentown,  Pa. 


New  and  used  Western  Electric  109A  reproducer 
groups  guaranteed  in  perfect  condition,  $65  00 
each.  A.  A.  Friedenthal,  WJR,  Detroit,  Michigan. 

Commercial  crystals  and  new  or  replacement 
broadcast  crystals  for  Bliley,  Western  Electric 
RCA  holders,  Conelrad  frequencies,  crystal  re- 
grinding,  etc.,  fastest  service.  Send  for  catalog 
Also  monitor  and  frequency  measuring  service 
Eidson  Electronic  Company,  Temple,  Texas. 
Custom  built  am  broadcast  transmitters,  all  types 
and  powers.  Fully  guaranteed  for  economical  and 
reliable  unattended  operation.  Fritz  Bauer  1500 
S.  Fairway  Terrace,  Springfield,  Missouri 


Experienced  broadcasters  want  to  buy  am  pre 
erties  in  markets  of  75,000  or  more.  All  repl 
confidential.    Box  273G.  B-T.  

Wanted  to  buy  New  York  City  radio  station 
acceptable  terms  and  price.  Notify  Box  305 
B-T.  

Interested  in  purchasing  good  established  am  si 
tion  in  California.  Contact  Marshall  Matthi 
1801  N.  Lima,  Burbank,  California.  

Radio  stations.  Kansas,  Missouri.  Oklahon 
Arkansas.  Ralph  Erwin.  Broker.  Box  811,  Tul 


Equipment  Etc. 


3  kilowatt  fm  transmitter,  monitor,  console  a: 
transmission  line.  Send  all  replies  to  Box  310 
B-T.  

Wanted  to  buy  uhf  eauipment.  Highest  ca 
prices  paid.   Box  3S5G,  B-T.  

Want  used  remote  amplifiers  and  microphon 
Send  descriptions,  prices.  Station  KOFO,  Ottaw 
Kansas. 

Wanted:  500  feet,  l5a"  air-dielectric  co-ax;  5^ 
feet  4  inch  copper  ground  strap;  4300  feet  of 
inch  air-dielectric  co-ax  sampling  line;  110,0 
feet  number  10  soft  drawn  copper  wire  (appro 
3400  lb.).  Contact  Chief  Engineer,  WCOJ,  Coaste 
ville.  Pa..  2100. 


Instruction 


Get  your  FCC  first  phone  license  in  8  week 
Intensive  personalized  instruction  by  correspond 
ence  or  in  residence.  Free  brochure.  Granthai 
Dept.  1-E,'6064  Hollywood  Blvd.,  Hollywood,  Cal 
fornia. 


Miscellaneous 


$10  each  paid  for  old  Thesaurus,  Langwort 
Associated,  World,  McGregor,  Sesac  and  Cardin 
transcription  catalogs  (in  original  binders)  i 
artist  card  files  issued  1930-1950.  State  approx 
mate  date  catalog  isued  or  date  to  which  catak 
is  believed  to  be  complete.  Box  275G,  B-T. 


RADIO 


Help  Wanted 


Salesman 


OPPORTUNITY  KNOCKS! 

An  important  radio  station  in  a  large, 
rich  market  offers  these  positions.  In 
each,  we  want  a  fully-trained,  ambi- 
tious specialist  who  enjoys  accomplish- 
ment as  well  as  challenge. 

SALESMAN:  Who  sells  well  against 
strong  competition  and  who  wants  to  be 
sales  manager.  Position  in  the  community, 
salary  plus  liberal  percentage  in  return 
for  Know-How  and  effort. 

DISC  JOCKEYS:  Who  arc  experts  with 
proven  ability  to  build  large,  faithful  au- 
dience and  to  sell  merchandise.  No  station- 
break  announcers.  We  want  fresh  ideas, 
one  popular;  one  hillbilly. 

PROMOTION  MANAGER:    who  has 

sound  ideas  to  spark  audience  and  sales 
results.  Must  have  experience  and  initia- 
tive that  will  produce  real  results. 

All  positions  offer  unusual  promise. 
In  applying,  send  complete  background 
information,  photo,  and  a  concrete 
sample  of  your  work,  proof  of  past 
accomplishments  important.  Reply  at 
once. 

Box  359G,  B*T 


SALESMAN 

Great  financial  opportunity  for  the 
guy  with  ideas  and  solid  selling 
punch  at  one  of  Baltimore's  major 
radio  stations.  Send  details  and 
photograph  to  Director  of  Sales, 
WFBR.  Baltimore. 


.  ■  

Help  Wanted— (Cont'd) 

Situations  Wanted 

Programming-Prod uction ,  Oth ers 

Managerial 

RADIO 


TELEVISION 


RADIO-TV 
WRITER-PRODUCER 

WE  want  to  add  an  experienced  agency 
commercial  writer-producer  to  handle 
expanding  billing  in  our  Radio-TV  De- 
partment. The  man  we  want  should  have 
a  background  that  proves  his  ability  to  step 
into  the  following  work: 

WRITING:  To  turn  out  good,  selling  ideas 
and  copy  for  live  and  film  commercials  for 
a  wide  variety  of  products,  for  local,  re- 
gional, national  use.  Ability  to  think  well 
visually,  to  get  maximum  value  from  pic- 
ture and  sound. 

PRODUCING:  To  direct  and  produce 
what  he  has  written  and  visualized;  to  get 
best  results  from  talent,  stations,  networks, 
producers.  He  must  have  a  good  working 
knowledge  of  production  techniques,  live, 
film,  transcribed.  He  must  be  able  to  plan, 
organize,  write  and  follow  through  on  com- 
plete programs,  including  supervision  and 
direction  of  remotes. 

GENERAL:  The  man  we  want  probably 
now  is  employed  with  a  good  agency,  doing 
good  work.  He's  willing  to  take  on  the 
challenging,  expanding  job  we  offer,  with 
opportunity  to  match.  Ours  is  a  4-A  agen- 
cy of  80  people  in  the  5  to  10  million  dollar 
group.  We've  had  a  much  better  than 
average  record  of  growth  in  the  past  few 
years.  You'll  have  excellent  working  con- 
ditions, opportunity  to  share  in  our  insur- 
ance and  retirement  plan,  and  year  and 
profit  sharing  plan.  Tell  us  all- about  your- 
self, including  salary  requirements,  in  a 
letter  to: 

Director  of  Radio-Television 
VanSant,  Dugdale  and  Company,  Inc. 
15  East  Fayette  Street 
Baltimore"  2,  Maryland 


Situations  Wanted 


Announcers 


R 


,X:  For 

Failing  Pulse  Ratings! 

Ice  Polished  Personality  Record  Man 
lcc  Proven  Sales  Ability 
Dosage:  Inject  in  program  structure  im- 
mediately upon  acquisition. 
Price:  S12,000-One  year  firm  contract. 
Send  for  sample  and  references  to 
Box  427G,  B«T 


SELECTED 

ANNOUNCERS 

AVAILABLE 

Trained,  reliable  men,  graduates  of  the 
Paulin-Newhouse  School  of  Announcing 
are  interested  in  acquiring  experience. 
Complete  information  including  audition 
tapes  sent  on  request.  Let  us  help  you 
find  the  right  man  for  your  staff.  There 
is  no  charge  for  this  service.  Write  .  .  . 

PAULIN-NEWHOUSE 
SCHOOL  OF  ANNOUNCING 

5840  Second  Blvd.  Detroit,  Mich. 


Broadcasting 


Telecasting 


I  EXPERIENCED  TV  STATION  J 
J  MANAGER  J 


Wishes  to  locate  with  vhf  TV  Station 
in  medium  or  major  market.  CBS  or 
NBC  affiliation  not  necessary.  Prefer 
to  invest. 


» 

I 


J  Box  414G,  B»T  i 


Salesmen 


CAN  YOU  USE  THIS  PACKAGE? 
I  HAVE — 

3  Years — TV  Sales  Staff  experience 

2  Years— Ad  Agency  TV.— A.E. 

3  Years — Motion  Picture  Producer 

(Spots) 

Own  $3000.00  camera  equipment 
36  years  old — good  sales  contacts 
Box  234G,  B»T 


Production-Programming,  Others 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


HELP?  HELP! 
I  can  help  you  (and  you  can  help  me)  if 
you  need  a  TV-Radio  writer-producer.  7 
year  agency,  station  experience.  Live,  film 
commercials,  shows.  Currently  with  met- 
ropolitan agency.  Specialty:  musical  vari- 
ety shows,  musical  commercials. 

Box  410G  B«T 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


A  Production  Manager's  Lament 

Station  folded.    I'm  unemployed. 

UHF  story  has  me  annoyed. 
Seeking  return  to  major  mart  "V" 
To  announce  or  direct,  as  case  may  be. 
Show  me 

An  income  to  provide  well  for  my  clan, 
A  position  with  future, 
And  I'm  your  man. 

Box  417G,  B«T. 


TV  FILM  NEWS  DIRECTOR 

Ex-CBS  Korean  staff  TV  newsreel  cam- 
eraman-director; organized  and  directed 
outstanding  major  market  TV  station 
local  news  operation  accorded  national 
recognition;   available  immediately. 

Box  431G,  B«T 


FOR  SALE 


Equipment 


!  EQUIPMENT 

!    Tower  lighting  kit   (A-3)   incl.  flashing 
beacon  for  tv  or  am.    Never  uncrated. 
!    Cost  $750.   Will  take  §375. 
f  Box  376G,  B«T 


•FOR  THE  RECORD  • 


(Continued  from  page  108) 

Inc.,  Bay  Shore,  N.  Y.,  et  al.  (Dockets  10379, 
11014),  and  the  time  was  extended  to  Feb.  15. 

Bay  Shore,  N.  Y.,  Key  Bcstg.  System  Inc. — 
Granted  request  for  extension  from  Feb.  15  to 
Feb.  16  in  which  to  file  proposed  findings  re 
(Docket  10379  et  al.). 

Paducah,  Ky.,  Columbia  Amusement  Co.;  Pa- 
ducah  Newspapers  Inc. — Granted  joint  motion 
for  extension  of  time  to  file  adverse  findings  and 
conclusions  from  Feb.  15  to  Feb.  25,  and  replies 
to  proposed  findings  shall  be  filed  on  March  H 
instead  of  March  2,  in  re  ch.  6  (Dockets  10875-76) 
(Action  of  Feb.  11). 

Wellsville,  N.  Y.,  Radio  Services  of  Wellsville — 
Granted  motion  for  extension  of  time  for  ex- 
change of  exhibits  from  Feb.  15  to  March  1  in 
re  application  for  new  am  station  (Docket  11186), 
and  ordered  that  a  further  conference  shall  be 
held  on  March  4  in  this  proceeding  (Action  of 
Feb.  10). 

By  Hearing  Examiner  Elizabeth  C.  Smith 
on  Feb.  11 

Chief  Broadcast  Bureau — Granted  petition  for 
continuance  of  hearing  in  re  application  of 
Carbon-Emery  Bcstg.  Co..  Price,  Utah,  from  Feb. 
23  to  Feb.  28  (Docket  10739). 


February  16  Applications 

APPLICATIONS  ACCEPTED  FOR  FILING 
Renewal  of  License 
WRAG  Carrollton,  Ala.,  Pickens  County  Bcstg. 
Co.— (BR-2646). 

Modification  of  CP 

WHAT-FM  Philadelphia,  Pa.,  Independence 
Bcstg.  Co.— Mod.  of  CP  (BPH-806)  as  mod.  which 
authorized  new  fm  station  for  extension  of 
completion  date  (BMPH-4980). 

License  for  CP 

VVHCI  (FM)  Hartford  City,  Ind.,  School  City 
of  Hartford  City,  Ind.,  &  Hartford — License  to 
cover  CP  (BPED-241)  as  mod.  which  authorized 
new  noncommercial  educational  fm  station 
(BLED-167). 

Modification  of  CP 
KOKE  (TV)  El  Paso,  Tex.,  Trinity  Bcstg.  Corp. 
—Mod.  of  CP   (BPCT-1840)   as  mod.  which  au- 
thorized new  tv  station  to  extend  completion 
date  to  8-18-55  (BMPCT-2861 ) . 

Application  Returned 

KMBY-TV  Monterey,  Calif.,  Salinas  Valley 
Bcstg.  Corp.  (Formerly  Monterey  Radio-Televi- 
sion Co.)— Mod.  of  CP  (BPCT-1225)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  5-26-55. 


For  Sale— (Cont'd) 


446-ft.  TV  TOWER 

Self -Supporting 

40-lb.  WIND  LOADING 

FOR 

12  BAY  HIGH  BAND  ANTENNA 

NEW— READY  TO  SHIP 

Contact:  TEXAS  STATE  NETWORK 

Fort  Worth,  Texas 


TOWERS 

RADIO— TELEVISION 

Anlcnnai — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N .  E.  Columbia  Bl»d.. 
Portland    11.  O'cgon 


Employment  Services 


RADIO  &  nTPERSONNKL 

We  screen  Nww  York's  vast 
source  of  qualified  personnel; 
take  the  guesswork  out  of  hir- 
ing for  stations  anywhere.  Toll 
us  your  needs,  we  do  the  rest  I 

CAREER  BUILDERS  Aa*«<Y 

Marjorie  Witiy,  Director,  Radio-TV  Dir.  _ 
35  West  53rd  St.,  Ntw  York  19  •  PL  7-4J15 
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This  letter 
is  typical 
of  the  way 
thousands 

of  families 
feel  about 
radio 
in  the 

Atlanta  area 


«.  CX.C-W      v-r-^  or  »-\\  ^"\"V^      (X     VS/StJ)     ~p  r  »  ft^r  <*n->. 


^•v>l  a.V<e  »\«_<sL 


Y  8  J 


o*~«L    vm^LXvx^  y-^ 


'  Name  furnished 
on  request 


W 


sb 


ATLANTA 


50,000  watts -750  kc.  Represented  by 
Edw.  Petry  &  Co.  Affiliated  with 
The  Atlanta  Journal  and  Constitution 
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TELESTATUS 


February  21,  1955 


v  Stations  on  the  Air  With  Market  Set  Counts 
\nd  Reports  of  Grantees'  Target  Dates 

iditor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
nd  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
lar  programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
ipective  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
eparate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
bout  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B-T  estimate, 
tations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


ALABAMA 

•irmingham — 

-  WABT  (13)  NBC,  ABC,  Dull;  Blair;  306,318 
•1VBRC-TV  (6)   CBS;  Katz;  304.320 

WJLN-TV  (48)  12/10/52-Unknown 
WEDB  (*10)  10/13/54-Unknown 
lecatur^" — 

•WMSL-TV  (23)  CBS,  NBC;  Walker;  26,230 
lothan-— 

WTVY   (9)  Young;   T/2,'54-Unknown  (granted 
STA  Jan.  28) 
Iobilet — 

-  W ALA -TV    (10)    ABC,    CBS,   NBC;  Headley- 

Reed:  101,100 
WKAB-TV  (48)  See  footnote  (c) 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
ilontgomerv — 

■WCOV-TV    (20)    ABC,    CBS,    DuM;  Raymer; 
45,200 

•  WSFA-TV  (12)  NBC;  Headley-Reed 
lunfordf — 
-WEDM  (*7) 
elma^ — 
WSLA  (8)  2/24/54-Unknown 

ARIZONA 

lesa  (Phoenix) — 

-  KVAR  (12)  NBC,  DuM;  Raymer;  114,030 
'hoenix — 

-KOOL-TV  (10)  ABC:  Hollingberv;  114,030 
-KPHO-TV  (5)  CBS,  DuM;  Katz;  114,030 
KTVK  ( 3 1  ABC;  Weed;  6/10/54-3/1/55  (granted 
STA  Feb.  7) 
"ucson — 

-KOPO-TV  (13)  CBS,  DuM;  Hollingbery;  36,013 
-KVOA-TV  (4)  ABC,  NBC;  Raymer;  36,013 
'uma^— 
-KJVA  (11) 


NBC,  DuM;  Grant;  26,132 
ARKANSAS 


Doradot — 
KRBB  (10)  2/24/54-Unknown 
'ort  Smitht — 

-  KFSA-TV  (22)  ABC,  CBS,  NBC,  DuM;  Pearson; 
25.000 

KNAC-TV  (5)  Rambeau;  6/3/54-Unknown 
onesborot — 

KBTM-TV  (8)  1/12/55-Unknown 
jttle  Rock— 

-KARK-TV  (4)  NBC,  DuM;  Petry;  97,581 
KTHV  (11)  Branham;  11/4/54-Unknown 
►  KATV  (7)  (See  Pine  Bluff) 
Jine  BluffT— 

-KATV  (7)  ABC,  CBS;  Avery-Knodel;  91,389 
"c  xflrksnfl— 

-KCMC-TV  (6)  See  Texarkana,  Tex. 

CALIFORNIA 

?akersfield— 

-KBAK-TV  (29)  ABC,  DuM;  Weed;  87,000 


Total  stations  on  air  in  U.  S.  and  possessions: 
1 22;  total  cities  with  stations  on  air:  281..  Both 
otals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
hat  are  operating.  Total  sets  in  use  35,576,509. 
Indicates  educational  stations. 
Cities  NOT  interconnected  to  receive  network 
ervice. 

a)  Two  Buffalo,  X.  Y.,  tv  stations,  in  addition  to 
heir  U.  S.  set  counts,  report  the  following  set 
overage  in  Canada:  WBEN-TV,  421,917;  WGR- 
"V,  388,803. 

b)  Number  of  sets  not  currently  reported  by 
VHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
44  on  July  10,  1952. 

c)  The  following  stations  have  suspended  regular 
•perations  but  have  not  turned  in  CP's:  WKAB- 
:v  Mobile,  Ala.;  KBID-TV  Fresno,  Calif.:  WRAY- 
rv  Princeton,  Ind.;  WKLO-TV  Louisville,  Ky.; 
VPMT  (TV)  Portland,  Me.:  WFTY  (TY)  Duluth, 
linn.;  WCOC-TV  Meridian,  Miss.;  KACY  (TV) 
"estus.  Mo.;  KOPR-TY  Butte,  Mont.;  WFPG-TV 
Ulantic  City.  X.  J.;  WTRI  (TY)  Albany.  N.  Y.; 
VTVE  (TY)  Elmira,  X.  i\:  WIFE  (TY)  Davton, 
)hio;  KMPT  (TY)  Oklahoma  City;  KCEB  (TV) 
^ulsa,  Okla.;  WLBR-TV  Lebanon,  Pa.:  WKST-TV 

Castle,  Pa.;  WKJF-TY  Pittsburgh,  Pa.; 
vNUZ-TY  Houston,  Tex.;  KETX  (TY)  Tvler, 
Cex.;  WBTM-TV  DanvUle.  Ya.;  WTOY-TV  Nor- 
olk,  Ya.;  WKXA-TV  Charleston,  W.  Ya. 

d)  Shreveport  Tv  Co.  has  received  initial  deci- 
lon  favoring  it  for  ch.  12,  which  is  currently 
•perated  by  Interim  Tv  Corp.  [KSLA  (TV)]. 

e)  WNAM-TV  Neenah,  Wis.,  has  suspended  op- 
rations  pending  merger  with  WFRV-TV  Green 
lay. 


New  Tv  Station 

THE  following  tv  station  is  the  newest 
to  start  regular  programming:  KRCG 
(TV)  Jefferson  City,  Mo.  (ch.  13), 
Feb.  13. 


►  KERO-TV    (10)     CBS,    NBC;  Avery-Knodel; 

146,398 

Berkelev  (San  Francisco)  — 

►  KQED  (»9) 
Chico — 

►  KHSL-TV  (12)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  49,812 
CoronaT — 

KCOA  (52),  9/16/53-Unknown 
Eurekat — 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Hoag- 

Blair,  Blair  Tv;  19,000 
Fresno — 

KBID-TV  (63)  See  footnote  (c) 

►  KJEO  (47)  ABC.  CBS,  DuM;  Branham;  156,035 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 

KARM,  The  George  Harm  Station  (12)  Boiling; 
Initial  Decision  8/31/54 
Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  2,013,564 
KBIC-TV  (22)  2/10/52-Unknown 

►  KCOP  (13)  Katz;  2,013,564 
»>KHJ-TV  (9)  DuM;  H-R;  2,013,564 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  2,013,564 
>■  KRCA  (4)  NBC;  NBC  Spot  Sis.;  2,013,564 

►  KTLA  (5)  Raymer;  2,013,564 

►  KTTV  (11)  Blair;  2,013,564 
Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Montereyf — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 492,371 
Sacramento — 

KB  IE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC:  Weed;  127.500 
KCRA  Inc.  (3)  Initial  Decision  6/3/51 
KBET-TV   (10)   H-R;  9/29/54-3/14/55 

Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 492,371 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS;  Petry;  290,000 

►  KFSD-TV  (10)  NBC;  Katz;  285,333 
KUSH  (21)  12/23/53— Unknown 

San  Francisco — 

KBAY-TV  (20)  3/11/53-Unknown  (granted  STA 
Sept.  15 

►  KGO-TV  (71  ABC:  Petrv;  1,059,055 

►  KPIX  (5)  CBS:  Katz:  1,059.055 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  1,059,055 

►  KSAN-TV  (32)  McGillvra;  200,000 
San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  ABC,  CBS,  DuM;  Grant;  80,018 
Santa  Barbara — 

►  KEYT  (3)  ABC,  CBS,  NBC,  DuM;  Hollingbery; 

464,192 
Stocktont — 

►  KOVR  (13)  DuM;  Blair;  1,054,000 

►  KTVU  (36)  NBC;  Hollingbery;  112,000 
Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  150.000 
Visaliat — 

KAKI  (43)  10/6/54-Unknown 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,    DuM;  Hollingbery; 

53,604 

P~  KRDO-TV  (13)  NBC;  McGillvra;  38,000 
Denver — 

>■  KBTV  (9)  ABC;  Free  &  Peters;  273,069 

►  KFEL-TV    (2)    DuM;    Hoag-Blair,    Blair  Tv: 

273.069 

►  KLZ-TV  (7)  CBS;  Katz;  273,069 

►  KOA-TV  (4)  NBC;  Petrv;  273,069 
KRMA-TV  (»6)  7/1/53-Unknown 

Grand  Junctiont — 

►  KFXJ-TV  (5)  NBC,  ABC,  CBS,  DuM;  Holman; 

8,600 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  50,906 


Directory  Information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Station 


Dallas 

TELEVISION 
MARKET 


MAXIMUM 
POWER 

100,000  Watts  Video 
50,000,  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100- mile  area  .  .  . 

NOW 


I  448,000  I 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

This  is  why — 

fKRLDTY) 

is  your  best  buy 

Channel  Represented  by 

The  BRANHAM  Company 


iROADCASTING 


Telecasting 
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CONNECTICUT 

Bridgeport — 

WCBE  (»71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young:  72,340 
Hartfordt— 

WCHF  (*24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC,  DuM;  H-R;  291,299 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  219,422 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

899,957 
New  Londont — 

WNLC-TV  (26)  12/31/52-Unknown 
Norwicht — 

WCNE  (*63)  1/29/53-Unknown 
Stamfordt — 

WSTF  (27)  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC;  Stuart;  190,320 

DELAWARE 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  2,051,000 

DISTRICT  OF  COLUMBIA 
Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  600,000 
WOOK-TV  (50)  2/24/54-Unknown 

►  WRC-TV  (4)  NBC;  NBC  Spot  Sis.;  707,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  672,200 

►  WTTG  (5)  DuM;  H-R;  631,000 
WETV  (20)  10/21/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beacht  

WMFJ-TV  (2)  7/8/54-7/1/55 
Fort  Lauderdale — 

►  WITV  (17)  ABC,  DuM;  Boiling;  145,600  (also 

Miami) 
Fort  Myerst — 

►  WINK-TV  (11)  ABC.  CBS;  Weed;  11,726 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  75,600 

►  WMBR-TV  (4)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

373  904 

WOBS-TV  (30)  Stars  National;  8/12/53-Spring 
'55 
Miami — 

►  WGBS-TV  (23)  NBC;  Katz 
WMFL  (33)  12/9/53-Unknown 
WTHS-TV  (»2)  11/12/53-Unknown 


EXCITING  NEW  EFFECT! 
The  ROTATOR  Lens 


For  TV  and  Film  Cameras 

Now  you  can  make  your  subjects  walk  on 
walls,  create  that  rocking  the  boat  ef- 
fect, or  rotate  the  scene  360°  with  this 
new  addition  to  the  Camart  Optical  FX 
unit.  Present  owners  need  only  the 
Rotator  Lens. 

Price:  $150.00 

CAMART  OPTICAL  FX  UNIT 

Create  from  2  to  7  identical  images  in 
rotation,  from  a  single  object.  Unit  is 
complete  with  four  surface  prism,  re- 
volving housing,  and  base  assembly. 

Price:  $119.75 

Additional  effects  prisms  available.  Spe- 
cial adapters  for  TV  Cameras.  Send  for 
descriptive  literature. 


THE  CAMERA*  MART -nc 

1845 1  Broadway,  near  60th  Street 

New  York  23,  N.  Y.  •  Circle  6-0930 

Cable  Address  -  CAMERAMART 
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►  WTVJ   (4)    CBS,  ABC,  NBC,   DuM;   Free  & 

Peters;  301,000 
Biscayne  Tv  Corp.  (7)  Initial  Decision  1/17/55 

►  WITV  (17)  See  Fort  Lauderdale 
Orlando— 

►  WDBO-TV  (6)  CBS.  ABC,  NBC,  DuM;  Blair; 

70,000 
Panama  Cityt — 

►  WJDM    (7)    ABC,   NBC,   DuM;  Hollingbery; 

24,750 
Pensacolat — 

►  WEAR-TV  (3)  ABC,  CBS,  DuM;  Hollingbery; 

89,500 

►  WPFA  (15)  32,500 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  DuM;  Weed;  134,000 
Tampat — 

WFLA-TV    (8)    NBC;    Blair;  8/4/54-2/21/55 

granted  ST  A  Feb.  4) 
WTVT  (13)  CBS;  Avery-Knodel;  9/2/54-4/1/55 
West  Palm  Beach — 

►  WEAT-TV  (12)  ABC;  Walker 

►  WIRK-TV  (21)  DuM;  Weed;  42,708 

►  WJNO-TV  (5)  NBC,  CBS,  DuM;  Venard;  225,000 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC,  NBC,  DuM;  Burn-Smith; 

45,000 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  456,190 

►  WLWA  (11)  ABC:  Crosley  Sis.;  460,430 

►  WQXI-TV  (36)  22,517 

►  WSB-TV  (2)  NBC;  Petry;  484,725 
Augusta — 

►  WJBF    (6)    ABC,    NBC,    DuM;  Hollingbery; 

132  121 

►  WEDW-TV  (12)  CBS;  Headley-Reed;  131,444 
Columbus — 

►  WDAK-TV   (28)   ABC,  NBC,  DuM;  Headley- 

Reed;  83,559 

►  WRBL-TV  (4)  CBS;  Hollingbery;  90,384 
Macon — 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  90,058 

►  WNEX-TV  (47)  NBC;  Branham;  62,032 
Romet — 

►  WBOM-TV  (9)  Weed;  150,990 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC.  DuM;  Avery- 

Knodel;  58,312 
WSAV-TV  (3)  1/26/55-Unknown 
Thomasvillet — 

WCTV  (6)  Stars  National;  12/23/53-Spring  "55 

IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS,  DuM;  Free  &  Peters;  43,200 

►  KIDO-TV  (7)  ABC.  NBC;  Blair;  37,800 
Idaho  Falls — 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Perna; 

32,018 
Lewistont — 

Lewiston  Tv  Co.  (3)  2/9/55-Unknown 
Pocatellot — 

KWIK-TV  (6)  ABC;  Hollingbery;  3/26/53-Un- 
known 
Twin  Fallst— 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
Unknown 

ILLINOIS 

Belleville  (St.  Louis.  Mo.)— 

►  WTVI  (54)  ABC.  CBS,  DuM;  Radio  Tv  Repre- 
sentatives; 320,000 

Bloomington — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,000 
WTLC  (»12)  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,871,800 

►  WBKB  (7)  ABC;  Blair;  2,074.000 

►  WGN-TV  (9)  DuM;  Hollingbery;  2,080,000 
WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20)  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043,000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (»11)  11/5/53-Unknown 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35.000 
Decatur — 

►  WTVP  (17)  ABC.  DuM;  Boiling;  151.534 

Evanstont — 

WTLE  (32)  8/12/53-Unknown 
Harrisburgf — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 
Peoria — 

►  WEEK-TV    (43)    NBC,    DuM;  Headley-Reed; 

226,337 

►  WTVH-TV  (19)  CBS,  ABC,  DuM;  Petry;  214.000 
WIRL  Tv  Co.  (8)  Initial  Decision  11/5/54 

Quincyt  (Hannibal,  Mo.) — 

►  WGEM-TV   (10)   ABC,   NBC;  Avery-Knodel; 

128,900 

►  KHQA-TV  (7)  See  Hannibal.  Mo. 
Rockford— 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  244,024 

►  WTVO  (39)  NBC,  DuM;  Weed;  100,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV  (4)  ABC,  CBS.  DuM;  Avery-Knodel; 

268,947 
Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Younf;  95,000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Decision 

11/30/54 


INDIANA 

Andersonf- — 

WCBC-TV  (61)  2/2/55-5/1/55 
Bloomington — 

►  WTTV  (4)  NBC,  DuM;  Meeker;   606,450  (als 

Indianapolis) 
Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  204.103 
Evansville — 

►  WFD3  (62)  ABC,  NBC,  DuM;  Venard;  94,315 

►  WEHT  (50)  See  Henderson,  Ky. 
Evansville  Tv  Inc.  (7)  Initial  Decision  10/4/5 

Fort  Wayne — 

►  WKJG-TV  (33)  NBC,  DuM;  Raymer:  112,186 

►  WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC;  Katz;  662,000 

►  WISH-TV  (8)  ABC,  CBS,  DuM;  Boiling;  524,71 

►  WTTV  (4)  See  Bloomington 
Lafayettet— 

►  WFAM-TV  (59)  CBS,  DuM;  Rambeau;  66,500 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC.  DuM;  Ho 

man,  Walker;  101,000 
Notre  Dame  (South  Bend)t — 

WNDU-TV  (46)  NBC;  8/12/54-Unknown 
Princetont — 

WRAY-TV  (52)  See  footnote  (c) 
South  Bend— 

►  WSBT-TV  (34)  CBS,  DuM;  Raymer;  206,473 

Terre  Haute — 

►  WTHI-TV  (10)  ABC,  CBS,  DuM;  Boiling;  147,2f 
Waterloo  (Fort  Wayne) — 

►  WINT  (15)  ABC,  CBS;  H-R;  133,478 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS.  DuM;  Weed;  2*9,940 

Cedar  Rapids — 

►  KCRG-TV  (9)  ABC,  DuM;  Venard;  116.533 

►  WMT-TV  (2)  CBS;  Katz;  259,300 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  295,156 
Des  Moines — 

►  KGTV  (17)  ABC;  Hollingbery;  76,500 

►  WHO-TV  (13)  NBC;  Free  &  Peters;  302,000 
Cowles  Broadcasting  Co.  (8)  Initial  Declsto 

8/26/54 
Fort  Dodget  

►  KQTV  (21)  NBC,  DuM;  Pearson;  22,100 
Mason  City — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed;  127,812 
Sioux  City — 

►  KTIV  (4)  NBC,  ABC,  DuM;  Hollingbery;  152,8: 

►  KVTV  (9)  ABC,  CBS,  DuM;  Katz;  137,035 
Waterloo — 

►  KWWL-TV    (7)    NBC,    DuM;  Headlty-R«* 

140.763 

KANSAS 

Great  Bendt — 

►  KCKT  (2)  NBC;  Boiling;  126,258 
Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  165,578 
Manhattant — 

KS AC-TV  (*8)  7/24/53-Unknown 
Pittsburgt— 

►  KOAM-TV  (7)  ABC,  NBC,  DuM;  Katz,  86.58' 
Topeka — 

►  WD3W-TV  (13)  ABC,  CBS.  DuM;  Capper  Sis 

414,493 
Wichita— 

►  KAKE-TV  (10)  ABC;  Hollingbery;  195,110 

►  KEDD  (16)  NBC;  Petry:  124,311 
Wichita  Tv  Corp.  (3)  Initial  Decision  8/9/54 

KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry:  8/14/52-Unknown 
Henderson  (Evansville,  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  78,395 

Lexingtont — 

WLAP-TV  (27)  12/3/53-Unknown 

WLEX-TV    (18)    NBC,    ABC,    DuM;  Forjo. 
4/13/54-3/1/55  (granted  STA  Jan.  20) 
Louisville — 

►  WAVE-TV  (3)  ABC,  NBC,  DuM;  NBC  SP' 

Sis.;  434,912 

►  WHAS-TV  (11)   CBS;  Harrington,  Rifhter 

Parsons.  See  footnote  (b) 
WKLO-TV  (21)  See  footnote  (c) 

WQXL-TV  (41)  Forjoe;  1/15/53-Unknown 

Newport! — 

WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Alexandriat — 

►  KALB-TV  (5)  Weed 
Baton  Rouge — 

►  WAFB-TV  (28)  ABC.  CBS,  DuM;  Young;  78,0 
WBRZ  (2)  Hollingbery;  1/28/54-4/15/55 

Lafayettet — 

KLFY-TV  (10)  9/16/53-7/1/55 

LjSkc  ChflTlGS- - 

►  KPLC-TV  (7)  ABC,  NBC;  Weed;  55,935 

►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  37,000 
Monroe — 

►  KNOE-TV  (8)   CBS,  NBC.  ABC,  DuM;  H-l 

199,000 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Unknown 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 

►  WDSU-TV  (6)  ABC.  CBS,  NBC,  DuM;  Blai 

306,096 

►  WJMR-TV    (61)    ABC,    CBS,    DuM;  Bollln 

108.992 


Broadcasting 


Telecasts 


hreveport — 

i-KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

75.600 

Shreveport  Tv  Co.  (12)  Initial  Decision  6/7/54- 

See  footnote  (d) 
KTBS  Inc.  (3)  Initial  Decision  6/11/54 

MAINE 

;  langor— 

-WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery;  79,104 

t  iji-WTWO  (2)  CBS;  Venard 
„ewiston — 

•  WLAM-TV  (17)  DuM;  Everett-McKinney; 

24,000 
•oland  Spring— 

•  WMTW    (8)    ABC,    CBS,    DuM;  Harrington, 

Righter  &  Parsons;  259,933 
•ortland— 

-WCSH-TV  (6)  NBC,  DuM;  Weed;  150,004 
- WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 
WPMT  (53)  See  footnote  (c) 

MARYLAND 

jaltimore— 

►  WAAM  (13)  ABC.  DuM;  Harrington,  Righter 

&  Parsons;  588,336 

-  WBAL-TV  (11)  NBC;  Petry;  588,336 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  588,336 
WTLF  (18)  12/9/53-Unknown 

:umberlandt — 

WTBO-TV  (17)  11/12/53-Unknown 
ialisburyt— 

•  WBOC-TV  (16)  ABC,  CBS,  DuM;  Burn-Smith; 

49,315 

MASSACHUSETTS 
idams  (Pittsfleld)— 

•  WMGT  (19)  DuM;  Walker;  169,015 
3oston — 

-  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,267,223 
WGBH-TV  («2)  7/16/53-April  '55 

WJDW  (44)  8/12/53-Unknown 
trWNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,267,223 
Jrocktont — 

WHEF-TV  (62)  7/30/53-Unknown 
Jambridge  (Boston)— 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

178,800 
Springfield— 

-WHYN-TV  (55)  CBS.  DuM:  Branham;  168,000 
WWLP  (61)  ABC,  NBC;  Hollingbery;  168,000 


Worcester — ■ 

WAAB-TV  (20)  Forjoe;  8/12/53-Unknown 

►  WWOH-TV  (14)  ABC,  DuM;  Raymer;  76,212 

MICHIGAN 

Ann  Arbor — 

►  WP AG-TV  (20)  DuM;  Everett-McKinney;  24,000 
WUOM-TV  («26)  11/4/53-Unknown 

Battle  Creek — 

WBCK-TV    (58)    Headley-Reed;  11/20/52-Un- 
known 

Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

289,793 
Cadillact — 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  64,920 
Detroit — 

WBID-TV  (62)  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS;  Katz;  1,468,700 
WTVS  4*56)  7/14/54-Unknown 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1.466,000 

►  WXYZ-TV  (7)  ABC;  Blair;  1,469,000 

►  CKLW-TV  (9)  1,238,585.   See  Windsor,  Ont. 
East  Lansingt — 

►  WKAR-TV  (•«<)) 
Flint— 

WJRT  (12)  5/12/54-Unknown 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  NBC,  DuM;  Katz;  488,490 

WMCN  (23)  9/2/54-Unknown 
Kalamazoo — 

►  WKZO-TV  (3)  CBS.  ABC,  NBC,  DuM;  Avery- 

Knodel;  539.390 
Lansing — 

►  WTOM-TV  (54)  ABC,  DuM;  Everett-McKinney; 

55.000 

►  WJTM-TV  (6)  ABC,  CBS,  NBC;  Petry;  417,000 
Marquettet — 

WAGE-TV  (6)  4/7/54-Unknown 
Muskegont — 

WTVM  (35)  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland)  — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  140,000 
Traverse  Cityt — 

►  WPBN-TV  (7)  NBC;  Holman;  36,965 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Pearson;  95,951 
Duluth  (Superior.  Wis.)— 

►  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  78,500 

►  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Hlbbingt— 

KHTV  (10)  1/13/54-Unknown 


Minneapolis  (St.  Paul)— 
>■  KEY D -TV  (9)  DuM;  H-R 

►  WCCO-TV  (4)  CBS;  Free  &  Peters;  570,600 

►  WTCN-TV  (11)  ABC;  Blair;  570,600 
Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  95,833 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  570,600 

►  WMIN-TV  (11)  ABC;  Blair;  570,600 

MISSISSIPPI 

Biloxit— 

Radio  Assoc.  Inc.  (13)  Initial  Decision  7/1/54 
Columbust — 

WCBI-TV  (4)  McGiUvra;  7/28/54-Summer  '55 
Jackson — 

►  WJTV  (25)  CBS,  DuM;  Katz;  68.404 

►  WLBT  (3)  NBC;  Hollingbery;  122,765 

►  WSLI-TV  (12)  ABC;  Weed;  110,000 
Meridlant — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 56,800 
Tupelot — 

WTWV  (9)  12/8/54-Fall  "55 

MISSOURI 

Cape  Girardeau — 

►  KFVS-TV  (12)  CBS,  NBC.  DuM;  Headley-Reed; 

115,000 
Claytont— 

KFUO-TV  (30)  2/5/53-Unkn«wn 
Columbia — 

►  KOMU-TV   (8)  ABC,  CBS,  NBC.  DuM;  H-R: 
53,048 

Festust— 

KACY  (14)  See  footnote  (c) 
Hannibalt  (Qulncy,  111.)  — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  145,680 

►  WGEM-TV  (10)  See  Quincy,  111. 
JefTerson  Clty-t — 

►  KRCG  (13)  CBS;  Hoag-Blair.  Blair-Tv 
Joplin — 

►  KSWM-TV  (12)  CBS;  Venard;  81,270 
Kansas  City — 

KCMO-TV  (5)  ABC,  CBS,  DuM;  Katz;  466,136 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  466,136 

►  WDAF-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  466,136 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


a  close  look  at  facts .  • . 

WTHI-TV  Channel  10  is  the  ONLY  station  with 
complete  coverage  of  the  Greater 

WABASH  VALLEY 

•  One  of  the  Mid-west's  most  prosperous  industrial  and  agricultural  markets 

•  $714,500,000  Retail  Sales  in  year  '53-'54 

•  Blanketed  ONLY  by  WTHI-TV's  316,000  watt  signal 

•  227,000  Homes  (147,000  TV  homes) 


118,000  UNDUPLICATED  WTHI-CBS  TV  HOMES! 


Represented  nationally  by: 

The  Boiling  Co.  New  York  &  Chicago 


TERRE  HAUTE,  IND. 

316,000  Watts 


Broadcasting    •  Telecasting 
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When  it's  cold  outside  and 
you'd  like  to  create  a  warm 
feeling  in  three  choice  West- 
ern Pennsylvania  markets, 
start  burning  up  the  wires  to 
WJAC-TV,  Johnstown.  What 
a  sizzling  Hooper!  WJAC-TV 
is: 

FIRST  in  Johnstown 

(a  2-station  market) 
SECOND  in  Pittsburgh 

(a  3-station  market) 
FIRST  in  Altoona 

(a   2-station  market) 

You  really  put  the  heat  on 
sales  .  .  .  with  the  1  buy  tfocat 
covers  3 — 


Ask  your  KATZ  man  tor  full  details! 


■FOR  THE  RECORD- 


Kirksvillet— 

KTVO  (3)  12/16/53-Unknown 

St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  125,300 
St.  Louis — 

►  KETC  (»9)  500.000 

►  KSD-TV  (5)  ABC,  CBS.  NBC;  NBC  Spot  Sla.; 

732,884 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42  )  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVI  (54)  See  Belleville,  111. 

Sedaliat— 

►  KDRO-TV  (6)  Pearson;  57,000 
Springfield — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  62,370 

►  KYTV  (3)  NBC;  Hollingbery;  69,300 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  NBC.  DuM;  Headley- 

Reed;  20.000 

Buttet— 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TV  (6)  ABC;  No  estimate  given 
Great  Fallst — 

►  KFBB-TV  (5)  CBS,  ABC,  DuM;  Hoag-Blair, 

Blair-Tv;  20.000 
Missoulat — 

►  KGVO-TV  (13)  ABC.  CBS.  NBC.  DuM;  Gill- 

Perna;  18,000 

NEBRASKA 

Hastingst — 

The     Seaton    Publishing    Co.     (5)  2/11/55- 
Unknown 
Kearney  (Holdrege)  — 

►  KHOL-TV  (13)  ABC,  CBS,  NBC,  DuM;  Meeker; 

47.538 
Lincoln — 

►  KOLN-TV  (10)  ABC,  CBS,  DuM;  Avery-Kno- 
del;  111,006 

►  KUON-TV  (*12)  72.849 
Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  286,000 

►  WOW-TV  (6)  NBC,  DuM;  Blair;  286,000 
Scottsblufft— 

KSTF  (10)  8/18/54-Unknown 

NEVADA 

Hendersont — 

►  KLRJ-TV  (2)  NBC;  Pearson 
Las  Vegas— 

►  KLAS-TV  (8)  CBS,  ABC,  DuM;  Weed;  21,244 
Reno — 

►  KZTV  (8)   ABC,  CBS,  NBC,  DuM;  Pearson; 

17,250 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45)  4/22/53-Unknown 
Manchester — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  381.338 
Mt.  Washingtont — 

►  WMTW  (8)  See  Poland  Spring,  Me. 

NEW  JERSEY 

Asbury  Parkf — 

►  WRTV  (58)  6.000 
Atlantic  City— 

WFPG-TV  (46)  See  footnote  (c) 

WOCN  (52)  1/8/53-Unknown 
Camdent — 

WKDN-TV  (17)  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Petry;  4,290.000 
New  Brunswickt — 

WTLV  (*19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC,  DuM;  Hollingbery;  50,000 

►  KOB-TV  (4)  NBC:  Branham;  53,496 

►  KGGM-TV  (13)  CBS:  Weed;  53,496 
Roswellt — 

►  KSWS-TV  (8)  NBC,  ABC,  CBS,  DuM;  Meeker; 

25,427 

NEW  YORK 

Albany  (Schenectady.  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,   CBS,   DuM;  Boiling; 

152,000 

WTRI  (35)  See  footnote  (c) 
WTVZ  (*17)  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV   (12)   ABC,  CBS,  NBC.  DuM;  Boi- 

ling; 317.290 
WQTV  i*4U)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 
Buffalo— 

►  WBEN-TV   (4)   ABC,  CBS,  DuM;  Harrington, 

Right2r  &  Parsons;  445,151.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

no.oro 

►  WGR-TV  (2)  NBC,  ABC,  DuM;  Headley-Reed; 

447,938.  See  footnote  (a). 
WTVF  (*23)  7/24/52-Unknown 
Carthage  (Watertown) — 

►  WCNY-TV  (7)  CBS,  ABC,  DuM;  Weed;  58,590 
Elmira — 

WTVE  (24)  See  footnote  (c) 
Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-Unknown 
WIET  (*14)  1/8/53-Unknown 
Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker; 

27,100 


Lake  Placid  t(Plattsburg)  — 

►  WIRI  (5)  Young 
New  York — 

►  WABC-TV  (7)  ABC;  Weed;  4,290,000 

►  WABD  (5)  DuM;  Avery-Knodel:  4,290,000 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,290.000 
WGTV  (»25)  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,290.000 

►  WPLX  (11)  Free  &  Peters;  4,290,000 

►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,290.000 

►  WATV  (13)  See  Newark,  N.  J. 
Rochester — 

WCBF-TV  (15)  6/10/53-Unknown 

►  WHAM-TV  (5)  NBC;  Hollingbery;  300,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinnej 

281,790 

WRNY-TV  (27)  4/2/53-Unknown 
WROH  (»21)  7/24/52-Unknown 

►  WVET-TV  (10)  ABC.  CBS;  Boiling;  281.790 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spc 

Sis.;  419,000 
Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  358,30 
WHTV  (»43)  9/18/52-Unknown 

►  WSYR-TV   (3)   NBC;   Harrington,  Righter  i 

Parsons;  358,300 
Utica— 

►  WKTV  (13)   ABC.  CBS,  NBC.  DuM;  Cook« 

157,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  CBS,  NBC;  Boiling;  33,000 

►  WLOS-TV  (13)  ABC,  DuM;  Venard;  298,130 
Chapel  Hillt— 

►  WUNC-TV  (»4) 

Charlotte — 

►  WQMC  (36)  ABC,  NBC;  Boiling;  56,338 

►  WBTV  (3)  CBS.  ABC,  NBC,  DuM;  CBS  Spc 

Sis.;  459,834 
Durham — 

►  WTVD  (11)  ABC,  NBC;  Headley-Reed;  185.6S 
Fayette  villet — 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WTVX  (48)  4/7/54-Unknown 
Greensboro— 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harringtoi 

Righter  &  Parsons;  292,768 
Greenville — 

►  WNCT  (9)  ABC,  CBS,  NBC.  DuM;  Pearsor 

98,070 
New  Bernt — 

Nathan  Frank  (13)  2/9/55-Unknown 
Raleigh — 

►  WNAO-TV    (28)    ABC.    CBS.    DuM;  Aver 

Knodel;  124,440 
Washingtont — 

WITN  (7)  10/27/54-Unknown 
Wilmingtont — 

►  WMFD-TV  (6)  ABC,  NBC;  Weed;  50.003 
WTHT  (3)  2/17/54-Unknown 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  257.600 

►  WTOB-TV  (26)  ABC;  DuM;  H-R;  84,300 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV  (5)   CBS.  NBC,  DuM;  Hoag-Blai 

Blair-Tv;  26,261 
Fargot — 

►  WD  AY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free 

Peters;  65,000 
Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weec 

26,000 
Valley  Cityt— 

►  KXJB-TV  (4)  CBS,  DuM;  Weed;  69,981 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  174,066 
Ashtabulat — 
►WICA-TV  (15)  25,000 
Cantont — 

Tri-Cities  Telecasting  Inc.  (29)  Initial  Decisis 
11/17/54 
Cincinnati — 

►  WCET  (*48)  2,000 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  724.140 

►  WKRC-TV  (12)  CBS;  Katz;  662,236 

►  WLWT  (5)  NBC;  WLW  Sis.;  525.000 
WQXN-TV  (54)  Forjoe;  5/14/53-Unknown 

Cleveland — 

WERE-TV  (65)  6/18/53-Unknown 

►  WEWS  (5)  CBS:  Branham;  1,077,580 
WHK-TV  (19)  11/25/53-Unknown 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.;  1,045.000 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  1,085,000 
Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  427,239 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV  (*34)  4/22/53-Unknown 

►  WTVN-TV  (6)  ABC,  DuM;  Katz;  381.451 
Dayton — 

►  WHIO-TV  (7)  CBS,  DuM;  Hollingbery;  637,3 
WIFE  (22)  See  footnote  (c) 

►  WLWD  (2)  ABC.  NBC;  WLW  Sis.;  320,000 
Elyriat — 

WEOL-TV  (31)  2/11/54-Unknown 
Lima — 

WIMA-TV  (35)  Weed;  1/24/52-Unknown 

►  WLOK-TV  (73)  NBC;  H-R;  71,285 
Mansfieldt— 

WTVG  (36)  6/3/54-Unknown 
Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Unknown 
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ubenville  (Wheeling,  W.  Va.)  — 
WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083.900 
'oledo — 

WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 
310.170 

WTOH-TV  (79)  10/20/54-Unknown 
oungstown — 

WFMJ-TV  (21)  NBC;  Headlev-Reed:  149.000 
WKBN-TV    (27)    ABC,    CBS,    DuM;  Ravmer; 
148.538 
;anesville — 

►  WHIZ-TV  (18)  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 45,000 


Ada— 
.-KTE 


OKLAHOMA 

180,000 


.   ►  KTEN  (10)  ABC;  Venard; 
dmoref — 

KVSO-TV  (12)  5/12/54-Unknown 
idt— 

-  KGEO-TV  (5)  ABC;  Pearson;  118,000 
wtont — 

KSWO-TV  (7)  DuM;  Pearson;  54.540 
amir — 

KMTV  (58)  4/22/53-Unknown 

:  »KTVX  (8)  ABC,  DuM;  Avery-Knodel;  248.750 
Oklahoma  City — 
KETA  C13)  12/2/53-Unknown 
KMPT  (19)  See  footnote  (c) 
vU.r»KTVQ  (25)  ABC;  167,381 
•"••.KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  313,060 
Tulsa — 

KCEB  (23)  See  footnote  (c) 
*■  KOTV  (6)  CBS;  Petrv;  248,650 
KSPG  (17)  2/4/54-Unknown 

►  KVOO-TV  (2)  NBC;  Blair;  242,000 
KOED-TV  (»11)  7/21/54-Unknown 

OREGON 

'  aeene— 

5-j  :»KVAL-TV  (13)  ABC,  NBC.  DuM;  Hollingbery; 
40,109 
Klamath  Fallst— 

KFJI-TV  (2)  Grant;  12/2/54-Unknown 
•  •Medford— 

•-KBES-TV  (5)  ABC,  CBS,  NBC.  DuM;  Hoag- 

Blair,  Blair-Tv;  26,425 
Portland — 

KXOR  (12)  ABC;  Hollingbery;  7/22/54-3/9/55 
»KOE\*-TV  (6)  ABC,  CBS;  CBS  Spot  Sis.: 
;  287,400 

•-KPTV  (27)  NBC,  DuM;  NBC  Spot  Sls\;  219,744 
North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/54 
L-SBnSalemi— 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

^ilentownt — 
WFMZ-TV  (67)  Averv-Knodel;  32,000 
~  •     WQCY  (39)  Weed;  8/12/53-Unknown 
Altoona — 

*■  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 

490,528 
Bethlehem — 

•-WLEV-TV  (51)  NBC;  Meeker;  89,307 
Easton — 

;.f  ^r^LV  <57)  ABC  DuM;  Headley-Reed;  84,915 

•-WICU  (12)  ABC,  NBC,  DuM;  Petry;  208.500 
.  WLEU-TV  (66)  12/31/53-Unknown 
WSEE  (35)  CBS,  DuM;  Averv-Knodel;  58,820 
Harrisburg — 
"-►■WCMB-TV  (27)  Forjoe 

••WHP-TV  (55)  CBS;  BoUing;  193,002 
*WTFA  (71)  ABC,  NBC;  Headley-Reed;  193,002 
res :  Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

*•  WARD-TV  (56)  ABC,  CBS,  DuM;  Weed 

►  WJAC-TV  (6)  CBS,  NBC.  DuM;  Katz;  831,303 

Lancaster — 

»-WGAL-TV  (8)  CBS,  NBC.  DuM;  Meeker;  602,350 

WWLA  (21)  5/7/53-Unknown 
Lebanont — 

WLBR-TV  (15)  See  footnote  (c) 
New  Castle— 

WKST-TV  (45)  See  footnote  (c) 
Philadelphia— 

••WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,904,946 
*-WFTL-TV  (6)  ABC,  DuM;  Blair;  2,043,972 
Sia     WIBG-TV  (23)  10/21/53-Unknown 

»■  WPTZ  (3)  NBC  Free  &  Peters;  1,947,322 
Pittsburgh— 

.      KDKA-TV  (2)  CBS,  NBC,  DuM;  Free  &  Peters; 
1,134,110 

»-WENS  (16)  ABC,  CBS,  NBC;  Petry;  475,000 

WKJF-TV  (53)  See  footnote  (c) 
~  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
eading — 

WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 
95,000 

WHUM-TV  (61)  CBS;  H-R;  219,370 
cranton — 

••WARM-TV  (16)  ABC;  Hollingbery;  200,000 
••WGBI-TV  (22)  CBS;  Blair;  210,000 
+■  WTVU  (73)  Everett-McKinney;  250,000 
Sunburyt — 

ji,    Sunbury  Bcstg.  Corp.  (38)  2/9/55-Unknown 
:  Wilkes-Barre— 
.     »-WBRE-TV  (28)  NBC:  Headley-Reed;  225,000 
••WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 
250,000 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
*ate  for  grantees. 


Williamsportt— 

WRAK-TV   (36)    Everett-McKinney;  11/13/52- 
Fall  '55 
York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  87,400 

►  WSBA-TV  (43)  ABC;  Young;  88,000 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS.  NBC,  DuM;  Weed; 

1,382,853 

►  WNET  (16)  ABC;  Raymer;  82,000 
WPRO-TV  (12)  Blair;  9/2/53 -Unknown  (grant- 
ed STA  9/23/53) 

SOUTH  CAROLINA 

Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  127,200 
Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV    (5)    ABC.    CBS;    Free    &  Peters; 

153,517 

►  WUSN-TV  (2)  NBC;  H-R;  138,500 
Columbia— 

►  WCOS-TV    (25)    ABC,    DuM;  Headley-Reed; 

72,000 

►  WIS-TV  (10)  NBC,  DuM;  Free  &  Peters;  138,992 

►  WNOK-TV  (67)  CBS;  Raymer;  75,000 
Florence — 

►  WBTW  (8)  CBS,  NBC,  ABC,  DuM;  CBS  Spot 

Sis.;  111,340 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  443,850 

►  WGVL  (23)  ABC,  DuM;  H-R;  113,000 
Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Unknown 

SOUTH  DAKOTA 

Rapid  Cityf— 

KOTA-TV  (3)  12/8/54-6/1/55 
Sioux  Falls — 

►  KELO-TV  (11)  ABC,  CBS,  NBC,  DuM;  Raymer; 

112,387 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS.  NBC,  DuM;  Bran- 

ham;  121,100 
Mountain  City  Tv  Inc.    (3)    Initial  Decision 

7/5/54 
J  3  clcGonj" 

WDXI-TV     (7)     Burn-Smith;  12/2/53-3/1/55 
(granted  STA  Feb.  4) 


Johnson  City — 

►  WJHL-TV  (11)  ABC.  CBS,  NBC.  DuM;  Pear- 

son; 129,360 
Knoxville — 

►  WATE  (6)  ABC.  NBC;  Avery-Knodel;  103,970 
WBIR-TV  (10)  Initial  Decision  1/5/55 

►  WTSK-TV    (26)    ABC.    CBS.    DuM;  Pearson; 

80.050 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  336,442 

►  WMCT  (5)  ABC.  NBC,  DuM;  Branham;  336,442 
WREC  Broadcasting  Service  (3)  Initial  Deci- 
sion 8/27/54 

Nashville— 

►  WSIX-TV  (8)  ABC,  DuM.;  Hollingbery;  230,130 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  208,985 
Old  Hickory  (Nashville)— 

►  WLAC-TV  (5)  CBS;  Katz;  224.519 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  42,240 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  H-R;  67,733 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  67,733 
Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

102.961 
Beaumontt — 

►  KBMT  (31)  ABC.  NBC.  DuM;  Forjoe;  40,000 
KFDM-TV  (6)   CBS;  Free  &  Peters;  8/4/54- 

4/1/55 
Big  Springt— 

KBST-TV  (4)  CBS;  Pearson;  7/22/54- July  '55 
Corpus  Christit — 

►  KVDO-TV  (22)  NBC,  ABC,  CBS,  DuM;  Young, 
Brown:  38,850 

Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/54 
K-SLX  Tv  Inc.  (10)  Initial  Decision  1/20/55 

Dallas  

KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-Unknown 

►  KRLD-TV  (4)  CBS;  Branham;  448.000 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  448,000 

KOKE  (13)  Forjoe;  3/18/54-Unknown 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

64,433 

►  KTSM-TV  (9)  NBC;  Hollingbery;  62,423 
Ft.  Worth— 

►  WBAP-TV  (5)  ABC,  NBC;  Free  &  Peters; 

450.000 

KFJZ-TV  (11)  H-R;  9/17/54-Spring  '55 
Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  378.000 


SOME  VERY  REVEALING  FIGURES 


Business  is  booming 
in  El  Paso 

Number  of  Telephones  in 
Use  Jumps  221%  Since 
1940* 

More  telephones  .  .  .  more 
business!  It's  as  simple 
as  that,  because  the  increase 
in  number  of  telephones  in 
use  so  closely  parallels 
business  growth  in  any  city. 
And,  in  prosperous,  booming 
El  Paso,  Texas,  the  number 
of  telephones  has  increased 

221%  since  1940*  Put 

your  money  where  it'll 
earn  more  money  —  on 
KROD-TV  —  the  top-produc- 
ing advertising  medium  in 
one  of  America's  top 
sales-producing  markets 
(32%  over  the  national 
average).  Your  Branham 
man  can  give  you  the 
whole  story. 

*The  Mountain  States  Tele- 
phone and  Telegraph  Co. 

KROD-TV 

Channel   4  Channel 

CBS,  ABC  &  DuMONT  NETWORKS 

El  Paso,  Texas 


KROD-TV 


Affiliated  with  KROD-600  kc  — 5,000  watts 
Owned  and  Operated  by  the 
El  Paso  Times,  Inc. 
Roderick  Broadcasting  Company 

Dorrance  D.  Roderick,  President 
Val  Lawrence,  Vice  Pres.  &  General  Mgr. 
Dick  Watts,  General  Sales  Manager 
Represented  Nationally  by 
The  BRANHAM  CO. 
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Harlingenf  (Brownsville,  McAllen,  Weslaco) — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  H-R;  48,275 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 

►  KPRC-TV  (2)  NBC;  Petry:  387,000 

►  KTRK-TV  (13)  ABC,  DuM;  Blair;  387,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (*8)  300,000 

KXYZ-TV  (29)  6/18/53-Unknown 
Longviewf — 

►  KTVE  (32)  Forjoe;  40,000 
Lubbock — 

►  KCBD-TV  (11)  ABC,  NBC;  Raymer;  67,878 

►  KDUB-TV    (13)    CBS,   DuM;  Avery-Knodel; 

67,878 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 
Lufkint — 

KTRE-TV  (9)  Venard;  11/17/54-7/1/55 
Midland — 

►  KMID-TV  (2)  ABC.  CBS,  NBC,  DuM;  Venard; 

39,250 
Odessat — 

Odessa  Tv  Co.  (7)  Initial  Decision  11/18/54 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Melville;  38,598 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 
KCOR-TV  (41)  O'Connell;  5/12/54-April  '55 
KENS-TV  (5)  ABC,  CBS,  DuM;  Free  &  Peten; 
237,255 

►  WAOI-TV  (4)  ABC,  NBC;  Petry;  236,912 
Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC:  Hollingbery;  103,144 
Texarkana  (also  Texarkana,  Ark.) — 

*~  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  103,760 
Tylert — 

KETX  (19)  See  footnote  (c) 
P-  KLTV  (7)  ABC.  CBS,  NBC,  DuM;  Pearson: 

80,294 
Wacof— 

►  KANG-TV    (34)    CBS,   ABC,   DuM;  Raymer; 

46,075 

KWTX-TV  (10)  12/1/54-Unknown 
Weslacot  (Brownsville,  Harlingen,  McAllen) — 

►  KRGV-TV  (5)  NBC;  Raymer;  47.673 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  88,430 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Salt  Lake  City — 

►  KSL-TV  (5)  CBS,  DuM;  CBS  Spot  Sis.;  167,200 
>■  KTVT  (4)  NBC;  Katz;  167,200 
>■  KUTV  (2)  ABC;  Hollingbery;  181,500 

VERMONT 

Montpeliert — 

►  WMVT  (3)  ABC,  CBS,  NBC;  Weed;  113,000 

VIRGINIA 

Bristolt — 

Appalachian  Broadcasting  Corp.  (5)  Initial  De- 
cision 2/1/55 
Danvillet — 

WBTM-TV  (24)  See  footnote  (c) 
Hampton  (Norfolk) — 

►  WVEC-TV    (15)    NBC,    DuM;  Avery-Knodel; 

131,000 
Harrisonburg — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Pearson 

100,627 
Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery; 

179,100 


FIGHT 
COMMUNISM 


with 

"Truth  Dollars" 


Join  the  millions  of  Americans  who 
are  fighting  Communism  behind  the 
Iron  Curtain  with  "Truth  Dollars".  .  . 
dollars  that  support  Radio  Free  Eu- 
rope broadcasts  to  70  million  freedom 
hungry  people.  Send  your  "Truth  Dol- 
lars" to  Crusade  for  Freedom,  c/o  your 
local  Postmaster,  today. 


Newport  News  — 

►  WACH-TV  (33)  Walker 
Norfolk — 

►  WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  349,467 
WTOV-TV  (27)  See  footnote  (c) 
Beachview  Bcstg.  Corp.  (10)  Initial  Decision 

12/23/54 

►  WVEC-TV  (15)  See  Hampton 
Petersburgt — 

WPRG  (8)  9/29/54-Unknown 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  481,193 
Roanoke — 

►  WSLS-TV    (10)    ABC.    NBC;  Avery-Knodel; 

311,001 

WASHINGTON 

Bellingham — 

►  KVOS-TV  (12)  CBS,  DuM;  Forjoe;  158,653 
Pascot — 

►  KEPR-TV  (19)  39.500 
Seattle  (Tacoma)— 

►  KING-TV  (5)  ABC;  Blair:  408.100 

►  KOMO-TV  (4)  NBC;  Hollingbery;  408,100 

►  KCTS  (»9) 

KCTL  (20)  4/7/54-Unknown 
Spokane — 

>■  KHQ-TV  (6)  NBC;  Katz;  100,410 

+■  KREM-TV  (2)  ABC;  Petry;  95,649 

>■  KXLY-TV  (4)  CBS,  DuM;  Avery-Knodel;  99.553 

Tacoma  (Seattle) — 

*-KTVW   (13)   Barry,  N.  Y.;   Clark,  Chicago; 
408,100 

►KTNT-TV  (11)  CBS.  DuM;  Weed;  408.100 

Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS.  NBC,  DuM;  Weed; 

39,500 

WEST  VIRGINIA 

Bluefieldt— 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
Charleston — 

►  WCHS-TV   (8)   ABC.  CBS,  DuM;  Branham; 

402.584 

WKNA-TV  (49)  See  footnote  (c) 
Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-Spring  '55 
Fairmontt — 

►  WJPB-TV  (35)  ABC.  NBC,  DuM;  Gill-Perna; 

31,180 
Huntington — 

►  WSAZ-TV  (3)  NBC,  ABC;  Katz;  491,728 
WHTN-TV  (13)  9/2/54-Spring  '55 

Oak  Hill  (Beckley)t— 

►  WOAY-TV  (4)  ABC;  Weed 
Parkejsburg — 

►  WTAP  (15)  ABC,  NBC.  DuM;  Forjoe;  35,802 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC.  NBC;  Hollingbery;  304,269 

►  WSTV-TV  (9)  See  Steubenville.  Ohio 

WISCONSIN 

Eau  Claire — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

75,000 
Green  Bay — 

►  WBAY-TV  (2)  ABC.  CBS.  DuM;  Weed;  210.000 

WFRV-TV   (5)    ABC;    Headley-Reed;  3/10/54- 
April  '55 

►  WMBV-TV  (11)  See  Marinette 
La  Crosset — 

►  WKBT  (8)  ABC,  CBS,  NBC,  DuM;  Raymer; 

52,000 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (»21) 

*-  WKOW-TV  (27)  CBS:  Headley-Reed;  103,000 

►  WMTV  (33)  ABC,  NBC,  DuM;  Boiling;  75.000 
Badger   Television   Co.    (3)    Initial  Decision 

7/31/54 

Marinettet —  (Green  Bay) — 

►  WMBV-TV  (11)  ABC.  NBC;  Venard;  175,000 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  408,900 

►  WOKY-TV  (19)  CBS,  DuM;  Boiling;  398,255 

►  WTMJ-TV   (4)   NBC;   Harrington.  Righter  & 

Parsons;  746,982 

►  WTVW  (12)  ABC,  DuM;  Petry 
Neenah — 

WNAM-TV  (42)  See  footnote  (e) 
Superiorf  (Duluth,  Minn.) — 

+■  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters;  94,270 

►  KDAL-TV  (3).  See  Duluth,  Minn. 
Wausau — 

►  WSAU-TV  (7)  ABC,  CBS.  NBC.  DuM;  Meeker; 

52,400 

WYOMING 

Cheyennet — 

►  KFBC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 46,100 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Wed;  14,000 

►  KTVA  (11)  NBC,  DuM;  Alaska  Radio-Tv  Sis.: 

15.000 
Fairbankst — 

KFAR-TV  (2)  ABC,  CBS;  7/1/53-Unknown 
KTVF  (11)  12/29/54-2/15/55 

HAWAII 

Hilot— 

Hawaiian  Bcstg.  System  (9)  1/19/55-Unknown 


Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  65,000 

►  KONA  (11)  NBC;  NBC  Spot  Sis.;  62,000 

►  KULA-TV  (4)  ABC,  DuM;  Young;  69,000 
Wailukut— 

Hawaiian  Bcstg.  System  (3)  1/19/55-Unknown  I 
PUERTO  RICO 

Mayaguezt — 

Radio  Americas  Corp.  (5)  1/27/55-Unknown 
San  Juant — 

►  WAPA-TV  (4)  ABC,  NBC.  DuM;  Caribbear 

Networks*  43  345 
WKAQ-Tv'(2)'CBS;  Inter-American;  65.000 

Dept.  of  Education  of  Puerto  Rico  (*6)  2/2/55- 1 
Unknown 

CANADA 

Calgary  Alta  .  . 

►  CHCT-TV  (2)  CBC;  All  Canada,  Weed;  11,000 
Edmonton,  Alta. — 

►  CFRN-TV  (3)  CBC;  Radio  Rep.,  Young;  12,00(1 
Halifax,  N.  S.t— 

►  CBHT  (3)  CBC.  CBS 
Hamilton,  Ont. — 

►  CHCH-TV  (11)  CBC.  CBS,  NBC;  All-Canada! 

Young;  316,101 
Kingston,  Ont.t — 

►  CKWS-TV  (11)  Weed;  30,000 
Kitchener,  Ont. — 

►  CKCO-TV  (13)  CBC,  CBS;  Hardy,  Weed;  85,000 
London,  Ont. — 

►  CFPL-TV  (10)  CBC,  ABC.  CBS.  NBC,  DuM 

All-Canada,  Weed;  95,000 
Montreal,  Que. — 

►  CBFT  (2)  CBC  French;  CBC;  221,216 

►  CBMT  (6)  CBC;  CBC:  221,216 
Ottawa,  Ont. — 

►  CBOT  (4)  CBC;  CBC;  38,500 
Port  Arthur,  Ont. — 

►  CFPA-TV  (2)  CBC;  All-Canada,  Weed;  6,000 
Quebec  City,  Que. — 

►  CFCM-TV  (4)  CBC;  Hardy,  Weed;  6,000 
Regina,  Sask.f — 

►  CKCK-TV  (2)  CBC,  CBS;  AU-Canada.  Weed 

15,000 
Rimouski,  Que.t — 

►  CJBR-TV  (3)  CBC;  Stovin,  Young;  5.000 
St.  John,  N.  B.t— 

►  CHSJ-TV  (4)  CBC:  All-Canada,  Weed;  16,842 

Saskatoon,  Sask.t — 

►  CFQC-TV  (8)  CBC;  Radio  Rep.,  Young;  8,90 
Sault  Ste.  Marie.  Ont.t— 

►  CJIC-TV  (2)  CBS;  CBC;  Weed;  5,000 
Sudbury.  Ont.t — 

►  CKSO-TV    (5)    CBC,    ABC,    CBS,   NBC;  All 

Canada.  Weed;  14,545 
Sydney,  N.  S.t— 

►  CJCB-TV  (4)  Weed;  8,940 
Toronto,  Ont. — 

►  CBLT  (9)  CBC.  ABC,  CBS.  NBC,  DuM;  CBC 

280,000 
Vancouver,  B.  Ct — 

►  CBUT  (2)  CBC;  CBC;  30,000 
Windsor,  Ont.  (Detroit,  Mich.) — 

►  CKLW-TV  (9)  CBC,  DuM;  Young;  1,238,585 
Winnipeg,  Man.t — 

►  CBWT  (4)  CBC;  CBC;  5,000 

MEXICO 

Juarezt  (El  Paso,  Tex.) — 

►  XEJ-TV  (5)  National  Time  Sales;  51,481 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  296,402 


UPCOMING 


Feb.  21:  RAB  Clinic,  Washington. 
Feb.  21:  Beginning,  Six  Levels  of  Commmunica 

tions  seminar,  U.  of  Chicago,  Chicago. 
Feb.  23:  Presentation,    Voice    of  Democrac 

Awards,  Shoreham  Hotel,  Washington. 
Feb.  23:  RAB  Clinic,  Richmond,  Va. 
Feb.  23:  BMI  Clinic,  Benjamin  Franklin  Hote 

Seattle,  Wash. 
Feb.  23:  BMI  Clinic,  Marion  Hotel,  Little  Rod 

Ark. 

Feb.  23:  Senate  Commerce  Committee  hearing  o 
nomination  of  George  C.  McConnaughey,  Cap 
tol,  Washington,  room  G-16,  10  a.m. 

Feb.  24:  RAB  Clinic,  Roanoke.  Va. 

Feb.  25:  RAB  Clinic,  Baltimore. 

Feb.  25:  BMI  Clinic,  Multnomah  Hotel,  Portlani 
Ore. 

Feb.  25:  BMI  Clinic,  Heidelberg  Hotel,  Jackso 
Miss. 

Feb.  28:  BMI  Clinic,  Tutwiler  Hotel,  Birminghaii' 
Ala. 

Feb.  28:  BMI  Clinic,  Clift  Hotel,  San  Francisco. 
MARCH 

March  2:  BMI  Clinic,  Ambassador  Hotel,  Lc 
Angeles. 

March  2:  BMI  Clinic,  Dinkier-Plaza  Hotel,  A 
lanta. 

March  4:  BMI  Clinic,  Hotel  Santa  Rita,  Tucsc: 
Ariz. 

March  4:  BMI  Clinic,  Columbia  Hotel,  Columbi 
S  c 

March  4-6:  Hi-Fi  Fair,  Hotel  Harrington,  Was! 
ington. 

March  7:  RAB  Clinic,  New  Orleans. 
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PEPSI-COLA  Bottlers  of  southern  West 
Virginia  agree  with  WCHS-TV  Charleston- 
:-.  |  Huntington,  W.  Va.,  to  a  52-week  spot 
announcement  campaign  over  the  sta- 
tion. L  to  r:  Warren  Vallandingham  and 
Maj.  J.  W.  Ramsey,  representing  the  Pepsi- 
Cola  bottlers,  and  Claude  Wheeler,  re- 
tail sales  manager  of  WCHS-TV,  who 
said  that  this  sale  pushed  sales  for  first 
week  in  February  over  any  previous  week. 


I  I 


'larch  7:  BMI  Clinic.  Washington  Duke  Hotel, 
Durham,  X.  C. 

larch  7-12:  Xational  TV  Servicemen's  Week. 

larch  8:  RAB  Clinic,  Shreveport,  La. 

•larch  8:  BMI  Clinic,  Alvarado  Hotel,  Albuauer- 
que,  N.  M. 

larch  9:  EAB  Clinic,  Dallas,  Tex. 
larch  9:  BMI  Clinic,  Patrick  Henry  Hotel,  Roa- 
noke, Va. 

larch  10:  Deadline,  Entries  for  Payne  Communi- 
-     canons  Awards,  U.  of  Illinois,  Urbana,  HI. 
-larch  10:  RAB  Clinic,  San  Antonio,  Tex. 

■larch  10:  BMI  Clinic.  Hotel  AdolDhus,  Dallas, 
Tex. 

■larch  11:  RAB  Clinic,  Corpus  Christi,  Tex. 
'•larch  11:   BMI  Clinic,   Roosevelt  Hotel,  Sew 
Orleans. 

vlarch  11:  BMI  Clinic.  Stonewall  Jackson  Hotel, 

Clarksburg,  W.  Va. 
■darch  12:  Tenth  Annual  Michigan  State  College 
Radio  &  Television  Conference  (one  day;  for 
educators),  East  Lansing,  Mich. 
Jarch  12:  First  Annual  Michigan  State  College 
_|.  High  School  Radio   &   Television  Day,  East 
Lansing,  Mich, 
•larch  15:  Deadline,    Entries    for    George  Polk 
Journalism  Scholarship,  Long  Island  U.,  Brook- 
lyn. New  York, 
.larch  16-19:  Assn.  of  Xational  Advertisers,  The 
Homestead,  Hot  Springs,  Va. 
aji'Iarch  16:  BMI  Clinic.  Hotel  Haves.  Jackson, 
Mich. 

f*arch  16:  BMI  Clinic,  Colonial  Hotel,  Springfield, 

Jarch  18:  BMI  Clinic.  Blackhawk  Hotel,  Daven- 
1<  port,  Iowa. 

larch  18:  BMI  Clinic,  Xetherland  Plaza  Hotel, 
I  •  Cincinnati. 

I larch  18-19:  Atlanta  Advertising  Institute,  Em- 
Jl  ory  TJ.,  Atlanta. 

i. vlarch  21:  CARTB  Annual  Dinner,  Chateau  Fron- 
:enac.  Quebec  City,  Canada, 
rch  21:  RAB  Clinic,  Albuquerque,  X.  M. 

Jarch  21:  BMI  Clinic,  Emerson  Hotel.  Baltimore, 
.-tjvtrch  21:  BMI  Clinic,  Cornhusker  Hotel,  Lincoln, 
'  [  Xeb. 

g  j vlarch  21-24:  Institute  of  Radio  Engineers  Con- 


vention, Kingsbridge  Armory,  Bronx,  X.  Y. 

^"larch  22:  RAB  Clinic,  Amarillo,  Tex. 

."  rch  23:  RAB  Clinic,  Oklahoma  City 

March  23:  BMI  Clinic.  Leland  Hotel,  Soringfield, 
111. 

•  i-Jarch  23:  Bin  Clinic,  Hershev  Hotel.  Hershev, 

*  Pa. 

•larch  24:  RAB  Clinic,  Tulsa,  Okla. 

i  

.March  25:  RAB  Clinic,  Little  Rock,  Ark. 

"March  25:  BMI  Clinic,  Plankinton  Hotel,  Mil- 
waukee. 

3if**Sarch  28:  Bin  Clinic.  Andrew  Jackson  Hotel, 
|  Nashville,  Term. 

[March  30:  Bin  Clinic,  Brown  Hotel,  Louisville, 
Ky. 
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if 


TWELFTH  consecutive  year  of  sponsorship 
of  The  Bailey  News  Reporter  over  WQAM 
Miami  is  contracted  by  (I  to  r):  front,  G. 
Tom  Bailey  Jr.,  vice  president  of  Bailey's 
lumber  yards;  Harry  Lawson,  secretary- 
treasurer  of  Bailey's;  standing,  Brad  Wye 
koff,  Wyckoff  &  Parish  Adv.,  and  L.  L. 
Zimmerman,  local  sales  supervisor  of 
WQAM.  The  Bailey  news  show  is  carried 
over  WQAM  Mon.-Sat.  at  7:00-7:15  a.m. 


SHELL  OIL  Co.  contracts  for  Shell  Tv  News 
over  KTRK-TV  Houston  with  Ray  Conaway, 
well-known  Houston  newscaster.  Approv- 
ing the  agreement  are  (I  to  r):  seated, 
S.  H.  Douglas,  Shell  Oil  division  repre- 
sentative, advertising  and  sales  promo- 
tion; L.  B.  Holdgraf,  Shell  sales  superin- 
tendent of  Houston  district;  standing,  Bill 
Bennett,  KTRK-TV  commercial  manager, 
and  Willard  Walbridge,  general  manager 
of  the  channel  13  Houston  station. 


MORT  NEFF  (I),  host  of  WWJ-TV  Detroit's 
Michigan  Outdoors  program,  devoted  to 
sports  and  sportsmen's  activities  in  Michi- 
gan, is  congratulated  as  his  contract  is 
renewed  for  the  fourth  consecutive  year 
by  Warren  Carroll  (r),  general  manager 
of  Altes  Brewing,  and  W.  B.  (Brod)  Doner, 
president  of  the  agency  bearing  his  name. 


LOOKING  OVER  a  contract  calling  for 
260  spot  announcements  to  be  placed  on 
WSAZ-TV  Huntington,  W.  Va.,  by  the 
Appalachian  Electric  Power  Co.  are  Robert 
E.  White  (I),  WSAZ-TV  sales  manager, 
and  Sam  Pritchard,  district  manager  of 
the  power  company. 
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subscription  order  blank 


PLEASE  START  MY  SUBSCRIPTION  WITH  THE  NEXT  ISSUE. 
I've  checked  service  desired. 

□  52  weekly  issues  of  BROADCASTING  •  TELECASTING  S7.00 

□  52  weekly  issues  and  BROADCASTING  Yearbook-Marketbook  9.00 

□  52  weekly  issues  and  TELECASTING  Yearbook-Marketbook  9.00 
r~ ]  52  weekly  issues  and  both  Yearbook-Marketbooks  11.00 

□  Enclosed  □  Bill 

name  title  j position 

company  name 

address 


city 
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Look  Before  Pay-See  Leap 

IN  ISSUING  its  notice  of  proposed  rule-making  on  subscription 
television  the  FCC  raised  all  the  fundamental  questions  which 
have  not  yet  been  answered  and  which  must  be  before  such  a 
sweeping  change  can  be  seriously  entertained. 

In  raising  these  questions  and  soliciting  answers,  the  Commission 
acted  with  commendable  disregard  for  the  intense  promotion  to 
which  it  and  the  U.  S.  public  have  been  exposed  by  the  advocates 
of  pay-see  tv.  For  several  years,  the  advocates  have  worked,  with 
skill  and  persistence,  to  spread  the  impression  that  subscription  tv 
would  mean  everything  to  everybody. 

It  has  been  promoted  as  a  source  of  vast  riches  for  broadcaster, 
movie  producer,  sports  promoter,  equipment  manufacturer  and 
anyone  else  who  might  be  remotely  associated  with  such  an  enter- 
prise, as  a  means  of  increasing  the  quality  and  quantity  of  culture 
and  entertainment  available  to  the  public,  as  a  sure  cure  for  the 
uhf  problem  and  whatever  other  disorders  afflict  the  contemporary 
system  of  sponsor-supported  broadcasting. 

It  may  turn  out  to  be  all  these  things,  but  so  far  we  have  only 
the  biased  assurances  of  its  advocates.  Other  views  should  be  heard. 

No  more  significant  proposal  than  this  has  been  before  the  FCC. 
The  basic  principle  of  free  vs.  fee  broadcasting  is  at  stake.  Certainly 
a  box  office  should  not  be  built  into  tv  without  the"  most  conscientious 
consideration  of  its  probable  effects. 

Anyone  who  has  an  interest  in  broadcasting  will  be  abdicating  his 
responsibility  if  he  fails  to  think  the  problem  through  and  submit  his 
thought  to  the  FCC  before  the  May  9  deadline. 

Second  Wind 

THE  preliminary  bout  between  Hairbreadth  Harry  Plotkin  and 
Bruiser  Bob  Jones  for  the  network-FCC  baiting  championship  of 
the  Senate  Commerce  Committee  wound  up  last  Thursday  in  total 
confusion  with  neither  legal  gladiator  likely  to  he  in  the  finals. 

The  only  decisive  result  seems  to  be  that  there  will  be  a  full-dress 
inquisition  into  what  makes  tv  and  the  FCC  tick,  compounded  by 
the  prospect  that  the  affair  will  be  strictly  along  party  lines.  This 
was  presaged  in  the  manner  in  which  the  Jones  "Progress  Report," 
dripping  with  tired  statistics  and  antique  exhibits,  was  released.  It 
bore  the  implied  endorsement  of  all  of  the  Republican  members  of 
the  Committee,  whereas  the  "Plotkin  Memorandum"  released  a  fort- 
night earlier,  was  labeled  as  one  man's  opinions. 

Mr.  Plotkin  had  expounded  conclusions,  sucked  out  of  his  thumb, 
that  would  spell  the  end  of  network  operations  as  now  performed, 
and  would  remake  the  broadcasting  structure  through  Government 
regulation  and  possibly  anti-trust  action. 

Former  FCC  Comr.  Jones,  in  a  report  far  milder  than  the  ad- 
vance billing,  tries  to  avoid  the  pre-judgment  indulged  by  his 
Democratic  adversary  on  the  ground  that  there's  inadequate  informa- 
tion available  at  the  FCC  or  in  the  hands  of  the  Committee.  But 
even  with  his  obvious  attempt  at  restraint,  Mr.  Jones  could  not  help 
but  telegraph  his  punches.  He  pleads  for  uniform  statistics  from  net- 
works and  stations,  and  attaches  a  couple  of  long-winded  samples 
to  his  report.  Now  uniform  accounting  is  an  inevitable  prelude  to 
determination  of  whether  charges  are  "reasonable".  That  determina- 
tion usually  precedes  the  fixing  of  rates  to  ensure  an  equitable,  but 
not  exorbitant  return.  Rate  regulation  constitutes  the  common  carrier 
concept.  Congress,  25  years  ago,  decided  that  broadcasting  is  not  a 
common  carrier,  and  that  the  rates  charged  for  time  and  other  nor- 
mal business  dealings  are  beyond  the  regulatory  pale. 

And,  although  former  Comr.  Jones  tried  hard  to  avoid  conclu- 
sions, he  couldn't  restrain  himself  from  fighting  again  the  battle  of  the 
sixth  and  final  television  allocations  report  which  found  him  in  the 
minority.  Whether  his  plan  for  a  catch-as-catch-can  allocation  as 
against  the  "planned  economy"  approach  of  the  majority  was  sound, 
it  is  no  longer  at  issue.  Nationwide  competitive  tv  service  has  been 
established.  It  is  far  from  an  ideal  structure.  The  job  at  hand  is  to 
remedy  the  defects,  rather  than  fight  the  allocations  war  again. 

Mr.  Jones  dwells  at  length  upon  the  economics  of  television  and 
how  that  advertiser's  dollar  is  divided,  to  the  detriment  of  smaller 
markets,  both  as  to  uhf  and  vhf.  In  the  fast-moving  tv  field,  last 
year's  statistics  are  like  yesterday's  newspaper.  He  bemoans  the 
acknowledged  fact  that  most  business  goes  into  the  first  sixty 
markets.  In  a  free  economy,  the  advertiser  can't  be  legislated  into 
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"A  hopeless  crush  .  .  .  she  keeps  hunting  for  Tin  Tin  Rin!" 

buying  coverage  he  doesn't  want.  But  the  record  also  will  show  thati 
there  are  many  stations  in  secondary  markets,  which  by  dint  of 
initiative,  ingenuity  and  salesmanship,  get  their  share  of  the  national 
business. 

Dozens  of  flaws  can  be  picked  in  the  Jones  Report.  But,  like  thef 
Plotkin  effusion,  no  matter  how  it  is  labeled,  it  also  constitutes  "one 
man's  opinions"  The  biggest  threat  we  see  in  the  Jones'  document  isi 
the  hammering  away  at  a  "uniform  accounting  procedure,"  thef 
results  of  which  would  be  thrown  open  to  all  competitive  eyes. 
Economic  data  collected  by  the  FCC  in  the  past  (and  under  dubious 
authority)  has  never  been  disclosed  except  in  aggregate  and  weighted 
figures,  to  protect  their  confidentiality.  This,  Mr.  Jones  would  confis- 
cate. And  the  extent  to  which  he  would  do  this  is  indicated  in  the 
proposed  questionnaires  he  would  send  to  all  stations  and  all  net- 
works. Not  even  the  common  carrier  telephone  and  telegraph  com- 
panies, whose  tariffs  are  filed  with  the  FCC,  are  required  to  supply 
anything  approaching  the  infinite  detail  he  proposes. 

There  can  be  no  doubt  that  the  events  to  date,  even  though  they 
constitute  the  individual  views  of  "majority"  and  "minority"  coun- 
sel, will  result  in  soul-searching  on  the  part  of  the  networks  and  of 
the  FCC.  In  that  process,  some  of  the  inequities  that  exist  may  be 
remedied. 

If  schedules  are  maintained,  the  Senate  Committee  should  get 
its  preliminary  reports  from  the  FCC  and  the  Dept.  of  Justice  some- 
time next  month — the  "30-day"  command  performance  of  Chair- 
man Magnuson.  Sometime  thereafter,  Sen.  Magnuson  promises 
public  hearings.  It  might  be  a  good  thought  to  have  Messrs.  Plotkin 
and  Jones  appear  as  the  first  witnesses  to  offer,  say,  one-hour  argu- 
ments on  the  whys  and  wherefores  of  their  ex-parte  reports. 

The  Sober  Side 

ON  Feb.  13  on  the  ABC  Radio  Network  the  Rev.  Sam  Morris, 
Baptist  minister  and  president  of  an  insurance  firm  which  writes 
auto  insurance  for  teetotalers  only,  delivered  a  lecture  urging  a  ban 
on  advertising  for  alcoholic  beverages. 

It  was  within  Mr.  Morris'  right  to  buy  the  time  and  within  ABC's 
to  sell  it.  The  Rev.  Morris  and  other  prohibitionists  are  entitled  to 
their  views,  but  so  are  the  vastly  larger  number  of  anti-prohibition- 
ists. To  let  the  reverend's  arguments  go  unanswered  would  be  to 
deprive  unfairly  the  opposite  view  of  being  exposed. 

In  this  case  we  wonder  if  it  would  not  be  justified  to  sell  time  for 
an  answering  argument,  and  what  more  logical  clients  than  distillers, 
brewers  or  vintners?  Obviously  the  answering  argument  could  not 
consist  of  praise  for  the  virtues  of  heavy  drinking,  but  it  could  be 
based  soundly  on  the  principle  that  where  alcholic  beverages  are' 
legal,  their  advertising  should  be  legal  too. 

Sponsored  or  sustaining,  an  editorial  answering  Dr.  Morris  does 
seem  indicated,  unless  ABC  wishes  to  suggest  that  it  agrees  with  a 
proposal  to  outlaw  a  perfectly  legitimate  form  of  advertising. 
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Broadcasting 


Telecasting 


It's  Better  when  it's  BIG! 


The  BIG  Station 
in  Eastern  Michigan  is 

W  T  A  C 

Flint 

BIG  ideas  in  service  to  lis- 
teners and  advertisers  alike. 
WTAC  has  placed  in  service 
Radio's  first  mobile  studios 
designed  and  built  especially 
for  broadcasting  from  the  field 
in  the  Eastern  Michigan  area. 
It's  a  service  that  speaks 
for  itself. 


The  BIG  Station 
in  Hawaii  is 

K  P  O  A 

Honolulu 

BIG  in  its  service  to  national 
advertisers,  KPOA  makes 
personal  visits  to  2,500  Hono- 
lulu homes  each  year  .  .  . 
samples  KPOA-advertised 
products  .  .  .  and  compiles 
accurate,  month-by-month 
reports  on  products  on  hand 
in  Hawaii's  homes. 


Expect  and  get  BIG  sales  results  with  the  BIG  Stations 


WTAC  Flint 
1000  watts  at  600 

nationally  represented  by 
The  Boiling  Company,  Inc. 


KPOA  Honolulu 
5000  watts  at  630 

nationally  represented  by 
George  P.  Hollingbery  Co. 


RADIO  HAWAII,  INC. 

420  LEXINGTON  AVENUE, 
NEW  YORK  17,  N.Y. 


L.  C.  Walker,  President 
Shaw-Walker,  comments: 

"Of  our  products,  ive  say: 
'Built  Like  a  Skyscraper.' 
Actually,  you  can  say  the  same 
thing  about  our  business.  We've 
been  growing  since  1899  —  and 
ive're  still  on  our  way  up!  But 
growth  has  always  been  typical  of 
business  in  this  area.  WOOD -TV's 
continuous  expansion  reflects 
the  sound,  steady  development 
of  Western  Michigan  as  a  ivhole." 


MUSKEGON 

CITY  LIMIT 


i 

WOODIand-TV  is  big  territory! 


Chances  are,  your  desk  and  chair  came 
straight  from  WOODland-TV  —  or,  more 
correctly,  from  Shaw-Walker,  world's 
largest  exclusive  maker  of  office  furniture 
and  filing  equipment. 

The  growth  of  companies  like  Shaw- 
Walker  is  typical  of  the  continuing  growth 
of  business  and  industry,  throughout  the 
entire  WOODIand  area. 


And  this  rich,  expanding  Western  Michi- 
gan market  is  all  yours  with  WOOD-TV 
.  .  .  first  station  in  the  country  to  deliver 
316,000  watts  from  a  tower  1000'  above 
average  terrain.  You  get  important  cities 
like  Muskegon,  Battle  Creek,  Lansing  and 
Kalamazoo  .  .  .  plus  the  primary  trading 
center  of  Grand  Rapids  .  .  .  when  you 
schedule  WOOD-TV  .  .  .  Grand  Rapids' 
only  television  station! 


WOOD-TV 


GRAND     RAPIDS,  MICHIGAN 

GRANDWOOD  BROADCASTING  COMPANY  •  NBC.  BASIC:  ABC,  Du MONT,  SUPPLEMENTARY  •  ASSOCIATED  WITH  WFBM-AM  AND 
TV,  INDIANAPOLIS,  IND.   •  WFDF,  FLINT,  MICH.,  WEOA,  EVANSVILLE,  IND.   •  WOOD-AM.  WOOD-TV.  REPRESENTED  BY  KATZ  AGENCY 


FI  RUARY  28,  1955 


3  5c  PER  COPY 


}ROADCASTI  NG 
TELE  CAST  I  NG 


B»T 

EXCLUSIVE 

[DED  INTERVIEW 
NBC  PRESIDENT 
AT  WEAVER 

Pages  35-46 


Page  10 
HIS  ISSUE: 

wnership  Limil 
iled  Illegal 

Page  27 

inaughey  Fac< 
io  Barrage 

Page  62 

fi -Trust  Action 
effect  Stations 
Page  72 

$941  Millions 
ssed  by  RCA 
*age  91 


!4 


ear 


58%  of  W-I-T-H's  audience  have 
incomes  of  $5,000  or  more! 


W-I-T-H's  audience 

by  income  groups 

Just  about  everybody  in  the  business  knows 
that  WITH  has  the  biggest  listening  audience 
in  Baltimore  City  and  Baltimore  County.  They 
know,  too,  that  WITH  provides  the  lowest 
cost-per-thousand  listeners  of  any  station  in 
town. 

But  there's  a  lot  of  talk  about  the  quality  of 
this  audience.  The  A.  C.  Nielsen  Company  has 
recently  made  a  survey  which  shows  the  com- 
position of  the  listening  audience  for  WITH  and 
one  other  Baltimore  station.  The  other  station 
is  a  powerful  network  outlet. 


Audience  of  Network  Station  A 

by  income  groups 

The  upper  group — families  with  incomes  of 
$5,000  a  year  or  more — make  up  58%  of  the 
total  WITH  audience.  Only  48%  of  the  net- 
work's audience  is  in  this  group.  In  the  middle 
group — incomes  from  3  to  5  thousand  dollars 
a  year— WITH  has  33%,  the  network  37%. 
In  the  lower  group — under  $3,000  a  year — 
WITH  has  9%,  the  network  15%. 

So  don't  worry  about  "prestige"  when  you're 
buying  radio  time  in  Baltimore.  WITH  gives 
you  all  the  "prestige"  you  need.  Ask  your 
Forjoe  man! 


— in  Baltimore 


TOM  TINSLEV.  President 


WITH 


REPRESENTED  HV  EORJOE  A  di 


THE  PROCTER 


&  GAMBLE  CO. 


ence  . 


Consumer  confidence  in  Ivory  Soap  is  wide-range  .  .  .  from 
Mothers  who  choose  Ivory  tor  baby  skin  care  to  that  of  Doctors  who  recommend 
Ivory  more  than  any  other  soap.   Confidence  of  advertisers  in  the  Havens  & 
Martin,  Inc.,  Stations,  is  equally  wide-range  .  .  .  from  drug  products 
to  gasolines  .  .  .  from  soups  to  automobiles.   Big  and  small,  advertisers  use 
WMBG-AM,  WCOD-FM  and  WTVR-TV,  because  Havens  &  Martin  experience  and 
program  pioneering  have  earned  a  loyal  and  responsive  audience  in  one  of 


the  South's  richest  areas.  Join  with  confidence  the  growing  list  of 
advertisers  usina:  the  First  Stations  of  Virginia— 
Richmond's  only  complete  broadcasting  institution. 


PIONEER  NBC 


MAXIMUM  POWER  100,000  WATTS  •  MAXIMUM  HEIGHT  1049  FEET 


WTVR  Represented  Nationally  by  BLAIR  TV,  INC. 
WMBG  Represented  Nationally  by  THE  ROLLING  CO. 


«m  WCOD  ™  WTVR  tv 


OUTLETS 


FOR 


VIRGINIA'S 


FIRST 


MARKET 


QaHis  Gxult  Qjie^ 


.* 
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GEARED     TO     THE     BIG      RURAL  MARKET 


BIG  "D"  JAMBOREE 

A.  B.  Jolley-  Stamps  Quartet 


From  early  Monday 
until  12:00  midnight 
Saturday,  and  Sun- 
day, too,  the  GREAT 
FARM  MARKET  of 
North  Texas  and 
Southern  Oklahoma  is 
tuned  to 

KRLD 


Big  name  national  adver- 
tisers are  using  these 
proved,  established  prim- 
arily rural  programs  with 
gratifying  success. 
Write  KRID,  or  ask  the 
Branham  man  for  com- 
plete details, 


"THE  BIG  D  JAMBOREE,"  each  Saturday  night  from  8:30 
P.M.  to  12:00  midnight,  starring  60  of  the  nation's  finest 
hillbilly  and  western  talent  with  famous  guest  stars  each 
week.  Emceed  by  popular  Johnny  Hicks  and  John  Harper. 
3500  to  5000  live,  paid  audience  from  hundreds  of  miles 
jam-pack  the  big  Sportatorium.  Extraordinary  merchan- 
dising privileges  available  to  advertisers. 

A.  B.  JOLLEY:  KRLD  Farm  Director,  Farm  Editor  of  the 
Dallas  Times  Herald,  and  former  Dallas  County  Agent, 
widely  recognized  authority  on  farm,  livestock  and  poultry 
problems,  broadcasts  accurate,  dependable  information 
and  expert  help  each  Monday  through  Friday  6:45-7:00 
a.m.;  12:00-12:15  Noon  and  every  Saturday  6:30-7:00 
a.m. 

STAMPS  QUARTET:  The  Southwest's  best  known  and 
most  listened-to  Religious  Singing  Group  fills  the  airwaves: 
8:15-8:40  and  10:30-11:00  p.m.  each  Sunday;  6:00- 
6:1  5  a.m.  and  1  2:30-1  2:45  Noon  each  Monday  through 
Friday  on  KRLD. 


TELL  AND  SELL  the  Southwest's  Largest  Rural  Market  with 
"Radio-Active"  KRLD  .  .  .  Sponsorship  information  furnished 
immediately  upon  request. 


v- 


50,000  Watts 

EXCLUSIVE  OUTLET  FOR  CBS  NETWORK  SHOW! 

;  IN  DALLAS  AND  FT.  WORTH 

THE  BIGGEST  BUY  IN  THE  BIGGEST  MARKET  IN 

OWNERS  AND  OPERATORS  OF  KRtD-TV, 

f HE  BIGGEST  ■ 

CHANNEL  4,  MAXIMUM 

HATE 

I  POWER 

John  W,  Rtmyon,  Chairman  of  the  Board 
Clyde  W.  Rembert,  President 


THE      DALLAS      TIMES      HERALD  STATIONS 

Exclusive  Representative:  THE  BRANHAM  COMPANY 
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closed  circuit 


K'AKE  IT  OR  LEAVE  IT  •  One  inside 
■;port  on  why  San  Francisco  was  selected 
jy  GOP  for  1956  convention  goes  this 
|ay:  Ike,  at  appropriate  time,  will  an- 
nounce he  won't  run  again,  to  retire  to 
jis  new  Gettysburg  farm.   He  will  anoint 
,'hief  Justice  Warren  as  his  choice  (War- 
en  began  his  career  in  San  Francisco  Bay 
irea).   Nixon,  for  geographical  reasons, 
bviously  would  be  dropped  for  No.  2 
hot,  with  likelihood  that  Sen.  Dirksen 
R-lll. ) ,  representing  rightwing  Republi- 
ans,  would  get  vice  presidential  nod. 

B«T 

\\'ITH  bars  down  on  multiple-ownership 
'nut  by  virtue  of  Storer  Broadcasting  Co. 
Victory  in  Court  of  Appeals  for  D.  C. 
Xtory,  page  27),  several  firms  reportedly 
lan  immediately  to  undertake  negotia- 
tions for  new  acquisitions,  notably  in  tv. 
|f  concentration  in  same  area  and  overlap 
If/  coverage  are  avoided,  lawyers  feel  FCC 
It  duty-bound  to  approve  transfers,  bar- 
ling appeal  to  Supreme  Court,  and  stay 
If/  mandate  so  that  present  five  vhf  station 
W-mit  (plus  two  uhf)  would  stand  pending 
;  ligation. 

B»T 

4cCONNAUGHEY  OUTLOOK  •  De- 
spite rough  examination  by  Senate  Com- 
merce Committee  last  Wednesday,  odds 
Rre  heavily  in  favor  of  confirmation  of 
jeorge  C.  McConnaughey  as  FCC  chair- 
man. Committee  is  expected  to  act  some- 
ime  this  week,  although  hearing  record 

r 

was  kept  open. 

B»T 

ADVERTISING  Research  Foundation  ex- 
ecutives express  surprise  over  apparent 
\ack  of  interest  by  broadcasters  in  its  "Rec- 
nnmended  Standards  for  Radio  and  Tele- 
ision  Program  Audience  Size  Measure- 
hients"  [B»T,  Dec.  27].    Many  agencies 
\nd  advertisers,  not  members  of  ARF,  it's 
Reported,   have  purchased  copies  (at  $3 
wtach),  as  have  networks.  But  at  last  count 
\mly  one  radio  station  and  no  tv  station 
md  ordered  report. 

B»T 

ADDED  DUTIES  •  Title  of  vice  president 
■In  charge  of  radio  network  drops  from 
1 1  NBC  executive  roster  tomorrow  (Tuesday) 
livith  resignation  of  Wm.  H.  Fineshriber 
ji'rom  that  post  and  responsibility  for  radio 
Ilietwork  direction  assumed  by  Robert  W. 
■  jiarnoff,  executive  vice  president  [B«T,  Feb. 
21].  Likelihood  appears  that  large  part  of 
iccompanying  management  responsibilities 
vill  be  picked  up  by  Charles  R.  Denny, 
;  /ice  president  in  charge  of  owned  stations 
'ind  spot  sales,  and/or  Tom  McFadden, 
;pot  sales  vice  president. 

B»T 

OFF  FOR  month's  tour  of  Caribbean  with 
this  wife,  Mr.  Fineshriber  is  pondering  at 
'east  two  offers.   He's  expected  to  make 
his  decision  sometime  in  April. 


FRIEDA'S  NEW  PROJECT  •  Lady  Comr. 
Frieda  B.  Hennock  was  hard  at  work  last 
week  on  chapter  and  verse  blasts  against 
"Plotkin  Memorandum"  and  "Jones  Prog- 
ress Report"  in  response  to  request  of 
Chairman  Magnuson  (D-Wash.)  for  com- 
ments from  FCC.  Her  voluminous  docu- 
ment takes  issue  with  both  reports  and, 
according  to  responsible  source,  "tells  net- 
works where  to  get  off."  FCC  meets  this 
week  to  draft  response  to  Magnuson  re- 
quest for  comments. 

B»T 

FCC  expected  to  be  given  extra  time  be- 
yond March  3  deadline  to  make  prelimi- 
nary report  to  Senate  Commerce  Commit- 
tee on  suggestions  in  Plotkin  Memorandum. 
Committee  Chairman  Warren  Magnuson 
(D-Wash.)  has  repeated  he  doesn't  want 
to  pin  FCC  down  to  "deadline"  and  thinks 
Commission  might  want  to  incorporate 
similar  report  on  Jones  proposals  and 
comments  before  hearing  planned  by  com- 
mittee. Justice  Dept.,  also  under  commit- 
tee mandate  to  make  early  report,  will  not 
have  this  same  leeway  (about  two  weeks), 
Sen.  Magnuson  said. 

B»T 

SELECTIVE  DE-INTERMIXTURE  •  Ac- 
tive consideration  will  be  given  by  FCC 
to  "selective  de-intermixture"  on  case-by- 
case  basis,  as  proposed  in  "Plotkin  Memo- 
randum" and  endorsed  by  FCC  Chairman 
George  C.  McConnaughey  in  his  confir- 
mation testimony  before  Senate  Interstate 
Commerce  Committee  last  week.  It  may 
work  either  way — dropping  out  of  uhf 
assignments  to  make  market  exclusively 
vhf,  or  eliminating  unused  or  uncommit- 
ted vhf  assignments  to  make  market  all- 
uhf.  FCC's  moving  cautiously  in  author- 
izing additional  vhf  stations  feeling  it's 
compelled  to  do  so  because  of  network 
disposition  to  switch  to  v's  from  u's  when- 
ever available. 

B«T 

LOU  POLLER,  who  acquired  facilities  of 
WOKY-TV  Milwaukee  (ch.  25)  in  parlay 
whereby  CBS  purchased  ch.  19  facility 
(now  WXIX-TV)  for  $554,000,  is  asking 
FCC  for  permission  to  suspend  WOKY-TV 
for  six  months.  This,  he  is  advising  FCC, 
will  give  him  chance  to  "appraise  market 
and  business  conditions."  Meanwhile,  Pol- 
ler, who  also  sold  WCAN-AM  for  $250.- 
000  [B»T,  Jan.  31]  is  moving  from  Mil- 
waukee to  Washington,  D.  C.  He  owns 
51%  interest  in  WARE  Arlington,  Va. 
(Washington  suburb),  but  presumably  will 
dispose  of  that  also  to  his  brother-in-law 
and  part  owner,  Cy  Blumenthal. 

B«T 

NCAA  COMPROMISE?  •  Report  circu- 
lating in  Chicago  that  NCAA  Tv  Commit- 
tee has  evolved  national-regional  football 
telecast  plan  to  appease  Big  Ten  and  Pacific 
Coast  conferences.  It's  understood  that 
during  13-week  schedule,  two  groups  would 


televise  certain  games  regionally  on  five 
Saturdays.  NCAA  spokesman  described 
1955  plan  as  "hodgepodge  ...  a  little  of 
this  and  a  little  of  that."  It's  conceded 
that  plan  (to  be  announced  Thursday) 
will  be  more  liberal  than  last  year's. 

B«T 

THE  1955  football  tv  plan,  while  designed 
as  compromise,  may  satisfy  everybody  but 
U.  of  Notre  Dame,  which  favors  unlimited 
tv.  University  may  televise  some  of  its 
home  games  through  its  WN DU-TV ,  which 
begins  operation  about  July  15.  Ed  (Moose) 
Krause,  N.  D.  athletic  director,  told  B»T 
it  will  depend  on  policy  NCAA  evolves. 

B«T 

KOBAK'S  EQUAL  ACCESS  •  When  hear- 
ing date  is  set  by  Senate  Commerce  Com- 
mittee on  network-tv  investigation,  right  to 
broadcast  proceedings  ( both  for  radio  and 
tv)  will  be  sought  through  NARTB's  Free- 
dom of  Information  Committee  by  its 
chairman,  Edgar  Kobak.  Whether  pro- 
ceedings actually  will  be  broadcast  will 
depend  upon  audience  interest  appraisal 
by  networks,  but  Mr.  Kobak  feels  broad- 
casters must  seek  equal  access  on  legisla- 
tive proceedings  which  affect  very  life 
blood  of  media. 

B«T 

UNUSUAL  TWIST  in  1955  baseball  radio- 
tv  coverage  picture  is  planned  by  two  brew- 
eries— Anheuser-Busch  Inc.  (Budweiser)  for 
St.  Louis  Cardinals,  and  Miller  Brewing 
Co.  for  Milwaukee  Braves.  Budweiser 
plans  to  open  up  to  stations  for  local  spon- 
sorship half  of  all  games  on  90-station  re- 
gional radio  network  and  WTVI  (TV) 
Belleville,  III.  KMOX  St.  Louis  signed  to 
carry  games  locally.  Miller  will  drop  its 
participating  spot  setup  for  all  Wisconsin 
stations  carrying  Braves,  having  bought  ex- 
clusive sponsorship  in  state.  It's  under- 
stood Miller  was  displeased  with  '54  par- 
ticipation plan. 

B»T 

ANTI-TELEPHONITIS  •  Top  executives 
at  advertising  agencies  located  on  New 
York's  East  Side  have  been  cautious  users 
of  telephone  past  fortnight,  since  far-rang- 
ing wire-tap  scandal  broke.  Telephone  ex- 
changes already  announced  as  wire-tapped 
served  some  agencies. 

B«T 

REPORTS  circulated  last  week  that  AT&T 
was  "offering"  transatlantic  tv  service  to  be 
available  possibly  by  end  of  year,  certainly 
in  time  for  1956  presidential  elections, 
using   (1)   microwave    to   Nova  Scotia. 

(2)  submarine  cable  to  Great  Britain,  and 

(3)  microwave  thence  to  London.  AT&T 
spokesmen  promptly  denied,  ticking  off 
that  (1)  transatlantic  cable  won't  be  com- 
pleted until  late  1956,  maybe  1957,  (2) 
when  completed  it  won't  be  capable  of 
carrying  tv,  and  (3)  AT&T  has  no  present 
timetable  for  laying  tv-equipped  cable. 
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bird  s-eye  views 
of  a 

$5, 000,000,000 
prospect  for  you 


HARRISBURG 


LANCASTER 


These  five  important  metropolitan  areas 
plus  countless  industrially  rich  cities  and 
towns  make  this  vast  WGAL-TV  market 
area  a  multi-billionaire  prospect  for  your 
advertising  dollar.  Use  WGAL-TV  to  reach 
three  and  a  quarter  million  people  with  an 
effective  buying  income  of  $5  billion. 
Share  in  the  almost  $3  billion  they  spend 
for  retail  goods  annually. 


YORK 


.  ~*  ^>  *■> 


Channe/  8- Mighty  Market  Place 


Harrisburg 
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Westminster 
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Martinsburg 


Reading 
Lebanon 
Pottsville 
Hazleton 
Shamokin 
Mt.  Carmel 
Bloomsburg 
Lewisburg 
Lewistown 
Lock  Haven 
Hagerstown 


316,000 
WATTS 
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Representatives 

MEEKER  TV,  li 


New  York 
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"ed  Cott,  Operating  V.P. 
)f  NBC  Radio,  Resigns  Post 

!  ED  COTT,  operating  vice  president  of  NBC 
iadio  network  and  key  figure  in  exploitation, 
iromotion  and  merchandising  of  NBC  proper- 
res  and  activities,  has  resigned,  effective  March 

NBC  announced  last  Friday. 
|  His  resignation  completes  departure  of  two 
Sp  operating  heads  of  NBC  Radio  network  for 
|ast  year-and-half,  William  H.  Fineshriber  Jr. 
javing  resigned  10  days  ago,  also  effective  to- 
morrow, as  vice  president  in  charge  of  radio 
btwork  [B*T,  Feb.  21]. 

!  Mr.  Cott  has  been  with  NBC  since  April 
i950,  when  he  resigned  as  vice  president  in 
liarge  of  programming  for  WNEW  New  York 
>  become  general  manager  of  NBC-owned 
/NBC-AM-FM  and  WNBT  (TV)  New  York 
now  WRCA-AM-FM-TV) .  He  was  elected 
ice  president  in  March  1952.  With  separation 
f  some  of  radio  and  tv  functions  of  NBC  net- 
orks  in  July  1953  he  was  named  operating 
iice  president  of  radio  network,  under  Mr. 
ineshriber.  Additional  duties  in  exploiting 
Silent  and  program  subsidiary  rights  were  given 
am  in  March  1954. 

enate  Juvenile  Group 
'lans  Tv  Impact  Hearings 

NATE  Juvenile  Delinquency  Subcommittee 
is  placed  at  top  of  its  list  investigation  of  im- 
ici  on  children  of  television  horror  and  vio- 
i;nce  shows  and  movies,  Sen.  Estes  Kefauver 
D-Tenn.),  chairman,  said  Friday. 

Subcommittee  is  slated  to  release  special  re- 
port on  tv  programming,  but  is  withholding 
j;port  until  additional  hearings  are  held,  Sen. 
jlefauver  has  said.  Senate  group  probably  will 
not  hold  hearings  until  April,  James  H.  Bobo, 
jhief  counsel,  indicated  Friday.  Subcommit- 
fee  has  asked  Senate  for  $154,000  for  its  inves- 
gations  for  period  ending  Jan.  31,  1956  (see 
tory,  page  80). 

Mr.  Bobo  said  juvenile  delinquency  group  ex- 
pects to  retain  "someone  familiar  with  motion 
icture  and  television  broadcasting  industries" 
n  consultant  basis  to  help  conduct  probe. 
Kefauver  statement  was  made  at  organiza- 
onal  meeting  of  National  Conference  on  Juve- 
ile  Delinquency. 

Ae6'\a  Work  Decentralized 
|y  Biow-Beirn-Toigo  Agency 

IOW-BEIRN-TOIGO  Inc.  has  decentralized 
gency's  media  work  and  placed  it  in  closer 
!aison  with  creative  groups  responsible  for 
arious  accounts,  F.  Kenneth  Beirn,  president, 
nnounced  Friday. 

He  also  announced  appointment  of  Louis 
lerger  as  vice  president  and  director  of  mar- 
eting  and  John  Kucera  as  vice  president  in 
harge  of  all  timebuying  activities.  Mr.  Ber- 
ber will  coordinate  agency-wide  problems  of 
nedia  and  research  groups  and  Mr.  Kucera  will 
vork  with  all  media  groups  and  all  account 
:roups  on  timebuying.  Function  of  overall 
lirector  of  media  will  be  abolished. 

Walter  Smith,  vice  president  and  director 
if  media,  has  resigned  to  become  vice  presi- 
ient  and  account  supervisor  at  William  Esty 
"o.,  New  York. 


BISHOP'S  ROSE 

HAZEL  BISHOP  will  celebrate  its  fifth 
birthday  with  all-out  campaign,  spending 
over  $1  million  promoting  its  new  lipstick 
shade,  "Red  Rose."  Shade  will  be  exploit- 
ed on  all  Bishop's  television  programs. 
Merchandising  and  promotional  tie-ins 
have  been  worked  out  whereby  Roses 
Inc.,  National  Rose  Trade  Assn.,  is 
scheduled  to  name  red  rose  official  na- 
tional flower;  Cohama  Fabrics  is  using 
number  of  "Red  Rose"  fabrics;  Everlast 
Fabrics  has  prepared  new  rose  designs; 
huge  rose  festival  on  trade  and  consumer 
level  is  in  works,  and  leading  designers 
are  ready  with  new  rose  red  fashions. 


Doeskin  Says  Housewives 
'Are  Returning  to  Radio' 

DOESKIN  PRODUCTS  Inc.  (paper  special- 
ties) believes  housewives  "are  returning  to  the 
radio  for  information  and  entertainment,"  ac- 
cording to  Emanuel  Katz,  Doeskin  president. 
Firm  is  switching  advertising  emphasis  from 
tv  to  radio  and  newspapers,  beginning  April  4. 
He  said  change  reflects  company's  belief  that 
housewives  are  "sticking  to  their  household 
chores"  and  thus  "more  or  less  passing  up  ex- 
tensive morning  video  shows." 

Firm  will  sponsor  Dr.  Norman  Vincent  Peale 
on  199  NBC  Radio  stations  (Mon.-Fri.,  10:05- 
10:15  a.m.).  It  will  drop  once-a-week  partici- 
pation on  CBS-TV  Robert  Q.  Lewis  Show  in 
60  markets.  Agency  is  Grey  Adv.,  New  York. 

Doeskin  said  radio  series  gives  it  over  three 
times  number  of  market  areas  that  can  be 
reached  via  tv. 

Sen.  Butler  Offers  Bill 
For  Radio-Tv  Libel  Relief 

RADIO  and  tv  stations  would  be  exempted 
from  libel  action  for  statements  made  by  po- 
litical candidates  under  provisions  of  bill  (S 
1208)  introduced  Friday  by  Sen.  John  M. 
Butler  (R-Md. ),  member  of  Senate  Commerce 
Committee.  Bill  would  amend  Communica- 
tions Act. 

"Legislation  of  this  type  has  long  been 
needed,"  Sen.  Butler  said  in  statement,  adding, 
"present  law  places  the  radio  and  television  in- 
dustry at  a  distinct  disadvantage.    In  effect,  it 


MAGNUSON  S  25TH 

SEN.  WARREN  G.  MAGNUSON  ID- 
Wash.),  chairman  of  Senate  Commerce 
Committee,  last  Friday  night  was  hon- 
ored on  occasion  of  his  25th  year  in  pub- 
lic service  at  testimonial  dinner  given  by 
Democratic  members  of  Washington 
State  Legislature  at  Olympia.  Sen.  Mag- 
nuson  began  in  1931  as  assistant  prose- 
cuting attorney  of  King  County  (Seattle), 
served  term  in  legislature,  term  as  King 
prosecuting  attorney,  went  to  Congress 
in  1936,  served  four  terms  and  went  to 
Senate  in  1944. 


•   BUSINESS  BRIEFLY 

FORD  SPOT  DRIVE  •  Ford  Dealers,  through 
J.  Walter  Thompson  Co.,  N.  Y.,  placing  radio- 
tv  spot  announcement  campaign  for  two  weeks 
beginning  in  March,  with  different  starting 
dates  in  each  district.  Areas  to  be  covered  will 
be  based  on  Ford  district  plan,  probably  about 
20  or  25  markets. 

GLAMORENE  SPOTS  •  Glamorene  Inc.  (rug 
cleaner),  through  Hicks  &  Greist,  N.  Y..  placing 
radio  spot  announcement  campaign  in  number 
of  markets,  effective  April  1 1  for  eight  weeks. 

CHRYSLER  TO  DECIDE  •  Chrysler  execu- 
tives this  week  mulling  future  of  Chrysler 
sponsorship  of  CBS-TV  hour-long  Shower  of 
Stars  color  extravaganzas,  with  final  decisions 
expected  in  near  future. 

DELANEY  SPOTS  •  Delaney  Frozen  Foods 
planning  to  start  radio  spot  announcement  cam- 
paign in  half-dozen  markets  early  in  March. 
Erwin,  Wasey  &  Co.,  N.  Y.,  is  agency. 

also  places  the  broadcasters  in  the  unpleasant 
and  un-American  role  of  censor.  They  are  not 
qualified  to  censor  political  broadcasts." 

Under  Butler  bill  station  would  be  free  of 
liability  for  statements  by  "legally  qualified 
candidate  for  public  office"  unless  station  par- 
ticipates "willfully,  knowingly  and  with  intent 
to  defame." 

Sen.  Butler  said  candidates  should  be  willing 
to  assume  responsibility,  and  added  that  in  past, 
"when  broadcasters  in  attempting  to  carry  out 
the  provisions  of  law  have  interfered  with  what 
a  candidate  wanted  to  say  they  have  frequently 
caused  ill-feeling  and  been  unfairly  accused  of 
political  favoritism." 

Even  though  broadcasters  have  been  in 
complete  disagreement  with  what  candidate 
had  to  say,  "they  have  been  hailed  into  court 
as  co-defendants,"  Sen.  Butler  said,  adding, 
"My  measure  seeks  to  correct  these  injustices." 

New  AT&T  Tv  Links 
Cut  Remote  Area  Costs 

OFF-AIR  interconnection  service  for  tv  sta- 
tions in  remote  areas — at  charges  possibly  half 
that  of  direct  common  carrier  interconnection 
— are  ready  to  be  offered,  AT&T  informed 
FCC  Friday. 

Company  would  install  relay  facilities  be- 
tween nearest  interconnected  network  station 
and  customer  station,  with  charges  to  be  de- 
termined on  individual  basis,  AT&T  said,  and 
with  customer  making  arrangements  with  sta- 
tion and  network  whose  signals  are  picked  up. 
Service  would  be  lower  grade  than  that  pro- 
vided by  direct  interconnection.  Bell  company 
pointed  out,  through  elimination  of  direct  con- 
trol of  signal,  of  monitoring  and  of  supervision, 
and  reduction  of  some  equipment  features. 
Channels,  for  both  video  and  audio  and  mono- 
chrome and  color,  will  be  furnished  fulltime. 
with  initial  minimum  contract  three  years, 
AT&T  said. 

AT&T  Long  Lines  Dept.  estimated  charges 
involving  distances  of  about  100-125  miles 
between  two  stations  will  average  about  half 
those  for  direct  interconnection,  but  warned 
that  differences  will  vary  "substantially.''  with 
greatest  savings  for  longer  hauls. 
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irellite  Station  Plan 
|  ?ceives  Further  Support 

J!V\ -POWER  tv  proposal  of  FCC  received 
Ither  support  in  comments  filed  Friday  by 
losley  Broadcasting  Corp.;  ch.  2  KREM-TV 

Kane,  Wash.;  ch.  5  KFXJ-TV  Grand  Junc- 
tt,  Colo.;  ch.  34  WILK-TV  Wilkes-Barre,  Pa.; 

|\BR  Winter  Park,  Fla.,  and  Montana  U. 

bposal  would  allow  minimum  100  w  from 

P  antenna  height  in  cities  under  50,000  pop. 

i  would  allow  satellites.  Deadline  for  com- 

Ints  has  been  extended  to  April   1  (story 

fee  76). 

Trosley  feels  satellite  bids  should  be  con- 
Lered  on  case-by-case  and  area-by-area  basis. 
'iEM-TV  does  not  oppose,  provided  addi- 
jnal  tv  rule  waivers  are  not  allowed,  especi- 
w  multiple  ownership  or  duopoly  bans. 
;XJ-TV  wants  population  requirement  low- 
Id  to  25,000.  Megawatt  WILK-TV  does  not 
pose,  but  fears  possible  abuses  as  major 
l.rket  stations  expand  to  secondary  areas 
ough  low  power  outlets.  Montana  U.  be- 
ves  low  power  change  will  enable  educational 
at  one-half  present  cost. 

[OB  Loses  Third  Appeal 

-om  New  Mexico  School  Tax 

'PEAL  may  be  taken  by  KOB-AM-TV  Al- 
Iquerque  from  New  Mexico  Supreme  Court 
l  ing  that  radio  stations  must  pay  state  school 
lies  on  intrastate  business.  This  is  third  such 
1  ing  in  half-dozen  years.  Station  is  fighting 
lyment  of  school  taxes  on  advertising  reve- 
|e.  It  has  been  paying  taxes  under  protest. 
I i  three  occasions  it  has  won  case  in  local 
lurt.  losing  Bureau  of  Revenue  appeals. 
IKOB  has  contended  part  of  its  business  can- 
t  be  declared  intrastate  when  stations  are  reg- 
'  ited  by  government  as  interstate  business, 
th  federal  law  forbidding  state  from  placing 
Irden  on  interstate  commerce.  New  Mexico 
oadcasters  Assn.  and  NARTB  expected  to 
Insider  participation  in  appeal  proceedings. 

/NDU-TV  to  Open  July  15 

|nDU-TV  South  Bend,  Ind.,  granted  to  U.  of 
ptre  Dame,  has  set  July  15  as  target  date  for 
lirt  of  operation,  Bernard  Barth,  vice  president 
d  general  manager  of  Michiana  Corp.,  re- 
ined Friday.  Ground-breaking  ceremonies 
jr  studio  and  office  facilities  took  place  on 
l.iversity  campus  early  last  week.  Station  is 
IBC  affiliate  and  will  operate  on  uhf  ch.  46 
I  th  12.5  kw  transmitter  and  538-ft.  tower. 
I  NDU-TV  will  be  represented  nationally  by 
leeker  Tv  Inc.,  according  to  Mr.  Barth.  Wil- 
lim  (Tom)  Hamilton,  former  CBS  sales  exec- 
live,  is  sales  manager  and  George  Smith  chief 
Itgineer.  Cost  of  station  placed  at  $750,000. 

Mew  Jersey  Daytimer  Sought 

|ID  for  1  kw  day  on  540  kc  at  Ridgewood, 
I.  J.,  filed  with  FCC  Friday  by  S.  Richard 
jern  and  Jimmey  Stern-,  New  York  public  re- 
Itions  consultants,  with  request  application  be 
|>nsolidated  in  April  28  hearing  on  540  kc 
Ids  of  Great  South  Bay  Bcstg.  Co.,  operator 
'RBS  (FM)  Bay  Shore,  N.  Y.,  and  George  V. 
foohrer,  Syosset,  N.  Y. 


SALUTE  BY  HOPE 

SALUTE  to  radio  industry  will  be  given 
by  Bob  Hope  and  guest  star  David  Niven 
on  Bob  Hope  Radio  Show  March  3  on 
NBC  Radio.  Pair  also  will  give  their 
version  of  "Magic  Wireless"  from  in- 
fancy to  present  time,  with  satires  of 
commercials,  disc  m.c.'s,  daytime  serials 
and  mystery  shows. 


Senate  Group  to  Consider 
Station  Ownership  Ruling 

SENATE  Commerce  Committee  will  take  up 
U.  S.  Circuit  Court  of  Appeals  ruling  elimi- 
nating numerical  limitation  on  station  owner- 
ship by  single  person  (see  early  story  page  27), 
Committee  Chairman  Warren  G.  Magnuson 
(D-Wash.)  said  Friday.  He  said  decision 
"poses  a  grave  question  as  to  the  adequacy  of 
the  Communications  Act  to  prevent  monopoly." 

FCC  Comr.  Frieda  B.  Hennock  said  she 
favored  appeal  of  decision  to  Supreme  Court. 
She  said  ruling  encourages  monopoly,  and  that 
repealed  section  did  not  go  far  enough.  She 
favors  limiting  single  ownership  to  three  tvs. 

Curtis  Drops  New  Tv  Weekly 

SUSPENSION  of  Tv  Program  Week,  program 
listings  and  tv  articles  publication  for  con- 
sumers, announced  by  Curtis  Circulation  Co., 
subsidiary  of  Curtis  Pub.  Co.  Announcement 
said  two-month-old  periodical  would  be  dis- 
continued, as  of  latest  issue  last  week,  "until 
further  notice,"  and  attributed  move  to  "unex- 
pected complications"  with  respect  to  produc- 
tion costs. 

Clear  Channel  Rule  Hit 

PROTEST  by  Clear  Channel  Broadcasting 
Service  against  FCC's  ruling  to  allow  secondary 
stations  in  U.  S.  territories  to  use  clear  chan- 
nels fulltime  was  turned  down  by  Commission 
in  memorandum  opinion  issued  Friday.  FCC 
concluded  secondary  use  of  U.  S.  clears  in 
territories,  under  certain  conditions,  would,  not 
prejudice  talks  with  Mexico  in  April  nor  ulti- 
mate finding  in  daytime  skywave  case.  FCC 
noted  its  new  policy  allows  U.  S.  citizens  in 
territories  to  have  same  rights  to  clears  as  al- 
ready enjoyed  by  foreign  countries  located 
closer  to  continental  U.  S. 

Fresno  Station  Asks  Shift 

JOHN  POOLE's  ch.  53  KBID-TV  Fresno, 
Calif.,  petitioned  FCC  Friday  for  switch  to 
ch.  18  with  educational  reservation  attached 
to  latter  being  changed  to  ch.  53.  Alternative 
proposal:  swap  ch.  53  for  ch.  30  at  Madiera, 
Calif.,  move  KBID-TV  to  ch.  30. 


UPCOMING 

March  3:  Connecticut  Broadcasters 
Assn.,  Hotel  Bond,  Hartford. 

March  4-6:  Hi-Fi  Fair,  Hotel  Harring- 
ton, Washington. 

For  other  Upcomings  see  page  7  7  6. 
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WILLIAM  A.  STEPHENS,  director  of  ad- 
ministration for  General  Mills'  mechanical  di- 
vision, Minneapolis,  named  administrative  as- 
sistant to  president,  succeeding  Dr.  Frank  C. 
Hildebrand,  who  has  been  ill. 

HIDEZO  KAMEKO,  managing  director  of 
Radio  Kyushu  Broadcasting  Co.,  Japan,  and 
president  of  Japanese  Broadcasters  Assn.,  is 
making  tour  of  U.  S.  stations  and  networks. 

BENNET  H.  KORN  joins  Remington  Records 
Inc.,  N.  Y.,  as  executive  vice  president,  effec- 
tive tomorrow  (Tues.).  Mr.  Korn  has  resigned 
as  sales  executive  of  WNEW  New  York,  posi- 
tion he  held  for  six  years. 

EDWARD  BLEIER,  salesman  with  WABC- 
TV  New  York  since  1952.  and  Helen  Guy, 
recently  business  manager  of  Masterson,  Reddy 
&  Nelson,  N.  Y.,  program  packagers,  and 
previously  program  business  manager  of  ABC, 
have  joined  ABC-TV  as  account  executives. 

MORT  DANK,  CBS  news  editor,  named  news 
editor  of  Morning  Show,  CBS-TV,  Mon.-Fri., 
7-9  a.m..  replacing  Av  Westin,  now  tv  news 
director. 

DAVID  HARRIS,  formerly  with  Adam  Young, 
N.  Y.,  station  representation  firm,  to  tv  radio 
sales  staff  of  H-R  Representatives,  N.  Y.,  ef- 
fective March  1 . 

Banks  Increase  Radio-Tv, 
American  Bankers  Assn.  Finds 

SOME  37%  more  banks  in  1955  will  use  tv 
advertising  than  last  year,  according  to  sample 
survey  of  U.  S.  banks  by  American  Bankers 
Assn.  In  its  annual  survey  on  bank  advertising 
expenditures,  ABA  drew  responses  from  3,341 
banks  compared  with  3,302  received  last  year. 
Total  of  247  banks  said  they  will  use  tv  this 
year  compared  with  180  year  ago.  Current 
figure  is  10  times  that  in  1950,  ABA  said. 

In  top  10  of  media  to  be  used  by  banks,  tv 
placed  last  again  as  it  had  in  1954,  despite  its 
increased  use,  according  to  ABA.  For  radio, 
which  placed  fifth  both  this  year,  last  year  and 
in  1950,  1,215  banks  said  they  would  use 
medium  in  advertising  plans  for  1955.  Figure 
last  year  was  1,130,  thus,  1955  increase  for 
bank  radio  is  lVz%. 

ABA  projected  its  sample  to  obtain  dollar 
volume  for  bank  advertising  at  $72  million 
level  for  1955,  $4  million  higher  than  last  year 
and  nearly  double  $39  million  reported  in 
1950.  Newspapers  continued  as  No.  1  medium 
for  bank  advertising,  followed  by  direct  mail, 
window  and  lobby  displays,  calendars,  radio, 
outdoor  billboards,  theatre  slides,  bus  and  car 
cards  and  television. 

KTLA  (TV)  to  Reply  on  'Marco' 

LONG-AWAITED  answer  by  KTLA  (TV) 
Hollywood,  respecting  legality  of  its  Play  Mar- 
co tv  bingo  feature,  is  to  be  filed  with  FCC 
today  and  copies  are  to  be  made  public.  Con- 
sisting of  two  legal  opinions,  station  letter  and 
elaborate  array  of  exhibits,  reply  will  contend 
consideration  is  lacking,  hence  show  is  not 
lottery.  FCC  raised  issue  on  KTLA  renewal. 

Fisher  Joins  CBS  Legal  Staff 

THOMAS  K.  FISHER  joins  CBS  Inc.  tomor- 
row (Tues.)  as  assistant  general  attorney,  it 
was  announced  Friday  by  Secretary  and  Gen- 
eral Attorney  Julius  Brauner.  He  has  been 
with  Donovan  Leisure  Newton  &  Irvine,  N.  Y., 
and  its  predecessor  firms  since  1939  except  for 
1943-46  period  when  he  served  first  as  Assistant 
U.  S.  Attorney  in  Southern  District  of  New 
York  and  later  in  office  of  general  counsel  of 
Navy  Dept. 
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the  week  in  brief 


OWNERSHIP  LIMIT  IS  OFF 

Court  of  Appeals  rules  FCC  cannot 
set  arbitrary  cutoff,  must  decide  cases 
individually   27 

THAT  DISNEY  MAGIC 

Four  advertisers  already  are  eyeing 
new  ABC-TV  'Mickey  Mouse'  series 
  30 

BAIT-SWITCH  IN  NEW  YORK 

The  governor  has  called  a  conference 
to  see  how  to  stop  it   31 

THE  FIRST  B»T  ROUNDTABLE 

NBC  President  Pat  Weaver  answers 
the  editors'  questions  in  an  exclusive 
interview.   It  begins  on   35 

WOOD-AM-TV'S  NEW  HOME 

It's  a  $600,000  broadcast  investment. 
For  the  story,  and  pictures,  see  48 

KAUFMAN  HITS  FILM  RATE  CUTS 

Guild  Films  president  calls  for  integ- 
rity in  film  dealings  54 

RCA  GETS  HOT  ON  TV  FILM 

Five-year  expansion  program  under- 
way, with  Paul  White  named  to  spear- 
head it   56 

THE  BMI  CLINICS  BEGIN 

Seattle,  Little  Rock,  Portland  and 
Jackson  sessions  were  the  first  60 

McCONNAUGHEY  UNDER  FIRE 

Senate  Commerce  Committee  Demo- 
crats grilled  him  for  a  full  day,  then 
put  off  decision  on  his  confirmation 
while  the  dust  settles  62 


LAMB  SEEKS  TO  END  HEARING 

Examiner  recesses  case  pending  de- 
fense motion  for  immediate  renewal 
 69 

K.  C.  STAR'  GUILTY,  SAYS  JURY 

Newspaper  convicted  on  anti-trust 
charges.  Its  ownership  of  WDAF- 
AM-TV  is  in  jeopardy,   if  decision 

stands   72 

MIAMI  CH.  7  RULING  CHALLENGED 

Broadcast  Bureau,  losing  applicants 
protest  initial  decision  favoring  Bis- 
cayne  Tv  Corp  74 

AP  RADIO-TV  ASSN.  NOMINEES 

Ballots  for  first  full  board  of  directors 
go  in  mail  June  15,  are  due  back 
Aug.  26   80 

A  250  WATTER  TELLS  OF  SUCCESS 

Program  director  of  WFAS  White 
Plains,  N.  Y.,  tells  how  it  meets  com- 
petition from  the  big  city  .  84 

CBS'  MILWAUKEE  UHF  UNDERWAY 

WXIX  (TV)  went  to  work  under  new 
management  yesterday  (Sunday)  86 

RCA'S  1954:  $941  MILLION  GROSS 

Profits  after  taxes  were  $40.5  million. 
It  was  the  best  year  yet  91 

TWO  SHOWS  FOR  NBC-TV  OPTIONALS 

'Gobel,'  'Caesar's  Hour'  added  to  line- 
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THE  1954  FREEDOM  AWARDS 
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Basic  CBS  Television 


/ 


in  Cleveland 


(starting  March  2) 


Maximum  power — 316,000  watts  ERP  —  with 
greater  Grade-A  coverage  than  any  other 
Cleveland  station. 

a  Storer  Station— -which 
means  the  finest  in 
programming  and  service. 

It's  a  triple  combination  you  can't  beat 
for  selling  results  in  the  4  billion  dollar 
Greater  Cleveland  market! 


now  Basic  CBS  Television  Network 


WXEL 


Channel  8 
Cleveland 


Represented  nationally  by  the  Katz  Agency 


:[I  :ROADCASTING     •  TELECASTING 


February  28,  1955    •    Page  11 


It's  ready-made  for 
your  town,  too! 

You  buy  no  pig  in  the  poke  when 
you  buy  Shadow  Stumpers!  Shad- 
ow Stumpers  is  a  tested  show — 
ready-made  to  produce  audience 
and  revenue  for  you.  For  the  past 
six  years,  it's  been  running  success- 
fully in  Baltimore;  and  during  the 
past  year,  it's  proved  its  value  on 
more  than  40  of  the  top  TV  stations 
in  the  country. 

Shadow  Stumpers  is  fascinating 
TV.  The  minute  you  see  the  shadows, 
you  start  guessing  what  they  are — 
and  so  does  everyone  else.  Sponsors 
love  the  fast  results  from  this  easily- 
produced  show. 

Shadow  Stumpers  is  flexible — you 
get  complete  formats  for  5-minute, 
15-minute,  and  half-hour  shows.  It's 
economical — the  cost  is  reasonable 
.  .  .  and  you  can  cancel  with  a  one- 
week  notice! 

WRITE,  PHONE, 
OR  WIRE  for  full 
details  of  exclusive 
rights  in  your  city ! 

Brent  Gunts 

PRODUCTIONS 

5015  Greenleaf  Road 

Baltimore  10,  Md.  •  Hopkins  7-2354 


 IN  REVIEW  

UNCLE  JOHNNY  COONS 

THE  Uncle  Johnny  Coons  Show,  which  pre- 
miered in  a  number  of  CBS-TV  markets  Feb. 
19,  might  have  been  accurately  billed  as 
"Smilin'  Johnny  Coons'  Gang,  featuring  Mickey 
McGuire." 

At  first  glance,  the  viewer  was  tempted  to 
believe  he  was  watching  an  old  Our  Gang 
comedy,  with  the  late  Smilin'  Ed  McConnell 
delivering  the  commentary.  It  turned  out  to 
be,  however,  old  Mickey  McGuire  himself  on 
a  wild  animal  hunt,  Mr.  Coons  fittingly  dressed 
for  his  own  safari  and  with  kind  words  for 
Pepsodent  toothpaste,  Good  Luck  margarine 
and  Lifebuoy  soap. 

Just  in  case  the  kiddies  didn't  quite  know 
what  a  safari  was,  Mr.  Coons  was  quick  to  ex- 
plain, "Well,  I'm  so-fari  away  from  home," 
then  thought  better  of  it  and  added  weakly: 
"Not  good,  huh?",  a  question  he  might  well 
have  asked  about  the  entire  program. 

Old  Uncle  Johnny  had  some  gimmicks — a 
trap  for  banana-hungry  monkeys  and  another 
for  bears,  neither  of  which  worked,  though  Mr. 
Coons  did.  The  best  part,  from  at  least  one 
nostalgic  corner,  was  the  Mickey  McGuire  film 
with  Hambone,  Stinky  Davis  and  other  old- 
timers.  This  was  presented  in  two  parts,  sepa- 
rated by  a  Good  Luck  margarine  commercial 
and  some  more  Coons  sideplay  involving  a 
non-speaking  dummy  (George)  who  got  caught 
in  the  beartrap,  and  a  live  bear  who  attacked 
Mr.  Coons.  Mr.  Coons  was  more  effective  in 
his  commentary  on  McGuire's  tribulations. 

It  developed,  too,  that  the  natives  used  Good 
Luck  as  bait,  according  to  Mr.  Coons,  or  was 
it  Lifebuoy?  In  any  event,  the  clincher  came 
•when  Uncle  Johnny  offered  his  youthful  view- 
ers a  set  of  10  aluminum  trading  cards  showing 
jets,  rockets  and  other  planes.  All  they  had  to 
do  was  tear  off  the  flaps  from  one  of  the 
advertised  products. 
Production  costs:  Approximately  $7,500 
Sponsored  by  Lever  Bros.  Co.  (Pepsodent,  Good 

Luck,  Lifebuoy),  on  CBS-TV,  Sat.,  1:30-2 

p.m.  EST. 
A gency:  McCann-Erickson . 
Producer:  CNL  Productions. 
Director:  James  Green. 
Script:  Ray  Chan. 
Cast:  John  Coons. 

RED  BUTTONS 

HISTORIANS  who  study  the  course  of  tele- 
vision's eighth  commercial  year  may  well  call 
1954-1955  the  season  video  comedians  turned 
from  show  business  to  domesticity.  There's 
Danny  Thomas,  who  may  be  considered  one 
of  the  pioneers  in  this  development.  There's 
Jackie  Gleason.  And  now  there's  Red  Buttons. 

All  three  of  the  above-mentioned  are  comics 
of  the  stage-screen-night  club  milieu  (as  the 
press  releases  say).  But,  lo  and  behold,  now 
on  the  tv  screen  they  are  all  wrapped  up  in  the 
silken  folds  of  Hymen. 

Take  Red  Buttons,  for  example.  For  the 
last  several  years,  "lovable,"  cocky  Red  has 
clowned,  sweated,  knocked  himself  out  in  va- 
rious attempts  to  win  the  hearts  of  the  unseen 
millions  of  tv  viewers.  His  success  has  been 
tenuous  at  best.  He  has,  by  his  own  admission, 
run  through  87  writers.  This  winter  he  latched 
on  to  Bill  Davenport  (Ozzie  &  Harriet)  and 
Johnny  Green  (Blondie,  Danny  Thomas,  Dear 
Phoebe).  Latched  is  the  right  word,  too,  for 
according  to  NBC,  Buttons  has  signed  them 
for  life — the  life  of  his  tv  commitments,  that 
is. 

These  writers  have  come  up  with  a  new  Red 
Buttons — yep,  you've  guessed  it  ...  a  married 
Red  Buttons  who  plays  himself  (a  tv  comedian) 
married  to  lovely  Phyllis  Kirk.  There's  also  a 


network  vice  president,  played  by  Paul  Lyni'j 
and  a  tv  director,  played  by  Joe  Silver. 

Buttons  remains  the  same  frenetic  buffoon  1 
the  bantam  in  impossible  situations.   The  s ' 
we  saw — and  it  can  be  called  nothing  m<  < 
than  a  skit,  albeit  30  minutes  long — concern 
the  mistaken  belief  that  Buttons  and  his  p 
the  director,  had  struck  it  rich  in  uranu 
stock.  One  of  the  funniest  scenes  was  Butto 
arrival  at  the  network  veep's  office,  clad  j 
cloak,  muffler,  opera  hat  and  walking  stick  I 
the  sign  of  his  new  found  status  as  a  millie 
aire.  The  plot  wended  its  obvious  way  to  I 
rude  awakening  and  the  frantic  attempts 
regain  the  good  graces  of  the  network  vl 
president. 

Paul  Lynde  was  great  as  the  network  vfl 
president.    Here  was  a  pixie  network  v.p. } 
who  52d-floored  the  employes  and  the  tale 
and,  when  alone,  flew  paper  airplanes  el 
the  window.  Here  was  a  mobile  face — whij 
glowered  like  a  tycoon  and  grinned  with  t 
demoniacal  glee  of  a  psychotic.   The  man 
delightful. 

Miss  Kirk  was  .  .  .  ah  .  .  .  decorative,  h\ 
Silver  was  .  .  .  ah  .  .  .  adequate. 

It  was  a  fluffy,  frothy  half-hour's  enterta 
ment  and  probably  a  contented  30  minu 
for  them  that  like  that  sort  of  thing.  For 
we'd  like  to  see  a  little  more  originality  in  the 
situations  .  .  .  let's  see,  a  Red  Buttons  out 
the  suburbs,  newly-married,  a  struggling  you 
pharmacist  .  .  .  lawn  mowing,  bingo  gam 
volunteer  fire  department  .  .  .  you  take 
Frothingham,  I've  got  a  story  conference  w:i 
Walter  Hampden  about  a  new  situation  come 
...  a  guy  with  a  terribly  long  nose  marri 
to  a  gal  named  Roxane  .  .  .   17th  Centu 
Paris  .  .  .  sort  of  a  three-Musketeers-type  but . 
Production  costs:  Approximately  $40,000. 
Sponsored  by  Pontiac  Div.,  General  Moti 

Corp.,  through  MacManus,  John  &  Adam, 
Broadcast  on  NBC-TV,  Fri.,  8-8:30  p.m.  E. 

(3  out  of  4  weeks). 
Producer-director:  Julie  Oshins:  musical  dir> 

tor:  Elliot  Lawrence;  writers:  Johnny  Grei 

Bill  Davenport. 
Cast:  Red  Buttons,  Phyllis  Kirk,  Paul  Lync 

Joe  Silver. 

*     ★  ★ 

BOOKS 

THIRTY-TWO    TELEVISION  TALKS, 
transcribed  from  BMI  Tv  Program  Clin 
held  in  1954.    Broadcast  Music  Inc..  N< 
York.    340  pp.  $7. 
HERE  under  one  cover  are  32  talks  giv 
last  August  at  tv  program  clinics  held  in  N< 
York.  Chicago  and  Los  Angeles.    For  the 
who  did  attend  the  clinics,  the  volume  is  su 
to  recall  the  best  of  the  ideas  which  then  we 
expressed  orally. 

A  good  sample  of  broadcasters  names  a 
found  among  the  speakers,  including  Clair 
McCollough,    Charles    Vanda,  Lawrence 
Rogers  II,  Hamilton  Shea.  George  R.  Tori 
Kenyon  Brown,  Norman  Gittleson,  Norm 
Knight,  Robert  Tincher,  Carl  E.  Lee,  Fred 
Mueller.   Sherman   K.  Headley,   G.  Pears< 
Ward,  John  T.  Murphy,  Ken  Kennedy,  J 
Drilling,  Harold  P.  See,  Jean  Paul  King,  Geor 
Whitney,  Len  Higgins.    In  addition,  there  a 
about  a  dozen  top  production  and  progr; 
people  and  a  representative  number  of  n> 
work  officials,  whose  talks  are  recorded. 

•  Various  aspects  of  tv  programming  are  cc 
ered,  including  low-cost  production;  local  nev 
sports  and  special  events;  public  service 
low-cost  music  and  specialty  programmir 
film  buying;  small  market  tv  operation;  col 
tv;  tv  promotion;  originality  or  inventive  twi. 
in  tv  programming;  educational  programmir 
and  numerous  other  topics. 
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"Solid  as  a  Storer  Station"  is 
a  compliment  applied  only  to  a  station  whose 

solid  foundation  in  the  community  it  serves  is 
exceeded  only  by  solid  selling  on  the  air. 

For  a  sales  campaign  that  is  successful,  satisfactory 


and  solid  —  sell  on  a  Storer  Station. 


STORER  BROADCASTING  COMPANY 


WSPD  •  WSPD-TV  KPTV  WAGA  *  WAGA-TV  WJBK  •  WJBK-TV 

Toledo,  Ohio  Portland,  Ore.  Atlanta,  Ga.  Detroit,  Mich. 

I      WJW  •  WXEL-TV  WBRC  •  WBRC-TV  WWVA  WGBS  •  WGBS-TV 

Cleveland,  Ohio  Birmingham,  Ala.  Wheeling,  W.  Va.  Miami,  Fla. 

NATIONAL  SALES  HEADQUARTERS: 
TOM  HARKER,  V.  P.,  National  Sales  Director  BOB  WOOD,  Midwest  National  Sales  Mgr. 

1 18  E.  57th  St.,  New  York  22,  ELdorado  5-7690    •  230  N.  Michigan  Ave.,  Chicago  1,  Franklin  2-6498 


KPTV 

Portland,  Ore. 

WBRC  •  WBRC-TV 

Birmingham,  Ala. 


WAGA  •  WAGA-TV 

Atlanta,  Ga. 

WWVA^j 
Wheeling,  W.  Va. 
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GOOD..  .  advertising 

always  pays  in  the  ^ 
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RICH,  GROWING 
NORTH  CAROLINA 
MARKET 


BETTER..  .  coverage 

than  ever  before  is  yours  with 
RADIO  in  the  


NORTH  CAROLINA 


Market 


BEST. .  .  buy  morning, 

afternoon  and  evening  is 


NIBIC 


AFFILIATE 

600  KC-5  KW 
AM-FM 


Represented  by 

HEADLEY-REED  CO. 


OPEN  MIKE 


Parity  Prices  For  Television 

EDITOR: 

Some  of  our  uhf  brethren  have  problems,  as 
Mr.  Plotkin's  memo  and  B»T  have  pointed 
out.  (Some  vhf'ers,  too.) 

When  our  cousins  in  agriculture  found  them- 
selves in  the  same  spot,  their  keen  political 
insight  led  them  straight  to  the  answer  and  we 
telecasters  are  very  fortunate  to  have  their  ex- 
ample before  us. 

All  we  need  is  parity  prices  for  television! 

It's  really  quite  simple.  Each  year  the  gov- 
ernment figures  out  the  average  profit  per  watt 
earned  by  the  pre-freeze  stations;  that's  parity. 
All  post-freeze  stations  are  entitled  to  90%  of 
parity.  If  they  don't  sell  enough  advertising 
to  produce  that  much  profit,  then  the  govern- 
ment buys  tv  advertising  to  make  up  the 
difference. 

Uncle  Sam  can  use  these  ads  to  broadcast 
to  farmers  about  not  planting  so  much  this 
year.  This  should  cut  down  on  the  agricul- 
tural subsidy;  you  can  see  how  tv  parity  would 
surely  save  more  than  it  costs. 

Or,  if  it  doesn't,  the  government  can  plow 
under  every  third  transmitter. 

Murray  Carpenter 
President 

WTWO  (TV)  Bangor,  Me. 

[EDITOR'S  NOTE:  The  views  of  correspondents 
whose  letters  are  printed  on  this  page  do  not 
necessarily  reflect  those  of  B«T.] 

Miami  Conversion 

EDITOR: 

Enclosed  is  a  copy  of  the  new  American 
Research  Bureau  television  saturation  report 
for  Dade.  Broward  and  Palm  Beach  counties. 
I'm  sure  you  will  find  this  of  interest.  .  .  . 

The  uhf  figures  are  considerably  in  variance 
with  those  figures  quoted  by  Storer  [WGBS-TV, 
ch.  23]  in  B»T  [Closed  Circuit,  Feb.  14]. 
Storer  estimates  that  65%  of  the  sets  in  greater 
Miami  have  been  converted  .  .  .  the  survey 
shows  that  only  42%  of  tv  homes  are  equipped 
for  uhf  and  that  only  34%  of  all  homes  are 
equipped  for  uhf  .  .  . 

Lee  Ruwitch 

Exec.  V.  P.  &  Gen.  Mgr. 

WTVJ  (TV)  Miami,  Fla. 

Fisher's  Position 

EDITOR: 

Your  story  on  Al  Capp's  resignation  .  .  .  from 
Massachusetts  Bay  Telecasters  Inc.  [B»T,  Feb. 
21]  may  have  given  readers  a  false  impression 
regarding  my  position  in  the  matter. 

I  have  absolutely  no  financial  interest,  or 
personal  participation,  in  the  contest  currently 
being  waged  before  the  FCC.  Neither  am  I,  in 
any  way,  Mr.  Capp's  "business  competitor  in 
the  cartoon  field,"  as  suggested  by  your  ar- 
ticle. .  .  . 

Ham  Fisher 
New  York 

Good  Stations  Deserve  Good  Copy 

EDITOR: 

Many  agencies,  before  buying  spots  or  time, 
tear  the  stations  apart  searching  for  the  most 
power,  best  coverage,  ratings,  programs  and 
adjacencies,  merchandising,  lowest  rates,  etc. 
Then,  after  the  contract  is  placed,  the  poorest 
caliber  copy  is  furnished  the  station. 

Too  many  agencies  figure  they  have  made 
a  wonderful  buy  for  the  account,  but  they 
often  neglect  one  of  the  most  important  things: 
GOOD  COPY.  .  .  .  They  will  sign  a  long 
contract,  send  the  station  some  "stuff"  to  get 
started  with  and  from  there  on  out  make  the 


station  beg  to  get  current  copy.  The  result I 
that  the  station  uses  the  same  old  copy  oj 
and  over;  it  becomes  outdated,  loses  any  pui; 
it  might  have  had  and  often  becomes  so  r| 
notonous  it  borders  on  influencing  the  liste  j 
away  from  the  product  rather  than  to  it.  . 

The  end  result  of  the  value  of  any  ra ! 
station  to  any  account  is  the  message  delive 
to  the  listener.  If  the  copy  fails  in  its  mess; 
then  coverage,  power  and  everything  else 
meaningless  and  the  budget  has  been  wast  J 
William  J.  Wagner 
President 

Alaska  Radio-Tv  Sales  Inc. 
Seattle,  Wash. 

Coast  Guard  Thanks 

EDITOR: 

I  would  like  to  express  through  your  ma 
zine  the  appreciation  and  thanks  of  the  U. 
Coast  Guard  to  each  and  every  one  of  the  1,.' 
radio  stations  that  broadcast  the  Coast  Gu 
program  Eyes  Wright  this  past  fall  and  win; 

The  cooperation  shown  by  the  hundreds 
program' managers  who  responded  to  our  qi 
tionnaire  in  connection  with  this  program 
been  magnificent.  Not  only  do  I  feel  we  h; 
made  some  fine  friends  among  the  radio  peo 
but  the  responses  have  been  most  helpful 
evaluating  the  direction  of  future  efforts  in 
line  of  public  service  program  development. 

Oliver  A.  Peterson 

Captain,  USCG 

Chief,  Public  Information  L\ 

Coast  Guard  Headquarters  ' 

Wash.,  D.  C. 

Watch  B«T 

EDITOR: 

.  .  .  Doing  without  B*T  each  week  would 
about  like  trying  to  get  along  without  a  wat 
It's  marked  and  routed  to  account  execs 
over  the  place.  .  .  . 

Here's  to  a  brighter  am-tv  future,  becai 
we  have  B»T  to  help  us  fight  our  battles. 

Thomas  J.  MacWilliams 
Tv  Director 

Smith,  Taylor  &  Jenkins  I 
Pittsburgh,  Pa. 

British  Commercial  Tv 

EDITOR: 

May  we  have  permission  to  reprint  the 
tide,  "Britain's  Experiment  with  Commerc 
Tv,"  which  appeared  in  your  issue  of  Jan.  1 
We  believe  this  would  be  of  interest  to  ( 
readers,  who  are  engineers  and  manager™ 
executives  both  here  and  abroad. 

Dorothy  J.  Stefany,  Gen.  M 
Electronics  Digest 
Hollywood,  Calif. 

[EDITOR  S  NOTE:  Permission  granted.] 

Acceptance  'Down  Under' 

EDITOR: 

Was  pleased  as  punch  to  receive  a  let 
from  Amalgamated  Wireless  Ltd.  of  Austra 
requesting  a  copy  of  the  recently-publisl 
WXYZ-TV  brochure,  which  resulted  from 
paragraph  in  the  Jan.  3  issue  of  B«T. 

Further  proof  of  the  acceptance  of  yc 
fine  book — even  "down  under." 

Robert  Baldrica,  Director 
Advertising  &  Sales  Promoti 
WXYZ-AM-TV  Detroit 
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Standing  in  a  great  big  money  orchard  with  a  rake 


can  be  a  waste  of  time 


Smart  people  shake  the  trees.  Smarter  ones  shake 
the  ripest  trees.  The  smartest  of  all  hire  a  good 
man  to  shake  the  trees  for  them — then  they  just 
rake  in  the  bills  and  cart  them  home  in  baskets. 

We're  tree-shakers,  working  some  of  the  ripest 
trees  in  the  orchard — some  of  America's  top  retail 
sales  areas. 

Step  out  of  the  orchard  for  a  second  and  do  a 
little  checking.  You'U  find  that  WJR's  primary 
coverage  area  alone  includes  16,000,000  people — 
10  per  cent  of  U.S.  buying  power. 

You'U  discover  that  a  lot  of  the  smartest  ad- 


vertisers around  use  WJR  to  shake  the  trees. 
They're  the  people  who,  wherever  they  advertise, 
move  goods  fast  by  using  spot  radio  on  key  stations 
— like  WJR:  people  like  the  Ontario  Department  of 
Travel  and  Publicity,  which  found  that  WJR  out- 
pulled  11  other  Great  Lakes  area  stations  combined. 

Like  most  good  things,  we  cost  more.  We  pro- 
duce more,  too.  Our  advertisers  testify  to  that. 

Let's  face  it — if  you're  selling  something, 
you've  got  a  right  to  rake  under  our  trees.  If  you 
really  want  to  shake  them,  have  your  Henry  I. 
Christal  representative  get  WJR  to  do  it  for  you. 


The  Great  Voice  of  the  Great  Lakes 

WJR  Detroit 

50,000  Watts    CBS  Radio  Network 


WJR's  primary  coverage  area: 
16,000,000  customers 
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OOPER  -  PULSE  -  ARB 


Leads  Houston  by 

NDSLIDE 


49  out  of  50  top  Houston  shows*  are  on  KPRC-TV 


KPRC-TV  George  Gobel   

KPRC-TV  Waterfront   

KPRC-TV  My  Little  Margie 

KPRC-TV  This  Is  Your  Life 

KPRC-TV  Your  Hit  Parade 

KPRC-TV  You  Bet  Your  Life  . . . 

KPRC-TV  Dragnet   

KPRC-TV  Fireside  Theatre 

KPRC-TV  Million  Dollar  Movie  . 

KPRC-TV  Roy  Rogers   

KPRC-TV  Lux  Video  Theatre. . . 

KPRC-TV  Comedy  Hour  ....... 

KPRC-TV  Ford  Theatre   

KPRC-TV  Producer's  Showcase 

KPRC-TV  Cisco  Kid   

KPRC-TV  Life  of  Riley  

KPRC-TV  Robert  Montgomery  . 


61  KPRC-TV    Buick-Berle  Show   42 

.   57  KPRC-TV    Truth  or  Consequences   42 

,   52  KPRC-TV    Circle  Theatre  .,   41 

.   52  KPRC-TV    I  Married  Joan   41 

.   52  KPRC-TV    Ramar  of  the  Jungle   41 

.   51  KPRC-TV    Donald  O'Connor   40 

49  KPRC-TV    TV  Playhouse   39 

.   49  KPRC-TV    I  Led  Three  Lives.   39 

.   49  KPRC-TV    City  Detective    38 

.   46  KPRC-TV    Ellery  Queen    38 

.   45  KPRC-TV    Dear  Phoebe    37 

.   44  KPRC-TV    Darts  for  Dough   35 

.   44  KPRC-TV    It's  a  Great  Life...   35 

.   44  KPRC-TV    Houston  Wrestling   35 

.   43  KPRC-TV    Annie  Oakley   35 

.   43  KPRC-TV    Cavalcade  of  America   34 

.   42  KPRC-TV    News  Caravan  (Tuesday)   33 

'Hooper  January  1955 

(Pulse  — 39  out  of  40;  ARB  — 38  out  of  40) 


KPRC-TV  Mickey  Rooney   

KPRC-TV  People  Are  Funny  

KPRC-TV  Mr.  Peepers  

KPRC-TV  Dinah  Shore  (Tuesday)  

KPRC-TV  Curly  Fox  and  Texas  Ruby  . 

KPRC-TV  Going  Hollywood   

KPRC-TV  Racket  Squad  

KPRC-TV  Badge  714  

KPRC-TV  Imogene  Coca    

KPRC-TV  News  Caravan  (Wednesday). 

KPRC-TV  News  Caravan  (Thursday). . . 

KPRCJV  Corliss  Archer   

Station'  B  What's  My  Line  

KPRC-TV  Eddie  Fisher  (Wednesday)  . 

KPRC-TV  Kit  Carson   

KPRC-TV  News  Caravan  (Monday). . . . 


TV  Hooperatings  (evenings  Sunday  through 
Saturday  6:30  to  10:30  P.M.),  show  KPRC-TV 
share  of  television  audience  three  times 
greater  than  Station  B,  and  twice  as  large  as 
Stations  B,  C  and  D  combined. 


STATION 

c 


STATION 

D 


0.5% 


STATION 


22% 


KPRC-TV 


66% 


2 


CHANNEL 
HOUSTON 

JACK  HARRIS, 

Vice  President  and  General  Manager 

Nationally  Represented  by 
EDWARD  PETRY  &  CO. 


FIRST  IN  TV  EXPERIENCE  WITH  OVER  500  MAN-YEARS 


*  / 


More  Than 

250,000  WATTS  0N 

WSJV-TV 


1  N  D  I  A  N  A  ...  the  fastest 
growing  state  in  the  union  .  .  . 
is  DEBT  FREE  ...  has  LEAST 
unemployement .  .  .  ranks  13th 
in  population  ...  is  12th  in 
industry,  etc.,  etc.,  etc. 

and . . . 

WSJV-TV 

With  More  Than 

250,000  WATTS 

Gives  you  POWERFUL 
Coverage  of 

SOUTH  BEND-ELKART 

And  the  rich  St.  Joseph  Valley 

Indiana's  Greatest 
RETAIL  MARKET* 


With  MORE  than  a 
BILLION  DOLLARS  in 
annual  Retail  Sales. 


FOR  MORE  FACTS  ON 

WSJV-TV 

AND  THIS  EXCLUSIVE  UHF 
MARKET  WITH  MORE  THAN 
208,000  UHF-TV  FAMILIES. 

yawl 

H-R  TELEVISION  MAN 

WSJV-TV 

ELKHART,  INDIANA 
John  F.  Dille,  Jr.,  President 
John  J.  Keenan,  Commercial  Manager 

*See  Sg(es  Management  Survey  of  Buying  Power 


our  respects 


to  RUSSELL  BLACKBURN  YOUNG 


IF  THERE'S  one  thing  Russell  B.  Young  in- 
sists on,  it's  getting  straight  to  the  point. 
Whether  it's  a  Sheaffer  pen  point  tv  commer- 
cial or  a  trip  from  Chicago  to  Sheaffer's  plant 
in  Fort  Madison,  Iowa,  he  wants  to  get  there 
quickly. 

"You  have  to  come  to  the  commercial 
sooner  or  later,  so  come  to  it  as  soon  as  pos- 
sible," he  contends.  "The  ideal  selling  message 
is  a  combination  of  the  right  commercial,  the 
fight  program  and  the  right  product." 

At  Russel  M.  Seeds  Co.,  Chicago,  where 
Mr.  Young  functions  as  vice  president  in  charge 
of  radio  and  television,  this  combination  seems 
to  have  been  achieved  in  connection  with  the 
advertising  of  Sheaffer  pens  on  television,  nota- 
bly the  CBS-TV  Jackie  Gleason  Show.  Much 
of  the  credit  lies  with  Mr.  Young,  who  firmly 
believes  in  finding  the  sales  message  in  the 
product  without  devising  any  elaborate  gim- 
micks not  essential  to  the  sales  story. 

He  wields  his  production  hand  over  other 
accounts,  including  Admiral  Corp.,  Brown  & 
Williamson  Tobacco  Corp.  and  Pinex  cough 
syrup. 

Russell  Young  almost  didn't  enter  the  ad- 
vertising field.  He  wanted  to  be  a  commercial 
artist  and  even  attended  Chicago's  Art  Insti- 
tute for  a  year-and-a-half.  Concerned  over  the 
days  of  the  stock  market  crash  and  depression, 
he  sought  more  solid  pursuits.  Even  then,  he 
recalls,  photography  was  cutting  in  more  and 
more  on  advertising  art,  and  so  he  looked  for 
a  more  tangible  occupation. 

Mr.  Young  is  a  native  of  Chicago  (born  June 
20,  1910)  but  traveled  extensively  in  his  youth 
with  his  father,  an  architect.  Russ  Young  was 
graduated  from  Senn  High  School  in  1929. 

His  first  job  came  with  Hearst  International 
Magazine  Corp.  where  he  trained  subscription 
crews  to  patrol  Illinois.  Wisconsin  and  Indiana. 
The  experience  proved  rewarding,  educational 
and  remunerative  during  the  depression  years. 

His  first  brush  with  broadcast  media  took 
place  in  1934  when  he  joined  WAAF  Chicago 
as  an  announcer.  After  a  few  months  he  moved 
over  to  WGN  in  a  similar  capacity  and  later, 
between  1935  and  1940,  took  on  directing  and 
producing  chores.  This  was  the  heydey  of  the 
"soap  opera"  and  Chicago  was  the  center.  He 
also  announced  such  programs  as  Raymond's 


Darling  and  Sentimental  Sebna.  After  leavir 
WGN  he  freelanced  from  1941  to  1944,  direc 
ing  We  Are  Four.  He  also  directed  and  pr 
duced  Bachelor's  Children,  Brach's  Swing  Sho 
and  Captain  Midnight. 

In  1943,  as  nearly  as  he  can  recall,  Russe* 
Young  joined  the  old  Blackett-Sample-Hun 
mert  agency,  sprouting  ground  for  many 
notable  executive.  When  Hill  Blackett  opens 
his  own  agency  the  following  year,  he  persuadt 
Mr.  Young  to  join  it  as  radio  director.  Til 
association  lasted  three  years. 

He  moved  to  Russel  M.  Seeds  Co.  as 
studio  director  and  production  man  under  Jol 
B.   (Jack)   Simpson,  director  at  the  agenc 
He  was  promoted  to  Mr.  Simpson's  positk 
a   few   years   back   when   the   latter  left 
become  associated  with  Foote,  Cone  &  Beldin 

Also  at  this  time  Mr.  Young  directed  tl 
Adventurers  Club  on  CBS  Radio  and  other  pn 
ductions  out  of  Chicago. 

He  has  worked  closely  with  the  Sheaff 
people,  a  long-standing  Seeds  account.  e\'' 
since  he  took  over  his  present  duties,  travelir 
to  Fort  Madison  and  the  West  Coast  periodi 
ally.  He  also  works  on  the  Admiral  accour 
which  recently  bought  alternate-week  sponso 
ship  of  ABC-TV's  Who  Said  That?  with  Joh 
Daly.  Admiral  will  co-sponsor  the  panel  sho 
with  Sheaffer  Fineline  Div.  shortly.  The  Seei 
agency  handles  Admiral  products — radio,  tel 
vision,  appliances — which  are  advertised  on  a 
its  programs  save  Bishop  Fulton  Sheen's  Li, 
Is  Worth  Living  series,  which  is  handled  t 
Erwin,  Wasey  &  Co.  The  Seeds  agency  mair 
tains  two  teams  on  the  Sheaffer  account — tr 
Fineline  and  Primary  Line  divisions. 

Mr.  Young's  theory  about  video  commercial 
particularly  with  respect  to  certain  demonstr: 
ble  products,  seems  to  be  borne  out  in  tr 
number  of  awards  and  citations  conferred  upo 
the  Seeds  agency  for  its  handling  of  Sheafft 
pen  messages. 

He  is  not  a  joiner  and  makes  no  speeche 
partly  because  he  travels  considerably.  He  df 
scribes  himself  as  a  "workman"  in  an  agenc 
which  lays  claim  to  being  a  tightly-knit  teaij 
operation  under  President  Freeman  Keyes.  M 
Young's  hobbies  are  photography,  golf  an 
home  movies.    He  is  not  married. 
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GIVING   YOUR  CLIENT. 


SPEND 


ILLION  PEOPLE 


ILLION  FAMILIES 


/2  BILLION  DOLLARS 

Annually  in  Retail  Sales* 

Any  way  you  look  at  it  the  Sunflower 
Network  represents  a  terrific  buy  for  your 
client  in  this  area. 

It  also  represents  a  savings  in  time  and 
money,  with  one  bvy  and  one  billling. 


CON-O 


•Although  Sunflower  Stations  cover  Kansas  City,  Missouri; 
Kansas  City,  Kansas;  Oklahoma  City  and  Tulsa,  Okla- 
homa, the  figures  shown  above  do  not  include  population, 
families,  or  retail  sales  from  these  four  cities,  in  order  to 
insure  a  completely  fair  presentation. 


Represented  by  THE  JOHN  E.  PEARSON  COMPANY 

SUNFLOWER.  NETWORK, 


KANS  WREN   KSAL  KVGB  KOAM  KGGF 

5000  NBC  5000  ABC  5000  MBS         5000  NBC  10,000  NBC        10,000  ABC 

1480       1250       1150      1590        860  69* 


Telecasting 
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Advertisement 


From  where  I  sit 
6u  Joe  Marsh 


Finally  Talked  Herself  Out 

A  certain  talkative  young  lady 
almost  spent  a  night  locked  in  "Doc" 
White's  drugstore. 

She  entered  Doc's  store  at  11  PM, 
going  directly  to  the  pay  phone.  At 
eleven-thirty  Doc  went  home— not 
having  seen  a  customer  for  a  half 
hour.  Around  midnight  he  got  a  call 
from  the  store  .  .  .  she  had  finally  run 
out  of  conversation  (and  money)  and 
found  the  front  door  locked  tight. 

Doc  vowed  he'd  leave  that  gabby 
kid  there  to  teach  her  a  lesson.  But 
Mrs.  W.  spoke  up:  "Now  you  go  and 
turn  her  loose.  It's  hard  to  cut  a  good 
conversation  short— something  only  a 
woman  understands!" 

From  where  I  sit,  however,  plenty 
of  men  are  as  hard  to  pry  away  from 
a  telephone  as  any  female.  Some  peo- 
ple are  just  naturally  long-winded, 
while  others  are  the  strong,  silent  type 

 just  as  some  of  us  like  coffee  and 

others  prefer  a  refreshing  glass  of  beer. 
The  important  thing  is  to  be  consid- 
erate .  .  .  before  friends  start  giving 
us  the  "busy  signal.'" 


Copyright,  1955,  United  States  Brewers  Foundation 


MARY  KAY  CAIN 

on  all  accounts 

AFTER  spending  approximately  one  year 
each  of  several  jobs,  Mary  Kay  Cain  fou 
her  niche  in  1944  when  she  joined  McCar 
Erickson  Inc..  Los  Angeles,  as  media  direct 
A  former  teacher — she  taught  third  grade 
Page  Military  Academy  following  her  gradi 
tion  from  USC — she  entered  the  Los  Ange 
advertising  agency  field  in  1940. 

From  Brisacher  -  Davis  (now  Brisach 
Wheeler  &  Staff),  where  she  did  practical" 
anything  from  running  the  switchboard  to  ta 
ing  dictation.  Miss  Cain  went  to  Dan  B.  Min 
Co.  as  assistant  in  the  media  department  a 
secretary  to  Mr.  Miner.  Her  next  move  w 
to  the  newly-opened  office  of  BBDO.  There, 
the  end  of  her  customary  year,  she  resigned 
assistant  timebuyer. 

With  McCann-Erickson  she  currently  is  i 
volved  in  coming  up  with  a  new  tv  progra 
for  Bell  Brand  Foods  (potato  chips,  pean 
butter),  which  has  used  this  medium  for  fr> 
years  and  is  expecting  Mary  Kay  to  continue 
top  previous  program  ratings. 

The  Los  Angeles  office's  largest  user  of  loc 
radio,  she  reveals,  is  Southern  California 
Southern  Counties  Gas  Companies,  which  sini 
October  1940  has  had  Evening  Concert  c 
KFAC-AM-FM,  two  hours,  six  times  weekl 
That  client  also  sponsors  the  weekly,  half-hoi 
Man  Behind  the  Badge  on  KTTV  (TV). 

Lemon  Products  Advisory  Board  providt 
Miss  Cain  with  what  she  considers  one  of  hi 
best  "fun"  assignments.  Last  summer's 
campaign  was  devoted  to  1/9  of  the  90-minu 
NBC-TV  Saturday  Night  Revue.  For  radd 
though,  she  bought  spots  in  five  cities  bast 
on  temperature.  She  picked  one  radio  static 
in  each  market  (two  in  New  York)  and  to 
them  to  use  up  to  15  spots  per  day,  six  da; 
weekly,  between  the  hours  of  10  a.m.  and 
p.m.,  provided  the  temperature  was  over  1 
degrees  in  Boston  and  over  80  degrees  in  Ch 
cago,  New  York,  Philadelphia  and  St.  Loui 
Each  station  then  went  ahead  on  its  own  sche( 
ule,  reporting  to  her  weekly  as  to  time  ar 
number  of  announcements. 

Miss  Cain,  who  was  born  Aug.  4  .  .  .  i 
Evansville,  Ind.,  also  handles  Broadway  D' 
partment  Stores,  which  uses  radio  from  tin 
to  time,  and  Purex  Corp.  (Liquid  Bleach). 
n$w  account,  which  has  used  radio  in  the  pas 

Both  she  and  her  husband,  tax  accountai 
Marlow  Stewart,  have  been  active  for  the  pa 
four  years  as  licensed  ham  radio  operator 
They  build  their  own  equipment  and  have  eve 
gone  so  far  as  to  put  filters  on  their  neigl 
bors'  tv  sets  to  prevent  interference.  Tr 
Stewart  household  also  includes  two  puppit 
and  a  parakeet. 


Page  22    •    February  28,  1955 


Broadcasting    •  Telecastin 


Extra  Program  Versatility 
from  NEW  RCA  TS-11A  Switcher 


The  TS-llA  is  a  "nine-input"  switcher  designed  to  handle  com- 
posite or  non-composite  video  switching  for  color  or  monochrome. 
Two  rows  of  push  buttons  feed  a  manual  fader  assembly;  a  third 
row  feeds  a  preview  channel.  A  program  transfer  switch  is  provided 
to  interchange  the  preview  and  fader  busses  with  the  output  busses 
so  that  the  fader  section  can  be  used  for  previewing  fades,  lap  dis- 
solves and  superimpositions.  This  makes  it  possible  to  use  the  fader 
channels  for  rehearsals  while  the  preview  channel  handles  the 
"on-air"  signal.  The  fader  assembly  feeds  a  mixing  circuit  and 
three  output  amplifiers  which  are  a  part  of  the  TS-llA,  eliminating 
the  need  for  installing  elaborate  distribution  amplifier  systems 
external  to  the  switcher.  The  new  switcher  is  free  of  microphonics 
and  low  frequency  tilt  and  bounce,  so  that  a  stabilizing  amplifier 
need  not  be  added  as  part  of  the  switching  system. 

For  further  information  about  this  exclusive  RCA  development  get  in  touch 
with  your  RCA  Broadcast  Sales  Representative.  In  Canada,  write  RCA  Victor 
Ltd.,  Montreal. 


The  TS-llA  Switcher  is  supplied  with  on  RCA  console 
housing  (MI-26266-B),  a  TM-6B  master  monitor  ond 
power  supplies  to  form  o  complete  versatile  system. 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 

RADIO  CORPORATION  of  AMERICA 

ENGINEERING  PRODUCTS  DIVISION     CAMDEN,  N.J. 


When  you  take  inventory  for  the  entire  year  of  1954,  here's  what  you  get 


NBC 

2nd 
Network 

NBC 

Advantage 

Total  advertisers 

187 

121 

54.5% 

Advertisers  exclusive  to  the  network 

114 

51 

123.5% 

Advertisers  in  network  TV  for  the  first  time 

54 

20 

170.0% 

Advertisers  with  budgets  of  $100,000  or  less  in  all  media 

25 

9 

177.8% 

Source:  P.I.B.  and  Media  Records 


Why  is  NBC  the  best-stocked  showcase  for  products  in  all  television  ? 

Because  of  the  excitement  of  pioneer  programming,  the  vitality  and 
the  exuberance  of  the  90-minute  Color  Spectaculars  .  .  .  because  of 
the  advertising  flexibility  of  NBC's  great  participation  shows, 
TODAY,  HOME  and  TONIGHT  .  .  .  because  of  the  total  effect 
of  NBC  leadership. 

i 

More  advertisers  keep  coming  to  NBC  because  they  find  that  the 
products  they  display  there  move  faster  off  retail  shelves. 

And  what  pays  off  for  other  smart  advertisers  will  pay  off  for  you. 


EXCITING  THINGS  ARE  HAPPENING  ON 


TELEVISION 


o  service  of 


sum 


add  up- 

PRODUCTIVITY 

in  thousands  of  industrial  plants 

:ople 

whose  skills  earn  them  bigger  incomes 

PAYROLLS 

measured  in  millions  and  millions  yearly 

PROFITS 

which  mean  greater  and  faster  growth 

PROSPERITY 

with  no  limitation  anywhere  in  sight 


(a  refresher  course  in  profitable  arithmetic 
for  the  timebuying  profession . . .) 

then  add  up- 

I  PROGRAMMING 

1     that's  tailored  to  local  tastes 


POWER 

for  wider  and  clearer  coverage 

POPULARITY 

that  has  no  equal  in  the  whole  area 

PROMOTION 

planned  to  benefit  every  advertiser 


and  you  get 

GIGANTIC 
BUYING  POWER 

in  the  Industrial  Heart  of  America! 

PUT  THEM  tOGETHER- 
WORKING  FOR  YOU 

with  this  perfect  radio-TV  combination . . . 


that  gets  results  day  after  day  after  day 

and  you  get 

GIGANTIC 
SELLING  POWER 

in  the  Industrial  Heart  of  America! 


WSAZ-TV 

CHANNEL  3     BASIC  NBC  NETWORK 
100,000  WATTS  ERP 
HUNTINGTON-CHARLESTON,  W.  VA. 


930  KC  WSAZab 

HUNTINGTON,  W.  VA. 

WGKV. 


1490  KC. WW  ^MWm  W/NBC 

CHARLESTON,  W.  VA. 


REPRESENTED 
NATIONALLY  BY 

The  KATZ 

Agency 
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AULTIPLE  OWNERSHIP  LIMIT 
OOTED  OUT  BY  U.S.  COURT 

FCC  cannot  set  an  arbitrary  limit  on  number  of  stations  one  entity 
can  own.  Action  came  on  Storer's  appeal,  means  Commission  can- 
not refuse  applications  without  hearing.  Possibilities:  FCC  appeal 
to  Supreme  Court — Congressional  legislation  to  set  a  limit. 


one  of  the  most  far-reaching  court  decisions 
post-war  broadcasting,  the  U.  S.  Court  of 
peals  for  the  District  of  Columbia  last  week 
inimously  struck  down  the  FCC's  numerical 
ltiple  ownership  rule  and  ordered  the  Com- 
ssion  to  expunge  that  section  dealing  with 

maximum  number  of  radio  and  tv  stations 
ich  may  be  owned  by  one  person  or  entity. 
The  three-judge  circuit  court  said  there  was 

justification  for  picking  the  numbers  used 
the  maximums  for  single  ownership.  These 
!  now  seven  am,  fm  and  tv  stations  (with 
:  last  further  restricted  to  not  more  than  five 
I). 

Crux  of  the  decision  was  that  Sec.  309(b) 
the  Communications  Act  requires  the  FCC 
hold  a  hearing  whenever  it  finds  it  cannot 
ant  an  application.  This  is  binding,  the  court 
d.  and  cannot  be  nullified  by  a  rule. 
At  week's  end,  the  commissioners  and  legal 
ff  were  studying  the  decision  to  determine 
tether  to  appeal  it  to  the  Supreme  Court. 
One  possibility  which  was  being  given  some 
nsideration,  it  was  understood,  was  to  ask 
mgress  to  pass  legislation  specifically  incor- 
rating  the  repudiated  maximums  into  the 
immunications  Act. 

The  court  action  was  brought  by  Storer 
oadcasting  Co.  It  had  its  genesis  in  the 
CC's  1953  refusal  to  accept  a  Storer  applica- 
j»n  for  Miami's  ch.  10.  The  Commission  said 
at  it  could  not  accept  the  tendered  applica- 
>n  because  Storer  at  that  time  had  the  then 
nit  of  five  tv  stations. 

In  its  decision,  the  court  declared  that  in 
Eiw  of  its  ruling  the  Commission  would 
obably  find  it  proper  to  reverse  this  action 
d  grant  Storer  a  hearing  on  this  application. 
Since  that  time,  however,  Storer  has  acquired 
purchase  what  is  now  WGBS-TV  Miami  ch. 

The  decision  elicited  the  following  comment 
m  George  B.  Storer,  president  of  the  com- 
y  bearing  his  name: 
"I  am  pleased  that  the  United  States  Court 
Appeals  has  upheld  the  position  taken  by 
orer   Broadcasting   Co.,    which    was  very 
mple  and  very  fundamental.  Our  position  was 
at  every  applicant  for  a  television  station  has 
'  right  to  be  heard  and  should  be  judged  on 
e  merits  of  his  ability  and  willingness  to  serve, 
ther  than  on  the  basis  of  how  many  television 
tions  he  may  operate." 

Ted  Bergmann,  managing  director  of  the  Du- 
bnt  Tv  Network,  said: 


"This  decision  makes  the  public  interest  the 
paramount  consideration  for  the  granting  of 
television  licenses.  It  holds  that  no  arbitrary 
rule  can  be  set  up  which  precludes  an  individual 
or  a  corporation  from  a  hearing  in  which  he 
would  have  the  opportunity  to  prove  that  he 
will  render  a  public  service.  This  is  as  it 
should  be." 

Other  tv  networks  refused  to  comment. 

For  many  years,  the  FCC  had  no  limitation 
on  the  number  of  broadcast  stations  which 
could  be  held  by  a  single  owner.  However, 
for  a  long  time,  the  Commission's  unofficial 
policy  was  to  limit  the  number  of  am  stations 
to  seven.  In  the  post-war  period,  when  the 
Commission  issued  its  fm  and  tv  rules,  it  speci- 
fied that  the  maximum  number  which  might  be 
owned  by  one  person  was  six  for  fm  and  five 
for  tv.  In  late  1953,  the  Commission  revised 
its  am  and  fm  multiple  ownership  rule  to  set 
the  maximums  at  seven  for  each.  In  the  fall 
of  1954,  it  specified  tv  ownership  at  five  vhf  and 
two  uhf  stations. 

A  corollary  of  the  court's  ruling  last  week 
was  the  elimination  of  the  FCC's  interpretation 


that  even  1  %  stockholdings  in  a  radio  or  tv 
station  constituted  ownership  in  the  sense  of 
the  multiple  ownership  regulation. 

It  was  this  specification  which  forced  CBS 
over  recent  months  to  divest  itself  of  its  45% 
interest  in  WTOP-AM-FM-TV  Washington, 
47%  interest  in  WCCO-AM-TV  Minneapolis- 
St.  Paul  and  45%  interest  in  KQV  Pittsburgh. 

CBS  wholly  owns  tv  stations  in  New  York, 
Chicago,  Los  Angeles  and  Milwaukee,  has 
bought  WSTV-TV  Steubenville,  Ohio  (still 
pending  FCC  approval)  and  is  an  applicant  for 
St.  Louis  ch.  11. 

This  same  ownership  provision  jeopardized 
Westinghouse  Broadcasting  Co.'s  radio-tv  hold- 
ings. WBC  pointed  out  that  three  of  the  20 
directors  of  Westinghouse  Electric  Co.,  parent 
of  WBC.  owned  minor  stockholdings  in  other 
radio-tv  properties.  These  were  resolved  except 
for  Dillon  Anderson,  who  owns  2.8%  of 
KTRK-TV  Houston.  Westinghouse  now  owns 
six  am  and  four  tv  stations  and  is  an  applicant 
for  Portland,  Ore.,  ch.  8. 

Storer  is  now  the  only  broadcaster  who  owns 
the  maximum  number  of  radio  and  tv  stations 
until  now  permitted.  It  owns: 

WGBS-AM-FM-TV  Miami,  WJBK-AM-FM- 
TV  Detroit,  WSPD-AM-FM-TV  Toledo, 
WAGA-AM-FM-TV  Atlanta,  WBRC-AM-TV 
Birmingham,  WIW  and  WXEL  (TV)  Cleveland. 
KPTV  (TV)  Portland,  Ore.,  and  WWVA-AM- 
FM  Wheeling,  W.  Va.  The  Miami  and  Port- 
land tv  stations  are  uhf. 

The  court's  decision  was  written  by  Circuit 
ludge  Wilbur  K.  Miller.  Circuit  Judges  E.  Bar- 
rett Prettyman  and  David  L.  Bazelon  concurred. 

Judge  Miller,  in  discussing  the  limitation 
rule,  said  it  "freezes  into  a  binding  rule  a 
limitation  upon  its  [the  FCC's]  consideration  of 
the  public  interest  in  a  respect  in  which  the 


THE  RULE  AS  IT  WAS 


FOLLOWING  is  the  present  tv  multiple 
ownership  rule,  the  numerical  limitations 
of  which  were  knocked  out  by  the  Wash- 
ington Federal  Circuit  Court  last  week.  The 
provisions  which  the  court  ordered  the  FCC 
to  delete  are  italicized.  In  am  and  fm,  the 
rule  is  identical,  except  that  the  maximums 
are  set  at  seven  stations  for  each. 

S3. 636.  Multiple  ownership. —  (a)  No  li- 
cense for  a  television  broadcast  station  shall 
be  granted  to  any  party  (including  all  par- 
ties under  common  control*)  if 

(1)  such  party  directly  or  indirectly  owns, 
operates,  or  controls  another  television 
broadcast  station  which  serves  substantially 
the  same  area;  or 

(2)  such  party,  or  any  stockholder,  officer 
or  director  of  such  party,  directly  or  indi- 
rectly owns,  operates,  controls  or  has  any 
interest  in,  or  is  an  officer  or  director  of  any 
other  television  broadcast  station  if  the 
grant  of  such  license  would  result  in  a  con- 
centration of  control  of  television  broadcast- 
ing in  a  manner  inconsistent  with  public 
interest,  convenience,  or  necessity.  In  de- 
termining whether  there  is  such  a  concentra- 


tion of  control,  consideration  will  be  given 
to  the  facts  of  each  case  with  particular  ref- 
erence to  such  factors  as  the  size,  extent 
and  location  of  area  served,  the  number  of 
people  served,  and  the  extent  of  other  com- 
petitive service  to  the  areas  in  question.  The 
Commission,  hoivever,  will  in  any  event  con- 
sider that  there  would  be  such  a  concen- 
tration of  control  contrary  to  the  public 
interest,  convenience  or  necessity  for  any 
party  or  any  of  its  stockholders,  officers  or 
directors  to  have  a  direct  or  indirect  interest 
in,  or  be  stockholders,  officers,  or  directors 
of,  more  than  seven  television  broadcast 
stations,  no  more  than  five  of  which  may 
be  in  the  vhf  bandA 

(b)  Paragraph  (a)  of  this  section  is  not 
applicable  to  non-commercial  educational 
stations. 


*  The  word  "control"  as  used  herein  is  not 
limited  to  majority  stock  ownership,  but  in- 
cludes actual  working  control  in  whatever 
manner  exercised. 

t  In  applying  the  provisions  of  paragraph 
(a)  of  this  section  to  the  stockholders  of  a 
corporation  which  has  more  than  50  voting 
stockholders,  only  those  stockholders  need  be 
considered  who  are  officers  or  directors  or  who 
directly  or  indirectly  own  l^i  or  more  of  the 
outstanding  voting  stock. 
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MULTIPLE  OWNERSHIP 


facts  and  circumstances  may  differ  widely  from 
case  to  case.  It  [FCC]  has  decided  in  vacuo 
that  there  can  never  be  an  instance  in  which 
public  interest,  convenience  .and  necessity  would 
be  served  by  granting  an  additional  license  to 
one  who  is  already  licensed  for  five  television 
stations.  The  power  so  to  decide  has  not  been 
committed  to  the  Commission." 

After  citing  the  law  which  the  court  deter- 
mined required  the  Commission  to  hold  a 
hearing  before  refusing  an  application,  the  de- 
cision impliedly  upheld  the  Commission's  right 
to  establish  a  policy  regarding  concentration  of 
control.  Judge  Miller  put  it  this  way: 

"This  holding  will  not  prevent  the  Commis- 
sion from  considering  in  each  case,  in  accord- 
ance with  its  announced  policy,  the  question 
whether  granting  an  additional  license  to  one 
who  is  already  a  multiple  owner  would  place 
too  much  control  in  one  licensee,  contrary  to 
the  public  interest.  But  the  multiple  owner 
applicant  must  be  given  a  chance  in  a  hearing 
to  show,  if  he  can,  that  still  another  station 
will  not  give  him  such  control  of  communica- 
tions media  as  to  prejudice  the  interests  of 
the  public." 

This  has  been  taken  by  some  observers  to 
mean  that  the  Commission  can  maintain  its 
maximum  ownership  limitation — if  it  can  justify 
from  the  hearing  record  that  a  multiple  owner 
would  violate  the  public  interest  by  having 
more  than  the  specified  number. 

Others  see  in  this  expression  the  possibility 
that  the  Commission  may  decide  that  some 
multiple  owners  should  be  limited  to  less  than 
the  present  seven  maximums.  They  point  out 
that  the  Commission  has  never  weighed  multi- 
ple ownership  on  size  of  facility,  size  of  market, 
separation  of  stations,  location  of  stations,  etc. 

A  Burden  for  FCC 

All  observers  agreed  that  last  week's  decision 
means  that  a  burden  has  been  placed  on  the 
FCC  in  requiring  it  to  hold  hearings  whenever 
an  application  for  a  facility  is  filed. 

A  recommendation  that  networks  be  limited 
to  a  maximum  of  three  owned-and-operated 
stations  was  made  by  Harry  M.  Plotkin  in  his 
Memorandum  to  the  Senate  Commerce  Com- 
mittee. At  present  networks  are  treated  like 
any  other  multiple  owner. 

Before  the  Commission  changed  the  multiple 
ownership  rules  to  their  present  wording,  the 
regulation  stated  that  after  one  station  was  ac- 
quired the  owner  would  have  to  prove  to  the 
Commission  that  it  was  in  the  public  interest 
to  own  a  second,  a  third,  etc.  Some  circles 
believe  that  the  Commission  may  return  to 
this  concept. 

Among  the  so  far  unanswered  questions, 
one  significant  problem  is  how  the  FCC  shall 
now  handle  station  purchases — where  there  is 
a  willing  seller  and  a  willing  buyer  who  happens 
to  be  a  multiple  owner. 

There  was  general  agreement  that  the  court's 
ruling  would  make  it  difficult  for  the  Commis- 
sion to  justify  denial  of  an  uncontested  applica- 
tion for  additional  stations  by  multiple  owners. 

The  FCC  held,  in  its  argument  before  the 
court,  that  the  multiple  ownership  rules  carried 
out  the  Communications  Act  provisions  favor- 
ing competition  and  the  general  policy  of  en- 
couraging as  many  qualified  persons  as  possible 
to  seek  broadcast  licenses. 

The  court  made  it  clear,  however,  that  there 
were  some  areas  in  which  the  FCC  had  a 
perfect  right  to  refuse  an  application.  These 
were  (  1 )  where  an  admitted  alien  files,  (2) 
where  an  applicant  files  for  a  channel  not  al- 
located to  the  community  involved,  and  (3) 
where  an  application  is  filed  for  an  unlawful 
use. 


TEXT 

Wilbur  K.  Miller,  Circuit  Judge:  Storer 
Broadcasting  Company  filed  with  the  Fed- 
eral Communications  Commission  August 
31,  1953,  an  application  for  a  new  televi- 
sion station  in  Miami,  Florida.  Storer  was 
then  already  licensed  to  own  and  operate 
five  standard  broadcast  and  five  frequency 
modulation  broadcast  stations,  located  in 
Atlanta,  Detroit,  Miami,  Toledo  and 
Wheeling;  and  three  television  stations,  lo- 
cated in  Atlanta,  Detroit  and  Toledo.  Its 
wholly-owned  subsidiaries  were  then  licensed 
to  own  and  operate  standard  broadcast  and 
television  stations  in  Birmingham  and  San 
Antonio. 

In  a  proceeding  initiated  some  years  be- 
fore by  issuance  of  a  notice  of  proposed  rule 
making,  in  which  Storer  participated,  the 
Commission  entered  an  order  November 
25,  1953,  promulgating  amended  "multiple 
ownership"  rules,  which  are  now  §§  3.35, 
3.240  and  3.636  of  its  Rules  and  Regula- 
tions. On  the  same  day  the  Commission 
dismissed  Storer's  application  for  a  televi- 
sion station  in  Miami,  without  a  hearing 
and  without  consideration  on  the  merits,  on 
the  ground  that  its  grant  would  be  in  vio- 
lation of  the  spirit  and  purpose  of  the  mul- 
tiple ownership  rules. 

Storer  petitions  for  review,  asking  that 
we  declare  unlawful  and  without  force  or 
effect  the  Commission's  rule  making  order 
of  November  25,  1953,  together  with  the 
amended  multiple  ownership  rules  promul- 
gated thereby,  insofar  as  and  to  the  extent 
that  the  order  and  rules 

"(a)  Deny  the  right  to  a  full  and  fair 
hearing  to  determine  whether  ownership, 
operation  or  control  of  more  than  seven 
(7)  standard  radio,  seven  (7)  fm  radio, 
and  five  (5)  television  broadcast  stations, 
upon  application  therefor,  will  serve  the 
public  interest,  convenience  or  necessity. 

"(b)  Provide  that  ownership  of  one 
(1%)  per  cent  or  more  of  the  voting 
stock  of  a  corporation  shall  be  considered 
as  equivalent  to  ownership,  operation  or 
control  of  such  station  in  determining  the 
existence  of  a  concentration  of  control 
contrary  to  the  public  interest,  conven- 
ience or  necessity." 

The  multiple  ownership  rules  are  chal- 
lenged here  only  insofar  as  they  impose  an 
absolute  limitation  upon  the  number  of 
standard,  fm  and  television  broadcast  sta- 
tions which  may  be  owned,  operated  or  con- 
trolled by  a  single  individual  or  corporation. 
The  three  rules  under  attack  are  similar  ex- 
cept for  the  differing  maximum  numbers  of 
stations  which  are  permitted, — seven  in 
standard,  seven  in  fm,  and  five  in  television. 
We  quote  as  typical  the  television  broadcast 
rule,  §  3.636: 

"Section  3.636  Multiple  Ownership — 
(a)  No  license  for  a  television  broadcast 
station  shall  be  granted  to  any  party 
(including  all  parties  under  common  con- 
trol) if 

"(1)  such  party  directly  or  indirectly  . 
owns,  operates,  or  controls  another  tele- 
vision broadcast  station  which  serves  sub- 
stantially the  same  area;  or 

"(2)  such  party,  or  any  stockholder, 
officer  or  director  of  such  party,  directly 
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or  indirectly  owns,  operates,  controls,  c 
has  any  interest  in,  or  is  an  officer  c 
director  of  any  other  television  broadca 
station  if  the  .grant  of  such  license  woul 
result  in  a  concentration  of  control  ( 
television  broadcasting  in  a  manner  ii 
consistent  with  the  public  interest,  coi 
venience.  or  necessity.    In  determinir 
whether  there  is  such  a  concentration  ( 
control,  consideration  will  be  given  to  tf 
facts  of  each  case  with  particular  refe 
ence  to  such  factors  as  the  size,  extei 
and  location  of  areas  served,  the  numbs 
of  people  served,  and  the  extent  of  othi-i 
competitive  service  to  the  areas  in  quel 
tion.    The  Commission,  however,  will  i 
any  event  consider  that  there  would  I, 
such  a  concentration  of  control  contra) 
to  the  public  interest,  convenience  or  n, 
cessity  for  any  party  or  any  of  its  stoci 
holders,  officers  or  directors  to  have  ] 
direct  or  indirect  interest  in,  or  he  stoa . 
holders,   officers,   or  directors  of,  moi 
than   five  television   broadcast  stations 
(Italics   supplied.     The   italicized  mat' 
rial  is  common  to  all  three  rules.) 
Unequivocally,    the    foregoing   rule  d>, 
clares  that  an  application  for  a  televisic 
broadcast  station  license  filed  by  one  wh 
is  already  licensed  for  five  such  statioi 
will  be  rejected;  that  the  Commission  wi 
in  any  event  consider  that  the  addition  i 
a  sixth  station  would  result  in  concentr; 
tion  of  control  contrary  to  the  public  ii 
terest,  convenience  or  necessity. 

This  means,  of  course,  that  an  applic; 
tion  for  a  sixth  television  station  will  be  d> 
nied  without  a  hearing,  just  as  Storer's  a) 
plication  was  rejected  without  a  hearing  an 
without  any  consideration  of  the  questic 
whether  public  interest,  convenience  or  n> 
cessity  would  be  served  by  the  grant. 

Section  309(a)  of  the  Communicatioi 
Act  requires  the  Commission  to  grant  Zi 
application  for  a  station  license  if  it  find 
upon  examination  thereof,  that  public  ii 
terest,  convenience  and  necessity  would  \ 
served  by  the  granting  thereof.   If  the  Conj 
mission  is  unable  so  to  find,  after  examinir 
an  application,  it  is  required  by  §  309(1, 
of  the  Act  to  notify  the  applicant  and  othi 
known  parties  in  interest  of  the  groun^ 
and  reasons  for  its  inability  to  make  sue 
finding.    It  is  further  provided  that,  if  tl 
Commission,  after  considering  the  appl 
cant's  reply  to  its  notice,  is  still  unable  I 
make  a  favorable  finding  and  so  is  unab 
to  grant  the  application  without  a  hearing, 
".  .  .  it  shall  formally  designate  tl 
application  for  hearing  on  the  ground 
or  reasons  then  obtaining  and  shall  n 
tify  the  applicant  and  all  other  know 
parties  in  interest  of  such  action  and  tl 
grounds  and  reasons  therefor,  specifyii 
with  particularity  the  matters  and  thin 
in  issue  but  not  including  issues  or  r 
quirements  phrased  generally.  .  .  .  Ai 
hearing  subsequently  held  upon  such  a 
plication  shall  be  a  full  hearing  in  whii 
the  applicant  and  all  other  parties 
interest  shall  be  permitted  to  participa 
but  in  which  both  the  burden  of  procee 
ing  with  the  introduction  of  eviden> 
upon  any  issue  specified  by  the  Commi 
sion,  as  well  as  the  burden  of  proof  upc 
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II  such  issues,  shall  be  upon  the  appli- 
;ant." 

"his  is  mandatory  language.  The  Su- 
me  Court  said  in  Ashbacker  Radio  Corp. 
-.  C.  C.  326  U.  S.  327,  330  (1945): 

"...  §  309(a)  not  only  gives  the 
Commission  authority  to  grant  licenses 
.ithout  a  hearing,  but  also  gives  appli- 
ants  a  right  to  a  hearing  before  their 
pplications  are  denied.  .  .  ." 
iain,  at  page  333,  the  Court  said: 

".  .  .  Congress  has  granted  applicants 
i  right  to  a  hearing  on  their  applications 
or  station  licenses.    Whether  that  is  wise 
lolicy  or  whether  the  procedure  adopted 
>y  the  Commission  in  this  case  is  prefer- 
able is  not  for  us  to  decide.  .  .  ." 
breover,  the  denial  of  a  hearing  granted 
statute  is  a  denial  of  due  process  of  law. 
,B.  Wilson,  Inc.  v.  F.  C.  C.  83  U.  S. 
sp.  D.  C.  176,  170  F.  (2d)  793  (1948). 
his  does  not  mean,  however,  that  any 
son  who  applies  for  any  frequency  at  any 
ation  is  entitled  to  a  hearing  before  his 
plication  may  be  denied,  for  there  are 
mtions  in  which  the  Commission  may  re- 
t  an  application  without  a  hearing.  For 
tmple,  if  an  applicant  admits  he  is  an 
fen,  his  application  will  be  denied  without 
hearing  because   he   is   disqualified  by 
■jtute;  or,  if  he  denies  he  is  an  alien  but 
i  found  to  be  such  after  a  hearing  con- 
cted  on  that  issue,  his  application  will 
dismissed  without  further  hearing. 
!If  an  application  seeks  a  license  for  an 
jlawful  use  or  purpose,  it  will  be  rejected 
Ihout  a  hearing.    F.  C.  C.  v.  American 
\oadcasting  Co.,  347  U.  S.  284  (1954). 
Moreover,  if  an  applicant  applies  for  a 
'tain  frequency  at  a  location  to  which 
tt  frequency  has  not  been  assigned,  his 
plication   will    be   dismissed    without  a 
aring  as  not  conforming  to  the  Commis- 
hn's  master  plan — arrived  at  through  one 
aster  hearing — for  the  allocation  of  tele- 
ion   frequencies,   under   which   at  least 
«  television  channel  has  been  assigned  to 
;h  of  over  one  thousand  cities  and  towns 
"oughout  the  nation.    The  actual  assign- 
'jnt  of  channels  to  operators  is  by  appli- 
^tion,  but  all  applications  for  licenses  not 
nforming  to  the  overall  plan  are  auto- 
atically  dismissed.    This  plan  was  upheld 
j  us  in  Peoples  Broadcasting  Co.  v.  United 
lies.  93  U.  S.  App.  D.  C.  78.  209  F.  (2d) 
6  (1953).  and  in  Logansport  Broadcast- 
Corp.  v.  United  States.  93  U.  S.  App. 
C.  342,  210  F.  (2d)  24  (1954). 
jjln  the  latter  case  we  said,  at  page  345: 

"The  fair  interpretation  of  Sections  303 
and  307  (b),  when  read  together,  is  that 
the  Commission  may  allocate  channels 
among  communities  either  by  passing 
upon  specific  applications  or  by  way  of 
rule  making.  Situations  are  not  infre- 
quent in  which  an  administrative  agency 
can  properly  proceed  either  through  rule 
making  or  adjudication:  in  such  a  case, 
the  choice  'is  one  that  lies  primarily  in 
the  informed  discretion  of  the  adminis- 
trative agency.'  Securities  and  Exchange 
Commission  v.  Chenery  Corporation, 
1947,  332  U.  S.  194,  203,  67  S.  Ct.  1575, 
1580.  1760,  91  L.  Ed.  1995.    After  its 


roQ 


experience  in  distributing  fm  radio  fre- 
quencies pursuant  to  an  allocation  plan, 
and  distributing  am  frequencies  in  re- 
sponse to  specific  applications,  the  Com- 
mission has  decided  that  by  means  of  an 
allocation  plan  a  more  equitable  distri- 
bution of  television  channels  can  be  ef- 
fected. We  do  not  think  this  was  an 
abuse  of  discretion.  .  .  ." 

In  the  light  of  such  exceptions  to  the 
apparently  unqualified  generality  of  § 
309(b),  the  statutory  provision  means  that 
any  citizen  who  seeks  a  license  for  the  law- 
ful use  of  an  available  frequency  has  the 
undoubted  right  to  a  hearing  before  his 
application  may  be  rejected. 1 

The  rule  in  question  here  is  not  a  mere 
announcement  that  the  Commission  has 
adopted  the  policy  of  considering,  in  every 
case  in  which  the  owner  of  five  television 
stations  applies  for  an  additional  license, 
whether  the  grant  thereof  would  result  in 
such  concentration  of  control  as  to  be  ad- 
verse to  the  public  interest.  The  rule  goes 
further  and  says  the  Commission  will  "in 
any  event"  treat  the  numerical  limit  as  the 
boundary  of  public  interest,  and  will  deny 
a  hearing  to  the  owner  of  five  television 
stations  upon  his  application  for  an  addi- 
tional station.  Thus  the  Commission  freezes 
into  a  binding  rule  a  limitation  upon  its  con- 
sideration of  the  public  interest  in  a  respect 
in  which  the  facts  and  circumstances  may 
differ  widely  from  case  to  case.  It  has  de- 
cided in  vacuo  that  there  can  never  be  an 
instance  in  which  public  interest,  conven- 
ience and  necessity  would  be  served  by 
granting  an  additional  license  to  one  who 
is  already  licensed  for  five  television  sta- 
tions. The  power  so  to  decide  has  not  been 
committed  to  the  Commission.  - 

It  is  conceivable  that  in  some  circum- 
stances, common  ownership  of  even  five 
television  stations,  though  permitted  by  the 
challenged  rule,  might  be  undue  concen- 
tration of  control;  while  in  other  circum- 
stances, common  ownership  of  a  greater 
number  might  be  compatible  with  the  pub- 
lic interest.  But  whether  so  or  not  must 
be  determined  on  an  ad  hoc  basis,  after 
consideration  of  all  factors  relevant  in  the 
determination  of  whether  the  grant  of  a 
license  would  be  within  the  comprehensive 
concept  which  the  Act  calls  "the  public 
interest,  convenience,  or  necessity."  Cf. 
Scripps-Howard  Radio.  Inc.  v.  F.  C.  C.  89 

<  Cf.  Stahlman  v.  F.  C.  C  75  U.  S.  App.  D.  C. 

176.  126  F.  (2d)  124  (1942). 
2  Cf.  the  Stahlman  opinion,  cited  in  footnote 

1,  in  which  Judge  Groner  said,  at  page  179: 
"If  in  this  case  it  had  been  made  to  ap- 
pear, as  counsel  for  appellant  insist,  that 
the  Commission's  investigation  was  solely 
for  the  purpose  of  the  consideration  or 
adoption  of  a  hard  and  fast  rule  or  policy, 
as  the  result  of  which  newspaper  owners 
mav  be  placed  in  a  proscribed  class  and 
thus  made  ineligible  to  apply  for  or  receive 
broadcast  licenses,  we  should  be  obliged  to 
declare  that  such  an  investigation  would  be 
wholly  outside  of  and  beyond  any  of  the 
powers  with  which  Congress  has  clothed 
the  Commission.  For  we  have  previously 
held  that  there  is  nothing  in  the  Act  which 
either  prevents  or  prejudices  the  right  of 
a  newspaper,  as  such,  to  apply  for  and  re- 
ceive a  license  to  operate  a  radio  broadcast 
station.  Tri-State  Broadcasting  Co.  v.  Fed- 
eral Communications  Comm..  68  App.  D.  C. 
292,  96  F.  2d  564.  Further  consideration 
confirms  that  view." 


U.  S.  App.  D.  C.  13,  189  F.  (2d)  677 
(1951  ),  as  to  the  broad  scope  of  the  con- 
cept. The  selection  of  a  certain  number, 
such  as  five  or  seven,  as  a  maximum  beyond 
which  no  multiple  owner  will  be  permitted 
to  go  regardless  of  what  he  may  be  able 
to  show  in  his  own  behalf,  is  not  only  incon- 
sistent with  but  is  contrary  to  the  manda- 
tory provisions  of  §  309(b)  of  the  Act 
and,  with  respect  to  the  applicants  described 
in  the  rule,  would  in  effect  repeal  or  nullify 
that  important  section. 

The  Commission  argues  that  the  chal- 
lenged rules  3  carry  out  its  established  pol- 
icy of  encouraging  as  many  qualified  per- 
sons as  possible  to  seek  broadcast  licenses, 
as  the  public  interest  requires  maximum 
diversification  of  program  and  service  view- 
points; and  that  they  also  carry  out  the 
general  policy  of  favoring  competition 
which  Congress  wrote  into  the  Communi- 
cations Act.  The  multiple  ownership  rules 
are.  the  Commission  says,  "therefore  a 
formulation  of  Commission  policy  in  the 
licensing  of  stations,  which  is  based  in  part 
upon  enunciated  Congressional  policy  ap- 
plicable to  radio  broadcasting."  We  are 
not  here  concerned  with  the  Commission's 
policy  in  passing  upon  applications.  We  are 
concerned  with  what  purports  to  be  a  bind- 
ing rule. 

However  laudable  its  policies  may  be,  we 
have  seen  that  the  Commission  is  bound 
by  its  own  statute  and  by  the  requirements 
of  due  process  to  grant  a  full  hearing  before 
denying  an  application  for  an  available  fre- 
quency sought  by  a  citizen  for  a  lawful 
use.  We  hold  invalid  the  portion  of  §  3.636 
of  the  Commission's  Rules  which  we  itali- 
cized in  quoting  it  at  length  earlier  in  this 
opinion,  and  direct  that  it  be  eliminated 
therefrom.  This  holding  will  not  prevent 
the  Commission  from  considering  in  each 
case,  in  accordance  with  its  announced 
policy,  the  question  whether  granting  an 
additional  license  to  one  who  is  already 
a  multiple  owner  would  place  too  much 
control  in  one  licensee,  contrary  to  the 
public  interest.  But  the  multiple  owner 
applicant  must  be  given  a  chance  in  a 
hearing  to  show,  if  he  can,  that  still  an- 
other station  will  not  give  him  such  control 
.of  communications  media  as  to  prejudice 
the  interests  of  the  public. 

This  proceeding,  being  on  petition  for 
review  of  the  rule  making  order  of  Novem- 
ber 25.  1953.  filed  under  §  402(a)  of  the 
Act.  does  not  bring  before  us  the  order 
of  the  same  date  which  denied  the  applica- 
tion of  Storer  Broadcasting  Company  for 
a  television  station  license  at  Miami — which 
order  was  appealable  under  §  402(b).  But. 
in  view  of  our  holding  here,  the  Commis- 
sion probably  will  sua  spontc  set  aside  the 
order  of  denial  and  grant  Storer  a  hearing. 

Challenged  rule  modified 
and  case  remanded. 


Although  only  §  3.635  of  the  Commission's 
Rules,  concerning  multiple  ownership  of  tele- 
vision stations,  is  directly  involved  here,  the 
parties  have  treated  the  case  as  though  all 
three  sections  of  the  multiple  ownership  rules 
were  under  direct  attack.  As  the  challenged 
portion  of  §  3.636  appears  verbatim  in  the 
other  two  sections,  it  would  of  course  be  held 
invalid  should  occasion  arise  to  consider  it 
on  the  complaints  of  multiple  owners  of  am 
and  fm  stations. 
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DISNEY'S  NEWEST  TEMPTS  FOUR  SPONSORS 


ABC-TV's  daily  series  sched- 
uled for  next  fall  is  reported  to 
have  whetted  interest  of  Gen- 
eral Mills,  Campbell  Soup  and 
Bristol-Myers.  Borden  also 
may  join  list. 

AT  LEAST  three  sponsors  were  reported  late 
last  week  to  be  set  for  participation  in  ABC- 
TV's  forthcoming  new  Mickey  Mouse  Club, 
hour-long  children's  strip  to  be  launched  next 
Oct.  3  in  the  5-6  p.m.  Monday-Friday  period 
[Closed  Circuit,  Jan.  10]. 

The  three  were  understood  to  be  General 
Mills,  Campbell  Soup  Co.  and  Bristol-Myers 
Co.  (Ipana  toothpaste).  Additionally  it  was 
reported  that  Borden  Co.  (ice  cream)  had  taken 
a  conditional  option  on  a  participating  sponsor- 
ship, the  "condition"  relating  to  a  possible  con- 
flict between  the  Borden  ice  cream  products 
and  certain  west  coast  ice  cream  interests  said 
to  be  held  by  Walt  Disney,  producer  of  the 
series. 

Without  mention  of  sponsorship,  plans  for 


COLORCAST  I NG 

Advance  Schedule 
Of  Network  Color  Shows 
CBS-TV 

March  2  (10-11  p.m.):  Best  of  Broad- 
way, "The  Guardsman,"  West- 
inghouse  Electric  Co.  through 
McCann-Erickson. 

March  6  (7:30-8  p.m.):  Jack  Benny 
Show,  American  Tobacco  Co. 
through  BBDO. 

March  17  (8:30-9:30  p.m.):  Shower  of 
Stars,  Chrysler  Corp.  through 
McCann-Erickson. 

April  6  (10-11  p.m.):  Best  of  Broad- 
way, Westinghouse  Electric  Co. 
through  McCann-Erickson. 

April  17  (11-11:15  p.m. ) :  Sunday  News 
Special,  Norwich  Pharmacal 
Co.  through  Benton  &  Bowles. 

NBC-TV 

March  2  (7-7:30  p.m.)  and  every  Wed- 
nesday: Norhy,  Eastman  Kodak 
Co.  through  J.  Walter  Thomp- 
son Co. 

March  7  (7:30-9:30  p.m.):  Producer's 
Showcase,  "Peter  Pan,"  Ford 
Motor  Co.  through  Kenyon  & 
Eckhardt  and  RCA  through 
Kenyon  &  Eckhardt  and  Grey 
Adv.  Agency. 

March  9  (11  a.m. -12  noon):  Home, 
insert  on  fish. 

March  12  (9-10:30  p.m.):  Max  Liebman 
Presents  "Connecticut  Yankee," 
Oldsmobile  Div.  of  General 
Motors  Corp.  through  D.  P. 
Brother  &  Co. 

March  15  (11-12  noon):  Home,  insert 
on  Marshall  Field's  in  Chicago. 

March  27  (7:30-9  p.m.):  Dedication  of 

Burbank  Studio,  Hazel  Bishop 

Inc.  through  Raymond  Spector 

Co.,    and    Sunbeam  Corp. 

through  Perrin-Paus  Co. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B»T.] 


launching  the  Mickey  Mouse  Club  series  were 
announced  last  Wednesday  by  Robert  E.  Kint- 
ner,  ABC  president,  and  Roy  O.  Disney,  presi- 
dent of  Walt  Disney  Productions. 

The  five-day  weekly  series  (Mon.-Fri.)  was 
signed  under  an  exclusive  agreement  and  will 
be  on  the  network  5-6  p.m.  in  all  time  zones. 
According  to  the  announcement,  the  daytime 
juvenile  program  is  a  separate  venture  from 
Disneyland,  the  current  weekly  family  tv  series 
produced  by  Mr.  Disney  which  will  continue 
Wednesdays,  7:30-8:30  p.m.  EST  on  ABC-TV. 

Production  of  the  program  is  underway  in 
Hollywood.  The  Mickey  Mouse  Club,  accord- 
ing to  ABC-TV,  "is  planned  as  an  all-out 
effort  to  achieve  a  top  quality  tv  show  for  chil- 
dren combining  entertainment  with  infor- 
mation. Toward  this  end  it  will  be  produced 
with  the  help  of  leading  scientists,  educators, 
naturalists  and  similar  authorities  throughout 
the  world."  ABC-TV  said  Mr.  Disney  intends 
"to  scour  the  globe  for  suitable  material  to 
make  up  the  daily  programs." 

The  format,  as  is  Disneyland,  will  be  variety, 
incorporating,  ABC-TV  said,  "every  element 
that  has  ever  held  a  youngster  entranced,  from 
the  land  of  make  believe,  to  the  lands  beyond 
the  seas,  from  clowns,  animals  and  music  to 
animated  cartoon  subjects."  The  emphasis  for 
older  children  will  be  on  youth  in  an  adult 
world. 

Mr.  Kintner  said  ABC-TV  expects  the  pro- 
gram to  provide  "unusual  wholesome  entertain- 
ment for  millions  of  children,  and  be  a  sales, 
audience  and  critical  success"  along  the  ex- 
perience of  Disneyland.  Mr.  Disney  com- 
mented, "We  feel  a  child's  world  is  a  happy 
world,  free  from  bothers.  We  would  like  to 
make  that  happy  world  a  happier  one  still, 
and  this  we  will  attempt  to  do  with  Mickey 
Mouse  Club,  on  the  ABC-TV  network." 


>S  Sells  Half-Sponsorship 
'Game  of  Day'  to  Jax  Beer 


JACKSON  BREWING  Co.  (Jax  Beer),  New 
Orleans,  which  has  distribution  in  approxi- 
mately seven  southern  states,  has  signed  for 
sponsorship  of  one-half  of  each  game  in  Mu- 
tual's  Game  of  the  Day  series  Monday  through 
Saturday  on  a  specified  number  of  stations. 
Under  Mutual's  plan,  half  of  each  game  was 
reserved  for  network  sale  and  the  other  half 
available  to  the  stations  for  local  sale  on  a 
co-op  basis.  With  the  Jax  order,  affiliates  have 
been  notified  that  those  stations  not  used  by 
Jax  are  free  to  sell  all  of  each  game,  Monday 
through  Saturday,  on  a  co-op  basis.  The  net- 
work is  retaining  sales  rights  to  one-half  of  each 
Sunday  game. 

The  exact  number  of  stations  ordered  by 
Jax  Beer  was  not  immediately  learned.  Au- 
thorities also  said  it  was  too  early  to  tell  how 
many  stations  would  accept  the  order. 

Mutual  also  is  understood  to  be  undertaking 
to  sell  five-minute  pre-  and  post-game  series. 
R.  J.  Reynolds  Tobacco  Co.  (Camel  Ciga- 
rettes) has  sponsored  Camel  Scoreboard  in 
the  post-game  slot  in  previous  years  and  is 
believed  to  be  planning  to  do  so  again  this 
season.  Agency  for  Reynolds  is  William  Esty 
Co.,  New  York. 

Mutual's  Game  of  the  Day  series  is  sched- 
uled to  include  182  games,  including  pre-sea- 
son  contests  and,  on  regular-season  dates  when 
major  league  teams  are  not  playing,  top  minor 
league  contests. 


No  Zone  =  Delay 

COSTLY  delay  in  mail  service,  brought 
about  by  omission  of  postal  zone  num- 
bers in  business  correspondence,  is  being 
pointed  out  to  stations,  advertisers,  agen- 
cies and  allied  fields  by  James  H.  S. 
Ellis,  president  of  Kudner  Agency.  Mr. 
Ellis,  who  also  serves  on  the  advisory 
board  for  the  Post  Office  Dept.  [Open 
Mike,  Feb.  21],  suggests  that  zone  num- 
bers be  supplied  in  submitting  listings 
for  industry  directories,  in  printing  let- 
terheads and  billheads  and  on  any  other 
occasion  when  the  company's  address  is 
listed. 


Amoco  Buys  Redskins 
On  65-Station  Network 

FOOTBALL  games  of  the  professional  Wa< 
ington  Redskins  will  be  carried  next  autur 
on  an  18-state  network  of  50-odd  radio  s 
tions  and  15  or  more  tv  stations,  keyed  frc 
WTOP-AM-TV  Washington,  according 
George  M.  Glazier,  advertising  director  of  t 
American  Oil  Co.  (Amoco  gas  and  oil).  Hei 
tofore  the  Redskin  games  have  been  originat 
by  WMAL-AM-TV  Washington. 

American  Oil  has  sponsored  the  games 
1 2  years,  "the  longest  continuous  single-spc 


FIFTY  or  more  radio  and  15  tv  station 
in  18  states  will  carry  the  1955  Redskin 
professional  football  games  keyed  fror 
WTOP-AM-TV  Washington  under  a  coti 
tract  signed  Thursday  by  George  Glazie 
(seated),  advertising  director  of  America 
Oil  Co.;  George  Preston  Marshall  (I; 
president-owner  of  the  team,  and  John  5 
Hayes,  president  of  WTOP  Inc. 

sor  sports  series  in  the  East,"  according  to  ft 
Glazier.  Negotiations  were  concluded  Thu 
day  between  George  Preston  Marshall,  pre 
dent-owner  of  the  Redskins,  and  John  S.  Hay 
WTOP  Inc.  president. 

.  All  road  and  homes  games  will  be  bro; 
cast,  with  the  exception  of  Baltimore  and  Wa: 
ington  television  blackouts  during  home  gam 
This  conforms  to  rules  of  the  National  Fo 
ball  League.  Joseph  Katz  Co.,  Baltimore. 
American  Oil's  agency.  Plans  to  expand  I 
networks  are  underway.  Last  year's  hooku 
ranging  from  Maine  to  Florida,  covered 
radio  and  15  tv  stations. 
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OVERNOR  CALLS  PARLEY 
NAD  FRAUDS  IN  N.  Y. 

Conference  set  for  March  15 
in  Albany  to  probe  alleged 
fraudulent  advertising  on  ra- 
dio and  television.  New 
Jersey  plans  to  coordinate  its 
plans  with  New  York. 

iOUT  130  persons,  representing  a  cross- 
•tion  of  interests  involved,  are  expected  at 
:  New  York  governor's  chamber  on  March 
at  Albany  to  discuss  the  problems  of  alleged 
audulent"  advertising  on  the  airwaves  [At 
eadline,  Feb.  21]. 

Gov.  Averell  Harriman  called  for  the  fact- 
|ding  conference  a  fortnight  ago  to  meet 
jjwing  demands  by  various  consumer  and 
ivernmental  figures,  including  New  York  State 
torney  General  Jacob  K.  Javits,  for  action 
[ainst  so-called  "bait-and-switch"  advertising 
well  as  other  questionable  advertising  prac- 
es  on  radio-tv. 

"Bait  and  switch"  refers  to  the  product  ad- 
rtising  which  later  the  company's  personal 
presentative  disclaims  and  then  attempts  to 
1  the  customer  a  "better"  (and  higher-priced) 
tide. 

I A  bill  already  has  been  introduced  in  the 
lite  assembly  which  would  give  Mr.  Javits  the 
junction  and  subpoena  powers  he  has  asked 
r  to  combat  what  he  has  labeled  as  "mis- 
jpresentation"  by  radio  and  tv  "pitchmen." 
pe  proposed  legislation  would  amend  New 
ork's  General  Business  Law,  Article  22  (A). 

N.  Y.  Broadcasters  Invited 

Dr.  Persia  Campbell,  who  will  preside  over 
e  conference  as  the  first  program  in  her  new 
binet  post  as  Consumer  Counselor  to  Gov. 
iarriman,  told  B«T  last  week  that  some  broad- 
l.sters  already  had  been  invited  to  take  part 
the  conference.  She  said  they  were  selected 
representative  of  various  radio  or  tv  groups. 
Iney  include  Michael  R.  Hanna,  WHCU-AM- 
M-TV  Ithaca,  N.  Y.,  who  is  slated  to  appear 
b  a  "panel";  C.  Robert  Thompson,  WBEN- 
M-FM-TV   Buffalo;    E.    R.  Vadeboncoeur, 
SYR-AM-FM-TV    Syracuse,    and  Gordon 
(ray,  WOR-AM-FM-TV  New  York  City. 
The  conference  also  will  be  attended  by  law 
iforcement  officers  and  representatives  of  the 
me    appliance    industry,    Better  Business 
ureau  and  consumers'  groups.   Speakers  are 
;pected  to  include  Gov.  Harriman,  Mr.  Javits, 
jid  Hugh  Jackson,  president,  New  York  Better 
jusiness  Bureau, 
fitjt  In  addition  to  "bait"  advertising,  the  con- 
lirence  will  be  concerned  with  ad  "frauds"  in 
y  f||e  fields  of  home  freezer  food  plans  and  radio 
id  television  repair  services. 
The  New  York  State  study  developed  as  in- 
Test  by  states  in  similar  anti-pitchmen  action 
•read  through  the  country.   Only  last  week, 
|ew  Jersey  joined  in  the  crackdown,  disclosing 
would  coordinate  its  campaign  with  New 
lork's  effort.    Two  state  legislators  in  New 
:rsey  said  they  planned  to  ask  Gov.  Robert  B. 
feyner  of  New  Jersey  to  send  representatives 
f  the  state's  executive  branch  to  the  Albany 
onference. 

Meanwhile,  the  Liberal  Party  in  New  York 
rged  a  congressional  investigation  of  what  it 
ailed  "abuses  of  radio  and  television  which 
jislead  consumers." 
In  its  1955  "national  legislative  program" 
jl  ,  rculated  to  New  York  members  of  Congress 
|i  Washington,  the  political  party  asserted  that 
specious  and  false  advertising  take  a  large 
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DISCUSSING  a  National  Brewing  Co.-WJBK  Detroit  contract,  which  calls  for  sponsor- 
ship of  a  one-hour  Mon.-Sat.  evening  show  for  52  weeks  and  1,870  minute  announce- 
ments are  (I  to  r)  Bill  ("Boh")  Lane,  WJBK  disc  m.c.;  Chuck  Rosen,  executive  vice  presi- 
dent, W.  B.  Doner  &  Co.,  agency  for  National  Brewing  Co.  of  Michigan;  Warren 
Carroll,  vice  president-general  manager  of  National  Brewing  Co.,  and  Harry  Lipson, 
managing  director  of  WJBK. 


toll  from  consumers,  particularly  in  the  sale 
of  proprietary  drugs.  Television  has  brought 
the  old-time  medicine  show  into  the  living 
rooms  of  the  nation,  with  the  prestige  of  being 
associated  on  the  air  waves  with  thoroughly 
legitimate  business.  The  more  subtle  propa- 
ganda of  the  trustified  industries  serve  to  mis- 
lead consumers  into  an  acceptance  of  practices 
which  are  against  their  best  interests." 

The  Liberal  Party  also  recommended  greater 
authority  of  the  federal  government,  to  protect 
consumer  interests. 

In  Brooklyn,  a  grand  jury  has  been  investi- 
gating "bait-and-switch"  advertising  on  New 
York  City  area  radio-tv  stations  [B«T,  Jan.  31]. 

27-Year-OId  Music  Show 
Dropped  by  Standard  Oil 

DESPITE  commendation  from  the  San  Fran- 
cisco AFL  Labor  Council  and  protests  from 
many  "good  music"  lovers  in  the  Bay  Area, 
Standard  Oil  of  California  remained  firm  in  its 
decision  to  kill  it's  27-year-old  Standard  Hour 
on  the  NBC  western  network.  (See  award 
story,  page  97.) 

Officials  of  the  company  said,  "We've  been 
dialed  off  the  general  public's  radio — television's 
just  too  strong,  it's  taken  the  audience." 

The  Standard  Hour,  a  live  classical  music 
broadcast  featuring  the  San  Francisco  Sym- 
phony Orchestra  and  other  Pacific  Coast  musi- 
cal groups,  heard  over  22  NBC  stations,  re- 
ceived less  than  40  letters  of  protest  when  it 
went  off  the  air  for  the  summer  last  year. 

New  Marlboro  Spot  Planned 

PHILIP  MORRIS  &  Co.  today  (Monday)  be- 
gins national  distribution  of  its  new  long-size 
Marlboro  filter  cigarette,  which  features  an 
exclusive  filter  tip  and  new  packaging — a  box 
which  serves  as  a  cigarette  case. 

The  firm,  through  Leo  Burnett  Co.,  Chicago, 
will  use  a  spot  television  campaign  which  will 
break  about  March  14  to  coincide  with  distri- 
bution. The  cigarette  is  expected  to  go  into 
about  100  markets.  In  addition,  the  firm  will 
use  spots  on  its  two  network  shows,  Public 
Defender  and  /  Love  Lucy,  for  further  tv 
coverage. 


LATEST  RATINGS 
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Top   Ten    Network    Television  Programs 
(Feb.  1-7) 


Ratings 

1. 

You  Bet  Your  Life  (NBC) 

56.0 

2. 

Jackie  Gleason  (CBS) 

54.4 

3. 

Toast  of  the  Town  (CBS) 

52.9 

4. 

1  Love  Lucy  (CBS) 

48.8 

5. 

George  Gobel  (NBC) 

47.9 

6. 

Two  for  the  Money  (CBS) 

46.9 

7. 

Dragnet  (NBC) 

46.6 

8. 

Disneyland  (ABC) 

44.8 

9. 

Bob  Hope  (NBC) 

43.6 

10. 

Jack  Benny  (CBS) 

43.0 

Viewers 

1. 

Jackie  Gleason  (CBS) 

49,830,000 

2. 

Toast  of  the  Town  (CBS) 

47,250,000 

3. 

You  Bet  Your  Life  (NBC) 

43,260,000 

4. 

1  Love  Lucy  (CBS) 

40,970,000 

5. 

Disneyland  (ABC) 

39,030,000 

6. 

George  Gobel  (NBC) 

38,170,000 

7. 

Jack  Benny  (CBS) 

37,400,000 

8. 

Bob  Hope  (NBC) 

36,020,000 

9. 

Dragnet  (NBC) 

34,680,000 

10. 

Two  for  the  Money  (CBS) 

33,740,000 
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Top  10  Television  Programs 
(Two  Weeks  Ending  Jan.  22,  1955) 
Number  of  Tv  Homes  Reached 

Program 
I   Love  Lucy  (P.  Morris)  (CBS1 
I  Love  Lucy  (P  &  G)  (CBS) 
Jackie  Gleason  Show  (CBS) 
You  Bet  Your  Life  (NBC) 
Dragnet  (NBC) 
Disneyland  (ABC) 
Buick-Berle  Show  (NBC) 
Martha  Raye  Show  (NBC) 
Colgate  Comedy   Hour  (NBC) 
Toast  of  the  Town  (CBS) 

PER  CENT  OF  TV  HOMES  REACHED 
PROGRAM  STATION  BASIS 

Program 
I   Love  Lucy  (P.  Morris)  (CBS) 
Jackie  Gleason  Show  ;CBS1 
I  Love  Lucy  (P  &  G)  (CBS) 
Disneyland  (ABC) 
Dragnet  (NBC) 
You  Bet  Your  Life  (NBC! 
Buick-Berle  Show  (NBC) 
Martha  Raye  Show  (NBC) 
Toast  of  the  Town  (CBS) 
Colgate  Comedy  Hour  (NBCi 

Copyright  1955  by  A.  C.  Nielsen  Co. 
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Homes 
(000) 
16,792 
15,896 
15,602 
15,037 
14,955 
14,890 
14,678 
14,079 
13,725 
13,692 


Homes 
% 
55.2 
52.8 
52.1 
50.1 
50.0 
49.4 
48.7 
47.5 
45.9 
45.0 
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R.  J.  Reynolds,  Gen.  Foods  Buy 
Under  Extended  Market  Plan 

R.  J.  REYNOLDS  Tobacco  Co.  (for  Winston 
and  Camel  cigarettes)  and  General  Foods  Corp. 
(for  Instant  Maxwell  House  coffee)  have  signed 
under  CBS-TV's  Extended  Market  Plan,  which 
extends  network  program  coverage  to  small- 
market  stations,  Terrence  McGuirk,  CBS-TV's 
EMP  sales  manager,  announced  Thursday. 

The  addition  of  these  two  advertisers  boosts 
the  total  of  national  sponsors  to  28  which  cur- 
rently have  signed  for  all  or  part  of  EMP,  he 
said. 

On  behalf  of  Winston  cigarettes,  R.  J.  Rey- 
nolds has  ordered  15  small-market  stations 
(full  EMP)  added  to  its  weekly  I've  Got  a 
Secret  lineup  (Wed.,  9:30-10  p.m.  EST),  effec- 
tive March  2,  and  the  same  addition  for  its 
alternate-week  sponsorship  of  Topper  for 
Camels  (Fri.,  8:30-9  p.m  EST ),  effective  March 
4.  William  Esty  Co.  is  agency  for  both. 

General  Foods  also  placed  its  weekly  De- 
cember Bride  (Mon.,  9:30-10  p.m  EST)  on 
the  full  EMP.    Agency  is  Benton  &  Bowles. 

Philip  Morris  Delivers 
6.7  Billion  Ad  Messages 

AN  ESTIMATED  6,730,800,000  advertising 
messages  were  delivered  to  the  public  in  1954 
for  Philip  Morris  and  Parliament  cigarettes, 
according  to  the  annual  report  for  that  year 
released  last  week  by  Philip  Morris  &  Co.  The 
firm  is  co-sponsor  of  I  Love  Lucy  and  Public 
Defender,  weekly  on  CBS-TV,  My  Little  Mar- 
gie, weekly  on  CBS  Radio  and  Tennessee  Ernie 
Show,  three  nights  a  week  on  CBS  Radio. 

Consolidated  net  sales  of  $217,008,564  and 
net  income  after  taxes  of  $9,098,982  for  nine 
months  ending  Dec.  31,  1954,  also  were  an- 
nounced in  the  annual  report.  For  the  nine- 
month  period,  the  earnings  were  equivalent 
to  $2.85  per  common  share  on  2,887,233  shares 
outstanding. 

Twelve-month  figures  for  1954  showed  net 
sales  were  $282,774,523  and  earnings  per  com- 
mon share  on  2,887,233  shares  outstanding 
were  $3.52.  This  compares  with  net  sales  of 
$294,902,434  and  $3.90  per  share  earnings  for 
the  12-month  period  ending  March  31,  1954. 

Negro  Radio-Tv  Boycott 
Hopes  to  Impress  Industry 

TWO-HOUR  BOYCOTT  of  all  radio  and  tele- 
vision programs  by  Negroes  and  other  non- 
whites  in  the  New  York  area  was  scheduled 
for  last  Saturday  as  a  means  of  dramatizing 
a  campaign  for  more  broadcasting  jobs  for  non- 
whites.  Leaders  of  various  Negro  organizations 
had  appealed  throughout  the  week  for  support 
of  the  boycott,  covering  the  8:30-10:30  p.m. 
period,  to  impress  stations,  networks,  advertis- 
ing agencies  and  the  public  generally  the  need 
for  "full  integration"  of  Negro  and  other  non- 
white  performers,  technicians  and  employes  in 
the  broadcasting  field. 

The  scheduled  boycott  followed  a  report 
made  by  the  labor  and  industry  committee 
of  the  New  York  organization  of  the  National 
Assn.  for  the  Advancement  of  Colored  People 
on  Feb.  19  which  stressed  that  although  net- 
work and  advertising  agency  representatives 
had  expressed  "sympathy,"  there  was  "no  im- 
provement" in  Negro  employment.  ABC,  the 
American  Assn.  of  Advertising  Agencies  and 
NBC  had  met  with  the  committee  and  pledged 
cooperation  [B*T,  Feb.  21]. 

Odell  Clark,  committee  chairman,  told  B«T 


COMBINATION  program-spot  announce- 
ment contract  is  finalized  between  the 
Coca-Cola  Bottling  Co.  of  Charleston, 
S.  C,  and  WUSN-TV  there.  G.  Simms 
McDowell  Jr.,  bottling  company  vice 
president,  signs  the  52-week  contract 
with  Russell  McElwee,  station  account  ex- 
ecutive. In  addition  to  an  extensive  spot 
campaign,  Coca-Cola  will  sponsor  a  half- 
hour  segment  of  a  teen-age  dancing 
party. 


the  boycott  technique  probably  would  be  ex- 
tended through  NAACP  to  other  cities  as  part 
of  an  effort  to  improve  job  opportunities  for 
non-whites  throughout  the  U.S.  He  said  Ne- 
groes were  "almost  totally  excluded  from  em- 
ployment in  the  radio-tv  industry,"  adding  the 
broadcasting  industry  was  not  being  "singled 
out"  but  that  the  action  was  part  of  a  pattern 
for  improvement  in  vital  areas.  He  said  radio 
and  tv — particularly  tv — are  media  affecting  the 
public  "so  intimately"  that  improvement  would 
be  "a  real  contribution  to  democratic  living" 
and  help  pave  the  way  for  advancement  in 
other  fields. 

Nielsen  Station  Index  Begins 
Operations  With  95  Contracts 

SIGNING  of  a  total  of  95  contracts  for  the 
new  Nielsen  Station  Index  was  announced  last 
week  by  Arthur  Nielsen,  president  of  A.  C. 
Nielsen  Co.,  simultaneous  with  the  publication 
of  the  first  radio  and  television  local  area  re- 
ports of  NSI  in  the  Philadelphia  and  Los  An- 
geles markets. 

Mr.  Nielsen  said  that  of  the  95  contracts,  45 
are  radio  and  tv  station  subscriptions;  48, 
agencies  and  advertisers;  two,  networks.  The 
NSI  reports  for  Philadelphia  and  Los  Angeles 
are  the  first  in  a  proposed  series  of  reports  that 
will  cover  other  areas  in  the  future  (San  Fran- 
cisco and  Boston  in  March;  Seattle  and  Chicago 
in  April;  Detroit,  Cleveland  and  New  York  in 
May,  and  Pittsburgh  and  St.  Louis  in  June). 

ARF  Ratings  'Disputations' 
Reviewed  at  BAC  Session 

"DISPUTATIONS"  arising  from  the  Advertis- 
ing Research  Foundation's  controversial  report 
proposing  standards  for  program  audience  size 
measurements  [B«T,  Dec.  27,  1954]  were  re- 
viewed by  Dr.  E.  L.  Deckinger,  chairman  of 
ARF's  radio-tv  ratings  review  committee  and 
vice  president  in  charge  of  research  at  Biow- 


Beirn-Toigo,  at  the  initial  meeting  of  the  Broa< 
cast  Adv.  Club  in  Chicago  last  Wednesday.  I 

Dr.  Deckinger  cited  among  the  "areas  i 
disputation"  such  considerations  as  set-tun  r 
standards,  household  vs.  individual  measur 
ments,  opposition  to  measurements  in  publ 
places,  and  the  nature  of  proposed  sample 
He  also  denied  charges  that  the  committi 
favored  any  single  service. 

The  ARF  committee  chairman  reviewt 
briefly  the  essence  of  the  various  primary  ai 
supplementary  standards.  He  acknowledge 
that  confusion  over  ratings  can't  be  blame 
on  the  various  rating  services  and  said  the  fai 
lay  with  the  industry  generally.  He  said  AK 
tried  not  to  be  "equivocal"  in  its  report  ai 
that  the  criterion  on  various  points  was  "wh 
decisions  will  serve  the  greatest  good  for  tl 
greatest  number  of  people  for  the  greatest  nur 
ber  of  times."  He  added  that  while  committ 
members  did  not  have  "100%  agreement,  \ 
did  have  acceptance."  He  noted  that  none  ■ 
the  present  systems  can  meet  all  objectives  la 
down  by  the  ARF  committee  and  suggested  th 
a  combination  of  certain  advantages  of  i'\ 
systems  might  be  the  solution. 

Bayuk  Cigars  Buys  I.  Lewis 

BAYUK  CIGARS  Inc.  last  week  became  tl 
largest  manufacturer  of  cigars  in  the  U.S., 
terms  of  units,  through  acquisition  of  the 
Lewis  Cigar  Mfg.  Co.,  Newark,  N.  J. 

"Bayuk  will  now  have  leading  brands  in  eve 
price  category  from  5  to  35  cents,"  Harry 
Wurman,  president,  pointed  out. 

Both  Bayuk  Cigars  and  Lewis  Cigars  aj 
radio  and  tv  advertisers.   D'Arcy  Adv.,  Nt 
York,  is  the  agency  for  Bayuk.   Lewis  Ciga 
has    been    serviced   by    Milton    Lewis  In 
Newark. 

SPOT  NEW  BUSINESS 

Procter  &  Gamble,  Cincinnati,  for  newest  toot 
paste.  Crest,  will  conduct  spot  tv  test  in  thr 
eastern  markets  starting  early  spring.  Agenc 
Benton  &  Bowles,  N.  Y. 

Ludwig  Bauman-Spears  (household  furnishin 
chain),  N.  Y.,  purchases  52-week  saturatii 
campaign  on  personality  program  of  WRC 
New  York,  starting  March  7.  Agency:  Getscli 
Co.,  N.  Y. 

NETWORK  NEW  BUSINESS 

Anheuser-Busch  Inc.  (Budweiser  beer),  ; 
Louis,  to  sponsor  Damon  Runvon  Theatre  i 
CBS-TV  (Sat.,  10:30-11  p.m.  EST)  effecti [ 
April  16.    Agency:  D'Arcy  Adv.,  N.  Y. 

Kent  Cigarettes  Div.,  P.  Lorillard  &  Co..  N.  T 
to  sponsor  new  live  half-hour  drama,  Advt 
tare  Theatre,  debuting  on  CBS-TV  April 
Talent  Assoc.,  N.  Y.,  is  producer  of  progra 
Agency  for  Kent:  Young  &  Rubicam,  N.  Y. 

A&A  PEOPLE 

James  P.  Cody,  vice  president.  Burton  Brow 
Adv.,  Chicago,  promoted  to  executive  vi 
president. 

Phillip  C.  Kenney,  media  coordinator,  Keny 
&  Eckhardt,  N.  Y.,  appointed  associate  mec 
director. 

Sam  Morgan,  formerly  product  advertisl 
manager,  Swift  &  Co..  Chicago,  to  Clinton 
Frank  Inc.,  Chicago,  as  account  executive;  De 
Lierle  Jr.,  copy  staff.  Earle  Ludgin  &  Co.,  O 
cago,  to  copy  staff:  Robert  Forbes,  formei 
(A&A  continues  on  page  54) 
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Coconut  cream  or  chewy  center  .  .  the  marks  atop 
quality  chocolates  can  tell  you  at  a  glance  how 
each  differs  from  the  others.  Not  so  easy  is 
discerning  the  vital  differences  that  make  quality 
television  stations  outstanding,  each  in  its 
own  character  of  community  service. 

Recognizing  these  differences  (and  interpreting 
their  merits  to  national  advertisers)  is  the 
major  part  of  quality  representation.  It  demands 
a  caliber  of  skill  individually  shaped  to  each 
station's  needs  —  and  the  kind  of  full-time. 
exclusive  attention  to  television  that  attracts 
quality  TV  stations  such  as  those  listed  here. 

It's  a  distinguished  group,  each  one 

different  except  in  their  common  appreciation 

of  what  quality  representation  means. 

If  you  share  their  standards,  you  may  want 

to  know  more  about  ours. 


Harrington,  Righter  and  Parsons,  Inc. 

New  York 
Chicago 
San  Francisco 

the  only  representative  devoted  only  to  television 


WAAM 

W  BEN-TV 

WFMY-TV 

W TP A 

WDAF-TV 

WHAS-TY 

WTMJ-TV 

WMTW 

WSYR-TY 


Baltimore 
Buffalo 
Greensboro 
Harris  burg 
Kansas  City 
Louisville 
Milwaukee 
Mt.  Jf'ashington 
Syracuse 
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Being  FIRST  is  a  habit 


KSTP-TV  is  the  Northwest's  first  television  sta- 
tion, first  with  maximum  power,  first  with  color 
TV  and  first  in  audience. 

In  average  weekday  program  ratings*,  KSTP-TV 
leads  all  Minneapolis-St.  Paul  TV  stations  from 
7:00  AM  to  10:15  PM  week-in,  week-out. 
KSTP-TV  gives  you  greater  coverage  of  the 
nation's  7th  largest  retail  trading  area  than  any 
other  station  ...  a  market  which  commands 


FOUR  BILLION  DOLLARS  in  spendable  in- 
come. 

KSTP-TV  has  earned  a  listener  loyalty  through 
superior  entertainment,  top  talent,  service  and 
showmanship  that  means  sales  for  you.  That's 
why  it  is  first  in  ratings.  That's  why  it's  your 
hest  huy. 

*Combination  Telepulse,  ARB,  iveekly  average, 
November,  1954. 


KSTP-TV 

MINNEAPOLIS-ST.  PAUL  Basic  NBC  Affiliate 

EDWARD   PETRY   &   CO.,   INC.,   NATIONAL  REPRESENTATIVES 
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WEAVER  SCANS 
THE  WAY  AHEAD 


WEAVER 


NOTHER  B»T  "first"  was  chalked  up  this  month  when  NBC 
resident  Sylvester  L.  (Pat)  Weaver  sat  down  with  B*T  editors  at 
ur  Washington  headquarters  and  answered  their  questions  regard- 
ig  current  trends  in  broadcasting.  A  spool  of  magnetic  wire  re- 
orded  it  verbatim,  not  missing  a  single  question  or  answer,  cough, 
mgh  or  awkward  pause.  Transcribed  with  a  minimum  of  editing, 
hat  record  is  published  here  as  the  first  B»T  roundtable  interview. 

Q:  Everybody's  asking  what  color  is  going  to  cost.  Have  you 
established  a  rate  card  for  color  as  against  black-and-white? 

A:  Our  production  rate  card  is  for  both  color  and  black-and- 
;/hite,  and  there  is  no  differential  between  the  black-and-white  and 
olor.  There's  an  interconnection  fee  and  that's  all. 

Q:  Will  that  be  a  set  rate? 

A:  I  hope  so.  That'll  be  in  the  future.  I've  always  thought  that 
olor  rates  would  be  like  the  black-and-white;  there's  no  difference 
i  charges  for  an  advertiser  between  the  home  with  a  small  screen 
■nd  the  big  screen.  You  know,  it's  all  part  of  the  technical  develop- 
lent  of  a  medium — television.  Color  will  have  a  lot  more  impact 
jian  black-and-white,  it's  true,  but  so  will  a  man  with  a  27-inch 
preen,  perhaps,  get  a  lot  more  impact  than  a  man  with  a  10-inch 
creen.  But  we  count  them  both  as  the  same  people.  So,  as  the 
ledium  itself  can  afford  to  take  general  increases,  I  think  we  will 
over  the  additional  cost  that  way,  rather  than  ever  getting  to  a 
o-circulation  figure. 


culation,  to  buy  sets  as  they  come  out.  This  would  be  a  very  com- 
plicated and  possibly  erroneous  way  to  operate  the  transition  to  the 
color  system. 

Q:  If  there  is  only  one  charge  and  the  advertiser  wants  black- 
and-white,  won't  he  demand  a  discount? 

A:  Well,  he  won't  get  it.  He  can  demand  whatever  he  wants. 
What  are  the  real  costs?  All  those  costs  are  going  to  be  paid  or 
they  aren't  going  to  be  in  color.  The  distribution  of  programs  over 
telephone  lines  will  be  paid  for  extra.  What  is  the  cost  at  the  local 
level?  I  don't  know  what  it  is  going  to  be.  If  you  go  to  two  rates, 
a  color  rate  and  black-and-white  rate  for  time,  then  the  color  rate 
will  be  bound  to  the  number  of  color  sets.  So  you'll  go  through 
a  period  of  time  with  rates  changing  all  over  the  place  and  .  .  . 

Q:  Isn't  that  the  operating  procedure  in  the  advertising  field? 

A:  With  a  difference,  though.  When  you  have  a  color  ad  in  a 
magazine  everybody  who  isn't  color  blind  sees  it.  When  you  have 
a  color  program  on  television  nobody  sees  it  in  color  except  the 
people  with  color  sets.  Do  you  think  the  advertisers  are  going  to 
pay  for  the  color  sets  compared  to  the  black-and-white  sets?  Do 
you  think  that?  We'll  build  a  business  on  a  basic  rate.  We'll  get 
color  circulation.  With  that  additional  impact  our  rates  can  go  up. 


Q:  Under  that  system,  why  should  an  advertiser  use  black-and- 
white?  Won't  he  always  take 
color  if  the  price  is  the 
same? 

;  A:  Exactly,  except  his  production 
harges  will  be  higher,  and  there's 
he  interconnection  fee.  I  don't  know 
hat  he'll  have  the  option  of  going  to  . 
lack-and-white  in  the  long  run.  I 
hink  this  will  certainly  be  a  color  • 
iervice.  I  don't  think  there  will  be  # 
ny  black-and-white. 

•  Q:  Do  production  costs  run  any 
higher? 

A:  Yes.  They  run  higher.  I'd  say 
}5%  higher.  * 

Q:  That's  show  for  show  —  it 
costs  you  25%  more? 

A:  Something  like  that. 

Q:  Color  in  newspapers  carries  a  minimum 
and  magazine  color  usually  runs  about 
black-and-white? 

A:  Of  course,  you're  delivering  color  to  all  of  the  people.  With 
>ur  case,  if  we  get  into  a  double  circulation  count,  we'll  have  a 
•olor  circulation  and  a  black-and-white  circulation.  You  see?  Then 
he  advertisers  would  much  prefer  to  pay  us  a  bonus  on  color  cir- 


A: 


Have  you  talked  to  your  contemporaries  in  the  network 

field  as  to  what  they  propose  to  do  ratewise? 

No. 


A  FEW  PAT  IDEAS 

ON  TV: 

Advertisers  need  it  to  stay  in  business. 
No  extra  rate  for  color. 
It  must  not  be  advertiser-controlled. 

ON  RADIO: 
Another  round  of  rate  cuts  possible. 
Radio  needs  network  radio. 
No  room  for  1,400  d.j.  stations. 


Q:  Well,  now,  maybe  the  prob- 
lem here  is  a  question  of 
terms.  What  you're  saying 
is  that  rates  will  not  go  up? 

A:  I'm  not  saying  they  would  not 
go  up.  They're  not  going  to  go  up 
for  color. 

Q:  As  more  and  more  color 
sets  are  out  they  become 
more  valuable?  In  other 
words,  you  picture  a  transi- 
tion until  all  your  programs 
will  be  in  color? 


increase  of  25% 
50%  more  than 


A:  Yes,  that's  a  long  time  of 
course.  But  what  I'm  saying  is  this: 
I  think  where  you  are  looking  at  a 
rate  card — like  Norby,  the  fellows 
at  Kodak  are  saying,  our  rate  is  a 
million  sets,  so  we  pay  the  color  bonus  for  a  million  sets.  Then 
we  go  to  our  affiliate  in,  say,  Ashtabula  and  he  counts  how  many 
color  sets  he  has  and  he  has  his  gimmick  in  there;  and  everyone 
is  running  around  checking  and  the  whole  thing  is  a  mess. 

Now,  I'm  saying,  a  million  color  sets  have  the  power  that  a 
million  thirty-inch  screens  have — more,  even.  But  that  way  of  trying 
not  to  isolate  your  circulation  into  fragments,  with  varying  degrees 
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[assure  a  successful  operation,  a  surgeon  first  checks  the  in- 
facts  with  a  fluoroscope  or  x-ray.  And  what  x-ray  does  for 
doctor,  the  600,000  IBM  cards  compiling  the  J.  A.  Ward 
/ey  can  do  for  an  advertiser.  With  them  he  can,  for  the  first 
assure  a  more  successful  business  operation. 

e,  for  example,  is  an  x-ray  analysis  of  one  of  radio's  most 
aential  daytime  radio  shows— Queen  for  a  Day;  heard  five 
jS  a  week  on  Mutual  coast-to-coast  (11 :30-12:00  noon  ) : 

t—  a  big  audience— 2,487,000  daily  listeners  on  the  average, 
i  remember,  these  are  people  listening,  not  just  sets  tuned  in. 
ond— more  than  75%  of  all  shopping  is  done  after  Queen  is 


heard.  Queen's  listeners  make  most  of  their  purchases  while 
the  commercials  are  fresh  in  their  minds.  And  more  than 
a  third  of  them  hear  it  regularly  in  the  kitchen.  You  can  help 
make  up  their  minds  while  they're  making  up  shopping  lists. 
Third— nearly  70%  of  Queen  for  a  Day's  audience  can 
not  be  reached  by  any  television  show  no  matter  how  popular, 
because  1,721,000  of  them  simply  do  not  have  TV  sets. 

This  x-ray  shows  what  E  Lorillard  gets  for  its  Old  Gold  on 
Queen  for  a  Day  in  its  fourth  year  of  sponsorship.  There's 
still  room  for  a  companion  advertiser  five  mornings  a  week. 

Let  Mutual's  Mister  Plus  develop  the  picture  further  for  you. 


MUTUAL  BROADCASTING  SYSTEM 

1440  Broadway 

New  York  18,  New  York 


INTERVIEW 


of  impact,  has  served  very  well  and  is  a  much  more  sensible  way 
to  go  ahead.  I'm  not  saying  that  this  is  agreed  to  by  everybody; 
we  haven't  gotten  into  it.  We're  working  now.  It  is  the  way  I 
think  we  can  make  the  transition  with  the  least  amount  of  wasted 
effort.  And  get  our  proper  value  for  what  we're  selling — on  an 
equitable  basis. 

Q:  Don't  you  depart  from  your  magazine  concept? 

A:  No,  you  don't.  Because  you're  still  saying  that  the  advertising 
people  will  not  see  through  what  you're  saying,  which  is:  you  can 
pay  extra  for  color  when  you  don't  deliver  color.  Because  that  is 
not  going  to  happen.  You  aren't  going  to  get  25%  extra  for  color 
when  nobody  can  see  it.  Are  you? 

Q:  The  advertiser  has  the  option  of  buying  it.  This  is  the  rate. 
He  knows  what  he  is  getting. 

A:  When  he  buys  color  in  the  magazine  he  gets  color  in  the 
home,  except  for  people  who  are  color  blind.  When  he  buys  color 
on  tv  he  gets  black-and-white  in  the  homes,  except  where  they  have 
color  sets.   He  knows  that.   There's  no 
use  for  us  to  set  up  some  forward  plan 
on  the  basis  that  the  advertising  people 
are  not  going  to  be  "hep."  They're  going 
to  see  right  through  that.  That's  a  lovely 
thought,  but  it  just  wouldn't  last  five 
minutes  in  the  agency  business.  We're 
dealing  with  the  top  marketing  people 
in  the  world,  the  advertising  agencies. 

Q:  Then,  their  costs  in  color  are  just 
the  extra  production  costs? 

A:  And  interconnection.  And,  as  the 
medium  has  more  power  to  deliver,  when 
you  buy  it,  you  have  to  pay  for  it. 

Q:  Two  years  hence,  ten  years 
hence,  do  you  feel  that  the  trend 
in  network  programming  will  be 
toward  the  big  show  occasionally, 
more  of  the  "spectacular"  type 
presentation,  and  less  of  the  regu- 
larly scheduled  once-a-week, 
half-hour,  same-time,  same-sta- 
tion program? 

A:  Even  with  the  "spectacular,"  you 
have  the  same-time  program,  same-sta- 
tion, three  weeks  out  of  four.  I  think 
that  we  would  hope  that  the  different 
kinds  of  entertainment  that  we  would 
offer  would  continue  to  extend  them- 
selves. But  that  does  not  mean  that  you'd 
ever  be  less  than  three  out  of  four  ex- 
cept in  special  circumstances,  like  the 

Sunday  plan  we  announced,  where  you  have  two  Wide  Wide 
World,  one  NBC  Opera  and  one  Maurice  Evans  drama,  all  90 
minutes  in  color,  where  you'd  have  something  quite  different  each 
week. 

We  think  television  is  going  to  have  the  forms  where  advertisers 
can  find  ways  responsive  to  their  needs  to  spend  their  money  and 
where  we  can  do  the  programming  that  will  attract  light  viewers 
as  well  as  heavy  viewers,  mainly  bringing  in  people  who  will  not 
work  in  television  every  week  and  also  more  creative  groups  doing 
more  shows  through  our  facilities. 

Q:  Hence  achieving  a  greater  variety  of  presentation? 

A:  Right.  The  "spectacular"  is  really  a  90-minute  form  through 
which  we  can  do  anything  in  the  world  with  any  producer  in  the 
world,  any  cast  in  the  world,  whatever  a  person  thinks  will  get  an 
audience.  Go  back  to  what  we  did  before,  back  in  the  days  when 
we  passed  Columbia,  before  in  1950  when  they  had  not  only  all 


the  hit  television  shows,  they  even  had  all  the  stars,  the  radio  stai 
all  of  them.  We  had  none  of  them,  none  under  contract.  If  \; 
had  caught  all  the  people  we  used  on  the  Comedy  Hour  and  the  A 
Star  Review  in  shows  of  their  own,  that  would  have  taken  abo  j 
six  hours  a  week,  if  we  followed  the  Columbia  formula.  Instea 
we  had  them  playing  through  two  hours  and  the  other  four  hou 
we  had  for  other  shows. 

Now,  that  type  of  attempt  to  get  a  broad  group  of  creati 
people  funneling  through  a  limited  number  of  time  positions 
basic  to  the  magazine  concept  at  its  audience  attraction  side  ai 
the  advertiser  has  to  know  what  he  can  buy  or  he  won't  suppc 
these  things.  Therefore,  you  must  set  the  formulas  up  like  "spe 
taculars"  on  an  organized  basis  or  he'll  never  think  of  it  himse 
It  won't  be  responsive  to  his  needs,  so  we  have  to  do  it. 

Q:  This  gets  right  back  to  your  "magazine"  concept,  doesn't  it?  i 

A:  Absolutely.  It's  really  a  concept  that  all  money  to  be  spe 
in  promotion  will  be  increased  as  part  of  our  incentive  econon 
as  it  develops.  More  people  are  reached  by  broadcasting  than  t 


SPECTACULAR:  "A  90-minute  form  through  which  we  can  do  anything  in  the  world 
with  any  producer  in  the  world,  any  cast  in  the  world,  whatever  .  .  .  will  get  an  audience." 

printed  media  and  they  are  really  reached  in  more  different  wa; 
now  that  you  have  pictures  and  now  that  you  are  getting  color.  T 
only  thing  is — the  radio  formula  was  a  very  restricted  natior 
advertising  formula.  In  a  large  part,  purposely  restricted  by  the 
of  us  who  were  in  it  because  it  was  very  effective  for  a  top  groi 
of  advertisers.  There  wasn't  any  particular  pressure  to  cut  ever 
body  else  in  on  the  melon. 

Q:  Is  there  a  reason  why  you  are  thinking  along  these  terms? 
Do  you  need  money? 

A:  We  need  more  money,  certainly.  There  are  two  reasons.  O 
is  that  you  do  want  the  money  because  you  can  then  have  a  bett 
service  and  a  more  vital  medium.  The  other  one  is  a  question 
equity. 

Television  is  so  much  more  important  than  radio  was  that,  wh 
it  really  didn't  matter  if  the  big  advertisers  took  over  radio,  th 
did  have  a  way  of  selling  their  goods  effectively.  That's  not  true 
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evision.  If  television  were  limited,  for  instance  in  the  soap  field, 
[y  to  the  big  three,  the  other  companies  would  go  out  of  business, 
irally  2.0  out  of  business.  They  could  not  compete  without  tele- 
ion,  in  terms  of  selling.  This  is  something  the  other  media  may 
t  believe,  but  I'm  sure  it's  true  and  I  am  sure  that  most  agency 
?  ^ople  would  agree  to  it,  too. 

Q:  it  was  also  true  in  radio,  wasn't  it? 

:  It's  true  that  the  other  brands,  the  smaller  companies,  did 
radio  in  one  way  or  another,  but  it  wasn't  vital. 

Q:  The  Alka-Seltzer  Co.  started  from  scratch  and  practically 
consumed  the  entire  headache  market,  didn't  it? 

A:  Yes,  I  see  what  you  mean.  In  certain  lines  that  moved  into 
dio,  they  did  absolutely  take  the  entire  market  with  broadcast 
vertising.  I  thought  you  meant  that  radio  insured  the  position 
the  top  people.  I  think  that  is  true,  but  television  is  just  so  much 
3re  powerful.  I  don't  think  your  Manhattan  and  Los  Angeles 
Lap  companies,  White  King  and  of  course,  Fels  Naptha,  if  barred 
Dm  television,  would  be  able  to  compete  successfully  in  the  future 
ars. 

|)Q:  Is  there  also  an  element  of  enlightened  self-interest?  You 
wouldn't  want  television  to  be  considered  a  monopoly  or 
permitted  to  be  a  monopoly  of  the  larger  advertisers? 

A:  Yes.  Regardless  of  the  government's  position,  it  seems  to  us 
would  be  wrong  to  set  up  a  form  that  automatically  strikes  out 
lost  of  the  advertisers.  Isn't  it  much  better  for  the  advertisers  and, 
erefore,  for  the  big  companies,  too,  because  it  will  reduce  their 
sts  and  they'll  reach  more  people,  to  set  up  a  strongly  supported 
stem,  which  we've  got? 

NEW,  HARD,  COMMISSIONABLE  DOLLARS 

Q:  In  your  Detroit  speech  you  suggested  what  might  be  an 
interesting  concept — getting  advertising  support  from  the 
heavy  goods  industry.  Do  you  mean  institutional  advertis- 
ing? 

A:  Yes,  except  that  the  curse  is  the  word  "institutional" — which 
!»mes  historically  from  the  fact  that  there  are  a  lot  of  businesses 
at  fundamentally  think  of  the  manufacturers  they  supply  as  their 
istomers.  They  have  no  real  relationship  with  the  consuming 
iblic,  and  that's  the  way  it's  been  all  through  history.  But  I  think 
mething  new  is  coming  that  is  going  to  change  all  that.  I've 
ked  to  enough  of  them  to  know  that  this  is  something  we  can 
11  and  it  will  be  a  great  thing,  I  might  say,  for  the  trade — certainly, 
j>r  all  advertising  people  and  information  people,  whatever  line 
ey  are  in. 

It  comes  about  for  this  reason:  If  you're  in  a  consumer  goods 
\a.  where  the  promotion  pressure  is  hard  and  high  on  the  consumers, 
jiose  who  do  the  best  will  get  the  biggest  share  of  the  market, 
herefore,  manufacturers  who  are  not  doing  a  good  job  in  selling 
eir  lines  will  collectively  ruin  a  given  category  of  business. 
For  instance,  if  the  rug  manufacturers  don't  do  a  good  promotion 
'■b — so  that  instead  of  buying  rugs  people  buy  color  television  sets, 
tew  cars,  appliances  for  the  kitchen — pretty  soon  the  people  who 
e  interested  in  the  rug  category,  not  just  the  consumer,  the  last 
pit,  but  the  other  people,  will  move  in  to  promote  the  use  of  rugs 
American  homes,  or  homes  will  be  rugless.  It  will  just  be  that 
mple. 

You  can  go  on  to  Bethlehem  Steel  and  to  the  locomotive  people 
>  railroad  travel  falls  apart.  When  travel  itself  builds  up  you'll 
e  some  product  categories  losing  money  because  people  say,  "Let's 
ot  buy  that;  let's  go  to  Mexico."  Now  to  combat  that,  the  people 
ho  are  selling  a  product  are  going  to  increase  promotion,  and  the 
eople  supplying  the  people  who  sell  the  product  are  going  to  start 
romoting,  and  they're  the  blue  chip  capital  goods  companies  with 
i,iese  tremendous  dollar  volumes  and  virtually  no  sales  cost.  That 
loney,  supporting  the  major  categories,  will  in  itself  mean  a  tre- 


mendous increase  in  dollars,  hard  dollars,  new  commissionable 
dollars  for  the  agencies  and  new  support  for  the  media. 

Q.  You  would  think  of  this  as  sort  of  an  extension  of  the  type 
of  thing  U.  S.  Steel  is  doing  with  its  dramatic  show? 

A:  That's  right.  U.  S.  Steel  in  a  way  is  supporting  the  categories 
with  which  it  does  business.  It  is  more  than  institutional.  The  old 
idea  of  institutional  in  the  sense  of — in  appreciation  of  our  profit 
position  we  bring  you  tonight  a  concert — is  really  not  what  we  are 
talking  about.  We  are  talking  about  the  heavy  goods  people  looking 
at  the  end  result  of  how  their  business  is  going  to  be,  depending 
on  consumer  demand,  and  saying,  "We  are  not  going  to  leave  it 
to  our  product  advertisers;  we  ourselves  are  going  to  actively  pro- 
mote the  area  or  category  in  which  we  are  interested." 

Q:  Take  the  American  Assn.  of  Railroads  .  .  . 

A:  A  great  deal  of  the  money  will  be  spent  through  associations. 
I  think  they  will  have  a  big  jump. 

Q:  Can  you  visualize  this  new  class  of  advertisers  you've  been 
talking  about — the  heavy  industry  or  the  supplier  of  raw 
materials  or  semi-finished  fabricated  products  to  consumer 
goods  producers — as  being  primarily  users  of  programs  or 
participations  in  programs? 

A:  That  would  depend,  I  think,  on  whom  they  were  trying  to 
reach  and  what  they  were  trying  to  say.  It  would  not  be  institu- 
tional, again,  in  just  the  sense  that  they  are  spending  their  money 
for  nothing,  for  just  some  vague  feeling  of  thanks.  It  would  not 
be  that.  This  still  would  be  a  marketing  job. 

They  are  protecting  their  business  by  seeing  to  it  that  the  public 
spends  money  in  the  category  in  which  they're  interested.  How 
they  best  do  that  will  depend  on  their  business,  who  they  want  to 
reach,  and  whether  it  needs  to  be  frequently  or  whether  it  could 
be  on  an  occasional  basis.   There'll  be  a  spread. 

For  instance,  it's  quite  possible  that  in  the  course  of  bringing 
such  business  in,  where  the  messages  particularly  at  the  beginning 
won't  be  articulated,  it  will  be  new.  Opinion  influencing  groups 
could  be  reached  better  through,  let's  say,  the  operas  or  the  Wide 
Wide  World  or  the  new  Maurice  Evans  Show  than  through  par- 
ticipations in  an  entertainment  program,  straight  entertainment.  I 
think  that  would  be  likely  as  a  matter  of  fact. 

It  would  be  somewhat  out  of  character  to  go  out  of  Martha  Raye 
and  into  a  pitch  by  the  Baldwin  Locomotive  company.  I  don't 
see  quite  how  we'd  handle  that.  On  the  other  hand,  a  participation 
would  be  desirable  in  a  series  of  Sunday  afternoon  shows  aimed 
at  the  big  audiences,  but  with  quality  entertainment,  and  thinking 
particularly  of  the  opinion-influencing  group  in  America — the  peo- 
ple that  you  reach  with  your  Harper's  and  Atlantic  and  your  news 
magazines  and  so  forth,  but  vastly  extended — including  all  the 
preachers,  the  teachers,  the  lawyers  and  the  professional  people. 

Q:  Are  you  getting  away  from  brand  names  entirely  in  this? 

A:  In  this  category  they  might  mention  brand  names.  If  you 
were  the  company  that  made  the  manufacturing  machinery  for  the 
rug  people,  you  might  mention  the  carpet  companies  that  you  serve. 
But  it  will  be  like  Reynolds  Metals  mentioning  the  products  they 
package  for.  You  see,  they're  doing  it.  really.  In  addition  to  selling 
Reynolds  Wrap,  their  own  basic  consumer  product,  they  are  using 
it  to  try  to  push  forward  their  business  of  packaging  with  aluminum. 

Q:  I  assume  this  has  progressed  beyond  the  thinking  stage. 
Have  you  any  particular  prospects  in  that  category  of 
advertisers? 

A:  We  have  talked  to  a  few.  I  don't  know  that  we  have  any 
that  we  would  want  to  have  listed  because  it  might  stop  the  sale. 
It  might  be  premature. 

Q:  You  mentioned  the  need  for  more  money  to  do  the  optimum 
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television  job.  How  does  the  money  picture  look  to  you 

now? 

A:  We  still  have  the  same  problem,  which  is  the  way  the  busi- 
ness has  grown  up.  The  stations  are  very  profitable  and  the  net- 
works are  not. 

Q:  That  was  the  radio  story.  Are  you  finding  the  same  thing 
in  television? 

A:  The  radio  networks  were  prosperous  until  television.  The 
set-up  is  not  comparable.  The  stations  never  made  big  money  in 
radio  the  way  they  are  making  it  in  television. 

Q:  The  chips  are  bigger  in  television  but  the  ratio  of  return 
was  pretty  good  in  radio,  wasn't  it? 

A:  I  doubt  if  it  was  anything  like  it  is  in  television.  Now,  since 
the  stations  are  making  all  the  money,  it  has  been  our  plan  with 
our  affiliates  from  the  beginning  to  try  to  support  the  ideal  of  a 
great  network.  In  other  words,  to  try  to  set  up  patterns  whereby 
the  network  had  more  strength  and  more  prosperity  in  order  to  do 
the  things  that  ought  to  be  done  with  special  programming. 

You  cannot  build  a  service  for  100%  of  the  people  with  con- 
ventional entertainment.  It  just  will  not  work.  You  can  have  a 
few  hits  that  will  reach  them  all.  The  rest  you  have  to  do  with 


HEAVY  GOODS  INDUSTRY:  From  it  can  come  "a  tremendous  in- 
crease in  dollars,  hard  dollars,  new  commissionable  dollars  for 
the  agencies  and  new  support  for  the  media." 


some  other  kind  of  programming,  which  is  the  reason  for  so  many 
of  the  things  that  we've  tried  to  do  at  NBC. 

Essentially,  from  the  beginning,  at  NBC  we  have  appealed  to 
the  stations  not  to  cut  back  on  us  too  soon,  to  let  us  have  the 
resources  to  keep  on  doing  the  good  things  because  our  margin  of 
profit  has  always  been  so  low  and  still  is.  If,  through  whatever 
force,  we  have  to  change  the  method  of  our  operation  and  our 
present  amount  of  resources  is  cut  back  in  any  way,  it  can  only 
mean  a  degraded  service. 

Q:  The  matter  of  option  time  is  one  of  the  points  made  in  the 
Plotkin  Memorandum  [B«T,  Feb.  7].  Do  you  think  you 
can  revise  the  present  option  arrangements  and  still  do 
business? 

A:  I  am  not  going  to  address  myself  to  the  points  of  the  Plotkin 
Memorandum.  Those  are  points  that  will  be  covered  presumably 
in  a  thorough  inquiry  into  the  facts.  Until  that  is  made  I  think  it 
is  premature  for  us  to  become  alarmed  by  any  points  that  are  raised 
and  we're  not  going  to  make  any  statement. 

Q:  Do  you  think  the  Plotkin  Memorandum  is  one  man's 
opinion? 

A:  I  think  that  would  be  a  comment  on  the  Plotkin  Memorandum 
if  I  answered  that.  We  are  on  record  as  to  what  we  think  a  great 
network  service  should  be.  We  know  that  today  we  are  greatly 
handicapped  by  not  having  the  resources  to  do  the  job.  We  know 
that  if  we  do  not  do  it,  and  I  include  Columbia,  the  American 
public  will  suffer  from  a  degraded  service  and  from  the  reduction 


of  the  instrument  to  the  toy  in  the  living  room — which  will  happc, 
if  the  pressures  of  the  immediate  needs  of  advertisers  become  tl 
primary  need.  This  is  nothing  against  the  advertisers.  If  I  we 
back  as  one  I  would  do  exactly  the  same  thing.  It's  not  up  to  the 
to  run  the  information  schedule  and  service  of  this  country.  Ill 
up  to  the  people  who  run  the  information  business. 

Q:  In  the  evolution  of  network  radio,  the  agencies  arrogated 
more  and  more  of  the  production  function.  Are  you  trying 
to  avoid  that  in  television? 

A:  Yes.  I  think  you  have  to  look  at  what  historically  did  happe 
As  the  networks  developed,  back  20-odd  years  ago,  they  did  n 
have  the  resources  and  the  personnel  to  be  able  to  spend  enou^ 
money  and  time,  for  instance,  to  concentrate  on  a  program  f< 
General  Foods  in  one  half-hour.  If  you  went  to  NBC  or  CBS 
those  days  you  just  couldn't  get  enough  time  on  your  problem. 

Now  as  for  General  Foods  or  Young  &  Rubicam — and  F 
speaking  now  of  one  I  was  in  on — it  was  worth  immense  amoun 
of  money  for  just  that  one  half-hour.  What  happened  is  that  tl 
agencies  took  all  the  good  men  away  from  the  networks.  Th( 
concentrated  personnel  and  effort  on  a  single  show  where  the  ne 
work  had  18  hours  a  day,  seven  days  a  week,  to  worry  about. 

The  result  was  a  gradual  transition  in  the  business  in  which  tl 
agencies  exploded  the  business  upward  much  faster  than  it  wou 
have  been  built  if  the  networks  had  run  it  according  to  their  ow 
capacity  to  do  so  on  a  profitable  basis.  The  networks  profited  ; 
a  result  of  that.  The  men  who  did  that  are  all  fellows  you  kno\ 
I'm  one  of  them.  We  did  that  because  it  was  good  then. 

But  when  television  started,  it  was  easy  to  see  that  that  wou] 
not  work  again,  because  it's  a  different  thing.  Television  as  a  con 
munications  instrument  should  not  be  planned  as  an  advertise 
controlled  medium.  At  least,  a  lot  of  us  think  it  should  not.  Th 
has  nothing  to  do  with  the  advertiser  particularly.  It  has  to  do  wit 
what  you  can  do  with  television.  But  to  do  what  you  can  do  yo 
have  to  develop  a  broad  pattern  of  services  and  different  netwoi 
policies  than  we  had  in  radio. 

THE  MAGAZINE  CONCEPT 

Q:  In  other  words  the  "magazine"  concept? 

A:  The  "magazine"  concept  is  implicit  in  order  to  serve  all  sej 
ments,  not  just  heavy  viewers;  in  order  to  serve  all  advertisers,  nc 
just  blue-chippers.  Get  a  balanced  schedule  and  keep  the  thin 
going  up,  but  keep  putting  money  in  that  you  are  not  required  t 
spend  in  order  to  improve  the  service — something  you  can  nev( 
do  if  you're  a  stockowner-held  company.  You  just  can't  spen 
money  like  that  unless  you  are  making  money. 

Q:  Your  nighttime  schedules  are  pretty  much  sold  out  now. 
are  they  not? 

A:  Yes. 

Q:  The  more  desirable  time  periods  are  not  sales  problems, 
particularly,  at  this  stage,  even  at  current  television  prices, 
isn't  that  so? 

A:  Yes,  that's  true. 

Q:  In  terms  of  direct  revenue,  are  the  "spectaculars"  paying 
off? 

A:  No.  They  were  not  put  in  to  pay  off  in  terms  of  direct  reve 
nue.  They  are  certainly  paying  off  as  far  as  the  television  industr 
is  concerned,  as  far  as  the  trade  press,  as  far  as  the  selling  of  tele 
vision  sets — black-and-white  sets. 

Q:  Are  the  color  shows  paying  off? 

A:  The  "spectaculars"  are  color  shows.  But  what  has  happened 
and  I  don't  think  it's  particularly  remarkable,  is  that  the  manufac- 
turers have  not  come  through  with  color  sets  available  at  the  dealer 
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Mac  McGuire  and  KYW 


Mac  McGuire  has  been  Philadelphia's  top-rated  disc 
jockey  for  ten  years.  Tremendous  listener-loyalty 
over  the  years  has  made  him  No.  1  on  three  different 
Philadelphia  stations.  And  KYW  is  strongest  of  all! 
Latest  Neilson  shows  KYW  has  the  largest  share  of 
audience  in  Philadelphia — daytime  and  evening — 
6  AM  to  midnight! 

But  having  the  most  listeners  is  only  part  of  Mac 
McGuire's  success  story.  He's  a  super  salesman  who 
stays  close  to  the  folks  he's  trying  to  please.  McGuire 
spends  more  time  answering  mail,  makes  more  public 
appearances  (with  his  own  band),  makes  more  client 
calls,  than  any  other  radio  personality  we  know  of. 

And  no  matter  what  spot  you  get,  Mac  still  pro- 
duces more  sales  for  clients  than  any  of  his  competi- 
tors. McGuire's  Musical  Clock  (6:30  to  9:30  am 
Monday  through  Saturday)  is  an  easy-going,  all- 
request  show  .  .  .  sprinkled  with  time  checks,  weather 
and  news  reports.  His  winning  personality  shines 
brightest  with  his  occasional  bits  of  "poetic  injustice" 
that  delight  his  listeners. 

He'll  sell  more  of  your  product,  too.  Try  him  and 
see.  Call  Bob  Teter,  KYW  Sales  Manager,  at  LOcust 
4-3700,  or  Eldon  Campbell,  WBC  Sales  Manager, 
at  PLaza  1-2700,  New  York. 


Philadelphia 


WESTINGHOUSE  BROADCASTING  COMPANY,  INC. 

KYW  •  WPTZ,  Philadelphia;  WBZ  +  WBZA  •  WBZ-TV, 
Boston;  kdka  •  KDKA-TV,  Pittsburgh;  WOWO, 

Fort  Wayne;  KEX,  Portland;  KPIX,  San  Francisco 
KPIX  represented  by  The  Katz  Agency,  Inc.;  all  other 
WBC  stations  represented  by  Free  &  Peters,  Inc. 
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• — well-promoted  and  for  sale  at  any  price.  RCA  is  just  about  the 
only  one,  and  one  manufacturer  can't  do  it  all  by  himself. 

Q:  Has  there  been  any  slowdown  in  color  set  production  or 
delivery?  What  has  happened? 

A:  People  have  announced  that  they  were  going  into  color  set 
production,  but  the  sets  have  never  showed  up.  From  my  side,  as 
a  broadcaster,  we  expected  a  certain  flow  of  sets  and  we  haven't 
got  it.  We  still  have  the  RCA  flow  of  sets  and  we  have  one  great 
advantage  we  didn't  expect  so  soon:  the  sets  that  are  out  today  are 
good  forever.  They're  great,  21 -inch,  wonderful  sets.  But  still  you 
don't  have  Motorola  and  Columbia  and  the  rest  of  them  making 
sets  in  volume.  There  are  people  who  say,  "I  am  going  to  see 
The  Women  tomorrow  night  on  color"  and  "I  saw  a  color  show, 
dear.  Go  down  and  buy  me  one  of  those  sets  at  the  dealer's." 
There  isn't  a  follow  through,  without  which  you'll  never  get  the 
thing  really  going.  This  is  in  degree.  Of  course  there  are  some  in 
some  places. 

Q:  What  happened  to  your  idea  of  putting  Tonight  on  in  color 
so  that  all  the  bars  would  have  color  sets? 

A:  For  one  thing,  the  bars  have  no  color  sets  to  buy  in  any 
volume.  There  are  only  the  RCA  sets  and  that's  all.  The  real  rea- 
son is  that  it  turned  out  to  be  too  complicated  and  would  tie  up  the 
Colonial  Theatre.  We  didn't  do  Tonight  in  color  for  practical 
reasons. 

A  'WHAMMO'  ONCE  A  MONTH 

Q:  What  have  the  "spectaculars"  done  for  black-and-white 
sets? 

A:  What  happened  was  that  television  had  had  a  series  of  sea- 
sons that  were  like  radio,  where  occasionally  new  shows  would 
come  up  that  were  hits  or  new  people  would  appear.  But  we  went 
into  a  pretty  solid  new  season  trying  to  set  up  this  concept  where 
you  would  have  larger  units  of  time  than  15,  30  or  60  minutes  and 
in  a  new  kind  of  use  for  advertisers. 

In  other  words,  the  "whammo"  once  a  month,  basically.  This 
is  something  that's  good  in  advertising.  Therefore  it's  good  in  tele- 
vision. This  was  the  thinking  behind  the  "spectaculars."  When 
they  hit,  they  got  so  much  promotion  and  publicity,  even  though 
some  of  them  got  bad  reviews,  that  the  general  approach  of  the 
people,  who  were  perhaps  going  to  wait  for  color  or  just  not  buy 
television  and  buy  something  else,  turned.  More  television  sets 
were  sold  than  ever  before  in  any  given  year. 

And  this  was  the  year  that  the  manufacturers  all  expected  to 
go  on  their  ear,  you  know.  They  expected  a  real  bad  year.  I 
would  guess  that  they  are  thinking  again  exactly  the  way  they 
thought  before.  In  other  words,  they  are  saying,  "This  is  great. 
Now  the  thing  to  do  is  to  hope  that  color  doesn't  get  going  and 
that  we  keep  on  having  these  great  black-and-white  years  because 
when  color  does  get  going  we're  going  to  be  forced  to  have  an 
awkward  period  where  everybody  suddenly  wants  to  wait  for  color." 
Undoubtedly  that  awkward  period  is  going  to  come.  That's  not  our 
business.  Our  business  is  to  build  a  great  broadcasting  service. 

Q:  There  are  no  sets.  What's  it  going  to  take  to  get  these  sets 
rolling  would  you  say? 

A:  I  think  RCA  will  force  it  this  year.  I  don't  think  there  is 
any  question  about  it. 

Q:  That  means  exploitation,  doesn't  it? 

A:  I  don't  think  it  has  to  be  exploited  very  much.  I  think  actually 
that  the  21 -inch  sets  seen  by  the  people,  with  the  shows  we  now  have, 
will  create  the  chain  reaction  that  will  force  color  throughout  the 
industry. 

Q:  Even  with  continuing  prices? 

A:  Yes,  I  think  so.  This  is,  of  course,  a  matter  which  I  don't 
happen  to  know  intimately,  but  I  just  can't  believe  that  the  luxury 
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travel,  the  wealthy,  the  carriage  trade,  could  conceivably  decide  tc, 
spend  for  something  besides  the  RCA  21 -inch  set  with  our  "spec  ; 
taculars"  and  some  of  the  other  color  programming  right  now,  il1 
they  could  see,  if  they  had  any  real  exposure  to  it.  But  so  far,  It's  j 
all  talk  to  them.  They've  never  seen  it.  We  say  more  than  four 
million  people  have  seen  color.  That's  true,  but  they've  seen  il 
under  very  difficult  circumstances.  It's  not  available.  It  isn't  bein^ 
sold.  You  can't  walk  in  and  buy  a  set  if  you  want  one. 

Q:  Aside  from  the  spectaculars,  what  is  NBC  offering  in  color? 

A:  Norby  is  in  color.  Home  and  Today  have  color  inserts.  On 
course,  this  again  is  a  matter  of  theory.  From  the  beginning,  in 
setting  up  the  color  plan  for  the  introductory  year  at  RCA  and 
from  then  on,  I  have  never  believed,  personally,  that  an  extended 
schedule  in  color  is  the  thing  that  will  sell  color.  What  will  sellj 
color  and  get  the  money  out  of  it  is  when  people  see  these  events! 
and  realize  what  a  tremendous  difference  it  is  between  what  they 
have  been  used  to. 

It's  not  just  seeing  a  conventional  show  that  they  like  in  colon 
that's  good  but,  when  they  see  the  Naughty  Mariettas  in  color  andj 
when  they  see  The  Women  in  color,  they  realize  that  this  is  a  wholej 
different  story.  This  is  big  time  and  that  isn't.  Then  they're  going! 
to  buy. 

Q:  The  next  really  major  special  event  which  television  will  be 
covering  will  be  the  political  conventions  of  next  year, 
won't  it? 

A:  We  think  "Peter  Pan"  [to  be  colorcast  on  NBC-TV  March 
7,  8-9:30  p.m.  EST]  will  be  the  next  major  event. 

Q:  I  mean  the  next  public  event.  By  convention  time  would 
you  feel  that  there  might  be  a  substantially  larger  number 
of  color  sets  out? 

A:  Oh,  yes. 

Q:  Would  that  just  push  it  over  the  cliff? 

A:  The  thing  would  go  like  a  house-a-fire.  The  only  question 
is  when. 

Q:  How  about  radio?  Where  are  we  and  where  are  we  going? 

A:  Well,  we  have  a  number  of  new  things  in  radio,  one  of  them 
that  we've  had  a  lot  of  trouble  in  trying  to  work  out,  which  I  think 
will  be  announceable  in  '55,  perhaps  even  by  fall.  This  will,  I  per- 
sonally feel,  give  us  basically  a  five-  or  ten-year  view  of  radio  as 
a  business  that  was  going  up — restoring  its  place  as  a  service  in. 
the  American  home  so  that  it  is  no  longer  an  afterthought  or' 
something  that  we  get  around  to.  [EDITOR'S  NOTE:  Perhaps 
even  sooner  than  fall.  NBC  Executive  Vice  President  Robert  VV. 
Sarnoff  told  NBC  radio  affiliates  10  days  ago  that  some  specific 
proposals  for  "strengthening  our  network  radio  service"  can  be 
expected  in  the  near  future.] 

This  is  a  solution  of  its  present  problems  on  what  might  be 
called  a  problem-solving-basis,  seeing  then  if  we  can  put  the  thing 
together  and  sell  it  to  the  affiliates.  We're  right  in  the  middle  of 
it  and  I  can't  really  define  it  without  tipping  our  mitt,  which  we 
don't  want  to  do.  But  it  is  something  that  will  be  coming  along. 

Q:  Would  you  say  it  would  be  a  departure  from  the  conven- 
tional concept? 

A:  We  call  it  a  revolutionary  concept,  but  it  would  not  be  too 
difficult  to  live  with.  It  is  one  of  those  things  that  you  really  have 
to  say  "there  it  is,"  in  order  to  properly  evaluate  it.  It's  one 
that  I  was  hoping  you  wouldn't  bring  up. 

Q:  Is  it  the  press  association  concept — getting  paid  for  every 
service  you  render? 

A:  No,  no. 

Q:  Have  you  asked  any  of  the  affiliates  to  get  into  the  discus- 
sion? 

A:  No.  The  kind  of  people  I've  talked  to  .  .  .  If  I  told  you  who 
they  were  you'd  know  what  the  idea  was.  So  we'll  have  to  stall 
you  on  that. 
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..cuts  cost, too! 


Negro  Radio  South  brings  you: 

•  A  COMBINED  NEGRO  POPULATION  OF  1,200,620 

•  A  COMBINED  TOTAL  POPULATION  OF  5,469,194 

•  A  COMBINED  BUYING  POWER  OF  $8,417,698,000 

Negro  Radio-South  covers  these  markets: 

•  Fort  Worth-Pallas  through  KNOK  (formerly  KWBC) 

1000  Watts  Days,  970  KC 

•  New  Orleans,  La.  through  WMRY,  500  Watts  Days,  600  KC 

•  Houston  through  KCOH,  1000  Watts  Days,  1430  KC 


The  listeners  delivered  by  Negro  Radio  South  add  up  to  the  most  powerful 
Negro  radio  buy  available  in  the  South  today!  7 ,200,620  is  the 
population  figure  as  taken  from  the  1950  Census.  Actual  populations  in  these 
three  markets  have  since  increased  25  to  75  per  cent!  AND,  Negro  Radio  South's 
"Combination  Rates"  cut  cost-per-listener  substantially  —  make 
NRS  an  even  better  buy! 

Represented  Nationally  by: 
Gill-Perna,  Inc. 

Lee  F.  O'Connell  for  West  Coast 

Represented  Regionally  by: 
James  Ayres,  Glenn  Bldg.,  Atlanta,  Ga. 
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Q:  Are  the  affiliates  going  to  get  more  money,  or  less,  out  of  it? 

A:  We  figure  that  the  affiliate  who  is  associated  with  a  prosperous 
national  network  will  certainly  get  a  great  deal  more  out  of  it.  We 
have  to  face  continually  losing,  retreating  action — which  is  still 
going  on,  as  you  know.  No  matter  what  we  may  like  to  think,  the 
fact  remains  that  the  old  conventional  sponsors  are  still  the  ones 
who  are  supporting  Columbia  and  NBC  and  ABC,  and  most  of 
the  business  that  we  all  have  is  the  business  that  we  had  five  years 
ago,  minus  the  ones  who've  left  us.  It's  not  new  business.  That 
means  that  it  is  unhealthy  for  both  of  us.  We  have  gotten  new 
business,  more  I  think  than  anybody  else.  We  have  recovered  our 
position  at  NBC  at  night  so  that  we're  ahead  of  Columbia. 

But,  that  still  is  no  future.  You  don't  look  at  a  company  that 
has  that  kind  of  a  record  and  say,  "well,  gee,  we're  great,"  until 
there  is  more  business  coming  in,  that  at  least  equals  the  business 
you've  held  from  the  old  days. 

Network  radio  could  stop.  I  certainly  think  it  would  be  the 
tragedy  of  broadcasting  to  have  the  great  national  service  stop, 
mainly  because  of  its  nature  of  being  a  corollary  to  television  in 
terms  of  an  electronic  service  for  all  the  homes  all  the  time.  I 
think  we  certainly  can  afford  to,  and  can,  use  radio  as  a  great 
service,  practically  a  24-hour  service,  actually.  But,  again,  you  are 
not  going  to  be  able  to  support  something  the  country  needs  and 
should  have  unless  it  is  prosperous. 

SPOT  IS  ONLY  MOMENTUM  BUSINESS 

Q:  When  you  say  network  service  are  you  talking  in  terms  of 
four  networks — all  radio  networks? 

A:  I  have  been  concentrating  on  NBC.  I  don't  know  about  that. 
I  think  that  people  are  living  in  a  fool's  paradise  who  take  a  look  at 
last  year's  results  and  try  to  draw  any  conclusions  without  putting 
them  in  context.  First,  the  fellows  who  see  local  business  filling 
network  reduction  of  time  sold,  because  the  local  business  could 
never  get  premium  time  on  network  franchise  stations.  After  dying 
for  it  for  25  years,  finally,  they  get  it.  And  national  spot  too,  with 
the  changes  in  the  rates,  etc. 

There  are  a  lot  of  ways  as  the  network  structure  diminishes  that, 
naturally,  local  and  national  spot  business  will  fill  that  gap.  But 
that's  only  a  momentum  business.  It  has  no  real  strength  of  its 
own,  none.  Therefore,  the  local  station  business  will  also  go  to 
pot  if  national  networks  don't  support  the  service.  There  is  not 
room  for  1,400  disc  jockey  stations  in  this  country. 

Q:  Spot  volume  in  1954  was  down  from  '53,  too. 

A:  And  it  will  keep  going  down  if  the  networks  don't  resolve 
the  basic  problem,  which  is  vitality  of  the  service  for  the  public. 
Basically,  what  makes  radio  a  worthwhile  leisure  time  activity?  It 
is  not  going  to  be  the  atomized  structure  of  local  stations  and 
regional  networks  and  Quality  Groups  and  that  sort  of  thing.  It 
just  won't  work. 

Q:  Do  you  think  there  is  going  to  be  another  round  of  rate 
cuts? 

A:  I  think  it's  quite  possible. 

Q:  What  happens  if  your  affiliates  don't  buy  this  new  idea  of 
yours?  Have  you  other  positions  to  retreat  to? 

A:  It  isn't  going  to  be  that  complicated,  I  think.  I  think  this — 
that  the  boys  in  the  radio  business  are  beginning  to  understand 
now  the  realities  of  the  business  and  what  has  happened  to  it. 
Therefore,  I  think  that  they  would  be  extremely  interested  in  any 
intelligent  solution  that  they  could  have  confidence  in  and  look 
forward  to.  There  have  been  a  number  of  them,  as  you  know, 
who  have  said  very  vociferously  that  there  is  nothing  wrong.  You 
know,  that  type  of  approach  that  the  movies  took.  Instead  of  solv- 
ing their  problems,  they  pretended  they  didn't  have  any  and  that 
they'd  all  go  away.  This  is  over,  and  I  think  most  of  the  recal- 
citrants are  coming  along  and  we  will  soon  be  able  to  build  a 
service  to  make  sense.  On  the  other  hand,  there  is  not  much  in- 
ducement, except  idealism,  for  the  networks  to  keep  on  losing  the 


money  and  fighting  the  battle  with  all  the  other  problems. 

Q:  Was  this  new  concept  worked  out  in  conjunction  with  the 
Swezey  committee  appointed  some  time  ago  to  make  an 
economic  study?  [EDITOR'S  NOTE:  Robert  D.  Swezey. 
chairman,  NBC  Radio  Affiliates  Executive  Committee,  also 
heads  the  five-man  subcommittee  set  up  to  study  the  net- 
work's economic  future  (B«T,  Nov.  29,  1954.)] 

A:  No.  We've  been  following  conventional  and  unconvention 
thinking  about  different  things.  This  particular  solution  would  nc 
however,  have  been  touched  on  by  us  with  them.  It's  not  in  th 
stage. 

We're  talking  about  two  different  things  here.  One  is  a  pk 
and  the  other  one  is  a  general  attitude  of  the  affiliates  toward  radi 
I  would  think  that  as  time  goes  on  they  would  become  more  ar 
more  anxious  to  have  the  radio  network  find  a  solution,  instead  i 
always  taking  the  attitude  that  the  network  is  trying  to  get  som 
thing  from  them,  which  I'm  sure  is  their  traditional  attitude.  / 
far  as  the  solution  we  have  figured  out  for  am,  it  is  not  one  th. 
would  involve  too  much  station  trouble. 

Q:  Have  you  decided  where  you're  going  to  apply  for  your 
second  uhf  station?  There  has  been  some  talk  about  a 
little  trading  between  Westinghouse  and  NBC — both  in 
Philadelphia  and  Cleveland,  and  possibly  Washington. 

A:  I've  seen  that  in  your  magazine.  No  comment. 

Q:  What  about  television  talent  and  production  costs?  I  heard 
a  figure  mentioned  the  other  day  on  long-term  talent  com- 
mitments by  the  major  networks — in  excess  of  $90-100 
million  in  the  case  of  NBC. 

A:  Well,  you  know  you  can  do  anything  with  figures  that  yc 
want.  You  sign  up  a  contract  with  a  13-week  payoff,  or  for  $2,0C 
a  week  for  a  star,  and  his  manager  will  announce  the  entire  seve 
years  with  full  program  costs,  including  the  summer  show  bougl 
through  them  as  the  deal.  Now  you  take  the  figure,  it's  eithf 
$26,000  on  one  side,  or  its  $7,350,000  on  the  other  side.  It's  addin 
the  $7  million  up  that  you  get  90.  You  could  do  that  in  a  hurr 

Q:  They're  long-term  commitments. 

A:  Commitments  for  talent  usually  are  modest  in  terms  ( 
dollars.  Even  Jackie  Gleason  with  the  $ll1/2  million.  That's  th 
biggest  deal  they've  ever  made  over  there  and  it  would  take  a 
awful  lot  of  them  to  get  to  $90  million. 

MARKET  RESPONDS  TO  MARKET 

Q:  There  has  been  talk  that  when  prices  go  up  talent  might 
even  be  priced  out  of  the  reach  of  television  stations  or 
networks. 

A:  The  market  responds  to  the  market.  It  is  an  advertiser  wh 
is  now  offering  the  biggest  amounts  of  money — not  NBC  or  CB 
— in  the  talent  market.  Actually,  most  of  the  formulas  that  w 
have — because  they  are  stressing  the  creative  writer-producer  en 
and  developing  roles  which  can  be  played  by  several  people — hav 
in  the  long  run  within  themselves  the  ability  to  get  a  better  prict 
Because,  if  you  don't  need  Star  A,  and  the  attraction  is  a  goo 
one,  you'll  eventually  get  to  where  Star  A  pursues  you.  This  woul 
be  a  happy  solution.  Then  Star  A  will  not  ask  for  the  moon.  W 
are  getting  somewhere — not  too  far.  The  run-away  stars  will  alwa\ 
get  the  run-away  prices.  It  isn't  us  that's  bidding  them.  In  th 
particular  case,  I  don't  think  we've  got  enough  money. 

I  think  this  is  important  from  NBC's  point  of  view.  Let's  loo 
at  the  results  of  the  "spectacular"  up-to-date.  Fact  is  we've  ju: 
tabulated  the  Nielsen  averages  on  the  specs  and  as  of  the  la; 
show,  they  passed  the  40  mark.  They're  building  steadily.  We'r 
having  a  steady  curve  upward.  It's  a  little  bit  over  twice  the  ratin 
of  the  average  nighttime  show. 

We're  going  to  have  a  story  on  a  new  advertising  use  of  th 
"spectacular"  in  the  next 'week  or  so.  How  do  you  make  televisio 
serve  any  group  of  advertisers?  This  is  to  serve  those  fellows  wit 
seasonal  demands  and  not  very  much  money  who  would  buy  double 
trucks  in  Life  or  Reader's  Digest.  We  have  a  plan  for  the  Sunda 
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When  you  buy  a  market,  you're  en- 
titled to  the  complete  market — not  just 
a  couple  of  counties.  That's  why  more 
major  advertisers  choose  KOIN-TV. . . 
Portland.  Oregon's  only  maximum 
power  station. 

Only  KOIN-TV  gives  you  the  full 
35,000  square  mile  heart  of  the  Pacific 
Northwest  ...  30  prosperous  counties 
of  Oregon  and  Southern  Washington. 
KOIN-TV  has  the  highest  tower— 
1,530  feet  above  average  terrain — ■ 
backed  by  maximum  power  of  100.000 
watts  on  Channel  6. 

No  other  television  station  or  com- 
bination of  stations — in  fact  no  other 
advertising  buy  in  the  area  can  dupli- 
cate this  complete  sales  coverage.  Write 
or  phone  for  complete  availabilities. 
Or  contact  your  nearest  CBS  Tele- 
vision Spot  Sales  office. 


The  BIG 

Mr.  Six 
in  the  West! 


KOIN-TV 

PORTLAND,  OREGON    CHANNEL  6 


Represented  Nationally  by  CBS  Television  Spot  Sales 
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"spectacular"  that  may  enable  them  to  do  just  that.  Central,  double- 
truck  or  center-spread.  The  thing  is  Whitman  chocolates  can  come 
in  and  for,  say  $70,000,  by  or  before  Mother's  Day  and  before 
Valentine's  Day,  and  Royal  typewriter  before  graduation  and  before 
back-to-school.  Now  we  have  to  get  enough  extra  money  per  in- 
sertion, because  this  is  a  magazine  concept  show  and  if  it's  not 
sold  out,  you  know,  it  adds  to  the  problems  of  the  network. 

Q:  This  is  a  one-time  rate  thing? 

A:  Yes,  one-time  rate. 

Q:  52  times. 

A:  No,  there'd  only  be  13. 
Q:  A  special  rate? 

A:  We  do  the  Sunday  ones,  but  think,  if  you  were  an  adver- 
tiser, a  small  advertiser,  and  suddenly  you  could  buy  nighttime 
network  power  when  you  wanted  it,  in  color  to  the  American  mar- 
ket. Just  once,  like  you  buy  a  double-truck  in  Reader's  Digest.  You 
know,  its  so  little,  $70,000.  That's  what  we're  going  to  charge, 
too,  for  one  ad. 

Q:  Isn't  that  approach  the  department  store  method  of  doing 
business,  for  Easter,  Christmas  sales? 

A:  No.  This  approach  is  in  the  plans  for  a  big  agency  in  which 
I  have  served  twice.    The  guys  come  in  with  anything  from 


$200,000  up  to  millions,  but  the  way  the  media  men  think  is  thai 
most  of  the  companies  that  can  afford  it  should  have  their  our 
programs.  Let's  take  Whitman's  chocolates  or  Royal  typewriter 
Simmons  bed,  or  whoever  it  is.  They  haven't  got  broadcasting 
They  can  afford  their  own  programs.  They  start  with  their  color 
magazine  campaign,  usually  where  they  want  the  double-truck 
power  for  the  seasonal  peaks  as  the  campaign  kick-offs.  That  typd 
of  thing.  That's  where  they  really  load  the  money  in.  Nothing  they 
can  load  in  has  the  power  of  television.  We're  going  to  make  | 
possible  for  them  to  load  in  with  us. 

Q:  Do  you  have  to  keep  that  time  free? 

A:  Yes,  you  do.  You've  got  to  gamble  that  you  will  sell  it  oJ 
in  advance.  The  way  I've  planned  it  is  that  we'll  announce  it  anq 
for  45  days  you  can  buy  it.  If  we  haven't  sold  at  least  half  of  ij 
at  the  end  of  45  days,  we  aren't  going  to  do  it.  You  just  can' 
gamble.  It's  all  right  to  gamble  on  Today  where  the  time  unit; 
are  $700  each,  but  this  is  a  $350,000  show — each  time.  This  1 
extensive  gambling;  but  we  won't  have  to  gamble.  We'll  get  the] 
money.  This  is  the  greatest  thing  for  the  guys  in  the  advertising 
business  that  ever  happened. 

Q:  You  have  no  concern  about  the  ability  of  advertisers  to 
support  television? 

A:  Oh,  no.  It's  the  most  ridiculous  thing  I've  ever  heard  of- 
all  that  talk  about  pricing  yourself  out  of  the  market.  The  fellc 
that  should  worry  are  the  ones  not  in  our  business. 


FOR  PRETTY'S  SAKE 


COMMERCIAL  STYLIST:  NEW  TV  SPECIALTY 


HAVE  you  ever  felt  the  overpowering  need 
to  dip  spaghetti  in  Tintex,  or  to  submerge 
a  perfectly  choice  bunch  of  spinach  in  a  vat 
of  Clorox? 

If  you  have,  you're  either  mad  or  a 
"commercial  stylist". 

Mrs.  Verne  Tranum,  who  has  succumbed 
to  both  of  these  culinary  urges,  has  creden- 
tials to  prove  her  sanity.  Indeed,  she  is  one 
of  the  most  sound  practitioners  of  this  new 
exotic  field  of  television  endeavor. 

What  is  a  "commercial  stylist?" 

In  Mrs.  Tranum's  words,  "It's  a  new 
breed  of  tv  specialists  who  helps  translate  a 
television  commercial  storyboard  into  a 
reality  for  film  or  electronic  camera." 

In  the  case  of  the  jaundiced  spaghetti,  for 
example,  Mrs.  Tranum  was  simply  making 
certain  that  the  product  overcame  its  shy 
tendency  to  photograph  pale  as  a  night- 
burglar's  complexion.  The  Cloroxed  spin- 
ach was  her  device  for  lightening  an  item 
that  persisted  in  showing  up  on  film  resem- 
bling a  full  growth  of  beard. 

In  her  field,  Mrs.  Tranum  is  known  as 
an  "all-around"  expert,  in  contrast  to  the 
many  specialists  of  her  kind  who  have  sub- 
sidiary specialities  of  their  own.  Some  work 
exclusively  with  food,  others  with  fashions, 
and  some  with  people.  Mrs.  Tranum  works 
with  them  all. 

Less  bizarre  than  her  role  as  Max  Factor 


to  foodstuffs  that  need  to  look 
beautiful  for  television  are 
her  more  common  functions 
in  commercial  styling.  She  is 
the  one  who  arranges  those 
table  settings  on  tv  so  differ- 
ent in  their  loveliness  from 
the  kind  Mother  used  to 
botch.  She  selects  the  fash- 
ions for  the  lady  announcers 
who  thrill  us  with  their  com- 
mentary on  fashions.  She  is 
the  girl  who  dresses  those 
sets  that  make  rooms  seem 
naked. 

Mrs.  Tranum  comes  on  a  set  prepared  for 
all  emergencies  in  a  job  notably  short  on 
predictability.  She  generally  arrives  with 
a  portable  sewing  machine,  electric  iron, 
food  coloring  and  a  dozen  other  more  eso- 
teric devices  to  help  her  "ad  lib"  the  solution 
to  the  last  minute  exigencies  of  her  trade. 

Once  she  was  called  in  on  a  commercial 
which  Caravel  Films  was  making  for  U.  S. 
Saving  Bonds.  The  firm  wanted  her  to  dress 
a  squirrel.  More  specifically,  they  wanted 
her  to  dress  a  squirrel  in  a  Sherlock  Holmes 
outfit.  She  tried  the  regular  rental  houses, 
but  found  them  to  be  in  alarmingly  short 
supply  of  detective  suits  for  rodents.  Un- 
vanquished,  she  did  what  the  creed  of 
her  craft  demanded.    She  pinned  up  the 


VERNE  TRANUM  and  Elmo  Anderson,  Maxon  Inc.  or 
manager,  discuss  a  Snow  Crop  commercial  storyboard  at 
Transfilm's  New  York  studios. 


creature  and  styled  out  a  custom-made  job 
complete  with  a  deer  stalker  hat  that  any 
squirrel  worth  his  acorns  would  be  delighted 
to  sell  bonds  in. 

Before  she  went  to  work  dressing  animals, 
vegetables  and  people  for  a  living,  Mrs. 
Tranum  was  co-producer  with  her  husband, 
Chuck  Tranum,  of  over  400  telecasts  ofj 
Manhattan  Spotlight  on  DuMont. 

Among  the  more  recent  accounts  she  has 
styled  are  Chrysler,  Gillette,  La  Rosa,  Sun- 
shine Biscuits,  Snow  Crop,  Woodbury  and 
United  Savings  Bonds.  She  is  currently  do- 
ing special  assignments  for  the  following 
production  firms:  Screen  Gems,  Caravel, 
Gray-O'Reilly,  Vernon  Lewis,  Shamus  Cul- 
hane  and  Transfilm. 
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WOOD-AM-TV'S  NEW  HOME 
A  $600,000  BEAUTY 


ITS  COMPLETE  DOWN  TO  A  ROOM  THEY'RE  NOT  EVEN  USING 


EFFICIENCY  and  warmth  are  blended  in  Woodland,  spacious 
new  office-studio  plant  of  WOOD-AM-TV  Grand  Rapids,  re- 
cently opened.  The  30,000-sq.  ft.  structure  is  completely  func- 
tional, from  entrance  to  a  luxurious  clients'  room  that  looks  down 
on  the  two  large  main  studios  and  includes  a  rear-screen  projector 
plus  color  and  black-and-white  tv  sets. 

The  $600,000  plant  carries  out  concepts  of  Harry  M.  Bitner, 
board  chairman,  and  Harry  M.  Bitner  Ir.,  president-director  of 
the  Bitner  operations.  Willard  Schroeder  is  vice  president-general 
manager  and  Arthur  M.  Swift  is  sales  director. 

The  aluminum  building  sits  on  the  Bissell  homestead  site,  a 
two-acre  lot  one  mile  from  downtown.  It  has  expansion  space 
in  the  old  Bissell  Manse,  now  housing  five  apartments,  and  the 
coach  house,  used  for  storage.  There's  an  unheard  of  tv  miracle 
— an  800-sq.  ft.  unused  room  in  the  new  building.  The  big 
control  room  looks  into  huge  studios  on  opposite  sides  of  the 
building,  with  complete  back-to-back  controls  and  remotely  con- 
trolled audio,  slide  and  film  projector  gear. 

Walls  are  concrete  block  with  many  movable  partitions.  "Q" 
flooring  is  honeycombed  with  utility  ducts.  Telephones  are  brand 
new  anywhere-in-room  type,  with  tiny  built-in  pickups  and  loud- 
speakers that  eliminate  inter-coms.  The  separate  transmitter 
building,  nine  miles  out  on  a  high  point,  feeds  a  316  kw  signal 
from  a  Stainless  tower  just  under  1 ,000-ft.  high. 

The  transmitter  plant  involves  a  $700,000  investment. 

Movable  partitions  were  installed  in  the  office-studio  to  permit 
conversion  should  further  expansion  be  required. 

AT  TOP:  The  aluminum  exterior  of  the  WOOD-AM-TV  building 
is  anodized,  weather-proof  and  ornamental. 

AT  RIGHT:  Spacious  reception  room  has  an  accordion  wall,  pro- 
viding a  conference  room  for  civic  groups.  That's  the  original 
painting  of  "Willy  Wood,"  station  trade  character. 


THE  well-equipped  office  of  Willard 
Schroeder  is  bright  and  airy,  and  is 
complete  with  conference  facilities. 
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Louis  Bergenroth  shows  RAMP  between  storage  building  and  main  structure  permits  bed- 
how  the  "hanging"  ceil-  level  truck  unloading  on  the  far  side.  Trucks  (and  horses)  can  be 
ing  can  be  removed.        taken  into  the  studios  from  the  parking  lot. 

Broadcasting    •  Telecasting 


KEYSTONE  SIGNS  800TH  AFFILIATE- 


With  the  signing  of  WDUZ,  Green  Bay,  Wisconsin,  the 
Voice  of  Hometown  and  Rural  America  becomes  a 
mighty  chorus,  mellow  and  persuasive  .  .  .  the  might- 
iest sales  tool  ever  forged  to  reach  the  50  million  folks 
in  rural  America. 

The  Keystone  broadcasting  system,  established 
just  fifteen  years  ago,  has  grown  and  grown  and  will 
continue  to  grow  because  of  the  very  important  serv- 


ices it  has  rendered  to  the  stations  which  make  it  up, 
to  the  listening  audience  it  serves  and  the  advertiser 
whose  goods  it  sells  in  great  and  ever  greater 
quantities. 

If  you'd  like  to  have  a  sample  network  built  for 
your  special  selling  problem,  we'd  be  glad  to  submit 
details  and  costs  — which  are  so  modest  you'll  be 
surprised. 


•  WRITE,  WIRE    OR    PHONE  FOR 


CHICAGO 

111  West  Washington  St. 
STate  2-6303 

L0  5  ANGELES 

3142  Wilshire  Blvd. 
DUnkirk  3  2910 


NEW  YORK 

580  Filth  Avenue 
PLaza  7-1460 

SAN  FRANCISCO 

57  Post  Street 
SUtter  1-7440 


TAKE    YOUR  CHOICE 

A  handful  of  stations  or  the  network  .  .  . 
a  minute  or  a  full  hour  .  .  .  it's  up  to 
you,  your  needs. 

f,  'MORE  FOR  YOUR  DOLLAR 

No  premium  cost  for  individualized  pro- 
gramming. Network  coverage  for  less 
than  "spot"  cost  for  same  stations. 


(^DNE   ORDER    DOES  THE  JOB 

All  bookkeeping  and  details  are  done 
by  KEYSTONE,  yet  the  best  time  and 
place  are  chosen  for  you. 


COMPLETE    MARKET    INFORMATION    AND  RATES 
E 


Reyslone 


BROADCASTING  SYSTEM,  inc. 


THE     VOICE    \    OF     HOMETOWN     AND      RURAL  AMERICA 


A DC A STING  • 
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NETWORK  AM  SHOWSHEET 


ABC 


SUNDAY 

CBS  MBS 


NBC 


T  1955  by  Broadcas  ingPubli 


cations  Inc. 


ABC 


MON 

CBS 


DAY 

MBS 


NBC 


ABC 


TUESDAY 

CBS  MBS 


NBC 


ABC 


6:00  PM 

LoriMard 
Monday  Morninj 
Headlines 

Wm  Wriiley 
Gene  Autry 

(196)  R 

6:15 

Paul  Harvey 
Belllone 

6:30 

ABC 

Orchestra 

Hall  Bros. 
Radio  Hall 
ol  Fame 

(206) 

6:45 

7:00 

Songs  By 
Valentino 
S 

Amer.  Tob. 
Jack  Benny 

(213) 

7:15 

George 
Sokolsky 

7:30 

Show  Time 
Review 
S 

CBS  Columbia 
Amos  V  Andy 

(200) 

7:45 

Henry  Milo 
Travel  Talk 
S 

8:00 

America's 
Town 
Meeting 

Toni  g  Whitehall 

Cosponsored 
Our  Miss  Brooks 
(206) 

8:15 

8:30 

Campana 
Philip  Morris 
My  Little  Margie 
(204)  R 

8:45 

9:00 

Walter  Winchell 
ASR  &  Bayuk 
alt.  wks. 

Kralt  Foods 
Rudy  Vallee 
(206) 

9:15 

Quincy 
Howe 
S 

9:30 

Sammy 
Kaye 

9:45 

10:00 

Bankers  Lite 
8  Cas.  Co. 
Paul  Ha'vey 

10-10:05 
Daniel  Schorr 

Face  the 
Nation 

10:15 

Elmer 

Davis 

10:30 

The  Assemblies 

of  God 
"Revival  Time" 

John  Derr 
Sports 

10:45 

U  N  Report 

11:00 

Moods  in  Melody 

News 

11:15PM 

Dance 
Orchestra 

Public 
Prosecutor 


Studio 
Concerts 


Enchanted 
Hour 


Hawaii 
Calls 


Oklahoma 

City 
Symphony 
Orchestra 


Manion  Forum 
Dean  Clarence 
Manion 


Co-op 
Keep 
Healthy 


Billy  Graham 
Evangelist  Assn. 
Hour  ol 
Decision 


Little 
Symphonies 


Winnipeg 
Sunday 
Concert 


The  American 
Forum 


Not  in 

Service 


Nothing 
But 
Music 


Budweiser 
Bill  Stern 


Co-op 

George  Hicks 


Vandercook 
CIO 


Special 
Tribute 
Programs 


Co-op 

Ouincy  Howe 


Gen.  Mills.  Lon 
Ranger  (153) 


7:55-3  NBC 
Travel  Bureau 


Les  Griffith 
7:55-8 
S 


Dr.  Six-Gun 


Jus!  Easy 
Gregson 


News  S 


The  Adventures 
of  the 
Abbotts 


Voice  of 
Firestone 


The  Adventures 
of 

Sherlock  Holmes 


Easy  Money 


Fibber  McGee 
8  Molly 
*  3-Plan 


The  Great 
Gildersleeve 
3  Plan  * 


Meet  the 
Press 


News  From 
NBC 


No  Network 

Service 


Met. 
Opera 
Audition 


Freedom 
Sings 
Concert 


News  9:55-10 


AFL 
Edw.  Morgan 
News 


Albert  F.  Warner 
News  10:15-25 


News  10:25-30 


Martha  Lou 
Harp 


Songs  by  Dini 


Sports  Report 
S 


Metro.  Life  Ins. 
Allan  Jackson 

(30) 


No  Service 
M-F 


Delco  Battries 
Lowell  Thomas 
(205) 


Tennessee 
Ernie 
S 


Longines 
Choraliers 
(108) 


Am.  Oil-Ford 
Ed.  R.  Murrow 

'199) 


Mr.  8  Mrs. 
North 


News 


Lever-Lioton 
Godfrey 

Talent  Scouts 
(171)  R 


Liggett  &  Myers 
Perry  Como 

(195) 


Cons.  Cosmetics 
Bing  Crosby 
(204)  R 


RobLTroul.  New 
Chevrolet  (197) 


D.'nce 
Orchestra 


News 


Dance 
Orchestra 


Repeat  of 
Kid  Strips 


Co-op 

Fulton  Lewis,  jr. 


Dinner  Date 


American 
Home  Prod. 

Gabrie'  Header 


In  the  Mood 


Top  Secret 
Files 


Co-op 
Broadway 
Cop 


Esso  Reporter 
Lyle  Van  9-9:05 
Footnotes 
to  History 


Co-op 
Parade 
ol  Sports 


Dance 
Time 


U.  N. 

Highlights 


No  Network 
Service 


Not  in 
Service 


No  Network 
Service 


Budweiser 
Bill  Stern 


Sun  Oil  &  Co-op 
3-Star  Extra 

(31) 


Alex  Drier 
Man  on  the  Go 
Co-op 


No  Network 

Service 


Miles  Labs 
News  of  World 
(166) 


Toni  Co. 
One  Man's 
Family  (182) 


Gen.  Motors 
Your  Land 
S  Mine 


Best  of  All 


Bell  Telephone 
Telephone  Hour 

(185)  R 


Cities  Service 
Band  ol  America 
(113)  N 


Fibber  McGee 
S  Molly 
*  3-Plan 


The  Great 
Gildersleeve 
3-Plan  * 


Wings 
fo- 
Tomorrow 


No  Network 

Service 


News  of 
the  World 


Co-op 

George  Hicks 


Vandercook 
CIO 


Co-op 

Quincy  Howe 


General  Mills 
Silver  Eagle 


Les  Griffith 
7:55-8 
S 


Jack  Gregson 


News  S 


News  S 


Sammy  Kaye 
S 


Chr.  Sci.  Pub.  Co. 
Edwin  D.  Canham 


Platter  Brains 
S 


News  9:55-10 


AFL 

Edw.  Morgan 
News 


Albert  F.  Warner 
News  10:15-25 


News  10  25-30 


Take  Thirty 
S 


Singing  with 
lfw  Stars 


Spirts  Report 
S 


Metro.  Life  Ins. 
Allan  Jacksen 

(30) 


No  Service 


Delco  Battries 
Lowell  Thomas 

(205) 


Tenn.  Ernie 


Longines 
Choraliers 
(108) 


Am.  Oil-Hamm 
Ed.  R.  Murrow 

(98> 


Suspense 


News 


Mr.  Keen 


Rosemary 
Clooney 
S 


Bing  Crosby 
S 


9:39-9:55 
Amos  V  Andy 
Musi:  Hall 


KoaLTrout.  News 
Chevrolet  (197) 


Dance 
Orchestra 


News 


Dance 
Orchestra 


Repeat  of 
Kid  Strips 


Fulton  Lewis,  jr. 


Dinner  Date 


Beltone.  alL  Tu. 
Banker's  Life 

alL  wks. 
Gabriel  Heatter 


Coca-Cola  Co. 
The  Eddie  Fisher 
Show  245) 


Treasury 
Agent 


Co-op 
John  Steele 
Adventurer 


Esso  Reporter 
Lyle  Van  9-9:05 
Footnotes 
to  History 


Gil  Houston 
Show 


Co-op 
Parade 

ol 
Sports 


Dance 
Time 


U.  N. 
Highlights 


No  Network 
Service 


Not  in 
Service 


No  Network 

Service 


Budweiser 
Bill  Stern 


Sun  Oil  &  Co-op 
J-Star  Extra 

(14) 


Co-op 

George  Hicks 


Alex  Drier 
Man  on  the  Go 
Co-op 


Vandercook 
CIO 


No  Network 

Service 


Co-op 

Quincy  Howe 


Miles  Labs. 
News  ol  World 
(168) 


One  Man's 
Family 


Gen,  Mills,  Loic 
Ranger  (153) 

Les  Griffith 
7:55-8 
S 


Toni  alL 
with  Mars 
People  Are 
Funny 


Jack  Gregson 


Liggett  S  Myers 
Dragnet 
(197) 


News 

S  8:25-30 


Sammy  Kaye 


Lux  Radio 
Theater 


News  S 


President's 

News 
Conference 


News  9:55-10 


Fibber  McGee 
8  Molly 
*  3-Plan 


AFL 
Edw.  Morgan 
News 


The  Great 
Gildersleeve 
3  Plan ' 


Listen  to 
Washington 


No  Network 
Service 


News  it 
the  World 
Morgan  Beatty 


Aloert  F.  Warner 
News  10:15-25 


News  10:25-30 


The  Dunigans 
and  Their 
Friends 


Town  & 

Country  Time 


Singing  with 
the  Stars 


Sports  Report 
S 


ABC 


SUNDAY 

CBS  MBS 


NBC 


ABC 


MONDAY  -  FRIDAY 

CBS  MBS 


NBC 


ABC 


SATURDAY 

CBS  MBS 


NBC 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11: 


11:15 


11:30 


11:45 


12:00  N 


112:151 


12:30 


12,45 


1:15 


9:00-9:05 
ABC  News 


Milton  Cross 


Prophecy,  Inc 
Voice  ol  Propheci 
(99) 


Message  ol 
Israel 

S 


Negro  College 
Choirs 
S 


Sunday  Melodies 


Marines  in 
Review 


The  Christian 
In  Action 

S 


Pan-American 
Union 


The  World 
Tomorrow 
Radio  Church 
of  God 


Churches  of 
Christ  Herald  ol 
Truth  (108) 


News 

S 


Music  Room 


E.  Power 


Bob  Trout 
Chevrolet 


Church  of  Air 


Salt  Lake  City 
Tabernacle 


News*  (5  min.) 


Invitation  le 
Learning' 
S 


The  Leading 
Question 
'54 


World 
Affairs 
Report 


Wash.ngton 
Week 


Guy 
Lombardo 
Time 


Dr.  Wyatt 
Wings  ol 
Healing 

(306) 


Christian  Rel. 

Church 
Back  to  God 

(268) 


Radio  Bible 
Class 
(291) 


Voice  ol 
Prophecy 

(307) 


Dawn  Bible 
Frank  8  Ernest 

(362) 


First  Church 
How  Christian 
Science  Heals 


Northwestern  U. 
Review 
S 


U.  S.  Marine 
Band 


Bill  Cunningham 
Co-op 


Co-op 
Merry 
Mailman 


Wings  of  Healing 
Global  Frontiers 


First  Church 
How  Christian 
Science  Heals 


World  News 
Round-Up 
Co-op 


Carnival  of 
Books 


Faith  in  Action 


Art  ol  Living 


ReaLemon 
lh  only 
Olson  Rug  Co 
Tuesday 
Mutual  of  Omaha 
W8F  Rockwood 

Swill  8  Co. 
Philco,  M-W-F 

Quaker 
Tues.  8  Thurs. 
Breaklast  Club 
1290)  R 


National  Radio 
Pulpit 


Sterling  Drug 
TuSTh  (susL) 
My  True  itory 
(212) 


Headlines  In 
Perspective 


G.Mills  M-W-F 
Seeman  Tu  8  Th 
Whispering 

Streets  i224) 


When  A  Gin 
Marries  (165) 
Carnation  Co. 


News  trom  NBC 


Mdrn.  Romances 
M-W-F 

hall  sponsorship) 


Stars 
From  Paris 


Companion 


Pauline  Frederick 
at  the  UN 


Thy  Neighbor's 
Voice 


UN  Assignment 


Three  City 
By-line 


Music  lor 
Relaxation 


Luncheon  at 
the  Sheraton 


N.  Y.  Day  by  Day 


The  Eterna1 
Light 
S 


No  Network 
Service 


Anthology 


Co-op 

Paul  Harvey 


Co-op 
Ted  Malone 


Co-op 
News 

Co-op 
RobL  Hurleigh 

No  Service 

Easy  Does  II 

Johnny 
Olsen 
Show 

Pet  Milk 
Godfrey 

(192)  R 

Co-op 
Cecil  Brown 

Campana 
Staley 
Godfrey  199)  R 
Bristol  Myers 
Frigidaire- 
Arthur  Godfrey 
(198)  R 

Faith  In  Our 
Time 

10:30 
Kraft  News 

Kellogg 
Minn.  Mining 

(203)  R 

10:35-11 
Johnny  Olsen 
Show 

Toni 
Lever 
Godfrey  (201)  R 

Florida  Calling 
With 
Tom  rrioore 

Pillsbury  8  Toni 

alL  Fri. 
Pillsbury  M-Th 

Kraft  News 

Gontnl.  Baking 
Make  Up  Your 
Mind  (56) 

Queen  (or  a  Day 

(551) 
11:45-12 
P.  Lorillard 

P8G  Ivory  Snow 
Rosemary 
(117) 

GF  on  TuTh  P8G 

Wendy  Warren 

(206) 

Miles  Labs 
Break  the  Bank 

Lever  Bros. 
Ends  3-11 
Aunt  Jenny  (179) 

Kraft  News 
12:15-12:20 

12:20-12:30 
Down  at 
Holmesy's 

Toni  MWF 
Whitehall  M-F 
Helen  Trent 

Whitehall-PSG 
Our  Gal  Sundat 

(183) 

12:30-1 
No  Service 

P8G  Ivory 
Road  ol  Life 
(154) 

Co-op 

Cedric  Foster 

P8G  Oiydol 
Ma  Perkins 
(163) 

Mutual 
Music  Box 

No  Network 

Service 


10-10:05"* 
M  M  McBride 


10:05-10:15 
Norman  Vincent 
Peale 


Joyce  Jordan 
M.D. 


Co-op 
No  School 
Today 


(10-10:30) 
Table  Products, 
Inc 


Doctor's  Wile 


Miles  Labs 
Break  the  Bank 


Nestles 
Alternate  wks. 
Space  Patrol 

(184) 


CP 

Strike  It  Rich 
(179) 


TBA 


CP 

The  Phrase  thai 
Pays  (183) 


Second  Chance 
*  3-Plan 


All-League 
Clubhouse 
S 


101  Ranch  Boys 
S 


No  Network 
Service 


America! 
Firntt 
S 


Navy  Hon 

S 


Co-op 
News 


No  Service 


SL  Louis 
Melodies 


Ferry  Morse 
Garden  Gate 

(195) 


General  Foods 
Galen  Drake 


10:05-10:50 
Galen  Drake 
S 


Sleep  Ere  Co. 


News*  (5  min.) 


Milner  (125) 
Helene  Curtis 

(10S) 
Van  Camp  (203) 
Robert  Q.  Lewi: 


12-12:30 
Romance 
S 


Liggett  8  Myer: 
Gunsmoke 

(195) 


City 
Hospital 


1:25-30  TBA 


No  Network 

Service 


9:30-9:35 
John  Price,  News 


No 
Network 

Service 


American 
Travel  Guide 


Conlerence 
Call 


Lucky  Pierre 
Show 


Philco  Corp 
Phonorama  Time 
11:55 
Young  Living 


I 

Ask 
You 


Country 
Jamboree 


Fifth  Army 
Band 


Serenade  to 
Romance 


10-10:05*** 
M.M.McBride 


Serenade 
to 

Romance 


Roadshow 


Allis-Chalmers 
National  Farm  8 

Home  Hour 
Eastern  Standari 

Stations  Only 


Peewee  King 
Show 


Dude  Ranch 
Jamboree 

Eastern  Stations 
Chalmers 
Home  Hour 

(CentralStations 


1:30  PM 


1:45 


2:15 


2:30 


2:45 


3:00 


3:15 


3:30 


3:45 


4:1 


4:15 


4:30 


4:45 


5:15 


5:30 


5:45  PM 


NBC 


nitfc 


CAST  I  NO 


run  mm n i»n  ma 


ABC 


THURSDAY 

CBS  MBS 


NBC 


ABC 


FRIDAY 

CBS  MBS 


NBC 


ABC 


SATURDAY 

CBS  MBS 


NBC 


frown  &  Williams 
Newt  


No  Network 

Service 


No  Netwirk 
Service 


Sun  Oil  4  Co-op 
3-Star  Extri 

m 


Alei  Drier 
Mae  en  the  Go 
Co-op 


Ne  Network 

Service 


Miles  Labs 
News  tl  World 

(HI) 


One  Man's 
Family 


Chevrolet 
Dinah  Shore 


Frank  Sinatra 
Show 


Barrie  Craig 
Confidential 
Investigator 


DeSoto  Plymouth 

Dealers, 
You  Bet  Your 
Life 
(HI) 


Amer.  Cig.  & 
Dig.  Big  Story 
(191) 


Fibber  McGee 
&  Molly 
•  3-Plan 


Net  in 

Service 


Budweiser 
Bill  Stern 


Co-op 

George  Hicks 


Vandercook 
CIO 


Co-op 

Quincy  Howe 


General  Mills 
Silver  Eagle 


Les  Griffith 
7:55-8 
S 


Jock  Gregson 
News  S 


News  S 


Sammy 
Kaye 


News  S 


Ralph 
Flanagan 
Show 


News  9:55-10 


AFL 
Edw.  Morgan 
News 


The  Great 
Gildersleeve 
kVHai* 


Jtaert  F.  Warner 
News  10:15-25 


News  10:25-30 


Keys  to  the 
Capital 


Front  &  Center 


No  Network 
Service 


Singing  with 
the  Stars 


News  ot 
tie  World 

Morgan  Beatty 


Sports  Report 
t 


Metre.  Lite  Ins. 
Allan  Jackson 

(10) 


No  Service 


Delco  Battries 
Lowell  Thomas 

(205) 


W-Th-F 
Philip  Morris 
Tenn.  Ernie 
(204) 


:nl!on  Lewis  jr. 


Longines 
Choraliers 
(108) 


Sabriel  Heatter 


Am.  Oil-Hamm 
Ed.  R.  Murrow 

(98) 


8-1:25 
The  Whistler 


Amer.  Tobacco 
Edwards  News 


Night 
Watch 


Campana 
Rosemary 
Clooney 


Bing  Crosby 
S 


Amos  V  Andy 
Music  Hall 
VCA-Reiall 


Sobt  Trout,  News 
Chevrolet  (197) 


Dance 
Orchestra 


Newt 


Dance 
Orchestra 


Repeat  of 
Kid  Strips 


Dinner  Date 


Coca-Cola  Co. 
Eddie  Fisher 
Show 


Official 
Detective 


Co-op 

Crime  Fighters 


Gil  Houston 
Show  


Co-op 
Parade 

of 
Sports 


Dance 
Time 


U.N. 
Highlights 


Alex  Drier 
Man  on  the  Go 
Co-op 


Miles  Labs 
News  ol  World 
(168) 


Dodge  Bros. 
Roy  Rogers 
:amily  Program 
(200) 


Esso  Reporter 
Lyle  Van  9-9:05 
Footnotes 
to  History 


No  Network 
Service 


Not  in 
Service 


Metro.  Life  lis, 
Allan  Jackson 

(10) 


Nt  Network 

Service 


Budweiser 
Bill  Stern 


un  Oil  8  Co-op 
3-Star  Extra 
(34) 


Co-op 

George  Hicks 


Delco  Battries 
Lowell  Thomas 
(205) 


Vandercook 
CIO 


No  Network 

Service 


Co-op 

Quincy  Howe 


en.  Mills,  Lone 
Ranger  (15J) 


Toni  Co. 
One  Man's 
Family  (182) 


Les  Griffith 
7:55-8 
S 


Am.  Oil-Ford 
Ed.  R.  Murrow 
(199) 


Jack  Gregson 
News  S 


Amer.  Tobacco 
Edwards  News 


American  Dairy 
Bob  Hope 
Show 


rown  S  Wm'son 
News 


News  S 


Spend 
A 

Million 


Sammy 
Kaye 


News  S 


Where  Have 
You  Been 


The  World  We 
Live  In 


Fibber  McGee 
S  Molly 
•  J-Plan 


News  9:55-10  Ilob'-Trout,  News 
Chevrolet  (197) 


AFL 
Edw.  Morgan 
News 


The  Great 
Gildersleeve 
3-Plan* 


i  Ibert  F.  Warner 
News  10:15-25 


News  10:25-30 


Jane  Pickens 
Show 


Indoors 
Unlimited 


No  Network 

Service 


News  ol 
the  World 
Mtrgn  Beatty 


Songs  By 
Dini 


Sports  Report 


No  Service 


W-Th-F 
Philip  Morris 

Campana 
Tenn.  Ernie 
(204) 


Longines 
Choraliers 
(108) 


Amer.  Home 
Gabriel  Heatter 


8-8:25 
Crime 
Photographer 


Godfrey 
Digest 
S 


Bristol-Myers 
Godfrey  Digest 
(204) 


.iggett  &  Myers 
Perry  Come 

(208) 


General  Foods 
Bing  Crosby 


9:30-9:55 
Amos  Y  Andy 
Music  Hall 
Viceroy 


Dance 
Orchestra 


News 


Dance 
Orthostri 


Repeat  ol 

Kid  Strips 


ulton  Lewis  jr. 


Co-op 
Men's  Corner 


Burton-Dixie 

Corp 
Paul-M.  Ford 


Counterspy 


Co-op 

Take  a  Number 


Esso  Reporter 
Lyle  Van  9-9:05 
Footnotes 
to  History 


Gil  Houston 
Show 


The  Search 

that 
Never  Ends 


Family 
Theatre 


Dance 
Orchestra 


In  The 
Mood 


U.N. 
Highlight] 


Alex  Drier 
Man  on  the  Go 
Co-op 


Miles  Labs 
lews  ol  World 
(168) 


No  Network 

Service 


No  network 

Service 


Sun  Oil  Co-op 
3-Star  Eitra 

(34) 


No  Network 

Service 


One  Man's 
Family 


Chevrolet 
Dinah  Shore 


Toni 
Frank  Sinatra 
Show 


Friday 
With 
Garroway 


Gillette  Fights 


Sports 
Highlights 


No  Network 

Service 


News  ol 
the  World 
Morgan  Beatty 


Pan 

American 
Union 


Co-op 
Bob  Finnegai 
Starts 


Co-op  Sports 
Afield  With 
Bob  Edge 


At  Ease 


C  en.  Mtrs..  News 


Overseas 
Assignment 


lames  Crowley 
Reports 
S 


It's  Your 
Business 


8:00-8:05 
ABC  News 


Dancing  Party 
S 


Ozark 
Jubilee 


Music 


Statler 
Orchestra 


Lou  Cioffi 
News 


Sports 
Roundup 


Capitol 
Cloakroom 


Make  Way 
for  Youth 


Gangbusters 


iggett  &  Myers 
Gunsmoke 
(213) 


Juke  Box  Jury 


P.  Lorillard 
Two  For  The 
Money 

(209) 


Saturday  Night 
Country  Style 


9:55-10 
Chevrolet 
Jackson  (192) 


Saturday 
Night 
Country  Style 


Dance 
Orchestra 


Newt 


Dance 
Orchestra 


World  Traveler 


John  Flynn 


Retort  From 
Washington 


Basil  Heatter 


h  BC  Travel  Bur. 


Co-op 
True  or  False 


Co-op 
Parade 

of 
SeorU 


Lombardoland 

U.S.A. 
S 


hietgt  Thettre 
tf  the  Air 
S 


Basil  Heatter 
Commentary 


Airmen  of  Note 


Qttrio  Hiikt 
Newt 


V.  Kalleebtri 
News 
Co-op 


The  Kingdom 
Come 


Heart  of 
the  News 


College  Quiz 
Bowl 


Conversation 


Boston 
Symphony 

(Kansas  City 
Symihony 
Mar  12  only 


R.  J.  Reynolds 
irand  Ole  Opry 

(93) 
&  S 


Tei 

Williams 
Show 


Town 

Hall 
Party 


Newt  Irom 
NBC 


No  Network 
Service 


6:00  PM 


6:15 


6:30 


6:45 


7:1 


7:15 


7:30 


7:45 


8:15 


:30 


:45 


9:15 


9:30 


9:45 


0:15 


10:30 


10:45 


11:1 


11:15PM 


^DAY 

MBS 


>) 


NBC 


Lutheran 
Hour 
(479) 


Basil  Heatter 


Bandstand 
U.S.A. 


The 
Army 
Hour 


Wonderful 
City 


Have  A 
Heart 


Pop  The 

Question 


Nick 
Carter 


Natl.  Biscuit 
Adventures  of 
Rin  Tin  Tin 


True 

Detective 
Mysteries 


U.  of  Chicago 
Roundtable 


The  Catholic 
Hour 


Youth  Wants 
to  Know 


Weekend 


RCA  Participation 
4:45-5  portion 
Mar  13  20  27 
only 


Inheritance 


Dennis  Day 
Nil  Nile  Show 


ABC 


MONDAY  -  FRIDAY 

CBS  MBS 


NBC 


Cltttd  Circiit 


No  Network 
Service 


Betty  Crocker 

M-W-F 
Seeman  Bros. 
Sheilah  Graham 
TSTh 


The 
Martin  Block 
Show 
2:35-4 


Latin  Quarter 
Matinee 


Betty  Crocker 
M-W-F 
TSTh 

Dorese  Belc 


Treasury 
Bandstand 

4:30-5 


Musical 
Express 
M-F 


The  Fred  Beck 
Show 
S 


Gloria 
Parker 


Vincent 
Lopez 


P8G  Crisco 
Dr.  Malone 

(153) 


PSG  Duz 
Guiding  Light 
(128) 


Armour 
Mrs.  Burton 
(146) 


PSG  Tide 
Perry  Mastn 

(173) 


Toni  S  Bristol 
Myers  Nora 
Drake  (197) 


PSG  Ivory  Fl. 
Brighter  Day 
(164) 


Pharmaco 
Hilltop  House 

TuSTh 
(MWF  susL) 

(147)  R 


Lever,  Kellogg 
Housenarty  * 
(182)  R 


Pillsbury  MTh 
Ho  lie  Party 
Hawaiian  F 
(196)  R* 


No  Service 


4:55-5  News 


No  Service 


Ted 
Steele 
Show 


Co-op 

Pauline  Frederic 
Reporting 


Luncheon 
with  Lopez 


2:25 
Kraft  News 


Wonderful 
City 


Ruby  Mercer 
Co-op 


Bruce 
& 

Dan 


rlWF  B.  Benson 
"uTh  Q.  Oats  Co. 
Sgt  Preston  ol 
the  Yukon 


M-F 
Bobby  Benson 
Kraft  News 


No  Network 
Service 


News 


Woman 
In  Love 


— m — 

Pepper  Young 

(166) 


PSG 
Right  to  Happi- 
ness (163) 


ps5" 
Backstage  Wife 

(175) 


Sterling  MWF 
Toni  Tu-Th 
Stella  Dallas 
(162) 


terling  M-W-F 
Toni  (Tu-Th) 
Widder  Brown 
(162) 


PSG 
Woman  in  My 

House  (188) 


Miles  Labs 
Just  Plain  Bill 


C-P 
Lorenzo  Jones 
(191) 


nr.  Jolly's  Hotel 

for  Pets 
Coast  Fisheries 
T-Th  Sustaining 


It  Pays  to  Be 
Harried  *  3-Plan 


ABC 


SATURDAY 

CBS  MBS 


Vincent  Lopez 
Show 
S 


Texas  Co. 
Metropolitan 
Opera 


Festival 
S 


Allan  Jackson 
Chevrolet  (205) 


Stan 
Dougherty 
Presents 


Dance 
Orchestra 


Teddy  Wilson 
Show 


Army 
Show 


String 
Serenade 


Treasury  Band- 
stand 


Adventures 
In  Science 


CBS  Farm 
News 


Saturday 
at  the 
Chase 


Mutual  Reports 
The  News 


Richard  Hayes 
Show 


Symphonies 
For 
Youth 


Bandstand 
USA 


Salute  to 
the  Nation 


Sports 
Parade 


Teenagers 
Unlimited 


NBC 


■  ohn  Price,  News 


Roadshow 


!  !CA  Pa'ticipation 
5:30-6  portion 
Mar  12  t!  26 


Explanation:  Listings  in  order:  Sponsor,  name  of 
program,  number  of  stations;  R  repeat:  S  sustain- 
ing: TBA  to  be  announced.     Time  EST. 
ABC— 8:55-9  a.m..  2:30-2:35  p.m.,  4:25-4:30  p.m., 
M.W.F..  Betty  Crocker.  Gen.  Mills  (319). 

7:55-?  p.m..  Les  Griffith  &  The  News.  (3321. 
Musterole  News — In  each  of  four  time  zones.  13 

times  on  Sat..  11  times  on  Sun. 
Studebaber-Packard  News — In  each  time  zone.  3 

times  Mod.,  Wed..  Thu..  Fri. 
CBS — 8:30-8:55  a.m..  Sun.,  General  Foods  Corp.. 

Sunday  Gatherin'  109. 
11:30-11:35  a.m.  Sun.  Lou  Cioffl— News  (S> 
3:15-3:30  p.m.  MWF  Lever — Huuseparty  180 
3:15-3:30  p.m..  Tu.-Th..  Kellogg— ,<c  Houseparty  191 
3:30-45  p.m.,  Dole — Houseparty  171 
3:30-3:45  p.m.   M-Th  Pillsbury — Houseparty  191 

Longines-Wittnauer  Watch  Co. 
Sat. — News    10:00-10:05    a.m.:    10:55-11.00  a.m.; 

12  Noon-12:05  p.m.    126  Sta. 
Doug   Edwards— Pall  Mall   Wed.-Th.  Fri.  8:25-30 

p.m. 

G.  Drake— Tasti  Diet  Sat.  1:25-30  p.m.,  203  Sta. 
Arthur  Godfrey  Time 

10-  10:15  a.m.,  Pet  Milk — M.-F.  ait.  days;  Lewis- 
Howe — alt.  Tue.,  Wed.  &  each  4th  Fri.:  Mu- 
tual of  Omaha — alt.  Mon..  Thu.  &  each  4th  Fri. 

10:15-30  a.m..  Staley  Mfg.— M.-Th.  alt.  days: 
Campana  Sales— M.-Th.  alt,  days;  Bristol  Myers 
— alt.   Fri. :  Glamorene — alt.  Fri. 

10:30-45  a.m..  Minn.  Mining — Mon.  and  each 
4th  Fri.  st.  3/4:  Corn.  Prod. — Wed.  and  each 
4th  Fri.  St.  3/1S;  Gen.  Motors— Tu.  &  Th.; 
Staler   Mfg. — alt.  Fri. 

10:45-11  a.m..  Bristol-Myers — M. .  W.  alt.  Fri.: 
Kellogg — Tu.   &  Th. :   Campana — alt.  Fri. 

11-  11:15  a.m..  Lever— Bat.  W.  alt.  Fri.:  Toni— 
Tu.   &  Th. :  Kellogg— alt.  Fri. 

11:15-30  a.m..  Pillsbury — M. -Th. ;  Toni— alt.  Fri.: 

Gen.   Motors — alt.  Fri. 
General  Motors  Corp.  Chevrolet  Div..  Newscasts 
Robert  Trout  &  the  News,  Sun  9:55-10  a.m.:  Sun. 

1:30-35  p.m.:  Sun  5:55-6  p.m.:  Mon. -Fri.  9:55. 
Allan  Jackson  News.  Sat.  1:30-35  p.m.:  Sat.  5:30- 

35  p.m.:  Sat.  7-7:05  p.m.:  Sat.  9:55-10  p.m. 
Longines-Wittnauer  Watch  Co..  Newscasts 
Newscast   (5  min.  >  with  Larry  LeSueur.  Sun.  12 

p.m.;  Sun.  4  p.m.:  Sun.  5  p.m.:  Sat.  10  a.m.: 

Sat.   10:55  a.m.:  Sat.  12  p.m. 
Amos  'n'  Andy  Music  Hall 
Brown  &  Williamson.  M.  W..  Ted  Bates 
MBS— 

Mon. -Fri.  8:00-8:30  p.m.  Programs—  Multi-Message 
Plan    Participants — Mon..    Wed..    Fri.:    R.  J. 

Reynolds  Tob.   Co. — M.-F..  Dodge  Div. — M.-F. 

Pearson   Pharmacal.  M.-F. 
Multi- Message 
NBC— 

*  THREE   PLAN  PROGRAMS 

Second  Chance:  RCA— Thu.  &  Fri. 
It  Pays  «o  be  Married:  RCA— Tue.  &  Wed..  Ar- 
mour/— Fri. 

Fibber  McGee  &  Molly — Prudential — Sun.  thru 
Thu..  Armour — Mon.,  Wed.  &  Thu..  Viceroy — 
Tue. 

The  Great  Gildersleeve:  RCA — Mon..  Wed.  &  Thu. 
***  Mary  Margaret  McBride 

Mon.  &  Tu. :  Q-Tips.  Wed. :  Starbist.  Thu.  & 
Fri. :  Gen.   Foods,   Sat. :  Calgon. 


rut  Two. 

»  •»  it*  C»ftr» 
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Your  campaign 
in  Milwaukee 

Yesterday  wxix,  Channel  19,  became  the 
Milwaukee  station  for  the  CBS  Television 
Network  and  enabled  Milwaukee  viewers 
for  the  first  time  to  see  the  network's 
complete  line-up  of  the  most  popular  stars 
and  shows  in  television  on  wxix. 

Last  week  wxix  initiated  one  of  the 
biggest  advertising  campaigns  ever  launched 
behind  a  new  station :  a  major  newspaper 
campaign  for  seven  consecutive  days  which 
is  continuing  over  the  next  three  weeks, 
together  with  an  imposing  outdoor  campaign 
covering  64  billboards  throughout  the 
entire  Milwaukee  area. 

The  real  backbone  of  this  comprehensive 
campaign  consists  of  a  continuing  barrage  of 
both  day  and  night  on-the-air  promotion 
announcements  by  the  network's  stars. 

The  whole  purpose  of  this  effort,  of  course, 
is  to  build  audiences  for  your  campaign 
in  the  important  Milwaukee  market.  To  get 
the  most  out  of  this  market  and  the  most 
popular  program  schedule  in  all  television, 
get  in  touch  with  CBS  Owned  wxix  or 
CBS  Television  Spot  Sales. 

WXIX8I9 

Miliraukee  Station  for  the  CBS  Television  Network 


•  ADVERTISERS  &  AGENCIES  • 


MR.  TRAXLER 


(A&A  continues  from  page  32) 

art  director,  Hanson  &  Hanson  Inc.,  Chicago, 
to  art  department. 

E.  L.  Traxler  Jr.,  formerly  with  promotion 
dept.,  Ralston  Purina 
Co.,  St.  Louis,  ap- 
pointed radio-tv  di- 
rector, Clark  & 
Bobertz  Inc.,  Detroit. 

Richard  T.  Williams, 

assistant  to  president, 
J.  Gordon  Manches- 
ter Adv.,  Washing- 
ton, appointed  radio- 
tv  director. 

Lynn    W.  Bennett, 

assistant  advertising 
manager,  Edison 
storage  battery  div.,  Thomas  A.  Edison  Inc., 
West  Orange,  N.  J.,  to  Knipe  Assoc.,  Dover, 
N.  J.,  as  account  executive  and  copy  chief  and 
also  will  establish  public  relations  department. 

Jack  List,  sales  dept.,  WHKK  Akron,  Ohio,  to 
Fred  Bock  Adv.  Co.,  same  city,  as  account 
executive. 

Austin  L.  D'Alton,  formerly  with  Fuller  & 
Smith  &  Ross  Inc.,  Chicago,  to  Weiss  &  Geller, 
same  city,  as  account  executive. 

Gordon  Hill,  public  relations  director,  Texas 
State  Optical,  Beaumont,  Tex.,  to  Ruthrauff  & 
Ryan,  Houston,  TSO  agency,  as  account  execu- 
tive; W.  Ed  Allen,  formerly  vice  president  and 
director,  Greer,  Hawkins  &  Allen  Adv.,  Hous- 
ton, succeeds  Mr.  Hill. 

Stuart  D.  Watson,  advertising  director,  S.  C. 
Johnson  &  Son  Inc.  (wax),  Racine,  Wis.,  named 
to  newly-created  position,  advertising  and  mer- 
chandising director. 

Robert  L.  Stone,  sales  manager,  fountain  div., 
Dr.  Pepper  Co.  (soft  drinks),  Dallas,  Tex.,  ap- 
pointed assistant  general  sales  manager  of 
company. 

Austin  Lempit,  formerly  with  Doyle,  Kitchen, 
McCormick,  N.  Y.,  to  Brooke,  Smith,  French 
&  Dorrance,  same  city,  as  senior  technical 
writer  and  staff  writer. 

Alan  Amsden,  former  journalism  instructor, 
U.  of  South  Dakota,  Vermillion,  S.  D.,  to  copy 
dept.,  Allen  &  Reynolds,  Omaha. 

Juke  Goodman,  formerly  art  director,  Saks 
Fifth  Avenue,  N.  Y.,  and  Ben  Alcock,  formerly 
with  Biow-Beirn-Toigo,  N.  Y.,  to  Cunningham 
&  Walsh,  same  city. 

Allan  J.  Copeland,  Allan  J.  Copeland  Adv., 
Chicago,  elected  president,  Midwestern  Adv. 
Agency  Network. 

AGENCY  APPOINTMENTS 

Cinch  Products  Inc.  (cakes,  bread  mixes),  L.  A., 
appoints  Hixson  &  Jorgenson  Inc.,  same  city, 
with  Ross  Sawyer  as  account  executive.  Con- 
centrated radio-tv  is  planned. 

A.  Brioschi  &  Co.,  Fairlawn,  N.  J.,  names 
David  J.  Mahoney  Inc.,  N.  Y.,  to  handle  all 
anti-acid  advertising  in  English  and  Italian  lan- 
guages effective  March  1.  Radio-tv  will  be 
used. 

Roberts,  Johnson  &  Rani!,  division  of  Interna- 
tional Shoe  Co.,  St.  Louis,  appoints  Krupnick 
&  Assoc..  same  city. 

Animation  Equipment  Corp.,  New  Rochelle, 
N.  Y.,  appoints  Friend,  Krieger  &  Rader  Inc., 
same  city,  for  Oxberry  cameras,  optical  printers 
and  animation  equipment. 


FILM 


KAUFMAN  DECRIES  FILM  RATE-CUTTING 


MR.  KAUFMAN 


Guild  Films  chief  tells  National 
Tv  Film  Council  that  quality  of 
filmed  shows  must  be  main- 
tained and  calls  for  a  halt  in 
'price-cutting.' 

A  HALT  to  "price-cutting"  and  a  call  for  "in- 
tegrity" were  issued  in  a  talk  Thursday  by 
Reub  Kaufman,  president  of  Guild  Films,  at 
a  National  Television  Film  Council  luncheon 
in  New  York. 

Mr.  Kaufman  directed  his  remarks  on  price- 
cutting  to  advertising  agencies,  stations,  film 
producers  and  distributors,  asserting  that  each 
to  a  degree  has  contributed  to  the  practice  of 
beating  down  prices  of  film  packages.  These 
practices,  he  noted, 
have  proved  to  be 
a  handicap  for  those 
within  the  industry 
who  would  turn  out 
a  better  or  more  de- 
veloped product. 

Agencies,  for  ex- 
ample, Mr.  Kauf- 
man said,  will  de- 
mand quality  in 
packaged  films  but 
turn  around  and 
seek  a  lower  price 
for  them  on  behalf 
of  their  clients.  He 
asserted  that  agencies  are  quick  to  ask  for  a 
daring  or  different  approach  from  the  film 
maker,  but  they  "are  the  very  first  not  to 
recommend  such  films  to  clients."  Many  agen- 
cies, he  declared,  are  reluctant  to  try  something 
new — "You  accept  ratings  but  reject  impact." 

Similarly  he  spoke  of  stations  "whose  destiny 
lies  in  the  direction  of  films"  but  who  program 
them  "at  midnight  and  fringe  time."  If  better 
time  periods  were  selected  in  film  programming, 
he  said,  stations  will  find  they  can  serve  the 
public  better  with  a  more  flexible  and  profit- 
able schedule.  Stations  "will  not  gain  any- 
thing in  driving  producers  into  bankruptcy,"  he 
warned. 

Stations'  Attitude  Improves 

Improvement  in  the  stations'  attitude,  Mr. 
Kaufman  said,  can  be  seen  in  the  type  of  agree- 
ment Vitapix  now  has  with  Guild  Films.  He 
said  Vitapix  now  has  60  member  stations  and 
that  an  additional  60  stations  have  applied, 
and  are  under  consideration,  for  membership. 

This  arrangement,  he  said,  has  been  health- 
ful for  both  the  film  and  the  broadcast  indus- 
tries, combining  the  factors  of  less  risk,  more 
confidence  in  quality  film,  greater  percentage  of 
advertising  dollars  and  a  better  type  of  spon- 
sor. 

Mr.  Kaufman  predicted  that  the  trend  will 
continue  toward  the  elimination  of  the  "weak 
sister"  in  the  tv  film  field.  There  will  be  more 
combinations  of  companies,  Mr.  Kaufman  said, 
whose  company  recently  acquired  distribution 
functions  of  the  feature  film  catalogue  of  Mo- 
tion Pictures  for  Television  Inc.  He  fore- 
cast an  emergence  of  "stronger  and  more  indi- 
vidual" companies. 

In  the  future,  he  said,  film  will  take  a  greater 
percentage  of  air  time  in  both  network  and 
local  hours.  Today's  dollar  volume  in  the  tv 
film  industry,  he  asserted,  will  look  puny  in 
comparison  to  what's  to  come. 

Still  other  problems  beset  the  tv  film  industry 
which  now  nears  stability  and  which  has  ac- 
quired prestige  with  agencies  and  Wall  St.. 
Mr.  Kaufman  said.  These  he  listed  as  questions 
of  producing  films  in  color  or  black-and-white. 


of  aiming  for  day  or  night  telecasting,  of  setting 
their  length  at  15  or  30  minutes,  or  whethei; 
companies  should  think  in  terms  of  "strips,"  oi| 
network  or  syndication,  and  whether  compa 
nies  should  assume  the  role  of  producer  or  dis 
tributor,  or  perhaps  both. 

Mr.  Kaufman  admonished  that  already  then 
is  an  overproduction  in  the  tv  film  industry 
and  noted  a  danger  of  "sameness  or  similarity.' 

Mr.  Kaufman's  talk  was  made  after  installa 
tion  of  a  new  slate  of  NTFC  officers  for  the 
year.  Comedian  Joey  Adams  served  as  toast- 
master.  John  J.  Schneider,  Biow-Beirn-Toigo 
succeeded  Melvin  L.  Gold,  Mel  Gold  Produc- 
tions, as  president.  Other  officers:  William 
Reddick,  W.  J.  German  Inc.,  executive  vice 
president:  Sydney  Mayers,  Unity  Television 
Corp..  executive  secretary;  Sam  Spring,  at- 
torney, NTFC  counsel,  treasurer;  Beulah  Jarvis. 
NBC,  general  secretary,  and  as  vice  president! 
and  their  departments:  Arche  Mayers,  Unity 
distribution;  Bert  Hecht,  Bill  Sturm  Studios, 
production;  Jim  Ellis,  Kudner  Agency,  agency 
Adrien  Rodner,  ABC,  station;  Ken  Cowan 
B»T,  membership,  and  Lou  Feldman,  Du-Ar 
Labs,  laboratory. 

CROSBY  SHOWS  NEW 
COLOR  VIDEO  TAPE 

First  demonstration  of  Bing 
Crosby  Enterprises'  color  video 
tape  recording  system 
achieves  65%-75%  color  fideli- 
ty, according  to  one  observer. 

FIRST  demonstration  of  Bing  Crosby  Enter- 
prises' color  video  tape  recording  system  was 
given  to  the  trade  press  in  Hollywood  last  week, 
with  a  four-minute  segment  of  the  Feb.  7 
NBC-TV  "The  Women"  telecast  serving  as  a 
test  strip. 

The  opinion  of  one  agency  executive,  who 
saw  both  the  original  program  at  NBC-TV 
Hollywood  and  the  BCE  test,  was  that  BCE 
color  VTR  had  achieved  "65%  to  75%"  color 
fidelity. 

However,  BCE  spokesmen  noted  that  a  re- 
cording was  made  from  the  Mt.  Wilson  signal, 
with  the  color  signal  already  "degraded"  by 
continental  transmission.  With  direct  line, 
shortly  expected  from  CBS-TV,  truer  hue  fideli- 
ty can  be  expected,  they  stated. 

Moreover,  the  color  system  shown  to  the 
press  last  week  has  already  been  largely  dis- 
carded, with  experiments  on  a  new  system  start- 
ing this  week.  The  new  system  will  be  demon- 
strated within  two  months,  Crosby  executives 
promised. 

John  T.  Mullen,  BCE  chief  engineer,  told 
viewers  that  mechanical  difficulties  of  color 
VTR  have  largely  been  solved.  Press  viewers 
agreed  that  the  demonstrated  picture  offered 
constant  picture  and  color  quality. 

Frank  C.  Healey,  BCE  executive  director, 
told  B«T  that  the  foot-per-second  use  rate  prob- 
lem has  also  been  largely  solved,  with  Crosby 
Enterprises  shortly  to  introduce  equipment  to 
record  16  minutes  of  a  program  on  a  15-inch 
reel. 

Mr.  Healey  also  indicated  savings  with  color 
VTR.  Raw  color  film  stock  sufficient  to  pro- 
duce one  hour  of  programming  presently  costs 
approximately  $4,000.  while  similar  raw  VTR 
stock  will  cost  only  from  $300  to  $400. 

Further.  Mr.  Healey  predicted  that  Bing 
Crosby  Enterprises  will  have  color  VTR  equip- 
ment on  the  commercial  market  in  IVi  years. 
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here's  why  you  get 

EXTRA  LENGTH 

EXTRA 
STRENGTH 


audiotape 


SH    nail fa*  p* 


Wl 


ith 


LR  audiotape  on  Mylar 


polyester  film 


NOW  YOU  can  get  the  extra  length  that  many  tape  record- 
ing applications  require,  without  any  sacrifice  in  strength 
or  durability.  For  the  new  Type  LR  Audiotape,  made  on 
1-mil  "Mylar,"  actually  has  greater  impact,  tensile  and  tear 
strength  than  even  the  conventional  plastic-base  tape  of  50% 
greater  thickness. 

And  because  "Mylar"  withstands  extreme  temperatures  and 
is  virtually  immune  to  humidity,  LR  Audiotape  stands  up 
longer  under  the  most  severe  conditions  of  use  and  storage. 

This  Longer  Recording  Audiotape  is  now  available  in  900, 
1800  and  3600- ft.  reels.  Audio  also  offers  a  complete  standard 
line  of  Audiotape  on  "Mylar,"  in  1,  IV2  and  2-mil  base  thick- 
ness. Test  it  —  compare  it  with  any  other  tape  on  the  market. 
In  performance  and  durability,  it  speaks  for  itself! 


HOME  RECORDISTS -CHURCH  RECORDISTS: 

Enter  Audio  Devices'  BIG  PRIZE  CONTESTS  for  the 
best  articles  on  "How  I  Use  My  Tape  Recorder." 

WIN  a  V-M  "tape-o-matic"  recorder,  plus  $100  cash,  plus 
20  7-inch  reels  of  Audiotape.  Ten  other  valuable  awards,  too! 

Contest  closes  April  1,  1955.  See  your  Audiotape  dealer,  or 
write  to  Audio  Devices  today  for  complete  details.  There's  noth- 
ing to  buy! 


Table  I  TESTS  AT  75*F,  50%  RELATIVE  HUMIDITY 

Yield  Strength  Breaking  Strength 


Table  II  TESTS  AT  75"F,  90%  RELATIVE  HUMIDITY 

Yield  Strength  Breaking  Strength 

1  mil  Acetate 


The  above  test  data,  taken  under  conditions  of  both 
winter  and  summer  humidity,  show  the  marked 
superiority  of  1-mil  "Mylar,"  not  only  over  the  thin 
cellulose  acetate  base,  but  over  the  standard  1.45- 
mil  acetate  as  well. 

*Dupont  Trade  Mark 


AUDIO  DEVICES,  Inc. 

444  Madison  Avenue,  New  York  22,  N.  X 
off;  ccs  in  Hollywood  *  Chicago 
Export  Dept.,  13  E.  40th  St.,  N.Y.  16,  N.Y.,  Cables  "ARLAB" 
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ROBERT  HESS  (I),  named  to  the  new  post 
of  manager  of  motion  picture  photog- 
raphy for  the  Newsfilm  production  de- 
partment of  CBS  news  and  public  affairs 
division,  is  congratulated  by  James  C. 
Hagerty,  news  secretary  to  the  President. 

fective  immediately,  as  another  in  a  series  of 
continual  steps  to  improve  the  editorial  and 
technical  quality  of  the  basic  Newsfilm  cover- 
age, Mr.  Mickelson  said: 

"Mr.  Hess  will  concentrate  on  fresh  ap- 
proaches to  covering  the  news  in  film.  We  be- 
lieve we  have  come  a  long  way  since  we 
entered  the  newsfilm  field.  We  have  a  long 
way  to  go.  We  are  still  experimenting.  We  are 
trying  to  bring  the  most  experienced,  most 
creative  personnel  possible  into  the  organiza- 
tion." 

Mr.  Hess  has  been  covering  Washington  de- 
velopments for  television  for  the  past  four 
years,  starting  with  his  assignment  to  cover 
Gen.  Eisenhower's  tour  in  1951  for  Telenews 
and,  since  the  formation  of  CBS  Newsfilm  on 
May  1,  1953,  as  White  House  cameraman  for 
that  organization. 

Ziv  Television  Moves 
To  New  L  A.  Studios 


RCA  TO  EXPAND 
TV  FILM  BRANCH 

Paul  White  has  been  retained 
in  an  advisory  capacity  to  han- 
dle distribution  arrangements 
with  film  producers  and  aid 
syndicated  color  programming 
efforts.  Expansion  program  to 
take  five  years. 

A  FIVE-YEAR  expansion  program  for  RCA 
Recorded  Program  Services  tv  film  syndication 
branch  got  off  the  ground  officially  last  week. 

Paul  White,  with  more  than  20  years  in 
radio,  tv  and  film,  has  been  retained  in  an  ad- 
visory capacity  by  the  Custom  Record  Dept. 
of  the  RCA  Victor  Record  Div.  His  responsi- 
bility will  be  the  development  of  the  five-year 
plan. 

Announcements  of  Mr.  White's  appointmentl 
and  expansion  of  the  RCA  branch,  concerned 
with  sales  and  distribution  of  films  for  tv,  were 
made  Wednesday  by  James  P.  Davis,  depart- 
ment manager  of  RCA  Victor  Custom  Record 
Dept. 

Mr.  Davis  outlined  Mr.  White's  activities  as 
centering  on  distribution  arrangements  with 
tv  film  producers  and  aiding  in  efforts  to  make 
syndicated  color  programming  available  to 
stations  and  sponsors  "at  reasonable  prices." 

In  distribution  arrangements  with  tv  film 
producers,  Mr.  White  explained,  priority  will 
be  given  to  properties  "which  will  inject  fresh 
ideas  into  the  tv  programming  picture."  Em- 
phasis, he  said,  will  be  on  daytime  categories 
of  musical  shows,  audience  participation  pro- 
grams, short  subjects,  "offbeat"  human  interest 
shows,  teen-age  programs,  educational  family 
entertainment  and  film  library  shows. 

Mr.  White  is  a  former  president  of  Inter- 
national Trans-Video,  is  chairman  of  the  board 
of  Visifex  Inc.  and  has  served  as  president  of 
Prockter  Syndications.  He  is  a  charter  mem- 
ber and  former  director  of  the  National  Tele- 
vision Film  Council  and  before  his  entrance 
into  tv  was  with  Paramount  Pictures  and  Euro- 
pean general  manager  for  David  O.  Selznick. 
He  has  produced  more  than  100  tv  films  in 
Hollywood,  New  York,  Mexico  and  Europe. 


MPTV  SUIT  TO  TEST 
TV  BLOCK  BOOKING 

QUESTION  of  block  booking,  in  regards  to 
the  distribution  of  tv  and  feature  films  to  tv, 
has  been  raised  by  attorney  Adele  I.  Springer 
in  her  300-page  brief  filed  Feb.  18  in  Los 
Angeles  Superior  Court  on  behalf  of  the  six 
independent  motion  picture  companies  who 
charge  five  distribution  firms  with  premature 
release  of  their  feature  films  to  tv  [B»T,  Dec. 
6,  1954].  In  terming  Motion  Pictures  for  Tele- 
vision's practice  of  block  booking  illegal,  Miss 
Springer  is  believed  to  have  raised  a  point 
hitherto  not  covered  in  previous  tv  distribution 
litigation.  In  support  of  this  stand,  the  brief 
cited  the  U.  S.  Supreme  Court  decision  in  the 
case  of  the  government  vs.  Paramount  Pictures 
handed  down  in  May  1948,  which  declared 
illegal  block  booking  in  the  distribution  of 
motion  picture  films  for  exhibition  in  theatres. 
This  ruling  with  respect  to  theatrical  block 
booking  should  be  made  equally  applicable  to 
tv  block  booking,  the  brief  asserts. 

"A  number  of  tv  contracts  made  by  MPTV 
with  tv  stations  required  the  purchase  and  sale 
of  the  entire  library  of  MPTV's  films  and  that 
it  became  the  policy  to  sell  the  entire  library 
and  that  some  of  the  contracts  made  it  a  con- 
dition that  all  of  MPTV's  future  acquisitions 
of  additional  films  be  included  during  the  term 
of  the  license.  .  .  .  We  look  to  the  holding  in 
the  Paramount  case  that  block  booking  was 
properly  enjoined  as  an  improper  enlargement 
of  monopoly  of  copyright  .  .  .  thus,  the  plain- 
tiffs' pictures  herein,  each  stands  not  on  its 
own  footing  but  in  whole  or  in  part  on  the 
appeal  which  another  film  may  have,"  the  brief 
continued. 

'Particularly  Grievous' 

"Particularly  grievous  is  this,  in  the  case  at 
bar,  since  the  pictures  herein  were  compara- 
tively new  for  tv  purposes  and  are  better  quality 
and  newer  vintage  than  most  of  the  other  pic- 
tures in  the  MPTV  library  of  more  than  600 
or  700  pictures.  In  addition,  there  is  not  to 
be  overlooked  the  observation  that  block- 
booked  packages  are  sold  at  'wholesale  prices' 
and  not  for  'retail  prices'  with  lesser  revenues 
to  the  individual  picture,  wholly  apart  from  the 
improper  allocations  made,"  the  brief  said. 

An  additional  charge  of  outright  fraud  was 
added  to  the  causes  of  action  against  the  five 
distribution  firms.  The  brief  also  requested 
$50,000  per  picture  for  damages,  up  to  the 
present  time,  on  the  basis  of  the  defendants' 
failure  to  refute  the  testimony  and  evidence 
presented  to  the  court  by  called-in  experts.  The 
$2.5  million  suit,  involving  1 1  feature  films, 
was  originally  filed  Nov.  17,  1952,  against 
MPTV,  United  Artists,  Chesapeake  Industries 
(then  Pathe  Industries),  Eagle  Lion  Films  and 
Eagle  Lion  Classics  by  Equity  Films,  Equity 
Pictures,  Orbit  Productions,  Orbit  Pictures,  Jack 
Schwarz  Productions,  Frost  Films,  Russ  Vin- 
cent and  Dave  Kessel. 

CBS  Newsfilm  Production 
Post  Taken  by  Robert  Hess 

ROBERT  HESS,  White  House  cameraman  for 
CBS  Newsfilm,  has  been  named  to  the  new 
post  of  manager  of  motion  picture  photography 
for  the  Newsfilm  production  dept.  of  the 
CBS  news  and  public  affairs  div.,  Sig  Mickel- 
son, vice  president  in  charge  of  CBS  news  and 
public  affairs,  announced  last  Thursday. 

Describing  the  appointment,  which  was  ef- 


ZIV  TELEVISION  Programs  Inc.  will  move 
to  new  headquarters  in  Los  Angeles  in  the 
newly  purchased  Ziv  Television  Studios  (for- 
merly American  National  Studios)  on  April  1, 
it  was  announced  last  week  by  Frederic  W. 
Ziv,  chairman  of  the  board. 

The  new  Ziv  property,  which  was  purchased 
last  year  for  an  estimated  $2  million,  consists 
of  seven  completely-equipped  sound  stages  on 
six  acres  of  land.  The  entire  Ziv  operation 
on  the  West  Coast,  according  to  Mr.  Ziv,  will 
be  located  in  the  new  studios.  The  Ziv  radio 
operation  and  the  World  Broadcasting  System 
will  occupy  production  and  office  space  in  the 
studios. 

Mr.  Ziv  said  that  some  of  the  company's 
new  tv  film  productions,  including  the  Science 
Fiction  Theatre,,  now  are  in  production  at  the 
new  studios. 

Maurice  E.  Unger,  vice  president  in  charge 
of  production,  reported  that  the  first  four  pro- 
grams of  Science  Fiction  Theatre  have  been 
completed.  He  added  that  the  series  will  be 
equipped  with  a  dubbed-in  Spanish  sound  track 
and  will  be  sold  in  Latin  America  later  this 
year. 


ANNOUNCEMENT  of  plans  to  expand 
RCA  Recorded  Program  Services'  tv  film 
syndication  branch  and  the  appointment 
of  Paul  White  (c)  to  an  advisory  capacity 
were  made  by  James  P.  Davis  (I),  man- 
ager of  RCA  Victor  Custom  Record  Dept., 
and  A.  B.  Sambrook,  in  charge  of  RCA 
Recorded  Program  Services. 
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keyd  to  the  great 

MINNEAPOLIS 

and  ST.  PAUL 

market 


NOW  ON  CHANNEL  9 

MAXIMUM  POWER 


MINIMUM  COST 


TV 


Upper  Midwest 

KEYD-TV  is  "keyd"  to  low  cost  selling 
of  this  rich  metropolitan  and  rural  mar- 
ket— a  62  county  area  of  over  480,000 
TV  families,  including  large  cities  and 
suburbs,  prosperous  towns,  and  most  of 
Minnesota's  richest  farming  area.  Ask 
your  H-R  Representative  about  KEYD- 
TV's  "incentive"  rates. 


TELEVISION  INC. 

National  Representative 

NEW  YORK    CHICAGO    HOLLYWOOD    SAN  FRANCISCO 
DALLAS  HOUSTON  ATLANTA 


Giant  of  Southern  Skies 
WITH  2  PROGRAMS 


PULLED  5532  LETTERS 
FROM  73  COUNTIES 
3  IN  4  STATES 


Mail  from  more  than  400  Places 
in  S.  C,  N.  C.#  Ga.,  and  Tenn.! 

Mail  over  a  period  of  20  weeks  from  just  two  WFBC-TV 
programs  (SAGEDUSTERS  and  LONESOME  LUKE)  brought 
letters  or  post  cards  from  73  counties  in  South  Carolina, 
North  Carolina,  Georgia  and  Tennessee.  More  than  400 
large  and  small  communities  were  represented  in  this  mail 
count.  Figures  on  the  map  above  indicate  the  number  of 
letters  received  per  1000  television  homes  from  each 
county. 

This  is  additional  evidence  of  WFBC-TV's  dominance 
within  its  4-state,  60-county  market  area — an  area  with 
2,924,625  people.  Incomes  in  this  area  are  $3,274,536,000, 
and  Retail  Sales  are  $2,112,629,000  (Sales  Management). 
In  the  same  area  are  more  than  315,717  Television  Homes. 

Ask  us  or  our  representatives  for  complete  information 
on  the  WFBC-TV  market,  one  of  the  greatest  in  the  South- 
east. 


NBC  NETWORK 

Represented  Nationally  by 
WEED  TELEVISION  CORP. 


Channel  4 


WFBC-RADIO  (NBC  Affiliate) 
is  Represented  Nationally  by 
AVERY-KNODEL 


W 


 FILM  ■ 

Guild  Films  to  Distribute 
'Looney  Tunes'  as  Library 

GUILD  FILMS  Co.  announced  last  week  that 
it  will  distribute  its  recently  acquired  Looney 
Times  package  of  191  cartoons  as  a  library, 
and  that  it  already  has  completed  sales  to 
WJBK-TV  Detroit,  WGR-TV  Buffalo  and 
WHBF-TV  Rock  Island,  111. 

Reub  Kaufman,  Guild  Films  president,  said 
the  library  plan  will  enable  stations  to  utilize 
the  cartoons  as  they  see  fit  for  the  duration  of 
the  rental  period.  A  suggested  plan  for  use  of 
the  library  has  been  formulated  by  Larry 
Menkin,  Guild  program  director,  which  con- 
tracting stations  may  utilize  in  devising  formats, 
he  said. 

TPA  Uses  Sales  Film 
To  Syndicate  'Gallant1 

IN  A  MOVE  said  to  be  precedent-setting  in 
tv  films,  Television  Programs  of  America,  New 
York,  last  week  outlined  plans  for  utilizing  a 
20-minute  sales  film  to  syndicate  its  new  tv 
film  series '  Captain  Gallant  of  the  Foreign 
Legion. 

The  sales  film,  according  to  Michael  Siller- 
man,  executive  vice  president  of  TPA,  will  be 
shown  to  television  station  managers  in  mar- 
kets not  covered  by  the  H.  J.  Heinz  Co.  spon- 
sorship of  the  series  over  NBC-TV.  The  film, 
which  was  unveiled  at  a  news  conference  in 
New  York,  will  be  used  as  a  sales  vehicle  by 
TPA's  50  account  executives  within  the  next 
few  weeks. 

Mr.  Sillerman,  as  narrator  of  the  film,  offers 
an  appraisal  of  the  factors  advertisers  seek  in 
selecting  a  tv  film  program  and  thereupon  lists 
the  elements  in  Captain  Gallant  designed  for 
high  sales-appeal. 

FILM  SALES 

Hollywood  Television  Service  Inc.,  North 
Hollywood,  Calif.,  has  sold  Stories  of  the  Cen- 
tury to  WSIX-TV  Nashville,  Tenn.,  for  spon- 
sorship by  Louisville  &  Nashville  Railroad. 
Louisville,  Ky.  Agency:  Mullican  Co.,  Louis- 
ville. 

Carter  Products  Inc.  (toiletries,  pills),  N.  Y., 
has  renewed  sponsorship  of  Mr.  District  Attor- 
ney, Ziv  Television  series,  on  40  stations.  Firm 
has  purchased  full  sponsorship  but  is  looking 
for  another  sponsor  to  enter  co-sponsorship 
agreement  on  alternate-week  basis.  Agency: 
Sullivan,  Stauffer,  Colwell  &  Bayles,  N.  Y. 

Reid  H.  Ray  Film  Industries  Inc.,  St.  Paul, 
Minn.,  has  sold  Walt's  Workshop  for  showing 
on  WKNX-TV  Saginaw,  Mich.,  WDAY-TV 
Fargo,  N.  D.,  and  KELO-TV  Sioux  Falls,  S.  D. 

Television  Programs  of  America,  N.  Y.,  an- 
nounces sale  of  Ramar  of  the  Jungle  to  WPIX 
(TV)  New  York  for  two  more  years  for  tele- 
cast six  times  weekly. 

United  Producers-Distributors,  Hollywood,  has 
sold  Reel  Adventure  for  39  weeks  to  KGUL- 
TV  Galveston,  Tex.,  and  13-feature  western 
package  to  WCCO-TV  Minneapolis-St.  Paul. 

FILM  PEOPLE 

H.  Jeff  Forbes,  managing  director  and  executive 
producer,  tv  and  motion  picture  div.,  Cabell 
Eanes  Inc.,  Richmond,  Va.,  elected  vice  presi- 
dent and  board  member  of  parent  organization. 

Len  Ringquist,  time  salesman,  Television-Radio 
Broadcasting  Inc.,  Boston,  appointed  sales  rep- 
resentative, NBC  Film  Div.,  headquartering  in 
N.  Y. 
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ever 


see  an 
elephant 
blush  ? 


From  5:00  to  5:30  weekday  afternoons,  "Elmer  the  Elephant"  (with  his  trainer 
John  Conrad)  commands  the  loyal  attention  of  Chicagoland  moppets  with  his 
program  of  old-time  movies  and  fun.  But  popularity  is  only  part  of  the  story. 

At  WNBQ  no  one  forgets  for  a  moment  that 

THE  PAY-OFF  IS  AT  THE  POINT-OF-SALE 

The  result  is  high  sponsor-satisfaction  and  unsolicited  posies  like  this  recent  one 
from  Mr.  Mark  Schreiber,  President  of  Mark  Schreiber  Advertising  of  Denver, 
in  behalf  of  Glitter  Art  coloring  sets: 

"...  the  results  we  have  achieved  this  year  using  'Elmer  the  Elephant'  have 
been  most  gratifying.  Our  large  outlets  are  F.  W.  Woolworth  stores  and  Walgreen, 
and  we  have  had  excellent  sales  results  with  the  product  in  your  area,  using  your 
station  exclusively.  It  speaks  well  for  the  kind  of  job  WNBQ  can  do ... " 

Elmer  modestly  points  out  that  he's  ready  to  do  the  same  job  for  you.  So  are 
other  home-grown,  top-rated  programs  in  WNBQ's  famous  "Chicago  School" 
tradition— backed  by  the  most  active  promotion  and  merchandising  service  in  town. 

To  make  sure  Television  pays  off  for  you  in  Chicago,  call  your  NBC  Spot  Sales 
representative,  or 

TELEVISION 
IN  CHICAGO 


WNBQJH 

REPRESENTED  BY  NBC  SPOT  SALES 


a  service  OJ 


STING 
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 PROGRAM  SERVICES 

FOUR  CLINICS  OPEN  BMI  SERIES 


NEARLY  100  persons  attended  the  opening 
1955  series  of  BMI  Program  Clinics  at  Seattle 
last  Wednesday  and  somewhat  less  that  num- 
ber the  one  at  Little  Rock  the  same  day.  Friday 
clinics  were  scheduled  for  Portland,  Ore.,  and 
Jackson,  Miss. 

In  Seattle,  at  the  Benjamin  Franklin,  the 
clinic  featured  a  talk  by  Russell  Sanjek,  BMI, 
on  "Radio — With  a  Capital  R,"  followed  by 
other  speeches  by  John  Carlson,  KLOG  Kelso; 
Margaret  L.  Hood,  CKY  Winnipeg,  and  Jack 
Knell,  WBT  Charlotte,  N.  C,  on  the  respective 
subjects  of  community,  women  and  local  news 
programming. 

Edwin  H.  James,  B»T's  managing  editor,  was 
guest  luncheon  speaker.  He  was  followed  by 
James  W.  Nolan  Jr.,  KIMA  Yakima,  on  special- 
ized radio  programming,  and  Franklin  Sisson, 
WOOD  Grand  Rapids,  on  program  and  station 
promotion.  An  open  forum  wound  up  the 
Seattle  program,  which  was  presided  over  by 
Turner  Cooke,  BMI  field  representative.  J. 
Elroy  McCaw,  KELA  Centralia  and  president, 
Washington  State  Assn.  of  Broadcasters,  called 
the  meeting  to  order. 

At  Little  Rock's  Marion  Hotel,  talks  of 
similar  content  were  presented  by  Glenn  Dol- 
berg  of  BMI,  who  spoke  on  radio;  Ted  Rand, 
KDRS  Paragould,  Ark.,  on  "New  Seeds  for 


Grass  Roots;"  Alice  Fairn  Friberg,  WSYB  Bris- 
tol, Va.,  on  women's  programming;  Cy  Casper, 
WBBZ  Ponca  City,  Okla.,  on  local  news; 
Storm  Whaley,  assistant  to  the  president  of  U. 
of  Arkansas,  on  "Outside  Looking  In — A 
Changed  Viewpoint;"  Bruce  Barrington,  KXOK 
St.  Louis,  on  program  and  station  program- 
ming. W.  N.  McKinney,  KELD  El  Dorado  and 
president,  Arkansas  Broadcasters  Assn.,  called 
to  order  the  meeting  which  was  presided  over 
by  Justin  Bradshaw,  BMI. 

ASCAP,  Industry  Relations 
'Cordial/  Adams  Tells  Meet 

RELATIONSHIP  between  the  American  So- 
ciety of  Composers,  Authors  &  Publishers 
and  the  radio-tv  industry  was  termed  "amicable" 
and  "cordial"  by  President  Stanley  Adams  in  a 
Beverly  Hills,  Calif.,  talk  last  Thursday. 

Presiding  over  the  semi-annual  West  Coast 
ASCAP  meeting,  Mr.  Adams  reported  that  no 
question  now  exists  in  the  broadcasting  in- 
dustry as  to  the  right  of  ASCAP  to  impose 
licensing  fees.  Questions  have  been  raised,  how- 
ever, as  to  proper  rates. 

George  A.  Hoffman,  ASCAP  comptroller, 
said  the  society  recently  has  made  two  distri- 
butions, of  $3.9  million  each,  to  members. 


KAFFEE-Klatsch  in  Seattle  prior  to  open- 
ing of  the  BMI  clinic  series  last  week  in- 
eludes  (I  to  r)  Russell  Sanjek,  BMI;  F. 
Turner  Cooke,  BMI  field  representative, 
and  J.  Elroy  McCaw,  KELA  Centralia  and 
president  of  Washington  State  Assn.  of  , 
Broadcasters. 

Mcdonald  envisions 
quick  start  to  pay-tv 

Zenith   president  dosen't  see 
why  fee-tv  should  drive  out 
free-tv.    Meanwhile,  educa- 
tional group  evinces  interest 
in  pay-tv  possibilities. 
ZENITH  President  E.  F.  McDonald  Jr.  think 
subscription  tv  can  get  started  in  two  bi. 
markets  within  a  year  after  the  FCC  give 
pay-tv  the  green  light.  He  indicated  that  it  wa 
Zenith's  plan  to  lease  decoders  to  viewers 
rather  than  sell  them.  His  remarks  were  con 
tained  in  a  short  interview  published  in  th> 
Feb.  28  issue  of  Newsweek  magazine. 

Among  other  things,  Comdr.  McDonald  sail 
he  knows  of  only  one  film  producer  who  is  no 
interested  in  subscription  tv.  He  also  said  ] 
number  of  "far-sighted"  theatre  people  havi 
already  contacted  Zenith  about  local  franchises 
To  the  charge  that  fee-tv  might  entirely  driv< 
out  free-tv,  Comdr.  McDonald  said  that  peopli 
will  still  want  news,  panel  shows,  half-hou 
comedy  and  mystery  programs  and  variet; 
shows. 

Meanwhile,  a  cautiously-worded  statemen 
on  subscription  tv  has  been  issued  by  the  Join 
Committee  on  Educational  Tv.  At  the  samt 
time,  the  National  Community  Television  Assn 
has  decided  to  withhold  taking  a  position  or 
the  subject  pending  further  study. 

JCET  said  that  should  subscription  tv  bt 
authorized,  it  will  be  "deeply  interested  in  ex 
ploring  [its]  educational  possibilities."  Refer 
ring  to  backers'  statements  that  pay-tv  woulc 
provide  a  more  flexible  and  varied  medium  o 
communication,  increasing  viewers'  choices 
JCET  said:  "These  features  are  in  harmon; 
with  educational  methods  and  objectives,  anc 
accordingly  the  JCET  will  urge  that  the  FCC 
take  them  into  account  in  its  consideration  01 
subscription  television." 

NCTA  caution  stems  from  the  undeterminec 
methods  of  payment  for  subscription  tv.  Ques- 
tions raised  involved  whether  community  t\ 
subscribers  would  have  to  pay  twice  for  a 
scrambled  program — once  to  the  antenna  com 
pany  for  service  and  again  to  unscramble  the 
picture — or  just  once  by  having  the  community 
tv  system  unscramble  the  picture  at  its  receiv- 
ing point.  NCTA  was  approached  by  repre; 
sentatives  of  the  anti-pay  tv  Joint  Committee 
on  Toll  Tv  for  support  in  opposition  to  sub- 
scription tv,  it  was  reported,  but  decided  tc 
take  no  stand  until  it  has  studied  the  subject 
more  thoroughly. 


KXLY-TV's  merchandising 
DOUBLES  SALES 
Carnation's  Instant  Milk! 

Complete  follow  through  at  point-of-sale  level  secures 
outstanding  sales  results  for  KXLY-TV  advertisers.  It's 
a  PLUS! 

"May  I  take  this  opportunity  to  express  my 
sincere  gratitude  for  the  help  and  guidance 
you  extended  to  us  during  our  recent  Tele- 
market  promotion  on  Carnation  Instant  Milk. 
We  received  excellent  cooperation  from  the 
Retail  Stores,  Advertising  Accounts  and  Store 
Supervisors.  Displays  were  featured  in  most  all 
stores,  and  our  sales  of  Carnation  Instant  Milk 
were  doubled  during  the  promotion. 

Sincerely, 
Phil  G.  Withers 
District   Sales  Manager 
Carnation  Millc  Company 

KXLY'S-TV  Merchandising  is  FREE 

to  qualified  Advertisers! 


Available  at  a 
discount  when 
purchased  in  con- 
junction with  the 
Xh  network. 
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KJW-TV 
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WKRC-TV 


316,000  watts 

on  Channel  12 


CINCINNATI,  OHIO 


MAXIMUM  POWER 


MAXIMUM  POWER 


WTVN-TV 


100,000  watts 

on  Channel  6      columbus,  ohio 


Don  Chapin 

Mgr.  New  York  Office, 

550  Fifth  Avenue 


Ken  Church 

National  Sales  Manager 


REPRESENTED  BY  THE  KATZ  AGENCY 
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McConnaughey  Endures  Fire  Bath 
By  Senate  Commerce  Democrats 

FCC  Chairman's  confirmation  may  be  settled  this  week.  He  informs 
Commerce  Committee  he  favors  selective  vhf-uhf  deintermixture, 
removal  of  legal  bar  'insulating'  Commissioners  from  FCC  staff,  and 
patience  with  educators.  Mr.  McConnaughey  apparently  would 
support  FCC's  newspaper  diversification  policy  in  comparative  cases, 
but  his  testimony  conflicts.  He  declines  comment  on  Lamb  case. 

SENATE  Democratic  sharpshooters  last  week 
put  FCC  Chairman  George  C.  McConnaughey 
through  a  barrage  of  questions  in  efforts  to 
find  out  his  past,  present  and  future  practices 
and  philosophies  in  the  communications  field. 

The  Senate  Interstate  &  Foreign  Commerce 
Committee's  Wednesday  hearing  on  Mr.  Mc- 
Connaughey's  nomination  to  the  FCC  was 
marked  by  sharp  verbal  clashes  between  Demo- 
crats and  Republicans  as  senators  delved  into 
the  FCC  chairman's  past  business  associations, 
his  activities  during  the  4'/2  months  he  has 
served  as  appointive  chairman  of  the  Commis- 
sion and  what  he  intends  to  do  about  some 
of  the  most  pressing  problems  of  the  broad- 
casting and  communications  industry. 

Chairman  Warren  G.  Magnuson  (D-Wash.) 
ended  the  session  of  several  hours  by  "leaving 
the  book  open  a  few  days"  for  further  com- 
ments and  to  "let  the  dust  settle."  Thus,  the 
committee  may  vote  on  reporting  the  nomi- 
nation this  week,  perhaps  as  early  as  Wednes- 
day. 

Main  issues  in  the  McConnaughey  hearing: 

•  Uhf-vhf  troubles  and  the  Plotkin  and  Jones 
reports.  Chairman  McConnaughey  said  he 
favored  "selective  deintermixture"  (recom- 
mended in  the  Plotkin  Memorandum,  B*T, 
Feb.  7)  and  removal  of  tax  on  all-channel  tv 
sets. 

•  FCC's  tv  applications  backlog.  Mr.  Mc- 
Connaughey criticized  Sees.  309  (c)  and  409 
which  "insulate"  commissioners  from  individual 
proceedings  and  FCC  staff  participants;  said 
the  backlog  now  is  being  reduced  rapidly;  said 
he  will  institute  a  "manual  of  procedure"  to 
keep  irrelevant  material  from  slowing  down 
grants  and  said  he  will  ask  changes  in  Sees. 
309  (c)  and  409. 

•  Newspaper  ownership  of  radio-tv  stations. 
Mr.  McConnaughey's  morning  and  afternoon 
testimony  seemed  to  conflict  on  this  issue.  He 
told  Sen.  Price  Daniel  (D-Tex.)  that  all  other 
things  being  equal,  he  (newspaper  applicant) 
"ought  to  have  a  little  bit  in  his  favor  because 
of  experience  and  background."  Later,  he  told 
Sen.  Estes  Kefauver  (D-Tenn.),  who  had  re- 
ferred to  the  morning  testimony:  "No,  I  would 
not  favor  the  newspaper.  If  you  got  that  im- 
pression, it  was  wrong.  I  stated  it  wrong,  we 
will  say." 

•  FCC  license  renewal  procedures  and  the 
Ed  Lamb  case.  The  FCC  chairman  said  he 
wasn't  on  the  FCC  when  the  case  began;  that 
FCC  rules  forbid  him  to  discuss  the  merits  of 
the  Ed  Lamb  case  before  it  goes  to  FCC  mem- 
bers, but  he  would  at  that  time  make  a  study 
of  the  general  principles  involved  and  take 
"strong  disciplinary  action"  if  anything  was 
"improper."  He  said  the  FCC  rules  "protest" 
section  should  be  revised  to  keep  out  "frivo- 
lous" protests.  He  declared  he  did  not  believe 
former  FCC  attorney  Walter  R.  Powell  Jr. 
"coerced"  any  witnesses  in  the  Lamb  case. 

•  Military  demands  in  the  vhf  band.  Mr. 
McConnaughey  said  the  military  has  a  "sub- 
stantial part"  of  the  vhf  band,  but  the  Office 
of  Defense  Mobilization  has  been  "cooperative" 
with  the  FCC. 


•  Mr.  McConnaughey's  past  employment  by 
subsidiary  and  affiliate  companies  of  AT&T. 

He  said  he  did  not  feel  his  work  as  an  attorney 
in  getting  rates  raised  for  two  Ohio  telephone 
companies  would  affect  his  actions  in  similar 
decisions  of  an  interstate  nature  by  the  FCC. 
He  was  questioned  extensively  on  this  subject 
by  Sens.  Magnuson,  Kefauver,  A.  S.  Mike  Mon- 
roney  (D-Okla.)  and  John  O.  Pastore  (D-R.L), 
chairman  of  the  committee's  Communications 
Subcommittee. 

•  Educational  tv.  The  FCC  chairman  said 
he  favored  being  "patient"  with  educational 
tv  applicants  and  aspirants. 

•  Racing  wires.  Mr.  McConnaughey  said  he 
would  enforce  any  congressional  legislation 
adopted  against  use  of  the  wires  to  transmit 
gambling  information. 

•  Wiretapping.  Mr.  McConnaughey  ac- 
knowledged FCC  jurisdiction  over  wiretapping, 
agreed  with  Sen.  Magnuson  that  it  is  a  "ne- 
farious practice"  and  agreed  to  suggest  legisla- 
tion to  control  it. 

•  Practice  of  the  merit  system  in  filling  Civil 
Service  jobs.  The  FCC  chairman  reiterated  his 
testimony  of  last  fall  [B«T,  Nov.  15,  1954] 
that  he  adheres  to  civil  service  regulations  in 


Sen.  Kefauver  said  the  FCC  at  first  had  ' 
charged  Mr.  Lamb  with  membership  in  the 
Communist  Party,  but  had  later  modified  the  1 
charge  to  associating  with  communists.  "What 
about  charging  anyone  with  being  a  commu- 
nist and  then  dropping  the  charge  without 
apology?"  he  asked. 

Sen.  Bricker  broke  in  to  say  it  was  "unfair" 
for  Sen.  Kefauver  to  "come  in  here  .  .  .  and 
start  asking  this  witness  about  cases  that  are 
now  pending  before  the  FCC  in  which  he  has 
said  that  he  has  no  information  and  in  which 
he  is  prohibited  by  the  law  from  getting  in- 
formation. I  think  it  is  an  unfair  line  of  ques- 
tioning." 

"I  resent  the  statement  of  the  senator  that 
it  is  unfair,"  Sen.  Kefauver  replied. 

"Well,  you  can  just  go  ahead  and  resent  it. 
...  It  stands  on  the  record  and  I  will  still 
say  it,"  retorted  Sen.  Bricker. 

The  second  set-to  came  when  Sen.  Andrew 
Schoeppel  (R-Kan.)  said  he  wanted  the  record 
to  show  that  Mr.  McConnaughey  was  "forth- 
right and  did  not  prove  to  be  an  unwilling 
witness,"  and  that  testimony  did  not  have  to 
be  "dragged  out  of  him." 

Sen.  Kefauver  disagreed:  "I  had  some 
trouble."  He  added  he  understood  the  FCC 
chairman  was  not  "immediately  forthright"  to 
questions  from  Sen.  Monroney  at  the  hearing 
last  November.  Sen.  Monroney  acknowledged 
at  this  point  that  he  had  been  "frankly  disap- 
pointed" with  Mr.  McConnaughey's  responses. 

This  referred  to  Mr.  McConnaughey's  state- 
ment last  November  that  he  never  had  repre- 
sented AT&T,  although,  under  questioning,  he 
said  he  had  represented  Ohio  Bell  Telephone 
Co.,  a  subsidiary,  and  Cincinnati  Suburban 
Telephone  Co.,  about  30%  owned  by  AT&T. 

Mr.  McConnaughey's  testimony  on  news- 
paper ownership  of  stations  began  during  the 


HEARING  scene  shows  (I  to  r)  FCC  Chairman  George  McConnaughey;  hearing  reporter; 
Sen.  Everett  Dirksen  (R- III.)  (an  observer);  Bert  Wissman  (standing),  clerk  on  Senate  Com- 
merce Committee;  Sens.  Andrew  Schoeppel  (R-Kan.),  John  W.  Bricker  (R-Ohio)  and 
Warren  G.  Magnuson  (D-Wash.),  committee  chairman. 


filling  vacancies. 

Verbal  duels  came  during  the  afternoon 
session  while  Mr.  McConnaughey  was  being 
questioned  by  Sen.  Kefauver,  who,  although 
not  a  member  of  the  committee,  was  permitted 
to  question  the  FCC  chairman  by  unanimous 
committee  consent. 

Sen.  Kefauver  first  drew  fire  from  Sen. 
John  W.  Bricker  (R-Ohio),  ranking  Republican 
of  the  committee  and  its  chairman  during  the 
83d  Congress.  The  Tennessean  had  questioned 
Mr.  McConnaughey  at  length  on  the  Lamb 
case,  to  which  Mr.  McConnaughey  had  replied 
that  he  could  not  comment  on  the  case  until  it 
was  sent  to  the  FCC  membership. 


morning  session  while  he  was  being  questioned 
by  Sen.  Daniel,  who  asked:  "Do  you  think  a 
newspaper  is  disqualified  because  of  the  fact 
it  is  a  newspaper  from  being  the  licensee  of  a 
tv  or  radio  station?" 

"I  certainly  do  not,"  Mr.  McConnaughey 
said. 

"Do  you  believe  a  newspaper  owner  by  vir- 
tue of  his  newspaper  ownership  is  less  quali- 
fied than  an  applicant  who  does  not  have  a 1 
newspaper,  all  other  things  being  equal?"  con- 
tinued Sen.  Daniel. 

"I  certainly  do  not:  on  the  contrary,  I  think 
he  ought  to  have  a  little  bit  in  his  favor  be- 
cause of  experience   and   background,"  Mr. 
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As  always,  the  most  recent  Pulse  shows  WCBS  Radio  has  a  greater  audience  during 
the  average  quarter-hour  than  any  other  New  York  radio  station . . .  50%  larger  than 
the  next  network  station,  23%  larger  than  the  next  local  station.  Now,  Pulse  has 

^  "  A  NEW  MEASURE  OF 
SUCCESS  FOR  WCBS  RADIO ! 

The  first  CPA  (Cumulative  Pulse  Audience)  report  is  in.  For  the  first  time,  Pulse 
shows  how  many  different  families  listen  to  each  of  metropolitan  New  York's  4 
network  and  9  leading  local  radio  stations. 

MORNING,  AFTERNOON  AND  NIGHTTIME,  TOTAL  DAY  AND  TOTAL  WEEK, 
WCBS  RADIO  LEADS  IN  EVERY  SINGLE  CATEGORY!  For  example,  on  a  total 

week  basis,  WCBS  Radio  reaches  a  whopping  80.9%  of  all  radio  families  in  the 
entire  12-county  area  measured  in  the  survey. . .  11%  more  different  families  than 
the  next  network  station  and  32%  more  different  families  than  the  next  local  station. 
In  fact,  WCBS  is  the  only  radio  station  (network  or  local)  to  reach  3  million 
different  families  weekly  in  this  12-county  area!  (And  WCBS  reaches  well  beyond 
this  area  to  an  additional  17  counties.)  We  would  be  happy  to  go  into  the  whole 
story  with  you.  For  all  of  the  details,  get  in  touch  with  CBS  Radio  Spot  Sales  or 
The  Number  One  Station  in  The  Number  One  Market ..  WCBS  RADIO 


Sources:  Average  1/4-hours— Pulse,  January  1955;  Total  Week  — Pulse  CPA  12/54,  released  February  11,  1955. 


McConnaughey  answered.  Later,  answering  a 
question  from  Sen.  Magnuson,  Mr.  McCon- 
naughey said  it  was  a  "different  situation" 
where  the  sole  newspaper  in  a  market  also  has 
"the  other  methods  of  communications." 

Under  questioning  by  Sen  Kefauver  in  the 
afternoon,  however,  the  FCC  chairman  said  he 
would  not  favor  a  newspaper  applicant  over  a 
non-newspaper  applicant.  Pressed  by  Sen.  Ke- 
fauver, he  said  owning  a  newspaper  "could  be 
a  favorable  factor  with  reference  to  their  ex- 
perience. To  me,  that  is  just  common  sense." 

Sen.  Kefauver  asked:  "That  would  be  a 
favorable  factor  then.  If  there  are  two  ap- 
plicants, one  a  newspaper  and  the  other  just 
an  individual,  would  you  favor  the  news- 
paper?" 

"No,  not  necessarily,"  replied  Mr.  McCon- 
naughey. 

Asked  if  he  thought  newspaper  operation 
would  be  an  experience  "that  would  cause  you 
to  look  with  more  satisfaction  upon  them  than 
on  the  other  individual,"  Mr.  McConnaughey 
replied: 

"It  could  be  or  could  not  be.  It  would  de- 
pend entirely  on  each  individual  case,  entirely 
on  the  circumstances  surrounding  each  indi- 
vidual case." 

Asked  by  Sen.  Daniel  during  the  morning 
session  if,  in  considering  exceptions  to  an  ex- 
aminer's decision,  he  restricts  considerations  to 
whether  the  exceptions  demonstrate  "fatal 
error,  or  do  you  consider  the  case  as  one  of  the 
first  impression?"  Mr.  McConnaughey  replied 
that  he  would  consider  it  "as  of  first  impression." 

In  the  afternoon  Sen.  Magnuson  returned  to 
questioning    Mr.    McConnaughey    about  the 


FCC's  decision  favoring  KTBS  Shreveport  over 
KWKH  (a  newspaper  applicant- — Shreveport 
Times)  there  for  grant  of  ch.  3,  about  which 
the  committee  chairman  and  Sen.  Daniel  had 
questioned  Mr.  McConnaughey  during  the 
morning  session. 

Reading  from  questions  presumably  given 
him  by  Sen.  Allen  Ellender  (D-La.),  who  made 
a  brief  appearance  at  the  hearing,  Sen.  Magnu- 
son asked  the  FCC  chairman  if  he  was  familiar 
with  the  decision.  Mr.  McConnaughey  said  he 
was.  He  said  he  also  had  read  the  examiner's 
initial  decision  before  hearing  oral  argument. 

"Did  you  know  one  of  the  parties  was 
charged  with  testifying  falsely  before  the  ex- 
aminer?" Sen.  Magnuson  asked.  "I  don't  re- 
call that,"  Mr.  McConnaughey  replied. 

"Did  you  read  the  record  for  evidence  on 
this  charge — ?"  Sen.  Magnuson  said,  interrupt- 
ing himself  to  say,  " — but  you  said  you  didn't 
recall."  He  then  asked: 

"Before  voting  did  you  read  the  examiner's 
decision  in  its  entirety?" 

"I  did,"  Mr.  McConnaughey  replied. 

"Did  you  check  the  record  to  verify  all  re- 
visions of  the  examiner's  initial  decision  con- 
tained in  the  FCC's  final  decision?"  Sen.  Mag- 
nuson continued. 

"I  did,"  said  Mr.  McConnaughey. 

Sen.  Pastore  began  the  morning  questioning 
by  asking  Mr.  McConnaughey  if  he  was  "hope- 
ful of  some  solution  to  this  uhf  and  vhf  or  are 
we  going  to  swing  in  the  dock?" 

Mr.  McConnaughey  said  some  forward 
steps  had  been  taken  in  engineering  and  other 
matters  and  said  he  thought  a  partial  answer 
was  in  removing  the  excise  tax  on  all-channel 
sets.    He  said  two  high-power  (million-watt) 


uhf  stations  already  are  in  operation  with 
praiseworthy  success.  He  added  he  thought  the 
FCC  should  consider  rulemaking  for  "selective 
deintermixture,"  suggested  in  the  Plotkin  Mem- 
orandum. The  Jones  report  deprecated  both 
the  tax  proposal  and  deintermixture. 

Sen.  Pastore  said  the  situation  "gets  worse 
every  hour.  ...  I  take  it  we're  still  talking 
in  generalities  about  it,  from  what  you  said  just 
now." 

Mr.  McConnaughey  admitted  this  was  true 
"up  to  the  present  time,"  adding  that  origi- 
nally FCC  had  expected  that  manufacturers 
would  build  all-channel  sets  when  uhf  was  al- 
located. He  said  tv  has  been  in  operation  only 
seven  years  and  described  the  vhf  losses  for 
1948-50  as  some  $48  million. 

Sen.  Pastore  cautioned  that  manufacturers 
must  agree  voluntarily  to  make  all-channel  sets: 
"You've  got  to  show  them  a  profit." 

To  a  question  by  Sen.  Magnuson  on  military 
demands  in  the  vhf  band,  the  FCC  chairman 
said  the  military  had  a  "substantial"  portion, 
but  the  FCC  has  worked  closely  with  the  ad- 
ministration (ODM). 

"Does  th,e  military  have  too  much  of  the 
band  or  is  it  a  reasonable  amount  for  the  pur- 
poses?" asked  Sen.  Magnuson. 

Mr.  McConnaughey  said  he  didn't  know. 

"Maybe  this  committee  should  find  out,"  Sen. 
Magnuson  said.  He  added  the  military  share 
represented  "quite  a  gap.  I've  seen  some  charts." 

Mr.  McConnaughey  said  Sees.  309  (c)  and 
409  segregate  the  commissioners  from  FCC 
examiners.  He  said  since  he  had  named  James 
D.  Cunningham  as  chief  examiner  there  have 
been  18  backlog  cases  disposed  of,  which  he 
called  an  all-time  record.  He  predicted  that 
by  July  1  the  FCC  will  have  handled  more 
cases  than  "all  last  year,"  and  that  "we're 
getting  the  show  on  the  road." 

"If  nothing  else,  I  think  I  do  know  some- 
thing about  administration,"  he  said.  He  pre- 
dicted the  backlog  would  be  eliminated  in  12 
months  except  for  "hard  core"  cases,  and 
criticized  some  of  the  latter  as  being  too  long 
(8-,  10-,  11 -thousand  pages). 

"There  is  evidence  submitted  that  should 
never  be  there,"  he  said.  He  was  asked  by 
Sen.  Magnuson  to  "say  that  again"  and  did  so. 
Asked  if  that  was  his  opinion,  he  replied,  "I 
know  it." 

Sen.  Magnuson,  agreeing  cases  were  "clut- 
tered," said:  "You  give  them  due  process  of 
law  but  a  lot  of  undue  process." 

Mr.  McConnaughey  said  FCC  rules  have 
commissioners  "so  segregated  that  they  are 
supposed  to  act  like  a  court  of  appeals."  "I 
never  heard  of  anything  so  ridiculous  in  my 
life  as  Sec.  409,"  he  added.  "You  can't  talk  to 
the  chief  counsel,  the  chief  engineer  or  the  chief 
accountant." 

Questioned  by  Sen.  Pastore,  he  said  he  would 
recommend  changes  in  the  rules. 

Sen.  Bricker  said  the  committee  had  recom- 
mended changes  "several  years  ago  and  got 
bogged  down." 

Sen.  Magnuson  said  he  was  asking  the  man 
who  "wrote"  the  Communications  Act  (former 
Sen.  Clarence  Dill  of  Washington)  to  look  over 
the  law  and  recommend  changes. 

Answering  questions  from  Sens.  Pastore  and 
Magnuson,  Mr.  McConnaughey  said  a  hearing 
examiner  staff  of  24-25  persons  has  been  on 
the  some  200  tv  cases  and  an  unknown  number 
of  radio  cases;  that  he  had  kept  on  temporary 
examining  teams  to  work  on  the  backlog. 

At  this  point,  Sen.  George  Bender  (R-Ohio) 
made  a  statement  praising  the  character  of  the 
FCC  chairman,  a  fellow  Ohioan,  in  which  he 
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There  is  a 

DIFFERENCE 

between 

Radio  and  Radio 


Radio's  immense  strength  .  .  .  the  opportunity  to 
talk  with  masses  of  people  frequently  and  economically 
.  .  .  is  employed  fully  only  by  advertisers  who  dis- 
tinguish between  run-of-the-mill  radio  stations  and 
great  radio  stations. 

There  can  be  a  tremendous  difference  between  two 
stations  in  the  same  market.  A  station's  programming, 
management,  public  service  and  facilities  make  it 
mediocre  or  good  or  great.  A  great  station  amasses 
huge  and  responsive  audiences,  because  the  character 


of  its  operation  earns  the  confidence  of  its  community. 
The  radio  stations  we  represent  are  great  stations  in 
important  markets  —  stations  whose  character  has 
earned  them  significant  leadership.  Their  time  is  not 
cheap,  but  the  solid  values  they  deliver  bring  you  the 
full  economy  of  radio. 

One  of  our  experienced  staff  is  always  ready  to  discuss 
with  you  the  application  of  great  radio  to  your 
problem. 


the  HENRY  I.  CHRISTAL  co.,inc. 

NEW  YORK  —  BOSTON  —  CHICAGO  —  DETROIT  —  SAN  FRANCISCO 

Representing  Radio  Stations  Only 


WBAL      Baltimore  (NBC) 
The  Hearst  Corp. 

WBEN      Buffalo  (CBS) 

Buffalo  Evening  News 

WGAR     Cleveland       ( CBS ) 

Peoples  Broadcasting  Corp. 

WJR        Detroit  (CBS) 

The  Goodwill  Station,  Inc. 

WTIC       Hartfcrd  (NBC) 

Travelers  Broadcasting  Service  Corp. 

WDAF      Kansas  City  (NBC) 
Kansas  City  Star 


Measure  of  a  Great 
Radio  Station 


Los  Angeles  (NBC) 
Earle  C.  Anthony  Inc. 

Louisvi'le  (CBS) 
Louisville  Courier-Journal  &  Times 

Milwaukee  (NBC) 
Milwaukee  Journal 

Schenectady  (NBC) 
General  Electric  Company 

Syracuse  (NBC) 
Herald-Journal  &  Post-Standard 

Worcester      ( CBS ) 
Worcester  Telegram-Gazette 
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SAN  FRANCISCO  OFFICE: 

Chuck  Christianson 
Hotel  Fairmount 
DOuglas  2-2536 

CHICAGO  OFFICE: 

George  Clark 

316  N.  Michigan  Ave. 

RAndolph  6-0712 
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said  that  "George  McConnaughey  has  never 
been  for  sale.  He  is  intelligent,  honest,  and  has 
the  respect  of  the  entire  state." 

Sen.  Magnuson  at  this  time  said  the  Senate 
Legislative  Counsel  had  advised  him  that  in 
its  opinion  FCC  officials  could  not  be  success- 
fully prosecuted  for  furnishing  the  committee 
with  the  financial  statistics  on  tv  stations  and 
networks,  asked  by  Robert  F.  Jones,  until  Feb. 
1  GOP  counsel  for  the  committee's  current 
investigation.  The  FCC  had  written  the  com- 
mittee that  it  did  not  feel  free  to  furnish  the 
information  because  it  was  given  in  confidence, 
citing  Sec.  19.5  of  Title  XVIII,  U.  S.  Code. 

Mr.  McConnaughey  said  he  signed  the  FCC 
letter  after  unanimous  agreement  of  the  Com- 
mission. He  suggested  that  FCC  will  get  the 
Attorney  General's  opinion  on  the  matter. 

Sen.  Magnuson  said  his  committee  will  try 
to  cooperate  with  the  FCC  "from  the  legisla- 
tive end"  in  getting  FCC's  rules  of  procedure 
overhauled,  so  applicants  all  will  know  they 
are  "being  treated  equally." 

The  Commerce  Committee  chairman  criti- 
cized the  practice  of  applicants  who  withdraw 
and  ask  the  successful  applicant  to  reimburse 
the  withdrawer  for  its  expenses.  "It's  nothing 
illegal,  but  it's  a  practice  the  FCC  ought  to 
step  on,"  he  declared. 

Mr.  McConnaughey  said  he  was  chairman 
of  the  Ohio  Public  Utilities  Commission  six 
years,  but  handled  no  telephone  rate  cases. 

He  later  represented  Ohio  Bell  and  Cin- 
cinnati Suburban  when  the  Ohio  PUC  granted 
them  rate  increases  of  15%-16%,  confirmed  in 
both  instances  by  the  Ohio  Supreme  Court,  he 
said. 

Sen.  Pastore  asked  how  rates  were  based 
when  the  state  companies  perform  interstate 
(as  opposed  to  intrastate)  services.  Mr.  Mc- 
Connaughey replied  that  a  joint  committee 
appointed  by  the  FCC  and  by  a  group  represent- 
ing the  various  state  public  utilities  commis- 
sions agrees  on  rates  for  all  interstate  aspects  of 
telephone  companies  operating  within  a  state. 

Asked  by  Sen.  Pastore  when  the  FCC  had 
last  held  public  hearings  on  interstate  telephone 
rates,  Mr.  McConnaughey  said  he  didn't  know. 

"It  might  be  interesting  for  you  to  find  out," 
Sen.  Pastore  replied. 

Mr.  McConnaughey,  answering  criticism  that 
he  had  sustained  the  principle  of  rates  based 
on  reproduction  costs  of  equipment  new,  less 
depreciation,  replied  that  this  principle  is  the 
law  in  Ohio.  Interstate  rates,  under  FCC,  are 
based  on  original  costs  of  equipment  less  de- 
preciation. He  promised  that  FCC  would  work 
on  the  problem  of  exorbitant  rates  "much  more 
than  in  the  past." 

Mr.  McConnaughey  said  the  FCC  usually 
decides  in  favor  of  local  tv  applicants  as  against 
outsiders  in  a  market,  all  other  things  being 
equal.  He  said  he  knew  of  no  instance  where 
the  Executive  Branch  had  tried  to  interfere  in 
grant  cases. 

Under  questioning  from  Sen.  Monroney,  Mr. 
McConnaughey  said  he  represented  Ohio  Bell 
in  1948-49  and  in  1952-53,  and  Cincinnati 
Suburban  in  1949-50.  He  said  about  a  third  or 
a  fourth  of  his  practice  at  the  times  came 
from  Ohio  Bell  and  about  a  tenth  from  Cin- 
cinnati Suburban. 

Sen.  Magnuson  asked  what  the  FCC  is  think- 
ing about  on  the  Lamb  case,  adding  that  the 
Attorney  General  is  "going  to  haul  that  woman 
[Mrs.  Marie  Natvig]  before  the  grand  jury." 

The  FCC  chairman  said  the  FCC  must  de- 
cide if  a  renewal  is  in  the  public  interest  and 
if  it  decides  otherwise,  is  duty  bound  to  set  the 
case  down  for  hearing.  He  explained  that  re- 
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ewal  usually  is  automatic  unless  the  FCC  re- 
eives  complaints  or  initiates  a  hearing  on  its 
wn  motion. 

Asked  about  attorney  Walter  R.  Powell  Jr., 
/ho  headed  the  FCC  case  against  Mr.  Lamb 
ntil  a  few  weeks  ago,  Mr.  McConnaughey 
aid  Mr.  Powell  resigned  from  the  FCC  to  go 
a  NARTB  and  that  he  had  never  talked  to  Mr. 
'owell.  He  said  Mr.  Powell  was  allowed  to 
esign  during  a  recess  in  the  case.  The  FCC 
hairman  said  that,  to  his  knowledge,  no  letter 
.f  recommendation  was  written  for  Mr.  Powell. 
le  said  he  intended  to  look  into  the  "general 
irinciples"  of  the  Lamb  case. 

He  promised  an  investigation  when  the  case 
omes  before  the  Commission  and  "strong 
isciplinary  action"  if  anything  proves  "im- 
iroper." 

Sen.  Magnuson  asked  how  FCC  got  its  wit- 
lesses:  "Did  they  just  show  up  or  did  someone 
;o  out  and  get  a-hold  of  them?" 

Sen.  Monroney  asked  why  FCC  refused  to 
ist  its  charges  and  witnesses  until  asked  to  do 

0  by  the  commitee  and  asked  if  the  hearing 
ouldn't  have  been  conducted  by  the  Commis- 
ion  membership. 

Mr.  McConnaughey  said  the  FCC  will  decide 
>n  "frivolous"  protests  and  screen  them. 

Mr.    McConnaughey  had   no   opinion  on 
vh  ether  licenses  should  be  renewable  every 
ear,  every  several  years  or  be  permanent. 
Sen.  Magnuson  said  he  felt  there  should  be 

1  statute  of  limitations  on  charges  against 
icensees.  "In  some  of  these  cases  they  dig 
>ack  50  years." 

Sen.  Kefauver,  in  beginning  his  questioning, 
)bserved  that  this  is  the  "first  time"  a  commis- 
ioner  has  been  named  who  has  represented  a 
irm  which  has  business  before  the  FCC.  (A 
jOP  spokesman  after  the  hearing  said  other 
commissioners  have  been  named  who  have  been 
it  networks,  etc.) 

Kefauver  Hypothesizes 

The  Tennessee  Democrat  asked  Mr.  Mc- 
Connaughey if  he  thought  the  public  would 
espect  a  seven-member  Commission  if  all 
he  members  came  from  firms  in  the  communi- 
cations field. 

Mr.  McConnaughey  said  no,  but  he  thought 
le  could  be  objective,  citing  his  experience  in 
mblic  office. 

Asked  if  he  helped  to  get  the  Ohio  law  started 
telephone  rates  based  on  reproduction  costs 
lew  less  depreciation),  Mr.  McConnaughey  re- 
plied: "Heavens,  no!"  adding  that  the  law  was 
nacted  in  1913  "when  I  was  still  in  high 
chool."  He  said  rates  of  the  two  Ohio  tele- 
phone firms  were  among  the  lowest  in  the 
J.  S. 

Sen.  Kefauver  replied  that,  nevertheless,  the 
irms  were  among  the  highest  in  the  profit  field, 
citing  8.8%. 

Answering  questions,  Mr.  McConnaughey 
aid  he  had  no  idea  of  upsetting  the  present 
"CC  rate-fixing  formula  (i.e.,  based  on  original 
costs  of  equipment  less  depreciation).  He  said 
n  FCC  cases  he  will  "do  what  my  conscience 
lictates,"  taking  into  account  what  other  FCC 
nembers  think,  and  would  see  that  telephone 
irms  get  enough  to  "attract  capital." 

Mr.  McConnaughey  again  told  Sen.  Kefauver 
hat  he  could  not  comment  on  the  Lamb  case 
md  did  not  know  Mr.  Powell.  He  said  he  had 
ead  that  Mr.  Powell  had  had  a  "severe  heart 
ittack." 

"Have  you  made  any  inquiry  if  this  is  true?" 
en.  Kefauver  asked. 
Asked  by  Sen.  Kefauver  if  he  intended  to 
ook  into  FCC  license  renewal  procedures,  Mr. 
McConnaughey  said  he  would  when  it  comes 
lefore  the  FCC  membership;  that  he  knew 
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Small  or  tall,  Emsco  TV  Towers  have  the 
advanced  design  and  superior  structural 
features  that  assure  greater  strength  and 
dependability.  Each  tower  is  custom  engi- 
neered to  meet  individual  requirements  for 
height,  weight  loads  and  weather  conditions. 

Emsco  towers  incorporate  a  unique  beam 
leg  section.*  This  inherent  geometric  pattern 
affords  a  substantial  saving  in  weight ...  a 
relative  increase  in  strength  ...  a  reduction 
in  foundation  costs. 

Bolted  construction  permits  quick,  sure 
visual  inspection.  Hot  Dip  Galvanizing  re- 
duces maintenance  costs  .  .  .  insures  long 
structural  life.  Rigid  RETMA  or  AISC 
standards  are  met. 

For  guyed  or  self-supporting  towers  un- 
equalled for  safety  . . .  structural  rigidity  .  . . 
and  economy,  specify  Emsco.  Prompt 
delivery  assured.  *  Patent  Pending 


EMscQ 

TOWERS  OFHSTRENGTH 


EMSCO  MANUFACTURING  COMPANY 

Garland.  T.«.    LOS  ANGELES.  CALIF.    Houiton,  T.x, 
General  Sale!  Office.  Dallas.  Texa. 
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Houston,  Texas 
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FULL  POWER 


KTVK's  100,000-watts  video  power  covers  the  fabulous 
'Valley  of  the  Sun'  like  a  blanket.  The  clear  KTVK  signal 
extends  into  every  corner  of  the  rich  $1,109,627,000.00* 
Arizona  market  —  giving  you  142,179  TV  Homes  (that's 
83%  of  the  State).  KTVK's  tower  is  2,886'  above  sea 
level  —  1,784'  above  the  average  terrain.  KTVK  operates 
at  FULL  POWER  at  all  times!  For  Greater  TV-Value  . . .  Greater 
Coverage  —  it's  KTVK  in  Arizona! 


PROGRAMMING 


In  addition  to  ABC's  imposing  line-up  of  shows,  KTVK  gives 
you  top  local  programming  —  from  live  musicals  to  remote 
telecasts  of  the  biggest  sporting  events.  KTVK  gives  you 
the  Southwest's  most  complete  studio  facilities,  as  well  as 
the  latest  and  best  in  microwave  and  remote  facilities. 
Hard-selling  local  merchandising  is  also  part  of  KTVK's  suc- 
cess story.  "Shop,  Look  and  Listen,"  televised  directly  from 
food  and  drug  stores  within  a  40  mile  radius  of  Phoenix, 
is  just  one  of  the  bonuses  that  make  KTVK  Arizona's 
greatest  TV  buy! 


PERSONALITIES 


It  takes  top  personalities  to  sell  —  and  KTVK's  got  'em. 
Bee  Pine,  Art  Brock  and  Vic  Gort  are  just  a  few  of  the 
TV  personalities  that  take  your  sales-story  to  the  big  KTVK 
audience. 
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LAMB  CASE  DISMISSAL  TO  BE  ASKED 


HAIRMAN  McConnaughey  emphasizes 
point  during  the  hearing.  Others  are 
taring  reporter  (near  Mr.  McCon- 
^ughey)  and  (I  to  r)  Sens.  Frederick  G. 
ayne  (R-Me.)  and  George  Bender  (R- 
'hio). 

hing  about  the  case  except  what  he  had  read 
newspapers.  He  said  he  didn't  think  the  FCC 
:lf  should  have  heard  the  case  because  the 
mbership  has  other  important  things  to  do 

the  public  interest. 

'What  rules  of  procedure  have  you  gotten 
?"  Sen.  Kefauver  asked. 
Mr.  McConnaughey  replied  that  he  had  asked 
xy  Russell,  president  of  the  Federal  Com- 
nications  Bar  Assn.,  to  appoint  a  committee 
•work  with  an  FCC  staff  committee  to  estab- 
1  a  manual  for  rules  of  procedure. 
Two  other  witnesses  made  statements  before 
ommittee. 

They  were:  Harry  R.  Booth,  chairman  of 
jility  Users  League,  which  he  described  as  a 
lsumers'  organization,  and  who  also  said  he 
resented  Mayor  Paul  Egan  of  Aurora,  111., 
i  others;  Joseph  Selly,  president  of  Ameri- 
t  Communications  Assn.,  New  York,  a  union 
employes  of  Western  Union  Telegraph  Co., 
A  Communications,  French  Cables,  Western 
ion  Cables  and  a  number  of  radio  broadcast- 
;  companies. 

Mr.  Booth  urged  against  appointment  of  Mr. 
:Connaughey  because  of  his  former  connec- 
q  with  AT&T  companies. 
Mr.  Selly  asked  that  the  committee  find  out 
'.  McConnaughey's  "attitude  on  monopoly." 

said  the  FCC  "has  gone  out  of  its  way  to 
:ourage  monopoly"  and  said  he  believed  the 
fC  Chain  Broadcasting  report  of  1941  em- 
wers  it  to  remedy  this  situation. 


e  Speaks  for  Red  Cross 

KM  Iff  ei  ht-network  broadcast  will  launch  the 
55  Red  Cross  campaign  today  (Monday) 
th  a  three-minute  message  delivered  by  Pres- 
nt  Eisenhower.  The  President's  message  will 
spotted  on  programs  throughout  the  eve- 
ig,  beginning  at  8  p.m.  EST. 

seks  $100,000  Network  Probe 

b.  ALBERT  THOMAS  (D-Tex.),  chairman 
the  House  Appropriations  Committee's  Inde- 
ldent  Offices  Subcommittee,  said  his  commit- 
intends  to  submit  a  proposal  to  give  the 
DC  $100,000  for  a  study  of  the  economics  of 
lio  and  television  networks. 
J  He  did  not  say  whether  FCC  had  asked  for 
:h  a  sum,  but  said  it  was  "generally  agreed" 
it  the  FCC  should  make  "its  own  economic 
idy."  He  said  the  proposal  would  have  to  be 
;sed  on  by  the  parent  committee. 


Hearing  recesses  without  date. 
Recanting  Natvig  slated  to  ap- 
pear before  D.  C.  grand  jury 
today  on  testimony  reversal. 

TURBULENT  license  renewal  hearing  on  Ed- 
ward Lamb's  WICU  (TV)  Erie,  Pa.,  was  re- 
cessed without  date  by  FCC  Examiner  Herbert 
Sharfman  Thursday  pending  receipt  of  a  mo- 
tion tomorrow  (Tuesday)  by  counsel  for  Mr. 
Lamb  which  will  seek  termination  of  the  case 
and  immediate  renewal  for  the  Erie  station. 

Russell  Morton  Brown,  attorney  for  Mr. 
Lamb,  told  the  examiner  there  has  been  a  "com- 
plete and  thorough  failure"  by  the  FCC  Broad- 
cast Bureau  to  present  any  evidence  which 
would  support  the  Commission's  charges  of 
communist  ties  on  the  part  of  Mr.  Lamb  as 
set  forth  in  FCC's  pre-hearing  McFarland 
letter  early  last  year  and  the  "resume"  of  al- 
legations issued  in  mid-summer.  He  said  there 
has  been  nothing  worthy  of  reply  by  Mr.  Lamb 
presented  in  evidence. 

Mr.  Brown's  position  was  disclosed  Thursday 
morning  following  completion  of  further  exam- 
ination of  ex-communist  Lowell  Watson  by 
Broadcast  Bureau  attorneys  in  an  effort  to  dis- 
cover why  he  recanted  his  previous  testimony 
linking  Mr.  Lamb  with  communist  activities  at 
Toledo  in  the  1930s  [B*T,  Feb.  21].  He  said 
he  lied  when  he  testified  Mr.  Lamb  gave  him 
money  for  Communist  Party  causes. 

Mr.  Watson  was  the  second  witness  in  the 
case  to  state  during  further  cross  examination 
this  month  that  his  testimony  last  fall  adverse 
to  Mr.  Lamb  was  false.  He  contended  FCC 
personnel  "conditioned,  coached  and  misled" 
him. 

Mrs.  Natvig  Said  She  Lied 

Fortnight  ago,  Mrs.  Marie  Natvig  recanted 
her  earlier  testimony.  She  said  she  had  lied 
when  she  involved  Mr.  Lamb  in  a  world  com- 
munism scheme  which  included  seizure  of 
communication  facilities  in  the  U.  S.  [B»T, 
Feb.  14].  Mrs.  Natvig  contended  she  lied  be- 
cause she  had  been  "coerced"  by  Broadcast 
Bureau  attorneys,  chiefly  Walter  R.  Powell  Jr., 
now  on  the  legal  staff  of  NARTB  and  con- 
fined to  his  home  following  a  heart  attack 
Feb.  3. 

An  affidavit  by  Mr.  Powell  disclaiming  the 
charge  was  introduced  last  week  by  the  Broad- 
cast Bureau  in  a  detailed  pleading  submitting 
documentary  details  about  Mrs.  Natvig's  orig- 
inal representations  to  FCC  and  the  circum- 
stances of  her  preparation  to  testify.  The  ex- 
aminer, who  has  described  Mrs.  Natvig  as  a 
"completely  incredibile  witness,"  is  asked  by 
the  petition  to  reconsider  his  ruling  of  Feb.  11 
which  foreclosed  further  investigation  by  the 
Broadcast  Bureau  into  matters  relating  to  Mrs. 
Natvig's  change  of  testimony. 

Mrs.  Natvig  today  (Monday)  is  scheduled  to 
appear  before  a  District  of  Columbia  grand 
jury  to  explain  reversal  of  her  testimony  in  the 
Lamb  case  and  her  charges  of  coercion.  The 
grand  jury  probe  was  ordered  last  week  by 
Attorney  General  Herbert  Brownell  Jr.  Later 
in  the  week  FCC  submitted  to  Justice  Dept. 
the  hearing  transcript  of  Mrs.  Natvig's  appear- 
ance before  Examiner  Sharfman. 

With  conclusion  of  Mr.  Watson's  testimony 
last  week,  it  was  speculated  that  his  reversal 
also  will  become  the  subject  of  similar  investi- 
gation. 

Examiner  Sharfman  on  Wednesday  expressed 
the  opinion  he  would  find  it  difficult  to  make 
any  finding  on  Mr.  Watson's  testimony  in  view 


of  the  avowal  by  the  witness  that  it  was  "in- 
correct." 

The  examiner  made  known  his  feeling  dur- 
ing exchanges  between  Mr.  Russell  Brown  and 
Edward  J.  Brown,  attorney  for  FCC.  The 
Lamb  counsel  repeatedly  protested  FCC's 
questioning  of  the  witness  as  to  why  he  changed 
his  story,  contending  such  was  the  subject  for 
probe  in  another  forum  while  the  WICU  li- 
cense renewal  is  at  issue  in  the  case  before 
Mr.  Sharfman. 

Mr.  Edward  Brown  argued  the  collateral 
issue  of  false  testimony  was  injected  during 
further  cross  examination  of  Commission  wit- 
nesses by  the  Lamb  counsel.  He  said  there  is 
"no  rhyme  or  reason"  for  Mr.  Watson's  change 
of  testimony  and  hence  it  required  exploration. 

Mr.  Edward  Brown  contended  his  inquiry 
would  show  that  Mr.  Watson  "thrust  himself 
into  the  case  and  "was  not  dragged  in  and  con- 
ditioned." He  questioned  Mr.  Watson  about 
his  experience  as  consultant  and  witness  for 
Justice  Dept.  for  18  months  and  observed  that 
it  was  hard  to  believe  Mr.  Watson  could  have 
been  misled  or  conditioned  as  easily  as  he 
claimed. 

One  highlight  of  Mr.  Watson's  testimony  last 
week  came  at  the  close  of  his  appearance  when 
he  admitted  he  gave  incorrect  information  dur- 
ing questioning  a  few  days  earlier  by  Commis- 
sion counsel  as  to  how  he  happened  to  change 
his  original  story.  A  week  ago  the  witness  de- 
scribed seeing  certain  documents  in  FCC's  of- 
fices last  fall  and  observing  a  specific  signature 
on  the  documents,  shown  to  him  by  another 
witness  in  the  case.  The  Broadcast  Bureau  sub- 
sequently represented  that  the  documents  were 
never  in  its  possession. 

Thursday  morning,  under  further  inquiry  by 
Mr.  Edward  Brown,  Mr.  Watson  said  that  if 
he  testified  he  had  seen  the  signature,  "I  did 
not  understand  the  question."  He  explained  he 
was  not  feeling  well  at  the  time  and  in  fact  had 
not  seen  "any  signature. 

Under  questioning  by  Mr.  Russsell  Brown, 
Mr.  Watson  related  details  of  his  work  for  the 
Lamb  attorney  as  a  consultant  following  his 
testimony  before  FCC.  He  said  he  worked  for 
eight  days  at  $25  per  day  and  consulted  with 
Mr.  Russell  Brown  on  his  knowledge  of  the 
Communist  Party  and  the  conformity  of  testi- 
mony by  other  witnesses  about  their  reputed 
communist  activities. 

Prior  to  the  recess  of  the  case  Thursday  a 
heated  exchange  developed  between  Mr.  Rus- 
sell Brown  and  Joseph  M.  Kittner,  assistant 
chief  of  the  FCC  Broadcast  Bureau,  as  Mr. 
Brown  stated  his  intention  to  move  for  prompt 
termination  of  the  case. 

Mr.  Kittner  said  he  may  want  to  call  Mr. 
Lamb  as  a  witness  since  a  number  of  things 


Ike  Silent  on  FCC 

PRESIDENT  Eisenhower  refused 
Wednesday  to  be  drawn  into  the  contro- 
versy regarding  recanting  of  testimony  by 
two  witnesses  in  the  FCC's  license  re- 
newal hearing  involving  Edward  Lamb 
and  WICU  (TV)  Erie,  Pa.  At  his  news 
conference  a  reporter  asked  the  Presi- 
dent if  he  was  going  to  look  into  the 
FCC's  operation  as  a  result  of  the  con- 
fusion raised  by  behavior  of  Commission 
witnesses.  He  replied  that  he  would  not 
take  any  action  without  making  a  thor- 
ough investigation. 


Telecasting 
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Two  Broadcasters  Serve  on  Ike's  Staff 


TWO  BROADCASTERS  are  serving  on 
the  White  House  staff  as  administrative 
assistants  to  President  Eisenhower.  Fred  A. 
Seaton,  former  Assistant  Secretary  of  De- 
fense and  an  ex-senator  (R-Neb.),  was  in- 
ducted into  office  Monday.  He  will  be  a 
member  of  the  White  House  liaison  unit 
working  with  Congress,  a  function  he  had 
performed  at  the  Pentagon.  Howard  Pyle, 
recently  Governor  of  Arizona,  joined  the 
President  last  month  as  liaison  representa- 
tive with  federal  and  state  governments. 

Mr.  Seaton  received  the  Medal  of  Free- 
dom Monday  at  the  Pentagon.  It  was  pre- 
sented by  Secretary  of  Defense  Charles  E. 
Wilson,  who  praised  his  work  "here  and 


abroad  in  the  formulation  and  development 
of  policies  on  the  free  exchange  of  informa- 
tion and  understanding." 

"Welcome  back  aboard  the  train,"  the 
President  said  as  he  greeted  Mr.  Seaton,  re- 
ferring to  his  role  during  the  campaign  of 
1952. 

Mr.  Seaton  and  his  brother,  Richard  M., 
own  Seaton  Publishing  Co.  (KHAS  Hast- 
ings, Neb.;  Hastings  Tribune,  which  holds 
a  grant  for  tv  ch.  5  in  Hastings.  They  also 
own  other  midwestern  radio  stations  and 
newspapers. 

Mr.  Pyle  is  a  vice  president-program  di- 
rector of  KTAR  Phoenix  and  the  Arizona 
Broadcasting  System. 


PRESIDENT  Eisenhower  welcomes  Fred  A.  Seaton  (I)  to  his  staff  Monday  and  greets 
members  of  his  family,  Mrs.  Seaton;  Christine,  12,  and  Donald,  14,  during  a  get- 
together  at  the  White  House. 


on  the  record  are  yet  to  be  explained.  Mr. 
Kittner  said  he  would  consider  whether  or  not 
to  call  Mr.  Lamb  during  the  recess. 

The  suggestion  that  Mr.  Lamb  may  be  called 
drew  a  vigorous  complaint  by  Mr.  Brown  that 
Mr.  Lamb  long  had  "begged"  FCC  for  a  chance 
to  tell  his  story  but  was  not  afforded  "the  cour- 
tesy of  a  reply"  when  he  offered  to  answer  any 
questions  on  the  allegations  against  him. 

The  Lamb  attorney  charged  that  FCC  instead 
of  hearing  Mr.  Lamb's  explanation  in  the  "pri- 
vacy" of  its  offices  had  "focused  the  white  heat 
of  publicity"  on  the  charges  and  set  them  for 
public  hearing.  He  considered  this  a  "revolting 
procedure  at  public  expense." 

Mr.  Kittner  asked  the  examiner  to  stop  Mr. 
Brown  from  continuing  his  "vituperative"  and 
"irresponsible"  attack  on  the  FCC,  but  Mr. 
Brown  shouted,  "I'll  show  you  how  irresponsible 
it  was  when  you  get  up  before  Congress." 

FCC  Welcomes  Probe 

Mr.  Kittner  shouted  back  that  Mr.  Brown 
kept  dragging  in  a  "constant  threat  of  congres- 
sional investigation"  and  recited  his  invitation 
made  earlier  in  the  week  that  FCC  will  welcome 
any  probe  of  its  handling  of  the  Lamb  case  or 
the  changes  of  testimony  by  Commission  wit- 
nesses. 

Examiner  Sharfman  pounded  with  his  fist  in 
repeated  efforts  to  admonish  both  counsel  to 
stop  shouting. 

Mr.  Russell  Brown  Thursday  morning  also 


told  the  examiner  he  would  not  further  cross 
examine,  as  previously  expected,  the  Broadcast 
Bureau's  first  witness  in  the  case,  William  Gar- 
field Cummings.  Mr.  Brown  said  he  would 
move  to  strike  Mr.  Cummings'  testimony  be- 
cause it  had  been  conditionally  acccepted.  He 
explained  that  Mr.  Cummings'  statements 
about  mention  of  Mr.  Lamb  as  a  prospective 
contributor  during  executive  board  meetings  of 
the  Communist  Party  at  Toledo  were  hearsay 
evidence. 

Mr.  Brown  said  the  testimony  was  received 
only  because  Mr.  Powell  promised  it  would  be 
corroborated  by  Joseph  Friedman,  described  as 
a  local  party  official  at  that  time.  Mr.  Fried- 
man later  pleaded  the  Fifth  Amendment  and  re- 
fused to  testify  before  Examiner  Sharfman. 

Respecting  Mrs.  Natvig's  charges  of  coercion, 
Mr.  Powell's  affidavit  said  in  part,  "I  hereby 
categorically  state  with  all  the  emphasis  at  my 
command  that  these  charges  are  baseless,  un- 
founded, untrue  and  malicious;  that  no  one  con- 
nected with  this  case  in  my  presence  or  to  my 
knowledge,  has  in  any  way  coerced  Mrs.  Natvig 
into  making  any  statement  whatever.  The 
statements  which  Mrs.  Natvig  made  under  oath 
were  her  own  statements  voluntarily  and  repeat- 
edly made  to  me  and  others  ...  In  fact  I  re- 
peatedly stated  to  Mrs.  Natvig  in  my  conversa- 
tions with  her  prior  to  her  public  testimony  that 
we  wanted  her  to  be  absolutely  certain  that 
everything  to  which  she  testified  was  the  truth." 


LIBEL  BILL  MOVES 
IN  N.  Y.  LEGISLATUR 

State  measure  which  passed 
Assembly  and  now  goes  to 
Senate  would  absolve  radio- 
tv  stations  of  any  blame  for 
defamatory  remarks  made  by 
a  legally  qualified  candidate 
for  political  office. 
A  NEW  YORK  state  bill  to  relieve  radio  a 
tv  stations  of  liability  for  defamatory  remai 
in  speeches  broadcast  by  qualified  politic 
candidates  had  cleared  its  first  hurdle  and  w 
awaiting  further  action  last  week. 

The  bill,  which  has  the  backing  of  the  new! 
formed  New  York  State  Assn.  of  Radio 
Television  Broadcasters,  passed  the  State  / 
sembly  by  a  140-0  vote  and  is  expected 
come  before  the  Senate  for  final  action  short 
While  some  observers  felt  there  was  "eve 
reason  to  believe"  it  would  be  enacted,  oth< 
were  more  cautious  but  for  the  most  part  op 
mistic.  The  measure  is  less  complicated  th 
a  similar  one  which  two  years  ago  was  pass 
by  the  Senate  but,  contrary  to  the  action  • 
this  one,  killed  by  the  House. 

The  bill  is  the  first  major  project  of  t 
NYSARTB,  which  was  formed  in  January  wi 
Michael  R.  Hanna,  WHCU  Ithaca,  as  preside 
[B»T,  Jan.  17].  John  Titus,  of  the  Albany  h 
firm  of  Whalen,  McNamee,  Creble  &  Nicho 
has  been  retained  by  the  association  as  coun' 
and  is  its  legislative  observer. 

FCC  Rules  Noted 

The  bill  frees  radio  and  tv  station  operatq 
and  their  employes  from  liability  for  damag 
for  any  defamatory  statement  by  any  lega! 
qualified  candidate  whose  broadcast  remar 
may  not,  under  FCC  rules,  be  censored  by  t 
station.  The  one  requirement  that  the  measu 
would  put  upon  the  station  is  that,  before  ai 
after  each  political  broadcast,  an  announceme 
be  carried  saying  that  the  remarks  are  not  su 
ject  to  censorship  under  FCC  regulations  a- 
that  they  are  not  to  be  construed  as  "reflecti 
the  opinions  or  beliefs  of  the  station,  its  ownc= 
ship  or  management." 

The  measure  is  sponsored  by  State  Sen.  Frai 
C.  McCullough  of  Rye  and  Assemblywom; 
Frances  K.  Marlott  of  Mt.  Vernon.  Text 
introduced  by  Miss  Marlott  and  passed  unai 
mously  by  the  Assembly: 

"An  act  to  amend  the  Civil  Practice  Act, 
relation  to  defamation  by  radio  and  television: 

"The  people  of  the  State  of  New  York,  repr 
sented   in   Senate  and   Assembly,   do  enact 
follows: 

"Sec.    1.    The    Civil   Practice   Act   is  here! 
amended  by  inserting  therein  a  new  section, 
be  Sec.  337-A,  to  read  as  follows: 

"337-A.    Defamation    by    radio    or  televisio 
1.  The  owner,  licensee  or  operator  of  a  visual 
sound  radio  broadcasting  station  or  network 
stations,  and  the  agents  or  employes  of  sir 
owner,  licensee  or  operator,  shall  not  be  liab 
for  any  damages  for  any  defamatory  stateme 
published  or  uttered  in  or  as  a  part  of  a  visu 
or  sound  radio  broadcast,  by  any  legally  qualify 
candidate  for  public  office  whose  utterances,  u 
der  rules  and  regulations  of  the  FCC  may  not  I 
subject  to  censorship  by  such  owner,  licensee 
operator  of  such  visual  or  sound  radio  broa 
casting  station  or  network  of  stations,  or  th( 
agents  or  employes. 

"2.  A  'legally  qualified  candidate'  means  ai 
person  who  has  publicly  announced  that  he  is 
candidate  for  nomination  by  a  convention  of 
political  party  or  for  nomination  or  election 
a  primary,  special,  or  general  election,  municip; 
county,  state  or  national,  and  who  meets  the  qua 
ifications  prescribed  by  the  applicable  laws 
hold  the  office  for  which  he  is  a  candidate, 
that  he  may  be  voted  for  by  the  electorate  c 
rectly  or  by  means  of  delegates  or  electors  ai 
who  (A)  has  qualified  for  a  place  on  the  ball 
or  (B)  is  eligible  under  the  applicable  law  to 
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The  face  in  "Let's  Face  the  Facts" 
this  issue  is  that  of  J.  Gordon 
Roberts,  President  of  Roberts  Dairy 
Company  .  .  .  Omaha's  largest  producer 
of  milk  and  dairy  products. 
KFAB  has  been  a  part  of  Roberts 
Dairy  advertising  program  for  over 
seventeen  years. 

Any  advertising  medium  is  constantly 
striving  to  build  new  business,  but  the 
true  mark  of  success  is  the  continued  use, 
year  after  year,  by  the  old  advertisers. 
KFAB  has  many  such  success  stories. 
You're  invited  to  "face  the  facts"  ...  to 
learn  why  so  many  big  and  little  adver- 
tisers have  used  KFAB  successfully  year 
after  year.  A  Free  &  Peters  Colonel  will 
be  glad  to  help  you  "face  the  facts" 
.  .  .  or  check  with  General  Manager 
Harry  Burke. 


iCFAB 


i£?  WATTS  OMAHA  CBS  Radio 


Big  Mike  is  the  physical  trademark  of  KFAB  —  Nebraska's  most  listened-to-station 
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voted  by  writing  in  his  name  on  the  ballot,  or 
other  method  and  who  has  been  nominated  by  a 
political  party  which  is  commonly  known  and 
regarded  as  such  or  makes  a  substantial  showing 
that  he  is  a  bona  fide  candidate  for  nomination 
or  office,  as  the  case  may  be. 

"3.  In  order  to  be  absolved  from  liability  for 
damages  for  any  utterance  by  a  legally  qualified 
candidate  as  herein  defined  in  or  as  part  of  a 
visual  or  sound  radio  broadcast,  the  owner,  li- 
censee or  operator  of  such  visual  or  sound  radio 
broadcasting  station  or  network  of  stations,  or 
the  agents  or  employes  thereof,  shall  announce 
at  the  beginning  and  end  of  each  such  political 
broadcast  that  the  remarks  about  to  be  made,  or 
made,  as  the  case  may  be,  by  the  speaker  are 
not  subject  to  censorship  under  the  rules  and 
regulations  of  the  FCC  and  are  not  to  be  con- 
strued as  reflecting  the  opinions  or  beliefs  of  the 
station,  its  ownership  or  management. 

"Sec.  2.  This  Act  shall  take  effect  immediately." 

NBC  BLASTS  PROTEST 
TO  WKNB-AM-TV  BUY 

Says  New  Haven  station  seeks 
to  perpetuate  vhf  'monopoly.' 

CHARGES  were  filed  with  FCC  last  week 
alleging  that  WNHC-TV  New  Haven,  Conn., 
seeks  "to  perpetuate  its  present  vhf  monopoly, 
frustrate  development  of  competition,  and  de- 
lay the  expansion  of  uhf  in  the  Connecticut 
Valley  region." 

The  accusations  were  leveled  in  papers  filed 
jointly  by  majority  stockholders  of  New  Britain 
Broadcasting  Co.,  the  company  itself,  and  by 
NBC  in  response  to  a  petition  filed  earlier  this 
month  (At  Deadline,  Feb.  14)  by  WNHC-TV, 
presently  affiliated  with  NBC  and  the  three 
other  tv  networks,  in  protest  against  NBC's 
$600,000  purchase  of  WKNB-AM-TV  New 
Britain,  Conn.  (ch.  30). 

The  NBC-New  Britain  answer  denied  that 
the  transfer  application  filed  in  late  January 
was  incomplete  or  that  it  contained  insufficient 
data  on  the  stockholders  of  RCA,  NBC's  parent 
firm.  "Contrary  to  the  statement  in  the  peti- 
tion, neither  RCA  nor  NBC  has  ever  refused 
to  supply  such  information"  as  is  required  by 
the  FCC  to  determine  NBC's  compliance  with 
statutes  and  the  Commission's  rules  and  poli- 
cies," the  responding  companies  maintained. 
They  asserted  that  WNHC-TV's  "contention 
that  the  owners  of  less  than  7%  of  the  stock 
to  be  transferred  have  failed  to  execute  this 
application  is  frivolous,"  since  the  FCC  reg- 
ularly processes  applications  for  control  trans- 
fer upon  the  request  of  majority  stockholders. 

The  FCC  also  was  told  by  NBC  that  WNHC- 
TV's  call  for  a  hearing  in  view  of  RCA's 
"extensive  history  of  anti-trust  violations"  was 
contrary  to  the  fact  since  "RCA  has  never  been 
convicted  of  a  violation  of  the  anti-trust  laws." 

Citing  FCC's  grant  of  renewals  for  WNBQ 
(TV)  Chicago  and  KRCA  (TV)  Los  Angeles 
last  November,  the  petition  said  the  WNHC- 
TV  charge  was  made  "recklessly." 

Accusing  WNHC-TV  of  "bad  faith,"  the  an- 
swering petition  noted  publication  of  a  letter 
by  Edward  C.  Obrist,  WNHC-TV  manager,  in 
the  Hartford  Times  four  days  before  the 
WNHC-TV  petition  was  filed.  The  letter 
pointed  out  that  the  station  had  "anticipated" 
for  years  that  it  would  not  be  a  four-network 
station.  It  also  said  "there's  nothing  we 
[WNHC-TV]  can  do  about  it  [proposed  switch 
of  NBC  to  uhf  in  that  area]." 

The  petition  denied  that  WNHC-TV  could 
be  a  "party  in  interest";  that  there  is  trafficking 
in  licenses  involved;  that  there  is  a  violation  of 
the  duopoly  rule;  that  there  is  violation  of  chain 
broadcasting  rules,  or  that  NBC  ownership  of  a 
single  station  in  the  locality  would  "substan- 
tially restrain  competition  either  among  sta- 
tions or  among  networks." 


'STAR'  STATION  OWNERSHIP  THREATENED 
BY  CONVICTION  ON  ANTI-TRUST  CHARGES 

Federal  jury  rules  Kansas  City  newspaper  attempted  to  and  monop- 
olized dissemination  of  news  and  advertising.  If  the  decision 
stands,  it  could  face  FCC  proceedings  involving  its  qualifications  as 
licensee  of  WDAF-AM-TV. 


OWNERSHIP  of  two  major  broadcast  prop- 
erties— WDAF  and  WDAF-TV  Kansas  City- 
stands  in  jeopardy  as  the  government  holds  the 
first  victory  in  a  series  of  legal  proceedings  that 
may  go  on  for  years. 

At  the  weekend  the  Kansas  City  Star,  owning 
WDAF-AM-TV,  stood  convicted  of  criminal 
anti-trust  charges  under  a  Tuesday  jury  verdict. 
It  promises  to  ask  a  new  trial. 

Thus  branded,  the  newspaper  may  face  FCC 
proceedings  involving  its  qualifications  as  a 
radio-tv  licensee.  Commission  action  appears 
unlikely  while  the  case  remains  in  the  courts. 

Armed  with  its  verdict,  the  Justice  Dept.  may 
decide  to  invade  other  so-called  newspaper  mo- 
nopoly markets. 

In  last  Tuesday's  verdict  the  Star  was  found 
guilty  of  two  misdemeanor  counts — attempting 
to  monopolize,  and  monopolization  of  the  dis- 
semination of  news  and  advertising  in  the 
Greater  Kansas  City  area.  Emil  A.  Sees,  ad- 
vertising director  of  the  Star,  was  found  guilty 
of  the  first  charge,  attempting  to  monopolize, 
and  acquitted  on  the  second. 

Maximum  sentence  faced  by  the  Star  is  $5,- 
000  fine  on  each  count.  Mr.  Sees  faces  a  pos- 
sible $5,000  fine  and  one  year  in  jail. 

Several  legal  angles  enter  the  picture  at  this 
point.  During  the  trial  Elton  L.  Marshall,  Star 
counsel  filed  an  acquittal  motion  on  behalf  of 
Mr.  Sees,  covering  the  two  original  counts. 
Judge  Richard  A.  Duncan  of  the  Federal  Dis- 
trict Court  said  after  the  verdict  that  he  has 
this  acquittal  motion  under  consideration.  He 
can  rule  on  the  motion  just  as  though  he  were 
ruling  at  the  time  it  was  submitted  by  defense 
counsel,  and  thus  could  in  effect  reverse  the 
jury  verdict. 

The  government's  civil  action  was  filed  at 
the  time  the  criminal  indictment  was  returned 
Jan.  6,  1953.  Earl  Jinkinson,  special  assistant 
to  the  U.  S.  Attorney  General,  said  federal 
court  procedure  specifies  that  when  the  criminal 
case  is  tried  first,  civil  action  may  be  taken  up 
within  10  days  following  disposition  of  the 
criminal  action. 

He  said  the  government  probably  will  ask 
Judge  Duncan  to  issue  a  summary  judgment  on 
the  basis  of  evidence  submitted  during  the 
criminal  trial. 

Threat  to  WDAF-AM-TV 

At  this  point  the  Star  faces  direct  threats  to 
its  operation  of  WDAF-AM-TV.  The  civil 
action  contains  government  requests  to  divorce 
the  radio  and  tv  interests  from  the  newspaper; 
to  enjoin  the  Star  and  its  morning  edition,  the 
Times,  from  continuing  combination  advertising 
and  circulation  rates,  and  to  separate  the  Star 
and  Times. 

In  passing  sentence  on  the  criminal  verdicts, 
ludge  Duncan  has  the  power  to  direct  separa- 
tion of  the  newspaper  and  radio-tv  properties, 
or  revoke  the  radio-tv  licenses.  In  such  cases 
the  FCC  would  be  required  by  the  Communi- 
cations Act  (Sec.  311)  to  carry  out  the  court 
mandate. 

Or  the  Commission  on  its  own  motion  could 
hold  that  the  Star  is  unqualified  to  be  a  station 
licensee,  revoking  the  license  and  granting  a 
hearing  or  challenging  the  Star's  qualifications 
at  a  license  renewal  hearing. 

Sec.  313  of  the  Communications  Act  gives 


courts  the  power  to  revoke  licenses  where 
licensee  has  been  found  guilty  of  either  civil  o 
criminal  anti-trust  violation.  In  such  a  revoca 
tion  the  licensee  has  the  same  right  of  appea 
or  review  provided  in  other  decrees  and  judg 
ments  of  the  court. 

Roy  A.  Roberts,  president  and  general  mana 
ger  of  the  Star,  said  the  case  will  be  appealed  "i 
complete  confidence  of  the  outcome."  He  sail 
the  court  made  "grievious  error"  in  admittin 
and  barring  testimony  and  in  its  instructions  b 
the  jury.  He  described  the  evidence  as  "flimsy, 
involving  isolated  cases  out  of  millions  of  trans 
actions.  "The  evidence  clearly  showed  no  pat 
tern  of  unfair  methods,"  he  said. 

Mr.   Roberts   said   the   government's  cas  J 
showed  the  ultimate  goal  is  to  break  down  th 
Star's  newspaper  circulation  plan  of  13  paper 
a  week — morning,  evening  and  Sunday — fo  I 
one  subscription  price. 

The  government's  case  against  the  Star  in 
volved  27  trial  days,  with  10  for  the  defense. 

Columnist  Blasts  Decision 

In  his  Feb.  24  syndicated  column,  Davii 
Lawrence  said  control  of  the  press  has  beei 
brought  nearer  in  the  Star  case  by  a  jury  "obe 
dient  to  the  highly  prejudiced  instructions  o 
a  federal  judge."  Noting  there  are  180  citie 
with  single  newspaper  ownership,  he  said  thi 
current  suit  was  begun  by  the  "Truman  regime' 
in  effort  "to  wreak  vengeance  on  the  Kansa, 
City  Star  for  its  crusade  against  the  Pendergas 
machine  of  the  Democratic  Party  and  its  vote 
getting  frauds  in  that  area." 

Attorney  General  Herbert  Brownell  Ir.  ha: 
refused  to  answer  questions  about  restraint  o 
trade  aspects  of  the  charges  against  the  Star 
contending  comments  might  be  considered  ii 
contempt  of  court. 

During  the  defense  testimony  Judge  Duncar 
ruled  that  broadcast  stations  outside  the  Kansas 
City  area  whose  signals  can  be  received  are  no; 
competitive  in  their  news  and  advertising  serv 
ice.  Star  counsel  had  sought  to  introduce  testi 
mony  by  George  E.  Gautney,  engineering  con- 
sultant of  Arlington,  Va.,  showing  outside  serv- 
ice in  the  area. 

Judge  Duncan  refused  to  admit  such  evidence 
on  the  ground  it  is  "common  knowledge  thai 
you  can  turn  on  your  radio,  if  you  have  a  good 
one,  and  you  can  get  Denver,  Chicago,  St.  Louis 
and  a  dozen  different  stations." 

While  FCC  records  show  no  rulings  applying 
to  license  holders  convicted  of  criminal  anti- 
trust charges,  according  to  a  preliminary  scan- 
ning of  its  decisions,  its  predecessor  Federal 
Radio  Commission  faced  a  similar  issue.  After 
RCA  was  found  guilty  in  federal  court  of  a 
civil  monopoly  charge,  FRC  held  (Jan.  24,  1931) 
violation  of  the  Clayton  Act  (Sec.  3)  did  not 
constitute  monopoly  in  radio  communication 
under  Sec.  13  of  the  old  law  (now  311).  There- 
fore FRC  held  it  could  not  refuse  RCA  the 
right  to  hold  a  station  license.  RCA  had  re- 
quired factory  licensees  to  use  its  tubes  in 
manufacturing  their  radio  receivers,  the  court 
held. 

In  the  FRC  opinion  Commissioner  Robinson 
said,  "The  decree  does  adjudicate  that  the  sale 
of  radio  broadcasting  tubes  is  controlled.  But 
the  court  did  not  go  further  and  adjudicate  by 
such  control  that  radio  communications  was 
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The  Best 

SEAT 

In  The  House 


The  best  seat  in  the  house  is  reserved  for  those  who  watch  full  length 
movies  on  television.  In  the  Northern  California  market,  the  best  of  these 
films  are  shown  on  KRON-TV. 

That's  right— KRON-TV  has  long  been  the  leader  with  the  BEST  of 
the  FIRST  RUN  movies  available.  And  there's  plenty  more  in  store  because 
smart  film  buying  requires  know-how  that  improves  with  use. 

There  you  have  just  one  more  reason  why  KRON-TV  is  the  leader 
among  television  stations  in  the  Northern  California  market  .  .  .  and 
one  more  reason  why  your  sales  message  on  KRON-TV  will  reach  the 
people  you  want  to  talk  to. 


AFFILIATED  WITH  THE  S.  F.  CHRONICLE 
AND  THE  NBC-TV  NETWORK  ON  CHANNEL 


4 


No.  2  in  the  series,  "What  Every  Time  Buyer  Should  Know  About  KRON-TV" 


Represented  Nationally  by  Free  &  Peters,  Inc. 
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monopolized  or  attempted  to  be  monopolized." 

The  two  applicable  paragraphs  in  the  current 
Communications  Act  read  as  follows: 

Refusal  of  Licenses  and  Permits  in  Certain  Cases 
Sec.  311.  The  Commission  is  hereby  directed  to 
refuse  a  station  license  and/or  the  permit  here- 
inafter required  for  the  construction  of  a  station 
to  any  person  (or  to  any  person  directly  or  indi- 
erctly  controlled  by  such  person)  whose  license 
has  been  revoked  by  a  court  under  Sec.  313. 

Application  of  Anti-Trust  Laws- 
Sec.  313.  All  laws  of  the  United  States  relating 
to  unlawful  restraints  and  monopolies  and  to 
combinations,  contracts,  or  agreements  in  re- 
straint of  trade  are  hereby  declared  to  be  ap- 
plicable to  the  manufacture  and  sale  of  and  to 
trade  in  radio  apparatus  and  devices  entering  into 
or  affecting  interstate  or  foreign  commerce  and 
to  interstate  or  foreign  radio  communication. 
Whenever  in  any  suit,  action,  or  proceeding,  civil 
or  criminal,  brought  under  the  provisions  of  any 
of  said  laws  or  in  any  proceedings  brought  to  en- 
force or  to  review  findings  and  orders  of  the 
Federal  Trade  Commission  or  other  government 
agency  in  respect  of  matters  as  to  which  said 
Commission  or  other  government  agency  is  by 
law  authorized  to  act,  any  licensee  shall  be  found 
guilty  of  the  violation  of  the  provisions  of  such 
laws  or  any  of  them,  the  court,  in  addition  to 
the  penalties  imposed  by  said  laws,  may  adjudge, 
order  and/or  decree  that  the  license  of  such  li- 
censee shall,  as  of  the  date  the  decree  or  judg- 
ment becomes  finally  effective  or  as  such  other 
date  as  the  said  degree  shall  fix,  be  revoked  and 
that  all  rights  under  such  license  shall  there- 
upon cease:  Provided,  however,  that  such  licensee 
shall  have  the  same  right  of  appeal  or  review, 
as  is  provided  by  law  in  respect  of  other  decrees 
and  judgments  of  said  court. 

While  language  in  the  first  sentence  of  Sec. 
313  mentions  apparatus,  some  informal  inter- 
pretations take  the  position  that  it  applies  to 
every  form  of  communication  as  well,  includ- 
ing radio  and  tv  broadcasting. 

Sec.  311  gives  FCC  absolutely  no  discre- 
tion, should  a  court  revoke  a  license.  Should 
a  court  order  separation  of  radio-tv  operations 
from  a  newspaper,  then  it  is  noted  the  FCC 
would  have  discretionary  power  over  such  fac- 
tors as  time  limit  for  sale  of  stations  and  quali- 
fications of  purchasers. 

Larus-Thalhimer 
Tv  Grant  Proposed 

INITIAL  DECISION,  proposing  to  grant  a  new 
tv  station  on  vhf  ch.  12  at  Richmond,  Va.,  to 
Richmond  Television  Corp.,  and  denying  a  com- 
peting application  of  WRNL-AM-FM  there, 
was  issued  last  week  by  FCC  Examiner  H. 
Gifford  Irion. 

The  examiner  concluded  that  Richmond  Tv 
must  be  preferred  because  of  the  close  integra- 
tion between  the  officers  and  its  daily  opera- 
tions, past  programming,  tv  proposals  and 
superior  staff.  There  was  no  margin  of  dif- 
ference between  the  applicants  as  to  the  criteria 
of  diversification  of  mass  media  of  communi- 
cations. 

WRNL  is  owned  by  Richmond  Newspapers 
Inc.,  publisher  of  the  Richmond  morning  and 
Sunday  Times-Dispatch  and  of  the  evening 
News  Leader. 

Richmond  Tv  is  the  product  of  ,a  merger  oc- 
curing  in  November  1953  between  Morton  G. 
Thalhimer  and  associates  and  Larus  &  Brothers 
Co.,  operator  of  WRVA  at  Richmond.  Larus 
&  Brothers  hold  a  60%  interest  in  Richmond 
Tv  and  the  Thalhimer  group  40%. 

Examiner  Irion  concluded  that  WRVA  has 
shown  a  superior  record  in  presentation  of 
news  and  that  WRNL  has  been  a  "satellite" 
to  the  newspaper  operations  and  has  "not  been 
a  competitor  with  the  newspapers." 

The  decision  also  concluded  that  WRVA 
must  be  preferred  on  the  basis  of  integration 
and  ownership  because  of  "the  degree  to 
which  the  owners  and  officers  of  [WRNL]  have 
divorced  themselves  from  the  radio  operation 
reveals  an  almost  lack  of  rapport  between 
owners  and  officers  on  the  one  hand  and  daily 
operations  on  the  other." 


Examiner's  initial  decision  fa- 
voring Biscayne  Tv  Corp.  is 
protested  on  diversification. 

FROM  all  quarters  last  week  the  Miami  ch.  7 
initial  decision  of  FCC  Chief  Hearing  Exam- 
iner James  D.  Cunningham — proposing  to  grant 
Biscayne  Television  Corp. — came  under  attack 
in  exceptions  which  chiefly  protested  his  inter- 
pretation of  the  Commission's  policy  of  di- 
versification of  mass  media  of  communication 
[B«T,  Jan.  24]. 

Biscayne  represents  a  joint  venture  by  the 
Cox  and  Knight  newspaper-radio  interests  with 
Niles  Trammell,  ex-NBC  president,  holding 
minor  interest  and  the  role  of  managing  ex- 
ecutive. The  examiner  ruled  in  favor  of  Bis- 
cayne on  the  basis  of  the  public  service  record 
of  the  Knight  WQAM  and  Cox  WIOD,  both 
Miami. 

The  initial  ruling,  conditioned  upon  the 
Knight  interests  dropping  WQAM,  proposed  to 
deny  competing  bids  by  East  Coast  Television 
Corp.,  South  Florida  Television  Corp.  and  Sun- 
beam Television  Corp. 

FCC's  Broadcast  Bureau  and  the  losing  ap- 
plicants in  the  ch.  7  fight  took  the  examiner 
to  task  for  what  they  considered  was  a  great 
deviation  from  the  Commission's  long  estab- 
lished policy  on  mass  media  diversification. 

Biscayne  felt  the  examiner's  conclusions  were 
correct  "both  as  to  matters  of  law  and  policy" 
and  "in  accord  with  the  overwhelming  evi- 
dence of  record,"  but  filed  exceptions  on  his 
findings  with  respect  to  qualifications  of  the 
competing  applicants.  It  did  so,  the  Biscayne 
brief  said,  "in  view  of  the  possibility  of  appel- 
late review  and  the  probable  contents  of  excep- 
tions to  be  filed  by  others." 

Charging  that  the  examiner  failed  to  find 
the  Cox  and  Knight  interests  dominate  the 
daily  newspaper  field  at  Miami  and  operate 
two  of  the  three  "dominate"  radio  stations,  the 
Broadcast  Bureau  noted  East  Coast,  South 
Florida  and  Sunbeam  "do  not  have  any  tele- 
vision, radio  or  newspaper  connections.  Each 
has  a  higher  degree  of  local  representation  in 
ownership  and  management  than  Biscayne.  In 
somewhat  varying  degrees,  the  ownership  of 
each  includes  persons  representing  diversified 
local  businesses  and  occupations." 

The  Broadcast  Bureau  held  that  the  examiner 
"has  failed  to  give  proper  weight  to  the  over- 
whelming evidence  in  this  record  tending  to 
show  that  an  award  to  Biscayne  will  seriously 
restrict  the  principle  of  diversification  of  the 
control  of  mass  media  in  the  Miami  area  and, 
further,  that  such  an  award  would  have  a 
tendency  generally  to  lessen  competition  in  the 
broadcast  field." 

Citing  Mr.  Trammell's  consultant  contract 
with  NBC,  South  Florida  charged  that  "with 
great  dominance  over  mass  media  already  theirs 
[Biscayne  principals],  in  Miami  and  elsewhere, 
and  with  built-in  NBC  influence  through  Tram- 
mell, the  combine  comes  to  the  Commission 
and  asks  for  still  another  vital  pipeline  into 
the  Miami  market  place  of  ideas."  South  Flor- 
ida contended  the  examiner  improperly  "di- 
luted" this  factor  by  "only  an  aside  to  the 
effect  that  no  'unlawful  practices'  or  'evils'  had 
been  revealed!" 

The  brief  observed  that  the  law  "frowns 
upon  monopoly  generally  even  in  the  less  sensi- 
tive business  areas.  It  is  indeed  a  unique  'jus- 
tice' that  winkingly  nods  approval  to  one  mo- 
nopoly while  snarling  at  another." 


In  its  attack  on  the  examiner's  conclusions^ 
East  Coast  noted  FCC's  long  established  dll 
versification  policy  and  pointed  out  that  tr|j 
"granting  of  broadcast  applications  in  conn 
parative  cases  to  non-newspaper  owners  i| 
preference  to  newspaper  owners,  has  bee  11 
upheld  by  the  courts." 

Sunbeam  claimed  the  examiner  erred  in  coil 
sidering  the  past  records  of  WQAM  and  WIO; ! 
since  Biscayne  is  not  the  licensee  of  either  an| 
its  stockholders  do  not  include  the  licensees  S 
the  outlets.  Rather,  it  was  noted,  the  controj 
ling  stockholders  of  the  stations  are  minorii; 
stockholders  in  Biscayne  and  Commission  preo  | 
dent  forbids  credit  for  past  radio  performance 
under  such  circumstances. 

Uhf's  WBUF-TV,  WJPB-TV 
Suspend,  Retain  Permits 

TWO  MORE  operating  uhf  stations— WBUl! 
TV  Buffalo,  N.  Y.,  and  WJPB-TV  Fairmoni 
W.  Va. — fiotified  the  FCC  last  week  that  thel 
were  suspending  operations.  This  raises  ttl 
total  of  post-thaw  tv  stations  to  go  off-the-aij 
but  who  still  retain  their  authorizations,  to  31 
uhf  and  7  vhf. 

WBUF-TV  Buffalo  went  off  the  air  Wedne'jj 
day  night  after  operating  a  year-and-a-half  o.J 
ch.  17.  The  uhf  outlet  has  been  competinl 
against  two  vhf  stations,  WBEN-TV  and  WGFij 
TV. 

In  a  message  to  the  FCC,  Sherwin  Gros ! 
man,  president,  said  the  action  "is  necessary  dv. 
to  the  heavy  losses  WBUF-TV  has  been  su 
taining  in  its  operations."  He  said  the  static 
"is  exploring  methods  of  securing  addition; 
revenue  that  will  enable  it  to  return  to  the  air 

A  six-month  silence  period  was  asked  b 
Mr.  Grossman.  He  told  B»T  the  station  ha 
been  doing  "better  than  anticipated"  for  sorr 
months  after  it  went  on  the  air,  with  uhf  S( 
conversions  averaging  1,500  a  day.  After  th 
four-ply  ch.  2  merger  in  Buffalo  more  than 
year  ago,  he  said,  the  station  began  to  loa 
clients  rapidly  as  conversions  slowed  down.  ' 

For  a  six-month  period,  he  said,  WBUF-T' 
quickly  lost  138  accounts  and  dropped  $1,00 
a  week,  with  recent  losses  running  as  high  < 
$25,000  and  $30,000  a  month.  WBUF-TV  Im 
has  28  stockholders  with  Mr.  Grossman  hole 
ing  26%.  The  station  operated  with  229  k1 
power. 

WBUF-TV  has  pending  at  the  FCC  a  dt. 
intermixture  petition  filed  last  Oct.  29.  Unda 
this  petition  it  would  move  to  ch.  8  in  the  \a 
band.  Three  applications  are  pending  for  ch.  | 
in  Buffalo.  WBES-TV  Buffalo,  a  uhf  outlet  o 
ch.  59,  went  off  the  air  in  December  1953. 

Meanwhile,  ch.  35  WJPB-TV  Fairmont  not' 
fied  the  FCC  that  it  would  discontinue  t 
service  at  sign-off  today  (Monday).  In  a  lette 
to  the  FCC,  Donn  D.  Baer,  president,  said  th< 
after  almost  a  year  of  telecasting  the  action  wa 
necessary  because  "a  combination  of  factors  ha 
made  it  possible  for  vhf  stations  in  Pittsburgl 
Wheeling  and  Steubenville  to  beam  serviceabl 
signals  into  our  coverage  area"  and  "due  t 
the  lack  of  local,  regional  and  national  interes 
in  uhf."  Mr.  Baer  made  note  of  continuin 
monthly  financial  losses  and  informed  the  Co 
mission  of  the  intention  to  retain  the  ch.  3 
permit  "until  such  time  as  the  Commission 
take  action  on  reallocation  of  a  vhf  channel  t 
Fairmont,  or  to  offer  some  form  of  concessio: 
or  relief  to  uhf  stations  who  are  in  a  simila 
position  as  WJPB-TV." 
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4000  WATTS 


PORTABLE  TRANSMITTING  and 
RECEIVING  UNITS 


ere's  that  extra  power  you  need  for  S-T-L  and  remote 
pickup— 4000  watts  E.R.P.*  (using  4'  parabola).  The 
TLR-3  provides  highest  quality  transmission  of  color 
or  monochrome  signals  with  program  sound  channel  meeting 
FCC  requirements  for  S-T-L  operation. 

Heart  of  the  Philco  TLR-3,  is  a  klystron — field  proved 
in  Philco  multi-channel  communications  equipment — 
which  provides  a  full  watt  of  transmitter  output. 
Interchangeable  klystrons  permit  maximum  efficiency 
in  covering  frequency  ranges  between  5925  and  7425 
mc.  RF  units  are  weatherproof,  and  portable  auxiliary 
units  can  be  rack  mounted.  A  complete  line  of  mount- 
ing accessories,  parabolas  and  lightweight  reflectors  is 
available,  permitting  installation  of  all  electronic  equip- 
ment at  ground  level. 

A  portable  tripod  is  available  for  mounting  trans- 
mitter RF  and  receiver  RF  assemblies  in  the  field.  Get 
information  on  this  new  Philco  TLR-3.  Write  Philco, 
Dept.  BT  today. 

CHECK  THESE  FEATURES  .  .  . 


Transmitter  Control 
and  Power  Supply 


Receiver 
Control  Unit 


Receiver  Power 
Supply  Unit 


i 


Color  and  Monochrome 

Program  Sound  channel  meets 
FCC  specifications 

Built-in  wavemeters 

Multi-band  service  .  .  .  5925- 
7425  mc. 

Completely  weatherproofed 
RF  heads 


•  Relay  rack  and  suitcase 
mounting 

•  Shielded  from  IF  and  video 
interference 

PHILCO^/ 
%    QUALITY  S7 


*  Elective  Radiated  Power 


PHILCO  CORPORATION 


OVERNMENT 
NDUSTRIAL  DIVISI 


N  D  PHILADELPHIA  44, 

ON  #  PENNSYLVANIA 

In  Canada:  Philco  Corporation  of  Canada  Limited,  Don  Mills,  Ontario 


McCLATCHY  BRIEF 
CHALLENGES  FCC 

California  broadcaster  -  pub- 
lisher in  a  court  brief  questions 
FCC  decision  that  denied  him 
the  Sacramento  tv  when  firm 
was  found  superior  to  other 
applicant  in  all  criteria  except 
diversification. 

CAN  THE  FCC  use  its  diversification  policy  to 
bar  an  applicant  from  a  grant — even  though  it 
is  found  preferable  to  the  competing  applicant 
in  all  other  respects? 

No,  said  McClatchy  Broadcasting  Co.  last 
week  in  a  brief  filed  with  the  U.  S.  Court  of 
Appeals  in  Washington.  The  brief  in  support 
of  McClatchy's  appeal  from  last  year's  FCC 
decision  awarding  Sacramento  ch.  10  to  Sacra- 
mento Telecasters  Inc.  and  denying  the  Mc- 
Clatchy application  [B»T,  Nov.  8,  1954]. 

In  what  is  considered  to  be  the  bellwether 
tv  appeal  on  the  newspaper-ownership  issue, 
McClatchy  challenged  the  FCC's  decision, 
which  overruled  an  examiner's  proposal  that 
the  grant  be  made  to  McClatchy  because  it  was 
superior  to  Sacramento  Telecasters  in  all  re- 
spects except  that  of  diversification. 

So  significant  is  this  case  considered  that 
the  American  Newspaper  Publisher  Assn.  re- 
quested and  received  court  approval  to  partici- 
pate in  the  case  as  "friend  of  the  court."  The 
ANPA  brief  is  scheduled  to  be  filed  within  the 
next  week  or  so. 

The  California  publisher-broadcaster  owns 
the  Sacramento  Bee-KFBK,  Fresno  Bee-KMJ- 
AM-FM-TV,  Modesto  Bee-KBEE  (FM)  and 
KERN  Bakersfield,  KWG  Stockton  and  KOH 
Reno  (Nev.). 

The  basic  question  to  be  decided,  McClatchy 
said,  is  whether  the  FCC  may  deny  an  appli- 
cant, found  superior  on  all  other  counts,  be- 
cause of  its  ownership  of  newspapers  or  other 
radio  stations. 

No  Monopoly  in  Sacramento 

Granting  that  the  Commission  has  the  right 
to  discriminate  against  an  applicant  if  a  mo- 
nopoly of  communication  media  is  involved, 
McClatchy  averred  that  there  is  no  monopoly 
issue  in  the  Sacramento  case.  It  pointed  out 
that  Sacramento  is  served  by  28  daily  news- 
papers, six  Sunday  newspapers,  68  weeklies,  51 
broadcast  stations  and  two  other  tv  operations 
— with  a  third  still  being  decided. 

Tracing  the  history  of  the  Commission's 
diversification  policy,  McClatchy  said: 

".  .  .  never  until  now  has  it  been  held 
that  the  diversification  factor  was  so  omnipo- 
tent that  consideration  of  it  warranted  a  grant 
to  the  competitive  applicant,  which  could  re- 
ceive no  preference  on  any  other  comparative 
ground  and  which,  instead,  was  found  to  be 
inferior  in  all  of  the  other  areas  where  prefer- 
ences were  awarded." 

In  a  long  discussion  of  the  1951  Scripps- 
Howard  court  case,  McClatchy  emphasized 
that  the  Sacramento  case  was  different.  In  the 
Scripps-Howard  case,  the  appellate  court  held 
that  the  FCC  could  use  the  diversification  issue 
as  one  of  the  criteria  in  determining  who 
among  two  or  more  applicants  was  best  quali- 
fied to  receive  a  grant.  McClatchy  claimed 
that  it  was  found  deficient  in  only  that  issue, 
but  superior  to  its  competitor  in  all  other  re- 
spects. 

McClatchy  also  claimed  that  the  FCC  was 
Page  76    •    February  28,  1955 


flying  in  the  face  of  congressional  intent  when 
it  uses  the  newspaper  ownership  issue  as  a 
derogatory  factor  in  a  comparative  hearing  for 
broadcast  facilities.  It  traced  the  legislative 
history  of  this  theme  up  to  the  1952  McFarland 
amendments. 

McClatchy  also  claimed  that  the  FCC  acted 
in  an  arbitrary  and  capricious  manner  when 
it  found  some  of  the  preferences  awarded  over 
the  competition  to  McClatchy  as  "slight." 

Successful  grantee,  Sacramento  Telecasters 
Inc.,  is  principally  owned  by  lohn  H.  Schacht, 
president-general  manager  of  KMOD  Modesto. 

Dage  Says  Low  Cost  Boosters 
Can  Serve  Smaller  Cities 

SATELLITE  or  booster  tv  stations  can  be  pro- 
duced at  low  cost  and  provide  tv  service  for 
the  900  communities  under  50,000  population 
which  are  not  now  using  authorized  channels. 
Dage  Television  Div.  of  Thompson  Products 
declared  in  a  brief  filed  Thursday  at  the  FCC. 

The  brief  was  one  of  a  series  filed  prior  to 
Friday,  last  day  for  reception  of  comments  on 
a  proposal  to  authorize  satellite  stations.  At 
the  request  of  Radio-Electronics-Tv  Mfrs.  Assn., 
the  FCC  granted  an  extension  of  filing  time  to 
April  1.  A  RETMA  committee  is  conducting  a 
detailed  investigation  of  satellite  operations 
based  on  field  experiments. 

Dage  said  local  communities  could  install 
low-power  stations  at  low  cost  and  said  it  could 
provide  three  complete  station  packages — film- 
network  only,  $34,904  for  complete  station; 
film-network-studio  (one  camera),  $45,865; 
film-network-studio  (two  cameras),  $51,382. 
The  firm  contended  that  the  FCC  should  author- 
ize satellites  now  and  defer  policy  decisions.  It 
described  operation  of  its  30  w  station  in  the 
Azores,  which  covers  a  3V2-mile  area  and  goes 
on  out  into  the  ocean.  This  was  said  to  com- 
pare favorably  with  a  250  w  aural  station  oper- 
ating at  night. 

E.  B.  Craney,  KXLF-TV  Butte,  Mont.,  pro- 
posed five  classifications  of  booster-satellite 
operations.  He  said  his  mountain-area  station 
breaks  even,  though  he  and  Mrs.  Craney  ac- 
cept no  salary  for  their  work.  He  added  that 
KXLF-TV  could  serve  Anaconda,  Bozeman  and 
Helena  by  use  of  boosters. 

Frank  Mclntyre,  KLIX-AM-TV  Twin  Falls, 
Idaho,  said  large  operators  could  strangle  in- 
dependent competition  by  spotting  satellites 
in  communities,  splitting  the  advertising  dol- 
lar. He  urged  authorization  of  satellites  on  a 
limited  scale. 

Gran  Denied  Stay  Order 
Of  Hearst  Ch.  12  Purchase 

FEDERAL  appellate  court  in  Washington  last 
week  denied  the  request  of  Gran  Enterprises 
Inc.  for  a  stay  order  against  FCC  action  on 
the  Hearst  Corp.  application  to  buy  Milwaukee 
ch.  12's  WTVW  (TV)  [B»T,  Feb.  21].  The 
court  gave  no  reason  for  its  refusal  to  restrain 
the  Commission  in  acting  on  the  $2  million 
purchase. 

Gran  Enterprises  is  owned  by  L.  F.  Gran, 
real  estate  developer  and  former  theatre  owner. 
Mr.  Gran,  who  is  a  38.5%  stockholder  in 
WTVW,  applied  for  the  same  frequency  fol- 
lowing the  filing  of  the  Hearst  application  for 
FCC  approval  of  the  transfer.  The  Commis- 
sion refused  to  accept  the  Gran  application  on 
the  ground  it  violated  the  rule  forbidding  the 
same  person  to  apply  for  more  than  one  facility 
in  the  same  market.  This  action  was  appealed 
and  in  addition  Gran  asked  for  a  stay  order 
to  prohibit  the  Commission  from  approving 
the  transfer  to  Hearst  before  the  court  decided 
the  appeal. 


WROW-AM-TV  Sale 
May  Go  to  Hearing 

WHAT  may  be  a  full-scale  hearing  on  :( 
$298,800  sale  of  WROW-AM-TV  Albfl 
N.  Y.,  to  CBS  commentator  Lowell  The  i 
and  associates  seemed  a  strong  possibility  j 
week  after  an  oral  argument  before  the  ]  ; 
en  banc  resulted  in  a  request  by  WROW  c>  j 
sel  Duke  M.  Patrick  for  an  evidentiary  heai  s 
FCC  Chairman  George  C.  McConnaughe\  i 
dicated  it  would  be  granted. 

The  oral  argument  was  to  discuss  cha  ; 
made  by  ch.  35  WTRI  (TV)  Albany  that  { 
sale  of  the  WROW  stations  to  Mr.  The  j 
violated  FCC  regulations  concerning  ow  5 
ship  of  broadcast  stations  by  network  empl  i 
and  also  anti-trust  laws.  Representing  W  I 
which  ceased  operation  Jan.  31,  was  Pau  l 
Porter,  former  FCC  chairman. 

Mr.  Thomas  and  his  associates  bo  { 
WROW-AM-TV,  and  the  Commission  appn  { 
the  sale,  late  last  year.  WTRI  protested  1 
grant  and  the  FCC  granted  the  protest  in  ]J 
but  denied  other  allegations.  In  its  order.  ( 
Commission  offered  the  oral  argument,  ( 
last  week,  on  legal  questions,  and  also  dec].- J 
that  a  full  hearing  would  be  held  later  on  o  1 
charges  (secret  agreement  between  Mr.  Tho  l 
and  CBS  regarding  affiliation,  full  connecti 
of  Mr.  Thomas  with  CBS,  etc.). 

WTRI  failed  to  persuade  either  the  FCC'l 
the  U.  S.  Court  of  Appeals  in  Washingtoi  1 
stay  the  transfer.  It  was  notified  that  the  <J 
affiliate  would  go  to  ch.  41  WROW-TV  Fetfj 

WROW  has  asked  the  FCC  to  allocate  J 
10  to  Vails  Mills,  N.  Y.,  a  short  distance  (i 
side  Albany.  This  has  been  made  the  sut  1 
of  a  rule-making  hearing,  following  opposi  I 
and  a  counter  proposal  by  WTRI  that  WF  I 
(TV)  Schenectady  be  changed  to  ch.  17  in  1 
of  its  present  ch.  6. 

WFRV-TV,  W  NAM -TV 
Merger  Gets  FCC#s  Approv 

FCC  last  week  gave  approval  to  the  me 
of  ch.  5  WFRV-TV  Green  Bay  with  ch. ! 
WNAM-TV  Neenah-Menasha,  Wis. 

According  to  the  merger  agreement,  1 
trol  of  WFRV-TV  is  transferred  from  Cla; 
Ewing  and  associates  to  Neenah-Men; 
Broadcasting  Co.,  permittee  of  WNAM- 
with  WFRV-TV  principals  retaining  41%; 
the  merged  interests  [B»T,  Jan.  10]. 

The  merged  interest  plans  to  operate  cl 
WFRV-TV  from  the  WNAM-TV  Neenah  str 
and  from  leased  tower  facilities  of  the  defi 
WJPG-FM,  near  Green  Bay.  The  FCC  sii- 
taneously  granted  WFRV-TV  a  six-mo 
extension  of  time  to  complete  construe 
and  modification  to  locate  its  main  studu 
the  transmitter  site. 

The  transfer  is  subject  to  the  condition 
it  not  be  consummated  until  the  authoriza 
for  ch.  42  WNAM-TV  is  surrendered. 

Boston  Plea  Denied 

FCC   CHIEF  Hearing   Examiner  James 
Cunningham   last   week   denied   the  peti 
by  Massachusetts  Bay  Telecasters  Inc.  for 
mission  to  amend  its  application  in  the  Bo: 
ch.  5  tv  cases  so  as  to  show  resignation 
•cartoonist  Al  Capp  from  a  stockholders'  c 
mittee  and  withdrawal  of  his  firm,  Fosij 
Productions  Inc.,  as  1.92%  stockholder  [I 
Feb.  21].  The  examiner  ruled  good  cause 
not  shown  for  reopening  the  record.  Mr.  C! 
withdrew  to  free  the  applicant  from  what 
considers  is  a  personal  dispute  between  him 
a  business  competitor. 
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in  Portland, 


MARCH  9,  1955... a  power-packed  date  in 
television!  On  this  second  Wednesday  in 
March,  CHANNEL  12  — KLOR  starts  full- 
scale  commercial  operation  with  the  most  ex- 
citing television  entertainment  yet !  Channel  12 
VHF,  will  bring  to  every  TV  owner  in  Oregon 
and  Southwestern  Washington  such  talked- 
about  shows  as  Disneyland,  U.  S.  Steel,  Danny 
Thomas,  Stop  the  Music,  etc.,  and  top-flight 
local  programs.  Portland  owned  and  operated, 
KLOR  is  the  SHOW  station  viewers  have  been 
waiting  for  .  .  .  the  SALES  station  advertisers 
are  seeking.  Get  a  line  today  on  the  biggest 
show-sales  line-up  in  the  Pacific  Northwest! 
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S.  JOHN  SCHILE,  Gen.  Mgr 
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OREGON  TELEVISION,  INC. 
915  N.  E.  Davis  Street 
Portland  14,  Oregon 
Fllmore  9721 

HENRY  A.  WHITE,  Pres 
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Tampa  Times'  Appeals 
Tampa  Ch.  13  Grant 

TAMPA  TIMES  last  week  filed  an  appeal  with 
the  U.  S.  Court  of  Appeals  in  Washington 
against  the  FCC's  grant  of  Tampa-St.  Peters- 
burg ch.  13  to  Tampa  Television  Co.  (princi- 
pally owned  by  Walter  Tison,  owner  of  WALT 
Tampa). 

The  FCC  last  September  issued  its  final  de- 
cision in  the  ch.  13  case,  finding  in  favor  of 
Tampa  Television.  In  doing  this  it  reversed  an 
examiner's  initial  decision  favoring  Tampa 
Times  (WDAE).  The  Commission  affirmed  its 
decision  last  month  [B*T,  Jan.  31],  with  FCC 
Chairman  George  C.  McConnaughey  and 
Comr.  John  C.  Doerfer  dissenting. 

Tampa  Times  argued  that  the  FCC  was  in 
error  in  not  giving  sufficient  weight  to  the 
findings  of  the  examiner  in  favor  of  its  applica- 
tion— particularly  with  respect  to  his  conclu- 
sions based  on  observing  the  "demeanor  and 
bearing"  of  the  witnesses.  The  Tampa  news- 
paper said  the  Commission  disregarded  evi- 
dence that  greater  reliance  could  be  placed  on 
its  promises,  on  its  integration  of  ownership 
and  management,  its  superior  staff  and  its  past 
broadcasting  record.  It  also  alleged  that  the 
FCC  erred  in  holding  that  its  newspaper  back- 
ground was  a  significant  factor  in  favor  of  its 
opponent. 

The  Times  called  attention  to  the  fact  that  in 
the  Tampa-St.  Petersburg  ch.  8  case  the  Com- 
mission held  that  newspaper  ownership  was 
not  determinative.  In  this,  the  FCC  granted  ch. 
8  to  the  Tampa  Tribune  (WFLA)  and  denied 


the  St.  Petersburg  Times  (WTSP). 

The  appeal  also  complained  that  the  Com- 
mission illegally  permitted  Mr.  Tison  to  dismiss 
his  initial  decision,  in  his  own  name,  and  to 
substitute  therefor  the  application  of  Tampa 
Television  Co.,  in  which  Mr.  Tison  is  a  prin- 
cipal stockholder  and  general  manager. 

Hearings  among  the  three  applicants  for 
Tampa-St.  Petersburg's  ch.  13  were  held  be- 
tween Oct.  15,  1952,  and  June  11,  1953.  Exam- 
iner's initial  decision  was  issued  in  December 
1953.  After  oral  argument,  the  Commission 
reversed  the  examiner  last  September.  Tampa 
Times'  petition  for  reconsideration  was  denied 
last  month.  The  third  applicant  was  Orange 
Television  Broadcasting  Co.,  owned  by  local 
department  store  interests. 


Asks  Channel  Swap 

SEEKING  the  lower  uhf  channel  left 
"fallow"  by  suspended  WLBR-TV  Leb- 
anon, Pa.,  since  mid-October  1954,  ch. 
61  WHUM-TV  Reading,  Pa.,  petitioned 
FCC  last  week  for  rule-making  proceed- 
ing whereby  it  would  take  over  WLBR- 
TV's  ch.  15  and  give  the  Lebanon  station 
ch.  61  in  exchange.  Reallocation  of  mul- 
tiple uhf  channels  in  the  state  would  be 
involved,  the  petition  indicated.  Point- 
ing out  its  own  record  as  "the  nation's 
pioneer  high  powered  uhf  station," 
WHUM-TV  explained  WLBR-TV  can't 
make  up  its  mind  whether  it  wants  to 
resume  operation  or  not. 


FCC  Asks  New  Decision 
In  WVMI-WLOX  Tv  Case 

FCC  last  week  reopened  and  remanded  t< 
hearing  examiner  for  a  new  initial  decision 
competitive    hearing    between  WVMI 
WLOX  Biloxi,  Miss.,  for  a  new  tv  station 
ch.  13  there. 

An  initial  decision  rendered  last  July  j 
posed  to  grant  the  ch.  13  facility  to  WVMI 
to  deny  the  application  of  WLOX  [B«T,  J 
12,  1954]. 

The  Commission  noted  that  Edward  Bal 
1.5%  stockholder  of  WVMI  will  receive  5 
of  the  stock  as  security  in  return  for  lenc 
WVMI  money  for  constructing  the  proposec 
station.  The  FCC  remanded  the  case  with 
structions  to  obtain  additional  information  a: 
control  of  the  proposed  station. 

Among  the  reasons  for  ruling  against  WL 
last  July  was  the  admission  of  J.  S.  Love 
president  and  44.6%  stockholder  of  WL( 
that  he  operates  a  bar  and  maintains  slot  i 
chines  in  Biloxi's  Hotel  Buena  Vista,  contr 
to  Mississippi  laws.  The  Commission  last  w 
ordered  'that  WLOX  be  given  an  opportui 
to  show  Mr.  Love's  reputation  in  the  c( 
munity  and  to  permit  testimony  concerr 
allegations  by  WLOX  that  Mr.  Ball,  who  o< 
the  nearby  Edgewater  Gulf  Hotel,  has  enga 
in  similar  violations  of  the  Mississippi  la 

Inasmuch  as  former  FCC  Examiner  Har 
L.  Schilz,  who  rendered  the  July  decision, 
left  the  Commission,  another  examiner 
conduct  the  additional  hearings. 

Examiner  Recommends  FTC 
Drop  Philip  Morris  Complai 

A  13-year-old  Federal  Trade  Commission  a 
plaint  against  the  advertising  of  Philip  Mo 
&  Co.,  claiming  its  cigarettes  are  less  irrital 
to  the  throat  than  other  leading  brands,  ] 
recommended  for  dismissal  last  week. 

Examiner  Earl  J.  Kolb  said  that  since 
challenged  advertising,  as  well  as  the  manuf 
turing  formula  that  allegedly  supported  the 
vertising  claims,  were  discontinued  he  saw 
reason  to  continue  the  proceeding. 

He  referred  to  an  affidavit  by  O.  Parker  1 
Comas,  Philip  Morris  president,  that  said 
firm  no  longer  uses  in  manufacture  the  hyf 
scopic  agent  or  moistener  on  which  the  " 
irritating"  claim  had  been  based.  Philip  Mo 
also  has  abandoned  in  its  advertising  the  st; 
ment  that  Philip  Morris  cigarettes  do  not  le 
an  after  taste. 

The  complaint  was  first  issued  in  Auj 
1942  and  resulted  in  a  cease  and  desist  or 
by  the  FCC  in  December  1952.  The  case  < 
appealed  to  the  U.  S.  Court  of  Appeals  for 
District  of  Columbia  and  later  remanded 
the  FTC  at  the  latter's  request.  The  F 
turned  it  over  to  Examiner  Kolb  stating 
record  "did  not  provide  an  adequate  basis" 
determining  "whether  or  not  Philip  Mo 
cigarettes  are  less  irritating  than  other  lead 
brands  of  cigarettes." 

Examiner  Kolb's  decision  is  subject  to  rev 
by  the  Commission. 

Girardian  Challenges  FTC 
Jurisdiction  Over  Activities 

THE  Federal  Trade  Commission  has  no  ju 
diction  over  its  activities,  the  Girardian 
surance  Co.,  Dallas,  Tex.,  said  last  week 
answering  FTC's  complaint  that  its  advei 
ing  is  false  and  misleading.  Girardian  also 
nies  that  it  made  deceptive  statements  in  or 
to  sell  policies. 

In  questioning  the  FTC  jurisdiction,  Gin 
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FASTEST 

and 

ONLY  NONSTOP 

both 

DAYLIGHT 

and 

OVERNIGHT 

between 

WASHINGTON 

and 

LOS  ANGELES 

Lv.  Washington  (EST)   12:50  AM*  12:00  Noon 
Ar.  Los  Angeles  (PST)    6:05  AM    5:15  PM 

Lv.  Los  Angeles  (PST)  9:45  AM*  9:45  PM 
Ar.  Washington  (EST)     7:35  PM    7:35  AM 

""Effective  March  1 

There's  new  convenience  in  American's  schedule  be- 
tween the  nation's  capital  and  Los  Angeles.  You  now 
have  a  choice  of  two  nonstop  flights,  daytime  and  night- 
time, as  well  as  two  single-stop  flights.  And  between 
Washington  and  San  Francisco  there's  now  new  thru  serv- 
ice. All  flights  are  by  DC-7,  America's  fastest  passenger 
plane.  Enjoy  first  class  luxury  service  at  regular  fare. 


AMERICAN  AIRLINES  *< 

(^yimeiicai  Jleaciing  siirline 
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ian  said  that  it  is  regulated  by  the  law  of  the 
states  where  it  does  business.  The  firm's  an- 
swer, released  last  week,  was  in  response  to  an 
FTC  complaint  issued  in  late  December  [B*T, 
Jan.  10].  Girardian  is  one  of  23  health  and  ac- 
cident insurance  firms  presently  under  FTC  in- 
vestigation [B«T,  Oct.  25,  1954].  The  first  full 
hearing  to  test  merits  of  the  FTC  case  was 
held  in  Chicago  two  weeks  ago  [B«T,  Feb.  14]. 

Kilgore  Committee  Asks 
Money  for  Two  Probes 

THE  Senate  Judiciary  Committee,  headed  by 
Sen.  Harley  M.  Kilgore  (D-W.  Va.),  in  resolu- 
tions last  week  asked  for  $250,000  for  its  Anti- 
Monopoly  Subcommittee  and  $154,000  for  its 
Juvenile  Delinquency  Subcommittee  for  in- 
vestigations. 

S  Res  61  asks  funds  for  the  period  March  1, 
1955,  to  Jan.  31,  1956,  for  the  Anti-Monopoly 
Subcommittee,  also  headed  by  Sen.  Kilgore. 
S  Res  62  asks  funds  for  a  similar  period  for 
the  Juvenile  Delinquency  Subcommittee,  headed 
by  Sen.  Estes  Kefauver  (D-Tenn.). 

The  resolutions  were  referred  to  the  Senate 
Rules  Committee.  Judiciary  subcommittees 
earlier  were  authorized  to  use  unspent  com- 
mittee funds  during  February. 

Sen.  Kilgore  has  proposed  an  investigation 
by  the  anti-monopoly  group  into  "monopolistic 
practices"  in  the  communications  field.  The 
juvenile  delinquency  group  held  three  days  of 
hearings  last  year  on  tv  programming  as  a  pos- 
sible factor  in  childhood  delinquency  and  plans 
to  issue  a  special  report  on  television  after 
additional  hearings  have  been  held. 
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Uhf  Report 

REPORT  dealing  with  transmissions 
from  NBC's  experimental  uhf  station  at 
Bridgeport,  Conn.,  between  February 
1950  and  August  1952,  was  issued  last 
week  by  the  FCC  Technical  Research 
Div.  Titled  "Tropospheric  Field  Strength 
of  534.75  Megacycles  Signals  From 
Bridgeport,  Conn.,"  results  are  reported 
for  data  collected  at  distances  from  30  to 
240  miles.  Copies  may  be  obtained  from 
the  FCC  Technical  Research  Div.,  Room 
7358,  New  Post  Office  Building,  Wash- 
ington. 


What  Priest  Can  Probe 

THE  HOUSE  last  week  approved  H  Res  105 
authorizing  investigations  by  the  House  Com- 
merce Committee  in  matters  under  its  jurisdic- 
tion. 

The  House  Rules  Committee  earlier  had 
amended  the  resolution  to  specify  the  areas  for 
studies  and  investigations.  Rep.  Percy  Priest 
(D-Tenn.)  heads  the  House  Commerce  Com- 
mittee. 

The  resolution  now  specifies  that  the  Com- 
merce Committee  is  authorized  to  investigate 
among  other  things: 

"The  allocation  of  channels  to  radio  and  tele- 
vision stations;  educational  television;  subscrip- 
tion and  theatre  television;  the  administration 
by  the  FCC  of  the  statutes  which  it  administers; 

"Advertising  generally,  fair  competition  and 
the  administration  of  such  statutes  administered 
by  the  FTC." 


AP  Radio  &  Tv  Assn. 
Lists  Board  Nominees  I 

NOMINEES  for  the  first  full  board  of  direc  \ 

of  the  Associated  Press  Radio  &  Televi  I 

Assn.  were  announced  last  week  by  Les 

whinney,  KHJ  Los  Angeles,  president  pro  \ 

of  the  association.   Ballots  will  be  distribr 

to  AP  stations  by  June  15.    Marked  bal 

must  be  postmarked  not  later  than  Aug.  2< 

Nominations,  made  by  a  special  commi 

at  a  recent  meeting  in  New  York,  are  prep; 

on  the  basis  of  four  geographical  districts  £:' 

for  each  district,  four  classifications  of  m 

bership  (under  1  kw;  from  1  kw  to  10 

over  10  kw,  and  television  stations).  MemW 

of  the  original  seven-man  AP  Radio  Merr 

Committee,  forerunner  of  the  association,  \\ 

form  the  nucleus  of  the  new  board.  By  disti! 

these  members,  the  station  classification, 

the  nominees  for  remaining  seats  are  as  folio 

First  district  (Maine,  New  Hampshire,  Verm* 
Massachusetts,  Connecticut,  Rhode  Island,  r 
York,  Pennsylvania,  New  Jersey,  Maryland,  D> 
ware,  West  Virginia  and  District  of  Columbi; I 
Current  directors  are  Tom  Eaton,  WTIC  Hartf 
(over  10  kw),  and  Daniel  W.  Kops,  WAVZ  * 
Haven  (1  kw-10  kw).  Nominees  for  the  two 
maining  seats:  C.  Leslie  Golliday,  WEPM  M 
tinsburg,  W.  Va.,  and  Albert  Larson  Jr.,  Vf£ 
Middletown,  N.  Y.,  in  the  under-1  kw  class;  ij 
Ted  Jaffe,  WAAM  (TV)  Baltimore,  and  John 
Snyder,  WFBG-TV  Altoona,  in  the  televis 
class. 

Second  district  (Virginia,  North  Carolina,  So 
Carolina,  Georgia,  Florida,  Tennessee,  Alabai 
Mississippi,  Louisiana,  Arkansas,  Texas  and  0\ 
homa) — Current  directors  are  Joe  H.  Bry; 
KCBS-TV  Lubbock  (television),  and  Matt  Bo 
brake,  KOCY  Oklahoma  City  (under  1  k : 
Nominees:  Jack  Knell,  WBT  Charlotte,  and  I 
Lewis,  WWL  New  Orleans,  in  the  over-10 
class,  and  Duane  Hatch,  WSAV  Savannah,  ; 
W.  G.  McBride,  WDBO  Orlando,  in  the  1  kw 
kw  class. 

Third  district  (North  Dakota,  South  Dak< 
Nebraska,  Kansas,  Minnesota,  Iowa,  Missoi 
Wisconsin,  Michigan,  Illinois,  Indiana,  Ohio  i 
Kentucky) — Current  directors  are  Jack  Kruef 
WTMJ-TV  Milwaukee  (television),  and  J; 
Shelley,  WHO  Des  Moines  (over  10  kw).  Noi 
nees  are  Les  Lindow,  WFDF  Flint,  Mich.,  £ 
Ray  E.  Dady,  KWK  St.  Louis,  in  the  1  kw-10 
class,  and  John  A.  Engelbrecht,  WIKY  Evansvi 
Ind.,  and  Orville  Burda,  KDIX  Dickinson,  N. 
in  the  under-1  kw  class. 

Fourth  district  (Washington,  Oregon,  Ida 
Montana,  Wyoming,  California,  Nevada,  Ut 
Colorado,  Arizona  and  New  Mexico) — Curr« 
director  is  Mr.  Mawhinney  (1  kw-10  kw  clas 
Nominees  are  F.  W.  Meyer,  KMYR  Denver,  a 
H.  J.  Chandler,  KFLW  Klamath  Falls,  Ore., 
the  under-1  kw  class;  Eugene  M.  Halliday,  K 
Salt  Lake  City,  and  James  H.  Connolly,  K( 
San  Francisco,  in  the  over-10  kw  class,  a 
George  Whitney,  KFMB-TV  San  Diego,  and  I 
Cullen,  KHQ-TV  Spokane,  in  the  television  cla 

Members  of  the  committee  making  the  nor 
nations  were:  Monroe  Benton,  WELM  Elmi 
N.  Y.,  chairman;  Roy  Morgan,  WILK  Will 
Barre;  Glenn  Flint,  WDAY  Fargo,  N.  D.:  I 
Hacker,  KVEC  San  Luis  Obispo,  Calif.;  Gle 
Jackson,  WAG  A  Atlanta;  Harry  Long,  K 
Seattle,  and  John  Wismer,  WHLS  Port  Hun 
Mich. 

Insurance  Rate  Reductions 
May  Come,  NARTB  Unit  Heai 

RATE  REDUCTIONS  in  all  forms  of  bro£ 
cast  insurance  may  come  soon,  the  NART 
Insurance  Committee  was  told  Thursday  at 
Washington  meeting.  The  committee  learn 
its  tower  insurance  program  has  "revolutio 
ized"  the  insurance  industry's  attitude  towa 
broadcast  insurance,  resulting  in  greater  cov( 
age  and  a  better  rate  structure. 

A  study  of  all  insurance  available  to  broa 
casters  and  continued  review  of  libel-sland 
as  well  as  group  insurance  were  directed  1 
the  committee,  of  which  Gilmore  L.  Nun 
WLAP  Lexington,  Ky.,  is  chairman.  Richa 
Allerton,  NARTB  research  manager,  is  neg 
tiating  with  companies  handling  libel-sland 
policies.  Findings  will  be  passed  on  to  broa 
casters  to  help  them  in  obtaining  protectio 

NARTB's  study  of  group  insurance  was  r 
viewed  by  the  committee.  This  concerns  co 
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on  iksdh  way. 

bo  S&tex*  SubAUtibsUtA 


SESAC,  INC. 

475  Fifth  Avenue  New  York  17,  N.  Y. 

"the  best  music  in  America" 


"WE  HAVE  THE  FEELING  WE'RE 
BEING  WATCHED!" 


J.  HIS  is  not  just  our  imagination.  First, 
WDAY-TV  is  the  only  TV  station  in  Fargo 
...  in  fact,  the  only  station  in  the  whole  of 
this  rich  Red  River  Valley!  The  nearest  sta- 
tion is  50  miles  away  .  .  .  the  next  one,  185! 

Second,  folks  around  here  own  TV  sets. 
In  Fargo,  set  saturation  is  70.5%  ...  20 
miles  out  it's  57%  .  .  .  and  50  miles  out 
it's  33%. 


Third,  WDAY-TV  keeps  those  sets  turned 
on  with  57  audience-proved  local  programs 
and  60  of  the-  best  shows  from  NBC  and 
ABC  .  .  .  including  many  live  shows,  both 
network  and  local. 

Yep,  we're  being  watched  all  right  .  .  . 
and  we  love  it!  Get  the  facts  from 
Free  &  Peters. 


WDAY-TV 

FARGO,  N.  D.    •    CHANNEL  6 

Affiliated  with  NBC  •  ABC 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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erage  for  active  personnel.  The  committee 
agreed  to  continue  its  support  of  state  groups 
seeking  enactment  of  laws  relieving  broadcast- 
ers of  absolute  liability  for  defamation.  Over 
half  the  states  now  have  such  laws. 

Nearly  600  stations  now  have  tower  insurance 
written  as  a  result  of  NARTB's  program,  with 
hundreds  of  others  having  more  favorable 
rates.  A  study  is  being  made  of  business  in- 
terruption coverage. 

Attending  the  meeting  besides  Chairman 
Nunn  were  Carl  J.  Burkland,  WAVY  Ports- 
mouth, Va.;  Roger  Clipp,  WFIL  Philadelphia; 
Robert  W.  Ferguson,  WTRF-TV  Wheeling;  C. 
T.  Lucy,  WRVA  Richmond,  Va.,  and  Robert 
T.  Mason,  WMRN  Marion,  Ohio.  Taking  part 
for  NARTB  were  President  Harold  E.  Fellows; 
John  F.  Meagher,  radio  vice  president;  Thad 
H.  Brown  Jr.,  tv  vice  president;  Vincent  Wasi- 
lewski,  chief  attorney;  Howard  H.  Bell,  as- 
sistant to  the  president;  Joseph  M.  Sitrick, 
manager  of  publicity  and  informational  serv- 
ices, and  Mr.  Allerton. 

Industry  Feres  VOD  Winners 
In  Washington,  Williamsburg 

FOUR  WINNERS  of  the  annual  Voice  of 
Democracy  contest  were  feted  by  the  industry 
and  by  official  Washington  last  week,  receiving 
college  scholarships,  tv  sets  and  trophies  at  the 
awards  luncheon  Wednesday  in  Washington. 

Awards  were  presented  by  U.  S.  Commission- 
er of  Education  Samuel  M.  Brownell  on  behalf 
of  the  Office  of  Education,  NARTB,  Radio- 
Electronics-Tv  Mfrs.  Assn.  and  U.  S.  Junior 
Chamber  of  Commerce.  Theodore  F.  Koop. 
CBS  Washington  director  of  news  and  public 
affairs,  was  m.c.  of  the  luncheon.  The  winners 


FOUR  Voice  of  Democracy  contest  prize  winners  presented  President  Eisenhower  wi 
a  gold  transcription  of  their  scripts  at  the  White  House  Wednesday.  L  to  r:  Dwight  Dav 
Walker,  Oskaloosa,  Iowa;  Judy  Abramson,  Yuba  City,  Calif.;  the  President;  Catherir 
Styles,  Minneapolis,  and  Avron  Maletzky,  Schenectady,  N.  Y. 


were  received  at  the  White  House  Wednesday 
by  President  Eisenhower. 

Over  the  weekend  the  four  appeared  on 
CBS-TV's  Youth  Takes  a  Stand.  The  previous 
weekend  they  had  taken  part  in  ceremonies  at 


I 


THE     BUFFALO    EVENING    NEWS  STATION 


CBS  BASIC 


WBEN-TV 


WBEN-TV  LEADS  THE  WAY 

1  st  on  the  air  ...  1  st  in  know  how  ...  1  st  in  experience.  WBEN-TV, 
Buffalo's  favorite  station,  is  also  1  st  in  Niagara  Falls,  Olean,  James- 
town, Lockport  and  other  Western  New  York  communities. 
WBEN-TV  has  high  penetration  in  Toronto  and  Southern  Ontario. 
Trained  and  experienced  personnel  of  Buffalo's  1st  station  are 
equipped  to  interpret  and  handle  your  advertising  needs.  .  .  . 


colonial  Williamsburg,  Va.,  in  the  anr 
Democracy  Workshop.  The  four  were  pic  | 
from  1.5  million  contest  entries.  They 
Judy  Abramson,  Yuba  City,  Calif.;  Avron 
seph  Maletzky,  Schenectady,  N.  Y.;  Cathei, 
Esther  Styles,  Minneapolis,  an  exchange  stud 
from  New  Zealand,  and  Dwight  David  Wall 
Oskaloosa,  Iowa. 

James  D.  Secrest,  VOD  committee  chairrr 
presented  tv  sets  on  behalf  of  RETMA. 
which  he  is  executive  vice  president.  RET! 
also  presented  state  winners  with  receiving  s 

Advertising  Executives  Club 
Formed  in  San  Francisco  Are 

SAN  FRANCISCO  BAY  area  public  relatic 
sales  and  advertising  executives  have  forn 
a  limited  membership  organization  called 
Advertising  Executives  Club,  Ad  Fried,  nev. 
elected  president,  has  announced. 

Besides  Mr.  Fried,  owner  of  the  Ad  Fi 
Adv.  Agency,  officers  elected  were:  Lowell 
Trautman.  owner  of  Trautman  Apparel  ( 
vice  president;  Jack  deMello,  sales  manai 
KROW  Oakland,  secretary,  and  Al  He 
Berkeley  Daily  Gazette  advertising  direci 
treasurer. 

Named  to  the  board  of  directors  were:  D 
aid  M.  Murphy,  public  relations  director,  Lu> 
Stores;  Raymond  B.  Giles,  business  devel 
ment  director.  Pacific  Coast  Engineering  ( 
Dalton  Gautreaux,  Small  &  Gautreaux  A 
Agency;  Clayton  Snyder,  president,  Sny 
Publications  and  Joseph  Wright,  advertising 
rector,  Oakland  Tribune. 

Sportscasters  Elect  Dunphy 

DON  DUNPHY.  freelance  sports  announ 
and  commentator,  last  week  was  elected  pn 
dent  of  the  Sports  Broadcasters  Assn.  for  19 
succeeding  Dean  Miller,  sports  editor  of  Uni 
Press  Radio.  Others  named  in  the  annual  t 
loting:  Jim  McKay,  CBS-TV,  first  vice  pn 
dent;  Les  Keiter,  WINS  New  York,  second  v 
president,  and  Frank  Litsky,  UP  Radio,  sec 
tary.  Len  Dillon,  WFAS  White  Plains,  N. 
was  re-elected  treasurer. 


Get  the  WBEN-TV  Story  from  HARRINGTON,  RIGHTER  &  PARSONS,  INC. 
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At  Minnesota  Mining  and  Manufacturing  Company  (known  as  "3  M"),  they  say, 


Li 


He's  America's  No.  1  stick-up  man!" 


"Need  a  'Scotch'  brand  tape  for  grafting  trees?  Wrapping  a 
new  automobile?  Splicing  a  rug? 

"We  have  'em  —  and  hundreds  more,"  says  "3  M"  Exec- 
utive Vice-President  L.  F.  Weyand.  "No  wonder  they  call 
me  the  stick-up  man.' 

"But  there's  one  kind  of  sticky  tape  you  won't  find  around 
here,  and  that's  red  tape.  When  our  dealers  or  customers 
ask  for  a  shipment  in  a  hurry,  we  take  them  at  their  word. 


"We  call  Air  Express  —  and  the  shipment  is  delivered  in  a 
matter  of  hours ! 

"We  know  we  can  depend  on  Air  Express.  We  prove  it 
hundreds  of  times  a  year.  What's  more,  we  save  money  by 
using  Air  Express.  A  25  lb.  shipment  from  St.  Paul  to  Miami, 
for  example,  costs  $13.65  door  to  door  (one  charge) .  That's 
20^  less  than  any  other  air  carrier  —  and  the  service  just 
can't  be  compared!" 


xpress 


CJ\t-U  S\IFt  ETXPRETSS 


GETS  TMEIRE  FIFtST  via  US.  Scheduled  Airlines 
division,  of  RAJLWAY  EXPRESS  AGENCY" 
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RTES  LUNCHEON  HEARS 
WFAS  SUCCESS  STORY 

HOW  DOES  a  suburban,  250  w  station  hold 
its  own  in  a  large  metropolitan  market?  Music 
and  news:  the  first,  easy  on  the  ear;  the  second, 
hard  on  the  local  angle. 

The  question  was  posed  at  last  Wednesday's 
Radio  &  Television  Executives  Society  work- 
shop luncheon  in  New  York.  The  answer  was 
given  by  Randall  Kaler,  program  director  of 
WFAS  White  Plains,  N.  Y.,  which  serves  West- 
chester County. 

Mr.  Kaler  said  WFAS,  in  face  of  wide  cov- 
erage in  its  own  area  by  New  York  City  radio 
and  tv  stations,  has  developed  a  "middle-brow" 
brand  of  familiar  music  which  has  gained 
wide  acceptance.  For  news,  the  station  em- 
phasizes county  events,  basing  its  reports  chiefly 
on  service  provided  by  an  independent  county 
news  wire  (from  13  newspapers  serving  the 
area). 

Success  of  the  formula,  he  said,  has  been 
demonstrated  in  WFAS'  business  volume  and 
can  be  seen  in  the  growth  of  the  station's  staff 
from  three  members  in  1932,  when  WFAS 
started,  to  today's  total  of  25  members.  He 
also  credited  selected  public  service  spots, 
handled  by  station  announcers  and  kept  local- 
ized, well  planned  music  programming  and 
moderately  pitched  commercials. 

WFAS'  revenue  is  made  up  of  75%  local 
advertising  and  25%  national,  he  estimated, 
with  peak  tune-ins  coming  in  the  7:30  a.m.  to 
1:30  p.m.  and  4:30  to  7:30  p.m.  periods. 

Ernest  de  la  Ossa,  manager  of  business  de- 
velopment for  WRCA-AM-FM-TV  New  York, 
who  represented  50,000  watters  in  the  work- 
shop discussion  (WRCA  is  50  kw,  clear  chan- 


nel, an  NBC  o&o),  noted  that  his  station  oper- 
ates in  the  proximity  of  the  headquarters  of 
NBC,  advertisers  and  their  agencies — and  that 
this  alone  differentiates  it  from  other  stations 
of  its  size. 

The  station,  he  said,  tailors  its  local  program- 
ming to  make  it  dovetail  in  mood  and  content 
with  network  programming  while  providing 
service  (both  "tops  in  entertainment"  and  in- 
formative, while  educational,  to  the  public)  to 
hundreds  of  communities  reached  within  its 
coverage  area. 

Local  programming  of  such  a  size  station, 
Mr.  de  la  Ossa  observed,  must  offer  service  that 
appeals  to  large  and  varied  community  and 
occupational  groups.  WRCA,  he  said,  con- 
tinually keeps  in  touch  with  community  in- 
terests by  taking  performers  and  personalities 
to  the  "grass  roots,"  and,  in  reverse,  invites 
civic,  community,  business  and  other  such 
groups  into  its  studios  for  closer  contact  with 
personalities  and  performers.  Donation  of  spots 
and  announcements  on  a  controlled  basis  is 
another  local  service.  He  said  that  in  a  typical 
week  in  January,  the  station  donated  more  than 
$25,000  (representing  commercial  value  of  the 
time)  to  this  type  of  service. 

Beer-Wine  Report  Shows 
Self-Regulation  Effective 

SELF-POLICING  of  beer  and  wine  advertising 
by  Michigan  broadcasters  "is  preferable  to 
regulation  by  statute  and  bureaucracy,"  ac- 
cording to  a  Michigan  Senate  Interim  Com- 
mittee investigating  advertising  of  beer  and 
light  wines  on  the  air.  The  committee  opposed 
legislation  designed  to  regulate  such  advertising. 
It  conferred  with  Edward  Bronson,  NARTB 


BAC  Seeks  Controversy 

THE  NEW  Broadcast  Advertising  Club 
of  Chicago  has  served  notice  to  its  mem- 
bers that  it  will  go  in  heavily  for  "contro- 
versial" speakers  during  the  next  few 
months.  Leadoff  man  at  BAC's  first 
luncheon  meeting  was  E.  L.  Deckinger, 
chairman  of  ARF's  Radio-Tv  Ratings  Re- 
view Committee  and  vice  president  in 
charge  of  research  at  Biow-Beirn-Toigo. 

Club  President  Peter  A.  Cavallo  Jr., 
J.  Walter  Thompson,  announced  the 
speaker  at  the  March  23  meeting  will 
be  Harry  M.  Plotkin,  who  as  Democratic 
counsel  to  the  Senate  Interstate  &  For- 
eign Commerce  Committee  prepared  the 
Plotkin  Memorandum  calling  for  drastic 
network  restrictions  and  is  associated 
with  Washington  law  firm  of  Arnold. 
Fortas  &  Porter.  The  club  also  will 
seek  speakers  who  "formerly  were  in  the 
business  and  could  speak  now  without 
any  particular  caution"  on  aspects  of  the 
industry,  Mr.  Cavallo  added. 


Tv  Code  director,  and  NARTB  Presid 
Harold  E.  Fellows  as  well  as  with  FCC  rej 
sentatives. 

Michigan  Assn.  of  Radio  &  Tv  Broadcast 
and  individual  station  members  filed  letti 
with  the  committee  pledging  to  eliminate 
advertising  depicting  the  drinking  of  beer 
wine  after  Oct.  15,  1954.  After  inquiry,  , 
committee  held  it  "is  satisfied  that  the  pled; 
voluntary  regulation  by  the  broadcasting 
dustry  has  become  substantially  effective  ; 
that  there  has  been  only  isolated  instan 
where  by  inadvertence  such  material  has  cr 
into  a  broadcast  and  that  in  those  instances 
objectionable  material  was  stricken  immt 
ately  from  the  station's  advertising  prograi 
The  committee  noted  one  station  elimina 
opening  of  bottles  or  pouring  of  beer  or  w 
and  hoped  other  stations  would  follow  suit 

James  H.  Quello.  WJR  Detroit,  represent 
NARTB,  said  the  association  is  "rigidly 
forcing"  its  pledge.  He  described  the  comn 
tee  report  as  "a  significant  victory." 

Conn.  Broadcasters  to  Hear 
Midgley,  Silvernail,  Others 

TWO  top  timebuyers  will  address  the  first  : 
nual  meeting  of  Connecticut  Broadcasters  As 
to  be  held  Thursday  at  the  Hotel  Bond,  He 
ford.  C.  E.  Midgley  Jr.,  timebuying  execut 
of  Ted  Bates  &  Co.,  and  Frank  Silvernail, 
the  BBDO  radio-tv  department,  are  on  I 
morning  agenda  as  well  as  Harold  E.  Fello 
NARTB  president,  and  Ted  Cott,  NBC  Ra< 
operating  vice  president.  Comr.  John  C.  Do 
fer  also  is  slated  to  speak. 

Mr.  Silvernail  will  report  on  the  status 
radio,  based  on  a  meeting  held  by  BBDO  w 
the  four  radio  networks.  Connecticut  G< 
Abraham  A.  Ribicoff  will  address  the  lunchei 
An  afternoon  panel  moderated  by  Walter  Jol 
son,  WTIC  Hartford,  will  include  Edward 
Obrist,  WNHC  New  Haven,  for  manageme 
Wally  Dunlop,  WICC  Bridgeport,  for  p 
gramming;  Richard  J.  Monahan,  WAVZ  N 
Haven,  for  sales,  and  Frank  B.  Hales,  WBI 
Waterbury,  for  engineering. 

A  morning  business  meeting  will  adopt  1 
laws  and  hear  reports  of  legislative  and  p* 
motional  activities.  J.  Maxim  Ryder.  WBR 
is  CBA  president,  with  Aldo  de  Dominic 
WNHC-AM-TV  New  Haven,  vice  president,  a 
Walter  B.  Hasse.  WDRC  Hartford,  secretai 
treasurer. 


^  TV  Production  "g^tf-ft 

/VPS  1*  ;TV  Production  ^   expreSsW  *°< 

?rom  no  other  *JS£>S 
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v       product^  aUllV  spel  y 

321  different^  source^      catalog  selection, 
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The  land  of  the  free  and  the  home  of  the  egret 

•  ••and  it's  yours 


v. 


The  newest,  and  only  sub-tropical  National  Park  in  the 
United  States,  the  Everglades  is,  in  a  sense,  the  most  Ameri- 
can of  all,  for  it  is  primarily  a  refuge.  Here,  the  once-hunted 
egret  and  other  spectacular  bird  species  live  unmolested;  even 
the  alligator  is  an  honored  guest.  Nowhere  else  in  America 


will  you  see  such  large  congregations  of  birds  and  such 
unusual  plant  life  as  in  this  Florida  wonderland  that  be- 
longs to  you.  It  has  been  said  that  each  of  the  28  National 
Parks  has  a  special  lesson  for  those  who  look  for  it.  The 
Everglades  makes  you  know  what  it  is  to  be  free. 


A  Salute  to  the  National  Audubon  Society 

Sinclair  salutes  the  membership  of  the  National  Audubon  Society 
for  50  years  of  outstanding  accomplishment  in  the  conservation  of 
America's  wildlife,  plants,  soil  and  water. 

The  Society,  which  has  headquarters  at  1130  Fifth  Avenue,  New 
York  City,  was  a  major  force  in  the  establishment  of  Everglades 
National  Park  and  conducts  Wildlife  Tours  there  today. 

Perhaps  the  brightest  feather  in  its  cap  was  the  saving  of  the  egret. 
Years  ago,  when  fashion  decreed  that  every  lady  wear  a  feather  on 
her  hat,  thousands  of  egrets  were  slaughtered  for  their  plumage.  The 
Society  roused  public  opinion  against  the  fashion.  The  plumed  hat 
became  a  badge  of  shame  and  its  sale  eventually  prohibited  by  law. 

As  a  result  of  the  Audubon  Society's  efforts,  the  egret  was  saved 
from  extinction  to  become  a  symbol  of  the  Society's  many  achieve- 
ments in  conservation. 


MOTORISTS  — if  you  would  like  to  visit  the 
National  Parks  by  car,  the  Sinclair  Tour 
Bureau  will  help  you  plan  your  trip.  Write: 
Sinclair  Oil  Corporation,  Sinclair  Oil  Build- 
ing, 600  Fifth  Avenue,  New  York  20.N.Y. 


SINCLAIR 

A  Great  Name  in  Oil 
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WXIX  (TV)  BEGINS 
AS  CBS'  Fl 


A  FULL  lineup  of  network  shows  plus  local 
ones  with  strong  community  emphasis  and  chil- 
dren's programs  are  planned  by  WXIX  (TV) 
Milwaukee,  which  was  scheduled  to  begin  oper- 
ation yesterday  (Sunday)  as  a  CBS  o&o  uhf 
outlet. 

Program  and  promotion  plans  were  outlined 
to  a  group  of  150  tv  distributors  and  dealers 
in  Milwaukee  by  William  Lodge,  vice  presi- 
dent of  CBS  Television  engineering,  and  other 
network  officials  at  a  luncheon  a  fortnight  ago. 
WXIX,  CBS'  first  o&o  uhf  outlet,  will  operate 
on  ch.  19. 

Mr.  Lodge  noted  CBS  already  has  spent  $1.5 
million  in  preliminary  development  and  feels 
Milwaukee  is  the  nation's  most  promising  uhf 
market  because  of  its  large  uhf  set  conversion 
to  date.  He  told  dealers  they  can  anticipate 
some  minor  conversion  difficulties  in  fringe 
areas.  WXIX  will  operate  with  50  kw  the  first 
two  weeks  and  boost  its  signal  to  245  kw  on 
March  13,  using  the  former  WCAN-TV  Mil- 
waukee studios  and  transmitting  tower  which 
CBS  purchased.  Program  plans  were  detailed 
by  Edmund  C.  Bunker,  general  manager. 
WCAN-TV,  on  ch.  25  and  the  former  CBS 
affiliate,  has  moved  to  new  quarters. 

Jack  Van  Volkenberg,  CBS-TV  president, 
told  dealers,  in  a  statement  from  New  York, 
that  CBS-TV  plans  to  "develop  the  station  tech- 
nically to  provide  the  best  possible  service  and 
to  contribute  to  the  advancement  of  uhf  tele- 
vision." 

Promotion  plans  call  for  on-the-air  promo- 
tion covering  present  uhf  stations,  a  coast-to- 
coast  live  network  salute  and  an  ad  campaign 


POLICIES  of  WXIX  (TV)  Milwaukee,  CBS' 
first  owned  uhf  station,  are  discussed  with 
150  tv  dealers  and  distributors  by  (I  to  r) 
William  Lodge,  CBS  Tv  engineering  vice 
president,  New  York;  Edmund  C.  Bunker, 
WXIX  general  manager,  and  By  Colvig, 
station  promotion  and  publicity  director. 
WXIX  began  operations  under  CBS  owner- 
ship yesterday  (Sunday). 

in  Tv  Guide,  newspapers  and  billboards. 

It  was  understood  that  some  of  the  old 
WCAN-TV  personnel  had  shifted  from  that 
station  to  WXIX. 

KSFO  Moves  to  New  Quarters 

KSFO  San  Francisco  has  moved  into  new  quar- 
ters in  the  Fairmont  Hotel  there,  the  station 
has  announced.  Construction  and  decoration 
costs  of  the  new  location  were  said  to  be 
$250,000.  An  opening  day  celebration  was 
.presided  over  by  Bob  Hansen,  program  director, 
and  Don  Sherwood,  KSFO  personality. 


WHH 


One  Station — 


WHLI 


Dominates  Listening 
.  in  the  Major  Long  Island  Market 


Latest 
"PULSE" 
Survey* 


Afternoon 

1 

Morning 

WHLI 

23 

23 

Network  "A" 

20 

21 

k  Network  "B" 

9 

12 

*  Network  "C" 

9 

7 

Ind.  Station  (N.Y.C.)  7 

9 

1 

Network  "D" 

9 

6 

1 

All  Others 

15 

17 

One  Station—  WHLI-h  as  a  larger  daytime  audience 
in  the  Major  Long  Island  Market  than  any  network 
or  independent  station! 


AM  1100 

FM  98.3 


WHLI 


HEMPSTEAD 
IONG  ISLAND.  N.  Y. 

PAUL  GODOFSKY.  Pres.\ 

Represented  by  Rambeau 


MR.  SAMUELS 


CBS-TV  Names  Samueh 
Manager  of  WSTV-TV 

FRANK  F.  SAMUELS  JR.,  manager  of  Pu 
fic  Coast  Network  Sales  for  CBS-TV,  last  we 
was  named  by  CBS-TV  as  "general  manaj: 
designate"  of  WSTV-TV  Steubenville  (Ohi 
Pittsburgh,   which  pm  wi 

CBS -TV  has  ac- 
quired for  S3  mil- 
lion, subject  to  FCC 
approval  [B»T,  Nov. 
22,  Oct.  25,  1954]. 

Merle  S.  Jones, 
vice  president  i  n 
charge  of  CBS- 
owned  television  sta- 
tions and  genera] 
services,  who  is  in 
the  Pittsburgh  area 
with  Mr.  Samuels  to 
begin  surveys  look- 
ing toward  CBS-TV 
operation  of  the  station,  announced  the  ; 
pointment  and  said  it  would  become  effective 
FCC  approves  the  WSTV-TV  transfer.  Me; 
while,  he  said.  Mr.  Samuels'  duties  begin  i 
mediately  in  connection  with  preparations 
operation  by  CBS-TV. 

CBS"  contract  for  purchase  of  the  ch. 
Steubenville  station  is  subject  to  FCC  appro 
of  WSTV-TV*s  application  to  move  the  tra 
mitter  site  from  Steubenville  to  a  point  n< 
Pittsburgh  and  to  move  the  main  studios  frc 
Steubenville  to  Florence,  Pa.  This  applicati< 
along  with  the  transfer  application,  is  n<  I 
pending  before  the  Commission. 

While  awaiting  FCC  action.  Mr.  Samu 
plans  to  remain  in  the  Steubenville-Pittsbur 
area  for  "a  considerable  period"  to  study  "t 
needs  and  program  sources  for  the  entire  ar 
surrounding  Pittsburgh,"  the  announcemc 
said. 

WNEW  Names  Jaeger,  Stack 
Vice  President,  Treasurer 

NEW    EXECUTIVE   posts   were  created 
WNEW  New  York  last  week:  John  Jaeger,  w 
has  been  with  the  station  since  1934.  was  ele 
ed  vice  president,  and  Melvin  J.  Stack,  w 
WNEW  since  1944.  was  named  treasurer 
WNEW  Broadcasting  Co. 

The  changes  were  announced  by  Richard 
Buckley,  president  and  general  manager,  w 
noted  that  Mr.  Jaeger  will  continue  in  the  po 
tion  of  executive  assistant  to  the  general  mi 
ager. 

Mr.  Jaeger  joined  the  independent  radio  o< 
let  21  years  ago  as  an  announcer.  Mr.  Sta 
formerly  was  WNEW's  comptroller. 

Storer  Announces  New  Home 
For  WXEL  (TV),  WJW-AM-F/ 

ON  THE  HEELS  of  an  announcement  tl 
WXEL  (TV)  Cleveland  will  become  a  ba 
CBS-TV  affiliate  Wednesday,  the  Storer  Bro:i 
casting  Co.  disclosed  plans  last  week  for  cc 
structing  a  new.  three-story  building  in  Clei ! 
land  that  will  house  the  company's  WXEL  a 
WJW-AM-FM  operations. 

George  B.  Storer.  president  of  SBC.  hail 
the  affiliation  with  CBS-TV  as  "another  gl 
tering  milestone  in  an  aggressive  progr: 
launched  to  further  WXEL's  position  of  te 
vision  leadership."  He  added  that  the  nt 
WXEL  construction  project  will  "result  in 
complete  'new  look'  to  its  studios  and  off) 
headquarters  at  1630  Euclid  Ave.' 

WXEL.  which  went  on  the  air  Dec.  17.  19- 
has  been  an  ABC-DuMont  affiliate.  Frank 
Snyder,  general  manager  of  the  station  sin 


Page  86 


February  28,  1955 


Broadcasting 


Telecasts 


Only  STEEL  can  do  so  many  jobs  so  well 


Fresh  Air  Design.  That  startling  building  is  a  parking 

garage.  The  walls  are  made  from  over  11  miles  of  USS 
Stainless  Steel  strand,  held  tight  under  1000  lbs.  tension 
with  American  Quality  Springs.  The  strand  prevents  cars 
from  rolling  overboard,  and  makes  this  garage  one  of  the 
most  beautiful  buildings  in  Chicago. 


Hot  Pickles.  Those  bottled  pickles  are  taking  their  last 
ride  on  a  USS  Cyclone  flat  wire  conveyor  belt.  Notice  the 
open  mesh  that  allows  heat  and  steam  to  escape.  Cyclone 
makes  all  types  of  conveyor  belts,  including  types  that  can 
actually  curve  and  go  around  sharp  corners. 


This  trade-mark  is  your  guide  to  quality  steel 


Tomorrow's  Sirloin  Steak  needs  a  square  meal  today.  In 

the  South,  many  farmers  treat  their  pastures  with  USS 
Basic  Slag— a  high  phosphorus,  high-lime  by-product  of 
U.S.  Steel's  southern  steel-making  process.  Basic  Slag  en- 
courages the  growth  of  thick,  rich  pasture  grass. 

Portable  Steam.  It's  actuallv  a  steam  radiator,  but  vou 

can  move  it  to  any  room  and  plug  it  into  any  wall  socket 
for  fast,  even  fume-free  heat.  The  radiator  is  made  entirely 
from  USS  Steel.  As  a  result,  the  unit  is  light  and  strong;  and 
it  heats  up  4  times  faster  than  a  comparable  heavyweight 
iron  radiator. 


UNITED  STATES  STEEL 


SEE  THE  UNITED  STATES  STEEL  HOUR. 

It's  a  full-hour  TV  program  presented  every 
other  week  by  United  States  Steel.  Consult 
your  local  newspaper  for  time  and  station. 

For  further  information  on  any  product  mentioned  in  this  advertisement,  write  United  States  Steel,  525  William  Penn  Place,  Pittsburgh  30,  Pa. 

AMERICAN  BRIDGE  .  .  AMERICAN  STEEL  S  WIRE  and  CYCLONE  FENCE  .  .  COLUMBIA-GENEVA  STEEL  .  .  CONSOLIDATED  WESTERN  STEEL  .  .  GERRARD  STEEL  STRAPPING  .  .  NATIONAL  TUBE 
OIL  WELL  SUPPLY  .  .  TENNESSEE  COAL  &  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  .  .  UNITED  STATES  STEEL  SUPPLY  .  .Divisions  of  UNITED  STATES  STEEL  CORPORATION,  PITTSBURGH 
UNITED  STATES  STEEL  HOMES,  INC.  ■  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY  5-469 
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The  best 
way  to 
sell  the 

KANSAS 
FARM 

MARKET 


use  the 
KANSAS 

FARM 
STATION 

wibw  cxAr 

Ben  Ludy.  Gen.  Mgr..  WIBW.  WIBW-TV,  KCKN 

Rep.  Capper  Publications,  Inc. 


•  STATIONS 


WTVD 

Durham-Raleigh 


now  has 

216,580 

TV  SETS  (source:  Television  Magazine) 

More  Sets  than 
PORTLAND,  Ore. 
or 

RICHMOND,  Va. 


WTVD 

Durham-Raleigh 

CHANNEL  11 
NBC  -  ABC 
Call  HEADLEY-REED 


Bill  Nutt,  promotion  director.  KLOR  is  Pj 
land's  third  tv  and  second  vhf  station. 

•  KBET-TV  Sacramento,  Calif.,  the  seel 
tv  and  first  vhf  there,  will  begin  regular  ]i 
gramming  March  20.  The  ch.  10  station  ' 
affiliate  with  CBS  (basic)  and  ABC.  H-R  ! 
Inc.  is  national  representative.  KBET 
claims  290.674  tv  sets  in  its  coverage  area. 

•  The  first  tv  station  for  Fairbanks,  Ala  ! 
KTVF  (TV),  began  commercial  programn 
Feb.  17.  It  will  carry  DuMont  programs 
on  July  21   will  affiliate  with  CBS.  Ala 
Radio-Tv  Sales  is  national  representative, 
ch.  11  station  is  the  third  tv  in  Alaska,  vj 
two  others  located  in  Anchorage.  KTVF 
owned  by  Northern  Tv  Inc.,  which  open 
KTVA  (TV)  Anchorage.    A.  G.  Hiebert 
president. 


THIS  architect's  sketch  shows  the  design 
of  Storer's  proposed  new  building. 

its  launching,  continues  as  the  chief  executive. 

The  station  was  owned  by  the  Empire  Coil 
Co.  from  December  1949  until  it  was  sold  to 
Storer  last  November. 

Mr.  Storer  reported  there  are  1,075,009  sets 
in  the  northeastern  Ohio  area  served  by  WXEL. 
Programming  hours  at  the  station,  he  said, 
have  increased  from  49  per  week  in  1950  to 
1 10  this  year. 

KLOR  (TV)  and  KBET-TV  Plan 
iram  Debuts  in  March 


Progi 


TWO  new  tv  stations  have  reported  plans  to 
begin  regular  programming  in  March. 

•  KLOR  (TV)  Portland,  Ore.,  will  debut 
March  9  as  a  primary  ABC  affiliate,  S.  John 
Schile,  general  manager,  has  announced.  For- 
mal opening  will  be  held  two  weeks  later  with 
expected  appearances  of  the  mayor,  governor, 
ABC  officials  and  stars.  Transmitter  and  tower 
equipment  will  be  RCA  and  studio  equipment 
DuMont.  KLOR,  on  ch.  12,  is  represented  by 
George  P.  Hollingbery  Co. 

Top  personnel  include:  Mike  McMullen, 
formerly  with  ABC  New  York  and  CBS  Holly- 
wood, chief  engineer;  Sam  Herrick,  formerly 
with  KTTV  (TV)  Los  Angeles,  program  di- 
rector; Bill  Plummer,  production  manager,  and 


Storer  Ups  Promotion 
For  Miami  Uhf  Conversion 

UHF  promotion  by  Storer  Broadcasting  i 
is  being  upped  on  behalf  of  its  WGBS- 
Miami.  Fla.  (ch.  23).    Last  week,  Storer 
nounced  the  appointment  of  Ralph  C.  Pov 
as  director  of  tr 
relations   in  cha 
of  the  promotion 
sales  of  new  tv 
and  converter  ins  J 
lations    t  h  r  o  u  \ 
trade  outlets  in 
WGBS-TV  area, 
joins  Storer's  hej 
quarters    at  Micj, 
Beach. 

Mr.  Powell  v 
named  by  Sto  \ 
after  he  had  cc 
pleted  a  20-mon 
project  involving  ' 
ganization  of  national  distribution  for  the  L'J 
corn  tv  antenna  designed  by  him  for  a  Mia* 
firm.  In  traveling  about  the  country,  ^ 
Powell  studied  audience-building  proble 
with  managers  of  a  number  of  uhf  statio 
according  to  SBC's  announcement. 

Storer  said  that  "conclusions"  reached 
Mr.  Powell's  many  interviews  would  be  appli. 
to  "an  intensive  promotional  program.  .  j 
The  objective  is  100%  conversion  in  195* 


MR.  POWELL 


KLOR(TV)  Portland,  Ore.,  which  will  begin  commercial  operation  March  9  with  238  kw 
broke  ground  for  its  new  300-ft.  tower  with  an  assistance  from  Portland's  Mayor  Free 
L.  Peterson,  who  sits  at  the  controls  of  this  steam  shovel.  William  Bowes,  city  commis 
sioner,  stands  at  Mayor  Peterson's  left.  Also  participating  in  the  ground-breaking  cere 
monies  were:  (I  to  r):  S.  John  Schile,  KLOR  general  manager;  William  S.  Healy;  Jact 
M'eier;  Mrs.  S.  Eberly  Thompson;  Robert  L.  Sabin,  and  Henry  A.  White,  president  o 
the  ch.  12  station.  Messrs.  Healy,  Meier,  Sabin  and  White  are  directors  of  licensee 
Oregon  Television  Inc.  Mrs.  Thompson's  husband  is  a  corporation  director. 
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eber,  Shepard  Named 
b  NBC  Spot  Posts 

'POINTMENT  of  John  H.  Reber  and  H.  W. 
lank)  Shepard  to  newly-created  posts  of 
-ector  of  NBC  Tv  Spot  Sales  and  director  of 
iC  Radio  Spot  Sales,  respectively,  were  an- 
unced  last  week  by  Thomas  B.  McFadden, 
:e  president  of  NBC  Spot  Sales. 
Mr.  Reber  has  been  national  television  sales 
mager  of  NBC  Spot  Sales  since  1952.  He 
ned  NBC  in  1946  after  service  with  the  U.  S. 
my  in  World  War  II  and  later  served  as 
ogram  manager  and  sales  manager  of  WNBT 
V)  New  York  (now  WRCA-TV). 
I  Mr.  Shepard,  the  newly-appointed  director 
!  NBC  Radio  Spot  Sales,  served  most  recently 
manager  of  new  business  and  promotion 
lr  the  unit.  He  joined  the  NBC  Radio  net- 
prk  sales  promotion  division  in  1950  and  in 
52  was  shifted  to  NBC  Spot  Sales. 
[In  announcing  the  executive  changes,  Mr. 
cFadden  said: 

"The  creation  of  the  two  new  executive  po- 
ions  is  a  reflection  of  NBC  Spot  Sales'  con- 
ming  effort  to  improve  and  strengthen  the 
'jles  organization  and  indicates  the  growth  of 
e  importance  of  spot  sales  in  the  advertiser's 
dio  and  television  budgets." 
In  other  changes,  Mort  Gaffin,  formerly 
anager  of  advertising  and  promotion,  re- 
aces  Mr.  Shepard  as  manager  of  new  busi- 
es and  promotion  and  Edwin  T.  Jameson, 
eviously  eastern  radio  sales  manager,  as- 
mes  the  post  of  eastern  television  sales  man- 
ner. George  Dietrich  continues  as  national 
idio  manager  of  NBC  Spot  Sales. 


MR.  REBER 


iW  m 

MR.  SHEPARD 


KFSD-TV  Slates  $200,000 
For  Expansion  Program 

EXPANSION  program,  costing  $200,000  and 
enabling  KFSD-TV  San  Diego  to  increase 
power  and  improve  color  transmission,  has 
been  announced  by  William  E.  Goetze,  general 
manager  of  KFSD  Inc. 

The  power  increase  will  be  provided  by  a 
new  RCA  transmitter  and  12-bay  antenna,  re- 
placing the  present  six-bay  antenna.  New  studio 
equipment  will  be  added,  including  a  Television 
Specialties  rear  screen  projector,  an  RCA  vidi- 
con  film  chain  and  a  Gray  telop.  An  RCA 
nine-channel  studio  switchboard,  designed  for 
color,  also  is  being  installed,  the  station  re- 
ported. 

The  changes  are  expected  to  be  completed 
by  early  summer,  Mr.  Goetze  said.  KFSD-TV, 
on  ch.  10,  is  a  basic  NBC  affiliate. 


Grayson,  Associates  Buy 
KFDX  for  $100,000 

PURCHASE  of  KFDX  Wichita  Falls,  Tex., 
by  S.  A.  Grayson  and  two  local  businessmen 
for  $100,000  was  announced  last  week,  sub- 
ject to  the  customary  FCC  approval.  KFDX- 
TV  is  not  involved  in  the  sale. 

Mr.  Grayson  currently  is  general  manager 
of  KMID-TV  Midland,  Tex.  When  the  trans- 
action is  completed  he  will  become  president 
and  general  manager  of  KFDX,  which  is  being 
acquired  from  D.  A.  Cannan  and  associates. 

His  associates  in  the  purchase  are  Nat  Le- 
vine,  investments,  and  Myer  Raben,  auto 
dealer.  Each  of  them  will  own  25%  of  the 
stock  of  the  station  while  Mr.  Grayson  will 
own  50%. 

KFDX,  which  began  operations  in  1947,  is 
an  ABC  affiliate  operating  on  990  kc  with  10 
kw  day  and  1  kw  night.  Acquisition  of  the 
station  will  mark  a  return  to  KFDX  for  Mr. 
Grayson,  who  started  there  in  December  1947 
as  program  director. 

CBS  Radio  Spot  Names  Two 

APPOINTMENT  of  Jack  Donahue,  manager 
of  the  San  Francisco  office  of  CBS  Radio  Spot 
Sales,  as  an  account  executive  in  the  Chicago 
office  was  announced  last  week  by  Henry  R. 
Flynn,  general  sales  manager.  Mr.  Flynn  also 
announced  that  Roland  Kay,  account  execu- 
tive in  the  New  York  office,  will  succeed  Mr. 
Donahue  as  San  Francisco  office  manager. 
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here's  no  substitute 
for  the  best... 

choose  a  Magnecorder  / 


VOYAGER 


There  is  no  other  equipment  that  quite  matches  the  exacting  dependability  of  a 
Magnecorder.  Year  after  year,  Magnecorders  continue  to  earn  their  unmatched 
reputation  for  quality  performance  under  the  most  demanding  broadcast  condi- 
tions. With  Magnecorders  the  difference  is  dependability! 

Look  for  your  Magnecord  dealer,  listed  under  "Recorders"  in  your  classified 
telephone  directory. 
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Jones,  sales 


MR.  JONES 

newly-created  position, 
rector. 


manager,  KXOL  Fort 
Worth,  Tex.,  elected 
vice  president. 

Terry  Hamilton  Lee, 

executive  vice  presi- 
d  e  n  t  and  general 
manager,  KOVR 
(TV)  Stockton, 
Calif.,  elected  board 
member  of  licensee 
I  Television  Diablo 
Inc. 

Gar  Meadoweroft, 

sales    staff,  WJBK 
Detroit,  appointed  to 
assistant  managing  di- 


Harry  Hyett,  general  manager,  WEAU-AM-TV 
Eau  Claire,  Wis.,,  has  resigned. 

George  L.  Pettett,  recently  separated  from  U.  S. 
Army,  returns  to  WTRP  LaGrange,  Ga.,  as 
assistant  manager. 

Charles  Boland  appointed  national  and  regional 
sales  director,  KWTX  Waco,  Tex.;  Gene  Lewis, 
formerly  with  KPRC  Houston,  Tex.,  appointed 
program  director. 

Chuck  Gay,  sales  promotion  manager,  WHIO- 
AM-FM-TV  Dayton,  Ohio,  additionally  ap- 
pointed tv  programming  director,  succeeding 
Don  Lyons,  who  has  been  given  writing  assign- 
ment. 

Budd  Blume,  staff  writer,  WBBM  Chicago,  ap- 
pointed public  relations  and  publicity  director, 
succeeding  Gene  St.  Pierre. 

Richard  F.  McCarthy,  radio  promotion  director, 
Crosley  Broadcasting  Corp.,  Cincinnati,  ap- 
pointed public  relations  and  publicity  director, 
WKRC-AM-TV  there. 

Len  Colby,  sports  director,  WKZO-AM-TV 
Kalamazoo,  Mich.,  appointed  director  of  news, 
sports  and  special  events. 

Elmer  Hanson,  former  general  manager, 
KNOX  Grand  Forks,  N.  D.,  appointed  in 
charge  of  Grand  Forks  office,  KXJB-TV  Val- 
ley City,  N.  D.,  in  charge  of  sales  and  opera- 
tion of  KXJB-TV  studio  now  under  construc- 
tion at  Grand  Forks. 

Betty  Belson,  accounting  dept.,  KBIG  Avalon, 


Calif.,  named  sales  service  manager,  succeeding 
Beverly  Carnahan,  retiring  from  radio:  Beverly 
Ferguson,  promotion  dept.,  KCOP  (TV)  Holly- 
wood, succeeds  Miss  Belson. 

Robert  Provence,  announcer,  WLWT  (TV) 
Cincinnati,  appointed  executive  producer, 
WLWD  (TV)  Dayton,  Ohio:  Ariene  Hadley, 
WLWD  operations  chief,  appointed  program 
administrator. 

Howard  Zuckerman,  producer-director,  WLOS- 
TV  Asheville,  N.  C.  to  WLWA  (TV)  Atlanta, 
Ga.,  in  same  capacity. 

Jim  Johnson,  former  director.  KABC-TV 
Hollywood,  to  KNXT  (TV)  there  in  similar 
capacity. 

Gordon  E.  Moore,  local  sales  manager.  WMUR- 
TV  Manchester,  N.  H.,  appointed  WMUR-TV 
national    sales    manager;    Robert   J.  Collins, 


MR.  COLLINS 


MR.  MOORE 


WMUR  local  sales  manager,  appointed  WMUR 
national  sales  manager. 

John  Mackenzie,  former  director  of  farm  pro- 
grams, KMJ  Fresno.  Calif.,  to  KBET-TV  Sacra- 
mento, Calif.,  as  farm  director;  Vince  Williams 
to  KBET-TV  as  production  manager  and  pro- 
gram personality. 

Thomas  Crawford  Witten,  formerly  with  Loew's 
Theatres,  Washington,  to  WBAL-TV  Baltimore 
as  art  director;  Soterios  Pappas,  production 
supervisor  and  artist,  appointed  over-all  art 
department  supervisor. 

George  Spruce  to  WCHS-AM-TV  Charleston, 
W.  Va.,  as  art  director;  Neil  Boggs,  reporter, 
Charleston  Gazette,  to  WCHS-AM-TV  news 
staff  and  as  tv  program  conductor,  Up-to-the- 
Minitte  News:  Jerome  Chamberlain  to  news 
staff. 

Dick  Kline,  disc  m.c,  WPON  Pontiac.  Mich., 
named  chief  announcer;  Gib  Shanley,  sports- 
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caster,  named  sports  director:  Don  Zee  to  ( 
nouncing  staff. 

Tom  Reading,  formerly  managing  editor.  Pel 
tigo  (Wis.)  Times,  to  WMAM-WMBV-  ] 
Marinette,  Wis.,  as  news  editor-photograph 
Don  Sislo,  announcer.  WDBC  Escanaba,  MiJ 
and  William  Kiss,  announcer.  WNAM  Neen 
Wis.,  to  WMAM-WMBV-TV;  Wallace  M' 
Briar,  program  director,  and  Harold  Zaho." 
continuity  editor,  both  WJON  St.  Cloud,  Mir 
to  Marinette  stations. 

George  Goldman,  tv  promotion  direct 
WCAU-TV  Philadelphia,  appointed  WCA 
AM-FM-TV  assistant  promotion  director. 

Manuel  Fingerhut,  accountant,  WBKB  (T 
Chicago,  promoted  to  assistant  treasurer. 

Arthur  Schoenfuss,  engineer  in  charge  of  tech 
cal  operations,  CBS-TV  New  York,  to  Cf 
owned  WXIX  (TV)  Milwaukee. 

Ken  Vandever,  account  executive,  KFMJ  Tul 
Okla.,  to  sales  staff,  KOTV  (TV)  there. 

Thomas  L.  Dwyer  Jr.,  formerly  with  Televisi 
Specialty 'Co.,  N.  Y.,  named  account  executi' 
WTTG  (TV)  Washington. 

Don  Park,  account  executive,  KIEV  Glenda 
Calif.,  to  KNXT  (TV)  Hollywood  in  sap] 

capacity. 

Ward  R.  Crowley,  account  executive,  KVT  J 
(TV)  Sioux  City,  Iowa,  to  KGGM-TV  AlbJ 
querque,  N.  M.,  in  same  capacity.  .  1 

Frank  Benson,  assistant  program  directc 
WALA-AM-TV  Mobile,  Ala.,  and  WALA-T 
announcer,  transfers  to  WALA  sales  staff;  Ji'j 
McNamara,  WALA-TV  announcer,  appointi  | 
WALA-AM-TV  assistant  program  directc  | 
Chuck  Thompson,  WALA  disc  m.c,  namij 
WALA-AM-TV  station  publicity  director. 

John  D'Aiutolo,  account  executive,  Headle 
Reed  Co.,  N.  Y.,  to  WOR  New  York  as  a  J 
count  executive. 

Lloyd  S.  Garten,  formerly  with  WHTN  Hun] 
ington,  W.  Va.,  to  WSAZ  there  as  announce 
disc  m.c;  Dorothy  Jeanne  Schroeder,  former 
with  WHTN.  to  WSAZ-TV  as  fashion  c< 
ordinator  and  personality. 

Bob  Connolly,  Armed  Forces  Radio  Servic 
Far  East,  returns  to  WAIR  Morgantown,  V 
Va.,  as  disc  m.c. 

I 

William  Clayton,  announcer,  KPTV  (TV)  Por 
land,  Ore.,  to  KONA  Honolulu  in  same  c; 
pacity. 

John  H.  Sowers  Jr.,  former  production  mar 
ager  assistant,  WGVL  (TV)  Greenville,  S.  C 
to  announcing  staff,  WSB  Atlanta,  Ga. 

Roland  Davis,  66,  former  entertainer,  WGI 
Chicago,  died  Feb.  15. 

Francis  McPhillips,  sales  service  manager.  WJ! 
Detroit,  died  Feb.  15. 

Tino  Castillo,  announcer,  KTFY  Brownfielc 
Tex.,  died  Feb.  14. 

Rol  Laughner,  42,  program  director,  KTA1 
Phoenix,  Ariz.,  died  Feb.  11. 

REPRESENTATIVE  PEOPLE 

David  Harris,  formerly  with  Ruthrauff  &  Ryan 
N.  Y.,  to  sales  staff,  H-R  Representatives,  N.  Y' 
effective  tomorrow  (Tues.). 

Luellen  Stearns,  eastern  tv  sales  manager.  NBC 
Spot  Sales,  N.  Y.,  resigns  with  future  plans  un 
announced. 
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iCA'S  RECORD  $941  MILLION  INCOME 
SUMMARIZED  IN  1954  ANNUAL  REPORT 

Points  the  report  covers:  gross,  NBC  sales  and  network  growth,  tax 
expenditures,  profits,  dividends,  assets  and  product  advances. 


7A'S  GROSS  income  from  the  sale  of  prod- 
ts  and  services  in  1954  totaled  $940,950,000. 
E  highest  volume  in  the  company's  35-year 
istory,  according  to  the  annual  report  released 
iturday  by  Brig.  Gen.  David  Sarnoff,  chair- 
in  of  the  board. 

|The  year's  total  was  three  times  the  business 
|lume  of  RCA  seven  years  ago.  and  10% 
--jher  than  the  former  all-time  high  of  $853 
[lion  established  in  1953. 
NBC's  sales  for  the  year  were  reported  as 
ra  tting  a  new  record  with  a  14.3%  gain  over 
1  53  despite  "a  moderate  decline"  in  radio 
twork  billings  "in  line  with  the  industry 
md."  Spot  sales  were  said  to  have  gained 
%%  over  1953  in  television  and  14%  in  radio, 
th  gross  network  tv  billings  up  30%  to  a  new 
j  .  gh  of  SI 25  million. 

A  breakdown  showed  NBC  accounted  for 
i:00,423,000  or  21.3%  of  RCA's  total  sales 
1954,  as  compared  to  5176.052,000  or  20.6% 
953.  Other  sources:  RCA  Communications, 
£  8.183.000  (1.9%)  in  1954  against  $17,939,- 
(10  (2.1%)  in  1953;  Radiomarine  Corp.  of 
imerica,  $17,524,000  (1.9%)  against  $18,662,- 
'»0    (2.2%);    RCA    Institutes,  $1,304,000 
't.1%)  against  $960,000  (0.1%),  and,  largest 
all.  RCA  and  all  divisions  and  subsidiaries 
it    here    shown    separately.  $709,984,000 
]5.5%)  as  compared  to  $645,117,000  (76.6%) 
1953.  (The  table  also  carries  a  deduction  of 
i.468.000,  or  0.7%,  covering  inter-company 
ansactions.)    NBC's   $200,423,000  sales  in 
>54  were  $24,371,000  higher  than  in  1953, 
was  pointed  out. 

The  report  noted  that  the  NBC-TV  network 
ew  from  168  to  195  stations  during  the  year 
■id  said  approximately  100  affiliates  are  now 
luipped  to  broadcast  color  tv  over  areas  rep- 
senting  90%  of  the  nation's  tv  homes.  The 
BC  Radio  network  was  placed  at  209  stations, 
i  RCA's  net  profit  in  1954  was  reported  at 
'■53,501,000  before  federal  income  taxes  and 
10,525,000  after  taxes.  These  totals  compare 
ith  $72,437,000  before  taxes  and  $35,022,000 
ter  taxes  in  1953.  Earnings  per  share  of 
immon  stock  were  $2.66  in  1954;  $2.27  in 
'53.  The  company's  total  tax  bill  was  $81- 
:.000  in  1954,  equivalent  to  $5.83  per  corn- 
on  share  or  more  than  twice  the  year's  net 
ofits. 

Products  and  services  supplied  to  the  .armed 
rces  accounted  for  approximately  24%  of 
r  CA's  total  1954  sales.  Backlog  of  government 
•ders  at  the  end  of  the  year  exceeded  $300 
il  lion. 


$22  Million  Dividend 


: 


Dividends   totalling    $22,052,000   were  de- 
ared  last  year,  including  $3,153,000  to  holders 
;  preferred  stock  and  $18,899,000  to  holders 
common  stock.   Additionally,  the  board  in 
ecember  declared  the  first  quarterly  dividend 
i  common  stock  for  1955.  amounting  to  25 
;nts  per  share  which  was  payable  Jan.  24. 
RCA's  assets  at  the  end  of  1954  aggregated 
586,522,000  as  against  $349,735,000  a  year 
irlier.  Plant  and  equipment  additions  during 
i54  amounted  to  $34,290,000.   The  company 
3w  has  70,500  employes,  a  gain  of  5,500  over 
|e  1953  total,  and  payments  for  wages  and 
Jaries  in  1954  were  $298,289,000. 
A  year-by-year  table  covering  RCA's  past  10 
i  :ars  showed  an  annual  average  gross  income 
:  $525,868,000;  earnings  before  federal  in- 
»me  taxes  of  $53,964,000,  and  net  profit  after 


income  taxes  of  $27,555,000.  Earnings  before 
taxes  represent  an  average,  over  the  10-year 
period,  of  10.3%  of  gross  income,  and  an  an- 
nual average  of  profit  after  taxes  of  5.2%. 

Describing  advances  made  in  research,  the 
annual  report  recalled  that  Gen.  Sarnoff.  in  a 
speech  in  January  1954,  sketched  four  electronic 
developments  currently  underway  at  the  RCA 
labs  [B«T,  Feb.  7]:  tv  magnetic  tape  recorder, 
electronic  light  amplifier,  electronic  music  syn- 
thesizer and  electronic  cooling  system. 

Others  cited  in  the  report  were:  development 
of  a  simplified,  28-tube  color  tv  receiver  using 
the  RCA  21 -inch  color  picture  tube;  field  tests 
establishing  that  booster  stations  offer  a  prac- 
tical means  of  extending  uhf  tv  coverage:  de- 
velopment of  a  new  electron  tube  (the  tacitron) 
which  shows  a  possibility  of  application  in 
such  fields  as  electronic  computers  and  elec- 
tronic industrial  controls;  creation  of  a  new 
electron  tube  (the  RCA  metrechon)  for  use  in 
radar;  transistor  improvements  and  development 
of  a  permanent-magnetic  material  to  replace 
defense-critical  materials  in  building  permanent 
magnets. 

RCA  detailed  its  activities: 

•  Tv  sets — RCA  Victor  Television  Div.  pro- 
duced its  five  millionth  receiver  and  sold  more 
sets  in  1954  than  in  any  previous  year. 

•  Electronic  products — sales  for  military 
and  consumer  use  were  up  about  29%  over 
1953. 

•  Industrial  electronics — emphasis  on  closed- 
circuit  tv,  electronic  inspection  and  production 
control  equipment  and  communications  sys- 
tems. 

•  Electron  tubes — communications,  military 
and  home  entertainment  fields  expanded. 

•  Phonographs  and  records — RCA's  line  of 
phonographs  was  expanded  and  suggested  list 
prices  on  RCA  Victor  records  were  dropped  as 
much  as  40%. 

•  Weather  radar — RCA  this  year  will  manu- 
facture new  type  of  airborne  weather-detection 
radar  in  commercial  quantities. 

•  Home  appliances — plans  for  1955  call  for 
expansion  of  line  of  kitchen  ranges. 

•  Foreign  trade — 1954  was  a  record  breaker 
for  the  RCA  International  Div.,  including  larg- 
est shipment  of  appliances  ever  made  to  the 
Middle  East. 

•  Communications — RCA  Communications 
processed  more  than  6.6  million  overseas  mes- 
sages in  1954  for  increase  of  3.5%  over  1953. 

•  Radiomarine — overall  business  was  down 
somewhat  due  chiefly  to  reduced  activity  in 
maritime  industry. 

•  Radio-tv  training — students  ,at  RCA  In- 
stitutes' Resident  School  numbered  2.200  at  end 
of  1954,  about  7%  more  than  the  year  before. 

•  Automation — RCA  is  engaged  in  research 
and  engineering  in  this  field.  Corporation  is 
building  an  automatic  production  machine  for 
use  in  manufacturing  a  wide  range  of  electronic 
equipment. 

Columbia  Electronics  Prods. 
Formed  Under  Paul  Wexler 

CREATION  of  Columbia  Electronics  Products 
as  a  new  operation  of  Columbia  Records  Inc. 
was  announced  last  week  by  James  B.  Conkling. 
president.  Paul  Wexler.  vice  president,  will 
assume  direction  of  Columbia  Electronics 
Products  effective  tomorrow  (Tuesday). 


Four 
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reasons 
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52  star-spangled  films,  paced  by 
top  names  from  Hollywood  and 
Broadway. .  .great  scripts . . .  superb 
direction  by  Roy  Kellino,  Ted  Post, 
and  others.  If  you  want  to  make  a 
real  impression,  this  is  for  you ! 

ABC  FILM 
SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y. 
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IN  DETROIT 

You 
Sell  More 
on 

CHANNEL 
l       Z±  A 


WWJ-TV 

NBC  Television  Network 
DETROIT 

Attociate  AM-FM  Station  WWJ 
Own»d  and  Operated  by  THE  DETROIT  NEWS 


National  Representative 
THE  GEORGE  P.  HOLLINGBERY  CO. 


QUEEN  ISABELLA 

hocked  her  jewels  for  a  fella 

to  prove  the  world  was  round. 

The  chance  she  was  taking 

was  rather  world  shaking, 

suppose  he  had  run  aground? 

But  Christopher  knew 

what  his  three  ships  could  do 

and  his  discovery  of  America  was  in. 

To  parallel  his  feat 

we  repeat  and  repeat, 

you  can  discover  success  on  W  P  I  N. 

When  you  discover  WPIN,  you  have 
unearthed  the  daytime  station  pre- 
ferred   by    more    local  advertisers. 

WPIN's  clear  channel  signal  serves 
a  market  of  790,300  people  with  a 
buying  income  of  $989,640,000.00.  This 
dominant  news  station  is  the  West 
Coast  of  Florida's  best  daytime  radio 
buy! 


WPIN 

680  Clear  Channel 

Offices  and  studios  in  the 

Royal  Palm  Hotel 

St.  Petersburg,  Florida 

Arthur  Mundorff,  Owner-Manager 

Represented   Nationally  by 
Indie  Sales,  Inc. 


WESTINGHOUSE  HITS 
$1.6  BILLION  MARK 

NET  SALES  billed  by  Westinghouse  Electric 
Corp.  in  1954  reached  a  record  high  for  the 
fifth  consecutive  year,  totaling  $1,631,045,000 
for  a  3%  gain  over  the  1953  total  and  carrying 
net  income  to  the  highest  total  in  the  com- 
pany's history,  President  Gwilym  A.  Price  re- 
ported last  week. 

The  year's  net  income  amounted  to  $84,594,- 
000,  an  increase  of  13.8%  over  the  1953  total. 
This  was  the  equivalent  of  5.2%  of  sales  billed 
and  represented  $5.06  per  common  share  after 
payment  of  preferred-stock  dividends.  These 
1954  figures  compared  with  1953  net  income 
of  $74,322,000,  which  was  equal  to  4.7%  of 
sales  billed  or  $4.53  a  common  share. 

Dividends  on  common  stock  in  1954  were 
the  highest  in  Westinghouse  history,  totaling 
$2.50  a  share  including  a  50-cent  year-end 
extra.  The  company's  1954  total  tax  bill  was 
placed  at  $122,013,000,  or  $7.47  a  share. 

Working  capital  at  the  end  of  1954  amounted 
to  $692,112,000  as  against  $629,725,000  a  year 
earlier.  Current  assets,  as  of  Dec.  31,  1954, 
Mr.  Price  said,  were  more  than  four  times 
current  liabilities.  Inventories  were  $420,360,- 
000  compared  with  $497,454,000  at  the  end  of 
1953. 

Allied  Sues  RCA 
For  $214  Million 

SUIT  for  $2V4  million  in  treble  damages  was 
filed  in  Newark,  N.  J.,  district  court  last  week 
by  Allied  Products  Inc.  of  Irvington,  N.  J., 
against  RCA.  The  New  Jersey  parts  maker 
claimed  that  RCA  exercises  monopolistic  con- 
trol over  the  radio  and  tv  industry  and  has 
caused  it  damages  in  the  amount  of  $750,000. 
It  also  charged  RCA  with  conspiracy  to  re- 
strain trade  in  the  radio  and  television  field. 
Named  as  co-conspirators,  but  not  as  de- 
fendants, were  AT&T,  Western  Electric  and 
Bell  Telephone  Labs.  Allied  also  asked  the 
court  to  enjoin  RCA  in  what  it  alleged  were 
illegal  patent  licensing  and  sublicensing  prac- 
tices. It  asked  the  court  to  restrain  RCA  from 
pressing  a  $175,000  suit  which  RCA  filed 
against  Allied  late  last  year.  The  RCA  suit 
is  for  patent  royalties  from  Allied. 

RCA's  patent  licensing  practices  are  under 
fire  by  the  Dept.  of  Justice,  which  filed  an  anti- 
trust suit  against  the  radio-tv  company  late 
last  year  [B«T,  Nov.  22,  29.  1954].  RCA  also 
is  being  sued  for  $16  million  treble  damages 
by  Zenith  Radio  Corp. 

R.  S.  Windt  of  CBS-Columbia 
Named  Radio  Sales  Manager 

ROBERT  S.  WINDT,  promotion-publicity 
manager  of  CBS-Columbia,  has  additionally 
been  appointed  sales  manager  for  radio,  Harry 
Schecter,  vice  president  in  charge  of  sales,  an- 
nounced last  Monday.  Mr.  Windt  will  report 
to  David  J.  Hopkins,  director  of  sales. 

Mr.  Schecter  said  Mr.  Windt's  new  assign- 
ment is  in  line  with  the  firm's  "expanding  radio 
sales  program,  aimed  at  garnering  5%  of  total 
home  radio  industry  sales  in  1955." 

Avco  Net  Earnings  Up 
Despite  Decline  in  Sales 

DESPITE  a  12%  decrease  in  net  sales  as  com- 
pared with  the  previous  year,  consolidated  net 
earnings  of  the  Avco  Mfg.  Corp.,  New  York, 
for   the  fiscal   year   ended   Nov.   30,  1954, 


amounted  to  $3,639,436,  equal  to  37  cents 
common  share,  as  against  $3,427,185,  or  ,1 
cents  per  common  share,  for  the  1953  fii  J 
period. 

These  highlights  of  the  company's  anna 
report  were  released  last  week  by  Avco. 
annual  stockholders  meeting  will  be  held  i 
New  York  on  April  14. 

Net  sales  totaled  $375,405,820  as  compaJ 
with  $428,326,201  for  the  1953  fiscal  year.  5 

The  1955  outlook  for  the  radio  and  televis  u 
broadcasting  operations  of  the  Crosley  Bro  J 
casting  Corp.,  Avco  subsidiary,  was  ternj 
"favorable."  It  was  reported  that  revenues  fr  i 
the  television  operations  had  increased  in  l'\ 
over  the  previous  years,  but  were  lower  1| 
radio  (WLW  Cincinnati). 

Tv  Sets  Shipments  in  1954 
Increase  Nearly  Half  Million 

SET  manufacturers  shipped  7,161,362  tv  j 
ceivers  to  dealers  during  1954,  an  increase 
nearly  a  half-million  over  the  6,704,193  3 
shipped  in  1953,  according  to  Radio-Electroni 
Tv  Mfrs".  Assn.  December  tv  set  shipme 
totaled  1,014,227  compared  with  774,379  in  N 
vember  and  660,515  in  December  1953.  F| 
lowing  are  tv  set  shipments  to  dealers  by  stal 
in  1954: 


State 


Total 


Alabama   108,829 

Arizona    34,985 

Arkansas    92,192 

California   517,935 

Colorado    59,352 

Connecticut    95,560 

Delaware    15,960 

Dist.  of  Columbia..  47,895 

Florida   216,286 

Georgia   160,606 

Idaho    41,679 

Illinois   439,127 

Indiana   216,884 

Iowa   157,285 

Kansas   119,186 

Kentucky    94,038 

Louisiana   146,149 

Maine    92,954 

Maryland    85,703 

Massachusetts   190,475 

Michigan   295,771 

Minnesota  145,082 

Mississippi    59,239 

Missouri   204,599 

Montana    26,588 

Nebraska    75,443 

Nevada    8,596 

New  Hampshire  . .  34,876 


State  T< 

New  Jersey   202 4 

New  Mexico   24," 

New  York   653, 

North  Carolina  ...176, 
North  Dakota    ....  34J 

Ohio   356,1 

Oklahoma   102J 

Oregon    84J 

Pennsylvania   -65, 

Rhode  Island  ....  24J 
South  Carolina    .  .  .  99 J 

South  Dakota    24,1 

Tennessee   152, 

Texas   379, 

Utah    27, 

Vermont   26, 

Virginia   122, 

Washington   126, 

West  Virginia   ....  80, 

Wisconsin   191, 

Wyoming    8, 

U.  S.  TOTAL.  .  .7,147, 

Alaska    3, 

Hawaii    10, 

GRAND  TOTAL  7,161, 


Sylvania  Chairman  Mitchell 
Named  to  Serve  as  President 

ELECTION  of  Don  G.  Mitchell,  chairman  j 
the  board  of  Sylvania  Electric  Products  Ir 
to  serve  also  as  president,  succeeding  the  k 
H.  Ward  Zimmer,  was  announced  last  wei 
Mr.  Mitchell  will 
serve  for  an  in- 
definite period  in  the 
dual  capacity. 

Mr.  Mitchell 
joined  the  company 
in  1942  as  vice  pres- 
ident in  charge  of 
sales.  He  was  elect- 
ed executive  vice 
president  in  January 
1946,  president  in 
May  of  the  same 
year  and  board  chair- 
man in  1953. 

'  He  has  been  a  di- 
rector of  the  National  Assn.  of  Manufacture: 
National  Electrical  Manufacturers  Assn.  a; 
National  Sales  Executives.  He  currently  is 
trustee  for  the  Committee  for  Economic  E 
velopment.  He  also  is  a  director  of  Americ. 
Management  Assn.  and  chairman  of  its  exec 
tive  committee. 


MR.  MITCHELL 
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Transmitting  Equipment 


Station 


yeat 


let  ii 


i  tv 
least 
,193 

stro* 


Power  Band 
TRANSMITTER  SHIPMENT 


eral  Electric  Co. 
'SJS-TV  Winston-Salem, 
N.  C. 

FJZ-TV    Fort  Worth 


5  kw  tv  (ch.  12) 
Order 

5  kw    tv  (ch. 


I)    new  station 


mr.  Mcdonough 


HER    EQUIPMENT:    GE    also   reported    shipments   of:  a 
o-bay  antenna  to  KGBT-TV  Harlingen.  Tex.  (ch.  4);  five- 
helical  antenna  to  WCAN-TV   Milwaukee  (ch.  25),  and 
irs  from    K FJZ-TV    Fort    Worth    (ch.    II)    for   a   20  kw 
tier,  two  studio  cameras,   a  portable  two-camera  chain, 
bidicon   film   cameras,   two   synchrolite   projectors  and  a 
Day  antenna. 

CA  has  reported  shipments  of  a  three-vidicon  film  camera 
WNHC-TV  New  Haven.  Conn.  (ch.  8);  a  color  film  camera 
WSM-TV  Nashville  (ch.  4);  a  25  kw  amplifier  to  WMBV- 
Marinette,  Wis.  (ch.  II),  and  vidicon  film  cameras  to 
AZ-TV  Huntington,  W.  Va.  (ch.  3);  KRON-TV  San 
ncisco  (ch.  4),  and  WCHS-TV  Charleston,  W.  Va. 
.  8). 

■  uMont  Labs  has  reported  shipment  of  a  50  kw  audio- 
lal  amplifier  to  WLVA-TV  Lynchburg,  Va.  (ch.  13)  and 
order  from  KCRG-TV  Cedar  Rapids,  Iowa  (ch.  9),  for  a 
kw  amplifier  and  antenna. 

MANUFACTURING  PEOPLE 

in  K.  McDonough,  general  manager,  radio- 
tv  div.,  Sylvania 
Electric  Products 
Inc.,  N.  Y.,  to  Gen- 
eral  Instrument 
Corp.,  Elizabeth, 
N.  J.,  as  vice  presi- 
dent of  F.  W.  Sickles 
Div.  and  sales  direc- 
tor for  both  com- 
pany and  division. 

Richard  H.  Hall,  for- 
mer sales  manager 
for  phenolic  and  in- 
jection molding, 
General  Electric  Co., 
a  >|rienectady,  N.  Y.,  appointed  commercial  engi- 
jjj  fer,  Pacific  Div.,  Mycalex  Corp.  of  America 
""j  jlass-bonded  mica  insulating  products),  Clif- 
"f  b.,  N.  J. 

_J 

~  I  A.  Greathouse,  formerly  with  Montgomery 
■lard  &  Co.,  Chicago,  appointed  director  of 
n  j  es,  RCA  International  Div.,  with  headquar- 
—  fs  in  New  York. 

i  7,141  „, 

gene  F.  Grant,  engineering  manager,  W.  L. 
nxson  Corp.,  N.  Y.,  appointed  engineering 
rector,  National  Co.,  Maiden,  Mass.;  Robert 
Murray  promoted  to  manager,  service  dept., 
:ceeding  Don  Swain,  resigned;  Vincent  F. 
tnvninshield,  formerly  personnel  manager, 
Ibe  Deutschmann  Corp.,  Norwood,  Mass., 
pointed  technical  placement  director. 

illiam  Paton,  purchasing  manager,  tv  receiver 
,  Allen  B.  DuMont  Labs,  Clifton,  N.  J., 
pointed  purchasing  agent  for  all  manufactur- 
E  divisions. 

irvey  Finkel  appointed  general  production 
mager,  JFD  Mfg.  Co.,  Brooklyn,  N.  Y. 

ngel  Vidal  appointed  office  manager,  semi- 
aductor  div.,  Radio  Receptor  Co.,  Brooklyn, 
Y. 

ome  Bresson,  formerly  vice  president  and 
ef  engineer,  Tele  King  Corp.,  N.  Y.,  ap- 
inted  representative,  Centralab,  division  of 
lobe-Union  Inc.,  Milwaukee,  serving  southern 
w  Jersey,  Camden,  N.  J.,  and  metropolitan 
iladelphia,  headquartering  in  New  Brunswick, 
I  J. 

•rdon  James  to  sales  staff,  Andrea  Radio 
irp.,  Long  Island  City,  N.  Y. 

Iithan  Chirelstein,  52,  chairman  of  board, 
ied  Electric  Products  Inc.  (tv  tubes,  wiring 
/ices),  Irvington,  N.  L,  died  Feb.  19. 


NETWORKS 


NBC-TV  OFFERS 
'GOBEL',  'CAESAR' 

Programs  added  to  list  avail- 
able to  unordered  optional 
stations  under  the  network's 
Program  Service  Plan. 

NBC-TV  is  announcing  today  (Monday) 
further  strides  in  its  "Program  Service  Plan" 
designed  to  make  available  its  top  sponsored 
programs  to  unordered  optional  stations. 

The  network  had  detailed  its  program  for 
extending  service  to  small-market  stations,  a 
plan  that  has  been  in  operation  at  NBC-TV 
since  last  October,  a  few  months  ago  [B»T, 
Dec.  6,  1954]. 

In  today's  announcement,  the  network  said 
its  George  Gobel  Show  and  Caesar's  Hour  will 
be  offered  to  optional  affiliates,  effective  March 
19  and  14,  respectively.  The  addition  of  these 
shows  brings  the  lineup  of  such  programs, 
offered  to  optionals  which  can  program  them 
with  network  commercials  deleted  and  make 
them  available  for  sponsorship,  to  six.  The 
four  other  programs  are  Today,  Howdy  Doody, 
Home  and  The  Imogene  Coca  Show. 

NBC  also  revealed  additional  information 
on  its  station  sales  unit  under  Richard  Soule 
which  also  was  outlined  to  B«T  in  December. 
This  sales  unit,  NBC-TV  said,  assembles  "de- 
tailed and  individualized  selling  information 
on  the  markets  and  facilities  represented  by 
NBC's  optional  affiliates."  The  unit  produces 
analyses  of  these  lineups  on  commercial  ac- 
counts and  assists  in  the  sales  of  the  lineup 
additions  on  a  per  account  basis. 

Noting  that  these  efforts  already  have  re- 
sulted in  more  network  advertisers  placing  more 
business  on  optional  affiliates,  NBC-TV  said 
that  in  comparing  last  month  with  January  of 
1954  there  has  been  a  45%  increase  in  weekly 
hours  placed  by  the  network  on  the  same  group 
of  90  optional  stations  affiliated  since  January 
1954.  In  hours,  the  increase  was  from  a  total 
of  813  per  week  to  1,183  hours  per  week, 
NBC-TV  said,  noting  that  these  are  exclusive 
of  the  participations  in  Today,  Home  and  To- 
night as  well  as  in  Howdy  Doody  show. 

Since  last  December,  Home  has  increased 
the  number  of  optionals  on  which  it  is  seen 
from  31  to  42;  Howdy  Doody  from  62  to  65 
and  The  Imogene  Coca  Show  from  21  to  25. 
Today  is  seen  on  28  optional  affiliates. 

According  to  Harry  Bannister,  NBC  vice 
president  in  charge  of  station  relations, '  the 
addition  of  Caesar's  Hour  and  the  Gobel  Show 
underlines  network  efforts  to  increase  the  num- 
ber of  such  programs  to  optionals  and  is  indica- 
tive of  the  "tremendous  cooperation  achieved 
between  NBC  and  its  options." 

At  the  same  time,  NBC-TV  released  a  list 
of  optional  affiliates  ordered  by  network  ad- 
vertisers during  the  average  evening  program 
period,  showing  these  increased  in  lineups  over 
the  past  year:  Buick  Berle  Show,  71  to  118; 
Ford  Theatre,  56  to  97;  Justice,  10  to  32;  its 
Saturday  10-10:30  p.m.  EST  period  (now 
Gobel  Show),  10  to  55;  The  Cavalcade  of 
Sports,  53  to  88,  and  This  Is  Your  Life,  28 
to  44. 

ABC-TV  Moves  'Stork  Club/ 
Plans  Other  Weekend  Changes 

PART  of  ABC-TV's  weekend  schedule  will  be 
changed  effective  March  13. 

The  network's  Stork  Club,  now  seen  for  a 
half-hour  on  Saturday  at  10  p.m.  EST,  will 
switch  to  Sunday  and  extend  its  length  to  45 


JACKIE  COOPER 


reasons 


Strictly  a  top-drawer  series  ...  52 
films  combining  famous  stars  (like 
these),  great  stories,  top  production 
in  one  quality  package.  No  wonder 
critics  call  them  "outstanding" 
..."first  class"! 

ABC  FILM 
SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y. 

CHICAGO  •  ATLANTA  •  HOLLYWOOD  •  DALLAS 
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SALES  OF  'HOME'  REACH  $8  MILLION  MAM 


minutes  (9:15-10  p.m.  EST).  • 

To  make  room  for  Stork  Club,  two  pro- 
grams. Horizons,  a  documentary-type  show  on 
medicine,  and  Pantomime  Quiz,  will  be  can- 
celed. To  fill  the  gap  on  Saturday  night  caused 
by  the  Stork  Club's  exodus,  it  was  understood 
that  ABC-TV  possibly  would  extend  Ozark 
Jubilee,  which  fills  the  9-10  p.m.  EST  period, 
another  half-hour.  Also  under  consideration 
was  filling  the  30  minutes  with  a  f\'m. 

The  shift  of  Stork  Club  was  made  to  provide 
it  with  a  wider  choic;  of  talent  for  appearances 
on  the  program,  it  was  said.  Since  most  legiti- 
mate theatres  in  New  York  are  closed  Sundays, 
it  was  felt  that  a  new  source  for  guest  per- 
formers would  be  opened. 

The  Stork  Club  program  also  plans  to  add 
a  few  dancers  and  to  make  more  use  of  the 
Stork  Club's  downstairs  rooms,  lifting  the  re- 
striction of  using  only  the  special  tv  studio 
located  on  the  club's  fourth  floor. 

ABC  Reviews  Adv.  Plans 

OPERATIONS  and  plans  of  the  ABC  advertis- 
ing and  publicity  department  were  reviewed  by 
New  York,  West  Coast,  and  Midwest  executives 
in  a  three-day  meeting,  Monday  through 
Wednesday,  in  New  York  last  week.  The  group 
included  Gene  Accas,  advertising,  promotion 
and  publicity  director;  Will  Parsons,  advertising 
manager,  and  Ernie  Stern,  publicity  manager, 
all  from  New  York;  Stanley  Kramer,  advertising 
and  publicity  director  of  the  Western  Div.; 
Elliott  Henry  Jr..  publicity  and  promotion  di- 
rector for  ABC  Chicago,  and  Bob  Baldrica, 
advertising  and  promotion  manager  for  ABC's 
WXYZ-AM-TV  Detroit. 


NBC-TV's  participating  show, 
ending  its  first  year  March  1, 
is  64%  ahead  in  sales  for  1  955 
compared  to  1954  total. 

SALES  by  NBC-TV's  participating  Home  pro- 
gram ( 1  1  a.m.  to  noon,  Monday-Friday)  al- 
ready show  a  64%  increase  for  1955  com- 
pared to  the  total  chalked  up  in  1954.  Home  is 
one  of  a  triumvirate  of  NBC-TV  participating 
programs  which  also  includes  Today  and  To- 
night. 

The  network,  summing  up  Home's  progress 
in  its  first  year's  operation  (March  1),  reported 
last  week  that  $5  million  in  gross  billings  al- 
ready are  on  the  books  for  this  year.  Gross 
billings  for  1954  came  to  $3,050,000  for  a 
combined  total  of  more  than  $8  million  for 
its  first  year's  sales,  NBC-TV  said. 

Advertisers  at  the  outset  took  quickly  to 
the  program.  NBC-TV  asserted,  noting  that 
the  Home  show,  conceived  and  developed  by 
NBC  President  Sylvester  L.  Weaver  Jr.,  had 
10  sponsors  signed  for  a  total  of  288  partici- 
pations, representing  $1.5  million  in  advance 
gross  billings  before  its  debut. 

Home's  advertiser  list  now  totals  34,  with  a 
wide  range  of  budgets  and  products  repre- 
sented, such  as  H.  J.  Heinz  Co.,  Beatrice  Foods. 
Culligan  Inc.  (water  service),  American  Greet- 
ings Co.,  Dow  Chemical  Co.,  Hoover  Vacuum 
Cleaners,  Daystrom  Furniture,  Magla  Prod- 
ucts (ironing  board  covers),  Oneida  Ltd.  (sil- 
ver tableware),  Sandura  Co.  (floor  coverings), 


Alcoa.   Sunbeam.   duPont   and  the  Pepp 
Mfg.  Co. 

Roy  Porteous,  NBC's  sales  manager  of 
ticipating  programs,  noted  that  during  its  ' 
Christmas  season,  the  show  "hit  a  level  of  7 
sponsored  and  is  now  running  ahead  on 
sales  quota  for  1955 — even  in  advance  ofj 
announcement  of  the  new  T-H-T  summer* 
centive  plan  for  1955.  which  offers  Hi 
clients  a  special  summer  discount  of  \A% 
34%  during  the  14  weeks  from  May  3( 
Sept.  2,  1955"  [B»T.  Feb.  21]. 

NBC-TV  noted  that  Mort  Werner,  ne 
named  director  of  participating  programs 
NBC.  plans  to  "travel"  the  show  in  1955. 
suit  of  this  activity,  the  network  said,  hasl 
fected  its  audience  rating. 

Another  major  project  for  this  year  wil  i 
a  special  series  of  Home  features  on  1 
houses  Americans  live  in.  with  tie-ins  j 
spring  on  home-building,  remodeling,  model 
zation,  landscaping  and  increasing  livabi  J 
An  architect-designed  house  to  be  built  j 
merchants  in  50  or  more  cities  throughout  j 
country  will  be  completed  and  opened  to  j 
public  June  4,  it  was  reported.  For  this  e-  J 
(to  be  called  "The  House  That  Home  Buil  I 
Richard  Linkroum,  the  show's  producer,  I 
formed  a  special  committee  to  outline  hou  I 
features  on  the  program  to  enable  client*  J 
capitalize  on  the  interest  created. 

Commercial  Aviation  'First'  ! 
Tv  Cameras  to  'Fly  America 

IN  WHAT  was  said  to  be  probably  the  first  t  j 
in  commercial  aviation  that  "live"  tv  cam'  J 
have  been  carried  aloft,  two  tv  cameras  J 
virtually  the  entire  components  of  a  remoti  1 
unit  will  be  installed  in  an  American  Airl  I 
DC-4  air  freighter  for  "live"  aerial  pick  I 
during  NBC-TV's  Home  (Mon.-Fri.,  11  a  1 
12  noon)  on  Thursday. 

The  segment  will  be  part  of  Home's  conl 
uing  series,  "Husbands  at  Work,"  in  whicl 
pilot,  Capt.  William  Reetz,  will  be  intervie'l 
in  the  plane,  just  prior  to  take-off,  by  Aril 
Francis  and  his  wife,  Willa.  who  will  both! 
in  the  program's  permanent  studios  on  V| 
67th  St.,  New  York. 

Four  cameras  will  be  used  during  the  I 
quence.    One  camera  will  be  placed  on  j 
flight  deck,  covering  the  crew,  and  the  ofl 
strapped  to  the  side  door,  which  will  rerr1! 
open  during  the  flight.    The  two  cameras 
the  plane  and  a  third  on  the  ground  at; 
Guardia  Field  will  record  the  plane's  take? 
as  Capt.  Reetz  explains  to  the  audience  w 
is  happening.    Contact  with  the  ground  will 
maintained  via  microwave  and  two-way  raj 
The  plane  subsequently  will  proceed  to 
RCA  Bldg.  in  mid-Manhattan,  where  a  for 
camera  will  pick  up  pictures  as  the  plane 
cles  overhead.    The  two  cameras  inside  ji 
plane  will  continue  to  record  the  flight. 

DuMont  Schedules  Ike 

DuMONT   Television   Network   will  pre 
President  Dwight  D.  Eisenhower's  filmed  n 
conferences  each  Wednesday  evening  herea 
as  a  public  service,  Ted  Bergmann,  DuMc 
managing  director,  announced  last  week, 
film  of  the  news  conference,  however,  will 
carried  under  the  auspices  of  the  DuM 
Television  Receiver  Sales  Div.  on  behalf  ol 
franchised  dealers  on  DuMont-owned  WA1 
(TV)  New  York  (8:30-9  p.m.)  and  on  WTi 
(TV)  Washington  (10-10:30  p.m.  EST). 


out- selling...  out- performing 

ALL  OTHER  TV  FILM  SYSTEMS 
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pBERT  W.  SARNOFF  (c),  executive  vice 
resident  of  NBC,  addressed  the  Trans- 
jortation  Club  of  Rochester  (N.Y.)  Cham- 
ber of  Commerce  and  urged  tv  set  manu- 
iicturers  to  sponsor  color  tv  programs. 
|/ith  Mr.  Sarnoff,  discussing  his  Feb.  3 
beech,  are  Kenneth  Bilby  (I),  NBC  vice 
resident  in  charge  of  public  relations, 
nd  William  Fay,  vice  president  of 
/HAM-AM-FM-TV  Rochester. 
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BC,  Hopkins  Plan  New  Show 

5C-TV  last  week  confirmed  that  it  is  prepar- 
tv  program,  in  cooperation  with  Johns 
ipkins  U.,  designed  to  encourage  young 
jple  to  undertake  careers  in  scientific  and 
jineering  fields.  Though  the  project  was 
d  to  be  still  in  the  developmental  stages,  a 
'.work  spokesman  expressed  the  hope  that  the 
jgram  would  be  placed  on  the  air  in  the 
ar  future.  It  was  noted  that  DuMont  Tv 
rtwork  will  cancel  the  Johns  Hopkins  Science 
■view  after  this  Sunday,  and  that  the  projected 
iC-TV  show  would  be  in  the  same  general 
Id  but  with  a  different  title  and  approach. 
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,  11  ifsj  S.  Weitzman,  advertising  and  promotion  di- 
:tor,   WABC   New   York,    appointed  ABC 
.:•  inager  of  audience  promotion. 
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rnard    Zeidman,    divisional  superintendent, 
mmercial  operations  dept.,  MBS,  appointed 
newly-created  position,  director  of  sales  in- 
rmation  for  network. 

|hn  Frankenheimer,  co-director,  CBS-TV 
•viger,  assigned  to  co-direct  CBS-TV  Climax.', 
cceeding  William  H.  Brown  Jr.,  who  will  co- 
(rect  CBS-TV  Studio  One;  Paul  Stanley,  Stu- 
o  One  staff,  succeeds  Mr.  Frankenheimer. 
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"Aw,  cheer  up— that  KRIZ  Phoenix 
personality  had  to  get  better  some- 
day." 


r  
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COPYRIGHT  CHANGES 


Canadian  Assn.  of  Radio  & 
Television  Broadcasters,  in 
brief  to  Royal  Commission  on 
Copyright,  asks  complete  over- 
haul of  copyright  legislation 
and  practices. 

COMPLETE  OVERHAUL  of  Canadian  copy- 
right legislation  and  practices  to  conform  to 
today's  realities  was  urged  by  the  Canadian 
Assn.  of  Radio  &  Television  Broadcasters  be- 
fore the  Royal  Commission  on  Copyright  at 
Ottawa.  The  CARTB  brief  stated  that  a  com- 
plete overhaul  was  needed  "to  protect  the 
public  interest,  to  reduce  confusion  and  com- 
plexity, to  reduce  misunderstanding  and  liti- 
gation involved  in  the  copyright  field  and  to 
assist  in  the  development  of  Canadian  cultural 
and  intellectual  material." 

The  CARTB  brief  urged  Canadian  with- 
drawal from  all  international  copyright  con- 
ventions with  exception  of  the  Universal  Con- 
vention under  the  United  Nations,  with  a  pro- 
vision for  protecting  interests  of  Canadian 
composers  and  authors.  It  also  urged  adjust- 
ing the  terms  of  copyright  to  a  realistic  length 
designed  to  place  emphasis  on  reward  to  living 
composers  and  to  make  available  to  the  public 
a  larger  pool  of  works.  Such  changes,  the 
brief  pointed  out,  would  encourage  the  produc- 
tion and  use  of  Canadian  creative  material 
and  contribute  to  the  development  of  a  Cana- 
dian cultural  heritage. 

Copyright  Identification 

The  CARTB  brief  asked  for  compulsory 
identification  of  copyright  ownership  on  all  re- 
cordings and  sheet  music,  compulsory  regis- 
tration of  copyright  ownership  at  some  con- 
venient central  place,  the  statutory  right  of 
"per  program"  licenses  for  performance  of 
specified  copyright  items,  and  a  clear  cut 
statutory  definition  of  responsibility  for  pay- 
ment of  copyright  fees  as  between  material 
used  on  networks  and  material  used  on  indi- 
vidual broadcasting  stations. 

The  broadcasters  also  suggested  to  the  Royal 
Commission  that  there  should  be  an  advance 
in  the  date  of  filing  of  tariffs  by  the  copyright 
societies  so  that  the  Copyright  Appeal  Board 
may  conveniently  complete  its  sittings  in  any 
present  year  for  the  purpose  of  fixing  fees  for 
the  next  ensuing  calendar  year.  They  suggested 
continuing  the  Copyright  Appeal  Board,,  or  its 
equivalent,  with  provisions  for  changing  its 
personnel  and  for  a  right  to  appeal. 

With  growth  of  television,  the  CARTB  brief 
urged  consolidation  of  various  forms  of  copy- 
right existing  in  any  one  unit  of  actual  produc- 
tion or  usage  as  a  matter  of  practical  conveni- 
ence. The  brief  also  pointed  to  the  necessity 
of  creating  a  separate  right  vested  in  radio-tv 
stations  providing  for  copyright  in  any  and  all 
material  originated  or  broadcast  by  such  sta- 
tions. This  is  to  be  a  "broadcast  right." 

At  hearings  before  the  Royal  Commission 
on  Copyright  in  mid-February  at  Ottawa,  the 
Canadian  Broadcasting  Corp.  stated  that  there 
had  been  repeated  instances  of  program  piracy. 
The  CBC  asked  for  establishment  of  "broad- 
casters' rights,"  to  give  protection  against  re- 
production without  consent,  and  legislation 
that  would  make  subject  to  copyright  laws  re- 
production of  broadcast  programs  into  private 
homes  by  private  wire  or  other  means  for  com- 
mercial gain. 

Samuel  Rogers,  Toronto  copyright  lawyer. 


ANOTHER  CITY 


HEARD  FROM... 


"RACKET  SQUAD" 


IS  #1  AGAIN! 

Yes,  in  city  after  city,  Telepulse  rates 
Racket  Squad  as  the  #  1  film  show. 
Look : 

ATLANTA  #1,  with  29.6 

CHICAGO  #1  after  3  weeks 

DETROIT  #1,  with  23.5 

WASHINGTON  #1   after  one  month 

No  wonder  this  record-busting  show 
boasts  90%  renewals  after  only  9 
months  in  syndication!  First  run  still 
available  in  many  top  markets.  Come 
on  in  fast,  the  selling's  fine! 


ABC  FILM 
SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y. 

CHICAGO  •  ATLANTA  •  HOLLYWOOD  •  DALLAS 
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PROGRAM  CLINICS 

1955  SERIES 

Broadcasters  Exchange 
of  Successful 
Program  Ideas 

planned  for 

RADIO  PERSONNEL 
;    IN  ALL  DEPARTMENTS 
OF  ALL  STATIONS 

38  BMI  Program  Clinics  have  been! 
scheduled  throughout  the  United  J 
I  States  .  .  . 

1       COMING  YOUR  WAY 

1  Write  today  for  the  complete 


1 


schedule 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVE,,  NEW  YORK  17,  N.Y. 
NEW  YORK  •  CHICAGO  •  HOLLYWOOD  •  TORONTO  •  MONTREAL 


can  forewarn  you  of 


LIBEL  ♦  SLANDER 
PIRACY 
COPYRIGHT  VIOLATION 


BUT  our  specialized 
INSURANCE 
covers  these  daily  hazards 
ADEQUATELY  •  INEXPENSIVELY 
DON'T  RISK 
possible  embarrassing  loss  while 
protection  is  readily  available — but 
DO  RISK  5  minutes  and  3c 
to  write  for  details  and  a 
rate  built  for  you. 


WRITE    FOR    DETAILS    AND  RATES 


INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


who  has  appeared  as  counsel  for  the  CARTB 
at  copyright  hearings  in  the  past,  said  that 
Canada  should  cut  her  international  copyright 
ties  and  slice  through  the  confusion  surround- 
ing ownership  of  rights  to  various  artistic 
works.  He  told  the  commission  of  inequities 
between  the  Canadian  and  United  States  copy- 
right laws  and  stated  that  length  of  Canadian 
copyright  protection — life  of  author  plus  50 
years — is  too  long. 

CBC  PROPOSES  REDUCING 
BEER  PROGRAM  MINIMUM 

Proposed  change  would  cut  to 
10  minutes  the  minimum 
length  of  a  beer  or  wine  spon- 
sored show.  Other  CBC  ac- 
tions: CJON-TV  St.  John's,  not 
yet  on  the  air,  is  granted 
changes  in  power  and  channel. 

CANADIAN  radio  stations,  in  provinces  where 
beer  and  wine  advertising  is  permitted,  will 
be  able  to  use  a  minimum  of  10-minute  pro- 
grams instead  of  the  15-minute  program  mini- 
mum, as  a  result  of  changes  in  regulations  pro- 
posed by  the  board  of  governors  of  the  Cana- 
dian Broadcasting  Corp.  The  amendment  to 
regulation  9  (b)  followed  presentation  of  argu- 
ments by  the  Quebec  Assn.  of  Broadcasters 
at  the  CBC  board  meeting  at  Ottawa  on  Feb. 
18  [B»T,  Jan.  31].  CBC  regulations  at  present 
allow  only  the  sponsor's  name  to  be  men- 
tioned before  and  after  a  beer  or  wine  spon- 
sored program. 

The  CBC  board  also  recommended  at  its 
Feb.  18  meeting  a  new  Canadian  tv  station  to 
CJRS  Jonquiere,  Que.,  with  20  kw  video  and 
10  kw  audio  on  ch.  12.  Antenna  height  to  be 
311.5  ft.  above  average  terrain. 

CJON-TV  St.  John's,  Nfld.,  was  granted  an 
increase  in  power  from  1.06  kw  ot  21  kw  video 
and  634  w  to  11  kw  audio  and  change  from 
ch.  2  to  ch.  4,  with  antenna  to  be  594  ft.  above 
average  terrain.  CJON-TV  is  not  yet  on  the 
air. 

No  new  radio  station  licenses  were  issued, 
but  a  number  of  stations  were  permitted  share 
transfers.  Other  grants  included  a  change  of 
corporate  name  for  CFRA  Ottawa  and  a 
change  of  ownership  for  CHUM  Toronto.  A 
change  of  control  was  denied  CKTR  Three 
Rivers,  Que. 

Power  increases  were  granted  to  CFOR 
Orillia,  Ont.,  from  1  kw  to  5  kw  daytime  on 
1570  kc,  and  to  CKDM  Dauphin,  Man.,  from 
250  w  on  1230  kc  to  1  kw  on  1050  kc.  Stand- 
by transmitter  permits  were  granted  CFGP 
Grande  Prairie,  CHUB  Nanaimo,  CKWX  Van- 
couver, CKBL  Matane,  and  CJAD  Montreal. 

Canada  Govt.  Checks  Radio-Tv 

A  SPECIAL  HOUSE  of  Commons  Committee 
on  Broadcasting  has  been  appointed  for  1955 
by  the  Canadian  government.  Hearings  will 
be  held  on  operations  of  the  Canadian  Broad- 
casting Corp.  and  operation  of  independent 
radio  and  television  stations,  if  procedure  of 
recent  years  is  to  be  repeated  this  year.  A 
chairman  has  not  as  yet  been  appointed,  but 
it  is  expected  that  Dr.  Pierre  Gauthier,  Liberal 
member  for  Portneuf,  Que.,  will  probably  head 
the  committee.  Dr.  J.  J.  McCann,  Minister  of 
National  Revenue,  who  has  headed  a  number 
of  previous  radio  committees,  is  a  member  of 
the  1955  committee.  No  date  has  been  set  as 
to  when  the  committee  will  begin  hearings,  but 
it  is  expected  to  do  so  about  mid-March. 


London-Moscow  Link  Plannc 

A  LONDON-MOSCOW  tv  microwave  li 
possibly  for  operation  this  year,  has  been  < 
cussed  with  Russian  tv  experts,  Cecil  McGive 
British  Broadcasting  Corp.  tv  controller,  s 
last  week  before  the  European-Atlantic  Gro 
an  organization  devoted  to  European  unity. 

If  technical  and  diplomatic  "bugs"  could 
exterminated.  Mr.  McGivern  disclosed,  a  ser  I 
of  relays  could  be  set  up  in  Sweden,  Denma 
France,  England  and  Russia.  An  eventual  tie 
to  New  York  is  also  contemplated. 

NABET  Approves  CBC  Pact 

A  MAJORITY  of  the  784  members  of  t 
National  Assn.  of  Broadcast  Employes  &  Tec 
nicians  has  voted  in  favor  of  settlement  ten 
negotiated  between  the  union  and  the  Canadi 
Broadcasting  Corp.  Final  contract  meetir 
were  held  at  Ottawa  during  the  week  of  Ff 
21.  The  contract  terms  provide  for  a  5%  wa 
increase  across  the  board  retroactive  to  Aug.  I 
and  adjustment  of  other  points  including  wa 
ceilings,  promotions  and  holiday  work.  T 
union  and  CBC  came  to  agreement  on  Feb. 
following  the  initiative  of  the  Canadian  Dept 
Labor. 

Australian  Tv  By  1956 

AUSTRALIA  will  have  tv  stations  in  operatii 
by  early  1956,  John  Clemenger  Jr.,  head 
John  Clemenger  Ltd..  advertising  agency- 
Melbourne  and  Sydney,  predicted  last  weej 
Mr.  Clemenger.  in  New  York  to  survey  Atnei,1 
can  tv  operations,  expects  to  launch  two  cor 
mercial  tv  stations  each  in  Melbourne  at  i 
Sydney.   Mr.  Clemenger  said  that  in  additk 
to    the   commercial    outlets,    Melbourne  ar 
Sydney  will  each  have  a  government  operatt 
outlet. 

BCARBT  Names  Officers 

MAURICE  FINNERTY,  CKOK  Penticto 
was  elected  president  of  the  British  Columb 
Assn.  of  Radio  &  Television  Broadcasters  . 
the  eighth  annual  meeting  held  at  Victori 
B.  C.  Chuck  Rudd,  CHUB  Nanaimo,  M 
elected  vice-president,  and  F.  H.  Elphick 
CKWX  Vancouver,  with  Jack  Pilling,  CHWi< 
Chilliwack,  were  elected  members  of  the  cij 
ecutive  board. 

INTERNATIONAL  SHORTS 

CKMO  Vancouver,  B.  C,  has  changed  ca 
letters  to  CFUN. 

CKLG  North  Vancouver,  B.  C,  began  open 
tion  early  this  month  with  1  kw  on  1070  k< 
Bob  Bowman,  formerly  with  CFBC  St.  Johl 
N.  B.,  is  manager,  and  John  Sharpe,  formerly 
with  CKWX  Vancouver,  B.  C,  is  news  edito: 

CBHT  (TV)  Halifax,  N.  S.,  is  constructing  ne^ 
two-story  building  to  house  station,  havin ; 
fully-equipped  40  x  60  ft.  two-camera  studic 
offices  and  technical  service  facilities. 


WENT 

GLOVERSVILLE,  N.  Y. 
ask  GILL-PERN  A  Inc. 
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AWARDS 


ADIO-TV  RECEIVE  54  FREEDOM  AWARDS 


Freedoms  Foundation  at  Val- 
ley Forge  cites  media  for  their 
efforts  on  behalf  of  the  Ameri- 

g.  ;  can  way  of  life. 

.  iDIO  and  television  programs  were  honored 
t  week  by  the  Freedoms  Foundation  at 
:  Hey  Forge  (Pa.)  as  54  awards  were  passed 
[  to  stations,  networks,  sponsors,  two  pack- 
ers and  various  organizations.  The  awards, 
going  to  radio  and  23  to  tv,  were  presented 
■  contributions  during  1954  to  a  better  under- 
nding  of  the  American  way  of  life. 
The  ceremonies,  held  last  Tuesday  at  Valley 
Ijrge,  were  broadcast  by  NBC  Radio.  Clifford 
Hood,  president  of  the  United  States  Steel 
•rp..  was  keynote  speaker. 
Radio  and  television  programs  are  two  cate- 
iries  in  the  national  division,  which  also  in- 
tdes,  among  other  categories,  advertising 
npaigns,  motion  pictures  and  public  ad- 
psses. 

The  top  award  in  the  radio  and  tv  groups 
s  an  encased  George  Washington  Honor 
edal.  The  remaining  prizes  were  George 
ashington  Honor  Medal  Awards. 
Freedoms  Foundation  at  Valley  Forge  was 
ganized  in  1949  as  a  non-political,  non-profit 
d  non-sectarian  organization.  The  presenta- 
i.n  last  week  was  the  sixth  annual  awards 
remony. 

Complete  listing  of  the  radio  and  tv  winners 
Hows: 

RADIO  PROGRAMS 

TOP  AWARD 

Standard  Oil  Company  of  California,  San  Fran- 
co. Calif.,  for  the  Standard  Hour  and  Standard 
hool  Broadcast. 


Series  Broadcasts 

Sank   of   Douglas.   Phoenix,    Ariz.,   for  Sam 
•Ties,  American   on  KOY  Phoenix; 
John  Franklin,  newsman,  KYW  Philadelphia, 
-  Price  of  Freedom  on  KYW; 
■iCFH  Wichita.  Kan.,  for  Inquiring  Citizen; 
:  -  XTST  Santa  Barbara.  Calif.,  for  Free  Speech; 
National  Broadcasting  Co.  in  cooperation  with 
2  American  Legion.  Indianapolis,  for  Inheri- 
nce; 

Spiritual  Mobilization,  Los  Angeles,  for  The 
eedom  Story; 
^•Sun  Oil  Co.,  Philadelphia,  for  Three-Star  Extra 
NBC; 

vVABC  New  York,  for  Your  Voice  of  America; 
iVBGO  Newark,  N.  J.,  for  Communism,  1954; 
iVCAU  Philadelphia,  for  Career  Forum; 
Wells  Fargo  Bank  &  Union  Trust  Co.  in  co- 
eration  with  the  Bar  Assn.  of  San  Francisco, 
r  Point  of  Law; 

WFIL  Philadelphia,  for  Words  That  Live; 
WLS  Chicago  for  Prairieland,  U.  S.  A.; 


■ 


m 
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WIDE   BLANKET  COVERAGE, 
CONCENTRATED  AUDIENCE, 
BEST   PROGRAM  FACILITIES, 
AND  NOW— 

5000  WATT  OUTPUT! 

JOS.  WEED  &  CO. 
579  FIFTH  AVE.,  NEW  YORK, 
CAN  TELL  YOU  MORE  ABOUT 

C  II  V  s 

HALIFAX  NOVA  SCOTIA 
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World  Broadcasting  System,  New  York,  for 
Freedom  Is  Our  Business; 

WTIC  Hartford,  Conn.,  for  Americans  in  Pro- 
file; 

Frederic  W.  Ziv  Co.,  New  York,  for  Freedom, 
U.  S.  A. 

Single  Broadcasts 
Buffalo  Board  of  Education,  Buffalo,  N.  Y.,  for 
Empire  State  Fm  School  of  the  Air,  "Here's  to 
the  Flag;" 

Daughters  of  the  American  Revolution,  Duncan, 
Okla.,  for  D.  A.  R.  Radio  Program  broadcast  ex- 
plaining the  Constitution; 

Hall  Brothers  Inc.,  Kansas  City,  Mo.,  for  "Four 
Men  of  God"  on  Hallmark  Hall  of  Fame  on  NBC; 

The  Hour  of  St.  Francis.  Los  Angeles,  for  "Don't 
Blame  Me"  broadcast  of  The  Hour  of  St.  Francis 
series; 

Metropolitan  Life  Insurance  Co.,  New  York,  for 
Independence  Day  Message  for  July  5.  1954; 

Bob  Siegrist,  news  director,  WEAS  Decatur, 
Ga..  for  Independence  Day  Commentary  on 
WEAS; 

George  E.  Sokolsky,  New  York,  for  The  Thing 
Is  Now  a  Laugh  on  ABC; 

Troop  Information  &  Education,  Department  of 
the  Army.  Washington,  for  a  special  broadcast  on 
the  Army  Hour  series  commemorating  the  179th 
Anniversarv  of  the  U.  S  Army  (broadcast  domes- 
ticallv  bv  MBS); 

WCNR  Bloomsburg.  Pa.,  for  The  Unknown 
Search,  a  broadcast  on  Armistice  Day; 

WGBS  Miami,  for  its  Pledge  of  Allegiance  pro- 
gram; 

WGY  Schenectady.  N.  Y.,  for  Crisis  In  Keni- 
shaw,  and 

WTAG  Worcester,  Mass.,  for  By  the  Rude 
Bridge. 

TELEVISION  PROGRAMS 

TOP  AWARD 

America's  Electric  Light  and  Power  Companies, 
New  York,  for  "Resolve  of  Patrick  Henry,"  on 
You  Are  There,  CBS. 

Series  Telecasts 

E.  I.  duPont  de  Nemours  &  Co..  Wilmington, 
Del.,  for  Cavalcade  of  America  series  on  ABC; 

National  Assn.  of  Manufacturers,  New  York, 
for  Industry  On  Parade: 

WBZ-TV   Boston,    for   Our    Believing  World; 

WEWS  (TV)  Cleveland,  for  Dorothy  Fuldheim 
Highlights  of  the  News; 

WHAM- TV  Rochester,  N.  Y.,  for  Your  Com- 
munity Government; 

WTVJ  (TV)  Miami,  for  Know  Your  Constitu- 
tion. 

Single  Telecasts 

Altoona  Community  Chest,  Altoona,  Pa.,  for 
Your  Community  Chest  Speaks; 

American  Broadcasting  Co..  New  York,  for  "But 
for  the  Grace  of  God"  one  telecast  of  the  Open 
Hearing  series  on  ABC; 

The  Borden  Co..  New  York,  for  "The  Quiet 
Lie,"  one  of  the  weekly  Justice  series  on  NBC; 

Comprehensive  Service  Corp.,  New  York,  for 
"Ace  of  Aces."  one  of  the  Greatest  Drama  series; 

Hall  Brothers  Inc.,  Kansas  City.  Mo.,  for  "Miss 
Tracy  of  Mount  Vernon,"  one  of  the  Hallmark 
Hall  of  Fame  series  on  NBC; 

KING-TV  Seattle,  for  "The  Rights  and  Duties 
of  the  Jury  System,"  one  of  the  Community 
Workshop  series  produced  in  connection  with  the 
University  of  Washington  Law  School  and  Wash- 
ington Bar  Assn.; 

League  of  Women  Voters  of  Akron.  Ohio,  for 
Meet  the  Candidate; 

National  Broadcasting  Co.,  New  York,  for  3  2  1 
— Zero; 

Ohio  Bell  Telephone  Co.,  Cleveland,  for  The 
Price  of  Freedom; 

Priscilla  Alden  Society  of  the  Children  of  the 
American  Revolution,  Temple,  Tex.,  for  -Flag 
Etiquette  Program  on  KCEN-TV; 

Procter  &  Gamble.  Cincinnati,  for  the  "Kenneth 
D.  Porter  Story."  a  single  telecast  on  the  This  Is 
Your  Life  series  on  NBC: 

Tv-Radio  Workshop  Div.  of  the  Ford  Founda- 
tion, New  York,  for  "The  Man  Without  a  Coun- 
try," on  Excursion  series  on  NBC: 

Westinghouse  Electric  Corp.,  Pittsburgh,  for 
"Twelve  Angry  Men,"  telecast  on  Studio  One 
series  on  CBS; 

WBNS-TV  Columbus.  Ohio,  for  Your  Are  Here. 
a  Columbus  Day  public  service  documentary 
program; 

WMCT  (TV)  Memphis,  for  Your  Future  Un- 
limited, and 

WPTZ  (TV)  Philadelphia,  for  Day  of  Deliver- 
ance, an  Independence  Day  program. 

KNBC  Places  Five  in  Poll 
Of  Frisco  Area  Stations 

KNBC  San  Francisco  placed  five  programs  and 
program  stars  in  the  top  ten  of  a  listener  poll 
of  San  Francisco  area  radio  stations  conducted 
by  radio-tv  columnist  Dwight  Newton  of  the 
San  Francisco  Examiner.  The  top  program, 
according  to  Mr.  Newton's  survey,  was  KNBC's 
Morris  Plan  Masters  of  Melody,  nightly  classi- 
cal dinner  music  program  featuring  the  KNBC 
staff  orchestra.    All  winners  were  from  San 
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Francisco  except  third-placing  KEAR  San 
Mateo. 

The  other  poll  winners  were  (2)  Don  Sherwood, 
disc  m.c,  KSFO;  (3)  classical  music  program- 
ming, KEAR;  (4)  The  Standard  Hour,  KNBC;  (5) 
Bill  Weaver,  program  personality.  KCBS;  (6) 
Burgie  Music  Box,  KNBC;  (7i  Doug  Pledger. 
KNBC  host-personality;  (8)  Mel  Venter,  host  of 
KFRC  Breakfast  Gang;  (9)  Dean  Maddox,  person- 
ality, KFRC.  and  (10)  Mar.iorie  King.  KNBC 
program  hostess. 

Fund  for  Republic  Announces 
$29,000  Contest  for  Tv  Scripts 

A  CONTEST  for  original  television  scripts, 
with  a  total  of  $29,000  in  prizes  to  be  awarded 
by  the  Fund  for  the  Republic,  has  been  an- 
nounced by  Robert  M.  Hutchins,  president  of 
the  fund. 

Contestants  were  invited  to  submit  scripts  of 
one-hour  television  dramas  or  half-hour  docu- 
mentaries devoted  to  civil  liberties  and  to  com- 
bating racial  and  religious  discrimination.  Con- 
test closes  May  3 1 . 

Top  cash  award  in  each  category — dramatic 
and  documentary — is  $5,000.  Other  prizes 
totaling  $19,000  will  be  divided  between  the 
two  contests.  The  fund  hopes  to  place  the 
award-winning  scripts  on  current  tv  dramatic 
shows. 

For  contest  rules,  authors  should  write  to 
Fund  for  the  Republic  Television  Awards,  1  E. 
54th  St.,  New  York. 

AWARD  SHORTS 
DuMonf  Television  Network  awarded  special 
certificate  of  merit  by  New  York  Employing 
Printers  Assn.  for  outstanding  printing,  design 
and  production  in  network's  Tele-Centre 
brochure. 

Frances  Hariey  and  Helen  Patterson,  both  of 
WAPO  Chattanooga,  Tenn.,  presented  awards 
from  1955  Mothers'  March  in  Chattanooga  for 
outstanding  work  in  March  of  Dimes'  auction 
which  raised  $5,000. 

Rolland  V.  Tooke,  general  manager,  WPTZ 
(TV)  Philadelphia,  presented  "Award  of 
Merit"  from  Federation  of  Community  Coun- 
cils of  Philadelphia  for  "outstanding  endeavors 
in  the  field  of  public  service." 

Eugene  H.  Rietzke,  president,  Capitol  Radio 
Engineering  Institute,  Washington,  one  of  10 
persons  to  be  presented  Marconi  Memorial  Gold 
Medal  of  Achievement. 

John  M.  Outier  Jr.,  general  manager,  WSB-AM- 
FM-TV  Atlanta.  Ga.,  presented  plaque  from 
Marine  Corps  Reserve  for  stations'  efforts  in 
promoting  Marine  Corps  Reserve  activities. 


129  SPONSORS 

ONE-HUNDRED-TWENTY-NINE  is  the  num- 
ber of  sponsors  which  so  far  have  signed  as 
participating  advertisers  on  Tv  JigSaw  Photos 
on  WMUR-TV  Manchester,  N.  H.,  according 
to  Norman  A.  Gittleson,  general  manager.  The 
station  expects  the  number  of  sponsors  to  go 
well  over  200.  Persons  who  have  registered 
with  a  participating  firm  are  eligible  to  be 
called  by  the  station  and  asked  a  question 
about  a  mystery  song  played  on  the  show.  If 
they  answer  correctly  they  have  a  chance  to 
identify  the  picture  of  a  well-known  person 
shown  on  the  screen  for  the  jackpot.  Viewer 
response  to  the  program  has  been  good,  Mr. 
Gittleson  said,  and  sponsors  are  well  pleased 
with  results. 

AUTOS  PROMOTE  WBOF 

IDENTICALLY  painted  staff  cars  are  being 
utilized  as  a  promotion  by  WBOF  Virginia 
Beach.  Va.  The  sandstone  white  cars  all  bear 
the  station's  call  letters,  frequency  and  home- 
town name,  as  well  as  WBOF's  "Sunshine 
Station"  emblem.  The  station  presently  has 
five  cars  and  plans  to  increase  the  number 
to  eight.  The  staff,  who  owns  the  cars,  drives 
them  in  all  parades,  civic  functions  and  con- 
voys in  the  area.  WBOF  reports  good  response 
including  compliments  from  competing  sta- 
tions. 

WFMY-TV  DEDICATES  NEW  HOME 

TWO-HOUR  talent  show,  "The  Channel  2 
Revue,"  was  staged  by  WFMY-TV  Greens- 
boro, N.  C,  to  celebrate  its  power  increase. 
Mayors  and  representatives  of  cities  in  the 
Piedmont  area  attended  the  event,  bringing 
with  them  hometown  talent  representatives. 
The  new  home  of  the  station  is  eight  times 
larger  than  its  previous  housing  and  response 
since  its  increase  has  come  from  as  far  as 
West  Virginia  and  South  Carolina,  WFMY- 
TV  reports. 

DEATH  OF  A  MOUSE 

TRAGEDY  struck  WTTM  Trenton,  N.  L, 
when  Irving,  a  happy  mouse  who  made  guest 
appearances  on  disc  m.c.  Gene  Arso's  midnight 
to  1  a.m.  program,  was  laid  in  his  grave.  Irving 
had  gained  many  fans,  and  listeners  looked 
forward  to  his  unscheduled  appearances.  But 
one  night  a  mouse-hating  switchboard  operator 
and  a  baited  trap  proved  too  much  for  Irving's 


tender  neck.  Mr.  Arso  told  his  listeners  of  j 
sorrowful  event  and  soon  flowers  and  consol 
calls  came  in.  The  response  was  surprising  ? 
mouse  Irving  was  retrieved  from  a  garbage 
by  station  officials  and  laid  in  a  bier  fashio 
from  a  lady's  shoe  box.  The  following  morn 
The  Trentonian  printed  the  tragedy  on  p: 
one.  Several  Philadelphia  tv  stations  repor 
the  story  and  United  Press  picked  it  up  and  s 
it  across  the  nation,  WTTM  reports. 

CAN'T  FIGHT  'EM,  JOIN  'EM 

MUTUAL  promotion  campaign  has  been  st; 
ed  by  KTTV  (TV)  and  KBIG,  both  Holly  wo 
in  which  radio  and  tv  serve  each  other.  A  sei 
of  testimonial  announcements  have  been  tr 
scribed  by  stars  of  KTTV.  The  transcripti< 
are  played  each  day  on  KBIG.  featuring 
KTTV  personality  to  be  seen  that  evening, 
star  invites  listeners  to  tune  KBIG  for  mu: 
and-news  daytime  programming  and  dial  KT 
for  the  featured  program  of  the  evening. 

'RURAL  TEACHER  OF  THE  YEAR 

"RURAL  TEACHER  of  the  Year"  award  c 
test  is  being  sponsored  jointly  by  the  Pra, 
Farmer  ( WLS  Chicago)  and  the  National  E 
cation  Assn.  Deadline  for  nominations  has  bi 
set  for  April  30.  An  outstanding  rural  teac 
will  be  selected  from  Illinois,  Indiana.  Michif 
and  Wisconsin,  with  the  winners  receiving  inv 
tions  to  the  annual  NEA  conference  in  Chic; 
this  June.  Any  man  or  woman  who  has  tau 
one  or  more  elementary  grades  in  public 
parochial  schools  is  eligible  for  nomination 
such  groups  as  the  4-H,  PTA.  farm  organi 
tions  and  others.  Blanks  and  rules  may  be  i 
tained  from  Rural  Teacher.  Prairie  Farm 
WLS,  1230  W.  Washington  Blvd.,  Chicago. 

CJON'S  PROGRAM  SCHEDULES 

CJON  St.  John's,  Nfld.,  is  supplying  all  travel 
arriving  at  the  St.  John's  airport,  bus  termi 
and  steamship  port  with  its  program  schedule 
order  that  potential  listeners  from  other  pa 
of  Canada  and  the  U.  S.  will  know  where  a 
when  they  may  hear  their  favorite  network  a 
transcribed  shows. 

WRCA-AM-TV'S  MANAGERS 

AS  PART  of  the  observance  of  Boy  Sc< 
Week,  two  Boy  Scouts  fom  the  New  York  at 
were  designated  acting  general  managers 
WRCA-AM-TV  New  York  on  Feb.  10.  T 
two  scouts,  Harold  Rosenfeld  of  Brooklyn  a 
Edward  Shaw  of  Fairlawn,  N.  ].,  were  taken 
a  tour  of  the  various  operations  of  the  static 
and  they  conferred  with  personnel  in  the  ne 
and  special  events,  advertising,  promotion  a 
merchandising  and  radio  production  depa 
ments,  as  well  as  with  publicity,  traffic  and  sa 
employes.  Hamilton  Shea.  NBC  vice  presidi 
in  charge  of  the  stations,  instructed  his  depa 
ment  heads  to  give  the  temporary  manag 
their  "full  cooperation." 

CBC  CHILDREN'S  PROGRAMS 

TWO  NEW  weekly  story-telling  children's  pi 
grams  on  the  Canadian  Broadcasting  Corp. 
network  are  being  telecast  Fridays  at  5  a 
5:15  p.m.,  respectively.  The  first,  Maggie  Mi 
gins,  features  stories  by  Mary  Grannan,  w 
has  had  a  similar  radio  program  on  the  CI 
Trans-Canada  network.  The  show  features  t' 
Canadian  personalities,  Beth  Morris  and  Jo 
Drainie,  and  two  puppets,  operated  by  Jo 
and  Linda  Keogh.  The  second  program  at  5; 
is  titled  Uncle  Chicimus  Tells  a  Story,  a  pupf 
show,  with  puppeteer  John  Conway  writi 
and  presenting  the  program. 
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'FF  on  a  two-week  news  gathering  trip  to  Formosa  is  Dorothy  Fuldheim,  news  analyst 
if  WEWS  (TV)  Cleveland.  Mrs.  Fuldheim  is  sending  back  soundfilm  reports  of  the 
jDrmosan  situation,  including  interviews  with  U.  S.  and  Chinese  officials  as  well  as  WEWS 
tea  servicemen.  Arrangements  are  being  completed  for  an  interview  with  Madame 
hiang  Kai-shek.  With  Mrs.  Fuldheim  at  her  WEWS-televised  departure  from  Cleveland's 
iopkins  Airport  are  (I  to  r)  Don  Perris,  WEWS  publicity  and  promotion  director;  J. 
arrison  Hartley,  station  director;  Cleveland's  Mayor  Anthony  J.  Celebrezze;  Mrs.  Fuld- 

'm'£'eim,  and  James  C.  Hanrahan,  WEWS  general  manager. 
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lt;M  HERALD  the  return  of  Bob  Elliott  and 
iy  Goulding  to  WBZ-WBZA  Boston-Spring- 
d,  Mass.,  the  stations  distributed  two  bro- 
jjires  to  agencies  and  timebuyers.  The  first 
|s  a  large  heart-shaped  valentine  titled  "Bob 
d  Ray  Love  You"  and  included  welcome 
me  messages  from  all  WBZ-WBZA  personal- 
Is.  The  second  brochure,  "Talk  Straight 
am  the  Shoulder,"  contains  messages  from 
b  and  Ray  on  their  background  and  their 
n  WBZ-WBZA  program,  which  premiered 
lentine's  Day. 
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DUNG  MUSICIANS 

C-TV's  The  Pinky  Lee  Show  has  launched 
Prodigy  Series"  designed  to  interest  children 
studying  music  by  showing  young  musicians 
talent  and  accomplishment  from  all  parts  of 
country.  On  the  first  telecast  of  the  series,  a 
year-old  violinist  and  a  10-year-old  pianist 
h  won  a  $100  government  bond  and  an 
jortunity  to  appear  with  the  California 
lior  Symphony. 


>B  AND  RAY  RETURN 


✓E  DRAMA  ON  WGLV  (TV) 

VE  DRAMATIC  production,  "The  Barbed 
nffre,"  was  presented  on  WGLV  (TV)  Easton, 


Briefing  by  Tv 

A  WHOLE  COMMUNITY  was  indoc- 
trinated in  a  five-day,  15-minute  informa- 
tion program  series  by  WVEC-TV  Nor- 
folk, Va.,  and  the  city  of  Norfolk  in  an 
unusual  public  service  presentation.  The 
program  was  conceived  by  the  city's  pub- 
lic relations  department  in  conjunction 
with  Thomas  P.  Chisman,  WVEC-TV 
president,  to  instruct  60,000  residents  of 
Tanners  Creek,  Va.,  who  have  been  con- 
solidated into  the  city  of  Norfolk,  in  the 
various  operations  of  the  city's  govern- 
ment. Demonstrations  were  provided  on 
operating  procedures  of  various  city  de- 
partments such  as  police,  fire  and  hospi- 
tals. 


Pa.,  the  first  such  program  in  the  station's 
history.  Written,  produced  and  directed  by 
Tom  Grant  and  Ensor  Stoddard,  with  Wood- 
row  Smith  as  video  director,  the  show  was  a 
story  of  soldiers  who  fought  in  World  War  I. 


FARMERS  GO  TO  SCHOOL 

FARM  SERVICE  department  of  WOW-TV 
Omaha,  Neb.,  staged  its  Third  Annual  Tv 
Farm  Short  Course  in  which  experts  from  near- 
by agricultural  colleges  discussed  timely  and 
pressing  farm  problems  in  a  week-long  series 
of  one-hour  programs  for  the  benefit  of  farm- 
ers in  the  station's  coverage  area. 


MERMAID  AT  THE  BEACH 

JOHN  POOLE  BROADCASTING  Co.  (KB1G 
Avalon,  Calif.)  has  contracted  with  an  air 
service  to  tow  a  replica  of  the  KBIG  mermaid 
billboard  trademark  along  the  crowded  Southern 
California  beaches  this  summer  to  publicize 
the  station's  music-and-news  programming  to 
portable  radio  listeners. 


KBIF  NEWSLETTER  SERVICE 

DAILY  newsletter  service  to  hotel  group 
luncheons  and  service  group  meetings  has  been 
inaugurated  by  KBIF  Fresno,  Calif.,  with 
United  Press  bulletins  mimeographed  on  print- 
ed station  forms  and  placed  at  each  luncheon 
setting  in  downtown  Fresno.  The  station  also 
has  installed  its  UP  teletype  machine  in  a 
glass  booth  in  the  lobby  of  Fresno's  Hotel 
Californian  to  enable  bystanders  to  read  the 
news  as  it  is  transmitted. 


WICS  (TV)  STUDENT  PROGRAMS 

NEW  RECORD  releases  are  discussed  by  teen- 
agers from  the  Springfield,  111.,  and  area  high 
schools  in  a  new  Mon.-Wed.-Fri.  program. 
Platter  Party,  launched  by  WICS  (TV)  there. 
Students  also  are  featured  on  Tues.-Thurs. 
Panel-Hi  program,  discussing  current  events, 
social  happenings,  late  fashions,  new  dance 
steps  and  school  news.  Businessmen  from 
Springfield  and  vicinity  participate  in  Panel-Hi 
with  comments  on  their  respective  fields. 
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WTTG  (TV)  Washington  and  H-R  Television  Inc.  executives  meet  in  Washington  to 
discuss  naming  H-R  as  national  representative  of  the  station  [B»T,  Jan.  31].  L  to  r: 
seated,  James  W.  LeBaron,  Bill  McRae,  Dwight  S.  Reed  and  Frank  M.  Headley,  all 
H-R;  Leslie  G.  Arries  Jr.,  WTTG  general  manager;  George  L.  Griesbauer,  WTTG  sales 
manager;  Coral  Long,  secretary  to  Mr.  Griesbauer;  John  B.  Soell,  and  Avery  Gibson, 
both  H-R.  Standing,  Robert  J.  Kochenthal,  William  J.  Murray  and  Joe  L.  Rosenmiller, 
all  H-R;  Malcolm  M.  Burleson,  chief  engineer  of  WTTG;  F.  Victor  Guidice,  WTTG 
program  manager;  Richard  S.  Stakes,  office  manager  of  WTTG;  Martin  E.  Calle  Jr., 
WTTG  merchandising  manager;  Walter  B.  Dunn  and  Frank  E.  Pellegrin,  both  H-R; 
Duncan  Miller,  WTTG  publicity-promotion  manager,  and  John  Beccari  of  H-R. 


WHBQ-AM-TV  COVERS  TORNADO 

COVERAGE  of  a  tornado  which  struck  Com- 
merce Landing,  Miss.,  in  early  afternoon  was 
provided  by  WHBQ-AM-TV  Memphis,  Tenn. 
A  crew  of  four  went  to  the  scene  about  30 
miles  away  and  scoured  the  area,  taking  films 
and  pictures,  with  the  film  cameraman  of  the 
group  returning  at  dark.  The  others  continued 
to  talk  to  survivors  and  take  pictures,  and  then 
journeyed  to  a  hospital  where  injured  were 
undergoing  treatment.  With  wires  down,  there 
was  no  telephone  communication  with  the  sta- 
tions. The  group  hurriedly  returned  to  WHBQ- 
AM-TV  to  meet  a  deadline  and  preparation  of 
the  material  was  completed  four  minutes  before 
it  was  to  be  aired.  The  stations  also  provided 
coverage  of  a  second  tornado  which  struck 
further  to  the  east.  In  cooperation  with  the 
Memphis  weather  bureau,  bulletins  were  car- 
ried from  midday  until  the  "all-clear"  signal 
at  5  p.m. 

RADIO  GAINS  IN  NEW  YORK 

WCBS  New  York  is  circulating  a  radio  presen- 
tation claiming  radio  homes  since  1946  have  in- 
creased 33%— from  3,164,780  to  4,208,510— in 
metropolitan  New  York.  Noting  this,  WCBS 
claims  radio  listening  to  all  stations  during 
WCBS'  hours  of  local  programming  has  shown 
an  increase  of  27.7%  from  October  1946  to 


October  1954,  and  that  its  share  of  the  audience 
in  those  hours  has  "grown  even  more  rapidly." 
The  brochure  also  says  one  out  of  six  radios 
made  in  the  U.  S.  during  the  first  10  months 
of  1954  ended  up  in  metropolitan  New  York. 

WCUE  BIRTHDAY  PROMOTION 

FIFTH  ANNIVERSARY  of  WCUE  Akron, 
Ohio,  was  celebrated  Feb.  11  with  a  birthday 
party  for  27  five-year-olds  born  the  day  the 
station  went  on  the  air.  The  attending  children 
saw  a  cartoon  show,  participated  in  three 
broadcasts  and  received  gifts.  WCUE  invited 
anyone  born  on  Feb.  11  to  register  for  a  draw- 
ing of  10  table  model  radios.  The  station  also 
released  900  helium-filled  balloons,  some  con- 
taining cash  certificates,  and  a  cluster  of  22 
traveled  441  miles  to  Barneveld,  N.  Y.,  where 
a  woman  found  them.  She  contacted  WRUN- 
AM-FM  Utica  which  notified  WCUE.  The 
woman  failed  to  find  a  cash  certificate  in  any 
of  the  balloons  but  WCUE,  through  WRUN, 
has  arranged  to  send  her  a  table  model  radio  as 
a  special  prize. 

ABC  RADIO  SUCCESS  STORY 

ABC  Radio  is  circulating  promotion  printings 
of  a  condensed  transcript  of  a  recorded  inter- 
view with  Eugene  Schwartz,  president  of 
Eugene  Stevens  Inc.,  New  York  mail  order 
house,  who  has  been  purchasing  nighttime  radio 


against  "the  best  television  competition  tii. 
available.   The  quarter-hour  interview  is 
tainable    from    ABC    sales  representati 
Along  with  the  transcript,  the  network  has 
printed  in  full  a  feature,  "A  New  Success  i 
Network   Radio,"  published  in  the  Jan.  I 
issue  of  B»T,  describing  Mr.  Schwartz'  opl 
tion  and  how  he  has  made  a  $1.98  mail  on 
book  successful  via  nighttime  radio. 

USIA  PROGRAM 

SIGNIFICANT  achievements  of  Americans 
"many  endeavors"  will  be  told  by  the  U.' 
Information  Agency's  Voice  of  America  ill 
new  weekly  feature  series,  The  American  <\ 
venture,  to  be  translated  into  several  langua 
for  overseas  broadcast.  First  of  the  quar  , 
hour  series,  describing  the  life  story  and  idt 
of  Abraham  Lincoln,  was  aired  on  the  occas 
of  the  Civil  War  President's  birthday  rl 
month. 

$3.2  MILLION  IN  SPOTS 

VALUE  of  on-the-air  spots  promoting  regu 
programs  of  advertisers  on  WMAQ-WN 
(TV)  Chicago  in  1954  is  pinpointed  in  " 
certificates"  distributed  by  the  outlets.  1 
certificates  represent  a  rate  card  value  of  : 
204,345  for  35,515  promotional  announ 
ments.  WNBQ's  total  of  spots  was  18,5 
worth  $2,215,705,  and  WMAQ's  reach* 
16,991,  at  a  value  of  $988,640. 

WBBM  OFFBEAT  PROGRAM 

OFFBEAT  material  is  being  utilized  as  a  f| 
mat  for  a  new  program,  Standout,  on  WBE 
Chicago,  which  heralds  it  as  the  "most  unusi 
show  in  radio."  The  program  includes  ta] 
recorded  reports  on  hat  styles  in  Saudi  Arab 
appraisal  of  engagement  rings  and  prayers 
the  Illinois  legislature.  The  series  is  design 
to  cull  the  unusual  from  everyday  life,  coi 
bining  news,  fact,  music,  entertainment  a 
fantasy. 


Promotion 'Hit' 

A  RECORDING  that  hadn't  been  waxed 
commercially  became  an  immediate  hit 
in  Worcester,  Mass.,  when  lohn  Woods 
played  it  on  his  record  show  on  WTAG 
there.  The  tune,  a  promotion  disc  for  , 
Walt  Disney's  Davey  Crockett  tv  series 
and  the  type  disc  m.c.'s  usually  drop  in 
the  "circular  file,"  caught  Mr.  Woods' 
fancy  and  after  a  single  airing  Worcester  5 
music  stores  were  deluged  with  re- 
quests, according  to  the  station.  After 
finding  their  distributors  hadn't  heard  of 
the  number  the  dealers  contacted  the 
Disney  Studios  in  Hollywood  and  re- 
ceived assurance  that  Burl  Ives  would 
have  the  song  on  wax  within  two  weeks,  i 
Meanwhile,  bandleader  Archie  Bleyer, 
who  heard  of  the  Worcester  dilemma,  re- 
corded the  song  with  Bill  Hayes  and 
sent  it  to  Mr.  Woods  for  premiere  on  the 
next  day's  5  p.m.  show.  Fess  Parker 
who  sang  the  song  on  the  promotion 
piece,  also  came  out  with  a  recording. 
WTAG  says  the  song  is  the  most  fre- 
quently-spun record  on  the  5  p.m.  show 
and  predicts  that  if  this  holds  true  across 
the  country,  disc  m.c.'s  soon  will  be  play- 
ing virtually  the  same  recording  most 
of  them  probably  threw  in  the  waste 
basket. 
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VOW  -AM-TV  Omaha,  Neb.,  inaugurates 
newsmobile"  with  a  call  by  Nebras- 
la's  Gov.  Victor  Anderson  (at  phone)  to 
Sov.  Leo  Hoegh  of  Iowa.  News  director 
ay  Clark  (c)  and  news  editor  Jim  Mc- 
Jaffin  stand  next  to  the  vehicle  which  is 
quipped  with  remote  broadcasting  and 
scording  equipment,  photo  lights,  emer- 
ency  power  units  and  police  and  fire 
adio  receivers. 


:X  VALENTINE  CONTEST 

JSC  M.C.  contest  was  staged  by  KEX  Port- 
id,  Ore.,  to  see  which  of  three  disc  m.c.'s  (Bob 
ackburn,  Moon  Mullins  and  Barney  Keep) 
juld  receive  the  most  valentines  from  listen- 
Mr.  Keep  was  the  winner  and  the  three 
;n  combined  received  over  6,000  valentines. 
ie  valentines  included  cookies,  cakes,  dolls, 
iginal  oil  paintings,  decorated  jewel  boxes, 
buse  traps,  900  losing  dog  race  tickets  and  a 
jinking  mug  saying  "you're  the  mug  for  me." 
EX  is  donating  the  valentines  to  a  children's 
•me. 


.'TRY  COVERS  EXPLOSION 

HEN  Hank  Maloy,  assistant  news  editor  of 
TRY  Albany,  N.  Y.,  heard  an  explosion  near 
;  home,  he  hurried  to  the  scene  of  a  demol- 
ied  residence,  and  within  15  minutes  relayed 
first  bulletin  to  the  station.  Utilizing  the 
lion's  telephone  tape  recorder  system,  Mr. 
aloy  gave  listeners  an  on-the-spot  account 
:  the  accident,  with  details  supplied  from 
ighbors,  police  and  firemen.  His  story  was 
mpleted  before  the  residents  of  the  home 
d  been  taken  to  the  hospital  and  the  full 
ap-up  was  aired  over  WTRY  one  hour  after 
explosion. 
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1955  DODGE  was  given  away  by  KMBC-TV 
;;insas  City  as  grand  prize  in  the  station's  con- 
|t  in  which  viewers  completed  in  25  words  or 
Is  "My  Favorite  Ch.  9  Nighttime  Program 
."  Entries  were  received  from  107  coun- 


sis  in  Kansas  and  Missouri,  as  well  as  from 
jwa,  Nebraska,  Illinois  and  Oklahoma.  The 
Inning  entry  was  selected  for  originality, 
iqueness  and  aptness  of  thought. 


ALOPY' 

h  Jalopy,  a  program  cn  WDEF-TV  Chatta- 
j'Oga,  Tenn.,  the  show  opens  with  emcee  Dave 
ldrews,  his  singers  and  daily  guest  chugging 
'  a  jalopy  cutout  through  a  miniature  hillside 
complete  with  sponsor  billboards.  Jalopy 
aphasizes  music  and  informality  with  the 
usual  and  surprise  element  employed  to  keep 
;wers  off  balance. 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

February  17  through  February  23 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL, — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,   w  —  watts,   mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification.  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Jan.  31,  1955  * 


Licensed  (all  on  air) 
CPs  on  air 
CPs  not  on  air 
Total  on  air 
Total  authorized 
Applications  in  hearing 
New  station  requests 
New  station  bids  in  hearing 
Facilities  change  requests 
Total  applications  pending 
Licenses  deleted  in  Jan. 
CPs  deleted  in  Jan. 


AM 

FM 

TV 

2,674 

525 

126 

12 

20 

+317 

101 

10 

130 

2,686 

545 

443 

2,787 

555 

573 

137 

2 

167 

174 

5 

19 

76 

0 

151 

137 

8 

38 

696 

67 

220 

1 

8 

0 

0 

0 

7 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations. 

t  Authorized  to  operate  commercially,  but  sta- 
tion may  not  yet  be  on  air. 

♦        »  * 

Am  and  Fm  Summary  through  Feb.  23 

Appls.  In 
On  Pend-  Hear- 

Air      Licensed     CPs      ing  ing 

Am  2,702  2,696  114  175  78 

Fm  543  525  28  8  0 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 

Grants  since  July  7  7,  7  952: 

vhf  uhf  Total 

Commercial                            273  317  592> 

Educational                            16  18  34 

7oter7  Operating  Stations  in  U.  S.: 

vhf       uhf  Total 

Commercial  on  air                301         111  412 

Noncommercial  on  air              8            3  11 

Applications  filed  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 

952 

337 

736 

534 

1,271J 

Educational 

57 

29 

28 

57' 

Total 

1,009 

337 

765 

562 

1,328' 

1  One  hundred-twenty-seven  CPs  (26  vhf,  101  uhf) 

have  been  deleted. 
■  One  applicant  did  not  specify  channel. 
3  Includes  34  already  granted. 
1  Includes  627  already  granted. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 


APPLICATIONS 

Twin  Falls,  Idaho— Magic  Valley  Tv  Corp.,  uhf 
ch.  13  (210-216  mc);  ERP  12.4  kw  visual,  6.2  kw 
aural;  antenna  height  above  average  terrain 
588  ft.,  above  ground  218  ft.  Estimated  construc- 
tion cost  $86,374,  first  year  operating  cost  $92,000, 
revenue  $125,000.  Post  office  address  709  Idaho 
St.,  Boise.  Studio  and  transmitter  location  Flat 
Top  Butte,  4.75  miles  E.  of  Jerome,  Idaho.  Geo- 
graphic coordinates  42°  43'  48"  N.  Lat.,  114°  24'  52" 
W.  Long.  Transmitter  and  antenna  RCA.  Legal 
counsel  Fisher,  Wayland,  Duvall  &  Southmayd, 
Washington.  Consulting  engineer  H.  W.  Toedt- 
meler,  Boise.  Principals  include  KIDO  Inc.  (60%), 
operator  of  KIDO-AM-TV  Boise;  Radio  Bcstg. 
Corp.  of  Idaho  (40%),  operator  of  KTVI-AM-FM 
Twin  Falls;  Pres.  George  M.  Davidson;  pres.  90.6% 
owner  of  KIDO;  Vice  Pres.  Florence  M.  Gardner, 
pres.  of  KTVI  and  18.2%  stockholder  KESI-AM- 
FM  Poeatello,  Idaho,  and  Sec.-Treas.  Walter  E. 


Wagstaff,  vice  pres. -9.3%  stockholder  KIDO.  Filed 
Feb.  18. 

Reno,  Nev. — Nevada  Telecasting  Corp.,  vhf  ch. 
4  (66-72  mc);  ERP  27.5  kw  visual,  16.5  kw  aural; 
antenna  height  above  average  terrain  — 322.3  ft., 
above  ground  245  ft.  Estimated  construction 
cost  $195,039,  first  year  operating  cost  $192,000, 
revenue  $220,000.  Post  office  address  Mapes  Hotel, 
Reno.  Studio  and  transmitter  location  First  & 
Virginia,  Reno.  Geographic  coordinates  39°  31' 
27"  N.  Lat.,  119°  48'  42"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Clyde  C.  Sherwood, 
San  Francisco,  Calif.,  Consulting  engineer  James 
R.  Bird,  Oroville,  Calif.  Principals  include  Pres. 
Robert  C.  Fish  (100%),  Fresno  real  estate  investor 
and  refrigeration  business;  Vice  Pres.  A.  Law- 
rence Tuma,  securities  dealer;  Sec.-Treas.  Eldon 
E.  Cory,  accountant  and  sec.-treas.  of  KAKI  (TV) 
Visalia,  Calif. 

Bismarck,  N.  D. — North  Dakota  Bcstg.  Co. 
(KXJB-TV  VaUey  City,  KCJB -AM-TV  Minot, 
N.  D.),  vhf  ch.  12  (204-210  mc);  ERP  13.3  kw 
visual,  6.65  kw  aural;  antenna  height  above  av- 
erage terrain  311.5  ft.,  above  ground  279  ft.  Esti- 
mated construction  cost  $49,550,  first  year  operat- 
ing cost  $36,000,  revenue  $60,000.  Post  office  ad- 
dress %  John  W.  Boler,  Box  32,  Fargo,  N.  D. 
Studio   and  transmitter   location   State  Capitol 
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Bldg.,  Bismarck,  N.  D.  Geographic  coordinates 
46°  49'  45"  N.  Lat.,  100°  46'  55"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Legal  counsel  D.  F. 
Prince,  Washington,  D.  C.  Consulting  engineer 
Lloyd  R.  Amoo,  Valley  City,  N.  D.  Principals 
include  Pres.  John  W.  Boler,  pres. -gen.  manager- 
majority  stockholder  Jamestown  Bcstg.  Co.,  li- 
censee of  KSJB  Jamestown,  N.  D.;  Sec.  John 
Hjellum,  attorney,  and  Jamestown  Bcstg.  Co. 
(61%).  The  proposed  station  will  operate  as  a 
satellite  of  KXJB-TV  Valley  City,  N.  D.  Filed 
Feb.  16. 


Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 


KFAR-TV  Fairbanks,  Alaska— Midnight  Sun 
Bcstg.  Co.  granted  STA  to  operate  commercially 
on  ch.  2  for  the  period  ending  July  14.  Granted 
Feb.  15;  announced  Feb.  23. 

KTVF  (TV)  Fairbanks,  Alaska— Southern  Tv 
Inc.  granted  STA  to  operate  commercially  on 
ch.  11  for  the  period  ending  Aug.  29.  Granted 
Feb.  15:  announced  Feb.  23. 

WAIM-TV  Anderson,  S.  C— Wilton  E.  Hall 
granted  mod.  of  CP  for  ch.  40  to  change  ERP  to 
170  kw  visual,  93.3  kw  aural;  antenna  height 
above  average  terrain  380  ft.  Granted  Feb.  14; 
announced  Feb.  23. 

WFRV-TV  Green  Bay,  Wis.— Valley  Telecasting 
Co.  granted  mod.  of  CP  for  ch.  5  to  change  ERP 
to  50  kw  aural;  antenna  height  above  average 
terrain  470  ft.   Granted  Feb.  23. 


New  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

Oxnard,  Calif. — Oxnard  Bcstg.  Corp.  granted 
910  kc.  1  kw  daytime,  directional.  Post  office 
address  %  Paul  R.  Schneider,  Box  989.  Esti- 
mated construction  cost  $27,529,  first  year  operat- 
ing cost  $40,200,  revenue  $48,000.  Principals  in- 
clude Pres.  Paul  R.  Schneider  (50%)  and  Vice 
Pres.  James  W.  Clopp  (50%).  Both  are  engineers 
with  U.  S.  Navy.   Granted  Feb.  23. 

Sarasota,  Fla. — M.  R.  Lankford  d/b  as  The 
Tradewinds  Bcstg.  Co.  granted  1220  kc,  250  w 
daytime,  directional.  Post  office  address  P.  O 
Box  8,  Princeton,  Ind.  Estimated  construction 
cost  $28,540,  first  year  operating  cost  $36,000,  reve- 
nue $48,000.    Mr.  Lankford  is  owner  of  WRAY 


Princeton,  Ind.,  and  pres. -majority  stockholder 
WRAY-TV  there.    Granted  Feb.  23. 

Paris,  Ky. — D.  C.  Stephens  tr/as  Paris  Bcstg. 
Co.  granted  1440  kc,  1  kw  daytime.  Post  office 
address  D.  C.  Stephens,  Prestonburg,  Ky.  Esti- 
mated construction  cost  $20,806,  first  year  operat- 
ing cost  $26,260,  revenue  $32,500.  Mr.  Stephens  is 
owner  of  WPRT  Prestonburg,  Ky.  Granted  Feb. 
23. 

Sulphur,  La. — James  A.  West  Jr.,  Elgie  M.  Ris- 
inger.  Delvin  R.  White  d/b  as  Southern  Bcstg.  Co. 

granted  1310  kc,  500  w  daytime,  directional.  Post 
office  address  %  J.  A.  West,  102  East  Elm  St.,  El 
Dorado,  Ark.  Estimated  construction  cost  $22,721, 
first  year  operating  cost  $32,400,  revenue  $42,000. 
Principals  in  general  partnership  include  J.  A. 
West  Jr.,  \'3  partner  KDMS  El  Dorado;  E.  M. 
Risinger,  dept.  store  employe,  and  D.  H.  White, 
student  at  radio  school.   Granted  Feb.  23. 

Oxford,  Miss. — E.  O.  Roden,  W.  I.  Dove  and  G. 
A.  Pribbenow  d/b  as  Ole  Miss  Bcstg.  Co.  granted 
1420  kc,  1  kw  daytime.  Post  office  address  % 
E.  O.  Roden,  Box  352,  Booneville,  Miss.  Esti- 
mated construction  cost  $14,725,  first  year  operat- 
ing cost  $22,000,  revenue  $35,000.  Principals  in 
general  partnership  include  E.  O.  Roden  (50%), 
owner  WBIP  Booneville,  Miss.,  30%  owner  WTUP 
Tupelo,  Miss.,  62%  owner  of  Union  News  Inc., 
newspaper  in  Jasper,  Ala.,  and  owner  of  Boone- 
ville Printing  Co.,  newspaper;  W.  L.  Dove  (17%), 
40%  owner  WTUP  and  36%  owner  Union  News 
Inc.,  and  G.  A.  Pribbenow  (33%).  Applicants 
have  identical  partnership  interest  in  WAZF 
Yazoo  City,  Miss.   Granted  Feb.  16. 

West  Warwick,  R.  I. — W.  Paul  Oury  granted 
1450  kc,  250  w  unlimited.  Post  office  address  557 
Potowomut  Rd.,  East  Greenwich,  R.  I.  Estimated 
construction  cost  $18,103,  first  year  operating  cost 
$35,000,  revenue  $50,000.  Mr.  Oury  deals  in  real 
estate  and  is  former  owner  of  WERI  Westerly. 
R.  I.    Granted  Feb.  16. 


APPLICATIONS 

Jasper.  Fla. — John  A.  Boling,  1450  kc.  250  w 
unlimited.  Post  office  address  GX  Box  5791,  5944 
Ft.  Caroline  Rd.,  Jacksonville,  Fla.  Estimated 
construction  cost  $8,800  first  year  operating  cost 
$15,600,  revenue  $24, COO.  Mr.  Boling  is  60%,  stock- 
holder WDUV  Jacksonville,  Fla.,  and  is  former 
owner  of  WNER  Live  Oak,  Fla.   Filed  Feb.  10. 

Savannah,  Ga. — S.  Q.  Hanna  tr/as  The  Savan- 
nah Bcstg.  Co.,  1280  kc,  1  kw  daytime.  Post  office 
address  Box  23,  Saltillo.  Tenn.  Estimated  con- 
struction cost  $19,822,  first  year  operating  cost 
.$32,000,  revenue  $40,000.  Mr.  Hanna  is  retail 
merchant  and  land  owner.   Filed  Feb.  15. 

Edenton,  N.  C— Colonial  Bcstg.  Co.,  1260  kc. 
1  kw  daytime.  Post  office  address  %  William 
E.  Johnston,  101  Chamberlain  St.,  Raleigh.  N.  C. 
Estimated  construction  cost  $29,422,  first  year 
operating  cost  $22,000,  revenue  $25,700.  Princi- 
pals include  Pres.  Rav  A.  Childers  (23%),  an- 
nouncer WNAO-AM-FM  Raleigh;  Vice  Pres.  N.  A. 
Dunn  III  (27%),  service  stations  owner;  Sec - 
Treas.  William  E.  Johnston  (25%),  production  di- 
rector WNAO-AM-FM,  and  W.  D.  Wa'd  (25%) 
WNAO-AM-FM  employee.    Filed  Feb.  17. 

Anacortes,  Wash. — C.  H.  Fisher  &  Edna  E. 
Fisher  d/b  as  Skagit  Bcstg.  Co.,  1340  kc,  250  w 
unlimited.  Post  office  address  %  C.  H.  Fisher. 
904  Commercial  Ave..  Anacortes.  Estimated  con- 
struction cost  $18,500.  first  year  operating  cost 
$45,000,  revenue  $50,000.  Principals  in  equal  part- 
nership are  C.  H.  Fisher,  owner  of  KIHR  Hood 
River,  and  V3  owner  KVAL-TV  Eugene.  Ore.,  and 
his  wife  Edna  E.  Fisher.  Mr.  &  Mrs.  Fisher  are 
equal  partners  in  applications  for  new  am  sta- 
tions at  The  Dalles.  Gresham  and  Pendleton,  all 
Ore.   Filed  Feb.  17. 


Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WESM  Pocomoke  City,  Md.— Walter  F.  Harris 

Jr.  granted  mod.  of  CP  to  change  studio  and 
transmitter  locations  to  State  Hwy.  366,  0.4  mile 
from  intersection  of  new  U.  S.  Hwy.  13.  Granted 
Feb.  14;  announced  Feb.  23. 

KDUZ  Hutchinson,  Minn.  —  McLeod  County 
Bcstg.  Co.  granted  permission  to  sign-off  at  6:30 
p.m.  CST,  during  the  months  April  through  Au- 
gust, 1955.  Granted  Feb.  17;  announced  Feb.  23. 

KSGM  Ste.  Genevieve,  Mo. — Donze  Enterprises 
Inc.  granted  CP  to  change  from  utilizing  direc- 
tional day  and  night  to  directional  night  only  on 
980  kc  500  w  unlimited.  Granted  Feb.  16. 

KXOL  Ft.  Worth,  Tex.— Ft.  Worth  Bcstg.  Co. 
granted  CP  to  change  daytime  power  from  1  kw 
to  5  kw  using  present  power  of  1  kw  night  on 
1360  kc,  directional  night.  Granted  Feb.  16. 

WTRW  Two  Rivers,  Wis.— Two  Rivers  Bcstg. 
Co.  granted  permission  to  sign-off  at  5:30  p.m. 
daily  during  March  through  September,  1955. 
Granted  Feb.  17;  announced  Feb.  23. 


APPLICATIONS 

KFAR  Fairbanks,  Alaska — Midnight  Sun  Bcstg. 
Co.  seeks  CP  to  change  from  610  kc  5  kw  to  660 
kc  10  kw.  Filed  Feb.  18. 

WTRP  La  Grange,  Ga.— R.  C.  Freeman,  W.  C. 
Crew  &  B.  H.  Hurst  d/b  as  Chattahoochee  Bcstg. 
Co.  seek  CP  to  change  from  500  w  to  1  kw  on  620 
kc.  Filed  Feb.  17. 


WWNS   Statesboro,  Ga.— Robert  H.  Thomf 

Sr.  seeks  CP  to  change  from  1490  kc  to  1240 
Filed  Feb.  18. 

WCEF  Parkersburg,  W.  Va.— Clarence  E.  Ftc 
lin  seeks  CP  to  change  from  250  w  to  1  kw 
1050  kc.   Filed  Feb.  15. 


Existing  Fm  Stations  .  . 

STATIONS  DELETED 


KENO-FM  Las  Vegas,  Nev.— Nevada  Bcstg. 
granted  request  to  cancel  license  for  fm  stal 
on  ch.  280.   Deleted  Feb.  18;  announced  Feb 

KRXX-FM  Rexburg,  Pa.— Snake  River  Ra 

&  Tv  Co.  granted  request  to  cancel  license  of 
station  on  ch.  229.  Deleted  Feb.  15;  anaoun 
Feb.  23. 


Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

WSFA-AM-TV  Montgomery,  Ala.— Montgom 
Bcstg.  Co.  granted  transfer  of  control  and  assi 
ment  of  license  to  WKY  Radiophone  Co.,  been 
of  WKY-AM-TV  Oklahoma  City  for  $568,! 
Principals  in  WKY  Radiophone  include  E. 
Gaylord,  president  Oklahoma  Pub.  Co..  preside 
P.  A.  Sugg,  director  Oklahoma  Pub.  Co.,  exe<: 
tive  vice  president;  Edward  L.  Gaylord.  \ 
president-treasurer  Oklahoma  Pub.  Co.,  sec 
tary-treasurer.  Oklahoma  Pub.  Co.,  publish 
Daily  Oklahoman,  Oklahoma  City  Times  a 
Farmer-Stockman,  owns  99.7%.  Granted  Feb. 

KYOS  Merced,  Calif.— C.  O.  Chatterton  &  Gle 
E.  McCormick  d/b  as  KYOS  granted  volunt; 
assignment  of  license  to  corporation  KYOS  I 
Messrs.  Chatterton  and  McCormick  each  will  o  1 
50%  interest.  Granted  Feb.  17;  announced  Feb. 

KRDG  Redding,  Calif. — I.  J.  Schwartz,  Stepl 
George  &  J.  Matranga  d/b  as  Capitol  Radio  I 
terprises  granted  assignment  of  CP  to  Charles 
Cole,  Jack  W.  Garibaldi  &  Howard  Martimj 
d/b  as  M  &  C  Bcstrs.  for  $947.79.  Principals 
elude  Jack  V.  Garibaldi  (5%),  hotel  audit  i 
Charles  W.  Cole  (85%),  and  Howard  Martin< 
(10%),  engineer  at  KBIF  Sanger,  Calif.,  and  ! 
owner  of  bid  for  new  am  station  at  Aubu 
Calif.  Granted  Feb.  23. 

KVON  Napa,  Calif. — Gibson  Radio  &  Pub. 
granted  voluntary  assignment  of  license  to  Oli' 1 
Fort  Pearson  for  $45,000.    Mr.  Pearson  is  fii 
lance  radio-tv  announcer  and  producer.  Gran 
Feb.  16. 

KOBK  Owatonna,  Minn. — Owatonna  Bcstg. 
granted  voluntary  transfer  of  control  to  Ha; 
Burlow  Jr.  through  purchase  of  726  shares 
stock  from  Myles  H.  Johns  for  $10,890.  Mr.  Bi 
low  will  now  own  87.6%  interest.  Granted  F 
23. 

WSRC  Durham,  N.  C— J.  C.  Greene  Jr.  &  R. 
Whitesides    d/b    as    Southern  Radiocasting 

granted  voluntary  assignment  of  license  to  Jo 
C.  Greene  Jr.  through  termination  of  partnersl 
and  splitting  of  assets.  Mr.  Whitesides  recei' 
WKMT  Kings  Mountain,  N.  C.   Granted  Feb. 

WAAA  Winston- Salem,  N.  C.  —  Commun 
Bcstg.  Service  Inc.  granted  voluntary  assignm( 
of  license  to  Camel  City  Bcstg.  Corp.  for  $100.0' 
Principals  include  Pres.  Ronald  B.  Woodya 
(52.8%),  pres.-27.7%  owner  Skyland  Bcstg.  C 
operator  of  WONE-WIFE  (TV)  Dayton,  and  pre 
50%  owner  of  WTVQ  (TV)  Pittsburgh;  Vice  Pr 
Louis  G.  Froelich  (24%),  vice  pres. -0.4%  owr 
Skyland  Bcstg.;  Gen.  Mgr.  Charles  B.  D:; 
(7.2%),  program  director  of  Skyland  Bcstg.;  S 
Dorothy  Tatum  (4%);  M.  W.  Martin  (10%),  ry 
estate,  and  Charles  J.  Thornquest  (2%),  v: 
pres. -0.4%  owner  of  Skyland  Bcstg.  Grant 
Feb.  16. 

WKMT  Kings  Mountain,  N.  C. — J.  C.  Gree 
Jr.  &  R.  H.  Whitesides  d/b  as  Southern  Rad 

casting  Co.  granted  assignment  of  license  to  R. 
Whitesides  through  termination  of  partnersl 
and  splitting  of  assets.  Mr.  Greene  recen 
WSRC  Durham,  N.  C.  Granted  Feb.  23. 

WOHP  Bellefontaine,  Ohio— Lake  Erie  Bcs 
Corp.  granted  voluntary  acquisition  of  control 
both  Theodore  M.  Nelson  and  David  S.  Giffc 
through  transfer  to  corporation  to  W.  P.  Shann 
of  30  shares  of  stock.    Granted  Feb.  16. 

WBSC  Bennettsville,  S.  C— Bennettsville  Bcs 
Co.  granted  voluntary  assignment  to  Atlan 
Coast  Life  Ins.  Co.  for  $110,000.  Principals  i 
elude  Pres.  Y.  W.  Scarsborough  Sr.;  Vice  Pr 
Y.  W.  Scarsborough  Jr.,  and  Sec.  R.  R.  Sea: 
borough.    Granted  Feb.  23. 


TAPE  DUPLICATION 

Unrivalled  capacity,  fast  complete  service- 
Multiple  destination  mailings.  Experienced  en- 
gineers— Ampex    installations    assure  quality. 

RECORDED  PUBLICATIONS  LABS. 

1  558-70  Pierce  Avenue  -  Camden,  N.J. 

Cam.:  WO3-3000    •    P  hila  ..  WA  2-4649 
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,  'PFD  Darlington,  S.  C. — Frank  A.  Hull  granted 
dgnment  of  CP  to  Blue  Ridge  Bcstg.  Co.  for 
100  Blue  Ridge  is  licensee  of  WSNW  Seneca, 
i  AW  Barnwell,  both  South  Carolina,  and 
1GA  Gainesville.  Ga.    Granted  Feb.  16. 

HDM  McKenzie.  Tenn.— Tri-County  Bcstg. 
1  granted  transfer  of  control  from  Michael  R. 
/■eland  and  associates  for  S50.000  to  Earl  S. 

Gladvs  Molting.    Granted  Feb.  16. 
FFRV-TV  Green  Bay,  Wis. — Valley  Telecasting 

"ranted  transfer  of  control  from  Clayton 
Ing  and  associates  to  Neenah-Menasha  Bcstg. 

operator  of  ch.  42  WNAM-TV  Neenah-Men- 
a.  Wis.  Transfer  results  from  merger  of  the 
,  stations  with  ch.  5  WFRV-TV  to  be  operated 
;h  WNAM-TV  to  be  discontinued.  Granted 
lb.  23. 

i.PFP  Park  Falls,  Wis. — M.  &  N.  Bcstg.  Co. 
inted  voluntary  assignment  of  license  to 
i;ene  A.  Halker  and  Gordon  F.  Schluter  d/b  as 
-thland  Bcstg.  Co.  for  S35.000.    Principals  in 

eral  partnership  are  Eugene  A.  Halker  (50',  i, 
.eral  manager  of  WPFP,  and  Gordon  F.  Schlu- 

iSO^c),  manager  of  local  store.  Granted  Feb. 


APPLICATIONS 

TYL-AM-FM  Mesa,  Ariz.— Harkins  Bcstg. 
seeks  voluntary  transfer  of  control  to  Dwight 
kins  through  purchase  of  approximately  53% 
nest  from  estate  of  Harry  L.  Nace  Jr.  for 
.785.  Mr.  Harkins,  general  manager  of  KTYL, 
1  now  own  approximately  90%  interest.  Filed 
o.  17. 

.SFE  Needles,  Calif. — B.  J.  Fitzpatrick  &  L.  A. 
ivsome  Jr.  d/b  as  Needles  Bcstg.  Co.  seek 
untary  assignment  of  license  to  B.  J.  Fitz- 
irick  tr/as  Needles  Bcstg.  Co.  through  pur- 
^se  of  50%  interest  from  Mr.  Newsome  for 
>00.  Filed  Feb.  18. 
-~-f  .'DEL-TV  Wilmington,  Del. — WDEL  Inc.  seeks 
nsfer  of  control  to  Paul  F.  Harron  through 
;  of  all  stock  for  $3.7  million.  Mr.  Harron 
Dwner  of  WIBG-AM-FM  Philadelphia.  Filed 
>.  15. 

TNK-AM-TV  Ft.  Myers,  Fla— Ft.  Myers 
;tg.  Co.  seeks  voluntary  transfer  of  control  to 
ivard  J.  McBride  &  Arthur  B.  McBride  Jr. 
ough  purchase  by  parent  company,  United 
rage  &  Service  Corp.,  of  50^  interest  from 
ate  of  Daniel  Sherby.  The  McBrides  will 
h  now  own  50%  interest.  Filed  Feb.  15. 
IJAY  Topeka,  Kan. — S.  H.  Patterson  seeks 
untary  assignment  of  license  to  Robert  Rohrs 
3105.000.  Mr.  Rohrs  is  salesman  for  KOA 
aver.  Filed  Feb.  15. 

TKTM  Mayfield,  Ky. — Mayfield  Bcstg.  Co.  seeks 
-untary  assignment  of  license  to  Michael  R. 
.  eland  &  John  M.  Latham  d/b  as  Ky.  Bcstg. 
for  S27.000.  Principals  in  partnership  include 
R.  Freeland  (75%),  former  half -owner  of 
EDM  McKenzie,  Tenn..  and  John  M.  Latham 
%),  salesman  at  WKTM.  Filed  Feb.  18. 
iCNI  Broken  Bow,  Neb.— Custer  County  Bcstg. 
■  seeks  involuntary  transfer  of  control  (60.5%) 
!  Georgia  A.  Crawford,  executrix  of  the  estate 
Bud  Crawford,  deceased.  Filed  Feb.  15. 
CENT  Gloversville,  N.  Y. — Sacandaga  Bcstg. 

seeks  voluntary  assignment  of  license  to 
iNT  Bcstgr'^Co.  for  $85,000.  Principals  include 
„  jjs.  Arthur  C.  Lloyd  Jr.  (1.7%),  general  man- 
fer  WENT;  Vice  Pres.  Eileen  J.  Tobin  (1.7%), 
i  Treas.  Joseph  H.  Tobin  (96.6%),  former  half- 
ner  of  WESX  Salem,  Mass.  Filed  Feb.  18. 
IVOO-TV  Tulsa,  Okla. — Central  Plains  Enter- 
ses  Inc.  seeks  relinquishment  of  control  by 
ithwestern  Sales  Corp.  through  sale  of  12% 
voting  stock  to  Harold  C.  Stuart.  Mr.  Stuart 
son-in-law  of  W.  G.  Skelley,  owner  of  South- 
stern  Sales,  who  retains  30.8%  interest.  Filed 
d.  17. 

CRBC-AM-TV  Abilene,  Tex. — Lewis  J.  Ackers, 


in 


P-.: 


tl 


EN- 


Abilene  Radio  &  Tv  Co.  seek  voluntary  as- 
nment  to  corporation.    Principals  will  each 
ain  25%  interest.  Filed  Feb.  17. 
vOPP  Ogden,  Utah— KOPP  Inc.  seeks  volun- 
y  transfer  of  control  to  M.  B.   Scott  Inc. 

ough  purchase  of  all  stock  from  C.  Stanley 
ewer,   S.   B.   Bunker   and   Earl   Lemon  for 

000.  M.  B.  Scott  Inc.,  Los  Angeles  radio- 
vertising  agency,  is  owned  by  M.  B.  Scott 

Filed  Feb.  17. 
<FDR  Grand  Coulee,  Wash.— Columbia  River 
strs.  Inc.  seeks  voluntary  assignment  of  license 

Ralph  A.  Nachtman  for  $18,000.  Mr.  Nacht- 
in  is  sales  manager  of  KFDR.  Filed  Feb.  17. 


Hearing  Cases  .  .  . 

FINAL  DECISION 


Shreveport,  La. — New  tv,  ch.  3.  FCC  announced 
its  decision  granting  construction  permit  to 
KTBS  Inc.  for  new  tv  station  on  ch.  3  in  Shreve- 
port, La.,  and  denying  competing  application 
of  International  Bcstg.  Corp.;  denied  motion  by 
International  to  strike  exceptions  of  the  Chief 
Broadcast  Bureau.  Commissioner  Lee  dissented. 
Action  Feb.  16;  announced  Feb.  18. 


INITIAL  DECISION 

Richmond,  Va. — New  tv,  ch.  12.  FCC  hearing 
examiner  H.  Gifford  Irion  issued  initial  decision 
looking  toward  grant  of  the  application  of  Rich- 
mond Television  Corp.  for  construction  permit 
for  new  tv  station  on  ch.  12  in  Richmond,  Va., 
with  waiver  of  Section  3.613  of  Commission  rules 
to  permit  main  studio  location  outside  of  the 
city  limits,  and  denial  of  the  competing  applica- 
tion of  Richmond  Newspapers  Inc.  Action  Feb. 
21. 


OTHER  ACTIONS 

KFAR  Fairbanks,  Alaska,  Midnight  Sun  Bcstg. 

Co. — FCC,  on  its  own  motion,  extended  to  May  31 
special  service  authority  to  operate  on  660  kc 
with  10  kw,  U,  pending  action  on  application  for 
such  operation  on  a  permanent  basis;  dismissed 
as  moot  application  BSSA-267.  Action  Feb.  23. 

KEAR  San  Mateo,  Calif.— FCC  suspended  for 
60  days  first-class  operator  licenses  of  two  radio 
operators  for  unauthorized  shutting  down  of  sta- 
tion. [See  B-T,  Feb.  21].  Action  Feb.  16. 

KPIX  (TV)  San  Francisco,  Calif.— FCC  by  in- 
terim report  suspended  three  radiotelephone  first 
class  operator  licenses  of  three  station  radio 
operators  for  90  days  as  result  of  inquiry  con- 
cerning equipment  damage  and  tampering.  [See 
B-T,  Feb.  21].    Action  Feb.  16. 


WAVZ  New  Haven,  Conn.— FCC  by  order  de- 
nied petition  of  WAVZ  New  Haven,  Conn.,  for 
reconsideration  of  Commission  Order  of  Nov.  17 
enlarging  issues  in  hearing  involving  am  applica- 
tions of  WAVZ  and  Key  Bcstg.  System;  also 
denied  petition  of  Key  to  dismiss  WAVZ  applica- 
tion. Action  Feb.  23. 

Daytime  Skywave-Clear  Channel  Proceeding — 
FCC  by  memorandum  opinion  and  order  denied 
petition  of  the  Clear  Channel  Bcstg.  Service  filed 
Jan.  5,  requesting  that  the  Commission  reconsider 
its  Report  and  Order  of  Dec.  3  amending  Section 
3.25(a)  of  the  rules  to  permit  assignment  of  Class 
II  stations  operating  unlimited  time  in  Alaska, 
Hawaii,  Virgin  Islands  and  Puerto  Rico  on  fre- 
quencies assigned  to  U.  S.  clear  channel  stations, 
and  stay  the  effectiveness  of  said  Report  pending 
termination  of  the  Bilateral  Radio  Conference 
between  representatives  of  the  United  States  and 
Mexican  governments  in  the  clear  channel  and 
daytime  skywave  proceedings.  Action  Feb.  23. 

WMAL-WGMS  Washington,  D.  C— FCC  by 
memorandum  opinion  and  order  dismissed  pro- 
test by  WMAL  Washington,  D.  C,  against  grant 
on  Dec.  22  of  the  application  of  The  Good  Music 
Station  Inc.  to  change  facilities  of  WGMS  Wash- 
ington, D.  C.  on  570  kc  from  1  kw.  D,  to  5  kw  D, 
1  kw-N,  U,  Bethesda,  Md„  employing  a  different 
directional  antenna  pattern  for  day  and  night- 
time operation,  and  to  relocate  transmitter  and 
antenna  site  from  Falls  Church,  Va.,  to  Bethesda, 
Md.,  but  modified  the  Dec.  22  order  to  include  an 
additional  engineering  condition.  Action  Feb.  16. 

Fm  Allocation — FCC  by  order,  effective  imme- 
diately, amended  the  Revised  Tentative  Alloca- 
tion Plan  for  Class  B  fm  stations,  by  adding  ch. 
236  to  Chambersburg,  Pa.,  and  ch.  248  to  Win- 
chester, Va.,  and  deleting  ch.  236  from  Winchester 
and  ch.  235  from  Harrisburg,  Pa.  Action  Feb.  23. 

Fm  Proposed  Rule  Making — FCC  invites  com- 
ments on  or  before  March  18  to  proposed  rule 
making  to  amend  the  Revised  Tentative  Alloca- 
tion Plan  for  class  B  fm  stations  to  assign  ch. 
299  to  Norton,  Va..  and  delete  ch.  298  at  Bluefield, 
W.  Va.  Action  Feb.  16. 

WOI  Ames,  Iowa,  Iowa  State  College  of  Agri- 
cultural &  Mechanical  Arts — FCC  designated  for 
hearing  on  April  5  application  for  SSA  to  operate 
additional  hours  from  6  a.m.  to  local  sunrise  CST 
with  1  kw,  and  made  station  KFI  Los  Angeles 


4€£  "ON  CHANNEL  SATELLITE"  (BOOSTER) 

BRINGS  WATR-TV  TO  50,000  VIEWERS 

A  UHF-TV  Booster  system  recently  engineered,  constructed  and  installed  by  Adler 
Communications  Laboratories  with  the  cooperation  of  Station  WATR-TV  (Chan- 
nel 53,  Waterbury,  Conn.)  is  now  in  full  time  experimental  operation. 

The  center  of  Waterbury  is  approximately  10  miles  from  the  main  WATR-TV 
transmitter,  but  approximately  50,000  residents  in  the  area  had  poor  reception,  or 
none  at  all,  due  to  a  shadow  area  between  9lA  to  11  miles  from  the  transmitter. 

Working  on  an  experimental  basis,  ACL  installed  receiving  and  transmitting 
antennas  on  a  nearby  AM  tower  (WATR-AM)  with  equipment  which  provided 
an  average  signal  strength  improvement  equivalent  to  a  200-fold  increase  in  power 
at  the  main  transmitter. 

The  entire  experiment  has  proved  successful  from  an  engineering  standpoint  and 
as  a  commercially  practical  solution  for  providing  satisfactory  reception  in  shadow 
regions.  Furthermore.  ACL  is  ready  to  provide,  immediately  upon  FCC  approval, 
complete  equipment  for  the  following  types  of  Satellite  installations: 

1.  BOOSTER  2.  TRANSLATOR  3.  MODULATOR 

(retransmission  (retransmission  (relay  and/ or 

on  some  chonnel)  on  new  channel)  local  onjination 


WRITE  TODAY 

for  "Report  #  I  — 
EXPERIMENTAL 
UHF  SATELLITE 
(Booster) 

TRANSMITTER" 


S  ADLER  COMMUNICATIONS  LABORATORIES 


ONE  LE  PEVRE  UNE    .    NEW  ROCHEUE,  NEW  YORK 
NEW  ROCHEUE  6-1620 
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and  the  Chief  Broadcast  Bureau  parties  to  the 
proceeding;  and  on  its  own  motion,  pending  final 
decision  in  hearing,  the  Commission  authorized 
station  WOI  to  operate  additional  hours  from  6 
a.m.  to  local  sunrise  CST  with  1  kw.  Action 
Feb.  23. 

Biloxi,  Miss. — Ch.  13  proceeding.  FCC  by  mem- 
orandum opinion  and  order  reopened  the  record 
in  the  proceeding  involving  competing  applica- 
tions of  Radio  Associates  Inc.  and  WLOX  Bcstg. 
Co.  for  new  tv  station  on  ch.  13  in  Biloxi,  Miss., 
and  remanded  the  proceeding  to  the  examiner  for 
the  introduction  of  evidence  on  matters  set  out 
in  the  memorandum  opinion  and  ordered  issuance 
thereafter  of  new  initial  decision.  Action  Feb.  23. 

WNYC  New  York,  N.  Y.,  City  of  New  York 
Municipal  Bcstg.  System — FCC,  on  its  own  mo- 
tion, pending  final  decision  in  hearing  scheduled 
for  April  18  on  SSA,  authorized  station  WNYC 
to  operate  additional  hours  from  6  a.m.  EST  to 
local  sunrise  in  New  York  City  and  from  local 
sunset  in  Minneapolis  to  10  p.m.  EST.  Action 
Feb.  23. 

VVTHT  (TV)  Wilmington,  N.  C— Wilmington 
Tv  Corp.  FCC  designated  for  hearing  on  March 
18  application  for  extension  of  time  in  which 
to  construct  tv  station  on  ch.  3.  Comr.  Hen- 
nock  dissented.   Action  Feb.  16. 

Lawton,  Okla. — FCC  by  order  granted  petition 
of  Chief  Broadcast  Bureau  and  dismissed  the 
applications  of  Phil  Bird  and  Lawton  Bcstg.  Co., 
each  for  a  new  am  station  on  1600  kc,  1  kw, 
unlimited  time,  in  Lawton,  Okla.,  because  of  vio- 
lation of  Sect.  3.28(c)—  "10%  rule."  Action  Feb.  23. 

WWSW  Pittsburgh,  Pa.— FCC  by  memorandum 
opinion  and  order  dismissed  protest  by  WWSW 
Pittsburgh,  Pa.,  against  Commission's  action  of 
Dec.  22  granting  without  hearing  the  application 
of  WATH  Athens,  Ohio,  to  change  facilities  from 
1540  kc,  1  kw,  D  to  970  kc,  1  kw,  D.  Action  Feb. 
16. 

Mayaguez,  P.  R. — FCC  designated  for  consoli- 
dated hearing  on  April  13  applications  of  El 
Mudo  Inc.,  Ponce  De  Leon  Bcstg.  Co.  and  Su- 
preme Bcstg.  Co.  for  new  tv  station  on  ch.  3  in 
Mayaguez.  Action  Feb.  23. 

Shared  Use  of  2900-3246  mc— FCC  by  order 
finalized  its  proposal  in  Docket  11235  and  amend- 
ed Parts  2  and  5  of  its  rules,  effective  March  25, 
to  regularize  the  shared  use  of  the  radiolocation 
band  2900-3246  mc  by  educational  stations  oper- 
ating in  the  Experimental  (Research)  Service 
for  instructing  and  demonstrating  microwave 
techniques.  Action  Feb.  23. 


Routine  Roundup  .  .  . 

February  17  Decisions 

BROADCAST  ACTIONS 
By  the  Commission  en  banc 
McFarland  Letter 

KNAC-TV  Fort  Smith  Ark.,  American  Tv  Co.— 

Is  being  advised  that  application  for  assignment 
of  CP  (ch.  5)  to  Southwestern  Pub.  Co.  (BAPCT- 
136),  and  mod.  of  CP  for  extension  of  time  to 
construct  (BMPCT-2757),  indicate  necessity  of  a 
hearing. 

Wilkes-Barre,  Pa.,  Richard  G.  Evans — Is  being 
advised  that  application  for  a  new  Class  B  fm 
station,  ch.  277  (103.3  mc),  ERP  3.1  kw;  antenna 
height  975  ft.  (BPH-1991),  indicates  necessity  of 
a  hearing.   Comr.  Hyde  voted  for  a  grant. 


February  18  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 
WICH  Norwich,  Conn.,  Eastern  Conn.  Bcstg. 

Co.— Mod.  of  CP  (BP-9232)  which  authorized 
change  frequency  and  power;  install  DA-1  and 
new  transmitter  and  change  studio  location  for 
extension  of  completion  date  (BMP-6775). 

License  for  CP 

WRUM  Rumford,  Me.,  Rumford  Bcstg.  Co. — 

License  to  cover  CP  (BP-9429)  as  mod.  which 
authorized  change  frequency,  increase  power, 
change  hours  of  operation,  install  a  new  trans- 
mitter and  change  transmitter  and  studio  loca- 
tions (BL-5628). 

Modification  of  CP 

WNIA  Cheektowaga  N.  Y.,  Gordon  P.  Brown 
tr/as  Niagara  Bcstg.  System — Mod.  of  CP  (BP- 
8766)  as  mod.  which  authorized  new  standard 
broadcast  station  for  extension  of  completion 
date  (BMP-6773). 

WHAT  Philadelphia,  Pa.,  Independence  Bcstg. 
Co. — Mod.  of  CP  (BP-9034)  as  mod.  which  au- 
thorized change  in  transmitter  and  studio  loca- 
tions; side  mount  fm  antenna  on  am  tower  and 
change  type  of  transmitter  for  extension  of  com- 
pletion date  (BMP-6774). 

Renewal  of  License 

WBCO  Bessemer,  Ala.,  The  Bessemer  Bcstg.  Co. 
—Resubmitted  (BR-2446). 

WAGF    Dothan,    Ala.,    Dothan    Bcstg.  Co.— 

(BR-812). 

WJBB  Haleyville,  Ala.,  Haleyville  Bcstg.  Co. — 

Resubmitted  (BR-2277). 

WWWR  Russellville,  Ala.,  Bankhead  Bcstg.  Co. 
— (BR-2302). 

WJRD  Tuscaloosa,  Ala.,  Wilhelmina  Q.  (Doss) 
Echols— Resubmitted  (BR-899). 

WCLS  Columbus,  Ga.,  Muscogee  Bcstg.  Co. — 
(BR-3066). 

WMLT  Dublin,  Ga.,  Dublin  Bcstg.  Co.— (BR- 

1207). 

WMRE  Monroe,  Ga.,  Walton  Bcstg.  Co.— (BR- 

2938 ) . 

WROM  Rome,  Ga.,  Coosa  Valley  Radio  Co. — 

(BR-1523). 

WJAT  Swainsboro,  Ga.,  Jack  A.  Thompson  and 
Nancy  M.  Thompson— (BR-2432). 

WPAX  Thomasville,  Ga.,  H.  Wimpy— Resubmit- 
ted (BR-784). 

Renewal  of  License  Returned 

WRPB   Warner   Robins,   Ga.,   Warner  Robins 

Bcstg.  Co. 

WCET  (TV)  Cincinnati,  Ohio,  The  Greater  Cin- 
cinnati Television  Educational  Foundation — Li- 
cense to  cover  CP  (BPET-26)  as  mod.  which  au- 
thorized new  educational  tv  broadcast  station 
(BLET-1). 


February  21  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Rosel  H.  Hyde 
Chief  Broadcast  Bureau — Granted  petition  for 
extension  of  time  to  and  including  March  17  in 
which  to  file  exceptions  to  initial  decision  re 
application  of  The  Jet  Bcstg.  Co.  for  new  am 
station  in  Erie,  Pa.  (Docket  10732)  (Action  of 
Feb.  17). 

Bristol,    Tcnn.,    Tri-Cities   Television    Corp. — 

Granted  petition  for  an  extension  of  time  to  and 
including  March  21  in  which  to  file  exceptions  to 
initial  decision  in  re  applications  for  ch.  5  (Dock- 
ets 10879-80)  (Action  taken  Feb.  16). 


Top  Southern  Property 
8115.000.00 

A  rare  opportunity  for  energetic  operator  to  get  oldest  fulltime 
top  network  facility  in  southern  section  near  Gulf  Coast.  Outstand- 
ing gross  with  good  profits.  Excellent  equipment  and  studios. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Clifford  Marshall 
Washington  Bldg. 
Sterling  3-4341-2 


RADIO-TV-NEWSPAKR  BROKERS 
CHICAGO 
Ray  V.  Hamilton 
Phil  Jackson 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
William  T.  Stubblefleld 

235  Montgomery  St. 
Exbrook  2-5671-2 
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By  Hearing  Examiner  William  G.  Butts  on  Fe'oiJ 
WAVZ  New  Haven,  Conn.,  WAVZ  Bcstg.  Cc„ 

— Granted  request  to  make  changes  in  the  tr  I 
script  of  the  record  in  proceeding  re  am  ap'^j 
cations  (Dockets  10379,  11014). 

By  Hearing  Examiner  J.  D.  Bond  on  Feb.  3 

The  hearing  examiner,  on  his  own  motion,  cfl 
tinued  the  further  hearing  conference  schedu  I 
for  Feb.  21  to  March  21,  in  re  applications  of  r.  I 
Toledo  Blade  Co.,  et  al.,  for  ch.  11  in  Toll, 
Ohio  (Dockets  11084  et  al.). 

By  Hearing  Examiner  Basil  P.  Cooper  on  Feb 

Ordered  that  the  date  for  filing  proposed  t 
firmative  findings  in  re  applications  of  Indiana; 
lis  Bcstg.  Inc.,  et  al.,  for  ch.  13  in  Indianapc 
Ind.,  is  extended  from  Feb.  18  to  Feb.  23;  i 
ordered  that  a  conference  with  the  attorn  , 
will  be  held  Feb.  28. 

By  Hearing  Examiner  Annie  Neal  Huntting 
on  Feb.  16 

Newburyport,    Mass.,    Theodore  Feinsteir' 
Granted  motion  for  continuance  of  hearing  fr 
Feb.  21  to  April  22,  in  re  CP  for  new  am  stat  i 
(Docket  11141). 

By  Hearing  Examiner  H.  Gifford  Irion  on  Feb. 

Upon  oral  request  of  all  applicants  in  ch.  7  p 
ceeding,  Buffalo,  N.  Y.  (Great  Lakes  Televis: 
Inc.,  et  al. — Dockets  10968  et  al.),  ordered  ti- 
the further  hearing  be  continued  from  Marcl 
to  March  30. 

February  21  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 
KBAM  Longview,  Wash.,  W.  Gordon  Allen  a  I 
John  Truhan  d/b  as  Althru  Bcstg.  Co. — Mod.  1 
CP    (BP-9140)   which  authorized  new  stands  | 
broadcast  station  for  extension  of  completion  d; 
(BMP-6776). 

Renewal  of  License  Returned 
WCEH  Hawkinsville,  Ga.,  Tri-County  Bcstg.  <f 
—Signed  by  general  manager  (BR-2773). 

License  for  CP 

KPOJ-FM  Portland,  Ore.,  KPOJ  Inc.— Licer 
to  cover  CP  (BPH-2009)  which  authorized  chang 
in  licensed  station  (BLH-1032). 

Modification  of  CP 

WINA-FM  Charlottesville,  Va.,  Charlottesvi* 
Bcstg.  Corp.— Mod.  of  CP  (BPH-1946)  which  aj 
thorized  new  fm  station  for  extension  completi 
date  (BMPH-4981). 

RUSH  (TV)  San  Diego,  Calif.,  Elliott  L.  Cus) 

man— Mod.  of  CP  (BPCT-1769)  as  mod.  whi! 
authorized  new  tv  station  to  extend  completi 
date  to  10-23-55  (BMPCT-2862). 

WLBC-TV  Muncie,  Did.,  Tri-City  Radio  Corp 

Mod.  of  CP  (BPCT-789)  as  mod.  which  authoriz 
new  tv  station  to   extend  completion  date  • 
6-1-55  (BMPCT-2854). 

WTVM  (TV)  Muskegon,  Mich.,  Versluis  Rad 
and  Television  Inc.— Mod.  of  CP  (BPCT-1208) 
mod.  which  authorized  new  tv  station  to  exteil 
completion  date  (BMPCT-2865). 

WKJF-TV  Pittsburgh,  Pa.,  Agnes  J.  Reev 
Greer— Mod.  of  CP  (BPCT-1834)  as  mod.  whi. 
authorized  new  tv  station  to  extend  complete 
date  to  8-1-55  (BMPCT-2863). 

KLTV  (TV)  Tyler,  Tex.,  Lucille  Ross  Lansing 
Mod.  of  CP  (BPCT-1205)  as  mod.  which  autho 
ized  new  tv  station  to  extend  completion  da~ 
to  8-1-55  (BMPCT-2869). 

WTOW   Towson,   Md.,    Suburban  Time  Maf 
Francis  J.  Matrangola  and  Harry  J.  Daly — Mod. 
CP   (BP-9223)   which  authorized  new  standa! 
broadcast  station  for  extension  of  completk 
date  (BMP-6778). 

WKAB-TV  Mobile,  Ala..  Pursley  Bcstg.  Servii 
Inc.— Mod.  of  CP  (BPCT-988)  as  mod.  which  art 
thorized  new  tv  station  to  extend  completit 
date  to  7-15-55  (BMPCT-2871). 

WFBM-TV  Indianapolis,  Ind.,  Consolidati 
Television  &  Radio  Bcstrs.  Inc. — Mod.  of  C 
(BPCT-807)  as  mod.  which  authorized  changes  : 
facilities  of  existing  tv  station  to  extend  con 
pletion  date  to  8-1-55  (BMPCT-2874). 

WSEE  (TV)  Erie,  Pa.,  Great  Lakes  Televisic 

Co.— Mod.  of  CP  (BPCT-1286)  as  mod.  whit 
authorized  new  tv  station  to  extend  completic 
date  to  9-6-55  (BMPCT-2872). 

WHP-TV  Harrisburg,  Pa.,  WHP  Inc.— Mod. 
CP  (BPCT-192)  as  mod.  which  authorized  ne 
tv  station  to  extend  completion  date  (BMPC1 
2875). 

KMID-TV  Midland,  Tex.,  Midessa  Televisio 
Co.— Mod.  of  CP  (BPCT-1716)  as  mod.  whip 
authorized  new  tv  station  to  extend  completic 
date  to  7-1-55  (BMPCT-2870). 

Renewal  of  License 

WETO    Gadsden,   Ala.,   Gadsden  Radio  Co.- 

Resubmitted  (BR-2564). 

(Continued  on  page  109) 
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I  NSKY  &  BAILEY  INC. 

v«  Offices 

e  Soles  St.,  N.  W.  ME.  8-5411 
and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
9ton,  D.  C.         ADams  4-2414 


Member  AFCCE  * 


lercial  Radio  Equip.  Co. 
■ett  L.  Dillord,  Gen.  Mgr. 
J  ATIONAL  BIDG.       Dl.  7-1319 
WASHINGTON,  D.  C. 
OX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 

Member  AFCCE  * 
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YNNE  C.  SMEBY 

!•  -   .stered  Professional  Engineer" 
I  St.,  N.  W.  EX  3-8073 

r;    WASHINGTON  5,  D.  C. 

aEbcE  ! 


ANK  H.  MclNTOSH 

ISULTING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 


Member  AFCCE  * 


EAR  &  KENNEDY 

Bth  St.,  N.  W.     Hudson  3-9000 


WASHINGTON  6,  D.  C. 

Member  AFCCE* 


:1  riBERT  L.  HAMMETT 

:     ISULTING  RADIO  ENGINEER 
821  MARKET  STREET 
FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


G.  ROUNTREE,  JR. 

(515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 


1 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
Pennsylvania  Bldg.      Republic  7-2347 
WASHINGTON  4,  D.  C. 
Member  AFCCE* 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Sheraten  Bldg. 

Washington  5,  D.  C 

REpublic  7-3**4 

Member 

AFCCE * 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE* 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Profettitnul  Experience 
Radio-Television- 
Electronics-Coaimuai  cations 
1610  iye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  3-1230 — Executive  3-itSl 
(Niihts-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway         Sunset  9-9182 

Denver,  Colorado 


— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  • 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE* 


WELDON  &  CARR 

Consulting 
Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.     4212  S.  Buckner  Blvd. 
Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Professional  Directory 
advertising  contact 
Broadcasting  •  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-9111 
Washington  4,  D.  C. 

Member  AFCCE* 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING     DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  VYALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-567B 
Washington  5,  D.  C. 
Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 
Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 


SERVICE  ] 

DIRECTORY 

m 


)MMERCIAL  RADIO 
•NITORING  COMPANY 

E  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

ier  tn  duty  til  night  every  night 
JACKSON  5302 

Box  7037         Kansas  City,  Me. 


CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Accredited  Technical  Imtiiuie  Curricula 
3224  16th  St.,  N.W.,  Wash.  10,  D.  C. 
Practical    Broadcast,   TV,   Electronics  en- 
gineering    home    study    and  residence 
courses.    Write  For  Free  Catalog,  specify 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
—among  them,  the  decision-making 
station  owner*  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


TO  ADVERTISE  IS  THE 
SERVICE  DIRECTORY 

Contact 

BROADCASTING  •  TELECASTING 

1735  DESALES  ST.,  N.W.,  WASH.  6,  D. 


ROADCASTING 


Telecasting 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.    Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  25#  per  word — 
$2.00  minimum. 

All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 


RAPEO 


RADIO 


Help  Wanted 


Managerial 


Sales  manager  who  can  sell  as  well  as  direct 
salesmen  for  California  major  network  station, 
medium  market.  Submit  sales  record,  references 
that  will  stand  investigation.  Excellent  oppor- 
tunity for  producer.  Box  389G,  B'T. 

Commercial  Manager:  If  you  have  proven  sales 
record'  and  can  sell  and  direct  sales  staff,  have 
excellent  opportunity,  midwest.  Salary,  com- 
mission, plus  percentage  of  profit.  Also  stock 
opportunity  and  management  to  right  man.  Need 
immediately.    Box  426G,  B'T. 

Sales  manager  with  record  of  successful  selling 
and  square  shooting  tactics  can  make  connection 
with  modern  music-news  independent  that  will 
be  better  in  many  respects  than  part  ownership. 
No  freeloaders  but  generous  income  potential  and 
high  degree  of  selling  freedom  in  highest  income- 
per-family  city  in  state.  Wayne  M.  Nelson, 
WPET,  Greensboro,  N.  C. 

Salesmen 

Florida — experienced  man,  draw  against  15% 
Box  661F.  B-T. 

Wanted:  Salesman  or  woman.  Big  pay,  large 
percentage.  Write  Box  847F,  B'T. 

Salesman — unusual  opportunity  for  live  wire  men 
to  sell  radio  and  television  advertising.  Must  be 
above  average  in  ability,  have  car  and  be  willing 
to  travel  extensively.  If  you  are  satisfied  earning 
less  than  $12,000  a  year  do  not  apply.  Box  256G, 
B'T. 

Experienced  salesman  and  play-by-play  sports- 
caster.  Exceptionally  good  deal  net.  affiliate, 
single  station  market.  Details  first  letter.  Box 
341G,  B'T. 

Minnesota  regional  station  needs  time  salesman. 
Interested  in  man  able  to  announce  play-by-play 
sports.  Salary  plus  commission.  Box  349G,  B'T. 


LOOKING  AROUND? 

EXECUTIVE  &  STAFF  LEVELS 
CONFIDENTIAL  CONTACT 
NATIONWIDE  SERVICE 

It's  simple  prudence  to  utilize  a 
skilled  personnel  specialist  when  se- 
lecting employes  or  when  seeking  a 
new  position. 

This  is  a  specialized  professional 
service  that  taps  wide  resources, 
headed  by  a  man  of  long  experience 
in  TV-Radio  .  .  .  Howard  S.  Frazier. 
_  It  is  a  confidential  service  . . .  identi- 
ties of  principals  being  withheld  until 
preliminaries  are  completed. 

Whether  you  are  looking  for  a  top 
executive,  or  want  to  change  jobs,  in- 
vestigate with  complete  confidence  our 
service  for  managerial,  sales,  pro- 
gramming, engineering  and  all  staff 
positions. 

BROADCASTERS  EXECUTIVE 
PLACEMENT  SERVICE,  INC. 

708  Bond  Bldg.,  Washington  5,  D.  C. 


Help  Wanted — (Cont'd) 


Iowa  .  .  .  Established  radio-tv  network  station 
will  add  one  radio  and  one  tv  salesman  to  present 
happy,  prosperous  sales  staffs.  Send  complete 
information  in  first  letter.  Box  351G,  B'T. 


Salesman  for  daytimer  in  Illinois.  Will  consider 
announcer  or  copywriter  who  would  like  to 
branch  out  into  sales  and  management.  Car 
necessary.  Good  market.  Good  station.  Good 
pay.  Box  378G,  B'T. 

Salesman  wanted — Income  can  be  salary  plus 
commission,  or  draw  against  commission — ex- 
cellent market — liberal  allowance  for  expenses 
for  interview.    Box  447G,  B'T. 


Television  or  radio.  Radio  sales  experience  nec- 
essary. Excellent  opportunity  for  able  salesman 
with  successful  radio-television  operation  in  im- 
portant Michigan  market.  Protected  list  of  ac- 
counts, ideal  working  conditions.  Income  based 
on  commission,  however,  we  will  pay  salary  up 
to  six  months  and  not  charge  it  back  against  com- 
mission. Write  in  confidence.   Box  456G,  B'T. 

Salesman  with  imagination  for  major  southeast- 
ern market.  Aggressive  operation.  Top  network. 
Guaranteed  draw.  Competitive  but  good  market. 
Our  staff  advised  of  this  ad.  Box  490G,  B'T. 


Opportunity  for  good  salesman,  midwest,  high 
potential,  write  Box  499G,  B'T. 

Wanted  immediately — Mature,  experienced  radio 
salesman  by  long  established,  top-prestige  5000 
watt  network  affiliate.  100,000  plus,  north  central 
market.  Only  tv  competition  uhf.  You  inherit 
good  line  accounts.  $5,200  draw.  Can  make  $8  to 
$10,000  with  unlimited  opportunity.  If  you  want 
something  solid  and  can  deliver,  write  Box  513G, 
B-T. 


Salesman  —  excellent  opportunity,  percentage 
based  on  volume — up  to  30%.  Contact  Manager, 
KASI,  Ames,  Iowa. 


Help  Wanted:  Sales  opening  at  WCLG(  Morgan- 
town,  W.  Va.  Draw  against  15%  commission. 
Personal  interview  necessary.  Include  full  details 
of  experience,  etc.,  in  first  letter.  Send  to  C. 
Leslie  Golliday,  WEPM,  Martinsburg,  W.  Va. 

Experienced  radio  salesman  by  established  re- 
gional NBC  affiliate.  Familiar  with  southeast  pre- 
ferred. Guarantee,  commission.  Send  complete 
details  and  picture,  first  letter.  Manager,  WIS, 
Radio,  Columbia,  S.  C. 

Announcers 

1st  combo,  announcing,  management  new  500 
watt  DT.  Oklahoma.  Box  84F,  B-T. 

Florida — pop  DJ  personality.  Send  tape  and 
resume.    Box  662F,  B'T. 

Amusing  DJ — Natural  add-libber.  Fast  flowing, 
informal,  slang  delivery.  Actor.  Great  Lakes, 
Pa.,  N.  Y.,  Ohio  area.  Single.  Box  362G,  B'T. 

Wanted,  combination  announcer-first  phone  .  .  . 
accent  announcing.  Hard  work,  terrific  possi- 
bilities. 500  watt  western  Pennsylvania.  Send 
tape,  resume.    Box  465G,  B'T. 

We  want  a  live  one!  Entertaining  air  salesman 
who  can  sell  everyone.  Must  have  ability  to  do 
a  job  that  needs  fresh  approach.  Family  man 
desirable.  State  age,  experience.  Send  tape.  Sal- 
ary open.  Liberal  benefits  for  right  man.  Illinois 
kilowatt  in  industrial-farm  center.  Box  485G, 
B'T. 

250  watter  in  southwest  wants  ambitious  young 
announcer.  Minimum  previous  experience  re- 
quired but  good  radio  voice  and  intelligent  read- 
ing is  a  must.  Good  spot  for  young  man  of  un- 
discovered ability  who  wants  further  training  to 
go  higher.  Can  learn  all  phases  of  radio  while 
here.  $1.00  per  hour  with  plenty  of  overtime  at 
$1.50.  If  intelligent  and  industrious,  send  audition 
and  complete  information  to  Box  493G,  B'T. 


Help  Wanted— (Cont'd) 

Help  wanted:  50  kw  station  looking  for  mail  p 
DJ   with  rural  small   station  background, 
city  slickers  need  apply.  Send  tape,  backgrou: 
first  letter.  Box  517G,  B'T. 

Needed  soon:  Two  top-notch  announcer-dee  js 
Emphasis  on  popular  music  and  friendly  ad- 
type  commercial  delivery.  Must  be  experienc 
Only  best  need  apply.  Top  salary — best  work 
conditions.  Hunting  and  fishing  paradise.  Ra 
Station  KBOY,  Medford,  Oregon. 

Experienced  announcer  needed  for  morning  sh 
Radio  KCOL,  Fort  Collins,  Colorado. 

Staff  announcer  for  Kansas  top  ranking  N 
affiliate.  Experienced  man  preferred  but  \ 
consider  others.  Good  starting  wage  with  h 
pitalization  insurance  and  other  benefits.  Ri 
full  particulars,  references  and  audition  to  Je 
Fahrenbruch,  KVGB.  Great  Bend,  Kansas. 

Announcer,  specializing  local  news.  $70.  & 
tape,  photo,  WGTC,  Greenville,  North  Carolim 

Wanted!  A  really  good  announcer!  Starting  ] 
is  $110.00  a  week.  If  you  are  a  far  above  aver, 
announcer,    interested    in    a    lifetime  positi 
please  send  your  tape  to:  Richard  F.  Lewis, 
Radio  Station  WINC,  Winchester,  Virginia. 

lkw  independent  has  opening  for  experien 
announcer-engineer  with  first  ticket  who  i 
shoulder  station  manager's  job.  Good  pay,  libe 
working  'conditions,  marvelous  opportunity 
advancement  to  good  worker.  Replies  confid 
tial.  Send  to  James  Hilderbrand,  WTIM,  Tayl 
ville,  Illinois. 

Announcer,  first  phone  immediately.  Emph; 
on  announcing.  Send  tape,  references  and  ba 
ground.  Howard  Ward,  WWBG,  Bowling  Gre 
Ohio. 

Technical 


Beginner,  1st  engineer  to  learn  entire  stat 
operation.  Midwest.  Box  374G,  B'T. 

Need  chief  engineer  who  can  do  some  annou 
ing.  Announcing  and  engineering  must  be  go 
If  you  are  a  good  combo  man  and  ambitious 
become  chief  apply  at  once.  All  new  equipme 
good  pay.  Pleasant  working  conditions.  I 
504G.  B-T. 

Wanted  immediately,  experienced  first  ph<; 
combo  man,  able  to  take  over  as  chief  engint 
Good  salary  for  sober,  cooperative  man  w 
announcing  ability.  WHIT,  New  Bern,  N.  C. 

Production-Programming,  Others 

Girl  Friday,  bright,  young  .  .  .  Good  opportur 
.  .  .  small  friendly  western  Pennsylvania  toV 
Send  tape,  resume.  Box  466G,  B'T. 

Outstanding  Carolina  station  is  seeking  ra  j 
experience  and  talented  woman  to  serve  as  trai 
continuity  and  woman's  program  director.  Exc' 
lent  opportunity  and  top  pav.  Send  full  inforn 
tion.  WBBO,  Forest  City.  N.  C. 

Situations  Wanted 

Managerial 

Sales  manager  or  sales-minded  station  manai 
available  immediately.  Background  of  thorot 
experience.  Outstanding  record  in  personal  sa 
and  supervision.  Mid-forties,  married,  stat 
Out  of  radio  past  few  years,  now  seek  return 
am  field  with  established  station  where  sou 
aggressive  (not  pressure)  production  will  m« 
good  earnings,  congenial  surroundings.  Go  ai 
where  but  interested  only  in  long  haul.  Box  34( 
B«T. 

Young   manager,   presently  employed  with  I 
engineering  license  desires  greater  opportun 
in  south  only.    Family  with   children.  Pro\ 
ability  to  sell.  Good  civic  worker.  Box  442G,  B 

Manager  or  sales  manager,  excellent  backgrou 
experience  and  references.  Available  about  1M 
1.  Prefer  west  or  southwest.  Box  455G,  B-T. 

Manager  or  sales  manager  experienced  in 
phases   of  am   operations,   ability  to  constn 
station  or  put  new  life  into  your  present  ope: 
tion.  Know  net  or  indie,  small  town  or  met 
politan.  Money  making  ideas.  Box  467G.  B'T. 


Manager — experienced.    24  years  radio  and 
Now  available.  Excellent  references.  Box  46! 
B'T. 

Looking  for  manager  with  dynamic  punch,  w 
prefers  independent  operation?  Past  associati 
top  west  coast  independents  netting  45%.  M. 
ried — prefer  100,000  population  or  smaller — a 
competition — 10  years  experience,  all  phases.  E 
488G,  B'T. 


RADIO 


RADIO 


RADIO 


Situations  Wanted — (Cont'd) 


xperienced  manager  available.  This  man  was 
heduled  to  manage  one  of  my  new  properties 
lit  due  to  change  in  plans  of  this  organization, 
lis  man  is  available  for  any  good  offer.  Experi- 
iced  all  phases — 12  years  proven  record.  Let  me 
ive  vou  the  full  storv.  Write  or  call  Frank  A. 
lichalak,  President,  Radio  Station  WOIC,  Co- 
imbia.  South  Carolina.    Telephone  6-1551. 


alesman  who  can  use  excellent  PD  or  sports 
ackground  if  desired.  Seek  permanent  Florida 
r  N.E.  radio  or  tv.  Box  399G,  B-T. 


Salesman 


ggressive  salesman  seeks  a  lively  am  or  tv  time 
:lling  position.  Experience  rate  card — spot  sales, 
oung,  personable,  single.  Will  locate.  Box  446G, 
•T. 


xperienced  salesman.  Excellent  references.  Mar- 
ed.  Seeking  improvement  in  progressive  sta- 
on.   Box  501G.  B-T. 

Announcers 


ersatile  announcer,  some  DJ  experience,  news- 
asting,  writing   comercials,   available  immedi- 
-Itely.  Box  227G.  B-T. 

asebafl  announcer,  7  years  experience,  excellent 
1  oice,  finest  of  references.  Box  266G,  B-T. 

^portscaster — will  be  available  for  baseball  sea- 
n    Currently  employed.   Box  345G,  B-T. 

'J-sports,  play-by-play,  2  years  experience,  28, 
;et,  married,  employed,  reliable.  Box  358G,  B-T. 

-  xperienced   announcer — salesman — desires  per- 
manent position  in  northwest.  Married,  vet,  3rd 
iicket.    Present  employer  best  reference.  Box 
56G.  B-T. 


4 


-  nnouncer — salesman.  4  years  experience,  mar- 
J  led.  Would  like  opportunity  to  grow  with  Cana- 
;j'  ian  station.  Box  367G,  B-T. 

nnouncer,  deejay,  available  now.  Go  anywhere, 
ager  to  please.  Coached  by  top  New  York  an- 
U'\  ouncers,  but  no  hot-shot.  Looking  for  oppor- 
tunity to  prove  myself  an  asset  to  your  station. 
■  ober.  dependable.  Tape  and  resume  on  request, 
a  iox  412G,  B-T. 

—  taff-sports  announcer,  four  years  play-by-play 
ootball,  basketball,  baseball.   Have  been  buried 
small  town.  Please  dig  me  out.  Tape,  photo, 
.  q,  ent  immediately.    Box  425G,  B-T. 

innouncer,  DJ.  versatile,  sincere,  6  years  radio, 
year  tv  experience,  director,  MC.    Box  440G, 
B»T. 


w  r: 


lood  play-by-play.  5  years  experience.  A  or  AA 
"aseball  with  college  football  and  basektball  tie- 
n.    Former  athlete;   excellent  background  and 
.eferences.  Box  441G,  B-T. 


.innouncer — 4  years  am  and  2  years  tv  back- 
ground. Promise  top  job  on  news,  sports  show, 
|  ommercial  accounts — either  am  or  tv.  Would 
ike  directing  experience  also.  Some  regional 
tation  background.  24  years  old,  draft  exempt, 
"larried  with  family.   Box  444G,  B-T. 

innouncer — deejay,  employed,  seeking  job  with 
uture.  married,  veteran,  will  travel,  tape.  Box 
45G,  B-T. 

innouncer — mature  voice,  DJ,  commercials,  news, 
-a^lir  force  vet.,  sales  background,  recent  grad,  28, 
tionMingle,  will  travel.   Box  448G,  B-T. 

Announcer  —  disc  jockey  —  personality.  Seven 
-e:rT'ears  experience.    Married,   sober,  dependable. 

Co  floater.  Currently  employed  with  top  ratings. 
>  t.QJesire  larger  market.  Will  travel.  Box  452G,  B-T. 

Go  Jit — ■  

j-Ttte  Announcer,  negro  DJ,  commercials,  news.  Ex- 
lerience  light.    Conscientious,  3rd  ticket.  Tape 
 \ailable.   Box  454G,  B-T. 

- .,.  Staff  announcer — DJ — strong  news.  Relaxed  com- 
£  rcial.  Prefer  New  England.  Box  461G,  B-T. 

^_  ^ix-Brooklyn    farmhand    desires    minor  league 
1'lay-by-play,  one  year's  experience,  29.  single, 
^-.'•ryollege.  excellent  salesman.  Box  473G,  B-T. 

^__Vnnouncer,  DJ,  news  and  sports,  would  like  work 
r  ,:Vith  station  offering  opportunity  for  advance- 
nt.    Florida   area    preferred.  Approximately 
sffitnfrear's  experience  with   lkw   network  affiliate. 
*low  employed.  Married.  Box  474G,  B-T. 

^_$taff  announcer  seeking  position,  very  ambitious, 
.      year  experience.  Box  475G.  B-T. 

Experienced  announcer — program  director.  Pres- 
^-antly  employed.  Excellent  references.  Preferably 
.--r  south.  Box  477G,  B-T. 

'  'taff  announcer:  Presently  employed  south, 
vishes  to  relocate  northeast  or  west.  Married, 
ione  child.  Box  479G,  B-T. 




Situations  Wanted — (Cont'd) 


Announcer,  first  class  licensee,  good  voice,  neat 
appearance,  experienced,  reliable.  Box  487G, 
B-T. 


Announcer — 3  years  experience.  Seeks  permanent 
position  in  east.  1st  phone.  Tape.  Box  489G,  B-T. 

Natural  experienced  announcer.  Employed  mid- 
west major  market.  College  graduate,  midwest 
major  market.  College  graduate,  married,  vet- 
eran.  News,  DJ,  all  phases.   Box  495G,  B-T. 

Offering  good  tenor-baritone  voice  for  oppor- 
tunity on  radio.  Recent  radio  school  graduate. 
Married,  vet.    Box  498G.  B-T. 


Experienced  sports  announcer  that  sells  the  spon- 
sor's product  and  covers  the  sport  desires  base- 
ball position.  Six  years  play-bv-play  with  proven 
results.   Box  5C0G,  B-T. 


Florida  only.  Young,  unmarried  announcer  with 
car  wants  place  in  the  sun.  Four  years  varied 
experience  with  two  Georgia's  top  local  stations. 
Prefer  local  news,  but  will  consider  other  offers. 
Tape  and  information  on  request.  Box  502G,  B-T. 

Announcer,  6  years  experience,  young,  energetic, 
wants  to  move  up.  Presently  employed.  Desires 
job  with  station  in  N.  C.  or  Va.   Box  505G,  B-T. 

Announcer.  Looking  for  staff  opening  with  small 
station.  Fully  qualified  in  all  phases  of  radio. 
Available  immediately.   Box  506G,  B-T. 

Writer-idea  man.  Strong  on  commercial  copy 
writing.    Experience.    Resume.    Box  507G,  B-T. 

Staff  announcer.  All  phases  of  radio.  Strong  on 
continuity  writing.    Box  508G,  B-T. 

Staff  announcer — smooth  pleasant  delivery,  strong 
news,  good  commercials,  unique  friendly  DJ 
style,  also  play-by-play,  industrious,  dependable, 
tape,  resume  available.   Box  509G.  B-T. 

Announcer — experience  light,  authoritative  news 
— excellent  commercial  delivery.  Flowing  in- 
formal DJ,  sports,  dramatics,  veteran,  travel, 
tape.  Box  510G,  B-T. 

Staff  announcer — good  news.  DJ,  write — sell  com- 
mercials—tape tells.   Box  511G,  B-T. 

Top  rated  DJ,  announcer  desires  change  to  pro- 
gram minded  station.  Now  doing  top  music 
show.  5  years  experience.  Smooth  delivery,  no 
gimmicks.  If  you  have  a  DJ  vacancy,  write  Box 
515G.  B-T. 


Experienced  DJ,  including  all-night  show — news 
— works.  Own  board — 1st.  Call  Nightingale  5-7839. 
Paul  Davis,  1656  East  19th  Street,  Brooklyn  7, 
N.  Y. 

Staff  announcer,  25,  married,  veteran,  strong 
news,  DJ.  Opportunity  more  important  than 
salary.  Walt  Dimaria,  14  North  Washington  Street, 
Tarrytown,  New  York.   After  5  p.m.    TA  4-0068. 

Play-by-play  sportscaster — baseball,  football  and 
basketball.  DJ,  newscaster — four  years  experi- 
ence. Resume  and  tape  on  request.  Hal  Harris, 
450  Grand  Street,  New  York  2,  N.  Y. 

Staff  announcer.  Veteran,  26,  Good  news,  com- 
mercial. DJ.  Tape.  Resume.  Available  after 
March  31.  Sid  Mills,  708  73rd  Street,  North 
Bergen,  N.  J. 

St?.ff  announcer,  emphasis,  news,  commercials, 
DJ.  Graduate  Midwestern  Broadcasting  School. 
College  grad.,  single.  Tape  and  resume  on  re- 
quest. Walter  Piasecki,  2219  N.  Parkside,  Chi- 
cago, Illinois. 

Staff:  Well  versed  all  phases  (top  voice).  Will 
travel,  tape  on  request.  Contact  Allen  Richards, 
67-40,  110th  Street,  Forest  Hills,  L.  I.,  N.  Y.  Call 
Blvd.  8-2510. 

Staff  or  newsman,  30,  excellent  voice,  three  years 
experience,  wishes  relocation  quality  station,  city 
over  25,000  east  of  Michigan.  Background:  Three 
years  N.  Y.  daily;  public  relations.  Married. 
Completing  radio-television  M.A.  Personal  audi- 
tion for  good  prospect.  Leonard  Sharpe,  119  E. 
Elm,  Albion,  Michigan. 

Announcer  with  first.  Three  years  net.  and  indie 
experience  in  all  phases  including  sales.  Family 
and  car.  Permanent  position  desired.  Lee  Small, 
2055  Grand  Concourse,  Bronx  53,  New  York.  Call 
from  six  p.m.,  LUdlow  4-2077. 


Situations  Wanted — (Cont'd) 

Top-flight  announcer,  chief  engineer,  salesman, 
now  employed  as  such  with  ideas  to  sell.  Un- 
usually successful  present  position  but  seeking 
advancement.  Married,  children,  good  health, 
habits,  character.  California,  Arizona  preferred. 
405  Fifth,  S.E.,  Childress,  Texas.  Phone  7-3100. 

Staff  announcers,  board  trained.  Pathfinder 
School  of  Radio,  737  11th  Street,  N.  W.,  Washing- 
ton, D.  C.   ME  8-5255. 

Technical 

Engineer-chief  engineer,  ready  to  settle  down. 
Wants  permanent  position.  Experienced  in  am- 
fm,  construction,  remote  control.  Prefer  Florida, 
or  east  coast.  Write  Box  346G,  B-T. 

Engineer;  Single,  white,  age  24.  Junior  college 
education,  have  1st  class  ticket,  free  to  travel. 
Box  423G,  B-T. 

First  phone — two  years  experience  am  and  fm, 
studio  and  transmitter.  Available  immediately. 
Am,  fm  or  tv  operation.  Box  458G,  B-T. 

Chief  engineer  with  several  years  experience 
would  like  position  in  Great  Lakes  area.  Con- 
struction, maintenance  and  other  phases  of 
broadcasting.  Also  knowledge  of  television.  Im- 
mediately.  Box  494G,  B-T. 

5  years  experience,  am,  fm,  tv,  all  phases.  1st 
phone.  East  coast  preferred.  Box  503G,  B-T. 

Available  immediately.  Ten  years  am,  one  year 
television  transmitter  experience.  First  phone, 
car,  30,  single.  $60  minimum.  Write:  Engineer, 
206  Furman  Street,  Syracuse  5,  New  York.  Phone 
75-8913. 


(Continued  on  next  page) 


HELP! 

If  that  is  what  you  need — HELP — you 
should  be  interested  in  our  Placement 
Department.  We  offer  you  graduates 
who  can  double  in  several  capacities. 
They  are  not  "specialists",  but  have 
been  thoroughly  trained  by  profes- 
sionals for  a  combination  of  jobs, 
using  standard  commercial  equipment 
in  our  studios. 

•  Announcers 

(Tv  &  Radio) 

•  Camera  Men 

•  Continuity  Writers 

(Tv  &  Radio) 

•  Floor  Men 

•  Salesmen 

•  Sales  Service  Men 

•  Traffic  Assistants 

(Tv  &  Radio) 

•  Film  Editors 

•  Projectionists 

•  Artists 

(Comm.  lettering  &  Design) 

Remember,  our  service  is  FREE.  We 
are  vnt  an  employment  agency.  We 
simply  supply  you  with  trained  grad- 
uates from  our  School  who  have  been 
screened  for  ability  and  willingness  to 
work.  Write,  wire,  or  call  John  Birrel, 
Placement  Director,  for  complete 
background  data. 

NORTHWEST  RADIO  &  TELEVISION  SCHOOL 

1221  N.W.  21st  Avenue 
Portland  9,  Oregon 
wftb  schools  in 

HOLLYWOOD  •  CHICAGO  •  PORTLAND 


RADIO 

TELEVISION 

Situations  Wanted 

Situations  Wanted — (Cont'd) 

Wanted  to  Buy 


Production-Programming,  Others 


Seven  years  experience  all  phases  radio-tv  pro- 
duction. College  graduate,  announcer,  PD,  tv 
director,  publicity,  continuity,  news.  $80  to  start. 
Box  450G,  B-T. 

Current  newsman — major  market.  Desires  return 
staff.  Veteran,  married,  college.  Box  496G,  B-T. 

Newsman  with  wide  local  experience  seeks  ad- 
vancement. Veteran,  married  with  child.  Box 
514G,  B-T. 


TELEVISION 


Help  Wanted 


Technical 


Studio  technical  personnel  for  television  and 
radio  operation  in  a  midwestern  metropolitan 
market.  Good  starting  salary  with  periodic  in- 
creases. Very  best  equipment  and  excellent  em- 
ployee relationship.  State  education,  experience, 
draft  classification,  and  provide  a  snapshot.  Re- 
ply Box  453G,  B-T. 

Engineer:  First  class,  vhf  opening  with  medium 
size  station  in  upper  midwest.  State  all  qualifi- 
cations and  enclose  picture  with  application.  Box 
481G,  B«T. 

Production-Programming,  Other* 

A  large  midwestern  television  station  has  opening 
for  an  experienced  film  director.  Send  resume 
and  photo  to  Box  512G,  B«T. 

Situations  Wanted 


Managerial 


Manager  or  assistant.  25  years  radio  and  tv. 
Family  man.  References.  Box  469G,  B«T. 


Salesmen 


Tv  salesman — now  employed — seeks  opportunity 
in  Florida  tv.  Am  experience.  Young,  family 
man,  references.  Looking  for  permanent  posi- 
tion. No  hot  shot,  just  good  salesman.  Box  462G, 
B«T. 


Announcer 


Six  years  television  broadcasting  experience. 
Hollywood  award  winning  news  cameraman. 
Resume  and  references.  Box  472G,  B«T. 

4  years  radio — 1  year  tv — 29,  family  man.  Tv- 
announcer-director.  Radio — former  program  di- 
rector, production  manager,  morning  man,  an- 
nouncer. Bass  baritone  voice.  Radio  or  tv.  Box 
497G,  B»T. 


Technical 


Engineer:  1st  ticket,  experienced,  operation — 
maintenance  am-fm-tv.  Accept  radio  or  tv. 
Immediately  available.    Box  281G,  3«T. 

Tv  engineer  desires  supervisory  position.  Five 
years  experience  in  all  phases  xmtr,  studio  and 
remote  operation  and  maintenance  plus  one  year 
am  xmtr.  Have  done  construction.  Excellent 
references.  Box  459G,  B«T. 

Am/tv  engineer,  4  years  network  tv  and  radio, 
10  electronic.  All  phases,  studio,  transmitter, 
combo.  Desire  permanent  position.  Box  470G, 
B-T. 

Production-Programming,  Others 

News  director — tv-radio — unusual  background, 
best  references,  experienced.  All  details  on  re- 
quest. Box  274G,  B»T. 

Top-rated,  sponsored  newscaster — colorful,  dis- 
tinctive. Enterprising,  mature  news-sense;  intel- 
ligent appearance;  Thoroughly  Experienced; 
Awards;  Highest  references;  SDX,  RTNDA;  ex- 
newspaperman;  B.S.;  Now  ND  50  kw  net.  Want 
tv  news!  Box  370G,  B«T. 

3  years  tv  experience  .  .  .  film  editor,  cameraman, 
video-switcher,  director,  production  manager. 
Confident  .  .  .  willing  to  accept  probationary 
period.  Resume  available.  Box  451G,  B«T. 


Producer-director,  thoroughly  experienced  all 
phases  tv  production-programming,  currently 
employed  in  highly  successful  market,  desires 
relocation  as  production  manager.  Ambitious, 
capable,  best  references.  Box  464G,  B-T. 

Director — extensive  university,  dramatic  and 
technical  training.  Impressive  executive  assistant 
background  to  contribute  including  FCC  proce- 
dure, station  construction,  programming  and 
engineering.  Wishes  to  return  to  production. 
Has  not  called  shot  in  two  years.  Single,  31,  inex- 
pensive .  .  .  relatively,  that  is.  Box  480G,  B»T. 

Cameraman — 2  years  experience.  Video,  audio, 
floor  manager,  some  directing.  Desires  position 
leading  to  production.  Box  482G,  B-T. 

Television  production  experience  in  major  mid- 
west market.  Relocate — resume,  recommenda- 
tions, references.  Box  486G,  B»T. 

May  dynamic  director,  instrumental  in  organiz- 
ing two  stations,  help  you?  Box  491G,  B«T. 

Tv  film  editor,  1  year  experience,  excellent  film 
and  tv  background.  Single,  vet,  27.  Al  Calvin, 
3020  South  Hoover  Street,  Los  Angeles  7,  Cali- 
fornia. 

Artist,  well  experienced  in  all  kinds  of  lettering, 
wants  place  in  tv  art  department  in  central  Cali- 
fornia. H.  Carter,  1708  Marie,  Antioch,  California. 

Film  director  —  editor  —  photographer.  Experi- 
enced, 15  months  film  director,  9  months  televi- 
sion director,  10  months  film  editor-photographer, 
motion  picture  experience.  Will  relocate.  Excel- 
lent references.  Elliott  Weisman,  28  Kibbe  Street, 
Hartford,  Connecticut. 

Film  director  with  complete  equipment  for  edit- 
ing and  tv  filming,  including  SOF.  Four  years 
experience  in  color  and  B&W  motion  picture 
production,  five  in  television.  Details  on  request. 
Box  2404,  New  Orleans,  La. 


For  Sale 


Stations 


lkw  daytime  exclusive  eastern  market.  Inde- 
pendent. $10,000  down.  Box  476G,  B«T. 

Free  list  of  good  radio  and  tv  station  buys  now 
ready.  Jack  L.  Stoll  &  Associates,  4958  Melrose, 
Los  Angeles  29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange.  Licensed  Brokers.  Portland 
22,  Oregon. 


Equipment  Etc. 


RCA  5-DX  5000  watt  am  transmitter,  1941  model, 
perfect  condition,  with  operating  and  FCC  spare 
tubes,  new  crystals,  your  frequency,  packed, 
F.O.B.  Indiana,  delivery  in  April,  $8,500.  Box 
478G,  B-T. 

RCA  TF5A  superturnstile.  Tuned  channel  5  but 
tunable  4  or  6.   Box  492G,  B-T. 


G.E.  250  watt  fm  transmitter,  frequency-modula- 
tion monitor,  2  bay  antenna,  165  ft.  self-supported, 
insulated  lighted  Blaw-Knox  tower.  First  reason- 
able offer  accepted  for  all  or  part.  KENO,  Las 
Vegas,  Nevada. 


1  Magnecord  PT-7-P  amplifier  with  carrying  case. 
New,  never  used  or  removed  from  original  car- 
ton. $400.  Write  or  wire  The  Voice  of  the  Andes, 
Talcottville,  Conn. 


For  sale:  Complete  16"  recording  equipment — 
Rek-O-Kut.  M-5  mechanism  model  V  turn  table. 
15  watt  hi-fi  recording  amplifier.  Hays  Music 
Company,  Hays,  Kansas. 


Custom  built  am  broadcast  transmitters,  all  types 
and  powers.  Fully  guaranteed  for  economical  and 
reliable  unattended  operation.  Fritz  Bauer,  1500 
S.  Fairway  Terrace,  Springfield.  Missouri. 


Stations 


Radio  stations.  Kansas,  Missouri,  Oklahoma 
Arkansas.  Ralph  Erwin.  Broker.  Box  811,  Tulss 


Equipment  Etc. 


Wanted:  500  feet,  1%"  air-dielectric  co-ax;  50 
feet  4  inch  copper  ground  strap;  4300  feet  of  % 
inch  air-dielectric  co-ax  sampling  line;  110.0CX 
feet  number  10  soft  drawn  copper  wire  (approx 

3400  lb.).  RCA  WY-2  field  intensity  meter.  Con 
tact  Chief  Engineer,  WCOJ,  Coastesville,  Pa.,  2100 


Instruction 


Get  your  FCC  first  phone  license  in  8  weeks 
Intensive  personalized  instruction  by  correspond- 
ence or  in  residence.  Free  brochure.  Grantham 
Dept.  1-E,  6064  Hollywood  Blvd..  Hollywood,  Call 
fornia. 


Miscellaneous 


Cledge  Roberts  would  like  to  hear  from  friend; 
and  former  students.  Write  1229  Madison  Avenue 
New  York  City. 


RADIO 


Help  Wanted 


Sales) 


1  SALESMAN 
* 

f  Dominate  Midwest  AM-TV  operation,  in  J 

T  one  of  the  first  twenty  markets,  forming  J 

*  separate  sales  staffs,  has  opening  for  ag-  »- 
i  gressive  local  salesman  selling  radio  only.  K 
j  Man  chosen  must  have  solid  sales  back-  f 

*  ground  with  major  network  affiliate  or  * 
1  hard-hitting  independent. 

f  Good    starting    salary    plus    commission,  I 

»  company-paid  life  insurance  and  profit-  • 

*t  sharing   plan.    Job    offers    potential    of  V 

I  $12,500  a  year  or  better  to  top  man.  Write  I 

T  immediately,  including  photo  to  f 

j  Box  443G,  B«T 


'  *  *  *  *  >  , 


STRUCTURAL  STEEL 
SALES  ENGINEER 


V 


0 


A  nationally  known  manufacturer  of  steel 
products  has  opportune  opening  in  sales 
for  the  right  man.  The  man  we  want 
must  be  a  graduate  structural  engineer 
or  its  equivalent.  He  should  be  between 
35  and  45  years  of  age  and  have  at  least 
five  (5)  years  experience  in  selling  radio, 
television,  and  transmission  towers  or 
similar  fabricated  products.  He  must  have 
a  proven  successful  sales  record.  The 
products  he  will  sell  are  nationally  ad- 
vertised and  his  opportunities  are  un- 
limited. Salary  open,  commensurate  with 
experience  and  ability.  All  replies  will  be 
held  in  strictest  confidence.  Send  com- 
plete resume  to: 

Box  471G,  B*T. 


SALESMAN 

Great  financial  opportunity  for  the 
guy  with  ideas  and  solid  selling 
punch  at  one  of  Baltimore's  major 
radio  stations.  Send  details  and 
photograph  to  Director  of  Sales, 
WFBR.  Baltimore. 


RADIO 


Situations  Wanted 


Managerial 


SOMEWHERE 

there  is  a  TV  or  Radio  station 
owner  planning  eventual  retire- 
ment who  wants  energetic,  ex- 
perienced, reliable  candidate  for 
general  management  duties. 

I  offer: 

•  10  years  experience  all  phases  radio, 
TV,  except  engineer.   9  as  manager. 

•  Proven    sales    and    sales  management 
record. 

•  Creative     imagination,  showmanship, 
salted  with  common  sense. 

•  Fine  background  civic  achievement. 

•  Desire  for  hard,  challenging  work. 

•  Excellent  references. 

College  graduate.  40.  Married,  family. 
Employed.  10th  year  same  organiza- 
tion. Family  ownership  situation  sty- 
mies future.  All  inquiries  answered 
promptly  in  strictest  confidence. 

Box  449G,  B»T. 


Announcers 


TOP  DISC  JOCKEY 
PERSONALITY 

With  nationally  known  station  whose  call 
letters  you  would  recognize  instantly 
looking  for  a  change.  When  first  assigned 
present  show,  time  slot  held  FIFTH 
position;  it  now  holds  highest  station 
rating  and  is  FIRST  and  SECOND  in 
highly  competitive  eastern  market  of  well 
over  a  million.  Have  a  waiting  list  of 
sponsors  long  enough  to  choke  a  mule. 
Can  build  a  large,  loyal  audience  and  sell, 
sell,  sell.  Have  reached  the  ceiling  in 
present  position,  but  offer  best  references 
from  present  employer.  Look  good  on  TV. 
Major  metropolitan  markets  only,  please. 
Box  463G.  B»T. 


TELEVISION 


Help  Wanted 


Salesmen 


WANTED 
TV  SALESMEN 

WFRV-TV,  Green  Bay,  Ch.  5,  100  KW 
station  seeks  experienced  TV  salesmen, 
one  to  be  local  sales  manager.  Write 
WFRV-TV,  Bellin  Building,  Green  Bay, 
Wis.    On  the  air  this  spring.    Tell  all. 


Situations  Wanted 


Technical 


TV  TECHNICAL 
DIRECTOR  -  SUPERVISOR 

Major  New  York  Network  Experience 
All  Phases  Technical  Operations.  Excel- 
lent Network  Reputation.    Chief  Engi- 
neers Qualifications.   Will  Relocate. 
Box  484G,  B»T 


ROADCASTING 


Telecasting 


TELEVISION 


Situations  Wanted — (Cont'd) 

Production-Programming,  Others 


*  LOOKING  FOR  A  PROMOTION  MAN  4 
NEIGHBOR 

.  .  .  The  kind  that  you  can  hardly  get  no 
.   more.    Well  then  .  .  .  here  I  am.  Have 
jjj   solid  background  of  am  and  tv  experience 
in  major  markets.  Currently  in  established 
VHF  operation.  Be  happy  to  send  resume 
and  samples,  references  and  the  like  .  .  . 
or  just  talk.   Please  write,  neighbor. 
<p  Box  516G.  B-T 


FOR  SALE 

— 8-8  

Equipment 

1  TV  TOWER 

* 

J  369  FT— IDECO  B2  heavy-duty,  three  leg, 

f  self-supporting.    Now  supporting  3  bay, 

*.  channel  2.  TV  antenna  and  4  bay  HD 

J  FM  Pylon.   Perfect  condition.  Will  sell 
on  location,  a  real  bargain. 

i  Contact 

William  E.  Neill 

WFMY-TV 
Greensboro,  N.  C. 


/ 


i  <jreensboro,  JN.  C  i 


TOWERS 

RADIO— TELEVISION 

Antennas  —  C o a x i a l<  Coble 

Tower  Sales  &  Erecting  Co. 

6 1  CO  H,  E.  Columbia  Blvd., 
Portland    11,  Oregon 


Wanted  to  Buy 

Stations 


t 
* 
t 
* 
* 
* 
t 
i 
* 
i 


WANT  TO  BUY 
RADIO  STATION 

With  annual  net  income 
in  excess  of  $25,000 
after  taxes. 
Principals  only. 
Box  460G.  B*T 


Equipment 


WANTED 

One  used  Camera  Chain,  prefer- 
ably DuMont.  Need  additional 
studio  TV  equipment.  Contact 
Lloyd  R.  Amoo,  Station  KXJB- 
TV,  Valley  City,  North  Dakota. 
Phone  1500. 


WANTED 

Bound  volumes  of  Billboard,  Variety  and 
Broadcasting  (1935-1954)  for  research  on 
history  of  entertainment  industry.  Write 
giving  dates  of  issues  and  price.  Suite 
1301,  347  Madison  Ave.,  New  York  17, 
N.  Y. 


Employment  Services 


£  _  _  *      '  ' 

RADIO  &  TV  PERSONNEL 

We  screen  New  York's  vast 
source  of  qualified  personnel; 
take  the  guesswork  out  of  hir- 
ing for  stations  anywhere.  Tell 
us  your  needs,  we  do  the  rest  I 

CAREER  BUILDERS  Agency 

Marjorie  Wiiiy,  Director,  Radio-TV  Div. 
35  West  53rd  St.,  New  York  19  •  PL  7-6385 


right 
at  our  ,j 
fingertips  ^| 
for  you  I 


 FOR  THE  RECORD  

(Continued  from  page  104) 

February  23  Decisions 

BROADCAST  ACTIONS 
By  the  Broadcast  Bureau 
Actions  of  Feb.  18 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control:  KWHN 
Fort  Smith,  Ark.;  WHLI  Hempstead,  N.  Y.; 
WDBQ  Dubuque,  Iowa;  KSTB  Breckenridge,  Tex. 

KMPC  Los  Angeles,  Calif.,  KMPC,  The  Station 
of  the  Stars — Granted  authority,  as  mod.,  to  mod- 
ulate KMPC's  transmitter  by  the  use  of  sub- 
audible  tones  below  40  cycles  (25  and  35)  applied 
to  the  broadcast  station's  carrier  at  approx.  20% 
modulation,  in  order  to  test  a  Civil  Defense  alert- 
ing Unit  for  the  city  of  Los  Angeles,  for  a  period 
ending  6-30-55. 

Modification  of  CP 

KOKE  El  Paso,  Tex.,  Trinity  Bcstg.  Corp.— 
Granted  extension  of  completion  date  to  8-18-55. 

Actions  of  Feb.  17 
Granted  License 

WMCW  Harvard,  Bl.,  Esther  Blodgett^Granted 

license  for  am  broadcast  station;  1600  kc,  500  w, 
D  (BL-5621). 

WDEH  Sweetwater,  Tenn.,  The  Harriman  Bcstg. 

Co. — Granted  license  for  am  broadcast  station; 
800  kc,  500  w,  D  (BL-5625). 

KATZ  St.  Louis,  Mo.,   St.  Louis  Bcstg.  Co. — 

Granted  license  for  am  broadcast  station;  1600 
kc.  1  kw,  D  (BL-5587). 

KONE  Reno,  Nev.,  Magowan,  Jones  and  Har- 
ford— Granted  license  for  am  broadcast  station; 
1450  kc,  250  w,  U  (BL-5616). 

WPFA  Pensacola,  Fla.,  Charles  W.  Lamar  Jr. — 

Granted  license  for  am  broadcast  station;  790  kc, 
1  kw,  D  (BL-5622). 

VVJAK  Jackson,  Tenn.,  Jackson  Bcstg.   Co. — 

Granted  license  for  am  broadcast  station;  1460 
kc,  1  kw,  D  (BL-5559). 

Actions  of  Feb.  15 

Granted  License 

WHLM  Bloomsburg,  Pa.,  Bloom  Radio — Granted 
license  covering  change  of  facilities,  hours  of 
operation,  installation  of  new  DA  for  day  and 
night  (DA-2)  and  change  transmitter  location; 
550  kc,  500  w-DA-2,  TJ,  condition  (BL-5613). 

WFIG  Sumter,  S.  C,  Radio  Station  WFIG  Inc.— 

Granted  license  covering  change  of  facilities, 
installation  of  DA  for  day  and  night  use  (DA-2), 
change  tvpe  transmitter  and  transmitter  loca- 
tion; condition;  1290  kc,  1  kw,  DA-2,  U  (BL-5609). 

WWWB  Jasper,  Ala.,  Bankhead  Bcstg.  Co. — 

Granted  license  covering  change  of  facilities, 
hours  of  operation  and  installation  of  a  new 
transmitter;  1360  kc,  1  kw,  D  (BL-5606). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WBLK-TV  Clarksburg, 
W.  Va..  to  8-28-55.  condition;  WGEM-FM  Quincy, 
111.,  to  7-1-55:  KRWC  Forest  Grove,  Ore.,  to 
6-1-55. 

Actions  of  Feb.  14 

Granted  License 

WLAM-TV  Lewiston,  Me.,  Lewiston-Auburn 
Bcstg.  Corp. — Granted  license  for  tv  broadcast 
station  (BLCT-237).    (Channel  17.) 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WNOK-TV  Columbia, 
S.  C  to  8-28-55:  WKOW-TV  Madison,  Wis.,  to 
8-17-55;  WNHC-TV  New  Haven.  Conn.,  to  8-28-55; 
WHYN-TV  Springfield,  Mass..  to  8-28-55;  WBTW 
(TV)  Florence,  S.  C.  to  4-15-55;  WSYR-TV  Syra- 
cuse, N.  Y.,  to  7-5-55;  WFTG  London,  Ky.,  to 
5-1-55. 

Action  of  Feb.  11 

Remote  Control 

WMSL  Decatur,  Ala.,  Tennessee  Valley  Radio 
and  Tv  Corp. — Granted  authority  to  operate 
transmitter  by  remote  control. 

BROADCAST  ACTIONS 

By  the  Commission  en  banc 

Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period :  WLBE  Lees- 
burg,  Fla.;  WTIL  Mayaguez,  P.  R.;  WBOY  Tar- 
pon Springs,  Fla. 
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OHIO 


This  is  WAVE-TV's  (overage 
area,  based  on  engineering 
studies   and  mail  response. 


KENTUCKY 


POLLING? 

If  you'd  like  to  do  a  really  significant 
opinion  poll  on  TV  in  Kentucky  and 
Southern  Indiana — 

ASK  YOUR  REGIONAL  DISTRIBUTORS! 

Pick  up  your  telephone,  now,  and  ask  the  people  who 
know.  Call  all  your  distributors  within  a  hundred  miles 
of  Louisville.  Ask  them  this  point-blank  question: 

"What  Louisville  television  station  do 
you  and  your  neighbors  prefer?" 

This  simple  little  survey  will  renew  your  faith  in 
polls.  Try  it  and  see. 


WAVE-TV 


CHANNEL 


3 


LOUISVILLE 


FIRST  IN  KENTUCKY 

Affiliated  with  NBC,  ABC,  DUMONT 


I  IN  B Cl  SPOT  SALES 

Exclusive  National  Representatives 


/ 


t 
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FOR  THE  RECORD 


ELESTATUS  February  28,  1955 

/  Stations  on  the  Air  With  Market  Set  Counts 
nd  Reports  of  Grantees'  Target  Dates 

litor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
d  educational  outlets  and  (2)  grantees.  Triangle  (*-)  indicates  stations  now  on  air  with  reg- 
ar  programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhi,  report  re- 
ective  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
parate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
iout  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B>T  estimate, 
ations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


ALABAMA 

rmingham— 

WABT  (13)  NBC,  ABC,  DuM;  Blair:  306.318 

WBRC-TV  (6)  CBS;  Katz;  304,320 
I  WJLN-TV  (48)  12/10/52-Unknown 
I  WEDB  (*10)  10/13/54-Unknown 
lecaturt — 

WMSL-TV  (23)  CBS,  NBC:  Walker:  26,230 
othant — 

WTVY   (9)   Young;   7/2/54-Unknown  (granted 
STA  Jan.  28) 
iobilet — 

I  W ALA -TV  (10)  ABC,  CBS,  NBC;  Headley- 
I    Reed;  101,100 

WKAB-TV  (48)  See  footnote  (c) 
;  The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

ontgomery — 

WCOV-TV    (20)    ABC,   CBS,    DuM;  Raymer; 
45,200 

WSFA-TV  (12)  NBC;  Headley-Reed 
iunfordl  — 

WEDM  (*7) 
elmat — 

WSLA  (8)  2/24/54-Unknown 
ARIZONA 

[esa  (Phoenix) — 

KVAR  (12)  NBC,  DuM;  Raymer;  116,370 
jhoenix— 

KOOL-TV  (10)  ABC;  Hollingbery;  116,370 

KPHO-TV  (5)  CBS,  DuM;  Katz;  116,370 

KTVK  (3)  ABC;  Weed;  6/10/54-3/1/55  (granted 

STA  Feb.  7) 
ucson — 

KOPO-TV  (13)  CBS,  DuM;  Hollingbery;  36.013 
KVOA-TV  (4)  ABC,  NBC;  Raymer;  36,013 
umat — 

KIVA  (11)  NBC,  DuM;  Grant;  26,132 


ARKANSAS 

El  Doradof— 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht— 

►-KFSA-TV  (22)  ABC.  CBS,  NBC,  DuM;  Pearson; 
25,000 

KNAC-TV  (5)  Rambeau;  6/3/54-Unknown 
Jonesborot — 

KBTM-TV  (8)  1/12/55-Unknown 
Little  Rock— 

►  KARK-TV  (4)  NBC,  DuM;  Petry;  97.581 
KTHV  (11)  Branham;  11/4/54-Unknown 

k-KATV  (7)  (See  Pine  Bluff) 
Pine  Blufft— 

KATV  (7)  ABC.  CBS;  Avery-Knodel;  91,389 

i-eKCMCn-TV  (6)  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (29)  ABC,  DuM;  Weed;  87,000 


New  Tv  Stations 

Th;  following  tv  stations  are  the  newest 
to  start  regular  programming: 

WFLA-TV  Tampa,  Fla.  (ch.  8),  Feb. 

21. 

KTVF  (TV)  Fairbanks,  Alaska  (ch. 
1  1  ),  Feb.  17. 


►  KERO-TV    (10)     CBS.    NBC;  Avery-Knodel; 

146,398 

Berkeley  (San  Francisco)  — 

►  KQED  («9) 
Chico— 

►  KHSL-TV  (12)  ABC,  CBS.  NBC,  DuM;  Avery- 

Knodel;  49,812 
Coronat — 

KCOA  (52),  9/16/53-Unknown 
Eurekat — 

KIEM-TV  (3)   ABC,  CBS,  NBC,  DuM;  Hoag- 
Blair,  Blair  Tv;  19,000 
Fresno — 

KBID-TV  (63)  See  footnote  (c) 

►  KJEO  (47)  ABC,  CBS,  DuM;  Branham;  156.035 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 

KARM,  The  George  Harm  Station  (12)  Boiling; 
Initial  Decision  8/31/54 
Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  2,013,564 
KBIC-TV  (22)  2/10/52-Unknown 

►  KCOP  (13)  Katz;  2,013.564 


Total  stations  on  air  in  U.  S.  and  possessions: 
423;  total  cities  with  stations  on  air:  282.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  35,727,442. 
*  Indicates  educational  stations, 
t  Cities  NOT  interconnected  to  receive  network 
service. 

(a)  Two  Buffalo,  N.  Y.,  tv  stations,  in  addition  to 
their  U.  S.  set  counts,  report  the  following  set 
coverage  in  Canada:  WBEN-TV,  421,917;  WGR- 
TV,  388,803. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  The  following  stations  have  suspended  regular 
operations  but  have  not  turned  in  CP's:  WKAB- 
TV  Mobile,  Ala.;  KBID-TV  Fresno,  Calif.;  WRAY- 
TV  Princeton,  Ind.;  WKLO-TV  Louisville,  Ky.; 
WPMT  (TV)  Portland,  Me.;  WFTV  (TV)  Duluth, 
Minn.;  WCOC-TV  Meridian,  Miss.;  KACY  (TV) 
Festus,  Mo.;  KOPR-TV  Butte,  Mont.;  WFPG-TV 
Atlantic  City,  N.  J.;  WTRI  (TV)  Albany,  N.  Y.; 
WTVE  (TV)  Elmira,  N.  Y.;  WIFE  (TV)  Dayton, 
Ohio;  KMPT  (TV)  Oklahoma  City;  KCEB  (TV) 
Tulsa,  Okla.;  WLBR-TV  Lebanon,  Pa.;  WKST-TV 
New  Castle,  Pa.;  WKJF-TV  Pittsburgh,  Pa.; 
KNTJZ-TV  Houston,  Tex.;  KETX  (TV)  Tyler, 
Tex.;  WBTM-TV  Danville,  Va.;  WTOV-TV  Nor- 
folk, Va.;  WKNA-TV  Charleston,  W.  Va. 

(d)  Shrevcport  Tv  Co.  has  received  Initial  deci- 
sion favoring  it  for  ch.  12,  which  is  currently 
operated  by  Interim  Tv  Corp.  [KSLA  (TV)]. 

(e)  WNAM-TV  Neenah,  Wis.,  has  suspended  op- 
erations pending  merger  with  WFRV-TV  Green 
Bay. 


Strong  pull 


V*. 


•  •  •  keeps  viewers  tuned  to 

KMJTV 

FRESNO,  CALIFORNIA  •  CHANNEL  24 
NBC  and  CBS  affiliate 

the  San  Joaquin  Valley's 
FIRST  TV  station  in . .  • 

POWER        now  447,000  watts. 

RECEPTION  Pacific  Coast  Measurement  Bureau 
Survey  (Oct.  '54)  shows  KMJ-TV  re- 
ception "most  satisfactory"  in  area. 

RATINGS  KMJ-TV  carries  20  out  of  the  25  top- 
rated  nighttime  programs  in  the 
Fresno  area  (ARB  report,  Oct.  '54) . 

COLOR  KMJ-TV  was  the  first  local  station 
equipped  to  transmit  network  color 
shows  and  has  presented  them  on  a 
regularly  scheduled  basis. 

Paul  H.  Raymer,  National  Representative 
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►  KHJ-TV  (9)  DuM;  H-R;  2.013,564 

►  KNXT  (2)  CBS:  CBS  Spot  Sis.;  2.013,564 

►  KRCA  (4)  NBC;  NBC  Spot  Sis.;  2,013,564 

►  KTLA  (5)  Raymer;  2,013,564 

►  KTTV  (11)  Blair;  2,013,564 
Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Sacramento — 

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC;  Weed;  127.500 
KCRA  Inc.  (3)  Initial  Decision  6/3/51 
KBET-TV  (10)  CBS,  ABC;  H-R;  9/29/54-3/20/55 

Salinast — 

►  KSBW-TV  (8)  ABC.  CBS,  NBC,  DuM;  Holling- 

bery:  492,371 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS;  Petry;  290,000 

►  KFSD-TV  (10)  NBC;  Katz;  285,333 
KUSH  (21)  12/23/53— Unknown 

San  Francisco — 

KBAY-TV  (20)  3/11/53-Unknown  (granted  STA 
Sept.  15 

►  KGO-TV  (7)  ABC;  Petry;  1,059,055 

►  KPIX  (5)  CBS;  Katz;  1,059,055 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  1,059,055 

►  KSAN-TV  (32)  McGillvra;  200,000 
San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  ABC,  CBS,  DuM;  Grant;  80,018 
Santa  Barbara — 

►  KEYT  (3)  ABC,  CBS,  NBC,  DuM;  Hollingbery; 

464.192 
Stocktont — 

►  KOVR  (13)  DuM;  Blair;  1,054,000 

►  KTVU  (36)  NBC;  Hollingbery;  112,000 
Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  150.000 
Visaliat — 

KAKI  (43)  10/6/54-Unknown 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

53,604 

►  KRDO-TV  (13)   NBC;  McGillvra;  38,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  273.069 

►  KFEL-TV    (2)    DuM;    Hoag-Blair,    Blair  Tv; 

273,069 

►  KLZ-TV  (7)  CBS;  Katz;  273.069 

►  KOA-TV  (4)  NBC;  Petry;  273,069 
KRMA-TV  (»6)  7/1/53-Unknown 

Grand  Junctiont — 

►  KFXJ-TV  (5)  NBC,  ABC,  CBS.  DuM;  Holman; 

8,600 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  50.906 

CONNECTICUT 

Bridgeport — 

WCBE  (»71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC.  DuM;  Young;  72,340 
Hartfordt— 

WCHF  (*24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC,  DuM;  H-R;  291,299 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  219,422 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC.  CBS,  NBC,  DuM;  Katz; 

899,957 

New  Londont — 

WNLC-TV  (26)  12/31/52-Unknown 
Norwicht — 

WCNE  (»63)  1/29/53-Unknown 

Stamfordt — 

WSTF  (27)  5/27/53-Unknown 

Waterburv — 

►  WATR-TV  (53)  ABC;  Stuart;  190.320 

DELAWARE 

Wilmington — 

►  WDEL-TV  (12)  NBC.  DuM;  Meeker;  2,051,000 

DISTRICT  OF  COLUMBIA 

Washington— 

►  WMAL-TV  (7)  ABC;  Katz;  600,000 
WOOK-TV  (50)  2/24/54-Unknown 

►  WRC-TV  (4)  NBC;  NBC  Spot  Sis.;  707,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  672,200 

►  WTTG  (5)  DuM;  H-R;  631.000 
WETV  (20)  10/21/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beacht  

WMFJ-TV  (2)  7/8/54-7/1/55 
Fort  Lauderdale— 

►  WITV  (17)  ABC.  DuM;  Boiling;   145,600  (also 

Miami) 
Fort  Myerst — 

►  WINK-TV  (11)  ABC,  CBS;  McGillvra;  11,726 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM:  Perry;  75.600 

►  WMBR-TV  (4)  ABC.  CBS,  DuM;  CBS  Spot  Sis.; 

373  904 

WOBS-TV  (30)  Stars  National;  8/12/53-Spring 
•55 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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Miami — 

►  WGBS-TV  (23)  NBC;  Katz 
WMFL  (33)  12/9/53-Unknown 
WTHS-TV  (*2)  11/12/53-Unknown 

►  WTVJ   (4)   CBS,  ABC,  NBC,  DuM;   Free  & 

Peters;  301,000 
Biscayne  Tv  Corp.  (7)  Initial  Decision  1/17/55 

►  WITV  (17)  See  Fort  Lauderdale 
Orlando — 

►  WDBO-TV  (6)  CBS.  ABC,  NBC.  DuM;  Blair; 

70,000 
Panama  Cityt — 

►  WJDM    (7)    ABC,    NBC,    DuM;  Hollingbery; 

24,750 
Pensacoiat — 

►  WEAR-TV  (3)  ABC.  CBS,  DuM;  Hollingbery; 

89.500 

►  WPFA  (15)  32,500 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC.  CBS.  DuM;  Weed;  134,000 

Tampat— 

►  WFLA-TV  (8)  NBC;  Blair 

WTVT  (13)  CBS;  Avery-Knodel;  9/2/54-4/1/55 
West  Palm  Beach — 

►  WEAT-TV  (12)  ABC;  Walker 

►  WIRK-TV  (21)  DuM;  Weed;  42,708 

►  WJNO-TV  (5)  NBC,  CBS,  DuM;  Venard;  225.000 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC.  NBC.  DuM;  Burn-Smith; 

45.000 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  456.190 

►  WLWA  (11)  ABC;  Crosley  Sis.;  460.430 

►  WQXI-TV  (36)  22,517 

►  WSB-TV  (2)  NBC;  Petry;  484.725 
Augusta — 

►  WJBF    (6)    ABC.    NBC.    DuM;  Hollingbery; 

132  121 

►  WEDW-TV  (12)  CBS;  Headley-Reed:  131,444 
Columbus — 

►  WDAK-TV    (28)    ABC,   NBC,   DuM;  Headley- 

Reed;  83.559 

►  WRBL-TV  (4)  CBS;  Hollingbery;  90.384 
Macon — 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  90,058 

►  WNEX-TV  (47)  NBC;  Branham;  62,032 
Romet — 

►  WROM-TV  (9)  Weed;  150,990 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS.  NBC.  DuM;  Avery- 

Knodel;  58,312 
WSAV-TV  (3)  l/2G/55-Unknown 
Thomasvillet — 

WCTV  (6)  Stars  National;  12/23/53-Spring  '55 

IDAHO 

Boise  I — ■ 

►  KBOI-TV  (2)  CBS,  DuM;  Free  &  Peters;  43,200 

►  KIDO-TV  (7)  ABC,  NBC;  Blair;  37,800 
Idaho  Falls — 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Perna; 

32,018 
Lewistont — 

Lewiston  Tv  Co.  (3)  2/9/55-Unknown 
Poqatellot — 

KWIK-TV  (6)  ABC;  Hollingbery;  3/26/53-Un- 
known 
Twin  Fallst— 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
Unknown 

ILLINOIS 

Belleville  (St.  Louis.  Mo.)— 

►  WTVI  (54)  ABC,  CBS,  DuM;  Radio  Tv  Repre- 
sentatives; 320,000 

Bloomington — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC.  DuM;  Hollingbery;  307.000 
WTLC  (»12)  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,871.800 

►  WBKB  (7)  ABC;  Blair;  2,074,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  2.080,000 
WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20)  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043,000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (*11)  11/5/53-Unknown 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35.000 
Decatur — 

►  WTVP  (17)  ABC,  DuM;  Boiling;  151,534 
Evanstont — 

WTLE  (32)  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 
Peoria — 

►  WEEK-TV    (43)    NBC,    DuM;  Headley-Reed; 

226,337 

►  WTVH-TV  (19)  CBS,  ABC,  DuM;  Petry;  214,000 
WIRL  Tv  Co.  (8)  Initial  Decision  11/5/54 

Quincyt  (Hannibal,  Mo.) — 

►  WGEM-TV    (10)    ABC,    NBC;  Avery-Knodel; 

128.900 

►  KHQA-TV  (7)  See  Hannibal.  Mo. 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  2-14,024 

►  WTVO  (39)  NBC,  DuM;  Weed;  100,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV  (4)  ABC.  CBS.  DuM;  Avery-Knodel; 

268,947 
Springfield — 

►  WICS  (20)  ABC,  NBC.  DuM;  Young;  95,000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Decision 

11/30/54 


INDIANA 

Andersont — 

WCBC-TV  (61)  2/2/55-5/1/55 
Bloomington — 

►  WTTV  (4)  NBC,  DuM;  Meeker;   606,450  (al . 

Indianapolis) 
Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  208,139 
Evansville — 

►  WFIE  (62)  ABC,  NBC.  DuM;  Venard;  94.311 

►  WEHT  (50)  See  Henderson,  Ky. 
Evansville  Tv  Inc.  (7)  Initial  Decision  10/4/ 

Fort  Wayne — 

►  WKJG-TV  (33)  NBC,  DuM;  Raymer:  112.186 

►  WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC:  Katz;  662,000 

►  WISH-TV  (8)  ABC,  CBS,  DuM;  Boiling;  524,7 

►  WTTV  (4)  See  Bloomington 
Lafayettet — 

►  WFAM-TV  (59)  CBS,  DuM;  Rambeau;  66,500 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC.  DuM;  Ha 

man.  Walker;  101,000 
Notre  Dame  (South  Bend)t — 

WNDU-TV  (46)  NBC;  8/12/54-Unknown 
Princetont — 

WRAY-TV  (52)  See  footnote  (c) 
South  Bend — 

►  WSBT-TV  (34)  CBS,  DuM;  Raymer:  206.473 

Terre  Haute — 

►  WTHI-TV  (10)  ABC,  CBS,  DuM;  Boiling;  147,2i 
Waterloo  (Fort  Wayne) — 

►  WINT  (15)  ABC.  CBS;  H-R;  133.478 

IOWA 

Ames — 

►  WOI-T\T(5)  ABC,  CBS,  DuM;  Weed;  289.940 

Cedar  Rapids — 

►  KCRG-TV  (9)  ABC,  DuM;  Venard;  118.333 

►  WMT-TV  (2)  CBS;  Katz;  259.300 
Davenport  (Moline,  Rock  Island)  — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  295,156 

Des  Moines — 

►  KGTV  (17)  ABC;  Hollingbery;  76,500 

►  WHO-TV  (13)  NBC;  Free  &  Peters;  302,000 
Cowles  Broadcasting  Co.  (8)  Initial  Declsio 

8/26/54 
Fort  Dodget  

►  KQTV  (21)  NBC,  DuM;  Pearson;  22,100 
Mason  City — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed;  127,812 
Sioux  City — 

►  KTIV  (4)  NBC,  ABC.  DuM;  Hollingbery;  152,83 

►  KVTV  (9)  ABC,  CBS,  DuM;  Katz;  137,035 
Waterloo — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed 

140.763 

KANSAS 

Great  Bendt — 

►  KCKT  (2)  NBC;  Boiling;  126.258 
Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  199,012 
Manhattant — 

KSAC-TV  (♦S)  7/24/53-Unknown 
Pittsburgt — 

►  KOAM-TV  (7)  ABC,  NBC,  DuM;  Katz,  86,587 
Topeka— 

►  WIBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis., 

414,493 
Wichita— 

►  KAKE-TV  (10)  ABC;  Hollingbery;  195,110 

►  KEDD  (16)  NBC;  Petry:  124,311 
Wichita  Tv  Corp.  (3)  Initial  Decision  8/1/54 

KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry;  8/14/52-Unknown 
Henderson  (Evansville,  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  78.395 
Lexingtont — 

WLAP-TV  («7)  12/3/93-Unknown 
WLEX-TV    (18)    NBC,    ABC,    DuM;  Forjoe; 
4/13/54-3/1/55  (granted  STA  Jan.  20) 
Louisville — 

►  WAVE-TV  (3)  ABC.  NBC,  DuM;   NBC  Spot 

Sis  '  434  912 

►  WHAS-TV   (11)   CBS;  Harrington,  Righter  & 

Parsons.  See  footnote  (b) 
WKLO-TV  (21)  See  footnote  (c) 
WQXL-TV  (41)  Forjoe;  1/15/53-Unknown 
Newportt — 

WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Alexandriat — 

►  KALB-TV  (5)  Weed 
Baton  Rouge — 

►  WAFB-TV  (28)  ABC.  CBS.  DuM;  Young;  78,000 
WBRZ  (2)  Hollingbery;  1/28/54-4/15/55 

Lafavettet — 

KLFY-TV  (10)  9/16/53-7/1/55 
Ice  Chsrlcs  

►  KPLC-TV  (7)  ABC.  NBC:  Weed;  55,935 

►  KTAG  (25)  CBS,  ABC.  DuM;  Young;  37,000 
Monroe — 

►  KNOE-TV   (8)    CBS.  NBC.  ABC.  DuM;  H-R: 

199,000 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Unknown 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 

►  WDSU-TV  (6)   ABC,  CBS,  NBC.  DuM:  Blair; 

306,096 

►  WJMR-TV    (61)    ABC,    CBS,    DuM;  Boiling; 

108.992 

Broadcasting    •  Telecasting 
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■eveport — 

CSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 
75,600 

Shraveport  Tv  Co.  (12)  Initial  Decision  6/7/34- 
See  footnote  (d) 

{TBS  Inc.  (3)  2/16/55-Unknown 
MAINE 

,  rigor — 

VABI-TV  (5)  ABC.  CBS,  NBC,  DuM;  Holling- 
bery;  79,104 
VTWO  (2)  CBS;  Venard 
:  jvlston — 

VLAM-TV  (17)  DuM;  Everett-McKlnney; 
24.000 

land  Spring— 
iSZl  iffMTW    (8)    ABC.    CBS,    DuM;  Harrington, 
'  Righter  Sc  Parsons;  259,933 
rtland— 

VCSH-TV  (6)  NBC.  DuM;  Weed;  150.004 
VGAN-TV  (13)  ABC.  CBS;  Avery-Knodel 
WPMT  (53)  See  footnote  (c) 

MARYLAND 

ltimore — 

VAAM  (13)  ABC,  DuM;   Harrington.  Righter 
&  Parsons;  588,336 
VBAL.-TV  (11)  NBC;  Petry;  588,336 
.«!    WITH-TV  (72)  Forjoe;  12/18/52-Unknown 
IJVMAR-TV  (2)  CBS;  Katz;  588,336 
!  jWTLF  (18)  12/9/53-Unknown 
mberlandt — 

WTBO-TV  (17)  11/12/53-Unknown 
lisburyt — 

1VBOC-TV  (16)  ABC.  CBS,  DuM;  Burn-Smith; 
49,315 

MASSACHUSETTS 
ami  (Pittsfield)— 
HVMGT  (19)  DuM;  Walker;  169.015 
Si    |  ston — 

WBZ-TV  (4)  NBC;  Free  &  Peters;  1.267,223 
WGBH-TV  (*2)  7/16/53-April  '55 
JVJDW  (44)  8/12/53-Unknown 
jiiJLWNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,267,223 
ocktont — 

WHEF-TV  (62)  7/30/53-Unknown 
mbridge  (Boston) — 

WTAO-TV     (56)     DuM;  Everett-McKinney; 
|  178.800 
ringfield — 

WHYN-TV  (55)  CBS,  DuM;  Branham;  168,000 
JWWLP  (61)  ABC,  NBC;  Hollingbery;  168,000 
ircester — 

WAAB-TV  (20)  Forjoe;  8/12/53-Unknown 
•III  »WWOR-TV  (14)  ABC,  DuM;  Raymer;  76,212 

MICHIGAN 

in  Arbor — 

IWPAG-TV  (20)  DuM;  Everett-McKinney;  24,000 
WUOM-TV  (*26)  11/4/53-Unknown 
ttle  Creek— 

WBCK-TV  (58)  Headley-Reed;  11/20/52-Un- 
known 

iy  City  (Midland,  Saginaw) — 
JwNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 
I  289.793 
\iillact— 

WWTV  (13)  ABC.  CBS.  DuM;  Weed;  64,920 
:troit— 

WBID-TV  (62)  11/19/53-Unknown 
WJBK-TV  (2)  CBS;  Katz;  1,553,200 
WTVS  i»5S)  7/14/54-Unknown 
WWJ-TV  (4)  NBC;  Hollingbery;  1.466,000 
WXYZ-TV  (7)  ABC;  Blair;  1,469.900 
CKLW-TV  (9)  1,238.585.   See  Windsor,  Ont. 
ist  Lansingt — 
WKAR-TV  (*60) 
int— 

WJRT  (12)  5/12/54-Unknown 
•and  Rapids — 

WOOD-TV  (8)  ABC,  NBC,  DuM;  Katz;  488,490 

WMCN  (23)  9/2/54-Unknown 

FoijWalamaz,°— 

WKZO-TV  (3)  CBS,  ABC,  NBC,  DuM;  Avery- 
Knadel;  539,390 
,  insing— 

IWTOM-TV  (54)  ABC.  DuM;  Everett-McKinney; 
55,800 

WJIM-TV  (6)  ABC,  CBS,  NBC;  Petry;  417,000 
larquettet — 

WAGE-TV  (6)  4/7/54-Unknown 
luskegont — 
WTVM  (35)  12/23/52-Unknown 
lginaw  (Bay  City.  Midland)  — 

WKNX-TV  (57)  ABC.  CBS;  Gill-Perna;  140.000 
averse  Cityt — 

WPBN-TV  (7)  NBC;  Holman;  36,965 
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MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Pearson;  95.951 
Duluth  (Superior,  Wis.)— 

►  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  78,500 

►  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Hibbingt— 

KHTV  (10)  1/13/54-Unknown 
Minneapolis  (St.  Paul)— 

►  KEYD-TV  (9)  DuM;  H-R 

►  WCCO-TV  (4)  CBS;  Free  &  Peters;  570,600 

►  WTCN-TV  (11)  ABC;  Blair;  570,600 
Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  95,833 
St.  Paul  (Minneapolis)  — 

►  KSTP-TV  (5)  NBC;  Petry;  570,600 

►  WMIN-TV  (11)  ABC;  Blair;  570,000 

MISSISSIPPI 

Biloxit— 

Radio  Assoc.  Inc.  (13)  Initial  Decision  7/1/54 
Columbust — 

WCBI-TV  (4)  McGillvra;  7/28/54-Summer  '55 
J  ck  ckson  

►  WJTV  (25)  CBS,  DuM;  Katz;  68,404 

►  WLBT  (3)  NBC;  Hollingbery;  122,765 

►  WSLI-TV  (12)  ABC;  Weed;  110.000 
Meridiant — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC.  BuM;  Head- 

ley-Reed; 56,800 
Tupelot— 

WTWV  (9)  12/8/54-Fall  '55 

MISSOURI 

Cape  Girardeau — 

►  KFVS-TV  (12)  CBS.  NBC,  DuM;  Headlev-Reed; 

115,000 
Claytont— 

KFUO-TV  (30)  2/5/53-Unknown 
Columbia — 

►  KOMU-TV   (8)  ABC,  CBS.  NBC.  DuM;  H-R: 
53,048 

Festust— 

KACY  (14)  See  footnote  (c) 
Hannibalt  (Quincy.  111.)— 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  145,680 

►  WGEM-TV  (10)  See  Quincy,  111. 
Jefferson  Cityt — 

►  KRCG  (13)  CBS;  Hoag-Blair,  Blair-Tv 
Joplin — 

+■  KSWM-TV  (12)  CBS;  Venard;  81,270 
Kansas  City — 

►  KCMO-TV  (5)  ABC,  CBS,  DuM;  Katz;  475,064 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  475,064 

►  WDAF-TV   (4)    NBC;   Harrington,  Righter  4 

Parsons;  475,064 
Kirksvillet — 

KTVO  (3)  12/16/53-Unknown 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS.  DuM;  Headley-Reed;  125,300 
St.  Louis — 

►  KETC  (*9)  500.000 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis.; 

732,884 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42)  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVI  (54)  See  Belleville.  III. 
Sedaliat— 

►  KDRO-TV  (6)  Pearson;  57,000 
Springfield— 

►  KTTS-TV  (10)  CBS.  DuM;  Weed;  62,370 

►  KYTV  (3)  NBC;  Hollingbery;  69,300 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed;  20,000 
Buttet— 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TV  (6)  ABC;  No  estimate  given 
Great  Fallst — 

►  KFBB-TV  (5)   CBS,  ABC.  DuM;  Hoag-Blair. 

Blair-Tv;  20,000 

Missoulat — 

►  KGVO-TV  (13)  ABC.  CBS,  NBC.  DuM:  Gill- 

Perna;  18,000 

NEBRASKA 

Hastingst — 

The     Seaton     Publishing     Co.     (5)  2/11/55- 
Unknown 
Kearney  (Holdrege) — 

►  KHOL-TV  (13)  ABC.  CBS,  NBC.  DuM;  Meeker; 

47.538 
Lincoln — 

►  KOLN-TV  (10)  ABC,  CBS,  DuM;  Avery-Kno- 
del: 111.006 

►  KUON-TV  (*12)  72,849 
Omaha — 

►  KMTV  (3)  ABC,  CBS.  DuM:  Petry:  286,000 

►  WOW-TV  (6)  NBC,  DuM;  Blair;  286,000 
Scottsblufff— 

KSTF  (10)  8/18/54-Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


NEVADA 

Hendersont — 

►  KLRJ-TV  (2)  NBC;  Pearson 
Las  Vegas— 

►  KLAS-TV  (8)  CBS,  ABC,  DuM;  Weed;  21,244 
Reno — 

►  KZTV   (8)    ABC,   CBS,   NBC.  DuM;  Pearson; 

17.250 

NEW  HAMPSHIRE 

Keenet— 

WKNE-TV  (45)  4/22/53-Unknown 
Manchester — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  381,338 
Mt.  Washington! — 

►  WMTW  (8)  See  Poland  Spring,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  6.000 
Atlantic  City — 

WFPG-TV  (46)  See  footnote  (c) 

WOCN  (52)  1/8/53-Unknown 
Camdent — 

WKDN-TV  (17)  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Petry;  4,290,000 
New  Brunswickt — 

WTLV  («19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC,  DuM;  Hollingbery;  50,000 

►  KOB-TV  (4)  NBC;  Branham;  53,496 

►  KGGM-TV  (13)  CBS;  Weed;  53,496 
Roswellt — 

►  KSWS-TV  (8)  NBC.  ABC,  CBS,  DuM:  Meeker; 

25.427 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,    CBS,    DuM;  Boiling; 

152,000 

WTRI  (35)  See  footnote  (c) 
WTVZ  (*17)  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12)   ABC.  CBS,  NBC,  DuM;  Boi- 

ling; 317,290 
WQTV  (*46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 
Buffalo— 

►  WBEN-TV  (4)   ABC,  CBS,  DuM;  Harrington 

Righter  &  Parsons;  445,151.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC.  DuM;  H-R, 

170,000 


THE  SPOTLIGHT'S  ON 

WE  HT 

IN  THE 

EVANSVILLE  MARKET 


ROADCASTING     •  TELECASTING 


February  28,  1955 


Page  113 


even  in  FLORENCE  it  s 

WHEN 


Qhey  give  a  fast  brush  to  paint- 
ing in  Florence  —  they're  too 
busy  watching  WHEN  -  TV  to 
puddle  around  with  a  palette. 


Naturally,  we're  talking 
about  Florence,  N.  Y.,  one 
of  the  250  communities  in 
upstate  New  York  to  whom 
television  is  the  Gallery  of 
the  World  ...  and  WHEN 
is  their  favorite  picture. 
Patrons  of  the  arts,  they 
counttheir  lira  by  the  pound 
and  love  to  spend  'em  on 
cars,  clothes,  caviar,  and 
candles.  Want  a  market  for 
your  own  objets  d'art?  Try 
an  exhibit  on  Channel  8, 
the  favorite  viewing -place 
of  Central  New  York  art- 
lovers  (2Va  million  of  them.) 
For  display  space  .  .  . 

SEE  YOUR  NEAREST  KATZ  AGENCY 


CBS 
ABC 

DUMONT 
A 

MEREDITH 
STATION 


WATCHES 


WH|N 


CHANNEL  ( 

SYRACUSE,  N.Y. 


-FOR  THE  RECORD' 


►  WGR-TV  (2)  NBC,  ABC,  DuM;  Headley-Reed; 

447,938.  See  footnote  (a). 
WTVF  (*23)  7/24/52-Unknown 
Carthage  (Watertown) — 

►  WCNY-TV  (7)  CBS,  ABC,  DuM;  Weed;  58,590 
Elmira— 

WTVE  (24)  See  footnote  (c) 
Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-Unknown 
WIET  (*14)  1/8/53-Unknown 
Kingston — 

►  WKNY-TV  (fi6)  ABC,  CBS,  NBC,  DuM;  Meeker: 

27,100 

Lake  Placid  t(Plattsburg)— 

►  WIRI  (5)  Young 
New  York — 

►  WABC-TV  (7)  ABC;  Weed;  4.290,000 

►  WABD  (5)  DuM;  Avery-Knodel:  4,290.000 

►  WCBS-TV  (2)  CBS:  CBS  Spot  Sis.;  4,290,000 
WGTV  (*25)  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,290,000 

►  WPIX  (11)  Free  &  Peters;  4.290,000 

►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,290,000 

►  WATV  (13)  See  Newark,  N.  J. 
Rochester — 

WCBF-TV  (15)  6/10/53-Unknown 

►  WHAM-TV  (5)  NBC;  Hollingbery;  300.000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKlnney; 

281,790 

WRNY-TV  (27)  4/2/53-Unknown 
WROH  (*21)  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  281,790 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  419,000 
Svracuse — 

►  WHEN-TV  (8)  ABC,  CBS.  DuM:  Katz;  358.300 
WHTV  (»43)  9/18/52-Unknown 

►  WSYR-TV    (3)    NBC:    Harrington,   Righter  & 

Parsons:  358,300 
Utica— 

►  WKTV   (13)    ABC.   CBS,   NBC,   DuM;  Cooke: 

157,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  CBS,  NBC;  Boiling;  33,000 

►  WLOS-TV  (13)  ABC,  DuM;  Venard;  298.130 
Chapel  HiHt— 

►  WUNC-TV  (»4) 
Charlotte— 

►  WQMC  (36)  ABC,  NBC;  Boiling;  56,338 

►  WBTV  (3)  CBS.  ABC,  NBC.  DuM:  CBS  Spol 

Sis.:  466,402 
Durham — 

►  WTVD  (11)  ABC.  NBC;  Headley-Reed;  185.690 
Fayettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WTVX  (48)  4/7/54-Unknown 
Greensboro — 

►  WFMY-TV  (2)   ABC,  CBS.  DuM;  Harrington, 

Righter  &  Parsons;  292.768 
Greenville — 

►  WNCT  (9)    ABC.  CBS,  NBC,  DuM;  Pearson: 

98,070 
New  Berni  — 

Nathan  Frank  (13)  2/9/55-Unknown 
Raleigh — 

►  WNAO-TV    (28)    ABC,    CBS,    DuM;  Avery- 

Knodel;  124,440 
Washingtont — 

WITN  (7)  10/27/54-Unknown 
Wilmingtont — 

►  WMFD-TV  (6)  ABC,  NBC;  Weed;  50,003 
WTHT  (3)  2/17/54-Unknown 

Winston -Salem — ■ 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  257,600 

►  WTOB-TV  (26)  ABC;  DuM;  H-R;  84,300 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV   (5)   CBS,  NBC.  DuM;  Hoag-Blair. 

Blair-Tv;  26,261 
Fargot — 

►  WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters:  65,000 
Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 

26,000 
Valley  Cityt— 

►  KXJB-TV  (4)  CBS,  DuM;  Weed;  69,981 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  174,066 
Ashtabulat — 

►WICA-TV  (15)  25,000 
Cantont— 

Tri-Cities  Telecasting  Inc.  (29)  Initial  Decision 
11/17/54 
Cincinnati — ■ 

►  WCET  (*48)  2,000 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  724,140 

►  WKRC-TV  (12)  CBS;  Katz;  662,236 

►  WLWT  (5)  NBC;  WLW  Sis.;  525,000 
WQXN-TV  (54)  Forjoe;  5/14/53-Unknown 

Cleveland — 

WERE-TV  (65)  6/18/53-TJnknown 

►  WEWS  (5)  CBS;  Branham;  1,077,580 
WHK-TV  (19)  11/25/53-TJnknown 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.:  1.045,000 

►  WXEL  (8)  ABC,  CBS;  Katz;  1,085,000 
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Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  427,239 

►  WLWC  (4)  NBC;  WLW  Sis.;  350.800 
WOSU-TV  (»34)  4/22/53-Unknown 

►  WTVN-TV  (6)  ABC,  DuM;  Katz;  381,451 
Dayton — 

►  WHIO-TV  (7)  CBS,  DuM;  Hollingbery;  637,2 
WIFE  (22)  See  footnote  (c) 

►  WLWD  (2)  ABC,  NBC;  WLW  Sis.;  320,000 
Elyriat— 

WEOL-TV  (31)  2/11/54-Unknown 
Lima — 

WIMA-TV  (35)  Weed;  1/24/52-TJnknown  ! 

►  WLOK-TV  (73)  NBC;  H-R;  71.285 
Mansfieldt — 

WTVG  (36)  6/3/54-TJnknown 
Massillont — 

WMAC-TV  (23)  Petry:  9/4/52-Unknown 
Steubenville  (Wheeling,  W.  Va.)— 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083.900 
Toledo — 

►  WSPD-TV  (13)  ABC.  CBS,  NBC,  DuM;  Kat  j 

310.170 

WTOH-TV  (79)  10/20/54-Unknown 
Youngstown — 

►  WFMJ-TV  (21)  NBC;  Headley-Reed;  149,000 

►  WKBN-TV    (27)    ABC.    CBS,    DuM;  Rayme 

148.588 
Zanesville — 

►  WHIZ-TV  (18)  ABC,  CBS,  NBC,  DuM:  Pea  ' 

son;  45,000 

OKLAHOMA 

Ada— 

►  KTEN  (10)  ABC;  Venard:  180,000 
Ardmoret — 

KVSO-TV  (12)  5/12/54-Unknown 
Enidt— 

►  KGEO-TV  (5)  ABC;  Pearson;  118,000 
Lawtont — ■ 

►  KSWO-TV  (7)  DuM;  Pearson;  54.540 
Miamit — 

KMIV  (58)  4/22/53-Unknown 
Muskogeet — 

►  KTVX  (8)  ABC,  DuM;  Avery-Knodel;  248,7 
Oklahoma  City — 

KETA  (*13)  12/2/53-Unknown 
KMPT  (19)  See  footnote  (c) 

►  KTVQ  (25)  ABC;  167,381 

►  KWTV  (9)  CBS.  DuM;  Avery-Knodel;  256,1' 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  313.060 
Tulsa — 

KCEB  (23)  See  footnote  (c) 

►  KOTV  (6)  CBS;  Petry;  248,650 
KSPG  (17)  2/4/54-Unknown 

►  KVOO-TV  (2)  NBC;  Blair;  242,000 
KOED-TV  (»11)  7/21/54-Unknown 

OREGON 

Eugene — 

►  KVAL-TV  (13)  ABC,  NBC.  DuM:  Hollingber 

40,109 
Klamath  Fallst— 

KFJI-TV  (2)  Grant;  12/2/54-Unknown 
Medford — 

►  KBES-TV  (5)  ABC,  CBS.  NBC,  DuM;  Hoai 

Blair,  Blair-Tv;  26.425 
Portland — 

KLOR  (12)  ABC;  Hollingbery;  7/22/54-3/9/! 

►  KOIN-TV    (6)    ABC,    CBS;    CBS    Spot  Sis 

287.400 

►  KPTV  (27)  NBC,  DuM:  NBC  Spot  Sis.;  219,7- 
North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/! 

Salem* — 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 

►  WFMZ-TV  (67)  Avery-Knodel;  32,000 
WQCY  (39)  Weed;  8/12/53-Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-I 

490.528 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  89.307 

Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  84,9: 

Erie— 

►  WICU  (12)  ABC,  NBC.  DuM;  Petry;  208.500 
WLEU-TV  (66)  12/31/53-Unknown 

►  WSEE  (35)  CBS,  DuM;  Avery-Knodel;  58,820 
Harrisburg — 

►  WCMB-TV  (27)  Forjoe 

►  WHP-TV  (55)  CBS;  Boiling;  193,002 

►  WTPA  (71)  ABC,  NBC;  Headley-Reed;  193,01 
Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  ABC,  CBS,  DuM;  Weed 

►  WJAC-TV  (6)  CBS.  NBC,  DuM;  Katz;  831,303 

►  WGAL-TV  (8)  CBS,  NBC,  DuM;  Meeker;  602,3f 
WWLA  (21)  5/7/53-Unknown 

Lebanont — 

WLBR-TV  (15)  See  footnote  (c) 
New  Castie — 

WKST-TV  (45)  See  footnote  (c) 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1.904.946 

►  WFIL-TV  (6)  ABC.  DuM;  Blair;  2,043,972 
WIBG-TV  (23)  10/21/53-Unknown 

►  WPTZ  (3)  NBC  Free  &  Peters;  1,947,322 
Pittsburgh — 

►  KDKA-TV  (2)  CBS,  NBC,  DuM;  Free  &  Peter 

1.134,110 

►  WENS  (16)  ABC,  CBS,  NBC;  Petry;  475,000 
WKJF-TV  (53)  See  footnote  (c) 

►  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknow 
Reading — 

►  WEETJ-TV    (33)    ABC,    NBC;  Headley-Reec 

95,000 

►  WHUM-TV  (61)  CBS;  H-R;  219,370 


Broadcasting 


Telecastin 


■ 


i  vanton — 

I  WARM-TV  (16)  ABC;  Hollingbery;  200.000 
I  'vGBI-TV  (22)  CBS:  Blair;  210.000 
I  |#TVU  (73)  Everett-McKinney;  250.000 
it  uryt — 

Sunbury  Bcstg.  Corp.  (38)  2/9/55-Unknown 
I  lkes-Barre — 

\   .VBRE-TV  (28)  NBC:  Headley-Reed;  225,000 
{  WILK-TV    (34)    ABC.    DuM;  Avery-Knodel; 

250,000 
I  lliamsportt — 

WRAK-TV    (36)    Everett-McKinney;  11/13/52- 

Fall  '55 
rk— 

.VNOW-TV  (49)  DuM;  Forjoe;  87,400 
•VSBA-TV  (43)  ABC;  Young;  88,000 

RHODE  ISLAND 

evidence — 

JAR-TV  (10)  ABC.  CBS,  NBC.  DuM;  Weed; 

1  1,404,002 

;WNET  (16)  ABC;  Raymer;  82.000 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  9/23/53) 

SOUTH  CAROLINA 

iderson — 

WAIM-TV  (40)  CBS;  Headley-Reed:  127.200 
mdent — 

WACA-TV  (15)  6/3/53-Unknown 
arleston — 

WCSC-TV    (5)    ABC,    CBS;    Free    &  Peters; 
153,517 

WUSN-TV  (2)  NBC;  H-R;  138.500 
lumbia — 

WCOS-TV    (25)    ABC.    DuM;  Headley-Reed; 
72.000 

WIS-TV  (10)  NBC.  DuM;  Free  &  Peters;  138,992 
WNOK-TV  (67)  CBS;  Raymer;  75,000 
urence — 

WBTW  (8)  CBS,  NBC,  ABC,  DuM;  CBS  Spot 
■j   jj   Sis.;  111,340 
•eenville — 

WFBC-TV  (4)  NBC;  Weed;  443.850 
WGVL  (23)  ABC,  DuM;  H-R;  113,000 
artanburgt — 
WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Unknown 

SOUTH  DAKOTA 

ipid  Cityt— 

KOTA-TV  (3)  12/8/54-6/1/55 
3ux  Falls — 

KELO-TV  (11)  ABC,  CBS.  NBC,  DuM;  Raymer; 
112,387 

TENNESSEE 

;jpfciattanooga — 

!WDEF-TV  (12)  ABC,  CBS.  NBC.  DuM;  Bran- 
ham;  127,348 
Mountain  City   Tv  Inc.    (3)    Initial  Decision 

7/5/54 
cksont — 

WDXI-TV     (7)      Burn-Smith;  12/2/53-3/1/55 

(granted  STA  Feb.  4) 
hnson  City — 

WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 129,360 
jnoxville — 

"  WATE  (6)  ABC,  NBC;  Avery-Knodel;  103,970 
WBIR-TV  (10)  Initial  Decision  1/5/55 
WTSK-TV    (26)    ABC.    CBS,   DuM;  Pearson; 

80.050 
emphis — 

VvHBQ-TV  (13)  CBS:  Blair:  336,442 
WMCT  (5)  ABC,  NBC,  DuM;  Branham;  336,442 
WREC  Broadcasting  Service  (3)  Initial  Deci- 
sion 8/27/54 
ashville — 

WSLX-TV  (8)  ABC,  DuM.;  Hollingbery;  230,130 
WSM-TV  (4)  NBC,  DuM;  Petry;  208,985 
.d  Hickory  (Nashville) — 
£1   J  WLAC-TV  (5)  CBS;  Katz;  224.519 

TEXAS 

ibilenet — 

KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  42,240 
marillo — 

K FDA-TV  (10)  ABC,  CBS;  H-R;  68,238 
KGNC-TV  (4)  NBC,  DuM;  Katz;  68,238 
us  tin — 

KTBC-TV  (7)  ABC,  CBS.  NBC.  DuM;  Raymer; 

106,876 
eaumontt — 

KBMT  (31)  ABC,  NBC.  DuM;  Forjoe;  40,000 


5H 


KFDM-TV  (6)   CBS;  Free  &  Peters;  8/4/54- 
4/1/55 

Ig  Springt— 

KBST-TV  (4)  CBS;  Pearson;  7/22/54-July  '55 
orpus  Christit — 

KVDO-TV  (22)  NBC,  ABC,  CBS,  DuM;  Young, 
Brown;  38,850 

Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/54 
K-SDC  Tv  Inc.  (10)  Initial  Decision  1/20/55 
alias — 

KDTX  (23)  1/15/53-Unknown 
KLTF-TV  (29)  2/12/53-Unknown 
KRLD-TV  (4)  CBS;  Branham;  448,000 
WFAA-TV  (8)  ABC,  NBC,  DuM:  Petry;  448,000 
1  Paso — 

KOKE  (13)  Forjoe:  3/18/54-Unknown 
KROD-TV    (4)    ABC,    CBS,    DuM;  Branham; 

65.878 

KTSM-TV  (9)  NBC;  Hollingbery;  63,868 
Worth— 

WBAP-TV  (5)  ABC,  NBC;  Free  &  Peters; 

450,000 

KFJZ-TV  (11)  H-R;  9/17/54-Spring  '55 


Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  378.000 
Harlingent  (Brownsville.  McAllen.  Weslaco) — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  H-R:  48,275 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 
+■  KPRC-TV  (2)  NBC;  Petry;  387.000 

►  KTRK-TV  (13)  ABC.  DuM;  Blair;  387.000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (»8)  300.000 

KXYZ-TV  (29)  6/18/53-Unknown 
Longviewt — 

KTVE  (32)  Forjoe;  40,000 
Lubbock — 

►  KCBD-TV  (11)  ABC,  NBC;  Raymer;  75.164 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

67,878 

KFYO-TV  (5)  Katz:  5/7/53-Unknown 
Lufkint — 

KTRE-TV  (9)  Venard;  11/17/54-7/1/55 
Midland — 

►  KMID-TV  (2)  ABC.  CBS.  NBC.  DuM;  Venard; 

39,250 
Odessat — 

Odessa  Tv  Co.  (7)  Initial  Decision  11/18/54 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Melville;  38.598 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12/54-April  '55 

►  KENS-TV  (5)  ABC,  CBS,  DuM;  Free  &  Petert; 

237,255 

►  WAOI-TV  (4)  ABC,  NBC;  Petry;  236,912 
Sweetwatert — 

KPAR-TV   (12)   CBS;   Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  103,144 
Texarkana  (also  Texarkana.  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  108,270 
Tylert— 

KETX  (19)  See  footnote  (c) 

►  KLTV   (7)   ABC,   CBS,  NBC,  DuM;  Pearson: 

80,294 
Wacot— 

►  KANG-TV    (34)    CBS,    ABC,    DuM:  Ravmer; 

48.922 

KWTX-TV  (10)  12/1/54-4/1/55 
Weslacot  (Brownsville,  Harlingen,  McAllen)  — 

►  KRGV-TV  (5)  NBC;  Raymer;  47,673 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  88,430 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Salt  Lake  City— 

KSL-TV  (5)  CBS.  DuM;  CBS  Spot  Sis.;  167,200 

►  KTVT  (4)  NBC;  Katz;  167,200 

►  KUTV  (2)  ABC;  Hollingbery;  181.500 

VERMONT 

Montpeliert — 

►  WMVT  (3)  ABC.  CBS,  NBC;  Weed;  113,000 

VIRGINIA 

Bristolf — 

Appalachian  Broadcasting  Corp.  (5)  Initial  De- 
cision 2/1/55 
Danvillef — 

WBTM-TV  (24)  See  footnote  (c) 
Hampton  (Norfolk) — 

►  WVEC-TV    (15)    NBC,    DuM;  Avery-Knodel; 

131,000 
Harrisonburg — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Pearson; 

104,570 
Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery; 

179,100 
Newport  News  — 

►  WACH-TV  (33)  Walker 
Norfolk— 

►  WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  349,467 
WTOV-TV  (27)  See  footnote  (c) 

Beach  view  Bcstg.  Corp.  (10)  Initial  Decision 
12/23/54 

►  WVEC-TV  (15)  See  Hampton 
Petersburgt — 

WPRG  (8)  9/29/54-Unknown 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  481.193 

Richmond  Tv  Corp.  (12)  Initial  Decision  2/21/55 
Roanoke — 

►  WSLS-TV    (10)    ABC.    NBC;  Avery-Knodel; 

311,001 

WASHINGTON 

Bellingham — 

►  KVOS-TV  (12)  CBS,  DuM;  Forjoe;  158,653 
Pascot — 

►  KEPR-TV  (19)  39,500 
Seattle  (Tacoma) — 

►  KING-TV  (5)  ABC;  Blair;  415,500 

►  KOMO-TV  (4)  NBC;  Hollingbery;  415.500 

►  KCTS  C9) 

KCTL  (20)  4/7/54-Unknown 
Spokane — 

►  KHQ-TV  (6)  NBC;  Katz;  100,410 

►  KREM-TV  (2)  ABC:  Petry;  95.649 

►  KXLY-TV  (4)  CBS.  DuM;  Avery-Knodel;  99.553 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


I'M  JOE  FLOYD  .  .  . 


THERE'S  NOTHING 
SMALL  ABOUT  ME  .  .  . 

And  that  goes  for  the  other 
boys  on  my  crew  at  KELO  (TV 
and  RADIO)  Sioux  Falls.  We 
think  big,  we  promise  big,  we 
deliver  big  .  .  .  and  we  put  our 
weight  behind  every  program 
and  commercial  with  famous 
KELO  merchandising.  Just  an- 
other reason  why  the  greater 
Sioux  Empire  likes  to  look  our 
way — and  buy  the  products 
we  sell! 


INTER- 
CONNECTED 

For 

Even  Greater 
Service  to 
Advertisers 


AND 
NOW 


KELO 


ROADCASTING 


Telecasting 


Channel  11  -  Sioux  Falls,  S.  D. 

JOE  FLOYD,  President 

NBC  (TV)  PRIMARY 
ABC  •  CBS  •  DUMONT 

IV BC  (Radio)  Affiliate 
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Tacoma  (Seattle)— 

►  KTVW    (13)    Barry.   N.   Y.;    Clark.  Chicago; 

415,500 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  415,500 
Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC.  DuM;  Weed; 

39,500 

WEST  VIRGINIA 

Bluefieldt— 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
Charleston — 

►  WCHS-TV    (8)    ABC.   CBS,   DuM;  Branham; 

402,584 

WKNA-TV  (49)  See  footnote  (c) 
Clarksburgt— 

WBLK-TV  (12)  Branham;  2/17/54-Spring  '55 
Fairmontt — 

fr-WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 

31,180 
Huntington — 

►  WSAZ-TV  (3)  NBC.  ABC;  Katz;  491,728 
WHTN-TV  (13)  9/2/54-Spring  '55 

Oak  Hill  (Beckley)t— 

*■  WOAY-TV  (4)  ABC;  Weed 

Parkersburg — 

►  WTAP  (15)  ABC.  NBC.  DuM;  Forjoe;  35,802 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC,  NBC;  Hollingbery;  304,269 

►  WSTV-TV  (9)  See  Steubenville,  Ohio 

WISCONSIN 

Eau  Claire — 

►  WEAU-TV  (13)  ABC,  NBC.  DuM;  Hollingbery; 

75,000 
Green  Bay — 

>■  WB AY-TV  (2)  ABC.  CBS.  DuM;  Weed;  210.000 

WFRV-TV   (5)   ABC;   Headley-Reed;  3/10/54- 
4/14/55 

►  WMBV-TV  (11)  See  Marinette 

La  Crosset — 

►  WKBT  (8)  ABC.  CBS.  NBC,  DuM;  Raymer; 

52,000 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  103.000 

►  WMTV  (33)  ABC.  NBC,  DuM;  Boiling;  75.000 
Badger    Television    Co.    (3)    Initial  Decision 

7/31/54 

Marinettet —  (Green  Bay) — 

►  WMBV-TV  (11)  ABC.  NBC;  Venard;  175.000 
Milwaukee — 

►  WCAN-TV  (25)  Rosenman;  408,900 

►  WXIX  (19)  CBS;  CBS  Spot  Sis.;  393,255 

►  WTMJ-TV    (4)   NBC;   Harrington.  Righter  & 

Parsons;  755,691 

►  WTVW  (12)  ABC.  DuM;  Petry 
Neenah — 

WNAM-TV  (42)  See  footnote  (e) 
Superiort  (Duluth.  Minn.)  — 

►  WDSM-TV    (6)    CBS,  DuM;    Free   &  Peters; 

101,200 

►  KDAL-TV  (3).  See  Duluth,  Minn. 
Wausau — 

►  WSAU-TV  (7)  ABC,  CBS,  NBC.  DuM;  Meeker; 

52,400 

WYOMING 

Cheyennet — 

►  KFBC-TV  (5)  ABC.  CBS.  NBC.  DuM;  Holling- 

bery; 46,100 

ALASKA 

Anchorage! — 

►  KFIA  (2)  ABC.  CBS;  Wed;  14.000 

►  KTVA  (11)  NBC.  DuM;  Alaska  Radio-Tv  Sis.; 

15,000 
Fairbanks! — 

KFAR-TV  (2)   ABC,  CBS;  Weed;  7/1/53-Un- 
known 

►  KTVF  (11)  DuM;  Alaska  Radio-Tv  Sales 

HAWAII 

Hilof— 

Hawaiian  Bcstg.  System  (9)  1/19/55-Unknown 
Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  65,000 

►  KONA  (11)  NBC;  NBC  Spot  Sis.;  62,000 

►  KULA-TV  (4)  ABC,  DuM;  Young;  69,000 
Wailukut— 

Hawaiian  Bcstg.  System  (3)  1/19/55-Unknown 
PUERTO  RICO 

Mayaguezt — 

Radio  Americas  Corp.  (5)  1/27/55-Unknown 
San  Juant — 

►  WAPA-TV   (4)   ABC.  NBC,  DuM;  Caribbean 

Networks;  43.345 

►  WKAQ-TV  (2)  CBS;  Inter-American;  65,000 

Dept.  of  Education  of  Puerto  Rico  (*6)  2/2/55- 
Unknown 

CANADA 

Calgary,  Alta. — 

►  CHCT-TV  (2)  CBC;  All  Canada.  Weed;  11,000 
Edmonton,  Alta. — 

CFRN-TV  (3)  CBC;  Radio  Rep.,  Young;  12,000 
Halifax,  N.  S.t— 

CBHT  (3)  CBC.  CBS 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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Hamilton,  Ont. — 

►  CHCH-TV  (11)  CBC,  CBS,  NBC;  All-Canada, 

Young;  316,101 
Kingston,  Ont.t — 

►  CKWS-TV  (11)  Weed;  30,000 
Kitchener,  Ont. — 

►  CKCO-TV  (13)  CBC,  CBS;  Hardy.  Weed;  85,000 
London,  Ont. — 

►  CFPL-TV   (10)   CBC.  ABC.  CBS.  NBC.  DuM; 

All-Canada,  Weed;  95,000 
Montreal,  Que. — 

►  CBFT  (2)  CBC  French;  CBC;  221,216 

►  CBMT  (6)  CBC;  CBC;  221,216 
Ottawa.  Ont. — 

►  CBOT  (4)  CBC;  CBC;  38,500 
Port  Arthur,  Ont. — 

►  CFPA-TV  (2)  CBC;  All-Canada,  Weed;  6.000 
Quebec  City,  Que. — 

►  CFCM-TV  (4)  CBC;  Hardy,  Weed;  6,000 
Regina.  Sask.f — 

►  CKCK-TV  (2)  CBC,  CBS;  All-Canada,  Weed; 

15,000 
Rimouski,  Que.t — 

►  CJBR-TV  (3)  CBC;  Stovin,  Young;  5,000 
St.  John,  N.  B.t— 

►  CHSJ-TV  (4)  CBC;  All-Canada,  Weed;  16,842 


FEBRUARY 

Feb.  28:  BMI  Clinic,  Tutwiler  Hotel,  Birmingham, 
Ala. 

Feb.  28:  BMI  Clinic,  Clift  Hotel,  San  Francisco. 
MARCH 

March  2:  BMI  Clinic,  Ambassador  Hotel,  Los 
Angeles. 

March  2:  BMI  Clinic,  Dinkler-Plaza  Hotel,  At- 
lanta. 

March  3:  Connecticut  Broadcasters  Assn.  meet- 
ing, Hotel  Bond,  Hartford. 

March  4:  BMI  Clinic,  Hotel  Santa  Rita,  Tucson, 
Ariz. 

March  4:  BMI  Clinic,  Columbia  Hotel,  Columbia, 
S.  C. 

March  4-6:  Hi-Fi  Fair,  Hotel  Harrington,  Wash- 
ington. 

March  7:  RAB  Clinic,  New  Orleans. 

March  7:  BMI  Clinic,  Washington  Duke  Hotel, 
Durham,  N.  C. 

March  7-12:  National  Tv  Servicemen's  Week. 

March  8:  RAB  Clinic.  Shreveport,  La. 

March  8:  BMI  Clinic,  Alvarado  Hotel,  Albuquer- 
que, N.  M. 

March  9:  Advertising  Executives  Club  meeting, 
Athens  Athletic  Club,  Oakland,  Calif. 

March  9:  RAB  Clinic,  Dallas,  Tex. 

March  9:  BMI  Clinic,  Patrick  Henry  Hotel,  Roa- 
noke, Va. 

March  10:  Deadline,  Entries  for  Payne  Communi- 
cations Awards,  U.  of  Illinois,  Urbana,  111. 
March  10:  RAB  Clinic,  San  Antonio,  Tex. 

March  10:  BMI  Clinic,  Hotel  Adolphus,  Dallas, 
Tex. 

March  10-12:  Louisiana    Assn.    of  Broadcasters 

meeting.  New  Orleans. 
March  11:  RAB  Clinic,  Corpus  Christ!,  Tex. 

March  11:  BMI  Clinic,  Roosevelt  Hotel,  New 
Orleans. 

March  11:  BMI  Clinic,  Stonewall  Jackson  Hotel, 

Clarksburg,  W.  Va. 
March  12:  Tenth  Annual  Michigan  State  College 

Radio  &  Television  Conference  (one  day;  for 

educators).  East  Lansing,  Mich. 
March  12:  First  Annual  Michigan  State  College 

High  School  Radio  &  Television  Day,  East 

Lansing,  Mich. 

March  15:  NARTB  Regional  Meetings  Committee, 
NARTB  Hdqrs.,  Washington. 

March  15:  Deadline,  Entries  for  George  Polk 
Journalism  Scholarship,  Long  Island  U.,  Brook- 
lyn, New  York. 

March  16-19;  Assn.  of  National  Advertisers,  The 
Homestead,  Hot  Springs,  Va. 

March  16:  BMI  Clinic,  Hotel  Hayes,  Jackson, 
Mich. 

March  16:  BMI  Clinic,  Colonial  Hotel,  Springfield, 
Mo. 

March  18:  BMI  Clinic,  Blackhawk  Hotel,  Daven- 
port, Iowa. 

March  18:  BMI  Clinic,  Netherland  Plaza  Hotel, 
Cincinnati. 

March  18-19:  Atlanta  Advertising  Institute,  Em- 
ory U.,  Atlanta. 

March  21 :  CARTB  Annual  Dinner,  Chateau  Fron- 
tenac,  Quebec  City,  Canada. 

March  21 :  RAB  Clinic.  Albuquerque.  N.  M. 

March  21:  BMI  Clinic,  Emerson  Hotel,  Baltimore. 

March  21 :  BMI  Clinic,  Cornhusker  Hotel,  Lincoln. 
Neb. 

March  21-23:  Canadian  Assn.  of  Radio  &  Televi- 
sion Broadcasters  meeting,  Chateau  Frontenac 
Hotel,  Quebec  City. 

March  21-24:  Institute  of  Radio  Engineers  Con- 
vention, Kingsbridge  Armory.  Bronx,  N.  Y. 
March  22:  RAB  Clinic,  Amarillo,  Tex. 
March  23:  RAB  Clinic,  Oklahoma  City 


Saskatoon,  Sask.t — 

►  CFQC-TV  (8)  CBC;  Radio  Rep.,  Young;  8.9' 
Sault  Ste.  Marie,  Ont.t— 

►  CJIC-TV  (2)  CBS;  CBC;  Weed;  5,000 
Sudbury,  Ont.t— 

►  CKSO-TV    (5)    CBC.    ABC,    CBS,    NBC;  A' 

Canada,  Weed;  14,545 
Sydney,  N.  S.t— 
P~  CJCB-TV  (4)  Weed;  8,940 
Toronto,  Ont. — 

►  CBLT  (9)  CBC,  ABC,  CBS,  NBC,  DuM;  CB( 

280,000 
Vancouver,  B.  Ct — 

►  CBUT  (2)  CBC;  CBC;  30,000 
Windsor,  Ont.  (Detroit.  Mich.)— 

CKLW-TV  (9)  CBC.  DuM;  Young;  1,238,585 
Winnipeg,  Man.t — 

►  CBWT  (4)  CBC;  CBC;  5,000 


MEXICO 

Juarezt  (El  Paso,  Tex.)  — 

►  XEJ-TV  (5)  National  Time  Sales;  51,481 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  296.402 


March  23:  BMI  Clinic,  Leland  Hotel,  Springfielc 
111. 

March  23:  BMI  Clinic,  Hershey  Hotel,  Hershe1 
Pa. 

March  24:  RAB  Clinic,  Tulsa,  Okla. 
March  25:  RAB  Clinic,  Little  Rock,  Ark. 

March  25:  BMI  Clinic,  Plankinton  Hotel.  Mil 
waukee. 

March  28:  BMI  Clinic,  Andrew  Jackson  Hote 

Nashville,  Term. 
March  30:  BMI  Clinic,  Brown  Hotel,  LouisvilU 

Ky. 

APRIL 

April  1:  BMI  Clinic,  Floridian  Hotel,  Tampa. 

April  4:  RAB  Clinic,  Billings.  Mont. 

April  5:  RAB  Clinic,  Boise,  Idaho. 

April  6:  RAB  Clinic,  Portland,  Ore. 

April  7:  RAB  Clinic,  Spokane,  Wash. 

April  8:  RAB  Clinic,  Seattle,  Wash. 

April   15:   Nebraska   Broadcasters  Assn.,  Hotel 

Madison,  Norfolk. 
April  15:  BMI  Clinic,  Skirvin  Hotel,  Oklahoma 

City. 

April  15-16:  Spring  Technical  Conference,  Cin-I 
cinnati  section  of  Institute  of  Radio  Engineers] 
Engineering  Society  of  Cincinnati  Bldg. 

April  17-22:  Inside  Advertising  Week,  Hotel  Bilt-I 
more,  New  York. 

April  17:  BMI  Clinic,  Hotel  Lamer.  Salina,  Kan 

April  18:  RAB  Clinic,  Milwaukee. 

April  18:  BMI  Clinic,  Hotel  Utica,  Utica,  N.  Y. 

April  18-21 :  National  Premium  Buyers'  Exposi- 
tion, Navy  Pier,  Chicago. 

April  19:  RAB  Clinic.  Grand  Rapids,  Mich. 

April  20:  CBS  Inc.  stockholders  meeting. 

April  20:  RAB  Clinic,  Detroit. 

April  20:  BMI  Clinic,  Hotel  Somerset,  Boston. 

April  21:  RAB  Clinic,  Cleveland. 

April  21-23:  American  Assn.  of  Adv.  Agencies  an- 
nual meeting  and  dinner.  Boca  Raton  Hotel  and 
Club.  Boca  Raton.  Florida. 

April  21-23:  Southern  California  Adv.  Agencies 
Assn.,  El  Mirador  Hotel,  Palm  Springs,  Calif. 

April  22:  BMI  Clinic,  Bangor  House,  Bangor,  Me. 

April  22:  RAB  Clinic,  Cincinnati. 

April  25:  Texas  Assn.  of  Broadcasters  meeting, 
Gunter  Hotel,  San  Antonio. 

(RAB  Clinics  are  scheduled  through  Nov.  18.) 
MAY 

May  5-8:  American  Women  in  Radio  &  Televi- 
sion Annual  Convention,  Drake  Hotel,  Chicago. 

May  22-26:  NARTB  Convention,  Shoreham  and 
Sheraton-Park  hotels,  Washington. 

May  22:  Radio  Pioneers  Banquet,  Washington. 

May  31:  Deadline,  Fund  for  the  Republic  Tele- 
vision Awards  (script  contest),  New  York. 

JUNE 

June  6-8:  National  Community  Tv  Assn.  conven- 
tion, Park  Sheraton  Hotel,  New  York. 

June  13:  BMI  Clinic,  Turf  Club,  Twin  Falls, 
Idaho. 

June  14:  BMI  Clinic,  Rainbow  Hotel,  Great  Falls, 

Mont. 

June  15:  BMI  Clinic,  Hotel  Utah,  Salt  Lake  City. 

June  17:  BMI  Clinic,  Hotel  Denver,  Glenwood 
Springs,  Colo. 

June  17:  BMI  Clinic,  Edgewater  Beach  Hotel,  De- 
troit Lakes,  Minn. 

June  20-22:  National  Assn.  of  Tv  and  Radio  Farm 
Directors,  Washington. 

June  20- July  1:  WSM-Peabody  College  Radio-Tv 
Workshop,  Nashville,  Tenn. 

June  27-30:  Western  Assn.  of  Broadcasters  (Cana- 
dian) convention,  Jasper  Park  Lodge,  Jasper, 
Alberta. 
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UPCOMING 


ON  THE  DOTTED  LINE 


WIEBOLDT  STORES  is  starting  20th  year  with  its  daily  Your  Neighbor  program  on 
WMAQ  Chicago,  featuring  June  Marlowe  (second  from  right).  On  hand  as  Miss 
Marlowe  (in  real  life,  Myrtle  Green,  promotion  manager  for  stores)  reaches  for  "20th" 
are  (I  to  r):  James  F.  Tobin,  president  of  Wieboldt's;  Werner  Wieboldt,  board  chair- 
man; Charles  Dresser,  sales  director  of  WMAQ-WNBQ  (TV);  Miss  Marlowe,  and  Wil- 
liam White,  vice  president  of  advertising  and  production  for  the  stores. 


THOMAS  T.  TAYLOR,  president-general 
manager  of  Prudential  Federal  Savings  & 
Loan  Assn.  of  Salt  Lake  City,  contracts 
with  KSL  there  for  the  Tuesday  and  Thurs- 
day portions  of  Edward  R.  Murrow  With 
the  News.  Witnessing  the  signing  are 
R.  T.  Harris  (I),  president  of  R.  T.  Harris 
Advertising  Agency,  and  Ben  Burdett,  KSL 
account  executive. 


'  SCHEDULE  of  spot  announcements  was 
negotiated  by  Louis  Milani  Foods  Inc. 
on  WBBM  Chicago  as  part  of  CBS  Radio's 
network  supermarketing  spot  plan  cover- 
ing o&o  stations.  Irwin  Tucker  (c)  of  Irwin 
Tucker  &  Co.,  Milani  broker,  discusses 
the  schedule  with  William  F.  Miller  (I), 
until  recently  WBBM  sales  manager,  and 
Dan  Martin,  director  of  supermarketing 
for  the  station.  Schedule  was  placed 
through  Arthur  Meyerhoff  &  Co.,  L.  A. 


COMPLETING  a  52-week  contract  for  Your  Esso  Reporter  on  WJAR-TV  Providence,  R.  I., 
are  (I  to  r):  Robert  H.  Jones,  vice  president  of  Marschalk  &  Pratt  advertising  agency; 
Leo  D.  O'Brien,  assistant  Providence  district  manager,  Esso  Standard  Oil;  W.  L.  Rusher, 
Esso  advertising  division;  Curt  A.  Peterson,  Marschalk  &  Pratt  vice  president,  signing  the 
pact;  Peter  James,  station  manager,  and  Seymour  Horowitz,  program  director. 


CONTRACT  to  sponsor  People  in  the  News 
three  days  a  week  for  26  weeks  over 
KFMB-TV  San  Diego  is  signed  by  (I  to  r) 
Edward  P.  Scott,  vice  president-general 
manager  of  City  Chevrolet  Co.;  Dick 
Bradley,  Dick  Bradley  Adv.;  Roy  J.  Miller, 
City  Chevrolet  president,  and  John  Cum- 
mings,  KFMB-TV  salesman. 


broadcasting  subscription  order  blank 


TELECASTING 


PLEASE  STv>RT  MY  SUBSCRIPTION  WITH  THE  NEXT  ISSUE. 
I've  checked  service  desired. 

□  52  weekly  issues  of  BROADCASTING  •  TELECASTING  $7.00 

□  52  weekly  issues  and  BROADCASTING  Yearbook-Marketbook  9.00 

□  52  weekly  issues    and  TELECASTING  Yearbook-Marketbook  9.00 

□  52  weekly  issues  and  both  Yearbook-Marketbooks  11.00 

□  Enclosed  □  Bill 

name  title/ position 

company  name 

address 
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editorials 


Multiple  Rule  Goes  Out  the  Window 

THE  U.  S.  Court  of  Appeals  has  forcibly  reminded  the  FCC 
that  its  rule-making  powers  are  not  unlimited.  In  throwing  out 
the  multiple  ownership  rule,  restricting  station  ownership  by  a 
single  entity,  the  Court  has  told  the  FCC  that  owning  more  than  an 
arbitrarily  limited  number  of  stations  can  not  automatically  deprive 
an  applicant,  who  is  otherwise  qualified,  of  his  right  to  a  hearing. 

In  deciding  the  Storer  case,  which  was  an  appeal  from  the  FCC's 
former  multiple  ownership  rule,  when  the  limit  was  five  tv  stations 
per  customer,  the  Court  also  threw  into  jeopardy  other  rules  which 
impose  arbitrary  limitations.  The  "duopoly"  rule,  prohibiting  own- 
ership of  more  than  one  station  of  the  same  class  in  a  single  market 
would  appear  to  go  by  the  boards.  The  FCC,  however,  would  not 
be  precluded  from  denying  a  "duopoly"  application  after  hearing. 

The  case  is  probably  the  most  important  decided  by  the  courts 
since  the  FCC  was  sustained  on  its  chain-monopoly  regulations  in 
1943.  It  is  the  first  time  within  recollection  that  this  court  has 
instructed  the  FCC  to  eliminate  specific  language  from  its  rules. 
This  language  knocks  out  the  former  five  tv  station  limitation  along 
with  the  ludicrous  provision  which  construed  even  a  1  %  ownership 
of  voting  stock  of  a  corporation  as  equivalent  to  "ownership,  oper- 
ation or  control"  of  a  station  in  determining  concentration  of 
control. 

Elimination  of  the  1%  provision  should  be  a  boon  to  a  number 
of  companies;  Westinghouse,  for  example,  found  itself  in  a  dilemma 
because  certain  of  its  directors  had  minority  holdings  in  applica- 
tions for  new  stations.  Scripps-Howard,  holding  minorities  in  a 
couple  of  newspapers  which  hold  station  authorizations,  likewise 
has  been  curbed  in  any  expansion  it  contemplated  because  of  the 
limitation  on  licenses.  CBS  sold  minority  interests  ( WTOP-AM-TV, 
WCCO-AM-TV,  WAPI,  KQV)  because  of  the  rule. 

The  full  effect  of  the  unanimous  ruling  of  the  court  may  not 
be  realized  for  some  time.  The  FCC  first  must  determine  whether 
it  will  seek,  through  the  Solicitor  General,  an  appeal  to  the  Supreme 
Court,  in  which  event  a  stay  of  the  decision  would  be  requested. 

There  are  interesting  possibilities,  assuming  that  the  appellate 
court's  mandate  sticks.  The  court  says  the  FCC  must  give  an 
applicant  a  hearing,  since  there  will  be  no  arbitrary  limitation. 
The  FCC,  of  course,  could  determine  that  it  would  be  contrary 
to  public  interest  for  a  single  network  or  other  entity  to  own  more 
than  five  vhfs  in  major  markets,  but  that  would  have  to  be  on  the 
basis  of  testimony  adduced  at  a  hearing. 

There  appears  nothing  to  preclude  a  multiple  owner  from  in- 
creasing his  holdings  through  purchase.  Before  the  FCC  could 
deny  such  purchase,  it  would  have  to  hold  a  hearing.  There  it 
would  be  hard-pressed  to  deny  a  transfer  since  no  parties  other 
than  seller  and  buyer  would  be  involved. 

The  Elephant  Forgets 

THERE'S  nothing  more  baffling  than  what  goes  on  in  the  minds 
of  the  politicians.  Privately,  in  this  electronic  era,  they  will  tell 
you  that  television  and  radio  win  and  lose  elections;  that  tv's 
coverage  of  the  1952  political  conventions  in  Chicago  did  more 
to  change  our  electioneering  processes  than  anything  since  the 
founding  of  the  electoral  college. 

So  the  Republicans,  acting  in  utter  disregard  of  their  own  con- 
victions, and  of  the  entreaties  of  the  networks,  scheduled  their 
convention  in  San  Francisco  for  the  week  of  Aug.  20 — practically 
back  to  back  with  the  Democratic  convention  in  Chicago.  An  in- 
evitable result  will  be  that  neither  convention  will  be  covered  as 
well  as  it  was  in  1952. 

The  earliest  the  Democrats  can  hold  their  Chicago  sessions  is  the 
week  of  July  23.  That  means  not  more  than  23  days  can  elapse 
before  the  GOP  convention.  The  networks  insist  they  must  have  at 
least  four  weeks  to  move  equipment,  line  up  control  rooms,  and 
arrange  for  "sidebar"  coverage.  For  color  transmission,  another 
several  weeks  would  be  required.  Knowing  all  this,  the  Republican 
National  Committee,  for  reasons  of  its  own,  made  its  site  selection 
2,000  miles  from  Chicago. 

Obviously,  the  Democratic  convention,  coming  first,  will  get  the 
benefit  of  more  inclusive  coverage.  Chicago  is  geared  for  these  con- 
ventions. Terminal  facilities  are  there.  The  time  differential  can 
be  accommodated.  Three  of  the  networks  have  well-staffed  owned- 
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"That's  the  speaker  for  the  affirmative,  1  presume?" 


and-operated  radio  and  tv  stations  in  the  market,  while  Mutu 
and  DuMont  have  the  excellent  facilities  of  WGN-AM-TV  availabl 

San  Francisco  is  wonderful.  It  is  the  "New  York"  of  the  Wes 
No  problem  is  presented  for  newspaper  coverage — a  reporter  simp] 
carries  along  his  pencil  and  pad,  and  Western  Union  does  the  res, 
But  San  Francisco  doesn't  have  the  terminal  equipment,  the  lint 
and  the  lighting  to  do  that  full-scale  tv  job  (even  without  color 
unless  that  gear  is  carried  cross-country. 

We  suppose  that  if  the  Democrats  get  a  better  break,  there  wi 
be  an  "equal  time"  howl  from  the  Republicans.  It  will  not  be  vahc 
Coverage  of  political  conventions  falls  in  the  category  of  "sped; 
events,"  not  partisan  political  broadcasting  by  or  on  behalf  c 
"accredited"  candidates  for  the  high  office  of  President.  There  wi 
be  no  candidates  until  they  are  nominated. 

Snaring  the  Baiters 

BAIT   and  switch   advertising  has   been   condemned   by  th 
NARTB's  Radio  Standards  of  Practice  Committee  in  a  resoh 
tion  which,  however  commendable,  is  poorly  timed. 

The  resolution  was  adopted  a  fortnight  ago  after  a  Federal  gran> 
jury  in  Brooklyn  had  begun  a  full  investigation  of  bait-switch  cam 
paigns  on  radio  and  tv  and  as  the  New  York  and  New  Jersey  stat 
governments  and  the  U.  S.  Congress  were  considering  investigation 
of  their  own.  A  similar  resolution,  if  adopted  two  or  three  year 
ago  when  public  complaints  against  bait-switch  frauds  becam 
widespread,  would  have  suggested  loftier  motives  and  might  evei 
have  corrected  the  situation  before  governments  needed  to  intercede 
The  unhappy  truth  is  that  the  NARTB's  radio  code  has  providei 
no  discernible  hindrance  to  the  spread  of  bait  and  switch  advertis 
ing.  The  association's  television  code  has  made  a  better  record 
in  view  of  its  better  enforcement  apparatus,  including  a  paid  staff 
If  the  NARTB  and  its  members  wish  to  head  off  impendin; 
investigations,  they  will  have  to  take  more  drastic  action  thai 
merely  passing  a  resolution.  They  will  have  to  drum  chronic 
offenders  out  of  the  club,  else  the  whole  membership  become 
identified  with  the  practices  of  a  few.  Had  such  action  ahead] 
been  taken,  there  would  be  no  government  investigations  today. 

Shtiggy  Boomerang 

CURATORS  of  American  exhibitionism  will  be  able  to  add  U 
flagpole  sitting  and  marathon  dancing  another  endurance  con 
test  of  equal  lunacy  now  that  two  disc  jockeys  in  New  Orleans  have 
played  "Shtiggy  Boom"  around  and  around  the  clock. 

For  58  hours  they  were  holed  up  in  WNOE,  replaying  the 
same  tune  with  respites  only  for  commercials  and  news.  In  a  com- 
munity with  fewer  station's,  they  wouldn't  survive  the  first  day. 

The  "Shtiggy  Boom"  marathon  was  conceived  as  a  stunt  to  pub- 
licize the  station's  new  all-night  schedule.  That  it  succeeded  in  at- 
tracting attention  is  undeniable.  That  it  did  anything  to  raise  the 
prestige  of  radio  is  open  to  considerable  debate. 

These  are  not  the  times  for  radio  to  advertise  itself  as  a  juke  box 
with  a  stuck  record. 
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A  Public  Service  Tale 
Presented  With  Becoming 
(Sic)  Modesty,  But,  Withal, 
One  of  The  Great  Adventure 
Stories  of  the  Atomic  Age 


"Bruce,"  we  said,  "what's  on  the 
program  tonight?" 

"Well,  at  8  we  got  CBS  .  .  ." 
"No,  no.    The  Testing  Depart- 
ment program." 

"Huh?" 
"Remember  last  week  you  be- 
came head  of  Testing?" 

"Oh,  that.  Yeah." 
"Well,  test  this  NO  FLIES." 


Next  to  the  corn  borer,  the  most 
unpopular  item  in  Iowa  is  the 
Common  Fly.  With  that  fact 
firmly  in  mind,  WMT  cottoned 
immediately  to  a  Plan  to  Cut 
Flies  Down  to  Size. 


But  let  Bruce  tell  you  in  his  own 
words: 

"I  tested  it  all  over  the  station, 
wherever  flies  were  likely  to 
congregate,  and  I'm  not  exaggerating 
a  bit  when  I  tell  you  we  killed  three — 


NO  FLIES,  chemically  treated 
paper  birds,  was  the  method 
suggested.  The  Common  Fly, 
curious  as  all  get  out,  would,  it 
was  alleged,  alight,  depart,  and 
die. 


If 


^     .L  -It-?- 


We  know  a  thing  or  two  about 
fly  killers  ourselves  and  have 
seen  our  share  of  them  in  our 
day,  man  and  boy,  so  we  took 
this  one  With  A  Grain  Of  Salt. 
(Ugh. — Ed.)  We  turned  it  over 
to  our  Testing  Department. 


this  being  an  unusually  sanitary 
operation." 

We  ran  the  fly  spots. 
•>.. 

We're  processing  orders  for  1,555 
packages  of  NO  FLIES  at  one  dollar 
per.  One  complaint.  Party  named 
Muffett,  who  kept  spiders. 


AM  &  TV 


Mail  Address:  Cedar  Rapids 

CBS  for  Eastern  Iowa 

National  Reps:  The  Katz  Agency 
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this  is  a  typical  picture  of 
Radio-Activity  today  .  .  . 
typical  because  listening 
is  often  a  personal  matter 
and  Radios  are  available 
everywhere  .  .  . 


25,320,000 

IN  LIVING  ROOMS 

21,560,000 

IN  BEDROOMS 

16,100,000 

IN  KITCHENS 

11,760,000 

IN  OTHER  ROOMS 

26,180,000 

IN  AUTOMOBILES 

And,  Spot  Radio  turns  Radio-Active  families  into  customers  for  advertisers. 


WSB 

WFAA" 

KOA 

WIKK 

KPRC 

WJIM 

KARK 


Atlanta  NBC 

(Dallas  (  NBC 
I  Ft.  Worth  I  ABC 


Denver 
Erie 

Houston 
Lansing 
Little  Rock 


NBC 
NBC 
NBC 
|  NBC 
|  ABC 
NBC 


KSTP 

WSM 

WABC 

WTAR 

WIP 

KGW 

WRNL 

WOAr 


I  Minneapolis  | 
(St.  Paul  j 
Nashville 
New  York 
Norfolk 
Philadelphia 
Portland,  Ore 
Richmond 
San  Antonio 


NBC 

NBC 
ABC 
CBS 
MBS 
NBC 
ABC 
NBC 


KABC      Los  Angeles  ABC 


KFMB     San  Diego  CBS 


KGO      San  Francisco  ABC 

KMA      Shenandoah  ABC 

(Iowa) 

KTBS      Shreveport  NBC 

KVOO    Tulsa  NBC 

ABC       Pacific  Radio 

Regional  Network 


"Also  represented  as  key 
stations  of  the 

TEXAS  QUALITY  NETWORK 


EDWARD  PETRI  &  C  O..  iv« 


NEW  YORK 


CHICAGO 


LOS  ANGELES 


DETROIT   •    ST.  LOUIS 


SAN  FRANCISCO 


ATLAN" 


It's  Better  when  it's  BIG! 


The  BIG  Station 
in  Eastern  Michigan  is 

W  T  A  C 

Flint 

Flint  and  Eastern  Michigan 
are  havens  for  sports  fans. 
WTAC  every  year  broadcasts 
all  Detroit  Tiger  games,  Michi- 
gan and  Michigan  State,  local 
high  school  football,  basket- 
ball and  other  sports  events 
around  the  year.  BIG  sports 
are  on  the  BIG  station. 


The  BIG  Station 
in  Hawaii  is 

K  P  O  A 

Honolulu 

KPOA,  the  "Big  League" 
Station  introduced  Major 
League  baseball  to  the  islands 
...has  broadcast  more  games 
than  all  other  stations  com- 
bined .  .  .  and  has  higher 
Hooper  ratings  for  baseball 
than  any  other  station  in 
Hawaii. 


Expect  and  get  BIG  sales  results  with  the  BIG  Stations 


WTAC  Flint 
1 000  watts  at  600 

nationally  represented  by 
The  Boiling  Company,  Inc. 


KPOA  Honolulu 
5000  watts  at  630 

nationally  represented  by 
George  P.  Hollingbery  Co. 


RADIO  HAWAII,  INC. 

420  LEXINGTON  AVENUE, 
NEW  YORK  17,  N.Y. 
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Coverage  that  Counts! 

7  major  Michigan  markets 
for  NBC,  CBS  and  ABC 

Now    100,000  waffs.' 


Edward  Pctry  8t  Co.,  Inc. 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  ^^^^^^^^^il  1^9. 
DeSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  .fost  umce  ax  w^e^  ■  " 


SPRING  TONIC 


Representatives: 


MEEKER  TV,  INC. 


WGAL-TV  is  a  marvelous,  rejuvenating 
sales  elixir!  This  super-powered  station 
gives  your  selling  tremendous  new  im- 
petus because  it  has  a  potent  effect  on 
the  spending  habits  of  more  than  three 
million  people  who  have  an  effective 
annual  buying  income  of  $5  billion, 
who  spend  $3  billion  every  year. 
WGAL-TV  is  theone  station  that  reaches 
this  vast,  responsive  audience.  Buy  your 
Channel  8  spring  sales  tonic  —  now.' 


Mighty 
Place 


Harrisburg 

Reading 

York 

Lebanon 

Hanover 

Pottsville 

Gettysburg 

Hazleton 

Chambersburg 

Shamokin 

Waynesboro 
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WHITE  HOUSE  SILENCE  •  Despite  fact 
that  nation's  broadcasters  are  holding  an- 
nual convention  in  Washington  for  first 
time  in  17  years,  NARTB  so  far  has  had 
no  luck  in  continuing  effort  to  get  Presi- 
dent Eisenhower  to  address  one  of  sessions 
during  week  of  May  22.  Repeated  in- 
quiries indicate  matter  is  under  advise- 
ment. President  last  week,  however,  ten- 
tatively accepted  invitation  to  address  an- 
nual meeting  of  Associated  Press  in  New 
York  April  25,  and  also  invitation  to  Grid- 
iron Club  (newspaper)  dinner  in  Wash- 
ington May  7. 

B«T 

IN  ITS  consideration  of  de-intermixture  of 
uhf  and  vhf,  FCC  is  looking  at  situations 
which  already  have  undergone  hearing  or 
initial  decision  as  possible  locales.  Among 
these  are  Hartford,  Conn.;  Peoria,  III, 
and  Madison,  Wis.,  but  FCC  hasn't  yet 
singled  out  any  particular  markets.  Since 
such  moves  would  require  modification  of 
basic  allocation  plan  (Sixth  Report)  rule- 
making would  have  to  be  invoked. 

B»T 

IT  ISN'T  BEANS  •  Group  of  Boston  in- 
vestment bankers  who  specialize  in  open- 
end  trusts  reportedly  has  accumulated  over 
past  few  years  about  30%  of  stock  of 
CBS  Inc.,  valued  at  roughly  $62  million 
in  current  market.  CBS  President  Frank 
Stanton  addressed  group,  which  acts  pri- 
marily in  behalf  of  educational  and  other 
institutions,  on  Feb.  24  in  Boston  and 
has  met  with  them  annually  for  several 
years. 

B»T 

IT'S  now  set  for  about  middle  of  this 
month  for  C.  E.  Hooper  Inc.'s  re-entry, 
after  five  year  lay-off,  in  serving  national 
ratings.  New  service  will  initially  issue 
ratings  for  key  markets,  grouped  regionally 
,  or  according  to  size. 

B»T 

NBC'S  'WEEKEND'  •  Erection  of  mam- 
moth control  center  at  NBC  headquarters 
in  Radio  City,  New  York,  to  handle  new 
"Weekend"  schedule  is  planned  prior  to 
start  of  new  venture  about  May  1  (story 
page  92).  "Weekend"  is  regarded  as  first 
,  phase  of  NBC's  "Operation  Redesign"  for 
full  scale  reorganization  of  radio  network 
programming. 

B»T 

BIGGEST  PROMOTION  budget  in  NBC's 
history  is  planned  to  introduce  new  "Week- 
end" series.  While  no  precise  figure  has 
been  mentioned,  it  is  understood  to  exceed 
$1  million  for  both  consumer  and  trade 
promotion. 

B»T 

BIG  BUY  •  Buick  Div.  of  General  Motors, 
Detroit,  to  promote  new  variations  of  its 
new  car  models,  will  conduct  radio  and 
'  television  spot  announcement  campaign 
starting  March  30  and  running  through 
April  22,  using  about  four  spots  per  week 
on  each  station.  Approximately  169  radio 


stations  and  about  100  television  stations 
will  be  on  list.  Kudner  Agency,  New  York, 
is  handling  campaign. 

B«T 

QUALITY  Radio  Group  is  putting  final 
touches  on  its  first  major  presentation. 
Highlights  will  include  figures  to  show 
(I)  QRG,  now  consisting  of  36  stations, 
can  provide  advertisers  with  planned  na- 
tional coverage  for  as  much  as  30%  less 
money  than  national  networks;  (2)  its  sta- 
tions cover  91%  of  U.  S.  population  and 
areas  having  90%  of  U.  S.  retail  sales,  and 
(3)  indicating  vastness  of  radio's  listener- 
ship  potential,  that  seven  out  of  eight  radios 
are  used  outside  of  tv  room  and  17  million 
radio  homes  have  no  tv  at  all.  Additionally, 
feeling  QRG  stations  are  merchandising 
naturals,  Executive  Vice  President  William 
B.  Ryan  is  planning  big  drive  in  that  field. 

B»T 

PROBE  POST  •  Gerald  Shucklin,  Seattle 
attorney  and  former  law  partner  of  Senate 
Commerce  Committee  Chairman  Warren 
G.  Magnuson,  has  been  offered  post  of 
Democratic  special  counsel  of  Magnuson 
committee  on  network-tv  investigation.  Of- 
fer was  made  last  week  while  Sen.  Mag- 
nuson was  in  Seattle,  and  Mr.  Shucklin  is 
understood  to  have  it  under  advisement. 

B»T 

COLLEAGUES  of  Mrs.  A.  Scott  Bullitt 
on  Television  Code  Review  Board  are 
backing  her  for  election  to  NARTB  Tele- 
vision Board  to  supply  not  only  "woman's 
touch"  but  also  self-regulation  viewpoint 
in  programming  acquired  during  her  three 
years  on  code  authority.  NARTB  (and  its 
predecessor  NAB)  has  never  had  woman 
board  member  in  its  33-year  history. 

B»T 

ABATING  BAITING  •  Drive  to  curb  bait 
advertising  in  all  media,  including  radio- 
tv,  continues  to  increase  on  industry  and 
government  levels.  Model  law  submitted 
to  state  legislatures  last  year  is  seen  as 
background  for  new  bills  this  year  to 
strengthen  law.  States  active  include  Cali- 
fornia, Pennsylvania,  Tennessee,  Ohio, 
New  York  and  Maine.  Model  law  was 
based  on  1953  Massachusetts  statute. 

B«T 

IN  WAKE  of  several  changes  in  sales,  pro- 
motion and  public  relations  posts  at  CBS 
o&o  WBBM-AM-TV  Chicago,  C.  W.  Doe- 
bler  has  emerged,  though  unannounced,  as 
executive  assistant  to  H.  Leslie  Atlass,  vice 
president  of  network's  Central  Division 
and  general  manager  of  stations.  Mr. 
Doebler,  who  has  relinquished  sales  pro- 
motion chores  for  radio-tv,  is  assuming 
duties  formerly  discharged  by  Newell 
Schwin,  who  recently  became  manager  of 
sales  development  for  CBS  Radio  Spot 
Sales.  CBS  outlets  have  invoked  radio-tv 
split  in  sales  promotion  and  public  rela- 
tions. 


HIGH  NECKLINES  •  Strict  ground  rules 
to  be  laid  down  by  NARTB  on  girlie  ex- 
hibits for  May  convention  in  Nation's 
Capital.  Problem  is  to  make  exhibitors 
realize  all  broadcasting  will  be  under  scru- 
tiny of  lawmakers  and  regulators,  to  say 
nothing  of  columnists  looking  for  spicy 
material.  It'll  be  emphasized  that  Wash- 
ington is  a  "family  convention  city,"  with 
considerable  share  of  delegates  bringing 
wives  and  children. 

B»T 

ROBERT  H.  HINCKLEY,  AB-PT  vice- 
president  in  charge  of  Washington  activi- 
ties, has  purchased  control  of  School  & 
Sports  Supply  Co.,  with  stores  in  Phoe- 
nix and  Tucson.  He  will  operate  com- 
pany by  remote  control  as  he  does  Dodge- 
Plymouth  distributorship  in  Utah  (except 
Salt  Lake  City)  and  other  outside  holdings. 
Mr.  Hinckley  is  former  member  of  CAA 
(1938-1940),  was  Assistant  Secretary  of 
Commerce  (1940-1942)  and  director  of 
Contract  Settlement  (1944-1946).  He  be- 
came ABC  vice  president  in  1946. 

B»T 

COLOR  BOOST  •  Newest  moves  reported 
by  RCA  to  stimulate  color  set  interest  and 
sales:  Its  21 -inch  color  tube  will  appear 
in  few  months  in  new  chassis  containina 
simplified  circuit  of  28  tubes  comparable 
to  black-and-white  set  circuitry,  and  tube 
manufacturers  in  about  month  will  be  in- 
vited to  watch  production  of  21 -inch  color 
tube  at  RCA's  Lancaster,  Pa.,  plant.  RCA's 
new  chassis  to  house  tube  was  demon- 
strated as  production  model  last  September. 

B»T 

WOOLWORTH  Co.  (dime  stores),  New 
York,  which  has  been  negotiating  with  sev- 
eral radio  networks  for  possible  weekly 
sponsorship  of  hour-long  show  [Closed 
Circuit,  Jan.  31],  understood  late  Friday 
to  be  inclined  toward  program  that  would 
feature  Percy  Faith  and  orchestra  on  CBS 
Radio's  1-2  p.m.  EST  Sunday  slot,  starting 
about  June.  Lynn  Baker,  New  York,  is 
agency. 

B»T 

PLOTKIN-JONES  •  Having  procured 
postponement  until  March  18  for  filing  of 
comments  on  Plotkin  Memorandum  and 
Jones  Report.  FCC  last  week  reportedly 
was  meeting  in  joint  session  with  repre- 
sentatives of  Dept.  of  Justice,  which  also 
had  been  requested  to  comment  on  ques- 
tions raised  regarding  network  regulation 
and  tv  allocation  problems.  Attorney  gen- 
eral was  asked  particularly  about  possible 
applicability  of  anti-trust  laws  to  networks 
in  Plotkin  Memorandum  which  covered 
such  matters  as  "block  booking"  and  cited 
both  Associated  Press  and  Paramount  Pic- 
ture cases  as  parallels. 
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KTHS 


(LITTLE  ROCK) 


FIRES  IIP  FOR  ASH  Hdl,  TOO! 


When  you  use  50,000-watt  KTHS  (Basic  CBS) 
you  reach  a  tremendous  lot  more  than  the 
Little  Rock  Trading  Area.  You  also  cover 
thousands  of  farms  —  hundreds  of  Arkansas 
towns  and  hamlets  .  .  . 

Take  Ash  Flat  (Ark.)  for  example.  A.  F.'s  popula- 
tion is  only  265  souls  —  but  you'd  have  to 
multiply  that  nearly  12,800  times  to  visu- 
alize the  interference-free  daytime  coverage 
of  KTHS! 

When  you  use  radio  in  Arkansas,  really  use  it!  The 
Branham  Company  has  all  the  facts. 


★ 

ASH  FLAT 


* 

LITTLE  ROCK 


I 


MO. 


OKLA. 


KTHS 


50,000  Watts 
CBS  Radio 

BROADCASTING  FROM 

LITTLE  ROCK,  ARKANSAS 

Represented  by  The  Branham  Co. 

Under  Same  Management  as  KWKH,  Shreveport 

Henry  Clay,  Executive  Vice  President 
B.  G.  Robertson,  General  Manager 


LO  U  I  S  I  A  N  A 


The  Station  KTHS  daytime  primary  (0.5MV/M)  area  has 
a  population  of  1,002,758  people,  of  whom  over  100.000 
do  not  receive  primary  daytime  service  from  any  other 
radio  station  ,  .  .  Our  interference-free  daytime  coverage 
area  has  a  population  of  3.372,433. 


at  deadline 

■  ^ wmmmmm 


•    BUSINESS  BRIEFLY 


ANA  Radio-Tv  Discussion 
At  Hot  Springs  to  Be  Closed 

IN  DEPARTURE  from  recent  practice,  Assn. 
of  National  Advertisers'  spring  meeting,  March 
;  16-18  at  The  Homestead,  Hot  Springs,  Va.,  will 
i  have  informal,  closed  discussion  of  radio  and 
i  tv  but  no  full-fledged  open  radio-tv  session, 
i  Change  attributed  to  desire  to  make  spring 
meetings  more  like  "workshops." 

Ralph  Winslow.  vice  president,  Koppers  Co. 
!  and  program  chairman  of  meeting,  is  announc- 
ing today  (Mon.)  that  theme  of  spring  meeting 
will  be  "How  to  Be  a  Better  Advertising  Man- 
ager." 

Areas  to  be  covered:  advertising  manage- 
ment, including  appropriations,  budgeting,  per- 
sonnel and  advertising  evaluation;  development 
of  creative  and  merchandising  skills,  and  meet- 
ing challenge  of  new  and  changing  market 
trends. 

Wednesday  morning  meeting  to  be  opened 
by  Paul  West,  ANA  president,  followed  by  Mr. 
Winslow  and  E.  G.  Gerbic.  vice  president. 
Johnson  &  Johnson  and  chairman  of  ANA 
j  board.  Speakers  for  three-day  meet:  W.  B. 
Potter,  Eastman  Kodak  Co.  advertising  di- 
rector, on  his  company's  method  of  presenting 
appropriation  and  plans  for  advertising;  William 
B.  Smith,  vice  president,  Thomas  J.  Lipton 
Inc..  on  basis  for  sound  advertising  planning; 
Howard  Marple,  public  relations  director,  Mon- 
santo Chemical,  on  ways  to  develop  advertis- 
ing department  personnel  techniques:  Paul  Ger- 
hold.  vice  president,  Foote,  Cone  &  Belding,  on 
charting  advertising  effectiveness  via  sales  ter- 
ritories; Charles  Brower,  BBDO  executive  vice 
president,  on  creative  planning;  Art  Tatham, 
president,  Tatham-Laird,  on  challenge  of  in- 
creased volume  and  pressure. 

Others:  Edward  Richer,  Grey  Adv.,  on  mer- 
chandising; George  Staudt,  advertising  and  sales 
promotion  manager,  Harnischfeger  Corp..  on 
creative  planning;  David  Kutner,  Motorola 
Inc.  advertising  and  sales  promotion  director, 
on  case  history  of  how  Motorola  and  B.  F. 
Goodrich  retailers  pooled  efforts  on  tv  program 
for  traffic-building  promotion;  Philip  Kelly, 
Chivas  Bros,  vice  president  and  managing  di- 
rector,  on  merchandising. 

Also  to  be  featured  are  visual  presentations 
by  William  H.  McKeehan,  J.  Walter  Thompson 
j  Co.  vice  president;  Dr.  George  Gallup,  Opinion 
!  Research  Corp.,  on  newly-developed  techniques 
[  which  measure  actual  sales  impact  of  both 
;  broadcast  and  print  media;  John  Breen,  Ray- 
mond Loewy  Assoc.,  on  product  design,  pack- 
aging and  display:  Barry  Ryan,  board  chairman, 
Ruthrauff  &  Ryan,  presentation  on  what  appeals 
I  must  be  built  into  effective  ad. 

Luncheon  Friday  to  feature  talks  by  William 
Randolph  Hearst  Jr.,  INS'  Kingsbury  Smith 
and  Frank  Conniff,  Mr.  Hearst's  editorial  ad- 
visor, on  significance  of  Kremlin  shakeup. 

RCA  Declares  Dividend 

RCA  quarterly  dividend  of  25  cents  per  share 
,  on  common  stock,  payable  April  25  to  holders 
of  record  March  15,  announced  Friday  by 
Brig.  Gen.  David  Sarnoff,  board  chairman. 
Dividend  of  %1V2  cents  per  share  declared  on 
first  preferred  stock  for  April  1  to  June  30, 
payable  July  1  to  holders  of  record  at  close 
\  of  business  June  13. 


MACBETH  FOR  SCHOOLS 

TWO-HOUR  tv  presentation  of  Shake- 
speare's "Macbeth"  with  Maurice  Evans, 
telecast  Nov.  28,  1954,  on  NBC-TV,  be- 
ing made  available  on  16mm  prints  free 
of  charge  to  nation's  high  schools  and 
colleges,  according  to  Hallmark  Cards, 
Kansas  City,  program  sponsor.  Distri- 
bution will  be  handled  through  Associa- 
tion Films,  which  maintains  regional 
libraries  in  Ridgefield  (N.  J.),  Chicago, 
Dallas  and  San  Francisco. 


FCC  Admits  It's  Considering 
Revisions  to  Allocations  Plan 

THERE  were  indications  last  week  that  "key- 
stone" of  FCC's  1952  Sixth  Report  &  Order- 
minimum  mileage  separations  between  co-chan- 
nel and  adjacent  channel  tv  stations — might  be 
ripped  up  by  Commission. 

Disclosure  came  in  letter  from  FCC  to  Sen- 
ate Commerce  Committee  which  is  being  made 
part  of  hearing  record  on  McConnaughey 
nomination.  Letter  was  precipitated  by  Sen. 
Clifford  Case  (R-N.  J.),  who  wanted  to  know 
what  FCC  chairman  thinks  of  assigning  low- 
power  vhf  channels  to  uhf  outlets  in  "states 
like  New  Jersey  and  Connecticut"  which  are 
"virtually  blanketed"  by  New  York  and  ("in 
our  case")  Philadelphia  stations.  WRTV  (TV) 
Asbury  Park,  N.  J.  (ch.  58),  has  asked  FCC  to 
assign  it  low-power  vhf  [B«T,  Jan.  17]. 

FCC  reply  said,  "Conditions  change,  of 
course,  and  it  may  well  be  that  the  circum- 
stances are  now  such  that  present  minimum 
mileage  separations  should  be  reconsidered  as 
well  as  other  criteria,"  adding  that  there  is 
"some  evidence  we  should  take  another  look 
at  the  overall  engineering  data  accumulated 
since  the  April  1952  decision." 

Study  would  take  "considerable  time  and 
unfortunately  would  not  be  of  immediate  as- 
sistance to  uhf  broadcasters,"  FCC  said,  after 
explaining  it  "may  be  necessary  to  proceed  on 
an  overall  basis  rather  than  case-to-case." 

FCC  said  in  past  six  months  it  has  received 
four  petitions  (two  from  New  Jersey)  asking  re- 
duction of  vhf  mileage  separations.  Commis- 
sion added  that  both  New  Jersey  stations  have 
made  showings  that  their  proposals  would  cause 
"negligible  interference  to  the  other  stations. 
Our  engineers  disagree  .  .  .  because  of  certain 
assumptions  employed."  FCC  added  its  belief 
that  "stations  concerned  would  also  question" 
assumptions,  and  that  "oppositions  based  on 
engineering  factors  have  been  filed  by  other 
stations  on  the  same  or  adjacent  channels." 

FCC  has  issued  notice  of  proposed  rule- 
making to  allow  100  w  tv  stations,  not  specify- 
ing uhf  or  vhf.  in  communities  with  popula- 
tions less  than  50,000  with  April  1  deadline 
for  comments  [story  page  78]. 

W.  Va.  Tv  Sale  Filed 

FORMAL  bid  for  sale  of  ch.  15  WTAP  (TV) 
Parkersburg,  W.  Va.,  by  Howard  Chernoff  and 
associates  for  $124,600  to  Zanesville  Pub.  Co., 
operator  WHIZ-AM-TV  Zanesville,  Ohio,  filed 
with  FCC  Friday  [B«T,  Jan.  31].  Zanesville 
Pub.  is  headed  by  Clay  Littick. 


MURROW  FOR  OLDS  •  Oldsmobile  Dealers, 
through  D.  P.  Williams  &  Sons,  L.  A.,  will 
pick  up  sponsorship  of  Edward  R.  Murrow  and 
the  News  on  28  Columbia  Pacific  CBS  Radio 
stations  effective  March  14.  Meanwhile,  Ford 
Motor  Co.  dropped  its  sponsorship  of  news 
program  on  121  stations  but  Amoco  continues 
to  underwrite  on  85  eastern  stations.  Network 
expects  shortly  to  sell  gap  left  by  Ford. 

BROMO-SELTZER  RADIO  •  Emerson  Drug 
Co.,  N.  Y.  (Bromo-Seltzer),  buying  radio 
spot  campaign  in  about  12  scattered  markets 
for  39  weeks  in  addition  to  continued  sponsor- 
ship of  its  half-hour  syndicated  film  show. 
Film  currently  is  Janet  Dean,  Registered  Nurse, 
but  client  is  in  process  of  changing  programs. 
Lennen  &  Newell,  N.  Y.,  is  agency. 

PUREX  E\  100  MARKETS  •  Purex  Corp., 
South  Gate,  Calif.,  placing  radio-tv  spot  cam- 
paign, effective  March  21,  in  about  100  mar- 
kets. Contract  is  for  13  weeks,  through  Mc- 
Cann-Erickson,  N.  Y. 

BEECH-NUT  RADIO-TV  •  Beech-Nut  Pack- 
ing Co.,  Canajoharie,  N.  Y.  (chewing  gum), 
on  April  1  launches  television-radio  spot  an- 
nouncement campaign  using  19  tv  markets  and 
two  radio  areas.  Kenyon  &  Eckhardt,  N.  Y., 
is  agency. 

LEVER  EXTENSION  •  Lever  Brothers,  N.  Y., 
which  had  canceled  its  sponsorship  of  Aunt 
Jenny,  five  quarter-hours  weekly  on  CBS  Ra- 
dio, effective  March  11,  has  taken  one-week 
extension  on  program  to  reconsider  possibili- 
ties of  retaining  it  on  network.  Program  has 
been  on  air  without  interruption  for  past  18 
years.  Foote,  Cone  &  Belding,  N.  Y.,  is  agency. 


Shulton  Plans  Radio-Tv 
Spots  and  Film  Program 

SHULTON  INC..  after  testing  tv  in  national 
spot  campaign,  is  starting  sponsorship  of  Paris 
Precinct — half-hour  film  produced  in  Paris 
under  direction  of  Andre  Hakim,  released  by 
Motion  Pictures  for  Tv  and  distributed  by 
UM&M  Inc. — on  number  of  stations,  starting 
in  April  and  continuing  through  Christmas. 

Additionally.  Shulton  will  maintain  heavy 
spot  campaign  in  both  radio  and  tv.  Campaign 
is  believed  to  be  largest  program  spot  tv  sched- 
ule in  toiletries  industry,  according  to  George 
L.  Schultz,  president  of  Shulton.  Wesley  Assoc., 
New  York,  is  agency. 

Grant  Names  E.  R.  Grace 

APPOINTMENT  of  Edward  R.  Grace,  vice 
president  of  Detroit  office.  Grant  Adv.,  as 
chairman  of  Grant's  committee  for  overall 
agency  development,  announced  Friday  by 
Will  C.  Grant,  agency  president.  Mr.  Grace 
will  continue  to  headquarter  in  Detroit,  direct- 
ing group  on  improved  methods  of  gathering 
and  correlating  market  data  and  other  phases 
of  mass  selling  in  U.  S.  and  abroad.  Mr.  Grace 
co-operated  WWJ  Detroit  with  his  first  partner, 
late  William  F.  Holliday,  and  is  credited  with 
introducing  Transitone,  first  auto  radio  set  in 
country. 
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We  Don't  Like  Competitive  Ads 


But  every  now  and  then  the  boss  insists  that  we  do  one. 
After  all,  he  says,  if  your  merchandise  is  judged  better  (by 
impartial  experts),  why  be  bashful?  That  always  stumps  us. 
So  we  do  a  competitive  ad.  As  painlessly  as  possible. 

Now  let's  get  into  this  Seattle  rating  picture.  KING-TV  is 
so  far  out  in  front  that  it's  embarrassing.  Sort  of  feel 
like  Roger  Bannister  lapping  one  of  his  opponents.  Morning, 


afternoon,  and  night,  our  program  boys  outrun  the  field. 
By  a  healthy  margin... on  three  rating  services,  yet. 

So  that's  the  way  it  is.  If  you  want  a  cinch  winner  in 
Seattle,  it's  KING-TV.  A  sure  thing.  And  who  wants  to  put 
his  advertising  dollars  on  a  long  shot  these  days? 


Channel  5— ABC 
100,000  Watts 
Ask  your  BLAIR  TV  Man 
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Winchell  Stock  Market  Tip 
Brings  Senate  Repercussions 

STOCK  market  tip  broadcast  by  Walter  Winch- 
|  ell  on  his  ABC-TV  program  of  Jan.  9  produced 
J  greatest   flood   of  orders   in   stock  exchange 
j  history,    Edward    T.    McCormick,  president, 
American  Stock  Exchange,  told  Senate  Banking 
Committee   Friday.    Only  prompt   action  by 
exchange  and  Securities  &  Exchange  Commis- 
sion officials  prevented  Winchell-inspired  stock 
buyers  from  losing  $8  per  share,  he  said. 

Testifying  in  committee's  inquiry  into  this 
year's  stock  market  boom,  Mr.  McCormick 
I  said  that  orders  for  357,000  shares  of  Pantepec 
Oil — largest  transaction  in  any  single  stock  on 
any  exchange — poured  in  morning  after  Winch- 
ell's  telecast  tip  that  this  was  good  buy  and 
stock  would  have  opened  at  15  if  trading  in  it 
had  not  been  held  back  from  10  a.m.  to  12:15 
p.m.  while  brokers  were  instructed  to  tell  their 
customers  Pantepec's  opening  price  would  be 
abnormally  high.  Even  so,  he  said,  it  opened 
at  8%  ($8.87V£  per  share),  up  2Va  from  its 
closing  price  previous  Friday. 

Day  before  his  testimony  (Thursday,  March 
3),  Pantepec  closed  at  7,  Mr.  McCormick  tes- 
tified, $8  a  share  below  price  it  would  have 
opened  Jan.  10  if  opening  had  not  been  delayed. 
Pantepec  sales  had  averaged  20,000  shares  a 
week  until  week  before  telecast  tip  when  they 
rose  to  170,000  shares,  he  said.  He  provided 
committee  with  list  of  that  week's  traders 
(names  not  made  public)  but  denied  knowledge 
of  whether  Winchell  had  followed  his  own  tip, 
indicating  that  commentator's  name  was  not 
!  on  list. 

Mr.  Winchell  said  accuracy  of  his  report 
hasn't  been  challenged,  but  actually  confirmed 
by  newspapers;  that  he  has  no  apology  to  offer 
for  his  "vast  circulation";  that  he  buys  govern- 
ment bonds  exclusively. 

Asked  by  Sen.  William  J.  Fulbright 
(D-Ark.),  committee  chairman,  if  investors 
who  followed  a  Winchell  tip  on  Amurex  Oil 
in  April  1953  had  not  lost  about  $2  million 
in  little  more  than  an  hour,  Mr.  McCormick 
agreed,  testifying  that  Amurex  stock  had  risen 
after  tip,  but  dropped  sharply  when  Amurex 
officials  denied  developments  Winchell  had 
given  as  basis  for  his  tip. 

However,  when  Sen.   Frederick  G.  Payne 
I  (R-Me.)  asked  about  "irresponsible  tipsters," 
I  Mr.  McCormick  replied  he  knew  of  no  in- 
I  stance  in  which  he  could  say  there  had  been 
misstatement  of  facts. 

Questioned  whether  committee  will  call 
Winchell  to  testify,  Sen.  Fulbright  answered 
with  another  question,  "Why  should  we?"  but 
later  indicated  Winchell  might  be  called. 

Services  Held  for  Clark 

FUNERAL  services  were  to  be  held  Saturday 
afternoon  in  Stamford,  Conn.,  for  Bonnell 
Clark,  71,  retired  vice  president  of  Westing- 

'  house  Electric  Corp.,  who  died  Thursday.  Mr. 
Clark  joined  Westinghouse  Electric  Supply  Co. 
in  1925  and  rose  to  presidency  of  firm  in  1937. 

I  He  was  elected  vice  president  of  Westinghouse 
Electric  Corp.  in  1941  and  served  in  that  ca- 
pacity until  retirement  in  1949.  Surviving  are 
his  wife,  three  daughters  and  five  grandchildren. 

Broadcasting    •  Telecasting 


at  deadline 


TAX  TRAINING 

KINESCOPE  of  March  13  College 
Press  Conference  (ABC -TV,  Sun., 
4:30-5  p.m.  EST)  featuring  U.  S.  In- 
terna' Revenue  Commissioner  T.  Cole- 
man Andrews  in  discussion  of  income 
tax  questions  will  be  sent  by  Internal 
Revenue  Bureau  to  64  district  offices. 
Offices  will  use  them  for  own  personnel, 
as  public  service  showings  on  local  tv 
stations  and  for  general  instruction  pur- 
poses for  people  in  area. 


Convention  Exhibitors 
Inspect  Hotel  Facilities 

GROUP  of  NARTB  associate  members  met 
Friday  at  Shoreham  Hotel,  Washington,  to 
inspect  facilities  for  annual  equipment  exhibits 
at  May  22-25  convention.  Heavy  equipment 
will  be  displayed  in  Shoreham  garage,  con- 
nected by  passageway  with  main  auditorium 
where  meetings  will  be  held,  and  not  far  from 
hall  where  Engineering  Conference  will  meet. 
West  wing  of  first  floor,  above  lobby,  and  en- 
tire second  floor  running  length  of  hotel  will 
be  used  for  lighter  exhibits.  NARTB  has  130 
rooms  booked  for  light  exhibits. 

Association  will  send  out  letters  late  next 
week  with  complete  instructions  and  floor 
plans.  Public  relations  exhibit  and  some  en- 
tertainment quarters  will  be  placed  in  Shera- 
ton-Park Hotel,  two  blocks  from  Shoreham. 
Shuttle  bus  service  will  operate  between  hotels 
during  convention.  In  charge  of  equipment 
exhibits  are  NARTB  Secretary-Treasurer  C.  E. 
Arney  Jr.  and  Barry  Freer,  assistant  exhibits 
manager. 

Engineering  Conference  Committee  of 
NARTB  will  meet  March  11  in  New  York  to 
consider  plans  for  engineering  phase  of  con- 
vention. Chairman  is  Ross  Beville,  WWDC 
Washington. 

Mississippi  Tv  Split 

SPLIT  of  WFOR  and  WHSY  Hattiesburg, 
Miss.,  interests  from  long-pending  application 
for  new  tv  outlet  on  ch.  9  there  disclosed  Fri- 
day in  new  bid  for  ch.  9  filed  by  Dave  A. 
Matison  Jr.  and  associates,  doing  business  as 
Lion  Tv  Co.  Mr.  Matison  and  Charles  W. 
Holt,  co-owners  of  WHSY,  have  withdrawn 
from  ch.  9  applicant  Hattiesburg  Tv  Co.  FCC 
designated  latter  for  hearing  because  of  com- 
mon tie  with  WFOR  and  WHSY.  Mr.  Holt 
is  not  in  Lion  Tv.  Remaining  in  Hattiesburg 
Tv  are  Charles  Wright  and  son,  WFOR  owners. 

Clifford  Heads  Kagran 

J.  M.  CLIFFORD,  NBC  administrative  vice 
president,  elected  Friday  as  president  of  Kagran 
Corp.,  recently  acquired  by  NBC.  He  will  di- 
rect Kagran  operations  in  addition  to  other 
duties.  Edward  L.  Justin  of  Kagran  will  be 
placed  in  near  future  in  principal  operating 
position  with  firm.  Mitchell  M.  Benson,  who 
reports  to  Mr.  Clifford,  will  continue  to  super- 
vise exploitation  of  NBC  properties  other  than 
those  owned  by  Kagran  including  Howdy 
Doody. 


ROBERT  S.  CONYBEARE  appointed  general 
sales  manager,  A.  G.  Spalding  &  Bros..  N.  Y. 
He  formerly  was  assistant  general  sales  man- 
ager, Dr.  Pepper  Co.,  Dallas. 

JOSEPH  WEISENBERG,  account  executive, 
WABC  New  York,  appointed  acting  sales  man- 
ager. RICHARD  N.  JACOBSON,  WCHL 
Chapel  Hill,  N.  C;  E.  F.  ENGLAND,  KVVC 
Ventura,  Calif.,  and  LORIN  E.  MILNER, 
WCAP  Asbury  Park,  N.  J.,  to  WABC  as  ac- 
count executives. 

HENRY  LUCAS,  local  sales  manager,  WLOK- 
AM-TV  Lima,  Ohio,  formerly  with  WJMO 
Cleveland  and  WING  Dayton,  named  account 
executive  at  WCUE  Akron. 

GEORGE  HERRO,  manager  of  presentations, 
MBS  Midwest  Div.,  appointed  account  execu- 
tive. ELIZABETH  TROUGHTON  succeeds 
him  on  public  relations  duties. 

WALLY  PARKER,  formerly  with  WIP  Phila- 
delphia and  Voice  of  America,  joins  announc- 
ing staff,  WAAT-WATV  (TV)  Newark,  N.  J. 

WTVW  (TV)  Milwaukee  Sale 
To  Hearst  Corp.  Approved 

FCC  Friday  announced  approval  of  $2  million 
sale  of  ch.  12  WTVW  (TV)  Milwaukee  to 
Hearst  Corp.,  which  owns  Milwaukee  Sentinel- 
WISN  there.  Comrs.  Frieda  B.  Hennock  and 
Robert  T.  Bartley  dissented. 

Approval  was  conditioned  on  outcome  of 
Gran  Enterprises  Co.  appeal  now  in  U.  S. 
Court  of  Appeals  in  Washington.  L.  F.  Gran, 
owner  of  Gran  Enterprises,  is  38.5%  stock- 
holder in  WTVW,  was  its  chairman  until  mid- 
January.  Mr.  Gran  protested  against  sale  of 
station  and  when  overruled  by  other  stock- 
holders filed  application  himself  for  ch.  12 
facilities.  Commission  refused  to  accept  filing 
and  court  refused  stay  order  [B»T,  Feb.  28]. 

Comr.  Hennock  claimed  sale  of  station  raised 
questions  concerning  network  affiliations  and 
mass  media  control.  She  said  sale  precluded 
Commission  from  evaluating  effect  of  Hearst 
entry  into  tv  in  Milwaukee.  Comr.  Bartley 
said  he  thought  hearing  should  be  held  to 
determine  impact  on  strike  applicants  and 
whether  pay-offs  are  involved. 

WTVW,  which  went  on  air  last  November, 
resulted  from  merger  of  four  competing  ap- 
plicants, who  hold  options  for  varying  amounts 
of  stock.  They  are  WEMP  and  WFOX  Mil- 
waukee, Kolero  Telecasting  Inc.  and  Milwau- 
kee Area  Telecasting  Co.  Last  is  present 
grantee  of  station. 

Hearst  also  owns  WBAL-AM-TV  Baltimore 
(Baltimore  News-Post)  and,  through  associated 
company,  WCAE  Pittsburgh  (Pittsburgh  Sun- 
Telegraph).  Pittsburgh  station  is  applicant  for 
ch.  4  there.  Hearst  also  owns  newspapers  in 
other  major  U.  S.  cities. 

Purchase  price  for  WTVW  is  actually  S900.- 
000  plus  assumption  of  about  $1.1  million  in 
contracts  for  completion  of  power  boost  to 
251  kw  and  construction  of  1,070-ft.  tower. 
When  Hearst  agreed  to  buy  WTVW.  it  with- 
drew application  for  ch.  6  in  Whitefish  Bay 
(Milwaukee  suburb),  leaving  WMIL  Mil- 
waukee and  non-broadcaster  Independent  Tele- 
vision Inc.  in  contest  for  that  channel.  Indica- 
tions are  that  merger  there  might  ensue. 

Determination  to  provide  utmost  in  public 
service  and  entertainment  for  Milwaukee  ex- 
pressed Friday  by  Charles  B.  McCabe.  chair- 
man, Hearst  radio-tv  division.  D.  L.  Provost, 
radio-tv  vice  president  and  general  manager, 
will  have  operational  responsibility  for  Mil- 
waukee station. 
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THE  FIRST  TELEVISION  STATION  IN 
LOS  ANGELES  IS  STILL  YOUR  BEST 
BUY   IN   SOUTHERN  CALIFORNIA* 


Based  upon  the  February  1955  ARB  report  for  Los  Angeles 
showing  the  average  evening  ratings  for  all  stations.  The  cost 
per  thousand  homes  was  calculated  for  thirteen  twenty-second 
spots  on  each  station  using  the  Class  A  spot  rates  given  in 
Television  Rates  and  Data  for  February  1955.  These  calcula- 
tions clearly  show  KTLA  to  have  the  lowest  cost  per  thousand. 


STRONG 


CLEAR 


COLOR 


PROGRAMS 


KTLA,  on  Channel  5,  with  its  new  50  kilowatts  of  power, 
guarantees  a  signal  that  will  carry  your  message  the  great- 
est distance  into  the  great  Southern  California  television 
market. 

KTLA  delivers  a  bright  clear  picture  to  every  set  as  the 
result  of  KTLA's  top  engineering  team  which  has.  set  the 
standard  for  Southern  California  since  the  early  days,  and 
has  continued  to  improve  year  after  year. 

KTLA  originated  the  first  local  color  programs  and  is  the 
only  station  equipped  to  give  full  color  local  production  to 
the  great  Southern  California  television  audience. 

KTLA  maintains  its  policy  of  top  local  live  programs  be- 
cause they  have  that  extra  sales  power  which  can  only  come 
through  the  personal  appeal  of  living  television  per- 
sonalities. 


KTLA 
Covers 
Southern 
California 


KTLA  IS  YOUR  BEST  BUY  IN  SOUTHERN  CALIFORNIA 

Represented  Nationally  by  PAUL  H.  RAYMER  COMPANY 
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How'd  you  /ilce  a  6.8  in  the  afterno 

Get  it  with  good  old 


TellO-teSt  is  America's 

oldest  and  most  successful  quiz. 

Satisfied,  long-term 

National  advertisers  and 

TELLO-TEST  users 
include: 

agencies  are  familiar  with 

The  Don  Lee  Network 

this  sure-shot  show  and 

WGN,  Chicago 
WJW,  Cleveland 

pile  in  with  a  steady 

KSTP,  Minneapolis 

flow  of  spot  business 

KDKA,  Pittsburgh 

WNAC,  Boston 

WEBR,  Buffalo 

WIBW,  Indianapolis 

WMPS,  Memphis 

WIP,  Philadelphia 

WITH,  Baltimore 
WSYR,  Syracuse 

and  many,  many  more. 

ADIO  GUYS 

i  RATING! 


i. .  an  8.3  in  the  evening? 


I. 


TELLO-TEST 


On  twice  a  day,  five  days  a  week,  on  WHAM,  Rochester 
—in  the  early  afternoon  and  the  early  evening.  Look  at  these 
Pulse  figures  October-November,  1954. 

TELLO-TEST  at  1:10  p.m.     TELLO-TEST  at  6:30  p.m. 


6.8 


29%  of  the  audience  and  it's 
against  "Ma  Perkins" 


8.3 


(37%  of  the  audience— second 
show  CBS  News,  has  3.2) 


We  can  furnish  the  show  (in  major  markets,  we  can  also  furnish  all 
necessary  awards  for  the  jackpot)  for  a  low,  low  price.  Want  details? 


RADIO  FEATURES,  INC. 

WALTER  SCHWIMMER,  President 

75  E.  Wacker  Drive,  Chicago  1,  III.    •    FRanklin  2-4392 


IN  REVIEW 


WREX-TV 

ROCKFORD*  ILLINOIS 
•ABC 

channel 


represented  by 
H-R  TELEVISION,  INC. 


KRAFT  MUSIC  HALL 

TWENTY-SEVEN  years  ago  a  fresh  young 
saxophonist,  dance  band  leader  and  singer,  with 
a  new  style  called  "crooning,"  made  his  radio 
debut  as  star  and  host  of  an  hour-long  variety 
radio  program  on  NBC.  For  the  next  decade 
that  program,  The  Chase  &  Sanborn  Hour, 
was  the  hottest  thing  on  the  air — a  show  which 
introduced  to  the  listening  public  many  artists 
who  went  on  to  become  radio  stars  in  their  own 
right — Edgar  Bergen  is  a  good  example. 

A  week  ago  yesterday  (Sunday,  Feb.  27) 
that  same  saxophonist  and  singer,  a  little  older 
and  no  longer  leading  a  band  (the  pace  of  one- 
night  stands  is  too  tough,  he  explained),  re- 
turned to  radio — CBS,  this  time — as  star  and 
host  of  an  hour-long  program  series,  on  which 
he  also  acts  as  disc  m.c.  (as  what  radio  name 
doesn't,  these  days?). 

The  new  Kraft  Music  Hall  is  as  far  a  cry 
from  the  usual  disc  m.c.  show  as  it  is  from 
the  radio  spectaculars  he  presented  20  years 
back.  First,  his  records  were  picked  for  a  dif- 
ferent purpose  than  repeating  those  most-played 


RUDY  VALLEE 

on  the  air  at  the  moment.  There  was  a  judi- 
cious mixture  of  old  discs  and  new,  and  an 
appeal  to  varied  tastes. 

Next,  the  guests  at  Mr.  Vallee's  Sunday  eve- 
ning musicale  in  his  New  York  apartment  were 
interesting  people  in  their  own  right:  two 
actresses,  Julie  Andrews,  the  English  star  of 
the  English  musical,  "The  Boy  Friend,"  and 
Gwen  Verdon  of  "Can-Can,"  soon  to  star  in 
"Damyankee";  and  two  males,  Eddie  Condon, 
defender  and  perpetuator  of  Dixieland  jazz, 
and  Steve  Allen  of  NBC-TV's  Tonight. 

Playing  recordings  of  Miss  Andrews  and 
Messrs.  Allen  and  Condon,  as  well  as  an  old 
one  of  the  host's — the  memorable  one  of  "Tav- 
ern in  the  Town"  in  which  he  breaks  up  in 
helpless  laughter — was  perhaps  overdoing  it  a 
bit,  but  the  fact  remains  that  they  were  all  good 
records,  well  worth  hearing. 

On  the  critical  side,  it  must  be  reported  that 
the  guests  acted  too  much  like  guests  anywhere, 
perfectly  content  to  limit  their  conversation  to 
polite  nothings  and  to  leave  the  burden  of 
keeping  things  moving  pretty  much  up  to  their 
host.  Only  in  the  final  minutes  of  the  show 
did  they  get  into  the  spirit  of  things  and  by 
then  it  was  too  late.  A  pre-airtime  warm-up 
period  might  help  future  programs  get  started 
sooner.  Also  best  forgotten — and  best  omitted 
from  future  shows— was  Rudy's  saxophone  solo, 
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a  performance  that  was  old  fashioned  with  n 
saving  touch  of  nostalgia. 

All  in  all,  the  Kraft  Music  Hall  may  b 
summed  up  as  promising.  The  idea  is  good  an 
with  the  stiffness  of  the  first  program  behin 
him,  the  star's  performance — and  that  of  hi 
guests — can  easily  live  up  to  it  and  provide 
better-than-average  hour  of  listening. 
Production  costs:  Approximately  $5,000 
Sponsored  by  Kraft  Food  Co.  through  J.  Wql 

ter  Thompson  Co.,  on  CBS  Radio,  Sun.,  9-1 

p.m.  EST. 

Starring  Rudy  Vallee  with  guests  (Steve  Allet  I 
Julie  Andrews,  Eddie  Condon,  Gwen  Verdo 
on  the  first  program,  Feb.  27)  and  records  \ 

Producer-director:  Paul  hammers. 

Writer:  Gordon  Cotler. 

Announcer:  Charles  Stark. 

CAPTAIN  GALLANT 

FOR  an  alumnus  of  the  Saturday  matine 
shoot-'em-up  western  serial  clan,  NBC-TV 
weekly  Captain  Gallant  of  the  Foreign  Legioi 
affords  a  nostalgic  half-hour. 

But  time'  marches  inexorably  on,  and  then 
are  a  few  changes,  although  minor,  in  th< 
format.  In  this  series,  the  cowboy  "good  guys' 
are  now  legionnaires,  as  knuckle-headed  anc 
adept  at  falling  victim  to  the  wiles  of  assortec 
villians  as  any  jut-jawed  lad  in  a  10-galloi 
Stetson.  As  for  the  counterpart  of  the  tradi 
tional  Indians,  in  these  days  of  tense  nativs 
nationalism  the  "bad  guys"  are  unidentifiabli 
Europeans,  rather  than  Arabs  (since  the  localt 
is  in  North  Africa). 

This  program,  which  stars  a  former  "Tar 
zan,"  Larry  (Buster)  Crabbe,  and  feature: 
his  real-life  son  Cullen  (my,  time  does  fly!) 
is  definitely  aimed  at  a  juvenile  audience  anc 
the  older  folks  around  the  house  must  view  it 
if  at  all,  by  sufferance.  To  the  aforementioned 
graduates  of  the  western  matinee  group,  the 
most  interesting  thing  the  show  has  to  offer  are 
shots  of  genuine  legionnaires. 

Humor,  supplied  mainly  by  veteran  Holly- 
woodian  Fuzzy  Knight,  is  as  rudimentary  as 
the  writing  level  in  general.  Production,  di- 
rection and  other  credits  are  adequate. 

Production  costs:  Estimated  $20,000. 
Network:  NBC-TV,  Sun.,  5:30-6  p.m.  EST. 
Sponsor:  H.  J.  Heinz  Co.  through  Maxon  Inc. 
N.  Y. 

Executive  Producer:  Gilbert  A.  Ralston;  pro- 
ducer: Frantel  Inc.;  distributor:  Television 
Programs  of  America. 

Directors:  Sam  Newfield,  Jean  Yarbrough, 
Marcel  Cravenne,  Pierre  Schwab;  writers: 
William  N.  Robson,  Gene  Levitt,  Jack  An- 
drews. 

Permanent  cast:  Larry  (Buster)  Crabbe,  Cullen 
Crabbe,  Fuzzy  Knight,  Gilles  Queant,  Daniel 
Lecourtois. 

★    ★  ★ 

BOOKS 

THE  RADIO  AMATEUR'S  HANDBOOK 
(3  2d  edition,  1955)  by  headquarters  staff  of 
American  Radio  Relay  League,  West  Hart- 
ford 7,  Conn.  768  pp.,  $3  in  U.  S.,  $3.50  in 
U.  S.  possessions  and  Canada  and  $4  else- 
where. 

NEWEST  edition  of  the  ARRL  Handbook  fea- 
tures five  chapters  on  basic  radio  theory,  three 
chapters  on  history  and  amateur  operating  prac 
tices,  three  of  basic  experimental  data  and  15 
on  advanced  theory,  together  with  practical 
construction  details.  This  includes  transmitters, 
receivers,  transmission  lines,  antennas,  power 
supplies,  single-sideband,  fm,  am,  keying  and 
microwave  techniques.  Revisions  have  been 
made  in  vacuum  tube  tables  and  base  diagrams 
plus  chapters  on  vhf  and  other  developments. 

Broadcasting    •  Telecasting 


in  Portland, 


MARCH  9,  1955... a  power-packed  date  in 
television!  On  this  second  Wednesday  in 
March,  CHANNEL  12  — KLOR  starts  full- 
scale  commercial  operation  with  the  most  ex- 
citing television  entertainment  yet!  Channel  12 
VHF,  will  bring  to  every  TV  owner  in  Oregon 
and  Southwestern  Washington  such  talked- 
about  shows  as  Disneyland,  U.  S.  Steel,  Danny 
Thomas,  Stop  the  Music,  etc.,  and  top-flight 
local  programs.  Portland  owned  and  operated, 
KLOR  is  the  SHOW  station  viewers  have  been 
waiting  for  .  .  .  the  SALES  station  advertisers 
are  seeking.  Get  a  line  today  on  the  biggest 
show-sales  line-up  in  the  Pacific  Northwest! 


CHANNEL 


LOR 


S.  JOHN  SCHILE,  Gen.  Mgr 
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OREGON  TELEVISION,  INC. 
915  N.  E.  Davis  Street 
Portland  14,  Oregon 
Fllmore  9721 

HENRY  A.  WHITE,  Pres. 
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Today,  with  a  good  product  backed  by  vigorous  advertising,  Pontiac  is  one  of 
America's  fastest  selling  cars  .  .  .  and  a  substantial  portion  of  Pontiac's  advertising 
budget  goes  into  Spot  Radio  and  Spot  Television  ! 

If  yours  is  a  highly  competitive  product— like  automobiles— Spot  should  be  one  of 
your  basic  selling  tools,  too.  Here's  what  a  Spot  schedule  does  for  Pontiac : 

SPOT  is  co-ordinated  with  other  media  in  the  introduction  of  new  models  with  con- 
centrated short-term  saturation  campaigns. 
SPOT  is  frequently  used  in  specific  markets  where  additional  sales  impact  is  needed. 
SPOT  is  often  used  for  special  promotion  throughout  the  year. 


Left  to  Right: 

B.  B.  KIMBALL 

Advertising  Manager, 
Pontiac  Motor  Division, 
General  Motors  Corp. 

PAUL  FOLEY 

Account  Executive, 
MacManus,  John  &  Adams,  Inc. 1 

CHARLES  CAMPBELL 
Radio  &  TV  Media  Director, 
Detroit  Office, 

MacManus,  John  &  Adams,  Inc. 
PAUL  MENSING 

Central  Division  Sales  Manager^ 
Radio,  NBC  Spot  Sales 

ALL AX  KERR 

Detroit  Sales  Manager, 

Television,  NBC  Spot  Sales 

Candid  photo  by  Eliott  Erwitt. 
Taken  at  Pontiac  main  assembly 
plant,  Pontiac,  Mich. 


Stations  Represented 
by  NBC  Spot  Sales: 

RADIO 


WTAM 

Cleveland 

WAVE 

Louisville 

KGU 

Honolulu,  Hawaii 

WRCA 

New  York 

WMAQ 

Chicago 

KNBC 

San  Francisco 

KSD 

St.  Louis 

WRC 

Washington,  D.  C. 

and  the 

NBC  Western  Radio  Network 


TELEVISION 


WAVE-TV 
WRGB 

K0NA-TV 

WRCA-TV 

WNBQ 

KRCA 

KSD-TV 

WRC-TV 

WNBK 

KPTV 


Louisville 
Schenectady- 
Albany-Troy 
Honolulu,  Hawaii 
New  York 
Chicago 
Los  Angeles 
St.  Louis 

Washington,  D.  C. 
Cleveland 
Portland,  Ore. 


Spot,  with  its  complete  flexibility,  its  bed-rock  economy  and  its  hard-hitting  sales 
impact,  plays  an  important  role  in  Pontiac's  yearly  advertising  plan.  These  advantages 
can  help  boost  your  sales,  too. 

Ask  your  advertising  agency  or  an  NBC  Spot  Salesman  to  show  you  how  Spot  can  fit 
into  your  advertising  plans... and  how  the  stations  represented  by  NBC  Spot  Sales  can 
sell  for  you  in  eleven  major  markets,  accounting  for  45%  of  the  nation's  retail  sales. 

Decision-makers  are  Sold  on  Spot  because  their  customers  are  Sold  on  Spot .  . . 


and  some  spots  are  better  than  others! 


SPOT  SALES 

30  Rockefeller  Plaza.  New  York  20.  N.  Y. 
Chicago    Detroit    Cleveland  Washingt07i 
San  Francisco      Los  Angeles  Charlotte* 
Atlanta*    Dallas*  *Bomar  Lowrance  Associates 


OPEN  MIKE 


something  that  holds  the  attention  of  a 
West   Texas  audience. 

The  star  is  your  salesman,  and  his  local 
prestige  is  added  to  your  product  at  no 
extra  cost. 

Many  a  success  story  has  originated  on 
this  basis  on  the  following  programs 
open    for  participation. 


Movie  9:30-11:00  AM 

(General)  M.  thru  Thurs. 

Home  Hints  8:45-9:00  AM 

(Women)  M.  thru  F. 

Shopping  Bag  1:00-1:45  PM 

(Women)  M.  thru  F. 

Recipe  Roundup  2:00-2:45  PM 

(Women)  M.  thru  F.  • 

Ken's  Korner  2:35-3:00  PM 

■  (General)  Tues.,  Thurs. 

Children's  Theatre  4:00-6:00  PM 

(Children)  M.  thru  F. 

Community.  6:00-6:30  PM 

Crossroads  M.  thru  F. 
(General) 

Movies  10:30-11:30  PM 

(General)  Tues.  &  Wed. 

10:15-11:15  Sun. 

Wrestling    ■  10:15-11:15  PM 

Sat, 


K  DUB-TV 

LUBBOCK,  TEXAS 


NATIONAL  REPRESENTATIVES:  AVERY-KNODEl,  INC. 


PRESIDENT  AND  GEN.  MGR.,  W.  D.  "DUB"  ROGERS 
GEORGE  COUIE.  NAT'L.  SALES  MGR. 


Facts  of  Life  for  Stations 

EDITOR: 

Admittedly  radio  has  changed  in  many  ways 
since  the  halcyon  days  of  the  mid- 1940s,  but 
that  it  was  so  radical  a  change  was  never  before 
brought  home  to  me  until  today. 

The  mail  brings  many  requests  to  the  presi- 
dent of  a  radio  station  among  which,  in  the 
normal  course  of  events,  are  requests  by  poli- 
ticians, especially  in  Washington,  for  airing  of 
their  "weekly  reports"  or  "letters."  That's  good 
and  fine  but  when  the  station  is  asked,  as  we 
were  asked  today  by  a  group  representing  Sen. 
Paul  Douglas  (D-Ill.),  to  pay  them  for  the 
broadcasts,  it  certainly  shows  someone  is  not 
aware  of  the  facts  of  life  facing  small  business 
these  days  of  high  wages  and  high  taxes. 

John  W.  Lewis,  Pres.-Treas. 
WIBV  Belleville,  III. 

[EDITOR'S  NOTE:  B-T  asked  Sen.  Douglas  to 
comment  on  Mr.  Lewis'  letter  and  received  the 
following  reply.] 

.  .  .  and  for  Senators 

EDITOR: 

I  believe  it  is  a  duty  of  elected  representa- 
tives to  report  back  to  their  constituents  peri- 
odically on  issues  before  Congress.  Democ- 
racy functions  best  when  citizens  are  well- 
informed  .  .  . 

I  have  also  appreciated  the  cooperation  given 
by  a  number  of  radio  and  television  stations  in 
carrying  such  reports.  They  have  enabled  both 
Sen.  Dirksen  [R-Ill.]  and  me  to  reach  more 
persons  than  I  could  hope  to  reach  with  my 
limited  time  and  resources. 

They  have  scheduled  us  on  the  air  as  a  public 
service  and  customarily  paid  for  the  cost  of 
producing  the  films  and  tapes,  which  in  the 
case  of  radio  programs  runs  about  $2.50  per 
6V2  -minute  tape.  Although  it  takes  considerable 
work,  I  agreed  to  renew  these  weekly  reports 
this  session  on  the  urging  of  my  colleague  and 
of  WGN  whose  owners  are  obviously  not  po- 
litical backers  of  mine. 

I  regret  that  Mr.  Lewis  of  WIBV  found  the 
offer  of  this  program  at  cost  extraordinary  or 
burdensome.  But  he  is  quite  within  his  rights 
to  decline  the  program  as  some  other  stations 
have  done. 

Paul  H.  Douglas 
United  States  Senate 

Ad  Alley  Eyes  Capitol  Hill 

EDITOR: 

Many  thanks  for  your  prompt  action  in 
sending  us  [reprints  of]  the  Plotkin  Report 
[B«T,  Feb.  7]. 

We  would  appreciate  it  very  much  if  you 
would  send  us  20  copies  of  the  Jones  Report, 
which  appeared  in  the  Feb.  21  issue  of  B«T. 

Thanks  again. 

Thomas  J.  Glynn 

J.  Walter  Thompson  Co. 

New  York 

Bears  Like  Radio 

EDITOR: 

Much  has  been  said  pro  and  con  regarding 
the  broadcasting  of  minor  league  baseball. 
Some  baseball  officials  feel  that  radio  play-by- 
play hurts  attendance. 

Here  in  the  progressive  city  of  Waycross 
folks  don't  subscribe  to  that  theory.  Instead, 
they  feel  that  such  broadcasts  will  help  stimu- 
late interest  in  their  beloved  Bears  and,  in  turn, 
bring  new  customers  to  the  ball  park.  A  recent 
vote  showed  this  thinking  to  be  unanimous 
among  the  Bears'  board  of  directors.  WACL 
will  substantiate  their  belief  in  the  power  of 


radio  by  broadcasting  the  entire  140-game  Way 
cross  schedule  in  the  Georgia-Florida  leagu 
this  season. 

Fritz  Van,  Sports  Director 
WACL  Waycross,  Ga. 

Actuality  vs.  Hopes 

EDITOR: 

In  the  interest  of  reportorial  accuracy,  a  stor 

on  page  89  of  B»T,  Feb.  21,  calls  for  question 

It's  the  tall  tower  story  triggered  by  the  ap 

plication  of  WHAS-TV  for  a  2,003-foot  job 

The  story  appears  to  read  that  WLWA  (TV)  ii 

Atlanta  has  a  1,326-foot  tower,  and  we  jus 

can't  find  it  on  the  horizon  anywhere. 

As  a  pioneer  in  the  high  tower  business  (1,06* 

feet  in  1950),  the  WSB-TV  tower  claimed  1 

world  record  altitude  for  quite  a  while  and  stil 

claims  to  be  the  high  job  in  Atlanta.  Couk 

this  story  have  confused  actuality  with  hopes'. 

John  M.  Outler  Jr. 

General  Manager 

WSB-AM-TV  Atlanta 

[EDITOR'S  NOTE:  Mr.  Outler  is  right.  B^T's  re- 
port did  confuse  actuality — WLWA's  present  598- 
foot  tower — with  the  station's  hopes  to  secure 
CAA  clearance  for  the  1,326-foot  tower  for  which  I 
it  has  an  FCC  permit.] 

Glad  to  Help 

EDITOR: 

Do  you  have  any  printed  brochures,  pam- 
phlets or  leaflets  in  your  files  which  would  be 
of  value  to  us  in  regard  to  the  phrase,  "No 
one's  listening  to  radio  any  more;  they  are  all 
watching  tv." 

This  statement  has  been  put  to  us  many 
times  .  .  . 

Connie  Forster 
Station  Manager 
WAPL  Appleton,  Wis. 

[EDITOR'S  NOTE:  B-T  sent  to  WAPL  tear  sheets 
of  four  articles:  "What  Ward  Survey  Will  Do  for 
Radio"  [B«T,  Oct.  4,  1954],  "The  Lesson  of  Video- 
town"  [B«T,  Oct.  11,  1954],  "Market  Research 
Means  People.  Too"  [B-T,  Dec.  6,  1954],  "BBDO, 
Networks  Sweep  Out  Cobwebs  on  Radio's  Status" 
[B»T,  Dec.  6,  1954]. 

Growing  Claims 

EDITOR: 

The  week  of  Feb.  28-March  6  promises  to 
be  a  busy  week  for  KXJB-TV  Valley  City,  N.  D. 
We  will  add  to  our  line-up  of  local  live  shows 
enough  more  time  to  change  our  usual  per- 
centage figure  of  local  programming  from  29% 
to  an  all-time  record  of  46%. 

KXJB-TV  is  on  the  air  87.5  hours  a  week. 
During  this  big  week  we  will  originate  40.3 
hours  of  telecasting  from  our  studios  in  Valley 
City  and  Fargo  and  through  our  remote  on- 
the-spot  planned  coverage  .  .  .  including  basket- 
ball, music,  farm  education,  barn  dance,  cook- 
ing show,  news,  sports,  audience  participation 
shows  .  .  . 

We  of  KXJB-TV  feel  that  programming  such 
as  this  for  a  station  that  has  been  on  the  air 
only  six  months  is  out  of  the  ordinary. 

C.  O.  Yates,  Promotion  Mgr. 

KXJB-TV  Valley  City,  N.  D. 

Station  Maps 

EDITOR: 

We  would  like  very  much  to  have  ten  copies 
of  your  large  wall  maps  of  the  United  States, 
showing  radio  and  television  stations  .  .  . 
Lawson  Paynter 
Business  Manager 
Tv  and  Radio  Department 
Campbell-Ewald  Co.,  Detroit 

[EDITOR'S  NOTE:  B»T  produces  separate  station 
maps  for  radio  and  tv,  available  at  $1  a  copy,  5 
copies  for  $4.50,  10  for  $8.50,  25  for  $20,  50  for 
$37.50  and  100  for  $70.] 
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BUYS 
1000  HOAAES 

IN  CHATTANOOGA 


WDEF 

i  TV 


105,200  Watts 


S3 


.  ..  ......................  .  :.'  


260  Time  Rate 

20  second  or  1  minute 
Average  Class  A  Rating 

TE  LE  PU  LSE  Dec.  '54 


121,100  Sets 

(Primary  A  &  B) 

1953  Nielsen  Plus 
RETMA  to  Nov.  26,  1954 

Carter  M.  Parham,  President 
Harold  (Hap)  Anderson,  Manager 


mmm 


Interconnected  NBC  •  CBS  •  ABC  •  DuMont 


Represented  BRAN  HAM  COMPANY 
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the  strongest  possible  signal 


maximum  power  of  316  kw 


NOW  G.L  OFFERS  2  VHF  POWER  PACKAGE! 


For  VHF  TV  channels  7  through  13  G.E.,  and  G.E.  alone,  offers  not 
one,  but  two  ways,  to  reach  the  maximum  allocated  power— 316  KW 
Effective  Radiated  Power.  Additional  power  sells  your  station  to  more 
advertisers.  To  them,  power  denotes  saturated  coverage  close-in  and  far 
out,  better  pictures,  and  a  larger  viewing  audience.  Which  of  the  two 
ways  is  best  for  you?  We  think  your  engineering  consultant  can  offer 
the  best  advice.  But  first,  let's  check  the  merits  of  each  package... 


COMPLETE  TELEVISION  EQUIPMENT  FOR  VHF  and  UHF 
for  Black  &  White  plus  Color  TV 


TRANSMITTERS  powered  from  100  watts 
to  100  kilowatts. 

ANTENNAS  to  fit  every  gain  and  pattern 
requirement  — helical  and  batwing  types. 


STUDIO  EQUIPMENT  for  complete  audio 
and  video  facilities. 

PORTABLE  EQUIPMENT  to  handle  all  re- 
mote services. 
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ne  Avenue,  Toronto.  E|ectronics,  830 


Progress  Is  Our  Most  Important  Product 

GENERAL®  ELECTRIC 


"If  you're  goin'  to  operate  in  a  second- 
ary market,  then  operate  the  best  d  

secondary-market  station  there  is." 
That's  what  the  fellow  said,  and  that's 
just  what  we've  been  trying  to  do  since 
back  in  1927. 

Not  sure  just  how  successful  we've 
been,  but  a  local  fellow  did  say  the 
other  day  "you  know  you're  not  just  a 
radio  station— you're  an  institution." 
The  duPont  people  presented  us  an 
award  for  our  public  service; 
And  then  the  Peabody  folks  cited  our 
news  department  as  outstanding; 
And  City  College  of  New  York  put  one 
of  our  educational  shows  second  only 
to  a  big  network  production; 
And  now  Bulova  comes  along  and  says 
we  did  the  best  TV  promotion  in  the 
country  in  our  market  size.  (We  didn't 
do  any  more  for  them  than  we'd  do 
for  any  other  good  customer.) 
Call  it  fluff,  window  dressing,  or  what- 
have-you,  but  it  must  count,  'cause 
folks  just  keep  right  on  tuning  us  in 
.  .  .  Fact  is,  when  we  took  a  simultane- 
ous radio  and  TV  Pulse  in  November 
we  found  so  many  people  staying 
home  to  look  or  listen  we  got  to 
thinking  the  city  might  as  well  roll  up 
the  sidewalks  and  turn  off  the  street 
lights  at  night— so  few  people  venture 
out  any  more.  (Maybe  instead  of  an 
award,  they'll  knock  something  off  our 
taxes  for  that  public  service.) 
Main  thing  is,  you  want  circulation— 
we  got  circulation  .  .  . 
Get  together  with  Katz  for  radio  or 
Avery-Knodel  for  TV,  and  award  a 

d  good  secondary  market  a  place 

on  your  station  list. 

SOUTHEASTERN 
BROADCASTING 
COMPANY 

MACON,  GA. 


our  respects 

to  HARRY  MAIZLISH 


IN  1936  Harry  Maizlish,  then  national  ex- 
ploitation director  for  Warner  Bros,  thea- 
tres and  exchanges,  was  called  into  Jack  L. 
Warner's  office  and  offered  the  general 
managership  of  KFWB  Hollywood,  a  War- 
ner Bros,  station. 

This  month,  KFWB  starts  its  30th  year 
of  broadcasting  and  Harry  Maizlish,  now 
station  president,  has  long  since  established 
himself  as  one  of  Southern  California's 
leading  radio  men. 

He  was  born  in  Poland  in  1902  and  three 
years  later  his  family  emigrated  to  America 
and  settled  in  Lynn,  Mass.  After  attending 
Lynn  public  schools,  young  Harry  Maizlish 
studied  journalism  and  commercial  law  at 
Boston  U.  for  two  years,  then  entering 
newspaper  work  as  a  sports  writer  for  the 
Lynn  Item  in  1921.  He  was  sports  editor 
of  the  Lynn  Telegram  in  1927,  when  War- 
ner Bros,  and  Stanley  Theatres  merged. 
The  new  firm  was  opening  the  Mastbaum 
Theatre  in  Philadelphia  that  year  and  Harry 
Maizlish  was  called  in  to  help  publicize  it. 

Following  another  assignment  to  publicize 
all  seven  Warner  theatres  in  Atlantic  City, 
N.  J.,  he  was  called  to  the  West  Coast  late 
in  1929  to  assume  similar  duties  with  South- 
ern California  Warner  theatres,  during  an 
expansion  program.  Later,  he  became  na- 
tional exploitation  director,  a  post  in  which 
he  acted  as  liaison  man  between  the  the- 
atres and  the  exchanges  in  the  exploitation 
of  new  films.  Then,  in  1936,  he  became 
KFWB's  general  manager. 

After  14  years  as  station  manager,  Mr. 
Warner  again  called  Mr.  Maizlish  to  his  of- 
fice and  said  he'd  like  to  see  him  buy  the 
station.  By  Oct.  23,  1950,  the  purchase  was 
completed  and  he  became  president. 

Long  noted  for  his  civic  activities,  Mr. 
Maizlish  and  KFWB  have  contributed  gen- 
erously to  community  and  national  projects, 
both  in  time  and  energy. 

"A  station  has  other  duties  to  perform 
than  playing  a  record  and  selling  a  com- 
mercial," Mr.  Maizlish  states. 

"Radio  will  last  so  long  as  management 
wants  it  to  last,"  KFWB's  president  ob- 
serves. "If  it  gives  the  public  what  it  wants 
and  conducts  the  station  in  a  businesslike 
manner,  radio  will  last.  But  most  impor- 
tant is  that  it  must  give  the  public  what  it 


wants,  both  in  public  service  and  entertain- 
ment." 

Noting  the  industry  preoccupation  with 
ratings,  Mr.  Maizlish  asks,  "We  could  get 
top  ratings  by  playing  only  the  10  top  tunes. 
But  if  we  do,  what  reason  is  there  for  the 
existence  of  28  stations  in  the  Los  Angeles 
area?  We  cater  to  the  whole  community, 
not  just  the  teenagers.  We  carry  church 
programs  on  Sundays,  which  hurts  our  ra- 
tings. But  we  serve  the  community  by  doing 
this,  and  that  is  the  important  thing." 

However,  aside  from  his  preoccupation 
with  service  programming,  Harry  Maizlish 
is  a  businessman  and  a  canny  one.  On  the 
role  of  the  disc  m.c.  in  radio,  he  points  out 
that  KFWB  was  one  of  the  first  stations  to 
regularly  and  extensively  present  this  mod- 
ern-day phenomenon.  "He's  the  equivalent 
of  a  friendly  columnist  in  a  newspaper," 
Mr.  Maizlish  observes,  drawing  on  his 
newspaper  experience.  "People  know  him 
and  believe  him." 

Last  year  Mr.  Maizlish  turned  back  to 
the  FCC  his  application  for  a  uhf  tv  station 
construction  permit.  Asked  his  reasons, 
he  indirectly  answered,  "In  small  towns  with 
two  or  three  theatres,  when  one  theatre 
does  good  business,  you  can  shoot  a  cannon 
through  the  other  two  without  hitting  any- 
one. For  special  events,  tv  is  a  Godsend. 
But  for  entertainment,  when  one  big  show 
is  on,  the  other  stations  starve  for  ratings. 
In  radio,  the  production  costs  are  low  so 
the  station  can  survive.  But  in  tv,  these 
costs  are  too  high  for  this." 

Speaking  of  the  uhf  problem,  he  con- 
tinues, "If  the  sets  were  here,  I  would  still 
apply  for  a  construction  permit.  I  would 
try  to  give  the  public  what  the  networks 
don't,  specialized  programs  such  as  Spanish 
programs  for  the  large  Latin-American  pop- 
ulation of  Southern  California." 

However,  if  pay-as-you-view  tv  is  ap- 
proved by  the  FCC,  Mr.  Maizlish  indicates 
he  may  still  enter  the  video  field,  probably 
with-  an  extensive  sports  program. 

Harry  Maizlish  and  his  attractive  wife, 
Ruth,  live  comfortably  in  West  Los  Angeles 
with  their  two  sons,  Joseph,  13,  and  Steven, 
9.  Friends  say  his  hobbies  are  to  be  found 
mainly  in  the  many  charitable  and  civic 
groups  to  which  he  belongs.  They  also 
ruefully  admit  he  is  a  formidable  opponent 
in  a  gin  rummy  game. 
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"y' want  to  make  money  in 

M9  / — "\*)*)       This  is  Pat  Brennan  talking     dispenser  of  pre-luncheon  and  late 
x  )  afternoon  revivement  at  Chicago's  London  House,  beside  the 

CJ  \^\     I  V     y  Chicago  River  in  the  heart  of  the  Windy  City's  agency  row.  Pat 

meets  a  lot  of  people— including  some  of  the  Midwest's  canniest 
timebuyers.  He  knows  a  thing  or  two. 

'"In  fact,"  savs  Pat,  "I  know  two  good  things.  WABI,  if  you're  buying 
radio.  WABI-TV,  if  you're  buying  television.  Both,  if  you're 
smart.  There's  a  real  McCoy  daily-double  for  romping  home  with  sales 
in  the  fastest-growing  part  of  Maine ! 

"How  do  I  know?  Cripes,  y'think  I'm  deaf  or  something?  Why  do 
these  time-buying  wizards  keep  talking  so  much  about  WABI  and 
WABI-TV?  That's  right!  Because  they  know  something!" 
Do  YOU  want  to  know  something?  Then  put  your  money  on 
WABI— WABI-TV  and  stand  clear.  The  sound  of  those  cash  register 
bells  ringing  up  in  Maine  could  deafen  a  body! 


AM 
TV 


„  .   .  .      George  P.  Hollingbery  —  Nationally 

Represented  by:  „      ,,  _  5".      '      .     .  ' 

r  Kettell-Carter  — New  England 

BANGOR,  MAINE 

General  manager:  Leon  P.  Gorman,  Jr. 


arket  you  may  have  missed.. 

and  the  one  tool  that  opens  it  BEST! 


can  open  a  can  with  a  hack  saw.  Or  an 
But  you  don't.  You  use  a  can  opener, 
s  the  way  it  is  with  the  Central  South.  This 
.et  can  be  opened  with  a  variety  of  tools, 
ust  one  does  the  job  BEST.  This  selling 
is  WSM  Radio.  And  to  understand  the  rea- 
Why,  it's  necessary  to  have  an  inside  look 
ntral  South,  U.  S.  A. 

e  first  place,  the  Central  South  is  a  big 
<et— a  $2,713,371,000  market.  More 
?rful  in  consumer  spending  power  than  the 
s  of  Baltimore,  Buffalo,  Minneapolis,  Cin- 

ti,  or  Houston. 


is  a  little  known  market — a  market  corn- 
el largely  of  families  and  people  who  live 
mall  towns.  It  is  not  an  easy  market  to 
h  and  sell.  For  the  time  buyer  or  adver- 
":g  manager  it  represents  an  unusually  tough 
,  because  of  the  amount  of  money  necessary 
pver  the  area  with  solid  advertising  support. 


The  cost  is  prohibitive,  if  you  attempt  to  do  it 
with  the  combination  of  a  Nashville  radio  sta- 
tion (other  than  WSM)  and  small  town  stations 
to  plug  most  of  the  uncovered  gaps.  The  cost 
is  completely  out  of  line,  if  you  attempt  to  buy 
a  combination  of  a  Nashville  newspaper  and 
small  town  papers.  Television  leaves  well  over 
half  the  area  uncovered  from  the  standpoint  of 
consumer  dollar  penetration. 

There  is  one  tool  that  opens  this  rich  market. 
One  selling  tool  that  takes  your  advertising  mes- 
sage to  all  the  Central  South  at  a  cost  that  is 
within  the  bounds  of  the  sensible  advertising 
budget.    This  is  radio  station  WSM. 

We  would  like  to  have  one  of  our  representatives 
(either  from  the  station  or  from  your  nearest 
Petry  office)  sit  down  at  your  desk  to  show  you 
what  Radio  Station  WSM  can  do  for  your  product 
in  this  rich  Central  South  market. 


May  we  prove  to  you  that  WSM  is  the  one  selling  tool 
that  can  open  the  entire  Central  South  Market  to  your 
product  at  a  reasonable  cost? 


WSM 

RADIO 

NASHVILLE      •      CLEAR     CHANNEL      •      50,000  WATTS 
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FRANK  M.  BAKER 


on  all  accounts 

AS  A  PARTNER  in  Grant,  Schwenck  &  Baker 
Inc.,  Frank  M.  Baker  freely  concedes  that,  to 
him,  ratings  are  largely  academic  compared 
with  responses  or  sales  produced  by  advertising. 
It's  a  creed  that  Mr.  Baker  bases  on  his  own 
actual  experience  in  the  broadcast  field. 

A  vice  president  and  radio-tv  director  of  the 
agency,  which  was  formed  Oct.  1.  1953,  Mr.. 
Baker  is  a  25-year  veteran  of  the  industry. 
Through  the  years  he  has  held  posts  in  the 
Chicago  Federated  Advertising  Club,  the  old 
Chicago  Radio  Management  Club  and  others. 

A  native  of  Reading,  Mich.,  where  he  was 
born  on  Nov.  15,  1908,  Frank  Myers  Baker 
was  reared  in  Springfield,  111.  He  attended  high 
school  there  and  Ohio  Wesleyan  U.  in  1927-28, 
the  latter  on  a  scholarship.  He  spent  periods 
in  Hollywood  and  New  York  after  summer 
stock  stints  in  Springfield  and  Kalamazoo. 

Deciding  that  radio  was  "closest  to  the 
theatre,"  Mr.  Baker  joined  WKZO  Kalamazoo 
in  1930  as  an  announcer-writer,  moving  later 
to  WAAF  Chicago.  In  1934  he  was  a  staff  an- 
nouncer for  a  number  of  band  remotes  fed  by 
WBBM  Chicago  to  CBS. 

Having  written  Barnacle  Bill  the  Sailor  for 
NBC  earlier,  Mr.  Baker  joined  the  network's 
continuity  department  in  1936.  He  served  as 
continuity  editor  at  WLS  Chicago  from  1937 
to  1941,  then  switched  to  WJWC  there  (bought 
by  Marshall  Field  Enterprises  and  originally 
called  WHIP),  which  was  on  the  air  briefly. 

During  that  period  Mr.  Baker  also  wrote  and 
produced  Safety  Legion  Time  on  WGN  Chi- 
cago (fed  to  MBS)  and  penned  material  for 
Morris  B.  Sachs'  Amateur  Hour.  In  May  1944 
he  joined  the  Marine  Corps  (aviation),  serving 
as  controller  for  night  fighters.  He  was  mus- 
tered out  in  lanuary  1946. 

Mr.  Baker  joined  Reincke,  Meyer  &  Finn, 
Chicago,  as  radio-tv  director,  and  when  Paul 
Grant  and  James  Schwenck  decided  to  form 
their  own  agency  in  October  1953,  they  called 
in  Frank  Baker  to  add  his  broadcast  experience 
to  their  advertising  background.  Today,  Grant, 
Schwenck  &  Baker  handles  such  accounts  as 
Bankers  Life  &  Casualty  Co.,  Benson  Barrett, 
American  School,  General  Card  Co.  and  Will 
Knit  Hosiery  (on  some  of  which  Mr.  Baker  also 
serves  as  account  executive). 

With  a  radio-tv  budget  of  around  $100,000, 
according  to  trade  estimates,  Bankers  currently 
sponsors  Paul  Harvey  on  ABC  Radio,  Gabriel 
Heatter  on  MBS  and  spot  announcements. 

Mr.  Baker  married  the  former  Dorothea 
Belton  in  1930  and  they  have  two  children- 
David,  22,  and  Florence,  17. 

Broadcasting    •  Telecasting 


00$ 


PLUG-IN  AMPLIFIERS  FOR  BROADCAST  USE! 

Provide  These  Outstanding  Benefits . . . 

SMALL  SIZE  .  .  .  Considerably  smaller  than  previous  Broadcast  Audio  Amplifiers 
the  RCA  printed  circuit  series  occupies  about  V2  the  rack  and  shelf  space  formerly 
needed.  You  free  rack  space  for  other  AM  and  TV  equipment,  reduce  rack  and 
mounting  shelf  costs. 

HANDLING  EASE  .  .  .  Quick,  safe  and  effortless  installation  or  removal  is 
assured  by  compact,  light  weight  construction.  Dependable  15-pin  keyed 
connectors  provide  fool-proof  positioning  for  rapid  "in  and  out"  handling. 
Connecting  pins  are  gold  plated  to  assure  excellent  electrical  contact. 

UNIFORM  PERFORMANCE  .  .  .  The  printed  circuit  assures  uniformity  and 
excellent  frequency  response.  All  units  achieve  extra  dependability  through  use 
of  hermetically  sealed  transformers.  Each  amplifier  is  provided  with  output 
terminals  and  a  switch  to  facilitate  current  metering. 

REDUCED-SIZE  ACCESSORIES  .  .  .  Accessories  such  as  BR-2  2A  mounting  shelf 
and  BX-21A  power  supply  used  with  the  printed  circuit  amplifiers  have  also 
been  "miniaturized."  Example:  shelf  BR-2  2A,  only  5V4"  high  can  accommodate 
the  following  combinations  of  equipment:  10  BA-21A  Preamplifiers,  3  BA-23A 
Program  Amplifiers  plus  1  BA-21A,  2  BX-21A  Power  Supplies  plus  2  BA-21A. 
2  BA-24A  Monitor  Amplifiers. 

For  complete  details  oj  the  many  further  advantages  of  RCA's  printed  circuit 
amplifiers,  call  your  nearest  RCA  Broadcast  Representative.  Ask  for  literature. 


RADIO  CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DIVISION 


CAMDEN,  N.J. 


BA-21A  PREAMPLIFIER  ...  Ideal  as  a  micro- 
phone preamplifier,  turntable  preamplifier  or 
booster  amplifier.  May  be  used  as  isolation 
amplifier  by  adding  an  MI-U278-E  or  F  bridging 
volume  control.  Due  to  its  small  size,  it  may  be 
placed  in  a  control  console,  control  desk  or  trans- 
cription turntoble  cabinet.  One  to  ten  of  these 
units  may  be  installed  in  a  single  BR-22A 
panel  and  shelf  assembly. 


BA-23A  PROGRAM  AMPLIFIER  ...  A  versa- 
tile high-fidelity  amplifier  using  special  high- 
quality  components  and  providing  maximum 
accessibility.  High  gain  and  low  distortion  make 
it  without  equal  as  (1)  program  or  line  amplifier, 
(2)  bridging  amplifier,  (3)  isolation  amplifier. 
Three  BA-23A  amplifiers  can  be  mounted  on 
BR-22Ashelf  with  space  for  an  additional  amplifier. 


BA-24A  MONITORING  AMPLIFIER  ...  A  high 
fidelity,  high-gain,  flexible  8-watt  amplifier 
suitable  for  monitoring,  audition,  recording  and 
talk-back  uses.  Also  serves  as  a  program  or  line 
amplifier.  Excellent  for  transcription  playback 
booths,  since  the  105  db  gain  will  operate  a 
speaker  (LC-1A)  directly  from  the  output  of  a 
turntable  (70-series).  Also  an  excellent  record- 
ing amplifier. 
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£xeited Sbonsots m  b 


I 


0m 


II 


PURITAN  MILLS 

15  spots  weekly,  Atlanta,  Ga. 

ROCHESTER  GAS  &  ELECTRIC 

3  half-hours  weekly,  Rochester,  N.Y. 

DOT  FOOD  STORES 

20  spots  weekly,  Cincinnati,  Ohio 

TRI-CITY  GROCERY 

5  half-hours  weekly,  E.  St.  Louis,  III. 


FRANKLIN  SQUARE 
APPLIANCE  DEALERS 

5  half-hours  weekly,  Albany, 

NU-MAID  MARGARINE 

15  spots  weekly,  Terre  Haute,  I 

CLEAR-VU  TV 
GEORGE  HATCHERY 

30  spots  weekly,  Le  Mars,  lo\ 


STAR  SEAT  COVER 

MIAMI  LOCK  &  HARDWARE      GARDNER  BAKING  CO. 

2    half-hours   weekly,  Miami,  Fla. 


I W*  RADIO 

\J  ^  SHOW* 


i 


OCEAN  PRODUCTS,  INC. 

15    spots    weekly,    Tampa,  Fla. 

STRIETMANN  BISCUIT  CO. 

15  spots  weekly,  Tallahassee,  Fla. 


10  spots  weekly,  Madison,  Wi 

FAIR  STORE 

S  &  R  FOOD  STORE 

30  spots  weekly,  Alexander  Ci:  Al 


RICH  PLAN  PIEDMONT 
FROZEN  FOODS 

15  spots  weekly,  Charlotte,  N.  C. 


HURRY 


LA  FAVER  HARDWARE 
ROY  BROWN  FURNITUF 
JACK'S  TRADING  POST 
(APPLIANCES) 

CARSON  UNION  MAY  STERN      NYE  &  OXLEY  INSURAr- 

5  half-hours  weekly,  Warrenton,  Mo.        McCOLL'S  DAIRY 

RIVERVIEW  MARKET 

30  spots  weekly,  Redding,  Cal 

LONGBELL  LUMBER  CO. 
LEE'S  UPHOLSTERY 
TOWN'S  MEN'S  WEAR 
SYDNEY'S  DRIVE-IN 
THE  THING  SUPER  MAR 

5  half-hours  weekly,  Lawton,  C 


ATLANTA  BAKING  CO. 

5  half-hours  weekly,  Gainesville,  Ga. 

RIDDLE  APPLIANCE  CENTER 

(GE) 

15  spots  weekly,  Hanover,  Pa. 

NORTHLAND  DAIRY 

15  spots  weekly,  Minneapolis,  Minn. 


DECIDE  NOW  to  cash  in  on  "The  E 
Cantor  Show"  in  your  area.  It's  going, 
ing,  going  and  soon  will  be  gone!  So  h 


8IG  BRIGHT 
HALF-HOURS  A 
tVERYWEEKi 


LOADED  WIT 

SIX  A  DAY  ...  30 
WEEK ...  1 560  A  YE/ 


ADIO  STATIONS 

y/&/rmy'"lddie  Cantor!'!.. 


LW... 


WPTR . . . 


foi'f,  Mich.  •  50,000  W  —  MUTUAL     Albany,  N.  Y.  ■  50,000  W  —  MUTUAL 


M . . . 


WDAE . . . 


adelphia,  Pa.  •  50,000  W  —  CBS  Tampa,  Florida   •   5,000  W  —  CBS 

1IT...  KOOL... 

cago,  Illinois   •   5,000  W  —  IND.  Phoenix,  Arizona   ■   5,000  W  —  CBS 

AC...  WSOC... 

l1on,  Mass.  ■  50,000  W  —  MUTUAL  Charlotte,  N.  C.   •  250  W  —  NBC 

HAL...  KGNC... 

phington,  D.  C.  ■  5,000  W  —  ABC  Amarillo,  Texas   •    10,000  W  —  NBC 


KY 


KFYO . . . 


cinnati,  Ohio  ■  50,000  W  —  IND.     Lubbock,  Texas  •  5,000  W  —  CBS 

MV... 


St.  Louis,  III.  ■  250  W  —  IND 

B... 


KOPO . . . 

Tucson,  Arizona    •    250  W  —  CBS 

WOHO . . . 


Unta,  Georgia  •  50,000  W  —  NBC  Toledo,  Ohio   ■    1 ,000  W  —  IND 

2BS...  WNOX... 

/',  Florida  ■  50,000  W  —  CBS  Knoxville,  Tenn.   •    10,000  W  —  CBS 

snnnw    rR,  ...AND  MANY  MORE! 

:nester,  N.  Y.   •  5,000  W  —  CBS 

YOU'RE  AN  ADVERTISER  OR  IF  YOU'RE  A  STATION  OPERATOR 

i  AGENCY  MAN  tell  your  local  aet  Cantor  and  get  more  business... 

,.    ,                 _               ,  from   present  advertisers,  from  new 

io  rep  that  you  want  Cantor  work-  .      '  , 

advertisers,  even  from  your  competi- 
tor you.  If  he  hasn't  got  Cantor  tion's  c|jents.  Wire,  phone  or  write  us 
him  to  call  Ziv  pronto.  today  sure. 


i  HOTTEST  SPOTS  IN  RADIO... 

iverybody  with  an  eye  for  profit  is  in  on  the 
Routing  "we  want  cantor"  . . .  how  about  you! 
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IT'S  SHAPING  UP  AS  A  $50  MILLION  PACKAGE  FOR  RADIO-TV 


BASEBALL  coverage  on  radio  and  television 
will  build  up  to  a  $50  million  package  by  the 
time  the  1955  season  gets  underway  in 
April,  judging  by  a  B*T  roundup  of  major 
league  sponsorship  plans. 

While  the  regular  season  is  only  six  weeks 
away  there  still  are  unsettled  coverage  spots  in 
a  number  of  cities.  Milwaukee  will  have  no  live 
baseball  telecasts  and  the  Cleveland  tv  situa- 
tion is  uncertain. 

Sponsors  are  still  lining  up  radio  networks 
that  run  as  high  as  60  stations  for  a  single  club. 
Telecast  schedules  range  from  a  score  or  two 
games  during  the  year  up  to  complete  season 
coverage.  Both  radio  and  tv  major  league  line- 
ups will  surpass  those  of  any  past  year. 

Already  exhibition  games  are  being  spon- 
sored around  the  nation  on  radio,  with  filmed 
and  some  live  tv  pickups  from  training  camps 
and  southern  cities  where  exhibition  games  are 
played. 

Two  new  sponsor  situations  have  appeared 
on  the  1955  lineup.  Schlitz  Brewing  Co.  is 
carrying  games  of  the  Kansas  City  Athletics 
on  an  extensive  radio  hookup.  A  pair  of  finan- 
cial institutions — Central  National  Bank  of 
Cleveland  and  General  Finance  Corp. — will 
carry  baseball  this  season.  Central  is  co-spon- 
soring in  Cleveland  with  Carling's  beer.  Gen- 
eral is  co-sponsoring  Cardinals  games  in  St. 
Louis  and  Cubs-White  Sox  games  in  Chicago, 
using  extensive  hookups. 

The  swelling  sponsorship  lineups  and  the  in- 
crease in  number  of  games  covered  indicates 
that  baseball  operators  are  finding  more  finan- 
cial help  each  year  as  television  stations  join 
radio  in  stimulating  interest  in  the  sport. 

A  trend  toward  live  rather  than  re-created 
play-by-play  versions  of  road  games  continues 
this  year.  Washington  Nationals'  away  games 
will  no  longer  be  re-created,  with  announcers 
accompanying  the  team  on  the  road. 

Two  major  network  schedules  have  been 
lined  up  this  year — CBS-TV  with  a  Saturday 
game  telecast  and  MBS  again  with  its  Game 
of  the  Day. 


Following  custom,  sponsors  are  buying 
heavily  of  pre-game  and  post-game  features,  in- 
cluding dugout  interviews  and  resumes  of 
scores. 

Most  of  the  familiar  baseball  sponsors  are 
on  the  scene  again.  These  include  Atlantic  Re- 
fining, Goebels,  Ballantine,  Narragansett, 
Chesterfields,  Lucky  Strikes,  Coca-Cola,  Sin- 
clair Oil,  Budweiser  and  Miller. 

Minor  league  coverage  is  being  lined  up, 
with  the  minors  as  usual  blaming  major  broad- 
casts and  telecasts  for  their  declining  attend- 
ance. 

Here  is  the  way  the  major  leagues  are  lin- 
ing up  in  radio  and  tv: 

Falstaff  Brewing  Corp.,  St.  Louis,  will  sponsor 
telecasts  of  26  major-league  games  on  CBS- 
TV's  Tv  Game  of  the  Week  (Sat.,  1:55  p.m.  EST 
starting  times  some  weeks,  2:55  p.m.  others), 
beginning  with  spring-training  contests  April 
2  and  9.  Agency  is  Dancer-Fitzgerald-Sample. 

Dizzy  Dean  and  Buddy  Blattner  will  handle 
the  commentary  and  also  will  conduct  a  10- 
minute  session  of  interviews  before  each  game. 

Giants,  Indians  Open 

Opening  game  will  be  the  New  York  Giants- 
Cleveland  Indians  contest  at  Dallas,  starting 
at  2:25  p.m.,  and  the  second  spring-training 
contest  will  be  between  the  New  York  Yankees 
and  Brooklyn  Dodgers  at  Brooklyn.  First  regu- 
lar-season contest  in  the  tv  series  will  be  be- 
tween the  Philadelphia  Phillies  and  the  Giants 
in  New  York  April  16.  The  series  will  run 
through  Sept.  24. 

MBS  again  is  scheduling  its  Game  of  the  Day 
series  on  radio.  Thus  far  Jackson  Brewing  Co. 
has  signed  to  sponsor  games  in  Southern  states, 
buying  half  of  each  game  [B*T,  Feb.  28]. 

R.  J.  Reynolds  Tobacco  Co.  (Camel  ciga- 
rettes) will  sponsor  for  the  sixth  straight  year 
a  five-minute  daily  sports  summary  immediately 
following  the  Game  of  the  Day,  starting  March 
19  and  extending  through  Sept.  25.  Agency 
is  William  Esty  Co.,  New  York.  Called  Camel 
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Scoreboard,  the  five-minute  sports  report  will 
present  a  brief  summary  of  the  games  carried 
that  day  by  Mutual,  plus  the  scores  and  high- 
lights of  other  major  league  contests.  The  pro- 
gram will  be  carried  seven  days  a  week,  and  on 
days  when  no  major  league  games  are  scheduled 
it  will  concentrate  on  summaries  of  minor 
league  contests. 

P.  Ballantine  &  Sons,  Newark  (Ballantine 
beer),  through  William  Esty  &  Co.,  New  York, 
will  sponsor  the  New  York  Yankee  ball  games, 
except  for  the  third  and  seventh  innings,  on 
WPIX  (TV)  and  on  WINS  (radio).  White 
Owl  cigars,  through  Young  &  Rubicam,  New 
York,  will  sponsor  the  third  and  seventh  innings 
of  the  Yankee  games  on  these  stations.  Adam 
Hats  has  bought  a  full  schedule  of  spots  prior 
to  Yankee  games.  Friend-Reiss  Adv.  Co.,  New 
York,  is  agency. 

American  Tobacco  Co..  New  York  (Lucky 
Strike  cigarettes),  and  F  &  M  Schaefer  Brew- 
ing Co.,  Brooklyn,  will  sponsor  the  home  and 
away  games  of  the  Brooklyn  Dodgers  on 
WMGM  (radio)  and  WOR-TV.  Both  ac- 
counts are  serviced  by  BBDO.  New  York. 
The  Dodgers-Milwaukee  pre-season  games  Man 
March  11  at  8:35  p.m.  Connie  Desmond  once 
again  will  be  No.  1  sportscaster  for  the  Dodgers. 
Vince  Scully  and  Andre  Baruch  will  assist. 

Liggett  &  Myers,  New  York  (Chesterfields), 
through  Cunningham  &  Walsh,  New  York, 
long-time  sponsor  of  the  Giants  games,  will 
continue  to  sponsor  these  contests  on  WPIX 
(TV)  and  WMCA  (radio). 

Cities  Service  Oil  Co.,  New  York,  through 
Ellington  &  Co.,  New  York,  will  sponsor  pre- 
game  telecasts  of  the  Giants  in  a  series  called 
A  Day  With  Giants,  on  WPIX  (TV). 

Camel  cigarettes,  through  William  Esty.  New 
York,  continues  to  sponsor  Red  Barber  before 
and  after  Yankee  home  games  on  WPIX  (TV) 
with  a  program  entitled  Camel  Club  House. 

Kruger  Brewing  Co.  sponsors  a  post  game 
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show  featuring  Frankie  Frisch  following  Giant 
home  contests  on  WPIX  and  on  WMCA.  Blue 
Coal  co-sponsors  the  program  on  the  latter 
station.  Kruger  Brewing  is  placed  through 
Grey  Adv.  while  Blue  Coal  is  handled  by 
SSC&B,  both  New  York. 

Hudson  Motors,  through  Geyer  Inc.,  New 
York,  which  sponsored  Johnny  on  the  Spot, 
Giants  pre-game  broadcast  on  WMCA,  will 
do  so  again  this  season. 

Falstaff  Brewing  Co.,  through  Dancer-Fitz- 
gerald-Sample, New  York,  will  sponsor  Game 
of  the  Week  locally  on  WCBS-TV  and  possibly 
a  portion  of  Game  of  the  Day  on  Mutual. 

Atlantic  Refining  Co.  and  P.  Ballaniine  & 
Sons  will  co-sponsor  the  New  York  Yankee 
games  on  a  network  of  32  stations  in  upstate 
New  York,  Pennsylvania,  Connecticut,  Massa- 
chusetts and  Vermont,  starting  April  2.  The 
agency  for  Atlantic  is  N.  W.  Ayer  &  Son  and 
for  Ballantine  is  J.  Walter  Thompson  Co.,  both 
New  York. 

Arrangements  for  the  Yankee  network  were 
made  by  the  Boiling  Co.,  station  representa- 
tive. Stations  on  the  network  in  New  York 
are:    WROW    Albany,    WKOP  Binghamton, 


WXRA  Buffalo,  WCLI  Corning,  WKRT  Cort- 
land, WJTN  Jamestown,  WKNY  Kingston, 
WICY  Malone,  WALL  Middletown,  WGNY 
Newburgh.  WSLB  Ogdensburg,  WHDL  Olean, 
WDOS  Oneonta,  WEAV  Plattsburg.  WVET 
Rochester,  WNBZ  Saranac  Lake,  WNDR  Syra- 
cuse, WRUN  Utica,  WDLA  Walton  and 
WATN  Watertown.  Pennsylvania  stations  are: 
WESB  Bradford,  WFRM  Coudersport,  WKBI 
St.  Mary's,  WATS  Sayre.  WQAN  Scranton. 
WVPO  Stroudsburg  and  WLYC  Williamsport. 
Other  outlets  are:  WLAD  Danbury  and  WKNB 
Hartford,  Conn.,  WBEC  Pittsfield  and  WACE 
Springfield,  Mass.,  and  WDOT  Burlington,  Vt. 

Boston  Red  Sox  games  will  be  co-sponsored 
on  WHDH  by  Narragansett  Brewing  Co.  and 
Liggett  &  Myers  (Chesterfields),  both  through 
Cunningham  &  Walsh,  and  Atlantic  Refining 
Co.,  through  N.  W.  Ayer  &  Son.  Both  home 
and  away  games  will  be  carried,  plus  21  pre- 
season games. 

The  same  sponsors  will  telecast  5  1  home  and 
away  games  of  the  Red  Sox  on  WNAC-TV 
and  WBZ-TV  Boston,  using  an  alternating 
schedule. 

National  Brewing  Co.,  Baltimore  (National 
Boh),  will  carry  all  Washington  Nationals 
games  on  WWDC  Washington  for  the  third 
year  as  half-game  sponsor.  It  will  be  WWDC's 
1 2th  year  of  Nationals  broadcasts.  National 
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also  will  sponsor  the  Baltimore  Orioles  games 
on  WCBM  that  city.  This  year  the  road  broad- 
casts will  be  live  instead  of  re-created. 

As  many  as  50  radio  stations  will  comprise 
a  network  now  being  set  up  along  the  eastern 
seaboard  to  carry  Washington-Baltimore  base- 
ball. W.  B.  Doner  &  Co.,  Detroit,  new  Na- 
tional Brewing  Co.  agency,  has  established  a 
Baltimore  office  to  service  the  account.  Howie 
Williams  is  lining  up  the  network.  Herbert 
Fried  is  account  executive. 

National  Brewing  is  setting  up  a  seven-station 
television  network.  WTTG  (TV)  Washington 
will  carry  a  schedule  of  games  in  that  city, 
with  WMAR-TV  and  WAAM  (TV)  sharing 
Orioles  games  in  Baltimore.  Where  games  are 
rained  out,  Washington  and  Baltimore  games 
will  be  fed  in  some  cases  to  the  neighboring 
city. 

Lined  up  for  television  coverage  are — Wash- 
ington Nationals:  WTTG  and  WSVA-TV  Har- 
risonburg, Va.  Baltimore  Orioles:  WMAR-TV 
and  WAAM;  WBOC-TV  Salisbury;  WEEU-TV 
Reading,  Pa.;  WCMB-TV  Harrisburg,  Pa.; 
WSBA-TV  York,  Pa. 

Baseball    announcers    for    National  games 


will  be  Arch  McDonald,  Bob  Wolfe  and  Mr. 
Williams. 

In  Chicago,  WCFL  will  air  the  White  Sox 
and  WIND  the  Cubs  home  and  road  games  on 
a  direct-from-the-park  basis,  each  feeding  re- 
gional networks,  while  WGN-TV  will  telecast 
all  daytime  home  contests  of  the  two  clubs — 
the  same  arrangement  that  prevailed  last  year. 
Radio  coverage  will  include  exhibition  and  city 
series  games  before  the  regular  season. 

Four  advertisers — General  Cigar  Co.,  Okla- 
homa Oil,  Coca-Cola  Bottling  Co.  of  Chicago 
and  General  Finance — will  pick  up  the  Sox  tab 
under  a  $600,000  multi-sports  package  they 
negotiated  with  WCFL  last  year.  Bob  Elson 
will  handle  main  play-by-play,  with  reports 
going  out  to  about  30  stations  in  Illinois.  In- 
diana, Wisconsin,  Michigan  and  Iowa.  Agencies 
are  Young  &  Rubicam  for  General  Cigar 
(White  Owl),  Maryland  Adv.  for  Oklahoma, 
D'Arcy  for  Coca-Cola  and  Gordon  Best  for 
General  Finance.  All  baseball  adjacencies 
have  been  sold.  Don  Wells  will  assist  Mr. 
Elson.  On  any  given  day,  two  sponsors  will 
divide  the  game,  and  the  others  will  pick  up  the 
pre-  and  post-game  programs,  rotating  this 
setup  daily. 

Cubs'  broadcasts  on  WIND  have  been  sold 
also  to  Coca-Cola  and  General  Finance,  plus 
one  other — Sinclair  Refining  Co.  (through  Mo- 


rey,  Humm  &  Johnstone).    General  Finance] 
and  Coca-Cola  will  divide  half  games,  wit) , 
Sinclair  sponsoring  every  other  full   contest  < 
About  30  stations  in  parts  of  Illinois,  Indiana 
Iowa  and  Wisconsin  are  lined  up.  with  Ber 
Wilson  handling  descriptions,  assisted  by  Gent 
E'.ston  and  Jack  Quinlan.   All  pre-  and  post 
game  programs  have  been  sold,  according  tc 
John  Carey,  commercial  manager. 

On  WGN-TV  telecasts  of  55  White  Sox  anc 
77  Cubs  home  daytime  games  (plus  the  cit\j! 
series)  have  been  purchased  for  1955  by  Okla 
homa  Oil  and  Theodore  Hamm  Brewing  Co. 
through  Maryland  Adv.  and  Campbell-Mithur 
Inc,  respectively.  They  will  each  have  four  and 
a  half  innings  with  Jack  Brickhouse  at  the 
microphone.  This  marks  the  eighth  consecutive 
year  WGN-TV  has  televised  the  games.  It  has 
a  three-year  agreement  with  the  Sox  and  a 
one-year  pact  with  the  Cubs  with  options. 

Miller  Brewing  Co.  again  will  pick  up  the 
tab  for  Milwaukee  Braves  baseball  broadcasts 
(home  and  road),  plus  20  exhibition  contests, 
on  approximately  40  stations  in  four  states. 
Miller  has  bought  all  station  time  exclusively 
in  Wisconsin  [Closed  Circuit,  Feb.  28]  with 
spot  participating  sponsorship  permitted  in 
other  states. 

WEMP  and  WTMJ  again  will  serve  as  home 
stations  for  the  network  cooperating  with  fa- 
cilities and  announcers  (Earl  Gillespie  of 
WEMP,  Blaine  Walsh  of  WTMJ).  Again,  as  in 
the  past,  there  will  be  no  television.  Agency 
for  Miller  is  Mathisson  &  Assoc.,  Milwaukee. 
The  Miller-Braves  network  juts  through  upper 
Michigan,  eastern  Minnesota,  northwestern 
Iowa  and  throughout  Wisconsin  (the  latter  with 
about  30  outlets). 

Schlitz  Behind  A's 

The  new  Kansas  City  Athletics  will  be  cov- 
ered under  the  Schlitz  Brewing  Co.  banner  over 
KMBC  in  some  six  states  (all  home  and  road 
games,  26  exhibition  contests)  on  about  35 
stations.  Schlitz  will  spend  in  excess  of  $300,000 
overall  to  merchandise  its  beer  and  the  baseball 
slate,  according  to  A's  President  Arnold  John- 
son and  Ervine  C.  Uihlein,  president  of  Jos. 
Schlitz  Brewing  Co.  While  the  firm  also  bought 
tv  privileges,  no  video  coverage  is  planned  this 
season.  Package  is  owned  by  Majestic  Adv. 
Agency.  Milwaukee,  and  account  is  serviced  by 
I.ennen  &  Newell,  New  York. 

WCPO-TV  Cincinnati  plans  to  televis;  20 
home  and  six  road  games  of  the  National 
League  Redlegs  under  Burger  Brewing  Co. 
sponsorship.  WSAI  will  broadcast  all  home  and 
road  games  of  the  club,  with  Burger  picking  up 
the  full  tab  for  tv  and  regional  radio  network 
coverage  on  an  unrevealed  number  of  stations. 
Midland  Adv.  Agency  handles  the  account. 
WCPO  radio  carried  the  radio  descriptions  last 
year.  Waite  Hoyt  will  do  the  play-by-play  on 
radio  and  tv. 

In  St.  Louis,  Anheuser-Busch  Inc.  (Budweiser) 
will  sponsor  half  of  all  Cards'  radio  coverage 
on  90  stations  in  Missouri,  Illinois,  Iowa.  Kan- 
sas, Oklahoma,  Arkansas,  Mississippi,  Tennes- 
see and  Indiana.  It  will  make  available  to  sta- 
tions the  other  half  of  the  games  (154  regular, 
2  exhibition)  for  local  sponsorship  on  radio 
and  tv  [Closed  Circuit,  Feb.  28].  Agency  is 
D'Arcy  Adv.  Co.,  St.  Louis. 

KMOX  will  feed  the  regional  radio  hookup 
(replacing  KXOK  of  last  year),  while  WTVI 
(TV)  Belleville,  111.,  will  televise  the  77  road 
contests  as  it  did  in  1954.  Joe  Garagiola,  former 
major  league  catcher,  will  do  play-by-play  with 
Harry  Carey  and  Jack  Buck.  Marine  Petro- 
leum and  General  Finance  Corp.  will  be  co- 
sponsors.  The  schedule  opens  March  10  with 
exhibition  games. 

August  A.  Busch  Jr.,  president  of  the  Cardi- 
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NEW  SPONSORSHIP  completes  the  migration  of  the  Athletics  from  Philadelphia  to 
Kansas  City,  where  radio  broadcasts  will  be  originated  by  KMBC  Kansas  City  and  satellite 
KFRM  Concordia,  Kan.,  under  the  aegis  of  Joseph  Schlitz  Brewing  Co.  Completing 
negotiations  are  (I  to  r)  Henry  DeBoer,  divisional  manager  of  Schlitz  Brewing  (Kansas 
City);  George  Higgins,  vice  president  and  commercial  manager  of  KMBC  Broadcasting 
Co.;  Parke  Carroll,  general  manager  of  the  Kansas  City  Athletics,  and  Guy  Patterson, 
president,  Majestic  Adv.  Agency,  Milwaukee. 
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nals,  which  in  turn  are  owned  by  Anheuser- 
Busch,  said  indications  were  that  the  Cardinals 
road  game  telecasts  had  reached  a  large  audi- 
ence last  year.  They  will  be  continued  through 
1956. 

WERE  Cleveland  will  air  all  Indians  home 
and  road  games  live  during  1955.  feeding  a  35- 
station  am-fm  regional  radio  network  in  Ohio, 
Pennsylvania,  New  York  and  other  states. 
Jimmy  Dudley  and  Ed  Edwards  will  describe 
the  contests,  to  be  co-sponsored  by  Carling 
Brewing  Co.  (through  Lang-Fisher-Stashower) 
and  Central  National  Bank  of  Cleveland 
(through  Fuller  &  Smith  &  Ross). 

Because  of  its  new  CBS-TV  affiliation, 
WXEL  (TV)  was  said  to  have  ruled  itself  out 
for  tv  coverage  of  the  Cleveland  Indians.  Bulk 
of  night  games  and  other  clearance  factors  dic- 
tated the  decision  not  to  carry  them. 

J.  M.  Killback,  senior  vice  president  of  Cen- 
tral National,  said  it  is  "the  first  Cleveland 
bank  to  broadcast  any  major  sporting  event. 
The  participation  in  these  radio  broadcasts 
is  another  step  in  our  program  of  civic  activi- 
ties and  community  service." 

Carling  has  not  previously  broadcast  Indians' 
games  on  radio  but  last  year  telecast  all 
road  games  and  for  years  has  carried  Cleveland 
Browns  football  on  radio  and  tv.  Ian  R. 
Dowie,  Carling's  president,  said  negotiations 
are  continuing  with  Cleveland  tv  stations  for 
Indian  telecasts. 

Atlantic  Buys  Pirates  Again 

Pittsburgh  Pirates  games  will  be  broadcast 
on  WWSW,  following  a  two-decade  custom. 
Atlantic  Refining  will  co-sponsor  the  games 
with  WWSW  feeding  a  tri-state  network  ex- 
tending eastward  as  far  as  State  College,  Pa. 
Pirates  games  were  telecast  for  the  first  time 
last  year  on  WENS  (TV),  with  15  games  cov- 
ered, but  there  will  be  no  tv  this  year.  A  re- 
placrment  for  the  late  Rosey  Rowswell  as  play- 
by-play  announcer  has  not  been  announced. 

Pirates  policy  does  not  permit  beer  sponsor- 
ship. Plans  for  coverage  of  exhibition  games 
were  being  considered  but  a  final  decision  has 
not  been  reached.  Atlantic  Refining  has  been 
sponsoring  Pittsburgh  baseball  for  a  score  of 
years. 

In  Detroit,  WJBK  and  WJBK-TV  have  ob- 
tained rights  again  to  Tigers'  baseball,  with 
Goebel  Brewing  Co.  (through  Campbell-Ewald) 
and  Speedway  Petroleum  Co.  (W.  B.  Doner  & 
Co.)  alternating  with  half-game  sponsorship 
each  day. 

WJBK  will  air  all  games,  home  and  away, 
direct  from  the  ball  parks  and  feed  a  35-sta- 
tion  Michigan  regional  network  in  that  state 
and  Ohio.  WJBK-TV  will  telecast  30  home 
and  13  road  contests  of  the  Tigers,  also  feed- 
ing WSPD-TV  Toledo.  Storer  sister  station. 
Van  Patrick  and  Paul  (Dizzy)  Trout  will  handle 
commentary. 

Some  of  the  minor  league  contracts  reported 
to  B«T  follow: 

KOIL  Omaha  will  carry  Triple-A  baseball, 
home  and  away,  with  Budweiser  sponsoring 
half  the  schedule.  This  is  Omaha's  first  year  of 
Triple-A  baseball. 

WVET  Rochester,  N.  Y.,  will  carry  Red 
Wings  games.  Sponsors  are  Cities  Service  and 
Webaco  Oil  Co. 

WBIG  Greensboro,  N.  C,  will  carry  Patriot 
games  for  the  third  straight  year. 

KTHT  Houston  will  broadcast  Buff  games 
with  Budweiser  and  a  local  Packard  dealer  as 
co-sponsors. 

KTVW  (TV)  Seattle  will  telecast  Seattle 
Rainier  games. 

KOTV  (TV)  Tulsa  will  telecast  Oilers 
games. 

KFSD-TV  San  Diego  will  telecast  Saturday 
Padres  games  with  a  local  banker  as  sponsor. 


TRIBUNE'  CRITICISM  OF  TV 
DRAWS  RETURN  FIRE  FROM  TvB 

Chicago  paper's  'Fantasy  in  Tv-land'  presentation  cites  'isolated  cases' 
and  attributes  effects  of  natural  competition  to  an  inadequacy  of  tele- 
vision, the  trade  group  says  in  rebuttal. 


WITH  AN  obvious  relish,  Television  Bureau 
of  Advertising  last  week  unleashed  a  scathing 
retort  to  a  widely-circulated  attack  by  the 
Chicago  Tribune  on  the  tv  industry — centering 
particularly  on  tv's  record  as  an  advertising 
medium. 

Said  TvB:  "It  is  our  sincere  suggestion  that 
the  Chicago  Tribune  douse  its  smudge  pots  and 
re-evaluate  television  in  a  constructive  light." 

TvB,  which  the  Tribune  viewed  with  alarm 
in  its  statement  against  tv's  force  as  an  ad 
medium,  charged  that: 

e  The  newspaper  had  chosen  "to  pull  out  of 
the  hat"  some  "isolated  examples"  of  national 
advertising  declines.  But,  said  TvB,  these 
cases  were  not  caused  by  tv  but  by  "fair  and 
honest  competition"  in  the  very  product  fields 
mentioned. 

•  There  is  "some  reason  to  believe"  that 
case  histories  listed  by  the  presentation's  "tele- 
vision failure  stories"  (in  the  Chicago  area) 
have  been  "hand-picked  because  they  seem  to 
imply  what  the  Tribune  would  like  all  adver- 
tisers to  believe." 

®  The  paper  hit  "a  shade  below  the  belt 
level"  in  accusing  a  single  medium  of  "respon- 
sibility for  sales  decline  brought  about  by  new 
and  adverse  marketing  factors." 

•  "Unfair  examples  do  not  belong  in  the 
sales  promotion  kits  of  television  or  news- 
papers. They  only  cast  suspicion  upon  all  the 
working  information  which  the  entire  adver- 
tising fraternity  originates  and  makes  available 
for  the  guidance  of  advertisers." 

Bureau  Cites  Paper's  8%  Loss 

TvB  concluded  its  statement  with  this  sug- 
gestion: "Instead  of  damning  television  perhaps 
the  Chicago  Tribune  might  like  to  give  some 
thought  to  television  promotion  to  regain  the 
8%  of  its  circulation  which  it  has  lost  since 
1949.  a  period  during  which  its  rates  have  in- 
creased by  23%  and  its  cost-per-thousand  by 
one-third." 

The  Tribune's  presentation,  entitled  "Fantasy 
in  Tv-land."  last  visited  New  York  where 
Howard  Keefe,  of  the  paper's  research  staff, 
addressed  a  meeting  of  New  York  Daily  News 
sales  officials.  Other  such  talks  have  been  given 
before  newspaper  representatives  as  well  as 
before  advertising  people  of  the  Tribune.  Still 
other  publisher  groups  reportedly  have  ex- 
pressed interest  in  having  the  presentation  de- 
livered before  their  sales  and  promotion  people. 

While  attacking  tv  from  stem  to  stern,  the 
Tribune — whose  own  tv  interests  include 
WGN-TV  Chicago  and,  through  the  New  York 
Drily  News,  WPIX  (TV)  New  York— in  its 
broadside  issues  a  call-to-arms  to  sales  and  pro- 
motion people  in  print  media,  with  a  confession 
that  newspapers  are  hard  put  to  "knock  off" 
a  top  network  show  and  that  national  spot 
revenues  do  not  lag  far  behind  those  of  the 
networks.  This  area — spot — was  singled  out 
for  the  print  media's  "main  attack." 

The  Tribune  presentation  was  illustrated  pro- 
fusely with  lampooning  sketches  and  comments 
supplied  by  Mr.  Keefe. 

He  termed  TvB  "a  sales  force  dedicated  to 
going  out  after  the  business  that  print  media 
now  have."  Mr.  Keefe  took  a  slap  at  what  he 
called  the  "tremendous  amount"  of  "high  pro- 
motion trade  papers"  which  he  said  cover  the 


broadcast  field  and  reach  the  advertiser  and  the 
agency. 

In  charts  presented  by  Mr.  Keefe,  a  wide 
range  of  products  were  detailed  with  in- 
formation purporting  to  show  that  only  where 
newspaper  advertising  has  been  "adequate,"  tv 
has  enabled  an  appreciable  gain  in  sales. 

Products  covered  included  Gold  Medal  Flour, 
Wheaties.  Cheerios,  Colgate  Toothpaste.  Lip- 
ton  Tea,  Crisco,  Maxwell  House  Coffee,  Rinso, 
Duz  and  Lincoln-Mercury. 

Each  of  these  cases,  broken  down  into  news- 
paper budgeting  and  use  of  tv  in  the  Chicago 
market,  intimated  that  as  soon  as  newspaper 
space  was  cut  down  and  tv  upped,  a  sales  de- 
cline set  in. 

One  of  the  charts,  a  composite  of  seven  days, 
showed  the  percentage  of  homes  viewing  tv  by 
hours  of  the  day.  It  claimed  that  of  17  hours 
covered  only  three  went  above  50%  coverage. 
These  hours  were  7,  8  and  9  p.m.  It  also  was 
claimed  that  three  hours,  5,  6  and  10  p.m.  went 
above  30%  while  the  remainder  fell  below  30% 
or  "lower  than  the  coverage  of  the  lowest-cover- 
age Chicago  newspaper." 

Only  /  Lo\e  Lucy  (CBS-TV)  reached  the 
50%  level  and  subsequently  is  on  a  par  with 
the  Tribune's  "day-in-day-out  coverage,"  the 
presentation  asserted. 

In  brief,  other  topics  covered  were:  ratings — 
figures  are  "inflated";  individual  audience 
claims  and  measures  are  now  "illegal"  because 
of  the  ARF's  initial  report;  percentage  of  chil- 
dren in  figures  showing  viewing — "these  view- 
ers are  worthless  in  most  cases";  more  men 
than  women  smoke,  yet  an  unbalanced  audience 
is  created  by  /  Love  Lucy  (alternately  spon- 
sored by  Philip  Morris)  appeal  to  60^  more 
women  than  men:  the  drop  in  the  cost  per 
1.000  "as  new  cities  have  been  added  to  the 


f5  C  19 


EXPANSION  of  Burgie  Music  Box  to  45 
ABC  Radio  Western  Div.  stations  for  a 
half-hour  five  times  weekly  contract  is 
signed  for  by  Henry  E.  Picard  (seated), 
vice  president-general  manager,  San 
Francisco  Brewing  Corp.  (Burgermeister 
Beer),  with  (I  to  r)  Les  Mullins,  firm's  ad- 
vertising manager;  J.  G.  Motheral,  vice 
president  in  charge,  BBDO,  San  Francisco: 
Lou  Rolle,  agency  account  executive,  and 
Garrett  E.  Hollihan,  representing  ABC 
Radio  Western  Div.,  San  Francisco. 
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RADIO:  EVOLUTION 
OF  A  MEDIUM 


OLD  MEDIA  NEITHER  DIE  NOR  FADE  AWAY,  SAYS  NED  MIDGLE) 


CHARLES  E.  M IDG  LEY  is  media  supervisor  for  Ted  Bates  & 
Co.,  New  York,  an  agency  which  last  year  put  $7  million  of  a 
$27.5  million  radio-tv  budget  into  the  aural  medium.  Last  week, 
before  the  Connecticut  Broadcasters  Assn.  (see  story  page  64),  he 
offered  the  analysis  of  the  medium  which  appears  excerpted  on 
these  two  pages. 

Companion  speaker  at  the  Connecticut  meeting  was  Frank 
Silvernail,  director  of  station  relations  for  BBDO,  which  last 
year  billed  $13  million  of  a  $59  million  broadcast  budget  in 
radio.  His  talk  dealt  primarily  with  that  agency's  "re-evaluation" 
of  radio,  which  B*T  covered  extensively  in  its  Dec.  6,  1954,  issue. 
One  comment  he  made  last  week  appears  on  the  facing  page. 

OLD  MEDIA  never  die — no,  nor  do  they  just  fade  away.  When 
a  new  advertising  medium  appears  on  the  national  scene  the 
prophets  of  doom  have  their  hey-day.  They  spring  from  under 
rocks,  from  psychiatrists'  couches  and  from  the  deep  depths  of 
obscurity  to  herald,  loudly,  the  early  and  complete  demise  of 
one  or  more  old,  established  media.  No  one  is  more  surprised 
than  they  when  this  death  never  does  occur  and  we  find  ourselves, 
instead,  with  one  more  new  and  efficient  medium  in  the  ad- 
vertising family. 

That  has  been  the  story,  first  of  radio  and  now  of  television 
some  25  years  later.  Printed  media  viewed  radio  as  a  threat 
to  their  very  existence.  Yet  any  magazine  that  has  gone  out  of 
business  since  1930  has  done  so  because  of  a  screwy  forecast 
of  a  presidential  election,  because  of  management  defects  or  be- 
cause of  loss  of  popular  appeal. 

And  then  television  appeared  on  the  scene  and  we  will  peg 
1948  as  the  year  in  which  the  viewing  with  alarm  started  all 
over  again.  The  same  prophets  of  doom  shook  the  moth- 
flakes  from  their  shrouds  and  reappeared  even  in  the  daylight 
hours.  But  they  advanced  a  different  theory  this  time.  Since 
television  was  an  electronic  medium,  the  other  electronic  me- 
dium— radio — would  suffer  most  severely,  leaving  the  print 
media  relatively  unscathed. 

From  this  superficial  and  fallacious  assumption  the  tug-of-war 
between  television  and  the  other  older  established  media  started. 
But  we  will  consider  only  television  versus  radio.  I  don't  like 
that  word  "versus"  as  it  connotes  the  prize-ring  and  a  fight. 
There  has  not  been  a  fight  between  television  and  radio  but  rather 
a  re-appraisal  on  the  part  of  the  industry,  advertisers  and  agen- 
cies of  two  of  the  most  effective  advertising  media. 

Let  us  see  if  we  can  trace  this  re-appraisal.  Radio  was  defi- 
nitely "big  time"  in  1948.  The  networks  and  individual  sta- 
tions were  loaded  with  business.  Time  costs  were  at  an  all  time 
high  and  talent,  not  to  be  outdone,  had  some  pretty  fancy  price 
tags — some  of  them  so  fancy,  in  fact,  that  more  than  one  adver- 
tiser gave  up  his  program  in  despair. 

I  dislike  to  say  it  but  there  was  a  feeling  of  smug  complacency 
and  a  definite  lack  of  cooperation  on  the  part  of  too  many  radio 
stations  at  this  time.  It  was,  I  suppose,  a  normal  result  of  a 
sellers'  market  over  too  prolonged  a  period  of  time  but  it  was 


most  discouraging  to  large  and  small  advertisers  alike. 

One  particularly  significant ,  factor  in  television's  advent  wa  | 
that  virtually  every  one  of  the  original  pre-freeze  tv  stations  wa 
owned  by  a  radio  station  and  three  of  the  four  tv  networks  wer 
owned  by  radio  networks.  This  created  a  situation  somewha 
similar  to  the  old  Italian  street  peddler  who,  complaining  abou 
business,  said,  "What  I  make  on  the  peanuts  I  lose  on  the  bananV 
But,  like  the  Italian  peddler,  they  did  not  particularly  relish  th 
idea  of  losing  money  on  the  "banan'."  So  a  whole  new  philoso 
phy  on  radio  was  born.  .  J 

This  first  required  a  thorough  and  searching  analysis  of  th' 
media  field  and  an  evaluation  of  every  factor  in  the  comple: 
equation: 

Radio  homes  vs.  tv  homes  vs.  printed  media  circulation 
Actual  listening  vs.  actual  viewing  vs.  actual  readership 
Dollars  vs.  dollars  vs.  dollars 

And  in  this  last  factor,  dollars,  radio  made  its  boldest  an( 
most  effective  move.  Radio  time  costs  were  reduced  for  man1 
periods  of  the  day  and  evening  and — as  a  corollary — talent  cost 
were  reduced  proportionately.  This  was  a  forthright  admissioi 
that  at  certain  hours  tv  was  bound  to  outpull  radio.  At  the  sam< 
time  it  served  notice  that  radio  broadcasting  had  no  intention  o 
dying  and  would,  henceforth,  offer  a  mass  advertising  mediun 
at  a  realistic  cost. 

Coincidental  with  this  re-evaluation  in  dollars  came  a  re| 
evaluation  of  programming.  For  the  first  time  network  an1 
nouncements  in  evening  time  periods  became  available,  co-spon 
sorship  of  other  programs  was  offered,  station  grouping  require 
ments  were  liberalized.  In  short  a  more  varied  offering  of  radic 
was  made  at  a  lower  cost.  This  made  it  possible  for  man} 
smaller  advertisers  who  previously  could  not  afford  radio  tc 
consider  it  in  their  plans. 

HOW  '55  COMPARES  WITH  '48 

Perhaps  the  best  way  to  illustrate  this  reduction  in  radio  cost; 
from  1948  to  1955  is  this:  In  1948  advertisers  could  read 
4.8  million  homes  in  a  week  with  3  minutes  of  commercial  timet 
for  a  cost  of  $19,000.  And  there  were  many  advertisers  buying 
broadcasting  at  this  rate.  Now,  for  a  weekly  expenditure  o:i 
$15,000  advertisers  can  reach  over  5  million  different  homes  in 
a  week  with  5,  not  3,  minutes  of  commercial  time.  And  remem 
ber  that  there  are  46  million  radio  homes  in  the  U.  S.  that  couk 
hear  these  announcements. 

We  have  seen  the  trend  of  radio  costs  since  1948,  now  let'; 
look  at  the  course  tv  costs  have  taken.  The  first  tv  costs  wen 
modest,  almost  apologetic,  and  they  should  have  been  for  the 
few  thousand  tv  homes  scattered  around  the  country  in  1948 
But  tv  homes  have  grown  from  those  few  thousand  homes  ir 
1948  to  32  million  tv  homes  in  1955.  This  is  a  spectaculai 
growth.  It  took  radio  16  years  to  reach  33  million  homes  anc 
radio  had  a  lower  per  unit  set  cost. 

But,  today,  you  would  never  recognize  the  early  modest  cost; 
of  tv.    Stations  and  networks  kept  their  fingers  very  tighth 
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n  the  pulse  of  increasing  set  ownership.    Station  rates  were 
guaranteed  for  only  six  months  at  a  time  and,  twice  a  year,  we 
ijave  had  rather  general  rate  increases  on  both  network  and 
cal  rate  cards.    The  ratio  of  these  increases  has  lagged  just  a 
ttle  below  the  ratio  of  the  increase  in  tv  homes  and  that  has 
een  the  basis  for  their  justification. 

Along  with  the  increase  in  station  costs,  talent  and  program 
production  costs  have  soared.  Today,  they  are  a  far  cry  from 
he  modest  "you  learn  with  us"  charges  of  the  late  forties.  Some 
if  the  increases  are  justified,  for  greatly  augmented  staging  and 
itaffs  are  required  to  present  the  visual  with  the  oral.  Granted 
hat  the  audience  is  larger,  nevertheless,  there  is  also  increasing 
evidence  that  the  true  foundation  for  today's  tv  program  costs 
js  simply  what  the  traffic  will  bear. 

An  advertiser  can  buy  a  half-hour  of  evening  time  on  a  1  Do- 
nation coast-to-coast  network  for  about  $38,000  weekly  on  a 
!52-week  basis  plus  a  good  but  not  outstanding  program  for  about 
[530,000.  This  totals  $68,000  weekly  or  $3,536,000  on  a 
2-week  basis.  Or  you  can  buy  a  very  fine  20-second  station 
break  during  peak  listening  hours  in  New  York  for  $1,575,  in 
(Los  Angeles  for  $575,  in  Kansas  City  for  $172  or  in  New  Haven 
[for  $144. 

And  so  we  come  to  1955  with  the  tug-of-war  between  radio 
and  television  still  operating  and  with  the  keenest  kind  of  com- 
petition for  the  advertising  dollar. 

First,  all  advertising  investments  in  the  U.  S.  reached  a  new 
high  in  1954  with  a  4.3%  increase  over  1953.    These  expendi- 
tures broken  down  by  media  were  as  follows: 
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Millions  of  %  of 

Medium                        Dollars  Total 

Newspapers  2,670.9  32.8 

Radio                           608.1  7.4 

Television                        809.1  9.9 

Magazines                       674.1  8.3 

Farm  Publications  .  .       28.6  0.4 

Direct  Mail  1,165.0  14.3 

Business  Papers               404.9  5.0 

Outdoor                         185.5  2.3 

Miscellaneous                1,598.9  19.6 

100.0 
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Total   8,145.1 

Despite  the  fact  that  radio  suffered  a  3.3%  loss  in  1954  this 
is  not  a  condition  which  cannot  be  corrected  by  a  few  more 
sales  in  1955.  It  is  still  a  $600  million  industry  and  a  vital  ele- 
ment in  the  American  economy. 

And  just  for  a  moment  let  us  see  what  effect  tv  has  had  on 
newspapers  and  magazines. 

Actually,  for  the  10-year  period  from  1943  through  1953, 
newspaper  circulation  rose 
from  44,392,289  copies  per 
day  to  54,472,286  per  day. 
General  advertising  in  news- 
papers totaled  $350  million 
in  1948  and  rose  to  over  $600 
million  in  1953 — a  gain  of 
more  than  the  total  volume 
of  either  network  radio  or 
network  tv  in  1953.  (We  are 
indebted  to  Walter  C.  Kurz 
of  the  Chicago  Tribune  for 
these  figures.) 

Cunningham  &  Walsh's 
Videotown  Survey  #6  dis- 
closes that:  "Reading  of 
newspapers  among  adults  was 


up  9%  in  the  first  year  of  tv; 
another  20%  in  the  second 
year  and  an  added  12%  in 
the  third  year." 

Recent  research  has  pre- 
sented many  new  facts  attest- 
ing to  the  vitality  of  radio. 
Perhaps  one  of  the  most  sig- 


DON'T  OVERLOOK  RADIO' 

"We  are  not  attempting  to  'salvage 
radio.'  We  are,  rather,  attempting 
to  clear  away  a  lot  of  nebulous 
thinking  on  what  is  still  a  vital 
medium,  and  insure  that  our  ac- 
count people  know  all  the  current 
facts  regarding  the  use  and  pos- 
sible coverage  of  radio.   If,  as  a 
result  of  this,  we  are  able  to  serv- 
ice our  accounts  better,  then  our 
agency  objective  will  have  been 
achieved.    Naturally,  we  believe 
that  each  account  must  be  ana- 
lyzed as  a  separate  entity,  but  that  within  that  account's 
advertising  media  structure  we  cannot  afford  to  ignore 
consideration  of  radio.  We  realize  that  it  will  not  be  useful 
to  every  account,  but  that  to  some  it  may  be,  and  that  in 
every  media  consideration  our  position  must  be  'Don't 
Overlook  Radio.'  " 


nificant  of  these  is  the  total  hours  of  out-of-home  listening  that 
are  being  rolled  up  every  day  and  every  evening  in  the  week.  The 
American  public  has  not  purchased  26  million  autos  with  radios 
just  for  the  sake  of  having  two  more  knobs  on  the  dashboard. 
These  sets  are  listened  to  regularly  and  this  is  an  area  that  defies 
invasion  by  television  in  the  foreseeable  future.  Portable  radio 
sets  are  not  being  purchased  to  be  relegated  to  the  attic  or  store- 
room. They,  too,  swell  the  hours  of  out-of-home  listening  to 
impressive  totals.  Reliable  estimates  place  the  total  of  in-home 
and  out-of-home  radios  in  the  U.  S.  at  1 1 1  million. 

Of  equal  interest  is  the  extent  of  daytime  radio  listening  in 
tv  homes.  It  is  not  until  the  noon  hour  that  tv  viewing  takes  a 
substantial  lead  over  radio  listening  in  these  homes — 26.1% 
against  13.5%.  From  that  point  on,  tv  takes  over  and  builds  up 
to  its  overwhelming  dominance  during  the  evening  hours.  In 
all  U.  S.  radio  homes  (tv  homes  with  radio  and  radio  only  homes 
combined)  it  is  not  until  3  o'clock  in  the  afternoon  that  tv  view- 
ing takes  over  the  lead  from  radio  listening  15.1%  to  14.6%. 
From  these  Nielsen  figures,  it  is  clear  that  radio  has  met  tv  com- 
petition most  successfully  in  the  morning  time  segment. 

But  let  us  go  back  for  a  minute  to  the  figures  on  tv  homes 
and  radio  homes.  There  are  32  million  tv  homes  in  the  U.  S. 
compared  with  46  million  radio  homes.  This  means  that  there 
are  14  million  radio  homes  that  cannot  be  reached  by  television 
advertising  because  they  simply  don't  have  a  tv  set.  This  is  a 
sizeable  market  and  it  is  not  concentrated  in  any  single  geo- 
graphic area.  These  homes  are  literally  peppered  throughout  the 
U.  S. — in  Maine,  in  New  York  City,  Detroit  and  Dallas  and  in 
those  areas  where  there  is  no  tv  coverage  or,  inefficient  tv  cover- 
age. There  is  no  more  effective  nor  no  more  economic  way  to 
reach  them  than  with  radio  advertising. 

Radio  must  continue  to  have  faith  in  itself  and  believe  that 
it  can  deliver  an  audience  of  many  millions  nationally — thousands 
and  hundreds  of  thousands  locally.  Programming  policies  must 
be  kept  flexible  and  opportunistic.  Promotion  and  merchandising 
cooperation  will  help  tremendously.  Costs  must  continue  to  be 
realistic  and  if  they  are  reduced  for  one  type  of  service  for  one 
advertiser,  the  rate  should  be  shown  on  the  rate  card  for  all 
advertisers.  There  is  no  reason  why  radio  cannot  continue  its 
present  volume — yes,  and  grow.  There  is  a  renewed  awareness  of 
radio  on  the  part  of  advertisers  and  agencies.  We  are  interested  in 
buying  advertising  on  the  most  efficient  basis  possible  and  you 
will  receive  a  sympathetic  hearing  on  any  reasonable  proposal. 
There  is  a  place,  and  an  important  one,  for  radio. 

It  is  generally  conceded,  I  believe,  that  television,  like  radio,  is 
dependent  upon  advertising  for  its  very  existence.  Yet  there  have 
been  many  cases  in  which  television  has  treated  advertisers  as 
the  least  desirable  country  cousins.  Arbitrary  rulings,  soaring 
costs  for  both  time  and  program  pre-emption  of  time  periods, 

time  clearance  failures,  mul- 
tiple spotting  of  local  an- 
nouncements, etc.  Solely  on 
the  basis  of  sound  economics 
and  intelligent  business  prac- 
tice, television  has  been  some- 
thing less  than  perfect.  Per- 
haps this  is  why  so  many  ad- 
vertisers are  scheduling  their 
program  on  an  alternate  week 
basis,  sharing  the  schedule 
with  another  advertiser.  And 
the  list  is  growing. 

I  think  that  you  will  agree 
that  printed  media  survived 
the  advent  of  radio  with  a 
surprising  vitality  and  that 
printed  media,  and  radio  par- 
ticularly, are  still  very  much 
alive  after  seven  years  of  tele- 
vision. Yes,  old  media  never 
die  but  they  do  pass  through 
a  different  type  of  fiery  fur- 
nace, emerging  as  more  effi- 
cient advertising  media. 
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cable"  is  '"from  the  stratosphere  to  the  tropo- 
sphere." This  cost,  Mr.  Keefe  said,  "probably 
never  will  go  below  $7." 

TvB  charged  that  the  Tribune  in  comparing 
newspaper  with  tv  coverage  used'  the  latter 
term  in  a  "dissimilar  sense  as  it  applies  to  each 
medium."  It  was  critical  of  defining  tv  coverage 
as  homes  viewing  tv  each  quarter  hour  and  of 
newspaper  coverage  as  the  homes  which  buy 
the  paper  and  presumably  read  it  during  a  24- 
hour  period. 

Of  the  "50"  figure  used  by  the  Tribune  in 
discussing  ratings,  TvB  said  "any  media  depart- 
ment junior  knows  that  scheduling  spots  at 
various  times  of  the  day  covers  a  vast  net  un- 
duplicated  audience  far  greater  than  indicated 
by  any  per  telecast  rating."  Of  the  Tribune 
argument  that  the  typical  viewer  is  unaware  of 
a  commercial  and  does  not  have  his  gaze  stead- 
ily on  the  screen,  TvB  asked  for  the  paper's 
explanation  as  to  why  Alka  Seltzer's  "Speedy" 
— its  salesman  on  tv  spots — has  become  "one 
of  America's  best  known  trademarks  after  three 
to  four  years  of  television  exposure?"  and  "how 
come  -Betty  Furness  sells  so  many  refrigera- 
tors?" 

TvB  stressed  that  the  Tribune  in  presenting 
case  histories  of  national-advertiser  declines  in 
sales  in  the  Chicago  market  (because  of  more 
tv  but  less  newspaper  space)  was  overly  zeal- 
ous against  tv. 

It  asked  the  Tribune  if  tv  was  responsible 
for  the  following:  advent  of  Competition  by 
sweetened  cold  cereals;  for  laboratory  develop- 
ment of  ammoniated  toothpaste  with  special  in- 
gredients: for  the  switch  by  granulated  soap 
lines  to  synthetic  detergents  and  for  loss  of  a 
share  of  one  of  its  (Tribune's)  advertisers 
simply  because  a  competitor  exerts  advertising 
pressure  in  the  same  medium. 

Why  blame  television  for  what  happened  in 
the  laboratories?  TvB  asked. 

ARB  STUDIES  VIEWERS 
IN  140  MARKETS 

'Abilene-to-Zanesville'  study 
of  small  and  medium  sized 
markets  is  being  made  to  give 
timebuyers  information  on 
areas  where  little  detail  has 
been  available  up  to  now. 

A  NEW  STUDY  of  the  television  audience 
in  140  medium-to-small  markets  was  launched 
a  fortnight  ago  by  the  American  Research 
Bureau.  The  firm  says  this  latest  survey,  called 
the  Abilene-to-Zanesville  study,  is  in  areas 
where  there  is  no  current  market  information. 

The  study  extends  from  Feb.  21  through 
March  15  and  a  report  is  expected  to  be  issued 
in  late  March.  It  will  provide  information  on 
what  are  considered  three  basic  items: 

1.  The  percentage  of  homes  having  televi- 
sion. 

2.  The  percentage  of  these  homes  able  to 
receive  each  available  vhf  and  uhf  station,  and 
the  frequency  of  viewing. 

3.  The  stations  viewed  most  (first  and  second 
preference)  in  each  market  for  daytime  and  for 
evening. 

The  interviewing  is  being  conducted  by  tele- 
phone, based  on  systematic  directory  sampling, 
with  500  or  more  interviews  being  made  in  each 
area  for  a  total  of  more  than  71,000  completed 
cases.  The  study  is  to  be  extended  to  163  cities 
in  the  140  markets. 

In  commenting  on  the  project,  James  Seiler, 
ARB  director,  said: 

"In  the  medium-to-small  markets — what  we 


call  the  Abilene-to-Zanesville  markets — there 
was  no  coverage  at  all.  Timebuyers  were  forced 
to  buy  by  the  seat  of  their  pants;  a  good  guess 
was  the  chief  guide  to  buying  and  selling 
literally  millions  of  dollars  worth  of  television 
time." 

"By  enabling  advertisers  to  know  that  any 
station  they  are  buying  in  these  163  cities  will 
cover  exactly  what  they  want  it  to  cover,  ARB's 
new  study  will  eliminate  costly  duplication  and 
incomplete  coverage.  It  will  save  many  thou- 
sands of  dollars  for  the  sponsors  and  agencies 
involved." 

ARB  said  it  is  planning  to  conduct  a  similar 
study  regularly  each  year. 

MARKETS    INCLUDED    IN    THE    ARB  1955 
ABILENE-TO-ZANESVILLE  METROPOLITAN 
AREA  COVERAGE  STUDY 

Abilene,  Tex.,  Akron,  Ohio,  Albany,  Ga.,  Alex- 
andria, La.,  Allentown,  Pa.,  Altoona,  Pa.,  Ama- 
rillo,  Tex.,  Anderson,  S.  C,  Ann  Arbor,  Mich., 
Appleton,  Wis..  Asheville,  N.  C,  Ashland,  Ky., 
Atlantic  City,  N.  J.,  Auburn,  Me.,  Augusta,  Ga., 
Austin,  Tex.,  Bangor,  Me.,  Baton  Rouge,  La.,  Bay 
City,  Mich.,  Beacon,  N.  Y.,  Beaumont,  Tex.,  Bell- 
ingham,  Wash.,  Bethlehem,  Pa.,  Billings,  Mont., 
Biloxi,  Miss.,  Binghamton,  N.  Y.,  Bloomington, 
Ind.,  Boise,  Idaho,  Bridgeport,  Conn.,  Brownsville, 
Tex. 

Cadillac,  Mich..  Canton,  Ohio,  Cedar  Rapids, 
Iowa,  Champaign,  111..  Charleston,  S.  C,  Charles- 
ton, W.  Va.,  Chattanooga.  Tenn.,  Colorado  Springs, 
Colo.,  Columbus,  Ga.,  Corpus  Christi,  Tex.,  Cum- 
berland, Md.,  Danville,  111.,  Danville,  Va.,  Decatur, 
111.,  Des  Moines,  Iowa,  Dubuque,  Iowa,  Duluth, 
Minn.,  Durham,  N.  C. 

Easton,  Pa.,  Eau  Claire,  Wis..  Elkhart,  Ind.,  El- 
mira,  N.  Y.,  El  Paso,  Tex..  Erie,  Pa.,  Eugene,  Ore.. 
Everett,  Wash.,  Fayetteville,  N.  C.  Flint,  Mich.. 
Florence,  S.  C,  Fort  Smith.  Ark.,  Gadsden,  Ala., 
Great  Falls,  Mont.,  Green  Bay,  Wis.,  Greensboro, 
N.  C,  Greenville,  S.  C,  Gulfport,  Miss. 

Hagerstown.  Md.,  Hamilton,  Ohio,  Harlingen, 
Tex.,  High  Point,  N.  C,  Holyoke,  Mass.,  Hunting- 
ton, W.  Va.,  Jackson,  Mich.,  Jackson,  Miss., 
Jamestown,  N.  Y.,  Joplin,  Mo.,  Kearney,  Neb., 
Kenosha,  Wis.,  Kingston,  N.  Y.,  Knoxville,  Tenn., 
La  Crosse,  Wis.,  Lafayette,  Ind.,  Lake  Charles,  La., 
Lansing,  Mich.,  Lewiston,  Me.,  Lexington,  Ky., 
Lima.  Ohio,  Lincoln,  Neb..  Lubbock,  Tex.,  Lynch- 
burg. Va. 

Macon,  Ga.,  Madison,  Wis.,  Manchester,  N.  H., 
Mansfield,  Ohio,  McAllen,  Tex.,  Middletown,  Ohio, 
Mobile,  Ala.,  Montgomery,  Ala.,  Newark.  Ohio, 
Newburgh,  N.  Y.,  New  Castle,  Pa.,  New  Haven, 
Conn.,  Norwalk,  Conn.,  Orlando,  Fla.,  Oshkosh, 
Wis. 

Paducah,  Ky.,  Pensacola,  Fla.,  Pittsfield,  Mass., 
Port  Arthur,  Tex.,  Portsmouth,  Ohio,  Poughkeep- 
sie,  N.  Y.,  Pueblo,  Colo.,  Quincy,  111..  Racine,  Wis., 
Raleigh,  N.  C  Reading,  Pa.,  Reno,  Nev.,  Rich- 
mond, Ind.,  Roanoke,  Va.,  Rome,  N.  Y.,  Saginaw, 
Mich.,  St.  Joseph,  Mo.,  St.  Petersburg,  Fla.,  Salem, 
Ore.,  San  Angelo,  Tex.,  San  Bernardino,  Calif., 
San  Jose,  Calif.,  Santa  Barbara.  Calif.,  Savannah, 
Ga.,  Sheboygan,  Wis.,  Shreveport,  La..  Sioux  City, 
Iowa,  Sioux  Falls,  S.  D..  South  Bend,  Ind..  Spar- 
tanburg, S.  C,  Springfield,  111.,  Springfield,  Mass., 
Springfield.  Mo.,  Springfield,  Ohio,  Stamford, 
Conn.,  Steubenville,  Ohio,  Stockton,  Calif.,  Su- 
perior, Minn. 

Tampa,  Fla.,  Temple,  Tex.,  Texarkana.  Tex., 
Topeka,  Kan.,  Traverse  City,  Mich.,  Tucson,  Ariz., 
Tyler.  Tex.,  Urbana,  111.,  Utica,  N.  Y.,  Waco,  Tex., 
Waterbury,  Conn.,  Waterloo.  Iowa.  Weslaco,  Tex., 
Wheeling,  W.  Va.,  Wichita  Falls.  Tex.,  Williams- 
port,  Pa.,  Wilmington,  N.  C,  Worcester,  Mass., 
York,  Pa..  Zanesville,  Ohio. 

CITIES    COMBINED    FOR   REPORT  PURPOSES 
AS  A  SINGLE  AREA 

Allentown  -  Bethlehem  -  Easton,  Ashland-Hunt- 
ington, Auburn-Lewiston,  Bay  City-Saginaw, 
Beacon-Kingston-Newburgh-Poiighkeepsie,  Beau- 
mont-Port Arthur,  Biloxi-Gulfport,  Bridgeport- 
Norwalk-Stamford,  Bro  wns  ville-Harlingen- 
McAllen-Weslaco,  Champaign-Urbana,  Duluth- 
Superior,  Greensboro-High  Point,  Hamiltcn-Mid- 
dletown,  Holyoke-Springfield,  Rome-Utica,  St. 
Petersburg-Tampa.  Steubenville- Wheeling. 


Grey  Names  Mayer,  Ungar 

DAVID  MAYER,  Grey  Adv..  New  York,  has 
been  promoted  to  account  executive  with  Joseph 
Ungar  named  to  succeed  him  as  director  of 
marketing  and  sales  development.  Mr.  Mayer 
will  serve  in  the  agency's  liquor  group.  Mr. 
Ungar,  who  is  now  joining  Grey,  had  his  own 
sales  promotion  consultant  service,  and  before 
that  was  promotion  director  for  American 
Safety  Razor  Co. 


R&R'S  RYAN  RETIRES; 
FOUR  GET  NEW  JOBS 

A  SERIES  of  major  changes  in  the  executi' 
staff  of  Ruthrauff  &  Ryan,  New  York,  we 
into  effect  last  week  when  Frederick  B.  Ryj 
retired  as  board  chairman  after  43  years  wii 
the  agency. 

Frederick  (Barry)  Ryan  Jr.,  president,  b 
came  chairman;  Robert  M.  Watson,  executix 
vice  president  of  eastern  operations,  took  ov< 
as  president;  Paul  E.  Watson,  executive  vie 
president  of  the  western  division,  became  chai 
man  of  the  executive  committee,  and  To 
Reed,  vice  president,  was  named  executive  vie 
president  in  charge  of  eastern  operations. 

The  agency  was  founded  by  the  senior  M 
Ryan  with  the  late  Wilbur  Ruthrauff  as  a  mai 
order  business  with  only  a  few  employe 
There  are  now  650  employes  and  offices  in  1 
cities  in  this  country  and  Canada.  R&R  rank 
20th  in  the  country  in  combined  radio-tv  bi 
lings  with  $13  million. 

Barry  Ryan,  the  new  chairman,  has  bee 


F.  B.  RYAN  JR.  F.  B.  RYAN  SR. 


with  the  agency  for  the  past  27  years  and  ha: 
been  president  since  1946. 

Robert  Watson  has  been  with  the  firm  since 
1 940.  He  takes  over  the  presidency  after  filling 
the  post  of  executive  vice  president  of  easterr 
operations  since  1952. 

Paul  Watson  founded  the  agency's  westerr 
division  in  Chicago  in  1921  and  has  beer 
executive  vice  president  in  charge  of  the  west- 
ern offices. 

Mr.  Reed  has  been  with  the  agency  since 
1938  and  moves  to  his  new  position  after  beins 
vice  president  in  charge  of  the  Detroit  office. 

F.  B.  Ryan,  in  announcing  his  decision  to 
retire,  said,  "In  recent  years,  I  have  gradually 
withdrawn  from  active  participation.  With  my 
resignation  from  chairman  of  the  board  of  di- 
rectors, I  make  my  separation  from  the  agency 
official  ...  I  am  mindful  of  the  fact  that  the 
swiftly  moving  times  make  it  necessary,  and 
quite  properly  so,  for  young  men  and  minds 
to  take  the  helm.  With  my  resignation,  the 
active  management  of  Ruthrauff  &  Ryan  be- 
comes one  of  aggressive  youthfulness." 

Kenkel,  Stisser  Elected 
Vice  Presidents  of  Hooper 

ELECTION  of  Fred  H.  Kenkel  and  Frank 
Stisser  as  vice  president  of  C.  E.  Hooper 
Inc.,  is  being  announced  by  the  company  today 
(Monday). 

Both  Mr.  Kenkel,  who  has  been  a  vice  presi- 
dent of  the  A.  C.  Nielsen  Co.,  and  Mr.  Stisser. 
who  has  been  with  Hooper  since  1951.  devote 
a  large  part  of  their  time  to  the  radio  division 
of  the  broadcast  measurement  firm's  business 

The  new  offices  of  C.  E.  Hooper  Inc.,  will 
be  located,  as  of  tomorrow  (Tuesday),  in  the 
recently-completed  building  at  579  Fifth  Ave., 
New  York,  N.  Y.  Production  is  carried  on  at 
the  company's  plant  in  Norwalk,  Conn. 
(A&A  continues  on  page  56) 
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Getting  bigger 
and  BIGGER! 


B 


ACK  in  March,  1954,  when  the  Iowa  Radio-Television 
Audience  Survey  was  taken,  56.9%  of  all  homes  in 
this  State  had  television  sets  —  one-fourth  of  which 
had  been  purchased  less  than  six  months  previously. 

Today,  we  estimate  that  WHO-TV  has  coverage 
of  a  minimum  of  302,000  sets  in  Central  Iowa  — 
owned  by  566,300  city  people,  545,100  rural  people. 

WHO-TV's  Audience  is  getting  bigger  and  bigger. 
Free  &  Peters  have  latest  facts. 
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WHO-TV 

Channel  13  •  Des  Moines  •  nbc 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 
Free  &  Peters,  Inc. 
National  Representatives 
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Ml  WASHINGTON  TV 


"Best  darn  salesman  I've  ever  seen!" 


You  know  that  the  salesman  who 
makes  the  most  calls  gets  the  most 
orders.  That's  why  Mt.  Washington 
TV  is  the  "Best  darn  salesman"  you 
can  buy  —  it  makes  more  calls  —  reaches 
more  people  in  Maine,  Vermont  and 
New  Hampshire. 


That's  why  the  sponsors  of  Two  For 
The  Money,  Red  Skelton  and  Voice  of 
Firestone  hired  Mt.  Washington  TV 
.  .  .  because  Mt.  Washington  TV  does 
make  the  most  calls  .  .  .  and  at  about 
half  the  cost  of  any  other  three  TV 
stations  in  the  area  combined. 


CBS-ABC      WMTW  Channel8 


John  H.  Norton,  Jr.,  Vice  Pres.  and  General  Manager       REPRESENTED  NATIONALLY  BY  HARRINGTON,  RIGHTER  &  PARSONS,  Inc. 
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WHAT  HAS  HAPPENED 
TO  COLOR  TV? 


rHE  STATIONS  ARE  READY  BUT  THE  SETS  HAVEN'T  SHOWED  UP 


—  

HERE  are  now  184  tv  stations  in  the 
ountry  equipped  to  rebroadcast  network 
olor  programs  in  color  in  their  communi- 
es.  There  are  46  tv  stations  equipped  to 
riginate  some  colorcasts  locally:  all  46  can 
roadcast  slides  in  color;  45  can  colorcast 
1m  and  15  have  equipment  enabling  them 
d  present  live  studio  shows  in  color. 

Those  figures  come  chiefly  from  tv  broad- 
asters'  replies  to  a  B«T  questionnaire,  aug- 
mented with  data  from  the  tv  networks  and 
tation  representatives.  Some  tv  station  op- 
:rators  said  they'll  equip  to  rebroadcast  net- 
vork  color  shows  as  soon  as  AT&T  can 
leliver  color  to  the  station.  What  AT&T 
low  delivers  is  shown  in  a  map  on  page  44. 

The  nation's  tv  broadcasters  have  made  a 
jood  start  toward  providing  a  color  tv 
.ervice  for  the  nation's  viewers.  But,  like 
he  tango,  it  takes  two  to  make  television — 
■eceivers  as  well  as  transmitters.  A  telecast, 
Ahether  in  "glorious  color"  or  old-fashioned 
rlack-and-white,  has  value  only  in  so  far 


as  it  is  received,  and  today's  colorcasts  are 
being  received  almost  entirely  in  black- 
and-white. 

Last  year  was  the  year  that  color  was  to 
come  into  its  own,  following  the  FCC  ruling 
in  December  1953  that  authorized  the  com- 
mercial use  of  the  compatible  color  system 
endorsed  by  most  of  the  manufacturers  of 
tv  receivers.  In  1954,  21,500  color  sets  came 
off  the  production  lines. 

Of  that  total,  an  estimated  15,000  color 
sets  have  gotten  into  circulation. 

The  broadcaster's  viewpoint  on  color  was 
succinctly  stated  by  NBC  President  Sylvester 
L.  Weaver  in  an  interview  with  B#T  (Feb. 
28)  in  which  he  said:  "From  my  side,  as  a 
broadcaster,  we  expected  a  certain  flow  of 
[color]  sets  and  we  haven't  got  it." 

The  outlook  on  the  station  side  is  as  rosy 
as  a  Kodachrome  sunset.  According  to 
current  expectations,  by  the  end  of  1955 
there  will  be  212  stations  equipped  to  re- 
broadcast network  color  programs  in  full 


color;  94  will  be  able  to  colorcast  slides; 
90  films  from  their  own  stations,  and  30 
equipped  for  live  studio  programming  in 
color,  and  those  are  minimum  figures. 

In  contrast  to  the  glowing  outlook  for 
color  programming  in  1955,  the  best  the  set 
makers  expect  to  do  seems  pretty  pale — 
300,000  is  the  most  optimistic  color  set 
estimate  and  most  manufacturers  put  the 
1955  industry  total  at  between  100,000  and 
200,000. 

So,  at  best,  the  total  number  of  homes 
and  out-of-home  viewing  locations  equipped 
to  receive  tv  colorcasts  in  color  at  year's  end 
will  be  less  than  1%  of  the  monochrome 
tv  set  count — 35.7  million  as  of  Feb.  28. 

Contrast  color  program  service  already 
being  broadcast  over  the  area  in  which 
about  90%  of  the  country's  population  re- 
sides with  sets  enough  for  less  than  1%  of 
these  people  to  receive  those  programs. 
Then  ask  what's  holding  up  color  tv. 
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ALABAMA 

WABT  Birmingham  Now 

WBRC-TV  Birmingham  Now 
WCOV-TV  Montgomery  Fall 

ARIZONA 

KVAR  Mesa  Now 

KOOL-TV  Phoenix  Now 

KPHO-TV  Phoenix  Now 

KVOA-TV  Tucson  1956 


March  April 


Fall 

March 

1956 


Fall 

March 

1956 


Sept. 


ARKANSAS 

KARK-TV  Little  Rock 
KATV  Pine  Bluff 

CALIFORNIA 


April 
Now 


KERO-TV  Bakersfield 

Now 

KJEO  Fresno 

Now 

KMJ-TV  Fresno 

Now 

KHJ-TV  Los  Angeles 

March 

March 

March 

KNXT  Los  Angeles 

Now 

Now 

Now 

Now 

KRCA  Los  Angeles 

Now 

Now 

Now 

Now 

KTLA  Los  Angeles 

Now 

Now 

Now 

Now 

KTTV  Los  Angeles 

Now 

KFMB-TV  San  Diego 

Now 

July 

July 

KFSD-TV  San  Diego 

Now 

KPIX  San  Francisco 

Now 

Ordered 

KRON-TV  San  Francisco  Now 

Now 

Now 

KEYT  Santa  Barbara 

July 

Dec. 

1956 

1956 
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COLORADO 

KKTV  Colo.  Springs 

Ordered 

KFEL-TV  Denver 

Now 

Now 

KLZ-TV  Denver 

Now 

Nov. 

Nov. 

KOA-TV  Denver 

Now 

CONNECTICUT 

WKNB-TV  New  Britain 

Now 

WNHC-TV  New  Haven 

Now 

June 

June 

DELAWARE 

WDEL-TV  Wilmington 

Now 

Now 

Now 

July 

DISTRICT  OF  COLUMBIA 

WRC-TV  Washington 

Now 

Now 

Now 

WTOP-TV  Washington 

Now 

WTTG  Washington 

Spring 

Spring 

Spring 

Fall 

FLORIDA 

WJHP-TV  Jacksonville 

Now 

WMBR-TV  Jacksonville 

Now 

WGBS-TV  Miami 

Now 

WTVJ  Miami 

Now 

Spring 

Spring 

WDBO-TV  Orlando 

Now 

GEORGIA 

WAGA-TV  Atlanta 

Now 

WSB-TV  Atlanta 

Now 

Now 

Now 

Fall 

WJBF-TV  Augusta 

Now 

Ordered 

Ordered 

Ordered 

WRBL-TV  Columbus 

Now 

Nov. 

1956 

1957 

WMAZ-TV  Macon 

Now 

March 
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NETWORK 
PROGRAMS 


LOCAL  ORIGINATIONS 
Slides       Film  Live 


IDAHO 

KBOI-TV  Boise 
ILLINOIS 

WCIA  Champaign  Now 

WBBM-TV  Chicago  Now 

WGN-TV  Chicago  Fall 

WNBQ  Chicago  Now 

WEEK-TV  Peoria  Now 

WTVH-TV  Peoria  Now 

WGEM-TV  Quincy  Now 

WREX-TV  Rockford  Fall 

WHBF-TV  Rock  Island  Now 

INDIANA 

WTTV  Bloomington  Now 
WSJV  Elkhart 

WFIE  Evansville  March 

WKJG-TV  Fort  Wayne  Now 

WFBM-TV  Indianapolis  Now 

WISH-TV  Indianapolis  Now 

WLBC-TV  Muncie  Now 

WSBT-TV  South  Bend  Now 

WTHI-TV  Terre  Haute  Now 

WINT  Waterloo  Now 
IOWA 

WOI-TV  Ames  Now 

WMT-TV  Cedar  Rapids  Now 

WOC-TV  Davenport  Now 

WHO-TV  Des  Moines  Now 

KQTV  Fort  Dodge  Now 

KTIV  Sioux  City  Now 

KVTV  Sioux  City  Now 

KANSAS 

KTVH  Hutchinson  Now 

WIBW-TV  Topeka  Now 

KAKE-TV  Wichita  Now 

KEDD  Wichita  April 

KENTUCKY 

WEHT  Henderson  Now 

WAVE-TV  Louisville  Now 

WHAS-TV  Louisville  Now 

LOUISIANA 

KNOE-TV  Monroe  Now 

WDSU-TV  New  Orleans  Now 
MAINE 

WABI-TV  Bangor  Now 

WCSH-TV  Portland  Now 

WGAN-TV  Portland  Now 

MARYLAND 

WAAM  Baltimore  April 

WBAL-TV  Baltimore  Now 

WMAR-TV  Baltimore  Now 

MASSACHUSETTS 

WBZ-TV  Boston  Now 

WNAC-TV  Boston  Now 

WWLP  Springfield  Now 

MICHIGAN 

WNEM-TV  Bay  City  Now 

WJBK-TV  Detroit  Now 

WWJ-TV  Detroit  Now 
WOOD-TV  Grand  RapidsNow 

WKZO-TV  Kalamazoo  Now 

WJIM-TV  Lansing  Now 

WKNX-TV  Saginaw  Now 

MINNESOTA 

WCCO-TV  Minneapolis  Now 

KROC-TV  Rochester  May 

KSTP-TV  St.  Paul  Now 

MISSISSIPPI 

WJTV  Jackson  Now 

WLBT  Jackson  Now 

MISSOURI 

KHQA-TV  Hannibal  Now 

KSWM-TV  Joplin  March 


Now 


Fall 
Now 


Fall 


Fall 

Now 


Nov. 
June 


Sept. 
March 


April 
Now 
Now 

Now 


June 


Now 
Now 


Now 


Fall 

Now  Sept. 


Fall 


Fall  Fall 
Spring  Fall 


March  March 


Nov. 

June  Sept. 


Sept. 
Now 


1956 
Now 


April 
Now 
Now 

Now 


Now 


June 


Now 
Now 


Now 
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KCMO-TV  Kansas  City 

Now 

KMBC-TV  Kansas  City 

Now 

Now 

Now 

Now 

WDAF-TV  Kansas  City 

Now 

Now 

Now 

KSD-TV  St.  Louis 

Now 

Now 

Now 

ran 

KWK-TV  St.  Louis 

Now 

KTTS-TV  Springfield 

Now 

KYTV  Springfield 

Now 

NEBRASKA 

KHOL-TV  Kearney 

Fall 

KMTV  Omaha 

Now 

Lfec. 

L>ec. 

WOW-TV  Omaha 

Now 

NEW  YORK 

WNBF-TV  Binghamton 

Now 

WBEN-TV  Buffalo 

Now 

Now 

Now 

Now 

WGR-TV  Buffalo 

Now 

Summer 

Summer 

WABD  New  York 

Now 

Now 

WCBS-TV  New  York 

Now 

Now 

Now 

Now 

WRCA-TV  New  York 

Now 

Now 

Now 

Now 

WHAM-TV  Rochester 

Now 

A  *1 

April 

A  '1 

April 

WHEC-TV  Rochester 

Now 

July 

July 

WVET-TV  Rochester 

Now 

July 

July 

WRGB  Schenectady 

Now 

ran 

ran 

low 
i  yoo 

WHEN-TV  Syracuse 

Now 

WSYR-TV  Syracuse 

Now 

M 

INow 

INOW 

WKTV  Utica 

Now 

June 

June 

otpi. 

NORTH  CAROLINA 

WBTV  Charlotte 

Now 

Now 

Now 

WFMY-TV  Greensboro 

Now 

Now 

Now 

WNCT  Greenville 

Fall 

WNAO-TV  Raleigh 

Now 

WSJS-TV  Winston-Salem 

Now 

Fall 

Fall 

NORTH  DAKOTA 

KXJB-TV  Valley  City 

Now 

Now 

Now 

OHIO 

WCPO-TV  Cincinnati 

Now 

ell 
rail 

C  _  1 1 

rail 

C  II 

rail 

WKRC-TV  Cincinnati 

March 

Oct. 

Oct. 

Oct. 

WLWT  Cincinnati 

Now 

WEWS  Cleveland 

Now 

A  —-'1 

April 

April 

WNBK  Cleveland 

Now 

Now 

Now 

WBNS-TV  Columbus 

Now 

Nov. 

Nov. 

WLWC  Columbus 

Now 

WHIO-TV  Dayton 

Now 

ran 

Frill 

ran 

WLWD  Dayton 

Now 

WSPD-TV  Toledo 

Now 

AAn  rr  n 

Sept. 

1956 

WFMJ-TV  Youngstown 

Now 

WKBN-TV  Youngstown 

Now 

WHIZ-TV  Zanesville 

Now 

OKLAHOMA 

KTEN  Ada 

Now 

KTVX  Muskogee 

Now 

wraerea 

uraercu 

KWTV  Oklahoma  City 

Now 

Fall 

WKY-TV  Oklahoma  CityNow 

Now 

Now 

Now 

KOTV  Tulsa 

Now 

OREGON 

KOIN-TV  Portland 

Now 

KPTV  Portland 

Now 

Fall 

Fall 

PENNSYLVANIA 

WFBG-TV  Altoona 

Now 

WLEV-TV  Bethlehem 

Now 

WICU  Erie 

Now 

Fall 

r  II 

Fall 

WSEE  Erie 

Now 

WCMB-TV  Harrisburg 

Now 

WTPA  Harrisburg 

Now 

Ordered 

Ordered 

WJAC-TV  Johnstown 

Now 

Now 

Now 

WGAL-TV  Lancaster 

Now 

Kl  

Now 

Now 

June 

WCAU-TV  Philadelphia 

Now 

Ordered 

Ordered 

WFIL-TV  Philadelphia 

Now 

Now 

Now 

WPTZ  Philadelphia 

Now 

Now 

Now 

June 

KDKA-TV  Pittsburgh 

Now 

WENS  Pittsburgh 

Fall 

WHUM-TV  Reading 

Spring 

WBRE-TV  Wilkes-Barre 

Now 

Fall 

Fall 

1957 

WILK-TV  Wilkes-Barre 

Now 
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WHY  COLOR  COSTS  SO  MUCH 

IT  TAKES  2,076  parts  to  make  an  RCA  Victor  21-inch  color  television 
set  .  .  .  and  almost  half  that  many  dollars  to  buy  and  install  one. 


Photo  Courtesy  RCA 
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RHODE  ISLAND 

WJAR-TV  Providence  Now 
SOUTH  CAROLINA 


March  March 


STATIONS 


NETWORK 
PROGRAMS 


LOCAL  ORIGINATIONS 
Slides       Film  Live 


WAIAA  TV  Anrlorcrm 
vv r\ i /v\-  i  v  A\nat?r5un 

Now 

U/fCr   TV  fUnrlnctAn 

Now 

\A/|  C   T\/     Cr^lt  imkin 

W 1  o-  1  V  LOIUmDIu 

Summer 

WNOIC  TV  rnlnmhin 

VV  INv_/l\~  1  V     \~\J  1  U  1 1 1  Ul  U 

June 

10SA 

1  7  JO 

i  yjo 

U/FRf  TV    ncoonv/i  Mo 

Now 

TT         V  L    SJI  CTCT  1  1  V  I  I  1  C7 

^iimrvipi" 

TENNESSEE 

WDEF-TV  Chattanooga 

March 

WATE-TV  Knoxville 

Now 

WTSK-TV  Knoxville 

Now 

WMCT  Memphis 

Now 

Nov. 

Nov. 

WSM-TV  Nashville 

Now 

March 

March 

WLAC-TV  Old  Hickory 

Now 

Now 

Now 

TEXAS 

KGNC-TV  Amarillo 

March 

K.Id(_-IV  Austin 

Now 

KBMT  Beaumont 

Now 

Now 

Now 

KRLD-TV  Dallas 

Now 

WFAA-TV  Dallas 

Now 

KTSM-TV  El  Paso 

Fall 

WBAP-TV  Fort  Worth 

Now 

Now 

Now 

KGUL-TV  Galveston 

March 

KPRC-TV  Houston 

Now 

^Aoy 

^Aay 

KTRK-TV  Houston 

Now 

Now 

Now 

KCBD-TV  Lubbock 

Now 

KDUB-TV  Lubbock 

Now 

March 

March 

KENS-TV  San  Antonio 

Now 

WOAI-TV  San  Antonio 

Now 

Fall 

Fall 

KCEN-TV  Temple 

Now 

KCMC-TV  Texarkana 

Ordered 

1956 


Now 

Now 
Oct. 

1956 
Fall 


KDFX-TV  Wichita  Falls  Now 

KWFT-TV  Wichita  Falls  Now 

UTAH 

KSL-TV  Salt  Lake  City  Now 

KTVT  Salt  Lake  City  Now 

KUTV  Salt  Lake  City  June 

VIRGINIA 

WVEC-TV  Hampton  Now 

WLVA-TV  Lynchburg  Now 

WTAR-TV  Norfolk  Now 

WTVR  Richmond  Now 

WSLS-TV  Roanoke  Now 
WASHINGTON 


Oct. 
July 


Oct. 
Oct. 


1956 


Sept.  Sept. 
Now  Now 
Ordered  Ordered 


1956 


l\HNw-l  v  oeuTTie 

Now 

Now 

Now 

KOMO-TV  Seattle 

Now 

March 

March 

KHQ-TV  Spokane 

Now 

Now 

Now 

KREM-TV  Spokane 

Now 

Now 

Now 

KTNT-TV  Tacoma 

Now 

KIMA-TV  Yakima 

Aug. 

WEST  VIRGINIA 

WCHS-TV  Charleston 

Now 

Now 

Now 

WJPB-TV  Fairmont 

Now 

Ordered 

Orden 

WSAZ-TV  Huntington 

Now 

Now 

Now 

WTRF-TV  Wheeling 

Now 

WISCONSIN 

WEAU-TV  Eau  Claire 

Sept. 

WFRV-TV  Green  Bay 

April 

WKOW-TV  Madison 

Now 

WTMJ-TV  Milwaukee 

Now 

Now 

Now 

WTVW  Milwaukee 

Now 

Now 

Now 

WXIX  Milwaukee 

Now 

ed 


July 


Now 
Now 


BELL  SYSTEM  TELEVISION  NETWORK  ROUTES  ^^MUm 


iron**"4* 


Color  and  Monochrome  Available 
To  Cities  On  These  Routes 

Routes  Equipped  For  Monochrome  Only 


 Planned 
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•  for  weather  reports 

•  for  news 

(CBS  and  local) 

•  for  top-notch, 

top  rated  entertainment 

•  for  advertising  results 

•  for  availabilities,  check  our 
national  reps,  The  Katz  Agency 


greater 
Nashville 
watches 
channel 


the 


station  for  62  Tennessee  and  Ken- 


tucky counties — a  billion  dollar  market  reached 
by  Nashville's  highest  towered,  maximum 
powered  station. 


WLAC-TV 


100,000  watts    channel  5 
CBS  Basic  Affiliate 
Nashville,  Tennessee 
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THE  DECLINE  AND  FALL 
OF  TELEVISION 


TIME:  The  year  1984. 

SCENE:  The  living  room  of  an  average 
American  home.  Sonny,  a  thoughtful,  in- 
telligent-looking 9-year-old,  is  sprawled  on 
the  floor  reading  a  history  book.  His  father 
is  in  an  armchair,  reading  a  magazine. 

SONNY:  Daddy,  what  was  television? 

DADDY:  Huh?  You  say  something, 
son? 

SONNY:  I  said,  what  was  television?  It 
says  something  about  television  here  in  my 
history  book,  but  it  doesn't  tell  what  it  was. 

DADDY:  Television,  son,  was  a  form  of 
entertainment  that  almost  every  family  in 
the  country  used  to  enjoy. 

SONNY:  What  was  it  like? 

DADDY:  Well,  practically  every  home 
had  a  television  set — a  big  box  with  a  pic- 
ture screen — just  like  the  movies,  only  not 
as  large. 

SONNY:  You  mean  you  could  get  movies 
right  in  your  home? 

DADDY:  That's  right.  Only  they  weren't 
movies,  exactly.  We  called  them  tv,  or  tele- 
vision, programs.  And  what  fine  programs 
they  were,  most  of  them.  Good  plays,  ex- 
citing sports,  variety,  comedy,  music — any- 
thing and  everything  in  entertainment. 

SONNY:  How  much  did  you  have  to 
pay  to  watch  these  programs? 

DADDY:  Nothing.  Oh,  you  had  to  buy 
the  tv  set,  all  right.  But  the  entertainment 
was  free. 

SONNY:  But,  daddy,  somebody  had  to 
pay  for  the  programs. 

DADDY:  That's  right,  son.  The  bill  was 
paid  by  sponsors. 

SONNY:  Who  were  they? 

DADDY:  They  were  manufacturers  of 
products  that  were  sold  to  the  public.  They 
wanted  to  let  people  know  about  their  prod- 
ucts, so  they  bought  time  on  television  to 


A  TRAGEDY  IN  ONE  ACT 
By  David  C.  Chopin 

Copy  and  Creative  Department 
Batz-Hodgson-Neuwoehner  Adv.  Agency 
St.  Louis 


deliver  their  sales  story.  These  sales  mes- 
sages were  called  commercials. 

SONNY:  Would  he  take  a  lot  of  time 
on  the  program  for  his  com — ,  com — 

DADDY:  Commercials.  No,  he'd  take 
only  a  couple  of  minutes. 

SONNY:  You  mean,  he  was  willing  to 
pay  all  that  money  for  time  and  talent,  and 
all  he  asked  for  was  a  couple  of  minutes  on 
each  program  for  his  commercial? 

DADDY:  That's  right,  son.  But  it  seems 
that  even  a  couple  of  minutes  were  too  much 
for  some  people.  They  didn't  like  commer- 
cials. 

SONNY:  So  what  happened? 

DADDY:  So  some  genius  invented  a 
gadget  that  cut  the  advertising  message  right 
off  the  air. 

SONNY:  Did  he  sell  a  lot  of  them? 

DADDY:  Quite  a  few.  And  then  some 
more  geniuses  began  to  make  these  gadgets 
and  sell  them,  and  soon  there  were  millions 
of  gadgets  in  television  homes  all  over  the 
country.  Now,  son,  let's  see  how  smart  you 
are.   Can  you  figure  out  what  happened? 

SONNY:  (Thinking  for  a  minute)  Oh, 
I  get  it.  The  sponsors  stopped  buying  the 
time  on  television. 

DADDY:  That's  exactly  right.  Any  ad- 
vertiser with  any  sense  at  all  wasn't  going 
to  invest  his  money  in  an  expensive  televi- 
sion show,  knowing  that  millions  of  people 
enjoying  that  very  same  show  were  waiting 


to  cut  him  off  the  minute  he  started  to  try 
and  sell  his  product. 

SONNY:  Were  there  any  programs  left 
after  that? 

DADDY:  Oh,  we  used  to  get  things  like 
chamber  music  by  the  Upper  Sandusky 
High  School  String  Quartet,  and  panel  dis- 
cussions on  North  American  plant  life  by 
the  Long  Island  Horticultural  Society.  But 
soon  folks  stopped  watching  these  programs, 
too.  Television  finally  just  faded  out  of  the 
picture. 

SONNY:  Those  people  who  made  the 
gadgets  that  turned  off  the  television  pro- 
grams, they  didn't  like  advertising,  did  they? 

DADDY:  Apparently  not.  And  they 
tried  to  make  others  not  like  advertising 
either. 

SONNY:  But  daddy,  how  did  they  let 
the  public  know  they  had  these  gadgets  to 
sell? 

DADDY:  With  advertising,  son. 

SONNY:  Daddy,  you're  kidding! 

DADDY:  So  help  me,  I'm  serious.  They 
used  advertising  in  one  medium  to  try  and 
kill  advertising  in  another  medium.  They 
bought  ads  in  newspapers  and  magazines. 

SONNY:  (After  long,  deep  thought) 
Daddy,  supposing,  just  supposing,  that  some 
other  genius  had  invented  a  gadget  that 
automatically  covered  up  the  ads  in  news- 
papers and  magazines  so  you  wouldn't  have 
to  look  at  them  .  .  . 

DADDY:  Yes? 

SONNY:  Then  these  people  who  made 
the  gadgets  that  cut  off  the  television  com- 
mercials— they  wouldn't  have  been  able  to 
sell  many  gadgets,  would  they? 

DADDY:  That's  right,  son. 

(Curtain) 
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NOW 


MINE,  ALL  MINE! 


Yep,  old  Cal  Sales  is  right!  What's  more,  KSBW-TV's 
UNDUPLICATED  COVERAGE  of  92,000  high-income 
families  can  be  ALL  YOURS — at  the  lowest  cost-per- 
thousand  in  TV!  KSBW-TV's  purchase  of  KMBY-TV  in 
Monterey  has  been  approved  by  the  FCC  and  now 
there's  only  one  station  tapping  the  $2,697,721,000 
Sales  Potential*  in  the  rich  Central  Coast  of  California. 
It's  California's  newest  Metropolitan  Market  and  it's 
all  yours  on  KSBW-TV — One  Big  Station  in  One  Big 
Market! 

*  Consumer  Markets — SRDS 


KSBW-TV 

CHANNEL  8 

SALINAS— MONTEREY 
CALIFORNIA 
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all  Los  Angeles  Area 

Independent  Radio  Stations 

and  One  Network  Station 

in  Share  of  Audience  • 
6  a.m.  to  6  p.m.* 


*First  Nielsen  Station  Index  Area  Audience  Measurement 
for  Los  Angeles  NSI  Area  (Dec.  1954)  Issued  February  15,  1955. 


KM  PC 


710  kc.  LOS  ANGELES 


West's  No.  1  Independent  for  Listeners  and  Advertisers 

50,000  watts  days,  10,000  watts  nights 

Gene  Autry,  President  •  R.  0.  Reynolds,  Vice  President  &  General  Manager 
Represented  Nationally  by  A.  M.  RADIO  SALES 
Chicago  •  New  York  •  Los  Angeles  •  San  Francisco 
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GAMBLING 
I   AT  THE  GARDEN 

Til  BE  SRO  FOR  JOHN  GAMBLING'S  30TH  ANNIVERSARY  TUESDAY 


I'l'VE  BEEN  LUCKY.  I'm  sold  on  my 
work  .  .  .  always  have  been.  If  you  be- 
lieve in  what  you're  doing  you're  in  the 
•ight  profession.  For  me,  it  will  always  be 
•adio." 

That's  the  nut-shell  business  philosophy 
bf  John  B.  Gambling,  host  on  Rambling 
With  Gambling,  6-7  a.m.,  Musical  Clock, 
7:15-8  a.m.,  and  Second  Breakfast,  9-9:15 
a.m.,  weekday  shows,  and  the  Saturday  John 
Gambling  Show,  8:15-9  a.m.— all  on  WOR 
New  York.  Mr.  Gambling  has  been  getting 
his  listeners  out  of  bed  daily  for  30  years 
now,  with  a  blend  of  music,  news  commen- 
ary,  weather  reports  and  a  good  deal  of 
ild-mannered,  soft-spoken  charm  that  has 

ade  the  prospects  of  greeting  the  new  day 
a  happier  experience  for  a  lot  of  people. 

Tomorrow  (Tuesday)  morning,  Mr. 
Gambling's  lengthy  career  will  be  high- 
lighted by  a  30th  anniversary  party  at  Madi- 
son Square  Garden.  To  the  conventional 
party-goer,  a  7:15  a.m.  invitation  might 
seem  a  bit  out  of  the  ordinary.  But  thous- 
ands of  radio  listeners  took  it  in  stride. 
More  than  51,000  Gambling  fans  wrote 
for  tickets  to  attend  the  Garden  festivities 
when  it  was  announced  that  WOR  was 
throwing  a  party  for  one  of  its  most  famous 
air  personalities  and  successful  salesmen. 

Mr.  Gambling  confesses  he  was  skeptical 
when  it  was  suggested  that  his  anniversary 
be  celebrated  in  the  Garden.  "The  seating 
capacity  there  is  17,500,"  he  said.  "I  frank- 
ly never  thought  we  could  fill  it  at  such  an 
early  hour.  The  request  for  tickets  has  really 
amazed  me." 

Though  the  size  of  Mr.  Gambling's  fol- 
lowing seemed  to  take  him  by  surprise,  it 
conclusively  demonstrates  the  power  of  radio 
as  well  as  his  own  audience  appeal.  The 
Gambling  sponsor  tale  is  a  similar  one.  An 
advertiser's  product  about  to  undergo  the 
Gambling  treatment  immediately  becomes 
a  potential  success  story.  Currently,  "the 
human  alarm  clock,"  as  Mr.  Gambling  is 
often  called,  is  on-the-air  ambassador  for 
some  50  sponsors  in  participation  or  quar- 
ter-hour-segment campaigns.  Included  in 
the  roster  are  such  blue-chip  clients  as  Met- 
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ropolitan  Life,  Chase  National  Bank,  Sin- 
clair Oil  and  Lincoln-Mercury. 

During  1954,  Gambling  advertisers  spent 
in  excess  of  $750,000  on  WOR.  Station 
files  are  well  stocked  with  letters  from  Gam- 
bling sponsors  tracing  growth  of  sales  and 
business  expansion  as  a  direct  result  of  a 
Gambling  campaign.  In  fact,  Gambling 
sponsors  were  among  the  first  to  offer  sup- 
port to  the  30th  anniversary  celebration. 

The  first  10,000  ladies  to  arrive  at  the 
Garden  tomorrow  will  receive  orchids, 
courtesy  of  Chase  National  Bank.  Another 
10,000  will  go  home  with  cook  books  pro- 
vided by  Metropolitan  Life.  Scandinavian 
Airlines  has  come  up  with  three  gifts  of 
European  origin:  a  bottle  of  perfume  flown 
in  from  Paris,  an  original  Wedgwood  flower 
vase  and  grid  from  London  and  a  Gucci 
leather  handbag  imported  from  Rome. 

The  Gambling  party-goers  will  drink  an 
estimated  1,000  gallons  of  coffee  from 
Beech-Nut  Co.  and  eat  50,000  doughnuts 
from  Dugan  Bros.  One  lucky  spectator  will 
be  the  richer  for  receiving  100  shares  of 
Axe-Houton  Mutual  Fund  "B"  worth 
$2,500.  Additional  gifts  that  will  be  given 
to  the  audience  through  drawings  range 
from  a  muskrat  coat  to  Dodger  tickets. 

When  the  Gambling  salute  gets  underway 
tomorrow  morning,  radio  veterans  as  well 
as  Mr.  Gambling's  contemporaries  will  be 
on  hand  to  pay  their  compliments  to  the 
WOR  star.  Mr.  Gambling  plans  to  broad- 
cast his  6-7  a.m.  show  from  the  WOR  studios 
and  then  join  the  party.  Between  7:15  and 
1 1  a.m.,  the  entire  morning  line-up  of  WOR 
personalities  will  originate  their  programs 
from  the  Garden.  The  shows  include  broad- 
casts by  Dorothy  Kilgallen  and  husband 
Dick  Kollmar,  Alfred  and  Dora  McCann, 
Martha  Deane  and  Joe  Bier.  Ray  Heather- 
ton  and  Ted  Steele  will  act  as  toastmasters. 
introducing  guests  from  radio,  television, 
politics  and  business. 

The  career  that  has  led  to  the  Garden 
festivities  started  in  1925  when  John  Gam- 
bling joined  WOR  as  a  radio  engineer-  "In 


those  days,"  Mr.  Gambling  recalls,  "there 
were  no  specialists.  You  had  to  be  a  jack- 
of-all-trades.  So  it  was  nothing  unusual  for 
an  engineer  to  end  up  behind  the  mike  in 
the  course  of  a  normal  day." 

Mr.  Gambling's  first  broadcast  was  on 
March  8.  His  early  days  in  radio  were 
passed  as  a  gym  instructor.  It  was  Mr. 
Gambling  who  broadcast  The  Road  to  Well- 
ville  Gym  Class  daily  on  WOR,  under  the 
sponsorship  of  Postum  Cereal  Co.,  when 
such  program  fare  was  as  much  the  vogue 
as  the  music-and-news  format  is  today. 
When  the  era  of  the  early  morning  exercise 
instruction  passed,  Mr.  Gambling  was  keyed 
for  the  change.  He  dropped  the  gymnastics 
but  kept  the  music,  filling  in  with  ad  lib 
commentary,  news  flashes,  public  service 
announcements,  weather  forecasts  and  time 
signals. 

At  one  time  Mr.  Gambling  used  live 
music  supplied  by  a  four-piece  band.  Now 
his  music  is  on  records,  but  essentially  the 
show  has  not  been  altered  since  the  gym 
instruction  was  dropped  from  the  format. 
In  spite  of  the  vast  changes  in  the  medium, 
Mr.  Gambling's  style  has  remained  the 
same.  He  points  out  that  "style  after  all  is 
really  synonymous  with  one's  personality." 

Mr.  Gambling  attributes  his  loyal  and  in- 
creasing audience  largely  to  the  informality 
of  his  shows.  "My  audiences  and  I  meet  on 
a  common  ground,"  he  says.  "When  I  went 
into  the  radio  business  I  brought  one  im- 
portant theory  with  me.  I  believed  that 
people  were  not  very  different  from  each 
other  or,  indeed,  from  me.  I  felt  that  what 
interested  me  would  interest  my  listeners, 
too." 

From  the  first,  Mr.  Gambling  tried  to 
build  a  friend-to-friend  rather  than  enter- 
tainer-to-audience relationship  with  his  lis- 
teners. "In  that  respect,  I  think  I've  suc- 
ceeded. Salutations  on  the  bulk  of  my  mail 
read  'Dear  John,'  seldom  "Dear  Mr.  Gam- 
bling.' " 

It  is  undoubtedly  this  personal  touch 
which  has  made  Mr.  Gambling  the  believ- 
able salesman  that  he  is.  He  knows  his  ad- 
vertisers— most  of  them  personally — and 
always  makes  a  point  of  knowing  the  prod- 
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LIKE  FATHER  LIKE  SON:  John  Gambling  Jr.  on  the  air. 


ucts  they  sell.  In  January  1953,  after  Mr. 
Gambling  had  inspected  some  real  estate 
up  for  sale  in  Florida  by  Plantation  Estates, 
WOR  sold  the  firm  on  the  idea  of  a  radio 
campaign.  The  audience  Plantation  wished 
to  reach  were  prospective  buyers  of  Florida 
home  sites,  particularly  people  thinking  in 
terms  of  retiring.  The  real  estate  company 
agreed  to  test  radio  with  one  1 -minute  spot 
on  the  Saturday  morning  John  Gambling 
Show. 

Until  the  firm  entered  radio  the  bulk  of 
its  advertising  budget  had  gone  into  six 
newspapers  in  the  New  York  metropolitan 
area.  Based  on  its  experience  with  news- 
papers, a  radio  spot  would  have  been  a 
success  if  it  pulled  a  maximum  of  25  leads 
per  broadcast.  The  one-time  test  commer- 
cial produced  439  inquiries— the  greatest 
response  Plantation  ever  received  from  a 
single  ad. 

That  was  the  start  of  a  campaign  which 
boosted  Plantation's  budget  for  Gambling 
spots  to  $1,000  a  week.  In  two  weeks'  time 
the  announcements  were  outpulling  the  six 
newspaper  ads  combined  by  a  margin  of 
10-to-l.  During  the  first  six  months,  Mr. 
Gambling  delivered  over  10,800  prospective 
customers  for  Plantation  Estates  at  a  cost 
that  ranged  from  50  cents  to  $1 — the  lowest 
cost  per  inquiry  in  the  history  of  the  firm. 
The  company,  according  to  Plantation  Sales 
Manager  Henry  Engel,  had  been  accustomed 
to  working  on  a  $5  per  inquiry  basis  in  its 
printed  media  advertising. 

Plantation,  in  fact,  has  credited  Mr.  Gam- 
bling with  doubling  company  sales.  "The 
great  majority  of  these  sales  were  made 
sight  unseen,  which  certainly  attests  to  the 
confidence  listeners  have  in  John  Gam- 
bling," Mr.  Engel  told  B*T. 

186,995  for  1 

Mr.  Gambling's  sales  approach  in  still 
another  instance  pulled  186,995  requests  in 
a  single  announcement  June  7,  1951,  for  the 
Hudson  Pulp  &  Paper  Corp.,  paper  napkin 
manufacturer.  The  requests  were  in  response 
to  a  one-time  spot  in  which  Hudson,  in 
order  to  increase  the  use  of  its  low-cost  nap- 
kin and  improve  the  distribution  of  three 
higher-priced  products,  offered  listeners  four 
coupons  each  redeemable  without  cost  for 
a  box  of  Hudson  napkins.  Each  set  of  cou- 
pons was  worth  $1.  The  company's  records 
show  that  responses  cost  less  than  one-half 
cent  per  inquiry. 

During  the  radio  campaign,  Hudson  used 
Gambling  shows  to  air  its  advertising  mes- 
sages three  days  a  week.  Prior  to  the  radio 
schedule,  which  was  supplemented  with 
small-space  newspaper  ads,  Hudson  had 
practically  no  distribution  or  sales  in  the 
New  York  area.  Now  the  company  outsells 
all  other  brands  combined.  "Radio  brought 
Hudson  out  of  the  private-label  class  up  to 
New  York's  number-one  selling  napkin," 
said  Murray  Gross,  the  company's  assistant 
advertising  manager. 

Hudson  also  made  good  use  of  its  adver- 
tising on  WOR  with  a  merchandising  tie-in. 
Trade  paper  ads,  for  example,  featured  pic- 
tures of  Mr.  Gambling  as  "the  Hudson  sales- 
man, selling  Hudson  three  days  a  week  on 
WOR."  Familiarity  of  retailers  with  Mr. 
Gambling  and  his  broadcasts  was  a  good 
selling  point  for  Hudson  salesmen  and  hence 


the  reason  he  was  used  in  printed  media  ads. 
In  reply  to  a  question  on  Hudson's  opinion 
of  radio  as  an  advertising  medium,  Mr. 
Gross  said  it  "delivers  the  biggest  audience 
at  the  lowest  cost-per-thousand  of  any 
medium  we've  ever  used." 

Just  five  years  ago,  on  March  8,  1950,  Mr. 
&  Mrs.  Peter  Chambers,  20-year  Gambling 
fans,  attended  Mr.  Gambling's  25th  anni- 
versary party.  The  Chambers  own  a  retail 
fur  salon  in  midtown  New  York.  "It  had 
never  occurred  to  me  to  advertise  on  radio," 
Mr.  Chambers  remarked,  "until  my  wife 
and  I  went  to  that  Gambling  party.  We 
looked  around  the  audience  and  realized 
that  the  people  there  represented  our  type 
of  customers."  The  Chambers  thought  the 
idea  over  and  decided  to  give  Mr.  Gam- 
bling a  try.  The  campaign  started  Aug.  18, 
1950,  as  a  13-week  schedule.  Peter  Cham- 
bers Inc.  has  been  advertising  on  Gambling 
shows  ever  since. 

"The  purpose  of  our  radio  spots  was,  of 
course,  to  sell  furs.  We  also  wanted  to  ac- 
quaint listeners  with  Peter  Chambers  Inc. 
and  the  services  we  had  to  offer,"  Mr. 
Chambers  explained.  Sales  during  the  last 
quarter  of  1951,  when  fur  sales  in  New 
York  were  running  about  30%  behind  the 
previous  year,  showed  Peter  Chambers'  dol- 
lar volume  was  up  approximately  55%  over 
the  corresponding  quarter  in  1950,  shortly 
after  the  campaign  began.  During  the  last 
quarter  of  1951,  fur  sales  were  made  to 
123  new  customers  brought  to  the  salon 
by  the  Gambling  program.  This  was  more 
than  double  the  sales  made  to  Gambling 
listeners  during  the  same  period  in  1950, 
soon  after  the  campaign  got  underway. 

Actually,  the  Chambers  considered  the 
long-range  effect  of  the  campaign  more  im- 
portant than  immediate  sales.  "I  felt  the 
campaign  would  be  a  success  if  I  lost  $500 
on  my  original  $2,340  investment  for  the 
first  13-week  schedule,"  Mr.  Chambers  told 
B*T.  As  the  campaign  developed,  instead 
of  losing  $500,  fur  sales  produced  a  small 
profit  over  the  cost  of  the  radio  advertising 
expenditure.  "Our  experience  with  Mr. 
Gambling  provides  concrete  proof  that  his 
listeners  are  sold  one  hundred  per  cent  on 


him."  Mr.  Chambers  said.  "They  feel  that 
there  is  an  absolute  sincerity  in  what  he! 
says  and  they  have  complete  confidence  inl 
what  he  sells." 

It  may  seem  unusual  that  a  man  with  Mr.' 
Gambling's  obvious  sponsor  and  audience 
acceptance  hasn't  supplemented  his  radio 
activity  with  a  tv  show.  When  queried  on 
this  point,  Mr.  Gambling  replied  that  he 
had  given  television  a  13-week  try  in  1949 
when  WOR-TV  began  operation  "but  I 
wasn't  making  any  money  and  I  wasn't 
having  any  fun,"  he  said.  If  he  had  been 
either  increasing  the  bank  account  or  en- 
joying himself,  Mr.  Gambling  explains  he 
would  have  considered  a  tv  show.  But  since 
neither  was  the  case  he  was  more  than  con- 
tent to  stay  in  radio.  "Besides,"  he  added, 
"it  was  awfully  late  in  life  to  start  working 
on  an  ulcer." 

His  sound  belief  in  the  future  of  radio 
is  reflected  in  the  encouragement  he  gave 
his  25-year-old  son  when,  as  a  youngster, 
he  showed  some  like-father-like-son  inclina- 
tions. As  a  student  at  Dartmouth,  John  Jr. 
worked  on  the  campus  station  and  had  a 
show  on  WTSL  Hanover,  N.  H.  In  1954, 
Mr.  Gambling  launched  an  11:20-11:45 
p.m.  shown  on  WOR,  using  his  son  regu- 
larly on  the  broadcasts.  Three  weeks  ago, 
the  evening  program  was  turned  over  com- 
pletely to  John  Jr.  In  addition  to  the  night 
show,  John  Jr.  also  selects  all  the  music  used 
on  his  father's  broadcasts  and  pinch  hits  for 
Dad  when  he's  vacationing.  There's  a  John 
III,  too.  Mr.  Gambling  is  convinced  that 
his  five-year-old  grandson  has  the  radio  bug. 
"We've  had  him  on  programs  once  or  twice 
and  he  has  a  great  time,"  Mr.  Gambling 
said. 

In  researching  the  Gambling  story,  B»T 
happened  upon  a  letter  written  by  Arthur 
Godfrey  to  Mr.  Gambling,  whom  Mr.  God- 
frey described  as  "the  only  competitor  I 
worry  about."  The  concluding  lines  of  Mr. 
Godfrey's  letter  told  the  Gambling  epic  con- 
cisely and  well.  He  wrote,  "Tell  your  spon- 
sors that  Godfrey  says  none  of  'em  are 
ever  gambling  with  Gambling." 

Gambling  sponsors  are  quick  to  agree 
that  they've  put  their  money  on  a  sure  thing. 
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\1 /_^-Available  for  the  first  time  to  a 
i\daily  radio  audience  .  .  .  every  fifteen 
minute  segment  of  "The  RED  FOLEY 
Show"  is  packed  with  the  songs,  the  show- 
manship and  the  personality  that  has  kept 
this  great  artist  at  the  very  top  of  his  field 
year  after  year. 

Seen  and  heard  by  millions  on  his 
"Ozark  Jubilee"  over  ABC  radio  and  tele- 
vision networks  .  .  .  only  Decca  recording 
artist  in  his  field  ever  to  receive  their 
coveted  "Gold  Record"  .  .  .  Selling  over  a 


million  copies  of  "Chattanooga  Shoe  Shine 
Boy"  .  .  .  voted  one  of  the  six  all  time  great 
in  the  Country  and  Folk  music  field  .  .  . 
all  of  this  universal  appeal  and  popularity 
...  all  of  the  best  of  the  "Fabulous  Foley" 
is  found  in  this  sensational  new  radio 
series. 

You  can  present  "The  RED  FOLEY 
Show"  with  pride  .  .  .  and  with  a  sincere 
belief  that  you  are  offering  the  best  tran- 
scribed radio  program  of  its  kind  in 
America! 


The  RED  FOLEY  Show  is 
now  available  3  to  5  shows 
a  week.  For  free  audition 
disc,  down-to-earth  prices  for 
your  market  and  complete  pro- 
motional materials  .  .  .  contact 
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ENTERPRISES,  INC. 

606  ST.  LOUIS  ST.  •  SPRINGFIELD,  MO. 

PHONE  2-4422 
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EDUCATIONAL  TV: 
A  BARGAIN  IN  DAYTON 


THEY'VE  FOUND  HOW  TO  MAKE  $10,000  STRETCH  A  FULL  YE  At 


HOW  MUCH  television  can  you  get  for 
$10,000  a  year? 

No  matter  how  keenly  you  bargain,  how 
sharply  you  cut  corners,  there's  little  likeli- 
hood that  your  result  will  even  remotely  ap- 
proach the  seven  programs,  amounting  to 
three  hours  and  15  minutes,  which  are 
broadcast  each  week  on  WHIO-TV  and 
WLWD  (TV)  Dayton  under  the  auspices  of 
the  Dayton  Educational  Television  Founda- 
tion. 

Of  course,  it  must  be  admitted  that  the 
Foundation  has  certain  advantages  not 
normally  available  to  the  tv  sponsor  in  addi- 
tion to  its  annual  budget  of  $10,000.  First, 
it  has  the  whole-hearted  support  of  the  city's 
grade  schools,  high  schools  and  colleges, 
which  provide  an  inexhaustible  supply  of 
scripts,  costumes,  scenery,  props  and  talent, 
all  without  any  cost  to  the  Foundation.  Sec- 
ond, it  has  the  full  cooperation  of  Dayton's 
two  commercial  tv  stations,  which  make  no 
charge  for  the  time  devoted  to  the  Founda- 
tion's programs. 

With  such  backing,  and  almost  a  year's 
experience  behind  them,  the  members  of 
the  Foundation  board  are  convinced  they've 
found  the  best  formula  for  educational  tv 
under  present  conditions,  the  board's  chair- 
man, James  F.  Clarke,  told  B«T. 

"The  whole  thing  really  started  two  years 
ago,  when  State  Sen.  Theodore  Gray  asked 
the  various  educational  units  in  Mont- 
gomery County  (Dayton's 
county)  what  they  were  plan- 
ning to  do  with  the  ch.  16 
allocation  made  to  education 
in  Dayton,"  Mr.  Clarke  re- 
called. "Although  there  had 
been  some  preliminary  dis- 
cussions between  the  U.  of 
Dayton  and  the  Dayton 
Board  of  Education,  nothing 
really  had  been  done  about 
the  allocation.  At  a  luncheon 
meeting  called  by  Sen.  Gray 
the  educational  agencies  de- 
cided to  form  a  'study  com- 
mittee' to  look  further  into 
the  possibilities  of  education- 
al television  for  the  area." 

After  more  than  six 
months  of  exploratory  meet- 
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ings,  the  committee  took  stock  and  found 
it  had  more  than  enough  program  ideas 
to  keep  the  proposed  program  schedule 
of  20  hours  a  week  going  indefinitely. 
What  it  lacked,  to  put  it  bluntly,  was  money. 

"Engineering  reports  brought  in  from 
such  sources  as  the  Joint  Committee  on  Edu- 
cational Television  and  the  National  Citizens 
Committee  for  Educational  Television,  plus 
independent  local  surveys,"  Mr.  Clarke  said, 
"soon  showed  the  members  of  the  commit- 
tee that  it  would  cost  at  least  $100,000  and 
probably  closer  to  $250,000  to  capitalize  the 
project,  even  with  the  offer  of  one  local  sta- 
tion for  the  use  of  its  tower. 

"And  the  operating  expenses,  based  on  a 
20-hour  program  week  the  year  around, 
looked  like  another  $100,000  minimum  and 
$250,000  reality.  So  the  financial  picture 
became  the  stumbling  block.  It  soon  became 
apparent  that  although  there  was  a  good 
chance  sufficient  money  could  be  raised  to 
capitalize  the  project,  it  would  be  virtually 
impossible  to  support  the  yearly  operating 
costs." 

This  was  now  late  fall,  nine  months  after 
the  luncheon  meeting  with  Sen.  Gray.  Dis- 
couraged over  the  dim  prospects  of  having  an 
educational  station,  the  committee  decided 
to  concentrate  on  educational  programming 
and  to  attempt  to  secure  the  cooperation  of 
the  city's  commercial  tv  stations  to  broadcast 


MODERATOR  James  Fain  of  You  and  Your  World  conducts  high 
school  students  in  discussions  every  Friday  on  WHIO-TV. 


them.  The  management  of  the  new  uhf  sta 
tion,  WIFE  (TV),  offered  the  committee  a 
much  time  as  it  thought  it  could  use. 

"This  offer  galvanized  the  committee  int( 
action,"  Mr.  Clarke  reported.  "Within  j 
period  of  a  month  they  formally  organizec 
themselves,  set  up  a  budget,  raised  thi 
money  from  among  themselves  and  set  Jtc 
work. 

"Six  groups  became  the  founding  mem 
bers  of  what  they  called  the  Dayton  Educa 
tional  Television  Foundation.  The  Daytor 
Board  of  Education  appropriated  $2,500  tc 
hire  the  professional  talents  of  a  consultan 
in  educational  tv  programming.  The  U.  oi 
Dayton  gave  $2,500;  Sinclair  College,  $500 
the  Dayton  parochial  schools,  $500,  anc 
two  local  county-exempted  school  districts 
Oakwood  and  West  Carrollton,  appointee 
the  Foundation  as  consultant  at  $500  apiece 
"The  Foundation  was  in  business." 
Engaging  a  WHIO-TV  staff  man  as  execu- 
tive producer  and  director,  for  which  mosi 
of  the  Foundation's  funds  were  appropriated 
the  Foundation  began  to  plan  and  produce 
programs,  starting  the  first  of  the  new  yeai 
with  a  weekly  quarter-hour  show,  Mr.  Fixit, 
in  which  industrial  arts  instructors  were 
featured  in  skits  built  around  doing  things 
yourself  around  the  house.  A  second  pro- 
gram, Where  Do  We  Go  From  Here?,  of- 
fered career  suggestions  to 
young  people.  Other  pro- 
grams followed,  and  by  the 
time  WIFE  (TV)  suspended 
operations  in  March  some 
69  Foundation  shows  had 
been  telecast. 

At  about  the  time  that 
WIFE  stopped  telecasting, 
the  Foundation  lost  its  pro- 
ducer. Taking  stock,  it  found 
that  Adventures  in  Art,  on 
WHIO-TV,  was  its  only  con- 
tinuing program.  That  wasn't 
enough. 

So  George  Biersack,  a  fac- 
ulty member  of  the  univer- 
sity speech  department,  who 
had  been  hired  to  succeed 
the  former  producer,  began 
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THE  CRITIC, 

or  gun  play  in  one  act 


A genuine  24-karat  Texas  cowboy  went  to 
a  movie.  He  saw  a  feature  about  cow- 
boys —  the  usual  Hollywood  version  typical 
of  the  genre.  He  returned  to  the  box  office, 
poked  his  gun  through  the  cashier's  window, 
and  demanded  his  money  back. 

"In  fact,"  he  added,  mulling  over  the 
atrocity  he  had  just  seen,  "give  me  every- 
one's money  back." 

You  can  see  what  our  program  director  is 
up  against.  Our  audience  is  mighty  choosy. 


It  can  afford  to  be.  The  Amarillo  area  is 
first  in  the  nation  in  per  family  retail  sales, 
even  without  gunplay. 


K  G  N  €  -  am  &  tv 

J — -i 


Amarillo 


NBC  and  DuMONT  AFFILIATE 


AM:  10,000  watts,  710  kc.  TV:  Channel  4.  Represented  nationally  by  the  Katx  Agency 
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his  new  job  by  going  after  more  air 
time.  Before  long,  the  Foundation  had  six 
shows  a  week  on  WHIO-TV  and  WLWD, 
three  hours  total  air  time,  and  later  the  total 
was  raised  to  the  present  seven  programs, 
three  hours  and  a  quarter. 

Four  of  the  programs  are  telecast  by 
WHIO-TV: 

You  and  Your  World,  Fri.,  5:30-6  p.m. — 
A  university  professor  writes  an  essay  on  a 
current  topic  which  is  printed  on  the  front 
page  of  Monday's  Dayton  Daily  News  (un- 
der same  ownership  as  WHIO-TV),  which 
on  Thursday  prints  a  news  quiz  based  on 
the  essay.  Essay  and  questions  are  avail- 
able to  all  schools  for  classroom  use  and  on 
Friday  students  from  a  Dayton  high  school 
discuss  the  topic,  with  James  Fain,  execu- 
tive editor  of  the  News,  serving  as  mod- 
erator. 

Music  Through  the  Years,  Sat.,  4-4:30 
p.m. — A  history  of  American  music,  pre- 
sented by  school  music  teachers  and  their 
students. 

Here  Comes  the  Businessman,  Sat.,  10:45- 
11  a.m. — An  attempt  by  the  News  and  the 
Foundation  to  present  business  training  for 
the  newspaper  carrier  boys  of  the  area. 

The  Professor  Takes  Over,  Sat.,  3:30-4 
p.m. — An  experiment  in  teaching  by  tv,  with 
a  U.  of  Dayton  department  presenting  a 
fraction  of  a  course  in  six  telecasts.  These 
presentations,  so  far  put  on  by  six  different 
departments,  "are  proving  to  be  the  most 
popular  of  the  programs,"  Mr.  Clarke  said. 

The  three  programs  on  WLWD  are: 


WITH  all  the  tumult  and  shouting  about 
telecourses,  one  is  likely  to  forget  that  radio 
is  a  good  teaching  medium,  too.  A  couple 
of  years  ago  at  the  Ohio  State  Institute  for 
Education  by  Radio-Television,  I  attended 
the  session  on  systematic  instruction  where 
the  virtues  of  television  as  a  teaching  me- 
dium were  extolled  to  the  heavens,  and  at 
the  end  the  chairman  said,  "But  why  did  we 
have  to  wait  for  television  to  do  all  this?" 

That  was  my  cue  to  make  a  little  speech 
about  the  fact  that  WCHS  Charleston,  W. 
Va.,  and  Morris  Harvey  College  in  that  city 
had  been  teaching  by  radio  for  several  years 
with  very  good  results  and  everyone  seemed 
to  be  quite  surprised. 

It  seems  to  me  that  radio  is  being  slighted 
as  a  teaching  medium,  even  though  it  is 
much  more  available  to  the  average  college 
or  university  than  television.  Practically 
every  institution  in  the  country  has  a  radio 
station  available,  which  certainly  is  not  yet 
true  of  television. 

This  is  not  to  say  that  television  is  not  a 
great  educational  medium.  Here  at  WCHS- 
TV  we  also  offer  telecourses  in  cooperation 
with  Morris  Harvey  College  with  great  suc- 
cess, but  we  do  think  that  radio  as  a  me- 
dium for  systematic  instruction  is  being 


Mr.  B  raw  ley  is  director  of  public  affairs  for 
WCHS. 


HUNTING  SAFETY  is  discussed  on  the 
This  Is  Our  Town  series  by  Dayton  police 
officer  Jim  Miller  (I)  and  George  Biersack, 
executive  director  of  the  foundation. 


Adventures  in  Art,  Sat.,  9-9:30  a.m. — An 
attempt  to  provide  initial  experiences  in  art, 
with  decorating  Christmas  and  Easter  cards, 
ceramics  and  paper  sculpture  but  a  few  of 
the  topics  presented. 

Headline  Hunt,  Sun.,  11:30  a.m. -noon. — 
In  this  series,  presented  in  cooperation  with 
the  Dayton  Council  on  World  Affairs,  teams 
from  two  high  schools  compete  in  identify- 
ing objects  tied  in  with  the  week's  news. 

This  Is  Our  Town,  Sun.  12-12:30  p.m. — 
Likened  to  the  curious  eye,  this  series  looks 


overlooked.  Of  course,  there  are  certain 
types  of  courses  which  are  not  adaptable  for 
radio  instruction,  but  we  use  the  same  test 
for  deciding  such  things  that  we  use  for  de- 
termining which  programs  should  go  on 
radio  and  which  on  television;  namely,  is  it 
visual?  Just  as  there  are  certain  courses 
which  would  not  be  adaptable  for  radio, 
there  are  others  to  which  television  would 
add  very  little.  Courses  which  are  primarily 
discussion,  such  as  Elizabethan  Drama  or 
Great  Books,  we  present  on  radio.  On  the 
other  hand,  World  Geography  and  Audio- 
Visual  Education  must  be  given  on  tele- 
vision to  be  effective. 

Radio  Classroom  began  in  the  school  year 
1950-51,  with  a  class  in  Comparative  Gov- 
ernment. A  total  of  17  courses  have 
been  given.  Registration  for  the  two  now  on 
the  air  is  continuing  with  prospects  for 
setting  a  record.  Already  more  than  80  have 
registered  for  credit  in  Labor  Problems  and 
Hymnology.  Here  is  the  score  on  the  others: 

2nd  Sem.  50-51  Comparative 

Government  59  59 

1st   Sem.  51-52  Modern  Prob- 
lems of 

Government  32 
Christianity 
and  American 
Democracy    47  79 


into  institutions,  organizations  and  othe 
matters  of  area  interest. 

"All  of  this  is  being  done  on  a  budget  o 
$10,000,"  Mr.  Clarke  stated.  "This  sum  id 
eludes  the  salary  of  the  executive  director' 
a  part-time  student  secretary,  his  program 
ming  assistants  and  all  additional  progran 
expenses  such  as  films,  props  and  supplies 
Costs  have  been  kept  to  an  absolute  mini 
mum  by  taking  advantage  of  every  possibli 
facility.  Many  of  the  props  have  come  di 
rectly  from  classrooms  or  the  audio-visua 
aid  departments  of  the  schools. 

"Robert  Moody,  general  manager  o 
WHIO-TV,  and  Don  Lyons,  program  direc 
tor;  H.  Peter  Lasker  and  Bill  Bailey,  genera 
manager  and  program  director  of  WLWD 
all  have  continually  gone  out  of  their  wai 
to  help  the  Foundation.  In  working  wit! 
Mr.  Biersack,  they  and  the  members  of  thei 
staffs  have  given  of  their  time  and  talent 
without  stint.  In  making  public  service  tim< 
available  to  the  Foundation  they  have  givei 
sustenance  to  what  was  once  just  a  nice  ide; 
and  is  now  a  working  reality." 

A  tangible  tribute  to  the  Foundation'i 
achievements  came  a  few  weeks  ago  when  i 
received  its  first  contribution  from  Dayton'; 
business  and  industry — a  $900  gift  from  i 
major  industry  of  the  area.  The  letter  ac 
companying  the  check  said,  in  part:  "W< 
feel  you  are  doing  a  good  job  and  are  doinj 
it  in  the  right  way,  keeping  control  in  th< 
hands  of  the  educators  where  it  belongs 
That  you  have  done  it  for  yourself  before 
you  asked  for  help  means  a  good  deal." 


2nd  Sem.  51-52  Introduction 
to  the  New 
Testament  37 
Guidance  in 
the  Public 

School  22  59 

1st   Sem.  52-53  Introduction 
to  the  Old 
Testament  36 
Great  Books  32  68 

2nd  Sem.  52-53  International 

Relations  35 
The  Short 

Story  37  72 

1st   Sem.  53-54  Recent  British 
and  American 
Poetry  43 
Comparative 
Religion        52  95 

2nd  Sem.  53-54  Contemporary 
Economic 
Problems  58 
Recent 
American 

History  ,        56  114 
1st   Sem.  54-55  Problems  of 

Delinquency  61 
Elizabethan 

Drama  19    80  626 

Average  per  course  42 

During  the  first  semester  of  this  year  the 
television  course  in  World  Geography  had 
71  registered  for  credit,  making  a  total  of 
151  in  our  radio-television  classroom. 

The  response  of  the  general  listening  pub- 
lic also  has  been  most  gratifying  to  WCHS 
and  to  Morris  Harvey  College.  It  all  adds  up 
to  one  thing.  As  the  industry  ponders  its 
public  service  responsibilities  it  should  re- 
member this:  You  can  teach  by  radio,  too! 


YOU  CAN  TEACH 
BY  RADIO,  TOO! 

By  Harry  M.  Brawley 
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Everybody  Loves  WKMH 

because 

Everybody  Loves 
NEWS,  MUSIC 
and  SPORTS 


Let's  face  it!  Folks  around  Detroit  just  naturally 
tune  to  the  station  that  gives  'em  what  they  love 
the  most.  Top  Disc  Jockeys  .  .  .  Newscasts  every 
hour  on  the  hour  .  .  .  Play-by-Play  accounts  of 
all  Detroit  Tiger  baseball  games  night  and  day, 
at  home  and  away.  No  wonder  advertising  pays 
off  big  on  WKMH.  You  catch  listeners  in  such 
a  receptive  mood! 


YOU'LL  LOVE  THIS  EXTRA  SAVING! 


BUY  ANY  2  OR  MORE 
OF  THESE  POWERFUL 
STATIONS  AND  SAVE 
10%  FROM  RATE  CARD 
WKMH-Dearborn-Detroit 
WKMF-Flint,  Mich. 
WKHM-Jackson,  Mich. 
WSAM-Saginaw,  Mich. 


Dearborn -Detroit 

FRED  KNORR,  President 
GEORGE  MILLAR,  Mg.  Director 


minim  MBppfmnaH  QHL II 


ITT  l  iTrrjL 


Represented  by  Headley-Reed 


KNORR  BnmdcMm\  CORP. 
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ADVERTISERS  &  AGENCIES 


FIRST  radio  sponsorship  of  Cleveland's  American  Bank  Co.  consists  of  the  Mon.-Fri.  (5:30- 
7:30  p.m.)  variety  program  A/layer  &  Co.  over  WTAM  there.  Edward  Herr  (seated), 
president  of  American  Bank  Co.,  signs  the  pact  with  (I  to  r)  Bill  Mayer,  program  host; 
Lloyd  E.  Yoder,  WTAM-WNBK  (TV)  general  manager;  Saul  Glantz,  Saul  Glantz  & 
Assoc.,  and  Edward  Seaman  and  Jay  Rosenbaum,  executive  vice  president  and  vice 
president,  respectively,  of  American  Bank  Co. 

CHURCH  RADIO-TV  BUDGET  $1.4  MILLION 


(A&A  continues  from  page  36) 

Executive  Changes  Set 
At  Ted  Bates  &  Co. 

H.  AUSTIN  PETERSON,  partner  and  head 
of  the  Hollywood  office  of  Ted  Bates  &  Co., 
N.  Y.,  has  resigned.  After  an  extended  vaca- 
tion, he  will  be  associated  with  the  agency  as 
consultant,  James  C.  Douglass,  director  of  radio 
and  tv  for  the  agency,  announced  last  week. 

Mr.  Douglass  also  announced  the  appoint- 
ment of  Mann  Holiner  as  manager  of  the 
Hollywood  office,  effective  March  31.  Frank 
O'Connor,  with  the  Bates  Agency  for  the  past 
10  years,  has  been  named  production  manager 
of  the  same  office,  effective  the  same  date. 

Mr.  Peterson  has  been  with  the  agency  since 
1945.  Mr.  Holiner  formerly  was  vice  president 
in  charge  of  tv  and  radio  for  Lennen  & 
Mitchell  (now  Lennen  &  Newell). 

 LATEST  RATINGS  


NIELSEN 


TOP    10   RADIO  PROGRAMS 
(Two  Weeks  Ending  Jan.  22,  1955) 
NIELSEN-RATINGS* 


Homes 

Rank    Program  (000) 

Evening,  Once-a-Week  (Average  for  all  Programs)  (1,238) 

1.  Lux   Radio  Theatre   (CBS)  3,302 

2.  Jack  Benny  Show   (CBS)  3,118 

3.  Dragnet    (NBC)  2,843 

4.  People  Are   Funny   (Mars)   (CBS)  2,752 

5.  Our  Miss  Brooks  (Toni)   (CBS)  2,660 

6.  People  Are  Funny  (Toni)  (CBS)  2,660 

7.  Our  Miss  Brooks  (Amer.  Home)   (CBS)  2,614 

8.  You  Bet  Your  Life  (NBC)  2,522 

9.  FBI  in  Peace  and  War  (CBS)  2,247 
10.        My  Little  Margie  (CBS)  2,110 

Evening,  Multi-Weekly  (Average  for  all  Programs)  (1,101) 

1.  News  of  the  World  (NBC)  1,880 

2.  Amos  V   Andy  (CBS)  1,789 

3.  Lowell  Thomas  (CBS)  1,743 

Weekday   (Average  for  all   Programs)  (1,697) 

1.  Ma   Perkins   (CBS)  2,614 

2.  Guiding  Light  (CBS)  2,568 

3.  Our  Gal,  Sunday  (Amer.  Home)   (CBS)  2,522 

4.  Young  Dr.  Malone  (CBS)  2,522 

5.  This  Is  Nora  Drake  (Toni)  (CBS)  2,522 

6.  Young  Widder  Brown   (Toni)   (NBC)  2,522 

7.  Young  Widder  Brown  (Sterling)   (NBC)  2,522 

8.  Perry  Mason  (CBS)  2,476 

9.  Helen  Trent  (Participating)  (CBS)  2,476 
10.        Road  of  Life  (CBS)  2,476 

Day,  Sunday  (Average  for  all  Programs)  (550) 

1.  Adventures  of  Rin  Tin  Tin  (MBS)  1,376 

2.  Nutrilite  Show  (NBC)  1,101 

3.  Sunday  Gatherin'   (CBS)  1,009 

Day,  Saturday  (Average  for  all  Programs)  (963) 

1.  Gunsmoke   (CBS)  1,972 

2.  Metropolitan    Opera    (NBC)  1,605 

3.  Allan  Jackson-News  (1:30)   (CBS)  1,513 
*Homes  reached  during  all  or  any  part  of  the  program, 

except  for   homes   listening   only   1    to  5   minutes.  For 


5-minute  programs,  Average  Audience  Basis  is  used. 
Copyright  1955  by  A.  C.  Nielsen  Co. 
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Top  10  Network  Television 

Programs 

(Feb.  1-7) 

Homes 

Name  of  Program 

Cities 

% 

1. 

Dragnet  (NBC) 

127 

37.4 

2. 

Jackie  Gleason  (CBS) 

106 

36.4 

3. 

1  Love  Lucy  (CBS) 

134 

34.5 

4. 

You  Bet  Your  Life  (NBC) 

141 

33.8 

5. 

Toast  of  the  Town  (CBS) 

133 

33.2 

6. 

Bob  Hope  (NBC) 

124 

32.4 

7. 

George  Gobel  (NBC) 

100 

30.6 

8. 

Robt.  Montgomery  (NBC) 

93 

30.4 

9. 

Disneyland  (ABC) 

153 

30.0 

10. 

Producer's  Showcase  (NBC) 

77 

29.6 

Homes 

Name  of  Program 

Cities 

(000) 

1. 

Dragnet  (NBC) 

127 

10,791 

2. 

Jackie  Gleason  (CBS) 

106 

9,942 

3. 

You  Bet  Your  Life  (NBC) 

141 

9,715 

4. 

1   Love  Lucy  (CBS) 

134 

9,619 

5. 

Toast  of  the  Town  (CBS) 

133 

9,407 

6. 

Disneyland  (ABC) 

153 

9,035 

7. 

Bob  Hope  (NBC) 

124 

8,884 

8. 

George  Gobel  (NBC) 

100 

8,418 

9. 

Ford  Theatre  (NBC) 

170 

8,198 

10. 

Tv  Playhouse  (Sun.)  (NBC) 

114 

8,185 

Copyright  1955  Videodex  Inc. 


National  Council  of  Churches 
of  Christ  in  the  U.  S.  A.  com- 
mission gets  record  budget  for 
use  in  broadcasting  and  film 
production. 

RECORD  1955  budget  of  $1,405,000  for  reli- 
gious radio,  television  and  film  production  was 
approved  last  Wednesday  at  the  annual  two-day 
meeting  in  New  York  of  the  Broadcasting  and 
Film  Commission  of  the  National  Council  of 
Churches  of  Christ  in  the  U.  S.  A. 

It  was  described  by  the  commission  as  the 
"largest  budget"  of  its  type  in  the  history  of  co- 
operative church  work  in  the  U.  S.  The  sum 
was  said  to  represent  an  increase  of  $245,000 
over  the  1954  budget  of  $1,160,000. 

Dr.  S.  Franklin  Mack,  executive  director  of 
the  commission,  reported  that  the  commission 
produces  five  national  radio  programs,  including 
Let  There  Be  Light,  The  Art  of  Living,  featuring 
Dr.  Norman  Vincent  Peale,  and  Thy  Kingdom 
Come.  The  commission  also  produces  five  tv 
programs  consisting  of  Frontiers  of  Faith, 
What's  Your  Trouble,  This  is  the  Life  and  Look 
Up  and  Live  and  a  series  of  puppet  films  en- 
acting biblical  stories.  Dr.  Mack  estimated  that 
more  than  1,200  radio  and  tv  stations  regularly 
carry  commission  programs. 

The  radio-tv  film  project  is  carried  on  by  the 
commission  on  behalf  of  the  30  Protestant, 
Anglican  and  Eastern  Orthodox  communions 
cooperating  in  the  National  Council.  These 
church  bodies  are  said  to  represent  a  total  of 
35.5  million  U.  S.  church  members. 

Methodist  Bishop  Donald  H.  Tippett  of  San 
Francisco  was  elected  chairman  of  the  Broad- 
casting and  Film  Commission  for  a  two-year 
term,  succeeding  the  Rev.  Dr.  Clayton  T.  Gris- 
wold,  director  of  radio  and  television  of  the 
Presbyterian  Church  of  the  U.  S.  A. 

The  meeting  heard  a  talk  Tuesday  by  the 
Rev.  Dr.  Liston  Pope,  dean  of  the  Yale  U. 


Divinity  School,  who  asserted  that  many  "sc| 
called  religious  broadcasts"  are  "neither  inte 
ligible  nor  intelligent  from  a  Christian  point  c 
view,"  claiming  that  many  of  them  "falsify  c  J 
ignore  the  Gospel  in  one  way  or  another." 

Dean  Pope  said  some  religious  "skits  aboi 
wholesome  families"  constitute  "the  best  argi 
ment  for  celibacy  advanced  since  the  Middl 
Ages." 

He  added:  "I  would  not  have  believed  an} 
thing  could  be  stickier  than  some  of  the  soa  ; 
operas,  but  religion  has  outdone  Lever  Bro? 
The  difficult  art  of  Christian  family  life  is  id 
duced  to  little  moralisms  and  pleasantries,  an 
to  the  inevitable  conclusion  that  it  pays  in  th 
end.  Virtue  may  require  heroic  defense,  but  i 
always  triumphs,  and  generally  with  depressin1 
inevitability." 

Dean  Pope  also  spoke  out  against  what  h 
labeled  the  "peace  of  mind  cult."  In  this  cod. 
nection  he  declared  that  "many  allegedly  reli 
gious  programs  are  either  sentimental  or  emaci 
ated  or  both." 

"In  their  effort  to  be  appealing,"  Dean  Pop 
continued,  "they  quickly  become  appalling  fron 
the  standpoint  of  sincere  and  well-founded  ani 
full-ranging  Christian  faith.  The  very  titles  o 
some  of  them  reflect  the  partiality  and  senti 
mentality  I  have  been  discussing." 

He  thereupon  mentioned  ten  programs,  thre< 
of  which  are  produced  or  distributed  by  thr 
commission.  These  are  This  Is  the  Life,  a  tv 
drama  of  family  life;  What's  Your  Trouble,  j 
program  featuring  the  Rev.  Dr.  and  Mrs.  Nor 
man  Vincent  Peale.  and  The  Art  of  Living,  ; 
radio  show  featuring  Dr.  Peale. 

Dean  Pope  spoke  favorably  about  the  Na 
tional  Radio  Pulpit,  a  network  radio  prograr 
featuring  the  Rev.  Dr.  Ralph  W.  Sockman 
minister  of  the  Christ  Church,  Methodist.  H< 
noted  that  "that  title  conveys  a  true  impressioi 
of  what  is  offered  and  does  not  promise  you  s 
song  in  your  heart  or  a  shot  in  the  arm  if  yoi 
will  listen  to  it." 
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IGHER  TV  COSTS  NOTED 
N  TOBACCO  FIRM  REPORT 

American  Tobacco  Co.  says  its 
1954  net  income  is  highest 
since  1949.  Dollar  sales  are 
off  but  firm's  share  of  the  mar- 
ket increases. 

INCREASING  COSTS  of  tv,"  the  American 
'obacco  Co.  said  last  week,  have  been  respon- 
ible  for  the  company's  "continued  .  .  .  prac- 
ice  of  alternate-week  sponsorship  with  ex- 
hange  commercials  which  it  pioneered  in 
952." 

The  comment  was  contained  in  the  com- 
pany's annual  report  to  stockholders  released 
Tuesday.  The  reference  to  tv  costs  came  after 
he  firm,  makers  of  Lucky  Strike,  Pall  Mall 
|^nd  Herbert  Tareyton  cigarettes  and  other  to- 
bacco products,  noted  that  the  "introduction 
)f  many  new  competitive  brands  in  recent 
/ears"  has  called  for  "intensive  advertising  and 
;ales  promotion."  This  intensive  program,  the 
eport  said,  included  the  company's  sponsor- 
hip  of  "outstanding  television  and  radio  pro- 
grams." 

Features  of  the  report: 

•  Net  income  was  highest  since  1949.  Figure 
for  1954  was  $43,051,087  compared  with  $41,- 
225,921  for  the  year  before. 

Dollar  Sales  Off 


•  Dollar  sales  were  off — nearly  $20  million 
from  1953 — but  American  Tobacco's  percent- 
jage  share  of  the  year's  domestic  cigarette  mar- 
jket  rose  from  32.7%  in  1953  to  33.6%  last 
-year,  or  the  third  straight  year  the  company 
jhas  scored  an  increased  percentage  of  the 
imarket.  American  Tobacco's  1954  sales  in 
dollars  totaled  $1,068,579,299. 

Net  operating  income  in  1954  was  $45,- 
aijb,249,233,  equivalent  to  $6.46  per  common  share 
^compared  to  $5.90  for  1953.  The  firm  elected 
to  write  off  $2,198,146  against  1954  income  to 
;  i  amortize  the  "brands,  trade-marks,  patents, 
i  :( good  will,  etc."  item  taken  into  assets  as  a 
Bi  t  result  of  the  merger  of  American  Cigarette  & 
Cigar  Co.  in  December  1953.  Thus,  net  in- 
come after  write-off  of  good  will  and  after 
allowance  for  preferred  dividends  was  $6.12 
per  share  of  common  stock. 

•  Unit  sales  of  cigarettes  declined  "but  at 
a  lesser  rate  than  the  small  percentage  of  de- 
cline estimated  for  the  industry  as  a  whole." 
Pall  Mall  and  Herbert  Tareyton  continue  to 
account  for  "well  over  half  of  all  king-size  cig- 
arette sales,  and  accounted  for  a  larger  share 
of  the  market  than  in  1953."  Lucky  Strike's 

y    unit  sales  decreased  at  a  smaller  rate  than 
|  competitive  standard-size  brands  and  increased 
its  percentage  of  that  market. 

•  Taxes  on  1954  income  were  equivalent  to 
$7.52  per  common  share  as  compared  with 
taxes  of  $9.26  per  common  share  in  1953.  Reg- 
ular quarterly  dividends  in  the  year  were  in- 
creased to  85  cents  each  plus  yearly  extra  divi- 
dend of  $1.  Total  common  stock  dividends 
was  $4.40  per  share,  compared  with  $4  per 

\     share  in  previous  years.   In  lanuary  1955,  a 
regular  dividend  of  85  cents  per  share  and 
extra  yearly  dividend  of  $1  per  share  were  de- 
clared and  $1.85  per  share  was  payable  March 
*  1,  to  common  stockholders  of  record  Feb.  10 
af}  of  this  year. 

•  "Common  sense  is  beginning  to  prevail  in 
the  controversy  over  smoking  and  health."  A 
"more  constructive  approach"  has  been  indi- 
cated recently. 
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Advance  Schedule 
Of  Network  Color  Shows 
CBS-TV 

March  14-18  (2-2:30  p.m.):  Robert  Q. 

Lewis  Show,  participating  spon- 
sorship. 

March  17  (8:30-9:30  p.m.):  Shower  of 
Stars,  Chrysler  Corp.  through 
McCann-Erickson. 

April  6  (10-11  p.m.):  Best  of  Broad- 
way, Westinghouse  Electric  Co. 
through  McCann-Erickson. 

April  17  (11-11:15  p.m.):  Sunday  News 
Special,  Norwich  Pharmacal 
Co.  through  Benton  &  Bowles. 

NBC-TV 

March  7  (7:30-9:30  p.m.):  Producer's 
Showcase,  "Peter  Pan,"  Ford 
Motor  Co.  through  Kenyon  & 
Eckhardt  and  RCA  through 
Kenyon  &  Eckhardt  and  Grey 
Adv.  Agency. 

March  9  (11  a.m. -12  noon):  Home, 
insert  on  fish. 

March  9  (7-7:30  p.m.)  and  ever 
Wednesday:  Norby,  Eastman 
Kodak  Co.  through  J.  Walter 
Thompson  Co. 

March  12  (9-10:30  p.m.):  Max  Liebman 
Presents,  "Connecticut  Yankee," 
Oldsmobile  Div.  of  General 
Motors  Corp.  through  D.  P. 
Brother  &  Co. 

March  15  (11-12  noon):  Home,  insert 
on  Marshall  Field's  in  Chicago. 

March  27  (7:30-9  p.m.):  Dedication  of 

Burbank  Studio,  Hazel  Bishop 

Inc.  through  Raymond  Spector 

Co.,    and    Sunbeam  Corp. 

through  Perrin-Paus  Co. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B-T.) 


Underbill  Joins  U.S.  Steel 

APPOINTMENT  of  Charles  M.  Underhill, 
former  vice  president  of  ABC,  to  the  television 
staff  of  U.  S.  Steel  Corp.'s  public  relations  de- 
partment was  announced  last  week  by  J.  Car- 
lisle MacDonald,  assistant  to  the  board  chair- 
man and  head  of  all  U.  S.  Steel  public  relations 
activities. 

In  his  new  assignment,  Mr.  Underhill  suc- 
ceeds John  Rust,  who  has  resigned  to  become 
an  independent  tv  producer.  Mr.  Underbill's 
background  includes  motion  picture  and  radio 
production  and  television  programming.  At 
U.  S.  Steel,  he  will  serve  as  a  special  assistant 
on  the  production  phase  of  The  United  States 
Steel  Hour  on  ABC-TV. 

J.  B.  Bell,  R  &  R,  Dies 

JOSEPH  B.  BELL,  54,  who  retired  Jan.  1  as 
treasurer  and  vice  president  of  Ruthrauff  & 
Ryan,  New  York,  died  at  his  home  in  Bronx- 
ville,  N.  Y.,  Feb.  27. 

Mr.  Bell  joined  the  agency  in  1928  as  chief 
accountant.  He  was  made  assistant  treasurer  in 
1942  and  vice  president  in  1948.  He  was 
named  treasurer  in  1953. 

He  is  survived  by  his  wife,  Edith  Lenihan 
Bell,  and  two  daughters. 


Bulova's  Largest  Campaign 
Includes  270  Radio,  Tv's 

BULOVA  WATCH  Co.  on  March  15  will 
launch  the  largest  and  most  concentrated 
Bulova  ad  campaign  ever  to  reach  the  Amer- 
ican public,  John  H.  Ballard,  president,  an- 
nounced last  week. 

The  firm  will  promote  its  newest  product, 
"precision  adjusted  23  -  jewel  self-winding 
watches,"  on  270  television  and  radio  stations 
which  will  broadcast  messages  simultaneously 
on  March  15  about  the  six  "precision  adjust- 
ments" for  greater  accuracy. 

"This  advertising  campaign  is  designed  to 
bring  watch  sales  back  to  the  jeweler,"  Mr. 
Ballard  said. 

McCann-Erickson,  New  York,  is  the  agency 
for  Bulova. 

Suit  Against  Rheingold 
Expected  to  Be  Dropped 

OFF  the  Los  Angeles  Superior  Court  calendar 
is  the  suit  of  Beverly  Hills  Attorney  Max  Gil- 
ford against  Rheingold  Brewing  Co.,  Los  Ange- 
les (Liebmann  Breweries),  charging  misleading 
advertising  practices  in  use  of  certain  copy 
phrases  [B«T,  Nov.  29,  1954]. 

The  move  was  made  last  week  with  Mr.  Gil- 
ford's consent.  He  said  that  objectionable 
copy  phrases  named  in  the  complaint  and  ex- 
tensively used  in  previous  Rheingold  radio-tv 
copy  had  been  largely  eliminated  by  the 
brewery,  which  had  adopted  a  new  advertising 
policy.  Mr.  Gilford  entered  a  stipulation  to 
delay  trial-setting  until  June  1,  but  indicated 
that  if  Rheingold  continued  present  advertising 
practices,  he  would  allow  the  case  to  die. 

In  the  original  suit,  filed  last  August,  Mr.  Gil- 
ford, as  the  "general  public's"  representative, 
charged  that  Rheingold  copy  phrases,  "largest 
selling  beer  in  the  east,"  "the  very  same  beer 
(that  is  served  in  east)."  and  claim  that  beer 
was  brewed  from  "local  ingredients  and  water," 
were  incorrect,  according  to  brewing  industry 
sources. 

L&N  Named  to  Succeed  R&R 
On  American  Airlines  Account 

AMERICAN  AIRLINES,  with  a  $4  million  ad 
budget,  has  appointed  Lennen  &  Newell,  New- 
York,  to  handle  passenger  and  airfreight  serv- 
ices advertising,  effective  May  1,  C.  R.  Speers, 
senior  vice  president  in  charge  of  sales,  has 
announced.  The  firm,  which  uses  radio  and  tv 
spots,  had  been  serviced  by  Ruthrauff  &  Ryan, 
New  York. 

Lennen  &  Newell  also  handles  advertising 
for  United  Aircraft  Corp.,  which  includes  Pratt 
&  Whitney  aircraft  engines,  Hamilton  Standard 
propellers  and  Sikorsky  helicopters. 

Hotpoint  Launches  Campaign 

HOTPOINT  Co.,  Chicago,  last  Monday  started 
an  intensive  home  laundry  advertising  campaign 
to  be  supplemented  with  radio-tv  spots  and 
other  tie-ins  at  the  local  level.  The  drive  is  un- 
derway in  over  100  key  markets  and  includes 
20-,  30-  and  60-second  radio-tv  announcements 
designed  to  stimulate  dealer  business.  At  least 
25  million  people  will  be  exposed  to  the  tv 
commercials  during  March,  according  to  D.  D. 
Thompson,  merchandising  manager  of  Hot- 
point's  home  laundry  section.  Plans  for  sum- 
mer and  fall  promotions  of  such  equipment  also 
are  under  study,  he  added.  Maxon  Inc.  is 
agency. 
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  FILM   

ABC  FILM  ADDS  RIGHTS  TO  3  SERIES 


 ADVERTISERS  &  AGENCIES  

L&N  Promotes  Mitchell 

W.  McCLINTON  MITCHELL,  vice  president 
and  copy  group  head,  Lennen  &  Newell,  New 
York,  has  been  named  a  senior  vice  president 
and  manager  of  the  copy  department.  Mr. 
Mitchell  has  been  with  L&N  since  1950. 

SPOT  NEW  BUSINESS 

V.  La  Rosa  &  Sons,  Brooklyn,  introducing 
new  product,  Italian  style  meatballs  in  sauce, 
with  a  radio  and  television  spot  campaign  of 
as  many  as  30  spot  announcements  per  week  in 
each  city.  Kiesewetter,  Baker,  Hagedorn  & 
Smith,  N.  Y.,  is  agency. 

The  Kendall  Co.  (Blue  Jay  corn  products), 
Chicago,  through  Leo  Burnett  Co.,  same  city, 
starts  five-weekly  one-minute  live  participation 
for  12  programs  on  Columbia  Tv  Pacific  Net- 
work Panorama  Pacific  program  effective  April 
4;  Pioneer  Rubber  Co.  (Neoprene  household 
gloves),  Willard,  Ohio,  through  Carr  Liggett 
Adv.,  Cleveland,  starts  twice-weekly  one-minute 
participations  for  10  programs  on  same  show 
effective  March  17. 

Chock  Full  O'Nuts  (coffee),  N.  Y.,  has  signed 
for  more  than  75  weekly  spots  on  seven  tv  and 
radio  stations  for  all-method  grind  coffee  in 
New  York,  New  Jersey,  Connecticut  and  Massa- 
chusetts. 

NETWORK  NEW  BUSINESS 

Sleep-Eze  Co.  (sedative),  Long  Beach,  Calif., 
signs  to  sponsor  Friday  11:30-11:45  a.m.  por- 
tion. Queen  for  a  Day  on  MBS  (Mon.-Fri., 
11:30  a.m.- 12  noon  EST)  effective  April  1. 
Agency:  M.  B.  Scott,  L.  A. 

Pacific  Oldsmobile  Club  Inc.,  L.  A.,  starts 
Edward  R.  Murrow  and  the  News  on  28  Colum- 
bia Pacific  Radio  Network  stations  (Mon., 
Wed.,  Fri.,  5-5:15  p.m.  PST)  for  52  weeks 
from  March  14.  Agency:  Dallas  Williams  & 
Sons  Inc.,  L.  A. 

A&A  PEOPLE 

Frank  O.  Prior,  executive  vice  president  and 
director,  Standard  Oil  Co.  of  Indiana,  Chicago, 
elected  president  effective  May  3,  succeeding 
A.  W.  Peake,  retiring. 

Edward  H.  HogI  named  vice  president  and  ac- 
count executive,  H.  Richard  Seller  Adv.,  Port- 
land, Ore.;  Stan  Georgalakis  to  account  execu- 
tive staff. 

Robert  N.  Harris,  formerly  in  charge  of  new 
product  development,  Toni  Co.,  Chicago,  to 
Weiss  &  Geller,  same  city,  as  vice  president 
and  account  executive. 

James  K.  Martindale,  vice  president  and  copy 
chief,  William  Esty  Co.,  N.  Y.,  to  copy  dept.. 
Lennen  &  Newell,  same  city,  as  vice  president. 

Perry  L.  Brand  appointed  vice  president,  Henri, 
Hurst  &  McDonald,  Chicago. 

Joe  H.  Serkovich,  formerly  advertising  and  pub- 
licity director,  Westinghouse  Air  Brake  Co., 
Wilmerding,  Pa.,  to  Aubrey,  Finlay,  Marley  & 
Hodgson,  Chicago,  as  account  executive. 

Herbert  L.  Steiner,  formerly  with  Ben  Sackheim 
Inc.,  N.  Y.,  to  Byrde,  Richard  &  Pound,  same 
city,  as  account  executive. 

George  E.  Simons  to  Kenyon  &  Eckhardt, 
Chicago,  as  account  executive. 

Jean  L.  Simpson,  radio-tv  spot  timebuyer, 
Anderson  &  Cairns,  N.  Y.,  to  Doyle  Dane  Bern- 
bach,  same  city,  in  similar  capacity. 
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Exclusive  distribution  is  ac- 
quired for  'Douglas  Fairbanks 
Presents';  'Sheena,'  juvenile 
series,  and  'Life  Can  Be  Beauti- 
ful,' daytime  strip. 

ACOUISITION  by  ABC  Film  Syndication  of 
the  distribution  rights  for  new  tv  film  shows 
estimated  at  about  $5  million  in  cost  was  an- 
nounced last  week  by  George  T.  Shupert,  pres- 
ident of  ABC  Film  Syndication. 

Mr.  Shupert  said  that  ABC  Film  Syndication 
becomes  the  exclusive  distributor  of  Douglas 
Fairbanks  Presents,  a  new  juvenile  series  based 
on  the  adventures  of  the  comic  strip  character 
Sheena,  Queen  of  the  Jungle,  and  a  daytime 
strip.  Life  Can  Be  Beautiful,  based  on  the  radio 
soap  opera  of  the  same  name.  Additionally,  in 
conjunction  with  Hal  Roach  Jr.,  under  the 
name  of  Rabco  Tv  Productions,  ABC  Film 
Syndication  will  arrange  for  the  production 
and  distribution  of  at  least  two  additional  film 
series.  Mr.  Shupert  added  that  there  is  in  the 
planning  stages  also  a  joint  production  venture 
with  John  Gibbs,  television  producer. 

By  taking  over  contracts  for  39  of  the  Doug- 
las Fairbanks  Presents  films,  now  distributed 
by  Interstate  Television  Corp.,  and  by  acquir- 
ing the  distribution  rights  to  the  upcoming  39 
programs  currently  in  production,  ABC  Film 
Syndication  will  have  available  a  total  of  78 
half-hour  shows,  Mr.  Shupert  pointed  out.  He 
said  the  series  will  be  available  for  first  run  in 
all  markets  except  where  it  is  sponsored  by 
Liebmann  Breweries  Inc.  (Rheingold  beer)  and 
by  Interstate  clients.  In  the  latter  markets,  Mr. 
Shupert  said,  at  least  39  programs  are  available 
for  first-run. 

The  Sheena,  Queen  of  the  Jungle  series,  Mr. 
Shupert  reported,  will  be  produced  by  Don 
Sharpe  and  William  Nassour,  who  are  sched- 
uled to  leave  soon  for  Africa  to  film  jungle 
footage.  The  rest  of  the  filmed  series  will  be 
produced  at  the  Nassour  Studios  in  Hollywood. 
Target  date  for  on-the-air  showing  of  Sheena 
has  been  set  for  late  spring. 

Production  has  been  started  by  Trans-Ameri- 
can Broadcasting  &  Television  Corp.  on  the 
first  five  quarter-hours  of  Life  Can  Be  Beautiful 
and  filming  is  expected  to  be  completed  within 


HAL  E.  ROACH  Sr.  gives  a  few  words  of 
advice  to  his  son,  Hal  Roach  Jr.,  as  the 
latter  acquires  the  18-acre  studio  plant 
along  with  other  rights  and  material  from 
his  father  for  $10  million. 


60  days.  Mr.  Shupert  reported  that  pilot  film 
of  the  series  will  be  shown  at  special  screening 
for  agencies,  advertisers  and  stations  throughou 
the  country.  Simultaneously  with  the  produc 
tion  of  the  five  quarter-hour  shows,  Trans  | 
American  will  produce  a  half-hour  version  j 
also  for  daytime  programming. 

Details  on  other  new  programs  to  be  pro 
duced  by  Hal  Roach  Jr.  and  John  Gibbs  wil  j 
be  announced  as  soon  as  final  arrangements  an 
made.  Mr.  Shupert  said. 

By  the  end  of  the  year,  Mr.  Shupert  said! 
ABC  Film  Syndication  expects  to  be  selling  a 
least  10  different  series.  Aside  from  new  prod 
uct,  ABC  Film  Syndication  handles  Passport 
to  Danger,  Racket  Squad,  The  Playhouse  anc 
John  Kieran's  Kaleidoscope. 

Mr.  Shupert  concluded: 

"Within  two  years  we  will  have  quadruplec 
the  number  of  properties  we  are  selling  anc 
are  confident  that  our  sales  will  reflect  the  sams 
spectacular  rise.  We  have  never  swerved  fron 
our  initial'  policy  of  offering  our  customer 
only  the  finest  type  of  product:  longevity  anc 
advertising  continuity,  personalized  and  efficien 
service,  and,  finally,  a  realistic  single-standarc 
price  schedule." 

HAL  ROACH  JR.  BUYS 
FATHER'S  STUDIOS 

Tv  film  executive  also  consoli- 
dates all  his  corporations  into 
Hal  Roach  Enterprises,  a 
wholly-owned  corporation. 

PURCHASE  of  the  Hal  Roach  Studios,  Culvei 
City,  Calif.,  was  announced  last  week  by  Ha! 
Roach  Jr.,  who  in  a  $10  million  deal  acquirec 
the  18-acre  plant,  all  rights  to  features,  short; 
and  tv  productions,  story  material,  star  and 
creative  personnel  contracts  from  his  father 
Hal  E.  Roach. 

Mr.  Roach  Jr.  also  announced  the  consolida- 
tion of  his  other  tv  corporations  into  Hal  Roacli 
Enterprises,  a  wholly-owned  corporation.  These 
companies  include  Rovan,  which  produces 
NBC-TV  My  Little  Margie;  H.  R.  Productions. 
CBS-TV  Public  Defender;  Hal  Roach  Jr.  Enter- 
prises, ABC-TV  The  Erwins,  and  Rabco,  whicr 
produces  Passport  to  Danger  for  ABC-TV  Film 
Syndication  and  owns  Racket  Squad,  now  in 
syndication  through  ABC-TV. 

Officers  of  the  newly-formed  Hal  Roach 
Enterprises  corporation  are  Mr.  Roach  Jr.; 
president;  Sidney  S.  Van  Keuren,  vice  presi- 
dent and  general  manager;  Charles  Meacham 
secretary-treasurer;  Emanuel  H.  Goldstein,  vice 
president  and  executive  assistant  to  the  presi- 
dent, and  Herbert  Gelbspan,  vice  president  and 
eastern  sales  head.  Mr.  Roach  Sr.  will  serve 
in  an  advisory  capacity  and  on  the  board  ol 
directors,  his  son  revealed. 

"I  feel  that  this  merger  of  production  activi- 
ties will  place  us  in  the  best  possible  position 
to  produce  quality  entertainment  and  commer- 
cials for  the  tv  market,"  Mr.  Roach  Jr.  declared. 
"We  have  already  blue-printed  and  are  obtain- 
ing estimates  for  the  building  of  two  additional 
sound  stages  and  are  negotiating  for  additional 
stage  space  and  facilities  for  this  year's  produc- 
tion. 

"With  an  increase  of  300%  in  our  television 
commercial  production,  we  are  organizing  a 
Hal  Roach  Television  Commercial  Div.  and  are 
negotiating  for  stage  space  in  New  York  and 
Chicago,"  he  revealed. 

"I  intend  to  continue  the  policy  my  father 
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INTRODUCES 


the  new  Type  317 
50  KW  AM  TRANSMITTER 


Here's  important  news  for  radio  broadcasters 
from  coast  to  coast  —  from  the  manufacturer  of  the 
world's  finest  transmitters.  The  brand  new  Type  317 
50,000  watt  transmitter  marks  the  first  advanced  devel- 
opment in  high  power  AM  Transmitters  offered  to 
broadcasters  in  several  years  —  a  revolutionary  design 
that  presents  new  standards  of  efficiency,  performance 
and  stability  in  the  most  compact  50  KW  unit  yet 
produced. 


For  Broadcast  Equipment  ABOVE  and  BEYOND 
the  usual  standards ...  you  can  rely  on 


1.  Higher  efficiency  —  low  power 
consumption. 

2.  Ease  of  installation  —  less  floor  space 
required. 

Conservative  design  —  all  tubes  and  com- 
ponents operated  well  below  maximum 
ratings. 

Unexcelled  performance  —  very  low 
distortion. 

Simplicity  of  circuitry  —  fewer  operating 
controls. 

6.  Grounded  grid  high  efficiency  power 
amplifier  —  unusual  stability. 

7.  Built-in  "cut-back"  for  economical,  high 
quality  performance  at  5  KW  or  10  KW. 

8.  Automatic  voltage  regulation  for  all 
filaments. 

A  unique  water  cooling  system  for  hot  and 
dusty  climates  (also  available  air-cooled). 
Transview  type  cabinets  for  style  and 
maximum  accessibility. 


3 


4. 


5 


9. 


10. 


4212  S.  Buckner  Blvd. 


MANUFACTURING  COMPANY 

Phone  EVergreen  1137      •      Dallas  17,  Texas 
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•_ 


Bosco 

(You  know  Bosco    '  that  good  fortifier  chocolate) 

really 

dropped  into  V  the  mouths  of  moppets 


i 
i 


in  Indianapolis  in  '54 
Two  announcements  a  week 
on  Chuckwagon  Tales   /    (our  early  eve.  film  series) 
upped 

retail  food  chain  sales    j  198% 

that's 

I 

198%! 


i 


WFBM-TV  •  INDIANAPOLIS  •  National  Representative:  The  Katz  Agency 


Affiliated  with 

WFBM-Radio,  WEOA  Evansville,  WFDF  Flint, 
WOOD  AM  &  TV  Grand  Rapids. 
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ways  observed,  to  make  entertainment  which 
e  entire  family  can  enjoy  together,"  Mr. 
|Dach  Jr.  declared. 

The  studio  currently  has  filming  underway 
./  the  producers  of  NBC-TV  It's  a  Great  Life, 
ife  of  Riley.  So  This  Is  Hollywood;  CBS-TV 
on  Are  There  and  Amos  'n  Andy,  and  MCA- 
V  syndicated  Where  Were  You?  and  Water- 
out. 

"BS  Plans  Hometown  Series 

TANS  for  a  tv  film  series,  This  Is  Your  Town, 
;ave  been  announced  by  William  R.  Riddle, 
Kvner  and  president  of  Television  Broadcasting 
;ervice,  New  York.  Each  program  will  tell  the 
|:ory  of  the  town  in  which  it  is  being  filmed, 
iressing  the  civic,  cultural  and  industrial  life 
jf  the  town.  The  films  will  be  made  possible 
irough  the  sponsorship  of  business  organiza- 
i.ons  and  civic  groups  in  each  town,  Mr.  Riddle 
aid.  The  series  will  be  in  16mm  film.  Each 
how  will  be  29Vi  minutes.  Because  people  are 
iaturally  interested  in  their  own  community, 
>lr.  Riddle  said  such  a  series  will  be  valuable 
o  television  stations  as  both  an  audience  and 
iponsor  attraction. 

Roberts  Forms  Own  Film  Firm 

ZLETE  ROBERTS,  tv  reporter,  has  formed 
lis  own  organization,  Clete  Roberts  Produc- 
ions  Inc.,  to  handle  his  World  Reports,  filmed 
presentation  already  seen  in  many  cities.  The 
new  firm  will  be  headquartered  in  Beverly 
Hills,  with  Mr.  Roberts  as  president  and  Joseph 
Brenner  as  vice  president.  Mr.  Roberts,  the  an- 
nouncement said,  has  been  nominated  by  the 
Academy  of  Television  Arts  &  Sciences  for  an 
"Emmy"  award  as  the  best  national  news  re- 
porter or  commentator,  the  only  non-network 
reporter  so  mentioned.  His  plans  include  a  trip 
to  world  trouble  spots. 

Prockter  Plans  Six  Series 

A  MINIMUM  of  six  tv  film  series  will  be 
produced  by  Prockter  Television  Enterprises 
in  1955,  Andrew  Jaeger,  vice  president  in 
charge  of  sales,  has  announced. 

Mr.  Jaeger  reported  that  the  scripts  for  three 
pilot  films  already  have  been  completed  and 
the  pilots  will  be  produced  on  the  20th  Cen- 
tury-Fox lot  in  Hollywood  beginning  about 
March  15.  The  pilots  are  for  three  filmed 
series  involving  pirates  and  stories  of  the  sea, 
biographical  milestones  and  true  romantic 
dramas. 

Jerome  Robinson.  West  Coast  vice  president 
of  Prockter,  will  supervise  production. 


PLANNING  the  WBNS-TV  Columbus, 
Ohio,  local  promotion  campaign  for  Holly- 
wood Television  Service  Inc.'s  Diamond 
Jubilee  Features  and  Stories  of  the  Century 
are  (I  to  r)  Jerome  R.  Reeves,  WBNS-TV 
program  manager,  and  George  Kirby  and 
Richard  Yates,  midwestern  representative 
and  vice  president,  respectively,  of  Holly- 
wood Tv  Service.  The  station  claims  to  be 
one  of  the  first  to  acquire  the  film  pro- 
grams from  HTS,  distributor  for  its  parent 
firm,  Republic  Pictures. 


G-K  Decision  Upheld 

CALIFORNIA'S  Supreme  Court  has  upheld 
the  California  State  District  Court  of  Appeals 
decision  of  last  December  [B»T,  Jan.  3]  which 
established  Gross-Krasne  Inc.  as  the  owners 
of  stock  in  California  Studios,  Hollywood. 
The  appeal  to  the  Supreme  Court  was  the  third 
action  taken  by  Theodora  and  Alwynne  Sher- 
man in  seeking  to  recover  their  father's  stock 
in  the  studios.  The  tv  film  production  com- 
pany two  years  ago  purchased  the  studios  for 
$135,000  from  the  executor  of  the  late  Harry 
Sherman  estate. 

FILM  SALES 

Van  Coevering  Productions,  Chicago,  has  sold 
Adventures  Out  of  Doors  film  series  to  KOOK- 
TV  Billings,  Mont.;  KTXL-TV  San  Angelo, 
Tex.;  WCOS-TV  Columbia,  S.  C:  WJBF  (TV) 
Augusta,  Ga.;  WGVL  (TV)  Greenville,  S.  C; 
WISH-TV  Indianapolis,  Ind.,  and  WKAR-TV 
East  Lansing,  Mich.,  bringing  total  markets 
to  14. 

Award  Television  Corp.,  N.  Y.,  announces  sale 
of  Jimmy  Demaret  Tv  Show  in  Houston,  Tex., 
Augusta,  Ga.,  Greenville,  S.  C.,  Amarillo,  Tex., 
and  Washington.  D.  C. 

FILM  DISTRIBUTION 

Guild  Films  Co.,  N.  Y.,  has  acquired  tv  dis- 
tribution rights  to  191  cartoon  shorts  includ- 
ing "Looney  Tunes"  and  other  Hollywood 
products  from  Sunset  Productions,  L.  A. 
Agency:  William  Morris  Agency,  Beverly  Hills, 
Calif. 

Association  Films  Inc.,  N.  Y.,  has  available  to 
tv  26-minute  sound  and  color  dog  movie, 
"Member  of  the  Family."  Film  traces  life  of 
dog  from  pup  stage  through  experiences  of 
household  pet  and  is  available  to  tv  station  as 


informational  service  of  Ken-L  Products  Div., 
Quaker  Oats  Co.,  Chicago,  to  show  proper  care 
and  feeding  of  dogs  and  desirability  of  dog  in 
every  family. 

FILM  PRODUCTION 

Prentice  Productions,  Tulsa,  Okla.,  is  produc- 
ing 15-minute  Pulse  Beat,  reporter-interview 
program,  in  Europe,  to  be  available  for  spon- 
sorship in  most  markets  by  mid-March  Show 
interviews  persons  in  countries  outside  U.  S. 
for  opinions  regarding  international  news  events. 

Family  Films  Inc.,  Hollywood,  signed  to  pro- 
duce ten  30-minute  tv  films  for  Radio  &  Film 
Commission,  Methodist  Church,  Nashville, 
Tenn. 

Tv  Spots  (tv  film  commercials),  Hollywood, 
producing  82  commercials  for  national  and  re- 
gional advertisers,  including:  Lucerne  milk  div., 
Safeway  Stores  Inc.,  Oakland,  Calif.,  and  Kraft 
Foods  Co.  (for  cottage  cheese),  Chicago,  both 
through  J.  Walter  Thompson  Co.,  S.  F.;  West 
Coast  Airlines,  Seattle,  series  of  20  commer- 
cials, through  Miller,  Mackay,  Hoeck  &  Har- 
tung,  same  city;  Metropolitan  Pontiac  Dealers 
Cooperative  of  L.  A.,  through  MacManus,  John 
&  Adams,  same  city;  Marks  Bros.  Jewelers, 
Chicago,  and  National  Bohemian  Beer,  De- 
troit, through  W.  B.  Doner  &  Co.,  same  cities 
respectively;  WRCA-TV  New  York,  special  30- 
second  weather  spot  announcement  series; 
M.  K.  Goetz  Brewing  Co.  (Country  Club  Malt 
Liquor),  St.  Joseph,  Mo.,  through  Compton 
Adv.,  N.  Y.,  and  Quality  Bakers  (Sunbeam 
bread),  N.  Y. 

United  World  Films,  N.  Y..  currently  is  produc- 
ing four  spots  for  Viv  lipstick,  Chicago, 
through  Leo  Burnett  Co..  same  city;  seven  spots 
for  Five  Day  Deodorant,  West  New  York, 
N.  J.,  through  Grey  Adv.,  N.  Y.;  36  spots  for 
Pepsi-Cola  Co..  N.  Y.,  through  Biow-Beirn- 
Toigo,  same  city;  three  animated  spots  for 
Coca-Cola  Co.,  N.  Y.,  through  D'Arcy  Adv., 
St.  Louis;  one  26Vi  -minute  film  for  U.  S.  Army 
Reserve,  through  Dancer-Fitzgerald-Sample, 
N.  Y.  UWF  has  completed  12  spots  for  De- 
Soto  Div..  Chrysler  Corp.,  Detroit,  through 
BBDO,  N.  Y.;  six  spots  for  B.  F.  Goodrich 
Co.,  Akron,  Ohio,  through  BBDO;  three  spots 
for  Joseph  Ruppert  Brewery,  N.  Y.,  through 
Biow-Beirn-Toigo. 

Transfilm  Inc.,  N.  Y.,  has  completed  \1Vi- 
minute  16mm  black-and-white  animated  film, 
"Stop  Rheumatic  Fever,"  for  U.  S.  Public 
Health  Service.  Film  is  cleared  for  tv  and 
available  at  American  Heart  Assn.  branch 
offices. 

FILM  PEOPLE 

Henry  J.  Zittau,  formerly  with  Motion  Pictures 
for  Television.  N.  Y.,  to  Associated  Artists 
Productions,  same  city,  as  vice  president  and 
treasurer. 

Milt  Olin,  eastern  sales  manager,  Telefilm  En- 
terprises, N.  Y.,  appointed  national  sales  man- 
ager. 

Carl  Brewster,  account  executive,  KFVD  Los 
Angeles  to  Polaris  Pictures  Inc.,  same  city,  in 
similar  capacity. 

Jay  B.  Gould  appointed  photography  director, 
tv  and  motion  picture  div.,  Cabell  Eanes  Inc., 
Richmond,  Va. 

Robert  Cummings,  NBC-TV  Bob  Cummings 
Show,  father  of  girl,  Feb.  21. 


English  Supplied 

ARRANGEMENTS  have  been  complet- 
ed between  Producers  Security  Co.,  New 
York,  and  WPIX  (TV)  New  York  where- 
by the  television  station  will  present  the 
tv  premiere  performance  of  the  full-length 
motion  picture,  "La  Forza  del  Destino," 
on  March  10,  and  continue  showings 
each  night  for  a  week. 

A  spokesman  for  Producers  Security 
said  that  the  film  also  has  been  sold  for 
television  showings  in  more  than  10 
major  markets  after  the  March  10  date. 
Although  the  film  is  in  Italian,  there  is 
off-screen  dialogue  in  English,  explaining 
the  action. 
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TRADE  ASSNS. 


NCAA  TV  PLANS  AWAIT  FURTHER  TALKS 


Further  discussions  on  1955 
football  plans  and  tv  policy 
will  be  aired  in  New  York  this 
week  amid  Big  Ten  and  other 
maneuverings. 

NCAA's  decision  on  its  1955  football  tv  plans 
was  delayed  last  week  as  the  Big  Ten  continued 
to  maneuver  for  a  more  liberal  policy. 

Ending  a  week  of  conflicting  reports  and 
flanking  movements  by  the  Western  Conference, 
the  NCAA  announced  late  Thursday  it  will 
"review  certain  parts"  of  a  proposed  program 
on  which  it  had  earlier  agreed  in  principle. 

About  all  that  seemed  certain  after  the  week's 
developments  was  that  the  1955  program,  when 
it  finally  materializes  and  is  approved  by  the 
necessary  two-thirds  majority  of  those  NCAA 
members  voting,  will: 

•  Be  more  liberalized. 

•  Embrace  national  and  regional  telecast 
features  [Closed  Circuit,  Feb.  28]. 

•  Permit  schools  and/or  conferences  to 
negotiate  directly  with  networks,  stations  and 
advertisers  for  tv  rights. 

•  Loosen  NCAA's  four  year  grip  on  the 
football  tv  offerings  to  the  nation's  televiewers 
— save  for  mechanical  and  administrative 
chores. 

More  Meets  Upcoming 

The  committee  will  meet  again  in  New  York 
Monday  and  Tuesday  at  the  Biltmore  Hotel. 
The  recommended  plan  will  be  withheld  from 
mailing  to  the  membership  until  "shortly  after 
the  meeting,"  according  to  Walter  Byers, 
NCAA  executive  secretary,  thus  setting  back 
the  Tv  Committee's  timetable  perhaps  a  week 
or  more  down  the  line.  It  originally  was  to  have 
been  mailed  Wednesday  evening  and  announced 
Thursday. 

One  of  the  reasons  attributed  for  the  delay 
was  "extensive  research"  into  football  sched- 
ules which,  he  said,  have  just  become  available. 
Additionally,  the  committee  wants  to  review 
the  "editoral"  or  semantic  content  of  the  prin- 
ciples concurred  in  the  Feb.  17-18  meeting. 

Mr.  Byers  said  the  research  factor  should 
not  be  construed  as  suggesting  the  plan  is  "im- 
practical"— evidently  referring  to  regional  pro- 
visions— but  that  indicates  "one  or  two  admin- 
istrative problems"  probably  with  respect  to 
enforcing  those  provisions  which  the  committee 
wants  to  reconsider.  Whether  the  group  would 
consider  them  "important  enough  to  revise  part 
of  the  plan"  was  not  known  or  indicated  by 
Mr.  Byers. 

He  did  acknowledge  that  the  proposed  pro- 
gram represents  "a  departure  to  some  extent" 
from  plans  in  previous  years. 

"In  light  of  the  research  we  have  developed 
here.  Chairman  [E.  L.]  Romney  [of  the  Tv 
Committee]  believes  that  another  meeting 
should  be  held  so  that  the  committee  can 
study  and  review  this  research  data,"  Mr.  Byers 
reported. 

He  also  denied  that  certain  institutions  or 
schools  had  asked  the  committee  to  "recon- 
sider" its  program. 

Observers  felt,  however,  that  pressure  from 
the  Big  Ten  motivated  the  decision  to  hold 
another  meeting  and  rehash  certain  parts  of  the 
plan,  particularly  those  dealing  with  regional 
telecasts. 

Officially,  the  Western  Conference  has  had 
no  comment  on  what  were  purported  to  be  the 
salient  features  of  the  1955  program — features 
Confirmed  by  NCAA  sources.  It  was  under- 


stood the  Big  Ten  is  holding  out  against  that 
provision  which  would  restrict  each  team  to 
one  appearance,  either  on  national  network  or 
regional  hookup.  Conference  officials  were 
understood  to  be  otherwise  satisfied  with  it 
inasmuch  as  it  does  include  regional  coverage. 

Reports  varied  on  whether  the  season's  card 
should  call  for  10  or  12  playing  dates,  but  the 
plan  was  understood  to  call  for  five  Saturdays 
(Oct.  15,  22,  29,  Nov.  5,  12)  to  be  put  aside  for 
regional  telecasts. 

The  NCAA  would  divide  the  nation  geo- 
graphically into  three  regions — the  East  (includ- 
ing southeastern  states)  the  Midwest  (with 
Texas,  Oklahoma  and  Kansas,  the  Big  Ten, 
Seven  and  Southwestern  Conferences  and  Notre 
Dame )  and  the  West  covering  the  Pacific  Coast 
and  Rocky  Mountain  states.  There  would  be  no 
crossing  of  regional  lines  on  any  telecasts.  Ex- 
ceptions on  tv  are  made  for  certain  sellout 
games  where  other  schools  in  a  given  area  are 
not  involved  on  a  particular  Saturday,  though 
this  feature  is  not  clear. 

Should  the  region  setup  stand,  some  authori- 
ties feel  (including  the  Big  Ten)  there  will  be 
a  wide  open  scramble  for  the  tv  dates  in  various 
areas.  How  the  plan  would  work  out  in  actual 
practice  is  debatable  and  will,  of  course,  be 
studied  at  the  NCAA  meeting. 

Maneuvering  for  the  regional  plan  was  con- 
tinued unofficially  last  week  in  the  Illinois 
State  Legislature  where  Douglas  Mills,  U.  of 
Illinois,  told  the  Senate  Education  Committee 
that  the  Big  Ten  might  "divorce"  itself  from 
the  NCAA.  Mr.  Mills,  a  member  of  the  NCAA 
and  Big  Ten  Tv  Committees,  has  been  a  fre- 
quent critic  of  the  association's  television  policy. 

The  Big  Ten  was  scheduled  to  discuss  the  re- 
vised plan — or  at  least  those  features  it  has 
been  apprised  are  contained  in  it — at  a  two- 
day  meeting  of  its  own  tv  unit  in  East  Lansing, 
Mich.,  starting  last  Thursday  evening.  With 
the  plan  held  off  temporarily,  it  was  not  ex- 
pected to  make  any  official  stand. 


No  Zone  =  Delay 

COSTLY  delay  in  mail  service,  brought 
about  by  omission  of  postal  zone  num- 
bers in  business  correspondence,  is  being 
pointed  out  to  stations,  advertisers,  agen- 
cies and  allied  fields  by  James  H.  S. 
Ellis,  president  of  Kudner  Agency.  Mr. 
Ellis,  who  also  serves  on  the  advisory 
board  for  the  Post  Office  Dept.  [Open 
Mike.  Feb.  21],  suggests  that  zone  num- 
bers be  supplied  in  submitting  listings 
for  industry  directories,  in  printing  let- 
terheads and  billheads  and  on  any  other 
occasion  when  the  company's  address  is 
listed. 


Staudinger  Named  Chairmar 
Of  Southern  California  AAA/ 

C.  E.  STAUDINGER,  vice  president  of  Wa' 
wick  &  Legler  Inc.,  L.  A.,  has  been  namd 
chairman 'of  the  Southern  California  chapt 
of  the  American  Assn.  of  Advertising  Agencie 
with  Jack  W.  Smock,  vice  president,  Young 
Rubicam  Inc.,  same  city,  as  vice  chairma 
and  Paul  R.  Jordan,  The  Jordan  Co.,  also  L.  A 
as  secretary-treasurer. 

Elected  to  the  board  of  directors  were  No 
ton  W.  Mogge,  Mogge-Privett  Inc.  (immedia 
past  chairman);  Tom  R.  Cooper,  J.  Walti 
Thompson  Co.;  Sherman  Slade,  Foote,  Cone  I 
Belding,  and  Herbert  C.  Brown,  The  McCan 
Co. 

Committee  chairmen  include  Charles  Levit 
Smalley,  Levitt  &  Smith  Inc..  legislative;  Kei 
neth  Moore,  Focte,  Cone  &  Belding.  med 
relations;  Stephen  A.  Gardner,  Dan  B.  Mini. 
Co.,  publicity;  Kenneth  Striker,  McCann-Ericl 
son  Inc.,  AAAA  examinations;  Al  Atherto 
Atherton  Adv.  Agency,  membership;  Reevi 
Espy.  DArcy  Adv.  Co.,  Community  Chest;  Jac 
Smock,  Y&R,  chapter  programs;  Wavne  Tis 
BBDO.  radio-tv;  Gene  Duckwell,  FC&B,  educ: 
tional;  John  R.  West,  West-Marquis  Inc.,  speal 
er's  bureau;  Henry  Mayers,  The  Mayers  Cc 
advertising;  Robert  Klitten.  Martin  R.  Klitte 
Co.,  projects,  and  Herbert  Brown,  McCarty  Cc 
attendance. 


MAPPING  PLANS  for  their  future  work  are  officers  and  directors  of  the  newly-created 
San  Francisco  Bay  area  Advertising  Executives  Club  [B»T,  Feb.  28].  L  to  r:  seated,  Ray- 
mond B.  Giles,  Pacific  Coast  Engineering  Co.,  director;  Ad  Fried,  Ad  Fried  Adv.  Agency, 
president,  and  Donald  Murphy,  Lucky  Stores,  director.  Standing:  Jack  de  Mello,  KROW 
Oakland,  secretary;  Dalton  Gautreaux,  Small  &  Gautreaux  Agency,  director;  Lowell 
Trautman,  Trautman  Apparel  Co.,  vice  president;  Joseph  Wright,  director,  and  Clayton 
Snyder,  director. 
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Set  on  'Want'  Level  With  Tv, 
"vB's  Nelson  Tells  Cleaners 

RAYMOND  E.  NELSON,  director  of  national 
pot  sales  for  Television  Bureau  of  Advertising, 
I'jJew  York,  told  the  Chicago  convention  of  the 
national  Institute  of  Dry  Cleaning  last  Wednes- 
1  ay  to  "get  out  of  the  'need'  category  and  onto 
he  'want'  level,  and  do  it  with  television." 
;  The  dry  cleaning  industry  is  a  "sleeping 
■jiant"  that  has  not  kept  pace  with  the  dynamics 
if  today's  selling,  Mr.  Nelson  said  in  an  appear- 
nce  as  guest  speaker.  He  suggested  that  the 
iry  cleaners  could  double  their  present  $2 
al lion  annual  volume  of  business  by  changing 
heir  basis  advertising  approach  and  working 
|in  a  collective  basis. 

Mr.  Nelson  pointed  out  the  business  potential 
n  younger  families — "the  ones  to  whom  ap- 
iearance  is  more  than  just  a  good  idea."  He 
i  aid  this  potential  could  be  tapped  if  dry 
:leaners  made  these  people  want  their  services. 
"Television,  the  only  medium  for  demon- 
:~fij.tration  advertising — your  best  bet  in  creating 
\  his  want — can  forcefully  bring  to  life  the  merits 
■r-  )f  good  grooming,  thereby  encouraging  and 
Opening  an  immense  reservoir  of  additional 
Business,"  the  TvB  executive  said.    He  also 
offered  the  facilities  of  TvB  to  the  institute  in 
assisting  in  the  best  use  of  the  medium. 
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AN  PA  Executive  Advises 
■  Papers  Seek  Young  Readers 

''■''■■]'  'IF  I  WERE  a  newspaper  circulation  manager, 
[  would  seek  out  the  young  people,  who  have 
jgrown  up  first  in  the  radio  and  then  the  tele- 
vision eras  of  mass  communications,  and  make 
rhem  the  target  of  a  special  circulation  promo- 
tion," Cranston  Williams,  general  manager  of 
Ihe  American  Newspaper  Publishers  Assn.,  told 
the  New  Jersey  Press  Assn.  a  fortnight  ago. 
He  said  these  people — the  high  school  stu- 
is  1  -  dents,  teenagers  and  young  married  couples — 
"represent  the  future  circulation  of  your  news- 
paper, and  if  you  don't  sell  them  today,  you 
may  never  sell  them." 

"I  am  not  prepared,"  Mr.  Williams  said,  "to 
isay  whether  television  has  had  any  effect"  in 
The  decline  in  the  number  of  daily  newspapers 
iper  family  since  1949.  "However."  he  con- 
tinued, "there  is  no  doubt  that  modern  life  is 
more  complex  and  there  are  more  things  to 
occupy  your  reader's  time  during  his  leisure 
hours." 

Persons  getting  married  today,  who  are  ac- 
counting for  the  increase  in  U.  S.  households. 
Mr.  Williams  declared,  "are  not  the  newspaper 
readers  that  we  were  20  years  ago."  The 
younger  people  have  formed  different  habits, 
he  said. 


Hobby  to  Address  AWRT 

OVETA  CULP  HOBBY,  Secretary  of  Health, 
Education  &  Welfare,  will  address  the  national 
convention  of  American  Women  in  Radio  & 
Television,  according  to  Jane  Dalton,  WSPA 
Spartanburg,  S.  C,  AWRT  president.  The  con- 
vention will  be  held  May  5-8  at  the  Drake 
Hotel.  Chicago. 

Other  speakers  will  include  Mildred  Mc- 
Afee Horton,  first  woman  board  member 
of  NBC  and  wartime  commander  of  the 
WAVES;  Harold  E.  Fellows,  NARTB  presi- 
dent, and  Bea  Adams,  vice  president  of  Gard- 
ner Adv.  Co.,  St.  Louis.  Mrs.  Hobby,  who  was 
executive  director  of  KPRC-AM-TV  Houston 
prior  to  her  government  appointment,  will  be 
guest  speaker  at  the  annual  McCall's  Magazine 
Awards  Banquet  May  7.  Miss  Adams  will 
speak  the  previous  day  on  the  topic,  "What's 
Your  Hurry." 
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RACING    COMPETITION  ? 

WGR-TV  Buffalo  can  give  your  sales 
a  big  boost  in  this  market. 
Consider  these  facts: 


©  Consistently  proved  to  be  Buffalo's  favorite  station.  Twelve 
of  the  top  15  shows  are  on  WGR-TV.  (Pulse) 

•  Serves  over  447,938  TV  homes  in  U.  S.  plus  a  bonus  of 
407,619  in  Canada. 

•  Your  advertising  completely  merchandised  to  your  trade. 
Ask  for  details. 

•  And  a  friendly  station  to  do  business  with. 


to  get  ahead  in  Buffalo- Niagara 


you  need 


WGR-TV 


CHANNEL 


BUFFALO 

NBC  BASIC 


representatives  —  Headley-Reed 

In  Canada  —  Andy  McDermott -Toronto 
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JANE  FROMAN,  star  of  her  own  show  on 
CBS-TV,  leads  this  impromptu  quartet  in 
a  rendition  of  "With  a  Song  in  My  Heart," 
in  celebration  of  her  choice  by  the  Balti- 
more Ad  Club  as  the  "Outstanding  Tv 
Personality  of  1954."  L  to  r:  S.  L.  Ham- 
merman, Baltimore  realtor  and  chairman 
of  the  ad  club  banquet  committee;  C.  R. 
Zarfoss,  vice  president,  Western  Maryland 
Railroad  and  ad  club  president;  Miss 
Froman,  and  Gov.  Theodore  R.  McKeldin 
of  Maryland. 

Horton  Advises  Ad  Group 
On  Selection  of  Media 

ADVERTISERS  and  agencies  today,  faced  with 
the  challenge  of  selecting  a  particular  medium 
to  solve  a  particular  sales  problem,  were  ad- 
vised on  media  selection  by  Frederic  L.  Horton, 
NBC  director  of  network  sales,  in  a  talk  before 
the  Advertising  Council  of  Dallas  last  week. 
Mr.  Horton  prefaced  his  remarks  on  the  value 
of  radio  with  a  recital  of  data  showing  that 
America  is  in  a  period  of  "dynamic  growth," 
with  substantial  increases  in  purchasing  power 
since  1940  and  a  more  equitable  distribution 
of  income  since  that  period. 

But  radio,  Mr.  Horton  contended,  "is  not 
being  used  to  the  extent  that  it  should  be  and 
consequently  is  not  contributing  to  this  coun- 
try's dynamic  growth,  of  which  it  is  fully 
capable."  He  claimed  this  deficiency  is  not 
the  fault  of  the  medium,  pointing  out  that  at 
NBC  new  ways  have  been  devised  to  use  radio 
for  "unrivaled  dollar  efficiency"  and  "thous- 
ands" have  been  spent  on  research  to  "prove 
that  radio  provides  a  huge  audience  for  the 
advertiser"  (also  see  story  on  Robert  W.  Sarnoff 
radio  talk,  page  92). 

Mr.  Horton  pointed  out  that  radio  is  "the 
only  medium  capable  of  reaching  people  in 
so  many  places,  under  so  many  circumstances 
— reaching  them  while  they  are  using  or  are  in 
need  of  the  product  you  sell,  and  we  at  the 
networks  have  redesigned  our  programming 
and  sales  policies  to  best  fit  the  listening  habits 
of  the  nation."  Mr.  Horton  said  that  the  public 
realized  the  value  and  importance  of  radio, 
and  cited  the  results  of  the  recent  NBC-Starch 
survey  on  evening  radio  listening,  which  he 
described  as  "most  gratifying." 

He  asserted  that  some  .agencies  and  clients 
had  sold  radio  short,  and  suggested  they  under- 
take a  study  of  every  medium  to  ascertain  its 
value  and  to  use  the  best  medium  geared  to 
meet  a  specific  sales  problem.  He  proposed 
that  radio  be  used  "when  and  where  its  unique 
values  can  best  make  their  contributions  to 
the  solving  of  those  problems." 


Conn.  Group  Warned 
On  Control  Attempts 

BROADCASTERS  might  as  well  prepare 
themselves  for  years  of  "broadcast  baiting," 
NARTB  President  Harold  E.  Fellows  told  the 
Connecticut  Broadcasters  Assn.  Thursday  at  a 
meeting  held  at  the  Bond  Hotel,  Hartford. 
All  CBA  stations  except  one  attended  the 
meeting. 

Taking  part  in  the  program  were  Gov.  Abra- 
ham A.  Ribicoff,  of  Connecticut;  FCC  Comr. 
John  C.  Doerfer;  C.  E.  Midgley  Jr..  media  su- 
pervisor of  Ted  Bates  &  Co.,  and  Frank  Silver- 
nail,  director  of  station  relations  for  BBDO. 
(See  story  page  34-35.)  J.  Maxim  Ryder, 
WBRY  Waterbury,  presided  as  CBA  president. 

Mr.  Fellows  said  broadcasters  must  jointly 
fight  government  infiltration  into  the  social 
and  economic  facets  of  the  nation.  He  added 
that  46  states  have  now  formed  broadcaster 
associations.  Citing  data  on  the  size  of  the 
broadcast  audience  he  said,  "On  a  national 
average  there  are  62.406  people  for  every  radio 
station  in  the  U.  S.  .  .  .  There  are  400,982 
people  for  every  tv  station.  .  .  .  There  are  on 
the  air  in  the  U.  S.  now  2,583  am  radio  sta- 
tions and  402  tv  stations.  In  the  year  just 
passed  more  radio  stations  went  on  the  air 
than  tv  stations." 

Broadcasters  owe  their  obligation  to  fight 
proposed  control  of  the  medium  first  to  the 
people  and  only  secondarily  to  themselves.  A 
trade  association,  he  said,  must  wage  a  defense 
against  injury  and  work  constantly  toward  self- 
improvement.  In  the  latter  connection  he  cited 
the  radio  and  tv  codes,  liaison  with  state  asso- 
ciations in  freedom  of  information  and  sports, 
and  cooperation  in  solving  common  problems. 

Gov.  Ribicoff,  speaking  extemporaneously, 
said  he  did  not  plan  to  build  educational  radio- 
tv  stations  but  could  use  them  as  clubs  to  in- 
duce commercial  stations  to  do  a  good  public 
service  job.  Failing,  he  could  go  ahead  with 
state  stations,  he  said.  Gov.  Ribicoff  said  he 
would  sign  a  bill,  if  passed,  giving  stations 
libel  protection  against  statements  by  political 
candidates.  He  opposed  telecasting  of  court 
trials  and  said  he  was  "not  for  coverage  of 
public  hearings."  Only  one  radio  station  covers 
his  twice-daily  news  conferences.  Gov.  Ribi- 
coff said. 

Texas  Broadcasters  Meet 
April  25  in  San  Antonio 

SPRING  membership  meeting  of  the  Texas 
Assn.  of  Broadcasters  will  be  held  April  25  at 
the  Gunter  Hotel,  San  Antonio,  according  to 
Louis  R.  Cook,  KNOW  Austin,  TAB  president. 

Mr.  Cook  has  named  two  committees  to 
cooperate  with  NARTB  activities  in  the  sports 
and  freedom  of  information  fields.  Named  to 
the  sports  committee  were  Earle  Fletcher, 
KXOL  Fort  Worth,  chairman;  Jack  Wallace, 
KBST  Big  Spring;  James  Curtis,  KFRO  Long- 
view;  Fred  Kincaid,  KPLT  Paris,  and  Dave 
Russell,  KFDM  Beaumont. 

Appointed  to  the  freedom  of  information 
group  were  Dave  Morris,  KNUZ  Houston, 
chairman;  Joe  W.  Leonard  Jr.,  KGAF  Gaines- 
ville; James  W.  Bradner,  KGBC  Galveston; 
George  Tarter,  KCBD  Lubbock,  and  Lewis 
Seibert,  KGKL  San  Angelo. 

RETMA  Group  Meets  March  20 

FOURTH  ANNUAL  membership  rally  of 
manufacturers  of  commercial  and  military  elec- 
tronic equipment  will  be  held  March  20  at 
the  Roosevelt  Hotel,  New  York,  by  Radio-Elec- 
tronics-Tv  Mfrs.  Assn.  Maj.  Gen.  George  I. 


Back.  Chief  Signal  Officer  of  the  Army,  will 
be  a  speaker,  according  to  F.  R.  Lack,  Western 
Electric  Co.,  chairman  of  RETMA's  Electronics 
Industry  Committee.  The  meeting  will  precede 
the  annual  Institute  of  Radio  Engineers  con-; 
vention  and  equipment  show. 

Negro  Leaders  Satisfied 
With  Radio-Tv  Boycott 

NEGRO  LEADERS  last  week  expressed  them- 
selves as  "highly  satisfied"  with  their  move  for 
a  two-hour  boycott  on  Feb.  28  by  Negroes  and 
other  non-whites  in  the  New  York  area  of  aU 
radio  and  tv  programs  [B»T,  Feb.  28],  but  they 
acknowledged  they  could  not  determine  the 
effectiveness  of  the  action. 

Odell  Clark,  chairman  of  the  labor  and  in- 
dustry committee  of  the  New  York  National 
Assn.  for  the  Advancement  of  Colored  People, 
which  staged  the  boycott  from  8:30-10:30  p.m. 
as  .a  means  of  dramatizing  the  campaign  for 
more  jobs  in  radio  and  tv  for  non-whites,  told 
B»T  that  committee  members  believed  there  had 
been  "wholehearted  cooperation"  in  Harlem 
and  other  non-white  communities  in  New 
York.  He  added  the  committee  was  of  the 
opinion  that  other  means  of  highlighting  its 
campaign  should  be  implemented — not  neces- 
sarily another  boycott — and  it  now  is  laying 
plans  for  such  an  action. 

The  committee,  Mr.  Clark  said,  plans  to 
continue  to  schedule  meetings  with  stations  and 
networks  as  part  of  its  drive  to  obtain  "full 
integration"  of  Negro  and  other  non-white  per- 
formers, technicians  and  employes  in  the 
broadcasting  field. 

FPA  Elects  Lowendahl; 
Approves  SAG  Contract 

ELECTION  of  Walter  Lowendahl  as  president 
of  the  Film  Producers  Assn.  of  New  York, 
succeeding  David  Pincus,  president  of  Carni- 
val Films  Inc..  has  been  announced.  Mr. 
Lowendahl  is  executive  vice  president  of  Trans- 
film  Inc.,  New  York. 

Others  elected  were:  Harold  Wondsel,  Sound 
Masters  Inc.,  vice  president:  Herbert  Kerkow, 
Herbert  Kerkow  Inc.,  secretary,  and  Edward 
Lamm,  Pathescope  Co.  of  America  Inc.,  treas- 
urer. 

Elected  to  the  board  of  directors  were:  Henry 
Strauss,  Henry  Strauss  &  Co.;  Peter  Mooney, 
Audio  Productions  Inc.;  Jack  Henderson,  Sarra 
Inc.;  Robert  Lawrence.  Robert  Lawrence  Pro- 
ductions Inc.,  and  Mr.  Pincus. 

FPA  also  approved  the  producer-Screen  Ac- 
tors Guild  1955  contract  for  filmed  commercials 
which  had  already  been  approved  by  the  nego- 
tiating committee  of  the  Screen  Actors  Guild 
and  is  now  in  the  process  of  being  signed. 

NFAA  to  Meet  April  13-15 

SECOND  national  convention  of  the  National 
Federation  of  Advertising  Agencies  Inc.,  Los 
Angeles-headquartered  network  of  25  Ameri- 
can and  Canadian  agencies,  will  be  held  at  the 
Escape  Hotel,  Ft.  Lauderdale,  Fla.,  from  April 
13  to  15,  NFAA  President  Robert  W.  Maerck- 
lein,  Maercklein-Nelson  Adv.,  Milwaukee, 
announced  last  week. 

Kentucky  Assn.  Sets  Meeting 

SPRING  meeting  of  Kentucky  Broadcasters 
Assn.  will  be  held  March  29  at  the  Brown  Hotel, 
Louisville,  with  Carl  Haverlin.  BMI  president, 
addressing  the  banquet.  A  morning  business 
meeting  is  planned  followed  by  an  afternoon 
"bull  session."  The  KBA  executive  committee 
will  meet  the  evening  of  March  28.  Mike 
Layman,  WSFC  Somerset,  is  president  of  KBA. 
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BIG  ONES 
for  little  ones  . . . 

You  have  a  problem?  Want  to 
demonstrate  how  something  tiny 
works?  Want  to  bring  something 
enormous  into  the  studio  before  the 
TV  camera  ?  Your  answer  is .  .  .Film  — 
for  shows  that  tell  all  about 
everything,  without  change  or  "fluff,'' 
day  after  day,  on  or  off  network. 
What's  more,  it's  easy,  economical  to 
USE  EASTMAN  FILM. 
For  complete  information,  write  to: 
Motion  Picture  Film  Department 
EASTMAN  KODAK  COMPANY 
Rochester  4,  N.Y. 


East  Coast  Division 

342  Madison  Avenue 
New  York  17,  N.Y. 


Midwest  Division 

37  North  Wabash  Avenue 
CMcago  2,  Illinois 

AND  BE  SURE  to 


West  Coast  Division 

6706  Santa  Monica  Blvd. 
Hollywood  38,  California 


or  W.  J.  GERMAN,  INC. 

Agents  for  the  sale  and  distribution  of  Eastman 

Professional  Motion  Picture  Films 
Fort  Lee,  N.  J.;  Chicago,  III.;  Hollywood,  Calif. 


ttsj  COLOR  .  .  .  You'll  be  needing  it  soon. 


 ■ 


"COVERAGE"? 


She  &efaei  SPiatwn* 

WKZO  —  KALAMAZOO 

WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 

WJEF  — GRAND  RAPIDS 

WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 

KOLN  — LINCOLN,  NEBRASKA 

KOLN-TV  —  LINCOLN,  NEBRASKA 

Associated  with 
WMBD  — PEORIA,  ILLINOIS 


oure  half  naked  in  Nebraska  coverage  if  you 
don't  reach  Lincoln-Land — 42  double-cream  counties 
of  Central  Nebraska  and  Northern  Kansas — 
642,250  people  with  a  buying  income  of  $900,000,000. 
KOLN-TV  reaches  over  125,000  families  unduplicated 
by  any  other  station! 

The  KOLN-TV  tower  is  75  miles  from  Omaha! 
This  Lincoln-Land  location  is  farther  removed  from 
the  Omaha  market  than  is  Cincinnati  from  Dayton, 
Buffalo  from  Rochester  or  Lancaster  from 
Philadelphia. 


KOLN-TV 


COVERS  LINCOLN-LAND— NEBRASKA'S  OTHER  BIG  MARKET 


CHANNEL  10 


316,000  WATTS 


LINCOLN,  NEBRASKA 


ABC  DUM0NT 

c4very.-Knodel}  3nc.t  CxcluHve  National  (Representative* 
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Art  Directors  Set  Plans 
For  Adv.#  Editorial  Show 

THE  ART  Directors  Club  of  New  York 
ias  announced  plans  for  its  34th  annual  exhi- 
bition of  advertising  and  editorial  art  and  de- 
sign. Medals  and  awards  of  distinctive  honor 
will  be  determined  by  a  jury.  Deadline  date  for 
submitting  entries  to  the  club,  which  is  located 
at  115  E.  40th  St.,  New  York,  is  March  21. 

Any  advertising  or  editorial  material  which 
appeared  in  published  form  between  Feb.  15, 
1954,  and  Feb.  15,  1955,  is  acceptable  for 
pntry. 

!  Television  commercials  may  be  submitted  in 
either  a  film  or  kinescope  as  separate  reels. 
Live  commercials,  film  commercials,  limited 
action  commercials,  shared  ID's  should  be  sub- 
emitted  on  single  frame  entries  as  4"  x  5"  photo 
Sprints,  mounted  on  IVi"  x  1 1"  black  mat  back- 
log- 

A  50-cent  handling  fee  is  charged  for  each 
piece  of  material  submitted.  A  $5  handling  fee 
[is  charged  for  each  tv  commercial  film  sub- 
mitted. 

fa.  Broadcasters  Theme: 
'March  Is  Radio  Month' 


SATURATION  campaign,  "March  Is  Radio 
Month,"  is  being  conducted  by  the  Pennsylvania 
Assn.  of  Broadcasters,  with  130  radio  stations 
taking  part.  All  stations  are  using  kits  contain- 
ing announcements,  five-minute  package  pro- 
igrams,  publicity  material  and  newspaper  mats. 
David  A.  Bennett,  WTPA  (TV)  Harrisburg, 
president  of  PAB,  said  "the  number  of  state 
homes  where  families  listen  to  radio  has  in- 
creased to  over  3,001,000,  or  7%  of  the  radio 
homes  in  the  United  States." 
j  President  Bennett  said  there  are  150  radio 
sets  per  square  mile  in  the  state,  not  counting 
automobile  radios.  Stations  are  broadcasting 
brief  messages  describing  their  public  service, 
news,  entertainment  and  community  programs 
and  activities. 

Three  Stations  Join  RAB 

RADIO  Advertising  Bureau  has  announced  the 
addition  of  CKLW  Windsor-Detroit,  WMAL 
Washington  and  WIBC  Indianapolis  as  RAB 
members.  Arch  L.  Madsen,  director  of  member 
service  said  "addition  of  major  stations  like 
these  is  reducing  to  a  negligible  number  the 
major  market  radio  stations  not  now  in  mem- 
bership." 

Missouri  Assn.  Sets  Meeting 

MISSOURI  Broadcasters  Assn.  March  15-16 
■  will  hold  its  semi-annual  meeting  in  connection 
with  the  BMI  clinic  at  the  Colonial  Hotel, 
Springfield,  Mo..  Catherine  Roer,  secretary  of 
the  association,  has  announced.  Gene  W.  Den- 
nis, account  executive  of  R.  J.  Potts,  Calkins  & 
Holden,  Kansas  City,  will  be  the  principal 
speaker  at  the  opening  session. 


TRADE  ASSN.  PEOPLE 


Jerome  Sill,  general  manager,  WMIL  Milwau- 
kee, elected  president,  Wisconsin  Broadcasters 
Assn.,  filling  unexpired  term  of  Harry  Peck, 
formerly  of  WISN  Milwaukee. 

Robert  T.  Mason,  president,  Marion  Broadcast- 
ing Co.  (WMRN  Marion,  Ohio)  chosen  Fifth 
District  Adv.  Club  Man  of  the  Year,  at  Adv. 
Federation  of  America  district  meeting  for  na- 
tional and  local  civic  participations  and  en- 
deavors and  achievements  in  radio  field;  Bar- 
ney Bigler,  editor,  Ad-Denda,  house  organ, 
Marion  Sales-Ad  Club,  presented  award  for 
excellence  of  publication. 


FCC  PROPOSES  RULE  TO  KEEP  TV  TOWERS 
WITHIN  FIVE  MILES  OF  ASSIGNED  CITY 

Move  is  first  Commission  has  made  to  tighten  up  the  rules  of  its  Sixth 
Report.  Action  came  after  WKNX-TV  Saginaw  request.  Five  cases 
involving  antenna  moves  are  now  before  the  Commission,  and  at 
least  five  stations  now  operating  are  covering  major  markets  from 
transmitters  more  than  five  miles  from  the  home  city. 


ALMOST  three  years  after  it  issued  its  nation- 
wide tv  allocation  plan  and  rules — following 
the  three-and-a-half-year  freeze  on  tv  grants — 
the  FCC  moved  last  week  to  tighten  up  its 
tv  rules. 

In  the  first  such  move — previous  revisions 
(satellite  operation,  low  power,  etc.)  tended  to 
liberalize  the  regulations  set  forth  in  the  1952 
Sixth  Report  and  Order — the  FCC  proposed  to 
limit  tv  transmitter  locations  to  not  more  than 
five  miles  from  the  borders  of  the  city  to  which 
a  channel  is  allocated. 

The  notice  of  proposed  rule-making  was 
issued  the  same  day  the  FCC  wrote  to  WSTV- 
TV  Steubenville,  Ohio,  that  the  $3  million  pur- 
chase of  the  ch.  9  station  by  CBS  and  its  move 
to  Florence,  Pa. — with  its  transmitter  located 
3.5  miles  from  downtown  Pittsburgh — could 
not  be  granted  without  a  hearing. 

The  FCC's  new  five  mile  limit  for  tv  an- 
tennas followed  a  petition  by  ch.  57  WKNX- 
TV  Saginaw,  Mich.,  asking  that  very  thing 
[B»T,  Dec.  20,  1954].  WJRT  (TV)  Flint, 
Mich.,  was  the  only  party  to  file  an  opposition 
to  this  petition. 

The  proposal  would  permit  exceptions  to 
be  made  provided  good  cause  is  shown.  The 
Commission  mentioned  air  hazard  considera- 
tions and  local  zoning  regulations  as  two  such 
reasons. 

Waiver  Requires  Plans  Disclosure 

Any  request  for  a  waiver,  the  Commission 
pointed  out,  would  have  to  make  a  full  dis- 
closure of  all  agreements  and  understandings 
with  networks.  It  also  would  require  full  dis- 
closure of  studio  plans,  hours  of  local  program- 
ming and  a  description  of  programming  from 
each  studio,  if  more  than  one. 

The  WKNX-TV  request — which  was  filed  by 
the  Washington  law  firm  of  Cottone  & 
Scheiner — proposed  that  the  FCC  withhold 
action  on  any  applications  seeking  transmitter 
sites  farther  away  than  five  miles  of  the  main 
city  pending  the  resolution  of  this  transmitter 
location  proposal.  The  Commission  said,  how- 
ever, that  this  was  not  necessary.  It  would 
consider  such  applications  on  a  case-by-case 
basis. 

Actually,  a  petition  similar  in  intent  to  the 
WKNX-TV  proposal  was  filed  in  1953  by 
WGRD  Grand  Rapids.  It  asked  that  the  FCC 
require  that  no  station  put  a  signal  of  greater 
intensity  over  any  city  than  that  which  it  places 
over  its  "principal"  city.  This  was  denied  by 
the  FCC  at  that  time. 

Comments  on  the  FCC's  five-mile-limit 
proposal  is  requested  by  April  15,  with  reply 
comments  due  April  25. 

When  CBS  bought  WSTV-TV  Steubenville 
— pending  FCC  approval,  of  course — the  sta- 
tion asked  that  the  channel  be  moved  to 
Florence,  less  than  15  miles  from  Steubenville, 
in  Allegheny  County,  Pa.  Current  FCC  regu- 
lations permit  channels  to  be  moved  to  an- 
other city  within  15  miles  of  the  city  to  which 
originally  assigned  without  the  requirement  of 
a  rule-making  proceeding. 

WSTV-TV  also  proposed  to  place  its  trans- 
mitter site  3.5  miles  from  the  center  of  Pitts- 
burgh, and  22.5  miles  from  Florence.  There 
is  no  fixed  requirement  regarding  antenna" sites 


for  tv  stations  except  mileage  separation  and 
the  placing  of  a  minimum  signal  strength 
over  the  so-called  principal  city  (74  dbu  for 
channels  2-6,  77  dbu  for  channels  7-13  and 
80  dbu  for  uhf  channels). 

This  caused  the  Commission  pause. 

In  its  March  2  McFarland  letter  to  WSTV 
and  to  CBS,  the  Commission  said  it  was  not 
its  intention  to  permit  Sec.  3.607(b)  to  be 
used  as  a  bridge  to  locate  stations  to  serve  a 
community  more  than  15  miles  from  the  city 
to  which  the  channel  is  allocated.  This  move, 
the  FCC  said,  is  "inconsistent"  with  the  purpose 
of  the  tv  channel  allocation.  The  additional 
area,  permitted  by  the  15-mile-rule  [Sec.  3.607 
(b)],  is  not  included  in  the  Steubenville  sta- 
tions' coverage,  but  substituted,  the  Commis- 
sion said. 

The  FCC  asked  for  a  reply  in  30  days. 

The  Commission's  action  on  WSTV-TVs 
request  to  move  its  channel  to  permit  it  to 
cover  a  large  metropolitan  area  [See,  "Coming 
in  the  Back  Door  to  Cover  a  Major  Market," 
B»T,  Jan.  17]  is  actually  the  second  such  by 
the  FCC.  Late  last  year,  when  KSLM-TV 
Salem,  Ore.,  asked  permission  to  move  its 
transmitter  site  to  a  location  35  miles  from 
Salem — the  better  to  cover  Portland,  Ore. — 
the  Commission  demurred,  asking  the  Salem 
station  to  explain  its  reasons. 

Pending  applications  at  the  FCC  which  seek 
such  moves  involve  WSLA  (TV)  Selma,  Ala., 
which  seeks  to  move  its  transmitter  49  miles 
away,  to  cover  Montgomery.  Ala.;  KGEO-TV 
Enid,  Okla.,  which  wants  to  move  its  antenna 
to  a  site  30  miles  away,  to  cover  Oklahoma 
City,  and  KSWS-TV  Roswell,  N.  M.,  which 
wants  to  move  its  site  40  miles  away  in  order 
to  encompass  a  region  which  includes  Clovis, 
Portales,  Carlsbad,  Hobbs.  Lovington  and  the 
White  Mountains  area. 

All  are  still  being  processed. 

Among  the  stations  now  operating  whose 
antennas  are  a  considerable  distance  away  from 
the  principal  city — much  more  than  the  five 
miles  recommended  in  the  FCC's  proposal  last 
week — are: 

KGUL-TV  Galveston,  Tex.,  whose  antenna 
is  21  miles  away,  and  which  holds  a  grant  for 
a  transmitter  site  27  miles  away,  covering 
Houston:  KOVR  (TV)  Stockton.  Calif.,  35 
miles  away,  covering  San  Francisco:  KTVX 
(TV)  Muskogee,  22.5  miles  away,  covering 
Tulsa;  WTTV  (TV)  Bloomington.  Ind..  30  miles 
away,  covering  Indianapolis;  WINT  (TV) 
Waterloo,  Ind..  18  miles  away,  covering  Fort 
Wayne. 

Holding  grants,  but  not  yet  on  the  air,  are 
KCOA  (TV)  Corona.  Calif.,  whose  antenna  is 
35  miles  away,  covering  San  Francisco,  and 
WTVM  (TV)  Muskegon,  Mich.,  whose  trans- 
mitter site  is  20  miles  away,  covering  Grand 
Rapids. 

Although  not  exactly  in  the  same  category 
as  those  above,  the  situation  involving  WSPA- 
TV  Spartanburg.  S.  C,  also  is  considered  among 
the  cases  which  are  affected  by  the  FCC's  pro- 
posed 5  mile  rule.  WSPA-TV  is  seeking  to 
move  its  transmitter  to  Paris  Mt.,  27  miles  from 
Spartanburg  and  a  half-dozen  miles  from  Green- 
ville. S.  C.  It  has  been  under  constant  attack 
from  Greenville  and  Anderson,  S.  C,  stations. 


Broadcasting 


Telecasting 


March  7.  1955 


Page  67 


GOVERNMENT 


The  Censorship  That 

The  gag  agreement  between  British  po- 
litical leaders  to  silence  discussion  on 
specific  issues  during  a  two-week  period 
prior  to  Parliament  debate  evoked  a 
minor  bombshell  in  Britain  (see  story, 
page  97).  CBS  Radio  news  analyst  Eric 
Sevareid  had  this  to  say  on  his  CBS 
Radio  broadcast  of  last  Monday  night. 

GOOD  EVENING  .  .  .  Radio  and  television 
have  become  integral  parts  of  the  political 
life  of  both  the  American  and  the  British 
people.  But  the  London  dispatches  this 
week  reveal  again  the  sharp  contrast  in  op- 
erations of  the  electronics  media  and  in  the 
philosophies  behind  them. 

Broadcasting  in  Britain  is  a  quasi-govern- 
mental monopoly.  Generally  it  is  handled 
with  sufficient  skill  and  freedom  so  that 
people  are  hardly  aware  of  the  ultimate 
hand  of  government.  This  week  the  British 
people  are  keenly  aware  of  it;  they  have  sud- 
denly discovered  that  political  leaders  have 
so  arranged  things  that  they  may  not  hear, 
on  tv  or  radio,  panel  discussions  of  vital 
public  matters  within  two  weeks  preceding 
debate  on  the  specific  matter  by  the  British 
Parliament.  This  was  revealed  by  an  angry 
moderator,  forbidden  to  discuss  the  hydro- 
gen bomb.  Churchill  endorses  this  general 
prohibition.  He  believes  public  debate 
would  impair  the  prestige  and  power  of  the 
Parliament  he  loves. 

Exactly  why  is  a  little  hard  to  see.  These 
matters  are  debated,  searchingly  and  con- 
stantly in  the  British  press,  any  time  the 
press  chooses;  and  the  actual  parliamentary 
debates — never  broadcast — are  read  in  de- 
tail by  about  as  small  a  proportion  of  the 
public  as  read  the  Congressional  Record 
here  in  America.  One  would  think  that 
broadcast  debate,  by  authorities  from  private 
as  well  as  political  life,  would  not  only  en- 
rich the  public's  understanding  but  infinitely 
enrich  and  sharpen  the  debate  when  it 
reaches  the  Parliament.  That  is  constantly 
occurring  here  in  Washington. 

Given  the  government's  control,  the  BBC 
cannot  fight  its  own  battles  publicly.  So  the 
London  press  is  challenging  the  government 
either  to  impose  this  gag  by  law,  or  to  re- 
move it.  The  real  story  of  the  gag  is  a  revela- 
tion of  the  dangerous  distortions  to  which 
government  monopoly  can  lead;  for  it  has 
been  imposed  in  actuality,  by  private  agree- 
ment between  the  political  party  leaders,  both 
those  in  and  those  out  of  government.  And 
the  critics  argue  that  they  are  not  so  much 
concerned  with  the  prestige  of  Parliament 
as  they  are  with  control  of  their  particular 


Impoverishes  Freedom 

party.  In  the  party's  interest,  they  are  trying 
to  control  the  manner  in  which  public  issues 
are  presented,  and  by  which  party  person- 
alities. One  of  the  results  of  this  political 
interference  with  what  the  people  shall  hear 
is  that  British  broadcasting  presents  only 
those  political  debaters  selected  for  it  by 
the  two  party  leaderships. 

It  is  a  fashion  for  some  intellectuals  who 
deplore  the  wide  and  sometimes  wild  in- 
tellectual variety  of  American  broadcast- 
ing to  express  preference  for  the  British  sys- 
tem, where  all  is  so  neat  and  high  minded 
and  orderly.  If  they  are  not  disturbed  by 
this  arrogation  of  control  over  the  British 
mind,  then  surely  they  have  forgotten  the 
basic    relationship    between    freedom  and 


SEVAREID 

order.  Each  depends  upon  the  other,  but 
order  so  imposed  as  this  can  lead  only  to 
disorder. 

This  is  not  to  say  that  America  has  no  dis- 
order in  its  broadcast  discussions  of  public 
issues,  it  does  indeed,  but  it  comes,  happily, 
not  because  of  political  control  but  because 
of  the  very  freedom,  the  very  variety  to  be 
found  in  our  broadcast  spectrum  in  any 
given  week.  The  number  of  discussion  pro- 
grams has  grown  at  a  rate  much  greater  than 
has  the  supply  of  political  figures  worth  lis- 
tening to;  so  we  tend  to  hear  the  same  per- 
sonalities over  and  over  again  on  the  best 
level,  and  second-rate  personalities  on  vari- 
ous other  levels. 

This  is  a  serious  problem,  hard  to  solve; 
but  its  solution  does  not  depend  upon  secret 
agreements  between  those  who  hold  the  po- 
litical power.  And  for  any  democracy,  the 
problem  imposed  by  informational  wealth 
is  a  safer  problem  than  that  of  poverty  im- 
posed. 


S.  F.  Tv  Problems  Unknown 
When  Site  Picked,  Ike  Says 

PRESIDENT  Eisenhower  was  not  aware  of  the 
problems  facing  radio-tv  broadcasters  in  cov- 
ering the  1956  presidential  nominating  conven- 
tions in  two  widely-separated  cities  within  a 
short  period,  he  said  at  his  Wednesday  news 
conference. 

Asked  by  Edward  T.  Folliard,  of  the  Wash- 
ington Post  and  Times-Herald,  what  he  thought 
about  San  Francisco  as  a  site  for  the  Republi- 
can convention  and  the  merits  of  a  short  cam- 
paign, the  President  said: 

"Well,  when  they  asked  me  about  this  selec- 
tion of  cities,  I  didn't  know  all  of  the  technical 


details  of  television,  and  switching  it  from  one 
convention  to  another  or  all  of  the  other  things 
that  so  engaged  the  attention  of  the  (Republican 
National)  Committee. 

"I  said  I  knew  the  climate  of  the  areas,  and 
I  liked  that,  San  Francisco,  better  than  I  did 
Chicago;  that  was  my  remark. 

"Now,  I  don't  know  that  the  timing  and  the 
place  has  any  great  effect  upon  the  succeeding 
campaign.  I  doubt  that  it  has. 

"I  rather  think  it  is  a  good  thing  to  shift 
around  from  one  city  to  another,  really,  that  is 
what  I  thought,  instead  of  always  going  back 
to  the  same  place — switch  around  in  this  coun- 
try. It  is  a  big  country,  and  if  the  place  can 
accommodate  the  members  of  the  convention, 
let's — why,  let's  go  there  once  in  a  while." 


DISMISSAL  OF  LAMB 
CASE  ASKED  OF  FCC 

Petition  for  renewal  of  Edward 
Lamb's  WICU  (TV)  Erie,  Pa.,  is 
filed.  It  charges  FCC  failed  to 
substantiate  charges  against 
Mr.  Lamb. 

PETITION  to  dismiss  the  WICU  (TV)  Erie, 
Pa.,  license  renewal  proceeding  and  grant  the 
station's  renewal — on  the  ground  the  FCC  has 
failed  to  find  any  evidence  which  would  dis- 
qualify owner  Edward  Lamb — was  filed  with 
the  Commission  Tuesday. 

A  companion  motion  also  was  tendered  to 
withdraw  and  delete  the  issue  concerning  the 
charge  by  Mr.  Lamb  that  FCC  employes 
caused  at  least  one  bribe  to  be  offered  to  secure 
false  evidence  against  him.  Reply  to  these 
pleadings  is  to  be  filed  early  this  week  by  the 
FCC  Broadcast  Bureau.  It  is  expected  to 
oppose  the  motions. 

The  WICU  hearing  was  recessed  by  Examiner 
Herbert  Sharfman  a  fortnight  ago,  following 
completion  of  cross-examination  of  ex-com- 
munist Lowell  Watson,  when  Lamb  counsel 
Russell  Morton  Brown  gave  notice  of  his  in- 
tention to  file  the  petition. 

Pointing  to  the  recantations  of  testimony  by 
Mr.  Watson  and  Mrs.  Marie  Natvig,  both  of 
whom  previously  had  identified  Mr.  Lamb  with 
communist  activities,  Mr.  Brown  charged  that 
the  Broadcast  Bureau  had  completely  failed  to 
make  a  case  [B*T,  Feb.  28]. 

Both  Mr.  Watson  and  Mrs.  Natvig  testified 
before  Mr.  Sharfman  last  month  that  their 
testimony  last  fall,  linking  Mr.  Lamb  with 
communism,  was  false  and  incorrect.  Mrs.  Nat- 
vig charged  FCC  counsel  with  "coercion"  as 
the  explanation  for  her  original  testimony. 
Mr.  Watson  claimed  he  had  been  "conditioned" 
and  misled. 

Meanwhile,  a  Federal  grand  jury  in  Wash- 
ington last  Monday  and  Tuesday  considered 
the  testimony  .given  by  Mrs.  Natvig  in  the  FCC 
hearing.  After  a  mid-week  recess,  the  grand 
jury  was  to  resume  its  inquiry  Friday,  a  Justice 
Dept.  spokesman  said. 

Advised  to  Keep  Silent 

Mrs.  John  Dwyer,  attorney  appointed  by  the 
Legal  Aid  Society  for  Mrs.  Natvig,  told  B*T 
that  although  Mrs.  Natvig  originally  indicated 
she  would  appear  before  the  grand  jury  volun- 
tarily, she  probably  would  advise  Mrs.  Natvig 
not  to  appear  and  not  to  issue  any  public  state- 
ment. 

On  Tuesday,  two  FCC  employes  testified  be- 
fore the  grand  jury.  They  were  recognized  by 
reporters  as  Thomas  B.  Fitzpatrick,  attorney, 
and  Robert  D.  J.  Leahy,  investigator.  Both  have 
been  working  on  the  Lamb  case  for  the  Com- 
mission. 

At  the  request  of  the  Justice  Dept.,  the  FCC 
also  has  turned  over  the  transcripts  of  Mr. 
Watson's  testimony  in  the  Lamb  case. 

In  his  memorandum  of  law  to  support  his 
motion,  Mr.  Brown  explained  the  pleading  "is 
in  the  nature  of  a  demurrer  to  the  evidence, 
motion  for  directed  verdict,  motion  for  ac- 
quittal and  similar  trial  practices.  When  the! 
plaintiff  of  prosecution  [FCC]  has  failed  to 
make  out  a  prima-facie  case,  there  is  no  poinr 
in  putting  the  defense  [Mr.  Lamb]  to  the  need- 
less waste  of  time,  effort  and  expense  in  ad- 
ducing evidence."  He  cited  other  cases  which 
would  support  the  authority  of  Examiner  Sharf- 
man to  dismiss  the  proceeding  and  renew  j 
WICU's  license. 

The  WICU  petition  contended  "the  record 
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Electron  photo  microscope's  view  of  con- 
ventional oxide  coating  used  by  many 
long  play  tapes.  (Artist's  conception.) 


Similar  enlarged  view  showing  exclusive 
oxide  dispersion  method  developed  by 
"Scotch"Brand  for  new  Extra  Play  Tape. 


SEE  the  difference . . . 

;  -j 

then  hear  the  difference . . . 


"iou'll  notice  the  difference  at  once — the  way 
revolutionary  "Scotch"  Brand  Extra  Plav  Tape 
outperforms  ordinary  long  play  tapes  with  old- 
fashioned,  full-depth  oxide  coatings.  There's  a  crisp- 
er  tone,  higher  fidelity  on  "Scotch"  Brand  .  .  .  and 
a  generous  3  db.  boost  in  the  high  frequency  range. 

The  secret  of  "Scotch"  Brand's  superiority?  It's 
the  completely  new  oxide  dispersion  process.  By 
laying  carefully  filtered,  fine -grain  particles  in  a 


neat,  orderly  pattern,  "Scotch"  Brand  is  able  to 
produce  a  super-sensitive  magnetic  recording  sur- 
face that  contains  the  same  amount  of  oxide  as 
conventional  tapes,  yet  is  50%  thinner.  That's 
important  to  remember  when  buying  tape.  Because 
recording  experts  are  aware  that  a  thinner,  more 
potent  oxide  coating  is  essential  for  improyed  re- 
sults with  long  play  magnetic  tapes. 

Ask  for  "Scotch"  Brand  Extra  Play  Tape  today! 


REG.  U.  S.  PAT.  OFF. 

COTCH 


BRAND 


EfeRcuj  Magnetic  Tape  190 


The  term  "SCOTCH"  and  the  plaid  design  are  registered  trademarks  for  Magnetic  Tape  made  in  U.S.A.  by  MINNESOTA  MINING  AND  MFG.  CO.,  St.  Paul  6,  Minn. 
Export  Sales  Office:  99  Park  Avenue,  New  York  16,  N  Y. 
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contains  no  evidence  that  Edward  Lamb  mis- 
represented or  concealed  facts  from  the  Com- 
mission, and  there  is  no  evidence  of  record 
which  he  should  be  required  to  disprove." 

The  petition  asserted  the  record  "warrants 
and  requires"  a  finding  that  each  of  Mr.  Lamb's 
statements,  set  forth  by  the  FCC  in  its  hearing 
order  of  June  4,  1954,  "is  literally  and  actually 
true  and  correct."  The  statements  cited  were 
assertions  made  by  Mr.  Lamb  under  oath  that 
he  never  had  communist  ties. 

The  petition  requesting  the  FCC  to  delete  the 
issue  about  Mr.  Lamb's  allegation  of  attempted 
bribery  pointed  out  that  the  issue  "relates 
solely  to  averments  made  in  a  certain  com- 
plaint filed  by  the  applicant  in  the  U.  S.  Dis- 
trict Court"  last  summer.  The  court  suit  was  an 
unsuccessful  effort  to  halt  the  FCC  hearing 
[B«T,  June  14,  May  17,  1954]. 

"Inclusion  of  this  issue  in  the  matters  set  for 
hearing  would  require  the  applicant  to  disclose 
its  evidence  in  advance  of  trial,  and  this  might 
prejudice  the  conduct  of  the  court  proceedings 
and  interfere  with  the  administration  of  jus- 
tice," the  WICU  petition  said. 

Lamb  Buys  K.  C.  Heater  Firm 

PURCHASE  of  Rasch  Mfg.  Co.  (Security 
water  heaters),  50-year-old  Kansas  City  firm, 
by  Edward  Lamb  Enterprises  Inc.,  Toledo,  was 
announced  last  week  by  broadcaster-publisher 
Edward  Lamb.  His  firm  already  owns  White 
Products  Corp.,  Middleville,  Mich.,  maker  of 
the  White  line  of  gas  and  electric  water  heaters. 

Bricker  Says  Kefauver  Erred 
In  McConnaughey  Questioning 

SEN.  JOHN  W.  BRICKER  (R-Ohio)  in  a  letter 
last  week  to  Sen.  Estes  Kefauver  (D-Tenn.) 
charged  the  Tennessean  with  being  "factually 
erroneous"  during  the  Iatter's  questioning  of 
FCC  Chairman  George  C.  McConnaughey  at 
a  hearing  on  Mr.  McConnaughey's  nomination 
to  the  FCC  a  fortnight  ago  [B»T,  Feb.  28]. 

Sen.  Bricker  said  Sen.  Kefauver  was  wrong 
when  during  questioning  he  said  he  believed 
"we  have  never  had  a  commissioner  who  came 
on  the  Commission  who  had  been  the  counsel 
for  some  of  the  people  that  he  is  now  going  to 
have  control  over." 

Sen.  Bricker  named  three  members  or  former 
members  of  the  FCC  as  representing  broadcast 
interests  before  being  named  to  the  Commis- 
sion: Paul  A.  Porter,  a  former  FCC  chairman, 
who  was  Washington  counsel  for  CBS  for  five 
years  prior  to  his  appointment;  Wayne  Coy, 
also  a  former  FCC  chairman,  who  was  director 
of  WINX-AM-FM  Washington,  D.  C.  (now 
WOOK),  before  going  to  the  FCC,  and  present 
Comr.  Robert  T.  Bartley,  who  from  1939-43 
was  vice  president  of  the  Yankee  Network  and 
from  1943-47  was  employed  by  NAB  (now 
NARTB)  before  his  present  appointment  to 
the  FCC  in  1952. 

Sen.  Bricker  said  he  did  not  believe  Sen. 
Kefauver  "intentionally  singled  out  lawyers 
solely  by  reason  of  their  previous  professional 
connections  for  disqualification  from  service  on 
the  FCC."  He  added,  "I  believe  that  the  point 
raised  by  Sen.  Kefauver  presents  no  worthwhile 
measure  of  fidelity  to  public  trust  nor  can  it 
truthfully  gauge  even  unconscious  favoritism." 
He  asked  that  the  letter  be  made  a  part  of  the 
hearing  record. 

Mr.  McConnaughey  testified  at  the  hearing 
he  had  represented  AT&T  companies  during 
the  period  1948-53. 


WPRO-TV  Gets  STA 

AFTER  a  year-and-a-half  of  litigation 
since  its  original  grant,  ch.  12  WPRO- 
TV  Providence,  R.  I.,  was  granted  special 
temporary  authority  by  the  FCC  last 
week  to  begin  operation  on  a  commercial 
basis.  The  STA,  to  expire  Sept.  5,  is  con- 
ditioned upon  such  action  as  the  Com- 
mission may  be  required  to  take  as  the 
result  of  final  determination  of  the  ap- 
peal pending  in  court  by  ch.  16  WNET 
(TV)  Providence.  WNET  objected  to  the 
WPRO-TV  grant  in  a  Sec.  309(c)  eco- 
nomic protest.  Comr.  Frieda  B.  Hen- 
nock  dissented  in  the  action  to  grant  the 
STA. 


action  imminent 
on  McConnaughey 

THE  Senate  Commerce  Committee  will  meet 
in  closed  session  at  10  a.m.  Wednesday,  its 
regular  meeting  date,  to  act  on  the  nomination 
of  George  C.  McConnaughey  to  the  FCC  and 
to  transact  other  business. 

The  nomination  was  expected  to  be  reported 
favorably  by  the  committee,  although  it  was  not 
certain  whether  the  vote  would  be  unanimous. 

The  committee  had  been  expected  to  meet 
last  week  on  the  McConnaughey  nomination, 
but  Chairman  Warren  G.  Magnuson  (D-Wash.), 
who  left  on  a  business  trip  to  Seattle  shortly 
after  the  committee  hearing  the  week  before 
[B#T,  Feb.  28],  took  advantage  of  a  compara- 
tively quiet  period  in  the  Senate  to  remain  in 
his  home  state  a  few  days  longer.  He  was  to 
return  to  the  Nation's  Capital  today  (Monday). 

The  record  was  left  open  after  the  Feb.  23 
hearing  for  additional  comments.  Mr.  McCon- 
naughey, who  assumed  chairmanship  of  the 
FCC  Oct.  4  under  an  interim  appointment  by 
President  Eisenhower,  would  serve  the  re- 
mainder of  a  seven-year  term,  left  vacant  by 
the  resignation  of  Comr.  George  Sterling,  which 
began  July  1,  1950. 

After  committee  approval,  the  McCon- 
naughey nomination  would  go  to  the  Senate 
for  vote  on  confirmation. 

Three  New  Standard  Outlets 
Given  FCC  Authorization 

NEW  standard  daytime  stations  at  Madison, 
Ind.,  Albuquerque,  N.M.,  and  Mayodan,  N.C., 
were  granted  by  the  FCC  late  last  week. 

New  daytime  am  station  on  1270  kc  with  1 
kw  directional  at  Madison.  Ind.,  was  authorized 
to  Electronic  Laboratories  Inc.,  former  permit- 
tee of  WORX  Madison.  The  permit  for  WORX, 
daytime  on  1440  kc  with  500  w  directional, 
was  deleted  by  the  FCC  last  November. 

At  Albuquerque,  a  new  facility  on  1430  kc 
with  500  w  was  granted  to  Grande  Broadcast- 
ing Co.,  an  equal  partnership  of  D.  W.  Schieber, 
employe  for  manufacturer  of  house  trailers,  and 
W.  R.  King,  farm  director  and  announcer  at 
KYMA  Yuma,  Ariz. 

At  Mayodan,  a  new  daytime  station  on  1420 
kc  with  500  w  was  granted  to  G.  E.  McDaniel, 
stockholder  of  WFMB  (FM)  there.  Mr.  Mc- 
Daniel also  deals  in  real  estate  and  furniture. 

FCC  also  authorized  WDVH  Gainesville, 
Fla..  to  change  operation  from  directional  day- 
time to  non-directional  on  980  kc  with  5  kw. 


SENATE  UNIT  APPROVES 
COMMUNICATIONS  PACT 

ITC  treaty  now  goes  to  the 
Senate  for  ratification.  It  pro- 
vides appeal  to  the  World 
Court  or  arbitration  on  Soviet 
jamming  of  Voice  broadcasts. 

THE  SENATE  Foreign  Relations  Committee 
last  week  reported  favorably  on  the  Interna- 
tional Telecommunications  Convention  with 
annexes  and  final  protocol  signed  in  December 
1952  at  Buenos  Aires.  The  treaty  now  goes 
to  the  Senate  for  ratification. 

The  Senate  heard  testimony  from  a  State 
Dept.  official  that  the  convention  has  "no 
teeth"  to  prevent  Soviet  jamming  of  Voice  of 
America  broadcasts. 

Francis  Colt  DeWolf,  chief  of  the  State 
Dept.'s  Telecommunications  Policy  Staff,  said 
jamming  "is  such  a  horrendous  crime  it  isn't 
even  mentioned"  in  the  agreement.  Mr.  DeWolf 
also  was  U.  S.  representative  to  the  18-member 
administrative  council  of  the  International  Tele- 
communications Union,  made  up  of  90  member 
and  five  associate  member  nations. 

Under  questioning,  Mr.  DeWolf  said  Soviet 
jamming  violates  voluntary  agreements  pro- 
vided by  the  convention  against  interference.  He 
added  that  ITC  does  provide  for  appeal  to  the 
World  Court  or  arbitration,  therefore,  leaving 
a  method  open  for  branding  an  offending  nation 
as  a  violator  of  the  treaty,  although  no  method 
of  enforcing  it. 

The  Senate  group,  under  the  acting  chair- 
manship of  Sen.  Theodore  Francis  Green  (D- 
R.I. ).  also  heard  testimony  from  J.  Paul  Bar- 
ringer,  director  of  the  State  Dept.'s  Office  of 
Transport  &  Communications  Policy. 

Mr.  Barringer  said  ITC  represents  a  revision 
of  the  Atlantic  City  Convention  of  1947  and 
that  32  nations  have  approved  the  plan,  which 
provides  that  a  nation  must  ratify  it  by  Dec. 
31,  1955,  or  lose  its  vote. 

Corpus  Christi  Ch.  10 
Ruling  Is  Protested 

EXAMINER'S  initial  decision  proposing  to 
grant  ch.  10  at  Corpus  Christi,  Tex.,  to  K-SIX 
Television  Inc.,  was  taken  to  task  by  the  FCC 
Broadcast  Bureau  last  week  in  exceptions 
which  charged  "invalid  standards"  were  em- 
ployed to  weigh  the  relative  merits  of  the  three 
applicants  [B*T,  Jan.  24]. 

Exceptions  protesting  the  initial  decision 
also  were  filed  by  the  two  losing  applicants, 
Superior  Television  Inc..  and  KEYS-TV  Inc. 
Superior  is  owned  25%  each  by  J.  D.  Wrather 
Jr.  and  Maria  Helen  Alvarez,  principals  in 
KFMB-AM-TV  San  Diego.  KEYS-TV  Inc. 
is  headed  by  principals  in  KEYS  Corpus  Christi. 

K-SIX  Television,  owned  51%  by  KSIX 
there,  filed  .a  brief  supporting  the  examiner's 
ruling  but  took  exception  to  his  failure  to  find 
and  conclude  that  the  proposed  successful  ap- 
plicant "should  be  preferred  on  additional 
grounds  and  by  a  wider  margin." 

In  its  brief,  the  Broadcast  Bureau  explained 
its  exceptions  "are  based  upon  the  examiner's 
adoption  of  invalid  standards  for  assessing  the 
proposals  of  the  respective  applicants;  the 
failure  to  make  additional  findings  necessary 
to  a  full  and  equitable  consideration  of  such 
proposals;  the  invalidity  of  conclusions  from 
the  evidence  considered  so  that  little  or  no 
weight  could  be  accorded  them;  and  the  im- 
pact of  the  improper  application  of  standards 
or  the  weight  accorded  to  various  conclusions 
upon  the  ultimate  decisional  conclusions." 
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NOW  !  the  new 


Eliminates  extra 

manpower 

requirements 


opaque  and  transparency  projector 


REMOTE  OR  LOCAL  CONTROL 
CHECK  THESE  NEW  FEATURES 

•  Completely  automatic  .  .  .  utilizing  features 
contained  in  the  now  famous  Telop  and  Telo- 
jector . . .  Slides  change  by  push  button  control. 

•  Sequence  of  up  to  50  slides  can  be  handled 
at  one  loading  .  .  .  additional  pre-loaded 
slide  holders  easily  inserted  in  unit. 

•  Remote  control  of  lap  dissolves  .  .  .  super- 
position of  two  slides  . . .  and  slide  changes. 

•  Shutter  type  dimming  permits  fades  without 
variation  of  color  temperature  . . .  opaque 
copy  cooled  by  heat  filters  and  adequate 
blowers  .  .  .  assembly  movable  on  base  which 
permits  easy  focus  of  image. 

SCREEN  OUT  HIGH  PRODUCTION 
COSTS  FOR  LOCAL  SPONSORS 

Telop  JJI  by  the  elimination  of  extra  manpower  assures  the  production 
and  projection  of  low-cost  commercials  that  local  sponsors  can  afford. 
It  can  be  used  with  any  TV  camera  including  the  new  Vidicon  camera. 
Telop  M  projects  on  single  optical  axis  opaque  cards,  photographs,  art 
work,  transparent  3]A"  x  4"  glass  slides,  strip  material,  and  2"  x  2" 
transparencies  when  Telojector  is  used  with  optical  channel  provided. 
Telop  TK  eliminates  costly  film  strips  and  expensive  live  talent. 

WRITE  FOR:  Illustrated  bulletin  describing  Telop  H  specifications.  Your 
request  will  receive  prompt  response. 


Telop  UT. . .  interior  view  of  auto- 
matic slide  holder  which  accommo- 
dates 4"  x  5"  opaque  slides . .  .One 
lens  ...  no  registration  problem  .  .  . 
no  keystoning. 


RISE ARC 


AND  DEVELOPMENT  CO.,  Inc.,  HiUiard  St.,  Manchester,  Conn. 
Division  of  the  GRAY  MANUFACTURING  COMPANY 
Originators  of  the  Gray  Telephone  Pay  Station  and  the 
Gray  Andograph  and  PhonAudograph . 
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FCC  FEARS  MULTIPLE  OWNERSHIP  RULING 
JEOPARDIZES  ITS  POWERS,  WILL  APPEAL 

Court's  decision  forbidding  FCC's  arbitrary  numerical  limit  on 
stations  a  person  or  entity  can  own  to  be  bucked  to  Supreme  Court. 


FEARFUL  that  its  rule-making  powers  are  in 
jeopardy,  the  FCC  last  week  decided  to  ask 
the  Supreme  Court  to  review  the  U.  S.  Court 
of  Appeals  decision  which  a  fortnight  ago 
knocked  out  its  numerical  limitation  on  mul- 
tiple ownership  [B»T,  Feb.  28]. 

The  Commission's  lawyers  began  work  draft- 
ing a  petition  to  the  Supreme  Court  for  a  writ 
of  certiorari.  This  is  a  request  for  permission 
to  file  an  appeal.  Commission  attorneys  im- 
plied that  they  expect  to  have  the  full  support 
of  the  Dept.  of  Justice,  which  is  a  party  to  the 
original  suit  brought  by  Storer  Broadcasting 
Co.  against  the  FCC. 

The  appellate  court  said,  in  a  unanimous 
three-judge  decision  written  by  Circuit  Judge 
Wilbur  K.  Miller,  that  Sec.  309(b)  of  the 
Communications  Act  says  that  the  FCC  must 
grant  a  hearing  to  any  .applicant  whose  applica- 
tion it  cannot  grant.  This  supersedes  the  mul- 
tiple ownership  regulation,  which  limited  the 
number  of  am,  fm  and  tv  stations  which  might 
be  owned  by  a  single  person  or  entity,  the  court 
said. 

In  am  and  fm,  the  maximum  is  set  at  seven; 
in  tv  it  also  is  seven,  of  which  not  more  than 
five  may  be  vhf  outlets. 

The  court  did  say,  however,  that  in  certain 
instances  the  Commission  properly  could  refuse 
to  accept  an  application.  These  were,  the  court 
pointed  out,  where  the  applicant  was  an  alien. 


or  where  an  application  was  for  a  tv  channel 
not  allocated  to  the  city  applied  for  or  where 
an  application  is  filed  for  an  unlawful  purpose. 

The  case  originated  in  1953  when  Storer  ap- 
plied for  Miami  ch.  10.  Storer  at  that  time 
had  the  maximum  number  of  stations  permitted 
to  be  owned  by  a  single  owner — five.  The  FCC 
refused  to  accept  the  application.  Storer  then 
challenged  FCC's  multiple  ownership  rules. 

Same  Court  Upheld  FCC 

What  dismays  FCC  attorneys  is  the  fact  that 
the  same  court  only  last  year  upheld  the  Com- 
mission's rule-making  power  in  making  a  na- 
tionwide tv  allocation  plan — which  assigned 
channels  to  various  communities.  This  was  the 
Logansport,  Ind.,  case  [B«T,  Feb.  1,  1954]. 

They  also  feel  that  the  Supreme  Court's 
1943  decision  upholding  the  Commission's 
right  to  regulate  station-network  relations  (the 
Chain  Broadcasting  rules)  specifically  gives  the 
Commission  the  right  to  establish  such  rules 
as  the  controverted  multiple  ownership  provi- 
sions. In  the  Chain  Broadcasting  rules,  the 
Commission  said  it  would  not  renew  a  station's 
license  if  it  violated  certain  maximum  limita- 
tions regarding  option  time  for  networks. 

The  Commission  fears,  it  was  learned,  that 
if  the  multiple  ownership  decision  is  allowed 
to  stand,  the  ensuing  rash  of  applications  would 
bog  it  down  in  endless  hearings. 


Among  the  regulations  which  most  observen 
feel  would  be  affected  by  the  court's  ruling  are 

•  The  so-called  "10%  rule."  In  this,  th '. 
Commission  late  last  year  included  as  a  rul 
what  had  been  an  engineering  standard.  Sirr , 
ply  stated,  the  rule  says  that  the  FCC  will  nc 
grant  an  application  for  a  new  station,  or  fo 
a  change  in  facilities  of  an  existing  station,  j 
more  than  10%  of  the  people  to  be  served  b 
the  new  facilities  will  suffer  interference  fron 
other  existing  stations. 

•  Duopoly.  This  prevents  one  person  o, 
owner  from  owning  more  than  one  station  o 
the  same  kind  in  the  same  market. 

•  Maximum  powers.  This  is  set  forth  ii 
FCC  rules  for  am  broadcasting  (clear  channels 
regional  channels,  local  channels),  in  fm  and  t\ 

•  Tv  separations.  In  its  final  tv  allocatioi 
plan,  the  Commission  specified  that  Zone  I  vh 
co-channel  stations  must  be  separated  by  171 
miles,  Zone  II  by  190  and  Zone  III  by  220. 

The  latest  FCC  move  using  a  numerica 
designation  came  last  week  when  it  issued  ; 
notice  of  proposed  rule-making  to  prohibit  tb 
location  of  a  tv  transmitter  site  more  than  five 
miles  from  the  boundaries  of  the  principal  cit; 
to  which  the  channel  is  allocated  (see  story 
page  67). 

The  court,  in  its  decision,  stated  it  was  sun 
that  the  FCC  would  grant  Storer  a  hearing  or 
its  two-year-old  application  for  ch.  10  in  Miami 
Since  then  Storer  has  acquired  ch.  23  WGBS 
TV  Miami — its  seventh  tv  station,  and  seconc 
uhf.  The  ch.  10  hearing  for  the  Florida  cit) 
has  been  ended  and  an  initial  decision  i; 
awaited.  Storer  spokesmen  indicate  that  the) 
are  marking  time,  now  that  the  Commission  ha; 
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•ced  for  an  appeal,  until  the  case  is  decided 
ally  before  determining  what  it  intends  to  do 
this  respect. 

Although  FCC  Chairman  George  C.  McCon- 
ughey  and  several  commissioners  begged  off 
mmenting  on  the  decision,  other  commis- 
jners  expressed  these  ideas: 
Comr.  Robert  E.  Lee:  "I  favor  appeal- 
|g  " 

Comr.  Rosel  H.  Hyde:  "The  implication  of 
je  ruling  raises  grave  questions  as  to  the 
jCC  rule-making  authority.  It  may  well  place 
tremendous  additional  administrative  burden 
i  the  Commission.  .  .  ." 
Comr.  John  C.  Doerfer  referred  to  his 
ijparate  opinion  in  the  1954  order  which  estab- 
shed  the  five  and  two  maximum  for  tv  owner- 
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nip.  In  that  opinion,  Comr.  Doerfer,  con- 
urring  in  the  decision,  nevertheless  expressed 
lisgivings  regarding  the  choice  of  a  numerical 
mitation.  He  suggested  that  a  number  related 
j  population,  area  or  capacity  to  program 
vould  be  more  realistic. 

Comr.  Frieda  B.  Hennock  earlier  had  an- 
nounced that  she  favored  an  appeal  to  the 
upreme  Court.  She  also  had  said  she  favored 
maximum  of  three  tv  stations  to  a  single 
iwner. 

On  Capitol  Hill,  Sen.  Warren  G.  Magnuson 
D-Wash.),  chairman  of  the  Senate  Commerce 
Committee,  said  of  the  decision  this  week  that 
t  "poses  a  grave  question  as  to  the  adequacy 
bf  the  Communications  Act  to  prevent  mo- 
lopoly."  He  said  his  committee  would  take  up 
he  ruling. 

Sen.  John  O.  Pastore  (D-R.  I.),  chairman  of 
he  Senate  Commerce  Communications  sub- 

I committee,  said  that  the  committee  must  first 
'find  out  from  the  FCC  what  impact  the  decision 
Iwill  have  on  the  industry.  He  added,  however, 
that  he  thought  the  FCC  was  on  "shaky"  ground 
in  setting  a  numerical  limitation  in  the  first 
place. 

Sen.  John  W.  Bricker  (R-Ohio),  ranking 
Republican  on  the  Senate  Commerce  Commit- 
tee, said  he  had  not  read  the  decision  in  its 
entirety  and  therefore  was  loath  to  comment. 

Sen.  A.  S.  Mike  Monroney  (D-Okla.)  said 
he  was  not  familiar  enough  with  the  subject  to 
comment  on  the  court's  decision. 

There  is  a  belief  in  some  quarters  that  Sen. 
Harley  M.  Kilgore  (D-W.  Va.),  chairman  of 
the  Senate  Judiciary  Committee  may  take  up 
the  subject.  The  Senate  Judiciary  Committee  is 
seeking  $250,000  to  investigate  monopoly.  At 
one  time  Sen.  Kilgore  was  especially  interested 
in  investigating  monopoly  in  radio  and  tv  broad- 
casting. 

Some  observers  feel  that  Congress  will  cer- 
tainly use  the  appellate  court's  decision  to  legis- 
late regarding  monopoly.  One  recommendation 
in  this  line,  submitted  by  former  FCC  Assistant 
General  Counsel  Harry  M.  Plotkin  in  his  memo- 
randum as  special  counsel  to  the  Senate  Com- 
merce Committee,  is  to  limit  to  three  the  num- 
ber of  stations  which  networks  might  own. 

NARTB  Comments  on  Limits 

COMMENTS  were  filed  with  FCC  last  week 
by  NARTB  questioning  the  feasibility  of  pro- 
posed limitations  regarding  bandwidth  and 
spurious  emissions  of  am  and  fm  stations. 
NARTB  suggested  formation  of  a  special 
technical  group  to  study  the  problem  and  said 
it  is  not  aware  of  any  data  relating  to  inter- 
ference produced  by  transmitters  in  the  aural 
services  which  would  warrant  such  extreme 
measures  as  proposed.  NARTB  petitioned  FCC 
for  additional  time  to  submit  reports  by  tech- 
nical committees  after  further  investigation. 
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%  that  CUZY  sun 


"That's  not  the  sun,  son  .  .  .  that's  the  CBS  EYE!" 

"Do  you  mean  that  the  CBS  programming  on  KATV  is  so  bright 
that  it  blots  out  the  sun  in  Arkansas  ?" 

"The  moon  too,  son  .  .  .  both  day  and  night  that  EYE  is  seen  by 
836,000  money  spending  Arkansans  in  the  Heart  of  Arkansas, 
where  103,389  TV  sets  are  tuned  to  the  CBS  EYE  most  of  the 
time!" 

"Sing  on  man!  If  an  advertiser  tvants  to  shine  brightly  in 
Arkansas,  he'll  contact  the  hep  boys  at  Avery-Knodel  today!" 


To  shine  in  Arkansas  see: 
Bruce  B.  Compton 
Nat'l  Sales  Manager 


To  shine  in  Arkansas  see 
Avery-Knodel,  Inc. 
National  Reps 


KATV 
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Studios  in  Pine  Bluff  &  Little  Rock 

John  Fugate,  Manager 
620  Beech  Street 
LITTLE  ROCK,  ARKANSAS 
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HOUSE  RULES  GROUP  SETS  CLOSED  MEET 
TO  CONSIDER  TELEVISING  OF  HEARINGS 

Rep.  Meader  at  hearing  urges  committees  be  given  latitude  to  de- 
cide on  radio-tv  coverage.  He  says  such  omission  'draws  a  curtain' 
on  the  public's  right  to  know.  Others  say  tv  might  cause  new  criteria 
for  electing  congressmen  based  on  best  appearances  and  glibbest 
tongues  and  that  it  would  be  unfortunate  to  allow  such  coverage. 


THE  HOUSE  Rules  Committee,  after  hearing 
testimony  during  two  days  last  week  on  a  reso- 
lution which  would  amend  House  Rules  to 
permit  broadcasting  and  televising  of  com- 
mittee proceedings,  set  the  proposal  and  others 
for  consideration  at  a  closed  session  tomorrow 
(Tuesday). 

Pro  and  con  testimony  was  heard  on  a 
resolution  (H  Res  99)  introduced  Jan.  20  by 
Rep.  George  Meader  (R-Mich.)  to  amend 
House  Rule  XI  25  (a)  to  allow  microphone 
and  camera  coverage  at  the  discretion  of  the 
committee  concerned.  Electronic  media  cover- 
age of  House  committee  proceedings  currently 
are  prohibited  under  interpretation  of  House 
Rules  by  Speaker  Sam  Rayburn  (D-Tex.). 

Testifying  in  favor  of  H  Res  99  were  Rep. 
Meader  and  Reps.  Kenneth  B.  Keating 
(R-N.  Y.),  Charles  B.  Brownson  (R-Ind.), 
Donald  Jackson  (R-Calif.)  and  Hugh  Scott 
(R-Pa.).  Testifying  against  it  was  Rep.  Clyde 
Doyle  (R-Calif.).  Reps.  Ray  J.  Madden 
(D-Ind.)  and  Henry  J.  Latham  (R-N.  Y.), 
committee  members,  voiced  support  of  the 
resolution,  while  members  William  Colmer 
(D-Miss.),  Clarence  J.  Brown  (R-Ohio),  Rich- 
ard Boiling  (D-Mo.)  and  Harris  Ellsworth 
(R-Ore.)  argued  against  it. 


NARTB  before  the  hearing  last  week  sent 
a  letter  to  Rep.  Howard  W.  Smith  (D-Va.), 
chairman  of  the  committee,  urging  a  favorable 
report  on  the  bill. 

First  day  of  the  Wednesday-Thursday  hear- 
ing Rep.  Meader,  in  support  of  his  proposal, 
said  a  definite  rule  should  be  made  to  clear  up 
existing  doubts  as  to  how  the  present  rules 
apply  to  tv;  that  although  the  rules  do  not 
specifically  permit  tv  coverage,  neither  do  they 
expressly  permit  press  coverage,  yet  the  press 
is  admitted.  He  urged  that  committees  and 
their  members  be  given  latitude  in  making  their 
own  decision  on  coverage.  He  said  omission 
of  radio-tv  coverage  "draws  a  curtain"  on  the 
public's  right  to  know  what  is  going  on. 

Rep.  Keating  said  he  agreed  in  part  that 
committee  hearings  should  not  be  completely 
blacked  out  to  radio-tv  and  said  broadcasters 
can  be  relied  upon  to  demonstrate  proper  selec- 
tivity in  coverage  of  proceedings. 

Rep.  Madden  described  radio-tv  as  a  great 
help  in  acquainting  the  greatest  number  of  the 
public  with  the  activities  of  Congress,  adding 
that  busy  congressmen  could  benefit  from 
watching  tv  programs  showing  what  other 
committees  are  doing.  He  said  he  did  not 
believe,  however,  that  a  witness  should  be  com- 
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pelled  to  testify  before  cameras  against  his  ui] 

Rep.   Brownson   described  how  tv  helps 
publicize  the  work  of  a  House  Small  Busine  l 
subcommittee  which  held  hearings  in  Indiai  I 
apolis  in  1951.  He  said  40%  of  the  area's  poj 
ulation  saw  the  hearings  on  tv.   He  said  a 
hour-long  film  made  of  one  subcommittee 
activities  last  year  in  Korea  had  been  helpfi  j 
in  pointing  up  the  work  of  the  group  whe 
shown  later  on  tv. 

He  said  about  a  third  of  each  congressman 
time  is  spent  on  committee  work  and  repor 
of  this  work  on  tv  film  to  constitutents  woul 
be  helpful.  He  said  tv  coverage  would  do 
public  relations  job  for  the  House  and  kee 
it  from  being  outshone  by  the  Senate,  wher 
committees  decide  on  tv  coverage. 

Now  that  congressmen  are  about  to  get  the, 
salaries  raised,  the  public  should  be  allowed  t 
"sit  in"  on  this  "high-priced  cast,"  and  see  il 
members  perform,  he  said. 

Rep.  Jackson  praised  television  for  publici2 
ing  hearings  held  by  a  House  Un-America 
Activities  subcommittee  last  year  in  Seattk 
where,  he 'said,  a  half-million  people  watche 
the  House  group  in  action.  As  a  result,  he  saic 
43  national  organizations  and  hundreds  o 
viewers  sent  letters  commending  the  committe 
on  its  work. 

Open  Telecasting  Seen 

He  called  tv  "more  and  more"  the  majo 
medium  of  information  and  predicted  tha: 
eventually  public  pressure  will  force  Congres 
to  open  all  its  activities  to  the  tv  camera,  wit! 
the  possible  exception  of  the  House  chamber 
He  said  two  million  viewers  watched  1954  hear 
ings  of  the  Un-American  Activities  group  ii 
Los  Angeles.  He  added  that  if  congressmei 
are  tempted  to  "ham"  before  the  cameras,  the\ 
should  be  put  on  tv  so  voters  can  decide  or 
whether  to  re-elect  them.  He  said  present  t\ 
techniques  have  eliminated  much  of  the  noist 
and  confusion  which  opponents  claim  is  causec 
by  video. 

He  said  Congress  does  not  have  the  powei 
to  decide  what  should  be  "news"  media,  whai 
should  be  "entertainment"  media,  and  so  on. 

Rep.  Latham  said  he  felt  tv  "is  here  to  stay" 
that  it  can  present  both  sides  of  any  public  issue 
and  that  it  can  build  up  or  break  down  a  person 
in  public  office. 

Rep.  Scott  said  he  favored  the  Meader 
measure  and  said  the  committee  should  have 
the  authority  to  decide  on  tv  coverage.  He 
described  television  as  "one  more  choice"  of 
media  from  which  the  public  can  get  informa- 
tion to  express  pro  or  con  viewpoints. 

Rep.  Colmer  said  he  did  not  believe  House 
activities  should  be  broadcast  or  telecast,  saying 
that  "nothing  can  bring  about  more  abuse" 
than  to  have  "prima  donnas"  on  tv.  He  said 
most  members  of  Congress  have  bigger  than 
average  egos  or  they  wouldn't  be  congressmen. 
This  ego  comes  out  before  the  cameras,  he  said. 
If  certain  Senate  committees  hadn't  been  tele- 
vised, he  said,  the  House  Rules  Committee 
"wouldn't  be  here  today."  He  said  he  advo- 
cated a  rule  expressly  prohibiting  tv  coverage 
of  committee  proceedings. 

He  said  he  felt  it  would  be  unfortunate  if  the 
House  should  imitate  the  Senate  in  allowing 
tv  coverage.  He  said  the  public  gets  good 
coverage  from  the  press  without  the  "confu- 
sion, mess  and  chaos"  of  television. 

Rep.  Brown  said  he  was  "sick"  of  hearing 
broadcasters  talk  about  discrimination  against 
them.  He  asked:  Can't  radio  and  tv  reporters 
come  in  the  committee  room  and  write  material 
for  newscasts? 

When  Rep.  Jackson  said  that  radio  and  tv 
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depend  upon  on-the-spot  presentation,  Rep. 
Brown  sarcastically  replied  that  in  that  case, 
newspaper  reporters  should  be  allowed  to  bring 
their  typewriters  and  printing  presses  into  the 
committee  room.  He  said  he  had  seen  instances 
in  which  broadcasting  companies  slanted  news 
presented  on  radio  and  tv. 

Rep.  Ellsworth,  himself  a  broadcaster 
(KRNR  Roseburg,  Ore.),  said  he  was  con- 
cerned that  tv  might  cause  new  criteria  to  be 
set  up  for  electing  congressmen,  where  those 
who  make  the  best  appearances  and  have  the 
glibbest  tongues  would  get  the  popular  vote. 
This  is  not  the  way  to  decide  elections,  he  said. 

Rep.  Boiling  said  he  didn't  believe  the  tv 
camera  is  "truthful."  He  said  television  is  for 
demagogues  and  clowns  as  well  as  for  honest 
men,  and  questioned  whether  the  function  of 
Congress  is  to  educate  as  well  as  legislate 
(through  televising  of  hearings). 

Rep.  Doyle  said  granting  of  the  right  to 
televise  should  be  done  cautiously.  This  author- 
ity should  not  rest  with  the  committee,  he  said. 
He  said  some  broadcasters  have  used  their 
facilities  to  give  some  persons  advantages  over 
others. 

The  NARTB  letter,  signed  by  President 
Harold  E.  Fellows,  said  exclusion  of  broad- 
casters from  the  House  is  both  discriminatory 
and  is  depriving  the  body  of  a  service  to  reach 
the  public  with  news  of  its  activities.  He  said 
broadcast  media  do  not  seek  preferred  treat- 
ment nor  access  to  closed  hearings. 

He  said  microphones  and  cameras,  far  from 
creating  a  circus-like  atmosphere,  may  well 
contribute  to  the  maintenance  of  dignity  and 
decorum  by  offering  a  "sobering  influence 
born  of  the  presence  of  the  electorate." 

He  said  distractions  which  opponents  claim 
have  been  caused  by  broadcast  equipment  can 
be  substantially,  if  not  completely,  eliminated, 
and  that  modern  methods  make  it  possible  to 
televise  with  ordinary  lighting  and  almost  no 
noise.  He  offered  to  stage  a  demonstration  of 
pick-up  techniques. 

He  said  the  reluctance  of  witnesses  is  not 
caused  by  radio  and  tv  reporting  but  in  having 
to  appear  before  public  scrutiny.  An  unjustly 
treated  witness,  he  said,  "should  welcome  a 
radio  microphone  or  a  television  camera." 

Mr.  Fellows  said  he  believed  televising  of 
legislative  hearings  helps  make  the  congres- 
sional investigative  function  more  effective, 
while  interesting  citizens  in  self-government. 
He  said  if  the  ban  is  continued,  it  "cannot  help 
but  reflect  to  the  discredit  of  any  public  body 
doing  the  public's  business." 

FCC  Given  Two-Week  Delay 
To  Answer  Plotkin  Report 

THE  FCC  last  week  was  given  a  two-week 
delay  to  March  18  for  submitting  a  preliminary 
report  to  the  Senate  Commerce  Committee. 

Committee  Chairman  Warren  G.  Magnuson 
(D-Wash.)  originally  specified  30  days  (until 
March  3 — last  Thursday)  as  the  minimum 
period  for  the  FCC  to  report  to  the  Senate 
group  on  what  the  Commission  is  doing  about 
the  Plotkin  Memorandum  and  what  FCC  mem- 
bership thinks  of  the  Plotkin  suggestions  [B©T, 
Feb.  7]. 

Later,  however,  Sen.  Magnuson  said  he  did 
not  intend  to  "pin  down"  the  FCC  to  an  im- 
possible deadline.  Under  last  week's  extension, 
the  FCC  also  is  expected  to  make  a  similar 
reply  at  the  same  time  to  suggestions  in  the 
Jones  Progress  Report  [B«T,  Feb.  21]. 

Meanwhile,  the  Justice  Dept.,  which  was 
not  granted  a  similar  extension  of  time  to 
March  18,  was  understood  last  week  to  have 
been  unable  to  make  the  March  3  deadline. 
The  Justice  Dept.  had  been  asked  by  the  corn- 
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mittee  to  reply  to  criticism  in  the  Plotkin  docu- 
ment that  the  department  had  not  exercised  its 
full  authority  in  preventing  monopoly  in  the 
broadcasting  field. 

Both  the  FCC  and  the  Justice  Dept.  have 
been  asked  to  make,  ( 1 )  preliminary  reports, 
(2)  additional  progress  reports  at  two-month  in- 
tervals and  (3)  final  reports  in  six  months. 

Chairman  Magnuson  has  said  his  commit- 
tee will  begin  hearings  shortly  after  the  pre- 
liminary reports,  with  the  FCC  first  on  the  list 
of  various  groups  to  be  heard.  The  reports  and 
hearings  are  part  of  the  committee's  investiga- 
tion of  networks  and  uhf-vhf  troubles,  begun 
last  summer. 

FCC  SAYS  COURT  ERRED 
IN  ALLENTOWN  REVERSAL 

Government  tells  Supreme 
Court  that  U.  S.  Court  of  Ap- 
peals substituted  its  judgment 
for  that  of  the  FCC  and  that 
the  lower  court  did  not  under- 
stand a  prior  Supreme  Court 
ruling. 

THE  FCC  told  the  Supreme  Court  last  week 
that  the  U.  S.  Court  of  Appeals  in  Washington 
substituted  its  own  judgment  on  policy  for  that 
of  the  Commission  in  reversing  the  nine-year- 
old  1230  kc  Allentown-Easton,  Pa.,  case. 

In  addition,  the  FCC  said,  the  appellate  court 
misconceived  the  meaning  of  a  Supreme  Court 
decision  which  held  that  a  government  agency 
should  not  overrule  an  examiner's  decision  if 
that  decision  is  based  on  the  examiner's  reac- 
tion to  witnesses'  demeanor. 

The  long  drawn  out  case  began  in  1946  when 
four  applicants  applied  for  1230  kc  for  Allen- 
town-Easton. In  1948,  what  is  now  CBS- 
affiliated  WHOL  Allentown  won  the  FCC  deci- 
sion and  went  on  the  air.  The  Eastern  Express 
appealed  this  decision.  The  appeals  court  re- 
manded it  to  the  Commission  on  the  ground 
that  the  record  did  not  support  the  finding  that 
Allentown  rather  than  Easton  needed  another 
service.  The  court  also  told  the  Commission 
that  it  had  to  make  a  finding  on  the  relative 
abilities  of  the  by  then  two  applicants. 

In  1951  a  new  hearing  was  held.  A  year 
later,  the  examiner  issued  an  initial  decision 
affirming  the  grant  to  Allentown  on  the  basis 
of  that  city's  greater  need.  The  examiner 
doubted  also  the  candor  and  reliability  of 
some  Easton  witnesses.  In  mid-1953,  the  FCC 
reversed  the  examiner,  found  that  Easton  need- 
ed the  additional  service  more  than  Allentown, 
and  granted  the  frequency  to  Easton  Express. 
It  also  overruled  the  examiner's  doubts  regard- 
ing evasiveness  of  witnesses.  The  Allentown 
applicant  then  appealed. 

In  August  1954,  the  appeals  court,  in  a  two- 
to-one  decision,  remanded  the  case  once  again 
to  the  FCC.  It  told  the  Commission  it  had 
failed  to  determine  the  respective  abilities  of 
each  applicant  to  fulfill  its  bid  for  service,  and 
it  said  that  unless  the  evidence  was  "prepon- 
derant" the  FCC  should  not  have  overruled 
the  examiner  regarding  witnesses'  demeanor 
and  credibility. 

Early  this  year,  the  Supreme  Court  agreed 
to  hear  the  case. 

In  the  FCC's  brief  last  week  to  the  Supreme 
Court,  the  Commission  held  that  the  Court  of 
Appeals  had  overstepped  its  function  and  en- 
tered into  the  domain  of  policy.  The  FCC  also 
claimed  that  the  lower  court  misconceived  the 
Supreme  Court  ruling  which  held  that  a  gov- 
ernment agency  could  not  reverse  an  examiner's 
ruling  based  on  credibility  of  witnesses  unless 
there  was  substantial  evidence  to  the  contrary. 
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WSAB's  Downing  Joins 
Sen.  Magnuson's  Staff 

CARL   DOWNING,   executive  secretary 
the  Washington  State  Assn.  of  Broadcastejj 
has  been  named  by  Sen.  Warren  G.  Magnus  1 
(D-Wash.)  as  his  news  secretary,  the  senaii 
announced  from  !i 
attle  last  week.  T| 
appointment  is  effi 
tive     around  m 
April. 

Sen.  MagnusoJ 
chairman  of  the  Se 
ate  Commerce  Co 
mittee.  was  cons  j 
ered  to  have  scorl 
a  beat  in  securi  J 
the  services  of  hi 
Downing,  who  h'\ 
had  news  experienj 
in  both  broadc;  i 
and  printed  media.  ] 

Sales  of  WWOD-AM-FM, 
KM  BY,  WILO  Approved 

SALES  of  WWOD-AM-FM  Lynchburg,  vJ 
KM  BY  Monterey,  Calif.,  and  WILO  Frankfof 
Ind.,  received  FCC  approval  last  week. 

WWOD-AM-FM  were  sold  by  D.  H.  Dilla 
and  associates  for  $75,000  to  broadcaster  (I 
N.  Bahakel.  Mr.  Bahakel  is  owner  of  WAE.j 
Greenwood  and  WKOZ  Kosciusko,  both  Mis  J 
WKIN  Kingsport,  Tenn.,  and  WPLH  Hunting 
ton,  W.  Va.,  and  is  applicant  for  a  new  stanl 
ard  station  at  Chattanooga,  Tenn. 

Comr.  Robert  T.  Bartley  dissented  as, 
stated:  "On  the  facts  before  the  Commissici 
and  in  view  of  the  number  of  stations  co] 
centrated  in  the  hands  of  this  one  owner, 
am  unable,  in  the  absence  of  a  hearing, 
make  the  necessary  statutory  finding  that  tfj] 
transfer  is  in  the  public  interest." 

At  Monterey,  KMBY  was  sold  for  $70,0'] 
by  Salinas  Valley  Broadcasting  Corp.  to  Fre! 
erick  A.  Gwynn,  NBC  Los  Angeles  enginet 

Salinas  Valley  is  owner  of  KSBW-AM-T 
Salinas,  Calif.,  which  recently  purchase] 
KMBY-AM-TV  [B»T,  Jan.  24].  Sale  of  KMB; 
radio  was  necessitated  in  order  to  stay  with 
the  FCC's  duopoly  rule  forbidding  owniil 
more  than  one  station  in  a  single  market. 

At  Frankfort.  WILO  was  sold  by  Rad] 
Frankfort  for  $40,000  to  Lake  Erie  Radio 
Tv  Co.,  composed  of  equal  partners  Theodo 
M.  Nelson  and  David  S.  Gifford,  formerly  ass 
ciated  with  WIRO  Ironton,  Ohio. 

KSTP  Asks  FCC  to  Cancel 
WJBK's  Detroit  Daytime  ST/ 

PETITION  asking  the  FCC  to  cancel  the  ST 
under  which  Storer-owned  WJBK  Detroit 
operating  daytime  on  1500  kc  with  10  k 
power  was  asked  last  week  by  co-channel  Cla 
1-B.  50  kw  KSTP  Minneapolis.  KSTP  claim? 
WJBK  was  not  able  to  make  its  1500  kc  </ 
rectional  antenna  work.  It  also  claimed  th 
WJBK's  pending  application  to  reduce  its  a 
thorized  nighttime  power  from  5  kw  to  1  k 
was  in  essence  an  admission  of  defeat. 

WJBK  is  licensed  on  1490  kc  with  250  v 
Three  years  ago  WJBK  asked  for  1500  k 
using  10  kw  day  and  5  kw  night,  direction 
both  day  and  night.  Over  objections  of  boi 
KSTP  and  WTOP  Washington— both  clears  c 
that  frequency — and  after  a  hearing,  WJB 
was  given  permission  to  move  under  strings 
engineering  conditions.  After  building  its  a 
ray,  WJBK  began  operating  on  1500  kc  wil 
10  kw  daytime,  but  for  nighttime  returns  1 
1490  kc  with  250  w. 
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jBILL  exempting  radio  and  television  stations 
•>m  libel  suits  for  remarks  made  by  political 
adidates  and  over  which  the  stations  have 
irjj  control  has  become  law  in  New  Mexico.  It 
s  passed  by  the  state  legislature,  despite 
Iposition  from  the  New  Mexico  Press  Assn. 
hich  held  that  freedom  of  speech  should  be 
ifined  at  the  federal  level.  Gov.  John  Simms 
ned  the  bill  Feb.  28.   A  similar  bill  was 
ssed  two  years  ago  but  was  vetoed  by  Gov. 
,i  Mechem. 

The  New  Mexico  legislature  is  considering 
Vo  other  measures  that  will  affect  radio  and 
levision  stations  in  the  state.  One  would 
[jrmit  certain  legal  notices  to  be  broadcast 
(stead .  of  being  published  in  newspapers, 
nother  would  make  it  illegal  to  charge  more 
\  r  political  advertising  than  for  other  adver- 
ting. 

'oliticol  Libel  Bill 
Sets  Stations'  Praise 

'HE  OFFICE  of  Sen.  John  M.  Butler  (R-Md.) 
id  Thursday  the  senator  has  received  "about 
)"  messages  from  stations  all  over  the  country 
aising  his   bill  to  relieve  broadcasters  of 
^'lability  for  political  broadcasts  and  telecasts 
™wkT  Deadline,  Feb.  28.] 
1  The  spokesman  for  Sen.  Butler  said  several 
ellow  members  of  the  Senate  Commerce  Com- 
mittee have  congratulated  the  Maryland  Repub- 
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ican  for  submitting  the  bill  (S  1208) 


Sen.  John  O.  Pastore  (D-R.  I.),  second  rank- 
tig  Democrat  on  the  committee  and  chairman 
f  its  Communications  Subcommittee,  said  such 
bill,  if  enacted,  "could  lead  to  abuse." 
.      He  admitted  the  broadcaster's  dilemma  is 
tough  one  and  felt  that  the  interstate  nature 
"  f  broadcasting  properly  makes  the  problem 
,;,7-'  ne  which  should  receive  congressional  con- 
ideration. 

,  q  On  the  one  hand  a  broadcaster  should  not 
jte  a  empowered  to  censor  a  candidate's  speech; 
■n  the  other  the  broadcaster  should  not  be 
leld  responsible  for  something  beyond  his 
•ower  to  control,  Sen.  Pastore  said. 
In  referring  to  possible  "abuse,"  Sen.  Pastore 
^kiresumably  meant  that  broadcasters  might  be 
ess  watchful  of  material  likely  to  be  defama- 
ory. 

Sen.  A.  S.  Mike  Monroney  (D-Okla.)  said 
pis  general  impression  is  that  he  would  not  be 

m favorable  to  the  Butler  bill.    He  cited  the 
iability  responsibility  of  newspapers,  where,  he 
gj.aid,  the  chances  of  libel  are  "magnified"  many 
times. 

But  it  was  Sen.  Monroney's  opinion  that  a 
tation  is  empowered  to  censor  the  text  of  a 
.  candidate's  speech  before  it  is  broadcast. 

Actually,  under  the  Communications  Act,  a 
.  broadcaster  cannot  demand  that  questionable 
naterial  be  removed.  He  only  may  ask  to  re- 
l-iiview  the  prepared  script  and  suggest  that  ob- 
lectionable  material  be  removed,  but  has  no 
-    final  say-so. 

0  Hi 

McCaw  Files  for  Ch.  5 
At  Walla  Walla,  Wash. 

-'-APPLICATION  for  a  new  tv  station  on  ch.  5 
at  Walla  Walla,  Wash.,  was  filed  with  the  FCC 
ifiast  week. 

Applicant  is  broadcaster  J.  Elroy  McCaw, 
owner  of  KTVW  (TV)  Tacoma,  Wash.,  and 
KORC  Mineral  Wells,  Tex.;  president  and  half- 


nil . 


owner  of  KYA  San  Francisco  and  KELA  Cen- 
tralia-Chehalis,  Wash.;  president  and  75% 
owner  of  WINS  New  York;  vice  president  and 
25%  owner  KONA  (TV)  Honolulu,  Hawaii, 
and  secretary-treasurer  and  half-owner  of 
KALE-AM-FM  Richland,  Wash. 

Mr.  McCaw's  bid  is  the  first  application  for 
a  full-fledged  tv  station  at  Walla  Walla.  Two 
other  applicants,  KHQ  Inc.  and  Walla  Walla 
Tv  Co.,  have  pending  bids  for  satellite  stations 
at  Walla  Walla. 

KHQ  Inc.,  operator  of  KHQ-AM-TV  Spo- 
kane, has  filed  for  satellite  operation  on  ch.  5 
there  to  rebroadcast  programs  of  ch.  6  KHQ- 
TV.  Walla  Walla  Tv  Co.  seeks  satellite  opera- 
tion on  ch.  8  at  Walla  Walla.  Walla  Walla  Tv 
is  subsidiary  of  Cascade  Broadcasting  Co., 


owner  and  operator  of  KIMA-AM-TV  Yakima 
and  satellite  ch.  19  KE PR-TV  Pasco,  and  40% 
stockholder  of  KWIE  Kenncwick,  all  in  Wash- 
ington. Walla  Walla  Tv  proposes  to  rebroad- 
cast ch.  29  KIMA-TV's  four-network  schedule 
[B«T,  Jan.  24]. 

Mr.  McCaw  proposes  to  operate  the  ch.  5 
station  at  Walla  Walla  with  an  effective  radiated 
power  of  11.7  kw  visual  and  5.8  kw  aural  with 
antenna  height  of  274  ft.  above  average  terrain. 
Preliminary  discussions  have  been  held  with 
NBC  regarding  affiliation,  but  no  decision  has 
been  reached,  the  application  disclosed.  Esti- 
mated construction  cost  was  listed  as  $118,800, 
with  first  year  operating  cost  set  at  $120,000. 
Estimated  revenue  was  not  known,  the  applica- 
tion disclosed. 


How  many  blocks?  6  or  7?  Appearances  can  be  deceiving,  but  the  good 
appearance  of  a  Precision  print  is  not  an  optical  illusion.  Immediately  apparent  are  the  results 
of  Precision-quality  processing. 

The  individual  attention  given  to  each  original  through  the  entire  operation  has  earned 
Precision  its  top  spot  in  the  film  processing  field.  Leaders  in  the  photographic  profession  know 
they  can  depend  on  Precision  for  accurate,  intelligent  handling  of  their  material.  And  constant 
research  continues  for  even  better  ways  to  serve  your  requirements. 

In  everything  there  in  one  best . . .  in  film  processing,  it's  Precision. 
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Bill  Wright 

Star  of  "Snicker  Flickers" 

1  to  1:30  PM,  Monday-Friday 

Stars  Sell  on 
Alabama's 

greatest  TV  station 


"Snicker  Flickers,"  chosen  by  Bill 
Wright  from  old  "silents,"  are  pre- 
sented with  his  hilarious  dialogue. 
Piano  background  music,  reminis- 
cent of  the  nickelodeon,  takes  the 
oldtimers  back  to  the  slapstick  days 
and  has  the  new-timers  in  stitches! 
Bill  Wright's  show  pulls  a  terrific 
amount  of  mail.  And  you  know  what 
that  means  for  sponsors  .  .  .  SALES! 


You  can  SELL 

Your  Products 
to  Alabama  folks 

If  you  TELL 

them  on  programs 
they  enjoy  seeing 

Represented  by 

BLAIR-TV 


FCC  DEFENDS  TV 
GRANT  TO  WBLK 

Clarksburg,  W.  Va.,  ch.  12 
authorization  encouraged 
competition,  appeal  court  is 
told.  Commission  cites  lack  of 
local  newspaper  ties  by  WBLK 
in  contrast  to  unsuccessful  ap- 
plicant's newspaper  affiliation. 

THE  FCC's  grant  of  Clarksburg,  W.  Va.,  ch. 
12  to  WBLK  there  was  proper,  and  it  actually 
encourages  competition  since  WBLK  is  not 
affiliated  with  any  newspaper  in  that  city 
whereas  protesting  Clarksburg  Publishing  Co. 
is  the  sole  owner  of  both  local  newspapers. 

This  was  the  FCC's  answer  to  the  appeal  by 
Clarksburg  Publishing  Co.  (Clarksburg  Expo- 
nent and  Telegram)  against  the  Clarksburg  ch. 
12  grant  to  WBLK  and  the  Commission's  denial 
of  its  protest  [B«T,  Oct.  18,  1954].  The  Com- 
mission reply  was  filed  in  a  brief  to  the  U.  S. 
Court  of  Appeals  in  Washington  last  week. 

The  Clarksburg  publisher  claimed  that  the 
Commission's  grant  to  WBLK  was  not  in  the 
public  interest  because  it  was  made  following 
withdrawal  of  competing  applicant  WPDX 
Clarksburg  (and  reimbursement  of  $14,390) 
without  public  notice,  that  it  permitted  undue 
concentration  of  control  and  violated  the  du- 
opoly rule. 

The  Commission  heard  oral  argument  on  the 
protest  and  found  that  Clarksburg  Publishing 
Co.  had  not  made  a  case  for  withdrawal  of 
the  WBLK  grant. 

In  its  brief  last  week,  the  Commission  held 
that  it  was  required  to  grant  a  qualified  appli- 
cant when  there  was  no  opposing  applicant,  that 
there  was  no  requirement  for  public  notice 
when  the  status  of  a  potential  comparative  hear- 
ing changed.  It  pointed  out  that  the  public  was 
on  notice  regarding  possible  grants  through  the 
fact  that  applications  were  on  file  and  that  it 
gave  notice  from  time  to  time  of  its  progress 
on  the  priority  list  of  cities  on  which  it  was 
processing  applications. 

The  FCC  said  that  it  was  within  its  "com- 
petence" to  determine  whether  the  reimburse- 
ment paid  to  the  withdrawing  applicant  was 
unreasonable  or  not. 

In  referring  to  the  concentration  issue,  the 
Clarksburg  protestant  claimed  that  WBLK  is 
principally  owned  by  the  News  Publishing  Co., 
which  publishes  newspapers  in  a  number  of 
West  Virginia  cities.  News  Publishing  Co.  also 
owns  34%  of  WTRF-TV  Wheeling  (ch.  7). 
These  signals,  the  Clarksburg  Publishing  Co. 
said,  are  "piped"  into  Clarksburg  via  a  com- 
munity television  system.  This  means  overlap, 
the  Clarksburg  protester  said.  It  also  claimed 
that  News  Publishing  Co.  owns  WPAR  Parkers- 
burg  and  that  some  of  its  owners  have  indi- 
vidual interest  in  WTBO-AM-TV  Cumberland, 
Md. 

The  FCC  pointed  out  that  the  News  Publish- 
ing Co.  does  not  publish  any  newspaper  in 
Clarksburg.  It  also  said  that  there  was  no  rule 
prohibiting  a  newspaper  from  receiving  a  broad- 
cast grant. 

Neither  could  it  find  any  basis  for  the  charge 
of  overlap,  the  Commission  said.  Violation 
of  the  duopoly  rule — which  forbids  the  same 
ownership  of  more  than  one  station  of  a  kind 
in  the  same  community — is  based  on  overlap 
of  Grade  A  service  areas  and  Wheeling  and 
Clarksburg  tv  do  not  overlap,  the  Commission 
said.  As  for  Wheeling's  signals  being  brought 
into  Clarksburg  by  community  tv,  the  Commis- 


sion held  that  this  was  not  service  in  the  lega 
meaning  of  the  term: 

"The  FCC  has  exercised  no  jurisdiction  ove 
community  antenna  systems,  and  whether  i 
can  or  should  are  complex  questions  of  lav 
and  policy  which  have  not  been  decided.  .  .  .' 

Charges  that  its  oral  argument  procedure 
was  not  the  same  as  the  hearing  called  for  ii 
Sec.  309  (c)  (the  protest  rule)  were  rebutted  b; 
the  Commission.  The  Commission,  it  said,  i 
not  required  "to  engage  in  a  'fishing  expedi 
tion'  into  the  speculative  proposals  of  th< 
protestants." 

FCC  Approves  Sales 
Of  WEMP,  WCAN 

FCC  last  week  authorized  the  sale  of  the  facili 
ties  of  WEMP  Milwaukee  to  Foster  &  Asso 
ciates  for  $200,000  and  the  purchase  of  ths 
facilities  of  WCAN  Milwaukee  by  WEMI 
owners  for  $250,000  [B*T,  Jan.  31]. 

A  threatened  filing  for  WEMP  facilities  bj 
WMIL  Milwaukee  failed  to  materialize  [B«T 
Jan.  17]. 

WEMP  operates  on  1340  kc  with  250  w  i 
Upon  consummation  of  its  WCAN  purchase 
it  will  be  operating  on  1250  kc  with  5  kw 
WEMP  is  owned  by  A.  M.  Spheeris  and  asso- 
ciates, including  the  Minneapolis  Tribune  Co 
which  owns  a  24.5%  interest.  Minneapolis 
Tribune  Co.  owns  50%  of  Mid-Continenl 
Radio-Television  Inc.,  which  in  turn  owns  53% " 
of  WCCO-AM-TV  Minneapolis.  Minneapolis 
Tribune  Co.  also  owns  14.5%  of  Minneapolis 
Star-Tribune  Co.  (Cowles),  which  owns  47% 
of  the  WCCO  stations.  WEMP  principals  hold 
an  option  to  buy  30%  interest  in  ch.  12  WTVW 
(TV)  Milwaukee.  WTVW  has  been  sold  to  the 
Hearst  Corp.  (WISN  Milwaukee)  for  about  $2 
million.  This  transfer  is  awaiting  FCC  approval 

The  sale  of  WCAN  by  Lou  Poller  leaves  him 
with  ch.  25  WCAN-TV  Milwaukee  and  a  51% 
interest  in  WARL-AM-FM  Arlington,  Va. 
(Washington).  WCAN-TV  suspended  opera- 
tion temporarily  two  Sundays  ago  pending  the 
completion  of  new  transmitter  and  studio  facili- 
ties. Last  year,  Mr.  Poller  sold  WPWA  Chester, 
Pa.  (now  WDRF). 

Foster  &  Associates  comprises  James  H. 
Foster,  vitamin  and  chemical  company  presi- 
dent, and  Gordon  and  Barton  R.  McLendon. 
The  McLendons,  executives  of  the  defunct 
Liberty  Broadcasting  System,  own  KLIF  Dallas 
and  KELP-AM-TV  El  Paso. 

The  purchase  of  WCAN  facilities  by  WEMP 
was  made  contingent  on  first  disposing  of  its 
present  1340  kc  outlet. 

Favorable  Comments  Given 
On  Low-Power  Tv  Proposal 

FURTHER  support  for  FCC's  low-power  tv 
proposal,  including  satellites,  was  set  forth  in 
new  comments  reported  filed  with  the  Commis- 
ison  last  week.  Deadline  for  briefs  has  been 
extended  to  April  1  [B»T,  Feb.  28]. 

General  Electric  Co.  suggested  FCC's  rule 
for  attenuation  of  the  lowest  side  band  be  sus- 
pended on  transmitters  of  100  w  effective  radi- 
ated power  or  less  because  the  equipment  in- 
volved is  costly.  GE  said  its  tests  indicated  no 
appreciable  degradation  of  the  received  signal 
would  result. 

Support  for  the  proposal,  but  with  conditions 
on  multiple  ownership  and  other  factors,  was 
expressed  by  WCTC-AM-FM  New  Brunswick, 
N.  L,  and  WIRA  Ft.  Pierce.  Fla.  Favor  also 
was  cited  by  the  U.  of  Arizona  and  the  Joint 
Committee  on  Educational  Television. 
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RACK  ADAPTORS 

Cramped  for  space?  These  convenient  new 
rack  adaptors  facilitate  mounting  KTR-100 
transmitter  or  receiver  control  units  in  stand- 
ard 19-inch  equipment  racks.  Pre-wired  and 
furnished  with  color-coded  terminal  strip  for 
quick,  easy  installation  or  removal. 


ACL-3  CUE  LINK 


This  26  mc  broadcast  audio  cueing  link  is  indispensa- 
ble for  lining  up  microwave  installations  and  for 
permanent,  two-way  communication  between  broad- 
cast or  microwave  sites.  Furnished  with  hand  sets, 
cable  and  antennas.  Packaged  for  portable  or  rack 
mounting. 


RAYTHEON 


MICROWAVE  ACCESSORIES 


Designed  to  extend  the  utility  and 
installation  ease  of  Raytheon 
KTR-100  Microwave. 


UNIVERSAL  PEDESTAL 
FOR  VERTICAL  OR  HORIZONTAL  MOUNTING 

Mount  your  KTR-100  receiver  or  transmitter  on 
tower,  roof,  side  of  building  or  concrete  base.  The 
same  universal  pedestal  accepts  the  reflector  bracket 
assembly  for  either  receiver  or  transmitter  RF  heads 
in  either  vertical  or  horizontal  position.  Tubular 
aluminum  models  also  available. 


RAYTHEON 


ALL-WEATHER  RADOMES 

New,  lightweight,  sturdy,  easy-to-install 
Radomes  .  .  .  made  of  tough,  durable 
Styrene  Copolymer  for  long-lasting 
protection  against  severest  weather 
conditions.  Sizes  to  fit  KTR-100, 2, 4  or 
6  foot  parabolas. 


RAYTHEON  MANUFACTURING  COMPANY 

Equipment  Marketing  Division,  Dept.  6130  BT 
WALTHAM  54,  MASSACHUSETTS 

Please  send  complete  information  on  the  equipment  or  accessories 
checked  below 

□  KTR-100  Microwave  for  color       □  Rack  Panels 

□  ACL-3  Cuelink    □  Universal  Pedestal    □  Radomes 


Name 
Company  or  Station 
Address 

City  Zone  State 
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'Marco'  Not  Lottery, 
KTLA  (TV)  Asserts 

SINCE  the  element  of  "consideration"  is  lack- 
ing in  the  Play  Marco  program  on  KTLA 
(TV)  Hollywood,  the  show  does  not  constitute 
a  lottery  in  violation  of  FCC  rules  and  federal 
statutes,  it  was  claimed  last  week  by  the  sta- 
tion in  reply  to  FCC's  pre-hearing  McFarland 
notice.  KTLA  requested  regular  renewal  of  its 
license. 

The  Commission's  McFarland  letter  con- 
cerning the  propriety  of  the  syndicated,  weekly 
lVl-hour  bingo-style  program  was  sent  to  the 
station  in  early  December  [Closed  Circuit, 
Dec.  13,  1954].  The  show  is  a  package  of  The 
Caples  Co.,  Hollywood  advertising  agency. 

Viewers  obtain  their  Play  Marco  cards  free 


at  local  stores  or  KTLA.  They  telephone  the 
station  when  they  have  a  winning  combina- 
tion. Prizes  are  supplied  through  the  Caples 
Co.  with  the  donating  firms  getting  air  men- 
tion [B»T,  Nov,  15,  1954]. 

In  a  detailed  answer,  Klaus  Landsberg, 
KTLA  vice  president,  told  FCC  the  program 
had  been  given  careful  legal  review  by  The 
Caples  Co.  as  well  as  its  original  sponsor, 
Victory  Packing  Co.,  prior  to  putting  it  on 
the  air  last  summer.  He  said  that  since  Jan. 
8  this  year  the  program  has  been  sponsored 
jointly  by  Hoffman  Electronics  Corp.  and  Jer- 
seymaid  Milk  Products. 

Mr.  Landsberg's  letter  was  accompanied  by 
various  exhibits  on  program  details  and  its 
operation,  as  well  as  a  legal  opinion  by  KTLA's 
Washington  counsel,  Arnold,  Fortas  &  Porter. 

Signed  by  Paul  A.  Porter,  partner  in  the 


^    ^    ....  -  :        -  >. 


Products,  like  people,  are  some- 
times known  by  just  part  of  their 
name.  In  the  case  of  'Vaseline', 
this  is  a  mistake.  Because,  actually, 
'Vaseline'  is  not  in  itself  a  whole 
name.  It's  the  trade  mark  used  to 
designate  a  whole  line  of  products, 
viz. :  'Vaseline'  Petroleum  Jelly, 
'Vaseline'  Hair  Tonic,  'Vaseline' 
Lip-Ice  Pomade,  etc.  So  when  you 
refer  to  a  'Vaseline'  product,  won't 
you  please  use  its  whole  name? 
We'll  appreciate  it  a  lot! 

ANSWERS:  Kathryn  Elizabeth  Smith 
'Vaseline'  Petroleum  Jelly 

CHESEBROUGH  MFG.  CO.,  CONS'D 
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'VASELINE' 


law  firm  and  former  FCC  chairman,  the  lega'j 
opinion  concluded: 

The   fed  eral  authorities  are   unanimous  ii tl 
holding  that  "store  visits"  and  telephone  calls  I 
taken  alone  or  in  combination,  do  not  constilj 
tute  lottery  consideration.  In  addition,  specifiil 
approval  of  programs  such  as  Play  Marco  ha  < 
been  given  by  the  Solicitor  of  the  Post  Offic. 
Dept.,  the  agency  primarily  concerned  with  th< '] 
administration  of  federal  lottery  laws.  In  these 
circumstances,   the   conclusion   is   inescapable ; 
that  Play  Marco  does  not  involve  a  violatioill 
either  of  Sec.  1304  of  Title  18,  U.  S.  Code,  o: 
of  the  applicable  Commission  rule. 

The  opinion  noted  that  the  Surpreme  Cour 
has  ruled  that  the  "essential  elements  of  ;  j 
'lottery,  gift  enterprise,  or  similar  scheme'  an 
the  traditional  elements  of  a  lottery:  (1)  prize-!] 
(2)  chance  and  (3)  consideration.    It  is  apj 
parent  that  the  program  Play  Marco  involve:  J 
two    of    the    essential    elements — prize  anc 
chance."  But  there  is  no  "consideration,"  Mr 
Porter  asserted,  reviewing  various  other  cour  | 
decisions  holding  that  store  visits  and  phone 
calls,   including  toll   calls,  do  not  constitute 
consideration. 

In  discussing  viewer  payments  of  toll  phone  ; 
charges,  the  opinion  by  Mr.  Porter  commentec  j 
that  "the  significant  question  is  whether  the 
money  expended  by  the  participant  is  paid  tc| 
the  sponsor  of  the  contest  or  to  a  third  party 
who  is  in  no  way  interested  in  the  promotion  ! 
If  paid  directly  or  indirectly  to  the  sponsor,  con-  j 
sideration  is  present  no  matter  how  small  the] 
payment — one    cent    would   be    sufficient.  II 
paid  to  a  third  party,  such  as  the  post  office 
for  a  stamp  or  the  telephone  company  for  a] 
call,  consideration  is  not  present." 

Siler  Introduces  New  Bill 
To  Ban  Liquor  Advertising 

WITH  a  deceptive  lack  of  fanfare,  freshman 
Rep.  Eugene  Siler  (R-Ky.)  last  week  dropped 
into  the  House  hopper  the  84th  Congress'  ver- 
sion of  the  83d's  controversial  Bryson  bill  on 
liquor  advertising. 

To  make  sure  there  is  no  misunderstanding, 
according  to  Clayton  Wallace  of  the  National 
Temperance  League,  this  year's  version  speci- 
fies each  medium  in  which  advertising  is  pro- 
hibited, including  television.  The  Bryson  bill 
did  not  mention  television  by  name,  since  the 
Communications  Act's  definition  of  the  word 
"radio"  includes  broadcasting  by  television. 

Other  media  in  which  the  Siler  Bill  (HR 
4627)  would  prohibit  advertising  of  liquor  arei 
newspapers,  periodicals,  newsreels,  photograph- 
ic film  and  records. 

Rep.  Siler  at  the  same  time  last  week  en-<- 
tered  in  the  Congressional  Record  an  editorial 
from  The  American  Issue,  NTL's  official  pub- 
lication, taking  issue  with  a  B»T  editorial, 
"Drink  on  the  House,"  in  B«T's  Jan.  10  issue. 

Gambling  Bill  Asks  Wire  Ban 
On  Unprivileged  Information 

RADIO  transmission  of  gambling  information 
on  sporting  events  without  permission  of  per- 
sons conducting  such  events  would  be  pro- 
hibited in  a  bill  (S  1247)  introduced  last  week 
by  Sen.  Estes  Kefauver  (D-Tenn.). 

The  bill  specifically  prohibits  transmission  of 
information  on  horse  and  dog  racing  and  other 
sporting  events  which  is  "intended  to  be  used 
for  illegal  gambling  purposes"  and  which  "has 
been  obtained  surreptitiously  or  through  stealth 
and  without  the  permission  of  the  person  con- 
ducting" the  event.  The  bill  applies  to  tele- 
phone, telegraph  and  radio  transmission. 

The  Kefauver  measure,  referred  to  the  Senate 
Commerce  Committee,  would  amend  chapter 
50  of  Title  18.  U.  S.  Code. 
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are  CLEVELAND  and  AKRON 


in 

WASHINGTON  STATE? 

Washington  State  is  not  trying  to  steal  these  two  great 
cities  from  Ohio.  Washington  State  has  its  own  concen- 
tration of  population,  and  that  concentration  lies  within 
the  "A"  Contour  boundaries  of  KTNT-TV,  the  CBS 
television  station  for  Puget  Sound.  The  population  in 
this  area  equals  the  combined  populations  of  Cleveland 
and  Akron. 


CANADA 


Of  all  TV  stations 
in  the  fabulous 
Puget  Sound  area, 
only  KTNT-TV 
covers  all  5*  cities 
in  its  "A"  contour. 
*Seoff/e,  Tacon 
Everett,  Bren 
ton,  Olympic 

More  than  half  the  population  of  Washington  State  is  confined  within 
a  relatively  small  area  bordering  on  Puget  Sound.  This  area  .  .  .  the 
fabulous  Puget  Sound  area  .  .  .  also  accounts  for  more  than  half  the 
state's  spendable  income.  And  the  "A"  Contour  of  KTNT-TV 
encompasses  this  rich  area.  KTNT-TV  reaches  over  1,200,000  people 
in  its  "A"  Contour,  plus  800,000  more  living  in  the  station's 
INFLUENCE  AREA  outside  its  "A"  Contour.  Average  incomes  in  this 
area  are  greater  than  the  national  average,  and  the  entire  Puget 
Sound  country  is  constantly  growing. 


In  Washington  State,  advertise  where  the  PEOPLE  are 


buy  KTNT-TV. 


316,000  WATTS 


Antenna  Height 
1000  FT.  ABOVE  SEA  LEVEL 


CHANNEL  ELEVEN  V      CBS  Television  for  Puget  Sound 

Represented  Nationally  by  Weed  Television 

KTNT-TV,  TACOMA  5,  WASHINGTON 


"The  Word  Geis  Around. ..Buy  Pugef  Sound 
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Storer  Formulates  Plan 
To  Sell  Miami  on  Uhf 

CAMPAIGN  to  sell  Miamians  on  uhf — at  a 
cost  of  $10,000  a  month  in  newspaper  adver- 
tising— has  been  formulated  by  Storer  Broad- 
casting Co.,  owner  of  WGBS-TV  Miami,  on 
ch.  23. 

At  the  same  time,  Storer  has  made  arrange- 
ments with  a  local  finance  company  to  discount 
dealers'  installment  buying  "paper"  in  order  to 
ease  the  way  for  dealers  to  sell  converters, 
it  was  learned. 

Storer  has  no  plan  to  manufacture  or  sell 
single-channel  receivers,  it  emphatically  said  at 
oral  argument  before  the  FCC  en  banc  last 
week  on  protest  by  WINZ-WMFL  (TV)  Miami 
against  the  Storer  purchase  of  WMIE-TV  Miami 


permit  and  the  assets  of  WFTL-TV  Fort 
Lauderdale  [B»T,  Feb.  21]. 

WINZ-WMFL  claimed  that  the  $35,000  pur- 
chase of  the  WMIE-TV  permit  and  the  $300,- 
000  purchase  of  the  facilities  of  WFTL-TV 
were  for  the  purpose  of  securing  an  NBC-TV 
affiliation  for  Miami.  It  also  charged  that  it 
was  against  public  interest  for  Storer  to  own 
a  tv  station  in  Miami,  where  it  already  owns 
WGBS  (on  710  kc,  with  50  kw  day,  10  kw 
night)  and  the  Miami  Beach  Sun.  It  claimed 
that  Storer  ownership  of  Empire  Coil  Co.  (New 
Rochelle,  N.  Y.,  parts  manufacturer)  gave  it 
an  advantage  in  manufacturing  uhf  tuners  and 
that  it  planned  to  "sell"  single  ch.  23  tuners. 

Storer  denied  all  the  accusations.  It  related 
that  WINZ-WMFL  offered  to  withhold  filing  its 
protest  if  Storer  would  promise  not  to  pro- 


-  price  $498  l$545 
including  carrying  case.  A  matching  amplifier-speaker 
unit.  Model  620,  weighs  16  pounds,  price  $149.50.) 


arid  sfsiB  watraen 

says  Francis  BroU,  Chief  Engineer,  KOMO,  Seattle 

"Our  first  Ampex  recorder  showed  us  what  a  real  professional  machine 
can  do.  After  18,000  hours  of  heavy  use,  the  frequency  response  and 
audio  characteristics  of  our  Model  300  head  are  still  within  the  original 
published  specifications.  This  kind  of  performance  sold  us  completely  on 
Ampex  —  that's  why  we've  added  four  Ampex  350's." 

•  NOW  an  Ampex  for  every  broadcast  need 

With  the  addition  of  the  new  lightweight  Model  600  series,  Ampex  now 
offers  your  broadcast  station  a  superior  machine  to  meet  every  tape 
requirement  .  .  .  from  distant  field  pickups  to  major  network  recordings. 
For  top-ranking  performances  and  rehearsals  and  programs  involving 
extensive  editing,  dubbing  and  "spot"  announcements,  choose  from 
the  Series  350  .  .  .  for  recordings  "on  location"  that  assure  studio  fidelity 
and  accuracy,  choose  from  the  Series  600.  All  Ampex  recorders  have 
the  same  basic  head  design. 


THE  ULTIMATE  IN  PRECISE  TIMING  WITH   HIGHEST  FIDELITY 


Ampex  timing  accuracy  is  so  excellent  (±  0.2%)  that  tapes  are  always 
on  speed  —  without  program  crowdings  or  cutoffs.  Ampex  reproduction 
is  so  faithful  that  it  is  indistinguishable  from  a  live  broadcast  —  the  result 
of  an  unsurpassed  combination  of  broad  frequency  response,  wide 
dynamic  range  and  imperceptible  flutter  and  wow. 


~$}ccef>ied as  ike  cfignalure  of ^Perfection  in^afieQflachir 


For  a  convincing  demonstration,  contact  your  Ampex  Distributor  today 
{listed  in  Yellow  Pages  of  Telephone  Directory  under  "Recording  Equipment" 
Canadian  General  Electric  Company  in  Canada. 

Write  today  for  further  information  and  complete  specifications!  Dept.  0-1880 
AMPEX   CORPORATION.    934    CHARTER    STREET,   REDWOOD   CITY,  CALIFORNIA 


mote  the  sale  of  single  ch.  23  uhf  convene ' 
and  would  permit  it  to  share  the  prospecti- 
WGBS-TV  1,000-ft.  Miami  antenna  farm  towe' 
Storer  stated  that  as  soon  as  another  vhf  st  i 
tion  gets  on  the  air  in  Miami  it  would  lo  i 
its  NBC  affiliation.  It  said  it  had  spent  $5(1 
000  for  land  to  build  the  ch.  23  station  ar  | 
had  increased  the  number  of  employes  of  wh 
had  been  WFTL-TV  from  23  to  46.   All  i 
this  will  help  uhf  in  Miami,  it  said.  There  al 
four  uhf  channels  assigned  to  the  Miami  area  I 
FCC  granted  the  transfer  of  WMIE-TV  la| 
December  [B»T,  Dec.  20,  1954].    It  is  noj 
operating  from  a  temporary  500-ft.  tower  c| 
the  Miami  antenna  farm  north  of  the  city. 

Lee  Says  FCC  May  Adjust 
Fm  If  Band  Is  Unused 

"SOME  adjustment  in  the  fm  band"  may  t 
considered  eventually  by  FCC  if  "valuab 
frequency  space"  continues  to  lie  fallow,  FC 
Comr.  Robert  E.  Lee  said  Saturday  in  an  ac 
dress  to  the  Washington  High-Fidelity  Fail 
held  over  the  weekend  at  the  Harrington  Hot< 
there. 

Comr.  Lee  added,  on  the  other  hand,  th; 
conceivably  "some  day  fm  will  be  the  only  wa 
to  get  satisfactory  transmission  at  all."  Sue 
already  is  the  case  in  Western  Germany,  hi 
said,  since  neighboring  nations  pre-empted  th 
am  service.  "All  reports  indicate  that  fm  i 
working  very  well  in  Germany,"  he  said,  nottn! 
some  German  receivers  were  being  shown  i 
the  fair  including  a  battery-operated  portabl 
am-fm  set. 

The  British,  too,  have  a  "growing  am  jurr 
ble."  he  said,  and  "are  working  on  plans  tg 
convert  most  of  their  domestic  system  to  fm. 

Analyzing  radio  programming  and  econom 
ics,  Comr.  Lee  said  radio  affiliates  of  network 
in  search  of  operating  economies  might  loo; 
favorably  on  aural  service  broadcast  from 
single  tower  or  sharing  space  with  tv  as  again* 
expensive  am  arrays.  He  cited  the  interferenc 
problems  confronting  am  signals. 

He  lauded  good  music  programming  of  30 
odd  stations,  some  of  which  play  a  hundrei 
hours  of  good  music  a  week.  "There  is  nothin: 
in  the  government-operated  British  Broadcast 
ing  Corp.  service  that  compares  with  this,"  ht; 
said,  with  the  BBC  "third  program"  rarely  car 
rying  as  much  as  20  hours  of  music  a  weel 
and  that  mainly  in  evening  hours. 

Thirty  years  of  commercial  broadcastin; 
music  is  "a  mighty  short  time  for  a  cultura 
revolution,"  Comr.  Lee  said,  lauding  radio' 
role  as  a  force  for  spreading  music  apprecia 
tion. 

With  U.  S.  broadcasting  "primarily  respon 
sible  for  the  greatest  cultural  revolution  ii 
modern  times,"  he  said  good  music  program; 
ranked  second  last  year  on  radio  networks  ir 
total  number  of  listeners  per  week,  led  b] 
comedy,  and  ran  17%  ahead  of  popular  music 

Shorter  Campaigns  Favor 
Big  Money  Groups — Neubergei 

SEN.  RICHARD  NEUBERGER  (D-Ore.)  lasl 
week  expressed  concern  that  the  trend  to  shortei 
political  campaigns — caused  by  television — will 
make  "big  money  more  dominant  than  ever  id 
our  political  life."  He  urged  that  tv — "and 
perhaps  other  media" — be  made  equally  avail- 
able to  candidates  "irrespective  of  their  finan- 
cial backing." 

Sen.  Neuberger  said  the  "candidate  with  the 
slim  wallet  occasionally  can  defeat  the  man 
with  the  big  campaign  treasure  chest.  But  such 
word-of-mouth  campaigning  takes  time — a  lot 
of  time.  It  can't  be  flashed  onto  millions  of  tv 
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:reens  virtually  overnight,  at  vast  expense." 

The  Oregonian  said  he  was  "alarmed"  over 
le  impact  of  tv's  ability  to  introduce  theatrical 
ichniques  into  politics,  and  added:  "I  wonder 

a  'blitzkrieg'  on  tv  will  not  shape  the  public 
lind,  before  a  less  favorably  financed  nominee 
an  get  his  message  to  the  people  by  slower  and 
sss  costly  means." 

itaseball  Broadcasts 
luled  Not  Public  News 


N  A  RULING  that  held,  in  effect,  that  au- 
lorized  broadcasts  of  .a  baseball  game  do  not 
onstitute  news  in  the  public  domain,  the  New 
'ork  State  Supreme  Court  last  week  issued 
n  injunction  against  compiling  from  broadcasts 
lay-by-play  accounts  for  dissemination  to  out- 
f-town  stations. 

The  injunction  was  issued  against  Martin 
ass  of  New  York,  who  allegedly  used  broad- 
asts  to  compile  play-by-play  accounts  of 
jfames  for  transmission  to  other  stations  by 
eletype.  The  complaint  against  Mr.  Fass  was 
rought  by  the  National  Exhibition  Co.,  owner 
f  the  New  York  Giants,  which  charged  that 
I  ||lr.  Fass'  reports  to  out-of-town  stations  in 
953  and  1954  made  it  possible  for  them  to 
e-create  games  for  broadcast.  The  stations 
fere  not  involved  in  the  court  action. 

Judge  Edgar  J.  Nathan  wrote  in  his  opinion 
hat  Mr.  Fass  made  a  profit  of  $1,432.50  by 
appropriating  plaintiff's  broadcasts."  The  court 
eviewed  a  series  of  legal  cases  and  wrote: 

"Plaintiff  did  not  intend  to  abandon  its 
roperty  rights  in  news  of  the  games.  Clear 
lOtice  of  this  intention  was  given  by  the  appro- 
priate language  printed  on  its  tickets  of  admis- 
Jtf'ion,  in  its  contract  with  broadcasters  and  by 
one  (Innouncements  during  the  broadcasts  of  the 
IwaRarnes." 

Frederic  A.  Johnson  of  New  York,  counsel 
<br  Mr.  Fass,  said  he  will  appeal  the  decision 
ipffo  the  appellate  division  of  the  New  York 
tate  Supreme  Court.  Mr.  Johnson,  who  has 
een  counsel  in  various  baseball  cases  with 
adio-television  ramifications,  claimed  that  the 
ecision  did  not  resolve  the  questions  of 
whether  title  can  be  retained  without  the  pro- 
ection  of  copyright  law,  and  whether  property 
ight  is  retained  after  there  is  publication 
hrough  broadcasting. 

On  behalf  of  Mr.  Fass,  Mr.  Johnson  had 
dvanced  the  view  that  the  broadcasts  constitute 
news  in  the  public  domain,  and  as  such  had 
een  "published  in  interstate  commerce"  and 
'he  defendant  was  privileged  to  use  them  under 
ederal  and  state  constitutions. 

Hall  Advises  GOP  to  Name 
Candidates  With  Tv  Appeal 

jOP  National  Chairman  Leonard  Hall  last 
^eek  told  a  Republican  women's  group  that 
1  elevision  has  "changed  everything"  about  po- 
itical  campaigning  and  that  the  party  should 
ick  "able,  personable"  candidates  next  year 
/ho  can  "sell  themselves"  over  tv. 

He  urged  members  of  the  National  Federa- 
iion  of  Republican  Women,  holding  a  three- 
ay  directors'  meeting  in  Washington,  to  use 
heir  influence  in  getting  candidates  to  run 
/ho  will  appeal  to  viewers  when  they  appear 
the  tv  screen. 

He  said  he  doesn't  believe  political  or  labor 
osses  now  can  "deliver  the  vote"  because 
'eople  are  making  up  their  own  minds  after 
Pitching  candidates  on  tv  and  reading  about 

ahem, 
"We  can't  go  on  the  basis  that  anyone  can 
jrin,"  he  said,  adding,  "Let's  face  it,  we  have 
put  our  best  foot  forward." 
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is  mighty  big  in  the  norfolk  market 

Neilsen  circulation  shows  that  WTAR 
reaches  more  than  twice  as  many  homes 
as  the  second  station,  more  than  the  next 
two  combined.  Pulse  shows  WTAR  first  in 
average  audience  morning,  afternoon  and 
night.  You'll  get  "the  lion's  share  "  of  re- 
sults in  America's  25th  market  when  you 
put  your  sales  message  where  it  reaches 
the  audience. 

CBS  Radio 


NORFOLK 


REPRESENTED  BY  EDWARD  PETRY  &  CO..  INC 
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Houston's  ONLY 
Radio  Station  on  Wheels 

FIRST  WITH  NEWS 
LIVE  . .  .  DIRECT! 


f       HERE'S  AN  ACTUAL 

ls     COVERAGE  REPORT:  , 

FEB.  1,  9:30  A.M. 
Window  washer  falls 
10  stories  to  death. 

FEB.  4,  11:45  A.M. 

Runaway  steer  ties  up 
Freeway  traffic.  Cap- 
tured. 

FEB.  7,  1:30  P.M. 

Auto  -  pedestrian  fa- 
tality. 

FEB.  11,  10:22  A.M. 
Heights  State  Bank 
Robbed. 

FEB.  14,  8:15  P.M. 

Truck  overturns  on  San 
Jacinto  Bridge.  Driver 
pinned  in  cab. 

All  Houston  is  talking 
about  "BIG  MIKE",  Hous- 
ton's only  Completely  Re- 
mote Radio  Equipped 
Truck.  Let  him  sell  for 
YOU. 

Nat'l  Rep.  Forjoe  &  Co. 
In  Houston  call:  Dave 
Morris,  KE-2S81. 


R-MOZ 

rapio  mce 
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K-NUZ  Carries 
Houston's  Top 
Local  Accounts 


GOVERNMENT  • 


COWLES,  MURPHY 
MERGE  IN  DES  MOINES 

CONTENTIOUS  battle  for  Des  Moines'  ch. 
8  was  brought  to  a  peaceful  conclusion  last 
week  when  Cowles  Broadcasting  Co.  and  Mur- 
phy Broadcasting  Co.  agreed  to  merge  their 
competing  applications. 

According  to  the  agreement  concluded  last 
Thursday,  Cowles  will  own  60%  of  the  merged 
company,  and  Murphy  40%.  In  addition, 
Cowles  will  hold  an  option,  running  three  years, 
to  buy  out  Murphy's  40%  at  a  figure  to  be 
determined.  If  unsuccessful  in  coming  to 
terms,  the  agreement  provides  that  the  figure 
will  be  set  by  arbitrators,  one  selected  by  each 
party  and  the  third  to  be  selected  by  the  Chief 
Judge  of  the  Iowa  Supreme  Court. 

The  agreement  also  provides  that  Murphy 
will  sell  its  KSO  Des  Moines  (on  1460  kc  with 
5  kw).  Cowles  owns  KRNT  there  (on  1350  kc 
with  5  kw). 

Kingsley  H.  Murphy  Jr.,  president  of  the 
Murphy  station,  will  become  a  vice  presi- 
dent of  the  merged  company  at  $500  per  month, 
it  was  understood.  Benito  Gaguine,  of  Fly, 
Shubruk,  Blume  &  Gaguine,  Murphy  attorney, 
will  also  become  a  vice  president  of  the 
merged  company  at  $500  monthly  salary. 

The  acrimonious  hearings  for  the  Iowa  city's 
ch.  8  began  in  October  1953  and  ended  in 
February  1954.  In  August  1954,  the  examiner 
issued  an  initial  decision  favoring  Cowles  on 
the  ground  that  it  excelled  over  Murphy  in 
local  ownership,  program  proposals,  business- 
civic  experience,  community  participation  and 
past  performance  [B»T,  Aug.  30,  1954]. 

The  hearings  were  marked  by  hotly  contested 
attempts  by  Murphy  to  introduce  into  the  rec- 
ord claims  of  White  House  influence  and 
financial  offers  to  withdraw  by  Cowles. 

Cowles  owns  the  Des  Moines  Register  and 
Tribune,  the  Minneapolis  Tribune  and  Star  and 
Look  magazine  and  47%  of  WCCO-AM-TV 
Minneapolis  and  100%  of  WNAX  Yankton, 
S.  D.,  and  KVTV  (TV)  Sioux  City,  Iowa. 

USIA  Slates  $1.1  Million 
Of  Budget  for  Television 

OF  THE  $18,243,000  being  asked  for  fiscal 
1956  by  the  U.  S.  Information  Agency  for  the 
Voice  of  America,  some  $1,100,000  would  be 
used  for  television  programs  to  quadruple 
VOA's  filmed  tv  programs  on  foreign  television 
stations,  it  was  understood  last  week. 

Voice's  budget  for  the  current  fiscal  year  is 
$15,836,000  of  which  $330,000  is  being  spent 
for  tv  programs. 

Meanwhile,  Theodore  Streibert,  USIA  direc- 
tor, said  in  a  semi-annual  report  last  week  that 
during  the  half-year  VOA  tv  activities  have 
been  stepped  up  from  24  to  29  stations  in  21 
countries.  A  little  more  than  a  year  ago  VOA 
tv  films  were  being  shown  on  only  14  foreign 
tv  stations  in  12  countries.  The  tv  funds  boost 
is  intended  to  keep  pace  with  the  rapid  ex- 
pansion of  foreign  tv. 

The  requested  budget  for  USIA  is  $88.5 
million  compared  with  $73.9  million  for  fiscal 
1955.  The  USIA  budget  also  contemplates 
spending  an  additional  $1,737,397  during  fiscal 
1956  for  acquisition  and  construction  of  radio 
facilities.  This  compares  with  $3,227,217  for 
the  same  purpose  in  fiscal  1955. 

Mr.  Streibert's  report  indicated  VOA  now 
employs  899  Americans  and  458  foreign  na- 
tionals. Among  VOA  accomplishments  was 
broadcast  overseas  of  coverage  of  last  Novem- 


ber's congressional  elections.  The  Voice  al 
has  added  Hindi,  Urdu,  Tamil  and  Bengali 
its  foreign  language  broadcasts  during  the  ha 
year,  Mr.  Streibert  said.  The  Voice  complet 
its  move  from  New  York  to  Washington  duri 
the  period. 

WJIV  Asks  Reversal 
Of  WSAV  Savannah  Grant 

THE  U.  S.  Court  of  Appeals  in  Washingt 
was  asked  last  week  to  reverse  the  FCC's  gra 
of  Savannah's  ch.  3  to  WSAV  Savannah  [B» 
Feb.  7].  The  appeal  was  filed  by  WJIV  Sava 
nah.  the  unsuccessful  applicant. 

Crux  of  the  appeal,  according  to  WJIV,  is  th 
the  Commission  approved  the  grant  of  ch.  3 
WSAV  even  though  it  found  that  the  stati< 
had  commenced  construction  of  its  tv  out' 
before  receiving  its  grant.  The  FCC  is  pi 
hibited  from  making  a  grant  to  an  applica 
who  has  begun  prior  construction,  WJIV  sa: 
The  Commission's  decision  upheld  that  of  t 
examiner  in  this  case. 

WSAV' was  forbidden  to  use  its  propos 
tower  base,  consisting  of  three  steel  sleeves  i 
stalled  on  the  penthouse  roof  of  the  Libei 
National  Bank  Building  in  Savannah. 

The  Commission  also  found  in  favor  J 
WSAV  on  the  grounds  of  better  programmii  I 
performance,  past  performance,  local  resident! 
participation  in  community  affairs  and  a  great  ! 
degree  of  integration  of  ownership  and  manag  I 
ment.    WJIV  questions  these  findings  also. 

WJIV  principals  also  own  WEAS  Decatil 
Ga.,  KWEM  Memphis,  Tenn.,  and  KGOV  Ve| 
dosta,  Ga.   A  grant  for  WGOV-TV  Valdos 
was  relinquished. 

Uhf  Permit  Holder  Voices 
Approval  of  WKNB  Sale 

APPROVAL  to  the  sale  of  WKNB-AM-T 
New  Haven,  Conn.,  to  NBC  by  New  Brita 
Broadcasting  Co.  was  voiced  last  week  in 
letter  to  the  FCC  by  Richard  W.  Davis,  pre; 
dent  and  largest  single  stockholder  of  WEL 
AM-TV  New  Haven.  Ch.  59  WELI-TV  is  pre 
ently  not  on  the  air. 

Mr.  Davis  said  "all  uhf  station  operato 
and  permittees  in  the  New  England  area  w 
greatly  benefit"  if  NBC  undertakes  to  develc 
a  uhf  station  in  the  area  and  "the  availabili 
of  the  programs  of  one  of  the  leading  network 
on  uhf  only  will  be  a  very  substantial  indue: 
ment  to  uhf  conversion  and  increased  receivl 
circulation." 

Mr.  Davis  further  noted  "that  the  only  o 
position  to  the  WKNB-TV  transfer,  that  1 
know  of,  originated  with  the  pre-freeze  vl 
station  which  has  had  a  monopoly  in  the  ci 
of  New  Haven  for  a  great  many  years.  \^ 
know  of  no  uhf  operator  who  will  oppose  th 
transfer." 

Channel  Swap  Opposed 

SUSPENDED  ch.  15  WLBR-TV  Lebanon,  Pa 
last  week  opposed  the  petition  of  ch.  i 
WHUM-TV  Reading,  Pa.,  for  rule-making  pn 
ceeding  whereby  it  would  take  over  WLBR-TV 
ch.  15  facility  and  give  the  Lebanon  statio 
ch.  61  in  exchange  [B»T,  Feb.  28]. 

WLBR-TV  referred  to  the  WHUM-TV  pet 
tion  as  "a  predatory  and  selfish  interest,  attemp 
ing  to  take  away  a  valuable  facility  of  a  st; 
tion,  which  represents  substantial  investment 
and  which  station  is  making  serious  efforts  t 
return  to  the  air."  WLBR-TV  suspended  la: 
October  after  nearly  a  year  of  operation  i 
which  it  suffered  a  net  loss  before  taxes  c 
$125,768,  with  a  total  deficit  of  $206,347. 
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AT&T  ANNOUNCES  LOWER  LINE  RATES 


PROGRAM  SERVICES 


Minimum  number  of  hours  re- 
duced from  16  to  eight  and 
the  per  hour-per  mile  charge 

reduced  from  $6  to  $4.50. 

TWO  WEEKS  AGO  AT&T  moved  to  ease  the 
ot  of  the  small  tv  station  owner  in  remote 
ireas  of  the  country — by  announcing  its  reach- 
less to  provide  off-the-air  intercity  connections 
At  Deadline,  Feb.  28]. 

Last  week  AT&T  moved  to  ease  the  lot  of 
adio  stations. 
It  amended  its  monthly  Class  A  (5,000  cps) 
lst"^udio  tariff  to  drop  the  minimum  from  16  con- 
ecutive  daily  hours  to  eight,  and  reduced  the 
:>er  hour-per  mile  charge  from  $6  to  $4.50.  The 
lew  rates  are  effective  April  1,  unless  blocked 
<->y  oppositions  or  by  the  FCC  itself. 

Under  its  old  tariff,  which  was  put  into 
effect  Feb.  18,  1948,  the  regular  contract  called 
'or  a  minimum  of  16  consecutive  hours  daily, 
:even  days  a  week.  The  charge  was  $6  per 
rtkirline  mile,  with  each  additional  hour  or  frac- 
-^jiiion,  lQct  per  airline  mile.  There  was  also  a 
I-Witation  connection  charge  of  $75  per  station 
lor  the  16  hours,  with  $15  for  each  additional 
lour  or  fraction. 
The  new  schedule  requires  only  eight  con- 
Attfilliecutive  hours  daily,  seven  days  a  week.  The 
harge  is  $4.50,  with  25$  per  hour  for  the  first 
ree  extra  hours,  154  per  hour  for  the  next 
jive  hours,  and  10$  per  hour  for  any  additional 
lecat  ifiours.  This  adds  up  to  $6  for  16  hours.  The 
station  connection  charge  is  $55  with  $3  an 
'aldo|(!iour  for  the  next  three  hours  and  $2  per  hour 
for  additional  hours  after  the  first  three. 
|  Rates  for  additional  occasional  hours  in 
injunction  with  the  monthly  contract  remain 
jhe  same  except  that  one  station  connection 
charge  is  upped.  The  rates  are  as  follows: 
Where  the  additional  occasional  hours  im- 
WHtfjiiediately  precede  or  succeed  the  contracted 
Brill  Ipours,  .0075$  per  hour  per  airline  mile  and 
jfl  per  hour  for  station  connection.  Where  the 
ptiadditional  occasional  hours  are  not  contiguous 
o  the  contracted  rate,  2$  per  hour  per  airline 
nile,  and  $2  per  hour  for  station  connection 
[up  from  $1.75). 
The  1948  rate  for  one-time  use  remains  un- 
t  changed.  This  is  15$  per  hour  per  airline  mile 
(level  (for  the  first  hour,  with  .0375$  for  each  addi- 
tional 15  minutes.  Minimum  charge  is  $2. 
etwjfjStation  connection  charge  is  based  on  a  $20 
indaf^ee  for  one  month,  plus  $1.75  per  hour  of  use. 
It  is  not  believed  that  the  reduction  in  required 
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Power  -f-  Programming  -)- 
Promotion  makes  WTRF- 
TV  your  best  buy  to  reach 
a  Billion  Dollar  Market  of 
1,300,000  people.  jj 
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316,000  Walls  channel 
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monthly  hours  will  mean  much  to  networks. 
All  radio  networks  operate  from  11  to  16  hours 
daily.  NBC  feeds  1 1  hours  daily;  CBS,  1 1  hours, 
50  minutes;  ABC,  \4V2  hours  (with  16  hours 
on  Sunday  and  15Vi  hours  on  Saturday),  and 
MBS,  16  hours.  These  are  scattered  through- 
out the  broadcast  day,  so  all  networks  keep  the 
lines  open  throughout  the  entire  day.  Lines  are 
used  at  off  times  for  closed  circuit  programs, 
repeats  to  the  West  Coast,  etc. 

AT&T's  notice  that  it  would  provide  off-the- 
air  audio  and  video  pickups  for  tv  stations 
stated  it  would  connect  a  tv  station  in  a  re- 
mote area  with  the  nearest  directly  connected 
network  station — with  charges  to  be  deter- 
mined on  an  individual,  case-by-case  basis. 
This  is  because,  AT&T  said,  each  situation 
would  be  dependent  on  terrain,  distance,  and 
other  variables. 

Such  a  service,  AT&T  emphasized,  would  be 
minus  such  quality  controls  as  monitoring, 
supervision  and  some  equipment,  which  would 
make  the  picture  less  stable  and  less  reliable. 
Implicit  in  the  plan  is  the  fact  that  the  receiving 
station  would  be  dependent  on  the  continuity 
and  quality  of  the  station  whose  signals  it  is  re- 
ceiving. 

Each  customer,  AT&T  said,  would  have  to 
make  its  own  arrangements  with  the  network 
and  the  station  whose  signals  will  be  relayed. 

The  Bell  company  estimated  that  charges 
for  distances  of  about  100-125  miles  between 
two  stations  would  average  about  half  of  the 
fees  for  direct  interconnection.  It  warned,  how- 
ever, that  differences  would  vary  considerably 
in  individual  cases,  with  the  greatest  savings  for 
the  longer  hauls.  Rates  for  each  such  off-the- 
air  hookup  would  be  filed  with  the  FCC  indi- 
vidually, the  telephone  company  said. 

These  channels,  AT&T  said,  will  provide  for 
both  monochrome  and  color  tv,  and  must  be 
ordered  for  a  minimum  of  three  years. 

Present  FCC  policy  requires  tv  stations  to 
use  common  carrier  intercity  tv  facilities 
where  available.  It  permits  the  construction 
of  privately-owned  relay  systems  only  until 
such  time  as  the  public  utility  puts  in  its  own 
facilities. 

Anri-Pay-Tv  Proposal 
Scored  by  McDonaJd 

AN  "anti-subscription  television"  resolution 
is  what  Comdr.  E.  F.  McDonald  Ir.,  president 
of  pro-pay-tv  Zenith  Radio  Corp.,  Chicago, 
termed  a  proposal  which  seeks  New  York  City 
Council  pressure  to  have  the  FCC  withhold 
approval  of  pay-as-you-see  tv. 

A  protest  against  passage  of  the  resolution, 
introduced  last  Tuesday  by  Council  President 
Abe  Stark,  was  also  submitted  by  Arthur  Levey, 
president  of  Skiatron  Electronics  &  Television 
Corp.,  New  York.  Skiatron  is  the  developer  of 
a  pay-tv  system  called  Subscriber-Vision. 

Comdr.  McDonald,  who  suggested  that  the 
resolution  is  based  on  "misunderstanding," 
stressed  that  the  New  York  City  Council  should 
bear  in  mind  "that  the  air  belongs  to  the  peo- 
ple, not  the  various  commercial  interests  that 
are  using  the  air  for  profit  by  permission  of 
the  FCC."  The  Zenith  president  also  insisted 
that  "subscription  tv,  if  authorized  as  a  com- 
mercial service,  will  not  interfere  with  the  pres- 
ent system  of  sponsored  television."  It  will 
provide  additional  programs  "not  now  avail- 
able on  television,"  he  said,  adding  that  no 
one  will  have  to  take  the  service. 

Mr.  Levey  wired  each  member  of  the  city 
council,  asking  that  a  Skiatron  spokesman  be 
given  an  opportunity  to  appear  before  them 
to  present  their  side  of  the  story  before  _any 
action  is  taken  on  the  resolution. 
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AT  THIS 
RATING 


In  San  Francisco,  says  ARB,  Cesar 
Romero's  new  TV  hit,  Passport 
to  Danger,  dominates  its  time  period 
...  as  it  has  from  the  first  night 
it  went  on  the  air!  Rating  is  high, 
share  of  audience  a  whopping 
75.5%.  and  going  up. 

Now  we  know  this  show  is  "hot"! 
Top  markets  are  going  fast, 
but  some  are  still  available  . . . 
if  you  hurry 


CESAR  ROMERO,  sta 
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ABC  FILM 
SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y. 
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THERE'S  ONLY  ONE 


Yes,  The  only  KEY  to  the 
Tremendously  Large  and 
Rich  NEGRO  Market  of 
DURHAM  -  RALEIGH 

And  Eastern  North  Carolina 

is 

WSRC 

DURHAM,   N.  C. 

1410  Kc         •         1000  watts 

"Only  station  in  Eastern  North 
Carolina  programming  exclusive- 
ly to  this  great  Negro  Market." 

Over  200,000  Negro's  with  the 
highest  income  per  capita  of  any 
area  in  America. 

These  Top  Personalities  rule  the 
Roost  in  Eastern  North  Carolina. 

HONEYBOY  FORD 
NORFLEY  WHITTED 
DELORES  JONES 
THE  COUNT 

For  the  full  WSRC  story  Write,  Wire  or  Phone 

JOHN  C.  GREENE,  JR. -MGR. 

or  our  Reps. 

Nationally— RAMBEAU 
Southeastern-DORA-CLAYTON 
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S.  F.  STATIONS  MAKE 
CONVENTION  SURVEYS 

Available  equipment  is  being 
inventoried  and  engineering 
data  is  being  compiled  for  the 
Republicans'  big  gathering 
which  takes  place  in  August 
of  next  year. 

SAN  FRANCISCO  radio-tv  have  begun  sur- 
veys, engineering  and  otherwise,  to  aid  net- 
works in  the  coverage  of  the  Republican  Na- 
tional Convention  which  will  be  held  in  the 
San  Francisco  Cow  Palace  in  the  summer  of 
1956.  (See  related  story  page  68.) 

Already  a  camera  poll,  on  paper,  is  being 
made  to  ascertain  the  number  of  cameras,  re- 
mote trucks  and  other  equipment  which  can 
be  procured  in  northern  California  in  an  effort 
to  save  networks  from  having  to  move  tons 
of  equipment  from  eastern  points. 

Five  San  Francisco  area  stations,  KGO-TV, 
KRON-TV,  KPIX  (TV),  KOVR  (TV),  and 
KSAN-TV  report  they  jointly  can  supply  at 
least  25  cameras  which  would  not  be  required 
in  studios. 

Sacramento,  where  two  stations  will  be  on 
the  air  for  certain,  offered  10  cameras,  while 
facilities  of  other  northern  California  sta- 
tions would  add  an  additional  12  cameras. 

Seven  remote  trucks  in  addition  to  those 
that  could  be  dispatched  from  Hollywood  and 
other  metropolitan  areas  could  raise  the  total 
to  over  18  trucks. 

A  spokesman  for  the  local  industry  stressed 
however  that  as  yet  the  networks  had  not 
approached  the  local  stations  for  equipment  or 
equipment  estimates.  "We  are  just  getting 
together  the  information,  just  in  case,"  he  said. 

WDXI-TV  Jackson,  Tenn., 
Begins  Regular  Programming 

WDXI-TV  lackson,  Tenn.,  was  scheduled  to 
begin  commercial  programming  yesterday  (Sun- 
day) affiliated  with  CBS,  Aaron  B.  Robinson, 


president,  has  reported.  The  ch.  7  station,  fhJ 
first  video  outlet  in  lackson,  began  test  patter: 
transmission  Feb.  15.    Burn-Smith  Co.  is  nal 
tional  representative.  The  debut  of  WDXI-TV 
increases  to  423  the  number  of  tv  stations  o 
the  air  with  regular  programming. 

Another  new  tv  station,  KFII-TV  Klamat 
Falls,  Ore.,  has  announced  it  will  be  on  the  a 
by  late  summer  or  early  fall.  General  Electri 
equipment  will  be  used.  A  GE  5  kw  transmitte 
has  arrived  and  is  in  storage  pending  install, 
tion  in  the  transmitter  building,  located  at  th 
site  of  the  KFII  radio  transmitter.  W.  S.  Gran 
Co.  is  national  representative.  Network  nego 
tiations  are  underway,  the  station  said.  KFJI 
TV,  on  ch.  2,  will  use  a  three-bay  batwin; 
antenna  and  will  operate  with  13.6  kw. 

Radio-Tv  to  Help  Celebrate 
Girl  Scout  Anniversary 

SUPPORT  of  both  network  and  local  radi( 
and  television  is  being  given  to  the  observanc 
of  the  43rd  anniversary  of  the  founding  of  th< 
Girl  Scouts  during  Girl  Scout  Week,  Marcl 
6-12.  The 'traditional  Girl  Scout  party  will  b< 
broadcast  on  NBC  Radio  March  12,  1:30-5 
p.m.  Host  will  be  Ralph  Edwards,  who  wil 
present  an  all  Girl  Scout  cast  including  Debbit- 
Reynolds,  motion  picture  star,  who  is  active  in 
scout  work. 

In  an  interview  on  Chronoscope  on  Wednes 
day,  CBS-TV.  11-11:15  p.m..  the  30.000  mer 
who  serve  as  committee  members  and  progran 
advisors  to  girl  scouting  will  be  representee 
by  Walter  Rothschild,  president  of  Abrahan 
&  Straus,  New  York.  Another  CBS-TV  show 
Mama,  will  salute  the  scouts  on  Friday  witt 
a  script  in  which  the  13-year-old  Dagmar  Han 
sen  will  be  depicted  as  a  Girl  Scout  in  1916 
More  than  100  other  network  programs  wil 
carry  Girl  Scout  spot  announcements  durim 
the  week. 

Plans  to  feature  Girl  Scout  slides,  telops  anc 
spot  announcements  on  tv  are  also  being  car- 
ried out.  Special  scripts  about  girl  scouting 
and  its  founder.  Juliette  Low,  have  been  writter 
and  distributed  by  BMI,  RCA  Thesaurus  anc 
SESAC. 


WFLA-TV  Tampa,  Fla.,  which  began  fulltime  programming  Feb.  21,  held  its  first  pro- 
gram telecast  Feb.  14.  It  featured  the  city's  famed  Gasparilla  Parade,  an  annual  mock 
invasion  of  the  city  by  the  pirate  crew  of  Jose  Gaspar,  who  sailed  Tampa  waters  in 
the  early  1800's.  At  the  coronation  ceremonies  that  night  were  (I  to  r):  first  row,  George 
W.  Harvey,  general  manager;  Emily  Moody,  women's  editor;  Paul  Jones,  program  man- 
ager; Walter  Brown,  audio  control;  second  row,  Jack  Wilson,  cameraman;  George 
Manno,  director;  Bob  Hancock,  property  man;  standing,  Carl  Berquist,  producer; 
Wally  Pritchard,  video  control,  and  Charley  Hartman,  cameraman. 
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-Five  More  Appointments 
Announced  by  WXIX  (TV) 

FURTHER  additions  to  its  staff  of  WXIX  (TV) 
'Milwaukee.  CBS  o&o  uhf  outlet,  which  went 
dii  the  air  Feb.  27  [B«T,  Feb.  28],  were  an- 
4  oounced  Last  week. 

Theodore  F.  Shaker,  sales  manager,  an- 
m  nounced  the  appointment  of  three  account  ex- 
«  ecutives — William  C.  Goodnow,  formerly  sales 

I manager   of   WCAN   Milwaukee;    Arthur  J. 
Harris,  former  sales  executive  at  WCAN-TV 
r  there,  and  James  J.  Dunham,  previously  with 
KSOO  Sioux  Falls,  S.  D. 

Other  appointments  last  week  involved  Guy 
Runnion,  formerly  with  KABC-TV  Los  An- 
geles, as  news  director,  and  Robert  H.  Van 
Roo.  former  Milwaukee  Sentinel  reporter,  as 
assistant  to  By  Colvig.  WXLX  promotion-pub- 
licity director.  Mr.  Runnion  formerly  was  news 
director  at  KM  OX  St.  Louis  and  is  a  veteran  of 
22  years  in  broadcasting.  His  appointment  was 
announced  by  Leon  Drew,  WXIX  program 
manager. 

Shaffer  Named  Sales  Head, 
Chaseman  Joins  WITH  Staff 

GEORGE  S.  SHAFFER,  who  has  been  with 
WITH  Baltimore  since  its  inception,  has  been 
appointed  general  sales  manager  of  the  sta- 
tion, according  to  an  announcement  by  R.  C. 
Embry.  WITH  executive  vice  president. 

Mr.  Shaffer,  who  additionally  is  vice  presi- 
dent of  Maryland  Music  Corp.  and  Industrial 
Electronics  Inc..  is  the  first  representative  of  the 
station  to  pass  the  S2  million  mark  in  local 
sales. 

Also  announced  was  the  addition  to  the 
WITH  staff  of  Joel  Chaseman.  formerly  sports 
and  public  service  director  of  WAAM  (TV) 
Baltimore,  who  will  be  host  of  his  own  show. 
The  Joel  Chaseman  Show  is  scheduled  to  run 
Monday  through  Saturday,  2-6  p.m.  and  will 
feature  music,  sports,  news  and  guest  stars. 

50%  of  KDRO-AM-TV  Bought 
For  $40,000  by  J.  A.  Dear 

IN  HIS  first  broadcast  venture,  J.  Albert  Dear, 
who  holds  interests  in  various  daily  newspapers, 
has  purchased  a  50Tt  interest  in  KDRO-AM- 
TV  Sedalia,  Mo.,  for  $40,000. 

Mr.  Dear,  president  of  Dear  Publications  & 
Radio  Inc.,  Jersey  City.  N.  J.,  said  he  has  un- 
der contract  the  purchase  of  a  half-interest  in 
the  stations  in  which  the  former  sole-owner, 
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According  to  Telepulse — 63.5°o 
of  the  tuned  in  audience  be- 
tween noon  and  midnight  in 
the  Wheeling-Steubenville  Mar- 
ket prefers  WTRF-TV.  You  get 
3  times  the  audience  for 
the  price  of  1  on — 


Milton  J  Hinlein,  will  maintain  50%  interest 
and  continue  as  the  active  head.  Mr.  Dear,  also 
treasurer  of  the  Sedalia  Democrat  Co.  (Sedalia 
Capital  and  Democrat)  told  B*T  he  had  of- 
fered to  buy  into  the  stations  "in  order  to  keep 
tv  in  Sedalia." 

He  said  the  offer  was  made  when  Mr.  Hin- 
lein some  months  ago  made  known  an  intention 
to  suspend  operation  of  ch.  6  KDRO-TV,  which 
has  been  on  the  air  since  last  July.  Mr.  Hin- 
lein said  the  affiliation  with  Mr.  Dear  would 
"improve  the  operation  of  KDRO  and  event- 
ually succeed  in  bringing  to  our  viewing  public 
the  best  television  obtainable  anywhere." 

The  agreement,  consummated  nearly  a  fort- 
night ago,  is  subject  to  FCC  approval.  Broker 
was  Allen  Kander,  Washington. 

In  addition  to  the  Sedalia  holding,  Dear  Pub- 
lications has  an  interest  in  the  Tuftv  News  Bu- 
reau, Washington,  D.  C;  and  in  the  Elizabeth  City 
(N.  C.)  Advance;  GaUipolis  (Ohio)  Tribune  and 
Gatta  Times;  New  Kensington  (Pa.)  Dispatch, 
and  Wheaton  (111.)  Journal. 

Deters,  Hornsby  Promoted 
In  Vic  Diehm  Station  Shift 

ARTHUR  DETERS,  president  and  general 
manager  of  WIDE  Biddeford,  Me.,  a  Vic  Diehm 
Assoc.  station,  additionally  has  been  named 
executive  assistant  to  Mr.  Diehm  following  the 
resignation  of  Lambert  B.  Beeuwkes,  general 
manager  of  the  group's  Boston  outlet,  WDVA. 
Mr.  Beeuwkes  will  announce  his  future  plans 
at  a  later  date.  Mr.  Deters  will  maintain  offices 
in  Biddeford  and  Boston. 

Mr.  Diehm  also  announced  the  promotion 
of  Len  Hornsby,  local  sales  director  of  WDVA, 
to  the  position  of  station  manager.  In  addition 
to  his  new  duties,  Mr.  Hornsby  will  continue  in 
his  sales  capacity. 


MR.  DETERS 


MR.  HORNSBY 


Storer  Uses  TelePrompTer 

INSTALLATION  of  TelePrompTer  equipment 
in  all  Storer  Broadcasting  Co.  tv  stations  was 
completed  last  week  as  WGBS-TV  Miami 
signed  for  the  new  equipment.  TelePrompTer 
installations  also  have  been  made  at  WXEL 
(TV)  Cleveland.  KPTV  (TV)  Portland  (Ore.), 
WJBK-TV  Detroit,  WSPD-TV  Toledo,  WAGA- 
TV  Atlanta  and  WBRC-TV  Birmingham,  ac- 
cording to  Herbert  W.  Hobler,  vice  president 
of  TelePrompTer  National  Sales  Corp. 

Mr.  Hobler  said  that  since  a  new  TelePromp- 
Ter model  was  introduced  seven  months  ago, 
sales  have  been  consistently  ahead  of  produc- 
tion. 

Boise  Call  Letter  Changes 

CHANGES  in  call  letters  of  KDSH  Boise, 
Idaho,  to  KBOI,  and  of  KBOI  (TV)  to  KBOI- 
TV,  have  been  announced  by  Westerman 
Whillock,  president  and  general  manager  of 
Boise  Valley  Broadcasters  Inc.,  licensee  of 
both  stations.  FCC  approval  of  the  changes 
followed  the  Commission's  authorization  to 
move  KBOI-TV  from  Meridian,  Idaho,  to 
Boise.  Both  stations  are  affiliated  with  CBS. 


ROMERO 
RATES  HIGH... 
HITS  34.3 
IN  FIRST 
MILWAUKEE 
RATING 

In  city  after  city,  ARB*  reports 
PASSPORT  TO  DANGER  is  hot  .  .  . 

and  getting  hotter!  For  example: 

15.1  in  San  Francisco,  with  a  75.5% 
share-of-audience! 

18.1  in  Cincinnati,  with  a  36.7% 
share-of-audience! 

34.3  in  Milwaukee,  with  a 
64.6%  share-of-audience! 

37.0  in  Jacksonville,  with  a  whop- 
ping 86.7%  share! 

43.3  in  Pittsburgh,  with  a 
68.9%  share! 

What  a  star!  What  a  show!  What  a 
way  to  sell  your  product! 
•Jan.  1955 
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KFH  Names  Parks 

SHERWOOD  R.  (SHERRY)  PARKS,  since 
1948  in  charge  of  sales  at  KVGB  Great  Bend, 
Kan.,  has  been  ap- 
pointed sales  man- 
ager of  KFH  Wich- 
ita, effective  March 
1,  Frank  V.  Webb, 
vice  president  and 
general  manager,  has 
announced. 

Mr.  Parks,  a  Kan- 
sas native,  started  in 
radio  in  1939.  He 
attended  college  at 
Port  Arthur,  Tex., 
and  w,as  with  the 
Air  Force  during 
MR.  PARKS  World  War  II. 

Young  Promotes  Machcinski 

PROMOTION  of  Stephen  A.  Machcinski  Jr., 
sales  manager  of  Adam  J.  Young  Jr.  Inc., 
New  York,  station  representative,  to  general 
sales  manager  and  coordinator  of  radio  and  tv 
sales,  was  announced  last  week  by  Adam  J. 
Young  Jr.,  president. 

Mr.  Machcinski  had  been  with  the  Young 
organization  for  nine  years,  serving  in  a  num- 
ber of  capacities  until  he  became  sales  man- 
ager. 

REPRESENTATIVE  PEOPLE 

Wilbur  M.  Fronim,  tv  promotion  supervisor, 
NBC  Spot  Sales,  N.  Y.,  appointed  advertising 
and  promotion  director. 


Dawson  And  Greenberg 
Named  at  WBBM-AM-TV 

APPOINTMENTS  of  Thomas  Dawson  and 
Alfred  N.  Greenberg  as  sales  promotion  man- 
agers of  WBBM-TV  and  WBBM  Chicago,  re- 
spectively, were  announced  a  fortnight  ago  by 
H.  Leslie  Atlass,  vice  president  of  CBS  Central 
Div.  and  general  manager  of  the  network's 
o&o  stations. 

Mr.  Dawson  formerly  was  assistant  promo- 
tion manager  of  KHJ-TV  and  the  Don  Lee  Net- 
work in  Los  Angeles.  Prior  to  that  association 
he  was  western  division  director  of  client  serv- 
ice for  American  Research  Bureau  and  research 
director  at  KTTV  (TV)  Los  Angeles. 

Mr.  Greenberg  goes  to  WBBM  from  Topics 
Publishing  Co.,  New  York  (Food  Field  Re- 
porter, Drug  Trade  News).  Before  that  he  was 
sales  promotion  director  of  WSGN  Birming- 
ham, Ala. 

WHOT  Names  Two  to  Sales 

WHOT  South  Bend,  Ind.,  last  week  announced 
the  addition  of  two  executives  to  its  sales  staff 
— the  appointment  of  Robert  E.  Laffoon  as 
sales  promotion  manager  and  Bernard  L. 
Thomas  as  account  executive.  The  appoint- 
ments were  announced  by  William  T.  Hamil- 
ton, a  sales  manager  of  South  Bend  Broadcast- 
ing Corp.  (Notre  Dame  U.)  Mr.  Laffoon  has 
been  advertising  and  promotion  manager  of 
McCaffery  Co.,  Westinghouse  distributor,  for 
the  past  four  years.  Mr.  Thomas  was  account 
executive  at  WHFB  Benton  Harbor,  Mich.,  and 
previously  announcer-salesman  at  WJVA  South 
Bend. 


\ 


'there  are 
a  lot  of 
facts  in  the 
Broadcasting 
Yearbook 
that  you 
just  can  t 
get  anywhere 

In 
se. 


Jim  Luce 
Timebuyer 

J.  Walter  Thompson  Co.,  Inc. 


CHIEF  JUSTICE  Earl  Warren  (I)  and  Wil- 
liam J.  Conners  (r),  president  of  WEBR 
(Courier-Express)  Buffalo,  N.  Y.,  bestow 
their  congratulations  on  Lucian  Warren, 
new  president  of  the  National  Press  Club, 
Washington.  Mr.  Warren  has  been  Wash- 
ington correspondent  for  the  Courier-Ex- 
press since  1945. 


Grogan  Rejoins  WNEW 

JACK  GROGAN.  most  recently  with  N.  W. 
Ayer  &  Son,  was  named  program  manager  of 
WNEW  New  York  last  week,  succeeding  Bill 
Kaland,  who  resigned  a  few  weeks  ago  [B*T, 
Feb.  21]. 

Mr.  Grogan  joins  WNEW  today  (Monday), 
marking  a  return  to  the  independent  station 
which  he  left  in  1951  to  make  a  world  tour 
after  five  years  as  production  chief.  After  his 
overseas  journey,  Mr.  Grogan  became  pro- 
gram manager  at  WNBC  (now  WRCA),  New 
York  and  later  headed  the  program  department 
at  WNBT  (TV)  (now  WRCA-TV)  New  York. 
He  then  assumed  production  duties  with  Wil- 
liam Esty  Co.,  followed  by  a  similar  associa- 
tion with  Ayer. 

Thompson  to  Free  &  Peters 

APPOINTMENT  of  Hal  Thompson,  formerly 
of  KFJZ  Fort  Worth,  as  head  of  Free  &  Peters' 
office  in  that  city,  was  announced  last  week  by 
the  station  representative  firm.  Mr.  Thompson 
first  joined  KFJZ  in  1932  where  he  served  on 
the  sales  staff.  In  1936  he  moved  to  WFAA 
Dallas  and  returned  to  KFJZ  in  1948. 

KTLA  (TV)  Ups  Chambers 

STANLEY  H.  CHAMBERS,  assistant  sales 
manager  of  KTLA  (TV)  Hollywood,  has  been 
appointed  national  sales  manager,  it  was  an- 
nounced last  week.  He  will  assume  liaison 
duties  between  KTLA  and  Paul  H.  Raymer  Co., 
the  station's  national  representative.  Robert 
Mohr  remains  station  sales  manager. 

WKBN-TV  Boosts  to  178  Kw 

WKBN-TV  Youngstown,  Ohio  (ch.  27),  has 
announced  that  it  has  increased  its  power  to 
178  kw  visual  and  89  kw  aural  by  installing 
more  efficient  transmission  line  equipment,  in- 
cluding a  six-and-one-eighth-inch  transmission 
line  running  to  the  top  of  its  540-ft.  antenna 
tower. 

REPRESENTATIVE  APPOINTMENTS 

WTVO  (TV)  Rockford,  111.,  appoints  Headley- 
Reed  Tv,  N.  Y. 

WSAN  Allentown.  Pa.,  appoints  H-R  Repre- 
sentatives Inc.,  N.  Y. 
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STATION  PEOPLE 
Clair  Weidenaar,   formerly   general  manager, 
KIKI  Honolulu,  appointed  program  director, 
KMO  Tacoma.  Wash. 

Jack  Nedell,  commercial  dept..  WGBI-AM-FM- 
TV    Scranton,  Pa., 
appointed  local  sales 
commercial  mana- 
ger. 

Dave  Engles,  mer- 
chandising manager, 
KNBC  San  Francis- 
co, appointed  direc- 
tor of  advertising, 
merchandising  and 
promotion:  Jane 
Morrison,  press  of- 
ficer, appointed  pro- 
motion supervisor; 
Richard  S.  Calender, 
formerly  account  executive,  KJBS  San  Fran- 
cisco, to  KNBC  in  similar  position. 
Neil  Sargent  and  Don  Wilkerson,  both  former 
disc  m.c.'s,  KVAS  Astoria,  Ore.,  to  KPDQ 
Portland,  Ore.,  in  similar  positions,  with  added 
duties  of  program  director  and  chief  engineer, 
respectively. 

Bill  Walker,  former  local  sales  staff  member. 
KBTV  (TV)  Denver,  returns  to  station  as  pro- 
motion manager. 

Bob  Froemming,  director,  production  staff, 
WOW-TV  Omaha,  appointed  production  man- 
ager; Bob  Vollmer,  studio  supervisor,  and 
Harold  Winslow,  production  staff,  named  direc- 
tor and  director-production  assistant,  respec- 
tively. 

Winter  Horton,  personality.  KFSD-TV  San 
Diego.  Calif.,  appointed  executive  director; 
Dick  Provenson,  announcer,  additionally  as- 
signed directorial  duties:  Woodi  Fisher,  for- 
merly with  KOVR  (TV)  Stockton,  Calif.,  to 
KFSD-TV  as  art  director. 

Warren  J.  Stevens,  control  room  supervisor. 
WEEI-AM-FM  Boston,  appointed  engineer-in- 
charge  of  all  studio  facilities:  Ralph  J.  Cowie, 

transmitter  supervisor,  named  engineer-in- 
charge  of  transmitters. 

Jerry  Landay,  Jim  Snyder  and  Paul  Long,  news 
dept.,  KDKA  Pittsburgh,  appointed  news  and 
special  events  supervisor,  day  news  editor  and 
night  news  editor,  respectively:  Lionel  Poulton, 
Ed  Young  and  Charles  Klug,  program  dept., 
named  production  supervisor,  administrative 
supervisor  and  music  supervisor,  respectively. 


Within  our  coverage  area 
there's  a  spendable  annual  in- 
come of  more  than  a  Billion 
Dollars.  Unquestionably  the  best 
advertising  medium  to  reach 
this  market  of  more  than  M 
1,300,000  people  is—  ill 


Alda  Lee  Boyd,  CBS  New  York,  to  promotion 
dept.,  WCBS  there,  as  on-the-air  copywriter. 

Jim  Simpson  to  sports  staff,  WRC-AM-FM-TV 
Washington. 

Rodolfo  Hoyos  Jr.  and  Salvador  Baguez  to  news 
staff,  KWKW  Pasadena,  Calif. 

Richard  S.  Raffles,  formerly  with  United  Press, 
N.  Y.,  to  continuity  writing  staff,  WBBM  Chi- 
cago. 

Eden  Ryl,  former  actress,  to  KCOP  (TV) 
Hollywood  as  publicist. 

George  Klein,  formerly  with  WHBQ  Memphis, 
Tenn.,  to  KWEM  there. 

Robert  Larkin,  program  director,  KPIG  Cedar 
Rapids,  Iowa,  to  program  dept.,  WFLA  Tampa, 
Fla.,  as  announcer;  Sue  Shaw,  formerly  with 
WGVL  (TV)  Greenville,  S.  C,  to  WFLA  as 
radio  traffic  manager;  Wallace  Pritchard,  for- 
merly with  WSB-TV  Atlanta,  Joseph  Ryan, 
Owen's  Radio  &  Tv  Service,  Tampa,  and  Harry 
Van  Liew,  Army  Security  Agency,  Washington, 
to  WFLA-AM-TV  engineering  dept..  as  tech- 
nicians; Nancy  Richardson  to  WFLA-TV  pro- 
duction dept.  on  film-traffic  staff;  Sue  Seward, 
former  radio-tv  director,  De  Leach  Adv. 
Agency,  Dallas.  Tex.,  to  WFLA-AM-TV  con- 
tinuity department. 

Gerry  Grainger,  formerly  program  director, 
WGEZ  Beloit.  Wis.,  appointed  news  editor, 
WLBK  DeKalb,  111.,  succeeding  Herb  Carroll, 

who  moves  to  DeKalb  Chronicle. 

Douglas  W.  Woody,  traffic  manager,  WJR  De- 
troit, promoted  to  sales  service  and  traffic  man- 
ager. 

Howard  McAnulty,  former  account  executive 
and  radio  director.  George  McMurphey  agency, 
Portland,  Ore.,  to  KGW  Portland  as  food  mer- 
chandising director. 

Joseph  A.  Sansone,  sportscaster,  WBBB  Burling- 
ton, N.  C  to  WBIG  Greensboro.  N.  C,  as 
assistant  to  sports  director. 

Carol  Lee  Gregerson,  former  program  director 
and  traffic  manager.  KUGR  Pullman.  Wash., 
Washington  State  College  station,  to  KING-TV 
Seattle  as  personality  on  Tele  Scope. 

Jean  Shepherd,  WLW  Cincinnati,  to  WOR  New 
York  as  disc  m.c. 

Jim  Wilson,  program  personality.  WHOO  Or- 
lando, Fla.,  to  WAVE  Louisville,  Ky..  in  same 
capacity  effective  today  (Mon.). 

Selig  Tanner,  technical  director,  WNHC-TV 
New  Haven.  Conn.,  father  of  boy  Feb.  17. 

John  Meister,  film  editing  dept.,  WPTZ  (TV) 
Philadelphia,  father  of  girl  Feb.  15. 

Jergen  Nash,  announcer,  WCCO  Minneapolis- 
St.  Paul,  father  of  girl  Feb.  14. 

Jim  Williams,  announcer,  WWSW  Pittsburgh, 
father  of  boy,  Timothy  David,  Feb.  14. 

Tom  Donahue,  announcer,  WIBG  Philadelphia, 
father  of  boy.  Sean  Patrick,  Feb.  15. 

Sam  Beckwith,  announcer,  KEEN  San  Jose, 
Calif.,  father  of  boy.  Andrew  Walcott. 

William  Rodhe,  cameraman,  WHBF-TV  Rock 
Island,  111.,  father  of  girl,  Charl  Ann. 

Walter  Brown,  26.  account  executive.  KCOP 
(TV)  Hollywood,  died  March  1. 


Four 
big 


reasons 
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52  star-spangled  films,  paced  by 
top  names  from  Hollywood  and 
Broadway ..  .great  scripts ...  superb 
direction  by  Roy  Kellino,  Ted  Post, 
and  others.  If  you  want  to  make  a 
real  impression,  this  is  for  you ! 
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—LATE  BULLETIN- 
pulse  proves  WN EM-TV  domi- 
nant in  Northeastern  Michigan 
billion  dollar  income  market, 
containing  cities  of  SAGINAW, 
BAY  CITY,  FLINT,  and  MID- 
LAND. Official  Pulse  reports 
just  missed  this  publication  dead- 
line. Watch  next  month's  issue 
for  complete  details. 

By  the  time  this  publication  ap- 
pears, the  information  will  be 
available.  For  the  complete  story 
call  collect  HEADLEY-REED  in 
NEW  YORK  or  CHICAGO; 
MICHIGAN  SPOT  SALES  in  DE- 
TROIT or  WN  EM-TV  directly. 

FULL  POWER 
289,793  SETS 
NBC-DuMont 

JAMES  GERITY,  JR. 

PRESIDENT 

HARRY  E.  TRAVIS 
GENERAL  MANAGER 
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—  PROFESSIONAL  SERVICES  — 

Eisenberg  Resigns  From  CBS 
To  Open  Research  Company 

DR.  PHILIP  EISENBERG  last  week  resigned 
his  research  post  with  CBS  to  form  a  new  com- 
p  a  n  y  .  Motivation 
Analysis  Inc.,  with 
offices  at  1140  El- 
beron  Ave..  Elber- 
on,  N.  J. 

Dr.  Eisenberg 
was  research  psy- 
chologist at  CBS  for 
the  past  1 1  years 
after  serving  as  oc- 
cupational analyst 
for  the  War  Man- 
power Commission 
and  as  psychology 
instructor  at  Brook- 
lyn College. 
Associated  with  him  at  Motivation  Analysis 
will  be  Miriam  Eisenberg,  who  will  serve  as 
field  supervisor,  and  a  staff  of  interviewers, 
analysts  and  consultants  in  personality  tests, 
motivation  research,  advertising  media  and 
marketing  problems. 

Adams,  Thomson  Form 
Communications  Law  Firm 

FORMATION  of  a  new  Washington  law  firm 
of  Adams  &  Thomson,  comprising  Albert  F. 
Adams,  formerly  with  Ford,  Bergson.  Adams 
&  Borkland,  and  William  Thomson,  formerly 
with  the  Washington  law  office  of  George  O. 
Sutton,  was  announced  last  week. 

Mr.  Adams  has  been  in  private  practice  in 
Washington  since  he  was  graduated  from  Wash- 


DR.  EISENBERG 


MR.  THOMSON 


MR.  ADAMS 


ington's  National  U.  in  1929.  He  is  a  director 
of  the  D.  C.  Bar  Assn.  and  a  member  of 
American  Bar  Assn.,  Federal  Communications 
Bar  Assn.  and  the  D.  C.  Real  Estate  Commis- 
sion. 

Mr.  Thomson  has  been  in  private  practice 
since  he  was  graduated  from  Southeastern  U, 
Washington,  in  1936.  He  is  a  member  of  the 
D.  C.  Bar  Assn.  and  the  FCBA. 


—  PERSONNEL  RELATIONS  — 

ABC,  NBC  FACE  ! 
NABET  STRIKE  THREAT 

THE  National  Assn.  of  Broadcast  Employes  & 
Technicians  (NABET)  (CIO)  last  Thursday 
said  a  nationwide  strike  against  ABC  and  NBC 
is  "imminent"  after  NABET  membership  re- 
jected a  new  contract  negotiated  early  this  year. 

Cliff  Rothery.  NABET  president,  said  the 
union  would  try  to  negotiate  disputed  issues. 
No  date  has  been  set  for  the  strike.  The  con- 
tract raises  wages  8%. 

In  dispute  are  wage  scales  of  non-technical 
employes,  jurisdiction  over  tv  film  production 
and  editing,  a  job  security  provision  and  length 
of  the  contract  (three  years). 

An  ABC  spokesman  issued  the  following 
statement: 

"George  Maher,  executive  secretary  of 
NABET,  has  advised  us  as  well  as  NBC,  that 
the  NABET  membership  has  not  ratified  the 
new  agreement.  Mr.  Maher  has  also  told  us 
that  pending  a  resolution  of  the  matter  nothing 
will  occur  which  will  disrupt  program  service." 

A  NABET  official  in  New  York,  confirming 
that  the  sentiments  expressed  in  the  statement 
issued  by  ABC  were  those  of  the  union, 
labeled  press  reports  of  the  imminence  of  a 
strike  as  "completely  erroneous"  and  said  that 
negotiations  with  NBC  and  ABC  were  expected 
to  be  resumed  shortly. 

FILM  TALKS  CONTINUE 
AS  STRIKE  DATE  NEARS 

NEGOTIATIONS  will  continue  this  week  on 
the  contract  dispute  between  the  Motion  Pic- 
ture Film  Editors  Local  776,  International  Al- 
liance of  Theatrical  &  Stage  Employes,  and 
the  Alliance  of  Tv  Film  Producers  (among 
three  independent  producer  groups),  union  of- 
ficials told  B»T. 

Less  than  one  month  remains  of  the  60-day 
strike  notice  given  ATFP  last  January.  Also 
served  similar  notice  at  the  same  time  were 
Walt  Disney  Productions  (ABC-TV  Disneyland) 
and  Allied  Artists  Productions  (Interstate  Tv 
Corp.). 

The  main  issue  in  the  dispute  is  not  pay, 
union  executives  insist,  but  whether  experi- 
enced sound  effect  and  music  editors  are  en- 
titled to  the  top  "supervisory"  pay  rate.  Since 
most  such  editors  require  no  supervision,  they 
should  receive  the  top  rate,  union  negotiators 
contend. 

Management  spokesmen  want  only  one  editor 
in  each  studio's  department  to  receive  the 
"supervisory"  rate. 

Additionally,  tv  producers,  together  with 
most  other  independent  Hollywood  film  pro- 
ducers, are  not  presently  covered  by  any  con- 
tract, union  spokesmen  point  out,  since  the 
Local  776  contract  expired  Oct.  25.  Moreover, 
the  independents  have  also  failed  to  adhere  to 
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the  basic  IATSE  agreement  covering  all  crafts, 
which  the  major  studios  signed  last  fall,  the 
union  continues. 

Meanwhile,  Local  776  last  week  announced 
the  re-election  of  Sherman  Todd  as  president, 
Robert  Joseph  as  secretary.  Walter  Feldman 
as  treasurer,  and  Ving  Hershon  as  sergeant-at- 
arms.  John  Lehners  remains  business  repre- 
sentative. Gene  Fowler  Jr.  and  Tom  Neff  will 
participate  in  a  run-off  election  for  the  Local 
776  vice  presidency. 

In  addition  to  announcing  plans  for  a  system 
of  annual  awards  for  best  tv  music  editing,  to 
be  established  in  the  future,  the  Cine-Music 
Div.  of  Local  776  elected  Sid  Sidney  as  presi- 
dent, Harry  King  as  vice  president.  Evelyn 
Kennedy  as  secretary,  Joe  Glassman  as  treas- 
urer, and  Ving  Hershon  as  public  relations 
chairman. 

WGAW  Sets  Live  Tv  Demands; 
Negotiations  Begin  March  15 

DEMANDS  for  writers  working  on  live  tv 
presentations,  formulated  by  Writers  Guild  of 
America,  will  be  presented  to  networks  at 
negotiations  starting  March  15,  it  was  an- 
nounced in  Hollywood  by  Fenton  Earnshaw, 
president  of  the  tv  branch  of  WGA  West. 

The  demands,  which  were  undisclosed,  were 
unanimously  approved  by  membership  at  the 
WGAW  tv  branch  meeting  in  Beverly  Hills. 
Frances  Inglis,  executive  director  of  WGAW, 
flew  to  New  York  to  correlate  the  live  tv  de- 
mands of  WGAW  and  WGA  East. 

Lee  Berg,  West  Coast  live  tv  negotiations 
chairman,  and  Morgan  Cox,  in  charge  of  film 
tv  matters,  are  in  the  east  to  serve  on  the  net- 
work negotiations  committee  to  secure  a  min- 
imum basic  agreement. 

Also  at  the  Beverly  Hills  meeting,  the  WGAW 
tv  branch  approved  a  1%  deduction  from  all 
tv  film  income  for  the  motion  picture  relief 
fund. 

SAG  Members  Study  Terms 
Proposed  for  Tv  Commercials 

PRODUCERS  may  make  or  edit  only  one 
longer  or  shorter  version  of  the  same  commer- 
cial under  the  new  three-year  contract  covering 
filmed  tv  commercials  now  before  the  Screen 
Actors  Guild  membership  for  ratification. 
These  terms  apply  to  commercials  made  on  or 
after  March  2,  1955,  and  to  commercials  made 
under  the  old  contract  but  edited  after  that  date. 

Other  gains  made  by  SAG  in  the  new  con- 
tract are:  off  camera  players  and  singers,  sound 
track  of  which  is  integrated  into  other  commer- 
cials, will  be  paid  re-use  payments  for  each 
commercial  used;  an  increase  of  10%  in  all 
guaranteed  use  payments  for  group  singers  in 
class  A  program  commercials;  recording  session 
for  solo  singers  is  reduced  from  four  to  three 
hours. 

Also,  producers  must  file  production  reports 
with  SAG's  office  within  48  hours  after  engage- 
ment and  duplicate  copy  to  the  agency  with 
delivery  of  commercial,  but  not  later  than  30 
days  after  completion  of  the  player's  services. 

The  wage  scale  for  puppeteers  who  operate 
hand  or  string-manipulated  puppets  shall  be 
included  in  the  term  "player"  and  covered  in 
this  contract. 

Maximum  use  periods  remain  the  same  as  in 
the  present  contract.  A  player  may  notify  agen- 
cy or  sponsor  in  writing  at  any  time  before  60 
days  of  expiration  date  that  he  wishes  use  of 
the  commercial  discontinued.  Otherwise  the 
agency  may  continue  to  use  the  commercial  on 
the  same  terms  and  conditions. 

Advertising  agencies  agreed  to  insert  details 


on  each  voucher  which  accompanies  a  check 
for  use  and  re-use  of  commercials  in  order 
that  the  player  can  identify  the  commercial  to 
which  it  pertains  and  the  kind  of  use  paid  for. 

SAG  negotiations  with  representatives  of  the 
Alliance  of  Television  Film  Producers,  Film 
Producers  Assn.  of  New  York  and  various  un- 
affiliated tv  film  producers  became  deadlocked 
shortly  after  starting  Feb.  1  [B*T,  Feb.  21]. 

AFTRA  Says  Langley  'Unfair'; 
Drops  Charge  Against  Dawne 

ROLLY  LANGLEY  and  Roily  Langley  Produc- 
tions, Hollywood,  were  declared  unfair  by  the 
American  Federation  of  Tv  &  Radio  Artists 
last  week  for  alleged  failure  to  pay  host-m.c. 
Richard  Arlen  for  his  services  on  two  programs. 
The  programs  in  question  are  KHJ-TV  Holly- 


wood's Lie  Detector  Derby  and  KNXT  (TV) 
there's  My  Big  Moment,  now  both  off  the  air. 

In  another  action,  the  Hollywood  AFTRA 
chapter  removed  Dawne  Industries  Inc.,  Los 
Angeles  (Tint  'n'  Set  hair  preparations),  from 
its  unfair  list. 

NLRB  Rules  Against  KFSD-TV 

KFSD-TV  San  Diego,  Calif.,  has  been  ordered 
by  the  National  Labor  Relations  Board  to  cease 
threatening  employes  with  reprisals  because  of 
union  activities,  restricting  employes  from  en- 
gaging in  union  activities  on  company  property 
during  non-working  time,  or  "unlawfully"  aid- 
ing the  National  Assn.  of  Broadcast  Employes 
&  Technicians.  The  ruling  upheld  a  trial  ex- 
aminer's decision  and  set  aside  an  election 
held  last  April. 
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All  3-Speeds 

without  Adapters 

FAIRCHILD 

530  Direct-Drive  TRANSCRIPTION  TABLE 

With  the  Fairchild  530  Transcription  Table,  accurate  playback 
speeds,  including  45  rpm,  are  guaranteed  by  direct-drive.  This  elimi- 
nates inefficient  "adapters"  and  insures  day-by-day  reliability. 

Just  a  flick  of  the 
switch,  even  when 
the  motor  is  running, 
and  you  can  perform 
all  record  and  trans- 
cription reproduction 
at  one  table.  And,  to 
complete  the  picture, 
Fairchild  202  viscous 
damped  3-way  arm 
allows  your  choice  of 
stylus  size  and  lateral 
or  vertical  reproduc- 
tion. 


CONVERT 

Out-moded  Equipment 

The  drive  used  in  the  Fairchild 
530  is  also  available  in  kit  form 
for  easy  conversion  of  your  pres- 
ent system  to  3 -speed  operation. 
Fairchild  530  is  especially  effec- 
tive in  converting  RCA  70  Series 
tables. 

WRITE  FOR  ADDITIONAL  INFORMATION  TODAY! 

RECORDING^ 
EQUIPMENT  • 

TENTH  AVENUE,  WHITESTONE,  N.  Y. 
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NBC  LETS  OUT  SOME  CLUES 

TO  NEW  RADIO  PROGRAMMING 

Robert  Sarnoff  says  the  network  is  building  on  the  unique  values  of 
radio  as  a  communications  and  advertising  medium.  He  cites  two 
network  responsibilities:  to  provide  the  sort  of  service  the  public 
wants  today  and  can't  get  from  any  other  source,  and  to  make  it 
available  to  all  national  advertisers,  big  and  little. 

around-the-clock  programming — which  at  least 
some  affiliates  interpreted  as  foreshadowing  a 
goodly  measure  of  weekend  simulcasts  and/or 
audio  tapes  from  tv  shows — Mr.  Sarnoff  said: 

"We're  rebuilding  our  radio  service  in  other 
directions  as  well;  again  in  an  effort  to  move 
from  the  beaten  track,  to  give  the  people  more 
reasons  to  use  their  sets  more. 

"We're  putting  on  shows  like  Conversation, 
an  informal,  across-the-table  discussion  featur- 
ing prominent  figures  from  the  arts  and  sciences 
— men  whose  minds  and  views  are  interesting  to 
the  public.  We've  developed  a  series  called 
Biographies  in  Sound — hour-long  profiles  of 
men  like  Winston  Chuchill,  Ernest  Hemingway, 
and  women  like  Gertrude  Lawrence.  This  series 
moved  the  critic  for  the  New  York  Times  to 
offer  thanks  to  NBC  'for  an  exciting  demon- 
stration that  radio  can  still  be  very  much  alive.' 

"Beyond  that,  we're  concentrating  on  news 
analysis  in  depth — through  programs  which 
probe  behind  headlines  to  show  the  background 
and  significance  of  the  news. 

"Finally,  we  intend  to  include  in  our  radio 
service  a  talent  workshop — a  place  where  tele- 
vision can  develop  its  new  stars  by  giving  them 


THE  CURTAIN  of  quiet  that  NBC  has  hung 
around  its  plans  for  "a  new  national  radio 
programming  service"  to  shore  up  slipping 
revenues  was  lifted  partially  last  week  by  Ex- 
ecutive Vice  President  Robert  W.  Sarnoff. 

He  announced  that  NBC  Radio  is  formulat- 
ing an  around-the-clock  weekend  series  into 
which  an  advertiser  presumably  may  buy  to  fit 
his  needs,  large  or  small,  and  at  the  same  time, 
without  revealing  details  of  the  planning,  he 
gave  a  glimpse  of  the  broad  type  of  radio 
service  the  network  expects  to  provide  as  part 
of  what  has  been  dubbed  its  "operation  rede- 
sign." 

Speaking  before  the  Minneapolis  Sales  Exec- 
utives Club  last  Wednesday,  Mr.  Sarnoff — who 
a  fortnight  ago  added  direction  of  the  radio 
network  to  his  other  responsibilities — said  radio 
networks  ( 1 )  "must  provide  the  sort  of  radio 
service  which  the  public  wants  today  and  can't 
get  from  any  other  source"  and  (2)  must  be- 
come available  to  all  national  advertisers,  big 
and  little,  "through  sales  patterns  flexible 
enough  to  meet  each  advertiser's  particular 
marketing  needs." 

After    outlining    the    projected  weekend 
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a  chance  to  work  before  a  national  radio  audi- 
ence." 

He  said  that  "this  briefly  is  our  plan  for 
adapting  network  radio's  great  powers  to  meet 
its  new  requirements.  It  is  intended  to  per- 
petuate radio  as  a  national  communications 
service  and  as  an  efficient,  flexible  advertising 
instrument  for  American  business." 

Voicing  confidence  the  plan  will  succeed,  he 
said  that,  if  it  does,  "the  depressing  downward 
trend  of  network  radio  revenue  should  be 
arrested."  He  noted  that  "with  increased 
revenue,  network  radio  can  improve  and  ex- 
pand its  program  service,"  and  added:  "This 
is  the  promise  that  the  future  holds — not  only 
for  us  but  for  all  networks  who  realize  that  to 
change  is  to  survive." 

NBC  is  keeping  strict  silence  on  most  of  the 
specifics  of  its  plans,  as  yet  even  with  its 
affiliates,  but  there  were  reports  last  week 
that  under  consideration  is  one  whereby  all 
affiliates  except  those  in  two-  or  three-score  top 
markets  would  be  allowed  to  pick  and  carry 
what  NBC  Radio  programs  they  want,  commer- 
cial or  sustaining,  in  return  for  payment  of  a 
fee,  plus  line  charges,  to  the  network. 

This  report  was  nowhere  confirmed  officially, 
and  by  some  NBC  officials  it  was  denied  point- 
blank.  It  also  was  noted  that  NBC  President 
Sylvester  L.  (Pat)  Weaver  Jr.,  who  last  week 
was  winding  up  a  European  vacation,  had 
said  flatly  in  a  recorded  interview  with 
B»T  that  plans  do  not  involve  the  "press-asso- 
ciation concept"  of  getting  paid  for  services 
rendered  [B«T,  Feb.  28]. 

Stressing  the  post-tv  change  in  listening  habits 
which  has  moved  radio  from  the  living  room 
into  other  rooms  throughout  the  house  and 
made  it  a  personal  medium  which  people  are 
using  "wherever  they  are,"  inside  or  outside, 
Mr.  Sarnoff  in  his  Minneapolis  speech  cited 
NBC's  present  programming  of  "large  unin- 
terrupted blocks  of  time  with  new  services  that 
will  bring  more  listeners — and  new  listeners — 
to  the  NBC  stations." 

"Our  transition  to  these  new  forms  has  been 
gradual  and  steady,"  he  said,  leading  into  a 
description  of  the  forthcoming  weekend  project: 

"Now  we're  exploring  a  logical  extension  of 
the  new  patterns  for  a  special  weekend  net- 
work service — exciting  to  the  audience  and 
effective  for  the  advertiser. 

A  Weekend  Full 

"What  we  have  in  mind  is  a  continuing  flow 
of  radio  entertainment  and  information  begin- 
ning Saturday  morning  and  running  around  the 
clock  till  late  Sunday  night.  It  will  be  a  service 
that  for  the  first  time  wipes  away  the  artificial 
barrier  between  radio  and  television  and  brings 
the  radio  listener  exposure  to  the  great  tele- 
vision stars.  It  will  tell  the  news  when  it 
happens  anywhere  in  the  world,  from  Moscow 
to  Minneapolis;  it  will  present  live  reports  from 
backstage  Broadway,  and  famous  figures  from 
all  fields  of  endeavor;  it  will  include  comedy, 
drama  and  sports." 

He  did  not  disclose  when  the  weekend  series 
will  start,  but  other  authorities  indicated  it 
would  be  "before  summer."  There  was  no  indi- 
cation as  to  how  many  affiliates  the  network 
expects  to  have  in  its  around-the-clock  lineup. 

Sales  format  is  yet  to  be  worked  out.  officials 
said]  but  there  appeared  little  doubt  that  it 
would  fit  the  description  given  by  Mr.  Sarnoff 
in  his  reference  to  the  long,  uninterrupted  blocks  ; 
already  being  programmed:  "no  single  advertiser 
could  support  such  a  program  block  by  himself. 
But  it  can  be  supported  by  a  number  of  adver- 
tisers, each  buying  the  amount  and  type  of  ad- 
vertising space  he  needed."  He  continued: 

"With  these  realistic  advertising  opportunities 
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opening  up,  agencies  and  advertisers  are  be- 
ginning to  give  a  sober  second  thought  to  the 
continuing  values  of  network  radio. 

"They're  getting  back  to  the  businesslike  basis 
of  comparing  radio  today  with  other  media  they 
can  buy  today — instead  of  comparing  radio  with 
what  it  was  19  years  ago.  And  we're  beginning 
to  see  the  results.  In  1954,  48  different  adver- 
tisers signed  for  new  business  on  the  NBC  Radio 
network — and  about  half  of  them  invested  in 
the  new  advertising  operations  I've  described." 

Personal  Radios 

Mr.  Sarnoff  displayed  a  transistorized,  pocket- 
sized  radio,  "put  together  experimentally  by 
RCA  scientists,"  and  said  "the  personal  radios 
of  the  future  will  only  complete  the  changes 
in  listening  habits  that  have  already  set  in" — 
changes  which  already,  he  said,  have  led  to  the 
II  situation  where,  out  of  a  total  of  129  million 
sets,  100  million  "are  situated  away  from  direct 
competition  with  the  television  set." 

Asserting  that  "it's  logical  that  as  the  listening 
habits  change,  the  advertiser's  use  of  radio 
should  change,  too,"  he  said  that  networks,  un- 
able for  many  reasons  to  adjust  quickly  "to 
meet  the  new  requirements,"  had  "caught  the 
first  impact  of  television's  competition  for  ad- 
vertisers and  audiences,"  while  individual  sta- 
tions, more  flexible  in  their  advertising  patterns, 
"have  just  begun  to  feel  those  effects." 

He  said  Brig.  Gen.  David  Sarnoff,  chairman 
of  the  boards  of  RCA  and  NBC,  is  a  "charter 
member"  of  the  "let's-do-something-about-the- 
networks  school,"  and  that  "so  is  the  entire  NBC 
organization."  He  continued: 

"For  one  thing,  we  know  that  radio  has  cer- 
tain unique  values  as  a  communications  and  ad- 
vertising medium.  We  are  building  on  these 
values  to  create  the  sort  of  a  new  service  needed 
by  the  radio  audience  and  the  radio  advertiser 
in  a  television  age. 

"Now,  what  are  some  of  these  special  values 
of  radio? 

"Well,  for  the  public  it's  a  medium  of  con- 
venience, offering  information  and  entertain- 
ment which  can  be  enjoyed  without  concentra- 
tion. It  is  the  ideal  vehicle  for  music;  for  the 
news  flashes  which  it  can  provide  with  un- 
matched swiftness;  for  the  type  of  evenly  paced 
drama  and  information  and  cultural  shows  that 
can  be  absorbed  whether  the  listener  is  occupied, 
or  whether  he  is  just  relaxing.  It  is  perfect  for 
the  presentation  of  ideas  and  discussions  of 
issues.  It  can  provide  a  variety  of  specialized 
services,  not  readily  available  through  any  other 
medium. 

"And  matching  these  values  for  the  public  are 
some  unique  values  for  the  advertiser.  First  of 
all,  radio  gives  the  advertiser  the  great  force  of 
a  personal  salesman,  with  a  voice  that  can  reach 
millions  and  move  them  to  action.  This  is  a 
quality  which  no  other  medium — except  net- 
work television — can  offer  the  advertiser. 

"But  network  radio  has  the  added  attraction 
of  furnishing  this  personal  salesmanship  at  the 
lowest  cost  in  advertising.  On  NBC  Radio 
today,  an  advertiser  can  get  national  exposure, 
through  the  new  sales  techniques  we  are  de- 
veloping, for  as  little  as  96  cents  per  thousand 
impressions.  lust  compare  this  with  magazine 
costs — which  run  about  $3  per  thousand  im- 
pressions for  the  best  read  national  publications. 

"So  we  see  that  network  radio  has  the  twin 
qualities  of  selling  impact — and  low  cost.  If  it 
is  programmed  to  meet  the  new  listening  needs, 
and  if  it  is  used  efficiently  by  the  advertiser,  it 
can  deliver  a  huge  audience  for  his  sales  mes- 
sages— because  there  is  still  a  tremendous 
amount  of  radio  listening  spread  throughout 
this  country. 

"In  total,  that  listening  comes  to  about  42 
billion  hours  per  year,  to  be  as  exact  as  one 


CONTRACT  making  KFDM-TV  Beaumont, 
Tex.,  a  primary  CBS-TV  affiliate,  effective 
in  April,  is  checked  by  Ed  Shurick  (I),  na- 
tional director  of  CBS-TV  station  relations, 
and  these  KFDM-TV  executives  (I  to  r): 
Howard  H.  Fry,  secretary-treasurer;  D.  A. 
Cannan,  president,  and  C.  Blakey  Locke, 
exec,  vice  president  and  general  manager. 


can.  Repeatedly,  surveys  have  confirmed  that 
more  than  90%  of  all  American  homes  with 
radios  have  one  or  more  sets  tuned  in  every 
week.  Even  in  homes  with  television — and  this 
is  significant — 90%  of  the  people  listen  to  radio 
at  one  time  or  the  other  during  the  week. 

"And  finally,  network  radio  is  the  ideal  run- 
ning mate  for  network  television.  By  adding 
radio  to  his  television  buy,  the  advertiser  can 
achieve  national  saturation,  with  far  less  dupli- 
cation than  any  other  combination  of  media 
would  permit. 

"The  problem,  then,  is  one  of  adaptation — 


modernizing  the  operation  so  that  the  built-in 
values  can  go  to  work.  For  radio  networks,  this 
job  has  two  related  aspects: 

"First,  they  must  provide  the  sort  of  radio 
service  which  the  public  wants  today  and  can't 
get  from  any  other  source.  That  was  the  role 
which  made  the  networks  great  when  radio  was 
the  only  broadcast  medium.  But  times  have 
changed,  and  the  service  must  keep  pace.  By 
providing  such  a  service,  networks  will  win 
back  more  of  the  huge  audience  now  using 
radio. 

"Second,  network  radio  must  have  its  nation- 
wide audience  available  to  all  national  adver- 
tisers— big  and  little.  And  it  must  do  so  through 
sales  patterns  flexible  enough  to  meet  each  ad- 
vertisers' particular  marketing  needs. 

"There  should  be  a  place  on  the  network  for 
the  advertiser  who  wants  the  identity  and  pres- 
tige and  loyal  audience  following  of  his  own 
evening  program — like  the  Telephone  Hour,  or 
Dragnet  or  Groucho  Marx. 

"However,  a  company  manufacturing  green 
berets  for  women  to  wear  on  St.  Patrick's  day 
doesn't  need  a  year-round  evening  program  to 
do  its  sales  job.  Its  requirements  can  probably 
best  be  met  through  selective  radio  advertising, 
appealing  to  the  nation's  housewives  and  con- 
centrated in  the  weeks  prior  to  St.  Patrick's. 
Such  a  national  advertiser  can  buy  the  schedule 
he  needs  in  the  printed  media — why  shouldn't 
network  radio  be  able  to  accommodate  him, 
too? 

"There  should  also  be  a  full  range  of  op- 
portunities on  radio  networks  for  all  other  types 
of  national  advertising  operations:  from  the 
client  who  wants  to  accumulate  maximum  cir- 
culation by  spreading  his  messages  throughout 
the  weekly  program  structure,  to  the  company 
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■  MARKET 

Over  400,000  families  with 
2  billion  dollars  to  spend. 

■  PROGRAM  RESPONSE 

7,851  LETTERS  in  TWO  WEEKS 
were  received  by  Connie  Cook  of 
"Connie's  Cupboard"  when  she 
asked  viewers  to  send  in  the  name 
of  their  favorite  grocer. 

3,300  get-well  cards  were 
sent  to  "Uncle  Tom"  Chase  of 
"Trail  Time"  (a  children's  show) 
when  he  was  in  the  hospital 
recently. 

Ask  your  Blair-TV  man  or  write 
Fred  Ebener,  Sales  Manager,  WOW- 
TV  for  spot  program  availabilities. 


COVERAGE 

100,000  Watts  (Max.  Power) 
covering  51  counties  in  Ne- 
braska, Iowa,  Missouri  and  Kan- 
sas, (see  coverage  map  above) 


TV 


OMAHA  —  CHANNEL  6 

MAXIMUM  POWER  ■  A  MEREDITH  STATION  ■  CBS-TV  ■  NBC-TV 
Affiliated  with  "Better  Homes  &  Gardens"  and 
"Successful  Farming"  Magazines 
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broadcasting's 
gold  mine 

of  bright  new 
instrumental  tunes 


S TAN  DAR  D 

SHORTY-TONES 


Monthly  releases 
of  20  current  and 
standard  pop  tunes— 
each  averaging  only... 


Includes  Top  Talent  instrumental  selec- 
tions—  specially  arranged  and  recorded 
each  month  expressly  for  this  Standard 
Shorty-Tunes  service.  1  00%  usable  numbers 
—  no  duds;  Discs  are  12  inch  virgin  vinylite, 
high  fidelity  recorded  at  33-1/3  rpm  with 
10  second  spirals  between  selections  for 
continuous  play  or  easy  cueing. 

NOW  NO  CONTRACT  REQUIRED 
Buy  Outright  Month  to  Month 
STA  rsi  E>  X\.  W=t  D 

RADIO  TRANSCRIPTION  SERVICES,  INC 

360  N.  Michigan  Ave.,  Chicago  1,  III. 


Quad-City 
Employment 
is  on  Upswing! 

Employment  at  the  large  farm  imple- 
ment plants  and  at  some  300  other 
factories  is  keeping  pace  with  in- 
creased production  schedules.  Forecasts 
of  a  busy  prosperous  1955  in  the  Quad- 
Cities  are  materializing  early  and 
rapidly. 

e 

The  Quad-Cities  offer  you  a  good 
marketing  opportunity.  WHBF  is  "Tha 
Quad-Cities'  Favorite". 


WHBF 

TELC0  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery-Knodel,  Inc. 


NETWORKS 


that  needs  the  concentrated  impact  of  a  big 
one-time  advertising  explosion." 

Mr.  Sarnoff  said,  "The  time  for  the  networks 
to  move  forward"  in  the  new  directions  "is,  and 
must  be,  now."  He  noted  that  there  are  33  mil- 
lion tv  sets  in  American  homes,  and  estimated 
that  tv  this  year  "will  collect  total  advertising 
revenues  of  $1.3  billion."  And  if  tv's  strength 
now  is  "that  of  a  Jack  Dempsey,  it's  strength 
tomorrow  will  be  that  of  a  Paul  Bunyan.  For 
tomorrow  promises  color  television  on  a  truly 
national  scale." 

He  predicted  the  number  of  color  tv  sponsors 
will  be  quadrupled  three  years  hence  and  that 
there  will  be  10  million  color  sets  in  U.  S.  homes 
by  the  end  of  1960. 

"But  this  world  of  color  should  not  obscure 
our  vision  of  those  portable  radios  in  the  other 
rooms,"  he  said.  "For  if  we  activate  them  with 
the  type  of  entertainment,  information  and  spe- 
cial interest  programs  that  the  public  wants, 
then  we  shall  have  the  perfect  complementary 
medium  for  television — black-and-white  or 
color.  If  we  do  that — if  we  adapt  network 
radio  properly  in  the  age  of  television — then 
both  NBC  and  Minneapolis  will  be  renewing 
their  radio  charter  for  many  years  to  come." 

ABC's  Kintner  Cites 
Radio-Tv  Obligations 

ROBERT  E.  KINTNER,  ABC  president,  last 
week  cited  the  broadcasting  industry's  three 
major  obligations  to  the  listening  and  view- 
ing public:  (1)  "to  produce  top-rated  shows  to 
appeal  to  as  many  millions  of  people  as  pos- 
sible"; (2)  "programming  for  minority  groups" 
— groups  which  favor  musical,  ballet  and 
discussion  types  of  programs,  and  (3)  "program 
specialized  groups" — shows  aimed  specifically 
at  women  or  at  children,  for  instance. 

Mr.  Kintner  made  his  remarks  to  the  46th 
annual  dinner  of  the  Easton  (Pa.)  Area  Cham- 
ber of  Commerce.  His  talk  was  carried  by: 
WGLV  (TV)  Easton,  WEEU-TV  Reading, 
WTPA-TV  Harrisburg  and  radio  stations 
WEEX  and  WEST,  both  Easton. 

In  another  facet  of  his  speech  Mr.  Kintner 
said  that  there  should  be  no  censorship  of  pro- 
grams because  of  juvenile  delinquency  factors. 
"The  causes  of  juvenile  delinquency  do  not 
come  out  of  the  radio  and  television  networks, 
but  they  come  out  of  the  home  environment." 
He  said  that  when  programs  are  being  presented 
which  are  too  mature  for  the  young  child  the 
solution  is  to  keep  the  child  from  seeing  the 
show  and  not  the  curtailing  of  the  broadcast. 

The  ABC  president  also  pointed  out  that  the 


networks  have  an  obligation  to  the  advertisers. 
If  there  were  no  advertisers  the  networks  and 
programming  in  general  would  dry  up  from 
lack  of  operating  funds,  he  continued. 

As  to  the  network's  future  plans  Mr.  Kintner 
said  there  would  be  an  emphasis  placed  on 
"family  programming."  The  network  wants 
the  kind  of  shows  that  can  be  enjoyed  by  all 
members  of  the  family  group  because  the  larger 
the  family  is  the  greater  is  its  buying  income. 

In  his  discourse  Mr.  Kintner  touched  upon: 
the  saturation  of  population  that  is  possible 
through  the  combined  radio-tv  media;  the 
high  cost  of  network  production  and  main- 
tenance of  service,  and  the  need  for  still  more 
programs  in  the  news  and  public  discussion  field. 

Comedian  Tom  Howard  Dies 

TOM  HOWARD,  69,  former  quizmaster  on  the 
radio-tv  show  It  Pays  to  Be  Ignorant  and 
veteran  vaudeville  and  stage  comedian,  died 
Feb.  27  in  Long  Branch,  N.  J.,  following  a 
heart  attack.  He  entered  radio  in  1943  with 
It  Pays  to  Be  Ignorant,  a  parody  on  all  quiz 
programs,  and  continued  the  program  until  two 
years  ago  when  he  retired. 

Mr.  Howard  is  survived  by  his  wife,  the 
former  Harriet  Berg;  a  daughter,  Ruth  Howard 
Hoyt,  who  wrote  the  script  and  gags  with  her 
father  for  the  radio-tv  show,  and  a  son,  Thomas 
Jr.,  who  is  a  radio  writer. 

NETWORK  PEOPLE 

Lester  Vail,  director,  CBS-TV  Meet  Millie, 
named  program  producer-director,  succeeding 
late  Frank  Galen. 

Todd  Hunter,  Harlow  Wilcox,  Clete  Roberts 
and  Dick  Joy,  Hollywood  radio-tv  newscasters 
and  commentators,  signed  on  CBS-TV  You  Are 
There. 

Mel  Epstein,  motion  picture  producer-director, 
to  CBS-TV  Hollywood  as  producer. 

E.  D.  Leshin,  former  associate  producer,  ABC- 
TV  Ray  Bolger  Show,  to  CBS-TV  Hollywood 
as  co-producer,  proposed  Harte  of  Honolulu 
series. 

William  Weller,  Levi-Bateman  Brokerage  Co., 
L.  A.,  to  Columbia  Pacific  Radio  Network, 
Hollywood,  as  sales  representative,  specializing 
in  food  and  manufacturer  accounts. 

Paul  M.  Klempner,  formerly  radio-tv  commer- 
cial editor,  Gotham  Recording  Corp.,  N.  Y.,  to 
ABC  as  sales  presentation  writer. 


he  first  motion  picture  ever  to  tell  a  story  was 
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Hick,  James,  Hartman 
Elected  by  CBS-Columbia 

THREE  new  vice  presidents  of  CBS-Columbia 
nc,  Long  Island  City,  N.  Y.,  were  elected  last 
veek,  according  to  an  announcement  by  Sey- 
nour  Mintz,  president  of  the  CBS  set  manu- 
facturing division.  They  are:  Merle  S.  Wick, 
idministrative  vice  president;  Will  James,  vice 
Dresident  in  charge  of  operations,  and  Robert 
K.  Hartman,  vice  president  in  charge  of  the 
government  and  industrial  division. 

Mr.  Wick  has  been  financial  administrator 
for  the  company  in  charge  of  financial,  ac- 
counting and  general  office  administration.  In 
his  new  position  he  will  be  responsible  for  all 
administrative  procedures. 

Mr.  James,  who  has  been  director  of  opera- 
tions, will  be  responsible  for  all  plant,  manu- 
facturing and  purchasing  operations. 

Mr.  Hartman,  who  was  director  of  govern- 
ment operations,  will  be  responsible  for  the 
expansion  and  development  of  CBS-Columbia's 
new  government  and  industrial  electronics  di- 
vision. 

Community  Operations  Div. 
Established  by  Jerroid  Corp. 

ESTABLISHMENT  of  a  Community  Opera- 
tions Div.  was  announced  last  week  by  Jerroid 
Electronics  Corp.,  Philadelphia,  one  of  the 
major  manufacturers  of  community  television 
equipment. 

The  new  division 
will  handle  franchise 
contracts,  insurance, 
bonding,  work  crew 
organization,  con- 
struction supervision, 
promotion,  business 
operations  and  tech- 
nical engineering  for 
construction  and 
maintenance. 

William  H.  Miller 
is  manager  of  the 
new  division.  Others 
are  Robert  J.  Tarl- 
ton,  community  constructions;  Barbara  Loomis, 
planning  supervisor;  Claire  Ostroff,  field  man- 
agement representative,  and  Earl  Fletcher,  en- 
gineering supervisor. 

DuMont  Grosses  $93  Million 

ALLEN  B.  DUMONT  Labs'  gross  income  in 
1954  totaled  $92,843,000  and  its  net  earnings 
$7,597,000,  including  a  profit  of  $6,727,000 
after  capital  gains  tax  on  the  sale  of  WDTV 
(TV)  Pittsburgh  to  Westinghouse  Broadcasting 
Co.,  DuMont  reported  Thursday  following  a 
board  meeting.  The  $7,597,000  net  earnings 
represented  $3.17  per  share  of  common  stock, 
the  report  noted,  while  earnings  from  opera- 
tions were  placed  at  $870,000,  or  32  cents  per 
share  of  common  stock. 

American  Absorbs  Berlant 

INTEGRATION  of  Berlant  Assoc.,  Los  An- 
geles tape  recorder  manufacturers,  into  a  group 
of  firms  controlled  by  American  Electronics 
Inc.,  was  accomplished  by  vote  of  the  directors 
of  the  Berlant  firm  and  those  of  Electroflow 
Corp.,  an  American  Electronics  subsidiary. 
The  new  firm,  Berlant  Instruments,  although 
expanding  into  automation,  computer  and  in- 
strument applications  of  magnetic  recording, 
will  continue  to  manufacture  the  Berlant  and 
Concertone  lines  of  tape  recorders. 
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Gates  Radio  Co. 

KTTN    Trenton,  Mo. 

WNAU   New  Albany.  Miss. 

KBAB    El   Cajon.  Calif. 

WCKI    Greer.    S.  C. 

KZIP   Amarillo.  Tex. 

WESM  Pocomoke  City.  Md. 

KLER   Lewiston,  Idaho 
RCA 

WSPD-TV 
Toledo,  Ohio 
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tv  (ch.  13)  standby 


OTHER  EQUIPMENT:  Allen  B.  DuMont  Labs  has  reported 
shipment  of  a  color  multiscanner  to  WDSU-TV  New  Orleans 
(ch.  6)  and  an  order  for  a  color  multiscanner  from  WAGA- 
TV  Atlanta  (ch.  5).  DuMont  also  reported  an  order  for  a 
monochrome  multiscanner  for  shipment  to  educational  WEDM 
(TV)    Munford.  Ala.   (ch.  6). 


S-C  Net  Sales  Drop  in  1954, 
Earnings  Up  19%  Over  1953 

NET  SALES  last  year  for  all  Stromberg-Carl- 
son  Co.  divisions,  including  the  firm's  broad- 
casting division,  totaled  $63,509,429,  slightly 
less  than  the  record  $65,241,861  sales  of  the 
year  before,  Robert  C.  Tait,  president,  an- 
nounced last  Tuesday.  S-C  owns  WHAM-AM- 
TV  and  WHFM  (FM)  Rochester. 

At  the  same  time,  the  board  declared  a  divi- 
dend of  56V4  cents  per  share  on  AVi%  con- 
vertible preferred  stock,  payable  April  1  to 
stockholders  of  record  at  the  close  of  business 
March  15.  Dividend  of  40  cents  was  declared 
on  common  stock,  payable  March  31  to  stock- 
holders of  record  March  15. 

Mr.  Tait  said  net  earnings  for  the  year, 
after  charges  and  taxes,  amounted  to  $1,981,- 
754,  an  increase  of  19%  over  the  1953  net. 


6.2  Million  Radios  Shipped 
In  '54;  Down  From  '53  Total 

SHIPMENTS  of  radios  to  dealers  totaled  6,187,- 
503  in  1954,  according  to  Radio-Electronics-Tv 
Mfrs.  Assn.,  as  compared  with  7,243.073  in 
1953.  Radio  shipment  data  do  not  include 
auto  sets,  which  move  directly  to  auto  manu- 
facturers. December  shipments  totaled  1,059,- 
166  compared  with  71  1,554  in  November.  Ship- 
ments to  dealers  by  states  during  1954: 

State  Total       State  Total 

Ala   65,995 

Ariz  31,281 

Ark   39,423 

Calif  488,703 

Colo   40,729 

Conn  108,335 

Del   15,189 

D.  C   66,099 

Fla  137,020 

Ga  111,486 

Idaho    13,398 

III  426,465 

Ind  120,269 

Iowa    74,775 

Kan   48,405 

Ky   73,852 

La   85,079 

Me  29,100 

Md  111,426 

Mass  247,013 

Mich  269,439 

Minn.    90,464 

Miss   39,336 

Mo  137,240 

Mont   17,891 

Neb   38,894  Grand  Total ..  .6,187,503 

Westinghouse  Annual  Report 
Cites  Advances,  Acquisitions 

ADVANCES  in  color  set  marketing  and  ac- 
quisition of  new  tv  stations  in  1954  were  noted 
last  week  in  an  annual  report  to  stockholders 
of  the  Westinghouse  Electric  Corp. 

The  full  report,  released  Wednesday,  also 
contained  an  earlier  disclosed  summary  of  sales 


Nev   6,675 

N.  H   17,291 

N.  J   293,399 

N.  M   18,031 

N.  Y  982,917 

N.  C  115,271 

N.  D   16,973 

Ohio   387,068 

Okla   .  .  58,163 

Ore   40,029 

Pa  466,449 

R.  1   35,951 

S.  C   46,622 

S.  D   18,682 

Tenn   89,445 

Tex  276,217 

Utah    23,005 

Vt   10,294 

Va   99,380 

Wash   86,206 

W.  Va   42,574 

Wis  121,972 

Wyo   7,533 
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". . .  satisfies  television's  constant  demands  for  a  continuous 
supply  of  new  production  music." 

Yvonne  Dor  ay 

WATV 

"...  a  valuable  asset  to  the  planning  of  good  programs — has 
adequately  fulfilled  our  needs  for  themes,  background 
music,  bridges  and  fills." 

Seymour  Horoivitz 
WJAR-TV 
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and  earnings,  which  were  placed  at  record  highs 
[B»T,  Feb.  281. 

Westinghouse  claimed  it  was  "first  to  manu- 
facture" color  tv  sets  on  an  assembly-line  basis 
and  to  "market  them  across  the  nation."  The 
company  introduced  its  15-inch  color  receiver 
last  spring  and  late  in  the  year  came  out  with 
two  19-inch  color  models. 

The  "two  major  events"  which  marked  activi- 
ties in  1954  of  the  company's  wholly-owned 
subsidiary,  Westinghouse  Broadcasting  Co., 
were  the  purchases  of  KPIX  (TV)  San  Fran- 
cisco, and  later,  WDTV  (TV)  Pittsburgh  (now 
KDKA-TV).  The  acquisitions  were  made,  the 
report  said,  because  of  investment  value  and 
their  "increasingly  greater  earnings  potential" 
to  add  to  the  company's  opportunity  to  in- 
crease its  "identification  and  prestige  in  metro- 
politan areas." 

MANUFACTURING  PEOPLE 

Louis  G.  Pacent  Jr.,  works  manager,  Emerson 
Radio  &  Phonograph  Corp.,  N.  Y.,  elected  vice 
president  in  charge  of  manufacturing. 

Frank  J.  Healy,  vice  president-operations,  Syl- 
vania  Electric  Prod- 
ucts Inc.,  N.  Y.,  and 
in  charge  lighting 
div.,  elected  director 
of  company. 

W.  E.  Laswell,  dis- 
tributor mechandis- 
ing  and  sales  activity 
supervisor,  south- 
western regional 
sales  staff.  Motorola 
Inc.,  Chicago,  ap- 
pointed southeastern 
district  regional  sales 
manager,  headquar- 
tering in  Atlanta,  Ga.,  succeeding  Dale  Andrew. 

R.  N.  Ness,  Dallas  district  appliance  manager, 
Graybar  Electric  Co.,  N.  Y.,  appointed  San 
Antonio  office  manager. 

William  Balderston,  chairman  of  board,  Philco 
Corp.,  Phila.,  re-elected  to  National  Industrial 
Conference  Board,  N.  Y. 

Robert  L.  Werner,  vice  president  and  general 
attorney,  RCA,  N.  Y.,  named  co-chairman, 
radio-tv  div.,  1955  fund  campaign,  Legal  Aid 
Society. 

Raymond  W.  Durst  Jr.,  21,  methods  dept., 
Hallicrafters  Co.,  Chicago,  and  son  of  firm's 
president,  died  Feb.  27. 


EDUCATION 


Illinois  Institute  Slates 
Educational  Tv  Conference 

POTENTIALITIES  of  educational  television 
will  be  canvassed  for  some  300  representatives 
of  27  different  institutions  at  a  two-day  con- 
ference in  Chicago  March  24-25. 

The  conference,  conducted  by  the  Illinois 
Institute  of  Technology,  will  include  on  the 
agenda  such  topics  as  production  techniques, 
operation  of  community  stations,  conditions  in 
the  television  industry  and  participation  in  tv 
programs. 

Purpose  of  the  session  is  to  familiarize  pro- 
fessional educators  with  the  medium  preparatory 
to  the  kickoff  of  Chicago's  proposed  WTTW 
(TV)  as  a  non-commercial  station  this  fall.  Dis- 
cussions are  tailored  to  help  them  produce  "in- 
teresting and  worthwhile  shows."  It  will  be  the 
second  Chicago  area  conference  of  its  kind  spon- 
sored by  IIT.  according  to  Dr.  Mentor  L.  Wil- 
liams. 

Chicago  Educational  Television  Assn.,  li- 
censee of  WTTW,  has  raised  $815,000  out  of 
$1.2  million  needed  to  operate  the  station 
through  1955-56. 

RCA  Awards  Six  Fellowships 

ANNOUNCEMENT  of  six  RCA  fellowship 
awards  to  young  scientists  and  graduate  engi- 
neering students  for  the  current  academic  year 
was  made  last  week  by  Dr.  C.  B.  Jolliffe.  RCA 
vice  president  and  technical  director.  The  fel- 
lowships range  from  $1,800  to  $2,700,  part  of 
which  is  specified  for  tuition  and  university 
fees. 

Purpose  of  the  fellowships,  according  to  Dr. 
Jolliffe,  who  is  also  chairman  of  the  RCA  edu- 
cation committee,  is  to  provide  assistance  for 
predoctoral  graduate  students  who  display  out- 
standing ability  in  fields  of  study  related  to 
radio,  tv  and  electronics.  More  than  70  men 
have  received  RCA  fellowships  since  the 
awards  were  first  given  in  1947. 

Shakespeare  on  WDAF-TV 

U.  OF  KANSAS  CITY  has  inaugurated  an  18- 
week  series,  You  and  Shakespeare,  on  WDAF- 
TV  Kansas  City,  Mo.  The  course,  taught  by 
Carolyn  Benton  Cockefair,  professor  emeritus 
of  the  university,  may  be  viewed  for  college 
credit  if  application  is  made  to  the  school. 
Educators  from  the  university  have  presented 
one  other  telecourse,  You  and  the  Law. 
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Northwest  Radio-Tv  School 
Opens  Branch  in  Washington 

WASHINGTON,  D.  C.  branch  of  the  Nortll 
west  Radio  &  Television   School  has  bee] 
opened,  it  was  announced  last  week  by  W.  /] 
Sawyer,  director  and  owner.    Offices  and  clas 
rooms  will  be  located  in  the  1627  K  St.,  N.Wj] 
studios  of  WWDC,  which  will  vacate  them  Ma 
1  to  occupy  new  quarters.    Resident  classes  wi 
begin  on  about  that  date.    Harry  R.  Shank  :| 
resident  registrar  and  will  occupy  offices  at  thjj 
WWDC  address  immediately,  accepting  regi:i| 
trations  for  the  May  term. 

In  announcing  the  opening,  Mr.  Sawyer  saic 
"We  believe  that  many  residents  of  the  Wasr 
ington  metropolitan  area  will  want  to  tak 
advantage  of  this  opportunity  to  receive  pre 
fessional  training  for  careers  in  one  of  the  m  ! 
tion's  most  dynamic,  growing  industries." 

Mr.  Sawyer  has  leased  necessary  equipmer  i 
from  WWDC  owners  and  in-school  trainin 
will  be  offered  in  the  studios.  The  schoc 
offers  specialized  vocational  training  in  broad  I 
cast  media  and  operates  a  free  nationwid 
placement  service  for  graduates.  Former  FC( 
Commissioner  George  E.  Sterling  is  consultar 
to  Northwest  in  its  technical  training  course 
Northwest  was  founded  by  Mr.  Sawyer  in  Port 
land,  Ore.,  in  1946  and  also  maintains  residen 
schools  in  Los  Angeles  and  Chicago. 

KETC  (TV)  Sets  Credit  Course 

COLLEGE  accredited  television  course,  "Th 
Religions  of  Man,"  will  be  presented  by  educa 
tional  KETC  (TV)  St.  Louis,  it  was  announcei 
jointly  by  Ethan  A.  H.  Shepley,  chancellor  o 
Washington  U.  there,  and  Shelby  Storck,  KETC 
general  manager.  The  course  will  run  for  1: 
weeks  and  one  hour  of  college  credit  will  hi] 
awarded  to  those  who  successfully  complete  th< 
course.  Registration  fees  are  $17  for  those  wh( 
intend  to  take  the  course  for  credit  and  $4  fo 
those  who  will  follow  the  course,  but  are  no 
interested  in  obtaining  college  credit.  Both  fee: 
include  the  course  syllabus. 

KHOL-TV  Slates  Art  Series 

THIRTY-MINUTE  educational  series  titlec 
Art  Through  the  Ages  is  being  produced  by  . 
Kearney  State  Teachers  College,  Kearney,  Neb.Jj 
through  the  cooperation  of  KHOL-TV  there| 
which  is  making  its  facilities  available  to  theij 
school.  The  weekly  series,  a  chronological j 
study  of  the  major  cultures  including  special] 
demonstrations  by  students  on  art  technique!  i 
will  be  directed  by  William  A.  King,  teachers! 
college  professor  of  art. 

EDUCATION  SHORTS 

KFRE  Fresno.  Calif.,  is  cooperating  with 
Fresno  State  College  in  presenting  for  fifth 
time  complete  closed-circuit  tv  workshop  class 
for  college  credit.  Course  being  taught  by 
Keith  Mealey  and  Ed  Freeh  of  KFRE,  assisted 
by  Edwin  Lombard  and  Merlyn  Burriss  ol 
Fresno  State. 

Dr.  Franklin  Dunham,  radio-tv  chief,  U.  S.j 
Office  of  Education,  to  conduct  six-week  edu- 
cational radio-tv  workshop  (lune  20-July  30), 
U.  of  Southern  California,  also  conducting 
radi'o-tv  programming  course  during  same  pe-j 
riod. 

RCA  Institutes  Inc.,  N.  Y..  awarded  207  diplo- 
mas to  students  at  commencement  exercises  for 
courses  completed  in  radio-tv  broadcasting, 
servicing,  advanced  technology  and  radio-tele- 
graph operating.  Total  of  52%  of  winter  term 
students  were  World  War  II  and  Korean  War 
veterans. 
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RITISH  'GAG'  EVOKES  CHALLENGES 
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Agreement  prohibiting  airing 
of  political  discussions  on 
topics  two  weeks  before  they 
come  up  for  debate  in  Parlia- 
ment is  said  to  be  strangling 
British  Broadcasting  Corp. 

!  ENTLEMEN'S  AGREEMENT  between  Eng- 
Uid's  two    major   political   parties    and  the 
iritish  Broadcasting  Corp.  that  prohibits  the 
jing  of  political  discussions  on  topics  two 
eeks  before  they  come  up  for  debate  in  Parlia- 
ment is  currently  being  challenged. 
The  challenge,  designed  to  do  away  with  the 
vo-week   gag,   comes    from    newspapers  of 
arious  political  faiths  and  some  members  of 
oth  parties.    They  claim  the  restriction  is 
Wrangling  BBC.   The  Observer  said  the  BBC 
hould  not  "meekly  renew  the  agreement,  which 
lakes  it  less  free  than  the  press  and  the  public 
t  large.  .  .  ."  The  newspaper  said  "It  should 
ompel  the  government  to  impose  the  restric- 
lon  [by  law]  and  to  accept  the  blame  for  doing 
jo." 

Prime  Minister  Winston  Churchill  told  the 
douse  of  Commons  a  fortnight  ago  the  ban 
vould  stay  in  effect.  He  said: 

The  bringing  on  of  exciting  debates  in  this 
st  new  robot  organization  of  television  and 
BC~  broadcasts  .  .  .  might  have  deleterious 
■fleets  upon  our  general  interests." 

This  current  controversy  came  to  light  about 
wo  weeks  ago  when  a  chairman  of  a  panel 
.how  revealed  that  the  program  had  been 
orbidden  to  discuss  the  hydrogen  bomb.  The 
?omb  issue  was  to  be  discussed  in  Parliament 
ast  week. 

The  gentlemen's  agreement  dates  back  to 
1948  when  Labor  Party  leader  Clement  Attlee 
vas  Prime  Minister.  The  Churchill  govern- 
ment, it  was  understood,  now  will  enact  the 
necessary  law,  making  it  apply  with  equal  force 
to  the  commercial  television  system  due  to 
begin  operating  next  September. 

Critics  of  the  restriction  have  suggested  that 
the  party  leaders  want  to  control  the  way  issues 
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41  Reasons  Why 

The  foremost  national  and  local  ad- 
vertisers   use    WEVD    year  orfter 
year  to  reach  the  vast 
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are  presented  to  the  public  and,  in  particular, 
the  persons  who  present  them. 

In  addition  to  the  gentlemen*s  agreement,  the 
parties  have  imposed  a  limited  panel  of  parts' 
regulars  from  which  speakers  for  quasi-political 
panel  shows  are  selected.  This  came  about,  it 
was  reported,  because  two  mavericks — one  a 
Laborite  and  the  other  a  Conservative — became 
very  popular  on  a  show  called  In  the  News. 
The  two  men  were  cut  down  to  one  appearance 
per  month  each. 

Annual  CARTB  Meet 
Scheduled  March  21-23 

CANADIAN  broadcasters  will  hear  their  U.  S. 
colleagues  on  numerous  industry  problems  at 
the  30th  annual  meeting  of  the  Canadian  Assn. 
of  Radio  &  Television  Broadcasters  at  the  Cha- 
teau Frontenac  Hotel.  Quebec  City,  March 
21-23.  News,  television  and  sales  will  highlight 
the  problems  to  be  discussed  at  panel  sessions 
of  the  annual  meeting. 

One  of  the  items  slated  for  the  closed  busi- 
ness session  on  March  22  is  the  adoption  of  a 
special  by-law  increasing  the  number  of  di- 
rectors from  14  to  19.  with  a  quorum  of  10. 
The  new  directorate  will  have  one  tv  director 
from  each  of  the  five  regions  and  two  radio 
directors  from  each  of  the  Atlantic  and  Pacific 
regions,  three  radio  directors  from  each  of 
the  French-language  and  Prairie  regions,  and 
four  radio  directors  from  the  Central  Canada 
region. 

Included  in  the  roster  of  speakers  are  John 
Karol.  CBS  vice  president,  who  will  talk  on 
"Radio's  Resurgence"  on  March  21:  Thomas 
F.  O'Neil.  MBS  president,  who  will  address 
the  annual  dinner  meeting  on  March  21;  Joe 
Ward,  president  of  Advertising  Research  Bu- 
reau, who  will  speak  at  a  sales  meeting  on 
March  23.  and  Frank  Owen,  editor  of  the 
London  Daily  Mail,  who  will  be  keynote  speak- 
er at  the  opening  session  dealing  with  the  re- 
sponsibility of  broadcasters  and  the  future  of 
the  electronic  publishing  medium. 

A  news  panel  on  March  21  will  discuss  news 
handling  by  four  Vancouver  newsmen.  Sales 
will  be  discussed  in  a  panel  session  on  March 
23.  A  tv  session  will  take  up  rate  cards,  a  code 
of  ethics,  contracts,  copyright  protection,  eve- 
ning program  allocation  and  sustaining  pro- 
grams. 

The  Bureau  of  Broadcast  Measurement  will 
hold  a  research  presentation  on  March  20  as 
to  the  reliability  and  future  of  the  BBM.  and 
will  have  its  annual  meeting  on  March  22. 

CARTB  elections  will  be  held  on  March  22. 
and  presentation  of  awards  at  the  annual  dinner 
on  March  21. 

Bell  of  Canada  to  Build 
Toronto-Vancouver  Network 

BELL  TELEPHONE  of  Canada  Ltd.,  Mont- 
real, is  expected  to  build  a  microwave  tv  net- 
work from  Toronto.  Ont..  to  Vancouver, 
B.  C.  for  rental  to  Canadian  Broadcasting 
Corp.  First  stage,  from  Toronto  to  Winnipeg. 
Man.,  already  is  under  construction.  The  joint 
communications  setup  of  the  Canadian  Na- 
tional Telegraphs  and  Canadian  Pacific  Tele- 
graphs, is  expected  to  have  the  microwave  net- 
work from  Montreal  to  Canada's  Atlantic  Coast 
cities.  The  joint  service  already  operates  a 
microwave  network  for  CBC  from  Montreal 
to  Quebec. 

Completion  of  the  Toronto-Winnipeg  service 
is  expected  next  year,  and  final  linking  up  of  all 
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G  is  for 
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You'll  find  them  both  in  these  tense  tales 
of  the  incredible  exploits  of  American 
Intelligence  behind  enemy  lines. 
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Blue  chip  local  and  regional  sponsors 
like  Ohio  Oil  Co.  (in  12  markets).  Bud- 
weiser  Beer,  Nash  Dealers.  Ford  Dealers. 
Norge  Dealers,  Minimax  Stores,  and  the 
Los  Angeles  Daily  Mirror  find  these  thrill- 
ing tales  of  American  Intelligence  (based 
on  true  accounts  of  espionage  and  in- 
trigue) build  high  ratings  fast-at  amaz- 
ingly low  costs. 


Write,  wire,  call  for  immediate  details. 
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parts  of  Canada  by  microwave  relay  will  be 
completed  in  1958,  according  to  present  plans. 
It  is  expected  the  system  from  east  to  west  will 
cost  about  $50,000,000.  CBC  will  likely  rent 
its  tv  facilities  for  about  $2,500,000  annually. 
(In  its  last  fiscal  year  ending  March  31,  1954, 
CBC  spent  $330,155  on  microwave  network 
rentals.) 

JAPANESE  BROADCASTER 
PREDICTS  EXPANDED  TV 

Government  stations  are  get- 
ting the  breaks  now,  says  di- 
rector of  Japan's  NARTB,  but 
private  video  is  gaining  force. 

COMMERCIAL  television  in  lapan  operates 
along  the  lines  of  the  Canadian  systems,  with 
government  stations  getting  most  of  the  breaks, 
but  a  Japanese  broadcaster,  Hidezo  Kameko. 
operator  of  Radio  Kyushu,  predicts  that  private 
telecasting  will  expand  rapidly. 

Mr.  Kameko,  director  of  the  49-station  Na- 
tional Assn.  of  Broadcasters  of  Japan,  equiva- 
lent of  the  NARTB,  is  touring  the  U.  S.  under 
the  State  Dept.  exchange  program.  He  will 
inspect  station  operations  in  all  parts  of  the 
nation,  observing  techniques,  programming  and 
advertising  methods.  Before  going  to  New 
York  to  plan  his  six-week  itinerary,  which  be- 
gins March  14,  Mr.  Kameko  called  on  Harold 
E.  Fellows,  NARTB  president. 

There  are  fewer  than  50,000  tv  sets  in  Japan, 
Mr.  Kameko  said,  and  tv  is  just  getting  started. 
He  expects  to  get  a  Kyushu  grant  soon.  The 
government  operates  a  small  network.  Handi- 
caps of  high  prices  for  sets  and  a  300-yen 
monthly  home  license  fee  have  held  back  prog- 
ress. Video  receivers  cost  the  consumer  about 
$25  per  tube-inch,  or  from  $275  to  $300  for 
a  12  or  14-inch  set.  Larger  screens  aren't  in 
demand  because  Japanese  rooms  are  small. 

Large  numbers  of  sets  are  located  in  stores, 
restaurants  and  tea  rooms,  with  traffic  jams 
frequent  in  the  area  of  sidewalk  receivers.  In- 
stallment plans  are  being  worked  out  for  con- 
sumers and  merchandising  efforts  will  be  ex- 
panded. Forty  per  cent  of  sets  sold  are  from 
the  U.  S. 

The  government  radio-tv  operation  is  NHK, 
financed  by  the  tv  tax  and  a  radio  head  tax 
one-fourth  that  amount.  The  privately  operated 
Japanese  Television  Network  operates  in  the 
Tokyo  area.  A  new  outlet.  Radio  Tokyo,  will 
begin  about  April  1  there,  with  others  planned 
in  Osaka  and  Nagoya  at  a  later  date  and  per- 
haps 30  stations  within  five  years  serving  an 
estimated  65%  of  the  homes. 

Political  broadcasts  are  sharply  restricted  by 
the  government.  A  candidate  for  the  Diet  is 
entitled  to  three  five-minute  broadcasts  on  a 
station  of  his  selection — government  or  com- 
mercial— with  the  government  paying  the  fixed 
nominal  time  charge.  Three's  the  limit  for  the 
candidate,  but  political  parties  can  buy  time  on 
an  equal  basis.  Stations  have  sustaining  debates 
on  campaign  issues. 

Commercial  stations  sell  time  to  Baptists  and 
other  religious  denominations.  Older  native 
denominations  have  little  money  for  sponsored 
time,  as  a  rule.  The  government  radio  network 
does  not  include  religious  programming. 

Generally,  stations  air  programs  on  a  five- 
hour,  daily  schedule  (noon-2  p.m.,  6-9  p.m.  and 
special  shows  at  other  hours).  Sports  and  news 
programs  are  most  popular.  Drama,  music, 
quizzes,  lectures,  women's  and  children's  shows 
and  films  also  are  included  in  the  programming. 
Japanese  telecasters  can  screen  any  major 
studio's  movie  film  older  than  five  years,  while 
NHK  uses  current  films  as  well. 


Canada's  Advertising 

THE  CANADIAN  government  in  1954  spefl 
$5,015,859  in  advertising,  with  the  Dept.  of  N  J 
tional  Defense  accounting  for  more  than  hi] 
the  total  with  $2,828,482.    Nine  advertisii 
agencies  handled  $3,900,000  of  the  governme 
advertising  and  the  remainder  was  placed  dire( 
Second  highest  departmental  advertising  e 
penditure   was   by   Northern   Affairs,  whirl 
spent  $940,047.  Finance  came  third  with  $66f 
704,  followed  by  Labor,  $148,730,  and  Tra. 
Commerce,  $142,730.    No  media  breakdov 
was  supplied. 

CARTB  Forms  Pioneers  Clul 

PIONEERS  CLUB  has  been  formed  by  tl 
Canadian  Assn.  of  Radio  &  Television  Broa  I 
casters  for  those  who  before  Dec.  31,  195 <j 
had  been  25  years  in  active  service  in  the  broa  I 
casting  industry.  The  CARTB  already  has  i 
Quarter  Century  Club,  and  the  Pioneers  Ch 
will  have  a  limited  membership  of  those  wl  I 
celebrated   their  quarter   century   of  servi 
prior  to  the  end  of  1951.  A  total  of  21  pe 
sons  will  be  presented  with  Pioneers  Club  ce 
tificates  at  the  annual  CARTB  meeting,  Man 
21-23,  in  Quebec. 

WAB  Meets  June  27-30 

PLANS  are  being  completed  for  the  annu 
summer  meeting  of  the  Western  Assn.  I 
Broadcasters  at  Jasper  Park  Lodge,  Jaspe 
Alberta.  WAB  President  Sid  Boyling,  CHA 
Moose  Jaw,  has  announced  the  convention  w 
be  held  from  June  27  to  30,  and  that  busine 
meetings  would  be  held  on  June  28  and  29. 

INTERNATIONAL  PEOPLE 

Corinne  Noonan,  formerly  promotion  manage 
CHED  Edmonton,  Alta.,  to  J.  J.  Gibbons  Lt 
(adv.),  same  city,  as  radio-tv  and  publici 
director. 

John  K.  Rooke,  assistant  features  editor,  Can 
dian  Broadcasting  Corp.  national  tv  news  ser^ 
ice,  appointed  features  editor,  succeeding  Han 
Rasky,  resigned  to  form  film  producing  fin 

INTERNATIONAL  SHORTS 

CHEX-TV  Peterborough,  Ont.,  has  issued  fir 
rate  card  effective  March  1  with  class  A  hour 
rates  starting  at  $200  and  one-minute  announc 
ments  at  $40.  Station  will  have  260  kw  vid< 
power,  156  kw  audio  and  antenna  height  of  4( 
ft.  Station  is  affiliated  with  Peterborou^ 
Examiner.    Telecasting  is  to  start  mid-Marc 

Canadian  Broadcasting  Corp.,  commercial  dep- 
announces  new  class  A  network  time  rates  e 
fective  April  1  for  CFPL-TV  London,  On 
$370  per  hour;  CKCO-TV  Kitchener,  On! 
$350  per  hour,  and  CFCM-TV  Quebec  Cit(j 
Que.,  $230  per  hour. 
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Understatement  &  Under-ground 

These  taut  dramas  of  the  fight  for  free- 
dom speak  softly  but  carry  a  big  stick 
of  entertainment  dynamite! 
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Capturing  prime  time  ARB  ratings  like: 
35.0  (3  station  market),  27.7  (3  station 
market),  22.9  (3  station  market),  22.2 
(3  station  market)— these  thrilling  stories 
of  American  Intelligence  at  work,  make 
solid  sales  sense  for  regional  and  local 
sponsors  who  want  to  build  high  ratings 
fast— at  amazingly  low  costs. 


Write,  wire,  call  for  immediate  details. 


OFFICIAL  FILMS,  Inc. 

25  W.  45  Street,  N.  Y.  36  •  Ptaza  7-0100 
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30KING  FOR  THE  SMALL  FRY 

OOKING  SHOW  designed  for  the  small  fry 
the  household  is  a  new  Saturday  program  of 
IGN-TV  Chicago.  Based  on  the  theory  that 
ost  children  find  the  kitchen  fascinating  and 
<ve  to  cook,  the  program  explains  cooking 
iuipment.  terms  and  expressions,  methods  of 
leparing  food  and  recipes  and  safety  rules, 
tied  Let's  Cook,  the  series  is  conducted  by 
1  ma  Lach.  Tots  also  are  shown  how  to  make 
ttle  desserts." 
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PROGRAMS  &  PROMOTION 


£TER  THE  PARAKEET 

ZTER,  a  parakeet  in  Oklahoma  City,  won 
s  owners  a  S100  U.  S.  Savings  Bond  when  he 
id  '•KTOW  My  Favorite  Music  Station*'  after 
TOW  there  offered  the  prize  to  anybody  who 
buld  teach  their  parakeet  that  statement, 
ister  was  taught  to  say  the  slogan  in  a  week. 
:e  was  taken  to  the  station  and  coaxed  in 
iont  of  a  microphone  to  make  his  speech, 
hich  was  tape  recorded  for  additional  use. 

COUTS  TAKE  OVER  WMPS 

S  PART  of  the  kickoff  of  Boy  Scout  Week 
Memphis,  Tenn.,  over  20  scouts  took  over 
e  regular  staff  and  personality  jobs  at  WMPS 
iere  for  a  full  day  to  promote  the  interests 
E  the  week. 

fOUR  INCOME  TAX' 

',.ID  for  those  swamped  by  income  tax  prob- 
ms  will  be  supplied  by  MBS  on  Your  Income 
ax.  Six  consecutive  Thursday  programs  from 
larch  10  through  April  14  have  been  sched- 
led  at  7:15-7:30  p.m.  EST.  Internal  Revenue 
ommissioner  T.  Coleman  Andrews  will  ap- 
ear  on  the  first  program  and  bureau  expert 
rnest  J.  Grayson  will  appear  thereafter, 
larry  Wismer  of  MBS  will  pose  typical  prob- 
m  questions  of  interest  to  the  taxpayer. 

NEWSPAPER  OF  THE  AIR' 

•."EW  SERIES  of  weekly,  half-hour  programs 
tilizing  tape  recordings  of  propaganda  broad- 
asts  from  Iron  Curtain  countries  and  includ- 
ng  roundtable  discussions  of  controversial  is- 
ues  has  been  inaugurated  by  WINS  New  York. 
)esigned  to  appeal  to  the  more  than  one-third 
»f  a  million  college  students  in  the  New  York 
:   netropolitan  area.  Sunday  Newspaper  of  the 
,  Air  is  written,  directed,   produced   and  an- 
.  lounced  by  members  of  Long  Island  U.'s  un- 
lergraduate  radio  workshop,   an  activity  of 
,  :he  Dept.  of  Journalism. 
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"Miss  Perwinkle!  Will  you  please 
stop  listening  to  that  KRIZ  Phoenix 
dance  music!" 


KEYS  to  a  1955  Bel  Air  Chevrolet  con- 
vertible are  presented  by  Don  Searle  (I), 
vice  president  and  general  manager  of 
KOA-AM-TV  Denver,  to  Ralph  De  Gidio, 
manager  of  Miller's  Supermarkets,  Den- 
ver. The  auto  was  one  of  101  gifts  worth 
more  than  $6,000  given  away  by  the  sta- 
tions in  their  Anniversary  Gift  Bank  pro- 
motion held  in  observance  of  KOA's  30th 
birthday  and  KOA-TV's  first.  The  gifts 
were  won  by  drawing  by  client  and 
agency  people  over  the  country. 


ITALIAN  CHILD  PANEL  SHOW 

AFTER  broadcasting  requests  for  children 
who  speak  Italian  or  an  Italian  dialect  fluently, 
WOV  New  York  in  a  week's  time  received  400 
affirmative  answers,  giving  it  the  go-ahead  with 
plans  for  placing  Italian-language  juniors  on 
the  air.  As  a  result,  the  station  is  carrying  as 
a  regular  Saturday  afternoon  feature  an  Italian- 
language  child  panel  show.  Daily  station  breaks 
are  being  transcribed  by  "the  more  assured" 
youngsters. 

KTVX  (TV)  REPORT 

NEW  REPORT  on  the  Tulsa  tv  market  has 
been  distributed  by  Avery-Knodel  Inc..  na- 
tional representative  for  KTVX  (TV)  Tulsa, 
to  the  nation's  advertisers  and  agencies.  The 
brochure  includes  a  comparison  of  all  tv  sta- 
tions in  the  metropolitan  Tulsa  market,  pre- 
senting data  on  facilities,  market  coverage  and 
"selling  opportunities."  It  outlines,  among 
other  things,  KTVX's  "consumer  panel"  of 
1.050  women  which  samples  and  tests  nation- 
ally advertised  brands,  thus  presenting  buying 
habits  as  well  as  analyses  of  product  usage  and 
brand  preferences. 

LARGE  POSTER  AND  POWER 

WDEL-TV  Wilmington.  Del.,  is  distributing  a 
red,  white  and  black  poster,  measuring  2x7 
ft.,  pointing  to  the  station's  recent  increase 
in  power  to  316  kw.  The  presentation  an- 
nounces WDEL-TV  now  covers  the  Philadel- 
phia trading  area  and  lists  the  station's  Phila- 
delphia address. 

HONORARY  BATBOYS 

IN  CONJUNCTION  with  the  New  York  Giants 
and  the  Brooklyn  Dodgers.  WRCA-AM-TV 
New  York  launched  a  promotion  under  which 
two  boys  will  be  chosen  to  act  as  honorary  one- 
day  batboys  for  the  teams  during  the  early  part 
of  the  upcoming  baseball  season.  The  two  boys, 
from  8  to  14,  will  be  found  by  means  of  a 
letter  contest  on  the  subject,  "Why  I  Want  to 
Be  a  Batboy  for  the  (team  of  choice)."  Play- 
ers of  the  Giants  and  Dodgers  will  appear  on 
WRCA-AM-TV  programs  to  create  interest  .and 
answer  questions  about  the  contest. 


FREE!  EXCITING 
FILMS  ON  CANADA 

Canadian  Pacific  offers 
13  different  16  mm.  subjects 
to  all  U.S.  TV  stations 


Take  your  choice  of  these  highly  enter- 
taining outdoor  prints  on  spectacular 
Canada!  Running  times  vary  from  11 
to  32  minutes  for  flexible  scheduling! 
Popular  subjects  include  Canadian 
hunting,  fishing,  hiking,  riding,  camp- 
ing, touring,  cruising,  golfing,  skiing! 
Order  now! 


TITLE 

MINUTES 

Canadian  Pattern 

32 

Shining  Mountains 

18 

Banff's  Golf  Challenge 

21 

Jackpine  Journey 

20 

Snowtime  Holiday 

19 

High  Powder 

22 

West  Coast  Playground 

12 

Klondike  Holiday 

22 

Canada's  Tackle  Busters 

21 

Canada's  East  Coast  Playground  20 

Alaska  end  the  Yukon 

1 1 

Riding  High 

18 

Happy  Voyage 

17 

For  films  and  complete  information  contact:  P.  T. 

Cole,  Public  Relations  Officer, 

Canadian  Pacific, 

581  Fifth  Ave.,  N.  Y.  17,  N. 

Y.  PLaza  9-4433. 

V  is  for 

Vital  and  Viewers 

Here's  a  fresh,  fascinating  show  that 
holds  viewers  spellbound  and  performs 
a  needed  public  service. 
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Starring  Robert  Alda,  these  tributes  to 
the  thrilling  achievements  of  American 
Intelligence  are  based  on  true  accounts 
of  espionage  and  intrigue.  Filmed  abroad, 
they  vibrate  with  authenticity  and  sus- 
pense. An  ideal  TV  vehicle  for  regional 
and  local  sponsors  who  want  to  build 
high  ratings  fast— at  amazingly  low  costs. 


Write,  wire,  call  for  immediate  details. 


OFFICIAL  FILMS, Inc. 

25  W.  45  Street.  N.  Y.  36  •  Plaza  7-0100 
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'HOME,  SWEET  HOME' 

SEVEN-DAY  weekly  Italian  situation  comedy, 
Casa  Serena  ("Home,  Sweet  Home"),  has  been 
added  to  the  WATV  (TV)  Newark,  N.  J., 
Italian-language  schedule.  The  daytime  serial 
chronicles  the  humorous  aspects  of  the  daily 
lives  of  an  Italian  family  of  artists — husband, 
wife  and  mother-in-law.  Gino  Caimi,  an  Italian 
stage  actor,  writes  and  directs  the  show,  also 
playing  the  role  of  the  husband. 

WWRL  BROCHURE 

BROCHURE  which  analyzes  Spanish-Puerto 
Rican  market  data  and  ways  the  market  can 
best  be  served  through  use  of  time  on  WWRL 
New  York  has  been  issued  by  the  station.  The 
presentation  includes  a  partial  list  of  agencies 
using  Spanish-language  broadcasts  on  WWRL, 
station  program  data,  a  breakdown  of  the 
Spanish-Puerto  Rican  population  in  New  York 
City  and  merchandising  features  offered  by  the 
station. 

'MUSICAL  NITECAP' 

RESPITE  from  ordinary  late-hour  feature 
movie  programming  is  offered  viewers  of  KNXT 
(TV)  Hollywood's  Musical  Nitecap,  a  new 
live  half-hour,  week-night  series.  In  the  11:30 
p.m. -midnight  time  slot,  the  program  offers 
music,  dancing,  singing  and  personality  inter- 
views, with  Dave  Willock  as  host-m.c. 

STATIONERY  PROMOTES  KCRB 

KCRB  Chanute,  Kan.,  is  using  official  station- 
ery with  a  six-color  border  showing  home, 
farm,  shop  and  office  situations  where  radio  is 
being  listened  to  while  work  is  being  done.  The 


THE  LADY  in  the  bathing  suit  is  Martha 
Roehm,  earning  $1  per  minute  in  16° 
weather  with  snow  falling.  Jack  Fogarty, 
morning  news  editor  of  WCPO  Cincinnati, 
offered  the  fee  to  any  girl  who  would  don 
a  bathing  suit  and  stand  beside  him  while 
he  delivered  his  9  a.m.  newscast.  Miss 
Roehm  stuck  it  out  the  full  15  minutes  of 
the  broadcast. 

bottom  of  the  stationery  says,  "You  can  listen 
to  KCRB  and  do  something  else." 

WGAN-AM-TV  REPORT  WRECK 

CAMERAMAN  from  WGAN-TV  Portland, 
Me.,  were  the  only  tv  cameramen  on  the  scene 
to  report  a  train  crash  which  occurred  five  miles 
east  of  Augusta,  Me.,  WGAN-AM-TV  reports. 
The  wreck  occurred  at  9:15  p.m.  and  WGAN- 
AM-TV  dispatched  a  reporter  and  two  camera- 
men to  the  scene  with  portable  lighting  equip- 
ment. The  newsmen  phoned  bulletins  into  the 
station  after  walking  to  the  nearest  telephone 
a  half  a  mile  away.  A  total  of  1 1  bulletins 
were  aired  by  the  stations  between  10:20  p.m. 
and  1  a.m.  The  next  day  the  stations  aired 
tape  recordings  and  showed  films  taken  at  the 
scene. 

DISC  SHOW  MINUS  MUSIC 

WHOM  New  York  has  started  a  new  type  of 
disc  m.c.  show  on  Sundays,  12  midnight-2  a.m., 
which  uses  no  music — only  words.  The  show 
features  Bunny  Roberts  as  a  disc  m.c.  telling 
"homey"  stories,  reading  poetry  and  quoting 
philosophical  remarks. 

TV  TOY  MERCHANDISING  PLAN 

EXTENSIVE  tv  toy  retail  merchandising  plan 
is  under  preparation  in  connection  with  the 
cooperative  sponsorship  of  WOR-TV  New 
York's  Merry  Mailman  program  by  the  Darling 
Stores  chain  of  juvenile  outlets.  Called  "Dar- 
ling Stores  Blue  Ribbon  Plan,"  it  offers  toy 
manufacturers  the  opportunity  of  co-sponsor- 
ing Merry  Mailman  (Mon.-Fri.,  6-6:45  p.m. 
EST)  with  the  chain  stores,  and  the  benefit  of 
Darling's  merchandising  efforts,  which  include 
daily  listings  of  manufacturers  in  the  stores' 
newspaper  advertisements;  special  in-store  dis- 
plays; prernium  giveaways  supplied  by  Darling, 
and  personal  appearances  by  the  Merry  Mail- 
man in  stores  carrying  the  toy  manufacturers' 
products.  The  plan  will  be  launched  March  1. 


KXO  AND  DOLLAR  DAYS 

KXO  El  Centra,  Calif.,  is  buying  time  for  tb! 
merchants  of  the  city  by  purchasing  free  pari 
ing  time  for  citizens  of  the  Imperial  Valle 
capital  during  its  Dollar  Days,  a  bargain  sale 
event  staged  annually  by  El  Centra's  retailer 
In  connection  with  the  station's  purchase  c 1 
parking  time  from  the  city,  KXO  sent  lettei: 
to  the  merchants  expressing  hope  the  prom< 
tion  would  catch  the  interest  of  the  valley,  pre 
duce-growing  center  of  California,  and  explaii 
ing  it  would  be  wise  to  advertise  on  the  statioi 
which  covers  the  majority  of  the  area.  KX'j 
points  out  99%  of  the  residents  of  Imperi; 
Valley  have  radios  and  spend  on  an  averas 
of  over  30  hours  per  week  listening. 

HIGH  SCHOOL  RADIO  DAY 

KMMO  Marshall,  Mo.,  staged  High  Schoij 
Radio  Day  in  cooperation  with  the  Cooperath 
Occupational   Education   classes   of  Marsha 
High  School  in  which  47  students  sold,  wrol 
and  announced  commercials  starting  at  6:l] 
a.m.  until  5:45  p.m.  signoff.  The  station  sp! 
the  proceeds  with  the  class,  which  used  i 
money  to  pay  expenses  to  Kansas  City  to  stuc 
industry  and  retail  stores.   Both  KMMO  ar 
the  school  believe  it  was  one  of  the  most  in 
portant  public  relation  events  either  has  unde 
taken  and  plans  are  being  made  for  the  sarri 
project  in  1956. 

FREE  SOIL  TEST 

FUNK  BROS.  SEED  Co.,  Bloomington,  HI 
through  its  agency,  The  Biddle  Co.,  same  cit  i 
is  offering  customers  of  its  new  product.  Funk 
Green  Lawn  Seed,  a  free  lawn  soil  chemic 
test  with  a  purchase  of  a  five-pound  carton  ( 
the  seed  or  a  test  at  cost  for  purchasers  of.tr 
one-pound  container.  Television  is  the  hea 
of  the  campaign  with  the  test  market  primari 
consisting  of  WCIA  (TV)  Champaign.  111.,  c! 
which  one-minute  spots  are  being  run  throuj 
April  1.  Four  mailings  are  being  sent  to  50C 
prospective  dealers  throughout  Illinois.  Eas.j 
displays,  window  streamers  and  tie-in  ad  ma 
are  provided  dealers,  with  class  A  dealers  ben- 
supplied  3-  x  6-ft.  imitation  grass  mats  an] 
flats  of  grass  seed  growing  to  enhance  sprirj 
lawn  seed  displays.  The  campaign  is  beirJ 
backed  with  newspaper  ads  in  several  Illino" 
cities.  If  the  spring  campaign  is  as  successfr 
as  early  indications  hint,  Biddle  reports,  tf 
program  will  be  expanded  during  the  fall  sellir 
season  with  an  all-out  drive  in  the  spring^  < 
1956. 

'FIGHTING  WORDS' 

CONTROVERSIAL  quotations  are  the  fe 
ture  of  a  half-hour  tv  panel  show  on  CBL 
(TV)  Toronto  and  the  CBC  microwave  I 
network.  Fighting  Words  is  an  unrehearse 
verbal  exchange  about  controversial  quotatioi 
sent  in  by  viewers.  The  panel  of  experts  ii 
eludes  a  number  of  well-known  Canadian  edi 
cators,  novelists  and  musicians.  Moderator 
drama  critic  Nathan  Cohen. 


H  is  for 

Hostages  and  Heroes 

Dedicated  to  the  men  and  women  of 
America  who  win  the  key  battles  in  the 
never-ending  war  against  oppression. 
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Blue  chip  local  and  regional  sponsors 
like  Ohio  Oil  Co.  (in  12  markets),  Bud- 
weiser  Beer,  Nash  Dealers,  Ford  Dealers, 
Norge  Dealers,  Minimax  Stores,  and  the 
Los  Angeles  Daily  Mirror  find  these  thrill- 
ing tales  of  American  Intelligence  (based 
on  true  accounts  of  espionage  and  in- 
trigue) build  high  ratings  fast-at  amaz- 
;  ingly  low  costs. 

Write,  wire,  call  for  immediate  details. 

OFFICIAL  FILMS,  Inc. 

25  W.  45  Street,  N.  Y.  36  •  PLaza  7-0100 
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Fine  Feathered  Fluency 

OWNERS  of  talking  birds  can  train  their 
pets  to  earn  $100 — enough  to  keep  them 
in  bird  seed  for  quite  a  few  years — in  a 
contest  being  conducted  by  KIST  Santa 
Barbara,  Calif.  The  contest,  which  began 
Feb.  25,  will  run  until  a  bird  can  clearly 
and  distinctly  say  "Radio  KIST— KIST." 
Birds  will  be  given  15-minute  auditions, 
during  which  time  a  tape  will  record  the 
bird  talk.  KIST  reserves  the  right  to  use 
the  recordings  on  the  air,  the  winner  be- 
coming its  "cheep"  announcer. 


PHO-AM-TV  FEATURE  SERVICE 


EATURE  release  service,   accompanied  by 
tats,  is  being  distributed  to  74  daily  and  week- 
Arizona  newspapers  within  the  signal  range 
f  KPHO-AM-TV  Phoenix  and  with  a  com- 
ined  circulation  of  210,000.  The  service  con- 
sts  of  three  matted  features:  a  radio-tv  column, 
Arizona  Antenna,"  with  news  notes  and  anec- 
a|ijlotes;  a  household  hint  column  by  KPHO  per- 
jnalities,  "On  the  House,"  and  a  news  photo 
tifllf  station  operations. 


\BC-TV  WAR  SERIES 

RITISH  government   half-hour  film  series, 
he  War  in  the  Air,  is  to  be  telecast  over  the 
'anadian  Broadcasting  Corp.  tv  network  week- 
/  starting  March  13.   The  series,  concerning 
iccifhe  air  phase  of  World  War  II,  is  similar  to 
Fu[.  ;ie  NBC  Victory  at  Sea  series,  which  still  is 
lentijj)  eing  seen  on  some  Canadian  tv  stations.  War 
>  the  Air  will  be  telecast  for  15  weeks  and 
ft  ijlso  is  expected  to  be  shown  on  some  U.  S. 
:  ha  stations. 
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}OV.  LEROY  COLLINS,  newly-inaugurated 
overnor  of  Florida,  is  launching  a  series  of 
'jnonthly  radio-tv  reports  on  his  administration 
^-oday  (Mon.).  Gov.  Collins  will  utilize  ABC 
tations  in  Florida  and  other  stations  will  be 
ed  the  programs  on  request. 


GOVERNOR  ON  RADIO-TV 
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/VDBO-TV  INTERVIEWS  LEWIS 

Dm  \ 

ce«fft  VHEN  Fulton  Lewis  jr.  made  a  trip  to  Or- 
tj,  t  lando,  Fla.,  to  film  an  interview  with  Air  Force 
seijitJen.  George  E.  Stratemeyer,  WDBO-TV  there 
u_j  nade  overnight  arrangements  to  put  Mr.  Lewis 
ph  its  Central  Florida  Showcase.  A  panel  inter- 
'iewed  Mr.  Lewis  on  the  topic  "Mr.  Lewis  .  .  . 
he  Man,  the  Husband,  the  Father." 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

February  24  through  March  2 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,    kw  —  kilowatts,   w  —  watts,   mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification.  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Jan.  31,  1955  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,674 

525 

126 

CPs  on  air 

12 

20 

t317 

CPs  not  on  air 

101 

10 

130 

Total  on  air 

2,686 

545 

443 

Total  authorized 

2,787 

555 

573 

Applications  in  hearing 

137 

2 

167 

New  station  requests 

174 

5 

19 

New  station  bids  in  hearing 

76 

0 

151 

Facilities  change  requests 

137 

8 

38 

Total  applications  pending 

696 

67 

220 

Licenses  deleted  In  Jan. 

1 

8 

0 

CPs  deleted  in  Jan. 

0 

0 

7 

Am  and  Fm  Summary  through  March  2 


Am 
Fm 


On 
Air 

2,702 
543 


Licensed 

2,696 
526 


CPs 

114 

27 


Appls.  In 
Pend-  Hear- 
ing ing 

178  78 

8  0 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 

Grants  since  July  7  7,  7  952: 

vhf  uhf  Total 

273  317  592» 

16  18  34 


Commercial 
Educational 


Total  Operating  Stations  in  U.  S. 

vhf  uhf 

302 


Commercial  on  air 
Noncommercial  on  air 


109 
3 


Total 
411 
11 


Applications  filed  since  April  14,  7  952: 


*  Does  not  include  noncommercial  educational 

New 

Amend. 

vhf 

uhf 

Total 

fm  and  tv  stations. 

Commercial 

953 

337 

737 

534 

1  2722 

t  Authorized  to  operate  commercially,  but  sta- 

Educational 

57 

29 

28 

'  57» 

tion  may  not  yet  be  on  air. 

»        *  * 

Total 

1,010 

337 

766 

562 

1,329* 

1  One  hundred-twenty-seven  CPs  (26  vhf,  101  uhf) 

have  been  deleted. 

2  One  applicant  did  not  specify  channel. 

3  Includes  34  already  granted. 

4  Includes  627  already  granted. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

APPLICATION 

Walla  Walla,  Wash.— J.  Elroy  McCaw,  vhf  ch. 
5  (76-82  mc);  ERP  11.76  kw  visual,  5.88  kw  aural; 
antenna  height  above  average  terrain  274  ft., 
above  ground  509  ft.  Estimated  construction  cost 
$118,800,  first  year  operating  cost  $120,000,  revenue 
not  known.  Post  office  address  The  Highlands, 
Seattle,  Wash.  Studio  and  transmitter  location 
First  Ave.  &  Poplar  St.,  Walla  Walla.  Geographic 
coordinates  46°  03'  58"  N.  Lat.,  118°  20'  07"  W. 
Long.  Transmitter  and  antenna  RCA.  Legal 
counsel  Philip  M.  Baker,  Washington.  Consulting 
engineer  George  P.  Adair  Engineering  Co.,  Wash- 
ington. Sole  owner  is  J.  Elroy  McCaw,  owner  of 
KTVW  (TV)  Tacoma,  Wash.;  owner  of  KORC 
Mineral  Wells,  Tex.;  pres.-'i  owner  KYA  San 
Francisco;  pres.-1,^  owner  KELA  Centralia'-Che- 
halis.  Wash.;  vice  pres. -25%  owner  KONA  (TV) 
Honolulu,  Hawaii;  pres. -75%  owner  WINS  New 
York,  and  sec.-treas.-1,-)  owner  KALE-AM-FM 
Richland,  Wash.    Filed  March  1. 
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ALLEN  KANDER 

cN.ecjotiahor 

FDR    THE    PURCHASE    AND  SALE 
DF    RADID    AND  TELEVISION 
STATI  DNS 


1701  K  St.,  N.  W. 
Lincoln  Building 


Washington  6,  D.  C,  NA.  8-3233 
New  York  17,  N.  Y.,  MU.  7-4242 


RCA-892R.  Forced-Air-Cooled 
Triode — in  stock  for  immediate 
delivery.  RCA-892R,  $385 

RCA-891R.  Forced- Air-Cooled 
Triode.  RCA-891R,  $385 

Our  prices  and  conditions  of  sale  are 
identical  to  those  of  the  manufacturer. 
Look  to  ALLIED  for  prompt  delivery 
of  all  RCA  Broadcast-type  tubes.  Let  us 
save  you  time  and  effort. 


Refer  to  your  ALLIED  308-page 
Buying  Guide  for  station  equip- 
ment and  supplies.  Get  what 
you  want  when  you  want  it. 
Ask  to  be  put  on  our  "Broad- 
cast Bulletin"  mailing  list. 


ALLIED  RADIO 

IOO  N.  Western  Ave.,  Chicago  80 
Phone:  H Ay-market  1-6800 
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Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

WRBL-TV  Columbus,  Ga. — Columbus  Bcstg.  Co. 
granted  mod.  of  CP  for  ch.  4  to  change  ERP  to 
100  kw  visual,  70  kw  aural:  change  transmitter 
location  to  Crawford  Rd.,  3V2  miles  W  of  Phenix 
City,  Ala.;  antenna  height  above  average  terrain 
630  ft.   Granted  Feb.  25;  announced  March  1. 

KMAU  (TV)  Wailuku,  Hawaii — Hawaiian  Bcstg. 
System  granted  mod.  of  CP  for  ch.  3  to  change 
ERP  to  5.9  kw  visual,  2.9  kw  aural.  Granted  Feb. 
25;  announced  March  1. 

KOAM-TV  Pittsburg,  Kan.  —  Mid  -  Continent 
Telecasting  Inc.  granted  mod.  of  CP  for  ch.  7  to 
change  ERP  to  245.5  kw  visual,  137.5  kw  aural; 
antenna  height  above  average  terrain  546  ft. 
Granted  Feb.  25;  announced  March  1. 

WBID-TV  Detroit,  Mich. — Woodward  Bcstg.  Co. 
granted  mod.  of  CP  to  change  from  ch.  62  to 
ch.  50  (686-692  mc);  ERP  1,000  kw  visual,  500  kw 
aural;  change  transmitter  and  studio  location  to 
Penobscot  Bldg.,  645  Griswold,  Detroit;  antenna 
height  above  average  terrain  640  ft.  Granted  Feb. 
23;  announced  March  1. 

KYTV  (TV)  Springfield,  Mo.— Springfield  Tv 
Inc.  granted  mod.  of  CP  for  ch.  3  to  change  ERP 
to  100  kw  visual,  50  kw  aural;  antenna  height 
above  average  terrain  520  ft.  Granted  Feb.  25; 
announced  March  1. 

WGBI-TV  Scranton,  Pa. — Scranton  Bcstrs.  Inc. 
granted  mod.  of  CP  for  ch.  22  to  change  ERP  to 
1,000  kw  visual,  537  kw  aural;  antenna  height 
above  average  terrain  1,170  ft.  Granted  Feb.  23; 
announced  March  1. 

WPRO-TV  Providence,  R.  I.— Cherry  &  Webb 
Bcstg.  Co.  granted  STA  to  operate  on  a  commer- 
cial basis  (ch.  12)  in  accordance  with  BPCT-223 
except  using  GE  TY-30-H  70-30  antenna  modified 
for  0.4  degree  beam  tilt  mounted  atop  358  ft.  self- 
supporting  tower  constructed  on  piers  of  former 
WPRO-FM  tower,  overall  height  432  ft.  above 
ground,  with  transmitter  output  powers  to  be 
adjusted  for  ERP  of  316  kw  visual  and  158  kw 
aural;  authorization  to  expire  Sept.  5  and  is  sub- 
ject to  such  action  as  the  Commission  may  be 
required  to  take,  if  any,  as  a  result  of  final  de- 
termination of  appeal  by  Channel  16  of  Rhode 
Island  Inc.,  now  pending  in  the  Court  of  Appeals. 
Comr.  Hennock  dissented.  Action  March  2. 


WSLS-TV  Roanoke,  Va.— Shenandoah  Life  Sta- 
tions Inc.  granted  mod.  of  CP  for  ch.  10  to  change 
ERP  to  316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  1,970  ft.  Granted 
Feb.  25;  announced  March  1. 

APPLICATIONS 

KGMB-TV  Honolulu,  Hawaii — Hawaiian  Bcstg. 
System  Ltd.  seeks  mod.  of  CP  for  ch.  9  to  change 
transmitter  location  to  1534  Kapiolani  Blvd.:  ERP 
to  105  kw  visual,  63.2  kw  aural;  antenna  height 
above  average  terrain  minus  153  ft.  Filed  Feb.  28. 

WHAS  Louisville,  Ky.— WHAS  Inc.  seeks  CP 
for  ch.  11  to  change  transmitter  location  to  Water- 
ford  Pike.  2  miles  N  of  Mt.  Washington,  Ky.; 
studio  location  to  525  W.  Broadway,  Louisville; 
antenna  height  above  average  terrain  2.000  ft. 
Filed  Feb.  25. 

WSJS-TV  Winston-Salem,  N.  C— Triangle  Bcstg. 
Corp.  seeks  mod.  of  CP  for  ch.  12  to  change  aural 
ERP  to  200  kw;  antenna  height  above  average 
terrain  2,000  ft.  Filed  March  1. 

KPTV  (TV)  Portland,  Ore. — Empire  Coil  Co. 
seeks  mod.  of  CP  for  ch.  27  to  change  ERP  to 
1.000  kw  visual,  500  kw  aural;  antenna  height 
above  average  terrain  1,281  ft.  Filed  Feb.  21. 

KREM-TV  Spokane,  Wash.  —  Louis  Wasmer 
seeks  mod.  of  CP  for  ch.  2  to  change  aural  ERP 
to  50  kw.  Filed  Feb.  21. 

CALL  LETTERS  ASSIGNED 

KENI-TV  Anchorage,  Alaska — Midnight  Sun 
Bcstg.  Co.,  ch.  2.  Changed  from  KFIA  (TV). 

KHBC-TV  Hilo,  Hawaii — Hawaiian  Bcstg.  Sys- 
tem Ltd.,  ch.  9. 

KMAU  (TV)  Wailuku,  Hawaii— Hawaiian  Bcstg. 
System  Ltd.,  ch.  3. 

KBOI-TV  Boise,  Idaho — Boise  Valley  Bcstrs. 
Inc.,  ch.  2.   Changed  from  KBOI  (TV). 

WXIX  (TV)  Milwaukee,  Wis.— Columbia  Bcstg. 
System  Inc.,  ch.  19.  Changed  from  WOKY-TV. 


New  Am  Stations  .  .  . 

APPLICATIONS 

Danielson,  Conn. — Hyland-Hynes  Bcstg.  Co., 
1590  kc,  500  w  daytime.  Post  office  address  Box 
581,  Danielson.  Estimated  construction  cost  $16,- 
500,  first  year  operating  cost  $50,000,  revenue 
$60,000.  Principals  include  Pres.-Treas.  Thomas 
H.  Hynes  (65.7%),  news  reporter-editor  Man- 
chester (N.  H.)  Union  Leader  Pub.  Co.,  and  Vice 
Pres. -Sec.  Edmund  A.  Cournoyer  (32.8%),  radio- 
tv  antenna  repair  and  service.  Filed  Feb.  21. 

Plymouth,  Mass. — Plymouth  Rock  Bcstg.  Co., 
1390  kc,  500  w  daytime.  Post  office  address  % 
Robert  Clark  Jr.,  106  Main  St.,  Brockton,  Mass. 
Estimated  construction  cost  $16,415,  first  year 
operating  cost  $35,000,  revenue  $40,000.  Principals 
include  Pres. -General  Manager  Joseph  M.  Cor- 
coran (51%),  show  salesman;  Treas.  Robert  G. 
Clark  Jr.  (39%),  attorney,  and  Eleanor  Corcoran 
(10%),  school  teacher.  Filed  Feb.  21. 

Enterprise,  Ore. — V.  B.  Kenworthy  &  Paul  E. 
Walden  d/b  as  Eastern  Ore.  Radio  Co.,  1340  kc, 
250  w  limited  hours.  Post  office  address  %  KODL, 
The  Dalles,  Ore.  Estimated  construction  cost 
$12,070,  first  year  operating  cost  $28,000,  revenue 
$36,000.  Principals  include  V.  P.  Kenworthy 
(50%),  pres.-Vz  owner  KODL  The  Dalles,  KWRC 
Pendleton,  Ore.,  and  KPKW  Pasco,  Wash.,  and 
Paul  E.  Walden  (50%),  manager  KODL.  Filed 
Feb.  21. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WTIM  Taylorville,  III.— Moyer  Bcstg.  Co.  grant- 
ed request  to  sign  off  at  6  p.m.  April  through 
August.  Granted  Feb.  24;  announced  March  1. 

KCHA  Charles  City,  Iowa — Radio  Inc.  granted 
permission  to  sign  off  at  6  p.m.  for  the  months 
March  through  Sept.,  except  where  carrying  a 
special  event.  Granted  Feb.  25;  announced 
March  1. 

WESO  Southbridge,  Mass.— WESO  Inc.  granted 
mod.  of  CP  to  change  main  studio  location  to  291 
Main  St.  Granted  Feb.  21;  announced  March  1. 

APPLICATIONS 

WFIG  Sumter,  S.  C— Radio  Station  WFIG  Inc. 

seeks  CP  to  change  from  employing  directional 
antenna  day  and  night  to  night  only  on  1290  kc. 
Filed  Feb.  23. 

KILL  Lubbock,  Tex.— Radio  Station  KILL  Inc. 
seeks  CP  to  change  from  500  w  to  1  kw  daytime 
on  1460  kc.  Filed  Feb.  21. 

WOKW  Sturgeon  Bay,  Wis.— Door  County  Radio 
Co.  seeks  CP  to  change  from  1050  kc  250  w  to 
1260  kc  1  kw.  Filed  Feb.  21. 


Existing  Fm  Stations  .  .  . 

ACTION  BY  FCC 

WRBL-FM  Columbus,  Ga.— Columbus  Bcstg.  C. 

granted  CP  to  change  ERP  to  25  kw;  chant 
transmitter  location  to  Crawford  Rd.,  3V3  mil< 
west  of  Phenix  City,  Ala.;  antenna  height  abo\ 
average  terrain  570  ft.  Granted  Feb.  25;  ar 
nounced  March  1. 


Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

WRUS    Russellville,  Ky.— Roth    E.  Hook 
Charles   W.    Stratton   d/b   as   South  Kentuck 
Bcstg.  Co.  granted  voluntary  assignment  of  1' 
cense  to  Roth  E.  Hook  through  purchase  of 
interest  for  $4,000.  Granted  Feb.  25. 

KCNI  Broken  Bow-,  Neb. — Custer  County  Best 
Co.  granted  involuntary  transfer  of  contr' 
(60.5%)  to  Georgia  A.  Crawford,  executrix  of  ti 
estate  of  Bud  Crawford,  deceased.  Grante 
Feb.  25. 

APPLICATIONS 

KFXM  San  Bernardino,  Calif. — Lee  Bros.  Best 
Corp.   seeks   voluntary   transfer   of  control 
Bertha  Lee  (50%)  as  heir  of  J.  Clifford  Lee,  d< 
ceased.   Filed  Feb.  23. 

KGIW  Alamosa,  Colo.— Delbert  Lloyd  Allen,  a< 
ministrator  of  estate  of  E.  L.  Allen,  decease 
seeks  voluntary  assignment  of  license  to  hei 
Katholeen  E.  Allen  (50%)  and  Delbert  Lloy 
Allen  (50%),  d/b  as  Radio  Station  KGIW.  FiU 
Feb.  21. 

KVRH    Salida,    Colo.— Heart   of   the  Rocki 
Bcstg.  Co.  seeks  voluntary  transfer  of  control 
A.  N.  Wall  through  purchase  of  1  share  ar 
mutual  release  of  debts  from  Jon  F.  Lohmer  f< 
$1,500.  Filed  Feb.  24. 

WRRR  Rockford,  111.— Rock  River  Bcstg.  C 
seeks  voluntary  transfer  of  control  to  Charles 
Dickoff  and  8  others  through  sale  of  all  stock  fl 
$45,000.  Principals  include  Pres.  William 
Walker  (17.3%),  pres.-50%  owner  WNAM-WMB1 
TV  Marinette,  Wis.,  pres. -36%  owner  WBE 
Beaver  Dam,  Wis.,  pres. -10%  owner  Badber  T 
Inc.,  applicant  for  new  tv  station  on  ch.  3 
Madison,  Wis.;  Exec.  Vice  Pres.  L.  O.  Fitzgibb( 
(17.3%),  vice  pres. -general  manager  WRRR;  Sec 
Treas.  Charles  R.  Dickoff  (17.3%),  vice  pres 
general  manager-5.7%  owner  WBEV;  Vice  Pre 
John  D.  Harvey  (14.2%),  sales  manager  WRR] 
William  R.  Walker  (13%),  station  manag 
WMBV-TV  and  vice  pres. -5.7%  owner  WBE 
and  Joseph  D.  Mackin  (8.6%),  sec.-treas.-20 
owner  WNAM-WMBV-TV  and  sec.-treas.-37.5 
owner  WBEV.  Filed  Feb.  23. 

WFUL    Fulton,    Ky. — Ken-Tenn    Bcstg.  Cor 
seeks  voluntary  transfer  of  control  to  Warren 
Moxley  through  purchase  of  88.7%  interest  f 
$35,500.   Mr.  Moxley  is  former  theatre  operate 
Filed  Feb.  21. 

KICA  Clovis,  N.  M.— KICA  Inc.  seeks  volunta 
relinquishment  of  negative  (50%)  control  by  M. 
Strauss  through  transfer  of  33  V3  shares  to  Garfie 
Packard  for  $333  and  133Va  shares  to  Frank  Lesh 
for  $1,333.  Each  of  the  above  principals  will  nci 
own  a  V3  interest  in  station.  Filed  Feb.  25. 

KRGA  Springfield,  Ore. — KRGA  Inc.  see 
voluntary  transfer  of  control  to  Glen  M.  Stadl 
through  purchase  of  75%  interest  from  W  Gord<" 
Allen  and  his  wife  M.  R.  Allen  for  $50,000.  M 
Stadler  is  station  manager  of  KRGA.  Filed  Fe 
23. 

WILK  Newport,  Tenn. — Arthur  Wilkerson  tr/ 
Arthur  Wilkerson  Lumber  Co.  seeks  assignme 
of  license  to  WILK  Inc.    No  consideration  i 
volved  as  transfer  is  from  sole  proprietorship 
corporation.  Filed  Feb.  24. 

KFDX  Wichita  Falls.  Tex.— Wichtex  Radio 
Tv  Co.  seeks  voluntary  assignment  of  license 
Grayson  Enterprises  for  $100,000.  Principals  i 
elude  Pres.  Sidney  A.  Grayson  (50%),  vice  pre> 
gen.  manager  KMID-TV  Midland,  Tex.;  Tre; 
Nat  Levinc  (25%),  investments,  and  Sec.  Mey 
Raben  (25%),  auto  dealer.  Filed  Feb.  21. 

WYVE  Wytheville,  Va.— A.  M.  Gates  tr/ 
Wythe  County  Bcstg.  Co.  seeks  voluntary  assig 
ment  of  license  to  A.  M.  Gates  &  A.  M.  Gates  . 
d/b  as  Wythe  County  Bcstg.  Co.  Mr.  Gates  i 
sells  '2  interest  to  his  son  A.  M.  Gates  Jr.,  genei 
manager  of  the  station  for  $25,000.  Filed  Feb.  i 


Hearing  Cases  .  .  . 

INITIAL  DECISION 

WAVZ  New  Haven,  Conn.-Bay  Shore,  N.  Y 

FCC  Hearing  Examiner  William  G.  Butts  issu 
initial  decision  looking  toward  denial  of  the  a 
plications  of  Key  Bcstg.  System  Inc.,  for  a  n( 
am  station  on  1300  kc.  1  kw,  DA,  daytime  only, 
Bav  Shore,  N.  Y.,  and  The  WAVZ  Bcstg.  Corp. 
change  facilities  of  station  WAVZ  New  Have 
Conn.,  from  1260  kc,  1  kw,  daytime  only,  to  1C 
kc,  1  kw,  unlimited  time,  DA-N.  Action  Feb. 


L  is  for 

Lie  detectors  and  Loose-tongues 


Robert  Alda  stars  in  these  searing 
spy  stories,  filmed  abroad  with  an 
eye  toward  the  stark  and  the  unusuai. 

Secret  File  U.S.A. 

26  FIRST  RUN  V2  HOUR  FILMS  FOR  TV 

Capturing  prime  time  ARB  ratings  like: 
35.0  (3  station  market),  27.7  (3  station 
market),  22.9  (3  station  market),  22.2 
(3  station  market)-these  thrilling  stories 
of  American  Intelligence  at  work,  make 
solid  sales  sense  for  regional  and  local 
sponsors  who  want  to  build  high  ratings 
fast-at  amazingly  low  costs. 


Write,  wire,  call  for  immediate  details. 


OFFICIAL  FILMS,  Inc. 

25  W.  45  Street,  N.  Y.  36  •  Plaza  7-0100 
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OTHER  ACTIONS 

Low-Power  Tv — FCC   on  petition   of  RETMA 

extended  from  Feb.  25  to  April  1  the  time  for 
nling  comments  in  the  matter  of  amendment  of 
Part  3  of  the  rules  concerning  television  broad- 
cast service  to  authorize  the  operation  of  low- 
power  television  broadcast  stations  and  the  date 
[for  filing  replies  to  such  comments  was  extended 
to  April  13.    Action  Feb.  26. 

WAKU  Latrobe,  Pa.;  Campbell;  Salem,  Ohio — 
FCC  Comr.  Rosel  H.  Hyde  granted  petition  of 
Sanford  A.  Schafitz  to  dismiss  bid  for  new  am 
station  on  1570  kc.  250  w  daytime  at  Campbell, 
and  petition  of  Myron  Jones  for  removal  of  his 
identical  bid  from  hearing,  also  removed  from 
hearing  docket  bid  of  WAKU  to  change  from  250 
w  to  1  kw.  Action  Feb.  23;  announced  Feb.  24. 

Private  Microwave  Systems— FCC  announced 
that  a  meeting  of  representatives  of  Government 
and  industry  will  be  held  at  10  a.m.  on  Monday. 
March  14,  in  Room  1086  Temporary  T  Building. 
14th  Street  and  Constitution  Avenue.  N.W.,  Wash- 
ington, D.  C,  to  discuss  possible  rules  for  regular 
licensing  of  private  microwave  systems.  Action 
Feb.  28. 

Routine  Roundup  .  .  . 

February  24  Decisions 


ACTIONS  ON"  MOTIONS 

By  Hearing  Examiner  James  D.  Cunningham 
on  Feb.  23 

Denied  motion  of  Massachusetts  Bay  Telecast- 
ers  Inc..  applicant  for  ch.  5  in  Boston,  Mass..  to 
amend  its  application  and  for  other  relief,  and 
motion  of  four  remaining  applicants  to  reopen 
the  record  in  this  proceeding  (Docket.  8739  et  al.). 


]     By  Hearing 


Examiner  Annie  Neal  Hunttins 
on  Feb.  23 


=  :.to" 
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WAPF  McComb,  Miss..  Southwestern  Bcstg.  Co. 
of  Miss. — Directed  all  parties  or  their  attorneys 
to  appear  for  a  pre-hearing  conference  on  March 
4  in  re  application  (Docket  11251:  BP-9480). 

WSDR  Sterling,  111.,  Blackhawk  Bcstg.  Co- 
Directed  all  parties,  or  their  attorneys,  to  appear 
for  a  further  pre-hearing  conference  on  March 
21,  in  re  application  (Docket  11146:  BP-9258). 

Newburyport,  Mass.,  Theodore  Feinstein — Di- 
rected all  parties  or  their  attorneys,  to  appear 
for  a  second  pre-hearing  conference  on  March 
16.  in  re  application  (Docket  11141;  BP-9027). 

By  Hearing  Examiner  John  B.  Poindexter 
on  Feb.  18 

KGUL-TV  Galveston.  Tex.,  Gulf  Tv  Co.— 
Ordered  that  depositions  requested  by  Houston 
Consolidated  Tv  Co..  be  taken  during  week  of 
March  8-12  and  completed  and  filed  with  the 
Secretary  of  the  Commission  on  or  before  March 
22:  that  Gulf,  at  its  election,  take  rebuttal  depo- 
sitions during  week  March  14-19,  inclusive,  to 
be  completed  and  filed  with  the  Secretary  of 
the  Commission  on  or  before  March  22,  and  fur- 
ther hearing  to  be  held  March  28  in  re  (Docket 
11207). 

By  Hearing  Examiner  Thomas  H.  Donahue 

Upon  oral  request  of  St.  Louis  Telecast  Inc., 
et  al.  applicants  for  ch.  11  in  St.  Louis.  Mo., 
ordered  the  record  in  this  proceeding  reopened 
to  receive  in  evidence  a  stipulation,  signed  by 
all  parties,  dated  Feb.  14,  covering  all  facts  sought 
to  be  adduced  by  the  parties  under  an  issue 
inserted  for  determination  in  this  proceeding  by 
Commission  Memorandum  Opinion  and  Order  of 
Dec.  2,  and  the  record  was  thereupon  closed. 
(Action  of  Feb.  23). 

Phil  Bird.  Lawton,  Okla.,  Lawton  Bcstg.  Co. — 
The  Examiner,  on  his  own  motion,  continued 
indefinitely  the  hearing  scheduled  for  Feb.  23, 
in  re  am  applications  (Dockets  10911,  1C959).  (Ac- 
tion taken  Feb.  21). 

February  24  Applications 

ACCEPTED   FOR  FILING 
Application  Returned 
WFIG  Sumter,  S.  C,  Radio  Station  WFIG,  Inc. 

— Construction  permit  to  change  from  employing 
Directional  Antenna  night  and  day  (DA-2)  to 
Directional  Antenna  for  night  use  only  (DA-N) 
il290kc). 


REVERSAL  PROCESSING 
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Write  for  free  catalogue. 


ATI0NAL  CINE  LAB 


Modification  of  CP 

WRBS  (FM)  Bay  Shore,  N.  Y..  Great  South 
Bay  Bcstg.  Co. — Modification  of  construction 
permit  (BPH-1873.  which  authorized  new  fin 
station)  for  extension  of  completion  date  (BMPH- 
4982). 

Remote  Control 

WCPS-FM  Tarboro,  N.  C,  Coastal  Plains  Bcstg. 
Co. — Operation  by  Remote  Control  from  Edge- 
comb  Bank  Building,  Main  Street,  Tarboro, 
N.  C.  (BRCH-126). 

Modification  of  CP 

WMV  (TV)  Ft.  Lauderdale.  Fla.,  Gerico  In- 
vestment Co.— Mod.  of  CP  (BPCT-994)  as  mod., 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  9-30-55  ( BMPCT-2879). 

KGMB-TV  Honolulu.  Hawaii,  Hawaiian  Bcstg. 
System  Ltd.— Mod.  of  CP  (BPCT-1004)  as  mod., 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  9-1-55  (BMPCT-2877). 

KONA  (TV)  Honolulu.  Hawaii.  Radio  Honolulu 
Ltd.— Mod.  of  CP  iBPCT-984.  as  mod.,  which  au- 
thorized a  new  Comm.  tv  station)  to  extend 
completion  date  to  9-1-55.  (BMPCT-2876). 

WHAM-TV  Rochester.  N.  Y.,  Stromberg-Carl- 
son  Co.— Mod.  of  CP  (BPCT-960)  as  mod.,  which 
authorized  changes  in  facilities  of  existing  tv 
station  to  extend  completion  date  to  6-1-55 
(BMPCT-2878). 

KRMA-TY  Denver,  Colo.,  School  District  No.  1 
—Mod.  of  CP  (BPET-30)  as  mod.,  which  author- 
ized new  educational  tv  station  to  extend  com- 
pletion date  to  1-1-56  (BMPET-64). 


February  25  Decisions 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  William  G.  Butts 

Wellsville,  N.  Y.,  Radio  Services  of  Wellsville — 
Granted  motion  to  exchange  exhibits  on  April  1. 
hearing  date  extended  from  March  15  to  April  18. 
and  a  further  conference  shall  be  held  on  April 
6.  re  application  for  a  new  am  station  (Docket 
11186).  (Action  of  Feb.  24). 

Padueah,  Ky.,  Columbia  Amusement  Co. — 
Granted  motion  for  extension  of  time  from  Feb. 
25  to  March  4  in  which  to  file  proposed  findings 
in  re  application  for  ch.  6  (Dockets  10875-76). 
(Action  of  Feb.  23). 


Bv  Hearins 


Examiner  Fanney  N.  Litvin 
on  Feb.  24 


Chief  Broadcast  Bureau — Granted  request  for 
continuance  of  hearing  conference  in  re  applica- 
tion of  WOPA  Oak  Park,  111.  (Docket  11163), 
from  10  a.m.  to  2  p.m.  on  March  1. 


February  28  Appplications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WDAS  Philadelphia,  Pa.,  Max  M.  Leon  Inc.— 

Modification  of  construction  permit  (BP-8508) 
as  modified,  which  authorized  change  in  fre- 
quency, increase  power,  install  new  transmitter 
and  directional  antenna  for  day  and  night  use 
I  DA-2)  and  change  transmitter  location  for 
extension  of  completion  date  (BMP-6780). 

Renewal  of  License 

WLAQ  Rome,  Ga.,  News  Pub.  Co.— (BR-1512). 

WRPB  Warner  Robins.  Ga..  Warner  Robins 
Bcstg.  Co.,  H.  Lee  Miller,  D.  L.  Fountain  and 
W.   T.   Giles— (BR-3048). 

Remote  Control 

WMOR  Morehead.  Kv.,  Morehead  Bcstg.  Co., 
W.  J.  Sample,  Robert  S.  Bishop.  Claude  L.  Clay- 
ton and  Roy  Cornette — (BRC-661). 

KPLC  Lake  Charles,  La.,  Calcasieu  Bcstg.  Co. — 
(BRC-663). 

WNAU  New  Albany.  Miss..  Vernon  K.  Wroten 
and  Wvnez  Wroten,  d/b  as  New  Albanv  Bcstg. 
Co.— (BRC-667). 

KDEF  Albuquerque,  N.  M.,  KDEF  Bcstg.  Co.— 
1BRC-668). 

WCBT  Roanoke  Rapids.  N.  C.  WCBT  Inc.— 

(BRC-666). 

WCPS  Tarboro,  N.  C,  Coastal  Plains  Bcstg  Co. 
— (BRC-665). 

WMRF  Lewistown,  Pa.,  Lewistown  Bcstg.  Co. — 
(BRC-664). 

WJOT  Lake  City,  S.  C,  Lake  Bcstg.  Corp— 
(BRC-660). 

KMHT  Marshall,  Tex.,  Marshall  Bcstg.  Co.— 
(BRC-662). 


Renewal  of  License  Returned 

WMFC  Monroeville,  Ala.,  William  M.  Stewart 
and  James  H.  Faulkner  d/b  as  Monroe  Bcstg.  Co. 
— (BR-2712). 


R92'  S 
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Data  sheets  won't  tell  you . . .  but 
tube  performance,  backed  by  the 
manufacturer's  reputation,  will! 

Choose  Machlett  and  you  find  .  .  . 

57  years  electron  tube  experience. 

Leadership  in  high  vacuum  technique. 

Design  superiority  in  high  power, 
big  tube  ruggedness  and  reliability. 

A  specialist  whose  reputation  has 
been  achieved  solely  by  the  production 
of  highest  quality  electron  tubes. 


SROADCASTING 


Telecasting 


Machlett  tubes  are  distributed  by 
Graybar,  Westrex,  Dominion  Sound. 

For  full  information  on  Machlett's 
extensive  line  of  broadcast  tubes,  write 

MACHLETT  LABORATORIES,  INC. 

Springdale,  Connecticut 
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Modification  of  CP 

KFIA  (TV)  Anchorage,  Alaska,  Midnight  Sun 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1710)  as  mod., 
■which  authorized  new  tv  station  to  extend  com- 
pletion date  to  9-1-55  (BMPCT-2881). 

WBCK-TV  Battle  Creek,  Mich.,  Michigan  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1807)  as  mod.,  which 
authorized  replacement  of  CP  (BPCT-1076)  as 
mod.,  for  new  tv  station  to  extend  completion 
date  to  9-1-55  (BMPCT-2880). 


March  1  Decisions 

BROADCAST  ACTIONS 
By  the  Broadcast  Bureau 
Actions  of  Feb.  25 
Granted  License 

WDOK-FM  Cleveland,  Ohio.  Civic  Bcstrs.  Inc. — 

Granted  license  for  fm  broadcast  station;  ch.  271 
(102.1  mc),  9.93  kw,  U  (BLH-1019). 

WEWS  (TV)  Cleveland,  Ohio,  Scripps-Howard 
Radio  Inc. — Granted  license  covering  changes  in 
facilities  of  tv  broadcast  station  (BLCT-247). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WHAM-TV  Rochester, 
N.  Y.,  to  9-1-55;  KRMA-TV  Denver,  Colo.,  to 
9-1-55;  KONA  (TV)  Honolulu,  Hawaii,  to  9-1-55; 
KGMB-TV  Honolulu,  Hawaii,  to  9-1-55;  WITV 
(TV)  Ft.  Lauderdale,  Fla.,  to  9-1-55:  WRBS  Bay 
Shore,  N.  Y..  to  5-28-55:  KBAM  Longview.  Wash., 
to  6-30-55;  KAUS  Austin.  Minn.,  to  6-1-55,  cond.; 
WTOW  Towson,  Md.,  to  6-15-55;  WHAT  Philadel- 
phia, Pa.,  to  3-15-55;  WICH  Norwich,  Conn.,  to 
7-1-55. 

Actions  of  Feb.  24 
Remote  Control 

WCPS-FM  Tarboro,  N.  C,  Coastal  Plains  Bcstg. 

Co. — Granted  authority  to  operate  transmitter  by 
remote  control. 

Actions  of  Feb.  23 
Granted  License 
WEAU-TV  Eau  Claire,  Wis.,  Central  Bcstg.  Co. 
— Granted  license  for  tv  broadcast  station,  ch.  13 
(BLCT-241). 

WMUR-TV  Manchester,  N.  H.,  The  Radio  Voice 
of  New  Hampshire  Inc. — Granted  license  for  tv 
broadcast  station,  ch.  9  (BLCT-243). 

Modification  of  CP 

The  following  were  granted  extension  of  com- 
pletion dates  as  shown:  WHAT-FM  Philadelphia, 
to  3-15-55:  WTVM  (TV)  Muskegon,  Mich.,  to 
9-1-55:  WHP-TV  Harrisburg,  Pa.,  to  9-1-55; 
WLBC-TV  Muncie,  Ind.,  to  9-1-55;  WKAB-TV 
Mobile.  Ala.,  to  9-1-55:  KMID-TV  Midland,  Tex., 
to  9-1-55;  KLTV  (TV)  Tyler,  Tex.,  to  9-1-55; 
WSEE  (TV)  Erie,  Pa.,  to  9-6-55:  WKJF-TV  Pitts- 
burgh. Pa.,  to  9-1-55;  WFBM-TV  Indianapolis, 
Ind.,  to  9-1-55;  KUSH  San  Diego,  Calif.,  to  8-23-55. 

Actions  of  Feb.  21 
Granted  License 

WNBK  (TV)  Cleveland,  Ohio,  National  Bcstg. 
Co.— Granted  license  covering  CP  (BPCT-943) 
as  mod.  which  authorized  change  in  facilities  and 
description  of  transmitter  location  to  6600  Broad- 
view Road,  Parma,  Ohio;  ERP:  vis.  100  kw,  aur. 
50  kw  (BLCT-249). 


WNBQ  (TV)  Chicago,  m.,  National  Bcstg.  Co.— 

Granted  license  to  cover  CP  (BPCT-1432)  as  mod. 
which  authorized  changes  in  facilities;  ERP:  vis. 
100  kw,  aur.  50.1  kw;  antenna  710  feet  (BLCT- 
238). 

WHCI  Hartford  City,  Ind.,  School  City  of  Hart- 
ford City,  Indiana  &  Hartford  Assn. — Granted  li- 
cense for  noncommercial  educational  fm  broad- 
cast station  (BLED-167). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WINA-FM  Charlottesville, 
Va.,  to  4-30-55:  WBLK  Clarksburg,  W.  Va.,  to 
8-28-55;  WHIZ  Zanesville,  Ohio,  to  6-6-55,  condi- 
tion. 

Action  of  Feb.  18 

Modification  of  CP 

WLDB  Atlantic  City,  N.  J.,  Atlantic  City  Bcstg. 
Co.— Granted  Mod.  of  CP  to  specify  studio  loca- 
tion and  operate  transmitter  by  remote  control 
from  this  point  and  make  changes  in  antenna 
system  (BMP-6772). 

Action  of  Feb.  11 

Remote  Control 

WDBQ-FM  Dubuque,  Iowa,  Dubuque  Bcstg.  Co. 
— Granted  authority  to  operate  transmitter  by 

remote  control. 


March  1  Applications 

ACCEPTED  FOR  FILING 

Remote  Control  Returned 

KNET  Palestine,  Tex.,  Palestine  Bcstg.  Corp. 
— (Remote  control  point  not  clear.) 

Renewal  of  License 

WRFS-FM  Alexander  City,  Ala.,  Piedmont 
Service  Corp.— (BRH-498). 

WKRG-FM  Mobile,  Ala.,  Kenneth  R.  Giddens 
et  al.  d/b  as  Giddens  &  Rester  Radio— (BRH-298). 

KBTM-FM  Jonesboro,  Ark.,  Harold  E.  King  & 
Helen  W.  King  d/b  as  Regional  Bcstg.  Co.— (BRH- 
532). 

License  for  CP 

WBAP-FM  Fort  Worth,  Tex.,  Carter  Pub.  Inc. 

—License  to  cover  CP  (BPH-1929)  as  mod.  which 
authorized  changes  in  licensed  station  (BLH- 
1033). 

WIAN  (FM)  Indianapolis,  Ind.,  The  Board  of 
School  Commissioners  of  the  City  of  Indianapolis 

—License  to  cover  CP  (BPED-246)  as  mod.  which 
authorized  new  educational  station  (BLED-165). 

Application  Returned 
Spruce  Pine,  N.  C,  Toe  River  Valley  Bcstg.  Co. 
(%  Tom  N.  Cooper,  RFD  #1,  Box  20-B,  Spruce 
Pine,  N.  C.) — CP  for  new  standard  station  on 
1470  kc,  1  kw,  daytime  hours  only.  Exhibits  dated 
after  Section  I. 

Modification  of  CP 

WNEX-TV  Macon,  Ga.,  Macon  Television  Co. — 

Mod.  of  CP  (BPCT-1247)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
(BMPCT-2882). 


March  2  Decisions 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  James  D.  Cunningham 
on  Feb.  28 

Boston,  Mass.,  WHDH  Inc. — On  joint  motion  o 
WHDH  and  other  applicants,  extended  fror 
March  4  to  March  18  the  final  date  for  filir. 
proposed  findings  by  each  applicant  in  re  ch. 
(Dockets  8739  et  al.);  and  continued  hearing  con 
ference  scheduled  for  March  11  to  March  25.  A 
this  conference  the  examiner  will  announce 
new  schedule  of  dates  for  filing  briefs  and  othe 
documents. 

Chief  Broadcast  Bureau — Granted  petition  fo 
continuance  of  hearing  in  re  applications  c 
WMID  Atlantic  City,  N.  J.  (Dockets  11045-46 
from  March  1  to  March  22. 


By  Hearing  Examiner  Annie  Neal  Huntting 
on  Feb.  25 

WAPF  McComb.  Miss.,  Southwestern  Bcstg.  Co 
of  Miss. — On  petition  of  applicant,  continued  pre 
hearing  conference  now  scheduled  for  March  4  t' 
March  10  (Docket  11251). 

By  Hearing  Examiner  Basil  P.  Cooper 
on  Feb.  28 

Upon  agreement  by  all  parties,  rebuttal  finding 
and  conclusions  on  behalf  of  each  applicant  in 
proceeding  re  ch.  13,  Indianapolis,  Ind.  (Docke 
8906  et  al.);  shall  be  filed  on  or  before  April  71! 
counsel  for  all  parties  except  WIBC,  may  fuvi 
joint  motion  to  correct  the  record  on  or  befon 
April  7  (WIBC  filed  such  motion  Feb.  22);  anc 
the  date  for  filing  rebuttal  findings  and  for  addi 
tional  motions  to  correct  the  record  is  April  7. 

By  Hearing  Examiner  Hugh  B.  Hutchison 
on  Feb.  28 

Dallas,  Tex.,  Texas  Star  Bcstg.  Co.;  KTRF 
Houston.  Tex. — Gave  notice  of  a  prehearing  cor. 
ference  to  be  held  March  8.  in  re  applications  fo: 
am  facilities  (Dockets  8258,  8753). 


March  2  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WSYD  Mt.  Airy,  N.  C,  Mt.  Airy  Bcstrs.  Inc.-, 

Mod.  of  CP  (BP-8853)  as  modified,  which  author- 
ized increase  power,  change  hours  of  operation  J 
change  type  transmitter,  change  transmitter  loca- 
tion and  make  changes  in  the  antenna  systenj 
for  extension  of  completion  date  (BMP-6788). 

WNRG  Grundy,  Va.,  Virginia-Kentucky  Bcstg 

Co.— Mod.  of  CP  (BP-8919)  as  modified,  which  au- 
thorized new  standard  broadcast  station  for  ex- 
tension of  completion  date  (BMP-6785). 


Remote  Control 

WCCP  Savannah,  Ga.,  Dixie  Bcstg.  Co.— (BRC 
670). 

WKCT  Bowling  Green,  Kv.,  The  Daily  New; 
Bcstg.  Co.— (BRC-672). 

KCIJ  Shreveport,  La.,  Southland  Bcstg.  Co.—'' 

(BRC-669). 

WKBH  La  Crosse,  Wis.,  WKBH  Inc.— (BRC-671) 

License  for  CP 

KPLA  (FM)  Los  Angeles,  Calif.,  Don  C.  Martir 
tr/as  School  of  Radio  Arts — License  to  cover  con- 
struction permit  (BHP-1105)  as  modified  whicl-i 
authorized  new  fm  station  (BLH-1034). 

WKIP-FM  Poughkeepsie,  N.  Y.,  Dutchess  Coun- 
ty Bcstg.  Corp. — License  to  cover  CP  (BPH-1998' 
which  authorized  new  fm  station  (BLH-1035). 

Renewal  of  License 

WDSU-FM  New  Orleans,  La.,  WDSU  Bcstg 
Corp.— (BRH-635). 

KWKH-FM  Shreveport,  La.,  International  Bcstg 
Corp.— (BRH-596). 

KRMD-FM  Shreveport,  La.,  T.  B.  Lanford  et  al 
d/b  as  Radio  Station  KRMD— (BRH-666). 


Modification  of  CP 

WICC-TV  Bridgeport,  Conn.,  Southern  Connec 
ticut  and  Long  Island  Television  Co. — Mod.  of  CP 
(BPCT-944)  as  mod.,  which  authorized  new  t\ 
station  to  extend  completion  date  to  8-1-5; 
(BMPCT-2887). 

WJBK-TV  Detroit,  Mich.,  Storer  Bcstg.  Co.— 

Mod.  of  CP  (BPCT-662)  as  mod.,  which  authorizec 
changes  in  facilities  of  existing  tv  station  t<" 
extend  completion  date  to  5-1-55  (BMPCT-2890) 

WBNS-TV  Columbus.  Ohio,  The  Dispatch  Print- 
ing Co.— Mod.  of  CP  (BPCT-1884)  which  author- 
ized changes  in  facilities  of  existing  tv  station  tc 
extend  completion  date  to  9-1-55  (BMPCT-2888). 

KGBT-TV  Harlingen,  Tex.,  Harbenito  Bcstg.  Co 
—Mod.  of  CP  (BPCT-1071)  as  mod.,  which  author- 
ized new  tv  station  to  extend  completion  date  tc  I 
8-1-55  (BMPCT-2891). 


Pacific  Northwest  Regional 
$35,000.00 

Here  is  an  ideal  opportunity  for  the  good  manager  to  own  and  operate 
his  own  station.  Stable  market,  located  in  the  fastest  growing  section  of 
the  United  States.  Excellent  equipment  and  good  fixed  assets.  If  you 
have  a  proven  sales  record  and  as  little  as  $10,000.00  we  can  handle  the 
balance  of  financing. 

Appraisals    •    Negotiations    •  Financing 

BLACKBURN  -  HAMILTON  COMPANY 

RAD/0-7V-NEW5KAKR  BROKERS 

WASHINGTON,  D.  C.                               CHICAGO  SAN  FRANCISCO 

James  W.  Blackburn                         Ray  V.  Hamilton  William  T.  Stubblefield 

Clifford  Marshall  Phil  Jackson 

Washington  Bid;.                           Tribune  Tower  235  Montgomery  St. 

Sterling  3-4341-2                           Delaware  7-2755-6  Exbrook  2-5671-2 
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PROFESSIONAL  CARD 


ANSKY  &  BAILEY  INC. 

itive  Offices 

De  Sales  St.,  N.  W.  ME.  8-541 1 
•s  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
ington,  D.  C.         ADams  4-2414 

Member  AFCCE  * 


lmercial  Radio  Equip.  Co. 
'erett  L.  Dillard,  Gen.  Mgr. 
^NATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
.  BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 

Member  AFCCE  * 


RANK  H.  MclNTOSH 

ONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 

Pennsylvania  Bldg.       Republic  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Sheraton  Bldg. 

Washington  5,  D.  C 

REpublic  7-3984 

Member 

AFCCE * 

— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.     MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001   Conn.  Ave.      4212  S.  Buckner  Blvd. 

Member  AFCCE  * 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE* 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING      DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


KEAR  &  KENNEDY 

18th  St.,  N.  W.     Hudson  3-9000 

WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


LYNNE  C.  SMEBY 

legistered  Professional  Engineer" 
1  G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experieiu 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 

Executive  3-1230 — Executive  3-5851 
(Nights-holidavs,  Lockwood  5-1819) 
Member  AFCCE* 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


-  ROBERT  L.  HAMMETT 

INSULTING  RADIO  ENGINEER 

821  MARKET  STREET 
AN  FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


JOHN  B.  HEFFELFINGER 

515  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 

4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE* 


J.  G.  ROUNTREE,  JR. 
4515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 


VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway  Sunset  9-9182 

Denver,  Colorado 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 

serving  the  radio  &  rv  industry 
on  aeronautical  problems  created 

by  antenna  towers 
Munsey  Bldg.,  Wash.  4,  D.  C. 
District  7-2009 
(nights-holidays  telephone 
Herndon,  Va.  114) 


ERVICE  DIRECTORY 


COMMERCIAL  RADIO 
■■■  MONITORING  COMPANY 

OBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

igir.eer  on  duty  all  night  every  night 

JACKSON  5302 
0.  Box  7037         Kansas  City,  Mo. 


CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Accredited  Technical  Institute  Curricula 

3224  16th  St.,  N.W.,  Wash.  10,  D.  C. 
Practical    Broadcast,    TV,    Electronics  en- 
gineering    home     study     and  residence 
courses.    Write  For  Free  Catalog,  specify 
course. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-makr..g 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  fascimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


TO  ADVERTISE  IS  THE 
SERVICE  DIRECTORY 

Contact 

BROADCASTING  •  TELECASTING 
173S  DESAIES  ST.,  N.W.,  WASH.  6,  D.  C. 
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Telecasting 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:     Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20<-  per  word — $2.00  minimum  •  Help  Wanted  25<-  per  word — 
$2.00  minimum. 

All  other  classifications  30</'  per  word — $U-00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Managerial 


Manager — top  salesman  with  experience  in  small 
market.  Unusual  opportunity  for  advancement 
in  metropolitan  market.   Box  363G,  B-T. 


Sales  manager  for  Richmond,  Virginia,  market. 
Real  opportunity  for  an  aggressive,  sales  minded 
man.  Send  detailed  resume,  photo  and  sales 
record  to  Box  617G.  B-T. 


Salesmen 


Florida — experienced  man,  draw  against  15%. 
Box  661F,  B«T. 


Wanted:  Salesman  or  woman.  Big  pay,  large 
percentage.  Write  Box  847F,  B-T. 


Experienced  salesman  and  play-by-play  sports- 
caster.  Exceptionally  good  deal  net.  affiliate, 
single  station  market.  Details  first  letter.  Box 
341G,  B-T. 


Salesman  with  imagination  for  major  southeast- 
ern market.  Aggressive  operation.  Top  network. 
Guaranteed  draw.  Competitive  but  good  market. 
Our  staff  advised  of  this  ad.  Box  490G,  B-T. 


Salesman  wanted  for  one  of  the  South's  fastest 
growing  radio  stations.  We  are  looking  for  a 
man  who  wants  to  settle  in  a  good  community 
for  the  rest  of  his  life.  Send  full  details  to  Box 
549G,  B-T. 


Experienced  salesman  for  good,  rural  market 
near  Washington,  D.  C.  Car  essential.  Good, 
permanent  opportunity  for  right  man.  Send 
complete  details  to  Box  583G,  B-T. 


Salesman  —  excellent  opportunity,  percentage 
based  on  volume — up  to  30%.  Contact  Manager, 
KASI,  Ames,  Iowa. 


Going  5000  watts.  Position  open  radio  salesman, 
also  radio  salesman  with  first  phone,  and  an- 
nouncer-engineer. Experienced  personnel  only. 
Send  photo,  references.  KCHJ,  Delano,  Cali- 
fornia. 


Salesman  with  experienced  radio  sales  know- 
how,  good  salary  plus  liberal  percentage,  quick 
promotion  for  top  producer  with  drive.  1000 
watt,  regional,  day-time — well  accepted,  30  miles 
from  Detroit.  Prefer  team,  wife  traffic  and 
commercial  copy.  Send  complete  particulars 
WDOG,  316  Michigan,  Detroit  26,  Michigan. 


Salesman — unusual  opportunity  for  live  wire  men 
to  sell  radio  and  television  advertising.  Must  be 
above  average  in  ability,  have  car  and  be  willing 
to  travel  extensively.  If  you  are  satisfied  earning 
less  than  $12,000  a  year  do  not  apply.  Southern 
Advertising  Associates,  719  Stallings  Building, 
Birmingham  3,  Ala. 


Announcers 


1st  combo,  announcing,  management  new  500 
watt  DT.  Oklahoma.  Box  84F,  B-T. 


Florida — pop  DJ  personality.  Send  tape  and 
resume.    Box  662F,  B-T. 


We  want  a  live  one!  Entertaining  air  salesman 
who  can  sell  everyone.  Must  have  ability  to  do 
a  job  that  needs  fresh  approach.  Family  man 
desirable.  State  age,  experience.  Send  tape.  Sal- 
ary open.  Liberal  benefits  for  right  man.  Illinois 
kilowatt  in  industrial-farm  center.  Box  485G, 
B-T. 


Help  wanted:  50  kw  station  looking  for  mail  pull 
DJ  with  rural  small  station  background.  No 
city  slickers  need  apply.  Send  tape,  background, 
first  letter.  Box  517G,  B-T. 


Announcer — some  experience  for  Pennsylvania 
independent.  Good  voice.  If  you  are  cooperative 
and  can  follow  station  policy  write  to  Box  534G, 
B-T. 


Announcer — salesman.  15%  commission,  against 
$75  draw.  Excellent  opportunity  in  growing, 
Florida  MBS  station.   Box  597G,  B-T. 


Hard  selling  disc  jockey  for  one  of  America's 
great  independents.  Must  have  solid  background 
of  proven  performance.    Box  612G,  B-T. 


RADIO 


Help  Wanted— (Cont'd) 


Experienced  announcer  needed  for  morning  shift. 
Radio  KCOL,  Fort  Collins,  Colorado. 


Top-flight  announcer,  preferably  first  phone. 
WCOG,  Greensboro,  N.  C. 


Sports  announcer  wanted:  Experienced  man  who 
can  pull  regular  staff  shift  and  also  do  play-by- 
play sports  and  special  events.  Send  full  details 
including  audition  tape  to  Ed  Damron.  Manager, 
WSSC,  Sumter,  S.  C.  This  is  a  permanent  posi- 
tion— no  floaters  of  prima-donnas  need  apply. 


lkw  independent  has  opening  for  experienced 
announcer-engineer  with  first  ticket  who  can 
shoulder  station  manager's  job.  Good  pay,  liberal 
working  conditions,  marvelous  opportunity  for 
advancement  to  good  worker.  Replies  confiden- 
tial. Send  to  James  Hilderbrand,  WTIM,  Taylor  - 
ville,  Illinois. 


Announcer,  first  phone  immediately.  Emphasis 
on  announcing.  Send  tape,  references  and  back- 
ground. Howard  Ward,  WWBG,  Bowling  Green, 
Ohio. 


Wanted — combo,  first  ticket,  strong  on  announc- 
ing. Full  particulars,  tape,  photo,  salary,  refer- 
ences.  Write  Box  59,  West  Bend,  Wisconsin. 


Technical 


First  phone  engineer  kilowatt  daytime  in  eastern 
North  Carolina.  No  announcing.  Good  working 
conditions.   Top  salary.   Box  561G.  B-T. 


Immediate  opening  for  salesman  in  west  Texas 
market.  Some  announcing  preferred  but  not  es- 
sential. Contact  Tom  Huksey,  KTUE,  Tulia, 
Texas. 


Need  chief  engineer  who  can  do  some  announc- 
ing. Announcing  and  engineering  must  be  good. 
If  you  are  a  good  combo  man  and  ambitious  to 
become  chief  apply  at  once.  All  new  equipment, 
good  pay.  Pleasant  working  conditions.  Paul  E. 
Reid,  WCEH,  Hawkinsville.  Ga. 


Chief  engineer.  Must  be  experienced.  Good  sal- 
ary. Permanent  position.  Radio  Station  WMJM. 
Cordele,  Ga. 


Programming-Production,  Others 


A  tan  for  jan — here's  your  man!  Manager  Florida 
250  MBS  needs  receptionist  copy,  genera  1-ofhce 
girl.  21-30  years.  Experience  preferred.  Box 
598G.  B-T. 


Outstanding  Carolina  station  is  seeking  radio 
experience  and  talented  woman  to  serve  as  traffic, 
continuity  and  woman's  program  director.  Excel- 
lent opportunity  and  top  pay.  Send  full  informa- 
tion. WBBO,  Forest  City,  N.  C. 


Situations  Wanted 


Managerial 


Sales  manager  or  sales-minded  station  manager 
available  immediately.  Background  of  thorough 
experience.  Outstanding  record  in  personal  sales 
and  supervision.  Mid-forties,  married,  stable. 
Out  of  radio  past  few  years,  now  seek  return  to 
am  field  with  established  station  where  sound, 
aggressive  (not  pressure)  production  will  mean 
good  earnings,  congenial  surroundings.  Go  any- 
where but  interested  only  in  long  haul.  Box  340G, 


Manager  or  sales  manager,  excellent  background, 
experience  and  references.  Available  about  May 
1.  Prefer  west  or  southwest.  Box  455G,  B-T. 


Manager  or  sales  manager  experienced  in  all 
phases  of  am  operations,  ability  to  construct 
station  or  put  new  life  into  your  present  opera- 
tion. Know  net  or  indie,  small  town  or  metro- 
politan. Money  making  ideas.  Box  467G,  B-T. 


Manager — experienced.  24  years  radio  and  tv. 
Now  available.   Excellent  references.  Box  468G. 


General  manager,  am-tv,  seeking  advancement, 
same  station  seven  years,  proven  sales  record, 
both  locally  and  nationally.  References.  Box 
530G,  B-T. 


RADIO 


Situations  Wanted 


Successful  program  director — first  class  engineer 
— country  and  pop  DJ  to  manage  small  town  sta- 
tion. Cool  head — steady — reliable.  Now  earning 
$115  week.    Box  533G,  B-T. 


Experienced  general  manager — excellent  record 
in  good  management,  station  construction  and 
chief  engineer.  Tops  in  sales,  promotion  and 
programming.  Young,  sober,  ambitious,  good 
character,  family  man.  Will  manage  old  opera- 
tion or  build  and  manage  new  operation.  Box 
548G.  B-T. 


Manager — 15  years  radio  experience,  presently 
assistant  manager-program  director.  Stable  per- 
sonable, capable  of  sparking  staff  to  best  sales 
and  production  performance.    Box  557G,  B-T. 


Manager  or  commercial  manager  available  May 
1.  Am  leaving  WJOL.  Joliet,  April  1.  Have  been 
general  manager  six  years.  Am  leaving  because 
new  ownership  is  taking  over  active  manager- 
ship of  station.  Prefer  to  locate  in  Midwest. 
Joseph  J.  Garvey,  WJOL,  Joliet. 


Salesman 


Experienced  salesman.  Excellent  references.  Mar- 
ried. Seeking  improvement  in  progressive  sta- 
tion.  Box  501G.  B-T. 


Sales  .  .  .  news  .  .  .  continuity  .  .  .  management 
.  .  .  Percentage  plus  guarantee.  Complete  ex- 
perience. Details  available  ...  or  will  make  per- 
sonal visit.  Prefer  Illinois,  neighboring  states 
or  south.   No  large  cities.   Box  550G.  B-T. 


Sales  or  management  position  in  Piedmont 
North  or  South  Carolina.  Experienced  all  phases 
radio.    Interview.   Box  572G,  B-T. 


Salesman:  Available  at  once.  ...  A  thoroughly 
experienced,  aggressive,  intelligent,  salesman 
with  excellent  background  in  both  radio  and  tv 
national  sales  and  station  management.  Excel- 
lent contacts  with  national  advertisers,  agencies 
and  networks.  Thoroughly  familiar  with  rep  firm 
operations.  Excellent  appearance,  single,  moves 
in  best  of  circles  in  advertising  field.  Will  con- 
sider any  offer  in  radio,  tv  or  representative 
business.  Interested  primarily  in  New  York  City 
area  but  will  consider  your  proposition.  Can 
furnish  a  reference  list  that  will  convince  you 
this  is  the  find  of  the  year.   Box  588G.  B-T. 


Announcers 


Baseball  announcer,  7  years  experience,  excellent 
voice,  finest  of  references.  Box  266G,  B-T. 


Good  play-by-play.  5  years  experience.  A  or  AA 
baseball  with  college  football  and  basektball  tie- 
in.  Former  athlete;  excellent  background  and 
references.   Box  441G,  B-T. 


Announcer  —  disc  jockey  —  personality.  Seven 
years  experience.  Married,  sober,  dependable. 
No  floater.  Currently  employed  with  top  ratings. 
Desire  larger  market.  Will  travel.  Box  452G,  B-T. 


Top  DJ,  hot  market.  Seeks  Illinois  opening. 
Definite  asset  am  or  tv.  Not  a  character.  Box 
526G.  B-T. 


Staff  announcer:  Presently  employed,  3  years 
experience,  vocalist,  instrumentalist,  personality. 
Box  535G,  B-T. 


Sportscaster — play-by-play  experience  all  sports. 
Will  travel.  Tapes  available.  First  ticket.  Box 
540G.  B-T. 


Announcer-newsman  .  .  .  presently  employed. 
Prefer  middle  Atlantic  states.   Box  547G.  B-T. 


Sports  announcer — director,  experienced.  Need 
a  play-by-play  man  for  the  '55  baseball  season? 
Have  suitcase  will  travel.  Details  write,  wire, 
Box  554G,  B-T. 


Announcer  —  strong  news  —  good  DJ  —  excellent 
commercials.  Single — college  grad — vet — travel, 
and  relocate.  Tape  and  resume.  Box  556G.  B-T. 


Announcer.  First  class  license.  Good  voice.  Ex- 
perienced.  Box  558G,  B-T. 


Announcer.  Experienced — strong  on  news,  hill- 
billy, gospel,  popular  music.  Family  man.  Pres- 
ently employed.  Will  relocate  anywhere  with 
future.    Excellent  references.    Box  562G.  B-T. 


Experienced  announcer,  30,  fine  voice,  wishes 
permanent  relocation  good  station.  Married,  de- 
gree, dependable.  $80  minimum.  Tape  available. 
Box  564G,  B«T. 


Deejay — announcer,  experience,  seeking  job  with 
future,  married,  veteran,  will  travel,  tape.  Box 
566G,  B-T. 


Major  markets  only.  Successful  top-rated  disc 
jockey.  Strict  commercial  style.  Proven  sales 
record.  Percentage  or  good  talent.  Box  568G, 
B-T. 


RADIO 


RADIO 


Situations  Wanted — (Cont'd) 


No  substitute  for  experience.  Ten  years  an- 
nouncing. Radio-tv  guarantee  results  for  you. 
Available  now.  Box  571G,  B'T. 

Announcer,  eighteen  months  small  station  expe- 
rience. 3rd  ticket,  single,  sober,  21.  Southeast. 
Box  573G,  B'T. 


Announcer:  General  staff.  Ambitious,  depend- 
able family  man,  limited  experience,  prefer  mid- 
west or  south.   Box  574G,  B'T. 


Experienced  announcer  available.  All  phases 
broadcasting;  cross  board  operation,  newscasts, 
commercials,  DJ.  Pleasing  voice  and  personality. 
Box  576G,  B'T. 


Versatile  disc  jockey  wishes  job  within  100 
miles  radius  of  New  York  City.  Available  im- 
mediately.   Box  577G,  B'T. 


Sports  director  5000  watt  network  wants  to  re- 
locate due  to  management  change.  8  years  ex- 
perience, radio  and  television.  Married,  family. 
Prefer  Minnesota  or  Iowa  but  will  consider  all 
offers.   Box  579G,  B'T. 

Announcer,  first  class  engineer,  or  combo.  Six 
months,  Armed  Forces  Radio  Service.  Projec- 
tionist, amateur  photographer  and  actor.  Negro. 
Family  man.  Box  584G,  B-T. 

Announcer,  negro.  Terrific  disc  jockey  presenta- 
tion. Some  experience.  Tape  available.  Box 
585G,  B«T. 

Experienced  negro  staff  announcer.  DJ.  Strong 
commercial.  Fluent  Spanish.  Single.  Cosmo- 
politan voice.  3rd  ticket.  Tape  on  request.  Box 
586G,  B«T. 

Announcer,  mature,  reliable.  Excellent  on  com- 
mercials. Strong  news.  Good  DJ.  Engaging  per- 
sonality.  Tape.   Box  591G,  B-T. 

Baseball,  all  sports,  experienced,  immediate,  per- 
manent. Vet.,  college  grad.  Car.  Box  593G,  B'T. 

Experienced,  versatile  announcer  with  excellent 
references.  Five  years  radio,  two  years  tv  in 
eastern  metropolitan  market.  Will  accept  "right" 
position.  Age  25.  All  offers  considered.  Resume, 
disc,  photo  on  request.   Box  594G,  B'T. 

Top  DJ,  news,  sports.  Experienced.  College 
graduate.  Available  May  21st.  Prefer  east.  Disc. 
Box  596G,  B'T. 

Authoritative  news,  strong  commercials,  pleasing 
voice.  Thoroughly  trained.  Also  public  relations. 
Tape.   Box  599G,  B-T. 

Staff  announcer,  personality  dee  jay,  news  and 
control  board  operations.  Light  experience.  Free 
to  travel.  Box  600G,  B'T. 

Announcer:  Good  news — commercial — DJ.  Some 
experience — vet — tape  will  tell.  Gregory  1-6750, 
Clifton,  New  Jersey.  Box  601G,  B'T. 

Top  staff  voice — DJ.  Heavy  sportscasting  and 
play-by-play.  Tapes  available.  Former  minor 
league  umpire.  Box  602G.  B'T. 

Announcer:  2  years,  strong  news  and  commercial 
delivery,  veteran.   Box  604G,  B'T. 

Staff — heavy  news — selling  commercial — DJ.  Light 
experience.  Forrest  7-7828,  Bridgeport,  Conn. 
Box  605G,  B-T. 

Experienced  staff  man,  mainly  DJ.  news,  some 
sports,  special  events.   Tape.   Box  606G,  B'T. 

New  radio  personality  available.  Third  class 
ticket.  Prefer  south  or  southwest,  DJ,  sports, 
farm.  Excellent  training.  For  details  write  Box 
607G,  B'T. 

All-around  staff  announcer.  Strong  on  news, 
commercials,  heavy  duty  sports.  Friendly  DJ 
style.  Community  conscious.  3rd  class  ticket. 
Interested  in  small  station  with  good  future. 
Best  of  references.  Tape  upon  request.  Box 
608G,  B'T. 

Midwestern  graduate.  Handle  board,  news,  DJ, 
copywriting,  all  phases.  Desires  position  as  an- 
nouncer. Professional  show  business  background. 
Tape  and  resume  on  request.  Gus  L.  Christie, 
624  West  Aldine  Ave.,  Chicago,  Illinois. 

Staff  announcer,  25,  married,  veteran,  strong 
news,  DJ.  Opportunity  more  important  than 
salary.  Walt  Dimaria,  14  North  Washington  Street, 
Tarrytown,  New  York.  After  5  p.m.   TA  4-0068. 

Personality  country  DJ  and  recording  artist  of 
national  recognition.  Presently  employed  in 
radio  and  tv.  Network  background.  Top  refer- 
ences. Mr.  Country  DJ  1954.  Available  with  or 
without  band.  .  .  .  Clay  Eager,  200  W.  Wayne, 
Lima,  Ohio.    Call  8-1621. 


Situations  Wanted — (Cont'd) 

Baseball,  play-by-play,  DJ,  versatile,  2  years  ex- 
perience, 28,  married,  vet,  reliable,  employed, 
good  references,  phone  3101  between  1  p.m.  and 
3:00,  Pete  Franklin,  WRCS,  Ahoshie,  North  Caro- 
lina. 

All  around  experienced  staff  man.  News,  DJ 
shows,  special  events.  Above  average  commer- 
cial delivery.  Will  travel.  Call  or  write,  Eldon 
Q.  Johnson,  401  W.  North  Street,  Danville,  111., 
6-2975W. 

Versatile  announcer — strong  on  news,  sports, 
commercials.  Program  minded.  Two  years  ex- 
perience employed  as  morning  man.  Desire  re- 
turn middle  Atlantic  states  area  for  permanent 
position.  28,  family.  Tape,  resume,  references 
on  request.  Ken  Johnston,  501  E.  Third,  Crosset, 
Arkansas. 

Announcer — married — heavy  news,  commercial, 
play-by-play.  Relocate.  Tape.  Bob  Mann,  % 
Mrs.  R.  Schwartzman,  1750  Grand  Avenue,  Bronx 
53,  New  York.    Phone:  LUdlow  7-2975  after  6. 

Attention  all  station:  Available  April  first — dee- 
jay— third  ticket — emceed  network  show — sports 
— special  events.  Contact  Chris  Martin,  Box  28, 
Logan,  West  Virginia.    Phone:  2248-R. 

Recent  MBS  graduate  desires  announcing  posi- 
tion. Strong  on  news,  commercials  and  music. 
Audition  tape,  photo  and  resume  on  request.  Will 
travel.  Ralph  Schmuelgen,  1813  Cuyler  Avenue, 
Berwyn,  Illinois. 

Announcer  —  experienced  —  news,  DJ,  relaxed 
commercials.  Married,  veteran,  available  im- 
mediately. Bill  Steele,  146-19  Jasmine  Avenue, 
Flushing  55,  New  York. 

Announcer  DJ — 6  years — 26 — A  national  speech 
champion  (1946).  A  voice  that  will  sell  and 
appeal.  Best  references  and  background.  Will 
accept  summer  replacement.  Jim  Titus,  1215  3rd 
Street,  S.W.,  Canton  11,  Ohio. 

Announcer-console  operators.  General  staff. 
Midwestern,  228  S.  Wabash  Ave.,  Chicago,  Wa- 
bash 2-0712. 

Technical 

Engineer,  presently  chief,  wants  position  in 
home  state,  Florida.  Experienced  all  phases  ra- 
dio.   Announcing.    Veteran.    Box  529G,  B'T. 

Engineer,  1st  phone,  xmtr,  studio,  recordings  and 
remotes.    Box  543G,  B'T. 

Engineer — good  practical  engineer.  Many  years 
am  experience,  construction,  maintenance  and 
operation.  Experience  in  doherty  amplifiers  and 
directionals.  Desires  permanent  position  with 
progressive  organization.  Box  546G,  B'T. 

1st  class  engineer.  Currently  chief  of  250  watt 
midwest  network  affiliate.  Desire  to  relocate  in 
far  west  or  southeast.  Family,  reliable,  present 
employer  can  provide  references.  Can  do  some 
combo.  Available  immediately.  Box  559G,  B'T. 

Engineer — first  phone,  two  years  experience, 
transmitter,  studio,  remotes.  Age  29,  married. 
Northeastern  locale  preferred.  Box  569G,  B'T. 

Engineer,  1st  class  license,  7  years  experience, 
employed,  married.  Permanent  job  desired.  Not 
combo  man.  Preferably  around  Piedmont,  North 
Carolina.   Box  578G.  B'T. 

Engineer,  first  phone,  employed  at  present  by 
250  watt  station:  would  like  to  progress  to  larger 
outfit.    Prefer  northeast.    Box  614G,  B-T. 


Production-Programming,  Others 


Good  copy-man!  Five  years  experience  in  con- 
tinuity, traffic  and  announcing.  Radio  and  tv 
background.  Excellent  references.  Looking  for 
permanent  position  with  good  pay  and  chance  for 
advancement.  Prefer  Florida.  Box  551G,  B'T. 

Program  director  available  for  independent  oper- 
ation that  still  likes  radio.  Ten  years  experience. 
Box  552G,  B'T. 

Newsman — ten  years  radio.  Legwork,  rewrite, 
authoritative  radio-tv  delivery.  Box  553G,  B'T. 

Copywriter,  with  versatility,  initiative,  depend- 
ability, common  sense.  Feminine  gender.  Prefer 
south.  Box  570G,  B'T. 


"Local  news  is  the  most  important  service  a  sta- 
tion can  offer."  Newsman  specializing  in  local 
news  seeks  larger  southern  market.  Not  a 
"boomer,"  have  proven  record  and  better  than 
usual  references.  Presently  hold  responsible  job 
in  "competitive  market."   Box  609G,  B-T. 


Situations  Wanted — (Cont'd) 

Attention  west  coast:  Thoroughly  experienced 
program  director,  engineer,  announcer  desires 
permanent,  repeat,  permanent  location.  Family 
wants  to  return  west  to  stay.  Ideal  triple  threat 
man  for  small  operation.  $7,500  minimum.  Shul- 
man,  care  general  delivery,  Shullsburg,  Wisconsin. 


TELEVISION 


Help  Wanted 


Salesmen 


Outstanding  tv  sales  opportunity.  We're  looking 
for  that  l-in-a-1000,  aggressive  young  television 
time  salesman  to  grow  and  prosper  with  one  of 
America's  most  respected  tv  (vhf-CBS),  news- 
paper and  radio  operations.  He'll  be  set  up  on 
an  attractive  commission  arrangement  with  an 
opportunity  for  substantial  earnings  in  a  dy- 
namic, 100,000  population,  midwest  community. 
If  you  have  ambition,  imagination,  drive  and 
radio  or  tv  experience — if  you  want  to  move 
ahead  with  a  wide-awake  team — write  immedi- 
ately outlining  your  background  and  qualifica- 
tions.  Box  539G,  B-T. 


Announcers 


Dominant  vhf  television-radio  operation,  large 
deep  south  city  auditioning  for  top  draw  an- 
nouncer, who  can  do  both  tv  and  radio.  Send 
us  your  story  and  we'll  telephone  you  if  you 
look  good.  Box  615G,  B'T. 


HELP! 

If  that  is  what  you  need — HELP — you 
should  be  interested  in  our  Placement 
Department.  We  offer  you  graduates 
who  can  double  in  several  capacities. 
They  are  not  "specialists",  but  have 
been  thoroughly  trained  by  profes- 
sionals for  a  combination  of  jobs, 
using  standard  commercial  equipment 
in  our  studios. 

•  Announcers 

(Tv  &  Radio) 

•  Camera  Men 

•  Continuity  Writers 

(Tv  &  Radio) 

•  Floor  Men 

•  Salesmen 

•  Sales  Service  Men 

•  Traffic  Assistants 

(Tv  &  Radio) 

•  Film  Editors 

•  Projectionists 

•  Artists 

(Comm.  lettering  <ft  D»§ign) 

Remember,  our  service  is  FREE.  We 
are  not  an  employment  agency.  We 
simply  supply  you  with  trained  grad- 
uates from  our  School  who  have  been 
screened  for  ability  and  willingness  to 
work.  Write,  wire,  or  call  John  Birrel, 
Placement  Director,  for  complete 
background  data. 

NORTHWEST  RADIO  &  TELEVISION  SCHOOL 

1221  N.W.  21st  Avinut 
Portland  9,  Orefon 
■H  uheob  hi 

HOLLYWOOD  •  CHICAGO  •  PORTLAND 


TELEVISION 


TELEVISION 


Wanted  to  Buy 


Help  Wanted— (Cont'd) 


Studio  technical  personnel  for  television  and 
radio  operation  in  a  midwestern  metropolitan 
market.  Good  starting  salary  with  periodic  in- 
creases. Very  best  equipment  and  excellent  em- 
ployee relationship.  State  education,  experience, 
draft  classification,  and  provide  a  snapshot.  Re- 

ply  Box  453G,  B-T.  

Engineer:  First  class,  vhf  opening  with  medium 
size  station  in  upper  midwest.  State  all  qualifi- 
cations and  enclose  picture  with  application.  Box 

481G.  B»T.  

Tv  transmitter  engineer — experienced,  capable 
of  operation  and  maintenance  of  50kw  high  band 
equipment.  Want  man  with  confidence  of  own 
ability,  to  take  charge  of  transmitter  facility. 
State'salarv  desired.  Available  April  1,  1955.  Box 
537G,  B-T. 


Programming-Production,  Others 


A  large  midwestern  television  station  has  opening 
for  an  experienced  film  director.    Send  resume 

and  photo  to  Box  512G,  B-T.  

Old  established  vhf  in  northeast  offers  good  pay 
and  working  conditions  to  woman  for  one  half 
hour  daily  cooking  show.   Send  background  in- 

formation  to  Box  531G,  B»T.  

Promotion  manager — east  coast  vhf.  Seeking 
creative  experienced  promotion  director,  am-tv. 
Send  complete  resume.  Box  563G,  B«T. 


Situations  Wanted 


Managerial 

Manager  or  assistant.    25  years  radio  and  tv. 

Family  man.  References.  Box  469G,  B-T.  

Successful  tv-radio  executive  desires  opportu- 
nity in  south.  Mature  family  man.  20  years 
experience.  7  years  tv.  Program,  production, 
operation — managerial  capacity.  Now  operations 
manager  major  metropolitan  tv  station.  Resume, 
photo  and  top  industry  references  on  request. 

Box  532G,  B»T.  . 

Prefer  local  or  regional  sales  management  or 
sales.  Two  years  tv  experience  sales,  production, 
direction,  medium  markets,  south  and  midwest. 
Public  relations  background.  Family.  Age  34. 
Available  immediately.   Box  575G,  B«T. 


Salesman 


2  years  sales  development  department  leading 
station  representative.  IV2  years  previous  agen- 
cy experience.  Age  28,  college  graduate,  vet- 
eran. Can  bring  national  point  of  sales  expe- 
rience to  bear  upon  station  promotion.  Box 
580G,  B«T. 


Announcers 


Radio -television  announcer -copywriter.  Five 
years  experience.  Single,  car,  I.  U.  grad.  For 
past  four  months  creator,  writer,  producer,  di- 
rector of  highly  commercially-successful  televi- 
sion deejay  show.  Available  immediately.  Box 
592G,  B-T. 


Technical 


Technician:  Am,  fm,  tv  experience.  18  months 
vhf-tv    transmitter    maintenance.    Prefer  east. 

Box  286G,  B»T.  . 

Tv  engineer  desires  supervisory  position.  Five 
years  experience  in  all  phases  xmtr,  studio  and 
remote  operation  and  maintenance  plus  one  year 
am  xmtr.  Have  done  construction.  Excellent 
references.  Box  459G,  B-T.  

Am/tv  engineer,  4  years  network  tv  and  radio, 
10  electronic.  All  phases,  studio,  transmitter, 
combo.  Desire  permanent  position.  Box  470G, 
B-T.  

Engineer,  1st  phone,  xmtr,  micro-wave,  switcher, 
camera,  no  film.  Permanent  only.  Box  544G,  B«T. 

Tv  cameraman — film  tech.  Experienced  in  live 
and  film  productions,  desire  position  in  station 
with  good  market;  excellent  references.  Free  to 
travel.   Box  565G.  B-T.  

Tv  engineer — 5  years  experience.  2  DuMont  stu- 
dio and  xmtr  equipment.  3 — RCA  studio  equip- 
ment at  key  net  station.  Married,  prefer  midwest 
area.  Box  590G,  B-T. 


First  phone,  graduate  two  technical  schools,  qual- 
ified all  phases  radio  and  television,  veteran,  mar- 
ried, relocate  anywhere,  accept  radio  or  televi- 
sion.  Box  603G,  B«T. 


Programming-Production,  Others 


Top-rated,  sponsored  newscaster — colorful,  dis- 
tinctive. Enterprising,  mature  news-sense;  intel- 
ligent appearance;  Thoroughly  Experienced: 
Awards;  Highest  references;  SDX,  RTNDA;  ex- 
newspaperman;  B.S.;  Now  ND  50  kw  net.  Want 
tv  news!  Box  370G,  B-T. 


Television  production  experience  in  major  mid- 
west market.  Relocate — resume,  recommenda- 
tions, references.  Box  486G,  B«T. 


May  dynamic  director,  instrumental  in  organiz- 
ing two  stations,  help  you?  Box  491G,  B»T. 


Situations  Wanted — (Cont'd) 


Tv  producer-director  presently  employed  mid- 
west tv  station  seeking  greater  opportunity  in 
top  tv  station.   Top  experience  and  references. 

Box  536G,  B-T.  

Motion  picture  cameraman,  completely  equipped. 
Available  for  newsreel,  commercial,  production. 

Prefer  foreign  assignment.  Box  545G,  B-T.  

Tv  copywriter.  3  years  experience  metropolitan 
station.  Thorough  knowledge  creative  techniques; 
practical  attention  to  detail  and  deadlines.  Now 

employed.   Box  560G,  B-T.  

Experienced  gal  Friday,  radio  continuity,  traffic, 
desires  employment  in  progressive  station  with 

opportunity  for  tv.   Box  610G.  B»T.  

Experienced  woman  in  tv  continuity,  traffic,  de- 
sires permanent  position  in  progressive  station 
.  .  .  prefer  large  market!   Box  611G,  B-T.  

The  management  of  WUSN-TV,  Charleston,  South 
Carolina,  announces  that  it  has  available  a  guar- 
anteed top-flight,  hard-working  film  man  and 
projectionist,  as  well  as  a  highly  versatile  and 
resourceful  production  man  for  whom  it  would 
like  to  find  a  suitable  position.  We  guarantee 
more  than  just  satisfaction. 


For  Sale 


Stations 


West  Coast — 500  daytimer.  Independent.  Exclu- 
sive in  market  12,000.  $14,500  down.  Box  527G, 
B«T.  

One  of  America's  finest,  most  practical  uhf  tele- 
vision stations,  for  assumption  liabilities  of  ap- 
proximately $200,000,  payable  monthly  install- 
ments. Low  channel  station  fully  equipped,  on 
air  full  year.  Channel  exclusive  in  wealthy  mid- 
west city  of  50,000;  entire  area  95%  uhf  conver- 
sion; station  has  network  and  now  operating 
in  black.  Needs  personnel  supervision  and  pro- 
motion which  absentee  owner  cannot  give. 
Buyer  needs  no  down  payment,  but  must  be 
financially  responsible.    Box  581G.  B»T.  

For  sale:  New  England  station,  owner  ill.  Notify 

Box  582G,  B'T.  

Florida  radio  station.  In  fast  growing  east  coast 
city,  250  watts,  unlimited  time,  independent, 
reaches  82,000,  excellent  opportunity,  $55,000. 
The  Berg  Company,  Realtors,  Melbourne,  Florida. 
Broadcasting  school,  long  established,  fully 
equipped.  Making  money.  Owner  starting  radio 
station.  Pathfinder  School  of  Radio,  737  11th 
Street,  N.  W.,  Washington,  D.  C. 

Free  list  of  good  radio  and  tv  station  buys  now 
ready.  Jack  L.  Stoll  &  Associates,  4958  Melrose, 
Los  Angeles  29,  California. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange.  Licensed  Brokers.  Portland 
22,  Oregon. 


Equipment,  Etc. 


RCA  TF5A  superturnstile.  Tuned  channel  5  but 
tunable  4  or  6.  Box  492G,  B»T. 


lOkw  RCA  fm  transmitter,  type  BTF-10B,  oper- 
ating tubes,  new  crystals,  your  frequency, 
packed,  F.O.B.  Louisiana,  for  immediate  delivery, 
$4,500.   Box  525G,  B-T. 


250  watt  Tempco  am  transmitter.  Broadcast  or 
ham  rig  use  .  .  .  priced  reasonably.  Must  sell 
quick.  Make  offer.   Box  613G.  B-T. 


G.E.  250  watt  fm  transmitter,  frequency-modula- 
tion monitor,  2  bay  antenna,  165  ft.  self -supported, 
insulated  lighted  Blaw-Knox  tower.  First  reason- 
able offer  accepted  for  all  or  part.  KENO,  Las 
Vegas,  Nevada. 


For  sale:  Am  transmitter  RCA  250  E,  250  watts, 
complete  with  tubes.  RCA  limiting  amplifier 
86-A1.  Both  for  $525.00,  F.O.B.  Temple.  RCA  fm 
transmitter  BTF-1C,  1000  watts  88  to  108  mega- 
cycles. Hewlett  Packard  model  335-B  fm  monitor. 
Both  excellent  condition.  Make  offer.  KTEM, 
Temple,  Texas. 


300  foot  Lehigh  self-supporting  galvanized  tower. 
Designed  to  support  tv  antenna.  Will  erect,  light 
and  paint  on  your  site  if  desired.  Write  or  call 
C.  H.  Fisher,  6100  N.E.  Columbia  Blvd.,  Portland, 
Oregon.  Phone:  TRinity  7303. 


Seven  (7)  360  ft.  uniform  cross  section  guyed  type 
towers.  Federal  Tower,  Union  Trust  Building, 
Petersburg,  Virginia. 


New  Western  Electric  RD  100  program  switchers. 
10  input,  six  channels,  dual  pre-set.  Original 
price  $23,000,  our  delivered  price  $4995.00.  O'Brien 
Electric,  6514  Santa  Monica  Blvd.,  Hollywood  38, 
California. 


Echotape  tape  recorder,  broadcasting  station 
quality,  new,  don't  need.  Miller,  Box  505,  Poteau, 
Okla. 


Custom  built  am  broadcast  transmitters,  all  types 
and  powers.  Fully  guaranteed  for  economical  and 
reliable  unattended  operation.  Fritz  Bauer,  1500 
S.  Fairway  Terrace,  Springfield,  Missouri. 


Stations 


Radio  stations.  Kansas,  Missouri,  Oklahoma 
Arkansas.  Ralph  Erwin.  Broker.  Box  811,  Tulsa 


Equipment 


Wanted  to  buy  uhf  equipment.  Highest  cash 
prices  paid.  Box  365G,  B»T. 


Wanted — tv  remote  equipment,  including  cam- 
eras, microwave,  sync  generators  and  switching 
gear.  Especially  need  truck  suitable  for  tv  re- 
motes.   Write  Box  528G,  B-T. 


Wanted:  Used  rear  screen  projection  equipment 
including  screen  projector — 9x12  screen  or  larger. 
Please  quote  your  best  price.  Box  538G,  B«T. 


Wanted:  Used  PT63-A  Magnecorder  in  good  run- 
ning condition.  Box  541G,  B-T. 


Need  tv  16mm  back  projector,  auricon,  200  feet 
or  1200  feet  and/or  moviola.  Box  567G,  B«T. 


Wanted  one  or  two  RCA  TP  16  projectors.  Give 
price  and  condition.   Box  595G,  B«T.  

Wanted:  500  feet,  1%"  air-dielectric  co-ax;  500 
feet  4  inch  copper  ground  strap;  4300  feet  of  % 
inch  air-dielectric  co-ax  sampling  line;  110,000 
feet  number  10  soft  drawn  copper  wire  (approx. 

3400  lb.).  RCA  WX-2  field  intensity  meter.  Con- 
tact  Chief  Engineer,  WCOJ,  Coastesville,  Pa.,  2100. 

Surplus  RCA  studio  or  field  camera  chain  and 

TD  3A  or  TD  1A  studio  dolly.  Advise  price  and 

condition.   G.  M.  Baumann,  WDSM-TV,  Duluth, 

Minn. 


Instruction 


Get  your  FCC  first  phone  license  in  8  weeks. 
Intensive  personalized  instruction  by  correspond- 
ence or  in  residence.  Free  brochure.  Grantham, 
Dept.  1-E,  6064  Hollywood  Blvd.,  Hollywood,  Cali- 

fornia.  

FCC  1st  phone  license  in  5  to  6  weeks.  Bill  Ogden, 
1150  W.  Olive,  Burbank,  California.  See  display 
ad  next  week. 


RADIO 


Help  Wanted 


ARE  YOU: 

1.  Top  Personality 

2.  Good  Air-salesman 

3.  Customer  Conscious 

4.  Experienced  DJ 

5.  Publicity  Savvy 

6.  Full-time  Thinker 

7.  Executive  Styled 

Right  answers  to  7  will  get 
you  11 . . .  means  you  qualify 
for  opportunity  in  big  mar- 
ket profits  with  expansion 
plans  at  WSRS.  Send  com- 
plete background  and  tape 
to  Mr.  Kashfinder,  WSRS, 
Cleveland  18,  Ohio.  For  ap- 
pointment phone  Yellow- 
stone 2-0095. 


RADIO 


Help  Wanted 


Salesmen 


SALESMAN 

Dominate  Midwest  AM-TV  operation,  in 
one  of  the  first  twenty  markets,  forming 
separate  sales  staffs,  has  opening-  for  ag- 
gressive local  salesman  selling  radio  only. 
Man  chosen  must  have  solid  sales  back- 
ground with  major  network  affiliate  or 
hard-hitting  independent. 
Good  starting  salary  plus  commission, 
company-paid  life  insurance  and  profit- 
sharing  plan.  Job  offers  potential  of 
312,500  a  year  or  better  to  top  man.  Write 
immediately,  including  photo  to 


Box  443G,  B«T  i 


Production-Programming,  Others 


Offer 

RESPONSIBILITY  for: 

distinctive  programming 
effective  announcing 
professional  production 

BUT  NOT  just  a  desk  job 

BECAUSE  personal  partici~ 
pation  is  essential 

PAY  $6000.00  plus 

Network  station  in  metropolitan 
Southeastern  market. 

Box  555G,  B*T 


Situations  Wanted 


Production -Progra m ming,  Others 


NEWSMAN 
Four  and  a  half  years  experience,  two 
and  a  half  years  news  director  of  One 
KW  local  news  station.  University  grad- 
uate in  Journalism.  Highest  references, 
including  present  employer.  Seeks  chal- 
lenging position  larger  station  with 
future. 

Box  542G,  B«T. 


TELEVISION 


Help  Wanted 


Managerial 


TV  STATION  MANAGER 
WANTED 

Must  be  a  man  who  is  strong  on  sales 
with  a  thorough  knowledge  of  TV  man- 
agement problems.  Prefer  man  with 
background  in  medium  or  small  market 
operation  with  a  proven  record.  This  is 
an  excellent  opportunity  in  a  VHF  sta- 
tion for  man  who  has  know-how  and  will 
work.  Please  submit  detailed  background 
in  first  letter.  All  replies  completely 
confidential. 

Box  589G,  B«T. 


TELEVISION 


Help  Wanted— (Cont'd) 

Salesmen 


WANTED 
TV  SALESMEN 

WFRV-TV,  Green  Bay,  Ch.  5,  100  KW 
station  seeks  experienced  TV  salesmen, 
one  to  be  local  sales  manager.  Write 
WFRV-TV,  Bellin  Building,  Green  Bay, 
Wis.    On  the  air  this  spring.    Tell  all. 


Programming-Production,  Others 


WANTED 

Producer  for  \HF  television  sta- 
tion in  large  Southern  city.  Should 
be  strong  on  ideas  and  able  to  di- 
rect staff  in  getting  'em  on  the 
air  right. 

Box  616G,  B»T. 


For  Sale 


Stations 


1  \y°— $15,000 

VHF  Station  Owner  Desires  to  sell 
10%  for  §15,000  Cash.  Black  Ink  In 
Several  Months.  Please  Describe  Your- 
self Fully  (In  Confidence). 

Box  587G.  B»T. 


Equipment 


f  TV  TOWER 
» 

J  369  FT— IDECO  B2  heavy-duty,  three  leg, 

£  self-supporting.    Now  supporting  3  bay, 

*.  channel  2,  TV  antenna  and  4  bay  HD 

J  FM  Pylon.  Perfect  condition.  Will  sell 

T  on  location,  a  real  bargain. 

J  Contact 

f  William  E.  Neill 

/  WFMY-TV 
* 

j  Greensboro,  N.  C. 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 
6100  N.  E.  Columbia  Blvd., 
Portland  1 1 ,  Oregon 


•FOR  THE  RECORD' 


March  7:  Seventh  Annual  Awards  Dinner.  Acad- 
emy of  Television  Arts  &  Sciences,  Hollywood. 

March  7:  RAB  Clinic.  New  Orleans. 

March  7:  BMI  Clinic,  Washington  Duke  Hotel. 
Durham,  N.  C. 

March  7-12:  National  Tv  Servicemen's  Week. 

March  8:  RAB  Clinic,  Shreveport,  La. 

March  8:  BMI  Clinic,  Alvarado  Hotel,  Albuquer- 
que, N.  M. 

March  9:  Advertising  Executives  Club  meeting, 
Athens  Athletic  Club,  Oakland,  Calif. 

March  9:  RAB  Clinic,  Dallas,  Tex. 

March  9:  BMI  Clinic,  Patrick  Henry  Hotel.  Roa- 
noke, Va. 

March  10:  Deadline,  Entries  for  Payne  Communi- 
cations Awards,  U.  of  Illinois,  Urbana,  HI. 
March  10:  RAB  Clinic,  San  Antonio.  Tex. 

March  10:  BMI  Clinic,  Hotel  Adolphus,  Dallas, 
Tex. 

March  10-12:  Louisiana    Assn.    of  Broadcasters 

meeting,  New  Orleans. 
March  11:  RAB  Clinic,  Corpus  Chris tl,  Tex. 
March  11:  BMI    Clinic,    Roosevelt    Hotel,  New 

Orleans. 

March  11:  BMI  Clinic,  Stonewall  Jackson  Hotel, 

Clarksburg,  W.  Va. 
March  12:  Tenth  Annual  Michigan  State  College 

Radio  &  Television  Conference  (one  day;  tor 

educators),  East  Lansing,  Mich. 

March  12:  First  Annual  Michigan  State  College 
High  School  Radio  &  Television  Day,  E*«t 
Lansing,  Mich. 

March  15:  NARTB  Regional  Meetings  Committee, 
NARTB  Hdqrs.,  Washington. 

March  15:  Deadline.  Entries  for  Georfe  Polk 
Journalism  Scholarship,  Long  Island  U.,  Brook- 
lyn, New  York. 

March  15-16:  Missouri  Broadcasters  Assn.  meet- 
ing, Colonial  Hotel,  Springfield. 

March  16-19;  Assn.  of  National  Advertisers,  The 
Homestead,  Hot  Springs,  Va. 


March  16:  BMI    Clinic,    Hotel  Hayes, 
Mich. 


Jackson, 


March  16:  BMI  Clinic,  Colonial  Hotel,  Springfield, 

Mo. 

March  18:  BMI  Clinic,  Blackhawk  Hotel,  Daven- 
port, Iowa. 

March  18:  BMI  Clinic,  Netherland  Plaza  Hotel, 
Cincinnati. 

March  18-19:  Atlanta  Advertising  Institute,  Em- 
ory U.,  Atlanta. 

March  21 :  CARTB  Annual  Dinner,  Chateau  Ttn- 

tenac,  Quebec  City,  Canada. 
March  21:  RAB  Clinic,  Albuquerque,  N.  M. 

March  21:  BMI  Clinic,  Emerson  Hotel,  Baltimore. 
March  21 :  BMI  Clinic,  Cornhusker  Hotel,  Lincoln, 
Neb. 

March  21-23:  Canadian  Assn.  of  Radio  &  Televi- 
sion Broadcasters  meeting,  Chateau  Frontenac 
Hotel,  Quebec  City. 

March  21-24:  Institute  of  Radio  Engineers  Con- 
vention, Klngsbridge  Armory,  Bronx,  N.  Y. 

March  22:  RAB  Clinic,  Amarillo,  Tex. 

March  23:  RAB  Clinic,  Oklahoma  City 


Wanted  to  Buy 


Equipment 


WANTED 

One  used  Camera  Chain,  prefer- 
ably DuMont.  Need  additional 
studio  TV  equipment.  Contact 
Llovd  R.  Amoo,  Station  KXJB- 
TV,  Valley  City,  North  Dakota. 
Phone  1500. 


Employment  Service 


ft      RADIO  &  TV  PERSONNEL 

ife  We  screen  New  York's  vast 
I  *  source  of  qualified  personnel; 
|  ^  take  the  guesswork  out  of  hir- 
t  .  ing  for  stations  anywhere.  Tell 
us  your  needs,  we  do  the  rest! 

;*  CAREER  BUILDERS  Age«< 

i»  Mar/orfe  Witty,  Dirertor,  Radio-TV  Di'v. 

ft         35  West  53rd  St.,  New  York  19  •  PL  7-6385 


Broadcasting    •  Telecasting 


March  7,  1955    •    Page  109 


1  Love  Yo 


LOVES 


TIC-TOC 


HEARTS  and  FOLLOWERS! 

WHIO-TV  mails  were  flooded  with  home-made  valentines 
from  the  small  fry !  It  seemed  like  almost  all  the  kids  in  the 
WHIO-TV  viewing  area  wanted  to  be  the  valentines  of  Uncle 
Orrie  and  Nosey,  the  Clown  on  Tic-Toe  Toy  Shop.  And  now, 
just  like  clockwork,  Tic-Toe  Toy  Shop  is  the  leading  mail 
pulling  show  on  WHIO-TV.  The  little  time  tellers  know 
when  the  little  hand  is  on  five  and  the  big  hand  is  on  six,  it's 


TOY  SHOP 


time  for  their  favorite  kiddie's  show.  And  do  they  love  it  .  .  . 
the  kids  take  part  in  the  program  ...  in  the  games  ...  in  the 
stories  .  .  .  and  the  commercials.  If  you're  a  time-teller  .  .  . 
and  a  time  buyer  .  .  .  you  know  the  correct  time  if  you're 
participating  in  Tic-Toe  Toy  Shop  on  WHIO-TV,  Monday 
through  Thursday  5:30-6:00  P.M.  Another  top  rated  show 
on  the  top-rated  station.*  Check  all  the  details  with  our 
national  clock-watcher,  George  P.  Hollingbery. 


^DECEMBER  PULSE— Gives  WHIO-TV  the  first 
six  of  the  top  ten  shows  and  ten  of  the  first  fifteen. 
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ELESTATUS 

v  Stations  on  the  Air  With  Market  Set  Counts 
iAnd  Reports  of  Grantees'  Target  Dates 

(Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
land  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
ispective  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
[separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
jabout  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B»T  estimate. 
Stations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  NBC,  ABC.  DuM;  Blair:  306.318 

►  WBRC-TV  (6)  CBS;  Katz;  304,320 
WJLN-TV  (48)  12/10/52-Unknown 
WEDB  (no)  10/13/54-Unknown 

Decaturt — 

►  WMSL-TV  (23)  CBS,  NBC:  Walker:  26,230 
Dothant — 

WTVY   (9)   Young;   7/2/54-Unknown  (granted 
STA  Jan.  28) 
Mobilet— 

►  WALA-TV    (10)    ABC,   CBS,   NBC;  Headley- 

Reed;  101,100 
WKAB-TV  (48)  See  footnote  (c) 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

►  WCOV-TV    (20)    ABC,   CBS,   DuM;  Raymer; 

51,200 

►  WSFA-TV  (12)  NBC;  Katz 
Munfordi  — 

►  WEDM  (*7) 
Selmat— 

WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KVAR  (12)  NBC,  DuM;  Raymer;  116,370 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery;  116,370 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  116,370 

►  KTVK  (3)  ABC;  Weed 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Hollingbery;  36,013 

►  KVOA-TV  (4)  ABC.  NBC;  Raymer;  36,013 
Yumat — 

►  KIVA  (11)  NBC,  DuM;  Grant;  26,132 

ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 

Fort  Smitht— 

►  KFSA-TV  (22)  ABC,  CBS,  NBC,  DuM;  Pearson; 

25,000 

KNAC-TV  (5)  Rambeau;  6/3/54-Unknown 

Jonesborot — 

KBTM-TV  (8)  1/12/55-Unknown 

Little  Rock — 

►  KARK-TV  (4)  NBC,  DuM;  Petry;  97,581 
KTHV  (11)  Branham;  11/4/54-Unknown 

►  KATV  (7)  (See  Pine  Bluff) 
Pine  Blufft— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  91,389 
Tcxarkaris^- 

►-KCMC-TV  (6)  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield— 

►  KBAK-TV  (29)  ABC.  DuM;  Weed;  87,000 


Total  stations  on  air  in  U.  S.  and  possessions: 
422;  total  cities  with  stations  on  air:  281.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  35,878,375. 
*  Indicates  educational  stations, 
t  Cities  NOT  Interconnected  to  receive  network 
service. 

(a)  Two  Buffalo,  N.  Y.,  tv  stations,  in  addition  to 
their  U.  S.  set  counts,  report  the  following  set 
coverage  in  Canada:  WBEN-TV,  421,917;  WGR- 
TV,  388,803. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  The  following  stations  have  suspended  regular 
operations  but  have  not  turned  in  CP's:  WKAB- 
TV  Mobile,  Ala.;  KBID-TV  Fresno,  Calif.;  WRAY- 
TV  Princeton,  Ind.;  WKLO-TV  Louisville,  Ky.; 
WPMT  (TV)  Portland,  Me.;  WFTV  (TV)  Duluth, 
Minn.;  WCOC-TV  Meridian,  Miss.;  KACY  (TV) 
Festus,  Mo.;  KOPR-TV  Butte,  Mont.;  WFPG-TV 
Atlantic  City,  N.  J.;  WTRI  (TV)  Albany,  N.  Y.; 
WBUF-TV  Buffalo,  N.  Y.;  WTVE  (TV)  Elmira, 
N.  Y.;  WIFE  (TV)  Dayton,  Ohio;  KMPT  (TV) 
Oklahoma  City;  KCEB  (TV)  Tulsa,  Okla.;  WLBR- 
TV  Lebanon,  Pa.;  WKST-TV  New  Castle,  Pa.; 
WKJF-TV  Pittsburgh,  Pa.;  KNUZ-TV  Houston, 
Tex.;  KETX  (TV)  Tyler,  Tex.;  WBTM-TV  Dan- 
ville, Va.;  WTOV-TV  Norfolk,  Va.;  WKNA-TV 
Charleston,  W.  Va.;  WJPB-TV  Fairmont,  W.  Va. 

(d)  Shreveport  Tv  Co.  has  received  Initial  deci- 
sion favoring  it  for  ch.  12,  which  Is  currently 
operated  by  Interim  Tv  Corp.  [KSLA  (TV)]. 

(e)  Merger  of  WNAM-TV  Neenah,  Wis.,  with 
WFRV-TV  Green  Bay  has  been  FCC  approved, 
pending  surrender  of  the  former  permit. 


New  Tv  Station 

The  following  tv  station  is  the  newest  to 
start  regular  programming: 

KTVK  (TV)  Phoenix,  Ariz.  (ch.  3), 
March  1. 


►  KERO-TV    (10)    CBS,    NBC;  Avery-Knodel: 

146,398 

Berkeley  (San  Francisco) — 

t-  KQED  (*9) 

Chico— 

►  KHSL-TV  (12)  ABC,  CBS.  NBC.  DuM;  Avery- 

Knodel;  49,812 
Coronat — 

KCOA  (52),  9/16/53-Unknown 
Eurekat — 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Hoag- 

Blair,  Blair  Tv;  19,000 
Fresno — 

KBID-TV  (53)  See  footnote  (c) 

►  KJEO  (47)  ABC,  CBS,  DuM;  Branham;  156.035 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 

KARM,  The  George  Harm  Station  (12)  Boiling; 
Initial  Decision  8/31/54 
Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  2,013,564 
KBIC-TV  (22)  2/10/52-Unknown 

►  KCOP  (13)  Katz;  2,013,564 

►  KHJ-TV  (9)  DuM;  H-R;  2,013,564 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  2,013.564 

►  KRCA  (4)  NBC;  NBC  Spot  Sis.;  2,013,564 

►  KTLA  (5)  Raymer;  2,013,564 

►  KTTV  (11)  Blair;  2,013,564 
Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 

Sacramento  

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC;  Weed;  127,500 
KCRA  Inc.  (3)  Initial  Decision  6/3/51 
KBET-TV  (10)  CBS,  ABC;  H-R;  9/29/54-3/20/55 

Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 492,371 
San  Diego — 

>■  KFMB-TV  (8)  ABC,  CBS;  Petry;  290,000 

►  KFSD-TV  (10)  NBC;  Katz;  285,333 
KUSH  (21)  12/23/53— Unknown 

San  Francisco — 

KBAY-TV  (20)  3/11/53-Unknown  (granted  STA 
Sept.  15 

►  KGO-TV  (7)  ABC;  Petry;  1,059,055 

►  KPIX  (5)  CBS;  Katz;  1,059,055 
KRON-TV  (4)  NBC;  Free  &  Peters;  1,059,055 

►  KSAN-TV  (32)  McGillvra;  200,000 
San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

»►  KVEC-TV  (6)  ABC,  CBS,  DuM;  Grant:  80,018 
Santa  Barbara — 

►  KEYT  (3)  ABC.  CBS,  NBC,  DuM;  Hollingbery: 

464,192 
Stocktont — 

►  KOVR  (13)  DuM;  Blair;  1,054,000 

►  KTVU  (36)  NBC;  Hollingbery;  112,000 
Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  150,000 
Visaliat — 

KAKI  (43)  10/6/54-Unknown 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery: 

53,604 

►  KRDO-TV  (13)  NBC;  McGillvra;  38,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  273,069 

►  KFEL-TV    (2)    DuM;    Hoag-Blair,  Blair 

273,069 

►  KLZ-TV  (7)  CBS;  Katz;  273,069 

►  KOA-TV  (4)  NBC;  Petry:  273,069 
KRMA-TV  (*6)  7/1/53-Unknown 

Grand  Junctiont — 

►  KFXJ-TV  (5)  NBC,  ABC,  CBS,  DuM;  Holman; 

8,600 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  50.906 

CONNECTICUT 

Bridgeport — 

WCBE  (»71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC.  DuM;  Young;  72,340 


Tv: 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement -target 
date  for  grantees. 


I  448,000  1 


TELEVISION  HOMES 

1N  KRLD-TV'S 
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AREA 
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DALLAS-FORT  WORTH 
AREAS 

C- — This  is  why — . 
KRLD-TV) 
*  is  your  best  buy 

The  BRANHAM  Company 
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Hartfordt— 

WCHF  (*24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC,  DuM;  H-R;  291,299 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  219,422 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

899,957 
New  Londont — 

WNLC-TV  (26)  12/31/52-Unknown 
Norwicht — 

WCNE  (*63)  1/29/53-Unknown 
Stamfordt — 

WSTF  (27)  5/27/53-Unknown 

Waterbury— 

►  WATR-TV  (53)  ABC;  Stuart;  190,320 

DELAWARE 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  2,051,000 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  600.000 
WOOK-TV  (50)  2/24/54-Unknown 

►  WRC-TV  (4)  NBC;  NBC  Spot  Sis.;  707,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  672,200 

►  WTTG  (5)  DuM;  H-R;  631,000 
WETV  (20)  10/21/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beacht  

WMFJ-TV  (2)  7/8/54-7/1/55 
Fort  Lauderdale — 

►  WITV  (17)  ABC.  DuM;  Boiling;   145,600  (also 

Miami) 
Fort  Myerst — 

►  WINK-TV  (11)  ABC,  CBS;  McGillvra;  11,726 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC.  DuM;  Perry;  75,600 

►  WMBR-TV  (4)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

373  904 

WOBS-TV  (30)  Stars  National;  8/12/53-Spring 
"55 
Miami — 

►  WGBS-TV  (23)  NBC;  Katz 
WMFL  (33)  12/9/53-Unknown 
WTHS-TV  (*2)  11/12/53-Unknown 

►  WTVJ    (4)    CBS,   ABC,   NBC,   DuM;    Free  & 

Peters;  304,800 

Biscayne  Tv  Corp.  (7)  Initial  Decision  1/17/55 

►  WITV  (17)  See  Fort  Lauderdale 


(6)  CBS.  ABC,  NBC.  DuM;  Blair; 

NBC,    DuM;  Holllngbery; 


Orlando — 
c  WDBO-TV 

70,000 
Panama  Cityt — 

►  WJDM    (7)  ABC, 

24,750 
Pensacolat — 

►  WEAR-TV  (3)  ABC,  CBS.  DuM;  Hollingbery; 

89,500 

►  WPFA  (15)  32,500 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  DuM;  Weed;  134.000 
Tampat — 

►  WFLA-TV  (8)  NBC;  Blair 

WTVT  (13)  CBS;  Avery-Knodel;  9/2/54-4/1/55 
West  Palm  Beach — 
c  WEAT-TV  (12)  ABC;  Walker 

►  WIRK-TV  (21)  DuM;  Weed;  42,708 

►  WJNO-TV  (5)  NBC,  CBS,  DuM;  Venard;  225,000 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC.  NBC,  DuM;  Burn-Smith; 

45,000 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM:  Katz;  456.190 

►  WLWA  (11)  ABC;  Crosley  Sis.;  460.430 

►  WQXI-TV  (36)  22,517 

►  WSB-TV  (2)  NBC;  Petry;  484,725 
Augusta — 

►  WJBF    (6)    ABC,    NBC,    DuM;  Hollingbery; 

132  121 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  131,444 
Columbus — 

►  WDAK-TV    (28)    ABC,   NBC.   DuM;  Headley- 

Reed;  83,559 

►  WRBL-TV  (4)  CBS;  Hollingbery;  90,384 
Macon — 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  90,058 

►  WNEX-TV  (47)  NBC;  Branham;  62,032 

Romet — 

►  WROM-TV  (9)  Weed;  150.990 
Savannah — 

►  WTOC-TV  (11)  ABC.  CBS,  NBC,  DuM;  Avery- 

Knodel;  58,312 
WSAV-TV  (3)  1/26/55-Unknown 
Thomasvillet — 

WCTV  (6)  Stars  National;  12/23/53-Spring  '55 

IDAHO 

Boisef — 

►  KBOI-TV  (2)  CBS,  DuM;  Free  &  Peters;  43,200 

►  KUDO-TV  (7)  ABC,  NBC;  Blair;  41,900 
Idaho  Falls— 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Perna; 

32,018 


Lewistont — 

Lewiston  Tv  Co.  (3)  2/9/55-Unknown 
Pocatelloi — 

KWIK-TV  (6)  ABC;  Hollingbery;  3/26/53-Un  j 
known 
Twin  Fallst— 

KLIX-TV    (11)    ABC;    Hollingbery;    3/19/53  I 
Unknown 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  ABC,  CBS,  DuM;  Radio  Tv  Repre 

sentatives;  320,000 
Bloomington — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,00 
WTLC  (*12)  11/4/53-Unknown 

Chicago — 

WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,871,800 

►  WBKB  (7)  ABC;  Blair;  2,074,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  2,080,000 
WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20)  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043,000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (»11)  11/5/53-Unknown 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35.00' 

Decatur — 

►  WTVP  (17)  ABC,  DuM;  Boiling;  151,534 

Evanstont — 

WTLE  (32)  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 
Peoria — 

►  WEEK-TV    (43)    NBC,    DuM;  Headley-Reed 

226.337 

►  WTVH-TV  (19)  CBS,  ABC,  DuM;  Petry;  214,00< 
WIRL  Tv  Co.  (8)  Initial  Decision  11/5/54 

Quincyf  (Hannibal,  Mo.)— 

►  WGEM-TV    (10)    ABC.    NBC;  Avery-Knodel 

128,900 

►  KHQA-TV  (7)  See  Hannibal.  Mo. 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  244,024 

►  WTVO  (39)  NBC,  DuM;  Weed;  100,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV  (4)  ABC.  CBS.  DuM;  Avery-Knod«l 

268,947 
Springfield — 

►  WICS  (20)  ABC.  NBC,  DuM;  Young;  95,000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Deelsloi 

11/30/54 

INDIANA 

Andersont — 

WCBC-TV  (61)  2/2/55-5/1/55 


a  close  look  at  facts 


WTHI-TV  Channel  10  is  the  ONLY  station  with 
complete  coverage  of  the  Greater 

WABASH  VALLEY 


•  One  of  the  Mid-west's  most  prosperous  industrial  and  agricultural  markets 

•  $714,500,000  Retail  Sales  in  year  '53-'54 

•  Blanketed  ONLY  by  WTHI-TV's  316,000  watt  signal 

•  227,000  Homes  (147,000  TV  homes) 


118,000  UNDU  PLICATED  WTHI-CBS  TV  HOMES! 


Represented  nationally  by: 

The  Boiling  Co.  New  York  &  Chicago 


TERRE  HAUTE,  IND. 

316,000  Watts 
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loomington —  '  ■ 

WTTV  (4)  NBC,  DuM;  Meeker;  606,450  (also 
Indianapolis) 
M:  ilkhartt— 

-  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  208,139 
Jvansville — 

13;i  j-WFIE  (62)  ABC,  NBC,  DuM;  Venard;  94,313 
WEHT  (50)  See  Henderson,  Ky. 
Evans ville  Tv  Inc.  (7)  Initial  Decision  10/4/54 

'ort  Wayne — 

-  WKJG-TV  (33)  NBC,  DuM;  Raymer;  112,186 
"«:h-WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 
ndianapolis — 

-  WFBM-TV  (6)  ABC,  CBS,  NBC;  Katz;  662,000 
it  WISH-TV  (8)  ABC,  CBS,  DuM;  Boiling;  524,710 
U  WTTV  (4)  See  Bloomington 
!  .afayettet — 

•WFAM-TV  (59)  CBS,  DuM;  Rambeau;  66,500 
iuncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Hol- 

man.  Walker;  101,000 
■lotre  Dame  (South  Bend)t — 

WNDU-TV  (46)  NBC;  Meeker;  8/12/54-7/15/55 
3rincetont — 

WRAY-TV  (52)  See  footnote  (c) 
South  Bend — 

I-  WSBT-TV  (34)  CBS,  DuM;  Raymer;  206,473 

Terre  Haute — 

WTHI-TV  (10)  ABC,  CBS,  DuM;  Boiling;  147,267 
aterloo  (Fort  Wayne)  — 
WINT  (15)  ABC,  CBS;  H-R;  133,478 
IOWA 

mes — 

WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  289.940 

jZledar  Rapids — 

W-KCRG-TV  (9)  ABC,  DuM;  Venard;  116,333 

iWMT-TV  (2)  CBS;  Katz;  259,300 
2M*,Davenport  (Moline,  Rock  Island)  — 

-kWOC-TV  (6)  NBC;  Free  &  Peters;  295.156 
jDes  Moines — 

S^KGTV  (17)  ABC;  Hollingbery;  76,500 
••WHO-TV  (13)  NBC;  Free  &  Peters;  302,000 
j    Cowles  Broadcasting  Co.  (8)  Initial  Decision 

8/26/54 
jFort  Dodget  

!►  KQTV  (21)  NBC,  DuM;  Pearson;  22,100 
Mason  City — 
Mwa*  KGLO-TV  (3)  CBS,  DuM;  Weed;  135,932 
ilSioux  City — 

Eft-  KTIV  (4)  NBC,  ABC,  DuM;  Hollingbery;  152,835 
|*-KVTV  (9)  ABC,  CBS,  DuM;  Katz;  152,835 
Waterloo — 

^KWWL-TV    (7)    NBC.    DuM;  Headley-Reed; 

140,763 

KANSAS 

Great  Bendt— 

►  KCKT  (2)  NBC;  Boiling;  126,258 
Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  199,012 
Manhattant — 

KSAC-TV  (*8)  7/24/53-Unknown 
Pittsburgt— 

►  KOAM-TV  (7)  ABC,  NBC,  DuM;  Katz,  86,587 
Topeka — 

►  WIBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 

426,427 
Wichita— 

►  KAKE-TV  (10)  ABC;  Hollingbery;  195,110 

►  KEDD  (16)  NBC;  Petry;  124.311 
Wichita  Tv  Corp.  (3)  Initial  Decision  8/»/f4 

KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry:  i/14/52-Unknown 
Henderson  (Evansville,  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  78,395 
Lexingtont — 

WLAP-TV  (27)  12/3/93-Unknown 

WLEX-TV    (18)    NBC,    ABC,    DuM;  Forjoe; 
4/13/54-3/5/55  (granted  STA  Jan.  20) 
Louisville — 

►  WAVE-TV  (3)  ABC.  NBC,  DuM;  NBC  Spot 

Sis.;  434,912 

►  WHAS-TV  (11)   CBS;  Harrington,  Righter  & 
Parsons.  See  footnote  (b) 

WKLO-TV  (21)  See  footnote  (c) 
WQXL-TV  (41)  Forjoe;  1/15/53-Unknown 
Newportt — 

WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Alexandria — 

►  KALB-TV  (5)  Weed 
Baton  Rouge — 

►  WAFB-TV  (28)  ABC,  CBS,  DuM;  Young;  78,000 
WBRZ  (2)  Hollingbery;  1/28/54-4/15/55 

Lafayettet — 

KLFY-TV  (10)  9/16/53-7/1/55 
take  Charles— 

►  KPLC-TV  (7)  ABC,  NBC;  Weed;  55,935 

►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  37.000 
Monroe — 

►  KNOE-TV  (8)  CBS,  NBC.  ABC.  DuM;  H-R; 

199,000 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Unknown 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 

►  WDSU-TV  (6)  ABC,  CBS,  NBC.  DuM;  Blair; 
306,096 

►  WJMR-TV    (61)    ABC.    CBS.    DuM;  Boiling; 
108,992 

Shreveport — 

►  KSLA  (12)  ABC.  CBS,  NBC,  DuM;  Raymer; 
75.600 

Shreveport  Tv  Co.  (12)  Initial  Decision  6/7/54- 
See  footnote  (d) 

KTBS  Inc.  (3)  2/16/55-Unkno\«n 


ets 


MAINE 

Bangor — 

»►  WABI-TV  (5)  ABC.  CBS,  NBC.  DuM;  Holling- 
bery; 79,104 

►  WTWO  (2)  CBS;  Venard 
Lewlston — 

►  WLAM-TV  (17)  DuM;  Everett-McKlnney; 

24.000 
Poland  Spring— 

►  WMTW    (8)    ABC.    CBS,    DuM;  Harrington, 

Righter  &  Parsons;  259.933 
Portland— 

►  WCSH-TV  (6)  NBC,  DuM;  Weed;  150.004 

►  WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 
WPMT  (53)  See  footnote  (c) 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC.  DuM;  Harrington.  Righter 

&  Parsons;  588,336 

►  WBAL-TV  (11)  NBC;  Petry;  588,336 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  588,336 
WTLF  (18)  12/9/53-Unknown 

Cumberlandt — ■ 

WTBO-TV  (17)  11/12/53-Unknown 

Salisburyt — 

►  WBOC-TV  (16)  ABC.  CBS,  DuM;  Burn-Smith; 

49,315 

MASSACHUSETTS 
Adams  (Pittsfield)— 

►  WMGT  (19)  DuM;  Walker;  169,015 
Boston — 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,279,776 
WGBH-TV  (*2)  7/16/53- April  '55 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,279,776 
Brocktont — 

WHEF-TV  (62)  7/30/53-Unknown 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

178,800 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  168,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  168,000 
Worcester — 

WAAB-TV  (20)  Forjoe;  8/12/53-Unknown 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  76,212 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  24,000 
WUOM-TV  (*26)  11/4/53-Unknown 

Battle  Creek— 

WBCK-TV    (58)    Headley-Reed;  11/20/52-Un- 
known 

Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC.    DuM;  Headley-Reed: 

289,793 
Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  64,920 
Detroit — 

WBID-TV  (50)  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS;  Katz;  1,553,200 
WTVS  (*56)  7/14/54-Unknown 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,468,000 

►  WXYZ-TV  (7)  ABC;  Blair;  1,469,600 

►  CKLW-TV  (9)  1,496,000.   See  Windsor,  Ont. 
East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WJRT  (12)  5/12/54-Unknown 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC.  NBC.  DuM;  Katz;  488.4W 

WMCN  (23)  9/2/54-Unknown 
Kalamazoo — 

►  WKZO-TV  (3)  CBS,  ABC,  NBC,  DuM:  Avery- 

Knodel:  539,390 
Lansing — 

►  WTOM-TV  (54)  ABC,  DuM;  Everett-McKinney: 

55,000 

►  WJIM-TV  (G)  ABC,  CBS,  NBC;  Petry;  417,000 
Marquettet — 

WAGE-TV  (6)  4/7/54-Unknown 
Muskegont — 

WTVM  (35)  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland)  — 

►  WKNX-TV  (57)  ABC.  CBS;  Gill-Perna;  140.000 
Traverse  Cityt — 

►  WPBN-TV  (7)  NBC;  Holman;  36.965 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Pearson;  95,951 
Duluth  (Superior,  Wis.) — 

►  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  78,500 

►  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Hibbingt— 

KHTV  (10)  1/13/54-Unknown 
Minneapolis  (St.  Paul)— 

►  KEYD-TV  (9)  DuM;  H-R 

►  WCCO-TV  (4)  CBS;  Free  &  Peters;  570,600 

►  WTCN-TV  (11)  ABC;  Blair;  570,600 


THE  MOST  POWERFUL  TV  STATION  IN  NORTH  AMERICA! 


Yen  Can  SEKVI...SUI  mil  ftOflT  Well 


M  CKLW-TV's 

MILLION  DOLLAR 
MOVIES  t 


YOUR  AUDIENCE 
WILL  SEE... 

The  Finest  collection  of  First  Run 
Movies  ever  scheduled  in  the 
Detroit  Market. 


X 


V 


YOUR  CLIENT 
WILL  PROFIT  WITH . 

Six  participating  film  commercials 
per  week  in  a  repeated  First  Run^ 
Movie  Schedule  m  high  rated 
premium  time. 

N 


YOUR  COMMERCIALS 
SELL  TO  AN  ESTABLISHED 
AUDIENCE . . . 


V 


It  all  adds  up  to  a  million  dollar  bar- 
gain so  write,  wire  or  phone  your 
Adam  J.  Young  Representative  or 


Based  on  current  performances  First   1  • 
Run  Movies  repeated  four  times  weekly  j 
have    produced   a   cumulative  ARB 
Rating  of  50.1    .  .   .  600,000  TV  y 
homes   with   an   average   of   2.5  / 
viewers  per  set  at  a  cost  of  76c  per  J/ 
thousand  viewers. 


CKLW-TV  channel  9,  Detroit 


J.  E.  Camprau  President 


Broadcasting 


Telecasting 


Match  7,  1955 


Pace  113 


FOR  THE 


RECORD 


Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  95,833 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  570,600 

►  WMIN-TV  (11)  ABC;  Blair;  570,600 

MISSISSIPPI 

Biloxit— 

Radio  Assoc.  Inc.  (13)  Initial  Decision  7/1/34 

(case  has  been  reopened) 
Columbust — 

WCBI-TV  (4)  McGillvra;  7/28/54-Summer  '55 

J 3 cksOR  

»►  WJTV  (25)  CBS,  DuM;  Katz;  68.404 

►  WLBT  (3)  NBC;  Hollingbery;  122,765 

►  WSLI-TV  (12)  ABC;  Weed;  110.000 
Meridiant — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC.  CBS,  NBC.  DuM;  Head- 

ley -Reed;  56,800 
Tupelot— 

WTWV  (9)  12/8/54-Fall  '55 

MISSOURI 

Cape  Girardeau — 

►  KFVS-TV  (12)  CBS,  NBC,  DuM;  Headley-Reed; 

115,000 
Claytont— 

KFUO-TV  (30)  2/5/53-Unkn»wn 
Columbia — 

►  KOMU-TV   (8)  ABC.  CBS.  NBC.  DuM;  H-R; 
53,048 

Festust — 

KACY  (14)  See  footnote  (c) 
Hannibalt  (Quincy.  111.)— 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  150,504 

►  WGEM-TV  (10)  See  Quincy,  111. 
Jefferson  Cityt— 

►  KRCG  (13)  CBS;  Hoag-Blair,  Blair-Tv 
Joplin — 

►  KSWM-TV  (12)  CBS;  Venard;  81.270 
Kansas  City — 

►  KCMO-TV  (5)  ABC,  CBS,  DuM;  Katz;  475,064 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  475,064 

►  WDAF-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  475,064 
Kirksvillet — 

KTVO  (3)  12/16/53-Unknown 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  125,300 


$54.00 
Professional 
Special 
Price 


ll 


On  the  Air"  Timer 


Designed  especially  for  Radio  and  TV! 

Tells  you  exactly  how  much  air  time  remains 
— in  a  single  glance! 

NOW— keep  your  mind  on  your  program  and  not 
on  »he  clock!  Now,  know  whether  to  "stretch 
it  out"  or  "wind  it  up"  with  split-second  ac- 
curacy—and without  distracting  calculations! 

•  SYNCHRONIZED  HANDS  can  be  set  for  any 
combination  of  minutes  and  seconds  on  easy- 
to-read  black  and  red  reverse  dials.  STAND- 
ARD OUTER  DIAL  PERMITS  USE  AS  CON- 
VENTIONAL STOP  WATCH! 

•  STOP  AND  GO  ACTION:  Invaluable  at  re- 
hearsals;  can  be  started  and  stopped  at  "times 
out,"  always  tells  you  how  much  time  left. 

From  the  Makers  of  the  Famous  Minerva  Stopwatokl 
We  are  headquarters  for 

STOP-WATCH  REPAIRS  and  SERVICING 

All  makes;  prompt  service 
New  Color  Cataloa  Nov  Ready— Write  Today 

M.  DUCOMMUN  COMPANY 

Specialists  In  Timing  Instruments 
580  Fifth  Ave.,  New  York  36  •  PLaxa  7-2540 
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St.  Louis — 

»►  KETC  (»9)  500.000 

►  KSD-TV  (5)  ABC,  CBS.  NBC;  NBC  Spot  Sl».; 

732,884 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42)  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVI  (54)  See  Belleville,  111. 

Sedaliat— 

►  KDRO-TV  (6)  Pearson;  57,000 
Springfield— 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  62,370 

►  KYTV  (3)  NBC;  Hollingbery;  69,300 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed;  20,000 

Buttet— 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TV  (6)  ABC;  No  estimate  given 
Great  Fallst — 

►  KFBB-TV   (5)   CBS,  ABC,  DuM;  Hoag-Blair, 

Blair-Tv;  20,000 
Missoulat — 

►  KGVO-TV  (13)  ABC.  CBS.  NBC.  DuM;  Gill- 

Perna;  18,000 

NEBRASKA 

Hastingst — ■ 

The     Seaton    Publishing    Co.     (5)  2/11/55- 
Unknown 
Kearney  (Holdrege) — 

►  KHOL-TV  (13)  ABC.  CBS,  NBC,  DuM;  Meeker; 

53,492 
Lincoln — 

►  KOLN-TV  (10)  ABC,  CBS.  DuM;  Avery-Kno- 
del:  111.006 

►  KUON-TV  (*12)  72,849 
Omaha — 

►  KMTV  (3)  ABC,  CBS.  DuM:  Petry:  286,000 
»►  WOW-TV  (6)  NBC,  DuM;  Blair;  286,000 
Scottsblufft — 

KSTF  (10)  8/18/54-Unknown 

NEVADA 

Hendersont — 

►  KLRJ-TV  (2)  NBC;  Pearson 
Las  Vegas — 

►  KLAS-TV  (8)  CBS,  ABC,  DuM;  Weed;  21,244 
Reno — 

►  KZTV  (8)   ABC.  CBS,  NBC.  DuM;  Pearson; 

17.250 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45)  4/22/53-Unknown 
Manchester — 

»►  WMUR-TV  (9)  ABC.  DuM;  Weed;  381,338 
Mt.  Washingtont — 

►  WMTW  (8)  See  Poland  Spring,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  6.000 
Atlantic  City — 

WFPG-TV  (46)  See  footnote  (c) 

WOCN  (52)  1/8/53-Unknown 
Camdent — 

WKDN-TV  (17)  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Petry;  4,290,000 
New  Brunswickf — 

WTLV  («19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC.  DuM;  Hollingbery;  50,000 

►  KOB-TV  (4)  NBC;  Branham;  53,496 

►  KGGM-TV  (13)  CBS;  Weed;  53,496 
Roswellt — 

►  KSWS-TV  (8)  NBC.  ABC.  CBS.  DuM;  Meeker; 

25,427 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,   CBS.   DuM;  Boiling; 

152.000 

WTRI  (35)  See  footnote  (c) 
WTVZ  (»17)  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12)   ABC.  CBS.  NBC.  DuM;  Boi- 

ling; 317,290 
WQTV  (»46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 
Buffalo— 

►  WBEN-TV  (4)   ABC.  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  445,151.  See  footnote  (a). 
WBUF-TV  (17)  See  footnote  (c) 

►  WGR-TV  (2)  NBC,  ABC,  DuM;  Headley-Reed; 

447,938.  See  footnote  (a). 
WTVF  (*23)  7/24/52-Unknown 
Carthage  (Watertown) — 

►  WCNY-TV  (7)  CBS,  ABC,  DuM;  Weed;  58,590 
Elmira — 

WTVE  (24)  See  footnote  (c) 
Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-Unknown 
WIET  (»14)  1/8/53-Unknown 
Kingston — 

►  WKNY-TV  (66)  ABC,  CBS.  NBC.  DuM;  Meeker; 

27,100 

Lake  Placid  t(Plattsburg) — 

►  WIRI  (5)  Young 
New  York — 

►  WABC-TV  (7)  ABC;  Weed;  4,290.000 

►  WABD  (5)  DuM;  Avery-Knodel;  4.290,000 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,290.000 


WGTV  C25)  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,290,000 

►  WPIX  (11)  Free  &  Peters;  4,290.000 

»►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,290.000 
»►  WATV  (13)  See  Newark.  N.  J. 
Rochester — 

WCBF-TV  (15)  6/10/53-Unknown 

►  WHAM-TV  (5)  NBC;  Hollingbery;  300,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKlnney 

281,790 

WRNY-TV  (27)  4/2/53-Unknown 
WROH  (»21)  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  281.790 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spc 

Sis.;  419,000 
Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  358,30 
WHTV  (*43)  9/18/52-Unknown 

►  WSYR-TV   (3)   NBC;   Harrington,  Righter 

Parsons;  358,300 
Utica— 

►  WKTV   (13)    ABC,  CBS,  NBC,   DuM;  Cooke 

157,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  CBS,  NBC;  Boiling;  33.000 

►  WLOS-TV  (13)  ABC,  DuM;  Venard;  298,130 
Chapel  Hillt— 

►  WUNC-TV  (»4) 

Charlotte — 

►  WQMC  (36)  ABC,  NBC;  Boiling;  56,338 

►  WBTV  (3)  CBS,  ABC.  NBC,  DuM;  CBS  Spc 

Sis.;  466,402 
Durham —  ' 

►  WTVD  (11)  ABC,  NBC;  Headley-Reed;  185.65 
Favettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WTVX  (48)  4/7/54-Unknown 
Greensboro — 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harringtoi 

Righter  &  Parsons;  301.108 
Greenville — 

►  WNCT   (9)   ABC,  CBS,  NBC,  DuM;  Pearsor 

98,070 
New  Bernt — 

Nathan  Frank  (13)  2/9/55-Unknown 
Raleigh — 

►  WNAO-TV    (28)    ABC,    CBS.    DuM;  Averj 

Knodel;  124,440 
Washingtont — 

WITN  (7)  10/27/54-Unknown 
Wilmingtont — 

►  WMFD-TV  (6)  ABC,  NBC;  Weed;  50,003 
WTHT  (3)  2/17/54-Unknown 

Winston-Salem — 

H-WSJS-TV  (12)  NBC;  Headley-Reed;  257.600 

►  WTOB-TV  (26)  ABC;  DuM;  H-R;  84,300 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV   (5)    CBS,  NBC,  DuM;  Hoag-Blai 

Blair-Tv;  26,261 
Fargot — 

►  WDAY-TV  (6)  ABC,  CBS.  NBC,  DuM;  Free  , 

Peters:  65.000 
Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
Minott— 

►  KCJB-TV  (13)  ABC.  CBS.  NBC,  DuM:  Weec 

26.000 
Valley  Cityt— 

►  KXJB-TV  (4)  CBS,  DuM;  Weed;  69,981 

OHIO 

Akron — 

►  V/AKR-TV  (49)  ABC;  Weed;  174,066 
Ashtabulat — 

►WICA-TV  (15)  25,000 
Cantont — 

Trl-Cities  Telecasting  Inc.  (29)  Initial  Decisio 
11/17/54 
Cincinnati — 

►  WCET  (*48)  2,000 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  724,140 

►  WKRC-TV  (12)  CBS;  Katz;  662,236 

►  WLWT  (5)  NBC;  WLW  Sis.;  525,000 
WQXN-TV  (54)  Forjoe;  5/14/53-Unknown 

Cleveland — 

WERE-TV  (65)  6/18/53-Unknown 

►  WEWS  (5)  ABC,  DuM;  Branham;  1,077,580 
WHK-TV  (19)  11/25/53-Unknown 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.:  1.045,000 

►  WXEL  (8)  CBS,  ABC;  Katz;  1,085,000 
Columbus — 

►  WBNS-TV  (10)  CBS:  Blair;  427,239 
»►  WLWC  (4)  NBC;  WLW  Sis.;  350,800 

WOSU-TV  (»34)  4/22/53-Unknown 

►  WTVN-TV  (6)  ABC,  DuM;  Katz;  381.451 
Dayton — 

►  WHIO-TV  (7)  CBS.  DuM;  Hollingbery;  637,3: 
WIFE  (22)  See  footnote  (c) 

►  WLWD  (2)  ABC,  NBC;  WLW  Sis.;  320,000 
Elyriat— 

WEOL-TV  (31)  2/11/54-Unknown 
Lima — 

WTMA-TV  (35)  Weed;  1/24/52-Unknown 

►  WLOK-TV  (73)  NBC;  H-R;  71.285 
Mansfieldt — 

WTVG  (36)  6/3/54-Unknown 
Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Unknown 
Steubenville  (Wheeling,  W.  Va.)— 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 


Directory  information  is  in  following  order:  ca 
letters,  channel,  network  affiliation,  national  rej 
resentative;  market  set  count  for  operating  sti 
tions;  date  of  grant  and  commencement  targ< 
date  for  grantees. 
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'oledo — 

■  WSPD-TV  (13)  ABC,  CBS.  NBC.  DuM;  Katz; 
310.170 

WTOH-TV  (79)  10/20/54-Unknown 
Toungstown — 

WFMJ-TV  (21)  NBC;  Headley-Reed;  149,000 
-WKBN-TV    (27)    ABC,    CBS,    DuM;  Raymer; 

148.588 
lanesville — 

►  WHIZ-TV  (18)  ABC,  CBS,  NBC,  DuM:  Pear- 
son; 45.000 

OKLAHOMA 


"St  ) 


vara 


Weti 


TIM 


Vda— 

►  KTEN  (10)  ABC;  Venard;  180,000 
Vrdmoret — 

KVSO-TV  (12)  5/12/54-Unknown 
Snidt— 

►  KGEO-TV  (5)  ABC;  Pearson;  118.000 
lawtont — 

•-KSWO-TV  (7)  DuM;  Pearson;  54.540 
iVtiamit— 

KMIV  (58)  4/22/53-Unknown 
Muskogeet — 

KTVX  (8)  ABC.  DuM;  Avery-Knodel;  248.750 
Oklahoma  City — 

KETA  (*13)  12/2/53-Unknown 
KMPT  (19)  See  footnote  (c) 

►  KTVQ  (25)  ABC;  167,381 
KWTV  (9)  CBS.  DuM;  Avery-Knodel;  256,102 
WKY-TV  (4)  ABC,  NBC;  Katz;  313,060 

Tulsa — 

KCEB  (23)  See  footnote  (c) 
KOTV  (6)  CBS;  Petry;  248,650 
KSPG  (17)  2/4/54-Unknown 
»-KVOO-TV  (2)  NBC;  Blair;  242,000 
KOED-TV  (*11)  7/21/54-Unknown 

OREGON 

Eugene — 

►  KVAL-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

40,109 
Klamath  Fallst— 

KFJI-TV  (2)  Grant;  12/2/54-Summer  '55 
Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Hoag- 

Blair,  Blair-Tv;  26.425 
Portland — 

KLOR  (12)  ABC;  Hollingbery:  7/22/54-3/9/53 

►  KOIN-TV    (6)    ABC.    CBS;    CBS    Spot  Sis.; 
287,400 

►  KPTV  (27)  NBC,  DuM;  NBC  Spot  Sis.;  219,744 
North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/54 

Salemt — 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 

►  WFMZ-TV  (67)  Avery-Knodel;  32,000 
WQCY  (39)  Weed;  8/12/53-Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 

490,528 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  89,307 

Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  84,915 

!  Erie— 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  208.500 
WLEU-TV  (66)  12/31/53-Unknown 

►  WSEE  (35)  CBS,  DuM;  Avery-Knodel;  58.820 
Harrisburg — 

►  WCMB-TV  (27)  Forjoe 

►  WHP-TV  (55)  CBS;  Boiling;  193.002 

►  WTPA  (71)  ABC,  NBC;  Headley-Reed;  193.002 
Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  ABC.  CBS.  DuM:  Weed 

►  WJAC-TV   (6)   CBS,  ABC,  NBC,  DuM;  Katz; 

850,566 

►  WGAL-TV  (8)  CBS.  NBC,  DuM;  Meeker;  602,350 
WWLA  (21)  5/7/53-Unknown 

Lebanont — 

WLBR-TV  (15)  See  footnote  (c)  (expects  to  be 
back  on  air  April  1) 
New  Castle — 

WKST-TV  (45)  See  footnote  (c) 
•  Philadelphia— 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,904,946 

►  WFIL-TV  (6)  ABC,  DuM;  Blair:  2.043,972 
WIBG-TV  (23)  10/21/53-Unknown 

►  WPTZ  (3)  NBC  Free  &  Peters;  1,947,322 
Pittsburgh— 

►  KDKA-TV  (2)  CBS,  NBC,  DuM;  Free  &  Peters; 

1.134,110 

►  WENS  (16)  ABC,  CBS.  NBC;  Petry;  475.000 
WKJF-TV  (53)  See  footnote  (c) 

►  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

*■  WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

95,000 

►  WHUM-TV  (61)  CBS;  H-R;  219.370 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery:  200.000 

►  WGBI-TV  (22)  CBS;  Blair;  210,000 

►  WTVU  (73)  Everett-McKinney;  250,000 

Sunburyt — 

Sunbury  Bcstg.  Corp.  (38)  2/9/55-Unknown 

Wilkes-Barre —  ,   „„„ 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  225,000 

►  WILK-TV    (34)    ABC.    DuM;  Avery-Knodel: 

250.000 

Williamsportt—  . .  ,,  „  ,«„ 

WRAK-TV   (36)   Everett-McKinney;  11/13/52- 
Fall  "55 
York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  87,400 

►  WSBA-TV  (43)  ABC;  Young;  88.000 


RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,404,002 

►  WNET  (16)  ABC;  Raymer;  82,000 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed ST  A  9/23/53) 

SOUTH  CAROLINA 

Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  127,200 
Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV    (5)    ABC.   CBS;    Free   &  Peters; 

153,517 

►  WUSN-TV  (2)  NBC;  H-R;  138,500 
Columbia — 

►  WCOS-TV    (25)    ABC,    DuM;  Headley-Reed; 

72.000 

►  WIS-TV  (10)  NBC.  DuM;  Free  &  Peters;  138.992 

►  WNOK-TV  (67)  CBS;  Raymer;  75,000 
Florence — 

►  WBTW  (8)  CBS,  NBC.  ABC,  DuM;  CBS  Spot 

Sis.;  111,340 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  443,850 

►  WGVL  (23)  ABC,  DuM,  H-R;  113,000 


Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Unknown 

SOUTH  DAKOTA 

Rapid  Cityt— 

KOTA-TV  (3)  12/8/54-6/1/55 
Sioux  Falls— 

►  KELO-TV  (11)  ABC.  CBS.  NBC.  DuM;  Raymer; 

112,387 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC.  CBS.  NBC,  DuM;  Bran- 

ham;  127,341) 
Mountain   City   Tv   Inc.    (3)    Initial  Decision 
7/5/54 
J<i  c  k  s  o  n  \  —~~ 

WDXI-TV    (7)    Burn-Smith;  12/2/53-3/6/55 
(granted  ST  A  Feb.  4) 
Johnson  City — 

►  WJHL-TV  (11)  ABC.  CBS,  NBC,  DuM;  Pear- 

son; 129,360 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  103,970 
WBIR-TV  (10)  Initial  Decision  1/5/55 

►  WTSK-TV    (26)    ABC,    CBS,    DuM;  Pearson; 

80,050 


would  rub 
his  eyes  in 
amazement! 


Yes  .  .  .  things  have  changed  since  General 
Custer  set  out  from  Bismarck  in  the 
1870's  for  the  ill-fated  battle  of  the 
Little  Big  Horn! 

He  wouldn't  recognize  the  office  buildings 
and  industrial  plants  which  now  crowd 
North  Dakota's  capital  city  ...  or  the 
surrounding  countryside,  once  roamed  by 
the  Sioux,  now  dotted  with  prosperous 
farms.    Today  this  is  the  land  of  agri- 
culture, of  oil — and  television  sets! 

And  .  .  .  what  the  good  name  KFYR  has 
meant  to  radio  listeners  for  the  last  30 
years,  KFYR-TV  (with  100,000  watts  of 
maximum  power)  now  means  to  increasing 
thousands  of  TV-viewers.     May  we 
whet  your  further  interest  with  some 
interesting  facts?  We've  got  'em,  so  has 
Blair-TV,  Inc. 
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Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  336,442 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  336,442 
WREC  Broadcasting  Service  (3)  Initial  Deci- 
sion 8/27/54 

Nashville — 

►  WSLX-TV  (8)  ABC.  DuM.;  Hollingbery;  230.130 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  208,985 
Old  Hickory  (Nashville)  — 

►  WLAC-TV  (5)  CBS;  Katz;  224,519 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  42,240 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  H-R;  68,238 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  68,238 
Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC.  DuM;  Raymer; 

106,876 
Beaumontt — 

►  KBMT  (31)  ABC,  NBC.  DuM;  Forjoe;  40.000 
KFDM-TV  (6)   CBS;  Free  &  Peters;  8/4/54- 

4/1/55 
Big  Springt— 

KBST-TV  (4)  CBS;  Pearson;  7/22/54- July  '55 
Corpus  Christit — 

►  KVDO-TV  (22)  NBC,  ABC,  CBS,  DuM;  Young, 
Brown;  38,850 

Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/S4 
K-SIX  Tv  Inc.  (10)  Initial  Decision  1/20/55 

Dallas  

KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-Unknown 

►  KRLD-TV  (4)  CBS;  Branham;  448,000 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  448,000 
El  Paso — 

KOKE  (13)  Forjoe;  3/18/54-Unknown 

►  KROD-TV    (4)    ABC.   CBS.   DuM;  Branham; 

65,878 

►  KTSM-TV  (9)  NBC;  Hollingbery;  63,868 
Ft.  Worth— 

►  WBAP-TV  (5)  ABC,  NBC;  Free  &  Peters; 

450,000 

KFJZ-TV  (11)  H-R;  9/17/54-Spring  '55 
Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  378.000 
Harlingent  (Brownsville.  McAllen,  Weslaco) — 

►  KGBT-TV  (4)  ABC.  CBS.  DuM;  H-R;  48,275 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 

►  KPRC-TV  (2)  NBC;  Petry;  396,000 

►  KTRK-TV  (13)  ABC,  DuM;  Blair;  396,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (»8)  300.000 

KXYZ-TV  (29)  6/18/53-Unknown 
Longviewt — 

►  KTVE  (32)  Forjoe;  40,000 
Lubbock — 

►  KCBD-TV  (11)  ABC,  NBC;  Raymer;  75,164 

►  KDUB-TV    (13)    CBS.    DuM;  Avery-Knodel; 

67,878 

KFYO-TV  (5)  Katz:  5/7/53-Unknown 
Lufkint — 

KTRE-TV    (9)    NBC;    Venard;  11/17/54-7/1/55 
(Station   will   receive   NBC   programs  from 
KPRC-TV  Houston  but  is  not  an  NBC  affili- 
ate.) 
Midland — 

►  KMID-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

39,250 
Odessat — 

Odessa  Tv  Co.  (7)  Initial  Decision  11/18/54 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Melville;  38,598 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12/54-April  '55 

►  KENS-TV  (5)  ABC.  CBS,  DuM;  Free  &  Peters; 

237  255 

►  WOAI-TV  (4)  ABC.  NBC;  Petry;  236,912 
Sweetwatert — 

KPAR-TV   (12)   CBS;  Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  109,342 
Texarkana  (also  Texarkana,  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  108,270 
Tylert— 

KETX  (19)  See  footnote  (c) 

►  KLTV   (7)   ABC,   CBS,  NBC,  DuM;  Pearson: 

80,294 
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Wacot— 

►  KANG-TV    (34)    CBS,    ABC,    DuM;  Raymer; 

48  922 

KWTX-TV  (10)  Pearson;  12/1/54-April  '55 
Weslacof  (Brownsville,  Harlingen,  McAllen)  — 

►  KRGV-TV  (5)  NBC;  Raymer;  47,673 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  88,430 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Salt  Lake  City— 

►  KSL-TV  (5)  CBS.  DuM;  CBS  Spot  Sis.;  167,200 

►  KTVT  (4)  NBC;  Katz;  167,200 

►  KUTV  (2)  ABC;  Hollingbery;  181,500 

VERMONT 

Montpeliert — 

►  WMVT  (3)  ABC,  CBS,  NBC;  Weed;  113,000 

VIRGINIA 

Bristolt— 

Appalachian  Broadcasting  Corp.  (5)  Initial  De- 
cision 2/1/55 
Danvillet — 

WBTM-TV  (24)  See  footnote  (c) 
Hampton  (Norfolk) — 

►  WVEC-TV    (15)    NBC,    DuM;  Avery-Knodel; 

131,000 
Harrisonburg — 

►  WSVA-TV  (3)  ABC.  CBS.  NBC,  DuM;  Pearson; 

104,570 
Lynchburg — 

►  WLVA-TV  (13)  ABC.  CBS.  DuM;  Hollingbery; 

179,100 
Newport  News  — 

►  WACH-TV  (33)  Walker 
Norfolk— 

►  WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  349,467 
WTOV-TV  (27)  See  footnote  (c) 
Beachview  Bcstg.  Corp.  (10)  Initial  Decision 

12/23/54 

►  WVEC-TV  (15)  See  Hampton 
Petersburgt — 

WPRG  (8)  9/29/54-Unknown 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  481,193 

Richmond  Tv  Corp.  (12)  Initial  Decision  2/21/55 
Roanoke — 

►  WSLS-TV    (10)    ABC,    NBC;  Avery-Knodel; 

311.001 

WASHINGTON 

Bellingham — 

►  KVOS-TV  (12)  CBS,  DuM;  Forjoe;  158.653 
Pascot — 

►  KEPR-TV  (19)  39,500 
Seattle  (Tacoma)— 

►  KING-TV  (5)  ABC;  Blair;  415,500 

►  KOMO-TV  (4)  NBC;  Hollingbery;  415,500 

►  KCTS  (»9) 

KCTL  (20)  4/7/54-Unknown 
Spokane — 

►  KHQ-TV  (6)  NBC;  Katz;  100.410 

►  KREM-TV  (2)  ABC;  Petry;  99,247 

►  KXLY-TV  (4)  CBS.  DuM;  Avery-Knodel:  99,553 
Tacoma  (Seattle) — 

►  KTVW    (13)    Barry,   N.   Y.;    Clark,  Chicago; 

415,500 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  415,500 
Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS.  NBC.  DuM;  Weed; 

39,500 

WEST  VIRGINIA 

Bluefieldt— 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
Charleston — 

►  WCHS-TV    (8)    ABC.   CBS,   DuM;  Branham; 

402,584 

WKNA-TV  (49)  See  footnote  (c) 
Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-Spring  '55 
Fairmontt — 

WJPB-TV  (35)  See  footnote  (c) 
Huntington — 

►  WSAZ-TV  (3)  NBC.  ABC;  Katz;  491.728 
WHTN-TV  (13)  9/2/54-Spring  '55 

Oak  Hill  (Beckley)t— 

►  WOAY-TV  (4)  ABC;  Weed 
Parkersburg — 

►  WTAP  (15)  ABC.  NBC.  DuM;  Forjoe;  35.802 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC,  NBC;  Hollingbery;  304,289 

►  WSTV-TV  (9)  See  Steubenvllle,  Ohio 

WISCONSIN 

Eau  Claire— 

►  WEAU-TV  (13)  ABC.  NBC,  DuM;  Hollingbery; 

75,000 
Green  Bay — 

►  WBAY-TV  (2)  ABC.  CBS,  DuM;  Weed;  210,000 

WFRV-TV   (5)   ABC;   Headley-Reed;  3/10/54- 

4/14/55 

►  WMBV-TV  (11)  See  Marinette 

►WKBT  (8)  ABC.  CBS.  NBC.  DuM;  Raymer: 
52.000 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  103.000 

►  WMTV  (33)  ABC.  NBC.  DuM;  Boiling;  75.000 
Badger    Television    Co.    (3)    Initial  Decliten 

7/31/54 

Marinettet —  (Green  Bay) — 

►  WMBV-TV  (11)  ABC.  NBC;  Venard;  175.000 
Milwaukee — 

►  WCAN-TV  (25)  Rosenman;  408,900 

►  WXIX  (19)  CBS;  CBS  Spot  Sis.;  393,255 


►  WTMJ-TV  (4)   NBC;  Harrington.  Righter  t 

Parsons;  755,691 

►  WTVW  (12)  ABC,  DuM;  Petry 
Neenah — 

WNAM-TV  (42)  See  footnote  (e) 
Superiorf  (Duluth,  Minn.) — 

►  WDSM-TV    (6)    CBS,  DuM;   Free   &  Peters 

101,200 

►  KDAL-TV  (3).  See  Duluth.  Minn. 
Wausau — 

►  WSAU-TV  (7)  ABC,  CBS,  NBC,  DuM;  Meeker 

52,400 

WYOMING 

Cheyennet — 

►  KFBC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling 

bery;  46,100 

ALASKA 

Anchoraget — 

►  KENI-TV  (2)  ABC,  CBS;  Weed;  14,000 

►  KTVA  (11)  NBC.  DuM;  Alaska  Radio-Tv  Sl«. 

15.000 
Fairbankst — 

KFAR-TV  (2)   ABC.  CBS;  Weed;  7/1/53-TJn 
known  (granted  STA  Feb.  15) 

►  KTVF  (11)  DuM;  Alaska  Radio-Tv  Sales 

HAWAII 

Hilot— 

KHBC-TV  (9)  1/19/55-Unknown 
Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  65,000 

►  KONA  (11)  NBC;  NBC  Spot  Sis.;  62,000 

►  KULA-TV  (4)  ABC.  DuM;  Young;  69,000 
Wailukut— 

KMAU  (3)  1/19/55-TJnknown 

PUERTO  RICO 

Mayaguezt — 

Radio  Americas  Corp.  (5)  1/27/55-Unknown 
San  Juant — 

►  WAPA-TV   (4)   ABC,  NBC,  DuM;  Carlbbeai 

Networks*  43  345 

►  WKAQ-TV'(2)'CBS;  Inter-American;  65,000 

Dept.  of  Education  of  Puerto  Rico  (*6)  2/2/55 
Unknown 

CANADA 

Calgary,  Alta  — 

►  CHCT-TV  (2)  CBC;  All  Canada,  Weed;  11,000 
Edmonton,  Alta. — 

►  CFRN-TV  (3)  CBC;  Radio  Rep.,  Young;  12,00 
Halifax,  N.  S.t— 

►  CBHT  (3)  CBC,  CBS 
Hamilton,  Ont. — 

►  CHCH-TV   (11)  CBC,  CBS,  NBC;  All-Canada 

Young;  316,101 
Kingston,  Ont.t— 

►  CKWS-TV  (11)  Weed;  30.000 
Kitchener.  Ont. — 

►  CKCO-TV  (13)  CBC,  CBS;  Hardy,  Weed;  85.000 
London,  Ont. — 

►  CFPL-TV  (10)  CBC.  ABC.  CBS,  NBC,  DuM 

All-Canada,  Weed;  95,000 
Montreal,  Que. — 

►  CBFT  (2)  CBC  French;  CBC;  221.216 

►  CBMT  (6)  CBC;  CBC;  221,216 
Ottawa,  Ont.— 

►  CBOT  (4)  CBC;  CBC;  38.500 
Port  Arthur,  Ont. — 

►  CFPA-TV  (2)  CBC;  All-Canada,  Weed;  6,000 
Quebec  City,  Que. — 

►  CFCM-TV  (4)  CBC;  Hardy.  Weed;  6,000 
Regina,  Sask.f — 

►  CKCK-TV  (2)  CBC,  CBS;  All-Canada,  Weed, 

15,000 
Rimouski,  Que.t — 

►  CJBR-TV  (3)  CBC;  Stovin,  Young;  5,000 
St.  John,  N.  B.t— 

►  CHSJ-TV  (4)  CBC;  All-Canada,  Weed;  16.842 

Saskatoon,  Sask.t — 

►  CFQC-TV  (8)  CBC;  Radio  Rep.,  Young;  8,90' 
Sault  Ste.  Marie,  Ont.t — 

►  CJIC-TV  (2)  CBS;  CBC;  Weed;  5,000 
Sudbury,  Ont.t— 

►  CKSO-TV    (5)    CBC,    ABC.    CBS.    NBC;  AUg 

Canada.  Weed;  14,545 
Sydney.  N.  S.t— 

►  CJCB-TV  (4)  Weed;  8,940 
Toronto.  Ont.— 

►  CBLT  (9)  CBC,  ABC,  CBS,  NBC.  DuM;  CBC 

280.000 
Vancouver,  B.  Ct — 

►  CBUT  (2)  CBC;  CBC;  30,000 
Windsor,  Ont.  (Detroit,  Mich.)  — 

►  CKLW-TV  (9)  CBC,  DuM;  Young;  1,496,000 
Winnipeg,  Man.t — 

►  CBWT  (4)  CBC;  CBC;  5,000 

MEXICO 

Juarezt  (El  Paso.  Tex.)  — 

►  XEJ-TV  (5)  National  Time  Sales;  51,481 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  296,402 


HOWARD  E-  STARK 

HOW/*  C0HSUUT*MTS 
BROKERS  and I  Wg JJ  $TMI0HS 
RADIO  aniUl"14' 


50  EAST 
NEW  YORK 
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ON  THE  DOTTED  LINE 


CONCLUDING  arrangements  for  52-week  sponsorship  by  the  May  Co.,  Baltimore  de- 
partment store,  of  Candy  Corner,  children's  variety  show  carried  by  WBAL-TV  there, 
are  (I  to  r):  Al  Ross,  WBAL-TV  personality;  Marx  Kaufman,  president,  Kaufman-Strouse 
Adv.,  May  Co.  agency;  Leslie  H.  Peard  Jr.,  station  manager,  WBAL-TV.  Bert  Claster, 
producer  of  Candy  Corner,  and  William  Mason,  WBAL-TV  account  executive. 


CONTRACT  between  P.O.C.  beer  A 
and  WKBR  Manchester,  N.  H.,  cov-  T 
ering  the  broadcast  of  Sports  Review 
(Mon.-Sat.,  6:45-7  p.m.)  for  one  year,  is 
concluded  by  Eileen  Sinville  of  Eileen  Sales 
Inc.,  distributor  of  P.O.C.  in  southern  New 
Hampshire,  and  Warren  H.  Journay,  sta- 
tion manager  of  WKBR.  L  to  r:  standing, 
Norman  Bailey,  WKBR  account  executive; 
Thomas  J.  Palmer,  New  England  repre- 
sentative for  P.O.C;  Tom  Hussey,  WKBR 
sports  director,  and  Harry  Mullen,  also 
representing  P.O.C.  Miss  Sinville  is  said 
to  be  the  only  woman  beer  distributor  in 
that  section  of  the  country. 


ANOTHER  sponsor  of  Kash  Box  is  added 
to  the  lineup  at  KSDO  San  Diego  with 
this  participation  contract  agreed  to  by 
the  Piggly  Wiggly  grocery  chain.  O.  J. 
Schoen,  vice  president-general  manager 
of  the  grocery  chain,  signs  contract  with 
(I  to  r):  Joe  Bossard,  food  merchandising 
account  executive  for  KSDO;  Al  Arne- 
gard,  merchandising  director  for  the 
Piggly  Wiggly  organization,  and  Roy 
Fouts,  buyer  for  the  firm. 


BROADCASTING 
TELECASTING 


subscription  order  blank 


TWO  weekly  half-hour  programs  on 
WTVH-TV  Peoria,  III.,  for  Chris  Hoerr  & 
Son  Co.,  local  distributor  for  Re-Joyce 
foods,  is  agreed  to  by  (I  to  r):  seated,  Al 
Forbes,  advertising  manager  for  CH&S, 
and  Chris  Hoerr  III;  standing,  Bob  Burton, 
WTVH-TV  account  executive;  Ed  Klein, 
Jackson,  Hoerr,  Peterson  &  Hall  agency, 
and  Robert  L.  Jawer,  WTVH-TV  assistant 
general  manager  and  sales  manager.  The 
company  will  advertise  Re-Joyce  coffee, 
Robin  Hood  flour  and  Chicken  of  the  Sea 
tuna,  among  other  products,  on  the  Tues- 
day night  Kartoon  Corner  and  Saturday 
afternoon  Scoreboard  Varieties. 


PLEASE  START  MY  SUBSCRIPTION  WITH  THE  NEXT  ISSUE. 
I've  checked  service  desired. 

□  52  weekly  issues  of  BROADCASTING  •  TELECASTING  $7.00 

□  52  weekly  issues  and  BROADCASTING  Yearbook-Marketbook  9.00 

□  52  weekly  issues    and  TELECASTING  Yearbook-Markefbook  9.00 

□  52  weekly  issues  and  both  Yearbook-Marketbooks  11.00 

□  Enclosed  □  Bill 

name  title/ position 

company  name 

address 


ctty 
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editorials 


Was  That  Tripe  Necessary? 

IF  THE  Chicago  Tribune  is  undertaking  to  scrap  its  two  television 
stations,  along  with  television  as  a  whole,  it  will  need  better 
monkey  wrenches  than  the  rusty  collection  it  started  shying  at  the 
visual  medium  a  few  days  ago. 

In  a  wild  tirade,  one  of  its  research  men  cut  loose  at  just  about 
everything  that  makes  television  the  sort  of  advertising  medium 
that  could  provoke  such  a  tirade  from  a  Tribune  man.  We  doubt 
that  anything  could  be  quite  as  ineffectual  as  the  researcher  tried 
to  make  tv  advertising  out  to  be,  except  perhaps  his  own  arguments. 

The  Tribune  claims  can  be  answered  with  facts,  and  the  Tele- 
vision Bureau  of  Advertising,  for  one,  is  putting  up  a  strong  re- 
buttal (see  story  this  issue).  We  should  like  here,  however,  to 
examine  one  or  two  of  the  Tribune  arguments  in  particular. 

For  one  thing,  the  Tribune  man  makes  much  of  the  statistic  that 
there  are  many  more  men  smokers  than  women  smokers  but  that 
Philip  Morris'  /  Love  Lucy  audience  contains  60%  more  women 
than  men.  Suffice  it  to  observe  that  Philip  Morris,  in  signing  /  Love 
Lucy  to  a  whopping  contract  two  years  ago,  said  it  was  "looking 
forward  to  an  all-time  high  in  sales"  and,  indicating  no  disappoint- 
ment, has  since  renewed.  Nor  should  the  predominance  of  women 
be  unsettling  to  Procter  &  Gamble,  another  judicious  advertiser, 
which  joined  Philip  Morris  in  the  renewal. 

Another  "point"  made  by  the  Tribune  man  is  that  although  tv 
cost-per-thousand  has  dropped,  he  doubts  it  will  ever  go  below  $7. 
He  does  not  advertise  that  this  is  seven-tenths  of  one  cent  per 
person.  Nor  does  he  point  up  (as  TvB  does)  that  the  Tribune,  like 
many  another  newspaper,  apparently  has  contracted  a  circulatory 
ailment  since  television  set  in.  Between  November  1949  and  No- 
vember 1954,  the  daily  Tribune  dropped  8%  in  circulation  and 
raised  its  line  rate  23%,  so  that  its  cost-per-thousand  has  gone  up 
33%.  The  Sunday  Tribune  suffered  a  13%  drop  in  circulation  and 
boosted  the  rate  18%,  thereby  hiking  cost-per-thousand  by  36%. 

All  in  all,  it  would  seem  appropriate,  and  more  to  the  paper's 
own  good,  for  the  Tribune  to  get  out  of  the  dismantling  business, 
clean  up  its  monkey  wrenches  and  use  them  to  tighten  the  nuts 
and  bolts  in  its  own  insides. 

Lies  &  Consequences 

THE  FCC  is  in  serious  trouble  in  the  Edward  Lamb  license  re- 
newal case — perhaps  the  most  serious  in  its  tempestuous  history. 
For  nearly  six  months,  off-and-on,  this  back-alley  brawl  has  been 
going  on  before  an  examiner  at  a  hearing  room  in  the  Post  Office 
Building,  in  between  the  Capitol  and  the  White  House.  And  there 
have  been  repercussions  at  both  places,  not  to  mention  the  Dept. 
of  Justice,  which  has  instituted  a  grand  jury  investigation  of  two 
turnabout  witnesses.  ' 

What  prompted  the  FCC  to  initiate  the  proceeding  has  never 
been  publicly  disclosed,  though  the  Lamb  forces  contend  its  origin 
is  political.  At  this  stage,  we  have  no  doubt  that  the  FCC  would 
like  to  rid  itself  of  the  whole  messy  business. 

But  it  isn't  something  that  it  can  turn  off  without  explanation. 
Moreover,  the  fact  that  a  grand  jury  investigation  has  been  invoked, 
plus  the  knowledge  that  the  eyes  of  Congress  are  upon  it,  places 
upon  the  FCC  the  unpleasant  necessity  of  seeing  this  thing  through. 

This  spectacle  began  when  the  FCC  last  year  authorized  a  full- 
dress  inquiry  to  ascertain  whether  Mr.  Lamb,  a  lawyer-broadcaster- 
industrialist,  had  failed  to  disclose  in  his  renewal  application  for 
WICU  (TV)  Erie,  Pa.,  alleged  former  associations  with  individuals 
or  organizations  identified  with  the  Communist  Party.  What  has 
happened  since  last  fall,  when  the  public  hearings  began,  has  been 
front  page  copy.  Mr.  Lamb  has  had  his  innings  in  Congress  and 
in  the  courts. 

The  FCC  has  looked  bad  from  the  start  of  this  bedlam.  Its  two 
key  witnesses,  now  being  investigated  by  the  grand  jury,  had  pre- 
sented testimony  of  doubtful  probative  value  originally,  only  to 
repudiate  it  under  cross  examination.  There  have  been  strange 
goings-on  otherwise  which  would  not  have  been  countenanced  by  a 
court  of  law. 

Perhaps  the  grand  jury  will  bring  some  semblance  of  equanimity 
out  of  this  babel  of  lie-hurling.  Mr.  Lamb  understandingly  wants 
to  clear  his  name.  At  this  stage,  an  objective  observer  must  be 
drawn  to  the  view  that  the  FCC  counsel  have  failed  to  prove  their 
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"That  fight  tonight  must  have  been  a  stinker!" 


case.  And,  as  a  result,  the  FCC  itself  is  on  trial,  in  Congress,  il 
the  eyes  of  the  public  and  before  that  grand  jury. 

Last  week,  counsel  for  Mr.  Lamb  presented  to  the  hearing  ex 
aminer  a  motion  to  dismiss  the  proceeding  and  renew  the  WICt 
license. 

Historically,  the  FCC  has  always  afforded  the  principals  involve- 1 
in  broadcast  proceedings  for  new  facilities  or  for  renewals  th 
opportunity  to  testify  in  person.  ( Indeed,  the  FCC  in  many  ini 
stances  has  required  such  appearances,  where  possible.)  That  Mr 
Lamb  is  the  directing  head  of  WICU  and  of  his  other  broadcaj 
operations  cannot  be  questioned.  He  has  been  present  at  man 
of  the  sessions.  He  has  demanded  the  opportunity  to  clear  hi 
name. 

Before  the  record  is  closed,  Mr.  Lamb  certainly  should  be  give 
that  opportunity. 

Pretty  People 

COMES  now  GOP  Chairman  Leonard  W.  Hall  with  the  pie 
that  next  year  the  Republicans  pick  "able,"  "personable"  candi 
dates  who  can  "sell  themselves"  over  tv,  because  tv  has  "change 
everything  about  political  campaigning." 

It  is  pleasing  to  learn  that  Mr.  Hall  appreciates  the  importanc 
of  the  broadcast  media  in  this  new  electronic  political  era.  Bi 
we  wonder  where  he  was  when  the  GOP  National  Committee  totall 
ignored  the  unanimous  pleas  of  the  broadcasters  that  the  tw 
national  political  conventions  in  1956  be  held  in  the  same  city. 

The  Right  Track 

THE  new  bill  introduced  in  the  Senate  to  relieve  broadcasters  o; 
liability  for  defamatory  statements  made  by  political  candidate 
is  not  the  first  attempt  to  write  some  sense  into  what  is  now  % 
hopelessly  addled  political  broadcasting  law. 

As  most  broadcasters  are  painfully  aware,  the  Communication 
Act  now  prohibits  broadcasters  from  censoring  as  much  as  a  wor: 
from  the  speeches  of  political  candidates  but  does  nothing  to  protec 
them  from  libel  suits  that  may  ensue. 

In  past  Congresses  there  have  been  several  attempts  to  extricatj 
the  broadcaster  from  this  be-damned-if-he-does  and  be-damned-il 
he-doesn't  position.  None  has  even  got  to  the  floor  of  either  housi. 

Now  Sen.  John  M.  Butler  (D-Md.)  proposes  an  amendment  whic 
would  exempt  stations  from  libel  suits  unless  they  were  willfi 
parties  to  the  libel  |BeT,  Feb.  28].  Sen.  Butler  is  to  be  commende* 
for  his  interest,  and,  as  a  temporary  expedient,  his  bill  deserve 
broadcasters'  support. 

In  the  long  run,  however,  broadcasters  should  be  given  the  sam 
rights  and  responsibilities  which  other  news  media  enjoy.  The 
should  be  empowered  to  use  their  own  discretion  in  choosin 
whether  to  broadcast  any  given  speech. 

The  newspaper  editor  must  search  for  libel  in  whatever  he  put 
in  the  editorial  content  of  his  paper,  and  the  newspaper  publishe 
must  be  equally  careful  about  the  copy  in  ads. 

As  mature  news  media,  radio  and  television  should  be  truste  J 
to  make  their  own  decisions,  too. 
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'e  call  this  show  "Bob  Jones" 
because  it  is  built  around  a  true 
character  named  Bob  Jones.  He's  the 
major  domo.  Bringing  favorite 
melodies  of  yesteryear,  some  by  the 
original  artists,  some  hot  off  the 
record-presses.  His  visualization  of 
the  music  is  unique  and  fresh  ...  as 
only  this  character  can  make  it. 

And  he  has  a  time  slot  that  is  really 
perfect  .  .  .  11:15  pm  Monday  thru 
Thursday  .  .  .  between  top-rated 
"NEWS,  WEATHER,  SPORTS" 
and  Steve  Allen's  "TONIGHT." 
What  you  might  call  a  natural! 

Meet  the  man  who  for  the  past  two 
years  has  captivated  Baltimore  with 
his  original  style  .  .  .  loose,  lanky, 
and  loquacious.  Ladies  love  his  dry 
humor.  Men  love  his  easy-going, 
relaxed  manner.  He's  the  master  of 
underplay,  but,  brother,  CAN  HE 
SELL!  He  produces  a  commercial 
right  off-the-cuff,  or  so  it  would  seem, 
that's  loaded  with  dynamic  sell. 

Yes,  we  admit  Bob  Jones  is  a 
character,  and  he  can  put  some  real 
character  into  your  sales.  Get  him  on 
your  team  with  either  spot 
announcements  or  full  sponsorship. 


NBC  Affiliate  in  Baltimore 
Represented  by  Edward  Petrv  &  Co. 


in  the  Heart  of  America! 

. . .  with  exclusive  major-league  baseball 
coverage  of  Kansas  City  Athletics 
American  League  games 


the 

KMBC 
KFRM  radio  TEAM 

BIG-LEAGUE  COVERAGE— The  KMBC-KFRM  Team  blankets  the  great 
flQ  Heart  of  America  with  a  radio  signal  that's  heard  and  heeded  by  a 

tremendous  audience  of  faithful  listeners.  KMBC  of  Kansas  City  serves 
83  counties  in  western  Missouri  and  eastern  Kansas.  Four  counties  (Jackson  and 
Clay  in  Missouri,  Johnson  and  Wyandotte  in  Kansas)  comprise  the  greater  Kansas 
City  metropolitan  trading  area,  ranked  15th  nationally  in  retail  sales!  KFRM  for 
the  State  of  Kansas,  a  bonus  to  KMBC,  puts  your  selling  message  into  the  high- 
income  homes  of  Kansas,  6th  richest  agricultural  state. 

OF  A  BIG-LEAGUE  MARKET — The  Heart  of  America  market  is  big- 
league  in  every  respect.  It's  big  in  size — it's  big  in  population — it's  big 
in  spendable  income.  Agriculture,  manufacturing,  mining,  retail  and 
wholesale  selling,  transportation,  oil,  insurance  and  a  multitude  of  other  sound 
enterprises  produce  a  rich  vein  of  wealth  that  advertisers  successfully  tap  for 
sales  with  the  KMBC-KFRM  radio  Team.  For  time  that  sells,  contact  your  Free 
&  Peters  Colonel  for  choice  availabilities. 


ftp  

Free  &  Peters,  Inc. 

Exclusive  National  Representatives 


DON  DAVIS,  Vice  President 

JOHN  SCHILLING,  Vice  President  and  General  Manager 
GEORGE  HIGGINS,  Vice  President  and  Sales  Manager 


Primary  Basic 
CBS  Radio 


Another  first  for  the  KMBC-KFRM  radio 
As  the  leading  station  in  the  Heart  of  Am 
KMBC-KFRM  has  been  selected  as  the  exc 
originating  station  of  all  games  played  I 
Kansas  City  Athletics— to  be  fed  play-b) 
to  a  network  of  stations  in  Iowa,  Nebi 
Missouri,  Kansas,  Arkansas  and  Oklahomi , 
the-spot  broadcasts  will  be  handled  by 
Ray  and  Merle  Harmon.  The  following  sch ' 
has  been  set  for  the  1 9SS  season— see  you 
&  Peters  Colonel  for  sure-hit  spot  adjcce 


KMBC-KFRMradioTEAM 

6th  Oldest  CBS  Affiliate 

...and  for  Television,  theSwingis  to  KMBC-TV— Kansas  City's  Most  Powerful  TV  Station1. 


SPRING  EXHIB 

DATE  TEAM 

Mar.  10  Pittsburgh 
Mar.  12  Washington 
Mar.  13  Washington 
Mar.  14  White  Sox 
Mar.  16  Detroit 
Mar.  17  White  Sox 
AAar.  18  Yankees 
Mar.  19  Washington 
Mar.  20  Baltimore 
Mar.  22  Brooklyn 
Mar.  23  Brooklyn 
Mar.  24  Baltimore 
Mar.  25  Baltimore 
Mar.  26  Pittsburgh 
Mar.  27  Red  Sox 
Mar.  28  Detroit 
Mar.  29  Pittsburgh 
Apr.    2  Jacksonville 
Apr.    3  Savannah 
Apr.    4  Columbia 
Apr.    5  Winston-Sale 
Apr.    6  Fayetteville 
Apr.    7  Norfolk 
Apr.    8  Richmond 
Apr.    9  Phillies 
Apr.  10  Phillies 

HOME 

Apr.  12,  13 
Apr.  1 87  19 
Apr.  22^23,  24 
Apr.  26:  27 
Apr.  28T29* 
May  1,  2* 
May  3?  4 
May  24!  25',  26 
May  27;  28:  29 
June  1,*  2* 
June  3T4,  5* 
June  6:  7;  8;  9 
June  TOT  11,  12* 
July  V,  2;  3 
July  4* 
July  5?  6?  7 
July  14:  15 
July  16!  17,  18 
July  19T20T21 
July  22T23,  24* 

Aug.  9: 10: 11 

Aug.  12:  13T  14 
Aug.  23*24 
Aug.  25:  26:  27 
Aug.  28,  29 
Aug.  30T3r 
Sept.  2:3f4 
Sept.  16:  17,*  18 

ROAD 

Apr.  14 
Apr.  16,  17 
May  6!  7,  8* 
May  10:  11 
May  12,  13?  14 
May  15* 
May  17?  18 
May  20:21,22* 
May  30* 
June  14,  15,  16 
June  17T  18,  19* 
June  2 T,  22,  23 
June  24:  25,  26* 
June  28,  29' 
July  8?  9,  10* 
July  26:27T28 
July  29:30,  31* 
Aug.  2:3:4 
Aug.  5f6,7 
Aug.  16T18* 
Aug.  19:20:21 
Sept.  5* 
Sept.  7,  8 
Sept.  9?  10 
Sept.  1 1  * 
Sept.  13,  14 
Sept.  19?  20,  21 
Sept.  23:  24,  25 

*  Doubleheader 

*  Night  games 


ITION  GAN 

LOCALE 

Fort  Myers,  Fl 
West  Palm  Be 
West  Palm  Be 
West  Palm  Be 
Lakeland 
Tampa 
West  Palm  Be 
Orlando 
Daytona  Beai 
West  Palm  Be 
Vero  Beach 
West  Palm  Be 
West  Palm  Be 
Fort  Myers 
Sarasota 
West  Palm  Be 
West  Palm  Be 
Jacksonville 
Savannah, G 
Columbia,  S. 
m  Winston-Sale 
Fayetteville,  f 
Norfolk,  Va. 
Richmond,  Vc 
undetermined 
undetermined 

GAMES 

Detroit 
Cleveland 
Chicago 
Boston 
New  York 
Washington 
Baltimore 
Detroit 
Cleveland 
New  York 
Boston 
Washington 
Baltimore 
Detroit 
Chicago 
Cleveland 
Baltimore 
Washington 
Boston 
New  York 
Chicago 
Cleveland 
Washington 
Baltimore 
Boston 
New  York 
Detroit 
Chicago 

GAMES 

Chicago 
Detroit 
Cleveland 
Baltimore 
Boston 
New  York 
Washington 
Chicago 
Detroit 
Boston 
Washington 
New  York 
Baltimore 
Cleveland 
Detroit 
Washington 
New  York 
Baltimore 
Boston 
Chicago 
Cleveland 
Cleveland 
New  York 
Washington 
Baltimore 
Boston 
Detroit 
Chicago 
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In  less  than  a  year,  Winston  became  one  of  Local  TV  is  your  best  buy  for  sales  in  a  hurry  — 

the  top-selling  cigarettes  in  New  England!  and  repeat  sales  in  the  long  run.  WJAR-TV 

Local  spots  on  WJAR-TV  played  an  important  programs  more  live,  local  shows  than  any 

part  —  and  continue  to  play  it  —  in  the  record-  other  TV  channel  in  New  England.  It  pays  to 

breaking  sales  climb  of  this  new  filter  cigarette.  make  the  sale  on  WJAR-TV ! 


Client:  R.  J.  Reynolds  Tobacco  Co.  (Winston  Cigarettes! 
Agency:  William  Esty,  New  York  City 


I  NEWSWEEKLY 
RADIO  AND  TV 


Powerful  10 

Providence, 
Rhode  Island 


GENERAL  MILLS,  INC. 


Pioneers  in  a  wide  variety  of  food  products  such  as  flour,  cereals,  pie  and 
cake  mixes.  General  Mills  make  a  vital  contribution  to  our  nation's  health  and 
high  standard  of  living.    Food  elements  recognized  as  essential  to  good  nutrition 
are  distinctive  of  these  products.    The  Havens  &  Martin,  Inc.,  Stations  are 
distinctive,  too,  for  their  pioneering  experience  in  providing  a  wide  variety 
of  high  standard  programming  fare.   As  a  result,  The  First  Stations  of 
Virginia,  WMBG-AM,  WCOD-FM  and  WTVR-TV,  have  created  entertainment 
and  cultural  habits  for  a  vast  audience  of  unusual  loyalty.    Join  with 
confidence  the  growing  list  of  advertisers  who  use  Richmond's  only  complete 
broadcasting  institution  to  reach  one  of  the  South's  richest  areas. 


PIONEER     NBC     OUTLETS     FOR     VIRGINIA'S     FIRST  MARKET 

MBG  am  WCOD  ™  WTVRtv 

MAXIMUM  POWER  100,000  WATTS  •  MAXIMUM  HEIGHT  1049  FEET 

WTVR  Represented  Nationally  by  BLAIR  TV,  INC. 
WMBG  Represented  Nationally  by  THE  ROLLING  CO. 
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WBRE-TV  s 

SUPERIOR  SALES  POTENTIAL 


Based  on  1953  Retail 
Sales  Figures  Reported  by.... 

Of  the  Nation's  100  Metropolitan  County  areas, 
Wilkes-Barre,  Luzerne  County  ranked  65th  .... 
Scranton,  Lackawanna  County  99th  ....  yet 
the  combined  retail  sales  of  these  two  major 
Pennsylvania  markets  covered  by  WBRE-TV,  ex- 
ceeded those  of  the  Nation's  40th  retail  sales 
market,  San  Bernardino,  California. 

In  addition  to  this  impressive  fact,  WBRE-TV  with 


a  million  watts  covers  17  of  the  67  counties  in 
Pennsylvania,  having  a  combined  retail  sales 
equivalent  to  the  Nation's  12tll  market,  Balti- 
more, Md. 

WBRE-TV  is  the  "POWERHOUSE"  of  Northeast- 
ern Pennsylvania  ....  serving  over  *225;000 
sets  with  the  most  powerful  programming  .... 
local,  regional  and  national  ! 

•RETMA  RATING  12-31-54 


-  TV  Ch.  28  Wilkes-Barre,  Pa. 

National  Representative 

AN  Qf  (=)  ©  BASIC  BUY!       The  Headley-Reed  Co. 


Published  every  Monday  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  Januarv  and  July  by  Broadcasting  Publications.  Inc.  1735 
DeSales St.  N  W.  Washington i  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington.  D.  C,  under  act  of  March  3,  1879. 


Channel  8  Mighty  Market  Place 


Harrisburg 

York 

Hanover 

Gettysburg 

Chambersburg 

Waynesboro 

Frederick 

Westminster 

Carlisle 

Sunbury 

Martinsburg 


Reading 
Lebanon 
Pottsville 
Hazleton 
Shamokin 
Mount  Carmel 
Bloomsburg 
Lewisburg 
Lewistown 
Lock  Haven 
Hagerstown 


You  can  count  on  this  wondrous  salesmanship 
on  super-powered  WGAL-TV  every  day  of 
the  year.  You  can  count  on  it  because 
WGAL-TV  has  a  positively  amazing  influence 
over  a  tremendous  number  of  people  — 
more  than  three  million  people — who  have  an 
effective  buying  income  of  $5  billion  every 
year.  And,  WGAL-TV  is  the  one  station  that 
reaches  this  vast,  responsive  market. 

BEGORRA,  IT'S  A  BUY! 


STEINMAN  STATION 
Clair  McCollough,  Pres. 


Representatives: 

MEEKE 

New  York 
Los  Angeles 


TV,  INC. 

Chicago 
San  Francisco 
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closed  circuit 


|l'OLITICKING  •  High  cost  of  political 
ampaigning,  notably  on  tv,  has  aroused 
lembers  of  Congress  to  point  where  there's 
lilk  of  legislation  that  would  require  tv 
tations  to  allot  specified  portions  of  sus- 
aining  time  to  qualified  candidates  during 
ampaigns.  Complaint  is  that,  with  tv  as 
ndispensable  medium,  candidate  with  big- 
gest purse  is  likely  to  win. 


rHAT  COMR.  Frieda  B.  Hennock,  whose 
{■even-year  term  as  member  of  FCC  ex- 
pires next  June  30,  is  working  quietly  but 
ividly  for  reappointment  was  evident  in 
Washington  last  week.  She  reportedly  has 
peen  contacting  senators  of  both  parties. 
There  has  been  no  assurance,  however, 
that  her  reappointment  will  be  forthcom- 
ing or  that  she  could  be  confirmed,  if 
nominated.  High  Democratic  quarters 
heavily  discount  her  chances.  Vacancy 
must  be  filled  by  Democrat. 


FOR  THE  RECORD  •  Fact  that  nomi- 
nation of  George  C.  McConnaughey  as 
chairman  of  FCC  was  reported  favorably 
by  Senate  Commerce  Committee  with 
Democrats  joining  in  does  not  mean  that 
all  is  sweetness  and  light  for  Ohioan.  Rough 
questioning  to  which  he  had  been  sub- 
jected was  for  purpose  of  building  record 
so  that  it  can  be  used  as  Democratic  cam- 
paign fodder  in  event  that  becomes  desir- 
able during  1956  Presidential  election  year. 
Confirmation,  nevertheless,  is  expected  this 
week. 

B»T 

KEVIN  SWEENEY,  whose  super-selling 
job  as  head  of  Radio  Advertising  Bureau 
(formerly  Broadcast  Advertising  Bureau) 
has  won  plaudits  throughout  radio,  will 
wind  up  his  commitment  for  two-year 
tenure  on  Dec.  31.  Mr.  Sweeney  has  no 
plans  but  it's  100-1  shot  that  he'll  be  selling 
radio  somewhere. 

B»T 

OUT  OF  THE  PARK  •  Way  things  shape 
up,  its  Game  of  the  Week  major  league 
baseball  telecasts  may  turn  up  with  one  of 
largest  station  lineups  of  all  programs  on 
CBS-TV.  In  addition  to  76-78  stations 
ordered  by  Falstaff  Brewing  Corp.  for 
sponsorship  of  Saturday  afternoon  series 
on  network  basis,  CBS-TV  is  making  same 
games  available  to  other  affiliates  (except 
those  in  area  of  home  team  being  tele- 
cast) for  local  sale  on  co-op  basis.  At 
present  rate  of  clearances,  officials  expect 
140-  to  145-station  lineup  by  time  series 
starts  with  spring  training  game  between 
New  York  Giants  and  Cleveland  Indians 
in  Dallas  April  2.  Currently,  largest  CBS- 
TV  network  is  for  Jack  Benny  Show  and 
Private  Secretary,  sponsored  by  American 
Tobacco  on  165  stations  (including  15 
Extended  Market  Plan  outlets). 


WASHINGTON  counsel  for  applicants 
for  Buffalo  ch.  7  rushed  to  Buffalo  over 
weekend  upon  flash  that  NBC  was  buying 
ch.  17  WBUF-TV  there  (story,  page  72). 
With  W  BEN -TV  a  CBS  basic  and  WGR- 
TV  seen  taking  ABC  when  it  loses  NBC 
to  WBUF-TV,  there  was  speculation  that 
ch.  7  group  would  merge.  They've  spent 
estimated  $100,000  on  litigation  to  date. 

B»T 

ANOTHER  YEAR  •  George  Goodyear, 
president  of  WGR-TV  (ch.  2)  Buffalo, 
which  stands  to  lose  its  NBC-TV  affiliation 
by  virtue  of  network's  planned  acquisition 
of  WBUF-TV,  says  that  under  its  contract, 
ch.  2  station  will  continue  to  ride  NBC 
network  until  mid- 1956.  There  will  be  no 
change  in  station  policy  of  providing  "max- 
imum service  to  area,"  he  asserts. 

B»T 

IF  NETWORKS  were  denied  option  time, 
they  would  be  faced  with  complete  over- 
hauling of  their  structures,  Frank  Stanton, 
president  of  CBS  Inc.,  told  CBS  affiliates 
in  hitherto  undisclosed  closed  circuit  last 
Feb.  10.  He  said  under  such  circumstances 
CBS  might  become  a  "Keystone  Network, 
if  you  will,  with  film  programs  but  no 
coaxial  cable."  He  added  that  such  pro- 
grams could  be  sold  to  stations,  advertisers 
or  even  for  use  on  subscription  tv,  if  latter 
became  order  of  day.  Moreover,  he  feels 
network  would  have  to  re-examine  whole 
question  of  what  to  do  about  subscription 
tv  and  that  if  CBS  discontinued  network 
operation  but  had  company-owned  sta- 
tions, "maybe  the  thing  to  do  is  go  for 
subscription  tv." 

B«T 

HYDRAHEADED  HARRY  •  NBC's 
$312,000  acquisition  of  uhf  ch.  17  WBUF- 
TV  Buffalo  (story,  page  72)  brought  com- 
ments in  Washington  about  ubiquity  of 
Harry  M.  Plotkin,  whose  well  publicized 
"Memorandum"  for  Senate  Interstate  Com- 
merce Committee  delved  deeply  into  ,  uhf 
question.  Arnold,  Fortas  &  Porter,  Mr. 
Plotkin's  firm,  represents  WBUF-TV  in 
transaction.  Firm  also  is  opposing  NBC 
acquisition  of  WKNB-TV  New  Britain 
(ch.  30)  for  $600,000  on  behalf  of  client, 
WNHC-TV  New  Haven  (ch.  8).  Mr.  Plot- 
kin,  as  Senate  committee  special  counsel, 
had  commented  that  uhf  fared  worse  in 
markets  where  there  were  two  or  more 
vhf's  (Buffalo  has  two  v's  on  air). 

B»T 

RECENT  SURVEY  made  by  one  of  larg- 
est entities  in  television-electronics  field 
indicates  that  public  still  owes  about  $700 
million  in  instalments  on  tv  receivers.  It's 
estimated  that  public  has  invested  overall 
$13.5  billion  in  tv  (sets,  tubes,  antennas, 
etc.)  with  figure  destined  to  skyrocket  as 
color  sales  gain  momentum. 


PASTE  THIS  IN  YOUR  HAT  •  It's  defi- 
nite that  Democratic  national  convention 
will  not  be  held  week  of  July  23  in  Chicago, 
one  of  dates  tentatively  set  by  Chairman 
Paul  Butler.  With  Republicans  meeting  in 
San  Francisco  week  of  Aug.  20,  only  dates 
left  are  August  6  or  13,  with  odds  favoring 
latter  date  which  would  mean  Chicago  and 
San  Francisco  conventions  would  run 
strictly  back-to-back,  compounding  prob- 
lem of  network  coverage  of  San  Francisco 
convention. 

B«T 

IT  IS  now  definitely  set  that  FCC  will  par- 
ticipate in  roundtable  at  Tuesday  morning, 
May  24  session  of  NARTB  as  one  of  high- 
lights of  national  convention  in  Washing- 
ton. While  some  misgivings  had  been  ex- 
pressed about  Commission  putting  itself 
on  spot  in  answering  queries  of  licensees, 
conclusion  was  reached  that  mutuality  of 
understanding  ensues  from  such  inter- 
changes. 

B»T 

A  WAY  OUT  •  One  simple  method  to 
overcome  impact  of  Court  of  Appeals  de- 
cision finding  FCC  multiple  ownership  rule 
invalid  has  been  suggested  by  one  industry 
attorney:  All  FCC  has  to  do  is  revise  word- 
ing of  multiple  ownership  rule  to  make  it 
read  that  it  "will  not  grant  without  a  hear- 
ing any  application  for  more  than  seven 
stations.  .  .  ." 

B»T 

UNBILLED  session  at  NARTB  office  to- 
day (Monday)  will  appraise  plan  to  develop 
primer  of  radio  facts,  showing  medium's 
strength  and  coverage.  Idea  was  submitted 
to  Radio  Board  at  January  meeting,  with 
directors  asking  for  special  study.  Robert 
D.  Swezey,  WDSU  New  Orleans,  is  behind 
idea,  contending  that  radio  management 
and  salesmen  now  operate  out  of  morass 
of  factual  confusion. 

B»T 

COLOR  PROBLEMS  •  Possible  color  tele- 
casting from  either  Chicago  or  San  Fran- 
cisco in  coverage  of  respective  Democratic 
and  Republican  conventions,  to  be  held 
August  1956,  now  appears  as  an  even  more 
difficult  challenge  than  first  anticipated. 
Color  telecasts  would  require  even  greater 
extra  studio  space  and  also  special  lighting. 
Extra  studio  area  in  Chicago,  already  lim- 
ited, is  bit  better  than  in  San  Francisco, 
while  problem  of  additional  lighting  for 
halls,  if  color  is  used,  for  coverage  of  floor 
proceedings  is  equally  vexing  in  both  cities. 

B»T 

WHEN  Roger  Clipp,  general  manager  of 
WFIL-AM-TV  Philadelphia,  assumes  add- 
ed duties  as  executive  head  of  WSBF- 
AM-TV  Binghamton,  N.  Y.,  under  pro- 
posed Triangle  Pub.  Co.  ownership  (story 
page  72),  he  will  be  in  familiar  territory. 
He  married  Binghamton 's  former  Marjorie 
Allerton,  has  spent  considerable  time  there. 
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Tradition  can  be  beautiful,  romantic,  age-old,  historic,  glorious,  grand, 
of  long  standing,  time-honored,  cherished,  respected  and  venerable. 

It  can  also  (and  this  is  no  cliche)  be  a  trap. 

Take  radio,  for  instance,  in  New  Orleans,  for  instance.  Bound  by  tradition 
one  can  easily  and  unprofitably  overlook  this :  The  fastest-growing 
station  ( WTIX)  was  eleventh  among  eleven  stations  just  18  months  ago. 
Then,  thanks  to  Mid-Continent  management,  programming,  ideas  and 
excitement,  it  took  only  10  months  for  WTIX  to  hit  the  top  in  audience — 
and  ever  since  WTIX  has  run  first  or  second  consistently.  Current 

first  place  all-day  average;  18.9%*. 

A  new  New  Orleans  listening  tradition  is  in  full  bloom.   A  new  time- 
buying  habit,  too,  is  taking  shape — as  advertiser  after  advertiser 
discovers  the  salutary  effects  of  scrutinizing  tradition. 

Freshen  up  your  New  Orleans  picture.  Talk  to  national  reps.  Adam  J. 

Young,  Jr.,  or  WTIX  General  Manager  Fred  Berthelson. 


2-Month  Average  Hooper  Radio  Index,  7  a.m. — 6  p.m.,  Mon.-Fri.,  December,  1954-Jan 


uary,  1955 


•CONTINENT  BROADCASTING  COMPANY 


KOWH,  Omaha 

Represented  by 
H-R  Reps,  Inc. 


President:  Todd  Storz 

WHB,  Kansas  City 

Represented  by 
John  Blair  &  Co. 


WTIX,  New  Orleans 

Represented  by 
Adam  J.  Young,  Jr. 


New  Orleans  16,  La. 
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CBS-TV  Conclave  Plans 
Programming  Revisions 

PLANS  for  deep,  basic  changes  in  CBS-TV 
programming  concepts  to  present  more  for- 
midable alignment  against  future  competition, 
discussed  at  top  secret  session  of  selected  affili- 
ates with  network  executives  in  New  York 
Friday. 

Details  withheld  pending  contact  with  clients, 
presumably  over  weekend,  but  it  was  evident 
that  network  has  in  mind  shifts  in  schedule  for 
long  pull,  first  of  which  probably  would  become 
effective  in  September. 

About  a  dozen  different  aspects  were  covered 
which  might  bring  less  immediate  return  to 
affiliates.  This  presumably  means  more  pro- 
gramming of  greater  length,  eliminating  station 
break  and  other  adjacencies,  but  under  format 
ithat  would  contemplate  years  of  leadership. 

Initial  emphasis  is  understood  to  surround 
i  7-8  p.m.  EST  programming.  Speculation  also 
centered  upon  realignment  tied  into  possible 
or  ultimate  retirement  of  Arthur  Godfrey  and 
other  name  talent,  but  there  was  no  confirma- 
tion. 

Meeting,  labeled  "urgent"  and  called  on  short 
notice,  agreed  to  strategy  outlined  by  J.  L.  Van 
Volkenburg,  CBS-TV  president,  and  chief  aides. 

Before  plan  is  announced,  not  only  clients 
1  but  affiliates  advisory  board  will  be  consulted 
with  notice  to  all  affiliates  probably  by  closed 
circuit  telecast. 

Plan  is  far  broader  in  scope  than  program- 
ming and  encompasses  long  range  overall  net- 
work service  and  planning. 

Affiliates  present  Friday  included  Lee  B.  Wailes, 
Storer  Broadcasting  Co.;  Donald  Thornburgh, 
WCAU-TV  Philadelphia;  John  S.  Hayes,  WTOP- 
TV  Washington;  Glenn  Marshall  Jr.,  WMBR-TV 
Jacksonville,  Fla.;  Charles  Crutchfield,  WBTV 
(TV)  Charlotte;  F.  Van  Konynenburg,  WCCO-TV 
Minneapolis,  and  Don  McGannon,  Westinghouse 
Broadcasting  Co. 

For  CBS-TV,  in  addition  to  Mr.  Van  Volken- 
burg: Hubbell  Robinson,  vice  president  in  charge 
of  programs;  Oscar  Katz,  director  of  research; 
Charles  Oppenheim,  public  relations  director; 
John  P.  Cowden,  operations  director,  advertising 
and  sales  promotion,  and  Ed  Shurick,  national 
director  of  tv  station  relations. 

NCAA  Mails  New  Tv  Plan 
For  Coming  Football  Season 

NCAA  Friday  mailed  out  1955  football  televi- 
sion plan,  reportedly  calling  for  combination 
schedule  of  eight  national  and  five  regional 
dates  and  allowance  for  regional  sponsorship 
of  telecasts  in  four  zones  of  country. 

Plan  is  more  liberalized  than  last  year's 
but  still  provides  for  administrative  and  other 
controls  by  NCAA  Tv  Committee  under  E.  L. 
(Dick)  Romney,  Mountain  States  commissioner 
and  committee  chairman.  Plan,  to  be  an- 
nounced today  (Mon.),  must  be  approved  by 
two-thirds  majority  of  NCAA  members  voting 
in  referendum. 

A  Big  Ten  source  indicated  odds  are  Western 
Conference  will  accept  plan  today  at  meeting  of 
faculty  representatives  and  athletic  directors  on 
premise  that  "half  a  loaf  is  better  than  none." 
There  was  one  report,  however,  from  other 
sources  close  to  both  NCAA  and  Big  Ten  that 
limitations  on  regional  card  would  be  rejected 
in  favor  of  its  own  plan.  Four-  or  five-game 
schedule  regionally,  said  to  be  inadequate  by 
Big  Ten  for  package  designed  to  attract  regional 
advertisers. 


PABST  SHIFTS 

PABST  BREWING  Co.  switching  its 
Wednesday  night  fights  from  CBS-TV  to 
ABC-TV  June  1.  Agency  is  Warwick 
&  Legler,  New  York.  Agency  spokes- 
man said  Pabst  decided  to  switch  to  ABC- 
TV  rather  than  accept  proposal  of  CBS- 
TV,  which  has  carried  bouts  for  past 
five  seasons,  under  which  boxing  program 
would  be  presented  two  out  of  three 
weeks,  starting  in  fall.  Arrangement  with 
ABC-TV  will  permit  Pabst  to  continue 
weekly  telecasts,  starting  at  10  p.m. 
Wednesdays.  Last  show  on  CBS-TV  will 
by  May  25. 


Southern  Baptist  Group 
Plans  $3  Million  for  Tv 

RADIO-TV  budget  of  $3  million  to  be  allo- 
cated by  Southern  Baptist  Convention  for  reli- 
gious programming,  it  was  learned  Friday. 
News  conference  to  be  held  by  Rev.  Paul 
Stevens,  head  of  Radio-Tv  Commission  of 
Baptist  group,  tomorrow  (Tues.)  in  New  York, 
expected  to  reveal  further  details  of  expanded 
plans.  Included  is  construction  of  $300,000 
radio-tv  center  in  Fort  Worth  for  completion 
by  end  of  summer;  filming  of  30-minute  tv 
film  series  at  center  (pilot  film  to  be  shown 
Tuesday),  and  new  purchase  of  additional  sta- 
tions (contract  with  NBC  Radio,  via  West- 
heimer  &  Block,  St.  Louis,  through  Reggie 
Schuebel  Inc.  for  its  half-hour  The  Baptist  Hour, 
Sun.,  effective  March  20. 

This  is  second  expansion  and  "record"  budg- 
et for  religious  tv  announced  within  past  fort- 
night. National  Council  of  Churches  of  Christ 
in  U.  S.  A.  expects  $1.4  million  1955  budget. 


WINCHELL  S  NEXT 

QUERIED  for  comment  on  Walter 
Winchell's  statement  that  he  had  received 
offer  to  produce  shows  for  NBC-TV  fol- 
lowing his  split  with  ABC  (see  story,  page 
98),  NBC  spokesman  said  Friday  after- 
noon, "Manie  Sacks  (RCA  and  NBC 
vice  president  and  general  manager  of 
RCA  Victor  Record  Div.)  has  had  a 
couple  of  informal  discussions  with  Mr. 
Winchell.  Nothing  has  developed  beyond 
this  stage." 

Sen.  Homer  E.  Capehart  (R-Ind.)  in- 
vited to  appear  on  Walter  Winchell's 
ABC  simulcast  yesterday  (Sun.,  9-9:15 
p.m.  EST)  to  "examine"  him  on  any 
phase  of  news  commentator's  involve- 
ment in  stock  market  tip  he  aired  on 
his  Jan.  9  program  [At  Deadline, 
March  7].  Mr.  Winchell  Friday  night 
wired  Senator,  member  of  Senate  Bank- 
ing Committee  probing  this  year's  stock 
market,  saying:  "Ask  me  any  questions 
you  wish  and  we'll  let  the  American 
people  be  the  judge." 

Sen.  Capehart  said  late  Friday  he 
thought  he  would  accept  Winchell  invi- 
tation. 


•   BUSINESS  BRIEFLY 

CLEANER  PROSPECT  •  G.  N.  Coughlan 
Co.  (Tops-Copper  cleaner),  West  Orange,  N.  J., 
through  Riedle  &  Freede,  Paterson,  N.  J., 
considering  radio-television  campaign  and  is 
investigating  participation  shows. 

TOILETRIES  CAMPAIGN  •  Shulton  All 
Spice,  N.  Y.  (toiletries),  through  Wesley  & 
Assoc.,  N.  Y.,  placing  annual  summer  cam- 
paign effective  April  4  for  13  weeks  in  about 
40  markets. 

ESSO  IN  SOUTH  •  Esso  Standard  Oil  Co., 
N.  Y.,  through  Marschalk  &  Pratt  Div.  of 
McCann-Erickson,  N.  Y.,  buying  six-week  radio 
spot  campaign  in  Carolinas  and  Virginia  start- 
ing March  24. 

BAKERY'S  FIRST  TV  •  Kitchens  of  Sara  Lee 
Inc.  (baked  goods)  buys  Chicago  track  relays 
on  15  ABC-TV  stations  March  26,  8:30-11 
p.m.  CST.  Sponsorship  marks  company's  first 
use  of  network  television.  Agency:  Cunningham 
&  Walsh,  Chicago. 


Frank  E.  Mullen  Resigns 
Vitapix-Guild  Presidency 

FRANK  E.  MULLEN,  president  of  Vitapix- 
Guild  Programs  Inc.,  resigned  Friday.  His 
resignation  was  accepted  "with  regret"  by  John 
E.  Fetzer  of  Fetzer  Stations,  Vitapix-Guild 
board  chairman.  Mr.  Mullen  had  headed  cor- 
poration since  last  October.  Vitapix-Guild  is 
one  of  units  set  up  in  Vitapix  Corp.  and  Guild 
Films  Co.  actions  last  fall  to  produce  and  dis- 
tribute film  programs.  Mr.  Mullen,  a  con- 
sultant, agreed  to  continue  in  that  capacity 
with  Vitapix-Guild  but  desired  more  time  for 
his  west  coast  business.  Edward  A.  Hall,  V-G 
executive  vice  president,  will  handle  executive 
duties. 

At  New  York  board  meeting  Friday,  Vita- 
pix-Guild elected  Kenyon  Brown,  KWFT-TV 
Wichita  Falls,  Tex.,  to  succeed  Mr.  Mullen 
as  corporation  president,  with  Mr.  Hall  elected 
executive  vice  president. 

Radio,  Tv  Stations  Hurt 
By  Rain,  Heavy  Winds 

WINDS  up  to  98  miles  per  hour,  in  two  sepa- 
rate Friday  storms,  knocked  four  tv  stations 
and  one  radio  station  off  air  upwards  of  45 
minutes.  Dust  storm  in  Colorado  with  gusts 
of  90  m.p.h.  tore  down  S60.000  tv  tower  at 
Denver  and  shut  down  KOA-TV  five  hours. 

WENS  (TV)  Pittsburgh,  ch.  16.  500-foot 
tower  was  toppled  with  damage  about  SI  15.000. 
In  nearby  Braddock.  WLOA's  tower  fell  caus- 
ing $15,000  damage.  KDKA-TV  Pittsburgh 
was  off  45  minutes  due  to  power  failure  and 
some  damage  to  its  tower  was  also  reported. 

In  Connersville,  Ind.,  $100,000  roof  of  Philco 
factory  building  was  blown  away. 

In  emergency  action  Friday  afternoon.  FCC 
granted  special  temporary  authority  to  WENS 
to  program  on  ch.  13  during  hours  educational 
WQED  (TV^  Pittsburgh  was  not  on  air.  Comr. 
Frieda  B.  Hennock  dissented.  STA  is  effective 
until  April  1. 
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When  the  WFAA  Early  Birds  have  a  birthday,  everybody  celebrates. 
Folks  all  over  the  Southwest  will  join  in  the  week-long 
festivities  March  28-April  3,  when  the  nation's  oldest  live  breakfast  show 

completes  its  25th  year  on  the  air. 
And  as  a  special  Silver  Anniversary  bonus,  the  Early  Birds 
have  doubled  their  air  time.  The  16-person  cast  of  this  locally  produced  show  now  starts 
an  hour  earlier  —  at  6  a.m.  —  to  bring  the  Early  Birds'  special  brand  of 
"good  morning"  to  their  thousands  of  loyal  fans  all  over  Radio  Southwest. 

This  loyalty  creates  a  warmly  receptive  atmosphere  for 
your  advertising.  Sales  messages  on  the  Early  Birds  reach  all  members 
cf  the  family  when  they're  all  together;  they  sell  everything  from 
food  products  (Morton's  has  been  a  sponsor  for  10  years) 
to  shaving  cream  (Mennen's,  7  years). 
When  you  advertise  on  the  WFAA  Early  Birds, 
you  sell  to  the  whole,  big  profitable  WFAA  area,  because  in  the 
Southwest,  the  "Birds"  belong  to  everyone. 
Ask  the  Petry  man  fcr  more  information. 


A  Clear  Channel  Service  of  fhe  Dallas  Morning  News 

W  FAA^ 

Alex  Keese,  Manager 
Geo.  Utley,  Commercial  Manager 
Edward  Petry  &  Co.,  Inc.,  Representative 
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at  deadline 


Not  Guilty/  Mrs.  Natvig 
Meads  in  U.  S.  Court 

llRS.  MARIE  NATVIG  pleaded  "not  guilty" 
riday  morning  in  Washington  before  District 
!ourt  Judge  David  A.  Pine  to  nine  charges  of 
ying  in  her  turnabout  testimony  in  FCC's 
'cense  renewal  hearing  on  Edward  Lamb's 
yiCU  (TV)  Erie,  Pa.  Federal  grand  jury 
arlier  in  week  issued  indictment  (story  page 
6).  Trial  was  set  for  April  18  and  Mrs.  Natvig 
Vas  released  on  $2,500  bail. 

Meanwhile,  FCC  Friday  filed  with  Court  of 
Appeals  for  D.  C.  its  reply  to  WICU  appeal 
rom  refusal  of  District  Court  there  to  stay 
Tommission's  renewal  hearing  on  Lamb  sta- 
ion.  FCC  said  lower  court  was  right  in  re- 
using stay  since  administrative  remedies  before 
Commission  had  not  been  exhausted. 

Reno,  Las  Vegas  Sales  Filed 

Applications  for  purchase  of  kork  Las 

i^egas  for  $50,000  and  KOLO  Reno  for  $150,- 

1)  00  by  Donald  W.  Reynolds  filed  with  FCC 
[Friday.  Owners  of  both  stations,  David  Mc- 
Kay, H.  G.  Wells  Jr.  and  H.  W.  Joucken,  also 
Leceive  $2,000  annually  for  five  years  for  not 
lire-entering  broadcasting  in  Las  Vegas  market 
and  $8,000  annually  for  five  years  for  same 
agreement  at  Reno.  Mr.  Reynolds  is  principal 
in  ch.  2  KLRJ-TV  Henderson,  Nev.;  ch.  8 
tKZTV  (TV)  Reno,  KFSA-AM-FM-TV  Ft. 
Smith,  Ark.;  KHRG  Okmulgee,  Okla.,  and 
KBRS  Springdale,  Ark. 

K BET-TV  to  Join  CBS-TV 

AFFILIATION  of  KBET-TV  Sacramento  (ch. 

2)  with  CBS-TV,  effective  March  20,  an- 
nounced Friday  by  Herbert  V.  Akerberg, 
CBS-TV  vice  president  in  charge  of  station  re- 
lations. KBET-TV  is  owned  and  operated 
by  Sacramento  Telecasters  Inc.,  of  which  John 
H.  Schact  is  vice  president  and  general  man- 

I  ager. 

N.  Y.  Libel  Bill  to  Senate 

NEW  YORK  STATE  bill  to  relieve  radio  and 
|  tv  stations  of  liability  for  defamatory  remarks 
in  speeches  broadcast  by  qualified  political 
candidates  is  scheduled  to  go  before  State 
Senate  this  week  following  favorable  report 
(|  by  that  body's  Codes  Committee.  Bill,  which 
has  support  of  New  York  State  Assn.  of  Radio 
&  Television  Broadcasters,  was  approved  by 
Assembly  by  140-0  vote  [B*T,  Feb.  28]. 

New  Libel  Bill  Offered 

!  BROADCASTERS  would  be  protected  from 
libel  for  political  broadcasts  by  bill  introduced 
in  House  Thursday  by  Rep.  Edward  T.  Miller 
(R-Md.).  Bill  (HR  4814)  is  identical  to  S 
1208,  introduced  earlier  in  Senate  by  Sen. 
John  M.  Butler  (R-Md.)  [B»T,  Feb.  28]. 

FCC  Extra  Fund  Asked 

WHITE  HOUSE  has  asked  Congress  to  give 
FCC  $85,000  as  supplemental  appropriation 
to  take  care  of  personnel  needs  in  current 
budget.  Commission  had  asked  Budget  Bureau 
for  $115,000.  Commission  is  operating  with 
budget  of  $6,694,400  for  fiscal  1955,  is  down 
for  $6,700,000  in  fiscal  1956  under  proposed 
budget  now  pending  before  Congress. 


TODAY'S  IMPACT 

TELEVISION'S  impact  underlined  again 
in  report  Friday  from  NBC-TV  that 
some  100,000  pieces  of  mail  had  been 
received  by  network  following  appeal 
by  Dave  Garroway  on  Today  (Mon.- 
Fri.,  7-9  a.m.).  Mr.  Garroway  last  Mon- 
day asked  audience  to  donate  "at  least 
a  dime"  toward  fund  for  Mrs.  Carl 
Altonberg  of  East  Meadow,  L.  L,  and 
her  seven  children,  after  learning  that 
her  husband  had  been  killed  in  auto  acci- 
dent while  trying  to  assist  another  in- 
jured motorist.  Network  said  25  mail 
bags  received  contained  estimated  $1,500 
to  $2,000  each. 


NARTB  Names  Probe  Group 
For  Tv  Tariff  Study 

NARTB  subcommittee  was  named  Friday  to 
lay  out  plans  for  investigation  of  tariffs  for 
transmission  of  tv  programs.  Group  was  named 
at  meeting  of  new  Television  Transmission 
Tariffs  Committee  formed  on  instructions  from 
NARTB  Tv  Board  at  Florida  meeting  in  Janu- 
ary. It  will  meet  in  New  York  within  week. 

Full  committee  agreed  "on  importance  and 
urgency  of  this  problem  to  all  segments  of 
the  industry  and  on  future  action  to  be  taken." 
Chairman  of  committee  as  well  as  new  sub- 
committee is  Richard  Salant,  CBS.  Attending 
Friday  meeting  in  Washington,  besides  Mr. 
Salant,  were  Frank  Marx,  ABC;  John  Bachem, 
DuMont;  Joseph  A.  McDonald,  NBC;  Chris  J. 
Witting,  Westinghouse  Broadcasting  Co.;  A. 
James  Ebel,  KOLN-TV  Lincoln,  Neb.;  W.  D. 
(Dub)  Rogers  Jr.,  KDUB  Lubbock,  Tex.  Ab- 
sent were  Harold  Essex,  WSJS-TV  Winston- 
Salem,  N.  C,  and  Lee  B.  Wailes,  Storer  Broad- 
casting Co.  Mr.  McDonald  was  alternate  for 
Joseph  V.  Heffernan,  NBC. 

ABC  Gets  Schlitz  Rights 

DISTRIBUTION  rights  for  52  Schlitz  Play- 
house of  Stars  tv  film  programs  acquired  by 
ABC  Film  Syndication  Inc.,  George  T.  Shu- 
pert,  president,  announcing  today  (Mon.). 
Series  appeared  on  CBS-TV  for  year,  ending 
last  November.  According  to  Mr.  Shupert, 
series  can  be  used  as  summer  replacement  or 
fall  programming.  As  summer  show,  series 
can  be  bought  in  13  film  segments,  divided  in 
categories  of  romance-drama,  action-adventure, 
suspense-drama  or  mystery-drama,  ABC  said. 


UPCOMING 

March  15-16:  Missouri  Broadcasters 
Assn.,  Colonial  Hotel,  Springfield. 

March  16-19:  Assn.  of  National  Ad- 
vertisers, The  Homestead,  Hot  Springs, 
Va. 

March   17-18:  Ohio  Assn.  of  Radio  & 

Television    Broadcasters,  Netherland 

Plaza  Hotel,  Cincinnati. 
March   19-20:  Mississippi  Broadcasters 

Assn.,  Vicksburg  Hotel,  Vicksburg. 

For  Other  Upcomings  see  page  732 


A.  E.  HANSER,  former  vice  president  of  Biow 
Co.  (now  Biow-Biern-Toigo),  N.  Y.,  to  Ted 
Bates  Inc.,  same  city,  as  account  executive  on 
Colgate-Palmolive  Co. 

ROBERT  ASCUE,  western  and  midwestern 
sales  manager,  Remington  Records,  N.  Y.,  pro- 
moted to  national  sales  manager. 


WHAS-TV  Shift  Opposed 

PROTEST  of  tower  move  planned  by  ch.  11 
WHAS-TV  Louisville  was  filed  with  FCC 
Friday  by  ch.  18  WLEX-TV  Lexington,  Ky. 
Pleading  requests  deferment  on  proposal  of 
WHAS-TV  to  build  2,003-ft.  tower  2  mi.  north 
of  Washington,  Ky.,  until  after  FCC  settles 
plan  to  limit  tv  tower  sites  to  five  miles  radius 
of  principal  market  [B«T,  March  7,  Feb.  21]. 

Liebman  Signs  With  NBC-TV 

MAX  LIEBMAN,  producer-director  of  NBC- 
TV's  Saturday  and  Sunday  color  spectaculars, 
signed  to  five-year  contract  for  his  services 
both  on  spectaculars  and  other  related  func- 
tions. Mr.  Liebman,  signed  originally  by 
NBC-TV  in  January  1949,  will  have  produced 
20  spectaculars  this  season. 

Toll  Tv  Group  Changes  Name 

CHANGE  in  name  of  Joint  Committee  on 
Toll  Tv  to  Committee  Against  Pay-as-You-See 
Tv  is  being  announced  today  (Mon.),  although 
there  is  no  change  in  officers  or  personnel 
(see  story,  page  60).  Committee  also  an- 
nounced that  Dr.  Dallas  Smythe,  director  of 
Institute  of  Communications  at  U.  of  Illinois, 
has  been  commissioned  to  conduct  series  of 
research  studies  into  economic  impact  and  im- 
plications of  subscription  tv  as  compared  to 
"free  airwaves"  policy  currently  in  effect.  Don 
Walsh  has  joined  Robert  S.  Taplinger  Assoc., 
New  York,  to  handle  public  relations  activ- 
ities of  committee.  Mr.  Walsh  recently  was 
with  Robinson  Hannagan  Assoc.,  New  York, 
and  previously  was  newspaperman  in  Boston 
and  Providence. 

Illinois  News  Session  Slated 

DISCUSSIONS  on  equal  access  to  news  for 
radio  and  television  will  highlight  agenda  of 
Illinois  News  Broadcasters  Assn.  at  meeting 
April  2  in  Springfield,  111.,  Bill  Small,  WLS 
Chicago  and  association  president,  announced 
Friday.  Meeting  follows  AP  freedom  of  in- 
formation clinic  previous  day.  State  legisla- 
tors and  radio-tv  newsmen  will  explore  "open- 
ing doors  for  broadcast  news,"  reviewing  pro- 
posal in  Illinois  Legislature  to  open  committee 
sessions  as  public  hearings.  Among  speakers 
scheduled  are  Glen  Farrington,  WTAX  Spring- 
field; William  Ray,  NBC  Chicago,  and  Al 
Rowe,  WSOY  Decatur.  Sen.  George  Drach, 
Illinois  Senate  majority  whip,  will  outline  views 
on  bill  to  liberalize  libel  laws  with  respect  to 
political  statements  by  candidates  on  radio-tv. 

WGAL-TV  Files  Protest 

WGAL-TV  Lancaster,  Pa.,  operating  on  ch. 
8,  petitioned  FCC  last  week  to  protest  pro- 
posal by  ch.  58  WRTV  (TV)  Asbury  Park, 
N.  L,  that  it  be  allowed  to  operate  low  power 
tv  there  on  ch.  8  [B«T,  Jan.  17].  WGAL-TV 
claimed  proposed  WRTV  operation  would  cause 
interference  and  reduce  its  service  area. 

Milwaukee  Plea  Filed 

BID  for  new  tv  station  on  ch.  31  at  Milwaukee 
filed  with  FCC  Friday  by  Business  Manage- 
ment Inc.,  operator  of  WFOX  and  owned  by 
Joseph  A.  Clark.  No  other  application  pends 
for  facility. 
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the  week  in  brief 


A  NEW  FREEZE  FOR  TV? 

FCC  staff  proposes,  and  Commission 
will  consider,  plan  to  hold  up  on  vhf 
until  a  solution  to  uhf's  problems  is 
devised  27 

P&G  TOPS  NETWORK  SPENDERS 

Soap  company  put  $36  million  into 
radio-tv  network  time  last  year.  Col- 
gate-Palmolive was  second  with  nearly 
$19  million   29 

STATIONS  BLAST  NIELSEN  REPORT 

Researcher's  new  local  service  comes 
up  with  drastically  low  radio  ratings 

  32 

SPRING  SPOT  BUYING  UNDERWAY 

Campaigns  being  readied  for  Tintex, 
Anacin,  new  C-P  toothpaste  34 

STRINGERS  MAKE  A  FILM  STAFF 

WBZ-TV's  news  director  tells  how 
that  prize-winning  operation  covers 
New  England  35 

FILM  COVERS  IKE'S  CONFERENCES 

How  radio-tv  became  accredited  at 
the  White  House,  and  how  it's  work- 
ing out  42 

A  ONE-MAN  SOUND-ON-FILM  RIG 

KWTV  (TV)  cameraman's  invention 
makes  new  mobility  possible  in  film 
coverage   59 

THE  ANA  MEETS  WEDNESDAY 

Assn.  of  National  Advertisers  begins 
three-day  conference  in  Hot  Springs, 
Va  62 

NARTB  RADIO  BOARD  NOMINEES 

Fifty-six  candidates  named  for  14 
vacancies.  Ballots  due  April  7     .  .62 


NBC  BUYS  ITS  SECOND  UHF 

Network  pays  $312,000  for  ch.  17 
WBUF-TV  Buffalo.  Triangle  Pub.  Co. 
pays  $3  million  for  WNBF-AM-TV 
Binghamton  . ...  .72 

FCC  WANTS  MORE  LAMB  WITNESSES 

Broadcast  Bureau  says  W1CU  (TV)'s 
request  for  immediate  renewal  is  pre- 
mature  76 

McCONNAUGHEY  PASSES  COMMITTEE 

Bid  for  confirmation  as  FCC  member 
is  now  up  to  the  full  Senate  78 

N.  Y.  STATIONS  FIGHT  BAIT-SWITCH 

Twenty-four  radio  and  tv  stations  in 
area  sign  resolution  against  mislead- 
ing advertising  practices  92 

PETER  PAN  MAKES  A  HIT 

NBC-TV's  color  spectacular  draws 
unanimous  critical  acclaim,  65  million 
audience   98 

WINCHELL  CALLS  IT  QUITS  AT  ABC 

Commentator  has  served  notice  as  of 
Dec.  25,  may  leave  sooner,  may  ac- 
cept other  offers  98 

NEW  BILLINGS  UP  AT  NBC  RADIO 

Total  for  1954  was  $16  million,  165% 
above  previous  year's  $6  million  102 

ELECTRONICS  DOUBLING  FORECAST 

Sylvania's  Harrison  says  annual  busi- 
ness will  be  $20  billion  in  decade  104 

TELEVSION  AWARDS  ITS  OWN 

Emmy  awards  presented  before  na- 
tion-wide tv  audience.  NBC  gets  13, 
CBS  12,  ABC  7. 
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IN  REVIEW 


PETER  PAN 

"IT  was  wonderful  .  .  .  and  beautiful  .  .  .  and 
wonderful  and  .  .  .  beautiful."  That's  what 
the  seven-year-old  daughter  of  this  reviewer 
said  about  "Peter  Pan"  in  color  on  NBC-TV 
last  Monday  night. 

It  was  indeed  wonderful  and  beautiful.  Tele- 
vision can  take  a  bow  once  again  for  a  rare 
privilege — that  of  presenting  this  warm  version 
of  the  immortal  fantasy  of  the  boy  who  wouldn't 
grow  up. 

NBC  estimated  on  preliminary  data  that  65 
to  75  million  people  saw  the  spectacular — what 
NBC  President  Sylvester  L.  Weaver  called  the 
No.  1  event  of  the  year. 

The  superb  performance  left  virtually 
nothing  to  be  desired.  Mary  Martin  was  the 
epitome  of  Peter  Pan.  Cyril  Ritchard  brought 
the  delicious  elegancies  that  the  British  do  so 
well  to  the  character  of  Capt.  Hook.  Of  the 
others — all  of  whom  spun  their  whimsical 
characterizations  to  the  fullest — the  gleeful, 
grotesqueries  of  Sondra  Lee  as  the  bouncy 
Princess  Tiger  Lily  made  a  marked  impression 
on  the  younger  viewers  as  well  as  the  adults  who 
still  believe  in  fairies. 

Charming,  imaginative  sets,  delightful  dance 
numbers  and  the  songs  and  singing  of  Miss 
Martin,  Mr.  Ritchard  and  the  others  added  up 
to  a  memorable  evening  at  the  theatre.  "Daddy, 
it's  almost  like  being  at  the  theatre,"  the  nine- 
year-old  daughter  murmured.  And  that  thought 
was  inescapable. 

Probably  the  most  engaging  of  the  technical 
details  was  the  aerial  ballet  of  Miss  Martin  and 
the  Darling  children.  The  wires  were  visible — 
at  least  on  the  color  show — but  they  detracted 
not  a  whit  from  the  imagery  of  star-dusted 
mortals.  A  special  word  of  praise  must  be  said 
for  Miss  Martin's  finale — swooping  and  soaring 
for  what  seemed  a  full  three  minutes  as  the' 
credits  flashed  by.  It  was  a  breathtaking  cur- 
tain call. 

Surely,  the  color  enhanced  the  fairy  tale 
qualities  of  this  ethereal  classic.  There  were 
audible  comments  from  both  children  and 
adults  at  the  "beautiful  colors."  But  to  a  more 
sophisticated  adult,  on  whom  perhaps,  not 
enough  star  dust  had  fallen,  the  color  values 
seemed  a  trifle  harsh  and  garish.  What  also 
troubled  this  viewer  were  the  changes  in  color 
values  as  cameras  moved  in  or  away  from  a 
scene  or  when  cameras  changed.  It  looked  as  if 
color  stability  was  still  something  devoutly  to  be 
wished  for. 

The  12-year-old  summed  it  up  in  succinct, 
male  fashion  when  he  said  after  the  show: 
"Boy,  it  was  neat.  But  that  color  still  needs 
some  improving.  .  .  ." 

In  black-and-white,  it  is  reported  by  all 
hands,  the  magic  of  the  performance  came 
through  in  all  its  sheer  delight. 

Perhaps  the  best  judgment  on  the  perform- 
ance was  the  behavior  of  the  four  youngsters 
who  viewed  the  show  at  this  reviewer's  color 
set.  They  were  enthralled  throughout.  They 
were  hushed,  they  were  giggly,  they  were  noisy 
and  they  were  properly  moist-eyed — all  at  the 
proper  time  in  the  story.  Peter's  call  for  them 
to  applaud  in  order  to  revive  the  sinking  Tinker 
Bell  fell  slightly  flat.  The  children  did  not  seem 
to  realize,  until  too  late,  that  he  was  calling  on 
them  to  participate.  Otherwise  they  lived  the 
play.  And  that  is  the  best  review  of  all;  how 
the  spectators  feel  about  a  performance. 

A  vagrant  thought  flashed  through  this  re- 
viewer's mind  as  he  sat  bewitched  before  this 
superlative  production:  If  this  is  what  free  tele- 
vision is  offering,  what  more  can  subscription 
tv  give  that  would  be  worth  paying  for? 

Last  week's  performance  of  the  four-month 


Broadway  hit  has  an  interesting  sidelight:  The 
tv  performance  was  in  lieu  of  the  normal  road- 
show. It  seems  the  complexity  of  the  produc- 
tion, plus  the  large  cast,  prohibited  the  usual 
cross-country  tour.  So,  tv  to  the  rescue;  in 
place  of  one-night  stands  for  the  regular  six- 
week  to  two-month  tour,  a  single,  nationwide 
telecast  of  the  original  cast.   This  could  mean  a 


MISS  MARTIN  and  MR.  RITCHARD 

change  in  legitimate  theatre  logistics. 

The  charm  of  the  play  and  the  production 

was  carried  over  into  the  commercials.  Fords, 

Mercurys  and  Lincolns  were  promoted  in  a 

vari-hued  and  original  manner.  RCA,  too,  used 

imagination  in  presenting  its  albums. 

All  in  all,  tv  can  be  proud  of  the  evening  of 

March  7 — and  NBC  can  feel  even  more  proud 

that  it  brought  this  to  pass. 

Production  costs:  $300,000 

Network:  NBC-TV  (March  7,  7:30-9:30  p.m.) 

Sponsored  by:  Ford  Motor  Co.  through  Kenyon 
&  Eckhardt  and  RCA  through  Kenyon  & 
Eckhardt  and  Grey  Adv.  Agency. 

Starring  Mary  Martin  (as  Peter  Pan),  Cyril 
Ritchard  (as  Capt.  Hook  and  Mr.  Darling), 
Kathy  Nolan  (as  Wendy).  Robert  Harring- 
ton (as  John),  Joseph  Stafford  (as  Michael), 
Heller  Halliday  (as  Liza),  Sondra  Lee  (as 
Tiger  Lily)  among  others. 

Producer:  Richard  Halliday.  Director:  Jerome 
Robbins.   Scenery:  Peter  Larkin. 

Lyrics  by  Carolyn  Leigh,  music  by  Mark  Char- 
lap,  additional  lyrics  by  Betty  Comden  and 
Adolph  Green,  additional  music  by  Jule 
Styne,  conductor  Louis  Adrian,  orchestral 
arrangements  by  Albert  Sendrey,  incidental 
music  by  Trude  Rittman,  Elmer  Bernstein. 

THE   EMMY  AWARDS 

TELEVISION  made  its  big  bid  for  prestige  last 
Monday  night  when  the  Academy  of  Televi- 
sion Arts  &  Sciences  presented  the  seventh  an- 
nual Emmy  awards — for  the  first  time  on  a 
national  network  (see  story,  this  issue). 

For  several  years  television  has  advanced  the 
cause  of  motion  pictures  by  broadcasting  the 
presentations  of  Oscars,  and  it  certainly  was 
time  to  do  as  much  for  its  own  Emmy  awards. 
Unfortunately  production  flaws  marred  the  first 
Emmy  broadcast. 

Happiest  note  of  the  show  was  the  choice 
of  performers  to  run  it.  Steve  Allen,  whose 
Tonight  show  was  pre-empted  by  the  Emmy 
affair,  did  a  comfortable  job  as  m.c,  with  as- 
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sists  on  the  presentations  by  Jimmy  Durante, 
George  Burns,  Danny  Thomas  (who  walked 
off  with  two  awards),  Jack  Benny,  Ralph  Ed- 
wards (one  award)  and  Dr.  Frank  C.  Baxter. 

Dave  Garroway  emceed  the  New  York  por- 
tions of  the  show — the  weaker  portions.  While 
Hollywood  boasted  a  full-fledged  stage  and 
rostrum  where  the  awards  could  be  handed  out 
with  some  dignity,  those  winners  in  New  York 
had  to  weave  through  the  mob  at  Nino's  LaRue 
to  get  to  Mr.  Garroway,  who  was  allowed  only 
space  in  an  aisle.  His  contribution,  inciden- 
tally, consisted  of  non-committally  handing  over 
a  statuette  and  then  saying,  "and  now  we  switch 
you  back  to  Hollywood." 

The  Hollywood  end  was  staged  from  Frank 
Sennes'  Moulin  Rouge,  but  that  wasn't  reason 
enough  to  throw  in  unnecessary  nightclub  dance 
numbers.  They  seemed  out  of  context,  doubly 
so  with  all  that  tv  talent  cramming  the  place. 

The  cues  were  all  off.  beginning  with  the 
introduction  of  Don  DeFore  as  Dan  DeFore 
down  to  saying  that  Robert  Q.  Lewis  would 
accept  an  award  for  John  Daly  and  then  see- 
ing Mr.  Daly  accept  for  himself — and  nobody 
bothered  to  correct  the  error. 

You  could  go  on  finding  faults — -but  it  still 
managed  to  be  entertaining.  Perhaps  its  secret 
was  the  familiarity  of  the  tv  stars  on  the  show. 
You  see  so  much  of  them  in  the  course  of  a 
year  that  you  feel  you  know  them  personally — 
much  better  than  you  would  know  a  movie  star 
who  wins  an  Oscar.  The  informality  was  catch- 
ing— it  made  the  tv  viewer  feel  like  a  member 
of  the  family. 

Estimated  Production  Costs:  $70,000. 

Date  and  Time:  Monday  night,  March  7,  1955, 

■    11:30  p.m.-l  a.m.  EST,  NBC-TV. 

Sponsors:  Portions  by  Maybelline  Co.  through 
Gordon  Best  &  Co.,  and  Charles  Antell 
through  TAA  Inc. 

Master  of  Ceremonies:  Steve  Allen  (in  Holly- 
wood) and  Dave  Garroway  (in  New  York). 

Produced  by:  William  Kayden 

Director:  William  Bennington 

Associate  Director:  Fred  Rheinstein 

New  York  Director:  Hudson  Faussett 

Written  by:  Charles  Isaacs  and  Glenn  Wheaton 

Musical  Director:  Gordon  Jenkins 

Technical  Director:  Joe  Conn 

Origination:  Frank  Seniles'  Moulin  Rouge, 
Hollywood;  with  cut-ins  from  Nino's  LaRue, 
New  York. 

THE  MIGHTY  CASEY 

NOTHING  would  seem  to  be  a  more  natural 
subject  for  an  American  opera  than  the  na- 
tional game  of  baseball  and  no  better  starting 
point  than  Ernest  L.  Thayer's  classic  poem, 
"Casey  at  the  Bat."  So,  when  William  Schu- 
man,  president  of  the  famed  Julliard  School  of 
Music,  composed  "The  Mighty  Casey"  with  a 
libretto  by  Jeremy  Gury,  the  producers  of 
Omnibus  hurried  around  to  get  the  right  to  give 
the  opera  its  tv  premiere. 

As  one  who  remembers  fondly  De  Wolf 
Hopper's  recitation  of  "Casey"  as  an  intermis- 
sion feature  of  "The  Mikado,"  this  reviewer 
was  tuned  into  Omnibus  a  week  ago  yesterday 
(March  6)  with  eager  anticipation.  After  all, 
the  juxtaposition  of  Casey  and  Koko  was  just 
as  far-fetched  as  that  of  baseball  and  opera  and 
it  had  gone  over  very  well. 

The  same  cannot  be  said  for  "The  Mighty 
Casey."  Repetition,  which  seems  to  be  as  es- 
sential to  opera  as  it  is  to  advertising,  stretched 
the  comically  sad  story  of  Casey's  strike-out 
far  beyond  the  endurance  point.  What  started 
out  as  a  gay  romp  wound  up  as  pretty  much 
of  a  bore,  because  the  singers  repeated  at  least 
three  times  each  idea  expressed  by  the  poem. 
Instead  of  garnishing  the  piece  de  resistance 
with  a  sprig  of  musical  parsley,  the  operatic 
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chefs  had  buried  their  theme  in  a  mound  of 
trimmings. 

The  cast  did  its  best — and  a  very  good  best 
it  was — to  recapture  the  spirit  of  a  baseball- 
crazed  small  town  of  50  years  ago.  The  scenery 
and  costumes  could  not  have  been  improved 
upon.  There  were  many  interesting  and  amus- 
ing touches,  such  as  the  small  boy  trying  to  get 
Casey  to  autograph  his  book,  the  parade  of 
the  town  band,  the  protest  of  Mudville  players 
and  rooters  to  the  umpire's  called  strike  against 
Casey  and  the  umpire's  calm  rejection  of  their 
complaints.  But  a  full  hour  of  embellishment 
was  too  much  weight  for  a  poem  which  can  be 
read  in  five  minutes. 

Production  costs:  Approximately  $50,000. 


Sponsored  by  Scott  Paper  Co.,  Aluminium  Ltc 
of  Canada,  Norcross  and  Zenith  Radio  Corf 
.  as  part  of  the  March  6  telecast  of  Omnibu 
on  CBS-TV,  Sun.,  5-6:30  p.m.  EST. 

Composer:  William  Schuman. 

Librettist:  Jeremy  Gury. 

Musical  Conductor:  Samuel  Krachmalnick. 

Staged  by  Elliott  Silverstein;  director:  Tec 
Danielewski  (for  Omnibus). 

Executive  Producer:  Robert  Saudek,  directoi 

Tv-Radio  Workshop  of  The  Ford  Foundatior 

Cast:  Danny  Scholl,  Elise  Rhodes,  Georg> 
Irving,  Rufus  Smith,  Nathaniel  Frey,  Bruc 
Renshaw,  Mort  Marshall,  with  chorus  an 
dancers. 
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Unfair  to  Small  Fry 

EDITOR: 

The  incident  I  am  about  to  relate  not  only 
proved  amusing  to  me  but  again  hit  me  between 
the  eyes,  confirming  the  tremendous  impact  of 
this  thing  called  television. 

Last  evening  about  7:30  as  I  was  in  the 
living  room  playing  with  our  youngest,  my  six- 
year-old  came  racing  out  of  the  den  where  the 
television  set  is  located  and  advised  me  that  we 
are  being  very  unfair  in  having  announcements 
for  good  things  to  eat  in  the  evening  when  it's 
impossible  for  him  to  eat.  In  checking  the 
schedule,  I  learned  that  at  7:30  we  had  a  potato 
chip  20-second  announcement. 

Until  I  can  re-schedule  all  "good  things  to 
eat"  into  the  daytime  schedule  so  my  boy  can 
eat  it  when  "it  looks  so  good,"  it  looks  like  I 
will  stay  in  the  dog  house. 

Lloyd  D.  Loers,  Sales  Manager 

KGLO-AM-TV 

Mason  City,  Iowa 

Likes  Interview  Technique 

EDITOR: 

I  just  want  to  compliment  you  on  the  Weaver 
interview. 

I  think  this  is  a  wonderful  technique  and  I 
get  more  out  of  it  than  I  do  reading  or  hearing 
some  prepared  speech. 
A  good  piece  of  work. 

Bob  Dillon,  Vice  President 
KRNT  Des  Moines,  Iowa 

Radio  vs  Network  Radio 

EDITOR: 

When  Robert  Sarnoff  [NBC  executive  vice 
president],  or  anyone  else  for  that  matter,  dis- 
cusses the  radio  networks,  I  wish  he  would  use 
the  word  "network"  every  time  he  uses  the 
word  "radio."  Otherwise,  casual  hearers  and 
readers  of  such  statements  as  the  one  Mr.  Sar- 
noff made  to  the  Minneapolis  Sales  Executives 
Club  [B«T,  March  7]  may  deduce  that  all  radio 
is  sick,  thrown  on  the  ropes  by  television. 

Actually,  WDIA  and  many  other  aggressive 
radio  stations  throughout  the  country  have 
shown  constant  improvement  in  the  last  10 
years  in  both  size  of  audience  and  gross 
income.  WDIA  and  other  stations  like  WITH 
Baltimore,  WONE  Dayton,  WHDH  Boston, 
WWDC  Washington  and  a  host  of  others  have 
used  the  same  formula  of  independence,  enter- 
tainment, local  community  service,  showman- 
ship and  promotion  to  make  constant  progress 
during  a  period  when  some  have  paid  tribute 
to  television  with  only  a  sign  of  sadness  for  the 
imaginary  passing  of  radio. 

When  we  talk  about  the  networks,  let's  be 


sure  no  one  can  possibly  confuse  them  witl 
radio,  1955  American  style  radio.  There's  reall; 
no  comparison. 

Bert  Ferguson 
Manager 

WDIA  Memphis,  Tenn. 

Atom  Attack  on  Weaver 

EDITOR: 

Congratulations  on  your  exclusive  with  "Pat'  I 
Weaver.    But,  operators  of  those  "1,400  d.j 
stations"  for  whom  he  says  there  is  no  room 
can  take  heart  from  his  views  on  radio.  Foil 
example: 

"Television  is  so  much  more  important  thar 
radio  was  ...  it  really  didn't  matter  if  the  biu 
advertisers  took  over  radio."  And,  again: 

"The  atomized  structure  of  local  stations'  j 
is  not  what  makes  radio  a  "worthwhile  leisure 
time  activity." 

Now,  really,  Mr.  W!  If  this  represents  top- 
level  network  thinking,  stand  back  Nets!  Here  | 
come  the  Atoms! 

Tim  Elliott 

President-General  Manager 
WCUE  Akron,  Ohio 

Top  Secret  Addresses 

EDITOR: 

Is  your  station  address  a  top  secret?  .  .  . 

People  write  to  radio  and  television  stations 
and  oftentimes  address  the  envelopes  to  just 
the  station  call,  the  city  and  then  mail  it.  What 
do  the  mail  clerks  do  with  such  mail?  Often 
the  station  is  well  known  and  the  letters  will 
get  there  quickly,  but  those  which  are  less  well 
known  are  often  delayed.  Not  all  telephone 
books  contain  the  stations  by  call  and  not  all 
directories.  That  applies  to  large  cities  always. 
We  clerks  who  work  mail  on  the  trains  can 
only  put  such  mail  in  the  box  we  mark  "Hards." 
Some  of  those  never  get  "home"  but  become 
"dead  letters." 

When  you  wonder  why  people  do  such  things 
I  suppose  it  is  because  the  station  announcers 
tell  that  it  is  "Station  so-and-so"  and  name  the 
city.  .  .  .  Certainly  the  station  addresses  should 
be  available,  or  at  least  the  zone.  It  just  seems 
to  me — and  a  lot  of  other  mail  clerks — that 
stations  should  consider  these  things.  Whether 
addresses  or  zones  or  both  is  up  to  the  stations. 

The  question  remains:  "Is  your  station  ad- 
dress a  top  secret?" 

Leon  W.  Kettring 
Postal  Transport  Clerk 
Toledo,  Ohio 

[EDITOR'S  NOTE:  Mr.  Kettring's  letter  reinforces 
that  of  Linnea  Nelson  [Open  Mike,  Feb.  21]  urg- 
ing stations  to  include  zone  numbers  when  giving 
their  addresses.  Since  then  B-T  has  run  the  boxed 
notice  "No  Zone  =  Delay."] 
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The  same  policy  of  operation  that  makes 
WKY-TV  outstanding  in  Oklahoma,  now  guides 
the  management  of  WSFA-TV  in  Montgomery. 
Years  of  TV  experience  assure  advertisers  of  max- 
imum results  .  .  .  PLUS  the  fact  that  WSFA-TV 
serves  a  remarkable,  booming  Southeast  area 
which  is  enjoying  widespread  industrial  and 
agricultural  expansion. 

WSFA-TV  operates  on  full  316,000  watts  —  from 
1,040-ft.  antenna,  21  miles  south  of  Montgomery! 

WSFA-TV  serves  Central  and  Southern  Alabama, 
Southwest  Georgia  and  Northern  Florida. 

WSFA,  NBC  Affiliate,  Represented  by  HEADLEY  REED  CO.  •  WSFA-TV,  Channel  12,  NBC  Television,  Represented  by  KATZ  AGENCY,  INC. 


«  .  m  wm-.. 

Hoyt  Andres 
Station  Mgr.  WSFA  and  WSFA-TV 
(Pioneered  with  WKY-TV) 


CHANNEL  2! 

in  Pittsburgh,  the  nation's 
8th  market:  1,134,110  TV 
homes.  Retail  sales  over  $5 
billion.  Western  Pennsyl- 
vania's pioneer  TV  station. 


CHANNEL 

in  Philadelphia,  the  n 
3rd  market.  1,947,3 
homes.  Retail  sale; 
$61/2  billion.  Eastern 
sylvania's  pioneer  TV < 


ation's 
55  TV 
ver  $5 
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in  Boston,  the  nation's  6th 
market.  1,267,223  TV  homes. 
Retail  sales  over  $6  billion. 
New  England's  pioneer  TV 
station. 


Your  National  Spot  Campaign 
Is  Not  Complete  Without 
The  Westinghouse  Stations 


WBC's  magic  numbers  work  sales  magic 
for  advertisers.  Maximum  power,  low 
channel  numbers  mean  better  coverage. 
Big  and  growing  numbers  of  TV  homes 
mean  huge  markets.  And  they're  rich 
markets  ...  as  you  can  see  from  the 
figures  in  the  big  numbers.  So  let  WBC'.s 
magic  numbers  work  their  sales  magic 
for  you.  Start  by  dialing  the  number 
of  your  nearest  WBC  television  station 
for  availabilities.  Or,  call  Eldon  Campbell, 
WBC's  National  Sales  Manager.  His 
number  is  PLaza  1-2700,  New  York  City. 


WESTINGHOUSE 
BROADCASTING  COMPANY, 
INC. 


WBI  +  WBZA'  WBZ-TV.  Boston ;  KYW  •  WPTZ,  Philadelphia; 
KDKA  *  KDKA-TV.  Pittsburgh;  WOWO.  Fort  Wayne; 
KEX,  Portland;  KPIX,  San  Francisco 

KPIX  represented  by  The  Katz  Agency,  Inc. 
WBC  National  Representatives — Free  &  Peters,  Inc. 
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NORTH 
CAROLINA'S 


Rich,  Growing 

"GOLDEN 
TRIANGLE" 


with 


WSJS 


TELEVISION 

CHANNEL  12 


a  24-county  market  with 

POPULATION 

of 

1,303,700 

(Sales  Management  1954 
Survey  of  Buying  Power) 

NOW  SHOWINGI-ALL  NBC  COLOR  SHOWS 


Interconnected 
Television  Affiliate 

National  Representative: 

The  Headley-Reed  Company 


our  respects 


to  DAVID  E.  COHN 


THERE  ARE  PEOPLE  in  Washington,  surpris- 
ing as  it  may  seem,  whose  aim  is  to  cut  down 
red  tape.  Most  of  these  rarities — and  you  may 
be  sure  they  are  rare  specimens — are  at  the 
Bureau  of  the  Budget,  the  President's  manage- 
ment staff.  One  of  them  keeps  his  eyes  on  the 
FCC  and  its  forms  and  questionnaires. 

He  is  David  Ellison  Cohn,  55-year-old  news- 
paperman turned  management  expert,  who  is  re- 
sponsible in  no  small  measure  for  many  of  the 
condensations  and  eliminations  in  the  FCC's 
demands  on  broadcasters  for  financial  records, 
personnel  reports,  ownership  records,  affiliation 
contracts,  application  forms,  etc. 

In  the  last  five  years  there  has  been  a  con- 
certed effort  to  whittle  down  the  complexity 
and  volume  of  such  reports.  It's  been  pretty 
successful,  too.  For  example,  in  two  years  of 
work,  19  application  forms  (containing  379 
individual  pages)  have  been  reduced  to  seven 
(encompassing  a  mere  52  separate  pages). 

In  1953,  the  annual  financial  report  was  re- 
vised to  require  its  submission  only  every  third 
year — at  renewal  time — and  its  more  than  15 
pages  was  cut  down  to  a  single  sheet.  It  was  re- 
vised in  another,  more  important  way.  Previ- 
ously, the  Commission  required  the  accounting 
information  to  follow  an  FCC  form;  now  the 
station  submits  its  own  balance  sheet  without 
having  to  translate  it  to  FCC  standards. 

This  is  just  one  example  of  how  extensive 
such  a  review  of  existing  forms  can  be.  But 
even  beyond  that,  the  work  has  paid  dividends 
in  other  directions. 

The  stocky  Mr.  Cohn,  who  wears  horn- 
rimmed glasses  and  whose  hair  is  thinning  and 
gray,  was  born  in  New  York  City  Nov.  11,  1900 
— "18  years  before  Armistice  Day" — of  parents 
who  went  north  from  South  Carolina  just  before 
the  turn  of  the  century.  He  was  educated  in 
New  York  grade  and  high  schools. 

In  the  summer  of  1919,  Mr.  Cohn  returned 
to  the  family  homestead  in  the  town  of  North, 
South  Carolina.  There  he  worked  as  a  reporter 
on  the  weekly  Laurens  (S.  C.)  Advertiser.  By 
April  of  the  next  year,  and  for  seven  years  there- 
after, Mr.  Cohn  was  with  the  Columbia  (S.  C.) 
Record,  successively  as  reporter,  state  news  edi- 
tor, telegraph  editor,  advertising  solicitor,  ad- 
vertising manager,  business  manager  and  mem- 
ber of  the  board  of  directors. 

In  1927,  after  purchasing  control  of  the 
weekly  Calhoun  Times,  in  St.  Matthews,  S.  C, 
Mr.  Cohn  took  over  as  editor  and  publisher. 
He  also  ran  the  job  printing  business  associated 
with  the  weekly.  In  addition,  Mr.  Cohn  became 
a  partner  (and  finally  owner)  of  an  advertising 
agency  in  Columbia.  It  was  while  engaged  in 
this  advertising  endeavor  that  Mr.  Cohn  began 
getting  interested  in  statistics.  Both  the  print- 
ing plant  and  the  advertising  agency  performed 
several  jobs  compiling,  editing  and  publishing 
statistical  and  economic  briefs  for  clients  who 


included  public  as  well  as  private  agencies. 

It  was  then  that  Mr.  Cohn  served  on  a  part- 
time  basis  as  statistician  and  chief  of  the  rates 
division  of  the  South  Carolina  Power  Rate  In- 
vestigating Committee. 

So  notable  was  his  work  that  Mr.  Cohn  was 
appointed  chief  of  the  rate  section  of  the 
South  Carolina  Public  Service  Commission. 

He  remained  with  the  state  PSC  until  1934, 
when  the  late  Frank  R.  McNinch,  then  chair- 
man of  the  Federal  Power  Commission  (later 
an  FCC  chairman),  brought  him  to  Washington 
as  an  FPC  statistician.  In  the  nine  years,  Mr. 
Cohn  was  with  FPC,  he  also  served  as  chief  of 
publications  and  finally  as  chief  of  statistics. 

In  1943  Mr.  Cohn  moved  over  to  the  Bureau 
of  the  Budget.  He  has  been  there  ever  since- 
one  of  the  experts  in  the  Office  of  Statistical 
Standards,  assigned  to  coordinate  the  statistical 
activities  and  research  practices  of  federal  agen- 
cies in  the  utilities  and  communications  field. 

Naturally,  he  does  not  take  personal,  sole 
credit  for  cutting  down  and  making  more  effec- 
tive the  myriad  reports  big  government  requires 
from  utilities  and  communications  companies. 
Most  of  the  work  and  the  recommendations 
come  from  spokesmen  for  the  interested  indus- 
tries and  businesses.  Mr.  Cohn  feels  that  he  is 
the  coordinator,  taking  suggestions  and  com- 
ments from  business  and  the  agencies  involved 
and  having  representatives  of  both  parties  work 
out  a  satisfactory  solution. 

Broadcasters  all  speak  highly  of  his  work. 

Ben  Strouse,  WWDC  Washington,  chair- 
man of  the  broadcasters  committee  of  the  Ad- 
visory Council  on  Federal  Reports,  wrote: 
"Dave  has  been  for  years  the  key  between  our 
committee  and  the  industry  when  it  comes  to 
forms  and  he  has  done  a  job  far  beyond  the 
call  of  duty." 

E.  K.  Jett,  WMAR-TV  Baltimore  and  a  mem- 
ber of  the  broadcasters  committee,  said:  "If 
one  person  is  to  be  singled  out  for  a  word  of 
praise,  it  should  be  Dave  Cohn  who  has  co- 
operated and  assisted  in  every  way  possible." 

Mr.  Cohn  is  married  to  the  former  Janet 
Pearlstine  of  St.  Matthews.  They  have  one 
daughter,  Mrs.  Arnold  Fine.  They  live  at  Wash- 
ington's Dorchester  House,  but  also  maintain 
a  home  in  St.  Matthews,  where  the  family 
raises  cattle  and  has  a  potato  farm.  Mr.  Cohn 
keeps  busy — outside  working  hours — with  home 
movies  (there  is  one  granddaughter),  a  stamp 
collection  and  an  occasional  round  of  golf. 
Until  quite  recently,  he  was  a  weekly  squash 
and  tennis  player. 

Mr.  Cohn  is  a  member  of  the  American  Sta- 
tistical Assn.,  the  American  Trade  Association 
Executives,  the  Washington  Trade  Association 
Executives.  National  Press  Club  and  the  Wash- 
ington Hebrew  Congregation.  He  is  a  Scottish 
Rite  Mason. 
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Broadcasting 


Telecasting 


rofitable 


pipe  I  line ! 


No  advertising 
message  is  any 
stronger  than  the 
medium  you  entrust  with  its  transportation.  The 
logistics  of  productive  advertising  demand  two 
great  essentials  (which,  we'd  like  you  to  know,  WSAZ-TV 
is  impressively  able  to  supply).  One  of  these  is  a 
market  of  abundant  prospects  with  handsome  ability  to 
buy  what  you  sell.  The  other  is  the  best  possible  medium 
to  get  their  attention,  win  their  loyalty,  and  influence 
their  preferences  — in  short,  a  profitable  pipe  line 
from  you  to  people  you  want  as  customers.  WSAZ-TV 
commands  nearly  half-a-million  TV  homes  of  such  prospects 
in  the  uncommonly  large  five-state  area  we  reach  —  a 
region  rightfully  described  as  the  industrial  heart  of 
America.  When  you  route  your  advertising  via  WSAZ-TV, 
you  enlist  the  one  and  only  super-efficient  medium 
linking  you  directly  with  all  of  this  four-billion 
dollar  market.  Something  is  bound  to  happen.  And 
it  does  — day  after  day  and  year  after  year  — as 
WSAZ-TV's  big  roster  of  satisfied  advertisers 
will  testify.  For  a  profitable  pipe  line  into  our 
land  of  boom  payrolls  and  eager  customers, 
just  put  yourself  in  touch  with 
any  Katz  office. 


Huntington- 
Charleston, 
West  Virginia 

CHANNEL  3 
Maximum  Power 
NBC  BASIC  NETWORK 

affiliated 
ABC  Sc  Du  Mont 


I 


WSAZ 
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also  affiliated  with  Radio 
Stations  WSAZ.  Huntington 
&  WGKV,  Charleston 
Lawrence  H.  Rogers. 
Vice  President  and 
General  Manager, 
WSAZ,  Inc. 
represented 
nationally  by 
The  Katz 
Agency 


Typical 
of  the  many 
outstanding 
industries  that 
contribute  to  the 
economic  growth 
of  WSAZ-TV's 
five- state  area  is 
Nitrogen  Division, 
Allied  Chemical  & 
Dye  Corporation, 
at  whose  South 
Point,  Ohio,  plant 
this  scene 


\ 

mVk'Vi  \  most  powerful  UHI 


JOHN  CREUTZ  of  Page,  Creutz, 
Garrison,  and  Waldschmitt,  con- 
sulting engineers  of  Washington, 
D.  C.  Mr.  Creutz  has  advised 
WILK-TV..."A  high-power  trans- 
mitter with  a  moderate-gain  anten- 
na will  provide  better  coverage." 


THOMAS    P.    SHELBURNE  af 

WILK-TV.  From  his  own  words  — 
"We  have  implicit  confidence  in 
the  performance  of  G-E  broadcast 
equipment.  We  believe  that  the 
new  power  package  for  UHF  will 
provide  the  best  television  service 
in  the  area. ' ' 


A 45  KW  Klystron-equipped  transmitter  and  a  con- 
toured 24.2  gain  helical  antenna  gives  thisWilkes- 
Barre,  Pennsylvania  station  the  maximum  power 
allowed  by  the  FCC.  WILK-TV  is  the  first  to  operate 
such  a  combination  to  attain  a  full  megawatt  and  pro- 
vide more  integrated  signal  strength  than  any  other 
UHF  station.  G.E.  salutes  its  foresight  and  pioneering 
spirit  in  taking  this  momentous  step  to  high  power. 

Thomas  P.  Shelburne,  WILK-TV  Treasurer  and 
Managing  Director,  decided  that  a  45  KW  transmitter 
and  24.2  gain  antenna,  rather  than  a  23  KW  transmit- 
ter and  50  gain  antenna,  was  best  suited  for  the  terrain 
in  the  Wilkes-Barre  area.  Why  not  take  a  tip  from 
WILK-TV  and  get  into  the  million-watt  class  with  the 
equipment  combination  that's  best  for  you? 


UHF  HELICAL  ANTENNA. 

Proved  top-flight  perform- 
ance in  many  locations; 
low  wind  loading;  low  in- 
stallation cost;  low  main- 
tenance expense. 


45  KW  TRANSMITTER  on 

test  at  factory,  Electronics 
Park,  Syracuse,  New  York. 
This  unit  is  now  installed 
and  is  in  operation  at 
WILK-TV,  Wilkes-Barre,Pa. 


rcmsmitter  in  the  world ••• 

WATTS  ERP 

NOW  YOU  CAN  GET  THE  POWER  EDGE  ON  YOUR  COMPETITION 
G.E.  OFFERS  2  WAYS  TO  REACH  A  MILLION  WATTS  IN  UHF 


145  KW  transmitter  with  a  25-gain  helical  antenna. 
•  Check  the  calculated  coverage  curve  below  for  the 
field  intensity  pattern  you  get  with  this  combination. 


FCC  (50,50)  CURVE  FOR  1000  KW,  ERP 
^     FOR  ANTENNA'  HEIGHT  1000' 


2 23  KW  transmitter  with  a  50-gain  antenna.  Com- 
•    pare  the  coverage  curve  for  this  equipment  combi- 
nation, with  the  needs  of  your  terrain. 


CALCULATED  COVERAGE  CURVE  FOR  OBTAINING  1000  KW  ERP 
23  KW  AMPLIFIER  WITH  50  GAIN  ANTENNA 


FCC  (50,50)  CURVE  FOR  1000  KW  ERP 
FOR  ANTENNA  HEIGHT  1000' 


PRINCIPAL  CITY 


T7ITHER  power  package  is  available.  Let  your 
Consultant  recommend  which  is  best  for  you. 
Facts  and  figures  will  be  placed  in  the  hands  of  your 
Engineer  or  Consultant.  Check  the  advantages  you 
get  with  either  package.  Then  make  a  note  to  call 


your  local  G-E  District  Manager  today... or  write 
direct  to:  General  Electric  Company,  Broadcast 
Equipment,  Section  X235-14,  Electronics  Park, 
Syracuse,  N.  Y.  /;/  Canada,  write:  C.G.E.  Electronics, 
830  Lansdowne  Avenue,  Toronto. 


GET  THESE  ADVANTAGES  WITH  EITHER  POWER  PACKAGE 


1.  Demonstrated  dependability.  Components  of  the  G-E 
12  KW  transmitter,  proved  in  use  in  38  operating  stations, 
have  been  incorporated  in  both  the  23  and  45  amplifiers. 

2.  Adaptable  to  existing  space— cubicles  may  be  arranged 
in  practically  any  manner. 

3.  Can  be  installed  in  existing  UHF  stations  without  loss 
of  air  time. 

4.  Personnel  safety  provided  by  door-operated  high-volt- 
age interlocks  and  grounding  switches. 

5.  Automatic  protection  against  loss  of  air  time— overload 


protection— high-speed  AC  and  DC  relays  shut  down  trans- 
mitter in  event  of  power  surges.  Two-shot  plate  recloser 
puts  transmitter  back  on  air  when  overload  has  cleared. 

6.  Capable  of  transmitting  NTSC  color. 

7.  Known  tube  costs.  Klystrons  are  leased  by  G.E.  to  the 
user  at  a  standard  rate  that  decreases  with  number  of  hours 
used.  No  capital  investment  for  Klystrons. 

8.  Simple  antenna  design.  Maximum  reliability— the  G-E 
UHF  helical  antenna  needs  only  one  feed  point  per  bay. 
Standard  antenna  can  be  contoured  or  directionalized  to 
meet  your  specific  requirements. 


Progress  /s  Our  Most  Important  Product- 

GENERAL  HI  ELECTRIC 


HERE'S  ANOTHER  REASON  WHY 
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FRANK  CARVELL 

on  all  accounts 

THE  LACK  of  oil  derricks  among  Manha 
tan's  skyscrapers  doesn't  deter  Frank  Carve 
from  pursuing  an  existence  that  helps  transforr 
Conoco's  black  gold  into  real  gold. 

Mr.  Carvell,  timebuyer  with  Benton  . 
Bowles,  New  York,  on  its  diversified  product 
group,  lives  as  close  to  "Conocoland"  as  po; 
sible,  although  Gotham  is  as  far  from  it  a 
the  Mississippi  is  from  the  Atlantic.  . 

To  the  uninitiated,  "Conocoland" — the  tei 
ritory  of  the  Continental  Oil  Co.,  Housto 
(Conoco  gasoline  and  oil),  one  of  the  larges 
accounts  handled  in  B&B's  diversified  product 
group — takes  in  an  area  roughly  extending  wes 
from  the  Mississippi  to  the  Rockies,  north  t< 
Canada  and  south  to  the  Gulf.  Mr.  Carvel] 
who  has  been  on  the  account  ever  since  th 
agency  was  appointed  in  January  1953,  pre 
dates  this  association  with  B&B  less  than  ; 
year,  for  come  this  St.  Patrick's  Day,  he  wil 
have  been  with  the  agency  three  years. 

Continental's  buying  in  the  broadcast  medi; 
is  spot.  For  Mr.  Carvell  it  has  meant  studie 
of  "Conocoland"  for  additional  and  specifii 
markets  where  spot  can  be  used.  In  radio 
particularly,  this  entails  recommending  sta 
tions  delivering  vast  coverage  in  areas  when 
tv  penetration  is  either  not  yet  existent  oi 
quite  low. 

Special  campaigns — such  as  the  introductioi 
last  fall  of  a  new,  double-duty  motor  oil  or  the 
purchase  in  the  fall  of  1953  of  'TCP"  right- 
from  the  Shell  Oil  Co. — require  extra  effor 
along  the  line  and  from  the  timebuyer's  office 

Mr.  Carvell  also  handles  radio-tv  activity  oi 
the  "white  goods"  line  of  appliances  for  Croslej 
Div.  of  Avco  (Douglas  Edwards  With  the  Newi 
on  CBS-TV)  and  Benson  &  Hedges  (for  Parlia- 
ment cigarettes). 

Mr.  Carvell,  who  was  born  Nov.  22,  1920. 
in  New  York,  points  to  his  investment  in  radio- 
tv,  $15  to  be  exact — "the  best  $15  I  ever  spent." 
he  says.  That  was  the  fee  in  1948  when  he 
was  the  only  member  of  that  year's  City  Col- 
lege of  New  York  graduating  class  to  take  the 
student  examination  sponsored  by  the  Ameri- 
can Assn.  of  Advertising  Agencies.  It  landed 
him  a  job  as  assistant  timebuyer  with  Pedlar  & 
Ryan,  New  York.  Later,  he  was  associated  as 
assistant  timebuyer  with  Biow  Co.,  New  York, 
and  then  Marschalk  &  Pratt,  same  city,  as  time- 
buyer.  In  1943-46,  Mr.  Carvell  was  in  the 
service,  following  three  years  as  assistant  to 
the  business  liaison  manager  with  the  old  New 
York  Sun. 

His  wife  is  the  former  Gwen  Lynch.  They 
have,  twin  daughters,  Susan  and  Lynn,  3,  and 
live  in  Tappan,  N.  Y. 


The  COMPLETE  Story  Is  Even  Better 


CALL  OR  WRITE  FOR  FULL  DETAILS  TODAY! 


OKLAHOMA  CITY 
WORLD'S  TALLEST  MAN-MADE  STRUCTURE 


316,000  WATTS  POWER 

AFFILIATED  MANAGEMENT  KOMA-CBS 
REPRESENTED  BY  AVERY-KNODEL,  INC. 


1572  FOOT  TOWER 


EDGAR  T.  BELL 
Executive  Vice  President 
FRED  L.  VANCE 
Sales  Manager 
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What  do  you  look  for  when  you  buy  Chicago 
radio?  You  begin,  naturally,  with  blanket 
coverage  and  strong  rating  story. 
wmaq's  kind  of  coverage  and  ratings. 

But  then  you  look  for  the  added  values  —  the 
special  individual  ways  in  which  a  station 
—  can  do  a  bigger  job  for  advertisers.  And  wmaq 
gives  advertisers  a  greater  sum  of  extra  values 
than  any  other  radio  station  in  Chicago: 

•  More  than  40  important  awards  during  the 
past  five  years  alone  — vivid  evidence  of 
wmaq's  pre-eminent  position  in  broadcasting 
and  advertising. 

•  Program  personalities  of  proven  audience 
appeal  in  every  category  of  popular 
programming. 

•  A  first  team  of  crack  news  reporters  whose 
names  are  household  words  far  beyond 
their  own  Middle  West. 

•  A  proud  record  of  long-time  sponsors  who 
have  been  successfully  selling  their  goods 
and  services  on  wmaq  for  as  long  as  19  years. 

•  A  30-year  record  of  service  to  public  and 
advertisers  —  the  longest-established 
Chicago  station. 

•  Finally,  a  management  whose  keynote  is: 

THE  PAY-OFF  IS  AT 
THE  POINT  OF  SALE 

And  the  application : 

the  most  complete  and  active  merchandising 
service  in  all  Chicago  radio,  featuring  the 
spectacular  ''Chain  Lightning"*  plan. 
By  any  accounting,  wmaq's  sum  of  added 
values  means  money-in-the-bank  for  every 
wmaq  advertiser. 


REPRESENTED  BY  NBC  SPOT  SALES 


*A  service  mark  of  NBC 


don't  "PICK  BLIND" 

IN  SHREVEPORT! 


\  tAEPIA  DIRECTOR  | 


look  at  KWKH  s  HOOPERS! 


Despite  local  competition  from  six 
other  radio  stations,  Hoopers  show 
that  50,000-watt  KWKH  is  the  BIG 
Shreveport  favorite,  morning,  after- 
noon and  night.  And  remember — Met- 
ropolitan Shreveport  represents  only 
about  15%  of  KWKH's  coverage. 


JAN. -FEB.,  1954  —  SHARE  OF  AUDIENCE 


TIME 

KWKH 

STATION  8 

STATION  C 

STATION  D 

STATION  E 

MON.  thru  FRI. 
8:00  A.M.  -  12:00  Noon 

38.1 

19.5 

6.2 

16.0 

19.5 

MON.  thru  FRI. 
12:00  Noon  •  6:00  P.M. 

44.3 

21.2 

9.2 

6.1 

19.4 

SUN.  thru  SAT.  EVE. 
6:00  P.M.  -  10:30  P.M. 

54.6 

11.2 

8.5 

24.0 

look  at  KWKH'S  SAMS  AREA! 


In  addition  to  local  preference,  S.A.M.S.  credits  KWKH  with 
coverage  of  22.3%  more  daytime  radio  homes  than  the  four 
other  Shreveport  stations  combined.  Cost-per-thousand-homes 
is  actually  46.4%  less  than  the  second  Shreveport  station! 


KWKH 

A  Shreveport  Times  Station 
I  TEXAS 


SHREVEPORT,  LOUISIANA 


50,000  Watts  •  CBS  Radio 


The  Branham  Co. 
Representatives 


Henry  Clay 
General  Manager 


Fred  Watkins 
Commercial  Manager 


TEXAS 


LOUISIANA 


BROADCASTING 
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ANOTHER  TV  FREEZE? 

FCC  sfaff  wanfs  vhf  processing  stopped  for  study 
of  uhf  problems,  and  FCC  itself  may  act  this  week 

THE  top  chiefs  of  the  FCC  staff  last  week     Springfield,  111.,  all  of  which  have  one  vhf 


THE  top  chiefs  of  the  FCC  staff  last  week 
recommended  a  vhf  tv  freeze. 

The  recommendation  was  made  in  order  to 
naintain  the  status-quo  in  television  until  the 
Commission  can  make  up  its  mind  on  what  to 
do  for  uhf. 

Most  imminent  action,  it  was  apparent,  is 
"selective"  de-intermixture. 

The  freeze  proposal,  for  no  definite  length  of 
time,  was  made  last  Tuesday  at  a  special  Com- 
mission meeting,  called  hurriedly  on  twelve 
hours  notice. 

No  action  was  taken,  but  the  Commission  is 
scheduled  to  meet  again  today  (Monday)  on 
this  subject. 

The  last  tv  freeze  went  into  effect  Sept.  30, 
1948,  and  lasted  until  July  11,  1952.  It  was 
originally  expected  to  last  "six  to  nine  months." 

The  Commission  also  heard  a  motion  by 
FCC  Comr.  Frieda  B.  Hennock  that  all  tv  be 
moved  to  the  uhf  region  of  the  radio  spectrum. 
Miss  Hennock  also  proposed  a  10-year  transi- 
tion period  for  existing  vhf  stations  to  move 
to  permanent  uhf  assignments,  during  which 
time  dual  vhf-uhf  operation  would  be  per- 
mitted. 

She  Lacked  a  Second 

Miss  Hennock's  motion  failed  for  want  of  a 
second. 

The  staff  recommendation  suggested  that  the 
FCC  cease  processing  all  vhf  applications  for 
new  stations  or  changes  in  facilities  of  existing 
stations — including  those  still  in  hearing  status. 

The  recommendation  was  signed  by  Broad- 
'  cast  Bureau  Chief  Curtis  B.  Plummer.  Chief 
1  Accountant  William  J.  Norfleet  and  Chief  En- 
gineer Edward  W.  Allen  Jr.  It  was  "noted"  by 
■  General  Counsel  Warren  E.  Baker. 

The  freeze  would  apply  only  to  those  vhf 
applications  involving  cities  within  50  miles  of  a 
uhf  community. 

The  radical  proposal  was  part  of  a  continuing 
look  into  the  problems  of  uhf  in  which  the  FCC 
has  been  engaged  ever  since  the  Potter  Com- 
mittee hearings  last  year  and  more  recently  in 
attempting  to  answer  the  Senate  Commerce 
Committee's  request  for  comments  on  the 
Plotkin  and  Jones  reports. 

Move  toward  "selective"  de-intermixture  took 
!  another  step  forward  at  the  Tuesday  meeting 
when  Economics  Division  Chief  H.  H.  Goldin 
submitted  a  list  of  22  intermixed  vhf-uhf  cities 
where  there  was  at  least  one  vhf  available  for 
de-intermixture  in  order  to  make  the  communi- 
ties— all  having  a  population  of  100,000  or 
more — all  uhf,  or  predominantly  uhf. 

The  22  cities  were  listed  as: 

Hartford,  Conn.,  Fresno,  Calif.,  Peoria,  111., 
Madison,  Wis.,  Evansville,  Ind.,  Raleigh,  N.  C, 


Springfield,  111.,  all  of  which  have  one  vhf  allo- 
cated and  not  yet  granted. 

New  Orleans,  Norfolk,  Va.,  Toledo,  Ohio, 
Knoxville,  Tenn.,  Richmond,  Va.,  Jacksonville, 
Fla..  Sacramento,  Calif..  Chattanooga,  Tenn., 
Mobile,  Ala.,  Wichita,  Kan.,  Charlotte,  N.  C, 
Beaumont-Port  Arthur.  Tex.,  Roanoke,  Va., 
Orlando,  Fla.,  and  Corpus  Christi,  Tex.,  all  of 
which  have  two  vhf  channels  allocated,  with 
one  already  assigned — except  Corpus  Christi 
where  both  vhf  channels  are  still  ungranted. 

During  the  last  year  there  have  been  nine 
petitions  for  de-intermixture.  Seven  of  them 
have  been  denied.  Three  of  these  have  petitions 
pending  for  reconsideration. 

The  nine  cities,  with  the  vhf  channels  in- 
volved, are: 

Evansville,  chs.  7  and  9;  Peoria,  ch.  8;  Madi- 
son (Wis.),  ch.  3;  Hartford,  ch.  3;  Corpus 
Christi,  chs.  6  and  10;  Waco  (Tex.),  ch.  10; 
Raleigh-Durham  (N.  C),  chs.  5  and  11;  Tyler 
(Tex.),  ch.  7,  and  Schenectady  (N.  Y.),  ch.  6. 

No  final  action  has  been  taken  on  the  Corpus 
Christi  and  Schenectady  requests.  The  Evans- 
ville, Peoria  and  Hartford  petitioners  have 
asked  for  reconsideration  of  the  Commission's 
action  in  denying  their  proposals. 

The  freeze  proposal  —  euphemistically  re- 
ferred to  as  a  "chill"  by  Commission  staffers — 
was  drawn  up  March  4  for  presentation  to  the 
Commission  at  the  March  8  meeting.  It  was 
proposed,  the  staff  said,  "in  order  to  maintain 
the  status  quo  and  to  avoid  aggravating  the  uhf 
situation,  thereby  preventing  further  deteriora- 
tion of  this  service  during  the  interim  period 
when  remedial  action  is  under  study." 

The  proposed  freeze  order  would  ban  all 
FCC  action  on  any  application  for  a  new  vhf 
station  where  the  principal  city  or  the  transmit- 
ter is  located  within  50  miles  of  another  city 
where  a  uhf  station  has  been  authorized. 

Hold  Up  Vhf  Changes 

It  would  also  hold  in  abeyance  any  applica- 
tion from  an  existing  vhf  station  asking  for 
power  boost,  increase  in  antenna  height  or  a 
move  of  antenna  site  toward  the  uhf  com- 
munity— where  the  principal  city  or  the  trans- 
mitter is  located  within  50  miles  of  another  city 
where  a  uhf  station  has  been  authorized.  The 
proposed  notice  also  called  attention  to  the 
fact  that  all  other  vhf  applications  would  be 
acted  upon  on  a  case-by-case  basis,  but  action 
would  be  withheld  where  a  grant  might  be  "in- 
consistent" with  the  purpose  of  the  freeze. 

All  hearings  involving  vhf  channels  for  cities 
within  50  miles  of  another  community  in  which 
uhf  stations  have  been  assigned — or  where  the 
proposed  transmitter  of  any  applicant  is  within 
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50  miles  of  the  uhf  city — would  be  suspended. 

There  were  as  of  the  end  of  February,  55  vhf 
hearing  cases,  involving  146  vhf  applicants. 

As  of  that  date,  there  were  17  new  station 
applications  pending,  of  which  10  involved  vhf 
channels,  and  36  facility  changes  applications 
pending,  of  which  the  majority  were  vhf  stations. 

For  complete  text  of  the  freeze  recommenda- 
tion see  below. 

In  its  discussion  of  possible  de-intermixture, 
the  Commission  was  informed  that  there  are  40 
metropolitan  areas  with  a  population  of  100,- 
000  or  more  where  one  vhf  and  one  or  more 
uhf  allocations  had  been  assigned.  In  all  but 
seven  of  these  cities,  the  Commission  was  told, 
the  vhf  channel  has  already  been  granted. 

The  Commission  also  was  told  that  there 
are  41  communities  which  have  two  vhf  and 
one  or  more  uhf  channels.  In  14  of  these 
cities,  one  of  the  vhf  channels  has  been  granted. 
In  one  instance  where  the  city  has  two  vhf 
channels,  neither  has  been  granted. 

This  makes  22  cities  where  a  vhf  channel  is 
still  ungranted,  the  Economics  Chief  said. 

Mr.  Goldin  also  gave  the  following  infor- 
mation: 

One  commercial  vhf  and  one  or  more  com- 
mercial uhf  assignments  allocated — In  the  first 
100  markets,  there  are  18  in  this  category,  with 

13  having  vhf  on  the  air,  two  with  vhf  granted 
but  not  on  the  air  and  three  with  no  vhf  grant- 
ed. In  all  markets  having  a  popluation  of  100,- 
000  or  more,  there  are  40  in  this  category,  with 
28  having  the  vhf  on  the  air,  five  with  the  vhf 
granted  and  seven  with  the  vhf  still  ungranted. 

Two  commercial  vhf  and  one  or  more  com- 
mercial uhf  assignments  allocated — In  the  first 
100  markets,  there  are  31  in  this  category,  with 

14  having  both  vhf  on  the  air,  five  having  one 
vhf  on  the  air  and  one  vhf  granted,  none  with 
both  vhf  granted  but  not  on  the  air,  12  with 
only  one  vhf  granted  and  none  with  no 
vhf  granted.  In  all  markets  having  a  popula- 
tion of  100,000  or  more,  there  are  41,  with 
21  having  both  vhfs  on  the  air,  five  having  one 
vhf  on  the  air  and  the  other  vhf  granted,  none 
with  both  vhfs  granted  but  not  on  the  air,  14 
with  only  one  vhf  granted  and  one  with  no  vhf 
granted. 

Three  Approaches  to  Committee 

At  the  same  March  8  meeting,  the  staff  sub- 
mitted three  approaches  by  which  the  FCC 
might  answer  the  Senate  Commerce  Commit- 
tee's call  for  comments  on  the  points  raised  by 
the  Plotkin  and  lones  reports. 

One  approach,  the  staff  said,  would  be  to 
answer  all  the  points  raised  in  both  memoranda, 
including  the  desirability  of  the  repeal  of  the 
10%  excise  tax  on  all-channel  receivers,  de- 
intermixture,  the  need  for  a  network  investiga- 
tion, etc.  A  second  suggested  approach  was 
that  the  Commission  acknowledge  that  it  is 
studying  the  problem  and  report  in  detail  what 
it  planned  to  do  when  it  had  made  up  its  mind. 
A  third  suggested  approach  was  that  the  FCC 
tell  the  Senate  committee  what  it  intended  to 
do  regarding  de-intermixture,  including  the 
proposal  to  institute  a  freeze  on  vhf  applica- 
tions. 

The  staff  recommended  that  a  combination 
of  the  first  and  third  alternatives  be  used. 

This  also  was  passed  over  by  the  FCC  pend- 
ing further  study. 

In  discussions  within  the  staff  and  among 
commissioners,  going  back  to  shortly  after  the 
Potter  hearings  last  spring,  several  moves  were 
pointed  to  as  having  been  initiated  to  alleviate 
the  inferior  position  of  uhf  operators.  Among 
these  were  (1)  the  revision  of  the  tv  multiple 
ownership  rule  to  permit  single  owners  to  own 
seven  tv  stations,  of  which  not  more  than  five 
may  be  vhf;  (2)  permission  to  operate  stations 
on  allocated  channels  without  requiring  local 


originations  (the  quasi-satellite  idea);  (3)  the 
proposal  to  permit  small  town  tv  grantees  to 
operate  with  100  w  power  and  no  minimum 
antenna  height,  and  (4)  the  proposal  to  author- 
ize subscription  television. 

Shortly  after  the  Commission  authorized  the 
"satellite"  operation  of  stations,  initially  for 
uhf  channels  only,  it  changed  its  thinking  and 
made  several  grants  to  vhf  operators  for  this 
kind  of  operation. 

The  multiple  ownership  rules  were  struck 
down  only  a  few  weeks  ago  by  the  District  of 
Columbia  Court  of  Appeals  as  being  in  conflict 
with  the  Communications  Act  provision  that 
the  Commission  must  hold  a  hearing  when  it 
cannot  grant  an  application.  The  FCC  is  asking 
the  Supreme  Court  for  permission  to  appeal  this 
decision. 

Arguments  to  maintain  the  existing  allocation 
plan  run  along  the  lines  of  refusing  to  take 
any  action  to  worsen  uhf  stations'  position, 
such  as,  it  was  learned,  refusing  to  permit 
vhf  channel  "drop-ins,"  prohibiting  power  in- 
creases and  antenna  height  boosts.  The  only 
possible  move,  it  is  agreed,  is  selective  de- 
intermixture. 

Others,  both  on  the  staff  and  on  the  Com- 
mission, hold  that  the  present  allocation  plan 
should  be  junked  and  that  a  surgical  revision 
of  tv  allocation  be  undertaken.  This  proposes, 
it  is  understood,  to  move  all  tv  to  the  uhf 


band,  or  reallocate  the  entire  country  to  elimi- 
nate  all  intermixture,  or  accomplish  a  general 1 
de-intermixture  by  reducing  spacing  and  cut- ' 
ting  back  on  vhf  power  and  antenna  heights. 

At  one  point  during  the  past  few  months  the 
Commission  staff  termed  the  move  of  all  tv 
to  the  uhf  frequencies  as  "impractical,"  "un- 
wise," likely  to  cause  a  disruption  of  tv  service 
as  to  make  the  solution  "unworkable." 

Miss  Hennock's  belief  in  the  efficacy  of  this 
violent  cure  for  uhfs  ills  is  no  secret.  She  is 
known  to  have  had  this  recommendation  in 
mind  for  a  long  time  and  to  have  been  readying 
it  for  submission  to  the  Senate  Commerce  Com- 
mittee [Closed  Circuit,  Feb.  28]. 

The  possibility  of  a  move  of  all  tv  to  the 
uhf  band  was  first  broached  officially  by  then 
FCC  Chairman  A.  Wayne  Coy  during  the 
1948-1952  freeze. 

There  is  also  a  feeling  among  some  com- 
missioners and  staff  executives  that  the  only 
way  the  network  position  in  television  can  be 
properly  explored  is  through  a  full-scale  in- 
vestigation. This  would  require  a  $100,000 
appropriation  from  Congress,  it  is  felt  in  some 
quarters.  Most  FCC  executives  doubt  that  the 
Commission  has  the  power  to  regulate  networks 
without  legislation  from  Congress.  It  can  be  re- 
ported, however,  that  conversations  have  been 
held  with  the  Dept.  of  lustice. 

Suggestions  in  the  Plotkin-Jones  memoranda 
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HOW  THE  FREEZE  PROPOSAL 


HERE  are  texts  of  FCC  staff  proposals  to 
freeze  vhf  pending  study  of  the  tv  alloca- 
tions situation. 

March  4.  1955 

INTER-OFFICE  MEMORANDUM 

FOR:  Special  Agenda  (LIMITED 

DISTRIBUTION) 

TO:  The  Commission 

FROM:  Chief,  Broadcast  Bureau;  Chief 
Engineer;  Chief  Accountant 

SUBIECT:  Proposal  for  maintaining  status 
quo  of  the  uhf  situation  during 
the  interim  period  when  the 
Commission  is  considering  pos- 
sible remedial  action. 

RECOMMENDATION:  For  discussion 

1.  During  the  last  discussion  of  the  uhf 
situation  by  the  Commission,  it  was  noted 
that  it  would  take  some  time  for  the  Com- 
mission to  consider  possible  steps  to  alleviate 
the  uhf  problem  and  to  implement  the  steps 
the  Commission  decides  to  take  in  the  mat- 
ter. It  was  suggested,  therefore,  that  it  would 
be  in  order  for  the  Commission  to  consider 
means  for  maintaining  the  status  quo  of  the 
uhf  situation  during  the  interim  period  when 
the  Commission  is  considering  possible 
remedial  action  and  during  the  time  neces- 
sary to  implement  the  steps  the  Commission 
determines  to  undertake.  It  was  suggested 
that  the  staff  prepare  a  draft  of  language 
which  the  Commission  could  issue,  noting 
that  it  had  adopted  a  policy  of  suspending 
action  in  certain  areas  in  order  to  maintain 
the  status  quo  and  to  avoid  aggravating  the 
uhf  situation,  thereby  preventing  further  de- 
terioration in  this  service  during  the  interim 
period  when  remedial  action  is  under  study. 

2.  Attached  hereto  is  a  draft  of  a  notice 
of  the  Commission's  proposed  policy  in  the 
television  field  geared  to  maintain  a  status 


quo  with  respect  to  the  uhf  situation.  By  the 
notice  the  Commission  would  announce  that 
it  was  suspending  certain  vhf  hearings  and 
that  it  would  take  no  action  on  applications 
for  new  stations  and  modifications  for  vhf 
channels  in  certain  instances.  This  matter  is 
presented  to  the  Commission  for  discussion. 

/s/  Curtis  B.  Plummer 
Chief,  Broadcast  Bureau 
/s/  Wm.  I.  Norfleet  3/7 
Chief  Accountant 
/s/  E.  W.  Allen 
Chief  Engineer 

NOTED: 

/s/  Warren  E.  Baker 
General  Counsel 
Attachment 

HMSchulkind :  HSCowperthwait:fis/ 

16604 

INTERIM  POLICY  ON  PROCESSING 
OF  VHF  TELEVISION  APPLICATIONS 

The  Commission  has  viewed  with  some 
concern  the  status  of  the  uhf  television  serv- 
ice. During  hearings  recently  held  by  the 
Subcommittee  on  Communications  of  the 
Senate  Committee  on  Interstate  and  Foreign 
Commerce,  considerable  testimony  was  ad- 
duced concerning  the  economic  problems 
currently  facing  the  uhf  stations.  Two  re- 
ports recently  prepared  by  special  counsel 
to  the  Committee  have  served  to  point  up 
the  difficulties  in  this  field.  The  problems 
in  the  uhf  are  exceedingly  complex  and  need 
not  be  discussed  here  in  detail.  However, 
in  brief,  they  stem  from  the  inability  of 
the  uhf  to  meet  vhf  competition,  primarily 
because  of  lesser  coverage,  lack  of  uhf  sets, 
and  insufficient  or  inadequate  programming. 

The  Commission  is  concerned  with  the 
serious  difficulties  now  facing  the  uhf  stations 
in  so  far  as  they  serve  to  obstruct  the  Com- 
mission in  meeting  its  obligations  under  the 
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hat  intercity  transmission  charges  for  tv  stations 
iave  been  too  big  a  burden  for  the  smaller  tv 
tations,  particularly  the  uhf  outlets,  are  doubted 
ix  Commission  staffers.  They  pointed  to  the 
act  that  intercity  Bell  System  rates  have  been 
:onstant  since  1948,  while  rates  for  TWX  and 
nterstate  toll  charges  were  permitted  to  be 
ncreased  in  1953. 

Also,  proposals  to  permit  tv  stations  in  re- 
note  areas  to  build  and  operate  their  own 
intercity  relays  is  calculated  to  give  some  re- 
lief, these  staff  members  say.  At  the  same  time, 
ihey  point  to  the  action  by  AT&T  two  weeks 
ago  in  offering  a  cheaper,  off-the-air  intercon- 
nection for  tv  stations. 

The  Plotkin-Jones  reports  were  initiated  last 
'summer,  when  Harry  Plotkin,  former  FCC  as- 
sistant general  counsel,  and  Robert  F.  Jones, 
former  FCC  commissioner  and  previously  Ohio 
jcongressman,  were  chosen  to  conduct  a  study 
of  tv's  problems,  including  the  uhf  plight  and 
letwork  regulation.    Mr.  Plotkin  was  chosen 
OfAjto  represent  at  that  time  the  Democratic  mi- 
..nority;  Mr.  Jones  by  the  then  Republican  chair- 
tj  iman  of  the  Senate  Commerce  Committee,  Sen. 
'John  Bricker  (R-Ohio).    With  the  advent  of 
the  84th  Congress,  Sen.  Warren  Magnuson 
beeS  |(D-Wash.)  became  chairman  of  the  committee 
and  it  was  to  him  that  both  Mr.  Plotkin  and 
Mr.  Jones  reported  their  recommendations. 


P&G'S  $36  MILLION  HEADS 
'54  NETWORK  TIMEBUYING 

Radio-tv  networks  best  customer  repeats  its  1  953  leadership.  Second 
highest  in  combined  radio-tv  network  gross  billings  was  Colgate- 
Palmolive  Co.  with  nearly  $19  million. 


TOP  user  of  time  on  the  nationwide  tv  and 
radio  networks  last  year  was  Procter  &  Gamble 
Co.,  purchaser  of  more  than  $36  million  worth 
of  network  time  (at  gross  rates,  before  dis- 
counts). 

P  &  G  also  was  the  networks'  best  customer 
in  1953,  when  it  spent  more  than  $29  million. 
Estimates  based  on  Publishers  Information 
Bureau's  compilations  on  radio-tv  network  gross 
billings  place  the  soap  firm's  1954  network  total 
about  24%  ahead  of  1953. 

In  addition,  P  &  G: 

•  Spent  nearly  twice  as  much  as  the  second- 
ranking  network  advertiser,  Colgate-Palmolive 
Co.  (with  nearly  $19  million). 

•  Ran  68%  ahead  of  the  first  half  of  1953 
in  its  advertising  expenditures  for  space  in  maga- 
zines and  Sunday  newspaper  supplements  as 
well  as  for  broadcast  network  time  during  the 
opening  six  months  of  1954,  as  reported  by 


WAS  BROACHED  TO  FCC 


Communications  Act  to  afford  television 
service  to  all  the  people  of  the  United  States 
and  to  provide  a  fair,  efficient  and  equitable 
distribution  of  television  broadcast  stations 
to  the  several  states  and  communities.  In 
endeavoring  to  meet  these  objectives,  the 
Commission  has  attempted  to  provide  one 
or  more  television  services  to  all  parts  of 
the  country  and  one  or  more  stations  in  each 
community.  However,  in  light  of  the  present 
circumstances,  the  Commission  has  con- 
cluded that  a  study  should  be  undertaken 
to  determine  whether  the  current  rules  and 
policies  are,  in  fact,  serving  to  promote  these 
objectives.  It  is  apparent,  in  this  connection, 
that  while  this  study  is  underway,  additional 
vhf  authorizations  in  uhf  areas  would  only 
serve  to  aggravate  the  situation  and  would 
make  more  difficult  any  subsequent  revisions 
in  the  rules  and  policies  that  might  be 
necessary. 

In  view  of  the  foregoing,  the  Commission 
has  concluded  that  until  further  notice,  re- 
quests for  television  authorizations  on  chan- 
nels 2  through  13  will  be  considered  in 
accordance  with  the  following  procedures: 
1.  New  Applications 

Applications  pending  before  the  Commis- 
sion and  those  hereafter  filed  for  permits 
to  construct  new  television  stations  on 
channels  2  through  13  will  not  be  acted 
upon  by  the  Commission  where  the  vhf 
transmitter  or  the  principal  community  to 
be  served  is  located  within  50  miles  of 
another  community  in  which  a  uhf  station 
has  been  authorized.  (For  purposes  of  the 
procedures  established  by  this  notice, 
where  measurement  is  to  be  made  to  a 
city,  measurement  shall  be  made  to  the 
point  described  by  the  city  coordinates 
set  forth  in  the  United  States  Department 
of  Commerce  publication  entitled  "Air 
Line  Distances  Between  Cities  in  the 


United  States",  or  if  this  publication  does 
not  specify  such  coordinates,  the  reference 
point  shall  be  the  point  described  by  the 
coordinates  of  the  main  post  office  of  the 
city  involved.) 

2.  Modifications 

Applications  pending  before  the  Commis- 
sion and  those  hereafter  filed  for  modifi- 
cation of  existing  authorizations  for 
stations  on  channels  2  through  13  will 
not  be  acted  upon  by  the  Commission 
where  the  transmitter  or  the  principal 
community  to  be  served  is  located  within 
50  miles  of  another  in  which  a  uhf  sta- 
tion has  been  authorized  in  those  cases 
where  the  following  action  is  requested: 

a.  Increase  radiated  power. 

b.  Increase  effective  antenna  height. 

c.  Move  antenna  site  in  the  direction  of 
the  uhf  community. 

Similarly,  applications  for  vhf  stations  the 
transmitters  of  which  are  now  located 
more  than  50  miles  from  a  community 
in  which  a  uhf  station  has  been  authorized 
and  which  propose  a  transmitter  move  to 
a  site  within  50  miles  of  the  uhf  com- 
munity, will  not  be  acted  upon  by  the 
Commission.  All  other  applications  and 
requests  will  be  considered  on  a  case-to- 
case  basis,  and  action  thereon  will  be 
withheld  where  it  appears  that  a  grant 
would  be  inconsistent  with  the  purpose 
of  this  notice. 

3.  Hearing  Cases 

All  hearings  involving  any  application  for 
channels  2  through  13  in  which  final  de- 
cisions have  not  yet  been  issued  and  where 
the  principal  communties  to  be  served  or 
the  transmitter  sites  specified  of  any  of  the 
applications  are  within  50  miles  of  another 
community  in  which  a  uhf  station  has 
been  authorized  are  suspended  until 
further  notice. 
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Leading  National  Advertisers  Inc.  in  a  half- 
year  compilation  based  on  PIB  figures. 

Combining  P  &  G  and  Colgate-Palmolive 
Co.  network  billings,  the  two  soap  manufac- 
turers racked  up  $54,944,376  for  the  year  in 
radio-tv  network  time,  compared  with  $45,- 
901,158,  a  year  before,  or  an  increase  of  nearly 
20%  in  combined  gross  billings. 

A  third  soap  maker  in  the  combined  top  ten 
— Lever  Bros. —  spent  $11,685,803,  or  approxi- 
mately 10%  more  in  1954  for  network  time 
than  it  did  in  1953. 

In  general,  the  combined  top  ten  lineup  for 
last  year  was  similar  in  makeup  to  that  of  1953, 
except  that  the  number  of  tobacco  firms  was 
reduced  from  three  to  two  (Liggett  &  Myers 
Tobacco  Co.  dropped  out  of  the  1954  top  ten 
list)  and  auto  firms  increased  from  one  to  two 
(Chrysler  Corp.  has  joined  General  Motors  in 
the  listing). 

Gillette  Co.  marked  the  year  by  rising  a 

TOP  TEN  RADIO-TV  NETWORK 
CLIENTS  IN  1954 


1. 

Procter  &  Gamble  Co. 

536,040,869 

2. 

Colgate-Palmolive  Co. 

18,903,507 

3. 

Gillette  Co. 

17,102,830 

4. 

R.  J.  Reynolds  Tobacco  Co.  13,599,868 

5. 

General  Foods  Corp. 

13,028,696 

6. 

General  Motors  Corp. 

12,085,931 

7. 

tever  Brothers 

11,685,803 

8. 

General  Mills 

11,355,087 

9. 

American  Tobacco  Co. 

11,011,769 

10. 

Chrysler  Corp. 

10,688,167 

TOP  TEN  RADIO 

NETWORK 

CLIENTS  IN 

1954 

1. 

Procter  &  Gamble  Co. 

S12,339,668 

2. 

Miles  tabs 

6,172,592 

3. 

Gillette  Co. 

5,562,378 

4. 

Colgate-Palmolive  Co. 

4,813,770 

5. 

tever  Brothers 

4,471,376 

6. 

General  Motors  Co. 

3,780,932 

7. 

General  Mills 

3,724,388 

8. 

Sterling  Drug  Co. 

3,518,756 

9. 

American    Home  Products 

Corp.  3,474,699 

10. 

P.  torillard  Co. 

3,300,830 

TOP  TEN  TV  NETWORK 

CLIENTS  IN 

1954 

1. 

Procter  &  Gamble  Co. 

S23.701.228 

2. 

Colgate-Palmolive  Co. 

14,089,737 

3. 

R.  J.  Reynolds  Tobacco  Co.                     1  1,828,928 

4. 

Gillette  Co. 

11,540,452 

5. 

General  Foods  Corp. 

9,728,567 

6. 

American  Tobacco  Co. 

9,485,152 

7. 

Chrysler  Corp. 

8,820,955 

8. 

General  Motors  Corp. 

8,304,999 

9. 

General  Mills 

7,630,699 

10. 

Lever  Brothers 

7,214,427 

TOP  TEN  RADIO 

NETWORK 

ADVERTISERS  DURING 

DECEMBER  1954 

l. 

Procter  &  Gamble  Co. 

$925,827 

2. 

General   Motors  Co. 

547,723 

3. 

Gillette  Co. 

496,666 

4. 

Miles  Labs 

420,890 

5. 

Lever  Brothers 

394,118 

6. 

General   Mills  Inc. 

359,481 

7. 

American  Home  Products 

Co.  344,809 

8. 

Colgate-Palmolive  Co. 

331,621 

9. 

P.  Lorillard  Co. 

270,114 

10. 

Liggett  &  Myers  Tobacco 

Co.  263,753 

TOP  TEN  TV  NETWORK 

ADVERTISERS  DURING 

DECEMBER  1954 

l. 

Procter  &  Gamble  Co. 

$2,228,391 

2. 

Colgate-Palmolive  Co. 

1,483,972 

3. 

Gillette  Co. 

1,321,737 

4. 

General  Motors  Co. 

1 ,242,722 

5. 

Chrysler  Corp. 

1,155,565 

6. 

R.  J.  Reynolds  Tobacco  Co.  1,150.052 

7. 

General  Foods  Corp. 

996.987 

8. 

American  Tobacco  Co. 

818,590 

9. 

tever  Brothers 

768.103 

10. 

tiggett  &  Myers  Tobacco 

Co.  754,157 
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notch,  from  fourth  to  third  place,  with  an  in- 
crease of  nearly  $5  million  for  radio-tv  network 
time.  Two  food  companies — General  Foods 
and  General  Mills — repeated  their  leadership 
by  hitting  the  combined  top  10  listing. 

Each  of  the  advertisers  in  the  combined  top 
ten,  who  placed  also  in  1953,  spent  more  last 
year,  except  for  General  Foods  which  purchased 
about  the  same  amount. 

The  same  10  leading  network  advertisers  in 
the  combined  listing  also  were  1954's  top 
spenders  in  network  tv.  In  radio,  six  of  the 
combined  leaders  placed  in  the  top  10.  The 
four  radio  leaders,  which  neither  placed  in  tv's 
top  10  nor  in  the  combined  top  10,  were  Miles 
Labs,  Sterling  Drug,  American  Home  Products 
and  P.  Lorillard  Co. 

In  other  tables  printed  on  these  pages,  De- 
cember 1954  leading  network  advertisers  in 
radio  and  in  tv  are  presented.  In  comparison 
with  the  preceding  December,  the  radio  listing 
added  General  Motors,  General  Mills  and  P. 
Lorillard  Co.,  dropping  Sterling  Drug,  Swift  & 
Co.  and  General  Foods.  In  tv,  Chrysler  Corp. 
and  Lever  Bros,  displaced  General  Electric  Co. 
and  General  Mills. 

*    #  * 


NETWORKS  JANUARY  GROSS  UP  15.6% 


COMBINED  gross  time  sales  of  the  na- 
tionwide tv  and  radio  networks  in  Jan- 
uary totaled  $44,313,455,  a  gain  of 
15.6%  over  the  January  1954  total  of 
$38,342,074,  according  to  computations 
of  Publishers  Information  Bureau. 

The  four  radio  networks  continued 
their  downward  trend,  each  reporting 
lower  gross  billings  in  January  of  this 
year  than  the  same  month  a  year  ago,  for 
a  combined  loss  of  18.8%.  This  was 
more  than  offset  by  the  increased  billings 
of  the  tv  networks,  three  of  the  four 
showing  substantial  gains  from  last  year 
to  this,  with  a  combined  increase  of 
33.8%. 

PIB  tabulation  follows: 


NETWORK 


ABC 
CBS 
MBS 
NBC 


Total 


ABC 
CBS 
DuM 
NBC 


Total 


January 
1955 
$  2,487,140* 
4,181,305 
1,372,532 
2,744,204 
$10,785,181 


RADIO 

January 
1954 
$  2,830,654 
5,166,174 
1,896,925 
3,391,873 
$13,285,626 


NETWORK  TELEVISION 

$  3,718,195  $  2,780,574 

15,848,607  10,713,329 

723,960  1 ,445,608 

13,237,512  10,116,937 


$33,528,274 


$25,056,448 


*  In  order  to  maintain  continuity  and  comparability  with 
previously  published  data,  an  adjustment  factor  of 
1.817  has  been  used  by  PIB  in  calculating  gross  net- 
work radio  time  charges  for  those  nighttime  network 
radio  programs  where  ABC  Rate  Card  No.  6  was  in 
effect. 


GROSS  RADIO  NETWORK  TIME  SALES  BY  PRODUCT 
GROUPS  FOR  DECEMBER  AND  FULL  YEAR  1954 
COMPARED  TO  1953 


December 

Full  Year 

December 

Full  Year 

1954 

1954 

1953 

1953 

Agriculture  &  Farming  $ 

41,905 

$       769,898  $ 

92,188 

$  1,185,824 

Apparel,  Footwear  &  Access. 

22,334 

489,485 

109,955 

1,222,782 

Automotive,  Auto  Access.  & 

Equip. 

857,174 

9,632,928 

895,699 

8,025,398 

Beer,  Wine  &  Liquor 

139,114 

2,955,109 

■  205,702 

1,895,798 

Bldg.  Materials,  Equip.  & 

Supplies 

92,145 

1,604,902 

136,024 

1,557,965 

Confectionery  &  Soft  Drinks 

207,152 

2,644,874 

215,901 

3,012,255 

Consumer  Services 

72,752 

1,273,821 

223,793 

2,392,750 

Drugs  &  Remedies 

1,264,611 

17,088,632 

1 ,894,643 

21,125,242 

Entertainment   &  Amusements 

767 

8,936 

Food  &  Food  Products 

2,273,389 

28,769,613 

3,040,095 

35,125,576 

Gasoline,  Lubricants  &  Other 

Fuels 

398,724 

5,113,576 

539,273 

4,960,230 

Horticulture 

124,643 

107,324 

Household  Equip.  &  Supplies 

284,672 

3,622,739 

374,850 

6,494,710 

Household  Furnishings 

224,901 

15,846 

1,651,862 

Industrial  Materials 

393,067 

76,053 

994,342 

Insurance 

272,904 

2,386,501 

205,721 

2,242,145 

Jewelry,  Optical  Goods  & 

Cameras 

225,033 

1,640,298 

143,176 

1,112,890 

Office  Equip.,  Stationery  & 

Writing  Supplies 

122,555 

1 ,274,028 

104,440 

701,139 

Political 

181,963 

779 

Publishing  &  Media 

50,269 

632,333 

47,317 

297,075 

Radios,  Tv  Sets,  Phonographs, 

Musical  Instruments  &  Access. 

157,644 

1,972,736 

268,268 

2,488,712 

Retail  Stores  &  Direct  by  Mail 

37,700 

1,236 

15,759 

Smoking  Materials 

1,022,805 

10,779,104 

1,481,537 

15,890,407 

Soaps,   Cleansers   &  Polishes 

1 ,253,760 

14,882,976 

1,353,228 

15,007,937 

Sporting  Goods  &  Toys 

228,782 

376,724 

44,015 

129,380 

Toiletries  &  Toilet  Goods 

1 ,227,805 

18,160,362 

2,039,982 

26,028,032 

Transportation 

140,137 

1,152,481 

63,228 

823,1  11 

Miscellaneous 

831,561 

9,455,008 

612,612 

6,036,184 

TOTALS  $ 

11,187,227 

$137,641,169  $ 

14,184,782 

$160,534,544 

Source:  Publishers  Information  Bureau. 

%       %  ifa 


GROSS  TV  NETWORK  TIME  SALES  BY  PRODUCT 
GROUPS  FOR  DECEMBER  AND  FULL  YEAR  1954 
COMPARED  TO  1953 


December 

Full  Year 

December 

Full  Yeor 

1954 

1954 

1953 

1953 

Agriculture   &  Farming 

$  141,250 

$  4,303 

Apparel,  Footwear  &  Access. 

$  284,506 

3,235,718 

$  323,833 

2,832,399 

Automotive,  Auto  Equip.  & 

Access. 

3,387,602 

29,203,750 

2,147,125 

21,059,028 

Beer,  Wine  &  Liquor 

769,448 

6,980,809 

845,924 

5,727,087 

Bldg.  Materials,  Equip.  & 

Fixtures 

4,118 

1,121,774 

61,430 

332,577 

Confectionery  &  Soft  Drinks 

763,403 

6,179,307 

620,667 

5,609,749 

Consumer  Services 

103,909 

1 ,297,433 

52,974 

603,093 

Drugs  &  Remedies 

1,999,614 

15,848,666 

1,187,615 

9,640,633 

Entertainment   &  Amusements 

16,210 

1 1 ,428 

Food   &   Food  Products 

6,689,648 

64,495,785 

4,693,463 

42,181,919 

Gasoline,  Lubricants  &  Other 

Fuels 

544,980 

3,988,141 

229,422 

2,861,330 

Horticulture 

23,406 

6,113 

Household   Equip.   &  Supplies 

2,755,70  i 

26,403,009 

2,476,441 

19,946,095 

Household  Furnishings 

364,150 

4,031,046 

314,068 

2,937,573 

Industrial  Materials 

691,743 

6,600,320 

500,334 

4,370,238 

Insurance 

233,208 

1,765,272 

135,894 

1,451,891 

Jewelry,  Optical  Goods  & 

Cameras 

553,651 

3,178,091 

453,291 

3,154,011 

Office  Equip.,  Stationery  & 

Writing  Supplies 

748,767 

5,556,031 

371,126 

1,878,081 

Political 

323,986 

5,790 

Publishing  &  Media 

20,940 

217,393 

245,327 

Radio,  Tv  Sets,  Phonographs, 

Musical  'Instruments  &  Access 

787,921 

8,595,186 

652,302 

4,324,913 

Retail  Stores  &  Direct  by  Mai 

1   

42,345 

23,185 

Smoking  Materials 

3,928,697 

42,727,939 

3,545,762 

36,060,199 

Soaps,   Cleansers  &  Polishes 

3,295,545 

34,606,678 

2,305,978 

22,907,419 

Sporting  Goods  &  Toys 

30,423 

120,645 

94,446 

193,847 

Toiletries  &  Toilet  Goods 

5,357,306 

49,962,588 

3,370,944 

36,338,809 

Transportation 

37,140 

839,270 

90,969 

583,668 

Miscellaneous 

207,920 

2,652,226 

207,799 

2,294,961 

TOTALS 

$  33,560,340 

$320,154,274 

$  24,681,607 

$227,585,656 

Source:  Publishers  Information 

Sureau. 

*      %  * 


LEADING  RADIO  NETWORK  ADVERTISERS  BY  LEADING  TV  NETWORK  ADVERTISERS  BY 

PRODUCT  GROUPS  FOR  DECEMBER  1954  PRODUCT  GROUPS  FOR  DECEMBER  1954 


Agriculture  &  Farming 

Apparel,  Footwear  &  Access. 

Automotive,  Auto  Access.  &  Equip. 

Beer,  Wine  &  Liquor 

Bldg.  Materials,  Equip.  &  Fixtures 

Confectionery  &  Soft  Drinks 

Consumer  Services 

Drugs  &  Remedies 

Food  &  Food  Products 

Gasoline,  Lubricants  &  Other  Fuels 

Household  Equip.  &  Supplies 

Insurance 

Jewelry,  Optical  Goods  &  Cameras 
Office    Equipment,    Stationery    &  Writing 

Supplies 
Publishing  &  Media 

Radios,  Tv  Sets,  Phonographs,  Musical 

Instruments  &  Access. 
Smoking  Materials 
Socps,  Cleansers  &  Polishes 
Sporting  Goods  &  Toys 
Toiletries  &  Toilet  Goods 
■Transportation 
Miscellaneous 


Allis-Chalmers  Mfg.  Co.  $  34,763 

Exquisite  Form  Brassiere  Inc.  22,334 

General  Motors  Corp.  478,819 

Anheuser-Busch  Inc.  133,717 

Johns-Manville  Corp.  83,088 

William  Wrigley  Jr.  Co.  124,586 
American  Telephone  &  Telegraph 

Co.  62,644 

Miles  Labs  420,890 

General  Mills  Inc.  352,339 

Standard  Oil  Co.  of  Indiana  110,133 

Philco  Corp.  87,467 
Prudential   Insurance  Co.  of 

America  76,296 

Longines-Wittnauer  Watch  Co.  179,056 

Minnesota  Mining  &  Mfg.  Co.  68,904 

Curtis   Publishing   Co.  29,529 

RCA  68,715 

P.   Lorillard  Co.  270,114 

Procter  &  Gamble  Co.  670,116 

Giant  Animal  Co.  120,005 

Gillette  Co.  496,666 

Aero  Mayflower  Transit  Co.  132,096 

CIO  117,769 


Apparel,   Footwear  &  Access. 

Automotive,  Auto  Equip.  &  Access. 

Beer,  Wine  &  Liquor 

Bldg.  Materials,  Equip.  &  Fixtures 

Confectionery  &  Soft  Drinks 

Consumer  Services 

Drugs  &  Remedies 

Food  &  Food  Products 

Gasoline,   Lubricants  &  Other  Fuels 

Household  Equip.  &  Supplies 

Household  Furnishings 

Industrial  Materials 

Insurance 

Jewelry,  Optical  Goods  &  Cameras' 
Office  Equip.,  Stationery  &  Writing  Sup- 
plies 

Publishing  &  Media 

Radios,    Tv    Sets,    Phonographs,  Musical 

Instruments  &  Access. 
Smoking  Materials 
Soaps,  Cleansers  &  Polishes 
Sporting  Goods  &  Toys 
Toiletries  &  Toilet  Goods 
Transportation 

Miscellaneous 


Knomark  Mfg.  Co.  S  81,085 

Chrysler  Corp.  1,155,565 

Pabst  Brewing  Co.  226,128 

Glidden  Co.  4,118 

The  Coca-Cola  Co.  289,380 

Western  Union  Telegraph  Co.  65,314 
American  Home  Products  Corp.  637,055 

General  Foods  Corp.  996,987 

Gulf  Oil  Corp.  179,205 

General  Electric  Co.  614,742 

Armstrong  Cork  Co.  141,720 

Reynolds  Metals  Co.  242,055 
Mutual  Benefit  Health  & 

Accident  Assn.  118,000 

Speidel  Corp.  173,324 

Hallmark  Cards  Inc.  206,930 

Curtis  Publishing  Co.  20,940 

Philco  Corp.  237,475 

R.  J.  Reynolds  Tobacco  1,150,052 

Procter  &  Gamble  Co.  1,977,888 

Parker  Brothers  Inc.  17,664 

Gillette  Co.  1,321,737 
Pan  American  World  Airways 

Inc.  37,140 

Quaker  Oats  Co.  75,693 
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MICHIGAN'S  SARAN  WRAP 
GOES  NATIONAL 


Good  Michigan  raw  materials  have  been  transformed  by  The 
Dow  Chemical  Company's  product  research  and  marketing 
ability  into  a  new  "best  seller"  in  grocery  stores  —  fabulous 
Saran  Wrap!  Dow  makes  600  other  chemical  products,  em- 
ploys thousands  of  Michigan  citizens. 


MIDLAND 

CITY  .  LIMIT 


First  a  "bubble" — then 
then  Saran  Wrap! 


Saran  Wrap  preserves  food  flavor 
and  freshness! 


W00Dland-TV  is  big  territory! 


Dow's  rapid  growth  to  a  position  of  prom- 
inence in  the  chemical  industry,  has  stim- 
ulated the  growth  of  Western  Michigan  as  a 
whole.  Dow  .  .  .  and  other  nationally  famous 
companies  throughout  WOODland-TV  .  .  . 
have  made  this  a  big  market,  in  every  sense 
of  the  word. 

WOOD-TV's  constantly  expanding  facilities 
are  the  natural  outcome  of  this  sound  area 


development.  First  station  in  the  country  to 
deliver  316,000  watts  from  a  tower  1000' 
above  average  terrain,  WOOD-TV  gives  you 
all  the  important  communities  like  Midland. 
Muskegon,  Battle  Creek,  Lansing  and  Kala- 
mazoo —  plus  the  primary  trading  center  of 
Grand  Rapids.  For  top  coverage  of  this  rich 
Western  Michigan  market,  schedule  WOOD-TV, 
Grand  Rapids'  only  television  station! 


WOOD-TV 


GRAND    RAPIDS,    MICHIGAN  _  

G  RAND  WOOD  BROADCASTING  COMPANY  •  NBC.  BASIC:  ABC,  DuMONT.  SUPPLEMENTARY  •  ASSOCIATED  WITH  WFBM-AM  AND 
TV,  INDIANAPOLIS,  IND.  •  WFDF.  FLINT.  MICH..  WEOA.  EVANSVI  LLE,  IND.  •  WOOD-AM.  WOOD-TV.  REPRESENTED  BY  KATZ  AGENCY 


Broadcasting 


Telecasting 
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STATIONS  PROTEST  NSI  DATA, 
CLAIM  RADIO  IS  SABOTAGED 

Low  ratings  shown  by  Nielsen  Station  Index  reports  on  Los  Angeles 
and  Philadelphia  listening  bring  widespread  criticism  from  radio 
stations,  which  may  seek  the  aid  of  RAB  and  SRA. 


CHARGES  that  radio  is  being  short-changed 
almost  to  oblivion  by  A.  C.  Nielsen  Co.'s  first 
two  Nielsen  Station  Index  (NSI)  reports  re- 
sounded on  both  coasts  last  week. 

In  the  spreading  complaints  against  the  two 
studies,  which  cover  radio-tune-in  in  the  Phila- 
delphia and  Los  Angeles  areas,  there  were 
indications  that  at  least  some  of  the  critics  will 
ask  both  Radio  Advertising  Bureau  and  Station 
Representatives  Assn.  to  lend  a  hand  in  the 
controversy. 

Chief  fault  attributed  to  the  Philadelphia  and 
Los  Angeles  reports — a  fault  which  some  sta- 
tion spokesmen  contended  could  be  damaging 
if  not  deadly  to  the  whole  medium — was  that 
they  give  radio  substantially  skimpier  audiences 
than  any  other  measurement  service  operating 
in  either  city. 

Several  station  spokesmen  estimated  inde- 
pendently that  on  the  average  the  audiences 
shown  in  the  two  NSI  reports  were  approxi- 
mately one-half  the  size  of  those  reported  by 
The  Pulse  Inc.  On  the  other  hand,  these  ob- 
jectors maintained,  Nielsen  figures  on  daytime 
tv  audiences  are  substantially  more  than  those 
of  any  other  service. 

The  Nielsen  company's  position,  as  outlined 
by  an  executive  when  informed  the  initial  re- 
ports were  drawing  fire,  was  that  Nielsen  and 
the  other  services  "are  not  measuring  the  same 
things  and  are  not  measuring  them  in  the  same 
way";  that  NSI  measures  listening  over  an 
eight-week  period  and  provides  data  on  cumu- 
lative listening  which  often  shows  audiences 
far  larger  than  the  rating  for  a  single  quarter- 
hour  would  indicate;  that  the  Nielsen  measure- 
ments are  "automatic,"  via  the  Audimeters  and 
Recordimeters  and  Audilogs  (special  diaries), 
as  opposed  to  "measurement  by  recollection." 

Draw  Complaints 

Additionally,  the  Nielsen  spokesman  ob- 
served, there  is  a  strong  tendency  for  stations 
to  complain  whenever  measurements  fail  to 
show  them  in  favorable  positions.  He  pointed 
out,  too,  that  not  all  stations  in  Philadelphia 
and  Los  Angeles  were  complaining  about  the 
NSI  reports  even  though  they  did  not  neces- 
sarily show  up  best — a  fact  which  even  critics 
of  the  studies  acknowledged. 

The  reference  to  Audimeters  revived  an  old 
controversy,  opponents  having  long  contended 
that  the  number  employed  in  the  Nielsen  meas- 
urements is  inadequate  for  accurate  projection. 
Nielsen,  on  the  other  hand,  maintains  that  its 
sample  is  entirely  adequate  and  in  this  the 
company  has  had  the  support  of  its  complete 
acceptance  by  network  and  advertising  agency 
market  research  executives. 

Among  the  NSI  critics  the  "too  few"  charge 
was  quickly  raised  again.  In  the  Los  Angeles 
study,  it  was  said,  the  Nielsen  company  used 
61  Audimeters  and  approximately  220  Audi- 
logs  to  get  the  listening  habits  of  around  two 
million  homes.  In  Philadelphia  the  number 
was  placed  at  35  to  40  Audimeters  and  212 
diaries  to  gauge  the  habits  of  some  1.2  million 
homes. 

Nor  was  the  criticism  of  the  Philadelphia  re- 
ports confined  to  people  directly  identified  with 


stations  involved.  One  industry  executive  said 
he  had  been  told  by  an  outspoken  critic  that, 
based  on  these  two  reports,  it  appeared  that 
"Nielsen  is  researching  radio  right  out  of  busi- 
ness." Another  said  that  at  the  end  of  a  radio 
presentation  to  an  agency  one  of  the  agency 
officials  said,  "It  looks  fine — but  have  you  seen 
the  new  NSI  reports?" 

(In  addition  to  the  Philadelphia  and  Los 
Angeles  NSIs,  which  cover  November-Decem- 
ber 1954  periods,  the  Nielsen  company  last 
week  issued  two  others,  one  for  Boston  and 
one  for  San  Francisco,  but  details  of  those  had 
not  become  generally  known.) 

At  least  one  critic  made  an  analysis,  quarter- 
hour  by  quarter-hour,  of  the  NSI  findings  of 
percentage  of  home  tune-in  in  Los  Angeles  as 
compared  to  Pulse  findings  there.  This  showed 
that,  for  Monday-Friday,  in  the  6  a.m.  to  noon 
period,  total  radio  audiences  as  reported  by 
Nielsen  ranged  from  20  to  60%  below  those 
shown  by  Pulse;  between  noon  and  6  p.m.,  23 
to  57%  below  Pulse,  and  from  6  p.m.  to  mid- 
night Nielsen  reported  audience  figures  from 
0.5  to  70.6%  less  than  Pulse. 

In  only  five  quarter-hour  periods  of  the  week, 
according  to  this  analysis,  did  Nielsen  figures 
give  Los  Angeles  radio  a  larger  audience  than 
Pulse.  These  were  the  five  consecutive  quarter- 
hours  from  8:45  to  10  a.m.  on  Sunday;  in  these 
the  Nielsen-audience  superiority  ranged  from 
3.2  to  20.7%. 

Great  Deviation 

Greatest  deviation  between  the  NSI  and  Pulse 
reports  was  in  the  6:30-6:45  a.m.  Sunday 
period,  where  the  audience  reported  by  Nielsen 
was  84.8%  less  than  recorded  by  Pulse. 

While  the  principal  criticism  aimed  at  the 
NSI  studies  was  that  they  "under-cut"  the  size 
of  radio  audiences  generally,  several  specific 
points  in  the  two  reports  were  singled  out  for 
criticism.  These  included: 

•  Largest  (36%)  age  group  in  the  audience 
of  a  morning  program  giving  stock  market  re- 
ports consisted  of  children  between  4  and  11 
years  of  age.  (Nielsen  spokesmen  noted  the 
program  broadcast  at  8-8:15  a.m.  consisted 
of  both  news  and  stock  reports;  was  preceded 
and  followed  by  musical  programs,  and  that 
while  it  was  true  that  approximately  one-third 
of  the  audience  consisted  of  children,  it  was 
conversely  true  that  approximately  two-thirds 
were  not  childen.) 

•  The  Los  Angeles  NSI  showed  no  measur- 
able listening  (that  is,  the  number  of  homes 
tuned  in  was  below  NSI  minimum  reporting 
standards)  in  the  Sunday  6:15-6:30  a.m.  period, 
although  7,200  homes  were  listed  as  having 
sets  in  use  during  the  preceding  quarter-hour 
and  10,800  homes  with  sets  in  use  during  the 
15  minutes  following. 

•  At  least  one  prominent  station  was  shown 
as  having  no  measurable  audience  at  noon  on 
Sunday.  Another  station  was  credited  with 
none  for  an  11  p.m.  newscast.  At  least  four 
stations  in  Los  Angeles  and  two  in  Philadelphia 
were  given  blanks  in  a  6-6:15  p.m.  period. 

•  At  11:45  p.m.  to  midnight  on  two  nights  in 
Los  Angeles,  only  one  station  was  credited  with 
an  audience  large  enough  to  meet  NSI  min- 


imum reporting  standards,  while  from  11.1 
p.m.  to  midnight  on  one  night  in  Philadelpbi 
only  one  station  had  a  reportable  audience  i 
each  15-minute  period. 

A  similar  divergence  between  Pulse  and  NS 
data  appears  in  Boston.  The  two  sets  of  aud 
ence  figures  are  fairly  close  during  the  mornin 
hours — a  24  Pulse  to  a  21.2  NSI  at  11  a.m.  i 
typical — but  as  the  day  goes  on  the  gap  widerr 
At  1  p.m.  a  22  Pulse  is  matched  by  a  12. 
Nielsen;  at  2  p.m.  the  figures  are  Pulse  21.5 
Nielsen  11.9;  at  3  p.m.  it's  Pulse  22.4,  Nielse 
12.6,  at  6  p.m.  it's  24  to  19,  and  at  8  p.rr 
Pulse  reports  a  19.4  audience  while  Nielse 
finds  only  8.2. 

The  reactions  of  those  challenging  the  NS 
reports  were  such  that  it  appeared  almost  cer 
tain  they  would  seek  to  enlist  the  aid  of  RA1 
and  SRA.  Just  what  position  those  organiza 
tions  would  take,  assuming  they  do  get  sucl 
requests,  could  not  be  ascertained  immediate]}' 

PM  Gives  Up  'Lucy' 
To  General  Foods 

Cigarette  firm  will  substitute 
'intensive  tv  spot  campaign' 
plus  use  of  other  media,  in- 
cluding radio. 

A  MAJOR  shift  in  Philip  Morris  Co's  tv  align 
ment  was  disclosed  last  week. 

Effective  June  27,  the  tobacco  firm  will  termi 
nate  a  four-year  association  with  the  highly 
rated  /  Love  Lucy  program  on  CBS-TV  anc 
General  Foods  will  pick  up  as  PM's  successoi 
as  alternating  sponsor  with  Procter  &  Gamble 
Co. 

The  Monday  9-9:30  p.m.  EST  period  was  oc- 
cupied until  last  last  year  by  Philip  Morris  as 
the  sole  sponsor.  Thereafter  it  was  shared  on  ar 
alternating  week  basis  with  Procter  &  Gamble 
after  the  signing  of  a  two-year  contract  by  P&G 
and  Philip  Morris  with  stars  Desi  Arnaz  and 
Lucille  Ball  at  a  price  reported  above  $8  million 
[B»T,  Dec.  27,  1954]. 

General  Foods'  alternating  sponsorship,  it  was 
understood,  entailed  that  company  assuming 
the  remainder  of  Philip  Morris'  contract,  which 
was  understood  to  contain  customary  13-week 
options.  Its  agency  is  Young  &  Rubicam. 

The  General  Foods  contract  includes  summer 
sponsorship  of  a  film  show  to  be  produced  by 
Desilu  Productions  and  starting  on  CBS-TV  in 
July.  Consequently,  General  Foods'  sponsor- 
ship of  the  regular  Lucy  series  will  not  start  un- 
til next  fall. 

Philip  Morris,  however,  said  that  while  it  was 
dropping  Lucy  next  June,  its  plans  call  for  an 
"intensive  tv  spot  campaign"  soon  to  be 
launched  as  part  of  a  new  major  advertising 
effort. 

That  campaign,  to  begin  April  1,  will  make 
use  of  Sunday  supplements,  magazines  as  well 
as  maintenance  of  radio  and  tv  schedules. 

Philip  Morris  also  said  that  its  sponsorship 
of  Public  Defender  on  CBS-TV  and  My  Little 
Margie  on  CBS  Radio,  as  well  as  participation 
in  Tennessee  Ernie  on  CBS  Radio,  will  be  con- 
tinued. Agency  for  PM  is  Biow-Beirn-Toigo 
which  the  tobacco  firm  noted  is  working  with 
its  sales  and  merchandising  departments  in  pre- 
paring "comprehensive,  new  promotion  plans." 

As  explained  by  Roger  Greene,  PM's  advertis- 
ing director,  the  termination  of  the  Lucy  con- 
tract "will  enable  Philip  Morris  to  utilize  its 
advertising  dollars  with  greater  flexibility  and 
with  greater  balance  between  the  various  media.'' 
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THE  "EMMY" 
THAT  WASN'T  AWARDED 


We  are  delighted,  of  course,  that  six  major  "Emmies"  were  awarded 
last  Monday  night  to  shows  and  stars  appearing  on  ABC-TV. 

What  delights  us  even  more  is  the  caliber  of  all  network  award  winners. 
It  seems  to  us  that  the  recognition  of  every  one  of  them  was  well  earned 
and  thoroughly  deserved. 

But  if  we  had  an  "Emmy"  of  our  own  to  present,  it  would  go  to  television 
for  its  exciting  progress  in  the  last  year  ...  in  bold  concept,  in  creative 
programing,  in  imaginative  production,  and  for  the  artistry  of  its  many 
wonderful  performers. 


Our  sincere  thanks  to  the  Academy  of  Television  Arts  and  Sciences  for  our  "Emmies" 
Best  News  Reporter  or  News  Commentator :  John  Daly 

Best  Actor  Starring  in  a  Regular  Series:  Danny  Thomas  (Make  Room  for  Daddy) 
Best  Variety  Series,  Including  Musical  Variety:  Disneyland 
Best  Situation  Comedy  Series :  Make  Room  for  Daddy 
Best  Dramatic  Series :  United  States  Steel  Hour 

Best  Individual  Program  of  the  Year:  "Operation  Undersea"  Disneyland 

Our  warm  congratulations  to  CBS  and  NBC  for  their  "Emmies" 

Best  Cultural,  Religious  or  Educational  Program:  Omnibus;  Best  Children's  Program: 
Lassie;  Best  Daytime  Program:  Art  Linkletter's  House  Party;  Best  Actor  in  a  Single 
Performance:  Robert  Cummings  ("Twelve  Angry  Men"  on  Studio  One)  ;  Best  Male 
Singer :  Perry  Como ;  Best  Supporting  Actor  in  a  Regular  Series :  Art  Carney  ( The  Jackie 
Gleason  Show) ;  Best  Supporting  Actress  in  a  Regular  Series :  Audrey  Meadows  ( The 
Jackie  Gleason  Show). 

Television's  Outstanding  New  Personality:  George  Gobel;  Best  Sports  Program:  Gillette 
Cavalcade  of  Sports;  Best  Guest,  Audience  Participation  or  Panel  Program:  This  Is 
Your  Life;  Best  Actress  in  a  Single  Performance:  Judith  Anderson  ("Macbeth"  on  Hall- 
mark Playhouse) ;  Best  Female  Singer :  Dinah  Shore ;  Best  Actress  Starring  in  a  Regular 
Series:  Loretta  Young;  Best  Mystery  or  Intrigue  Series:  Dragnet. 


ADVERTISERS  &  AGENCIES' 


SPRING  SPOT  BUYING  INTENSIFIES 
WITH  MORE  CAMPAIGNS  BEING  SET  UP 

are  those  for  Tintex,  Anacin  and 


Among  many  drives  being  set  up 

C-P's  new  toothpaste,  Brisk. 

THE  SPRING  flood  of  spots  is  beginning  in 
earnest  this  week  with  Park  &  Tilford,  for 
Tintex,  starting  a  radio  schedule  in  300  markets 
to  lead  the  heavy  seasonal  flow  that  saw  nearly 
a  dozen  other  advertisers  readying  spot  cam- 
paigns. 

Joining  Park  &  Tilford  in  placing  early  spring 
national  spot  orders  were:  Colgate-Palmolive 
Co.  (Brisk),  Anacin,  Crucible  Steel  Co.,  Tasty 
Baking  Co.,  Camel  cigarettes,  Standard  Brands 
(Blue  Bonnet  margarine),  Armstrong  Tire  & 
Rubber,  Hawley  &  Hoops,  Colgate-Palmolive 
Co.  (Kan-Kil),  General  Foods'  Post  Cereals 
and  Gunther  Brewing  Co. 

Tintex  on  300  Stations 

Park  &  Tilford  (Tintex),  New  York,  effective 
on  various  dates  depending  on  the  market,  will 
run  its  spot  schedule  on  300  radio  stations 
starting  in  mid-March  and  extending  until 
June.  In  addition,  the  firm  has  bought  sponsor- 
ship of  a  five-minute,  three-times  weekly  show 
on  ABC  Radio,  Bess  Myerson's  Almanac,  3:25- 
3:30  p.m.,  Mondays,  Wednesdays  and  Fridays. 
The  show  is  directed  at  women  audiences. 
Storm  &  Klein,  New  York,  is  the  agency  for 
Tintex,  which  annually  places  a  spring  and 
fall  radio  campaign. 

Colgate-Palmolive's  newest  product — a  tooth- 
paste called  Brisk — which  may  be  Colgate's 
answer  to  Procter  &  Gamble's  Gleam  and  Crest, 
has  started  a  tv  spot  campaign  in  three  cities: 
Omaha.  Louisville  and  Richmond. 

Whitehall  Pharmacal  Co.'s  Anacin,  through 
its  agency  John  F.  Murray  Inc.,  New  York,  is 
currently  renewing  all  of  its  spot  on  about  400 
radio  stations,  effective  March  31,  to  run  for 
another  26  weeks. 

Crucible  Steel  Co.,  is  preparing  a  radio  spot 
campaign  for  52  weeks  in  a  half  dozen  markets 
to  start  within  the  next  30  days.  G.  M.  Basford, 
New  York,  is  the  agency. 

Tasty  Baking  Co.,  will  co-sponsor  the  radio 
and  tv  coverage  of  the  Philadelphia  Phillies 
during  the  1955  baseball  season  through  N.  W. 
Ayer  &  Son,  Philadelphia. 

The  company  has  contracted  for  a  one-third 
segment  of  every  other  game  broadcast  and 
telecast  on  18  radio  stations  and  two  television 
stations. 

Camel  cigarettes,  through  William  Esty 
Co.,  New  York,  is  placing  five  one-minute 
weekly,  daytime  spots  in  several  Negro  markets, 
starting  March  31. 

Standard  Brands,  New  York  (Blue  Bonnet 
margarine),  has  placed  a  radio  spot  campaign 
in  10  markets,  effective  March  2,  for  13  weeks. 
Ted  Bates  Inc.,  New  York,  is  the  agency. 

Armstrong  Tire  &  Rubber  Co.,  West  Haven, 
Conn.  (Armstrong  tires),  will  use  a  spot  an- 
nouncement campaign  similar  to  last  year's  in 
60  television  markets  and  about  12  scattered 
radio  markets,  starting  April  15.  Contracts  run 
13  or  26  weeks. 

Hawley  &  Hoops,  Newark,  N.  J.  (M  &  M 
candies),  through  Ted  Bates  Inc.,  New  York, 
is  increasing  its  tv  spot  coverage  by  adding  ap- 
proximately 25  stations  to  its  current  list. 

Colgate-Palmolive  Co.,  New  York  (Kan- 
Kil,  bug  killer),  through  Street  &  Finney,  New 
York,  will  use  98  radio  stations  starting  April 
II,  for  22  weeks.  In  addition  nearly  50  tele- 
vision markets  will  be  used  starting  in  May 
or  June. 

General  Foods,   New  York  (Post  Cereals 


division),  will  launch  a  television  spot  an- 
nouncement campaign  in  mid-April  in  about 
12  to  14  markets  in  the  Central  time  zone, 
Contracts,  placed  through  Benton  &  Bowles, 
New  York,  are  for  indefinite  periods. 

Gunther  Brewing  Co.,  which  will  introduce 
its  first  label  change  since  shortly  after  repeal 
of  prohibition,  has  launched  a  radio  and  tele- 
vision campaign. 

The  tv  campaign  will  be  carried  on  Gunther's 
two  daily  news  programs  and  five  weekly  half- 
hour  programs  on  Baltimore's  three  stations.  In 
Washington,  D.  C,  the  brewery  will  sponsor  a 
daily  sports  show,  one  thrice-weekly  news  show. 
Monday  night  fights  and  a  dramtic  show.  Seven 
more  tv  stations  in  five  cities  in  the  marketing 
area  will  carry  tv  spots.  The  radio  spots  will  be 
heard  in  markets  in  addition  to  Washington. 
Charles  Mathieu  &  Co.,  New  York,  is  the 
agency  for  Gunther. 

$228  Million  Spent 
Selling  Autos  in  '54 

AN  ESTIMATED  $228  million,  amounting  to 
$41.21  per  new  car  sold,  was  spent  on  adver- 
tising during  1954  by  the  nation's  new  car 
dealers,  the  National  Automobile  Dealers 
Assn.  announced  last  Friday.  The  association 
represents  40,000  franchised  new  car  dealers 
— about  90%  of  such  dealers  in  the  U.  S. 

The  advertising  expenditure  was  for  radio,  tv 
and  other  media  and  was  exclusive  of  dealer 
outlays  for  factory  cooperative  advertising  on 
national  tv  programs,  newspapers,  etc.  The 
average  dealer  advertising  budget  in  1954  was 
$5,478. 

Plans  for  1955  were  outlined  at  a  luncheon 


No  Zone  =  Delay 

COSTLY  delay  in  mail  service,  brought 
about  by  omission  of  postal  zone  num- 
bers in  business  correspondence,  is  being 
pointed  out  to  stations,  advertisers,  agen- 
cies and  allied  fields  by  James  H.  S. 
Ellis,  president  of  Kudner  Agency.  Mr. 
Ellis,  who  also  serves  on  the  advisory 
board  for  the  Post  Office  Dept.  [Open 
Mike,  Feb.  21],  suggests  that  zone  num- 
bers be  supplied  in  submitting  listings 
for  industry  directories,  in  printing  let- 
terheads and  billheads  and  on  any  other 
occasion  when  the  company's  address  is 
listed. 


meeting  in  Washington  earlier  in  the  week  b 
Rear  Admiral  Frederick  J.  Bell,  USN  (Ret. 
executive  vice  president  of  the  associatior 
He  distributed  a  copy  of  the  recently-adoptei 
NADA  code  of  ethics.  One  of  the  items  ii 
the  code  requires  member  dealers  to  advertis 
accurately. 

An  NADA  spokesman  later  said  the  associa 
tion  has  received  complaints  from  a  numbe 
of  dealers  asserting  that  the  "wheel  'em,  dea 
'em"  type  of  advertising  employed  by  certaii 
car  dealers  was  making  it  difficult  for  them  tc 
advertise  honestly. 

'$64,000  Question7  Bought 
By  Revlon  From  Cowan  Inc. 

REVLON  Products  Corp.,  New  York.  currentl> 
co-sponsoring  Danger  and  Public  Defender 
both  on  CBS-TV.  has  bought  a  new  package, 
half-hour  network  program.  The  $64,000  Ques 
tion,  from  Louis  G.  Cowan  Inc.,  New  York 
through  William  H.  Weintraub  Inc. 

Mr.  Cowan  bought  the  tv  rights  to  the  pro 
gram,  which  is  similar  to  the  radio  show  Take 
It  or  Leave  It,  from  Milton  Biow,  head 
(A&A  continues  on  page  51) 


* '  K 
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FANCY  GREETING  was  afforded  Ruth  Jones  (2d  r)  and  John  Eagan  (r)  of  Compton 
Adv.,  New  York,  when  they  went  to  Birmingham,  Ala.,  to  study  the  market  and 
WBRC-TV  there.  Upon  their  arrival  at  Birmingham's  Municipal  Airport  they  were  met 
by  a  welcoming  party  which  included  photographers  and  newsmen.  J.  Robert  Kerns 
(2d  I),  WBRC-TV  vice  president-managing  director,  and  his  wife  greet  the  visitors  as 
Harry  Lawson,  WBRC-TV  technician,  looks  on.  Miss  Jones  and  Mr.  Eagan  also  were 
greeted  at  their  hotels  with  mass  displays  of  Procter  &  Gamble  products.  They  spent 
two  days  in  Birmingham,  Miss  Jones  studying  the  market  in  regards  to  tv  and  Mr.  Eagan 
viewing  various  WBRC-TV  shows  and  studying  production  methods. 
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Located  immediately  adjacent  to  our  main  studios 

12,000  additional  square  feet  for  C    OR  telecasting 


PEOPLE  in  the  news  business  are  not  noted 
for  their  modesty.  I'm  certainly  not.  And 
jwhen  the  Radio  &  Television  News  Directors 
Assn.  gave  us  their  1954  trophy  for  out- 
standing news  coverage — the  highest  award 
of  its  kind  in  television — nobody  was  less 
surprised  than  I  was. 

Pleased?  Certainly.  But  not  surprised. 
I  firmly  believe  we  have  the  finest  television 
news  setup  in  the  country,  with  the  excep- 
tion of  the  networks.  I  would  believe  it  even 
if  we  hadn't  received  that  trophy.  Our  sta- 
tion news  staff  is  small  but,  so  far  as  we 
know,  we  have  the  largest  group  of  inde- 
pendent correspondents  anywhere.  We  cover 
five  New  England  states  with  16mm  motion 
picture  film  from  34  stringers  and  a  staff 
cameraman,  in  addition  to  three  regular 
newsreel  photographers  who  work  the  area 
for  the  news  services  to  which  we  subscribe. 
We  run  10  to  12  local  film  clips  a  day — 
local  meaning  any  place  in  our  coverage 
area. 

People  in  New  England  have  thought  well 
of  us  for  some  time.  But  that  trophy  fo- 
cussed  attention  on  us  outside  of  New  Eng- . 
land  and  brought  on  a  wave  of  written  and 
verbal  requests  for  information  on  just  how 
we  do  it.  Maybe  I  can  answer  some  of 
those  questions  now. 

First,  I  think  you  must  realize  that  the 
most  important  factors  in  building  a  suc- 
cessful television  news  operation  are  educa- 
tion and  patience. 

Let  me  explain  that  by  pointing  out  that 
we  didn't  always  have  a  widespread,  smooth- 
functioning  news  gathering  system.  We  cer- 
tainly didn't  that  day  in  June  1948  when 
we  went  on  the  air  as  New  England's  first 
commercial  television  station. 

I  had  been  in  the  news  business  for  years, 
six  of  them  as  news  director  of  WBZ-WBZA 
Radio.  But  television  news  was  something 
different.  We  had  to  develop  our  news  oper- 
ation the  hard  way. 

At  first,  we  thought  we  had  a  logical  for- 
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HOW  A  PRIZE-WINNING  OPERATION  GETS  THAT  WAY 


By  F.  E.  (Dinny)  Whitmarsh 
News  Director,  WBZ-TV  Boston 


mula.  We  simply  had  a  commercial  photo- 
graphic studio  produce  us  a  local  newsreel. 
The  result  was  disappointing  from  a  content 
point  of  view  and  mighty  expensive.  We 
never  tried  it  again. 

So  for  nearly  two  years,  our  news  shows 
consisted  largely  of  national  news  on  film, 
supplied  by  the  regular  news  services,  and 
a  few  local  still  shots,  with  the  announcer  on 
camera  the  rest  of  the  time,  reading  a  radio- 
type  summary  of  the  day's  happenings. 

Throughout  that  period,  we  were  bom- 
barded with  still  photographs  from  publicity 
sources.  We  never  used  them. 

But  in  each  instance  where  the  publicity 
source  was  likely  to  have  recurring  stories 
that  would  be  worthy  of  inclusion  in  a  tele- 
vision news  show,  or  where  the  particular 
stunt  itself  had  good  visual  attraction,  we 
called  the  source  and  suggested  that  if  he 
would  furnish  us  with  16mm  film,  we  might 
include  a  clip  on  one  of  our  newscasts. 

How  It  Began 

One  of  our  first  local  pieces  of  film  pro- 
vided us  with  our  first  stringer.  When  the 
Commonwealth  of  Massachusetts  opened  its 
largest  reservoir  to  limited  fishing,  an  out- 
board motor  manufacturer  sold  the  state  a 
quantity  of  the  outboards  for  a  state-operated 
boat  livery.  He  also  sent  us  a  kit  of  still 
photos  showing  pretty  girls  operating  the 
motors,  a  line  of  boats  with  the  motors  at- 
tached, etc. 

We  politely  but  firmly  rejected  the  stills, 
called  the  manufacturer  and  suggested  that 
he  send  us  a  film  taken  on  the  reservoir  with 
the  motors  in  operation.  He  immediately 
had  the  film  shot  by  an  independent  pho- 
tographer. That  photographer  later  began 
to  hang  around  our  news  room,  watching 
for  tips  from  which  he  might  shoot  a  small 
piece  of  film  and  sell  it  to  us  for  a  fee. 

He  was  doing  pretty  well,  but  about  the 
same  time  a  cameraman  who  worked  as- 
signments for  the  theatre  newsreel  trade 
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came  in  to  sell  us  his  services.  When  we 
discovered  that  the  two  men  often  were 
competing  for  the  same  story,  we  suggested 
a  territorial  agreement. 

The  two  finally  agreed  on  a  partnership 
and  formed  a  little  business  called  Acorn 
Films.  Today  Acorn  employs  eight  full- 
time  men  and  has  a  dozen  other  part-time 
cameramen  who  chase  fire  engines,  police 
cars,  etc.  All  of  these  men  are  available  to 
us  as  stringers.  Acorn  also  processes  all  our 
news  film. 

But  two  years  after  we  first  went  on  the 
air,  we  had  only  the  two  original  stringers, 
Ernest  Blackman  and  Jack  Rien.  We  still 
had  a  long  way  to  go. 

One  thing  we  did  was  prepare,  with  the 
help  of  the  station's  film  manager,  detailed 
instructions  on  how  to  shoot  16mm  film. 
This  we  sent  to  every  source  we  thought 
might  be  interested  and  suggested  that  they 
send  us  film  according  to  our  specifications. 
This  was  necessary  in  order  to  achieve  stand- 
ardization. We  had  been  getting  16mm, 
8mm,  positive,  negative,  color — everything 
under  the  sun.  But  we  wanted  16mm  nega- 
tive and  for  our  purposes,  we  wanted  it  shot 
at  24  frames  per  second.  On  television  the 
standard  16  frames  per  second  shows  up  as 
rapid,  uneven  motion. 

Meanwhile,  we  were  expanding  our  string- 
er list.  When  a  neighboring  state  asked  us 
to  use  some  still  photographs  of  their  recrea- 
tional areas,  we  again  suggested  16mm  mo- 
tion picture  film.  Because  New  England  is 
tourist-conscious  and  I  believe  that  recrea- 
tional facilities  can  be  legitimate  news,  I 
made  a  trip  to  the  state's  tourist  bureau  of- 
fices to  discuss  the  matter  with  the  bureau's 
publicity  chief. 

He,  in  turn,  talked  things  over  with  an 
independent  still  photographer,  who  bor- 
rowed a  Bolex  camera  and  shot  an  accept- 
able piece  of  film  of  a  town's  anniversary 
celebration.  The  photographer  continued  to 
shoot  publicity  film  but  also  began  to  handle 
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for  adventure  in  the  exciting  corners  of  the  world . 


THEY  WATCH  "THE  FALCON" 


Millions  of  TV  viewers  are  watching  Charles  McGraw's  outstanding  per- 
formance as  star  of  "Adventures  of  the  falcon,"  NBC  Film  Division's 
great  half -hour  syndicated  film  series. 

And  millions  of  movie  fans  are  now  acclaiming  this  fast-rising  young 
star  as  rugged,  handsome  Commander  Wayne  Lee  in  "The  Bridges  at 
Toko-Ri."  Many,  many  more  have  just  met  him  face-to-face  during  his 
triumphal  coast-to-coast  personal  appearance  tour. 

As  the  falcon,  McGraw  is  an  undercover  agent  for  the  government. 
His  assignments  take  him  all  over  the  world.  Wherever  he  goes,  the  action 
is  trigger-fast ! 

and  in  every  corner  of  America  .  .  .  against  any  competition  .  .  . 

THEY  WATCH  "THE  FALCON."  In  city  after  city,  "the 
falcon"  has  won  top  ratings  for  his  sponsors— even  against  strong  com- 
petition. Here  are  the  latest  ARB  figures : 


In  Memphis  "THE  FALCON"  outrated  "Make  Room  For 
Daddy"  22.9  to  18.8. 


In  St.  Louis  "THE  FALCON"  outrated  "Willy"  25.2  to  7.8. 


In  Springfield,  Mo.  "THE  FALCON"  outrated  "Break  The  Bank 
30.4  to  27.2. 


NBC  FILM  DIVISION 


before  you  buy  a  syndicated  television  program  .  .  .  watch  "the  falcon 


Your  NBC  Film  Division  salesman  will  be  .glad  to  arrange  a  private 
screening.  Call  him  today. 


In  San  Francisco  "THE  FALCON,"  featured  as  a  strip  show,  sold 


out  Monday  through  Friday  at  11  p.m.  It 
topped  the  feature  films  previously  run  at 
that  time  by  129%,  and  rated  over  4  times 
higher  than  its  nearest  competitor. 


serving  all  sponsors  •  serving  all  stations 


30  Rockefeller  Plaza,  New  York  20,  N.  Y. 
Merchandise  Mart,  Chicago,  111.    •    Sunset  &  Vine  Sts.,  Hollywood,  Calif. 
In  Canada:  RCA  Victor,  225  Mutual  St.,  Toronto; 
1551  Bishop  St.,  Montreal 


STRINGERS:   'THEY  GET  WHAT  WE  WANT  AND  GET  IT  FAST' 


news  assignments  for  us.  Now  he  is  one  of 
our  busiest  stringers,  Dick  Hand. 

On  another  occasion  when  a  good  story 
broke  in  a  city  50  miles  from  Boston,  I 
phoned  a  former  newspaper  colleague  of 
mine  and  asked  him  if  he  could  borrow  a 
16mm  camera  and  shoot  some  film  for  me. 
He  agreed  and  has  since  developed  his  own 
film  business  and  become  one  of  our  regu- 
lar stringers. 

Once  a  university  in  our  coverage  area 
approached  us  with  a  request  that  we  send 
our  mobile  unit  to  cover  their  commence- 
ment. I  explained  why  this  was  impossible 
and  suggested  they  find  a  student  who  was 
sufficiently  acquainted  with  a  16mm  camera 
to  film  the  commencement  highlights  for  our 
use.  They  did. 

Not  only  did  that  boy  become  our  cor- 
respondent for  that  area,  but  the  university 
itself  broadened  its  audio-visual  department 
to  include  a  course  in  16mm  news  photog- 
raphy, and  at  least  three  graduates  of  that 
course  have  become  WBZ-TV  stringers  in 
their  home  towns. 

That  has  been  the  story  on  repeated  oc- 
casions. We  have  rarely  gone  out  and  re- 
cruited cameramen.  Almost  all  of  them  we 
have  come  to  know  in  the  course  of  trying 
to  cover  a  specific  story. 

In  any  large  municipality,  there  are  a 
number  of  freelance  photographers  who 
haunt  railroad  stations,  fire  departments, 
police  stations  and  airports,  taking  photos 
which  they  attempt  to  sell.  If  a  television 
news  director  can  take  the  time  to  visit 
these  spots  himself,  he  can  find  out  who 
these  freelancers  are.  Then  it  is  a  relatively 
simple  matter  to  convert  the  better  still 
cameramen  to  16mm  movie  film. 

Contacts  Begin  to  Snowball 

This  way  a  station's  stringer  contacts  will 
begin  to  snowball.  We  found  that  as  one 
independent  became  a  more  or  less  fre- 
quent contributor  to  our  news  shows,  others 
tried  to  get  into  the  act.  By  the  time  we  hired 
our  staff  cameraman,  Don  Volkman,  three 
years  ago,  we  had  14  or  15  stringers  and 
in  the  past  three  years  the  number  has 
grown  steadily.  We  also  have  been  able  to 
become  highly  selective. 

We  have  maintained  constant  relations 
with  publicity  sources.  Never  a  day  goes  by 
that  we  aren't  requested  to  cover  some  event 
that  is  basically  publicity.  Most  of  the  time 
we  refuse  to  provide  the  coverage. 

But  we  always  point  out  that  we  will  be 
glad  to  look  at  any  film  the  publicity  seeker 
will  furnish  us  on  a  first-run  basis.  If  it  has 
genuine  news  value  and  unusually  good 
visual  attraction,  it  may  find  a  place  in  our 
news  programming. 

Educating  sources  to  give  us  movie  film 
rather  than  still  photos  is  a  constant  prob- 
lem but  fundamental  to  establishing  good 
film  coverage.  As  we  have  found  so  often  in 
the  past,  the  cameraman  the  publicity  seeker 
uses  often  can  be  trained  to  become  a  valu- 
able news  correspondent. 

Another  excellent  source   of  potential 
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cameramen  is  the  ever-growing  fraternity  of 
amateur  photography  hobbyists  who  own 
8mm  cameras.  Even  though  we  can't  use 
8mm  film,  we're  glad  to  see  a  hobbyist  who 
rushes  to  us  with  footage  on  some  news 
story  he  has  stumbled  on.  As  soon  as  we 
convince  him  that  he  might  be  able  to  sell 
us  an  occasional  piece  of  film,  properly  shot, 
he  will  trade  his  8mm  equipment  for  16mm 
equipment  and  we  have  another  stringer  to 
call  upon. 

A  bonus  for  the  station  in  these  corre- 
spondents who  start  out  as  photography 
"bugs"  is  that  they  usually  retain  an  un- 
bounded enthusiasm  and  aren't  easily  dis- 
couraged if  their  early  efforts  aren't  ac- 
cepted. 

Stringers  in  Unlikely  Places 

We  have  some  of  our  correspondents  in 
pretty  unlikely  places.  They  include  a  radio 
announcer,  a  mountain  guide,  a  ski  resort 
official,  a  college  professor  and  a  boys'  club 
worker.  One,  a  credit  manager  for  a  Bos- 
ton store,  started  taking  fire  pictures  just  for 
the  fun  of  it.  He  has  his  car  rigged  up  with 
a  police  radio  receiver,  a  fire  department 
receiver  and  a  110-volt  outlet  for  his  flood- 
lights, and  he  spends  his  evenings  hopping 
around  the  city  at  fires  and  accidents.  Some- 
times he  will  get  a  wonderful  shot  of  even  a 
one-alarm  fire,  simply  because  he  often 
beats  the  fire  department  to  the  scene.  We 
couldn't  afford  that  kind  of  coverage  on  an 
assignment  basis  but  he  enjoys  it  and  sells 
us  a  good  bit  of  footage  in  the  bargain. 

People  are  much  impressed  by  the  fact 
that  we  have  a  correspondent  within  30 
minutes  traveling  time  of  almost  any  point 
in  our  coverage  area.  That  situation  simply 
evolved  from  our  constant  efforts  to  cover 
our  territory.  In  the  process,  we  picked  up 
cameramen  in  four  states  and  21  cities  and 
towns. 

The  greatest  number,  of  course,  are  in 
Boston.  But  elsewhere  in  Massachusetts,  we 
have  cameramen  in  Needham,  North  Easton. 
Beverly,  Danvers,  Fairhaven,  Worcester, 
Shrewsbury,  Quincy,  Plymouth,  Melrose, 
Wellesley  and  Cambridge. 

We  also  have  men  in  Maine  (Orano, 
Lewiston  and  Portland),  New  Hampshire 
(Manchester,  Peterborough,  Franconia, 
Claremont  and  Lebanon),  and  Rhode  Island 
(Providence).  Our  New  Hampshire  string- 
ers give  us  coverage  in  Vermont. 

All  film  shot  by  stringers  must  go  to  me 
or  the  news  editor  on  duty,  and  we  make  the 
final  decision  as  to  what  and  how  much,  if 
my,  will  be  run  and  when  and  where  it 
will  be  run. 

Our  prestige  as  a  station  plays  an  im- 
portant role  in  another  important  aspect  of 
our  operations — our  financial  arrangements 
with  our  stringers.  When  we  were  first  get- 
ting started,  there  were  some  cameramen 
who  thought  they  could  get  Hollywood 
prices  for  tv  film.  We  cleared  this  hurdle  fast. 
We  pay  fair  prices  for  film,  as  indicated  by 
the  number  of  stringers  who  work  for  us. 
We  also  recommend  their  work  to  others, 


DURING  the  recent  Charlestown  prison 
riot  in  Boston,  WBZ-TV  and  the  Boston 
Record-American  hired  a  construction 
crane,  from  the  bucket  of  which  WBZ-TV 
Cameraman  Don  Volkman  and  Record- 
American  photographers  were  able  to 
train  their  cameras  on  scenes  inside  the 
prison  walls.  From  the  crane  bucket  Mr. 
Volkman  got  the  only  pictures  of  the  re- 
bellious prisoners  leaving  the  cell  block 
in  which  they  had  barricaded  themselves. 


enabling  the  cameramen  to  pick  up  addi- 
tional good-paying  assignments.  Being  able 
to  say  that  he  has  shot  film  for  WBZ-TV  is 
an  excellent  advertisement  for  any  camera- 
man, and  the  experiences  of  our  stringers 
bear  out  that  statement. 

At  WBZ-TV  a  simple  story,  easily  ob- 
tained, will  bring  a  correspondent  $10  to 
$15  plus  in  some  cases  replacement  of  film. 
A  more  difficult  or  exclusive  story  involving 
more  effort,  skill  or  travel  will  bring  a 
higher  payment. 

Among  our  stringers,  there  is  a  remark- 
able loyalty  to  the  station  and,  I  like  to  be- 
lieve, a  personal  loyalty  to  me.  I  have  never 
had  a  correspondent  fall  down  on  an  assign- 
ment unless  it  was  physically  impossible  for 
anyone  to  get  the  pictures  we  wanted.  I 
would  say  not  more  than  a  half  dozen  of  our 
stringers  are  great  cameramen,  but  all  of 
them  are  capable  and  adequate.  Above  all, 
they  get  what  we  want  and  get  it  fast. 

I  have  a  camera,  too,  which  I  use  in 
emergencies.  But  let  me  point  out  that  I 
am  not  a  great  camerman.  I  don't  believe  a 
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j  AL  SMILGIS,  one  of  the  34  "stringer"  news  cameramen  for  WBZ-TV, 
checks  his  16mm  camera  while  listening  to  reports  on  his  police 
and  fire  radios  (under  dashboard).  Beside  him  are  floodlight  and 
cable  which  he  plugs  into  a  special  1 10-volt  power  outlet  located  on 
the  dash  beside  the  glove  compartment. 

STAFF  CAMERAMAN  Don  Volkman  of  WBZ-TV,  who  covered  the 
Boston  prison  story  from  the  crane  bucket  pictured  on  the  opposite 
page,  edits  some  of  the  film  sent  in  by  one  of  the  station's  34 
"stringers."  The  station  had  14  or  15  stringers  covering  various 
beats  before  a  staff  photographer  was  hired. 


DICK  HAND,  one  of  the  busiest  of  the  34  "stringer"  news  camera- 
men for  WBZ-TV,  examines  a  flight  map  with  Pilot  William  E.  (Doc) 
Martin  at  the  Concord,  N.  H.,  airport.  Mr.  Hand,  who  lives  in  nearby 
Manchester,  N.  H.,  flies  regularly  with  Mr.  Martin  to  cover  news 
breaks  in  the  outlying  portions  of  his  territory. 

ERNEST  BLACKMAN,  one  of  the  original  members  of  Acorn  Films, 
was  on  the  spot  with  a  specially-equipped  auto  to  film  damage 
of  the  1953  Worchester,  Mass.,  tornado  for  WBZ-TV.  Acorn's  eight 
full-time  and  dozen  part-time  cameramen  are  regular  "stringers" 
for  the  television  station's  news  operation. 


news  director  should  try  to  be  both.  He 
should  be  the  guy  who  runs  the  news  opera- 
tion, makes  the  assignments  and  decisions 
and  takes  the  responsibility. 

I  have  a  telephone  at  my  bedside  and 
I'm  on  call  at  all  times.  But  one  thing  a 
news  director  must  remember  is  that  he 
can't  be  everywhere.  If  a  news  story  breaks 
early  in  the  morning  when  Jack  Chase  is  on 
duty  or  late  at  night  when  Don  Flaherty  is 
the  only  one  around,  they  have  free  reign 
to  call  any  and  as  many  stringers  as  they 
think  justified  without  consulting  me  first. 

That  correspondent  gets  to  wherever  the 
story  is  breaking,  gets  his  film  and  the  im- 
portant facts  and  rushes  the  film  to  Boston 
by  the  fastest  means  available.  It's  processed 
and  put  on  the  air  as  soon  as  possible. 

Many  times  our  stringers  will  be  on  their 
way  to  cover  a  story  before  we  know  any- 
thing about  it  or  while  we  are  still  trying  to 
notify  them.  That  self-starting  instinct  is 
one  of  the  principal  ingredients  of  a  true 
news  hound,  and  our  correspondents  know 
we  want  the  story  first. 


There's  one  mild  word  of  warning  I 
should  pass  along.  Before  you  start  to  deal 
with  two  score  or  more  photographic  cor- 
respondents, stock  up  heavily  on  aspirin. 
Give  the  average  normal  human  being  a 
camera  and  he  becomes  a  Rembrandt  with 
a  Rembrandt's  temperament.  Cut  one 
frame  from  his  films  and  he  will  scream  in 
anguish.  Disagree  with  him  on  a  potential 
story  and  he  will  sulk  for  a  week.  Attempt 
to  tell  him  the  angle  at  which  you  would  like 
a  shot  made  and  he  will  roar  like  a  wounded 
bull. 

But  you  can  offset  these  outbursts  by 
treating  him  fairly.  Rap  his  knuckles  if  he 
gets  out  of  line,  show  him  you  can  be  just 
as  independent  as  he,  but  don't  hold  a 
grudge  against  him.  And  don't  give  anybody 
grounds  for  accusing  you  of  favoritism.  If 
the  man's  film  is  good  and  tells  the  story,  it 
doesn't  make  any  difference  who  he  is.  We 
want  that  film  and  we're  ready  to  pay  for  it 
— within  the  limits  of  our  regular  scale. 

We  devote  14%  of  our  air  time  to  news 
and  we  use  film  for  everything  but  last- 


minute  breaks.  Only  then  will  we  use  an 
occasional  still  shot.  But  we  can  have  fresh 
local  film  for  our  more  than  60  news  shows 
a  week  because  we  have  educated  our  news 
people  to  give  us  their  best  shots  on  motion 
picture  film  and  we  have  patiently  developed 
a  staff  of  stringers  who  quickly  recognize 
good  spot  news,  shoot  it  and  then  advise  us 
that  the  footage  is  on  its  way. 

Maybe  all  this  doesn't  sound  like  a  simple 
guide  to  setting  up  a  television  news  op- 
eration. If  so,  it's  because  there  is  no  simple 
way  to  do  it.  You  work,  you  wheedle,  you 
cajole,  you  threaten,  you  hammer  away  at 
the  idea  that  getting  the  picture — seeing  the 
picture  in  every  story  he  covers — is  the  most 
important  thing  a  television  cameraman 
must  remember. 

But  you,  in  turn,  must  remember  that  you 
are  dealing  in  people.  Your  operation,  in 
the  final  analysis,  will  be  no  more  successful 
than  your  ability  to  get  people  to  work  with 
you  or  for  you.  It  is  the  man  who  gives  you 
that  great  news  coverage,  not  the  camera. 
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ORE  GN  LEGION 


By  Allah!  This  program  has  everything! 

The  French  Foreign  Legion  !  The  intriguing  and 
mysterious  desert.  Native  peoples  and  animals 
and  customs.  Unprecedented  government  coop- 
eration for  highest  authenticity. 

Add  a  name  star  like  Buster  Crabbe  .  .  .  and  his 
son  "Cuffy",  in  a  role  children  of  all  ages  will 
envy  . . .  and  scripts  that  weave  them  all  into  top 
TV  viewing — and  you  get  a  glimmer  of  the  tre- 
mendous appeal  of  this  program. 


Included  in  the  package  is  a  built-in  merchandis- 
ing program  featuring  36,000  free  premiums  for 
every  market  ordered :  trading  cards  .  .  .  auto- 
graphed photos  of  Buster  and  Cuffy  .  .  .  comic 
books  . ...  membership  cards  and  certificates.  Plus 
free  posters  and  special  commercials,  also  free. 

It's  all  absolutely  free — and  trouble  free,  when 
you  buy  the  show. 

"Captain  Gallant"  is  a  show  whose  performance 
in  the  living  room  and  at  the  cash  register  will 
delight  every  sponsor.  For  full  details  and  avail- 
abilities, call,  write  or  wire — fast ! 
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FILMED  COVERAGE  PUTS  TV  ON  A  PAR  WITH  OTHER  NEWS  MEDIA 


ONE  wintry  morning — Jan.  19,  1955,  to  be 
specific — President  Eisenhower  entered  the 
Indian  Treaty  Room  of  old  State  Dept. 
Bldg.  adjoining  the  White  House,  faced  200- 
odd  reporters,  and  opened  a  new  era  in  the 
recording  of  current  history. 

A  look  at  the  conference-room  clock 
showed  it  was  10:33  a.m.,  give  or  take  a  few 
seconds.  The  President  went  about  his  busi- 
ness as  though  it  were  an  ordinary  news 
conference — if  any  such  session  can  be 
described  as  ordinary — after  saying:  "Well, 
I  see  we  are  trying  a  new  experiment  this 
morning.  I  hope  it  doesn't  prove  to  be  a 
disturbing  influence.  I  have  no  announce- 
ments. We  will  go  directly  to  the  questions." 

As  he  spoke,  two  16mm  television  news- 
reel  cameras  and  one  35mm  theatre  camera 
recorded  visual  and  aural  versions  of  the 
scene.  This  marked  the  first  time  in  history 
that  one  of  the  headline-making  Presidential 
news  sessions  had  been  both  photographed 
and  taped. 

That  evening  the  entire  nation,  plus  neigh- 
boring nations,  saw  two-thirds  of  the  morn- 
ing's question-answer  session  as  reporters 
threw  questions  at  the  Chief  Executive. 
They  saw  excerpts  on  newsreel  programs 
and  the  whole  package,  as  edited  by  the 
White  House,  and  shown  on  tv  networks. 

The  first  tv  pickup  was  carefully  labeled 
an  "experiment"  by  the  President  and  by  his 
news  secretary,  James  C.  Hagerty.  Now, 
eight  weeks  later,  the  conference  is  no  longer 
an  experiment.  Instead,  it  is  an  accepted 
practice — a  routine  procedure  so  normal 
that  everyone  wonders  why  it  wasn't  done 
long  ago. 

Journalism  and  electronics  have  teamed 
to  bring  these  impromptu  and  unrehearsed 
news  sessions  to  everyone  having  access  to 
a  television  or  radio  set. 

In  a  short  two  months  a  number  of  trends 
and  portents  are  developing: 

•  Presidential  news  conference  telecasts 
are  here  to  stay — at  least  as  long  as  Ike  is 
in  the  White  House.  He  couldn't  drop  them 
now  if  he  wanted  to,  many  newsmen  feel. 

•  Most  of  the  advance  fears  that  ham- 
ming reporters  would  grab  the  show  were 
groundless. 

•  Predictions  that  the  President  would 
twist  the  proceedings  into  sheer  propaganda 
devices  haven't  been  borne  out. 
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•  The  conferences  have  become  an  im- 
portant educational  medium  for  the  nation. 

•  Now  that  their  wish  has  been  granted, 
some  tv  networks  and  stations  are  making 
scant  use  of  one  of  the  most  important  news 
sources  made  available  in  the  history  of  elec- 
tronic journalism. 

•  Only  a  tiny  trickle  of  censorship  charges 
has  developed  as  a  result  of  cuts  in  the  film 
and  these  are  generally  branded  "nonsense" 
by  those  who  cover  the  conferences  and 
watch  the  White  House  editing  pattern. 

•  Many  newspaper  reporters  are  still  un- 
happy about  the  idea,  but  grudgingly  con- 
cede it  has  merit  even  if  their  written  stories 
have  more  competition. 

•  The  quality  of  questions  asked  by  re- 
porters has  improved,  though  a  few  of  the 
200-plus  won't  let  a  session  pass  without 
getting  in  a  query  even  if  it's  dull.  One  pro- 
motion-minded newspaper  group  wants  its 
people  to  ask  at  least  one  question  at  every 
conference. 

•  The  conferences  will  positively  not  be 
live  in  the  foreseeable  future,  unless  a  new 
formula  is  worked  out. 

•  President  Eisenhower  likes  the  whole 
idea. 

•  So  do  members  of  his  staff,  though  a 
few  fear  it  might  be  overdone. 

•  Public  reaction  is  highly  favorable. 

•  Radio  and  printed  media  are  getting 
better  coverage  because  they,  too,  can  quote 
the  President  directly. 

•  The  room  used  for  the  news  conference 
is  a  technical  mess,  as  well  as  an  artistic 
freak,  but  the  telecasts  will  be  improved 
gradually. 

•  If  any  major  remarks  are  ever  censored 
out  of  the  film,  newsmen  will  have  one  of 
the  juiciest  stories  in  months  and  they  will 
have  a  transcript  to  work  from  in  reporting 
the  deleted  portion. 

The  average  viewer,  watching  the  repor- 
torial-Presidential  exchanges  on  the  screen 
Wednesday  evenings,  will  give  little  thought 
to  the  long  planning  behind  this  simple  re- 
cording of  a  news  event — -on  the  surface  no 
different  from  other  on-the-spot  television 
coverage. 

And  the  average  broadcaster,  whose  facili- 


ties may  be  offering  a  limited  amount  of 
coverage  to  his  viewers,  is  possibly  wonder- 
ing why  it  took  so  long  to  arrange  and  what 
finally  influenced  the  decision. 

When  he  held  his  first  news  meeting  with- 
reporters  on  Jan.  21,  1953,  James  C. 
Hagerty,  Presidential  news  secretary,  said' 
that  tv  coverage  of  news  conferences  would 
be  arranged  as  soon  as  plans  could  be 
made.  Exactly  two  years  later  the  promise" 
was  carried  out. 

In  that  two-year  period,  a  group  of  net-! 
work  tv-radio  representatives  discussed  many 
plans  with  Mr.  Hagerty  and  Murray  Snyder,' 
his  assistant.  Both  are  newsmen  of  long' 
experience  and  both  believed  the  public  was 
entitled  to  see  and  hear  what  goes  on  as 
the  President  throws  himself  upon  the  mercy 
of  200  news  hawks. 

The  President  appeared  on  television  sev- 
eral times  in  modified  versions  of  the  FDR 
fireside  chats.  He  was  effective  and  ob- 
viously sincere,  if  several  levels  below  the 
FDR  or  Barrymore  forensic  techniques.  A( 
rather  elaborate  and  noble  experiment  was 
attempted  June  3,  1954,  when  the  President" 
and  several  Cabinet  members  held  a  simul-, 
cast  sort  of  miniature  Cabinet  meeting. 
The  simulcast  was  carefully  planned,  with' 
BBDO  lending  production  help.  It  was  in- 
formative and  interesting,  and  it  made  both 
government  and  media  history.  More  im- 
portant, it  showed  the  limitations  of  a  small 
room  and  the  shortcomings  of  some  govern- 
ment officials  cast  in  professional  produc- 
tions. 

Another  Cabinet  meeting,  with  the  whole> 
group  participating,  took  place  last  Oct.  25. 
Here,  again,  a  small  room  prevented  good 
tv  pickups.  Backs  of  heads  filled  frames 
from  time  to  time,  and  perspectives  were 
grotesque.  Even  worse,  one  Cabinet  mem- 
ber missed  a  cue. 

While  the  President  was  an  obliging  par- 
ticipant in  his  official  telecasts,  he  never 
was  at  ease  under  a  formal  setting.  During ! 
his  first  news  conferences  he  had  many 
rough  moments  as  shrewd  newsmen  slipped 
him  penetrating  and  often  loaded  questions. 
At  times  he  missed  some  of  the  loaded  ones, 


AT  TOP,  CBS-TV  correspondent  Charles  S. 
VonFremd  puts  a  question  to  the  President. 
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a  deficiency  he  has  overcome  with  experi- 
ence. Now  he  handles  them  deftly,  as  a 
rule,  and  he  has  learned  the  Roosevelt- 
Truman  trick  of  making  them  backfire  or 
turning  them  into  a  roomwide  laugh. 

One  of  the  familiar  sights  of  early  con- 
ferences was  the  beautiful  red  neck  the 
President  acquired  when  he  was  asked  an 
especially  embarrassing  question. 

In  two  years  of  official  bowing  and  hand- 
shaking and  speech-making,  plus  the  train- 
ing acquired  in  news  conferences,  the  Presi- 
dent has  acquired  the  calm  outward  de- 
meanor that  comes  with  White  House  ex- 
perience. That,  of  course,  was  an  element 
in  the  final  decision  to  permit  telecasting  of 
news  sessions. 

The  President  was  anxious  to  let  the  pub- 
lic get  close  to  the  operation  of  the  govern- 
ment and  the  Chief  Executive.  His  staff 
wanted  the  conferences  telecast.  Political- 
minded  advisors  thought  it  would  be  good 
for  the  party.  The  medium  itself — broadcast 
executives  and  the  newsmen — was  ready, 
though  concerned  about  details.  The  public 
would  have  a  new  educational  service.  Cam- 
eramen drooled  at  the  prospect  of  capturing 
the  President's  lively  facial  expressions  in 
the  informality  of  a  news  conference. 

Adams  Spearheaded  It 

Despite  this  agreeable  atmosphere,  little 
was  accomplished.  Then  one  day  in  Jan- 
uary, Sherman  Adams,  assistant  to  the 
President,  made  this  observation  at  a  staff 
conference:  "We've  been  talking  about 
letting  television  in.  Let's  try  it." 

Within  a  matter  of  hours,  Mr.  Hagerty 
was  making  this  statement  to  reporters: 

"Tomorrow  at  the  press  conference  they 
are  going  to  try  an  experiment.  We  are 
going  to  permit  the  tv  newsreel  cameras  and 
newsreel  cameras  into  the  press  conference 
room." 

He  made  another  statement  that  is  the 
key  to  the  whole  situation: 

"We  want  the  White  House  to  remain  in 
control  of  the  spoken  words  of  the  Presi- 
dent." 

A  few  muttered  cracks  from  reporters 
included  this,  "I  wonder  if  there  is  some 
way  we  can  work  sponsors  in  here.  Are 
you  fellows  going  to  say,  'Wait,  Mr.  Presi- 
dent, until  I  get  in  some  film,  say  on  behalf 
of  Gunther  beer.'  " 

Mr.  Hagerty  took  it  up  with  a  comment 
that  is  likely  to  be  found  in  every  journalism 
textbook  a  decade  from  now.  He  said: 

"I  don't  think  it's  quite  as  laughing  a 
matter  as  that.  .  .  .  All  media  of  informa- 
tion, including  television  staffs,  have  a  right 
to  cover  the  President." 

And  then  he  served  up  a  clincher  that 
nobody  has  been  able  to  unloose: 

"This  is  the  second  half  of  the  20th 
Century." 

Behind  Mr.  Adams'  suggestion  were  two 
technical  developments  that  overcame  an- 
noying obstacles  to  conference  telecasts. 
First  was  the  development  of  the  ultra-fast 
Eastman  Tri-X  film,  permitting  good  repro- 
duction with  modest  lighting — and  if  there's 
one  thing  that  irks  the  President,  it's  stage 
lighting. 

The  other  development  was  the  Auricon 
16mm   camera   with    1,200-ft  magazines, 
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enough  to  cover  32  or  33  minutes  (confer- 
ences seldom  last  over  a  half-hour). 

Thus  the  technical  blocks  appeared  less 
formidable,  and  there  seemed  nothing  to 
prevent  tv  filming  of  the  President's  news- 
making  exchanges. 

The  President  showed  only  slight  aware- 
ness of  the  rear-room  trappings  as  the  first 
telecast  conference  got  underway  with  a 
query  from  Robert  E.  Clark,  INS  reporter, 
on  communist  attacks  in  the  northern 
China  Sea.  He  handled  questions  easily. 

That  evening  the  nation  saw  Presidential 
news  reporting  in  the  manner  of  the  second 
half  of  the  20th  Century. 

What  is  the  reaction? 

Mr.  Hagerty  told  B»T  there,  has  been 
practically  no  unfavorable  comment  from 
the  public.  "There  is  no  prospect  of  live 
pickups,"  he  said.  "The  only  guide  in 
cutting  is  this:  Is  it  newsworthy?  We  like 
the  telecasts  and  don't  plan  any  changes." 

As  cutter-in-chief,  he  knows  that  the 
eyes  of  a  thousand  newsmen,  and  many 
thousand  politicians,  are  on  him  as  he  makes 
his  decisions.  That  doesn't  worry  him  at 
all.  If  a  Democratic  politician  cries  "cen- 
sorship," he  shrugs  it  off  and  refuses  to  give 
a  detailed,  defensive  explanation  of  why  a 
particular  item  was  cut.  Local-interest  stuff 
is  first  to  go.  At  times  the  President's  in- 
formal comments  crash  rhetorical  barriers, 
but  Mr.  Hagerty  isn't  worried  if  conversa- 
tional grammar  isn't  up  to  Shakespearean 
standards. 

Newsmen  are  acutely  aware  of  the  fan- 
tastic hazards  that  might  result  every  time 
the  President  utters  a  word,  particularly  in  a 
rapid-fire  exchange.  They  know  that  a  mis- 
placed syllable  could  start  an  international 
holocaust.  This  hazard  has  controlled  the 
reporting  of  the  President's  answers  through 
the  three  Administrations  in  which  informal 
questioning  has  been  allowed.  Direct  quota- 
tion of  the  President  has  been  allowed  only 
by  specific  permission,  but  his  words  can  be 
used  without  quotation  and  attributed  to  him 
in  the  third  person. 

Hence  the  requirement  that  the  confer- 
ences be  filmed.  This  set  up  a  special  group 
of  production  and  distribution  problems. 
Across  the  back  of  the  square,  high-ceilinged 
Indian  Treaty  Room  in  the  Executive  Offices 
are  two  platforms,  elevated  slightly.  One 
accommodates  two  16mm  tv  film  cameras 
and  related  gear,  plus  a  35mm  movie  camera 
for  theatre  newsreels.  The  other  platform  is 
used  by  still  photographers,  who  consume 
stacks  of  film  in  the  half-hour  sessions. 

The  sound  is  picked  up  by  the  Signal 
Corps,  flanked  by  a  State  Dept.  public  ad- 
dress operator.  The  two  units  have  10  mike 
standards  around  the  room,  each  with  two 
mikes.  Three  more  mikes,  miniature  Altec- 
Lansing  models,  are  placed  unobstrusively  in 
front  of  the  President.  The  Signal  Corps 
feeds  the  audio  to  the  tv  and  theatre  cameras; 
records  on  a  tape;  feeds  another  tape  on  the 
White  House  grounds  via  wire,  and  lets  Ward 
&  Paul,  with  a  two-man  stenographic  team 
that  serves  newsmen  with  transcript,  take  a 
checking  copy  on  a  dictating  machine. 

Tv  film  cameras  use  about  an  f6.5  lens 
opening  in  room  lighting  that  runs  around 
90  foot  candles.  Lighting  is  provided  by  four 
1,500  w  mazda  units  and  two  500  w  baby 
spots  attached  to  a  high  gallery  railing  about 


20  feet  above  the  floor.  This  high  source  of 
light  annoys  the  networks  but  suits  the 
President. 

Sound  pickups  are  bad  at  times.  Ten 
mikes  aren't  enough  for  200  reporters,  with 
occassional  p. a.  feedback  inevitable  when 
questions  are  asked.  When  gain  is  up,  shutter 
noise  of  the  still  cameras  and  slamming  of 
plateholders  is  aggravated.  The  tv  Auricons. 
on  the  other  hand,  operate  silently.  The  the- 
atre camera  is  housed  in  a  heavy  quilt;  it 
has  to  change  reels  every  12  minutes,  since  it 
eats  up  film  at  the  rate  of  90  feet  per  minute. 

A  system  of  pooling  has  been  devised  for 
the  video  pickups.  NBC-TV  and  Telenews 
are  teamed  on  one  camera,  CBS-TV  and  UP 
Movietone  on  the  other.  Members  of  each 
team  take  turns  providing  crews  and  gear. 

As  soon  as  a  conference  is  over — about 
1 1  a.m. — the  NBC-TV-Telenews  film  is  sent 
by  messenger  to  Capital  Film  Labs  and  the 
CBS-TV-Movietone  film  to  Byron  Inc.,  both 
private  laboratories.  The  Byron  schedule 
goes  like  this:  11:15  film  can  arrives;  12:15, 
master  negative  developed;  1:15  master  posi- 
tive developed;  2-2:15,  duplicate  negative 
ready. 

Since  there  is  some  loss  in  quality  in  turn- 
ing out  a  duplicate  negative,  the  pool  making 
the  video  pickup  is  entitled  to  the  master 
negative. 

'Kills'  at  2:15  p.m. 

By  2:15  Mr.  Hagerty  has  read  the  official 
transcript  of  the  conference.  He  marks 
"kills"  on  this  transcript.  The  "kills"  are 
read  by  a  network  representative  to  all  net- 
works on  a  conference  call.  The  films  are 
individually  edited  and  the  killed  portions 
are  returned  to  the  White  House. 

The  laboratories  then  start  production  of 
duplicate  films  from  which  the  killed  parts 
have  been  removed.  Byron  produces  as  many 
as  a  hundred  copies  by  5  or  5:30  p.m.  These 
are  distributed,  mostly  by  air,  and  it's  normal 
for  a  print  that  left  the  laboratory  at  5:30 
to  be  in  New  York  around  7,  with  portions 
used  on  the  network  news  programs  between 
7  and  8. 

Several  steps  are  being  taken  to  improve 
the  quality  of  the  pickups.  The  Signal  Corps 
has  plans  for  microphones  hung  from  the 
ceiling.  This  should  help  the  audio,  which 
at  times  has  been  so  bad  that  bits  of  the 
film  were  practically  unusable. 

Another  flaw  centers  around  video  blanks 
during  lens-changing  intervals.  On  the 
March  2  conference,  as  delivered  to  the 
public  by  DuMont  network,  these  discon- 
certing blanks  appeared  a  half-dozen  times. 
With  careful  production  the  blanks  could 
have  been  filled  by  dubbed-in  shots,  a  routine 
studio  operation. 

At  the  next  conference  CBS-TV  plans  to 
use  a  zoom  lens  to  eliminate  lens-turning  en- 
tirely. This  will  involve  lighting  problems, 
some  network  newsmen  feel,  and  they  will 
watch  the  experiment  with  interest. 

From  a  pictorial  standpoint,  the  pickups 
have_  been  somewhat  monotonous  because 
the  cameras  have  been  held  on  the  President 
most  of  the  time.  This  has  been  due  to  the 
fact  that  most  reporters  are  seen  from  the 
rear  or  at  best  from  a  sharp  angle,  aggravated 
by  top  lighting.  It  narrows  down  to  a  choice 
between  technical  quality  and  audience  in- 
terest in  the  newsmen,  with  the  latter  likely 
to  win  out  in  the  end. 
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film  maker 


TONI  AMES 

NEWSPAPER  photo,  published  the  day 
jffter  the  Chicago  mayoralty  primary  Feb. 
2,  showed  Mayor  Martin  H.  Kennelly  and 
jlorris  B.  Sachs,  his  running  mate  and  local 
lothier-charity  figure,  sobbing  bitterly  in 
ach  other's  arms  over  defeat  by  the  regular 
democratic  Party  organization. 

Graphic  and  moving  as  the  cut  was,  the 
^ennelly  personality  was  never  better  cap- 
ured  than  by  television  in  the  days  im- 
nediately  preceding  the  election.  The 
layor's  tv  campaign,  though  a  losing  one, 
as  handled  by  an  old  hand  in  the  highly 
pecialized  art  of  the  filmed  political  pitch. 

Toni  Ames,  head  of  Ames  Television 
'reductions,  which  functions  also  as  an 
gency  in  placing  time,  has  probably  nego- 
iated  more  political  film  (and  radio)  com- 
nercials  than  anyone  else  in  Chicago  since 
'he  got  into  the  business  in  1938.  Accord- 
ng  to  conservative  estimates,  she  has  pro- 
luced  and  placed  something  short  of  2,000 
uch  spots  or  programs  for  Republicans  and 
democrats  alike  (she  will  handle  opposing 
ickets  but  not  both  candidates  for  the  same 
office) . 

Miss  Ames  is,  in  a  sense,  a  "protege"  of 
he  late  Sen.  Arthur  Vandenberg.  A  native 
f  Grand  Rapids,  Mich.,  she  became  in- 
erested  in  politics  through  his  Grand  Rapids 
Herald  with  which  she  was  associated.  She 
ater  attended  the  U.  of  Illinois  (Class  of 
36),  majoring  in  English  and  writing  for 
the  university's  Siren  humor  magazine. 

In  1938,  while  engaged  in  puppetry  (she 
used  to  show  "Hansel  and  Gretel"  to  PTA 
and  other  women's  groups),  Miss  Ames 
availed  herself  of  the  opportunity  (without 
ompensation)  of  writing  radio  speeches  for 
the  late  Gov.  Henry  Horner.  She  also  wrote 
or  the  Democratic  party  organ,  The  Truth, 
and  for  Scott  Lucas,  who  sought  and  ac- 
quired a  U.  S.  Senate  seat. 

The  following  year,  Miss  Ames  visited 
New  York  where  she  became  enthralled 
with  television  as  shown  at  the  World's  Fair. 
She  decided  that  politics  and  television 
go  hand  in  hand  and  her  career  was 
launched.  She  bought  a  seven-inch  tv  re- 
ceiver and  found  it  necessary  to  convert 
current  by  attaching  to  an  ice-box  converter: 
it  exploded  but  nothing  happened  to  the 
set." 

In  1948  Miss  Ames  prepared  radio  spots 
and  films  for  Gov.  William  Stratton  in  his 
campaign  for  treasurer,  which  she  claims 
(Continued  on  page  48) 
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GOLDSWAN  PRODUCTIONS,  INC. 


"The  Symbol  of  Quality  Musical  Commercials" 

730  FIFTH  AVENUE   •   SUITE  600 
NEW  YORK  19,  N.  Y. 
CIRCLE  7-3380 


Quality 

Musical 

Commercials 


ALL  these  quality  commercials 
ARE  SEEN  OR  HEARD  NOW! 


Wh  EN  FAT  IMA  DANCED  AT  THE  1893 
CHICAGO  FAIRJHE  FILM  MADE  ON  THE 


CENSORED. 


SPOT  WAS 
You  can  see  the  "U 
VERSION  ON 


MOVIE  MUSEUM 


0  STERLIU  TELEVISION  CO.,  \U. 


HOUYWOOO 
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JEN  BILLION  DOLLARS 
THE 

Do-lt-Yourself 
Home-Owners  Market! 

These  people  come  to  YOUR 
place  of  business  when  they 


III 


AMERICA'S 

NUMBER  ONE  X 


The  TV  film  show  with  a 
COMPLETE  merchandising 
package ! 

Write  for  FACTS 

Reid  H.  Ray  Film  Industries 

2269  FORD  PARKWAY 

ST.  PAUL,  MINNESOTA 


If  y«^||ilm 
you  need  BONDED 
TV  film  servicf ! 

Saves  You  Money,  Wor 
and  Mistakes! 

COMPLETE  TV  FILM  SERVICE  FOR 
PROGRAMS  OR  COMMERCIALS 

Shipping  •  Splicing  •  Routing, 
Scheduling,  Print  Control 
Records  •  Examination, 
Repair,  Cleaning,  Report  on 
Print  Condition  •  Storage 
Supplies,  Equipment 


TV  FILM  SERVICE 

LOS  ANGELES  •  NEW  YORK 

904  N.  La  Cienega       630  Ninth  Ave. 
BR  2-7825  JU  6-1030 


HE'S  SAYING  IT 
IN  FRENCH,  NOW 

ZIV  IS  MAKING  FOUR  FILM  SERIES  INTERNATIONA 


LATE  last  month  another  milestone  in  tv 
history  was  passed  when  Societe  Suisse  de 
Radio  Diffusion  telecast  its  first  Mr.  District 
Attorney  program.  The  pictures  were  the 
same  as  those  seen  by  American  viewers 
of  this  Ziv  serial,  but  this  time  all  the  words 
were  spoken  in  French. 

That  telecast,  according  to  Ziv  Television 
Programs,  marked  the  first  time  that  an 
American  tv  film  had  been  provided  with  a 
French  soundtrack  for  use  in  Europe.  It 
also  marked  the  European  debut  of  the  first 
of  four  Ziv  tv  shows  which  are  now  being 
provided  with  French,  German  and  Italian 
soundtracks  for  telecasting  in  France,  Bel- 
gium, Switzerland,  Germany,  Holland  and 
Italy. 

Finally,  Mr.  District  Attorney's  French- 
speaking  introduction  to  Swiss  televiewers 
marked  the  second  step  toward  the  achieve- 
ment of  a  goal  set  by  Ziv  three  years  ago. 
The  first  step  was  taken  more  than  a  year 
ago,  when  Ziv  programs  began  a  Spanish 
cycle  of  telecasts  on  Latin  American  sta- 
tions. Full  achievement  of  the  tv  film  com- 
pany's purpose  will  be  attained  only  when 
the  Far  East  has  been  added,  extending  Ziv 
tv  film  coverage  to  globe-circling  propor- 
tions. 

This  international  operation  had  its  in- 
ception early  in  1952,  following  a  conclu- 
sion reached  by  Ziv  top  management  that 
the  same  principles  applying  to  syndicated 
television  film  in  the  United  States  could 
also  apply  to  foreign  distribution.  That  is, 
the  cost  of  dubbing  in  a  foreign  language 
soundtrack  could  be  spread  out  among  ad- 
vertisers in  foreign  countries  just  as  the  cost 
of  producing  the  film  in  the  United  States 
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could  be  spread  out  among  domestic  advei 

tisers. 

After  arriving  at  this  conclusion,  Zi 
accumulated,  via  questionnaires,  all  pei 
tinent  data  relating  to  the  interest  of  foreig 
countries  in  scheduling  American  televisio 
film  programs.  On  the  basis  of  attitude 
expressed  by  the  operators  of  foreign  tv  sta 
tions  and  the  heads  of  foreign  governmen 
agencies  involved  with  television,  Ziv  de 
cided  that  there  was  a  definite  desire  for  it 
tv  products  out  of  the  United  States,  pro 
vided  that  they  were  in  the  language  of  th 
country  in  which  the  program  would  be  tele 
cast. 

Then,  Ed  Stern,  head  of  Ziv's  interna 
tional  division,  made  an  extensive  tri] 
abroad  in  order  to  acquire  a  working  knowl 
edge  of  the  problems  faced  in  these  markets 

The  first  problem  faced  in  internationa 
distribution  was  that  of  dubbing  in  foreigi 
language  soundtracks  on  the  film.  To  ge 
started,  Ziv  set  up  a  Mexican  company,  tool 
over  studio  and  laboratory  facilities,  an< 
began  lip-syncing  the  programs  into  Spanish  \ 
At  the  same  time,  work  was  begun  on  trans 
lating  the  program  promotion  kits  int< 
Spanish  for  use  by  Latin  American  adver 
tisers. 

Next,  Ziv  started  in  on  the  most  difficul 
phase  of  any  business  .  .  .  selling.  A  sale 
training  group  was  set  up  under  Mr.  Stern'; 
direction,  and,  following  conclusion  of  th< 
training  phase,  Ziv  began  an  extensive  sale 
campaign  in  Latin  America. 

The  campaign  resulted  in  the  completi 
sellout  of  all  Ziv  productions  set  for  inter 

AT  TOP:  David  Bryan,  who  stars  in  the  ti'l 
role  of  Mr.  District  Attorney. 
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SOON  1,000,000  WATTS ...  to  better  cover  the  all  UHF 
Scranton,  Wilkes  Barre,  Hazleton  area,  the  nation's 
28th  market. 

BETTER  PROGRAMMING  ...  all  of  the  top  CBS  shows 

are  on  WGBI-TV. 

LARGER  AUDIENCES  . . .  Pulse  reports  a  steady  gain  in 
share  of  audience  .  .  .  shows  WGBI-TV  with  the  larg- 
est number  of  viewers  for  any  one  time  period  of  any 
station  in  the  area.*  *  * 

MORE  POWER  . . .  Ratings  are  up  . . .  but  costs  are  still 
low.  Now  is  the  time  to  buy  WGBI-TV.  Establish 
your  TV  franchise  in  the  all  UHF  Northeastern  Penn- 
sylvania market. 

*  CP  granted  February  1955 
**  '54  Sales  Management  —  total  of  two  metropolitan  city  areas 
***  Nov.  Telepulse  report 


Talk  to  your 
BLAIR-TV 
man  today 
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national  distribution  in  every  television 
market  in  Latin  America  with  the  exception 
of  Brazil  (due  to  the  Portuguese  language 
problem)  and  Argentina. 

One  of  the  biggest  problems  faced  by 
Ziv's  international  division  was  in  achieving 
acceptance  of  film  programming  by  spon- 
sors, agencies  and  stations.  To  the  average 
foreign  viewer,  a  filmed  television  program 
was  considered  in  the  same  light  as  an  old 
motion  picture.  An  educational  sales  cam- 
paign to  sponsors,  agencies,  and  stations  was 
necessary  before  the  programs  were  accepted 
as  up-to-date  television  fare. 

However,  with  the  successful  completion 
of  the  educational  campaign,  Ziv  found 
such  well  known  companies  as  General 
Electric,  Westinghouse,  Ford,  Procter  & 
Gamble,  American  Airlines,  British-Ameri- 
can Tobacco  Co.,  Longine-Wittnauer, 
Azteca  Chocolate  Co.,  Ethyl  Standard  Oil, 
Goodrich,  General  Foods,  Bordens  and 
others  willing  to  sponsor  Ziv  programs. 

The  Latin  American  operation  originally 
included  six  shows:  Cisco  Kid,  Boston 
Blackie,  The  Unexpected,  Yesterday's  News- 
reel,  Mr.  District  Attorney  and  Favorite 
Story.  Within  the  past  two  months  two  addi- 
tional Ziv  shows  have  been  translated  into 
Spanish  for  South  America:  /  Led  Three 
Lives  and  Science  Fiction  Theatre. 

These  programs  are  now  being  seen  in 
such  Latin  American  markets  as  Mexico 
City,  where  Cisco  Kid  is  sponsored  by 
Azteca  Chocolate  Co.;  in  San  Juan,  where 
Boston  Blackie  is  sponsored  by  Ford  Motor 
Co.;  Havana,  where  Richard  Hudnut  spon- 
sors Favorite  Story;  Caracas,  where  Nescafe 
sponsors  Mr.  District  Attorney,  and  Bogota, 
where  Radiodifusora  National  is  telecasting 
The  Unexpected.  Each  of  the  other  Ziv 
shows  is  also  being  telecast  in  these  markets. 


Evidence  that  human  nature  is  much  the 
same  the  world  around  is  shown  by  the  fact 
that  every  Ziv  program  that  has  come  up 
for  renewal  in  Latin  America  has  been 
promptly  renewed  for  another  year.  The 
first  audience  rating  made  by  an  American 
research  firm  in  Latin  America  found  that 
in  San  Juan  four  Ziv  shows  were  among 
the  top  15  out  of  95  on  the  air. 

Thus  encouraged,  Ziv  is  now  moving  into 
Europe  as  well,  with  $2  million  earmarked 
for  financing  the  distribution  of  its  programs 
complete  with  French,  Italian  and  German 
soundtracks.  Four  programs — Cisco  Kid, 
Boston  Blackie  and  Favorite  Story,  as  well 
as  Mr.  District  Attorney — are  already  sched- 
uled for  European  showing.  All  four  are 
expected  to  be  on  the  air  in  Italy  soon. 

In  Germany,  Favorite  Story,  carrying  a 
German  language  soundtrack,  is  expected 
to  be  on  the  air  by  late  spring  of  1955  over 
North  Deutchland  Radio.  Although  there 
are,  at  present,  only  70,000  television  sets 
in  West  Germany,  Ziv  entered  the  German 
market  in  anticipation  that  when  completely 
revitalized,  Germany  might  have  upwards 
of  7,500,000  sets. 

As  in  Germany,  there  are  relatively  few 
sets  in  Italy  at  present.  Here,  too,  Ziv  is 
banking  on  an  upsurge  of  interest  in  tele- 
vision following  the  introduction  of  Ziv's 
high  quality  filmed  shows. 

A  new  company,  Ziv  International  of 
France,  has  been  formed  to  distribute  the 
television  film  series  in  France.  Branches  of 
this  company  will  be  set  up  in  Holland, 
Belgium  and  Switzerland  for  distribution  in 
those  countries.  Head  of  the  French  com- 
pany is  Joseph  Brandel,  formerly  a  director 
of  Phillips  of  Holland  and  until  recently 
president  of  Eden  productions  of  France. 

In  France,  Ziv  plans  to  dub  in  78  half- 


hour  shows  spread  out  over  three  series  th 
year.  These  programs  will  be  telecast  i 
French  in  Belgium,  France  and  Switzerland 
and  in  German  in  Holland. 

Although  French  officials  estimate  th.\ 
there  are  only  170,000  television  sets  i 
France,  and  just  a  handful  in  Belgiun 
Switzerland  and  Holland,  Ziv  feels  that  i 
investment  in  time,  money  and  effort  wi 
assist  in  the  development  of  the  embryon 
television  industry  in  these  countries  t 
making  high  quality  programming  availab 
at  costs  to  fit  the  budgets  of  foreign  station 

European  television  has  just  begun  1; 
open  up,  believes  Ziv,  and  it  is  now  too  earl  I 
to  talk  about  profits.  The  cost  of  dubbir  J 
in  the  foreign  language  soundtracks  is  f;  I 
beyond  the  present  market  potential,  bi  I 
Ziv  feels  that  the  money  now  being  poure  I 
into  Europe  represents  a  sound  long  ram  i 
investment  .  .  .  one  that  will  pay  off  well. 

The  one  untapped  area  in  internation;  I 
television  for  Ziv  is  the  Far  East.  Here,  to<  I 
the  firm  intends  to  conduct  an  exploratoi  I 
survey  of  the  market  for  American  tel<  I 
vision  programs.  Japan,  particularly,  is  o  I 
the  agenda  for  the  future.  The  phenomen;  ] 
growth  of  the  Japanese  television  marb  I 
and  their  large  purchases  of  American  proc  I 
ucts,  indicates  that  before  long,  Japan  wi  I 
be  a  healthy  market  for  Ziv  tv  programs. 

FILM  MAKER 

(Continued  from  page  45) 

were  the  first  political  tv  spots  in  Illinoi  I 

Last  fall,  Miss  Ames  prepared  and  place  1 
announcements  (ranging  from  10  seconc  I 
to  five  minutes)  for  both  parties  on  radi  i 
and  television  stations — in  Cook  Count  I 
for  the  Democrats  and  throughout  Illino  I 
for  the  GOP.  The  Republican  announc<  I 
ments  were  televised  in  Moline,  Rock  Islam  1 
Decatur,  Springfield,  Peoria,  Champaigi  I 
Harrisburg  and  St.  Louis.  (Among  thosl 
whose  activities  she  handled:  Joseph  Meell 
GOP  candidate  for  U.  S.  Senator.) 

Miss  Ames'  way  with  a  film  spot  and  he  I 
savvy  of  palatable  political  tv  were  reflecte  I 
last  fall  in  a  film  titled  "You  Can  Blam  I 
It  on  Me — I  Voted  Republican,"  which  wa 
designed  as  an  answer  to  the  Democrat 
"Don't  Blame  Me — I  Voted  Democratic." 

Under  Miss  Ames'  guidance,  Mayor  Kei  ■ 
nelly  concentrated  on  television  "with  ver 
very  little  radio."  She  prepared  a  series  Cj 
15  programs  plus  spots,  concluding  wit! 
a  special  pre-election  eve  telecast.  The  fill 
clips  stressed  the  "Don't  dump  Kennelly 
theme.  She  also  turned  out  a  special  vot| 
fraud  program  titled,  "How  Your  Vote  Wi 
Be  Stolen." 

Miss  Ames,  quite  naturally,  feels  film  i 
the  only  answer  for  the  aspiring  politicia 
("It  protects  him  against  bloops  and  permit 
him  to  handshake  in  one  locality  whil 
being  on  film  in  another").  And,  she  point 
out,  the  films  can  be  processed  in  a  day! 

Miss  Ames  is  a  producer  and  timebuye 
combined,  but  farms  out  the  actual  filmin  \ 
process  to  any  one  of  a  number  of  Chicago 
studios,  including  Kling  Film  Productions 
She  describes  Ames  Television  Production 
as  a  "servicing  organization."  Ames  als 
sells  film  programs  (like  It  Makes  Sense 
which  just  completed  a  run  on  WBKB  (TV 
Chicago,  and  Yank  Builders,  which  has  ru; 
in  the  East). 


NOW  WE'RE  ON  TV 


Money 
Tunes 


featuring: 


DAFFY  DUCK  and  PORKY  PIG  Y 


Available  now  ...  on  a  sensational 

LIBRARY  PLAN 

that  puts  all  191  titles  on  your 
shelves  to  program  in  countless 

profitable  Ways:  (Copyright  1955  Sunset  Productions,  Inc.) 


GUILD  (Sf)  FILMS 

460  PARK  AVENUE,  NEW  YORK  22,  N.  Y.  •  MUrrov  Hill  8-5365 
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WICHITA 
SURVEY 


"The  Wichita  Television  Audience" 
An  ARB  Metropolitan  Area  Report,  January  1955 


KTVH  Leads  with  ARB,  too.' 


7  OUT  OF  10 

Leading  Film  Shows 

ARE  ON  KTVH 


7  OUT  OF  10 

Leading  Network  Shows 

ABE  ON  KTVH' 


Pulse  Report,  November  1954,  also  gives 
KTVH  credit  for  being  the  leading  television 
station  in  the  area  with  10  out  of  10  leading 
film  shows  and  10  out  of  10  leading  network 
shows. 


The  area  Pulse  and  the  ARB  in  Wichita  prove 
what  Windy  has  been  saying  —  "KTVH  does 
the  job  in  Wichita  and  provides  a  bonus  area 
of  14  other  important  communities." 


Windy  says,  "Buy  KTVH  and  cover  Central  Kansas." 


VHF     240,000  WATTS 

KTVH,  pioneer  station  in  rich  Central  Kansas, 
serves  more  than  14  important  communities  be- 
sides Wichita.  Main  office  and  studios  in  Hutchin- 
son; office  and  studio  in  Wichita  (Hotel  Lassen). 
Howard  O.  Peterson,  General  Manager. 


KTVH 

HUTCHINSON 


CHANNEL 
CBS  BASIC-DUMONT 

Represented  Nationally  by  H-R  Representatives,  Inc. 


12 
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On  the  set  of  "I  Love  Lucy,"  starring  Lucille  Ball  and 
Arnaz.  The'  nation's  Number  1  TV  show  for  1951,  1952 
1953  is  a  pioneer  of  the  technique  of  filming  its  program 
live  show  with  audience.  Desilu  Productions  uses  three  Mil 
35mm  BNC  cameras  in  filming  "I  Love  Lucy." 


TO  FJXM 


■  ■  ■ 


Joan  Davis  on  the  set  of  "I  Married  Joan," 
produced  by  P.  J.  Wolfson  and  appearing 
on  NBC.  Three  Mitchell  35mm  BNC  cameras 
are  used  on  this  top  TV  show,  which  is  in 
its  2nd  year.  Jim  Backus  plays  the  male  lead. 


It  takes  more  than  just  a  good  script  to  insure  the  success 
of  a  top-rated  network  program.  The  on-stage  performances  of 
the  stars  and  supporting  cast  must  be  outstanding, 
carefully  timed,  superbly  directed.  And  the  camera  must 
perform  flawlessly  in  its  vital  role  of  recreating  the 
superior  quality  of  the  show  for  millions  of  TV  viewers. 

Mitchell  cameras— internationally  famous— provide  the 
matchless  photographic  performances  so  necessary  to  the 
successful  making  of  the  finest  theater  quality  films. 
That  is  why,  wherever  top  quality  filming  is  the  foremost 
consideration,  Mitchell  Cameras  are  to  be  found . . . 
bringing  success  into  focus. 


Dennis  Day,  star  of  "The  Dennis  Day  Show,"  ' 
a  top-rated  NBC  program.  Originally. "live," 
this  series  is  in  its  second  year,  and  is  now 
produced  on  film  by  Denmac  Productions, 
using  a  Mitchell  35mm  BNC  camera.  • 


MITCHELL  The  only  truly  Professional  Motion  Picture  Came 


rffdC^e/fr  (/ZtWWb  CORPORATION 

666  West  Harvard  Street  •  Glendale  4,  Calif.  •  Cable  Address:  MITCAMCO 
85%  of  the  professional  motion  pictures  shown  throughout  the  world  are  filmed  with  a  Mitchel 
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(A&A  continues  from  page  34) 

ow-Beirn-Toigo.  The  radio  show  which  used 
•le  "64  dollar  question"  was  originally  con- 
nived by  Reggie  Schuebel,  now  head  of 
fcr  own  firm,  Reggie  Schuebel  Inc.,  but  then 
!rector  of  radio  for  the  Biow  Co.  The  radio 
ogram  was  successfully  sponsored  by  Ever- 
l  arp  Inc.  for  many  years. 
;  Revlon  had  hoped  to  put  the  new  program 
i  Tuesday  nights  replacing  Danger,  which  it 
n-sponsors  with  Nash-Kelvinator.  The  latter 
livertiser  and  its  agency,  Geyer  Inc.,  were  given 
h  option  until  Thursday  of  last  week  to  re- 
ace  Danger  with  the  new  format  but  did  not 
ck  up  the  option.  Now  Revlon  is  hoping  that 
BS-TV  or  possibly  NBC-TV  will  come  up 
iith  a  good  weekly  half-hour  availability  to 
-esent  the  newly-bought  program.  Revlon  has 
rst  option  on  the  show  until  Oct.  1. 

:CA  Victor  Tv  Div.  Plans 
Concentrated  Sales  Drive 

(ATIONWIDE  "spring  specials"  sales  cam- 
paign, reportedly  the  most  concentrated  cam- 
aign  of  its  type  ever  planned  in  the  tv  industry, 
'ill  be  launched  April  4  by  RCA  Victor  deal- 
rs,  according  to  R.  W.  Saxon,  general  sales 
lanager,  RCA  Victor  Television  Div.  of  RCA. 
The  promotion  will  highlight  three  specific 
1-inch  receivers.  The  budget  is  said  to  be  the 
argest  ever  earmarked  by  the  RCA  Victor 
elevision  Div.  for  such  a  promotion.  Plans 
all  for  the  use  of  all  media. 

Allied  Artist  Ad  Budget 

j  ARGEST  advertising  budget— $700,000— in 
he  history  of  Allied  Artist  Studios,  Hollywood, 

'  n  which  radio  and  tv  will  have  a  large  role, 
ias  been  appropriated  to  publicize  four  the- 
atrical motion  pictures  to  be  released  during 
he  coming  three  months.  Films  to  be  adver- 
ised  are  "The  Big  Combo,"  "Seven  Angry 

'  Vlen,"  "An  Annapolis  Story"  and  "Shotgun." 


WEST  COAST  RADIO-TV  PLANS  BASEBALL 


ONE-QUARTER  sponsorship  of  all  Seattle 
(Wash.)  Rainier  home  baseball  games, 
to  be  broadcast  on  KOL  Seattle  and  tele- 
cast over  KTVW  (TV)  Tacoma,  beginning 
April  19,  is  taken  by  the  Seattle  Packing 
Co.  for  its  Bar-S  meat  products  and  Serv-U 
meats.  L  to  r:  Gerald  E.  Pendrey,  KTVW 
sales  executive;  W.  W.  Rystogi,  vice  presi- 
dent of  the  packing  company;  Harry 
Thompson,  packing  firm  treasurer,  and 
Frederick  E.  Baker,  senior  partner,  Fred- 
erick E.  Baker  &  Assoc.,  agency  servicing 
me  account. 


Western  broadcasters  are  lin- 
ing up  sponsors  for  extensive 
coverage  of  Pacific  Coast  and 
major  league  games. 

BASEBALL  on  the  West  Coast  is  headed  for 
another  banner  radio-tv  season  with  disclosures 
last  week  of  additional  plans  that  augment  the 
earlier  nationwide  estimates  of  a  near  $50  mil- 
lion season  for  baseball  broadcasting  [B*T, 
March  7]. 

Early  West  Coast  radio-tv  baseball  coverage 
survey  shows  extensive  coverage,  both  of  Pacific 
Coast  League  and  major  league  games,  with 
major  league  re-creations  also  finding  favor  in 
West  Coast  radio.  However,  despite  encourag- 
ing early  sales,  the  sponsor  picture  remains 
uncertain  and  will  probably  continue  so  until 
shortly  before  play  starts  next  month. 

KHJ-TV  Hollywood  will  offer  home  games  of 
both  Hollywood  Stars  and  Los  Angeles  Angels, 
with  Eastside  beer  (Pabst  Brewing  Co.),  Los 
Angeles,  through  Warwick  &  Legler  Inc.  there, 
buying  a  third  of  the  PCL  season  starting  April 
5  and  ending  Sept.  11. 

KNXT  (TV)  Hollywood  offers  CBS-TV's 
Saturday  live  major  league  telecasts  [B*T, 
March  7],  as  yet  unsponsored.  The  starting 
date  depends  on  sale,  with  games  to  replace  the 
educational  Psychology  on  Tv  at  the  April  2 
season  start  if  an  advertiser  is  found,  or  after 
the  program's  conclusion  in  May,  if  no  adver- 
tiser is  immediately  available.  A  similar  situa- 
tion prevails  on  other  Columbia  Tv  Pacific  Net- 
work stations  where  Falstaff  beer  (through 
Dancer-Fitzgerald-Sample)  is  not  taking  the 
game. 

L.  A.  Radio  Plans 

Los  Angeles  radio  coverage  is  firmer,  with 
Lucky  Lager  Brewing  Co.,  San  Francisco 
(through  McCann-Erickson  Inc.,  there),  spon- 
soring half  of  KMPC  Los  Angeles  Angels  sea- 
son, plus  four  exhibition  games. 

Up  to  last  week,  Lucky  Lager,  a  strong  base- 
ball advertiser  last  year  [B*T,  April  12,  1954] 
has  also  purchased  full  KYA  San  Francisco 
evening  major  league  re-creations,  half  of 
KMPC's  major  league  re-creations  and  some 
other  participations. 

KFWB  Hollywood's  entire  Hollywood  Stars 
season  has  been  purchased  by  Seven-Up  Bot- 
tling Co.,  of  Los  Angeles  (through  Mogge- 
Privett  Inc.  there),  plus  four  exhibition  games. 

Major  league  radio  re-creations  will  be  of- 
fered on  45  Don  Lee  Broadcasting  System  sta- 
tions on  a  cooperative  basis  for  a  Monday- 
Saturday  afternoon  two-hour  edited  edition 
from  April  11  to  Sept.  25. 

Another  entry  into  this  field  is  KMPC  Holly- 
wood (see  above),  which  will  feed  similar  re- 
creations of  east  coast  major  games  to  1 1  other 
Southern  California  stations,  including  KIST 
Santa  Barbara,  KUDU  Ventura,  KYOR  Blythe, 
KROP  Brawley,  KREO  Indio,  KWTC  Barstow, 
KPAS  Banning,  KBAB  San  Diego  (to  open 
by  season  start),  KERO  Bakersfield,  KCSB 
San  Bernardino  and  KCOY  Santa  Maria. 

KYA  San  Francisco  will  offer  major  league 
re-creations  this  year  and  approximately  five 
other  Northern  California  stations  will  release 
KYA  afternoon  broadcasts  on  a  cooperative 
basis,  with  an  evening  version  on  KYA  alone 
purchased  by  Lucky  Lager. 

In  San  Diego,  KFSD-TV  will  offer  Saturday 
PCL  Padre  home  games,  with  Snowflake  Baking 
Co.  there  (through  Phil  Moore  &  Associates, 
San  Francisco)   as  partial  sponsor  and  full 
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sponsor  of  a  preceeding  quarter-hour  program 
and  some  spot  announcements. 

Full  season  coverage  (home  and  away)  of 
KSDO  San  Diego  Padre  games  is  sold  out,  with 
thirds  to  Ford  Motor  Co.  (J.  Walter  Thompson 
Co.,  Los  Angeles);  Goebel  Brewing  Co.,  Oak- 
land, and  Home  Federal  Savings  &  Loan  Assn., 
San  Diego. 

Some  confusion  exists  in  San  Francisco  area 
tv  coverage.  KSAN-TV  San  Francisco,  uhf 
station  which  last  season  carried  weekday  San 
Francisco  Seals  and  Oakland  Oaks  home  games, 
has  announced  it  will  repeat  this  year,  although 
coverage  remains  unsold.  KPIX  (TV)  San 
Francisco,  which  last  season  carried  Saturday 
Seals  and  Oaks  home  games,  announced  sales 
to  Thorn  McAn  shoes  and  Household  Finance 
Corp.  However,  KOVR  (TV)  Stockton  has  an- 
nounced it  will  telecast  yet-unsponsored 
Wednesday  and  Sunday  games  of  both  Oakland 
Oaks  and  Sacramento  Solons. 

Radiowise,  KSFO  San  Francisco  will  present 
the  full  Seals  season,  with  half  sold  to  Rainier 
Brewing  Co.,  San  Francisco.  KLX  Oakland 
Oaks  full  season  has  been  sold  to  Goebel  Brew- 
ing Co.,  same  city,  through  Brooks,  French, 
Dorrance  &  Smith,  San  Francisco. 

Sacramento  Solons  season  has  not  yet  been 
sold  by  KFBK,  that  city,  which  only  last  week 
signed  contracts  with  new  team  management. 

In  Portland,  KPTV  (TV),  which  found  no 
takers  for  the  Beavers  games  last  year,  said  no 
coverage  has  been  offered  by  the  station  this 
year.  KWJI  Portland  spokesmen  said  the  sta- 
tion presumably  would  repeat  last  year's  cov- 
erage, although  yet  unsponsored. 

KTVW  (TV)  Tacoma  and  KOL  Seattle  have 
sold  a  quarter  of  the  Seattle  Rainiers  86-home- 
game  package  to  Seattle  Packing  Co. 

Other  western  baseball  sales:  Budweiser  beer 
buys  half  of  Pioneer  League  Billings  (Mont.) 
Mustangs  season  on  KOOK  Billings;  Falstaff 
Brewing  Co.,  San  lose,  Calif.,  through  Dancer- 
Fitzgerald-Sample,  San  Francisco,  buys  the  full 
San  Jose  Red  Sox  season  on  KSJO  that  city. 

Augmenting  earlier  reports  of  plans  in  the 
East,  it  was  announced  last  week  that  in  Phila- 
delphia WIP  will  feed  an  18-station  tri-state 
network  in  New  Jersey,  Delaware  and  Pennsyl- 
vania, with  a  telecast  schedule  of  50  weekend 
games  scheduled.  Sponsors  on  the  WIP  hookup 
will  be  Atlantic  Refining  Co.,  a  leading  baseball 
sponsor  for  a  score  of  years;  Ballantine  beer 
and  Tasty  Baking  Co. 


Berend  to  Join  W&L 

FRANK  A.  (Bud)  BEREND,  assistant  to 
John  K.  West,  vice  president  in  charge  of 
NBC's  Western  Div.,  Los  Angeles,  will  join 
Warwick  &  Legler,  that  city,  in  an  executive 
capacity,  on  May  1. 

Mr.  Berend  has  been  with  the  NBC  Western 
Div.  for  the  past  13  years.  He  was  Western 
Div.  sales  manager  for  the  network  and  prior 
to  that  was  advertising  director  of  the  Pontiac 
Div.  of  General  Motors,  Detroit. 


Dunford  Joins  Durstine 

JOHN  T.  DUNFORD.  formerly  with  Mar- 
schalk  &  Pratt  Co.,  New  York,  has  been  ap- 
pointed director  of  media,  in  charge  of  all 
broadcasting  and  print  media,  at  Roy  S.  Dur- 
stine Inc.,  same  city,  it  was  announced  last 
week.  Before  his  association  with  M&P.  Mr. 
Dunford  was  with  Robert  Conahay  Inc. 
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Most  complete  mone 
program  ever  offered 


At  last,  a  plan  that  will  really  spark  a  station's  sales 
drive  .  .  .  put  more  sponsored  time  on  the  air  than  ever 
before.  It's  the  most  complete  .  .  .  most  thorough  plan 
ever  developed  to  make  the  toughest  prospects  pick 
your  station  .  .  .  make  current  sponsors  boost  their  bud- 
gets and  your  income. 

And,  there's  actual  proof  that  this  outstanding  program 
works  .  .  .  because  it's  been  tested  in  markets  of  all  sizes. 
Store  traffic  was  increased  .  . .  sponsors  reported  sales 


up  in  every  case.  It'll  work  for  you  and  your  sponsors, 
too  .  .  .  whether  your  station  has  been  in  business  for 
years  ...  or  is  just  getting  set  to  go  on  the  air. 

Look  at  what's  back  of  this  program  .  .  .  the  exclusive 
advantages  and  economies  that  make  your  station's  ser- 
vices more  saleable  than  any  other  local  advertising 
medium: 

"Shop  at  the  store  with  the  mike  on  the  door"  plan  in- 
cludes 'can't-miss'  features  like  these  .  .  . 


.  .  .  BIG  NAME  THESAURUS  STARS 

Famous  entertainers  will  plug  the  plan  over  your  station...  tell  everyone  listening  to 
look  for  quality,  service  and  value  in  the  stores  that  are  tied  in  with  the  promotion. 


Hank  Snow, 

top  country-music  name, 
joins  your  staff. 


George  Melachrino, 

leader  of  the  famous 
Melachrino  Strings, 
talks  to  sponsors' 
customers. 


aking  merchandising  and  promotion 
f  any  transcription  library. 


HERE  ARE  JUST  A  FEW  MORE  FEATURES 
OF  THIS  EXCLUSIVE  THESAURUS  PLAN: 


.  .  .  FREE  NEWSPAPER  AD  ART  for  your  sponsors'  use  over  their  own 
store  names.  Ad  mats  for  your  station's  use. 

.  .  .  FREE  STORE  DECALS  to  give  advertisers  who  participate. 
They'll  build  business  for  your  sponsors  . .  .  prestige  for  you. 

.  .  .  FREE  STATION  SALES  BROCHURE  goes  with  you  when  you're 
out  selling  time.  It  gives  details  on  the  plan  .  .  .  provides  you 
with  a  hard-working,  effective  sales  tool. 

.  .  .  STATION  OPERATING  MANUAL  tells  you  all  about  the  plan  .  . . 
how  to  make  it  work  for  your  profit.  It  answers  all  your 
questions  about  the  complete,  money-making  operation. 


THESAURUS  SUBSCRIBERS!  WATCH  YOUR  MAIL 
FOR  FULL  "SHOP  AT  THE  STORE"  DETAILS! 


FREE 
BROCHURE 


recorded 
prb|ram 

services 


[     TMKS.®  ©RCA 

3ADIO  CORPORATION  OF  AMERICA 
CA  VICTOR  RECORD  DIVISION 


SEND  FOR  FREE  BROCHURE  AND  COMPLETE  THESAURUS 
INFORMATION,  IF  YOU  ARE  NOT  A  THESAURUS  SUBSCRIBER. 

Mail  coupon  to  any  of  the  conveniently  located  offices  listed  here.  Or,  save 
time  by  calling  or  wiring  and  asking  for  your  copy. 


NAME_ 


-TITLE. 


I 


630  Fifth  Avenue,  New  York  20,  N.  Y.  -  JUdson  2-501 1 

445  N.  Lake  Shore  Drive,  Chicago  1,  III.  —  WHiteha!!  4-3530 

1 01 6  N.  Sycamore  Ave.,  Hollywood  38,  Cal.-HOIIywood  4-5171  * 

522  Forsyth  Building,  Atlanta  3,  Ga.  —  LAmar  7703 

1907  McKinney  Avenue,  Dallas  1,  Tex.  —  Riverside  1371  • 


STATION. 


STREET. 


CITY_ 


_ZONE_ 


-STATE. 
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 LATEST  RATINGS 


NIELSEN 


TOP  10  TELEVISION  PROGRAMS 

Two  Weeks  Ending  Feb.  12,  1955 
Number  of  Tv  Homes  Reached 


Home? 

Rank 

Program 

(000) 

1. 

1  Love  Lucy  (P&G)  (CBS) 

17,191 

2. 

Bob  Hope  Show  (NBC) 

16,804 

3. 

1  Love  Lucy  (P.  Morris)  (CBS) 

16,754 

4. 

Toast  of  the  Town  (CBS) 

16,474 

5. 

Jackie  Gleason  Show  (CBS) 

1 6,089 

6. 

Disneyland  (ABC) 

15,342 

7. 

Academy  Award  Nominations  (NBC) 

14,806 

8. 

Jack  Benny  Show  (CBS) 

14,563 

9. 

Dragnet  (NBC) 

14,237 

10. 

You  Bet  Your  Life  (NBC) 

14,079 

Per  Cent  of  Tv  Homes  Reached 
Program  Station  Basis 


Homes 

Rank 

Program 

% 

1. 

1  Love  Lucy  (P&G)  (CBS) 

55.1 

2. 

Bop  Hope  Show  (NBC) 

54.7 

3. 

Toast  of  the  Town  (CBS) 

53.8 

4. 

1  Love  Lucy  (P.  Morris)  (CBS) 

53.7 

5. 

Jackie  Gleason  Show  (CBS) 

53.1 

6. 

Disneyland  (ABC) 

50.3 

7. 

Academy  Award   Nominations  (NBC) 

48.4 

8. 

Jack  Benny  Show  (CBS) 

47.7 

9. 

Dragnet  (NBC) 

46.0 

10. 

You  Bet  Your  Life  (NBC) 

45.4 

Copyright  1955  by  A.  C.  Nielsen  Co. 


Gen.  Mills  Buys  on  Disney 

PURCHASE  by  General  Mills  of  segments  of 
Walt  Disney's  scheduled  daily  Mickey  Mouse 
Club  on  ABC-TV,  starting  Oct.  3,  was  offi- 
cially announced  by  the  company  last  week. 

General  Mills  has  bought  30  minutes  of  the 
full  one-hour  kids'  series  on  Mondays,  Wednes- 
days and  Fridays  for  its  Wheaties,  Cheerios, 
Sugar  Jets  and  Betty  Crocker  Brownie  Mix. 

Knox  Reeves,  Minneapolis,  is  the  "produc- 
ing" agency  for  General  Mills,  and  handles  its 
Wheaties  and  Betty  Crocker  mixes.  William 
Esty  Co.  services  Sugar  Jets;  Dancer-Fitzgerald- 
Sample  handles  Cheerios. 

Y&R  Moves  Publicity  Dept. 

YOUNG  &  RUBICAM.  New  York,  has  leased 
the  19th  floor  at  41  42d  St.,  that  city,  to  house 
its  public  relations  and  publicity  department, 
which  will  move  over  the  weekend  from  its 
present  ninth  floor  quarters  at  285  Madison 
Ave.  The  radio-tv  publicity  department  remains 
at  285  Madison  but  will  be  moved  from  the 
ninth  to  the  3d  floor.  The  agency  occupies 
eight  whole  floors  and  space  on  three  addi- 
tional floors  at  285  Madison. 

Hirshon-Garfield  Names  Five 

IN  AN  AGENCY  expansion,  Hirshon-Gar- 
field, New  York,  last  week  named  Bruce  Rob- 
erts vice  president  in  charge  of  client  relations; 
Paul  Kennedy,  vice  president  in  charge  of  cre- 
ative services;  Lee  Garfield,  secretary  and  as- 
sistant director  of  creative  services;  Julius 
Greenberger,  production  manager,  and  Frank 
Vecchio,  traffic  manager. 

National  Guard  Asks  Bids 

NATIONAL  GUARD,  with  $300,000  adver- 
tising budget  serviced  for  two  years  by  Ruth- 
rauff  &  Ryan,  New  York,  has  invited  agencies 
to  bid  for  the  account.  The  move  is  one  that 
the  National  Guard  takes  every  two  years. 

Stark  to  Harris  &  Whitebrook 

JOAN  STARK,  formerly  chief  radio-tv  time- 
buyer  for  William  H.  Weintraub  agency,  has 
joined  Harris  &  Whitebrook's  New  York  office 
as  the  agency's  New  York  representative.  Miss 
Stark  will  handle  the  radio  and  tv  spot  buying 
for  Golden  Gift  Co.,  Miami. 


Maubert  St.  Georges 
Dies  in  Paris  at  67 

MAUBERT  ST.  GEORGES,  67,  head  of  the 
advertising  agency  bearing  his  name,  died  last 
Monday  of  a  cerebral  hemorrhage  in  the  St. 
James  Hotel,  Paris,  while  on  a  visit  there. 

Mr.  St.  Georges,  born  in  Paris,  attended 
schools  in  London  and  also  studied  at  the  Sor- 
bonne.  Until  he  was  35,  he  traveled  to  various 
parts  of  the  world.  He  was  an  infantryman 
and  pilot  in  World  War  I. 

Later  he  came  to  the  U.  S.  where  he  taught 
school  and  worked  on  the  old  World  newspaper 
in  New  York.  He  began  his  advertising  career 
in  1923  with  N.  W.  Ayer  &  Son  after  traveling 
for  several  years  and  working  on  the  World 
in  New  York. 

In  1939  he  formed  an  agency  in  partnership 
with  Stanley  J.  Keyes.  They  were  associated 
for  14  years  until  Mr.  St.  Georges  retired  as 
chairman  of  the  board.  In  1954  he  came  out  of 
retirement  to  form  his  own  agency. 

Surviving  are  his  widow,  Miriam,  and  two 
sons,  Joseph  and  Laurent. 

A&A  PEOPLE 

Edward  A.  Cashin,  vice  president  and  account 
supervisor,  and  Robert  L.  Foreman,  vice  presi- 
dent and  radio-tv  dept.  manager,  BBDO,  N.  Y., 
elected  directors. 

C.  B.  Donovan  appointed  vice  president  of 
media  relations,  media  dept.,  Charles  W.  Hoyt 
Co.;  D.  H.  Mumni  named  radio-tv  timebuyer; 
Mary  Kilgallen  named  spacebuyer;  Marion  Mc- 
Donald appointed  assistant  space  and  time- 
buyer. 

Raymond  J.  Rezek,  account  executive,  Chris- 
tiansen Adv.  Agency,  Chicago,  named  vice  pres- 
ident. 

Lee  Frierson,  vice  president,  director  and  plans 
board  member,  Ruthrauff  &  Ryan,  N.  Y.,  to 
Roy  S.  Durstine,  same  city,  in  executive  ca- 
pacity. 

David  Y.  Bradishaw  appointed  manager,  radio-tv 
dept.,  Young  &  Rubicam,  N.  Y. 

Noel  D.  Turner,  formerly  with  Needham,  Louis 
&  Brorby,  Chicago,  to  Griswold-Eshleman  Co., 
Cleveland,  as  creative  director  and  consumer 
operations  manager. 

Virginia  Piechocki  appointed  production  man- 
ager and  media  buyer,  Dick  Bradley  Adv.,  San 
Diego,  Calif.;  Sonya  Klocz  named  promotion 
manager  and  copy  supervisor;  Frederick  C. 
Whitney  named  public  relations  director;  Al- 
fred Perper  appointed  merchandising  director; 
Dorothy  Bradley  appointed  business  manager; 
Jean  Freyer  named  assistant  public  relations 
director. 

Robert  S.  Conybeare,  assistant  general  sales 
manager,  Dr.  Pepper  Co.  (soft  drinks),  Dallas, 
Tex.,  appointed  general  sales  manager,  A.  G. 
Spalding  &  Bros,  (athletic  goods),  N.  Y. 

Max  Brown,  sales  manager,  Fels  &  Co.  (Fels- 
Naptha  soap),  Philadelphia,  appointed  sales 
director;  Henry  Elser  succeeds  Mr.  Brown. 

David  H.  Simonds,  product  advertising  mana- 
ger, Bolta  products  div.,  General  Tire  &  Rubber 
Co.,  Lawrence,  Mass.,  appointed  advertising 
and  merchandising  director,  succeeding  Sol 
Sackel. 

Paul  E.  Nelson,  regional  account  executive, 
Gardner  Adv.  Co.,  St.  Louis,  promoted  to  farm 
account  group  radio-tv  manager,  succeeding 
S.  William  Brown  Jr.,  who  returns  to  former 
business  in  radio-tv  production. 


Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

March  17  (8:30-9:30  p.m.):  Shower  of 
Stars,  "Burlesque,"  Chrysler 
Corp.  through  McCann-Erick- 
son. 

April  6  (10-11  p.m.):  Best  of  Broad- 
way, Westinghouse  Electric  Co. 
through  McCann-Erickson. 

April  17  (11-11:15  p.m.):  Sunday  News 
Special,  Norwich  Pharmacal 
Co.  through  Benton  &  Bowles. 

NBC-TV 

March  15  (11-12  noon):  Home,  insert 
on  Marshall  Field's  in  Chicago. 

March  16  and  23  (7-7:30  p.m.):  Norby, 
Eastman  Kodak  Co.  through 
J.  Walter  Thompson  Co. 

March  27  (7:30-9  p.m.):  Dedication  of 
Burbank  Studio,  Hazel  Bishop 
Inc.  through  Raymond  Spector 
Co.,  and  Sunbeam  Corp. 
through  Perrin-Paus  Co. 

April  4  (7:30-9:00  p.m.):  Producer's 
Showcase,  "Reunion  in  Vien- 
na," Ford  Motor  Co.  through 
Kenyon  &  Eckhardt  and  RCA 
through  Kenyon  &  Eckhardt 
and  Grey  Adv.  Agency. 

April  9  (9-10:30  p.m.)  Max  Liebman 
Presents,  Oldsmobile  Div.  of 
General  Motors  through  D.  P. 
Brother  &  Co. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B*T.] 


Charlotte  Chadwick,  Lewin,  Williams  &  Saylor, 
N.  Y.,  to  Smith.  Hagel  &  Snyder,  same  city,  as 
account  executive. 

Alfred  L.  Pant,  Grey  Adv.,  N.  Y.,  to  Warwick 
&  Legler,  same  city,  as  account  executive. 

Robert  E.  Sayre,  account  executive,  Western 
Adv.  Agency,  L.  A.,  to  Edwards  Agency,  same 
city,  in  same  capacity. 

Milton  S.  Holx,  advertising  manager,  hosiery 
div.,  Burlington  Mills,  N.  Y.,  to  Emil  Mogul 
Co.,  same  city,  as  account  service  group 
member. 

Paul  Greenfield  to  Simoniz  Co.  (cleaners, 
waxes),  Chicago,  as  sales  promotion  manager 
effective  today  (Mon.). 

R.  A.  Schlegel,  petroleum  industry  sales  man- 
ager, and  J.  F.  Smith,  Tulsa  industrial  division 
district  manager,  Minneapolis-Honeywell  Regu- 
lator Co.,  Minneapolis,  appointed  associate 
sales  managers,  oil  and  chemical  industries, 
industrial  division. 

George  Cosmas,  Westheimer  &  Block  Adv. 
Agency,  St.  Louis,  to  creative  staff,  Warner  & ' 
Todd  Inc.,  same  city,  also  serving  on  plan  board 
and  campaign  advisory  committee. 

Norman  Grulich,  Benson  &  Hedges,  N.  Y.,  to 
Benton  &  Bowles,  same  city,  as  assistant  account 
executive. 
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This  modern  teenage  colloquialism  sums-up  TED 
Steele's  performance  over  WOR-TV,  Monday  thru 
Friday,  3:00-6:00  PM. 

"THE  MOST"  selling  local  personality  — he  sells  his  pro- 
gram, sells  himself,  sells  his  sponsors 
products. 

"THE  MOST"  efficient  local  participating  program  on 
New  York  television  —  the  ted  Steele 
SHOW  (3:00-5:00  PM)  delivers  1,000 
homes  for  only  $.99.* 

"THE  MOST"  popular  program  with  Xeic  York  teen- 
agers- TEEN  BANDSTAND  (5:00-6:00  PM) 
taps  such  big  name  favorites  as  "Dragnet" 
and  "I  Love  Lucy." 

Here  are  the  results  of  the  recent  independent  survey 
which  asked  teenagers,  "What  is  your  favorite  televi- 
sion program".** 


TED  STEELE'S 
TEEN  BANDSTAND 
Dragnet 

Toast  of  the  Town 
Jackie  Gleason 
''  Love  Lucy 
Eddie  Fisher 
3erry  Como 
Hit  Parade 
Jance  Time 
:>1edic 


78,686  points 
24,395 
19,757 
11,702 

9,120 

4,875 

4,572 

2,692 

1,700 

1,201 


Join  the  list  of  important  advertisers  who  are  already 
getting  "the  most"  out  of  their  TV  advertising  via 

TED  STEELE. 


Friend's  Beans 
Grand  Union  Stores 
Gravy  Master 
Guardsman 

Furniture  Polish 
Haley's  MO 
King  Sano 

Cigarettes 
Little  Bo-Pizza 
Dr.  Lyons 
Maybelline 
No  Lac 
Readv  Gravy 


Sheffield  Farms 

Dairies 
Sno  Chowder  & 

Minced  Clams 
Sparib  Sauce 
St.  Joseph  Asprin 
Starlet 

Tip  Top  Bread 
Toni 

Wearever  Aluminum  Foil 

Wisk-O-Pad 

Windex 

Zippy  Liquid  Starch 


Art  Instruction  Course 
Barbizon 

Bonnie-Brite  Wax 
Buitoni  Macaroni 

Products 
Clearsil 
Coca  Cola 
Doan's  Pills 
Drano 

Ehlers'  Coffee 
Endust 
Energine 
Family  Circle 
Magazine 

Contact  WOR-TV  about  low-cost  participations  or  the 
many  advantages  and  economical  cost  of  program 
sponsorship. 

THE  TED  STEELE  SHOW 

Monday  thru  Friday,  3:00-5:00  PM 

TEEN  BANDSTAND 

Monday  thru  Friday,  5:00-6:00  PM 

WOR-TV,.™-  © 

1440  Broadway,  New  York.  LOngacre  4-8000 


*Based  on  February  S'eic  York  Telepulse  and  one  time  cost  for  a  one- 
minute  announcement. 

'Teenage  Survey  Service,  January  1955— interviews  with  9-iOO  students 
in  New  York  Metropolitan  public,  private  and  parochial  schools. 
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Exciting  things  are  happening  on  NBC  Television— 
and  exciting  things  are  going  to  keep  right  on  happening. 
Last  year,  NBC  pioneered  new  patterns  of  network 
television  programming.  Here  are  a  few  achievements 
of  this  pioneering: 

THE  SPECTACULARS.  These  90-minute,  full  color 
extravaganzas  have  become  national  talkpieces.  Ex- 
ample—2  LIFE  covers.  They  have  succeeded  in  reach- 
ing on  the  average  an  audience  of  more  than  11,000,000 
homes.  Nine  Spectaculars  have  won  Top  Ten  ratings. 
THE  GEORGE  GOBEL  SHOW.  The  search  for  fresh 
new  talent  brought  George  Gobel  to  NBC  Television. 


Before  the  season  was  half  over,  this  young  man  with 
the  new  style  had  become  one  of  America's  top  come- 
dians; his  turns-of-phrase  a  part  of  the  language. 
MEDIC.  These  authentic  dramas  of  the  world  of  medi- 
cine have  won  for  the  program  award  after  award,  as 
well  as  the  flattery  of  industry-wide  imitation  and 
national  recognition. 

TONIGHT.  The  last  hours  of  the  day  were  revitalized  by 
Steve  Allen.  For  sponsors,  the.program  offers  an  oppor- 
tunity to  talk  to  vast,  adult,  Class  A  audiences  at  Class 
C  rates,  for  the  last  impression  that  lasts. 
This  season  the  average  NBC  Television  nighttime 


INDICATIVE 


rogram  has  delivered  over  500.000  more  homes  than 
he  next  network. 

I BC  Television  is  now  pressing  ahead  with  plans  for. 
.ext  season.  Last  year's  originality  will  be  continued 
nd  extended,  and  there  are  dozens  of  new  ideas,  all 
esigned  to  move  television  forward  in  pace,  original- 
ly, liveliness— excitement! 

Ve  don't  say  "wait  till  next  year,"  because  you  don't 
lave  to  wait— sponsors  can  become  part  of  this  new, 
iving  television  today.  Meanwhile,  tomorrow's  plan- 
ung  is  in  full  swing.  For  the  wise  advertiser,  NBC's 
>resent  is  imperative  — and  indicative  of  the  future. 

SOURCES :  Sept.  Report  II,  1954-Jan.  Report  II,  1955,  A.  C.  Nielsen  Co. 
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a  service  of 


27%  more  than  in  1951 

for  a  1953  total  of  $183,855,000!  (Sis.  Mgt.  1952-54) 

More  than  is  sold  in  Miami, 
Indianapolis  or  New  Orleans ! 

We've  got  more  people,  making  more,  spending  more 
and  watching  Channel  8  more  than  ever  before ! 


KFMB 


WRATHER-ALVAREZ  BROADCASTING,  INC 

REPRESENTED  BY  PETRY 


SAN  DIEGO,  CALIF. 


America's  more  market 


KWTV  (TV)  staff  photographer  Bill  Horton  demonstrates  his  one-man  rig  for  sound-on- 
film  news  coverage  which  does  away  with  necessity  of  tripod  arrangement. 


IWTV  Cameraman 
Jevises  New  Film  Rig 

Shoulder  saddle  arrangement 
permits  one  cameraman  to 
handle  sound-on-film  opera- 
tion while  remaining  mobile. 

;  TV  i  TV )  Oklahoma  City  last  week  un- 
ited a  new  one-man-operated  rig  designed 
permit  a  cameraman  working  alone  to  do 

e  nearly  impossible  news  film  job  of  getting 

cal  spot  events  recorded  sound-on-film. 
The  several  pieces  of  comparatively  bulky 

.  --.egrirhic  equipment  hive  been  confu- 
ted into  an  aluminum  shoulder  saddle,  lined 

i;h  sponge  rubber  and  worn  over  the  photog- 
pher's  right  shoulder.   The  unit  was  designed 

ad  built  by  Staff  Photographer  Bill  Horton. 

e  has  applied  for  a  patent. 
Using  an  Auricon  Cine-Voice,  the  photogra- 
er  attaches  wet  cell  batteries  to  the  rear  of 
e  saddle  and  an  audio  control  panel  to  the 

ont.    The  camera  itself  is  mounted  on  a 

atform  bolted  to  the  top  of  the  saddle. 
Audio  is  monitored  by  a  dictaphone-type 

irpiece.  cutting  down  the  usual  headset  size. 

he  view  finder  automatically  sets  in  front  of 

ie  photographer's  right  eye. 
The  power  is  controlled  by  a  thumb-com- 

-essed  button  attached  to  the   aiming  and 

eadying  handle.    In  short,  the  right  hand 

ms  and  actuates  while  the  left  hand  con- 

ols  audio. 

Power  is  boosted  to  110  volts  by  means  of  a 
brator  contained  in  a  case  attached  just  above 
ie  batteries.    The  special  batteries  are  cut- 

wn  Frezzo  Light  power  units. 

Primary  benefit  of  the  rig  is  its  use  in  situa- 

ns  where  sound-on-film  is  needed,  but  time. 

ace  or  circumstances  do  not  allow  the  stand- 
_d  tripod  arrangement. 

According  to  KV.TV  News  Director  Bruce 

Jmer.  the  shoulder  saddle  puts  the  sound-on- 
Im  news  photographer  on  an  almost  even 
Dmpetitive  basis  with  the  cameraman  using  the 
luch  smaller  and  more  portable  silent  motion 
icture  camera. 

avage,  Cole  Appointments 
nnounced  by  Guild  Films  Co. 

PPOINTMENTS  of  David  Savage  as  assistant 
I  the  president  of  Guild  Films  Co.  and  John 
Cole  as  western  division  sales  manager  were 
ounced  last  week  by  Reub  Kaufman,  Guild 
Cms  president. 

Mr.  Savage  also  will  continue  to  serve  as 
iuild's  liaison  official  with  the  Vitapix  Corp.. 
ith  which  the  film  production  and  distribution 
ompany  has  a  working  agreement.  He  joined 
iuild  last  fall  from  NBC.  where  he  was  di- 
.ctor  of  film  procurement.  He  previously  had 
:rved  in  a  similar  post  with  CBS. 

Mr.  Cole,  who  will  report  to  Manny  Reiner, 

ies  director  of  Guild,  joins  the  company  from 
lotion  Pictures  for  Television,  the  firm  from 
•hich  Guild  recently   assumed   S13  million 

orth  of  feature  film  contracts  for  television. 
Sr.  Cole  had  worked  for  MPTV  since  1952 
rd  had  served  as  central  division  manager  in 
"hicago  and  western  division  manager  in 
loDywood. 

Last  week  Guild  moved  into  new  headquar- 
er  offices  at  460  Park  Ave.,  New  York  22.  A 
pokesman  said  Guild  will  have  more  than 
5.000  square  feet  of  space  with  62  offices  and 
«:11  operate  under  a  10-year  lease  involving 

S750.000  rental.  Vitapix  Corp.  has  its  own 
•fices  in  the  same  building. 
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Two  Prockter  V.P.'s  Resign, 
Form  Pyramid  Productions 

FORMATION  of  Pyramid  Productions  by 
Everett  Rosenthal  and  Leonard  Loewenthan, 
vice  presidents  of  Prockter  Television  Enter- 
prises Inc.,  was  announced  last  week.  Messrs. 
Rosenthal  and  Loewenthan  have  resigned  from 
Prockter  to  establish  the  new  tv  production 
firm,  which  will  be  located  at  1  East  57th  St., 
New  York,  effective  March  21. 

Pyramid  will  specialize  in  the  creation  and 
production  of  tv  programs,  live  and  on  film, 
for  network  showing  and  syndication.  Mr. 
Rosenthal  will  serve  as  president  and  Mr. 
Loewenthan  as  executive  vice  president  and 
general  counsel.  At  Prockter,  Mr.  Rosenthal 
was  executive  producer  of  The  Big  Story, 
Treasury  Men  in  Action,  The  Man  Behind  the 
Badge.  International  Police  and  Pepsi-Cola 
Short  Short  Dramas.  Mr.  Loewenthan  was  gen- 
eral counsel  in  charge  of  financing. 

Shayon  Replaces  Rosenthal 
As  'Big  Story7  Producer 

APPOINTMENT  of  Robert  Lewis  Shayon  as 
producer  of  The  Big  Story,  tv  film  series,  was 
announced  last  week  by  Bernard  J.  Prockter. 
president  of  Prockter  Television  Enterprises 
Inc.,  which  produces  the  show.  Mr.  Shayon 
replaces  Everett  Rosenthal  who  has  resigned  to 
form  his  own  production  company  with  Leon- 
ard Loewenthan.  formerly  Prockter*s  general 
counsel  (see  story  above).  The  new  general 
counsel  for  the  firm  is  Phillips,  Nizer,  Benjamin 
&  Krim.  Mr.  Prockter  announced. 

Mr.  Shayon  was  at  one  time  with  CBS  as 
writer,  director  and  producer  on  You  Are 
There.  He  won  a  Sylvania  award  in  1952  for 
"creative  technique  in  programming"  in  the  tv 
series.  The  Whole  Town  Is  Talking. 

'Science  Theatre'  Sales 
Reach  58  as  Three  Buy 

TOTAL  SALES  of  The  Science  Fiction  Theatre 
reached  58  last  week,  according  to  M.  J.  Rif- 
kin,  Ziv  Television  Programs  vice  president  in 
charge  of  sales,  who  reported  Emerson  Drug 
Co.  ( for  Bromo  Seltzer)  will  sponsor  the  pro- 
gram in  20  major  markets  and  PictSweet  Foods 
in  1 1  markets,  some  of  which  are  in  association 
with  Olympia  Brewing. 

Emerson,  through  Lennen  &  Newell,  will 
begin  Science  in  early  April  as  a  replacement 
for  its  Janet  Dean,  Registered  Xurse.  Markets 


include  New  York,  Philadelphia,  Washington 
(D.  C),  Baltimore,  Detroit,  Chicago,  St.  Louis 
and  Salt  Lake  City.  The  firm  also  bought 
Ziv's  /  Led  Three  Lives  for  showing  in  San 
Francisco  and  Los  .Angeles  and  the  Eddie  Can- 
tor Comedy  Theatre  in  Portland,  Ore.  Pict- 
Sweet. through  Brisacher,  Wheeler  &  Staff, 
San  Francisco,  purchased  Science  in  Sacra- 
mento, Fresno,  Denver,  Tucson,  Los  Angeles, 
San  Francisco,  San  Diego,  Portland  (Ore.), 
Seattle  and  Salt  Lake  City  (where  it  co-sponsors 
with  Emerson).  Olympia  Brewing  Co.,  which 
also  is  sponsoring  the  show  in  some  markets 
in  association  with  PictSweet,  has  expanded, 
through  Botsford,  Constantine  &  Gardner. 
Seattle,  its  original  buy  of  seven  west  coast 
markets,  to  a  total  of  16  stations.  Serutan 
Corp..  through  Edward  Kletterer  &  Assoc., 
bought  the  program  in  Cincinnati,  Dayton  and 
Columbus,  Mr.  Rifkin  said. 

VanCoevering  Adds  7  Markets 

ADDITION  of  seven  new  markets,  bringing 
the  total  to  14  for  its  Adventures-Out-of-Doors 
tv  film  series,  has  been  announced  by  VanCoe- 
vering Productions,  Chicago.  New  markets  in- 
clude: KTXL-TV  San  Angelo,  Tex.;  KOOK-TV 
Billings,  Mont.:  WJBF-TV  Augusta,  Ga.; 
WGVL  (TV)  Greenville.  S.  C;  WISH-TV  In- 
dianapolis, and  WKAR-TV  (Michigan  State 
College  )  East  Lansing.  Mich.  According  to  Al 
LeVine,  VanCoevering  sales  manager,  new 
merchandising  plans — which  include  color 
prints  for  use  by  sponsors  at  point  of  sale  or 
local  community  showings  as  well  as  booklets 
and  sales  "helps" — have  been  responsible  for 
the  stepped  up  sales. 

MCA-TV  Forms  New  Unit 

AS  PART  of  MCA-TV  Film  Syndication's 
"after  sale  audience  promotion"  campaign,  de- 
signed to  service  clients  after  sales  have  been 
made,  Frank  McMahon.  director  of  advertising 
and  sales  promotion,  announced  creation  of  a 
new  station  relations  department  to  be  headed 
by  Heyward  Ehrlich.  Mr.  Ehrlich.  who  has 
served  MCA-TV  in  audience  promotion,  pub- 
licity and  merchandising  capacities,  will  be  re- 
sponsible for  audience  promotion  activities 
for  stations  carrying  MCA-TV  Film  Syndica- 
tion's 22  properties. 

Howard  Berk,  who  has  been  with  MCA  in 
its  publicity  department,  has  been  named  eastern 
publicity  manager  of  the  film  syndication  divi- 
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Technicolor  Inc.  to  Make 
21  Films  for  'Disneyland' 

WALT  DISNEY  Productions  has  contracted 
for  21  ABC-TV  Disneyland  color  films  from 
Technicolor  Inc.,  TI  announced  in  its  current 
annual  report.  Additionally,  Technicolor  Inc. 
has  produced  two  experimental  films,  "The  Big 
Team  Rolls"  for  CBS-TV's  syndicated  Death 
Valley  Days  and  "Big  Little  Jesus"  for  NBC- 
TV's  Dragnet. 

An  appraisal  of  the  steps  to  be  taken  in 
regard  to  the  future  of  color  tv  is  being  made, 
the  company  also  reported. 

Research  on  the  use  of  magnetic  tape  for 
pictures  was  expanded  during  1954,  but  the 
organization  believes  that  it  will  be  "many 
years"  before  the  method  is  usable  for  theatre 
screen  showing. 

Trinity  Dubs  MCA-TV  Films 

DETAILS  of  an  agreement  were  announced 
last  week  under  which  Trinity  Telefilms  Ltd., 
Paris,  will  dub  French  into  the  22  properties 
of  MCA-TV  Film  Syndication,  New  York.  The 
first  series  to  be  dubbed  will  be  /  Am  the  Law. 

The  agreement  was  negotiated  in  Paris  by 
David  Stein,  head  of  the  Paris  office  of  MCA- 
TV  Film  Syndication,  and  Jean  Paul  Blondeau, 
president  of  Trinity  Telefilms.  The  latter  com- 
pany maintains  headquarters  at  Boulevard 
Hausman,  Paris. 

Breweries  Expand  'Cantor' 

TOTAL  SALES  on  the  Eddie  Cantor  Comedy 
Theatre  have  reached  222,  largely  because  of 
expansion  in  markets  by  Griesedieck  Bros.,  St. 
Louis,  and  Drewrys  Ltd.,  South  Bend,  both 
breweries,  M.  J.  Rifkin,  vice  president  in  charge 
of  sales  for  Ziv  Television  Programs,  has  an- 
nounced. Griesedieck,  which  originally  had 
purchased  the  program  for  St.  Louis  and  Kan- 
sas City,  has  added  12  markets  in  Missouri, 
Illinois,  Kansas,  Arkansas  and  Indiana.  Drewrys 
has  expanded  its  total  list  of  markets  to  14 
midwestern  cities,  including  Chicago,  Detroit, 
Indianapolis,  Toledo  and  Fort  Wayne. 

'Disneyland'  Repeats  Begin 

REPEAT  telecasts  of  15  Disneyland  shows  on 
ABC-TV  will  begin  Wednesday,  7:30-8:30  p.m. 
EST,  the  same  time  slot  which  the  regular 
series  has  occupied.  Disneyland's  current  ad- 
vertisers also  will  sponsor  the  reruns.  They  are: 
American  Dairy  Assn.,  through  Campbell- 
Mithun  Inc.;  American  Motors  Corp.,  through 
Geyer  Adv.  for  Nash-Kelvinator  Corp.;  the 
same  firm  for  Hudson  Motor  Car  Co.,  through 
Brooke,  Smith,  French  &  Dorrance  Inc.,  and 
Derby  Foods  through  McCann-Erickson  Inc. 

FILM  SALES 

Interstate  Television  Corp.,  Baltimore,  has  sold 
Little  Rascals  to  WBAL-TV  Baltimore,  KFJZ- 
TV  Fort  Worth,  Tex.,  and  WTTV  (TV)  Bloom- 
ington,  Ind.,  bringing  total  markets  to  40. 

FILM  DISTRIBUTION 

Association  Films,  N.  Y.,  reports  110  tv  sta- 
tions have  requested  free  prints  of  new  film, 
Helping  the  Taxpayer — What  Happens  When 
the  Government  Questions  Your  Tax  Return, 
produced  by  American  Institute  of  Accountants 
in  cooperation  with  Internal  Revenue  Service, 
available  from  firm's  Tele-Div.,  347  Madison 
Ave.,  N.  Y.  17. 

U.  S.  Coast  Guard  has  produced  Guard  Against 
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Sabotage,  color  film  cleared  for  tv,  depicting 
USCG's  port  security  program,  showing  what 
sabotage  is  and  how  citizens  can  lend  Coast 
Guard  and  other  government  agencies  support 
in  strengthening  security  of  country.  Available 
on  request  to  chief,  public  information  div., 
U.  S.  Coast  Guard,  Washington  25,  D.  C,  or 
Coast  Guard  district  offices. 

United  Producers-Distributors,  Hollywood,  has 
signed  contract  with  Hollywood  Film  Enter- 
prises, same  city,  to  distribute  series  of  27 
cartoons. 

Photo  Enterprises  Inc.,  Wichita  Falls,  Tex.,  is 
releasing  to  tv  stations  new  13  quarter-hour 
color  series,  Let's  Go  Golfing,  featuring  golfer 
Byron  Nelson. 

FILM  PRODUCTION 

Bert  S.  Gittins  Adv.,  Milwaukee,  has  prepared 
for  Allis-Chalmers  Mfg.  Co.  (power,  electrical, 
industrial,  agricultural  equipment),  same  city, 
especially-adapted  black-and-white,  13-minute- 
40-second,  sound  track-narrated  tv  film  version 
of  "Return  to  Eden,"  documentary  motion  pic- 
ture telling  story  of  soil  conservation  districts 
and  land  capabilities,  including  footage  repre- 
senting nearly  every  section  of  U.  S.  Film  is 
available  on  request  of  tv  version,  Allis-Chal- 
mers, tractor  div.,  film  library,  Milwaukee  1. 

Ziv  Television  Programs  Inc.,  N.  Y.,  has  signed 
John  Warren  Adams  to  prepare  tv  adaptation 
of  Anna  Sewell's  "Black  Beauty,"  to  be  used 
as  basis  of  new  film  series,  expected  to  go  into 
production  shortly  at  Ziv  Tv's  new  L.  A.  studios. 

FILM  PEOPLE 

Edward  R.  Beach,  vice  president  and  secretary, 
Benton  &  Bowles,  N.  Y.,  to  International  Af- 
filiates Inc.  (foreign  motion  picture  and  tv  film 
producer  and  foreign  film  producers  U.  S.  rep- 
resentative), N.  Y.,  as  vice  president  and  di- 
rector. 

Eugene  Shuftan  to  Plucer  Studios,  N.  Y.,  as 
vice  president  in  charge  of  new  motion  picture 
and  tv  division. 

Avner  Rakov,  program  manager,  WBZ-WBZA 
Boston  -  Springfield, 
Mass.,  to  Master 
Motion  Picture  Co. 
(tv  and  industrial 
films),  Boston,  in 
executive  and  pro- 
duction directorship 
effective  today 
(Mon.). 


George  Turner,  film 
director,  DuMont 
Television  Network, 
to  Tv  Inc.,  N.  Y., 
as  executive  assistant 
to  vice  president  and 
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general  manager. 


Robert  F.  Metzler,  former  manager,  location 
dept.,  20th  Century-Fox,  L.  A.,  to  NBC  Film 
Div.,  N.  Y.,  as  west  coast -produced  programs 
production  supervisor. 

F.  D.  Sharkey  to  Telecine  Film  Studios  Inc., 
Park  Ridge,  111.,  as  photography  director. 

Charles  Keilus,  west  coast  representative,  Stu- 
dio Films  Inc.,  N.  Y.,  to  western  div.,  Official 
Films  Inc.,  N.  Y.,  servicing  northwest  region. 

Margery  Kerr,  DuMont  Television  Network, 
named  New  York  area  sales  representative, 
Guild  Films  Co.,  N.  Y. 


TNT  Closed-Circuit  Networl; 
In  41  Cities  Coast-to-Coast  \ 

FANSHAWE  LINDSLEY,  general  sales  maj 

ager  of  TNT  (Theatre  Network  Television! 

Tele-Sessions,  New  York,  announced  last  wei 

a  coast-to-coast  closed-circuit  tv  network  fi 

business  meetings  is  now  based  in  41  princip:, 

cities  throughout  the  U.  S. 

The  cities  are:  Albany,  Atlanta.  Baltimor 
Birmingham.  Boston.  Buffalo.  Charlotte,  N.  dj 
Chicago,  Cincinnati.  Cleveland,  Columbus,  Dallai 
Dayton,  Denver,  Des  Moines,  Detroit,  Houstoa 
Jacksonville,  Kansas  City,  Los  Angeles,  Louisvill , 
Memphis,  Milwaukee,  Minneapolis,  Newark,  Nej 
Orleans,  New  York,  Oklahoma  City,  Omaha,  Phil 
adelphia.  Pittburgh,  Portland,  Ore.,  Richmonl 
Rochester,  St.  Louis,  Salt  Lake  City,  San  Fraa 
cisco.  Seattle,  Syracuse,  Toledo  and  Washingtol 

Mr.  Lindsley  said  the  network  was  the  oul 

come  of  "the  largest  single  purchase  of  closed 

circuit  projection  equipment  made  to  date) 

The  equipment  was  built  to  TNT's  specific; 

tions  by  General  Precision  Equipment  Corj 

and  is  operated  under  contract  to  TNT  by  th] 

RCA  Service  Co.  The  TNT  picture  size  offerel 

by  the  new  equipment  ranges  on  the  averag 

from  7  x  9  ft.  to  15  x  20  ft.,  depending  o 

size  of  audiences.  In  addition  to  the  41  citk 

serviced  by  the  network,  Mr.  Lindsley  said 

supplemental  pool  of  TNT  equipment  is  avai  I 

able  in  the  event  additional  cities  are  desired.  I 

Capitol  Records  Income  Up 
Despite  Decline  in  Sales 

DESPITE  a  slight  sales  decline  during  195-i 
net  income  of  Capitol  Records  Inc.,  Holh 
wood,  and  its  subsidiaries  slightly  exceeded  th; 
of  the  preceeding  year.  Glenn  E.  Wallichs,  firrj 
president,  has  reported. 

The  steady  sales  rise  that  was  noted  durin 
the  previous  five  years  last  year  fell  59. 
below  the  all-time  high  in  1953.  with  $16,044.; 
780  reported  in  1954  against  the  1953  level  oj 
$16,941,230.  However,  1954  net  incom 
reached  $733,718,  against  $690,154  during  th 
preceding  year.  Capitol  executives  also  an 
nounced  a  15-cents-a-share  regular  quarterl; 
dividend  on  common  stock,  payable  March  31 
and  a  similar  65-cents-a-share  dividend  on  $2.61 
preferred  stock,  payable  April  1. 

The  annual  stockholders  report  also  high 
lights  Capitol  developments  during  the  pas 
year,  including  start  of  construction  on  th' 
firm's  new  Hollywood  building  and  establish 
ment  of  a  wholly-owned  Canadian  distributio; 
company. 

Bonfig  Sees  Extravaganzas 
As  Regular  Toll-Tv  Fare 

VIEWERS  would  be  able  to  witness  a  "succes 
sion  of  Broadway  productions"  each  year  in 
stead  of  an  occasional  presentation  like  NBC 
TV's  "Peter  Pan"  if  the  FCC  approves  subscrip 
tion  television  as  a  commercial  service,  a  Zenitf 
Radio  Corp.  executive  said  last  week. 

In  an  address  before  the  Chicago  chapter  ol 
Robert  Morris  Assoc.  Tuesday,  H.  C.  Bonfig 
Zenith  vice  president  for  sales,  predicted  toll 
tv  could  offer  anywhere  from  50  to  200  opening- 
night  performances  "at  a  fraction  of  box  office 
cost"  and  "uncluttered  with  commercial  mat- 
ter." 

Mr.  Bonfig  noted  it  took  "the  combined  ad- 
vertising resources  of  Ford  and  RCA"  to  make 
an  estimated  $600,000  budget  possible  for  last 
Monday's  showing  of  "Peter  Pan"  in  compatible 
color.  He  described  it  as  a  "once  in  a  blue 
moon"  kind  of  show. 

Mr.  Bonfig  asserted  that  CBS'  announcement 
of  a  21 -inch  rectangular  color  tube  means 
that  the  RCA  21 -inch  round  race  tube  is  "al- 
ready obsolete."   He  added:  "We  understand 
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Telecasting 


New  RCA  single-unit  Sync  Generator  takes  less  than 
one-tbird  the  rack  space  needed  by  other  sync  systems 


Smallest,  finest  Studio  Sync  Generator  ever  built! 


RCA  Type  TG-2A 
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c 
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/OMPLETELY  NEW  THROUGHOUT  — and  in- 
corporating a  revolutionary  new  multivibrator 
circuit — TypeTG-2A  is,  we  believe,  the  ultimate 
in  synchronizing  generators.  It  combines  all 
synchronizing  functions  into  a  single  chassis  (includes  a 
Genlock,  a  Dot  Generator,  a  grating  generator,  and  a  regulated 
power  supply).  It  takes  only  21  inches  of  rack  space  (one-third 
that  required  by  other  sync  generators) — is  so  compact  you 
can  easily  install  two  of  these  units  (one  a  stand-by)  and  an 
RCA  changeover  Switch  MI-262  89  in  a  single  rack.  It  uses 
fewer  tubes  than  other  sync  generators  (38  miniatures,  2 
rectifiers).  And,  of  course,  the  TG-2A  can  be  operated  in 
conjunction  with  a  Color  Frequency  Standard. 

RCA  Type  TG-2A's  are  now  available  for  all  TV  stations — 
VHF  and  UHF.  For  technical  details  and  delivery  information, 
talk  to  your  RCA  Broadcast  Sales  Representative. 


Only  RCA's  TG-2A  has  these  features 


•  In  a  SINGLE  standard 
chassis  it  includes: 

— a  synchronizing  generator, 
Genlock,  dot  generator, 
grating  generator, 
regulated  power  supply 

•  Entire  unit  takes  only  21 
inches  of  rack  space 

•  Only  4  operating  controls 

•  Adjustable  pulse  output 
voltages 

•  Pulse  outputs  have  sending 
end-terminations 

•  Adjustable  "front  porch" 
width 

•  Operates  with  Color 
Frequency  Standard 


•  Can  be  remotely-switched 
to  Genlock  operation 

•  Provides  Dot  Convergence 
Pattern 

•  Fewest  tubes  of  any  sync 
generator  (38  miniatures, 
2  rectifiers.) 

•  Test  jacks  for  circuit 
checking 

•  Pulse  widths  and  delays 
STABILIZED  against 
tube  aging 

•  Choice  of  5  ways  to  control 
basic  frequencies 

•  Characteristics  more  than 
meet  FCC  and  RETMA 
standards 
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from  various  sources  that  RCA  has  already 
faced  up  to  this  fact  and  is  now  planning  pro- 
duction of  tubes  similar  to  the  CBS  model." 

Mr.  Bonfig  also  commented  on  the  limitless 
horizons  of  "radionics"  and  claimed  that  of  all 
equipment  manufactured  for  leisure  time  use, 
"radionics"  gave  the  public  the  greatest  dollar 
value  in  1954. 

Community  Antenna  Operators 
Hold  Second  Annual  Meet 

SECOND  ANNUAL  forum  on  community  tele- 
vision was  to  be  held  last  Saturday  at  the  Wil- 
liam Penn  Hotel  in  Pittsburgh,  with  about  100 
community  antenna  operators  from  Pennsyl- 
vania, Ohio  and  West  Virginia  in  attendance. 

List  of  speakers  included  E.  Stratford  Smith, 
executive  secretary  of  the  National  Community 
Television  Assn.,  Washington;  Ralph  M.  Frat- 
kin,  secretary  of  the  Philadelphia  Tax  Review 
Board,  and  Caywood  C.  Cooley,  assistant  to 
the  president;  Robert  J.  Tarlton,  chief  of  con- 
struction, community  operations  division,  and 
Robert  Vendeland,  sales  promotion  manager, 
all  of  Jerrold  Electronics  Corp.  (master  anten- 
nas), Philadelphia.  Jerrold  sponsored  the 
forum. 


DeSylva's  Capitol  Stock  Sold 

SALE  of  80,025  shares  of  Capitol  Records  Inc. 
common  stock  owned  by  the  estate  of  the  late 
George  G.  (Buddy)  DeSylva,  with  a  reported 
value  of  over  $1.4  million,  was  approved  in  Los 
Angeles  Superior  Court  last  week. 

The  stock  will  be  sold  to  Electrical  Musical 
Industries  Ltd.,  London,  under  terms  of  an 
agreement  to  give  EMI  controlling  interest  in 
Capitol  [B*T,  Jan.  17].  Sale  of  the  DeSylva 
stock  block,  at  an  agreed  price  of  $13  a  share, 
will  give  EMI  actual  control  of  Capitol,  al- 
though the  British  firm  has  announced  that 
Capitol  will  remain  an  independent  operation 
under  its  present  officers. 

PROGRAM  SERVICE  PEOPLE 

Hal  B.  Cook,  national  sales  manager  and  vice 
president,  Capitol  Records  Distributing  Corp., 
N.  Y.,  to  Columbia  Records  Inc.,  same  city, 
as  sales  director,  succeeding  Paul  J.  Wexler, 
vice  president  in  charge  of  sales,  who  will  be 
assigned  other  duties;  Herbert  M.  Greenspon, 
Columbia  manufacturing  director,  additionally 
assumes  duties  of  technical  operations  head; 
William  S.  Bachman,  research  and  development 
director,  assumes  new  duties  of  engineering  re- 
search director. 

Larry  Buskett,  executive  vice  president,  Club- 
time  Productions  Inc.  ("voice-track"  record 
introductions),  Hollywood,  appointed  to  head 
newly-created  station  sales  management-con- 
sultant service  department. 

Milton  P.  Kayle  to  Stone  Assoc.  (radio-tv  pro- 
grams packagers  and  merchandisers),  N.  Y.,  as 
partner,  counsel  and  merchandising  executive. 

Jesse  C.  Bogue,  Chicago  bureau  manager, 
United  Press,  appointed  news  editor,  central 
div.,  Chicago;  R.  W.  Brune,  Detroit  bureau 
manager,  named  Michigan  manager. 

Lawrence  Crolius,  producer-director,  Master 
Video  Systems  Inc.,  N.  Y.,  named  executive 
producer. 

Robert  Jay  Burton,  vice  president,  BMI,  and 
BMI  Canada  general  manager,  named  chair- 
man, radio-tv  div.,  1955  fund  campaign,  Legal 
Aid  Society. 


TRADE  ASSNS. 


ANA  MEETING  TO  START  WEDNESDAY 


Three-day  closed-door  work- 
shop sessions  are  to  take  place 
with  agency  and  industrial 
leaders  giving  talks.  A  wide 
variety  of  subjects  are  listed 
on  the  agenda;  a  visual  pres- 
entation preview  and  the  un- 
veiling of  a  new  Gallup  meas- 
uring technique  also  are 
scheduled. 

NATIONAL  advertisers  spending  a  heavy 
share  of  the  nation's  time  and  space  dollars 
are  meeting  this  week  at  The  Homestead,  Hot 
Springs,  Va.,  to  work  out  ways  of  getting 
more  for  their  advertising  money.  About  450 
delegates  and  their  wives  are  expected  to 
attend. 

From  the  time  Paul  West,  Assn.  of  National 
Advertisers  president,  opens  the  three-day  meet- 
ing Wednesday  morning,  up  until  a  radio-tv 
session  Friday  afternoon,  these  top  officials 
of  several  hundred  major  advertisers  will  take 
part  in  a  series  of 
workshop  sessions. 
Many  of  the  confer- 
ences, including  the 
radio-tv  discussion, 
will  be  held  behind 
closed  doors.  ANA 
in  recent  years  has 
been  inviting  media 
arid  agencies  to  its 
annual  meetings  in 
New  York,  but  when 
its  members  hole  up 
in  the  Virginia 
mountains  they  want 
a  chance  to  kick 
around  media  and  agency  facilities  in  an 
effort  to  solve  their  own  problems. 

E.  G.  Gerbic,  vice  president  of  Johnson  & 
Johnson  and  chairman  of  the  ANA  board,  will 
preside  at  the  meetings.  Mr.  Gerbic  also  is 
chairman  of  the  ANA  Advertising  Management 
Committee. 

Speakers  in  the  management  discussions 
Wednesday,  will  include:  William  B.  Smith, 
vice  president  of  Thomas  J.  Lipton  Inc.,  on 
"Developing  a  Basis  for  Sound  Advertising 
Planning";  Howard  Marple,  Monsanto  Chem- 
ical Co.  public  relations  director,  on  "Wanted! 
Talent  Scouts  With  Divining  Rods,"  and  Paul 
Gerhold,  vice  president  of  Foote,  Cone  &  Beld- 
ing,  who  will  unveil  a  new  research  technique 
for  plotting  advertising  effectiveness. 

On  Thursday's  Agenda 

Creative  and  merchandising  techniques  will 
be  discussed  Thursday.  Charles  Brower,  BBDO 
executive  vice  president,  will  give  his  ideas  of 
creative  planning  in  an  address  titled,  "If  I 
Were  an  Advertising  Manager  Today."  Art 
Tatham,  president  of  Tatham-Laird,  will  dis- 
cuss ways  to  meet  the  challenge  of  increased 
volume  and  pressure  on  advertising,  using  anti- 
quated equipment.  George  Staudt,  advertising 
and  sales  promotion  manager  of  Harnischfeger 
Corp.  (building  equipment),  will  cite  an  out- 
standing "success  story"  with  consumer  and 
industrial  advertising  application  and  show  how 
creative  thinking  and  planning  operated  in  a 
competitive  market. 

Edward  Richer,  vice  president  of  Grey  Adv. 
Agency,  will  offer  an  approach  to  better  mer- 
chandising, using  the  topic,  "How  to  Get  33% 
More  Value  From  Your  Advertising  Dollars." 
David  Kutner,  Motorola  Inc.  advertising  and 


MR.  WEST 


sales  promotion  director,  will  present  a  case  his 
tory  titled  "One  Plus  One  Equals  300,000. 
telling  how  Motorola  and  B.  F.  Goodrich  re 
tailers  pooled  their  efforts  on  a  tv  progran 
which  was  parlayed  into  a  traffic-building  pre 
motion.  Philip  Kelly,  vice  president  and  man 
aging  director  of  Chivas  Bros.,  will  tell  "How  t< 
Get  Excitement  Into  Your  Merchandising." 

The  Friday  session  will  be  marked  by  ai 
off-the-record  preview  of  the  Joint  ANA-AAA/ 
Committee  visual  presentation,  "Better  Mar 
keting,  Better  Advertising,  Selling,  Promotioi 
&  Research  Is  the  Key  to  Economic  Growtl 
Today."  William  H.  McKeehan,  vice  presiden 
of  J.  Walter  Thompson  Co.  and  chairman  o 
the  Joint  Committee,  will  preview  the  offering 

Dr.  George  Gallup,  Opinion  Research  Corp. 
will  unveil  newly-developed  and  tested  tech 
niques  which  measure  the  actual  sales  impact  o 
both  print  and  broadcast  media  for  determininj 
which  advertising  appeal  actually  resulted  in  i 
sale  to  a  consumer. 

Product  design  will  be  discussed  by  Johr 
Breen,  Raymond  Loewy  Associates.  Barn 
Ryan,  ■  board  chairman  of  Ruthrauff  &  Ryan 
will  offer  a  dramatic  presentation  on  advertisinj 
appeals.  William  Randolph  Hearst  Jr.  will  dis 
cuss  Russian  developments  on  the  basis  oi 
personal  interviews  behind  the  Iron  Curtain. 

Chairman  of  the  ANA  radio-tv  steering 
committee  is  Rex  Budd,  advertising  director  oi 
Campbell  Soup  Co.  Other  members  are:  Ma> 
Banzhaf,  Armstrong  Cork  Co.;  John  H.  Boyle 
Reynolds  Metals  Co.;  Walter  Craig,  Pharmaceu 
ticals  Inc.;  Henry  Gorski,  P.  Ballantine  &  Sons 
R.  M.  Gray,  Esso  Standard  Oil;  Albert  Halver 
stadt,  Procter  &  Gamble  Co.;  C.  J.  Hibbard,  Pei 
Milk  Co.;  Palmer  McKay,  Sun  Oil  Co.;  Stanley 
Pulver,  Lever  Bros.;  A.  Craig  Smith,  Gillette 
Safety  Razor  Co.;  W.  M.  Stedman,  American 
Home  Products  Corp.;  H.  S.  Thompson,  Mile; 
Laboratories  Inc.;  Frank  Tucker,  B.  F.  Good 
rich  Co.,  and  Joseph  Wicker.  Centaur-Caldwel 
Div.,  Sterling  Drug  Inc. 

NARTB  RADIO  BOARD 
HAS  56  NOMINEES 

Fourteen  positions  will  be 
open.  Ballots  are  to  be  mailed 
next  week  and  must  be  re- 
turned   by    April  7. 

FIFTY-SIX  nominees  for  14  upcoming  vacan 
cies  in  the  NARTB  Radio  Board  were  selectee 
by  the  association  membership  in  nominating 
procedure  last  week,  according  to  Secretary 
Treasurer  C.  E.  Arney  Jr.  Final  ballots  will  be 
mailed  to  member  radio  stations  March  21,  re- 
turnable April  7. 

The  vacancies,  which  open  at  the  May  con- 
vention, are:  one  director  for  each  of  the  nine 
odd-numbered  districts;  two  at-large  director; 
for  large  stations  and  one  each  for  medium 
small  and  fm  stations. 

Seven  nominees  were  picked  in  two  classes 
and  four  in  three,  Mr.  Arney  said.  They  musi 
decide  by  March  16  which  nomination  they  will 
accept.  Nominees  not  desiring  to  accept  am 
nomination  must  make  their  decision  by  thai 
time,  he  said. 

The  list  of  nominees  follows: 

Dist.  1— John  J.  Hurley,  WNEB  Worcester 
Mass.;  Herbert  L.  Krueger.  WTAG-AM-FM  Wor- 
cester, Mass.  (incumbent),  and  William  B.  Mc- 
Grath,  WHDH-AM-FM  Boston. 

Dist.  3— George  H.  Clinton,  WPAR-AM-FW 
Parkersburg,  W.  Va.  (incumbent);  Victor  C 
Diehm,  WAZL-AM-FM  Hazleton,  Pa.,  and  Davie 
Potter,  WNAE-WRRN  (FM)  Warren,  Pa. 

Dist.  5 — W.  Walter  Tison,  WALT  Tampa,  Fla. 
and  Owen  F.  Uridge,  WQAM-AM-FM  Miami. 

Dist.  7— Eugene  Carr,  WHBC-AM-FM  Canton 
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"A  new  station  for  HPL!" 

March  14:  WGAR,  CBS  Radio's  50.000-watt  affiliate  in  Cleveland 
i  the  nation's  ninth  market  in  total  retail  sales )  becomes  the 
14th  major-market  station  to  carry  "the  most  sales-effective 
participating  program  in  all  broadcasting."  This  coupling  of  HPL 
with  WGAR  is  an  especially  happy  one  for  advertisers  because 
it  combines  the  tremendous  pulling  power  of  Cleveland's  foremost 
radio  station  >  WGAR  has  Cleveland's  biggest  average  share  of 
audience.'  and  a  complete  HPL  program  service  that  gets 
results  every  time  . . .  everywhere  it  sells !  Now  you  can  buy  HPL 
participations  on  any  one,  any  combination,  or  ail  of  H  of 
-the  nation's  biggest  statioyis.  See  about  your  reservations  now. 


WGAR-CLEVELAND 
WEE1-B0ST0N 
WBT-CHARLOTTE 
WBBM-CH1CAG0 


THE  HOUSEWIVES' 
PROTECTIVE  LEAGUE 

485  Madison  Avenue.  New  York 

PLaza  1-2345 
Columbia  Square,  Los  Angeles 
Hollywood  9-1212 


WGAR  is  represented  by 
Henry  I.  Christal  Company. 

HPL  on  all  other 
stations  is  represented  by 
CBS  Radio  Spot  Sales 


TRADE  ASSNS 


Its  a  FIXED  race 


in  the  land  where  TV 
means  "taint-visible 


99 


NO  doubt  about  it,  radio's  a  sure  thing  in  Big  Aggie 
land.   660,950  families  are  staunch  radio  fans  in  the 
rich,  5-state  Great  Upper  Missouri  Valley.  TV 
stands  for  "taint-visible"  in  Big  Aggie  Land;  and  no 
one  newspaper  can  stride  this  wide  land  day  by  day 
like  radio.    And  far  in  the  lead  by  several  lengths  is 
WNAX-570.    So  whatever  media  you  consider  in 
other  markets,  there's  only  one  low-cost,  high-return 
way  to  get  your  share  of  the  $2.8  billion  buying 
income  in  Big  Aggie  Land  -  and  that  is  WNAX-570. 


WNAX-570 


Yankfon,  South  Dakota 

A  Cowles  station.  Under  the  same 
management  as  KVTV,  Channel  9, 
Sioux  City:  Iowa's  second  largest  market. 
Don  D.  Sullivan,  Advertising  Director 

CBS  Radio 


Represented  by  the  Katz  Agency 


Ohio;  -F.  E.  Lackey,  WHOP-AM-FM  Hopkinsville 
Ky.  (incumbent);  Robert  T.  Mason.  WMRN-AM- 
FM  Marion,  Ohio,  and  Gene  Trace,  WBBW 
Youngstown,  Ohio. 

Dist.  9— Charles  C.  Caley,  WMBD-AM-FM 
Peoria,  111.,  and  William  Holm,  WLPO  LaSaUe 
111. 

Dist.  11— F.  E.  Fitzsimonds.  KFYR  Bismarck 
N.  D.  (incumbent),  and  F.  Van  Konynenburg 
WCCO  Minneapolis. 

Dist.  13— Ray  Herndon,  KTRH-AM-FM  Houston, 
and  Alex  Keese  WFAA  Dallas. 

Dist.  15— William  D.  Pabst,  KFRC  San  Fran- 
cisco (incumbent),  and  Alan  Torbet.  KSFO  San 
Francisco. 

Dist.  17 — Thomas  C.  Bostic,  KIMA  Yakima, 
Wash.;  Richard  M.  Brown.  KPOJ-AM-FM  Port- 
land, Ore.  (incumbent),  and  Frank  H.  Loggan, 
KBND  Bend.  Ore. 

Large  Stations  (two  to  be  elected) — Ralph 
Evans,  WHO-AM-FM  Des  Moines,  Iowa,  Robert 
B.  Hanna  Jr.,  WGY-WGFM  (FM)  Schenectady, 
N.  Y.;  Alex  Keese  WFAA  Dallas;  John  M.  Out- 
ler  Jr..  WSB-AM-FM  Atlanta;  John  F.  Patt, 
WJR-AM-FM  Detroit,  and  Clyde  W.  Rembert, 
KRLD-AM-FM  Dallas. 

Medium  Stations— William  J.  Beaton.  KWKW- 
AM-FM  Pasadena.  Calif.;  J.  J.  Bernard,  WGR 
Buffalo;  Carl  J.  Burkland,  WAVY  Portsmouth, 
Va.;  Eugene  Carr,  WHBC-AM-FM  Canton.  Ohio; 
R.  O.  Dunning,  KHQ  Spokane,  Wash.;  Robert  D. 
Enoch,  WXLW  Indianapolis;  Michael  R.  Hanna, 
WHCU-AM-FM  Ithaca,  N.  Y.;  Jack  Harris,  KPRC- 
AM-FM  Houston;  Cecil  B.  Hoskins,  WWNC  Ashe- 
ville,  N.  C;  Rex  Howell.  KFXJ  Grand  Junction, 
Colo.;  Herbert  L.  Krueger.  WTAG-AM-FM  Wor- 
cester. Mass.;  Frank  H.  Loggan.  KBND  Bend, 
Ore.;  William  D.  Pabst.  KFRC  San  Francisco: 
James  D.  Russell.  KVOR  Colorado  Springs  and 
Robert  R.  Tincher,  KRNT-AM-FM  Des  Moines. 

Small  Stations — John  Alexander.  KODY  North 
Platte,  Neb.;  Matthew  H.  Bonebrake.  KOCY  Okla- 
homa City;  Carleton  Brown.  WTVL  Waterville, 
Me.;  Bud  Chandler.  KFLW  Klamath  Falls.  Ore.: 
Victor  C.  Di-hm.  WAZL-AM-FM  Hazleton.  Pa.; 
Simon  Goldman,  WJTN-AM-FM  Jamestown, 
N.  Y.;  James  L.  Howe.  WIRA  Fort  Pierce,  Fla.; 
F.  E.  Lackey.  WHOP-AM-FM  Hopkinsville,  Ky.; 
Lee  Little,  KTUC  Tucson,  Ariz.;  Robert  T.  Mason, 
WMRN-AM-FM  Marion,  Ohio;  William  Wavne 
Phelps.  KALG  Alamagordo,  N.  M.;  Ben  B. 
Sanders,  KICD  Spencer.  Iowa  and  A.  E.  Spokes, 
WJOY  Burlington,  Vt. 

FM  Stations— Eugene  Carr.  WHBC-AM-FM  Can- 
ton, Ohio:  S.  A.  Cisler,  KXKX  (FM)  San  Fran- 
cisco: Donald  K.  deNeum,  WRRD  (FM)  Ithaca, 
N.  Y.;  Victor  C.  Diehm.  WAZL-AM-FM  Hazleton, 
Pa.:  Simon  Goldman.  WJTN-AM-FM  Jamestown, 
N.  Y.;  Raymond  S.  Green,  WFLN  (FM)  Philadel- 
phia: Michael  R.  Hanna,  WHCU-AM-FM  Ithaca, 
N.  Y.;  F.  E.  Lackey,  WHOP-AM-FM  Hopkins- 
ville, Ky.;  J.  R.  Livesay,  WLBH-AM-FM  Mattoon, 
111.;  Robert  T.  Mason,  WMRN-AM-FM  Marion, 
Ohio:  William  B.  McGrath,  WHDH-AM-FM  Bos- 
ton; George  Volger,  KWPC-AM-FM  Muscatine, 
Iowa;  Edward  A.  Wheeler,  WEAW-AM-FM  Evans- 
ton,  111.,  and  Jay  W.  Wright,  KSL-AM-FM  Salt 
Lake  City. 

$1  MILLION  BUDGET 
SEEN  BY  RAB  IN  '56 

Group  seeks  100  new  mem- 
bers. Meeting  names  Robert 
W.  Sarnoff  to  board  of  direc- 
tors and  executive  committee. 

RADIO  ADVERTISING  Bureau's  executive 
committee  last  week  approved  a  plan  that 
would  extend  station  membership  to  a  level 
yielding  a  $1  million  budget  in  1956  and  also 
gave  a  go-ahead  signal  to  a  series  of  major 
research  projects  that  RAB  is  undertaking. 

The  meeting  in  New  York  last  Thursday  was 
highlighted  by  announcement  of  the  election  of 
Robert  W.  Sarnoff,  executive  vice  president  of 
NBC,  as  a  member  of  the  board  of  directors 
and  the  seven-man. executive  committee. 

Kevin  Sweeney,  president  of  RAB,  said  the 
plan  for  expanding  station  membership  involves 
bringing  100  new  stations  into  the  RAB  ranks 
before  January  1956.  He  said  if  this  goal  is 
attained,  income  for  RAB  will  be  brought  up  to 
about  $950,000,  considering  that  equalization 
of  rates  among  present  members  becomes  effec- 
tive in  January. 

The  first  of  the  RAB  research  projects  will 
be  released  in  April,  Mr.  Sweeney  said,  explain- 
ing it  will  be  a  detailed  study  of  "the  medium 
which  reaches  women  last  before  they  go  out 
to  shop."  Mr.  Sweeney  said  that  the  study- 
involved  "extensive  field  testing"  and  added  that 
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FOR  BUYING  KGMB-TV,  HONOLULU 

In  April,  KGMB-TV  becomes  the  Ail-Islands 
TV  Network  of  Hawaii! 


It  will  bring  the  nation's  top  network  pro- 
grams, syndicated  and  local  shows  to  the 
Islands  of  Kauai,  Molokai,  Lanai,  Maui  and 
Hawaii  which,  added  to  the  Honolulu-Oahu 
viewers,  represents  a  potential  audience  of 
491,100  persons! 


KGMB-TV,  with  the  completion  of  satellite 
stations  on  the  islands  of  Maui  and  Hawaii, 
racks  up  another  "FIRST"  in  Hawaiian  TV 
history.  The  Pioneer  TV  Station,  FIRST  in  cov- 
erage, FIRST  in  ratings,  FIRST  in  number  of 
hours  on  the  air,  and  FIRST  in  consistent  mer- 
chandising and  promotional  support  of  your 
products,  is  now  FIRST  to  reach  out  and  em- 
brace all  of  the  Hawaiian  Islands — 130,100 
families  whose  buying  power,  per  family,  is 
estimated  at  $6,099! 

KGMB-TV,  CHANNEL  9,  IS  YOUR  BEST  BUY 
IN  HAWAII! 


P 


100 


KGMB-TV 


HONOLULU 

CBS 

FREE  &  PETERS,  INC. 
National  Representatives 
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TRADE  ASSNS, 


it's  the  Follow-thru 

that  Counts! 


you  can  count  on 

R  ujbns-tv's 

merchandising 
Follow-thru 


•   Spot  Store  Checks 
•    Key  Buyer  Contacts 
•   Consumer  Surveys 
•   In-Store  Feature  Displays 
•   Trade  Mailings 
•   Bus  and  Truck  Signs 

uibns-tv 


COLUMBUS,  OHIO 
CHANNEL  10 


CBS-TV  NETWORK  —  Affiliated  with  Columbus 
Dispatch  and  WBNS-AM  •  General  Sales  Office  : 
35  North  High  St. 

REPRESENTED  BY  BLAIR  TV 
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it  should  be  of  "vital  importance"  to  the  groce; 
and  food  manufacturing  trade. 

Among  other  RAB  plans  outlined  by  M 
Sweeney  are  campaigns  directed  at  radio  s 
and  automobile  manufacturers  which  are  d 
signed  to  obtain  for  radio  a  $2  million  budg 
from  the  set  industry  next  year  and  a  195 
summer  budget  of  at  least  $1  million  from  aut' 
mobile  manufacturers. 

Joseph  C.  Baudino.  board  chairman  of  RA1 
presented  citations  to  Charles  C.  Caley,  WMB 
Peoria,  111.,  and  Robert  D.  Swezey,  WDS 
New  Orleans,  for  serving  as  "unselfish  coi 
tributors  to  the  good  of  the  entire  broadcastir 
industry."  Last  January  Mr.  Caley  steppe 
down  as  board  chairman  of  RAB  and  M 
Swezey  as  a  board  member. 

Members  of  the  executive  committee  ai 
Kenyon  Brown,  KWFT  Wichita  Falls,  Te> 
chairman;  Ward  D.  Ingrim,  KHJ  Los  Angele 
William  B.  McGrath,  WHDH  Boston;  Adria 
Murphy,  CBS  Radio,  New  York;  Allen  ]V 
Woodall,  WDAK  Columbus,  Ga.,  and  Messr 
Sarnoff  and  Caley. 

MAMMOTH  EXHIBIT 
PLANNED  BY  IRE 

THIS  YEAR'S  Institute  of  Radio  Engineer 
convention  and  radio  engineering  show  Marc 
21-24  in  New  York  has  all  the  earmarks  c 
being  a  "spectacular"  for  the  nation's  electron] 
engineers. 

The  exhibition  alone,  to  be  located  at  th 
Kingsbridge  Armory  area  in  the  Bronx,  ahead 
is  being  described  by  IRE  planners  as  "th 
biggest  technical  show  on  earth,  larger  tha 
anything  New  York  has  seen  since  the  World 
Fair." 

More  than  40.000  engineers  and  scientisi 
from  the  U.  S.  and  abroad  are  expected  t  S 
attend.  Some  704  engineering  exhibits  wi 
make  up  the  "show"  while  55  technical  sessior 
are  slated  to  be  held  in  two  hotels,  the  Waldorl 
Astoria  and  the  Belmont  Plaza,  in  addition  t 
the  Bronx  location.  The  exhibitors,  accountin 
for  about  80%  of  the  electronic  industry's  pre 
duction,  will  feature  latest  advances  in  23  field 
of  electronics. 

The  exhibit  will  fill  Kingsbridge  Armory  an 
spill  over  into  a  nearby  indoor  skating  rint 
called  the  "Kingsbridge  Palace"  by  the  IR1 
management.  Preparations  will  begin  Marc 
15  when  the  vanguard  of  a  giant  truck  carava: 
will  arrive  from  all  over  the  country.  Unload  i 
ing  will  be  at  the  rate  of  100  trucks  a  day  foj 
five  days.  One  and  one-half  miles  of  exhibit] 
will  be  assembled,  two  lecture  halls  equippe 
and  a  1  million  watt  substation  installed  t< 
feed  electricity  to  the  booths.  Unpacking  an* 
setting  up  of  exhibits  will  be  controlled  by 
platoon  of  supervisors  and  messengers  usin 
bicycles  which  will  permit  them  to  reach  speed 
ily  any  of  704  exhibit-booth  locations  on  th 
armory's  4-acre  drill  floor.  On  the  night  befor 
the  convention,  headquarters  and  six  additiona 
lecture  halls  plus  60  feet  of  registration  desk 
will  be  set  up  at  the  Waldorf-Astoria.  By  Mon 
day  morning,  according  to  planners,  visitor 
will  be  greeted  by  a  $12  million  display  o 
almost  every  conceivable  kind  of  electroni 
apparatus  and  by  some  300  electronic  experts 

Rawls  Takes  Over  as  President 
Of  Arizona  Broadcasters  Assn 

RICHARD  B.  RAWLS,  KPHO  -  AM  -  T\ 
Phoenix,  last  week  was  elected  president  o 
Arizona  Broadcasters  Assn.,  succeeding  Charle: 
Garland,  KOOL-TV  Phoenix.  Bill  Lindsey 
KYMA  Yuma,  was  elected  vice  president,  anc 
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KCMC-TV  covers  a  great 


LOUISIANA 


Among  18  TV  Markets  in  Texas, 
KCMC-TV  serves  the  4th  in  total 
set  circulation  -  103, 760  TV  HOMES 

KCMC-TV 


CMC-TV  ranks         among  ail 
television  markets  in  the 

Southwestern  States 


CBS  ABC  DTN  TEXARKANA 

CHANNEL  13  MAXIMUM  POWER 

180  Hours  Monthly  Network  Commercial  Shows 


Represented  by  VENARD,  RINTOUL  &  McCONNELL 
WALTER  M.  WINDSOR,  General  Manager 
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M 

PORTRAITS  OF  WGY-LAND 


Measure  of  a.  Great 
Radio  Station 


This  is  Albany,  New  York:  population  247,- 
000.  Albany  is  just  one  of  twenty-two  cities 
in  WGY-land  with  a  population  over  10,000. 
Three  of  these  cities,  Albany,  Schenectady,  and 
Troy,  comprise  the  nation's  33rd  market  in 
retail  sales.  The  ENTIRE  WGY  market  in- 
cludes more  than  1,004,750  radio  households 
in  53  counties  of  eastern  New  York  and 
western  New  England.  It  also  includes  200 
miles  of  the  New  York  State  Thruway. 
You  can  reach  this  market  effectively  with  one 
station  when  you  use  WGY. 


A  GENERA 


ECTRIC  STATION 


ALBANY — TROY — SCHENECTADY — plus — 53  counties  in  New  York  and  New  England 
Represented  nationally  by  Henry  I.  Christal  Co.,  Inc.  New  York  ★  Boston  *  Detroit  *  San  Francisco 
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EXHIBITORS  for  the  May  22-26  NARTB  convention  in  Washington  discuss  plans  and 
inspect  facilities  at  Shoreham  Hotel.  TOP  PHOTO  (I  to  r):  front  row,  Frank  Stearns,  AP; 
A.  F.  Brundage,  General  Precision  Labs;  Roy  Jordan,  General  Electric  Co.;  O.  J.  Mc- 
Reynolds,  Gates  Radio  Co.;  Ben  Adler,  Adler  Communications  Labs;  Frank  J.  Little, 
Tower  Construction  Co.;  second  row,  Robert  Friedheim,  World-Ziv;  J.  G.  Mullen,  RCA; 
Walter  A.  Scanlon  and  Fred  Mahlstedt,  CBS  Television  Sales;  Herbert  R.  Moore,  Kliegl 
Bros.;  Marvin  L.  Gaskill,  Philco;  third  row,  E.  T.  Griffith,  RCA;  Jack  Jiruska,  Houston 
Fearless;  James  L.  Lahey  and  John  W.  Mullen,  Dage  Tv;  Glen  Carter,  Collins  Radio  Co.; 
fourth  row,  Warren  Rohrer,  Caterpillar  Tractor  Co.;  Wilbur  G.  Small,  Raytheon;  R.  G. 
Stevenson,  GE;  Paul  F.  Vollmer,  Blaw-Knox;  F.  L.  Horman,  Altec  Lansing;  K.  B.  Redding, 
Nems-Clarke,  and  A.  C.  Angus,  GE. 

BOTTOM  PHOTO  (I  to  r):  front  row,  Barry  Freer,  NARTB;  Noel  K.  Rubiloff,  MCA;  Lee 
Francis,  ABC  Film  Syndication;  Alice  Heinecke  and  Robert  Stone,  SESAC;  second  row, 
Arnold  Roston,  General  Teleradio;  C.  E.  Arney  Jr.,  NARTB;  Peter  Keane,  Screen  Gems; 
Dan  Byrd,  Dresser-ldeco;  P.  A.  Greenmeyer,  RCA;  Irving  B.  Kahn,  TelePrompTer; 
J.  P.  Taylor,  RCA;  third  row,  H.  J.  Schafly  Jr.,  TelePrompTer;  William  H.  Rappolt,  Standard 
Electronics;  G.  I.  Jones,  Graybar. 

SINGLE  MEDIUM  NOT  ENOUGH— SWEENEY 


Jack  Williams,  KOY  Phoenix,  secretary-treas- 
urer. 

Elected  to  the  board  were  Mr.  Garland; 
Carl  Morris,  KSUN  Bisbee;  Charles  Montano, 
KNOG  Nogales,  and  Lee  Little,  KTUC  Tucson. 
Dan  Schwartz,  KPHO-TV,  was  named  public 
relations  advisor.  ABA  members  pledged  them- 
selves to  member  cooperation  in  advancing 
broadcast  techniques. 

Phila.  Broadcasters  Assn. 
Elects  Green  President 

RAYMOND  S.  GREEN,  vice  president  and 
general  manager  of  WFLN  (FM)  Philadelphia, 
good  music  station,  has  been  elected  president 
of  Philadelphia  Radio  &  Tv  Broadcasters  Assn., 
it  was  announced  last  week.  Mr.  Green  also  is 
president  of  Good  Music  Broadcasters  Inc. 

Other  new  officers  elected  are:  vice  presi- 
dent. Joseph  L.  Tinney,  vice  president  and  as- 
sistant general  manager.  WCAU;  treasurer, 
John  Mahoney,  commercial  manager,  WIBG, 
and  secretary,  Robert  A.  Klein,  general  man- 
ager, WDAS. 

Hawkins  Named  President 
Of  New  Mexico  Broadcasters 

W.  LLOYD  HAWKINS,  KHOB  Hobbs-KTNM 
Tucumcari,  was  elected  president  of  New 
Mexico  Broadcasters  Assn.  at  its  annual  meet- 
ing last  week  in  Albuquerque.  Wayne  Phelps, 
KALG  Alamogordo,  was  re-elected  vice  presi- 
dent, and  Bert  Arnold,  KABQ  Albuquerque, 
was  elected  treasurer. 

FCC  Comr.  E.  M.  Webster  told  the  New 
Mexico  group  that  the  number  of  radio  trans- 
mitters in  the  nation  will  soon  reach  one  million 
as  industrial  uses  increase.  He  said  some  solu- 
tion to  the  traffic  jam  is  needed,  and  charged 
that  some  lawyers  are  complicating  FCC's  busi- 
ness with  "delaying  tactics."  He  urged  changing 
FCC  rules  to  allow  non-directional  stations  to 
use  remote  equipment  and  favored  extension 
of  the  privilege  to  directionals.  He  added. 
"There  also  may  be  some  merit  in  the  idea 
of  one  operator  serving  two  stations." 

Comr.  Webster  was  a  guest  of  Wayne  Coy, 
former  FCC  chairman  and  now  head  of  KOB- 
AM-TV  Albuquerque.  Mr.  Coy  served  as  con- 
vention chairman. 

NMBA  adopted  a  resolution  asking  NARTB 
to  intensify  efforts  looking  toward  repeal  of 
legislation  imposing  conditions  on  political  ad- 
vertising rates. 

Broadcasters  have  unique  opportunities  to 
reach  the  public,  aided  by  the  enormous  auto 
and  radio-clock  circulation,  according  to  Oliver 
Gramling,  Associated  Press. 

Carl  Haverlin,  BMI  president,  headed  the 
BMI  delegation  conducting  clinics  around  the 
nation.  Jane  Dalton.  WSPA  Spartanburg,  S.  C, 
president  of  American  Women  in  Radio  &  Tele- 
vision, urged  broadcasters  to  develop  com- 
mercial programs  fitting  the  needs  and  interests 
of  women.  "It's  not  how  many  listeners  you 
have  that  counts,"  she  said.  "It's  the  number 
of  buyers."  Stations  with  programs  that  don't 
interest  women  usually  don't  last,  she  said. 

Herbert  E.  Evans,  vice  president-general 
manager  of  Peoples  Broadcasting  Co.,  urged 
participation  in  civic  activities;  roundup  of 
newspaper  editorials  every  day;  public  service 
specialists,  and  sale  of  quality  programming. 
John  H.  Cleghorn.  WHBQ  Memphis,  Tenn., 
laid  down  instructions  for  the  guidance  of  sta- 
tion officials  and  staff  members  in  handling 
news. 

Elected  to  NMBA's  board  were  C.  O.  Ken- 
drick,  KFBC  Farmington;  G.  F.  Roberts, 
KGFL  Roswell,  and  James  Duncan,  KSIL 
Silver  City.  Next  year's  meeting  will  be  held 
at  Santa  Fe. 


RAB  president  tells  ad  club 
that  duplications  are  mini- 
mized when  newspapers  and 
radio  are  used.  TvB's  Treyz 
says  department  stores  should 
adapt  'store  window  concept' 
to  television. 

NO  SINGLE  medium  can  solve  a  retailer's 
advertising  problems,  Kevin  B.  Sweeney,  RAB 
president,  told  members  of  the  Washington 
(D.  C.)  Advertising  Club  last  Tuesday. 

Mr.  Sweeney  spoke  at  a  supper  meeting  of 
about  150  retail  advertising  executives  spon- 
sored by  the  ad  club  in  cooperation  with  Wash- 
ington area  radio  and  tv  stations  and  held  at 
WMAL  studios  there.   Representing  TvB  were 


Oliver  Treyz,  president,  and  Norman  Cash,  in 
charge  of  station  relations. 

Illustrating  his  talk  with  slide  projections. 
Mr.  Sweeney  said  there  are  only  1  to  10  dupli- 
cations of  an  advertiser's  message  when  both 
newspapers  and  radio  are  used.  Some  people 
are  resistant  to  all  advertising,  he  said. 

The  RAB  executive  predicted  radio  within 
two  years  will  have  15-20%  of  the  advertising 
budgets  of  most  major  retailers,  compared 
with  less  than  5%  in  1953.  and  that  by  1957 
radio  will  receive  more  than  60%  of  its  in- 
come from  retailers. 

He  admitted  that  radio  had.  for  "30  years," 
sold  retailers  on  the  wrong  type  of  radio  adver- 
tising— programming.  "We  thought  they  were 
the  same  as  national  advertisers,"  he  said.  He 
recommended  spot  announcements  for  retailers, 
emphasizing  that  short  copy  cannot  be  used  on 
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. .  there's 


actio 


Sell  the  Nation's  14th  Largest  Market 


use  Buffalo's  Top  Sales  Personalities 


MUSICAL 
CLOCK 


STARRING  JOHN  LASCELLES 

6:30  -9:15  AM  —  Monday  thru  Saturday 

Buffalo's  oldest  service-type  wake-up  program.  Music,  time,  weather. 


THE 
KEATONS 


9:15-9:50  AM  —  Monday  thru  Friday 

Buffalo's  only  Mr.  and  Mrs.  Show.  Interesting  discussions  of  topics 
of  the  day.  Their  "Stamp  of  Approval"  on  your  product  means  sales. 


STARRING  JOHN  LASCELLES 
"5SO  12:15-2:00  PM  -  Monday  thru  Friday 

SHONrV"  Noon  time  music,  humor  and  interviews. 

Ideal  show  to  reach  Buffalo  housewives. 


HELEN  NEVILLE 
SHOW 


2:10-2:30  PM  —  Monday  thru  Friday 

Hints  and  News  for  women  from  Buffalo's  outstanding 
homemaker's  counselor.  Live  audience. 


GLACY'S 
BASEMENT 


STARRING  BOB  GLACY 

10:30-11:00  PM  and  11:30  PM-1:00  A.M.  -  Mon.-Sat. 

Top  "late-late"  show  to  reach  Buffalo's  adult  audience 
with  your  sales  message. 


ALL  ON  BUFF  A 


FIRST  RADIO  STATION 


PLUS 

Outstanding 
5  and  10  Minute 

NEWS  and 
WEATHER  SPOTS 
Ask  for  Availabilities 


Representatives : 

FREE  and 
PETERS 


JF*    j^Sk  !■>  ^E!ff^ 
Hotel  L  tie 
Buffalo,  H.Y. 

NBC  BASIC  AFFILIATE 


TRADE  ASSNS. 


radio  to  sell  price  and  item  merchandise  nor 
can  "dog  items"  (i.e.,  inferior  merchandise)  be 
sold  on  radio. 

He  recommended  that  the  retailer  find  which 
audiences  he  wishes  to  sell  and  direct  the  mes- 
sage to  them  on  radio,  by  these  methods:  (1) 
use  announcements,  mostly  one-minute;  (2) 
schedule  announcements  before  and  during  peak 
traffic;  (3)  use  only  "item"  advertising;  (4)  co- 
ordinate radio  ads  with  newspaper  promotion; 
(5)  vary  budget  with  the  known  amount  of 
business  at  a  given  time,  and  (6)  "sell"  buyers, 
department  heads  and  others. 

He  cited  a  three-day  radio  saturation  cam- 
paign by  Macy's  department  store  in  New 
York,  for  which  Macy's  spent  $22,000  and  used 
642  announcements  on  seven  stations.  He  said 
business  for  13  competitors  was  off  9%  during 
the  period,  while  Macy's  volume  of  business 
pushed  average  business  up  2%  for  "the  whole 
town."  with  one  day's  traffic  at  175,000  people. 

He  said  radio's  biggest  customers  are  super- 


( 

«.-. 


OLIVER  TREYZ  (2d  I),  president  of  Tele- 
vision Bureau  of  Advertising  and  featured 
speaker  at  WAAM  (TV)  Baltimore's  fifth 
annual  seminar  on  advertising,  receives 
the  congratulations  of  Dr.  Franklin  Dun- 
ham, radio-tv  director  of  the  U.  S.  Office 
of  Education.  Looking  on  are  Herman 
Cohen  (I),  WAAM  vice  president-treasurer, 
and  Ken  Carter,  WAAM  general  manager. 

markets  and  that  the  medium's  business  from 
department  stores  is  becoming  larger,  although 
there  is  "only  so  much  time"  that  radio  has 
available  to  sell.  He  said  every  major  chain 
store  in  the  U.  S.  now  is  in  radio  or  testing  it. 

Mr.  Treyz  said  that,  although  national  ad- 
vertisers rank  television  as  the  No.  1  medium, 
tv  "stands  rejected  on  Main  Street." 

He  said  department  stores  are  still  "news- 
paperizing"  their  advertising,  while  newspapers 
have  "lost  their  grip"  on  the  national  advertiser. 
Their  thinking  has  been  "newspaperized"  since 
the  days  of  John  Wanamaker,  he  said. 

He  said  department  store  sales  have  been 
slipping  for  many  years  in  total  share  of  retail 
sales;  that  they  are  suffering  from  what  TvB 
calls  "aging  of  the  customer" — a  malady  from 
which  newspaper  readership  also  is  suffering. 

He  cited  the  closing  down  of  New  York's 
John  Wanamaker's  as  a  fact  mourned  only  by 
the  New  York  press  and  the  city's  older  people, 
who  had  developed  the  Wanamaker  and  news- 
paper habits. 

Department  stores  and  newspapers,  he  said, 
are  failing  to  get  their  share  of  customers  and 
readers  from  the  1.6  million  new  families  added 
to  the  populace  every  year. 

He  cited  figures  to  show  that  among  younger 
persons  tv  viewing  is  far  heavier  than  reading 
of  printed  media. 

Mr.  Treyz  gave  as  one  answer  to  proper  de- 
partment store  use  of  television  what  TvB  calls 
the  "store  window  concept." 

This  means  that  the  advertiser  can  finance  a 
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each  one  is  different 


Whether  it's  trout  flies  —  or  quality  television  stations  —  inherent 
differences  count.  The  first  must  offer  individual  characteristics, 
tailor-made  to  a  fish's  mood.  But  the  other  . .  in  a  far  more  complex 
way  . .  must  possess  distinguishing  traits  and  standards  of  service, 
tailor-made  to  the  particular  community  it  serves. 

The  relative  merits  of  trout  flies  happen  to  concern  us  only 
at  vacationtime.  But  the  individual  natures  and  needs  of  quality 
TV  stations  are  our  year-'round  exclusive  preoccupation. 
Because  we  concentrate  only  on  these  (to  the  exclusion  of  any 
other  media)  . .  because  we  appreciate  quality  television  stations 
can  prosper  best  through  quality  representation  .  .  and  because 
we  try  to  do  our  special  job  better  than  anyone  else  —  we  think  that 
Harrington.  Righter  and  Parsons  is  different,  too.  The  individual 
stations  listed  here  share  this  opinion. 


WAAM 

Baltimore 

and  Parsons,  Inc. 

W BEX-TV 

Buffalo 

WFMY-TV 

Greensboro 

A  ezv  York 

WTPA 

Harrisburg 

Ch  icago 

WDAF-TV 

Kansas  City 

San  Francisco 

WHAS-TV 

Louisville 

WTMJ-TV 

Milwaukee 

the  only  medium  we  serve 

WMTW 

Alt.  Jf'ashington 

WSYR-TV 

Syracuse 

Broadcasting 


Telecasting 
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GOVERNMENT 


NBC  BUYS  CH.  17  WBUF-TV; 
WNBF-AM-TV  TO  TRIANGLE  PUB. 

NBC  becomes  first  network  to  get  limit  of  five  vhf  and  two  uhf  sta- 
tions allowed  by  FCC  as  it  pays  $312,000  for  Buffalo  outlet,  now 
back  on  air.  WFIL-AM-TV  operator  pays  $3  million  to  Clark  family 
for  WNBF  holdings. 


saturation  schedule  of  daytime  spots  by  putting 
window  displays  on  television,  which  increases 
the  window's  audience  by  "thousands  of  per 
cent  and  multiplies  its  sales  impact  manyfold." 

He  showed  color  slides  of  Washington  store 
windows  taken  the  previous  afternoon  by  a  still 
photographer.  With  such  20-second  spots  and 
an  off-camera  voice  to  describe  the  merchandise, 
the  housewife  can  be  induced  to  "shop"  tv  ads 
as  she  is  "thought  to  'shop'  newspaper  ads," 
he  said. 

Mr.  Cash  urged  department  store  advertisers 
to  hire  full-time  television  directors. 

Big  Ten  Group  Refuses 
To  Disclose  Tv  Plans 

THE  BIG  TEN's  Tv  Committee  met  in  Chi- 
cago Wednesday  but  had  no  official  comment 
on  NCAA's  reportedly  amended  football  tv 
plan.  The  group  did  announce,  however,  that 
it  has  called  a  meeting  of  Western  Conference 
faculty  representatives  and  athletic  directors  for 
today  (Monday). 

William  Reed,  assistant  Big  Ten  commissioner 
and  member  of  its  tv  unit,  explained  the  action 
was  paced  to  coincide  with  the  NCAA  time- 
table. 

"We  are  restrained  from  disclosing  either  the 
substance  of  the  plan  or  the  recommendations 
of  the  Big  Ten  committee  until  the  NCAA 
makes  the  details  public  Monday.  This  secrecy 
is  contrary  to  our  wishes  but  we  are  bound  by 
agreement,"  Mr.  Reed  said. 

Denies  Drastic  Action 

Mr.  Reed  denied  the  summons  for  Monday's 
meeting  indicated  any  drastic  Big  Ten  action. 
Whether  it  would  accept  the  NCAA  plan  as 
modified  was  debatable  Thursday,  but  indica- 
tions were  that  it  would.  The  Western  Con- 
ference appeared  to  have  won  at  least  two  con- 
cessions— one  providing  for  a  maximum  of  one 
national  and  one  regional  appearance  per  team 
and  another  permitting  sponsorship  of  regional 
games  and  direct  negotiation  by  schools  and 
conferences  with  advertisers  and  networks. 

Another  questionable  feature  of  the  amended 
NCAA  plan  was  whether  it  would  afford  enough 
latitude  in  scheduling  for  advertisers  to  be  at- 
tracted to  a  regional  slate  of  games  on  four 
Saturdays. 

Meanwhile,  a  resolution  that  would  permit 
the  U.  of  Illinois  to  televise  football  and  all 
other  sports  events  it  wishes  has  reached  the 
floor  of  the  Illinois  state  legislature  and  been 
placed  on  the  calendar  for  future  discussion. 
Authorities  point  out  the  resolution  is  not 
binding  and  actually  means  nothing  because 
the  university  reportedly  has  that  power  already. 

NARTB  Committees  to  Meet 

TWO  NARTB  committees  will  meet  in  Wash- 
ington this  week  to  discuss  upcoming  associa- 
tion meetings.  The  Regional  Meeting  Com- 
mittee, which  will  schedule  the  abbreviated 
series  of  eight  autumn  meetings  in  place  of  the 
usual  17  district  meetings,  will  meet  Tuesday. 
Co-chairmen  are  E.  K.  Hartenbower,  KCMO 
Kansas  City,  Radio  Board  vice  chairman,  and 
Campbell  Arnoux,  WTAR-TV  Norfolk,  Va., 
Tv  Board  vice  chairman. 

The  convention  committee  will  meet  Wednes- 
day. It  will  review  development  of  plans  for 
the  May  22-26  convention  in  Washington.  Its 
co-chairmen  are  Henry  B.  Clay,  KWKH  Shreve- 
port,  La.,  Radio  Board  chairman,  and  Clair  R. 
McCollough,  WGAL-TV  Lancaster,  Pa.,  Tv 
Board  chairman. 


NBC  last  week  bought  ch.  17  WBUF-TV  Buf- 
falo, N.  Y..  becoming  the  first  network  and 
second  station  operator  to  acquire  the  limit  of 
stations  permitted  by  FCC. 

The  FCC  rule  limiting  multiple  ownership  to 
seven  tv  stations  (five  vhf  and  two  uhf)  was 
ordered  expunged  by  the  U.  S.  Court  of  Appeals 
last  month  [B»T,  Feb.  28],  but  the  Commission 
is  appealing  the  decision  to  the  U.  S.  Supreme 
Court. 

NBC  announced  it  paid  $312,000  for  the  Buf- 
falo station.  The  sale  is  subject  to  FCC  ap- 
proval. 

At  the  same  time,  WBUF-TV  announced  it 
resumed  telecasting  Wednesday  night  following 
temporary  suspension  [B#T.  Feb.  28]. 

NBC  earlier  acquired  ch.  30  WKNB-TV  New 
Britain,  Conn.,  for  $600,000,  subject  to  FCC 
approval.  The  network  already  owns  its  limit 
of  five  vhf  outlets.  With  the  purchase  of 
WBUF-TV,  it  also  becomes  the  owner  of  a  uhf 
station  in  a  two-vhf-station  market,  the  situa- 
tion cited  in  the  Plotkin  Report  as  "most  diffi- 
cult" for  the  uhf  operator  [B»T,  Feb.  7]. 

Other  major  transfer  actions  reported  last 
week,  included: 

•  Sale  of  WNBF-AM-TV  Binghamton, 
N.  Y.,  by  lohn  C.  Clark  Sr.  and  family  for  $3 
million  to  Walter  H.  Annenberg's  Triangle 
Publications  Inc.,  owner  of  WFIL-AM-FM-TV 
Philadelphia  and  publisher  of  the  Philadelphia 
Inquirer,  subject  to  Commission  approval. 
WNBF-TV  is  on  ch.  12. 

•  Filing  of  application  with  FCC  for  ap- 
proval to  sale  of  ch.  1 1  share-time  stations 
WTCN-TV  and  WMIN-TV  Minneapolis-St. 
Paul,  plus  WTCN,  to  Harry  M.  Bitner  interests 
for  $3.1  million  [B»T,  Jan.  31]. 

•  FCC  consent  to  sale  of  half-interest  in 
ch.  4  KTIV  (TV)  Sioux  City,  Iowa,  by  Dietrich 
Dirks  for  $160,000  to  Perkins  Bros.  Co.,  opera- 
tor of  KSCJ  there,  pursuant  to  merger  agree- 
ment whereby  Perkins  withdrew  from  ch.  4 
tv  contest,  permitting  grant  of  KTIV.  Mr. 
Dirks  earlier  sold  KCOM  there  (now  KMNS) 
to  William  F.  Johns  family  for  $120,000  [B»T, 
Dec.  6,  1954]. 

•  FCC  approval  to  assignment  of  permit  for 
suspended  ch.  27  WTOV-TV  Norfolk,  Va..  to 
adman  Temus  R.  Bright  for  $95,000  (story 
page  88). 

Signifying  withdrawal  of  the  Clark  interests 
from  radio-tv  after  25  years  in  the  field,  the 
WNBF  sale  also  disclosed  that  Roger  W. 
Clipp,  general  manager  of  Triangle's  WFIL 
radio  and  tv  properties,  is  to  be  named  execu- 
tive manager  of  both  the  WFIL  and  WNBF 
interests  under  a  proposed  Triangle  radio  and 
tv  division.  He  presently  is  vacationing  in 
Bermuda. 

Cecil  D.  Mastin,  with  the  Clark  group  for 
some  25  years  and  vice  president  of  WNBF 
radio  and  tv,  expects  to  retire  when  the  sale  to 
Triangle  is  approved,  it  was  learned. 

Triangle  is  paying  $3  million  cash  for  the 
WNBF  properties.  Assets  acquired  include  cur- 
rent assets  of  about  $600,000,  of  which  some 
$325,000  represents  net  quick  assets,  it  was 
reported.  Net  worth  of  the  WNBF  holdings 
total  about  $950,000,  it  was  stated. 

In  connection  with  its  purchase  of  WBUF-TV 


Buffalo,  NBC  announced  the  acquisition  as 
"proof  of  NBC's  faith  in  uhf  as  a  broadcasting 
medium."  NBC  indicated  full  promotion  of 
uhf,  set  conversion  and  WBUF-TV  would  follow 
FCC's  approval  of  the  purchase.  Application 
is  to  be  filed  with  the  Commission  shortly,  it 
was  expected. 

The  present  NBC-TV  affiliate  at  Buffalo  is 
ch.  2  WGR-TV.  Its  contract  with  NBC-TV 
runs  "over  a  year,"  it  was  reported,  at  which 
time  it  would  be  terminated  if  the  network  then 
owns  WBUF-TV.  WGR  radio  is  an  NBC  outlet. 
CBS-TV's  outlet  in  Buffalo  is  ch.  4  WBEN-TV, 
pre-freeze  station.   WBEN  radio  is  CBS. 

There  were  reports  a  month  ago  of  prelim- 
inary talks  looking  toward  sale  of  the  WGR 
stations  in  a  price  range  of  $6-8  million.  Said 
to  be  interested  were  Storer  and  Westinghouse 
[Closed  Circuits,  Feb.  21,  14]. 

Storer  Broadcasting  Co.,  operator  of  five  vhf 
tv  stations,  already  has  its  limit  of  two  addi- 
tional uhf  stations  and  was  the  first  to  acquire 
the  FCC  maximum.  It  has  ch.  27  KPTV  (TV) 
Portland,  Ore.,  the  first  tv  in  that  city  and  an 
NBC-TV  affiliate,  and  ch.  23  WGBS-TV  Miami, 
also  airing  NBC-TV  shows. 

CBS  is  understood  to  be  still  shopping  for 
its  second  uhf  outlet.  It  owns  ch.  19  WXIX 
(TV)  Milwaukee.  CBS  hasn't  acquired  its  full 
quota  of  vhf  outlets,  but  owns  vhfs  in  New 
York,  Chicago  and  Los  Angeles,  has  bought 
WSTV-TV  Steubenville,  Ohio  (pending  FCC 
consent)  and  is  applicant  for  St.  Louis  ch.  11. 

When  NBC  takes  over  WBUF-TV  the  sta- 
tion's pending  reallocation  petition  to  substitute 
ch.  8  for  ch.  17  would  be  abandoned,  NBC 
stated.  The  channel  swap  involves  multiple 
changes  of  channels  in  other  cities  in  that  area, 
including  Canada. 

WBUF-TV  suspended  operation  in  mid-Feb- 
ruary after  service  of  a  year-and-a-half.  The 
station's  return  to  the  air  last  week  was  made 
possible  by  the  assurance  of  the  NBC  purchase. 

Principal  WBUF-TV  owners,  Sherwin  Gross- 
man and  Gary  L.  Cohen,  are  expected  to  be 
retained  by  NBC  to  manage  the  station,  it  was 
anticipated  by  the  network. 

Mr.  Grossman  said  the  "primary  motive  of 
WBUF-TV  has  been  to  operate  in  the  public 
interest.  In  October  1954  it  became  apparent 
to  us,  due  to  economic  reasons,  that  western 
New  York  was  on  the  threshold  of  losing  75% 
of  its  television  channels,  plus  $17  million  in 
uhf  set  conversions.  .  .  .  Through  this  sale  to 
NBC,  not  only  will  the  large  majority  of  tv 
channels  be  insured  for  future  generations,  but 
the  heavy  investment  already  made  in  uhf  will 
be  protected. 

"It  makes  us  extremely  happy  that  the  fate 
of  uhf  in  western  New  York  will  rest  in  the 
hands  of  NBC,  the  company  which  has  done 
the  most  in  the  development  of  television  and 
uhf.  We  feel  confident  that  they  will  continue 
to  act  in  the  public  interest  as  they  have  for 
so  many  years." 

NBC  indicated  the  purchase  price  of  $3 12,- 
000  does  not  include  real  estate.  The  network 
said  it  probably  would  use  the  WBUF-TV  stu- 
dio facilities  on  a  temporary  basis.  WGR-TV 
has  a  long-term  lease  with  the  present  WBUF- 
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THE  HEARST  CORPORATION 

announces 

that  on  March  8,  1955 

it  assumed  operation  of 
Television  Station  WTVW, 

Channel  12,  Milwaukee,  Wisconsin 


WTVW  will  be  operated  at  the  same  high 
standard  of  service  to  its  community  and  its 
advertisers  as  are  other  Hearst  Corporation 
stations. 

WBAL  NBC  Affiliate 

WBAL-TV  NBC  Affiliate 

WISN  CBS  Affiliate 


316,000  >T1  \7  W7  ABC 

watts  W      A      V      W  Affiliate 

I.  E.  Showerman,  Manager 
Nationally  Represented  by  Edward  Petry  &  Co. 
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Adoertliement 


From  where  I  sit 
6u  Joe  Marsh 


Learn  How  to  Pull  Together 


Saw  a  kid  go.  by  the  Clarion  office 
on  a  brand-new  coaster  wagon  yester- 
day—and it  reminded  me  of  when  my 
brother  and  I  were  about  forty  years 
younger. 

Our  folks  weren't  poor,  but  there 
wasn't  enough  to  buy  two  wagons  for 
Christmas.  We  got  one  between  us. 
Dad  made  a  rule  that  we  each  could 
have  it  for  a  week— but  the  boy  with 
the  wagon  was  responsible  for  keeping 
the  kitchen  wood-box  filled. 

Seemed  a  bargain  to  Bud  and  me- 
at first.  But  soon  we  discovered  it  was 
no  more  fun  playing  alone  than  work- 
ing alone.  It  wasn't  long  before  we 
were  sharing  the  wagon  in  return  for 
sharing  the  chores. 

From  where  I  sit,  you  can't  enjoy  a 
privilege  yourself  if  you're  going  to 
deny  it  to  others.  There  are  some  folks 
who  want  the  right  to  enjoy  their 
favorite  beverage— but  would  deny  me 
my  right  to  an  occasional  glass  of 
beer.  I  doubt  if  such  people  get  their 
full  llshare"  of  happiness,  though. 


Copyright,  1955,  United  States  Brewers  Foundation 


TV  owners  for  studio  facilities  then. 

The  sale  agreement  was  concluded  Wednes- 
day in  New  York  by  Mr.  Grossman  and  Joseph 
V.  Heffernan,  NBC  financial  vice  president. 

NBC  sources  estimated  that  uhf  set  conver- 
sions in  the  Buffalo  market  run  about  125,000 
out  of  a  total  of  400,000-450,000  sets. 

Agreement  for  the  sale  of  the  WNBF  radio- 
tv  properties  was  singed  in  Binghamton  Tues- 
day by  Mr.  Clark  for  WNBF  and  Mr.  Clipp  for 
Triangle.  The  sale  was  negotiated  by  Howard 
E.  Stark,  station  broker. 

Buys  All  Stock 

Triangle  buys  all  of  the  stock  of  Clark  Assoc., 
licensee  of  WNBF-AM-TV  and  owned  chiefly 
by  the  Clark  family.  Clark  Assoc.  is  the  suc- 
cessor to  the  Wiley  B.  Jones  Agency,  advertis- 
ing firm  founded  about  1900.  Although  retir- 
ing from  radio-tv  station  ownership,  the  Clark 
family  will  continue  its  interest  in  Clark-Cleve- 
land Inc.,  Binghamton  pharmaceutical  concern 
which  makes  and  markets  Fasteeth,  dental  plate 
paste,  and  Thyoquent,  acne  relief.  Latter  is 
promoted  on  radio  and  tv. 

In  the  Minneapolis  application,  it  was  dis- 
closed that  WTCN-AM-TV  and  WMIN-TV  are 
sold  to  Consolidated  Television  &  Radio 
Broadcasters  Inc.,,  licensee  of  WFBM-AM-TV 
Indianapolis  and  of  WEOA  Evansville,  Ind., 
and  parent  company  of  WOOD-AM-TV  Grand 
Rapids  and  of  WFDF  Flint,  Mich.  Harry  M. 
Bitner  Sr.,  former  publisher  of  the  Hearst-owned 
Pittsburgh  Sun-Telegraph,  is  chairman  of  Con- 
solidated while  Harry  M.  Bitner  Jr.  is  president 
of  the  company. 

The  $3,022,212  purchase  price  includes  $1,- 
815,000  for  WTCN-AM-TV,  owned  by  Robert 
Butler  and  associates,  and  $1,207,212  for 
WMIN-TV,  owned  by  N.  L.  Bentson  and  asso- 
ciates. The  latter  also  own  KELO-AM-TV 
Sioux  Falls,  S.  D.,  and  have  10%  interest  in 
WRFW  Eau  Claire,  Wis.  They  sold  WMIN- 
AM-FM  St.  Paul  to  the  W.  F.  St.  Johns  last 
year. 

One  Application 

Only  one  application  was  filed  with  FCC  cov- 
ering purchase  of  WTCN-AM-TV.  It  was  ac- 
companied by  a  letter  from  WMIN-TV  explain- 
ing the  latter  would  cease  operation  when  FCC 
approved  the  purchase  and  modified  WTCN- 
TV's  permit  to  allow  it  to  become  a  fulltime 
outlet. 

Supreme  Court  Denies 
Request-  in  Pa.  1230  Kc  Case 

SUPREME  COURT  last  week  denied  a  request 
by  the  Easton  (Pa.)  Express  to  participate  in 
oral  arguments  in  the  nine-year-old  Allentown- 
Easton  1230  kc  case.  The  Supreme  Court  gave 
no  reason  for  its  action. 

Case  involves  the  FCC  appeal  against  a  fed- 
eral circuit  court  decision  which  reversed  its 
decision  granting  the  Easton  application  for  the 
radio  station  and  denying  a  competing  applica- 
tion for  the  same  frequency  by  Allentown 
Broadcasting  Co.  [B*T,  March  7].  The  latter 
operates  WHOL  Allentown  on  the  1230  kc 
wavelength  following  a  1948  FCC  decision.  The 
courts  reversed  this  decision  and  in  1953,  after 
a  new  hearing,  the  Commission  made  its  final 
decision  in  favor  of  the  Easton  newspaper,  re- 
versing the  examiner's  decision.  This  was  then 
appealed  by  WHOL,  and  it  is  the  court's  deci- 
sion in  this  which  the  Commission  is  carrying 
to  the  Supreme  Court. 
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Class  of  Service 


Th'u  is  a  full-rate 
Telegram  or  Cable- 
gram unless  its  de- 
ferred character  is  in- 
dicated by  a  suitable 
symbol  above  or  pre- 
ceding the  address. 


WESTERN 


SYMBOLS 

DL=Dav  Leticr 


0L=N'i(tht  Lntcr 


LT=Im'l  Uf-rtTekstran 


ceding  tne  aaaress.     j  v*   ,-.   __— — ========::==  :  .  , 

k        8  r    ■■  ,         ,,,,,,  ^^.vm.nnTIMy.atDomt  ol  delation 

_A    ■  ,  ,  ,     ,  ,,,  ,  ,  T.  ..TVT.pn  ti  ME  at  point  of  origin.  Time  ol  receipt  »  oa 

time  shown  in  the  dat*  line  on  telegrams  and  day  tetters  .  STAN  DA* 


TO-     ADVERTISERS  AND  AGENCIES  19®  FEB  22  PM  3  55 

«0A1-TV  CLEARLY  AND  OVERWHELMINGLY  THE  STATION  VIEWERS  AND 
ADVERTISERS  PREFER  IN  SAN  ANTONIO.  OF  TWELVE  HIGHEST  RATED 
SAN  ANTONIO  TV  PROGRAMS,  TEN  ARE  SEEN  ON  WOAI-TV. 

SPOT  AND  LOCAL  ADVERTISERS  BUY  A  TOTAL  OF  * I  «U* UER.HOUR 
OR  LONGER  PROGRAMS  WEEKLY  IN  THIS  MARKET.  THEY  HAVE  PLACED 
30  OF  THE  46  ON  WOAI-TV 

VIEWERS  PREFERENCE  CONFIRMS  WOAI-TV  DOMINANCE  SIX  OF  SEVEN 
EVENINGS.  SUNDAY,   AND  EVERY  WEEKDAY  AFTERNOON.  FOLLOWING 
THE  PATTERN  ESTABLISHED  BY  WOAI  RADIO,  THE  6  AND  10  P.M. 
WOAI-TV  NEWSCASTS  COMPLETELY  DOMINATE  THE  LOCAL  TV  NEWS 
PICTURE. 

TH.S  OVERWHELM  ING  PREFERENCE  BY  241.515  TV  SET  OWNERS 
(2/10/55J  CLEARLY  DEMONSTRATES  THAT  WOAI-TV  HAS  SUPERIOR 
IrOGRaS.NG.   A  SHARPER,  CLEARER  PICTURE.  SEEN  OVER  A  WIDER 

AREA. 

INVESTIGATE  THE  POWERFUL  NEW  WOAI-.TV  PACKAGE  PLANS. 
CONTACT^  OR  NEAREST  RETRY  OFFICE  MEDIATELY  FOR  SPECIFIC 
DETAILS  AMD  AVA ILABILIT lESc 

5!I1e5eR  YOU  DO.   BE  SURE  YOUR  SAN  ANTONIO  CUPAIGN  IS 
ON  THE  STATION  MOST  PEOPLE  flATCH  MOST* 

flOAi-TV     CHANNEL  4    SAN  ANTONIO,  TEXAS. 


JANUARY  1555  TV  HOOPERAT I NGS, 
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FCC  INTENDS  TO  CALL  LAMB  AS  WITNESS 


Broadcast  Bureau  indicates  it 

may  call  others  before  resting 

its  case  on  WICU  (TV)  renewal. 

It  says  request  for  immediate 

decision  is  premature. 

INTENTION  of  the  FCC  Broadcast  Bureau  to 
call  Edward  Lamb  and  "possibly  several  addi- 
tional witnesses"  before  concluding  its  case  in 
the  license  renewal  hearing  involving  Mr. 
Lamb's  WICU  (TV)  Erie,  Pa.,  was  made 
known  by  the  bureau  last  week  in  its  formal 
opposition  to  the  plea  for  prompt  decision  made 
by  WICU  [B«T,  March  7]. 

The  petition  for  immediate  ruling  is  prema- 


ture, the  bureau  advised  Hearing  Examiner 
Herbert  Sharfman,  who  has  scheduled  oral 
argument  on  the  motion  Wednesday. 

The  Broadcast  Bureau  also  opposed  WICU's 
petition  to  FCC  to  delete  from  the  renewal 
hearing  Issue  No.  2  dealing  with  charges  by 
WICU  that  Commission  personnel  caused  at 
least  one  bribe  to  be  offered  to  obtain  false 
testimony  against  Mr.  Lamb. 

The  bureau  said  the  bribe  allegation,  made 
by  WICU  in  its  court  suit  last  summer  to  stop 
the  FCC  hearing,  "is  false  in  its  entirety."  The 
bureau  added,  "For  clearly,  whether  such  a 
representation  formally  made  in  a  judicial  pro- 
ceeding was  responsibly  or  irresponsibly  made 
may  well  have  a  bearing  upon  the  qualifications 


of  the  applicant  to  continue  to  hold  a  broadcast 
authorization." 

In  a  collateral  action  last  week,  a  federal 
grand  jury  in  Washington  indicted  Mrs.  Marie 
Natvig  of  Miami  Beach  on  nine  counts  of 
perjury  involving  her  testimony  in  the  WICU 
renewal  hearing.  The  chief  charge  was  that 
Mrs.  Natvig  falsely  accused  ex-FCC  attorney 
Walter  R.  Powell  Jr.  with  coercing  her  to  give 
untruthful  testimony  against  Mr.  Lamb.  She 
made  the  accusation  against  Mr.  Powell  when 
she  recanted  her  original  testimony  linking  Mr. 
Lamb  with  communist  activities  [B«T,  Feb.  14]. 

The  grand  jury  also  charged  Mrs.  Natvig 
with  falsely  testifying  that  she  never  told  the 
Broadcast  Bureau  she  was  a  member  of  the 
Communist  Party  in  Cleveland  in  the  mid- 
1930s.  The  indictment  listed  six  counts  charg- 
ing that  Mrs.  Natvig  testified  falsely  about 
statements  or  matters  involving  Broadcast 
Bureau  counsel  and  three  counts  alleging  she 
testified  falsely  about  statements  to  the  FBI 
at  Miami. 

Mrs.  Natvig  was  expected  to  be  arraigned 
Friday  morning  in  Washington  before  District 
Court  Judge  David  A.  Pine. 

Mr.  Powell,  formerly  chief  of  the  Broadcast 
Bureau's  Renewal  and  Transfer  Div.  and  prin- 
cipal bureau  counsel  in  the  Lamb  case,  re- 
signed from  FCC  in  January  to  join  the  legal 
staff  of  NARTB.  He  presently  is  at  home  re- 
covering from  a  heart  attack. 

Mrs.  Natvig  was  the  first  of  two  key  wit- 
nesses in  the  WICU  renewal  hearing  to  recant. 
The  second  was  ex-communist  Lowell  Watson, 
who  said  he  testified  falsely  last  fall  when  he 
related  Mr.  Lamb  had  given  him  money  in  the 
early  1930s  for  Communist  Party  causes  [B«T, 
Feb.  28].  He  claimed  he  had  been  coached, 
conditioned  and  misled  by  FCC  counsel.  His 
testimony  also  has  been  sent  to  Justice  Dept. 

WICU  Says  'No  Evidence' 

In  its  petition  to  Examiner  Sharfman  for 
immediate  decision,  WICU  contended  the 
Broadcast  Bureau  failed  to  produce  any  evi- 
dence which  would  disqualify  Mr.  Lamb  as 
a  licensee.  WICU  said  nothing  had  been  dis- 
closed which  merited  reply  and  requested  that 
its  renewal  license  be  granted. 

The  Broadcast  Bureau  opposition  contended 
the  examiner  "is  without  authority  to  grant  the 
relief  sought  in  the  pending  motion."  Rather, 
the  motion  should  be  made  to  FCC  itself,  the 
reply  said.  It  pointed  out  that  pursuant  to  FCC 
rules  the  Commission  directed  the  examiner 
to  receive  evidence  on  specific  issues  and  on 
the  basis  of  such  evidence  to  prepare  an  initial 
decision.  "The  motion  before  the  examiner 
provides  a  substantial  departure  from  this  pro- 
cedure." the  reply  contended. 

Assuming  the  examiner  did  have  authority, 
the  Broadcast  Bureau  continued,  the  WICU  mo- 
tion "would  be  premature."  The  reply  explained 
that  "upon  careful  review  of  the  record,  it  is 
the  position  of  counsel  for  the  Broadcast  Bu- 
reau that  the  present  state  of  the  record  raises 
a  substantial  question  respecting  Issue  No.  1 
[whether  Mr.  Lamb  lied  when  he  said  he  never 
had  communist  ties]  concerning  which  Mr. 
Lamb  would  appear  to  have  personal  knowledge 
and  concerning  which  Mr.  Lamb  should  be 
called  to  testify." 

The  reply  continued,  "In  view  of  this  posture 
of  the  record,  and  in  order  that  the  ultimate 
decision  with  respect  to  this  issue  may  be  based 
upon  a  record  containing  definitive  testimony 
by  Mr.  Lamb  upon  the  matters  involved,  it  is 
necessary  that  Mr.  Lamb  be  called  as  a  witness 
with  respect  to  Issue  No.  1.  It  may  well  be 
that  the  testimony  by  Mr.  Lamb  will  serve  to 
dispel    presently    outstanding    questions  but 


,  r^ftlffifokW'1 


MR.  CIGARETTE  MANUFACTURER— 

Just  two  cartons  of  your  cigarettes  sold  to  the 
homes  reached  by  WGN  alone  would  mean 
53,092,400  packs— nearly  $11,000,000  at  $2.00 
per  carton! * 

WGN  reaches  more  homes  than  any  other  advertising 
medium  in  Chicago,  and  our  Complete  Market  Saturation 
Plan  has  proven  it  can  sell  your  products  to  these  homes. 

*  Nielsen  Coverage  Service — Monthly  Daytime  Audience 


A  Clear  Channel  Station 
Serving  the  Middle  West 

MBS 


Chicago  1 1 

Illinois 
50,000  Watts 

720 
On  Your  Dial 


Chicago  Office:  441  N.  Michigan  Ave.,  Chicago  II 
Eastern  Sales  Office:  220  E.  42nd  Street.  New  York  17.  N.  Y.  tor  New  York  City,  Philadelphia  and  Boston 

Representative:  Geo.   P.   Holllngbery  Co. 
Loi   Angeles — 411   W.   5th   Street    •    New   York— 500   5th   Avenue    .    Atlanta— 223   Peachtree  Street 
Chicago— 307  N.  Michigan  Avenue    •    San  Francisco — 625  Market  Street 
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New  3-Vidicon  Film  Chain,  2  Projectors 
Added  to  Color  TV  Equipment  Available 

GPL  has  designed,  developed  and  put  into  commercial 
production  triple-Vidicon  telecine  equipment  with  no  lim- 
itation on  the  amount  of  light  really  needed  for  color  film. 
The  3-Vidicon  chain  is  compact,  reliable,  and  precision 
balanced  for  color  fidelity.  Built  for  tomorrow's  color,  it 
has  none  of  the  light  limitations  inherent  in  the  flying  spot. 

For  commercial  work,  or  research  and  test,  GPL  an- 
nounces two  new  telecine  projectors,  in  both  16  mm  and 
35  mm  size.  These  projectors  incorporate  GPL  color 
research,  plus  all  the  mechanical  reliability  and  precision 
parts  of  the  famous  Simplex  line. 

The  new  film  chain  and  projectors  supplement  the  full 
line  of  GPL-Wickes  color  TV  signal  generating  and  test 
equipment  for  telecasting,  research,  production  and  edu- 
cational work. 

Color  equipment  is  available  in  complete  packages  for 
station  conversion,  or  individual  units  to  your  needs.  Spe- 
cifications on  request. 


General  Precision  Laboratory 

INCORPORATED 


PLEASANT  VILLE 


NEW  YORK 


The  GPL-Wickes  equipment  available 
for  prompt  delivery  includes: 

INTERLACE  SIGNAL  GENERATOR 
COLOR  BAR  GENERATORS 
COLOR  CODER 

CONVERGENCE  DOT  GENERATOR 
MULTI-BURST  GENERATOR 
AMPLITUDE  LINEARITY  TESTER 
VIDEO  DISTRIBUTION  AMPLIFIERS 
PULSE  DISTRIBUTION  AMPLIFIER 
REGULATED  POWER  SUPPLYS 
VECTOR  DISPLAY  EQUIPMENT 
ENVELOPE  DELAY  TRACER 
COLOR  VIDEO  MONITOR 
PHASE  CORRECTION  NETWORKS 
CROSSOVER  FILTER 


A   SUBSIDIARY    OF     GENERAL  PRECISION 
EQUIPMENT  CORPORATION 


REGIONAL  OFFICES:  CHICAGO  •  ATLANTA  •  DALLAS  •  PASADENA 


Broadcasting 


Telecasting 


March  14,  1955    •  Page 


GOVERNMENT 


McCONNAUGHEY  BID  PASSES  COMMITTEE 


whether  this  will  be  the  case  can  be  determined 
only  in  the  light  of  such  testimony  itself. 

"Accordingly,  the  Broadcast  Bureau  hereby 
advises  the  examiner  and  counsel  for  Mr.  Lamb 
that  it  proposes  to  call  Mr.  Lamb  as  the  next 
witness  in  this  proceeding,  and  that  it  is  pro- 
posed to  call  Mr.  Lamb  as  an  adverse  party 
whose  examination  and  testimony  would  be 
governed  by  the  evidentiary  rules  applicable  in 
such  circumstances." 

The  Broadcast  Bureau  said  it  expected  Mr. 
Lamb  to  appear  voluntarily. 

News  Panel  Quizzes  Magnuson 
On  CBS'  'Face  the  Nation' 

SEN.  WARREN  G.  MAGNUSON  (D-Wash.), 
chairman  of  the  Senate  Interstate  &  Foreign 
Commerce  Committee,  was  to  have  been  inter- 
viewed by  a  newsmen  panel  on  Face  the  Nation 
yesterday  (Sunday,  2:30-3  p.m.  EST  on  CBS- 
TV  and  10:05-10:30  p.m.  EST  on  CBS  Radio). 

CBS,  in  advance  of  the  program,  said  the 
appearance  of  the  senator  would  provide  "the 
broadest  opportunity  to  date  for  public  discus- 
sion of  proposed  legislation  _  and  regulations 
affecting  the  operation  of  radio  and  television 
networks  in  this  country."  Panelists  were  to 
include  Rowland  Evans  Jr.,  AP  correspondent; 
Sol  Taishoff,  editor  and  publisher  of  B*T,  and 
Joseph  Gambatese,  associate  editor,  Nation's 
Business.  Ted  Koop,  CBS  Washington  director 
of  news  and  public  affairs,  is  moderator. 


Nomination  of  FCC  chairman 
was  reported  out  without  ob- 
jection. Final  approval  by  full 
Senate  seen  by  Bricker. 

NOMINATION  of  George  C.  McConnaughey 
to  the  FCC  was  reported  to  the  Senate  for  con- 
firmation Thursday,  a  day  after  it  cleared  the 
Senate  Commerce  Committee  by  voice  vote. 

The  nomination  was  put  on  the  Senate's 
executive  calendar,  but  whether  it  was  to  come 
to  a  vote  last  Friday  was  uncertain,  since  that 
body  was  preoccupied  with  a  big  legislative 
problem — the  controversial  proposal  to  cut 
income  taxes. 

The  11  members  of  the  committee  present 
at  the  Wednesday  closed  meeting  reported  the 
nomination  of  the  appointee  FCC  chairman 
"without  objection"  and  with  no  discussion. 
Members,  however,  reserved  the  right  to  oppose 
or  support  the  nomination  on  the  floor.  "That's 
the  normal  procedure,"  said  Committee  Chair- 
man Warren  G.  Magnuson  (D-Wash.). 

Sen.  John  W.  Bricker  (R-Ohio),  who  reported 
the  nomination  to  the  Senate  from  the  com- 
mittee Thursday,  had  said  earlier,  according  to 
a  spokesman,  that  he  expected  Chairman  Mc- 
Connaughey to  be  confirmed  with  only  a  few 
senators,  if  any,  voting  against  him. 


Sen.  Magnuson,  too,  said  he  thought  the 
nomination  would  go  through  if  there  is  no 
"abnormal  opposition,"  although  he  added,  "I 
don't  know  what's  going  to  happen."  He  said 
it  was  "only  right"  for  the  committee  to  act, 
since  the  nomination  has  been  "hanging  fire 
so  long."  Sen.  Magnuson  said  he  had  not  made 
up  his  mind  how  he  would  vote. 

Two  Democratic  and  two  Republican  com- 
mittee members  were  absent  from  the  Wednes- 
day session  on  the  McConnaughey  nomination. 
They  were  Democrats  A.  S.  Mike  Monroney 
(Okla.)  and  Price  Daniel  (Tex.)  and  Republi- 
cans John  M.  Butler  (Md.)  and  Charles  E. 
Potter  (Mich.).  Sen.  Monroney  left  his  proxy 
vote  for  approval  with  Sen.  Magnuson  on  con- 
dition he  could  oppose  confirmation  on  the 
floor  if  he  wished. 

It  marked  the  second  time  the  McConnaughey 
nomination  had  got  as  far  as  the  Senate  cal- 
endar. Mr.  McConnaughey  was  approved  by 
the  committee — Democrats  abstaining  from  a 
vote — at  a  special  session  of  the  Senate  last  fall 
following  a  hearing,  but  confirmation  was 
blocked  on  the  floor  by  Democratic  leaders 
[B«T,  Nov.  15,  1954]. 

Mr.  McConnaughey  again  went  before  the 
committee  late  last  month  to  undergo  a  gruel- 
ing barrage  of  questioning  by  Democrats  [B»T, 
Feb.  28],  with  the  decision  delayed,  according 
to  Sen.  Magnuson,  "to  let  the  dust  settle." 

The  FCC  chairman,  who  has  been  serving 
under  a  recess  appointment  by  the  President 
since  Oct.  4,  1954,  was  championed  at  both 
hearings  by  Sen.  Bricker,  a  fellow  Ohioan  and 
"life-long  friend."  Sen,  Bricker,  now  ranking 
Republican  on  the  committee,  was  its  chairman 
during  the  GOP-controlled  83d  Congress. 

Chairman  McConnaughey  would  serve  the 
remainder  of  the  seven-year  period  which  be- 
gan July  1,  1950,  and  which  was  left  vacant 
last  year  by  the  resignation  of  Comr.  George 
E.  Sterling  [B«T,  Sept.  13,  1954]. 

St.  Louis,  Andalusia 
Tvs  Granted  by  FCC 

TWO  new  tv  stations,  at  St.  Louis,  Mo.,  and 
Andalusia,  Ala.,  were  granted  by  the  FCC  last 

week. 

St.  Louis  ch.  36  was  granted  to  Signal  Hill 
Telecasting  Corp.,  permittee  of  ch.  54  WTVI 
(TV)  Belleville,  111.  (St.  Louis  area).  The  grant 
is  subject  to  condition  that  no  operation  com- 
mence until  the  ch.  54  permit  is  surrendered. 

When  Signal  Hill  applied  for  the  ch.  36 
facility  it  informed  the  Commission  that  if  they 
receive  the  ch.  36  facility  it  will  surrender  its 
ch.  54  permit  and  change  its  call  letters  to 
KTVI  (TV)  [B«T,  Feb.  14]. 

Signal  Hill  will  take  over  all  of  the  now-de- 
funct KSTM-TV  facilities,  the  application  dis- 
closed. KSTM-TV  surrendered  its  permit  for 
ch.  36  last  year  in  order  to  participate  in  the 
St.  Louis  ch.  1 1  hearing.  Use  of  the  KSTM-TV 
facilities  would  permit  Signal  Hill  to  centrally 
cover  the  St.  Louis  area  and  also  put  a  Grade  A 
signal  into  Belleville.  The  change  to  the  lower 
uhf  channel  would  save  Signal  Hill  approxi- 
mately $50,000  a  year  in  operating  expenses, 
the  application  disclosed. 

Signal  Hill  will  operate  the  ch.  36  facility 
with  an  effective  radiated  power  of  214  kw  vis- 
ual and  112  kw  aural  with  antenna  height  of 
590  ft.  above  average  terrain. 

At  Andalusia,  a  new  noncommercial  educa- 
tional tv  station  on  ch.  2  was  granted  to  Ala- 
bama Educational  Tv  Commission,  permittee  of 
ch.  7  WEDM   (TV)   Munford  and  ch.  10 

Broadcasting    •  Telecasting 


KXLY-TV  PRODUCES 
1000%  SALES  GAIN! 

KXLY-TV's  vastly  superior  coverage  combined  with   powerful  mer- 
chandising   (FREE    to    qualified    advertisers)    really  delivers 
SALES!   Look  what  happened  for  White  King  "D". 

"If-  is  with  a  great  deal  of  enthusiasm  that  I 
write  and  tell  you  of  the  wonderful  results  we 
received  in  your  recent  Telemarket  with  the 
IGA  and  Red  and  White  Stores.  We  had  over 
70  displays  in  these  stores  and  the  movement 
of  our  new  White  King  "D"  increased  over  a 
thousand  percent  in  the  two  weeks.  I  am  look- 
ing forward  to  another  Telemarket  in  the  not 
too  distant  future  and  have  every  confidence 
that  it  will  be  bigger  and  better  than  the  one 
we  have  just  concluded. 

Very  truly  yours, 
(signed)  Art  Gwinner 
District  Sales  Manager 
Spokane 


Available  at  a 
discount  when 
purchased  in  con- 
junction with  the 
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ABC 


SUNDAY 

CBS  DuMONT 


NBC 


ABC 


MONDAY 

CBS  DuMONT 


NBC 


ABC 


TUESDAY 

CBS  DuMONT 


NBC 


ABC 


6:00  PM 


6:15 


6:30 


6:45 


7:1 


7:15 


7:30 


7:45 


8:15 


):30 


8:45 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11:1 


Omnibus 
Aluminium 
Co.  of  Cana, 
Scott  Paper 
Zenith 
Norcross 


Skippy 
Peanut 
Butter 
You  Asked 
For  It 
L 


Pepsi- 
Cola 
Playhouse 


Flight  No.  7 
F 


The  Big 
Picture 
F 


Liner.  Bazor 

Bayuk 
Winchell 


The 
Stork 
Club 
L 


Dodge 
Break  the 
Bank 
L 


11:15PM 


Electric 
Companies 
Alt.  Wks. 
Prudential 
You  Are 
There 


Campbell 

Soup 
Lassie 


Am.  Tobacco 
Prvt  Sectry. 

(alt.  wks.) 
Jack  Benny 


Lincoln- 
Mercury 
Dealers 
Toast 
of  the 
Town 
L 


Gen.  Elect. 
G  E 
Theatre 
F 


Bristol- 
Myers 
Stage  7 


P.  Lorillard 

Father 
Knows  Best 


Jules 
Montenier 
alt.  wks. 
Remington 
Band 
What's 
My  Line  L 


.Norwich 
Sunday 
NewB  Spec. 


Beynolds 
Mr.  Peepers 
L 


Serutan 
Life  Begins 
at  80 


Johns  Man- 

ville 
alt.  Sundays 
Pan  Amer. 
Meet  the 
Press  L 


Gen.  Foods 
Roy  Bogers 
F 


Toni 
Frawley 
Corp. 
(alt.) 
People  Are 
Funny 


Kukla,  Fran 
and  Ollie 


Tide  Water 
Oil 

Daly-News 


Ralston 
Purina 
Name's 
the  Same 
L 


Colgate- 
Palmolive 
Comedy 
Hour 
L 

7:30-9  p.m. 
(1  wk.  of  4) 
VI.  Liebman 

Presents 
H.  Bishop 
Sunbeam  L 


Studebaker 

Packard 
Tv  Beaders 
Digest 


Firestone 
Voice  of 
Firestone 
L 


Goodyear 
Corp. 

(alt.  with) 
Philco 
Corp. 
TV 

Playhouse 


Focus 
F 


P&G 
Loretta 
Young 
Show 
F 


Boxing 
From 
Eastern 
Parkway 

and 
Neutral 
Corner 
L 


R  J. 
Reynolds 

Bob 
Cummings 
Show 
F 


Amer.  Home 
Prod. -News 


Ligg.  &  Mys. 
Perry  Como 


Carnation 

(alt.) 
Goodrich 
Burns  & 
Allen 
L 


Lever- 
Lipton 
Godfrey's 
Talent 
Scouts 
L 


Philip 
Morris 
alt.  wks. 
P&G 
I  Love  Lucy 
F 


General 
Foods 
December 
Bride 
L 


Westing- 
house 
Studio 
One 
L 


Longines 
Chronoscope 


Co-op 
Capt. 
Video 


Miles 
Labs. 
Morgan 
Beatty 
News 


Co-op 
Monday 
Night 
Fights 
Chris. 
Schenkel 


Co-op 
At 
Ringside 


Kukla,  Fran 
and  Ollie 


Toni  Co. 
Tony  Mar- 
tin Show 
L 


John  Daly 
News 


Plymouth 

(3) 
Camel  (1) 
Caravan  L 


DuPont 
Cavalcade 
of 

America 


Ford  .Motor 
Co.,  RCA 
Producers' 
Showcase 

(8-9:30 
1  wk.  of  4) 


No  Net. 
Service 


RCA 
\mer.  Chicle 
Speidel 
Caesar's 
Hour 


Florida 
Citrus 
Twenty 
Questions 
L 


Dow 
Chemical 
Medic 
F 


American 
Tobacco 

alt.  Dodge 
Danny 
Thomas 

 Sbow 


Johnson 

Wax 
alt.  with 
American 
Tobacco  Co. 

Bobert 
Montgomery 
Presents 


U.S.  Steel 
United 
States 
Steel  Hour 
alt.  weeks 

Elgin 
The 
Elgin  Hour 


Exquisite 
Form- 
Quality 
Goods 

(alt.  wks.) 

Stop  the 
Music 


American 
Tobacco 
News  L 


(icld  Seal 
Jo  Stafford 
L 


CBS- 
Columbia 
Life  with 
Father 


Int.  Hrvstr. 
alt.  wks. 
Nabisco 
Halls  of 
Ivy 
F 


Carter  Prod. 

alt.  wks. 
Pharmctcls. 
Meet  Millie 
L 


S.C.  Johnson 
alt.  wks. 
Pet  Milk 
Bed  Skelton 
L 


Nash- 
Kelvinator 
alt.  wks. 
Revlon 
Danger 


Alcoa 
See  It  Now 


Co-op 
Capt. 
Video 


Miles 
Labs. 
Morgtfti 
Beatty 
News 


Dinah  Shore 
Chevrolet 
L 


Admiral 
Corp. 
Life  Is 
Worth 
Living 


H.  J. 
Heinz 
Co. 
Studio  57 


Kukla,  Fran 
and  Ollie 


Tide  Water 
Oil 

Daly-News 


Camel 
News 
Caravan  L 


Buick 
Berle  Show 
(20  shows) 


American 
Motors 
American 
Dairy 
Derby  Foods 
Disneyland 


Ml 
Pi 


M.  Raye 
H.  Bishop 
(1.0  shows) 
Bob  Hope 
6)  Gen.  Fds. 

TBA— 3 


Liggett- 
Myers 
The  New 
Stu  Erwin 
Show 


P&G 
Fireside 
Theatre 
F 


Remington 

Rand- 
Knomark 

Mfg. 
(Alt.  wks.) 
Masquerade 
Party 


Armstrong'.' 
Circle 
Theatre 
L 


Liheaffer  Pen 
Zo.,  Admiral 

Corp. 
(alt.  wks.) 
Who  Said 
That? 


Truth  or 
Consequence 
P.  Lorillard 
L 


It's  a 
Great  Life 
Chrysler 
Corp. 
L 


President's 

Press 
Conference 
F 


M 


P 
I 
A 

Pa 
31u 


W< 
I 

Br 
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L, 
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ABC 


SUNDAY 

CBS  DuMONT 


NBC 


ABC 


MONDAY 

CBS 


FRIDAY 

DuMONT 


NBC 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


mm 


9:15 


9:30 


9  45 


10:00 


10:15 


10:30 


10:45 


11:00 


11:15 


11:30 


11:45 


12:00  N 


12:15  PM 


!  12:30 


112:45 


Voice  of 
Prophecy 
Faith  for 

Today 


1:00 


Lamp 
Unlo 
My 
Feet 


Look  Up 
and  Live 


Winky 
Dink 
and  You 


Quaker  Oata 

Contest 
Carnival  L 


Capt.  Hartz 
&  His  Pets 
Hartz  Mtn. 
Prods.  L 


Princeton  '55 
L 


The 
Morning 
Show  M-F 

7-9  a.m. 
Participat- 
ing 
Sponsors 


Garry 
Moore 
Show 
and 
Arthur 
Godfrey 
Time 

(See 
Footnotes 
For  New 

Time 
Schedule) 


Colgate- 
Palmolive 

M-F 
11:30-12  N 
Strike  It 
Rich  L 


Gen.  Mills 
(MWF) 
Toni  Co. 
(TuTh) 
Valiant  Lady 


Amer.  Home 

Products 
Love  of  Life 


P&G- 
Search  for 
Tomorrow 


P&G  Guid- 
ing Light 


Gen.  Foods 
Portia  Faces 
Lifow 


P&G" 
Road  of 
Life 


General 
Mills.  Fri. 

Ding  Dong 
School  L 

Gerber  Prds. 
Thursday 


Borden  Co, 
Way  of 
[the  World  L 


Sheilah 
Graham 
Show  L 


Brown  Shoe 
Smilin'  Ed's 
Gang 


Participat- 
ing 
Sponsor 
Home 
L 


Tennessee  1 
Ernie  Ford 
L 


Feather 
Your  Nest] 

Colgate- 
Palmolive 
L 


Winky 
Dink 
and 
You 


Wander  Co. 
(alt.  wks.) 
Gen.  Mills 
Captain 
Midnight 
F 


National 

Dairy 
The  Big 
Top 
L 


Gen.  Mills 
The  Lone 
Ranger 
F 


Pinky  Lee 
Show 
L 


Paul 
Winchell 

Show 
Tootsie 

Bolls 
L  


Funny 
Boners 
L 


Kraft  Foods 
Tom  Corbett 
Space  Cadet 


Mr. 
Wizard 
L 


1:30  PM 


1:45 


2:15 


2:30 


2:45 


3:00 


3:15 


3:30 


3:45 


4:00 


4:15 


4:30 


4:45 


5:00 


5:15 


5:30 


c 
J 

G  ■! 


Kell 

(5- 
Ma 
(5 
Supei 


5:45  PM 
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THURSDAY 

CBS  DuMONT 


NBC 


ABC 


FRIDAY 

CBS  DuMONT 


NBC 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


1 


_ 


1 


it 


if 


e.  . 
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LM 


Coca-Cola 
Eddie  Fisher 
L 


Kukla.  Fran 
and  Ollie 


John  Daly 
News 


Plymouth 

News 
Caravan  L 


Genera] 
Mills 
Lone 

Ranger 
F 


Gen.  Electric 
Jane  Froman 


GE 
I  Married 
Joan 
F 


Scott 
My  Little 
Margie 
F 


Kraft 
Food* 
Television 
Theatre 
L 


H  azel 
Bishop 
This  Is 
Your  Life 
(alt.  wk.) 
P&G 


Big  Town 
A.  C.  Spark 
Div. — G.M. 

(alt.  wk.) 
Lever  Bros. 
F 


Soldier 
Parade 
L 


General 
Electric 
Ray  Milland 
Show  F 


Chevrolet 

T-Men 
in  Action 


Brillo  Star 
Tonight 


Pond's 
Extract 
Pond's 
Theatre 


American 
Tobacco 
News 


Chrysler 
Motors 
Climax — 
Shower 
of  Stars 
L 


Singer  Sew'g. 
alt.  wks. 

Brstl.  Myrs. 
Four  Star 
Playhouse 


Walter  H. 
Johnson  & 
Co. 
Capt.  Video 


Philip 
Morris 

(alt.  wks.) 
Revlon 
Public 
Defender  F 


Carter  Prods 
Alt. 
Whitehall 
Name  That 
Tune 
L 


Miles 
Labs. 
Morgan 
Beatty 
News 


Dinah  Shore 
Chevrolet 
L 


Kukla,  Fran 
and  Ollie 


TT3e  \\  atS 
Oil 

Daly-News 


Camel 
News 
Caravan  L 


National 
Biscuit 
Co. 
Rin 
Tin  Tin 
F 


Ligg.  &  MyS. 
Perry  Como 
L 


DeSoto- 
Plymouth 
Groucho 
Marx 
F 


Lambert 
Hotpoint 

(alt.) 
Ozzie  & 
Harriet 
F 


Borden 
Justice 
L 


Lehn  &  Fink 
Ray  Bolger 
L 


Chesterfield 
Dragnet 
F 


Mogen 
David 
Wines 
Dollar  a 
Second 


Ford 
Theatre 
F 


Sterling 
Drug 
The  \  ise 


Lever 
Bros. 
Lux 
Video 
Theatre 
L 


Pharmaceu- 
ticals-News 


General 
Foods 
Mama 


R.  J. 
Reynolds 
alt.  wks. 

P&G 
Topper 
F 


Schlitz 
Playhouse 
of  Stars 
F 


General 
Foods 
Sanka 
Our  Miss 
Brooks 
F 


Brown  & 
\\  illiamson 
The 
Line-Up 


American 
Oil,  Hamm 
Brewing 
(alt.  wks.) 
Noxzema 
Person  to 
Person 


Longines 
dhronoscope 


Co-op 
Capt. 
Video 


Miles 
Labs. 
Morgan 
Beatty 
News 


Emerson 

Drug 
Lentheric 
Chance  of 
Lifetime 


Western 
Union 
Teleg.  Co. 
(alt.  wks.) 

Down 
You  Go 


Coca-Cola 
Eddie  Fisher 
L 


Fled  Buttons 
3  of  4 
J.  Carson 

1  of  4 
Pontiac 
L 


Camel 
News 
Caravan  L 


Gulf— Life 
of  Riley 
F 


Simoniz  & 
Amer.  C&C 
Big  Story 
F 


Campbell 
Dear 
Phoebe 
F 


Gillette 
Cavalcade 
of  Sports 
L 


Compass 


lan  Murray 
Time 
L 


The 
Dollv 
Mack 
Show 


Ozark 
Jubilee 
L 


TBA 


Wrigley 
Gene 
Autry 
Show 


Sylvania 
Heat 
the 
Clock 
L 


Schick 
Sheaffer 

Pen 
Nescafe 
Jackie 
Gleason 
(co- 
sponsorship) 


P.  Lorillard 
Two  for  the 
Money 
L 


P&G 
alt.  wks. 
Simmons 
My  Favorite 
Husband 


Helene 
Curtis  Inc. 
Professional 

Father 


General 
Mills 
Willy 
F 


Swift  &  Co. 
Swift's 
Show 
Wagon 
L 


Pillsbury- 
Sreen  Giant 
Mickey 
Rooney 
Show 
F 


6:C 


6:15 


6:30 


6:45 


No 
Network 
Service 


7:15 


7:30 


7:45 


8:( 


8:15 


Toni  Co. 
So  This  Is 
Hollywood 

L 


8:30 


.  Coca  Show 
Irillin,  SOS 
Lewis  Howe 

J&J  L 
(I  wk.  of  4) 
M0:30  P.M. 

Liebman 
Oldsmobile 


8:45 


9:1 


9:15 


Texaco  Star 

Theatre 
f.  Durante  L 

(alt.) 
O'Connor  F 


9:30 


9:45 


Geo.  Gobel 
Show 
A  rmour 

(alt.) 
Pet  Milk 
L 


10:00 


10:15 


.m.  Tobacco 
Warner 
Hudnut 
Your  Hit 
Parade 
L 


10:30 


10:45 


11:1 


11:15 


UN  DAY 

DuMONT 


NBC 


Religious 

Hour 
Frontiers 
of  Faiih 
L 


American 
Inventory 
L 


Youth  Wants 
To  Know 
L 


Background 
L 


American 
Forum 
L 


5erutan  Co 
Juvenile 
Jury 


Quaker  Oats 
Zoo  Parade 
L 


Hall  Bros, 
rlall  of  Fame 
L 


Heinz 
Capt.  Gal- 
lant of  the 
Foreign 
Legion 


ABC 


MONDAY  -  FRIDAY 

CBS  DuMONT  NBC 


Art 
Linkletter's 
House  Party 

(See 
Footnote) 
2:30-3  pm 


Colgate  Big 

Payoff 
MWF  Big 
Payoff  Sus. 
Tu.,  Thurs. 


P&G 
Welcome 
Travelers 


Robert  Q. 
Lewis 
(See 
footnote) 


All 

About 
Baby 
(see  foot- 
note) 


Co-op 
Paul  Dixon 
Show 


Bob  Crosby 
(See  foot- 
notes) 


P&G 
T/he  Brighter 
Day 


Am.  Home 
Pr.  Secret 
Storm 
4:15-30 
M-W-F 
Sus.  Tu.  Th 


T&TT 
On  Your 
Account 

4:30-5 


Gen.  Mills 
Barker  Bill's 

Cartoons 
W&F  5-3:15 


The  Greatest 
Gift 
L 


"PTE — 

Golden 
iVindows  L 


One  Man  s 
Family 
L 


P&G  L 

Concerning 
Miss 
Marlowe 


Hawkins 
Falls 
L 


First  Love 
Jergens  Co.l 


rnch.  Mstd 
Vorld  of  Mr 

Sweeney  L 


Modern 
Romances 
-  :ol.-PaLL 


Pinky  Lee 
Show 
L 


Howdy 
Doody 

(See 
Footnote) 


ABC 


SATURDAY 

CBS  DuMONT 


Lever 
Bros. 
Uncle 
Johnny 
Coons 


What 
in  the 
World 


Youth 
Takes  a 
Stand 


Florida 
Derby 

3/26  only 


NBC 


NBA 
Professional 
Basketball 
Games 


(Last 
Game 
3/26 
or  4/2) 


Explanation:  Programs  In  Italics,  sustaining. 
Time.  EST:  L.  live:  F.  film:  K.  kinescope  re- 
cording:  E.    Eastern   network:    M.  Midwestern. 


CBS — Garrv  Monre  M. — Thu.   10-10:30  a.m..  Fri. 

10-11:30  a.m. 
10-10:15  Mon.   Bristol  Myers.  Tue.  Alka-Seltzer. 

Wed.   Simoniz.  Thu.   Swiftning.  Fri.   Swift  All 

Sweet. 

10-  10:15  Thu  — Bristol  Myers. 

10:15-30  Mon.   Comstock  alt.  wks.  A.  E.  Staley. 

Tue.  Kellogg.  Wed.  Best  Foods.  Thu.  Toni  alt. 

wks.  Chun  King,  Fri. 
10:30-45  Fri.  Tardley. 
10:45-11  Fri.  Converted  Bice. 

11-  11:15  Fri.  Borden. 
11 :15-30   Fri.— Swift. 

Arthur  Godfrey 

10:30-45    a.m.     Mon. — Minnesota    Mining  Mfg. 

Wed. — Corn  Prod.   Tu.   &  Th.  Frigidaire. 
10:45-11   a.m.   M.   &  W.—  Bristol  Myers.   Tu.  & 

Th— Kellogg. 
11-11:15  a.m.  M.  &  W.— Lever  Bros.  Tu.  &  Th. — 

Toni. 

11:15-30   a.m.   M.-Th. — Pillsbury. 

Bnbert  Q.  Lewis — 2-2:15  p.m.. 

Wed.    Corn  Prod..   Thu.  S. 

Doeskin  Prod. 
2:15-30  p.m.   Tue.   Helene  Curtis.   Wed.  General 

Mills.  Thu.   Swanson.  Fri.  General  Mills. 

House  Party  ._ 
2-30-45  M..  W..  Fri.  Lever  Bros..  Tu.-Th.  KeTIogg. 
2:15-3    p.m.    M.-Tbu.    Pillsbury.    Fri.  Hawaiian 
Pineapple  Co. 

Bob  Crosby— 3:30-45  p.m.  Tue.  Toni.  Thu.  Swan- 
son.  Fri.    S.O.S.  alt.  wks.  only. 

3:45-4  p.m..  M..  W..  Fri. — General  Mills. 
Thu. — American  Dairy. 

DuMont— Libby.  McNeill  &  Llbby  (Thurs.  2-2:15 
p.m.  only).  Swift  &  Co.  (Fri.  2-2:15  p.m.  only). 

NBC — Mon.-Frl.  "Howdy  Doody"  5:30-6  p.m.. 
EST.  Standard  Brands.  Inc.  Kellogg  Co..  Col- 
gate-Palmolive Co..  Continental  Baking  Co.  Inc.. 
Ludens  Inc..  International  Shoe  Co..  Welch 
Grape  Juice  Co..  Campbell  Soup  Co. 


Tue.  Alka-Seltzer. 
C.    Johnson.  Fri. 
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WEDB  (TV)  Birmingham.  This  is  the  35th 
educational  tv  grant  made  by  the  Commission. 

The  new  ch.  2  facility  will  be  linked  with 
WEDM  and  WEDB.  Estimated  cost  of  con- 
struction was  listed  as  $166,500.  The  ch.  2 
grant  specifies  100  kw  visual  and  60.3  kw  aural 
with  antenna  height  of  670  ft.  above  average 
terrain.  Grant  is  subject  to  condition  that  no 
construction  commence  until  FCC  approves  an- 
tenna site  and  structure  with  respect  to  air 
navigation  safety. 

WFEA  Complaint  Dismissed 

FCC  denied  a  complaint  of  newspaper  firm 
Union  Leader  Corp.,  Manchester,  N.  H.,  re- 
questing the  FCC  to  institute  revocation  pro- 
ceedings against  WFEA  Manchester.  The 
Union  Leader  Corp.  had  alleged  that  WFEA 
had  violated  the  FCC  rules  as  to  editorializing 
and  was  not  operated  to  serve  the  private  in- 
terests [B«T,  June  21,  1954].  The  FCC  denial 
said  that  no  adequate  reasons  have  been  ad- 
vanced for  revocation  proceeding. 


DEFINE  FCC  RIGHT, 
ANPA  ASKS  COURT 

Filed  in  support  of  McClatchy 
Broadcasting   Co.  appeal 
against  Sacramento  tv  ch.  10 
grant,  brief  urges  that  court 
affirmatively  rule  that  Commis- 
sion has  no  authority  to  dis- 
criminate against  newspaper 
applicants  in  granting  licenses. 
CLEAR-CUT  determination  that  the  FCC  may 
not  "discriminate"  against  newspaper  owners 
in  granting  broadcast  licenses  was  asked  by  the 
American    Newspaper    Publishers    Assn.  last 
week. 

In  an  amicus  curiae  brief,  filed  with  the  U.  S. 
Court  of  Appeals  in  Washington  in  the  Sacra- 
mento (Calif.),  ch.  10  case,  ANPA  ranged 
itself  with  McClatchy  Broadcasting  Co.  in  fight- 


ing the  FCC's  grant  of  the  Sacramento  vh 
channel  to  Sacramento  Telecasters  Inc.  [B»l ' 
Feb.  28]. 

The  FCC  last  year  overruled  an  examiner 
initial  decision  favoring  the  ch.  10  grant  to  Mc  I 
Clatchy.  It  found  "determinative"  the  fact  tha  I 
McClatchy  is  engaged  in  newspaper  publishing  I 
The  McClatchy  newspapers  are  the  Sacrament  I 
Bee,  Fresno  Bee  and  Modesto  Bee.  McClatch  1 
also  owns  KFBK  Sacramento,  KMJ-AM-FM  1 
TV  Fresno,  KBEE   (FM)    Modesto,  KER1> 
Bakersfield  and  KOH  Reno  (Nev.).  McClatch 
has  purchased  KBOX  Modesto  for  $75,00C 
subject  to  FCC  approval,  and  has  sold  KWC 
Stockton  to  its  program  manager  and  a  loca 
physician  for  $75,000,  the  FCC  approving  las 
week. 

This  ownership,  the  Commission  ruled,  wa 
counter  to  its  diversification  of  the  media  o 
communications  policy,  and  made  it  necessar 
to  authorize  the  Sacramento  channel  to  Sacra 
mento  Telecasters,  owned  primarily  by  John  H 
Schacht,  president-general  manager  of  KMOE 
Modesto. 

ANPA,  representing  790  daily  and  Sunda; , 
newspapers,  asked  the  court  to  strike  down  thi: 
FCC  policy.  It  asked  the  court  to  affirmatively 
rule  that  the  FCC  has  no  authority  to  discrimi  i 
nate  against  newspapers  in  owning  broadcas 
stations. 

Only  last  month,  ANPA  pointed  out,  tht 
Court  of  Appeals  ruled  that  the  FCC  could  no 
"freeze  into  a  binding  rule"  a  limitation  or 
multiple  ownership.  This  was  the  decision  ir 
the  Storer  Broadcasting  Co.  appeal  against  tht 
Commission's  multiple  ownership  rule  whicl 
saw  the  court  topple  the  Commission's  numer 
ical  limitation  rule  on  single  ownership  [B«T 
Feb.  28]. 

"Yet  this  is  exactly  what  the  Commission  ha: 
done  through  the  application  of  its  diversifica  ; 
tion  policy,"  ANPA  said. 

'No  Power' 

The  ANPA  brief,  submitted  by  attorney 
Elisha  Hanson,  continued: 

"The  Commission  has  no  power  under  the 
[Communications]  Act  to  differentiate  betweer 
applicants  for  the  purpose  of  arriving  at  s 
general  policy  with  respect  to  a  particular  class 

"In  announcing  the  diversification  policy,  the 
Commission  demonstrated  its  confusion  be- 
tween public  policy  and  public  interest.  In  do- 
ing so,  it  sought  to  appropriate  the  policx 
making  powers  of  Congress  and  to  erect  a 
policy  in  substitution  of  the  one  written  by 
Congress  in  the  Act — namely  equality  of  righi 
and  opportunity." 

Referring  to  the  examiner  and  the  Commis- 
sion's decisions,  ANPA  pointed  out  that  "Mc 
Clatchy  was  found  never  to  have  engaged  in 
monopolistic  practices;  never  to  have  evidenced 
monopolistic  tendencies,  and  not  to  have  a 
monopoly  of  media  for  mass  communications 
in  the  area." 

Arguing  that  the  FCC's  decision  was  arbitrary 
and  capricious  and  violated  due  process,  ANPA 
said : 

".  .  .  the  Commission's  decision  flowed  from 
its  policy  of  preferring  a  non-newspaper  ap- 
plicant to  a  newspaper  applicant.  To  accom- 
plish this  result  it  picked  and  chose  among 
facts,  disregarded  the  overwhelming  weight  of 
evidence  in  favor  of  appellant,  belittled  any 
evidence  that  did  not  service  its  purpose  and 
finally  based  its  decision  on  its  policy  of  pref- 
erence. To  reach  the  decision  it  reached,  it  had 
to  resort  to  that  policy.  Otherwise,  had  ii 
complied  with  the  Act,  it  could  not  have 
reached  it." 

The  Commission  overstepped  its  bounds, 
ANPA  declared,  when  it  "attached  over-riding 
importance  to  its  doctrine  of  diversification 
despite  the  fact  that  the  principle  stated  reason 


SUPERMARKET 
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MEMPHIS 


SAN  ANTONIO 
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PHOENIX 


JACKSONVILLE 


OMAHA 


Millie 


$57.6/ 


$55.5 


•  $54.8 


*SRD  Consumer  Markets  '54 


A  ^38t>n 

SUPERMARKET  SALES 

Local  Supermarket  sales  —  increasing  every 
year  —  show  that  Phoenix  families  eat  well 
and  live  well.  There  is  a  growing  demand 
for  luxury  items,  as  well  as  for  basic-need 
groceries  and  allied  merchandise  handled 
in  Phoenix  supermarkets.  This  area's  mush- 
rooming population  makes  it  a  receptive 
market  for  your  product. 
Tell  YOUR  sales-story  the  result-getting 
way,  over  KPHO  and  KPHO-TV  — dominarwt 
first  choices  of  advertisers  who  seek  a 
"family"  market! 


itn  SOLD 
^|0u"  .  recMfe^d  most  effectively  through  . . . 


KPHO-TV  -  KPHO 


Channel  5  •  CBS  Basic 
First  in  Arizona  since  '49 


Dial  910  •  ABC  Basic 
Hi  Fidelity  Voice  of  Arizona 


AFFILIATED  WITH  BETTER  HOMES  and  GARDENS    •    REPRESENTED  BY  KATZ 
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Chances  are  you'll  WANT  the  largest 
square  mile  coverage  of  any  Texas  ra- 
dio station.  .  .  . 

With  KENS  you'll  GET  105  counties  in 
the  .5  Millivolt  area,  including  4,271,400 
people  (1,171,100  families)  with  an  an- 
nual buying  income  of  $5,845,696,000. 

The  powerful  50,000  watt  daytime  voice 
of  KENS  on  680  KC.  dominates  the  tre- 
mendous oil-rich,  cattle-rich,  farm-rich 
growth  area  of  South  Texas  lying  be- 
tween Houston — Waco — San  Angelo — 
Del  Rio  and  Brownsville.  With  KENS  you 
cover  a  109,737  square  mile  area  at  an 
astonishingly  low  cost  per  thousand!  Set 
details  now. 


coverage 


< 


in  the 


Eimiii-Niwi  Station 


Represented  Nationa 


by     FREE    &  PETERS 


I  N  C 
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for  the  existence  of  the  policy,  namely  monop- 
oly, or  the  threat  of  monopoly,  is  not  present." 

The  nature  of  the  business  engaged  in  by  an 
applicant  is  but  one  factor  to  be  appraised, 
ANPA  said. 

"Finally,  after  such  evaluation,  the  Com- 
mission is  required  to  base  its  final  decision  on 
which  applicant  will  furnish  the  best  service  in 
the  area  proposed  to  be  served — not  on  a  policy 
or  rule  of  the  Commission  favoring  one  type 
of  an  applicant  over  another  and  virtually 
proscribing  the  latter  type  if  the  former  is 
financially  qualified,"  ANPA  concluded. 

This  was  in  reference  to  the  1951  Scripps- 
Howard  case  where  the  court  upheld  the  Com- 
mission's right  to  consider  newspaper  ownership 
as  one  factor  in  making  a  determination  as  to 
which  of  two  applicants  it  could  grant. 

Over  the  objections  of  the  FCC,  the  court 
early  this  year  authorized  ANPA  to  enter  the 
Sacramento  case  as  a  "friend  of  the  court." 

The  McClatchy  brief,  filed  last  month,  raised 
the  question  whether  the  FCC  can  use  its  diver- 
sification policy  to  bar  an  applicant  from  a 
grant  even  though  it  is  found  preferable  to  the 
competing  applicant  in  all  other  respects. 

The  FCC  in  1944,  following  a  three-year  in- 
vestigation, announced  that  although  it  was  not 
going  to  bar  newspapers  from  broadcast  sta- 
tion ownership  completely  it  would  consider 
newspaper  ownership  in  line  with  its  policy  of 
discouraging  monopoly  of  communications  and 
of  encouraging  diversification  in  the  ownership 
of  broadcast  stations. 

Since  then,  the  Commission  has  more  and 
more  used  the  diversification  policy — which  in- 
cludes other  broadcast  ownership  also — in 
making  grants  where  more  than  one  applicant 
is  involved.  However,  it  has  usually  implied 


that  newspaper  or  other  station  ownership  is 
only  one  factor  among  criteria  on  which  a  deci- 
sion is  based.  Other  factors  are  local  ownership, 
integration  of  ownership  and  management,  past 
performance,  civic  activities  of  principals,  pro- 
gram proposals,  staffing,  equipment,  etc. 

In  the  last  two  years,  in  the  majority  of  final 
after-hearing  tv  decisions,  newspaper  owned  ap- 
plicants, or  those  with  newspaper  connections, 
have  been  denied  grants.  All  have  either  filed 
appeals  in  the  appellate  court  in  Washington  or 
are  planning  to  do  so  (see  "Diversification:  Its 
Case  History,"  B«T,  Nov.  1,  1954). 

In  only  two  instances  recently — Tampa  (Fla.) 
Tribune  for  Tampa-St.  Petersburg  ch.  8  and 
Biscayne  Television  Corp.,  comprising  a  mer- 
ger of  Cox  and  Knight  newspaper-radio  inter- 
ests, for  Miami  ch.  7  [B*T,  Ian.  24] — has  the 
Commission  favored  newspaper  connected  ap- 
plicants. 

The  Sacramento  appeal  is  considered  the 
bellwether  of  such  cases.  On  the  outcome  may 
depend  the  continuance  or  discontinuance  of 
the  Commission's  avowed  intention  of  giving 
a  non-newspaper  applicant — or  a  non-broad- 
caster— the  edge  in  contested  hearing  cases. 

Delinquency,  Monopoly  Funds 
Approved  by  Rules  Committee 

THE  SENATE  Rules  Committee  last  week  ap- 
proved S  Res  61,  asking  $250,000  for  investi- 
gations by  the  Senate  ludiciary  Committee's 
Anti-Monopoly  Subcommittee,  and  S  Res  62, 
asking  $154,000  for  the  ludiciary's  luvenile 
Delinquency  Subcommittee. 

Sen.  Harley  M.  Kilgore  (D-W.  Va.),  chair- 
man of  both  the  parent  ludiciary  Committee 
and  its  anti-monopoly  unit,  has  proposed  for 


the  latter  group  a  probe  of  "monopolistic  prac- 
tices" in  communications. 

The  juvenile  delinquency  unit,  of  which  Sen. 
Estes  Kefauver  (D-Tenn.)  is  chairman,  expects 
to  hold  additional  hearings  on  television  pro- 
gramming and  on  motion  pictures  and  will 
issue  a  special  report  on  tv  programs  as  a 
possible  factor  in  child  delinquency. 

The  resolutions  now  go  to  the  Senate  for 
action. 

5-MILE-LIMIT  WON'T 
BE  RETROACTIVE-FCC 

FCC  proposal  to  limit  tv  antennas  to  five  miles 
outside  the  boundaries  of  the  principal  city  to 
be  covered  [B»T,  March  7]  will  not  be  retro- 
active, official  FCC  spokesmen  declared  last 
week. 

The  rule  is  essentially  to  prevent  "migrations" 
by  existing  or  future  tv  stations  in  secondary 
markets  to  envelop  a  major  city,  one  official 
said.  He  said  he  was  referring  most  specifically 
to  the  CBS-WSTV-TV  Steubenville  proposed 
move  to  Florence,  Pa.,  with  its  transmitter 
located  3.5  miles  from  Pittsburgh.  He  also 
mentioned  the  proposed  KSLM-TV  Salem,  Ore., 
move  to  cover  Pordand,  Ore.;  WSLA  (TV) 
Selma,  Ala.,  move  to  cover  Montgomery,  Ala.: 
KGEO-TV  Enid,  Okla.,  move  to  cover  Okla- 
homa City,  and  a  KSWS-TV  Roswell,  N.  M, 
move  to  establish  a  regional  coverage. 

The  proposal,  if  adopted,  will  have  no  effeci 
on  such  existing  situations  as  KGUL-TV  Gal- 
veston, covering  Houston;  KOVR  (TV)  Stock- 
ton, Calif.,  covering  San  Francisco;  KTVX 
(TV)  Muskogee,  Okla.,  covering  Tulsa;  WTTV 
(TV)  Bloomington,  Ind.,  covering  Indianapolis 
or  WINT  (TV)  Waterloo,  Ind.,  covering  Fori 
Wayne. 

Nor  would  the  proposal  involve  WSPA-TV 
Sparatanburg,  S.  C,  this  official  said.  Actually 
WSPA-TV's  original  grant  on  Hogback  Mt.  i< 
more  than  five  miles  from  that  city;  its  move  tc 
Paris  Mt.,  six  miles  out  of  Greenville,  S.  C. 
is  not  to  cover  Greenville.  It  would  adequately 
cover  Greenville  from  Hogback  Mt.,  it  was 
pointed  out.  Paris  Mt.  is  about  the  same  dis- 
tance from  Spartanburg  as  Hogback,  it  was  said 

House  Unit  Blocks  Move 
To  Allow  Broadcast  Coverage 

THE  HOUSE  Rules  Committee  in  a  closec 
session  last  week  turned  down  a  proposal  tc 
amend  House  rules  to  permit  broadcasting  anc 
televising  of  open  committee  hearings. 

The  House  group,  headed  by  Rep.  Howarc 
W.  Smith  (D-Va.),  had  held  three  days  o) 
hearings  the  week  before  on  committee  pro 
cedures,  including  a  proposal  (H  Res  99)  b) 
Rep.  George  Meader  (R-Mich.)  to  allow  radio 
tv  coverage  of  public  committee  hearings,  ai 
the  discretion  of  the  committee  concernec 
[B»T,  March  7]. 

House  committees  follow  the  rules  of  tb< 
House,  which  have  been  interpreted  by  Speakei 
Sam  Rayburn  (D-Tex.)  to  mean  that  radio-t\ 
should  be  barred  from  committee  activities 
Present  practice  in  the  Senate  is  that  individua 
committees  may  decide  whether  their  activitie; 
are  broadcast  or  televised. 

Former  Speaker  loseph  W.  Martin  (R-Mass.) 
in  the  83d  Congress,  made  an  interpretaticr 
just  the  opposite  of  that  made  by  Speaker  Ray 
burn,  and  House  committees  in  1953-54  wen 
allowed  to  admit  radio-tv  at  their  own  discre  : 
tion.  
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It  wasn't  a 

CLOSE-SHAVE, 
M  BOSTON/ 


3  to  5  PM 
Daily 


Not  for 

WBMS  and 
SYMPHONY  SID 

Because  Gillette's  survey  of  top  d.j.'s  in  Bos- 
ton showed  WBMS  &  SYMPHONY  SID  way 
up  in  popularity.  It's  no  wonder  Gillette  now 
joins  other  national  sponsors  on  WBMS. 


Billboard 

Dm  J«wuim»i  Udsitri'i  luif  fci»»itl| 

SPONSOR  TALK:  The  Cilletle  Razor  Company  conducted 
*  scientific  study  to  determine  which  Boston  deejays  would  do 
the  best  selling  job  for  them  before  they  bought  a  52-week 
saturation  schedule  on  Symphony  Sid's  show  over  WBMS,  and 
Boh  Clayton's  program  on  WHDH.  The  boys  were  declared 
Boston  s  two  top  deejays,  according  to  a  survey  conducted  for 
Cilletle  by  the  Edward  J.  Noonan  Market  Research  Organiza- 
tion. This  is  the  fifth  national  sponsor  bagged  by  WBMS  in  the 
last  10  mouths  


.  ,„,..>•"""         .  e 


For  Availabilities  Call,  Write  or  Wire  .  .  . 
Station  WBMS  HOTEL  SOMERSET,  Boston.  — 
Norman  B.  Furman,  Managing  Director    or  INDIE  SALES. 
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IWFPG  WSTVl 
WBMS        W  P I  T | 
WSTV-TV 


HOW  TO  MIX  BUSINESS  AND  POLITICS 


A  primary  election  isn't  much  of  a  show  if  you  want  frequency,  but 
everyone  knows  that  there  are  more  radios  in  this  country  than 
MG's  and,  what  with  candidates'  wives  and  all,  considerable 
interest  gets  stirred  up  for  that  solo  go,  irregardless. 

Philosophical  openings  aside,  we  got  involved  with  Sears 
Roebuck  (an  outfit  with  almost  as  man}-  retail  outlets 
as  there  are  MG's)  during  the  last  primary.  The 
humiditv  was  something  fierce,  having  drifted  in 
from  California  during  an  unusual  low-type 
spell.  It  seemed  like  a  good  time  to  sell  de- 
humidifiers  so  Sears  bought  half  of  the  election 
broadcast  on  WMT.  In  case  you  live  in  a  dry- 
climate,  a  de-humidifier  is  a  thing  that  sucks  moisture 
out  of  basements.  (Sounds  like  nasty  work. — Ed. ) 
(It  is,  but  somebody  got  to  do  it. 

Sears  got  rid  of  eighteen  of  these  items  at  SI 00  per,  from 
that  one  Vz  primarv— just  about  enough  to  pav  for  the 
manager's  MG. 

The  drvs  won  the  election. 


WMT600  kc  CBS  for  Eastern  Iowa  National  reps:  The  Katz  Agency 
Mail  address:  Cedar  Rapids 

(WMT-TV,  Channel  2,  max.  power,  CBS,  same  reps,  also  gets  results.) 
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SALES  GO 
OVER  the  TOP 


"'OP,, 


when  your  sales  message 
goes  to  .  • . 


TV 


MICHIGAN 


INDIANA 


JACKSON 


OHIO 


FORT  WAYNE 


WKZO-TV  (Channel  3)  has  100,000  watts  of  power— has  a 
new  1000-foot  tower — offers  you  514,000  families  within  its  grade 
B  coverage  area! 

So  more  than  ever,  WKZO-TV  can  help  you  go  over  the  top  in 
Western  Michigan! 


WKZO  — KALAMAZOO 
WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 
WJEF  — GRAND  RAPIDS 
WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 
KOLN  —  LINCOLN,  NEBRASKA 
KOLN-TV  —  LINCOLN,  NEBRASKA 

Associated  wifh 
WMBD  — PEORIA,  ILLINOIS 


100,000  WATTS  VIDEO  •  CHANNEL  3  •  1000'  TOWER 

WaOTV 

OFFICIAL  BASIC  CBS  FOR  WESTERN  MICHIGAN 

Avery- Knodel,  Inc.,  Exclusive  National  Representatives 


DOES  'EQUAL  TIME'  APPLY  TO  IKE? 


Question  raised  by  Sen.  Mag- 
nuson  is  whether  Democrats 
should  be  given  chance  to  an- 
swer remarks  made  by  Presi- 
dent Eisenhower  at  weekly 
news  conferences. 

WHETHER  President  Eisenhower's  weekly 
news  conferences  released  to  radio  and  tv 
should  come  under  the  "equal  time"  provision 
of  the  Communications  Act  has  been  posed  by 
Chairman  Warren  G.  Magnuson  (D-Wash.)  of 
:he  Senate  Commerce  Committee. 

In  an  interview  with  B»T.  Sen.  Magnuson 
expressed  his  belief  that  much  of  the  material 
in  the  presidential  conferences  is  politically 
partisan,  and.  therefore,  a  Democratic  spokes- 
man should  be  given  equivalent  radio-tv  time. 

(Sec.  315  of  the  Communications  Act  applies 
:o  political  candidates.) 

The  Washington  Democrat  also  indicated: 

•  On  multiple  station  ownership.  That  it 
might  be  incumbent  upon  Congress  to  enact 
legislation  setting  a  limit  on  the  number  of 
radio  and  tv  outlets  one  entity  may  own.  But 
this  would  come,  he  said,  only  after  the  FCC 
has  exhausted  all  other  remedies  to  retain  its 
numerical  limitation  rule,  including  the  Com- 
mission's planned  appeal  to  the  U.  S.  Supreme 
Court  from  a  recent  decision  by  the  U.  S. 
Court  of  Appeals  for  D.  C.  which  scuttled  the 
rule  [B»T,  Feb.  28,  et  seq.]. 

•  On  boosting  production  of  all-channel  sets. 
That  he  (1)  favors  elimination  of  the  lOTc  fed- 
eral excise  tax  on  all-channel  sets  and  hopes 
Congress  will  remove  it,  and  (2)  will  call  on 
major  tv  set  manufacturers  to  meet  with  the 
Commerce  Committee  within  30  days  to  at- 
tempt to  work  out  an  agreement  among  them 
to  build  only  all-channel  sets. 

(Asked  whether  he  felt  such  an  agreement 
might  not  be  considered  collusion  in  violation 
of  anti-trust  laws,  Sen.  Magnuson  said  he  didn"t 
feel  this  would  be  collusion,  but  compliance 
with  a  request  from  the  Commerce  Committee.) 

•  On  the  committee's  network  and  uhf-vbi 
probe.  That  he  is  likely  to  call  the  FCC  up  for 
hearing  within  10  days  to  two  weeks  after  the 
Commission  makes  its  preliminary  report  next 

j  Friday  on  the  Plotkin  Memorandum  and  Jones 
Progress  Report.  This  would  set  the  beginning 

I   of  hearings  probably  sometime  in  early  April. 

:  Sen.  Magnuson  is  scheduled  to  address  a  coun- 
cil of  chambers  of  commerce  of  the  11  western 
states  March  21  or  22  in  San  Francisco. 

•  On  the  Justice  Dept.'s  preliminary  report 
last  week  on  questions  in  the  Plotkin  Memoran- 
dum. He  said  earlier  in  the  week  that  he  is 
"pleased"  with  the  attitude  of  the  Justice  Dept. 

•  On  the  cost  of  tv  political  campaigning. 
That  it  is  entirely  too  high.  Tv,  Sen.  Magnuson 
said,  has  become  a  "rich  man's  medium." 

•  On  liquor  advertising  on  radio  and  tv. 
That  the  Commerce  Committee  expects  to  hold 
hearings.  However,  there  has  been  no  heavy 
pressure  bv  the  drvs  for  a  hearing  on  the  bill 

S  923)  by  Sen.  William  Langer  (R-N.  D.)  to 
outlaw  liquor  advertising,  and  hearings  may  be 
delayed  until  the  second  session.  (Also  see 
itory.  page  88.) 

•  On  a  counsel  for  the  network  probe.  That 
he  has  "two  or  three"  candidates  under  con- 
sideration and  is  checking  their  backgrounds; 
±at  he  will  make  his  choice  early  this  week. 

Sen.  Magnuson  on  Thursday  made  public 
the  Justice  Dept.'s  preliminary  report  replying  to 


questions  directed  to  the  department  in  the 
Plotkin  document. 

The  Justice  Dept.  letter  said  it  could  not  ex- 
press a  "considered  opinion"  on  whether  the 
FCC's  Chain  Broadcasting  Regulations  should 
be  abolished  and  networks  held  accountable 
under  the  anti-trust  laws.  This  was  in  answer  to 
Mr.  Plotkin's  question  of  whether  "more  ef- 
fective regulation  and  promotion  of  free  com- 
petition" would  result  if  such  were  the  case. 
This  question,  the  Justice  Dept.  added,  first 
should  be  answered  by  the  FCC. 

"Regulation"  and  "free  competition"  are  anti- 
thetical under  the  free  enterprise  system,  the 
Justice  Dept.  said.  Since  government  regula- 
tion is  essential  to  limit  and  select  the  applicants 
for  entry  into  the  broadcasting  business,  inter- 
pretation of  the  anti-trust  laws  in  cases  involv- 
ing telecasters  "must  take  into  account  the  fact 
that  entry  is  regulated  by  the  government." 

Justice  said  it  had  joined  in  a  petition  to 
the  Supreme  Court  in  1948  asking  review  of 
an  appeals  court  ruling  which  "intimated  that 
different  standards  of  accountability  under  the 
anti-trust  laws  apply  to  networks  because  of 
the  Chain  Broadcasting  Regulations."  The  peti- 
tion, made  on  grounds  that  Sec.  313  of  the 
Communications  Act  makes  the  anti-trust  laws 
"fully  applicable"  to  networks,  was  denied  by 
the  Supreme  Court.  Perhaps  that  is  why  Mr. 
Plotkin  implies  in  his  question  that  if  the 
Chain  Broadcasting  Regulations  were  abolished, 
the  networks  would  be  subject  to  higher  stand- 
ards of  accountability  under  the  anti-trust  laws 
"than  is  presently  the  case."  the  Justice  Dept. 
said. 

Commenting  on  Mr.  Plotkin's  question  of 
whether  proceedings  against  any  network  are 
warranted  under  the  anti-trust  laws,  the  Jus- 
tice Dept.  said  it  has  been  "on  the  alert"  for 
any  network  violation  of  these  laws.  Justice 
added:  "It  would  be  inappropriate  to  report 
upon  any  particular  complaints,  but  you  may  be 
assured  that  we  will  continue  to  investigate  any 
complaints"  on  violation  of  anti-trust  laws. 

The  Justice  Dept.  said  it  felt  the  Plotkin 
Memorandum's  questions  "to  be  of  great  im- 
portance." The  department,  which  also  had 
been  asked  by  Sen.  Magnuson  to  comment  on 
the  Jones  Report,  said  that  since  Mr.  Jones  had 
concluded  that  the  committee  still  needs  more 
information  for  "any  comprehensive  program 
of  reform,"  there  is  "no  necessity  to  deal  with" 
the  suggestions.  Mr.  Jones  had  made  no  recom- 
mendations concerning  the  Justice  Dept. 

FCC  Grants  4  Ams,  1  Fm, 
Permits  WLEW  Changes 

FOUR  NEW  standard  stations  and  one  new 
Class  B  fm  station  were  granted  by  the  FCC 
last  week. 

A  fulltime  am  station  on  1450  kc  with  250  w 
at  Carrizo  Springs,  Tex.,  was  granted  to  Ben  L. 
Parker,  owner  of  KBOP  Pleasanton  and  KBLP 
Falfurrias.  both  Texas. 

Fulltime  standard  station  at  Hillsdale.  Mich., 
on  1340  kc  with  100  w.  was  granted  to  Baw 
Beese  Broadcasters  Inc.  Principals  of  Baw 
Beese  include  E.  Harold  Munn  Sr.  and  E. 
Harold  Munn  Jr..  stockholders  of  WTVB-AM- 
FM  Coldwater  and  WSTR  Sturgis.  both 
Michigan. 

New  fm  station  on  ch.  236  (95.1  mc)  at 
Chambersburg,  Pa.,  was  granted  to  Rev.  James 
R.  Reese  Jr.  The  station  will  broadcast  with 
an  effective  radiated  power  of  4.4  kw  and  with 
an  antenna  height  of  135  ft.  above  average 
terrain.  Grant  is  subject  to  condition  that  pro- 


gram tests  do  not  begin  until  Rev.  Reese  severs 
all  connections  with  WCHA-FM  Chambersburg. 
Rev.  Reese  is  presently  responsible  for  all  pro- 
gramming of  WCHA-FM. 

Meanwhile,  FCC  by  order  made  effective 
immediately  an  initial  decision  and  granted  the 
bid  of  Progressive  Broadcasting  Co.  for  a  new 
250  w  daytime  am  station  on  1050  kc  in  Law- 
ton,  Okla.  This  proceeding  also  involved  the 
mutually  exclusive  application  of  White  Radio 
Co.,  Wichita  Falls,  Tex.,  which  made  no  ap- 
pearance at  the  hearing  and  was  held  in  default. 

FCC.  by  order,  also  made  effective  immedi- 
ately its  grant  of  Nov.  3  to  Cumberland  Valley 
Broadcasting  Co.  (WBMQ  for  a  new  daytime 
am  station  on  960  kc  with  500  w  in  McMinn- 
ville,  Tenn.  FCC  terminated  the  hearing  and 
set  aside  the  order  which  had  postponed  the 
effective  date  of  the  grant  on  protests  of  WAGG 
Franklin.  Tenn..  and  WMMT  McMinnville. 

FCC  also  made  effective  immediately  an  ini- 
itial  decision  and  granted  bid  of  WLEW  Bad 
Axe.  Mich,  to  change  from  daytime  operations 
on  1540  kc  with  250  w  to  fulltime  operations 
on  1340  kc  with  the  same  power. 

WWBZ  MAY  LOSE  LICENSE 
OVER  RACING  PROGRAMS 

Chief  FCC  hearing  examiner 
recommends  denial  of  license 
renewal  to  Vineland,  N.  J., 
station  for  programming  bene- 
ficial to  bookies. 

CHARGING  that  the  regular  afternoon  horse 
race  programming  on  WWBZ  Vineland.  N.  J., 
"is  susceptible  of  use  by,  and  unquestionably 
is  helpful  and  beneficial  to.  persons  engaged 
in  unlawful  gambling  activities."  Chief  FCC 
Hearing  Examiner  James  D.  Cunningham  is- 
sued an  initial  decision  last  week  which  would 
deny  renewal  of  license  to  the  station. 

He  took  note  of  WWBZ's  "policy  to  con- 
tinue the  broadcasting  of  such  information" 
[racing  news].  Commenting  on  the  station's 
overall  programming,  the  examiner's  decision 
pointed  out  that  WWBZ  aired  only  one  45- 
minute  educational  program  in  1953  and  a 
quarter-hour  educational  show  in  1954. 

In  his  conclusions,  Examiner  Cunningham 
said  "the  Commission  will  not  find  in  the 
public  interest  a  radio  broadcast  operation,  any 
aspect  of  which  is  calculated  to  benefit  or  aid, 
even  in  the  slightest  measure,  unlawful  ele- 
ments or  practices.  Its  policy  in  this  behalf  has 
long  since  been  announced,  and  it  will,  there- 
fore, refuse  to  renew  licenses  for  such  opera- 
tions." 

Referring  to  testimony  that  bookmakers  had 
listened  to  WWBZ  in  1950  and  1952.  Examiner 
Cunningham  wrote.  "The  radio  receiver,  which 
in  these  instances  was  tuned  to  WWBZ.  was 
probably  the  most  essential  item  of  the  book- 
maker's operating  equipment,  for  the  success  or 
failure  of  his  illicit  business  depends  largely 
upon  the  speed  with  which  he  is  able  to  obtain 
race  results,  and  this  medium  has  been  found 
to  serve  the  purpose  most  efficiently  and  ex- 
peditiously." He  continued: 

The  reaction  of  the  Commission's  Broadcast 
Bureau,  as  reflected  in  its  proposed  findings,  that 
the  station  is  and  has  been  neglectful  of  certain 
types  of  programs  which  would  appear  vital  to 
the  welfare  of  the  Vineland  area,  is  supported  by 
the  record.  A  well-rounded  and  properly  bal- 
anced program  service,  which  meets  the  diverse 
needs  of  the  communities  served,  is  expected  and 
required  of  each  broadcast  licensee.  It  is  clear 
from  the  evidence  that  consideration  has  not 
been  given  by  the  station  management  to  these 
needs.a  condition  which  in  all  probability  may  be 
due  to  the  fact  that  such  a  large  segment  of  each 
broadcast  dav  is  allocated  on  a  permanent  basis 
to  the  .411  Sports  Parade  and  Sports  Resume  pro- 
grams. Long  since,  a  careful  review  and  study 
by  the  WWBZ  board  of  directors  of  the  Commis- 
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sion's  report  of  1946,  entitled  Public  Service  Re- 
sponsibility of  Broadcast  Licensees,  would  have 
been  appropriate,  and,  indeed,  advantageous. 

In  its  proposed  findings  in  the  case,  WWBZ 
last  month  claimed  there  hasn't  been  a  book- 
maker in  Vineland  for  six  months  and  local 
police  have  found  nothing  objectionable  in  its 
programs  [B*T,  Feb.  21].  Citing  high  interest 
in  racing  there,  WWBZ  said  its  race  news  has 
been  modified  since  June  1953. 

White  House  Names 
Anderson  (KTRK-TV)  as  Aide 

DILLON  ANDERSON,  48,  Houston  lawyer, 
last  week  was  named  by  President  Eisenhower 
to  be  his  special  assistant  for  national  security 
affairs.  He  was  an  Army  officer  in  World  War 
II  and  has  been  a  consultant  to  the  National 
Security  Counsel  since  1953.  He  holds  an  in- 
terest in  KTRK-TV  Houston,  ch.  13  outlet,  and 
is  a  director  of  Westinghouse  Electric  Corp. 

Mr.  Anderson  is  the  third  broadcaster  to 
join  the  White  House  staff  [B*T,  Feb.  28]. 
Howard  Pyle,  former  Arizona  governor  on 
leave  as  vice  president  of  KTAR,  is  serving  as 
a  liaison  assistant  with  states  and  municipalities 
as  well  as  independent  federal  agencies. 

Fred  A.  Seaton,  former  Assistant  Secretary 
of  Defense  and  an  ex-senator  (R-Neb.),  was 
inducted  into  office  Feb.  21  as  a  member  of  the 
White  House  liaison  unit  with  Congress. 

In  moving  to  the  top  security  post  at  the 
White  House,  Mr.  Anderson  succeeds  Robert 
Cutler  of  Boston.  Besides  his  legal  work  he 
writes  fiction  and  owns  a  farm  in  Texas.  He 
was  a  Democrat-for-Eisenhower  in  the  1952 
campaign. 


New  House  Unit  to  Hold 
Hearings  on  Tv  Tower  Limit 

CHAIRMAN  Oren  Harris  (D-Ark.)  of  the 
House  Commerce  Committee's  new  Transporta- 
tion &  Communications  Subcommittee  has  in- 
dicated his  group  hopes  to  hold  hearings  on 
proposals  submitted  by  himself  and  Rep.  Carl 
Hinshaw  (R-Calif.)  to  limit  the  height  of  tv 
towers  to  1,000  feet. 

Rep.  Harris  also  said  he  feels  some  sections 
of  the  Communications  Act  should  undergo 
revision,  but  has  made  no  definite  plans. 

Other  members  of  the  new  subcommittee  are 
Reps.  Peter  F.  Mack  Jr.  (D-Ill.),  John  Bell 
Williams  (D-Miss.),  Isidore  Dollinger  (D- 
N.Y.),  Walter  Rogers  (D-Tex.),  John  J. 
Flynt  Jr.  (D-Ga.),  Charles  A.  Wolverton 
(R-N.  J.),  Hinshaw,  Joseph  P.  O'Hara 
(R-Minn.),  Robert  Hale  (R-Me.)  and  James 
I.  Dolliver  (R-Iowa). 

Longer  Not  Expected  To  Drop 
Bill  Prohibiting  Liquor  Ads 

A  SPOKESMAN  for  Sen.  William  Langer 
(R-N.  D.)  said  last  week  the  North  Dakotan 
probably  would  not  ask  for  action  to  be  with- 
held on  his  bill  to  prohibit  liquor  advertising 
on  radio  and  tv  and  in  other  media. 

The  statement  was  made  after  it  was  revealed 
that  the  North  Dakota  State  Senate  had  killed 
a  proposal  in  the  state  legislature  aimed  at  beer 
advertising.  It  was  said  that  agricultural  in- 
terests put  up  strong  opposition  to  the  bill 
because  North  Dakota  is  the  leading  producer 


of  barley,  used  in  brewing. 

The  North  Dakota  proposal  had  cleared  the 
lower  house  before  the  barley  interests  got  or- 
ganized, it  was  understood. 

Chairman  Warren  G.  Magnuson  of  the 
Senate  Commerce  Committee  has  indicated  his 
committee  probably  will  hold  hearings  on  liquor 
advertising  on  radio  and  tv  (see  story,  page 
87).  These  hearings  would  be  on  the  current 
Langer  bill  (S  923). 

FCC  Approves  Sales 

Of  KWG,  WTOV-TV,  KENO 

SALES  of  KWG  Stockton,  Calif.;  WTOV-TV 
Norfolk,  Va.,  and  KENO  Las  Vegas,  received 
FCC  approval  last  week. 

KWG  was  sold  by  McClatchy  Broadcasting 
Co.  for  $75,000  to  Delta  Broadcasting  Co., 
composed  of  equal  partners  lames  E.  Lange, 
KWG  program  director,  and  Dr.  Lewis  B.  Sas- 
law.  McClatchy  sold  KWG  in  order  to  purchase 
KBOX  Modesto,  Calif.,  as  a  companion  sta- 
tion to  its  owned  KBEE  (FM)  there.  This 
proposed  purchase  was  designated  for  hearing 
a  fortnight  ago  because  of  overlap  with  Mc- 
Clatchy-owned  KFBK  Sacramento  and  KMJ 
Fresno  [B0T,  March  7]. 

Ch.  27  WTOV-TV  which  has  suspended 
operations  was  sold  by  Commonwealth  Broad- 
casting Corp.  to  Tim  Brite  Inc.  for  $17,500 
plus  assumption  of  notes  due  RCA  for  $63,- 
000  and  $15,000  for  equipment  and  real  estate 
purchased  from  WAVY  Portsmouth,  Va.  Tim 
Brite  Inc.,  Hyattsville.  Md.  (Washington  area), 
advertising  agency,  is  owned  by  Temus  R. 
Bright  and  his  wife. 

KENO  was  sold  by  Nevada  Broadcasting  Co. 
for  $80,000  to  newly  formed  company  Nevada 
Broadcasting  Co.  Nevada  Broadcasting  is  com- 
posed of  E.  Oncken  (37.5%)  news  editor  of 
KENO  and  managing  editor  of  Las  Vegas  Sun; 
Ralph  O.  Dow  (25%),  chief  engineer  at 
KENO,  and  Merl  Sage  (37.5%),  commercial 
manager  at  KENO. 

Appeals  Court  Denies  KRIC 
Request  Against  KFDM  Grant 

U.  S.  COURT  OF  APPEALS  last  Thursday 
denied  the  request  of  KRIC  Beaumont,  Tex., 
for  a  stay  order  against  the  FCC's  grant  of 
Beaumont-Port  Arthur  ch.  6  to  KFDM  there 
[B°T,  Jan.  31]. 

Court  said  it  was  denying  request  because  a 
stay  would  penalize  the  people  of  the  area.  It 
said  it  was  sure  that  should  KRIC  win  out  on 
the  merits,  the  fact  that  KFDM-TV  was  operat- 
ing would  not  prejudice  its  case  before  the 
FCC.  However,  it  requested  the  Commission 
not  to  issue  any  license,  or  approve  any  transfer 
application,  until  KRIC's  appeal  was  decided. 
The  court  said  it  would  be  permissible  to  issue 
any  temporary  authority  required  to  put  the 
station  on  the  air. 

KFDM,  principally  owned  by  D.  A.  Cannan, 
majority  owner  Of  KFDX-AM-TV  Wichita 
Falls,  Tex.,  received  the  FCC's  approval  last 
year.  Request  for  oral  argument  by  competing 
applicants  KRIC  (Beaumont  Enterprise  and 
Journal)  and  KTRM  Beaumont  followed.  How- 
ever, before  the  oral  argument,  KTRM  with- 
drew. KFDM  paid  KTRM  $55,000  as  reim- 
bursement for  expenses.  Agreement  also  pro- 
vided that  W.  P.  Hobby,  president  of  KPRC- 
AM-TV  Houston  (Houston  Post),  would 
receive  32.5%  interest  in  a  new  company  to 
be  formed  to  operate  the  ch.  6  station  in 
Beaumont-Port  Arthur.  Mr.  Hobby  was  a  10% 
stockholder  in  KTRM  and  held  an  option  for 
another  25%. 
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Tim  Elliot,  President 


Turn  on  the  sales  current,  warm  up 
those  customers.  WCUE  blankets  12 
northeastern  Ohio  counties.  WCUE 
covers  the  bigger,  busier  commer- 
cial areas.  No  other  station  is  more 
effective.  Now  you're  getting  warm 
.  .  .  plug  WCUE  into  the  nation's 
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gee,  fellahs, 


* 


thanks! 


for  awarding  an  EMMY  to 

LASSIE  as  the  best  children's 
Television  Program  in  1954. 


Our  thanks  to  Jan  Clayton,  George 
Cleveland,  Tommy  Rettig,  and  Lassie, 
of  course,  who  have  made 
the  "Millers"  very  welcome  guests 
in  millions  of  homes  every  Sunday. 

And  a  low  bow  to  our  producer, 

Robert  Maxwell,  and  his  co-producer, 
Dusty  Bruce. 


Television  Programs  of  America,  Inc. 
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Kefauver  Has  Second  Bill 
Prohibiting  Race  Data  Use 

SEN.  ESTES  KEFAUVER  (D-Tenn.)  last 
week  introduced  a  second  bill  prohibiting 
broadcasting  and  telecasting  of  gambling  in- 
formation. The  first  (S  1247)  was  introduced 
the  week  before  and  prohibits  broadcasts  or 
telecasts  of  gambling  information  obtained 
without  permission  of  the  person  conducting 
the  sporting  event  [B«T,  March  7]. 

Last  week's  bill  (S  1390)  would  prohibit 
broadcasting  or  telecasting  of  information  on 
horse  racing  until  an  hour  after  the  completion 
of  any  given  race.  Only  "special  event"  races 
could  be  covered  live. 

Sen.  Kefauver  said  his  bill  "does  not  prohibit 
the  transmission  of  racing  or  sporting  informa- 
tion in  connection  with  legitimate  news  report- 
ing." But  it  contains  identical  provisions  which 
met  strong  opposition  from  broadcasters  last 
year  on  grounds  they  discriminated  against  the 
electronic  media. 

NARTB  and  the  FCC  last  year  objected  to  a 
bill  (S  3542)  introduced  by  Sen.  John  W. 
Bricker  (R-Ohio)  which  would  have  delayed 
broadcasts  and  telecasts  of  races  for  an  hour 
after  the  event  and  would  have  limited  the 
number  of  such  transmissions. 

The  bill  finally  was  rewritten  to  satisfy 
broadcasters,  but  died  in  the  last  session  of  the 
83d  Congress  [B»T,  Aug.  23,  16,  1954].  Ver- 
sions of  last  year's  amended  bill  have  been 
submitted  in  the  84th  Congress  by  Sen.  Price 
Daniel  (D-Tex.)  [B«T,  Jan.  31]  and  others. 


Two  Uhf's:  WCNO-TV, 
KMIV  (TV)  Deleted 

DELETION  last  week  of  ch.  32  WCNO-TV 
New  Orleans  and  ch.  58  KMIV  (TV)  Miami, 
Okla.,  raises  the  total  number  of  post-thaw  tv 
stations  to  surrender  their  permits  to  130.  Of 
this,  104  were  uhf  and  26  vhf. 

In  a  letter  to  the  FCC,  WCNO-TV  said  it  de- 
cided to  surrender  its  permit  for  the  ch.  32 
facility  on  the  belief  that  a  uhf  station  in  New 
Orleans  would  be  economically  unsuccessful 
because  the  city  will  soon  be  a  two-vhf  sta- 
tion market  with  network  affiliations,  and  the 
reluctance  of  national  and  local  advertisers  to 
buy  uhf  station  advertising. 

Ch.  58  KMIV  was  deleted  by  the  FCC  for 
lack  of  prosecution.  KMIV  was  owned  by 
George  L.  Coleman  (75%),  30%  owner  of 
KM  BY-TV  Monterey,  Calif.,  and  Kenyon 
Brown  (25%),  one-third  owner  of  KWFT-TV 
Wichita  Falls,  Tex. 

Broadcast  Bureau  Reverses, 
Favors  Des  Moines  Merger 

PROPOSAL  of  competing  applicants  in  the 
Des  Moines  ch.  8  tv  case  to  merge  would  meet 
approval  by  the  FCC  Broadcast  Bureau,  it 
was  indicated  last  week.  The  bureau  recom- 
mended the  surviving  application  of  Cowles 
Broadcasting  (KRNT)  be  granted,  although  it 
earlier  had  opposed  this,  favoring  competitor 
Murphy  Broadcasting  (KSO).  Murphy  would 
obtain  40%  of  the  tv  merger,  selling  KSO 
[B*T,  March  7]. 


NLRB  Sets  Precedent 
In  Times'-WQAN  Case 

Station  gross  is  below  $200,- 
000  minimum  limit  needed  for 
government  authority  to  step 
in.  Labor  board  lumped  paper 
and  station  grosses  to  get  fig- 
ure above  minimum. 

A  NEW  POLICY  decision  by  the  National 
Labor  Relations  Board,  handed  down  in  the 
NABET-Scra«fo/i  (Pa.)  Times-WQAN  case, 
assumes  jurisdiction  despite  the  fact  that  the 
combined  gross  of  WQAN  and  its  affiliated 
WEJL  (FM)  was  placed  at  $141,000  in  1954. 
This  figure  is  below  the  $200,000  minimum  set 
by  NLRB. 

"This  is  the  first  time  the  NLRB  has  applied 
its  jurisdiction  rule  in  the  case  of  a  station 
affiliated  with  a  newspaper."  according  to 
Charles  H.  Tower,  manager.  NARTB  employe- 
employer  relations  department.  He  added,  "The 
board  lumped  the  station  and  newspaper  to- 
gether, its  interpretation  being  based  on  the 
degree  of  integration  between  the  station  and 
the  other  facility.  This  integration  is  the  de- 
termining factor." 

About  four  out  of  five  radio  stations  were" 
freed  from  NLRB  authority  last  summer  when 
the  board  set  up  its  $200,000  minimum  [B*T, 
Aug.  19,  1954].  Under  the  recent  interpreta- 
tion, it  appeared  that  a  radio  station  operating 
under  a  pronounced  degree  of  separation  from 
an  affiliated  or  commonly-owned  newspaper 
would  not  be  lumped  with  the  newspaper  to 
establish  such  authority.  The  way  was  left  open 
for  broadcasters  to  de-integrate  from  newspap- 
ers and  thus  remove  properties  from  NLRB 
say-so. 

In  the  WQAN  case  the  NLRB  held  it  ap- 
propriate for  a  single  bargaining  unit  to  rep- 
resent eight  engineers  and  five  announcers.  The 
newspaper  was  found  to  have  a  gross  of  more 
than  $1  million  annually. 

In  another  ruling  covering  combination  an- 
nouncers-technicians at  KHQ-AM-TV  Spokane, 
NLRB  amended  AFTRA's  certificate  at  the 
stations,  over  an  IBEW  protest,  to  include 
combination  men. 

Writers  Set  Demands 
By  '52  Wage  Pact 

DEMANDS  on  networks  for  writers  working 
on  live  tv  presentations,  in  negotiations  with 
networks,  agencies  and  live  tv  packagers  to 
start  this  month  in  New  York  [B*T,  March  7], 
will  be  based  on  the  1952  National  Tv  Com- 
mittee contract  "with  considerable  revisions." 

Executives  of  Writers  Guild  of  America  West 
confirmed  this  in  Hollywood  last  week  and, 
while  declining  further  details,  did  state  that 
the  1952  minimum  scales  would  have  to  be 
"entirely  revised." 

The  contract,  currently  in  effect  with  only  "a 
few"  New  York  advertising  agencies,  was  being 
negotiated  when  the  now-defunct  Tv  Writers  of 
America  won  live  tv  jurisdiction  in  an  NLRB 
election. 

In  another  field,  following  theatrical  film 
writer  protest  that  they  were  not  receiving 
proper  screen  adaptation  or  original  story  credit 
on  NBC-TV  Lux  Video  Theatre,  WGAW 
spokesmen  stated  that  this  demand  had  been 
formulated  several  months  ago,  and  that  they 
expected  no  difficulty  in  securing  producer 


Que  thousand  requests 

in  180  minutes! 


Saturday's  TEENAGE  JUKEBOX  on  WIOD  now 
averages  more  than  1000  telephone  requests 
in  180  minutes— 9:00  A.M.  to  12  noon. 

Phone  calls  are  received  from  as  far  away 
as  Palm  Beach  (60  miles),  and  regular  mail 
from  Louisiana,  Nassau,  and  Grand  Cayman 
Islands,  south  of  Cuba. 
We've  had  to  add  a  Broward  County 
Teenage  Jukebox  Saturday  afternoons 
(3:00-4:30  P.M.)  to  take  care  of  the  mail 
requests  from  Fort  Lauderdale  and  Hollywood. 

These  JUKEBOX  programs  are  a  part  of 
the  daily  schedule  of  NBC  shows  and 
solid  local  showmanship  that  produces 
RESULTS  far  beyond  the  promises  of 
any  program  rating  service.  Ask  your 
Hollingbery  man  for  WIOD  facts. 


James  M.  LeGate,  General  Manager 

5,000  WATTS  •  61®  KC  •  NBC  AFFILIATE 

National  Rep.,  George  P.  Hollingbery  Co. 
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There  's  a  BIG  DIFFERENCE 


Represented 
Nationally 
by 

THE 

HENRY  I.  CHRISTAL 
COMPANY 


NBC 


between 

NEWSCASTING 

and 

NEWS  COVERAGE 


You  can  hear  newscasts  on  any  radio  station. 
A  newscast  can  be  any  announcer's  voice  read- 
ing the  latest  summary  torn  from  a  news 
machine. 

It's  news  coverage  which  distinguishes  a  su- 
perior radio  station  from  just  another  station! 

At  WSYR  a  staff  of  five  newsmen  produces  a 
complete,  distinctive  news  service.  They  gather 
and  write  the  home  town  and  area  news.  They 
edit  the  reports  of  the  national  news  wires 
with  an  experienced  eye  for  news  that's  impor- 
tant to  the  1.5  million  population  of  WSYR's 
service  area.  The  result:  complete  news  digests, 
reported  ten  times  daily  by  men  who  know 
news. 

Central  New  Yorkers  have  come  to  rely  on 
WSYR  for  ail  the  news,  all  the  time.  This  kind 
of  news  coverage  —  like  WSYR's  distinctly 
superior  geographical  coverage  —  is  one  of  the 
important  reasons  for  WSYR's  head-and- 
shoulders  leadership  in  the  S2  billion  Central 
New  York  market. 


5  KW    •    SYRACUSE      -  570  KC 
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PERSONNEL  RELATIONS 


STATIONS 


'BAIT-SWITCH'  CODE  > 

Twenty-four  radio-tv  stations 
in  area  subscribe  to  seven 
point  agreement  which  seeks 
to  put  a  stop  to  some  of  the 
advertising  which  has  drawn 
severe  criticism  in  recent  years. 

IN  A  MOVE  to  curb  "bait-and-switch"  adver- 
tising that  has  come  under  fire  in  recent  years, 
24  radio  and  tv  stations  in  the  New  York  area 
last  week  adopted  a  set  of  standards  governing 
the  acceptance  of  advertising  from  companies 
which  sell  "leads"  for  home  demonstration  and 
home  selling. 

Announcement  of  this  action  was  made  at  a 
news  conference  last  week  by  Hugh  R.  Jackson, 
president  of  the  Better  Business  Bureau  of  New 
York  City,  which  has  served  as  a  focal  point 
for  meetings  among  broadcasters  over  the  past 
several  months.  Mr.  Jackson  noted  that  the 
code  was  promulgated  by  the  broadcasters 
themselves  with  the  BBB  providing  "leader- 
ship" and  counsel. 

The  move  by  the  New  York  area  broadcast- 
ers came  as  the  Kings  County  (Brooklyn) 
grand  jury  was  in  the  midst  of  assembling  evi- 
dence of  alleged  "bait-and-switch"  advertising 


DOPTED  IN  N.  Y. 

disclose  the  corporation  or  registered  trade- 
mark of  the  company  which  is  actually  offering 
to  demonstrate  or  sell  the  advertised  product 
or  service. 

(3)  All  advertisers  or  prospective  adver- 
tisers shall,  upon  request,  provide  data  con- 
cerning the  background  of  the  company  and 
its  principals,  and  proof  as  to  its  ability  to  sell 
and  deliver  any  advertised  item  and  to  satis- 
factorily fulfill  all  advertising  claims. 

(4)  When  a  price  is  mentioned  in  an  adver- 
tised offering  to  demonstrate  and/or  sell  any 
product  or  service  in  the  home  and  the  adver- 
tiser's policy  is  to  offer  or  demonstrate  addi- 
tional models  or  types  of  the  same  product  or 
service,  this  fact  shall  be  clearly  and  prom- 
inently set  forth  in  the  advertisement.  Such 
disclosure  may  either  be  made  by  (a)  stating 
conspicuously  that  higher  priced  grades  of  the 
product  also  will  be  demonstrated  or  offered 
or  (b)  by  quoting  the  higher  price  or  prices 
at  which  other  merchandise  is  being  offered. 
The  use  of  such  phrases  "as  low  as  $  .  .  ."  or 
"$  .  .  .  and  up,"  when  used  without  further  am- 
plification, shall  not  be  deemed  sufficient  ex- 
planation to  the  public  of  the  offering  of  higher 
priced  merchandise  than  that  which  is  fea- 
tured. 


agreement.  The  weekly  Lux  Video  Theatre 
presents  live  tv  dramatic  versions  of  successful 
motion  pictures. 

Also  last  week,  the  Guild  council  postponed 
until  its  March  28  meeting  any  action  on  a  pro- 
posed constitutional  amendment  which  would 
bar  communists  and  sympathizers  from  Writers 
Guild  of  America  membership  [B»T,  Jan.  17]. 
Previously,  the  amendment  failed  to  achieve  the 
required  two-thirds  majority  by  three  votes. 

Among  1952  contract  provisions  were: 
Minimum  Scales 

Originals 


Program  length  Commercial  Sustaining 

5  min.  or  less  $110  $80 

10.  min.  or  less  200  145 

15  min.  or  less  300  215 

30  min.  or  less  525  375 

45  min.  or  less  650  450 

60  min.  or  less  800  600 

75  min.  or  less  950  700 

Adaptations 

Program  length  Commercial  Sustaining 

5  min.  or  less  $90  $65 

10  min.  or  less  160  115 

15  min.  or  less  250  175 

30  min.  or  less  400  300 

45  min.  or  less  500  350 

60  min.  or  less  600  425 

75  min.  or  less  700  500 


Over  75  minutes — applicable  one-hour  rate, 
plus,  for  each  half-hour  or  fraction  thereof  over 
one  hour,  difference  between  applicable  half- 
hour  and  one-hour  rate. 

Applicable  rate  for  five  15-minute  programs  a 
week  for  a  serial:  Commercial,  $600;  Sustaining, 
$425. 

Commercial  Sustaining 

Self-contained  portions 
of  programs 
Sketch  $250  $175 

Lyrics  unaccompanied 

by  music  200  150 

Thirteen  week  guarantee:  Where  a  writer  is 
engaged  under  a  13-week  non-cancellable  con- 
tract, the  applicable  minimum  basic  compensa- 
tion shall  be  subject  to  a  10%  discount. 


on  radio  and  tv  by  certain  advertisers  in  the 
New  York  area  [B»T,  Jan.  31]. 

The  standards  established  by  the  stations 
provide  for  the  following: 

( 1 )  Advertising  shall  not  create  a  misleading 
impression  even  though  any  or  all  statements 
or  pictures  therein,  separately  considered,  are 
literally  truthful. 

(2)  All  advertising  statements  shall  clearly 


(5)  If  a  guarantee  or  a  free  home  trial  is 
described  or  offered  for  products  or  services 
advertised  at  a  minimum  price,  no  lesser  guar- . 
antee  or  home  trial  shall  be  offered  in  con- 
nection with  higher  priced  products  or  services 
of  the  same  type  which  the  advertiser  is  offer- 
ing. 

(6)  Evidence  indicating  that  a  specific  ad- 
vertising offer  is  not  bona  fide  and  does  not 
represent  a  sincere  willingness  and  intent  on 
the  part  of  the  advertiser  to  sell  a  minimum 
priced  article  or  service  as  advertised,  shall 
render  the  advertising  unacceptable.  Indica- 
tions of  a  pattern  on  the  part  of  salesmen  for 
such  advertisers  to  discourage  the  sale  of  min- 
imum priced  merchandise  or  services  through 
various  devices  shall  constitute  a  basis  for  the 
conclusion  that  the  advertised  offer  is  not 
bona  fide. 

(7)  Evidence  indicating  a  pattern  by  the 
advertiser  or  his  salesman  of  engaging  in  mis- 
representation as  to  the  quality,  value,  credit 
terms,  guarantees,  basis  for  cancellation  of  or- 
ders, etc.,  relating  to  advertised  products  or 
services,  shall  render  the  advertising  unac- 
ceptable. 

The  standards  were  adopted  by  all  New 
York  area  stations  except  CBS'  WCBS-AM-TV 
New  York.  A  CBS  spokesman,  Mr.  Jackson 
said,  notified  BBB  that  the  stations  did  not 
accept  misleading  advertising  and  consequently 
they  could  take  no  formal  action. 

Stations  subscribing  to  the  code  are  WABC- 
AM-TV,  WOR-AM-TV,  WRCA-AM-TV, 
WPIX  (TV),  WABD  (TV),  WEVD,  WHOM, 
WINS,  WLIB,  WMCA,  WMGM,  WNEW, 
WOV,  WQXR,  all  New  York.  WAAT-WATV 
(TV),  WNJR  and  WVNJ,  all  Newark,  N.  J., 
and  WPAT  Paterson,  N.  J.,  WHLI  Hempstead, 
L.  I.,  and  WWRL  Woodside,  L.  I. 

WLEX-TV,  KLOR  (TV) 
Schedule  Tuesday  Starts 

TWO  tv  stations,  one  a  uhf,  are  scheduled  to 
make  their  commercial  debut  tomorrow  (Tues- 
day). 

WLEX-TV  Lexington,  Ky.,  the  first  tv  sta- 
tion there,  will  be  affiliated  with  NBC  (basic), 
ABC  and  DuMont  and  represented  by  Forjoe 
Tv  Inc.  The  station,  on  uhf  ch.  18,  has  been 


on  deck,  WTCN  hits  2nd! 

In  two  years  WTCN  Radio's  Pulse  ratings  have  moved 
into  the  second  slot  in  the  Upper  Midwest's  largest  and 
most  important  market!  From  4th  place  in  1952  to  2nd 
place  in  1954!  Keep  your  advertising  eye  on  "the  personality 
impact"  of  the  stars  on  "the  Station  of  the  Stars"  as  they 
make  ratings  climb  even  higher! 

WTCN  radio  "the  station  of  the  stars" 

Minneapolis  •  St.  Paul 
1280  kilocycles  •  5000  waits  •  ABC 
Represented  by  John  Blair  &  Co. 
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New  daylight 
DC*7  service 


and 

SAN  FRANCISCO 
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"Great  is  TRUTH.  Fire  cannot  burn,  nor  water 
drown  it"  DUMAS 


The  Truth 

About 

Chiropractic 

A  Message  to  the  Radio-TV  Executives  of  America 

A  Report  on  How  Chiropractic,  the  Second  Largest 
Healing  Profession,  Serves  32,000,000  Americans — 
Guards  the  Health  of  Top  Movie  Stars,  Athletes,  Execu- 
tives— Achieves  Unusual  Success  in  Polio,  Arthritis, 
Mental  Illness  and  Other  Afflictions. 

Sometimes  those  who  are  part  of  a  Great  Principle 
are  so  pre-occupied  with  it  they  fail  to  pass  on  the  story 
of  its  accomplishments. 

To  a  degree,  that  has  been  true  of  chiropractic.  Now, 
we,  who  serve  in  this  second  largest  healing  profession, 
intend  to  bring  the  message  of  chiropractic  to  the  leaders 
of  communication  .  .  .  you,  the  Radio-TV  executives  of 
America.  This  is  the  first  of  a  series  of  reports.  We 
are  going  to  show  how  a  huge  slice  of  your  actual  audience 
depends  on  chiropractic.  Through  national  surveys, 
documented  statistics,  through  fact  and  figures  we'll 
prove  successful  results  in  treating  diseases  which 
threaten  the  national  health.  We  will  show  big  industry's 
belief  in  chiropractic.  We'll  present  evidence  that  550 
insurance  companies,  including  major  organizations, 
recognize  and  utilize  this  healing  method. 

Those  are  some  of  the  things  we  will  present.  We  will 
bring  you  the  TRUTH  about  chiropractic  so  that  you 
may  know  how  it  works  to  improve  the  health  of 
America.  We  believe  you  will  want  the  facts  because 
your  stations  perform  their  service  in  reporting  facts 
and  truth. 

If  there  is  particular  information  you  want,  write  us 
or  send  for  the  book,  "The  Truth  About  Chiropractic." 
NATIONAL  CHIROPRACTIC  ASSOCIATION,  Inc., 
NATIONAL  BUILDING,  WEBSTER  CITY,  IOWA. 


3  TRUTHS  YOU  SHOULD  KNOW 

550  Insurance  Companies  Recognize  Chiropractic. 

1  out  of  EVERY  5  Americans  Avail  Themselves 
of  Chiropractic  Health  Services. 

4  Years  of  Chiropractic  College  is  the  Minimum 
Requirement  for  Doctors  of  Chiropractic. 


The  Truth  About  Chiropractic 

*One  of  a  Series  of  Reports 
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STATIONS 


WTVW  (TV)  Milwaukee  became  the  property  of  Hearst  Corp.  when  transfer  papers  were 
signed  last  Tuesday,  following  FCC  approval  of  $2  million  purchase  of  ch.  12  ABC 
affiliate  [B*T,  March  7].  At  signing  are:  Seated  (I  to  r),  T.  H.  Spence,  Milwaukee,  Hearst 
attorney;  D.  L.  Provost,  Hearst  radio-tv  vice  president-general  manager;  Thomas  E.  Allen, 
former  WTVW  executive  vice  president.  Standing  (I  to  r),  I.  E.  Showerman,  now  man- 
cger  of  Hearst-owned  WISN  Milwaukee  and  of  WTVW;  William  C.  Koplovitz,  Washing- 
ton, Hearst  attorney;  Maxwell  H.  Herriott,  Milwaukee,  attorney  for  former  WTVW  owners. 
Named  assistant  manager  of  WTVW  was  John  J.  McPartlin,  formerly  sales  manager  of 
NBC-owned  WNBQ  (TV)  Chicago  which  was  managed  by  Mr.  Showerman. 


testing  since  Jan.  20.  J.  D.  Gay  Jr.  is  presi- 
dent; H.  Guthrie  Bell,  secretary-treasurer,  and 
William  B.  Gess,  vice  president.  Messrs.  Gay 
and  Bell  control  Central  Kentucky  Broadcasting 
Co.,  licensee  of  WLEX-AM.  E.  L.  Boyles  is 
WLEX-AM-TV  vice  president  and  general  man- 
ager. 

KLOR  (TV)  Portland,  Ore.,  on  ch.  12,  will 
be  the  third  video  outlet  and  second  vhf  there. 
It  will  be  a  primary  ABC  affiliate.  George  P. 
Hollingbery  Co.  is  national  representative. 
KLOR  is  owned  by  Oregon  Television  Inc., 
with  Henry  A.  White,  president,  and  S.  John 
Schile,  general  manager.  Transmitter  and  tower 
equipment  is  RCA  and  studio  equipment  Du- 
Mont. 

KVOA-AM-TV  Sold 
To  Maizlish,  Others 

SALE  of  KVOA-AM-TV  Tucson,  Ariz.,  by 
John  J.  Louis  to  KFWB  Hollywood  owner 
Harry  Maizlish,  and  Morton  Sidley  and  Frank 
Oxarart,  general  manager  and  commercial  man- 
ager of  KFWB,  respectively,  for  $500,000,  was 
announced  last  week. 

Agreement  calls  for  down  payment  of  $100,- 
000,  with  remainder  paid  off  over  a  period  of 
years. 

KVOA,  established  in  1929,  operates  on  1290 
kc  with  1  kw  fulltime.  It  is  affiliated  with  NBC 
and  represented  by  the  Paul  H.  Raymer  Co. 
KVOA-TV,  ch.  4,  which  began  operating  Sep- 
tember 1953,  is  affiliated  with  NBC  and  ABC 
and  also  is  represented  by  the  Raymer  firm. 
Mr.  Louis,  who  is  the  controlling  stockholder 
of  KVOA,  also  controls  KVAR  (TV)  Mesa, 
KTAR  Phoenix,  KYUM  Yuma,  and  KYCA 
Prescott,  all  in  Arizona.  Mr.  Louis  is  president 
of  Needham,  Louis  &  Brorby  Inc.,  Chicago  ad- 


vertising agency,  and  is  a  principal  stockholder 
of  S.  C.  Johnson  &  Son  Inc.  (wax  and  polishes). 

No  change  in  KVOA  personnel  is  con- 
templated. R.  B.  Williams,  president  and  gen- 
eral manager  of  the  KVOA  stations,  said  last 
week. 

WXIX  (TV)  Ups  Power 
From  New  Antenna  Rig 

WXIX  (TV)  Milwaukee  has  installed  its  new 
antenna,  the  top  of  which  is  561  feet  above 
the  street  level,  and  was  scheduled  to  begin 
operating  with  263  kw  yesterday  (Sunday), 
the  station  announced. 

The  ch.  19  station,  on  the  air  since  Feb.  27, 
has  been  telecasting  with  50  kw.  Most  of 
the  new  transmitter  equipment  is  GE. 

KFMB-TV  San  Diego  Names 
Fox  General  Sales  Manager 

NAMING  of  William  Fox  as  general  sales 
manager  of  KFMB-TV  San  Diego.,  Calif., 
was  announced  last  week  by  George  Whitney, 
general  manager  of  Wrather-Alvarez  Broad- 
casting Inc.  Mr. 
Fox  moves  up  to 
the  position  after 
having  served  four 
years  as  program 
director.  He  started 
with  the  west  coast 
television  operation 
as  director-camera- 
man when  it  went 
on  the  air  in  May 
1949  and  has 
worked  in  nearly 
every  department 
MR.  FOX  since. 


WNEW  NOW  50  KW 
ON  24-HOUR  BASIS 

WNEW  New  York  last  week  began  broadcast- 
ing with  a  power  of  50  kw  on  a  24-hour-a-day 
basis.  Previously  the  station  had  broadcast  with 
50  kw  during  the  daytime  hours  and  10  kw 
at  night. 

Richard  D.  Buckley,  WNEW  station  man- 
ager, hailed  the  power  increase  as  "another 
milestone  in  the  history  of  New  York's  leading 
independent  station."  He  claimed  that  many 
advantages  would  accrue  to  the  station  because 
of  the  power  increase,  designed  to  improve 
reception  of  nighttime  broadcasts  in  many 
fringe  areas. 

WNEW,  according  to  Mr.  Buckley,  always 
has  been  "very  strong"  during  the  daytime, 
appealing  to  a  predominantly  female  audience. 
The  boost,  he  said,  should  have  the  effect  of 
increasing  nighttime  audiences,  reaching  areas 
where  the  station's  signal  had  not  penetrated 
or  had  been  weak.  He  noted  that  the  February 
Pulse  showed  that  in  the  6  p.m. -midnight  period, 
a  29%  increase  in  share  of  audience  had  been 
attained  by  WNEW  over  February  1954  and 
said  the  power  boost  should  strengthen  the 
station's  position  even  more  substantially. 

The  station's  recent  policy  of  placing  top 
personalities,  such  as  Art  Ford,  Jerry  Marshall, 
Lonny  Starr,  Bill  Williams  and  Ed  Locke,  in 
evening  and  post-midnight  segments  should 
build  a  stronger  evening  audience  for  WNEW, 
according  to  Mr.  Buckley.  He  expressed  hope 
that  the  power  boost  and  the  strengthened  eve- 
ning program  line-up  will  have  the  effect  of 
keeping  listeners  tuned  to  WNEW  for  daytime 
shows. 

George  Podeyn,  Pioneer 
Broadcaster,  Dies  at  64 

GEORGE  J.  PODEYN,  charter  member  of 
Radio  Pioneers  and  general  manager  of 
WHJB  Greensburg,  Pa.,  died  last  Tuesday. 
He  would  have  been  65  last  Saturday. 

Mr.  Podeyn,  a  na- 
tive of  New  York, 
is  credited  with  be- 
ing the  first  man 
hired  to  sell  radio 
time.  He  joined  the 
staff  of  WEAF  (now 
WRCA)  New  York 
in  1923  when  it  was 
owned  by  AT&T 
and  had  been  in 
broadcasting  since. 

Mr.  Podeyn  be- 
came manager  of 
WHJB  in  1940. 
Surviving  are  his 


MR.  PODEYN 
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wife,  Fanny  Hogan  Podeyn,  and  two  sons, 
George  Jr.  and  Herbert. 

Lee,  Tait  Elected 

To  Fetzer  Bcstg.  Posts 

FETZER  Broadcasting  Co.  announced  last 
week  that  Carl  E.  Lee  has  been  elected  vice 
president  and  managing  director  and  that  Ells- 
worth Tait  was  named  secretary.  Rhea  Y. 
Fetzer  was  re-elected  vice  president  and  public 
affairs  representative. 

Fetzer  Broadcasting  owns  WKZO-AM-TY 
Kalamazoo,  Mich.:  KOLN-AM-TV  Lincoln, 
Neb.;  WJEF-AM-FM  Grand  Rapids.  Mich., 
and  one-third  interest  in  WMBD-AM-FM 
Peoria,  111. 
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Crosley  Names  Burgess 
To  National  Sales  Job 

JAMES  H.  BURGESS,  director  of  sales  for 
WLWC  (TV)  Columbus,  Ohio,  has  been 
named  a  national  sales  representative  effective 
tomorrow  (Tuesday)  for  all  the  Crosley  Broad- 
casting Co.  proper- 
ties, CBC  has  an- 
nounced. Mr.  Bur- 
gess, with  WLWC 
since  1952,  will 
make  his  headquar- 
ters in  Cincinnati. 

Charles  R.  Dods- 
worth,  director  of 
"sales  at  WLWD 
(TV)  Dayton,  Ohio, 
succeeds  Mr.  Bur- 
gess at  Columbus  to- 
morrow. 

George  Gray,  a 
Crosley  national 
sales  representative  in  Dayton,  will  replace 
Mr.  Dodsworth  at  the  helm  of  WLWD's  sales 
force. 

Hoag-Blair  Co.  to  Restrict 
Self  to  'Middle  Size'  Cities 

NEW  sales  policy  for  the  Hoag-Blair  Co.  was 
announced  last  week  by  Robert  Hoag,  president, 
under  which  future  solicitations  by  the  company 
will  be  directed  to  stations  in  cities  ranked  from 
25th  to  100th  in  market  size  and  having  ap- 
proximately 100,000  to  350,000  tv  homes. 
Mr.  Hoag  said  the  company  will  continue 


MR.  BURGESS 


to  represent  tv  stations  on  its  present  list,  but 
that  the  new  policy  on  future  solicitations  was 
adopted  in  order  to  meet  "the  increased  need 
for  concentration  and  specialization  of  effort 
within  the  prescribed  area  of  'middle  size' 
cities." 

The  first  tv  station  added  by  Hoag-Blair  under 
its  new  specialization  plan,  Mr.  Hoag  said,  is 
KFEL-TV  Denver  (ch.  2). 

As  part  of  its  new  concept  of  operations,  Mr. 
Hoag  announced  an  expansion  of  Hoag-Blair 
facilities  and  personnel.  Cal  Cass,  previously 
with  Adam  J.  Young  and  the  WINS  New  York 
sales  staff,  has  become  an  account  executive  in 
the  Hoag-Blair  New  York  office. 

Sowell,  General  Manager, 
Elected  WLAC  Vice  President 

F.  C.  SOWELL,  general  manager  of  WLAC 
Nashville,  Tenn., 


has  been  elected  vice 
president  of  WLAC 
Inc.,  it  was  an- 
nounced last  week  by 
Paul  M.  Mountcas- 
tle,  chairman  of  the 
board.  Mr.  Sowell 
currently  is  celebrat- 
ing 25  years  in  the 
radio  industry.  Other 
officials  of  the  cor- 
poration are  Guil- 
ford Dueley  Jr., 
president,  and  Tru- 
man Ward,  director. 
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NEW  ORLEANS,  LA. 


Dodson  Named  to  New  Post 
In  WKY-AM-TV  Reassignment 

EUGENE  B.  DODSON,  director  of  radio  oper- 
ations at  WKY  Oklahoma  City,  has  been  ap- 
pointed assistant  stations'  manager  of  WKY- 
AM-TV,  P.  A.  Sugg,  manager  of  the  stations, 
announced  a  fort- 
night ago  in  a  series 
of  reassignments  at 
the  stations.  The  ap- 
pointments, which 
were  made  possible 
by  the  transfer  of 
personnel  to  WKY 
Radiophone  Co.'s 
newly  -  acquired 
W  S  F  A  -  AM  -  TV 
Montgomery,  Ala., 
are  as  follows: 
Robert  Olson,  oper- 
ations director  of 
WKY-TV;  Paul  O. 
Brawner,  operations  director  of  WKY;  John 
Haberlan,  national  sales  manager  of  WKY-TV 
John  Moler,  commercial  manager  of  WKY 
Carter  Hardwick,  local  sales  manager  of  WKY 
Joe  Jerkins,  production  supervisor  of  WKY-TV: 
Don  Cusenberry.  continuity  supervisor  of 
WKY-TV;  Leland  Batten,  stage  manager  of 
WKY-TV,  and  Maxine  Merris,  radio  traffic 
supervisor. 

James  to  Petry  Tv  Sales 

M.  B.  (MIKE)  JAMES',  television  and  radio 
timebuying  executive  of  Ted  Bates  &  Co., 
New  York,  today  (Monday)  joins  the  New 
York  sales  staff  of  the  television  department 
of  Edward  Petry  & 
Co.,  station  repre- 
sentatives. 

Mr.  James  has 
been  with  Bates 
since  December 
1953.  Among  ac- 
counts he  handled 
were  Brown  &  Wil- 
liamson Tobacco 
Co.,  one  of  the  larg- 
est users  of  spot  tv. 
During  1952  he  was 
timebuyer  at  Ruth- 
rauff  &  Ryan,  han- 
dling buying  for  all 
accounts  and  with  Dodge  and  American  Air- 
lines his  special  assignments. 

Donegan  to  WSMB  Sales  Post 

DENNIS  V.  DONEGAN,  former  banking  exec- 
utive and  most  recently  radio  station  account 
executive,  has  been  appointed  local  sales  man- 
ager of  WSMB  New  Orleans,  ABC  affiliate 
there.  John  R. 
O'Meallie,  vice  pres- 
ident and  general 
manager,  announced 
last  week.  Mr. 
Donegan,  a  New 
Orleans  native,  was 
at  one  time  secre- 
tary and  advertising 
manager  of  the  then 
New  Orleans  Brew- 
ing Co.  For  eight 
years  he  was  man- 
ager of  the  Banco 
Atlantida,  San  Ped- 
ro, Honduras,  and 
was  an  active  member  of  the  New  Orleans 
Board  of  Trade  while  engaged  in  banking  ac- 
tivities. 
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MR.  DONEGAN 


Page  96    •    March  14,  1955 


Broadcasting    •  Telecasting 


Henry  McNeil 

OR  HOT  TO  BE  INDEPENDENT  AT  46  ON  A  S350  INVESTMENT 


henever  I  hear  anyone  claiming 
that  big  business  is  bad  for  small  busi- 
ness. I  think  of  my  own  case. 

"Back  in  1932  I  leased  this  Union 
Oil  service  stauon  in  Venice,  California, 
with  S350  mv  wife  and  I  had  saved 


the  hard  way.  Now  at  46  I'm  finan- 
cially independent.  But  I'd  never  have 
made  it  so  soon  without  the  Union  Oil 
Company. 

"They  taught  me  how  to  buy.  How 
to  sell.  How  to  service.  Even  how  to 
hire  and  train  help,  and  keep  my  books. 

"They'd  spend  thousands  of  dollars 
perfecting  new  service  ideas,  then  pass 
'em  on  to  me  for  nothing. 

"Best  of  all,  people  practically  took 
Union's  gasoline  and  motor  oil  away 
from  me.  They  were  always  the  finest 
in  the  West. 

"Well,  business  was  so  good  I  had 
the  stauon  paid  for  by  1939.  Then  I 


YOU  ALWAYS  GET  THE  FRIENDLY  SMILE  AND  FAMOU: 


SERVICE  AT  MCNEIL  S 


started  buying  real  estate  around  it. 
Today  my  net  worth's  in  the  six  figures. 
The  children  are  through  college  and 


Union  Oil  is  a  typical  example. 
We're  the  45th  largest  manufacturing 
company  in  the  country,  with  over 
5350,000,000  volume  in  1954. 

But  of  this  $350,000,000,  the  lion's 
share — or  75% — is  spent  with  the  more 


on  their  own.  Marjorie  and  I  are  going 
to  travel  while  we're  still  young  enough 
to  enjoy  it.  But  believe  me — I'd  never 
have  done  half  so  well  if  I  hadn't  been  in 
business  with  big  business/" 

Henry  McNeil,  it  seems  to  us,  is  the 
kind  of  man  who  would  have  succeeded 
with  or  without  our  help.  But  his  point 
is  well  taken.  Big  business  does  help 
small  business. 


than  15,000  small  businesses  and  indi- 
viduals like  Henry  McNeil  with  whom 
we  do  business. 

YOUR  COMMENTS  ARE  INVITED.  Write: 

The  President.  Union  Oil  Company,  Union 
Oil  Building.  Los  Angeles  77,  California. 


Union  Oil  Company OF 


CALIFORNIA 


MANUFACTURERS  OF  ROYAL  TRITON.  THE  AMAZING  PURPLE  MOTOR  OIL 
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'PETER  PAN'  DRAWS  NATION'S  APPLAUSE 


STATION  PEOPLE 

Joe  Morris,  formerly  assistant  manager,  WOIC 
Columbia,  S.  C,  to  WAGS  Bishopville,  S.  C, 
as  managing  director. 

J.  Grant  Sandison  appointed  sales  manager, 
WiSN  Milwaukee. 


Bill  Carlier,  former- 
ly manager,  WRBC 
Jackson,  Miss.,  ap- 
pointed sales  man- 
ager, W  S  L I  -  TV 
there. 

Stanley  H.  Cham- 
bers, assistant  sales 
manager,  K  T  L  A 
(TV)  Los  Angeles, 
appointed  national 


MR.  SANDISON  SaleS  mana8er- 

Ted  Nelson,  promotion  manager,  KIMN  Den- 
ver, named  to  head  program  production  and 
promotion  depts.,  succeeding  Ronald  J.  McCoy, 
program  director,  who  moves  to  Intermountain 
Network,  Salt  Lake  City  (see  story,  page  103). 

Curt  Hoffman,  formerly  senior  producer,  KLZ- 
TV  Denver,  appointed  program  director, 
KFBB-TV  Great  Falls,  Mont.;  Paul  Rahders, 
KFBB  announcing  staff,  appointed  KFBB  pro- 
gram director. 

Don  St.  Thomas,  announcer,  KTNT  Tacoma, 
Wash.,  appointed  program  director. 

Martin  Bouhan,  program  director,  WOPA  Oak 
Park,  111.,  resigns  with  plans  unannounced. 


William  T.  Romaine,  public  service  director, 
WSAZ  Inc.   (WSAZ-AM-TV  Huntington,  W. 


MR.  ROMAINE  MR.  SHIMP 


Va.),  placed  in  charge  of  sales  research,  tv 
sales  dept.;  Bert  C.  Shimp  named  WSAZ  Inc. 
director  of  education,  public  service  and  public 
affairs. 


The  NBC-TV  two-hour  color 
spectacular  was  viewed  by  an 
estimated  65  million  persons, 
an  audience  it  was  estimated 
it  would  take  65  years  to  reach 
on  Broadway.  Newspapers 
heap  acclaim  on  the  show.  Re- 
peat may  be  due  around 
Christmas  time. 

NBC-TV  officials  were  highly  enthusiastic  last 
week  as  a  result  of  Monday's  color  spectacu- 
lar— a  two-hour  telecast  of  "Peter  Pan."  The 
network  had  only  to  record  the  wide  wave  of 
acclaim  which  followed  the  next  day  from 
radio-tv  and  theatre  critics  the  nation  over,  a 
thought  which  the  network  quickly  put  into 
action,  releasing  on  Wednesday  quotes  from 
nearly  two-dozen  newspaper  critics. 

The  New  York  Herald  Tribune  Wednesday 
morning  editorially  commented  that  "having 
put  on  'Peter  Pan'  so  brilliantly,  the  television 
industry  is  entitled  to  take  its  own  bows.  But 
it  should  remember  that  shows  of  this  type  set 
a  high  standard  for  the  future  and  serve  to 
whet  a  few  million  appetites  for  more  of  the 
same." 

The  Herald  Tribune  called  the  telecast  a 
"television  milestone"  and,  taking  note  of  the 
estimated  $450,000  budget  (including  time, 
talent  and  production),  said,  "but  oddly  enough, 
it  was  the  show's  imaginativeness  and  ingenuity, 
rather  than  its  lavishness,  that  accounted  for 
its  triumph."  The  newspaper,  noting  the  musi- 
cal was  fantasy  "not  an  extravaganza,"  said 
the  show's  success  "indicates  that  television  au- 
diences are  capable  of  as  intelligent  a  response 
as  theatre  audiences,  provided  they  are  treated 
with  the  same  respect." 

NBC-TV  estimated  that  65  million  persons 
— "the  greatest  audience  ever  assembled  to 
watch  any  event  on  a  single  network,"  viewed 
the  7:30-9:30  p.m.  EST  telecast,  live  on  95 
stations  (including  six  in  Canada)  and  via  kine- 
scope available  to  some  105  others.  NBC-TV 
said  51  stations  telecast  the  show  in  color.  The 
network  predicted  "final  surveys"  will  show  at 
least  20  million  homes  were  tuned  to  the  pro- 
gram. 

Dealers  of  the  Ford  Motor  Co.  and  RCA, 
co-sponsors  of  the  program,  and  various  NBC 
o&o's  and  affiliates  arranged  for  groups  to  see 
the  program  in  color.  Spectator  groups  in 
schools,  hospitals  and  various  public  places 


saw  the  special  telecast  in  color  and  there  was 
at  least  one  report  (in  Boston)  of  teachers 
assigning  the  program  as  the  only  homework 
for  the  day.  NBC  said  its  switchboard  was 
jammed  with  congratulatory  phone  calls,  while 
deliveries  of  telegrams  and  flowers  swamped 
the  network. 

The  tv  "Peter  Pan,"  the  first  fresh-off-Broad- 
way  production  to  be  seen  intact  on  the  na- 
tion's home  screens,  may  appear  again  about 
Christmas  time,  it  was  reported.  The  reported 
desire  for  a  repeat  was  stimulated  by  the  gen- 
eral ovation  which  greeted  the  show,  it  was 
said. 

NBC-TV  spokesmen  admitted  a  repeat  of 
the  show  at  the  end  of  the  year  was  possible  be- 
cause the  network  has  an  option  on  Mary  Mar- 
tin's reappearance  in  the  leading  role  "if  she's 
willing  and  available,"  and  has  stored  the  set- 
tings, including  the  complicated  aerial  equip- 
ment necessary,  which  can  be  used  again. 

About  $150,000  of  the  show's  cost  was  for 
time.  The  "Peter  Pan"  company  received  $225,- 
000  for  the  performance  which  originated  from 
NBC-TV's  vast  Brooklyn  color  studio.  It  was 
reported  Miss  Martin  may  have  received  as 
much  as  $50,000  for  the  two-hour  show,  and  in 
any  event  she  was  said  to  have  received  the 
largest  sum  ever  paid  an  actor  for  a  com- 
parable live  tv  performance. 

The  play  also  was  one  of  the  most  expensive 
products  in  the  legitimate  theatre.  The  com; 
pany  originally  played  four  weeks  in  San  Fran- 
cisco, eight  in  Los  Angeles  and  was  on  Broad- 
way from  Oct.  20,  1954,  to  last  Feb.  26.  Be- 
cause of  the  show's  high  cost,  plus  the  compli- 
cated staging,  a  road  run  was  deemed  imprac- 
tical to  the  play  producers.  The  problem  of 
financing  and  audience  coverage  was  solved  by 
tv.  It  was  noted  the  cost  factor  did  not  per- 
mit the  play  to  break  even  on  its  Broadway 
run.  NBC-TV  estimated  Miss  Martin  would 
have  had  to  play  for  65  years  on  Broadway  to 
reach  the  Monday  night  audience. 

WINCHELL  AND  ABC 
TO  END  CONTRACT 

Commentator    says  action 

stemmed  from  disagreement 

over  finances  and  loophole  in 

his  libel  protection  insurance. 

WALTER  WINCHELL,  news  commentator 
and  broadway  columnist,  will  leave  ABC  no 
later  than  next  Dec.  25,  and  perhaps  much 
sooner. 

Mr.  Winchell  said  Thursday  he  had  requested 
and  had  received  from  ABC  a  release  from  a 
contract  reportedly  paying  him  annually  an 
amount  in  the  six  figures  for  his  weekly  simul- 
cast (Sunday,  9-9:15  p.m.  EST). 

Although  Mr.  Winchell  stipulated  the  con- 
tract would  be  terminated  Dec.  25,  he  also 
noted  that  he  will-  attempt  to  gain  agreement 
from  his  two  sponsors,  American  Safety  Razor 
Co.  and  Bayuk  Cigars  Inc.  (alternate  week 
sponsorship),  to  have  the  contract  canceled  in 
June,  when  it  is  up  for  renewal  or  option,  or  if 
possible  even  sooner. 

The  New  York  Daily  Mirror,  which  publishes 
Mr.  Winchell's  syndicated  column,  quoted  him 
as  saying  he  had  received  an  offer  from  NBC- 
TV  to  produce  television  shows.  The  paper  re- 
ported him  as  saying  he  had  organized  Broad- 
way Stars  Inc.  some  time  ago  with  the  idea  of 
producing  live  and  filmed  broadway  shows  on 
a  program  of  his  own  and  that  he  had  now  put 
the  plan  into  effect.    NBC,  he  was  quoted,  was 
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tion  of  our  product  on  your  programs,  we  Tape,  or  "Scotch"  Brand  Magnetic  Tape,  etc., 
ask  that  you  respect  our  registered  trade-  please  just  say  cellophane  tape  or  magnetic 
mark.  If  it  is  impossible  for  you  to  use  the  full      tape.  Thank  you  for  your  cooperation. 


MINNESOTA  MINING  AND  MANUFACTURING  COMPANY 

St,  - 
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ALL  RIGHT  — 

Let's  Talk  About  Storecards! 


Perhaps  you  have  seen, 
recently,  railroad  adver- 
tising featuring  a  trans- 
portation scorecard.  You 
might  like  now  to  see 
another  transportation 
scorecard,  filling  in  some 
noticeable  gaps  in  the 
railroad  chart. 


An  extensive  and  expensive  railroad 
propaganda  campaign  has  led  people 
to  believe  that  federal  regulation  of 
railroads  was  initiated  solely  because 
they  were  a  monopoly.  Monopolies 
can  act  against  the  public  interest  and 
must  be  controlled.  But  the  record 
also  shows  that  railroad  competitive 
practices  made  regulation  imperative 
— not  only  in  the  interest  of  the  ship- 
per and  consumer  but  to  protect  the 
railroads  against  themselves. 
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American  Tracking  Industry 

American  Trucking  Associations  •  Washington  6,  D.C. 
IF   YOU'VE   GOT   IT,   A   TRUCK   BROUGHT  IT! 
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'Peter  Pan'  Rates  48 

TRENDEX.  reporting  on  15  maior  cities, 
said  last  week  NBC-TVs  7:30-9:30  p.m. 
EST  "Peter  Pan*'  telecast  Monday  had  a 
rating  of  48,  which  it  said  was  larger 
than  the  highest  Trendex  rating  in  Feb- 
ruary. Trendex  also  noted  that  two  of 
CBS-TVs  programs  competing  against 
the  spectacular  during  that  hour — /  Lore 
Lucy  (9-9:30  p.m.  ~EST)  and  Talent 
Scouts  (8:30-9  p.m.  EST)— pulled  26.1 
and  22.1.  respectively. 


the  first  to  offer  him  a  contract  Thursday  night. 

The  report  was  not  immediately  confirmed  by 
NBC.  which  had  no  comment  Friday  morning. 

Mr.  WinchelTs  column  in  the  Friday  Mirror, 
in  the  form  of  a  letter  to  him  from  his  girl  Fri- 
day, referred  to  the  split  with  ABC  thus:  ""Happy 
news:  your  request  to  be  released  from  all  con- 
tracts with  the  ABC  network  has  been  "regret- 
fully accepted/  effective  not  later  than  Dec. 
25th." 

Mr.  Winchell  explained  that  the  association 
with  ABC  was  being  ended  because  of  disagree- 
ment over  finances  and  what  he  considered  to 
be  loopholes  in  a  SI  million  insurance  policy 
which  was  supposed  to  protect  him  against 
libel  actions. 

After  Mr.  WinchelTs  announcement  Thurs- 
day night.  Robert  E.  Kintner.  ABC  president, 
said  the  network  regretted  the  termination. 

He  said:  "An  honest  disagreement  in  our 
relations  could  not  be  resolved  and  ABC  felt 
its  long  and  mutually  beneficial  association  with 
Mr.  Winchell  required  consent  to  his  request 
for  a  release  from  his  ABC  contract  effective 
Dec.  25.  1955.  or  sooner  if  contractual  details 
mO  permit." 

Mr.  Winchell,  who  last  December  started  his 
23d  year  with  ABC  Radio  the  began  on  ABC- 
TV  in  October  1952 1.  said  he  had  been  notified 
that  the  network's  board  of  directors  had  agreed 
Wednesday  to  release  him  from  his  lifetime 
contract. 

Mr.  Winchell  said  that  while  he  had  not  yet 
made  his  plans,  he  expected  to  stay  on  the  air, 
either  independently  or  with  some  other  net- 
work. 

Had  Asked  Contract  Revisions 

According  to  the  commentator,  he  had 
asked  Mr.  Kintner  last  month  to  revise  his  con- 
tract so  as  to  improve  his  earnings  and  to  pro- 
vide him  with  a  foolproof  insurance  policy 
against  libel  actions.  On  Tuesday.  Mr.  Winchell 
reportedly  appealed  for  his  release  directly  to 
Leonard  Goldenson.  president  of  American 
Broadcasting-United  Paramount  Theatres  Inc., 
ABC  parent  company. 

Mr.  Winchell,  in  alluding  to  NBC's  "offer," 
■ndicated  he  might  seek  to  take  his  current 
sponsors  with  him. 

Reportedly.  Mr.  Winchell  currently  receives 
S520.000  annually  for  his  program.  The 
columnist  charged  that  an  official  had  refused 
him  10,000  shares  of  ABC  stock  in  exchange 
I  for  a  cut  in  salary  after  allegedly  having  prom- 
ised to  do  so.  Mr.  Winchell  said  he  was  "un- 
happy" over  the  end  of  his  ABC  relationship. 

Mr.  Winchell  said  that  he  discovered  only 
recently — after  an  S800.000  action  brought 
against  him  by  two  men  to  whom  he  had  re- 
ferred as  "cancer  racketeers"  was  thrown  out 
of  court  in  New  York  [At  Deadline.  Feb.  14] 
— that  ABC  regarded  the  coverage  in  his 
insurance  contract  against  libel  as  the  insurance 
company's  obligation  rather  than  that  of  the 
network.  He  said  he  had  asked  ABC  for  a  con- 
tract to  give  him  network  protection  or  release 
him. 

No  reference  was  made  in  either  Mr.  Win- 


chelTs statements  nor  in  ABC's  comment  to  the 
commentator's  figuring  in  a  Senate  Banking 
Committee  inquiry  of  the  stock  market  during 
which  it  was  said  that  Mr.  Winchell  broadcast 
a  stock  market  tip  on  Jan.  9  which  produced 
the  greatest  deluge  of  orders  in  stock  exchange 
history  [At  Deadline.  March  7]. 

MORE  COLOR  SHOWS 
EXPECTED  IN  FALL 

Increased    color  sponsorship, 

snowballing    color    set  sales 

also  foreseen  in  near  future, 

Eiges  says  in  Columbus. 

NBC-TV  hopes  to  increase  its  color  schedule 
in  the  fall  season.  Sydney  H.  Eiges.  NBC  vice  ' 
president  in  charge  of  press,  said  last  week. 

Mr.  Eiges  discussed  color  tv  after  a  special 
viewing  of  NBC-TVs  colorcast  of  Peter  Pan 
Monday  for  the  Columbus.  Ohio.  Chamber  of 
Commerce's  Advertising  Club,  one  of  many  such 
viewing  parties  held  in  various  parts  of  the 
country. 

Mr.  Eiges  predicted  among  other  things: 

•  Color  tv  "will  experience  an  even  faster 
snowballing  expansion  than  black-and-white 
television,  which  now  boasts  a  circulation  of 
almost  33  million  receivers." 

•  Color  tv  will  become  the  "major  broadcast 
medium  of  the  future,  eventually  supplanting 
black-and-white  television  as  the  basic  televi- 
sion service." 

•  NBC  will  encourage  more  advertisers  to 
come  into  color,  thus  permitting  further  expan- 
sion of  color  schedules. 

•  By  the  end  of  1960.  10  million  color  sets  ! 
will  have  been  installed  in  U.  S.  homes. 

•  Advertisers  will  enter  color  tv.  realizing 
that  it  is  the  tool  with  which  they  can  "accentu- 
ate their  leadership,  enhance  their  prestige,  re- 
vitalize their  merchandising  and  create  dealer 
and  distributor  excitement." 

Mr.  Eiges  also  discussed  the  brand  identi- 
fication factor  in  color  tv,  noting  that  frequently 
it  is  color  (in  package  design  )  alone  which  moti- 
vates a  housewife  to  reach  for  one  brand  in 
preference  to  another.  Home  and  fashion  prod- 
ucts will  be  affected  greatly  by  color  tv,  and  it 
"may  yet  establish  great  nationally  known  brand 
names  in  clothing,  something  not  yet  common,"  1 
Mr.  Eiges  said. 

He  said  NBC  now  has  facilities  capable  of 
originating  60  hours  of  color  programming  per 
month,  a  volume  that  will  be  increased  on 
March  27  when  NBC's  new  S3. 5  million  color 
studio  is  opened  in  Burbank,  Calif. 

More  than  150  stations  coast-to-coast  (in- 
cludes NBC  and  CBS)  are  transmitting  network 
programs  locally  in  color,  he  said,  estimating 
that  more  than  90^  of  all  American  tv  homes 
are  now  within  range  of  color  service.  Although 
there  now  are  only  about  15.000  color  sets  in 
existence,  he  said,  circulation  at  this  stage  of 
development  "just  does  not  tell  the  story  of  its 
[color's]  impact  upon  the  audience  and  its  bene- 
fits for  pioneer  users." 

Former  CBS  Executive  Dies 

EDD  JOHNSON,  48,  former  CBS  news  editor, 
was  reported  killed  in  a  plane  crash  in  Mexico 
last  Tuesday.  In  the  early  part  of  World  War 
II.  Mr.  Johnson  was  in  charge  of  CBS  Radio's 
shortwave  listening  post  where  newsmen  picked 
up  broadcasts  from  countries  throughout  the 
world.  When  he  left  CBS.  Mr.  Johnson  joined 
the  Office  of  War  Information,  a  wartime  gov- 
ernment agency.  At  the  time  of  his  death,  he 
was  on  vacation  from  his  post  at  the  San  Fran- 
cisco ( C alif . )  Chronicle. 
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COLD  CASH: 

BUY  CESAR  ROMERO... 

always  a  big  name— now  even  bigger! 
(Current  top-budget  motion  pictures,  plus 
high-rated  tv  appearances  prove  it) 

IN  PASSPORT  TO  DANGER... 

a  high-tension  series  of  world-wide 
adventure . . . 

TO  SELL  YOUR  PRODUCT 

to  his  vast  ready-made  audience!  Other 
top  advertisers  are  selling  their  products 
with  this  show.  Why  don't  you? 


CESAR  ROMERO,  starring  in  ..  . 


SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y. 

CHICAGO  •  ATLANTA  ■  HOLLYWOOD  >  DALLAS 


Broadcasting 


Telecasting 


March  14,  1955    •    Page  101 


NETWORKS 


NBC  RADIO  NEW  BUSINESS  UP  165% 


Gross  business  in  new  billings 
jumped  to  $16  million  from 
$6  million,  Robert  Sarnoff,  ex- 
ecutive vice  president,  reports. 

AS  EVIDENCE  of  the  "revitalization  of  na- 
tional radio"  at  NBC  [B»T,  March  7],  Robert 
W.  Sarnoff,  the  network's  executive  vice  presi- 
dent, last  week  announced  that  gross  billings 
for  all  new  business  signed  by  NBC  Radio  dur- 
ing 1954  represented  a  165%  increase  over 
new  business  for  1953. 

Pointing  out  that  gross  billings  of  new  busi- 
ness had  risen  from  $6,165,000  in  1953  to 
$16,116,000  in  1954,  Mr.  Sarnoff  declared: 

"This  165%  upswing  in  new  radio  business 
not  only  bolsters  our  belief  that  more  and 
more  advertisers  can  be  brought  into  the  me- 
dium, but  it  also  indicates  a  vote  of  confidence 
by  advertisers  in  the  work  that  has  been  done 
in  the  past  year  to  adapt  our  network  radio 
service  to  the  requirements  of  the  television 
age. 

"We  have  consistently  believed  that  huge 
blocks  of  audiences  are  continuing  to  use  radio. 
And  this  substantial  increase  in  new  business 
indicates  that  more  and  more  advertisers  share 
our  belief  and  intend  to  capitalize  on  radio's 
values." 

Advertisers  who  purchased  new  time  on 
NBC  Radio  during  1954  were: 

Dodge  Div.,  Chrysler  Corp.;  Pharmaco  Inc.; 
d-Con  Co.,  Sona  Div.;  Oldsmobile  Div.,  Gen- 
eral Motors  Corp.;  Lever  Bros.;  Mytinger  & 
Casselberry  Inc.;  Toni  Co.;  Mars  Inc.;  W.  P. 
Fuller  Co.;  General  Foods  Corp.;  Merit  Plan 
Insurance  Co.;  National  Life  &  Accident  In- 


surance Co.;  Quaker  Oats  Co.;  Texas  Co.; 
Buick  Motor  Div.,  General  Motors  Corp. 

Travelers  Insurance  Co.;  Gillette  Safety 
Razor  Co.;  Nash-Kelvinator;  Carter  Products 
Inc.;  Lewis-Howe  Co.;  Liggett  &  Myers  To- 
bacco Co.;  Plymouth  Motor  Corp.;  Kiplinger; 
Prudential  Insurance  Co.;  Radio  Corp.  of 
America;  Hudnut  Sales  Co.;  American  Dairy 
Assoc.:  White  King  Soap;  Miles  Laboratories; 
Murine  Coast  Fisheries;  Reson  Sales. 

Armour  &  Co.;  Crosley  Div.,  Avco  Corp.; 
Rexall  Drugs;  Curtis  Publishing  Co.;  Brown 
&  Williamson  Tobacco  Co.;  Rhodes  Pharmacal; 
General  Motors  Corp.;  Q-Tips;  Allis-Chalmers 
Manufacturing  Co.;  Allstate  Insurance  Co.; 
American  Motors  Co.;  Webster  Products;  Doe- 
skin Products  Co.;  Vitamin  Corp.;  Calgon 
Inc.;  Frawley  Manufacturing  Co.;  Crowell- 
Collier  Publishing  Co.:  Harian  Publication 
Co. 

CBS-TV  Adds  Five  Stations 
To  Extended  Market  Plan 

CBS-TV  has  added  five  more  stations  to  its 
Extended  Market  Plan  which  is  designed  to 
extend  network  tv  to  small-market  stations, 
Herbert  V.  Akerberg,  the  network's  vice  presi- 
dent in  charge  of  station  relations,  said  last 
week. 

With  the  addition  of  these  stations  to 
the  plan,  the  EMP  station  list  now  totals  20, 
Mr.  Akerberg  said.  All  except  one  station 
are  vhf's. 

Stations  and  effective  dates  of  their  EMP 
affiliation  are  KLFY-TV  Lafayette,  La.  (ch.  10), 
July  I;  WFLB-TV  Fayetteville,  N.  C.  (ch.  18), 
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5:30  to  5:45  P.M.  Sweet  talking 
mistress  of  ceremonies  and  selling. 


MR.  FRANCIS 


Aug.  1;  KTVO-TV  Ottumwa,  Iowa  (ch.  3), 
Aug.  1;  KOTA-TV  Rapid  City,  S.  D.  (ch.  3), 
June  1,  and  WJDM-TV  Panama  City,  Fla. 
(ch.  7),  immediately. 

KLFY-TV  is  owned  by  Camellia  Broad- 
casting Co.  and  William  Patton  is  general  man- 
ager. L.  W.  Allex  is  executive  vice  president  of 
WFLB-TV,  which  is  owned  by  Fayetteville 
Broadcasting  Inc.  James  Conroy  is  president 
of  KBIZ  Inc.,  operator  of  KTVO-TV.  Black 
Hills  Broadcasting  Co.  is  licensee  of  KOTA-TV 
and  Mrs.  Helen  Duhamel  is  president.  J.  D. 
Manly  is  president  of  WJDM-TV. 

ABC  NAMES  FRANCIS 
TO  TV  SALES  POST 

PROMOTION  of  Vincent  A.  Francis,  general 
sales  manager,  KGO-AM-TV  San  Francisco, 
to  the  newly-created  position  of  sales  man- 
ager for  the  ABC  Television  Network's  Western 
Div.,  was  announced 
last  week  by  Slocum 
Chapin,  vice  presi- 
dent in  charge  of 
sales  for  ABC-TV. 
KGO-AM-TV  are 
ABC  owned  and  op- 
erated stations. 

Mr.  Francis, 
whose  new  assign- 
ment becomes  effec- 
tive  tomorrow 
(Tuesday),  joined 
ABC  in  1947  as 
local  sales  represent- 
ative for  KGO  and 
subsequently  was  promoted  to  ABC  network 
sales  representative  and  then  sales  manager  of 
KGO.  In  May  1949,  when  KGO-TV  began 
operation,  he  was  appointed  sales  manager  of 
the  tv  outlet,  a  post  he  filled  until  August  1954, 
when  he  became  sales  manager  for  both  sta- 
tions. 

200  Use  Co-op  Advertising 
On  Seven  NBC  Radio  Shows 

COOPERATIVE  sponsorship  by  200  advertisers 
for  seven  programs  on  112  stations  affiliated 
with  NBC  Radio  was  announced  last  week  by 
Lud  Simmel,  manager  of  cooperative  program 
sales  at  NBC. 

The  programs  which  are  available  for  spon- 
sorship on  a  local  basis  in  each  market  are: 
World  News  Roundup,  Pauline  Frederick  Re- 
porting, Alex  Dreier—Man  on  the  Go,  the 
second  edition  of  Morgan  Beatty — News  of  the 
World  (11  p.m.  EST  in  eastern  and  central 
states  only),  H.  V.  Kaltenborn,  Grand  Ole 
Opry  and  Three-Star  Extra. 

Mr.  Simmel  reported  that  banks  are  the 
leading  users  of  cooperative  shows  with  39 
financial  institutions  sponsoring  NBC  co-op 
news  shows  in  their  own  localities.  Automobile 
dealers  constitute  another  large  group,  Mr. 
Simmel  said,  with  32  of  them  using  NBC 
cooperative  programs. 

The  advertisers  include,  among  others,  17 
appliance  dealers,  17  food  processors  and  deal- 
ers, 16  building  supply  and  hardware  dealers, 
15  fuel  dealers  and  13  real  estate  and  insurance 
companies. 

AB-PT  Sets  Dividends 

BOARD  OF  DIRECTORS  of  American  Broad 
casting-Paramount  Theatres  Inc.  has  declared 
quarterly  dividends  of  25  cents  per  share  on 
outstanding  preferred  and  25  cents  per  share  on 
outstanding  common  stock,  it  was  announced 
last  week  by  Leonard  H.  Goldenson,  president. 
The  dividends  are  payable  April  20  to  stock- 
holders of  record  March  25. 
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IMN  Appoints  Moyer,  McCoy 
To  Sales,  Production  Posts 

HOLLY  MOYER,  formerly  general  sales  man- 
ager of  the  Great  Western  Network,  Salt  Lake 
City,  has  been  appointed  national  advertising 
manager  of  the  Denver  branch  of  the  Inter- 
mountain  Network,  effective  today  (Monday), 
Lynn  Meyer,  IMN  president,  has  announced. 
Mr.  Meyer  also  announced  the  appointment  of 
Ronnie  McCoy  of  IMN's  KIMN  Denver  as 
head  of  network  production,  effective  tomor- 
row (Tuesday). 

Mr.  Moyer  was  for  many  years  sales  man- 
ager of  KFEL,  predecessor  of  KIMN,  and 
later  was  an  account  executive  with  KNX  Los 
Angeles. 

Mr.  McCoy,  who  will  be  in  charge  of  pro- 
duction of  all  shows  originating  from  Salt  Lake 
City,  will  additionally  handle  a  number  of 
entertainment  assignments  for  IN's  KALL 
there. 

'Spectacular1  to  Inaugurate 
NBC's  Color  City  March  27 

DEDICATION  of  NBC's  Color  City  in  Bur- 
bank,  Calif.,  will  be  marked  with  a  90-minute 
"spectacular"  March  27  entitled  Entertainment, 
1955.  The  show,  scheduled  for  7:30-9  p.m. 
EST,  will  star  Milton  Berle,  Dinah  Shore  and 
Judy  Holliday,  with  Fred  Allen  as  master  of 
ceremonies. 

The  program  will  originate  from  the  NBC 
Burbank  studios  with  remote  cut-ins  from  New 
York  City.  Color  City  brings  NBC's  invest- 
ment in  Burbank  studios  to  a  total  of  approxi- 
mately $7  million  expended  since  1951,  a  net- 
work spokesman  said.  With  the  completion  of 
the  project,  the  Burbank  operation  will  cover 
55,900  square  feet  of  studios,  dressing  rooms, 
technical  facilities,  warehouse  space  and  scene 
development  area.  The  new  color  studio  is  re- 
portedly the  first  to  be  built  specifically  for 
color  telecasting. 

Entertainment,  1955  will  be  devoted  to  the 
various  phases  of  legitimate  theatre,  opera, 
nightclubs,  radio,  records,  popular  and  classical 
music  and  motion  pictures.  A  tribute  to  night- 
|  clubs  as  a  training  ground  for  fresh  new  talent 
will  be  paid  during  the  90-minute  variety  show. 
Mr.  Berle  will  appear  as  a  representative  of  tv 
comedy.  Miss  Shore  will  make  an  appearance 
and  sing  in  a  staged  recording  session.  In  con- 
nection with  the  motion  picture  phase  of  the 
show,  Ralph  Edwards,  host  of  This  Is  Your  Life, 
will  interview  Adolph  Zukor  of  the  movie  in- 
dustry and  excerpts  of  three  unreleased  Para- 
mount pictures  will  be  shown. 

Mr.  Allen,  in  addition  to  serving  as  m.c,  will 
appear  in  a  capsule  version  of  one  of  Dennis 
Day's  radio  shows  in  tribute  to  network  radio 
and  also  will  recreate  some  of  the  highlights 
of  Allen's  Alley  which  were  featured  on  his 
old  radio  show,  Town  Hall  Tonight. 

CBS  Radio  Signs  Gary  Crosby 

SIGNING  of  Gary  Crosby,  son  of  Bing  Cros- 
by, to  an  exclusive  CBS  Radio  contract  was 
announced  last  week  by  Guy  della  Cioppa, 
CBS  Radio  vice  president  in  charge  of  network 
programs  in  Hollywood.  Mr.  Crosby  will 
begin  work  today  (Monday)  as  a  member  of 
the  cast  of  the  Tennessee  Ernie  Show  (Mon.- 
Wed.-Fri.,  7-7:30  p.m.  EST). 

Additionally,  Mr.  della  Cioppa  said,  it  is 
planned  to  have  Mr.  Crosby  star  in  the  new  pro- 
gram, to  be  launched  within  a  few  months, 
titled  Gary  Crosby  Show.  He  also  will  make 
occasional,  exclusive  guest  appearances  on 
CBS-TV. 


MR.  MOYER 


MR.  McCOY 


POLITICAL  CONVENTIONS 
MAY  GET  EQUAL  COVERAGE 

On-the-spot  industry  inspec- 
tion team  finds  hall  facilities 
satisfactory,  but  availability 
of  housing  accommodations 
and  equipment  still  presents 
difficult  problems. 

RADIO-TV  facilities  for  network  coverage  of 
the  Republican  national  convention  to  be  held 
in  August  1956  in  San  Francisco  may,  after  all, 
measure  up  to  those  in  Chicago  where  the 
Democrats  will  hold  their  own  convention  a 
week  or  so  earlier. 

This  general  report  was  brought  back  by  a 
network  delegation  returning  last  week  from 
an  on-the-spot  inspection  of  San  Francisco's 
Cow  Palace  where  the  GOP  has  scheduled  its 
convention. 

While  hall  facilities  were  reported  to  be  satis- 
factory, including  space  for  construction  of 
studio  booths  for  separate  network  highlight 
pickups  as  distinguished  from  the  pooled  floor 
coverage,  hotel  accommodations  may  present  a 
difficult  problem,  the  delegation  discovered. 

Lines  and  transportation  were  considered  at 
par,  but  still  unresolved  is  whether  equipment 
will  be  available  on  the  coast  to  permit  dupli- 
cate (Chicago  and  San  Francisco)  set-ups.  Such 
a  situation  would  alleviate  to  an  extent  the  cost 
factor.  As  of  a  few  weeks  ago  the  networks 
expected  an  additional  $1  million  in  the  shared 
convention  coverage  cost  because  of  the  con- 
ventions being  located  in  cities  so  far  apart.  A 
duplicate  set-up  will  require  only  a  shift  of  per- 
sonnel from  Chicago  to  San  Francisco,  but  if 
equipment  must  be  taken  out  of  Chicago  and 
transported  to  California  the  problem  will  be 
complicated  because  of  cost  and  the  short  time 
available.  Another  factor  is  the  anticipation 
that  some  color  would  be  used. 

The  partial  verdict  of  the  network  delegation 
clashed  in  part  with  a  position  taken  last  week 
by  Paul  Butler,  Democratic  National  Com- 
mittee chairman.  Appearing  on  NBC-TV's  To- 
day show,  Mr.  Butler  said  his  party  would  have 
an  advantage,  primarily  because  of  better  tv 
coverage  possible  in  Chicago. 

Meeting  in  San  Francisco  were:  ABC — 
Thomas  Velotta,  vice  president  and  administra- 
tive officer  for  news,  special  events,  sports  and 
public  affairs,  and  Bill  Trevarthen,  director  of 
engineering  operations;  DuMont  —  Rodney 
Chipp,  director  of  engineering,  and  Werner 
Michel,  executive  producer;  CBS  Inc. — Sig 
Mickelson,  vice  president  in  charge  of  news 
and  public  affairs;  CBS-TV— R.  G.  (Tommy) 
Thompson,  director  of  technical  operations; 
NBC — Davidson  Taylor,  vice  president  in 
charge  of  public  affairs,  and  George  McElrath, 
director  of  technical  operations,  and  MBS — 
Milton  Burgh,  director  of  news  and  special 
events. 


RACKET  SQUAD 


RENEWED  BY 


NINE  OUT  OF  TEN 


SPONSORS! 

It  must  be  good !  After  just  10  months 
in  syndication,  Racket  Squad  has 
90%  renewals  from  a  wide  variety 
of  big-time  advertisers,  including 
brewers,  oil  companies,  appliance 
manufacturers,  chain  stores,  etc.  No 
wonder  .  .  .  look  at  the  ratings  and 
share-of-audience  (ARB,  Dec.  '54): 

Columbus  17.7  47.3°0  share 
Dayton  20.0        59.5%  share 

Seattle  21.5       31.6%  share 

First-run  markets  are  still  available, 
too.  But  act  fast! 
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 MANUFACTURING  

FORECAST:  DOUBLED  ELECTRONICS  INCOME 


Keystone  Adds  Nine  Stations 

KEYSTONE  Broadcasting  System  has  an- 
nounced the  addition  of  nine  new  affiliates, 
bringing  its  roster  of  stations  to  805.  New 
clients  are  the  following:  WEPG  South  Pitts- 
burg and  WDKN  Dickson,  both  Tenn.;  KWNA 
Winnemucca,  Nev.;  KTCB  Maiden,  Mo.; 
WELY  Ely,  Minn.;  WHMP  Northampton, 
Mass.;  WBRT  Bardstown,  Ky.;  KNCK  Con- 
cordia, Kan.,  and  WBTO  Linton,  Ind.  Addi- 
tions were  announced  by  Blanche  Stein,  KBS 
station  relations  director. 

NBC  to  Simulcast  Awards 

NBC  will  simulcast,  for  the  third  consecutive 
year,  the  annual  awards  ceremony  of  the 
Academy  of  Motion  Picture  Arts  &  Sciences, 
March  30,  10:30  p.m.-midnight  (EST).  Spon- 
sor is  General  Motors'  Oldsmobile  Div. 
The  program  will  originate  from  the  Pantages 
Theatre  in  Los  Angeles. 

NETWORK  PEOPLE 

C.  J.  Kreidler,  sales  staff,  KDYL  Salt  Lake  City, 
named  account  executive,  Great  Western  Ra- 
dio Network,  headquartered  at  KDYL,  suc- 
ceeding Holly  Moyer. 

Clark  Roberts,  reporter,  former  Los  Angeles 
Daily  News,  to  CBS-TV  Hollywood  as  unit 
publicist  and  feature  writer. 

Samuel  Chotzinoff,  music  consultant,  NBC,  and 
producer,  NBC  Opera  Theatre,  author  of  book, 
"A  Lost  Paradise." 

Neil  Strawser,  newsman,  CBS  Washington, 
father  of  boy,  John  Christian,  March  5. 


Sylvania's  Harrison  says  the 

industry's  annual  revenue  will 

be  $20  billion  in  10  years. 

THE  ELECTRONICS  industry  in  the  U.  S. 
will  more  than  double  its  annual  revenues 
(from  $9  billion  to  $20  billion)  within  the  next 
decade,  W.  Benton  Harrison,  Sylvania  Electric 
Products  Inc.  vice  president  for  finance,  said 
Thursday. 

Mr.  Harrison,  describing  electronics  to  a 
meeting  of  the  Financial  Analysts  of  Philadel- 
phia as  the  world's  fastest  growing  major  indus- 
try, said  tv  and  radio  broadcast  revenues  of 
$1.4  billion  last  year  will  show  a  slight  in- 
crease this  year.  By  1958-60,  he  predicted 
revenues  at  the  $3  billion  level,  and  at  the 
end  of  10  years,  more  than  $5  billion. 

Tv  rapidly  is  approaching  the  point  of  sat- 
uration in  U.  S.  homes,  he  said,  noting  that 
nearly  70%  of  the  current  46.6  million  radio 
homes  already  have  tv.  Set  obsolescence  and 
wearout,  increased  number  of  new  families  and 
new  homes  and  the  coming  era  of  second-set 
tv  homes  are  working  to  keep  sales  up,  he  said. 

Mr.  Harrison  pegged  the  number  of  color 
sets  which  will  be  produced  this  year  at  "no 
more  than  150,000,"  with  about  100,000  of 
these  sold  to  the  public. 

More  optimistic  was  his  anticipation  for 
color  sales  to  boom  in  the  future,  estimating 
it  is  probable  that  34%  of  all  tv  sets  produced 
in  the  1958-60  period  will  be  color  sets  and 
that  the  percentage  will  climb  to  61%  in  1964. 

He  said  ".  .  .  Color  is  on  the  way,  but 
.  .  .  it  will  be  at  least  six  years"  before  color 


production  matches  black-and-white. 

Mr.  Harrison,  looking  at  tv's  potential,  said 
1954  was  tv's  biggest  year  to  date  with  7.3 
million  sets  sold  and  dollar  volume  of  factory 
sales  at  $1.05  billion.  His  estimates:  for  1955, 
6.4  million  sets  to  be  sold  with  factory-door 
value  around  the  billion-dollar  mark;  for  1958- 
60,   combined   monochrome   and   color,   6.9  ;j 
million  sets  to  be  sold  (average  per  year)  with  i 
dollar  volume  about  $1.2  billion  per  year;  atj 
end  of  decade,  7.4  million  sets  to  be  sold  at  5 
factory  price  level  of  $1.5  billion. 

Radio's  potential  also  scored  high  in  Mr.I 
Harrison's  talk.  He  noted  that  in  1954  6.4  mil-| 
lion  sets  were  sold  for  volume  of  about  $136.51 
million.  He  estimates:  1955,  seven  million  a 
sets  to  be  sold  for  $147  million  volume;! 
1958-60  period,  average  7.8  million  sets  to  bej 
sold  per  year,  grossing  annual  average  of  $1481 
million;  by  1964,  8.5  million  radios  at  $1621 
million  level. 

In  a  separate  breakdown  of  automobile  ra-  ' 
dios,  Mr.  Harrison  reported  4.1  million  sets, 
totaling  $103  million,  were  sold  last  year. 
Future  expectations:  1955,  4.3  million  sets  at 
$107.5  million;  1958-60,  average  4.8  million 
sets  per  year  with  $120  million  volume  each 
year;  by  1964,  5.6  million  sets  at  total  volume 
of  $140  million. 

Sylvania  Sales  Dip  4%  in  '54; 
Net  Income  Is  Level  With  '53 

SYLVANIA  Electric  Products  Inc.,  New  York, 
reported  last  week  that  net  sales  in  1954  totaled 
$281,641,987,  which  was  4%  below  the  1953 
record-breaking  volume  of  $293,267,408  but 
20%  above  1952  sales  of  $235,023,437. 

In  his  annual  report  to  stockholders,  Don  G. 
Mitchell,  board  chairman  and  president,  noted 
that  1954  net  income  of  $9,480,941  was  "vir- 
tually level"  with  1953  earnings  of  $9,536,181 
and  was  36%  higher  than  the  1952  profit  of 
$6,960,625.  He  added  that  after  provision  for 
dividends  on  the  $4.40  and  $4.00  preferred 
stock,  1954  net  income  was  equal  to  $2.92  per 
share  of  common  stock  on  2,827,390  shares 
outstanding  on  Dec.  31. 

Anti-Trust  Charges 
Denied  by  Philco  Corp. 

PHILCO  Corp.  has  denied  the  charges  of  vio- 
lating  the  Sherman  and  Clayton  anti-trust  acts 
which  the  U.  S.  government  leveled  against 
it  in  the  U.  S.  District  Court  for  the  Eastern 
District  of  Pennsylvania  on  Dec.  15,  1954 
[B»T,  Dec.  20,  1954]. 

The  government  in  its  civil  suit  alleged  that 
Philco  was  disobeying  the  law  when  it  re- 
quired wholesale  distributors  to  sign  contracts 
agreeing  not  to  sell  or  ship  Philco  products  to 
retailers  outside  their  territories. 

Philco  contended  that  any  control  it  exer- 
cised over  its  distributorships  was  used  to  main- 
tain "Philco's  standards  of  sales  and  service" 
and  that  the  superior  service  thus  afforded  the 
public,  enhanced,  rather  than  curtailed,  compe- 
tition between  Philco  and  its  competitors. 

Tel-O-Tube  Settles  2  Suits 

TWO  SUITS  brought  by  Allen  B.  DuMon; 
Labs  against  Tel-O-Tube  Corp.  of  America 
Paterson,  N.  J.,  charging  infringement  of  Du- 
Mont  tube  patents  in  the  past  six  years,  were 
settled  last  week,  following  a  10-day  hearing 
As  part  of  the  settlement,  Tel-O-Tube  anc 
DuMont  entered  into  a  standard  cathode-ra\ 
tube  license  agreement. 
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EQUIPMENT  CONTRACT,  involving  purchase  by  KCRG-TV  Cedar  Rapids,  Iowa,  of  Du- 
Mont  50  kw  amplifiers,  12-bay  antenna  and  transmission  line,  is  agreed  to  by  (I  to  r): 
seated,  Joseph  F.  Hladky  Jr.  and  Louis  J.  Nilles,  executive  vice  president  and  treasurer, 
respectively,  of  licensee  Cedar  Rapids  Television  Co.,  and,  standing,  Kenneth  Petersen, 
DuMont  marketing  manager;  Carl  Rollert,  KCRG-TV  chief  engineer;  Wade  S.  Patterson, 
KCRG-TV  general  manager,  and  John  Klindworth,  DuMont  representative.  The  equip- 
ment is  scheduled  for  installation  within  two  months.  The  resultant  power  boost  is  de- 
signed to  extend  coverage  to  Waterloo,  Iowa  City,  Dubuque,  Marshalltown  and  Musca- 
tine, according  to  KCRG-TV. 

Barsby,  Ex-RCA  V.  P.,  Dies 

WILLIAM  BARSBY,  67,  retired  administra- 
tive vice  president  of  RCA  Communications 
Inc.,  died  March  5  at  his  home  in  Redington 
Beach,  Fla.  Mr.  Barsby,  who  came  from  Eng- 
land to  the  U.  S.  in  1913,  began  his  commu- 
nications career  at  Commercial  Cable  Co., 
New  York,  shifting  later  to  Marconi  Tele- 
graph Co.  of  America.  During  World  War  I, 
he  assisted  in  establishing  the  first  central  radio 
office  for  the  U.  S.  Navy  in  Washington,  D.  C. 
After  the  war  he  returned  to  Marconi. 

Stainless  Opens  New  Office 

OPENING  of  a  new  office  in  Manhasset,  L.  I., 
N.  Y.,  by  Stainless 
Steel  Inc.  (radio-tv 
towers),  which  head- 
quarters in  North 
Wales,  Pa.,  was  an- 
nounced last  week  by 
the  company.  It  also 
announced  that  Hen- 
ry J.  Guzewicz,  vice 
president  in  charge 
of  sales,  will  be  in 
charge  of  the  new 
Manhasset  office,  lo- 
cated at  200  Plan- 
dome  Rd.  Telephone 
is  Manhasset  7-5961. 
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Power  Band 

TRANSMITTER  ORDER 
Allen   B.    DuMont  Labs 

KLFY-TV  Lafayette.  La.  5  kw    tv  (ch.  10)    new  station 

OTHER  EQUIPMENT:  DuMont  also  reported  an  order  from 
KLFY-TV  Lafayette  for  complete  studio  equipment  and  mono- 
chrome multi-scanner.    Tentative  shipping  date  is  April  I. 

RCA  has  reported  shipments  of  a  25  kw  amplifier  to  KYTV 
(TV)  Springfield.  Mo.  (ch.  3),  and  a  l2'/2  kw  amplifier  to 
WFAM-TV    Lafayette.    Ind.    (ch.  59). 

Philco  1954  Sales  Decline 
Over  $80  Million  From  1953 

SALES  of  Philco  Corp.,  Philadelphia,  in  1954 
totaled  $349,277,000  as  compared  with  $430,- 
420,000  the  previous  year.  The  decline  was  at- 
tributed to  a  45-day  strike  that  tied  up  the 
firm's  electronic  plants  last  May  and  June,  and 
the  general  reduced  level  of  business  during  the 
early  months  of  the  year,  which  was  particular- 
ly noticeable  in  the  appliance  and  consumer 
durable  goods  industries.  These  figures  and  ac- 
companying data  were  released  last  week  in 
Philco's  annual  report  to  stockholders. 

Net  income  from  operations  for  1954  was 
$6,769,000  or  $1.69  per  share  of  common  stock. 
In  1953,  net  income  from  operations  was  $13,- 
068,000  or  $3.43  per  common  share  and  net 
income  from  the  sale  of  WPTZ  (TV)  Phila- 
delphia amounted  to  $5,283,000  or  $1.43  per 
share  of  common  stock.  The  report  said  an 
accounting  change  in  recording  certain  expenses 
has  resulted  in  earnings  before  taxes  being 
S  1,665,000  less  than  in  previous  years. 

Certain  "significant  contributions"  by  Philco 
during  1954  in  the  fields  of  color  television 
and  transistors  were  noted.  One  of  the  devel- 
opments pointed  to  was  a  color  tv  system  with  a 
tube  that  "employs  only  one  gun,  as  contrasted 
with  the  current  three-gun  tubes.  .  .  ." 

Philco's  annual  report  also  showed  that  Gen- 
eral Electric,  Westinghouse,  Sylvania  Electric 
and  Avco  Mfg.  have  taken  licenses  covering  the 
single-gun  color  tv  tube  and  system. 


MR.  GUZEWiCZ 


William  R.  Burrows  Dies 

WILLIAM  R.  BURROWS,  82,  retired  vice 
president  of  General  Electric  Co.,  died  in 
New  York  March  2  after  a  long  illness.  He 
joined  Edison  Lamp  Co.,  predecessor  of  GE, 
in  1894  and  rose  to  GE  vice  president  in  1927. 
Mi.  Burrows,  who  retired  in  May  1944,  is  sur- 
vived by  his  wife,  one  daughter,  two  sons,  one 
sister  and  eight  grandchildren. 


ROMERO 
RATES  HIGH... 
HITS  34.3 
IN  FIRST 
MILWAUKEE 
RATING 

In  city  after  city,  ARB*  reports 
PASSPORT  TO  DANGER  is  hot  .  .  . 

and  getting  hotter!  For  example: 

15.1  in  San  Francisco,  with  a  75.5% 
share-of-audience! 

18.1  in  Cincinnati,  with  a  36.7% 
share-of-audience! 

34.3  in  Milwaukee,  with  a 
64.6%  share-of-audience! 

37.0  in  Jacksonville,  with  a  whop- 
ping 86.7%  share! 

43.3  in  Pittsburgh,  with  a 
68.9%  share! 

What  a  star!  What  a  show!  What  a 
way  to  sell  your  product! 
•Jan.  1955 
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AWARDS 


MANUFACTURING  PEOPLE 

Alexander  M.  Poniatoff,  president,  Ampex 
Corp,  (magnetic  tape  recording  equipment), 
Redwood  City,  Calif.,  elected  chairman  of 
board;  George  I.  Long  elected  to  succeed  Mr. 
Poniatoff;  T.  Kevin  Mallen  named  vice  chair- 
man of  board. 


PONIATOFF 


MR.  LONG 


Edmond  I.  Eger,  vice  president  for  advertising, 
Admiral  Corp.,  Chicago,  elected  to  board  of 
directors;  John  B.  Huarisa,  executive  vice  presi- 
dent, named  treasurer;  John  F.  Gilbarte,  gov- 
ernment sales  manager,  named  vice  president 
of  government  labs  division. 

David  Bain,  sales  manager,  RCA  Broadcast 
Div.,  Washington  office,  transfers  to  engineering 
products  dept.,  Camden,  N.  J.,  as  broadcast 
transmitter  equipment  manager;  C.  D.  Pitts, 
assistant  to  Mr.  Bain,  succeeds  him. 

Myles  S.  Gaythwaite,  sales  training  manager, 
lighting  div.,  Sylvania  Electric  Products  Inc., 
N.  Y.,  appointed  director  of  sales  management 
development  of  company. 


NBC-TV  LEADS  FIELD  IN  'EMMY'  HONORS 

Network's  13  awards  tops  CBS-TV's  12,  as  ABC-TV  makes  good 
showing  with  7  at  seventh  annual  Academy  of  Television  Arts  & 
Sciences'  'Emmy'  awards  presentation. 


NBC-TV  took  a  one  "Emmy"  edge  over  CBS- 
TV  in  the  seventh  annual  Academy  of  Televi- 
sion Arts  &  Sciences'  awards  presentation.  Of 
the  33  national  awards  for  network  or  syndi- 
cated programs,  NBC-TV  received  13;  CBS-TV, 
12;  ABC-TV,  7,  and  syndicated  programs,  1. 

Multiple  winners  at  the  awards  banquet,  held 
last  Monday  (March  7)  at  the  Moulin  Rouge 
restaurant  in  Hollywood  and  televised  nationally 
by  NBC-TV,  were  ABC-TV  Disneyland,  NBC- 
TV  Dragnet,  CBS-TV  Jackie  Gleason  Show 
and  "12  Angry  Men"  from  CBS-TV  Studio 
One,  each  in  three  categories.  Two-time  win- 
ners were  NBC-TV  George  Gobel  Show  and 
ABC-TV  Make  Room  for  Daddy.  Further 
breakdown  shows  that  of  the  33  winning  pro- 
grams and  personalities,  14  originate  live  in 
New  York,  14  are  filmed  in  Hollywood  and  5 
originate  live  in  Hollywood. 

National  "Emmy"  awards  went  to: 

George  Gobel,  most  outstanding  new  person- 
ality; CBS-TV  Omnibus,  best  cultural,  religious 
or  educational  program;  NBC-TV  Gillette  Caval- 
cade of  Sports,  best  sports  program;  CBS-TV 
Lassie,  best  children's  program;  CBS-TV  Art 
Linkletter's  House  Party,  best  daytime  program; 
syndicated  Stories  of  the  Century,  best  western 
or  adventure  series;  John  Daly  (ABC-TV),  best 
news  reporter  or  news  commentator;  NBC-TV 
This  Is  Your  Life,  best  audience  guest  participa- 
tion or  panel  program;  Robert  Cummings  ("12 
Angry  Men"),  best  actor  in  a  single  performance; 
Judith  Anderson  ("MacBeth"  on  NBC-TV  Hall- 
mark Hall  of  Fame),  best  actress  in  a  single  per- 
formance; Perry  Como  (CBS-TV),  best  male 
singer;  Dinah  Shore  (NBC-TV),  best  female 
singer;  Art  Carney  and  Audrey  Meadows  (both 
CBS-TV  Jackie  Gleason  Show),  best  supporting 
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actor  and  actress,  respectively,  in  a  regular  serie= 
Danny  Thomas  (ABC-TV  Make  Room  for  Daddy 
best  actor  starring  in  a  regular  series;  Lorett 
Young  (NBC-TV  Loretta  Young  Show),  bes 
actress  starring  in  a  regular  series;  NBC-!" 
Dragnet,  best  mystery  or  intrigue  series;  ABC-T 
Disneyland,  best  variety  series  including  musica 
varieties;  ABC-TV  Make  Room  for  Daddy,  bet 
situation  comedy  series;  ABC-TV  United  State 
Steel  Hour,  best  dramatic  series,  and  "Operatio 
Undersea"  (A3C-TV  Disneyland),  best  individus 
program  of  the  year. 

Winners  of  the  national  technical  awards 
the  presentation  of  which  was  televised  onl 
by  KRCA  (TV)  Hollywood,  were: 

Bob  Markell  for  "Mallory's  Tragedy  on  Mil 
Everest"  (CBS-TV  You  Are  There),  best  art  dij 
rection  of  a  live  show;  Ralph  Berger  and  Alber 
Pyke,  "A  Christmas  Carol"  (CBS-TV  Shower  oj 
Stars),  best  art  direction  of  a  filmed  show;  Leste 
Shorr,  "I  Climb  the  Stairs"  (NBC-TV  Medic 
best  direction  of  photography;  Reginald  Rose 
"12  Angry  Men,"  best  written  dramatic  material 
James  Allardice.  Jack  Douglas.  Hal  Kanter,  Harr 
Winkler  (NBC-TV  George  Gobel  Show),  bes 
written  comedy  material;  NBC  color  tv  polic 
and  Burbank  color,  best  technical  achievement 
John  Goetz,  Walter  O'Mears.  Daniel  Zomtinc 
electronic  editing  on  NBC-TV  Background,  bes 
engineering  effects;  George  Nicholson  (NBC-TV 
Dragnet),  best  tv  sound  editing;  Grant  Smith  am 
Lynn  Harrison  ("Operation  Undersea"),  best  t- 
film  editing;  Frank  Shaffner,  "12  Angry  Men 
best  direction:  Walter  Schumann  (NBC-TV  Drag  i 
net),  best  original  music  composed  for  tv:  Victo  i 
Young  (multi-network  "Diamond  Jubilee  o . 
Light"),  best  scoring  of  a  dramatic  or  varie't- 
program,  and  June  Taylor  (CBS-TV  Jackii 
Gleason  Show),  best  choreographer. 

On  the  local  level  there  were  seven  Holly" 
wood  awards  plus  a  special  station  achievemen 
award,  which  was  presented  for  the  first  time 
This  was  won  by  KNXT  (TV)  on  the  basis  o 
(1)  general  excellence  of  programming,  (2] 
outstanding  public  service  to  the  community 
and  (3)  outstanding  contributions  to  the  adi 
vancement  of  tv. 

Capturing  four  of  the  remaining  sever 
"Emmy"  statuettes  was  KTTV  (TV)  with  Pau 
Coates — Confidential  File,  best  cultural  pro 
gram;  George  Putnam  and  the  News,  best  new! 
program;  Eleanor  Hempel's  Little  Schoolhouse 
best  children's  program,  and  Paul  Coates,  mos 
outstanding  male  personality.  KHJ-TV  re 
ceived  an  award  each  for  Channel  Nine  Mov'u 
Theatre,  best  entertainment  program,  and  Base 
ball — Los  Angeles-Hollywood ,  best  sports  pro 
gram.  Eleanor  Powell,  for  her  KRCA  (TV) 
Faith  of  Our  Children,  was  named  most  out 
standing  female  personality. 

An  estimated  1,100  tv  personalities,  networl 
and  station  executives,  producers  and  member: 
of  the  press  were  assembled  at  the  Hollywooc 
end,  for  which  Steve  Allen  served  as  m.c 
Cut-ins  from  Nino's  LaRue  in  New  York  were 
hosted  by  Dave  Garroway. 


Sevareid,  NBC,  WNYC 
Winners  of  Polk  Awards 

RESULTS  of  the  eighth  annual  balloting  b} 
members  of  the  Long  Island  U.  faculty  for  the 
George  Polk  Memorial  Awards  for  "distin 
guished  achievements  in  journalism"  in  the 
New  York  metropolitan  area  in  1954  were 
announced  last  fortnight  by  Admiral  Richard  L 
Conolly  (Ret.),  LIU  president.  Eric  Sevareid 
CBS  commentator,  NBC  public  affairs  depart 
ment  and  WNYC  New  York  were  among  tb; 
winners. 

The  awards  will  be  presented  April  7  at  the 
annual  George  Polk  Memorial  Luncheon  tc 
winners  in  the  regular  newspaper  categories  a; 
well  as  in  radio-tv  journalism.  An  exhibit  ol 
the  winning  articles  will  be  arranged  at  the 
university  shortly,  Adm.  Conolly  said.  Amoni 
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atest  Byrd  Expedition  finds  BLAW-KNOX  Towers 
.  .  .  installed  on  first  trip  to  Little  America  in  1928 


Installed  by  the  first  Byrd  Expedition  to  the 
South  Pole  in  1928,  these  three  Blaw-Knox  radio 
towers  have  stood  firm  against  the  antarctic's 
severest  wind  and  weather  conditions  for  more 
than  a  quarter-century. 

And  over  forty  years  ago,  at  the  other  end  of 
the  earth,  four  300-foot  Blaw-Knox  self-supporting 
"wireless"  towers  were  installed  at  Ketchikan, 
Alaska.  First  of  their  type,  these  towers  still  pro- 
vide good  service,  despite  extreme  cold,  wind  and 
ice  conditions  encountered  in  that  arctic  area. 


While  these  two  examples  are  rather  spectacular, 
they  typify  the  sturdy  strength  of  all  Blaw-Knox 
antenna  towers  .  .  .  designed  and  constructed  to 
meet  your  specific  operating  requirements. 

For  more  complete  information  on  the  many 
modern  types  of  guyed  and  self-supporting  Blaw- 
Knox  Antenna  Towers,  write  for  your  copy  of 
Bulletin  No.  2417. 

BLAW-KNOX  COMPANY 

BLAW-KNOX  EQUIPMENT  DIVISION 

PITTSBURGH  38,  PENNSYLVANIA 


ANTENNA    TOWE  RS 

Guyed  and  self-supporting — for  AM  •  FM  •  TV  •  radar  •  microwave  •  communications 
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the  radio-tv  winners  were: 

Community  service  award  was  voted  to 
WNYC  New  York  for  public  service  broad- 
casting, including  outstanding  coverage  of  the 
UN,  city  government  and  education.  In  the 
radio-tv  reporting  category,  Eric  Sevareid  of 
CBS  was  voted  an  award  for  responsible  cov- 
erage of  Washington  affairs  and  for  his  weekly 
telecast,  The  American  Week. 

A  special  award  was  presented  to  the  public 
affairs  department  of  NBC  for  "Three,  Two, 
One — Zero,"  tv  documentary  on  the  develop- 
ment of  atomic  power. 

21  Radio,  "TVs  Nominated 
For  Fire  Safety  Awards 

NATIONAL  BOARD  of  Fire  Underwriters, 
New  York,  announced  last  week  that  21  radio 
and  tv  stations  have  been  nominated  by  their 
respective  communities  for  the  1954  Gold 
Medal  Awards.  Nominations  were  made  by 
fire  department  officials,  civic  groups,  agency 
associations  and  individuals,  citing  stations 
which  performed  outstanding  public  service  in 
fire  prevention  and  fire  safety  during  1954. 

Radio  stations  nominated  for  awards  are: 
WHLM  Bloomsburg,  Pa.;  KSO  and  WHO  Des 
Moines;  WOWO  Ft.  Wayne.  Ind.;  WRCA  New 
York:  KFAB  Omaha;  WMUB  Oxford.  Ohio; 
KELO  Sioux  Falls.  S.  D.;  KANS  Wichita,  Kan., 
and  WWVA  Wheeling,  W.  Va. 

The  following  television  stations  have  been 
nominated:  W MAR-TV  Baltimore,  Md.:  WBZ-TV 
Boston;  WBBM  (TV)  Chicago;  WCPO-TV  Cin- 
cinnati; WKJG-TV  Ft.  Wayne,  Ind.;  WFMY-TV 
Greensboro,  N.  C;  WTVJ  (TV)  Miami,  Fla.; 
WHAM-TV  Rochester,  N.  Y.;  KELO-TV  Sioux 
Falls,  S.  D.;  KTTS-TV  Springfield,  Mo.,  and 
WSJS-TV  Winston-Salem,  N.  C. 

Each  winner  will  be  presented  with  a  gold 
medal  or  its  equivalent  of  $500  in  cash,  a 
spokesman  for  NBFU  said.  Presentation  usually 
takes  place  at  a  civic  function  in  the  recipient's 
community.  Announcement  of  winners  will  be 
made  later  this  month. 

Writers  Group  Slates  Awards 

THE  EDUCATION  Writers  Assn.  is  accepting 
applications  for  bronze  plaque  awards  in  the 
fields  of  education  reporting  and  interpretation. 
The  competition  is  open  to  reportorial  and 
editorial  material  from  newspapers,  magazines 
and  radio  and  tv  outlets. 

Deadline  for  entries  is  April  1.  Further  in- 
formation may  be  secured  from  and  entries 
submitted  to:  Joseph  Deitch,  secretary,  Educa- 
tion Writers  Assn.,  525  W.  120th  St.,  New 
York  27. 

AWARD  SHORTS 

S.  Olive  Young,  salesman,  WAGA  Atlanta, 
Ga.,  presented  Victor  Award  of  1954  from 
Atlanta  Sales  Executives  Club  for  being  out- 
standing 1954  Atlanta  salesman. 

KSOO  Sioux  Falls,  S.  D.,  presented  citation 
from  Veterans  of  Foreign  Wars  for  contribu- 
tions ".  .  .  in  the  interest  of  war  veteran,  com- 
munity and  national  welfare." 

Bridges-Sharp  &  Assoc.,  Dayton,  Ohio,  winner 
of  five  awards  in  advertising  contest  of  Adv. 
Federation  of  America's  fifth  district.  Agency 
took  all  three  awards  in  radio  classification 
plus  a  first  and  third  in  different  newspaper 
categories. 

Beecher  Frank,  disc  m.c,  WKLO  Louisville, 
Ky.,  presented  Flying  Dutchman  Award  of 
Kentucky  High  School  Athletic  Assn.  for  un- 
selfish work  among  young  people. 

Allan  Hammond,  manager,  CFCF  Montreal, 
presented  "Citation  for  Service  to  Religous 
Understanding"  on  behalf  of  station  from 
Temple  Emanu-El,  Montreal,  for  carrying  ABC 
The  Message  of  Israel  for  past  20  years. 


Westinghouse  Electric  Ups 
Aid-to-Education  Grants 

EXPANSION  by  Westinghouse  Electric  Co.  in  I 
the  aid-to-education  field  was  announced  last 
week  with  the  setting  up  of  a  $5  million  edu- 
cational program  to  provide  financial  assistance 
to  colleges  and  universities  throughout  the 
country. 

Gwilym  A.  Price,  president  of  Westinghouse 
Electric  and  a  trustee  of  the  Westinghouse 
Educational  Foundation,  said  the  plan  is  effec- 
tive for  the  five-year  period  1955-60  and  con- 
sists of  direct  contributions,  scholarships,  fel- 
lowships and  special  educational  aids  originating 
from  the  foundation  and  the  corporation.  He 
reported  that  it  represents  the  largest  financial 
support  program  for  education  made  by  the 
company  and  foundation  since  Westinghouse 
entered  the  aid-to-education  field  in  1940. 

The  program  provides  for  contributions  to  I 
school  operating  expenses  and  building  funds, 
totaling   $2,350,000;  more  than  300  annual  | 
scholarships,   fellowships,   professorships  and 
teaching   awards,    amounting   to  $1,750,000; 
special  educational  activities,  including  scholar-; 
ships  for  employes  and  their  children,  andl 
summer  employment  programs  for  teachers, 
totaling  $900,000. 

Audience  Board  Sets  Up 
Tv  Program  Study  System 

SYSTEM  of  previewing  and  reviewing  tv  pro- 
gram segments  has  been  established  in  Holly- 
wood by  the  National  Audience  Board,  civic 
group  with  the  reported  aim  of  advising  tv 
networks,  stations  and  producers  how  to 
achieve  better  programming. 

With  the  cooperation  of  ABC-TV  and 
CBS-TV,  NAB  committees  have  been  given 
projection  room  viewings  of  programs  before 
showings,  after  which  NAB  polled  committee 
members  and  other  viewers  on  their  reactions  to 
the  programs.  A  reviewing  committee  similarly 
reviews  and  reports  opinion  on  the  actual  tele- 
cast. Results  of  the  surveys  are  made  available 
to  interested  networks,  stations  and  producers. 

In  the  survey  ballot  are  questions  on  the  en- 
tertainment value  of  the  program;  the  effective- 
ness of  commercials;  to  which  segment  (fam- 
ily, men,  women,  children,  etc.)  it  is  best 
suited;  if  it  is  programmed  at  an  appropriate 
time:  if  the  acting,  production,  music  and  tech- 
nical credits  are  of  high  quality;  whether  offen- 
sive material  is  present;  whether  instructive 
material  is  presented,  and  if  similar  programs  ol 
its  kind  are  indicated. 

Named  chairman  of  the  NAB  previewing 
committee  by  Peter  Goelet,  national  president, 
are  Mrs.  Frederick  Teasley,  tv  chairman,  Cali- 
fornia Federation  of  Women's  Clubs,  anc 
chairman  of  the  NAB  reviewing  committee; 
and  Miss  Lou  Breslow,  state  tv  chairman 
American  Assn.  of  University  Women. 
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fo,  FAST 


FILM  PROCESSING 

with  quality  results 


X.B.C.  Photo  Lab.,  Hollywood 


most  TV  stations  depend  on  .  .  . 

HOUSTON  FEARLESS  EQUIPMENT 

Speed  is  of  extreme  importance  in  processing  motion  picture  film  for  news- 
casts, special  events,  interviews.  Kinescopes,  etc.  But  quality  work  should 
never  be  sacrificed  for  speed  .  .  .  and  needn't  be  with  Houston  Fearless  proc- 
essing equipment.  That's  why  far  more  TV  stations  and  networks  use  Houston 
Fearless  processors  than  all  others  combined.  They  appreciate  the  ease  of 
operation,  the  consistently  fine  results  and  the  high  degree  of  dependability. 

There's  a  Houston  Fearless  film  processor  to  fit  every  need:  16mm.  35mm 
black  and  white,  color,  negative,  positive,  reversal  or  negative-positive  color 
film  .  .  .  from  the  smallest,  most  compact  unit  to  the  largest  installation.  What- 
ever your  needs,  be  sure  to  contact  Houston  Fearless  first! 


HOUSTON 


f 


11801  W.  OLYMPIC  BLVD..  LOS  ANGELES  64  CALIF.   .   BRadshaw  2-1331 
620  FIFTH  AVE.,  NEW  YORK  20,  N.  Y.   .   Circle  7-2976 


DIVISION -COLOR  CORPORATION  OF  AMERICA 


WORLD'S 
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BROADCAST 
ANTENNA 

SYSTEMS? 


"Job  Packaging" 

is  the  COMPLETE  ANSWER 

Supply  Prodelin  with  only  your 
specifications,  and  Prodelin  will 
deliver  a  complete  antenna  sys- 
tem— systematized  to  your  partic- 
ular job,  with  matched  compon- 
ents and  installation-ready  at  your 
site,  when  you  need  it ! 

ANTENNA  SYSTEMS: 

•  ANTENNAS  —  VHF  TRI-LOOP 

ANTENNA  ACCESSORIES: 

•  DE-ICING  KITS 

TRANSMISSION  LINE 
AND  ACCESSORIES: 

•  COAXIAL  CABLE  (AM-FM  and  TV) 

•  WAVEGUIDE 

•  COUPLINGS       •  ELBOWS 

•  BENDS  •  TRANSITIONS 

•  FITTINGS  •  HANGERS 

•  DEHYDRATING  EQUIPMENT 

RF  FILTERS: 

•  TELEPLEXER  •  NOTCH  DIPLEXER 

•  GHOST  ELIMINATOR 

WRITE  FOR  SPECIFIC  INFORMATION 


■IN  PUBLIC  INTEREST- 


BROADCAST  INDUSTRY  DRAWS  PRAISE 
FOR  SUPPORT  OF  POLIO  FUND  DRIVES 


National  Foundation  for  Infantile 
by  the  broadcasting  and  allied  in 
local  activity,  typifying  the  work 

THE  NATIONAL  FOUNDATION  for  Infan- 
tile Paralysis,  through  its  president,  Basil 
O'Connor,  told  B«T  of  the  aid  given  the  group's 
1955  fund  drive  by  the  broadcasting  industry: 

"The  help  and  cooperation  given  by  radio 
and  television  stations  and  their  staffs  through- 
out the  country  in  publicizing  the  1955  March 
of  Dimes  was  truly  remarkable  in  its  unanimity 
and  its  far  reaching  effects. 

"Radio  and  tv  stations  broadcast  countless 
March  of  Dimes  announcements,  and  then  went 
further. 

"The  1955  campaign  was  particularly  vital, 
with  an  effective  polio  vaccine  apparently  about 
to  be  proved  and  a  record  number  of  infantile 
paralysis  patients  still  needing  aid.  The  extent 
to  which  so  many  station  staffs  gave  time  and 
thought  to  special  promotions  and  used  their 
facilities  for  telethons  and  other  direct  fund 
raising  programs  was  most  inspiring.  Requests 
for  help  to  the  national  and  regional  networks, 
from  our  national  radio-television  committee, 
under  the  able  direction  of  Harold  E.  Fellows, 
NARTB  president,  were  met  with  100%  co- 
operation. As  we  approach  what  we  hope  will 
be  the  day  of  victory  over  polio,  the  radio  and 
television  broadcasters  should  know  how  great 
their  contribution  has  been  in  this  urgent  fight. 

""I  wish  also  to  emphasize  how  very  apprecia- 
tive we  are  to  the  radio,  tv,  stage  and  motion 
picture  talent  who  so  generously  gave  their  time 
and  services  in  the  many  1955  March  of  Dimes 
activities." 

What  Some  Stations  Did 

Among  the  stations  contributing  to  the  cause 
were  the  following,  according  to  reports  re- 
ceived by  B»T. 

WTAU  Augusta,  Me.,  raised  $4,300  from  a 
six-hour  auction  which  the  station  conducted. 
Among  the  items  donated  for  the  sale  were  a 
tv  set,  two  used  cars  and  a  shirt  from  Maine's 
Gov.  Edmund  Muskie. 

WDOT  Burlington,  Vt.,  collected  $1,200  dur- 
ing a  special  five-hour  campaign. 

Contributions  totalling  $5,600  were  received 
by  WIAR-TV  Providence,  R.  I.,  which  was 
getting  enough  money  to  balance  a  scale  on 
which  a  little  girl — a  victim  of  polio — was 
seated. 

WTIC  Hartford,  Conn.,  contributed  1 8  hours 
of  air  time  over  a  two-week  period  to  aid  the 
current  fight  and  with  the  Hartford  Courant 
gathered  over  $107,000  in  gifts. 

A  three-hour  simulcast  by  WHEN-AM-TV 
Syracuse,  N.  Y.,  resulted  in  another  $5,800  be- 
ing added  to  the  MOD  fund.  More  than  200 
radio-tv  personalities  and  local  citizens  volun- 
teered their  services  for  the  program. 

In  Philadelphia,  WFIL-AM-TV  used  a  four- 
day  saturation  campaign  to  plug  the  local 
"Mothers'  March  on  Polio" — an  activity  of  the 
MOD — and  climaxed  this  with  a  45-minute 
variety-information  show  just  prior  to  the  start 
of  the  "march." 

WGLV  (TV)  Easton,  Pa.,  presented  an  hour- 
long  documentary  "clincher"  program  in  the 
final  hours  of  the  polio  campaign.  The  program 
ended  with  a  doctor  removing  the  cast  from  the 
leg  of  a  little  girl  crippled  by  the  disease  who 
then  walked  across  the  stage  graphically  dem- 
onstrating to  what  use  the  funds  were  to  be  put. 

WBRE-TV  Wilkes-Barre,  Pa.,  received  more 
than  $11,000  from  viewers  who  made  pledges 


Paralysis  cites  100%  cooperation 

dustries.   Herewith  are  reports  of 

done  by  all  radio  and  tv  outlets. 

during  a  marathon  show  produced  by  the  sta- 
tion. 

WFRM  Coudersport,  Pa.,  collected  $6,100 
through  five  shows  involving  MVi  hours  of  pro- 
gramming on  behalf  of  the  drive.  The  station 
also  aired  announcements  for  polio  drives  con- 
ducted by  other  local  groups. 

Disc  m.c.'s  at  WTON  Staunton,  Va..  raised 
$12,000  for  the  drive  by  offering  not  to  shave 
as  long  as  contributions  kept  rolling  in.  They 
went  shaveless  for  11  days. 

WTYC  Rock  Hill,  S.  C,  raised  $1,200  during 
a  four-and-a-half  hour  live  and  recorded  after- 
noon broadcast  which  was  heard  throughout 
the  business  district  by  means  of  loudspeakers. 
Collections  were  taken  in  the  streets. 

WGVL  (TV)  Greenville,  S.  C,  televised  thej 
judging  of  the  "Miss  Greenville"  contest  which 
was  the  culmination  of  the  local  drive.  The 
show  was  seen  live  and  telecast  from  a  nearby 
Air  Force  base. 

A  15-hour  poliothon  at  WLAC-TV  Nashville, 
Tenn..  brought  in  $21,400  for  the  MOD.  The 
show  featured  both  nationally  and  locally 
known  entertainers. 

In  Dublin,  Ga.,  WMLT  Station  Manager  Bill 
Courson  was  "arrested"  during  a  newscast  he 
was  airing  and  made  tape-recorded  pleas  from 
the  jail  for  contributions  to  the  MOD  so  that 
he  could  be  bailed  out. 

KNOE-TV  Monroe,  La.,  was  asked  by  the 
local  banks  to  stop  its  "pennies  for  polio"  pro- 
motion because  the  bank's  reserve  of  pennies 
was  being  depleted.  The  station  collected  113,- 
191  ($1,131.91)  pennies  during  its  two-week 
drive. 

WVIS  Owensboro,  Ky.,  presented  an  hour- 
long  show  for  the  MOD  from  the  local  group's 
headquarters.  Highlighted  were  activities  of  j 
mobile  ham  operators  who  were  dispatched  to 
donors'  homes  by  radio. 

WSJV  (TV)  Elkhart.  Ind.,  gathered  S6.500 
during  a  five-hour  telethon  in  which  more  than 
150  entertainers  and  guests  appeared.  The 
station's  Hob  Nob  show,  during  a  two-week 
period,  had  a  promotion  in  which  a  polio  vie-, 
tim  drew  the  name  of  a  dimes-contributor  who 
received  the  "specialized  services"  of  a  staffer 
or  public  official.  "Services"  ranged  from  stok- 
ing furnaces  to  addressing  a  women's  club. 

WOOD-AM-TV  Grand  Rapids,  Mich.,  cow- 
boy personality  Buck  Barry  presented  a  wild 
west  show  dedicated  to  the  children  in  the 
area  who  took  the  first  polio  inoculation  andj 
for  the  purpose  of  raising  funds  for  the  MOD) 

"Pounds  for  Polio"  was  the  theme  of  a  driva 
conducted  by  Chet  Long,  WBNS-TV  Columbus.^ 
Ohio.  The  goal  was  enough  money  to  balanca 
the  weight  of  a  75-pound  polio  victim.  Mr  J 
Long's  promotion  and  another  engendered  b\| 
it  brought  in  $1,800. 

WLEC  Sandusky,  Ohio,  raised  over  $2,6001 
in  a  12-hour  radiothon.  The  station,  which  had] 
city  and  county  officials  acting  as  disc  m.c.'sJ 
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Iso  produced  a  live  talent  show  later  in  the 
rening. 

WCPO-TV  Cincinnati  collected  S3 7.000  from 
n  eight-and-one-half  hour  poliothon  which 
tarred  city  officials,  sports  figures  and  lead- 
irs  in  the  local  news  media  fields. 

Cincinnati  stations  WLW  -  WLWT  (TV) 
urned  over  the  SI 5.000  proceeds  of  the  local 
jolden  Gloves  boxing  show,  which  they  spon- 
ored,  to  the  MOD.  All  expenses  of  the  bouts 
I  vere  defrayed  by  business  firms;  the  firms  were 
i  turn  given  time  on  the  stations  equivalent 
3  Id  the  amount  of  their  donations. 

Robert  Young,  tv  star,  worked  with  WBKB 
TV)  Chicago  during  its  presentation  on  behalf 
»f  the  "Mothers'  March."  WBKB  and  WLS 
here  simulcast  a  program  sponsored  by  a  local 
nerchant  which  featured  talented  crippled 
■oungsters.   The  show  raised  about  SI 0,000. 

Polio  victim  Jack  Mills,  news  and  program 
lirector  of  KSIB  Creston.  Iowa,  collected  SS00 
or  the  MOD  by  selling  8.000  memberships  in 
he  "Jack  Mills  Polio  Club"  at  10  cents  each. 

Mason  Dixon.  KICD  Spencer.  Iowa,  per- 
onality.  literally  did  march  for  the  MOD.  He 
ollected  SI  1,000  for  walking  23  miles  f55,000 
teps)  in  six  degree  weather.  The  walk  took 
■ight  hours  and  15  minutes  and  was  aired  by 
1  ;neans  of  the  stations  mobile  unit. 

KHOL-TY  Kearney.  Neb.,  raised  53,000 
hiring  a  series  of  four  on-the-air  auctions. 

KFDA-AM-TV  Amarillo.  Tex.,  simulcast  a 
9-hour  show  which  saw  600  entertainers  ap- 
oear  before  cameras  and  microphones.  Total 
rinds  contributed:  S45.000. 


KLYN  Amarillo  night  disc  m.c.  Nick  Reyes 
■vas  handed  S150  by  the  students  of  the  Ama- 
rillo high  schools  on  the  last  night  of  the  MOD 
:irive  there. 

KCSJ-TY  Pueblo.  Colo.,  personnel  battled 
°:ieblo  Star  Journal  Chieftain  staffers  to  a  20- 
20  basketball  tie  for  S800  in  contributions  to 
±e  MOD. 

Pueblo  stations  KCSJ-AM-TY  KDZA  and 
%  K.GHF  joined  in  a  seven-hour  simulcast  which 
netted  S3.500  for  the  cause. 

A  "dime-a-disc"  plan  used  by  Jerry  Lawrence, 
^'disc  m.c.  at  KFI  Los  Angeles,  brought  in  over 
J  IJ51,000  from  donors  requesting  their  favorite 
a  Tiusical  selections. 


Over  S3. 000  was  collected  by  KCCC-TY 
Sacramento,  Calif.,  during  the  three  weeks  it 
conducted  an  hour-long  nightly  auction  of  a 
wide  assortment  of  items  contributed  by  lis- 
teners. 
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EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
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NARTB  Stations  Cooperate 
With  Ike  to  Aid  Handicapped 

NARTB  member  stations  are  cooperating  with 
the  President's  Committee  on  Employment  of 
the  Physically  Handicapped  in  a  nationwide 
campaign  to  aid  placement  of  the  handicapped. 
The  broadcast  participation  was  suggested  by 
President  Eisenhower,  who  said  "a  coordinated, 
continuing  campaign  by  the  nation's  radio  and 
tv  stations  would  undoubtedly  achieve  splendid 
results." 

The  President  pointed  out  that  60,000  per- 
sons were  made  ready  for  useful  work  in  1954 
through  federal-state  efforts. 

NARTB's  board  approved  the  plan  at  its 
January  meeting  in  Florida,  authorizing  Presi- 
dent Harold  E.  Fellows  to  direct  industry 
cooperation. 

Maj.  Gen.  Melvin  J.  Maas,  chairman  of  the 
President's  committee,  met  Feb.  18  with  Mr. 
Fellows  to  launch  the  campaign.  He  said  co- 
operation of  NARTB  "will  give  great  impetus 
to  the  nationwide  program  to  provide  work 
opportunities  for  the  handicapped.  One  of  our 
chief  aims  is  the  development  of  a  greater 
public  awareness  of  the  ability  to  perform  pro- 
ductive work  inherent  in  our  handicapped  citi- 
zens. It  is  the  ability  that  counts,  not  the  dis- 
ability. We  are  deeply  grateful  to  the  NARTB 
for  this  tremendous  boost.  It  is  a  public  service 
of  the  highest  caliber." 

RRN  Milk  Campaign 

RURAL  RADIO  NETWORK'S  efforts  on  be- 
half of  the  dairy  farmers  of  the  New  York  Milk 
Shed  have  been  publicly  acclaimed  by  the  dairy- 
men. Twelve  fm  and  16  am  stations  broadcast 
the  names  of  dealers  who  had  signed  up  for  a 
"super  pool"  industry  organization.  Those  deal- 
ers who  were  left  out  were  quick  to  sign  up 
when  the  farmers  learned  they  were  not  to  be 
represented. 

Fund  Gets  $307,000 

WTVJ  (TV)  Miami,  Fla..  collected  $307,000 
for  Cerebral  Palsy  victims  during  a  16-hour 
telethon.  WTVJ  iTYi  had  collected,  up  to  the 
present  drive,  a  total  of  $487,000  for  the  CP 
fund  during  three  annual  telethons. 

'Home  Safety' 

THE  LAUREL  NETWORK  has  announced 
that  its  six  stations  are  launching  a  "Home 
Safetv"  campaign.  The  stations,  all  in  Pennsyl- 
vania, are:  WCPA  Clearfield,  WMAJ  State 
College,  WNCC  Barnesboro,  WD  AD  Indiana, 
WAKU  Latrobe  and  WHUN  Huntingdon. 

Academy  Fund  Boosted 

WTTG  (TV)  Washington  personality  Max 
Reznick  raised  almost  S23,000  for  the  fund 
drive  for  the  Hebrew  Academy  of  Washington 
during  a  two-and-a-half  hour  Sunday  afternoon 
telecast. 

The  Voting  Age' 

WBAL-TY  Baltimore  in  cooperation  with  the 
League  of  Women  Yoters  is  inaugurating  a 
five-week  series  called  The  Voting  Age  to  ex- 
plain the  mechanics  and  importance  of  voting 
in  primary  elections. 

Income  Tax  Problems 

WPAW  Pawtucket,  R.  I.,  is  presenting  a  series 
of  programs  dealing  with  problems  occurring 
in  filling  out  income  tax  forms.  Questions  and 
answers  are  discussed  via  "beep  phone"  with 
internal  revenue  service  instructors  who  provide 
the  correct  information. 
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PROGRAMS  AND  PROMOTION 


EXECUTIVES  of  KFSD-TV  San  Diego  and  Katz  Agency  officials  discussed  station 
availabilities  during  a  series  of  conferences  at  the  station.  Participants  in  the  dis- 
cussions were  (I  to  r):  Chuck  Dwyer,  Chicago  Katz  office;  Richard  Hasbrook,  Los 
Angeles;  Jay  Grill,  KFSD-TV  sales  manager;  James  Rogers,  president  of  KFSD  Inc.; 
Walter  Nilson,  New  York;  Stan  Reulman,  San  Francisco,  and  William  E.  Goetze, 
general  manager  of  KFSD's  combined  operations. 


500,000  RESPOND 

ONE  of  the  highest  mail  responses  to  two  30- 
second  announcements  in  the  history  of  tv 
contests  has  been  claimed  by  NBC-TV  and  its 
Dinah  Shore  Show  (Tuesday,  Thursday,  7:30- 
7:45  p.m.).  In  a  special  kiddie  car  promotion 
for  Chevrolet,  the  show's  sponsor,  Miss  Shore 
asked  viewers  to  send  in  a  card  with  their  name 
and  address  and  a  child's  name.  Three  days 
after  the  announcement  500,000  cards  and 
letters  had  reached  NBC  Hollywood,  the  net- 
work said.  Names  of  the  five  winners  were 
picked  by  Miss  Shore  on  her  March  3  tele- 
cast. Each  are  to  receive  a  miniature  battery- 
driven  convertible  car  fashioned  after  the  1955 
Chevrolet  Bel  Air  model. 

PLEDGE  OF  ALLEGIANCE 

AS  A  PATRIOTIC  service  to  call  attention  to 
the  American  freedoms  so  often  taken  for 
granted,  WSRS  Cleveland  for  the  past  year  has 
been  broadcasting  daily  at  noon  the  Pledge  of 
Allegiance  to  the  American  Flag.  To  add 
further  emphasis,  the  station  last  week  started 
airing  the  Pledge  as  recited  by  outstanding  in- 
dividuals in  business,  trades,  professions  and 
organizations,  who  ask  that  persons  pause  in 
whatever  they  are  doing  and  repeat  along  with 
them. 

KMA'S  30  YEARS  OF  SERVICE 

BROCHURE  retracing  its  past  to  present 
through  words  and  pictures  has  been  distributed 
by  KM  A  Shenandoah,  Iowa.  From  1925  to 
1955,  "now  as  then,"  KM  A  is  "The  Heartbeat 
of  the  Corn  Country,"  the  booklet  says.  Infor- 
mation is  provided  on  all  phases  of  the  present- 
day  operation  of  the  station,  aimed  at  the 
large  farm  audience.  The  brochure  also  in- 
cludes market  statistics,  Pulse  ratings  and  a  map 
showing  KMA's  coverage  reaching  into  four 
states. 

TAPE-RECORDED  BOBSLED  RUN 

WHEN  ABC  sports  commentator  Bill  Stern 
asked  WNBZ  Saranac  Lake,  N.  Y.,  whether 
there  was  a  possibility  of  making  a  tape  re- 
cording of  an  actual  bobsled  run  on  nearby  Mt. 
VanHovenberg  Olympic  Bobrun,  John  Gar- 
wood, sports  announcer  for  the  station  and  a 
bobsledder  himself,  complied  by  taking  a  Bell 
Sound  tape  recorder  with  him  and  making  the 
run  with  three  other  sledders.  With  the  re- 
corder strapped  to  him,  Mr.  Garwood  was  able 
to  give  a  complete  description  from  the  sled 
while  doing  a  mile  run.  Bill  Stern  used  the  tape 
on  his  coast-to-coast  broadcast  Feb.  23.  WNBZ 


reports  it  has  been  informed  the  event  was  the 
first  time  a  successful  tape  recording  of  a  com- 
plete bobrun  had  been  made. 

'RECIPE  ROUNDUP' 

WLPO  La  Salle,  111.,  is  offering  to  listeners 
"Recipe  Roundup,"  a  72-page  recipe  book,  as  a 
current  promotion.  During  the  two  weeks  prior 
to  publication  of  the  book  before  anyone  had 
seen  it,  2,200  orders  for  copies  from  nine  coun- 
ties had  been  received  by  the  station  at  the  pre- 
publication  cost  of  $1  per  copy,  $2  for  three 
copies,  according  to  WLPO. 

WRANGLER  JIM'S  POSSE 

SOUTHERN  CALIFORNIA  kids  12  years  and 
under  are  being  formed  into  "Wrangler  Jim's 
Posse."  sponsored  by  KABC-TV  Hollywood's 
Wrangler  Jim's  Adventure  Club  program,  with 
the  moppet  deputies  entitled  to  special  free 
privileges  at  matinee  theatre  showings,  park 
train  rides  and  other  activities.  The  program 
features  adventure  serials  for  children,  with 
James  Voorhees  as  host-m.c. 

BILL  INGRAM  GOES  TO  ORIENT 

BILL  INGRAM,  newscaster  on  KSTP  Minne- 
apolis-St.  Paul,  currently  is  on  a  two-week  visit 


to  the  Orient,  visiting  Tokyo,  Hong  Kong  and 
Formosa.  Mr.  Ingram  will  devote  much  of  hh 
time  to  a  study  of  the  Formosan  situation.  He 
will  detail  his  visit,  plus  his  own  views  and 
opinions  on  Formosa,  on  his  news  shows  upor 
his  return.  Mr.  Ingram  has  been  to  Formosa 
before  and,  according  to  KSTP,  came  back  with 
a  "world  beat,"  airing  the  news  the  Chinese 
communists  had  invaded  the  mainland  a  month 
before  network  newscasters  broadcast  the  same 
information. 

CKCL  DUTCH-LANGUAGE  SHOW 

CKCL  Truro,  N.  S.,  has  what  it  believes  is  the 
only  Canadian  program  on  the  air  in  the 
Netherlands  language.  The  weekly  program  is 
for  the  many  settlers  from  Holland  who  have 
arrived  in  the  agricultural  area  of  Nova  Scotic 
and  is  produced  by  the  newcomers  themselves 
The  show  includes  news  from  Holland,  in-' 
formation  on  Canada  such  as  land  settlemen 
regulations  and  income  tax  forms  and  Dutch 
music,  some  of  which  is  supplied  on  tape  bj 
the  Netherlands  Radio  System. 

BREAD  RECIPE  GETS  RESPONSE 

WHEN  a  listener  wrote  to  Chuck  Muller,  farn 
service  director  of  KOA  Denver  and  host  or 
Western  Breakfast  Bell,  asking  if  he  knew  < 
bread  starter  recipe,  Mr.  Muller  mentioned  tht 
request  on  the  program  and  immediately  re- 
ceived two  recipes  from  other  listeners.  Thest 
he  read  on  the  air  and  in  three  weeks  time 
received  765  requests  from  18  states  including 
as  far  away  as  California  and  Michigan,  accord 
ing  to  the  station. 

STONEWALL  JACKSON 

WHEN  a  mouse  appeared  on  Ted  Jackson': 
Clockwise  program  on  WHAM  Rochester 
N.  Y.,  Mr.  Jackson  talked  to  him  and  the 
mouse  talked  back  and  they  soon  became  fas 
friends.  But  Mr.  Jackson  soon  grew  tired  c: 
addressing  the  rodent  "Mouse,"  so  he  stagec 
a  contest  to  name  the  animal.  Over  2,20( 
entries  were  received  and  "Stonewall  Jackson' 
was  decided  upon,  with  the  winner  receivinj 
a  clock-radio.  Stonewall  Jackson  Mouse  is  gont 
now.  The  painters  came  and  closed  his  hol< 
and  entombed  him  in  WHAM's  studio  D. 
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VISUAL  TRIPS  FOR  YOUNGSTERS 

CBS  PUBLIC  AFFAIRS  department  is  re- 
ported to  be  planning  a  new  weekly  children's 
%  program  to  premiere  April  17,  originating 
ive  from  various  points  around  the  country. 
|The  purpose  of  the  untitled  program  is  to 
bresent  activities  of  interest  to  youngsters,  in- 
:luding  trips  to  a  dairy  farm  to  see  how  cows 
are  milked,  a  skyscraper  to  learn  how  it  is 
->uilt,  a  coal  mine  and  a  look  at  how  tugboats 
lock  huge  ocean  liners. 

HOME  AND  GARDEN  WEEK' 

I](N  THE  ABSENCE  of  an  International  Flower 
Hghow  in  New  York  this  year,  WRCA-AM-TV 
Bjthere  will  present  a  special  "Home  and  Garden 
■Week"  from  March  21-26,  during  which  84 
fbours  of  integrated  programming  will  be  carried 
on  the  stations.  The  special  programming  will 
os  offered  for  sponsorship  to  advertisers  of 
specialized  products  and  services  and  adver- 
tisers which  regularly  do  not  use  radio-tv. 
Regularly-scheduled  programs  on  the  two  sta- 
tions will  be  built  around  home  and  garden 
.themes,  giving  listeners  and  viewers  extensive 
;-  information  on  spring  gardening  and  building. 
Msln  addition,  there  will  be  one-time  programs 
i  Hilproviding  a  preview  of  new  methods  and  de- 
!  iB$:  viCes  of  interest  to  garden  and  do-it-yourself 
vc:  fans. 

WKNB-TV  GARDENING  PROGRAM 

NEW  weekly  program  on  gardening  has  been 
-  launched  on  WKNB-TV  New  Britain,  Conn., 
with"  John  S.  Gallagher,  who  has  conducted 
garden  programs  on  WKNB,  as  host.  All 
phases  of  gardening  for  the  home  owner  are 
covered  on  Gardening  With  Gallagher,  includ- 
ing planting  and  care  of  lawns,  foundation 
plants  and  planting,  shade  trees  for  small  lots, 
hedges  for  screening  and  how  to  make  plants 
grow  in  the  sun  and  shade. 
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Movie  Promotion  Scores 

WGBS-TV  Miami,  Fla.,  has  shown  the 
Florida  State  Theatre  Chain  that  the 
best  way  to  promote  movie  theatre  at- 
tendance is  through  television. 

To  prove  the  point,  a  station  promo- 
tion was  worked  out  by  Nick  Kersta, 
managing  director  of  the  ch.  23  station. 
Mr.  Kersta,  to  sell  the  idea  of  ch.  23, 
asked  the  theatres  to  put  on  a  cartoon 
carnival  consisting  of  23  color  cartoons, 
and  charge  23  cents  for  admission.  As 
a  special  promotion  newsreels  were  taken 
of  the  crowds  in  front  of  and  in  the 
theatres  and  the  audiences  were  advised 
by  stage  announcements  that  they  could 
see  themselves  on  WGBS-TV  later.  Es- 
timated attendance  of  youngsters  at  the 
theatres  was  14,500. 

Nine  theatres,  covering  Miami,  Coral 
Gables,  Miami  Beach,  Miami  Shores, 
Allapattah,  Hollywood  and  Fort  Lauder- 
dale, took  part  in  the  promotion.  Execu- 
tives reported  that  the  theatres  were  filled 
to  capacity  by  show  time.  William  Russel, 
Florida  State  Theatre  city  manager,  said, 
"Public  response  to  this  effort  was  be- 
yond our  wildest  dreams.  Business  at 
our  theatres  could  not  have  been  better. 
.  .  .  Our  thanks  to  ch.  23." 


PROVED 
the  BEST 


Altec  Lansing  manufactures  a  wide 
range  of  microphones,  each  designed 
for  special  needs,  each  an  outstanding 
example  of  the  superior  engineering 
and  superlative  craftsmanship  which 
have  given  Altec  Lansing  the  reputation 
for  the  very  best  in  professional  sound. 


Day  after  day  and  year  after  year  these 
two  ALTEC  LANSING  microphones  serve 
broadcast  studios  and  public  address 
systems  throughout  the  world.  Through 
consistent  performance  of  the  highest 
quality  the  ALTEC  639  and  the  ALTEC  633 
have  proved  themselves  under  all  sorts  of 
conditions  and  for  every  purpose.  These 
two  famous  Western  Electric  microphones 
which  have  been  manufactured  by  Altec 
Lansing  since  1949  are,  truly,  the  reliable 
standbys,  the  best  in  their  field. 


The  ALTEC  639  Microphones  are  ideal  for 
broadcast  and  public  address.  These  cardioid 
microphones  use  a  combination  of  ribbon 
and  dynamic  pressure  elements  to  provide 
the  best  possible  pickup  under  varying, 
difficult  conditions.  High  quality  three-way 
(639A)  and  six-way  (639B)  directivity  patterns 
are  quickly  selected  by  a  simple  screw 
adjustment.  Impedance:  40  ohms.  Power 
output  level:  —56  dbm.  Frequency  response: 
40-10,000  cps. 


The  ALTEC  633  is  the  world-famous  "salt 
shaker"  microphone.  This  rugged, 
dependable  high-quality  microphone  for 
public  address,  sound  distribution  systems 
or  broadcasting  affords  non-directional  and, 
with  8B  attachment,  semi-directional 
performance.  One  of  the  most  popular 
microphones  ever  made.  Frequency 
response:  40-12,000  cps.  Impedance: 
(633A)  30  ohms,  (633C)  30,  150/250  ohms. 
Power  output  level:  —58  dbm. 


A  SOUND  REPUTATION 
SECOND  TO  NONE 
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experts  in 

fv  lighting 

That's  what  some  of  the 
rriost  important  people  in 
the  business  call  us. 


RENTAL  EQUIPMENT 

We  deliver  anywhere  in  the  U.  S. 
Service  includes  installation  and 
removal  all  at  one  low  cost. 

FREE  ESTIMATES 

WRITE  FOR  FREE  CATALOG 
OF  EQUIPMENT 


JACK  A.  FROST 

DEPT.  BT 
234   PIQUETTE  AVENUE 
DETROIT   2,  MICHIGAN 
TRINITY  3-8030 


I  PLEDGING  MY  LOVE 

RECORDED  BY 
JOHNNY  ACE  Duke 

TOMMY  MARA,  LEROY 
HOLMES  ORCH  mgm 

.     FOUR  LADS  Columbia 

TERESA  BREWER  Coral 

'  LOUIS  ARMSTRONG  Decca 

THE  THUNDERBIRDS  ...DeLuxe 
■i  RONNIE  GAYLORD  ....Me  rcury 
PUBLISHED  BY 
LEON  PUBLISHING  CO. 


BROADCAST  MUSIC,  INC. 

589  FIFTH, AVE.,  NEW  YORK  36 

hew  TORk/.'Wcjtso  •  hoUywooli  •  iiiROfiio  .  Mowrsui 


PROGRAMS  &  PROMOTION 


WGLV  (TV)'S  LIVE  FIGHTS 

FRIDAY  NIGHT  FIGHTS  are  originating  live 
from  WGLV  (TV)  Easton,  Pa.,  these  days  with 
the  contestants  consisting  of  young  members 
of  the  Police  Athletic  League  of  Easton,  which 
cooperates  with  the  station  in  presenting  the 
show.  A  regulation  ring  has  been  erected  in 
the  WGLV  studios  for  the  youngsters'  battles. 
Bill  Wright,  sports  director  of  the  station,  calls 
the  blow-by-blow  and  Eddy  Moy,  former  Penn- 
sylvania featherweight  champion,  officiates. 

COLLEGE  C-C  TV  SHOW 

LONG  BEACH  City  College  staged  a  closed- 
circuit  television  show  in  which  performers 
acted  in  front  of  cameras  in  the  school's  radio- 
tv  studio  and  the  show  was  piped  by  a  half- 
inch  coaxial  cable  to  a  16-ft.  screen  in  an  au- 
ditorium about  300  feet  away.  The  hour-long 
presentation,  viewed  by  700  students  and  guests, 
was  written,  produced  and  directed  by  Kenneth 
Carter,  radio-tv  director  of  the  school  and  for- 
mer station  manager  of  WBGO  (FM)  Newark, 
N.  J.  The  event  was  the  first  time  any  college 
had  used  tv  in  such  a  manner,  Mr.  Carter 
claims. 

MOTHER  NATURE  PROVIDES 

MOTHER  NATURE  provided  WLWC  (TV) 
Columbus,  Ohio,  the  right  weather  for  its 
Sportsmanlike  Driving  show  when  the  sched- 
uled topic  was  "How  to  Drive  on  Snow  and 
Ice."  Such  stuff  covered  the  streets  of  Colum- 
bus on  the  day  the  program,  originally  planned 
as  a  studio  demonstration,  was  to  be  presented. 
The  show  was  ad  libbed  and  eight  cars  and  two 
wreckers  got  into  the  act  before  it  was  over. 
Sportsmanlike  Driving  is  presented  in  coopera- 
tion with  the  Columbus  Automobile  Club  and 
the  Columbus  Board  of  Education  and  is 
beamed  at  teenagers. 

BUSINESS  IS  BOOMING 

BROCHURE  on  business  in  British  Columbia 
and  its  own  coverage  area  has  been  prepared 
by  CKNW  New  Westminister,  B.  C,  "Top 
Dog"  station.  On  the  cover  is  a  picture  of  the 
city's  waterfront  and  the  title,  "B.  C.  Business 
is  Booming!"  The  booklet  contains  a  coverage 
map,  ratings  and  audience  charts,  business  and 
industry  facts  and  figures,  a  population  map 
and  a  picture  of  its  "Big  Four"  personality 
group.  The  presentation  is  available  from 
CKNW's  promotion  department. 

WGN  PROGRAM  FOR  PARENTS 

PROGRAM  dedicated  to  the  hope  of  making 
life  easier  for  young  parents  and  future  mothers 
and  fathers  has  started  on  WGN  Chicago.  It's 
Your  Baby,  scheduled  as  a  five-minute  show 
across  the  board,  features  pertinent  questions 
and  answers  and  includes  special  words  to 
fathers,  bright  sayings  of  kiddies  and  novel 
ways  of  announcing  a  birth. 

LASSIE'S  VARIED  AUDIENCE 

CAMPBELL  SOUP  Co.'s  "Lassie"  contest,  pro- 
moted principally  on  tv,  received  entries  num- 
bering in  the  hundreds  of  thousands,  spokesmen 
report.  Ages  of  the  grand-prize  winners — 7  to 
61 — provided  an  interesting  cross-section  of  the 
Lassie  tv  audience,  underscoring  the  show's 
appeal  to  all  ages.  Ten  pups  descended  from 
the  original  Lassie  were  awarded  to  the  top 
winners.  In  addition,  500  regulation  Spaulding 
basketballs  and  500  pairs  of  Union  Hardware 
Rollerskates  were  given  to  second  and  third 
place  winners. 


Show  Inspires  Book 

MATERIAL  received  from  listeners  since 
WTVL  Waterville,  Kennebec  county,  Me., 
inaugurated  the  program  Little  Talk  on 
Common  Things  six  years  ago  has  been 
incorporated  by  the  show's  narrator  into 
a  book  titled  "Kennebec  Yesterdays." 

WTVL  in  1948  sold  Keyes  Fibre  Co. 
(paper  pie  plates  and  plastic  tableware) 
on  the  idea  for  this  weekly  radio  show 
that  would  serve  as  a  "voice"  to  cham- 
pion the  American  free  enterprise  system 
and  other  attitudes  subscribed  to  by  the 
manufacturer.  The  program  is  not  de- 
signed to  sell  the  firm's  products  but 
rather  to  build  goodwill  and  pride  of 
sponsorship  among  employes. 

Dean  Ernest  Marriner  of  Colby  Col- 
lege was  chosen  as  the  narrator.  Dean 
Marriner's  new  book,  which  includes 
excerpts  from  old  account  books,  faded 
letters  and  other  documents,  some  dating 
back  to  1775,  deals  with  Maine  lore  and 
the  early  inhabitants  of  the  Kennebec 
River  Valley. 

"Kennebec  Yesterdays"  is  330  pages 
and  was  published  by  the  Colby  College 
Press. 


WHAT  RADIO  MEANS 

WLBK  DeKalb,  El.,  is  conducting  a  contest 
throughout  March  asking  listeners  to  write  on 
"What  Radio  Means  in  Our  Home"  in  a  100 
words  or  less.  They  also  are  asked  to  mention 
five  or  more  WLBK  daily  or  Sunday  programs 
to  which  they  listen.  Prizes  include  Zenith 
clock  and  table  model  radios  and  General  Elec- 
tric clocks. 

WCOU  SPURS  RECORD  SALES 

TRIPLE  promotion  was  staged  by  WCOU 
Lewiston,  Me.,  when  Louis  Dennis,  station  disc 
m.c,  did  a  two-hour  remote  show  from  the 
window  of  a  local  record  store.  Sponsors  of 
the  broadcast  were  a  RCA  record  distributor, 
Coca-Cola  and  Sam  Italian  Sandwich  Shop. 
The  purpose  was  to  create  traffic  for  the  record 
dealer.  Refreshments  were  provided  by  Coca- 
Cola  and  the  sandwich  shop.  Before  the  show 
was  over  re-orders  of  356  sandwiches  and  600 
cokes  had  to  be  supplied.  The  promotion  quad- 
rupled record  sales  the  next  day,  WCOU  re- 
ports. 


"Have  -  to  -  play  -  KRIZ 
tonight." 


Phoenix 
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IKVL  PROMOTIONS 


TO  MARK  its  change  from  980  kc  to  850  kc, 
TKVL  Verdun,  Que.,  offered  850  dimes  to 
the  listener  sending  in  the  largest  list  of  people's 
mmes  who  had  been  notified  of  the  change. 
Thousands  of  letters  were  received  with  the 
ists  ranging  from  25  to  several  thousand,  some 
isteners  having  systematically  gone  through  the 
elephone  book  calling  people  and  sending 
ZKVL  phone  book  pages  with  names  called 
icked  off.  The  station  also  increased  its  power 
rom  5  kw  to  10  kw  and  distributed  to  adver- 
isers  and  agencies  ash  trays  and  retractable 
pencils  notifying  them  of  the  changes.  A  special 
ist  of  advertising  agencies  received  desk  paper 
weights  in  the  shape  of  elephants  with  the 
nessage,  "Jumbo  Coverage  CKVL  Now  10,000 
Watts." 

AFRS  TAKES  'BREAKFAST  CLUB' 

SPECIAL  30-minute  version  of  ABC's  Break- 
fast Club  will  go  out  to  servicemen  at  80  over- 
seas posts  via  the  Armed  Forces  Radio  Service 
starting  May  1.  The  across-the-board  broad- 
casts will  be  condensed  from  a  full  hour  to  30 
ninutes  for  daily  transmission  to  the  troops. 

WBAL-TV  AIRS  LEGAL  CASES 

*VBAL-TV  Baltimore  and  the  Baltimore  Junior 
3ar  Assn.  radio  and  television  committee  have 
'started  a  series  of  programs  which  will  review 
actual  legal  cases  which  have  been  heard  and 
settled  in  the  Baltimore  courts.  After  preserv- 
ation of  the  facts,  three  average  citizens  ex- 
press their  individual  views  as  to  what  the  de- 
cision should  have  been  and  then  a  JBA  mem- 
3er  explains  what  did  happen  and  why.  The 
orogram  is  designed  to  acquaint  Baltimoreans 
rt  ith  the  law  situations  which  they  are  likely  to 
meet  in  everyday  life. 

WMCT  (TV)  FILMS  TORNADO 

SVMCT  (TV)  Memphis,  Tenn.,  through  the  aid 
of  airplane  transportation  and  a  telephone- 
equipped  station  wagon,  had  film  of  a  tornado 
which  struck  40  miles  south  of  Memphis  on  the 
air  less  than  three  hours  after  the  tragedy- 
causing  winds  hit. 

GOVERNMENT  EXPLAINED 

'OUR  GOVERNMENT,"  a  WPTZ  (TV )  Phil- 
adelphia series  on  the  educational  program 
Operation  Blackboard,  is  being  aired  in  co- 
operation with  the  Philadelphia  Board  of  Edu- 
cation to  foster  classroom  discussion.  The 
material  handled  on  the  program  is  similar  to 
that  required  by  state  law  for  presentation  in 
ninth  grade  social  studies  classes. 


27  HOURS  AT  THE  PIANO 

CHEERS  from  4,000  spectators  gathered 
in  Donnaconna  Hall,  Montreal,  went  up 
for  Paul  Gingras  Feb.  26  when  he  set  a 
new  record  for  continuous  piano  playing. 
The  musician's  recital  began  at  7:30  p.m. 
on  Friday  evening  and  concluded  at 
10:45  p.m.  the  following  night — a  total 
of  27  hours  and  15  minutes  at  the  key- 
board. The  event  was  sponsored  and 
broadcast  throughout  by  CKAC  Mon- 
treal, which  asked  spectators  to  make 
donations  to  the  March  of  Dimes  in  lieu 
of  admission. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

Andalusia,  Ala. — Alabama  Educational  Tv  Com- 
mission (WEDM  [TV]  Munford,  WEDB  (TV)  Bir- 
mingham) granted  vhf  ch.  2  (54-60  mc);  ERP  100 
kw  visual,  60.3  kw  aural;  antenna  height  above 
average  terrain  670  ft.,  above  ground  601  ft.  Esti- 
mated construction  cost  $166,500,  first  year  oper- 
ating cost  $16,000,  revenue  none.  Post  office  ad- 
dress %  R.  D.  Hurlburt,  714  Protective  Life  Bldg., 
Birmingham.  Studio  and  transmitter  location 
Mervillis  Mill  Rd.,  Leon,  Ala.  Geographic  co- 
ordinates 31°  34'  33"  N.  Lat.,  86°  23'  47"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal  counsel 
Hogan  &  Hartson,  Washington.  Consulting  engi- 
neer A.  D.  Ring  &  Assoc.,  Washington.  Granted 
March  9. 

St.  Louis,  Mo. — Signal  Hill  Telecasting  Corp. 
(WTVI  [TV]  Belleville,  111.)  granted  uhf  ch.  36 
(602-608  mc);  ERP  214  kw  visual,  112  kw  aural; 
antenna  height  above  average  terrain  590  ft., 
above  ground  592  ft.  First  year  operating  cost 
$480,000,  revenue  $580,000.  Post  office  address  % 
Harry  Tenenbaum,  Landreth  Building,  St.  Louis. 
Studio  and  transmitter  location  6000  Block  of 
Berthod  Ave.,  St.  Louis.  Geographic  coordinates 
38°  37'  48"  N.  Lat.,  90°  17'  8.5"  W.  Long.  Transmit- 
ter and  antenna  GE.  Legal  counsel  Roberts  & 
Mclnnis,  Washington,  D.  C.  Consulting  engineer 
George  P.  Adair  Engineering  Co.,  Washington, 
D.  C.  Principals  include  Pres.-Treas.  Paul  E. 
Peltason  (38.9%);  Vice  Pres.  Harry  Tenenbaum 
(38.9%);  Bernard  T.  Wilson  (3.3%),  and  Theodore 
F.  Weiskotten  (3.3%).  Subject  to  condition  that 
no  operation  commence  on  ch.  36  until  CP  for 
ch.  54  WTVI  is  surrendered.  Granted  March  9. 

APPLICATION 

Hattiesburg,  Miss. — Dave  A.  Matison  Jr.,  Harold 
M.  Matison  &  Milton  J.  Fine  d/b  as  Lion  Tv  Co., 
vhf  ch.  9  (186-192  mc);  ERP  28.4  kw  visual,  14.2 
kw  aural;  antenna  height  above  average  terrain 
488  ft.,  above  ground  537  ft.  Estimated  construc- 
tion cost  $185,409,  first  year  operating  cost  $144,- 


000,  revenue  $168,000.  Post  office  address  "A  Dave 
A.  Matison  Jr.,  Fine  Bros-Matison  Co..  Hatties- 
burg. Studio  location  to  be  determined.  Transmit- 
ter location  U.  S.  Hwy  11,  approximately  1.2  miles 
N  of  Eastabutchie,  Miss.  Geographic  coordinates 
31*  27'  12"  N.  Lat.,  89°  17'  05"  W.  Long.  Transmitter 
DuMont,  antenna  RCA.  Legal  counsel  Cottone  & 
Scheiner,  Washington.  Consulting  engineer 
George  P.  Adair  Engineering  Co.,  Washington. 
Principals  include  Dave  A.  Matison  Jr.  <V3), 
28.3%  owner  WAML  Laurel  and  WABO  Waynes- 
boro, Miss.:  50%  owner  WHXY  Bogalusa.  La., 
WHNY  McComb,  Miss.,  and  WHSY  Hattiesburg: 
Harold  M.  Matison  (%),  28.3%  owner  WAML  and 
WABO,  and  Milton  J.  Fine  (%),  clothing  store 
owner.  Filed  March  4. 

Existing  Tv  Stations  .  .  . 

ACTION  BY  FCC 

KLOR   (TV)   Portland,  Ore. — Oregon  Tv  Inc. 

granted  STA  to  operate  commercially  on  ch.  12 
until  July  24.  Granted  March  3;  announced 
March  8. 

APPLICATIONS 

KLIX-TV  Twin  Falls,  Idaho— Southern  Idaho 
Bcstg.  &  Tv  Co.  seeks  mod.  of  CP  for  ch.  11  to 
change  ERP  to  29.4  kw  visual,  14.7  kw  aural; 
antenna  height  above  average  terrain  660  ft. 
Filed  March  8. 

KTTS-TV  Springfield,  Mo.— Independent  Bcstg. 
Co.  seeks  CP  for  ch.  10  to  change  ERP  to  102  kw 
visual,  61  kw  aural;  change  transmitter  location 
to  E.  Division  St.  Road,  1  mile  E  of  Springfield 
city  limits;  antenna  height  above  average  terrain 
721  ft.  Filed  March  4. 

KANG-TV  Waco,  Tex.— Texas  Bcstg.  Corp. 
seeks  mod.  of  CP  for  ch.  34  to  change  ERP  to 
16.6  kw  visual,  8.3  kw  aural;  change  studio  and 
transmitter  location  to  4811  Bosque  Blvd.,  Waco; 
antenna  height  above  average  terrain  520  ft. 
Filed  March  7. 

WXIX  (TV)  Milwaukee,  Wis.— Columbia  Bcstg. 
System  Inc.  seeks  mod.  of  CP  for  ch.  19  to 
change  ERP  to  263  kw  visual,  143  kw  aural; 
change  studio  location  to  54-45  N.  27th  St.,  Mil- 
waukee; antenna  height  above  average  terrain 
530  ft.  Filed  March  7. 


MYCALEX  TUBE  SOCKET  CORPORATION 

Under  exclusive  license  of  Mycalex  Corporation  of  America, 
World's  largest  manufacturer  of  glass-bonded  mica  products 


ADDRESS  INQUIRIES  TO 

General  Offices  and  Plant: 


5  46  Clifton  Blvd.,  Clifton.  N.  J. 


Broadcasting 


Telecasting 


March  14,  1955   •    Page  115 


FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

March  3  through  March  9 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP— effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp.— synchro- 
nous amplifier,  vhf— very  high  frequency,  uhf— 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,  w  —  watts,  mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Feb.  28,  1955  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,687 

525 

130 

CPs  on  air 

5 

17 

t318 

CPs  not  on  air 

101 

11 

130 

Total  on  air 

2,692 

542 

448 

Total  authorized 

2,793 

553 

578 

Applications  in  hearing 

137 

2 

167 

New  station  requests 

186 

5 

17 

New  station  bids  in  hearing 

76 

0 

151 

Facilities  change  requests 

146 

7 

36 

Total  applications  pending 

755 

67 

222 

Licenses  deleted  in  Feb. 

0 

3 

0 

CPs  deleted  in  Feb. 

1 

0 

2 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations. 

f  Authorized  to  operate  commercially,  but  sta- 
tion may  not  yet  be  on  air. 

*        *  * 

Am  and  Fm  Summary  through  March  2 

Appls.  In 

On                                Pend-  Hear- 

Alr      Licensed     CPs      ing  ing 

Am          2,692          2,690          112          174  78 

Fm             542             525            28              8  0 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 

Grants  since  July  7  7,  7952: 
vhf  uhf 


Commercial 
Educational 


273 
17 


318 
18 


Total  Operating  Stations  in  U.  S. 

vhf  uhf 

Commercial  on  air  303  108 

Noncommercial  on  air  8  3 


Total 

5931 
35 


Total 
411 
11 


Applications  filed  since  April  74,  7952: 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 

954 

337 

738 

534 

1.2732 

Educational 

57 

29 

28 

573 

Total 

1,011 

337 

767 

562 

1,329' 

One  hundred-twenty-seven  CPs  (26  vhf,  101  uhf) 

have  been  deleted. 
;  One  applicant  did  not  specify  channel. 
'  Includes  35  already  granted. 
1  Includes  628  already  granted. 


New  Am  Stations  .  .  . 


ACTIONS  BY  FCC 

Madison,    Ind. — Electronic    Laboratories  Inc. 

granted  1270  kc  1  kw  daytime,  directional.  Post 
office  address  %  Clarence  E.  Henson,  541  E. 
Broadway,  Louisville,  Ky.  Electronic  Laborato- 
ries Inc.  is  former  permittee  of  WORX  at  Madi- 
son. Granted  March.  2. 

Albuquerque,  N.  M. — Grande  Bcstg.  Co.  granted 
1430  kc,  500  w  daytime.  Post  office  address  %  Ray 
King,  Box  1172,  Yuma,  Ariz.  Estimated  construc- 
tion cost  $11,000,  first  year  operating  cost  $25,000, 
revenue  $29,000.  Principals  in  equal  partnership 
include  D.  W.  Schieber,  employe  for  manufac- 
turer of  house  trailers,  and  W.  R.  King,  farm 
director-announcer  KYMA  Yuma.  Granted 
March  2. 

Mayodan,  N.  C— G.  E.  McDaniel  granted  1420 
kc,  500  w  daytime.  Post  office  address  Mayodan, 
N.  C.  Estimated  construction  cost  $19,995.  first 
year  operating  cost  $25,500,  revenue  $42,000.  Mr. 
McDaniel  is  stockholder  of  WFMB  (FM)  Mayodan 
and  deals  in  real  estate  and  furniture.  Granted 
March  3. 


APPLICATIONS 

Douglas,  Ariz. — Henry  Alcott,  Lysle  W.  Weeks 
&  John  K.  Penny  d/b  as  Cochise  Bcstg.  Co., 
1390  kc,  500  w  night,  1  kw  day.  Post  office  address 
%  Henry  Alcott,  Box  91.  Estimated  construction 
cost  $25,842,  first  year  operating  cost  $42,479, 
revenue  $52,764.  Principals  include  Henry  Alcott 
(25%),  news  director-announcer  KAWT  Douglas; 
Lysle  W.  Weeks  (37'/2%).  construction,  and  John 
K.  Penny  (371,2% ),  tool  manufacturer.  Filed 
March  7. 

Harlan,  Ky.— KY-VA  Bcstg.  Corp.  (WTCW 
Whitesburg,  Ky.),  1280  kc,  1  kw  daytime.  Post 
office  address  Box  398,  Whitesburg,  Ky.  Esti- 
mated construction  cost  $14,967,  first  year  oper- 
ating cost  $30,000,  revenue  $37,000.  Principals 
include  Pres.  Kenneth  J.  Crosthwait  (97.5%);  Vice 
Pres.  Donald  S.  Crosthwait  (0.4%),  and  Sec- 
Treas.  Betsy  S.  Crosthwait.   Filed  Feb.  28. 

Ridgewood,  N.  J. — S.  Richard  Stern  &  Jimmy 
S.  Stern  d/b  as  Stern  Bcstg.  Co.,  540  kc,  1  kw 
daytime,  directional.  Post  office  address  1160  5th 
Ave.,  N.  Y.  C.  Estimated  construction  cost 
68,140,  first  year  operating  cost  $75,000,  revenue 
90,000.  Principals  include  S.  Richard  Stern 
(50%),  and  Jimmy  S.  Stern  (50%),  partners  in 
N.  Y.  public  relations  consultant  firm.  Filed 
March  1. 


ALLEN  KANDER 

CN.etjohkitoY 

FOR    THE    PURCHASE    AND  SALE 
□  F    RADID    AND  TELEVISION 
STATIDNS 

1701  K  St.,  N.  W.  •  Washington  6,  D.  C,  NA.  8-3233 
Lincoln  Building    •    New  York  17,  N.  Y.,  MU.  7-4242 


Spruce  Pine,  N.  C. — Toe  River  Valley  Bcstg.  Cc. 
1470  kc,  1  kw  daytime.  Post  office  address  ", 
Tom  N.  Cooper,  RFD  #1,  Box  20-B,  Spruce  Pine 
Estimated  construction  cost  $14,000,  first  yea 
operating  cost  $25,000,  revenue  $30,000.  Principal 
include  Pres.  Tom  N.  Cooper  (41.3%),  drive-ii 
theatre  owner;  Vice  Pres.  O.  D.  Calhoun  (2.7% )' 
motion  picture  theatre  manager;  Sec.-Treas.  Bax 
ter  D.  Johnson  (2.7%),  electrical  contracting 
Joe  B.  Cooper  (11%),  and  21  other  stockholder; 
none  holding  more  than  3%  interest.  Filei 
March  2. 


Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WDVH  Gainesville,  Fla.— The  Decatur  Bcstg 
Co.  granted  CP  to  change  from  directional  an 
tenna  daytime  to  nondirectional  operation  da;- 
operating  on  980  kc  with  5  kw.  Granted  March  \ 

WLOA  Braddock,  Pa.— Matta  Bcstg.  Co.  grantei 
request  for  waiver  of  sec.  3.71  of  FCC  rules  afte 
6  p.m.  for  period  April  15  to  Oct.  1.  Grantee 
March  1;  announced  March.  8. 


STATION  DELETED 

WAMY   Amory,   Miss. — Charles   C.   Boren  Ji 

FCC  deleted  CP  for  existing  am  station  on  158 
kc  5  kw  day  at  request  of  permittee.  Delete< 
March  9. 


APPLICATIONS 

WGBA  Columbus,  Ga.— WGBA  Inc.  seeks  CI: 
to  change  from  1  kw  to  5  kw  daytime  on  127, 
kc.  Filed  March.  7. 

WHLN  Harlan,  Ky.— Blanfox  Radio  Co.  seek 
CP  to  change  from  1230  kc  250  w  unlimited  t 
1280  kc  1  kw  daytime.   Filed  March  2. 

WSMB  New  Orleans.  La.— WSMB  Inc.  seeks  CI 
to  change  from  5  kw  to  10  kw  on  1350  kc.  Filec 
March  1.  -41 


Existing  Fm  Stations  .  .  . 

ACTION  BY  FCC 

WUOM  (FM)  Ann  Arbor,  Mich.— U.  of  Micli. 
granted  mod.  of  CP  to  change  ERP  to  115  kw;  an 
tenna  height  above  average  terrain  440  ft.  Grant 
ed  March  1;  announced  March  8. 


Ownership  Changes  .  .  . 


ACTIONS  BY  FCC 

KWG  Stockton,  Calif.— McClatchy  Bcstg.  Cc 
granted  voluntary  assignment  of  license  to  Jame 
E.  Longe  and  Lewis  B.  Saslaw  d/b  as  Delta  Bcstg 
Co.  for  $75,000.  Principals  include  James  E.  Long 
O/2).  program  director  KWG,  and  Lewis  B.  Sas 
law  (V2).  physician.  Granted  March  9. 

KMBY  Monterey.  Calif. — Salinas  Valley  Bcstg 
Corp.  granted  assignment  of  license  to  Frederic), 
A.  Gwynn  for  $70,000.  Mr.  Gwynn  is  NBC  Lo 
Angeles  engineer.  Granted  March  2. 

WILO  Frankfort,  Did. — Radio  Frankfort  grantei 
assignment  of  license  to  Lake  Erie  Radio  &  T 
Corp.  for  $40,000.  Principals  include  equal  part 
ners  Theodore  M.  Nelson  and  David  S.  Gifforc 
formerly  associated  with  WIRO  Ironton,  Ohio, 
Granted  March  2. 

KTIV  (TV)  Sioux  City,  Iowa— KCOM  Bcstg.  Cc 
granted  relinquishment  of  positive  control  b. 
Dietrich  Dirks  through  acquisition  of  50%  inter 
est  by  Perkins  Brothers  Co.,  operators  of  KSC 
there,  pursuant  to  merger  agreement  for  the  cr 
4  facility.  Granted  March  9. 

WEHT  (TV)  Henderson,  Ky.— Ohio  Valley  T 
Co.  granted  voluntary  assignment  acquisition  c 
positive  control  by  Malco  Theatres  Inc.  throug 
purchase  of  6.000  shares  of  class  A  stock  fror 
Citizens  Theatre  Co.  and  J.  A.  Ballard  for  $6,00(s 
Granted  March  2;  announced  March  8. 

WBLE  Batesville,  Miss. — Harold  B.  McCarley 
Travis  A.  Palmer  &  Harriet  K.  Hartness  d/b  a 
Panola  Bcstg.  Co.  granted  voluntarv  assignmei 
of  license  to  Harold  B.  McCarley,  Robert  H.  Col 
lins  &  Harriet  K.  Hartness  d/b  as  Panola  Bcstf 
Co.  Travis  A.  Palmer  sells  his  V3  interest  fo 
$9,000.  Principals  will  now  include  Harold  E 
McCarley  (50%),  Robert  H.  Collins  (%),  lumbe 
manufacturer,  and  Harriet  K.  Hartness  (%! 
Granted  March  9. 

KENO  Las  Vegas,  Nev. — Maxwell  Kelch  i 
Laura  Belle  Kelch  d/b  as  Nevada  Bcstg.  C< 
granted  voluntary  assignment  of  license  to  Ne 
vada  Bcstg.  Co.  for  $80,000.  Principals  includ 
Pres.  E.  Oncken  (37.5%),  news  editor  KENO  at< 
managing  editor  Las  Vegas  Sun;  Vice  Pres.  Ralp 
O.  Dow  (25%),  chief  engineer  KENO,  and  Mei 
Sage  (37.5%),  commercial  manager  KENO.  Grant 
ed  March  9. 

WLIK  Newport,  Tenn. — Arthur  Wilkerson  tr/a 
Arthur  Wilkerson  Lumber  Co.  granted  assign 
ment  of  license  to  WLIK  Inc.  No  consideratic 
involved  as  transfer  is  from  sole  proprietorshi 
to  corporation.  Granted  March  4,  announce 
March  8. 
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KENX  Kenedy.  Tex. — Charles  F.  Harris.  Stanley 
\  Nelson  A:  Charles  W.  Bathrope  d/b  as  Kenedy 
pest?.  Co.  granted  assignment  of  license  to 
Caarles  W.  Bathrope  for  S2.216  plus  all  expenses 
for  getting  station  on  the  air.  Mr.  Bathrope  is 
p-=<:  -9*.^  owner  KITE  San  Antonio.  50^  owner 
KAXX  Sinton.  and  4^  owner  KDUB-AM-TV 
:  :  :,ek.  all  Texas.  Granted  March  9. 

KSI-J  Gladewater.  Tex. — Gladewater  Bestg.  Co. 
tr  anted  assignment  of  license  to  Helen  Lee  and 
'g.  A.  Lee,  executors  of  the  estate  of  T.  W.  Lee. 

WTOV-TV  Norfolk.  Va. — Commonwealth  Bestg. 
Torp.  granted  assignment  of  CP  to  Tim  Brite  Inc. 
Ccr  S17.5O0  Dlus  assumption  of  notes  due  RCA  for 
§63.000  and  S15.000  for  equipment  and  real  estate 
rurcr.ased  zrzrr.  V,'AVY"  Per:srr.cu:h.  Va.  Tim 
Brite  Inc.,  Hyattsville.  Md..  advertising  agency, 
=  Gv.-r.ed  cv  Temus  R.  Brieht  95.3"  •.  ar.d  his 
:„vife  Anna  C.  Bright  (4.7%).  Granted  March  9. 

WWOD-AM-FM  Lynchburz.  Va. — Old  Dominion 
3estg.  Corp.  granted  assignment  of  license  to 

jioanoke  IndeDendent  Bcstrs.  Inc.  for  S75.000. 

Bole  owner  is  Cv  X.  Bahakel.  owner  of  WABG 
3-eenwood.    Miss.:    WKTX    Kingsport,  Term.: 

WTCOZ  Kosciusko.  Miss.,  and  WPLH  Huntington. 

«\  Va..  and  applicant  for^new  am  station  at 

WDSM-IV     Superior.     Wis.— WDSM     Tv  Co. 

!  assignment  of  CP  to  parent  comnanv 
est  Publications  Inc.    Granted  Feb.  28: 


-  WIVff  (TV)  Milwaukee.  Wis.— Milwaukee  Area 
telecasting  Corp.  granted  assign— .er.t   zi  CP  to 

pRAL-AM-TV  Baltimore,  WTSX^MhwauSe0  and 
IFGAE  Pittsburgh,   and  numerous  newspapers, 
iterant  is  subject  to  any  action  taken  by  D.  C. 


WEMP  Milwaukee,  Wis. — Milwaukee  Best?.  Co. 

anted  voluntary  assignment  cf  iicer.se  to  Foster 
Assoc.  Inc.  for  5200,000.  Principals  include 
3  R.  McLendon  13 ~c  :  Pres.  James  H.  Foster 
.'59"!.  president  of  vitamin  and  chemical  com- 
i=t.t:  Vice  Pres.  Gordon  B.  McLendon  dO"  : 
:e  Pres.  C.  S.  (Bill)  Weaver  lu~  .  and  Sec- 
_reas.  Dorothv  Manning  >5"  i.  The  McLendcns 
-r.  KLZF-AM-TV  Dallas.  KELP -AM-T\"  El  Paso 
=  r.d  sale  was  contingent  on  FCC  approval  to  our- 
:r-a=e  of  WCAN"  Milwaukee  facilities.  Granted 

- 

WCAX  Milwaukee,  Wis. — Midwest  Bestg.  Co. 
gt anted  assign— er.t  of  license  tc  '.'.'EM?  there 
.  :  5-.:l  I'll  Principals  include  Pre;  Andrew  M 
>pheeris  13"  >:  Vice  Pres.  Hugh  K.  Boise  Jr. 
10"  :  Sec.  John  E.  Roe  2::"  Treas.  S.  C. 
Cleaveland  <5"  :  John  Gagliano  '10"',  and 
S-'irir..  Tribune  '25.4"  '.  Sale  was  contingent  on 
sale  of  WEMP  facilities.    Granted  March  2. 


APPLICATIONS 


KGRH  Fayetteville. 
J.  seeks  voluntary  tt 
ouglas  through  sale  t 
Douglas  is 


Ark.— Fayetteville  Bests, 
ansfer  of  control  to  Hal 
f  252  shares  of  stock  for 
executive  '.-ice  president 


KGRH.    Filed  March 

KBTV  (TV)  Denver,  Colo.— Colorado  Tv  Corp. 

eks  assignment  of  CP  to  Tv  Denver  Inc.  for 
00,000.  Principals  include  Pres.  John  C.  Mullins 
0"  .  general  investments  and  real  estate,  and 
rank  R.  Leu  '50"'.  owner  of  Homeland  Ins. 
ashville.  and  holds  other  insurance  com- 

WBOY  Tarpon  Springs.  Fla. — WBOT  Inc.  seeks 
voluntary  assignment  of  hcer.se  to  Freede-Miller 
c:?tg.  Co.  for  576.000.  Principals  include  Pres. 
Hal.  M.  Freede  48"'.  organist:  Treas.  Justin 
'McCarthy  Miller  Jr.  '48"  i.  commercial  manager 
-  WSPB  Sarasota.  Fla.:  Sec.  Beatrice  A.  Freede 
-  and  Vice  Pres.  Margaret  G.  Miller    2"  . 

KDLM  Detroit  Lakes.  Minn. — Detroit  Lakes 
-Bests.  Corp.  seeks  voluntary  transfer  oi  control 
fto  Garfield  L.  Fox  and  Lester  X.  Dale  through 

'Garfield   L.    Fox     50"  .    former    :3    owner  of 
KROX   Crookston.   Minn.,    and   Lester   X.  Dale 
1(50%),  physician.  Filed  March  2. 

KVSF  Santa  Fe.  X.  M. — Santa  Fe  Bestg.  Co. 

voluntarv  assignment  of  license  to  Darent 
ny  Xew  Mexico  Bestg.  Co.  Filed  March  7. 


KVET  Austin,  Tex.— Austin  Bestg.  Co.  seeks 
voluntary  transfer  of  control  to  Willard  Deason 
through  purchase  of  223  shares  for  544,600.  Mr. 
Deason,  vice  pres. -general  manager  of  KVET,  will 
now  own  approximated  95"c  interest.  Filed 
Feb.  28. 

KYOK  Houston,  Tex.— KVOK  Inc.  seeks  volun- 
tar  relinquishment  of  negative  control  by  both 
Jules  J.  Paglin  and  Stanley  W.  Ray  Jr.  through 
sale  of  14.3"  interest  to  4  station  employes. 
Principals  will  now  include  Jules  J.  Paglin 
'42.8"  :  Stanley  Ray  Jr.  (42.8"):  Edward  J. 
Prendergast  (6.4^);  Frederick  D.  Schwarz  .2.5%); 
Thomas  A.  Gresham  '3.5")  and  Ray  K.  Rhodes 
(1.7%).  Filed  March  4. 

KERV    Kerrville,    Tex.— Kerrville    Bestg.  Co. 

seeks  voluntary  transfer  of  25*7  of  stock  from 
estate  of  Charles  V.  Peterson,  deceased,  to  Hal 
and  Charlie  Peterson  Foundation.  Filed  March  7. 

WAFC  Staunton.  Va. — Lloyd  Cochenour.  Willard 
F.  Gance  Charles  E.  Heatwole  d/b  as  .American 
Home  Bestg.  Co.  seek  voluntary  assignment  of 
license  to  American  Home  Bestg.  Corp.  Xo  con- 
sideration involved  as  partners  retain  identical 
interests.  Filed  Feb.  28. 

WTAP  (TV)  Parkersburg,  W.  Va. — W.  Va.  En- 
terprises Inc.  seeks  assignment  of  CP  to  The 
Zanesville  Publishing  Co.  for  5124.600.  Zanesville 
Pub.  Co.  owns  63%  of  WHLZ-AM-TV  Zanesville. 
Ohio.  F>rincipals  include  Pres.  Clav  Littick 
(87.5"  I;  Vice  Pres.  Arthur  S.  Littick  '3.3%),  and 
Sec. -Treas.  William  O.  Littick  (9.2%).  Filed 
March  4. 

WETZ  Xew  Martinsville.  W.  Va.— Magnolia 
Bestg.  Co.  seeks  voluntary  transfer  of  control 
from  J.  Patrick  Beacom  to  Harry  G.  Bright 
through  sale  of  90%  interest  for  520,400.  Mr. 
Bright  is  Seld  representative  for  Sesac  Inc.  Air. 
Beacom  retains  10%  interest.  Filed  March  2. 

WLCK  La  Crosse,  Wis. — Ottumwa  Telecasting 
Corp.  seeks  voluntary  assignment  of  license 
from  Iowa  corp.  to  Wisconsin  corporation  Phil- 
lippe  Bestg.  Corp.  Xo  consideration  involved  as 
principals  retain  identical  interests.  Filed 
March  7. 


KPLK  Dallas.  Ore.— Edward  C.  MeElrov  Jr.  & 
L^land  M.  Tucker  d/b  as  Polk  Countv  Bcstrs. 
seek  voluntary  assignment  of  CP  to  Polk  County 
Bcstrs.  Xo  consideration  is  involved  as  transfer 
is  from  partnership  to  corporation  with  partners 
retaining  identical  interests.    Filed  Feb.  28. 

WAGS  BishopviUe.   S.  C— H.  L.  Ginsberg.  A. 
Ray    Godshall.    James    B.    Jefferies.    Claude  W. 
Smith.  Helen  F.  Smith  &  Gladys  A.  Johnston  d/b 
as  Lee  County  Bestg.  Co,  seek  voluntarv  assign- 
[rr.ent  of  license  to  James  F.  Coggins  ac  Edward 
L    B.   Osborne  for  538,000.    Principals  include 
-James  F.  Coogins    50  ~  .  owner  of  WKOK  Xew- 
berry.  S.  C,  and  vice  pres. -51"    owner  WBCU 
'-    hnic-n.  S.  C.  and  Edward  L.  B.  Osborne  (50%), 
(  >pres.-49%  owner  WBCU.   Filed  March  1. 

WLBG  Laurens.  S.  C. — WLBG  Inc.  seeks  volun- 
tary assignment  of  license  to  Scotland  Bestg.  Co., 
for  £21.393.  Scotland  Bestg.  is  operator  of  WEWO- 
AM-FM  Laurinburg.  X.  C.  Principals  include 
Pres.  Edwin  Pate  '26"  ):  Vice  Pres.  Wade  S. 
Dunbor  8.6"r  , :  Sec. -Treas.  J.  R.  Dalrymple    13"  ■ . 

id  she  others  each  holding  8.9"  interest.  Filed 
Fee.  28. 


*  'Broad 


Hearing  Cases 


INITIAL  DECISIONS 

WWBZ  Vineland,  X.  J— FCC  Hearing  Examiner 
James  D.  Cunningham  issued  initial  decision  look- 
ing toward  denial  of  the  application  of  Com- 
munitv  Bestg.  Service  Inc..  for  renewal  of  license 
of  station  WWBZ  Vineland,  X.  J.  Action  March  7. 

OTHER  ACTIONS 

Corrections  to  Transcripts — By  separate  Orders 
the  Commission  granted  petitions  to  make  edi- 
torial corrections  in  the  transcripts  of  oral  argu- 
ments in  the  Wichita.  Kan.,  ch.  3,  Fresno.  Calif., 
eh.  12  (Dockets  9050  et  al.).  Chattanooga.  Tenn., 
ch.  3,  and  Corpus  Christi,  Tex.,  ch.  6  tv  proceed- 
ings.  Action  March  3. 

Fm  Allocation — FCC  proposed  to  amend  allo- 
cation plan  for  class  B  fm  stations  to  add  ch.  250 
to  Mountain  Park,  N.  M.  Comments  may  be 
filed  on  or  before  April  1.  Action  March  2. 

WFEA  Manchester.  X.  H. — FCC  denied  com- 
plaint Union  Leader  Corp.  requesting  FCC  In- 
stitute revocation  proceedings  against  Public  In- 
formation Inc.,  licensee  of  WFEA.  Action 
March  9. 

KGUL-TV  Galveston,  Tex.— By  Order  the  Com- 
mission denied  petition  filed  by  Gulf  Television 
Co.,  requesting  the  Commission  to  direct  the  ex- 
aminer to  proceed  to  Houston  and  Galveston, 
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Tex.,  to  take  testimony  of  such  further  witnesses 
as  are  contemplated  by  Commission  Order  of 
Oct.  27  last  relative  to  the  taking  of  certain  depo- 
sitions in  proceeding  on  application  to  modify 
the  construction  permit  of  KGUL-TV  Galveston. 
Action  March  4. 

KAMQ  .Amarillo,  Tex. — On  petition  for  recon- 
sideration filed  by  Top  of  Texas  Broadcasting  Co., 
the  Commission,  by  Order  removed  from  hearings 
and  granted  application  to  increase  daytime 
power  of  station  KAMQ  Amarillo,  Tex.,  from  1 
kw  to  5  kw,  DA  day  and  night,  with  present 
frequency  1010  kc.  500  w  night;  engineering  con- 
ditions.   Action  March  3. 


Routine  Roundup  .  .  . 

March  3  Decisions 

BROADCAST  ACTIOXS 

By  the  Commission  en  banc 
McFarland  Letter 

WSTV-TV    Steubenville,    Ohio,    WSTV  Inc.— 

Is  being  advised  that  applications  for  mod.  of 
CP  (BMPCT-26211  to  change  location  of  station 
(ch.  9)  to  Florence,  Pa.,  and  to  make  equipment 
changes  accordingly,  and  for  assignment  of  per- 
mit (BAPCT-128)  to  Columbia  Bestg.  System  Inc., 
indicate  necessity  of  a  hearing.  Comr.  Bartley 
issued  the  following  concurring  statement:  "I 
concur,  but  I  would  include  in  the  '309(b)  letter' 
an  inquiry  with  respect  to  what  effect  this  trans- 
fer would  have  on  competition,  and  whether  such 
effect  would  be  beneficial  or  detrimental  to  the 
public  interest.  In  the  absence  of  a  showing  in 
this  connection.  I  will  be  unable  to  make  the 
necessary  statutory  finding  that  this  transfer  will 
be  in  the  public  interest." 


March  4  Decisions 


ACTIOXS  OX  MOTIOXS 
By  Commissioner  E.  M.  Webster  on  March  2 
St.  Joseph.  Mo.,  Broadcast  Group  Inc. — Granted 
petition  for  an  extension  of  time  until  March  10 
within  which  to  file  a  reply  to  the  petitions  of 
stations  KFKU  and  WREX  for  an  investigation 
of  the  qualifications  of  Peter  T.  Scott  and  for 
other  relief  in  proceeding  re  (Docket  11147:  BP- 
9264). 

Knoxville,  Tenn.,  Radio  Station  WBIR  Inc. — 

Granted  petition  for  an  extension  of  time  to 
April  4  in  which  to  file  replies  to  exceptions  to 
initial  decision  in  re  tv  ch.  10  (Dockets  10512 
et  al.). 

By  Hearing  Examiner  William  G.  Butts 
on  March  2 

Paducah.  Ky. — Granted  motion  for  an  exten- 
sion of  time  from  March  4  to  March  7  in  which 
to  file  adverse  proposed  findings  in  re  applica- 
tions for  ch.  6  (Dockets  10875-76),  and  the  raphes 
to  such  proposed  findings  shall  be  filed  not  later 
than  March  14. 
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By  Hearing  Examiner  Annie  Neal  Huntting 

Issued  a  first  statement  concerning  prehearing 
conferences  and  order  which  shall  govern  the 
course  of  the  proceedings  in  re  applications  of 
Border  Bcstrs.  Inc.  (KVOZ),  Laredo,  Tex.,  et  al. 
(Dockets  11119-21)  (Action  taken  March  2). 

KVOZ  Laredo,  Tex.,  Border  Bcstrs.  Inc. — Re- 
scheduled hearing  in  am  proceeding  (Dockets 
11119-21)  for  April  29.  Also  denied  motion  of 
KVOZ  for  leave  to  file  late  appearance  in  this 
proceeding  (Actions  of  March  1). 

By  Hearing  Examiner  Fanney  N.  Litvin 
on  March  1 

WOPA    Oak    Park,   111.,    Village    Bcstg.  Co.— 

Ordered  that  the  prehearing  conference  and  the 
hearing  in  re  am  facilities  (Docket  11163),  now 
scheduled  respectively  for  March  1  and  March  15 
be  continued  without  date  until  further  order  of 
the  examiner. 

By  Hearing  Examiner  Hugh  B.  Hutchison 
on  March  2 

Gave  notice  of  a  prehearing  conference  to  be 
held  on  March  11  in  re  applications  of  El  Mundo 
Inc.  et  al.  for  ch.  3  in  Mayaguez,  P.  R.  (Rockets 
11287-89). 


March  4  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

WVAM  Altoona,  Pa.,  The  General  Bcstg.  Corp. 
— License  to  cover  CP  (BP-9394)  which  author- 
ized change  from  employing  directional  antenna 
(DA-2)  to  directional  antenna  night  use  only 
(DA-N)  (BL-5633). 

WPLH  Huntington,  W.  Va.,  Huntington  Bcstg. 
Corp. — License  to  cover  CP  (BP-9472)  which 
authorized  change  frequency,  increase  power; 
change  hours  of  operation;  install  a  new  trans- 
mitter and  change  transmitter  location  (BL-5631). 

Renewal  of  License 

WLCS  Baton  Rouge,  La.,  Air-Waves  Inc. — 
(BR-1358). 

WJXN  Jackson,  Miss.,  Jackson  Bcstg.  Co. — 
(BR-1212). 

Remote  Control 

WJLB  Detroit,  Mich.,  Booth  Radio  and  Tele- 
vision Stations  Inc. — (BRC-673). 

WBRI  (FM)  Detroit,  Mich.,  Booth  Radio  & 
Television  Stations  Inc.—  (BRCH-127). 

APPLICATION  RETURNED 

WSMB  New  Orleans,  La.,  WSMB  Inc.— CP  to 

increase  daytime  power  from  5  kw  to  10  kw  and 
change  type  transmitter. 

License  for  CP 

WBRE-FM  Wilkes-Barre,  Pa.,  Louis  G.  Balti- 
more— License  to  cover  CP  (BPH-1986)  which 
authorized  changes  in  licensed  station  (BLH-1036). 

KWGS  (FM)  Tulsa,  Okla.,  The  U.  of  Tulsa— 
License  to  cover  CP  (BPED-260)  which  author- 
ized changes  in  licensed  station  (BLED-168). 

Modification  of  CP 

WKNB-TV  New  Britain,  Conn.,  The  New  Brit- 
ain Bcstg.  Co.— Mod.  of  CP  (BPCT-870)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  7-15-55  (BMPCT-2902). 

WLWA  (TV)  Atlanta,  Ga.,  Crosley  Bcstg.  of 
Atlanta  Inc.— Mod.  of  CP  (BPCT-927)  as  mod. 
which  authorized  changes  in  facilities  of  existing 
tv  station  to  extend  completion  date  to  3-10-56 
(BMPCT-2907). 
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WHFC-TV  Chicago,  111.,  WHFC  Inc.— Mod.  of 
CP  (BPCT-1343)  as  mod.  which  authorized  new 
tv  station  to  extend  completion  date  to  9-7-55 
(BMPCT-2899). 

WATV  (TV)  Newark,  N.  J.,  Bremer  Bcstg.  Corp. 
—Mod.  of  CP  (BPCT-57)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date  to 

6-  15-55  (BMPCT-2912). 

WHCU-TV  Ithaca,  N.  Y.,  Cornell  U.— Mod.  of 
CP  (BPCT-534)  as  mod.  which  authorized  new  tv 
station  to  extend  completion  date  to  9-7-55 
(BMPCT-2901). 

WQMC  (TV)  Charlotte,  N.  C,  WAYS-TV  Inc.— 
Mod.  of  CP  (BPCT-344)  as  mod.  which  authorized 
new  tv  station  to  change  corporate  name  to 
WQMC  Television  Inc.  (BMPCT-2886) . 

WTOB-TV  Winston- Salem,  N.  C,  Winston- 
Salem  Bcstg.  CO.— Mod.  of  CP  (BPCT-1497)  as 
mod.  which  authorized  new  tv  station  to  extend 
completion  date  to  9-3-55  (BMPCT-2896) . 

KFYR-TV  Bismarck,  N.  D.,  Meyer  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-1516)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date  to 

7-  4-55  (BMPCT-2893). 

KBES-TV  Medford,  Ore.,  Southern  Ore.  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1294)  as  mod.  which  au- 
thorized new  tv  station  to  extend  completion  date 
(BMPCT-2894). 

KVDO-TV  Corpus  Christi,  Tex.,  Coastal  Bend 
Television  Co.— Mod.  of  CP  (BPCT-1066)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  9-6-55  (BMPCT-2895) . 

KRGV-TV  Weslaco,  Tex.,  KRGV  Television  Inc. 
—Mod.  of  CP  (BPCT-1678)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date  to 
9-15-55  (BMPCT-2909). 

WTOV-TV  Norfolk,  Va.,  Commonwealth  Bcstg. 
Corp.— Mod.  of  CP  (BPCT-460)  as  mod.  which  au- 
thorized new  tv  station  to  extend  completion  date 
(BMPCT-2892). 

WLTV  (TV)  Wheeling,  W.  Va.,  Albert  S.  Polan, 
E.  G.  Polan,  Lincoln  M.  Polan,  Charles  M.  Polan 
&  Lake  Polan  Jr.,  a  partnership  d/b  as  Polan 
Industries— Mod.  of  CP  (BPCT-1048)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  9-11-55  (BMPCT-2904). 


March  7  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

KLMR  Lamar,  Colo.,  The  Southeast  Colorado 

Bcstg.  Co. — License  to  cover  CP  (BP-7783)  as 
mod.  which  authorized  change  in  frequency;  in- 
crease power,  install  new  transmitter  and  direc- 
tional antenna  night  (DA-N)  (BL-5635). 

Renewal  of  License 

WMFC  Monroeville,  Ala.,  Monroe  Bcstg.  Co. — 
(BR-2712). 

WOZK  Ozark,  Ala.,  Ozark  Bcstg.  Corp.— 
(BR -2820). 

KGRH  Fayetteville,  Ark.,  Fayetteville  Bcstg.  Co. 
— (BR-1368). 

KBTM  Jonesboro,  Ark.,  Regional  Bcstg.  Co. — 
(BR-776). 

KGHI  Little  Rock,  Ark.,  KGHI  Bcstg.  Service— 
(BR-729). 

KOTN  Pine  Bluff,  Ark.,  Universal  Bcstg.  Corp. 
—  (BR-824). 

KWAK  Stuttgart,  Ark.,  Stuttgart  Bcstg.  Corp.— 

(BR-2085). 

WAYX  Waycross,  Ga.,  Jack  Williams— (BR-837). 
KEUN    Eunice,   La.,    Tri-Parish    Bcstg.    Co. — 

(BR-2753). 

KNOE  Monroe,  La.,  James  A.  Noe— (BR-1203). 
KENT  Shreveport,  La.,  Frank  H.  Ford— (BR- 
1774). 

KRMD  Shreveport,  La.,  Radio  Station  KRMD — 

(BR-451). 

KWKH  Shreveport,  La.,  International  Bcstg. 
Corp.— (BR-452). 


Modification  of  CP 

WWTV  (TV)  Cadillac,  Mich.,  Sparton  Bcstg.  Co. 
—Mod.  of  CP  (BPCT-1634)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
(BMPCT-2911). 

WCBI-TV  Columbus,  Miss..  Birney  Imes  Jr. — 
Mod.  of  CP  (BPCT-1868)  which  authorized  new 
tv  station  to  extend  completion  date  (BMPCT- 
2897). 

KHQA-TV  Hannibal,  Mo.,  Lee  Bcstg.  Inc.— 
Mod.  of  CP  (BPCT-760)  as  mod.  which  authorized 
new  tv  station  to  extend  completion  date  to 
9-24-55  (BMPCT-2910). 

KDRO-TV  Sedalia,  Mo.,  Milton  J.  Hinlem— 
Mod.  of  CP  (BPCT-1550  as  mod.  which  authorized 
new  tv  station  to  extend  completion  date  to  6-8-55 
(BMPCT-2913). 

KZTV  (TV)  Reno,  Nev.,  Nevada  Radio-Televi- 
sion Inc.— Mod.  of  CP  (BPCT-1174)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  9-16-55  (BMPCT-2919) . 

KOB-TV  Albuquerque,  N.  M.,  Albuquerque 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1693)  as  mod. 
which  authorized  changes  in  facilities  of  existing 
tv  station  to  extend  completion  date  to  7-2-55 
(BMPCT-2900). 


WBUF-TV  Buffalo,  N.  Y.,  WBUF  Inc.— Mod  o- 

CP  (BPCT-1348)  as  mod.  which  authorized  new 
tv  station  to  extend  completion  date  to  8-1-55 
(BMPCT-2898). 

WABC-TV  New  York,  N.  Y.,  American  Bcstg.- 
Paramount  Theatres  Inc. — Mod.  of  CP  (BPCT-79  - 
as  mod.  which  authorized  new  tv  station  to  extend 
completion  date  (BMPCT-2905) 

WKRC-TV  Cincinnati,  Ohio,  Radio  Cincinnati 
Inc.— Mod.  of  CP  (BPCT-905)  as  mod.  which  au- 
thorized changes  in  facilities  of  existing  tv  statior 
to  extend  completion  date  to  7-10-55  (BMPCT- 
2916). 

KSLM-TV   Salem,  Ore.,  Oregon  Radio  Inc.— 

Mod.  of  CP  (BPCT-1898)  which  replaced  BPCT- 
1180  which  authorized  new  tv  station  to  extend 
completion  date  to  10-1-55  (BMPCT-2903) . 

WQCY  (TV)  Allentown,  Pa.,  Queen  Citv  Tele- 
vision Co.— Mod.  of  CP  (BPCT-1001)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  9-10-55  (BMPCT-2915). 

WWLA  (TV)  Lancaster,  Pa.,  Harold  C.  Burke— 
Mod.  of  CP  (BPCT-1670)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date  to 
9-15-55  (BMPCT-2918). 

KBST-TV  Big  Spring,  Tex.,  Big  Spring  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1749)  which  author  zed 
new  tv  station  to  extend  completion  date  to  3-1-55 
(BMPCT-2920). 

WLVA-TV  Lynchburg,  Va.,  Lynchburg  Bcstg.— 
Mod.  of  CP  (BPCT-1864)  as  mod.  which  author- 
ized changes  in  facilities  of  existing  tv  station 
to  extend  completion  date  (BMPCT-2914) . 

KQED  (TV)  Berkeley,  Calif.,  Bay  Area  Educa- 
tional Television  Assn. — Mod.  of  CP  (BPET-8)  as 
mod.  which  authorized  new  educational  tv  sta- 
tion to  extend  completion  date  to  9-22-55 
(BMPET-65). 

KOED-TV  Tulsa,  Okla.,  The  Oklahoma  Educa- 
tional Television  Authority — Mod.  of  CP  (BPET- 
51)  which  authorized  new  educational  tv  station 
to  extend  completion  date  to  9-21-55  (BMPET-66) 


March  8  Decisions 

ACTIONS  ON  MOTIONS 

By  Hearing  Examiner  Herbert  Sharfman 
on  March  7 

Chief  Broadcast  Bureau — Granted  request  for 
extension  of  time  from  March  7  to  March  10  in 
which  to  file  response  to  motion  for  decision  filed 
by  Dispatch  Inc.,  Erie,  Pa.  (Docket  11048 1.  and 
ordered  oral  argument  on  motion  and  response 
scheduled  for  March  16. 

Erie,  Pa.,  Dispatch  Inc. — Issued  a  Memorandum 
of  Ruling  stating:  "At  page  5352  of  the  transcript 
of  Feb.  24,  the  Hearing  Examiner  denied  the 
motion  to  reconsider  ruling  filed  by  the  Broad- 
cast Bureau  on  Feb.  23,"  re  (Docket  11048). 

By  Hearing  Examiner  Isadore  A.  Honig 
on  March  4 

Omaha,  Neb.,  KFAB  Bcstg.  Co.;  Herald  Corp.— 
Granted  joint  motion  to  correct  the  transcript  in 
re  applications  for  ch.  7  (Dockets  9009,  10909),  to 
the  extent  proposed  in  said  motion.  Dismissed 
as  moot  separate  motions  of  applicants  to  correct 
the  transcript. 

BROADCAST  ACTIONS 
By  the  Broadcast  Bureau 
Actions  of  March  4 

Granted  License 

WNER  Live  Oak,  Fla.,  Norman  O.  Protsman— 

Granted  license  covering  change  in  facilities, 
hours  of  operation,  installation  of  a  new  trans- 
mitter and  changes  in  antenna  svstem;  1390  kc, 
1  kw.  D  (BL-5627). 

WFMZ  Allentown,  Pa.,  Penn-Allen  Bcstg.  Co. — 
Granted  license  covering  change  in  fm  station; 
ch.  264  (100.7  mc);  4.8  kw,  U  (BLH-1031). 

Remote  Control 

KOLR  Sterling,  Colo..  High  Plains  Bcstg.  Corp. 

— Granted  authority  to  operate  transmitter  by 
remote  control. 

Modification  of  CP 

The  following  were  granted  extension  of  com- 
pletion dates  as  shown:  WBUF-TV  Buffalo,  N.  Y., 
to  9-17-55;  WHFC-TV  Chicago,  111.,  to  9-7-55; 
KBES-TV  Medford:  Ore.,  to  9-4-55;  WWTV  (TV) 
Cadillac.  Mich.,  to  9-8-55;  KSLM-TV  Salem.  Ore. 
to  9-27-55;  WLTV  (TV)  Wheeling,  W.  Va.,  to 
9-11-55:  WQCY  (TV)  Allentown,  Pa.,  to  9-10-55; 
WKRC-TV  Cincinnati  to  9-10-55;  KDRO-TV  Se- 
dalia, Mo„  to  9-8-55;  WCBI-TV  Columbus.  Mo.,  to 
9-28-55;  KRGV-TV  Weslaco,  Tex.,  to  9-15-55; 
KHQA-TV  Hannibal,  Mo.,  to  9-24-55;  KVDO-TV 
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Corpus  Christi,  Tex.,  to  9-6-55;  WHCU-TV  Ithaca, 
N.  Y.,  to  9-7-55;  WLWA  (TV)  Atlanta,  Ga.,  to 
9-10-55;  WABC-TV  New  York,  to  9-7-55;  WATV 
(TV)  Newark,  N.  J.,  to  9-15-55;  KOB-TV  Albu- 
querque, N.  M.,  to  9-17-55;  WNRG  Grundy,  Va., 
to  6-1-55. 

Actions  of  March  3 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control:  WJLB 
Detroit.  Mich.;  WBRI  Detroit,  Mich. 

Granted  License 
WIAN  (FM)  Indianapolis,  Bid.,  The  Board  of 
T  .     School  Commissioners  of  the  City  of  Indianapolis 
—Granted  license  for  noncommercial  educational 
fm  broadcast  station;  ch.  211  (90.1  mc)  120  w,  U 
(BLED-165). 

rke-U    WBAP-FM  Fort  Worth,  Tex.,  Caiter  Publica- 
tions Inc.— Granted  license  covering  changes  in 
;im  station  (BLH-1033). 
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Modification  of  CP 
WQMC  (TV)  Charlotte,  N.  C,  WAYS-TV  Inc.— 
Granted  mod.  of  CP  to  change  corporate  name 
to  WQMC  Television  Inc.  (BMPCT-2886). 

The  following  stations  were  granted  extensions 
of  completion  dates  as  shown;  WTOB-TV  Win- 
ston-Salem, N.  C,  to  9-3-55;  KFYR-TV  Bismarck, 
N.  D.,  to  9-4-55;  WSYD  Mount  Airy,  N.  C,  to 
8-13-55. 

Actions  of  March  2 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control:  KC1J 
Shreveport,  La.;  WKBH  La  Crosse,  Wis.,  while 
using  nondirectional  antenna;  WKCT  Bowling 
Green,  Ky.,  while  using  nondirectional  antenna; 
WCCP  Savannah,  Ga. 

Modification  of  CP 

The  following  stations  were  granted  extensions 
of  completion  aates  as  shown:  WJBK-TV  Detroit, 
to  9-2-05]  WICC-TV  Bridgeport,  Conn.,  to  9-2-55; 
WNEX-TV  Macon,  Ga.,  to  9-3-55;  WBNS-TV 
Columbus,  Ohio,  to  9-2-55;  KGBT-TV  Harlingen, 
Tex.,  to  9-2-55;  WPRO-FM  Providence,  R.  L,  to 
:  6-1-55. 

Actions  of  March  1 
Granted  License 
WAMW  Washington,  Ind.,  Washington  Radio 
Inc.— Granted  license  for  am  Droadcast  station; 
1580  kc,  250  w,  D  (BL-5612). 

WHOA  San  Juan,  P.  R.,  Continental  Bcstg.  Corp. 
—Granted  license  for  am  broadcast  station;  14U0 
kc,  250  w,  U  (BL-5506). 

Modification  of  CP 

WDBO  Orlando,  Fla.,  Orlando  Bcstg.  Co.— 
Granted  extension  of  completion  date  to  4-26-55. 

Actions  of  February  28 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control:  KDEif 
Albuquerque,  N.  M.;  WinAU  New  Aloany,  lVLss.; 
WCBT  Roanoke  Rapids,  N.  C;  WCPS  Tarboro, 
N.  C .;  WMRF  Lewistown,  Pa.;  KPLC  Lake 
Charles,  La.;  KMHT  Marshall,  Tex.;  WMOR 
Morehead,  Ky.;  WJOT  Lake  City,  S.  C. 

Granted  License 

WBMA  Beaufort,  N.  C,  Richard  Ray  Cummins- 
Granted  license  tor  am  broadcast  station;  1400 
kc,  2au  w,  U;  condition  (BL-5041). 

WRUM  Rumford,  Maine,  Rumford  Bcstg.  Co. — 
Granted  license  covering  cnange  in  facilities, 
hours  of  operation,  installation  of  new  transmit- 
ter and  change  in  transmitter  and  studio  loca- 
tions;  ;90  kc,  1  kw,  D  (BL-5628). 

KPOJ-FM  Portland,  Ore.,  KPOJ  Inc.— Granted 
license  for  fm  broadcast  station  (BLH-1032). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  KFIA  (TV)  Anchorage, 
Alaska,  to  9-1-55;  WBCK-TV  Battle  Creek,  Mich., 
to  9-1-55. 

Remote  Control 

KOIR  Sterling,  Colo.,  High  Plains  Bcstg.  Corp. 
— (BRC-674). 

KNET  Palestine,  Tex.,  Palestine  Bcstg.  Corp.— 
(BRC-675). 

APPLICATION  RETURNED 
KLLL  Lubbock,  Tex.,  Radio  Station  KLLL  Inc. — 
CP  to  increase  power  from  500  w  to  1  kw. 
Renewal  of  License 
KAGH  Crossett,  Ark.,  Julian  Haas—  (BR-2607). 
KFSA-FM    Fort    Smith,    Ark.,  Southwestern 
Radio  &  Television  Co.— (BRH-584) . 

KUOA-FM  Siloam  Springs,  Ark.,  KUOA  Inc.— 
'BRH-189). 
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WBRL  (FM)  Baton  Rouge,  La.,  Baton  Rouge 
Bcstg.  Co.— (BRH-11). 

WLCS-FM  Baton  Rouge,  La.,  Air  Waves  Inc.— 
(BRH-680). 

KVOL-FM  Lafayette,  La.,  Evangeline  Bcstg.  Co. 
— (BRH-341). 

KMLB-FM  Monroe,  La.,  Liners  Bcstg.  Station 
Inc.— (BRH-568). 

WWMT  (FM)  New  Orleans,  La.,  Fidelity  Bcstg. 
Inc.— (BRH-741). 

KTBS-FM  Shreveport,  La.,  KTBS  Inc.— (BRH- 
716). 

WGCM-FM  Gulfport,  Miss.,  Hugh  O.  Jones, 
tr/as  WGCM  Bcstg.  Co.— (BRH-333) . 

WJDX-FM  Jackson,  Miss.,  Lamar  Life  Insur- 
ance Co.— (BRH-400). 

Modification  of  CP 

WOI-TV  Ames,  Iowa,  Iowa  State  College  of 
Agriculture  and  Mechanic  Arts — Mod.  of  CP 
(BPCT-974)  as  mod.  which  authorized  changes  in 
facilities  of  existing  tv  station  to  extend  comple- 
tion date  to  6-11-55  (BMPCT-2938). 

KLFY-TV  Lafayette,  La.,  Camellia  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-1167)  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date 
to  9-24-55  (BMPCT-2923). 

WFMY-TV  Greensboro,  N.  C,  Greensboro  News 
Co.— Mod.  of  CP  (BPCT-750)  as  mod.  which  au- 
thorized changes  in  facilities  of  existing  tv  sta- 
tion to  extend  completion  date  to  9-22-55 
(BMPCT-2922). 

KWTV  (TV)  Oklahoma  City,  Okla.,  Oklahoma 
Television  Corp.— Mod.  of  CP  (BPCT-768;  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  6-1-55  (BMPCT-2921). 

License  for  CP 
WIBW-TV  Topeka,  Kan.,  Topeka  Bcstg.  Assn. 
Inc. — License  to  cover  CP  (BPCT-371)  as  mod. 
which  authorized  new  tv  station  (BLCT-287). 

March  8  Applications 

ACCEPTED  FOR  FILING 
WGVM   Greenville,   Miss.,   Cotton  Belt  Bcstg. 
Corp.  of  Miss. — Modification  of  license  to  change 
name  of  licensee  to  Mid-America  Bcstg.  Co.  Inc. 
(1260  kc)  (BML-1619). 

Renewal  of  License 
KVOM  Morrilton,  Ark.,  Morrilton  Bcstg.  Co. — 

(BR-2300). 

WMTM   Moultrie,    Ga.,    Colquitt   Bcstg.  Co.— 

(BR-2896). 

WGVM  Greenville,  Miss.,  Cotton  Belt  Bcstg. 
Corp.  of  Miss.— (BR-2248). 

WROB  West  Point,  Miss.,  Bob  McRaney  Sr.— 
(BR-1652). 

APPLICATIONS  RETURNED 
KRLW  Walnut  Ridge,  Ark.,  Southern  Baptist 

College — (Name  incorrect  &  signed  by  gen.  mgr.). 
KWRF  Warren,  Ark.,  Pines  Bcstg.  Co. — (Signed 

by  general  manager). 

Modification  of  CP 

KTVA  (TV)  Anchorage,  Alaska,  Northern  Tele- 
vision Inc.— Mod.  of  CP  (BPCT-1706)  as  mod., 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  6-29-55  (BMPCT-2930). 

KEYT  (TV)  Santa  Barbara,  Calif.,  Santa  Bar- 
bara Bcstg.  and  Television  Corp. — Mod.  of  CP 
(BPCT-1122)  as  mod.,  which  authorized  new  tv 
station  to  extend  completion  date  (BMPCT-2927). 

WGN-TV  Chicago,  111.,  WGN  Inc.— Mod.  of  CP 
(BMPCT-723)  as  mod.  which  authorized  changes 
in  facilities  of  existing  tv  station  to  extend  com- 
pletion date  to  9-27-55  (BMPCT-2937). 


WOPT  (TV)  Chicago,  111.,  WOPA  Inc.— Mod.  of 
CP  (BPCT-1820)  as  mod.,  which  authorized  new 
tv  station  to  extend  completion  date  to  10-10-55 
fBMPCT-2943). 

WGEM-TV  Quincy,  111.,  Quincy  Bcstg.  Co.— Mod. 
of  CP  (BPCT-776)  as  mod.,  which  authorized  new 
tv  station  to  extend  completion  date  to  June  1955 
(BMPCT-2924). 

WREX-TV  Rockford,  111.,  Greater  Rotkford 
Television  Inc.— Mod.  of  CP  (BPCT-1050)  as  mod., 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  9-15-55  (BMPCT-2908) . 

WRAY-TV  Princeton,  Ind.,  Southern  Indiana 
Tele-casting  Inc.— Mod.  of  CP  (BPCT-1563)  as 
mod.,  which  authorized  new  tv  station  to  extend 
completion  date  to  9-11-55.  (BMPCT-2949). 

KSLA  (TV)  Shreveport,  La.,  Interim  Television 
Corp.— Mod.  of  CP  (BPCT-1770)  as  mod.,  which 
authorized  new  tv  station  to  extend  completion 
date  (BMPCT-2935). 

WMTW  (TV)  Poland  Spring.  Me.,  Mt.  Washing- 
ton Tv  Inc.— Mod.  of  CP  fBPCT-1530)  as  mod., 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  9-8-55  (BMPCT-2926). 

WTLF  (TV)  Baltimore.  Md„  United  Bcstg.  Co. 
of  Eastern  Md.  Inc.— Md.  of  CP  (BPCT-1791)  as 
mod.,  which  authorized  new  tv  station  to  extend 
completion  date  to  10-1-55  (BMPCT-2942). 

WOOD-TV  Grand  Rapids.  Mich.,  Grandwood 
Bcstg.  Co.— Mod.  of  CP  (BPCT-917)  as  mod., 
which  authorized  changes  in  facilities  of  existing 
tv  station  to  extend  completion  date  to  9-30-55 
(BMPCT-2939). 

KLAS-TV  Las  Vegas,  New,  Las  Vegas  Televi- 
sion Inc.— Mod.  of  CP  (BPCT-1239)  as  mod.,  which 
authorized  new  tv  station  to  extend  completion 
date  to  9-29-55  (BMPCT-2929) . 

WKDN-TV  Camden,  N.  J.,  South  Jersey  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1522)  as  mod.,  which 
authorized  new  tv  station  to  extend  completion 
date  (BMPCT-2931). 

WNCT  (TV)  Greenville,  N.  C,  Carolina  Bcstg. 
System  Inc.— Mod.  of  CP  (BPCT-898)  as  mod., 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  8-31-55  (BMPCT-2940). 

WMFD-TV  Wilmington,  N.  C,  WMFD-TV  Inc.— 
Mod.  of  CP  (BPCT-1121)  as  mod.,  which  author- 
ized new  tv  station  to  extend  completion  date  to 
9-29-55  (BMPCT-2932). 

WAPA-TV  San  Juan,  P.  R.,  Ponce  De  Leon 
Bcstg.  Co.  Inc.  of  P.  R.— Mod.  of  CP  (BPCT-904) 
as  mod.,  which  authorized  new  tv  station  to  ex- 
tend completion  date  (BMPCT-2945). 

WFBC-TV  Greenville,  S.  C.  WMRC  Inc.— Mod. 
of  CP  (BPCT-1132)  as  mod.,  which  authorized 
new  tv  station  to  extend  completion  date 
(BMPCT-2936). 

WDEF-TV  Chattanooga,  Tenn.,  WDEF  Bcstg. 
Co.— Mod.  of  CP  (BPCT-989)  as  mod.,  which 
authorized  new  tv  station  to  extend  completion 
date  to  9-28-55  (BMPCT-2928). 

WTSK-TV  Knoxville.  Tenn.,  South  Central 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-1198)  as  mod., 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  9-24-55  (BMPCT-2925). 

KROD-TV  El  Paso,  Tex.,  El  Paso  Times  Inc. — 
Mod.  of  CP  (BPCT-673)  as  mod.,  which  authorized 
new  tv  station  to  extend  completion  date  to  9- 
30-55  (BMPCT-2933). 

WCHS-TV  Charleston,  W.  Va.,  WCHS-TV  Inc.— 
Mod.  of  CP  (BPCT-1085)  as  mod.,  which  author- 
ized new  tv  station  to  extend  completion  date  to 
7-1-55  (BMPCT-2944). 

(Continued  on  page  125) 


Radio  Station  and  Newspaper 

Appraisals 

Tax,  estate  and  many  other  personal  problems  create  the  need  for  an 
independent  appraisal.  Extensive  experience  and  a  national  organiza- 
tion enable  Blackburn-Hamilton  Company  to  make  accurate,  authori- 
tative appraisals  in  minimum  time. 


Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Clifford  Marshall 
Washington  Bldg. 
Sterling  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Phil  Jackson 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
William  T.  Stubblefield 

235  Montgomery  St. 
Lxbrook  2-5671-2 

iiiiinmiiiiii»t..  jm 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY  INC. 

Executive  Offices 

1735  De  Sales  St.,  N.  W.     ME.  8-5411 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.         ADams  4-2414 

Member  AFCCE  * 

JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 

— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 

f*  r /~\  n  f*  r*   f  r\Ainc 

GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  Sterling  3-C 
Washington  4,  D.  C. 

Member  AFCCE  * 

Commercial  Radio  Equip.  Co. 

Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
P.  O.  BOX  7037          JACKSON  5302 
KANSAS  CITY,  MO. 
Member  AFCCE  * 

A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 

Pennsylvania  Bldg.      Republic  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 

GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 

craven,  Lonnes  «  v_uivt 
MUNSEY  BUILDING     DISTRICT  7-£ 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 

FRANK  H.  MclNTOSH 

CONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  * 

RUSSELL    P.  MAY 

711  14th  St.,  N.  W.            Sheraton  Bldg. 
Washington  5,  D.  C.         REpublic  7-3984 

Member  AFCCE  * 

WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.             Dallas,  Texas 
1001  Conn.  Ave.      4212  S.  Buckner  Blvd. 
Member  AFCCE  * 

PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMI 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-5 
Washington  5,  D.  C. 

Member  AFCCE  * 

KEAR  &  KENNEDY 

1302  18th  St.,  N.  W.     Hudson  3-9000 

WASHINGTON  6,  D.  C. 

Member  AFCCE  * 

■ 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 

GUY  C.  HUTCHESON 

P.  O.  Box  32               AR.  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 

ROBERT  M  SILLIMAN 

John  A.  MofFet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 

LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
1311  G  St.,  N.  W.               EX  3-8073 
WASHINGTON  5,  D.  C. 

GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 

Executive  3-1230 — Executive  3-5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 

WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 

WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engines 

3738  Kanawha  St.,  N.  W.,  Wash.,  D 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  • 

ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 

821  MARKET  STREET 
SAN  FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 

JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.                 Hiland  7010 
KANSAS  CITY,  MISSOURI 

Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.                NA.  8-2698 
1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 

CARL  E.  SMITH 

CONSULTING  RADIO  ENGINE 

4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 

J.  G.  ROUNTREE,  JR. 
4515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 

VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway          Sunset  9-9182 

Denver,  Colorado 

IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Professional  Directory 
advertising  contact 
Broadcasting  •  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C. 

^^^^ 

Member  AFCCE  * 

SERVICE  DIRECTORY 

COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 

JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 

CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Accredited  Technical  Institute  Curricula 

3224  16th  St.,  N.W.,  Wash.  10,  D.  C. 
Practical    Broadcast,    TV,    Electronics  en- 
gineering    home     study    and  residence 
courses.    Write  For  Free  Catalog,  specify 
course. 

SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,   the  decision-makfc.g 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  fascimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 

TO  ADVERTISE  IN  THE 

SERVICE  DIRECTORY 

Contact 

BROADCASTING  •  TELECASTING 
1735  DESALES  ST.,  N.W.,  WASH.  6,  0 
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Broadcasting    •  Telecasting 


CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:     Undisplayed — Monday  preceding  publication  date.     Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  204  per  word — $2.00  minimum  *  Help  Wanted  25^  per  word — 
$2.00  minimum. 

All  other  classifications  30<f  per  word — $U-00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 


separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk. 
ing  •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Bboadcast- 


RADIO 


RADIO 


Help  Wanted 


Managerial 


Mi 


—  ''Florida — experienced   man,    draw   against  15%. 
Box  661F,  B-T. 
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Manager — top  salesman  with  experience  in  small 
market.  Unusual  opportunity  for  advancement 
in  metropolitan  market.  Box  363G,  B-T. 


Manager,  established  station,  midwest,  daytime, 
8000  town.  Low  cost  operation.  Need  sales  push. 
Salary  and  share  of  profits.  Box  644G,  B-T. 


Very  good  opportunity  for  manager  in  small 
market.  Want  sober,  hardworking  man,  capable 
of  sales  and  programming  supervision.  Southern 
experience  preferred.  Send  full  details  in  your 
first  letter  to  Lester  L.  Gould,  Secretary-Treas- 
urer, WLSE,  Wallace,  North  Carolina. 


Salesmen 


- 
- 


HELP! 

If  that  is  what  you  need — HELP — you 
should  be  interested  in  our  Placement 
Department.  We  offer  you  graduates 
who  can  double  in  several  capacities. 
They  are  not  "specialists",  but  have 
been  thoroughly  trained  by  profes- 
sionals for  a  combination  of  jobs, 
using  standard  commercial  equipment 
in  our  studios. 

•  Announcers 

(Tv  &  Radio) 

•  Camera  Men 

•  Continuity  Writers 

(Tv  &  Radio) 

•  Floor  Men 

•  Salesmen 

•  Sales  Service  Men 

•  Traffic  Assistants 

(Tv  &  Radio) 

•  Film  Editors 

•  Projectionists 

•  Artists 

(Comm.  lettering  &  Design) 

Remember,  our  service  is  FREE.  We 
are  not  an  employment  agency.  We 
simply  supply  you  with  trained  grad- 
uates from  our  School  who  have  been 
screened  for  ability  and  willingness  to 
work.  Write,  wire,  or  call  John  Birrel, 
Placement  Director,  for  complete 
background  data. 

NORTHWEST  RADIO  &  TELEVISION  SCHOOL 

1221  N.W.  21st  Avenue 
Portland  9,  Oregon 

with  schools  in 

HOLLYWOOD  •  CHICAGO  •  PORTLAND 


RADIO 


Help  Wanted— (Cont'd) 

Experienced  salesman  and  play-by-play  sports- 
caster.  Exceptionally  good  deal  net.  affiliate, 
single  station  market.  Details  first  letter.  Box 
341G,  B-T. 

Salesman  wanted  for  one  of  the  South's  fastest 
growing  radio  stations.  We  are  looking  for  a 
man  who  wants  to  settle  in  a  good  community 
for  the  rest  of  his  life.  Send  full  details  to  Box 
549G,  B-T. 

Experienced  salesman — announcer.  Manage,  op- 
erate midwest  remote  studio.  Good  opportunity 
right  man.  Box  626G,  B-T. 

Salesman — major  southeastern  metropolitan  mar- 
ket. All  negro  programming.  Well  accepted  but 
highly  competitive  market.  Liberal  guarantee  or 
draw  against  commission.  Permanent  position. 
Send  complete  information.  Box  655G,  B-T. 

Wanted:  Man  or  woman  salesman,  $50  a  week, 
plus  25%  commission.  Box  681G,  B-T. 

Announcers 


Florida — pop  DJ  personality, 
resume.   Box  662F,  B-T. 


Send   tape  and 


We  want  a  live  one!  Entertaining  air  salesman 
who  can  sell  everyone.  Must  have  ability  to  do 
a  job  that  needs  fresh  approach.  Family  man 
desirable.  State  age,  experience.  Send  tape.  Sal- 
ary open.  Liberal  benefits  for  right  man.  Illinois 
kilowatt  in  industrial-farm  center.  Box  485G, 
B-T. 

Help  wanted:  50  kw  station  looking  for  mail  pull 
DJ  with  rural  small  station  background.  No 
city  slickers  need  apply.  Send  tape,  background, 
first  letter.  Box  517G,  B-T. 

Announcer — salesman.  15%  commission,  against 
$75  draw.  Excellent  opportunity  in  growing, 
Florida  MBS  station.  Box  597G,  B-T. 

Hard  selling  disc  jockey  for  one  of  America's 
great  independents.  Must  have  solid  background 
of  proven  performance.    Box  612G,  B-T. 

Engineer-announcer  wanted  by  southwest  Louisi- 
ana station.  Must  have  first  phone  and  automo- 
bile and  fair  announcer.  Salary  $75.00  week. 
Write  Box  683G,  B-T. 

Wanted  strong  hillbilly  and  top  disc  jockey  for 
early  morning  shift.  Must  be  talented,  able  to 
sell  on  the  air.  Some  experience  necessary. 
Southern  family  man  preferred.  Send  tape, 
photo,  complete  references.  Position  permanent. 
Starts  April  1st.  Write  immediately  Box  686G, 
B-T. 

Announcer — first  phone  immediately  in  farm- 
ranch  area.  Opening  within  six  weeks  for  ex- 
perienced engineer  plus  announcing  ability. 
Manager,  KCNI,  Broken  Bow,  Nebr. 

Wanted  announcer-salesman  combination.  Won- 
derful warm  wintergarden  area.  Radio  Station 
KVOU,  Uvalde,  Texas. 

Announcer:  Experienced  man  with  third  class 
ticket  to  do  combination  work  at  daytime  kilo- 
watt station.  This  is  summer  replacement  work 
from  April  15  to  September  15.  Send  nothing. 
Apply  in  person  March  21  or  22  at  WGNY.  161 
Broadway,  Newburgh,  N.  Y. 

Hard-hitting,  versatile,  all  around  announcer,  sell 
and  write  copy.  Good  proposition  for  right  man. 
Send  tape  with  application  or  call  WKUL,  Cull- 
man, Ala.   

Sports  announcer  wanted:  Experienced  man  who 
can  pull  regular  staff  shift  and  also  do  play-by- 
play sports  and  special  events.  Send  full  details 
including  audition  tape  to  Ed  Damron,  Manager, 
WSSC,  Sumter,  S.  C.  This  is  a  permanent  posi- 
tion—no  floaters  or  prima-donnas  need  apply. 

Immediate  opening  for  experienced  radio  an- 
nouncer in  highly  competitive  area.  Send  audi- 
tion background  to  Bob  Bower,  WTIP,  Charleston, 
W.  Va. 


Help  Wanted— (Cont'd) 


Technical 


Beginner,  1st  engineer  to  learn  entire  station 
operation.    Midwest.    Box  374G,  B-T. 

First  phone  engineer  kilowatt  daytime  in  eastern 
North  Carolina.  No  announcing.  Good  working 
conditions.  Top  salary.  Box  561G,  B-T. 

Opening  available  immediately,  chief  engineer. 
One  kilowatt  remote  control  operation.  Must  be 
strong  on  maintenance.  Car  necessary.  Salary 
$100.00  per  week.   KJET,  Beaumont,  Texas. 

Immediate  opening  for  salesman  in  west  Texas 
market.  Some  announcing  preferred  but  not 
essential.  Contact  Tom  Huksey,  KTUE.  Tulia, 
Texas. 

Chief  engineer.  Must  be  experienced.  Good  sal- 
ary. Permanent  position.  Radio  Station  WMJM, 
Cordele,  Ga. 

Engineer — first  or  second  phone.  Salary,  vacation, 
etc.  Permanent  position  for  good  man.  L.  H. 
Beckwith,  WPFB,  Middletown,  Ohio.  Phone: 
2-3625. 

Chief  engineer  for  250  watt  station,  some  an- 
announcing.  WSSV,  Petersburg,  Va. 

Programming-Production,  Others 


A  tan  for  jan — here's  your  man!  Manager  Florida 
250  MBS  needs  receptionist  copy,  general-office 
girl.  21-30  years.  Experience  preferred.  Box 
598G,  B-T. 

Outstanding  Carolina  station  is  seeking  radio 
experience  and  talented  woman  to  serve  as  traffic, 
continuity  and  woman's  program  director.  Excel- 
lent opportunity  and  top  pav.  Send  full  informa- 
tion. WBBO,  Forest  City,  N.  C. 

Commercial  copywriter.  Good  typist  with  expe- 
rience writing  all  types  copy  for  busy  station. 
Apply  in  person  March  17  or  18  to  WGNY,  161 
Broadway,  Newburgh,  N.  Y. 

Assistant  to  work  directly  under  manager  in  both 
supervisory  and  active  capacity  in  all  phases  ex- 
cept actual  announcing  and  engineering.  Includes 
supervision  of  announcer  and  acceptance  of  all 
responsibilities  designated.  Ideal  opportunity  to 
understudy  for  management  job  in  important 
and  constantly  growing  chain.  Station  back- 
ground necessary.  References  important.  Execu- 
tive experience  valuable,  but  executive  potential, 
ambition  and  natural  tendency  toward  work  more 
important.  Specialized  programming  prohibits 
racial  prejudice.  Photo  and  fully  detailed  letter 
in  confidence  to  Bob  Lyons,  Manager,  WRAP,  300 
Portlock  Building,  Norfolk,  Virginia. 


Situations  Wanted 


Managerial 


General  manager,  am-tv,  seeking  advancement, 
same  station  seven  years,  proven  sales  record, 
both  locally  and  nationally.  Ref~-ences.  Box 
530G,  B-T. 

Manager — 15  years  radio  experience,  presently 
assistant  manager-program  director.  Stable  per- 
sonable, capable  of  sparking  staff  to  best  sales 
and  production  performance.    Box  557G,  B-T. 

General  manager  ready  to  take  complete  charge 
of  station.  Sales,  programming,  etc.  Midwest 
only.  Daytimer  preferred,  will  invest.  Box  625G. 
B-T. 

Fifteen  years  small  time  radio.  Want  southeast, 
money.  Will  profitably  manage,  program.  Box 
629G.  B-T. 


Young  family  man  desires  managerial  position — 
1st  phone — 7  years  experience — all  phases.  Box 
630G,  B-T. 

Commercial  manager  interested  in  permanent 
connection  with  substantial  am  station.  12  years 
as  commercial  manager  and  general  manager  of 
two  good  network  stations  in  highly  competitive 
field  midwest.  Another  12  years  in  newspaper 
display  and  merchandising.  I  am  not  a  hot  shot. 
I  can't  make  a  sick  station  well.  I  like  to  sell  and 
help  others  to  sell.  Married,  stable,  strictly  sober, 
good  citizen.  References  from  industry  leaders. 
Available  for  interview  your  office.  Box  656G, 
B-T. 

Manager.  15  years  experience.  Presently  em- 
ployed but  desires  to  relocate  permanently.  Box 
659G,  B-T. 


r 


OPPORTUNITY  AT  RCA 

FOR 

BROADCAST  FIELD  ENGINEERS 


RCA  needs  trained  broadcast  engineers  who  can 
direct  and  participate  in  the  installation  and  service 
of  television  broadcast  equipment.  Here's  an  excellent 
opportunity  for  training  and  experience  with  color 
TV  transmitters. 


CAN  YOU  QUALIFY? 


You  need:  2-3  years'  experience  in 
broadcast  equipment,  including  work  on  TV 
transmitter  installation.  You  should  have:  EE 
degree  or  good  technical  schooling,  1st  Class 
Radio-Telephone  License. 


Enjoy  RCA  advantages: 


Top  Salaries 

Many  Liberal  Company-Paid  Benefits 
Relocation  Assistance 


For  personal  interview,  please  send  a  complete  resume  of  your  education  and  experience  to: 

Mr.  John  R.  Weld,  Employment  Manager 
Dept.  Y-3C,  Radio  Corporation  of  America 
Camden  2,  N.J. 


RCA  SER  VICE  COMPANY,  INC. 

A  Radio  Corporation  of  America  Subsidiary 
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Situations  Wanted — (Cont'd) 


Manager,  fullv  experienced  in  program,  promo- 
tion, sales.  Excellent  record  and  recommenda- 
tions. Presently  employed.  Fifteen  years  execu- 
tive experience.  Salary  secondary  to  opportunity 
to  produce.   Box  687G,  B-T. 


Announcers 


Baseball  announcer,  7  years  experience,  excellent 
voice,  finest  of  references.  Box  266G,  B-T. 


Natural  experienced  announcer.  Employed  mid- 
west major  market.  College  graduate,  married, 
veteran.  News.  DJ.  all  phases.  Box  495G,  B-T. 


Current  newsman — major  market.  Desires  return 
staff.  Veteran,  married,  college.  Box  496G,  B-T. 


Sportscaster — plav-by-play  experience  all  sports. 
Will  travel.  Tapes  available.  First  ticket.  Box 
540G,  B-T. 



Sports  announcer — director,  experienced.  Need 
a  play-bv-plav  man  for  the  '55  baseball  season? 
Have  suitcase  will  travel.  Details  write,  wire, 
Box  554G,  B-T. 


Deejay — announcer,  experience,  seeking  job  with 
future,  married,  veteran,  will  travel,  tape.  Box 
566G,  B-T. 

 .  

Sports  director  5000  watt  network  wants  to  re- 
locate due  to  management  change.  8  years  ex- 
rjerience.  radio  and  television.  Married,  family. 
Prefer  Minnesota  or  Iowa  but  will  consider  all 
offers.  Box  579G,  B-T. 


New  radio  personality  available.  Third  class 
ticket.  Prefer  south  or  southwest,  DJ,  sports, 
farm.  Excellent  training.  For  details  write  Box 
507G,  B-T. 


Veteran  announcer — operator,  14  years  experi- 
ence, 3rd  class  ticket,  versatile,  single;  desires  to 
=ettle  down  in  Arizona  or  southern  California. 
Tape  and  full  details  available.   Box  627G.  B-T. 


\ce  baseball  nlav-bv-play  sportscaster.  Class 
A,  AA,  AAA.  Box  628G,  B-T. 


Experienced  staff  announcer:  Ready  to  advance 
and  be  recognized,  married.  Box  636G,  B-T. 


Announcer — strong  on  news  and  music.  Married, 
24,  seeking  position  within  two  hundred  miles  of 
Chicago.  Tape  and  data  available  on  request.  Box 
638G,  B-T. 


Announcer-employed  large  operation,  desires  bet- 
ter opportunity  in  large  market.  Box  643G,  B-T. 


Look  —  announcer-salesman,  training  for  1st 
phone,  news.  DJ,  go-getter  salesman,  married 
with  child  on  way.  Very  sincere.  Radio  in  my 
blood.  1  vear  experience.  Help  me  find  a  home 
for  my  family.  Box  645G,  B-T. 


Experienced  announcer,  with  first  class  ticket. 
At  present  station  4  years.  Excellent  references. 
Top  rate  DJ.  popular  or  western.  Married.  Pre- 
fer warm  area.  Box  649G,  B-T. 


Announcer.  First  class  license.  Good  voice.  Ex- 
perienced.  Box  650G,  B"T. 


DJ  with  super  Hooper.  Proved  record.  5  years 
experience.  Show  biz  background,  M.C.,  enter- 
tainer. Presently  employed.  Seeks  change  to 
major  market.  Detailed  brochure  available.  Box 
651G.  B-T. 


Good  staff  announcer — 1*2  years  experience, 
anxious  to  break  into  sports.  Brief  play-by-play 
experience.  Steadv,  reliable.  Tape  on  request. 
Box  653G.  B-T. 


Comedy  personality,  seven  years  network  radio 
and  television  experience,  desire  relocate  in  local 
station  anywhere  out  of  N.  Y.  Good  air  salesman, 
writer,  idea  man.  Five  years  on  MBS  as  Windy 
Wales.  Top  tv  shows.  Age  30.  Family.  College 
graduate.  No  floater.  Box  660G,  B-T. 


Baseball  announcer,  top-flight,  versatile  sports- 
caster. Six  years  play-by-play  on  all  sports. 
Now  emploved  but  interested  in  better  oppor- 
tunity.  Box  661G,  B-T. 


Attractive  young  lady  seeks  personality  or  staff 
spot.  News,  story  time,  women's  features,  com- 
mercials, acting.  Will  travel.  Radio-tv  school 
graduate.  Box  662G,  B-T. 


Staff  announcer,  good  music,  gospel,  pops  and 
hillbilly,  fine  delivery,  third  phone.  Experienced. 
Tape  upon  request.  Desires  small  station  south- 
eastern states.    Box  663G,  B-T. 


Poised,  polished,  hardworking  experienced  an- 
nouncer. Background  covers  four  years  of  com- 
mercial radio  and  tv.  Sincere,  selling  delivery. 
Can  write,  operate  console,  handle  any  announc- 
ing assignment.  28  vears  old,  veteran.  Need  at 
least  S75  to  take  care  of  family.  Box  665G,  B-T. 


Situations  Wanted — (Cont'd) 


Announcer,  27,  3  years.  All  phases,  strong  new, 
veteran.  W.  Va.— Ohio—  East  Coast.  Box  666G. 
B-T. 


Sports  only — 7  years  experience — baseball  play- 
by-play — major  baseball  and  advertising.  Refer- 
ences— college  grad — thirty — married  —  veteran. 
Box  667G,  B-T. 


Announcer,  negro,  dynamic  disc  jockey,  person- 
ality, some  experience.  Tape  available.  Box 
669G,  B-T. 


Staff  man — good  news,  selling  commercials,  DJ, 
light  experience.  Versatile,  tape  tells.  Box  670G, 
B-T. 


Announcer-continuity  writer,  idea  man.  Some 
experience,  tape,  resume,  sample  copy  on  request. 
Box  671G,  B-T. 


Ambitious  announcer,  young  really  willing.  3rd 
ticket,  for  staff,  car,  resume,  tape,  move  prompt- 
ly.  Box  672G,  B-T. 


Different  type  personality  DJ.  Slightly  flavored 
French  accent.  Strong  sales  appeal.  Married. 
Seeking  permanent  position.   Box  673G.  B-T. 


Announcer,  available  now!  Strong  in  news  and 
commercials.  Will  locate  anywhere.  Box  674G. 
B-T. 


Announcer,  commercials,  news,  DJ.  Single,  25, 
car.   Will  locate  anywhere.   Box  675G,  B-T. 


Announcer — news  and  music — 22.  single,  sober. 
Will  locate  in  any  state.  Box  676G,  B-T. 


All  around  staff  announcer,  strong  on  news  and 
commercial,  DJ.  Programming  with  personality 
plus.  Interested  in  community  minded  station. 
Veteran.   Box  684G,  B-T. 


Announcer — experienced  in  radio  and  tv.  Seek 
position  with  strong  sports  minded  station.  John 
Casey,  8439  Sunset  Blvd.,  Hollywood.  Calif.  Holly- 
wood 2-8673. 


Colored  disc  jockey.  Former  graduate  of  Cam- 
bridge School  of  Broadcasting.  Good  combina- 
tion man.  Good  ideas.  Single  and  free  to  travel. 
Will  consider  all  offers.  Available  now.  Write  to: 
Reginald  Dwver.  933  St.  Marks  Avenue,  Brook- 
lyn, or  call:  PResident  8-5314. 


Baseball,  play-by-play,  DJ,  versatile,  2  years  ex- 
perience, 28,"  married,  vet,  reliable,  employed, 
good  references,  phone  3101  between  1  p.m.  and 
3:00,  Pete  Franklin,  WRCS,  Ahoskie,  North  Caro- 
lina. 


Girl  Friday — copy,  air  work.  Garr,  425  Lester. 
Leonia,  New  Jersey.   Leonia  4-9038. 


Midwestern  graduate,  single,  age  32.  Will  travel. 
Emphasis  news,  commercials,  DJ.  Successful 
sales  background.  Prefer  job  in  East.  Norman 
Holiday,  c/o  J.  Blumberg,  1317  N.  State  Street, 
Chicago,  111. 


Announcer,  staff — 23 — vet — qualified  all  phases. 
Good  news,  commercials,  DJ — light  sports,  play- 
by-play.  Have  car,  will  travel.  References,  photo, 
tape  immediately.  Contact:  Jim  Howell,  453  Tea- 
neck  Road.  Ridgefield  Park,  New  Jersey.  Tele- 
phone: Hubbard  8-8488. 


Four  years  of  solid  radio  and  television  experi- 
ence available  immediately.  Personality  DJ  with 
proven  success.  Best  of  references.  Good  news 
and  sports  delivery.  Single,  25,  veteran,  sober. 
Production  stressed.  Write  John  Hunt,  30-67  49th 
Street,  Long  Island  City-  3,  N.  Y.  Phone  AStoria 
4-9038. 


Versatile  announcer — strong  on  news,  sports, 
commercials.  Program  minded.  Two  years  ex- 
perience, employed  as  morning  man.  Desire  re- 
turn middle  Atlantic  states  area  for  permanent 
position.  28,  family.  Tape,  resume,  references 
on  request.  Ken  Johnston,  501  E.  Third,  Crosset. 
Arkansas. 


Attention  all  stations:  Available  April  first — dee- 
jay— third  ticket — emceed  network  show — sports 
—special  events.  Contact  Chris  Martin,  Box  28, 
Logan,  West  Virginia.   Phone:  2248-R. 


Announcer-board  operator,  short  on  experience, 
long  on  desire  to  gain  more.  Available  immedi- 
ately. Don  Miller,  2316  West  2nd  Street,  Sioux 
City,  Iowa. 


Announcer,  copywriter,  strong  commercials, 
news,  conscientious,  dependable.  James  L.  Mor- 
gan. 1061  Mavfield  Road,  Union,  New  Jersey. 
MUrdock  8-4115. 


Midwestern  graduate  requires  position  as  an- 
nouncer. Experience  board,  DJ,  news,  sports. 
Married,  mature,  veteran.  Tape  and  resume  on 
request.  Robert  Murray.  4658  N.  Dover.  Chicago, 
111. 


Situations  Wanted — (Cont'd) 


Staff  announcer,  emphasis  news,  commercials,  DJ. 
Graduate  Midwestern  Broadcasting  School.  Col- 
lege grad.,  single.  Tape,  resume  on  request.  Wal- 
ter Piasecki,  2219  N.  Parkside,  Chicago. 


Recent  Midwestern  Broadcasting  School  graduate 
seeking  announcing  position.  Emphasis  on  news 
and  DJ.  Tape  and  resume  on  request.  J.  Schaff- 
ner,  2834  W.  Palmer,  Chicago  47,  Dl.,  HUmboldt 
9-1769. 


Staff  announcer — excellent  in  commercials:  disc 
jockey;  news.  Midwest  preferred,  will  travel. 
Tape  and  resume.  John  Schneider,  2727  W.  Polk, 
Chicago. 


Negro  announcer — trained  voice,  college,  Cam- 
bridge trained,  strong  on  commercials,  DJ. 
Resume  and  tape  on  request.  Leonard  Wil- 
loughby,  17  Herkimer  Street,  Brooklyn,  N.  Y. 
ST  3-0792. 


Technical 


Engineer,  presently  chief,  wants  position  in 
home  state,  Florida.  Experienced  all  phases  ra- 
dio.   Announcing.    Veteran.    Box  529G,  B-T. 


Engineer,  first  phone,  employed  at  present  by 
250  watt  station;  would  like  to  progress  to  larger 
outfit.   Prefer  northeast.    Box  614G,  B-T. 


First  phone,  30,  single,  3'2  years  am  transmitter 
experience,  available  immediately.  Box  634G, 
B-T. 


Am  engineer  full  experienced  all  phases.  Limited 
combo.    Box  648G,  B-T. 


Combo  chief,  good  voice.  Graduate  engineer, 
plenty  of  experience.  Southwest  only.  Box  668G, 
B-T. 


First  phone.  Amateur  licensee.  Diplomas  from 
2  radio  and  tv  service  schools.  Attended  Port 
Arthur  College.  Good  transportation.  Some  ex- 
perience. Travel  anywhere.  Available  immedi- 
ately. 29  years  old.  Wife  and  baby.  Want  per- 
manent job.  I  will  stay  with  you.  Experience  on 
Collins  and  Gates.  Box  682G,  B-T. 


Chief-remote  control  performance — station  opera- 
tion— combo — available  immediately.  Box  M, 
Double  Springs,  Ala. 


Ten  years  am;  one.  tv  transmitter  experience. 
First  phone,  car,  30,  single,  available  immediately. 
S60  minimum.  Write:  Engineer,  206  Furman 
Street,  Syracuse,  N.  Y.  Phone:  75-8913. 


Technicians  available,  1st  class  ticket,  am,  fm  & 
tv.  Pierce  School  of  Radio  &  Television,  52  E. 
19th  Street,  New  York  3,  N.  Y. 


Programming-?  rod  action ,  Others 


Program  director  —  sportscaster  —  deej  ay-first 
ticket— married — car.  S100  week.  Box  631G.  B-T. 


Aggressive  station  promotion  representative,  col- 
lege, 29.  Three  years  with  present  organization 
as  salesman  15  to  35  thousand  markets  fulltlme, 
daytime  operations.  Active  churchman,  family. 
Box  637G.  B-T. 


Manager  or  program  director  who  doubles  as 
one  of  the  country's  top  sportscasters,  will  travel 
anywhere,  but  prefer  south,  resort  area  or  col- 
lege town.  Young,  aggressive,  sales  minded. 
Wants  permanent  deal.  Also  do  top  job  on  tv 
sports  and  programming.  Nine  years  experience 
all  phases.  College  graduate.  Top  references. 
Now  emploved,  top  midwest  radio  and  tv.  Box 
679G,  B-T. 


Attention  west  coast:  Thoroughly  experienced 
program  director,  engineer,  announcer  desires 
permanent,  repeat,  permanent  location.  Family 
wants  to  return  west  to  stay.  Ideal  triple  threat 
man  for  small  operation.  $7,500  minimum.  Shul- 
man,  care  general  delivery,  Shullsburg,  Wisconsin. 


TELEVISION 


Help  Wanted 


Announcer 


Announcer — experienced,  top  delivery.  No  on 
camera  work.  Send  tape.  KVOS-TV.  Bellingham, 
Washington. 


Technical 


Studio  technical  personnel  for  television  and 
radio  operation  in  a  midwestern  metropolitan 
market.  Good  starting  salary  with  periodic  in- 
creases. Very  best  equipment  and  excellent  em- 
ployee relationship.  State  education,  experience, 
draft  classification,  and  provide  a  snapshot.  Re- 
ply Box  453G.  B-T. 


TELEVISION 


FOR  SALE 


RADIO 


Help  Wanted— (Cont'd) 

Tv  transmitter  engineer — experienced,  capable 
of  operation  and  maintenance  of  50kw  high  band 
equipment.  Want  man  with  confidence  of  own 
ability,  to  take  charge  of  transmitter  facility. 
State  salary  desired.  Available  April  1,  1955.  Box 
537G,  B-T. 

Engineers,  first  class,  vhf  opening.  List  experi- 
ence, credit  and  business  references.  Photo. 
Reply  to:  WJNO-TV,  5  Cocoanut  Row,  Palm 
Beach,  Florida. 

Prograrnrning-Production,  Others 

Director-announcer,  midwest  television  station. 
Must  be   capable  in  both   classifications.  Send 

complete  resume  and  photo.  Box  646G,  B'T,  

Production  manager-director,  excellent  oppor- 
tunity for  qualified  man.  Give  references,  ex- 
perience and  salary  expected  first  letter.  Box 
680G.  B-T.  

Situations  Wanted 

Managerial 

Prefer  local  or  regional  sales  management  or 
sales.  Two  years  tv  experience  sales,  production, 
direction,  medium  markets,  south  and  midwest. 
Public  relations  background.  Family.  Age  34. 
Available  immediately.   Box  575G,  B«T. 


Announcer 


Radio -television  announcer  -  copy  writer.  Five 
years  experience.  Single,  car,  I.  U.  grad.  For 
past  four  months  creator,  writer,  producer,  di- 
rector of  highly  commercially-successful  televi- 
sion deejay  show.   Available  immediately.  Box 

592G.  B-T.  

Top  employed  announcer,  4',i  years  am,  tv,  ex- 
ploitation, seeks  position  in  production,  pro- 
gramming or  administration.  Can  you  give  a 
man  with  potential  a  crack  at  a  title?  25,  mar- 
ried,  draft-exempt.    Present  salary   $5200.  Box 

633G,  B-T.  

Available  May  1,  AFRS  Hollywood  newscaster- 
announcer  two  years.  No  reserve  obligations. 
Four  years  commercial  news,  feature,  staff  ex- 
perience. Some  tv.  Married.  Age  30.  Tape  and 
references.  Hal  Oyler,  1426  S.  Hobart,  Los 
Angeles  6. 


Technical 


Tv  engineer  desires  supervisory  position.  Five 
years  experience  in  all  phases  xmtr,  studio  and 
remote  operation  and  maintenance  plus  one  year 
am  xmtr.  Have  done  construction.  Excellent 
references.  Box  459G,  B«T.  

Tv  engineer  desires  supervisory  position.  Five 
years  experience;  transmitter,  studio,  installation 
and  night  maintenance.  References.  Box  635G, 
B-T.  

Wanted  tv  xmtr  or  studio  job,  experienced. 
Box  647G,  B-T.  

Camera  or  control  room  operations  First  phone, 
draft  exempt,  RCA  grad.  Desire  southwest  area. 
Box  658G,  B-T. 

Programming-Production,  Others 

May  dynamic  director,  instrumental  in  organiz- 
ing  two  stations,  help  you?  Box  491G.  B»T.  

Motion  picture  cameraman,  completely  equipped. 
Available  for  newsreel,  commercial,  production. 
Prefer  foreign  assignment.  Box  545G,  B«T. 

Tv  program  and  operations  director — 6  years  tv; 
6  years  radio.  Ability,  know-how,  mature  judg- 
ment. 31,  married.  Complete  details  await  your 
inquiry.  Box  641G,  B-T. 

Vet— 22— SRT  graduate.  All  studio  operations. 
Desires  responsible  position.  Married,  child.  Box 
642G,  B'T.  

Producer-director,  presently  employed  2  years 
uhf  station.  Need  I  say  more.  One  year  network 
station.  New  York  City.  Three  years  of  motion 
picture  director-cameraman.  Will  send  particu- 
lars  on  request.  Box  652G,  B-T. 

Top-rated,  sponsored  newscaster — colorful,  dis- 
tinctive. Enterprising,  mature  news-sense;  In- 
telligent appearance;  Thorougly  experienced; 
Awards;  Highest  references;  SDX,  RTNDA;  Ex- 
newspaperman  B.S.;  Now  ND  50kw  net.  Want 
tv  news!   Box  677G,  B-T. 


For  Sale 


Stations 


One  of  America's  finest,  most  practical  uhf  tele- 
vision stations,  for  assumption  liabilities  of  ap- 
proximately $200,000,  payable  monthly  install- 
ments. Low  channel  station  fully  equipped,  on 
air  full  year.  Channel  exclusive  in  wealthy  mid- 
west city  of  50,000;  entire  area  95%  uhf  conver- 
sion; station  has  network  and  now  operating 
in  black.  Needs  personnel  supervision  and  pro- 
motion which  absentee  owner  cannot  give. 
Buyer  needs  no  down  payment,  but  must  be 
financially  responsible.    Box  581G,  B-T. 


For  sale:  New  England  station,  owner  ill.  Notify 
Box  582G,  B-T. 

Pampa,  Texas.  250  watt  indie.  Fulltime.  All 
Gates  and  only  four  years  old.  Price  for  quick 
sale.    Phone  4-2551.    Box  654G,  B«T. 

Broadcasting  school,  long  established,  fully 
equipped.  Making  money.  Owner  starting  radio 
station.  Pathfinder  School  of  Radio,  737  11th 
Street,  N.  W.,  Washington.  D.  C. 

Free  list  of  good  radio  and  tv  station  buys  now 
ready.  Jack  L.  Stoll  &  Associates,  4958  Melrose, 
Los  Angeles  29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange.  Licensed  Brokers.  Portland 
22,  Oregon. 

Equipment,  Etc. 

RCA  TF5A  superturnstile.  Tuned  channel  5  but 
tunable  4  or  6.  Box  492G,  B«T. 

Two  good  used  Stanch-Hoffman  model  MSA  mini- 
tape  recorders;  will  sell  together  or  separately. 
Box  639G,  B'T. 

Fm  radios  for  functional  music,  store  broadcast- 
ing, etc.  Crystal  controlled  fixed  frequency. 
Pulse  operated,  boost  or  kill.  Bought  large 
quality  have  surplus.  Reasonable.  Earn  invest- 
ment back  in  6  months.  Write  WEAW.  Evanston, 
111. 

Fairchild  disc  recorder  model  539-G,  complete 
with  cutterhead,  microscope  and  Western  Electric 
118A  amplifier:  $700.00.  Contact  Chief  Engineer, 
WHCU,  Ithaca,  N.Y. 

300  foot  Lehigh  self-supporting  galvanized  tower. 
Designed  to  support  tv  antenna.  Will  erect,  light 
and  paint  on  your  site  if  desired.  Write  or  call 
C.  H.  Fisher.  6100  N.E.  Columbia  Blvd.,  Portland, 
Oregon.  Phone :  TRinity  7303. 

Custom  built  am  broadcast  transmitters,  all  types 
and  powers.  Fully  guaranteed  for  economical  and 
reliable  unattended  operation.  Fritz  Bauer,  1500 
S.  Fairway  Terrace,  Springfield,  Missouri. 

Seven  (7)  360  ft.  uniform  cross  section  guyed  type 
towers.  Federal  Tower,  Union  Trust  Building, 
Petersburg,  Virginia. 

New  Western  Electric  RD  100  program  switchers. 
10  input,  six  channels,  dual  pre-set.  Original 
price  $23,000,  our  delivered  price  $4995.00.  O'Brien 
Electric,  6514  Santa  Monica  Blvd.,  Hollywood  38, 
California. 


HELP  WANTED 


Wanted  to  Buy 


Stations 


Experienced  broadcaster  desires  to  purchase  all 
or  part  of  am  station.  Box  685G,  B-T. 

Radio  stations.  Kansas.  Missouri,  Oklahoma, 
Arkansas.  Ralph  Erwin.  Broker.  Box  811,  Tulsa. 


Equipment 


Wanted  to  buy  uhf  equipment.  Highest  cash 
prices  paid.  Box  365G,  B>T. 

Wanted — tv  remote  equipment,  including  cam- 
eras, microwave,  sync  generators  and  switching 
gear.  Especially  need  truck  suitable  for  tv  re- 
motes.   Write  Box  528G,  B»T. 


Wanted:  Used  PT63-A  Magnecorder  in  good  run- 
ning condition.  Box  541G,  B-T. 

Surplus  RCA  studio  or  field  camera  chain  and 
TD  3A  or  TD  1A  studio  dolly.  Advise  price  and 
condition.  G.  M.  Baumann,  WDSM-TV,  Duluth, 
Minn. 

Wanted  D-X-5000  watt  transmitter — studio  equip- 
ment. Address,  Oblate  Philippine  Bureau,  P.  O. 
Box  1467,  San  Antonio,  Texas. 

Complete  am  transmitter,  console,  and  tower  for 
100  watt  station.  Advise  any  part  you  might  have 
to  sell.  C.  A.  Kennedy,  P.  O.  Box  71,  Columbia, 
Tennessee. 

Capital  library  wanted.  Instrumental  preferred. 
Describe  condition  and  price.  Fm.  2010  Westlake, 
Seattle,  Washington. 

Instruction 

Get  your  FCC  first  phone  license  in  8  weeks. 
Intensive  personalized  instruction  by  correspond- 
ence or  in  residence.  Free  brochure.  Grantham, 
Dept.  1-E,  6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 

Miscellaneous 

Julie  Elkins  would  like  to  contact  his  former 
students  and  non-working  radio  school  graduates 
1733  Broadway,  New  York  City.   PLaza  7-1858 


Salesmen 


I  SALES  OPPORTUNITY  j 

I    Because  of  disappointment  we  have  an  * 

J    attractive   opening    on    our   radio   sales  J 

1    staff.    Thriving  market,  NBC  Network.  \ 

j   Permanent  position.    Good  earnings  op-  i 

f    portunity.    guaranteed    salary.     Contact  f 

»    J.   T.   Snowden.   Radio   Station   WBIA.  » 

f  Augusta.  Georgia.  Phone:  4-2421.  f 
•  *       «»       «»       t*  — «»       t*       «»       *  i 

Situations  Wanted 


Announcer 


TOP  DISC  JOCKEY 
PERSONALITY 

With  nationally  known  station  whose  call 
letters  you  would  recognize  instantly 
looking  for  a  change.  When  first  assigned 
present  show,  time  slot  held  FIFTH 
position;  it  now  holds  highest  station 
rating  and  is  FIRST  and  SECOND  in 
highly  competitive  eastern  market  of  well 
over  a  million.  Have  a  waiting  list  of 
sponsors  long  enough  to  choke  a  mule. 
Can  build  a  large,  loyal  audience  and  sell, 
sell,  sell.  Have  reached  the  ceiling  in 
present  position,  but  offer  best  references 
from  present  employer.  Look  good  on  TV. 
Major  metropolitan  markets  only,  please. 
Box  463G,  B«T. 


NEWSMAN 

Four  and  a  half  years  experience,  two 
and  a  half  years  news  director  of  One 
KW  local  news  station.  University  grad- 
uate in  Journalism.  Highest  references, 
including  present  employer.  Seeks  chal- 
lenging position  larger  station  with 
future. 

Box  542G,  B«T. 


TELEVISION 


Help  Wanted 


Managerial 


TV  STATION  MANAGER 
WANTED 

Must  be  a  man  who  is  strong  on  sales 
with  a  thorough  knowledge  of  TV  man- 
agement problems.  Prefer  man  with 
background  in  medium  or  small  market 
operation  with  a  proven  record.  This  is 
an  excellent  opportunity  in  a  VHF  sta- 
tion for  man  who  has  know-how  and  will 
work.  Please  submit  detailed  background 
in  first  letter.  All  replies  completely 
confidential. 

Box  589G,  B«T. 


We  have  developed  a  smooth,  humor- 
ous and  lucrative  morning  show.  We 
are  presently  employed  and  desire  to 
move  to  a  bigger  market.  We  want  a 
morning  show  together  and  will  accept 
any  other  staff  duties  needed  to  fill  our 
shift.  Strong  on  news,  commercials  and 
thorough  musical  background.  Tape 
and  resume  upon  request. 

Box  632G,  B«T 


Programming-Production,  Others 


TELEVISION 


For  Sale— (Cont'd) 


l<  13,  TOP  POWER,  seeks  experienced  local 

>^  time  salesman.    Base  salary,  plus  com- 

<Q>  mission.    Write    or    call    Army  Grant, 

X  WAAM,   Television   Hill,   or  MOhawk 

4  4-7600. 


Situations  Wanted 


M  anagerial 


AWARD  WINNER 

A  television  executive  with  six  years  ex- 
perience in  management,  programming, 
operations,  producing,  films,  sales  and  en- 
gineering has  just  won  Billboard  award 
for  effective  and  imaginative  program- 
ming. The  only  TV  executive  who  suc- 
cessfully purchased  films  for  multiple 
markets.  A  solid  15  years  of  show  business 
background  and  know-how  that  few  tele- 
vision execs  can  boast.  Would  be  great 
asset  to  a  new  or  established  station  or 
one  that  needs  a  hypo. 

Box  640G,  B-T. 


Available  soon — 
TV  Manager  or  Sales  Manager 
Radio  Management  20  years 
TV  Management  4  years 
Proven  Sales,  Programming  and  Manage- 
ment Ability.    Best  References. 
Box  678G,  B»T. 


FOR  SALE 


Equipment 


TV 


TV 


Broadcasting 


Telecasting 


Production-Programming,  Others 


HELLO  DOWN  THERE 

TV  promotion  manager  with  solid  pub- 
licity, public  relations  background  seek- 
ing radio-TV,  agency  or  public  relations 
opportunity.  .  .  . 

Would  like  to  come  in  loud  and  clear  in 
Chicago,  but  welcome  all  replies. 
Box  664G,  B«T. 


5  KW  DUMONT  TRANSMITTER 
5  BAY  RCA  ANTENNA 

Complete  high-band  vhf  with  con- 
trol console  and  complete  audio 
equipment.  Only  frequency  moni- 
tors needed. 

^ATTRACTIVE  PRICED 

Also  Some  Studio  Equipment 

CHIEF  ENGINEER 
KMBC-TV 
KANSAS  CITY,  MO. 


I      FOR  SALE 


<§,   500  foot  stainless  tower,  six  bay  RCA  an- 


tenna, 1000  foot  of  3  one-eighth  Andrew 
transmission  line,  5KW   DuMonl  trans- 


J  mitter,  20KW  GE  amplifier.    Has  been 

Bid! 


in  operation  for  fifteen  months, 
will  be  considered  for  entire  or  indil 
ual  components. 

Box  657B,  B«T 


<§■<§•<§><$>  •§><§><§><§.<§><$><$>  ^><§><t><§>  <§><§><§><§>  <§><§><§><t><§><§><§><§><§>4> 
1 »  *^»  «»       «»       «»       **  ^fci  **       **  ■ 

I  TV  TOWER 

1  369  FT— IDECO  B2  heavy-duty,  three  leg, 

T  self-supporting.    Now  supporting  3  bay, 

*.  channel  2,  TV  antenna  and  4  bay  HD 

J  FM  Pylon.   Perfect  condition.   Will  sell 

£  on  location,  a  real  bargain. 

V 

1  Contact 

[  William  E.  Neill 

/  WFMY-TV 
j  Greensboro,  N.  C. 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


Instruction 


FCC  1st  PHONE  LICENSE 
IN  5  to  6  WEEKS 

THE  ORIGINAL  INTENSIVE 
'DOOR  OPENING  COURSE' 

RADIO-TELEVISION 
OUR  INTEGRITY  PROVEN 

Check  the  school  that 
others  try  to  copy. 

WILLIAM  B.  OGDEN 

1150  W.  Olive  Avenue 
Burbank,  California 

BE  TAUGHT— NOT  TOLD 
UNDERSTAND — NOT  MEMORIZE 
Over  1600  successful 
students  in  NINE  vears 


Employment  Services 


_  f  _  __  *  "        ~      *  *T 
RADIO  &  TV  PERSONNEL 

We  screen  New  York's  vast 
source  of  qualified  personnel; 
take  the  guesswork  out  of  hir- 
ing for  stations  anywhere.  Tell 
us  your  needs,  we  do  the  restl 

CAREER  BUILDERS  Aae^ 

Marjorie  Wifty,  Director,  Radio-TV  Oiv. 
35  West  53rd  St.,  New  York  19  •  PL  7-d385 


•FOR  THE  RECORD' 


(Continued  from  page  1 19) 
March  9  Decisions 

BROADCAST  ACTIONS 

By  the  Commission  en  banc 

McFarland  Letter 

WSLA  (TV)  Selma,  Ala.,  Beep  South  Bcstg.  Co. 
— Is  being  advised  that  application  (BMPCT-2100J 
for  mod  of  CP  (BPCT-1814)  for  ch.  8.  to  change 
studio  and  transmitter  location  and  increase  an- 
tenna height  from  360  to  2000  ft.,  indicates  neces- 
sity of  a  hearing. 

Renewal  of  License 

The  following  stations  were  granted  renewal  of 
licenses  for  the  regular  period: 

WVAM  Altoona.  Pa.;  WTCH  Shawano,  Wis.; 
WAGA-TV  Atlanta,  Ga.;  WABT  (TV)  Birming- 
ham. Ala.;  WABB-AM-FM  Mobile,  Ala.;  WAFM 
Birmingham,  Ala.;  WAGA-AM-FM  Atlanta,  Ga.; 
WAIP  Prichard.  Ala..  WALA  Mobile,  Ala.;  WAMI 
Opp,  Ala.;  WANA  Anniston,  Ala.;  WAPI  Birm- 
ingham, Ala.:  WAPX  Montgomery,  Ala.;  WAUD 
Auburn,  Ala.;  WAVU  Albertville,  Ala.;  WEAM 
Montgomery,  Ala.;  WBBO  Augusta,  Ga.;  WBHP 
Huntsville,  Ala.;  WBLJ  Dalton.  Ga.;  WBML  Ma- 
con, Ga.;  WBRC  Birmingham,  Ala.;  WCCP  Savan- 
nah, Ga.;  WCLB  Camilla,  Ga.;  WCLS  Columbus, 
Ga.;  WCOV  Montgomery,  Ala.;  WCRI  Scottsboro, 
Ala.;  WCRL  Oneonta,  Ala.;  WCTA-AM-FM  Anda- 
lusia, Ala.;  WEBJ  Brewton,  Ala.;  WETU  Wetump- 
ka,  Ala.;  WEZB  Homewood,  Ala.;  WFMH-AM-FM 
Cullman,  Ala.;  WFOM  Marietta,  Ga.;  WFRP  Sa- 
vannah, Ga.;  WFUM  Huntsville,  Ala.:  WGAA 
Cedartown,  Ga.;  WGAC  Augusta,  Ga.;  WGMD 
Gadsden,  Ala.;  WGAF  Valdosta,  Ga.;  WGAU- 
AM-FM  Athens.  Ga.;  WGBA  Columbus.  Ga.: 
WGGA  Gainesville.  WGIG  Brunswick,  Ga.;  WGPC 
Albany,  Ga.;  WGTA  Summerville,  Ga.;  WGYV 
Greenville,  Ala.:  WHBS  Huntsville,  Ala.;  WHEP 
Foley,  Ala.;  WHMA-AM-FM  Anniston.  Ala.: 
WHOS-AM-FM  Decatur,  Ala.;  WIRB  Enterprise. 
Ala.;  WJAM  Marion,  Ala.;  WJAT-FM  Swainsboro, 
Ga.;  WJBB  Haleyville,  Ala.;  WJHO  Opelika.  Ala.; 
WJLD  Homewood,  Ala.;  WJLN  Birmingham,  Ala.; 
WJMW  Athens,  Ala.;  WJOI  Florence,  Ala.;  WJRD 
Tuscaloosa,  Ala.;  WKEU  Griffin,  Ga.;  WKLY 
Hartwell,  Ga.;  WKRG  Mobile,  Ala.;  WKTG 
Thomasville,  Ga.:  WLAG-AM-FM  LaGrange,  Ga.: 
WLBB  Carrollton,  Ga.;  WLET-AM-FM  Toccoa. 
Ga.;  WMAZ-AM-FM  Macon.  Ga.;  WMGA  Moul- 
trie, Ga.;  WMGR  Bainbridge.  Ga.;  WMGY  Mont- 
gomery, Ala.;  WMLS  Sylacauga,  Ala.;  WMLT 
Dublin.  Ga.;  WMVG  Milledgeville,  Ga.;  WNEX 
Macon,  Ga.;  WOOF  Dothan,  Ala.:  WABE  Atlanta. 
Ga. 


March  9  Applications 

ACCEPTED  FOR  FILING 

Remote  Control 

WVET  Rochester,  N.  Y.,  Veterans  Bcstg.  Co.— 
(BRC-677). 

WFBC  Greenville,  S.  C,  WMRC  Inc.— (BRC- 
678). 

KORA  Bryan,  Tex.,  Bryan  Bcstg.  Co. — (BRC- 
676). 

Renewal  of  License 
WHBB  Selma,  Ala.,  Selma  Bcstg.  Co.— (BR-872) . 

KTLO  Mountain  Home,  Ark.,  Mtn.  Home  Bcstg. 
Corp.— (BR-2838). 

APPLICATIONS  RETURNED 

KAMO   Rogers,  Ark.,  Radio   Station  KAMO — 

(name  wrong). 

WSPC  Anniston,  Ala..  Model  City  Bcstg.  Co. 
Modification  of  CP 

WHAT-FM  Philadelphia,  Pa.,  Independence 
Bcstg.  Co.— Mod.  of  CP  (BPH-806)  as  mod.,  which 
authorized  new  fm  station  for  extension  of  com- 
pletion date  (BMPH-4985). 

Remote  Control 
WFBC-FM    Greenville,    S.    C.    WMRC    Inc. — 

Operation  by  remote  control  from  main  studio, 
Greenville,  (BRCH-128). 

WRAK-FM    Williamsport.    Pa..    WRAK  Inc.— 

Mod.  of  CP  (BPH-1974)  which  replaced  expired 
permit  for  extension  of  completion  date  (BMPH- 
4984). 

License  for  CP 

WOAY-FM  Oak  Hill.  W.  Va..  Robert  R.  Thomas 
Jr. — License  to  cover  CP  (BPH-1955)  which 
authorized  changes  in  licensed  station  iBLH- 
1037). 

Modification  of  CP 
WQXL-TV  Louisville.  Ky..  Robert  W.  Rounsa- 
ville— Mod.  of  CP  (BPCT-1442)  as  mod.  which 
authorized  new  tv  station  to  extend  completion 
date  to  1-1-56  (BMPCT-2951) . 


March  14,  1955 
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rELESTATUS  March  14.  1955 

V  Stations  on  the  Air  With  Market  Set  Counts 
*nd  Reports  of  Grantees'  Target  Dates 

Iditor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
r.d  educational  outlets  and  '2)  grantees.  Triangle  '*■  indicates  stations  now  on  air  with  reg- 
Uar  programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhi  or  uhf,  report  re- 
pectire  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
eparate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
.bout  them  should  be  directed  to  that  source.  Tctal  U.  S.  sets  in  use  is  unduplicated  B-T  estimate, 
"tations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


ALABAMA 

Sirmingham — 

►  WABT  (13)  NBC,  ABC,  DuM;  Blair;  306.318 

►  WBRC-TY  !6i  CBS;  Katz;  304,320 
WJLN-TV  (48)  12/10/52-Uriknown 
WZDB  (*10)  10,  13/54-Ur.kr.own 

Decatur* — 

►  WMSL-TV  (23)  CBS,  NBC:  Walker;  26,230 
~>3thanr — 

WTYY   !S    Young;   7  2 '54-Unknown  'granted 
STA  Jan.  28) 

Mobile? — 

►  WALA-TV    '10)    ABC,    CBS,   NBC;  Headley- 

Reed:  101,100 
WKAB-T\'  (48'  See  footnote  (c) 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2  12  54 
Montgomery — 

►  WCOV-TY    (20)    ABC,    CBS,    DuM;  Raymer, 

51.200 

►  WSFA-TV  (12)  NBC;  Katz:  89.110 
Munf  ord~ — 

*■  WEDM  i  *7) 
Selma* — 

WSLA  (8)  2/24,'54-Unknowr. 

ARIZONA 
Mesa  (Phoenix) —  ■ 

•-KVAR  (12)  NBC,  DuM;  Raymer;  116,370 
Phoenix — 

•■KOOL-TV  (10)  ABC;  Hollingbery;  116,370 

►  KPHO-TY  (5)  CBS.  DuM;  Katz;  116,370 
•-KTVK  '3.  ABC;  Weed 

Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Hollingbery;  36,013 
»-KVOA-TV  (4)  ABC,  NBC;  Raymer;  36,013 
Yuma* — 

VKTVA  (11)  NBC,  DuM:  Grant:  26,136 
ARKANSAS 

El  Dorado* — 

KRBB  (10)  2/24/54-Unknown 
Fort  Smith*— 

►  KFSA-TV  (22)  ABC,  CBS,  NBC,  DuM;  Pearson; 

25,000 

KNAC-TV  (5)  Rambeau;  6/3/54-Unknown 
Jonesboro* — 

KBTM-TV  (8)  1/12/55-Unknown 
Little  Rock— 

►  KARK-TV  (4)  NBC,  DuM;  Peter;  97,581 
KTH\"  (11)  Brannam;  11.  4,'54-Unknown 

►  KATV  (7)  (See  Pine  Bluff) 
Pine  Bluff*— 

►  KATV  (7)  ABC,  CBS;  Arery-Knodel;  91,389 
Texarkana — 

►  KQIC-T\T  (6)  See  Texaxkana,  Tex. 


Total  stations  on  air  in  U.  S.  and  possessions: 
422;  total  cities  with  stations  on  air:  282.  Both 
totals  Include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  36,029,308. 
"  Indicates  educational  stations. 

♦  Cities  NOT  Interconnected  to  receive  network 
service. 

(a)  Two  Buffalo,  N.  Y.,  tv  stations,  in  addition  to 
their  C.  S.  set  counts,  report  the  following  set 
coverage  In  Canada:  WB EN-TV,  421,917;  WGR- 
TV,  388,803. 

'b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Kv.  Last  report  was  205,- 
544  on  July  10,  1952. 

'  c)  The  following  stations  have  suspended  regular 
operations  but  have  not  turned  in  CP's:  WKAB- 
TV  Mobile,  Ala,;  KBLD-TV  Fresno.  Calif.;  WRAY- 
TV  Princeton,  Ind.;  WKLO-TV  Louisville,  Ky.; 
WPMT  (TV)  Portland.  Me.;  WFTV  (TV)  Duluth, 
Minn  :  WCOC-TV  Meridian,  Miss,;  KACY  (TV) 
Festus.  Mo.;  KOPR-TV  Butte,  Mont.:  WFPG-TV 
Atlantic  Citv,  N,  J.;  WTRI  (TV)  Albany,  N.  Y.; 
WBUF-TV  Buffalo,  N.  Y.:  WIVE  (TV)  Elmira, 
N.  Y.;  WIFE  (TV)  Davton.  Ohio:  KMPT  (TV) 
Oklahoma  City:  KCEB  (TV)  Tulsa,  Okla.:  WLBR- 
TV  Lebanon,  Pa.;  WKST-TV  New  Castle,  Pa.: 
WKJF-TY  Pittsburgh,  Pa.:  KNL'Z-TV  Houston, 
Tex.;  KETX  (TV*)  Trier.  Tex.;  WBTM-TV  Dan- 

•  ille,  Va.:  WTOV-TV  Norfolk.  Va.;  WKNA-TV" 
Charleston,  W.  Va.:  WJPB-TV  Fairmont.  W.  Va.: 
■VCAN-TV  Milwaukee,  Wis. 

(d)  Shrereport  Tv  Co.  has  received  Initial  deei- 
i   sion  faroriag  it  for  eh.  12,  which  is  currently 

operated  by  Interim  Tv  Corp.  [KSLA  (TV)]. 

'  e)  Merger   of   WNAM-TV   Neenah.   Wis.,  with 

WFRV-TV"  Green  Bay  has  been  FCC  approved, 
|  pending  surrender  of  the  fermer  permit. 


New  Tv  Station 

The  following  tv  station  is  the  newest  to 
start  regular  programming: 

WDXI-TY  Jackson.  Tenn.  (ch.  1), 
March  6. 


CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (29)  ABC,  DuM:  Weed:  87.000 

►  KERO-TV    (10)     CBS,    NBC;  Avery-Kr.odel; 

146,398 

Berkeler    San  Francisco)  — 

►  KQED  (»9) 

Chico — 

►  KHSL-TV  1 12 1  ABC,  CBS,  NBC,  DuM;  Arery- 

Knodel;  60,801 

Coronat — 

KCOA  '52),  9/16/53-Unkr.own 
Eureka* — 

>■  KTEM-TV  (3)   ABC,  CBS.  NBC.  DuM;  Hoag- 
Blair,  Blair  Tr;  19,000 

Fresno — 

KB  ID-TV  (53>  See  footnote  (c) 

►  KJEO  (47;  ABC,  CBS,  DuM;  Branham;  156,031 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 

KARM,  The  G-eorge  Harm  Station  (12)  Boiling; 
Initial  Decision  8  '31/54 

Los  Angeles — 

>•  KABC-TV  >7.  ABC;  Peter:  2.034.933 
KBIC-TV  1 22)  2/10/52-Unknown 

►  KCOP  '13'  Weed:  2.034.933 

►  KHJ-TV  [9    DuM;  H-R:  2.034.933 

►  KXXT  '2'  CBS:  CBS  Soot  Sis.:  2.034,933 

►  KRCA  '4'  NBC:  NBC  Spot  Sis.:  2.034.933 

►  KTLA  (5)  Raymer:  2,034.933 

►  KTTV  (11)  Blair;  2,034,933 

Modesto* — 

KTRB-TV  (14)  2/17/54-Unknown 
Sacramento — 

KBLE-TV  (46)  6/26/53-Unknown 
»-KCCC-TV  (40)  ABC,  CBS,  NBC;  Weed:  127,500 

KCRA  Inc.  (3)  Initial  Decision  6/3/51 

KBET-TV  (10)  CBS,  ABC;  H-R;  9/29/54-3/20,55 


INSPECTING  a  scale  model  of  the  future 
studios  of  WMBV-TV  Green  Bay-Marinette, 
Wis.,  are  (I  to  r)  Joseph  D.  Mackin, 
WMBV-TV  general  manager;  Bill  Walker, 
television  manager,  and  John  Meier,  di- 
rector, who  built  the  model.  The  building, 
at  Madison  and  Cherry  Sts.  in  Green  Bay, 
is  expected  to  be  completed  in  March. 


Salinas* — 

fr-KSBW-TV  (8)  ABC,  CBS.  NBC,  DuM;  Holling- 
bery; 492.371 
San  Diego— 

►  KFMB-TV  (8)  ABC.  CBS;  Petey;  290,000 
KFSD-TV  (10)  NBC:  Katz;  285.333 
KUSH  (21)  12/23/53— Unknown 

San  Francisco— 

KBAY-TV  (20)  3/11/53-Unknown  (granted  STA 
Sept.  15 

►  KGO-TV  (7)  ABC:  Petey:  1,059,055 
►»KPIX  (5)  CBS;  Katz;  1,059.055 

*■  KRON-TV  (4)  NBC;  Free  &  Peters:  1,059,055 

►  KSAN-TV  (32)  McGillrra:  200.000 
San  Jose* — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispo* — 

►  KVEC-TV  (6)  ABC.  CBS.  DuM;  Grant;  80,018 
Santa  Barbara — 

►  KEYT  (3)  ABC.  CBS,  NBC.  DuM;  Hoilingbery; 

464,192 
Stockton* — 

*-KO\*R  (13)  DuM;  Blair;  1,054,000 
►-KTVU  (36)  NBC;  Hollingbery;  112,000 
Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  150.000 
Visalia* — 

KAKI  '43'  10  6/54-Unknown 


COLORADO 
Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS.    DuM;  Hollingbery; 

53,604 

►  KRDO-TV  (13)  NBC:  McGillrra:  40.000 
Denver — 

►  KBTV  (9)  ABC;  Free  Sc  Peters;  273.069 

►  KEEL-TV    >2)    DuM;    Hoag-Blair,    Blair  Tr; 

273,069 

►  KLZ-TV  (7)  CBS;  Katz;  273,068 

►  KOA-TV  (4)  NBC;  Petey;  273,069 
KRMA-TV  (»6)  7/1/53- Unknown 

Grand  Junction* — 

►  KFXJ-TV  (a)  NBC.  CBS,  DuM:  Holman;  9.600 
Pueblo— 

►  KCSJ-TV  (5)  NBC;  Arerv-Knodel;  50.906 


CONNECTICUT 

Bridgeport — 

WCBE  (»71)  1/29/53-Unknown 

►  WTCC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartford*— 

WCHF  C24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC,  DuM;  H-R;  291,299 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  219,422 
New  Haren — 

WELI-TV  (•»)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS.  NBC.  DuM;  Katz: 

934,448 
New  London* — 

WNLC-TV  (26)  lz/31/52-Unknown 
Norwich* — 

WCNE  C63)   1/29  53-Unknown 
Stamford* — 

WSTF  (27)  5/27/53-Unknown 

Waterbury — 

►  WATR-TV  (53)  ABC;  Stuart;  193.320 

D  ELA  WARE 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker:  2.051,000 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC:  Katz;  600.000 
WOOK-TV  (50  )  2/24/54-Unknown 

►  WRC-TV  (4)  NBC:  NBC  Soot  Sis.:  707,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  672  200 

►  WTTG  (5)  DuM:  H-R:  642,000 
WETV  (20)  10/21/54-Unknown 

FLORIDA 

Clearwater- — 

WPGT  (32)  12/2/53-Unknown 
Daytona  BeachT  

WMFJ-TV  (2)  7/8/54-7/1/55 

Fort  Lauderdale — 

►  WTTV  (17)  ABC,  DuM;  Boiling;   145.600  (also 

Miami) 

Fort  Myersf — 

►  WTNK-TV  (11)  ABC,  CBS;  McGillrra ;  11.726 
Jacksonrille — 

►  WJHF-TV  <36)  ABC.  NBC.  DuM:  Perry:  75.600 
>■  WMBR-TV  (4)  ABC.  CBS.  DuM:  CBS  Spot  SU  ; 


WOBS-TV*  (30)  Stars  National:  8/12/53-Spring 
'55 

Miami — 

►  WGBS-TV  (23]  NBC;  Katz 
WMFL  (33)  12/9/53-Unknown 
WTHS-TV  (*2)  11  12  53-Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation  national  rep- 
resentative: market  set  count  for  operating  sta- 
tions: date  of  grant  and  commencement  target 
date  for  grantees. 
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Pase  12" 


►  WTVJ    (4)    CBS,   ABC.   NBC,   DuM;    Free  & 

Peters;  304,800 

Biscayne  Tv  Corp.  (7)  Initial  Decision  1/17/55 

►  WITV  (17)  See  Fort  Lauderdale 
Orlando — 

►  WDBO-TV  (6)  CBS.  ABC,  NBC.  DuM;  Blair; 

80,000 
Panama  Cityt — 

►  WJDM    (7)    ABC.    NBC,    DuM;  Hollingbery; 

24,750 
Pensacolat — 

►  WEAR-TV  (3)  ABC,  CBS,  DuM;  Hollingbery; 

89.500 

►  WPFA  (15)  32,500 
St.  Petersburg — 

»-  WSUN-TV  (38)  ABC,  CBS,  DuM;  Weed;  134,000 
Tampat — 

►  WFLA-TV  (8)  NBC;  Blair:  175,000 

WTVT  (13)  CBS;  Avery -Knodel;  9/2/54-4/1/55 
West  Palm  Beach — 

►  WEAT-TV  (12)  ABC;  Walker 

►  WIRK-TV  (21)  DuM;  Weed;  42,708 

►  WJNO-TV  (5)  NBC,  CBS,  DuM;  Venard;  231,000 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC,  NBC.  DuM;  Burn-Smith; 

45,000 
Atlanta — 

►  WAGA-TV  (5)  CBS.  DuM:  Katz;  456,190 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  465,000 

►  WQXI-TV  (36)  23,742 

►  WSB-TV  (2)  NBC;  Petry;  484.725 

►  WJBF    (6)    ABC,    NBC,    DuM;  Hollingbery; 

133,000 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  131,444 
Columbus — 

►  WDAK-TV    (28)    ABC,   NBC.   DuM;  Headley- 

Reed;  84,690 

►  WRBL-TV  (4)  CBS;  Hollingbery;  90,384 
Macon — 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;    Avery  - 

Knodel;  94,628 

►  WNEX-TV  (47)  NBC;  Branham;  62,032 
Romet — 

WROM-TV  (9)  McGillvra;  150,990 
Savannah — 

►  WTOC-TV  (11)  ABC.  CBS,  NBC,  DuM;  Avery- 

Knodel;  60,107 
WSAV-TV  (3)  1/26/55-Unknown 
Thomasvillet — 

WCTV  (6)  Stars  National;  12/23/53-Spring  '55 

IDAHO 

Boiset — 

►  KBOI-TV  (2)  CBS,  DuM;  Free  &  Peters;  43,985 

►  KIDO-TV  (7)  ABC,  NBC;  Blair;  41,900 


THE  SPOTLIGHT'S  ON 

WE  HT 

IN  THE 

EVANSVILLE  MARKET 


CBS-TV 
unduplicated  ' 
coverage  really  \S 
pays-off — per  October's  ^ 
ARB   and    November's  Con- 
Ion!    And  with  a  realistic  cost 
per  thousand,  you  can't  go  wrong  !- 
Interconnected    with     network  color 


9 


REPRESENTED 

Nationally  by 

MEEKER  TV,  Inc. 


Regionally  by 

ADAM  YOUNG 

St.  Louis,  Mo. 


W  E  H  T  Channel  5Q 


Idaho  Falls— 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Perna; 

32,018 
Lewistont — 

Lewiston  Tv  Co.  (3)  2/9/55-Unknown 
Poqatellot — 

KWIK-TV  (6)  ABC;  Hollingbery;  3/26/53-Un- 
known 
Twin  Fallst— 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
Unknown 

ILLINOIS 

Belleville  (St.  Louis,  Mo.) — 

►  WTVI  (54)  ABC,  CBS.  DuM;  Radio  Tv  Repre- 
sentatives; 320,000 

Bloomington — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,000 
WTLC  (*12)  11/4/53-Unknown 

Chicago— 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,871,800 

►  WBKB  (7)  ABC;  Blair;  2,074,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  2,080,000 
WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20)  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043,000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (*11)  11/5/53-Unknown 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35.000 

Decatur — 

►  WTVP  (17)  ABC,  DuM;  Boiling;  151.534 

Evanstont — 

WTLE  (32)  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30.000 
Peoria — 

►  WEEK-TV    (43)    NBC,    DuM;  Headley-Reed; 

229  274 

►  WTVH-TV  (19)  CBS,  ABC,  DuM;  Petry;  214.000 
WtRL  Tv  Co.  (8)  Initial  Decision  11/5/54 

Quincyt  (Hannibal,  Mo.) — 

►  WGEM-TV    (10)    ABC,    NBC;  Avery-Knodel; 

128.900 

►  KHQA-TV  (7)  See  Hannibal.  Mo. 
Rockford — ■ 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  244.024 

►  WTVO  (39)  NBC,  DuM;  Weed;  100,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV  (4)  ABC,  CBS,  DuM;  Avery-Knodel; 

268,947 
Springfield — 

►  WICS  (20)  ABC.  NBC.  DuM;  Young;  95.000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Decision 

11/30/54 

INDIANA 

Andersont — 

WCBC-TV  (61)  2/2/55-5/1/55 
Bloomington — 

►  WTTV  (4)  NBC.  DuM;  Meeker;  606,450  (also 

Indianapolis) 
Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  208,139 
Evansvllle — 

►  WFIE  (62)  ABC,  NBC.  DuM;  Venard:  94,315 

►  WEHT  (50)  See  Henderson,  Ky. 

Evansville  Tv  Inc.  (7)  Initial  Decision  10/4/54 
Fort  Wayne — 

►  WKJG-TV  (33)  NBC.  DuM;  Raymer;  112.186 

►  WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 
Indianapolis — 

►  WFBM-TV  (6)  ABC.  CBS.  NBC;  Katz;  662.000 

►  WISH-TV  (8)  ABC,  CBS,  DuM;  Boiling;  524,710 

►  WTTV  (4)  See  Bloomington 
Lafavettet — 

►  WFAM-TV  (59)  CBS,  DuM;  Rambeau;  66,500 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS.  NBC,  DuM;  Hol- 

man,  Walker;  101,000 
Notre  Dame  (South  Bend)t — 

WNDU-TV  (46)  NBC;  Meeker;  8/12/54-7/15/55 
Princetont — 

WRAY-TV  (52)  See  footnote  (c) 
South  Bend— 

►  WSBT-TV  (34)  CBS,  DuM;  Raymer;  206,473 

Terre  Haute — 

►  WTHI-TV  (10)  ABC,  CBS,  DuM;  Boiling;  147,267 
Waterloo  (Fort  Wayne) — 

►  WINT  (15)  ABC.  CBS;  H-R;  133.478 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  2*9.940 

Cedar  Rapids — 

►  KCRG-TV  (9)  ABC.  DuM;  Venard;  118.333 

►  WMT-TV  (2)  CBS;  Katz;  259,300 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  295.156 

Des  Moines — 

►  KGTV  (17)  ABC;  Hollingbery;  76.500 

►  WHO-TV  (13)  NBC;  Free  &  Peters;  302,000 
Cowles  Broadcasting  Co.  (8)  Initial  Decision 

8/26/54 
Fort  Dodget  

►  KQTV  (21)  NBC,  DuM;  Pearson;  22,100 
Mason  City — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed;  135,932 
Sioux  City — 

►  KTIV  (4)  NBC,  ABC.  DuM;  Hollingbery:  152,835 

►  KVTV  (9)  ABC,  CBS,  DuM;  Katz;  152,835 
Waterloo — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed. 

140.763 


Directory  information  is  in  following  order:  call 
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KANSAS 

Great  Bendt — 

►  KCKT  (2)  NBC;  Boiling;  126,258 
Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  199,012 
Manhattan! — 

KSAC-TV  (*8)  7/24/53-Unknown 
Pittsburgt— 

►  KOAM-TV  (7)  ABC,  NBC,  DuM;  Katz,  86,587 
Topeka — 

►  WIBW-TV  (13)  ABC.  CBS,  DuM;  Capper  SU 

426,427 
Wichita— 

►  KAKE-TV  (10)  ABC:  Hollingbery;  195,110 

►  KEDD  (16)  NBC;  Petry;  124,311 

Wichita  Tv  Corp.  (3)  Initial  Decision  8/t/»4 

KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry;  8/14/52-Unknown 
Henderson  (Evansville,  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  78,395 
Lexingtont — 

WLAP-TV  (27)  12/3/33-TJnknowm 

WLEX-TV    (18)    NBC,    ABC.    DuM;  Forjoe 

4/13/54-3/15/55  (granted  STA  Jan.  20) 
Louisville — 

►  WAVE-TV  (3)  ABC.  NBC,  DuM;  NBC  Sp« 

Sis  •  434  912 

►  WHAS-TV   (11)   CBS;  Harrington,  Righter  & 

Parsons.  See  footnote  (b) 
WKLO-TV  (21)  See  footnote  (c) 
WQXL-TV  (41)  Forjoe;  1/15/53-Unknown 
Newportt — 

WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Alexandria — 

►  KALB-TV  (5)  Weed 
Baton  Rouge — 

►  WAFB-TV  (28)  ABC,  CBS.  DuM;  Young;  78.00C 
WBRZ  (2)  Hollingbery;  1/28/54-4/15/55 

Lafayettet — 

KLFY-TV  (10)  9/16/53-7/1/55 
Lake  Charles — 

►  KPLC-TV  (7)  ABC.  NBC;  Weed;  66.000 

►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  37.000 
Monroe — 

►  KNOE-TV  (8)   CBS,  NBC.  ABC,  DuM;  H-R; 

206,000 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Unknown 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 

►  WDSU-TV  (6)  ABC.  CBS,  NBC,  DuM;  Blair; 

306.096 

►  WJMR-TV    (61)    ABC.    CBS,    DuM;  Boiling; 

108.992 
Shreveport — 

►  KSLA  (12)  ABC.  CBS.  NBC,  DuM;  Raymer; 

77,730 

Shreveport  Tv  Co.  (12)  Initial  Decision  6/7/54- 
See  footnote  (d) 

KTBS  Inc.  (3)  2/16/55-9/1/55 

MAINE 

Bangor — 

►  WABI-TV  (5)  ABC,  CBS.  NBC.  DuM;  Holling- 

bery; 79.104 

►  WTWO  (2)  CBS;  Venard 
Lewiston — 

►  WLAM-TV  (17)  DuM;  Everett-McKinney; 

24,000 
Poland  Spring — 

►  WMTW    (8)    ABC,    CBS,    DuM;  Harrington,: 

Righter  &  Parsons;  259.933 
Portland— 

►  WCSH-TV  (6)  NBC,  DuM;  Weed;  150,004 

►  WGAN-TV  (13>  ABC.  CBS;  Avery-Knodel 
WPMT  (53)  See  footnote  (c) 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  588,336 

►  WBAL-TV  (11)  NBC;  Petry;  588,336 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  588,336 
WTLF  (18)  12/9/53-Unknown 

Cumberlandt — 

WTBO-TV  (17)  11/12/53-Unknown 

Salisburyt — 

►  WBOC-TV  (16)  ABC.  CBS,  DuM;  Burn-Smith; 

49,315 

MASSACHUSETTS 
Adams  (Plttsfleld)— 

►  WMGT  (19)  DuM;  Walker:  169,015 
Boston — 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,279,776 
WGBH-TV  <»2)  7/16/53- April  *55 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1.279.77F 
Brock  tont — 

WHEF-TV  (62)  7/30/53-Unknown 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

178.800 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  168,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  168,000 
Worcester — 

WAAB-TV  (20)  Forjoe;  8/12/53-Unknown 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  76,212 

Broadcasting    •  Telecasting 
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MICHIGAN 

in  Arbor — 

WPAG-TV  (20)  DuM:  Everett-McKinnev;  24,000 
WUOM-TV  i*25  i  11  4  53 -Unknown 
artle  Creek — 
WBCK-TV    '58'    Headiey-Reed;    11.  20,'52-Un- 
known 

■■  *y  City  'Midland.  Saginaw  — 

WNKM-TV     (5)     NBC,    DuM;  Headlev-Ree.; 
289. "S3 

•  diliac" — 

WWTY    13    ABC,  CBS,  DuM;  Weed;  64,920 
etroit — 

WBID-TV  (50)  11/19/53-Unknown 
WJBK-TV  (2)  CBS;  Katz;  1,553,200 
WTVS  (*5S)  7/14  54-UoknawB 
OTJ-n'  i4)  NBC;  Hollingbery;  l,4SS,0'OO 
WXYZ-TV  '7'  ABC:  Blair;  1,469, »5'9 

•st  Lansing^ — 
WKAR-TV  -60'i 
.  n:— 

WJHT  (12)  5/12/54-Unknown 
rand  Rasids — 

WOOD-TV  (i)  ABC,  NBC,  DuM;  Katz;  488, 4» 

".VMCN    23'  9  2  '54-UQkr.own 
lalamazoo — 

WKZO-TV    S    CBS.  ABC,  NBC.  DuM;  Averv- 

Knodel:  542.409 
a  rising — 

•  WTOM-TV  (54i  ABC,  DuM:  Everett-McKinney; 
55.&00 

-WJTM-TY  (6)  ABC,  CBS,  NBC;  Perry;  417,000 
Iarquette+ — 

WAGE-TV  iSi  4  7  54-Unkaowr. 
Tuskegon* — 

WTVM  1 35  i  12  23  52-Unknown 
aeiESw   Bav  Citr,  Midland  i  — 

-WKNX-TV  (57'  ABC,  CBS;  Glll-Perna;  140.O0'0 
*raverse  City! — 

-  WPBN-TV  (7)  NBC;  Holman;  36,965 
MINNESOTA 

Austin— 

-KMMT  (6;  ABC;  Pearson;  95,951 

fuluth  (Superior,  Wis.) — 

-  KDAL-TV  (3j  ABC,  NBC;  Avery -Knodel;  78,500 

•  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Cibbingt — 

KHTV  (10;  1  13  54-Unkrcvr. 
Imneapolis  (St.  Paul) — 

-  KEYD-TV  (9)  DuM;  H-R:  585,000 
-WCCO-TV  (4)  CBS;  Free  &  Peters;  570,600 
-WTCN-TV  '11    AEC;  Blair;  570,60'0 

A  lochester — 
"   KROC-TY    ::    NEC:  Meeker:  95  S33 
iS^ft.  Paul  iMinneaDolis)  — 

•  KSTP-TV  f5)  NBC:  Petrv;  573.300 

-  WMTN-TY    11    ABC:  Blair:  573,300 


£9  i 


MISSISSIPPI 


-3*  5 


3;lo>d^ — 

Radio  Assoc.  Inc.  (13)  Initial  Decision  7/1/54 

(case  has  been  reopened) 
lolumbus* — 

WCBI-TV  (4)  McGillrra;  7  28  54 -Summer  '55 
ackson — 

■WJTV  (25-  CBS,  DuM:  Katz;  61,404 
-WLBT  (3]  NBC;  Hsllingberv;  122,765 
•WSLI-TV  (12)  ABC;  Weed;  110.000 
-?r:d:an+ — 

WCOC-TV  .30)  See  footnote  .  c) 
-WTOK-TY  (Hi  ABC,  CBS,  NBC,  BuM;  He«d- 

ley-Reed;  56,800 
Cupelot — 
WTWV  (9)  12  8.  54-Fall  '55 


MISSOURI 

:ane  Girardeau — 

►KFYS-TY  (12)  CBS,  NBC,  DuM;  Hesdlev-Reed: 

115,000 
-.ayton* — 

KFUO-TY  .30'  2  5  53-Unkn.wn 
rolumbia — 

►  KOMU-TV  (8)  NBC,  ABC,  DuM:  H-R:  63,295 
estur7 — 

KACY  .14)  See  footnote  (c) 
lir.mbal-    Qumcv.  111.  — 

►  KHQA-TV  <-,  CBS.  DuM:  Weed:  150,504 

►  WGEM-TV  '10  i  See  Quiacv,  111. 
fefferson  Citv-*- — 

►  KRCG  (13)  CBS;  Hoag-Blair,  Blair-Tv 
iloplin — 

J*-KSWM-TV  (12)  CBS:  Venard:  84.680 
'Kansas  City— 

►  KCIIO-T"  (5  i  ABC.  CBS,  DuM:  Katz;  475.064 
KMBC-TV  (9)  CBS;  Free  &  Peters;  475,064 

►  WDAT-1Y   '4)    NBC;   Harrington,   Righter  4c 

Parsons;  475.054 
KrksviHet — 

KTVO  (3)  12  16  53-Unknown 
St.  Joseph — 

KFEQ  -  TV  2'  CBS,  DuM:  Headley-Reed.  125. cOC 
3:  Louis — 

KETC  (*9  )  500,000 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  SLi.; 

761.760 

*•  KWK-TV  (4)  CBS;  Katz 

WTL-TV  H2,  2/12'53-Unknown 

KACY  (14)  See  Festus 
f-WTYI    54i  See  Belleville,  111. 
Sedalia  — 

►  KDHO-TV  (6)  Pearson;  57,000 
Sorir.er.eld — 

*•  KTTS-TY  (10)  CBS,  DuM;  Weed:  62,370 
KYTV  (3)  NBC;  Hollingbery;  69,300 

Broadcasting    •  Telecasting 


MONTANA 

Billings^ — 

►  KOOK-TV   2.  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed:  20.000 
Buttet — 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TY  (6)  ABC;  No  estimate  given 
Great  Falist — 

►  KFBB-TY   (5)    CBS,   ABC,  DuM;  Hoag-Blair, 

Blair-Tv;  20,500 
Missoulat — 

►  KGVO-TV  (13)  ABC.  CES.  NBC.  DuM:  GOl- 

Perna;  18,000 

NEBRASKA 

Hastings? — 

The    Sea  ton    Publishing    Co.     (5)  2/11/55- 
Unknown 
Kearr.ev  >Ho:drege) — 

►  KHOL-TY  (13)  ABC,  CBS,  NBC,  DuM;  Meeker; 

53.492 
Lincoln — 

►  KOLN-TY  (10)  ABC,  CBS,  DuM;  Avery-Kno- 

del;  111.006 


►  KUON-TV  (»12)  72,849 
Omaha — 

►  KMTV  (3)  ABC.  CBS.  DuM:  Petry;  286.000 

►  WOW-TV  (6)  NBC.  DuM:  Blair:  286.000 
Scottsblufft — 

KSTF  (10)  8/18/54-Unknown 

NEVADA 

Hendersont — 

►  KLRJ-TV  (2)  NBC:  Pearson 
Las  Vegas— 

KLAS-TV  (8)  CBS.  ABC.  DuM;  Weed;  21.244 
Reno — 

•-KZTV  (8)   ABC.  CBS.  NBC.  DuM;  Pearson: 
17.250 


NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45)  4/22/53-Unknown 
Manchester — 

►  WMUR-TV  (9)  ABC.  DuM:  Weed:  381.338 
Mt.  Washingtont — 

►  WMTW  (8)  See  Poland  Spring.  Me. 


xxThe  FCC  concept  of  the  extent  of  Grade  A  coverage 
is  an  area  at  whose  outer  limits  a  signal  considered 
satisfactory  by  the  average  viewer  may  be  expected  to 
be  available  to  70^  of  the  receivers  at  least  90  cr  of 
the  time.  In  the  case  of  Grade  B  service,  the  FCC 
figures  are  90 %  of  the  time  at  50  r>  of  the  receiver 
locations.'' 

Broadcasting  •  Telecasting  1/17/55 


It's  well  to  remember  that  the  FCC  has 
pretty  well  equalized  coverage  for  all 
.stations  by  regulating  their  power  and 
height  of  tower. 

Bv  these  strict  standards,  within  our 
Grade  B  Area  there  are  113.652  TV 
homes  as  of  Jan.  1.  1955.  That's  71.7' < 
penetration  at  a  cost-per-thousand  well 
within  reach  of  any  advertiser. 


CBS- 
DUMONT- 
ABC 
Interconnected 


TOPEKA,  KANS. 

Ben  Ludv.  Gen.  Mgr. 
W1BW  &  WIBW-TV  in  Topeka 
KCKN  in  Kansas  City 


Ths  Karti»«  View  Porn 
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NEW  JERSEY 

Asbury  Parkt— 

►  WRTV  (58)  6,000 
Atlantic  City— 

WFPG-TV  (46)  See  footnote  (c) 
WOCN  (52)  1/8/53-Unknown 

Csmdent — 

WKDN-TV  (17)  1/28/54-Unknown 
Newark  (New  York  City)— 

►  WATV  (13)  Petry;  4,290,000 
New  Brunswickt — 

WTLV  (*19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC.  DuM;  Hollingbery;  50,000 

►  KOB-TV  (4)  NBC;  Branham;  55,630 

►  KGGM-TV  (13)  CBS;  Weed;  55,630 
Roswellt — 

►  KSWS-TV  (8)  NBC.  ABC,  CBS.  DuM;  Meeker; 

25.427 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC.   CBS,   DuM;  Boiling; 

152,000 

WTRI  (35)  See  footnote  (c) 
WTVZ  ("17)  7/24/52-Unknown 

Binghamton — 

►  WNBF-TV  (12)   ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 321,490 
WQTV  (*46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 

Buffalo — 

►  WBEN-TV  (4)  ABC.  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  445,151.  See  footnote  (a). 
WBUF-TV  (17)  See  footnote  (c) 

►  WGR-TV  (2)  NBC,  ABC,  DuM;  Headley-Reed; 

447,938.  See  footnote  (a). 
WTVF  (*23)  7/24/52-Unknown 
Carthage  (Watertown) — 

►  WCNY-TV  (7)  CBS,  ABC,  DuM;  Weed;  58,590 
Elmira— 

WTVE  (24)  See  footnote  (c) 
Ithacat— 

WHCU-TV  (20)  CBS;  1/8/53-Unknown 
WIET  (»14)  1/8/53-Unknown 
Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker; 

28,500 

Lake  Placid  t(Plattsburg) — 

►  WIRI  (5)  DuM;  McGillvra;  80,740 


WTVD 

Durham-Raleigh 

:      If  tit  i 

fiow  has 

216,580 

TV  SETS  (source:  Television  Magazine) 

More  Sets  than 
PORTLAND,  Ore. 
or 

RICHMOND,  Va. 

WTVD 


CHANNEL  11 
NBC  -  ABC 
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New  York — 

►  WABC-TV  (7)  ABC;  Weed;  4,290,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,290,000 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,290,000 
WGTV  (*25)  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,290,000 

►  WPIX  (11)  Free  &  Peters;  4,290.000 

►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,290.000 

►  WATV  (13)  See  Newark,  N.  J. 
Rochester — 

WCBF-TV  (15)  6/10/53-Unknown 

►  WHAM-TV  (5)  NBC;  Hollingbery;  300,000 

►  WHEC-TV  (10)  ABC.  CBS;  Everett-McKinney; 

281.790 

WRNY-TV  (27)  4/2/53-Unknown 
WROH  (*21)  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  281,790 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS.  NBC,  DuM;  NBC  Spot 

Sis.;  419,000 
Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  358,300 
WHTV  (»43)  9/18/52-Unknown 

►  WSYR-TV   (3)   NBC;   Harrington,  Righter  & 

Parsons;  361,220 
Utica— 

►  WKTV   (13)   ABC.  CBS.  NBC,  DuM;  Cooke: 

159,100 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  CBS,  NBC;  Boiling:  37,000 

►  WLOS-TV  (13)  ABC,  DuM;  Venard;  298,130 
Chapel  Hillt— 

►  WUNC-TV  (»4) 
Charlotte — 

►  WQMC  (36)  ABC,  NBC;  Boiling;  56,338 

►  WBTV  (3)  CBS,  ABC,  NBC,  DuM;  CBS  Spot 

Sis.;  466,402 
Durham — 

►  WTVD  (11)  ABC,  NBC;  Headley-Reed;  185,690 
Fayettevillet— 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WTVX  (48)  4/7/54-Unknown 
Greensboro — 

►  WFMY-TV  (2)  ABC,  CBS.  DuM;  Harrington. 

Righter  &  Parsons;  301,108 
Greenville — 

►  WNCT  (9)   ABC,  CBS.  NBC.  DuM;  Pearson: 

102,770 
New  Bernf — 

Nathan  Frank  (13)  2/9/55-Unknown 
Raleigh— 

►  WNAO-TV    (28)    ABC.    CBS,    DuM;  Avery- 

Knodel;  124,440 
Washington! — 

WTTN  (7)  10/27/54-Unknown 
Wilmington  t — 

►  WMFD-TV  (6)  ABC,  NBC;  Weed;  50,003 
WTHT  (3)  2/17/54-Unknown 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  257,609 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  86,200 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV   (5)    CBS,  NBC,  DuM;  Hoag-Blair, 

Blair-Tv;  26,261 
Fargot— 

►  WD  AY-TV  (6)  ABC.  CBS,  NBC,  DuM;  Free  8c 

Peters;  65.000 
Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
Minott— 

►  KCJB-TV  (13)  ABC.  CBS.  NBC,  DuM;  Weed: 

26,000 
Valley  Cityt— 

►  KXJB-TV  (4)  CBS,  DuM;  Weed;  69,981 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  174,066 
Ashtabulat — 

►  WICA-TV  (15)  116,285 
Cantont — 

Tri-Cities  Telecasting  Inc.  (29)  Initial  Decision 
11/17/54 
Cincinnati — 

►  WCET  (*48)  2,000 

►  WCPO-TV  (9)  ABC.  DuM;  Branham;  724.140 

►  WKRC-TV  (12)  CBS;  Katz;  662,236 

►  WLWT  (5)  NBC;  WLW  Sis.;  525,000 
WQXN-TV  (54)  Forjoe;  5/14/53-Unknown 

Cleveland— 

WERE-TV  (65)  6/18/53-Unknown 

►  WEWS  (5)  ABC,  DuM;  Branham;  1,077,580 
WHK-TV  (19)  11/25/53-Unknown 

+■  WNBK  (3)  NBC;  NBC  Spot  Sis.:  1,045.000 

►  WXEL  (8)  CBS,  ABC;  Katz;  1,085,000 
Columbus— 

►  WBNS-TV  ( 10)  CBS:  Blair;  427,239 

►  WLWC  (4)  NBC;  WLW  Sis.;  350,800 
WOSU-TV  (*34)  4/22/53-Unknown 

►  WTVN-TV  (6)  ABC,  DuM;  Katz;  381.451 

Dayton— 

WHIO-TV  (7)  CBS.  DuM;  Hollingbery;  637.330 

WIFE  1 22)  See  footnote  (c) 
»-  W1.WD  (2)  ABC,  NBC;  WLW  Sis.;  320,000 
Elyria.— 

WKOL-TV  (31)  2/11/54-Unknown 

Lima- 

WIMA-TV  (35)  Weed;  1/24/52-Unknown 

►  WLOK-TV  (73)  NBC;  H-R;  71.285 
Mansfieldt — 

WTVG  (36)  6/3/54-Unknown 
Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Unknown 
Steubenville  (Wheeling,  W.  Va.)— 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS.  NBC,  DuM;  Katz; 

310,170 

WTOH-TV  (79)  10/20/54-Unknown 


Youngstown — 

►  WFMJ-TV  (21)  NBC;  Headley-Reed;  149,000 

►  WKBN-TV   (27)    ABC,   CBS,   DuM;  Raymer 

148,588 
Zanesville — 

►  WHIZ-TV  (18)  ABC,  CBS,  NBC,  DuM;  Pear 

son;  45,000 


OKLAHOMA 

Ada— 

►  KTEN  (10)  ABC;  Venard;  180,000 
Ardmoret — 

KVSO-TV  (12)  5/12/54-Unknown 
Enldt— 

►  KGEO-TV  (5)  ABC;  Pearson;  118,000 
Lawtont — 

►  KSWO-TV  (7)  DuM;  Pearson;  54.540 
Muskogeet — 

►  KTVX  (8)  ABC,  DuM;  Avery-Knodel;  248,75 
Oklahoma  City — 

KETA  (*13)  12/2/53-Unknown 
KMPT  (19)  See  footnote  (c) 

►  KTVQ  (25)  ABC;  167,381 

►  KWTV  (9)  CBS.  DuM;  Avery-Knodel;  256,10 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  313,060 
Tulsa — 

KCEB  (23)  See  footnote  (c) 

►  KOTV  (6)  CBS;  Petry;  248,650 
KSPG  (17)  2/4/54-Unknown 

►  KVOO-TV  (2)  NBC;  Blair;  242,000 
KOED-TV  («11)  7/21/54-Unknown 


OREGON 

Eugene — 

►  KVAL-TV  (13)  ABC,  NBC,  DuM;  Hollingbery 

40,109 
Klamath  Fallst— 

KFJI-TV  (2)  Grant;  12/2/54-Summer  '55 
Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC.  DuM;  Hoag 

Blair,  Blair-Tv;  26,425 
Portland — 

KLOR  (12)  ABC;  Hollingbery;  7/22/54-3/15/5 

►  KOIN-TV    (6)    ABC.    CBS;    CBS    Spot  Sis. 

287,400 

►  KPTV  (27)  NBC,  DuM;  NBC  Spot  Sis.;  219,74 
North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/5 

Salemf — 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 

►  WFMZ-TV  (67)  Avery-Knodel;  32,000 
WQCY  (39)  Weed;  8/12/53-Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC,  CBS.  NBC,  DuM;  H-R 

490,528 
Bethlehem— 

►  WLEV-TV  (51)  NBC;  Meeker;  89,307 

Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Read;  94,911 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  209,509 

WLEU-TV  (66)  12/31/53-Unknown 

►  WSEE  (35)  CBS,  DuM;  Avery-Knodel;  61,670 
Harrisburg — 

►  WCMB-TV  (27)  Forjoe 

►  WHP-TV  (55)  CBS;  Boiling;  193,002 

►  WTPA  (71)  ABC,  NBC;  Headley-Raed;  193,00; 
Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  ABC,  CBS.  DuM;  Weed 

►  WJAC-TV  (6)  CBS,  ABC,  NBC,  DuM;  Katz^ 

850,566 

►  WGAL-TV  (8)  CBS,  NBC.  DuM;  Meeker;  823,44! 
WW  LA  (21)  5/7/53-Unknown 

Lebanont — 

WLBR-TV  (15)  See  footnote  (c)  (expects  to  be 
back  on  air  April  1) 
New  Castle — 

WKST-TV  (45)  See  footnoU  (c) 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sl».;  1,904,946 

►  WFIL-TV  (6)  ABC,  DuM;  Blair;  2,043,972 
WIBG-TV  (23)  10/21/53-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  2.035,222 
Pittsburgh — 

►  KDKA-TV  (2)  CBS,  NBC,  DuM;  Free  &  Peters; 

1.134.110 

►  WENS  (16)  ABC,  CBS,  NBC;  Petry;  425,000 
WKJF-TV  (53)  See  footnote  (c) 

►  WQED  (»13) 
WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 

Reading — 

►  WEEU-TV    (33)    ABC,    NBC;  Headley-Reed 

95,000 

►  WHUM-TV  (61)  CBS;  H-R;  219.370 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  200,000 

►  WGBI-TV  (22)  CBS;  Blair;  210,000 

►  WTVU  (73)  Everett-McKinney;  250,000 

Sunburyt — 

Sunbury  Bcstg.  Corp.  (38)  2/9/55-Unknown 
Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed:  235,000 

►  WILK-TV    (34)    ABC,    DuM;    Avery-Knode  1! 

250,000 

Williamsportt— 

WRAK-TV   (36)   Everett-McKinney;  11/13/32- 
Fall  "55 

York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  87,400 

►  WSBA-TV  (43)  ABC;  Young;  88.000 


Broadcasting 


Telecasttnc 


RHODE  ISLAND 

evidence — 

WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,404.002 

WNET  1 16 1  ABC;  Ravmer:  82.000 
WPRO-TV  H2i  Blair;  9  '2  53-Unknown  (grant- 
ed STA  Maxell  2) 

SOUTH  CAROLINA 

-Person — 

WAIM-TV  (40i  CBS;  Headley-Reed;  127.200 
undent — 

rA  TA-TV  (15)  6  3  53-Unkno'.vn 
.  =  rleston — 

WCSC-TV    (5)    ABC,    CBS;    Free    4:  Peters; 
153,517 

WUSN-TV  (2 1  NBC;  H-R;  138,500 
o'.umbia — 

WCOS-TV    (25)    ABC,    DuM;  Headley-Reed; 
72,000 

'.VIS-TV  HO  i  NBC,  DuM:  Free  Sc  Peters;  138,932 
PWNOK-TV  (67)  CBS;  Raymer;  78,000 
orenee — 

WBTW  <S^  CBS.  NBC,  ABC,  Duil;  CBS  Spot 

Sis.;  111,340 
r^enville — 

WFBC-TV  (4)  NBC:  Weed:  315.717 
WGYL  ABC,  DuM;  H-R;  113. COO 

jartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
UnRnown 

SOUTH  DAKOTA 

=  o:d  City? — 
KOTA-TV  (3)  12 '8  54-6 '1/55 
piix  Falls — 

XELO-TY    11)  ABC,  CBS,  NBC,  DuM;  Ravmer; 
112.387 

TENNESSEE 

-  srtanoqea — 

WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 
ham;  127,348 
Mountain  City  Tv  Inc.    (3)    Initial  Decision 
7/5/54 
icksont — 

WDXI-TV  (7)  CBS;  Bum-Smitti 
Jhnson  City — 

WJHL-TV  (Hi  ABC.  CBS,  NBC,  DuM;  Pear- 
son; 129,350 
r.  oxville — 

^l1  WATE  (6)  ABC,  NBC;  Averv-Knodel;  103,9*0 
WBrR-TV  (10)  Initial  Decision  1/5/55 
WTSK-TY    .25 1    ABC.    CBS,    DuM;  Pearson; 

101,890 
emphis — 

".VHBQ-TY  '13>  CBS:  Blair:  335  442 
WMCT  (5)  ABC,  NBC.  DuM:  Brar.harr.;  335,442 
WREC  Broadcasting  Service  .  3>  Initial  Deci- 
sion 8/27/54 
ashville — 

WSLX-TV  i8>  ABC,  DuM.;  Hollingbery;  230,130 

SO:-— ."    4    NBC   DuM:  Petry:  234.750 
Id  Hickorv  (Nashville) — 
WLAC-TV  (5)  CBS:  Katz;  224.519 


:  I 


I 


TEXAS 


■<tm 

n 


fcflenet — 

:-:?3:-rV    C    ABC,  NBC.  D.:M:  Pears:;-.:  ^2.24! 
anarillo — 

KFDA-TV  (10)  ABC.  CBS:  H-R:  68.686 
KGNC-TV  (4)  NBC.  DuM:  Katz:  68.686 
usfcn — 

KXBC-TV  O)  ABC.  CBS,  NBC,  DuM;  Ravmer; 

106,876 
eaumont^ — 

KBMT  (31 1  ABC,  NBC,  DuM;  Forjoe;  40,000 
KFDM-TV   (5)    CBS;  Free  &  Peters;  8/4/54- 
4/1/55 
ig  Soring^- — 

KBST-TV  (4)   CBS:  Pearson;  7/22/54-July  '55 
orpus  Christit — 

-KVDO-TV  (22)  NBC,  ABC.  CBS,  DuM;  Young, 
1  Brown:  38.850 

Gulf  Coast  Bcstg.  Co.  (6i  Initial  Decision  6/17/54 
K-STX  Tv  Inc.  (10)  Initial  Decision  1/20/55 
j>allas— 

KDTX  '23)  1/15  53-Unknown 
KLTF-TV  i  29  i  2  12  53-Unkr.o-.vn 

.'"  -     ;  -   :  4-:C.c:o 

-  WFAA-TV  (8)  ABC.  NBC.  DuM;  Petrv:  456.000 
1  Paso — 

KOKF.  '13i  Forjoe:  3  18 '54-Unknown 
-XROD-TV    (4)    ABC.    CBS,    DuM;  Branham; 
65.878 

rC-SOC-r."    C-    NEC:  Hollir.eberv;  63.858 
:  V.'crth— 

WBAP-TV  (5)  ABC,  NBC;  Free  &  Peters; 
rJT  455.000 

KFJZ-TV  (11)  H-R;  9/17/54-SDring  '55 
lalveston — 

-KGUL-TV  .11)  CBS;  CBS  Spot  Sis.;  378, 000 
,  -S"'.:r.zer."    Brownsville.  McAlIen,  Weslacoi  — 

-  XGBT-TV  (4)  ABC.  CBS,  Duil:  H-R:  48,215 


HOWARD  E.  STARK 

gMKEB  * 5TATl0«s 

RADIO  >'4  1U' 

50  EAST  58-  ^R^OO  W 
SEW  YORK  22,.  H.  Y- 


Broadcasting    •  Telecastinc 


Directory  information  is  in  following  order:  call 
letters,  channel;  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions: date  of  grant  and  commencement  target 
date  for  grantees.  .  „ 


Houston — 

KNUZ-TV  (39)  See  footnote  (ci 

►  KPRC-TV  (2>  NBC;  Petrv:  396.000 

►  KTRK-TV  .13 1  ABC.  DuM:  Blair;  396,000 
KTVP  (23)  1/8  '53-Unknown 

►  KTTHT  ('8)  300,000 

KXYZ-TV  (29)  6/18  53-Unknown 
Longviewt — 

►  KTVE  (32)  Forjoe;  40,000 
Lubbock— 

►  KCBD-TV  (11)  ABC,  NBC;  Raymer;  75.164 

►  KDUB-T\*    (13)    CBS,    DuM;  Avery-Knodel; 

75,164 
Lufkint — 

KTRE-TV   (9)    NBC;   Venard;  11/17/54-7/1/55 
(Station  will   receive  NBC   programs  from 
KPRC-TY  Houston  but  is  not  an  NBC  affili- 
ate.) 
Midland — 

►  KMID-TV  (2)  ABC.  CBS,  NBC,  DuM;  Venard; 

39.250 
Odessaf — 

Odessa  Tv  Co.  (7)  Initial  Decision  ll/U/54 
San  Angelo — 

►  KTXL-TV  (8.  CBS;  Melville;  38,598 
San  Antonio — 

KALA  i  35    3  25  53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12  54-April  '55 

►  KENS-TV  (5)  ABC,  CBS,  DuM;  Free  &  Petert; 

237,255 

►  WOAI-TV  (4)  ABC,  NBC.  Duil:  Petry;  244,350 
Sweetwatert — 

KPAR-TV   (12)   CBS;   Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

►•KCEN-TV  (6 1  NBC:  Hollingbery;  109,342 
Texarkana  (also  Texarkana,  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  Duil;  Venard;  108.270 
Tyier-- 

KETX  (19)  See  footnote  (c) 

►  KLTV   (7)    ABC.   CBS,  NBC,   DuM;  Pearson: 

80,294 
Wacot — 

►  KAN  G -TV7    (34)    CBS,    ABC,    DuM;  Ravmer; 

48.922 

KWTX-TV  (10)  Pearson;  12/1/54-April  '55 
Weslaeof  'Brownsville.  Harlingen.  McAllen)  — 

►  KRGY-TV  (5.1  NBC;  Ravmer;  47,673 
Wichita  Falls— 

►  KFDX-TV    3    ABC.  NBC;  Raymer;  88,430 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85.300 

UTAH 

Salt  Lake  City— 

►  KSL-TV  .5.  CBS.  DuM:  CBS  Spot  Sis.;  167.200 

►  KTVT  '4    NBC:  Katz:  157. 2C0 

►  KUTV  (2)  ABC;  Hollingbery;  181,500 

VERMONT 

Monro  eherf — 

►  WMVT  (3)  ABC,  CBS.  NBC;  Weed:  113,000 

VIRGINIA 

Bristol! — 

Appalachian  Broadcasting  Corp.  (5)  Initial  De- 
cision 2/1/55 
Danville* — 

WETM-TV  (24.  See  footnote  (c) 
Hampton  (Norfolk)— 

►  WVEC-TV    (15)    NBC,    DuM;  Averv-Knodel; 

131,000 
Ha  rrisonburg — 

►  WSVA-TV  .31  ABC.  CBS,  NBC,  DuM;  Pearson; 

104,570 
Lynchburg — 

►  WLVA-TV  (13)  ABC.  CBS,  DuM;  Hollingbery; 

201,000 
Newport  News  — 
*■  WACH-TV  (33)  Walker 
Norfolk — 

*-WTAR-TV  (3)  ABC.  CBS.  Duil:  Petrv:  352.962 
WTOV-TV  1 27)  See  footnote  (c) 
Beach-view  Bcstg.  Corp.  (10)  Initial  Decision 
12  23  54 

►  WVEC-TV    15    See  Hampton 
Petersburgt — 

WPRG  (8)  9/29/54-Unknovvn 

Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (61  NBC:  Blair:  484.695 

Richmond  Tv  Corp.  (12)  Initial  Decision  2/21/55 

Roanoke — 

WSLS-TV    (10)    ABC,    NBC;  Avery-Knodel; 

325,769 

WASHINGTON 

Bellingham  — 

►  KYOS-TV  (12)  CBS.  Duil;  Forjoe;  158,653 
Pascot — 

►  KEPR-TV  (19)  39,500 
Seattle  (Tacoma) — 

►  KING-TV  (5)  ABC;  Blair;  415,500 

►  KOMO-TV  .,4)  NBC;  Hollingberv;  415.500 

►  KCTS  (»9) 

KCTL  (20>  4/7/54-Unknown 
Spokane — 

►  KHQ-TV  id)  NBC:  Katz;  108.580 

►  KREM-TV  .  2  .  ABC:  Petry;  99.247 

►  KXLY-TV  (4)  CBS,  Duil;  Avery-Knodel;  99,553 
Tacoma  (Seattle) — 

►  KTVW    (13)    Barrv,   N.   Y.;    Clark,  Chicago; 

415,500 

►  KTNT-TV  (11)  CBS,  Duil;  Weed:  415,500 


EVEN  AT  HARVARD  THEY  watch 

WHEN 


U|  here's  moss  on  the  pencils  and 
mold  on  the  books  at  Harvard 
—  the  only  homework  anyone 
looks  at  is  Channel  8. 


f  Some  of  the  habits  of  the 
American  male  have  not 
been  charted  (page  Dr.  K.) 
but  we  hear  tell  that  at 
Harvard  the  favorite  habit, 
for  male  and  female,  is 
WHEN.  We  mean,  Har- 
vard, N.  Y.,  of  course  — 
just  one  of  250  similar  com- 
munities in  Central  N.  Y. 
who  imbibe  laughter  and 
learning  in  palatable  doses, 
via  the  ivy-covered  walls 
of  you-know-what.  Want  a 
cum  laude  in  selling?  Take 
a  course  on  Channel  8. 
For  information  about  ma- 
triculation fees  .  .  . 

SEE  YOUR  NEAREST  KATZ  AGENCY 


CBS 
ABC 

DUMONT 


MEREDITH 
STATION 


WATCHES 


WHEN 


CHANNEL  8 

SYRACUSE,  N  Y. 
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Vancouver! — 

K VAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Weed; 

39,500 

WEST  VIRGINIA 

Bluefieldt— 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
Charleston — 

►  WCHS-TV    (8)    ABC,   CBS,   DuM;  Branham; 

402,584 

WKNA-TV  (49)  See  footnote  (c) 
Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-Spring  "55 
Fairmontt — 

WJPB-TV  (35)  See  footnote  (c) 
Huntington — 

►  WSAZ-TV  (3)  NBC,  ABC;  Katz;  491.728 
WHTN-TV  (13)  9/2/54-Spring  '55 

Oak  Hill  (Beckley)t— 

►  WOAY-TV  (4)  ABC;  Weed 
Parkersburg — 

►  WTAP  (15)  ABC.  NBC,  DuM;  Forjoe;  35,802 

Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  NBC,  ABC;  Hollingbery;  306,000 

►  WSTV-TV  (9)  See  Steubenville,  Ohio 

WISCONSIN 

Eau  Claire — 

►  WEAU-TV  (13)  ABC.  NBC,  DuM;  Hollingbery; 

75,000 
Green  Bay — 

►  WBAY-TV  (2)  ABC.  CBS,  DuM;  Weed;  210,000 

WFRV-TV   (5)   ABC;   Headley-Reed;  3/10/54- 

4/14/55 

►  WMBV-TV  (11)  See  Marinette 

La  Crosset — 

►  WKBT  (8)  ABC,  CBS,  NBC,  DuM;  Raymer; 

55,000 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  103,000 

►  WMTV  (33)  ABC,  NBC,  DuM;  Boiling;  75,000 
Badger    Television    Co.    (3)    Initial  Decision 

7/31/54 

Marinettet —  (Green  Bay) — 

►  WMBV-TV  (11)  ABC,  NBC;  Venard;  175,000 
Milwaukee — 

WCAN-TV  (25)  See  footnote  (c) 

►  WXIX  (19)  CBS;  CBS  Spot  Sis.;  393,255 

►  WTMJ-TV    (4)    NBC;    Harrington,   Righter  & 

Parsons;  755,691 

►  WTVW  (12)  ABC,  DuM;  Petry 
Neenah— 

WNAM-TV  (42)  See  footnote  (e) 


Superiort  (Duluth,  Minn.) — 

►  WDSM-TV    (6)    CBS,   DuM;    Free   &  Peters; 

101.200 

►  KDAL-TV  (3).  See  Duluth,  Minn. 

Wausau — 

►  WSAU-TV  (7)  ABC.  CBS,  NBC,  DuM;  Meeker; 

52.400 

WYOMING 

Cheyennet — 

>■  KFBC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery; 46,100 

ALASKA 

Anchoraget — 

►  KENI-TV  (2)  ABC,  CBS;  Weed;  15,000 
*-KTVA  (11)  NBC,  DuM;  Alaska  Radio-Tv  Sis.; 

15,000 
Fairbanks! — 

KFAR-TV  (2)   ABC.  CBS;  Weed;  7/1/53-Un- 
known  (granted  STA  Feb.  15) 

►  KTVF  (11)  DuM;  Alaska  Radio-Tv  Sales 

HAWAII 

Hilot— 

KHBC-TV  (9)  1/19/55-Unknown 
Honolulu! — 

►  KGMB-TV  (9)  CBS:  Free  &  Peters;  65,000 

►  KONA  (11)  NBC;  NBC  Spot  Sis.;  62,000 

►  KULA-TV  (4)  ABC.  DuM;  Young;  69,000 
Wailukut— 

KMAU  (3)  1/19/55-Unknown 
PUERTO  RICO 

Mayaguezt — 

Radio  Americas  Corp.  (5)  1/27/55-Unknown 
San  Juant — 

►  WAPA-TV   (4)   ABC.  NBC,  DuM;  Caribbean 

Networks*  43  345 
►>  WKAQ-TV'(2)'CBS;  Inter- American;  65,000 
Dept.  of  Education  of  Puerto  Rico  (*6)  2/2/55- 
Unknown 

CANADA 

Calgary  Alta  

►  CHCT-TV  (2)  CBC;  All  Canada,  Weed;  11.000 
Edmonton,  Alta. — 

►  CFRN-TV  (3)  CBC;  Radio  Rep.,  Young;  12.000 
Halifax.  N.  S.t— 

CBHT  (3)  CBC.  CBS 
Hamilton,  Ont. — 

►  CHCH-TV  (11)   CBC,  CBS.  NBC;  All-Canada. 

Young;  316,101 
Kingston,  Ont.t — 

►  CKWS-TV  (11)  Weed;  30,000 
Kitchener,  Ont. — 

►  CKCO-TV  (13)  CBC.  CBS;  Hardy.  Weed;  85,000 
London,  Ont. — 

►  CFPL-TV   (10)   CBC.  ABC,  CBS.  NBC.  DuM; 

All-Canada,  Weed;  95,000 


;  on 

Bl 

* 

MARKET  ON  THE  MOVE 

la  Crosse  is  an  impressive 
city,  but  the  most  impres- 
sive thing  about  it  is  — it's 
moving  up  and  up  and  up! 
Its  TV  homes  are  multiply- 
ing like  rabbits  — in  just  one 
month  they  increased  at  the 
rate  of  155  per  day.  Its  in- 
dustry does  a  $  1 00,000,000 
annual  business.  Its  farms 
enjoy  a  $1 0,000,000  annual 
income.  Its  people  have 
effective  buying  incomes  of 
$4020  per  year  — far  above 
the  national  average.  And 
so  it  goes  in  La  Crosse  — a 
market  on  the  move— a  mar- 
kef  that  moves  merchandise! 


The  Toni  Company  has  one  of  the  most  valuable 
"properties"  in  America  in  Arthur  Godfrey. 
And  now  Toni  has  one  of  the  most  valuable  TV 
markets  —  La  Crosse,  covered  exclusively  by 
WKBT.  This  young  station  is  attracting  the  old- 
est, wisest  and  most  successful  advertisers.  Be- 
cause it  has  something  special  to  offer  —  a  fresh 
new  TV  market  —  growing  bigger  and  richer  all 
the  time  —  and  covered  without  overlap  by  one 
station  -  WKBT.  There  are  52,000  TV  homes  in 
the  La  Crosse  area  and  the  only  way  to  get  into 
them  via  TV  is  WKBT.  Try  it! 

♦Godfrey  stars  on  "Godfrey  and  His  Friends" 
WKBT,  Wednesdays,  7:00  PM 


CHANNEL 

Affiliated  with  5000  watt 
WKBH,  La  Crosse's  32 
year  old  NBC  outlet 

LA  CROSSE 

WISCONSIN 


REPRESENTED 
NATIONALLY  BY 

PAUL  H.  RAYMER 
COMPANY,  Inc. 


Montreal.  Que. — 

►  CBFT  (2)  CBC  French;  CBC;  221,216 

►  CBMT  (6)  CBC;  CBC;  221,216 
Ottawa,  Ont.— 

►  CBOT  (4)  CBC;  CBC;  38,500 
Port  Arthur,  Ont. — 

►  CFPA-TV  (2)  CBC;  All-Canada,  Weed;  6,000 
Quebec  City,  Que. — 

►  CFCM-TV  (4)  CBC;  Hardy,  Weed;  6,000 
Regina,  Sask.f — 

►  CKCK-TV  (2)  CBC,  CBS;  All-Canada,  Weed; 

15,000 
Rimouski,  Que.f — 

►  CJBR-TV  (3)  CBC;  Stovin,  Young;  5,000 
St.  John,  N.  B.t— 

►  CHSJ-TV  (4)  CBC;  All-Canada,  Weed;  16,842 
i  Saskatoon,  Sask.f — 

►  CFQC-TV  (8)  CBC;  Radio  Rep.,  Young;  8,90( 
Sault  Ste.  Marie,  Ont.t— 

►  CJIC-TV  (2)  CBS;  CBC;  Weed;  5.000 
Sudbury,  Ont.t — 

►  CKSO-TV    (5)    CBC,    ABC,    CBS,    NBC;  All- 

Canada,  Weed;  14,545 
Sydney,  N.  S.t— 

►  CJCB-TV  (4)  Weed;  8,940 
Toronto,  Ont. — 

CBLT  (9)  CBC,  ABC,  CBS,  NBC.  DuM;  CBC; 
280,000 
Vancouver,  B.  Ct — 

►  CBUT  (2)  CBC;  CBC;  30,000 
Windsor.  Ont.  (Detroit,  Mich.)  — 

►  CKLW-TV  (9)  CBC,  DuM;  Young;  1,496,000 
Winnipeg,  Man.f — 

►  CBWT  (4)  CBC;  CBC;  5,000 

MEXICO 

Juarezt  (El  Paso,  Tex.)— 

►  XEJ-TV  (5)  National  Time  Sales;  51,481 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  296,402 


NBC  •  CBS  •  ABC  *  DuMortt  <^> 


UPCOMING 


MARCH 

March  15:  NARTB  Regional  Meetings  Committee, 
NARTB  Hdqrs.,  Washington. 

March  15:  Deadline,  Entries  for  George  Polk 
Journalism  Scholarship,  Long  Island  U.,  Brook- 
lyn, N.  Y. 

March  15-16:  Missouri  Broadcasters  Assn.  meet 

ing.  Colonial  Hotel,  Springfield. 
March  16:  BMI    Clinic,    Hotel    Hayes,  Jackson, 

Mich. 

March  16:  BMI  Clinic,  Colonial  Hotel,  Springfield,] 

Mo. 

March  16-19:  Assn.  of  National  Advertisers,  Th< 

Homestead,  Hot  Springs,  Va. 

March  17-18:  Ohio  Assn.  of  Radio  and  Televisio: 
Broadcasters.  Netherland  Plaza  Hotel,  Cincin-1 
nati. 

March  18:  BMI  Clinic,  Blackhawk  Hotel,  Daven- 
port, Iowa. 

March  18:  BMI  Clinic,  Netherland  Plaza  Hotel, 

Cincinnati. 

March  18-19:  Atlanta  Advertising  Institute,  Em- 
ory U.,  Atlanta. 

March  19-20:  Mississippi  Broadcasters  Assn., 
Vicksburg  Hotel,  Vicksburg. 

March  20:  RETMA  Electronics  Industry  Commit- 
tee. Roosevelt  Hotel,  New  York. 

March  21 :  Deadline.  Entries  for  Art  Directorsi 
Club  of  New  York  advertising  and  editorial  art 
competition.  New  York. 

March  21 :  CARTB  Annual  Dinner,  Chateau  Fron- 
tenac,  Quebec  City,  Canada. 

March  21 :  RAB  Clinic,  Albuquerque,  N.  M. 

March  21:  BMI  Clinic,  Emerson  Hotel.  Baltimore. 

March  21 :  BMI  Clinic.  Cornhusker  Hotel,  Lincoln, 
Neb. 

March  21-23:  Canadian  Assn.  of  Radio  &  Televi- 
sion Broadcasters  meeting,  Chateau  FTontenac 
Hotel,  Quebec  City. 

March  21-24:  Institute  of  Radio  Engineera  Con- 
vention, Kingsbrldge  Armory,  Bronx,  N.  Y. 

March  22:  RAB  Clinic,  Amarillo,  Tex. 

March  23:  RAB  Clinic,  Oklahoma  City 

March  23:  BMI  Clinic,  Leland  Hotel,  Springfield, 
111. 

March  23:  BMI  Clinic,  Hershey  Hotel,  Hershey, 
Pa. 

March  24:  RAB  Clinic,  Tulsa,  Okla. 

March  24-25:  Illinois  Institute  of  Technology  Ed- 
ucational Tv  Conference.  Chicago. 

March  25:  RAB  Clinic,  Little  Rock,  Ark. 

March  25:  BMI  Clinic,  Plankinton  Hotel.  Mil- 
waukee. 

March  27:  Arkansas    Broadcasters    Assn.,  Hotel 

Marion.  Little  Rock. 
March  28:  BMI  Clinic,  Andrew  Jackson  Hotel 

Nashville,  Tenn. 
March  29:  Kentucky   Broadcasters  Assn.  spring 

meeting.  Brown  Hotel,  Louisville. 
March  30:  BMI  Clinic,  Brown  Hotel,  Louisville, 

Ky. 

APRIL 

April  1:  Deadline,  Entries  for  Education  Writers 
Assn.  awards,  New  York. 
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NASH  DEALERS  of  Greater  Boston,  for 
the  third  consecutive  year,  sign  to  spon- 
sor All  Abouf  Sports  with  Leo  Egan  on 
vVBZ-WBZA  Boston-Springfield.  L  to  r: 
Lester  Cook,  president,  Nash  Dealers  of 
Greater  Boston;  Mr.  Egan,  commentator 
and  sports  director,  and  Bill  Williamson, 
WBZ-WBZA  sales  manager.  The  program 
Is  credited  with  enabling  the  New  England 
Nash  dealers  to  lead  their  company  in 
sales  for  the  last  two  years. 


STANDARD  OIL  of  Indiana,  through 
T.  J.  Wolfe  (seated,  r),  the  company's 
Colorado  manager,  signs  a  52-week  con- 
tract for  sponsorship  of  the  10  p.m.  news 
on  KLZ-TV  Denver.  Taking  part  in  the 
agreement  are  (seated,  I)  Jack  Tipton, 
KLZ-TV  general  sales  manager,  and 
(standing,  I  to  r)  Russ  Schumacher,  dis- 
trict advertising  manager  for  Standard; 
Ernest  Hicks,  D'Arcy  Adv.  Co.  and  Carl 
Akers,  newscaster  for  KLZ-TV. 


A  ONE-YEAR  saturation  spot  campaign 
plus  sponsorship  of  the  15-minute  12 
O'Clock  Noon  News  on  WMVA-AM-FM 
Martinsville,  W.  Va.,  is  agreed  to  by  exec- 
utives of  the  Burroughs-White  Chevrolet 
Corp.  L  to  r:  seated,  Gorman  T.  White, 
B-W  president;  Les  Williams,  WMVA-AM- 
FM  commercial  manager;  standing, 
Claude  B.  Whitlow,  sales  manager  of  the 
auto  sales  firm,  and  Maynard  E.  Dillaber, 
general  manager  of  the  stations. 


ONE-YEAR  alternate-week  contract  for 
sponsorship  of  /  Love  Lucy  on  all  Canadian 
tv  stations  is  agreed  to  by  Sylvania  Elec- 
f-tric  (Canada)  Ltd.  and  the  Canadian 
Broadcasting  Corp.  L  to  r:  seated,  Hugh 
jClark,  representing  CBC,  and  Ralph  Nied- 
;ringhaus,  president  of  Sylvania  Electric 
(Canada)  Ltd.;  standing,  Terry  Cunning- 
ham of  Sylvania,  and  Harold  Standfield, 
president,  Harold  Stanfield  agency. 


JARRARD  MOTORS  of  Pensacola,  Fla.,  in 
its  return  to  radio,  selects  The  Red  Skelton 
Show  over  WCOA  there.  Looking  over 
one  of  the  promotion  pieces  backing  up 
the  show  are  (I  to  r)  J.  Holliday  Veal, 
WCOA  general  manager,  and  Wendell 
Jarrard,  president  of  the  motor  company. 
Other  station  promotion  includes  posters, 
a  signboard  on  the  most  heavily  trafficked 
boulevard,  bumper  strips  and  on-the-air 
announcements. 


MILT  MERRIS,  manager  of  Albuquerque 
Music  Co.,  signs  for  sponsorship  of 
Mothers'  Matinee  Movie  over  KOAT-TV 
there.  Witnessing  are  (I  to  r)  Ted  Snider, 
KOAT-TV  station  manager;  Jack  Howell, 
station  account  executive,  and  Eleanor 
Moore,  KOAT-TV  announcer  and  person- 
ality. Mothers'  Matinee  Movie  is  telecast 
Mon.-Fri.,  2:45-4:15  p.m. 


*pril  1:  Pennsylvania  AP  Radio  Assn..  WQAN- 
WEJL  theatre  studio,  Scranton. 
pril  1:  BMI  Clinic,  Floridian  Hotel,  Tampa. 

Ipril  4:  RAB  Clinic,  Billings,  Mont, 
ipril  5:  RAB  Clinic,  Boise,  Idaho, 
ipril  6:  RAB  Clinic,  Portland,  Ore. 
— jlpril  7:  RAB  Clinic,  Spokane,  Wash, 
pril  8:  RAB  Clinic,  Seattle.  Wash, 
pril  8-9:  Alabama  Broadcasters  Assn.,  Whitney 
Hotel,  Montgomery. 

pril  13-15:  National  Federation  of  Adv.  Agen- 
cies Inc.,  Escape  Hotel,  Ft.  Lauderdale,  Fla. 
pril  15:  Deadline.  Nominations  for  Advertising 
Hall  of  Fame,  New  York. 

pril  15:  Nebraska  Broadcasters  Assn.,  Hotel 
Madison,  Norfolk. 

pril  15:  BMI  Clinic,  Skirvin  Hotel,  Oklahoma 
City. 

pril  15-16:  Spring  Technical  Conference,  Cin- 
cinnati section  of  Institute  of  Radio  Engineers, 
Engineering  Society  of  Cincinnati  Bldg. 
pril  17-22:  Inside  Advertising  Week,  Hotel  Bilt- 
more.  New  York. 

pril  17:  BMI  Clinic,  Hotel  Lamer,  Salina,  Kan. 

pril  18:  New  York  State  Assn.  of  Radio  and 
Television  Broadcasters,  Utica. 
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PLEASE  START  MY  SUBSCRIPTION  WITH  THE  NEXT  ISSUE. 
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Another  Freeze? 

IF  THE  FCC  falls  for  the  scheme  of  its  staff  department  heads 
for  the  imposition  of  a  new  freeze  (called  "chill")  on  vhf  au- 
thorizations, the  individual  members  might  as  well  head  for  the  hills. 
They  would  never  be  able  to  withstand  the  wrath  of  an  outraged 
public  in  the  areas  that  would  be  "chilled,"  as  expressed  through 
their  duly  elected  representatives  in  Congress. 

The  scheme,  reported  in  this  issue,  is  hare-brained.  Its  proclaimed 
purpose  is  to  maintain  the  status  quo  of  the  uhf  situation  during 
the  interim  period  when  the  Commission  is  considering  "possible 
remedial  action."  And  what  is  that  action? 

Comr.  Frieda  B.  Hennock  proposes,  and  the  staff  supports,  an 
eventual  move  of  all  tv  to  the  uhf  band.  At  the  FCC  session  last 
Tuesday,  when  the  staff  proposal  was  smuggled  in,  the  discussion 
covered  a  possible  10-year  transition  from  vhf  to  uhf,  with  stations 
operating  on  both  bands  during  this  transition  period. 

The  discussion  also  covered  possible  "selective  deintermixture," 
but  obviously  this  would  be  from  vhf  to  uhf,  since  the  long  range 
plan  contemplates  giving  vhf — the  established  service  that  got  there 
first — back  to  the  Government  to  allocate  to  other  services.  The 
FCC  probably  has  the  legal  authority  to  deintermix,  but  it  would 
find  itself  embroiled  in  the  courts  at  the  very  outset  by  applicants 
who  in  good  faith  had  applied  for  available  assignments,  spent  their 
funds  for  hearings,  only  to  have  the  allocations  rug  jerked  from 
under  them. 

Five  years  ago — before  the  end  of  the  Great  Freeze,  and  when 
there  were  only  100-odd  stations  on  the  air — the  then  FCC  Chair- 
man Wayne  Coy  sent  up  a  trial  balloon  on  a  move  of  all  tv  to  uhf. 
There  were  then  about  three  million  tv  receivers  in  use.  The  project 
got  nowhere.  Even  in  those  days  it  involved  too  great  an  upheaval 
to  warrant  serious  consideration. 

The  FCC  is  under  pressure  from  Congress  to  do  something  for 
uhf.  But  it  can't  pass  miracles.  It  should  be  evident  that  neither 
uhf  nor  vhf,  standing  alone,  can  provide  optimum,  saturation  serv- 
ice. Vhf  has  the  greater  coverage,  and  can  provide  service  to  rural 
and  remote  areas  which  could  not  be  served  economically  by  uhfs 
situated  in  the  larger  cities.  A  transition  to  uhf  would  mean  the 
loss  of  even  fringe  service  to  those  who  seek  it  most — the  remote 
dweller. 

The  FCC  should  forget  about  schemes  that  would  artificially  cur- 
tail or  eliminate  service.  The  "public  interest"  yardstick  should  be 
reason  enough.  The  FCC  can't  ordain  an  equitable  allocation  so 
that  one  or  more  services  will  be  provided  everywhere.  There  are 
many  vhf  assignments  that  are  going  begging.  More  than  two  dozen 
previously  authorized  have  been  turned  back.  The  reasons  are 
economic. 

And  so  it  is  with  uhf.  There  are  quite  a  few  uhf  stations  that 
not  only  are  not  complaining,  but  wish  the  breast-beating  would 
cease.  They  are  doing  well,  even  with  vhf  competition.  First 
Storer,  and  now  NBC  acquires  its  second  uhf  station,  while  CBS 
is  surveying  the  field  for  its  second.  This  certainly  supports  the 
view  that  uhf  is  technically  adequate. 

Uhf  could  be  helped  substantially  if  manufacturers  would  pro- 
duce all-band  receivers.  Chairman  Magnuson  of  the  Senate  Com- 
merce Committee  proposes  to  call  in  the  leading  manufacturers  in 
the  hope  of  working  this  out.  We  hope  he  does  it  soon. 

Meanwhile,  the  FCC  would  be  well-advised  to  stick  to  its  assigned 
task  of  allocating  channels,  both  vhf  and  uhf,  consistent  with  the 
demand  and  with  its  rules.  It  is  not  the  function  of  government  to 
wet-nurse  citizens  who  venture  into  unfamiliar  fields  unprepared  to 
weather  the  red-ink  stretch,  as  did  all  of  the  pioneer  vhfs.  Broad- 
casting epitomizes  free  competitive  enterprise  and  the  risks  it  entails. 

They  Didn't  Pan  Peter 

IF  INDEED  it  needed  justification,  the  theory  of  the  "big  pro- 
gram" on  television  was  fully  proved  last  Monday  by  NBC-TV's 
presentation  of  the  incomparable  "Peter  Pan." 

Press  comment  afterward  was  widespread  and  favorable.  Of  all 
that  we  read,  an  editorial  in  the  New  York  Herald  Tribune  best 
summarized  our  own  views.  Here  are  excerpts: 

"Those  who  saw  it,  whether  in  color  or  black-and-white,  marveled 
at  its  brightness  and  polish  and  wondered,  perhaps,  why  television 
doesn't  do  this  kind  of  thing  more  often. 

"Part  of  the  answer,  of  course,  lies  in  the  budget.  'Peter  Pan,' 
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Drawn  for  BROADCASTING  •  TELECASTING  by  Sid  His 

".  .  .  our  next  speaker  will  offer  complete,  documented  proof  that  you 
are  not  now  watching  television." 


with  the  same  performers,  scenery  and  costumes  that  appeared  on 
Broadway,  is  reputed  to  have  cost  some  $450,000  for  its  one-night 
television  stand.  But  oddly  enough,  it  was  the  show's  imaginative- 
ness and  ingenuity,  rather  than  its  lavishness  and  expense,  that 
accounted  for  its  triumph.  It  was  a  fantasy,  not  an  extravaganza, 
and  its  success  indicates  that  television  audiences  are  capable  of  as 
intelligent  a  response  as  theatre  audiences,  provided  they  are  treated 
with  the  same  respect. 

"Having  put  on  'Peter  Pan'  so  brilliantly,  the  television  industn 
is  entitled  to  take  its  bows.  But  it  should  remember  that  shows 
of  this  type  set  a  high  standard  for  the  future  and  serve  to  whel 
a  few  million  appetites  for  more  of  the  same." 

Next:  Independent  Agencies 

NOW  that  Congress  has  taken  care  of  itself  and  the  judiciary  on 
sorely  needed  salary  increases,  we  hope  it  will  do  what  should 
come  naturally  and  take  care  of  the  independent  agencies,  of  which 
the  FCC  is  one. 

We  brought  out  here  a  few  weeks  ago  that  only  51  members  o! 
the  nine  quasi-judicial  independent  agencies  which  are  outside  the 
executive  branch,  are  affected.  To  increase  the  FCC  pay  (and  thai 
of  the  other  agencies)  to  $22,500  or  even  $20,000  would  cost  less 
than  $300,000  per  year.  It  would  mean  that  government  would  be 
able  to  retain  the  services  of  qualified  men,  and  attract  higher  leve^ 
executives  for  replacements. 

ABC  of  Network  Programming 

WITHOUT  exaggerating  the  importance  of  the  Emmy  award; 
presented  last  week,  it  is  possible  to  say  that  they  reaffirmed  < 
fact  that  lately  has  been  ignored :  that  there  are  more  than  two  net 
works  in  the  television  business. 

One  of  the  principal  arguments  that  have  been  used  by  those  whe 
seek  government  reorganization  of  broadcasting  is  that  the  televi 
sion  system  is  held  in  a  vise  by  only  two  networks,  CBS  and  NBC 
and  that  those  two  have  arrested  the  development  of  others. 

It  is  true,  of  course,  that  CBS  and-  NBC — for  the  moment  a 
least— enjoy  the  biggest  billings.  But  unless  the  Emmy  awards  an 
to  be  dismissed  as  pure  nonsense,  they  made  it  plain  that  CBS-NBC 
dominance  in  billings  and  affiliates  does  not  also  mean  equal  dom 
inance  in  programming. 

It  was  ABC  that  walked  off  with  principal  honors  last  Monda} 
night. 

Now,  the  Emmy  awards  cannot  be  deposited  in  ABC's  banl 
account.  But  they  can  be  taken  as  an  indication  that  ABC  is  pro 
viding  program  competition  for  NBC  and  CBS.  As  the  tv  statioi 
building  program  continues,  ABC's  facilities  position  cannot  hell 
but  improve.  In  short,  if  the  government  leaves  broadcasting  alone 
the  natural  economics  of  the  business  will  permit  the  growth  o 
plenty  of  competition. 
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To  drive  home  your  message — to  sell  those  with  money 
to  spend  as  well  as  time  to  listen — hop  into  Detroit's 
teeming  traffic  with  this  high-octane  trio. 

These  gentlemen  mean  business.  They  program  smartly 
and  intelligently,  keep  chatter  within  bounds,  appeal  to 
a  wide  audience  rather  than  to  just  one  age  group.  That's 
why  Pulse  consistently  gives  them  such  healthy  ratings. 

To  get  folks  coming  and  going — to  and  from  work,  on 
business  and  shopping  trips,  on  weekdays  and  weekends 
— make  it  Maxwell,  Mulholland,  and  DeLand. 


AM 
FM 


Bask 


Affiliate 


AM-950  KILOCYCLES-5000  WATTS 
FM— CHANNEL  246-97.1  MEGACYCLES 
<4ssoa'a(e  Television  Station  WWJ-1V 


WORLD'S  FIRST  RADIO  STATION    •    Owned  and  Operated  by  THE  DETROIT  NEWS 
National  Representatives:  THE  GEORGE  P.  HOLUNGBERY  CO. 


1 


00  # 


KMBC-TV 

Kansas  City's  Most  Powerful  TV  Statici 


DON  DAVIS,  Vice  President 

JOHN  SCHHliNG,  Vice  President  and  General  Manager 

fiFoaGE  WGGINS,  Vice  President  and  Sales  Manager 


Primary  CBS-TV  Basic  Affiliate 


Facts  speak  for  themselves  —  and  here  are  sorrj 
facts  from  the  January,  1955  Telepulse  that 
making  mighty  big  talk  right  now  in  Kansas  CiJ 

Fact  No.  1 — KMBC-TV  has  the  highest-rats 
locally  produced  women's  show  in  Kansas  Cit 
a  three-station  TV  market.  It's  Bea  Johnson 
"Happy  Home,"  heard  daily  at  4  p.m.,  Mond: 
through  Friday. 

Fact  No.  2— KMBC-TV  has  the  highes 

rated  locally  produced  weekday  kid  shol 
in  the  market — "Comiclub"  at  5  p.m.  ac 
"Commander  9"  at  5:30  p.m.,  Mond: 
through  Friday. 

Fact  No.  3— KMBC-TV  has  the  highe 
rated   locally  produced  news-weath< 
show  in  the  market.  It  ranks  fifth 
the  Telepulse  listing  of  the  Top  Hi 
Kansas  City  multi-weekly  shows! 

Fact  No.  4  — KMBC-TV  has 
highest-rated  late-movie  show  in  i 
market  - —  "Premiere  Playhouse 
10: 15  p.m.  until  sign-off.  Mo 
day  through  Friday. 

With  these  facts  at  the 
fingertips,  is  it  any  wond 
that  the  nation's  biggs 
television  advertisers 
swinging  to  KMBC-TV?  Be 
ter  nail  down  some  choice  avaj 
abilities   for  your  own  clienj 
right  away.  Your  Free  &  Pete 
Colonel  will  be  glad  to  loan  you  b 
ball  point  for  contract-signing  purpose 


KMBC-T 


ree  &  Peters,  Inc 

Exr/Mfi*  N,Mon,<l  Refreienl.niiei 


Kansas  City's  Most  Powerful  TV  Statu 


And  in  Radio,  it's  the  KMBC-KFRM  Team 
V^^/n  the  Heart  of  America 
KMBC  0jf  Kansas  City 
KFRM  ^tW  the  State  of  Kansas 
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HOOPER  -  PULSE  -  ARB  agree... 

KPRC-TV 

leads  Houston  by  a 


KPRC- 
TV 

66* 


LANDSLIDE! 


49  out  of  50  top  Houston  shows*  are  on  KPRC-TV 

TV  Hooperatings  (evenings  Sunday  through 
Saturday  6:30  to  10:30  P.M.),  show  KPRC-TV 
share  of  television  audience  three  times 
greater  than  Station  B,  and  twice  as  large 
as  Stations  B,  C  and  D  combined. 


"Hooper 


Station 

C 

Station 

D 

12% 

0.5% 

1955  (Pulse -35 

C  H  A 

out 

N 

sf  40;  ARB  —  38  out  of 

N   E   L  fj 

H  O  U 

S 

T  O  N  ^ 

JACK  HARRIS, 

Vice  President  and  General  Manager 

Nationally  Represented  by 
EDWARD  PETRY  &  CO. 


FIRST      IN      TV      EXPERIENCE      WITH     OVER      500  MAN-YEARS 


T 


8COTV,  inc. 

Represented  by 


Edward  Petry  &  Co.,  Inc. 


square  miles,  1,116,790  people, 
345,000  families  (excluding  Oklahoma 
county)  spending  better  than  a  billion 
dollars  annually  on  retail  purchases  .  .  . 
greater  market  coverage  than  any  other 
station  in  Oklahoma.  *(A.  Earl  Cullum,  Jr., 
Consulting  Engineers.) 

^^^^^^TO^J  FIVE-YEAR  lead 
over  any  other  station  in  Eastern  Okla- 
homa. 

a  CBS  Basic 


■Maximum 

power  of  100,000  watts;  tower  1,135  feet 
above  ground,  1,328  feet  above  average 

terrain. 


per  family 


—  Oil  rich  Tulsa  rani 
consumer  spendable  income  per 
($6,666),         in  percent  increase  in  retail 
sales  since  1948,  and  in  percent  in- 

crease in  population  since  1950,  in  a  sur- 
vey of  America's  57  largest  cities.  *  (Sales 
Management.) 

Consistently  highest  ratings 
elepulse). 


Be4t  6tu|  wulekaA 


■  *  (ARB,  Houston,  Jonuory.  1955)   

Mon.  Tues.  Wed.  Thurs.  Fri 

KGUl-TV  (VHF)        26.4  27.4  27.8  29.5  26.2  22.3 

Station  A  (VHF)       14.8  14.2  13.6  13.0  15.1  16.9 

Station  B  (VHF)        0.8  1.0        1.9  1.0  1.2 

6:15-6:30 

KGUL-TV  (VHF)        27.2  27.2  27.0  29.1  26.6  22.7 

Station  A  (VHF)       13.8  13.0  13  0  12.8  12.4  16.7 

Station  B  (VHF)        0.6  0.6        1.4  0.8 


^^^B  TELEVISION  m^fw 


FOR  THE  GULF  COAST  AREA 


REPRESENTED   NATIONALLY   BY  CBS   TELEVISION   SPOT  SALES 


Published  every  Monday  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  bv  Broadcasting  Publications.  Inc  .  1735 
DeSales St. N  W.  Washington  6,  D  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C.  under  act  of  March  3,  18.9. 


Ol'rujy        beweil. . .  and  growing  all  the  time 


On  March  18,  1949,  WGAL-TV  televised  its  first  show.  Since  that 
day,  there  have  been  many  happy  returns  for  both  viewers  and  advertisers. 

In  six  years'  time,  WGAL-TV  has  grown  from  a  pioneer  in  the 
field  of  television  to  a  vital  and  dominant  public-service  force.  Still  growing, 
WGAL-TV  enters  its  seventh  year  with  a  pledge  to  continue  to  give 
its  viewers,  its  abundant  area  and  its  advertisers  many  happy  returns. 


LANCASTER,  PA.    NBC  •  CBS  •  DUMONT 


STEINMAN  STATION 


Clair  McCollough,  Pres. 


Representatives 


MEEKER  TV,  Inc. 


New  York  Los  Angeles 

Chicago  San  Francisco 
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HYPO  FOR  FM  •  FCC  majority  last  week 
approved  proposal  to  allow  fm  stations  to 
multiplex  auxiliary  services  such  as  func- 
tional music  in  addition  to  regular  broad- 
cast programming,  with  full  report  ex- 
pected tomorrow  ( Tuesday  ) .  Comr.  E.  M. 
Webster  dissented  and  Comr.  John  C. 
Doerfer  had  partial  dissent.  Comr.  Frieda 
B.  Hennock  was  absent. 

B  •  T 

ALTHOUGH  details  of  fm  multiplex  rul- 
ing haven't  been  disclosed.  FCC  expected 
10  allow  fm  stations  to  simplex  functional 
music  or  other  auxiliary  service  for  year, 
provided  regular  programs  are  aired  at 
least  36  hours  a  week.  After  first  year, 
auxiliary  service  will  be  multiplexed. 

B»T 

SID  DAVIS  IN?  •  Sidney  Davis.  New 
York  attorney,  original  choice  of  Chair- 
man Magnuson  of  Senate  Commerce  Com- 
mittee to  head  network-tv  "study"'  has 
been  induced  to  reconsider  original  declina- 
tion and  may  accept  appointment  this 
week.  Mr.  Davis.  36,  served  last  session 
as  top  counsel  on  Senate  Anti-Monopoly 
Subcommittee  under  Sen.  Langer  I  R- 
N.D.)  and  is  associated  with  New  York 
law  firm  of  Phillips.  Nizer.  Benjamin  A; 
Krim.  Graduate  of  Chicago  LT.  Law 
School  (1941).  he  was  law  secretary  to 
Federal  Judge  Jerome  Frank  (1942-43): 
to  Supreme  Court  Justice  Hugo  Black 
(1944):  special  assistant  to  U.  S.  Attor- 
ney General  ( 1 945  ) . 

B»T 

CLAIM  that  formula  has  been  discovered 
to  measure  sales  induced  by  advertising, 
especially  that  on  tv.  made  Friday  to  Assn. 
of  National  Advertisers  meeting,  set  off 
chain  reaction  of  lobby  oratory  and  gave 
ANA  one  of  most  provocative  topics  in 
years.  Other  media,  including  radio,  get 
unfair  break,  in  opinion  of  some  adver- 
tisers. They  contend  glamorous  nature 
of  tv  gives  false  picture  in  data  based 
on  what  advertising  was  seen  or  heard 
within  eight-week  period. 

CHIMEBREAK  SPOTS  •  It's  still  in  nebu- 
lous, iffy  stage,  but  NBC  Radio's  old 
plan  for  selling  its  chimebreaks  for 
quickie  commercial  announcements  may 
be  brought  up  for  reconsideration.  In  other 
words,  officials  are  thinking  of  thinking 
about  it.  It's  understood  some  agencies 
have  been  sounded  out — along  lines  of 
S400  per  announcement.  40  announce- 
ments per  week,  26  weeks — but  with  NBC 
planning  to  make  no  decision  for  or 
against  plan  unless  and  until  advertiser 
interest  is  evident.  Plan  was  shelved,  be- 
cause of  affiliate  reaction,  few  years  ago 
when  NBC  had  Coca-Cola.  American 
Tobacco  and  Pepsodent  interested. 

B»T 

.YflC'S  NEW  "Operation  Redesign"  may 
embrace  proposal  whereby  network  would 


seek  hour  option  time  between  6  a.m.  and 
9  a.m.  on  radio  network  and  relinquish 
equivalent  amount  of  evening  time.  Con- 
tention is  that  would  give  network  addi- 
tional wherewithal  to  do  belter  job  of 
radio  programming.  It  is  presumed  that, 
if  it  works,  other  networks  will  follow  suit. 

B«T 

PARTY  POLITICS  •  Those  close  to  New 
York  State  efforts  to  combat  "bait-and- 
switch"  advertising  (see  story,  page  35) 
apprehensive  that  issue  will  be  clouded  by 
politics.  Democratic  Gov.  Harriman 
wants  state  commission  to  handle  prob- 
lem while  Republican  State  Atty.  Gen. 
Javits  favors  action  by  his  own  office-. 
Differences  betw  een  two,  already  w  ide.  may 
portend  party  dispute  on  what  otherwise 
would  have  been  placed  above  political 
interests. 

B»T 

LOS  ANGELES  broadcasters  may  hold 
special  meeting  this  week  to  decide  what 
if  anything  should  be  done  about  Nielsen 
Station  Index  which  shows  smaller  radio 
audiences  than  other  measuring  services 
have  been  finding  [B*T.  March  14]. 
Meanwhile.  Nielsen  representatives  have 
been  conferring  individually  with  radio 
men  in  Los  Angeles  and  Philadelphia, 
where  first  NSI  reports  were  criticized. 
Nielsen  argument  is  that  NSI,  for  first  time, 
provides  accurate  measurement  of  con- 
temporary radio  audiences. 

B*T 

WAIT  FOR  ME  •  On  fervent  plea  of 
Comr.  Frieda  B.  Hennock.  Senate  Com- 
merce Committee  held  up  release  of  FCC 
majority  report  on  Plotkin-Jones  docu- 
ments (story  page  97)  until  late  Friday, 
but  of  no  avail.  Comr.  Hennock's  lengthy 
dissent,  presumably  proposing  move  of 
all  tv  to  uhf  over  10-year  transition  pe- 
riod, wasn't  completed  in  time  so  com- 
mittee released  majority  report  only.  Chair- 
man Magnuson.  however,  indicated  Miss 
Hennock's  views,  when  finally  submitted 
(probably  this  week),  would  be  given  full 
consideration  by  his  committee. 

B»T 

HOW  MUCH  additional  money  would 
FCC  need  to  undertake  network  and  re- 
lated "studies"  projected  in  its  interim  re- 
port to  Senate  Commerce  Committee  in 
response  to  Plotkin-Jones  reports?  Off- 
cuff  estimate  is  minimum  of  S150.000: 
possibly  5250,000.  But  since  committee 
undertakes  its  own  full-scale  study,  there 
is  no  need  for  FCC  to  duplicate  effort  at 
taxpayers  expense. 

B»T 

COMMUNITY  SYSTEMS  •  Tucked  away 
in  language  of  FCC's  interim  report  to 
Senate  Commerce  Committee  (above)  is 
something  more  than  inference  that  Com- 
mission proposes  to  investigate  spread  of 
community   antenna   systems   and  effect 


upon  tv  allocation.  FCC  states  it  is  look- 
ing into  methods  of  distribution.  Author- 
ities say  this  means  community  antennas 
as  well  as  coaxial  cable  and  microwave 
charges  by  AT&T  and  associated  com- 
panies. FCC  has  never  closed  old  docket 
on  coaxial  allocations. 

B»T 

CBS'  PLANS  for  housing  do  not  include 
Manhattan  but  rather  "north  of  city."  it's 
learned  authoritatively.  Network  hasn't 
looked  at  Madison-Park  Ave.  realty  for 
three  years.  CBS  isn't  negotiating  for 
suburban  site  but  is  simply  looking  casually. 

B»T 

FILM  MERCHANDISING  •  Tele 
Programs  of  America  will  name  Stone 
Assoc.,  New  York,  to  represent  all  of 
TPA  s  television  properties  in  merchan- 
dising. Properties  include  Lassie.  Captain 
Gallant  of  the  Foreign  Legion.  Ramar  of 
the  Jungle  and  others.  Stone  Assoc.  was 
recently  formed  by  Martin  Stone  and  his 
brother.  Alan  Stone,  former  president  and 
vice  president,  respectively,  of  Kagran  Inc. 
( production  and  merchandising  of  Howdy 
Doody  show),  which  was  sold  to  NBC- 
TV  by  Martin  Stone  and  others.  Stone 
also  handles  Jackie  Gleason  Enterprises. 

B»T 

TO  ANSWER  broadcasters'  questions 
about  what  and  why  of  subscription  tele- 
vision. Zenith  has  in  production  primer 
on  "Phonevision  and  the  Broadcaster." 
Gist  is  that  toll  tv  is  not  competitive  but 
will  supplement  "free"  tv.  Book  should 
be  off  presses  in  fortnight. 

B»T 

DRY  BILL  •  House  Commerce  Commit- 
tee's new  Transportation  &  Communica- 
tions Subcommittee,  headed  by  Rep.  Oren 
Harris  (D-Ark.).  will  be  group  during 
84th  Congress  handling  perennial  dry- 
sponsored  bill  to  prohibit  liquor  advertis- 
ing, but  measure  won't  be  considered  any- 
time soon.  Present  indications  are  bill 
(  HR  4627  )  w  ill  go  over  to  second  session 
or  come  up  last  of  first  session. 

B«T 

FCC  staff  men  concerned  about  rash  of 
unauthorized  tv  boosters  which  have 
cropped  up  in  Washington  State  (story  page 
104).  Reflectors  use  such  minute  power 
i.02w)  that  FCC'ers  fear  it  will  be  tough 
nut  to  prove  radiation  is  interstate,  thus 
require  licensing. 

B«T 

LLTRAFAX  SEQLEL  •  Whatever  hap- 
pened to  Ultrafax.  RCA  faesimile-tv  proj- 
ect using  Eastman  film,  introduced  in  1947 
as  ultimate  answer  to  highspeed  record 
communications  (Gone  With  the  Hind 
was  transmitted  in  minutes)?  RCA  has 
quietly  interred  this  project,  presumably 
because  it  was  too  expensive  and  used 
too  much  spectrum  space,  but  it's  now 
learned  RCA  is  working  on  new  develop- 
ment to  be  announced  shortly. 


To  avoid  dis-appointment  in  Omaha,  remember:  On  KOWH  . 

ONE  GOOD  TIME  LEADS  TO  ANOTHER 

. . .  | 


8 


Anytime's  a  good 
time  for  an  appointment  with  Omaha 
on  KOWH,  where  the  lowest  average  quar- 
ter-hour share-of -audience  is  34.5%, 
where  the  highest  is  65%  that's  sixty-five  per 
cent;  where  the  average  audiences  are 
45.3%  a.m.,  47.6%  p.m.,  46.7%  all-day  (next' 

station  21.3%).* 


In  fact  every  single 

quarter  hour  of  the  Omaha  daytime 

belongs  to  KOWH.  Let  the  H-R  man  show 

you  why  it's  impossible  to  get  a  bad 

time  on  KOWH;  or  talk  to  KOWH  General 

Manager  Virgil  Sharpe. 

*  Hooper  Continuing  Measurements,  8  a.m. — 
6  p.m.  Monday-Saturday,  Oct.  '54 — Jan.  '55. 


-CONTINENT  BROADCASTING  COMPANY 

President:  Todd  Storz 


WHB,  Kansas  City 

Represented  by 
John  Blair  &  Co. 


WTIX,  New  Orleans 

Represented  by 
Adam  J.  Young,  Jr. 


KOWH,  Omaha 

Represented  by 
H-R  Reps,  Inc. 
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MEASUREMENT  OF  TV  IMPACT  ON  BUYING 
GETS  TOP  ATTENTION  AT  ANA  MEETING 


NATIONAL  advertisers  showed  intense  inter- 
est Friday  at  Hot  Springs,  Va.,  in  new  plan 
which  claims  to  measure  television's  impact  by 
showing  what  induced  people  to  buy  products 
(early  story  page  29).  In  closed  discussion  Fri- 
day afternoon  they  peppered  Dr.  Joseph  E. 
Bachelder  of  Gallup  &  Robinson  research  firm 
with  questions  on  what  he  termed  "revolution- 
ary" technique  just  developed  by  firm. 

New  G&R  survey  shows  85%  of  tv  homes 
can  name  products  they  bought  as  result  of 
tv  in  last  eight  weeks,  Dr.  Bachelder  said.  He 
cited  powerful  impact  of  Pillsbury,  Saran 
Wrap,  Gleem  and  other  tv  commercials. 

Advertisers  asked  pointed  questions  at  closed 
meeting.  They  wanted  to  know  exactly  how 
G&R  could  tell  that  customer  bought  product 
as  direct  result  of  tv.  Dr.  Bachelder  cited 
checkup  techniques  which  he  contended  con- 
firm results  obtained  when  1,000  homes  a 
month  are  asked  what  products  they  have 
bought  as  result  of  seeing  them  advertised  on 
television.  They  also  are  asked  to  recall  spe- 
cific shows  and  commercials,  he  explained. 
"Non-tv  products  are  seldom  mentioned,'*  he 
said.  Other  advertisers  contend  there  are 
"many  variables"  which  might  affect  value  of 
G&R  data. 

Some  ANA  members  wondered  if  formula 
gives  fair  break  to  tv  spot  advertising.  Dr. 
Bachelder  said  spots  offer  problem  but  told 
how  G&R  matches  commercials  heard  on 
shows,  on  spots  and  on  both.   New  customer 


NBC  Pacific  Division 
Makes  Executive  Changes 

TOP  executive  changes  in  West  Coast  NBC- 
AM-TV  setup  were  announced  last  week  by 
John  K.  West,  Pacific  Coast  vice  president. 

Adding  to  his  present  duties  as  manager  of 
KRCA  (TV)  Hollywood,  Thomas  C.  McCray 
becomes  responsible  for  Pacific  Division  radio 
network.  He  will  report  to  Robert  W.  Sarnoff, 
NBC  executive  vice  president. 

Frederic  W.  Wile  Jr.  continues  as  NBC-TV 

h  Pacific  Division  programming  vice  president, 
reporting  to  Thomas  A.  McAvity,  NBC-TV 
vice  president  in  charge  of  television  network. 
Thomas  Sarnoff,  NBC-TV  west  coast  produc- 
tion director,  becomes  production  and  business 
affairs  director,  reporting  to  Earl  Retting,  net- 

I  work  service  vice  president. 

Spanish-Language  Network 
Goes  Coast-to-Coast 

ORGANIZATION  of  Spanish-language  Som- 
brero Network  on  coast-to-coast  basis  covering 
more  than  2.5  million  Spanish-speaking  people 
in  U.  S.  announced  Friday  by  Richard  O'Con- 
nell,  New  York,  station  representative. 

Mr.  O'Connell  said  flagship  station,  KCOR 
San  Antonio,  will  supply  soap  operas  and  other 
taped  material  to  all  affiliates,  including  KWKW 
Pasadena,  KCCT  Corpus  Christi,  KTXN  Aus- 
tin, KABQ  Albuquerque,  WHOM  New  York, 
KGBT  Harlingen,  Tex.,  and  XELO  Juarez  and 
XEDF  Nuevo  Laredo,  both  in  Mexico. 

Broadcasting    •  Telecasting 


index  is  better  for  shows  but  spot  has  better 
brand  conversion  record. 

Daytime  television  showed  extremely  strong 
impact  on  viewers,  he  said,  but  refused  to  make 
public  data  on  ground  findings  need  more 
development. 

At  other  Friday  session,  Rodney  Erickson, 
Young  &  Rubicam  vice  president,  pointed  out 
desirability  of  changing  programs  and  avoiding 
long-term  commitments. 

George  Frey,  NBC  vice  president,  explained 
new  NBC-TV  plan  to  sell  one-time  spots,  or 
more,  on  Sunday  color  spectaculars. 

After  closed  meeting,  Mr.  Erickson  said 
there  was  no  appreciable  loss  in  other  media 
as  result  of  tv,  aside  from  radio.  He  contended 
tv  will  have  to  cut  its  cost-per-thousand  figures, 
citing  special  Nielsen  study.  At  present,  he 
said,  tv  costs  $4.14  per  thousand  per  commer- 
cial minute  whereas  he  thought  it  should  be 
cut  to  $3.  He  cited  comparable  radio  figure 
of  $1. 

Asked  about  color  tv  circulation,  Mr.  Erick- 
son said  there  appeared  to  be  manufacturers' 
strike  against  RCA,  which  he  said  has  offered 
to  supply  its  color  tube  at  figure  permitting  $500 
color  set.  He  saw  no  need  for  pay-see  television 
or  theatre  tv  services.  He  said  sports  might  be 
big  attractions  for  them.  William  B.  Smith  of 
Thomas  B.  Lipton  Inc.  urged  networks  and  sta- 
tions to  join  in  financing  Nielsen  tv  circulation 
and  coverage  studies.  Mr.  Erickson  said  present 
tv  set  count  figures  are  "not  far  off." 


AT&T's  Craig  Gets  $206,800 

CLEO  F.  CRAIG,  American  Telephone  &  Tele- 
graph Co.'s  president,  was  paid  total  of  $206,- 
800  last  year,  according  to  AT&T's  proxy  state- 
ment notifying  stockholders  of  annual  meeting 
April  20  in  New  York  City.  Other  highest 
paid  AT&T  officers:  Hal  S.  Dumas,  executive 
vice  president,  $156,920;  William  C.  Bolenius, 
vice  president,  $97,250;  Arthur  W.  Page,  $30r 
000  for  consultant  services  and  $11,600  as 
salary.  Biggest  legal  retainer  paid  by  AT&T 
was  $10,000  to  John  W.  Davis,  director  of 
AT&T  and  member  of  Davis,  Polk,  Wardwell, 
Sunderland  &  Kiendl,  New  York.  Latter  firm 
received  $51,500  for  legal  services  rendered 
AT&T  and  certain  subsidiaries. 


MORE  VIEWING 

TOTAL  of  5  hours  and  49  minutes  was 
spent  by  average  American  tv  home 
watching  television  on  average  day  dur- 
ing January  for  record  high  in  medium's 
history,  according  to  latest  A.  C.  Nielsen 
Television  Index  released  to  subscribers. 
Previous  record  was  5  hours  and  46 
minutes  for  average  household  during 
average  day  in  January  1954,  firm  re- 
ported. Nielsen  figures  are  based  on  con- 
tinuous, automatic  recording  of  set-tuning 
activity  in  representative  cross-section  of 
U.  S.  homes. 


•   BUSINESS  BRIEFLY 

MANY  MARKETS  •  Lincoln-Mercury,  through 
Kenyon  &  Eckhardt,  N.  Y.,  placing  radio  spot 
announcement  campaign  in  areas  not  covered 
by  Toast  of  the  Town  on  CBS-TV,  effective 
March  28  for  six  weeks.  Several  hundred 
markets  to  be  used. 

SANKA  CONSIDERING  •  General  Foods  (In- 
stant Sanka  coffee),  N.  Y.,  through  Young  & 
Rubicam,  N.  Y.,  considering  radio  spot  cam- 
paign which  if  approved  will  probably  start  in 
April,  May  or  possibly  June. 

ACCOUNT  LOOSE  •  Copper  &  Brass  Inc. 
(association  of  copper  companies).  N.  Y.,  is 
looking  for  agency  to  handle  its  advertising 
campaign.  Firm  has  been  handled  by  Maubert 
St.  Georges  agency,  which  will  close  its  doors 
next  week  as  result  of  recent  death  of  Mr.  St. 
Georges. 

OFF  COLOR  •  Hazel  Bishop  Inc.  and  Sunbeam 
appliances,  currently  sponsoring  Sunday  color 
spectaculars  on  NBC-TV.  are  not  expected  to 
renew  contract,  which  runs  ouf  June  19.  It  is 
assumed  NBC-TV  will  try  to  sell  Sunday  show- 
under  extension  of  magazine-type  concept  re- 
vealed Friday  by  George  Frey,  sales  vice  presi- 
dent for  NBC-TV  (see  story  page  110). 


RCA  Executive  Payroll 
Tops  $2.1  Million  in  '54 

PAYMENTS  to  officers  and  directors  of  RCA 
in  1954  totaled  $2,121,353,  including  S199,939 
in  incentive  awards,  annual  proxy  statement  to 
stockholders  showed  Friday.  Brig.  Gen.  David 
Sarnoff,  board  chairman,  received  $200,000  in 
salary  under  employment  contract  which  ex- 
tends to  March  1,  1956,  but  declined  any  in- 
centive award.  RCA  President  Frank  Folsom 
received  $165,000  in  salary,  $21,434  in  incen- 
tive compensation.  Lindsey  W.  Teegarden,  ex- 
ecutive vice  president,  distribution,  received 
$135,000  salary,  no  incentive  payment. 

Other  salary  payments  to  directors,  with  in- 
centive pay  in  parenthesis  if  any  were  awarded, 
included:  Walter  A.  Buck.  $60,000  ($1,492); 
John  T.  Cahill.  $3,700;  Elmer  W.  Engstrom. 
$78,750  ($8,500);  Harry  C.  Hagerty.  $9,200: 
John  Hays  Hammond  Jr.,  S900:  George  L. 
Harrison,  $5,850;  Mrs.  Douglas  Horton.  $3,950: 
Harry  C.  Ingles.  $13,000:  Charles  B.  Jolliffe. 
$72,500  ($7,218);  Edward  F.  McGrady.  $18,- 
100;  William  E.  Robinson.  $1,500:  Walter 
Bedel  Smith,  $100. 

Mr.  Cahill's  law  firm  received  $425,000  for 
legal  services  during  year.  Mr.  Hammond  and 
Hammond  Research  Corp.  and  Radio  Engineer- 
ing Co.  of  New  York  Inc..  which  he  heads, 
received  $48,000  toward  maintenance  of  re- 
search laboratory  and  for  services.  Robinson- 
Hannagan  Assoc..  public  relations  firm  headed 
by  Mr.  Robinson  until  he  became  chairman 
of  Coca-Cola  Co.  early  this  year,  received 
$19,055  for  services  rendered  under  retainer 
to  RCA  and  subsidiaries. 

Proxy  statement  also  showed  approximate 
income  taxes  paid  by  principal  officers  and 
directors.  For  three  highest-paid  officers,  re- 
muneration left  after  such  taxes  was:  Gen. 
Sarnoff.  $64,640:  Mr.  Folsom.  $62,779;  Mr. 
Teegarden.  $54,490. 
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\  WDAY-TV 

I       WINS  BY  A 

V  KNOCKOUT! 


OOPERS  show  that  in  Metropolitan  Fargo, 
WDAY-TV  wins  all  audience-preference  honors, 
hands  down.  Actually,  five  to  six  times  as  many 
Fargo-Moorhead  families  tune  to  WDAY-TV,  as 
to  the  next  station! 

Look  at  the  TV  sets-in-use — 65%  at  night  I 

But  Metropolitan  Fargo  is  really  just  a  small 
portion  of  the  story.  WDAY-TV  is  the  preferred 
station  throughout  the  rich  Red  River  Valley  — 
one  of  agricultural  America's  heavily-saturated 
television  markets.  Ask  Free  &  Peters! 


WDAY-TV 

FARGO,  N.  D.  •  CHANNEL  6 
Affiliated  with  NBC  •  ABC 

FREE  &  PETERS,  INC. 

Exclusive  National  Representatives 


HOOPER  TELEVISION  AUDIENCE  INDEX 
Fargo,  N.  D.  -  Moorhead,  Minn.  —  Nov.,  1954 

AFTERNOON  (Mon.  thru  Fri.) 
1  2  noon  —  5  p.m. 

TV-SETS- 
In-Use 

Share  of 
Television  Audience 

WDAY-TV 

Station  B 

28 

86 

14 

5  p.m.  —  6:30  p.m. 

48 

88 

13 

EVENING  (Sun.  thru  Sat.) 

6  p.m.  —  12  midnight 

65 

85* 

17* 

(^Adjusted  to  compensate  for  fact  stations 
were  not  telecasting  all  hours) 
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Jhf  to  Seek  De-Intermixture 
n  New  Orleans,  Baton  Rouge 

JEW  de-intermixture  petition  due  this  week 
rom  ch.  61  WJMR-TV  New  Orleans  to  shift 
h.  2  from  Baton  Rouge  to  New  Orleans  and 
h.  61  to  Louisiana  capital,  making  New  Or- 
gans exclusive  operating  vhf  city  and  Baton 
:ouge  exclusively  uhf.  WBRZ  (TV),  now 
olding  Baton  Rouge's  ch.  2  but  not  yet  on  the 
ir.  would  be  recompensed  for  its  shift  to  uhf. 

Filed  Friday  was  petition  of  ch.  16  \VNET 
TV)  Providence.  R.  I.,  asking  that  ch.  3  be 
loved  from  Hartford.  Conn.,  to  Westerly.  R.  I. 
Westerly  is  about  35  miles  southwest  of  Provi- 
ence.  Four  plans  are  offered,  all  of  which 
nvplve  rearrangements  of  uhf  allocations, 
vmong  cities  affected  are  New  Brunswick  and 
"renton.  N.  J.:  Northampton  and  Amherst, 
.lass.  Plan  bolsters  pending  petition  by  Hart- 
ord-New  Britain-Springfield  (Mass.)  stations 
.hich  seeks  to  make  Hartford  an  all  uhf  city. 
%  NET  recommended  that  ch.  16  be  made 
•rovidence  educational  channel. 

Cut  Funds  Approved 
:or  Senate  Subcommittees 


■EN- 


NATE  late  Friday  approved  S200.000  for 
ienate  Judiciary  Committee's  Anti-Monopoly 
i  -committee  and  S125.000  for  Juvenile  De- 
inquency  Subcommittee. 

Anti-Monopoly  unit's  requested  funds  were 
:ut  S50.000  with  no  one  to  be  hired  by  group 
mtil  report  on  monopoly  by  Attorney  General 
•eaches  Senate.  Juvenile  Delinquency  group's 
isked-for  funds  cut  S29.000.  with  no  funds 
mailable  after  July  31. 

Sen.  Estes  Kefauver  ( D-Tenn. ).  chairman 
jf  delinquency  unit,  told  B»T  he  will  start 
tearings  on  tv  programming  "pretty  soon." 
Sen.  Allen  Ellender  I  D-La. )  asked  for  several 
quorum  calls  in  delaying  tactics  before  finally 
offering  amendments  which  pared  funds  of  two 
ludiciary  units.  His  amendment  cutting  short 
ire  of  juvenile  delinquency  unit  was  seen  as 
;frort  to  block  possible  Kefauver  bid  for  presi- 
dency by  getting  him  out  of  limelight  as  soon 
is  possible.  Said  Sen.  Ellender:  "I  presume  that 
there  might  be  a  little  more  television  and  radio 
following  the  committee  all  around  the  country, 
and  the  chairman  and  members  will  get  quite 
a  bit  of  advertising." 

Sen.  Harley  M.  Kilgore  (D-W.Ya.).  who 
heads  both  Judiciary  and  Anti-Monopoly  Sub- 
committee, earlier  in  session  proposed  to  probe 
,  "monopolistic  practices"  in  communications 
field,  but  later  said  his  work  would  not  dupli- 
cate Senate  Commerce  Committee  studies. 

Tax  Relief  Questioned 

QUESTION  of  whether  FCC  should  continue 
to  issue  tax  relief  certificates  to  broadcasters 
who  must  sell  station  holdings  under  FCC  mul- 
tiple ownership  rule  in  order  to  acquire  new 
outlet  in  other  area  was  put  to  Congress  Friday 
by  Chairman  George  C.  McConnaughey.  In 
letter  to  president  of  Senate.  FCC  chairman 
cited  result  of  1944  legislation  and  asked  if  its 
application  might  be  more  broad  than  intended. 
He  advised  matter  is  tax  problem  rather  than 
communication  policy. 
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UHF  RETURNS 

ANOTHER  suspended  uhf  station  short- 
ly returns  to  air  but  this  time  under 
separate  ownership.  WKAB-TV  Mobile 
(ch.  48)  is  being  acquired  by  Supreme 
Broadcasting  Cof  (WJMR-AM-TV  New- 
Orleans  )  from  Pursley  Broadcasting  Sen- 
ice  after  having  been  off  air  for  13 
months.  Pursley 's  unpaid  obligations  to 
General  Electric  in  neighborhood  of 
$200,000  is  being  assumed  by  Supreme 
along  with  leasehold  of  studios  for  S300 
per  month.  Station,  along  with  WJMR- 
TV  become  part  of  new  National  Affili- 
ated Television  Stations  Inc.  project, 
underwritten  by  GE  to  help  uhf  and 
small  market  stations  using  its  equip- 
ment (story  page  27). 


Special  Exhibit  Planned 

PLANS  for  special  projects  exhibit  to  depict 
role  of  radio-tv  in  enlisting  public  support  for 
noncommercial  and  non-partisan  national  cam- 
paigns were  announced  Friday  by  NARTB. 
Exhibit  is  joint  venture  of  association  and  The 
Advertising  Council  for  33d  annual  NARTB 
Convention  May  22-26  in  Washington  (early 
story  page  50). 

Invitations  to  participate  have  gone  to  50 
private  and  government  groups  who  have  re- 
ceived national  broadcasting  support.  Free 
display  space  has  been  offered  in  Sheraton  Park 
Hotel  exhibit  area.  NARTB  said. 

Radio  Board  Ballots 

M  eanwhile.  NARTB  todav  (Mondavi  is  to 
mail  final  ballots  to  fill  vacancies  which  will 
occur  on  radio  board,  according  to  C.  E.  Arney 
Jr..  NARTB  secretary-treasurer.  Five  radio 
directors-at-large  and  district  directors  from 
nine  odd-numbered  districts  are  to  be  elected. 
Ballots  are  due  April  7. 

Georgia  Daytimer  Sold 

WBRO  Waynesboro.  Ga..  1  kw  davtimer  on 
1310  kc.  sold  by  Roy  F.  Chalker.  M.  K.  Tucker 
and  Howard  C.  Gilreath  for  S3 1.500  to  Pugh 
brothers,  according  to  bid  filed  with  FCC.  Carl 
Pugh.  ex-chief  engineer  WMSL  Decatur.  Ala., 
and  brother  Harrod  acquire  WBRO  through 
broker  Paul  H.  Chapman.  Atlanta. 


UPCOMING 

March  21-23:  Canadian  Assn.  of  Radio 
&  Tv  Broadcasters,  Chateau  Frontenae 
Hotel,  Quebec  City. 

March  21-24:  Institute  of  Radio  Engi- 
neers Convention,  Kingsbridge  Armory, 
Bronx,  N.  Y. 

March  24-25:  Illinois  Institute  of  Tech- 
nology Educational  Tv  Conference, 
Chicago. 

March  27:  Arkansas  Broadcasters  Assn., 
Hotel  Marion,  Little  Rock. 
For  other  Upcomings  see  page  137 


HENRY  E.  RINGGOLD,  manager  of  Tv  Divi- 
sion of  Edward  Petry  &  Co.,  station  repre- 
sentatives, slated  to  take  leave  of  absence  for 
indefinite  period,  starting  April  15.  Date  v.  ill 
be  fortnight  after  THOMAS  E.  KNODE,  now 
NBC  station  relations  director,  joins  Petry  or- 
ganization as  vice  president  and  general  man- 
ager of  tv  on  April  1  (see  story  page  82).  Mr. 
Ringgold  has  been  with  firm  20  years. 

J.  S.  HEWITT,  executive  vice  president.  Ana- 
hist  Co..  Yonkers.  N.  Y..  elected  president. 
William  S.  Lasdon.  president  of  parent  com- 
pany. Nepera  Chemical  Co..  announced  Friday. 
Mr.  Lasdon  will  continue  as  chairman  of  board 
of  Anahist. 

T.  E.  HICKS,  former  vice  president.  Armour 
&  Co.  and  general  manager  of  Pharmaceutical 
Div..  elected  marketing  vice  president.  Pepso- 
dent  Div..  Lever  Bros..  N.  Y.  Mr.  Hicks  at 
one  time  also  was  associated  with  Johnson  & 
Johnson:  Personal  Products  Corp.  as  vice  presi- 
dent, and  with  Hanly.  Hicks  &  Montgomery. 

ELMORE  B.  LYFORD.  director  of  station  re- 
lations. DuMont  Television  Network,  slated  to 
resign  in  immediate  future.  He  will  be  suc- 
ceeded by  ROBERT  L.  COE.  now  manager  of 
station  relations. 

APPOINTMENT  of  five  new  salesmen  to  staff 
of  MCA-TV  Film  Syndication  announced  by 
Wynn  Nathan,  vice  president  in  charge  of 
sales.  Additions  and  former  associations  are: 
CY  OSTRUP.  sales  staff.  KABC-TY  Los  An- 
geles: ERNEST  MONTGOMERY.  Central  Di- 
vision sales  manager.  Screen  Gems  Inc.: 
FRANK  WILLIS,  sales  manager.  WJTV  (TV 
Jackson.  Miss.:  AL  LALBER.  NBC  Film  Syn- 
dication, and  KEITH  GODFREY. 


Thorns  Elected  to  Head 
Indiana  Broadcasters 

INDIANA  Broadcasters  Assn.  Inc.  Friday 
elected  Edward  G.  Thorns,  general  manager. 
WKJG-AM-FM-TY  Fort  Wayne,  president, 
succeeding  C.  Bruce  McConnell.  president  of 
WISH-AM-TV  Indianapolis. 

Other  officers  elected  were:  William  C.  Smith 
Jr..  president-general  manager.  WBIW  Bedford, 
vice  president  for  radio:  Don  Burton,  president- 
general  manager.  WLBC-AM-TV  Muncie.  vice 
president  for  television:  E.  M.  Jackson,  general 
manager.  WCNB-AM-FM  Connorsville.  vice 
president  for  fm:  Joseph  Higgins.  WTHI-AM- 
FM-TV  Terre  Haute,  secretary -treasurer,  and 
Gil  Berry,  commercial  manager.  WIBC  Indi- 
anapolis, assistant  secretary -treasurer.  Meeting 
held  at  Columbia  Club  in  Indianapolis. 

Florida  Uhf  Sought 

NEW  TV  application  for  ch.  19  at  Ft.  Pierce. 
Fla..  filed  with  FCC  Friday  by  Gene  T.  Dyer, 
whose  wife  and  brother  and  sister  own  WGES 
.Chicago.  Mr.  Dyer  is  Florida  tomato  farmer 
and  vegetable  packer,  once  manager  WGES. 
Effective  radiated  power  asked  is  19  kw  visual: 
antenna  height  above  average  terrain  272  ft. 
Estimated  construction  cost  SI 23.750.  first  year 
operating  cost  $78,000.  revenue  $84,000. 

Roanoke  Final  Grant  Asked 

PETITION  for  immediate  final  decision  to 
grant  ch.  7  at  Roanoke.  Va..  to  WDBJ  there 
filed  with  FCC  Friday  by  Times  World  Corp. 
station,  favored  earlier  in  week  by  examiner's 
initial  decision  (story  page  109).  Broadcast  Bu- 
reau told  FCC  it  would  have  no  objection, 
pleading  noted. 
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and  a's.    It  includes  financial  aid  if 

necessary   27 

ANA,  IN  CONVENTION  ASSEMBLED, 
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ing, passes  resolution  against  bait  ad- 
vertising  .  .  .29 

ARB,  HOOPER  SPLIT  THE  FIELD 
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meets     50 
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A  trifle,  at  least.  Athletic  associa- 
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KNODE  QUITS  NBC,  JOINS  PETRY 

Network's  manager  of  station  relations 
will  be  vice  president  and  general  man- 
ager of  tv  for  representative  firm.  Mer- 
cer named  to  succeed  him  at  NBC  82 
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Commission  reply  to  Senate  Com- 
merce Committee's  two  reports  on 
uhf-vhf  and  network  situations  asks 
funds  for  its  own  investigation . .  .  .97 

MAGNUSON  THAWS  THE  CHILL 

Commerce  Committee  chairman's  re- 
marks on  CBS  panel  puts  quick 
end  to  FCC  staff's  recommendation 
that  vhf  activity  be  stopped  .  .  102 

McCONNAUGHEY  IS  IN 

After  six  months  of  uncertainty,  the 
Senate  approves  FCC  chairman's  nom- 
ination 106 

NBC'S   OPERATION  REDESIGN' 

NBC  Radio's  plan  to  revitalize  net- 
work operation  will  go  before  affil- 
iates March  31  110 
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FOR  HIRE  —  one  four-armed  pro- 
motion department  —  full  of  Sunday- 
punch  and  ready  to  swing  into  action 
for  your  TV  campaign  in  the  rich 
Lubbock,  Texas  market. 


Direct  mail  to  all  area  distributors 
and  dealers  •  3  color  (scotch  lited) 
posters  on  all  city  bus  fronts  and  taxi 
backs  •  editorial  and  display  space  in 
local  newspaper  •  generous  on-air 
promotion  and  personal  calls  to  pro- 
mote dealer  tie-in.  AT  NO  EXTRA 
COST  WITH  KDUB-TV. 

affiliated  (^D|,jtut 

KDUB-TV 

LUBBOCK,  TEXAS 


NATIONAl   REPRESENTATIVES:  AVERY-KNODEL,  INC. 


PRESIDENT  AND  GEN.  MGR.,  W.  D.  "DUB"  ROGERS 
GEORGE  COLLI E,  NAT'L.  SALES  MGR. 


IN  REVIEW 


SAGA 

THOSE  who  looked  for  a  point  of  comparison 
between  Saga,  ABC  Radio's  new  earthy  dra- 
matic program,  and  Gunsmoke,  another  earthy 
dramatic  series  of  the  network  that  seems  to 
have  become  the  yardstick  in  its  field,  must 
have  been  hard  put  to  find  satisfying  similarities 
in  the  opening  performance  of  Saga  last  Tues- 
day. 

This  is  not  to  say  that  the  first  Saga  program 
lacked  drama  and  appeal.  An  11-year-old 
boarder  at  the  home  of  this  reviewer  went  so 
far  as  to  say  that,  once  she  got  her  ears  into 
it,  she  would  not  have  switched  from  Saga  to 
Gunsmoke  if  she'd  had  a  chance.  This  comes 
from  a  constant  listener  to  the  other  program. 
But  we  doubt,  as  a  fairly  regular  listener,  that 
it  reflects  completely  cool,  analytical  judgment 
on  the  part  of  the  young  deponent. 

Saga's  first  program,  "The  Tenderfoot  Who 
Cleaned  Up  Skagway,"  a  story  of  the  Alaskan 
gold  rush,  was  exciting — no  doubt  of  that.  It 
had  guns  and  fistfights  and  lead  pipes  over  the 
head,  and  it  was  compelling,  once  you  got 
started.  It  was  also,  in  this  reviewer's  opinion, 
overdone  in  places,  both  in  the  writing  and  in 
parts  of  the  performance  of  Cliff  Carpenter  in 
the  leading  role  of  Jim  Stewart,  tenderfoot 
prospector.  On  the  better  side  was  the  per- 
formance of  Bob  Dryden  in  the  role  of  Rev. 
Bowers,  confidence  man. 

Saga  has  what  would  seem  to  be  a  distinct 
advantage  over  Gunsmoke.  Where  Gunsmoke 
is  a  western,  with  essentially  the  same  charac- 
ters in  all  episodes,  Saga  can  be  a  western,  a 
sea  tale — anything,  true  or  fictional,  all  pre- 
sented in  cooperation  with  Saga  magazine.  This 
broad  range  of  choice  would  seem  to  give  it 
a  good  chance  for  success. 
Production  costs:  Estimated  $800. 
Presented  by  ABC  Radio,  Tues.  and  Tlturs., 

7:30-7:55   p.m.   EST,   in   cooperation  with 

Saga  Magazine,  whose  stories  form  the  basis 

for  the  program. 
Director:  Martin  Andrews  on  Tues.,  Warren 

Sommerville  on  Thurs. 
Writer:  Don  Witty  on  Tues.,  Ira  Marion  on 

Thurs. 

Cast  for  March  15  program:  Cliff  Carpenter, 
Bob  Dryden,  Frank  Behrens,  Court  Benson. 

NO  TIME  FOR  SERGEANTS 

ONE  of  the  oldest — and  most  enjoyable — 
characters  of  literature  is  the  happy  simpleton 
who  accepts  everything  at  face  value  and  every- 
one as  his  friend  and  by  so  doing  causes  a  mess 
of  merry  mishaps  but  insures  a  happy  ending. 
Such  a  character  is  the  third  son  of  the  fairy 
tales,  whose  straightforward  innocence  leads 
him  to  attempt — and  achieve — the  impossible 
and  win  the  king's  daughter  for  his  bride. 

Such  a  character,  too,  is  Will  Stockdale,  hero- 
narrator  of  "No  Time  for  Sergeants,"  last 
Tuesday's  program  of  the  United  States  Steel 
Hour  on  ABC-TV.  A  Georgia  cracker  who 
considers  being  drafted  a  great  stroke  of  good 
fortune,  Will  is  as  eager  to  be  helpful  as  a 
young  puppy  and  his  efforts  achieve  com- 
parable results.  Where  most  draftees  almost 
instinctively  dislike  sergeants  and  avoid  them 
as  far  as  is  possible,  Will  selects  Sgt.  King  as 
his  pal,  to  the  sergeant's  utter  distress. 

Attempting  to  praise  Sgt.  King  to  the  cap- 
tain, Will  unwittingly  discloses  the  sergeant's 
conspiracy  to  keep  Will  as  permanent  barracks 
orderly.  Then,  when  the  sergeant  attempts  to 
get  Will  drunk  in  an  ardent  attempt  to  get  rid 
of  him,  the  inevitable  result  is  that  the  one 
who  gets  drunk  is  the  sergeant,  who  also  gets 
broken  to  private  and  sent  off  to  gunnery  school 
with  Will,  of  course,  by  his  side. 

The  almost  incredible  naivete  of  Will  leads 


to  a  series  of  hilarious  incidents,  such  as  his 
pity  for  the  squad  leader  "because  he's  been 
sick,  he  had  a  whole  year  of  ROTC."  And  his 
refusal  to  salute  a  WAF  captain  because  "she's 
a  woman"  and  then,  on  having  it  drilled  into 
him  that  "in  the  Army  an  officer's  an  officer,  a 
captain's  a  captain  and  a  general's  a  general 
and  you  don't  notice  anything  else,"  his  refusal 
to  admit  subsequently  that  the  captain  is  a 
woman.  His  interview  with  the  camp  psychia- 
trist, who  begins  by  bullying  Will  and  winds 
up  in  tears,  was  as  chuckling  comical  a  scene 
as  tv  ever  has  or  is  ever  likely  to  afford. 

Andy  Griffith  was  wonderfully  engaging  and 
at  the  same  time  annoying  as  the  innocent  Will; 
Harry  Clark  displayed  the  proper  astonished 
dismay  as  the  sergeant  who  started  out  so 
brave  and  blustering  and  wound  up  so  thor- 
oughly deflated,  and  Eddie  Leroy,  as  Will's 
diminutive  but  determined  pal,  Ben  Whitledge, 
constantly  striving  to  set  Will  straight  about 
the  facts  of  Army  life,  furnished  a  perfect  foil 
to  the  hero's  ingenuousness. 

Not  having  read  Mac  Hyman's  best-selling 
novel  from  which  the  tv  show  was  taken,  this 
reviewer  cannot  say  how  faithfully  Ira  Levin's 
adaptation  followed  the  original,  but  it  can 
be  said  that  the  end  result  was  a  delightful 
hour's  entertainment,  imaginatively  staged  and 
excellently  directed  by  Alex  Segal,  as  could 
have  been  expected.  Programs  like  this  one 
demonstrate  effectively  that  in  entering  tele- 
vision The  Theatre  Guild  has  brought  to  this 
new  medium  the  same  high  standards  and  the- 
same  technical  skills  that  have  distinguished  its 
stage  productions. 

Production  costs:  Approximately  $35,000. 

Sponsored  by  United  States  Steel  Corp.  through 
BBDO  on  ABC-TV,  Tues.,  9:30-10:30  p.m. 
on  alternate  weeks.  "No  Time  for  Ser- 
geants" was  telecast  March  15. 

Producer:  The  Theatre  Guild. 

Director:  Alex  Segal. 

Adapted  for  tv  by  Ira  Levin  from  the  novel  by 

Mac  Hyman. 
Cast:  Andy  Griffith,  Harry  Clark,  Eddie  Leroy, 

Arthur    S  torch.    Bob    Hastings,  Alexander 

Clarke,  G.  Albert  Smith. 

★    ★  ★ 

BOOKS 

MUNICIPAL  REGULATIONS,  TAXATION 
AND  USE  OF  RADIO  AND  TELEVISION, 
by  Charles  S.  Rhyne.  National  Institute  of 
Municipal  Law  Officers,  726  Jackson  PI., 
N.W.,  Washington  6,  D.  C.  84  pp.  $3. 

THIS  slim  paper-bound  booklet,  Report  No. 
143  of  NIMLO,  is  introduced  as  "an  attempt 
to  put  together  in  one  place  the  best  available 
current  information  on  all  phases  of  this  im- 
portant and  dynamic  field  [radio  and  tv]  which 
affect  municipal  government."  Subjects  covered 
include  municipal  use  of  radio  frequencies  for 
fire  and  police  services,  as  a  station  operator, 
for  informing  the  public,  transit  radio,  political 
candidates;  local  taxation  of  commercial  broad- 
cast stations;  regulation  by  cities  of  interfer- 
ence with  radio  and  tv  reception  of  radio  and  tv 
transmitters  and  antennas,  community  tv  an- 
tenna systems  and  of  repair  men  and  program 
content. 

YOUR  VOICE  IS  YOU.  by  Myrtle  Helmer 
Cannon.  Exposition  Press.  386  Fourth  Ave., 
New  York  16.  47  pp.  $2.50. 
THE  Albers  method  of  voice  training,  to  which 
this  slender  volume  is  devoted,  calls  for  a  re- 
turn to  the  natural  methods  of  voice  projection 
used  by  a  child  before  he  has  developed  bad 
speech  habits  and  unnatural  manners  of  speech. 
Mrs.  Cannon  is  an  instructor  of  speech  and 
broadcasting  at  Los  Angeles  City  College. 
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58%  of  W-I-T-H's  audience  have 
incomes  of  $5,000  or  more! 


W-I-T-H's  audience 

by  income  groups 

Just  about  everybody  in  the  business  knows 
that  WITH  has  the  biggest  listening  audience 
in  Baltimore  City  and  Baltimore  County.  They 
know,  too,  that  WITH  provides  the  lowest 
cost-per-thousand  listeners  of  any  station  in 
town. 

But  there's  a  lot  of  talk  about  the  quality  of 
this  audience.  The  A.  C.  Nielsen  Company  has 
recently  made  a  survey  which  shows  the  com- 
position of  the  listening  audience  for  WITH  and 
one  other  Baltimore  station.  The  other  station 
is  a  powerful  network  outlet. 


Audience  of 
Network  Station  A 

by  income  groups 

The  upper  group — families  with  incomes-  of 
$5,000  a  year  or  more — make  up  58%  of  the 
total  WITH  audience.  Only  48%  of  the  net- 
work's audience  is  in  this  group.  In  the  middle 
group — incomes  from  3  to  5  thousand  dollars 
a  year— WITH  has  33%,  the  network  37%. 
In  the  lower  group— "under  $3,000  a  year — 
WITH  has  9%,  the  network  15%. 

So  don't  worry  about  "prestige"  when  you're 
buying  radio  time  in  Baltimore.  WITH  gives 
you  all  the  "prestige"  you  need.  Ask  your 
For  joe  man! 


— in  Baltimore 


TOM  TINSLEY,  President 


REPRESENTED  BY  FORJOE  &  CO. 
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GBP  really  pays  off !" 


I 


u%  o  mystery  about  it.  There's  a  bag  full 
of  money  in  this  plan ...  an  entirely 
new  Group  Buying  Plan  by  CBS  Radio 
Spot  Sales.  And  all  you  need  to  start 
right  away  is  3  nighttime  quarter-hours 
(or  the  equivalent)  on  any  3  of  the  14 
leading  stations  represented  by  CBS 
Radio  Spot  Sales. 

Then,  because  you  are  an  eligible  GBP 
advertiser,  you  receive  —  over  and  above 
all  other  earned  discounts  allowed  by 
each  station  you  select  —  an  additional 
15  per  cent  discount! 

There's  more.  For  each  additional  station 
you  use,  up  to  and  including  all  14, 
you  receive  an  additional  1  per  cent 
discount.  Adds  up  to  a  potential  26  per 
cent  discount  on  your  total  investment 
after  all  other  discounts  j 

There's  lots  more.  Each  of  these  14  big 
CBS  Radio  stations  is  number  one  in 
,   its  market,  delivering  the  largest  average 
I     share  of  the  radio  audience  in  its  market, 
month  after  month  after  month! 

There's  even  more.  In  dollars  and  cents 
you'll  see  how  GBP  means  greater 
savings  and  leads  to  bigger  profits.  Call 
CBS  Radio  Spot  Sales  and  we'll  talk 
about  a  Group  Buying  Plan  for  you. 

CBS  RADIO  SPOT  SALES 

REPRESENTS:  WCBS,  NEW  YORK— WBBM,  CHICAGO 
KNX,  LOS  ANGELES  -  WCCO.  MINNEAPOLIS  -  ST.  PAUL 
WCAU,  PHILADELPHIA  -  WTOP,  WASHINGTON 
WBT,  CHARLOTTE  -  KMOX,  ST.  LOUIS  -  WEEI,  BOSTON 
KSL,  SALT  LAKE  CITY  -  KCBS,  SAN  FRANCISCO 
WRVA,  RICHMOND  -  WMBR,  JACKSONVILLE-KOIN, 
PORTLAND  -  THE  COLUMBIA  PACIFIC  RADIO 
NETWORK  AND  THE  BONNEVILLE  RADIO  NETWORK 


Small  or  tall,  Emsco  TV  Towers  have  the 
advanced  design  and  superior  structural 
features  that  assure  greater  strength  and 
dependability.  Each  tower  is  custom  engi- 
neered to  meet  individual  requirements  for 
height,  weight  loads  and  weather  conditions. 

Emsco  towers  incorporate  a  unique  beam 
leg  section.*  This  inherent  geometric  pattern 
affords  a  substantial  saving  in  weight ...  a 
relative  increase  in  strength  ...  a  reduction 
in  foundation  costs. 

Bolted  construction  permits  quick,  sure 
visual  inspection.  Hot  Dip  Galvanizing  re- 
duces maintenance  costs  .  .  .  insures  long 
structural  life.  Rigid  RETMA  or  AISC 
standards  are  met. 

For  guyed  or  self-supporting  towers  un- 
equalled for  safety  . . .  structural  rigidity  .  . . 
and  economy,  specify  Emsco.  Prompt 
delivery  assured.  *  Patent  Pending 


OPEN  MIKE 


Typical  Emsco  guyed  TV  Tower, 
Houston.Texas 


Credit  Where  Credit  Is  Due 

EDITOR: 

I've  been  meaning  for  several  months  to 
write  to  tell  you  how  much  your  fine  editorial, 
"The  Warp  and  Woof  of  ARF"  [B»T,  Dec.  27, 
1954],  is  appreciated. 

With  a  kind  of  characteristic  perspicacity, 
your  editorial  put  the  report  [in  which  the 
Advertising  Research  Foundation  Committee 
compared  the  broadcast  audience  measurement 
techniques  currently  in  use  and  proposed  stand- 
ards for  them]  in  its  proper  perspective. 

Certainly,  we  do  not  expect  100%  agreement 
on  100%  of  the  points.  The  important  point 
is  that  standards  had  to  be  suggested.  This 
Mr.  Ule's  [G.Maxwell  Ule,  research  vice  presi- 
dent of  Kenyon  &  Eckhardt]  Working  Commit- 
tee conscientiously  labored  to  do — and  did. 

This  is  bound  to  be  a  controversial  report. 
The  Appendix  comments  [by  the  individual 
audience  measurement  practitioners  of  the  tech- 
niques reviewed]  make  that  certain. 

This  has  been  a  very  courageous  step  by  the 
ARF.  Perhaps  most  folks  who  see  the  report 
won't  realize  just  how  courageous  it  is.  The 
ARF,  in  publishing  such  a  controversial  report 
as  its  own,  earns  for  itself  the  respect  and 
support  of  all  thinking  segments  of  the  industry. 

It  is  a  first  step — but  a  very  important  one. 

Could  I  just  humbly  add  this  to  your  news 
coverage  of  the  report  [B«T,  Dec.  27,  1954]? 
You  properly  named  the  three  volunteer  mem-' 
bers  of  the  Working  Committee.  There  was 
also  an  ex  officio  headquarters  member.  He 
sweated  and  fretted  with  the  others.  He  was 
named  "secretary"  of  the  Committee.  Such  a 
phrase  kind  of  unwittingly  does  little  justice  to 
the  mammoth  contribution  of  this  stalwart  citi- 
zen. His  name  is  John  MacDonald.  Certainly 
the  "official"  members  of  the  Committee  are 
greatly  in  his  debt.  .  .  . 

E.  L.  Deckinger,  Vice  President 

Biow-Beirn-Toigo 

New  York 

[EDITOR'S  NOTE:  Dr.  Deckinger  is  chairman  of 
the  Radio-Television  Radio  Review  Committee  of 
the  Advertising  Research  Foundation.  He  also 
served  as  a  member  of  Mr.  Ule's  Working  Com- 
mittee on  Standards  and  Methods  with  Donald 
W.  Coyle,  director  of  network  tv  research,  ABC, 
and,  as  he  mentions  in  his  letter,  John  MacDon- 
ald of  ARF.] 

WWHG's  Fifth  Yankee  Year 

EDITOR: 

Our  omission  from  the  list  of  stations  carry- 
ing New  York  Yankee  games  in  '55  [B«T, 
March  7]  does  not  alter  the  fact  that  this  will 
be  our  fifth  consecutive  year  for  such  coverage. 
Donald  J.  Curran 
Station  Manager 
WWHG  Hornell,  N.  Y. 

[EDITOR'S  NOTE:  WWHG  was  unfortunately 
left  out  of  the  list  given  B-T  by  the  New  York 
Yankees  management.] 

Decline  and  Fall 

EDITOR: 

David  Chopin  omitted  radio  as  a  vehicle  also 
used  to  promote  the  sale  of  a  "tv  commercial 
eliminator"  in  his  fine  one-act  play  ["The  De- 
cline and  Fall  of  Television,"  B»T,  March  7]. 
Hard  to  believe?  It  happened  here  and  we 
wonder  where  else  on  American  radio. 

It  appears  that  this  same  gadget  could  likely 
bring  about  the  demise  of  the  radio  operators 
who  unwittingly  help  nourish  and  strengthen 
it  a  good  deal  faster  than  the  invention  of  a 
gadget  Sonny  suggested  might  be  employed  to 
cover  up  ads  in  newspapers  and  magazines. 

Jim  Evans,  Mgr.,  Promotion 
WNHC-AM-FM-TV 
New  Haven,  Conn. 
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Another  thinly  disguised  WJR  success  story 


Add 


Those  six  words  were  part  of  the  winning  entry  in 
a  week-long  contest  that  WJR  ran  to  find  out  why 
people  listened  to  its  program  "Guest  House." 

It  makes  us  happy,  too.  That's  a  nice  way  for 
a  seven-year-old  to  feel  about  his  parents,  and 
about  us. 

We  can't  think  of  a  better  reason  for  "Guest 
House"  than  making  Ralph  Cram  Jr.'s  Mommy 
and  Daddy  happy. 

"Guest  House"  is  one  of  many  WJR-produced 
programs  that  keep  our  local  talent  and  produc- 
tion budget  over  $1  million  every  year.  That's 
high  in  this  cut-rate  era  of  "music  and  news, 
dawn  till  dusk." 

Good  radio — and  good  radio  advertising  time 
— don't  come  cheap.  The  kind  of  radio  that 


attracts  WJR's  unprecedented  following  in  a 
signal  area  including  16,000,000  people — 10  per 
cent  of  U.S.  buying  power— takes  time  and  money. 

That's  why  WJR's  rates  are  high.  And  that's 
why  so  many  of  the  smartest  advertisers,  those 
who  know  that  the  best  way  to  move  goods  fast  is 
to  buy  spot  radio  on  key  stations,  buy  WJR, 
Detroit.  Their  sales  are  the  reasons  they  keep 
buying  WJR. 

There  are  a  lot  of  Mommies  and  Daddies — 
buyers  all — in  16,000,000  people.  They're  worth 
every  nickel  you  spend  because  they're  happy, 
too,  with  the  products  they  buy  after  hearing 
them  advertised  on  WJR.  Check  with  your 
Henry  I.  Christal  representative — you'll  be  de- 
lighted with  WJR. 


The  Great  Voice  of  the  Great  Lakes 

WJR  Detroit 

50,000  Watts    CBS  Radio  Network 


WJR's  primary  coverage  area: 
16,000,000  people 
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she  flew  into 
65,000,000  hearts! 


It  happened  on  March  7th.  More  than  65,000,000  viewers  sat 
enchanted  for  two  hours  while  Mary  Martin  and  company 
brought  to  life  ''Peter  Pan,"  an  NBC  Spectacular.  It  was  the 
greatest  audience  for  a  single  network  show  in  the  history  of 
television.  And  the  critics  raved! 

JOHN  CROSBY,  N.  Y.  HERALD  TRIBUNE 

"Conceivably  the  most  polished,  finished  and 
delightful  show  that  has  ever  been  on  television." 

JACK  GOULD,  N.  Y.  TIMES 

"An  unforgettable  evening  of  video  theatre  . . . 
captivating  fun  for  eye  and  ear  alike." 

HARRIET  VAN  HORNE,  N.  Y.  WORLD-TELEGRAM  &  SUN 

"Something  the  inward  eye  will  treasure  for  a  lifetime." 

LARRY  WOLTERS,  CHICAGO  TRIBUNE 

''Through  this  children's  classic,  TV  came  of  age." 

GEORGE  ROSEN,  VARIETY 

"Sheer  delight . . .  Stunning  success  . . .  Unadulterated  charm." 

On  March  9th,  the  N.  Y.  Herald  Tribune  commented  editorially: 
. .  "shows  of  this  type  set  a  high  standard  for  the  future . . ." 

NBC,  having  set  this  season's  high  standards  with  its  Spectac- 
ulars, will  continue  to  maintain  them.  Plans  for  next  season  are 
beginning  to  emerge.  For  instance,  starting  October  23rd,  NBC 
plans  to  present  once  a  month  the  Maurice  Evans  distinguished 
series  of  90-minute  dramatic  programs —"Sunday  Matinee."' 
Mr.  Evans  will  produce  and,  on  occasion,  star  in  dramas  from 
the  finest  pages  of  the  theatre. 

The  Evans  series  is  only  one  example  of  how  NBC  Television 
will  maintain  its  program  leadership  .  .  .  pursue  further  the 
course  of  originality  and  excitement  that  leads  to  television's 
biggest  audiences . . .  keep  on  delivering  to  sponsors  the  great- 
est new  advertising  values  they  have  ever  enjoyed. 

EXCITING  THINGS  ARE  HAPPENING  ON 


thtuT 

WMbgia 


Pardon  our  Southern  accent,  but 
somebody  mentioned  ratings! 
Fact  is,  we  saw  where  some  of  our 
big  city  stations  were  mighty  proud 
of  their  4's  and  5's  and  6's  .  .  . 
even  went  so  far  as  to  say  such 
audiences  made  a  GOOD  BUY. 
Wouldn't  doubt  it,  'cause  we  think 
most  any  size  audience  in  broad- 
casting is  a  swell  buy. 
Only  thing  that  worried  us  was  we 
wondered  if  we  had  been  hiding 
our  light  under  a  bushel  for  the 
simple  reason  that  we  usually 
kicked  a  show  off  the  air  if  it 
didn't  do  better  than  that. 
Looked  at  our  latest  Radio  Pulse  just 
to  be  sure,  and  found  that  we  had 
an  8.8  at  6  o'clock  on  a  cold  winter 
morning,  and  kept  right  on  thru  the 
day  with  never  less  than  7.4  until 
8  PM  when  we  were  clicking  along 
with  14.4.  Even  when  the  boys  put 
out  the  cat  at  midnight  our  loyal 
radio  listeners  were  sticking 
around  to  the  tune  of  6.8! 
So,  if  you're  really  looking  for 
something  good  in  radio,  see  Katz 
and  join  our  March  Thru  Georgia. 
By  the  way,  our  television  story  is 
just  as  impressive.  Let  Avery- 
Knodel  show  you  our  latest  sur- 
veys! 

Folks  just  staying  home,  waiting  for 
us  to  tell  them  on  radio  and  televi- 
sion to  buy  your  product! 

SOUTHEASTERN 
BROADCASTING 
COMPANY 

MACON, GA. 


our  respects 

to  JACK  DEVEREAUX  WRATHER 


A  SELF-STYLED  "professional"  president, 
Jack  Wrather  is  a  busy  man  in  the  fields  of 
radio,  tv,  oil  and  inn-keeping. 

He  is  the  "working"  president  of  Lone  Ran- 
ger Inc.,  Wrather-Alvarez  Broadcasting  Inc., 
Superior  Television  Inc.  and  Wrather-Alvarez 
Realty  Corp.  He  is  sole  owner  of  WJDW  (TV), 
Boston  permittee,  and  board  member  of  KOTV 
(TV)  Tulsa. 

Son  of  the  late  John  D.  Wrather,  a  pioneer 
in  the  development  of  the  East  Texas  oil  field, 
he  was  born  Jack  Devereaux  Wrather,  May 
24,  1918,  in  Amarillo.  He  assumed  active 
management  of  the  Wrather  oil  interests  in 
1940,  the  year  following  graduation  from  the 
U.  of  Texas.  In  1942  he  entered  the  U.  S. 
Marine  Corps  and  returned  in  1945  from 
combat  duty  in  the  South  Pacific  as  a  major, 
a  commission  he  still  retains  on  a  reserve 
status. 

Then  to  Pictures 

Expanding  his  petroleum  activities  to  Cali- 
fornia, he  became  interested  in  motion  pic- 
ture production.  Out  of  the  next  three  years 
came  five  feature  films,  "Perilous  Waters," 
"High  Tide,"  "Guilty,"  "Strike  It  Rich"  and 
"Guilty  of  Treason,"  all  currently  in  tv  release 
with  the  first  three  movies  "in  something  like 
their  58th  run." 

For  the  next  three  years  he  concentrated  on 
his  oil  interests.  Then,  tv  film  production 
beckoned  and  he  personally  produced  13  half- 
hour  Boss  Lady  films  for  Procter  &  Gamble's 
1952  summer  replacement  of  NBC-TV's  Fire- 
side Theatre. 

Because  he  had  been  seriously  investigating 
prospective  purchases  of  tv  stations,  it  was  as 
no  uninitiated  novice  that  he  bought  $2  million 
interest  in  KOTV  during  a  cocktail  party 
in  1952.  In  association  with  Mrs.  Helen  Al- 
varez, manager  and  part  owner  of  KOTV, 
he  next  purchased  39%  of  KFMB-AM-TV 
San  Diego  in  January  1953  for  a  consideration 
of  $3  million.  When  he  later  sold  KOTV 
to  J.  H.  Whitney  &  Co.  for  $4  million  in  May 
1954,  he  remained  on  the  board  of  directors. 

As  an  individual,  he  has  the  uhf  grant  in  Bos- 
ton and  hopes  to  start  construction  on  WJDW 
this  spring.  Superior  Tv,  in  which  he  has  25% 
interest,  lost  the  decision  regarding  ch.  10  in 
Corpus  Christi  and  the  decision  is  currently 
being  appealed. 

Oil  may  be  his  basic  interest — at  least  four 
or  five  wells  are  being  drilled  at  one  time  dur- 
ing every  day  of  the  year — but  tv  and  all 
things  connected  with  it  is  a  close  runner-up. 
The  operational  rather  than  the  production  side 
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intrigues  him.  He  firmly  believes  all  tv  is  local 
and  should  feature  local  interests  and  pro- 
gramming. 

Mr.  Wrather  acquired  Lone  Ranger  Inc.  in 
July  1954  in  a  $3  million  deal  that  included 
Lone  Ranger,  heard  on  ABC  Radio  and  seen 
on  ABC-TV  and  CBS-TV,  and  all  promotional, 
comic  book,  merchandising  and  comic  strip 
rights  to  the  masked  cowboy  character.  With 
a  production  schedule  of  52  half-hour  tv  films 
every  two  years,  he  is  supervising  a  new  series' 
to  be  shot  in  color  in  late  spring. 

Mr.  Wrather  feels  it  is  rather  extraordinary 
for  a  legendary  figure  to  have  received  three 
Congressional  citations.  The  latest  honor  was 
upon  the  recent  22d  anniversary  of  Lone  Ran- 
ger radio  program. 

Owner  of  two  resorts,  Twin  Lakes  Lodge  in 
Las  Vegas  and  L'Horizon  in  Palm  Springs, 
which  he  built  in  1949  and  1952,  respectively, 
Mr.  Wrather's  current  project  is  in  Disneyland 
Hotel.  This  hostelry,  under  construction  on 
30  acres  of  the  Disneyland  Park  near  Anaheim, 
Calif.,  will  feature  every  type  of  classification 
and  facility.  Rates  will  vary  from  approxi- 
mately $50  per  day  to  accommodate,  for  ex- 
ample, the  executives  of  the  35  national  cor- 
porations which  will  have  exhibits  in  Disney- 
land Park,  to  approximately  $2  per  day  for 
the  dormitories  being  built  for  Boy  Scout  or- 
ganizations, youth  groups  and  the  like.  Stan- 
ford Research  Institute  has  estimated  between 
5  and  7  million  people  will  visit  the  park  the 
first  year  and  by  the  third  year  the  number  will 
climb  to  11  million.  July  15  is  the  projected 
date  for  the  opening  of  both  the  park  and  the 
hotel,  which  will  be  tied  in  for  remote  shows 
and  special  events. 

Pay-See  Is  Coming 

Not  active  in  the  subscription  tv  fight,  he 
believes  some  form  of  pay-as-you-see  tv  is  defi- 
nitely in  the  future.  "It  is  like  color;  once 
something  is  discovered  which  the  public  likes 
and  accepts,  it  is  inevitable." 

Mr.  Wrather  married  actress  Bonita  Gran- 
ville Feb.  2,  1947.  They  have  four  children: 
Molly,  13,  and  Jack,  11  (by  a  previous 
marriage),  Linda,  5Vi,  and  Christopher,  2Yz. 
While  he  tries  to  take  time  for  hobbies,  he 
says  travel  seems  to  fill  that  bill.  He  makes 
an  average  of  14  trips  yearly  to  his  New  York 
offices,  but  sees  to  it  that  he  and  his  wife  go 
to  Europe  for  six  weeks  every  year.  The 
Wrathers  are  currently  in  England,  where  he 
is  discussing  the  possibilities  of  Lone  Ranger 
for  British  tv. 
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TO  GET  YOUR  FOOT  INSIDE  THE  DOOR... 


OFFER   HER   SOMETHING   SHE  WANTS! 


A  formula  as  old  as  salesmanship  itself  ...  it  works  in  this  Television  Era.  too.  And  by 
offering  the  housewife  programs  she  wants  to  see.  Channel  8  long  ago  licked  the  midday  slump. 


MONTH  AFTER  MONTH  WFAA-TY  HAS  HAD  MORE  VIEWERS  BETWEEN 
12  NOON  AND  6:00  P.M..  SEVEN  DAYS  EACH  WEEK.  THAN  THE  OTHER 
DALLAS-FORT  WORTH  STATIONS  COMBINED.  The  biggest  part  of  this  audience 


is  women.  And  what  is  it  economists  say  about  the  American  housewife's  control  of  the  family 
purse  strings? 


The  point  of  all  this  is  simple  as  1-2-3: 

1  .  Women  watch  WFAA-TV  regularly  during  the  daytime  ...  so 
your  foot  is  already  in  the  door! 

2.  Women  are  in  a  position  to  buy  your  product. 

3.  Your  Petryman  will  be  happy  to  give  you  rates  and  availabil- 
ities ...  so  that  you  too  can  reach  this  double-size  audience  at  daytime 
package  rates  which  cut  the  cost  in  half! 


274,000  WATTS  VIDEO  •  137,000  WATTS  AUDIO 


RALPH  MMM0NS.  Station  Manager 

EDWARD  PETRY  &  CO..  National  Representative 

Television  Service  of  The  Dallas  Morning  News 


Broadcasting    •  Telecasting 


March  21,  1955    •    Page  23 


IN  PUBLIC  INTEREST 


THE 
ONE -TWO 
STORY 


Consistently 
first  choice  in  the 
Columbus  Market 


top  pulse 
rated  programs 


WNNJ  Reunites  Brothers 

THROUGH  the  efforts  of  WNNJ  Newton. 
N.  J.,  two  brothers  were  reunited  just  before 
one  of  them  died  in  a  local  hospital.  The 
brother  of  the  dying  man  was  believed  to  be 
in  the  vicinity  when  the  station  aired  a  request 
for  information  leading  to  his  whereabouts. 
Twenty  minutes  later  a  listener  called  in  to 
give  the  missing  man's  address. 

Amateurs  Raise  $109,000 

ALMOST  $109,000  has  been  received  for  the 
Pittsburgh  Children's  Hospital  Fund  from  an 
appeal  made  by  the  Wilkens  Amateur  Hour 
special  benefit  show.  The  two-hour  show  was 
simulcast  on  KDKA-AM-TV  Pittsburgh  in  con- 
junction with  a  campaign  being  carried  on  by 
the  "Pittsburgh  Press  Old  Newsboys." 

Rehabilitation  Survey 

THIRTEEN  live  and  filmed  shows  describing 
work  being  done  toward  rehabilitation  of  Amer- 
ica's 25  million  handicapped  citizens  is  sched- 
uled for  joint  presentation  by  the  District  of 
Columbia  Dept.  of  Public  Health  and  WTOP- 
TV  Washington. 

'Emergency  Calling' 

WGAY  Silver  Spring,  Md.,  is  aiding  the  local 
Suburban  Hospital  building  fund  by  broadcast- 
ing a  description  of  each  case  entering  the 
hospital's  emergency  room  and  then  following 
with  a  ten-second  promotion  for  the  fund 
campaign. 

'Block  of  Money' 

KCSR  Chadron,  Neb.,  collected  over  $580 
from  a  "Block  of  Money"  campaign  run  in 
conjunction  with  the  polio  fund,  the  Lion's 
Club  and  the  Boy  Scouts.  KCSR  staged  a 
contest  in  which  men  raced  the  women  to  see 
which  group  would  be  first  to  reach  the  end 
of  Main  Street  in  downtown  Chadron  with  850 
feet  of  coins  and  bills  laid  end-to-end.  The 
contest,  which  the  women  won,  used  four 
broadcasting  hours. 

No  Color  Line 

WTVN  Columbus,  Ohio,  is  presenting  a  series 
of  programs  produced  by  the  Columbus  Urban 
League,  a  Community  Chest  organization 
working  toward  better  interracial  understand- 
ing. The  community's  leaders  discuss  inter- 
racial topics  and  issues. 

Kerosene  Menace  Spotlighted 

AT  REQUEST  of  the  National  Fire  Protection 
Assn.,  the  Advertising  Council,  New  York,  has 
called  upon  the  radio-tv  industry  to  circulate 
information  on  the  safe  handling  and  care  of 
kerosene  heaters  and  oil  stoves.  For  broadcast 
guidance,  the  Council  has  prepared  lists  of 
rules  approved  by  NFPA  and  has  distributed 
them  to  advertisers,  networks  and  3,200  radio-tv 
outlets. 

Pat  on  the  Back  From  VA 

THE  VETERANS  Administration  has  formally 
acknowledged  the  help  of  Oklahoma  City  radio 
and  tv  stations  in  procuring  a  rare  type  of 
blood  needed  during  an  emergency  operation. 
Within  an  hour-and-a-half  of  the  first  an-  , 
nouncement  34  people  had  donated  the  neces- 
sary blood  and  about  thirty  others  had  donated 
other  types  of  blood.  One  of  the  donors  came 
from  a  city  80  miles  away.  The  stations  cred- 
ited by  the  VA  are  WKY-AM-TV,  KLPR, 
KBYE,  KOMA,  KWTV  (TV)  and  KTVQ 
(TV). 


CBS  for  CENTRAL  OHIO 


COLUMBUS,  OHIO 
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SUNDAY  SUPPLEMENT 

Scoring  Amazing  B.  0 "  fating 

WJAR-TV 


-"SUNDAY  SUPPLEMENT"  BECOMES 

FAMILY  VIEWING  HABIT!  Now  in  its  sixth  month, 
this  warmhearted  family  show  has  proved  its  popu- 
larity by  scoring  a  13.0  rating  on  January  1955 
Telepulse  readings. 

SUNDAY  MAGAZINE  SUPPLEMENTS  Articles  of 

interest  selected  from  leading  Sunday  supple- 
ments such  as  the  Chicago  Tribune, 
Washington  Star,  Philadelphia  In- 
quirer, Buffalo  Courier,  Cleveland 
Plain  Dealer  and  many,  many  more. 

NEWS  AND  WEATHER  The  latest  news 
plus  weather  reports  for  Sunday  drivers 
planning  to  "take-off"  after  church. 
Also  for  sports  enthusiasts  and  those 
who  are  just  going  to  "lazy-around"  yet 
like  to  keep  weather  and  news-wise 

Starring  Betty  Adams 

known  to  hundreds  of  thousands 
WJAR-TV  viewers  in  Southern 
New  England  for  over  2  year 


RELIGION  Sunday  morning  devotions,  inspirational 
messages,  Bible  Stories  for  the  entire  family. 

GUESTS  People  who  make  the  news  from  industrial 
leaders  to  disc  jockeys  .  .  .  newsmakers  from  all 
walks  of  life. 

TIME  PERIOD    10:00  a.m.  to  11:30  a.m. 

COVERAGE  Over  a  million  tele- 
vision homes  within  WJAR-TV's 
class  "A"  primary  area.  These  are 
the  larger  cities :  Providence,  Wor- 
cester, Fall  River,  New  Bedford, 
Brockton,  New  London,  Newport, 
Woonsocket  and  Willimantic. 

COST  Half  hour  segments  only 
$300.00  (all  inclusive).  An  ex- 
cellent prestige  buy  for  banks, 
utilities,  insurance  companies,  etc. 
This  show  creates  good  will  and 
SELLS  MERCHANDISE! 


National  Sales  Representatives — WEED  Television    •    NBC  Basic    •    ABC — Dumont — CBS 
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>Y  live  on  the  Pacific  Coast.. 


they  listen  to 


DON  LEE  RADIO 


* 


Don  Lee  l£  Pacific  Coast  Radio 

...  the  only  network  blueprinted  to  deliver  point-of -purchase 
penetration  paralleling  the  local  buying  habits  of  I6V2  million 
people.  With  45  stations  in  the  important  Pacific  Coast  com- 
munities, Don  Lee  is  the  nation's  greatest  regional  network. 


Don  Lee  Broadcasting  System, 
Hollywood  28,  California, 

Represented  nationally  by 
H-R  Representatives,  Inc. 
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FIRST  FILM  NETWORK'  FORMED 
WITH  GE  FINANCIAL  BACKING 


National  Telefilm  Assoc.  is  partner  in  organization  of  company  to 
provide  programming,  sales  machinery,  management  counsel  and 
even  financial  help  to  television  stations — vhfs  as  well  as  uhfs — 
which  are  finding  the  going  rough. 


[TIE  FIRST  film  "network"  in  television — 
jacked  by  the  vast  resources  of  General  Elec- 
ric  Co. — was  announced  last  Friday. 

The  new  venture,  National  Affiliated  Tele- 
'ision  Stations  Inc.,  is  designed  as  a  major 
alvage  operation  for  foundering  television  sta- 
ions — vhfs  as  well  as  uhfs. 

General  Electric  and  National  Telefilm 
\ssoc.  will  have  key  roles  in  the  new  network, 
iere's  what  the  organization  proposes  to  give 
ts  member  stations: 

•  A  national  sales  force  "geared  up  to  work 
>oth  independently  and  together  with  the  na- 
ional  reps  of  the  stations." 

•  Programming  which  will  include,  some  700 
lours  of  film  from  the  National  Telefilm  Assoc. 
ibrary  plus  additional  material  including  ex- 
:lusive  footage. 

•  Financial  help  in  the  form  of  cash  loans 
rom  GE  and  deferred  film  rentals  from  NTA. 

•  Management  counsel. 

•  On-the-scene  aid  in  local  sales. 

Officials  of  NATS  said  the  term  "film  net- 
work" was  used  "loosely,"  at  least  in  the  present 
tage  of  the  project.  They  conceded,  however, 
hat  NATS  might  be  deemed  to  be  a  nucleus 
or  a  film  network  operation  in  the  more 
iteral  sense. 

Both  GE  and  NTA  assisted  in  the  evolution 
•f  the  new  network,  and  have  signed  agree- 
ments under  which  they  will  be  principals  in 
MATS'  program  of  furnishing  association  mem- 
ber stations  with  management  counsel,  an  ex- 
•erienced  sales  organization,  a  basic  film  library 
I  nd,  where  required,  financial  assistance. 

GE,  which  will  name  two  members  of  the 
NATS  board  of  directors  but  will  neither  own 
tock  in  the  new  company  nor  be  represented 
imong  its  officers,  will  make  the  cash  loans 
khere  required,  operating  through  NATS.  The 
pans  will  be  negotiated  "on  a  reasonable,  busi- 
ness-like basis."  GE  will  not  take  station  stock 
Is  collateral,  officials  said, 
i  Or  the  financial  assistance  may  take  the  form 
f  deferments  of  film  rental  by  NTA,  film 
yndication  firm  which,  under  the  plan,  will 
upply  each  participating  station  approximately 
00  hours  of  film  "on  the  most  favorable  terms 
nd  conditions  possible"  and  supplement  it  with 
dditional  footage,  including  exclusive  material. 
Officials  said  a  committee  composed  of  repre- 


sentatives of  NATS,  NTA  and  GE  will  launch 
a  survey  shortly  to  determine  which  stations 
might  find  NATS  membership  valuable,  and 
that  they  expect  to  screen  "40-odd  applications" 
in  the  near  future. 

Stockholders  of  NATS  at  the  outset  are  its 
four  currently  elected  officers,  although  officials 
said  more  stock  is  in  the  process  of  being  issued 
to  others,  not  yet  identified.  The  four: 

Joseph  Justman,  president  of  Motion  Picture 
Center  Studios,  Hollywood,  which  also  is  iden- 
tified with  Desilu  Productions,  is  NATS  board 
chairman. 

Ely  A.  Landau,  president  of  the  NTA  film 
syndication  firm,  is  executive  vice  president. 

Oliver  Unger,  executive  vice  president  of 
NTA,  is  vice  president. 

Berman  Swarttz,  motion  picture  producer, 
associate  of  Mr.  Justman  and  west  coast  at- 
torney, is  secretary-treasurer. 

Officials  said  it  was  believed  that  "a  prom- 
inent broadcasting   industry   figure"   will  be 


GE'S  STAKE  IN  UHF 

General  Electric  has  good  reason  to 
wish  to  protect  its  investment  in  tele- 
vision's future.  Of  the  422  operating 
tv  stations  in  the  U.S.,  some  25%  are 
estimated  unofficially  to  have  GE 
transmitters.  Of  the  111  operating 
uhf  stations,  35-40%  are  said  to  be 
equipped  by  GE.  How  many  stations 
still  owe  GE  for  their  transmitting 
gear  is  not  known,  but  the  number  is 
reportedly  substantial. 


named  president  in  the  near  future. 

Belief  that  the  new  venture  "will  mark  a 
milestone  in  the  forward  progress  of  broadcast 
television  in  the  U.  S."  was  voiced  by  Dr. 
W.  R.  G.  Baker,  tv  pioneer  and  vice  president 
and  general  manager  of  the  General  Electric 
Electronics  Div.,  at  a  luncheon  held  Friday  in 
New  York  to  announce  formation  of  NATS. 

Representatives  of  all  of  the  founding  organi- 
zations called  upon  all  segments  of  the  tele- 
vision industry  to  rally  to  the  support  of  the 


plan  as  a  matter  of  their  own  self  interest  as 
well  as  in  the  public  interest  of  getting  nation- 
wide television  established  on  a  sound  footing. 

Officials  made  clear  that  they  did  not  regard 
the  NATS  plan  as  a  panacea  but  rather  as  a 
practical  approach  to  a  difficult  problem. 
NATS'  member  stations,  they  said,  will  be  se- 
lected from  among  "the  v's  as  well  as  the  u's," 
from  "the  financially  sick  and  the  well."  But  the 
primary  goal,  it  was  plain,  is  to  help  the 
tottering. 

NATS'  earnings,  it  was  explained,  will  come 
from  commissions  on  time  sales  it  makes  on 
behalf  of  participating  stations,  plus  a  "modest" 
percentage  of  stations'  gross  sales.  Officials  said 
NATS  salesmen  will  work  in  cooperation  rather 
than  in  competition  with  stations'  representa- 
tives and  local  sales  staffs. 

Although  they  declined  to'  estimate  the 
probable  ultimate  size  of  the  NATS  staff,  key 
figures  did  say  that  a  team  consisting  of  per- 
sonnel experienced  in  station  management,  pro- 
gramming, sales  and  fiscal  operations  will  meet 
regularly,  or  as  often  as  needed,  with  each 
member  station.  Initially  there  will  be  four 
local  sales  teams,  they  said. 

The  new  firm  was  described  as  operating 
basically  as  "a  sales  and  service  organization 
and  film  network  to  the  stations  associated 
with  it."  Separate  headquarters,  currently  in 
the  NTA  offices  at  625  Madison  Ave.,  New 
York,  will  be  established  "before  the  first  of 
the  month." 

A  national  sales  force  will  operate  out  of 
offices  to  be  set  up  in  Los  Angeles  and  Chicago 
as  well  as  New  York  to  handle  national  pro- 
gram and  national  spot  sales  for  member  sta- 
tions. Upon  request  of  a  member  station  a 
trained  sales  force  will  be  supplied  to  handle 
promotions  and  sales  campaigns  at  the  local 
level,  according  to  officials. 

Evolution  of  the  plan  dates  back  to  last  year 
when  General  Electric,  faced  with  a  growing 
number  of  non-payments  on  equipment  bought 
by  stations,  and  concerned  with  the  increasing 
financial  distress  among  uhf  stations  generally, 
assigned  Glenn  Lord,  manager-manufacturer 
of  broadcast  equipment,  to  investigate  and  rec- 
ommend a  campaign  to  correct  the  situation. 

Mr.  Lord,  who  in  his  pre-GE  days  was  a  busi- 
ness consultant  and  who  now  has  been  relieved 
temporarily  of  his  manufacturing  duties  to 
serve  as  liaison  between  GE  and  NATS,  said 
he  found — aside  from  a  generally  pessimistic 
attitude  toward  uhf — a  number  of  "variables" 
entering  into  the  success  or  failure  of  individual 
stations.  Among  these  he  cited  management, 
local  selling  techniques,  the  amounts  of  time 
being  sold  to  national  advertisers  (some  as  low 
as  $65  a  month),  the  attitude  of  station  opera- 
tors, some  of  whom  were  looking  for  quick 
profits,  and  expenditures  for  films,  some  of 
which  were  found  to  be  far  out  of  line. 

Dr.  Baker  summarized  the  findings  thus  in 
his  luncheon  talk: 

"Successful  stations,  whether  uhf  or  vhf.  have 
all  possessed  certain  factors:  market,  program- 
ming,  efficient   management,   sound  financial 
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SOME  of  the  key  figures  in  the  evolution  of  National  Affiliated  Television  Stations  Inc. 
are  (I  to  r):  seated,  Glenn  Lord,  manager,  manufacturing  of  broadcast  equipment, 
General  Electric  Co.;  Berman  Swarttz,  west  coast  attorney  and  producer,  who  is  NATS 
secretary-treasurer;  William  J.  Morlock,  general  manager,  commercial  equipment  dept. 
of  GE;  Ely  A.  Landau,  president  of  National  Telefilm  Assoc.  and  executive  vice  presi- 
dent of  NATS;  standing,  Robert  Piatt,  manager  of  finance,  GE  broadcast  equipment; 
Raymond  Baker,  GE  attorney;  Oliver  Unger,  NTA  executive  vice  president  and  NATS 
vice  president;  Joseph  Justman,  president  of  Motion  Picture  Center  Studios  in  Holly- 
wood, NATS  board  chairman;  Frank  Barnes,  manager-marketing,  GE  broadcast  equip- 
ment, and  Paul  Chamberlain,  general  manager,  GE  broadcast  equipment. 


backing  and  access  to  national  advertisers.  The 
lack  of  just  one  of  these  factors  could  be 
enough,  we  found,  to  tip  the  scales  and  prevent 
successful  station  operation.  Lack  of  just  two 
could  and  usually  would  be  fatal." 

In  the  course  of  the  GE  survey  Mr.  Lord 
met  Mr.  Justman,  movie  producer  and  presi- 
dent of  Motion  Picture  Center  Studios,  and  Mr. 
Swarttz,  producer  and  an  associate  of  Mr.  Just- 
man in  MPCS,  where  a  number  of  tv  programs 
are  filmed.  These  three  called  in  NTA's  Mr. 
Unger  for  joint  discussions,  which  started  in 
Hollywood  in  January,  of  "the  entire  uhf  situ- 
ation, the  wide  scope  of  the  problem  and  pos- 
sible solutions."  They  found,  they  said,  that 
GE's  studies  coincided  with  those  which  NTA 
had  been  making  for  several  months. 

Out  of  these  discussions,  71  days  after  the 
first  one,  came  NATS.  Figuring  prominently 
in  the  final  phases,  officials  said,  were  William 
J.  Morlock,  general  manager-commercial  equip- 
ment department  of  GE;  Paul  L.  Chamberlain, 
general  manager-broadcast  equipment,  GE,  and 
NTA's  President  Landau  in  addition  to  Messrs. 
Justman,  Swarttz  and  Unger. 

Mr.  Justman  Friday  noted  that  his  back- 
ground is  in  motion  pictures  but  that  his  studio 
has  converted  to  television  and  that  his  interest 
has  been  in  that  direction  for  some  time  [he 
also  has  acquired  ch.  27  KVVG  (TV)  Tulare 
Calif.,  subject  to  FCC  approval].  He  told  the 
luncheon  group  that  "when  television  stations 
are  closing,  everyone  in  the  television  industry, 
including  myself,  must  be  alarmed." 

"I  don't  pose  as  an  expert  in  television,"  he 
continued,  "but  I  did  realize  that  not  only  was 
the  investment  of  the  station  owners  being  lost, 
but  the  public  was  suffering  a  narrowing  of  its 
entertainment  sources.  It  follows  that  the  pro- 
ducers of  television  programs  were  next  in  line 
to  be  hurt. 

"It  was  at  this  point  some  months  ago  that 
the  plan  we  are  discussing  today  came  into 
being.  It  was  apparent  that  drastic  action  was 
needed  and  needed  immediately.  There  is  no 
point  in  a  prolonged  consultation  of  doctors 
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while  the  patient  dies  for  the  lack  of  a  transfu- 
sion. 

"It  was  obvious  to  me, that  the  groups  that 
held  the  biggest  stakes  in  television  must  come 
forward  to  meet  the  emergency.  My  job  has 
been  to  bring  them  together.  First,  a  leading 
manufacturer  of  television  broadcast  equip- 
ment, General  Electric;  second,  an  important 
distributor  in  the  field  of  television,  National 
Telefilm  Assoc.,  with  whom  I  had  had  previous 
association,  and  lastly  myself  and  Berman 
Swarttz,  representing  the  production  element. 
From  this  NATS  was  born." 

Mr.  Justman  said  that  "without  the  progres- 
sive thinking  of  General  Electric  and  National 
Telefilm  Assoc.  we  would  not  be  here  today. 
We  cannot  and  should  not  be  required  to  do  the 
job  alone.  Our  vision  and  courage  must  be  as 
big  as  the  problem.  There  is  room  enough  for 
all  of  you  in  the  television  industry  to  help." 

Mr.  Unger  also  invited  "others  in  the  tele- 
vision distribution  field,  in  their  own  self  in- 
terest, to  join  us  in  this  effort  to  keep  alive  the 
life  line  that  sustains  us  all." 

Noting  that  more  than  30  "producers  have 
invested  $10  million  in  films  being  distributed 
by  NTA,  Mr.  Unger  said  "any  threat  to  the 
well-being  or  number  of  outlets  is  a  threat  to 
our  producers  and  ourselves." 

In  the  conferences  that  led  to  the  formation 
of  NATS,  he  said,  "it  was  our  purpose  to  find 
a  practical  plan,  not  a  panacea.  A  plan  realistic 
and  hardheaded  as  good  business  itself,  but 
filled  with  hope.  A  plan  flexible  enough  to  en- 
compass the  strong  and  the  weak,  the  affiliated 
and  the  unaffiliated,  the  u's  and  the  v's." 

He  said  "we  have  already  sounded  out  many 
in  the  television  industry  and  their  thinking  has 
helped  to  shape  what  we  are  proposing.  Pre- 
liminary surveys  indicate  that  the  welcome  mat 
is  at  the  door  of  many  stations  and  not  only 
those  with  the  mortgage  under  the  mat. 

"While  encouraged,  we  are  not  underesti- 
mating the  task  ahead,  nor.  minimizing  the  sup- 
port we  will  need  to  succeed.  The  advertisers, 
the  agencies,  the  reps,  the  film  producers,  and 


the  public  all  have  a  stake — all  can  and  mus: 
help." 

Mr.  Unger  said  that  NTA,  whose  library 
currently  is  serving  190  of  the  approximately 
425  tv  stations,  shortly  will  announce  "several 
outstanding  television  film  packages  and  serials.' 
NTA  currently  handles  156  feature  films,  33 
westerns  and  21  series  of  varied  length.  The 
list  includes  China  Smith,  Orient  Express,  Police 
Call  and  New  Adventures  of  China  Smith. 

Dr.  Baker  said  GE's  participation  in  the 
NATS  plan  "is  the  strongest  possible  indication 
of  our  belief  that: 

"First,  uhf  as  a  television  service  is  sound 
and  is  the  basic  key  to  the  further  growth  of 
television  coverage  and,  to  steal  a  phrase  from 
the  international  scene,  there  can  be  successful 
national  television  service  including  successful 
competitive,  if  not  peaceful,  'coexistence'  be- 
tween vhf  and  uhf  stations. 

"Secondly,  that  there  is  a  definite  place  in  a 
national  television  service  for  the  independent 
television  station,  just  as  there  is  a  definite 
place  for  the  independent  radio  station. 

"Finally,  that  since  a  nationwide  television 
service  is  in  the  public  interest,  General  Electric 
recognizes  its  obligation  as  a  corporate  citizen 
to  lend  its  support  to  a  sound  and,  we  believe, 
effective  proposal  for  assisting  in  the  establish- 
ment and  success  of  such  a  television  service." 

Mr.  Landau  presided  over  the  luncheon 
meeting. 


COLORCAS 

Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

March  28-April  1  (2-2:30  p.m.):  Robert 
Q.  Lewis  Show,  participating 
sponsorship. 

April  6  (10-11  p.m.):  Best  of  Broad- 
way, "Stage  Door,"  Westing- 
house  Electric  Co.  through 
McCann-Erickson. 

April  17  ( 1 1-1 1 : 15  p.m.) :  Sunday  News 
Special,  Norwich  Pharmacal 
Co.  through  Benton  &  Bowles. 

NBC-TV 

March  23  (7-7:30  p.m.):  Norby,  East- 
man Kodak  Co.  through  J.  Wal- 
ter Thompson  Co. 

March  27  (7:30-9  p.m.):  Dedication  of 
Burbank  Studios,  Entertain- 
ment 1955,  Hazel  Bishop  Inc. 
through  Raymond  Spector  Co., 
and  Sunbeam  Corp.  through 
Perrin-Paus  Co. 

March  31  (7:30-7:45  p.m.) :  Dinah  Shore 
Show,  Chevrolet  Div.  of  Gen- 
eral Motors  Corp.  through 
Campbell-Ewald  Co. 

April  2  (10:30-11  p.m.):  Hit  Parade, 
American  Tobacco  Co.  through 
BBDO. 

April  4  (7:30-9:00  p.m.):  Producer's 
Showcase,  "Reunion  in  Vien- 
na," Ford  Motor  Co.  through 
Kenyon  &  Eckhardt  and  RCA 
through  Kenyon  &  Eckhardt 
and  Grey  Adv.  Agency. 

April  9  (9-10:30  p.m.)  Max  Liebman 
Presents,  "Desert  Song,"  Olds- 
mobile  Div.  of  General  Motors 
through  D.  P.  Brother  &  Co. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B*T.] 
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ANA  RAISES  THIS  QUESTION: 
WHAT  DO  MEDIA  DOLLARS  DO? 

National  advertisers  meeting  last  week  at  Hot  Springs,  Va.,  indi- 
cates, however,  they're  relying  more  than  ever  on  radio,  tv  and 
other  media.     Association  also  acts  to  condemn  bait  advertising. 


J  NATIONAL  advertisers  are  increasing  their 
-nedia  budgets  this  year — including  tv  and  radio 
— but  they  want  to  know  what  they  are  getting 
ioi  their  dollars  and  they  want  media  to  raise 
thical  standards  by  throwing  out  all  bait  ad- 
vertising. 

At  the  spring  convention  held  at  Hot  Springs, 
Va.,  last  week  by  the  Assn.  of  National  Adver- 
tisers, B«T  found  in  a  check  of  delegates  that: 

•  At  least  two-thirds  of  the  advertisers  are 
spending  more  media  money  in  1955  than  a 
year  ago. 

•  Over  half  of  those  in  tv  are  using  heavier 
-  visual  budgets  this  year. 

•  About  half  of  the  advertisers  contacted  said 
t  .  are  buying  as  much  or  more  radio  as  last 

year. 

•  Some  have  cut  radio  to  meet  the  rising  cost 
of  tv  campaigns  and  others  couldn't  give  a 
definite  answer  because  of  seasonal  factors  and 
incomplete  planning. 

These  are  impressions  gleaned  from  talks 
with  three  score  advertisers  ranging  from  those 
spending  S 10  million  upwards  to  a  small  eight- 
radio-station  user  planning  to  add  one  more  sta- 
tion to  seasonal  promotion. 

ANA's  374  member  companies  spend  SI. 5 
billion  dollars  a  year  for  advertising,  with  54'"? 
of  the  companies  having  media  budgets  over  SI 
million  for  each  (national  space  and  network 
time  only). 

No  Harps  for  Radio 

Major  national  advertisers  are  always  quick 
to  turn  to  glamor  media  such  as  radio  in  the 
past  two  decades  and  tv  in  recent  years.  Last 
week  there  was  none  of  the  "Is  Radio  Dying?'' 
talk  heard  earlier  in  the  television  era.  Instead 
radio  is  accepted  in  every  corner  of  the  country 
and  used  to  reach  spots  television  can't  touch. 

One  of  the  nation's  top  agency  executives, 
Barry  Ryan,  chairman  of  the  board  of  Ruth- 
rauff  &  Ryan,  wound  up  the  three-day  schedule 
of  general  meetings  with  a  tribute  to  the  way 
radio  has  rolled  up  its  sleeves,  adjusting  to 
changes  in  the  way  people  live.  He  called  it 
i  "a  new  kind  of  individual  medium"  in  which 
dad,  mother,  each  of  the  kids  and  the  cleaning 
girl  have  their  own  radios.   He  cited  radio's 
'  circulation  of  1 1 1  million  sets  compared  to  67 
million  in  1947.  Mr.  Ryan  lauded  television, 
vhich  "has  stepped  into  two-thirds  of  our 
homes."  and  noted  the  development  of  radio 
and  tv  advertising  bureaus. 
Another  agency  executive,  E.  R.  Richer,  vice 
I  president  of  Grey  Adv.  Agency,  advocated 
thorough  merchandising  and  cited  a  30%  in- 
crease in  January  sales  of  Exquisite  Form 
;  brassieres  compared  to  a  year  ago  as  a  result 
of  Stop  the  Music.  He  said  the  program  was 
pre-sold  three  to  four  months  before  it  went  on 
j  the  air. 

ANA's  advertisers  felt  they  were  making 

■  progress  last  week  in  solving  their  most  im- 
portant problem — how  to  know  when  an  ad- 
vertising is  producing  sales.  Dr.  Joseph  E. 
Bachelder,  director  of  experimental  television 

■  and  motivational  research  of  Gallup  &  Robin- 
'  son  Inc.,  Princeton,  N.  J.,  described  his  com- 
pany's "revolutionary"  approach  to  this  prob- 
lem. He  appeared  at  the  Friday  morning  session 
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and  then  took  part  in  a  closed  radio-tv  panel 
Friday  afternoon.  George  H.  Frey,  NBC  vice 
president,  described  new  tv  color  developments 
at  the  panel  (see  color  story,  page  112)  and 
Rodney  Erickson,  Young  &  Rubicam,  told 
"How  to  Keep  Tv  Costs  Down  and  Audience 
Appeal  Up." 

Dr.  Bachelder  told  B»T  his  firm  has  been 
working  two  years  on  the  sales  effectiveness 
study  and  now  is  offering  a  continuing  service 
as  compared  to  occasional  one-shot  radio,  tv 
and  other  media  studies  that  have  been  made 
in  the  past.  The  reports  are  now  on  the  monthly 
basis,  and  are  narrowed  down  to  particular 
products.  Special  questioning  techniques  are 
used  to  find  the  effectiveness  of  television. 

Past  efforts  to  measure  sales  produced  by 
advertising  have  been  inadequate,  he  said.  Now 
Gallup  &  Robinson  is  using  what  he  called 
"the  direct  approach."  This  led  to  the  finding 


vertising  problem  even  though  none  of  them  are 
directly  involved. 

The  subject  was  discussed  at  length  Tuesday 
at  a  meeting  of  the  ANA  board,  he  said.  Gilbert 
Weil,  ANA  council,  explained  that  the  adver- 
tiser's intent  is  "not  to  sell  the  item  advertised," 
the  opposite  of  normal  practice,  with  actual 
statements  in  the  advertising  not  being  dis- 
honest. He  told  how  the  customer  becomes  a 
lure  for  a  salesman  who  cleverly  implies  that 
while  it  might  cost  his  job,  he  must  explain 
that  a  broken  needle  in  a  sewing  machine,  for 
example,  would  leave  the  buyer  with  useless 
junk,  then  the  up-selling  starts. 

Mr.  West  added  that  the  practice  is  break- 
ing down  confidence  in  all  forms  of  advertis- 
ing, tarring  everyone  with  the  bait  brush  and 
causing  legislative  bodies  to  consider  curbs  on 
legitimate  advertising.  Any  undermining  of 
advertising  also  undermines  the  national  econ- 
omy, he  said,  terming  bait  "a  revolting  per- 
version of  advertising."  He  called  for  vigorous 
enforcement  of  statutes  now  on  the  books  and 
urged  media  not  to  be  a  party  to  these  un- 
ethical practices.  Only  comment  from  the  floor 
before  approval  by  a  rising  vote  was  a  ques- 
tion about  the  public  relations  aspects  of  ANA's 
action,  but  the  subject  was  not  pursued. 

Edwin  W.  Ebel.  corporate  marketing  direc- 
tor of  General  Foods  Corp.  and  ANA  board 
vice  chairman,  presided  at  the  Friday  session 


THIS  GROUP  of  radio-tv  sponsors  at  the  ANA  meeting  includes  (I  to  r):  front  row,  James 
J.  Delaney,  Sinclair  Refining  Co.;  William  B.  Smith,  Thomas  J.  Lipton  Inc.;  Virgil  Simpson, 
DuPont;  Walter  E.  Blanchard,  Ford  Div.,  Ford  Motor  Co.;  back  row,  Jack  Graham,  Goebel 
Brewing  Co.;  Joe  Allen,  ANA  radio-fv  director;  Edwin  W.  Ebel,  General  Foods;  George 
W.  Shine,  Avon  Products,  and  Carl  Haecker,  RCA. 


"that  reliable  and  stable  data  could  be  secured 
by.  in  essence,  asking  a  large  sample  of  individ- 
uals what  had  been  purchased  in  a  given  period 
as  a  result  of  seeing  or  hearing  advertising. 

"The  intervening  procedures  require  that  the 
questions  be  properly  phrased  and  that  they  be 
asked  in  a  suitable  context.  The  interest  is  in 
the  fact  that  people  not  only  can  but  will  give 
accurate  and  reliable  testimony  about  their 
purchases.  To  a  useful  extent  they  know  and 
can  report  on  where  they  learned  about  the 
things  they  buy. 

"The  information  resulting  from  this  testi- 
mony, collected  periodically,  can  provide  adver- 
tising with  a  useful  and  objective  basis  for 
evaluating  the  current  proportion  of  their  sales 
resulting  from  specific  media." 

In  submitting  a  bait  resolution  (text  page  30) 
to  the  convention.  President  Paul  West  said,  the 
action  was  unusual  in  ANA  history  and  was  de- 
signed to  show  the  business  world  how  impor- 
tant national  advertisers  consider  the  bait  ad- 


on  the  challenge  that  faces  advertising.  The 
session  included  a  preview  of  the  new  slide 
color  film  prepared  by  ANA  in  conjunction 
with  American  Assn.  of  Advertising  Agencies. 
The  film  is  tided  "If  We  as  a  People."  The 
contents  of  the  film  will  not  be  released  until 
it  is  previewed  again  at  the  AAAA  conven- 
tion to  be  held  next  month  at  Boca  Raton.  Fla. 

The  new  ANA-AAAA  program  to  promote 
understanding  of  the  American  economic  sys- 
tem is  one  of  a  series  of  joint  projects.  With- 
in the  last  three  years  the  two  associations 
have  staged  nationwide  promotion  drives  widely 
credited  with  major  roles  in  halting  a  recession- 
ary trend.  These  films  showed  in  dramatic 
manner  the  firm  foundation  of  the  American 
system  of  private  enterprise  and  the  nation's 
buying  potential.  The  Advertising  Council  par- 
ticipated in  the  circulation  of  the  ANA-AAAA 
message. 

Raising  the  question  "How  Do  You  Know  If 
Advertising  Is  Effective?"  Paul  Gerhold.  vice 
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ANA'S  'BAIT  ADVERTISING'  RESOLUTION: 


THE  ANA  now  in  convention  at  Hot 
Springs,  Va.,  today,  March  17,  registered 
deep  concern  over  the  outcropping  of  a  dis- 
honest selling  practice  called  "bait  advertis- 
ing," which  is  being  resorted  to  by  some 
unscrupulous  retailers  in  certain  communi- 
ties. 

The  ANA  is  devoted  to  safeguarding  the 
values  of  advertising  as  an  essential  instru- 
ment in  the  marketing  process  on  which  a 
healthy  economy  must  depend.  The  ANA 
holds  that  any  dishonesty  or  sharp  practice 
that  undermines  public  confidence  in  ad- 
vertising also  undermines  the  health  of  the 
nation's  economy. 

The  legitimate  use  of  advertising  is  to  in- 
form the  buying  public  in  good  faith  of  the 
merits  of  an  article  or  service  which  is  of- 
fered for  their  purchase.  "Bait  advertising" 
involves  the  insincere  use  of  a  product  as 
a  lure  with  no  honest  intention  actually  to 
sell  it.  It  is  therefore  a  revolting  perversion 
of  advertising  and  the  very  opposite  of  the 


ethical  principles  of  the  overwhelming  ma- 
jority of  advertisers. 

ANA  therefore  pledges  its  support  and 
calls  upon  all  members  of  the  business  com- 
munity to  do  all  they  can  to  stamp  out  this 
dishonest  practice  immediately. 

Specifically,  ANA  recommends: 

That  the  statutes  which  are  already  in  ex- 
istence be  promptly  and  vigorously  em- 
ployed^— and  that  all  advertisers,  business- 
men and  members  of  the  public  generally, 
give  local  enforcing  officers  their  fullest  co- 
operation; and  that  media,  which  are  in  a 
position  by  their  close  contact  to  ascertain 
the  bona  fides  of  their  advertising  accounts, 
act  to  prevent  and  forestall  abuses,  by  as- 
suring themselves  that  media  are  not  being 
made  a  party  to  a  "bait  selling"  operation. 

The  offense  cannot  long  withstand  a  de- 
termined pursuit  of  those  two  major  lines  of 
attack,  and  ANA  wishes  by  this  statement  to 
record  its  readiness,  and  that  of  its  mem- 
bers, to  support  such  a  program  in  every 
manner  possible. 


president  of  Foote,  Cone  &  Belding,  told  how 
the  agency  is  studying  ways  of  measuring  con- 
sumer response  to  product  advertising.  Obvi- 
ously advertising  must  produce  sales,  he  said, 
but  its  impact  is  as  obvious  as  a  time  bomb. 

Collecting  advertising  and  sales  data  in  spe- 
cific markets,  the  agency  found  marked  dif- 
ferences from  year  to  year  in  the  advertising 
dollars  channeled  by  advertisers  into  these 
areas. 

He  gave  this  example:  "Between  two  of  the 
years  that  we  were  studying,  Syracuse,  N.  Y., 
showed  a  minus  5.6%  change  in  its  per  cent 
of  advertising  to  the  total  for  all  these  potential 
test  markets.  In  the  first  year  it  had  received 
29.2%  of  the  total  advertising.  In  the  next 
year  it  received  23.6%.  Thus,  between  the 
two  years  the  market  had  a  relative  loss  in  ad- 
vertising support  equal  to  5.6%  of  the  total 
markets." 

Between  the  same  two  years  its  per  cent  of  the 
total  sales  in  all  the  markets  dropped  less  than 

2%. 

An  advertising  management  committee  was 
formed  by  ANA,  with  two  dozen  leading  ad- 
vertisers joining  in  a  study  of  advertising  de- 
partment functioning.  Russell  H.  Colley,  for- 
merly General  Electric  Co.  management  con- 
sultant, is  in  charge  of  the  project. 

Arthur  E.  Tatham,  board  chairman  of  Tat- 
ham-Laird  Inc.,  described  the  skyrocketing 
growth  of  advertising  budgets  and  the  problems 
faced  by  agencies.  Development  of  tv  has  made 
heavy  demands  on  creative  talent,  he  said, 
citing  multi-show  and  reciprocal  plug  combina- 
tions. He  recalled  an  advertising  presentation 
based  on  the  theme,  "A  Television  Show  Every 
Day,  and  Two  on  Sunday."  Radio,  tv,  changes 
in  printed  media  and  other  steps  in  advertising 
progress  have  created  the  need  for  what  Mr. 
Tatham  called  "a  half-dozen  dialects  for  their 
special  forms."  He  said  the  advertising  business 
in  now  operating  with  antiquated  equipment, 
facing  the  greatest  challenge  in  its  history. 
Charles  Brower,  BBDO  executive  vice  presi- 
dent, citing  a  list  of  remarks  made  three  decades 
ago  and  guaranteed  at  that  time  "to  produce 
premature  grayness,"  mentioned  this  typical 
comment  of  that  era,  "Ever  since  radio  came 
in  people  don't  read  anymore."  Another,  "It's 
time  we  got  some  hard  selling  copy — some- 
thing that  will  move  goods."  Those  comments 
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were  typical  of  needling  tactics  of  the  era,  he 
said,  stating  that  advertisers  weren't  needling 
their  agencies  as  severely  in  the  current  decade. 
"No  advertising  can  be  greater  than  the  ad- 
vertisers," he  said. 

Radio  is  a  good  example  of  the  way  media 
have  adjusted  to  changes  in  living  patterns,  Mr. 
Ryan  said,  pointing  out  the  way  it  "rolled  up 
its  sleeves  and  went  to  work  to  find  a  new  niche 
when  it  was  displaced  as  the  glamour  gal  of 
the  media  world." 

The  result  of  this  sleeve-rolling,  he  said,  is 
that  radio  today  "is  emerging  as  a  new  kind  of 
individual  medium.  Mother  has  a  radio  in  the 
kitchen;  the  cleaning  girl  carries  one  around 
from  room  to  room;  each  of  the  kids  has  one; 
Dad  has  a  radio  in  his  car."  There  isn't  a  single 
media  that  hasn't  grown  phenomenally  in  circu- 
lation, even  against  tv,  he  said,  citing  a  67 
million  radio  set  circulation  in  1947  compared 
to  1 1 1  million  today. 

"In  the  short  space  of  a  few  years,"  he  con- 
tinued, "tv  has  stepped  into  two-thirds  of  our 
homes.  The  capacity  of  our  population  to 
absorb  media  seems  virtually  unlimited."  He 
noted  the  creation  of  such  media  bureaus  as 
Radio  Advertising  Bureau  and  Tv  Bureau  of 
Advertising,  along  with  specialized  research 
that  goes  right  into  the  pantry  and  dealer-dis- 
tributor contacts. 

Referring  to  television's  big  national  shows 
and  the  potentials  of  color,  Mr.  Ryan  said  the 
visual  medium  is  more  than  major  productions. 
He  continued,  "There  are  many  doors  to  tv — 
participation,  spots — which  more  and  more 
'small  space'  advertisers  can  open."  Research 
provides  ways  of  relating  advertising  and  pro- 
motion to  the  movement  of  products,  he  said, 
looking  at  the  information  made  available  rather 
than  inconsistencies  and  variations  in  the 
methods  used. 

"Take  radio  and  television  ratings,"  he  sug- 
gested. "Sure,  any  one  of  us  can  make  or 
break  a  case  for  one  service  over  another.  You 
can  argue  their  respective  merits  till  you're  blue 
in  the  face — but  with  this  you  cannot  argue: 
They  are  giving  us  a  basis  for  measuring  the 
value  we  get  from  dollars  spent  in  radio  and 
television  that  is  infinitely  better  than  relying 
on  opinion. 

"By  all  means  let's  encourage  them  to  strive 
for  improved  techniques — but  let's  not  forget 


to  say  'thank  you'  for  giving  us  yardsticks  with  j 
out  which  we'd  be  lost." 

Mr.  Ryan  called  for  a  new  appraisal  o:  I 
agency   and   client   relations,   bringing   both  If 
closer  together  to  meet  changes  in  the  nation'; 
economic  and  living  patterns. 

Starting  out  with  the  premise  that  mores 
money  is  being  wasted  in  advertising  today  thar  j 
any  time  in  history,  Mr.  Richer  blamed  these 
losses  on  failure  to  merchandise  advertising  j 
ahead  of  time  "to  the  people  for  whom  i  f 
can  do  the  most  good — distributors,  dealers* 
and  retail  outlets  of  the  manufacturer  whose 
product  is  being  advertised." 

Green  Giant  food  firm,  makes  "a  million  i 
dollars  look  like  10  million"  because  of  its* 
intensive  pre-selling,  he  said.  Here  he  explained-! 
the  Exquisite  Form  brassiere  tv  success  story  | 
in  this  manner: 

"There  is  no  reason  why  television  can't  be'f 
merchandised  ahead  of  time  even  though,  per-  i 
haps,  you  may  not  have  all  of  the  specifics  as  I 
to  networks,  stations  and  times.  We  just  got! 
through  merchandising  Stop  the  Music  for* 
Exquisite  Form  brassieres.  We  knew  that  al 
percentage  of  the  stations  we  were  talking* 
about  might  not  ultimately  be  able  to  carry* 
the  show,  but  nevertheless  we  did  pre-sell  Stop  * 
the  Music  between  90  days  and  120  days  ahead 
of  the  time  it  ever  went  on  the  air. 

"The  result?  Well,  Exquisite  Form's  lanuary- 
business  is  30%  ahead  of  a  year  ago." 

Mr.  Richer  said  the  Grey  agency  is  planning 
a  greatly  expanding  Campbell  Kids  promotion  ! 
next  autumn  for  Campbell  soup.  Television- 
magazine  and  other  advertising  campaigns  were 
pre-sold  to   retailers,   distributors   and  other' 
outlets  in  the  recent  promotion. 

David  Kutner,  advertising  and  sales  promo- 
tion director  of  Motorola  Inc.,  described  a* 
merchandising  campaign  for  Motorola  tv  sets! 
conducted  last  fall  in  conjunction  with  B.  F. 
Goodrich  Co.  The  Goodrich  retail  outlets  and 
associated  dealers  were  given  merchandising 
kits  that  included  radio  spots  and  other  local 
advertising  aids.  Goodrich  outlets  pushed  Mo- 
torola sets  and  the  Burns  &  Allen  tv  commer- 
cials included  a  coffee-server  premium  offer  to 
draw  traffic  to  retailers.  Nearly  300.000  coffee 
servers  were  sold  at  a  low  price  and  Motorola 
operated  on  a  low  budget  that  included  an 
eight-page  advertising  picture  insert  in  Coronet. 

NBC  provided  entertainment  for  the  annual 
dinner.  Talent  included  the  Shep  Fields  or- 
chestra, Denise  Darcel  and  Billy  DeWolfe. 

Slenderella  Head  Lauds  Radio 
For  Role  in  Salon  Expansion 

RADIO  was  credited  last  week  by  Larry  Mack, 
president  of  Slenderella  International,  with 
playing  a  major  role  in  the  "rapid  growth"  of 
the  chain  of  reducing  salons.  The  company 
has  58  salons  in  15  cities  after  starting  in  1950 
with  four  in  New  York. 
At  a  luncheon  for  New  York  area  radio  per- 
sonalities sponsored  by  Slenderella,  Mr.  Mack 
said,  "We  have  learned  many  things  about 
the  proper  use  of  this  medium.  First,  we  en-  j 
list  personalities  who  have  large  followings  ir 
the  early  morning  hours;  second,  we  concen- 1 
trate  on  Monday,  Tuesday  and  Wednesday 
programs,  which  we  find  more  productive  than 
later  days  in  the  week,  as  most  women  plan 
new  projects  early  in  the  week;  third,  we  use 
male  personalities  for  the  most  part." 

Mr.  Mack  described  radio  as  "the  perfect 
medium  for  anyone  who  has  a  new  product  to 
introduce,"  adding  that  it  "reaches  a  maximum 
audience  at  a  minimum  of  cost,"  and  is  flexible 
to  the  point  that  copy  can  be  changed  "in  an 
hour's  notice." 

Broadcasting    •  Telecasting 
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ARB,  HOOPER  DIVIDE  RADIO-TV  RATINGS 
PACT  INVOLVING  STOCK  TAKES  EFFECT 

Both  firms  will  maintain  separate  identities  with  American  Research 
Bureau  covering  tv  and  Hooper  confining  itself  to  radio  studies. 
Each  company  will  hold  stock  in  the  other  and  each  will  have  a 
member  of  the  other  organization  on  its  board  of  directors. 

research  organizations 


CS  X  jl 


TWO  BROADCAST 
oined  hands  last  week. 

American  Research  Bureau  and  C.  E.  Hooper 
nave  a  "working  agreement"  wherein  both  will 
maintain  separate  identities  but  ARB  will  con- 
if  fcentrate  on  television  while  Hooper  will  con- 
^effine  itself  to  radio. 

The  agreement  was  announced  in  New  York 
Wednesday  at  a  news  conference  held  by  ARB's 
■  i  bt  i  President  James  W.  Seiler  and  Hooper's  Presi- 
dent James  L.  Knipe. 

It  was  explained  that  the  agreement  would  be 
ADti  effect  April  1.  ARB,  which  has  published  its 
'  for  [liregular  television  reports,  will  continue  to  do 
sso  but  C.  E.  Hooper  Inc.  will  not  compete  in 
jihat  field.  The  Hooper  organization  will  con- 
camjpnue  to  publish  "Radio  Hooperatings"  but  will 
prop  all  tv  reports. 

Although  no  financial  terms  were  disclosed, 
it  was  specified  that  the  firms  will  exchange 
mar^itock,  each  organization  becoming  a  shareholder 
In  the  other,  with  Mr.  Knipe  representing  the 
Hooper  concern  on  the  ARB  board  and  Mr. 
iolSeiler    similarly    representing    ARB    on  the 
m  /Hooper  board. 

While  the  organizations  will  publish  sepa- 
ate  reports  on  separate  media — and  continue 


use  of  their  previous  methods  of  measurement 
(ARB,  diary;  Hooper,  telephone  coincidental)  — 
the  two  firms  will  assist  each  other  in  providing 
consultants  and  associates  in  research,  produc- 
tion and  sales  problems. 

The  "partnership"  will  be  felt  particularly 
among  the  sales  forces  of  each  firm.  Clients  will 
be  urged  to  use  Hooper  for  radio  and  ARB  for 
tv,  it  was  explained. 

ARB's  "Tv-National"  and  monthly  city  stud- 
ies will  continue  as  will  Hooper's  current  reports 
on  radio  cities,  which  total  about  90,  of  which 
55  are  on  a  regular  basis.  ARB  offers  70  cities 
in  its  basic  tv  research  package  and  another 
10  on  a  station-financed  basis. 

Mr.  Seiler  said  the  Hooper  firm  will  act  as 
consultants  to  ARB  in  tv  but  concentrate  its 
active  research  and  selling  to  radio  where,  he 
said,  they  "have  always  been  the  leading  fac- 
tor." Mr.  Seiler  also  said  that  when  ARB  first 
started,  the  diary  method  "was  under  good  bit 
of  attack.  Today,  practically  everyone  in  televi- 
sion research  has  come  to  some  sort  of  diary 
approach." 

Mr.  Knipe  said  that  for  several  months  his 
organization  had  been  "giving  serious  thought 
to  our  future  course  in  research."  He  said 
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LATEST  RATINGS 


Top  20  Regularly  Scheduled  Once  a  Week 
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1.  Jackie  Gleason  (CBS) 

2.  Dragnet  (NBC) 

3.  Toast  of  the  Town  (CBS) 

4.  I  Love  Lucy  (CBS) 
]  5.  Groucho  Marx  (NBC) 
,  5.  Bob  Hope  (NBC) 
j  7.  Godfrey's  Talent  Scouts  (CBS) 
,  8.  Jack  Benny  (CBS) 
1  9.  George  Gobel  (NBC) 
110.  Disneyland  (ABC) 

11.  Ford  Theatre  (NBC) 

:12.  Our  Miss  Brooks  (CBS) 

13.  Two  for  the  Money  (CBS) 

14.  December  Bride  (CBS) 
|T5.  What's  My  Line?  (CBS) 
T16.  Fireside  Theatre  (NBC) 

117.  Burns  and  Allen  (CBS) 

18.  Justice  (NBC) 

19.  Godfrey  and  His  Friends  (CBS) 
;20.  I've  Got  a  Secret  (CBS) 

(21.  Studio  One  (CBS) 

(  Top  10  Regularly  Scheduled  Multi-Weekly 


1.  Howdy  Doody  (NBC) 

2.  Perry  Como  (CBS) 

3.  News  Caravan  (NBC) 

4.  Dinah  Shore  (NBC) 

5.  Eddie  Fisher  (NBC) 

6.  Pinky  Lee  (NBC) 

7.  CBS  News  (CBS) 

8.  Arthur  Godfrey  (CBS) 

9.  Search  for  Tomorrow  (CBS) 
10.  Guiding  Light  (CBS) 


6. 

Lux  Radio  Theatre  (NBC) 

2,476 

7. 

People  Are  Funny  (Toni)  (NBC) 

2,385 

8. 

My  Little  Margie  (CBS) 

2,339 

9. 

Our  Miss  Brooks  (Toni)  (CBS) 

2,293 

10. 

Our  Miss  Brooks  (Amer.  Home  (CBS) 

2,293 

Shows  (Tv) 
Ratina 

Evening,  Multi-Weekly  (Average  for  all  Programs) 

(1,009) 

Feb. 

1. 

News  of  the  World  (NBC) 

1,926 

Jan. 

2. 

Edward  R.  Murrow  (M-W-F)  (CBS) 

1,926 

41.9 

39.8 
36.0 

3. 

One  Man's  Family  (NBC) 

1,880 

40.4 
39.5 

Weekday  (Average  for  all  Programs) 

(1,743) 

38.9 

40.2 

1. 

This  Is  Nora  Drake  (Toni)  (CBS) 

2,843 

38.6 

38.0 

2. 

Our  Gal,  Sunday  (Amer.  Home)  (CBS) 

2,797 

31.5 

3. 

Helen  Trent  (Participating)  (CBS) 

2,797 

30.0 

30.9 

4. 

Helen  Trent  (Amer.  Home)  (CBS) 

2,752 

30.0 

29.4 

5. 

Ma  Perkins  (CBS) 

2,752 

29.6 

27.4 

6. 

Arthur  Godfrey  (Staley)  (CBS) 

2,752 

29.5 

28.1 

7. 

Arthur  Godfrey  (Campana)  (CBS) 

2,752 

29.2 

27.4 

8. 

Young  Dr.  Malone  (CBS) 

2,706 

29.0 

29.2 

9. 

Our  Gal,  Sunday  (Participating)  (CBS) 

2,660 

28.5 

27.5 

10. 

Perry  Mason  (CBS) 

2,660 

28.2 
27.8 

27.5 

Day, 

Sunday  (Average  for  all  Programs) 

(550) 

27.7 

1. 

Adventures  of  Rin  Tin  Tin  (MBS) 

1,422 

27.4 

27.4 

2. 

Nutrilite  Show  (NBC) 

963 

27.0 

3. 

Greatest  Story  Ever  Told  (ABC) 

963 

26.8 
26.6 
26.6 

27.6 

Day, 

Saturday  (Average  for  oil  Programs) 

(1,009) 

27.3 

1. 

Gunsmoke  (CBS) 

2,064 

2. 

Robert  Q.  Lewis  (H.  Curtis)  (CBS) 

1,743 

Shows 

(Tv) 

3. 

Galen  Drake   (10:05)  (CBS) 

1,605 

Rating 
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Feb. 

Jan. 

16.5 

16.4 

15.5 

15.2 

15.0 

14.3 
13.8 

14.8 
13.9 
13.7 
13.5 

14.1 
13.5 
13.2 

B 

13.3 

12.5 

Top  10  Spot  Tv  Shows* 

13.3 
12.3 

13.0 

February  1-7 

Two  Weeks  Ending  Feb.  12  (Radio) 

Homes 

I  Rank  Program  (000) 

Evening,  Once-a-Week  (Average  for  all  Programs)  (1,284) 

1.  Jack  Benny  Show  (CBS)  3,256 

2.  Amos  'n'  Andy  (CBS)  3,118 

3.  Dragnet  (NBC)  2,568 

4.  You  Bet  Your  Life  (NBC)  2,476 

5.  People  Are  Funny  (Mars)  (CBS)  2,476 


Broadcasting 


CBS) 

Telecasting 


Name  of  Program 

1.  I   Led  Three  Lives  (Ziv) 

2.  Liberace  (Guild) 

3.  Badge  714  (NBC  Film  Div.) 

4.  Ellery  Queen  (TPA) 

5.  Favorite  Story  (Ziv) 

6.  Eddie  Cantor  (Ziv) 

7.  Death  Valley  Days 

8.  Annie  Oakley 

(CBS-TV  Film  Sales) 

9.  Wild   Bill   Hickok  (Broidy) 
10.    The  Star  &  the  Story  (Official) 
*  Programs  appearing   in  a   minimum  of  20  markets. 
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% 

No.  Tv 

of  Tv 

No.  of 

Homes 

Homes 

Cities 

(000's) 

23.1 

135 

6,277 

19.8 

160 

5,791 

19.5 

153 

5,367 

17.6 

40 

2,963 

17.2 

78 

2,595 

16.5 

69 

3,039 

16.4 

34 

1,227 

15.7 

57 

2,934 

15.3 

110 

4,164 

15.0 

49 

2,043 

MR.  SEILER 


MR.  KNIPE 


"for  some  time  we  have  felt  that  our  wide  ac- 
ceptance and  long  experience  in  radio  made  it 
wisest  to  specialize  in  that  area.  Once  we  made 
the  final  decision  to  do  this,  the  association 
with  ARB  became  logical." 

Mr.  Knipe,  who  was  executive  vice  president 
and  general  manager  for  the  Hooper  firm  more 
than  a  year,  was  elected  president  and  board 
chairman  last  January.  C.  E.  Hooper,  who 
founded  the  firm,  died  in  December  as  the  re- 
sult of  a  boating  accident.  Control  of  the  com- 
pany reportedly  remains  with  the  Hooper  fam- 
ily- 

Apparently  the  Hooper  decision  to  work  with 
ARB  is  a  departure  from  its  original  think- 
ing. Since  last  January,  Mr.  Knipe  has  main- 
tained that  his  organization  would  enter  the 
national  rating  scene  this  spring.  Last  Wednes- 
day, however,  Mr.  Knipe  said  his  company 
"seriously  doubts  the  wisdom  of  a  national  radio 
report." 

He  said  that  his  firm's  researchers  had  talked 
of  "entering  tv  nationally"  but  that  it  was  out 
now  in  view  of  the  agreement. 

Although  never  referred  to  as  such,  C.  E. 
Hooper  Inc.  actually  went  through  a  period 
of  plans  review  following  Mr.  Hooper's  death. 
First  decision  was  to  shelve  "Hoopereports  on 
Tv  Commercials"  which  would  have  made  its 
debut  in  January  [Closed  Circuit,  Feb.  7]. 
Asked  about  such  a  possible  service,  Mr.  Seiler 
said  there  were  no  plans  but  that  ARB  would 
"try  to  fill  the  needs  of  the  industry." 

Mr.  Seiler,  who  hailed  the  agreement  as  a 
step  toward  relieving  the  industry's  research 
field  of  "useless  dissension  while  improving 
radio  and  tv  service,"  agreed  with  Mr.  Knipe 
that  the  "competitive"  factor  between  the  two 
firms  had  hastened  the  working  arrangement. 

Both  men  said  that  there  was  a  high  co- 
relation  between  the  services  in  measuring  tv 
audience.  Mr.  Seiler  commented  both  com- 
panies had  been  "accomplishing  the  same 
thing  in  two  different  ways."  ARB  salesmen, 
he  said,  often  were  asked  by  clients  if  ARB 
had  a  radio  report.  "We  would  have  to  ad- 
mit that  Hooper  was  good  on  radio."  he  smiled, 
but  because  Hooper  also  had  a  tv  report  "it 
was  a  cause  of  embarrassment  to  us." 

Mr.  Knipe  said  that  the  pricing  also  was  a 
factor,  since  ARB  was  lower  in  cost — "ARB  is 
the  finest  business  research  organization  in  effi- 
ciency," he  commented. 

In  selling  the  services,  pricing  will  be  sepa- 
rate. The  services  must  be  purchased  separately, 
not  as  a  package,  it  was  explained. 

Mr.  Knipe  offered  the  opinion  that  radio 
interest  among  agencies  and  advertisers  will 
"continue  to  grow."  He  said  there  is  a  short- 
age in  radio  buying  skills  at  agencies  and 
that  present  buyers  of  radio  time  "need  all 
the  help  they  can  get."  "I'm  extremely  bull- 
ish on  the  outlook  of  radio  from  this  point  on." 
Mr.  Knipe  said. 

C.  E.  Hooper  Inc..  founded  in  1938.  has 
not  changed  its  standard  coincidental  telephone 
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technique  that  it  employed  through  the  years 
in  radio.  In  tv,  however,  the  Hooper  firm  was 
using  a  combined  diary-coincidental  telephone 
method. 

In  1950,  the  late  C.  E.  Hooper  sold  his  na- 
tional radio  and  tv  rights  to  A.  C.  Nielsen  Co. 
Under  this  contract,  the  company  was  com- 
mitted not  to  re-enter  the  national  field  un- 
til March  1,  1955. 

ARB  started  up  in  1949  with  three  city  re- 
ports. During  its  early  period,  a  try  at  radio 
reports  was  initiated  for  Washington,  D.  C, 
and  Baltimore  but  after  about  a  year,  it  was 
abandoned.  ARB  now  reports  regularly  on 
more  than  70  cities  in  addition  to  the  monthly 
tv-nationals.  The  firm  also  issues  quarterly 
reports  on  set  replacement  and  sales  and  pre- 
pares special  audience  reports  on  request.  Two 
years  ago  (April  1953),  ARB  purchased  Uhf- 
Vhf  Reception  Reports.  It  is  now  preparing 
a  study  of  140  "Abilene-to-Zanesville"  markets 
on  which  there  is  no  current  tv  audience  in- 
formation, Mr.  Seiler  said  [B«T,  March  7]. 

At  the  same  time,  C.  E.  Hooper  Inc.  an- 
nounced a  schedule  of  Radio  Hooperating  re- 
ports for  the  remainder  of  the  1954-55  broad- 
cast season  and  for  the  1955-56  season. 

The  Hooper  firm  said  the  schedule  consists 
of  separate  reports  on  50  cities,  on  10  cities 
and  for  15  "unspecified"  cities  dependent  on 
"station  negotiation"  for  a  total  of  75  cities. 
Also  likely,  according  to  Hooper,  is  another 
30  unspecified  cities,  again  dependent  on  sta- 
tion negotiation.  Publication  dates  of  the  re- 
ports have  not  been  announced. 

The  15  "unspecified"  cities  probably  will  be 
selected,  the  firm  said  from  these  20:  Bakers- 
field,  Calif.;  Bangor,  Me.;  Bridgeport,  Conn.; 
Cedar  Rapids,  Iowa;  Danville,  111.;  Des  Moines, 
Iowa;  Duluth-Superior,  Minn.;  Fargo,  N.  D.; 
Fresno,  Calif.;  Green  Bay,  Wis.;  Hartford-New 
Britain,  Conn.;  Huntington,  L.  I.;  Johnstown, 
Pa.;  Lansing,  Mich.;  Las  Vegas,  Nev.;  Lexing- 
ton, Ky.;  Madison,  Wis.;  South  Bend,  Ind.,  and 
Springfield,  111. 

SRA  JOINS  BATTLE 
OVER  NSI  REPORT 

Association's  research  commit- 
tee denies  validity  of  index 
because  of  a  'paucity  of  sam- 
ple' and  other  factors  leading 
to  an  'inherent  bias  against 
radio  and  for  television.' 

THE  CONTROVERSY  over  A.  C.  Nielsen 
Co.'s  first  two  Nielsen  Station  Index  (NSI)  radio 
reports,  which  brought  charges  that  they  under- 
evaluated  the  size  of  radio  audiences  substan- 
tially [B*T,  March  14],  was  entered  into  last 
week  by  Station  Representatives  Assn.'s  re- 
search committee. 

Reporting  after  a  meeting  Thursday  that  it 
would  "lend  a  hand"  in  the  discussion,  the 
committee  said  "preliminary  examination"  of 
the  NSI  reports  thus  far  issued  "shows  evidence 
of  instability  of  the  measurement  due  primarily 
to  inadequate  sample  size." 

"The  committee  feels  that  the  NSI  system  of 
measurement  has  the  inherent  limitation  of 
other  measurement  systems  marked  by  a  paucity 
of  sample,  and  that  any  system  that  uses  the 
same  sample  size  for  radio  and  for  television 
seriously  short-changes  radio,"  the  SRA  account 
said. 

The  committee  said  an  analysis  of  charts 
based  on  the  studies  indicates  there  may  be 
"an  inherent  bias  against  radio  and  for  tele- 
vision." The  analysis  showed  that  "in  at  least 


SERGEANT'S  Dog  Care  Products,  signing 
for  20  participations  on  Today,  Home  and 
Tonight,  becomes  the  first  advertiser  under 
NBC-TV's  "Summer  Incentive  Plan— 1955," 
offering  savings  up  to  34.6%.  (story  page 
110).  The  contract,  extending  from  May 
31  through  Sept.  1,  is  approved  by  (I  to  r) 
Thomas  McDermott,  vice  president  of 
N.  W.  Ayer  &  Son,  agency  for  Sergeant's; 
Mort  Werner,  NBC  director  of  participat- 
ing programs,  and  Roy  Porteous,  NBC 
participating  program  sales  manager. 

one  city"  Nielsen  figures  on  tv  sets  in  use  "often 
reach  twice  the  figure  shown  by  any  other  syndi- 
cated tv  audience  measurement  system,"  while 
"radio  sets  in  use  (shown  by  NSI)  in  many 
instances  are  less  than  half  that  shown  by 
widely-accepted  systems  of  radio  audience 
measurements." 

Committee  is  headed  by  Ward  Dorrell,  re- 
search director  of  John  Blair  &  Co.  and  Blair- 
Tv  Inc. 

The  reports  were  those  for  Los  Angeles  and 
Philadelphia.  The  SRA  committee  said  they 
indicate  that  "to  express  adequately  the  broad- 
cast audience  in  millions  of  homes  that  own 
three  million  radio  sets  will  require  much  more 
than  220  diary  homes  and  31  Audimeters  in  the 
Philadelphia  area  and  a  similarly  small  number 
in  the  Los  Angeles  area." 

The  committee  quoted  from  an  address  in 
which  Arthur  C.  Nielsen,  head  of  the  Nielsen 
firm,  discussed  "Limitations  of  Diary  Method." 
The  committee  also  said  it  "is  conscious  of  the 
fact  that  Mr.  Nielsen  asserts  some  of  these 
limitations  .  .  .  are  presumably  modified  by 
the  use  of  a  'quality  control,'  in  the  form  of  a 
small  number  of  Audimeters  in  both  markets." 

How  except  by  "small  sample  size,"  the  com- 
mittee asked,  can  one  explain  "that  in  one 
market  at  7:30  in  the  morning  the  report  shows 
one  station  with  3.1  listeners  per  home,  and  no 
other  of  the  five  reported  stations  with  more 
than  1.7  listeners  per  home?  This  is  just  one 
of  numerous  anomalies  which  exist,  such  as 
audience  too  small  to  report  during  the  best 
listening  hours  of  the  day,  and  extreme  devia- 
tions in  audience  composition.  For  example — 
36%  of  the  audience  listening  to  stock  market 
reports  were  children." 

The  committee  also  challenged  the  NSI  re- 
ports' omission  of  automobile  and  other  out- 
of-home  listening. 

Murry  Harris,  public  relations  director,  A.  C. 
Nielsen  Co.,  said  Friday:  "Any  such  acid  criti- 
cism of  NSI,  on  the  basis  of  its  alleged  bias  in 
favor  of  tv,  displays  a  rather  reckless  disregard 
of  the  true  facts.  This  statement  was  issued 
without  any  attempt  to  get  the  true  facts  from 
Nielsen. 

"Fact  #  1 :  NSI's  near  automatic  measure- 
ment of  set  usage  is  a  far  more  reliable  record 
than  the  well-known  psychological  shortcom- 


ings of  interviews  based  on  memory  and  per- 
centages based  solely  on  the  number  of  people 
available  for  interview  at  a  given  moment.  To 
say  that  NSI  data  is  wrong  per  se  in  being  lower 
than  data  of  a  widely  used  system  based  on  re- 
call is  begging  the  question,  as  any  unbiased 
research  man  will  agree. 

"Fact  #2:  Hints  of  a  plot  by  our  company 
to  sell  radio  down  the  river  by  short-changing 
it  are  rather  irresponsible  in  view  of  the  pioneer- 
ing NSI  has  done  in  giving  radio  types  of  audi- 
ence data  it's  never  had.  This  attack  overlooks 
the  large  number  of  satisfied  NSI  subscribers 
who,  for  the  first  time,  are  using  such  sales 
tools  as  data  on  total  listening,  on  four-week 
cumulative  audiences,  on  audience  loyalty  (fre- 
quency of  listening),  and  detailed  audience  com- 
position. 

"Fact  #3:  Also  for  the  first  time,  regular  re- 
ports on  the  scope  of  automobile  radio  listening 
are  now  being  published  nationally  and  locally 
by  Nielsen.  There's  another  strong  selling  tool 
for  the  broadcaster. 

"Fact  #4:  It  can  easily  be  shown  that  our 
meticulously-chosen  probability  sample,  over 
the  regular  measured  eight  weeks  used  for  each 
report,  represents  the  truth.  It  can  no  more  be 
biased  in  favor  of  tv  ownership  and  usage  than 
it  can,  say,  for  Cadillac  ownership  and  usage. 

"Fact  #5:  As  alert  people  in  the  industry 
have  long  realized,  Los  Angeles  and  Philadel- 
phia are  two  of  the  most  heavily  saturated  tv 
markets,  with  substantial  daytime  schedules. 
Radio  logically  has  had  strong  competition. 

"NSI  was  originally  designed  for  maximum 
service  to  buyers  and  sellers  of  time.  To  base 
criticism  on  the  search  for  "big  numbers"  is 
completely  unfair,  unrealistic  and  impertinent 
to  the  problem  of  advancing  the  welfare  of 
both  broadcast  media." 

Nielsen  Releases  First 
Auto  Listening  Report 

PUBLICATION  of  the  first  regular  "auto- 
plus"  reports  on  nationwide  car  radio  listening 
was  announced  last  week  by  A.  C.  Nielsen  Co., 
New  York.  The  report  covers  the  two-week 
period  which  ended  Feb.  12. 

According  to  the  survey,  the  top  "plus"  to 
in-home  set  usage  came  on  Saturday  afternoons 
at  2-2:25  p.m.,  when  28%  as  much  radio  listen- 
ing was  being  done  in  cars  as  in  the  home.  The 
percentage  figure  represented  a  total  of  2.109,- 
000  car  radios  in  use.  The  quarter-hour  period 
which  placed  second-highest  in  the  survey  on 
car  listening  volume  was  Sunday,  3-3:15  p.m., 
with  2,018,000  automobile  radios  in  use. 

The  reports  stressed  that  while  these  were 
the  peak  time  periods  for  auto  radio  use,  figures 
for  many  other  periods  during  the  week,  includ- 
ing those  for  weekday  mornings  and  evenings, 
were  substantial. 

Data  for  the  reports  comes  from  Audilogs 
where  figures  are  recorded  by  a  representative 
national  sample  of  drivers  of  radio-equipped 
cars.  Data  is  verified  by  the  car  Recordimeter, 
the  electro-mechanical  device  developed  by 
Nielsen  for  measuring  the  use  of  car  radios. 

Arthur  C.  Nielsen,  president  of  the  company, 
in  commenting  on  the  report,  noted  that  "The 
long-missing  element  of  car  radio  listening  is 
now  available  nationally  for  the  first  time,  to, 
emphasize  the  special  merits  of  the  radio  me- 
dium, its  mobility  and  its  ability  to  serve  listen- 
ers in  all  locations." 

Mr.  Nielsen  said  that  CBS  Radio  was  the 
first  to  subscribe  to  the  "auto-plus"  reports 
which,  twice  a  month  throughout  the  year,  wil 
give  information  on  automobile  radio  use. 
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For  Example: 

THE  CBS-TV  MORNING  SHOW 
A  weekly  strip  of  five  20-second 
announcements  at  8:55  A.M.,  fig- 
ured at  the  260  times  rate,  will 
reach  approximately  165,500 
viewers  at  a  total  weekly  cost  of 
$123.75. 

Based  on  ARB — Feb  1055 

On  Maximum  Power  -  Televising  Color 


CHANNEL    2        SUN  PAPERS  TELE 


Telephone  MUlberry  5-5670         *  TELEVISION 

Represented    by  THE    KATZ   AGENCY,   Inc.    New  York,  Detroit, 


ONE 

PENNY 

DELIVERS 

THIRTEEN 

VIEWERS 

W MAR  TV 


ISION       BALTIMORE.  MARYLAND 


FILIATE  OF  THE  COLUMBIA   BROADCASTING  SYSTEM 

nsas  City,   San   Francisco,   Chicago,   Atlanta,   Dallas,    Los  Angeles 
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FREE 


A  new  edition  of  this 

booklet  —  odd  and 

interesting  things 

that  are  always  coming  up 

in  the  railroad 

business  —  some  of  them 

serious  —  others  on  the 

lighter  side. 


ASSOCIATION  OF  AMERICAN  RAILROADS 

928  TRANSPORTATION  BUILDING       •       WASHINGTON  6,  D.  C. 

Please  send  me  a  free  copy  of  the  Rail  Oddities  Booklet. 

NAME  

ADDRESS  

CITY  STATE  „ 
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>IEW  YORK  GOV.  HARRIMAN  HOLDS  MEET 
fO  STAMP  OUT  FRAUDULENT  ADVERTISING 

Malignant  practices  discussed  included  'bait-and-switch  advertis- 
ing. Broadcasters  who  attended  cite  the  value  of  the  industry's 
standards  and  practices  code  and  declare  that  there  is  no  cause  to 
single  out  the  industry.  Dispute  over  approach  arises  between 
governor  and  state  attorney  general. 


HE  BATTLE  in  New  York  against  alleged 
fraudulent"  advertising  oo  the  airwaves  moved 
n:o  high  gear  last  week. 

At  Gov.  Averell  Harriman"s  offices  in  Al- 
ia ny.  a  state-wide  conference  was  held  Tuesday 

j  alarmed  state  officials,  trade  and  consumer 
Toups.  From  it  came  sentiment  for  new  state 
airbs  against  undesirable  advertising  practices 

>.ich  include  the  notorious  "bait-and-switch" 
pproach. 

In  Brooklyn,  a  Kings  County  "rackets"  grand 
jry  that  has  been  probing  into  the  problem  in 
he  New  York  City  area  made  its  first  move 
tgainst  alleged  tv  "bait-and-switch"  advertis- 
ng.  A  sewing  machine  company  and  three  of  its 
•facers  were  arraigned  Monday  on  charges  of 
Taudulent  advertising  on  a  tv  station. 

Highlights  of  the  week: 

•  Overshadowing  the  Albany  conference  was 
be  sudden  eruption  of  a  political  exchange 
between  the  Democratic  administration  and 
fce  Republican  state's  attorney  general  over 
.  hich  office  would  assume  added  powers  against 
Taudulent  advertising. 

•  W "hile  a  number  of  schemes  were  detailed 
luring  the  conference,  attention  was  focused 
on  three  fields — home  freezer  food  plans,  tv 
epair  services  and  "bait-and-switch"  advertis- 
ng.  mainly  on  radio  and  tv. 

•  Recommended  curbs  narrowed  to  (1)  li- 
:ensing  of  radio-tv  repairmen  (to  combat  com- 
plaints of  "gyps"'  in  the  receiver  repair  service 
leld),  and  (2)  establishment  of  a  state  trade 
rommission  patterned  after  the  Federal  Trade 
rommission,  or  as  an  alternative  to  This.  (3) 
he  use  of  injunctive  power  by  State  Attorney 
3eneral  Jacob  K.  Javits,  and  (4)  possibly  re- 
:erring  the  situation  to  a  legislative  commission 
'or  study. 

•  Broadcaster  representatives  at  the  con- 
ference asserted  that  voluntary  action  in  the 
rdustry  could  police  the  situation  and  em- 
phasized the  adequacy  of  laws  already  on  the 
aooks. 

Javits  Asks  'Cease-Desist'  Order 

The  spat  between  Gov.  Harriman  and  Mr. 
favits  arose  over  the  larter"s  impassioned  plea 
for  support  of  a  bill  before  the  state  legisla- 
ture that  would  enable  his  office  to  take  direct 
actions  of  "cease  and  desist"  against  firms  al- 
leged to  be  engaged  in  advertising  frauds. 

This  proposal  was  attacked  by  Gov.  Harri- 
man and  his  counsel,  Daniel  A.  Gutman.  Gov. 
Harriman  said:  "I  don't  believe  it's  the  wise 
thing  to  set  a  monopoly  in  one  man." 

The  governor  also  said  he  did  not  think  self- 
regulation  by  business  would  solve  the  problem, 
although  "an  awful  lot"  can  be  done  '"if  they 
set  about  to  do  if 

Mr.  Gutman  indicated  that  a  trade  commis- 
sion or  authority  would  be  effective  in  controll- 
ing frauds  "without  msbing  to  court  and  with- 
out encumbrances  of  injunctions." 

Mr.  Javits  Wednesday  lashed  at  Gov.  Harri- 
man. asserting  that  the  state  chief  executive  ap- 
parently was  attempting  to  discredit  his  plan. 
He  said  differences  between  his  proposal  and 
that  of  the  governor's  were  "entirely  policy 
differences  and  should  be  kept  that  way." 

He  labeled  the  reference  by  Gov.  Harriman 
to  a  one  man  "monopoly"  as  an  attempt  to  dis- 


credit ""with  slogans  an  honorable  effort  to  find 
a  prompt  solution  to  a  serious  evil." 

The  Albany  conference  was  held  in  the 
governor's  hearing  room.  Its  capacity  of  more 
than  150  people  was  filled.  Dr.  Persia  Campbell, 
the  governor's  consumer  counsel,  presided. 

The  broadcast  media  were  represented  by 
Gordon  Grav.  WOR-AM-FM-TV  New  York: 
Michael  R.  Hanna.  WHCU-AM-FM-TV  Ithaca, 
and  E.  R.  Vadeboncoeur.  WSYR-AM-FM-TV 
Syracuse.  Glen  McDaniel.  Radio-Electronics- 
Tv  Mfrs.  Assn.  president,  also  spoke.  Ralph 
Hardy.  NARTB  government  relations  vice 
president,  was  present  as  an  observer. 

Mr.  Hardy  was  asked  about  the  industry's 
standards  and  practices  code.  He  explained  its 
applicability  to  advertising  and  how  a  com- 
plaint of  a  code  violation  is  handled  by  the 
code  committee. 

Mr.  Vadeboncoeur.  director  of  NARTB's 
second  district,  said  the  type  of  advertising  un- 
der attack  at  the  conference  was  at  a  minimum 
in  upstate  New  York,  citing  some  isolated  cases 
and  indicating  that  most  of  the  complaints  had 
centered  in  the  New  York  City  area.  He  said 
that  his  report  was  based  on  data  from  better 
business  bureaus,  chambers  of  commerce  and 
stations  in  the  upstate  area. 

Mr.  Gray,  speaking  for  his  stations,  described 
how  WOR  and  WOR-TY  screen  advertising 
before  it  is  on  the  air.  He  said  the  broadcast 
industry  polices  itself  "pretty-  strictly  and  is 
quite  well  aware  of  its  obligations." 

Mr.  Hanna.  president  of  the  New  York  State 
Broadcasters  Assn.,  quoted  from  the  Radio 
Standards  &  Practices  Code,  explaining  the 
criteria  by  which  a  broadcaster  rules  whether 
advertising  should  be  aired. 

He  said  present  laws  on  fraud  are  applicable 


SIGNING  for  broadcast  of  all  St.  Louis 
Cardinal  exhibition  and  regular  season 
baseball  games  over  KMOX  there,  are  (I) 
to  r):  seated,  Ray  Krings,  advertising  man- 
ager of  Anheuser-Busch,  which  will  co- 
sponsor  the  games  with  Marine  Petroleum 
Co.  (Cresyl  110  and  General  Finance 
Corp.;  John  Wilson,  executive  vice  presi- 
dent of  the  Cardinals;  standing,  James 
Orthwein,  vice  president  of  D'Arcy  Adv.: 
Walter  Reisinger,  assistant  advertising 
manager  of  Anheuser-Busch,  and  Bob 
Hyland,  assistant  manager  of  KMOX. 


Times'  Turns  to  Radio 

THE  New  York  Times  bought  a  hurry- 
up  spot  announcement  radio  schedule  in 
New  York.  Philadelphia.  Boston  and 
Washington  last  Wednesday  night  and 
Thursday  morning  to  promote  its  publi- 
cation of  the  text  of  the  Yalta  confer- 
ence record,  which  took  up  almost  32 
pages  in  the  Thursday  issue  of  the  news- 
paper. Arnold  Cohan.  New  York,  placed 
the  radio  campaign  on  two  stations  each 
in  New  York.  Philadelphia  and  Boston. 
The  Henry  Kaufman  Agency.  Washing- 
ton, placed  the  spots  on  five  Washington 
stations. 

In  Washington,  the  Times  normally 
sells  10.000  copies:  on  Thursday  it  sold 
more  than  17.000  copies.  In  the  Penta- 
gon, Defense  Dept.  headquarters,  the 
normal  sale  is  400:  by  late  Thursday 
afternoon  more  than  750  copies  had  been 
sold.  About  S 1 .000  was  spent  on  buying 
40  spots  over  the  five  Washington  sta- 
tions. 


and  adequate  to  take  care  of  the  problem  and 
that  no  further  legislation  was  needed.  Adver- 
tising copy  from  both  broadcasters  and  publica- 
tions is  submitted  to  FTC.  he  said.  He  offered 
percentages  of  advertising  copy  set  aside  by 
FTC  as  possibly  false  or  misleading,  comment- 
ing these  showed  radio  to  be  less  in  percentage 
than  magazines  and  newspapers.  Thus,  he  said, 
the  self-policing  of  radio  broadcasters  stands  up 
"reasonably  well,  particularly  when  compared 
to  other  media." 

Mr.  Hanna  said  there  was  no  justification  for 
singling  out  the  broadcaster  with  charges  of 
"dereliction  of  responsibility."  The  broadcast- 
er, he  said,  has  demonstrated  an  objective  to 
perform  not  in  mere  accordance  with  the  law 
but  rather  on  a  plane  well  above  the  law's 
minimum  requirements. 

Stresses  Self-Regulation 

Noting  that  the  consideration  of  the  public 
interest  is  foremost  in  the  mind  of  the  broad- 
caster. Mr.  Hanna  stressed  self-regulation 
"'voluntarily  imposed  and  voluntarily  observed." 

Mr.  Hanna.  as  did  other  media  representa- 
tives, bitterly  attacked  "bait-switch"  advertising, 
calling  it  a  serious  threat  to  the  general  public 
and  to  the  structure  of  advertising.  It  destroys 
confidence  of  the  listener  in  the  medium,  he 
said,  and  dilutes  confidence  in  the  integrity  of 
all  advertising. 

Mr.  McDaniel  outlined  costly  efforts  being 
made  by  manufacturers  to  upgrade  the  stand- 
ards of  technicians.  He  said  that  service  com- 
plaints had  declined  since  1949  and  that  the 
problem  was  "narrowing  rapidly."  In  this  area, 
Mr.  McDaniel  urged  self-policing. 

Hugh  R.  Jackson,  president  of  the  Better 
Business  Bureau  in  New  York  City,  said  he  was 
happy  over  the  radio  and  tv  stations  in  the 
metropolitan  area  agreeing  to  a  code  of  ethics 
to  ban  fraud  ads  from  the  air  [B*T.  March  14]. 
But,  he  said,  it  would  be  another  week  before 
the  effect  of  the  code  could  be  determined.  Mr. 
Jackson  also  told  of  various  advertiser  schemes 
designed  to  defraud  the  consumer. 

District  Attorney  Edward  S.  Silver  of  Brook- 
lyn, who  has  been  gathering  evidence  of  alleged 
fraudulent  "pitch"  advertising  on  the  airwaves 
for  the  past  eight  months,  described  two  cases. 
He  played  a  wire  recording  for  the  audience  of 
a  lure  to  win  entrance  by  a  salesman  to  a 
private  home  without  intention  of  selling  the 
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NASHVILLE,  TENNESSEE 


announces  t) 


WSM  entertainers,  nationally  known 
through  records,  sheet  music  sales,  per- 
sonal appearances  throughout  the  United 
States,  on  the  Grand  Ole  Opry  and  WSM 
local  live  programs,  are  the  key  to  the 
WSM  "Live  Sound  to  the  Live  Audience" 
appeal. 


)pointment  of 


JOHN  BLAIR 

&  COMPANY 


as  Exclusive  National  Representative 


EFFECTIVE  APRIL  1,  1955 


Ihe  Air  Castle  of  the  South,"  incubator 
nationally  known  talent,  home  of  one  of 
e  three  most  important  popular  music 

blishing  and  recording  centers  in  the 

intry,  will  continue,  as  it  has  for  thirty 
Jus,  to  serve  the  32,713.331.000.00  Cen- 

1  South  Market,  with  the  finest  in  live 
lent  personality  entertainment. 
LVSM  is  unique  in  being  the  single  ad- 
rtising  medium  which  can  reach  this 
jDrmous  market.  No  combination  of 

ler  media  serving  the  area  can  unlock 
tse  tremendous  economic  potentials  ex- 

st  at  great  cost. 

vVSM  is  pleased  to  announce  the  ap- 
Intment  of  John  Blair  &  Company  as 
exclusive  national  representative,  effec- 
e  April  1,  1955. 


The  Grand  Ole  Opry,  key  program  of  WSM,  "The  Air  Castle 
of  the  South,"  plays  to  a  national  audience,  has  been  one  of 
the  keys  to  Nashville's  emergence  as  one  of  the  three  most 
important  music  publishing  and  recording  centers  in  the  coun- 
try by  its  presentation  of  outstanding  live  talent,  many  of 
whom  have  become  national  stars. 


NBC  AFFILIATE 

50,000  WATTS 
CLEAR  CHANNEL 
650  KILOCYCLES 


JOHN 
BLAIR 

&  COMPANY 


Representing 

Leading 
Radio  Stations 


One  of  the  outstanding  morning  programs  in  the  country, 
"The  Waking  Crew"  presents  a  20-piece  live  orchestra  under 
Owen  Bradley,  instrumental  and  vocal  soloists  and  other  mu- 
sical groups,  time,  temperature,  weather,  news  and  local  serv- 
ice geared  to  the  WSM  radio  market  in  the  Central  South. 


product  advertised  but  rather  to  sell  one  higher 
priced.  This  is  the  basic  "bait-and-switch" 
method.  He  also  described  how  a  policewoman 
and  racket  bureau  detectives  set  up  an  apart- 
ment and  posed  as  husband  and  wife  to  trap  an 
operator  of  a  television  repair  service  which 
charged  for  parts  never  put  in  the  tv  set  and 
for  new  components  when  actually  they  were 
used  parts. 

Mr.  Javits  said  that  his  proposal  for  the 
power  of  injunction  would  be  faster  than  the 
use  of  a  state  commission  and  alleviate  the 
duties  of  district  attorneys  throughout  the  state. 

Dr.  Lawrence  L.  Jarvie,  executive  dean  of 
the  technical  institutes  and  community  colleges 
(of  State  U.  of  New  York)  said  education  was 
important  for  the  consumer  in  order  to  know 
just  what  the  technician  can  accomplish.  Too 
many  people,  he  said,  are  called  "gyp"  because 
the  consumer  is  not  familiar  with  the  actual 
cost  structure  of  tv  repair. 

Dr.  George  L.  Fersh,  specialist  in  consumer 
education  at  State  U.  Teachers  College,  Platts- 
burg,  N.  Y.,  also  stressed  the  need  for  educating 
consumers  and  for  broadening  the  economic 
education  of  teachers. 

The  accusation  against  the  sewing  machine 
company,  Atlantic  Sewing  Machine  Stores  Inc., 
located  in  Queens,  N.  Y.,  was  a  two-count  in- 
formation (indictment).  It  charged  the  firm  and 
its  officials  Aaron  Glubo,  president;  Robert 
B.  Epstein,  treasurer,  and  Seymour  Exelberth, 
sales  manager,  conspired  to  defraud  between 
June  1953  and  last  December.  According  to 
the  complaint,  advertising  was  prepared  by 
Atlantic  Sewing  Machine  Stores  and  carried  on 
WATV  (TV)  Newark. 

Court  Hears  Charges 

The  court  was  told  the  company  offered  a 
sewing  machine  for  $29.75  in  "glowing  and 
attractive  terms"  and  viewers  given  several 
phone  numbers  to  call.  Inquiries  were  followed 
up  by  salesmen  who,  it  was  charged,  were  in- 
structed by  company  officials  "to  do  almost 
everything  but  sell  a  sewing  machine  at  the 
price." 

Assistant  District  Attorney  Aaron  E.  Koota 
said,  "They  even  went  so  far  as  to  manipulate 
and  rig  these  machines  to  render  them  un- 
workable during  the  demonstration.  Then  the 
salesman  switched  to  higher-priced  machines 
from  $175  and  up." 

WATV,  it  was  understood,  had  cancelled 
some  $42,000  or  more  of  home  demonstration 
business  per  month  nearly  two  months  before 
the  indictment  was  announced,  when  the  station 
was  informed  that  the  sewing  machine  company 
had  been  put  on  Mr.  Silver's  inquiry  list.  Since 
the  incident,  it  was  reported,  the  station  has 
refused  all  home  demonstration  advertising. 
WATV  also  was  one  of  the  most  active  stations 
in  the  New  York  City  area  in  setting  up  the 
new  code  of  ethics. 

The  defendants,  first  to  be  cited  in  the  rackets 
squad  investigation,  pleaded  not  guilty  in  the 
court  of  special  sessions,  Brooklyn,  and  were 
released  on  $1,000  bail  each  for  trial  April  25. 
If  convicted  of  the  charge  (a  misdemeanor)  the 
defendants  could  be  sentenced  up  to  three  years 
in  jail. 

Jones  Agency  Takes  New  Lease 

DUANE  JONES,  head  of  Duane  Jones  Co., 
last  Tuesday  celebrated  at  a  Waldorf-Astoria 
luncheon  the  signing  of  a  five  year  lease  for 
•new  space  on  the  13th  birthday  of  his  adver- 
tising agency  and  announced  that  hereafter  the 
agency  would  specialize  in  grocery  product 
accounts.  The  company  will  be  located  on  the 
23rd  floor  of  the  Chanin  Bldg.,  122  East  42nd 
St. 


Tv  Draws  for  Straws 

TELEVISION  was  credited  last  week  by 
Betty  Friedman,  general  manager  of  the 
FlexStraw  Co.  (drinking  straws),  Santa 
Monica,  Calif.,  with  helping  to  increase 
distribution  of  company  products  in  San 
Francisco  from  75%  to  95%  and  boost 
sales  a  full  20%.  These  increases  were 
noted  during  a  10-week  period  of  spon- 
sorship by  the  company  of  MCA-TV 
Film  Syndication's  Abbott  and  Costello 
Show.  The  filmed  program  is  carried 
weekly  over  KRON-TV  San  Francisco. 


Doll  Makers  Turn 
To  Tv  for  Campaigns 

A  NEW  industry  for  television  advertising,  doll 
manufacturers,  is  turning  to  tv  to  promote  its 
wares,  with  at  least  four  major  doll  manufac- 
turers currently  planning  campaigns.  The  com- 
panies are  Ideal  Doll  Corp.,  American  Char- 
acter Doll  Co.,  Effanbee  Doll  Co.  and  Inez 
Holland  House  (Meadows  dolls),  all  located  in 
New  York. 

Ideal,  which  recently  appointed  Grey  Adv., 
New  York,  has  budgeted  a  quarter  of  a  million 
dollars  toward  a  television  schedule.  The 
agency  and  firm  have  not  yet  decided  what  form 
the  tv  campaign  will  take  but  currently  are 
viewing  a  number  of  plans.  A  decision  is  ex- 
pected to  be  made  within  a  fortnight.  The  com- 
pany also  may  use  a  limited  radio  budget. 

American  Character  Doll  Co.,  which  is  an 
$8  million  account,  will  spend  $250,000  in  par- 
ticipations on  the  Pinky  Lee  Show  on  NBC- 
TV,  starting  Sept.  1  and  running  through 
Christmas.  M.  A.  Weiss  is  the  account  execu- 
tive at  Sterling  Adv.,  New  York,  which  handles 
American. 

Effanbee,  through  Monroe  Greenthal  Co.,  is 
considering  a  radio  and  television  campaign. 
Details  probably  will  be  released  in  several 
weeks. 

Inez  Holland  House  for  its  Meadows  dolls 
has  allocated  about  $25,000  for  radio-tv.  The 
dolls  are  replicas  of  Jane  and  Audrey  Meadows. 
The  firm  hopes  to  get  on  the  air  this  summer 
to  run  through  Christmas.  Publicity  Assoc., 
New  York,  a  public  relations  firm,  is  planning 
to  buy  the  time. 

CLYNE  HEADS  M-E 
PLANS  REVIEW  BD. 

TERRENCE  CLYNE,  vice  president,  McCann- 
Erickson,  New  York,  has  been  named  chair- 
man of  the  plans 
review  board  of  the 
agency's  New  York 
office,  Marion  Har- 
per Jr.,  president,  an- 
nounced last  week. 
The  board  is  com- 
posed of  Mr.  Har- 
per; Emerson  Foote, 
executive  vice  pres- 
ident, and  Robert  E. 
Healy,  vice  president 
and  chairman  of  the 
operations  commit- 
tee. Mr.  Clyne  will 
continue  as  manage- 
ment service  director  in  charge  of  a  number  of 
accounts,  including  Bulova  Watch  Co.,  Lehn  & 
Fink  Products  Corp.  and  Dorothy  Gray  Ltd. 


MR.  CLYNE 


CITRUS  COMMISSION 
READIES  CAMPAIGN 

Firm,  which  spent  $1.9  million 
in  radio-tv  during  1954-55 
season,  will  allocate  $3.5  mil- 
lion for  overall  consumer  ad- 
vertising in  1955-56. 

THE  Florida  Citrus  Commission,  for  its  1955- 
56  consumer  advertising,  expects  to  spend  about 
the  same  amount  of  money — $3,500,000 — as  it 
has  in  its  1954-55  campaign.  How  the  money 
will  be  allocated  will  be  determined  after  the 
commission's  advertising  agency,  J.  Walter 
Thompson  Co.,  brings  in  recommendations  at 
the  May  meeting.  The  commission  spent  $1.9 
million  in  radio-tv — heaviest  budget  in  history 
— in  its  1954-55  advertising  campaign. 

During  the  March  meeting,  the  commission 
instructed  the  agency  to  work  on  a  "tentative" 
$3,500,000  budget.  Figures  have  to  be  tentative, 
and  also  flexible,  because  the  revenue  comes 
from  a  per-box  tax  on  all  oranges,  grapefruit, 
tangerines  and  limes  moving  in  commercial 
channels,  which  means  that  crop  conditions, 
demand,  etc.,  enter  into  the  picture. 

Early  interest  revolves  around  a  commis- 
sion-sponsored radio  show  and  tv  program 
which  are  up  for  renewal  soon,  if  they  are 
to  be  continued.  The  radio  show  is  Mutual's 
five-times-weekly  Florida  Calling,  featuring 
Tom  Moore,  and  the  tv  program  is  ABC's 
Tuesday  night  Twenty  Questions.  These  shows 
accounted  for  the  major  share  of  the  commis- 
sion's $1.9  million  radio-tv  budget. 

JWT  spokesmen  told  the  Commission  that 
Twenty  Questions  is  going  to  lose  its  Tuesday 
night  spot  next  season  to  an  unannounced  pro- 
gram, but  four  alternative  times  have  been 
offered.  The  agency  said  no  recommendations 
will  be  made  regarding  the  panel  show  until  a 
study  has  been  made. 

Some  members  were  said  to  favor  a  larger 
share  of  the  overall  budget  going  into  tv  this 
season.  A  suggestion  was  made  that  the  com- 
mission pool  its  orange  and  grapefruit  funds 
for  a  joint  tv  show,  but  some  members  con- 
tended that  fruits  should  be  advertised  sepa- 
rately. With  considerable  latitude,  the  radio 
show  has  promoted  oranges  and  the  tv  show 
has  promoted  grapefruit.  However,  no  attempt 
was  made  at  the  meeting  to  go  into  the  merits 
of  such  a  combination  program. 

Four  National  Sponsors  Sign 
For  ABC-TV's  'Mickey  Mouse7 

FOUR  national  advertisers  have  already  signed 
for  Walt  Disney's  new  Mickey  Mouse  Club, 
scheduled  to  start  Oct.  3  on  ABC-TV  as  an 
hour-long  Monday-Friday  children's  variety 
program  [B»T,  Feb.  28].  The  announcement 
was  made  last  week  by  Slocum  Chapin,  vice 
president  in  charge  -of  ABC-TV  network  sales. 

Sponsors  and  their  agencies  are  General 
Mills  Inc.,  through  Knox  Reeves  Adv.,  Minnea- 
polis; Campbell  Soup  Co.,  through  Leo  Burnett 
Co.,  Chicago:  Bristol-Myers  Co.,  through 
Doherty,  Clifford,  Steers  &  Shenfield,  New 
York,  and  Armour  &  Co.,  through  Henri,  Hurst 
&  McDonald,  Chicago. 

The  new  series  is  scheduled  to  be  shown  at 
5  p.m.  local  time  in  all  time  zones  coast-to- 
coast  starting  Oct.  3,  Mr.  Chapin  said.  He 
pointed  out  that  the  new  program  is  completely 
separate  from  Disneyland,  the  Wednesday  night 
Walt  Disney  series  on  ABC-TV.  Mickey  Mouse 
Club's  format  will  combine  children's  entertain- 
ment and  information. 
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WKHM  Gets  the 

Lion's  Share 


SAVE 

10% 


BUY  ANY  2  OR  MORE 
OF  THESE  POWERFUL 
STATIONS  AND  SAVE 
10%  FROM  RATE  CARD 

WKMH-Dearbom-Detroit 
WKMF-Flint,  Mich. 
WKHM-Jackson,  Mich. 
WSAM-Saginaw,  Mich. 


Represented  by  Headley-Reed 


The  biggest  department  stores,  super  markets, 
car  dealers,  appliance  dealers,  oil  companies, 
banks,  dairies  and  beverage  distributors  in 
Jackson  place  60°^  to  100%*  of  their  radio 
advertising  budgets  with  WKHM.  And  that's 
smart  spending,  too,  because  WKHM  is 
FIRST  in  JACKSON  for  Power  ...  for  Ratings 
.  .  .  for  National  Programs!  Folks  count  on 
WKHM  for  the  best  Disc  Jockeys  .  .  .  News 
every  hour  on  the  hour  .  .  .  and  top  Sports 
Events  including  the  play  by  play  of  all  Detroit 
Tiger  Baseball  Games  night  and  dav,  at  home 
and  away. 

You,  too,  can  get  more  Jack  out  of 
Jackson  if  you  put  WKHM  to  work  for  you  I 

"Names  and  figures  on  request. 


WKHM 

Jackson,  Michigan 


FREDERICK  A.  KNORR,  President 
JOHN  O.  GILBERT,  Mg.  Director 
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KNORR  BmtukMj^  CORP. 
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How  BIG 

You've  Grown! 


You  bet.  Just  six  short  years  ago  you  couldn't  have  found  a  single  television 
set  in  all  of  Northern  California.  Now,  there  are  well  over  a  million,  with 
the  number  growing  every  day. 

Put  it  another  way— more  than  75%  of  all  homes  in  Northern  California 
are  now  enjoying  television  entertainment.  And  you  can  reach  them  all 
with  one  medium  if  you  place  your  sales  message  on  TV. 

Your  first  choice  in  Northern  California  is  KRON-TV,  which  gives  you 
the  best  and  most  complete  coverage  over  the  greatest  area. 


Scut  *P%avtci4ca 

CSL3<2>KM 

AFFILIATED  WITH  THE  S.  F.  CHRONICLE  A 
AND  THE  NBC-TV  NETWORK  ON  CHANNEL  H" 


No.  3  in  the  series,  "What  Every  Time  Buyer  Should  Know  About  KRON-TV" 

Represented  Nationally  by  Free  &  Peters,  Inc. 
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ADVERTISERS  &  AGENCIES 


HENRY  R.  FLYNN  (I),  who  delivers  the  CBS  Radio  Spot  Sales  presentation  "The  Nation 
in  a  Nutshell,"  which  introduces  the  new  Sales  Group  Buying  Plan,  discusses  the  plan 
with  (I  to  r)  Wendell  B.  Campbell,  CBS  Radio  vice  president  in  charge  of  station 
administration;  Stanley  Pulver,  Lever  Bros,  media  manager  for  radio-tv,  and  Newell 
T.  Schwin,  manager  of  sales  development  for  CBS  Radio  Spot  Sales. 


BAPTISTS  LAUNCH 
RADIO-TV  CAMPAIGN 

a  RADIO-TV  effort  which  will  entail  a 
multi-million  dollar"  budget  over  a  two-year 
I  eriod  is  to  be  launched  by  the  Southern  Baptist 
(invention,  which  claims  30,000  churches  in 
jie  U.  S.  having  a  combined  membership  of 
i  early  nine  million.  Included  in  the  plans  is 
ie  purchase  of  time  on  five  NBC  Radio  affil i- 
tes,  effective  yesterday  (Sun.). 

Details  were  disclosed  in  New  York  Tuesday 
y  Paul  Stevens,  head  of  the  convention's  Ra- 
io-Tv  Commission  [At  Deadline,  March  14]. 

No  actual  budget  tally  has  been  made  by  the 
southern  Baptist  planners,  but  early  estimates 
laced  the  anticipated  expenditure  at  a  mini- 
mm  of  $3  million  for  1955-56.  Mr.  Stevens 
poke  of  "a  multi-million  dollar  project  utilizing 
nass  communication  systems  to  reach  65  mil- 
ion  unchurched  Americans." 

Highlights  of  the  plan  as  presented  to  news- 
pen  by  Mr.  Stevens  were: 

•  Construction  of  a  $200,000  Radio-Televi- 
ion  City  in  Fort  Worth,  Tex.,  possibly  by  the 
nd  of  next  summer.  (With  equipment  in- 
luded,  unofficial  estimate  places  the  figure 
loser  to  $300,000.) 

•  Filming  in  color  of  26  half-hour  episodes 
if  a  series,  This  Is  The  Answer,  for  tv  showing. 

Family  Films  to  Produce 

•  Films  will  be  produced  in  Hollywood  by 
:umily  Films,  which  also  produces  the  tv  film 
Sor  the  Lutheran  Synod  Church.  Budgeting  for 
his  phase  alone  will  be  at  the  $600,000-$700,- 
i()0  level  by  1956,  and  about  the  same  amount 
n  1957.    The  series  should  be  placed  on  tv  on 

regular  basis  about  mid- 1957,  Mr.  Stevens 
aid. 

•  Distribution  of  "pre-tested"  scripts  for  live 
v  programs  to  the  Southern  Baptist  churches 

!  n  the  U.  S. 

•  Besides  the  "buy"  on  five  NBC  stations — 
VRCA  New  York,  WMAQ  Chicago,  WTAM 
Tleveland,  KLZ  Denver  and  KNBC  San  Fran- 
isco — the  convention  will  extend  the  half-hour 
iaptist  Hour  program  into  additional  com- 
nunities.  The  program  already  is  heard  on 
'00  radio  stations  in  the  U.  S.  and  foreign 
ireas. 

The  new  plans  of  the  Southern  Baptist  Con- 
ention  place  that  group  in  actual  tv  produc- 
ion  for  the  first  time.  Currently,  the  conven- 
ion  is  spending  about  $500,000  yearly  for  its 
hiptist  Hour  and  related  broadcast  work. 

The  Southern  Baptists,  Mr.  Stevens  said,  had 
.ontacted  evangelist  Billy  Graham  to  broadcast 
•ome  programs  for  the  convention  but  that 
,ilans  were  laid  aside  because  of  Mr.  Graham's 
overseas  trips. 

Fun  and  entertainment  in  the  broadcast 
nedia  cannot  be  ruled  out,  he  said.  Church- 
nen,  however,  should  ( 1 )  take  full  advantage  of 
acilities  available  and  (2)  should  be  given  full 
id  vantage  of  these  facilities.  It  is  not  enough 
?or  church  or  lay  groups  to  just  "object"  to 
what  is  on  the  air  but  in  turn  must  provide 
.omething  that  is  entertaining,  interesting,  ef- 
ective  and  acceptable,  he  concluded. 

Tv  Spot  Activity 
Erupts  in  Chicago 

FLURRY  of  spot  tv  activity  was  reported  along 
Chicago  advertising  row  last  week. 

Tv  spot  campaigns  were  reported  underway 
for  Swift  &  Co.'s  ham  and  dairy  products  in 
certain  selected  markets  through  McCann- 
Erickson  Inc.;  for  Campbell  Soup  Co.  blended 
"ruit  juices  in  test  areas  through  Needham 


Louis  &  Brorby;  for  Lady  Esther  Div.  of  Zo- 
nite  Products  Corp.  through  Dancer-Fitzgerald- 
Sample  Inc.;  for  Helene  Curtis.  Suave  egg 
shampoo  through  Gordon  Best  Co.,  and  for 
Motorola  through  Leo  Burnett  Co.  Swift  also 
is  slated  to  begin  a  pre-summer  campaign  for 
its  ice  cream. 

In  packages.  Mars  Inc.  bought  the  Buffalo 
Bill  Jr.  film  series  in  the  Chicago  area  on 
WBKB  (TV),  one  of  some  100  markets  it  is 
placing  the  program,  through  Leo  Burnett  Co. 
for  13  weeks.  Products  are  Milky  Way,  Snick- 
ers and  other  candy  bars.  New  series  of 
Sports  for  the  Family  programs  has  been  pur- 
chased on  WBKB  by  Beatrice  Foods  Co. 
through  Foote,  Cone  &  Belding,  for  13  weeks. 
Emerson  Drug  has  renewed  the  10:30-11  p.m. 
segment  on  WNBQ  (TV),  effective  April  2  for 
13  weeks.  Emerson  will  replace  Janet  Dean,  RN 
with  the  Ziv  package.  Science  Fiction  Theatre. 
Agency  is  Lennen  &  Newell,  New  York. 

Kling  film  productions  reported  a  rash  of 
filmed  spots  for  17  national  and  regional 
clients.  The  firm  is  handling  footage  for  the 
Motorola,  Swift,  and  Helene  Curtis  campaigns. 
Other  spot  clients  include  Frigidaire  (Foote. 
Cone  &  Belding);  Holsum  bread  (W.  E.  Long 
Co.);  Standard  Oil  Co.  of  Indiana  (D'Arcy 
Adv.  Co.);  Pure  Oil  (Leo  Burnett);  Dutch 
Cleanser  (Weiss  &  Geller);  Carling's  Black 
Label  beer  (Lang,  Fisher  &  Stashower);  Kel- 
logg Co.  (Leo  Burnett);  Red  Heart  dog  food 
(Campbell-Mithun  Inc.),  and  U.  S.  Gypsum 
(Fulton,  Morrissey  Co.).  Spots  also  are  being 
produced  for  Alemite,  Fox  DeLuxe  Foods, 
Oklahoma  Gas,  and  American  Family. 

Atlas  Film  Corp.,  Oak  Park,  111.,  reported 
spot  activity  for  Sunbeam  Corp.  (Perrin-Paus 
Co.)  and  Consolidated  Cosmetics  Inc.'s  Lanolin 
Plus  (Frank  E.  Duggan  Agency). 

Westinghouse  Names  M-E 

WESTINGHOUSE  ELECTRIC  Corp.  has  con- 
solidated all  its  consumer  products  advertising 
under  one  agency  to  bring  about  greater  co- 
ordination in  planning,  Roger  H.  Bolin,  general 
advertising  manager,  announced  last  week. 

Effective  July  15  all  consumer  products  will 
be  handled  by  McCann-Erickson,  which  has 
been  sharing  the  account  with  Fuller  &  Smith 
&  Ross. 


CBS  SPOT  OFFERS 
NEW  DISCOUNTS 

A  PLAN  offering  frequency  discounts  to  radio 
spot  advertisers — the  discounts  ranging  from 
15%  to  26%  depending  on  the  number  of  sta- 
tions used — was  announced  Friday  by  CBS 
Radio  Spot  Sales  for  the  14  CBS  affiliated  sta- 
tions it  represents. 

Word  of  the  new  radio  selling  formula, 
labeled  "Group  Buying  Plan."  is  in  a  new 
presentation.  "The  Nation  in  a  Nutshell." 

The  plan  already  has  been  on  an  initial  two- 
week  "test  tour"  across  the  country.  Wendell 
B.  Campbell.  CBS  Radio  vice  president  in 
charge  of  station  administration,  headed  a  four- 
man  team  which  presented  the  plan  before 
"blue  chip  advertisers."  CBS  Radio  Spot  Sales 
said,  describing  the  reception  as  "extremely 
favorable." 

According  to  the  spot  sales  division,  the  new 
plan  is  based  on  giving  the  advertiser  "maxi- 
mum flexibility."  Under  it,  the  advertiser  can 
buy  three  to  14  stations  with  discounts  varying 
according  to  the  number  of  stations  used. 

A  subscriber  to  the  plan  can  advertise  as 
many  products  as  he  chooses,  it  was  explained, 
and  he  can  purchase  any  number  of  weeks. 

The  discounts  under  the  new  plan  are  above 
any  other  earned  discounts,  it  was  emphasized. 
The  group  plan's  discounts  are  15%  for  three 
stations — three  times  the  base  evening  quarter 
hour  rate,  18%  for  six  stations  and  on  up  to 
26%  for  the  full  14. 

Among  advertisers  to  whom  the  plan  was 
presented  during  the  "trial"  run  late  in  January 
were:  Shell  Oil  Co.,  Lever  Bros,  and  Block 
Drug  Co..  all  New  York:  General  Mills  and 
Pillsbury  Mills,  both  Minneapolis:  Quaker  Oats 
Co.,  Zenith  Radio  Corp..  and  International  Cel- 
lucotton  Corp.  all  Chicago:  Joseph  Schlitz 
Brewing  Co..  Milwaukee:  S.  C.  Johnson  &  Sons, 
Racine,  Wis.:  Lewis  Howe  Co..  Ralston-Purina 
Co.  and  Anheuser-Busch  Inc..  all  St.  Louis: 
Miles  Labs.  Elkhart,  and  Procter  &  Gamble 
and  Jergens  Co..  both  Cincinnati. 

Accompanying  Mr.  Campbell  were:  Henry  R. 
Flynn.  general  sales  manager.  Newell  T.  Schwin. 
manager  of  sales  development,  both  CBS  Radio 
Spot  Sales,  and  Larry  Haeg.  WCCO  Minneap- 
olis general  manager. 
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DISCOVER  A  NEW  HIGH  IN  AIR  TRAVEL  . 


TWA 's  great  new 
SUPER-fm*  CONSTELLATIONS 


LARGEST.  MOST  LUXURIOUS  AIRLINERS  IN  THE  SKIES  TODAY / 


Created  by  Lockheed  especially  for  TWA  I 

Powered  by  Curtiss-Wright's  newest  Turbo-compound  engines  I 
Interior  by  Henry  Drey  fuss,  world-famous  designer ! 

Step  aboard  and  enjoy  the  most  delightful  non-stop  service  between 
major  cities  coast  to  coast.  For  TWA's  great,  new  Super-G  Constella- 
tion is  a  perfect  combination  of  outstanding  speed  and  supreme  luxury 
—  a  combination  never  before  dreamed  possible  aloft! 

Every  feature  of  this  new  giant  of  the  skyways  is  a  tribute  to  pains- 
taking planning  and  engineering— such  scientific  advances  as  a  nose 
equipped  for  radar  to  "see"  weather  a  hundred  miles  ahead  —  such 
luxuries  as  the  glare-free  picture  windows  that  give  you  a  better  view 
of  the  world  below.  You  can  sit  back  and  relax  in  one  of  the  four 
spacious  cabins  (yes,  four!)  ...  or  sleep  away  the  miles  in  your  own 
full-length  berth.  Special  soundproofing  quiets  the  four  mighty  engines 
to  a  reassuring  hum. 

Scores  of  other  features  will  delight  you.  too  . .  .  the  richly  decorated 
lounge  where  you  can  enjoy  pleasant  conversation  with  fellow  pas- 
sengers, three  beautifullv  appointed  lavatories,  adjustable  reading 
lights,  handy  baggage  racks,  wood-paneled  interiors,  much  more.  And 
TWA"s  traditionallv  superb  service  matches  the  luxurious  setting  every 
moment  you're  aboard. 

Plan  to  be  one  of  the  first  to  fly  TWA's  great,  new.  luxurious  Super-G 
Constellations.  For  information  and  reservations,  see  your  A  travel 
agent  or  call  vour  nearest  Trans  World  Airlines  ticket  office. 


Fly  the  finest.,,  FLY 


TRANS  WORLD  AIRLINES 

US  A.  -  EUROPE  •  AFRICA  •  ASIA 


Finest  food  in  flight!  Enjoy  superb  full-course  meals 
right  at  your  seat.  Order  your  favorite  drink  from  TWA's 
full  selection  of  beverages.  Select  a  perfect  snack  from 
TWA's  bountiful  variety  of  canapes,  rare  cheeses  and 
fresh  fruits.  All  complimentary,  naturally! 


Sleep  away  the  miles  in  a  wide,  full-length  sleeper  berth 
that  is  even  roomier  than  rail  berths!  In  the  morning, 
awaken  to  a  piping-hot  breakfast  served  right  in  bed  by 
your  TWA  hostess.  It's  the  only  air  sleeper  service  be- 
tween New  York  and  California. 


ADVERTISERS  &  AGENCIES 


sponsor  When  a  Girl  Marries,  Monday-Friday, 
10:45-11  a.m.  EST. 

Effective  April  4  Seeman  will  sponsor  When 
a  Girl  Marries,  Mondays.  Wednesdays  and  Fri- 
days, 10:45-11  a.m.  Until  then,  the  firm  will 
continue  to  sponsor  Whispering  Streets,  Tues- 
days and  Thursdays,  10:25-10:45  a.m. 

Carnation  agency  is  Erwin,  Wasey  &  Co., 
Los  Angeles.  William  H.  Weintraub  Co.,  New 
York,  handles  the  Seeman  account. 

Reynolds  Metals  Credits  Tv, 
Other  Media  for  Firm  Growth 

TELEVISION  and  general  advertising,  along 
with  certain  products,  have  helped  Reynolds 
Metals  Co.  create  a  "public  acceptance  and 
desire  for  aluminum  products,"  the  Chicago 
Sales  Executives  Club  was  told  last  Monday. 

David  P.  Reynolds,  vice  president  in  charge 
of  general  sales  for  the  company,  outlined  the 
growth  of  its  business  in  the  past  10  years. 
Recalling  an  "immediate  desperate  sales  situ- 
ation" after  World  War  II,  Mr.  Reynolds 
explained: 

"It  was  necessary  to  throw  tradition,  prece- 
dent and  caution  to  the  winds.  We  were  the 
first  in  our  industry  to  utilize  national  radio  and 
television  in  selling.  We  picked  programs  with 
broad  appeal  like  Mr.  Peepers  [NBC-TV]  and 
Fibber  McGee  &  Molly  [NBC  Radio].  And 
our  Mr.  Peepers  is  an  example  of  the  sales 
spirit  that  has  been  created  in  our  organization. 
It  isn't  a  program  directed  to  a  limited  audience; 
it's  the  same  kind  of  program  other  manufac- 
turers use  to  sell  soap  or  cereal." 

Mr.  Reynolds  noted  that  Reynolds  Wrap 
became  "our  champion"  in  a  campaign  to 
appeal  to  155  million  consumers.  He  described 
it  as  the  "larget  mass  sampling  campaign  in 
metal's  history."  Reynolds  introduced  it  mar- 
ket by  market,  he  pointed  out,  using  news- 
papers primarily  at  first,  then  rounding  out  its 
national  sales  picture  with  radio,  tv  and  maga- 
zines. 

SPOT  NEW  BUSINESS 

Ralston  Purina  Co.  (Ry-Krisp),  St.  Louis,  has 
purchased  national  sales  rights  to  KTLA  (TV)'s 
Bandstand  Review  with  plans  to  distribute  half- 
hour  kinescope  version  in  Portland,  Seattle, 
Providence,  Cincinnati  and  St.  Louis  and  on 
KPIX  (TV)  San  Francisco.  Ralston  is  co- 
sponsor  of  program  on  KTLA  with  Regal 
Amber  Brewing  Co.,  S.  F.  Ralston  agency: 
Guild,  Bascom  &  Bonfigli  Inc.,  S.  F. 

Genera]  Tire  &  Rubber  Co.  (Akron,  Ohio) 
U.  S.  dealers  to  sponsor  new  series,  General 
Sports  Time  With  Harry  Wismer,  on  MBS 
(Mon.-Fri.,  5:50-5:55  p.m.  local  time)  effective 
March  28.  Agency:  D'Arcy  Adv.,  N.  Y. 

Quaker  Oats  Co.,  Chicago,  will  sponsor  Sergeant 
Preston  of  the  Yukon  probably  on  ABC-TV 
starting  about  Oct.  1.  Series  being  filmed  in 
color  by  Charles  E.  Skinner  Productions,  N.  Y., 
and  produced  by  Trendle-Campbell-Meuer  Inc.', 
Detroit,  for  monochrome  use.  George  W. 
Trendle  supervising  production.  Agency: 
Wherry,  Baker  &  Tilden. 

Lyon  Van  &  Storage  Co.,  L.  A.,  through 
Smalley,  Levitt  &  Smith  Inc.,  same  city,  and 
W.  A.  Sheaffer  Pen  Co.  (Sheaffer  Clicker  pens), 
Fort  Madison,  Iowa,  through  Russel  M.  Seeds 
Co.,  Chicago,  start  three  weekly  participations 
on  Panorama  Pacific  (Mon.-Fri.,  7-9  a.m.  PST) 
on  Columbia  Television  Pacific  Network 
starting  April  4,  Lyon  for  52  weeks,  Sheaffer 
for  11.  42  Products  Inc.  (hair  oil),  L.  A., 
through  Adcoa  Co.,  same  city,  starts  six-minute 
Thursday  segment  on  Amos  V  Andy  Music 
Hall  (Mon.-Fri.,  6:30-6:55  p.m.  PST)  on  23 


Columbia  Pacific  Radio  Network  stations  for 
13  weeks  effective  March  24.  Bu-Tay  Products 
(Rain  Drops  water  softener),  L.  A.,  through 
Dan  B.  Miner  Co.,  same  city,  starts  five-minute 
Wednesday  and  Friday  segments  of  Aunt  Mary 
(Mon.-Fri.,  2:45-3  p.m.  PST)  on  23  CPRN 
stations  for  52  weeks  from  April  1 . 

Weather-Proof  Co.  (combination  aluminum 
window-doors),  Cleveland,  starts  participations 
on  NBC-TV's  Tonight  effective  April  8.  Agency 
Marcus  Adv.  Agency,  Cleveland. 

AGENCY  APPOINTMENTS 

Miami  High  Life,  distributor  of  Miller  High 
Life  Beer  (Miller  Brewing  Co.,  Milwaukee), 
has  named  Charles  Anthony  Gross  Adv. 
Agency,  Miami,  with  C.  A.  Gross  as  account 
executive.  Radio-tv  will  be  used  with  extensive 
consumer  campaign  expected  to  start  early 
April. 

Ideal  Toy  Corp.  (plastic  toys,  dolls),  N.  Y.,  has 
appointed  Grey  Adv.,  N.  Y.  Tv  will  be  used. 

Adam  Hat  Stores,  N.  Y.,  and  Shirtcraft  Co., 

same  city,  appoint  Friend-Reiss  Adv.,  N.  Y. 
Adam  will  use  radio-tv  and  Shirtcraft,  tv. 

A&A  PEOPLE 

Larry  Pendleton,  lordan  Co.,  L.  A.,  appointed 
vice  president;  Jack  Courtney,  formerly  with 
Hal  Stebbins  Inc.,  L.  A.,  to  Jordan  as  vice 
president  and  account  executive. 


MR.  FLYNN 


MR.  HAUSMAN 


MISS  CERRONE 


Ruth  J.  Cerrone,  Edward  F.  Flynn  and  James 
H  a  u  s  m  a  n,  copy 
group  heads,  Lennen 
&  Newell,  N.  Y., 
named  vice  presi- 
dents. 

Frank  P.  Noto,  ac- 
count executive.  As- 
sociated Advertisers 
Inc.,  Harrisburg, 
Pa.,  appointed  radio- 
tv  director. 

Frederick  C.  Stakel, 

advertising  manager. 
Aluminum    Co.  of 
America,  Pittsburgh,  to  BBDO,  Boston,  as  ac- 
count group  supervisor. 

Frank  W.  Noble,  advertising  specialist,  Ford 
Motor  Co.,  Dearborn,  Mich.,  appointed  adver- 
tising manager,  Studebaker  div.,  Studebaker- 
Packard  Corp.,  South  Bend,  Ind.;  Lome  R. 
Moodie  appointed  sales  promotion  and  training 
director;  M.  E.  Farrell  named  assistant  general 
sales  manager;  Paul  R.  Davis  appointed  east- 
ern sales  manager;  Louis  E.  Minkel  named  cen- 
tral sales  manager:  Carl  K.  Revelle  named 
western  sales  manager. 

Elliott  Reed,  former  film  division  manager  and 
account  executive,  Free  &  Peters  (representa- 
tives), N.  Y.,  to  Needham,  Louis  &  Brorby, 
N.  Y.,  as  account  executive;  Jon  Fernandez, 


MR.  MAITLAND 


formerly  with  Cecil  &  Presbrey  (now  defunct). 
N.  Y.,  to  radio-tv  production  staff. 

Paul  B.  Morgan,  formerly  with  Buchen  Co., 
Chicago,  to  Armstrong  Adv.  Agency,  same 
city,  as  account  executive. 

V.  I.  Maitland,  executive  vice  president,  Walker 
&  Downing  Adv., 
Pittsburgh,  and  ad- 
vertising manager, 
client  Duquesne 
Brewing  Co..  same 
city,  appointed  Du- 
quesne executive  di- 
rector for  advertis- 
ing and  public  rela- 
tions, effective 
April  1. 

R.  F.  Pierce,  Lennen 
&  Newell,  N.  Y.,  to 
Kenyon  &  Eckhardt, 
same  city,  as  account 
executive;   R.  D. 

Hawkins,  Henri.  Hurst  &  McDonald.  Chicago, 
to  K&E.  same  city,  as  account  executive; 
Sheldon  Moyer,  D.  P.  Brother  &  Co.,  Detroit, 
to  Detroit  office  as  account  executive;  Gwen 
Cheney  French,  Benton  &  Bowles,  N.  Y.,  to 
copy  dept.,  N.  Y.  office. 

William  J.  Rega  appointed  copy  director,  ra- 
dio-tv dept.,  Campbell-Mithun,  Minneapolis. 

Ted  Pittenger,  formerly  with  Young  &  Rubicam, 
N.  Y.,  to  Calkins  &  Holden,  L.  A.,  as  copy 
chief. 

Lawrence  J.  Jaffe,  account  research  manager. 
McCann-Erickson,  N.  Y.,  to  Erwin,  Wasey  & 
Co.,  same  city,  as  research  director. 

Frederick  J.  Edwards,  assistant  advertising  man- 
ager, United  Chromium  Inc.,  N.  Y.,  to  Ameri- 
can Assn.  of  Adv.  Agencies,  same  city,  as  staff 
executive. 

Everett  Gerry,  former  chief,  International 
News  Service  bureau,  Harrisburg,  Pa.,  to  pub- 
licity and  public  relations  dept.,  Al  Paul  Lefton 
Co.,  Phila.,  as  executive  assistant. 

Paul  Seckel  appointed  tv  art  director,  Grey 
Adv.,  N.  Y.;  Phil  Branch  named  radio-tv  time- 
buyer;  Rogers  Bracket  named  tv-radio  pro- 
ducer. 

John  Parkinson,  advertising  dept.,  Telecom- 
puting Corp.,  L.  A.,  to  Stromberger,  LaVene, 
McKenzie,  same  city,  as  southern  California 
public  relations  representative. 

Araby  Gilmore,  senior  presentation  writer,  Ra- 
dio Adv.  Bureau,  N.  Y.,  to  Look  magazine, 
same  city,  as  assistant  to  sales  development 
manager. 

Edward  J.  Maroney,  formerly  with  Schwimmer 
&  Scott,  Chicago,  to  McCann-Erickson,  same 
city,  as  radio-tv  writer. 

Stan  Rhodes,  Benton  &  Bowles,  N.  Y.,  to  pro- 
duction staff,  radio-tv  dept.,  N.  W.  Ayer  &  Son, 
same  city. 

Frank  R.  Lowe,  Benton  &  Bowles,  N.  Y..  to 
radio-tv  dept.,  Anderson  &  Cairns,  same  city,  as 
production  assistant. 

Joseph  R.  Cox,  DuMont  Television  Network, 
to  radio-tv  dept.,  Albert  Frank-Guenther  Law 
Inc.,  N.  Y. 

W.  R.  Campbell  Jr.,  J.  Walter  Thompson  Co., 
N.  Y.,  and  Arthur  H.  Warnke,  Kenyon  &  Eck- 
hardt, same  city,  to  copy  staff,  St.  Georges  & 
Keyes  Inc.,  N.  Y. 
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NETWORKS,  PRODUCERS  EYE  HI-FI  FILM 


American  firm  with  rights  to 
British  high-definition  system 
of  electronic  recording  of  film 
is  in  negotiations  for  use  of 
process  here. 

NEGOTIATIONS  are  already  in  progress  with 
[at  least  two  major  tv  networks  and  four  major 
iv  film  producing  companies  for  use  of  BBC's 
high-definition  system  of  electronic  recording 
i  on  film.  B«T  was  told  last  week  in  Holly- 
wood by  Gordon  Levoy  and  Allan  Buckhantz, 
holders  of  the  American  rights  to  the  process. 

Mr.  Levoy,  an  attorney  and  one  of  Holly- 
wood's first  tv  film  producers,  and  Mr.  Buck- 
hantz. former  CBS-TV  producer,  have  formed 
High  Definition  Electronic  Picture  Recording 
System  Inc.,  Hollywood,  which,  under  the 
American  trade  name  of  Electronoscope.  will 
have  exclusive  rights  to  the  system  developed 
by  High-Definition  Films  Ltd.,  London. 

Mr.  Levoy,  as  president  of  the  American  firm, 
announced  plans  both  to  build  studios  for 
production  by  his  firm  and  to  undertake  phys- 
ical "below  line"  production  for  other  tv  film 
firms.  With  delivery  of  English  equipment  ex- 
pected by  Oct.  I,  Electronoscope.  which  will 
not  be  leased  out,  will  start  production  activity 
shortly  thereafter,  he  said. 

High  Definition  Electronics.  Hollywood,  has 
already  entered  into  agreements  with  all  basic 
enabling  unions  in  both  film  and  electronics 
fields,  Mr.  Levoy  disclosed. 

Among  advantages  Electronoscope  can  offer 
the  tv  film  producer  is  a  reduction  by  50%  of 
his  "below  line"  (actual  physical  production) 
costs.  Mr.  Levoy  contended,  with  promised  film 
quality  as  high  as  that  of  orthodox  filming.  In 
fact,  he  stated,  the  system  is  already  in  use  by 
the  British  theatrical  motion  picture  industry 
and  American  producers  have  displayed  a  keen 
interest. 

"Electronoscope  is  not  a  modification  of  the 
'kinescope'  process  as  we  know  it,"  stated  Mr. 
Buckhantz.  executive  vice  president  of  the 
American  firm,  "but  an  entirely  new  concept, 
with  completely  different  standards,  based  on 
a  radically  different  tv  system." 

The  closed  circuit  electronic-filming  process 
employs  five  cameras,  he  explained,  whose  pic- 
tures are  transmitted  to  a  video  control  room. 
In  this  room,  as  in  live  tv,  the  director  can 
choose  the  picture  to  be  recorded  and  accom- 
plish various  process  and  "trick"  shots  without 
additional  dubbing.  At  the  same  time  the  pro- 
ducer is  able  to  watch  on  the  monitor  the 
actual  scene  being  recorded  and  avoid  expensive 
waits  for  "rushes." 

One  of  Five  Pictures  Picked 

The  selected  picture  from  one  of  the  five 
cameras  is  then  transmitted  to  a  video  record- 
ing room  where  it  is  electronically  printed  on 
16mm  or  35mm  film,  or  video  tape  when  that 
becomes  available.  Film  copies  can  be  made 
available  for  showing  within  hours. 

Additionally,  Mr.  Buckhantz  stated,  Elec- 
tronoscope will  be  able  to  simultaneously  tele- 
cast a  program  on  prescribed  FCC  standards  of 
525  lines — 60  F.S.,  yet  record  at  700  lines  and 
up,  with  48  F.S.,  thus  offering  a  superior  re- 
cording for  later  re-broadcast. 

Technical  information  from  High  Defi- 
nition Electronics,  discloses  that  the  re- 
cording camera  is  a  special  "pull  down"  type 
developed  by  English  inventor  Ernest  F.  Moy, 
with  the  recording  tube  also  specially  designed 
by  Cinema-Television,  London.  The  tube  has 
an  overall  scanning  capacity  of  approximately 
3,000  lines,  compared  to  the  525  required  by 
FCC  standards. 


Addition  of  a  standards  converter  unit  makes 
the  entire  system  adaptable  for  live  broadcast 
on  normal  broadcasting  standards  of  definition. 
In  this  way,  any  studio  solely  equipped  with 
an  HDF  apparatus  can  be  used  either  for  film 
recording  or  for  live  broadcasting,  or  for  both 
simultaneously. 

High  Definition  Electronic  filming  is  the 
brainchild  of  British  scientist  Norman  Collins, 
who  has  been  working  on  the  project  since 
1950.   Associated  with  him  are  Mr.  Moy.  Dr. 


BRITISH-BUILT  camera  used  in  live  and 
film  High-Definition  production  and  re- 
cording, presently  utilized  by  BBC. 

W.  M.  Spooner,  T.  C.  Macnamara,  W.  D. 
Kemp,  B.  R.  Greenhead,  H.  W.  Baker  and  T. 
Worswick,  all  English  scientists  and  technicians. 
Besides  Ernest  F.  Moy  Ltd.  and  Cinema-Tele- 
vision, other  firms  involved  in  creating  and 
developing  the  system  were  Pye  of  London  and 
Taylor,  Taylor  &  Hobson,  Leicester. 

PILLSBURY  BUYS 
FILMED  'OPRY' 

Milling  company  will  sponsor 
Flamingo  Films  series  in  40 
midwestern,  southern  markets. 

PILLSBURY  MILLS  Inc..  Minneapolis,  last 
week  completed  negotiations  with  Flamingo 
Films,  New  York,  to  sponsor  the  half-hour 
Stars  of  the  Grand  Ole  Opry  in  about  40  mid- 
western  and  southern  key  markets,  starting  in 
the  fall.  The  agency  is  Campbell-Mithun  Inc. 

It  was  understood  that  the  contract  is  on  a 
firm  52-week  basis,  calling  for  39  originals  and 
13  repeats.  Pillsbury  is  reported  to  have  pur- 
chased the  filmed  series  on  a  regional  basis  to 
stimulate  sales  in  those  areas. 

Although  Pillsbury 's  sponsorship  will  not  be- 
gin until  the  fall,  Opry  is  scheduled  to  make 
its  tv  debut  on  several  independent  tv  stations 
in  about  two  weeks.  Sy  Weintraub,  Flamingo 
executive  vice  president,  told  B«T  the  show 
has  been  sold  in  18  markets  on  a  syndicated 
basis  and  negotiations  currently  are  being  con- 
ducted for  regional  sponsorship  in  15  markets 
and  for  single  sponsorship  in  other  cities.  Mr. 
Weintraub  estimated  that  Opry  will  be  carried 
in  125-150  cities  by  the  end  of  the  year. 

The  Opry  show,  filmed  in  color  with  a  cast 
of  125,  will  be  presented  in  color  on  several 
stations  before  the  end  of  the  year,  according 
to  Mr.  Weintraub.  although  he  said  that  Pills- 
bury's  pact  is  for  black-and-white  only.  He 
said  the  merchandising  and  promotional  facets 
of  Opry  have  attracted  many  sponsors  and 
many  have  requested  personal  appearances  by 
the  program's  personalities. 


-  FILM  

The  Marriage'  Slated 
For  NBC-TV  Next  Fall 

PLANS  to  telecast  The  Marriage,  television 
drama  series  starring  Hume  Cronyn  and  Jessica 
Tandy,  on  NBC-TV  next  fall  were  announced 
last  week  by  Ted  Ashley,  president  of  Ashley- 
Steiner,  New  York,  the  agency  which  packages 
the  program.  Mr.  Ashley  said  that  although 
no  commitments  have  been  made,  the  network 
has  advanced  "a  considerable  sum  of  money" 
to  the  agency  to  be  spent  in  acquiring  scripts 
for  the  series. 

Mr.  Ashley  also  announced  the  appointment 
of  Alden  Schwimmer  as  head  of  the  agency's 
writing,  production  and  direction  staffs.  Mr. 
Schwimmer  formerly  was  with  William  Morris 
Agency,  New  York.  At  the  same  time  Mr. 
Ashley  announced  that  Walter  Slezak.  star  of 
Fanny,  current  Broadway  musical,  will  be  rep- 
resented in  the  television  field  by  Ashley-Steiner. 
He  said  Mr.  Slezak  will  star  in  a  new  tv  series 
that  will  be  packaged  by  the  agency. 

Screen  Gems  Adds  Colman, 
Adler;  Brahm  Promoted 

ADDITION  of  Ben  Colman  and  S.  L.  Adler 
to  the  staff  of  Screen  Gems  Inc..  New  York,  tv 
subsidiary  of  Columbia  Pictures  Corp..  was  an- 
nounced last  week  by  John  H.  Mitchell,  vice 
president  in  charge  of  sales.  Mr.  Colman 
has  been  appointed  eastern  sales  manager,  and 
Mr.  Adler.  a  senior  account  executive.  Mr. 
Mitchell  also  announced  that  Robert  Brahm, 
Screen  Gems  eastern  sales  manager,  has  been 
promoted  to  senior  account  executive. 

Messrs.  Adler  and  Brahm  have  been  assigned 
to  concentrate  on  new  business  from  national 
advertisers.  Mr.  Colman  will  handle  syndicated 
sales  in  the  eastern  area,  Mr.  Mitchell  said. 

Until  he  joined  Screen  Gems.  Mr.  Colman 
was  an  account  executive  with  Ziv  Television 
Programs  Inc.  Mr.  Adler  moves  to  Screen  Gems 
from  the  radio-tv  department  of  the  William 
Morris  Agency  where  he  headed  the  Chicago 
office. 

Cambridge  Productions 
Buys  Pentagon  Films 

PURCHASE  of  Pentagon  Films  Inc.  by  Cam- 
bridge Productions.  Miami.  Fla.,  was  announced 
last  week  by  James  L.  Nisbett.  Cambridge  ex- 
ecutive producer.  Mr.  Nisbett  said  that  Cam- 
bridge plans  to  finance  independent  tv  and  mo- 
tion picture  production  and  produce  a  number 
of  television  properties  for  syndication. 

Television  properties  which  Cambridge  has 
scheduled  are  Mr.  E.  The  Keepers,  To  the  Stars 
and  Help  Wanted.  Under  consideration  are 
Hotel  Internationale  and  Pat  Andre.  Private  In- 
vestigator. 

Feature  length  films  which  will  be  produced 
are  Deep  Six,  Pan  American  Highway  and  Two 
to  Win,  with  Rusty  Guns  and  Project  100  being 
considered. 

'SFT'  Has  $1.5  Million  Budget 

ZIV  Television  Programs  Inc.  announced  last 
week  that  $1.5  million  of  a  $9  million  budget 
for  1955  has  been  earmarked  for  The  Science 
Fiction  Theatre,  making  it  "one  of  the  highest 
budgeted  shows  in  the  entire  Ziv  catalog."  A 
company  official  said  the  high  budget  is  ac- 
counted for  partially  by  the  fact  that  Ziv  cur- 
rently is  studying  research  being  conducted  by 
universities,  private  industries,  electronic  lab- 
oratories and  nonrestricted  foundations  for 
series  storv  lines. 
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TV  GROWTH  IS  BURDEN 
FOR  MOVIES,  S&P  FINDS 

The  industry  survey  also  says 
producers  do  not  look  favor- 
ably on  subscription  tv. 

THE  BASIC  position  of  the  motion  picture  in- 
dustry is  "still  uncertain,  with  television  pre- 
venting any  large  scale  recovery  in  movie  at- 
tendance and  the  approaching  advent  of  color 
tv  suggesting  an  added  burden,"  according  to 
Standard  &  Poor's  basic  analysis  of  the  motion 
picture  industry,  comprising  the  March  3  issue 
of  the  firm's  industry  surveys. 

From  the  great  increase  in  movie-going  that 
followed  the  introduction  of  sound  in  1928 — 
"average  weekly  attendance  jumped  from  40 
million  in  1922  to  a  peak  of  110  million  in 
1930" — Standard  &  Poor's  review  of  movie 
theatre  history  continues  through  the  drop-off 
in  business  during  the  depression  years  and  the 
wartime  boom  to  an  all-time  high  in  1946. 

"The  fact  that  movie  attendance,  receipts 
and  taxable  earnings  are  still  well  below  the 
1946  peaks,  despite  the  intervening  increase,  in 
population  and  a  gain  of  over  50%  in  dispos- 
able personal  income,  is  attributable  in  large 
measure  to  the  rapid  growth  of  television,"  the 
report  states.  "By  the  start  of  1955,  approxi- 
mately 32  million  sets  were  in  operation,  serv- 
ing over  two-thirds  of  the  nation's  families.  As 
of  Dec.  31,  1954,  there  were  422  tv  stations  on 
the  air,  a  year-to-year  gain  of  over  75  and  some 
300  above  the  figure  two  years  before.  ...  An 
additional  140  stations  were  authorized  .  .  . 
and  some  200  applications  for  new  stations 
were  pending." 

With  compatible  color  authorized,  "produc- 
tion of  color  receivers  has  begun  on  a  limited 
scale  and  technological  improvements  suggest 
that  sets  retailing  at  less  than  $500  will  become 
available  in  increasing  quantities  in  1956.  Such 
a  development  would  obviously  increase  the 
competition  which  the  motion  picture  industry 
now  faces,"  the  report  comments. 

"The  sizable  initial  cost  of  tv  sets  tends  to 
keep  families  away  from  movies  following  in- 
stallation of  a  set.  As  programs  improve  and 
new  transmitters  are  added,  a  larger  proportion 
of  the  population  is  attracted  to  this  form  of 
entertainment." 

Theatres  have  not  gone  in  for  large-screen  tv 
to  any  great  extent,  the  survey  found,  "since 
its  usefulness  appears  to  be  limited  to  events  of 
national  interest.  However,  this  form  of  closed- 
circuit  television  has  found  wide  use  among  in- 
dustrial and  commercial  concerns,"  the  report 
notes. 

Although  pay-as-you-see  television,  with  set- 
owners  paying  to  watch  first-run  movies  at 
home,  has  been  tested  and  offers  "a  possible 
solution"  to  exhibitors'  problems,  "most  pro- 
ducers do  not  look  favorably  on  so-called 
'subscription  television',"  the  report  states. 

Contrariwise,  many  companies  are  now  mak- 
ing films  for  tv  use  and  the  "potential  in  this 
field  appears  quite  large,"  S&P  reports,  with 
tv  station  operation  also  providing  "much 
needed  diversification  for  many  exhibitors." 

NUMBER    OF   THEATRES   AND  TELEVISION 
BROADCAST  AUTHORIZATIONS 


 -*Theatres  

4-Wall  Drive-ins 

Alabama    221  99 

Arizona                              68  31 

Arkansas    240  67 

California    834  169 

Colorado    170  46 

Connecticut    158  27 

Delaware                            34  8 

Florida    281  164 

Georgia    247  129 

Idaho    137  34 

Illinois    567  120 

Indiana    302  116 


*Tv  Station 
Auth. 
12 

7 

8 
39 

9 
11 

2 
22 
14 

5 
24 
14 


 ^Theatres  **Tv  Station 

4-Wall        Drive-ins  Auth. 

Iowa    358  60  12 

Kansas    274  98  7 

Kentucky    191  78  9 

Louisiana    253  79  14 

Maine    141  27  7 

Maryland    172  23  7 

Massachusetts    286  59  1 1 

Michigan    476  99  23 

Minnesota    389  41  10 

Mississippi    212  59  7 

Missouri    388  1  13  19 

Montana    124  35  5 

Nebraska    273  36  6 

Nevada    37  5  3 

New   Hampshire    ....  63  19  2 

New  Jersey    216  26  6 

New  Mexico    89  45  4 

New   York    917  121  37 

North  Carolina    376  244  16 

North   Dakota    166  14  5 

Ohio    507  176  30 

Oklahoma    346  114  16 

Oregon    208  62  7 

Pennsylvania    838  184  38 

Rhode  Island    37  6  3 

South  Carolina    183  130  11 

South   Dakota    165  24  2 

Tennessee    265  114  10 

Texas    929  417  48 

Utah    123  28  4 

Vermont    57  21  1 

Virginia    313  132  11 

Washington    245  57  12 

West  Virginia    214  84  11 

Wisconsin    353  55  16 

Wyoming    48  23  1 

Dist.   of  Columbia  55  0  6 

Totals   13,546  3,918  604 

*As  of  February  2,  1954.    **As  of  December  15,  1954. 

Sources:  Council  of  Motion  Picture  Organizations,  Inc. 
and   Federal   Communications  Commission. 

Number   of  Theatres   and  Television  Stations 

 -Theatres   Television 

Drive-Ins  4-Wall  Stations 

*1954                            4,050  14,301  398 

1953                            3,791  14,174  356 

1952                            3,276  15,347  129 

1951                           2,830  16,150  108 

1950                            2,202  16,904  107 

1949                             1,203  17,367  98 

1948                               820  17,575  50 

1947                               548  18,059  19 

1946                             300  18,719  7 

*As  of  August  1. 

Sources:  Council  of  Motion  Picture  Organizations,  Inc., 
and   Federal  Communications  Commission. 

MOVIE  PREVIEW  SERIES 
SOLD  IN  16  TV  MARKETS 

Flamingo  Films'  'Hollywood 
Preview'  will  feature  clips 
from  major  releases,  plus  in- 
terviews with  stars. 

INDICATIONS  that  the  gap  is  closing  between 
motion  pictures  and  television  are  contained 
in  an  announcement  last  week  from  Flamingo 
Films,  New  York,  that  Hollywood  Preview  had 
been  sold  in  16  markets  a  few  days  after  its 
release.  On-the-air  date  for  program  is  set  for 
April. 

It  is  hailed  as  the  first  regular  tv  filmed  show 
to  feature  dramatic  episodes  from  the  1955- 
1956  major  Hollywood  productions  before  their 
theatrical  release.  The  half-hour  show,  pro- 
duced by  Balsan  Productions,  New  York,  and 
distributed  by  Flamingo,  contains  three  to  four 
sequences  from  the  unreleased  productions,  plus 
"in  person"  interviews  with  the  stars.  The  tv 
film  will  be  shown  about  three  weeks  before 
theatre  presentation.  Balsan  made  necessary 
arrangements  with  M-G-M,  20th  Century-Fox, 
Paramount  and  other  major  studios.  Hollywood 
Preview  will  present  such  personalities  as  John 
Wayne,  Lana  Turner,  Clark  Gable,  Humphrey 
Bogart,  Van  Johnson,  Jose  Ferrer  and  Marilyn 
Monroe,  among  others. 

Tie-ups  are  being  arranged  with  thousands  of 
theatres  throughout  the  country,  according  to 
Sy  Weintraub,  executive  vice  president  of  Fla- 
mingo, with  theatres  displaying  billboards  giv- 
ing the  time  and  station  on  which  Hollywood 
Preview  will  appear.  In  Detroit,  Mr.  Weintraub 
said,  WXYZ-TV  last  week  effected  a  tie-up  with 
128  theatres. 

The  success  of  using  film  clips  from  new 


MR.  DONEGAN 
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productions  on  CBS-TV's  Toast  of  the  Town 
has  led  Mr.  Weintraub  and  Bruce  Balaban,  pres- 
ident of  Balsan,  to  predict  that  the  Hollywood 
Preview  will  be  sold  in  at  least  80  markets  by 
the  end  of  the  year.  Mr.  Weintraub  noted  that 
Toast  scored  some  of  its  highest  ratings  on  the 
evening  of  a  "preview."  He  believes  that  a  tv 
sponsor  will  benefit  from  promotion  and  pub- 
licity given  the  film  by  the  motion  picture  com- 
pany and  from  the  "prestige-star"  value  of  the 
film  personality. 

Minot  Tv  Names  Donegan 
As  Sales  Vice  President 

APPOINTMENT  of  Earl  (Cy)  Donegan  Jr. 
as  vice  president  in  charge  of  sales  of  Minot  Tv 
Inc.,  New  York,  was  announced  last  week  by 
Charles  M.  Amory,  president.  Minot  Tv,  United 
Film  Service  and 
Motion  Picture  Ad- 
vertising Service  Co. 
form  U.  M.  &  M. 
Inc.,  which  has  185 
salesmen  serving  tel- 
evision markets  in 
all  48  states. 

Mr.  Donegan  was 
with  Motion  Pic- 
tures for  Television 
Inc.  before  joining 
Minot  Tv.  In  his 
new  post,  he  will 
supervise  sales  of 
such  programs  as 
Paris  Precinct,  Drew  Pearson — Washington 
Merry-Go-Round,  Sherlock  Holmes.  Junior 
Science,  Janet  Dean,  Hank  McCune,  Flash 
Gordon  and  others. 

FILM  SALES 

Telemat,  Beverly  Hills,  Calif.,  has  sold  sixteen 
10-second,  open-end  cartoon  spots  to  WRCA- 
TV  New  York  for  use  in  station  programming 
promotion. 

Associated  Artists  Productions,  N.  Y..  has  sold 
Million  Dollar  Movies  to  WCPO-TV  Cincinnati. 

Sterling  Television  Co.,  N.  Y.,  has  sold  Little 
Theatre  for  showing  on  WMFD-TV  Wilming- 
ton, N.  C,  WNAO-TV  Raleigh.  N.  C.  WNCT 
(TV)  Greenville,  N.  C,  and  WTVR  (TV) 
Richmond.  Va. 

NBC  Film  Div.,  N.  Y.,  has  sold  Steve  Donovan. 
Western  Marshal  to  Langendorf  United  Bak- 
eries, S.  F.,  for  showing  in  13  western  markets 
starting  April  14.  Program  being  filmed  by  Vi- 
Bar  Productions.  Hollywood.  Agency:  Biow- 
Beirn-Toigo,  S.  F. 

United-Producers  Distributors,  Hollywood,  has 
sold  western  film  package  to  WKBT  (TV) 
La  Crosse.  Wis..  Reel  Adventure  package  to 
WXIX  (TV)  Milwaukee,  Mickey  McGuire 
series  to  KNXT  (TV)  Los  Angeles.  Strange 
Adventure  series  (formerly  Fireside  Theatre) 
to  KPIX  (TV)  San  Francisco  and  L3-westera 
feature  film  package  to  WEAU-TV  Eau  Claire. 
Wis.,  and  KGTV  (TV)  Des  Moines.  Iowa. 

FILM  DISTRIBUTION 

Times  Television  Corp..  N.  Y..  has  available  1? 
half-hour  shows  of  Window  on  Canada,  w  ith  39 
to  follow.  Firm  will  have  26  15-minute  and  26 
half-hour  shows  of  On  the  Spot  available. 

Alexander  Film  Co.,  Colorado  Spring.  Colo., 
has  available  tv  commercial  packages  in  16mm 
color  film  on  banking,  bread  (2).  building  ma- 
terials and  savings  and  loan  for  unlimited  usage 
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to  first  purchaser  in  any  tv  market.  Firm  also 
has  available  cartoon  package. 

United  Producers-Distributors,  Hollywood,  has 
signed  contract  with  Hollywood  Film  Enter- 
prises, same  city,  to  distribute  new  educational 
film  package  of  cities  in  Latin  America. 

FILM  PRODUCTION 

Venture  Productions,  N.  Y.,  is  producing,  with 
original  music  and  lyrics,  color  animated  car- 
toon series,  Dickie  and  San  Francisco,  relating 
adventures  of  boy  and  pet  cat,  to  be  ready  for 
tv  syndication  in  near  future. 

Guild  Films  Co.,  N.  Y.,  was  scheduled  to  start 
production  of  new  26-episode  film  serial,  The 
Goldbergs,  featuring  Gertrude  Berg.  Scenes 
in  series  shift  from  Bronx  to  "Grassroots," 
U.S.A.,  type  of  setting.  Included  in  the  cast 
are  Robert  Harris,  Arlene  McQuade,  Tom 
Taylor  and  Eli  Mintz.  William  Berke  is 
producer,  Mark  Daniels,  director,  and  Cherney 
Berg,  assistant  director.  Film  slated  for  spring 
distribution. 

Parsonnet  &  Wheeler  (motion  picture  and  tv 
film  production),  N.  Y.,  has  completed  ar- 
rangements with  Mia  Slavenska,  Metropolitan 
Opera  ballerina,  to  produce  13  quarter- 
hour  tv  film  series  starring  Miss  Slavenska. 
Series  to  be  shot  so  sponsors  may  use  two  15- 
minute  films  as  half-hour  show.  Production 
expected  to  start  in  April  with  prints  ready  for 
distribution  in  fall. 

Vogue  Wright  Studios,  Chicago,  will  produce  as 
proposed  13-film  series  promoting  home  con- 
struction for  Small  Home  Guide  Inc.  (Small 
Homes  Guide,  Home  Modernizing),  same  city. 

Plastone  Co.  (Turtlewax  polish),  Chicago, 
names  Tv  Spots,  Hollywood,  to  create  six  ani- 
mated one-minute  spot  announcements.  Agency: 
W.  B.  Doner  Co.,  Chicago. 

Sarra  Inc.,  Chicago,  has  produced  20-  and  60- 
second  tv  film  spot  announcements  for  Pond's 
Extract  Co.  (Pond's  Angel  Skin  hand  cream), 
N.  Y.,  through  J.  Walter  Thompson  Co.,  same 
city;  C.  H.  Musselman  Co.  (Pennsylvania 
Dutch  Apple  Sauce,  Fruit  Pie  Fillings),  Bigler- 
ville,  Pa.,  through  Clements  Co.,  Phila.;  Adolph 
Coors  Co.  (Coors  beer),  Golden,  Colo.,  through 
Rippey,  Henderson,  Kostka  &  Co.,  Denver; 
Wilson  &  Co.  (Jane  Wilson  Pan-Pac  meat  pie), 
Chicago,  through  Needham,  Louis  &  Brorby, 
same  city;  Evinrude  Motors  (outboard  motors), 
Milwaukee,  through  Cramer-Krasseh  Co.,  same 
city. 

Varin  Inc.,  N.  Y.,  has  engaged  Lois  Jacoby,  tv 
and  screen  writer,  to  prepare  Mysteries  of  Paris 
film  series,  adapted  from  French  novel  by 
Eugene  Sue.  Norman  Lloyd  will  direct.  Film 
will  be  shot  in  Paris  and  other  French  locales 
with  English-speaking  cast. 

FILM  PEOPLE 

Balyes  Marcin  appointed  secretary-treasurer 
and  board  member,  Parsonnet  &  Wheeler  Inc. 
(tv  and  motion  film  producers),  N.  Y. 

Ed  Lindner,  formerly  producer-director,  Ram 
Productions,  N.  Y.,  to  Industrial  &  Medical 
Film  Guild  Ltd.,  same  city,  as  writer-director. 

Bob  Weisberg,  in  charge  of  southwest  sales, 
Sterling  Television  Co.,  N.  Y.,  appointed  film- 
buyer,  Station  Films  Inc.,  N.  Y.  (filmbuyers  for 
21  stations  associated  with  Katz  Agency,  N.  Y., 
representatives). 

Dr.  Louis  N.  Ridenour,  vice  president  in  charge 
of  engineering  and  research,  International  Tele- 
meter Corp.,  L.  A.,  presented  fellowship  award 
by  L.  A.  section,  Institute  of  Radio  Engineers. 


Dates  for  eight  combined 
fall  regional  conferences  an- 
nounced as  aftermath  of  move 
to  cut  time  and  money  loss 
caused  by  over-abundance  of 
industry  meetings. 

IN  A  MOVE  to  implement  the  industry's  long- 
felt  need  for  fewer  NARTB  and  other  meetings 
(precipitated  largely  by  a  B«T  story  of  Dec.  13, 
1954),  NARTB  last  week  issued  a  schedule  of 
eight  combined  fall  regional  conferences,  re- 
placing individual  sessions  for  each  of  its  17 
districts  as  in  the  past. 

The  NARTB  Regional  Conference  Commit- 
tee, which  met  Tuesday  in  Washington,  adopted 
a  series  of  eight  three-day  meetings  beginning 
Sept.  20  and  to  be  held  each  successive  week, 
with  one  exception,  through  Nov.  17.  Co- 
chairmen  at  the  Tuesday  meeting  were  Henry 
Clay,  KWKH  Shreveport,  La.,  and  Campbell 
Arnoux,  WTAR-TV  Norfolk,  Va. 

Each  three-day  meeting  will  run  as  follows: 
Tuesday  —  Radio  Day,  Wednesday  —  General 
Day,  and  Thursday — Television  Day,  with  a 
banquet  Wednesday  night.  Broadcasters  may 
attend  their  own  or  other  regional  meetings. 

In  the  next  ten  days  NARTB  President  Har- 
old E.  Fellows  will  consult  with  district  direc- 
tors to  obtain  final  agreement.  Arrangements 
for  each  meeting  will  be  made  by  a  committee 
formed  by  chairmen  of  the  districts  combining 
for  each  meeting,  with  the  chairman  of  this 
group  to  be  the  director  in  whose  district  the 
session  takes  place. 

No  meeting  will  be  held  the  week  of  Oct.  3. 

The  timetable,  as  agreed  upon  last  week: 

Sept.  20-22,  Region  1  (Districts  1  and  2)  involving 
the  New  England  States,  N.  Y.  and  N.  J. 

Sept.  27-29,  Region  2  (Districts  3  and  4)  involving 
Pa..  Del..  Md.,  W.  Va.,  D.  C,  Va.,  N.  C.  and  S.  C. 

Oct.  11-13,  Region  4  (Districts  7,  8  and  9)  involv- 
ing Ky.,  Ohio,  Ind.,  Mich.,  111.  and  Wis. 

Oct.  18-20,  Region  5  (Districts  10  and  11)  involving 
Minn.,  N.  D.,  eastern  S.  D.,  Iowa,  Neb.  and  Mo. 

Oct.  25-27,  Region  7  (District  14)  involving  N.  M., 


NEW  OFFICERS  of  the  West  Virginia 
Broadcasters  Assn.  are  President  Paul  J. 
Miller  (c),  general  manager,  WWVA 
Wheeling;  Vice  President  A.  G.  Ferrise  (r), 
general  manager,  WMMN  Fairmont. 
Lawrence  H.  (Bud)  Rogers  (I),  vice  presi- 
dent-general manager,  WSAZ-TV  Hunt- 
ington, is  retiring  president.  AArs.  Vir- 
ginia Cooper,  general  manager  of  WJLS 
Beckley,  becomes  secretary-treasurer. 


Colo.,  Utah,  Wyo,  Idaho,  Mont,  and  western 
S.  D. 

Nov.  1-3,  Region  8  (Districts  15.  16  and  17)  in- 
volving Wash.,  Ore.,  Calif.,  Nev.,  Ariz.,  Terri- 
tory of  Hawaii  and  Alaska. 

Nov.  8-10,  Region  6  (Districts  12  and  13)  involv- 
ing Kan.,  Okla.  and  Tex. 

Nov.  15-17,  Region  3  (Districts  5  and  6)  involving 
Fla.,  Ga.,  Ala.,  Miss..  La.,  Ark.,  Tenn.  and  P.  R. 

$12  Million  IRE  Meet 
Opens  Today  in  Bronx 

ANNUAL  CONVENTION  of  the  Institute  of 
Radio  Engineers  will  open  today  (Monday)  in 
New  York,  with  an  estimated  $12  million  worth 
of  radio,  television  and  electronic  equipment 
on  exhibition.  The  four-day  meeting  will  end 
Thursday. 

The  exhibits  will  be  in  two  locations,  at  the 
Kingsbridge  Armory  and  the  Kingsbridge 
Palace  in  the  Bronx.  The  two  sites  will  be 
linked  by  two  television  circuits,  one  serving 
as  an  electronic  paging  system,  displaying  the 
names  of  persons  on  a  number  of  tv  screens 
scattered  about  the  exhibit  halls,  and  the  other 
providing  a  color  tv  signal  for  exhibitors  who 
wish  to  show  either  black-and-white  or  color 
tv  sets  in  operation. 

In  addition  to  the  exhibits,  some  55  technical 
sessions  covering  the  latest  advances  in  23  fields 
of  electronics  will  be  presented  by  researchers 
and  engineers.  Daily  sessions  will  be  held  at 
the  Hotel  Waldorf-Astoria,  the  Hotel  Belmont- 
Plaza  and  the  Armory,  beginning  today.  About 
40,000  electronic  specialists  are  expected  to 
attend. 

Gen.  Matthew  B.  Ridgway,  army  chief  of 
staff,  will  be  the  principal  speaker  at  the  In- 
stitute's annual  banquet  Wednesday  evening  at 
the  Waldorf-Astoria.  The  institute's  highest  an- 
nual award,  its  medal  of  honor,  will  be  pre- 
sented to  Dr.  Harald  T.  Friis,  director  of  re- 
search in  high  frequency  and  electronics,  Bell 
Labs. 

NARTB  Convention 
To  Feature  FCC  Panel 

GOVERNMENT  DAY  at  NARTB's  annual 
convention  May  22-26  in  Washington  will  fea- 
ture a  90-minute  panel  discussion  with  the 
seven  FCC  members,  a  talk  by  Chairman  J. 
Percy  Priest  (D-Tenn.)  of  the  House  Com- 
merce Committee  and  a  luncheon  talk  by  FCC 
Chairman  George  C.  McConnaughey. 

Chairman  Warren  G.  Magnuson  (D-Wash.) 
of  the  Senate  Commerce  Committee  has  been 
asked  to  address  NARTB  members  on  Govern- 
ment Day  (Tuesday,  May  24),  according  to  a 
progress  report  received  by  the  NARTB  Con- 
vention Committee,  which  met  in  Washington 
last  week. 

Also  a  feature  of  the  Tuesday  luncheon  will 
be  one  of  the  winners  of  this  year's  Voice  of 
Democracy  contest. 

The  Government  Day  sessions,  the  Conven- 
tion Committee  said,  will  give  broadcasters  an 
opportunity  to  discuss  government-industry 
questions  first-hand  with  officials  who  have 
primary  jurisdiction  in  radio  and  tv  licensing. 

The  morning  session  Tuesday  will  honor 
broadcaster-publisher  Mark  Ethridge,  who  will 
be  presented  with  the  annual  Keynote  Award, 

(Trade  Assns.  continue  on  page  75) 
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BEFORE  another  24  hours  pass,  the  ma- 
jority of  Americans  will: 

•  Sleep  between  Carolina-made  sheets  on 
Carolina  beds  while  wearing  Carolina  pa- 
jamas or  gowns. 

•  Sit  on  Carolina  chairs  and  eat  off  Caro- 
lina tables. 

•  Smoke  Carolina  cigarettes  made  from 
Carolina  tobacco  and  sold  in  Carolina  pack- 
ages shipped  in  Carolina  cartons  and  con- 
tainers. 

•  Dry  themselves  with  Carolina  towels 
after  washing  with  Carolina  washcloths. 

•  Wear  Carolina  garments — from  neck  to 
toe  and  from  the  skin  out. 

These  same  Americans  were  patted  gently 
with  Carolina  textiles  after  uttering  their 
first  earthly  squawk.  They  wore  Carolina 
denims,  cottons  and  synthetics  as  kids  and 
faced  the  altar  in  Carolina  wedding  clothes. 
They  will  approach  eternity  in  the  soft  hush 
of  Carolina  fabrics,  and  many  of  their  be- 
reaved will  share  the  comfort  of  Carolina 
insurance  benefits. 

Contrary  to  Rand-McNally's  schoolroom 
maps,  there  really  are  three  Carolinas — 
Coastal,  Piedmont  and  Mountain.  Long 
ago  the  Carolinas  moved  into  leadership 
in  the  textile  and  tobacco  fields  as  their 
combined  natural  and  human  resources  sup- 
plied the  energy  and  skill  needed  to  turn 
out  these  basic  commodities.  In  supplying 
them  the  Carolinas  have  prospered  far  be- 


yond the  fondest  pre-World  War  II  predic- 
tions. Today  they  reap  a  full  share  of  the 
fruits  of  commerce  and  industry.  They 
enjoy  over  a  500-mile  east-west  and  400- 
mile  north-south  span  more  than  their  share 
of  towering  mountains,  factory-nourishing 
rivers,  deep  bays  and  sandy  shores. 

The  only  way  to  find  out  what's  happen- 
ing to  the  Carolinas,  and  to  the  people  who 
live  there,  is  to  beat  the  trails — from  the 


EXPANDING  U.  S.  MARKETS 

B«T  took  a  look  at  the  changing  market 
economy  of  the  nation  and  found  a 
dynamic  media  story.  This  is  the  third 
in  a  series  which  began  with  The  South 
(Nov.  15,  1954),  then  went  on  to  tell  the 
Georgia  market  story  (Dec.  27,  1954). 


Great  Smokies  eastw  ard  to  Kitty  Hawk  on 
the  Atlantic,  and  from  Virginia  to  Georgia. 
A  picture  of  the  mapped  Carolinas — North 
and  South,  1955  models — can  be  gleaned 
onlv  bv  exploring  the  nooks  and  the  open 
places:  talking  to  financiers  and  workers,  to 
broadcasters  and  manufacturers,  to  state 
government  officials  and  grease  monkeys. 

This  spot-checking  technique  permits 
enough  contacts  to  give  an  idea  of  the  role 
the  Carolinas  are  taking  in  the  national 
economy.  Its  limitations  are  those  of  a 
sampling  formula  in  comparison  with  an 
economic  census. 

Carolinians  have  known  lean  centuries 


but  they're  well  off  now,  and  know  it.  What 
they  are  only  starting  to  suspect  is  how  well 
off  their  children  will  be.  Those  who  would 
be  seers  can  base  their  forecasts  on  these 
portents: 

•  The  undeveloped  western  North  Caro- 
lina area,  rich  in  water,  forest  and  mineral 
blessings,  is  just  being  discovered  by  in- 
dustry. Electronic,  paper  and  textile  plants 
are  moving  into  this  little  Sw  itzerland. 

»  The  Coastal  Plains  area,  a  farm  and 
tourist  empire  all  its  own,  is  the  fastest  de- 
veloping part  of  the  Carolinas.  A  new  in- 
dustrial economy  is  joining  the  farm  and 
food  enterprises. 

•  The  central  Piedmont  Plateau  is  hold- 
ing its  industrial  leadership  and  diversifying 
its  agriculture.  Most  significant,  its  indus- 
try is  moving  away  from  textile  dominance 
as  all  kinds  of  new  factories  are  added. 
This  strengthens  a  soft  place — dependence 
on  the  ups  and  downs  of  textiles  (see  tex- 
tile story). 

All  three  areas  are  improving  their  eco- 
nomic position.  The  documented  story  of 
their  grow  th  compels  the  attention  of  those 
who  market  goods  and  services.  Satisfied 
Carolinians  are  moving  out  of  the  low-w  age 
bracket.  Their  earnings  are  rising  faster 
than  the  national  average.  Scoffing  Yan- 
kees lost  in  the  last  two  decades  any  right 
to  point  to  Carolinians  as  their  underprivi- 
leged neighbors  to  the  south. 

Among    industrialists,    Carolinians  are 
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known  as  willing  and  cooperative  workers 
with  a  high  rate  of  output  and  low  rate  of 
trouble-making.  These  residents  of  the 
"Bible  Belt"  believe  in  doing  an  honest  day's 
work.  Over  99%  of  Carolinians  are  native- 
born.  The  Negro  living  standards  are  im- 
proving as  they  get  better  jobs  and  higher 
Pay- 
Beyond  these  obvious  signs  of  continuing 
Carolina  progress  lies  an  entirely  new  series 
of  economic  symbols: 

•  Carolina  resources  are  supplying  and 
operating  the  %\Vi  billion  hydrogen  atom 
plant  at  Aiken,  S.  C,  where  the  energy  of 
the  future  is  being  produced. 

•  A  strip  of  black  monosite  sand  on  the 
South  Carolina  coast  contains  fissionable 
thorium,  having  an  atomic  energy  potential, 
and  titanium.  It's  too  soon  to  make  ex- 
citing predictions,  but  the  test-tube  experts 
are  at  work. 

•  New  wool  industries  are  appearing  on 
the  Coastal  Plains,  rounding 

out  the  Carolina  textile  pro- 
duction and  joining  syn- 
thetics. Wool  is  the  last  of 
New  England's  textiles  to 
move  into  the  South. 

•  Highway  transport  is 
bursting  into  a  tremendous 
industry,  with  two  state 
governments  bulldozing  mad- 
ly in  an  effort  to  keep  traffic 
moving.  Southern  Railway 
is  acquiring  two  coastal  lines 
that  will  help  move  east-west 
traffic  and  bring  business  to 
the  ocean  port  at  Morehead 
City,  N.  C. 

•  Rich  mineral  resources, 
including  clays  and  chemicals 
await  full  development. 

•  New  electrical  and  elec- 
tronic plants  are  popping  up 


satellite  industries  just  as  textiles  brought  in 
finishing,  sewing  and  supply  industries. 

•  The  electronic  age  finds  Carolinians 
producing  the  intricate  radar  and  guided- 
missile  miracles  that  will  protect  the  nation 
from  enemy  attack  and,  if  necessary,  carry 
destruction  to  distant  lands  (see  electronics 
story). 

During  decades  of  farm  and  factory  prog- 
gress,  North  and  South  Carolinians  have 
had  many  common  buying,  working  and 
living  habits.  Their  differences  were  based 
on  geography — and  here  the  distinctions 
were  sharply  defined  —  and  on  political 
boundaries,  also  sharply  defined.  The  geo- 
graphic influence  was  marked  by  north-south 
zones  running  from  the  seaboard  into  the 
mountains.  It  centered  around  the  farming 
habits  on  the  mild  Coastal  Plains,  with  rich 
soil,  ample  moisture  and  convenient  markets; 
the  cotton  agriculture  of  the  rolling  Pied- 
mont, teamed  with  the  North-like  manufac- 


NORTH 


lays  claim  to  one  of  the  most  strikin_ 
achievements  in  the  U.S.    It  is  the  State  Fair  Arena  on  U.S.  1  near  Raleigh. 
The  saddle  shaped  roof  is  hung  on  steel  cables  which  are  suspended  from  two 
parabolic  arches  encircling  the  building.  There  are  no  interior  supports  in  the 


all  around,  and  will  bring  in   structure  which  could  obstruct  the  view. 


turing  of  the  belt,  and  the  small,  scattered 
handicraft  industries  and  resort  attractions 
of  the  western  hills  and  mountains. 

Early  industry  in  the  Carolinas  was 
financed  in  two  ways.  Northern  capital 
was  put  behind  many  of  the  larger  textile 
mills,  attracted  by  adjacency  to  cotton  fields, 
cheaper  labor  and  accessibility  of  power 
and  water.  These  plants  were  mostly  strung 
along  the  main  line  of  the  Southern  Railway 
from  Washington,  D.  C,  to  Atlanta.  A 
lot  of  plants,  particularly  of  the  smaller  sort, 
were  set  up  from  funds  raised  among  groups 
of  local  businessmen. 

In  recent  decades  Carolina  industries 
have  been  built  and  maintained  with  more 
and  more  Carolina  money.  Such  major 
financial  reservoirs  as  Jefferson  Standard 
Life  Insurance  Co.,  Wachovia  Bank  &  Trust 
Co.,  American  Trust  Co.  and  Durham  Life 
Insurance  Co.  are  among  typical  sources 
of  dollars  feeding  Carolina  business  and 
industry.  In  two  decades  the 
Carolinas  have  become  finan- 
cially self-sufficient,  meeting 
their  own  capital  and  short- 
term  needs.  Outside  capital 
is  given  a  cordial  reception, 
plus  special  inducements  in 
some  localities. 

What  does  this  mean? 

Howard  Holderness,  presi- 
dent of  Jefferson  Standard: 
"The  Carolinas  and  the  South 
will  continue  to  grow.  Jeffer- 
son Standard  will  continue  to 
provide  capital  to  finance  an 
expansion  surpassing  any- 
thing to  date."  Joseph  M. 
Bryan,  first  vice  president  of 
the  company,  adds:  "The 
Carolinas  and  the  South  are 
growing  at  an  increasing  rate 
— faster  than  the  national 
economy.    Heavy  industries 
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are  starting  to  come,  joining  the  recent  in- 
flux of  large  appliances,  electronics  and  syn- 
thetics. More  of  the  machinery  used  in  our 
industry  will  be  made  here." 

And  Miss  Mary  R.  Taylor,  widely  known 
executive  and  agency  relations  director  of 
the  company,  tops  it  off  this  way:  "The 
South  hasn't  really  discovered  the  South." 

In  three  decades  these  basic  Carolina 
trends  have  been  charted: 
Population — Up  35% 
Farm  Income — Up  100% 
Manufacturing  Income — Up  1,000% 

Together  the  Carolinas  produce  more 
textiles  than  the  rest  of  the  country  com- 
bined (over  $5.5  billion  a  year)  and  better 
than  one  out  of  every  two  cigarettes  (five 
of  the  six  largest  brands).  With  a  popula- 
tion of  6,400,000  in  1955,  they  have  a  total 
manufacturing  output  of  nearly  $10  billion, 
paying  factory  wages  approaching  $lVi 
billion. 

The  South's  tobacco  in- 
dustry started  going  places  at 
the  end  of  the  War  Between 
the  States  when  Washington 
Duke  began  crushing  tobacco 
leaves  in  his  hands,  packing 
the  smoking  mixture  in  home- 
spun cloth  bags  and  selling  it 
to  Federal  and  Confederate 
troops.  Out  of  that  developed 
American  Tobacco  Co. 
North  Carolina  grows  three- 
fourth  of  the  flue  -  cured 
tobacco  in  the  nation  on  1 1  % 
of  its  total  crop  land.  Bright- 
leaf  strains  grow  well  in  the 
rich  Coastal  Plains  soil  and 
the  crop  runs  nearly  a  half- 
billion  dollars  a  year. 

Cigarette  production  has 
felt  the  cancer  agitation,  but 
filter  tips  and  king-size  types 


have  kept  the  industry's  net  income  at  a 
comfortable  figure.  There's  no  disputing 
the  claim  that  North  Carolina  leads  the 
world  in  tobacco  growing,  processing  and 
manufacturing. 

Since  Capt.  W.  H.  Snow,  of  a  Vermont 
regiment,  took  a  fancy  to  the  High  Point 
area  and  started  making  spokes  and  handles 
about  the  time  the  War  Between  the  States 
was  ending,  furniture  production  has  grown 
into  a  $300  million-plus  business.  In  mid- 
January  6,000  buyers  descended  on  the  High 
Point  furniture  mart,  third  largest  in  the 
U.  S.,  helping  dedicate  a  10-story  addition 
to  the  exhibition  building.  Within  100  miles 
are  produced  half  the  nation's  bedroom  and 
dining  room  furniture. 

The  Carolinas  are  attractive  to  industry 
because  of  their  water  resources,  low-cost 
power  and  the  mild  weather  in  both  the 
Coastal  Plains  and  Piedmont  Plateau.  In 
the  western  mountains  the  climate  is  more 


TOBACCO  is 


$450  million  crop  in  North  Carolina.  Last  year  cigarettes  and 
other  tobacco  products  were  worth  SI. 66 1.000,000  in  the  state.  The  largest 
bright  leaf  auction  market  in  the  country  is  at  Wilson,  where  auctioneers  and 
buyers  deal  in  that  peculiar  jargon  made  famous  on  radio  by  Lucky  Strike. 
The  state  leads  the  world  in  tobacco  growing,  processing  and  manufacturing. 


like  that  of  Pennsylvania  or  Ohio  in  the 
winter  but  generally  more  refreshing  in  the 
summer.  The  Piedmont  is  from  500  to 
1,500  feet  in  elevation,  yet  winters  are  mild 
by  northern  standards,  with  a  minimum  of 
snow  (aside  from  two  unscheduled  pileups 
last  January).  Piedmont  summers  are  warm 
but  not  tropical. 

Coastal  Plains  summers  are  warmer.  The 
beaches  and  rivers  help  provide  relief,  with 
air  conditioning  a  tremendous  help.  Coastal 
region  residents  cite  data  to  show  their 
summers  aren't  of  the  sizzling  sort  found  in 
Mississippi  and  Missouri  Valley  plains  or 
in  the  Southwest. 

Best  support  for  the  weather  boasts  of 
Carolinians  comes  from  northerners  who 
have  migrated  southward.  They  concede 
summers  are  warmer  there  than  in  the  Maine 
woods  or  Vermont  valleys,  but  not  at  all 
unbearable  in  most  areas.  Industrialists  who 
like  the  climate  and  the  extensive  water  re- 
sources will  note  that  it's  rare 
when  a  day's  work  is  lost 
because  of  weather. 

The  Carolinas  have  no 
cities  in  the  million  bracket 
but  are  densely  dotted  with 
medium  and  small  cities, 
often  in  pairs  or  clusters. 
Geographically  the  three 
main  regions  are  like  this: 

Western  (mountain):  Eleva- 
tion 1.500-6.S84  ft.  Resorts, 
industry,  truck  and  fruit 
farming,  dairying.  Produces 
rayon,  textiles,  cigarette 
paper,  hosiery,  furniture,  ap- 
ples, vegetables,  cellophane. 

Piedmont  Plateau:  Eleva- 
tion 500-1.500  ft.  Concen- 
trated industrial  area,  with 
farming  and  dairying.  Pro- 
duces textiles,  hosiery,  syn- 
thetics, household  furniture. 
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Primary  in  the  population  center  of  the  two  Carolinas,  Jefferson  Standard  Broadcasting  Company  provides 
mass-ive  radio  and  television  coverage  in  the  area  where  %%  of  Carolina  industry  is  located.  These  stations 
rate  first  consideration  by  any  advertiser  doing  business  in  the  Carolinas. 

JEFFERSON    STANDARD    BROADCASTING  COMPANY 
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cigarettes,  cotton,  truck  crops,  cattle,  poultry. 

Coastal  Plains:  Elevation  sea  level  to  500 
ft.  Agriculture  dominates.  Produces  to- 
bacco, cotton,  peanuts,  corn,  peaches,  straw- 
berries, textiles,  lumber,  cattle,  hogs,  poultry. 

There  in  general  form  is  the  story  of  the 
Carolinas — past  and  present,  with  a  few 
hints  at  the  future  of  an  area  that  has  more 
than  its  share  of  nature's  bounties.  It's  a 
story  of  farming,  once  centered  around  cot- 
ton and  tobacco  but  now  diversified  and  less 
subject  to  the  whims  of  a  single  crop;  of 
industry  that  moved  close  to  its  raw  products 
and  abundant  resources;  and  of  a  newer  in- 
dustrial economy  following  northern  pat- 
terns but  profiting  by  the  errors  of  over- 
industrialized  communities. 

Up  to  recently,  90%  of  Carolina  industry 
has  been  in  the  Piedmont.  From  1955  on, 
watch  what  happens  in  the  eastern  flats  and 
western  hills — and,  of  course,  the  Piedmont. 

COASTAL  PLAINS 

THE  low-level  plains  area  between  the  Pied- 
mont Plateau  and  the  Atlantic  was  first  to 
be  settled.  Sir  Walter  Raleigh's  expedition 
landed  at  Roanoke  Island  in  1584,  but  the 
area  was  slow  to  join  the  industrial  parade. 
Right  now  it  is  the  Carolina's  economic  eye- 
catcher,  said  Ken  Willson,  executive  vice 
president  of  Tobacco  Network.  From  Eliza- 
beth City  to  Aiken,  new  plants  are  being 
built.  Some  of  them  are  big — DuPont's  $35 
million  dacron  plant  at  Kinston,  N.  C,  for 
example.  DuPont  likes  the  area  so  well  it 
has  added  several  million  dollars  worth  of 
research  plant. 

Eastern  North  and  South  Carolina  have 
a  population  of  about  two  million.  Their 
income  from  the  rich  land  runs  around  a 
billion  dollars  a  year,  including  tobacco,  live- 
stock, peanuts,  cotton,  corn  and  other  crops. 
Industries  include  textiles  and,  more  recently, 
woolen  mills,  atomic  energy  at  Aiken  in  a 
billion  government  plant,  tobacco 
processing,  paper  and  other  wood  products, 
fertilizer  and  other  chemicals,  and  food 
processing  (including  fish). 

In  the  last  six  years  175  new  industries 
have  appeared  in  the  coastal  counties.  Some 
of  the  names  include  Talon,  American 
Woolen,  Phillips  Petroleum  and  National 
Spinning.  A.  Hartwell  Campbell,  general 
manager  of  WNCT  (TV)  Greenville,  N.  C, 
said  more  people  are  employed  in  established 
manufacturing  associated  with  farming  than 
in  the  new  industries,  but  predicted  industrial 
expansion  will  include  both  the  old  and  new, 
advancing  side  by  side.  Air-conditioning  has 
made  the  coast  counties  more  attractive. 

"Several  important  harbors  move  these 
products  all  over  the  world,"  Mr.  Campbell 
said.  "Three  of  the  military  installations 
alone  feed  $181  million  a  year  into  the 
economy.  Eastern  North  Carolina's  Tobacco 
Belt  sold  522  million  pounds  of  cigarette  to- 
bacco last  year,  a  $285Vi  million  item." 

Along  the  sandy  Atlantic  Coast,  protected 
by  sand  strips,  runs  the  Intercoastal  Canal, 
a  busy  water  highway.  Expanding  resorts 
are  joining  New  Jersey,  Delaware,  Maryland, 
Virginia  and  Florida  as  attractions  for  the 
whole  eastern  half  of  the  country.  The 
thermal  belt  running  through  Southern  Pines 
Sandhills  region  provides  year-round  golf. 
"Over  $25  million  worth  of  horses  are 
trained  and  eight  golf  courses  have  165 
tournaments  a  year,"  according  to  Jack  S. 


Hollingbery,  National  Representative 
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NORTH  CAROLINA  SPOTLIGHT 


MAIN  INDUSTRIES  (unofficial  esti- 
mated value  of  1954  output,  7,700 
plants) : 

Textiles  $2.9  billion  (see  textile  story) 

Tobacco  $1.6  billion 

Food  $510  million 

Furniture  $350  million 

Lumber  $250  million 

Chemicals  $200  million 

Paper  $215  million 

Electronics,  electrical  $185  million 

Garments  $150  million 

Machinery  $80  million 

Main  farm  crops  (unofficial  estimated 
value  of  1954  marketing  from  285,000 
farms,  96%  of  which  are  electrified): 

$900  million  total 

Tobacco  $445  million 

Cotton  $70  million 

Peanuts  $30  million 

Corn  $9  million 

Other  crops  $146  million 

Livestock  $200  million 

Tractors  operating,  88,000 

Crops  include  fruits  and  vegetables. 
Broiler  and  egg  production  growing  fast; 
livestock,  too;  hatching  eggs  from  cool 
western  counties  sold  all  over  nation. 
Best  soil  is  in  Coastal  Plains. 

These  "Industrial  Firsts"  are  claimed: 
Textiles,  tobacco  products,  household  and 
kitchen  furniture,  mica  fabrication  and 
production,  kaolin  and  pyrophyllite, 
crude  and  ground  feldspar,  crushed 
granite,  most  spodumene  reserves. 

"Agricultural  Firsts"  are  claimed  as  fol- 
lows: Bright  leaf  tobacco  (900  million 
pounds),  farm  population  (1,600,000  or 
third  of  state's  total),  4-H  Club  mem- 
bership, home  demonstration  club  mem- 
bership; largest  agricultural  extension 
service. 

"Historical  Firsts":  Powered  airplane 
flight  by  Wright  brothers  in  1903;  first 
English  settlement  in  America  (Roanoke 
Island  1585);  first  state-supported  uni- 


versity to  open  its  doors  (U.  of  North 
Carolina,  1792);  first  child  of  English 
parentage  born  in  America  (Virginia 
Dare,  1587,  Roanoke  Island). 

Miscellaneous  "Firsts":  Mileage  of 
state-maintained  roads  (68,190),  first 
non-federally  built  nuclear  reactor  (N.  C. 
State  College,  1953),  first  in  size  of  school 
bus  fleet  (6,772)  and  bookmobiles. 

Industrial  expansion  in  1954,  led  by 
textiles,  apparel,  food,  lumber  products 
and  furniture: 

131  new  industries  planned,  $69  mil- 
lion investment,  11,450  jobs,  $28  million 
payroll. 

129  industries  expanded,  $43  million 
investment,  5,400  jobs,  $14  million  pay- 
roll. 

In  addition,  electrical  utilities  had 
$102.5  million  expansion,  adding  629,- 
000  kw. 

Total  income  of  state  in  1953  was  $4.6 
billion  ($1,097  per  capita).  Total  busi- 
ness volume  in  1953,  $17  billion.  Retail 
sales  (based  on  tax  collections,  fiscal 
1954),  $3.07  billion. 

Population  in  1954,  4,230,100;  U.  S. 
Census  Bureau  estimate  for  1965,  4,- 
784,000.  Second  in  population  in  South; 
third  in  business  volume  and  farm  out- 
put; second  in  manufacturing;  fourth  in 
retail  trade. 

Three  geographic  divisions  running 
roughly  north  -  south  —  Western,  with 
223  mountains  (Mt.  Mitchell,  6,684  ft.; 
Piedmont  Plateau  (rolling),  numerous 
rivers;  Coastal  Plains  have  extensive 
water  areas  (2,000  square  miles  of 
sounds)  with  outer  rim  of  sand  bars  and 
islands,  and  1,500  miles  of  inland  water- 
ways. Thermal  (mild)  belts  in  Tryon 
and  Southern  Pines  areas. 

Two  ocean  ports — Wilmington,  More- 
head  City. 


Younts,  operator  of  WEEB  Southern  Pines. 

Newest  stir  of  economic  excitement  in 
eastern  South  Carolina  is  the  woolen  in- 
dustry (see  Charleston  story),  joining  atomic 
energy  and  synthetic  fibres  as  business 
builders. 

Principal  ports  are  Charleston,  Wilming- 
ton, Morehead  City,  Beaufort  and  George- 
town. Fisheries  are  moving  along,  with 
1955  likely  to  produce  a  $20  million  sea- 
food yield.  When  Southern  Railway  ties  in 
two  coastal  railways,  the  North  Carolina 
ports  will  have  better  arterial  transporta- 
tion. 

About  30  cities  in  the  15-50,000  pop- 
ulation category  are  scattered  around  the 
plains.  Among  cities  and  towns  are: 

North  Carolina — Elizabeth  City,  14,000 
(truck  crops,  peanuts,  pigs,  mills) ;  Ahoskie, 
4,000  (millwork,  lumber,  food);  Fayette- 
ville,  43,000  (inland  port,  textiles,  lumber, 
tobacco  markets,  livestock  and  other  farm 
products,  new  Fasco  electrical  plant  and 
quadrupled  property  values  since  1940); 
Goldsboro,  23,000  (tobacco  market,  retail 


and  distribution  center);  Greenville,  19,000 
(markets  for  tobacco  and  other  farm  prod- 
ucts, wholesale  trading);  Jacksonville,  12,000 
(Camp  Lejeune  puts  $60  million  into  area 
economy);  Kinston,  22,000  (cotton,  tobacco, 
synthetic  fibres,  14  auction  warehouses  sold 
$44.7  million  in  cigarette  tobacco  last  year) ; 
New  Bern,  17,000  (a  "Miniature  Charles- 
ton," near  Cherry  Point  Marine  air  base  with 
$31  million  kitty);  Rocky  Mount,  35,000  (83 
industries  including  yarn,  tobacco  process- 
ing, steel  products,  wood  processing,  16  to- 
bacco auction  warehouses);  Tarboro,  9,000 
(small  industries  and  farm  markets);  Wilson, 
25,000  (19  tobacco  auctions  comprise 
world's  largest  bright  leaf  market  with  $50 
million  business  plus  11  processing  plants 
adding  $9  million  to  value  of  product; 
poultry  industry  expanding). 

South  Carolina — Aiken,  15,000  (winter 
resort,  training  of  horses,  kaolin  and  other 
clays,  textile  and  lumber  mills,  quarries); 
Florence,  25,000  (retail-wholesale  center  for 
12-county  Pee-Dee  region,  furniture,  gar- 
ment mills,  lumber,  packing  plants,  fertili- 
zer, Atlantic  Coast  Line  yards  and  shops); 


Georgetown,  7,000  (seaport,  International 
Paper  Co.  has  largest  mill  in  world,  fish- 
eries); Myrtle  Beach,  4,000  in  winter  but 
50,000  in  summer  (one  of  many  Carolina 
beaches);  Orangeburg,  17,000  (textiles,  meat 
packing,  chemicals,  plywood,  garments); 
Sumter,  22,000  (garments,  woodworking, 
textiles,  furniture,  steel  products,  chemicals, 
pigeon  and  turkey  raising). 

TEXTILES 

ANYONE  who  wants  to  challenge  the  Caro- 
linas'  claims  to  textile  leadership  must  first 
shatter  these  arguments: 

•  They  turn  out  each  year  enough  fabrics 
to  go  around  the  world  36  times,  plus  a  dozen 
laps  around  the  moon  and  loose  ends  for  a 
million  or  two  circus  tents. 

•  They  have  half  the  cotton  looms  in  the 
U.  S.,  in  addition  to  the  developing  woolen 
industry. 

•  Printing  and  finishing  mills  are  major 
Carolina  industries;  in  the  past  raw  fabrics 
were  processed  elsewhere;  now  garment 
plants  round  out  the  picture.  One  plant  in 
Rock  Hill,  S.  C,  prints  a  sixth  of  all  U.  S. 
cotton  goods. 

•  Cotton  still  dominates  the  textile  indus- 
try but  there's  a  billion-dollar  investment  in 
synthetic  fibre  plants  with  production  in- 
creasing every  day. 

To  those  still  of  a  doubting  disposition, 
the  Carolinas  remind  that  they  produce  more 
textiles  in  the  household  field  than  all  other 
states  combined. 

Carolina's  textile  industry  is  150  years  old, 
with  the  hand-woven  goods  of  early  Ameri- 
can decades  giving  way  in  the  1800s  to  cot- 
ton mills.  A  small  woolen  mill  opened  just 
before  the  turn  of  the  century  and  eventually 
became  Chatham  Mfg.  Co.  The  Cone  family 
built  Greensboro  plants  (see  Greensboro 
story)  and  Burlington  Mills  developed  in  the 
world's  largest  textile  organization. 

Col.  Elliott  W.  Springs  operates  seven 
mills  that  grew  out  of  a  Fort  Mill,  S.  C, 
unit  started  in  1888.  His  Lancaster,  S.  C, 
plant  is  termed  the  largest  in  the  world  un- 
der one  roof,  with  7,000  looms. 

Col.  Springs  is  a  dynamic  figure  in  the 
textile  world.  Once  a  World  War  I  flyer  and 
later  an  author  of  human-interest  stories, 
"Clothes  Make  the  Man,"  and  seven  other 
books,  he  is  reputed  to  have  personally  writ- 
ten eye-catching  Springmaid  sheet  advertise- 
ments that  have  startled  the  more  conserva- 
tive practitioners  of  the  advertising  art:  "A 
buck  well  spent  on  a  Springmaid  sheet," 
with  portrait  of  weary  Indian  youth  and 
maiden;  a  hope  chest  elopement  scene,  busty 
bride  exclaiming,  "...  they're  Springmaid 
sheets  and  I  have  a  full  chest  too,"  with  the 
artist  leaving  no  room  for  argument. 

Textile  machinery  wears  out.  Col.  Springs 
and  the  Cones,  Burlington  Mills,  Celanese 
and  dozens  of  other  plants  are  spending 
fortunes  on  installation  of  the  most  modern 
devices  plus  addition  of  new  plants  (Springs 
Mills,  $60  million).  Col.  Springs  operates 
the  Lancaster  &  Chester  Railway  Co.,  a 
28.9-mile  inter-plant  line. 

When  North  and  South  Carolina  start 
matching  claims  for  the  textile  champion- 
ship, oratory  and  economics  become  garbled. 

N.  C.  concedes  S.  C.  has  more  spindles  in 
place  (S.  C.  5,667,000,  N.  C.  5,129,000)  and 
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SOUTH  CAROLINA  SPOTLIGHT 


MAIN  INDUSTRIES  (unofficial  esti- 
mated value  of  1954  output,  1,200 
plants) : 

Textiles  $1.5  billion  (see  textile  story) 

Paper,  pulp  $115  million 

Food  products  $125  million 

Fertilizer  $40  million 

Furniture  $30  million 

Clay  products,  cement  $28  million 

Electric  power  four  times  1939 

Factory  output  $2.4  billion 

Main  farm  products  (unofficial  esti- 
mates for  1954,  a  drought  year) : 

Cotton  $101  million 

Tobacco  $70  million 

Livestock  $55  million 

Corn  $21  million 

Hogs  $14  million 

Peaches  $8.5  million 

These  claims  are  made  for  South  Caro- 
lina industry:  Over  two-fifths  of  cotton 
woven  goods;  first  in  spindles  and  looms; 
over  1,110  plants  added  since  World 
War  II  and  1,120  plants  enlarged;  in- 
cluding $lV/2  billion  atomic  energy  plant 
at  Aiken,  state's  industry  has  expanded 
at  average  of  $5  million  weekly  since 
World  War  II,  highest  growth  rate  in 
U.  S.;  single  mill  now  does  full  textile 
cycle,  taking  bale  of  cotton  in  back  door 
and  shipping  sheets  and  pillow  cases  out 
the  front  door.  "This  is  just  the  start  of 
South  Carolina's  industrial  development," 
according  to  S.  W.  Gable,  acting  director 
of  the  State  Development  Board.  "Indus- 
trial expansion  totaled  $76  million  in 
1954." 

In  1945  the  state's  industrial  investment 
was  $500  million;  $938  million  in  private 


plants  added  up  to  Jan.  1,  1955.  115,000 
jobs,  $277  million  payroll. 

"Historical  Firsts":  First  American 
province  to  plant  rice  and  indigo  for 
sale;  first  free  library  in  America  started 
in  1695  at  Charles  Town  (Charleston); 
first  building  devoted  wholly  to  drama 
(Dock  Street  Theatre,  1736,  Charleston, 
still  operating) ;  first  cotton  mill  built  on 
James  Island  in  1789;  first  free  schools 
for  Negroes  (Charleston);  U.  of  South 
Carolina  one  of  first  three  state  colleges; 
first  musical  society,  St.  Cecilia  (Charles- 
ton, 1762,  still  operating);  first  opera 
(Charleston,  1762). 

South  Carolina  has  24,000  miles  of 
highways;  world  famous  gardens;  fine 
beaches;  three  ocean  ports  (Charleston, 
Beaufort,  Georgetown) ;  lowest  rate  of 
business  failures  in  nation  (1950);  new 
textile  industry  using  Fiberglas;  new 
wool  industry  which  is  expected  to  de- 
velop into  one  of  nation's  major  textile 
enterprises  (see  Charleston  story);  retail 
sales  up  370%  since  1929  (259%  in 
U.  S.);  state  claims  to  lead  U.  S.  in  per 
capita  income  gains  since  1929  (300%). 

Population  in  1954,  2,206,000;  U.  S. 
Census  Bureau  1965  estimate,  2,445,000. 

1953  income  payments,  $2.4  billion. 

Geography:  Rugged  hills  in  extreme 
western  corner  (Sassafras  Mountain, 
3,548  ft.);  Piedmont  Plateau  and  Coastal 
Plains  resemble  North  Carolina,  with  less 
jagged  coastline;  many  rivers. 

New  Bushy  Park  project  near  Charles- 
ton will  supply  extensive  fresh-water  in- 
dustrial sites  with  docks  for  ocean  freight- 
ers (see  Charleston  story). 


more  active  spindles,  too.  It  will  concede 
S.  C.  superiority  in  cotton  looms  (129,000  to 
72,767).  Together  the  two  have  half  the 
cotton  looms  in  the  U.  S.  and  four  times 
as  many  active  spindles  as  New  England. 

But,  N.  C.  goes  on  to  say,  it  produces  840 
million  pairs  of  hosiery  a  year,  or  44%  of 
the  U.  S.  total.  "Show  us  any  South  Carolina 
hosiery?"  its  northern  neighbor  challenges. 
Of  the  840  million  pairs,  612  million  are 
seamless  and  228  million  full-fashioned,  yet 
N.  C;  has  only  16%  of  the  nation's  1,300 
mills.  The  state's  plants  employ  53,000 
workers. 

Newest  interest  in  the  hosiery  field  is 
women's  hose  that  stretches — Larkwood's 
"Stocking  X"  and  Burlington's  "Shape-2-U." 
Only  three  sizes  are  needed  since  they  stretch 
over  the  feet  and  up  the  leg.  Judging  by  ob- 
served testing  of  Stocking  X,  this  innovation 
in  feminine  apparel  is  one  of  the  exciting 
developments  of  the  textile  industry. 

New  textile  plants  are  now  appearing  in 
the  Coastal  Plains,  with  fabulous  acre- 
eating  enterprises  whose  facilities  turn  out 
dacron,  orlon  and  nylon  under  DuPont 
auspices,  Celanese's  newer  arnel  and  many 
others.  Western  Carolina,  too,  is  getting 
some  of  this  business. 

Over  1,000  Carolina  textile  plants  employ 
around  250,000  workers.  Plant  investment 
runs  around  $16,000  per  worker.  Twoscore 


large  plants  were  added  last  year.  Right  now 
textile  people  are  worried  about  low-cost 
imports. 

FINANCE 

SHORTLY  after  World  War  II,  a  resident  of 
Morganton,  N.  C,  Henry  Wilson,  and  a 
few  of  his  neighbors,  decided  to  start  a 
plant  making  wooden  furniture  of  the  high- 
est quality.  They  each  took  some  stock  and 
sold  a  little  to  outsiders,  but  this  wasn't 
enough  for  a  major  plant.  At  Greensboro, 
Jefferson  Standard  Life  Insurance  Co.  took 
bonds  on  the  new  factory. 

Within  a  year  the  first  piece  of  the  now- 
famous  Heritage  Henredon  furniture  was 
shipped.  The  long-term  insurance  loan  per- 
mitted a  much  larger  plant,  with  more  em- 
ployes, and  left  the  operators  free  to  get 
seasonal  loans  from  banks.  "We  were  suc- 
cessful from  the  start  and  have  grown  rapid- 
ly, thanks  to  Jefferson  Standard  and  to  a 
quality  product,"  Mr.  Wilson  said. 

Jefferson  Standard,  Durham  Life  Insur- 
ance Co.,  Wachovia  and  many  other  Caro- 
lina institutions  are  putting  up  the  green 
stuff  that  keeps  mill  wheels  humming  and 
underwrites  new  ones.  Southern  capital 
finances  furniture  plants,  the  giant  textile 
cathedrals  and  other  industries. 

First  Vice  President  Joseph  M.  Bryan,  of 
Jefferson  Standard,  recalls  that  northern 
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money  once  financed  most  industries  and 
dictated  policy.  "Now  the  South  can  dictate 
its  terms,"  he  said,  "and  the  North  is  anxious 
to  invest  in  the  South's  future." 

Howard  Holderness,  Jefferson  Standard's 
president,  said  the  company  was  founded 
v\  ith  the  ideal  of  serving  the  South.  "We 
still  get  the  biggest  part  of  our  business  from 
the  South  and  we  put  our  money  back  where 
we  get  it,"  he  said. 

Founder  of  Jefferson  Standard,  which  now 
lhas  $1.24  billion  insurance  in  force,  was 
(P.  D.  Gold,  who  teamed  with  his  brother 
iand  a  banker  in  1907  "to  give  the  South  a 
strong  insurance  company  based  on  the 
istandards  of  Thomas  Jefferson,  author  of  the 
Declaration  of  Independence."  "P.D."  is  still 
following  his  favorite  hobby — selling  insur- 
ance out  of  the  company's  Washington  office. 
Jefferson  Standard  for  17  straight  years  has 
had  the  highest  interest  rate  of  any  major 
insurer.  Its  portfolio  includes  electronic 
properties— WBT-WBTV  (TV)  Charlotte; 
WBTW  (TV)  Florence,  S.  C;  WBIG  Greens- 
iboro;  minority  holding  (16.5%)  in  WFMY 
'TV)  Greensboro.  It  has  owned  practically 
all  of  Storer  Broadcasting  Co.  preferred 
stock  but  Storer  is  buying  it  back.  It  has  a 
wholly  owned  subsidiary,  Pilot  Life  Insur- 
ance Co.  with  $758  million  insurance  in 
force. 

Carolina  banks  have  grown  with  the  state 
ias  have  Charlotte's  nine  brokerage  houses, 
f  Wachovia  Bank  &  Trust  Co.  has  $350  million 
in  resources  behind  its  six-city  service. 
While  observing  its  75th  anniversary  last 
year,  Wachovia  noted  that  total  deposits  of 
all  North  Carolina  banks  had  grown  from 
S16  million  in  1900  to  $2  billion  in  1954; 
insurance  policies  in  the  state  from  $144 
million  to  $4.5  billion.  Thus  the  savings  of 
Carolinians,  acquired  from  their  jobs  and 
their  farms,  have  gone  back  into  financial 
houses  that  have  used  the  money  to  finance 
the  state's  growth. 

NORTH  CAROLINA  CITIES 

ASHEVILLE 

IN  ASHEVILLE,  everyone,  including  a 
profitable  crop  of  visitors,  not  only  talks  con- 

,  stantly  about  the  weather  but  the  local  folks 

!  do  something  about  it — they  live  off  it. 
Since  World  War  II  the  residents  of  this 

1  gateway  to  western  North  Carolina  have 
found  a  new  topic  of  conversation.  They 

•  talk  constantly  about  the  new  industries  that 
keep  coming  into  the  19  counties  of  which 
Asheville  is  the  trading  capital  and  resent 

:  any  inference  that  the  city  is  merely  a  T.  B. 
sanctuary. 

Asheville  started  advertising  nationally  its 
enervating  climate  back  in  1910,  spurring 
tourist  business  to  new  heights.  Don  Elias, 
veteran  broadcaster  (WWNC)  and  journalist 
(Citizen  and  Times),  likes  to  inhale  several 
lungloads  of  bracing  Asheville  atmosphere 
and  exclaim,  "They'll  never  take  away  our 
most  valuable  resource,  fresh  air." 

An  Industrial  Council  was  formed  some 
years  ago  to  provide  jobs  for  the  area.  A 
surplus  labor  supply  existed  in  the  city  and 
on  out  to  the  Tennessee  border.  Such  plants 
as  American  Enka  Corp.,  U.  S.  division  of 
a  Dutch  textile  empire  which  has  added  a  big 
nylon  plant  to  its  rayon  setup,  and  Ecusta 
Paper  Corp.,  cigarette  paper  mill,  found 
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Giant  of  Southern  Skies 

GETS  .  .  . 


PROGRAM  LOGS 
IN  64  NEWSPAPERS 
IN  5  STATES 


SUCH 

POPULARITY 
IS 

DESERVED 


Beginning  in  January,  1954,  WFBC-TV  brought  NBC  net- 
work and  other  top-ranking  programs,  with  maximum  power, 
to  an  area  which  previously  had  "fringe"  reception  or  none  at 
all.  That  was  good  news!  Proof  of  Channel  4's  popularity  is 
the  listing  of  these  64  progressive  newspapers  in  5  states  which 
carry  the  daily  logs  of  WFBC-TV: 


SOUTH  CAROLINA 

Greenville  New3  27. 

Greenville  Piedmont  28. 

Abbeville  Press  &  Banner  29. 

Anderson  Free  Press  30. 

Anderson  Independent  31. 

Anderson  Mail  32. 

Aiken  Standard   &  Review  33. 

Chester   Reporter  34. 

Clinton  Chronicle  35. 

Columbia  Record  36. 

Columbia  State  37. 

Easley   Progress  38. 

Fountain  Inn  Tribune  39. 

Gaffney  Ledger  40. 

Greenwood  Index-Journal  41. 

Laurens    Advertiser  42. 

Newberry  Observer  43. 

Pickens  Sentinel  44. 

Rock   Hill  Herald  45. 

Seneca  Journal  46. 

Spartanburg   Journal  47. 

Spartanburg   Herald  48. 

The  Timmonsville  Time3  49. 
Union  Times 
Walhalla  Keowee  Courier 
Westminster  Tugaloo  Tribune 


NORTH  CAROLINA 
Asheville  Citizen 
Asheville  Times 
Brevard   Transylvania  Times 
Bryson  City  Smoky  Mt.  Times 
Charlotte  Observer 
Charlotte  News 
Forest  City  Courier 
Franklin  Press 
Gastonia  Gazette 
Granite  Falls  Press 
Hendersonville  Times-News 
Hickory  Record 
Lincolnton  Lincoln  Times 
Marion  McDowell  News 
Morganton  News-Herald 
Murphy  Cherokee  Scout 
Rutherford  Countv  News 
Shelby  Star 
Spindale  Sun 

Spruce  Pine  Tri-County  News 
Tryon  Daily  Bulletin 
Tryon  Polk  County  News 
Waynesville  Mountaineer 


GEORGIA 

50.  Athens  Banner-Herald 

51.  Atlanta  Constitution 

52.  Atlanta  Journal 

53.  Augusta  Chronicle 

54.  Augusta  Herald 

55.  Clayton  Tribune 

56.  Gainesville  Times 
5".  Hartwell  Sun 

58.  Rovston  Record 

59.  The  Elberton  Star 

60.  The   Northeast  Georgi»n 

61.  Toccoa  Record 


TENNESSEE 

62.  Bristol  Herald  Courier 

63.  Plain  Talk  &  Tribune 

VIRGINIA 

64.  Proof-Reader.  Bristol,  Va. 


Channel  4 


NBC  NETWORK 

Represented    Nationally  by 
WEED  TELEVISION  CORP. 

WFBC-RADIO  (NBC  affiliate) 
is  Represented 
Nationally   by  AVERY-KNODEL 


WFBC-TV 

Greenville,  S.  C. 
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'AROUNAS 


Greatest 


Advertising 


VALUE! 


COMPLETE 

MARKET 

COVERAGE! 


•jf  Asheville's  Only 
5000  Watt  Station 
Day  and  Night! 

*  50%  or  Better 
Coverage  in  12 
W.N.C.  Counties! 

*  Experience!  Serving 
W.N.C  for  More 
Than  28  Years! 


Affiliated  with  Asheville  Citizen 
and  Asheville  Times. 

Represented  By: 
H-R  Radio  Representatives,  Inc. 


the  combination  of  a  pure  water  supply  and 
easily  trained  labor  exactly  the  answer  to 
their  problems.  Ecusta  had  started  manu- 
facture of  cigarette  paper  from  flax  in  1939 
just  as  the  Nazis  cut  off  the  French  monopoly 
by  entering  Poland.  Quickly  Ecusta  became 
the  nation's  chief  supplier  of  this  delicate 
fibre,  using  flax  from  California,  and  it  now 
is  the  largest  unit  in  the  world. 

Lying  between  towering  ranges  of  the 
Blue  Ridge  and  Great  Smoky  Mountains, 
Asheville  has  an  elevation  of  2,300  feet. 
Even  at  2,300  feet,  everybody  in  Asheville 
looks  upward.  Its  strategic  site  provides  the 
principal  gateway  from  the  Southeast  to 
Memphis,  St.  Louis,  Louisville,  Cincinnati, 
and  the  Midwest.  Highways  and  the  South- 
ern Railway  wind  into  the  city  through 
passes,  providing  traffic  lanes  that  carry 
tremendous  traffic.  In  one  day  (Saturday, 
Jan.  15),  4,255  cars  of  freight  were  handled 
through  the  Southern  yards,  somewhat  strain- 
ing the  railroad's  facilities. 

A  new  blessing  to  the  area  is  a  $3.5  million 
stretch  of  road  crossing  the  mountains  east  of 
Asheville  at  3,500  feet.  This  engineering  mir- 
acle with  four  lanes  of  gentle  curves  and 
grades  will  promote  truck  traffic.  Rail  and 
air  traffic  are  on  the  upswing.  Asheville's 
once  tortuous  approach  from  the  East  feeds 
into  Beaucatcher  Tunnel  (Hmmm!)  in  the 
eastern  end  of  the  city.  The  tunnel  had 
eliminated  a  string  of  steep  hairpin  turns  that 
once  unnerved  motorists  still  dizzy  from  the 
old  mountain  trail. 

Cecil  B.  Hoskins,  general  manager  of 
WWNC,  reported  after  consulting  his  slide 
rule  that  retail  sales  in  Asheville  had  in- 
creased in  the  seven  postwar  years  from 
$71,409,844  to  $111,198,433.  The  increase 
last  year  alone  was  $5  million,  second 
only  in  N.  C.  to  Forsyth  County  (Winston- 
Salem).  These  figures  cover  the  metropolitan 
area  (Buncombe  County). 

Electronics,  electricity,  paper,  specialized 
textiles  and  religion  are  important  in  Ashe- 
ville's future.  Over  150,000  persons  from 
distant  parishes  are  attracted  every  year  to 
religious  conferences  and  conclaves  in  the 
area.  "It's  one  of  the  few  areas  in  the  U.  S. 
not  developed  by  industry,"  says  Charles  B. 
Britt,  president  of  WLOS-AM-TV,  which  is 
seated  in  a  mountainside  electronic  castle 
once  erected  by  the  pioneer  Battle  family  at 
a  cost  of  $250,000. 

Gorham  Silver,  International  Resistor  and 
General  Electric  are  building  new  plants  in 
the  area. 

CHARLOTTE 

IN  ALL  the  Southeast  the  fastest  growing 
metropolis  is  Charlotte,  the  Queen  City 
(after  Queen  Charlotte,  wife  of  George  III 
of  England).  It  is  the  financial  and  com- 
mercial heart  of  the  Carolinas  and  bows  re- 
luctantly— it  hopes  temporarily — only  to 
Atlanta  as  distribution  center  for  the  entire 
Southeast  quadrant  of  the  U.  S. 

Located  half  way  between  Richmond  and 
Atlanta,  it  is  in  the  heart  of  the  Piedmont 
and  has  the  densest  population  south  of  the 
Mason-Dixon  line.  Metropolitan  Charlotte 
has  these  claims  to  marketing  leadership: 

•  Population— 150,000  in  city,  225,000 
in  metropolitan  area. 

•  Wholesaling  center  for  1.9  million  (75- 
mile  radius;  wholesale  business  up  1,400% 


REAL 

canny  time  buyers  have  dis- 
covered something  new  about 
radio  in  North  Carolina. 
They've  found  that — in  spite 
of  what  you  may  hear  about 
radio  these  days — radio  is  a 


31 


I 


medium  in  Metropolitan  Charlotte, 
because  the  whole  programming 
approach  at  WIST  is  a  lively  ap- 
proach, as  well  as  live  and  local. 
That's  why,  when  buyers  think  of 


RADIO  IN 


North  Carolina,  they  think  of  WIST 
the  station  that  concentrates  your 
power  and  your  sales — in  service 
to  a  rich,  vital 


METROPOLITAN 


market — Charlotte,  North  Carolina. 
WIST  is  the  only  station  whose 
frequency,  power  and  location  en- 
able it  to  provide  consistent  day 
and  night  service  with  appeal,  to  all 


CHARLOTTE! 

The  proof?  WIST's  business  is  on 
the  ///>-swing.  Ask  us  for  the  docu- 
mentary evidence! 


CHARLOTTE,  N.  C. 
930  Kc. 

5,000  watts  day  •  1,000  watts  night 
a  Broadcasting  Company  of  the  South 
station  (WIS  and  WIS-TV  in  Columbia, 
S.  C.) 

W.  Frank  Harden,  Managing  Director 
G.  Richard  Shaflo,  General  Manager 
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ice  1940:  home  of  Belk  Brothers  chain  ofOOO  customers  and  turns  a  third  of  the  na- 


|6  stores. 

Federal  Reserve  branch  handled  55  mil- 
r\  checks  totaling  S18  billion  in  year; 
ipk  clearings  eight  times  1940  total, 
p  Retail  trading  center  for  50-mile  radius 
ving  SI  billion-plus  buying  power:  retail 

•  es  in  Charlone  quintupled  in  decade. 

Led  only  by  Chicago  and  Los  Angeles 
trucking  center;  2.350  Carolina  towns 
•ve  no  railroad. 

•  Over  500  factories  employ  23.000. 

•  Financial  hub.  with  nine  major  broker- 
•e  offices  (Atlanta  has  six). 

•  Railroad  carloadings  doubled  in  a  little 
er  a  decade. 

•  Air  transport  center,  with  one  of  na- 
»n"s  best  airports:  average  of  10.9  pas- 
cgers  board  each  departing  plane. 

•  New  homes  and  buildings  appearing 
erywhere;  150  construction  firms  have 
adquarters  in  city. 

•  Religious  and  educational  (five  ed- 
ges»  center. 

Since  angry  Mecklenburg  County  citizens 
ct  a  horseman  to  Philadelphia  one  warm- 
i  May  day  in  1775  with  a  parchment  de- 
aring  themselves  free  of  British  oppres- 
3n,  over  a  year  ahead  of  the  other  colonies, 
narlotte  has  held  its  independence  and  en- 
laced its  prosperity.  A  flurry  of  gold 
ebbing  spiced  the  1830s  and  40s. 

Industry  developed  slowly  until  the  1890s 
hen  Victor  Mill  was  started.  By  1900  a 
ester  of  cotton  mills  had  acquired  satellite 
achine  and  service  shops  as  well  as  elec- 
tc  power  developed  from  primitive  wheels 

•  Duke  Power  Co.    Duke  now  has  600.- 


tion"s  spindles. 

"Charlotte  is  one  big  city  in  itself,  without 
large  neighboring  cities."  said  Charles  H. 
Crutchfield,  executive  vice  president  of  Jef- 
ferson Standard  Broadcasting  Co.  [WBT- 
WBTV  (TV)  Charlotte:  WBTW  (TV)  Flor- 
ence. S.  C]  'As  the  Carolinas  financial  and 
distribution  center  it  serves  an  area  with  a 
population  greater  than  Detroit,  and  does 
more  wholesaling  than  cities  four  times  its 
size/"  Bob  Covington.  WBT-WBTV  assistant 
vice  president,  added,  "Charlotte  has  all  the 
facilities,  the  position  and  the  know-how  for 
eventual  dominance  of  the  Southeast."  The 
stations  are  moving  into  a  new  SHi  million 
plant. 

A  Charlone  banker.  Addison  H.  Reese, 
president  of  American  Trust  Co.,  said.  "I 
believe  Charlotte  will  go  ahead  of  Atlanta." 

Earle  J.  Gluck.  who  founded  WBT  in 
1922  and  is  now  president-general  manager 
of  WSOC  Charlotte,  has  watched  such  indus- 
trial giants  as  General  Electric,  General  Mo- 
tors, Ford,  Celanese  and  600  others  set  up 
major  units  in  the  city.  "Watch  what  hap- 
pens in  the  next  30  years."  he  said,  scanning 
the  factory-dotted  horizon. 

The  city  is  becoming  a  major  oil  terminal. 

Celanese  recently  built  a  S5Vi  million 
marble  Taj  Mahal  on  the  Charlotte  out- 
skirts, moving  its  entire  headquarters  opera- 
tion from  New7  York.  Do  the  Manhattan 
pueblo  dwellers  like  this  truly  temperate  cli- 
mate? "They  love  it,"  said  Chester  Whelchel, 
Celanese  public  relations  official.  "They're 
buying  homes  only  a  few  minutes  from  the 
office." 

Charlotte  has  a  new  S 16  million  "Nike" 


plant  that  will  soon  start  assembling  guided 
missiles. 

The  city  is  church-minded — 165  of  them, 
highest  per  capita  rate  of  any  major  city  ex- 
cept Edinburg.  Scotland.  The  new  Covenant 
Presbyterian  Church  center  occupies  six 
acres  in  a  semi-downtown  site.  It  cost  S3 
million  and  the  debt  has  been  whittled  down 
to  $500,000. 

Neighboring  Gastonia.  with  200  textile 
industries,  is  17  built-up  miles  away.  It  has 
such  textile  monuments  as  a  Firestone  tire 
unit  with  2,300  employes  and  the  giant  Tex- 
tiles Inc.  Gastonia  is  said  to  have  more 
spindles  than  any  other  city  in  the  world. 

Charlotte  is  just  north  of  the  South  Caro- 
lina border  and  tends  to  ignore  state  lines. 
It  would  be  o.  k.  with  Charlotte  if  the  two 
Carolinas  entered  political  wedlock  but  it's 
satisfied  to  claim  title  as  business  capital 
for  both. 

DURHAM 

ON  THE  leeward  side  of  Durham's  business 
and  industrial  area,  a  visitor  will  quickly 
detect  a  mild  aroma — the  city's  trade  mark. 
The  familiar  fragrance  from  American  To- 
bacco Co.  (Lucky  Strike,  Pall  Mall)  and 
Liggett  &  Myers  (Chesterfield)  symbolizes 
millions  of  dollars  for  local  residents.  L&M 
alone  employs  4,500  persons. 

The  gigantic  cigarette  plants  have  been 
built  at  a  cost  of  millions  but  the  tobacco 
stored  in  Durham  warehouses  is  worth 
much  more  than  all  the  factories  combined. 
Across  the  road  from  suburban  WTVD 


for  21  years 
in  a  Fabulous 
Southern  Market 
with  some  of  the 
South 's  Most 
Outstanding 
Personalities 


AM 

wsocF<M 

CHARLOTTE,  N.  C. 


Represented  yationally  by 

H-R  Representatives.  Inc. 

Southern  Representatives 

Bomar  Lowrance  &  Associate: 


AFFILIATE 


Dewey  Drum  •  Fred  Dickson  •  Dick  Curlee 
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SELL 

The  Tremendous 

NEGRO  Market 
of 

DURHAM,  RALEIGH 

And  Eastern  North  Carolina 
"America's  most  Fabulous 
Negro  Market" 

with 

WSRC 

Durham,  N.  C. 

1410       •  1000 

Kc  Watts 

"Only  Station  in  Eastern  North 
Carolina  Programming  Exclusive- 
ly to  this  great  Negro  Market." 

0.5  MV/M  138,750  Negro's 
0.1  MV/M  187,350  Negro's 

(*  1950  Census) 

42%  of  Durham's  T°tal 

Population  is  Negro 

38%  °f  TotaI  PoPuIatiotl 
Of  Eastern  North  Caro- 
lina is  Negro 

(*  1950  Census  and  Local  Government 
info.) 

The  Only  Possible  Way  to 
Reach  This  Tremendous  Mar- 
ket is  Through 

WSRC 

For  the  complete  WSRC  Story  Call 

RAMBEAU 
Southeastern  DORA-CLAYTON 
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(TV)  are  scores  of  acres  of  warehouses.  I 
Out  of  these  warehouses  comes  the  raw 
material  for  Durham's  leading  product — 
over  20%  of  all  the  cigarettes  made  in  the 
United  States,  according  to  Floyd  Fletcher, 
vice  president  of  WTVD.  American  To- 
bacco is  completing  a  $5  million  addition. 

While  Durham  County  is  small  in  area, 
it  has  a  population  of  107,500  of  which 
Durham,  the  only  city,  accounts  for  74,000. 
In  retail  sales  Durham  ranks  sixth  in  North 
Carolina,  judging  by  sales  and  use  tax  col- 
lections. Ahead  of  it  in  December  were 
Buncombe  (Asheville),  Forsyth  (Winston- 
Salem),  Guilford  (Greensboro),  Mecklen- 
burg (Charlotte)  and  Wake  (Raleigh). 
December  sales  tax  collections  were  11% 
above  1953,  compared  to  a  statewide  aver- 
age of  10%. 

Durham  is  the  home  of  Duke  U.,  with  a 
multi-million  dollar  payroll  and  5,000  stu- 
dents who  contribute  to  the  local  economy. 
Total  annual  Durham  payroll  runs  over  $100 
million,  of  which  $71.5  million  is  in  wages. 

J.  Frank  Jarman,  general  manager  of 
WDNC,  said  Durham  is  located  in  the 
bright-leaf  tobacco  area,  with  its  auctions 
selling  40.7  million  pounds  last  season  for 
$21.8  million.  The  city  borders  the  South 
Atlantic  cotton  producing  area,  which  also 
produces  livestock,  fruit  and  truck  crops. 

A  high-speed  highway  connects  Durham 
and  Raleigh,  23  miles  away.  In  between  is 
the  Durham-Raleigh  (or  Raleigh-Durham) 
airport,  whose  name  depends  on  the  civic 
loyalty  of  the  individual.  These  twin  cities 
have  much  in  common  besides  an  airport 
and  a  lively  competitive  spirit  persists, 
fanned  by  sports  loyalties  toward  Duke  in 
Durham  and  North  Carolina  State  in  Ra- 
leigh and  diluted  by  devotion  to  North 
Carolina  U.  in  Chapel  Hill.  The  last-named 
is  the  nation's  oldest  state  university.  Com- 
bined with  N.  C.  State  and  Woman's  College 
of  N.  C,  in  Greensboro,  it  comprises 
Greater  University  of  North  Carolina. 

Erwin  Mills  has  its  headquarters  for  a 
six-mill  chain,  making  sheets  and  pillow 
cases.  Other  industries  include  eight  hosiery 
plants,  Sperry  Gyroscope,  tobacco  importing 
and  exporting,  B.  C.  Remedy  Co.,  fertilizers, 
containers  and  many  others.  Durham  is 
headquarters  for  one  of  the  more  important 
advertising  agencies,  Harvey  -  Massengale 
Co.,  buying  heavily  on  radio-tv.  Four  insur- 
ance companies  have  home  offices  in  the 
city. 

GREENSBORO 

TIMES  were  tough  in  Greensboro,  a  quiet 
little  mill  town,  when  the  panic  of  the  1890s 
slowed  business  to  a  standstill.  Money  was 
scarce,  but  ambition  was  ample  as  Moses 
and  Caesar  Cone,  two  textile  commission 
men,  started  planning  a  denim  plant  in 
proximity  to  southern  cotton  fields.  The 
Cones  built  a  mill  and  called  it — well,  why 
not? — Proximity.  That  venture  was  a  quick 
success  so  with  the  financial  help  of  friends 
they  built  a  flannel  mill  designed  to  revolu- 
tionize the  southern  cotton  industry  by  mak- 
ing pretty  flannels.  The  name,  of  course — 
Revolution. 

Others  followed  and  the  Cone  descend- 
ants— Herman  and  Caesar — now  operate  20 
Carolina  mills,  employing  17,500.  Six  of 
the  mills,  in  Greensboro,  employ  7,000  and 


WTVD 

Durham-Raleigh 


(source:  Television  Magazine) 
More  Sets  Than 
PORTLAND,  Oregon 
or  RICHMOND,  Virginia 

WTVD 

CHANNEL  11 
NBC- ABC 
Call  HEADLEY-REED 


WJNC 


The  Station  that  is  a  more  than 
2  to  1  favorite  over  all  other 
media  with  advertisers  as  well  as 
listeners. 

The  Station  with  the  $60,000,- 
000  a  year  payroll— Camp  Le- 
jeune. 

WJNC  gives  advertisers  con- 
sistent day  and  night  service, 
seven  days  a  week— a  necessity 
to  effectively  reach  this  concen- 
trated multi-million  dollar  mar- 
ket. 

WJNC 

JACKSONVILLE,  N.  C. 

Affiliated    with    Mutual  Broad- 
casting System  and  Tobacco  Ra- 
dio Network. 

LESTER  L.  GOULD,  President  & 
General  Manager 
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WFMY-TV . . .  Now  On  The  Air  With  FULL 
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SELLING  POWER 

Power:    now  six  times  greater 
Studio  Space:    now  eight  times  greater 
Tower:    now  1,549  feet  above  sea  level 
Population:    now  1,961,500 
Families:    now  501 , 100 
Market:    now  $2,305,273,000 
Retail  Sales:    now  $  1 ,560,824,000 
Set  Count:    now  over  325,000 
Experience:    now  in  our  sixth  year 
All  this  —  and  color,  too! 

Cali  or  write  your  H-R-P  man  today  for  the 
amazing  story  of  this  greatly  expanded  market. 

*  On  maximum  power,  effective  January  2,  1955,  as 
authorized  by  FCC  on  Channel  2.  Statistics  above  based 
on  Sales  Management  Survey  of  Buying  Power  —  1954. 
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GREENSBORO.    N.  C. 

Represented  by 
Harrington,  Righter  &  Parsons,  Inc. 
New  York  —  Chicago  —  San  Francisco 
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the  Cone  payroll  in  Guilford  County  is 
$18.5  million  a  year.  The  Cones  operate 
600,000  spindles,  3%  of  the  U.  S.  industry, 
and  have  set  up  civic  and  recreational  fa- 
cilities for  employes  plus  a  $10  million  me- 
morial hospital.  President  Herman  Cone, 
surveying  a  half-dozen  vast  plants  from  his 
office,  said,  "My  own  door  isn't  closed  more 
than  three  or  four  times  a  year,  and  that's 
when  the  wind  blows  it  shut." 

But  the  story  of  Greensboro,  at  the  north- 
ern tip  of  the  Carolina  Piedmont,  is  more 
than  a  story  of  textiles  and  the  Cones.  The 
city  is  headquarters  for  Burlington  Mills, 
largest  textile  organization  in  the  world. 
The  outlying  areas  are  studded  with  225 
factories  making  75  categories  of  prod- 
ucts and  employing  25,200  persons— more 
than   double   the    1947   figure   and  triple 


the  level  existing  prior  to  World  War  II. 

Nearby  is  the  South's  furniture  capital, 
High  Point,  with  335  plants  making  25  types 
of  products  and  employing  15,500  persons. 
Such  furniture  giants  as  Tomlinson,  Globe, 
Continental  and  others  are  centered  around 
High  Point,  with  6,000  buyers  at  last  Janu- 
ary's furniture  fair.  The  exposition  building 
has  just  been  given  a  10-story  addition.  High 
Point  has  major  textile  plants,  too. 

Greensboro's  estimated  1955  population 
totals  82,000  plus  42,000  in  High  Point  and 
a  total  Guilford  County  figure  of  214,000. 
Greensboro  is  the  retail-wholesale  center  of 
an  area  extending  beyond  county  limits.  To 
the  west,  Greensboro's  trade  influence  over- 
laps Forsyth  County,  where  Winston-Salem 
(88,000  estimated)  becomes  dominant. 
Thriving  communities  dot  the  winding  27- 


mile  road  connecting  the  cities.  A  n  j  I 
divided  highway,  near  completion,  will  t  I 
these  twin  cities  closer  than  ever. 

Many  new  enterprises  are  coming  id 
Greensboro,  according  to  Allen  Wanr; 
maker,  vice  president  of  WBIG.  P.  Lori 
lard  &  Co.  (Old  Gold  cigarettes),  is  buildir 
a  $13  million  plant,  he  said.  Two  ste< 
mills,  Wvsong  &  Miles,  and  Carolina  Ste< 
&  Iron  Co.,  have  appeared.  The  city  h; 
high  home  ownership  rate,  a  high  percental 
of  middle-class  families  and  a  waiting  li 
for  Cadillacs. 

Gaines  Kelley.  general  manager  J 
WFMY  (TV),  recalls  the  city  had  a  sma 
business  area  two  decades  ago.  "You  coul 
park  anywhere,"  he  said.  "Since  then,  po] 
ulation  has  doubled.  Hundreds  of  plan 
are  turning  out  finished  goods.  Famil 
buying  income,  close  to  $6,000,  matches  a 
most  anv  area.  The  1960  growth  figun 
predicted  at  the  time  of  the  1950  censi 
have  been  passed  already."  WFMY  has  ju:| 
moved  into  a  lavish  new  suburban  plant. 

Retpil  sales  increased  from  $60  millici 
in  1941,  in  Guilford  County,  to  $263  mil 
lion  in  1953.    Three  tobacco  warehouse 
are  operating  though  once  this  business  w; 
snubbed  out  of  the  city.    Broken  down,  th 
retail  gain  was  $38  to  $184  million  i 
Greensboro,  $18  to  $57  million  in  Hig 
Point.    Diversification  has  been  importan 
At  the  Jan.  31  Rotary  luncheon  in  Green: 
boro  two  new  members  from  metal  indu: 
tries  were  admitted,  symbolic  of  the  sprea1 
of  business  and  industrial  activity. 

Greensboro  is  headquarters  for  one  of  the 
nation's  insurance  giants — Jefferson  Stanc 
ard  Life  Insurance  Co.  plus  Pilot  Life  Ir 
surance  Co..  a  subsidiary,  and  several  coi. 
leges,  including  Woman's  College  of  U.  c 
North  Carolina  (largest  of  its  type  in  U.  S.\ 

Neighboring  Burlington  has  13  Burling 
ton  Mills  plants,  an  enormous  Western  Elec 
trie  unit  plus  Celanese  Corp.,  Standar 
hosiery.  White  and  Craftick  and  man 
others.  With  population  that  doubled  tj 
28,000  in  a  decade  (78.000  in  Alamanc 
County),  it  is  keeping  up  with  the  forwar 
pace  of  neighboring  cities.  The  count 
has  an  $80  million  industrial  payroll  plu 
tobacco,  dairying,  corn,  furniture  and  othe 
income.  Reidsville,  to  the  north  of  Green; 
boro,  is  a  true  tobacco  town,  with  13.00 
population.  American  Tobacco  Co.  (Luck 
Strike)  employs  2.300  and  American  Suf 
plies  (tobacco  stemming)  another  980. 

RALEIGH 

THE  capital  city  of  North  Carolina  has  fou 
major  activities  that  keep  the  economy  pro; 
perous  as  well  as  balanced.  These  are  gov 
ernment,  manufacturing,  distribution  an 
education.  It  has,  also,  a  Year  2,000  vintaa 
auditorium  of  worldwide  renown,  a  sort  o 
"X"  cross-bred  with  an  "O"  and  suspende 
from  cables  (see  picture  page  52). 

A  stable  employment  quota  of  7,000  i 
needed  to  keep  the  state  government  opei 
ating.  This  is  supplemented  by  anothi 
1,000  federal  employes  who  operate  unit 
of  the  national  government.  Combinec 
they  provide  a  steady  pavroll  for  this  cit 
of  73,000  (65,697  in  1950).  Population 
of  Wake  County  is  148,500  (135,942  i 
1950).     Including  about  1,000  state  err 
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fledged  to-  the  BeU  in  Hadia~ 


WALTER  P.  BURN, 


Regional  Coverage 

of  U.  S.  Tobaccoland 

More  than  half  of  all  the  tobacco  produced  in  America  is 
grown  and  cured  in  range  of  a  clear  WPAQ  signal.    Most  of 
this  half-billion  dollar  crop  is  manufactured  into  cigarettes 
and  pipe  tobacco  in  the  same  area. 
Mail  Pull  Exceeds  Signal  Range 

More  than  60%  of  the  population  of  WPAQ-land  is  rural, 
nearly  one-third  lives  on  farms,  insuring  clear  reception  of  its 
signal  at  100  microvolts.  Nearly  every  day,  mail  frora 
points  in  North  Carolina.  Virginia,  West  Virginia  and  Ten- 
nessee shows  that  the  WPAQ  Clear  Channel  signal  exceeds 
all  claims  made  for  it. 

Large  Trading  Area 

Mt.  Airy  pulls  trade  from  six  counties  along  the  Virginia- 
North  Carolina  border,  and  is  the  gateway  to  a  prosperous 
resort  area  as  well.  And  for  the  many  regional  families 
that  trade  alternatively  in  the  closely-linked  trade  centers 
of  its  primary  area,  WPAQ  offers  group  coverage  at  a  single 
cost,  with  adequate  signal  for  city  listening. 

Radio  Station  WPAQ 

Ralph  D.  Epperson,  General  Manager       Telephones :Mt.  Airy  1400  *  1 
Regional  Coverage  from  Mt.  Airy,N.C. 

<  n  a  1    Representative:    THOMAS     F.  CLARK 


thin  0.5  MV/M 

Within  0,1  MV/M 
Contour 

Audience  Population 

2,681,000 

10,070,000 

Households 

667,000 

2,548,000 

WithAM  Radio 

636,000 

2,410,000 

Automotive  Vehicles  Registered 

748,000 

2,964,000 

Income,  All  Sources  $000 

2,835,000 

11,400,000 

Taxable  Payrolls  $000 

1,215,000 

4,570,000 

Market  $000  Food  Store  Sales 

401,700 

1,670,000 

Restaurants,  Drinking  Places 

63.000 

296,000 

Hotels,  Tourist  Cabins 

18,770 

88,400 

General  Merchandise  Stores 

■240,200 

900,000 

Apparel  Stores 

97 , 400 

377,500 

Personal  Service  Shops 

64 , 900 

242,000 

Hardware  A  Building  Supplies 

139,600 

527,000 

Home  Furnishings  Stores 

111,500 

420.000 

Repair  Services 

18,390 

66,400 

Automotive  Sales  Outlets 

372,000 

1,465.000 

Gasoline  Service  Stations 

139,200 

526,000 

Garages, Auto  RepairShope 

22,670 

93 , 700 

□rug  Stores 

47,900 

205,000 

All  Other  Retail  Stores 

179 , 700 

754,000 

Amusements 

17,320 

71,300 

TOTAL  RETAIL  SALES 

1 , 792 , 200 

7,140,500 

TOTAL  SERVICE  RECEIPTS 

142,050 

563,800 

WHOLESALE  SALES 

2  ,  530 , 000 

7 , 990 , 000 

Farm  Market  Total  Farm  Audie 

nee  Within  0.1  MV/M  Contour 

Typeof  Farm 

Commercial 

Number  Operated 

311,000 

230,800 

Population  Living  on  Farms 

1 , 500 , 000 

1 , 140  , 000 

Occupied  Dwellings, 92  «§Radio 

334,500 

234,500 

Other  Income  more  than  Farm,  % 

9.3 

69.0 

Sales  of  Farm  Products  $000 

1,485,000 

87,600 

Farm  Supplies  Purchased  $000 

333,000 

57,400 

Gross  Income  per  Farm,$ 

5,480 

1.050 

INC.,  NEW 

YORK 

,     N .  T 

Page  64    •    March  21,  1955 


Broadcasting 


Telecastin 


.......... 


BaOAD  CASTING     •  TELECASTING 


March  21,  1955    •    Page  65 


TVfARIf'T  NvTffiM 


f 


ADVERTEST 


We  arc  pleased  to  announce 
the  appointment  of 


WEED 


&  Co. 


as  our 


National  Representatives 

New  York  •  Chicago  •  Detroit 
Hollywood  •  San  Francisco  •  Boston 


Atlanta 


COMPLETE  ADVERTEST  REPORT 

Available  now  at  WEED  Offices 

or  at  Tobacco  Network  offices  in  Raleigh,  N.  C. 


just  proved  what  we've  known  all  the  time  .  .  . 
EASTERN  CAROLINA  IS  TUNED  TO  THE 

TOBACCO  NETWORK 


After  86,516  telephone  calls  and 
3,397  personal  interviews 

ADVERTEST  Says: 

Share  of  Audience 

TOBACCO  NETWORK  39.2% 

Regional  Station  A   9.5% 

Regional  Station  B  5.2% 

Regional  Station  C   4.2% 

Station  D  4.1% 

Station  E   3.1% 

Station  F  3.0% 

Station  G  2.5% 

Station  H   2.5% 

Station  I   2.0% 

Station  J   2.0% 

Station  K  1.2% 

Station  L   0.8% 

Station  M   .0.7% 

Station  N  0.5% 

Station  O   0.4% 

Station  P  0.3% 
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NOW  WE  ARE  10! 

Two  more  clear-channel  stations — WFTC,  KINSTON,  and 
WRCS,  AHOSKIE,  have  just  joined  the  15-year-old  Tobacco 
Network  to  swell  the  TN  total  to  10. 

TN's  10  lively  stations  gobble  up  the  lion's  share  of  the 
Eastern  Carolina  audience  (see  facing  page)  because  most 
folks  like  to  listen  to  their  hometown  station.  And  TN 
stations  know  how  to  exploit  this  fact  for  the  greatest 
benefit,  joy,  and  pleasure  to  TN  advertisers! 

For  15  YEARS,  EASTERN  CAROLINA  HAS  TUNED  TO 
TOBACCO  NET  STATIONS  .  .  .  time  aplenty  to  establish 
good  listening  habits! 


WEED  &  CO. 

Representatives 

K.  C.  WIUSON,  Exec.  V.P.  and  Gen'l  Mgr. 
Odd  Fellows  Building,  Raleigh,  N.  C. 


Buy  the  Package  with  a  Punch 


Tobacco  Radio  Network 


TN'S  10: 


WRAL  Raleigh  •  WCEC  Rocky  Mount  •  WFNC  Fayetteville  •  WGBR  Goldsboro 
WTIK  Durham   •   WHIT  New  Bern   •   WJNC  Jacksonville   •   WGNI  Wilmington 
WFTC  Kinston  WRCS  Ahoskie 
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That's  the  Tar  Heel  Golden  Triangle 
.  .  .  formed  by  Winston-Salem,  Greens- 
boro and  High  Point  ...  in  a  twin- 
county  metropolitan  area  with  366,900 
people  .  .  .  that's  bigger  than  Oklahoma 
City  (55th)  or  Richmond,  Va.  .  .  . 
Center  of  a  $1,028,000,000  24-county 
trading  area  (1954  Retail  Sales)  .  .  . 
1,303,700  persons  live  in  the  sphere 
now  covered  by  WSJS  Television's  pri- 
mary signal. . .  That's  340,000  families, 
and  a  set  count  of  257,600  as  of  Febru- 
ary 1,  1955.  .  .  These  figures  total  one 
result  .  .  .  WSJS  Television  is  a  "Must 
Buy"  to  cover  the  "Must  Market"  of 
the  Carolinas  —  the  Winston-Salem, 
Greensboro,  High  Point  Golden  Tri- 
angle. 


THIS  SUMMER 

Maximum  power  —  maximum  height!  316,000  watts 
.  .  .  2,000  feet  above  average  terrain!  ...  To  double 
population  and  television  homes  covered! 


_  V 

MiliHIli 


WINSTON- 
SALEM 


WSJS 


Greensboro 
and  High  Point 


National  Representatives:  HEADLEY-REED 


RALEIGH:  Capital  of  North  Carolina.  The 
buildings  at  upper  right  house  state  govern- 
ment offices. 

ployes  who  live  outside  the  city  limits,  the 
state  government  payroll  in  Wake  County 
totals  over  $23  million. 

Within  Raleigh  some  6,000  persons  are 
employed  in  manufacturing  and  processing, 
with  food  products  and  textiles  accounting 
for  a  fourth  of  this  figure.  The  others  are 
scattered  among  20  other  industries.  Around 
125  manufacturing  plants  are  located  in  the 
immediate  area  including  a  far-flung  West- 
inghouse  meter  factory. 

Over  800  retail  stores  plus  300  wholesale 
establishments  are  operating  in  the  area. 
Retail  and  service  business  a  year  ago  was 
placed  at  $114  million  and  wholesaling  ex- 
ceeded $200  million.  Raleigh  is  near  the 
center  of  the  state,  a  location  not  lost  on 
those  who  distribute  goods,  and  it  has  within 
a  100-mile  radius  a  third  of  the  population 
of  the  two  Carolinas  and  Virginia. 

Six  colleges,  led  by  North  Carolina  State, 
have  9,000  registered  students  who  contrib- 
ute to  the  city's  economy  nine  months  of 
the  year.  Other  colleges  are  Meredith, 
Shaw  and  St.  Augustine's  (Negro),  and  St. 
Mary's  and  Peace,  both  junior.  Within  30 
miles  are  U.  of  North  Carolina  at  Chapel 
Hill,  Duke  at  Durham  and  Wake  Forest. 
The  nuclear  reactor  facility  at  N.  C.  State 
was  the  first  of  its  type  for  peacetime  de- 
velopment of  atomic  power  and  the  first 
owned  by  a  college. 

Three  insurance  companies  —  Durham 
Life,  State  Capital  Life  and  Occidental  Life 
— have  their  home  offices  in  Raleigh.  Dur- 
ham Life  owns  WPTF,  whose  initials  are 
based  on  the  company  motto,  "We  Protect 
the  Family." 

Richard  H.  Mason,  president  of  WPTF, 
said,  "Raleigh  is  the  distributing  point  for 
300  appliances  whose  sales  bring  a  stream 
of  money  to  the  city."  Raleigh  is  on  the 
Piedmont-Coastal  Plain  line.  "The  west  side 
of  the  city  has  red  clay  and  the  east  side 
has  the  sandy  loam  of  the  plains,"  he  added. 
R.  W.  Youngsteadt,  WPTF  sales  manager, 
said,  "People  don't  know  what's  happening 
here.  The  Carolinas  are  growing.  Eastern 
Carolina  once  was  farming  country.  Now 
industries  are  moving  in  every  week." 

Carolina  radio  stations — and  there  are 
110  am  and  35  fm — are  doing  well,  accord- 
ing to  Fred  Fletcher,  general  manager  of 
WRAL.  Radio  was  down  a  little  in  1954, 
he  said,  but  1955  is  looking  better  every 
day.  "They're  all  still  in  business,"  he  re- 
minded, adding  that  the  state  has  large 
numbers  of  communities  under  25,000  pop- 
ulation plus  a  loyal  listening  audience. 
"They're   buying  things,"  he  said,  citing 
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as  an  example  a  gain  of  39%  in  washing 
machine  sales  last  year. 

Lester  Rose,  of  the  Chamber  of  Com- 
merce, said  Raleigh  is  in  the  first  10  U.  S. 
cities  in  amount  of  increase  in  retail  sales, 
more  than  tripling  in  10  years  ($35  million 
in  1943,  $114.5  million  in  1953).  He  called 
the  city  a  shopping  center  for  eastern 
North  Carolina  and  claimed  it  has  more 
visitors  than  any  city  in  the  state  because 
of  its  favorable  location  for  conventions 
and  the  six  colleges.  The  colleges  in  the 
30-mile  area  draw  large  crowds  for  major 
sports  events. 

Structurally  Raleigh  is  growing  in  line 
with  economic  expansion.  The  new  road 
to  Durham,  a  half-hour  or  so  away,  will  tie 
these  cities  closer.  Building  permits  have 
risen  from  around  $2  million  before  World 
War  II  to  $14.5  million  in  1954.  Downtown 
streets  absorb  heavy  traffic  with  growing 
ease  as  planning  is  improved,  thanks  to  the 
forefathers  who  laid  out  wide  arteries  when 
the  city  was  founded  in  1792.  Raleigh  has 
a  new  and  large  airport  plus  mainline  rail 
facilities. 

WINSTON-SALEM 

AS  LONG  as  folks  walk  a  mile  or  so  for 
the  89.8  billion  Camels  they  smoke  in  a  year, 
the  Reynolds  Tobacco  Co.'s  11,500  workers 
in  Winston-Salem  have  an  assured  income. 
Winston-Salem  also  has  Hanes  underwear 
and  a  separate  Hanes  hosiery  mill,  plus  300 
other  industries  that  rate  it  the  third  largest 
southeastern  city  in  value  of  manufactures — 
about  $750  million.  Wage  payments  have 
risen  from  $14  million  in  1939  to  $100 
million,  or  $180  million  for  Forsyth  County. 
Retail  sales  have  quintupled. 

Winston-Salem  once  was  a  municipal 
twin,  the  separate  cities  consolidating  in 
1913.  It  is  first  cousin  to  Greensboro,  with 
a  new  divided  road  about  to  shorten  the 
27-mile  drive.  Both  Winston-Salem  and 
Greensboro  claim  the  trading  dollars  of 
High  Point  and  other  communities. 

After  cigarettes  and  textiles  come  furni- 
ture and  electronic  products.  Western  Elec- 
tric, Burlington  Mills,  Duplan  and  many 
others  have  big  plants,  and  Wachovia  Bank 
&  Trust  Co.,  serving  six  cities,  has  Winston- 
Salem  headquarters.  Wachovia  claims  the 
largest  capital  and  surplus  in  the  Southeast. 

Old  Salem,  settled  in  1752  by  migrating 
Pennsylvania  Moravians,  was  solidly  built. 
Eight  of  the  10  original  buildings  are  still 
in  use  and  a  $3  million  restoration  project 
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That's  the  15-county  winston- 
salem  market  in  the  heart  of  the 
Piedmont  section  of  North  Carolina 
.  .  .  the  rich,  growing  hub  of  the 
new  South.  In  the  area  covered  by 
the  powerful  voice  of  WSJS  there 
are  830,900  people  spending  over 
$665,000,000  annually.  Here  is  a 
stable,  able-to-buy  market  supported 
the  year  'round  by  a  huge  concen- 
tration of  the  nation's  leading  textile, 
tobacco  and  furniture  plants. 


Winston-Salem  is  a  must  market  in  the  industrial 
heart  of  the  South's  No.  1  State  .  .  .  and  in 
Winston-Salem,  WSJS  is  the  No.  1  sta- 
tion morning,  afternoon  and  evening. 


■ 


WINSTON-SALEM:  The  home  of  Camel  cig- 
arettes. The  tall  building  at  upper  right  is 
the  R.  J.  Reynolds  Tobacco  Co.  office. 
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is  underway.  With  the  Yadkin  River  close 
by,  Winston  became  a  tobacco  center  in 
1850.  Its  chewing  "twists"  proved  popular 
and  R.  J.  Reynolds  joined  the  tobaccomen 
of  the  town  after  the  Civil  War,  working 
for  his  father.  The  Reynolds  plant  started 
making  smoking  tobacco  in  1895  and 
brought  out  its  market  leader,  Prince  Albert, 
in  1907.  Biggest  Reynolds  boost  came  in 
1913  when  a  multi-blend  mild  cigarette 
(Camels)  was  introduced  to  smokers,  replac- 
ing the  Turkish  or  single  domestic-Turkish 
types.  That  ended  the  premium-coupon 
cigarette  era  and  boomed  sales.  New  Rey- 
nolds types  are  Cavaliers  (king-size)  and 
Winstons  (filter-tip).  Brown  &  Williamson 
is  second-ranking  producer  in  the  city. 

The  Reynolds  plant,  Tanglewood  Park 
and  other  attractions  draw  40,000  visitors  a 
year.  Northwest  North  Carolina  Develop- 
ment Assn.  is  building  up  the  nine-county 
area  crossed  by  Blue  Ridge  Parkway  and 
loaded  with  mountains.  Wake  Forest  Col- 
lege will  be  transplanted  from  its  long  time 
site  20  miles  north  of  Raleigh  to  a  Winston- 
Salem  site,  moving  into  a  $17.5  million 
plant.  The  Chamber  of  Commerce  is  one 
of  the  most  active  in  the  Southeast. 

McLean  Trucking  Co.  has  its  home  office 
there  and  hauls  trailers  to  Mobile  to  be 
loaded  aboard  ships.  Harold  Essex,  execu- 
tive vice  president  of  WSJS-AM-TV,  said, 
"Airline  business  is  increasing;  new  factories 
are  being  built  all  around;  artistic  activity 
is  well  advanced  and  a  single  unit  clears  all 
charity  drives;  Bowman  Gray  School  of 
Medicine  has  pioneered  new  teaching  prac- 
tices. Winston-Salem  is  on  the  march." 


WILMINGTON 

AS  THE  largest  Carolina  port,  Wilmington 
is  the  outlet  for  Carolina  exports  as  well  as 
products  from  a  wide  area.  It  is  located 
on  Cape  Fear  River  about  30  miles  from 
the  ocean,  with  a  32-ft.  channel.  With 
population  of  more  than  50,000  in  the  built- 
up  area,  plus  such  nearby  beaches  as 
Wrightsville  and  Carolina  Beach,  the  city 
has  many  industries  in  addition  to  its  com- 
merce. Textile,  garment,  food,  fertilizer,  oil 
and  paper  are  important  products. 

Over  two  centuries  ago  Wilmington  was 
the  capital  of  the  Carolina  colony  and  was 
among  the  first  to  defy  the  British  stamp 
act.  The  Confederacy  used  Wilmington  as 
its  main  port  during  the  War  Between  the 
States.  The  city  has  many  historical  spots 
such  as  the  Lord  Cornwallis  headquarters, 
churches  and  famed  gardens. 

Other  Piedmont  Cities 

The  Piedmont  is  dotted  with  busy  com- 
munities such  as  Salisbury,  a  200-year-old 
city  that  is  center  of  100  industries  employ- 
ing 13,000,  though  city  population  is  around 
25,000;  Kannapolis,  30,000,  headquarters 
for  Cannon  Mills;  Hickory,  17,000,  with 
hosiery,  knitting  and  furniture  mills  and 
GE's  transformer  plant;  Statesville,  18,000, 
textiles,  furniture  and  dairying;  Morganton, 
10,000,  furniture,  other  plants;  Mount  Airy, 
8,000,  near  Blue  Ridge  Parkway,  textile  and 
furniture  center  and  site  of  "world's  largest 
surface  granite  quarry"  covering  85  acres; 
Lexington,  15,000,  farming  and  industries. 


SOUTH  CAROLINA  CITIES 

ANDERSON 

INDUSTRY  and  agriculture  are  teaming  to 
pull  Anderson,  a  community  of  41,000,  to 
new  economic  heights.  Located  half-way 
between  Atlanta  and  Charlotte,  it  is  called 
"The  Electric  City"  because  it  was  the  first 
town  in  the  South  to  have  an  unlimited 
supply  of  hydroelectric  power.  Since  the 
first  cotton  mill  was  started  at  LaFrance,  the 
city  and  county  have  grown  steadily —  ! 
rapidly,  however,  since  World  War  II. 

Value  added  by  Anderson  County  (91,-  I 
000  people)  manufacturing  increased  from  i 
$11.7  million  in  1939  to  $213  million  in  I 
1953,  nearly  1800%.   Singer  Sewing  Ma-  1 
chine  Co.  is  making  all  its  new  slant-needle  I 
models   in  a  plant   it  curiously  dubbed 
"Poinsett  Lumber  &  Mfg.  Co."  Owens-Corn-  ! 
ing  Fiberglas  has  doubled  in  size  in  a  year.  ; 
Twenty-three  textile  plants  employ  over  100 
persons  each  and  industrial  payrolls  have  in-  j 
creased  seven-fold.  County  retail  sales  rose 
from  $14.2  million  in  1938  to  $66.4  million 
in  1953.  Population  is  79%  white. 

Value  of  the  county's  agriculture  output 
is  running  2Vi  times  the  figure  prior  to 
World  War  II.  Cotton  is  still  important, 
and  peaches  as  well,  but  livestock,  grain, 
poultry  and  truck  crops  are  bringing  in- 
new  income. 

CHARLESTON 

FOR  MORE  decades  than  its  leading  citi- 
zens care  to  recall,  Charleston  stood  com- 
mercially and  industrially  stagnant,  with  i 
more  glamor  than  money.  The  main  eco-  I 
nomic  thrill  was  to  contemplate  the  dollars  ! 
spent  by  wandering  tourists  who  trouped 
through  churches  and  homes  of  vast  an-  J 
tiquity. 

Modern  Charleston  is  looking  back  on  j 
those  days,  and  smiling  contentedly  as  it  ] 
admires  a  new  economy  that  originated  in 
World  War  II  when  its  watersides  began  to  j 
spout  the  materials  of  battle  and  its  workers 
started  to  spread  dollars  in  the  quaint  shops. 
The  wartime  working  force  stayed  put  when 
fighting  ended — for  the  most  part,  at  least. 
Proud  families,  whose  ancestors  had  braved 
political  and  travel  hardships  to  settle  on  this 
southeastern  version  of  Manhattan  Island  I 
on  the  Ashley  and  Cooper  rivers,  decided  J 
the  city  must  move  forward  or  get  lost  in  I 
the  postwar  shuffle. 

"We  realized  Charleston  had  more  natural  | 
advantages  than  any  southeastern  city,"  said  I 
John  M.  Rivers,  president-general  manager  f 
of  WCSC-AM-TV,  who  took  a  leading  role  j 
in  the  city's  postwar  program  as  chairman 
of  the  Charleston  Development  Board  of  I 
which  he  still  is  a  member. 

What  has  happened  to  historic  Charles- 
ton? A  quickly  raised  fund  of  $165,000  ' 
was  used  to  buy  Stark  General  Hospital 
from  the  Army  and  soon  small  industries 
were  operating  and  feeding  a  railroad  spur 
from  their  low-cost  space.  Garments,  steel 
chairs  and  many  other  products  came  out 
of  these  frame  barracks.  Sturgis  Posture 
Chair  Co.  discovered  it  could  make  chairs 
in  Charleston  and  deliver  them  on  the 
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West  Coast  cheaper  than  from  its  mid- 
western  plant. 

Population  has  moved  across  the  rivers 
and  northward.  Charleston  proper  is  70,- 
000;  the  county  is  around  185,000  popula- 
tion. Industrial  employment  includes  20,000 
jobs  led  by  8,600  in  shipbuilding  at  the 
Navy  yard  plus  double  that  many  on  duty 
at  the  base;  2,000  in  textiles  (apparel, 
asbestos);  1,300  in  chemical  plants;  1,200 
in  paper  mills;  1,350  in  lumber  and  wood 
preserving,  plus  others  in  tobacco  and  metal 
industries.  The  naval  population  runs  up- 
ward of  15,000  officers  and  men. 

New  industries  include  Raybestos  Man- 
hattan Co.  (asbestos-rubber);  American 
Agricultural  Chemical,  Koppers,  West  Vir- 
ginia paper,  Manhattan  shirt,  American 
Tobacco  (world's  largest  cigar  plant  employ- 
ing 1,412). 

"'Charleston  has  always  had  pride  and 
spirit;  now  it  has  money  and  industry,  too, 
including  major  oil  facilities,"  said  J.  Dray- 
ton Hastie,  president  of  WUSN-AM-TV. 

The  harbor  is  thriving.  Cotesworth  P. 
Means,  port  authority  chairman,  said 
Charleston,  with  4,020,428  tons,  led  Savan- 
nah and  Wilmington  for  the  third  straight 
year,  with  dollar  value  rising. 

It's  thought  of  the  future  that  gets 
Charleston  excited.  The  dramatic  Bushy 
Park  project,  conceived  by  Chief  Engineer 
Arthur  M.  Field  of  the  development  board, 
will  open  up  thousands  of  acres  of  indus- 
trial sites  where  plants  can  have  tremendous 
amounts  of  fresh  water,  unload  their  efflu- 
ence easily  and  have  side-door  parking 
berths  for  ocean  freighters.    By  spending 


! 


CHARLESTON:  Its  thriving  harbor  handles  4,020,428  tons  of  shipping  a  year. 


$4.5  million  on  dikes  and  canals,  Charleston 
will  have  an  attraction  it  believes  will  open 
a  new  era. 

The  city  is  now  a  port  of  entry  for  wool, 
with  an  entirely  new  industry  just  starting 
to  develop.  Northern  textiles  are  interested 
because  Wellman  Combing  Co.  and  Amadee 
Prouvost  &  Co.  have  built  S3  million  plants 
within  an  hour's  drive.  Already  Berkshire 
Woolen  Co.,  of  Pittsfield,  Mass.,  is  at 
Moncks  Corner,  and  Alexander  Smith  has 


a  nearby  carpet  mill. 

Charleston's  business  indices  have  dou- 
bled, tripled  and  quadrupled  since  1940. 
"It's  the  most  dramatic  growth  of  any  South 
Carolina  city,"  said  Charles  E.  Smith,  of 
WTMA,  "and  we'll  soon  catch  up  to  Nor- 
folk." 

The  city  is  thinking  constantly  about  the 
future,  though  occasionally  a  convivial 
native  will  chant,  "If  the  South  had  won 
the  War  Between  the  States,  South  Carolina 
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would  have  seceded  from  the  South  and 
Charleston  would  have  seceded  from  South 
Carolina."  Charleston  defies  state  liquor 
laws.  A  thirsty  native,  or  stranger,  can 
stroll  into  a  saloon  most  anywhere  and 
openly  quaff  "slightly  illegal"  liquor  in  shot 
glass  or  tumbler,  night  or  day. 

COLUMBIA 

THE  planners  who  laid  out  Columbia's 
streets  169  years  ago  decided  that  such 
main  arteries  as  Gervais  and  Senate  Streets 
should  be  150  feet  wide,  a  traffic  blessing 
to  passing  motorists  using  the  city's  network 
of  main  highways. 

The  designers  ruled,  also,  that  no  street 
should  be  less  than  60  feet  wide  on  the 
original  650-acre  plot  designated  as  the  city 
site  by  State  Sen.  John  Lewis  Gervais,  after 


whom  one  of  the  main  streets  was  named. 

Present  population  of  Columbia  proper 
has  passed  100,000,  said  G.  Richard  Shafto, 
president  of  WIS-AM-TV,  who  has  watched 
the  state's  capital  city  expand  and  prosper. 
Greater  Columbia,  including  West  Co- 
lumbia and  Cauce,  are  near  the  140,000 
mark,  with  Richland  County  having  163,- 
000.  Much  of  Lexington  County  lies  within 
Columbia's  immediate  trading  area  and 
could  logically  be  added  to  the  metropolitan 
population. 

With  5,000  working  in  textile  mills, 
Columbia  has  over  half  again  that  many 
employed  in  the  other  diversified  industries. 
Pacific  Mills  employs  3,000,  with  a  lot  of 
small  sewing  plants  producing  finished  goods 
from  the  heavy  yields  of  textiles  in  the 
Carolinas. 

The  No.  1  industry  in  Columbia,  as  in 


many  state  capitals,  is  government — state 
and  federal.  This  type  of  employment — 
6,700  people — is  relatively  stable,  avoiding 
the  ups-and-downs  in  some  seasonal  lines. 
Sixteen  insurance  companies  have  their 
home  offices  in  the  city.  They,  too,  run  an 
even  employment  course.  The  city  is  on 
the  main  line  of  the  Seaboard  Railway, 
which  has  just  opened  what  it  calls  the 
most  modern  yards  in  the  world  at  nearby 
Hamlet. 

Funds  totaling  $2.5  million  were  funneled 
into  Columbia  from  Ft.  Jackson  in  the  last 
fiscal  year,  according  to  Maj.  Ernest  E. 
Mattox,  the  post's  purchasing  and  contract- 
ing officer. 

Columbia's  post-war  growth  has  been 
steady  and  swift,  with  bank  clearings  rising 
from  $363  million  in  1948  to  $630  million 
six  years  later. 

"Much  of  South  Carolina's  growth  is  out- 
side the  cities,"  according  to  Charles  A. 
Batson,  WIS-TV  general  manager. 

The  city  is  proud  that  it  pioneered  an 
idea  in  farm  marketing  that  is  being  widely 
emulated.  Some  years  ago  it  allowed  trucks 
to  park  on  some  of  its  wide  streets,  trading 
loads  with  other  trucks.  A  state  commission 
now  operates  the  project,  with  vast  fleets  of 
trucks  swapping  produce  and  heading  to- 
ward northern  markets.  WIS  carries  price 
quotations  at  noon  and  repeats  them  early 
the  next  morning  for  the  benefit  of  truck 
drivers  who  base  their  planning  on  the 
prices.  Livestock  and  tobacco  markets  are 
active. 

Columbia  is  located  at  the  confluence  at 
the  Broad  and  Saluda  rivers,  which  form 
the  Congaree  at  the  Columbia  fall  line. 
Lake  Murray,  40  miles  long,  is  convenient. 
"Temperature  drops  below  freezing  only  12 
days  a  year,  on  an  average,"  said  H.  Moody 
McElveen  Jr.,  general  manager  of  WNOK- 
AM-TV.  ■ 

The  trading  area  of  Columbia,  located  in 
the  geographical  center  of  the  state,  includes 
such  cities  within  the  50-mile  range  as  Flor- 
ence, Orangeburg  and  Sumter.  The  city's 
culture  facilities  include  University  of  South 
Carolina,  opened  in  1805.  There  are  five 
other  colleges,  including  two  for  Negroes. 

Columbia's  media  have  grown  with  in- 
dustry and  population.  The  WIS  plant  is  an 
architectural  dream,  resembles  a  mid-city 
Williamsburg  manse. 

"Radio  is  alive  in  Columbia,  with  success 
stories  everywhere,"  according  to  C.  Wallace 
Martin,  president  and  general  manager  of 
WMSC. 

"Columbia  easily  blends  the  grimy  hum 
of  modern  industry  with  the  grace  of 
southern  hospitality,"  Mr.  Shafto  said. 

GREENVILLE 

LOOKING  westward  from  the  high  office 
of  Vivian  M.  Manning,  broker,  an  observer 
of  Greenville's  economy  will  quickly  spot 
a  semi-circular  pattern  of  textile  mills  and 
their  ever-present  water  towers.  "I  guess 
you  understand  why  we  say  Greenville  is 
the  'Textile  Center  of  the  South,' "  Mr. 
Manning  observed  as  he  pointed  to  the 
Monaghan  Mills  where  he  went  to  work 
in  1909. 

Son  of  Richard  F.  Manning,  once  Gov- 
ernor of  South  Carolina,  he  has  watched 
the  textile  industry  grow  and  grow  in  the 
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last  Wi  decades.  He  recalled  that  16  mills 
were  woven  into  Parker  Cotton  Mills  Co. 
before  World  War  I,  but  failed  because 
'  the}'  were  long  on  68,000  bales,"  which  is 
a  lot  of  bales  to  be  long  on  when  the  econ- 
omy is  upset.  Seven  mills  were  sold  and 
became  Pacific  Mills.  The  remaining  nine 
became  Victor-Monaghan  Co.  Around 
Greenville  are  such  famous  mills  as  Cone, 
J.  P.  Stevens  &  Co.,  Abney,  Deering-Milli- 
ken  and  Woodside.  Woodside  alone  has 
97,000  spindles. 

Greenville  is  within  about  a  half-hour's 
driving  distance  of  two  substantial  cities — 
Anderson  and  Spartanburg.  The  interven- 
ing areas  are  closely  built  and  have  strong 
commercial  ties.  Pleased  at  the  "Metropoli- 
tan Area"  tag  hung  on  it  in  1950  by  the 
U.  S.  Census  Bureau,  with  a  county  popu- 
lation of  168,152,  Greenville  now  claims 
180,000  and  with  little  urging  will  hint  at 
an  approaching  200,000. 

The  metropolis  is  located  on  the  Southern 
Railway's  Piedmont  "Main  Street,"  and  has 
three  other  rail  lines.  Highway  and  air 
transport  join  in  feeding  the  huge  crops  of 
cotton  and  synthetic  textiles  and  garments 
to  the  world.  Greenville  County's  economy 
is  now  diversified,  with  textiles  69%  of  in- 
dustrial output,  down  7%  in  four  years. 

B.  T.  Whitmire,  general  manager  of 
WFBC-TV,  better  known  as  "Bevo,"  de- 
scribes the  area  within  65  miles  as  38th  in 
the  United  States  (1,324,000  population  in 
1950),  with  retail  sales  of  $898  million  and 
buying  power  of  $1.7  billion. 

Greenville's  Paris  Mountain 

Located  in  the  apex  of  triangular  South 
Carolina,  Greenville  has  typical  Piedmont 
climate  plus  a  2,200-foot  hill,  Paris  Moun- 
tain, 42/2  miles  away.  With  a  1,200-foot 
elevation  over  the  city,  Paris  Mountain  offers 
an  antenna  site  for  WFBC-TV  and  a  pro- 
posed site  for  WSPA-TV  Spartanburg.  The 
latter  site  is  embroiled  in  lengthy  litigation. 

Greenville's  growth  is  shown  by  its  bank 
debits  ($150  million  in  1931,  $1.5  billion 
in  1953),  and  postal  receipts  ($220,000 
in  1931,  $1.3  million  in  1953).  It  claims 
to  be  first  in  South  Carolina  in  total  pay- 
rolls, retail  sales,  value  of  manufactured 
production  and  vehicle  registration.  John  Y. 
Davenport,  assistant  general  manager  of 
WESC,  said  the  city  is  the  most  promising 
area  between  Charlotte  and  Atlanta.  Local 
'  boosters  confidently  predict  the  city  will  pass 
Charlotte  one  of  these  years,  if  present  trends 

•  continue,  and  claim  state  leadership  in  retail 
sales,  manufactures,  vehicle  registration  and 
other  barometers.  The  three-county  popu- 
lation is  well  over  400,000. 

In  the  area  are  three  colleges — Furman, 
Clemson  and  Bob  Jones  U.  ("The  World's 
Most    Unusual    University").    Dr.  Bob 
Jones  Sr.  was  induced  a  few  years  ago  to 
move  his  institution  from  Knoxville.  The 
■■  group  of  modern,  cream-hued  structures, 
built  at  a  cost  of  $12  million,  houses  3,000 
earnest  students  who  follow  the  strict  be- 
!  havior  tenets  of  the  founder  and  pursue  mis- 
I  sionary  activities  outside  school  hours.  On 
the  campus  is  the  university's  commercial 
radio  station,  WMUU.    "We  never  broad- 

•  cast  jazz."  Dr.  Jones  told  B«T  as  he  dis- 
played with  obvious  pride  the  collection  of 
beautiful  buildings.  Some  of  WMUU's  re- 
ligious programs  are  carried  by  other  Caro- 
lina stations. 

Broadcasting    •  Telecasting 


Diversified  Greenville,  which  was  born 
in  1797  as  Pleasantburg,  is  promotion- 
minded  and  will  never  yield,  willingly,  its 
cherished  label,  "The  Textile  Center  of  the 
South,"  nor  the  more  recent  "Industrial 
Capital  of  South  Carolina."  Famed  Daniel 
Construction  Co.,  headquartered  in  Green- 
ville, has  erected  many  of  the  South's  multi- 
million  dollar  plants. 

SPARTANBURG 

SPARTANBURG'S  name  owes  its  origin 
to  the  stubborn  fighting  powers  of  the 
Spartan  Rifles,  a  Colonial  unit  that  defeated 
a  powerful  British  force  in  the  Revolu- 
tionary War. 

The  city's  economy  owes  its  expansion  to 
a  planned  mixture  of  industry  and  agricul- 
ture, accounting  for  what  Tom  Q.  McGee, 


president  of  the  famed  Aug.  W.  Smith  de- 
partment store,  called  "the  biggest  Christmas 
we  ever  had  despite  a  brutal  summer 
drought."  Mr.  McGee's  store  bolted  into 
national  prominence  last  autumn  when  he 
found  sales  going  upward  after  cutting  deep 
into  his  newspaper  advertising  budget  and 
transferring  a  good  chunk  of  the  money  to 
radio  [B*T,  Oct.  18,  1954]. 

Surrounded  by  spindles  and  looms,  plus 
finishing  and  sewing  plants,  Spartanburg  has 
what  Walter  Brown,  president  of  WSPA, 
called  "a  complete  and  well-rounded  textile 
industry."  Scarcely  a  decade  ago  the  area 
abounded  in  spindles  and  looms  but  the 
finishing  processes  provided  employment  in 
other  areas.  The  city  currently  has  two 
plants  manufacturing  textile  machinery  and 
the  textile  payroll  in  the  Greater  Spartan- 
burg area  provides  20,000  employes  with  a 


Ml  wis-tv 

covers  so  much 
of  South  Carolina 


•EBI  up  25%  in  WIS-TV  land 
in  just  2  years. 

*  WIS-TV  power  up  2Vi  times 
now  269,000  watts. 

#NBC  and  DuMont  affiliate 

•Central  South  Carolina's  only 
VHF  station. 

Centered  Carolina  Coverage 
fits  natural  distribution  patterns! 


Affiliated  with 
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Companvj 
oi  tke  Soutk 


CHANNEL  10 

COLUMBIA,  SOUTH  CAROLINA 


President — G.  Richard  Shafto 
Managing  Director — Charles  A.  Batson 

Represented  nationally  by  Free  &  Peters 
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ELECTRONICS-ELECTRICAL  INDUSTRY 


SPURRED 

for 


The  Carolina 
Gamecock  is  noted  for 
his  ability  to  wield 
his  spurs  with  maxi- 
mum effect.  WSPA  is 
noted  for  the  sharpness 
and  penetration  of  its 
radio  spurs  which  have 
made  it  the  most 
listened  to  station 
in  South  Carolina. 

WSPA  is  now  celebrating  its  25th  year  of 
service  to  the  Carolina  Piedmont  (Spar- 
tanburg-Greenville) area. 
WSPA's  COVERAGE  IS  TOPS! 
In  November,  1953  .  .  .  The  Pulse,  Inc., 
completed  a  comprehensive,  Monday-thru- 
Friday  survey  of  280  quarter-hour  segments 
in  7  out  of  the  27  counties  blanketed  by 
WSPA — and  WSPA  was  way  out  front  in 
all  280  segments! 

IN  FACT: 

From  6:00  AM  to  1  2:00  Noon 

WSPA  enjoys  more  than  THREE  TIMES 
the  audience  of  the  next  highest  of  the 
seven  stations  reported  in  the  seven  counties 
surveyed! 

From  12:00  Noon  to  6:00  PM 

WSPA  enjoys  more  than  FOUR  TIMES  the 
audience  of  the  next  highest  station! 

From  6:00  PM  to  8:00  PM 

WSPA  enjoys  nearly  FOUR  TIMES  the 
audience  of  the  next  highest  station! 

MEANING: 

In  the  heart  of  WSPA's  27  county  coverage 
area . . .  WSPA  is  nearly  more  than  a  FOUR 
TO  ONE  popularity  winner! 

27-County  Total 

Retail  Sales   $858,353,000.00 

Population   1,194,900 

*  Sales  Management  Survey  of  Buying  Power  1954 

Represented  by 

GEORGE  P.  HOLLINGBERY  CO. 

First  CBS  Radio  Station  For 
The  Spartanburg-Greenville  Market 

Walter  J.  Brown,  President 
Roger  A.  Shaffer,  Manager 
Ross  Holmes,  Sales  Manager 


HjPA 

5,000  WATTS  950  KC 

South  Carolina's  Oldest  Station  , 

SPARTANBURG,    S.  C. 


THE  NIMBLE  DIGITS  of  Carolinians, 
who  for  centuries  have  made  handicraft 
products  in  dwellings  built  with  their  own 
hands,  have  been  turned  to  one  of  man's 
newest  mechanical  arts — electronics. 

In  less  than  a  decade  a  whole  new  in- 
dustry has  developed  in  the  Carolinas, 
ranging  from  the  rugged  mountains  in  the 
West  to  the  Coastal  Plains.  With  its  in- 
dustrial cousin,  electrical  equipment,  the 
investment  in  42  major  Carolina  plants 
since  1946  exceeds  $75  million.  Last 
year's  output  was  valued  at  about  $200 
million  and  it's  still  just  the  beginning. 

One  of  many  types  of  manufactur- 
ing plants  that  are  dotting  the  state,  these 
electronic-electrical  enterprises  have 
grown  from  a  total  employment  of  50  in 
1939  to  around  30,000  at  the  beginning 
of  1955.  That's  about  600  times  as  many 
jobs  and  they're  high-income  jobs.  "Last 
year  alone  1 1  new  electrical  and  elec- 
tronics plants  were  built  or  blueprinted 
for  North  Carolina — as  many  plants  as 
the  entire  state  had  in  1947,"  Charles 
Parker,  director  of  the  N.  C.  Dept.  of 
Conservation  &  Development  news  bu- 
reau, told  B»T. 

General  Electric  Co.  has  just  broken 
ground  for  the  "Outdoor  Lighting  Capi- 
tal of  the  World"  a  few  miles  from  Hen- 
dersonville,  located  in  the  western  end 
of  the  state  near  Asheville.  A  raw  farm 
site  along  Highway  176  will  start  within 
a  year  or  so  to  turn  out  street  lamps,  air- 
port gear,  floodlights  for  ball  parks  and 
related  items.  The  plant  will  get  rolling 
with  a  force  of  600  and  a  payroll  of 
more  than  $2  million.  The  story  is  being 
repeated  near  Hickory,  between  Ashe- 
ville and  Winston-Salem.  Here  GE  is 
centering  construction  of  transformers  in 
a  new  $20  million  plant.  Other  GE  plants 
include:  Goldsboro,  parts  for  radio  tubes 
and  lamps;  Asheboro,  electric  blankets 
and  heating  pads;  Charlotte,  service  shop. 

At  Raleigh,  Westinghouse  is  operating 


a  $15  million  plant  with  2,500  employes 
for  production  of  electric  meters.  It 
turns  out  carbon  and  graphite  parts  at 
Charlotte. 

The  11  plants  operating  in  1947  em- 
ployed some  5,000  persons  with  a  payroll 
around  $14  million.  As  of  1955  the 
electrical-electronics  payroll  is  around 
the  $60  million  mark  and  it's  increasing. 
Production  will  get  underway  this  year 
at  Charlotte's  huge  Nike  plant,  originally 
an  Army  ordnance  depot,  and  now  being 
converted  at  a  cost  of  $16  million.  Here 
Carolinians  will  assemble  the  sensitive 
-circuits  that  will  guide  20-foot  Nike  mis- 
siles to  enemy  targets.  Warheads  will 
be  added  elsewhere  but  the  basic  units 
for  the  Nike  assemblies  will  be  put  to- 
gether by  Carolina  hands.  The  plant 
program  is  flexible  in  view  of  the  frequent 
Nike  model  changes. 

Manufactured  in  the  Carolina  plants 
are  such  items  as  radio  tubes,  transistors, 
capacitors,  electrodes,  air  conditioning, 
all  types  of  components  and  electric 
blankets,  and  of  course,  a  lot  of  military 
gear  in  the  secret  apparatus  category. 
Major  companies,  besides  those  men- 
tioned, are  Western  Electric,  Union  Car- 
bide &  Carbon,  Cornell-Dubilier,  Inter- 
national Resistance  and  Sprague  Electric. 

Western  Electric  has  a  number  of 
major  plants — electronics  gear  at  Wins- 
ton-Salem, communication  equipment  for 
the  armed  forces  at  Burlington  (3,400 
employes  at  this  plant  alone),  and  clas- 
sified items  at  Greensboro.  Other  plants 
around  the  Carolinas  include  a  Westing- 
house  micarta  plant  at  Hampton,  S.  C; 
International  Resistance  at  Asheville  and 
Boone,  electronic  parts;  Pyramid  Electric 
at  Gastonia,  condensers;  Superior  Cable 
at  Hickory. 

A  new  entry,  Kearfott  Co.  of  Little 
Falls,  N.  J.,  is  building  an  electronics 
plant  near  Black  Mountain,  N.  C.  It  will 
employ  275  persons,  with  an  annual  pay- 
roll over  $600,000. 


payroll  approaching  $60  million. 

Three  decades  ago  Spartanburg  relied 
entirely  on  a  cotton-textile  economy.  A 
drought  or  quiet  period  in  the  mills  could 
cripple  the  region.  True  diversification 
began  in  1921  when  the  first  peach  tree  was 
planted  after  the  boll  weevil  had  raised 
havoc  in  the  cotton  fields.  Now  the  city 
ships  more  than  4,000  cars  of  fresh  peaches, 
worth  $5  million,  every  summer,  and  it 
defies  any  area  to  top  that  total  or  dispute 
its  label,  "The  Fresh  Peach  Capital  of  the 
World." 

Cotton's  dominance  has  dwindled  and 
now  it  provides  just  37%  of  the  farm  in- 
come compared  to  66%  in  the  20s.  Sim- 
ilarly, Spartanburg  once  got  its  milk  from 
Tennessee.  In  a  decade  a  major  livestock 
and  dairy  industry  has  been  developed  and 
Spartanburg  now  ships  out  beef  and  milk. 
A  rail  and  highway  center,  Spartanburg  is 
crossed  by  the  Southern  Railway's  east-west 
and  north-south  main  lines  and  naturally 
has  large  railway  car  shops. 

Two  of  five  people  around  the  city  are 
employed  in   the   42   mills.  Spartanburg 


County  per-family  income  is  placed  at. 
$5,236  by  the  Chamber  of  Commerce  com-  | 
pared  to  a  national  average  of  $5,086.  The 
trading  area  laps  into  North  Carolina,  ac- 
cording to  Roger  Shaffer,  general  manager 
of  WSPA. 

In  the  old  three-mile  city  limit  the  popula- 
tion is  37,000,  said  Paul  von  Hagel,  general 
manager  of  WORD.  Doubling  of  the  mu- 
nicipal radius  would  add  another  68,000 
people.  These  are  1950  Census  figures,  he 
said,  and  1955  data  is  expected  to  show 
a  county  population  of  more  than  150,000. 

Much  of  the  growth  is  following  new 
highways,  particularly  the  divided  ribbons 
that  tie  Spartanburg  with  Greenville,  less 
than  30  miles  away. 

Spartanburg  County's  crops  include  sev- 
eral types  of  fruits  and  vegetables.  New; 
industries  include  lumber,  with  the  Taylor- 
Colquitt  plant  operating  the  largest  pole 
yard  in  the  world  for  the  peeling,  de-resining 
and  creosoting  of  tall  poles  and  crossties. 

UPCOMING  SOON:  Another  B«T  an- 
alysis of  an  expanding  southern  market. 


Page  74 


March  21,  1955 


Broadcasting 


Telecasting 


TRADE  ASSNS. 


(Trade  Assns.  continues  from  page  50) 
kRTB's  highest  honor,  by  President  Harold 
Fellows. 

Engineering  sessions  will  be  held  on  Wednes- 
and  Thursday,  with  a  reception  at  6:30 
h.  Wednesday. 

Among  subjects  to  be  discussed  by  engineers 

iadio — automatic  operation  of  program  de- 
|>es,  by  A.  H.  Lind,  RCA,  and  Phil  Smaller, 
fttex  Corp.;  remote  control  of  stations,  both 
ectional  and  high  power,  by  A.  Prose  Walker, 
\RTB  Engineering  Dept.  manager;  potential 
hnical  economies  in  transmitter  design;  cur- 
it  FCC  proposals  involving  engineering;  and 

talk,  "The  Engineer — The  Builder,"  by 
erett  S.  Lee,  editor,  General  Electric  Review. 
Television — boosters  and  satellites,  by  Dr. 
sorge  Brown,  RCA,  Ben  Adler,  Adler  Com- 
jnication  Labs,  and  Gene  Overmeir,  Sylva- 
i;  proof  of  performance  measurements,  by 
chard  Blackburn,  technical  director,  WHEC- 
y  Rochester,  N.  Y.;  network  transmission 
oblems  in  black  and  white  and  color,  by  an 
f&T  representative;  operational  economies  to 

derived  in  programming;  microwave  systems. 
Co-chairmen  of  the  Convention  Committee 

last  week's  meeting  were  Henry  B.  Clay, 
VVKH  Shreveport,  La.,  and  Clair  R.  McCol- 
ugh,  WGAL-TV  Lancaster,  Pa.  Committee 
embers  were  joined  by  NARTB  staff  officials. 


kd  Council  Meets 
n  Washington  Today 

vVO-DAY  meeting  of  The  Advertising  Coun- 
I  will  get  underway  today  (Monday)  at  the 
otel  Statler,  Washington. 
Highlight  of  the  session  will  be  an  address 
heduled  to  be  delivered  tonight  at  the  coun- 
t's 11th  annual  dinner  by  Gen.  Alfred  M. 
ruenther,  supreme  allied  commander  in 
urope,  who  will  speak  on  "The  Defense  of 
e  West — A  Progress  Report." 
Officers  and  directors  of  the  council  will  hold 
ieir  annual  election  at  a  meeting  this  after- 
Don  presided  over  by  Stuart  Peabody,  the 
juncil's  board  chairman  and  assistant  vice 
"esident  of  the  Borden  Co.  Tomorrow  morn- 
ig  and  afternoon  sessions  will  be  devoted  to 
osed  sessions  attended  by  some  200  officials 
nd  council  committee  members.  President 
iisenhower  and  several  cabinet  members  will 
i  a:'ieet  with  the  group. 


NCAA  TO  ALLOW 
REGIONAL  GRID  TV 

New  national-regional  plan 
calls  for  eight  national  dates 
and  five  kept  open  for  teams' 
own  use.  Regional  tv  advo- 
cates call  it  step  in  right  di- 
rection. 

IN  AN  APPARENT  concession  to  critics  of  its 
so-called  "limited"  television  program,  the 
National  Collegiate  Athletic  Assn.  last  week 
unveiled  its  1955  tv  college  football  plan  calling 
for  eight  national  telecasts  and  establishing 
five  dates  on  which  teams  may  telecast  games 
within  their  own  NCAA  districts  [B»T,  March 
14], 

The  regional-national  plan  was  mailed  to 
NCAA  college  members  last  Monday  for  ap- 
proval before  midnight  today  (Monday).  It 
is  believed  that  adoption  of  the  plan  is  auto- 
matic, particularly  in  view  of  the  vote  in  its 
favor  made  by  the  Big  Ten  conference  last 
week.  The  Big  Ten  had  been  the  most  out- 
spoken opponent  of  NCAA's  "restricted"  tv 
programs  of  recent  years,  and,  along  with  the 
Pacific  Coast  Conference,  had  supported  a 
program  of  strictly  regional  tv. 

Television  network  executives  were  studying 
the  plan  carefully  in  preparation  for  a  meeting 
with  the  NCAA  Television  Committee  in  New 
York  this  Friday  and  Saturday,  at  which  times 
bids  may  be  submitted  by  networks,  agencies 
and  sponsors.  It  is  reported  to  be  the  feeling 
of  some  networks  that  various  clauses  in  the 
plan  tend  to  mitigate  network  sponsor  interest 
because  of  provisions  permitting  local  telecasts 
simultaneously  with  the  national  program  un- 
der certain  conditions. 

The  plan  is  regarded  as  a  compromise  be- 
tween regional  tv  and  the  13  weeks  of  national 
"games  of  the  week"  showings  last  year.  It 
calls  for  eight  national  dates  during  the  1955 
season — Sept.  17,  Oct.  1,  Nov.  24  and  26  and 
Dec.  3,  plus  three  additional  Saturday  dates 
between  Sept.  17  and  Nov.  24 — on  which  one 
network  will  carry  one  game  only  in  each  tv 
market  area.  On  the  remaining  five  Saturday 
dates,  the  regional  formula  applies,  with  mem- 
ber colleges  permitted  to  make  their  own  tele- 
casting arrangements  within  their  NCAA  dis- 


NEW  OFFICERS  of  New  Mexico  Broadcasters  Assn.  [B»T,  March  14]  are  congratulated  by 
Merle  H.  Tucker  (I),  KGAK  Gallup,  outgoing  president.  L  to  r:  James  H.  Duncan,  KSIL 
Silver  City,  board  member;  W.  Lloyd  Hawkins,  KTNM  Tucumcari,  president;  Wayne 
Phelps,  KALG  Alamagordo,  vice  pres.,  and  C.  O.  Kendrick,  KICA  Clovis,  on  board. 

Broadcasting    •  Telecasting 


And  the  proof  is  in  the 
repeat  business  for 

LEO  BURNETT 

CAMPBELL-EWALD 

J.  WALTER  THOMPSON 

McCANN-ERICKSON 

FOOTE,  CONE  &  BELDING 

MAXON 

RUTHRAUFF  &  RYAN 
D'ARCY 

CAMPBELL-MITHUN 

It's  Kling  again — scoring  first  in 
the  nation.  Kling  cited  with  two  out 
of  three  top  awards — in  economy, 
speed  and  quality — in  a  recent  na- 
tional trade  magazine  poll. 

Ready  to  serve  you  with  top  qual- 
ity, top  creative  talent,  experienced 
technicians  and  the  nation's  finest 
facilities. 


Film 
Productions 


CHICAGO  HOLLYWOOD 
1058  W.  Washington    1416  N.  LaBrea 
SEeley  8-4181         Hollywood  3-2141 


March  21,  1955 


Page  75 


am 


■sy-. 


i 


"Out-of-Home55  Listeners  in  the 
Cincinnati  Market  Area  Tune  to 
WCKY  PREDOMINANTLY 

Summer  "Out-of-Home"  Share  of  Audience* 
Monday  thru  Friday 

6  am-12  noon;   12   noon-6  pm. 

28% 

18% 
11% 
8% 
12% 
4.5% 

AND  FOR  THE  WEEK-END 
Saturday 

36% 

20% 
12% 
5% 
5% 
2.9% 

Sunday 


WCKY 

25% 

Net  Sta.  A 

20% 

(250  watts) 

Net  Sta.  B 

16% 

(5m/lm  watts) 

Net  Sta.  C 

6% 

(50,000  watts) 

Net  Sta.  D 

11% 

(5000  watts) 

Av.  Tune-in 

4% 

WCKY 

Sta.  A 
Sta.  B 
Sta.  C 
Sta.  D 
Av.  Tune-In 


31% 

28% 
8% 
7% 
6% 

4.4% 


WCKY 

Sta.  A 
Sta.  B 
Sta.  C 
Sta.  D 
Av.  tune-in 


46% 

12% 
9% 
5% 
6% 

1.3% 


18% 

45% 
9% 
3% 

11% 
3.9% 


*  Summer  '54 
"Out-of-home 
Pulse 


WCKY    .    .    ,    ON     THE     MR     EVERYWHERE  •  TW 


4 : 


iiid  Summer 
ttydio  Audience 


Combine  this  DOMINANT 
"out-of-home??  audience  with 
WCKY'S  leading  "in-home" 
listening.   .   .  . 

Average  ''in-home"  Share  of  Audience** 


6  am-6  pm 


Mon.  thru  Fri.  Sat. 

WCKY  20.5%  21% 


Sun. 

22.5% 


....  and  you've  GOT  the  Cincinnati  area  radio  au- 
dience ...  a  productive,  buying  market  of  302,630 
homes,  PLUS  the  large  bonus  audience  of  50,000 
watts. 

This  Spring  and  Summer 
Reach  ALL  the  Radio  Audience 


Buy  WCKY 


Uuly-Aug.  '54 
Pulse 


11  collect  Tom  Welstead 
Eastern  Sales  Manager 
53  E.  51st  St.,  New  York  City 
Phone:  Eldorado  5-1127 
TWX:  Ny  1-1688 
or 

C.  H.  "Top"  TopmiUer 
WCKY  Cincinnati 
Phone:  Cherry  6565 
TWX:  Ci  281 


FOUR     HOURS     A  DAY 


SEVEN    DAYS    A  WEEK 


TRADE  ASSNS. 


FOR  SALES  IN  BUFFALO 

WGR-TV  with  its  prime  coverage  of  over  447,938  TV 
homes  plus  its  bonus  of  407,619  homes  in  Canada  is  the 
natural  starting  point  for  selling  this  rich  market. 

"An  exceptionally  well-balanced  market  ...  a  top 
test  market"  is  how  Sales  Management  labels  Buffalo- 
Niagara  Falls. 

The  unusually  favorable  reception  of  WGR-TV's  pro- 
grams offers  a  speedy  means  of  selling  this  market.  WGR-TV 
consistently  leads,  airing  nine  of  the  top  15  shows.  (Pulse) 

when  you  jump  into  Buffalo 

use . . . 

WGR-TV 


BUFFALO 

NBC  BASIC 


Representatives  —  Headley-Reed 

In  Canada  — Andy  McDermott -Toronto 


trict,  subject  only  to  appearance  restrictions. 

The  plan  proposes  to  continue  the  restriction 
that  no  team  may  appear  on  a  national  net- 
work more  than  once,  but  the  team  may  also 
appear  on  one  intra-district  telecast.  If  a  team 
does  not  appear  on  one  of  the  national  dates, 
it  may  appear  twice  within  its  NCAA  district 

Other  salient  features  of  the  plan  are:  (1) 
sell-out  games  may  be  telecast  in  the  home 
tv  areas  of  the  home  and  visiting  teams  (and 
also  the  area  of  the  game  if  it  is  played  off- 
campus),  provided  no  damage  is  done  to  othei 
collegiate  games;  (2)  a  team  playing  more 
than  400  miles  away  from  home  may  telecast 
the  game  back  to  its  home  tv  market  area,  pro- 
vided there  is  no  conflict  with  other  games  ir 
the  area;  (3)  smaller  institutions  (approxi- 
mately 310  of  the  NCAA's  institutional  mem- 
bers) are  exempt  from  all  tv  limitations;  (4)  £ 
telecast  not  carried  in  the  home  district  of  one 
of  the  televised  teams  shall  not  count  as  ar 
appearance  against  that  team,  this  exceptioi 
being  granted  once. 

Particular  concern  by  tv  networks  is  said  tc 
be  directed  against  the  clauses  providing  fc 
sell-out  games  to  be  telecast  in  the  home  t\ 
areas  of  the  home  and  visiting  teams,  and  foi 
games  to  be  telecast  when  a  team  is  playinj 
400  miles  away.  Their  reasoning  is  that  th( 
national  game  would  attract  fewer  viewer; 
under  these  circumstances  because  football  i: 
a  game  that  has  strong  local  interest  and  th< 
local  community  will  view  the  local  team  gami 
unless  the  network  contest  is  one  with  ; 
"strong  favorite"  like  Notre  Dame. 

RAB  Releases  Results 

On  Radio  Advertising  Tests 

A  RADIO  commercial  jingle  in  Houston  ad 
vertised  a  Los  Angeles  retail  men's  clothin; 
store  last  November.  And  a  commercial  jingli 
in  San  Diego,  which  never  has  used  coal  fo 
fuel,  was  heard  52  times  in  two  weeks  extollim. 
the  superiority  of  blue  coal  over  all  other  types 
The  two  commercials  were  related  as  part  o 
Radio  Advertising  Bureau's  research  project  t< 
test  penetration  and  memorability  of  advertis 
ing  [At  Deadline,  Ian.  10].  These  were  the  firs 
two  investigations  covering  nighttime  radio  ij 
tv  markets.  This  spring  other  tests  will  be  heli 
in  Minneapolis  and  lacksonville,  Fla. 

Last  week,  RAB  was  sending  out  a  folder  ti 
agencies  and  advertisers  presenting  the  result 
of  the  Houston  test  under  the  title,  "In  Hous 
ton,  They'd  Never  Heard  of  Jim  Clinton. 
Jim  Clinton  is  the  clothing  retailer  in  Lo 
Angeles  who  does  not  have  a  store  within  80* 
miles  of  Houston.  KPRC  Houston  aired  2' 
one-minute  announcements  during  a  singl 
week.  In  about  a  week,  RAB  will  send  out  an 
other  folder  describing  its  San  Diego  test. 

In  the  latter,  KFMB  there  ran  two  "flights 
of  26  announcements  each.  Four  days  latei 
Pulse  Inc.  checked  San  Diegans  at  random  bu 
skipped  those  who  were  from  the  East  wher 
blue  coal  is  known.  Result:  11%  of  the  peopl 
had  heard  and  retained  elements  of  the  a< 
even  though  four  days  had  passed. 

In  Houston,  J.  Norman  Nelson,  RAB  di 
rector  of  national  promotion,  notes  that  severs 
days  after  the  announcement  campaign  ha' 
ended,  Pulse  found  12%  of  the  men  and  wome: 
could  identify  Jim  Clinton.  Thus,  he  said:  "Fo 
less  than  the  cost  of  a  half-page  advertisemer 
in  a  Houston  paper,  we  had  created  a  lastin 
impression  on  one-eighth  of  the  total  popuis 
tion."  Mr.  Nelson  feels  this  goes  to  sho\ 
"you  can  influence  a  sizeable  amount  of  an 
market  in  a  way  that  they  will  remember  1 
for  many  weeks  by  the  use  of  evening  ar 
nouncement  radio  no  matter  how  much  tv  an 
newspapers  compete  for  attention." 
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NOTICE  TO  EDITORS— This  advertisement  currently  appears  in  leading 
national  magazines.  For  more  than  30  years,  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisements, 
Metropolitan  offers  all  news  editors  (including  radio  news  editors), 


free  use  of  the  text  of  each  advertisement  in  this  series.  The  text  may 
be  used  in  regular  health  features,  health  columns  or  health  reports 
with  or  without  credit  to  Metropolitan.  The  Company  gladly  makes 
this  material  available  to  editors  as  one  phase  of  its  public-service 
advertising  in  behalf  of  the  nation's  health  and  safety. 


A  -primer"  of  GOOD  NUTRITION 


is  for  breakfast 


A  well-balanced  breakfast  is  needed  every  day,  even 
if  one  is  overweight.  After  going  without  food  for  12 
hours  or  longer,  a  hearty  breakfast  is  required  to  re- 
new energy  and  sustain  efficiency.  Have  a  breakfast 
of  foods  that  provide  both  proteins  and  calories. 


is  for  regulator  foods 


Vital  body  processes,  such  as  the  regular  beating  of 
the  heart  and  proper  functioning  of  the  thyroid  gland, 
depend  upon  foods  that  supply  essential  vitamins 
and  minerals.  A  proper  diet  provides  all  the  vitamins 
and  minerals  necessary  to  keep  body  organs  working 
properly. 


is  for  weight  control 


It  is  best  always  to  eat  just  enough  of  the  right  foods 
to  keep  your  weight  at  the  level  which  the  doctor 
recommends.  If  one  tends  to  put  on  excess  pounds, 
it  is  wise  to  cut  down  on  weight-producing  foods. 


)r  variety 


Variety  is  the  most  important  factor  in  good  nutrition. 
No  single  food  has  any  "magic  powers"  healthwise. 
So,  for  good  nutrition  and  good  health,  select  daily 
meals  from  a  wide  variety  of  vegetables,  fruits,  milk, 
meats  and  cereals.  Good  nutrition  also  helps  control 
weight. 


is  for  energy  foods 


Energy  for  work,  play  and  all  other  activities  comes 
from  carbohydrates.  To  make  the  best  use  of  these 
foods,  proteins,  vitamins  and  minerals  are  also  neces- 
sary. Energy  foods  are  especially  needed  for  growing, 
active  children  and  adults  who  do  heavy  labor. 


s  for  protective  foods 


The  most  important  of  these  are  the  proteins.  High- 
quality  proteins  come  from  milk,  cheeses,  meats,  fish, 
fowl  and  eggs  and  supply  many  essential  substances 
for  the  upkeep  and  repair  of  bones,  blood,  skin  and 
other  parts  of  the  body. 


COPYRIGHT  1955  — METROPOLITAN   LIFE  INSURANCE  COMPANY 


Metropolitan  Life  Insurance  Company 

(A  MUTUAL  COMPANY) 
1  Madison  Avenue,  New  York  10,  N.  Y. 
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the  strongest  possible  signal 


maximum  power  of  316  kw 


NOW  G.E.  OFFERS  2  VHF  POWER  PACKAGES 


For  VHF  TV  channels  7  through  13  G.E.,  and  G.E.  alone,  offers  not 
one,  but  two  ways,  to  reach  the  maximum  allocated  power— 316  KW 
Effective  Radiated  Power.  Additional  power  sells  your  station  to  more 
advertisers.  To  them,  power  denotes  saturated  coverage  close-in  and  far 
out,  better  pictures,  and  a  larger  viewing  audience.  Which  of  the  two 
ways  is  best  for  you?  We  think  your  engineering  consultant  can  offer 
the  best  advice.  But  first,  let's  check  the  merits  of  each  package... 


COMPLETE  TELEVISION  EQUIPMENT  FOR  VHF  and  UHF 
for  Black  &  White  pigs  Color  TV 


TRANSMITTERS  powered  from  100  watts 
to  100  kilowatts. 

ANTENNAS  to  fit  every  gain  and  pattern 
requirement— helical  and  batwing  types. 


STUDIO  EQUIPMENT  for  complete  audio 
and  video  facilities. 

PORTABLE  EQUIPMENT  to  handle  all  re- 
mote services. 


o 
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Tfogress  Is  Our  Most  /mporfynf  froducf 

GENERAL!!  ELECTRIC 


gone 
HP 


"Lynchburg 
Virginia 


coverage, 

superb  performance 
over  the  entire 
market  area . . . 

DllMONT 


TELEVISION  TRANSMITTER  DEPT.,  ALLEN  B.  DU  MONT  LABORATORIES  INC.,  CLIFTON,  N.  I. 
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KNODE  TO  PETRY; 
NBC  NAMES  MERCER 

THOMAS  E.  KNODE,  NBC  director  of  sta 
tions  relations,  resigned  last  week  to  becon 
vice  president  and  general  manager  of  tv  jfo 
Edward  Petry  Co.,  station  representation  firm 

Donald  J.  Mercer,  a  veteran  of  21  year 
with  NBC  and  RCA  Recorded  Program  Sen 
ices  Dept.,  was  promoted  to  succeed  him.  Bot 
moves  are  effective  April  1. 

News  of  Mr.  Knode's  decision  was  conveye> 
to  NBC  affiliates  in  a  joint  message  by  Sylveste 
L.  (Pat)  Weaver,  president,  and  Executive  Vic 
President  Robert  W.  Sarnoff,  who  said  it  wa 
a  "source  of  genuine  regret."  The  company' 


MR.  KNODE 


MR.  MERCER 


loss,  they  added,  was  tempered  by  the  knowl 
edge  that  Mr.  Knode  had  received  an  offe 
promising  "unusual  benefits"  to  himself  and  hi 
family. 

Mr.  Knode  himself  sent  a  message  to  th< 
stations  telling  them  that  his  decision  had  beei 
difficult. 

"I  look  forward  with  much  pleasure  and  an 
ticipation  to  my  new  association  with  the  Ed 
ward  Petry  Co.,  where  I  believe  the  experienc* 
I  have  gained  in  my  long  association  with  NBC 
will  enable  me  to  make  an  effective  contribu 
tion  to  the  company  and  to  the  broadcastini 
business  in  another  phase  of  its  operation",  Mr 
Knode  said. 

Announcing  Mr.  Mercer's  appointment  a 
stations  relations  director,  Mr.  Bannister  said 
"we  are  particularly  happy  and  proud  to  be  abL 
to  fill  this  important  post  with  an  experience! 
executive  from  within  our  own  ranks  and  more 
over  a  veteran  in  the  business. 

WMBD's  Watson  Dies 

R.  BROOKS  WATSON.  52,  director  of  new 
and  public  affairs  for  WMBD  Peoria,  111.,  diet 
suddenly  last  Thursday  night  of  a  heart  seizure 
He  collapsed  en  route  to  the  station  from  polio 
headquarters,  where  he  had  been  gatherini 
news.  Mr.  Watson,  with  WMBD  for  nearly  2( 
years,  served  as  a  lieutenant  colonel  durinj 
World  War  II. 

KSCO  Gets  1-Day  Delivery 

KSCO  Santa  Cruz,  Calif.,  its  broadcast  gea 
gutted  by  fire,  ordered  a  1  kw  am  transmittei 
and  audio  equipment  from  RCA  and  receive< 
delivery  within  24  hours,  RCA  has  reported 
The  equipment  was  air-shipped  from  Camden 
N.  J.,  with  the  crystal  pre-tuned. 

KCRG-TV  Sets  Expansion 

KCRG-TV  Cedar  Rapids,  Iowa,  has  complete< 
plans  for  the  station's  new  tower  and  expect 
to  boost  power  to  full  316  kw  this  spring 
Tower  construction  is  expected  to  start  shortl; 
about  five  miles  north  of  the  city.  Specifica 
tions  for  the  tower  transmission  lines  have  beer 
checked.  The  structure  will  be  1,085  ft.  high 
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SPONSORS  WARM  TO  AP 
Because  .  .  .  it's  better 
and  it's  better  known. 


"A  cop  has 
been  killed... 


I'm  after  it  and  will  call  you  back. 


Case  History  No.  6 

It  was  a  slow  Sunday  afternoon 
in  Kansas  City. 

At  KCKN.  Newscaster  Bob  Court- 
ney was  munching  a  late  lunch.  At 
KPRS.  News  Director  Dave  Butler 
was  readying  his  next  newscast.  At 
KCMO.  'Newscaster  Bill  McRey- 
nolds  was  due  at  any  moment. 

Then  news  started*  breaking. 

Three  men  were  killed  in  different 
parts  of  the  city. 

Within  minutes  of  the  first  shoot- 
ing. Courtney.  Butler  and  McRey- 
nolds  —  three  newsmen  from  three 
different  stations— were  covering  the 
story. 

It  happened  this  way: 

On  the  outskirts  of  the  city",  one 
man  accused  another  of  stealing  S 1 1 . 
A  deputy"  sheriff,  notified  of  the  dis- 
turbance, drove  out  and  arrested  the 
alleged  thief. 

A  bit  later.  Courtney  learned  that 
the  deputv  had  been  fatallv  shot.  He 
telephoned  The  AP: 

"Just  got  a  tip  that  a  cop  has 
been  killed."  he  said.  "I'm  after 
it  and  will  call  you  back." 

In  less  than  a  minute.  Butler  called 
The  AP  with  additional  details— that 
the  deputy  had  been  shot  by  the  ac- 
cused thief  on  the  way  to  jail. 

Butler  phoned  again. 

"Man  shot  down  by  the  river 
front."  he  said. 

Officers,  hunting  the  killer  of  the 
deputy,  had  surprised  a  group  of 
card  players.  One  of  the  players 
moved  to  put  down  a  water  bottle. 
An  officer  mistook  the  gesture  and 
shot  him. 

Then  came  a  call  from  McRey- 
nolds. 

A  police  sergeant  had  chased  and 


COURTNEY 


B.'LER 


McREYNOLDS 


shot  to  death  the  man  who  had 
killed  the  deputy. 

Three  killings,  one  on  top  of  the 
other  —  all  in  different  parts  of  the 
city,  but  all  stemming  from  the  orig- 
inal disturbance. 

Through  the  quick  work  of  Court- 
ney (KCKN).  Butler  (KPRS)  and 
McReynolds  (KCMO),  The  AP  was 


able  to  wrap  up  a  fast,  comprehen- 
sive story  for  members  "everywhere. 

Courtney.  Butler  and  Mc- 
Reynolds are  among  the 
many  thousands  of  active 
neicsmen  icho  make  The 
AP  better  .  .  .  and  better 
known. 


If  your  station  is  not  yet  usfng 
Associated  Press  service,  your  AP 
Field  Representative  can  give  you 
complete  information.  Or  write— 


Those  who  know  famous  brands. ..know  the  most  famous  name  in  news  is  IP 
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STATIONS 


in  Memphis 
because 


!•  1088-foot  tower 

1335  feet  above  sea  level,  WMCT's 
"topper"  tower  assures  the  highest 
grade  signal  service  delivered 
from  Memphis,  Tennessee 

2.  preferred  "low  band" 
Channel  5 

WMCT,  on  preferred 
low  band  Channel  5,  serves  a  larger 
area  with  a  clearer  picture  than 
any  other  Memphis  television  station. 

2*  program  preference  2  to  1 

According  to  the  ARB  Report 
of  October,  1954,  between  6  P.M. 

and  10:30  P.M.,  of  the  total  of 
126  quarter-hours,  WMCT  had  87 
top-rated  periods. 

ask  your  regional 
distributor  or  district  sales 
manager  in  Memphis  •  • . 

.  .  .  what  television  station  he  recommends 
to  cover  most  effectively  the  more  than 
335,000  TV  homes  in  the  five-state  area 
that  makes  up  the  Memphis  market. 
We  know  (from  experience)  the  answer 
will  be  WMCT 

WMCT 

WMC  •  WMCF  •  WMCT 

MEMPHIS 
CHANNEL  5 

Memphis'  First  T.  V.  Station 

NOW  100,000  WATTS 


NATIONAL  REPRESENTATIVES 
THE  BRANHAM  CO. 


I 


Owned  and  operated  by 
THE  COMMERCIAL  APPEAL 


AFFILIATED  WITH  NBC   •   ALSO  AFFILIATED  WITH  ABC  AND  DUMONT 


BARON  QUITS  KABC, 
HANSEN  TAKES  OVER 

TOP  ECHELON  personnel  changes  in  Los 
Angeles  radio-tv  occurred  last  week  with  the  an 
nouncement  that  Amos  Baron,  general  man 
ager  of  KABC  Hollywood,  had  resigned  to  be- 
come local  sales  manager  of  KCOP  (TV 
there. 

John  Hansen,  assistant  network  sales  man- 
ager, ABC-TV  Hollywood,  again  becomes 
KABC  general  manager,  the  post  from  which 
he  was  transferred  last  month  [B»T,  Feb.  21], 
when  Mr.  Baron  returned  after  six  months  as 
general  manager  of  KABC-TV.  Previously,  Mr. 
Baron  had  been  KABC  general  manager  since 
1950. 

NBC  Radio  Spot  Sales 
To  Hold  C-C  Sales  Meet 

FIRST  nationwide  closed-circuit  sales  meeting 
has  been  arranged  by  NBC  Radio  Spot  Sales 
for  March  23  at  12  noon  New  York  time,  it  was 
announced  last  week  by  H.  W.  (Hank)  Shepard. 
director  of  the  representative  group.  Mr. 
Shepard  said  the  entire  sales  force  of  the 
organization  will  take  part  in  the  meeting. 

By  using  the  closed-circuit  technique,.  Mr. 
Shepard  pointed  out  that  sales  executives  inj 
Los  Angeles,  San  Francisco.  Chicago.  Cleve- 
land, Detroit  and  New  York  will  be  able  to 
meet  "simultaneously  and  instantaneously'* 
without  traveling. 

Each  NBC  Radio  Spot  Sales  office  will  be 
equipped  with  a  microphone  and  amplifier  sys- 
tem so  that  all  present  may  hear  the  speaker 
and  ask  questions  from  the  floor  in  any  city. 
The  organization  represents  WRCA  New  York. 
WRC  Washington,  WTAM  Cleveland,  KSD  St. 
Louis.  WAVE  Louisville.  WMAQ  Chicago. 
KGU  Honolulu  and  KNBC  San  Francisco. 

Mr.  Shepard  said  the  coast-to-coast  sales 
meetings  will  be  held  on  a  regular  basis  and 
ought  to  result  in  NBC  Radio  Spot  Sales  '"being 
the  best  informed  organization  in  the  industry." 

Morency  Named  President 
Of  Travelers  Broadcasting 

PAUL  W.  MORENCY.  vice  president  and 
general  manager  of  Travelers  Broadcasting 
Service  Corp..  operators  of  WTIC  Hartford. 
Conn.,  has  been  elected  president,  it  was  an- 
nounced last  Tues- 
day following  a 
board  of  directors 
meeting.  He  will 
continue  as  station 
general  manager. 

Mr.  Morency.  vice 
president  of  Trav- 
elers since  1946. 
joined  the  WTIC  or- 
ganization in  1929 
as  general  manager. 
Before  that  he  was 
manager  of  field 
service  for  the  Na- 
t  i  o  n  a  1  Assn.  of 
Broadcasters  (now  NARTB)  and  for  more 
than  a  decade  and  a  half  was  a  member  of 
NAB's  board  of  directors. 

At  present  Mr.  Morency  is  a  director  of 
Broadcast  Music  Inc.  and  chairman  of  the  New 
England  Regional  Network.  He  is  a  past  presi- 
dent of  Radio  Pioneers. 


MR.  MORENCY 
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It  takes  two  kinds  of  POWER 


...  to  keep  them  flying! 

It  takes  tremendous  power  to  fly  faster  than  the  speed  of 
sound.  It  takes  unfailing  electric  power,  too  .  .  .  racing  with 
the  speed  of  light  to  operate  the  complex  mass  of  electronic 
instruments  and  control  devices  packed  within  the  sleek 
skin  of  modern  military  aircraft. 

It's  this  vital  kind  of  power  that  is  provided  hy  Federal 
airborne  direct-current  power  supplies  .  .  .  rugged,  depend- 
able rectifier  units  made  by  Federal  Telephone  and  Radio 
Company,  division  of  IT&T.  . .  another  of  the  many  IT&T 
important  contributions  to  aircraft  efficiency  and  safety  re- 
lied upon  by  major  aircraft  manufacturers. 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION 
67  Broad  St.,  New  York  4,  N.  Y. 
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STATIONS 


KCEN-fyf 


IN  THE 


WACO-TEMPLE 


CENTRAL  TEXAS 

MARKET 

*  80%  AVERAGE  SHARE  OF  AUDIENCE  IN  ALL  TIME  PERIODS. 

(Waco-Temple  Composite  Pulse  Nov.  29-Dec.  5,  1954) 

*  ONLY  LOW  BAND  VHF  STATION  IN  THE  WACO-TEMPLE 
MARKET. 

*  ONLY  STATION  IN  THE  WACO-TEMPLE  MARKET  OPER- 
ATING WITH  MAXIMUM  ALLOWABLE  POWER  ...  100 
KW,  CHANNEL  6. 

*  HIGHEST  ANTENNA  HEIGHT  IN  CENTRAL  TEXAS  ...  833 
FT.  ABOVE  GROUND;  1,549  FT.  ABOVE  SEA  LEVEL. 

*  ONLY  STATION  IN  THE  WACO-TEMPLE  MARKET  OPER- 
ATING FULL  TIME  ...  7  A.  M.  -  1  1  P.  M.,  MONDAY 
THROUGH  FRIDAY. 

*  NBC-TV  INTERCONNECTED  AFFILIATE. 

*  IN  OPERATION  SINCE  NOV.  1,  1953.  (Established 
Audience). 


YOUR  BEST  BUY  IN  THE  RICH  


WACO-TEMPLE 

CENTRAL  TEXAS  MARKET 


FT.  WORTH  •     •  DALLAS 


National  Rep.: 
Geo.  P.  Hollingbery  Company 
Texas  Rep.: 
•      -    I  ill*  Co., 
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KCEN-TV 

TEMPLE,  TEXAS 

General  Offices:  P.  O.  Box  188 

Studios  and  Transmitter  at  Eddy,  Texas, 
Between  Temple  and  Waco 
WACO  OFFICE: 
506-7  Professional  Bldg. 

TWX:  Eddy  No.  8486 


NBC  Stations  Win  Access 
To  III.  Legislature  Testimony 

PERMISSION  to  tape  record  and  film  certain 
testimony  before  the  Senate  Judiciary  Com- 
mittee of  the  Illinois  State  Legislature  in  con- 
nection with  an  inquiry  into  Chicago  political- 
criminal  alliances  was  granted  to  NBC  o&o 
stations  in  that  city  last  week. 

Action  came  in  response  to  a  request  from 
William  Ray,  news  and  special  events  director 
of  NBC  Central  Div.,  to  State  Sen.  T.  Mac 
Downing,  committee  chairman.  Specifically, 
he  asked  authority  for  WMAQ  and  WNBQ 
(TV)  to  record  and  film  testimony  of  Downey 
Rice,  recently  resigned  chief  investigator  of  the 
city  council  emergency  crime  committee,  and 
"other  testimony  given  publicly." 

Sen.  Downing  said  access  would  be  granted 
broadcast  media  as  a  sort  of  "experiment." 
The  action  shattered  a  precedent  for  the  State 
Senate.  Heretofore,  WTAX  Springfield  has 
been  permitted  to  cover  certain  house  sessions 
under  the  guidance  of  News  Director  Glen 
Farrington.  Technically,  the  hearings  will  be 
held  on  proposals  to  broaden  the  powers  of 
the  Illinois  attorney  general  to  deal  with  al- 
legedly lax  local  law  enforcement. 

K BET-TV  Goes  on  Air 
As  Nation's  427th  Tv 

KBET-TV  Sacramento,  Calif.,  was  scheduled 
to  begin  commercial  programming  yesterday 
(Sunday)  affiliated  with  CBS  (basic)  and  ABC. 
Its  debut  will  increase  to  427  the  number  of 
tv  stations  with  regular  programming.  The  sta- 
tion, on  ch.  10,  will  be  represented  by  H-R  Tv 
Inc.  and  claims  290,674  sets  in  its  coverage 
area.  It  will  operate  at  maximum  316  kw  with 
antenna  height  2,500  ft.  above  sea  level.  KBET- 
TV  is  Sacramento's  second  tv  and  first  vhf. 

Another  new  tv  station,  KSTF  (TV)  Scotts- 
bluff,  Neb.,  has  reported  it  will  begin  com- 
mercial programming  June  1.  The  ch.  10  sta- 
tion, a  satellite  of  KFBC-TV  Cheyenne,  Wyo., 
will  rebroadcast  the  latter's  programming. 
William  C.  Grove  is  KFBC-TV  general  man- 
ager. 

WBT-WBTV  (TV)  to  Dedicate 
New  $1.2  Million  Studios 

DEDICATION  of  the  new  $1.2  million  home 
of  WBT  and  WBTV  (TV)  Charlotte,  N.  C, 
into  which  the  stations  moved  last  week,  is 
scheduled  April  13,  the  stations  announced. 

The  new  building  has  51,000  square  feet  of 
floor  space  divided  into  offices,  a  cafeteria, 
three  radio  studios  and  two  tv  studios.  WBTV 
is  equipped  for  color  telecasting. 

Five  Named  at  WTVW  (TV) 

WTVW  (TV)  Milwaukee,  purchased  by  the 
Hearst  Corp.  from  the  Milwaukee  Area  Tele- 
casting Co.  on  Jan.  7  [B»T,  Jan.  10],  has  an- 
nounced five  executive  appointments. 

Named  were:  L.  A.  Larson,  account  execu- 
tive, to  sales  manager;  Charles  Lanphier,  former 
president  and  general  manager  of  WFOX  Mil- 
waukee, to  director  of  promotion;  Mel  Quinn, 
manager  of  program  operations  at  Hearst- 
owned  WBAL-TV  Baltimore,  to  program  man- 
ager; Lou  Riepenhoff,  formerly  public  rela- 
tions chief,  to  director  of  press  relations,  and 
George  Brenard,  salesman  for  other  stations, 
to  sales  representative. 
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MORE  WAYS  THAN  YOU  KNOW 


Putting  out  fires  faster  than  ever  before 


Firemen  have  a  tougher  job 
than  they  had  a  few  years  ago,  be- 
cause fires  are  more  complex.  Put- 
ting out  fires  today  is  a  science.  So, 
in  every  city  and  town  in  the  nation, 
fire  protection  engineers  check  the 
water  supply,  fire  apparatus,  fire 
alarm  systems  in  an  effort  to  im- 
prove the  effectiveness  of  the  fire 
fighting  facilities.  They  have  stand- 
ardized the  sizes  of  hose  and  fire- 
plug couplings.  Also,  they  have  set 
up  standards  for  testing  fire  engines. 
All  this  is  done  so  fires  can  be  put 
out  faster. 

Capital  stock  fire  insurance  com- 


panies are  in  business  to  protect 
you  — your  home,  your  family,  job  or 
business  — every  hour  of  the  day  and 
night. 

But  time  alters  all  things  — even 
what  you  may  consider  adequate 
protection.  You  never  know  when  or 
how  illness  will  strike  you  — so  you 
see  your  doctor  or  dentist  to  safe- 
guard your  health.  You  never  know 
when  fire,  explosion  or  windstorm 
will  strike,  so  see  another  specialist 
regularly— your  capital  stock  insur- 
ance agent  or  broker  —  to  make 
sure  you  are  adequately  protected 
against  loss  from  these  disasters. 


Capital  Stock  Fire  Insurance  Companies 

are  represented  by  independent  local 
agents  or  brokers.  It's  the  insurance 
service  that  gives  you  the  personal  ad- 
vice of  a  man  right  in  your 
own  neighborhood.  And  he 
protects  you  in  more  ways; 
than  you  know;  he's 
the  man  who  can 
take  care  of  ALL  your  j 
insurance  needs/ 


NATIONAL  BOARD  OF  FIRE  UNDERWRITERS 

85  John  Street  New  York  38,  N.  Y. 

222  West  Adams  Street.  Chicago  6.  Illinois 
465  California  Street,  Son  Francisco  4,  Cal. 
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PROOF  OF  PERFORMANCE 

•    fpj  from  500  WATTS 
j   | through  to  ^ 

50  K I  LOW  A 


COMPARE  TV 

TRANSMITTER^OPERATING 


CHARACTERISTICS... 


and  you 
will 
prefer 


K     H  ' 


"SUFFICIENT  DRIVING  POWER  IS  AVAIL- 
ABLE SO  THAT  EACH  HALF  OF  THE  FINAL 
AMPLIFIER  IS  CAPABLE  OF  DELIVERING 
ALMOST  28  KW  PEAK."* 

"The  final  stage  of  an  S-E  50  KW  transmitter  con- 
sists of  two  25  KW  diplexed  amplifiers. 


50  KW  PLUS 

With  S-E's  50  KW  VHF  transmitter  you  get  50  KW  PLUS 
on  any  channel,  including  13.  Actual  test  results  quoted 
from  a  "PROOF  OF  PERFORMANCE"  test  conducted  by 
a  leading  consulting  engineer  prove  that  an  S-E  50  KW 
transmitter  will  deliver  approximately  56  KW  peak 


The  above  is  a  direct  quote  from  a  "PROOF 
OF  PERFORMANCE"  report  made  by  a  lead- 
ing Consulting  Engineering  firmf  on  an 
S-E  equipped  station  —  page  4,  paragraph  2. 

fName  available  upon  request. 

power.  Yet  the  very  same  transmitter  can  be  run  within 
specifications  at  power  outputs  as  low  as  30  KW  or  at 
whatever  power  level  is  needed  to  conform  to  your 
authorized  ERP. 


V  SUPERLATIVE  MONOCHROME 
QUALITY 

Standard  Electronics  VHF  transmitters  and  amplifiers 
assure  full  compliance  with  FCC  requirements  plus 
a  wide  margin  of  safety  .  .  .  proof  that  with  S-E 
transmitters  and  amplifiers  you  get  the  best.  Sharp, 
high-end  channel  cutoff  and  conformity  to  band- 
width specs  are  shown  in  the  curve  to  the  right, 
copied  from  a  "PROOF  OF  PERFORMANCE." 


Point-by-point  Curve  Taken  from  Actual  "PROOF 
OF  PERFORMANCE"  as  reported  by  a  Leading 
Consulting  Engineer. 


FULL  COMPLIANCE  WITH  FCC 
COLOR  REQUIREMENTS 


S-E  transmitters  and  amplifiers  have  such  high 
monochrome  quality  because  the  color  quality 
also  exceptionally  good.  Designed  for  color,  S 
transmitters  have  never  used  the  back  porch  clamp 
ing  technique.  Curve  shows  excellent  band  width 
assuring  full  response  up  to  4.2  mc.  FCC  require 
ments  pertaining  to  amplitude  vs.  frequency  re 
sponse  for  the  system  can  easily  be  met,  as  S-E 
transmitting  equipment  uses  but  a  very  small  part 
of  the  variation  allowed.  For  proof  that  S-E  trans- 
mitters and  amplifiers  will  transmit  superlative 
color  signals  .  .  .  for  proof  of  essential  linearity  .  .  . 
see  stair-step  patterns  showing  input  signal  and 
linearity  of  output  signal  through  the  transmitter 
and  broad  band  amplifier  stages,  recorded  directly 
from  the  oscilloscope.  No  S-E  transmitter  in  service 
has  had  to  be  modified  to  meet  color -specifications 
.  .  ability  to  handle  color  is  engineered  into  every 
S-E  transmitter. 


Pattern  Taken  Directly 
from  Oscilloscope  Show- 
ina  Inout  To  The  Trant. 


ing  Input  To  The  Trans- 
mitter. 


Pattern  Taken  Directly 
from  Oscilloscope  Show- 
ing Linearity  of  Trans- 
mitter and  Broad  Band 
Amplifier  Stages. 


i 


AURAL  TRANSMITTER  EXCEEDS 
REQUIREMENTS 

Quoting  from  "PROOF  OF  PERFORMANCE"  report:  - 
"AM  hum  and  noise  level  of  —53.4  db  exceeds  the  —50 
db  requirement .  .  .  The  FM  noise  level  of  the  entire, 
system  was  —56  db  and  — 6 1  db  for  the  transmitter  alone 
—  which  complies  with  —55  db  Commission  require 
ments." 


m 

"T 

mi 


SUMMARY 


"The  equipment  was  found  to  comply  with  the  Com- 
mission's requirements." 


TUBE  LIFE 

Although  not  included  in  the  "PROOF  OF  PERFORM- 
ANCE" report  or  covered  by  FCC  specifications,  any 
discussion  of  PROOF  of  S-E  transmitter  and  amplifier 
PERFORMANCE  would  be  incomplete  without  mention 
of  a  final-tube  expectancy  of  5000  hours  and  more!  The 
Chief  Engineer  of  a  large  S-E  equipped  station  states: 
"We  didn't  change  our  tube  budget  when  we  changed 
from  a  competitive  make  5  KW  transmitter  to  an  S-E 


50  KW  transmitter.  At  the  end  of  the  year,  we  still  had 
a  substantial  amount  of  money  left  over  in  our  budget." 
.  .  .  and  this  in  spite  of  a  10-fold  increase  in  transmitter 
power!! 


RELIABLE  SERVICE 

Although  the  FCC  similarly  does  not  set  up  standards 
on  service,  a  valid  "PROOF  OF  PERFORMANCE"  must 
inevitably  rest  on  service  to  the  customer  after  the 
equipment  is  installed.  The  Chief  Engineer  of  another 
S-E  equipped  station  is  quoted  as  saying:  "In  the  case 
of  The  Standard  Electronics  Corporation,  I  would  say 
that  their  equipment  is  only  exceeded  by  the  splendid 
cooperation  and  service  we  are  getting  from  them." 


every  make  of  transmit- 
ter before  you  decide! 

Catalog  and  specification  sheets  are  available, 
or  ask  for  a  personal  demonstration  of  S-E 
transmitters  and  amplifiers.  Write,  wire  or 
phone  Standard  Electronics. 


standard  electronics  corporation 
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CBS  Tv  Spot  Shows 
Tv's  Selling  Power 

Presentation  for  non-spot  users 
has  figures  on  tv's  dimensions 
and  demonstrates  the  advan- 
tages peculiar  to  spot  tv. 

SPOT  TELEVISION  puts  to  use  all  of  t\ 
selling  power  for  the  specific  needs  of  the  a 
vertiser,  top  national  advertisers  not  now  use 
of  the  spot  medium  are  being  told  in  a  pre 
entation  prepared  by  CBS  Television  Spot  Sale 

The  spot  story,  according  to  Clark  B.  Georg 
general  sales  manager,  is  the  first  in  a  series 
major  presentations  planned  by  CBS  Tv  Sp 
Sales  for  1955  and  is  available  in  two  par 
The  first  part,  "The  Best  Spot  in  All  Advert 
ing,"  contains  the  latest  research  on  tv's  dime 
sions,  pointing  up  unique  advantages  of  sp 
tv  as  an  advertising  medium.  The  second  pa 
'The  Best  Spot  in  all  Television,"  highligr 
coverage  and  sales  ability  of  stations  repr 
sented  by  CBS  Television  Spot  Sales. 

Advantages  of  spot  tv,  according  to  the  pn 
entation,  are  at  least  six  in  number.  The 
detail  how  the  advertiser  is  permitted  to  sele 
his  markets  without  wasting  circulation;  to  pi 
the  stations  within  each  market,  giving  note 
signal,  coverage,  audience  and  cost-per-thc 
sand;  to  devise  a  campaign  geared  to  sal 
strategy;  to  select  the  right  time  to  reach  pre 
pects  and  to  sell  the  product;  to  decide  intens 
of  the  campaign  in  each  market  and  to  ma 
up  a  budget  in  whatever  size  desired. 

The  presentation  notes  that  while  all  the 
advantages  accrue  also  in  spot  radio  and  nev 
paper  advertising,  there  is  a  "combined  adva 
tage"  of  spot  being  used  with  the  impact  of 
itself. 

Spot  tv,  the  presentation  says,  "delivers 
entire  market  more  simply,  more  easily,  mc 
completely  than  any  other  medium."  Becav. 
there  are  fewer  stations  to  select  from  th 
newspapers  or  radio  stations  in  major  marke 
the  advertiser's  job  is  that  much  simpler,  i 
cording  to  the  presentation. 

The  presentation  deals  with  tv  circulate 
penetration  and  viewing  time.  According  to  t 
presentation,  advertisers  invested  19  times 
much  in  spot  tv  last  year  as  they  did  in  19' 
It  asserts  that  2,400  advertisers  used  spot 
in  the  fourth  quarter  of  1954,  or  six  times 
many  in  the  same  quarter  of  1949. 

Jack  Mohler,  director  of  sales  developme 
is  showing  the  presentation  in  New  York, 
the  next  few  weeks,  Mr.  Mohler  will  visit  C 
Television  Spot  Sales  offices  in  Chicago,  E 
troft,  Atlanta,  San  Francisco  and  Los  Angel 

KABC-TV  Boosts  to  165  Kw 
With  NewGE  Equipment 

KABC-TV  Hollywood  last  Tuesday  switch 
over  to  a  new  General  Electric  50  kw  tra: 
mitter  and  antenna,  located  on  Mt.  Wilsc 
which  the  station  reports  enables  it  to  incre; 
power  to  165  kw,  maximum  permitted  t 
ABC  o&o  outlet  by  the  FCC. 

The  new,  specially  designed  antenna  syst< 
transmits  a  deflected  signal  with  impro^ 
black-and-white  reception,  especially  in  frir 
areas,  and  marks  a  step  in  KABC-TV's  pn 
aration  for  color  transmission,  station  spok 
men  declared. 

The  new  GE  equipment  is  the  result  of 
year's  planning  and  an  estimated  cost  of  $35 
000,  KABC-TV  executives  stated.  The  stati 
is  on  ch.  7. 
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Why  should  you  help  pay  his  electric  bill  ? 


\o  reason  why  vou  should— but  about  40 
million  people  do. 

All  the  customer;  of  the  investor-owned  electric 
light  and  power  companies  are  helping  to  pay  the 
bills  for  more  than  4  million  businesses,  farms  and 
homes  that  get  a  special  "deal"  in  the  use  of 
electric  power. 

This  "deal"  in  effect  sets  up  a  "favored  class" 
in  America  that  gets  prior  rights  to  government 
electricitv.  And  the  more  than  4  million  in  the 
"favored  class"  generally  get  electricity  cheaper. 

That's  because  government  plant  operations 
and  output  are  partly  or  wholly  tax  free  and  then- 
rates  do  not  reflect  full  costs.  H  ou  not  only  put 
up  the  tax  money  to  build  government  electric 

"YOU  ARE  THERE  —CBS  television —  witness  history's  great  events 


plants,  but  you're  subsidizing  their  so-called 
"cheap"  electricity. 

This  special  "dealv  comes  about  through  an 
unfair  policy  known  as  the  "preference  clause." 
The  real  significance  of  the  "preference  clause"  is 
that  it  favors  the  few  at  the  expense  of  the  many. 
It  goes  against  the  American  concept  of  fair  play. 

And  yet  the  "preference  clause"  idea  is  still 
being  pushed  hard  by  groups  that  want  to  see  the 
government  go  farther  and  farther  into  the  electric 
business.  It  is  one  of  the  most  powerful  tools  for 
socializing  the  electric  industry.  ( And  if  the 
electric  industry,  who  next?  I 

AMERICA'S  ELECTRIC  LIGHT  AND  POWER  COMPANIES' 

*Names  on  request  from  this  magazine 
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NORFOLK... 

leatfe  iie 


According  to  data  released  in  February  by 
B  C  Forbes  &  Sons  Publishing  Company,  Nor- 
folk was  at  that  time  the  best  city  in  the  nation 
in  business  gain  over  last  year  (up  14%). 
WTAR-TV  blankets  not  only  Norfolk,  Virgin- 
ia's no.  1  city,  but  all  of  prosperous  northeast 
North  Carolina  and  eastern  Virginia  including 
Richmond.  Put  your  advertising  dollars  to 
work  in  a  market  where  business  is  brisk. 
They'll  work  best  on  WTAR-TV. 


fteprttenttd  By  Edward  Pofry  &  Inc. 


channel  3 
NORFOLK 


MRS.  ROGERS 
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Theresa  Rogers  Named 
WGMS  Station  Manager 

THERESA  ROGERS,  executive  assistant  to 
her  husband,  M.  Robert  Rogers,  WGMS-AM- 
FM  Washington  president-general  manager, 
has  been  appointed 
station  manager  of 
WGMS.  She  joined 
the  station  in  1950 
as  secretary  and 
prior  to  that  was  at 
the  New  York  Post 
and  Office  of  Strate- 
gic Services.  WGMS 
is  expanding  its  sales 
staff. 

Dan  R.  Cavalier, 
WGMS  sales  vice 
president,  has  re- 
signed to  set  up  a 
high  -  fidelity  sales 
firm,  Cavalier  Associates.  Margot  Phillips,  who 
has  served  WGMS  as  public  relations  con- 
sultant, has  joined  the  staff  as  promotion  di- 
rector. She  promoted  the  two  Washington 
High-Fidelity  Fairs,  the  latest  having  drawn  an 
attendance  of  over  30,000  [B»T,  March  7],  and 
was  former  radio-tv  director  of  Advertising 
Consultants  and  Robert  J.  Enders  Adv.,  both 
Washington. 

Johnson  Joins  Storer  Sales 

LEWIS  P.  JOHNSON,  tv  account  executive 
with  The  Katz  Agency,  Chicago,  has  joined 
Storer  Broadcasting  Co.  as  a  sales  executive  in 
the  Chicago  office,  Tom  Harker,  Storer  vice 
president  and  national  sales  director,  announced 
last  week.  In  his  new  position,  Mr.  Johnson 
will  assist  Robert  C.  Wood,  national  midwest 
sales  director. 

Before  his  association  with  Katz,  Mr.  John- 
son was  with  the  Chicago  office  of  WOR  New 
York  as  a  salesman.  He  has  also  held  sales 
and  merchandising  positions  with  Chicago 
Tribune,  Chain  Store  Age  and  the  Philadelphia 
Inquirer.  During  World  War  II  he  was  a 
captain  in  the  Army  Air  Corps. 

Bright  to  Head  WETZ 

HARRY  G.  BRIGHT,  who  has  purchased 
90%  interest  in  WETZ  New  Martinsville,  W. 
Va.,  for  $20,400  from  J.  Patrick  Beacom 
[B«T,  March  14],  said  last  week  he  plans 
to  resign  as  field  representative  for  SESAC  to 
assume  the  presidency  and  managership  of 
WETZ  when  FCC  approval  is  obtained.  Mr. 
Beacom  will  retain  10%  interest  in  WETZ  as 
vice  president  and  chairman  of  the  board. 
He  also  retains  control  of  WBUT  Butler,  Pa., 
and  interest  in  WWW  Fairmont,  W.  Va.  Mr. 
Bright  is  former  manager  of  WGBR  Golds- 
boro,  N.  C,  and  a  founder  of  Tobacco  Net- 
work. 

Eichmann  Named  by  Blair 

APPOINTMENT  of  Ray  Eichmann  as  sales 
development  manager  of  John  Blair  &  Co., 
radio  station  representative,  was  announced 
last  Monday  by  Robert  E.  Eastman,  execu- 
tive vice  president.  Mr.  Eichmann  replaced 
Tucker  Scott,  who  was  named  to  the  sales  staff 
of  Blair  last  month.  Mr.  Eichmann  has  been  in 
charge  of  sales  development  for  participating 
programs  on  NBC-TV  and  previously  was  in 
charge  of  radio  and  tv  ratings  for  NBC.  In 
his  new  post  he  will  be  responsible  for  the  pro- 
motion of  stations  represented  by  the  company 
and  also  will  handle  special  creative  presenta- 
tioa  work  with  the  Blair  salesmen. 
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192  fact-filled  pages ...  all  the  latest 
tube  types.  Some  2000  tubes  in  all, 
including  picture  tubes,  are  rated 
and  described,  with  basing  diagrams, 
outline  drawings,  and  dimensions. 

Includes  prototypes  in  data  on 
5-Star  and  other  special-purpose 
high-reliability  tubes. 


Section  on  germanium  products 
will  be  found  in  contents. 


Ask  for  G.E.'s  all-new  1955  receiving-tube  handbook 
-a  "must"  for  studio  and  transmitter  engineers! 


ESSENTIAL  CHARACTERISTICS" ,  1955.  is 
easy  to  obtain.  Just  phone  your 
nearby  General  Electric  tube  distributor! 

The  book  is  easy  to  use.  as  your  work- 
ing guide  for  tube  replacements  and  sub- 
stitutions. It  fits  in  your  coat  pocket.  It 
opens  flat  and  stays  open  .  .  .  you  can 
check  tube  data  with  both  hands  fully 
occupied. 

Convenient,  speedy  reference  is  a  fea- 
ture. For  example,  the  printed  type-face 
used  for  a  tube  tells  at  a  glance  if  the 
type  is  glass,  metal,  or  miniature.  Again: 
basing  diagrams  are  shown  on  the  same 
page  as  performance  ratings — you  don't 


have  to  thumb  through  page  after  page 
to  get  the  facts  on  a  given  tube. 

100^  complete  in  types!  G.E.'s  1955 
"Essential  Characteristics'*  is  the  most 
comprehensive  summary  of  receiving  and 
picture  tubes  published.  Includes  all 
tubes,  whether  G-E  or  other  makes  ...  in 
this  respect,  as  in  many  other  ways,  the 
book  is  unique. 

"Essential  Characteristics"  will  quick- 
ly make  a  place  for  itself  among  hand- 
books you  find  indispensable.  Get  in 
touch  with  your  G-E  tube  distributor 
today!  Tube  Department,  General  Electric 
Company,  Schenectady  5,  New  York. 


Ttvgress  Is  Out  Most  Important  Product 

GENERAL®  ELECTRIC 
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WRCA-TV  Sets  Rate  Boosts 
For  Class  C,  D  Programs 

RATE  INCREASE  for  participations  in  certain 
WRCA-TV  New  York  programs  in  Class  C 
and  D  time  will  go  into  effect  Sept.  18,  Jay 
Heitin,  sales  manager  of  the  station,  announced 
last  week.  The  new  rate  structure  for  partici- 
pations calls  for  a  general  increase  of  $100  an 
announcement. 

On  the  Herb  Sheldon-Josephine  McCarthy 
Show,  The  Norman  Brokenshire  Show,  Here's 
Looking  at  You  and  Jinx's  Jury,  participations 
will  be  $425  when  the  increase  becomes  effec- 
tive. Participations  on  the  Saturday  and  Sun- 
day The  11th  Hour  Theatre  and  on  Saturday 


with  Herb  Sheldon  increase  from  $200  to  $325. 

Tonight  participations  will  increase  from 
$425  to  $525  on  June  20,  Mr.  Heitin  said,  and 
five-minute  cut-ins  on  Today  packaged  at  $425 
for  time  and  talent  will  be  sold  starting  Sept. 
18  at  rate  card  price  for  time  plus  $100. 

WTAR  Firm  Buys  Newspaper 

PARENT  firm  owning  WTAR-AM-TV  Nor- 
folk, Va.,  Norfolk  Newspapers  Inc.,  has  pur- 
chased the  Portsmouth  (Va.)  Star  for  an  un- 
disclosed price,  it  has  been  announced  by  the 
two  newspaper  interests.  Norfolk  Newspapers, 
headed  by  President  Paul  S.  Huber  Jr.  and 
Publisher  Frank  Batten,  publishes  the  Norfolk 
Ledger-Dispatch  and  Virginia  Pilot. 


IN  KANSAS 
EVERYTHING  IS 


Aug.  '54  KANSAS  FARM  INCOME 
UP  36.2%  over  Aug.  '53— hits  $150,- 
120,000!  (July  '54  farm  income  was 
up  15.9%  over  July  '53).* 


Sept.  '54  FHLB  HOME  LOANS  UP 

48.3%  over  Sept.  '53!  Building  per- 
mits up  49.0%  over  same  period!* 


i  ;<&'   SepL  '54  BANK  DEBITS  (an  accu- 
18  mMa    rate  gauge  of  total  business  volume) 
UP  11%  over  Sept.  '53!* 


Oct.  '54  PETROLEUM  PRODUC- 
TION UP  38.0%  over  Oct.  '53!* 


KANSAS  is  BUILDING!  .  .  .  GROW- 
ING! .  .  .  PROSPERING!  How  to  sell 
this  vast  farm  market?  Put  your  selling 
message  on  the  radio  station  Kansas 
Farmers  listen  to  most  .  .  .  WIBW.f 


Bureau  of  Business  Re- 
search University  of 
Kansas. 


■f  Kansas  Radio  Audience, 
1954. 


TOPEKA, 
KANSAS 

Ben  Ludy,  Gen.  Mgr. 
WIBW  &  WIBW-TV 

in  Topeka 
KCKN  in  Kansas  City 


WLDB  Aims  for  March  25 

PLANS  for  a  March  25  debut  have  been  ai 
nounced  by  WLDB  Atlantic  City,  N.  J.,  ne 
independent  station  now  under  constructioi 
Owned  by  Leroy  and  Dorothy  Bremmer  (Ai 
lantic  City  Broadcasting  Co.),  WLDB  wi 
operate  on  1490  kc  with  250  w  fulltime  an 
will  be  known  as  "Atlantic  City's  Family  R; 
dio  Station."  Studios  and  offices  will  be  ato 
the  Senator  Hotel  on  the  famed  boardwall 
The  transmitter,  at  1409-11  Huron  Ave.,  wi 
be  operated  by  remote  control.  Mr.  Bremme 
a  veteran  of  35  years  broadcasting  experieno 
received  a  grant  for  the  station  a  year  ag 
after  two  years  of  litigation  before  the  FO 
[B»T,  Feb.  22,  1954].  He  will  be  gener; 
manager;  Mrs.  Bremmer,  business  manage 
and  John  Moore,  station  manager. 

De  La  Ossa  Resigns  NBC  Pos 

RESIGNATION  of  Ernest  De  La  Ossa  \ 
manager  of  new  business  development  fcj 
NBC-owned  WRCA-AM-TV  New  York  was  rd 
ported  last  week.  His  future  plans  were  not  di: 
closed.  Mr.  De  La  Ossa  joined  NBC  in  1942  i 
personnel  director,  a  post  he  held  until  he  b<! 
came  station  manager  of  WRCA-AM-TV  ii 
1953.  He  was  named  manager  of  new  busine; 
development  a  short  time  ago. 

KXOK's  Springgate  Dies 

VESS  N.  (BUD)  SPRINGGATE,  58,  said 
manager  of  KXOK  St.  Louis,  died  of  a  hear 
attack  March  12.  Mr.  Springgate,  who  bega 
his  radio  career  in  1934  as  an  account  executiv 
at  KMOX  St.  Louis,  had  been  sales  manager  c 
KXOK  since  1944.  Last  year  he  was  electe* 
to  the  board  of  directors  of  KXOK  Broadcasl 
ing  Co.  Mr.  Springgate  is  survived  by  his  wif 
Elizabeth,  and  a  son,  Donald. 

WFAA's  William  Ellis  Dies 

WILLIAM  C.  ELLIS,  50,  chief  engineer  o 
WFAA  -  A  M  -  T  \ 
Dallas,  died  Marcl 
3  of  a  heart  attack 
Earlier  in  the  weel 
Mr.  Ellis  had  under 
gone  an  operation  tc 
clear  his  lungs  of  i 
congestion  resultin{ 
from  a  siege  o: 
pneumonia.  H< 
joined  WFAA  ir 
1925  after  studying 
radio  engineering 
for  four  year! 
through  a  correi 
spondence  school 
He  is  survived  by  his  mother,  wife,  sister  anc 
son. 

REPRESENTATIVE  APPOINTMENTS 

KGA  Spokane,  Wash.,  appoints  Everett-Mc- 
Kinney  Inc.,  N.  Y. 

KATZ  St.  Louis  appoints  Forjoe  &  Co.,  N.  Y. 

WGST  Atlanta  appoints  Avery-Knodel  Inc. 
N.  Y. 

REPRESENTATIVE  PEOPLE 

James  C.  McCormick,  sales  manager,  Jack 
Douglas  Tv  Productions,  L.  A.,  to  H-R  Tele- 
vision, Hollywood,  as  account  executive. 

David  Yanow,  account  executive,  WCAU  Phil- 
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adelphia,  to  CBS  Radio  Spot  Sales,  N.  Y.,  in 
same  capacity. 

Edward  R.  Coughlin,  formerly  account  execu- 
tive, WOR-TV  New  York,  and  Charles  R. 
Kinney,  manager,  WIKK  Erie,  Pa.,  to  Free  & 
Peters,  N.  Y.,  as  tv  account  executives. 

j  Robert  F.  Jones,  co-op  sales  manager,  DuMont 
'i  Television  Network,  to  sales  staff,  Adam  Young 
J  Television  Corp.,  N.  Y. 

]  Charles   Haddix,   sales   representative,  Tracy 
Moore  &  Assoc.,  S.  F.,  and  Betty  Haddix, 
j  former  timebuyer,  Biow-Beirn-Toigo,  same  city, 
'  parents  of  boy  March  2. 

STATION  PEOPLE 

Charles  A.  Larsen  named  general  manager, 
KWJJ  Portland,  Ore. 


David  T.  Pritchard, 


MR.  PRITCHARD 

nooga,  Tenn.). 


sales  manager,  United 
Broadcasting  C  o  . 
(WOOK  -  AM  -  TV  - 
WFAN  (FM)  Wash- 
i  n  g  t  o  n  ,  WSID- 
WTLF  (TV)  Balti- 
more, WARK  Ha- 
gerstown,  Md., 
W  I N  X  Rockville, 
Md.,  WJMO  Cleve- 
land and  WANT 
Richmond,  V  a  . ) , 
[  Washington,  appoint- 
|  ed  vice  president 
and  general  man- 
ager, WDXB  Inc. 
(  W  D  X  B  Chatta- 


W.  Frank  Harden,  managing  director,  WIST 
Charlotte,  N.  C,  elected  director,  Broadcasting 
Co.  of  the  South  (WIST,  WIS-AM-FM-TV  Co- 
lumbia, S.  C);  Richard  H.  deMontmollin,  sales 
staff,  WCRS  Greenwood,  S.  C,  to  WIS-TV 
sales  staff. 

Stan  Lange  appointed  commercial  manager, 
KCMO-FM  Kansas  City. 

David  M.  Sacks,  sales  dept.,  ABC,  transfers  to 
o&o  KGO-AM-FM-TV  San  Francisco  as  sales 
manager,  succeeding  Vincent  A.  Francis,  who 
moves  to  newly-created  position,  sales  man- 
ager, Western  Div.,  ABC-TV;  Allan  Oilman, 
ABC  sales  dept.,  appointed  KGO-AM-FM-TV 
assistant  sales  manager. 

Paul  Seville,  sales  manager,  WNOE  New  Or- 
leans, appointed  sales  director,  Supreme  Broad- 
casting Co.  [WJMR-AM-TV-WRCM  (FM) 
New  Orleans]. 

Grady  Edney,  formerly  director,  KYW  Phil- 
adelphia, appointed 
program  director, 
WBZ-WBZA  Boston- 
Springfield,  Mass. 

Ben  Shore  appointed 
general  manager, 
WCNT  -  AM  -  FM 
Centralia,  111.; 
Charles  Presley  Jr., 
program  director, 
promoted  to  assistant 
manager. 

Harry    Berg,  chief 
engineer,  WFMF 
(FM)   Chicago,  to  WAIT  there  in  similar 
capacity. 

Pat  Sweet,  Music  Corp.  of  America,  Beverly 


MR.  EDNEY 


Hills,  Calif.,  to  KSFO  San  Francisco,  as  pro- 
motion director,  succeeding  Phillis  Diller. 

Johnny  Devine,  formerly  program  director, 
KTUL  Tulsa,  Okla., 
appointed  promotion 
director,  KVOO-TV 
there;  Jim  Warren, 
former  sports  direc- 
tor, WMAK  Nash- 
ville, Tenn.,  named 
KVOO-TV  sports  di- 
rector. 

Howard  Mendel- 
sohn, formerly  with 
Herbert  M.  Kraus  & 
Co.  (public  rela- 
tions), Chicago,  ap-  MR  DEVINE 
pointed  publicity  di- 
rector, WBBM-TV  there;  Andy  Murphy  ap- 
pointed WBBM-TV  public  relations  director. 

Marlyn  Milliken,  announcer,  KHOL-TV  Hol- 
drege,  Neb.,  appointed  production  manager. 

Wilbur  E.  Clancy,  assistant  supervisor  of  trans- 
mitter engineers,  WTIC  Hartford,  Conn.,  ap- 
pointed supervisor  of  transmitter  engineers. 

Stanley  Swales,  program  manager,  WWI  De- 
troit, appointed  chief  announcer. 

Robert  Hanger,  formerly  chief  announcer, 
WWKY  Winchester,  Ky.,  appointed  news  di- 
rector, WEKY  Richmond,  Ky. 

Thomas  Van  Arden  Dukeharr,  account  execu- 
tive, WAAM  (TV)  Baltimore,  appointed  direc- 
tor of  sports  and  public  relations,  succeeding 
Joel  Chaseman;  Jim  Kilian,  assistant  program 
manager,  appointed  public  service  director,  also 
succeeding  Mr.  Chaseman. 

Don  Schaublin,  floor  manager,  KBTV  (TV) 
Denver,  additionally  named  director;  Maurey 
Waller  to  announcing  staff. 

Henry  Blanc  to  KXL  Portland,  Ore.,  as  news 
editor;  Larry  Caramella  to  KXL  as  disc  m.c; 
Bob  Adkins  to  station  as  weekend  disc  m.c. 

Tom  Templeton,  farm  director,  KPQ  Wenat- 
chee,  Wash.,  to  KHQ-AM-TV  Spokane  in  same 
capacity,  succeeding  Glen  Lorang,  who  becomes 
northwest  editor,  The  Farm  Journal. 

Edyth  Radom  to  WDRC  Hartford,  Conn.,  as 
women's  editor. 

Alice  Brewer  White  to  WVEC-TV  Norfolk,  Va., 
as  women's  activities  director. 

Marian  Mahncke  Wagner,  formerly  with  KMO 
Tacoma,  Wash.,  to  KTAC  there  as  traffic 
director. 

Barney  Ochs,  WLWA  (TV)  Atlanta,  appointed 
national  sales  representative  in  Atlanta  for 
Crosley  Broadcasting  Group  [WLWA,  WLWT 
(TV)  Cincinnati.  WLWD  (TV)  Dayton, 
WLWC  (TV)  Columbus,  Ohio],  succeeding 
George  Moore,  who  becomes  sales  manager, 
Beeland-King  Production  Co.,  same  city;  Lee 
A.  Jordon,  program  personality,  WHAS-TV 
Louisville,  Ky.,  to  WLW-WLWT  announcing 
staff. 

Vernon  Gaddis,  fishing  expert  and  featured  on 
syndicated  quarter-hour  tv  film,  to  WMUR-TV 
Manchester,  N.  H.,  as  program  conductor. 

Ralph  Lawson,  formerly  announcer,  WLEX 
Lexington,  Ky.,  to  WKRC  Cincinnati  in  same 
capacity. 

Dick  Godfrey,  news  writer,  news  and  public 


ROMERO 
RATES  HIGH... 
HITS  34.3 
IN  FIRST 
MILWAUKEE 
RATING 

In  city  after  city,  ARB*  reports 
PASSPORT  TO  DANGER  is  hot  .  .  . 

and  getting  hotter!  For  example: 

15.1  in  San  Francisco,  with  a  75.5% 
share-of-audience! 

18.1  in  Cincinnati,  with  a  36.7% 
share-of-audience ! 

34.3  in  Milwaukee,  with  a 
64.6%  share-of-audience! 

37.0  in  Jacksonville,  with  a  whop- 
ping 86.7%  share! 

43.3  in  Pittsburgh,  with  a 
68.9%  share! 

What  a  star!  What  a  show!  What  a 
way  to  sell  your  product! 
Man.  1955 


CESAR  ROMERO,  starr 


ing  in 


Broadcasting 


Telecasting 


ABC  FILM 
SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y. 
CHICAGO  •  ATLANTA  •  HOLLYWOOD  •  DALLAS 


March  21,  1955    •    Page  95 


affairs  dept.,  KCBS  San  Francisco,  additionally 
named  announcer. 

Jack  Hynes  and  Charlie  Schubert  assigned  disc 
m.c.  program  on  WHOT  South  Bend,  Ind. 

Mahalia  Jackson,  formerly  conductor  of  CBS 
Radio  program,  signed  to  conduct  two  programs 
on  WBBM-TV  Chicago. 

Mimi  Roman  to  talent  staff,  WLWT  (TV)  Cin- 
cinnati, as  country  and  western  vocalist,  suc- 
ceeding Mary  Jane  Johnson,  who  moves  to 
West  Coast  to  engage  in  radio-tv  activities. 

Paul  Coughlin,  announcer  and  disc  m.c,  WNRC 
New  Rochelle,  N.  Y.,  to  WIBC  Indianapolis, 
Ind.,  in  same  capacity. 

Dick  O'Neill,  announcer,  disc  m.c.  and  sales- 


man, WCVS  Springfield,  111.,  to  WICS  (TV) 
there  as  personality  and  announcer. 

Bob  Edwards,  separated  from  U.  S.  Army,  re- 
turns to  WFBC-AM-TV  Greenville,  S.  C,  as 
country  disc  m.c. 

Ray  Haney,  Jack  Maggio  and  Jan  Greene  to 

WRC-TV  Washington  as  program  personalities. 

Ken  Nordine  to  WBBM-TV  Chicago  as  pro- 
gram personality. 

Russ  Barnett,  formerly  disc  m.c.  and  morning 
news  director,  WTOL  Toledo,  Ohio,  to  KCNC 
Fort  Worth,  Tex.,  as  disc  m.c.  and  newsman. 

Jay  Jasin,  disc  m.c. -announcer,  WCOL  Colum- 
bus, Ohio,  additionally  to  WLWC  (TV)  there 
as  parttime  announcer. 

Sidney  Skolsky,  syndicated  motion  picture  col- 


umnist, to  KABC-TV  Hollywood  as  comment.' 
tor-host,  Sidney  Skolsky's  Hollywood. 

Bob  Sticht,  disc  m.c,  WMPS  Memphis,  Term 
to  WHHM  there  in  same  capacity  effecth 
April  1. 

Bobbie  Dunn,  formerly  with  KTVW  (TV)  T< 
coma,  Wash.,  to  WTTG  (TV)  Washington  i 
weathergirl. 

Robert  H.  Hill,  owner-operator,  Robert  H.  Hi 
&  Assoc.  (film  representatives),  Hollywood,  t 
KCOP  (TV)  there  as  account  executive,  sue, 
ceeding  late  Walter  Brown. 

Richard  G.  Ricker,  formerly  with  sales  staf 
WGN-TV  Chicago,  to  WNBQ  (TV)  there  i 
similar  capacity. 

Robert  L.  Jawer  returns  to  sales  staff.  WPT 
(TV)  Philadelphia. 

Gerald  Staren,  formerly  with  KCSB  San  Bern: 
dino,  Calif.,  to  KMOD  Modesto,  Calif.,  a 
account  executive. 

W.  W.  Giles  to  sales  staff,  WHLI  Hempsteac 
L.  I.,  N.  Y. 

Joe  Kosko,  Joe  Kelly  and  Steve  Stanley,  engi 
neers,  WTRI  (TV)  Albany.  N.  Y.,  transfer  U 
am  affiliate  WTRY  Troy,  N.  Y. 

Jimmy  Featherstone  to  production  staff,  WGN 
TV  Chicago. 

Harold  Boone  to  KFSD-TV  San  Diego,  Calif 
as  sales  promotion  assistant. 

Kimball  Kinney,  former  writer,  promotion  dept. 
WFMY-TV  Greensboro,  N.  C,  returns  to  sta 
tion  in  copy  dept.  as  continuity  writer;  Rutl 
Wagoner  to  promotion  dept.  as  on-the-air  pro 
motion  writer:  Ralph  Burns  to  film  dept.  a 
projectionist;  Gary  Smart  to  station  as  guide. 

Arnie  Matanky,  formerly  night  editor,  Chicag< 
Community  News  Service,  and  Thomas  H 
Flaherty  Jr.,  formerly  public  information  of 
ficer,  U.  S.  Coast  Guard,  to  news  staff,  WBBIV 
Chicago. 

Hartwell  Conklin  to  production  dept..  WFMY 
TV  Greensboro,  N.  C.,  as  scenic  designer. 

Joe  Kennedy,  formerly  with  WIND  Chicago 
returns  to  KASI  Ames,  Iowa. 

Al  Holman,  program  director,  WALA-AM-TV 
Mobile,  Ala.,  elected  vice  president,  Mobih 
Travelers  Aid  Society. 

Sidney  Roach,  account  executive,  KWRO  Co 
quille,  Ore,  appointed  civil  defense  director  o 
city. 

Bob  Scott,  personality,  WGEM-TV  Quincy 
111.,  featured  in  June  issue,  Tv-Radio  Mirroi 
magazine. 

Mrs.  Roy  Blaney  Smith,  hostess,  Party  Line 
WDEF-AM-TV  Chattanooga,  Tenn.,  namec 
"Woman  of  the  Year"  by  Chattanooga  Quote 
Club. 

F.  Richard  Hill  Jr.,  manager,  WTSV-AM-FM 
Claremont,  N.  H,  elected  president,  Claremoni 
Chamber  of  Commerce. 

Jules  Blum,  salesman,  WIBG  Philadelphia 
father  of  girl,  March  14. 

Art  Pallan,  disc  m.c,  WWSW  Pittsburgh,  father 
of  boy,  Arthur  E.,  March  12. 

Jimmy  Kilgo,  disc  m.c,  WIST  Charlotte,  N.  C, 
father  of  girl,  March  7. 

Gene  Price,  announcer,  KBTV  (TV)  Denver, 
father  of  boy,  March  5. 

Marlyn  Millikin,  production  manager  and  an- 
nouncer, KHOL-TV  Holdrege,  Neb.,  father  of 
boy,  Steven  Porter,  March  3. 


Builds  Telecasts  that  Build  Sales 


I -a  WOC-TV  builds  sales  because  this  station  has 
,il  accumulated  5  years  "know-how"  in  pro- 
gramming for  viewers  of  the  Quint-Cities  area. 
From  October  31,  1949  until  "live"  network  became 
available  in  Davenport,  September  30,  1950,  WOC- 
TV  produced  most  of  its  own  programs.  This  11 
months  experience  is  paying  off  BIG  today  with 
the  station  producing  75  to  80  "live"  local  telecasts 
each  week — the  type  of  telecasts  that  have  SPON- 
SOR appeal  because  they  have  AUDIENCE  appeal. 
And  this  excellent  local  fare  is  augmented  with 
a  complete  booking  of  NBC-TV  programs. 

2nrl  WOC-TV  builds  sales  because  this  station, 
A  u  operating  on  Channel  6,  telecasts  with  MAX- 
IMUM power  (100,000  watts  video)  from  a  NEW 
625-foot  tower.  Its  "good  picture"  coverage  en- 
compasses 39  Iowa  and  Illinois  counties — 39  coun- 
ties that  have  tremendous  buying  power  and  the 
will  to  use  it.  .  .  . 

Population   1,543,700 

Families   477,910 

TV  Homes — 1/1/55    295,156 

Effective  Buying  Income  $2,455,549,000 

Per  Capita    $1,590 

Per  Family   $5,565 

Retail  Sales  $1,859,761,000 

It's  "know-how"  and  "power"  that  does  it — the 
"know-how"  to  stimulate  the  buying  urge  of 
people  in  the  Quint-Cities  area — the  "power"  to 
take  this  "know-how"  into  the  TV  set-owner's 
home.  Let  WOC-TV  show  you  that  this  "know- 
how"  and  "power"  can  write  a  successful  sales 
story  for  your  product  or  services.  Your  nearest 
F  &  P  office  has  the  facts — or  write  us  direct. 

Col.  B.  J.  Palmer,  president   •   Ernest  C.  Sanders,  resident  manager 

BETTENDORF  AND  DAVENPORT 
IN  IOWA 
ROCK  ISLAND.  MOLINE 
AND  EAST  MOLINE 
IN  ILLINOIS 

The 

QUINT  CITIES 


WOC-TV  Channel  6 
Davenport,  Iowa 
Free  ft  Peters,  Inc. 

EJKtutlv*  Notions!  R«pr«i«ftt«tfv*i 
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FCC  WANTS  HILL  SANCTION 
TO  PROBE  ECONOMICS  OF  TV 

Commission  replies  to  Senate  Commerce  Committee  on  points  raised 
in  Plotkin  and  Jones  memoranda.  No  mention  made  of  freeze  pos- 
sibility. Magnuson  states  opposition  to  any  plan  that  would  hurt 
public's  large  investment  in  tv  receivers. 


THE  FCC  Friday  asked  for  Congressional  au- 
thorization to  investigate  the  "economics  and 
operation  of  the  tv  industry." 

The  request  was  made  in  the  FCC's  response 
to  the  Senate  Commerce  Committee  in  answer 
to  points  raised  in  the  Plotkin  and  Jones  mem- 
oranda. (Text  of  FCC  letter,  page  98). 

The  Commission  also  said  that  moving  all  tv 
to  uhf  or  adding  new  vhf  channels  would 
involve  "such  a  tremendous  dislocation  of  exist- 
ing operations  and  have  such  a  severe  impact 
on  millions  of  viewers"  that  it  should  be  done 
only  if  Congress  itself  so  decides. 

No  mention  was  made  of  the  proposed  freeze 
on  vhf  revealed  in  B«T  a  week  ago  [B*T, 
March  14].  However,  it  was  learned  that  the 
Commission  last  Monday  definitely  dropped  the 
idea  of  placing  a  "chill"  on  vhf  applications 
and  hearings. 

On  Sunday,  in  the  CBS-TV  Face  the  Nation 
program,  Sen.  Warren  Magnuson  (D-Wash.) 
stated  categorically  that  he  would  be  opposed  to 
any  such  move  (see  story  page  102).  Sen. 
Magnuson  is  chairman  of  the  Senate  Com- 
merce Committee  which  oversees  the  FCC  and 
communications. 

In  commenting  on  the  FCC's  letter,  Sen. 
Magnuson  reported  that  a  meeting  with  leading 
tv  set  manufacturers  had  been  called  for  April 
25  to  discuss  means  of  increasing  the  produc- 
tion of  all-band  tv  receivers. 

The  Senate  Commerce  chairman  also  stated 
that  open  hearings  on  the  committee's  study  of 
uhf  and  networks  would  be  announced  "in  the 
very  near  future." 

Public  Could  Be  'Soaked' 

Sen.  Magnuson  said  that  the  FCC's  failure 
to  advance  immediate  remedial  action  "could 
soak  the  American  householder." 

Proposals  of  the  FCC  to  solve  technical  and 
financial  problems  of  tv  could  involve  expendi- 
ture by  the  American  public  running  into  mil- 
lions of  dollars,  Sen.  Magnuson  said. 

It  was  believed  that  Sen.  Magnuson's  fear 
is  that  delay  by  the  FCC  in  acting  to  relieve 
uhf  or  its  difficulties  will  result  in  more  uhf 
stations  going  out  of  business.  This  would 
leave  viewers  who  converted  to  uhf  with  useless 
additions  to  their  receivers,  it  was  explained. 

The  Commission  statement — labeled  a  pre- 
liminary report — was  approved  by  all  commis- 
sioners but  Comr.  Frieda  B.  Hennock. 

The  Commission  failed  to  spell  out  what  it 
intended  to  do  about  de-intermixture.  The 
statement  implied,  however,  that  the  Commis- 
sion was  giving  "selective  de-intermixture"  seri- 
ous consideration. 

Referring  to  the  requests  for  reconsideration 
of  prior  FCC  denials  of  petitions  for  de-inter- 
mixture, the  Commission  said  it  was  studying 
this  problem.  It  continued: 

".  .  .  [the]  study  .  .  .  necessarily  involves 
such  questions  as  the  other  vhf  service  available 
to  the  communities  from  outside  and  the  effect 
that  the  elimination  of  vhf  operations  in  some 
of  the  areas  would  have  on  rural  coverage." 

The  Commission  said  that  it  had  taken  steps 
to  alleviate  the  plight  of  uhf  operators  through 
such  moves  as: 


( 1 )  Revision  of  the  multiple  ownership  rules, 
(2)  authorization  of  uhf  satellite  stations,  (3) 
proposed  low-power  rule,  and  (4)  proposed 
limitation  on  antenna  sites  to  not  more  than 
five  miles  from  the  boundary  of  the  principal 
city. 

Last  year  the  FCC  liberalized  its  tv  ownership 
rule  to  permit  a  single  owner  to  own  seven  tv 
stations,  with  not  more  than  five  being  vhf. 
Previously,  the  maximum  was  five  without  dif- 
ferentiation. Multiple  owners  who  have  ex- 
panded their  holdings  under  this  authority  are 
Storer  Broadcasting  Co.  (KPTV  [TV]  Portland, 
Ore.,  and  WGBS-TV  Miami),  CBS  (WXIX 
[TV]  Milwaukee)  and  NBC  (which  is  buying 
WKNB-TV  New  Britain,  Conn.,  and  WBUF-TV 
Buffalo,  N.  Y.). 

The  U.  S.  Court  of  Appeals  last  month  ruled 
that  the  FCC's  multiple  ownership  rules  were 
invalid.  FCC  will  appeal  to  the  Supreme  Court. 

In  agreeing  to  permit  satellite  operation  of 
uhf  channels,  the  Commission  has  authorized 
a  half-dozen  stations  (including  vhf)  to  re- 
broadcast  the  programs  of  a  "mother"  station. 

The  Commission's  proposal  to  permit  sta- 
tions in  small  communities  to  operate  with 
power  as  low  as  100  w  and  with  no  minimum 
antenna  heights  is  still  pending  a  final  decision. 

Most  recent  proposal  was  to  confine  tv  an- 
tenna sites  to  not  more  than  five  miles  from 
the  outer  limits  of  the  city  to  which  the  chan- 
nel is  assigned.  The  Commission  has  a  num- 
ber of  pending  applications  which  indicate  that 
stations  are  planning  transmitter  site  changes  in 
order  to  envelop  major  metropolitan  markets. 

Still  open,  the  Commission  said,  is  the  1948 
investigation  of  telephone  company  charges  for 
intercity  connection.  This  may  be  concluded  in 
the  near  future,  it  said.  It  also  referred  to  its 
proposal  to  permit  stations  in  remote  areas  to 
construct  and  operate  their  own  relay  systems. 
Present  FCC  policy  requires  the  use  of  common 
carrier  facilities  where  available.  AT&T's  offer 
to  provide  off-the-air  serivce  for  what  will  be 
substantially  lesser  charges  [B«T,  March  1, 
Feb.  28]  was  also  referred  to  by  the  Com- 
mission. 

Of  the  35  million  sets  outstanding,  only  5 
million  are  uhf  equipped,  the  Commission  said. 
It  also  "noted  with  some  concern"  that  less 
than  20%  of  tv  sets  are  now  being  produced 
with  all-channel  tuners. 

Removal  of  the  excise  tax  on  uhf  receivers 
would  "conduce"  to  greater  sale  of  such  sets, 
the  Commission  said. 

It  is  with  respect  to  its  request  for  authori- 
zation and  funds  to  conduct  an  overall  study 
of  tv  that  the  FCC  bore  down  heavily. 

The  study  would,  the  Commission  said,  look 
into  the  roles  of  networks,  advertisers,  agencies, 
talent,  independent  film  producers  and  distribu- 
tors, and  other  program  sources  "as  well  as 
other  means  of  distributing  programs  to  the 
public." 

"The  essential  objective  of  such  a  study,"  the 
Commission  added,  "would  be  to  obtain  for  the 
first  time  a  factual  basis  for  evaluating  the 
necessity  and  advisability  of  any  action  by  the 
Commission,  Congress  or  the  Department  of 
Justice  in  this  area." 
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FCC'S  ANSWER  TO  MAGNUSON 


THIS  is  the  text  of  FCC's  letter  to  Chairman 
Magnuson: 

1.  In  evaluating  the  current  status  of  televi- 
sion broadcasting  and  in  determining  how  it 
may  best  develop  in  the  future,  we  think  it  es- 
sential to  keep  in  mind  the  positive  advances 
which  have  been  made  in  the  less  than  three 
years  since  the  "freeze"  was  lifted.  In  July 
1952,  when  the  first  post-freeze  station  was 
granted,  there  were  only  108  television  stations 
in  operation;  at  the  present  time  more  than  425 
are  in  operation.  In  1952,  63  markets  had 
one  or  more  local  stations — in  most  cases  one; 
now  there  are  over  four  times  as  many  com- 


munities with  their  own  television  facilities, 
100  of  which  have  two  or  more  facilities.  The 
public's  acceptance  of  the  expanded  television 
service  has  been  overwhelming.  The  number 
of  television  receivers  in  the  hands  of  the  public 
has  grown  from  20  million  to  35  million;  and 
today  almost  70%  of  American  homes  have  a 
television  receiver.  The  American  people  have 
already  invested  over  $10  billion  in  television 
receiving  equipment  and  the  annual  volume  of 
television  advertising,  set  sales,  servicing  and 
operating  combined  runs  close  to  $4  billion 
per  year. 

2.  We  mention  these  figures  at  the  outset  to 


stress  the  fact  that  the  problems  raised  by  the 
Plotkin  and  Jones  Reports  are  not  whether 
we  can  develop  an  adequate  television  service 
—for  we  already  have  such  a  service.  The 
problem  with  which  these  Reports  and  your 
Committee's  study  is  concerned  is  rather  how 
we  can  best  insure  the  fullest  development  of 
the  industry's  potentialities  in  line  with  the 
needs  and  desires  of  the  American  public  and 
the  abilities  and  ingenuity  of  the  American 
broadcasters.  So  much  has  been  accomplished 
in  so  short  a  time  that  we  cannot  but  feel  opti- 
mistic that  the  remaining  problems  can  be  re- 
solved through  constructive  planning  and  co- 
operation among  all  interested  groups. 

3.  The  Commission  in  formulating  its  na- 
tional television  assignment  plan  and  the  asso- 
ciated rules  and  standards  in  the  Sixth  Report, 
was  seeking  to  promote  several  different  ob- 
jectives designed  to  provide  television  service 
and  facilities  to  the  nation.  It  gave  first  preced- 
ence to  making  available  at  least  one  service 
to  all  areas  of  the  country;  second  priority  to 
making  a  local  facility  available  to  as  many 
communities  as  possible;  third  and  fourth 
priorities  to  making  second  services  and  second 
local  facilities  available  wherever  possible;  and 
allocated  the  remainder  of  the  channels  so  as 
to  achieve  a  fair,  efficient,  and  equitable  distri- 
bution of  television  service  and  facilities 
throughout  the  nation. 

4.  Many  of  the  Commission's  objectives  have 
been  largely  fulfilled.  While  it  is  difficult  to 
provide  any  precise  figures,  it  is  estimated  that 
over  90%  of  the  people  of  the  country  are  now 
within  service  range  of  at  least  one  station.  A 
large  portion  of  the  public,  perhaps  as  much  as 
75%,  is  within  service  range  of  two  or  more 
stations.  Furthermore,  255  communities  have 
at  least  one,  and  100  of  these  have  two  or 
more,  local  television  facilities  in  operation. 

Obstacles  in  the  Way 

5.  However,  it  is  evident  that  there  are  sub- 
stantial obstacles  (for  example,  limited  eco- 
nomic support)  presently  in  the  way  of  bring- 
ing a  first  local  outlet  to  hundreds  of  smaller 
communities  as  well  as  in  expanding  the  num- 
ber of  multiple,  competing  services  in  the 
larger  economic  and  population  centers  of  the 
country.  A  major  obstacle  is  the  high  cost  of 
television  programming  during  this  early  stage 
in  the  development  of  the  art,  which  makes 
the  securing  of  a  substantial  amount  of  net- 
work and  similar  programming  a  prerequisite 
to  successful  station  operation.  Of  even  greater 
importance  is  the  failure,  thus  far,  of  uhf  sta- 
tions to  become  fully  integrated  with  estab- 
lished vhf  stations  into  an  economically  sound 
nationwide  television  service.  To  a  large  ex- 
tent these  two  problems — the  securing  of  ade- 
quate programming  and  the  uhf  problem— 
intermesh. 

6.  Thus,  while  there  is  some  indication  that 
many  larger  communities  can  support  three 
stations  when  all  of  the  stations  are  in  the  vhf 
band,  these  same  communities  may  be  unable 
to  support  at  the  present  time  three  stations 
when  only  two  of  the  stations  are  vhf  and  the 
third  is  uhf.  The  failure  of  uhf  to  become 
integrated  with  vhf  is  manifested  by  the  fact 
that  of  318  uhf  stations  authorized  by  the 
Commission,  only  one-third  are  presently  in 
operation.  Many  authorized  were  never  ac- 
tually constructed.  And  the  financial  outlook 
for  a  number  of  the  operating  uhf  stations  is 
by  no  means  bright.  The  plight  of  uhf  has 
been  discussed  in  detail  in  the  presentation  of 
Commissioner  Hyde  and  other  witnesses  at  the 
Potter  hearings,  as  well  as  in  the  Plotkin  and 
Jones  documents. 

7.  It  has  been  argued  that  the  difficulties  en- 
countered by  most  uhf  stations,  and  by  some 
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vhf  stations,  are  the  result  of  the  inability  of 
the  economy  to  absorb  the  suddenly  increased 
number  of  stations.  We  cannot,  of  course, 
predict  the  exact  nature  of  the  future  develop- 
ment of  the  television  industry,  nor  is  it  the 
government's  function  to  create  television  serv- 
ice where  there  is  no  demand  or  economic 
basis  for  such  service.  It  is  essential,  however, 
that  television's  capacity  for  future  growth  not 
be  impaired  by  any  artificial  curtailment  of 
channel  space.  To  achieve  its  full  potentiali- 
ties, we  believe  television  will  eventually  utilize 
a  number  of  channels  in  the  order  of  those 
presently  allocated  to  it,  just  as  am  broadcast- 
ing developed  its  present  national  pattern  with- 
in the  107  channels  allocated  to  that  service. 

Promote  Present  Allocation 

8.  The  majority  of  the  Commission  agrees 
with  the  conclusions  reached  in  both  the  Plotkin 
and  Jones  reports  that  the  only  practicable 
course  of  Commission  action  lies  in  doing  what 
is  possible  to  promote  the  present  allocation 
plan  utilizing  both  vhf  and  uhf  channels.  The 
addition  of  substantial  new  vhf  space  or  the 
movement  of  all  television  stations  to  uhf 
would  involve  such  tremendous  dislocation  of 
existing  operations  and  have  such  a  severe 
impact  on  millions  of  viewers  that  such  action 
should  be  considered  as  a  possible  alternative 
only  if  Congress  itself  were  to  determine  that 
the  long-run  benefits  to  the  public  required 
adoption  of  such  drastic  remedies.  Therefore, 
the  Commission  has  taken,  and  is  contemplat- 
ing, a  number  of  specific  actions  calculated  to 
enhance  the  potentialities  for  television's  growth 
within  the  existing  allocation  system.  No  one 
of  these  moves,  in  and  of  itself,  provides  or  is 
intended  to  provide  any  cure-all.  But  their 
cumulative  effect,  we  believe,  will  be  beneficial. 

9.  Thus,  it  is  expected  that  the  acquisition 
of  uhf  stations  by  certain  multiple  owners  as 
a  result  of  last  year's  modification  of  our  mul- 
tiple ownership  rules  will  help  to  strengthen 
uhf  in  such  markets  as  Milwaukee,  Portland, 
Ore.,  and  Miami  where  such  parties  have  re- 
cently acquired  uhf  outlets.  Similarly,  we  be- 
lieve the  Commission's  policy  in  permitting  uhf 
satellite  stations  to  rebroadcast  programs  of 
established  stations  in  areas  which  might  other- 
wise not  be  able  to  support  a  station  will  prove 
helpful.  We  also  have  two  rule-making  pro- 
posals under  consideration  which  offer  promise 
of  facilitating  the  growth  of  additional  television 
outlets  and  of  maintaining  existing  stations. 
One  of  these  would  authorize  low-power  oper- 
ation in  communities  of  less  than  50,000  popu- 
lation; the  other  would  preclude  the  establish- 
ment of  transmitter  sites  more  than  five  miles 
from  the  city  in  which  the  station  is  authorized 
unless  special  reasons  for  such  locations  can 
be  established. 

10.  As  part  and  parcel  of  the  same  problem, 
the  Commission  is  considering  ways  by  which 
the  cost  of  intercity  transmission  of  programs 
can  be  minimized.  It  is  attacking  this  problem 
in  two  directions:  First,  we  have  instituted  rule- 
making looking  toward  the  freer  establishment 
of  private  intercity  relay  systems  by  the  broad- 
casters themselves.  In  this  connection,  the  tele- 
phone company  has  initiated  suggestions  look- 
ing toward  the  establishment  by  it  of  an  off-the- 
air  pickup  service  which  the  company  believes 
could  be  provided  at  charges  substantially  less 
than  those  required  for  direct  network  connec- 
tions. At  the  same  time,  we  are  continuing  to 
review  the  existing  charges  of  the  telephone 
company  for  direct  intercity  program  trans- 
missions and  expect  to  be  able  to  conclude  the 
outstanding  proceedings  as  to  this  matter  in  the 
near  future. 

11.  "Selective  deintermixture"  has  been  sug- 
gested as  another  possible  line  of  approach. 


The  Commission  has  been  requested  to  recon- 
sider certain  actions  it  has  already  taken  in  this 
area  to  determine  whether  it  might  not  be  pos- 
sible, with  a  minimum  of  dislocation  of  existing 
services,  to  insure  that  a  number  of  markets 
become  or  remain  uhf-only  communities  or  are 
restricted  to  a  single  vhf  station.  The  theory 
of  such  deintermixture  is  that  it  would  provide 
for  more  balanced  competition  in  the  various 
communities,  while  at  the  same  time  strength- 
ening uhf  generally  by  increasing  the  number 
of  "islands"  of  permanent  uhf  stability.  The 
Commission  is  presently  studying  this  problem 
to  determine  the  feasibility  of  any  such  limited 
deintermixture — a  study  which  necessarily  in- 
volves such  questions  as  the  other  vhf  service 
available  to  the  communities  from  outside  and 
the  effect  that  the  elimination  of  vhf  operations 
in  some  of  the  areas  would  have  on  rural  cov- 
erage. We  are  unable  at  this  preliminary  stage 
in  our  consideration  to  offer  any  definitive 
answer  to  these  questions.  However,  we  are 
presently  considering  the  circumstances,  if  any, 
under  which  such  limited  deintermixture  may 
be  appropriate  in  the  public  interest. 

12.  A  related  and  highly  important  problem 
referred  to  in  both  reports  is  the  inability  of 
most  outstanding  sets  to  receive  uhf  programs. 
Of  the  35  million  receivers  in  the  hands  of  the 
public,  only  five  million  are  uhf  equipped.  We 
also  note  with  some  concern  that  less  than  20% 
of  the  sets  now  being  produced  are  all-channel 
receivers.  It  may  well  be  that  this  lack  of  uhf 
receiving  equipment,  as  well  as  the  delay  in 
developing  high-power  transmitting  equipment, 
have  been  the  most  important  single  factors  in 
the  relative  backwardness  of  uhf  development. 

13.  The  Commission  has  no  direct  regulatory 
authority  over  the  manufacturers  of  radio  and 
television  receiving  equipment  which  would 
enable  it  to  require  manufacturers  to  adopt  any 
particular  course  of  conduct.  It  is  the  Commis- 
sion's view,  however,  that  removal  of  the  excise 
tax  on  the  manufacture  of  all-channel  receivers 
would  conduce  to  the  wider  distribution  and 
sale  of  all-channel  sets  and  the  Commission 
therefore  favors  legislation  toward  this  end. 
In  this  connection,  the  Commission  also  believes 
that  voluntary  action  by  manufacturers  looking 
toward  the  expanded  production  of  all-channel 
sets  to  the  greatest  extent  practicable  would  be 
extremely  helpful  in  assisting  the  development 
of  uhf. 

General  Study  Essential 

14.  Over  and  beyond  these  specific  measures 
the  Commission  believes  that  a  general  study 
by  the  Commission  into  the  entire  economic 
structure  and  operation  of  the  television  in- 
dustry is  essential.  This  study  would  include, 
but  not  be  limited  to,  consideration  of  the 
respective  roles  of  the  networks,  advertisers, 
agencies,  talent,  independent  film  producers 
and  distributors  and  other  program  sources 
as  well  as  other  means  of  distributing  programs 
to  the  public.  The  essential  objective  of  such 
a  study  would  be  to  obtain  for  the  first  time 
a  factual  basis  for  evaluating  the  necessity  and 
advisability  of  any  action  by  the  Commission, 
Congress  or  the  Dept.  of  Justice  in  this  area. 

15.  In  our  opinion,  the  network  problems  re- 
ferred to  in  both  the  Plotkin  and  Jones  reports 
cannot  be  considered  by  themselves  but  are 
inextricably  interwoven  within  the  structure  of 
television  programming.  Only  through  a  study 
such  as  we  are  proposing  will  we  have  a  proper 
basis  for  evaluating  the  various  types  of  regu- 
latory proposals  which  have  been  suggested. 
While  network  programming  is  admittedly  of 
crucial  importance  to  profitable  station  opera- 
tion at  the  present  stage  of  development,  the 
Commission  believes  that  establishing  an  eco- 
nomic base  for  the  growth  of  new  stations  lies 
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not  in  any  artificial  restriction  or  redistribu- 
tion of  network  programming  but  in  an  over-all 
expansion  of  all  sources  of  programming. 

16.  The  Commission  has  long  believed  that 
an  over-all  study  of  the  broadcast  industry — 
including  a  review  of  the  network  rules — 
should  be  made.  The  last  such  comprehensive 
study  was  conducted  in  1938-1941  with  respect 
to  am  broadcasting  and  led  to  the  promulgation 
of  the  Chain  Broadcasting  and  Multiple  Own- 
ership Rules.  We  have  informed  both  the  leg- 
islative and  appropriations  committees  of  the 
Congress  on  numerous  occasions  since  the  end 
of  World  War  II  of  the  need  for  a  new  study. 
But  we  have  also  indicated — and  here  reiterate 
— that  any  such  study  by  the  Commission,  if 
it  is  to  be  meaningful  and  productive,  requires 
a  high-caliber  staff.  This  staff  would  have  to 
devote  full  attention  to  the  study.  As  a  result, 
we  would  need  to  recruit  immediately  addition- 


al personnel  in  order  to  avoid  disruption  in 
the  essential  work  of  the  Commission.  Neither 
the  Bureau  of  the  Budget  nor  the  Congress  has 
seen  fit  to  make  available  the  funds  necessary 
for  conducting  such  a  study;  such  supplemental 
sums  as  have  been  appropriated  have  been  ear- 
marked for  application  processing.  No  funds 
have  been  allowed  by  the  Bureau  of  the  Budget 
in  our  present  budget  proposal  for  fiscal  1956 
to  establish  such  a  staff — though  we  had  orig- 
inally asked  for  funds  sufficient  to  establish  at 
least  a  skeleton  staff  to  make  a  start  on  the 
problem. 

17.  It  is  the  Commission's  view  that  the  type 
of  study  contemplated  in  this  field  cannot  be 
completed  within  one  fiscal  year.  We  think  it 
would  be  appropriate,  therefore,  for  such  a 
Commission  study  to  be  authorized  and  the 
funds  therefor  appropriated  pursuant  to  a  Con- 
gressional Resolution.    This  was  done  in  the 


ON  THE  AIR 


EVERYONE 
KNOWS  WHEC 
IS  WAY  OUT 
IN  FRONT  IN 
THE  OVERALL 
RATINGS,  BUT 


HOW  ABOUT  LOCAL  SHOWS  AGAINST 
LOCAL  SHOWS  IN  ROCHESTER?  


STATION  STATION 

WHEC  B 

FIRSTS  85  20. 


STATION    STATION  STATION 

C         D  E 


STATION 

F 


0 


0 


0 


In  the  ratings  of  the  427  weekly  quarter  hours  WHEC  is  on  the  air 
it  outstrips  the  nearest  other  station  by  250%  .  .  .  and  on  locally 
created  programs,  as  you  see  above,  the  margin  is  even  wider!  .  .  . 

There  are  some  availabilities  in  these  high-rated  local  WHEC  pro- 
grams! Why  not  find  out  if  we  haven't  got  just  the  spot  to  get  you 
off  the  spot  in  Rochester? 

♦LATEST  PULSE  REPORT  BEFORE  CLOSING  TIME 


BUY  WHERE  THEY'RE  LISTENING:- 


G  •  O  U  » 

5,000  WATTS 

Representatives:  EVERETT-McKINNEY,  Inc.  New  York,  Cfiicogo,  LEE  F.  OCONNELl  CO.,  Los  Angele*.  Son  Francisco 

1935  Telephone  Investigation,  at  which  time 
Congress  specifically  authorized  the  Commis- 
sion's continuing  study  by  a  Resolution  (Public 
Res.  No.  8,  74th  Congress).  We  are  prepared 
to  present  to  the  Committee  in  detail  the  sub- 
ject matter  to  be  covered  by  the  proposed  study 
and  the  funds  and  staff  required. 

WILL  THESE  CITIES 
BE  DE-INTERMIXED? 

FCC  already  has  denied  seven 
petitions  which  would  have 
made  markets  either  all  vhf  or 
all  uhf,  and  most  of  them  have 
asked  for  reconsideration.  In- 
volved: Evansville,  Waco, 
Peoria,  Madison,  Hartford, 
Raleigh-Durham    and  Tyler. 

FOLLOWING  are  the  seven  petitions  for  de- 
intermixture  on  file  with  the  FCC,  all  of  which 
have  been  denied: 

Evansville,  Ind.— WFIE  (TV),  ch.  62,  pro- 
posed that  the  educational  reservation  be  shifted 
from  ch.  56  to  ch.  7.  This  would  make  all  com- 
mercial stations  uhf.  This  was  denied  Jan.  11.  , 

Waco,  Tex. — Central  Texas  Tv  Co.  proposed 
that  ch.  66  be  substituted  for  ch.  10.  This  would 
make  Waco  an  all-uhf  city.  This  was  denied 
Oct.  21,  1954. 

Peoria.  111.— WEEK-TV,  ch.  43,  and  WTVH- 
TV,  ch.  19,  asked  that  the  educational  reserva- 
tion be  shifted  from  ch.  37  to  ch.  8,  or  that  ch. 
8  be  deleted  and  a  uhf  channel  be  substituted. 
This  would  make  Peoria  all-commercial  uhf. 
This  was  denied  Nov.  4,  1954. 

Madison,  Wis.— WKOW-TV,  ch.  27,  asked 
that  the  educational  reservation  be  shifted  from 
ch.  21  to  ch.  3.  This  would  make  Madison  an 
all-commercial  uhf  city.  This  was  denied 
Nov.  1,  1954. 

Hartford,  Conn.  —  WGTH-TV,  ch.  18, 
WKNB-TV  New  Britain,  ch.  30,  WHYN-TV 
Holyoke-Springfield,  ch.  55,  and  WWLP  (TV) 
Springfield,  ch.  61,  requested  that  the  educa- 
tional reservation  be  shifted  from  ch.  24  to  ch.  3. 
This  would  make  Hartford  an  all-commercial 
uhf  community.  This  was  denied  Dec.  7,  1954. 

Raleigh-Durham,  N.  C— WNAO-TV,  ch.  28, 
asked  that  the  educational  reservation  on  ch.  40 
in  Durham  be  shifted  to  ch.  11  and  that  the 
educational  reservation  on  ch.  22  in  Raleigh  be 
shifted  to  ch.  5.  This  would  make  both  cities 
all-commercial  uhf  communities.  Denied  Oct. 
22,  1954. 

Tyler,  Tex.— KTVE  (TV),  ch.  32,  asked  that 
ch.  7  be  deleted  from  Tyler-Longview  in  order 
to  make  that  area  all  uhf.  This  was  denied 
Oct.  7,  1954. 

Petitions  for  reconsideration  are  pending  for 
Evansville,  Peoria,  Madison  and  Hartford. 

One  petition  is  still  pending  before  the  FCC. 
This  is  for  Corpus  Christi,  Tex.  KVDO-TV,  ch. 
22,  asked  that  chs.  6  and  10  be  deleted  and 
that  chs.  56  and  65  be  assigned.  This  would 
make  the  city  all  uhf.  Meanwhile,  initial 
decision  on  ch.  6  hearing  there  was  issued  favor- 
ing KRIS.  Two  weeks  ago  opposition  KWBU 
withdrew.  KVDO-TV  asked  for  immediate  con- 
sideration of  its  petition  and  a  stay  of  any  action 
on  the  ch.  6  hearing.  At  the  same  time,  KRIS 
asked  the  FCC  to  make  an  immediate  grant 
and  opposed  KVDO-TV's  request. 
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Agency  and  client  • 

behind  closed  doors  • 
chopping  on  the  schedule  • 
your  medium,  your  market 
are  mentioned  •  a  question 


is  raised  •  the  agency  man 
reaches  for  Standard  Rate  . . . 


Brother,  what  a  grand  feeling  to  know  that 


in  a  Service -Ad  near  your  listing. 


For  the  full  story  on  the  values  1.161  media  get  from  their 
Service-Ads,  see  Standard  Rate's  own  Service-Ad  in  the 
front  of  all  SRDS  monthly  editions;  or  call  a  Standard  Rate 
Service-Salesman. 

Note:  According  to  a  study  of  SRDS  use  made  by  National  Analysts. 
Inc..  83%  of  all  account  men  interviewed  have  SRDS  available  at 
meetings  in  clients'  offices. 


Star  of 

"Matinee  in  Birmingham" 

5:00  to  6:30  p.m.  Monday-Friday 

Stars  Sell  on 
Alabama's 

greatest  radio  station 


newscaster  and  topnotch  musi- 
cal personality,  Cal  Douglas  keeps 
folks  tuning  in  day  after  day. 
Workers  returning  home  switch  on 
car  radios  for  time,  weather,  those 
favorite  tunes,  short  news  headlines. 
At  home,  they  stick  with  Cal 
throughout  the  "Matinee." 

Cal's  voice  and  manner  have  made 
him  a  favorite  with  the  local  spon- 
sors as  well  as  national  accounts. 

You  can  SELL 

Your  Products 
to  Alabama  folks 

If  you  TELL 
them  on  programs 
they  enjoy  hearing 

Represented  by 

John  Blair  &  Co. 

Southeastern  Representatives 

Harry  Cummings 
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MAGNUSON  VOICES  OPPOSITION  TO  PLAN 
FOR  NEW  COMMISSION  FREEZE  ON  VHF 

Senate  Commerce  Committee  chairman,  interviewed  by  newsmen 
on  CBS  panel,  says,  among  other  things:  (1)  networks  should 
bring  tv  to  unprofitable  areas,  (2)  manufacturers  should  make  all- 
channel  sets,  and  (3)  Congress  will  put  limitation  on  station  own- 
ership to  replace  FCC  rule  invalidated  by  court. 


CHAIRMAN  Warren  G.  Magnuson  (D-Wash.) 
of  the  Senate  Commerce  Committee  has 
dashed  hot  water  on  a  proposed  FCC  freeze  of 
vhf  television. 

On  a  nationwide  radio  and  tv  network  panel 
show,  the  Washington  Democrat  put  a  quick 
thaw  on  a  plan  proposed  by  FCC  staffers  to 
Commissioners  to  hold  up  on  further  vhf 
grants  until  the  uhf  situation  is  resolved  [B«T 
story  and  editorial,  March  14]. 

Sen.  Magnuson  revealed  his  thinking  on 
another  tv  freeze  in  an  interview  on  Face  the 
Nation  March  13  (CBS-TV,  2:30-3  p.m.;  CBS 
Radio,  10:05-10:30  p.m.  EST).  Newsmen 
quizzing  the  Commerce  Committee  chairman 
were  Sol  Taishoff,  B«T  editor  and  publisher; 
Rowland  Evans  Jr.,  Washington  AP  corre- 
spondent, and  Joseph  Gambatese,  Nation's 
Business  associate  editor,  with  Ted  Koop,  CBS 
Washington  public  affairs  director,  as  modera- 
tor. 

Questioned  about  the  freeze  proposal  by  Mr. 
Taishoff  and  asked  whether  he  favored  another 
freeze,  Sen.  Magnuson  said  he  "would  be  op- 
posed to  it." 

"I  know  you  have  that  in  your  magazine 
this  issue,"  he  said.  "I  think  that  if  we  can 
solve  some  of  these  problems,  we  wouldn't 
need  that."  Of  the  1948-52  freeze,  he  said,  "I 
remember  that  so-called  freeze  well.  That  was 
what  we  called  the  long  freeze.  That  was  a 
long  winter." 

Freeze  Gives  Rise  to  Heat 

Sen.  Magnuson  said  he  thought  "there  would 
be  a  lot  of  howling  going  on  up  in  Congress 
and  on  this  committee,"  if  such  a  freeze  were 
imposed.  Referring  to  the  1948-52  freeze,  he 
said  that  "many,  many  sections  of  the  country 
were  denied  the  benefits  of  television  for  that 
whole  period  because  of  that  freeze."  On 
Tuesday  he  entered  the  B»T  editorial  in  the 
Congressional  Record. 

Other  Magnuson  views:  (1)  that  networks 
ought  to  use  their  revenues  gained  from  tv 
programming  in  "profitable"  markets  to  bring 
programming  to  "unprofitable"  areas,  but  they 
should  do  it  voluntarily,  not  through  govern- 
ment regulation;  (2)  that  Congress  will  bolster 
with  legislation  the  FCC's  ill-fated  numerical 
limitation  rule  on  station  ownership;  (3) 
he  is  not  against  newspaper  ownership  of 
radio-tv  stations  when  there  is  no  "undue  con- 
centration of  control  of  media  outlets  in  a 
given  area";  (4)  he  will  call  on  manufacturers 
to  meet  with  the  committee  to  discuss  agree- 
ment on  making  all-channel  tv  sets;  (5)  his 
committee  will  try  to  secure  free  or  less  costly 
radio  and  tv  time  for  political  candidates;  (6) 
Democrats  ought  to  get  "equal  time"  to  answer 
the  "political"  aspects  of  the  President's  weekly 
news  conferences  released  to  radio-tv;  (7)  that 
he  feels  pressure  had  been  exerted  on  FCC  in 
tv  application  cases  by  both  the  executive  and 
legislative  branches,  but  he  could  name  no 
specific  instances;  (8)  "bulk"  of  the  committee's 
$200,000  investigation  funds  will  be  spent  on 
the  network,  uhf-vhf  probe. 


Sen.  Magnuson  said  he  thought  networks,  in 
some  cases,  already  were  putting  profits  into 
unprofitable  markets.  This  is  true,  he  said,  in 
any  big  industry.  He  cited  the  railroad  analogy 
made  earlier  by  Sen.  John  W.  Bricker  (R-Ohio) 
in  the  latter's  release  of  the  Jones  Progress 
Report  [B*T,  Feb.  21];  i.e.,  a  railroad  operat- 
ing an  unprofitable  spur  line. 

But  at  several  points  during  questioning  he 
said  he  was  against  government  regulation  of 
networks,  such  as  has  been  proposed  in  thei 
Bricker  bill  (S  825).  He  said  there  might  be 
pressure  in  Congress  within  "three  or  four, 
years"  to  declare  networks  as  common  carriers! 
or  public  utilities. 

On  FCC's  rule  limiting  the  number  of  radio] 
and  tv  stations  one  person  may  own,  thrown1 
out  last  month  by  the  U.  S.  Court  of  Appeals* 
for  D.  C.  [B*T,  Feb.  28],  he  said  he  thought 
the  court  was  legally  right,  but  added: 

"That  will  be  appealed  to  the  Supreme  Court, 
and  I  think  this  is  a  matter  we  are  going  to 
have  to  look  at  and  we  are  going  to  have  tol 
amend  the  law  so  that  the  Commission  has  the! 
right  to  limit  a  given  number  of  stations  to  a 
given  person." 

Answering  a  question  from  Mr.  Taishoff  on 
newspaper  ownership  of  stations,  Sen.  Magnu- 
son said  the  FCC  should  decide  each  case  on 
its  own  merits:  "The  fact  that  a  man  owns  a 
newspaper  should  not  necessarily  be  held 
against  him  as  an  applicant  for  a  radio  station, 
but  if  the  fact  that  he  owns  a  newspaper  and 
has  a  television  and  radio  station,  too,  causes 
an  undue  concentration  in  a  given  area,  then  it 
is  a  problem  for  the  Commission  to  decide." 
He  said  he  felt  a  newspaper  owner  may  be 
better  qualified  to  run  a  radio  or  tv  station  in  a 
given  area. 

Sen.  Magnuson  said  he  is  inviting  tv  set  man- 
ufacturers to  an  informal  meeting  with  the  com- 
mittee to  discuss  an  agreement  to  make  all-  i 
channel  sets.  Such  an  agreement,  he  said, 
technically  would  violate  anti-trust  laws,  but 
"we  would  have  to  change  or  make  an  excep- 
tion in  the  anti-trust  laws."  He  added  that  if  set- 
makers  "agreed  with  me  to  do  it,  they  would 
not  be  in  violation." 

Meeting  Expected  Next  Month 

The  meeting  is  expected  to  be  held  the  latter 
part  of  next  month. 

He  said  he  had  been  told  production  line 
costs  for  an  all-channel  set  would  be  $10  to 
$12  more  than  the  present  cost  of  a  vhf  set. 
He  said  the  committee  would  look  into  a  pro- 
posal to  remove  the  10%  excise  tax  on  all- 
channel  sets. 

Sen.  Magnuson,  answering  a  question  on 
whether  he  thought  political  candidates  should 
have  free  radio  and  tv  time,  said  time  "is  pretty 
costly.  I  think  maybe  we  are  going  to  have  to 
work  something  out  and  make  some  recommen- 
dations whereby  a  candidate  running  for  pub- 
lic office  on  a  legitimate  party  is  going  to  have 
the  opportunity  to  use  this  medium  of  ex- 
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SOMETHINGS    CAN'T    BE  RUSHED 


IT  TAKES  TIME 
TO  CONVINCE 

A  STUBBORN  "CUSTOMER"... 

And  it  takes  time  to  make  a  good  recording  disc... 

Time-saving  devices  are  taboo  at  presto  . . .  manufacturers  of 

superior  recording  discs,  presto  knows  that  when  you  step  up  production, 

you  step  down  quality.  Only  by  lavishly  expending  time— as  well 

as  skill  and  care— is  it  possible  to  obtain  the  consistent  quality 

and  famous  performance  of  presto  discs. 

It's  easy  to  hear  the  difference  when  you  listen  to  a  recording  on 
presto— the  world's  finest  recording  discs.  Competitively  priced! 

PRESTO  Green  •  Orange  •  Brown 
and  White  label  discs  are  used 
throughout  the  world  wherever 
fine  recording  is  done 


RECORDING  CORPORATION 


PARAMUS,  NEW  JERSEY 


Export  Division: 
Canadian  Division: 


25  Warren  Street,  New  York  7,  N.  Y. 
Instantaneous  Recording  Service, 
42  Lombard  St.,  Toronto 


TIME  CONSUMING 
STEP  #4 

IN  MAKING  A  PRESTO 
RECORDING  DISC 

Flecks  and  ripples  on  the  surface  of 
recording  discs  show  up  in  less  than 
perfect  performance.  That's  why  presto 
takes  the  time  to  give  each  disc  an 
individual  "eye  examination."  Discs  are 
slowly  rotated  under  special  "flat"  lights, 
carefully  checked  for  tell-tale  surface 
reflections  by  trained  inspectors.  Quick 
mechanical  tests  can't  compare  to 
presto's  slow  but  absolutely  thorough 
disc  inspections !  Only  those  discs  passing 
presto's  rigid  surface  tests  are  allowed  to 
carry  the  famous  presto  Green  label — 
trademark  of  the  world's  best  performing 
and  most  durable  recording  discs. 


WORLD'S   LARGEST   MANUFACTURER  OF  PRECISION   RECORDING    EQUIPMENT  AND 


DISCS 


pression  [tv]  at  not  such  a  cost  as  it  costs  him 
now.  It  is  becoming  a  rich  man's  thing." 

With  the  "terrific"  cost  of  tv,  contributions, 
too,  must  be  greater  and  "you  are  more  be- 
holden to  someone,"  he  said. 

Explaining  his  use  of  "legitimate,"  he  said 
he  would  deny  such  time  to  candidates  of  parties 
which  have  been  "outlawed,"  such  as  the  Com- 
munist Party,  and  to  those  which  do  not  qualify 
under  some  state  laws  because  they  fail  to  re- 
ceive a  certain  maximum  percentage  of  the 
votes  at  previous  elections. 

He  said  tv  is  becoming  the  "new  medium"  of 
political  campaigning.  Sen.  Magnuson  said  he 
favored  a  law  to  raise  candidates'  campaign 
expenditures,  but  that  "you  can't  pass  a  law" 
prohibiting  contributions  by  others  to  a  candi- 
date's campaign. 

Asked  by  Mr.  Taishoff  whether  he  favored 


free  donations  of  newspaper  space  or  bill- 
boards, Sen.  Magnuson  said  he  did  not,  "but  I 
think  that  they  can  have  the  rates  such  that  it 
is  open."  He  said  Congress  had  to  pass  a  law  to 
stop  radio  stations  from  charging  candidates 
"double,"  in  comparison  with  commercial  ad- 
vertisers. 

On  the  President's  news  conferences,  he  said 
the  President,  because  of  his  high  office,  should 
have  available  time.  But  he  thought  it  was 
"pretty  rough"  on  the  opposition  party  not  to 
have  available  time  to  present  its  views  "in 
the  same  way." 

Questioned  on  President  Franklin  D.  Roose- 
velts's  use  of  the  microphone,  Sen.  Magnuson 
admitted  Mr.  Roosevelt  used  radio  to  great  ad- 
vantage, but  said  Republicans  complained  of 
it  at  the  time. 

He  said  he  didn't  know  if  the  time  should  be 


equalized,  but  made  one  suggestion  that  the 
Democratic  National  Committee  select  a  speak- 
er once  a  week  to  present  that  party's  view- 
point on  current  important  matters,  using  free 
time. 

He  said  the  "very  nature"  of  the  President's 
conferences  ("He  is  asked  policital  questions  by 
you  fellows")  makes  the  conferences  political  in 
some  respects,  "and  there  is  no  way  you  can 
get  away  from  it." 

Asked  by  Mr.  Evans  to  elaborate  on  his  Jan. 
21  statement  that  the  Executive  Branch  has 
been  exerting  pressure  on  the  FCC  in  the 
agency's  granting  of  tv  station  licenses,  Sen. 
Magnuson  said  he  didn't  know  of  "anyone  in 
particular,  but  I  know  there  has  been  a  lot  of 
pressures  on  the  FCC."  He  added  that  pressure 
also  had  come  from  the  Legislative  Branch 
and  from  party  organizations. 

"There  is  always  politics  involved  in  these 
things,"  Sen.  Magnuson  said.  "Every  member 
of  Congress  has  been  asked  by  somebody,  his 
constituent,  'Can  you  help  me  with  my  applica- 
tion before  the  FCC?'" 

Sen.  Magnuson  said  the  "bulk"  of  the  com- 
mittee's $200,000  investigation  funds  would  be 
used  in  the  network-uhf-vhf  "inquiry  and 
study."  Previously,  he  had  estimated  about 
$75,000  of  the  funds  would  be  used  for  the 
network  probe. 

Wash.  State  Tv  Boosters 
Cause  Concern  at  Commission 

GROWTH  of  "illegal"  tv  relay  transmitters  in 
the  state  of  Washington  has  begun  to  cause 
FCC  real  concern. 

In  recent  weeks,  the  Commission  has  learned 
that  at  least  five  new  community  boosters  have 
begun  operating  in  that  state. 

At  the  same  time,  the  FCC  is  not  sure  that 
the  original  four  have  remained  off  the  air 
[B»T,  Nov.  22,  1954]. 

Two  weeks  ago,  the  Commission  wrote  to  all 
Spokane  tv  stations,  asking  if  they  had  given 
permission  to  these  boosters  to  pick  up  and 
retransmit  their  signals.  This  is  part  of  Com- 
mission action  to  build  up  a  strong  case  before 
issuing  a  cease  and  desist  order. 

Last  fall,  the  FCC  learned  that  boosters  were 
operating  in  Bridgeport,  Pratoris,  Brewster  and 
Manson,  all  in  and  around  the  Chelan  Forest 
area  of  Washington  state.  They  were  picking 
up  Spokane  vhf  signals  and  retransmitting  them 
to  tv  owners  in  those  communities. 

FCC  inspectors  warned  the  operators  that 
they  were  operating  illegally.  The  boosters 
were  turned  off  for  a  spell,  but  returned  to  the 
air  within  weeks.  The  Commission  inspectors 
could  not  determine  who  was  responsible;  civic- 
minded  citizens  apparently  were  taking  turns  in 
turning  on  the  equipment. 

Pressure  on  the  Commission  to  permit  the 
operation  of  these  boosters,  or  work  out  some 
means  of  permitting  this  type  of  retransmission, 
came  from  the  Washington  congressional  dele- 
gation. The  FCC  explained  that  this  operation 
was  illegal,  but  promised  that  it  would  try  to 
work  something  out. 

Early  this  year,  FCC  authorized  an  experi- 
mental, 200-w  "translator"  in  Manson,  Wash. 
[B»T,  Jan.  17].  It  was  thought  this  would  open 
the  way  to  legalize  this  type  of  booster. 

In  the  last  few  weeks,  however,  the  Com- 
mission has  learned  that  new  boosters  have  , 
begun  operating  in  Nespelem,  Winthrop,  Twisp. 
Quincy  and  Coulee  City,  all  in  north  central 
Washington.  The  Commission  has  also  had 
unconfirmed  reports  of  a  booster  operating  in 
Lewiston,  Idaho.   All  are  unauthorized. 

The  Commission  fears  that  the  widespread 
use  of  this  means  of  retransmitting  tv  signals 
may  cause  interference,  not  only  to  the  stations 
being  boosted,  but  also  to  other  stations  on  the 
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same  channel.  The  boosters  operate  by  picking 
up  a  channel,  amplifying  the  signal  and  re- 
-jansmitting  it  on  the  same  frequency.  Power 
is  low.  about  .02  w,  it  was  explained.  The 
Commission  also  fears,  one  engineer  explained, 
that  these  transmissions,  weak  as  they  are. 
could  cause  havoc  with  aeronautical  beacons 
using  the  75  mc  band. 

Kefauver  Bill  Would  Ban 
All  Broadcasts  of  Gambling 

A  BILL  which  would  amend  the  U.  S.  Code  to 


3  prohibit  broadcasts  of  gambling  enterprises,  in 
addition  to  the  present  prohibitions  placed  on 
broadcasts  of  lotteries,  was  introduced  last  week 
by  Sen.  Esres  Kefauver  (D-Tenn.). 

The  bill  (S  1423)  is  identical  to  one  intro- 
duced in  the  83d  Congress  by  the  late  Sen. 
Charles  Tobey  CR-N.  H.i  on  Jan.  29.  1953.  It 
would  prohibit  broadcasts  of  "any  advertisement 
of  or  information  concerning  any  gambling 
enterprise,  lottery,  gift  enterprise,  or  scheme  of 
any  kind  offering  money  or  prizes  dependent 
in  whole  or  in  part  upon  lot  or  chance."  The 
present  law  (Sec.  1304.  Chapter  6L  Title  18, 
i  USCt  does  not  mention  "gambling  enterprise" 
id  "money." 

Commenting  on  March  11,  1953,  to  the 
Senate  Commerce  Committee  on  the  Tobey 
bill.  FCC  said  it  was  unable  to  determine  the 
tpe  of  enterprises  described  as  "gambling 
enterprises"  in  the  bill  since  the  term  was  not 
fined. 

The  U.  S.  Supreme  Court  last  year  over- 
turned an  FCC  ruling  which  prohibited  radio 
and  tv  giveaway  shows  as  lotteries  [B«T.  April 
12,  1954]. 

In  a  statement  accompanying  his  bill.  Sen. 
Kefauver  said  it  would  "broaden  the  coverage 
o:  the  Lottery  Act"  and  "extend  its  provisions 
to  other  forms  of  gambling."  The  statement 
made  no  reference  to  giveaways  or  to  broad- 
casting. 

Sarnoff,  Eisenhower  Discuss 
Psychological  Warfare  Plans 

:BRIG.  GEN.  DAVID  SARNOFF.  RCA  chair- 
'xan.  saw  President  Eisenhower  last  week  about 
Psychological  warfare  and  so  impressed  the 
'•President  that  the  normal  15-minute  pre-Iunch- 
appointment  was  stretched  out  into  a  45- 
faiinute  session. 

.An  hour's  discussion  that  afternoon  with  top 
^cmiriistration  cold  war  specialists  followed 
he  morning  meeting  with  the  President. 

The  nature  of  Gen.  Sarnoff" s  proposals  were 
lot  disclosed. 
James  Hagerty.  White  House  news  chief, 
id  that  the  President  had  been  highly  inter- 
ted  in  Gen.  SarnofFs  ideas  and  that  .studies 
ill  be  made.    After  that,  Mr.  Hagerty  said, 
ien.  Sarnoff  will  be  invited  back  for  more 
alks. 

Conferring  with  Gen.  Sarnoff  at  the  after- 
con  meeting  were  Nelson  A.  Rockefeller, 
pecial  assistant  to  the  President:  Abbott  Wash- 
urn,  deputy  director  of  the  United  States  In- 
Drmation  Agency,  and  Frank  Wisner,  assistant 
3  Central  Intelligence  Agencv  Director  Allan 
XJles. 

Some  years  ago.  Gen.  Sarnoff  suggested 
ropping  inexpensive  radio  receivers  behind 
;ie  "iron  curtain."  The  receivers  would  be 
re-tuned  to  Voice  of  America  broadcasts. 

Gen.  Sarnoff  was  in  Washington  to  attend 
ie  Monday  night  dinner  of  Secretary  of  State 
.onn  Foster  Dulles  for  Australian  Prime  Min- 
tsr  Robert  Menzies. 


House  Approves  Funds 
For  Radio-Tv,  FCC  Probe 

THE  HOUSE  last  Wednesday  approved  a  reso- 
lution (H  Res  117)  authorizing  S60.000  in 
funds  for  various  investigations  planned  by 
the  House  Commerce  Committee. 

Resolution  (H  Res  105)  authorizing  the  in- 
vestigations was  passed  by  the  House  last 
month  [B»T,  Feb.  28]. 

Subjects  specified,  among  others,  include 
"allocation  of  channels  to  radio  and  television 
stations:  educational  television:  subscription 
and  theatre  television:  the  administration  by 
the  FCC  of  the  statutes  which  it  administers," 
and  "advertising,  fair  competition  and  the  ad- 
ministration of  such  statutes  administered  by 
the  Federal  Trade  Commission." 


Traffic  in  Obscene  Matter 
Banned  by  Kefauver  Measure 

SEN.  ESTES  KEFAUVER  fD-Tenn.)  last  week 
reported  from  the  Senate  Judiciary  Committee 
a  bill  (S  599)  to  prohibit  the  transportation  in 
interstate  commerce  of  "obscene"  phonograph 
records,  electrical  transcriptions,  films  and 
other  matter  (also  see  editorial,  page  138).  A 
similar  bill  has  been  introduced  in  the  House 
by  Rep.  Emanuel  Celler  flD-N.  Y.). 

Chairman  Warren  G.  Magnuson  fD-Wash.) 
of  the  Senate  Commerce  Committee  questioned 
whether  the  bill  should  not  come  under  the 
jurisdiction  of  his  committee.  He  said  the  Com- 
merce Committee  "will  be  found  very  coopera- 
tive" in  plugging  any  "loophole"  in  the  Inter- 
state Commerce  Act. 
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McCONNAUGHEY  CONFIRMED  BY  SENATE 


At  talk  later  in  the  week  to 
Ohio  broadcasters,  FCC  chair- 
man stresses  importance  of 
public  service.  He  sees  FCC  as 
an  arm  of  the  legislative 
branch  of  government. 

FCC  "is  an  arm  of  the  legislative  branch  of 
the  U.  S.  government  and  as  such  it  is  my 
philosophy  that  we  should  work  harmoniously 
with  the  legislative  branch  of  the  government." 

So  did  FCC  Chairman  George  C.  McCon- 
naughey  keynote  his  basic  beliefs  last  Thursday 
before  the  Ohio  Assn.  of  Radio  &  Television 
Broadcasters,  meeting  at  Cincinnati,  scant  days 
after  his  confirmation  as  FCC  member  Monday 
by  the  Senate,  without  opposition. 

His  principle  of  full  cooperation  with  the 
legislative  branch  was  affirmed  only  hours  after 
the  Commission  had  sent  to  the  Senate  Inter- 
state &  Foreign  Commerce  Committee  its  in- 
terim reply  to  the  controversial  Plotkin  and 
Jones  reports  probing  the  ills  of  uhf-vhf  tele- 
vision and  network  operation  (story  page  97). 

"That  was  my  philosophy  at  the  state  level 
when  I  was  chairman  of  the  Public  Utilities 
Commission  of  Ohio  and  it  remains  the  same 
at  the  federal  level,"  Chairman  McConnaughey 
told  the  Ohio  broadcasters.  "Congress  is  vitally 
interested  in  the  subjects  over  which  the  Com- 
mission has  jurisdiction,  as  quite  properly  they 
should  be,  since  ours  is  a  sensitive  regulatory 
process  and  almost  our  every  act  affects  the 
public  welfare  of  the  people  of  this  country." 

Chairman  McConnaughey,  named  to  FCC 


last  fall  by  President  Eisenhower  as  a  recess 
appointee,  fills  the  unexpired  term  of  George  E. 
Sterling,  who  resigned  for  reasons  of  health 
and  to  enter  private  consultancy.  The  term 
runs  to  June  30,  1957.  He  was  named  chair- 
man of  the  Commission  by  the  President  to 
succeed  Comr.  Rosel  H.  Hyde,  who  had  served 
as  chairman  for  a  year  under  the  rotation 
system  then  inaugurated  by  the  President.  It  is 
presumed  Mr.  McConnaughey  also  will  serve  as 
chairman  for  only  a  year  under  the  rotation 
policy.  At  the  end  of  that  time  he  would  con- 
tinue as  FCC  member  for  the  remainder  of  his 
term. 

Other  Republican  members  of  the  Commis- 
sion aside  from  Chairman  McConnaughey  and 
Comr.  Hyde  are  Comrs.  John  C.  Doerfer  and 
Robert  E.  Lee.  Both  are  considered  likely 
candidates  for  succession  to  the  chairmanship 
under  the  rotation  policy,  should  it  be  continued 
by  the  President. 

Others  of  the  Commission  include  Comr.  E. 
M.  Webster,  independent,  and  Comr.  Frieda  B. 
Hennock  and  Robert  T.  Bartley,  both  Demo- 
crats. Miss  Hennock's  term  expires  June  30 
and  odds  are  running  high  that  she  will  not  be 
renominated.  She  would  be  replaced  by  another 
Democrat  since  only  four  members  of  FCC 
may  be  of  the  same  party. 

Comr.  Bartley,  nephew  of  Speaker  of  the 
House  Sam  Rayburn  (D-Tex.),  is  considered 
the  most  likely  candidate  for  the  chairmanship 
of  the  Commission  in  the  event  of  a  Democrat 
succeeding  President  Eisenhower  in  the  1956 
election.  Comr.  Bartley's  term  runs  to  1958. 

Chairman  McConnaughey's  nomination  to 
FCC  was  put  before  the  Senate  in  executive 


THE  CHAIRMAN  CONFIRMED 

session  Monday.  Read  to  the  Senate  by  the  I 
legislative  clerk,  the  nomination  in  the  absence  j" 
of  objection  was  declared  confirmed  by  the  I 
presiding  officer.  His  name  was  among  a  num-  fc 
ber  of  nominations  presented  to  the  Senate  at  fe 
that  time  to  fill  various  posts. 

A  fortnight  ago,  Chairman  McConnaughey's  r 
name  had  been  reported  to  the  Senate  after  it  1 
cleared  the  Senate  Commerce  Committee  by  a  f 
voice  vote  [B»T,  March  14].  The  nomination  * 
had  been  reported  "without  objection"  although  pi 
members  reserved  the  right  to  oppose  or  sup- 
port it  on  the  floor  of  the  Senate.  It  was  the  fe 
second  time  Chairman  McConnaughey  had 
passed  the  Senate  committee,  his  earlier  ap-  t 
proval  failing  to  secure  airing  before  the  Senate  b 
itself  prior  to  adjournment  late  last  year. 

Speaking  of  public  service  before  his  Ohio 
audience  last  week,  Chairman  McConnaughey 
said,  "I  am  sure  that  all  broadcasters  realize 
that  every  license  granted  by  the  FCC  is  a  public 
trust  to  be  used  in  the  public  interest.  This  can 
not  be  overemphasized. 

i 

No  Properly  Right 

"Broadcasters  in  their  efforts  to  solve  their 
financial  and  technical  problems  tend  to  forget 
that  their  license  to  operate  is  like  a  determinal 
grant — 'to  be  used  so  long  as  it  is  used  in  the 
public  interest  and  no  longer.'  So  you  can  see 
that  a  licensee  does  not  have  an  absolute 
property  right  but  holds  his  privilege  to  broad- 
cast so  long  as  his  enterprise  is  conducted  in  the 
public  interest  and  no  longer. 

"In  other  words,  his  license  should  terminate 
when  he  ceases  to  operate  in  the  public  in- 
terest." 

Chairman  McConnaughey  said  he  didn't  want 
to  give  a  "sermon"  on  public  service,  but  rather 
"a  statement  of  the  criteria  which  will  enable 
us  all  to  see  how  well  we  measure  up  to  the 
ideal  standards.  There  is  no  one  who  appre- 
ciates more  the  fine  work  that  the  broadcasters 
have  done  in  the  past  than  myself.  This  is  evi- 
denced by  the  fact  that  the  people  of  the  U.  S. 
are  the  recipients  of  the  finest  programs  in  all 
the  world." 

The  new  chairman  noted  that  "a  condition 
precedent  to  the  successful  operation  of  any 
broadcasting  or  telecasting  station  is  that  it  be 
a  successful  economic  operation.  In  other 
words,  you  have  to  make  a  profit." 

He  observed  it  is  "basically  fundamental" 
that  if  a  station  does  not  make  money,  "it  will 
not  stay  in  business."   He  found  one  of  the 
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most  important  factors  contributing  to  financial 
success  is  "appropriate  programming." 

The  smaller  the  community,  "the  more  per- 
sonalized the  programming  must  be,"  Chairman 
McConnaughey  related.  'To  appreciate  what 
constitutes  personalized,  interesting  and  attrac- 

Itive  programming  that  fits  a  particular  com- 
munity, it  is  necessary  for  the  licensee  to  have 

ithe  feel  of  the  community.  To  obtain  this  feel. 

lit  is  necessary  that  the  licensee  become  an  in- 
tegral part  of  the  community  by  actively  par- 
ticipating in  public,  religious,  civic  and  local 
activities. 

"By  so  doing,  he  would  be  able  to  know  in- 
stinctively what  the  people  of  his  particular 
locality  are  interested  in  seeing  and  hearing  and 
what  will  contribute  to  the  general  welfare  and 
public  service  of  his  home  community." 

The  FCC  chairman  concluded  that  "when 
this  spirit  of  public  service  is  obtained,  it  tends 
to  go  hand  in  hand  with  a  proportionate  amount 
of  financial  success.  So  we  can  safely  conclude 
public  service  is  not  something  that  the  FCC 
iaddles  a  licensee  with  for  technical  and 
mysterious  reasons.  But  it  is  a  mandatory 
.criteria  which  may  be  turned  into  a  most 
valuable  asset." 

EXAMINER  REFUSES 
TO  END  LAMB  CASE 


31  ] 
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Sharfman  rules  license  renew- 
al hearing  will  go  on  and  that 
Ed  Lamb  will  be  called  as 
Broadcast  Bureau  witness. 

AFTER  listening  to  two  days  of  argument.  FCC 
Examiner  Herbert  Sharfman  last  week  turned 
down  a  motion  by  Edward  Lamb's  WICU  (TV) 
Erie.  Pa.,  to  halt  the  license  renewal  proceed- 
ing and  ruled  that  the  case  will  continue  with 
Mr.  Lamb  being  called  to  the  witness  chair 
is  asked  by  the  Commission's  Broadcast  Bu- 
tau.  He  adjourned  the  hearing  without  date, 
jowever,  pendina  WICU's  appeal  of  his  rulina 
o  FCC. 

Russell  Morton  Brown,  counsel  for  WICU, 
nformed  Examiner  Sharfman  that  if  the  case 
mist  continue  he  will  call  past  and  present  of- 
icials  of  the  FCC  staff,  Commissioners  them- 
•elves  and  witnesses  from  all  over  the  U.  S.  in 
lis  case  for  Mr.  Lamb's  defense. 

He  indicated  it  may  even  be  necessary  to 
ake  the  hearing  to  other  cities  such  as  Toledo. 
Cleveland  and  New  York  to  accommodate  the 
arge  number  of  witnesses  he  would  call, 
[hey  would  testify  not  only  to  Mr.  Lamb's 
haracter.  he  said,  but  also  would  show  the 
VICU  owner's  long  record  of  anti-communist 
ctivity.  He  estimated  the  hearing  could  take 
nother  six  months. 

J Chief  issue  in  the  WICU  renewal  hearing  is 
whether  or  not  Mr.  Lamb  lied  in  telling  FCC  he 
|lever  had  communist  associations.  Mr.  Lamb 
iienies  the  charges. 

Claiming  FCC's  19  witnesses  have  failed  to 
evelop  any  evidence  which  would  uphold  the 
negations  against  Mr.  Lamb  and  disqualify  him 
rom  retaining  the  WICU  license,  Mr.  Brown 
fortnight  ago  petitioned  the  examiner  to  issue 
n  immediate  initial  decision  in  favor  of  Mr. 
.amb  and  recommending  renewal  of  the  station 
cense  [B«T.  March  14].  Two  of  the  witnesses 
ave  recanted.  One  of  them.  Mrs.  Marie  Natvig. 
as  been  indicted  for  perjury  by  a  grand  jury. 

Although  Mr.  Lamb  "would  be  delighted"  to 
ppear  and  testify,  Mr.  Brown  commented,  he 
lid  this  would  achieve  no  purpose  since  the 
broadcast   Bureau  hasn't  raised   any  matter 


which  merits  Mr.  Lamb's  reply.  He  reviewed  in 
detail  the  substance  of  the  testimony  of  the 
FCC  witnesses  to  date  to  support  his  point. 

Mr.  Brown  said  he  is  reluctant  to  allow  Mr. 
Lamb  to  take  the  stand  because  he  feels  the 
Broadcast  Bureau  attorneys'  proposal  to  call 
him  "is  some  kind  of  a  little  trick"  or  fishing 
expedition  in  which  they  might  try  to  trip  him 
up  on  some  minor  point.  He  said  there  is  no 
need  for  a  "Roman  holiday  at  this  late  date"' 
at  public  expense. 

Joseph  M.  Kittner.  assistant  chief  of  the 
Broadcast  Bureau,  replied  that  his  wish  to  call 
Mr.  Lamb  is  "not  based  on  any  desire  to  trick 
Mr.  Lamb  into  anything."  He  said  there  are 
a  "number  of  matters"'  on  the  record  which 
need  clarification  as  to  "what  the  true  facts 
are."  He  felt  Mr.  Lamb  is  the  best  qualified 
to  clarify  them.  Mr.  Kittner  indicated  that  if 
Mr.  Lamb  could  not  clarify  the  points  he  had 
in  mind,  but  which  the  FCC  counsel  declined 
to  divulge  at  Mr.  Brown's  request,  he  may  want 
to  call  additional  witnesses. 

As  to  calling  still  others,  however,  Examiner 
Sharfman  expressed  the  view  that  he  probably 
would  sustain  objections  by  Mr.  Brown.  He 
recalled  that  just  before  the  Christmas  recess, 
FCC  counsel  Walter  R.  Powell  Jr.  stated  the 
Commission  did  not  plan  to  call  any  more  wit- 
nesses. Mr.  Powell  resigned  from  FCC  in 
January  to  join  the  legal  staff  of  NARTB.  He 
presently  is  recovering  from  a  heart  attack. 

Mr.  Kittner  explained  the  Commission  is  in- 
terested solely  in  whether  Mr.  Lamb  has  made 
any  misrepresentations  to  it.  He  said  FCC 
"must  concern  itself  with  the  candor  and  truth- 
fulness of  an  applicant."  He  said  the  testimony 


"may  well  dispel"  any  questions  about  Mr. 
Lamb  and  "if  it  does,  I'll  be  the  first  to  recog- 
nize it." 

In  turning  down  Mr.  Brown's  motion,  Exami- 
ner Sharfman  said  he  felt  he  did  not  have  the 
authority  to  write  a  decision  at  this  stage  of 
the  proceeding.  He  explained  he  had  been  di- 
rected by  the  Commission  to  hear  testimony  and 
receive  evidence  on  all  the  issues  from  both 
the  Broadcast  Bureau  and  Mr.  Lamb  and  to 
receive  proposed  findings  from  the  parties  be- 
fore writing  his  decision.  He  suggested  Mr. 
Brown  could  rest  his  case  without  presenting 
a  defense,  but  the  WICU  attorney  said  Mr. 
Lamb  doesn't  want  to  win  by  "default." 

Will  Appeal  for  Argument 

Mr.  Brown  indicated  his  appeal  to  FCC  will 
ask  for  oral  argument  on  the  matter  before  the 
full  Commission.  He  is  to  prepare  his  appeal 
this  week  after  receiving  the  examiner's  formal 
memorandum  refusing  his  motion. 

Already  pending  before  the  Commission  is 
a  petition  by  WICU  to  delete  hearing  issue 
No.  2  relating  to  charges  by  Mr.  Lamb  that 
FCC  attorneys  caused  at  least  one  bribe  to  be 
offered  in  an  effort  to  secure  false  evidence 
against  him.  WICU  said  it  does  not  wish  to 
press  the  charge  before  Examiner  Sharfman. 
WICU  explained  the  charge  was  contained  in 
an  averment  made  by  Mr.  Lamb's  counsel  dur- 
ing argument  last  summer  before  the  U.  S. 
District  Court  of  D.  C.  in  an  effort  to  stay  the 
FCC  hearing.  The  District  Court  refused  the 
stay  and  WICU  has  an  appeal  pending  before 
the  U.  S.  Court  of  Appeals  there. 


SOUTHWEST  VIRGINIA'S  PiOfte&l  RADIO  STATION 


We  Do  It  ALL  The  Time! 

Concentrated  LISTENER  PROMOTION  is  another  powerful 
reason  why  WDBJ  delivers  Sales  Results  in  Western  Virginia.  For 
example,  here  is  a  promotion  summary  of  the  last  quarter  of  1954: 

Promotion  announcements  (Min.  or  Stabk.)    1,459 

Station-break  trailers   3,125 

Newspaper  ad  lineage   11,206 

Newspaper  publicity  lineage    26,426 

Downtown  window  displays   9 

Plus  truck  posters  and  "You're  In  The  News"  mailings. 


WDBJ 


Established  1924  •  CBS  Since  1929 
AM  .  5000  WATTS  «  960  KC 
FM  .  41.000  WATTS  .  94.9  MC 


■  m   V  B^W    ROANOKE,    V  A  . 

Owned. and  Operated  by  the  TIMES-WORLD  CORPORATION 
FREE  &  PETERS,  INC.,  National  Representatives 


BROADCASTING 


Telecasting 
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NO 

Summer 
Hiatus 


The  call  of  the  great  outdoors  during 
the  summer  months  lures  folks  away 
from  home  but  they  take  their  radios 
with  them  and  keep  right  on  listening. 
WHAM-land  is  a  mecca  for  vaca- 
tioners with  its  thousands  of  acres  of 
parks,  beautiful  Finger  Lakes,  Genesee 
Valley  and  Lake  Ontario.  Visitors 
from  all  over  the  country  swell  the 
ranks  of  the  million  and  a  half  peo- 
ple who  live  in  Western  N.  Y.  year 
around. 

Take  the  natives,  add  a  few  hundred 
thousand  people  on  vacation,  mix 
thoroughly,  sprinkle  with  portable, 
car  and  in-home-radios,  and  you  have 
a  ready  made  market  in  the  holiday 
mood  to  buy. 

You  can  reach  this  market  with  your 
sales  message  for  pennies  per  day  on 
the  high  Pulse,  low  cost  per  thousand 
listener  station  WHAM.  It  covers  22 
Western  N.  Y.  counties  completely. 

50,000  watts  •  clear  channel  •  1180  KC 


WHAM 

ROCHESTER    RADIO  CITY 

The  Stromberg -Carlson  Station 
AM-FM  *  NBC  Affiliate 

Geo.  P.  Hollingbery  Co.,  Nat'l  Rep. 


GOVERNMENT- 


HEARING  ORDERED 
ON  WROW  SALE 

WTRI  protest  to  sale  of  Albany 
station  to  Lowell  Thomas  and 
associates  will  get  full-scale 
hearing. 

FULL-SCALE  hearing  on  the  $298,800  sale  of 
WROW-AM-TV  Albany,  N.  Y.,  to  CBS  com- 
mentator Lowell  Thomas  and  associates  was 
designated  by  FCC  last  week,  based  on  protest 
by  ch.  35  WTRI  (TV)  Albany  heard  last 
month  in  oral  argument  [B»T.  Feb.  28].  No 
date  for  the  hearing  was  set. 

Chief  issues  seek  to  determine  whether  a 
grant  of  the  sale  would  violate  FCC's  policy 
concerning  station  ownership  by  network  per- 
sonnel because  of  the  contractual  or  business 
relationship  existing  between  CBS  and  Mr. 
Thomas  and  to  determine  "whether  any  existing 
understandings  concerning  the  network  affilia- 
tion of  station  WROW-TV  violate  the  Sherman 
Act  or  the  Clayton  Act." 

To  Check  WROW  Statements 

FCC  said  it  will  inquire  whether  statements 
made  by  WROW  with  respect  to  the  business 
occupation  of  either  Mr.  Thomas  or  associate 
Frank  M.  Smith  "constitute  a  full  and  com- 
plete disclosure."  FCC  also  will  inquire  whether 
"on  or  before  Sept.  24,  1954,  the  date  the 
transfer-of-stock  agreement  here  involved  was 
executed,  the  transferees  herein  entered  into 
an  agreement  or  arrived  at  an  understanding 
with  CBS  according  to  which  the  CBS  affiliation 
now  held  by  [WTRI]  would  be  transferred  to 
[WROW-TV]  on  or  before  Feb.  1,  1955,  if  said 
transferees  secured  control  of  WROW-TV." 

Burden  of  proof  was  placed  upon  WTRI. 
Comr.  John  C.  Doerfer  dissented,  noting  he 
did  not  feel  the  pleadings  of  WTRI  were  suffi- 
cient to  raise  an  issue  of  any  violations  of  the 
Sherman  or  Clayton  Acts.  Comr.  Frieda  B. 
Hennock,  concurring  in  the  hearing  order,  dis- 
sented from  the  majority's  refusal  to  enlarge 
the  issues  as  asked  by  WTRI. 

Eleven  Station  Sales 
Approved  by  Commission 

SALES  OF  KFDX  Wichita  Falls,  Tex.;  KVVG 
(TV)  Tulare,  Calif.;  KOiPP  Ogden,  Utah; 
KBUR  Burlington,  Iowa,  and  KTAN  Sherman, 
Tex.,  were  among  those  receiving  FCC  ap- 
proval late  last  week. 

•  KFDX  was  sold  by  D.  A.  Cannon  and 
associates  for  $100,000  to  Sidney  A.  Grayson 
and  two  local  businessmen.  KFDX-TV  was 
not  involved  in  the  sale. 

Mr.  Grayson  currently  is  vice  president  and 
general  manager  of  KMID-TV  Midland,  Tex., 
and  will  be  president  and  general  manager  of 
KFDX.  His  associates  in  the  purchase  are  Nat 
Levine,  investments,  and  Meyer  Raben,  auto 
dealer. 

•  Ch.  27  KVVG  (TV)  Tulare,  Calif.,  was 
sold  by  Sheldon  Anderson  to  Uhf  Telecasting 
Corp.  Consideration  is  assumption  of  $350, 
000  liabilities.  Uhf  Telecasting  is  owned  by 
Joseph  Justman,  president  and  principal  stock- 
holder of  Motion  Picture  Center  Studio,  Holly- 
wood, and  M.  B.  Scott  Inc.,  Los  Angeles  ad- 
vertising agency. 

•  M.  B.  Scott  Inc.,  owned  by  Milton  B. 


Scott,  last  week  received  approval  of  its  pur- 
chase of  KOPP  Ogden,  Utah,  for  $46,000. 

•  At  Burlington.  80%  interest  in  KBUR  was 
acquired  by  Gerard  B.  McDermott  for  $164,- 
640.  Mr.  McDermott,  president  and  general 
manager  of  the  station,  will  now  be  sole  owner. 

•  KTAN  Sherman  was  sold  for  $35,000  by 
Howard  L.  Burris  to  Stephenville  Broadcast- 
ing Co.,  owner  of  KSTV  Stephenville.  Stephen- 
ville Broadcasting  is  owned  by  Galen  O.  Gilbert 
and  J.  R.  Kincaid. 

Other  sales  receiving  FCC  approval  last  week 
included: 

WKTM  Mayfield,  Ky. — Assignment  to  Kentucky 
Broadcasting  Co.,  composed  of  Michael  R.  Free- 
land,  former  half-owner  of  WHDM  McKenzie, 
Tenn..  and  John  M.  Latham,  for  $27,000. 

KFDR  Grand  Coulee.  Wash. — Assignment  to 
Ralph  A.  Nachtmann,  present  sales  manager,  for 
$18,000. 

WACB  Kittaning,  Pa.— Sale  of  all  stock  for 
$30,000  to  Sheridan  W.  Pruett,  Charles  M.  Er- 
hard  Jr.,  and  Joseph  A.  Pelletier,  all  associated 
in  ownership  of  WPME  Punxsutawney,  Pa. 

WINK-AM-TV  Ft.  Myers,  Fla. — Acquisition  of 
remaining  50%  interest  by  Edward  J.  and  Arthur 
B.  McBride  from  estate  of  Daniel  Sherby. 

KVOO-TV  Tulsa — Relinquishment  of  control  by 
W.  G.  Skelley  through  sale  of  12%  interest  to  his 
son-in-law,  Harold  G.  Stuart. 

KSFE  Needles,  Calif. — Purchase  of  remaining 
50%  interest  by  B.  J.  Fitzpatrick  for  $4,000. 

WLEU-TV  Gives  Up  Permit; 
Total  Tv  Dropouts  Now  131 

SURRENDER  last  week  of  the  permit  for  ch. 
66  WLEU-TV  Erie,  Pa.,  raises  the  total  number 
of  post-thaw  tv  stations  to  surrender  their 
permits  to  131.  Of  these,  105  were  uhf  and  26 

vhf. 

Meanwhile,  ch.  36  WQMC  (TV)  Charlotte, 
N.  C,  informed  the  Commission  that  it  will 
discontinue  operations  at  the  close  of  business 
on  March  15.  This  raises  to  27  the  total  num- 
ber of  post-thaw  tv  stations  which  have  sus- 
pended regular  operations  but  are  still  holding 
their  permits. 

WQMC  notified  the  Commission  that  its 
action  was  taken  in  order  to  devote  attention 
to  moving  its  tower  and  antenna  to  a  more 
suitable,  centrally  located  site.  WQMC  said 
that  from  its  present  site  a  substantial  segment 
of  the  Charlotte  community  cannot  receive  uhf 
service.  WQMC  told  the  Commission  that  an 
application  to  modify  its  permit  will  be  filed  in 
the  near  future. 

Two  New  Am  Outlets  Granted; 
KWOR,  WKKO  Given  Changes 

TWO  new  daytime  standard  stations  at  Rad- 
cliff.  Ky.,  and  Centerville,  Tenn.,  were  granted 
by  the  FCC  last  week. 

A  1  kw  daytimer  on  1470  kc  at  RadclifT  was 
granted  to  Fort  Knox  Broadcasting  Co..  com- 
posed of  equal  partners  Byron  Earl  Cowan  and 
Gerald  W.  Howard.  Messrs.  Cowan  and  How- 
ard are  associated  in  ownership  of  B.  E.  Cowan 
&  Assoc..  jobbers  of  industrial  equipment. 

At  Centerville.  a  new  daytime  station  on  1570 
kc  with  1  kw  was  granted  to  Tri-County  Broad- 
casting Co.  of  Hickman,  Lewis  &  Perry  coun- 
ties. Tri-County  is  composed  of  equal  partners 
James  Buchannan  Walker,  treasurer  of  the  State 
of  Tenn.,  C.  A.  Kennedy,  attorney,  and  J.  Gill 
Thompson,  retired  businessman. 

FCC  last  week,  also  authorized  KWOR  Wor- 
land,  Wyo.,  to  change  from  1490  kc  to  1340  kc 
while  continuing  to  operate  unlimited  time  with 
250  w. 

WKKO  Cocoa.  Fla.,  was  authorized  to 
change  from  daytime  operation  with  250  w 
to  fulltime  with  1  kw  on  860  kc. 
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WMEX  Again  in  Trouble 
Over  Horse  Race  Programming 

FOR  the  third  time  in  its  license  history?  1 
WMEX  Boston  is  having  trouble  with  FCC 
over  its  horse  race  programming. 

The  Commission  last  week  designated  for 
hearing  the  application  of  WMEX  for  license 
renewal  on  detailed  issues  relating  to  the  sta- 
tion's racing  shows  and  whether  or  not  they 
may  be  aiding  illegal  gambling. 

FCC  also  questioned  whether  the  station's 
resumption  of  racing  shows  after  obtaining  its 
last  renewal  in  early  1952  upon  representation 
that  such  shows  had  been  discontinued  "reflects 
adversely  on  the  good  faith  of  these  representa- 
tions and  consequently  on  the  qualifications  of 
The  Northern  Corp.  to  continue  operation  of 
station  WMEX." 

In  late  1948.  WMEX  first  went  into  hearing 
on  license  renewal  with  principal  issues  relating 
to  ownership  representations,  but  other  details 
involved  inquiry  into  programming,  including 
horse  race  shows.  WMEX  won  out  in  the 
hearing  and  received  renewal. 

FCC  subsequently  again  questioned  the  rac- 
ing shows  aired  by  the  station  and  approved 
renewal  in  1952  upon  receipt  of  notice  from 
WMEX  that  the  shows  had  been  dropped. 

The  Commission  set  no  date  for  the  hearing, 
which  includes  as  issues: 

"1.  To  determine  whether,  to  what  extent,  and 
the  manner  in  which  the  subject  station  has 
broadcast,  is  currently  broadcasting  and  proposes 
to  broadcast  the  following  information  relating 
to  horse  racing:  (a)  entries,  (bi  scratches,  (c) 
probable  jockeys,  id)  jockey  changes,  (e)  win- 
ning jockey,  (fi  weights,  (g)  selections,  (hi  off 
time,  (ii  next  post  time,  (j)  track  conditions,  (k) 
weather  condition,  ill  time  of  race,  (m)  mutuels 
or  prices  paid,  i  n  i  results  of  race.  ( o  i  results  in 
code.  <p)  post  positions,  (q)  running  account  of 
race.  (rj  pre-race  betting  odds. 

2.  To  determine  the  manner  in  which  the  sta- 
tion obtains  the  above  information. 

3.  To  determine  whether  the  broadcast  of  horse 
racing  information  by  this  station  appears  likely 
to  be  of  substantial  use  to.  or  is  used  by.  persons 
engaged  in  illegal  gambling  activities. 

4.  To  determine  (a I  the  sponsorship,  if  any  of 
programs  offering  horse  racing  information;  (b)  I 
the  arrangements  between  the  sponsors  and  the 
licensee  for  the  handling  of  the  broadcasts  of 
horse  racing  information,  and  (c)  whether  and 
to  what  extent  these  arrangements  have  beer, 
or  are  being  carried  out. 

5.  To  determine  the  arrangements,  or  com- 
mitments, if  any.  entered  into  by  this  station 
with  persons  engaged  in  illegal  gambling  ac- 
tivities for  the  broadcast  of  horse  racing  infor- 
mation, and  to  the  extent  to  which  these  com- 
mitments or  arrangements  are  being  met. 

6.  To  ascertain  whether  the  licensee  in  this 
proceeding  had  had  discussions  or  dealings  with 
any  other  broadcast  station  with  respect  to  the 
manner  in  which  broadcasts  of  horse  racing  in- 
formation should  be  handled  and  to  determine 

i    the  outcome  of  such  discussions  or  dealings. 

7.  To  determine  what  instructions,  if  any.  have 
been  given  by  the  licensee  to  its  employes  con- 
cerning the  manner  in  which  horse  racing  in- 
formation is  to  handled. 

8.  To  determine  what  steps,  if  any.  have  been 
taken,  and  the  manner  in  which  such  steps  were 
taken  by  the  licensee  to  ascertain  the  nature  of 
the  listening  interests  being  served  by  the  broad- 
cast of  horse  racing  information. 

9.  To  determine  the  effect  of  the  broadcasts 
of  horse  racing  information  upon  the  station"s 
overall  programming. 

10.  To  determine,  on  the  basis  of  the  evidence 
adduced  pursuant  to  the  foregoing  issues, 
whether  a  grant  of  the  above  entitled  renewal 
application  would  be  in  the  public  interest." 

Roanoke  Ch.  7  Grant 
Proposed  for  WDBJ 

I 

INITIAL  decision  proposing  to  grant  ch.  7  at 
Roanoke.  Ya..  to  Times-World  Corp.'s  WDBJ 
there  was  issued  last  week  by  FCC  Hearing 
Examiner  J.  D.  Bond.  Action  was  made  pos- 
sible by  dismissal  of  a  competitive  bid  by 
WROV  Roanoke.  WDBJ  bought  the  tv  assets 
of  defunct  ch.  27  WROV-TY  for  S245.000. 

The  initial  decision  also  declared  moot  the 
duopoly  issue  inserted  by  FCC  in  the  proceed- 
ing following  the  death  of  WDBJ  principal 
J.  P.  Fishburn. 

Broadcasting    •  Telecasting 


local 

events  that  make  the 

news 

make  every  newscast  outstanding  on 

wfdf 

flint's  leading  news  station 

Local  events  that  make  news  require 

quick  and  accurate  coverage  ...  24  hours  a 

day.  And  WFDF's  full  time  local  news  staff  is  on  the 

spot  when  the  news  is  breaking  .  .  . 

on  the  air  hours  (and  even  days)  ahead  ot  any 

other  local  news  source.  Flint  iisteners  know 

it,  and  so  do  Flint  sponsors.  How  about  you? 

Katz  can  give  you  the  full  news  story  and 

WFDF  can  supply  a  day-by-day  breakdown  to 

show  you  just  how  far  they  lead  on  the  local 

news  scene.  You'll -see  for  yourself  why  Flint's 

leading  newscasts  are  on  WFDF — the  only  Flint 

station  with  its  own  full  time  local  news  bureau. 

wfdf    •    flint,  michigan 

nbc  affiliate 

Represented  nationally  by  the  Katz  Agency 

Associated  with:  WFBM  &  WFBM  TV  Indianapolis 
—WOOD  &  WOOD  TV  Grand  Rapids— WEOA 
Evansville 


March  21,  1955    •    Page  109 


NETWORKS 


NBC  RADIO  AGENDA:  'OPERATION  REDESIGN' 


Affiliate  committees,  meeting 
In  New  York  March  31,  are  to 
discuss  'a  revolutionary  con- 
cept' in  network  operations. 

A  PLAN  for  reorganizing  NBC's  radio  network 
operations,  which  NBC  President  Sylvester  L. 
Weaver  described  as  "a  revolutionary  concept" 
but  one  that  "would  not  be  too  difficult  to  live 
with"  [B»T  Interview,  Feb.  28],  will  get  its 
first  exposure  to  other  than  NBC  executives 
March  3 1  when  the  network's  top  echelon  meets 
with  the  members  of  the  NBC  Radio  Affiliates 
Executive  Committee  and  the  special  study 
group  on  network-station  relationships  of  the 
NBC  Radio  Affiliates  Committee. 

The  meeting  will  be  held  at  NBC  headquar- 
ters in  New  York,  according  to  notices  sent  to 
committee  members  by  Robert  D.  Swezey  of 
WDSU  New  Orleans,  chairman  of  both  the 
executive  committee  and  the  special  study 
group.  This  session  will  presumably  be  followed 
by  a  general  meeting  of  all  NBC  Radio  affiliates, 
Mr.  Swezey  told  B*T.  No  date  for  such  a 
meeting  has  been  set,  he  said,  nor  will  one  be 
until  after  the  March  31  session. 

Asked  about  the  findings  of  the  special  study 
group,  Mr.  Swezey  said  they  had  reached  a 
tentative  conclusion  that  "no  dramatic  changes" 
in  the  present  relations  between  the  NBC  Radio 
network  and  its  affiliated  stations  are  called  for 
at  this  time.  He  declined  to  comment  on  NBC's 
so-called  "operation  redesign"  in  advance  of  its 
formal  presentation  at  the  end  of  the  month. 

Members  of  the  NBC  Radio  Executive  Affili- 


ates Committee,  in  addition  to  Chairman 
Swezey,  are:  Harold  Essex,  WSJS  Winston- 
Salem;  R.  H.  Mason,  WPTF  Raleigh;  E.  D. 
Vadeboncoeur,  WSYR  Syracuse;  Robert  B. 
Hanna,  WGY  Schenectady;  George  W.  Norton 
Jr.,  WAVE  Louisville,  and  Paul  W.  Morency, 
WTIC  Hartford. 

Special  study  committee  members  are:  Mr. 
Swezey,  chairman;  Walter  Damm,  WTMJ  Mil- 
waukee; Edwin  K.  Wheeler,  WWJ  Detroit;  Wil- 
liam A.  Fay,  WHAM  Rochester;  Nathan  Lord, 
WAVE  Louisville,  and  Jack  Harris,  KPRC 
Houston. 

NBC  OPENS  SPECTACULARS 
TO  SMALL  ADV.  BUDGETS 

A  new  plan,  'color  spread,' 
will  allow  participations  on  1  3 
color  shows  beginning  next 
fall.  Commercials  will  be  90 
seconds  in  length  and  gross 
price  $70,000  for  winter  and 
$48,000  for  the  summer. 

NBC-TV's  magazine  concept  of  advertising  will 
be  extended  to  the  network's  color  spectaculars 
next  fall  when  advertisers  with  limited  as  well 
as  those  with  large  budgets  will  be  able  to  pur- 
chase participations  on  13  color  programs  in 
prime  time  on  Sundays,  7:30-9:30  p.m.  EST. 

Details  were  announced  Friday  by  George 
Frey,  vice  president  in  charge  of  sales  of  NBC- 
TV,  who  said  that  the  project  has  been  given 
the  name  of  "color  spread."  Mr.  Frey  said  the 
"color  spread"  programs  will  be  scheduled  on 
an  approximate  one-out-of-four  week  basis, 
and  will  be  set  to  coincide  with  active  seasonal 
sales  periods,  such  as  Christmas,  Easter,  gradu- 
ation, summer  travel,  back-to-school,  etc. 

Mr.  Frey,  who  credited  NBC  President  Syl- 
vester L.  Weaver  Jr.  with  originating  "color 
spread"  as  well  as  the  television  magazine  con- 
cept, described  the  new  pattern  of  advertising, 
as: 

"Each  of  these  hour-and-a-half  shows  will 
offer  six  commercial  positions.  Each  of  these 
positions  will  allow  a  full  90-second  commercial 
message — not  one  minute  but  a  minute-and-a- 
half.  The  gross  price  of  the  winter  positions 
will  be  approximately  $70,000;  $48,000  for  the 
summer  series  ...  or  just  about  the  price  of  a 
double  truck  in  the  mass  circulation  magazines 
.  .  .  with  the  superior  circulation  values  of  the 
most  exciting  shows  on  earth,  the  selling  value 
of  television  itself  .  .  .  and  the  reality  of  color. 
These  advertising  positions  are  being  made 
available  in  any  number  desired — a  sponsor  can 
buy  a  single  ad  in  the  show  for,  say  April  1956, 
or  one  every  month  throughout  the  year." 

Frequent  criticism  of  the  high  cost  of  spon- 
soring a  color  show,  Mr.  Frey  continued,  led  to 
the  extension  of  the  magazine  concept  to  color 
advertising. 

Mr.  Frey  said  color  tv  currently  is  "at  the 
excitement  level."  He  said  NBC-TV  has  facili- 
ties capable  of  originating  60  hours  of  color 
programming  each  month  and  the  network 
now  has  95  stations  equipped  to  transmit  color. 

"Even  with  present  facilities,"  Mr.  Frey  said, 
"networks  will  telecast  a  total  of  21  color  shows 
this  month — seven  of  them  major  productions." 


FIVE-YEAR  CONTRACT  with  NBC  is  signed 
by  Ralph  Edwards,  originator-producer- 
host  on  NBC-TV's  This  Is  Your  Life.  With 
him  are  John  K.  West  (c),  vice  president 
of  the  NBC  Pacific  Div.,  and  Berle  Adams, 
vice  president  of  MCA.  Mr.  Edwards  also 
is  the  originator  of  the  Truth  or  Conse- 
quences programs,  which  started  on  radio 
in  1939  and  is  now  on  NBC-TV  as  well. 

CBS  Radio  Affiliates  Set 
September  Meet  for  Detroit 

CBS  RADIO'S  annual  meetings  with  its  affili- 
ates in  the  future  will  be  rotated  among  major 
industrial  centers,  with  this  year's  sessions  to 
be  held  in  Detroit  on  Sept.  12-14. 

The  new  policy  and  selection  of  Detroit  for 
the  1955  conclave  were  announced  jointly  last 
week  by  Adrian  Murphy,  president  of  CBS 
Radio,  and  John  F.  Patt  Jr.  of  WJR  Detroit, 
board  chairman  of  the  CBS  Radio  Affiliates' 
Assn.  The  moves  were  recommended  by  a 
convention  committee  headed  by  Charles  Caley 
of  WMBD  Peoria,  111. 

General  managers  and  promotion  managers 
of  most  of  CBS  Radio's  221  affiliates  are  ex- 
pected to  attend  the  Motor  City  meeting  with 
key  executives  of  the  network. 

"Our  network  and  station  executives  general- 
ly have  a  two-sided  job,  responsible  both  for 
programming  and  for  business  management," 
Messrs.  Murphy  and  Patt  said  in  their  joint 
statement,  "and  so  they  will  be  going  to  Detroit 
both  as  'editors'  interested  in  the  automobile 
as  a  vital  force  in  American  life  and  as  'sales 
managers'  eager  to  learn  more  about  an  in- 
dustry that  is  one  of  radio's  best  customers. 

"Obviously  there  is  a  large  area  of  common 
interest  between  ourselves  and  the  automobile 
industry.  It  is  only  natural  to  expect  that  this 
common  meeting  ground  will  be  reflected  in 
the  agenda  of  our  Detroit  meeting." 

NBC  Summer  Discount  Plan 
Signs  First  Three  Sponsors 

SIGNING  by  NBC-TV  of  its  first  three  ad- 
vertisers under  its  "Summer  Incentive  Plan — 
1955"  was  announced  last  week  by  Roy  Por- 
teous,  NBC's  manager  of  sales  for  participating 
programs.  The  summer  discount  plan  is  set  up 
to  provide  advertisers  on  any  combination  of 
Today,  Home  and  Tonight  during  the  May  30- 
Sept.  2  period  with  savings  up  to  34.6%  [B»T, 
Feb.  21]. 

The  advertisers  are  Polk-Miller  Products 
Corp.  (Sergeant's  dog  care  products),  Rich- 
mond, Va.,  through  N.  W.  Ayer  &  Son,  New 
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York,  for  20  participations  beginning  May  31 
and  running  through  Sept.  1:  Lau  Blower  Co. 
(furnace  and  ventilating  fans),  Dayton,  for  13 
participations  from  April  20  through  July  6, 
and  the  Glass  Container  Corp..  Toledo,  through 
Kenyon  &  Eckhardt,  New  York,  for  12  par- 
ncipations. 

Mr.  Porteous  ■  also  revealed  that  Star-Kist 
tuna,  currently  advertising  on  "T-H-T,"  will 
remain  on  the  air  during  the  summer  months 
under  the  incentive  plan.  Star-Kist's  schedule 
will  consist  of  one  participation  a  week. 

Under  the  plan,  an  advertiser  is  allowed  a 
set  number  of  free  participations,  depending  on 
the  number  of  paid  participations  scheduled. 
For  example,  seven  to  11  paid  participations 
will  net  one  free  participation,  and  52-54  paid 
ones  will  earn  18  free  of  charge. 

TOST7  SUITS  DROPPED 
AS  WINCHELL  'REGRETS7 

LIBEL  SUITS  totaling  $1,525,000  were  termi- 
nated last  week  with  the  issuance  of  a  statement 
in  which  commentator-columnist  Walter  Win- 
chell  said  he  "regrets  and  withdraws"  anything 
he  said  or  wrote  that  might  have  been  con- 
strued as  a  charge  that  the  New  York  Post,  its 
publisher,  or  its  editor  was  a  Communist  or 
sympathetic  to  communism. 

The  suits  had  been  brought  by  the  Post,  w:hich 
asked  $750,000  damages,  and  Editor  James  A. 
Wechsler,  who  sought  $775,000.  Co-defendants 
with  Mr.  Winchell  were  ABC,  which  carries 
the  Winchell  newscasts  on  radio  and  tv;  Gruen 
Watch  Co..  a  former  sponsor:  the  Hearst  Corp., 
publisher  of  the  New  York  Daily  Mirror,  which 
publishes  his  column,  and  King  Features  Syndi- 
cate, which  services  his  column. 

A  statement  described  as  authorized  by  Mr. 
Winchell  and  saying  he  had  not  said  or  meant 
to  say  the  Post,  its  publisher  or  its  editor  had 
been  pro-communist  was  read  by  a  staff  an- 
nouncer at  the  start  of  Mr.  Winchell's  Sun- 
day night  (March  13)  broadcast.  A  similar 
statement  appeared  in  the  Monday  editions  of 
the  Daily  Mirror. 

The  Posfs  account  said  Mr.  Winchell  and  his 
employers  also  agreed  to  pay  the  Post  and  Mr. 
Wechsler  $30,000  to  cover  counsel  fees  and 
disbursements,  and  that  the  settlement  also  in- 
cluded discontinuance  of  Mr.  Winchell's  coun- 
ter-suit against  the  Post,  Dorothy  Schiff,  and 
Mr.  Welchsler,  but  that  "no  payments  were 
made  to  Winchell  or  his  attorneys  in  connec- 
tion with  the  withdrawal  of  his  suit."  Mrs. 
Schiff  is  publisher  of  the  Post  and  also  owns 
KLAC  Los  Angeles. 

Announcement  of  the  settlement  of  the  con- 
troversy followed  by  only  a  few  days  the  dis- 
closure that  Mr.  Winchell  had  sought  and  re- 
ceived a  release  from  his  contract  with  ABC 
Radio  and  ABC-TV,  effective  Dec.  25  or  earlier 
[B»T,  March  14].  Mr.  Winchell  said  at  that 
time  he  had  received  an  offer  to  produce  tv 
shows  for  NBC.  NBC  confirmed  that  "informal 
discussions"  had  been  held  but  said  nothing  had 
developed  "beyond  this  stage." 

NBC  Appoints  McMillan 

APPOINTMENT  of  Randall  R.  McMillan  as 
NBC  purchasing  agent  was  announced  last 
week  by  William  S.  Hedges,  vice  president  in 
charge  of  integrated  services  for  the  network. 
Mr.  McMillan  will  report  to  Mr.  Hedges. 

In  his  new  assignment,  Mr.  McMillan  suc- 
ceeds William  D.  Bloxham,  who  has  retired 
after  more  than  25  years  with  NBC. 

Mr.  McMillan  has  been  manager  of  pur- 
chasing for  RCA  Communications  Inc.  since 
February  1953.  He  joined  that  company  in 
1945. 


NBC-TV  Names  Dodge 
To  New  Sales  Post 

APPOINTMENT  of  John  H.  Dodge  to  the 
newly-created  position  of  eastern  administra- 
tive sales  manager  of  NBC-TV  was  announced 
last  week  by  Walter  D.  Scott,  the  network's 
administrative  sales  manager.  Mr.  Dodge  be- 
gan his  broadcasting  career  in  1934  as  a  sales- 
man for  WRC  Washington.  Three  years  later 
he  was  named  sales  manager  of  the  station. 

During  World  War  II,  he  served  as  a  lieuten- 
ant commander  with  U.  S.  Naval  Intelligence, 
returning  to  NBC  in  1946  in  the  tv  sales  de- 
partment in  New  York.  In  1947,  he  was  named 
manager  of  the  Boston  office  of  NBC  Spot 
Sales,  serving  there  until  1950  when  he  became 
an  account  executive  for  NBC-TV. 

New  Ted  Mack  Show  Slated 
To  Start  April  4  on  NBC-TV 

A  NEW  daytime  show  featuring  Ted  Mack  is 
slated  to  bow  April  4  on  NBC-TV  on  a  Mon- 
day-Friday basis,  it  was  announced  March  1 1 . 
The  live  program,  as  yet  untitled,  will  be  a 
variety  type  with  host  Mack  interviewing  guests. 
A  full  orchestra  will  be  used  on  the  show,  to 
be  placed  in  the  3-3:30  p.m.  EST  period. 

Although  sponsorship  has  not  been  an- 
nounced, it  was  reported  that  as  many  as  three 
or  four  advertisers,  still  in  negotiation,  may 
share  in  picking  up  the  tab. 

Also  reported  under  negotiation  with  NBC- 
TV  is  Ted  Mack's  Original  Amateur  Hour, 
which  left  the  network  last  September.  It  then 
was  sponsored  by  Pet  Milk. 


John  Marsich 
Chief  Timebuyer 
Kudner  Agency 


CONTRACT  making  KBET-TV  Sacramento, 
Calif.,  a  basic,  interconnected  affiliate  of 
CBS-TV,  effective  March  20,  is  signed  by 
John  H.  Schacht,  vice  president  of  Sacra- 
mento Telecasters  Inc.,  owner  and  oper- 
ator of  the  station.  Participating  are  Bert 
Lown  (I),  western  manager  of  CBS-TV  sta- 
tion relations,  and  William  P.  Wright, 
Sacramento  Telecasters  president. 

NETWORK  PEOPLE 

Dick  Linkroum,  producer,  NBC-TV  Home,  ap- 
pointed executive  producer;  Ted  Rogers,  for- 
merly account  executive,  BBDO,  N.  Y.,  suc- 
ceeds Mr.  Linkroum. 
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NBC'S  COLOR  CITY 
TO  OPEN  MARCH  27 


ELABORATE  lighting  facilities  are  used  by  camera  operators  to  make  color  tests  at 
NBC-TV  Color  City,  Burbank,  which  starts  operation  next  Sunday.  Each  individual  light 
and  bank  of  lights  can  be  pre-set  and  controlled  from  a  master  panel  board. 


Network  spectacular  will  be 

opening    telecast   from  $3.7 

million  Burbank  project. 

NEXT  SUNDAY,  NBC-TV  will  open  its  Color 
City  in  Burbank,  Calif.,  described  as  the  first  tv 
studio  especially  designed  for  color  tv  produc- 
tion. The  opening  telecast  will  be  a  IV2  hour 
spectacular  starring  Milton  Berle,  Dinah  Shore, 
Judy  Holliday  and  Fred  Allen  [B»T,  March  14]. 

The  $3.7  million  project  contains  studio 
space,  technical  and  control  facilities,  and 
dressing  and  make-up  rooms  which  occupy 
12,600  sq.  ft.  Addition  of  Color  City  brings 
NBC-TV's  total  investment  in  its  Burbank  plant 
to  over  $7  million  and  the  building  facilities 
to  55,900  sq.  ft.,  with  further  expansion  con- 
templated as  color  tv  matures. 

Color  City's  studio  serves  a  dual  purpose. 
It  is  completely  rigged  and  lighted  so  that  the 
entire  floor  area  can  be  used  for  dramatic  pro- 
duction. However,  when  required,  temporary 
bleachers  and  a  permanent  pit  can  be  utilized 
to  accommodate  an  audience.  A  color  and 
projector  system  can  be  utilized  to  give  an 
audience  a  15x20  ft.  view  on  a  hanging  screen 
of  what  is  happening  before  the  cameras. 

The  studio  building  is  flanked  by  a  technical 
building  and  a  control  and  dressing  room 
building. 

The  technical  building  (presently  one-third 
its  eventual  size)  will  in  time  serve  the  entire 
NBC-TV  Burbank  operation.  The  first  floor 
contains  a  satellite  color  studio  and  the  central 
technical  equipment  room.  The  technical 
equipment  room  houses  audio  and  video  ampli- 
fiers and  telephone  equipment  which  serves 
a  two-fold  purpose  of  transmitting  programs 
to  the  network  and  receiving  network  trans- 
missions. 

A  film  studio  and  other  film  equipment  are 
installed  on  the  second  floor,  as  is  a  video  con- 
trol room.  The  projection  room  at  present  has 
two  color  RCA  TK-23  three  vidicon  film 
cameras,  each  multiplexed  to  a  16mm  projector, 
a  35mm  projector  and  a  slide  projector. 

The  control  and  dressing  room  building  has 
enough  room  to  serve  the  future  functions  of 
another  color  studio,  to  be  built  next  to  it.  On 
the  first  floor  are  located  dressing  and  makeup 
rooms,  placed  to  allow  access  to  the  studio 
building  for  quick  changes.  The  second  floor 
contains  audio,  program,  video  and  lighting 
control  rooms,  plus  technical  studio  audio  and 
video  equipment  and  a  small  maintenance  shop. 

The  studio  building  itself  houses  four  RCA 
TK-40A  color  camera  chains,  a  newly-designed 
video-and-audio  distribution  system  designed 
by  NBC,  and  black-and-white  and  color  moni- 
tors. Provisions  for  two  more  color  camera 
chains  have  been  provided. 


Warner  Bros.  Enters  Tv  Field 
With  Pact  for  ABC-TV  Shows 

ABC-TV  last  week  was  reported  to  have 
reached  an  agreement  with  Warner  Bros.  Pic- 
tures under  which  the  film  production  com- 
pany would  produce  a  weekly,  hour-long  filmed 
program  said  to  be  similar  in  format  to  ABC- 
TV's  Disneyland. 

Such  an  agreement  would  mark  the  entry  of 
Warner  into  the  tv  film  production  field.  It 
also  would  be  an  extension  of  ABC-TV's  plan 
of  affiliation  with  a  major  Hollywood  produc- 
tion company,  begun  with  Walt  Disney  Produc- 
tions. 

The  new  Warner  Bros,  filmed  show  report- 
edly will  consist  of  a  variety  of  program 
material,  probably  with  some  of  its  film  initially 
shot  for  theatrical  release.  It  is  believed  that 
ABC-TV  will  schedule  the  new  program  on 
Tuesday  night  in  order  to  compete  more  favor- 
ably with  other  networks  on  that  night.  ABC- 
TV's  Tuesday  night  line-up  now  includes  Make- 
Room  for  Daddy  (9-9:30  p.m.)  and  U.  S. 
Steel  Hour-Elgin  Hour  (9:30-10:30  p.m.). 

Kagran  Sets  Expansion 
For  NBC  Exploitation 

EXTENDED  and  intensified  licensing  activities 
at  Kagran  Corp  (exploitation).  New  York, 
have  been  announced  by  J.  M.  Clifford,  Kagran 
president  and  administrative  vice  president  of 
NBC,  which  has  recently  acquired  the  property. 
Mr.  Clifford,  who  will  continue  his  NBC 


duties,  said  it  is  expected  that  Edward  L.  Justin 
will  soon  be  named  to  a  "principal  operating 
position"  at  Kagran.  The  exploitation  of  NBC 
properties  other  than  those  owned  by  Kagran 
will  continue  under  Mitchell  Benson.  Sydney 
Rubin  continues  as  manager  of  licensing,  Mr. 
Clifford  said. 

The  grant  of  contracts  for  Pinky  Lee  prod- 
ucts and  J.  Fred  Muggs  hand  puppets  started 
NBC's  activities  in  licensing  merchandise  in 
April  1954.  The  list  of  merchandise  now  num- 
bers about  70  items,  including  dolls,  puppets, 
games,  comic  books  and  pogo  sticks  associated 
with  NBC  properties.  The  Kagran  catalog  con- 
tains an  even  wider  selection  of  merchandise, 
Mr.  Clifford  said.  The  firm  will  continue  to 
handle  the  licensing  and  exploitation  of  all 
non-broadcast  subsidiary  rights  in  Howdy 
Doody  and  other  Kagran-owned  properties. 

WNOE  Becomes  Independent, 
WTPS  Takes  MBS  Affiliation 

WNOE  New  Orleans  has  announced  that  ef- 
fective last  Saturday  its  affiliation  with  MBS 
has  been  severed  and  that  it  is  now  an  inde- 
pendent station  with  a  24-hour-a-day  music  and 
news  format.  WNOE  has  been  connected  with 
MBS  since  1941.  Its  contract  with  the  network 
would  have  terminated  at  the  end  of  this  year. 

Affiliation  of  WTPS  New  Orleans  with  MBS 
effective  last  Saturday  was  announced  last  week 
by  Robert  W.  Carpenter,  network  director  of 
station  relations.  The  station  is  owned  and 
operated  by  Times-Picayune  Pub.  Co.  The 
station  uses  1  kw  daytime  and  500  w  nighttime 
on  940  kc.  John  F.  Tims  Jr.  is  president  of  the 
outlet.   General  manager  is  H.  F.  Wehrmann. 

ABC  Offers  New  Co-op  Show 

A  NEW  co-op  program  strip,  How  to  Fix  It, 
will  begin  April  4  on  ABC  Radio  Monday- 
Friday  at  10:15-10:25  p.m.  EST  to  be  sold  as 
a  straight  package  or  on  a  spot  participation 
basis  to  local  and  national  spot  advertisers. 
All  stations  on  the  network  will  be  offered  the 
program  on  a  basis  heretofore  used  only  (and 
only  occasionally)  on  ABC-TV.  Stations  which 
sell  the  program  pay  the  network  25%  of  the 
sale.  Price  includes  time  and  talent  charges 
after  the  usual  agency  commission. 
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THREE-WAY  PLAN 
OFFERED  BY  RRPS 

Station  subscribers  to  RCA  The- 
saurus are  offered  detailed 
promotion  involving  station, 
manufacturer  and  retailer. 

RCA  Recorded  Program  Services,  New  York, 
on  behalf  of  station  subscribers  to  its  RCA 
Thesaurus  library,  this  week  is  launching  its 
'Shop  at  the  Store  with  the  Mike  on  the 
Door"  plan.  It  is  an  integrated  advertising- 
merchandising-promotion  program  which  sta- 
tions can  implement  with  their  own  staffs. 

This  week  RRPS  started  sending  to  stations 
a  20-page  operating  manual  intended  as  a  full 
blueprint  of  the  plan,  providing  details  on  vari- 
ous promotional,  advertising  and  merchandising 
material  that  RCA  will  make  available,  plus 
suggestions  on  selling  sponsors.  The  plant  is 
intended  primarily  to  sell  radio  as  an  adver- 
tising medium. 

"We  feel  that  some  one  has  to  give  radio 
the  push  it  needs  and  deserves."  A.  B.  Sam- 
brook,  manager  of  RCA  Recorded  Program 
Services,  told  B»T.  ""We  benefit  directly  in 
that  anything  that  helps  radio  helps  us."' 

The  plan  is  available  to  Thesaurus  subscribers 
without  charge.  To  underline  the  point  that 
there  are  no  strings  attached,  the  station  is 
free  to  enroll  as  "Mike  on  the  Door"  members 
any  sponsor  on  the  station  and  not  necessarily 
those  advertisers  who  underwrite  Thesaurus 
shows. 

The  plan  is  a  three-pronged  effort  involving 
RCA  Thesaurus,  the  subscriber  station  and  local 
sponsors.  The  advertiser  is  supplied  with  a 
window  decal  carrying  the  station's  call  letters 
and  frequency,  the  complete  "Shop  at  the 
Store"  slogan  and  three  key  words.  "Quality — 
Value — Service."  RCA  Thesaurus  provides 
know-how  in  the  form  of  various  promotional, 
merchandising  and  advertising  aids.  The  local 
station  supplies  the  follow-through. 

Among  the  aids  are  messages  by  RCA  The- 
saurus personalities  such  as  Nelson  Eddy.  June 
Valli.  Freddy  Martin.  Sammy  Kaye.  and 
George  Melachrino:  written  announcements  to 
be  delivered  by  local  announcers  on  the  plan: 
sponsor-selling  brochure:  the  decals:  publicity 
suggestions:  presentation  talks  for  local  organ- 
izations: ideas  for  "Shop  at  the  Store"  feature 
program:  "Lucky  Name  Sweepstakes"  contest 
and  "Shop  at  the  Store"  telephone  quiz. 

The  station  is  asked  to  use  as  many  an- 
nouncements as  possible  on  the  air  to  hammer 
home  the  theme — "Shop  at  the  Store  with  the 
Mike  on  the  Door."  It  is  also  suggested  that 
the  stations,  using  a  Thesaurus-devised  format, 
schedule  a  daily  ""Shop  at  the  Store"  program. 

The  sponsor  participating  in  ""Shop  at  the 
Store"  may  place  copyrighted  decals  on  store 
windows,  doors,  trucks,  etc.  He  may  also  make 
use  of  the  slogan  in  his  newspaper,  direct  mail 
and  other  advertising.  The  sponsor  also  is 
supplied  with  finished  art  work  of  the  decal 
for  use  in  his  advertisements. 

Community  Tv  System 
Sold  to  New  Cable  Corp. 

PURCHASE  of  what  was  described  as  the 
largest  community  tv  system  in  the  U.  S.  was 
announced  last  week  by  Charles  E.  Brown, 
president  of  the  Williamsport  (Pa.)  Jerrold  Tele- 
vision Cable  Corp.  and  an  associate  in  J.  H. 
Whitney  &  Co.,  New  York,  venture  capital 


firm,  and  Give  Runnells  Jr.  of  Houston.  Tex., 
who  purchased  the  property  on  behalf  of  him- 
self and  a  number  of  business  associates.  Mr. 
Runnells  will  serve  as  president  of  the  new  com- 
pany which  will  be  called  Williamsport  T-V 
Cable  Corp. 

Sale  was  negotiated  by  Howard  E.  Stark, 
New  York,  radio  and  television  broker,  for  an 
undisclosed  price.  The  antenna  system.  Mr. 
Runnells  said,  will  serve  approximately  6.000 
families  in  Williamsport.  The  operation  origi- 
nally began  in  November  1952  and  had  pro- 
vided tv  reception  on  five  channels  to  the  com- 
munity which  has  a  population  of  60.000. 

Mr.  Runnells  said  that  Ray  Schneider  will 
continue  as  vice  president  and  general  manager 
of  the  operation.  Board  of  directors  of  Wil- 
liamsport T-V  are:  John  C.  Flanagan.  Jack 
Binion.  William  H.  Francis.  W.  T.  Campbell 
and  A.  J.  Farfel.  all  of  Houston. 

Gotham  Appoints  Vol  ke 1 1 
As  Harry  London  Resigns 

AS  PART  of  a  series  of  major  personnel 
changes  at  Gotham  Recording  Corp..  New- 
York.  Robert  M.  Volkell,  formerly  comptroller 
of  the  company,  was  named  last  week  to  the 
new  post  of  director 
of  sales  and  serv- 
ice. He  assumes  the 
duties  of  Harry  Lan- 
don.  general  man- 
ager, who  has  re- 
signed to  join  Studio 
Program  Service 
Inc..  New  York, 
effective  April  1. 

Other  appoint- 
ments announced  by 
Herbert  M.  Moss 
and  Stephen  F.  Tem- 
mer.  president  and 
vice  president,  re- 
spectively, of  Gotham,  are  those  of  Edward  J. 
Norman,  formerly  an  engineer  in  London  with 
British  Decca.  as  recording  engineer:  Lawrence 
Lotto,  a  certified  public  accountant,  as  comp- 
troller, and  of  several  engineers  and  sales  per- 
sonnel, who  will  join  the  "pop"  recording  de- 
partment on  April  1 . 

Messrs.  Moss  and  Temmer  reported  that  in 
observance  of  the  company's  fifth  anniversary 
this  month,  an  "across-the-board"  wage  increase 
has  been  voted  for  Gotham  personnel. 

World  Offers  Stations 
Baseball  Season  Shows 

SERIES  of  26  half-hour  weekly  baseball  pro- 
grams, to  coincide  with  the  start  of  the  major 
league  baseball  season  in  April  and  ending  with 
the  World  Series,  has  been  released  by  World 
Broadcasting  System.  New  York,  to  its  affiliated 
stations. 

Features  in  the  package  include:  Scoreboard, 
which  describes  famous  baseball  scores  and 
how  they  were  made:  Hall  of  Fame,  tributes 
to  great  names  in  baseball:  Home  Run.  which 
deals  with  facts  about  home  run  records,  and 
Home  Team,  which  will  provide  stations  with 
the  opportunity  to  offer  listeners  general  infor- 
mation and  news  about  local  scores. 

World  also  is  offering  stations  a  variety  of 
new  baseball  songs.  Along  with  the  kits,  the 
firm  has  made  available  special  promotion  ma- 
terial, press  releases  and  advertising  mats.  Kits 
allow  for  the  sale  of  five  participating  com- 
mercials per  broadcast  for  a  total  of  130  during 
the  baseball  season. 


MR.  VOLKELL 


Marciano-Cockell  on  TNT 

PLANS  for  a  coast-to-coast  telecast  of  the  Mar- 
ciano-Cockell heavyweight  championship  fight 
May  16  via  TNT  (Theatre  Network  Television 
Inc.),  New  York,  were  announced  last  week. 

The  TNT  closed-circuit  telecast  will  be  the 
only  tv  showing  of  the  fight.  The  fight  will 
originate  in  San  Francisco  and  will  be  seen  in 
theatres  throughout  the  country,  with  the  ex- 
ception of  California,  which  will  be  blacked 
out. 

PROGRAM  SERVICE  SHORTS 

Harry  S.  Goodman  Productions.  N.  Y.,  and 
Du.Mont  Television  Network  mutually  have 
terminated  five-year  contract  for  One  Minute 
Please  panel  show  and  deal  now  being  nego- 
tiated with  network  sponsor  through  MCA, 
N.  Y.,  now  representing  property.  according  to 
Goodman  Productions. 

PROGRAM  SERVICE  PEOPLE 

Patrick  McCullough,  former  rewrite  man.  for- 
mer Washington  Times-Herald,  appointed  pub- 
lic relations  director.  Telecom  Systems  Inc. 
(closed-circuit  tv),  N.  Y. 

Herb  Newman,  sales  dept..  Decca  Records. 
Hollywood,  and  Lou  Bedell,  entertainer,  form 
ERA  Record  Co..  Hollywood,  with  offices  at 
1213  N.  Highland  Ave.  ' 

Al  Gordon,  former  news  and  special  events 
director.  KFWB  Hollywood,  to  Los  Angeles 
County  Heart  Assn.  as  radio-tv  coordinator. 

N.  T.  Gallucci,  Gallucci  Bros.  &  Assoc..  Water- 
bury.  Conn.,  father  of  boy.  Nicholas  Thomas. 
March  8. 


Quad-City 
Employment 
is  on  Upswing! 

Employment  at  the  large  farm  imple- 
men*  plants  and  at  some  300  other 
■factories  is  keeping  pace  with  in- 
creased production  schedules.  Forecasts 
of  a  busy  prosperous  1955  in  the  Quad- 
Cities  are  materializing  early  and 
rapidly. 

• 

The  Quad-Cities  offer  you  a  good 
marketing  opportunity.  WHBF  is  "Tha 
Quad-Cities'  Favorite". 

• 
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TEIC0  BUILDING,  ROCK  ISLAND,  ILLINOIS 
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RCA  Signal  Amplifier 
Developed  for  Color 

DEVELOPMENT  by  RCA  of  a  color-signal 
processing  amplifier  which  makes  possible  re- 
ductions in  the  size,  cost  and  space  require- 
ments of  color  television  studio  camera  equip- 
ment was  announced  last  week  by  Theodore  A. 
Smith,  vice  president  and  general  manager, 
RCA  Engineering  Products  Div. 

Mr.  Smith  said  the  new  product  performs 
all  signal  processing  functions  and  eliminates 
such  major  components  as  the  channel  ampli- 
fier, distribution  amplifier,  six  power  supplies 
used  in  previous  camera  equipment,  gamma 
corrector,  shading  generator  and  monitor  auxil- 
iary. The  processing  amplifier  will  be  the  heart 
of  a  new  type  of  RCA  live  color  television 
camera  chain  equipment  which  will  be  avail- 
able to  broadcasters  this  month.  The  new 
chain  will  sell  for  $49,000. 

Mr.  Smith  pointed  out  that  use  of  the  new 
product  would  save  broadcasters  studio  floor 
space  and  power  and  cut  operating  costs.  It  also 
offers  the  advantage  of  more  economical  and 
efficient  camera  operation. 

The  RCA  processing  amplifier  is  built  around 
four  plug-in  video  amplifiers  which  combine  to 
perform  the  functions  of  numerous  types  of 
other  components. 

Three  of  the  plug-in  units  perform  such  func- 
tions as  cable  compensation,  video  amplifica- 
tion, blanking  insertion,  shading  insertion,  feed- 
back clamping,  linear  clipping,  gamma  correc- 
tion and  output  amplification,  Mr.  Smith  said. 
The  fourth  amplifier  serves  as  the  video  section 
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A.  R.  HOPKINS  (seated),  manager  of  RCA 
Broadcast  Equipment  Marketing,  and 
Theodore  A.  Smith,  vice  president-general 
manager  of  RCA  Engineering  Products 
Div.,  demonstrate  how  the  newly-devel- 
oped color  processing  amplifier's  compact 
design  permits  its  mounting  in  a  section 
of  a  control  room  console. 

of  an  electronic  switcher  and  can  be  used  to 
select  on  the  master  monitor  either  individual 
or  combination  presentations  of  the  red-green- 
blue  video  signals  from  the  camera. 

RCA  Charges  Zenith 
With  Delaying  Tactics 

LONG-STANDING  legal  skirmish  between 
RCA  and  Zenith  Radio  Corp.  resumed  last 
week  when  RCA  accused  Zenith  of  "deliber- 
ately" attempting  to  delay  its  nine-year-old  pat- 
ent and  anti-trust  suit  against  RCA,  General 
Electric  and  Western  Electric  in  the  Delaware 
district  court. 

The  charge  against  Zenith  was  contained  in 
a  brief  filed  with  the  U.  S.  Supreme  Court  by 
Adlai  E.  Stevenson  and  John  T.  Cahill,  counsel 
for  RCA,  in  support  of  an  appeal  to  that  court 
to  compel  Zenith  to  submit  the  issue  to  trial 
"in  accordance  with  the  Delaware  court's  blue- 
print for  the  disposition  of  the  case." 

The  brief  stated  that  Zenith  was  "using  a 
later  suit  in  Chicago  [B*T,  Nov.  22,  1954]  to 
obtain  this  delay  and  to  avoid  the  decisions  of 
the  Delaware  court  in  which  Zenith  first  brought 
suit."  It  added  that  "too  many  litigants  are 
finding  it  difficult  to  get  one  trial  without  bur- 
dening the  federal  judicial  system  with  too 
long,  sprawling  proceedings  in  the  same  con- 
troversy." 

Reviewing  the  history  of  the  litigation  be- 
tween the  two  companies,  RCA  stated  that 
"Zenith  instituted  this  controversy — in  1946 — 
in  Delaware  by  attacking  the  patents  licensed 
by  RCA  and  everything  else  RCA  has  ever 
done." 

Chief  Judge  Paul  Leahy  of  the  Delaware 
court,  the  brief  continued,  had  established  a 
"blueprint"  for  the  "orderly  disposition  of  the 

case  .  .  ." 

Zenith,  RCA  charged,  "has  consistently  re- 
fused to  proceed  with  anti-trust  discovery 
pursuant  to  Judge  Leahy's  blueprint,  and  is  now 
attempting  to  delay  even  the  patent  case  in 
Delaware  while  the  Illinois  case  proceeds." 

Zenith  filed  its  treble-damage,  $16  million 
anti-trust  suit  in  Chicago  last  June.  Oral  argu- 
ment was  heard  in  October. 


Compact  Microwave  Link 
Demonstrated  by  Raytheon 

NEW  microwave  radio  link  for  color  and  black- 
and-white  tv,  with  sound,  was  demonstrated  to 
government  and  industry  representatives  last 
week  in  Washington  by  Raytheon  Manufactur- 
ing Co. 

Useful  for  studio-transmitter  links,  remote 
pickups  and  interconnections,  the  four-suitcase 
package  includes  transmitter  and  receiver  and 
control  units  for  each,  plus  tripods  and  four-ft. 
parabolic  antennas.  Each  unit  of  the  KTR-100 
weighs  about  40  lbs. 

Operating  with  .1  w  output,  and  with  an 
effective  radiated  power  of  up  to  1  kw,  the 
system  uses  a  klystron  tube  and  operates  in  the 
6.000  mc  common  carrier  band,  the  7,000 
broadcast,  common  carrier  and  military  band, 
and  the  13,000  mc  broadcast  and  common 
carrier  band.  The  complete  system  sells  for 
$9,500,  compared  to  $12,000-$  12,500  for  other 
systems,  it  was  pointed  out. 

Raytheon  also  announced  that  it  was  manu- 
facturing 10  mc  wide  microwave  link  for  use 
in  the  field  sequential  system — the  CBS  system 
being  manufactured  by  GE.  This  will  cost 
about  $10,000,  it  was  said. 

Also  shown  at  the  Washington  demonstra- 
tion was  a  new  voice  system  comprised  of  two 
transceivers,  operating  on  26  mc.  Each  unit  is 
complete  with  its  own  antenna  and  handsets. 
Cost  is  $885. 

RCA  Produces  Microwave 
System  With  10  Kw  ERP 

PRODUCTION  of  a  high-power  broadcast 
microwave  system  which  reportedly  will  deliver 
stronger,  more  stable  tv  signals  over  greater 
distances  than  existing  comparable  equipment 
was  announced  last  week  by  RCA's  Engineering 
Products  Div.  The  new  system,  Type  TVM-1A, 
features  approximately  20  times  the  power 
margin  of  previous  RCA  broadcast  microwave 
equipment,  A.  R.  Hopkins,  manager  of  RCA 
broadcast  equipment  marketing,  said. 

Mr.  Hopkins  reported  that  the  system  is 
capable  of  10  kw  effective  radiated  power,  from 
a  one-watt  transmitter,  on  any  selected  fre- 
quency between  5,850  and  7,125  mc. 

The  system  is  built  around  the  high  power 
relay  transmitter  and  a  relay  receiver  which  has 
3  db  greater  sensitivity  than  previous  types,  Mr. 
Hopkins  said.  It  can  be  used  for  direct  studio- 
to-transmitter  transmissions,  to  transmit  video 
signals  from  field  cameras  to  the  station  control 
room  and  as  a  repeater  station  for  multi-hop 
operation  over  long  distances  or  geographic 
obstacles. 

Mr.  Hopkins  said  the  system  also  offers 
broadcasters  greater  operating  bandwidth, 
transmitter  automatic  frequency  control,  trans- 
mitter picture  monitor  and  sound  diplexing. 
The  sound  diplexer,"  which  is  supplied  with  the 
equipment,  enables  the  microwave  system  to 
transmit  sound  and  color  signals  simultaneously, 
he  said. 

3M  Names  Wetzel,  Holton 
To  General  Managerships 

APPOINTMENTS  of  Dr.  Wilfred  W.  Wetzel 
as  general  manager  of  magnetic  products, 
and  of  Robert  V.  Holton  as  general  manager 
of  electrical  products,  were  announced  last 
week  by  Minnesota  Mining  &  Mfg.  Co.,  St. 
Paul.  Leonard  Johnson  was  named  to  suc- 
ceed Mr.  Holton  as  general  sales  manager.  Dr. 
Wetzel  has  been  technical  director  of  magnetic 
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products  since  1948  and  is  credited  with  out- 
standing research  on  magnetic  film  and  sound 
in  the  recording  field.  Mr.  Holton  joined  3M 
in  1943  and  was  appointed  sales  manager  of 
electrical  tapes  in  1948.  He  has  been  general 
sales  manager  since  1953.  Mr.  Johnson  has 
been  sales  manager  of  electrical  products  since 
1950.  Minnesota  Mining  markets  and  sells  in- 
sulating tapes  and  films  and  splicing  devices, 
and  is  a  network  broadcast  advertiser 

3M  Annual  Report  Shows 
Record  Sales,.  Earnings 

MINNESOTA  Mining  &  Mfg.  Co.  last  week 
reported  record-breaking  sales  of  S230.8  million 
and  earnings  of  S24.6  million  for  the  past  year. 

Three  M's  current  assets  were  labeled  as 
SI 02.4  million  at  year's  end,  its  highest  to  date. 
Sales  and  earnings  last  year  were  $219.9  mil- 
lion and  S17.9  million,  respectively.  In  its  finan- 
cial report.  W.  L.  McKnight.  board  chairman, 
and  H.  P.  Buetow.  president,  stressed  the  rising 
importance  of  product  development  and  re- 
search. 

The  company  also  noted  that  by  the  end  of 
1954.  2~0.000  cellophane  tape  dispensers  had 
been  sent  out  in  response  to  requests  from 
listeners  and  viewers  of  Arthur  Godfrey's  ra- 
dio-tv  programs. 

DuMont  Has  New  Tv  Amplifier 

DEVELOPMENT  of  a  new  television  distribu- 
tion amplifier,  type  543  7- A,  was  announced  last 
week  by  Kenneth  F.  Peterson,  marketing  man- 
ager for  the  television  transmitter  department 
of  Allen  B.  DuMont  Labs,  Clifton.  N.  J. 

Mr.  Peterson  described  the  amplifier  as  a 
compact  unit  containing  three  identical  dis- 
tribution amplifier  strips  which  may  be  used 
for  distributing  pulse  signals,  video  signals  or 
composite  video  signals  to  various  units  of  stu- 
dio broadcast  equipment.  Any  strip  also  may 
serve  as  a  sync-mixing  amplifier,  he  said. 

The  unit  can  be  used  for  color  system  video 
distribution  as  well  as  for  black-and-white.  The 
amplifier  is  constructed  on  a  single  5}4-inch 
chassis  of  standard  19-inch  width.  Each  of  the 
three  distribution  strips  provides  for  one  high- 
impedance  input  and  two  isolated  source-term- 
inated outputs.  The  small  chassis  size  permits 
multiple  amplifier  units  to  be  completely  rack- 
mounted where  larger  scale  operations  are  de- 
sired. Mr.  Peterson  said. 


"KRIZ  Phoenix  said  to  ride  safely. 
When  do  I  blow  my  saddle  horn?" 


Siragusa  Sees  Imminence 
Of  Color  Mass  Production 

COLOR  TELEVISION  should  enter  its  "first 
mass  production  phase"  the  last  quarter  of  this 
year  and  reach  "major  proportions"  by  1956 
and  1957.  Ross  D.  Siragusa.  president  of  Admi- 
ral Corp..  predicted  last  week. 

His  statements  were  contained  in  Admiral's 
1954  annual  report,  which  showed  consolidated 
net  sales  of  S2 19.565.089  compared  to  S250,- 
931.605  for  1953  and  net  earnings  of  S6.547,- 
974  as  against  S8. 223. 160  the  previous  year. 
Mr.  Siragusa  attributed  lower  sales  largely  to 
military  production. 

"Keen  industry-competition  brought  on  lower 
retail  prices  for  television  and  with  them  re- 
duced profits  at  all  levels  during  the  first  half," 
he  reported.  "Substantially  higher  sales  in  the 
second  half,  coupled  with  increased  efficiency 
and  lower  operating  costs,  resulted  in  more 
satisfactory  profit  margins." 

Mr.  Siragusa  said  fourth-quarter  sales  ex- 
ceeded those  for  that  period  in  1953.  offsetting 
military  reductions,  and  predicted  industry-wide 
tv  sales  of  6.5  million  sets  m  1955,  including  "a 
trickle  of  color  receivers  in  the  second  half." 
Admiral  plans  a  five-year  expansion  program 
in  color  tv  and  foreign  and  domestic  manu- 
facturing. Mr.  Siragusa  disclosed  the  formation 
of  subsidiaries  in  Australia.  Italy  and  Mexico. 
Overall  sales  and  earnings  this  year  for  the  in- 
dustry should  surpass  those  of  1954,  he  felt. 

Radio,  Tv  Set  Production 
In  January  Up  25%,  50% 

RADIO  set  production  in  January  ran  about 
25%  above  the  same  month  year  ago,  with  tv 
output  up  about  50%,  according  to  Radio- 
Electronics-Tv  Mfrs.  Assn.  January  radio 
production  totaled  1.068,146  sets  compared  to 
871,981  in  1954;  tv  output  was  654,582  sets 
compared  to  420,571  in  1954. 

Of  January  radio  output.  1.068.146  total 
consisted  of  280,121  home  models.  166.885 
clock,  47,303  portable,  573,837  auto.  Of  tv 
production.  11". 095.  or  17.89%  of  total,  had 
uhf  tuning  facilities.  Radios  with  fm  tuning 
circuits  totaled  16,569;  1.498  tv  sets  had  fm 
circuits. 

MANUFACTURING  SHORTS 

Port-O-Vox  Corp..  N.  Y.,  announces  new  wire- 
less microphone  employing  five  sub-miniature 
tubes  in  pocket  fm  transmitter  to  be  worn  on 
person,  with  final  amplifier  input  power  of  200 
milliwatts  on  frequency  of  27.51  mc.  All  com- 
ponents are  sub-miniatures  mounted  on  phenolic 
printed  circuit  board.  Companion  fm  receiver 
employing  18  tubes  feeds  into  public  address 
amplifiers,  recorders,  etc.  Literature  available 
from  firm  at  521  W.  43d  St.,  N.  Y.  36. 

Sylvania  Electric  Products  Inc..  N.  Y..  an- 
nounces selection  of  site  of  over  30  acres  in 
Camillus,  N.  Y..  for  construction  of  new  Data 
Processing  Center.  Construction  on  building, 
approximately  50.000  sq.  ft.,  expected  to  start 
as  soon  as  purchase  contract  is  signed.  Center 
will  provide  centralization  of  data  processing 
including  gathering,  recording,  computing  and 
classifying  of  variety  of  company  information. 

MANUFACTURING  PEOPLE 

Vice  Adm.  John  B.  Moss.  USN  ret.,  elected 
president.  Hoffman  Labs  Inc.,  research  sub- 
sidiary of  Hoffman  Electronics  Corp.  (radio-tv 


manufacturer),  L.  A.,  succeeding  H.  L.  Hog- 
man,  who  becomes  chairman  of  board:  James 
T.  McAllister,  national  service  manager,  radio 
div.,  Hoffman  Electronics,  named  quality  con- 
trol manager. 

Edward  F.  Miller,  general  purchasing  staff 
manager,  Stromberg-Carlson  Co..  Rochester, 
N.  Y..  appointed  to  head  newly-created  value 
analysis  department. 

Alfred  V.  Bentley.  technical  assistant  to  presi- 
dent, Allen  B.  DuMont  Labs,  Clifton,  N.  J., 
appointed  assistant  manager,  cathode-ray  tube 
div.:  Frederick  C.  Zorn,  DuMont  Labs  wage 
and  salary  administrator,  appointed  administra- 
tive assistant  to  tv  receiver  sales  division 
manager. 

Leonard  G.  Taggart,  purchasing  director,  Syl- 
vania Electric  Products  Inc.,  N.  Y.,  appointed 
chief  purchasing  agent,  radio-tv  div.,  head- 
quartering in  Batavia,  N.  Y.  Transfer  from 
corporate  to  divisional  level  in  line  with  com- 
pany policy  of  placing  greater  emphasis  on 
divisional  level  purchasing  function. 

Wesley  A.  Sager  Jr.,  former  manager.  Albany, 
N.  Y.,  office,  General  Credit  Corp.,  appointed 
to  newly-created  position,  credits  and  collections 
manager,  radio-tv  dept.,  General  Electric  Co., 
Schenectady,  N.  Y. 

P.  M.  Davis,  in  charge  of  structural  sales  for 
11  western  states,  Emsco  Mfg.  Co.  (towers), 
Houston,  appointed  manager  of  structural  sales. 

William  S.  Peters  appointed  Chicago  area 
transistor  sales  manager,  Raytheon  Mfg.  Co., 
Waltham.  Mass. 
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CARTB  30TH  ANNUAL  MEET  STARTS  TODAY 


For  the  first  time,  the  Canadian 
broadcasters'  association  will 
conduct  separate  radio  and 
television  sessions. 

SEPARATE  radio  and  television  sessions  will 
be  held  for  the  first  time  by  the  Canadian  Assn. 
of  Radio  &  Television  Broadcasters  at  its  30th 
annual  meeting  today  (Monday).  The  meeting 
will  be  held  at  the  Chateau  Frontenac,  Quebec 
City,  Que.,  under  the  chairmanship  of  the  as- 
sociation's president,  Finlay  MacDonald  of 
CJCH  Halifax.  More  than  300  members  and 
affiliates  of  the  industry  are  expected  to  attend. 

The  keynote  address  will  be  delivered  at  the 
opening  session  by  Frank  Owen,  columnist  of 
the  London  Daily  Express  and  former  editor 
of  the  London  Daily  Mail.  He  will  be  fol- 
lowed by  James  P.  Furniss,  vice  president  of  the 
Citizens  &  Southern  National  Bank,  Atlanta, 
Ga.,  who  will  discuss  radio  advertising  for 
banks. 

The  afternoon  session  will  include  a  panel 
discussion  on  newscasts  by  Vancouver  broad- 
casters Sam  Ross  and  Bert  Cannings  of  CKWX, 
and  Dorwin  Baird  and  Jack  Webster  of  CJOR. 
John  Karol,  vice  president  of  CBS  Radio,  will 
discuss  "Radio's  Resurgence"  and  give  the  first 
Canadian  film  presentation  of  "Tune  in  To- 
morrow," a  presentation  for  radio. 

The  annual  dinner,  to  be  held  Monday  eve- 
ning, will  be  chairmanned  by  Jack  Davidson, 
CARTB  vice  president,  and  will  feature  an 
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address  by  Thomas  O'Neill,  president  of  MBS. 
on  "Tomorrow's  Radio." 

Tuesday's  morning  meeting  will  be  devoted 
to  tv  problems,  followed  in  the  afternoon  by  a 
CARTB  business  meeting.  Wednesday  morn- 
ing will  be  devoted  to  radio  problems  and  will 
feature  a  talk  by  Joe  Ward  of  Advertising  Re- 
search Bureau.  A  joint  radio-tv  business  meet- 
ing will  be  held  in  the  afternoon.  A  CARTB 
board  meeting  is  slated  for  Thursday  morning. 

CBC  Receives  $15  Million 
From  Tax  on  Sets,  Tubes 

A  RETURN  filed  in  the  House  of  Commons 
at  Ottawa  shows  that  the  Canadian  Broadcast- 
ing Corp.  received  $15,005,310  from  the  15% 
excise  tax  collected  on  all  television  and  radio 
sets  and  tubes  sold  in  Canada  during  the  last 
10  months  of  1954.  In  this  period,  March- 
December,  radio  sets  sold  totaled  417,546, 
valued  at  $30,320,908.  Of  these,  14,718  sets, 
valued  at  $789,576,  were  imported  and  sub- 
ject to  the  tax.  Excise  tax  collected  on  radio 
sets  was  $3,367,918. 

In  the  March-December  1954  period  there 
were  551,431  tv  sets  sold  in  Canada,  valued  at 
$189,513,470.  Of  these,  15,913  tv  sets  were 
imported  at  a  value  of  $1,713,644.  Tax  on  tv 
sets  collected  for  the  CBC  amounted  to  $11,- 
637,392. 

Total  sale  of  radio  sets  and  imports  in  the 
calendar  year  1954  amounted  to  502,967  sets 
valued  at  $36,736,014.  Total  sale  and  imports 
of  tv  sets  in  the  January-December  period 
amounted  to  642,941  sets  valued  at  $218,531- 
791. 

Canadian  Shows  Top 
February  Network  Offerings 

FIVE  Canadian  radio  shows  were  among  the 
top  eight  evening  programs  heard  on  Canadian 
networks  during  February,  according  to  Elliott- 
Haynes  Ltd. 

The  top  eight  network  shows  were:  Our  Miss 
Brooks,  16.6;  Radio  Theatre,  14.4;  Wayne  & 
Sinister  (Canadian),  10.8;  Army  Show  (Cana- 
dian), 10.2;  Singing  Stars  of  Tomorrow  (Cana- 
dian), 9;  Championship  Fights,  9;  NHL  Hockey 
(Canadian),  8.5,  and  Toronto  Symphony  Con- 
cert (Canadian),  6.7. 

Leaders  of  14  daytime  radio  network  shows 
were:  Ma  Perkins,  15;  Guiding  Light,  14.2; 
Pepper  Young's  Family,  13.9;  Right  to  Happi- 
ness, 13.1,  and  Road  of  Life,  12.1. 

French-language  evening  radio  network 
shows  were  led  by  Un  Homme  et  Son  Peche, 
39.3;  La  Famille  Plouffe,  30.7,  Le  Survenant, 
28.7;  La  Voix  du  CARC,  17.3,  and  Zezette, 
16.9.  Daytime  French-language  shows  were  led 
by  Jeunesse  Doree,  31,  Rue  Principale,  29.3, 
Vies  de  Femmes,  29,  Je  Vous  ai  Tant  Aime,  29, 
and  Francine  Louvain,  26. 

Inter  Tv  Films  Ltd. 
Formed  in  Montreal 

FORMATION  of  Inter  Tv  Films  Ltd.  was 
completed  last  week  in  Montreal  by  Marcel 
Leduc,  president  of  International  Tv  Film 
Services  Ltd.,  New  York,  who  will  also  serve 
the  new  organization  as  president.  The  Cana- 
dian firm  has  taken  over  control  of  Robjou 
Films  Inc.,  Montreal,  which  represents  film 
production  organizations  in  Europe. 

Inter  Tv  Films  Ltd.  will  function  as  the 
parent  company  controlling  International  Tv 
Film  Services  Ltd.  and  Robjou  Films.  Several 
new  series  for  tv  are  already  in  the  planning 


stages  for  production  abroad,  Mr.  Leduc  said. 

Radio  Time  Sales  Ltd.  of  Canada  has  been 
appointed  by  Mr.  Leduc  to  represent  Inter  Tv 
Films  in  Canada.  Sales  in  the  U.  S.  are  being 
handled  by  International  Tv  Film  Services  Ltd. 
Other  sales  offices  have  been  established  in 
Toronto.  London,  Hollywood.  Paris,  Rome, 
Amsterdam    and  Madrid. 

British  Commercial  Tv 
Eyes  10%  of  Ad  Outlays 

SIR  KENNETH  CLARK,  chairman  of  the 
British  Independent  Television  Authority,  has 
said  that  commercial  television  in  Britain  may 
get  a  share  of  about  10%  out  of  the  total  of 
£.230  million  ($644  million)  spent  annually  by 
British  advertisers.  Speaking  before  the  Man- 
chester Publicity  Assn.,  he  said,  however,  that 
up  to  now  exact  income  and  expenditures  of 
the  new  medium  "is  anybody's  guess"  due  to 
the  lack  of  technical  experience  in  the  fre- 
quency bands  reserved  in  Britian  for  commercial 
television. 

A  one-minute  spot  announcement  in  the 
London  area  will  cost  advertisers  as  much  as 
£1.000  ($2,800),  the  Associated  Broadcast- 
ing Co.,  one  of  five  or  six  firms  that  will  pack- 
age British  commercial  tv  programs,  announced 
last  week.  This  rate  is  only  for  what  is  con- 
sidered peak  viewing  time — 8  to  9:30  p.m..' 
Saturday  and  Sunday.  The  rest  of  the  evening 
time  will  cost  £600  ($1,680)  a  minute.  Top 
cost  in  the  Birmingham  area  will  be  £500 
($1,400).  Associated  has  the  franchise  for  Lon- 
don on  weekends  and  Birmingham  on  week- 
days. Spot  commercials  will  be  limited  to  about 
five  minutes  per  hour. 

The  Four  Falconers  Ltd.,  formed  to  produce 
commercial  tv  programs,  has  been  registered. 
Directors  are  James  Robertson  Justice,  who  is 
a  director  of  Essanay  Ltd.,  and  Richard  Meyer, 
a  director  of  Essanay  Ltd.  The  company  plans 
to  start  with  a  series  of  15-  and  30-minute 
programs. 

A  survey  by  Messrs.  Alfred  Pemberton. 
British  advertising  agency,  indicates  that:  "If 
the  advertiser  waits  until  the  full  program 
schedule  is  announced  he  may  find  all  available 
time  sold  to  competitors.  Under  these  circum- 
stances, unprecedented  in  the  history  of  ad- 
vertising, it  becomes  the  agencies'  task  to  act 
as  an  intelligence  service  to  obtain  pre-release 
information  on  all  entertainment  programs 
planned  by  the  program  contractors." 

The  number  of  television  licenses  in  Great 
Britain  and  Northern  Ireland  increased  by  151,- 
783  during  the  month  of  January.  Total  of 
broadcast  receiving  licenses  now  is  at  13.903,- 
950,  including  4,307,772  for  television  and 
263,741  for  auto  radios. 

Egan  Succeeds  Lang 
As  Director  of  RFE  " 

RESIGNATION  of  Robert  E.  Lang  as  the  di- 
rector of  Radio  Free  Europe  and  the  appoint- 
ment of  William  J.  Convery  Egan  to  succeed 
him  were  announced  last  week  by  Arthur  W. 
Page,  chairman  of  the  Free  Europe  Committee 
Inc. 

Mr.  Egan,  formerly  with  the  State  Dept.,  had 
been  acting  director  of  Radio  Free  Europe  dur- 
ing Mr.  Lang's  recent  absence  on  special  duty. 

The  committee  expressed  "warm  apprecia- 
tion for  Mr.  Lang's  valuable  service  in  organiz- 
ing the  work  of  Radio  Free  Europe  and  carrying 
it  to  its  present  effectiveness,"  and  asked  Mr. 
Lang  to  undertake  special  work  on  its  behalf. 
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Canada's  Tv  Sets 

AS  OF  JAN.  31  there  were  1.265,399 
tv  sets  in  use  in  Canada,  according  to 
tabulations  of  All-Canada  Television  and 
the  Radio-Television  Mfrs.  Assn.  of 
Canada.  This  is  up  from  1.209.639  at 
the  end  of  1954. 


INTERNATIONAL  SHORTS 

CKFI  Fort  Frances.  Ont..  has  changed  call  let- 
ters to  CFOB. 

Bell  Telephone  Co.  of  Canada,  Toronto,  has 
placed  contract  for  41  steel  towers  for  micro- 
wave relay  network  from  Toronto  to  Winni- 
peg, about  1.500  miles,  with  Provincial  Engi- 
neering Ltd.,  Niagara  Falls.  Ont.  Canadian 
Broadcasting  Corp..  Toronto,  was  erroneously 
reported  in  B»T  Feb.  21.  as  having  placed 
contract. 

CHUM  Toronto  has  appointed  Radio  &  Tele- 
vision Sales  Inc.,  Montreal,  as  representative 
except  for  Toronto  area. 

CHAT  Medicine  Hat.  Aha.,  has  appointed  Paul 
Mulvihill  as  representative  in  Toronto  and  Mon- 
treal effective  April  1;  CFUN  Vancouver.  B.  C. 
has  appointed  Mulvihill  as  representative  in 
Tbronto  and  Montreal. 

CKCY  Sault  St.  Marie,  Ont..  new  250  w  sta- 
tion on  1400  kc,  will  go  on  air  May  1.  repre- 
sented by  Stephens  &  Towndrow  Ltd..  Toronto. 

CHAB  Moose  Jaw,  Sask.,  has  appointed  Ste- 
phens &  Towndrow  Ltd.,  Toronto,  as  repre- 
sentative in  that  city  and  Radio  Times  Sales 
Quebec  Ltd.  for  Montreal  area. 

INTERNATIONAL  PEOPLE 

Dennis  Townsend,  CHSJ  St.  John,  N.  B.,  trans- 
fers to  CHSJ-TV  as  program  director. 

Pierre  Petel,  formerly  senior  producer,  tv  pro- 
gram headquarters,  Canadian  Broadcasting 
Corp.,  Montreal,  to  Grant  Adv.  of  Canada 
Ltd.,  Toronto,  as  Montreal  office  manager  and 
radio-tv  director. 

Ted  Abrams  to  CFCF  Montreal  as  sales  pro- 
motion manager,  succeeding  Arthur  Weinthal, 
who  is  named  to  audience  and  station  promo- 
tion duties. 

P.  Burke  Smith,  Canadian  advertising  manager, 
Procter  &  Gamble  of  Canada  Ltd..  Toronto, 
transferred  to  France  as  French  advertising 
director,  headquartering  in  Paris. 

Quentin  Brown,  production  director.  Crawley 
Films,  Ottawa,  appointed  director  of  new  tv  film 
unit  at  Toronto. 

Jack  Hulme,  sales  representative,  world  pro- 
gram sales  div.,  and  Ontario  sales  representa- 
tive, all-Canada  program  div..  All-Canada 
Television,  Toronto,  appointed  to  tv  time  sales 
and  service  department. 


Educator  Recommends  Tv 
For  Solving  School  Problems 

EDUCATORS  from  14  states  meeting  in  At- 
lanta under  the  sponsorship  of  the  Southern 
Regional  Educational  Board  heard  Dr.  John 
E.  Ivey  Jr..  SREB  director,  warn  against  "lock- 
step  mentality  and  educational-as-usual  plan- 
ning" in  urging  wider  application  of  tv  to  edu- 
cational purposes. 

He  said  that  television  might  be  the  "one 
big  answer"  to  the  problems  facing  public- 
school  education  today. 

Haskell  Boyter.  director  of  radio  education 
for  Atlanta  schools,  said  an  application  for  a 
uhf  educational  station  is  being  drawn  up  for 
submission  to  the  FCC  and  Redding  S.  Sugg 
Jr.,  staff  associate  of  the  SREB.  informed  the 
50-member  group  that  nine  other  educational 
tv  stations  are  now  in  (he  planning  stage  in 
the  South. 

Other  associates  and  speakers  to  the  three- 
day  conference  were:  Lynn  Poole,  director  of 
public  relations,  Johns  Hopkins  U..  Baltimore: 
Dr.  Franklin  Dunham.  U.  S.  Office  of  Educa- 
tion: Dr.  Armand  Hunter.  Michigan  State  Col- 
lege: Dr.  George  Arms,  producer-director, 
KUHT  (TV)  Houston,  educational  outlet;  Dr. 
Louis  Raths.  New  York  U..  and  Ralph  Steetle. 
executive  director.  Joint  Committee  on  Edu- 
cational Tv,  Washington. 

NAEB  Sets  April  1  Deadline 
For  Scholarship  Applicants 

APRIL  1  is  the  mailing  deadline  on  applica- 
tions for  scholarships  to  1955  tv  workshops 
or  summer  sessions,  according  to  the  National 
Assn.  of  Educational  Broadcasters,  which  is 
awarding  up  to  forty  $150  scholarships  in  con- 
nection with  the  educational  program. 

The  scholarships,  made  possible  by  a  grant 
from  the  Fund  for  Adult  Education,  will  go  to 
those  applicants  selected  on  basis  of  educational 
radio  and  tv  experience,  education  and  experi- 
ence in  related  arts,  and,  particularly,  on  the 
contribution  to  educational  tv  likely  to  result 
from  workshop  attendance. 

While  no  more  than  40  scholarships  can  be 
awarded,  the  NAEB's  Professional  Advance- 
ment Committee  may  award  fewer,  based  on 
applicants'  qualifications  and  on  the  course  and 
institution  requested.  Grantees  can  attend 
qualified,  accredited  or  recognized  workshops 
or  summer  sessions  of  their  choice  if  the  pro- 
posed program  of  study  meets  with  the  selec- 
tion committee's  approval,  it  was  pointed  out. 
Applications  are  being  received  by  Dr.  Harry 
J.  Skornia,  executive  director,  NAEB.  14 
Gregory  Hall,  Urbana,  111.  Grantees  are  to  be 
notified  by  May  1. 

WRCA-AM-TV  Reveals  Plan 
To  Train  College  Students 

AS  a  means  of  encouraging  the  development  of 
radio-tv  newsmen  for  the  industry  as  a  whole. 
WRCA-AM-TV  New  York  has  announced 
plans  for  establishing  a  "college"  stringer  sys- 
tem, staffed  by  students  from  colleges  and 
universities  in  the  New  York  metropolitan  area. 

Called  "Operation  Classroom."  the  plan  was 
described  by  Hamilton  Shea,  vice  president 
in  charge  of  the  stations,  at  a  meeting  of 
50  faculty  representatives  and  undergraduate 
students  from  27  nearby  colleges.  Mr.  Shea 
explained  that  each  college  reporter  will  be 
placed  under  the  supervision  of  Bill  Berns. 
director  of  news  and  special  events  for  the  sta- 
tions. The  reporter,  he  said,  will  be  expected  to 
cover  his  campus  and  make  regular  reports  to 
the  stations,  and  will  be  given  the  opportunity 


to  accompany  WRCA's  roving  reporter  on  as- 
signments. From  time  to  time,  college  re- 
porters will  interview  guests  appearing  on 
WRCA-AM-TV*s  weekly  Citizen's  Union 
Searchlight. 

Mr.  Berns  told  the  group  that  the  plan  was 
"cne  method  of  developing  potential  newsmen 
and  reporters  for  the  benefit  of  the  whole  in- 
dustry." 

Conn.  Educ.  Tv  Plan  Favors 
Shows  on  Commercial  Stations 

THE  CONNECTICUT  General  Assembly's 
joint  education  committee  has  reported  favor- 
ably on  a  bill  to  appropriate  SI  50.000  for  an 
educational  tv  "pilot"  program  for  use  on 
commercial  stations.  Under  the  plan,  a  state 
commission  would  be  set  up  to  supervise  the 
preparation  of  educational  programs  for  com- 
mercial stations.  Members  of  the  joint  com- 
mittee were  quoted  as  saying  there  was  little 
support  within  the  committee  for  a  plan  en- 
dorsed by  the  state  board  of  education  and  the 
U.  of  Connecticut  for  a  $2  million  appropria- 
tion for  a  three-station  network  of  educational 
tv  stations. 

Chapel  Hill  Workshop  Set 

TWO-DAY  radio-tv  workshop  sponsored  by 
12  Junior  League  chapters  in  North  and  South 
Carolina  will  be  held  Thursday  and  Friday  at 
Chapel  Hill.  N.  C.  Purpose  of  the  session  is 
to  help  league  members  carry  out  more  effec- 
tively their  volunteer  services  in  producing  pro- 
grams in  cooperation  with  their  local  radio  and 
tv  stations,  according  to  Louella  Hoskins.  con- 
sultant on  radio-tv  for  the  Assn.  of  Junior 
Leagues  of  America  Inc..  New  York. 
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AWARDS 


MR.  DOWD 


Thomas  Dowd's  Name  Added 
To  Pierson  &  Ball  Law  Firm 

CHANGE  in  name  of  Washington  lav/  firm  of 
Pierson  &  Ball  to  Pierson,  Ball  &  Dowd  has 
been  announced.    The  third  name  is  that  of 
Thomas   N.  Dowd, 
who   has    been  as- 
sociated    with  W. 
Theodore  Pierson 
since    Mr.  Pierson 
began    private  law 
practice  in  1940. 

Mr.  Dowd,  who 
was  born  38  years 
ago  in  Sioux  City, 
Iowa,  received  his 
AB  degree  in  1939 
and  his  JD  degree  in 
1942  from  George 
Washington  U., 
Washington,  D.  C. 
During  his  law  school  years,  he  worked  as  a 
law  clerk  for  Mr.  Pierson,  formerly  FCC  at- 
torney. Mr.  Dowd  joined  the  Marine  Corps 
and  fought  in  the  Pacific  during  World  War  II. 
He  holds  the  rank  of  major  in  the  Marine 
Corps  Reserves.  He  returned  to  the  Pierson 
firm  in  1946.  He  was  carried  as  a  member  of 
the  firm  and  made  a  partner  in  1944  during  the 
war  years. 

Other  partners  of  the  firm  are  Frederic  J. 
Ball,  Harrison  T.  Slaughter,  Ralph  L.  Walker, 
Vernon  C.  Kohlhaas,  Lowell  J.  Bradford, 
Robert  E.  Hodson  and  Harold  D.  Cohen. 

O'Donnell,  Eh  rig  Join  Daly 

ATTORNEYS  Matthew  Bernard  O'Donnell 
Jr.  and  Lenore  G.  Ehrig  have  joined  the  Wash- 
ington radio  law  office  of  Harry  J.  Daly,  located 
in  the  Pennsylvania  Bldg.  Mr.  O'Donnell  is 
a  graduate  of  Notre  Dame  and  Georgetown 
Law  School.  At  present  he  is  attending  the 
Georgetown  Graduate  School  of  Law.  Miss 
Ehrig  is  a  graduate  of  National  U.  Law  School. 
She  served  as  attorney  with  the  Office  of  Salary 
Stabilization  and  in  the  law  office  of  Andrew 
G.  Haley  as  well  as  doing  research  work  for 
Fischer,  Willis  &  Panzer. 

Fisher  Named  Law  Partner 

BEN  C.  FISHER,  of  the  Washington  law  offices 
of  Fisher,  Wayland,  Duvall  &  Southmayd,  has 
become  a  partner  in  the  firm,  it  has  been 
announced.  Mr.  Fisher  is  son  of  the  late 
Ben  S.  Fisher,  partner  in  the  firm  who  died 
last  year.  He  is  a  graduate  of  the  U.  of  Illinois 
and  Harvard  Law  School  and  is  a  former  law 
clerk  to  Circuit  Judge  Learned  Hand.  He 
presently  is  serving  as  secretary  to  the  Federal 
Communications  Bar  Assn. 


MRS.  BECKJORDEN 


Beckjorden  to  Personnel 

ELISABETH  BECKJORDEN,  radio  and  tv 
consultant,  has  joined  the  staff  of  Personnel 
Assoc.,  New  York,  employment  agency  special- 
izing in  the  advertising  field.  Mrs.  Beckjorden, 
who  will  head  the 
agency's  broadcast- 
ing department, 
which  serves  sta- 
tions, representa- 
tives, advertising 
agencies,  radio  -  tv 
departments,  film 
producers  and  dis- 
tributors, also  will 
continue  her  con- 
sultant activities. 

Mrs.  Beckjorden 
was  formerly  assist- 
ant national  public 
relations  -  publicity 
director  of  Motion  Pictures  for  Television,  New 
York,  and  prior  to  that  publicity,  promotion 
and  research  director  of  the  O.  L.  Taylor  Co., 
station  representative  firm. 

PROFESSIONAL  SERVICE  PEOPLE 

Siiney  G.  Pietzsch,  senior  account  executive, 
Witherspoon  &  Rid- 
ings (public  rela- 
tions), Dallas,  Tex., 
promoted  to  vice 
president. 

Robert    J.  Burovv, 

business  manager, 
Danville  (111.)  Com- 
mercial -  News 
(WD AN  -AM  -TV), 
appointed  general 
manager  of  paper. 

Edwin    T.  Shields, 

publicity  director, 
Hoffman  Electronics  Corp.,  L.  A.,  to  Burns  W. 
Lee  Assoc.  (public  relations),  same  city,  as 
account  executive. 

Edith  M.  Holland,  formerly  assistant  to  promo- 
tion-publicity and  public  relations  managers, 
KFAB  Omaha,  to  Wilson-Wadley  Enterprises 
(public  relations),  Washington,  as  special  as- 
sistant to  owners. 

Albert  J.  Feigen,  former  attorney,  Federal 
Power  Commission,  Washington,  to  Dempsey  & 
Koplovitz  (law),  same  city. 

PROFESSIONAL  SERVICE  SHORTS 
Page  Communications  Engineers  Inc..  Wash- 
ington,  has   released    "Channels  Unlimited," 
brochure  describing  its  services  and  operation. 


MR.  PIETZSCH 


RUDOLPH  VALENTINO 


HAD 

40,000,000  WOMEN 
SWOONING---  YOU 
can  see  HIS  technique 


ON 


MOVIE  MUSEUM 


j0  STERLING  TELEVISION  CO.,  INC. 


HOLLYWOOD 


Tv  Writers  to  Base  Awards 
On  First  Six  Months  of  '55 

THE  FIRST  awards  to  be  given  by  Tv  Writers 
Branch,  Writers  Guild  of  America  West.  Holly- 
wood, will  be  based  on  scripts  produced  during 
the  first  six  months  of  this  year.  Thereafter, 
the  awards  year  will  start  on  July  1  and  end 
June  30. 

Members  are  asked  to  nominate  five  pro- 
grams in  each  of  four  categories:  best  situation 
comedy,  best  variety  comedy,  best  dramatic 
anthology  and  best  dramatic  episode.  Both  live 
and  film  shows  are  eligible,  with  awards  shared 
where  two  or  more  writers  are  involved  (i.e., 
original  writer  and  adapter). 

Voting  will  be  confined  to  WGAW  members, 
excluding  WGA  East,  for  the  first  awards. 

Wehde  Named  1955  Chairman 
Of  Woman's  Award  Committee 

APPOINTMENT  of  Ursula  M.  Wehde,  account 
executive  at  Hoffman  &  York  Inc.,  Milwaukee 
advertising  agency,  as  general  national  chair- 
man of  the  1955  Advertising  Woman  of  the 
Year  Award  Committee  has  been  announced 
by  Mary  E.  Busch,  vice  president  of  the  Adver- 
tising Federation  of  America  and  chairman 
of  the  AFA  Council  of  Women's  Advertising 
Clubs. 

At  the  same  time,  Miss  Busch  announced 
that  Josephine  V.  Keim,  creative  copy-contact 
staff,  Al  Paul  Lefton  Co.,  New  York,  would 
serve  as  national  publicity  chairman  and  Joan 
Hirsch.  fashion  coordinator.  Buffalo,  as  na- 
tional finance  chairman. 

The  Advertising  Woman  of  the  Year  Award 
will  be  presented  to  the  woman  deemed  to  have 
contributed  most  to  the  growth  of  the  ad- 
vertising profession.  The  selection  will  be  made 
by  a  panel  of  three  judges  and  the  announce- 
ment and  presentation  of  the  award  will  be 
made  at  the  AFA's  annual  convention  in  Chi- 
cago June  5-8. 

Talent  Assoc.  Awards  Set 

ESTABLISHMENT  of  the  Talent  Associates 
television  awards  competition  for  the  three  best 
original  half-hour  television  plays  by  under- 
graduate college  or  university  students  was  an- 
nounced last  week  by  Talent  Associates  Ltd., 
New  York,  tv  producing  and  packaging  firm. 

The  awards  will  include  $1,000  for  the  first 
prize;  $500,  second  prize  and  $250,  third  prize. 
The  contest  will  be  judged  by  tv  writers  N.  I 
Richard  Nash,  Robert  Alan  Arthur  and  David 
Shaw.  The  deadline  for  the  competition  is  June 
15,  1955.  All  inquiries  and  communications 
should  be  addressed  to  Play  Awards  Editor, 
Talent  Associates  Ltd.,  41  E.  50th  St.,  New 
York  22,  N.  Y. 

Arthur  Levey,  president  of  the  producing 
firm,  said  it  is  planned  to  make  the  competition 
an  annual  affair.  . 

AWARD  SHORTS 

Betty  Stickle,  conductor,  Story-Time,  WNNJ 
Newton,  N.  J.,  awarded  radio-tv  scholarship  by 
New  Jersey  Synod  of  Presbyterian  Church. 

E.  Preston  Stover,  program  operations  mana- 
ger, WPTZ  (TV)  Philadelphia,  presented 
Award  of  Merit  from  United  Fund  of  Phil- 
adelphia. 

Robert  Wogan,  operations  supervisor,  NBC  Ra- 
dio, awarded  certificate  of  commendation  by  j 
National  Guard  Bureau,  U.  S.  Dept.  of  De- 
fense, "in  recognition  of  patriotic  service  to  I 
the  National  Guard  of  the  U.  S.  during  the 
year  1953-54." 
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Pretty,  Fair  Promotion 

AD  AGENCY  offices  in  New  York  were 
visited  by  six  tall  blondes,  dressed  as 
royal  pages  and  carrying  gilded  trumpets. 
They  were  preceded  by  telegrams  reading 
in  part:  "...  a  fair  young  maid  will  show 
herself  dressed  as  a  herald  in  silken  ar- 
rayment  .  .  .  she'll  be  there  for  entertain- 
ment!" The  blondes,  described  by  ABC- 
TV  promotion  people  as  "azure-eyed," 
were  the  "live  commercial"  phase  of 
WABC-TV's  (ABC-TV's  outlet  in  New 
York)  current  campaign  for  its  new  2Vz- 
hour,  variety  daytimer,  Entertainment. 
The  models  also  were  placed  in  the  audi- 
ences of  rival  networks'  shows,  winning 
interviews  from  Steve  Allen  on  NBC- 
TV's  Tonight  and  Robert  Q.  Lewis  on 
his  CBS-TV  program. 


JOSEPH  E.  BAUDINO  (c),  chairman  of  the 
board  of  Radio  Advertising  Bureau,  pre- 
sents two  citations  to  former  association 
leaders  for  contributions  to  the  industry. 
Charles  C.  Caley  (I),  former  chairman 
of  the  board  of  Broadcast  Advertising 
Bureau,  forerunner  of  RAB,  and  president 
of  WMBD  Peoria,  III.,  and  Robert  D. 
Swezey  (r)  former  board  member  and 
chairman  of  the  committee  which  formed 
the  original  Broadcast  Advertising  Bureau, 
and  executive  vice  president  of  WDSU 
New  Orleans,  were  recipients. 

WFDF  Flint,  Mich.,  presented  special  plaque 
by  Genesee  County  (Mich.)  4-H  Club  in  recog- 
nition of  meritorious  service. 

KXOK  St.  Louis  cited  by  four  Jewish  congre- 
gations in  St.  Louis  area  during  20th  anni- 
versary celebration  of  Voice  of  Israel  program. 

Dr.  Susan  B.  Riley,  national  president,  Amer- 
ican Assn.  of  University  Women,  and  English 
professor,  George  Peabody  College  for 
Teachers,  Nashville,  Tenn.,  and  Turner  Cat- 
ledge,  managing  editor,  New  York  Times,  ap- 
pointed to  awards  committee.  Alfred  I.  duPont 
Awards  Foundation,  which  names  annual  win- 
ners of  duPont  radio-tv  awards. 

CBS-TV  You  Are  There  chosen  best  educa- 
tional program  on  tv  by  high  school  editors 
in  poll  conducted  by  Compact  magazine. 

Joe  Rosenfield  Jr..  conductor.  Happiness  Ex- 
change, WMGM  New  York,  presented  citation 
from  Veterans  Hospital  Radio  Guild  "in  ap- 
preciation of  his  devoted  efforts  in  behalf  of 
our  hospitalized  veterans  .  .  ." 

Lynn  C.  Thomas,  general  manager,  KWRO 
Coquille,  Ore.,  presented  U.  S.  Air  Force  Pub- 
lic Service  Award  for  outstanding  service  to 
USAF  in  civilian  capacity. 

Ralph  Kanna,  production  director,  WKNB-TV 
New  Britain,  Conn.,  presented  award  from 
Business  &  Professional  Women's  Club  of 
Hartford  (Conn.)  for  Adventures  of  Petey 
program. 

Chet  Huntley,  news  commentator,  ABC  Holly- 
wood, presented  citation  from  Jewish  National 
Home  for  Asthmatic  Children.  Denver,  for  dis- 
tinguished service  to  needy  children  of  America. 

Kiaus  Landsberg,  vice  president.  Paramount  Tv 
Productions  Inc..  and  general  manager,  KTLA 
(TV)  Hollywood,  presented  special  award  by 
Adult  Education  Assn.,  L.  A.,  for  "lasting  con- 
tribution to  the  educational  and  cultural  wel- 
fare of  the  community"  for  City  At  Night  pro- 
gram, which  Mr.  Landsberg  personally  directs. 

Louis  Clark,  newsreel  photographer.  WCAU- 
TV  Philadelphia,  winner  of  three  awards  in 
Philadelphia  Press  Photographers  Assn.  annual 
contest  for  best  news  coverage. 
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'QUIZ  'EM  ON  THE  AIR' 

NEW  PROGRAM,  Quiz  'em  on  the  Air,  has 
been  started  on  KPRC-TV  Houston,  Tex.,  in 
cooperation  with  the  affiliated  Houston  Post 
and  high  schools  of  the  area.  The  show  fea- 
tures teams  of  students  from  different  schools 
which  are  quizzed  by  KPRC-TV  quizmaster  Ray 
Miller  on  local,  national  and  international  news 
of  the  previous  week.  The  victorious  team 
wins  a  set  of  books  for  its  school  library. 

WJAR-TV  THEATRE  DISPLAY 

SPECIAL  DISPLAY  in  the  lobby  of  Loew's 
State  Theatre  in  Providence.  R.  I.,  points  up 
the  tie-in  salute  to  Loew's  every  Friday  morning 
on  WJAR-TV's  Breakfast  at  the  Sheraton  pro- 
gram. Complimentary  tickets  to  the  theatre 
are  given  out  to  all  who  attend  the  program  on 
Fridays,  telecast  direct  from  the  Sheraton-Bilt- 
more  Hotel  in  Providence. 

COON  HUNT 

SIMULATED  coon  hunt  was  televised  by 
KNOE-TV  Monroe,  La.,  as  a  kickoff  to  the 
Mountain  Music's  wild  coon  hunt  there.  Coons 
were  placed  in  trees  in  the  station's  20  acres  of 
ground  and  blooded  and  graded  coon  dogs 
from  all  over  the  country  were  turned  loose 
to  pick  up  the  scent.  KNOE-TV  believes  the 
event  was  the  first  of  its  kind  on  tv. 

KLRA  DRUG  PLAN 

KLRA  Little  Rock,  Ark.,  with  the  Little  Rock 
Wholesale  Co.,  is  sponsoring  a  drug  merchan- 
dising plan  whereby  a  drug  firm  by  becoming 
a  participating  sponsor  on  the  station's  Merry 
Go  Round  program  will  receive  distribution 
for  its  product  in  the  wholesale  company's 
720  "health  and  beauty  aid"  racks  in  720  retail 
outlets  in  Louisiana  and  Arkansas  if  the  prod- 
uct is  accepted  by  the  wholesale  firm.  KLRA 
provides  point-of-purchase  tags  and  signs 
identifying  the  product  as  being  advertised  on 
the  station.  The  advertiser  is  invited  to  sup- 
ply product  items  for  giveaways  on  the  pro- 
gram for  which  name-mention  will  be  given 
throughout  the  show  in  addition  to  regular 
commercials.  KLRA  believes  the  plan  is  one  of 
the  few.  if  not  the  only  one.  offering  advertisers 
immediate  distribution  in  so  many  stores. 

SURVEY  IN  AUSTIN 

STRONG  EVIDENCE  that  68%  of  the  resi- 
dents of  Austin.  Tex.,  have  tv  sets  which  are 
tuned  in  for  more  than  three  hours  a  day,  is 
shown  by  a  survey  conducted  by  the  Austin 
Independent  School  District  among  pupils  in 
the  city's  schools,  grades  one  through  eight. 
KTBC-TV,  the  only  tv  station  in  that  city,  re- 
ports. More  than  18.000  youngsters,  over  90% 
of  the  total  enrollment  in  those  grades,  replied 
to  the  survey.  The  results  showed  68%  of 
Austin  homes  have  tv  and  70%  of  the  children 
in  grades  one  through  six  ano.  12%  in  junior 
high  school  (including  a  few  ninth  graders) 
watch  tv  three  hours  or  more  per  day.  In  grades 
one  through  six,  74%  of  the  teachers  thought 
tv's  influence  on  children  wholesome.  14%  un- 
desirable and  12%  were  indifferent:  in  junior 
high.  55%  wholesome.  14%  undesirable  and 
3 1  %  were  indifferent.  /  Love  Lucy  was  the 
most  popular  program  in  all  grades.  KTBC-TV 
is  affiliated  with  all  four  national  networks. 

NBC  PASSPORTS 

"PASSPORTS"  to  a  S20  billion  market  have 
been  issued  to  advertising  agencies  and  clients 
by  NBC  Radio  on  behalf  of  the  network's 
NBC  Travel  Bureau.  Saturdays.  7-7:05  p.m. 


and  Sundays,  7:55-8  p.m.  The  promotion  book- 
let, fashioned  after  government-issued  pass- 
ports, contains  program  information  arranged 
in  a  format  similar  to  visas  from  various  gov- 
ernments. 

SWELLING  SALES 

KITE  San  Antonio  is  distributing  to  advertisers 
and  agencies  what  appears  to  be  a  piece  of 
pasteboard.  An  attached  note  directs  the  re- 
ceiver to  place  it  in  water  where  it  "swells"  into 
a  sponge  like  "your  sales  by  advertising  on  ra- 
dio KITE." 
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TIME  OUT  from  a  day-long  sales  meeting  between  executives  of  George  P.  Holling- 
bery  Co.  and  WWJ-AM-TV  Detroit  is  taken  by  (I  to  r):  seated,  Douglas  Sinn,  WWJ-TV 
assistant  sales  manager;  George  P.  Hollingbery,  president  of  the  representative  firm; 
Edwin  K.  Wheeler,  general  manager  of  WWJ-AM-TV;  Robert  J.  Mcintosh,  WWJ  sales 
manager;  standing,  Jack  Peterson  and  F.  E.  Spencer  Jr.,  Hollingbery  vice  presidents; 
Wendell  Parmelee,  WWJ-TV  national  sales  manager;  Thomas  J.  Warner,  WWJ  na- 
tional sales  manager,  and  Fred  Hague,  vice  president  of  the  Hollingbery  Co. 


STORY  OF  SILICONE 

STORY  of  silicone,  semi-organic  material  de- 
rived from  sand  and  quartz  with  so  many  uses 
and  known  as  "bouncing  putty,"  was  beamed 
to  viewers  in  Saginaw  Valley,  Mich.,  when 
WNEM-TV  Bay  City  and  WKNX-TV  Saginaw 
presented  demonstrations.  Silicones  were  born 
commercially  in  Saginaw  Valley  during  World 
War  II  and  the  first  plant  designed  exclusively 
for  silicone  production  and  development  was 
built  in  Midland  in  1944  by  Dow  Corning 
Corp.  The  special  tv  coverage  afforded  the 
Dow  Corning  silicone  had  a  double-feature 
aspect;  acknowledgment  of  the  local  recogni- 
tion given  in  an  article  on  the  material  in  the 
Saturday  Evening  Post  and  the  12th  anniver- 
sary of  the  founding  of  Dow  Corning  Corp. 
Officials  of  the  company  appeared  on  the  sepa- 
rate half-hour  programs  on  the  two  stations 
and  demonstrated  the  material  and  its  uses. 
Parker  Adv.,  Saginaw,  was  the  agency  arrang- 
ing and  producing  the  broadcasts  and,  accord- 
ing to  it,  the  airings  were  the  first  complete 
demonstrations  of  silicones  and  silicone  proper- 
ties on  tv. 

ENTERPRISE  IN  CANADA 

THAT  young  Canada  is  sold  on  non-govern- 
ment broadcasting  is  proved  in  a  letter  to  a 
Canadian  bank  by  a  group  of  teenage  school- 


boys who  have  a  one-hour  Saturday  afternoon 
program  aimed  at  school-age  children  on 
CKLG  North  Vancouver,  B.  C,  and  who  are 
looking  for  sponsors.  The  two-page  letter 
points  out  the  value  to  the  bank  of  having  teen- 
agers familiar  with  the  bank's  services  because 
the  youngsters  of  today  are  the  customers  of 
tomorrow.  The  letter  says  radio  is  the  best 
means  to  reach  teenagers  since  it  "provides 
the  music  youth  demands,  and  caters  to  that 
hurrying  symptom  of  the  modern  age  by  per- 
mitting the  listeners  to  do  something  else 
while  they  listen." 

'YOUR  SENATORS'  REPORT' 

NEW  PROGRAM  featuring  U.  S.  senators 
from  four  states  has  been  started  by  WGN 
Chicago  under  the  title.  Your  Senators'  Re- 
port. The  weekly  series  started  March  5  with 
a  talk  by  Sen.  Joseph  R.  McCarthy  (R-Wis.) 
and  features  other  senators  each  week  from 
Iowa,  Indiana  and  Michigan,  discussing  major 
issues  and  activities  in  Washington.  The  pro- 
gram is  taped  at  the  joint  congressional  record- 
ing facilities  in  the  capitol.  It  supplements 
the  regular  weekly  Your  Senators'  Report  fea- 
turing Sens.  Everett  Dirksen  (R-Ill.)  and  Paul 
Douglas  (D-I1L). 
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RED  CROSS  KITS 

CHICAGO  CHAPTER  of  the  American  Red 
Cross  has  dispatched  its  second  radio  and  tele- 
vision kit  to  local  broadcasters  for  use  through- 
out March  in  connection  with  its  fund-raising 
drive.  Among  suggestions  for  promotion  are 
spot  announcements,  live  or  transcribed,  featur- 
ing celebrities,  as  well  as  slides  and  film  trail- 
ers. Tv  props  include  oversized  lapel  buttons, 
flags,  easel  cards  and  posters. 

OUTLET  FOR  TEENAGERS 

LOVE-SICK  teenagers  now  have  a  medium  for 
gushing  in  KIST  Santa  Barbara,  Calif.,  and  its 
program,  Seven-Up  Teenage  Party,  aired  two 
hours  Saturday  evenings.  Teenagers  phone  in 
record  requests  and  dedications,  which  are 
taped  and  heard  almost  instantaneously  on  the 
air.  Those  making  requests  are  interviewed 
to  develop  human  interest,  love  interest  and 
"even  the  inevitable  triangle  not  uncommon 
to  .  .  .  puppy  love."  The  interviews  are  often 
accompanied  with  other  giggling  voices  in  the 
background.  KIST  says.  The  program  was 
developed  by  Harry  C.  Butcher,  president  and 
general  manager,  and  William  S.  Trueman, 
Seven-Up  distributor  who  wanted  a  program  to 
appeal  to  the  teenage  group  and  which  also 
could  be  used  in  other  cities  in  the  area.  The 
same  format  now  is  being  utilized  by  KCOY . 
Santa  Maria.  The  program  earned  the  top 
award  in  the  annual  contest  conducted  by  the 
Santa  Barbara  Advertising  &  Merchandising 
Club. 

EUROPEAN  JUNKET 

FOR  its  civic  project,  "Operation:  Hometown 
America,"  Oak  Park,  111.,  is  sending  the  Cliff 
Johnson  family,  featured  on  WGN  Chicago,  as 
goodwill  ambassadors  on  a  two-month  tour 
of  Europe  to  ring  doorbells  and  shake  a  few 
hands.  Tape  recordings  will  be  flown  back  to 
the  station  for  use  on  their  regular  program. 
The  Johnson  family  have  been  on  Chicago 
radio  about  eight  years  with  broadcasts  direct 
from  their  suburban  Oak  Park  home.  They 
will  leave  June  17  for  New  York  and  points 
east. 

HOUSTON  DISC  M.C.  CONTEST 

WHEN  Philco  Corp.  wanted  to  stage  a  cam- 
paign in  the  Houston  market  to  generate  a 
lot  of  traffic  to  dealer  stores,  a  disc  m.c.  popu- 
larity contest  was  conducted  with  seven  stations 
and  32  record-spinners  participating.  More 
than  20.000  radio  listeners,  without  obligation, 
went  to  Houston  dealers  to  vote  for  their  fa- 
vorite and  the  winner  was  Paul  Berlin  of 
KNUZ.  The  promotion  proved  successful  for 
all  stations  concerned.  KNUZ  reports,  because 
of  the  intensified  interest  created  for  local  disc 
shows  and  from  the  "bang-up"  job  other  sta- 
tions did  covering  and  promoting  the  contest. 
Mr.  Berlin  will  be  the  guest  of  singer  Johnny 
Desmond  for  an  all-expense  paid  trip  to  New 
York  City. 

'TRUTH  OR  CONSEQUENCES' 

RETURN  of  Truth  or  Consequences,  one  of 
radio's  first  comedy  quiz  shows,  to  NBC  Radio 
March  23.  9:30-10  p.m.  EST,  has  been  an- 
nounced by  the  network.  The  series  will  be 
an  edited  version  of  the  tv  adaptation  of  the 
program  telecast  Tuesdays,  10-10:30  p.m.  on 
NBC-TV.  Ralph  Edwards,  creator  of  the 
show  and  host  on  This  Is  Your  Life  on  NBC- 
TV,  is  executive  producer.  Ralph  Bailey  is 
m.c,  a  role  Mr.  Edwards  filled  until  he  re- 
stricted his  activities  to  This  Is  Your  Life. 


Broadcasting 


Telecasting 


FREE  BOOKLET 

HIGHLY  informational  booklet  of  par- 
ticular interest  to  news  editors,  newsmen 
and  others  is  being  offered  free  by  the 
Assn.  of  American  Railroads.  The  book- 
let. Rail  Oddities.  Odd  and  Interesting 
Facts  About  the  Railroads,  contains  mat- 
ters of  interest  which  occur  in  the  rail- 
road business  and  is  available  from  the 
association  at  928  Transportation  Bldg.. 
Washington  6.  D.  C.  (see  coupon,  page 
34). 


KBS  AFFILIATION  LIST 

STATION  affiliation  list  and  an  accompanying 
letter  have  been  distributed  by  Keystone  Broad- 
casting System  to  all  advertising  agencies  and 
clients.  Under  the  signature  of  Edwin  R.  Peter- 
son. KBS  vice  president,  the  letter  cites  claims 
of  the  network  for  its  stations  on  the  following 
factors:  population,  households,  radio  homes, 
consumer  spendable  income,  food,  drug  and 
automotive  retail  sales,  total  retail  sales  and 
similar  information  on  farm  listeners.  The 
list  notes  KBS  had  800  affiliates  as  of  Jan.  15 
and  lists  the  stations  by  city,  power,  frequency 
and  radio  families,  based  on  1952  Nielsen 
coverage  service  areas.  The  booklet  containing 
the  stations  is  available  to  anyone  who  did  not 
receive  one  through  the  network's  mailing. 

WALA-TV  INTERVIEWS  BENNY 

FILMED  INTERVIEW  with  Jack  Benny  was 
obtained  by  WALA-TV  Mobile.  .Ma.,  when 
Mr.  Benny  drove  through  the  city  on  his  way 
from  New  Orleans  to  Miami  for  a  vacation. 
He  was  interviewed  by  Al  Holman.  program 
director,  and  Jim  McNamara  and  the  event 
was  given  full  promotion  since  Mr.  Benny's 
show  is  aired  by  the  station. 

CINCINNATI'S  'GOOD  NEIGHBOR' 

WHEN  General  Electric  Co.  wanted  a  wom- 
en's program  portraying  the  company  in  the 
Cincinnati  area  as  a  "good  neighbor."  WSAI 
there  offered  to  GE  and  its  agency.  The  Ralph 
H.  Jones  Co.,  The  Carolyn  Watts  Show,  em- 
ploying a  combination  of  music  and  comments 
of  interest  to  women.  The  station  had  pre- 
vious experience  in  knowing  the  needs  of  GE. 
which  has  been  sponsoring  Sportstime  on 
WSAI  for  four  years,  a  program  of  the  same 
type  for  men.  Carolyn  Watts,  a  new  person- 
ality to  Cincinnati,  is  featured  on  the  program, 
purchased  by  GE  on  a  52-week  basis. 

CBS-TV  AIRS  FLORIDA  DERBY 

TELECAST  of  the  Florida  Derby,  a  mile-and- 
an-eighth  race  for  three-year-olds,  will  be 
shown  by  CBS-TV  on  March  26.  4:30-5  p.m. 
EST.  The  telecast  will  originate  at  Hallandale. 
Fla.  Sportscaster  Bryan  Field  will  broadcast 
the  race,  which  guarantees  SI 00.000  to  the 
winner.  Pre-race  color  will  be  handled  by 
John  Derr.  CBS  director  of  sports. 

'BEAUTIFUL  BUILD,  BUT  .  .  .' 

WPEN  Philadelphia  is  circulating  a  promo- 
tion piece  titled  "Beautiful  Build.  But  .  .  .",  in 
which  the  station  claims  that  from  noon  to  6 
p.m.  "the  highest  ratings  for  radio  programs 
available  to  local  and  national  spot  advertisers 
in  Philadelphia  are  open  on  WPEN."  The 
folder  stresses  that  "the  high  rated  network 
programs  are  not  for  sale  to  national  and  local 
spot  advertisers." 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

APPLICATIONS 

Philadelphia.  Pa. — Philadelphia  Bcstg.  Co.,  uhf 
ch.  29  (560-586  mc):  ERP  224.4  kw  visual.  121.6 
lew  aural:  antenna  height  above  average  terrain 
634  ft.,  above  ground  707  ft.  Estimated  construc- 
tion cost  S445.000.  first  year  operating  cost  $520,- 
000.  revenue  5546,000.  Post  office  address  Western 
Savings  Fund  Building.  Phila.  Studio  location 
to  be  determined.  Transmitter  location  12  S.  12th 
St..  Phila.  Geographic  coordinates  39=  57'  06"  N. 
Lat..  75 ;  09'  39"  W.  Long.  Transmitter  and  an- 
tenna RCA.  Legal  counsel  Welch.  Mott  &  Mor- 
gan, Washington.  Consulting  engineer  Jansky  & 
Bailey  Inc.,  Washington.  Principals  include  Pres. 
Theodore  R.  Hanff  (51-1/7^  I,  stockholder  of  high- 
way toll  bridge  company;  Vice  Pres.  Murray 
Borkon  (14-2/7%),  pres.-SO^  owner  Community 
Tv  System  Inc..  and  Treas.  Isadore  B.  Sley 
128-4/7^).  owner  of  Phila.  chain  of  parking  lots 
and  garages.  Filed  March  14. 

Milwaukee.  Wis. — Business  Management  Inc. 
(WFOX).  uhf  ch.  31  (572-578  mci;  ERP  19.7  kw 
visual.  11.06  kw  aural:  antenna  height  above 
average  terrain  353  ft.,  above  ground  434  ft.  Esti- 
mated construction  cost  3124,961,  first  year  oper- 
ating cost  S150.000,  revenue  S180.000.  Post  office 
address  4531  W.  Forest  Home  Ave.,  Milwaukee. 
Studio  and  transmitter  location  208  W.  Wisconsin 
Ave..  Milwaukee.  Geographic  coordinates  43s  02' 
20"  N.  Lat..  87=  54'  17"  W.  Long.  Transmitter  and 
antenna  GE.  Legal  counsel  McKenna  &  Wilkin- 
son. Washington.  Consulting  engineer  Page. 
Creutz.  Garrison  &  Waldschmitt,  Washington. 
Principals  include  Pres. -Treas.  Joseph  A.  Clark 
(lOO^c);  Vice  Pres.  Edward  Stillman,  and  Sec. 
Chas.  L.  Goldberg.   Filed  March  11. 

APPLICATION  DISMISSED 

Palm  Springs.  Calif. — Florence  P.  Ralev  tr/as 
Desert  Radio  i  Telecasting  Co.  FCC  dismissed 
bid  for  new  tv  station  on  ch.  14  at  request  of 
apDlicant.    Dismissed  March  14. 


FOR  THE  RECORD 


Existing  Tv  Stations  .  .  . 

STATION  DELETED 

KMIV  (TV)  Miami,  Okla. — George  L.  tuleman 
&  Kenyon  Brown  d/b  as  Miami  Tv  Co.  FCC 
deleted  tv  station  on  ch.  58  for  lack  of  prosecu- 
tion.  Deleted  March  7. 

New  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

Hillsdale.  Mich. — Baw  Beese  Bcstrs.,  granted 
1340  kc.  100  w  unlimited.  Post  office  address  % 
E.  H.  Munn  Sr..  306  N.  West  St..  Hillsdale.  Mich. 
Estimated  construction  cost  S9.000,  first  year  oper- 
ating cost  S42.000.  revenue  S60.000.  Principals  in- 
clude Stanley  W.  White,  auto  dealer,  president 
(14.25  .):  E.  Harold  Munn  Jr..  stockholder  WTVB 
Coldwater,  Mich..  WSTR  Sturgis,  Mich.,  and 
WSHE  Sheboygan.  Wis.  (construction  permit i. 
vice  president  (14.25'~-  |;  Guy  Osborn,  insurance 
and  real  estate  business,  vice  president  (2.86^): 
Lloyd  V.  Hickok,  appliance  dealer,  treasurer 
18.57-7):  E.  Harold  Munn  Sr..  college  teacher  and 
stockholder  WTVB  and  WSTR.  secretary  (19.14'",  |. 
Twenty  other  stockholders,  including  Earl  D. 
Seiple  and  Elmer  D.  Cheney  who  have  interest 
in  WSTR.  Granted  March  9. 

Carrizo  Springs.  Tex. — Ben  L.  Parker  granted 
1450  kc.  250  kw  unlimited.  Post  office  address 
P.  O.  Box  247,  Pleasanton.  Tex.  Estimated  con- 
struction cost  S15.358.  first  year  operating  cost 
S30.250.  revenue  S40.500.  Mr.  Parker  is  licensee  of 
KBOP  Pleasanton  and  KBLP  Falfurrias.  both  in 
Tex.    Granted  March  9. 

APPLICATIONS 

Arcadia.  Fla. — H.  F.  McKee  tr/as  Arcadia  Punla 
Corta  Bcstg.  Co..  1480  kc,  1  kw  daytime.  Post 
office  address  Shelbyville.  Term.  Estimated  con- 
struction cost  S17.000.  first  year  operating  cost 
S19.500.  revenue  S25.500.  Mr.  McKee  is  motel  and 
clothing  store  owner.  Filed  March  9. 

Hazard.  Ky. — Hazard  Bcstg.  Corp..  1430  kc.  1  kw 
davtime.  Post  office  address  r'  David  B.  Jordan. 
3205  Hampton  St..  Ashland.  Ky.   Estimated  con- 


The  Bolex  Tiller  gives  you  speed,  ease, 
and  astonishing  flexibility  at  low  cost. 
You  can  make  titles  involving  multiple 
planes.  The  unit  is  self-lighting;  motion 
is  provided  with  drum  or  roller  action. 

The  basic  unit  is  an  accurate  horizontal 
or  vertical  optical  bench,  seating  most 
16  mm  cameras  including  the  Bolex 
(shown).  Bell  and  Howell,  or  Kodak 
Cine  Special.  For  others,  inquire.  Special 
effects  kit  includes  turntable,  drum. 


positioning  sheets  for  animation,  and  ma- 
terial allowing  for  hundreds  of  variations. 

Contact  your  Bolex  dealer,  or  for  fur- 
ther information,  write  the  address  below. 
Department  BT-3.  Bolex  Tiller  is  S295.50 
complete  with  special  effects  kit. 


Fine  mechanisms  since  1814- 


PAILLARD  PRODUCTS,  INC.,  100  SIXTH  AVE.,  NEW  YORK  13,  N.Y. 


mm 


j 


Broadcasting    •  Telecasting 


March  21,  1955    •    Page  121 


■FOR  THE  RECORD • 


Station  Authorizations,  Applications 
(As  Compiled  by  B  •  T) 

March  10  through  March  16 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,  w  —  watts,   mc  — 


FCC  Commercial  Station  Authorizations 
As  of  Feb.  28,  1955  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,687 

525 

130 

CPs  on  air 

5 

17 

t318 

CPs  not  on  air 

101 

11 

130 

Total  on  air 

2,692 

542 

448 

Total  authorized 

2,793 

553 

578 

Applications  in  hearing 

137 

2 

167 

New  station  requests 

186 

5 

17 

New  station  bids  in  hearing 

76 

0 

151 

Facilities  change  requests 

146 

7 

36 

Total  applications  pending 

755 

67 

222 

Licenses  deleted  in  Feb. 

0 

3 

0 

CPs  deleted  in  Feb. 

1 

0 

2 

*  Does  not  Include  noncommercial  educational 
fm  and  tv  stations. 

+  Authorized  to  operate  commercially,  but  sta- 
tion may  not  yet  be  on  air. 

*       *  * 

Am  and  Fm  Summary  through  March  16 

Appls.  In 

On                                Pend-  Hear- 

Air      Licensed     CPs      ing  ing 

Am          2,700          2,690          114          179  78 

Fm             542            525           29             7  0 


struction  cost  $21,740,  first  year  operating  cost 
$32,100,  revenue  $42,000.  Principals  include  Pres. 
E.  P.  Smith  (16.7%),  real  estate;  Vice  Pres.  W.  R. 
Smith  (16.7%),  Ky.  State  Representative;  Vice 
Pres.  David  Bruce  Jordan  (24.8%),  chief  engineer 
WWKO  Ashland,  Ky.;  Sec.  Ernest  Sparkman 
(24.8%),  assistant  manager  WWKO;  and  Treas. 
Charlie  Johnson  (16.7%),  banker,  utilities.  Filed 
March  7. 

Salisbury,  Md— Hoyt  C.  Murphy,  1320  kc,  500 
w  daytime.  Post  office  address  Box  1027,  Ft. 
Pierce,  Fla.  Estimated  construction  cost  $33,749, 
first  year  operating  cost  $84,000.  revenue  $95,000. 
Mr.  Murphy  is  Fla.  real  estate  broker  and  hotel 
owner.  Filed  March  8. 

Wolf  Point,  Mont.— Mike  M.  Vukelich,  E.  E. 
Krebsbach  &  Robert  Coffey  d/b  as  Hi-Line  Bcstg. 
Co.,  1490  kc,  250  w  unlimited.  Post  office  address 
%  E.  E.  Krebsbach,  Sidney,  Mont.  Estimated  con- 
struction cost  $13,955,  first  year  operating  cost 
$26,400,  revenue  $36,000.  Principals  in  equal  part- 
nership include  Mike  M.  Vukelish  (Va),  publisher 
Herald  News,  Wolf  Point,  and  Poplar  Standard, 
both  Montana;  E.  E.  Krebsbach  (Vn),  licensee  of 
KGCX  Sidney,  Mont.,  and  Robert  E.  Coffey,  (y3), 
insurance.  Filed  March  4. 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 

Grants  since  July  11,  7952: 

vhf  uhf  Total 

Commercial                          273  318  5931 

Educational                            17  18  35 

Total  Operating  Stations  in  U.  S.: 

vhf       uhf  Total 

Commercial  on  air                303         108  411 

Noncommercial  on  air              8            3  11 

Applications  filed  since  April  14,  7952: 


Commercial 
Educational 

New 

956 
57 

Amend. 

337 

vhf 

738 
29 

uhf 

536 
28 

Total 

1,2752 
573 

Total 

1,013 

337 

767 

564 

1,331* 

1  One  hundred-thirty  CPs  (26  vhf,  104  uhf)  have 
been  deleted. 

-  One  applicant  did  not  specify  channel. 
3  Includes  35  already  granted. 
1  Includes  628  already  granted. 


Shelby,  N.  C— J.  S.  Meadows  &  R.  R.  Hilker 
d/b  as  Cleveland  Bcstg.  Co.,  1320  kc,  500  w  day- 
time. Post  office  address  %  R.  R.  Hilker,  612 
Dartmouth  Drive,  Gastonia,  N.  C.  Estimated  con- 
struction cost  $10,950,  first  year  operating  cost 
$21,000,  revenue  $30,000.  Principals  include  J.  S. 
Meadows  (50%),  food  store  owner,  and  R.  R. 
Hilker  (50%),  26%  owner-general  manager  WCGS 
Belmont,  N.  C.  Filed  March  7. 

Near  Whiteville,  N.  C. — Columbus  Radio  &  Tv 
Co.,  1430  kc,  1  kw  daytime.  Post  office  address 
%  Jim  Newton,  Box  69,  Whiteville.  Estimated 
construction  cost  $11,675,  first  year  operating  cost 
$21,000,  revenue  $30,000.  Principals  include  Pres. 
V.  E.  Pierce  (y3),  auto  dealer;  Vice  Pres.  J.  L. 
Newton  (V3).  former  general  manager  WENC 
Whiteville;  and  Sec.-Treas.  D.  H.  Hardee  (V3), 
auto  dealer.  Filed  March  9. 

Othello,  Wash. — Robert  R.  Moore  tr/as  Othello 
Bcstg.  Co.,  1050  kc,  250  w  daytime.  Post  office 
address  216  Mocliff  Rd.,  Ephrata,  Wash.  Esti- 
mated construction  cost  $6,500,  first  year  operat- 
ing cost  $20,400,  revenue  $24,780.  Mr.  Moore  is 
general  manager  of  KULE  Ephrata,  Wash.  Filed 
March  7. 


Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

KIBS  Bishop,  Calif.— Inyo  Bcstg.  Co.  granted 
permission  to  sign-off  each  day  at  6  p.m.  for 
period  of  90  days.  Granted  March  9;  announced 
March  14. 

WHBO  Sulphur  Springs,  Fla. — Sulphur  Springs 
Bcstrs.  Inc.  granted  mod.  of  CP  to  designate 
studio  location  as  Tampa,  Fla.  Granted  March  9. 

WRMN  Elgin,  111.— The  Elgin  Bcstg.  Co.  granted 
permission  to  sign-off  at  5:30  p.m.  through  Sep- 
tember. Granted  March  7;  announced  March  14. 

WBBA  Pittsfield,  HI.— Pike  Bcstg.  Co.  granted 
permission  to  sign-off  at  6  p.m.  for  the  months 
April  through  August.  Granted  March  7;  an- 
nounced March  14. 

WLRP  New  Albany,  Ind.— Ohio  Valley  Bcstg.  Inc. 
granted  permission  to  sign-off  at  6  p.m.  CST  or 
7  p.m.  CDST  each  day,  April  through  September, 
except  when  broadcasting  a  special  event,  at 
which  time  operation  may  continue  up  to  li- 
censed sign-off  time.  Granted  March  11;  an- 
nounced March  14. 

APPLICATIONS 

WARU    Peru,   Ind.— Wabash-Peru    Bcstg.  Co. 

seeks  CP  to  change  from  500  w  to  1  kw  daytime 
on  1600  kc.  Filed  March  10. 

WTBO  Cumberland,  Md.— Cumberland  Valley 
Bcstg.  Corp.  seeks  CP  to  change  from  1450  kc 
250  w  to  950  kc  500  w  night,  1  kw  day,  directional 
day  and  night.  Filed  March  11. 

WCLG  Morgantown,  W.  Va.— C.  Leslie  Golliday 
tr/as  Morgantown  Bcstg.  Co.  seeks  CP  to  change 
from  500  w  to  1  kw  on  1300  kc.  Filed  March  10. 

New  Fm  Stations  .  .  . 


ACTION  BY  FCC 

Chambersburg,  Pa. — Rev.  James  R.  Reese  Jr. 

granted  class  B  ch.  236  (95.1  mc);  ERP  4.4  kw; 
antenna  height  above  average  terrain  135  ft. 
Grant  is  on  condition  that  program  tests  are  not 
begun  until  permittee  severs  all  connections  with 
WCHA-FM  there,  where  he  is  presently  respon- 
sible for  all  programming.   Granted  March  9. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WCMI-FM  Ashland,  Ky.— Ashland  Bcstg.  Co. 

granted  mod.  of  license  to  change  ERP  to  2.75 
kw.  Granted  March  7;  announced  March  14. 

KCFM  (FM)  St.  Louis,  Mo.— Commercial  Bcstg. 
Co.  granted  mod.  of  CP  to  change  to  ch.  229  (93.7 
mc);  ERP  21.5  kw;  antenna  height  above  average 
terrain  550  ft.  Granted  March  7;  announced 
March  14. 

STATIONS  DELETED 

WSLB-FM  Ogdensburg,  N.  Y. — St.  Lawrence 
Bcstg.  Corp.  granted  request  to  cancel  license  for 
fm  station  on  ch.  291.  Deleted  March  9;  an- 
nounced March  14. 

WAEW-FM  Crossville,  Term.— WAEW  Inc. 
granted  request  to  cancel  license  for  fm  station 
on  ch.  246.  Deleted  March  9;  announced  March 
14. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

WRMN  Elgin,  HI.— The  Elgin  Bcstg.  Co.  granted 
assignment  of  license  to  J.  Richard  Sutter  and 
associates  d/b  as  Elgin  Bcstg.  Co.  through  sale 
of  18.7%  interest  by  F.  F.  McNaughton  and  2.7% 
interest  by  John  T.  McNaughton  to  other  part- 
ners for  $14,500.  Principals  will  now  include 
John  F.  McNaughton  (16%);  William  D.  Mc- 
Naughton (18.7%);  Joseph  E.  McNaughton 
(31.2%),  and  J.  Richard  Sutter  (31%).  Granted 
March  11:  announced  March  14. 

KICA  Clovis,  N.  M.— KICA  Die.  granted  volun- 
tary relinquishment  of  negative  (50%)  control  by 
Mae  Strauss  through  transfer  of  33  V3  shares  tc 
Garfield  Packard  for  $333  and  133  \3  shares  to 
Frank  Lesley  for  $1,333.  Each  of  the  above  prin- 
cipals will  now  own  a  V3  interest  in  station. 
Granted  March  9;  announced  March  14. 

APPLICATIONS 

KXJK  Forrest  City,  Ark. — Forrest  City  Bcstg. 

Co.  seeks  voluntary  assignment  of  license  from 
corporation  to  partnership  consisting  of  William 
B.  Fogg  (36%),  Jack  Bridgforth  (28%).  W.  W. 
Campbell  (16%),  W.  M.  CampbeU  (16%),  and  E.  J. 
Butler  (4%),  d/b  as  Forrest  City  Bcstg.  Co.  Filed 
March  7. 

WLCO  Eustins,  Fla. — Broadcasters  Die.  seeks 
voluntary  assignment  of  CP  to  S.  A.  Shikany  & 
Reggie  B.  Martin  d/b  as  Lake  County  Bcstg.  Co. 
for  $2,000.  Principals  include  S.  A.  Shikany 
(50%),  building  construction  and  investments, 
and  Reggie  B.  Martin  (50%).  public  relations, 
producer  of  radio-tv  programs  and  \'3  owner  1 
WSTU  Stuart,  Fla.   Filed  March  9. 
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WNES  Central  City.  Ky. — Muhlenberg  Bcstg. 
Co.  seeks  voluntary  acquisition  of  control  by 
V.  R.  Anderson  through  acquisition  of  75<To  in- 
terest from  Wm.  D.  Atkinson.  Consideration  is 
t'le  cancellation  of  notes,  Mr.  Anderson  will  now 
cwn  99^  interest.  Filed  March  11. 

WMAW  Menominee.  Mich. — Green  Bay  Bcstg. 
Co.  seeks  voluntary  assignment  of  license  to 
Men-Mar  Bcstg.  Corp.  for  S22.000.  Principals  in- 
clude Pres.  Vernon  H.  Uecker  (27.2%),  general 
manager  WMAW:  L.  B.  Koesling  27.2- 1,  an- 
nouncer-engineer WMAW;  L.  Grant  Glickman 
tlOS^c),  physician,  and  8  others.  Filed  March  8. 

WTCN-AM-TV  Minneapolis.  Minn. — Minnesota 
Tv  Public  Service  Corp.  seeks  voluntary  transfer 
cf  control  to  Consolidated  Tv  &  Radio  Bcstrs. 
Inc.  through  sale  of  all  stock  for  SI. 815.000.  Con- 
solidated Tv  &  Radio  owner  of  WFBM-AM-TV 
Indianapolis,  WEOA  Evansville.  Ind..  WOOD- 
AM-TV  Grand  Rapids,  and  WFDF  Flint,  Mich. 
PrinciDals  include  Harry  M.  Bitner  Sr.  [23.4%), 
Pres.  Harrv  M.  Bitner  Jr.  10 and  Evelyn  H. 
Bitner  (10^).  Filed  March  9. 

KORK  Las  Vegas,  Nev. — Reno  Bcstg.  Co.  seeks 
voluntary  assignment  of  license  to  Southwestern 
3cstg.  Co.  for  S50.000.  Southwestern  is  owned  by 
Donald  W.  Reynolds,  a  nrincipal  stockholder  in 
'-CLRJ-TY  Henderson.  Nev..  KATV  (TV)  Reno, 
XFSA-AM-FM-TV  Ft.  Smith.  Ark..  KHRG  Ok- 
mulgee. Okla..  and  KBRS  Springdale.  Ark.  Mr. 
Reynolds  also  has  filed  to  purchase  KOLO  Reno. 
Filed  March  11. 

KOLO  Reno.  Nev. — Reno  Bcstg.  Co.  seeks  vol- 
untary assignment  of  license  to  Western  Bcstg. 
Co.  for  S150.000.  Sole  owner  of  Western  Bcstg.  is 
Donald  W.  Revnolds.  a  principal  stockholder  of 
KLRJ-TV  Henderson.  KZTV  <TVi  Reno.  KFSA- 
AM-FM-TV  Ft.  Smith.  Ark..  KHRG  Okmulgee, 
Okla..  and  KBRS  Springdale.  Ark.  Mr.  Revnolds 
also  has  filed  to  purchase  KORK  Las  Vegas. 
Filed  March  11. 

KOTV  (TV)  Tulsa,  Okla.— KOTV  Inc.  seeks 
relmquishment  of  positive  control  by  John  Hay 
Whitnev  through  sale  of  9.5—  interest  of  J.  H. 
Whitney  &  Co.  to  Walter  N.  Thayer.  C.  R.  Peters- 
zneyer  and  John  K.  Schemmer.  Mr.  Whitney  will 
now  own  44C  interest.  Filed  March  9. 

WMAK  Nashville.  Tenn.  —  Volunteer  State 
Bcstg.  Co.  seeks  voluntary  transfer  of  control  to 
Howard  D.  Steere.  Emil  J.  Popke  Jr.  and  J.  D. 
Berkey  through  sale  of  all  stock  for  S162.000. 
Princinals  include  Howard  D.  Steere  75~  I;  Vice 
Pres.  Emil  J.  Popke  Jr.  15~).  and  Sec.  J.  K. 
Berkey  (lO^c).  all  associated  in  ownership  of 
WKMI  Kalamazoo.  Mich.  Filed  March  7. 

KCAR  Clarksville,  Tex. — B.  B.  Black,  June 
Brewer.  Mattie  Lou  Hurt,  executrix  of  the  estate 
of  Reagan  Hurt,  deceased,  d/b  as  Texo  Bcstg.  Co. 
seeks  voluntary  assignment  of  CP  to  Robert  (n) 
Wagner  and  Owen  Cowan  d/b  as  Texo  Bcstg.  Co. 
for  31,500.  Principals  include  Robert  Wagner, 
chief  engineer  KFYX  Bonham.  Tex.,  and  Owen 
Cowan,  insurance  and  investments.  Filed  March  8. 

KCXC  Ft.  Worth.  Tex.— Blue  Bonnet  Bcstg. 
Corp.  seeks  voluntary  acquisition  of  positive 
control  bv  J.  H.  Speck  through  purchase  of  21 
shares  from  Elliot  Wilkenson  for  S15.000.  Mr. 
Speck  will  now  own  51^  interest.  Filed  March  9. 

WLOW  Portsmouth.  Va. — Commonwealth  Bcstg. 
Corp.  seeks  voluntary  transfer  of  negative  con- 
trol (dQ^c  i  to  Harold"  Kaye  and  Emif  J.  Arnold 
for  S35.000.  Principals  include  Harold  Kaye, 
vice  pres. -25^  owner  WORC  Worcester.  Mass., 
=  -d  Emil  J.  Arnold,  real  estate  and  investments. 
Filed  March  10. 


Hearing  Cases  .  . 


J 


FINAL  DECISIONS 

WLEW  Bad  Axe.  Mich.— FCC  by  order  made 
effective  immediately  an  initial  decision  and 
granted  application  of  Port  Huron  Bcstg.  Co.  to 
change  facilities  of  station  WLEW  Bad  Axe. 
Mich.,  from  1540  kc.  250  w,  daytime  only,  to  1340 
kc,  250  w,  unlimited  time.  Action  March  10. 

Lawton,  Okla. — New  am,  1050  kc.  FCC  by  order 
made  effective  immediately  an  initial  decision 
and  granted  the  application  of  Progressive  Bcstg. 
Co.  for  new  am  station  on  1050  kc,  250  w,  daytime 
only,  in  Lawton,  Okla.  This  proceeding  also 
involved  mutually  exclusive  application  of  White 
Radio  Co.,  Wichita  Falls,  Tex.,  which  made  no 
appearance  at  hearing  and  was  held  in  default. 
Action  March  10. 

WBMC  McMinnville,  Tenn. — FCC  by  order  made 
effective  immediately  its  Nov.  3  grant  to  Cumber- 
land Valley  Bcstg.  Co.  for  new  am  station 
(WBMC)  on  960  kc,  500  w,  daytime  only,  in 
McMinnville,  Tenn.;  terminated  hearing  and  set 
aside  the  order  which  had  postponed  the  effec- 
tive date  of  grant  on  protests  of  WAGG  Franklin, 
Tenn.,  and  WMMT  McMinnville.  Action  March 
10. 

INITIAL  DECISIONS 

Salina.  Kan. — FCC  hearing  examiner  Hugh  B. 
Hutchison  issued  initial  decision  looking  toward 
denial  for  default  of  the  application  of  Philip  D. 
Jackson,  tr/as  Salina  Bcstg.  Co.,  for  new  am 
station  on  1310  kc,  500  w,  daytime  only,  in  Salina, 
Kan.  Action  March  11. 
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Roanoke.  Va. — New  tv,  ch.  ".  FCC  hearing  ex- 
aminer J.  D.  Bond  issued  initial  decision  looking 
toward  grant  of  the  application  of  Times-World 
Corp.  for  new  tv  station  on  ch.  7  in  Roanoke,  Va. 
Action  March  16. 

OTHER  ACTIONS 

Mobile.  Ala. — Ch.  5  proceeding.  FCC  by  order 
granted  petitions  to  make  editorial  corrections 
to  the  transcript  of  oral  argument  in  the  Mobile, 
Ala.,  ch.  5  tv  proceedings.  Action  March  10. 

KIFN"  Phoenix,  Ariz. — FCC  by  order  (1)  denied 
petitions  of  Western  Bcstg.  Co.  to  waive  Sect. 
3.28(c)  of  the  rules  and  reconsider  and  grant  its 
application  for  modification  of  construction  per- 
mit to  change  hours  of  operation  of  KIFN  Phoe- 
nix. Ariz.,  on  860  kc  with  1  kw  from  daytime 
only  to  unlimited  time  with  DA-2;  and,  on  peti- 
tion of  the  Broadcast  Bureau,  dismissed  said 
application.  Related  petitions  of  the  Metropoli- 
tan Television  Co..  Denver,  Colo.,  were  dismissed 
as  moot.  Action  March  10. 

KBET-TV  Sacramento.  Calif.— FCC  bv  memo- 
randum opinion  and  order,  denied  petition  filed 
Jan.  13  by  McClatchy  Bcstg.  Co.,  licensee  of  am 
station  KFBK  Sacramento.  Calif.,  seeking  stay 
and  hearing  on  Commission's  action  of  Dec.  9  in 
modifying  CP  of  KBET-TV  Sacramento  Tele- 
casters  Inc.  (ch.  10),  Sacramento,  for  change  of 
transmitter  and  studio  locations  and  certain 
equipment.  McClatchy's  appeal  to  the  original 
grant  to  Sacramento  Telecasters  with  denial  of 
McClatchy's  competing  application  is  pending  in 
court.  Action  March  16. 

WOPA  Oak  Park.  III. — FCC  by  order  denied 
supplemental  petition  of  Village  Bcstg.  Co.  for 
reconsideration  and  grant  without  hearing  its 
application  to  move  transmitter  site  of  station 
WOPA  from  Oak  Park  to  Chicago,  HI.  Action 
March  10. 

Anderson.  Ind. — Ch.  61.  FCC  by  memorandum 
opinion  and  order,  dismissed  protest  filed  Feb. 
14  by  Anderson  Radio  Telephone  Service  Inc.. 
licensee  of  station  KSA  625  in  the  Domestic 
Public  Land  Mobile  Radio  Service.  Anderson, 
Ind.,  directed  against  the  Commission's  grant  on 
Feb.  2  to  the  Great  Commission  Schools  Inc.  of 
CP  for  new  commercial  tv  station  on  ch.  61  at 
Anderson.  Action  March  16. 

Boston.  Mass. — Ch.  5  proceeding.  FCC  Exam- 
iner James  D.  Cunningham  granted  motion  to 
amend  its  bid  for  new  tv  station  on  ch.  5  due 
to  death  of  Roger  Preston  (1.9^)  and  to  specify 
interest  held  by  estate  of  Roger  Preston.  Action 
March  10. 

Boston.  Mass. — Ch.  5  proceeding.  FCC  by  mem- 
orandum opinion  and  order  (1)  denied  two  peti- 
tions of  WHDH  to  enlarge  certain  issues  in  the 
Boston  ch.  5  tv  proceeding,  and  (2)  denied  two 
motions  of  Massachusetts  Bay  Telecasters  Inc. 
to  strike  certain  replies  by  WHDH.  Action 
March  10. 

Springfield-Holyoke,  Mass. — Tv  Changes.  FCC 

invited  comments  by  April  4  to  conflicting  tv 
rule  making  proposals  to  substitute  ch.  22  or  ch. 
36  in  place  of  ch.  61  for  Springfield-Holyoke, 
Mass.  A  proposal  by  Springfield  Television  Bcstg. 
Corp.  (WWLP  [TV]  ch.  61  there)  would  provide 
ch.  22  in  lieu  of  ch.  61  by  substituting  ch.  38  for 
ch.  50  in  Boston,  adding  ch.  61  to  Easthampton, 
deleting  ch.  36  at  Northampton,  and  substituting 
ch.  *36  for  ch.  *22  as  the  educational  channels  in 
Providence.  R.  I.  A  counter  proposal  by  the 
Board  of  Education  of  Rhode  Island  and  Provi- 
dence Plantations  would  substitute  ch.  36  for 
ch.  61  in  Springfield-Holyoke  by  transferring  the 
latter  to  Easthampton  and  deleting  ch.  35  in 
Northampton.  The  notice  of  proposed  rule  mak- 
ing requires  WWLP  to  show  cause  why  its  au- 
thorization should  not  be  modified  to  specify 
operation  on  ch.  22  or  ch.  36.  Action  March  9. 

Parma-Onondaga,  Mich. — Ch.  10  proceeding. 
FCC  by  memorandum  opinion  and  order  took 
the  following  actions  in  the  proceeding  involving 
competing  applications  for  new  tv  station  on  ch. 
10  in  Parma-Onondaga,  Mich.:  Denied  petition  of 
Jackson  Broadcasting  and  Telecasting  Corp.  to 
dismiss  application  of  Michigan  State  Board  of 
Agriculture;  granted  Jackson's  petition  to  add  a 
307(b)  issue  and  denied  petition  in  other  respects; 
denied  petition  of  Triad  Television  Corp.  to  en- 
large issues;  granted  petition  of  Michigan  State 
Board  of  Agriculture  insofar  as  it  requests  de- 
letion of  Issue  2;  and,  on  Commission's  own 
motion,  deleted  now  moot  Issue  1.  Action 
March  16. 

KSWS-TV  Roswell.   N.   M. — John  A.  Barnett. 

FCC  designated  for  hearing  on  April  11  applica- 
tion to  move  transmitter  site,  increase  visual  ERP 
from  115  kw  to  160  kw  and  antenna  height  above 
average  terrain  from  900  to  1786  ft.  (ch.  8),  with 
overall  height  of  tower  1610  ft.,  and  make  equip- 
ment changes.  Action  March  16. 

WROW-AM-TV  Albany,  N.  Y— FCC  by  order 
designated  for  hearing  application  for  transfer 
of  control  of  Hudson  Valley  Bcstg.  Co.  (WROW- 
AM-TV,  ch.  41),  Albany.  N.  Y.,  from  Hyman 
Rosenblum  and  23  others  to  Lowell  J.  Thomas,  et 
al.,  w"ith  burden  of  proof  placed  upon  Van  Curler 
Bcstg.  Corp.  (WTRI  [TV],  ch.  35),  Albany,  who 
protested  to  Commission's  grant  on  Nov.  3  of 
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Data  sheets  won 't  tell  you . . .  but 
tube  performance,  backed  by  the 
manufacturer's  reputation,  will! 

Choose  Machlett  and  you  find  .  .  . 

57  years  electron  tube  experience. 

Leadership  in  high  vacuum  technique. 
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of  highest  quality  electron  tubes. 


Machlett  tubes  are  distributed  by 
Graybar,  Westrex,  Dominion  Sound. 

For  full  information  on  Machlett's 
extensive  line  of  broadcast  tubes,  write 
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Springdale,  Connecticut 
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said  transfer  application;  denied  Van  Curler's 
Jan.  17  petition  for  enlargement  of  issues  and 
notification  of  interest.  Commissioner  Doerfer 
dissented;  Commissioner  Hennock  dissented  in 
part.   Action  March  16. 

KGEO-TV  Enid,  Okla. — Streets  Electronics  Inc. 
FCC  designated  for  hearing  on  April  11  applica- 
tion to  move  transmitter  site  (ch.  5),  increase 
antenna  height  above  average  terrain  from  810 
to  1386  ft.,  and  make  antenna  and  other  equip- 
ment changes.   Action  March  16. 

WKPA  New  Kensington,  Pa. — Allegheny-Kiski 
Bcstg.  Co.  FCC  designated  for  hearing  applica- 
tion to  increase  power  on  1150  kc  from  250  w  to 
1  kw  and  install  daytime  directional  antenna; 
made  WWVA  Wheeling,  W.  Va.,  a  party  to  the 
proceeding.  Action  March  9. 

WMAJ  State  College;  WAKU  Latrobe,  Pa.— 
FCC  by  orders  denied  petitions  of  WMAJ  State 
College,  Pa.,  and  Clearfield  Bcstrs.  Inc.,  WAKU 
Latrobe,  Pa.,  to  vacate  show  cause  proceeding 
and  to  waive  Sect.  3.165(c)  of  the  rules  regarding 
regular  full-time  employment  at  the  station  of 
one  or  more  operators  holding  a  radiotelephone 
first-class  operator  license.   Action  March  10. 

WENS  (TV)  Pittsburgh,  Pa.— Telecasting  Inc. 
FCC  granted  special  temporary  authorization 
until  April  1  to  operate  on  educational  ch.  *13 
during  hours  relinquished  for  that  purpose  by 
WQED  (TV)  pending  restoration  of  tower  and 
transmission  lines  of  WENS  (TV)  (ch.  16)  which 
were  downed  by  storm;  condition.  Commissioner 
Hennock  will  issue  a  dissenting  statement.  Ac- 
tion March  16. 

Chattanooga,  Tenn. — Greenwood  Bcstg.  Co.  FCC 
Comr.  Robert  T.  Bartley  granted  petition  to 
dismiss  without  prejudice  its  application  for  new 
am  station  on  600  kc  1  kw  daytime.  Action 
March  11;  announced  March  15. 

Odessa,  Tex. — Ch.  7  proceeding.  FCC  sched- 
uled for  oral  argument  proceedings  involving 
Odessa  Television  Co.  and  The  Odessa  Television 
Co.  applications  for  new  tv  station  on  ch.  7  in 
Odessa,  Tex.,  for  March  28.   Action  March  10. 

KLIF  Dallas,  Tex. — FCC  by  memorandum  opin- 
ion and  order  on  petition  of  the  Broadcast  Bu- 
reau, terminated  proceeding  in  Dockets  11025-26 
and  (1)  dismissed  with  prejudice  the  application 
of  Jessie  Mae  Cain  for  new  am  station  (1220  kc) 
in  Grand  Prairie,  Tex.,  and  (2)  removed  from 
hearing  status  and  returned  to  pending  file  the 
application  of  Trinity  Bcstg.  Corp.  to  change 
facilities  of  station  KLIF  Dallas.  Tex.,  on  1190 
kc  from  5  kw  day,  1  kw  night,  DA-N  to  50  kw 
day,  1  kw  night,  DA-2.  Action  March  10. 

WVEC-TV  Hampton,  Va. — Peninsula  Bcstg. 
Corp.  FCC  by  letter,  and  without  passing  on 
merits  of  request,  dismissed  application  for  au- 
thority to  establish  an  alternate  main  studio  at 
Norfolk,  Va„  and  change  station  (ch.  15)  location 
to  "Hampton-Norfolk,"  Va.,  as  not  presenting 
justification  for  waiver  of  rules.  Action  March  9. 

WBEL  Beloit,  Wis.— Beloit  Bcstrs.  Inc.  FCC 
designated  for  hearing  modification  of  license  to 
change  studio  designation  to  Beloit,  Wis. -Rock- 
ford,  111.;  made  WROK  and  WRRR,  both  Rock- 
ford,  111.,  parties  to  the  proceeding.  Action 
March  9. 


Routine  Roundup  .  .  . 


March  10  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 
WNPT  Tuscaloosa,  Ala.,  The  West  Ala.  Bcstg. 
Co. — License  to  cover  construction  permit  (BP- 
8785)  as  modified  which  authorized  change  hours 
of  operation;  install  directional  antenna  (DA-N) 
and  make  changes  in  the  antenna  system  (BL- 
5641). 


Page  124    •   March  21,  1955 


KVFC  Cortez,  Colo.,  Jack  W.  Hawkins  and  Bar- 
ney H.  Hubbs — License  to  cover  construction  per- 
mit (BP-9196)  which  authorized  new  standard 
broadcast  station  (BL-5640). 

Modification  of  CP 

WISH  Indianapolis,  Ind.,  Universal  Bcstg.  Co. — 
Modification  of  construction  permit  (BP-8523)  as 
modified,  which  authorized  changes  in  the  DA 
system  and  move  transmitter  location  for  exten- 
sion of  completion  date  (BMP-6792). 

License  for  CP 

WMOR  Morehead,  Ky.,  Morehead  Bcstg.  Co.,  a 
partnership  consisting  of  W.  J.  Sample,  Robert  S. 
Bishop,  Claude  L.  Clayton  and  Roy  Cornette — Li- 
cense to  cover  construction  permit  (BP-9437)  as 
modified,  which  authorized  a  new  standard  broad- 
cast station  (BL-5638). 

WDEB  Gulfport,  Miss.,  John  Edward  Breland — 
License  to  cover  construction  permit  (BP-9279) 
which  authorized  new  standard  broadcast  station 
(BL-5645). 

KZD?  Amarillo,  Tex.,  David  P.  Pinkston  and  W. 
J.  Duncan  d/b  as  Panhandle  Bcstg.  Co.— License 
to  cover  construction  permit  (BP-9065)  as  modi- 
fied, which  authorized  new  standard  broadcast 
station  (BL-5644). 

WBLT  Bedford,  Va.,  Bedford  Bcstg.  Corp. — 
License  to  cover  construction  permit  (BP-9481) 
which  authorized  change  frequency;  hours  of 
operation;  install  new  transmitter  &  changes  in 
antenna  system  (BL-5639). 

WSWW  Platteville,  Wis.,  John  F.  Monroe,  tr/as 
Southwest  Wisconsin  Co. — License  to  cover  con- 
struction permit  (BP-9474)  which  authorized  new 
standard  broadcast  station  (BL-5642). 

Application  Returned 

KDIM  Detroit  Lakes,  Minn.,  Detroit  Lakes 
Bcstg.  Corp. — Voluntary  transfer  of  control  of 
licensee  corporation  from  R.  C.  Brown,  B.  I. 
Hutton  and  F.  A.  Hay,  to  Farfield  L.  Fox  and 
Lester  N.  Dale. 

KDAS  Malvern,  Ark.,  Malvern  Bcstg.  Co. 

Modification  of  CP 

WSIX-TV  Nashville,  Tenn.,  WSIX  Die— Mod. 
of  CP  (BPCT-532)  as  mod.,  which  authorized 
new  tv  station,  to  extend  completion  date  to 
9-29-55  (BMPCT-2934). 

Application  Returned 

WSJV  (TV)  Elkhart,  Ind.,  Truth  Pub.  Co.— Ap- 
plication date  subsequent  to  transmittal. 

WJPB-TV  Fairmont,  W.  Va.,  Fairmont  Bcstg. 
Co.— Late  filing  (321's  mailed). 

March  1 1  Decisions 

ACTIONS  ON  MOTIONS 

By  Commissioner  Robert  T.  Bartley  on  March  9 

Chief  Broadcast  Bureau — Granted  petition  for 
extension  of  time  to  and  including  March  29  in 
which  to  file  exceptions  to  initial  decision  in  re 
tv  ch.  12,  Richmond,  Va.  (Dockets  8945,  10805). 

K-SIX  Television  Die,  Corpus  Christi,  Tex.— 
Granted  petition  for  an  extension  of  time  to 
and  including  April  4  within  which  replies  may 
be  filed  to  exceptions  to  initial  decision  in  re  tv 
ch.  10  (Dockets  10556  et  al). 

By  Hearing  Examiner  Annie  Neal  Huntting 
on  March  8 

By  order,  denied  petition  of  Television  Corp. 
of  Mich.  Inc.,  Onondaga,  Mich.,  insofar  as  it  re- 
quests reversal  of  Hearing  Examiner's  ruling 
excluding  evidence  to  show  that  James  C.  Pol- 


lock is  proposed  as  petitioner's  production  man- 
ager; alternative  request  of  Television  Corp., 
and  petition  of  Jackson  Bcstg.  &  Television  Corp., 
Parma,  Mich.,  for  leave  to  amend  their  applica- 
tions, both  re  ch.  10  (Dockets  11169  et  al),  were 
denied. 

Due  to  conflict  in  Examiner's  Hearing  schedule, 
continued  from  March  28  to  May  2  the  hearing 
re  am  applications  of  Miners  Bcstg.  Service  Inc., 
Ambridge,  Pa.,  et  al  (Dockets  11202-04).  Prehear- 
ing conference  previously  scheduled  herein  will 
be  held  on  March  18. 

By  Hearing  Examiner  Hugh  B.  Hutchison 
on  March  7 

KTRH  Houston,  Tex.,  KTRH  Bcstg.  Co.,  Texas 
Bcstg.  Co.,  Dallas,  Tex.— Granted  joint  petition 
of  applicants  and  KSEO,  intervenor,  for  continu- 
ance of  hearing  from  March  15  to  April  18,  and 
prehearing  conference  is  postponed  from  March 
8  to  April  4  in  re  am  applications  (Dockets  8258, 
8753). 

By  Hearing  Examiner  Basil  P.  Cooper  on  March  7 
Wilmington,  N.  C,  Wilmington  Tv  Corp. — Is- 
sued an  Order  setting  forth  matters  agreed  upon 
at  prehearing  conference  held  March  7,  in  re 
extension  of  time  to  complete  construction  of 
station  WTHT  (TV)  (ch.  3),  hearing  on  which  is 
scheduled  for  March  18  (Docket  11282). 


March  1 1  Applications 

ACCEPTED  FOR  FILING 
Remote  Control 
WSPC  Anniston,  Ala.,  Model  City  Bcstg.  Co.— 

(BRC-680). 

KSGM  Ste.  Genevieve,  Mo.,  Donze  Enterprises 
Inc.— (BRC-679). 

Renewal  of  License 

WRMA  Montgomery,  Ala.,  The  Southland 
Bcstg.  Co.  of  Birmingham,  Ala.— (BR-2818). 

KWHN  Fort  Smith,  Ark.,  KWHN  Bcstg.  Co.— 
(BR-2416). 

KNEA  Jonesboro,  Ark.,  Radio  Jonesboro  Die— 

(BR-2512). 

KTHS  Little  Rock,  Ark.,  Radio  Bcstg.  Die— 

(BR -426). 

KUOA  Siloam  Springs,  Ark.,  KUOA  Die— (BR- 

424). 

KALB  Alexandria,  La.,  Alexandria  Bcstg.  Co. — 

(BR-865). 

WROX  Clarksdale,  Miss.,  Mrs.  Eunice  T.  Dnes — 
(BR-1196). 

WCJU  Columbia,  Miss.,  WCJU  Inc.— (BR-1468). 
WCMA  Corinth,  Miss.,  The  Corinth  Bcstg.  Co.— 
(BR-1241). 

WPMP  Pascagoula,  Miss.,  Crest  Bcstg.  Co. — 
(BR-2659). 

WVIM  Vicksburg,  Miss.,  Radio  Mississippi  Die 

—(BR- 1916). 

License  for  CP 
KOLN-TV  Lincoln,  Neb.,  Cornhusker  Radio  & 
Television  Corp. — License  to  cover  CP  (BPCT- 
811)  as  mod.  which  authorized  new  tv  station 
(BLCT-267). 

Application  Dismissed 
WNAM-TV    Neenah,    Wis.,  Neenah-Menasha 
Bcstg.   Co.— Mod.   of  CP   (BPCT-869)   as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  8-28-55  (BMPCT-2853). 

March  14  Decisions 

BROADCAST  ACTIONS 
By  the  Commission  en  banc 

KCMU  Columbia,  Mo.,  Cecil  W.  Roberts— Was 
directed  to  show  cause  by  April  15  why  its  call 
letters  should  not  be  changed  to  avoid  possible 
misconception   in  the   minds  of  listeners  that 
KCMU  is  an  adjunct  or  service  of  the  U.  of  Mo., 
permittee  of  KOMU-TV,  who  raised  objections. 
Commissioners  Hyde  and  Doerfer  dissented. 
By  the  Broadcast  Bureau 
Actions  of  March  11 
Granted  License 

WCET  (TV)  Cincinnati,  Ohio,  The  Greater  Cin- 
cinnati Television  Educational  Foundation — 
Granted  license  for  noncommercial  education  tv 
broadcast  station;  this  is  the  first  educational  tv 
station  licensed  by  the  Commission  out  of  the  35 
it  has  authorized  (BLET-1). 

KVAR  (TV)  Mesa,  Ariz.,  KTAR  Bcstg.  Co. — 
Grant  license  for  tv  broadcast  station  ERP:  Vis. 
31.3  kw,  Aur.  15.7  kw  (BLCT-250). 

WWBG  Bowling  Green,  Ohio,  Howard  R.  Ward 
— Granted  license  for  am  broadcast  station;  730 
kc,  250  w,  D-D  A  (BL-5600). 

WOAY-FM  Oak  Hill,  W.  Va.,  Robert  R.  Thomas 
Jr. — Granted  license  covering  changes  in  licensed 
station  (BLH-1037). 

Granted  CP 

WDBO  Orlando,  Fla.,  Orlando  Bcstg.  Co.— 
Granted  CP  to  replace  expired  CP  (BP-9278) 
which  authorized  change  in  auxiliary  transmitter 
location  (BP-9718). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WHAT-FM  Philadelphia, 
Pa.,  to  6-15-55;  WOPT  (TV)  Chicago,  111.,  to 
10-10-55;  WSIX-TV  Nashville,  Tenn.,  to  9-29-55; 
WISH  Indianapolis,  Ind.,  to  6-20-55;  WQXL-TV 
Louisville,  Ky.,  to  9-15-55. 

(Continued  on  page  129) 
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Top  Southern  Independent 
$135,000.00 

Ideal  facility  in  one  of  the  South's  best  markets.  National  busi- 
ness high  percentage  of  gross.  An  outstanding  earner  doing  spe- 
cialized programming.  Good  terms. 

•    Negotiations    •  Financing 


BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-NEWSPAPBR  BROKERS 

WASHINGTON,,  B.  C.                               CHICAGO  SAN  FRANCISCO 

James  W.  Bl&efe&arn                       Ray  V.  Hamilton  William  T.  Stubblaneld 
Clifford  M&rsb&U                             Phil  Jackson 

WaabtnetOB.  BSdg.                           Tribune  Tower  235  Montgomery  St. 

Stwllac  t-4SU-2                          Delaware  7-2755-6  Exbrook  2-5671-2 
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PROFESSIONAL  CARDS 


IANSKY  &  BAILEY  INC. 

utive  Offices 

De  Sales  St.,  N.  W.  ME.  8-5411 
es  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
nington,  D.  C.         ADams  4-2414 
Member  AFCCE  * 


nmercial  Radio  Equip.  Co. 
veretf  L.  Dillard,  Gen.  Mgr. 
R NATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
.  BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 

Member  AFCCE  * 


:RANK  H.  MdNTOSH 

ONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  * 


KEAR  &  KENNEDY 

2  18th  St.,  N.  W.     Hudson  3-9000 

WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


LYNNE  C.  SMEBY 

Registered  Professional  Engineer" 
1  G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
821  MARKET  STREET 
sfl  SAN  FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


J.  G.  ROUNTREE,  JR. 
4515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 

Pennsylvania  Bldg.      Republic  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  • 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Sheraton  Bldg. 

Washington  5,  D.  C 

REpublic  7-3984 

Member 

AFCCE • 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  3-1230 — Executive  3-5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway         Sunset  9-9182 

Denver,  Colorado 


— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE* 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.      4212  S.  Buckner  Blvd. 
Member  AFCCE* 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


!F  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Professional  Directory 
advertising  contact 
Broadcasting  •  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C. 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  • 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING     DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  • 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

John  A.  MofFet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  ' 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 

4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE* 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

OBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

•ngineer  on  duty  all  night  every  night 
JACKSON  5302 
O.  Box  7037         Kansas  City,  Mo. 


CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Accredited  Technical  Institute  Curricula 

3224  16th  St.,  N.W.,  Wash.  10,  D.  C. 
Practical    Broadcast,    TV,    Electronics  en- 
gineering    home     study    and  residence 
courses.    Write  For  Free  Catalog,  specify 
course. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-makr..g 
station  owners  and  managers,  chief 
engineers  and  technicians— applicants 
for  am,  fm,  tv  and  fascimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


TO  ADVERTISE  IN  THE 

SERVICE  DIRECTORY 

Contact 

BROADCASTING  •  TELECASTING 

173S  DESALES  ST.,  N.W.,  WASH.  6,  D.  C. 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.    Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$2.00  minimum. 

All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Bboadcast- 
inu  •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 


Help  Wanted 

Help  Wanted— (Cont'd) 

Managerial 

Salesmen 

Manager — top  salesman  with  experience  in  small 
market.  Unusual  opportunity  for  advancement 
in  metropolitan  market.  Box  363G,  B-T. 

Commercial  manager.  Must  know  business  and 
be  a  producer.  Salary  $85  plus  over-ride  on  total 
station  gross.  Send  complete  details,  photo  and 
references.  Box  782G,  B-T. 


Need  soonest  crackerjack  sales  manager.  Fa- 
miliar with  operation  of  network  and  independ- 
ent stations,  capable  of  boosting  sales  for  indie 
programmed  as  net  operation.  Must  have  thor- 
ough experience  in  use  of  presentations,  bro- 
chures, surveys  and  ability  to  teach  their  use 
to  local  salesmen.  Our  stockholders  are  young 
and  very  forward  looking;  management  and 
entire  staff  is  young  and  extremely  aggressive 
with  many  new  ideas  in  local  radio  operation. 
Our  goal:  Make  a  top  prestige  station  new  in 
the  market  pay  profits.  Potential  tremendous. 
Remuneration  to  be  determined.  Probably  15% 
personal  sales,  5%  over-ride  on  three  good  sales- 
men and  share  of  national-regional  business. 
Send  detailed  resume  or  tell  all  in  lengthy  first 
letter.  Interview  availability  helpful.  (P.S.  Less 
than  lVz  hours  from  finest  beaches.)  WAGR, 
Lumberton,  N.C. 


EMPLOYERS 

Our  largest  NATION-WIDE  pool  of 
TV-AM  executive  and  staff  personnel  is 
the  modern,  confidential  way  to  fill  all 
vacancies  in  your  organization.  Thirty 
years  of  station  management  experience 
enables  us  to  make  ideal  selections  for 
your  consideration. 

REPUTATION 

Is  vital  to  the  growth  of  any  organiza- 
tion, particularly  a  Nation-Wide  Place- 
ment Service  dedicated  to  the  broadcast 
industry.  Reputation  is  founded  upon 
experience,   integrity   and  achievement. 

EXPERIENCE 

This  is  a  specialized  professional  serv- 
ice that  taps  wide  resources,  headed  by  a 
man  of  long  experience  in  TV  and  Radio 
.  .  .  Howard  S.  Frazier.  Broadcasters 
Placement  Service,  established  in  1950, 
is  a  division  of  the  pioneer  station  man- 
agement firm. 

INTEGRITY 

Is  our  most  valued  asset.  Our  every 
action  must  enhance  its  growth. 

ACHIEVEMENT 

Many  TV  and  AM  stations  are  better 
operations  today  .  .  .  they  employed  our 
management  or  staff  personnel. 

Countless  former  placement  clients 
credit  this  organization  for  their  in- 
creased opportunities. 

BROADCASTERS  EXECOTIVE 
PLACEMENT  SERVICE,  INC. 

708  Bond  Bldg.,  Washington  5,  D.  C. 


Florida — experienced  man,  draw  against  15%. 
Box  661F,  B-T. 

Wanted:  Man  or  woman  salesman,  $50  a  week, 
plus  25%  commission.  Box  681G,  B-T. 

Florida  coastal  independent  wants  young  self- 
starting  experienced  radio  account  executive 
looking  for  challenge  and  opportunity.  Excel- 
lent commission  rate.  No  high  pressure  men 
or  women.  Protected  accounts.  Box  749G,  B-T. 

Wanted:  A  traveling  representative  experienced 
calling  on  radio  and  television  station  to  intro- 
duce a  proven  new  type  of  promotion  that  nets 
substantial  earnings  to  stations.  One  thousand 
dollars  per  month  advance  drawing  account 
against  liberal  commissions.  To  the  right  man 
this  could  be  a  bonanza.  All  replies  held  in 
confidence.   Reply  Box  757G,  B-T. 

Wanted:  Sales  manager  to  head  complete  sales 
for  1000  watt  independent.  Thriving  tri-city  area, 
car  essential.  Send  full  details  and  your  compen- 
sation plan  to  Box  774G,  B-T. 

Excellent  opportunity  for  good  time  salesman 
able  to  handle  own  copy.  $75  a  week  salary  plus 
5%  commission.  Send  complete  details,  photo 
and  references.  Box  781G,  B-T. 

Going  5000  watts.  Position  open  radio  salesman, 
also  radio  salesman  with  first  phone,  and  an- 
nouncer-engineer. Experienced  personnel  only. 
Send  photo,  references.  KCHJ,  Delano,  Cali- 
fornia. 

Experienced  aggressive  salesman  or  sales-an- 
nouncer with  creative  ideas  wanted  for  medium 
market,  immediately.  Guarantee  or  salary  plus 
commission.  Write,  wire  or  call  John  Powell, 
KWBW,  Hutchinson,  Kansas. 

Experienced  radio  salesman,  1  kw  station.  Must 
be  sober,  willing  to  work  list  of  active  accounts 
to  start.  Draw  against  commission.  Reply  Box 
211,  Anderson,  South  Carolina. 

Announcers 


Florida — pop  DJ  personality, 
resume.    Box  662F,  B-T. 


Send   tape  and 


Help  wanted:  50  kw  station  looking  for  mail  pull 
DJ  with  rural  small  station  background.  No 
city  slickers  need  apply.  Send  tape,  background, 
first  letter.  Box  517G,  B-T. 

Hard  selling  disc  jockey  for  one  of  America's 
great  independents.  Must  have  solid  background 
of  proven  performance.    Box  612G,  B-T. 

Wanted  strong  hillbilly  and  top  disc  jockey  for 
early  morning  shift.  Must  be  talented,  able  to 
sell  on  the  air.  Some  experience  necessary. 
Southern  family  man  preferred.  Send  tape, 
photo,  complete  references.  Position  permanent. 
Starts  April  1st.  Write  immediately  Box  686G, 
B-T. 

Opportunity  for  a  combo  man,  first  phone,  South 
Carolina  town  20,000  population,  morning  show, 
45  hours,  no  limit  on  salary,  talent,  commission 
for  showman  who  is  air  salesman.  Reply  is  confi- 
dential.  Box  747G,  B-T. 

Need  announcer  with  experience,  personality, 
native  of  Tennessee.  Salary  depends  on  qualifi- 
cations.  Box  748G,  B-T. 

Air  salesman  who  enjoys  country  and  western 
music.  Starting  salary  $300.00  to  $350.00  monthly 
depending  experience  and  ability.  Send  tape 
and  letter  KHOB,  Hobbs,  New  Mexico. 

Immediate  opening  top  announcers  desiring  to 
join  aggressive  indie  chain.  Learn  our  operation 
and  progress.  Airmail  details  KLEE,  Ottumwa, 
Iowa. 

Immediate  opening  for  all  around  sportscaster. 
Must  have  good  staff  background.  All  tapes 
returned.    KVBC,  Farmington,  N.M. 


RADIO 


Help  Wanted— (Cont'd) 


Combination  announcer — first  phone  engineer. 
Salary  $75.  Immediate  opening.  W.  J.  Thomas, 
WCPA,  Clearfield,  Pa.  Phone  5-5051. 


Boston — Announcer,  first  class  ticket — classical 
music— WCRB,  Waltham,  Mass. 


Versatile  announcers  for  new  am-fm  independ- 
ent to  go  on  air  sometime  in  April.  Spacious, 
modern  studios,  finest  equipment.  Contact  Ken 
Kilmer,  WMRI,  Marion,  Indiana. 


Better  than  average  announcer  wanted  for  better 
than  average  station,  at  better  than  average 
wages.   WTON,  Staunton,  Virginia. 


Technical 


Engineer,  experienced,  combination  work  but 
announcing  limited.  Available  for  April  15,  5000 
watts  CBS.  Send  full  details  including  picture, 
audition,  salary,  references.  Permanent  position. 
KSPR,  Casper,  Wyoming. 


One  experienced  combo-man  and  one  announcer 
for  mountain  transmitter-studio.  Car  necessary. 
Single  men  preferred.  Room,  board  and  salary. 
Call  WMIT,  Charlotte,  N.C. 


Chief  engineer.  Must  be  experienced.  Good  sal- 
ary. Permanent  position.  Radio  Station  WMJM, 
Cordele,  Ga. 


Engineer — first  or  second  phone.  Salary,  vacation, 
etc.  Permanent  position  for  good  man.  L.  H. 
Beckwith,  WPFB,  Middletown,  Ohio.  Phone: 
2-3625. 


Programming-Production,  Others 


Learn  news — assistant  to  News  Director  wanted. 
Make  calls,  rewrite,  staff.  Qualifications:  good 
voice;  command  of  English;  confidence  you  could 
learn  to  edit  and  write.  Midwest.  $60  to  start. 
Box  751G,  B-T. 


Writer:  Are  you  experienced  writing  quality  copy 
in  quantity?  Send  full  particulars,  samples,  salary 
expected,  availability.  Southeastern  network  af- 
filiate. Write  Box  773G,  B-T. 


Situations  Wanted 


Managerial 


Manager — 15  years  radio  experience,  presently 
assistant  manager-program  director.  Stable  per- 
sonable, capable  of  sparking  staff  to  best  sales 
and  production  performance.   Box  557G,  B-T. 


General  manager  ready  to  take  complete  charge 
of  station.  Sales,  programming,  etc.  Midwest 
only.  Daytimer  preferred,  will  invest.  Box  625G, 
B-T. 


Young  family  man  desires  managerial  position — 
1st  phone — 7  years  experience — all  phases.  Box 
630G,  B-T. 


Commercial  manager  interested  in  permanent 
connection  with  substantial  am  station.  12  years 
as  commercial  manager  and  general  manager  of 
two  good  network  stations  in  highly  competitive 
field  midwest.  Another  12  years  in  newspaper 
display  and  merchandising.  I  am  not  a  hot  shot. 
I  can't  make  a  sick  station  well.  I  like  to  sell  and 
help  others  to  sell.  Married,  stable,  strictly  sober, 
good  citizen.  References  from  industry  leaders. 
Available  for  interview  your  office.  Box  656G, 
B-T. 


Manager.  15  years  experience.  Presently  em- 
ployed but  desires  to  relocate  permanently.  Box 
659G,  B-T. 


Manager,  fully  experienced  in  program,  promo- 
tion, sales.  Excellent  record  and  recommenda- 
tions. Presently  employed.  Fifteen  years  execu- 
tive experience.  Salary  secondary  to  opportunity 
to  produce.  Box  687G,  B-T. 


Can  you  use  this  man  as  manager  of  your  radio 
station?  Ten  years  experience  in  all  phases  of 
broadcasting-management,  sales,  programming, 
and  announcing,  2  years  tv.  Desire  to"  locate  in 
the  southern  states.  Presently  employed,  but 
looking  for  the  job  with  a  future.  Married.  2 
children,  no  drifter  or  dreamer.  Eager  and 
anxious  for  a  good  opportunity.  Write  Box 
732G,  B-T. 


Manager — commercial  manager— ten  years  all 
phases  commercial  radio.  Want  small  independ- 
ent with  strong  sales  competition,  leaving  gov- 
ernment contract  as  radio-tv  director  in  June. 
Married.  B.A.  degree,  six  years  radio  sales. 
Write  Box  779G,  B-T. 


Salesman 


Want  northern  Minnesota  market.  10  years 
successful  sales  experience.  Presently  employed 
—top  producer.    Box  746G,  B-T. 


RADIO 


RADIO 


RADIO 


Situations  Wanted — (Cont'd) 


Announcers 


Announcer:  2  years,  strong  news  and  commercial 
delivery,  veteran.  Box  604G,  B'T. 


Experienced  announcer,  with  first  class  ticket. 
At  present  station  4  years.  Excellent  references. 
Top  rate  DJ,  popular  or  western.  Married.  Pre- 
fer warm  area.  Box  649G,  B-T. 


Announcer — DJ.  experienced,  employed,  seeking 
larger  market,  24,  married,  vet.  Box  696G.  B'T. 


Disc  jockey.  Outline  of  a  potential  .  .  .  anvone 
interested?  Personality  .  .  .  number  one,  100,000 
market  (Pulse).  Air  sales  .  .  .  same  sponsors  for 
two  years  (list  on  request).  Client  conscious  ... 
Service  is  my  motto  (list  on  request;.  Experi- 
enced DJ  .  .  .  three  years  in  pops  (one  in  r&b). 
Thinker  .  .  .  my  mind  is  your  mind.  Cooperative 
.  .  .  My  policy  is  station  policy.  Make  an  offer 
.  .  .  (major  markets  or  suburbs).  Box  698G.  B'T. 


Top  commercial  delivery.  Good  music  and  news- 
man. Excellent  ratings.  4*i  years  experience. 
Employed.  Larger  market.  S90  minimum.  Box 
707G,  B'T.    Tape  and  resume. 


Top-rated  music  and  newsman;  strong  sales- 
pitch.  4Ji  years.  Emploved.  S85.  Florida  only. 
Tape-resume.   Box  708G,  B-T. 


Announcer:  3  vears  experience.  Good  voice,  re- 
liable.  Tape,  first  phone.   Box  710G,  B-T. 


Baseball  announcer — ex-Brooklyn  Dodger  farm- 
hand. One  vear's  experience — 29 — all  sports.  Box 
716G,  B'T. 


Neat,  efficient,  experienced.  College  graduate. 
Excellent  background  music  and  sBorts.  Inter- 
ested in  improvement  only.  Box  719G,  B'T. 


Announcer,  negro  DJ.  commercials,  news,  experi- 
ence light,  ambitious,  conscientious,  tape  avail- 
able. Box  722G,  B-T. 


Network  calibre  announcer — presently  employed, 
married,  1  child,  ready  to  move  up  the  line. 
Versatile  staff  announcer,  strong  news.  Box 
723G,  B>T. 


Top  announcer — sports,  news,  interviews.  7  years 
experience  —  available  immediatelv  anvwhere. 
Box  728G,  B-T. 


Wanted!  Position  with  progressive  station  in 
south.  Top-notch  DJ,  news  and  staff  announcer. 
Six  years  radio,  one  year  tv.  Box  729G,  B-T. 


Radio-tv  announcer  desires  position.  Presently 
employed.  Experience  in  two  major  markets. 
Four  years  am  and  two  years  tv.  Top  job  on 
commercial  accounts.  Good  selling  record.  Col- 
lege, reliable,  and  conscientious,  with  excellent 
references.  Will  consider  branching  out  for  news 
assignment  .  .  .  either  am  or  tv.  Heavy  news 
experience.  Married  with  new  babv  bov  .  .  . 
draft  exempt.  Box  733G,  B'T. 


Attention  Florida  managers — PD's.  Announcer, 
32.  anxious  to  return  to  Florida.  Family.  Com- 
pletely dependable.  10  years  diversified  experi- 
ence. Very  salable  delivery  and  appearance; 
know-how  in  community  and  client  relation- 
ships. Now  employed  deep  south.  Prefer  tv 
potential  and/or  aggressive  am  operation.  Some 
capital.    Interview  possible.   Box  737G,  B'T. 


Staff  announcer,  has  potential,  needs  experience. 
Willing  to  work,  willing  to  learn,  very  ambitious. 
24,  vet.    1  year  experience.   Box  739G,  B'T. 


Attention  250-500  watters.  Young  experienced 
announcer.  Want  permanencv.  Veteran.  Box 
740G.  B'T. 


Announcer.  First  class  license.  Good  voice.  Ex- 
perienced. Box  745G,  B'T. 


Experienced  announcer,  seeking  job  with  future, 
married,  veteran,  will  travel,  tape.  Box  758G. 
B'T. 


Announcer,  deejay,  available  now.  Go  any- 
where, eager  to  please.  Coached  by  top  New 
York  announcers,  but  no  hot-shot.  Looking  for 
opportunity  to  prove  myself  an  asset  to  your 
station.  Sober,  dependable.  Tape  and  resume 
on  request.    Box  756G,  B'T. 


Announcer — 8  years  experience  all  phases.  Warm, 
friendlv  delivery.  Veteran,  familv  man.  Desire 
California.  Request  tape,  photo.  Box  759G.  B'T. 


Night  worker)  Announcer-newscaster,  rewrite. 
MC,  etc.  Mature,  reliable.  Tape.  Box  760G,  B'T. 


Announcer,  negro,  tremendous,  disc  jockey  pres- 
entation, some  experience.  Tape  available.  Box 
762G,  B-T. 


Situations  Wanted — (Cont'd) 


Staff  announcer — strong  news,  relayed  commer- 
cial. DJ,  versatile.  Some  experience.  Box  765G, 
B'T. 


Staff  man — reliable.  Sober — extremely  energetic, 
ambitious.  Married,  will  relocate.  Box  766G,  B'T. 


Tape  shows  smooth  DJ.  Strong  news  and  ex- 
perienced play-by-plav.  Will  you  listen?  Box 
767G,  B'T. 


Experienced  combo  announcer.  Capable,  all 
phases.  Married,  veteran.  College  graduate. 
Box  769G,  B'T. 


Staff  announcer — married.  Mature  friendly  de- 
livery. Strong-news,  commercials,  play-by-play. 
Tape.  Relocate.  Available  April  11.  Box  771G. 
B'T. 


Country — western  deejay:  6  solid  years.  Sincere, 
originality,  humorous  or  straight  mail  pitch! 
Married  veteran — references.   Box  775G,  B'T. 


Announcer:  Well  versed  in  play-by-play  sports, 
2y2  vears  staff  and  sport  experience,  college  grad- 
uate. Box  777G,  B'T. 


Announcer — six  years  in  the  business,  three  as 
program  director  and  news  editor.  Must  locate 
within  three-hundred-mile  radius  of  New  York 
City.  If  experience  is  what  you  want,  plus  versa- 
tility, then  I'm  your  man.  Tape,  photo,  and 
resume  available  on  request  or  am  available  for 
personal  interview.  Box  778G,  B'T. 


Colored  announcer.  DJ.  2  years  experience, 
strong  on  commercials  and  news.  Knows  music. 
Steady  and  ambitious.  Operate  board.  Has  half 
hour  show  at  present  with  own  sponsors.  Want 
steady  work  on  radio.  Go  anywhere.  Resume 
and  background  on  request.  Box  784G,  B'T. 


Boston,  Mass. — vicinity,  audition,  25  years  old. 
married,  college  graduate,  sales  background,  as 
announcer-DJ.  Jay  Borelli.  Homestead  9-9425 
before  1:30  p,m, 


Colored  disc  jockey.  Former  graduate  of  Cam- 
bridge School  of  Broadcasting.  Good  combina- 
tion man.  Good  ideas.  Single  and  free  to  travel. 
Will  consider  all  offers.  Available  now.  Write  to: 
Reginald  Dwyer.  933  st.  Marks  Avenue,  Brook- 
lyn, or  call:  PResident  8-5314. 


Announcer  desires  to  reenter  radio-tv  field.  Six 
years  Cleveland  experience.  Good  news  with 
understanding  of  most  types  of  air  presentation 
except  sports.  Excellent  personal  and  profes- 
sional references.  Was  1954  summer  man  at 
NBC's  owned  and  operated  WTAM  and  WNBK. 
Prior  to  that  worked  two  years  as  replacement 
at  WGAR,  50.000  watt  CBS  affiliate  in  Cleveland. 
Contact  Guv  Ewing,  12951  Lake  Ave.,  Lakewood, 
Ohio. 


DJ,  sports,  play-by-play,  versatile,  2  years  ex- 
perience, vet,  married,  28.  reliable,  employed, 
contact  Pete  Franklin,  WRCS,  Ahoskie,  N.C. 
Phone:  3101. 


Experienced  personality  deejay.  Good  news. 
Single.  Draft  exempt.  References.  Tape.  Marty 
Monroe,  248  Bay  22nd  Street,  Brooklyn  14,  N.  Y. 


Staff  announcer,  victim  of  personnel  cut.  One 
vear  experience.  t>;st  references.  Ray  Roland, 
WCEN.  Mt.  Pleasant.  Michigan. 


Summer  replacement — midwest.  College  student 
with  three  years  experience  on  network  and 
independent  stations,  one  in  one  of  nation's 
major  markets.  Currently  employed  part-time 
at  local  station.  Available  for  interview  April 
1-11,  work  about  June  5-September  4.  Tape. 
Contact  Paul  Schuett,  1314  Fell.  Bloomington, 
Illinois.    Phone:  9-1890. 


Experienced  announcer  available.  Top-notch 
voice,  background.  Tape.  Leonard  Sharpe.  119 
E.  Elm.  Albion,  Michigan.    Telephone  6326. 


Married  vet,  good  voice,  diction,  desires  oppor- 
tunity- in  radio.  Do  dialects.  Universitv  and  rEdio 
school.  Will  travel.  S.  J.  Sloan.  513  Zulema  Street. 
Pittsburgh  13,  Pa. 


.Announcer,  experienced  staff,  singer,  friendly 
deejay,  strong  news.  Single,  vet,  will  travel.  Dick 
Stalte'r,  49  Lincoln  Avenue,  Newark  4.  New  Jer- 
sey. Telephone;  HU  2-2282  (after  5). 


Experienced  staff  announcer,  authoritative  news- 
caster. Relaxed  commercial  delivery.  Korean 
veteran.  Will  travel.  Mr.  Mel  Topper,  1189  43rd 
Street,  Brooklyn  19,  N.Y. 


Technical 


Combo  chief,  good  voice.  Graduate  engineer, 
plenty  of  experience.  Southwest  only.  Box  638G. 
B-T. 


Situations  Wanted — (Cont'd) 


Engineer,  middle  aged,  wants  change.  No  an- 
nouncing. Best  references.  Box  697G,  B«T. 


First  class  licensee — two  years  experience  in 
studio  and  transmitter.  Midwest  preferred.  Box 
699G,  B'T. 


Chief  engineer — Good  practical  experience — con- 
struction— maintenance — operation,  directionals 
and  Doerhety  amphlifiers.  Box  705G,  B'T. 


First  phone  ship  radar  endorsement,  many  years 
experience  in  radio  and  television  repairing. 
Box  706G.  B'T. 


Engineer,  1st  phone,  chief  of  three  stations.  8 
years  experience,  am-fm  remote  control.  Wants 
permanent  engineering  position,  prefer  Florida  or 
east  coast.  Available  now.  Write  Box  713G,  B'T. 


Experienced,  first  phone,  available  immediately. 
Box  720G,  B-T. 


Engineer — intensive  experience  all  phases.  1st 
class  license,  seeking  permanent  position,  east 
preferred.   Box  738G,  B-T. 


Radio-television.  First  phone.  Graduate  "TV 
Workshop,"  "RCA  Institutes."  School  radio,  tv, 
program-production.  Creative  writing.  Four  years 
operating  director  large  recording  studio.  39, 
married.  Box  742G,  B«T. 


Engineer,  first  class  license,  30,  married  trained  in 
communications.  Some  experience,  will  travel- 
Prefer  to  relocate  in  Texas  or  southern  territory. 
Box  776G,  B'T. 


Engineer,  1st  phone.  7  years  experience.  Em- 
ployed, family,  permanent  job  desired,  not  combo. 
Preferablv  around  Piedmont,  N.  C.  Box  783G, 
B'T. 


Have  1st  class  phone  license,  experienced  in 
radio  broadcasting.  Desire  placement.  Available 
at  once.  Write  Engineer,  c/o  Maud  Kuhn,  RFD 
#1,  Eden,  Miss. 


Programming-Proditction,  Others 


Program  director — sportscaster — deej  ay-first 
ticket — married — car.  S100  week.  Box  631G"  B'T. 


Program  director.  12  years  experience  with  inde- 
pendent stations.  Presently  employed.  Seeking 
change.  No  floater,  married,  two  children,  veter- 
an. Prefer  northeast  of  California,  but  will  con- 
sider anv  offer,  Minimum  acceptable  salary  $100 
weekly.  Box  695G,  B'T. 


Sports-director — program  director.  5  solid  years 
all  phases  radio.  1  television.  Play-by-play,  all 
sports,  interviews.  Southeastern  Conference,  Big 
Seven.  Creative  originality,  fresh  ideas,  married, 
employed,  vet,  best  references.  Box  700G.  B»T. 


Newscaster — nine  years  experience — excellent  air 
style — cover  beat — any  type  special  event — now 
doing  more  newscasts  per  day  than  any  other 
newsman  in  one  of  top  market  areas.  Married. 
Family.  Like  to  try  far  west  but  no  good  offer 
turned  down.  Box  703G.  B'T. 


Your  man  Friday.  Program  director,  traffic,  copy, 
combo  work.  Family  man,  college  graduate.  Box 
730G,  B'T. 


Continuity  gal.  Best  client-sales  staff — employ- 
er's references,  offer  shot  in  arm  to  business, 
if  offer  betters  present  position.  Box  753G,  B'T. 


News  .  .  .  thoroughly  experienced  .  .  .  good  voice 
.  .  .  tape  available  or  will  come  for  personal 
interview.  Experience  mostlv  radio  but  suitable 
for  tv.    Box  780G.  B'T. 


Attention  west  coast:  Thoroughly  experienced 
program  director,  engineer,  announcer  desires 
permanent,  repeat,  permanent  location.  Family 
wants  to  return  west  to  stay.  Ideal  triple  threat 
man  for  small  operation.  $7,500  minimum.  Shul- 
man,  care  general  delivery,  ShuUsburg.  Wisconsin. 


TELEVISION 


Help  Wanted 


Announcers 


Tv  announcer.  Have  immediate  opening  for  tv 
announcer  for  vhf  station  located  in  large  south- 
ern market.  State  all  qualifications  and  enclose 
photo,  with  reply.   Box  755G,  B'T. 


Technical 


Studio  technical  personnel  for  television  and 
radio  operation  in  a  midwestern  metropolitan 
market.  Good  starting  salary  with  periodic  in- 
creases. Very  best  equipment  and  excellent  em- 
ployee relationship.  State  education,  experience, 
draft  classification,  and  provide  a  snapshot.  Re- 
plv  Box  453G.  B'T. 


TELEVISION 


Help  Wanted— (Cont'd) 


Tv  transmitter  engineer — experienced,  capable 
of  operation  and  maintenance  of  50kw  high  band 
equipment.  Want  man  with  confidence  of  own 
ability,  to  take  charge  of  transmitter  facility. 
State  salary  desired.  Available  April  1,  1955.  Box 
537G.  B-T. 


Wanted:  Denver  tv  station  wants  time  saleman. 
Must  have  experience  in  tv  or  radio.  Write  Box 
712G,  B-T. 


Programming-Production,  Others 


Production  manager-director,  excellent  oppor- 
tunity for  qualified  man.  Give  references,  ex- 
perience and  salary  expected  first  letter.  Box 
680G.  B-T. 


Producer-director:  Large  southern  market  vhf 
station.  Must  be  experienced  in  lighting,  staging 
and  switching.  Send  full  particulars  together 
with  salary  expected;  and  recent  snapshot  to 
Box  754G,  B-T. 


Situations  Wanted 


Managerial 


General  manager:  Due  to  death  of  major  stock- 
holder, my  radio-television  property  purchased 
by  competing  station.  Am  throughly  experienced 
general  manager  with  successful  record  directing 
local  and  national  sales.  Have  wide  agency  time- 
buyer  contacts.  Working  knowledge  FCC  pro- 
cedure. Age,  mid-thirties.  Married,  two  children. 
References  include  network,  agency,  representa- 
tives, national  advertiser  and  industry  law  fig- 
ures. Box  763G.  B-T. 


Commercial  manager,  am  thoroughly  experi- 
enced manager  with  successful  record  directing 
local  and  national  sales.  Have  wide  agency  time- 
buying  contacts.  Working  knowledge  FCC  pro- 
cedure. Age,  mid-thirties.  Married,  two  children. 
References  include  network,  agency,  representa- 
tives national  advertisers  and  law  figures.  Due 
to  death  of  major  stockholder,  my  radio-television 
property  purchased  by  competing  station.  Box 
764G,  B-T. 


Programming-Production,  Others 


May  dynamic  director,  instrumental  in  organiz- 
ing two  stations,  help  you?  Box  491G,  B-T. 


Motion  picture  cameraman,  completely  equipped. 
Available  for  newsreel,  commercial,  production. 
Prefer  foreign  assignment.  Box  545G,  B-T. 


Top-rated,  sponsored  newscaster — colorful,  dis- 
tinctive. Enterprising,  mature  news-sense;  In- 
telligent appearance;  Thorouglv  experienced; 
Awards;  Highest  references:  SDX,  RTNDA;  Ex- 
newspaperman  B.S.;  Now  ND  50kw  net.  Want 
tv  news!  Box  677G,  B-T. 


Thinking  about  summer  replacement  help?  I'm 
available.  Details  on  request.  Box  702G,  B-T. 


Photographer-film  editor,  2  years  experience  de- 
sires to  locate  in  east  or  northeast.  Fully  capable 
of  doing  anything  in  film  department.  Single,  26 
will  relocate.  Excellent  references.  Resume  on 
request.  Box  711G,  B-T. 


3  years  tv  experience  .  .  .  film  editor,  camera- 
man, video-switcher,  director,  production  man- 
ager. Confident  .  .  .  Willing  to  accept  proba- 
tionary period.  Resume  available.  Box  715G,  B-T. 


Copywriter-announcer — experience  Florida  ABC- 
TV  affiliate.  Available  congenial  outfit  anywhere. 
Veteran,  single,  references.  Box  721G,  B-T. 


Tv-director-announcer,  two  years  experience, 
major  uhf  station.  Desires  new  uhf  station,  help 
put  it  on  air.  Excellent  as  on  camera  announcer. 
Single-veteran.  Four  years  radio  experience. 
Box  724G,  B-T. 


Radio  news  director  wants  similar  job  on  tv  sta- 
tion. Experienced  all  phases  of  radio  news.  Active 
news  gathering  bureau.  Worked  for  metropolitan 
daily,  Associated  and  United  Press.  Married,  28. 
Prefer  west,  but  all  offers  considered.  Extensive 
resume  available.  Box  725G,  B-T. 


Production  man  available.  Creative.  Knows  how 
to  budget,  organize  efficiently,  plan  maximum 
audience.  Experienced  departmental  manage- 
ment, color,  documentary  film  production,  elec- 
tronics. National  award  winner,  mature,  sober, 
college  degrees,  happy  family.  Wants  to  join  pro- 
gressive, public  service  minded  organization.  Box 
731G,  B-T. 


Experienced  cameraman:  Extensive  background; 
video,  audio,  floor  manager,  directing.  Seeks 
permanent  position  with  production  opportunity. 
Box  743G,  B-T. 


FOR  SALE 


Stations 


Pampa,  Texas.  250  watt  indie.  Fulltime.  All 
Gates  and  only  four  years  old.  Price  for  quick 
sale.    Phone  4-2551.    Box  654G.  B-T. 


For  Sale— (Cont'd) 


Investment  invited  for  50,000  watt  radio  station 
in  Montevideo,  Uruguay,  South  America.  Box 
701G,  B-T. 


Now  for  sale.  Fm  radio  station  with  all  modern 
facilities  and  equipment,  ideally  located  in  large 
midwestern  city.  For  further  information  and 
particulars  write  Box  709G,  B-T. 


For  sale:  Established  midwest  one  kilowatt,  un- 
limited, network  affiliate,  in  good  farming  area. 
Excellent  opportunity  for  right  party.  Box  726G. 
B-T. 


Here's  a  real  money  maker  in  the  mid-south. 
Remote  controlled  kilowatt  daytimer  with  prac- 
tically new  equipment.  Has  always  operated 
in  the  black.  Owners  have  other  interests.  Box 
750G,  B-T. 


Free  list  of  good  radio  and  tv  station  buys  now 
ready.  Jack  L.  Stoll  &  Associates,  4958  Melrose, 
Los  Angeles  29,  California. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange.  Licensed  Brokers.  Portland 
22,  Oregon. 


Equipment 


Six  towers,  galvanized,  self-supporting  75  ft.  Used 
singly  for  communications  or  fringe  area  tv. 
Combine  for  150  or  300  ft.  guyed  towers  F.O.B. 
California.  Send  offer.  Box  704G,  B-T. 


For  sale:  Studio  camera,  view  finder.  RCA  TK- 
10-A,  current  regulator,  camera  control,  TM5-A 
master  monitor,  with  tubes  less  power  supplies, 
used  few  hours.  Box  717G,  B-T. 


One  excess  RCA  16mm  projector,  TP-16F.  Condi- 
tion excellent.  Like  new.  Has  run  very  little  film. 
We  will  consider  $3800.,  plus  shipping.  Box  734G. 
B-T. 


RCA  TF5A  superturnstile.  Tuned  channel  5  but 
tunable  4  or  6.  Box  772G,  B-T. 


Gates  transmitter  control  console  type  SA-97 
complete  with  power  supply.  Suitable  for  KGHF, 
Pueblo,  Colorado. 


18.2  KVA  power  transformer,  3  phase.  Tapped 
primary  200  to  240  volts.  Secondary  4,000  volts. 
P.A.  Greer,  WAKE,  Greenville,  S.  C. 


Complete  fm  station,  clean  as  a  pin,  including  1 
RCA  BTF-3B  3kw  transmitter,  Hewlett-Packard 
335B  modulation  and  frequency  monitor,  4-bay 
multi-V  3.7  gain  antenna,  340  ft.,  1%  inch  coaxial 
cable,  automatic  dehydrator  and  complete  set 
of  spare  tubes.  Less  than  6000  hours  operation. 
Make  us  cash  offer  as  is  where  is.  Our  engineer 
available  at  reasonable  figure  if  desired  to  dis- 
mantle and  crate.  WSNW,  Seneca,  South  Caro- 
lina. 


300  foot  Lehigh  self-supporting  galvanized  tower. 
Designed  to  support  tv  antenna.  Will  erect,  light 
and  paint  on  your  site  if  desired.  Write  or  call 
C.  H.  Fisher,  6100  N.E.  Columbia  Blvd.,  Portland, 
Oregon.  Phone :  TRinity  7303. 


Custom  built  am  broadcast  transmitters,  all  types 
and  powers.  Fully  guaranteed  for  economical  and 
reliable  unattended  operation.  Fritz  Bauer,  1500 
S.  Fairway  Terrace,  Springfield,  Missouri. 


New  Western  Electric  RD  100  program  switchers. 
10  input,  six  channels,  dual  pre-set.  Original 
price  $23,000,  our  delivered  price  $4995.00.  O'Brien 
Electric,  6514  Santa  Monica  Blvd.,  Hollywood  38, 
California. 


RCA-lkw  uhf  transmitter,  antenna,  monitors 
and  complete  studio  set  up  for  channel  28  oper- 
ation. Full  specifications  and  conditions  of  sale 
available.  Write  to:  D.  L.  McNamara,  Purchasing 
Agent,  University  of  Southern  California,  Uni- 
versity Park,  Los  Angeles  7,  California. 


For  sale:  Used  Motorola  150  megacycles  fm  mobile 
receivers  and  transmitters,  make  excellent  remote 
pickup  equipment.  Transmitters,  dyamotor 
powered,  30  watt  output.  Price,  $65,  per  receiver, 
$65  per  transmitter,  includes  cover  and  mounting 
plate,  less  cables.  Also  Western  Electric  13A 
transmission  measuring  set.  M.  Hoffman,  3321 
Ewald,  Detroit  38,  Michigan. 


Wanted  to  Buy 


Stations 


Lease  with  option  to  buy,  local  or  regional  full- 
time  radio  station.  Box  735G,  B-T. 


Ft.  Lauderdale,  Fla.,  will  trade  for  radio  prop- 
erty beautiful  10  unit,  10  bath  apartment,  V2 
block  from  ocean.  Box  752G,  B-T. 


Florida,  New  England,  N.  Y.  State,  East  Pa.  .  .  . 
miniumum  trading  area  200,000  population  .  .  . 
will  pay  cash.  Box  761G,  B-T. 


Radio  stations.  Kansas,  Missouri,  Oklahoma, 
Arkansas.  Ralph  Erwin.  Broker.  Box  811,  Tulsa. 


Equipment 


Wanted  to  buy  uhf  equipment.  Highest  cash 
prices  paid.  Box  365G,  B-T. 


Wanted  to  Buy— (Cont'd) 


Used  stabilizing  amplifier  and  master  monitor. 
Prefer  RCA.  Have  Tel-Instrument  model  2000 
grating  generator  for  sale  or  trade.  Box  744G, 
B-T. 


New  or  used  equipment — desire  rock-bottom 
prices  on  complete  equipment  for  5000  watt  arr, 
radio  station  including  transmitter — 350 — 400  foot 
tower — antenna — studio,  etc.  For  proposed  educa- 
tional-commercial station  in  Pacific  Ocean  area. 
Box  768G,  B-T.  

Wanted:  Complete  RCA  field  camera  chain  and 
power  supply,  model  TK  31.  Also  want  used  field 
sync  generator  and  TD  1-A  camera  pedestal  dolly. 
Clusinberry,  Chief  Engineer,  KCEN-TV,  Temple, 
Texas. 


Wanted:  Good  used  RCA  TM-2C  or  D  utility 
monitor,  WDAY  Inc.,  Fargo,  N.D.   f 

Wanted,  used  recording  tape.  Any  amount, 
write  full  details,  Lackner  Enterprises,  2029 
Bradley,  Chicago  18. 

 — 

Need  used  one  Kw  am  transmitter,  modulation 
and  frequency  monitors,  180  ft.  tower.  Write  Box 
301,  Mayodan,  N.  C. 


Instruction 


Get  your  FCC  first  phone  license  in  8  weeks. 
Intensive  personalized  instruction  by  correspond- 
ence or  in  residence.  Free  brochure.  Grantham, 
Dept.  1-E,  6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia  

FCC  1st  phone  license  in  5  to  6  weeks.  Bill 
Ogden,  1150  W.  Olive,  Burbank,  California.  See 
display  ad  next  week.  

Coaching   groups   starting — FCC   phone  license. 
Low  cost,  minimum  time,  intensive  personal  in-  1 
struction.   Contact  Julie  Elkins,  1733  Broadway, 
New  York  Citv  or  PLaza  7-1858.  


RADIO 


Help  Wanted 


TV  —  RADIO 
Commercial  Writer  Wanted 


Los  Angeles  Office  of  national  4-A  Agen- 
cy needs  male  writer  with  minimum  of 
3  yrs.  continuous  agency  experience. 
Must  be  able  to  write  commercial  copy 
with  understanding  of  the  requirements 
of  live  TV  and  film  production  (live  ac- 


tion and  animation).  Write  Box  736G, 
giving  age,  qualifications  and  salary  de- 
sired. 


Situations  Wanted 

Managerial 


VETERAN  RADIO 
MANAGER  AVAILABLE 

If  you  need  a  well  experienced 
manager  who  (1)  thoroughly 
knows  the  national  field;  (2) 
has  excellent  record  in  commu- 
nity affairs;  (3)  has  run  local, 
regional  and  50  kw  stations  in 
small  and  large  markets;  (4) 
wide  industry  acquaintances ; 
(5)  top  references;  then  I'm 
your  man.  I'm  44  years  old. 
married,  in  radio  23  years. 
Available  for  personal  inter- 
view any  place,  any  time.  Pre- 
fer midwest  or  Pacific  north- 
west.   Box  770G,  B»T 


TELEVISION 


FOR  THE  RECORD 


Help  Wanted 


Managerial 


TV  STATION  MANAGER 
WANTED 

Must  be  a  man  who  is  strong  on  sales 
with  a  thorough  knowledge  of  TV  man- 
agement problems.  Prefer  man  with 
background  in  medium  or  small  market 
operation  with  a  proven  record.  This  is 
an  excellent  opportunity  in  a  VHF  sta- 
tion for  man  who  has  know-how  and  will 
work.  Please  submit  detailed  background 
in  first  letter.  All  replies  completely 
confidential. 

Box  5S9G.  B»T. 


Situations  Wanted 


Programming-Proditction,  Others 


TRTVX* 

*Topnotch  Radio-TV  Newsman 

Network  qualitv  performer,  now  em- 
ployed, 50  kw  radio  VHF -TV  5% 
years.  Newscasting  regular  part  of 
duties.  Gather,  write,  edit,  report. 
Want  position  with  major  emphasis 
on  news.  Best  references.  Family 
man.  Reasonable  salary  requirement. 
Bos  718G,  B»T 


FOR  SALE 


Equipment  Etc. 


RCA  UHF  1  KW  XMTR 
9  RCA  UHF  CH.  42  ANTENNA 
j  FILTER  PLEXER,  R.F.  LOAD  AND 
j  WATTMETER.  MAKE  OFFER! 


! 


* 

I 


WRITE:  D°>> c-  wirth 

WNAM-Tl 

NEENAH,  WISCONSIN 


TOWERS 

RADIO— TELEVISION 

Antennas  Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


Employment  Services 


RA MO  &  TV  P ER SO N N EL 

We  screen  New  York's  vast     /       .  >( 
source  of  qualified  personnel; 
take  the  guesswork  out  of  hfr-  f'OffirtSp* 
ing  for  stations  anywhere.  Tell      \i]Jr^  foi 
us  your  needs,  we  do  the  restl 

CAREER  BUILDERS  A9»*r 

Marjarie  Witty,  Dlrtdor,  Radio-TV  Ofv. 
35  West  53rd  St.,  New  York  1?  •  PL  7-43*5 


\  UHF  XMTR  FOR  SALE ! 


(Continued  from  page  124) 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WSPC  Anniston.  Ala.,  while  using  nondirection- 
al  antenna:  KSGM  Ste.  Genevieve,  Mo.,  while 
using  nondirectional  antenna. 

Actions  of  March  10 
Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WTLF  (TV)  Baltimore, 
Md..  to  10-9-55:  WOOD-TV  Grand  Rapids,  Mich., 
to  9-30-55. 

Actions  of  March  9 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  bv  remote  control: 

KORA  Brvan.  Tex.;  WFBC-AM-FM  Greenville, 
S.  C;  WVET  Rochester,  N.  Y.,  while  using  non- 
directional  antenna. 

Modification  of  License 
WGVM   Greenville,  Miss.,   Cotton   Belt  Bcstg. 
Corp.  of  Miss. — Granted  mod.  of  license  to  change 
name  to  Mid-America  Bcstg.  Co.  (BJTL-1619). 

Granted  CP 

KBIT  Fresno,  Calif..  John  Poole  Bcstg.  Co.— 

I  Granted  CP  to  replace  expired  CP  (BP-8410)  as 
]  mod.,  which  authorized  change  in  name  of  ap- 
|  plicant,  changes  in  antenna  system,  transmitter, 
studio  and  station  location;  conditions  (BP-9714). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WAIFD-TY  Wilmington, 
N.  C_  to  9-29-55:  WRAY-TV  Princeton.  Ind.,  to 
|  9-11-55:  KSLA  (TV)  Shreveport.  La.,  to  8-1-55; 
WOI-TV  Ames.  Iowa,  to  6-11-55:  WNCT  (TV) 
Greenville.  N.  C.  to  10-1-55:  KROD-TV  El  Paso, 
Tex.,  to  9-30-55;  WRAK-FM  Williamsport,  Pa., 
to  7-12-55. 

Actions  of  March  8 
Remote  Control 
KNET  Palestine.  Tex..  Palestine  Bcstg.  Corp. — 

]  Granted  authority  to  operate  transmitter  by  re- 
I  mote  control. 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WFBC-TV  Greenville. 
S.  C,  to  9-29-55:  WDEF-TV  Chattanooga.  Term., 
to  9-28-55;  WGN-TV  Chicago,  111.,  to  9-27-55; 
WJNO-TV  WTest  Palm  Beach.  Fla.,  to  9-15-55; 
KEYT  (TV)  Santa  Barbara.  Calif.,  to  9-27-55; 
WTSK-TV  Knoxville,  Term.,  to  9-24-55;  WKDX- 
|  TV  Camden,  N.  J..  to  9-28-55:  WGEM-TV  Quincv. 
El.,  to  9-24-55;  KWTV  (TV)  Oklahoma  City.  Okla., 
to  9-22-55;  KTVA  (TV)  Anchorage.  Alaska,  to 
9-29-55;  WMTW  (TV)  Poland  Spring.  Me.,  to 
9-26-55:  KLAS-TV  Las  Vesas,  New.  to  9-29-55- 
WREX-TV  Rockford,  El.,  to  9-15-55;  WFMY-TV 
Greensboro,  N.  C,  to  9-22-55;  KLFY-TV  Laf- 
ayette, La.,  to  9-24-55. 

Actions  of  March  7 
Granted  License 

WXRC-FM  New  Rochelle.  X.  Y.,  Radio  New 
Rochelle  Inc. — Granted  license  to  cover  CP  (BPH- 
1726)  which  replaced  expired  CP  as  modified, 
for  fm  broadcast  station;  ch.  228  (93.5  mc),  1  kw; 
antenna  190  feet  (BLH-834). 

KWGS  (FM)  Tulsa,  Okla.,  The  L".  of  Tulsa— 
Granted  license  covering  changes  in  educational 
fm  station:  ERP:  4.1  kw;  antenna  height  350  feet 
(BLED-168). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WD  AS  Philadelphia,  Pa., 
to  10-11-55,  conditions;  WHAT  Philadelphia,  Pa., 
to  6-15-55:  KOED-TV  Tulsa.  Okla.,  to  9-21-55: 
KZTV  (TV)  Reno,  Xev.,  to  9-16-55;  WKXB-TY 
New  Britain,  Conn.,  to  7-15-55;  WLVA-TV  Lynch- 
burg, Va.,  to  9-9-55:  KQED  (TV)  Berkeley,  Calif., 
to  9-22-55:  WWLA  Lancaster,  Pa.,  to  9-15-55. 


Miscellaneous 


RECORDING 

STAR — on  verge  BIG  TDIE 
Offers 


10% 


0  810,000 


or  5~  56,000  of  next  three  years  potential 
profits  from  all  earnings  and  10  ~c  GROSS 
record  royalties.  Needed  for  exploitation. 
Highlv  rated,  critic-applauded.  Address 
^LANAGER.  Box  785G  B»T.  Hollywood  in 
complete  confidence. 


March  14  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WKOP  Binghamton.  N.  Y..  The  Binghamton 
Bcstrs.  Inc. — Modification  of  construction  permit 
(BP-9218)  as  modified,  which  authorized  increase 
daytime  power  and  install  DA  for  daytime  use 
'DA-2)  and  install  new  transmitter  for  daytime 
use  only,  for  extension  of  completion  date  (BMP- 
6794). 

WQXI-TV  Atlanta.  Ga..  Robert  W.  RounsaviUe— 

Mod.  of  CP  (BPCT-1513»  as  mod.  which  author- 
ized new  tv  station  to  extend  completion  date  to 
1-1-56  (BMPCT-2954). 

WQXN-TV  Cincinnati.  Ohio.  Robert  W.  Rounsa- 
viUe—Mod.  of  CP  (BPCT-1681)  as  mod.,  which 
authorized  a  new  tv  station  to  extend  completion 
date  to  1-1-56  (BMPCT-2955). 

Remote  Control 

KENT  Shreveport.  La.,  Frank  H.  Ford— (BRC- 

682). 

WHBT  Harriman,  Tenn.,  The  Harriman  Bcstg. 
Co.— (BRC-683). 

WSSV  Petersburg.  Va.,  Southside  Virginia 
Bcstg.  Corp.— (BRC-681). 

Renewal  of  License 

KXIR  North  Little  Rock,  Ark.,  Arkansas  Air- 
waves Co.— iBR-1248). 

WIKC  Bogalusa,  La..  Curt  Siegelin,  Administra- 
tor of  the  Estate  of  Dorothv  Moss  Siegelin,  De- 
ceased— fBR-1667). 

KLOU  Lake  Charles,  La..  The  Pelican  Bcstg.  Co. 
— (BR-1588). 

WWEZ  New  Orleans,  La.,  WWEZ  Radio  Die— 
(BR-1945). 

KFPW-FM  Fort  Smith,  Ark.,  Tulsa  Bcstg.  Co.— 
(BRH-461). 

WAFB-FM  Baton  Rouge.  La..  Modern  Bcstg.  Co. 
of  Baton  Rouge  Inc. — 'BRH-326). 

Application  Returned 
KVRH  Salida.  Colo..  Heart  of  the  Rockies  Bcstg. 

Co. — Voluntary  transfer  of  control  of  licensee 
corporation  from  Jon  Lohmer  to  A.  X.  Wall  and 
John  R.  Wall. 

WCRS-FM  Greenwood.  S.  C.  Grenco  Die— Li- 
cense application.  Not  signed  bv  notary. 

WTUN  (FM)  Tampa,  Fla.,  V.  of  "  Tampa.— 
^RED-110). 

License  for  CP 

WHBL-FM  Sheboygan.  Wis.,  WHBL  Inc.— Li- 
cense to  cover  CP  iBPH-1984)  which  authorized 
changes  in  licensed  station  (BLH-1038). 

WMT-TV  Cedar  Rapids.  Iowa,  WMT-TV  Inc.— 
License  to  cover  CP  i.BPCT-1895)  which  author- 
ized changes  in  existing  tv  station  (BLCT-278). 

WMIN-TV  St.  Paul.  Minn..  WMLV  Bcstg.  Co.— 
License  to  cover  CP  (BPCT-343)  as  mod.,  which 
authorized  new  tv  station  iBLCT-274). 

WCBS-TV  Xew  York.  N.  Y.,  Columbia  Bcstg. 
System  Inc. — License  to  cover  CP  (BPCT-1921) 
which  authorized  changes  in  facilities  of  existing 
tv  station  lBLCT-271). 

WIS-TY  Columbia.  S.  C.  WIS-TV  Corp.— Li- 
cense to  cover  CP  iBPCT-1560)  as  mod.,  which 
authorized  new  tv  station  (BLCT-269). 

KXJB-TV  Valley  City,  S.  D.,  North  Dakota 
Bcstg.  Co. — License  to  cover  CP  (BPCT-1727)  as 
mod.,  which  authorized  new  tv  station  and  to 
SDecifv  studio  location  as  Granger  Hill,  Valley 
City  (BLCT-261). 


March  15  Decisions 

ACTIONS  ON  MOTIONS 


Bv  Hearins 


Examiner  Herbert  Sharfman 
on  March  10 


Chief  Broadcast  Bureau — Granted  petition  for 
an  extension  of  time  to  and  including  March  28 
in  which  to  file  proposed  findings  re  am  appli- 
cation of  Latrobe  Bcstrs..  Latrobe,  Pa.  (Docket 
10428). 

By  Hearing  Examiner  .Annie  Neal  Huntting 

on  March  10 
WAPF  McComb.  Miss.,  Southwestern  Bcstg.  Co. 
of  Miss. — Issued  first  statement  concerning  pre- 
hearing conferences  and  Order  which  shall  gov- 
ern the  course  of  hearing  re  am  application  of 
WAPF  (Docket  11251). 

By  Hearing  Examiner  Hugh  B.  Hutchison 
on  March  10 
Mayaguez.  P.  R..  Ponce  De  Leon  Bcstg.  Co.  of 
P.  R. — Granted  petition  for  continuance  without 
date  of  the  prehearing  conference  scheduled  for 
March  11  in  re  applications  for  tv  ch.  3  (Dockets 
11287  et  al.). 
By  Hearing  Examiner  J.  D.  Bond  on  March  11 
Biloxi.   Miss..   Radio   Associates   Die:  WLOX 
Bcstg.  Co. — Scheduled  prehearing  conference  for 
April  7  in  re  applications  for  tv  ch.  13  ^Dockets 
10844-45). 

By  Hearing  Examiner  Hugh  B.  Hutchison 
on  March  14 

Scheduled  hearing  on  March  28  on  am  appli- 
cations of  Port  Bcstg.  Co..  Wilmington,  N.  C, 
and  WISP  Kinston,  N.  C.  (Dockets  10749,  11027). 

Gave  notice  of  a  prehearing  conference  on 
March  24  in  re  am  applications  of  Cherokee 
Bcstg.  Co.  and  Vallev  Bcstg.  Co.,  both  of  Murphy. 
N.  C.  (Dockets  11102,  11255). 


Broadcasting 


Telecasting 


March  21,  1955 


Paee  129 


Southern  arithmetic: 


CHANNEL  -  g 

m     ^^^KC  SET  HOMES 


*That's  all  there  is  — there  ain't  no  more! 


This  apparently  zany  addition  is 
by  no  means  meaningless.  Within 
the  far-flung  limits  of  influence 
exerted  by  Atlanta's  radio  station 
WSB  and  television  station  WSB- 
TV  are  a  given  number  of  homes. 
This  is  ALL  the  homes  there  are  in 
this  area.  Use  the  power  of  WSB 
plus  WSB-TV  and  you  reach  them 
all.  In  the  South  no  other  combina- 
tion of  media  reaches  so  many,  so 
effectively  .  .  .  for  so  little. 


wsb 

The  Voice  of  the  South 
750  KC 

wsb-fv 

The  Great  AREA  station 
of  the  Southeast 
CHANNEL  2 


NBC  Affiliate.  Represented  by  Petry.  Affiliated  with  The  Atlanta  Journal  and  Constitution. 
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FOR  THE  RECORD 


Station 


Dallas 


TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area... 

NOW 


March  15  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 

WFPR  Hammond,  La.,  Cyril  W.  Reddoch  and 
Ralph  L.  Hooks  d/b  as  Louisiana  Bcstrs. — 
(BR-2243) 

KRUS  Ruston,  La.,  Clarence  E.  Faulk  Jr.  tr/as 
Ruston  Bcstg.  Co.— (BR-1784). 

Remote  Control 

KYSM  Mankato,  Minn.,  F.  B.  Clements  &  Co. 
d/b  as  Southern  Minnesota  Supply  Co.—  (BRC- 
684). 

Renewal  of  License 

WHTB-FM  Talledega,  Ala.,  Voice  of  Talladega 
— (BRH-728). 

WRFM  (FM)  Hattiesburg,  Miss.,  Forrest  Bcstg. 
Co.— (BRH-562). 

Remote  Control 

KYSM-FM  Mankato,  Minn.,  F.  B.  Clements  & 
Co.,  a  co-partnership  composed  of  F.  Braden 
Clements  et  al.  d/b  as  Southern  Minnesota  Sup- 
ply Co. — Operation  by  remote  control,  transmit- 
ter may  be  operated  from  101  North  2nd  St., 
Mankato  (BRCH-129). 

Modification  of  CP 

WHP-FM  Harrisburg,  Pa.,  WHP  Inc.— Mod.  of 
CP  (BPH-410)  as  modified,  which  authorized  new 
£m  station  for  extension  of  completion  date 
(BMPH-4987). 

License  for  CP 
WTCN-TV  Minneapolis,  Minn.,  Minnesota  Tele- 
vision Public    Service   Corp. — License  to  cover 
CP  (BPCT-844)  as  mod.  which  authorized  new 
tv  station  (BLCT-273). 

March  16  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

KOLR  Sterling,  Colo.,  High  Plains  Bcstg.  Corp. 

—License  to  cover  CP  (BP-9521)  as  mod.  which 
authorized  new  standard  broadcast  station  (BL- 

5648)  . 

WPRY  Perry,  Fla.,  E.  P.  Martin,  Alpha  B. 
Martin,  Elmo  B.  Kitts,  John  A.  Branch  and  John 
D.  Goff  d/b  as  Taylor  County  Bcstg.  Co.— License 
to  cover  CP  (BP-9548)  which  authorized  change 
frequency  and  change  hours  of  operation  (BL- 

5649)  . 

Modification  of  CP 
WQXR  New  York,  N.  Y.,  Interstate  Bcstg.  Co.— 
Mod.  of  CP  (BP-4506)  as  mod.  which  authorized 


increase  power,  install  directional  antenna  (DA-1) 
and  change  in  type  transmitter  for  extension  of 
completion  date  (BMP-6796). 

License  for  CP 

WEED  Rocky  Mount,  N.  C,  William  Avera 
Wynne — License  to  cover  CP  (BP-9461)  which 
authorized  increase  daytime  power  and  install 
new  transmitter  (BL-5651). 

WCKI  Greer,  S.  C,  Vernon  Tennyson  Fox  and 
S.  Gibson  Bruce  Jr.  d/b  as  Greer  Radiocasting  Co. 
— License  to  cover  CP  (BP-9383)  as  mod.  which 
authorized  new  standard  broadcast  station  (BL- 
5650). 

WALD  Walterboro,  S.  C,  Walterboro  Bcstg.  Co. 
— License  to  cover  CP  (BP-9450)  which  author- 
ized change  frequency,  increase  power,  change 
hours  of  operation  and  install  new  transmitter 
and  make  changes  in  the  antenna  system  (in- 
crease height)  (BL-5652). 

KYNT  Yankton,  S.  D.,  Yankton  Bcstg.  Co.— 
License  to'  cover  CP  (BP-9277)  as  mod.  which 
authorized  new  standard  broadcast  station  (BL- 
5647). 

KHOZ  Harrison,  Ark.,  Harrison  Bcstg.  Corp. — 
(BR-1387). 

KPLC  Lake  Charles,  La.,  T.  B.  Lanford,  L.  M. 
Sepaugh,  R.  M.  Dean  and  Viola  Pipe  Dean  Trust, 
d/b  as  Calcasieu  Bcstg.  Co. —  (BR-844). 

KREH  Oakdale,  La.,  Cyril  W.  Reddoch,  as  an 
individual  and  as  executor  of  the  estate  of  Klien 
Evans,  deceased,  d/b  as  Louisiana  Bcstg.  Service 
— (BR-2784). 

WJPR  Greenville,  Miss.,  Emmet  Holmes  Mc- 
Murry  Jr.  and  Frank  Wilson  Baldwin,  d/b  as 
Radio  Services  Co.— (BR- 1026) . 

APPLICATIONS  RETURNED 
WCLB  Camilla,  Ga.,  Emerson  W.  Browne,  Rus- 
sell A.  Browne  and  Charles  L.  Browne  Jr.,  d/b 
as  Capel  Bcstg.  Co. — CP  to  change  frequency  from 
1540  to  1220  kc,  increase  power  from  250  w  to  1 
kw  and  change  type  transmitter.  Section  I  not 
filed. 

KVSF  Santa  Fe,  N.  M.,  Santa  Fe  Bcstg.  Co- 
Voluntary  assignment  of  license  to  New  Mexico 
Bcstg.  Co.  Application  not  notarized. 

Modification  of  CP 

WISH-TV  Indianapolis,  Ind.,  Universal  Bcstg. 
Co.— Mod.  of  CP  (BPCT-110  as  mod.  which  au- 
thorized new  tv  station  to  extend  completion  date 
to  6-20-55  (BMPCT-2959). 

KWFT-TV  Wichita  Falls,  Tex.,  Wichita  Falls 
Television  Die.— Mod.  of  CP  (BPCT-1309)  as  mod. 
which  authorized  new  tv  station  to  extend  com- 
pletion date  (BMPCT-2958). 

KETA  (TV)  Oklahoma  City,  Okla.,  The  Okla- 
homa Educational  Television  Authority — Mod.  of 
CP  (BPET-21)  as  mod.,  which  authorized  new 
educational  tv  station  to  extend  completion  date 
to  9-18-55  (BMPET-67). 
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Tv  Stations  on  the  Air  With  Market  Set  Counts 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B-T  estimate. 
Stations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


ALABAMA 

Andalusiaf — 

Ala.  Educ.  Tv  Comm.  (*2)  3/9/55-Unknown 
Birmingham — 

►  WABT  (13)  NBC.  ABC.  DuM;  Blair;  306.318 

►  WBRC-TV  (6)  CBS;  Katz;  304,320 


Total  stations  on  air  in  U.  S.  and  possessions: 
426;  total  cities  with  stations  on  air:  284.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  36,029,308. 
*  Indicates  educational  stations, 
t  Cities  NOT  interconnected. 

(a)  Two  Buffalo,  N.  Y.,  tv  stations,  in  addition  to 
their  U.  S.  set  counts,  report  the  following  set 

coverage  in  Canada:  WBEN-TV,  459,256;  WGR- 
TV,  419,577. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  The  following  stations  have  suspended  regular 
operations  but  have  not  turned  in  CP's:  WKAB- 
TV  Mobile,  Ala.;  KBID-TV  Fresno,  Calif.;  W RAY- 
TV  Princeton,  Did.;  WKLO-TV  Louisville,  Ky.; 
WPMT  (TV)  Portland,  Me.;  WFTV  (TV)  Duluth, 
Minn.;  WCOC-TV  Meridian,  Miss.;  KACY  (TV) 
Festus,  Mo.;  KOPR-TV  Butte,  Mont.;  WFPG-TV 
Atlantic  City,  N.  J.;  WTRI  (TV)  Albany,  N.  Y.; 
WTVE  (TV)  Elmlra,  N.  Y.;  WIFE  (TV)  Dayton, 
Ohio;  KMPT  (TV)  Oklahoma  City;  KCEB  (TV) 
Tulsa,  Okla.;  WLBR-TV  Lebanon,  Pa.;  WKST-TV 
New  Castle,  Pa.;  WKJF-TV  Pittsburgh,  Pa.; 
KNUZ-TV  Houston,  Tex.;  KETX  (TV)  Tyler, 
Tex.;  WBTM-TV  Danville,  Va.;  WTOV-TV  Nor- 
folk, Va.;  WKNA-TV  Charleston,  W.  Va.;  WJPB- 
TV  Fairmont,  W.  Va.;  WCAN-TV  Milwaukee. 

(d)  Shrevcport  Tv  Co.  has  received  initial  deci- 
sion favoring  It  for  ch.  12,  which  is  currently 
operated  by  Interim  Tv  Corp.  [KSLA  (TV)]. 


WJLN-TV  (48)  12/10/52-Unknown 
WEDB  <n0)  10/13/54-Unknown 
Decaturt — 

►  WMSL-TV  (23)  CBS.  NBC;  Walker;  26,230 
Dothant — 

►  WTVY  (9)  Young 
Mobilet — 

►  WALA-TV    (10)    ABC,    CBS,    NBC;  Headley- 

Reed;  101,100 
WKAB-TV  (48)  See  footnote  (c) 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

►  WCOV-TV    (20)    ABC,   CBS,   DuM;  Raymer; 

51,200 

►  WSFA-TV  (12)  NBC;  Katz;  89.110 
Munf  ordl  — 

►  WEDM  (*7) 
Selmat— 

WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KVAR  (12)  NBC,  DuM;  Raymer;  116,370 


New  Tv  Stations 

The  following  tv  stations  are  the  newest 
to  start  regular  programming: 

WLEX-TV  Lexington,  Ky.  (ch.  18), 
March  15. 

KLOR  (TV)  Portland,  Ore.  (ch.  12), 
March  14. 


I  456,000  I 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

^ — This  Is  why — . 

(jCRLD-TV) 

is  /our  best  buy 

Channel  ^  f  Represented  by 

The  BRANHAM  Company 
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Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery;  116,370 
^-  KPHO-TV  (5)  CBS,  DuM;  Katz;  116,370 
fr-KTVK  (3)  ABC;  Weed 

Tucson — 

►-KOPO-TV  (13)  CBS,  DuM;  Hollingbery;  37,957 
(►KVOA-TV  (4)  ABC,  NBC;  Raymer;  37,957 
Yuma? — 

►  KIVA  (11)  NBC,  DuM;  Grant;  26.136 


ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht — 

►  KFSA-TV  (22)  ABC.  CBS,  NBC,  DuM;  Pearson; 

27,500 

KNAC-TV  (5)  Rambeau;  6/3/54-Unknown 
Jonesborot — 

KBTM-TV  (8)  1/12/55-Unknown 
Little  Rock— 

►  KARK-TV  (4)  NBC,  DuM;  Petry;  95,581 
KTHV  (11)  Branham;  11/4/54-Unknown 

►  KATV  (7)  (See  Pine  Bluff) 
Pine  Blufft— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  91,389 
Texarkana — 

►  KCMC-TV  (6)  See  Texarkana,  Tex. 


CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (29)  ABC,  DuM;  Weed;  87.000 

►  KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 

146,398 

Berkeley  (San  Francisco) — 

►  KQED  (»9) 
Chico — 

►  KHSL-TV  (12)  ABC.  CBS.  NBC,  DuM;  Avery- 

Knodel;  60.801 
Coronat — 

KCOA  (52),  9/16/53-Unknown 
Eurekat — 

►  KIEM-TV  (3)   ABC,  CBS,  NBC,  DuM;  Hoag- 

Blair,  Blair  Tv;  19,500 
Fresno — 

KBID-TV  (53)  See  footnote  (c) 

►  KJEO  (47)  ABC,  CBS,  DuM;  Branham;  156,035 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 

KARM,  The  George  Harm  Station  (12)  Boiling; 
Initial  Decision  8/31/54 
Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  2,034,933 
KBIC-TV  (22)  2/10/52-Unknown 


►  KCOP  (13)  Weed;  2,034,933 

►  KHJ-TV  (9)  DuM;  H-R;  2,034,933 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  2,034,933 
>■  KRCA  (4)  NBC;  NBC  Spot  Sis.;  2,034,933 
>■  KTLA  (5)  Raymer;  2,034,933 

►  KTTV  (11)  Blair;  2.034,933 
Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Sacramento — 

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS.  NBC;  Weed;  127,500 
KCRA  Inc.  (3)  Initial  Decision  6/3/51 
KBET-TV  (10)  CBS.  ABC;  H-R;  9/29/54-3/20/55 

Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 492,371 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS;  Petry;  290,000 

►  KFSD-TV  (10)  NBC;  Katz;  285.333 
KUSH  (21)  12/23/53— Unknown 

San  Francisco — 

KBAY-TV  (20)  3/11/53-Unknown  (granted  STA 
Sept.  15 

►  KGO-TV  (7)  ABC;  Petry;  1,068,555 
»-KPIX  (5)  CBS;  Katz;  1,068,555 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  1,068,555 

►  KSAN-TV  (32)  Stars  National;  210,000 
San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  ABC,  CBS,  DuM;  Grant;  82,836 
Santa  Barbara — 

►  KEYT  (3)  ABC,  CBS,  NBC,  DuM;  Hollingbery; 

464,192 
Stocktont — 

►  KOVR  (13)  DuM;  Blair;  1,054.000 

►  KTVU  (36)  NBC;  Hollingbery;  120,000 
Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  150,000 
Visaliat— 

KAKI  (43)  10/6/54-Unknown 


COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

53,604 

►  KRDO-TV  (13)  NBC;  McGillvra;  40,000 
Denver — 

>■  KBTV  (9)  ABC;  Free  &  Peters;  273,069 

KFEL-TV    (2)    DuM;    Hoag-Blair.    Blair  Tv; 
273.069 

KLZ-TV  (7)  CBS;  Katz;  273,068 
*■  KOA-TV  (4)  NBC;  Petry:  273,069 
KRMA-TV  (»6)  7/1/53-Unknown 


Grand  Junctiont — 

►  KFXJ-TV  (5)  NBC,  CBS,  DuM;  Holman;  9,600 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  50.906 

CONNECTICUT 

Bridgeport — 

WCBE  (»71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartford — 

WCHF  (»24)  1/29/53-Unknown 

►  WGTH-TV  (18)  ABC.  DuM;  H-R;  291,299 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  284,169 
New  Haven — 

WELI-TV  (•»)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

934,448 
New  Londont — 

WNLC-TV  (26)  12/31/52-Unknown 
Norwicht — 

WCNE  (»63)  1/29/53-Unknown 
Stamfordt — 

WSTF  (27  )  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC;  Stuart;  193,320 

DELAWARE 

Wilmington — 

WDEL-TV  (12)  NBC.  DuM;  Meeker;  2,051,000 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  600.000 
WOOK-TV  (50)  2/24/54-Unknown 

►  WRC-TV  (4)  NBC;  NBC  Spot  Sis.;  707,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  672,200 
fr-WTTG  (5)  DuM;  H-R;  642,000 

WETV  (20)  10/21/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beacht  

WMFJ-TV  (2)  7/8/54-7/1/55 
Fort  Lauderdale — 

►  WITV  (17)  ABC,  DuM;  Boiling;  145,600  (also 

Miami) 


Directory  information  is  in  following  order;  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


a  close  look  at  facts  . .  • 


WTHI-TV  Channel  10  is  the  ONLY  station  with 
complete  coverage  of  the  Greater 

WABASH  VALLEY 

•  One  of  the  Mid-west's  most  prosperous  industrial  and  agricultural  markets 

•  $714,500,000  Retail  Sales  in  year  '53-'54 

•  Blanketed  ONLY  by  WTHI-TV's  316,000  watt  signal 

•  227,000  Homes  (147,000  TV  homes) 


118,000  UNDU  PLICATED  WTHI-CBS  TV  HOMES! 


Represented  nationally  by: 

The  Boiling  Co.  New  York  &  Chicago 


TERRE  HAUTE,  IND. 

316,000  Watts 
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Fort  Myers* — 

►  WINK-TV  ill)  ABC.  CBS;  McGiUvra;  11,726 
jacksonvUle — 

►  WJHP-TV  1 36)  ABC,  NBC,  Dull;  Perry;  75,600 

►  WMBR-TV  (4  i  ABC,  CBS,  Duil;  CBS  Spot  Sis.; 

WOBS-TV  (30'  Stars  National;  8/12/53-Spring 
'55 
Miami — 

►  WGBS-TV  (23)  NBC;  Katz 
WMFL  1 33)  12'9 '53-Unknown 
WTHS-TV  (*2)  11  12/ 53-Unknown 

►  WTVJ    (4)    CBS,    ABC,   NBC,    Dull;    Free  Sc 
Peters:  304.800 

Biscayne  Tv  Corp.  (7)  Initial  Decision  1/17/55 
».  W1XV  (17)  See  Fort  Lauderdale 
Orlando — 

►  WDBO-TV  (6)  CBS,  ABC,  NBC,  Dull;  Blair; 

80,000 
Panama  City-*- — 

►  WJDM    (7)    ABC,    NBC,    Duil;  HoUingbery; 

24,750 
Pensacolat — 

►  WEAB-T\'  (3)  ABC,  CBS.  Dull;  HoUingbery; 

89,500 

►  WPFA  (15)  32,500 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  Dull;  Weed;  134,000 
Tampa* — 

►  WFLA-TV  (8>  NBC;  Blair:  175.000 

WTVT  (13)  CBS;  Avery-Knodel;  9  2  54-4  1  55 
West  Palm  Beach— 

►  WEAT-TV  (12)  ABC;  Walker 

►  WTRK-TV  (21)  Dull;  Weed;  42,708 

►  WJNO-TV  \5<  NBC.  CBS.  Dull:  Ver.ard;  231  C00 


GEORGIA 

ABC,  NBC,  Dull;  Burn-Smith; 


Albanyt — 

►  WALB-TV  (10  I 

45,000 
Atlanta — 

►  WAGA-TV  (51  CBS.  Dull:  Katz;  456,190 

►  WLWA  (11)  ABC,  Dull:  Crosley  Sis.:  4-5.00: 

►  WQXI-TV  .36)  23.742 

►  WSB-TV  (2)  NBC;  Petty;  484,725 
Augusta — 

►  WJBF    (6)    ABC,    NBC,    Dull:  Hollinebery; 

133.000 

►  WRDW-TV  1 12)  CBS;  Headley-Reed:  131,444 
Columbus — 

►  WDAK-TV    1 2.8  j    ABC,   NBC,   Dull;  Headley- 

Reed;  84,690 

►  WRBL-TV  (4)  CBS;  HoUingbery;  95,412 
Macon — 

►  WMAZ-TV    (13)    ABC,    CBS.    Dull:    Avery  - 

Knodel;  94.628 

►  WNEX-TV  (47)  NBC;  Branham;  62,032 
RomeT — 

►  WHOM-T\'  (9)  McGiUvra;  150,990 
Savannah — 

►  WTOC-TV  (111  ABC,  CBS,  NBC,  Dull;  Avery- 

Knodel;  60.107 
WS  AY-TV  (3  ■  1  25  55-Unknown 
ThomasvUTe* — 

WCTV  (6)  Stars  National;  12/23  53-Spring  '55 

IDAHO 

Boise" — 

►  KBOI-TV   2 .  CBS.  Dull:  Free  &  Peters:  43.985 

►  KTDO-TV  (7)  ABC,  NBC;  Blair;  41,900 
Idaho  Falls — 

►  KID-TV  (3)  ABC,  CBS,  NBC,  Dull;  Gill-Perna; 

32.018 
Lewiston* — 

Lewiston  Tv  Co.  (3)  2/9/55-Unknown 
Poc^telloT — 

KWLK-TV  (6)  ABC;  HoUingbery;  3  '26  53-Un- 
known 
Twin  Falls* — 

KLIX-TV    ill)    ABC:    HoUingbery;  3/19/53- 
Uhknown 

ILLINOIS 

BeUeville  (St.  Louis,  Mo.  — 

►  WTVT  (54)  ABC,  CBS,  Dull;  Radio  Tv  Repre- 
sentatives; 320,000 

Bloomington — 

►  WBLN  (15)  McGiUvra;  113,242 
ChamDaign — 

►  WCiA  (3)  CBS,  NBC,  Dull;  HoUingbery;  307,000 
WTLC  (•»)  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS:  CBS  Soot  S'.s.:  1.877.000 

►  WBKB  (7)  ABC;  Blair;  2,074,000 

►  WGN-TV  (9)  Dull;  HoUingbery;  2.080,000 
WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20)  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043.000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (»11)  11/5/53-Unknown 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKlnney ;  35,000 
Decatur — 

►  WTVP  (17)  ABC,  Dull;  Boiling;  160.000 
Evanston* — 

WTLE  (32)  8/12/53-Unknown 
Harrisburgt — 

►  WSLL-TV  (22)  ABC;  Walker;  30,000 
Peoria —  _ 

►  WEEK-TV    '43'    NBC,    Dull;  Headley-Reed; 

229.274 

►  WTYH-TV    19 1  CBS.  ABC:  Perry:  229.274 
WTRL  Tv  Co.  (8)  Initial  Decision  11/5/54 

Quincv*  (Hannibal,  Mo.)  — 

►  WGEM-TV    (10)    ABC,    NBC;  Avery-Knodel; 

150,000 

►  KHQA-TV  (7)  See  Hannibal,  Mo. 
Roekford — 

►  WREX-TV  .131  ABC.  CBS:  H-R:  252.114 

►  WTVO  (39)  NBC,  Dull;  Weed:  100,000 
Rock  Island  (Davenport,  Moline)  — 

►  WHBF-TV  (4)  ABC,  CBS,  DuM;  Avery-Knod«l; 

295.201 


Springfield — 

►  WTCS  (20)  ABC,  NBC,  DuM;  Young;  M.OOfl 
SuLfamon  VaUey  Tv  Corp.  (2)  Initial  Decision 

11/30/54 

INDIANA 

Anderson* — 

WCBC-TV  (61)  2/2/55-5/1/55 
Bloomington — 

►  WTTV  (4)  NBC,  Dull;  Meeker;  622,727  (also 

Indianapolis  | 
Elkhart*— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R:  208,139 

►  WFTE*(62)  ABC,  NBC,  DuM;  Venard;  94,315 

►  WEHT  (50)  See  Henderson,  Ky. 

Evans%-Ule  Tv  Inc.  (7)  Initial  Decision  10/4/54 
Fort  Wayne — 

►  WKJG-TV  (33)  NBC,  DuM;  Ravmer:  132.547 

►  WINT  (15)  See  Waterloo 

WANE-TV  (69)  BolUng;  9/29/54-Unknown 
LndianapoUs — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC;  Katz;  662,000 

►  WISH-TV  (8)  ABC,  CBS.  DuM;  Boiling:  540,020 

►  WTTV  (4)  See  Bloomington 
LaiavetteT — 

►  WFAM-TV  (59)  CBS,  DuM;  Rambeau;  66,500 
Muncie — 

►  WLBC-TV   (49)  ABC,   CBS,  NBC,  DuM;  Hol- 

man,  Walker;  107,250 
Notre  Dame  I  South  Bend)f — 

WNDU-TY  i46)  NBC;  Meeker;  8.12/54-7/15/55 
Princetont — 

WRAY-TV  (52)  See  footnote  (c) 
South  Bend — 

►  WSBT-TV  (34)  CBS,  DuM;  Raymer;  206,473 

Terre  Haute — 

►  WTHI-TV  (10)  ABC.  CBS.  DuM;  BoUing;  154,000 
Waterloo  iFort  Wayne)  — 

►  WINT  (15)  ABC.  CBS;  H-R;  133.478 

IOWA 

Air.es — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  219.940 

Cedar  Rapids — 

►  KCRG-TV  (9)  ABC,  Duil;  Venard;  115,343 

►  WMT-TV  2)  CBS;  Katz;  266,800 
Davenport  illoUne,  Rock  Island)  — 

►  WOC -TV  (6)  NBC;  Free  &  Peters:  295.165 
Des  Moines — 

►  KGTY  1 17  i  ABC;  HoUingbery;  76,500 

►  WHO -TV  (13.  NBC;  Free  &  Peters;  302,000 
Cowles  Broadcasting  Co.  (8)  Initial  Decision 

8 '26/54 
Fort  Dodget  

►  KQTV    21 1  NBC,  DuM;  Pearson;  22,100 


Mason  City — 

►  KGLO-TV  (3)  CBS,  Duil;  Weed:  135.932 
Sioux  City — 

►  KTIV  (4)  NBC.  ABC.  DuM:  HoUingbery:  152.835 

►  KVTV  (9»  ABC,  CBS,  Duil;  Katz;  152,835 
Waterloo — 

►  KWWL-TV    (7)    NBC.    DuM;  Headl«y-Re«d: 

162.159 


KANSAS 

Great  Bendt — 

►  KCKT  (2)  NBC:  Boiling:  126.258 
Hutchinson — 

►  KTVH  (12)  CBS.  DuM:  H-R;  199,012 
Manhattant — 

KSAC-TV  (*8)  7/24/53-Unknown 
Pittsburr*— 

►  KOAM-TV  (7)  ABC.  NBC.  DuM:  Katz.  91.552 
Topeka— 

►  WIBW-TV  (13)  ABC.  CBS.  DuM;  Capp«r  Sli. 

426.427 
Wichita— 

►  KAKE-TV  (10)  ABC:  HoUingbery:  195.110 

►  KEDD  (16)  NBC:  Petry:  124.311 

Wichita  Tv  Corp.  (3)  Initial  Decision  8/t/»4 


KENTUCKY 

Ashland* — 

WPTV  (59)  Petry:  8/14/52-Unknown 
Henderson  .Evansville.  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  80.831 
Lexington* — 

WLAP-TV  (27)  12/3/53 -Unknowm 

►  WLEX-TV  (18)  NBC.  ABC,  DuM;  Forjoe 
LouievUle — 

►  WAVE-TV   (3)    ABC,   NBC,  DuM;    NBC  Sp»t 

Sis  "  434  912 

►  WHAS-TV  (11)   CBS;  Harrington,  Righter  & 

Parsons.  See  footnote  (b) 
WKLO-TV  (21)  See  footnote  (c) 

WQXL-TV  (41)  Forjoe;  1/15/53-Unknown 

Newport* — 

WNOP-TV  (74)  12/24/53-Unknovrn 

LOUISIANA 

Alexandria — 

►  KALB-TV  (5)  NBC,  ABC,  CBS,  Dull:  Weed: 

107,600 
Baton  Rouge — 

►  WAFB-TV  (28)  ABC.  CBS,  DuM;  Young;  80,000 
WBRZ  (2)  HoUingbery;  1/28/54-4/15/55 


THE  /MOST  POWERFUL  TV  STATION  IN  NORTH  AMERICA! 


You  Can  SERVE...  SELL  and  PROFIT  Well 


on 


CKLW-  TV's 

MILLION  DOLLAR 
MOVIES 


V 


YOUR  AUDIENCE 
WILL  SEE... 

The  Finest  collection  of  First  Run 
Movies  ever  scheduled  in  the 
Detroit  Market. 


YOUR  CLIENT 
WILL  PROFIT  WITH . 

rticipating  film  commercials 
ek  in  a  repeated  First  Runj 
ie  Schedule  m  high  rated 
premium  fime. 


YOUR  COMMERCIALS 
SELL  TO  AN  ESTABLISHED 
AUDIENCE... 


If  all  adds  up  to  a  million  dollar  bar- 
gain so  write,  wire  or  phone  your 
Adam  J.  Young  Representative  or 


Based  on  current  performances  First 
Run  Movies  repeated  four  times  weekly 
have    produced   a   cumulative  ARB 
Rating  of  50.1    .  .   .  600,000  TV 
\^     homes   with   an   average   of  2.5 
y       viewers  per  set  at  a  cost  of  76c  per 
thousand  viewers. 


CKLW-TV  channel  9,  Detroit 


J.  E.  Campcau  President 
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Lafayettet — 

KLFY-TV  (10)  9/16/53-7/1/55 
Lake  Charles — 

►  KPLC-TV  (7)  ABC,  NBC;  Weed;  66,000 

►  KTAG  (25)  CBS,  DuM;  Young;  44,550 
Monroe — 

►  KNOE-TV  (8)   CBS,  NBC,  ABC,  DuM;  H-H; 

206,000 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Unknown 

►  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 

306,096 

►  WJMR-TV    (61)    ABC,    CBS,    DuM;  Boiling: 

108.992 
Shreveport — 

►  KSLA   (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

77,730 

Shr«veport  Tv  Co.  (12)  Initial  Decision  8/7/84- 
See  footnote  (d) 

KTBS  Inc.  (3)  2/16/55-9/1/55 

MAINE 

Bangor — 

►  WABI-TV  (5)  ABC,  CBS.  NBC,  DuM;  Holline- 

bery:  79,104 

►  WTWO  (2)  CBS;  Venard 
Lewlston — 

►  WLAM-TV  (17)  DuM;  Everett-McKlnney; 

24.000 
Poland  Spring — 

►  WMTW    (8)    ABC,    CBS,    DuM;  Harrington, 

Rlghter  &  Parsons;  259,933 
Portland — 

►  WCSH-TV  (6)  NBC,  DuM;  Weed;  164.343 

►  WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 
WPMT  (53)  See  footnote  (c) 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington.  Rlghter 

&  Parsons;  588.336 

►  WBAL-TV  (11)  NBC;  Petry;  588.336 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  588,336 
WTLF  (18)  12/9/53-Unknown 

Cumberlandt — 

WTBO-TV  (17)  11/12/53-Unknown 

Salisbury!— 

►  WBOC-TV  (16)  ABC.  CBS,  DuM;  Burn-Smith; 

50.710 

MASSACHUSETTS 
Adams  (Pittsfield)— 

►  WMGT  (19)  DuM;  Walker;  169,015 


Baston — 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,279,776 
WGBH-TV  (*2)  7/16/53- April  *55 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,279,776 
Brocktont — 

WHEF-TV  (62)  7/30/53-Unknown 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKlnney; 

190,000 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  168,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  168,000 
Worcester — 

WAAB-TV  (20)  Forjoe:  8/12/53-Unknown 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  86,478 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  24.000 
WUOM-TV  (*26)  11/4/53-Unknown 

Battle  Creek— 

WBCK-TV    (58)    Headley-Reed;  11/20/52-Un- 
known 

Bay  City  (Midland.  Saginaw) — 

►  WNEM-TV    (5)    NBC.    DuM;  Headley-Reed; 

289.793 
Cadillact— 

►  WWTV  (13)  ABC.  CBS,  DuM;  Weed;  64,920 
Detroit — 

WBID-TV  (50)  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS;  Katz;  1,553,200 
WTVS  4*56)  7/14/54-Unknown 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,466.000 

►  WXYZ-TV  (7)  ABC;  Blair;  1,469.000 

►  CKLW-TV  (9)  1,496,000.  See  Windsor,  Ont. 
East  Lansingt — 

►  WKAR-TV  (»60) 
Flint— 

WJRT  (12)  5/12/54-Unknown 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  NBC,  DuM;  Katz;  510,566 
WMCN  (23)  9/2/54-Unknown 

Kalamazoo — 

►  WKZO-TV  (3)  CBS,  ABC,  NBC,  DuM;  Avery- 

Knodel;  542,409 
Lansing — 

►  WTOM-TV  (54)  ABC,  DuM;  Everett-McKlnney; 

55,000 

►  WJIM-TV  (6)  ABC,  CBS,  NBC;  Petry;  417,000 
Marquettet — 

WAGE-TV  (6)  4/7/54-Unknown 
Muskegont — 

WTVM  (35)  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland)  — 

►  WKNX-TV  (57)  ABC.  CBS;  Gill-Perna;  140.000 

Traverse  City — 

►  WPBN-TV  (7)  NBC;  Holman;  36,965 


MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Headley-Reed;  54,515 
Duluth  (Superior,  Wis.)— 

►  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  93,300 

►  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Hibbingt— 

KHTV  (10)  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  KEYD-TV  (9)  DuM;  H-R;  585,000 

►  WCCO-TV  (4)  CBS;  Free  &  Peters;  573,300 

►  WTCN-TV  (11)  ABC;  Blair;  573,300 
Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  95,833 
St.  Paul  (Minneapolis)— 

►  KSTP-TV  (5)  NBC;  Petry;  573,300 

►  WMIN-TV  (11)  ABC;  Blair;  573,300 

MISSISSD?PI 

Biloxif— 

Radio  Assoc.  Inc.  (13)  Initial  Decision  7/1/54 
(case  has  been  reopened) 
Columbust — 

WCBI-TV  (4)  McGillvra;  7/28/54-Summer  '55 
Jackson — 

s-WJTV  (25)  CBS,  DuM;  Katz;  68.404 

►  WLBT  (3)  NBC;  Hollingbery;  122,765 

►  WSLI-TV  (12)  ABC;  Weed;  115,000 
Meridiant — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC.  CBS,  NBC,  BuM;  Head- 

ley-Reed; 56,800 
Tupelot — 

WTWV  (9)  12/8/54-Fall  '55 

MISSOURI 

Cape  Girardeau — 

►  KFVS-TV  (12)  CBS;  Headley-Reed;  115,200 
Claytont— 

KFUO-TV  (30)  2/5/53-Unkn«wn 
Columbia — 

►  KOMU-TV  (8)  NBC,  ABC,  DuM:  H-R;  63,295 
Festust — 

KACY  (14)  See  footnote  (c) 
Hannibalt  (Qulncy,  111.)— 

►  KHQA-TV  (7)  CBS.  DuM;  Weed;  150,504 

►  WGEM-TV  (10)  See  Quincy,  111. 
Jefferson  Cityt — 

►  KRCG  (13)  CBS;  Hoag-Blair,  Blair-Tv 
Joplin — 

►  KSWM-TV  (12)  CBS;  Venard;  84,680 
Kansas  City — 

►  KCMO-TV  (5)  ABC,  CBS,  DuM;  Katz;  475,064 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  475,064 

►  WDAF-TV   (4)   NBC;   Harrington,  Rlghter  & 

Parsons;  475,064 
Kirksvillet— 

KTVO  (3)  12/16/53-Unknown 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  129.716 
St.  Louis— 

►  KETC  (»9)  500,000 

►  KSD-TV  (5)  ABC.  CBS.  NBC;  NBC  Spot  Sis.; 

761,760 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42)  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVT  (54)  See  Belleville.  111. 

WTVI  Belleville,  111.  (36)  3/9/55-Unknown  (sta- 
tion currently  operates  on  ch.  54  at  Belle- 
ville) 
Sedaliat — 

*■  KDRO-TV  (6)  Pearson;  57.000 
Springfield — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  62,370 

►  KYTV  (3)  NBC;  Hollingbery;  69,300 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC.  CBS,  NBC.  DuM;  Headley- 

Reed;  20.000 
Buttet— 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TV  (6)  ABC;  No  estimate  given 
Great  Fallst— 

►  KFBB-TV  (5)   CBS,  ABC,  DuM;  Hoag-Blair, 

Blair-Tv;  20,500 
Missoulaf — 

►  KGVO-TV  (13)  ABC,  CBS,  DuM;  Gill-Perna; 

18.750 

NEBRASKA 

Hastings! — 

The     Seaton    Publishing    Co.     (5)  2/11/55- 
Unknown 
Kearnev  (Holdrege) — 

►  KHOL-TV  (13)  ABC,  CBS,  NBC,  DuM;  Meeker; 

53,492 
Lincoln — 

►  KOLN-TV  (10)  ABC,  CBS,  DuM;  Avery-Kno- 

del; 117,208 

►  KUON-TV  (*12)  72,849 
Omaha — 

►  KMTV  (3)  ABC,  CBS.  DuM:  Petry;  286,000 

►  WOW-TV  (6)  NBC,  DuM;  Blair;  286,000 
Scottsblufft— 

KSTF  (10)  8/18/54-6/1/55 

NEVADA 

Hendersont — 

►  KLRJ-TV  (2)  NBC;  Pearson;  28.200 
Las  Vegas — 

►  KLAS-TV  (8)  CBS,  ABC,  DuM;  Weed;  21,244 
Reno — 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 

17,250 

Broadcasting    •  Telecasting 


CBS  BASIC 


WBEN-TV 


CHANNEL 


WBEN-TV  LEADS  THE  WAY 

1st  on  the  air  ...  1st  in  know  how  ...  1  st  in  experience.  WBEN-TV, 
Buffalo's  favorite  station,  is  also  1  st  in  Niagara  Falls,  Olean,  James- 
town, Lockport  and  other  Western  New  York  communities. 
WBEN-TV  has  high  penetration  in  Toronto  and  Southern  Ontario. 
Trained  and  experienced  personnel  of  Buffalo's  1st  station  are 
equipped  to  interpret  and  handle  your  advertising  needs.  .  .  . 


BEN-TV  Story  from  HARRINGTO 


R  &  PARSONS,  INC. 
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NEW  HAMPSHIRE 

,'Keenet — 

WKNE-TV  (45)  4/22/53-Unknown 
Manchester — 

•►WMUR-TV  (9)  ABC,  DuM;  Weed;  381,338 
It.  Washingtont — 

►  WMTW  (8)  See  Poland  Spring,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  6,000 
Atlantic  City— 

WFPG-TV  (46)  See  footnote  (c) 
WOCN  (52)  1/8/53-Unknown 

Cam  dent — 

WKDN-TV  (17)  1/28/54-Unknown 
Newark  (New  York  City)— 

►  WATV  (13)  Petry;  4,290,000 
New  Brunswickt — 

WTLV  (»19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC,  DuM;  Hollingbery;  50,000 

►  KOB-TV  (4)  NBC;  Branham;  55,630 

►  KGGM-TV  (13)  CBS;  Weed;  55,630 
Roswellt — 

►  KSWS-TV  (8)  NBC,  ABC,  CBS,  DuM;  Meeker; 

25,427 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WEOW-TV    (41)    ABC,    CBS,   DuM;  Boiling; 

152,000 

WTRI  (35)  See  footnote  (c) 
WTVZ  (»17)  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12)   ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 321,490 
WQTV  (*46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 
Buffalo— 

►  WBEN-TV  (4)   ABC,   CBS,  DuM;  Harrington, 

Righter  &  Parsons;  452,256.  See  footnote  (a). 

►  WBUF-TV  (17)  170,000 

►  WGE-TV  (2)  NBC,  ABC,  DuM;  Headley-Reed: 

455,043.  See  footnote  (a). 
WTVF  (*23)  7/24/52-Unknown 
Carthage  (Watertown) — 

►  WCNY-TV  (7)  CBS,  ABC,  DuM;  Weed;  60,960 
Elmira — 

WTVE  (24)  See  footnote  (O 
Ithacat — 

WHCU-TV  (20)  CBS:  1/8/53-Unknown 
WTET  (*14)  1/8/53-Unknown 
Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker; 

28,500 

Lake  Placid  +  (PlattsburE)  — 

►  WIRI  (5)  DuM;  McGillvra;  80,740 
New  York — 

►  WABC-TV  (7)  ABC;  Weed;  4,2*0,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,290,000 

►  WCBS-TV  (2)  CBS:  CBS  Spet  Sis.;  4,290,000 
WGTV  (»25)  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

►  WOE-TV  (9)  WOR;  WOR-TV  Sis.;  4,290,000 

►  WPLX  (11)  Free  &  Peters;  4,290,000 

►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4,280,000 

►  WATV  (13)  See  Newark,  N.  J. 
Rochester — 

WCBF-TV  (15)  6/10/53-Unknown 

►  WHAM-TV  (5)  NBC,  ABC,  DuM:  Hollingbery; 

300,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

281,790 

WRNY-TV  (27)  4/2/53-Unknown 
WROH  1*21)  7/24/52-Unknown 

►  WVET-TV  (10)  ABC.  CBS;  Boiling;  281,790 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  419,000 
Syracuse — - 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  361.220 
WHTV  (*43)  9/18/52-Unknown 

►  WSYR-TV   (3)   NBC;   Harrington,  Righter  & 

Parsons;  361,220 
Utica— 

►  WKTV   (13)    ABC,   CBS,  NBC,   DuM;  Cooke; 

159,100 

NORTH  CAROLINA 

Asheville+ — 

►  WISE-TV  (62)  CBS.  NBC;  Boiling;  37,000 

►  WLOS-TV  (13)  ABC,  DuM;  Venard;  298,130 
Chapel  Hillt — 

►  WUNC-TV  (»4) 
Charlotte— 

►  WQMC  (36)  ABC,  NBC;  Boiling;  56,338 

►  WBTV  (3)  CBS,  ABC,  NBC,  DuM;  CBS  Spot 

Sis.;  466,402 
Durham — 

►  WTVD  (11)  ABC.  NBC;  Headley-Reed;  207,760 
Fayettevillet— 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WTVX  (48)  4/7/54-Unknown 
Greensboro — 

►  WFMY-TV  (2)   ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  301,108 
Greenville — 

►  WNCT  (9)   ABC,  CBS,  NBC.  DuM;  Pearson; 

102,770 
New  Bernf — 

Nathan  Frank  (13)  2/9/55-Unknown 
Raleigh— 

►  WNAO-TV    (28)    ABC,    CBS.    DuM;  Avery- 

Knodel;  124,440 
Washingtont — 

WTTN  (7)  10/27/54-Unknown 

Broadcasting   •  Telecasting 


Wilmingtont — 

►  WMFD-TV  (6)  ABC,  NBC;  Weed;  50,003 
WTHT  (3)  2/17/54-Unknown 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed:  257.60* 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  86,200 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV   (5)    CBS,  NBC.  DuM;  Hoag-Blair. 

Blair-Tv;  26,261 
Fargof — 

►  WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  8c 

Peters;  65,000 
Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
Minott— 

►  KCJB-TV  (13)  ABC,  CBS.  NBC,  DuM;  Weed; 

26,000 
Valley  Cityt— 

►  KXJB-TV  (4)  CBS,  DuM;  Weed;  69,981 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  174,066 
Ashtabulat — 

►  WICA-TV  (15)  116,285 
Cantont — 

Tri-Cities  Telecasting  Inc.  (29)  Initial  Decision 
11/17/54 
Cincinnati — 

►  WCET  (»48)  2,000 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  724,140 

►  WKRC-TV  (12)  CBS;  Katz;  662,236 

►  WLWT  (5)  NBC;  WLW  Sis.;  525,000 
WQXN-TV  (54)  Forjoe;  5/14/53-Unknown 

Cleveland — 

WERE-TV  (65)  6/18/53-Unknown 

►  WEWS  (5)  ABC,  DuM;  Branham;  1,077,580 
WHK-TV  (191  11/25/53-Unknown 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.;  1,164.000 

►  WXEL  (8)  CBS;  Katz;  1,089,000 
Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  427,239 

►  WLWC  (4)  NBC;  WLW  Sis.;  350,800 
WOSU-TV  (*34)  4/22/53-Unknown 

►  WTVN-TV  (6)  ABC,  DuM;  Katz;  381,451 
Dayton — 

►  WHIO-TV  (7)  CBS,  DuM;  Hollingbery;  637,330 
WIFE  (22)  See  footnote  (c) 

►  WLWD  (2)  ABC,  NBC;  WLW  Sis.;  321,000 
Elyriat — 

WEOL-TV  (31)  2/11/54-Unknown 
Lima — 

WTMA-TV  (35)  Weed;  1/24/52-Unknown 

►  WLOK-TV  (73)  NBC;  H-R;  71,285 
Mansfieldt — 

WTVG  (36)  6/3/54-Unknown 
Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Unknown 
Steubenville  (Wheeling,  W.  Va.)— 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

310.170 

WTOH-TV  (79)  10/20/54-Unknown 
Youngstown — 

►  WFMJ-TV  (21)  NBC:  Headley-Reed;  149.000 

►  WKBN-TV    (27)    ABC,    CBS,    DuM;  Raymer; 

148.588 
Zanesville — 

►  WHIZ-TV  (18)  ABC,  CBS,  NBC,  DuM:  Pear- 

son; 45,000 

OKLAHOMA 

Ada— 

►  KTEN  (10)  ABC;  Venard;  180,000 
Ardmoret — 

KVSO-TV  (12)  5/12/54-Unknown 

Enid— 

►  KGEO-TV  (5)  ABC;  Pearson;  174,780 
Lawtont — 

►  KSWO-TV  (7)  DuM;  Pearson;  54.540 
Muskogeet — 

►  KTVX  (8)  ABC,  DuM;  Avery-Knodel;  248,750 
Oklahoma  City — 

KETA  ('13)  12/2/53-Unknown 
KMPT  (19)  See  footnote  (c) 

►  KTVQ  (25)  ABC;  167,381 

►  KWTV  (9)  CBS.  DuM;  Avery-Knodel;  256,101 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  313,060 
Tulsa— 

KCEB  (23)  See  footnote  (c) 

►  KOTV  (6)  CBS:  Petry;  248.650 
KSPG  (17)  2/4/54-Unknown 

►  KVOO-TV  (2)  NBC:  Blair:  248.000 
KOED-TV  (*11)  7/21/54-Unknown 

OREGON 

Eugene — 

►  KVAL-TV  (13)  ABC,  NBC,  DuM;  Hollingbery: 

40,109 
Klamath  Falls*— 

KFJI-TV  (2)  Grant;  12/2/54-Summer  '55 
Medford — 

►  KBES-TV  (5)  CBS;  Hoag-Blair,  Blair-Tv;  26.750 
Portland — 

►  KLOR  (12)  ABC:  Hollingbery 

►  KOIN-TV    (6)    ABC.    CBS;    CBS    Spot  Sis.: 

287,400 

►  KPTV  (27)  NBC;  NBC  Spot  Sis.:  240.806 
North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/54 

Salemt — 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 

►  WFMZ-TV  (67)  Averv-Knodel;  32,000 
WQCY  (39)  Weed;  8/12/53-Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM; 

490,528 


H-R; 


That's  right!  When  you  buy  a 
slice  of  WJAC-TV,  Johnstown 
.  .  .  you  get  a  generous  portion  of 
the  entire  Southwestern  Pennsyl- 
vania market:  Johnstown,  Pitts- 
burgh AND  Altoona!  Check 
these  Hoopers  on  WJAC-TV: 

FIRST  in  Johnstown 

(a   2-station  market) 

SECOND  in  Pittsburgh 

(a    3-station  market) 

FIRST  in  Altoona 

(a   2-station  market) 

Sure  recipe  for  fast  sales  is  the 
1  buy  that  covers  3  .  .  . 


Get  full  details  from  your  KATZ  man! 
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Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  89,307 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  84.915 

Erie— 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  208,500 
WLEU-TV  (66)  12/31/53-Unknown 

►  WSEE  (35)  CBS,  DuM;  Avery-Knodel;  61,670 
Harrisburg — 

►  WCMB-TV  (27)  Forjoe 

►  WHP-TV  (55)  CBS;  Boiling;  193.002 

►  WTPA  (71)  ABC,  NBC;  Headley-Reed;  193.002 
Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  ABC.  CBS.  DuM;  Weed 

►  WJAC-TV  (6)  CBS,  NBC,  DuM;  Katz;  859,470 

►  WGAL-TV  (8)  CBS,  NBC,  DuM;  Meeker;  823,448 
WWLA  (21)  5/7/53-Unknown 

Lebanont — 

WLBR-TV  (15)  See  footnote  (c)  (expects  to  be 
back  on  air  April  1) 
New  Castle — 

WKST-TV  (45)  See  footnote  (c) 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,904,946 

►  WFIL-TV  (6)  ABC,  DuM;  Blair;  2,043,972 
WIBG-TV  (23)  10/21/53-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  2,035,222 
Pittsburgh— 

►  KDKA-TV  (2)  CBS,  NBC,  DuM;  Free  &  Peters; 

1.134,110 

►  WENS  (16)  ABC,  CBS,  NBC;  Petry;  425,000 
WKJF-TV  (53)  See  footnote  (c) 

►  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

►  WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

95,000 

►  WHUM-TV  (61)  CBS;  H-R;  219,370 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  200.000 

►  WGBI-TV  (22)  CBS;  Blair;  210,000 

►  WTVU  (73)  Everett-McKinney;  250,000 

Sunburyt — 

Sunbury  Bcstg.  Corp.  (38)  2/9/55-Unknown 

Wilkes-Barre— 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  235,000 

►  WILK-TV    (34)    ABC.    DuM;  Avery-Knodel; 

250.000 

Williamsportt— 

WRAK-TV    (36)    Everett-McKinney;  11/13/52- 
Fall  "55 
York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  87.400 

►  WSBA-TV  (43)  ABC;  Young;  95,000 


RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC.  DuM;  Weed; 

1,404,002 

►  WNET  (16)  ABC,  CBS;  Raymer;  88,000 
WPRO-TV  (12)  Blair;  9/2/53-3/27/55  (granted 

ST  A  March  2) 

SOUTH  CAROLINA 

Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  127,400 
Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV    (5)    ABC,    CBS;    Free   &  Peters; 

166,528 

►  WUSN-TV  (2)  NBC;  H-R;  138,500 

Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  76,000 

►  WIS-TV  (10)  NBC,  DuM;  Free  &  Peters;  153,964 

►  WNOK-TV  (67)  CBS;  Raymer;  78,000 
Florence — 

►  WBTW  (8)  CBS,  NBC,  ABC,  DuM;  CBS  Spot 

Sis.;  111,340 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  315,717 

►  WGVL  (23)  ABC,  DuM;  H-R;  113,000 
Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 

Unknown 

SOUTH  DAKOTA 

Rapid  Cityf— 

KOTA-TV  (3)  12/8/54-6/1/55 

Sioux  Falls — 

►  KELO-TV  (11)  ABC.  CBS,  NBC,  DuM;  Raymer; 

112,387 

TENNESSEE 

Chattanooga — 

WDEF-TV  (12)  ABC,  CBS,  NBC.  DuM;  Bran- 
ham;  127,348 
Mountain   City  Tv  Inc.    (3)    Initial  Decision 

7/5/54 
.Tacksonf — 

►  WDXI-TV  (7)  CBS;  Burn-Smith 
Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS.  NBC.  DuM;  Pear- 

son; 129,360 
Knoxville — 

►  WATE  (6)  ABC.  NBC;  Avery-Knodel;  103.970 
WBIR-TV  (10)  Initial  Decision  1/5/55 

►  WTSK-TV    (26)    ABC.    CBS.   DuM;  Pearson; 

•101,890 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair:  343,078 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  343.078 
WREC  Broadcasting  Service  (3)  Initial  Deci- 
sion 8/27/54 

Nashville — 

►  WSIX-TV  (8)  ABC,  DuM;  Hollingbery;  234.750 


WHAT  a  market  KROD-TV  covers! 
El  Paso  and  West  Texas  . .  .  5+h  mar- 
ket in  Texas!  Southern  New  Mexico 
. . .  rich  in  agriculture  and  atomic  de- 
velopment! Juarez,  Mexico  .  .  .  tour- 
ist-rich, English-speaking  largest  Mex- 
ican city  on  the  U.S.  border  (est. 
population  175,000.) 

And  what  a  coverage  job  KROD- 
TV  does!  From  its  mountain-top  an- 
tenna, KROD-TV  reaches  a  large, 
wealthy  area  much  of  which  is  cover- 
ed by  no  other  television  station.  Let 
your  Branham  man  give  you  the  story 
on  the  Southwest's  booming  3  In  I 
market. 


KROD-TV 

CHANNEL  4    •    EL  PASO.  TEXAS 

Affiliated  with  the  CBS,  ABC 
and  DuMont  Television  Networks 


Affiliated  with  KROD-600kc— 5,000  watts 
Owned  and  operated  by  the  El  Paso  Times,  Inc. 
Roderick  Broadcasting  Company 
Dorrance  D.  Roderick,  President 
Val  Lawrence,  Vice  Pres.  &  General  Mgr. 
Dick  Watts,  General  Sales  Manager 
Represented  Nationally  by  The  BRANHAM  Co. 


►  WSM-TV  (4)  NBC,  DuM;  Petry;  234,750 
Old  Hickory  (Nashville)— 

►  WLAC-TV  (5)  CBS;  Katz;  237,400 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  43,620 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  H-R;  68,686 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  68,686 
Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

106,876 
Beaumontt — 

►  KBMT  (31)  ABC.  NBC.  DuM;  Forjoe;  40.000 
KFDM-TV  (6)   CBS;  Free  &  Peters;  8/4/54- 

4/1/55 
Big  Springt— 

KBST-TV  (4)  CBS;  Pearson;  7/22/54- July  '55 
Corpus  Christit — 

►  KVDO-TV  (22)  NBC,  ABC,  CBS,  DuM;  Young, 

Brown;  38,850 

Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/54 
K-SDC  Tv  Inc.  (10)  Initial  Decision  1/20/55 

Dallas— 

KDTX  (23)  1/15/53-Unknown 
KLTF-TV  (29)  2/12/53-Unknown 

►  KRLD-TV  (4)  CBS;  Branham;  456.000 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  456,000 
El  Paso— 

KOKE  (13)  Forjoe;  3/18/54-Unknown 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

65,878 

►  KTSM-TV  (9)  NBC;  Hollingbery;  63,868 
Ft.  Worth— 

►  WBAP-TV  (5)  ABC,  NBC;  Free  St  Peters; 

455.000 

KFJZ-TV  (11)  H-R;  9/17/54-Spring  '55 
Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  378,000 
Harlingent  (Brownsville,  McAllen,  Weslaco) — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  H-R;  48,215 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 

►  KPRC-TV  (2)  NBC;  Petry;  396,000 

►  KTRK-TV  (13)  ABC,  DuM;  Blair;  396,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (»8)  300,000 

KXYZ-TV  (29)  6/18/53-Unknown 
Longviewt — 

►  KTVE  (32)  Forjoe;  45,628 
Lubbock — 

►  KCBD-TV  (11)  ABC,  NBC;  Raymer;  75,164 

►  KDUB-TV    (13)    CBS,   DuM;  Avery-Knodel; 

75,164 
Lufkint — 

KTRE-TV   (9)   NBC;   Venard;  11/17/54-7/1/55 
(Station  will  receive  NBC  programs  from 
KPRC-TV  Houston  but  is  not  an  NBC  affili- 
ate.) 
Midland— 

►  KMID-TV  (2)  ABC.  CBS.  NBC,  DuM;  Venard; 

39.250 
Odessat — 

Odessa  Tv  Co.  (7)  Initial  Decision  11/18/54 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Melville;  38,598 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12/54-Aprll  '55 

►  KENS-TV  (5)  ABC,  CBS,  DuM;  Free  &  Peters; 

245  633 

►  WOAI-TV  (4)  ABC,  NBC,  DuM;  Petry;  244,350 
Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/28/53- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  109,342 
Texarkana  (also  Texarkana,  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  112,440 
Tylert— 

KETX  (19)  See  footnote  (c) 

►  KLTV  (7)  ABC,  CBS,  NBC,  DuM;  Pearson; 

80.294 
Wacot— 

►  KANG-TV    (34)    CBS.   ABC.   DuM;  Raymer; 

46,965 

KWTX-TV  (10)  Pearson;  12/1/54-April  '55 
Weslacot  (Brownsville,  Harlingen,  McAllen)— 

►  KRGV-TV  (5)  NBC;  Raymer;  48,215 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  88.430 

►  KWFT-TV  (6)  CBS,  DuM;  Hoag-Blair,  Blair- 

Tv;  89,750 

UTAH 

Salt  Lake  City— 

►  KSL-TV  (5)  CBS,  DuM;  CBS  Spot  Sis.;  170,400 

►  KTVT  (4)  NBC;  Katz;  170.400 

►  KUTV  (2)  ABC;  Hollingbery;  181,500 

VERMONT 

Montpeliert — 

►  WMVT  (3)  ABC,  CBS,  NBC;  Weed;  121,639 

VIRGINIA 

Bristolt — 

Appalachian  Broadcasting  Corp.  (5)  Initial  De- 
cision 2/1/55 

Danvillet — 

WBTM-TV  (24)  See  footnote  (c) 

Hampton  (Norfolk)— 

►  WVEC-TV    (15)    NBC,    DuM;  Avery-Knodel; 

131.000 
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Harrisonburg — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Pearson; 

104,570 
Lynchburg — 

►■WLVA-TV  (13)  ABC.  CBS,  DuM;  Hollingbery; 

201,000 
Newport  News  — 

►  WACH-TV  (33)  Walker 
Norfolk— 

*-WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  352,962 
WTOV-TV  (27)  See  footnote  (c) 
Beachview  Bcstg.  Corp.  (10)  Initial  Decision 
12/23/54 

►  WVEC-TV  (15)  See  Hampton 
Petersburg! — 

WPRG  (8)  9/29/54-Unknown 

Richmond — 

WOTV  (29)  12/2/53-Unknown 
»»WTVR  (6)  NBC;  Blair;  484,695 

Richmond  Tv  Corp.  (12)  Initial  Decision  2/21/55 


Roanoke — 
WSLS-TV 
325.769 


(10)    ABC,    NBC;  Avery-Knodel; 


WASHINGTON 

Bellingham — 

►  KVOS-TV  (12)  CBS,  DuM;  Forjoe;  158,653 
Paccot 

►  KEPR-TV  (19)  47,567   (satellite  of  KIMA-TV 

Yakima) 
Seattle  (Tacoma) — 

►  KING-TV  (5)  ABC;  Blair;  422,200 

►  KOMO-TV  (4)  NBC;  Hollingbery;  422,200 

►  KCTS  (*9) 

KCTL  (20)  4/7/54-Unknown 
Spokane — 

►  KHQ-TV  (6)  NBC;  Katz;  108,503 

►  KREM-TV  (2)  ABC;  Petry;  99,247 

►  KXLY-TV  (4)  CBS,  DuM;  Avery-Knodel;  99,553 
Tacoma  (Seattle) — 

►  KTVW    (13)    Barry.   N.   Y.;    Clark,  Chicago; 

422,200 

*»  KTNT-TV  (11)  CBS,  DuM;  Weed;  422,200 
Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC.  DuM;  Weed; 

47.567 

WEST  VIRGINIA 

Bluefieldt— 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
Charleston — 

►  WCHS-TV    (8)    ABC,   CBS,   DuM;  Branham; 

402.584 

WKNA-TV  (49)  See  footnote  (c) 
Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-Spring  '55 
Fairmontt — 

WJPB-TV  (35)  See  footnote  (c) 
Huntington — 

►  WSAZ-TV  (3)  NBC,  ABC;  Katz;  512,460 
WHTN-TV  (13)  9/2/54-Spring  '55 

Oak  Hill  (Beckley)t— 

►  WOAY-TV  (4)  ABC;  Weed 
Parkersburg — 

►  WTAP  (15)  ABC,  NBC,  DuM;  Forjoe;  35,802 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  NBC,  ABC;  Hollingbery;  306,000 

►  WSTV-TV  (9)  See  Steubenville.  Ohio 

WISCONSIN 

Eau  Claire — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

75,000 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  DuM;  Weed;  210.000 
WFRV-TV   (5)   ABC;   Headley-Reed;  3/10/54- 

4/14/55 

►  WMBV-TV  (11)  See  Marinette 

La  Crosset — 

►  WKBT  (8)  ABC,  CBS,  NBC,  DuM;  Raymer; 

55,000 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  103,000 

►  WMTV  (33)  ABC,  NBC,  DuM;  Boiling;  75.000 
Badger   Television    Co.    (3)    Initial  Decision 

7/31/54 

Marinettet —  (Green  Bay) — 

►  WMBV-TV  (11)  ABC,  NBC;  Venard;  175,000 
Milwaukee — 

WCAN-TV  (25)  See  footnote  (c) 

►  WXDC  (19)  CBS;  CBS  Spot  Sis.;  393,255 

►  WTMJ-TV  (4)   NBC;  Harrington,  Righter  tc 

Parsons;  755,691 

►  WTVW  (12)  ABC,  DuM;  Petry 
Superiort  (Duluth,  Minn.)  — 

►  WDSM-TV   (6)    CBS,  DuM;   Free  &  Peters; 

101,200 

►  KDAL-TV  (3).  See  Duluth,  Minn. 
Wausau — 

►  WSAU-TV  (7)  ABC,  CBS,  NBC,  DuM;  Meeker; 

56,300 

WYOMING 

Cheyennet — 

►  KFBC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 46,100 

ALASKA 

Anchoraget — 

►  KENI-TV  (2)  ABC,  CBS;  Weed;  15,000 

►  KTVA  (11)  NBC,  DuM;  Alaska  Radio-Tv  Sis.; 

15,000 
Fairbanks! — 

KFAR-TV  (2)  ABC.  CBS;  Weed;  7/1/53-Un- 
known  (granted  STA  Feb.  15) 

►  KTVF  (11)  DuM;  Alaska  Radio-Tv  Sales 

Broadcasting   •  Telecasting 


HAWAII 

Hilot— 

KHBC-TV  (9)  1/19/55-Unknown 
Honolulu! — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  65,000 

►  KONA  (11)  NBC;  NBC  Spot  Sis.;  69,000 

►  KULA-TV  (4)  ABC,  DuM;  Young;  69,000 
Wailukut— 

KMAU  (3)  1/19/55-Unknown 

PUERTO  RICO 

Mayaguezt — 

Radio  Americas  Corp.  (5)  1/27/55-Unknown 
San  Juant — 

►  WAPA-TV   (4)   ABC,  NBC,  DuM;  Caribbean 

Networks;  43,345 

►  WKAQ-TV  (2)  CBS;  Inter-American;  65,000 
Dept.  of  Education  of  Puerto  Rico  (*6)  2/2/55- 

Unknown 

CANADA 

Calgary,  Alta. — 

►  CHCT-TV  (2)  CBC;  All  Canada,  Weed;  13,000 
Edmonton,  Alta. — 

►  CFRN-TV  (3)  CBC;  Radio  Rep.,  Young;  15,000 
Halifax,  N.  S.t— 

►  CBHT  (3)  CBC.  CBS 
Hamilton.  Ont. — 

►  CHCH-TV  (11)  CBC,  CBS,  NBC;  All-Canada. 

Young;  120,000 
Kingston,  Ont.t — 

►  CKWS-TV  (11)  Weed;  30,000 
Kitchener,  Ont. — 

►  CKCO-TV  (13)  CBC;  Hardy,  Weed;  139,539 
London,  Ont. — 

►  CFPL-TV  (10)  CBC,  ABC,  CBS,  NBC,  DuM; 

All-Canada.  Weed;  95.000 

►  CBFT  (2)  CBC  French;  CBC;  221,216 

►  CBMT  (6)  CBC;  CBC;  221,216 
Ottawa,  Ont. — 

►  CBOT  (4)  CBC;  CBC;  38,500 
Port  Arthur,  Ont. — 

►  CFPA-TV  (2)  CBC;  All-Canada,  Weed;  6,000 
Quebec  City,  Que. — 

►  CFCM-TV  (4)  CBC;  Hardy,  Weed;  6.000 
Regina,  Sask.f — 

►  CKCK-TV  (2)  CBC,  CBS;  All-Canada,  Weed; 

15,000 
Rimouski,  Que.t — 

►  CJBR-TV  (3)  CBC;  Stovin,  Young;  7,000 
St.  John.  N.  B.t— 

►  CHSJ-TV  (4)  CBC;  All-Canada,  Weed;  22,638 
Saskatoon,  Sask.t — 

►  CFQC-TV  (8)  CBC;  Radio  Rep.,  Young;  11,000 
Sault  Ste.  Marie,  Ont.t— 

►  CJIC-TV  (2)  CBS;  CBC;  Weed;  5.000 
Sudbury,  Ont.t — 

►  CKSO-TV    (5)    CBC.   ABC,   CBS,   NBC;  All- 

Canada,  Weed;  14,545 
Sydney,  N.  S.t— 

►  CJCB-TV  (4)  Weed;  17,426 
Toronto,  Ont. — 

►  CBLT  (9)  CBC,  ABC,  CBS,  NBC,  DuM;  CBC; 

280,000 
Vancouver,  B.  C.t — 

►  CBUT  (2)  CBC;  CBC;  30,000 
Windsor,  Ont.  (Detroit,  Mich.)  — 

►  CKLW-TV  (9)  CBC,  DuM;  Young;  1,496,000 
Winnipeg,  Man.t — 

►  CBWT  (4)  CBC;  CBC;  5,000 

MEXICO 

Juarezt  (El  Paso,  Tex.) — 

►  XEJ-TV  (5)  National  Time  Sales;  51,481 
Tijuanat  (San  Diego)— 

►  XETV  (6)  Weed;  296,402 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


UPCOMING 


MARCH 

March  21:  Deadline,  Entries  for  Art  Directors 
Club  of  New  York  advertising  and  editorial  art 
competition,  New  York. 

March  21:  RAB  Clinic,  Albuquerque,  N.  M. 

March  21:  BMI  Clinic,  Emerson  Hotel,  Baltimore. 

March  21:  BMI  Clinic,  Cornhusker  Hotel,  Lincoln. 
Neb. 

March  21-23:  CARTE  meeting,  Chateau  Fronte- 
nac  Hotel,  Quebec  City. 

March  21-24:  Institute  of  Radio  Engineers  Con- 
vention, Kingsbridge  Armory.  Bronx,  N.  Y. 

March  22:  RAB  Clinic,  Amarillo,  Tex. 

March  23:  RAB  Clinic,  Oklahoma  City. 

March  23:  BMI  Clinic,  Leland  Hotel,  Springfield. 
111. 

March  23:  BMI  Clinic,  Hershey  Hotel,  Hershey, 
Pa. 

March  24:  RAB  Clinic,  Tulsa,  Okla. 

March  24-25:  Illinois  Institute  of  Technology  Ed- 
ucational Tv  Conference,  Chicago. 

March  25:  RAB  Clinic,  Little  Rock,  Ark. 

March  25:  BMI  Clinic,  Plankinton  Hotel,  Mil- 
waukee. 

March  27:  Arkansas  Broadcasters  Assn.  meeting, 

Hotel  Marion,  Little  Rock. 
March  28:  BMI  Clinic,  Andrew  Jackson  Hotel. 

Nashville,  Tenn. 
March  29:  Kentucky  Broadcasters  Assn.  spring 

meeting,  Brown  Hotel,  Louisville. 
March  30:  BMI  Clinic,  Brown  Hotel,  Louisville, 

Ky. 

March  31:  Deadline,  RAB's  "Radio  Gets  Results" 
contest,  New  York. 

APRIL  - 

April  1:  Deadline,  Entries  for  Education  Writers 
Assn.  awards,  New  York. 

April  1:  Pennsylvania  AP  Radio  Assn.  meeting, 
WQAN-WEJL  theatre  studio,  Scranton. 

April  1:  BMI  Clinic,  Floridian  Hotel,  Tampa. 

April  4:  RAB  Clinic,  Billings,  Mont. 

April  5:  RAB  Clinic,  Boise,  Idaho. 

April  6:  RAB  Clinic,  Portland,  Ore. 

April  7:  RAB  Clinic,  Spokane,  Wash. 

April  8:  RAB  Clinic,  Seattle,  Wash. 

April  8-9:  Alabama  Broadcasters  Assn.  meeting, 
Whitney  Hotel,  Montgomery. 

April  13-15:  National  Federation  of  Adv.  Agen- 
cies Inc.  meeting,  Escape  Hotel,  Ft.  Lauderdale. 
Fla. 

April  15:  Deadline,  Nominations  for  Advertising 
Hall  of  Fame,  New  York. 

April  15:  Nebraska  Broadcasters  Assn.  meeting, 
Hotel  Madison,  Norfolk. 

April  15:  BMI  Clinic,  Skirvin  Hotel,  Oklahoma 
City. 

April  15-16:  Spring  Technical  Conference,  Cin- 
cinnati section  of  Institute  of  Radio  Engineers, 
Engineering  Society  of  Cincinnati  Bldg. 

April  17-22:  Inside  Advertising  Week,  Hotel  Bilt- 
more,  New  York. 

April  17:  BMI  Clinic,  Hotel  Lamer.  Salina.  Kan. 

April  18:  New  York  State  Assn.  of  Radio  and 
Television  Broadcasters  meeting,  Utica. 

April  18:  RAB  Clinic,  Milwaukee. 

April  18:  BMI  Clinic,  Hotel  Utica,  Utica,  N.  Y. 
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subscription  order  blank 


PLEASE  START  MY  SUBSCRIPTION  WITH  THE  NEXT  ISSUE. 
I've  checked  service  desired. 

□  52  weekly  issues  of  BROADCASTING  •  TELECASTING  $7.00 

□  52  weekly  issues  and  BROADCASTING  Yearbook-Marketbook  9.00 

□  52  weekly  issues    and  TELECASTING  Yearbook-Markefbook  9.00 

□  52  weekly  issues  and  both  Yearbook-Markefbooks  11.00 

□  Enclosed  □  Bill 

name  title/  position 

company  name 

address 
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editorials 


The  Editing  Function 

IN  RECENT  months  a  number  of  broadcasters  have  asked  us  to 
"do  something"  to  discourage  record  companies  from  distribut- 
ing off-color  rhythm  and  blues  selections.  These  broadcasters  com- 
plain that  the  growing  incidence  of  smut  in  R&B  releases  has  obliged 
them  to  listen  to  records  before  playing  them  on  the  air. 

We  have  politely  declined  to  "do  something"  because  even  if 
there  were  something  we  could  do,  and  we  are  not  at  all  sure  there 
is,  we  would  feel  foolish  suggesting  that  the  record  companies  as- 
sume a  function  that  is  the  broadcaster's  and  his  alone. 

It  is  not  up  to  the  record  company  to  decide  what  any  radio 
station  will  broadcast.  That  is  a  matter  for  decision  by  the  station 
licensee  or  his  hired  management.  If  record  companies  are  re- 
leasing smut,  and  unquestionably  they  are,  it  will  be  the  broad- 
caster's fault — -not  the  record  companies' — if  that  smut  gets  on 
the  air. 

The  practical  fact  is  that  record  companies  are  in  business  to 
make  records  which  will  sell  in  profitable  numbers.  In  today's 
market,  rhythm  and  blues  records,  including  those  with  shady 
words  or  treatments,  apparently  are  selling  well.  It  is  not  to  defend 
the  record  companies  on  ethical  grounds  to  say  that  they  will  go  on 
releasing  sexy  R&B  tunes  as  long  as  the  public  buys  them. 

Now  if  R&B  records  are  selling  in  the  record  shops,  it  must  be 
because  they  are  being  promoted.  As  everyone  knows,  the  basic 
promotional  medium  used  by  record  companies  is  radio.  It  does 
not  take  a  Harvard  logician  to  deduce  that  at  least  some  radio  sta- 
tions must  be  playing  the  very  records  about  which  some  broad- 
casters complain. 

The  best  way  for  broadcasters  to  "do  something"  about  smutty 
records  is  to  prevent  their  presentation  on  the  air.  And  the  act  of 
prevention,  we  respectfully  suggest,  does  not  impose  a  particularly 
cruel  burden  on  the  broadcaster. 

The  editors  of  every  respectable  magazine  and  newspaper  insist 
upon  inspecting  every  word  of  copy  before  it  gets  into  print.  Is  it 
unjust  to  ask  that  broadcasters  do  as  much  to  examine  program 
materials  before  air  time? 

When  broadcasters  complain  that  the  R&B  trend  is  forcing  them 
to  audition  records,  they  are  implying  that  until  the  R&B  problem 
came  along  they  were  broadcasting  material  without  prior  editorial 
evaluation.  In  such  haphazard  hands,  radio  stations  face  a  ques- 
tionable future. 

Late  for  Bait 

TWENTY-FOUR  radio  and  television  stations  in  and  around 
New  York  have  adopted  a  code  to  curb  "bait-and-switch"  ad- 
vertising— which  all  of  them  must  have  known  all  along  was  dis- 
reputable. 

The  New  York  code  would  have  deserved  more  respect  if  it  had 
been  adopted  in  time  to  prevent  the  abuses  which  by  last  week  had 
led  to  a  Brooklyn  grand  jury  indictment  of  several  baiters  and 
switchers  and  to  a  special  investigation  of  the  problem  by  the  gov- 
ernor of  New  York. 

If  broadcasters  hope  to  persuade  the  public  that  they  can  regu- 
late themselves,  they  will  have  to  do  the  regulating  before  the  cops 
are  called. 

Big  Week 

LAST  week  was  a  big  one  for  this  business  of  broadcasting.  By 
the  grace  of  Chairman  Warren  G.  Magnuson  (D-Wash.)  of 
the  Senate  Interstate  Commerce  Committee,  and  the  fast  footwork 
of  a  few  energetic  broadcasters,  the  threat  of  another  tv  freeze  was 
averted,  and  an  abortive  move  toward  helter-skelter  deintermixture 
of  uhf  and  vhf  in  possibly  22  markets  was  nipped. 

It  was  a  big  week  too  because  it  saw  the  confirmation,  without 
opposition,  of  George  C.  McConnaughey  as  chairman  of  the  FCC, 
after  having  languished  in  the  Senate  for  six  months.  This  delay 
has  had  a  depressing  effect  upon  the  FCC.  Mr.  McConnaughey 
now  has  the  opportunity  to  move  ahead,  as  chairman  in  his  own 
right,  and  without  a  political  Sword  of  Damocles  dangling  pre- 
cariously over  him. 

It  was  Chairman  Magnuson  who  advised  the  FCC,  by  way  of 
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"She  refuses  to  let  you  operate  until  you  call  in  the  Medic  cast  for 
consultation!" 


the  CBS-TV  network  (Face  the  Nation,  Sunday,  March  13),  that 
he  had  no  stomach  for  another  tv  freeze,  or  even  a  "chill."  When 
the  FCC  met  Monday,  any  support  that  may  have  been  engendered 
for  the  staff-recommended  freeze  evaporated.  And  along  with  it 
the  concomitant  plan  to  jam  through  a  deintermixture  project  that 
would  have  brought  atomic  repercussions. 

Sen.  Magnuson's  outspoken  opposition  to  the  staff-recommended 
freeze  sent  a  dozen  broadcasters  scurrying  to  Washington — broad- 
casters who  would  have  been  caught  in  any  move  to  retain  the 
status  quo  in  vhf.  The  upshot  was  the  FCC  majority's  relatively 
pro  forma  report  to  the  Senate  Committee  in  answer  to  the  Plotkin- 
Jones  Report,  which  provides  the  suggested  alternative  of  giving 
the  Commission  funds  with  which  to  conduct  a  network  "study," 
or  of  having  the  FCC  stand  by  until  the  Magnuson  Committee  com- 
pletes its  projected  full-dress  study.  Otherwise,  the  efforts  would 
be  duplicated,  at  taxpayers'  expense. 

The  FCC  majority's  report  now  makes  sense.  But  does  it  come 
too  late?  The  FCC  in  the  past  has  asked  Congress  to  give  it  funds 
to  study  the  network  and  related  situations.  Congress  heretofore 
has  been  so  economy-minded  that  it  hasn't  made  the  funds  avail- 
able. And  it  isn't  likely  to  do  it  now,  since  the  Magnuson  Com- 
mittee already  has  budgeted  most  of  its  $200,000  investigation  fund 
for  the  network-tv  study. 

Meanwhile,  the  FCC  cannot  stand  still,  awaiting  instructions 
from  Congress — instructions  that  cannot  conceivably  be  voiced 
legislatively  for  months.  It  must  consider,  on  a  case-to-case  basis, 
those  petitions  for  deintermixture  via  rule-making.  It  can  look 
into  AT&T  line  charges,  and  it  must  consider  policy-making  on 
subscription  tv  and  the  increasingly  vexatious  problem  of  com- 
munity antenna  systems,  which  have  sprouted  almost  everywhere. 

Last  week  was  a  big  one  for  the  broadcasters.  There  are  many 
big  ones  ahead. 

Expanding  Markets 

FOR  the  maker  of  goods  and  the  supplier  of  services,  the  past 
decade  has  created  tremendous  new  markets  in  America.  In 
10  years  sleepy  towns  have  exploded  into  major  cities,  whole  re- 
gions have  been  made  over  by  population  and  production  growth. 

Anyone  seeking  to  exploit  these  new  markets  must  use  the  best 
available  avenues  of  advertising.  The  two  best,  particularly  in  to- 
day's suburbanized  and  spreading  cities,  are  radio  and  tv. 

It  is  to  emphasize  the  significance  of  the  vast  expansion  of  U.  S. 
markets  that  B«T  has  undertaken  its  continuing  series,  of  which 
an  article  on  the  Carolinas  appears  in  this  issue.  The  expanding 
markets  of  the  U.  S.  present  a  real  opportunity  for  alert  advertisers 
— and  for  radio  and  tv. 
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IN  INLAND  CALIFORNIA  (and  western  Nevada) 


-RADIO 


These  five  inland  radio  stations,  purchased  as  a  unit, 
give  you  more  listeners  than  any  competitive  com- 
bination of  local  stations  .  .  .  and  in  Inland  California 
more  listeners  than  the  2  leading  San  Francisco 
stations  and  the  3  leading  Los  Angeles  stations  com- 
bined .  .  .  and  at  the  lowest  cost  per  thousand! 
(SAMS  and  SR&D) 

In  this  independent  inland  area  —  separated  from 
the  Coast  by  mountains  —  the  Beeline  taps  a  net 
effective  buying  income  of  nearly  $4  billion.  (Sales 
Management's  1954  Copyrighted  Survey) 
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PROOF    BY  PULSE... 

Pulse,  Inc.,  recently  completed  a  survey  of  the 
Nashville  market. 

Results  proved  that  of  the  three  television 
stations  in  this  market,  WSM  has  the  largest 
share  of  — 

the  weekday  morning,  afternoon,  and  evening 
audiences,  the  Saturday  morning,  afternoon, 
and  evening  audiences;  and  the  Sunday  morn- 
ing, afternoon,  and  evening  audiences. 

In  other  words,  across  the  board,  WSM  domi- 
nates. 

The  survey  proved  one  especially  remarkable 
fact  for  users  of  daytime  TV  —  the  unpre- 
cedented power  of  WSM-TV's  DAYTIME  pro- 
gramming: 


There  are  44  quarter-hour  program 
segments  between  7  a.m.  and  6  p.m. 
(Monday  through  Friday).  Pulse 
proved  that  WSM  has  the  largest 
share  of  the  audience  during  43  of 
the  44  quarter  hours  (and  lagged  in 
the  44th  by  less  than  1  percentage 
point).  Pulse  proved  further  that  in 
32  of  the  44  segments,  WSM  has  a 
larger  share  of  the  audience  than  the 
other  two  stations  combined. 

Pulse  went  on  to  prove  that: 

9  Of  the  top  25  shows  in  this 
market,  2 If.  are  on  WSM-TV. 

%  Of  the  top  69  shows  in  this 
market,  60  are  on  WSM-TV. 

0  Of  the  top  15  once-a-week  shows 
in  this  market,  15  are  on 
WSM-TV. 

Which  is  why  time -buyers 
agree  that 

WSM-TV 


Channel  4 


IS 


Clearly  Nashville's  No.  1 

TV  Station! 
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and  get  Iowa's 
METROPOLITAN  AREAS, 

PLUS  the 

Remainder  of  Iowa! 


FOOD 

4.9% 
4.5% 
11-3% 
3.1% 
4.6% 
4.4% 
32.8% 
67.2% 
100.0% 


SALES  PERCENTAGES 

Cedar  Rapids  • 
Tri-Cities  • 
Des  Moines  ■ 
Dubuque  •    •  • 
Sioux  City  • 
Waterloo  •     •  • 
TOTAL  METRO.  AREAS 
REMAINDER  OF  STATE 


Markets  figures 


Iowa  has  six  Metropolitan  Areas  which,  all 
combined,  do  32.8%  of  the  State's  Food  Sales, 
as  shown  above. 

Quite  a  number  of  radio  stations  can  give  you 
high  Hoopers,  etc.,  in  ONE  Metropolitan  Area. 
WHO  gives  you  high  coverage  in  virtually  ALL 
the  State's  Metropolitan  Areas,  plus  practically 
all  the  REMAINDER  of  Iowa,  too! 


At  11  a.m.,  WHO  gives  you 
63,472  Actual  Listening  Homes 
for  only  $47.50 


NEBRASKA 


iBaBBHHggHgL 


HH3r  I 


According  to  the  authoritative  1954 
Iowa  Radio-Television  Audience 
Survey,  63,472  homes  all  over  Iowa 
are  actually  tuned  to  WHO  at  11 
a.m.,  every  average  weekday.  Fig- 
uring time  costs  at  our  1-minute, 
26-time  rate,  WHO  gives  you  13.4 


(13.4  LISTENING  HOMES  per  PENNY!) 


actual  listening  homes,  per  penny! 

That's  the  result  of  ALL-STATE 
programming,  ALL-STATE  Public 
Service,  ALL-STATE  thinking,  here 
at  WHO. 

Ask  Free  &  Peters  for  all  details! 


BUY  ALL  of  IOWA- 
Pius  "Iowa  Plus"-with 
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FREE  &  PETERS,  INC.,  National  Representatives 


Das  Moines  ...  50,000  W. 

Col.  B.  J.  Palmer,  President 
P.  A.  Lu,  el.  Resident  Manager 


GENERAL  ELECTRIC  COMPANY 

traditionally  in  tke  ^PvJolu 


ic  ^onnaence 


General  Electric's  continuing  leadership  in  the  electrical  world  is  typified 
by  this  model  of  a  future  atomic  plant  for  the  production  of  electric  power. 
It  is  an  important  example  of  G.E.'s  pioneering  and  research  in  the  atomic 
energy  field,  directed  toward  building  for  a  better  future.    In  the  field  of 
broadcasting,  visual  and  sound,  the  Havens  &  Martin,  Inc.,  Stations  are 
outstanding  for  their  leadership  in  the  development  of  superior 
programming  techniques.    Techniques  that  convert  a  vast  and  loyal  audience 
into  sales  for  advertisers  on  Richmond's  only  complete  broadcasting 
institution,  W  MB  GAM,  WCOD-FM  and  WTVR-TV.    Join  with  confidence 
the  growing  list  of  advertisers  who  use  the  First  Stations  of  Virginia 

to  reach  one  of  the  South's  richest  areas. 


PIONEER     NBC     OUTLETS     FOR     VIRGINIA'S     FIRST  MARKET 

am  WCOD  ™  WTVRtv 

MAXIMUM  POWER  100,000  WATTS  •  MAXIMUM  HEIGHT  1049  FEET 

WTVR  Represented  Nationally  by  BLAIR  TV,  INC. 
WMBG  Represented  Nationally  by  THE  ROLLING  CO. 


f IfsV  "teievision  static* 


MOUNTAIN 
MIKE....  ^ 

ff0 


52  STATIONS 


in 


Only  Mountain  Mike 
can  deliver  the  vast* 
and  prosperous  inter- 
mountain  market  with 
52  hometown  stations 
located  where 
people  live/ 
listen  and 
BUY! 


UTAH 

COLORADO 

IDAHO 

MONTANA 

WYOMING 

NEW  MEXICO 

NEVADA 

TEXAS 

NEBRASKA 


Brand  new  coverage  map  and 
market  data  available!  See 
your  Avery-Knodel  man. 


'One-fourth  of  the  total 

area  of  the  nation  — 
the  nation's  fourth  largest 

market  in  population. 


Qnt  e  rlTlo  u  n  1 3 
fTletwork 


Lynn  L.  Meyer,  President 


Salt  Lake  City,  Utah— 146  South  Main 
Denver,  Colorado— Radio  Station  KIMN 


Represented  by  Avery-Knodel,  Inc. 
New  York  -  Chicago  -  Los  Angeles 
San  Francisco  -  Dallas  -  Atlanta 


en* 


SUSP 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications.  Inc.. 
DeSales  St.,  N.W..  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14.  1933.  at  Post  Office  at  Washington,  D.  C.  under  act  of  March  3. 
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1879. 
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the  story.... 
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3,188,400  TEX ANS 


That's  exactly  37.8%  of  the  total  of  all  the  hustling,  bustling  folks  down  in  the 
heart  of  Texas,  KRLD's  primary  coverage  area  within  its  0.5  Mv  line.  When  KRLD's 
Oklahoma  coverage  is  added,  a  grand  total  of  3,555,300,  42%  of  Texas'  total 
population  is  tuned  to  1080,  affiliate  for  CBS  radio  network  programs  in  Dallas- 
Fort  Worth  and  North  Central  Texas. 

KRLD's  50,000  watts,  full  time,  24-hours  per  day  service  has  cemented  together 
one  of  America's  largest  and  most  productive  selling  markets  with  a  degree  of 
saturation  that  spells  out  positive  sales  increases  for  KRLD  advertisers. 

In  accumulative  audience,  KRLD  is  FIRST  IN  DALLAS  6:00  a.m.  through  12:00 
midnight,  seven  days  a  week. — Pulse,  October-November,  1954. 

KRLD  offers  MASS  Coverage  of  Texas  and  Southern  Oklahoma  at  the  lowest 
cost  per  unit. 

EIGHTH  largest  CBS  Network  station — circulation-wise — in  the  nation. 


OWNERS   AND    OPERATORS    OF   KRLD-TV,    CHANNEL    4,    MAXIMUM  POWER 


THE  BIGGEST  BUY  IN  THE  BIGGEST  MARKET  IN  THE  BIGGEST  STATE 


THE      DALLAS      TIMES      HERALD  STATIONS 

Exclusive  Representative:  THE  BRANHAM  COMPANY 
John  W.  Runyon,  Chairman  of  the  Board  Clyde  W.  Remberl,  President 
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PROOF  OF  PERFORMANCE  •  Inquiries 
by  government  agencies  to  verify  use  of 
their  "'public  service"  spots  and  programs 
on  radio  and  tv  have  boomeranged  to  point 
where  U.  S.  Budget  Bureau  is  surveying 
situation.  Preliminary  reports  indicate  20- 
odd  government  bureaus  and  agencies  are 
feeding  radio  and  tv  stations  everything 
from  10-second  spots  and  film  clips  to 
half-hour  programs.  Obvious  need  for 
j  coordination  may  provoke  action  through 
NARTB.  Many  stations  say  they  won't 
carry  programs  if  agencies  persist  in  check- 
ing use. 

B»T 

CBS-TV  executives  last  week  were  con- 
tacting number  of  their  top  accounts  on 
rescheduling  of  evening  programs  looking 
toward  imminent  revamping  of  schedules. 
Presumably  this  also  entails  what  eventu- 
ally may  happen  to  Godfrey  evening  pro- 
grams in  event  he  undergoes  further  sur- 
!  gery  but  this  is  side-bar  aspect,  with  main 
:  premise    long-range    planning  stemming 
•  from  ideas  of  CBS  Inc.  Chairman  William 
t|  S.  Paley  and  President  Frank  Stanton. 

B»T 

GE-FILM  PROJECT  •  Twentieth  Century- 
Fox  Film  Corp.  reported  to  be  negotiating 
with  Young  &  Rubicam  on  production  of 
series  of  13  one-hour  filmed  programs  for 
1  General  Electric  Co.  Production  would  be 
at  Fox's  Western  Ave.  Studio  in  Holly- 
wood, which  is  to  be  converted  to  tv  film 
studio.  Plans  being  considered,  it  was  said, 
call  for  Fox  to  produce  show  consisting  of 
45  minutes  of  dramatic  or  musical  content, 
six  minutes  of  commercials  and  nine  min- 
utes of  behind-the-scenes  film  clips  of 
forthcoming  motion  pictures.  It  was  re- 
ported that  CBS-TV  will  telecast  program 
on  alternate  Wednesdays,  starting  at  10 
p.m.  (EST),  sharing  time  period  with  box- 
ing bouts  sponsored  by  Pabst  Brewing  Co. 

B.T 

ADD  TO  names  of  those  being  espoused 
as  possible  successor  to  Comr.  Frieda  B. 
Hennock  on  FCC  in  event  President  Eisen- 
hower decides  on  new  appointment  to 
Democratic  vacancy  as  of  June  30:  Dor- 
othy Lewis,  Coordinator,  U.  S.  Station 
Relations,  Dept.  of  Public  Information  of 
United  Nations  and  former  Director  of 
Women's  Activities,  NAB;  Hortense  Kess- 
ler,  member  of  New  Jersey  Public  Service 
Commission,  and  Eva  B.  Adams,  executive 
assistant  to  late  Sen.  McCarran  and  to  his 
successor,  Sen.  Bible  (D-Nev.). 

B»T 

ONE  BALL  OF  WAX  •  It's  possible  first 
moves  on  de-intermixture  may  be  FCC 
bundling  all  pending  petitions  into  one 
package  for  single  proceeding,  probably 
to  include  arguments.  It  then  would  deter- 
mine whether  it  should  or  should  not  take 
up  "unmixing"  matters  on  case-by-case 


closed 


basis.   There  are  about  dozen  such  peti- 
tions or  reconsideration  requests  on  file. 

B»T 

RADIO  CAMPAIGN  underwritten  by 
most  of  major  radio  set  manufacturers  has 
been  lined  up  by  Radio  Advertising  Bu- 
reau, to  total  $100,000  and  be  spread  over 
some  25  cities.  It  will  promote  portable 
and  gift  radios  from  about  May  15  to  June 
15;  radios  for  bedroom  and  kitchen  from 
mid-September  to  mid-October.  Objective: 
to  create  $10  million  in  sales  of  new  sets. 

B»T 

MONEY  NO  OBJECT  •  Although  it  has 
not  yet  been  announced,  definite  plans  are 
in  talking  stage  at  NBC  on  network's  up- 
coming revamp  of  radio  programming 
structure.  Producers  met  last  week  for 
initial  discussion,  reportedly  were  told  sky 
is  limit — that  any  valid  program  sugges- 
tions, regardless  of  cost,  will  be  considered. 

B«T 

COMMITTEE  Against  Pay-As-You-See 
Tv,  following  appointment  of  Dr.  Dallas 
Smythe,  director  of  U.  of  Illinois'  Institute 
of  Communications,  to  study  economic 
impact  and  implications  of  subscription  tv 
as  compared  to  present  "free  airwaves" 
policy  [B»T,  March  14],  will  not  neglect 
technical  aspects  of  problem.  Leading 
technical  firm  is  considering  offer  to  in- 
vestigate effect  of  toll  tv  installations  on 
reception  of  free  telecasts  by  neighboring 
sets  and  to  conduct  research  into  problems 
of  standardizing  toll  tv  on  single  system 
versus  concurrent  operation  of  number  of 
systems. 

B»T 

PICTURE  GALLERY  •  NARTB  s  deep 
concern  over  future  pattern  of  commercial 
tv  shown  by  summoning  of  special  Tv 
Board  meeting  April  12  to  discuss  sub- 
scription tv.  Incidentally,  when  tv  directors 
enter  board  room,  first  picture  they  will 
see  on  wall  will  be  that  of  Comdr.  Eugene 
F.  McDonald,  head  of  Zenith  and  sponsor 
of  Phonevision  pay-see  system.  Comdr. 
McDonald  was  first  president  of  old  NAB. 
1923-25,  as  owner  of  old  WJAZ  Chicago, 
and  heads  up  association's  new  presidential 
portrait  gallery. 

BeT 

PITCH  was  made  last  week  by  executives 
of  both  CBS-TV  and  NBC-TV  in  effort  to 
interest  U.  S.  Steel  in  moving  U.  S.  Steel 
Hour,  alternate-weeks  on  ABC-TV,  to  their 
respective  networks.  Plan  advanced  by 
CBS-TV  would  have  steel  series  alternate 
with  General  Electric  Theatre,  now  tele- 
cast weekly  on  network.  NBC-TV  report- 
edly would  clear  prime  evening  time  period 
for  steel  series,  although  specific  hour  has 
not  been  decided  upon. 


circuit  

NEW  LIFE  FOR  FAX?  •  As  result  of 
FCC  decision  to  allow  functional  music 
operations  on  fm  stations  (see  page  72), 
Commission  already  is  getting  calls  as  to 
where  facsimile  stands.  Since  fax  would 
be  allowed  as  one  of  several  possible  sub- 
sidiary services,  some  zealots  hope  that 
long  dormant  development  may  soon 
spring  to  full  commercial  bloom. 

B«T 

AUTOMATION— as  it  applies  to  running 
radio  and  tv  stations — may  be  big  subject 
at  NARTB  convention.  Papers  on  auto- 
matic devices  which  permit  radio  station 
operation  with  minimum  manpower  sched- 
uled to  be  delivered  at  one  convention 
engineering  session,  evoking  much  interest. 

B«T 

BIG  CITY  •  Headquarters  of  Westing- 
house  Broadcasting  Co.,  now  divided  be- 
tween New  York  and  Washington,  will  be 
transferred  permanently  to  New  York  by 
this  summer,  functioning  under  immediate 
direction  of  Chris  Witting,  WBC  president. 

B»T 

WITH  expansion  of  Television  Bureau  of 
Advertising  membership  (see  page  68)  12 
top-flight  station  representative  firms  have 
joined  this  tv  promotion  arm  or  plan  to  do 
so  in  near  future. 

B»T 

DELINQUENCY  EXPERTS  •  Herbert 
Beaser  and  Richard  Clendenen,  staff  mem- 
bers of  Senate  Juvenile  Delinquency  Sub- 
committee during  hearings  last  year  on  tv 
programming,  planning  to  open  consultant 
firm  on  juvenile  delinquency  problems, 
making  services  available  to  city,  county 
and  state  governments,  mass  media  and 
other  groups.  Both  resigned  from  subcom- 
mittee last  month  after  authoring  series  of 
magazine  articles  which  met  objections 
from  former  Sen.  Robert  C.  Hendrickson 
(R-N.J.),  chairman  in  83d  Congress,  and 
other  members. 

B»T 

PLANS  for  entry  of  F.  W.  Woolworth  Co., 
New  York,  into  network  radio  expected  to 
be  announced  tomorrow  (Tuesday)  by  CBS 
Radio  with  details  of  retail  store  chain 
sponsorship  of  hour-long  show  featuring 
Percy  Faith  and  orchestra  (CBS  Radio. 
Sun..  1-2  p.m.  EST).  Starting  June  5 
program  will  be  broadcast  "live."  Agencx 
for  Woolworth  is  Lynn  Baker,  New  York. 

B»T 

WHAT'S  MY  LINE?  •  Sidney  Davis,  new 
majority  counsel  of  Senate  Commerce 
Committee's  network-tv  inquiry,  says  he's 
heard  himself  described  as  "the  poor  man's 
Roy  Cohn." 
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STEINMAN  STATION 

Clair  McCollough,  Pres. 


WGAL-TV 


Lancaster,  Pa. 

NBC  •  CBS  •  DuMont 


Channel  8  Mighty  Market  Place 

York 

Harrisburg 

Reading 

Hanover 

Lebanon 

Pottsville 

Gettysburg 

Carlisle 

Hazleton 

Chambersburg 

Sunbury 

Shamokin 

Waynesboro 

Lewistown 

Bloomsburg 

Frederick 

Lock  Haven 

Lewisburg 

Westminster 

Hagerstown 

Martinsburg 

It's  always  precision  selling  when  your 
product  story  is  presented  on  WGAL-TV. 
Super-powered  WGAL-TV  gives  you  this 
"always  on  target"  performance  because 
it  is  the  one  station  that  reaches  this  vast 
market — with  a  population  of  over  three 
million  people  who  have  income  amount- 
ing to  more  than  $5  billion  every  year. 
Aim  for  more  sales  confidently — BUY 
WGAL-TV  NOW. 

Representatives: 

MEEKER  TV,  INC. 

New  York    Los  Angeles    Chicago   San  Francisco 
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at  deadline 


Sweeney  Sees  Many  Changes 
In  Radio  in  Next  Five  Years 

I 

"WHAT  Radio  Isn't"  was  topic  of  talk  deliv- 
ered Friday  by  Kevin  Sweeney,  president  of 
Radio  Advertising  Bureau.  New  York,  to  Ad- 
craft  Club  of  Detroit  at  luncheon  meeting.  Mr. 
Sweeney  told  group  that  relationship  between 
radio  and  television  was  more  remote  than  ever 
and  "it's  time  for  advertisers  and  agencies  and 
some  of  the  people  in  our  industry  to  stop 
dressing  us  up  in  mother  and  daughter  dresses 
that  convey  we  have  anything  in  common  ex- 
cept the  FCC." 

Mr.  Sweeney  said  radio  was  "proud"  of  pic- 
tureless  status  "because  its  effectiveness  depends 
largely  on  the  fact  that  it  doesn't  show  cus- 
tomers pictures."  Because  of  visual  element  in 
tv,  Mr.  Sweeney  said,  "If  anything,  television 
is  far  closer  to  magazines,  newspapers  and  other 
visual  media  than  it  is  to  radio." 

He  also  told  audience  that  radio  would  con- 
tinue to  change  materially  every  year  for  next 
five  years  "before  it  emerges  with  a  formula 
that  will  probably  last  for  100  years." 

NBC,  ABC  Hold  Session 
With  NABET  Negotiators 

MEETING  was  held  last  Friday  between  offi- 
cials of  National  Assn.  of  Broadcast  Em- 
ployees &  Technicians  (CIO)  and  NBC  and 
ABC,  but  no  agreement  was  reached.  George 
Maher.  executive  secretary  of  NABET.  told 
B»T  late  Friday  that  negotiations  "probably" 
would  be  continued. 

Union  has  authorized  strike  action  if  nego- 
tiations fail.  Last  January,  union  and  networks 
agreed  in  principle  on  new  contract  terms,  but 
agreement  was  rejected  later  by  union  mem- 
bership. Differences  are  said  to  center  around 
union  demands  for  increased  wage  scales  for 
non-technical  employes,  jurisdiction  over  tv 
film  production  and  editing,  job  security  pro- 
vision and  pension  plan  at  ABC. 

Tower  Offers  Stations  Tips 
On  Wage-Hour  Confusion 

ARKANSAS  broadcasters,  haunted  by  Wage 
Hour  Div.  investigators  scouring  station  books 
for  possible  overtime  violations,  were  given 
tips  at  two-day  meeting  which  opened  yesterday 
•  Sunday),  on  ways  to  follow  involved  regula- 
tions and  interpretations  by  government  body. 
Arkansas  Broadcasters  Assn.  meeting  opened 
in  Little  Rock,  with  W.  N.  McKinney,  KELD 
Eldorado,  ABA  president,  presiding. 

"Broadcasters'  $1,000  Club"  of  stations  as- 
sessed for  SI. 000  or  more  overtime  getting  more 
exclusive  every  day,  Charles  H.  Tower,  NARTB 
employer-employe  manager,  told  broadcasters. 
He  said  law  is  difficult  to  understand  in  applica- 
tion to  broadcast  industry:  stations  do  not  run. 
like  factories,  on  mechanical  40-hour  week — 
many  people  work  on  job  basis. 

Most  violations,  Mr.  Tower  said,  are  due  to 
fixed  salary  for  fluctuating  work  week;  failure 
to  apply  overtime  exempt  work  rule  correctly, 
and  confusion  over  talent  fees.  He  said  NARTB 
will  continue  efforts  to  obtain  more  realistic 
and  practical  interpretations  of  wage-hour  law. 
He  said  proposals  to  increase  present  75-cent 
minimum  may  create  problems  in  some  areas. 


RADIO-TV  AUTORAMA 

RADIO  and  tv  stations  turn  producers 
this  week  when  WABI-AM-TV  Bangor, 
Me.,  produce  and  present  annual  "Auto- 
rama"  of  Bangor  Auto  Dealers  Assn., 
starting  Wednesday  and  ending  Saturday. 
Event  will  be  held  in  Bangor  City  Audi- 
torium and  will  be  headlined  by  enter- 
tainment personalities  including  Honey- 
dreamers,  Larry  Storch,  among  others. 
WABI-AM-TV  has  been  promoting  "Au- 
torama"  on  station  breaks  and  programs. 


Uhf  Industry  Committee 
Offers  10-Point  Program 

TEN-POINT  program  for  immediate  action  to 
"alleviate"  plight  of  uhf  advanced  by  Uhf  In- 
dustry Coordinating  Committee,  in  public  state- 
ment issued  Friday  by  Harold  H.  Thorns, 
chairman,  and  Fred  Weber,  vice  chairman. 

Referring  to  Plotkin  and  Jones  reports,  and 
FCC  answer  two  weeks  ago  [B«T,  March  21], 
uhf  group  formed  last  year  to  present  uhf  case 
to  Senate  Potter  subcommittee  advocated  fol- 
lowing "prompt  and  vigorous"  program: 

(1)  De-intermixture,  (2)  directionals,  (3) 
power  and  antenna  adjustments,  (4)  mileage 
separation  reductions,  (5)  prohibition  on  mar- 
ket straddling,  (6)  reduction  of  intercity  con- 
nection costs,  (7)  competitive  common  car- 
rier services,  (8)  permission  for  broadcasters 
to  build  and  operate  their  own  intercity  relays, 

( 9 )  encouragement  of  all-band  receivers,  and 

(10)  grant  of  funds  for  FCC  investigation  of 
network  programming. 

GOP  Names  Counsel 

WAYNE  T.  GEISSINGER.  who  has  been  serv- 
ing with  the  Committee  on  Inter-Governmental 
Relationships  (Hoover  Commission),  last  Fri- 
day was  sworn  in  as  minority  counsel  of  the 
Senate  Commerce  Committee.  Named  by  Sen. 
John  W.  Bricker  (R-Ohio),  ranking  committee 
Republican,  Mr.  Geissinger.  who  was  admitted 
to  the  bar  in  Ohio,  will  serve  as  the  GOP  oppo- 
site number  to  Frank  Pellegrini,  committee 
chief  counsel. 

Spokesman  for  Sen.  Bricker  said  Sen.  Bricker 
early  this  week  will  announce  choice  of  GOP 
counsel  for  network  and  uhf-vhf  probe,  after 
he  has  been  cleared  with  other  Republican 
members  of  committee.  Robert  F.  Jones, 
Washington  lawyer  who  was  GOP  counsel  for 
investigation  until  February,  was  asked  to 
return  to  post  but  had  declined,  he  said. 

Spokesman  said  new  man,  who  has  indi- 
cated he  will  accept,  has  practiced  law  in  Wash- 
ington about  two  years  and  has  had  "some" 
communications  experience,  although  he  has 
never  practiced  before  FCC. 

NLRB  Report  Favors  Fetzer 

EXAMINER'S  report  to  National  Labor  Rela- 
tions Board  recommends  dismissal  of  NABET 
complaint  against  Fetzer  Broadcasting  Co. 
(WKZO-TV  Kalamazoo.  Mich.).  NABET 
charged  WKZO-TV  had  refused  to  re-hire  em- 
ploye because  of  union  connection.  Examiner 
found  evidence  did  not  justify  NABET  charge. 


•   BUSINESS  BRIEFLY 

RCA  BUYS  SPOTS  •  RCA  has  purchased 
total  of  46  participations  scheduled  for  April 
and  May  on  The  Great  Gildersleeve,  Second 
Chance,  Roadshow  and  Weekend,  all  on  NBC 
Radio.    Agency:  Kenyon  &  Eckhardt,  N.  Y. 

E-Z  POP  AGENCY  •  E-Z  Pop,  N.  Y.  (pop 
corn  packaged  in  its  own  popper),  has  named 
Hicks  &  Greist,  N.  Y.,  to  handle  its  advertising 
effective  April  1,  Malcolm  P.  Taylor,  board 
chairman  of  Taylor  Reed  Corp..  parent  com- 
pany, announced  Friday.  Product  currently  is 
advertised  on  36  tv  stations  in  27  cities. 

WAX  PAPER  SPOTS  •  Wax  Paper  Merchan- 
dising Council  Inc..  Chicago,  through  Ruth- 
rauff  &  Ryan.  Chicago,  planning  to  start  radio- 
tv  spot  campaign  in  Philadelphia  April  18  for 
10  weeks,  followed  by  similar  campaigns  start- 
ing at  later  dates  in  about  10  markets.  North- 
east and  South. 

BLUE  JAY  TV  SPOTS  •  Blue  Jay  Plastic  Corn 
Plaster.  Chicago,  will  participate  in  sponsor- 
ship of  Today  and  Tonight  on  NBC-TV  and 
Morning  Show  on  CBS-TV.  effective  April  1. 
Leo  Burnett  Co..  Chicago,  is  agency. 


Charles  Antel!  Drops  TAA  Inc. 

CHARLES  ANTELL  Inc.,  manufacturer  of 
Formula  9  shampoo,  hair  spray,  cosmetic  items, 
resigned  from  its  agency.  TAA  Inc.,  N.  Y.,  last 
Friday.  Company  plans  to  interview  advertis- 
ing agencies  for  next  30  days  to  determine 
which  one  will  handle  its  entire  advertising 
budget. 

Charles  Antell  has  just  signed  to  sponsor  45 
minutes  of  "Easter  Parade"  April  10  on  full 
NBC-TV  network. 

Tv  Aids  Opera,  Says  Bing 

TELEVISION  has  given  opera  only  "cursory 
glance."  Rudolf  Bing.  general  manager  of 
Metropolitan  Opera  Assn.,  said  Friday  in  ad- 
dress to  National  Press  Club.  Washington.  He 
said  that  tv  "as  the  mass  medium  par  excel- 
lence" must  at  all  times  address  itself  to  great- 
est number.  "Obviously  opera  is  not  yet  an 
attraction  like  Peter  Pan  that  can  deliver  60 
million  viewers  in  front  of  the  television  sets." 
he  said.  Radio,  tv  and  operatic  recordings  are 
beneficial  to  opera,  he  added. 

NARTB  Tv  Group  to  Meet 

MEETING  of  NARTB's  Television  Informa- 
tion Committee  will  be  held  tomorrow  (Tues- 
day) at  association's  Washington  headquarters. 
Jack  Harris.  KPRC-TV  Houston,  is  committee 
chairman.  Group  will  consider  critical  com- 
ments made  against  visual  medium  by  associa- 
tions as  well  as  educators  and  others. 

WVEC-TV  Income  Rises 

INCREASE  of  16-20<7  in  sales  for  January 
and  February  were  reported  for  WVEC-TV 
Norfolk.  Va..  by  Thomas  P.  Chisman.  president 
and  manager  of  uhf  outlet.  Along  with  rise 
came  prediction  from  Mr.  Chisman  that  sales 
would  continue  to  climb  in  March.  April  and 
May. 
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FAITH  FU 


Hundreds  of  thousands  of 
people  faithful  to  radio 
(and  radio's  sales  message) 

in  the  rich  Detroit  area, 
consistently  tune  their  home 
and  car  sets  to 

WJBK  Radii 

DETROI 

for  the  best  in 
news,  music  and  sports 


II 


PEOPLE 


Edward  Lamb  to  Appear 
For  Questioning  by  FCC 

3ROADCASTER-publisher  Edward  Lamb  will 
appear  before  FCC  Examiner  Herbert  Sharf- 
Tian  this  Friday  for  questioning  by  Broadcast 
Bureau  counsel  with  respect  to  his  application 
I  -'or  license  renewal  of  WICU  i  TV  i  Erie.  Pa.. 
I  Examiner  Sharfman   confirmed  Friday  after- 
I  noon  following  agreement  between  counsel  for 
FCC  and  Mr.  Lamb. 

Examiner  earlier  turned  down  petition  by 
Mr.  Lamb  seeking  end  of  six-month-old  hear- 
ing and  immediate  renewal  of  WICU  license  on 
ground  Broadcast  Bureau  has  failed  to  develop 
any  evidence  which  would  disqualify  Mr.  Lamb 
;B«T.  March  21].  Total  of  19  witnesses  have 
appeared  to  date  in  case  and  Mr.  Lamb  is 
expected  to  be  last  called  by  Broadcast  Bureau, 
although  it  has  said  it  might  call  others.  Mr. 
Lamb  has  yet  to  present  defense  witnesses  or 
evidence. 

J.  Howard  McGrath.  ex-U.  S.  Attorney  Gen- 
eral and  counsel  for  Mr.  Lamb,  announced 
that  appeal  of  examiner's  refusal  to  end  hear- 
ing has  been  "reserved  for  a  future  date." 
Respecting  Mr.  Lamb's  appearance  before  ex- 
aminer. Mr.  McGrath  said  "this  is  the  first 
opportunity  that  Mr.  Lamb  has  been  afforded 
to  give  the  Commission  his  side  of  the  case. 
As  early  as  October  1953.  when  the  renewal 
had  been  delayed  for  some  four  or  five  months. 
I  requested  the  Commission  to  meet  with  me 
and  Mr.  Lamb  and  expressed  our  desire  to  fur- 
nish them  any  information  of  any  kind  and 
answer  any  questions  they  might  have. 

"We  were  not  afforded  such  an  opportunity 
at  that  time  and  have  been  compelled  to  sit 
by  while  the  Broadcast  Bureau  paraded  its  wit- 
nesses. Now  we  welcome  an  opportunity  to 
have  Mr.  Lamb  testify  on  his  own  behalf  and 
we  hope  that  this  will  provide  a  basis  for  early 
renewal  of  the  license  in  question. 

"I  hope  that  this  will  be  the  last  time  that  a 
broadcaster  will  have  to  stand  trial  for  exercis- 
ing the  Constitutional  rights  of  freedom  of 
opinion.  The  conduct  of  this  hearing  has 
marked  a  serious  roadblock  to  the  freedom 
of  the  broadcast  industry7,  and  in  undertaking 
to  contest  with  the  Commission  on  this  score 
we  have  felt  that  the  principles  involved  have 
been  much  more  important  than  the  particular 
rights  and  license  concerned." 

Petition  Filed  to  Reopen 
Shreveport  Ch.  3  Hearing 

PETITION*  to  reopen  Shreveport  ch.  3  hearing 
and  reverse  FCC's  grant  to  KTBS  there,  has 
been  filed  with  FCC  bv  unsuccessful  applicant 
KWKH  Shreveport. 

KYVKH.  owned  by  Shreveport  Times,  said 
KTBS  General  Manager  E.  Newton  Wray 
"smeared"  KWKH.  showed  lack  of  candor. 
KWKH  said  it  had  new  evidence  regarding  Mr. 
Wray's  testimony.  It  also  challenged  FCC 
findings  regarding  newspaper  ownership,  inte- 
gration of  ownership,  etc. 

Commission  affirmed  examiner's  initial  de- 
cision favoring  Shreveport  ch.  3  grant  to  KTBS 
last  month  on  ground  that  station  better  quali- 


at  deadline 


fied  in  local  ownership,  integration  of  owner- 
ship and  management  and  more  extensive  par- 
ticipation in  local  affairs  [B«T.  Feb.  21].  KWKH 
owners  also  own  KTHS  Little  Rock.  42%  of 
KTHV  (TV)  Little  Rock  and  Monroe  (La.) 
World  and  News-Star. 

Mexican  Service  Opposed 

OPPOSITION  to  ABC  request  to  transmit  pro- 
grams to  XETV  (TV)  Tijuana.  Mexico,  has 
been  filed  with  FCC  by  KFMB-TV  San  Diego. 
KFMB-TV  said  move  is  nothing  but  scheme 
to  serve  lower  California  viewers  from  Mexico 
station.  Tijuana  is  20  miles  from  center  of 
San  Diego,  KFMB-TV  said.  It  claimed  there 
is  no  showing  of  need  for  proposed  service: 
that  approval  would  cause  economic  injury  to 
existing  stations,  particularly  uhf:  that  compe- 
tition from  Tijuana  station  will  result  in  lower- 
ing of  program  standards  on  part  of  U.  S.  sta- 
tions. XETV  San  Diego  station  said,  does  not 
maintain  high  standards  required  for  American 
stations.  It  asks  that  FCC  set  ABC  application 
for  hearing  and  that  KFMB-TV  be  made  party 
to  proceeding. 

Vermont  Switch  Favored 

PETITION  of  ch.  3  WMVT  (TV)  Montpelier, 
N't.,  to  switch  to  Burlington  would  be  approved 
by  FCC  on  basis  of  rule  making  ordered  to 
change  allocation  of  ch.  3  to  Burlington.  Com- 
ments ordered  by  April  22. 

Commission  also  invites  comments  by  April 
22  to  proposed  rule  making  asked  by  ch.  40 
KCCC-TV  Sacramento.  Calif.,  to  amend  tv 
table  of  assignments  by  two  alternative  meth- 
ods: fa)  assign  ch.  16  to  Pittsburg-Antioch. 
Calif,  (not  now  provided  for),  substitute  ch. 
15  for  16  at  Red  Bluff  and  substitute  ch.  56 
for  16  at  Santa  Cruz:  (b)  assign  ch.  16  to 
Pittsburg-Antioch.  substitute  ch.  15  for  16  at 
Red  Bluff,  substitute  ch.  28  for  16  at  Santa 
Cruz  and  ch.  31  for  35  at  Salinas-Monterey. 

Twin  Falls  Satellite  Plan 

APPLICATION  for  semi-satellite  operation  of 
ch.  13  at  Twin  Falls.  Idaho,  has  been  filed  with 
FCC  by  August  H.  Vogeler,  local  warehouse 
proprietor.  Proposed  is  combination  transmit- 
ter and  studio  operation,  with  80^  of  pro- 
gramming consisting  of  rebroadcasts  from  Salt 
Lake  City.  Boise  and  Idaho  Falls  stations.  Ap- 
plication asks  for  13  kw.  596-ft.  above  average 
terrain  antenna.  Estimated  construction  will 
cost  S86.450,  first  vear's  operating  costs, 
S92.000. 


UPCOMING 

March  29:  Kentucky  Broadcasters  Assn. 
spring  meeting,  Brown  Hotel,  Louis- 
ville. 

April  1  :  Pennsylvania  AP  Radio  Assn. 
meeting,  WQAN-WEJL  (FM)  theatre 
studio,  Scranton. 

April  1  :  Oregon  State  Broadcasters 
Assn.,  U.  of  Oregon,  Eugene. 

Foi  Other  U pzorr.ing ;  see  pa^e  7  20 


JAMES  E.  SZABO,  former  sales  manager,  tv 
dept.,  Adam  Young  Tv  Corp.,  appointed  na- 
tional sales  manager,  Sales  Div.,  Advertisers 
Television  Program  Service,  N.  Y. 

THOMAS  PEARSE  WHEELWRIGHT,  sales 
promotion  manager,  Chrysler  Corp.,  to  Ruth- 
rauff  &  Ryan,  Detroit,  as  merchandising  group 
contact  man. 

ANTHONY  Z.  LAN'DI,  motion  picture  pro- 
ducer, appointed  vice  president,  Parsonnet  & 
Wheeler.  N.  Y..  producer  of  tv  and  motion 
picture  films  and  tv  commercials. 

GILBERT  A.  RALSTON,  for  five  years  inde- 
pendent tv  film  producer  and  previously  execu- 
tive producer  of  Procter  &  Gamble  Productions 
Inc..  joins  CBS-TV  today  (Monday)  as  execu- 
tive producer. 

WILLIAM  G.  GRAINGER,  salesman.  SBC 
Film  Div..  resigns  to  become  president  of  Na- 
tional Tv  Distributors  Inc..  N.  Y.,  producer 
and  distributor  of  tv  film  programs. 


WWBZ  Files  Renewal  Petition 

WWBZ  Vineland.  N.  L.  has  discontinued  all 
horse  race  broadcasting  and  has  taken  steps 
to  increase  educational,  agricultural  and  indus- 
trial programming,  station  has  informed  FCC 
in  petition  to  renew  license.  Recommendation 
that  station  license  not  be  renewed  made  by 
hearing  examiner  early  this  month  on  ground 
horse  race  information  being  used  by  gamblers 
[B»T.  March  14].  Vineland  station  claimed 
horse  race  broadcasts  not  being  used  by  gam- 
blers, that  they  were  sponsored  by  legitimate 
businesses  and  that  track  information  came 
from  UP.  Nevertheless,  it  said,  it  discontinued 
such  programming  rather  than  incur  additional 
costs  in  further  argument  before  FCC. 

Five-Mile  Limit  Urged 

PROPOSAL  of  FCC  to  limit  tv  transmitters 
and  towers  to  not  more  than  five  miles  from 
border  of  cities  to  which  channels  are  allocated 
supported  in  brief  filed  by  ch.  23  WGVL  (TV) 
Greenville.  S.  C.  Deadline  for  comments  on 
five-mile  plan  is  April  15  [B«T.  March  TJ. 
WGVL  asked  Commission  to  take  official  notice 
of  its  protests  against  grant  of  application  of  ch. 
7  WSPA-TV  Spartanburg  for  move  of  its  trans- 
mitter site  from  Hogback  ML  to  Paris  Mt.. 
few  miles  outside  of  Greenville.  FCC  turned 
down  protests,  but  Court  of  Appeals  for  D.  C. 
has  remanded  case  to  Commission  for  hearing. 

Budget  Bill  Considered 

HOUSE  Appropriations  Committee  was  to  meet 
last  Saturday  morning  to  draw  up  Independent 
Offices  Appropriations  budget  bill  for  fiscal 
1956.  Independent  Offices  Appropriations  Sub- 
committee, headed  by  Rep.  Albert  Thomas 
iD-Tex. ).  held  closed  hearings  in  February  at 
which  FCC  members  and  staff  testified,  with 
hearing  record  released  last  week  (see  page  79). 
President's  budget  for  FCC  recommended  S6.7 
million  for  fiscal  1956. 

WIBG-TV  Permit  Deleted 

DELETION  of  permit  for  ch.  23  WIBG-TV 
Philadelphia,  not  on  air.  w  as  confirmed  by  FCC 
Friday.  Surrender  of  tv  permit  was  condition 
to  Paul  Harron's  S3. 7  million  purchase  of  ch. 
12  W  DEL-TV  Wilmington.  Del.,  from  Stein- 
man  family,  approved  earlier  in  week  (see  page 
79).  Mr.  Harron  retains  W1BG-AM-FM.  De- 
letion of  WIBG-TV  raises  total  post-thaw 
deletions  to  135.  including  109  uhf  and  26  vhf. 
Deletions  of  ch.  23  KTYP  (TV)  Houston, 
ch.  23  KDTX  (TV)  Dallas  and  ch.  38  WTLB 
(TV)  La  Crosse.  Wis.,  reported  earlier  in 
week  (see  page  80). 
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MIDWEST  SALES  MANAGER:  Warren  W.  Middleton 
Barbara  Kolar 

HOLLYWOOD 

6253  Hollywood  Blvd.,  Zone  28,  HOIIywood  3-8181 
WESTERN  NEWS  EDITOR:   Leo  Kovner 
TV  FILM  EDITOR:  Marjorie  Ann  Thomas 

WESTERN  SALES  MANAGER:  Wallace  H.  Engelhardt 

Toronto:  32  Colin  Ave.,  Hudson  9-2694.  James  Montagnes. 

SUBSCRIPTION  INFORMATION 
Annual  subscription  for  52  weekly  issues:  S7.00.  Annual 
subscription  including  BROADCASTING  Yearbook  (53d 
issue):  S9.00,  or  TELECASTING  Yearbook  (54th  issue): 
S9.00.  Annual  subscription  to  BROADCASTING  •  TELE- 
CASTING, including  54  issues:  $11.00.  Add  $1.00  per 
year  for  Canadian  and  foreign  postage.  Regular  issues: 
35?  per  copy;  53d  and  54th  issues:  $3.00  per  copy. 

ADDRESS  CHANGE:  Please  send  requests  to  Circulation 
Dept.,  BROADCASTING  •  TELECASTING,  1735  DeSales  St., 
N.W.,  Washington  6,  D.  C.  Give  both  old  and  new 
addresses,  including  postal  zone  numbers.  Post  office 
will  not  forward  issues. 

BROADCASTING*   Magazine   was   founded   in   1931  by 
Broadcastting  Publications  Inc.,  using  the  title:  BROAD- 
CASTING*— The  News  Magazine  of  the  Fifth  Estate. 
Broadcast  Advertising*  was  acquired  in  1932,  Broadcast 
Reporter  in  1933  and  Telecast*  in  1953. 

*Reg.  U.  S.  Patent  Office 
Copyright  1955  by  Broadcasting  Publications  Inc. 
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WOMEN  STOP  .  .  .  LOOK  .  .  .  AND  LISTEN 

TO  COOKBOOK  QUIZ,  AND  HAVE  A  LOT  OF  FUN  DOING  IT! 


Cookbook  quiz,  the  five  day  a  week  au- 
dience participation  program,  has  a 
format  designed  to  sell  local  Western 
Washington  housewives ...  your  product. 
Affording  one  of  the  best  merchandising 
and  advertising  opportunities  in  televi- 
sion, Cookbook  Quiz  has  a  loyal  following 
of  over  10,000  women's  club  members  rep- 
resented actively  on  the  program  .  .  .  plus 
thousands  of  housewives  not  affiliated 
with  these  clubs. 


Participating  sponsor's  products  are 
prominently  displayed  throughout  the 
show,  worked  into  the  quiz,  sampled  by 
the  studio  audience,  and  given  as  prizes 
to  contestants. 

A  sure  spot  for  foods,  drugs,  or  beauty 
aids,  Cookbook  Quiz  can  and  is  selling 
products  to  local  women  ...  in  one  of  the 
nation's  fastest  growing  markets  ...  on 
the  Northwest's  top  television  station. 


CHANNEL  4 


TV 

Represented  by  Geo.  P.  Hollingbery 


SEATTLE 


AND  WESTERN  WASHINGTON 

Call  your  Hollingbery  man 
for  availabilities 
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KARK 
KABC 


Lansing 

Little  Rock 
Los  Angeles 


San  Francisco 
Shenandoah 

(Iowa) 
Shreveport 

Tulsa 

Pacific  Radio 
Regional  Network 
*Also  represented  as  key 
TEXAS* QUALITY  NETWORK 


EDWARD 


PETRY 


NEW  YORK 


CHICAGO 


LOS  ANGELES 


DETROIT 


ST.  LOUIS 


CO- 

SAN  FRANCISCO 


ATLANTA 


TO  WN  NEW  LISTENERS 
"  BIG  AUDIENCES 


OPEN  MIKE 


THE 


SHOW 


TRANSCRIBED  MUSICAL 
VARIETY  RADIO  SERIES 


Here's  a  top-rated  show  ...  a 
proven  audience  getter  in  any 
market  ...  a  prestige  and  sales 
builder  for  any  product! 

It's  a  combination  of  the  best 
of  the  "Fabulous  Foley"  and  his 
regular  cast  of  Ozark  Jubilee 
network  Stars  .  .  .  big  name 
guest  stars  .  .  .  perfect  produc- 
tion! 

AVAILABLE  NOW  ...  in 
most  markets  ...  3  to  5  shows 
per  week.  For  FREE  AUDI- 
TION, information  on  Pro- 
motional Materials  and  down- 
to-earth  costs  in  your  area  . . . 


CONTACT: 
John  B.  Mahaffey  •  E.  E.  Siman,  Jr. 

RADIOZARK 

ENTERPRISES,  INC. 

SPRINGFIELD,  MISSOURI 
PHONE  2-4422 


!MEW  YORK 
J'iaza  1-3366 

Lincoln  5689 

LOS  ANGELES 
Dunkirk  7-4388 


DALLAS 

Prospect  3723 

SAN  FRANCISCO 
Sutter  5568 


The  Carolinas 

EDITOR: 

Frank  Beatty's  Carolina  story  [B«T,  March 
21]  is  by  far  the  most  potent  thing  of  its  kind 
that  I've  ever  seen  .  .  . 

Charles  H.  Crutchfield 
General  Manager 
WBT  Charlotte,  N.  C. 

EDITOR: 

As  an  only-partially  reconstructed  Charles- 
tonian,  I  enjoyed  Frank  Beatty's  article  on  the 
Carolinas  tremendously  .  .  . 

Thomas  Means 
Dir.  of  Promotion  Service 
CBS  Owned  Television  Stations 
New  York 

EDITOR: 

Mr.  Beatty  is  to  be  commended  for  his  fine 
article.  ...  It  presents  the  story  of  the  eco- 
nomic growth  of  the  two  Carolinas  in  an  ed- 
ucational and  informative  manner  .  .  . 

Don  Patterson 

Radio-Tv  Major 

U.  of  North  Carolina 

Chapel  Hill,  N.  C. 

EDITOR: 

Your  Carolina  story  is  terrific.  In  the  third 
paragraph  of  the  portion  dealing  with  Ashe- 
ville  you  say  that  Asheville  started  advertising 
nationally  its  enervating  climate  back  in  1910, 
etc.  Do  you  mean  to  imply  that  Asheville  was 
proud  of  its  weakening,  enfeebling  and  de- 
bilitating qualities  of  its  climate  or  did  the 
composing  room  foul  you  up  and  should  the 
word  be  invigorating  instead  of  enervating? 

We  plan  to  issue  a  special  Industrial  edition 
March  30  of  the  Asheyille  Citizen-Times.  We 
would  like  permission  to  quote  from  your  arti- 
cle ..  .  of  course,  due  credit  will  be  given 
B«T  ... 

Cecil  B.  Hoskins,  Gen.  Mgr. 

WWNC  Asheville,  N.  C. 

[EDITOR'S  NOTE:  B-T  is  pleased  to  give  per- 
mission for  quotation  with  credit,  not  so  pleased 
at  the  typographical  error  which  turned  a 
healthy  "energizing"  into  a  flabby  "enervating."] 

EDITOR: 

I  was  pretty  well  enervated  by  the  time  I  had 
finished  reading  the  very  interesting  article 
about  North  and  South  Carolina,  but,  after  a 
few  lungs  full  of  our  bracing  Asheville  atmos- 
phere, I  was  thoroughly  reinvigorated.  It  was  a 
nice  piece  of  work. 

Don  S.  Elias,  Vice  President 
Asheville  Citizen-Times 
Asheville,  N.  C. 

New  High  in  Public  Service 

EDITOR: 

We  salute  the  American  broadcasters  for  the 
manner  in  which  they  participated  in  the  1955 
Brotherhood  Week  observance. 

Our  radio  committee  chairman,  Adrian  Mur- 
phy [president,  CBS  Radio  Network],  and  our 
television  committee  chairman,  Sylvester  L. 
Weaver  Jr.  [president,  NBC],  and  our  special 
committeeman  Noel  Rhys  [vice  president,  Key- 
stone Broadcasting  System],  together  with  our 
general  Brotherhood  Week  chairman,  Ben  Duffy 
[president,  BBDO],  and  general  media  chair- 
man, Harold  E.  Fellows  [president,  NARTB], 
report  that  radio  and  television  coverage  of 
the  observance  far  outstrips  that  of  any  previous 
year. 

More  than  200  broadcasters  throughout  the 
country  served  on  our  national  committees, 
with  another  500  serving  on  local  committees. 
We  feel  that  through  their  efforts  they  are  par- 
ticipating in  one  of  the  most  thrilling  and  sig- 
nificant phases  of  our  era,  that  of  creating  a 


climate  in  which  our  greatest  enemies,  bigotry, 
prejudice  and  intolerance,  can  no  longer  exist. 

We  believe  that  during  Brotherhood  Week 
the  broadcasting  industry  reached  a  new  high 
in  public  service  to  its  vast  audiences. 
We  are  indeed  grateful. 

Everett  R.  Clinchy,  President 
National  Conference  of 

Christians  &  Jews 
New  York 

Bad  Form 

EDITOR: 

Last  night  I  decided  to  take  a  break  while 
working  overtime  filling  out  the  FCC  Annual 
Financial  Report  (Form  324)  and  picked  up 
B«T  [March  14]  and  started  to  read  Our  Re- 
spects. In  your  tribute  to  David  Cohn  you 
said:  "In  1953,  the  annual  financial  report  was 
revised  to  require  its  submission  only  every 
third  year — at  renewal  time — and  its  more 
than  15  pages  was  cut  down  to  a  single  sheet." 

The  FCC  instructions  for  completion  of 
Form  324  state:  1,  Who  must  file  reports? 
All  networks  and  licensees  of  broadcast  sta- 
tions and  all  permittees  whose  stations  were 
operated  during  the  year  covered  by  this  re- 
port. 

Now  my  hat  is  forever  off  to  Mr.  Cohn  for 
the  wonderful  job  he  did  in  cutting  down  the 
Annual  Report — but  if  he's  succeeded  in  only 
making  it  necessary  to  file  every  three  years — ' 
since  the  FCC  mailed  us  the  1954  version — 
wire  me  collect.  (I  still  haven't  finished  the 
darn  thing.) 

Ian  A.  Elliot,  Gen.  Mgr. 

KATL  Miles  City,  Mont. 

[EDITOR'S  NOTE:  Unfortunately  for  Mr.  EUiot 
and  all  other  broadcasters,  B«T  gots  its  forms 
mixed.  It  is  Form  323,  the  Ownership  Report, 
that  now  must  be  submitted  only  once  in  three 
years.  The  financial  report  is  stiU  required  an- 
nuaUy.] 

Tidy  House  Open  House 

EDITOR: 

I  wish  you  could  have  been  with  me  and 
the  rest  of  the  fellows  attending  the  open 
house  party  at  the  Tidy  House  Products  Co., 
Shenandoah,  Iowa,  Monday,  March  7.  The 
occasion  was  the  dedication  of  the  new  and 
beautiful  quarter  of  a  million  dollar  office 
building. 

Cy  Rapp,  president,  served  as  general  man- 
ager of  KMA  Shenandoah  for  20  years.  Al 
Ramsey,  vice  president  and  chairman  of  the 
board  of  directors,  was  commercial  manager 
of  KMA.  .  .  .  These  two  fellows  and  their  wives 
started  their  selling  job  back  in  1940  in  the 
basement  of  Cy  Rapp's  home,  with  one  prod- 
uct— Perfex  Super  Cleaner.  Today  Tidy  House 
features:  Perfex  Super  Cleaner,  Glosstex, 
Dexol  Safety  Bleach,  Shina  Dish,  Tyro  Dairy 
Cleaner,  Dex  Nylon  Rinse,  with  many  new 
products  on  the  way. 

Two  plants,  Omaha,  Neb.,  and  Malta,  Ohio; 
200  people  on  the  payroll.  Tidy  House  uses 
more  than  60  radio  .and  tv  stations  today.  They 
used  one  in  1940.  Sales  have  soared  to  $6 
million.  .  .  .  This  Tidy  House  success  story 
proves  again  the  tremendous  impact  and  the 
selling  power  of  radio. 

Jack  Kelly,  Gen.  Mgr. 

WRFW  Eau  Claire,  Wis. 

Outstanding  Evolution 

EDITOR: 

I  have  just  finished  reading  with  much  in- 
terested Ned  Midgley's  article,  "Radio:  Evolu- 
tion of  a  Medium."    I  think  it  is  one  of  the 
most  outstanding  articles  on  radio  I  have  seen. 
Robert  G.  Murdoch 
Promotion  Manager 
KSL  Salt  Lake  City,  Utah 
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It's 

Easy 

When 

You 

Know 

How! 


KANSAS  CITY:  KCMO  Radio  &  KCMO-TV  The  Katz  Agency 
SYRACUSE:  WHEN  Radio  &  WHEN  -TV  The  Katz  Agency 
PHOENIX:       KPHO  Radio  &  KPHO-TV  The  Katz  Agency 

OMAHA:       WOW  Radio  &  WOW-TV  KfrJ  " 


Affiliated  With  BetterHomes  and  r_„    _  Magazines 

and  Gardens  rdmiing 


MEREDITH 

*£<zcUo>  and 

STATIONS 


It  was  pretty  nice  of  the  ABC  Television  Network  to  salute 

its  fellow  networks  in  a  recent  advertisement  for  their  program 

awards  from  the  Academy  of  Television  Arts  and  Sciences. 

We  had  intended  doing  the  same  kind  of  thing  earlier  this  season 
when  they  launched  some  very  exciting  program  ideas. 

But  they  beat  us  to  it  — just  as  they  beat  us  to  Disneyland. 

When  competing  networks  applaud  each  other  the  applause 
is  genuine;  for  each  success  is  a  fresh  demonstration  of  the 
value  of  network  television  to  the  audience  and  the  advertiser. 

Only  through  network  television  can  65  million  people  share 
simultaneously  the  pleasure  of  NBC's  memorable  Peter  Pan 
...  or  discover  a  great  comic  like  George  Gobel. 

Only  through  network  television  can  an  advertiser  reach  41 
million  people  each  week  as  economically,  for  example,  as  he 
can  on  /  Love  Lucy  — another  network  developed  program. 

The  steady  improvement  of  television  is  due  not  so  much 
to  the  enormous  investment  of  money,  time  and  effort  as  it  is 
to  the  constant  goad  of  network  competition. 

This  is  the  heart  of  the  American  system  of  broadcasting. 
This  is  why  television  builds  larger  audiences  each  year. 

And  this  is  what  has  made  television  in  America  the  world's 
largest  advertising  medium. 

The  CBS  Television  Network 


4 


KWTV 


OKLAHOMA'S 

NO.  1 
TV  STATION 


m 


HERE'S  WHY: 


KWTV  is  the  CBS  -  TV  affiliate  for 
most  of  Oklahoma. 

KWTV  operates  from  the  world's 
tallest  man-made  structure. 

KWTV  is  a  maximum  316,000  watts. 

KWTV  is  No.  1  in  audience  building 
programs. 

KWTV  offers  more  effective  cover- 
age from  its  1572-foot  tower. 

KWTV  is  recognized  for  outstanding 
promotional  assistance. 

KWTV  IS 
OKLAHOMA'S  NO.  I  TV  STATION 


EDGAR  T.  BELL 
Executive  Vice-President 

f  RED  I.  VANCE 
Sale:  Mcnoger 
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AFFILIATED  MANAGEMENT  KOMA,  CBS-RADIO 
FPRESENTED  BY  AVERY-KN0DEL,  INC. 


IN  REVIEW 


HOME 

LAST  MONDAY  was  the  first  day  of  spring, 
and  in  honor  of  that  event  NBC-TV's  Home 
devoted  its  morning  hour  to  spring  in  the  city 
and  spring  in  the  country.  It  divided  the 
time  about  50-50  if  you  count  Wally  Cox  as 
country,  which  is  no  more  than  fair  because, 
although  he  was  picked  up  in  the  studio  in 
New  York,  he  talked  about  picking  wild  flow- 
ers, which  you  certainly  can't  do  on  Fifth  Ave- 
nue. Or  rather,  he  talked  about  not  picking 
them,  or  they'll  never  bloom  again.  Anyway, 
country  for  him. 

Major  part  of  NBC's  salute  to  spring  in  the 
country,  however,  was  a  visit  to  the  350-acre 
farm  outside  of  Louisville,  Ky.,  from  which 
WAVE-TV,  NBC-TV  affiliate  in  that  city,  tele- 
casts an  hour-long  program  each  Saturday 
with  the  apt  title  of  Farm.  Here,  along  with 
Home's  Kit  Kinne  and  Hugh  Downs,  the  Mon- 
day morning  televiewers  met  the  Paxton 
Marshalls  who  run  the  farm,  and  were  taken 
on  a  tour  of  the  premises,  starting  with  the 
farm  house,  where  Kit,  escorted  by  Mrs.  Mar- 
shall, cooed  over  the  four  Marshall  children 
and  oohed  over  a  ham,  roasted  Kentucky  style 
with  a  cornmeal  and  brown  sugar  topping. 

Outside  again,  we  rejoined  the  men  to  watch 
the  sheep  being  moved  to  a  new  pasture,  learn- 
ing that  in  Kentucky  a  ewe  is  a  "yo,"  not  a 
"you,"  as  well  as  that  changing  pasture  at. 
regular  intervals  helps  the  sheep  grow  better. 
A  short  look  at  the  springhouse,  the  corn  crib, 
the  tobacco  barn  and  fields  and  beds  in  which 
the  tobacco  is  started  before  it's  put  into  the 
fields  (and  time  out  for  Hugh  to  give  a  com- 
mercial for  King  Sano  cigarettes)  and  here  we 
were  at  the  cattle  yard  watching  the  Hereford 
cows  and  calves  and  bull. 

A  calf,  we  learned,  takes  a  year  to  18  months 
to  grow  enough  to  be  ready  for  the  slaughter- 
house, costs  18-20  cents  a  pound  to  raise  and 
brings  the  raiser  22  to  24  cents  a  pound.  Pigs, 
visited  next,  cost  about  14  cents  a  pound  to 
rear,  but  we  didn't  learn  how  long  it  takes 
to  rear  them  nor  what  they  bring  at  market. 
We  also  were  told  about  crop  rotation,  but  we 
haven't  space  to  go  into  that  now. 

The  city  part  of  Home's  greeting  to  spring 
dealt  with  spring  fashions,  mostly  flower  print 
dresses  with  enamel  butterflies,  bees,  grass- 
hoppers and  the  like  fastened  on  at  unexpected, 
but  we  suppose  stylish  places,  such  as  the  hem 
of  the  skirt.  And  with  how  to  turn  a  stodgy 
winter  room  into  a  gay  spring  room,  with 
ferns  in  the  fireplace,  flowered  slipcovers  and 
drapes,  floral  paintings  and  live  flowers  in  urns 
and  vases  and  jars  all  over  the  place. 

Arlene    Francis,   head    gal    at  NBC-TV's 
Home,  displayed  new  things  in  the  shops,  saluted 
stores,  interviewed  Mr.  Cox  and  kept  the  studio 
part  of  the  program  moving  at  a  fast  clip. 
Production  cost:  Approximately  $43,000  a  week 
for  the  five  telecasts  on  NBC-TV,  Mon.-FrL, 
11  a.m.-12  noon  EST. 
Editor-in-Chief:  Arlene  Francis;  host  and  shop- 
ping news  editor:  Hugh  Downs;  cooking  edi- 
tor: Kit  Kinne;  home  decorations  editor: 
Nancyann  Graham;  fashion  editor:  Natalie 
Cox;  off-camera  editors:  Hazel  Arnett,  Jeanne 
Homm,  Claire  Barrows,  Anne  Berry. 
Executive  producer:  Dick  Linkroum;  producer: 
Ted  Rogers;  director:  Harth  Dietrick;  com- 
mercial director:  Bob  Wilbor;  film  supervi- 
sor: Phillips  Wylly;  senior  editors:  Kay  Elliot, 
Al  Morgan;  writers:  John  Fuller,  Robert 
Ruthman;  special  features  integration  writers: 
Beryl  Psizer,  Ted  Tiller. 
WAVE-TV  producer:  Bert  Blackwell;  WAVE- 
TV  director:  Bob  Breuer,  for  Home  visit  to 
the  WAVE-TV  farm  during  the  March  21 
telecast. 
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To  get  their  full  share  of  customer  dollars  in 
America's  second  richest  market,  national  ad- 
vertisers are  most  likely  to  succeed  with  WNBQ's 
celebrated  '"Chicago  School"'  of  television. 

WNBQ's  School  motto  for  advertisers  is  .  .  . 

THE  PAY-OFF  IS  AT  THE  POINT  OF  SALE 

Exciting,  original,  pace-setting  programs- 
backed  by  the  most  active  merchandising  serv- 
ice in  town— keep  the  motto  meaningful. 

WNBQ's  home-grown  shows  are  designed  for 
the  varied  interests  of  every  segment  of  the 
market.  For  instance.  WXBQ  is  the  first  Chicago 
station  to  offer  a  TV  course  for  college  credit. 
In  cooperation  with  the  University  of  Chicago, 
WNBQ  presents  '"Governments  and  Human 
Nature"  every  Sunday  from  10  to  10:30  a.m. 

Nearly  400  Chicagoans  have  paid  well  over 
$2,000  as  tuition  fees  for  college  credit  or  for 
the  course  syllabus,  and  another  1.000  people 
have  taken  time  to  write  letters  of  appreciation. 
All  in  all,  an  impressive  audience  response  to  an 
unashamedly  high-level  educational  program, 
at  an  early  Sunday  morning  hour. 

WNBQ  takes  pride  in  this  exceptional  program 
of  higher  learning.  And  WXBQ  is  justifiably 
proud,  too,  that  its  "Chicago  School''  special- 
izes in  higher  earning  for  advertisers. 


f 


WNBQ  channel. 5  M 

REPRESENTED  BY  NBC  SPOT  SALES        =  % 


TELEVISION  IN  CHICAGO 

a  service  of 
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Who's  Who  among  the  RCA  "50's 


KAKI-TV — ichira.  Kansas 
KJEYD-TV— Sr.  Paul.  Minn. 
KHJ-TV— Los  Angeles.  Calif. 
KLZ-TV — Denver,  Colorado 
KMBC-TV— Kansas  City.  Mo. 
KOLN-TV— Lincoln.  Xebr. 
KTRK-TV — Houston,  Texas 
KTTV— Los  Angeles.  Calif. 
KWTV—  Oklahoma  City.  Okla. 
WAAM — Baltimore.  Marvland 
W ALA-TV — Mobile.  Alabama 


WBAL-T\ 
WBTW— H 
WCAU-TV 
WCHS-TV- 
WDEL-TV- 
WFLA-TV- 
W  GAL- TV 
WHBQ-T\ 
WHO-TV- 
WISH-TV- 
WJAR-TV- 


Baltimore,  Md. 
orence,  S.  C. 
— Phila..  Pa. 
-Charleston.  W.  Va. 

—  \\  ilmington.  Del. 
-Tampa.  Fla. 
— Lancaster.  Pa. 
' — Memphis,  Tenn. 
-Des  Moines,  Iowa 
-Indianapolis.  Ind. 

—  Providence.  R.I. 


WJRT— Flint.  Michigan 
WMIN-TV— St.  Paul.  Minn. 
WTCN-TV— St.  Paul,  Minn. 
WNHC-TV— New  Haven,  Conn. 
WOOD-TV— Grand  Rapids,  Mich. 
WSFA-TV— Montgomery.  Ala. 
WTHI-TV—  Terre  Haute.  Ind. 
WTOP-TV— Washington,  D.G 
WTRF-TV — Wheeling,  W.  Va. 
WTVT — Tampa.  Florida 
WTVW—  Milwaukee,  Wis. 
WXEL— Cleveland,  Ohio 
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Saturation  Coverage  with  RCA's 
50KWVHF  and  High-Gain  Antenna 


Xow.  over  50  high-cower  YHF  sta- 
tions are  "on-air  "  and  delivering  sat- 
uration coverage  with  an  RCA  50-kw 
— operated  in  conjunction  with  an 
RCA  High-Gain  Snperturnstile. 

Here  are  important  reasons  why  you 
will  benefit  by  selecting  RCA's  "Fifty" 
for  your  high-power  station. 

RELIABILITY.  RCA  50-KW  equip- 
ments are  built  to  operate  with  "day  -:?: 
day -out"  reliability.  (Ask  anv  of  the 
RCA-equipped  50-KW  VHF  stations 
already  on  air.) 

CONSERVATIVE  DESIGN.  RCA 

50-KW  VHFs  deliver  a  full  50  kilo- 
watts of  peak  visual  power—  measured 
at  the  output^  of  the  sideband  filter. 
You  get  full  power  output  on  both 
monochrome  —  AXD  COLOR  —  with 
power  to  spare! 

SATURATION  COVERAGE.  An  RCA 

50-KW  VHF.  operated  in  conjunction 
with  an  RCA  Superturnstile  Antenna, 
is  capable  of  "flooding"  your  service 
area  with  STRONG  SIGNALS  — .-.Vr 


in  and  far  out!  With  standard  anten- 
nas, RCA  50-KWs  can  develop  316 
KW  ERP  —  with  power  to  spare. 
AIR-COOLED.  RCA  50-KW  VHFs 
are  all  air-cooled.  You  save  on  installa- 
tion costs  and  maintenance.  Visual  and 
aural  P.A.'s  use  conventional  RCA 
power  tetrodes  (Type  6166  ). 
MATCHED  DESIGN.  RCA  50-KW 
VHFs  are  "systems-matched"'  to  de- 
liver peak  performance  in  combination 
with  RCA  50-KW  antenna  systems. 
COMPLETE  SYSTEM.  RCA  supplies 
everything  in  system  equipment  to 
match  the  RCA  "50-KW"  precisely: 
Antenna,  transmission  line,  fittings, 
tower,  r-f  loads,  diplexers  —  and  all 
other  components  needed  to  put  a 
50-KW  YHF  signal  on  the  air. 
Take  advantage  of  RCA's  25  years'  ex- 
perience in  designing  and  building 
high-power  equipment.  Ask  your  RCA 
Broadcast  Sales  Representative  to  help 
you  plan  a  completely-matched  high- 
power  system.  In  Canada,  write  RCA 
Victor,  Ltd..  Montreal. 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 


This  is 
San  Francisco... 

where  14  out  of  18  hours,  radio 
has  more  men  and  women 
listeners  per  home  than  TV 
has  adult  viewers.  Ah,  radio . . . 
the  mature  medium.  And  the 
best  radio  in  San  Francisco  is... 


so  ,  o  a 


our  respects 


to  SHEPARD  CHARTOC 


Represented  by  CBS  Radio 
Spot  Sales 


THE  SO-CALLED  "growth."  companies  among 
the  more  competitive  users  of  broadcast  media 
never  cease  to  be  a  source  of  amazement  and 
gratification  to  Shepard  Chartoc,  vice  president 
in  charge  of  radio  and  television  at  Gordon 
Best  Co.,  Chicago. 

From  his  present  vantage  point — and  against 
a  background  of  producing,  directing,  packag- 
ing and  writing  pursuits — Mr.  Chartoc  has 
played  more  than  a  passing  role  in  the  dramatic 
development  of  Helene  Curtis  Industries  (Suave 
hair  tonic,  Egg  Shampoo,  other  products),  which 
today  spends  about  $5  million  on  advertising, 
Maybelline  Co.,  Florsheim  Shoe  Co.  and  other 
"growth  firm"  accounts  of  midwest  origin. 

Mr.  Chartoc  once  handled  such  package 
properties  as  Red  Grange,  Ted  Lewis,  Bulldog 
Drummond,  Tex  Ritter  and  Rex  Allen.  He 
also  made  his  mark  at  CBS  Central  Div.,  agen- 
cies like  Olian  &  Bronner  and  Buchanan  & 
Co.,  and  with  the  U.  S.  Air  Force.  His  versa- 
tility seems  to  be  a  matter  of  record  ever  since 
he  deserted  a  managerial  and  directorial  ca- 
pacity in  the  legitimate  theatre. 

Mr.  Chartoc  is  a  transplanted  easterner  (he 
was  born  in  New  York  on  June  3,  1913).  He 
attended  Morris  High  School  and  New  York 
U.,  majoring  at  the  latter  in  accounting  and 
business  administration.  Because  of  his  eastern 
background  and  penchant  for  show  business, 
not  to  mention  the  persuasions  of  his  cousin, 
S.  M.  Chartoc,  he  "arrived"  in  the  theatre  at 
an  early  age — 20.  At  that  time  he  was  selected 
by  the  World-Telegram  as  one  of  the  "10 
most  promising  newcomers  to  the  theatre." 

The  records  would  unearth  the  fact  that 
Shep  Chartoc  and  his  cousin  borrowed  $1,000 
to  put  into  Milton  Aborn's  floating  "Gilbert  and 
Sullivan"  stock  company  which  wound  up  in 
New  York's  Majestic  Theatre.  When  Mr. 
Chartoc  split  off  from  his  cousin,  he  managed 
winter  stock  companies  in  Phoenix  and  Tucson 
and  summer  outfits  in  New  York  State  and 
Pennsylvania.  During  this  tempestuous  period, 
Mr.  Chartoc  recalls,  he  was  active  in  theatre 
management  and  agents  groups  and  served  as 
general  manager  for  the  Phoenix  Theatre  (later 
Mercury  Theatre)  with  Orson  Welles.  (He  once 
managed  actress  Peggy  Fears.) 

Mr.  Chartoc  has  had  more  than  a  passing 
interest  with — and  can  spin  anecdotes  by  the 
hours  about — the  likes  of  Mr.  Welles,  Carl 
Sandburg  (the  noted  Lincoln  historian)  and 
writer  Norman  Corwin.  But  he  would  rather 
talk  about  his  "indebtedness"  to  such  advertis- 
ing personages  as  John  J.  (Jack)  Louis  Sr.,  part- 
ner and  senior  vice  president  in  Needham,  Louis 
&  Brorby  Inc.,  and  H.  Leslie  Atlass,  vice  presi- 
dent in  charge  of  CBS  Central  Div.  (WBBM- 
AM-TV  Chicago),  as  well  as  Gordon  Best, 
president  of  the  agency  bearing  his  name,  and 


Jack  Van  Volkenburg,  president  of  CBS-TV. 

After  Mr.  Chartoc's  tenure  in  the  U.  S.  Field 
Artillery  at  Fort  Bragg,  N.  C,  Mr.  Louis  asked 
him  to  come  to  Chicago  and  work  on  the 
civilian  Air  Force  procurement  program.  A 
fortnight's  stint  lasted  17  weeks. 

In  1942  he  joined  CBS  Chicago  as  director 
of  press  information,  educational  director  and 
special  events  chief.  As  he  recalls  it,  "the  only 
thing  that  really  appealed  to  me  was  special 
events."  Mr.  Chartoc  wrote  copy  and  turned 
out  documentaries  on  The  Spirit  of  '43,  the 
role  of  various  industries  in  the  war  effort  and 
other  subjects. 

After  a  short  hitch  with  Music  Corp.  of 
America  in  1945  as  its  radio  director,  Mr. 
Chartoc  went  into  the  syndicated  radio  pro- 
duction field  as  co-owner  of  Chartoc-Coleman 
Productions.  Its  complete  line  consisted  of  the 
aforementioned  Ted  Lewis  and  other  packages, 
plus  The  Inside  Story,  Franklyn  McCormack's 
Book  of  Memories  and  Love  Letters.  The 
Lewis  and  Rex  Allen  stanzas  were  written,  di- 
rected and  produced  by  Mr.  Chartoc. 

In  1948  Mr.  Chartoc  entered  the  agency 
field,  starting  as  radio-tv  director  of  the  Chi- 
cago office  of  Buchanan  &  Co.  The  following 
year,  he  freelanced  as  a  writer,  director  and 
producer  of  tv  programs  and  commercials, 
both  live  and  film. 

Even  at  that  time,  as  before  in  his  associa- 
tion with  Buchanan,  he  was  active  on  behalf 
of  Helene  Curtis  Industries.  As  an  independ- 
ent he  turned  out  commercials  for  Curtis,  Mrs. 
Klein's  potato  chips  and  Florsheim  shoes. 

From  1952  to  1953  he  served  as  account  ex- 
ecutive at  Olian  &  Bronner,  handling  a  con- 
siderable portion  of  mail  order  accounts  on 
radio.  About  two  years  ago  he  joined  Gordon 
Best,  which  today  handles,  aside  from  Helene 
Curtis  and  Maybelline,  such  accounts  as  Perma 
starch,  Florsheim  Shoe  Co.,  General  Finance 
Corp.  and  Milner  Products.  The  Maybelline 
account  is  serviced  completely  by  Roy  Kirt- 
land,  Best  vice  president. 

Mr.  Chartoc  works  on  all  these  accounts 
but  specializes  on  Helene  Curtis  (which  spon- 
sors Professional  Father  and  Robert  Q.  Lewis 
on  CBS-TV),  whose  Suave,  shampoo,  and 
beauty  divisions  are  handled  by  Best.  General 
Finance  co-sponsors  Cubs,  White  Sox  and 
other  baseball  broadcasts  on  radio. 

Mr.  Chartoc  likes  to  pause  occasionally  and 
think  about  the  growth  of  such  firms  as  Helene 
Curtis  and  Maybelline  (the  latter  co-sponsored 
the  recent  Emmys  award  telecast  from  Holly- 
wood). At  the  moment  he  is  thinking  in  terms 
of  valuable  network  franchises  for  the  former 
to  supplement  a  tv  spot  drive. 

Mr.  Chartoc's  hobbies  are  sports  and  the 
theatre.  He  has  a  seven-year-old  daughter, 
Leslie  Ann, 
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Broadcasting 


Telecasting 


Bulldog  or  oom  paul . .  meerschaum  or  briar . .  each  has  its 
distinctive  characteristics.  Television  stations  — on  a  far  broader 
scale  — have  equally  diverse  personalities. 

It's  as  simple  as  this :  quality  TV  stations  concentrate  upon  tastes 
and  interests  of  the  individual  communities  they  serve. 
"Packaged"  representation  is  not  for  them.  Nor  does  it  have  any 
place  in  the  tailored,  quality  service  developed  by  Harrington, 
Righter  and  Parsons  for  the  quality  stations  listed  below. 

This  makes  us  different,  too  . .  different  because  we  serve  only 
television,  different  because  we  believe  in  giving  the  maximum  to  a 
few  instead  of  the  minimum  to  many.  It  makes  sense  to  us. 
Perhaps  it  also  makes  sense  to  you  to  find  out  more  about  our 
standards  of  quality  representation  . . 


Harrington,  Righter  and  Parsons,  Inc. 

New  York 


Chicago 
San  Francisco 


television  —  the  only\  medium  we  serve 


WAAM 

Baltimore 

W BEN -TV 

Buffalo 

WFMY-TV 

Greensboro 

WTPA 

Harrisburg 

WDAF-TV 

Kansas  City 

WHAS-TV 

Louisville 

WTMJ-TY 

Alikiaukee 

WMTW 

Mt.  Jf'ashington 

WSYR-TV 

Syracuse 
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J's  hard  not  to  feel  a  glow  of  pleasure  when 
you  win  a  special  Emmy,  as  knxt  did— on  top  of 
fourteen  other  major  awards  and  commendations* 
over  the  past  fifteen  months. 

But  more  than  pride  we  feel  a  deep  sense  of 
responsibility.  For  the  citation  which  accompanied 
knxt's  Special  Achievement  Award  sets  a  stiff 
pace  for  the  future  ...  a  pace  that's  going  to  keep 
us  working  nights  to  continue  to  merit  such 
honors.  Picked  by  a  committee  of  distinguished 
Los  Angeles  citizens,  knxt  won  the  Academy  of 
Television  Arts  and  Sciences  award  "for  general 
excellence  of  programming  .  .  .  for  outstanding 
public  service  to  the  community  .  .  .  for  the  greatest 
contribution  to  the  advancement  of  television" 
of  any  Los  Angeles  station  during  1954. 

There's  another  award  we  treasure,  too,  because 
it  means  so  much  to  our  advertisers.  It's  the  one  we 
get  from  Southern  California's  2,167,800  viewing 
families  each  month.  According  to  every  one  of  the 
rating  services,  they  watch  knxt  more  than  any 
other  Los  Angeles  station,  day  and  night. 


Channel  2,  CBS  Television's  key  station  in  Hollywood 
Represented  by  CBS  Television  Spot  Sales 


to  cover  the 

NEW  YORK 

Metropolitan  area... 

. .  .YOU  owe  it  to 

your  clients  to  invest 
in  a  station  with  a 
growing  equity! 


D.  J.  AVERAGES  • 


Industrials  .  .  .  Vr 
Chemicals  ♦** 
Utility  UP] 
.  .  .  .  UP 
UP 


*o/  audience  increase 
Monday — Saturday 
Jan.  1954— Jan.  1955 
based  on  pulse,  N.  Y. 


, . .  use  one  of 
America's  2 
GREAT  independents! 

WINS 


i  ii  1 1 n 1 1 1 1 1 1 1 1 1 1 1 il  i 


Hmiilil 


50,000  watts... 

...     hours  a  day 


SAN  FRANCISCO  OFFICE: 

Chuck  Christianson 
Hotel  Fairmount 
DOuglas  2-2536 

CHICAGO  OFFICE: 

George  Clark 

360  N.  Michigan  Ave. 

RAndolph  6-0712 


W.  ROBERT  GUGGENHEIM  JR. 

on  all  accounts 

A  MEMBER  of  the  noted  Guggenheim  mining 
family.  W.  Robert  Guggenheim  Jr.,  west  coast 
tv-radio  director  of  MacManus,  John  &  Adams 
Inc.,  Hollywood,  has  created  for  himself  a  po- 
sition of  growing  stature  in  broadcasting. 

Robert  Guggenheim  was  born  in  Seattle  on 
Aug.  13,  1910,  the  son  of  Col.  W.  Robert  Gug- 
genheim, former  U.  S.  Ambassador  to  Portugal. 
He  graduated  from  William  Penn  Charter 
School,  Philadelphia,  and  received  a  BA  in 
economics  and  public  speaking  from  Dart- 
mouth College  in  1933. 

After  graduation  from  Dartmouth  he  en- 
tered the  family  business  as  an  ore  buyer  and 
assistant  manager  in  Mexico  and  Salt  Lake 
City  for  four  years,  before  becoming  an  as- 
sistant director  at  Selznick-International  Pic- 
tures, Culver  City.  Finding  motion  pictures  to 
his  liking,  he  became  assistant  producer  to 
Kenneth  Macgowen  at  20th  Century-Fox  Stu- 
dios in  1938,  leaving  that  position  in  1940  to 
enter  radio  as  a  producer  at  KNX  Hollywood. 

In  1942,  he  entered  the  navy  as  a  lieutenant 
(j.g.),  served  in  naval  intelligence  in  Australia 
and  the  South  Pacific  and  was  discharged  as  a 
reserve  lieutenant  commander  in  1946. 

Mr.  Guggenheim  produced  and  packaged 
radio  programs  for  a  short  period  before  join- 
ing KNBH  (TV)  [now  KRCA(TV)]  Holly- 
wood as  manager  of  film  operations  in  1948. 
In  1952,  he  became  general  manager  of  Major 
Tv  Productions  (subsidiary  of  Sol  Lesser  Pro- 
ductions), Hollywood,  leaving  the  following 
year  to  become  west  coast  representative  for 
William  H.  Weintraub  &  Co.  in  coordinating 
and  supervising  tv  film  production  for  Revlon. 

Last  year  he  assumed  similar  duties  with 
MacManus,  lohn  &  Adams  where  he  currently 
is  active  in  the  production  of  NBC-TV's  Medic 
(for  Dow  Chemical  Corp.)  and  Jack  Carson 
programs  (for  Pontiac)  under  Henry  Fownes, 
national  radio-tv  director  of  the  agency. 

Trained  in  film,  Robert  Guggenheim  is  con- 
vinced that  tv  film  will  eventually  play  the 
major  role  in  tv  programming.  "Film  gives 
you  more  control  over  the  program,"  he  says. 

Citing  ABC-TV's  Disneyland,  and  the  pro- 
posed Warner  Bros,  tv  series  which  will  follow 
the  same  format,  Mr.  Guggenheim  feels  there 
is  a  trend  toward  hour-long  programming. 

Mr.  Guggenheim  sails,  collects  stamps,  and 
also  is  active  in  civic  organizations.  He  is 
a  director  and  the  campaign  director  of  the 
Southern  California  Society  for  Mental  Hy- 
giene, as  well  as  a  director  of  the  family's 
Guggenheim  Foundation.  He  has  two  children, 
Grace,  19,  and  Daniel,  17. 


to  cover  the 

SAN  FRANCISCO 


Bay  area... 


. .  .  use  one  of 


America's  2 
GREAT  independents! 

KYA 

The  Personality  Station 
.  .  .1260  k.c. 


NEW  YORK  OFFICE: 

John  Barry 

28  West  Uth  St. 

BRyant  9-601S-1U 

CHICAGO  OFFICE: 

George  Clark 

316  N.  Michigan  Ave. 

RAndolph  6-0712 


Broadcasting   •  Telecasting 


ONLY 


MAKES  THEM  ALL 


COMPLETE  FACILITIES  FOR  TV  STATIONS,  MANUFACTURERS  &  LABORATORIES 

Finest  color  film  chains,  colorplexing,  transmitting,  analyzing,  monitoring,  testing  equipment. 


617-BR  AUTOMATIC  BALANCE  CONTROL 
FOR  ALL  COLORPLEXERS 
(Regardless  of  Manufacture) 

An  ingenious  circuit  locks  the  entire  encoding 
equipment  in  balance  within  20  seconds  after 
being  turned  on.  Thereafter  balance  is  held 
under  even  the  most  difficult  operating  condi- 
tions. 


1073  *  JIN i -SQUARED 
SQUARE  WAVE  GENERATOR 
Neweit  tost  unit  produces  now  typo  of  wave 
forms  for  totting  any  pan  or  all  of  a  TV  or  pulse 
system  for  amplitude  and  phase  characteristics. 
"Go  No  Co"  indication  simplicity. 


302-AR  DRIVE  GENERATOR 

Small,  portable,  inexpensive  unit.  Provides  hor- 
izontal blanking,  horizontal  sync,  vertical  drive 
and  burst  flag  for  driving  most  signal  generating 
equipment  where  standard  sync  is  not  available. 


0 


609-ER  AUTOMATIC  BALANCE 
CONTROLLED  COLORPLEXER 

The  only  colorplexer  which  incorporates  Auto- 
matic Balance  Control.  Eliminates  all  drift 
problem.  Colorplexer  automatically  and  in- 
stantaneously in  balance  at  all  times. 


Signal  Certification  Equipment.  Accurately  meas- 
ures the  performance  alignment,  and  phase  er- 
rors of  color  TV  equipment.  Presents  on  a  cath- 
ode ray  screen  a  continuous  polar  plot  of  the 
phase  and  amplitudes  of  all  colors  in  a  com- 
posite color  video  signal.  Capable  of  a  .2° 
accuracy  with  1604-AR  phase  magnifier. 

jsflLt-  #  *  ® 

1041-BR  STAIR  STEP  GEN. 


OSCILLOSCOPE  CAMERA      ~-  1070-BR  MULTI-BURST 
MODEL  1S21-A  FREQUENCY  GEN. 

VIDEO  TRANSMISSION  TEST  EQUIPMENT 

Provides  stairstep, window  and  multiburst  signais. 
Now  in  wide  use  by  the  leading  TV  stations, 
networks  and  common  carriers.  Checks  video 
facilities  for  color  and  monochrome.  Polaroid 
camera  recording. 


U1HH 

700-A  3V  COLOR  FILM  CHAIN 

Finest  in  quality,  lowest  in  price.  3V  provides 
greatest  latitude  in  selection  of  color  films.  De- 
signed specifically  for  broadcast  application, 
requires  little  space.  Multiplexes  35  or  16mm 
film,  slides,  opaques. 


•'-""'-O-l.E.t 


636-B  CHROMALYZER 

Portable  Precision  Color  Bar  Generator  for  check- 
ing color  broadcast  studio  and  transmission 
facilities,  receivers  and  monitors.  Can  be  tied 
into  a  system.  Provides  complete  composite  color 
signals  at  100  or  75%  chroma. 
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Florida's  First 
Television 
Station 


Our  Thanks 

TO  TWO  GREAT 
MAGAZINES  FOR 
GIVING  YOU  THE 
FACTS  ON  THE 
FABULOUS  GROWTH 
OF  SOUTH  FLORIDA 


Basic  Affiliate 


mow  -  «.u ^ssstsst 

age  of  this  phenomenal  market. 


Maximum  Power  100,000  waHs  —  6  years  "On  the 
Air"  experience  —  1,000  ft.  tower  (tallest  in  Florida)  — 
Award-winning  Merchandising  Dept.  —  FIRST  IN 
PROGRAM  RATINGS  EVERY  'A  HOUR  OF  EVERY  DAY  — 
Telecasting  COLOR  since  September  1954. 


MIAMI 
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ELECTRONIC  MAGIC  PROMISES 
TO  TRANSFORM  RADIO  AND  TV 


IRE  convention  in  New  York  witnesses  disclosure  of  transistorized 
radio,  tricolor  vidicon,  improved  uhf  transmitting  antenna,  earth 
satellite  relay  station  for  transoceanic  tv,  automation,  compatible 
high-definition  black-and-white  tv  and  other  developments.  Coinci- 
dentally,  new  tv  production  improvements  are  announced. 


A  WONDER  WORLD  of  electronic  devices 
which  promises  to  revolutionize  the  production 
of  television  programs  and  the  manufacture 
and  design  of  radio-television  transmitting  and 
receiving  gear  was  unveiled  last  week. 

In  New  York,  40,000  members  of  the  In- 
stitute of  Radio  Engineers  saw  an  impressive 
exhibit  of  equipment  that  already  has  emerged 
from  the  laboratories  and  heard  about  still 
more  to  come.  Three  principal  technological 
trends  were  evident  at  last  week's  IRE  conven- 
tion: 

•  Smaller  parts  for  smaller  sets  along  with 
improved  performance. 

•  New  color  tv  advances. 

•  An  underlying  anticipation  of  eventual 
automation  in  the  manufacture  of  broadcast 
equipment  and  radio-tv  receivers. 

Highlights  of  the  convention  included:  a 
discussion  of  transocean  tv:  "frozen"  tv  caught 
on  a  storage  tube:  transistorized  radio — ac- 
cording to  the  manufacturer,  heralding  an  era 
just  around  the  corner:  a  panel  on  spurious 
radiation:  automation,  electronic  brain  com- 
puters, memory  computers  and  a  host  of  other 
electronic  developments  applicable  to  industry. 

Among  the  exhibits  were  new  tubes,  tran- 
sistors and  other  components,  many  of  which 
have  various  applicability  in  radio  and  tv. 

Although  most  of  the  technical  advances  last 
week  were  concentrated  at  the  IRE  convention, 
two  other  developments  of  significance  to  tele- 
vision were  shown  elsewhere.  In  Los  Angeles 
a  new  camera  capable  of  simultaneous  motion 
picture  filming  and  live  telecasting  was  an- 
nounced (see  page  33),  and  in  New  York  an 
"additive"  method  of  color  photography  for  tv 
filming  was  demonstrated  (see  page  32). 

At  the  IRE  convention  electronic  apparatus 
filled  New  York's  Kingsbridge  Armory  and 
Kingsbridge  Palace.  The  main  sessions  were 
held"  at  the  Waldorf-Astoria  Hotel  and  at  the 
Hotel  Belmont-Plaza. 

RCA  scientists  disclosed  a  tricolor  vidicon 
which  was  described  by  RCA  as  "'a  revolu- 
tionary new  type  of  color  tv  camera  tube." 
It  simultaneously  generates  red,  green  and 
blue  signals.  RCA  said  the  tricolor  vidicon  was 
a  major  step  in  its  research  program  aimed  at 


"an  all-purpose  color  television  camera  as 
simple  and  compact  as  those  now  used  for 
black-and-white  tv." 

A  five-man  team,  Drs.  Paul  K.  Weimer, 
Sidney  Gray,  Stefan  A.  Ochs,  Harold  Borkan 
and  Harry  C.  Thompson,  said  tests  in  a  mod- 
ified monochrome  camera  at  the  David  Sarnoff 
Research  Center  at  Princeton,  N.  J.,  showed 
the  ability  of  the  new  camera  tube  to  telecast 
color  slides,  color  motion  pictures  and  scenes 
where  high  levels  of  lighting  may  be  used. 
Greater  sensitivity,  they  said,  is  expected  with 
further  development  thus  permitting  the  tube 


WORLDS  LARGEST  antenna,  a  60-ft. 
circle,  for  super  high  frequencies  is  be- 
ing tested  by  Bell  Telephone  Labs  and 
MIT  at  Holmdel,  N.  J.,  where  it  can  pick 
up  tv  and  telephone  signals  from  points 
200  miles  away.  The  technique  is  ex- 
pected to  provide  longer  communications 
bridges  over  water  and  rugged  terrain. 
At  the  present  time,  microwave  stations 
are  30  miles  apart. 


to  be  used  under  varied  lighting  conditions. 

Present  color  tv  cameras  have  separate  tubes 
to  pick  up  each  color,  the  three  independent 
signals  later  combined  into  a  composite  signal 
which  is  broadcast. 

Dr.  Weimer  told  the  IRE  that  the  tricolor 
vidicon  combines  all  color  pickup  functions 
in  a  single  tube  no  larger  than  RCA's  standard 
image  orthicon  tube  in  the  black-and-white 
camera.  Advantages  of  the  single  tube  color 
camera,  he  said,  include  insurance  of  precise 
optical  and  electrical  registry  (avoiding  any 
tendency  of  overlap  or  fringing  of  color  signals) 
as  well  as  greater  simplicity  and  compactness 
in  color  camera  design. 

A  new  color  picture  tube  with  a  picture 
brightness  three  to  four  times  greater  than  those 
used  in  current  color  receivers  was  claimed  in 
a  paper  presented  by  three  engineers  of  the 
Rauland  Corp.,  a  subsidiary  of  Zenith  Radio 
Corp.  The  tube,  they  explained,  has  been  con- 
structed in  both  the  19-inch  round  and  24-inch 
rectangular  sizes. 

Another  talk  dealt  with  a  description,  by 
O.  M.  Woodward  Jr.  of  RCA  and  James  Gibson 
of  Sweden,  of  a  new  type  of  high-gain  uhf 
transmitting  antenna.  This  antenna,  called 
"Omniguide,"  employs  waveguide  components 
in  the  design  instead  of  coaxial  line  elements. 
According  to  the  paper,  a  full-scale  experi- 
mental model  having  a  nominal  power  gain  of 
13.6  db  was  built  for  uhf  ch.  72.  The  model  is 
26  feet  long,  20  inches  in  diameter,  and  weighs 
750  lbs. 

A  new  type  of  television  transmitting  an- 
tenna, especially  useful  in  color  tv,  was  dis- 
cussed by  R.  W.  Masters  and  C.  J.  Rauch  of 
Ohio  State  U.,  which  conducted  research  under 
a  contract  sponsored  by  the  RCA  Victor  Div. 

Two  Discuss  Hi-Fi  Tv 

A  system  for  compatible  high-definition 
black-and-white  television,  which  would  be  the 
tv  viewer's  version  of  high  fidelity,  was  out- 
lined by  two  Westinghouse  Research  Lab 
scientists.  Pierre  M.  G.  Toulon  and  Francis  T. 
Thompson. 

Other  developments  outlined  in  papers  pre- 
sented were:  "Spurious  Emission  Filters  for 
Highpower  Tv  Transmitters."  William  J.  Judge 
Jr..  Allen  B.  DuMont  Labs:  "Synchronization  of 
Multiplex  Systems  for  Recording  Video  Signals 
on  Magnetic  Tape,"  D.  E.  Maxwell  and  W.  P. 
Bartley.  General  Electric;  "Channel  Response 
Requirement  of  These  Systems."  Benjamin  G. 
Walker,  GE.  RCA's  "Electronic  Music  Synthe- 
sizer" which  already  has  had  its  public  debut; 
"Proposed  Controls  for  Electronic  Masking  in 
Color  Tv"  (Eastman  Kodak  Co.);  "Experi- 
mental Equipment  for  Recording  and  Repro- 
ducing Color  Tv  Images  on  Black-and-W  hite 
Film:"  "A  Cathode-ray  Yectorgraph"  (de- 
coder). Allen  B.  DuMont  Labs,  and  "Auto- 
matic Balance  Control  of  Colorplexers  in  Color 
Tv"  (Telechrome  Inc.). 

At  the  opening  session  of  the  IRE  conven- 
tion. Dr.  John  R.  Pierce,  director  of  electronics 
research.  Bell  Telephone  Labs,  suggested  the 


Broadcasting    •  Telecasting 


March  2S.  1955    •    Page  31 


use  of  man-made  space  satellites  as  the  means 
for  relaying  tv  signals  across  the  ocean. 

Dr.  Pierce  envisioned  an  aluminum  ball,  100 
feet  in  diameter,  suspended  22,000  miles  above 
the  earth,  reflecting  tv  signals  from  one  con- 
tinent to  another.  This,  he  said,  would  obviate 
the  need  for  cables  across  the  seas. 

The  Bell  Telephone  scientist  said  that  good 
reception  would  be  "electronically  feasible" 
with  the  use  of  this  satellite  above  the  earth. 
Required,  he  said,  would  be  an  antenna  250  feet 
in  diameter  at  both  the  sending  and  receiving 
stations  on  earth.  Transmitter  would  be  only 
50  kw. 

Chief  problem,  he  said,  would  be  keeping 
the  reflecting  surface  of  the  satellite  steadily 
aimed  in  the  right  direction.  The  ball  would 
retain  its  position  in  space,  however,  since  the 
centrifugal  force  of  its  revolution  about  the 


Many  manufacturers  show 
new  developments  in  radio-tv 
equipment.  RCA  displays  color 
bar  and  color  dot  generators. 
Memory  computors,  tubes, 
tuners,  automation  gear,  also 
shown  at  convention. 

A  LARGE  sampling  of  the  latest  radio-tv 
equipment  drew  heavy  attendance  last  week  at 
the  Institute  of  Radio  Engineers'  largest  ex- 
hibit of  its  convention  history. 

Among  the  many  exhibits: 

The  RCA  Tube  Div.  for  the  first  time  dem- 
onstrated its  new  color  bar  and  color  dot 
generators  which  were  used  with  RCA's  21- 
inch  color  kinescope.  The  bar  and  generators 
were  developed  to  aid  in  the  production  testing 
and  servicing  of  color  tv  receivers. 

General  Instrument  Corp.  displayed  a  series 
of  vhf,  uhf  and  all-channel  tv  tuners  which  it 
claimed  were  smaller,  better  in  performance 
and  more  flexible,  and  at  a  lower  price. 

A  22-inch  rectangular  glass  bulb  for  color 
tv  tubes  was  shown  publicly  for  the  first  time 
by  Corning  Glass  Works  which  predicted  the 
bulb  wouiu  become  the  industry's  "standard." 
According  to  Corning,  the  color  enclosure  is 
the  largest  in  manufacture  and  can  be  used 
with  either  the  three-gun  or  the  single-gun 
system. 

Coining  announced  at  the  show  an  arrange- 
ment for  marketing  of  a  number  of  its  elec- 
tronic components  through  the  Electronic  Dis- 
tributors Div.  of  Erie  Resistor  Corp.  The  line 
demonstrated  included  resistors,  fixed  capaci- 
tors, timer  capacitors  and  inductances. 

Altec  Lansing  Corp.,  New  York,  displayed 
broadcast  tv  control  consoles  along  with  a  line 
of  microphones  for  both  radio  and  tv. 

"Frozen  tv"  storage  tube  which  captures 
fleeting  images  on  the  tv  screen  and  instantly 
plays  them  back  as  still  pictures  was  shown  by 
Raytheon  Mfg.  Co.,  Waltham,  Mass.,  which 
also  had  on  tap  new  portable  transistorized 
radio  receivers  which  can  be  operated  for 
nearly  a  year  on  four  ordinary  flashlight 
batteries. 

Various  exhibits  of  broadcast  station  pro- 
gramming automation  through  switching  de- 
vices and  announcing  tapes  were  shown.  Ray- 
theon demonstrated  an  automatically  operated 
station  magnetic  tape  which  can  feed  complete 
daytime  or  nighttime  programs  without  use  of 


earth  would  equal  the  earth's  force  of  gravity 
on  it.  At  22,000  miles  up,  the  speed  of  the 
satellite  around  the  earth  would  equal  the 
earth's  rotation  and  thus,  to  an  observer  on 
earth,  the  disc  would  appear  to  be  standing 
still. 

Dr.  Pierce  said  that  a  new  transatlantic 
cable  which  is  being  laid  at  a  cost  of  $35 
million  to  carry  30  tv  or  radio  channels  would 
be  outclassed  by  the  aluminum  ball  or  a  flat 
plate  which  would  be  rocketed  into  space 
(steadied  by  sun-powered  motors  built  into  it) 
since  they  could  carry  900  channels. 

During  a  panel.  Bell  Telephone  Labs  and  the 
Massachusetts  Institute  of  Technology  an- 
nounced direct  tv  and  multi-channel  telephone 
transmission  through  space  at  uhf  frequencies 
for  as  much  as  200  miles  without  relay  stations. 
Tv  pictures — as  well  as  radio  and  telephone 


operators.  Switches  are  thrown  by  inaudible 
tones. 

Another  innovation  was  a  transistor  gun  for 
tv  actors.  The  trigger  squeeze  operates  a 
transistor  transmitter  which  is  hidden  in  the 
handle.  Radio  waves  actuate  an  electronic 
sound  effects  device  which  is  off-stage  and 
which  sounds  like  a  gun  shot.  This  device  was 
shown  by  Electronic  Research  Assoc. 

Canadian  Marconi  Co.  showed  a  memory 
computor  which  it  claimed  can  record  tv  pro- 
grams more  efficiently  and  more  economically; 
another  Marconi  development  was  a  semi- 
conductor photocell  extremely  sensitive  to  light 
which  can  be  used  for  automatically  adjusting 
brightness  of  the  tv  picture  to  the  light  level 
of  the  living  room. 

Presto  Recordng  Corp.,  Paramus,  N.  J.,  dis- 
played a  variety  of  recording  and  transcription 
equipment — studio  tape  and  disc  recording. 
Petron  Corp.,  Chicago,  showed  a  multi-channel 
magnetic  tape  recorder  with  six  recording  and 
playback  channels  on  quarter-inch  wide  mag- 
netic tape. 

Projection  receiver  for  tv  audiences  of  50  to 
300  people  was  introduced  by  General  Preci- 
sion Lab  of  Pleasantville,  N.  Y.  Superior  Tube 
Co.,  Norristown,  Pa.,  showed  a  new  passive 
grade  of  cathode  alloy. 

A  three  vidicon  color  film  chain  was  ex- 
hibited by  Telechrome.  It  permits  transmission 
of  color  films  from  the  studio  regardless  of 
color  quality. 

Do-it-yourself  kits  to  build  electronic  equip- 
ment, including  radio  transmitters  (for  radio 
hams  especially),  were  offered  for  inspection 
by  Heath  Co.,  subsidiary  of  Daystrom  Inc. 

An  electronic  robot  which  copies  Morse 
code  signals  from  the  air  and  converts  them 
into  teletypewriter  printer  messages  was  shown 
by  CGS  Labs,  Stamford,  Conn.  A  "radio 
frequency  bridge,"  a  new  test  instrument  offered 
by  Sylvania  Electric  Products  Inc.,  measures 
the  resistance  in  a  junction-type  transistor 
before  directly  applied  to  the  circuit. 

Model  of  the  U.  S.  Army  Signal  Corps'  new 
electronic  automatic  component  assembly  sys- 
tem, being  built  by  General  Electric's  Elec- 
tronics Div.,  was  exhibited. 

Federal  Telephone  &  Radio  Co.,  Clifton. 
N.  J.  (IT&T  division)  showed  the  working  of  a 
centralized  control  by  microwave,  and  new  and 
exclusive  vacuum  tube  types. 

Allen  B.  DuMont  Labs  showed  a  variety  of 
developments  including  the  latest  improvement 
of  electronic  instruments,  most  of  them  ap- 
plicable for  industrial  tv.  Potential  uses  by 
industry  of  its  "Tel-eye"  camera  were  exhibited. 


conversions — could  be  sent  over-the-horizon  on 
uhf  frequencies.  This  would  permit  longer  com- 
munications bridges  over  water  and  rugged 
terrain.  In  present  microwave  radio  relays,  sta- 
tions are  30  miles  apart. 

A  cathode-ray  picture  tube  with  built-in 
memory  developed  by  Raytheon  Mfg.  Co.  was 
shown  for  the  first  time.  The  system  permits 
the  storage  of  one  frame  of  a  television  picture 
and  a  "play  back"  on  a  monitor  up  to  30,000 
times.  Quality  was  comparable  to  tv  with  the 
full  range  of  gray  shades  and  the  most  minute 
detail. 

Called  "brain-in-a-bottle,"  the  "frozen  tele- 
vision" tube  is  an  outgrowth  of  experiments 
which  began  in  the  1930s,  Raytheon  said. 
Various  applications  are  seen  for  the  tube  which 
also  can  erase  electronically  the  information 
written  into  it.  At  a  news  conference,  Raytheon 
engineers  wrote  stills  of  fleeting  tv  images  at 
will.  The  image  holds  as  long  as  15  minutes 
before  it  begins  to  fade. 

Raytheon  also  devoted  considerable  publicity 
to  its  transistor  developments.  Frank  Dukat, 
transistor  engineering  and  product  manager, 
flatly  stated  that  more  transistor  portable  radios 
than  color  tv  sets  would  be  manufactured  in  all 
of  1955  and  "that  within  two  years,  practically 
all  portable  receivers  will  be  transistorized." 

Pocket  Am  Set 

A  pocket-sized  radio  (am)  receiver  in  the 
developmental  stage  and  using  eight  junction 
transistors  was  explained  in  an  engineering 
paper  by  RCA  scientists  who  claimed  it  to  be 
comparable  in  performance  to  conventional 
sets.  A  four-cell  battery  provides  the  power. 
It  measures  2%  inches  high,  5Va  inches  long 
and  VA  inches  thick.  Its  total  weight  is  17 
ounces.  Dimensions  are  determined  actually  by 
the  speaker,  tuning  condenser,  antenna  core  and 
battery  since  the  transistors  and  small  compo- 
nents occupy  only  a  fraction  of  the  receiver's 
total  volume,  it  was  explained. 

The  entire  field  of  "automation,"  made  possi- 
ble by  electronic  devices,  which  is  hastening  the 
complete  automatic  manufacture  of  such 
products  as  radio-tv  sets,  also  took  a  slice  of 
the  attention  at  IRE. 

At  the  annual  banquet  Wednesday:  the  IRE's 
Medal  of  Honor  was  awarded  to  Harald  T. 
Friis,  Bell  Telephone  Labs'  director  of  radio 
research;  The  Zworykin  Television  Prize  was 
given  Harold  B.  Law,  RCA  Labs:  The  Thomp- 
son Memorial  Prize  went  to  Blanchard  D.  Smith 
Jr..  Melpar  Inc.,  and  the  Harry  Diamond 
Memorial  Award  was  received  by  Dr.  Bernard 
Salberg,  Naval  Research  Lab. 

'Additive'  Color  Method 
For  Tv  Films  Shown 

Colorvision  Inc.  claims  its  sys- 
tem will  save  two-thirds  of  cur- 
rent cost  of  producing  color 
filmed  programs. 

COLORVISION  Inc.,  Los  Angeles,  last  week 
demonstrated  for  advertising  agencies,  tv  film 
producers  and  trade  newsmen  its  "additive" 
method  of  color  photography,  designed  for  pro- 
ducing full-color  tv  film  programming. 

Henry  V.  Lee,  president,  said  the  proposed 
system  will  effect  savings  of  about  two-thirds 
in  cost  of  producing  color  film,  as  compared 
with  current  systems.  He  said  Colorvision's 
system  achieves  economies  through  the  use  of 
black-and-white  films  instead  of  costlier  color 
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ONE  CAMERA  FOR  FILM,  LIVE  TV  DEVELOPED 


stock;  less  expensive  black-and-white  film 
processing  and  reduced  time  for  cost  and  labor. 

Colorvision's  method  is  incorporated  into  its 
camera  unit,  designed  for  use  with  Mitchell  or 
other  35mm  motion  picture  cameras.  The 
black-and-white  three  color  separation  positives, 
made  from  negatives  produced  by  the  Color- 
vision  camera  unit,  can  be  projected  by  Color- 
vision's  "additive"  projection  lens,  superimpos- 
ing them  directly  upon  the  screen  in  full  color. 

Available  in  Four  Months 

Colorvision  equipment,  Mr.  Lee  said,  will  be 
made  available  in  about  four  months.  He  said 
the  camera  unit  will  be  leased  for  S75  a  day, 
plus  a  charge  of  S.20  per  film  footage  based 
upon  the  number  of  feet  of  final  negative  only, 
which  is  intended  for  release  prints.  The  cost 
for  rental  of  the  projection  lens  will  be  "very 
small,"  according  to  Mr.  Lee.  He  claimed  that 
a  half-hour  tv  film  costing  about  $4,000  to  pro- 
duce would  cost  about  S750  under  the  Color- 
vision  method. 

Mr.  Lee  said  that  many  advertising  agency 
and  film  production  officials  had  attended 
demonstrations  of  the  Colorvision  system  in 
New  York  and  reported  that  the  reaction  was 
"unanimously  enthusiastic." 

Tempered  Enthusiasm 

One  reaction  of  somewhat  tempered  enthu- 
siasm was  voiced  by  Peter  Kean,  technical  and 
research  director  of  Screen  Gems  Inc..  who 
called  the  Colorvision  demonstration  "quite 
good,"  but  said  that  "for  all  practical  purposes 
Colorvision  records  and  projects  a  16mm 
image  from  a  35mm  frame  size,  so  that  any 
comparison  to  other  processes  must  be  made 
on  a  16mm  basis."  Print  and  soundtrack  costs 
for  Colorvision  would  be  higher  than  for  East- 
man 16mm  color  prints,  Mr.  Kean  said. 


THE  SIMON  video-film  camera,  capable  of 
simultaneous  motion  picture  filming  and  live 
telecasting,  has  been  completed  after  four 
years  in  development. 

Developed  by  Al  Simon,  production  super- 
visor for  McCadden  Productions.  Hollywood, 
with  the  cooperation  of  RCA.  the  video-film 
camera  transmits  a  live  image  via  tv  and  at  the 
same  time  records  the  image  on  35  mm  motion 
picture  film  using  the  same  lens. 

Mr.  Simon  explained  how  it  works:  "An 
image  is  picked  up  by  the  camera  by  means  of 
a  regular  photographic  lens,  which  transmits  it 
to  the  film  plane  in  the  usual  manner.  Between 
the  lens  and  the  film,  a  beam-splitter  is  inter- 
posed which  causes  a  duplicate  image  to  be 
picked  up  by  the  vidicon  tube  of  the  electronic 
side  of  the  camera.  The  "camera"  is  actually 
two  cameras  in  one — a  film  camera  and  a  com- 
plete tv  camera. 

"Uniting  the  two  types  of  cameras  in  a  single 
unit  made  possible  the  electronic  viewfinder, 
with  outlets  for  a  number  of  remote  monitors, 
which  industry'  cameramen  have  long  hoped 
for.  The  electronic  finder  eliminates  entirely 
the  old  parallax  problem  because  the  image 
seen  on  the  finder  screen  is  exactly  that  which 
is  recorded  on  the  film  and  by  the  tv  pickup 
tube." 

Many  current  problems  of  telecasting  are  ex- 
pected to  be  solved  with  the  video-film  camera, 
according  to  Mr.  Simon,  who  planned  the  origi- 
nal multiple  camera  filming  system  for  CBS-TV 
/  Love  Lucy.  With  his  camera,  spectaculars 
such  as  "Peter  Pan."  in  addition  to  going  out 
live,  can  be  recorded  directly  on  film,  black-and- 
white  or  color,  for  perpetual  replays. 

Another  advantage.  Mr.  Simon  revealed,  "is 
that  the  arrangement  would  make  possible  a 
practical  electronic  viewfinder,  enabling  the 
cameraman  and  others  to  see  the  scene  exactly 


as  it  is  being  picked  up  by  the  camera  lens. 
It  would  also  make  possible  for  the  first  time 
the  use  of  slave  monitor  in  the  filming  of  shows 
with  multiple  cameras  [such  as  /  Love  Lucy] 
which  would  permit  the  show  director  to  ob- 
serve the  coverage  of  each  camera  from  a  re- 
mote position  on  the  stage,"  he  added. 

Tv  commercials'  production  also  will  benefit, 
he  declared.  Sponsors  and  their  agency  repre- 
sentatives often  "make  it  a  point  to  be  present 
when  such  films  are  being  shot,  in  order  to  in- 
sure that  their  product  or  service  is  being  photo- 
graphed in  the  most  advantageous  way.  The 
remote  monitor  will  enable  them  to  see  the  com- 
mercial exactly  as  it  will  appear  on  film,  as  it 
is  being  filmed.  Any  changes  or  corrections  that 
appear  necessary  may  then  be  made  on  the 
spot." 

First  series  to  use  the  new  video-film  camera 
will  be  CBS-TV's  George  Burns  and  Grade 
Allen  Show,  currently  a  two-camera  operation. 
Production  economies  can  be  effected  by  speed- 
ing up  operation  on  the  set.  "since  each  take  is 
observable  on  the  monitors  by  both  the  director 
and  director  of  photography.*"  Mr.  Simon 
declared. 

"A  feature  receiving  serious  consideration  is 
the  addition  of  a  cueing  device  in  the  camera 
so  that  when  two  or  more  cameras  are  used,  the 
various  cameras  can  be  cut  in  and  out,  making 
it  possible  to  edit  to  some  extent  the  production 
as  it  is  being  shot  in  the  manner  that  live  tv 
shows  are  presently  edited."  he  revealed. 

Among  those  who  aided  in  the  development 
of  the  camera,  according  to  Mr.  Simon,  are  the 
late  Art  Reeves,  who  designed  the  original  re- 
flex film  camera;  Robert  Nichols,  who  carried 
on  with  Mr.  Reeves"  project;  Dwight  Warren, 
optical  problems,  and  Earl  Spicer  and  Douglas 
Upton  of  RCA.  who  aided  with  the  electronic 
phase  of  the  project 


'ELECTRON IC AM'— DUMONT'S  ELECTRONIC  COST-CUTTER 


FOR  MONTHS  executives  of  the  Allen  B.  Du- 
Mont  Labs  and  the  DuMont  Television  Net- 
work have  been  hinting  about  a  revolutionary 
development  that  w:ould  combine  five  and  film 
tv  in  a  way  to  provide  high-quality  network 
program  service  on  a  nationwide  basis,  with 
radically"  reduced  costs  [B»T,  Feb.  7.  Jan.  3]. 
But  until  last  week,  there  were  only  hints  from 
within  DuMont  and  only  speculation  on  the 
outside. 

Last  week,  with  the  appearance  of  the  com- 
pany's annual  report  for 
1 954,  the  veil  of  secrecy  w  as 
lifted  a  little.  The  name  of 
the  cost-cutting  implement 
was  revealed  as  ""Electroni- 
cam"  and  a  picture  of  the  de- 
vice in  use  was  included  in 
the  report  and  is  reproduced 
herewith. 

The  report  begin  by  cit- 
ing DuMont  1954  profits 
before  taxes  of  S7  million 
earned  by  the  company's 
manufacturing  and  tv  sta- 
tion operations,  including  ap- 
proximatelv  S3  million  from 
the  sale  of  WDTY  iTVi 
Pittsburgh  to  Westinghouse. 
But.  the  report  states,  "the 
network's  loss  of  S5  million 
was  the  factor  which  reduced 
earnings  from  a  satisfactory 
level  to  the  low  figure  of 
Sl,739,0OO  before  taxes,  or 
S870,OO0  after  taxes." 

Broadcasting    •  Telecasting 


Pointing  out  that  "the  DuMont  Network  has 
never  shown  a  profit."  the  report  notes  that 
'"most  tv  networks  have  had  a  struggle.  They 
have  been  kept  going  mainly  by  profits  from 
stations  owned  and  operated  by  the  networks. 
The  cost  of  producing  live  programs  and  trans- 
mitting them  by  cable  to  independent  stations 
has  proved  to  be  excessive." 

There  was  a  need  for  "decisive  and  construc- 
tive action."  so  the  DuMont  research  labs  were 


DUMONT  S  ELECTRONICAM  IN  ACTION 


put  to  work  on  the  problem.  Their  ""major  ac- 
complishment," the  company  reports  to  its 
stockholders,  "was  the  development  of  a  tech- 
nique and  apparatus  long  sought  by  both  motion 
picture  producers  and  television  broadcasters. 
It  is  the  DuMont  "Electronicam" — a  single  unit 
combination  motion  picture  camera  and  televi- 
sion camera  using  a  single  lens  and  focusing 
system  devoid  of  parallax. 

'"Our  new  development  is  a  wedding  of  elec- 
tronic equipment  and  motion  picture  cameras. 
It  permits  the  instantaneous  and  continuous  re- 
cording on  high  quality  motion  picture  film  of 
all  programs  at  greatly  reduced  cost.  In  this 
way,  it  should  be  possible  to  eliminate  cable 
costs  (which  have  amounted  to  several  million 
dollars  a  year),  except  for  occasional  uses  to 
earn  profitable  current  events,  or  live  sports  or 
other  important  live  shows. 

More  Flexible  Schedule 

"By  this  method."  the  report  states,  "there 
can  be  delivered  to  independent  stations  pro- 
grams of  the  highest  quality  for  use  at  times 
permitted  by  their  schedules.  The  improved 
quality  and  lower  cost  should  be  more  attractive 
to  advertisers. 

"  The  application  of  this  new  concept  should 
be  in  terms  of  the  advertisers"  demands  and  our 
ability  to  earn  a  profit  on  each  use  of  the  facili- 
ties. This  development  offers  promise  of  elim- 
inating network  losses,  and  an  encouraging  po- 
tential for  profits  through  its  proper  use  in  mul- 
tiple ways." 
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SPORADIC  DAYLIGHT  TIME  EXTENSIONS 
PROMISE  NEW  HEADACHE  FOR  INDUSTRY 

With  some  eastern  sections  planning  to  keep  the  summer  time 
through  October,  networks,  advertisers  and  agencies  are  girding 
for  the  complications  of  dislocated  schedules. 


NETWORKS  last  week  were  trying  to  decide 
what  to  do  with  an  extra  month  of  daylight 
saving  time  that  threatened  to  cost  them  more 
than  $2  million. 

The  dislocation  of  time  schedules  has  been 
an  historical  inconvenience  to  advertisers, 
agencies  and  other  segments  of  the  industry. 

The  decision  of  New  York  City  and  New  Jer- 
sey State  authorities  to  extend  DST  a  month 
— from  the  last  Sunday  in  September  to  the  last 
Sunday  in  October — left  the  networks  in  a 
dither. 

And  it's  a  quandry  that  may  be  compounded 
as  the  extended  savings  plan  appears  to  be 
spreading  to  more  of  New  England  with  Con- 
necticut slated  to  have  made  a  final  decision 
this  past  weekend.  The  extra  time  was  voted  by 
New  York  City  last  week  and  followed  the  New 
Jersey  action  of  the  preceding  week. 

Radio  networks  for  the  most  part  were  pre- 


pared to  take  the  DST  extension  in  stride.  Tv 
networks  on  the  other  hand  looked  forward  to 
"confusion,  difficulty  and  consternation." 

The  problem  for  tv  networks  was  whether  to 
try  to  feed  their  affiliates  on  a  schedule  that 
would  conform  to  the  stations'  respective  local 
times  as  in  the  past,  or,  alternatively,  to  hew 
to  New  York  times  and  put  affiliates'  local 
scheduling  a-kilter. 

The  whole  question  of  network  time  and  of 
just  what  constitutes  Class  "B"  or  "C"  time 
appeared  to  be  at  stake.  Programs  originating 
in  New  York  between  5  and  6  p.m.  EST,  for 
example,  ordinarily  would  be  in  Class  B  time. 
But  the  extension  of  DST  in  New  York  would 
disrupt  standard  time  programming  in  the  Cen- 
tral, Mountain  and  Pacific  time  zones. 

No  network  last  week  had  decided  definitely 
upon  the  course  it  would  follow.  It  appeared 


likely,  however,  that  in  most  cases  the  network 
would  service  its  affiliates  according  to  present 
schedule  and  then  telecast,  via  kinescopes,  the 
same  programs  for  the  New  York  audience. 

Thus  a  7  p.m.  EDT  program  would  be  pre- 
sented at  that  time  on  the  network,  but  the 
same  program  during  October  would  be  tele- 
cast at  8  p.m.  EDT  in  New  York  and  other 
areas  where  the  late-time  has  been  adopted. 
These  include  New  York,  New  Jersey  and  most 
of  New  England. 

The  cost  which  DST's  extension  will  add  to 
network  operations  has  been  broken  down,  un- 
officially, to  about  $600,000  apiece  for  CBS- 
TV  and  NBC-TV,  upwards  of  that  much  for 
ABC-TV  and  DuMont,  and  around  $500,000 
for  all  of  the  New  York  independent  stations. 

While  the  tv  networks  anticipated  great  com- 
plications as  a  result  of  the  continuance  of 
DST  through  October,  the  radio  networks  ex- 
pected little  confusion.  Spokesmen  said  they 
planned  to  furnish  their  standard-time  affiliates 
with  a  one-hour  delay  service,  as  usual,  start- 
ing with  the  move  to  daylight  saving  time  on 
the  last  Sunday  in  April. 

This  also  would  complicate  the  figuring  of 
what  is,  or  isn't,  network  option  time. 

It  was  expected  that  many  stations  which 
ordinarily  take  live  network  programs  would 
ask  to  be  serviced  with  kinescopes  for  re-play 
one  week  later — adding  substantially  to  the  net- 
work's bill. 


THERE'S  NOTHING  NEW  ABOUT  MIXED-UP  TIME 


J.  Corliss  in  a 
It  is  titled  "The 
well  have  been 


YOU  THINK  you've  got  time  troubles! 

Daylight  time  or  no  daylight  time,  clock  complications  facing  the 
broadcaster  are  trivial  compared  to  the  pre-uniform  time  era  that 
began  Nov.  18,  1883.  Still  toting  engraved  pocket  "turnips"  are  old- 
timers  who  can  recall  when  12  noon  in  Washington  was  12:02  p.m. 
in  Baltimore  and  11:48  a.m.  in  Pittsburgh. 

The  story  of  uniform  time  is  told  by  Carlton 
booklet  published  by  Assn.  of  American  Railroads. 
Day  of  Two  Noons,"  although  it  might  just  as 
called  "The  Day  of  202  Noons." 

Before  1883  most  time  was  based  on  sun-time,  based  on  transit 
of  the  sun  across  the  meridian — a  variance  of  one  minute  every  13 
miles,  or  one  second  for  every  1,140  feet  of  longitude,  according  to 
Mr.  Corliss. 

The  time  difference  in  Washington,  D.  C,  under  this  plan  amounted 
to  seven  seconds  between  the 
Capitol  Dome  and  Lincoln 
Memorial;  67  seconds  at  the 
eastern  and  western  borders  of 
Chicago,  and  30  seconds  be- 
tween the  two  ends  of  the  San 
Francisco-Oakland  bridge. 

Naturally  true  sun-time  was 
not  observed,  according  to  Mr. 
Corliss,  because  the  longitudinal 
time  varied  constantly  with 
longitude  and  with  the  seasons. 
Therefore  each  city  generally 
had  its  own  standard  time  based 
on  the  city  hall  or  another  im- 
portant spot,  or  on  railroad 
time. 

Each  of  the  leading  jewelers 
set  the  local  time  in  Kansas 
City,  with  a  range  of  20  minutes 
depending  on  individual  whims. 
Customers  conformed  to  their 
favorite  jeweler  and  those  in- 
tent on  meeting  or  catching  a 
train  would  go  to  the  nearest 
hill  and  look  down  the  tracks. 
The  confusion  was  eased  when 
Prof.  H.  S.  Pritchett,  astrono- 
mer   at    Washington    U.,  St. 


COMPARATIVE  TIME-TABLE, 
SHOWING  THE  TIME  AT  THE  PRINCIPAL  CITIES  OF  THE  UNITED  STATES. 

COMPARED  WITH  NOON  AT  WASHINGTON,  D.  C. 


There  is  no  "Standard  Railroad  Time"  ill  the  United  States  or  Canada  ;  but  each 
railroad  company  adopts  independently  the  time  of  its  own  locality,  or  of  that  place  at 
which  its  principal  oflice  is  situated.  The  inconvenience  of  such  a  system,  if  system  it 
can  be  called,  must  be  apparent  to  all,  but  is  most  annoying  to  persons  strangers  to  the 
fact.  From  this  cause  many  miscalculations  and  [Disconnections  have  arisen,  which  uot 
unfreiiuently  have  been  of  serious  consequcpcc  to  individuals,  and  have,  as  a  matter  of 
course,  brought  into  .  disrepute  all  Railroad -Guides,  which  of  necessity  give  the  local 
times.  In  order  to  relieve,  in  some  degree,  this  anomaly  in  American  railroading,  we  pre- 
sent  the  following  table  of  local  time,  compared  with  that  of  Washington,  1).  C. 


NOON  AT  WASHINGTON,  1).  C. 


Albany,  N.  Y  12  14  P.M. 

Augusta  tia  11  41  A.M 

Augusta,  Me.  ...  .  .11  31  " 

Baltimore,  Md,. ...  .12  02  P.M 

Beaufort,  S,  C  1147  a.m. 

Boston,  Mass  12  24  P.M. 

Bridgeport,  Ct  12  1G  " 

Bullalo,  N.  Y  11  53  A.M 

Burlington,  N.  J. ..12  09  p.M 
Burlington,  Vt....l2  10  " 
Canandaigua,  N.  Y.ll  59  A.M. 
Charleston,  S.  C...11  49  " 

Chicago,  111  11  18  " 

Cincinnati,  0  11  31  " 

Columbia,  S.C  1144  " 

Columbus,  O  11  3G  " 

Concord,  N.  H  12  23  P.M. 

Dayton,  0  11  32  A.M. 

Detroit,  Mich  11  36  " 

Dover,  Del...-  12  0G  P.v 

H  12  a* 


XOON  AT  WASHINGTON,  D.  C. 


Indianapolis^  Ind. 

Jackson,  Miss  

Jefferson,, Mo.. . . . 
Kingston,  Can. . . , 
Kuoxville,  Teun. 


Lancaster,  Pa  12  03  p.m. 

Lexington,  Ky  11  31  A.M. 

Little  I'.ock,  Ark..  .11  00  " 

Louisville,  Ky  11  2G  " 

Lowell,  Mass'. . . . .  .12  23  P.M. 

Lvnchburg,  Va  11  51  a.m. 

Middletown,  Ct...  .12  IS  P.M. 
Milledgevillc,  Ca. ..1135  a.m. 
Milwaukee,  Wis.. ..11  17  a.m. 

Mobile,  Ala  11  1G  " 

Moutpelier,  Vt.....l21S  r.M. 

Montreal,  Can  1214  " 

Nashville,  Tenn. .  .11  21  a.m. 
•>z,  Miss.*-  '     *  " 


COMPARATIVE  time  table  before  the  turn  of  the  century. 


Louis,  devised  a  solution.  Each  noon  a  huge  ball  was  dropped  from 
a  mast,  visible  for  several  miles.  Presto!  Standard  time  over  an 
area  with  a  several-mile  radius. 

Then  one  May  day  in  1872  a  railway  association,  forerunner  of 
the  Assn.  of  American  Railroads,  met  at  the  old  Southern  Hotel, 
St.  Louis,  according  to  the  chronology  developed  by  Mr.  Corliss. 
A  permanent  association  was  formed.  William  F.  Allen,  managing 
editor  of  the  Official  Guide  of  the  Railways  and  secretary  of  the 
association,  worked  day  and  night  and  around  the  clock — or  clocks. 
A  decade  later  the  General  Time  Convention  was  adopted  and  all 
times  were  reduced  to  five  zones  ranging  from  Intercolonial  (Canada) 
to  the  Pacific.  The  four  U.  S.  zones  were  based  on  mean  sun-time  on 
the  75th,  90th,  105th  and  120th  meridians  west  of  Greenwich.  The 
longitudes  are  near  Philadelphia,  Memphis,  Denver  and  Fresno. 
Thirty-five  years  later  the  first  federal  legislation  entered  the  time 

 situation  with  passage  March 

19,  1918,  of  the  Standard  Time 
Act.  This  sanctioned  the  rail- 
roads* four-zone  system  and 
provided  for  daylight  saving 
time  as  a  fuel  conservation 
measure.  The  Interstate  Com- 
merce Commission  was  given 
power  to  fix  time  zone  bound- 
aries and  make  changes. 

Daylight  saving  went  into  ef- 
fect March  31,  1918,  but  was 
unpopular  so  Congress  repealed 
it  in  the  summer  of  1919,  over- 
riding a  veto  by  President  Wil- 
son. Year-round  daylight  time 
was  voted  by  Congress  in  World 
War  II,  effective  Feb.  9,  1942. 
The  whole  nation  was  put  ahead 
an  hour  without  upsetting  the 
four-zone  principle.  This  was 
a  big  improvement  over  the 
scrambled  daylight  saving  plans 
adopted  by  city  and  state  gov- 
ernments, but  the  national  con- 
fusion was  resumed  Sept.  30, 
1945,  when  the  wartime  uni- 
formity was  repealed. 


.11  20  A.M 

.11  OS  " 
.1100  " 
.12  02  r.M 

.11  33  A.M. 


NOON  AT  WASHINGTON,  D.  C. 


Philadelphia,  Pa. ..12  08  P.M. 

Pittsburg,  Da  11  4S  A.M. 

I'lattsburg,  N.  Y..12  15  P.M. 

Portland,  Me  12  28  " 

Portsmouth,  N.  H.12  25  " 
Pra.  du  Chien,  Wis. 11  04  A.M. 
Providence,  R.  I.  ..  12  23  P.M. 

Quebec,  Can  12  23  " 

Racine,  Wis  11  18  a.m. 

Raleigh,  N.  C  11  53  " 

Richmond,  Va  11  58  " 

Rochester,  N.  Y...11  57  " 
Sa.ckettsH'bor,  NY.12  05  P.M. 
H.  Anthony  Falls  ,.10  56  a.m. 
.St.  Augustine,  Fla.ll  42  " 

St.  Louis,  Mo  1107  " 

St.  Paul,  Min  10  50  " 

Sacramento,  Cal. ..  9  02  " 
.Sal^i  Mass  J°  26  p.m. 
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AD  COUNCIL  LAUDED 
FOR  MEDIA  EFFORTS 

H.  E.  Humphreys  Jr.,  board 
chairman-president  of  U.  S. 
Rubber  Co.,  addressing  annual 
White  House  Conference,  cites 
Council's  media  contributions. 
Stuart  Peabody  is  re-elected 
Council  chairman. 

MEDIA  contributions  by  members  of  the  Ad- 
vertising Council  have  played  "an  important 
role'*  in  calling  forth  public  response  to  all 
types  of  campaigns  aimed  at  the  general  wel- 
fare of  the  nation,  H.  E.  Humphreys  Jr.,  board 
chairman-president  of  U.  S.  Rubber  Co.,  told 
the  annual  White  House  Conference  held  Mon- 
day-Tuesday in  Washington. 

Recalling  such  drives  as  the  vote-getting  pro- 
motion of  1952  and  charitable  campaigns,  he 
said  the  Council's  current  "Future  of  Ameri- 
ca" campaign  has  been  supported  by  250  mil- 
lion radio-tv  impressions.  A  "Future  of 
America"  tv  film  has  been  important  in  the 
campaign  and  has  been  shown  on  many  tv 
stations. 

Stuart  Peabody,  assistant  vice  president  of 
Borden  Co.,  was  re-    „  — 


elected  chairman  of 
the  Council's  board 
at  a  Monday  meet- 
ing. He  has  been  a 
director  of  the  busi- 
ness-supported, pub- 
lic service  advertis- 
ing organization 
since  its  inception  in 
1942  and  is  its  ninth 
board  chairman. 

Re-elected  vice 
chairmen  were 


Louis  N.  Brockway,  MR  PEABODy 

executive  vice  presi- 
dent. Young  &  Rubicam;  Leo  Burnett,  presi- 
dent, Leo  Burnett  Co.;  John  C.  Sterling,  pub- 
lisher. This  Week.  Others  re-elected  were 
Theodore  S.  Repplier,  president  of  the  Council; 
Allan  M.  Wilson  and  George  P.  Ludlam,  vice 
presidents;  Frederic  R.  Gamble,  president  of 
American  Assn.  of  Advertising  Agencies,  secre- 
tary: Paul  B.  West,  president  of  Assn.  of  Na- 
tional Advertisers,  treasurer. 

Messrs.  Repplier,  Wilson  and  Ludlam  will 
continue  to  serve  as  directors-at-large  ex-officio. 

Three  new  members  were  named  to  the 
board:  Marion  Harper  Jr..  president,  McCann- 
Erickson.  and  Victor  Schwab,  president,  Schwab 
&  Beatty.  were  elected  for  advertising  agencies, 
and  Frederick  Bowes  Jr.,  director  of  public 
relations  and  advertising,  Pitney-Bowes,  was 
named  for  advertisers. 

Re-appointed  as  directors  for  a  three-year 
term  expiring  March  1958  were:  Edwin  W. 
Ebel.  director  of  corporate  marketing,  General 
Foods  Corp.,  and  Wesley  I.  Nunn,  advertising 
manager.  Standard  Oil  Co.  (Indiana),  both  to 
represent  advertisers;  Charles  H.  Brower.  ex- 
ecutive vice  president,  BBDO,  advertising  agen- 
cies: Nelson  Bond,  vice  president  and  director 
of  advertising,  McGraw-Hill  Publishing  Co.. 
magazines;  Bennett  H.  Fishier,  editor  and  pub- 
lisher, Ridgewood  (N.  J.)  Herald  News  and 
Sunday  News,  newspapers;  Robert  E.  Kintner, 
president,  ABC,  radio;  J.  L.  Van  Volkenburg 
president.  CBS-TV,  television.  Mark  Seelen,  vice 
president  and  general  art  director,  Outdoor 
Advertising  Inc..  re-joins  the  board  as  a  repre- 
sentative of  outdoor  advertising. 

William  R.  Baker  Jr..  chairman,  Benton  & 
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Bowles,  formerly  director  representing  agen- 
cies, was  elected  a  director-at-large.  Re-elected 
as  directors-at-large  were:  Thomas  D'Arcy 
Brophy,  chairman,  Kenyon  &  Eckhardt;  Messrs. 
Burnett  and  Peabody;  William  Reydel,  vice 
president,  Cunningham  &  Walsh,  and  Burr  L. 
Robbins,  president,  General  Outdoor  Adv.  Co. 

The  Council's  two-day  program  included 
meetings  with  President  Eisenhower  and  the 
White  House  executive  staff  as  well  as  with 
Cabinet  members.  A  panel  discussion  was 
held  Tuesday  with  White  House  assistants. 


Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

March  28-April  1  (2-2:30  p.m.):  Robert 
Q.  Lewis  Show,  participating 
sponsorship. 

April  6  (10-11  p.m.):  Best  of  Broad- 
way, "Stage  Door,"  Westing- 
house  Electric  Co.  through 
McCann-Erickson . 

April  17  (11-11:15  p.m.):  Sunday  News 
Special,  Norwich  Pharmacal 
Co.  through  Benton  &  Bowles. 

NBC-TV 

April  2  (10:30-11  p.m.):  Hit  Parade, 
American  Tobacco  Co.  through 
BBDO. 

April  4  (7:30-9:00  p.m.):  Producer's 
Showcase,  "Reunion  in  Vien- 
na," Ford  Motor  Co.  through 
Kenyon  &  Eckhardt,  and  RCA 
through  Kenyon  &  Eckhardt 
and  Grey  Adv.  Agency. 

April  9  (9-10:30  p.m.)  Max  Liebman 
Presents  "Merry  Widow,"  Olds- 
mobile  Div.  of  General  Motors 
through  D.  P.  Brother  &  Co. 

April  15  (11  a.m. -12  noon):  Home,  in- 
sert on  fashion,  participating 
sponsors. 

April  24  (7:30-9  p.m.):  Max  Liebman 
Presents,  Hazel  Bishop  Inc. 
through  Raymond  Spector  Co., 
and  Sunbeam  Corp.  through 
Perrin-Paus  Co. 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B-T.] 


Five  Agencies  Compete 
For  Recruiting  Account 

FINAL  presentations  were  made  Thursday  and 
Friday  by  five  advertising  agencies  to  a  selec- 
tion board  of  officers  for  award  of  the  U.  S. 
Army  Recruiting  Service's  fiscal  1956  national 
advertising  contract,  recommended  by  the 
President  for  slightly  more  than  $1  million,  the 
Army  has  announced. 

One  of  the  five  agencies  will  be  selected, 
perhaps  this  week,  to  continue  negotiations 
until  final  award  of  the  contract  around  July  1 . 

Agencies  still  in  the  running  are  Buchanan 
&  Co.:  Dancer-Fitzgerald-Sample;  Doherty, 
Clifford.  Steers  &  Shenfield;  Grant  Advertising 
and  Marschalk  &  Pratt,  a  division  of  McCann- 
Erickson. 


Freitag,  Adams  Merge 
Agencies  in  Atlanta 

CONSOLIDATION  of  the  Freitag  Advertising 
Agency,  Atlanta,  and  Burke  Dowling  Adams 
Inc.,  Atlanta  and  New  York,  effective  June  1, 
was  announced  yesterday  (Sunday)  by  presi- 
dents Joseph  V.  Freitag  and  B.  D.  Adams. 
Under  the  plan,  the  Freitag  agency  becomes  a 
division  of  BDA. 

All  operations  will  be  concentrated  in  the 
new  headquarters  offices  of  the  Adams  agency, 
located  at  992  W.  Peachtree  St.,  N.  W.,  Atlanta. 
Staffs  of  both  agencies,  totaling  about  60  people, 
will  be  retained. 

In  addition,  it  was  announced  that  Mr.  Frei- 
tag, effective  June  1,  will  form  a  partnership, 
Freitag  &  McGowan,  advertising  consultants, 
with  Kathryn  McGowan,  present  vice  presi- 
dent of  the  Freitag  agency.  Freitag  &  McGowan 
will  serve  two  present  Freitag  clients  for  whom 
it  has  published  employe  magazines.  The  con- 
sultant firm  will  be  available  to  both  adver- 
tisers and  agencies. 


MR.  FREITAG  MR.  ADAMS 


Avco  to  Name  New  Agency 

AVCO  Mfg.  Corp.,  New  York  (Crosley  Div. 
of  "white  goods"  and  radio  and  tv  sets),  with 
an  estimated  advertising  budget  of  55  million 
is  expected  to  announce  soon  the  appointment 
of  its  new  agency,  Mumm,  Mullay  &  Nichols, 
Columbus. 

Benton  &  Bowles,  New  York,  which  has  been 
handling  the  "white  goods"  portion  for  the 
Crosley  Division,  announced  its  resignation  of 
the  account,  with  an  approximate  S2'2  million 
budget,  effective  July  1. 

BBDO,  New  York,  which  served  the  radio-tv 
portion  of  the  Crosley  Division,  had  released 
the  account  several  weeks  ago. 

Compton  Elects  Nickerson 

E.  GRAHAM  (Nick)  NICKERSON  has  been 
elected  vice  president   and   assistant   to  the 
^^^^  president  of  Comp- 

/^SRkp^^^kv  ton  Adv..  New  York. 

f  it  « as  announced  last 

/  week  by  Barton  A. 

\         ^j^^^^L         Cummings.  p  r 

f!^9^^U  Nicker- 
a       UUW         son   has   been  with 
-MP  the   agencj  since 

^^^k^      1943        cop\  chief 
for  several  accounts 
Wr*4l^rm  arK'  most 

B  jfc     AW         creative  consultant. 
M    kWt  Before  joining 

jfl     H     Compton.  he 

MR.  NICKERSON  x  ice    resident  and 

part    owner    of  J. 
Stirling  Getchell.  advertising  agency. 
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FOUR  NEW  vice  presidents  have  been  elected  at  Kenyon  &  Eckhardt,  New  York,  it  was 
announced  last  week.  They  are  (I  to  r):  Budd  Hemmick,  art  supervisor,  with  the  agency 
since  1951;  William  Rienecke,  art  supervisor,  with  the  company  since  1943;  Gerald 
Guarch,  art  supervisor,  with  K  &  E  since  1943,  and  Clinton  Carpenter,  copy  supervisor, 
who  joined  the  advertising  agency  in  1953. 


New  Sunbeam  Ad  Plans 
Set  $3  Million  for  Tv 

NEARING  completion  of  the  first  year  of  its 
"splurge"  in  television,  the  Sunbeam  Corp., 
Chicago,  last  week  announced  plans  to  invest 
at  least  $3  million  in  tv  during  the  1955-56 
season  and  to  explore  possibilities  of  additional 
expenditures  in  the  medium.  Agency  for  Sun- 
beam is  Perrin-Paus,  Chicago  and  New  York. 

During  the  next  year,  a  Perrin-Paus  spokes- 
man said,  Sunbeam  will  sponsor  one-third  of 
the  Milton  Berle-Martha  Raye  Shows  (NBC- 
TV,  Tues.,  8-9  p.m.  EST)  on  behalf  of  its 
"Shavemaster,"  and  an  undetermined  number 
of  spectaculars  on  NBC-TV  for  its  complete 
line  of  products.  Additionally,  Sunbeam  has 
signed  for  60  participations  on  NBC-TV's 
Home  (Mon.-Fri.,  11  a.m.-12  noon),  starting 
next  month  and  extending  through  Dec.  31, 
with  special  concentration  during  Mother's 
Day,  Father's  Day,  Thanksgiving  and  Christ- 
mas periods.  An  agency  spokesman  said  that 
Sunbeam  presently  is  "shopping  around"  for 
additional  properties  to  bring  its  tv  investments 
within  distance  of  the  1954-55  expenditures. 

The  past  season  marked  Sunbeam's  entry 
into  tv  on  a  substantial  scale,  with  expenditures 
estimated  at  $4  million.  The  company  partici- 
pated in  sponsorship  of  NBC-TV's  Sunday 
night  spectaculars  and  Home  and  also  sponsored 
Ethel  and  Albert. 

Robert  Hall  Clothes  Buys 
On  200  Radio-Tv  Stations 

RECORD-BREAKING  radio  and  tv  advertis- 
ing has  been  placed  for  Robert  Hall  Clothes, 
retail  chain,  on  200  radio  and  tv  stations  in 
115  cities  coast-to-coast  this  spring. 

Jerry  Bess,  vice  president  of  Frank  B.  Saw- 
don  Inc.,  New  York,  agency  for  Robert  Hall, 
reported  last  week  that  the  spring  radio-tv 
budget  exceeds  by  20%  the  expenditures 
previously  allocated  for  these  media.  He  said 
schedules  on  stations  have  been  increased  by 
as  much  as  50  to  100%  in  some  instances. 

During  the  spring  campaign,  Mr.  Bess  said, 
Robert  Hall  commercials  will  be  carried  about 
10,000  times  per  week,  with  tv  used  in  50 
markets  on  75  stations.  The  tv  commercials, 
patterned  after  the  ones  used  on  radio,  will 
consist  of  one-minute  films  in  full  animation 
and  include  the  Robert  Hall  jingle  and  models 
demonstrating  clothes.  While  not  minimizing 
tv,  Mr.  Bess  declared:  "Radio  still  represents  a 
major  portion  of  the  Robert  Hall  budget.  We 
have  strengthened  our  coverage  in  major 
markets,  such  as  New  York,  Chicago,  Cleve- 
land, Boston  and  Baltimore." 

American  Dairy  Realigns 
Fall  Radio-Tv  Schedule 

THE  AMERICAN  DAIRY  Assn.  of  Chicago 
plans  a  realignment  of  its  network  radio  and 
television  for  the  fall  of  1955,  it  was  re- 
vealed last  week. 

The  dairy  organization,  comprising  some  1.5 
million  farmers  in  44  states,  is  buying  a  15- 
minute  weekly  segment  of  the  Walt  Disney 
Mickey  Mouse  Club  on  ABC-TV,  and  drop- 
ping the  Bob  Hope  Show  on  NBC  Radio 
(Thurs.,  8:30-9  p.m.  EST)  and  Bob  Crosby 
on  CBS-TV  (Thurs.,  3:45-4  p.m.  EST).  The 
agency  is  Campbell-Mitun  Inc. 

The  company  already  is  an  alternate  week 
sponsor  of  Disneyland  on  the  same  network 
(Wed.,  7:30-8:30  p.m.  EST). 

The  group  announced  its  general  advertising 


plans,  calling  for  an  increased  advertising  ex- 
penditure from  $4  million  last  year  to  $5,280,- 
000  in  1955,  at  its  national  convention  in  Chi- 
cago last  week. 

At  its  meeting,  attended  by  some  450  dele- 
gates, the  dairy  organization  handed  out  four 
citations,  one  each  to  (1)  Don  Durgin,  director 
of  ABC  research  and  sales  development,  (2) 
Walt  Disney,  head  of  Disney  Productions,  (3) 
the  Kitchens  of  Sara  Lee  Co.  (bakery  products) 
and  (4)  Ray  Rowland,  Ralston-Purina  Co. — 
all  for  helping  to  promote  the  use  of  dairy 
products  in  the  American  way  of  life. 

ARF  PROBING  REASONS 
FOR  TV  SET  PURCHASE 

Study  reported  underway  in 
Philadelphia  test  area.  AMA 
session  advised  that  tv  receiv- 
ers are  now  regarded  as  a 
necessity  and  not  a  luxury. 

WHAT  kind  of  thinking  goes  into  the  decision 
to  buy  a  tv  set? 

There's  evidence  now  that  most  people  think 
of  a  receiver  as  a  necessity  rather  than  a  luxury, 
and  will  bring  in  the  whole  family  on  the  actual 
decision  to  buy. 

A  study  pointing  up  these  discoveries  along 
with  percentages  has  been  made.  It  is  labeled, 
however,  as  "experimental  and  explorable." 
Some  of  the  results  trickled  out  Thursday  at  a 
luncheon  meeting  of  the  New  York  chapter  of 
the  American  Marketing  Assn.  devoted  to  a 
progress  report  on  the  Advertising  Research 
Foundation. 

Dr.  D.  B.  Lucas,  ARF  technical  director  and 
chairman  of  its  motivation  research  committee, 
referred  briefly  to  the  tv  set  purchasing  finding 
as  an  example  of  product  buying  information 
being  developed  by  new  techniques  in  "con- 
sumer dynamics" — as  he  described  the  motiva- 
tion research  field.  The  overall  study  is  on 
"buying  decisions." 

This  in-the-laboratory  study  found  in  a  test- 
ing of  a  specific  Philadelphia  area  that  in  tv 
set  buying  decisions:  72%  of  those  surveyed 
said  tv  sets  were  necessities  not  luxuries;  52% 
said  sets  were  "inexpensive"  as  against  "expen- 
sive"; 62%  said  many  facts  about  the  set  en- 
tered into  or  influenced  their  decision  to  pur- 
chase, and  86%  said  the  entire  family  took  part 
in  making  the  buying  decision. 

Dr.  Lucas  emphasized  that  he  was  only 
sketching  the  sampling  technique  for  the  bene- 
fit of  the  audience  and  that  the  results  he  gave 
were  general  and  in  summary  form. 

Also  on  the  program  was  a  brief  report  on 


ARF's  radio-television  ratings  review  commit- 
tee by  its  chairman,  Dr.  E.  L.  Deckinger,  vice 
president  in  charge  of  research,  Biow-Biern- 
Toigo,  who  assured  the  meeting  that  the  ARF 
study  of  radio-tv  ratings  would  continue  its 
step-by-step  approach. 

 LATEST  RATINGS  


NIELSEN 


Two  Weeks  Ending  Feb.  26  (Tv) 
Number  of  Tv  Homes  Reached 


Homes 

Rank 

Program 

(000) 

1. 

1  Love  Lucy  (P.  Morris)  (CBS) 

16,933 

2. 

1  Love  Lucy  (P  &  G)  (CBS) 

16,902 

3. 

Disneyland  (ABC) 

15,952 

4. 

Jackie  Gleason  Show  (CBS) 

15,864 

5. 

Colgate  Comedy  Hour  (NBC) 

15,706 

6. 

Dragnet  (NBC) 

15,072 

7. 

You  Bet  Your  Life  (NBC) 

14,947 

8. 

Buick-Berle  Show  (NBC) 

14,342 

9. 

Jack  Benny  Show  (CBS) 

14,135 

10. 

George  Gobel  Show  (Armour)  (NBC) 

13,827 

Per 

Cent  of  Tv  Homes  Reached  Program  Station 

Basis 

Homes 

Rank 

Program 

% 

1. 

1  Love  Lucy  (P.  Morris)  (CBS) 

54.1 

2. 

1  Love  Lucy  (P  &  G)  (CBS) 

54.0 

3. 

Disneyland  (ABC) 

52.3 

4. 

Jackie  Gleason  Show  (CBS) 

52.2 

5. 

Colgate  Comedy  Hour  (NBC) 

50.1 

6. 

Dragnet  (NBC) 

48.4 

7. 

You  Bet  Your  Life  (NBC) 

48.2 

8. 

Buick-Berle  Show  (NBC) 

46.4 

9. 

Jack  Benny  Show  (CBS) 

46.3 

10. 

George  Gobel  Show  (Armour)  (NBC) 

45.2 

Copyright  1955  by  A.  C.  Nielsen  Co. 

ARB 


Top  10  Network  Tv  Programs 
Survey   Period   March  1-7 


Ratings 

1.  Producers  Showcase — Peter  Pan  (NBC)  60.1 

2.  You  Bet  Your  Life  (NBC)  53.5 

3.  Jackie  Gleason  (CBS)  53.0 

4.  Toast  of  the  Town  (CBS)  49.2 

5.  George  Gobel  fNBC)  47.5 

6.  Disneyland  (ABC)  46.7 

7.  Two  for  the  Money  (CBS)  44.7 

8.  Jack  Benny  (CBS)  44.0 

9.  This  Is  Your  Life  (NBC)  43.9 
10.  Dragnet  (NBC)  40.6 

Viewers 
(000) 

1.  Producers  Showcase — Peter  Pan  (NBC)  56,820 

2.  Jackie  Gleason  (CBS)  51,740 

3.  Toast  of  the  Town  (CBS)  46,210 

4.  You  Bet  Your  Life  (NBC)  45,160 

5.  Jack  Benny  (CBS)  44,990 

6.  Disneyland  (ABC)  44,440 

7.  George  Gobel  (NBC)  37,830 

8.  Two  for  the  Money  (CBS)  34,180 

9.  Bob  Hope  (NBC)  33,180 
10.  Dragnet  (NBC)  32,070 


Copyrighted  by  American   Research  Bureau 

(A&A  continues  on  page  58) 
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THE  WHOLE 


Oregon's  only  maximum  power  station 

Let's  face  it.  Whether  it  be  baseball  or  television 
you  want  a  pitcher  that  will  go  the  distance — 
and  that's  why  KOIN-TV  is  pitching  sales  curves 
sky  high  in  the  big  Oregon  market. 

No  other  television  station,  or  combination 
of  stations,  duplicates  KOIN-TV's  tremendous 
35.000  square  mile  coverage  in  Oregon  and 
Southern  Washington.  It  delivers  a  consistent 
picture  as  far  as  150  miles  from  Portland.  The 
reasons  are  self  explanatory. 
-*  KOIN-TV  is  the  only  maximum  power  sta- 
tion in  the  area. 
-*  KOIN-TV  has  the  highest  tower  (1530  feet 

above  average  terrain). 
-*  KOIN-TV  is  the  only  low-band  VHF  station 

in  the  market. 
So  no  matter  how  you  look  at  it — KOIN-TV 
is  your  best  advertising  buy.  Phone,  wire,  or 
write  for  complete  availabilities. 


The  BIG 

Mr,  Six 
in  the  West! 


KOIN-TV 


PORTLAND,  OREGON    CHANNEL  6 


Represented  Nationally  by  CBS  Television  Spot  Sales 
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FROM 
7:00  A.M. 


UNTIL 
MIDNIGHT . . . 


.  .  .  KSTP-TV  leads  all  Minneapolis-St.  Paul 
TV  stations  in  average  weekday  program 
ratings — week-in,  week-out.* 

In  the  nation's  7th  largest  retail  trading 
area — a  market  which  annually  commands 
more  than  Four  Billion  Dollars  in  spend- 
able income— KSTP-TV  gives  you  greater 
coverage  than  any  other  station. 

KSTP-TV  is  the  Northwest's  first  tele- 


vision station,  first  with  maximum  power, 
first  with  color  TV  and  first  in  audience. 
Through  superior  entertainment,  top  talent, 
showmanship  and  service,  KSTP-TV  has 
earned  a  listener  loyalty  that  means  sales  for 
you.  That's  why— dollar  for  dollar— KSTP- 
TV  is  your  best  buy! 

*ARB  weekly  average,  combined  metropolitan 
and  outside  area,  January,  1955. 


KSTP-TV 

MINNEAPOLIS-ST.  PAUL  Basic  NBC  Affiliate 


100,000  WATTS 
CHANNEL 


/l/wj&mtf'jL  leaden?  QtafiotC 

EDWARD    PETRY    &    CO.,    INC.,    NATIONAL  REPRESENTATIVES 
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B*T  INTERVIEW 


RADIO:  THAT  DIP 
ISN'T  A  TREND 


SWEENEY 


RADIO'S  problems  and  radio's  prospects  for  solving  them  success- 
fully receive  a  realistic,  down-to-earth  view  from  Kevin  Sweeney, 
president  of  Radio  Advertising  Bureau,  in  a  roundtable  interview 
with  B*T  editors.  Mr.  Sweeney's  comments  on  radio's  virtues  and 
defects  and  his  ideas  for  exploiting  the  former  and  reforming  the 
latter,  transcribed  with  a  minimum  of  editing  from  a  verbatim 
record,  are  published  below. 

Q:  In  1954,  according  to  our  estimates  [see  page  41],  total  radio 
revenue  was  down  for  the  first  time  since  '38,  for  the  first 
time,  to  all  intents  and  purposes,  in  radio  history.  Do  you 
think  of  that  as  the  beginning  of  a  trend,  or  is  it  a  temporary 
dip? 

A:  I  think  that  your  figures,  which  are  highly  accurate,  may  not 
have  caught  one  factor — that  local  radio  sales  have  been  increasing 
far  more  rapidly  in  some  areas  than  I  think  anybody  realizes.  Small 
stations  have  had  zooming  increases  in  business  and  have  come  to 
the  point  where  a  station  considered  to  be  small  actually  outbills 
some  of  the  giants.  I  certainly  wouldn't  question  the  authenticity 
of  your  figures,  and  the  industry  is  indebted  to  them,  but  I  think 
you  need  to  reflect  those  figures  as  well  as  some  of  the  ones  that 
are  in  your  current  sample. 

Q:  We  showed  local  billings  slightly  up,  by  less  than  SI  million. 
But  spot  was  off  and  network  was  way  off. 

A:  My  personal  opinion  is  that  local  billing  increases  in  1954 
more  than  made  up  for  any  national  spot  loss,  possibly  made  up  for 
both  the  national  spot  and  network  losses.  That  may  be  inaccurate. 
At  any  rate,  I  don't  regard  last  year's  figures  as  a  trend  in  any  sense 
of  the'  word.  I  think  that  the  radio 
business  will  be  bigger  in  1955 — on 
the  basis  of  our  preliminary  estimates 
and  in  talking  with  station  operators 
— than  it  ever  was  in  1954.  I  think 
1955  will  be  probably  our  best  year. 

Q:  In  all  categories? 

A:  No,  I  don't  feel  it  will  be  the 
best  in  all  categories.  I  think  that 
national  spot,  on  the  basis  of  what 
we  know  now,  will  be  as  good  or 
better  than  in  1954.  I  think  that 
local  will  show  an  increase.  I 
wouldn't  think  the  network  will  show 
an  increase. 

Q:  Do  you  want  to  mention  any 
percentages?  Do  you  think  na- 
tional spot  will  be  lOTc  higher? 


stance,  all  the  cold  cure  business,  and  what  we  did  was  to  stand 
around  and  say,  "They  can't  do  that  to  us."   But  they  did  it  to  us. 

Q:  Where  did  this  business  go? 

A:  It  went  strictly  to  television  and  we  stood  there  and  watched 
it  go.  In  fact,  we  waved  goodbye  to  it.  We  knew  for  two  years 
that  the  cold  remedy  business  was  going  to  go  unless  we  solved  one 
of  our  problems.  This  was  the  coupling  of  a  couple  of  years  of  warm 
weather  which  depressed  their  sales — and  no  advertising  medium 
could  have  done  anything  about  it — plus  the  fact  that  all  the  field 
men  of  all  the  cold  remedy  companies  insistently  demanded  tele- 
vision. 

What  did  we  do  about  it?  Well,  we  didn't  do  very  much  about  it 
We  said,  "Well,  we  did  most  of  the  business  in  1952,  and  well  do 
it  again  in  1954-55."  We  didn't.  All  of  a  sudden  all  of  them  pulled 
the  cord  on  us,  just  as  a  number  of  other  advertisers  on  whom  we've 
done  an  improper  job  of  selling. 


What  was  their  reason  for  switching 
thev'd  done  well  all  of  those  vears? 


away  from  radio,  if 


SWEENEY  SAYS  RADIO 


•  Will  be  bigger  in  1955. 

•  But  needs  better  management. 

•  Is  so  inexpensive  it  can't  help  expanding 

•  Is  the  most  undersold  medium. 

•  Is  not  a  subsidiary  of  tv. 

•  Is  too  often  a  juke-box  without  lights. 

•  Can't  evoke  miracles  with  three  spots. 

•  Can't  keep  people  from  listening. 


A:  Strictly  a  matter  of  the  enthusiasm  of  field  forces  for  tele- 
vision.  We  can't  decry  this,  because  this  is  what  made  radio  in  the 
1930's.   The  field  force  blindly  said,  "We  want  radio."  They 
didn't  assess  its  value  as  an  advertising  medium.   It  was  an  exciting 
new  gimmick.    Television  today  is  the  same  thing.    There's  tre- 
mendous enthusiasm  by  field  organi- 
zations and  national  advertisers  for 
television  .  .  .  because  they  say  the 
dealers  want  it.  It's  a  conversational 
gambit  in  talks  with  the  dealer  now: 
"We're  on  television."  Just  as  Life 
magazine  is  a  conversational  gambit 
with  the  dealer:  "Look,  here  we  are 
in  a  four-color  spread  over  two  pages 
in  Life!"  This  is  excitement.  Radio 
substantially   neglected   these  field 
forces  over  a  long  time  and  it  has 
been  our  undoing  with  a  lot  of  na- 
tional advertisers. 


How  do  you  go  about  exploit- 
ing or  re-establishing  your  po- 
sition with  these  field  forces, 
if  they  are  so  critical  to  nation- 
al advertising  selection? 


A:  No,  I  don't  think  national  spot  will  show  that  type  of  gain. 
I  think  that  national  spot's  gain  will  be  a  modest  one,  because  na- 
tional spot  is  going  through  a  readjustment.  I  think  national  spot 
this  last  year  decided  that  it  had  to  sell.  That  was  a  revelation  to 
some  of  the  people  in  the  business.  As  far  as  national  spot  goes,  I 
think  1955  will  be  a  year  of  marking  time.  We  will  be  putting  Band- 
aids  on  some  of  the  wounds  that  we  suffered  in  1954.  We  lost,  for  in- 


A:  Well,  as  I  see  it,  the  job  is  one  that  the  stations  have  to  as- 
sume the  responsibility  for  doing.  It's  an  old-fashioned  idea,  but 
unfortunately  all  of  our  problems  have  old-fashioned  solutions. 
At  one  time,  20  years  ago,  radio  stations  made  it  a  matter  of  honor 
to  know  every  field  man,  every  broker,  every  district  manager  in 
their  area.  Radio  was  difficult  to  sell  then,  and  we  relied  upon 
them  to  sell  against  the  entrenched  advertising  agency  media  people 
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who  said  radio  was  a  poor  buy  on  a  cost-per-thousand  basis. 

As  we  prospered,  we  forgot  these  guys.  The  newspapers  have 
never  forgotten  them.  Newspapers"  big  increase  in  national  billing, 
its  substantial  growth  in  the  last  ten  years,  has  been  because  the 
newspapers  have  done  a  meticulous,  in  fact,  an  almost  exciting  job 
of  massing  local  influences  to  recommend  newspaper  advertising. 
The  strength  of  newspaper  advertising,  what  accounts  for  its  more 
than  S600  million  a  year  billing,  is  basically  a  local  strength.  Talk 
to  agencies  and  advertising  managers  in  the  big  centers  of  popula- 
tion. They'll  tell  you  that  newspaper  advertising  is  highly  expen- 
sive advertising.  On  a  cost-per-thousand  basis,  it  is  not  a  medium 
that  you  would  buy.  However,  it's  voted  in  by  field  forces,  by  re- 
tailers, by  all  the  factors  that  we  should  be  massing  to  get  more 
votes  for  radio. 

Q:  If  radio  has  lost  this  identity  with  people  within  its  own  com- 
munity, that  is,  people  who  are  able  to  influence  advertising 
judgments  at  the  headquarters  level,  what  can  be  done  to 
restore  that  identity?  How  can  you  get  the  stations  to  get 
back  in  the  business  of  exploiting  those  local  contracts  which 
in  turn  will  result  in  greater  national  business? 

A:  Oh,  I  think  the  thing  that  comes  first  is  the  philosophy,  a  reali- 
zation that  this  is  the  way  national  advertising  must  be  sold  by  radio 
stations,  that  some  of  the  trips  to  New  York  to  call  on  the  win- 
some lass  who  is  in  charge  of  radio  and  television  for  the  agency 
are  much  more  exciting,  but  they're  not  as  fruitful.  It's  an  in- 
fantry job,  this  job  of  going  down  and  getting  hold  of  50  guys  in 
your  community  who  really  control  national  advertising  .  .  .  making 
sure  that  they  understand  your  story,  and  getting  the  recommenda- 
tion from  them. 

You  see,  the  difference  between  our  set-up  and  that  of  a  metro- 
politan newspaper  is  that  the  national  advertising  department  of  a 
metropolitan  newspaper  is  a  local  advertising  sales  force.  The 
Washington  Post  and  Times  Herald  will  have  perhaps  a  dozen  men 
whose  function  is  national  advertising,  who  will  never  stir  outside 
of  Washington,  D.  C.  Their  job  is  to  make  sure  that  if  Pontiac  has 
a  schedule  coming  up,  is  going  to  spend  some  money,  that  the 
Pontiac  dealers  are  for  newspapers:  to  make  sure  that  if  General 
Foods  is  introducing  a  new  product,  that  the  General  Foods  district 
manager  is  voting  for  newspapers  first. 

SALES  FORCE  NEEDED 

We  don't  have  a  sales  force  of  that  type.  We're  going  to  have 
to  have  a  sales  force  of  that  type.  The  stations  are  going  to  have 
to  spend  the  money  for  it.  Part  of  the  money  they  can  divert  from 
some  of  their  non-productive  efforts  to  get  national  advertising  at 
the  moment. 

Q:  You  mean  more  work  at  the  local  level  and  fewer  trips  to 
New  York? 

A:  Not  necessarily  fewer  trips  because  less  of  anything  is  not 
what  we  want  in  the  station  business.  This  business  is  the  most  un- 
dersold advertising  medium  in  the  country.  We  have  too  few  peo- 
ple calling  on  the  local  advertisers.  We  spend  too  little  money  for 
promotion  to  the  local  and  national  advertisers.  We  put  too  little 
pressure  on  the  national  advertiser  at  the  national  level.  We  have 
too  few  salesmen  from  the  networks  and  the  representatives  calling 
on  them.  So  it's  not  necessarily  a  diversion  of  funds  from  the  way 
they're  being  spent,  but  the  creation  of  a  new  activity.  Now,  sta- 
tions'll  tell  you,  "We  do  that,"  but  I  don't  know  a  dozen  stations  in 
America  who  do  a  good,  intelligent  job  of  getting  recommendations 
from  local  people  to  buy  national  advertising  on  their  stations. 

Q:  What  you're  saying  in  essence  is  that  there  is  a  sluggishness 
on  the  part  of  station  ownership  and  top  management.  .  .  . 

A:  In  the  sales  category,  and  unfortunately  in  the  program  cate- 
gory. Our  problems  are  solvable  inside  our  own  industry.  They're 
mostly  self-created  and  a  little  money,  and  what's  more  important, 
a  few  ideas,  will  solve  them. 

Q:  Would  this  indicate  that  unless  there  is  a  revitalization  of 
these  activities  that  you've  described,  which  in  turn  will  lead 
to  an  increased  amount  of  business  overall  for  radio,  there's 
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likely  to  be  a  fair  casualty  rate  in  the  next  few  years  among 
either  stations  or  existing  ownerships? 

A:  I  would  say  that  not  only  is  there  likely  to  be,  it's  happening 
at  the  moment.  Old,  tired  managements  and  ownerships  are  for 
one  reason  or  another  leaving  the  field.  Undramatically,  they're 
being  replaced  by  new  guys,  who  see  the  opportunities  in  this  busi- 
ness, who  are  not  impressed  by  the  fact  that  the  station  once  billed 
a  million  dollars,  who  say,  "Why  can't  it  bill  two  million  dollars?" 
And  they're  going  out  to  prove  that  it  can,  in  the  face  of  what  has 
been  in  the  last  year  a  declining  market.  This  new  management 
and  ownership  is  simply  applying  the  principles  that  any  good  busi- 
nessman would  apply  to  a  business  which  presents  such  great  op- 
portunities as  radio,  a  business  with  no  substantial  inventory  prob- 
lem, low  operating  costs  and  problems  that  are  solvable  by  improve- 
ment of  the  product,  namely  programming,  and  by  increasing  the 
sales  effort. 

Q:  How  is  the  radio  audience  today  compared  to  last  year,  or 
the  year  before?  Are  people  listening? 

A:  People  are  listening.  It's  fortunate  for  us  that  we  can't  keep 
them  from  listening.  We've  got  something  that's  so  essential,  which 
has  such  native  advantages  over  other  methods  of  communication, 
that  if  we  did  even  less  than  we're  doing  now,  we'd  still  have  mil- 
lions of  people  listening.  We  can't  depress  the  audience  in  this 
country  much  below  10  or  11  million  people  at  any  time. 

But  the  audience  is  not  as  large  as  it  could  be  and  not  as  large 
as  it  once  was.  It's  largely  that  way  because  we  have  not  adapted 
ourselves  to  the  facts  of  life,  in  my  amateur  opinion.  It's  clear  to' 
me  that  there's  a  limit  to  how  long  people  can  be  interested  in  a 
medium  that  plays  the  McGuire  Sisters  in  "Sincerely"  39  times  a 
day  and  whose  standard  approach  to  something  as  vital  and  impor- 
tant as  the  news  is  five  minutes  of  bulletins  torn  off  the  wire. 

Q:  Do  you  agree  with  Pat  Weaver  [Sylvester  L.  Weaver,  NBC 
president]  then,  that  the  nation  cannot  support  1,400  disc 
jockey  stations  [B»T,  Feb.  28]? 

A:  I  do  not  agree  with  Pat  Weaver  that  it  cannot  support  them. 
I  feel  that  it  will  support  them  because  a  radio  station's  economy 
makes  it  possible  to  operate  on  a  relatively  little  income.  But  I  don't 
think  the  industry  needs  1,400  disc  jockey  stations,  and  I  think  Pat's 
point,  if  I  read  it  correctly,  was  that  the  big  operator,  the  50,000 
watt  operator,  cannot  justify  his  rate  and  his  position  in  the  com- 
munity— and  his  high  operating  cost — by  doing  the  same  thing  as 
the  little  guy  with  17  people  and  250  watts. 

I'm  saying  this:  that  you  don't  need,  in  a  community  where  there 
are  eight  stations,  eight  disc  jockey  stations.  Somebody  has  got  to 
look  and  see  what  the  areas  that  need  exploitation  are,  has  got  to 
enter  those  areas  and  do  a  merchandising  job  and  a  selling  job.  May 
I  suggest  one  area?  There  are  1,500  or  1,600  daily  newspapers  in 
this  country.  Sure,  they  merchandise  "Joe  Palooka"  and  "Li'I  Ab- 
ner"  and  astrology  lessons  and  classified  ads  and  people  read  them 
because  Bergdorf  Goodman  or  Lord  &  Taylor  or  The  Hecht  Com- 
pany has  advertising  in  them.  But  their  basic  commodity  is  news. 

Now,  they  can  whip  us  on  some  aspects  of  news.  But  there's 
one  thing:  while  they're  still  thinking  about  sending  news  down 
from  the  city  room  in  the  chute,  we  can  put  it  on  the  air.  Point 
out  once  for  me,  one  outstanding  news  job  being  done  by  a  radio 
station  in  the  country.  I'd  like  to  see  it,  where  news  is  their  pri- 
mary commodity.  Is  there  room  for  it?  I  don't  know.  Maybe. 
If  it  costs  you  in  the  metropolitan  area  five-six  million  dollars  to 
get  into  the  business  of  selling  news  that  you  print,  for  a  few  hun- 
dred thousand  dollars  you  could  get  into  news-on-the-air.  Is  it  an 
impractical  idea?  Why  doesn't  somebody  find  out?  Then  he  has 
something  specific  to  sell  that  is  not  "Sincerely"  or  "Sh-Boom,"  or 
what  everybody  else  has  got. 

Q:  How  about  the  cost-per-thousand  story  that  radio  can  tell? 

A:  Radio  has  a  tremendous  cost-per-thousand  story.  We  can 
deliver  a  thousand  families,  or  a  thousand  individuals,  depending  on 
what  kind  of  deck  of  cards  you're  playing  with,  for  anywhere  from 
half  to  a  quarter  of  what  other  competitive  media  can.  I  could 
prove  to  you  conclusively  with  all  the  bar  charts  that  I  can  amass 
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that  we  can  deliver  a  thousand  families  for  a  fifth  of  what  news- 
papers can  deliver  them  for. 

-That  is  one  of  the  things  that  has  hurt  radio.  Did  anyone  inquire 
in  1937  what  the  cost-per-thousand  of  the  Jack  Benny  program  for 
Jell-0  was  going  to  be?  This  was  a  medium  that  was  sold  with 
ideas.  Our  reliance  now  unfortunately  is  completely  on  the  cost- 
per-thousand,  the  economy  approach.  This  is  an  appealing  argu- 
ment to  people,  some  people,  but  obviously  it's  not  an  appealing 
argument  to  most  people,  or  otherwise  there  would  be  no  Oldsmo- 
biles,  no  Cadillacs  sold,  no  homes  above  $14,500  sold,  no  shirts 
above  $2.98  sold. 

We*ve  got  to  re-inject  into  this  medium  something  besides  our 
cost  story.  Our  cost  story  gets  no  listening  at  the  top  echelons  in 
business.  They  don't  care  whether  we  reach  people  for  49  cents 
a  thousand  or  94  cents  a  thousand.  They'll  willingly  pay  $6  a 
thousand  for  something  that  excites  them  and  makes  the  blood 
course  through  their  veins  faster.  We've  got  to  sell  in  addition  to 
our  economy  story  a  great,  tremendous  basic  story.  That's  an 
impact  story — the  excitement  of  radio.    Everything  we're  trvin<* 


supplied  by  people  employed  in  other  industries — the  film  industry, 
for  instance — by  talent  agents,  by  advertising  agencies.  Radio  was 
something  that  happened  on  Madison  Ave.  and  Hollywood  and 
Vine  and  there's  where  the  great  ideas  came  from. 

Now  it's  every  man  for  himself.  We've  got  to  create  in  Oska- 
Ioosa,  in  Madison,  Wis.,  as  well  as  in  New  York.  We've  got  to 
replace  the  impetus  that  was  given  us  by  outside  forces.  Those 
forces  will  be  difficult  to  woo  back.  We've  got  to  create  something 
that  is  exclusive  for  radio. 

It's  nice  to  have  people  who  work  in  television  working  in  radio, 
I  suppose,  but  I  would  rather  have  a  mediocre  talent  and  own  him 
exclusively,  so  that  people  in  order  to  hear  him  would  have  to  come 
to  me.  A  few  stations,  I  think,  have  done  a  good  job  of  complete 
separation  of  their  radio  and  television  interests  in  which  not  only 
the  management  and  the  engineers  and  all  of  those  people  are  ex- 
clusive to  radio,  but  the  people  who  appear  on  the  air  are  on  radio 
and  they're  not  allowed  on  television.  Unfortunately,  the  number 
is  few.  The  idea  does  not  have  wide  currency.  Radio  has  been 
drained  of  creative  people  to  supply  television. 


'NO  TREND  IN  ANY  SENSE  OF  THE  WORD' 
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to  do  in  a  modest  way  is  to  re-inject  excitement  into  the  selling 
of  radio. 

Radio  is  now  pretty  unexciting,  compared  with  what  it  could  be. 
Radio  is  so  basically  exciting  I  like  to  put  it  this  way:  if  I  went  on 
a  radio  station  this  afternoon,  or  rather  got  some  young  gal,  19 
years  old,  to  go  on  the  radio  station  and  yell  "Rape"  three  times 
during  a  20-minute  period,  the  following  things  would  happen: 
one,  the  station  would  lose  its  license;  two,  everybody  in  town 
would  know  about  it  by  nine  o'clock;  and  three,  there  would  be  a 
string  of  ladies  above  45  years  of  age  out  in  front  of  that  radio 
station  as  far  as  the  eye  could  see. 

Well,  you  couldn't  do  that  in  newspapers.  And  they  don't  have 
time  for  it  on  television.  Here's  this  great  potential  medium. 
Ninety-nine  percent  of  the  families  have  it.  They  listen  to  it  con- 
tinuously. So  what  do  we  elect  to  do?  We  become  a  juke-box 
without  lights. 

Q:  Is  this  because  a  lot  of  the  talent  and  the  creative  thinking 
which  at  one  time  was  devoted  to  radio  has  been  diverted,  be- 
cause of  larger  financial  rewards,  to  television? 

A:  No  question  about  it. 

Q:  What  can  you  do  that'll  recapture  some  of  that  or  build  new 
creative  talent  which  in  itself  will  command  a  new  price? 

A:  I  think  that  there  have  been  isolated  efforts  to  provide  radio 
with  some  degree  of  creativeness  that  it  had  at  one  time  without 
really  meeting  the  facts  head-on.  The  facts  are  that  a  lot  of  our 
creativeness  came  from  outside  our  industrv.    Creativeness  was 


Q:  This  question  has  to  do 
with  a  broadcaster  who 
owns  both  a  radio  sta- 
tion and  a  television  sta- 
tion. Have  you  had  dif- 
ficulties in  try  ing  to  get 
him  to  give  the  right 
amount  of  attention  to 
radio? 

A:  Less  difficulty  among 
some  than  you  would  think. 
There  are  bright  guys  and  stu- 
pid guys  in  this  business.  Un- 
fortunately there  are  more  stu- 
pid guys  than  there  are  bright 
guys.  And  unfortunately  some 
of  the  stupidest  guys  have  con- 
trol of  some  of  the  biggest  fa- 
cilities in  the  country. 

My  classification  of  a  stu- 
pid guy  is  a  guy  who  ignores 
the  profit  potential  of  radio 
and  its  contribution  to  the 
total  picture  for  him,  in  favor 
of  devoting  his  full  time  to  television.  I  would  say  that  there  are 
substantially  fewer  of  those  than  there  were  in  1953.  Recognition 
is  much  more  widespread  among  combination  operators  now  that 
radio  plays  a  big  role.  A  lot  of  guys  have  gone  back  into  the  radio 
business. 

I  would  say  to  their  credit  that  some  of  the  best  radio  operations 
in  the  country  today  are  being  run  by  some  of  the  new  converts, 
the  guys  who  have  gone  back  into  radio.  They've  awakened  and 
have  a  completely  fresh  viewpoint  toward  the  medium.  They've 
said,  "Okay,  let's  consider  this  a  separate  business  and  operate  it 
for  a  profit."  They  have  given  it  a  separate  staff,  a  separate  sales 
organization,  a  separate  budget.  They've  made  the  division  all  the 
way  along  the  way.  It's  the  few  guys  with  the  joint  operations  who 
have  said,  "Let's  see,  can't  we  program  this  thing?  Let's  do  some- 
thing to  turn  on  radio  sets." 

Q:  Are  they  permitting  competition  between  the  sales  staffs? 

A:  Oh,  yes.  It's  the  mark  of  an  intelligent  operator  that  he  per- 
mits full  competition  between  his  radio  and  television,  because  it's 
axiomatic  that  both  profit  under  this  circumstance.  If  he  sup- 
presses one  to  the  benefit  of  the  other,  the  one  that  gets  the  sup- 
posed benefit  actually  enjoys  no  benefits  at  all.  Competition  pro- 
duces a  lot  more  business  for  both  of  them. 

Q:  Are  the  stations  which  you've  just  mentioned,  the  few  which 
have  completely  separated  their  operations  from  television, 
universally  successful  radio  stations? 

A:  They  are  far  more  successful  radio  stations  now  than  they 
were  a  couple  of  years  ago  when  the  prime  interest  in  the  shop 
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was  television,  when  the  prime  interest  of  the  talent  and  the  sales- 
men was  in  what  they  could  do  with  the  magic  lantern.  Radio  is 
an  entity  in  itself.  It's  a  business.  It's  not  a  subsidiary  of  television. 
For  those  people  who  feel  that  it  is  a  subsidiary  of  television,  the 
best  thing  to  do  would  be  to  sell  their  subsidiary  to  somebody  who 
would  do  something  with  it.  A  great  many  of  them  are  just  sit- 
ting on  their  radio  properties  and  pay  utterly  no  attention  to  them. 

I  don't  mean  to  imply  that  everybody  who  has  both  a  radio  and 
television  property  is  doing  that.  Far  and  away  the  largest  num- 
ber are  beginning  to  do  something  about  their  radio  properties. 
But  there  is  still  a  substantial  number  who  are  ignoring  radio  and  it's 
suffering.  The  separation  should  be  as  complete  as  possible. 

Q:  Is  there  a  particular  time  period  during  the  day  that  you're 
thinking  of?  Many  people  aren't  listening  to  radio  in  the 
evening  when  there's  television.  They  look  to  television  for 
the  productions  that  they  used  to  go  to  radio  for  years  ago. 

A:  They're  looking  to  television  because  substantially  there's  a 
vacuum  in  radio.  Let  me  give  you  an  illustration.  The  CBS  Night 
Watch  program  originates  in  Culver  City,  Calif.,  I  believe.  It  simply 
records  what  happens  when  a  police  department  prowl  car  goes 
out  to  investigate  calls.  You  run  up  against  life  in  the  raw,  to 
coin  a  phrase:  the  drunk  who  insists  he's  not  drunk,  the  woman 
who  says  that  she's  been  raped,  the  fight  in  the  bar.  This  is  radio, 
exciting  radio.  Now,  a  station  in  the  California  valley  duplicated 
the  program,  on  its  own  facilities,  in  its  own  city.  It  sold  it  just 
like  that,  sold  it  with  full  talent  tab,  made  a  nighttime  half-hour 
radio  sale  in  an  area  where  there's  90%  tv.  For  the  first  time, 
people  came  to  the  management  of  the  station  and  said,  "That's  an 
exciting  program  you've  got  on."  For  two  years  nobody  would  talk 
to  this  guy  about  his  radio  station,  then  all  of  a  sudden,  because  he 
did  something,  people  began  talking  about  it. 

299  SOLUTIONS  TO  GO 

This  is  a  program  which  anybody  can  do  who's  got  a  police  de- 
partment with  a  prowl  car.  And  it  is  sensational  radio.  You 
never  could  do  it  on  television.  Now,  that  solves  one  half-hour 
for  one  station,  maybe  one-three-hundredth  of  the  problem;  299 
more  solutions  to  go.   The  solutions  can  be  a  lot  of  different  things. 

I  believe  that  if  you  put  a  good  radio  program  on,  you'll  get 
enough  people  to  listen  to  that  program  to  make  it  economically 
feasible  for  the  advertiser  to  support  it.  But  if  you're  going  to 
spin  a  disc — and  I  don't  care  how  much  money  the  guy  spinning 
the  disc  is  getting,  whether  $50  or  $500 — eventually  the  program 
turns  out  to  be  something  that  you  can  hear  on  any  juke  box  for 
a  nickel  or  a  dime.  This  does  not  create  a  desire  on  the  part  of 
people  to  listen.  They  don't  say,  "I'm  going  to  turn  off  this  drab 
television  program,"  or  "I'm  going  to  stop  reading  to  listen  to  the 
radio."  Now  we  need  a  few  hundred  programs  like  that.  And 
they're  not  that  hard  to  create,  I  believe. 

Q:  So  radio  is  not  going  to  become  a  daytime-only  medium? 

A:  Not  unless  we  make  it  a  daytime-only  medium.  At  the  rate 
we're  going,  we're  doing  our  best  to  make  it  not  only  a  daytime- 
only  medium  but  we're  making  it  a  medium  which  begins  and  ends 
between  6  and  9  a.m.  And  if  we  don't  quit  choking  that  period 
with  19  announcements  per  quarter-hour,  we're  going  to  have 
problems  there,  too. 

We've  got  two  ways  for  people  to  listen  to  the  radio.  Our  great 
vitality  is  that  people  can  listen  to  the  radio  daytime,  when  they're 
substantially  occupied  in  other  work  and  they  can  absorb  adver- 
tising in  a  way  that  they  never  can  with  other  media.  They've 
got  to  stop  to  read  the  newspaper.  They've  got  to  stop  to  look  at 
television.  This  is  not  a  brilliantly  new  idea,  but  that's  our  strength, 
because  people  are  basically  occupied  in  tasks  during  the  daytime. 
You'll  get  a  high  level  of  daytime  listening.  But  at  nighttime  when 
they've  got  leisure,  then  they're  available  to  do  all  kinds  of  different 
things  and  they  make  a  choice  between  media.  Unless  we  do 
something  that  appeals  to  them,  that  entertains  them,  that  informs 
them,  that  excites  them,  we'll  lose  the  race.  And  we'll  lose  it  to 
media  that  are  far  less  interesting  per  se  than  ours,  like  magazines 
and  newspapers. 

Qs  Shouldn't  RAB  do  something  to  circulate  these  program  ideas? 


A:  We've  got  a  big  hunk  of  the  hog  to  fry  just  in  the  sales  de- 
partment. Somebody  should  do  it,  but  we've  got  our  own  troubles 
at  the  moment.  We've  got  the  job  of  tightening  up  the  sales  muscles 
of  this  industry — a  fulltime  job  which  could  keep  us  occupied  for 
10  years,  teaching  our  guys  a  different  approach  to  selling  the 
medium,  showing  them  where  there's  a  lot  of  money  that  they've 
never  tapped  before;  this  is  fulltime. 

Q:  What  is  this  new,  untapped  money? 

A:  Well,  substantially  the  money  is  retail  money.  Our  industry 
has  had  an  incestuous  approach  to  selling.  We've  got  to  take  it 
from  one  another.  There's  a  tradition  that  the  only  business  worth 
stealing  in  the  market  is  on  the  other  guy's  radio  station.  And 
television,  of  course,  is  aping  the  radio  industry,  because  they're 
so  occupied  stealing  from  one  another  that  they  lose  sight  of  the 
fact  that  this  is  the  way  business  breaks  down  in  the  metropolitan 
market:  70%  of  the  total  dollars  spent  in  the  market  go  into  news- 
papers; 10%  go  into  radio;  10%  into  television;  and  the  other  10% 
are  broken  down  among  a  lot  of  other  media,  including  outdoor. 

Now,  what's  the  point  of  the  radio  stations  in  the  community 
fighting  among  themselves  for  the  10%?  That's  what  they've  al- 
ways done.  The  untouched  money  is  basically  local  advertising 
money,  of  which  there's  a  tremendous  amount.  Our  approach  to 
it  has  been  gauche,  to  say  the  least,  and  ineffective.  RAB's  job  is 
to  show  our  industry  how  to  go  about  prying  some  of  this  money 
loose  from  other  media,  the  other  90%  of  the  dollars  which  are 
available  in  the  local  market. 

Q:  What  are  you  doing  about  the  department  store  problem? 

A:  Well,  we've  devoted  a  lot  of  time  to  the  department  store,  a 
disproportionate  amount  of  time  because  the  department  store  is  the 
spearhead  of  local  advertising.  What  the  department  store  does  is 
aped  by  all  the  other  advertisers.  The  approach  is  always:  if  radio 
is  such  a  great  advertising  medium,  why  doesn't  the  big  department 
store  use  it?  So  we  had  to  break  this  point.  We  devoted  the  better 
part  of  two  years  to  it  and  I'm  most  proud  and  happy  to  tell  you 
that  we  have  40  major  department  stores  on  the  air  today,  vir- 
tually every  big  one.  We  have  them  basically  using  radio  intelli- 
gently, which  involved  a  change  from  the  30-year-old  pattern. 
We've  got  our  stations  informed  as  to  how  to  sell  them  and  how 
to  keep  them  on  the  air. 

To  be  immodest  again,  we  know  more  about  what  will  sell  on 
the  air  for  department  stores,  which  items,  what  price  lines  will  sell, 
how  to  approach  radio,  what  copy  is  to  be  written,  than,  I  think, 
any  other  advertising  medium  that  serves  the  department  stores 
knows  about  what  it  can  do  for  them.  We've  managed  to  do  that 
in  two  years  and  we've  done  maybe  a  10th,  a  15th,  of  the  job 
that  we  have  to  do.  The  department  store  remains  a  big  problem 
for  us,  but  I  think  by  1957  or  '58  the  department  stores  will  spend 
$60  million  a  year  with  us  that  they  didn't  spend  in  1953-54. 

Q:  Do  you  have  any  idea  how  much  they're  spending  right  now? 

A:  The  department  stores  in  1953 — and  I'm  talking  about  big 
stores  now,  I'm  talking  about  the  Marshall  Fields  and  the  Macys 
and  the  Hudsons — were  spending  less  than  2%  of  their  total  adver- 
tising dollars  with  radio,  and  most  of  what  they  were  spending  was 
being  spent  wrong.  Many  times  it  wasn't  being  spent  as  advertising; 
it  was  a  gift  to  support  a  project  which  perhaps  the  head  of  the 
store  believed  was  important.  Our  forecast  is  that  by  1957  some- 
where between  10  and  20%  of  the  advertising  dollars  of  department 
stores,  major  department  stores,  will  go  to  radio. 

Ten  to  twenty  percent  of  those  dollars  will  sell  us  out  so  solidly, 
that  if  we  get  no  other  retail  business,  we're  in.  Ten  to  twenty 
percent  of  the  advertising  dollars  of  major  department  stores  will 
solve  all  the  ills  of  radio.  That's  why  we've  devoted  a  substantial 
amount  of  our  time  to  department  stores — not  only  because  of  the 
leadership  that  they  have  in  retail  advertising,  but  because  they 
alone  represent  such  a  tremendous  potential — $400  million  of  ad- 
vertising basically  concentrated  in  a  few  markets — that  they  can 
solve  our  problems  by  themselves. 

Q:  Are  radio  stations  doing  a  better  job  of  selling  department 
stores? 

A:  I  think  they're  doing  a  substantially  better  job.  I  hope  they  are, 
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The  face  in  "Let's  Face  the  Facts" 
this  month  is  that  of  O.  E.  Bern's, 
Advertising  Manager,  Phillips 
Petroleum  Company,  Bartlesville, 
Oklahoma. 

The  continued  use  by  advertisers  is  any 
medium's  greatest  claim  to  success  .  .  . 
and  KFAB  has  many  who  have  used  the 
station  successfully  down  through  the 
years. 

Many  new  advertisers  have  "faced  the 
facts"  and  joined  Big  Mike's  Oldtimers 
Club.  You're  invited  to  "face  the  facts" 
and  join  the  ranks  of  successful  adver- 
tisers using  Nebraska's  most  effective 
station. 

Free  &  Peters  will  be  glad  to  give  you 
more  information  ...  or,  "face  the  facts" 
with  General  Manager  Harry  Burke. 


Big  Mike  is  the  physical  trademark  of  KFAB  —  Nebraska's  most  listened-to-station 
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because  we  devote  a  lot  of  time  to  it.  They're  making  the  right 
approach  to  a  department  store.  They're  taking  cognizance  of 
the  fact  that  there's  no  sense  in  advertising  for  bad  days  and  they're 
not  trying  to  sell  them  the  Monday-through-Friday  pattern.  There 
is  no  sense  trying  to  evoke  a  miracle  with  three  announcements. 
They  realize  that  50%  of  all  department  store  advertising  in  news- 
papers now  fails,  and  it  fails  for  reasons  beyond  the  control  of  ad- 
vertising media.  In  other  words,  they're  not  taking  the  same  kinder- 
garten look  at  a  department  store.  I  hesitate  to  say  we're  doing 
the  best  job,  but  I  would  say  that  within  a  couple  of  years  radio  sta- 
tion salesmen  will  do  the  best  job  of  approaching  retailers,  consid- 
ering the  lack  of  experience  they've  had,  of  any  advertising  medium 
in  history.   They'll  know  more  about  it. 

What  is  it  that  we  do  for  retailers?  Last  year  RAB  made  per- 
haps 200  presentations  to  big  retailers,  big  department  stores.  And 
again  it's  immodest,  but  we  were  batting  better  than  .400  in  making 
sales  to  guys  who  said,  "I  will  never  buy  another  dime's  worth  of 
radio,"  simply  because  we — and  our  stations  are  duplicating  what 
we've  done — are  attacking  the  problem  at  the  root. 

Retailers  are  happy  to  see  us.  They've  got  manifold  problems, 
some  of  which  radio  can  solve.  When  you  make  your  presentation 
on  that  basis,  you're  bound  to  get  a  listen.  Our  guys  are  making 
it  on  that  basis  now,  I  think. 

Q:  If  department  stores  and  other  retailers  don't  want  across- 
the-board,  predictable,  regular,  fixed  schedules,  doesn't  that 
mean  that  the  sale  of  programs  will  become  a  diminishing 
factor  in  radio  and  the  sale  of  announcements  in  groups, 
or  at  specific  time  periods,  the  predominant  technique? 

A:  I  think,  generally,  that's  true.  The  department  store  operator 
more  than  any  other  retailer  must  rely  on  announcements  because 
of  the  type  of  business  that  he's  in.  That's  the  bfg  concept  which 
our  guys  are  beginning  to  get,  that  the  department  store  owner 
is  not  Procter  &  Gamble,  that  he's  not  interested  in  just  an  item 
to  clean  your  teeth,  or  an  item  to  wash  your  face  or  wash  your 
laundry  with.  He  has  somewhere  between  50,000  and  150,000 
separate  merchandising  problems,  each  one  a  little  bit  different. 
What  he  needs  is  to  reach  the  people  who  are  interested  in  the  in- 
dividual items,  and  he's  got  thousands  of  different  approaches. 

ANNOUNCEMENTS  FOR  RETAILERS 

So  a  program  for  the  department  store  is  possibly  the  worst  pur- 
chase that  he  can  make.  Not  that  he  can't  be  successful  with  it. 
But  he'll  be  more  successful  in  using  announcements.  Now,  when 
their  business  is  less  diverse,  other  retailers  can  use  programs  better. 
But  the  announcement  still  remains  for  the  retailer  probably  the 
best  buy  he  can  make.  The  seasonal  nature  of  his  business  precludes 
the  intelligent  52-week  use  of  programs. 

When  a  guy  does  28%  of  his  business  in  30  days,  as  the  credit 
jeweler  does,  then  does  it  make  any  sense  to  try  to  force  people 
to  come  in  during  the  month  he  can't  possibly  sell  anything  and  over- 
advertise  in  that  month,  and  then,  by  using  the  same  amount  of 
advertising  in  the  month  of  December,  under-advertise  when  op- 
portunity exists? 

You  can't  force  people  to  come  into  your  store  against  the 
trend,  unless  you  want  to  give  something  away.  Let's  take  Phila- 
delphia as  an  example.  Downtown  Philadelphia  stores  do  4%  of 
their  week's  business  on  Friday,  traditionally.  Wednesday  they  do 
35%.   Wednesday  is  nine  times  as  good  potentially  as  Friday. 

The  intelligent  thing  for  the  Philadelphia  department  stores  to 
do  is  to  mass  their  advertising  to  take  advantage  of  the  natural 
momentum  people  have.  Thirty-five  percent  of  the  business  is  go- 
ing to  be  done  on  Wednesday,  so  what  you  should  do  is  to  do 
roughly  35%  of  your  advertising  then.  For  a  generation  advertisers 
have  known  this  about  newspapers  and  that's  why  newspapers 
bunch  up  a  few  days  of  the  week. 

But  how  do  they  use  the  radio?  Well,  we've  sold  it  to  them  the 
way  we  sold  General  Mills  and  Procter  &  Gamble,  five  days  a 
week,  we  sold  them  programs.  In  our  honest  way,  in  our  honest, 
stupid  way,  we  loused  up  their  chances  of  ever  being  successful, 
because  we  didn't  take  the  time  to  learn  the  fundamentals  of  the 
retailing  business.   Now  we  know  the  fundamentals.   We've  got 


something  that's  basic  for  the  retailer.  We  can't  help  but  be  j 
successful. 

Q:  If  these  fundamentals  are  applied,  won't  we  come  to  the  time 
when  most  radio  time  is  sold  in  the  magazine  and  newspaper 
concept  of  an  advertisement  to  be  inserted  in  the  schedule — 
certain  ones  in  preferred  positions,  others  run-of-schedule? 
A:  I  think  we'll  have  a  modified  magazine  concept,  but  don't 
lose  sight  of  the  fact  that  there  is  a  tremendous  number  of  adver- 
tisers who  can  use  programs  far  better  than  they  can  use  announce- 
ments. The  retailer,  more  or  less,  uses  announcements  better  than 
programs.  But  let's  re-examine  what  the  concept  of  a  program  is 
— and  it's  about  time  we  re-examined  it  in  this  business,  because 
everybody  loses  sight  of  the  unique  thing  that  you  can  do  with 
a  program  that  you  can't  do  with  advertising  in  the  magazine  or 
newspaper  concept.  A  program  holds  people  while  you  hit  them. 
It  gets  the  same  people  to  come  back  day  after  day,  week  after 
week. 

Q:  The  "same  time,  same  station,"  routine? 

A:  Same  time,  same  station  and  the  same  people.  Today  your 
wife,  if  she's  a  normal  American  woman  with  access  to  all  media, 
got  hit  by  200  different  guys  asking  her  to  buy  goods  and  services. 
Go  home  tonight  and  ask  her,  "Dear,  how  many  advertising  mes- 
sages can  you  play  back  for  me?  What  did  they  say  on  television, 
radio,  newspaper,  magazines,  outdoor,  point-of-purchase,  today?" 

The  point  is  that  glancing  blows  were  struck.  And  glancing  blows 
don't  bring  about  conviction.  But,  re-expose  this  lady  to  something 
day  after  day  after  day.  She  will  be  under  no  misapprehension  as 
to  what's  being  sold.  Certainly  one  of  the  things  that  we  have  to 
sell  is  repetitiveness  .  .  .  over  and  over  and  over  again  until  con- 
viction is  created.  You  can't  do  that  as  well  with  announcements 
as  you  can  with  programs  when  you're  dealing  with  a  relatively 
small  group  of  people. 

You  don't  get  that  conviction  by  striking  this  one  a  blow  today 
and  then  hitting  her  again  three  weeks  from  Sunday.  You  get  it 
by  telling  her  over  and  over  again  and  by  having  a  man,  somebody 
she  believes  in,  doing  it.  This  is  a  program  job.  My  point  is  that 
programming  has  a  big  place,  a  place  that  we've  lost  sight  of.  The 
fact  that  we  have  more  retail  business  necessarily  means  we're 
going  to  do  less  programming  in  proportion  to  our  announcement 
business  as  compared  to  20  years  ago,  but  still  a  very  substantial 
amount  of  program  business. 

Q:  Then  the  national  manufacturers  ought  to  go  on  using  radio 
with  their  same  program  formula,  the  across-the-board  for- 
mula they've  used  since  the  beginning? 

A:  Yes.  And  advertisers  in  the  local  area  like  automobile  deal- 
ers, who  have  a  big  ticket  item  to  sell.  No  one  arrives  at  the  con- 
viction he's  going  to  buy  a  $3,000  automobile  in  a  flash,  or  they've 
got  him  in  a  padded  cell.  If  you  can  get  10%  of  the  people  and 
expose  them  over  a  period  of  six  months  to  your  message  and 
what  a  peachy-keen  place  you  are  to  do  business  with  and  how  your 
allowances  are  bigger  than  anyone  else's,  then  you  use  programs. 
What  I  mean  is,  when  you're  selling  something  that  is  not  a  snap- 
decision  purchase  item,  programs  make  an  awful  lot  of  sense. 

Q:  What  about  the  automobile  manufacturers? 

A:  The  automobile  manufacturers  were  never  convinced  that 
radio  was  here  to  stay.  They  have  never  represented  the  billing 
that  they  should  have  represented.  By  other  advertisers'  standards, 
they  are  big — they'll  come  in  and  spend  a  million  dollars — but  this 
is  nickels  and  dimes  in  that  business.  The  automobile  industry  is 
yet  to  be  sold  on  radio. 

Q:  Are  you  making  any  efforts  to  do  so? 

A:  Well,  RAB  is  right  now  involved  in  what  we  regard  as  an 
all-out  effort,  although  in  terms  of  money  it  doesn't  mean  very 
much  in  the  automobile  industry.  We're  trying  to  sell  a  concept,  that 
there  is  no  profit  to  an  automobile  company  now  in  further  show- 
ing pictures  of  their  automobile.  If  you  haven't  seen  it  now,  you'll 
never  see  it;  if  you  can't  recognize  it  now,  you  never  will.  We've 
conducted  tests  to  prove  that  the  degree  of  recognition  by  the  man 
in  the  street  of  an  automobile  is  extremely  high,  much  higher  than 
you  would  ever  suspect.  Our  point  now  is  that  they  should  skip 
the  pictures  and  tell  over  and  over  again  what  are  the  advantages 
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The  Greatest 
plus  The 

-Building  Promotion 


Audience 

l„  The  Milwou 


kee  Marke* 


More  power  to  you!  20  times  more!  That's  what  you  now 
get  with  WEMP's  tremendous  new  power  boost  in  the  vital 
Milwaukee  market.  Bonus  coverage!  Tremendous  impact! 

But  that's  not  all  you  get  with  WEMP. 

You  get  one  of  the  greatest  audience-building  promotions 
ever  staged  by  a  radio  station  in  one  market.  WEMP's 
top  stars  are  featured  on  billoards,  newspapers,  radio, 
posters,  direct  mail,  personal  appearances.  The 
whole  town's  talking  .  .  .  and  tuning  in. 

Here's  POWER  that  PAYS  OFF!  Schedule  WEMP  and  see. 


WEMP 

now  at  1250  on  the  dial 


Only 

WEMP 

-No  Other  Milwaukee  Station 
Has  All  These  Top  Features 

•    •  • 

ALL  MILWAUKEE  BRAVES 
BASEBALL  GAMES 
WITH  WEMP'S  OWN 

Earl 
Gi  lie  spit 


'coffeehead' 
larsen 


robb 
thomas 


chuck 
phillips 


torn 
shanahan 


bill 
bramhall 


joe 
dorsey 


MILWAUKEE'S  BEST  ADVERTISING  BUY-Represented  Nationally  by  Headley-Reed 
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Largest  share  of  audience  in  total  day,  6:00  a.m.  to  midnight  in  NSI  and  total 

station  area.  December  1954,  A.  C.  Nielsen  Survey. 

KYW  is  first  in  America's  Third  Market  covering  over  36  counties.  Throughout 
this  rich  area,  Nielsen  proves  that  more  people  tune  to  KYW  than  to  any  other 
station.  That's  why  advertisers  interested  in  lowest  cost-per-thousand  love  KYW. 


Best  buy  nationally  ^^JF^^M^M 
Best  buy  locally     B^^L  ^MjJ 

Best  by  any  standard  of  measurement    1060  ON  YOur  dial 

WESTINGHOUSE   BROADCASTING  COMPANY,  INC. 

KYW.WPTZ,  Philadelphia;  WBZ+WBZA.  WBZ-TV.  Boston;  KDKA.KDKA-TV, 

Pittsburgh;  WOWO.  Fort  Wayne;  K EX.  Portland;  KPIX,  San  Francisco 
KPIX  represented  by  The  Katz  Agency,  Inc. 
All  other  WBC  stations  represented  by  Free  &  Peters,  Inc. 
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that  should  cause  a  person  to  buy  their  car.  What  are  their 
advantages?  They  should  tick  them  off  with  almost  monotonous 
repetition. 

June,  July  and  August  are  the  big  months  of  the  automobile 
sales.  That's  when  all  the  long  winter  preparation  and  sowing  of 
seeds  comes  to  fruition.  This  is  the  time  when  the  decisions  are 
made.  This  is  the  time  for  an  advertiser  to  dominate.  This  is  the 
time  in  which  he  can  use  radio  far  better  than  he  can  use  other 
media.  RAB's  got  a  campaign  which  involves  a  lot  of  advertising, 
direct  mail,  telegrams,  personal  presentations,  and  ends  with  the 
recommendation  that  at  least  one  manufacturer  spend  S 1 .300.000 
in  a  30-day  period  to  assure  complete  dominance  of  the  beachhead 
when  people  come  to  buy.  So  that,  in  the  month  of  June,  no  one 
who  is  going  to  buy  a  car  can  avoid  this  guy's  advertising  messages, 
his  suggestion  that  they  buy  his  automobile. 

Q:  How  far  along  is  that  proposal? 

A:. Well,  the  proposal  is  just  being  made,  and  we  won't  have  any 
results  on  it  till  the  first  week 
in  April  and  then  we  may  not 
be  successful.  But  I  can  as- 
sure you  that  every-  automo- 
bile manufacturer  in  America 
must  give  radio  some  atten- 
tion, because  we  are  trying  to 
dominate  his  even"  waking 
hour  between  the  14th  of 
March  and  the  2nd  of  April. 
He  can't  avoid  us  for  that  pe- 
riod of  time  unless  he  goes 
into  seclusion. 

Q:  What  do  you  think 
about  contemporary  ra- 
dio research? 

A:  There's  too  much  of  it 
on  subjects  that  we  shouldn't 
bother  with  and  too  little  of 
.  it  in  the  areas  where  we  need 
researching. 

Q:  Can  you  amplify-  that? 

A:  We  spend  hundreds  of 
thousands  of  dollars  every 
year  to  establish  what  hap- 
pens in  Keokuk  between  8 :45 
a.m.  and  8:50  a.m.,  thereby 
piling  up  a  mountain  of  minu- 
tiae about  this  relatively  un- 
important fact,  a  fact  which 
our  biggest  competitor,  the 
newpapers,  don't  even  feel  is  worthy  of  recognition. 

What  a  newspaper  sells  is  the  percentage  of  the  total  market 
it  reaches  during  the  day.  It  doesn't  sell  how  many  people  you 
can  expose  page  13  to.  They  say  that  48^  of  the  families  in  the 
retail  trading  zone  and  66^  of  the  families  in  the  city  zone  see 
this  newspaper.  There,  in  my  opinion,  is  a  station's  basic  selling 
tool:  X%  of  the  total  number  of  families  are  exposed  to  it  every 
day. 

There  is  so  much  information  that  we  lack.  As  an  example: 
what  type  of  people  listen  to  your  programs?  The  type  is  far  more 
important  than  anything  else.  It's  the  complete  magazine  concept 
of  selling.  Better  Homes  k  Gardens  hasn't  the  largest  circulation. 
They  have  a  type  of  people.  Time  hasn't  the  largest  circulation. 
They  have  a  type  of  people.  And  that's  what  they  sell.  We  know 
basically  what  types  of  people  listen  to  a  news  and  music  station, 
what  types  of  people  listen  to  daytime  drama.  But  we  don't  really 
know  for  sure. 

Most  magazine  research  is  done  in  the  area  of:  what  is  the 
income  of  people?  Magazines  have  sold  their  medium  as  the  one 


reaching  the  upper  incomes.  RAB  is  just  now  beginning  to  do 
something  on  that.  We're  conducting  research  right  now  to  find 
out  what  kind  of  programming  interests  women  whose  estimated 
family  income  exceeds  $10,000. 

Q:  Last  week  there  were  2,686  am  stations  on  the  air  in  the 
United  States.  How  many  do  you  think  there  will  be  at  the 
end  of  next  year? 

A:  2,800. 

Q:  You  look  for  an  increase  despite  sluggish  management  and 
not  particularly  inspired  programming  and  not  very  imagina- 
tive selling? 

A:  I  call  your  attention  to  a  fact  that  you  already  know.  Scarcely 
anyone  has  surrendered  a  CP  for  an  am  radio  station  or  put  an  am 
station  off  the  air.  This  is  such  an  inexpensive  business  to  get 
in  and  it  requires  such  a  small  market  to  support  a  radio  station 
that  radio  stations  can't  help  but  expand.  I  think  that  they'll  have 

different  guys  running  them 
and  different  owners,  but  I 
don't  think  any  radio  station 
licenses  or  any  frequencies — 
even  bad  frequencies — 1700 
kc  with  nine  towers  direction- 
al— are  ever  going  to  go  off 
the  air.  Each  one  will  find  its 
niche.  In  a  metropolitan  area 
there'll  be  fewer  stations,  I 
think,  two  years  from  now. 
Yet  large  markets  represent 
an  untapped  opportunity. 

Q:  Do  you  expect  stations 
to  go  into  a  more  spe- 
cialized type  of  opera- 
tion? 

A:  Yes,  more  specialized. 
There  will  be  in  even'  metro- 
politan market  in  my  murky 
crystal  ball  two  or  three  sta- 
tions, possibly  only  two, 
which  will  do  a  generalized 
job  which  will  be  a  Life 
magazine — all  types  of  things. 
They  will  have  drama,  news 
and  comment,  women's  pro- 
grams. And  below  that  area 
there  will  be  basically  special- 
ized operation,  in  which  they 
appeal  to  a  segment  of  the 
people  in  those  areas  whose 
main  interest  is  in  what  they  have  to  offer. 

Q:  How  many  members  does  RAB  have? 

A:  About  840  stations  and  the  four  radio  networks. 

Q:  How  much  more  of  a  potential  should  you  have? 

A:  We're  aiming  this  year  at  the  million  dollar  budget  that  the 
RAB  was  set  up  to  have.  We  are  increasing  the  rates  of  some  of 
our  stations:  we're  increasing  the  rates  of  the  networks  and  the 
representatives  and  we're  aiming  to  add  a  hundred  new  stations. 
If  we  do  all  those  things,  we  will  go  from  our  roughly  $720,000- 
$730,000  level  to  approximately  $1  million.  Even  one  of  those 
new  dollars  is  worth  two  of  the  other  kind  because  we  now  have 
this  superstructure,  the  organization  setup,  so  that  we  don't  have 
to  do  the  things  that  we  previously  had  to  do  with  the  dollars  that 
came  in.  These  dollars  are  better  dollars. 

Q:  What  can  you  give  them  with  that  money  that  you  aren't 
giving  them  now? 
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A:  Well,  I'm  glad  you  asked  that  question.  This  makes  the 
inquisition  worth  doing.  We  have  four  men  on  the  street  selling 
radio  now,  four  men  attacking  the  problem  at  the  roots,  which  is 
at  the  planning  boards  of  agencies,  the  account  executive  level,  the 
account  group  and  the  advertiser  himself.  Our  industry  is  directing 
most  of  its  sales  effort,  and  must  of  course  direct  it,  to  the  day-to- 
day problem  of  getting  the  dollars  for  individual  stations. 

So  we  have  hundreds  of  men  calling  at  the  media  department 
level,  but  only  four  men  supported  by  the  industry  going  in  fulltime 
to  sell  the  story  of  why  you  shouldn't  be  in  magazines,  you  should 
be  on  network,  or  you  shouldn't  be  in  newspapers,  you  should  be 
in  spot  radio.  With  this  extra  money  we  plan  to  add  at  least  seven 
men  which  will  give  us  nominal  representation.  The  Bureau  of 
Advertising  of  the  American  Newspaper  Publishers  Association  has 
30  men  who  hit  the  street  every  day,  who  do  just  the  same  job, 
only  eight  times  as  big  a  job  as  our  four  men  can  do.  That's  one 
phase  of  it.  We're  going  to  spend  in  the  neighborhood  of  $100,000 
for  research  in  an  industry  which  will  gross  three  quarters  of 
a  billion  dollars,  $100,000  worth  of  RAB  research  to  get  at  these 
fundamental  problems  we  were  talking  about.  We  plan  to  add 
$70,000  to  that. 

We  made  last  year  at  the  local  level  probably  250  presentations 
to  big  advertisers,  like  The  Hecht  Company.  We  came  to  Wash- 
ington and  we  sold  the  Woodward  &  Lothrop  business.  It's  only 
$1,000  a  week  that  they're  spending.  But  RAB  had  to  come  in 
and  with  the  stations  make  a  mass  presentation  in  order  to  persuade 
them.  A  few  hundred  presentations  we  made.  We  plan  to  make 
a  few  thousand — to  get  incessantly  before  the  J.  C.  Penneys,  the 
Colonial  Stores,  the  Safeway  Stores,  rather  than  a  couple  of  times 
a  year.  To  do  that  we  need  six  or  seven  men  at  the  local  level, 
servicing  the  stations,  showing  them  how  to  sell,  setting  up  these 
sales  committees,  getting  the  stations  to  work  together  to  make  the 
presentations  that  can  only  be  made  as  a  group  arid  actually  making 
the  presentations  for  them.  I  could  go  on  forever  telling  you  what 
the  money  is  going  to  go  to,  but  those  are  some  of  the  areas  to 
which  the  money  can  go  to  and  yield  profit  for  the  stations. 

Q:  What  do  you  think  of  group  selling  by  stations? 

A:  Well,  I'm  in  favor  of  any  type  of  group  activity  which  is 
not  set  up  to  oppose  another  group.  The  success  of  stations  selling 
to  local  advertisers  as  a  group  is  unquestionable.  We  have  broken, 
in  market  after  market,  the  backbone  Of  the  resistance  of  a  big 
advertiser,  not  because  we  did  a  brilliant  presentation,  but  because 
the  guy  looked  across  his  desk  and  he  saw  four  or  five  competitors 
sitting  out  there,  all  of  them  saying,  "Listen  to  this  guy.  He's  talk- 
ing for  all  of  us." 

These  stations,  instead  of  telling  divergent  stories,  told  one  story. 
That  also  applies  at  the  national  level.  I'm  particularly  thinking 
in  terms  of  spot.  If  you  can,  with  one  order,  one  telephone  call, 
buy  a  group  of  markets  and  get  one  invoice,  there's  no  limit  to 
the  amount  of  new  business  that  can  be  developed  in  that  way. 

Q:  Didn't  you  say  that  there's  a  new  formula  to  be  found  in 
national  spot  selling? 

A:  There  had  better  be  a  new  formula,  because  some  of  the  old 
formulas  are  not  working.  Spot  radio  has  need  for  and  is  getting 
some  of  the  most  imaginative  selling  that  is  being  done  in  our 
business.  It  still  needs  a  lot  more. 

We  can  go  in  and  revolutionize  a  guy's  business  with  the  proper 
use  of  a  massive  saturation  spot  campaign.  We've  got  to  make 
saturation  spot  easier  to  buy,  easier  to  bill  for.  We've  got  to  take 
some  of  the  areas  of  expense  out  of  spot  radio  for  the  agency, 
because  no  matter  how  much  they  insist  that  they  attempt  to  do 
the  best  that  they  can  for  their  advertisers,  if  they  find  two  things 
that  are  about  equal,  and  one  costs  them  three  times  as  much  as 
another  thing,  they're  going  to  buy,  as  any  businessman  would,  the 
thing  which  represents  the  least  expense  to  them.  So  we've  got 
to  find  new  formulas  in  spot  just  as  we've  got  to  find  new  formulas 
in  network  and  I  think  we  are  finding  new  formulas  in  local. 

Spot  radio  has  this  problem  of  being  a  medium  that  offers  tre- 
mendous potential,  and  yet  it's  a  messy  one  to  handle.  A  formula 
has  to  be  devised  whereby  we  do  everything  for  the  advertiser,  so 
the  guy  can  say,  "I  want  to  buy  160  markets."  He  doesn't  have 
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any  worries  about  billing  procedures  and  makegoods  and  all  of  the 
things  that  make  it  messy  to  handle,  that  make  him  finally  throw 
up  his  hands  and  say  "Nothing!"  .  .  . 

Q:  Do  you  see  any  real  probability  of  any  such  formula  emerging 
in  the  next  year  or  so? 

A:  Not  in  the  next  year,  but  I  think  that  we  will  eventually  come 
to  it.  I  can  see  every  representative  now,  with  a  possible  few  ex- 
ceptions, striving  for  a  uniformity  in  what  he  can  offer  on  all  of  his 
stations,  so  that  an  advertiser  will  buy  the  whole  list,  and  he  elim- 
inates some  of  the  problems  by  doing  that.  He  just  provides  one 
insertion  order  and  they  go  from  there.  I  don't  think  there's  a  rep- 
resentative— a  major,  intelligent  representative — that  isn't  working 
on  some  such  plan. 

Q:  How  can  you  have  that  along  with  your  specialized  stations 
idea,  where  the  kind  of  stations  that  a  representative  has  will 
vary  from  city  to  city?  Aren't  those  mutually  exclusive? 

A:  In  a  sense  they  are.  With  the  result,  I  think,  that  the  prop- 
erties that  a  representative  has  will  eventually  have  a  uniformity 
about  them  that  they  have  never  had  before.  A  representative  will 
endeavor  to  have  the  same  type  of  thing  available,  and  the  repre- 
sentatives that  I'm  talking  about  are  putting  a  certain  amount  of 
mild  pressure  on  their  stations  to  provide  similar  facilities,  so  they'll 
have  something  to  sell  as  a  group. 

Advertisers  now  are  getting  accustomed  to  buying  a  million  dol- 
lars worth  of  advertising — with  a  few  hours'  consideration.  When 
you  come  to  a  big  advertiser  with  a  deal  that  involves  nine  stations 
and  a  net  expenditure  of  $857,  he  can't  be  bothered  with  it.  So 
you've  got  to  make  something  big  and  potent,  like  the  representa- 
tive who  took  up  to  Detroit  a  list  of  stations  which  only  included 
seven  of  his  stations,  but  36  markets.  He  said  "Here  is  a  buy  you 
can  make,  90  ID's  a  week.  Here's  36  markets.  Here's  the  com- 
plete cost  of  it.  All  you  have  to  do  is  to  sign  here.  We'll  go  out 
and  take  care  of  the  rest  of  it.  We'll  help  you  buy  the  stations." 
Well,  this  guy  is  bound  to  get  an  order,  because  he's  made  it  simple 
for  the  advertiser  to  do  something  big  without  looking  up  a  lot  of 
different  things  and  having  a  lot  of  mess  with  stations.  This  is, 
I  think,  going  to  be  a  new  concept  in  the  representative  business. 
There's  going  to  be  more  selling  of  stations  that  you  don't  represent, 
in  order  to  get  your  stations  in  the  list. 

Q:  Don't  you  have  a  radio  set  promotion  project  in  the  works? 

A:  Yes,  we  do.  We  have  about  half  the  radio  set  manufacturers 
at  this  moment  committed  to  a  big  test  campaign,  the  first  phase 
of  which  we'll  run  May  15  to  June  15.  We  still  have  to  get  the 
other  half  of  these  guys  to  put  their  money  down,  but  we're  hopeful 
that  we'll  conclude  that  soon.  If  so,  we'll  do  the  thing  that  we  should 
have  done  30  years  ago  in  this  business — to  get  all  the  money  to 
promote  radio  sets  in  the  medium  where  it  belongs,  which  is  radio. 
It  shouldn't  be  in  magazines,  television,  newspapers,  outdoors  or 
other  media.  It  should  be  in  radio. 

We're  planning  five  test  campaigns:  in  the  bedroom,  in  the 
kitchen,  radio  as  a  gift,  portables  and  the  old  radio  roundup  idea. 
We'll  run  these  five  tests,  each  in  five  cities,  this  year.  If  it  works 
out,  then  the  campaigns  that  are  successful  will  go  on  a  nation- 
wide basis  next  year,  providing  they  put  up  the  money. 

Q:  Are  you  having  any  success  in  selling  outside-the-home  listen- 
ing .  .  .  automobile  sets  and  portables  and  so  on? 

A:  That's  a  big  factor,  I  think,  with  a  number  of  types  of  ad- 
vertisers. I  think  it's  the  reason  that  most  automobile  dealers  are 
buying  our  medium.  The  automobile  classification,  I  think,  is  the 
biggest  single  classification  now  in  our  medium  on  the  local  level. 
Most  of  those  dealers  are  buying  the  concept  that  a  radio  message 
reaching  a  guy  in  an  automobile  is  more  effective  than  elsewhere. 

We're  not  making  as  rapid  progress  with  that  concept  with  na- 
tional advertisers  generally  as  we  should.  A  large  part  of  it  comes 
from  our  inability  to  research  it  on  any  continuing  basis.  The 
problems  of  finding  out  where  people  are  listening  to  the  radio  are 
terrific.  Take  measuring  radio  in  the  10  million  business  places 
that  have  radios.  You  think  that's  a  simple  problem?  We've  been 
occupied  for  six  months,  trying  to  find  how  would  we  measure  all 
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(Do  (ljojuu  Know  — 

HOW  BIG 

The  KVOO  Market  is? 

HOW  GOOD 

The  KVOO  Market  is? 

HOW  COMPLETE 

KVOO  Coverage  of  this  Market  is? 

Don't  finalize  your  market  list  until  you  have  all  of  the  answers  to 
the  above  questions,  for  the  great  and  growing  market  of  which  Tulsa 
is  the  hub,  is  one  of  America's  fastest  growing,  most  buying  minded. 
Only  KVOO,  Oklahoma's  Greatest  Station  for  more  than  30  years, 
blankets  this  tremendous  market.  Only  KVOO  can  give  you  unques- 
tioned dominance  in  the  Tulsa  metropolitan  market  —  only  KVOO 
can  give  you  unquestioned  dominance  in  the  entire  market  area! 
Today  when  every  advertising  dollar  must  deliver  its  maximum  in 
able-to-buy  prospects,  no  matter  how  you  measure  it,  against  any  other 
station  or  any  other  media,  KVOO  is  your  best  buy  in  Oklahoma's 
No.  1  market!  See  your  nearest  Edward  Petry  &  Company  office  for 
the  right  answers  to  the  above  questions. 


RADIO 

STATION  KVOO 

\                                             EDWARD  PETRY  AND  CO.,  INC.  NATIONAL  REPRESENTATIVES  _____________ 

50.000   WATTS  1 m m m m m 

OKLAHOMA'S      GREATEST      STATION  ___________i 
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the  radio  listening  in  a  four-block  square  area  in  a  metropolitan 
city.  To  get  all  the  radios  operating  going  through  in  automobiles, 
to  get  the  cleaners  and  dyers  who  are  listening  as  they  press  your 
pants,  to  get  the  restaurants — simple?  The  problems  are  so  tre- 
mendous and  the  expense  is  so  great  you  can  scarcely  believe  it. 

But  in  places  of  business  and  institutions  are  10  million  units  of 
circulation.  Life  magazine  does  $114  million  a  year  on  5  million 
units  of  circulation.  We've  got  10  million  units  and  we  can't  even 
figure  out  how  to  measure  it,  much  less  how  to  sell  it.  We've  got 
another  26  to  probably  30  million  sets  in  automobiles  and  we  have 
only  begun  to  talk  about  that  and  measure  it  and  try  to  sell  it.  We 
have  so  many  opportunities  to  sell  that  it's  pitiful  we've  made  so 
little  use  of  them. 

Q:  Are  you  doing  any  store  traffic  surveys? 

A:  We  will  do  this  year  at  RAB  alone  ten  times  as  many  sur- 
veys as  was  done  by  the  entire  industry  in  the  year  1953.  Most  of 
these  are  for  the  confidential  information  of  the  stores  involved. 
We  estimate  that  there  will  be  1,300  of  these  done,  minimum,  this 
year. 

Q:  At  RAB? 

A:  No.  We  will  participate  in  the  financing  of  somewhere  be- 
tween 300  and  400  of  them,  minimum.  We  have  commitments  al- 
ready in  March  to  participate  that  far.  But  the  important  thing  is 
that  the  stores  themselves  have  said,  "There's  a  device  here  for 
measuring  what  happens  when  we  advertise,"  and  have  taken  on 
the  job  of  measuring  the  response  to  advertising,  either  in  terms  of 
traffic  or  in  terms  of  sales. 

Q:  What's  induced  the  stores  to  come  into  this  type  of  survey, 
which  used  to  be  considered  too  favorable  to  radio? 

A:  Well,  because,  interestingly  enough,  it  isn't  uniformly  favor- 
able to  radio.  We  have  surveys  in  which  we  beat  the  brains  out  of 
other  media,  and  the  next  day  the  other  media  will  beat  the  brains 
out  of  us,  and  we  have  departed  as  a  result  from  the  sophomoric 
idea  that  there  is  one  advertising  medium  that  is  universally  pro- 
ductive. I  can  tell  you  a  list  of  items  which  we  cannot  sell.  At 
least,  we  have  not  found  a  way  of  selling  them.  And  I  can  tell  you 
a  list  of  items  in  which  radio  can  consistently  produce  more  traffic 
than  newspapers  seem  to  be  able  to. 

The  important  thing  is  that  in  each  case  newspapers  will  reach 
people  that  radio  didn't  reach  and  radio  will  reach  people  that 
newspapers  didn't  reach.  It  expands  the  total  audience  of  the  store, 
the  total  market  of  the  store  when  you  use  both.  That's  the  major 
concept:  to  find  out  what  percentage  of  people  you  can  reach  overall 
that  you  weren't  reaching  with  the  advertising  on  which  you're 
currently  depending,  to  which  you're  apparently  devoting  most 
of  your  money.  The  stores  get  tremendous  by-products  from  these 
surveys;  find  out  where  people  go  in  the  stores. 

GOING  AFTER  YOUTH 

One  of  the  surveys  we  did  put  the  finger  on  something  that  a 
few  people  in  the  store  suspected  but  nobody  would  ever  face: 
that  their  customers  were  basically  people  over  55  years  of  age.  In 
other  words,  give  them  another  10  to  15  years,  and  they're 
completely  out  of  business.  The  store  immediately  saw  what  we 
could  do.  What  could  we  do?  We  could  reach  young  adults,  young 
women,  who  are  the  lifeblood  of  a  store.  So  they  put  their  money 
on  the  radio  to  go  after  the  young  women.  That's  our  job  for  that 
store. 

The  survey  didn't  put  a  finger  on  radio  doing  a  tremendous 
job.  It  just  said,  "Here's  the  job  to  be  done."  And  then  we  happened 
to  be  able  to  do  a  tremendous  job  with  young  women  on  the  pro- 
grams I've  been  maligning  here  all  along,  the  disc  jockey.  He 
happens  to  do  a  tremendous  job,  he's  one  of  the  best  ways  of  reach- 
ing young,  middle  class  women,  and  the  lower  middle  class  women. 

Q:  Can  the  department  stores  use  personalities? 

A:  They  can.  I  think  they'll  use  them  better  in  smaller  cities  than 
they  will  in  big  cities.  I  think  the  department  stores  can  use  an 
individual  personality,  but  not  in  the  sense  that  that  personality  has 
a  program.  They  can  use  a  personality  on  announcements  to  give 


the  store  the  type  of  identity  that  they  get  with  their  logo.  After 
a  while  they  should  change  their  pace,  just  as  they  change  then- 
pace  in  their  other  advertising.  One  day  they  may  shout.  Another 
day  they  may  whisper.  The  personality  may  not  be  equally  adapt- 
able to  both  formats. 

A  personality  in  a  big  city,  I  think  maybe  has  60  to  90  days  of 
usefulness.  Then  you  get  another  personality  who  appeals  to  a 
different  group.  The  problem  in  a  department  store  is  to  keep 
reaching  out  always  to  the  people  that  you're  not  now  reaching,  to 
get  all  the  different  types  of  people  to  come  into  your  store,  at  the 
same  time  creating  a  concept  of  what  your  store  stands  for.  One 
personality  would  inhibit  that,  rather  than  expand  it,  I  would  think. 

In  a  big  city  where  you've  got  a  lot  of  different,  fine  personalities 
on  different  radio  stations,  a  store  should  take  advantage  of  the 
hold  those  people  have  on  their  audience — that  unique  thing  that 
you  have  in  radio  that  you  don't  have  in  newspapers  where  a  guy 
will  say  on  the  radio,  "You  go  on  down  there  and  buy  this  thing," 
and  he  gets  the  people  to  do  it.  If  you  don't  take  advantage  of  that, 
you're  missing  the  boat;  you're  short-changing  yourself. 

Q:  What's  this  chain  store  survey  you  have — this  supermarket 

survey? 

A:  We  are  working  in  the  area  of:  What  is  the  last  exposure 
that  people  have  before  they  come  to  make  a  buying  decision?  You 
remember  what  I  was  saying  about  200  exposures.  We  have  a 
feeling  that  the  guy  who  gets  the  last  word  is  possibly  going  to  have 
an  effective  word.  So  we've  set  about  to  determine  who  gets  the  last 
word  with  people.  We're  now  in  the  field  with  what  will  amount  to 
about  12,000  interviews  conducted  in  Kansas  City,  Buffalo,  New- 
Orleans  and  San  Francisco,  after  rather  extensive  field  research. 

I'm  afraid  we're  going  to  find  out  that  radio  gets  the  last  word 
with  the  very  important  woman  who  comes  into  the  supermarket. 
I  think  it's  going  to  have  a  material  effect  on  the  way  both  grocery 
manufacturers  and  grocery  retailers  spend  their  money.  Because  if 
you  want  to  get  women  on  their  way  to  the  market,  if  you  want 
to  get  them  before  they  make  up  their  minds  and  make  out  their 
shopping  lists,  here's  the  medium  that's  consistently  hitting  them. 

Q:  You  mean  auto  radio? 

A:  "No.  All  types  or  radio.  I  don't  know  if  you  saw  the  things 
we  released  called  "Two  Out  of  Three  Have  Already  Listened." 
It  was  our  first  study  of  whether  people  have  listened  to  their  radio 
before  they  come  into  supermarkets.  It  was  made  in  five  cities 
and  about  25  supermarkets.  We  didn't  attempt  to  find  out  whether 
they  read  newspapers  or  magazines  or  looked  at  television  before 
they  came.  We  kept  it  in  the  narrow  area:  Were  they  exposed  to 
radio?  We  found  out  that  two-thirds  of  all  the  women  who  come 
into  a  supermarket  today  all  over  the  country,  whether  they  are 
women  who  work  for  a  living  in  an  office  or  a  factory  or  whether 
they  are  women  whose  primary  job  is  that  of  a  housewife,  two- 
thirds  of  them  had  listened  to  the  radio  before  they  came  in.  So 
we  thought,  "Here's  a  tremendous  fact.  Now  I  wonder  what  it  is 
for  the  other  advertising  media."  What  we  found  out  is  most 
of  them  listened  at  home.  But  10%  of  them — 10%  of  all  the 
women  who  came  into  a  supermarket,  not  10%  of  the  people  who 
listened — listened  to  an  auto  radio  on  their  way  there. 

Here's  a  tremendously  impressive  figure,  one  out  of  every  ten 
women  who  ultimately  go  through  that  turnstile  has  listened  on 
the  way  down.  What  a  chance  to  get  in  your  last  selling  effort 
before  she  gets  in  there.  And  this  is  during  the  daytime,  basically, 
when  our  automobile  use  is  lower  than  it  is  for  the  two  periods, 
7-8  a.m.  and  4-5  p.m. 

Our  big  area  of  growth,  I'd  say,  among  retailers  in  the  last 
couple  of  years  has  been  with  the  chain  grocers.  We  have  a  number 
of  very  big  chain  grocers  who  spend  a  substantial  amount  of  then- 
own  money  and  I  underscore  the  "own"  money,  because  these  guys 
are  very  reluctant  to  spend  their  own  money  for  anything.  They 
like  to  spend  co-op  money.  They  like  to  make  a  profit  on  their 
advertising.  A  third  of  the  Supermarket  Institute  used  radio  on 
a  regular  basis  in  1952.  Something  like  53%  of  them  used  radio 
on  a  regular  basis  in  1954.  They've  just  found  that  radio  is  an 
essential  ingredient. 
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It  will  pay  you  to  take  a  closer  look  at  Keystone 


To  sell  more  —  you  have  to  Tell  more  to  more 
people!  It's  as  simple  as  that.  Lots  of  good  busi- 
nessmen have  forgotten  something  very  funda- 
mental about  advertising  media.  We'd  like  to 
re-discover  the  principle  for  them  right  here  and 
now. 

"Look  for  that  advertising  medium  which 
reaches  the  largest  number  of  able-to-buy  cus- 
tomers per  dollar  expended.  Then  check  a  little 
further  and  see  what  pluses  you  can  buy  with  that 
same  advertising  and  selling  dollar." 


If  you  will  apply  that  measurement  to  key- 
stone's 814  HOMETOWN  AND  RURAL  RADIO  STATIONS 

—  looking  at  their  overwhelming  coverage  of  this 
great  market  of  60  million  good  customers  you'll 
know  that  this  "closer  look"  will  pay  large  divi- 
dends. 

The  story  of  keystone's  market  and  its  plus 
merchandising  is  told,  not  by  keystone  but  by 
contented  advertisers  whose  names  you  know  and 
respect.  We'd  like  to  show  you  this  special  re- 
port . . .  now!  Send  for  our  new  station  list. 


•  WRITE,  WIRE    OR    PHONE  FOR 


CHICAGO  NEW  YORK 

111  West  Washington  St.  580  Filth  Avenue 

STate 2-6303  PLaza  7-1460 

LOS  ANGELES  SAN  F  RAN  CISCO 

3142  Wilshire  Blvd.  57  Post  Street 

Dunkirk  3-2910  SUtler  1-7440 


COMPLETE    MARKET    INFORMATION    AND  RATES 


l^*TAKE   YOUR  CHOICE 

A  handful  of  stations  or  the  network  .  .  . 
a  minute  or  a  full  hour  .  .  ,  it's  up  to 
you,  your  needs. 

I^MDRE  FOR  YOUR  DOLLAR 

No  premium  cost  for  individualized  pro- 
gramming. Network  coverage  for  less 
than  "spot"  cost  for  same  stations. 

I^DNE  ORDER  DOES  THE  JOB 

All  bookkeeping  and  details  are  done 
by  KEYSTONE,  yet  the  best  time  and 
ploce  are  chosen  for  you. 
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Mutual  Benefit 
On  the  Line  with 


7:55-8  NBC 
Travel  Bureau 


Amer  Tob 
Edwards-News 


Manion  Forum 
Dean  Clarence 
Manion 


Cons  (Cosmetics 

&Gen  Fds 
B  Crosby  (206) R 


News  9:55-10 


Cities  Service 
Band  ol  America 
(113)  N 


Ihr.  Sci.  Pub.  Co. 
idwin  D.  Canham 


News  9:55-10 


JobLTrout.  News 
Chevrolet  (201) 


News  9:55-10 


llbert  F.  Warner 
News  10:15-25 
News  10:25-30 


llbert  F.  Warner 
News  10:15-25 
News  10:25-30 


.Ibert  F.  Warner 
News  10:15-25 
News  10:25-30 


-  Moods  in  Melody 


SUNDAY 

CBS  MBS 


NBC 


ABC 


MONDAY 

CBS 


FRIDAY 

MBS 


NBC 


ABC 


SATURDAY 

CBS  MBS 


NBC 


Dr.  Wyatt 
Wings  ol 
Healing 

(306) 


First  Church 
How  Christian 
Science  Heals 


World  News 
Round-Up 
Co-op 


Carnival  ot 
Books 


Faith  in  Action 


Art  of  Living 


KeaLemon 

Th  only 
Olson  Rug  Co. 

Tuesday 
Mutual  of  Omaha 
WSF  Roekwood 

Swift  S  Co. 
Philco,  M-W-F 

Quaker 
Tues.  &  Thurs. 
Breakfast  Club 

(290)  R 


National  Radio 
Pulpit 


Sterling  Drag 
Tu&Th  (susL) 
My  True  Story 
(212) 


Campana 
Staley 
Godfrey  (203)  R 


Headlines  In 
Perspective 


G.Mills  M-W-F 
ieeman  Tu  8  Th 
Whispering 
Streets  (224) 


When  A  Girl 
Marries  (165) 
Carnation  Co. 


News  from  NBC 


Companion 
S 


Stars 
From  Paris 


Paging  The 
New 
S 


'auline  Frederick 
at  the  UN 


Thy  Neighbor's 
Voice 


UN  Assignment 


Three  City 
By-line 


Valentino 


Music  lor 
Relaxation 


Luncheon  at 
the  Sheraton 


1  Y.  Day  by  Day 


The  Eteraa! 
Light 
S 


No  Network 
Service 


Anthology 


Co-op 

Paul  Harvey 


Co-op 
Ted  Miione 


Co-op 
News 


No  Service 


Pet  Milk 
Godlrey 
(199)  R 


Frigidaire- 
Bristol  Myers 
Arthur  Godfrey 
(206)  R 


Kellogg 
Minn.  Mining 
(206)  R 


Toni 
Lever 
Sodfrey  (205)  R 


illsbury  &  Toni 
altiFri  (205) 
Pillsbury  M-Th 


Contnl.  Baking 
Make  Up  Your 
Mind  (56) 


Second 
Husband 
S 


3F  on  TuTh  P8G 

Wendy  Warren 

(206) 


>&G  Ivory  Snow 
Rosemary 
(95) 


Toni  MWF 
Whitehall  M-F 
Helen  Trent(189) 


Whitehall-PSG 
Our  Gal  Sunday 
(183) 


P&G  Ivory 
Road  ol  Lile 
(138) 


PSG  Oiydol 
Mi  Perkins 

(162) 


Co-op 
Bob!.  Hurleigh 


Easy  Does  It 


Johnny 
Olsen 
Show 


Co-op 
Cecil  Brown 


Faith  In  Our 
Time 


10:30 
Kraft  News 


10:35-11 
Johnny  Olsen 
Show 


Florida  Calling 

With 
Tom  Moore 


)ueen  for  a  Day 

(551) 
11:45-12 
P.  Lorillard 


Down  at 

Holmesy's 


Kraft  News 
12:15-12:20 


12:20-12:30 
Down  at 
Holmesy's 


12:30-1 
No  Service 


Co-op 

Cedric  Foster 


Mutual 
Music  Box 


No  Network 
Service 


10-10:05** 
M.M.McBride 


Doeskin  Prods  i 
Norman  Vincent 
Peale 


Joyce  Jordan 
M.D. 


Co-op 

No  School 
Today 


(10-10:30) 
Table  Products, 
Inc. 


Doctor's  Wife 


Miles  Labs 
Break  the  Bank 


Nestles 
Alternate  wks. 
Space  Patrol 

(284) 


C-P 

Strike  It  Rich 
(179) 


11-11:05 
ABC  News* 


TBA 


CP 

The  Phrase  that 
Pan  (183) 


Second  Chance 
*  3-Plan 


All-League 
Clubhouse 
S 


101  Ranch  Boys 
S 


No  Network 
Service 


American 
Firmer 

S 


Navy  Hid 

S 


Co-op 
Hows 


No  Service 


SL  Louis 
Melodies 


Ferry  Morse 
Garden  Gate 

(204) 


News 


Gen  Fds  (189) 
Galen  Drake 


Galen  Drake 
S 

10:30-45 
Animal  Fdtn 
Galen  Drake 
(74)  S 


News*  1 5  min.) 


Milner  (179) 
Helene  Curtis 

(104) 
Van  Camp  (203) 
Robert  Q.  Lewis 


News 


12-12:30 
Romance 
S 


Liggett  &  Myers 
Gunsmoke 

(203) 


City 
Hospital 


No 
Network 
Service 


American 
Travel  Guide 


Conference 
Call 


Lucky  Pierre 
Show 


Philco  Corp 
'honorama  Time 

11:55 
Young  Living 


I 

Ask 
You 


Tex  Fletcher's 
Wagon  Train 


Filth  Army 
Band 


Serenade  to 
Romance 


10-10:0i** 
M.M.McBride 


Serenade 
to 

Romance 


Roadshow 


Allis-Chalmers 
lational  Farm  & 

Home  Hour 
astern  Standard 
Stations  Only 


Peewee  King 
Show 


Dude  Ranch 
Jamboree 
.EasternSlations  ■ 
Chalmers 
Home  Hour 
(CeniralStations) 


1:30  PM 


1:45 


2:1 


2:15 


2:30 


2:45 


3:15 


3:30 


3:45 


4:15 


4:30 


4:45 


5:00 


5:15 


HeaK 
Dr.O 


Di 
Wings 


U.S 


)r.  Ci 
-lour 


Sospe 

oin- 

leviv; 


5145PM 


G 
Grt 
Ei 


Explanation:  Listings  In  order:  Sponsor,  name  or 
program,  number  of  stations:  R  repeat:  S  sustain- 
ing: TBA  to  be  announcer!.    Time  EST. 
ABC — S:35-9  a.m..  2:30-2:35  p.m..  4:25-4:30  p.m., 
M.W.F..  Betty  Crocker.  Gen.  Mills  (3191. 

7:55-8  p.m..  Les  Griffith  The  News.  (3321. 
Thomas    Leeming   &   Co.    (patent   medicines! — In 

each  of  four  time  zones.  13  times  on  Sat..  II 

times  on  Sun. 
CBS— 

11:30-11:35  a.m.  Sun.  Lou  Cioffl— News  (S) 
3:15-3:30  p.m.  MWF  Lever— 11  jiise:.arty  ISO 
3:15-3:30  p.m..  Tu.-Th..  Kellogg— ,*  Houseparty  191 
3:30-45  p.m..  Dole — Houseparty  171 
3:30-3:45  p.m.   M-Th  Pillsbury— Houseparty  191 

Longiiies-Wittnauer   Watch  Co. 
Sat.— News    10:00-10:05    a.m.:    10:55-11.00    a.m. : 

12  Nuon-12:05  p.m.    126  Sta. 
Doug  Edwards— Pall  Mall  Wed.-Th.  Fri.  S:25-30 

p.m. 

G.  Drake — Tastl  Diet  Sat.  1:25-30  p.m..  203  Sta. 
Arthur  Godfrey  Time 

10-  10:15  a.m..  Pet  Milk— M.-F.  alt.  days:  Letris- 
II.. we— alt.  Tue..  Wed.  &  each  4th  Fri.:  Mu- 
tual of  Omaha— alt.  Moo..  Thu.  i-  each  4th  Fri 

10:15-30  a.m..  Staley  Mfg. — M.-Th.  alt.  days: 
Campana  Sales — M.-Th.  alt.  days;  Bristol  Mvers 
— alt.  Fri. ;  Glamorene — alt.  Fri. 

10:30-45  a.m. .  Minn.  Mining — Mon.  and  each 
4th  Fri.  st.  3/4:  Corn.  Prod. — Wed.  and  each 
4th  Fri.  St.  3/1S;  Gen.  Motors— Tu.  &  Th.; 
Staley  Mfg. — alt.  Fri. 

10:45-11  a.m.,  Bristol-Myers— M..  W.  alt.  Fri.: 
Kellogg — Tu.   &  Th. :  Campana — alt.  Fri. 

11-  11:15  a.m..  Lever— M..  W.  alt.  Fri.:  Ton!— 
Tu.  &  Th. :  Kellogg— alt.  Fri. 

11:15-30  a.m..  Pillsbury— M. -Th. :  Tonl— alt.  Fri.: 

Gen.   Motors— alt.  Fri. 
General  Motors  Corp.  Chevrolet  Div..  Newscasts 
Robert  Trout  &  the  News.  Sun  9:55-10  a.m.:  Sun. 

1:30-35  p.m.:  Sun  5:55-6  p.m.:  Mon.-Ftl.  9:55. 
Allan  Jackson  News.  Sat.  1:25-30  p.m.:  Sal.  5:30- 

35  p.m.:  Sat.  7-7:05  p.m.:  Sac  9:55-10  p.m. 
Longines-Wittnauer  Watch  Co..  Newscasts 
Newscast   (5  min.)  with  Larry  LeSueur.  Sun.  12 

p.m.:  Sun.  4  p.m.:  Sun.  5  p.m.;  Sat.  10  a.m. : 

Sat.  10:55  a.m.:  Sat.  12  p.m. 
Amos   n'  Andy  Music  Hall 
Brow-n  &  Williamson.  M.  W. .  Ted  Bates 
MBS— 

Mon. -Fri.  8:00-8:30  p.m.  Programs— Multi-Message 
Plan    Participants — Mon..    Wed..    Fri.:    R.  J. 

Reynolds  Tob.   Co.— M.-F..   Dodge  Dir.— M.-F. 

Pearson   Pharmacal.  M.-F. 
Multi-Message 
NBC— 

•  THREE  PLAN  PROGRAMS 

Second  Chance:  To  be  announced. 

Pays  To  Be  Married:  Armour— Fri. 
Fibber   McGee    &    Molly:   Prudential — Sun.  thru 
Thu. :  Armour — Mon. .  Wed.  &  Thu. :  Viceroy — 
Tue. 

The    Great    Gildersleeve:    Crowell-CoUler — Mon.. 

Apr.  4  &  IS;  Tue..  Apr.  5  ft  M;  Wed..  Apr. 

6  jc  20:  Thu..  Apr.  14  £  28. 
"Mary  Margaret  McBride 

Mon.  &  Tue..  Q-Tips:  Wed..  Calgon:  Thu.  & 
Fri..  Gen.  Foods;  Sat.,  sustaining. 


A  GEORGIA  BANK 
BANKS  ON  RADIO 


BROADCASTING  IS  NO.  1  BUSINESS-GETTER  FOR  FINANCIAL  FIRM 


By  James  A.  Furniss 


IT  has  been  our  feeling  that  unfriendly  at- 
titudes toward  banking  come  more  from 
people  who  have  had  no  experience  with 
banks  than  from  those  who  have  had  a 
checking,  savings  or  loan  account.  Thus  by 
using  radio,  the  most  effective  medium  for 
reaching  the  non-banking  public,  we  are 
doing  a  double  job  of  getting  new  business 
and  making  people  happier  about  the  bank- 
ing system  that  serves  them.  Beyond  that, 
there  are  other  things  about  radio.  First, 
radio  is  a  good  buy  at  the  price  it  is  being 
offered  in  Georgia.  Another  thing — com- 
pared with  other  media,  production  costs  on 
radio  are  next  to  nothing.  Then  there  is  a 
certain  quality  about  radio  that  the  printed 
word  does  not  have — the  sincerity  and 
warmth  of  the  human  voice.  Banking  is 
based  on  confidence  and  it  seemed  to  us 
that  the  intimacy,  directness  and  inflections 
of  the  human  voice  on  radio  could  help 
build  confidence  in  our  bank.  Also  radio 
has  flexibility — we  can  swing  into  a  cam- 
paign on  a  moment's  notice.  Still  another 
fact  is  that  if  people  are  listening  to  radio, 
they  almost  have  to  listen  to  our  commer- 
cials. They  can't  skip  over  our  message  as 
they  can  when  it  is  presented  to  them  in 
printed  form. 

Georgia  is  growing  industrially  and  finan- 
cially at  a  much  faster  rate  than  the  rest  of 
the  country.  As  a  bank,  we  enjoy  a  pretty 
broad  range  of  customers  both  in  type  and  in 
number.  In  our  region,  we  are  the  largest 
bank.  In  Georgia  one  out  of  every  five  dol- 
lars on  deposit  in  banks  is  on  deposit  in  the 
Citizens  &  Southern. 

Spread  out  as  we  are,  we  try  to  keep  our- 
selves decentralized  as  far  as  authority  goes. 
Each  officer  in  charge  of  a  bank  or  office 
can  make  his  own  decisions  without  having 
to  touch  base  with  headquarters  in  Atlanta. 
Doing  so  means  that  the  local  bank  can  pro- 
vide banking  service  of  the  kind  that  is 
needed  locally. 

Following  this  same  reasoning  we  reor- 
ganized our  advertising  set-up  and  in  1952 
appointed  an  advertising  officer  in  each  of- 
fice throughout  the  C  &  S  system.  Twice  a 
year,  we  hold  a  meeting  of  all  these  advertis- 
ing officers  and  review  procedures  and  ideas. 
We  acquaint  our  people  with  the  reasoning 
behind  our  suggestions  on  media.  Only  in 
rare  cases  do  we  actually  order  something 
done.  We  feel  it  is  better  to  suggest.  This 


feeling  has  worked  out  in  fact  as  well  as  we 
had  hoped. 

With  this  kind  of  background  about  our 
bank,  here  is  how  we  have  handled  radio  at 
the  Citizens  &  Southern. 

First,  our  agency,  Burke,  Dowling,  Ad- 
ams, of  Atlanta,  has  prepared  a  large  num- 
ber of  radio  spots,  on  every  conceivable 


IN  LESS  than  2V2  years  as  advertising  man- 
ager of  Citizens  &  Southern  National  Bank, 
operating  22  offices  in  13  Georgia  cities 
ranging  from 
Thomaston,  6,000 
population,  to  Met- 
ropolitan Atlanta, 
800,000,  James  A. 
Furniss,  vice  presi- 
dent-advertising 
manager,  has 
found  radio  its  No. 
1  business-getter. 
The  chain  budgets 
$53,000  for  radio, 
30%  of  its  total 
budget  for  external 
media.  Mr.  Fur- 
niss told  of  his 

company's  radio  success  experiences  at  the 
Broadcast  Advertising  Bureau  panel  during 
the  1954  NARTB  convention  in  Chicago 
[B*T,  May  31,  1954].  In  the  following  ex- 
cerpts from  a  talk  delivered  last  week  by 
long-distance  line  from  Atlanta  to  the  Cana- 
dian Assn.  of  Radio  &  Tv  Broadcasters,  he 
tells  some  of  the  more  recent  experiences. 


banking  subject.  We  now  have  over  500 
spots  which  are  kept  in  a  spot  book.  One 
copy  of  this  spot  book  goes  to  each  radio 
station  we  use  and  another  copy  goes  to  each 
local  advertising  officer.  The  spots  are  keyed 
by  bank  service  and  identifying  numbers. 
From  this  book,  the  ad  man  can  select  com- 
mercials he  would  like  to  use  and  can  sched- 
ule them  in  advance — locally. 

Second,  we  have  worked  out  certain  pro- 
gram ideas.  One  of  these  is  Cavalcade  of 
Song.  This  is  a  half-hour  musical  memory 
program,  prepared  in  Atlanta  by  our  agency. 
It  consists  of  popular  tunes  of  various  years, 
together  with  a  capsule  account  of  what  was 


MR.  FURNISS 


happening  during  those  years.  We  use  it  in 
five  cities  so  that  it  blankets  the  state.  We 
also  prepared  a  format  on  a  hillbilly  show 
called  Record  Rodeo.  This  is  a  half -hour  of 
top  folk  music  tunes  of  the  day,  selected 
by  the  local  radio  station  which  follows  the 
format  we  prepared  but  selects  its  own  rec- 
ords and  remarks. 

Then  we  prepared  what  we  call  one-min- 
ute news  caps.  These  spots  start  out  with 
two  or  three  top  news  headlines  and  then 
swing  into  the  banking  news  of  the  day. 
They're  for  use  between  regular  news  pro- 
grams in  the  morning  or  evening. 

We  also  suggested  that  each  office  go  in 
pretty  heavily  for  women's  participation 
spots.  As  the  lady  in  charge  of  the  pro- 
gram developed  familiarity  with  the  mes- 
sages we  had  to  get  across,  we  urged  our 
local  advertising  officer  to  let  her  present 
the  spots  in  her  own  language. 

In  addition  to  that,  we  encouraged  each 
advertising  officer  to  hunt  around  for  local 
programs  that  would  fit  his  own  local  need. 
For  example:  in  Atlanta  our  survey  had  told 
us  that  a  tremendous  number  of  people  go 
home  by  automobile  between  4:30  and  5:30 
in  the  afternoon.  Some  of  the  traffic  jams 
we  could  see  every  day  didn't  exactly  make 
the  survey  necessary — at  any  rate  it  meant 
that  these  people  were  out  of  reach  of  most 
other  media  except  radio.  So  we  bought  a 
one  hour  show,  Hour  of  Stars,  which  is  used 
every  week-day  on  WGST  from  4:30  to 
5:30  p.m. 

Another  case,  one  officer  in  charge  of  an 
office  had  a  reputation  locally  for  being  dis- 
interested in  what  was  going  on  in  that  com- 
munity. As  a  result,  he  bought  15  minutes 
of  morning  time  and  contributed  it  in  its 
entirety  to  the  use  of  local  civic  groups  to 
use  as  they  saw  fit.  The  last  time  we  heard 
about  it,  it  was  booked  up  for  eight  weeks 
in  advance. 

In  still  another  case,  we  have  a  bank  in 
Dublin,  a  rural  community,  which  has  only 
three  major  industrial  concerns.  The  major 
source  of  income  is  farming.  In  Dublin  we 
use  a  five-minute  weather  and  market  bul- 
letin program  every  morning  to  catch  the 
farmer  before  he  goes  out  into  the  field.  The 
results  have  astounded  us. 

One  of  our  newest  programs  is  called 
Bouquets  for  Breakfast.    It  went  over  so 
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Cleans  your  film      second  before  airtime 


Attention,  all  agencies.  Do  your  commercials  have  that  dull, 
lifeless  look — do  they  lack  that  crisp,  fresh-from-Hollywood 
sparkle?  Just  buy  a  schedule  on  KING -TV.  You'll  get  the  biggest 
audience  in  the  Pacific  Northwest  and  your  films  are  cleaned  for  free. 

Our  crew  is  pretty  ingenious.  They  outdid  Rube  Goldberg 
when  they  rigged  up  the  Handy-Dandy  KING-TV  Automatic 
Film  Kleener.  Spots  come  out  spotless . . .  one-half  second  before 
they  go  into  the  projector.  Makes  a  world  of  difference  on  the  air. 
They  show  up  nice  and  bright  like  a  good  selling  message  should, 
with  a  soundtrack  crisp  enough  to  satisfy  even  a  Hi-Fi  addict. 


We  figure  it's  just  one  more  small  plus  for  KING-TV.  First, 
we  have  the  highest  rating.  Second,  low  Channel  5  at  100.000 
Watts.  Third,  Seattle's  leading  TV  personalities.  Fourth,  the 
market's  most  aggressive  merchandising  and  publicitv  service. 
And  now — well,  the  Automatic  Film  Kleener. 


Channel  5— ABC 
100,000  Watts 
BLAIR  TV 


FIRST  IN  SEATTLE 


KiNG-TV 

Otto.  Brandt,  I  ice  President  and  General  Manager 


Dan  Daniel 
Bart  Darby 
Sterling  Brewer 

Stars  of 

"News,  Sports,  Weather" 

5:45  to  6:00  p.m.,  Monday  -  Friday 

Stars  Sell  on 
Alabama's 

greatest  TV  station 


News!  Sterling  Brewer  gives  5  min- 
utes of  the  latest.  WABT  is  the 
only  Alabama  station  with  "Photo- 
fax"  service,  bringing  pictures  from 
all  over  the  globe  in  a  matter  of 
minutes!  Sports!  Dan  Daniel  with 
late  scores,  feature  stories,  "Photo- 
fax",  and  often  top  sports  folk  as 
his  guests.  Weather!  Bart  Darby, 
pointing  it  out  on  the  weather  map. 


You  can  SELL 

Your  Products 
to  Alabama  folks 

If  you  TELL 
them  on  programs 
they  enjoy  seeing 

Represented  by 


LAIR-TV 


well  in  Atlanta  that  we  are  now  using  it  in 
two  other  cities.  Fifteen  minutes  long,  it 
goes  on  the  air  about  7:30  a.m.  and  is  de- 
yoted  primarily  to  popular  music  and  the 
correct  time  of  day.  Toward  the  end  of  the 
program,  the  announcer  pays  verbal  tribute 
to  someone  who  has  done  something  on  be- 
half of  his  community  or  people  living  in 
it.  The  person  who  is  honored  also  receives 
a  bouquet  of  flowers. 

In  buying  these  local  programs  and  also 
in  selecting  good  times  for  the  ones  that 
we  prepared  in  Atlanta,  we  have  relied  very 
heavily  on  the  local  station  manager  or  his 
representative.  We  believe  that  if  anyone 
should  know  his  audience,  it  should  be  the 
local  radio  station's  man.  Our  idea  was  that 
we  could  get  the  best  time  and  program 
available  to  do  the  job  we  were  trying  to 
do  by  relying  on  the  local  radio  man's  judg- 
ment. From  our  standpoint,  it  has  worked 
out  much  better  than  trying  to  schedule 
radio  for  the  town  of  Valdosta  by  using 
figures  and  guesswork  from  an  office  in 
Atlanta. 

Now  the  question  is  how  has  radio  ac- 
tually worked  for  us?  The  best  way  to  tell 
you  is  to  cite  a  few  examples. 

One  way  we  tried  once  to  promote  trust 
business  might  be  compared  to  a  cold  can- 
vass or  making  sales  calls  without  advance 
introduction  or  preparation.  We  had  an  ex- 
cellent booklet  on  the  subject  of  wills  and 
decided  to  offer  it  as  a  give-away,  figuring 
that  people  who  were  interested  in  the  sub- 
ject would  ask  for  it.  So  we  designed  a 
newspaper  ad  offering  the  book  as  a  give- 
away and  ran  it.  We  got  nine  requests.  Then 
we  used  the  same  amount  of  money  in  radio 
time.  The  results  were  amazing.  We  had 
over  400  requests  for  the  booklet  and  had  to 
cut  out  the  spot  because  we  had  run  out 
of  our  supply  of  the  booklet.  One  piece  of 
business  we  got  more  than  paid  for  the  ex- 
periment. I  don't  recommend  this  method 
of  going  after  trust  business  but  the  results 
were  astonishing. 

A  Winning  Argument 

In  spite  of  all  our  arguments,  sometimes 
the  head  of  an  office  will  wonder  whether 
radio  is  as  good  as  we  tell  him  it  is.  When 
that  happens,  we  ask  him  to  do  us  a  favor 
and  go  to  the  radio  station  and  present  some 
of  the  spots  himself.  The  number  of  people 
who  later  say  to  him:  "I  heard  you  on  radio 
yesterday,"  usually  is  all  the  convincing  he 
needs. 

Still  another  case — Charlie  Smith  who  is 
president  of  our  bank  in  Dublin  was  inter- 
viewed not  so  long  ago  on  a  program  on 
WMLT.  During  the  interview  he  just  hap- 
pened to  mention  that  the  bank  had  a  board 
of  directors  room  which  was  available  to 
civic  groups  to  use  as  a  meeting  place.  He 
was  mighty  startled  by  the  results — by  night- 
fall of  the  next  day  he  had  promised  the 
room  out  weeks  in  advance.  He  had  to  call 
a  halt  so  that  his  directors  would  not  have 
to  look  for  another  place  to  meet. 

Radio  helps  get  business.  Last  fall,  we 
decided  to  go  after  the  non-banking  market 
in  earnest  with  an  all-out  campaign  lasting 
six  weeks.  We  were  asking  people  who  had 
no  checking  accounts  to  come  in  and  open 
accounts  with  us.  We  used  all  media,  news- 
paper, television,  direct  mail  and,  above  all, 
radio.  We  asked  for  and  got  a  budget  in- 
crease of  several  thousand  dollars.  Among 


the  media  we  usually  use,  only  radio  - 
budget  was  increased. 

The  results  were  eye-opening.  Normally 
we  would  expect  to  open  about  2,200  ac- 
counts during  such  a  six-week  period.  Ir 
this  case,  we  opened  6,636 — more  than  three 
times  the  normal  number.  And  they  were 
good  accounts,  too.  Very  few  have  since 
closed  out.  What  was  even  more  surprising 
was  what  happened  after  the  campaign  wa< 
over.  In  every  month  since  the  campaign 
we  have  opened  at  least  60%  more  check 
ing  accounts  than  we  normally  do.  Radic 
did  a  tremendous  job  for  us  with  savings 
certificates,  a  two-year  investment  paying 
2Vi  %  if  held  until  maturity.  They  are  sole 
in  units  of  $100  or  larger.  We  decided  tc 
introduce  them  July  1  of  1953  as  a  way  oi 
paying  people  more  on  their  invested  sav 
ings  than  the  1%  we  were  paying  on  regu 
lar  savings  accounts. 

Just  before  the  kick-off  date,  we  pullec 
out  all  the  stops.  We  used  every  media  wt 
could  lay  hands  on — tv,  direct  mail,  dis- 
play, outdoor,  newspaper — and  of  course 
radio.  Radio  carried  the  brunt  of  the  job 
In  several  areas  we  increased  spots  to  £ 
real  saturation  schedule.  In  the  first  foui 
weeks,  for  example,  we  added  800  spots  tc 
our  Atlanta  schedule.  We  used  a  great  dea 
of  newspaper  because  the  idea  of  saving; 
certificates  was  new  in  Georgia  and  needec 
detailed  explanation.  Radio,  however,  wa: 
used  to  keep  up  the  drum  fire. 

The  result?  The  bank  tentatively  hac 
hoped  to  sell  $6,000,000  worth  of  certificate: 
in  the  period  of  a  year.  Within  six  months 
though,  we  had  sold  over  $7,000,000  worth 
And  in  the  following  12  months  we  sole 
another  $12,000,000 — over  a  million  dol- 
lars a  month!  Our  total  time  money,  tha 
is  savings  and  savings  certificates,  in  the  par 
ent  bank  of  the  C  &  S  system  has  increasec 
21%  since  we  introduced  savings  certifi- 
cates. Anyone  in  banking,  I  think,  will  tel 
you  that  an  increase  such  as  this  is  noi 
bad.  Our  two  largest  banking  competitor: 
had  practically  the  same  package  to  sell — 
2V2  %  two-year  certificates.  The  difference 
I  feel,  was  that  they  didn't  promote  the  pro 
gram  to  the  degree  that  we  did.  In  the  samt 
period  of  time  that  we  went  up  21%  theii 
time  deposits  stayed  exactly  the  same. 

In  the  last  two  years,  we  have  experiencec 
the  problem  of  what  to  do  in  four  Georgk 
cities  where  tv  has  just  started.  We  bough 
tv  time  in  three  of  them  and  skipped  it  ir 
the  fourth.  And  we  bought  pretty  heavih 
for  us  too — about  $25,000  worth.  In  spite 
of  adjustments  we  had  to  make  in  othej 
media  including  radio  to  pay  this  additiona 
amount,  our  radio  budget  for  1954  was  onh 
$3,000  less  than  the  year  before. 

At  the  end  of  1954,  however,  we  tool 
another  look  at  the  situation  and  made  ; 
change.  We  now  are  using  television  ir? 
only  one  city.  Our  radio  budgets  have  beer 
increased  in  the  two  cities  where  we  can 
celled  television.  Basically,  the  reason  wa: 
that  we  felt  we  were  getting  more  advertis 
ing  per  dollar  for  radio  than  we  were  fo: 
television.  Even  now,  only  28%  of  the 
money  we  spend  in  television  is  being  spen 
for  time.  The  balance  goes  into  talent,  live 
announcers,  actors,  cameramen  and  othe 
production  expenses.  In  radio  however 
95%  of  the  money  we  spend  goes  for  time 
the  balance  going  into  production. 
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whose  skills  earn  them  bigger  incomes 

PAYROLLS 

measured  in  millions  and  millions  yearly 

PROFITS 

which  mean  greater  and  faster  growth 

PROSPERITY 

with  no  limitation  anywhere  in  sight 


and  you  get 

GIGANTIC 
BUYING  POWER 

in  the  Industrial  Heart  of  America! 


that  gets  results  day  after  day  after  day 


and  you  get 

GIGANTIC 
SELLING  POWER 

in  the  Industrial  Heart  of  America! 


PUT  THEM  TOGETHER - 
WORKING  FOR  YOU 

with  this  perfect  radio-TV  combination . . . 


WSAZ-TV 

CHANNEL  3     BASIC  NBC  NETWORK 
MAXIMUM  POWER 
HUNTINGTON-CHARLESTON,  W.  VA. 


930  KC. 


1490  KC. 


WSAZ 

HUNTINGTON.  W.  VA. 

WGKV, 


CHARLESTON,  W.  VA. 


REPRESENTED 
NATIONALLY  BY 

The  KATZ 

Agency 
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(A&A  continues  from  page  36) 

Longines-Wittnauer  Plans 
Fairy  Tale  Dramatizations 

PLANS  for  a  year-round  weekly  half-hour  tv 
series  of  dramatizations  of  great  fairy  tales 
have  been  announced  by  Alan  Cartoun,  adver- 
tising director  of  Longines-Wittnauer  Co.,  New 
York.  Mr.  Cartoun  said  the  idea  was  the  re- 
sult of  favorable  audience  response  to  the 
narrated  music  and  ballet  dramatizations  of 
fairy  tales  on  Longines'  Thanksgiving  and 
Christmas  television  shows.  As  yet,  no  date 
has  been  set  for  the  start  of  the  series. 

The  format  of  the  proposed  series  includes 
an  off-stage  narrator  whose  lines  are  coordi- 
nated with  a  story  told  in  pantomime,  ballet 
and  animated  film  sequences  with  vocal  and 
symphonic  musical  accompaniment. 

The  Thanksgiving  production  of  "The 
Sleeping  Beauty"  was  narrated  by  Walter 
Hampden.  Judith  Anderson  and  Monty  Wooley, 
respectively,  were  featured  in  "The  Little  Match 
Girl"  and  "The  Elves  and  the  Shoemaker,"  at 
Christmas. 

Pulse  N.  Y.  City  Survey 
Now  Includes  17  Counties 

PULSE  has  expanded  its  radio  and  television 
audience  measurements  in  New  York  to  cover 
the  entire  17-county  area  which  is  designated 
metropolitan  New  York  by  the  U.  S.  Census 
Bureau,  Dr.  Sydney  Roslow,  the  firm's  director, 
has  announced. 

Previously,  Pulse  had  checked  12  counties  for 
the  metropolitan  area.  The  five  counties  added 
are  Rockland  and  Suffolk  in  New  York  State 
and  Middlesex,  Morris  and  Somerset  in  New 
Jersey.  The  12  counties  formerly  surveyed  ac- 
counted for  93.3%  of  the  families  in  the  census- 
designated  metropolitan  area,  Dr.  Roslow  said. 
The  17  counties  now  will  include  4,162,190 


radio  homes.  Dr.  Roslow  also  pointed  out  that 
other  marketing  statistics  on  the  metropolitan 
area  normally  are  based  on  these  full  17. 

Size  of  the  sample  used  for  Pulse's  night- 
time radio  ratings  will  be  increased,  subse- 
quently, from  2,450  to  2,800  homes  per  week, 
and  samples  for  Saturday,  Sunday  and  indi- 
vidual evenings  increased  from  200  tv  homes 
to  300  homes  in  all  markets  with  three  or  more 
tv  stations  where  TelePulse  reports  are  issued 
on  a  continuing  basis.  Mid-week  strip  pro- 
grams will  continue  on  a  base  of  1,000  tv 
homes.  Increase  in  the  overall  monthly  sample, 
he  said,  is  25%. 

Nyland  Named  Geyer  V.P. 

NEAL  NYLAND,  formerly  with  R.  L.  Polk 
Co.,  Detroit,  as  senior  account  executive  and 
supervisor  on  Chrysler  Corp.  accounts,  has 
been  appointed  vice 
president  and  ac- 
count executive  for 
Geyer  Adv.,  Detroit, 
it  was  announced 
last  week  by  B.  B. 
Geyer,  chairman  of 
the  board  and  presi- 
dent. 

Mr.  Nyland,  who 
will  serve  as  account 
executive  for  the 
Kelvinator  Div.  of 
American  Motors 
Corp.,  has  been  in 
advertising  for  more 
than  20  years.  He  has  been  with  Benton  & 
Bowles,  New  York,  as  a  vice  president  and 
account  supervisor;  with  Chrysler  Corp.,  De- 
troit, as  an  executive  and  member  of  the  steer- 
ing committee  and  as  assistant  director  of 
advertising  and  sales  promotion  of  the  Plymouth 
Div.  He  also  has  been  advertising  manager  of 
Nash  Motors. 


MR.  NYtAND 


How  WOR  Processes  Advertising 


HOW  DOES  a  station  "process"  its  adver- 
tising so  as  to  guard  against  undesirable  ad- 
vertising? 

Screening  of  advertising  at  WOR-AM-TV 
New  York  was  cited  by  General  Manager 
Gordon  Gray  before  New  York  Gov. 
Averell  Harriman's  conference  on  bait  ad- 
vertising last  fortnight  [B»T,  March  21]. 

This  is  the  way  the  station's  screening 
works,  according  to  Mr.  Gray: 

"We  consider: 

A.  The  Product 

1.  Who  makes  it? 

2.  Does  it  live  up  to  its  claims?:  a. 
What  are  reasonable  claims?  b.  If 
toilet  or  drug,  what  ingredients? 
c.  Does  it  comply  with  all  laws? 

3.  Is  it  available  at  price  declared?: 
a.  Compare  with  similar  items,  b. 
Determine  what  factors  govern  cost 
of  such  merchandise,  c.  Does  any 
reduction  or  absence  of  such  qual- 
ity factors  account  for  a  'miracle 
low  price,'  and  is  this  made  clear? 

The  Client 

1.  What  is  client's  credit  standing  and 
the  character  of  the  business  based 
on  past  experience? 

2.  Does  he  stand  behind  his  merchan- 
dise with  an  unquestioned  money- 
back  guarantee? 

3.  Does  he  have  a  warehouse,  a  source 
of  supply?:  a.  If  in  doubt,  check 


possible  sources  to  determine  source 
of  supply  and  approximate  whole- 
sale price. 
4.  What  is  conduct  of  client's  sales- 
men in  the  field?:  a.  Local  Better 
Business  Bureau  record?  b.  Remind 
client  that  his  salesman  also  repre- 
sents the  station  in  listener's  mind. 
Warn  that  no  talk-down  of  adver- 
tised merchandise  will  be  tolerated, 
c.  In  rare  instances,  "plant"  a  cus- 
tomer by  giving  a  station  employe 
as  a  lead  to  check  client's  actual 
practices. 

"WOR  and  WOR-TV  seek  information  in 
any  field  from  those  best  qualified  to  get  it. 

"We  maintain  a  department  of  three 
people  who  spend  full  time  on  continuity 
acceptance,  but  additionally,  continuity  ac- 
ceptance is  the  responsibility  of  the  indi- 
vidual salesman  involved  and  the  sales 
manager  as  well  as  our  management  group. 

"Despite  this,  in  rare  instances,  a  product 
may  slip  by  and  cause  us  some  concern.  I 
am  sure  that  many  stations  are  not  so  for- 
tunate as  to  have  the  facilities  extended  us 
at  our  stations,  but  our  industry,  as  I  know 
it,  polices  itself  pretty  strictly  and  is  quite 
well  aware  of  its  obligations,  if  for  no  other 
reason  than  the  fact  that  to  harm  our  lis- 
teners is  to  harm  the  individual  radio  or 
television  station  itself." 


BBB  Says  Newspapers  Had 
91%  of  Questioned  Ads 

OF  A  TOTAL  16,350  "questionable"  advertise-, 
ments  in  1954  which  required  Better  Businessy 
Bureau  contacts  with  the  advertisers  involved.] 
91%  appeared  in  newspapers,  3%  on  radio. J 
2%  on  tv  and  4%  in  other  media,  according  tol 
the  annual  report  of  the  Assn.  of  Better  Busi-fl 
ness  Bureaus  Inc.,  released  Thursday. 

Most    questionable    advertising    on    tv  inl 
1954,  the  BBB  report  said,  was  for  (in  order)l 
home    appliances,    used    cars,  radio-tv-musicl 
(sales  and  services)  and  apparel.    On  radio,L 
the  most  objectionable  commercials  ranked:B 
used  cars;  home  appliances;  apparel;  home  fur-IT 
nishings;  jewelry,  and  radio-tv-music,  BBB  said.l 

The  total  number  of  questionable  advertise-! 
ments  was  lower  in  1954  than  1953,  the  BBBj 
report  noted.  The  16,350  ads  which  required! 
action  were  taken  from  hundreds  of  thousands! 
of  ads  studied,  BBB  explained.  Of  the  16,350| 
cited  "objectionable,"  only  395  or  2.4%  were! 
cases  in  which  voluntary  adjustments  were  re-l 
fused,  "necessitating  turning  over  the  files  tol 
the  appropriate  authorities." 

The  report  showed  that  inquiries  and  com-l 
plaints  handled  by  the  local  BBBs  in  the  U.  S.l 
and  Canada  reached  a  new  high  of  2,005,2881 
in  1954,  of  which  only  423,942  (21%)  repre-l 
sented  complaints. 

Respecting  its  public  relations  program  tol 
"tell  the  BBB  story,"  BBB  cited  publicity  dur-l 
ing  1954  which  included  7,833  radio  spots,! 
486  radio  shows,  206  tv  spots,  223  tv  shows  and] 
3,554  newspaper  stories.  BBB  advertisements! 
totaled  799,  the  report  said. 

'Kansas  City  Star'  asks 
Verdict  Be  Set  Aside 

MOTION  to  set  aside  a  jury  verdict  finding  the 
Kansas  City  Star  and  its  advertising  director 
guilty  of  anti-trust  violations  is  before  Federal 
District  Court.  The  Star  and  Emil  A.  Sees,  ad 
director,  were  convicted  by  a  jury  of  attempting 
to  monopolize  dissemination  of  news  and  ad- 
vertising in  the  Kansas  City  area.  The  Star  also 
was  found  guilty  of  monopolizing  news  and 
advertising. 

In  the  petition,  the  Star  and  Mr.  Sees  asked 
judgment  of  acquittal  or  a  new  trial.  The 
offenses  are  misdemeanors.  The  government 
has  indicated  it  will  ask  summary  judgment,  on 
the  basis  of  trial  evidence,  in  connection  with 
civil  charges. 

Lennen  &  Newell  Aids  Drive 

ADVERTISING  for  the  1955  multiple  sclerosis! 
drive  will  be  handled  by  Lennen  &  Newell,  New 
York,  which  has  volunteered  time  and  talent 
to  the  campaign.  "  Jackson  Taylor,  senior  vicei 
president  and  management  account  supervisor 
at  the  agency,  has  been  named  chairman  of  the 
advertising  committee.  Serving  on  the  com- 
mittee are  Tony  Pan,  Clark  Agnew,  George 
Tompkins,  Leo  Kelmenson  and  Oliver  Toigo. 
all  of  Lennen  &  Newell. 


Gillette  Buys  Sunday  'Game7 

SPONSORSHIP  of  half  of  Sunday  Game  of  the , 
Day  baseball  on  MBS  has  been  bought  by  the 
Gillette  Safety  Razor  Co.  for  the  1955  season. 
MBS  is  broadcasting  pre-season  exhibition 
games  from  Florida  training  sites.  Agency  for 
Gillette  is  Maxon  Inc. 
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mine  a  double... 
wabi  and  wabi-tv 


Now  there's  a  smart  time-buyer  for  you!  No  chance  this  maitre  d'hotel  (name  of 
Gus)  at  Hollywood's  Brown  Derby  will  ever  mistake  Aim  for  one  of 
those  peasants  that  wander  in  from  Vine  Street. 

The  young  man  has  just  given  a  substantial  opinion  on  one  of  the  best  radio-TV 
buys  in  New  England.  You  can  see  for  yourself  how  the  young  lady  is  mighty 
proud  of  having  latched  onto  a  smart  guy. 

You'll  be  mighty  proud  of  yourself,  too,  when  you  see  the  results  \^  ABI  i  radio  I 
and  WABI-TV  salesmanship  can  conjure  up  for  your  products  in  the  fastest- 
growing  part  of  Maine.  As  Gus  puts  it:  ''the  real  gentlemen  among  my 
time-buying  patrons  always  specify  WABI  —  WABI-TV  when  establishing  their 
spot  advertising  schedules  for  maximum  effectiveness."  He's  hep,  that 
boy  is!  How  about  you? 


A      ~\      /f-  ,,      George  P.  Hollingbery  —  Nationally 

/\  \  /I  Represented  by:  „..„-.  5,  ,  .  . 
/ — \      \/  I  Kettell-Carter  —  New  England 


TV 


BANGOR,  MAINE 

General  manager:  Leon  P.  Gorman,  Jr. 


ADVERTISERS  &  AGENCIES 


United  Auto  Workers 
Appoints  Kaufman  Agency 

THE  United  Automobile  Workers,  Detroit, 
has  named  Henry  J.  Kaufman  &  Assoc.,  Wash- 
ington, D.  C,  to  handle  its  radio-tv  advertising, 
effective  April  15,  it  was  announced  last  week. 
Robert  S.  Maurer,  tv  director,  will  be  account 
executive.  Reggie  Schuebel  Inc.,  New  York, 
will  assist  Kaufman  in  servicing  the  account. 

The  union  uses  radio  and  tv  announcements 
in  industrial  areas  to  explain  its  purposes  and 
aims.  Future  plans  and  the  amount  of  money 
to  be  spent  were  not  disclosed. 

Kaufman  replaces  Luckoff  &  Wayburn  Inc., 
Detroit,  as  agency  on  the  account. 

Toy  Council  Signs  P.  Winchell 

TOY  GUIDANCE  Council,  New  York,  inde- 
pendent business  organization  seeking  to  in- 
fluence selection  of  correct  playthings  for  chil- 
dren, has  signed  Paul  Winchell,  ventriloquist, 
to  star  in  a  series  of  television  films. 

Mr.  Winchell  with  his  dummy  Jerry  Ma- 
honey  will  present  104  Educator- Approved 
Prestige  Toys  in  a  series  of  13  films  to  be  seen 
on  television  across  the  country  beginning  late 
in  October  and  running  until  Christmas.  The 
series  will  be  sponsored  by  the  Toy  Guidance 
Council  and  its  member  stores. 

Scholty  Heads  K&E  Office 

LES  SCHOLTY,  Lincoln-Mercury  account 
executive,  Kenyon  &  Eckhardt  Inc.,  Holly- 
wood, has  been  named  to  head  the  Hollywood 
office,  succeeding  Vice  President  Robert  Wolfe, 
resigned.  Mr.  Scholty  remains  Lincoln-Mer- 
cury account  executive. 

SPOT  NEW  BUSINESS 

Arnesto  Paint  Co.,  N.  Y.,  through  Philips  Rohr 
&  Co.,  same  city,  will  use  radio  spots  to  open 
1955  campaign,  starting  in  April  for  10  weeks. 

Dairy  Farmers  of  Canada,  Toronto,  in  April 
starts  a  series  of  20-second  commercial  an- 
nouncements on  number  of  Canadian  tv  sta- 
tions. Agency:  E.  W.  Reynolds  &  Co.,  Toronto. 

NETWORK  NEW  BUSINESS 

Gordon  Baking  Co.  (Silvercup  bread),  Detroit, 
will  sponsor  second  annual  Kuklapolitan  Easter 
Show  on  four  ABC-TV  stations  April  10.  Net- 
work's co-op  program  dept.  will  offer  show  as 
special  feature  to  about  110  other  stations. 
Agency:  D'Arcy  Adv.,  N.  Y. 

CBS-Columbia,  Long  Island  City,  N.  Y.,  signs 
for  alternate-week  sponsorship  of  Arthur  God- 
frey's Talent  Scouts,  CBS  simulcast,  Mon., 
8:30-9  p.m.  EST,  effective  June  27.  Agency: 
Ted  Bates  &  Co.,  N.  Y.  Other  sponsor  is 
Thomas  J.  Lipton  Inc.,  currently  full-time  spon- 
sor of  the  series. 

Procter  &  Gamble,  Cincinnati,  assumes  full 
sponsorship  of  My  Favorite  Husband  on  CBS- 
TV  (Sat.,  9:30-10  p.m.  EST)  effective  May  7. 
Alternate  sponsor  Simmons  Co.  (beds,  sofas, 
mattresses),  N.  Y.,  withdraws  April  29.  Agency 
for  both:  Young  &  Rubicam,  N.  Y. 

Procter  &  Gamble  signs  for  alternate  sponsor- 
ship of  The  Line-Up,  CBS-TV,  Fri.,  10-10:30 
p.m.  EST,  effective  April  1.  Agency:  Young 
&  Rubicam,  N.  Y.  Other  sponsor  is  Brown  & 
Williamson  Tobacco  Corp.,  through  Ted  Bates 
&  Co. 

Scott  Paper  Co.,  Chester,  Pa.,  will  sponsor 
Father  Knows  Best,  produced  by  Screen  Gems 
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Inc.,  effective  Aug.  31,  replacing  the  Margie 
series  on  NBC-TV,  Wed.,  8:30-9  p.m.  EST. 
Scott  Paper  Co.  also  sponsors  Omnibus  on 
CBS-TV.  Agency  for  Scott  is  J.  Walter  Thomp- 
son Co.,  N.  Y. 

NETWORK  RENEWALS 

Sunbeam  Corp.  (Frypan,  Mixmaster,  Shave- 
master),  Chicago,  renews  sponsorship  of  Home 
on  NBC-TV  (Mon.-Fri.,  11  a.m.-12  noon  EST) 
for  60  participations  between  April  1  and 
Dec.  31,  concentrated  during  Father's  Day, 
Mother's  Day,  Thanksgiving  and  Christmas 
periods.  Agency:  Perrin-Paus,  N.  Y. 

AGENCY  APPOINTMENTS 

Buitoni  Foods  Corp.,  said  to  be  largest  manu- 
facturers of  spaghetti  and  spaghetti  products, 
appoints  J.  Walter  Thompson  Co.,  N.  Y.  Also 
appointing  JWT  were:  Edison  Voicewriter  Div. 
of  Thomas  A.  Edison,  for  V.  P.  Edison  Voice- 
writer  and  Edison  Televoice  (in  U.  S.  and 
Canada);  Trico  Products  Corp.  (windshield 
wipers),  for  firm's  public  relations  advertising 
and  publicity. 

Pacific  Salmon  Assoc.  Inc.,  Seattle,  Wash.  (Car- 
nation salmon  &  tuna),  names  Erwin,  Wasey 
&  Co.,  L.  A. 

National  Housing  Center,  Washington  (to  be 
officially  opened  Aug.  15),  appoints  Farson, 
Huff  &  Northlich,  Cincinnati.  Radio-tv  will  be 
used. 

Philadelphia  Gas  Works  appoints  W.  S.  Roberts 
Inc.,  Phila.,  for  tv  advertising.  Franklin  S. 
Roberts  is  account  executive. 

Bolta  Products  Div.,  General  Tire  &  Rubber 
Co.,  Lawrence,  Mass.  (plastic  products),  for  its 
food  service  equipment  div.,  appoints  The  Sackel 
Co.,  Boston. 

Bourjois  Inc.  and  Barbara  Gould  Inc.,  both 
N.  Y.,  appoint  Lawrence  C.  Gumbinner  Adv., 
same  city. 

The  Siegler  Corp.,  Centralia,  111.  (oil,  gas  space 
heaters),  appoints  Dancer-Fitzgerald-Sample 
Inc.,  Chicago. 

Lee  Hotels  of  Calif.  (Hollywood  Plaza,  Holly- 
wood; Beverly  Carlton,  Beverly  Hills;  Cavalier 
Hotel,  West  Los  Angeles,  and  Hotel  Laguna, 
Laguna  Beach)  names  The  Edwards  Agency, 
L.  A.,  as  advertising  counselors.  Edward  L. 
Koblitz,  agency  president,  is  account  executive. 

Air  Force  Reserve,  Continental  Air  Command, 
Mitchell  Air  Force  Base,  N.  Y.,  appoints  Bozell 
&  Jacobs  Inc.,  same  city,  for  its  promotional 
account.  Account  involves  about  $275,000 
during  current  fiscal  year. 

A&A  PEOPLE 

Robert  F.  Laws,  head  of  his  own  Hollywood 
advertising  agency 
and  former  (1949-52) 
sales  manager,  ABC- 
AM-TV  Hollywood, 
to  Hal  Stebbins  Inc., 
same  city,  as  vice 
president  and  ac- 
count supervisor. 

Paul  S.  Twichell, 

former  assistant  di- 
rector, state  publicity 
div.,  New  York  State 
Dept.  of  Commerce 
and,  before  that, 
president  of  Nolan 
&  Twichell  Adv.,  Albany,  N.  Y.,  to  Dave  Fris 


Adv.,  same  city,  as  assistant  to  president. 

Donald  E.  West,  formerly  in  charge  of  mer- 
chandising activities. 
Ogilvy,  Benson  & 
Mather  Inc.,  N.  Y.: 
to  Rockwood  &  Co.. 
Brooklyn,  N.  Y. 
(chocolate,  cocoa 
products ) ,  as  vice 
president  in  charge 
of  marketing,  con- 
sumer products  divi- 
sion. 

Roland  Martini,  vice 
president  in  charge. 
New  York  office  of 
Gardner  Adv.  Co., 
and  John  H.  Leach,  vice  president-account 
group  supervisor  of  St.  Louis  office,  elected  to 
board  of  directors.  Re-elected  to  board  were: 
President  Elmer  G.  Marshutz,  Charles  E.  Clag- 
gett,  Champ  C.  Humphrey,  Beatrice  Adams  and 
William  L.  Spencer. 


MR.  WEST 


MR.  MARTINI 


MR.  LEACH 


MR.  LAWS 


William  H.  Shriver  Jr.,  formerly  with  radio-tv 
dept..  VanSant,  Dugdale  Inc.,  Baltimore,  named 
director  of  advertising,  American  Brewery  Inc., 
same  city. 

Sol  Hyman,  art  director,  Biow-Beirn-Toigo 
Inc.,  N.  Y.,  promoted  to  head  art  director  and 
administrative  head  of  art  dept. 

William  W.  Morgan,  formerly  with  sales  staff. 
KIOA  Des  Moines,  Iowa,  appointed  general 
manager  and  account  executive,  Roger  Johnson 
Adv.  Inc.,  same  city. 

Edwin  W.  Williams,  formerly  creative  executive. 
KSJO  San  Jose,  Calif.,  to  Gerth-Pacific  Adv., 
S.  F.,  as  head  of  radio-tv. 

Chester  V.  Cheek,  formerly  sales  manager,  Rob- 
ert Monroe  Produc- 
tions Inc.,  N.  Y.,  ap- 
pointed motion  pic- 
ture div.  sales  man- 
ager, Michener  & 
O'Connor  Inc.,  Har- 
risburg,  Pa. 

George  Thomson. 

formerly  with  Inter- 
national Minerals  & 
Chemical  Corp.,  ap- 
pointed assistant  re- 
search manager. 
Waldie  &  Briggs  Inc., 
Chicago. 

James  O'Neil  Jr.,  formerly  with  Continental 
Baking  Co.,  to  Ted  Bates  &  Co.,  N.  Y.,  as  an 
account  assistant. 

Dick  Stevens,  WCCO-TV  Minneapolis,  to 
Campbell-Mithun  Adv.  Agency,  there,  effective 
April  1. 

George  Rappaport,  art  director,  Calkins  & 
Holden,  L.  A.,  father  of  boy,  Ross. 
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MR.  CHEEK 


I 


o  there  you  are ! 


HERE'S  HOW  WTTV  AND  NBC-TV  STACK 
UP  IN  THE  INDIANAPOLIS  AREA 

Based  on  share  of  audience  study  for  91  night  time  quarter-hour 
NBC-TV  periods  in  42  counties  surveyed  by  ARB*,  January,  1955, 
WTTV  Grade  B. 


SHARE  OF 
AUDIENCE 


Star  of  the  PET  MILK-ARMOUR 
GEORGE  GOBEL  SHOW.  (Not 
represented  in  these  figures,  but 
he'll  be  included  in  the  next  ARB 
Survey) 
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WTTV  Television  Serving  Indianapolis, 
Terre  Haute,  Bloomington  and  ALL  of 
the  great  HOOSIER  HEARTLAND 


hannel 


A    SARKES    TARZIAN  STATION 

BUSINESS  OFFICE:  Essex  House,  Indianapolis  6,  Indiana 
Represented  Nationally  by  MEEKER  TV,  Inc. 
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MCA-TV  TO  HANDLE  REPUBLIC  BLOCK 


Total  of  123  feature  films  to 
be  made  available  in  agree- 
ment with  Republic  Pictures 
bringing  another  major  film 
studio  into  the  television  field. 

IN  a  transaction  said  to  involve  "the  biggest 
contract  of  its  kind  in  the  history  of  television" 
— -and  marking  the  largest  break  to  date  in  the 
front  that  major  theatrical  producers  have  put 
up  against  tv — the  MCA-TV  Film  Syndication 
Division  last  week  acquired  world-wide  tv  dis- 
tribution rights  to  123  feature  films  which  were 
produced  originally  at  a  reported  cost  of  $23 
million. 

MCA-TV  obtained  the  package  from  Repub- 
lic Pictures  Corp.  The  contract  was  signed  in 
Hollywood  last  Tuesday  by  Herbert  J.  Yates, 
president  of  Republic  Pictures,  and  Taft  B. 
Schreiber,  vice  president  of  MCA-TV  Ltd., 
and  provides  for  a  long-term  agreement. 

MCA-TV  said  the  package  constituted  "the 
largest  block  of  films  ever  released  to  television 
by  a  major  studio  from  their  backlog  of  pic- 
tures." Last  month  Guild  Films  Co.  acquired 
from  Motion  Pictures  for  Television  Inc.  $13 
million  in  tv  exhibition  contracts  of  700  feature 
films  [B»T,  Feb.  7]. 

The  package  consists  of  56  feature  films, 
starring  Gene  Autry  and  67  feature  films, 
starring  Roy  Rogers.  Each  feature  film  has 
been  re-edited  for  hour-long  programming  and 
each  film  will  be  seen  on  tv  for  the  first  time, 
according  to  an  MCA-TV  spokesman. 

The  sale  climaxes  a  long  legal  battle  between 
Republic  and  the  cowboy  stars,  which  reached 
the  U.  S.  Supreme  Court.  The  stars  had  sought 
to  stop  the  release  of  such  films  to  tv. 

Well-known  personalities  appearing  in  these 
films  in  featured  roles,  MCA-TV  said,  include 
Noah  Beery  Ir.,  lohn  Carradine,  Dale  Evans, 
Virginia  Grey,  Andy  Devine,  limmy  Durante, 


lack  Holt,  Raymond  Hatton,  Sterling  Hollo- 
way,  Ann  Rutherford  and  Gale  Storm. 

The  films  distributed  for  television  will  have 
the  original  sound  tracks  and  contain  many  of 
the  nation's  top  western  songs,  according  to 
MCA-TV.  In  many  instances,  it  was  pointed 
out,  the  songs  were  written  expressly  for  the 
films. 

Included  in  the  films  starring  Gene  Autry 
are  "Melody  Trail."  "Sagebrush  Troubador," 
"Singing  Vagabond,"  "Red  River  Valley," 
"Comin'  'Round  The  Mountain"  and  "Guns 
and  Guitars."  The  Roy  Rogers  films  include 
"Under  Western  Stars,"  "Idaho,"  "King  of  The 
Cowboys,"  "Carson  City  Kid"  and  "Man  from 
Music  Mountain." 

MCA-TV  spokesman  said  that  national,  re- 
gional and  local  sales  plans  with  respect  to  the 
films  currently  are  being  studied  and  will  be 
announced  shortly.  He  said  the  company  is  in 
the  process  of  formulating  an  extensive  adver- 
tising and  promotion  campaign. 

Reed,  Gross-Krasne 
Combine  Operations 

FORMATION  of  Roland  Reed-Gross,  Krasne 
Tv  Commercials  for  the  purpose  of  producing 
tv  film  commercials  has  been  announced  by 
Roland  Reed  Productions  and  Gross-Krasne 
Inc.,  Hollywood.  The  new  firm's  staff  is  headed 
by  Roland  Reed,  Guy  V.  Thayer,  his  executive 
vice  president,  Jack  J.  Gross,  Philip  N.  Krasne 
and  Lee  Savin,  G-K  executive  vice  president. 

Headquartered  at  California  Studios,  Holly- 
wood, the  organization  will  be  able  to  draw 
on  all  facilities,  including  nine  stages,  new  edit- 
ing, dubbing  and  insert  installations.  This  equip- 
ment, according  to  Mr.  Gross,  will  enable  ad- 
vertisers to  see  rough  cuts  and  release  prints 
of  their  films  more  quickly  than  heretofore. 
Additionally,  a  complete  lab  service  will  be 


maintained  for  making  and  distributing  release 
prints  for  both  national  and  spot  tv  commer- 
cials. 

Designated  a  partnership,  both  Gross-Krasne 
and  Roland  Reed  Productions  will  continue, 
independently,  their  present  operations  of  t\ 
program  filming.  G-K  produces  NBC-TV's 
Big  Town  and,  in  association  with  Rawlins- 
Grant,  the  syndicated  Mayor  of  the  Town. 
Upcoming  are  Alias  Jimmy  Valentine  and  O. 
Henry  Playhouse.  On  the  Reed  production 
schedule  are  NBC-TV's  My  Little  Margie, 
ABC-TV's  Stu  Erwin  Show,  syndicated  Rocky- 
Jones,  Space  Ranger  and  Waterfront. 

Goldwyn-Pickford  Hearing 
Opens  in  Long  Beach  Court 

HEARING  in  the  current  litigation  between 
Samuel  Goldwyn  and  Mary  Pickford  over  Gold- 
wyn  Studios  got  under  way  March  22  in  Long 
Beach  Superior  Court  with  each  party  asking  ap- 
proximately $500,000.  Mr.  Goldwyn,  39/80ths 
owner  of  the  property,  asks  $503,535  as  the 
former  star's  share  of  studio  operation  and 
maintenance  since  1949.  Miss  Pickford, 
41/80ths  owner  of  the  studios,  in  a  counter- 
claim asks  $500,000  and  an  accounting  of 
rentals,  claiming  all  income  since  1949  has 
gone  to  the  producer. 

Meanwhile,  sealed  bids  on  the  10-acre  studio 
site  must  be  in  by  next  Monday  (April  4)  under 
an  order  signed  by  Superior  Judge  Paul  Nourse 
[B«L,  Feb.  21].  Both  Miss  Pickford  and  Mr. 
Goldwyn  are  expected  to  bid  when  the  date  for 
public  auction  is  set. 

Miss  Pickford,  if  successful  in  acquiring  the 
estimated  $5  million  property,  is  expected  to 
enter  tv  film  production. 

'Looney  Tunes'  to  KTLA  (TV) 

FIRST-RUN  and  exclusive  rights  to  a  package 
of  191  "Looney  Tune"  cartoons,  originally  pro- 
duced by  the  late  Leon  Schlesinger  for  Warner 
Bros.  Pictures  at  an  estimated  $6  million  cost, 
have  been  purchased  by  KTLA  (TV)  Holly- 
wood. 

Contract  with  Guild  Films,  Hollywood,  pres- 
ent package  owners,  gives  KTLA  exclusive 
rights  for  two  years,  with  options. 

Shellric  Sets  New  Series 

SHELLRIC  Corp.  has  purchased  a  series  of 
shows  proposed  for  tv  showing  and  titled  The 
Boy  Who  Changed  the  World,  Sid  Caesar, 
NBC-TV  star  and  president  of  Shellric,  New 
York,  has  announced.  The  series  will  portray 
the  boyhood  of  men  who  have  made  outstand- 
ing contributions  in  the  arts  and  sciences. 

Idea  for  the  programs  originated  with  a  tv 
play  of  the  same  title  by  Joseph  Schrank  which 
was  telecast  last  fall  on  Studio  One  (CBS-TV). 
That  drama  treated  the  early  years  of  Thomas 
Edison.  Mr.  Schrank  will  serve  as  writing  super- 
visor and  script  editor. 

Manhattan  Tv  to  Handle  AAP 

NEGOTIATIONS  were  completed  last  week 
under  which  the  newly-formed  Manhattan 
Television  Co..  Los  Angeles,  will  handle  tv 
film  distribution  of  the  entire  film  catalogue 
of  Associated  Artists  Productions,  New  York, 
in  the  11  western  states  of  Arizona,  California, 
Colorado.  Idaho,  Montana,  Nevada,  New  Mex- 
ico, Oregon,  Utah,  Washington  and  New 
Mexico. 

Transaction   was   arranged   by   Robert  I. 


STOPOVER  contract  signing  aboard  a  Union  Pacific  Railroad  car,  for  NBC  Film  Div.'s 
His  Honor,  Homer  Bell,  is  negotiated  by  (I  to  r)  James  D.  Farris,  account  executive, 
Copies  Co.,  agency  for  the  railroad;  H.  B.  Northcott,  general  advertising  manager  of 
Union  Pacific;  Daniel  M.  Curtis,  central  sales  manager  of  the  NBC  Film  Div.,  and  James 
Cottrell,  WOW-TV  Omaha  account  executive.  Union  Pacific  will  sponsor  the  half-hour 
film  show  in  Seattle,  Portland,  Los  Angeles  and  Omaha.  The  contract  signing  took  place 
in  Mr.  Curtis'  room  on  the  Challenger  Streamliner  during  a  10-minute  stopover  in  Omaha. 
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REMEMBER  the 
DIFFERENCE 


betw 


een 


Radio  and  Radio 


Two  radio  stations  in  the  same  market  can  represent 
the  difference  between  mediocrity  and  greatness.  The 
big  difference  may  be  in  facilities,  or  programming, 
or  management  ...  or  in  all  these  elements. 

Quality  reflects  itself  in  audience  acceptance.  Great 
stations  build  huge  and  responsive  audiences.  They 
offer  advertisers  the  full  strength  of  an  immensely 
influential  and  surprisingly  economical  medium. 


The  radio  stations  which  we  represent  are  great 
stations  in  important  markets.  The  quality  of  their 
services  has  earned  them  significant  leadership  in 
public  prestige.  Naturally,  they  produce  better  results. 

Let  one  of  our  experienced  staff  explain  how  the 
difference  between  radio  and  great  radio  applies  to 
your  problem. 


the  HENRY  I.  CHRISTAL  co.,inc. 

NEW  YORK  —  BOSTON  —  CHICAGO  —  DETROIT  —  SAN  FRANCISCO 

Representing  Radio  Stations  Only 


WBAL      Baltimore  (NBC) 
The  Hearst  Corp. 

WBEN      Buffalo  (CBS) 

Buffalo  Evening  News 

WGAR     Cleveland  (CBS) 

Peoples  Broadcasting  Corp. 

WJR         Detroit  (CBS) 

The  Goodwill  Station.  Inc. 

WTIC       Hartford  (NBC) 

Travelers  Broadcasting  Service  Corp. 

WDAF      Kansas  City  (NBC) 
Kansas  City  Star 


Measure  of  a  Great 
Radio  Station 


WHAS 


WTAG 


Los  Angeles  (NBC) 
Earle  C.  Anthony  Inc. 

Louisville  (CBS) 
Louisville  Courier-Journal  &  Times 

Milwaukee  (NBC) 
Milwaukee  Journal 

Schenectady  (NBC) 
General  Electric  Company 

Syracuse  (NBC) 
Herald-Journal  &  Post-Standard 

Worcester      ( CBS ) 
Worcester  Telegram-Gazette 


Broadcasting 


Telecasting 
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DASHING  ? 


INDIANA, 


OHIO 


This  is  WAVE-TV's  coverage 
area,  based  on  engineering 
studies  and  mail  response. 

KENTUCKY 


IS 


If  you're  rushing  hither  and  yon,  seeking  the 
biggest  TV  audience  in  Kentucky  and 
Southern  Indiana,  use  your  head  — 
prop  a  telephone  against  it  and . . . 

CALL  YOUR  REGIONAL  DISTRIBUTORS ! 

Go  ahead,  talk  with  your  jobber  in 
Louisville  .  .  . 

.  .  .  then  in  Evansville  (101  air  miles) 
.  .  .  then  in  Lexington  (78  air  miles) 

Ask  each,  "What  TV  stations  do  you  and  your 
neighbors  prefer?" 

The  calls  will  cost  a  few  bucks,  but  you'll  have  the 
facts ...  and  you  can  relax  again! 


WAVE-TV 


CHANNEL 


3 


LOUISVILLE 


FIRST  IN  KENTUCKY 

Affiliated  with  NBC,  ABC,  DUMONT 


SPOT  SALES 

Exclusive  National  Representatives 
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Guild's  Assembly  Film 

SPECIAL  screening  of  an  episode  deal- 
ing with  "horror"  comics  from  Guild 
Films  Co.'s  Confidential  File  tv  film  se- 
ries, was  presented  before  125  legislators 
of  the  New  York  State  Assembly  in  Al- 
bany last  Monday.  The  screening,  be- 
lieved to  be  unique  in  the  history  of  the 
state  body,  was  arranged  by  Assembly- 
man James  A.  Fitzpatrick  of  Plattsburg. 
The  next  day  the  assembly  unanimously 
passed  a  bill,  sponsored  by  Mr.  Fitz- 
patrick. seeking  to  curb  the  sale  of  "hor- 
ror" and  sex  comic  books  to  minors. 
Lou  Shainmark.  vice  president  of  Guild, 
reported  that  several  assemblymen  had 
requested  the  film  for  showing  to  wom- 
en's groups  in  their  communities. 


Kronenberg,  president  of  Manhattan  Televi- 
sion, and  Kenneth  Hyman,  AAP  vice  president. 
For  the  past  several  years.  Mr.  Kronenberg  has 
been  president  of  Manhattan  Film  Interna- 
tional, theatrical  film  distributor  in  the  West. 
Mr.  Kronenberg  reported  that  he  is  currently 
organizing  a  staff  for  his  tv  distribution  com- 
pany. 

ZIV  TELEVISION  ADDS 
11  ACCT.  EXECUTIVES 

Rifkin  describes  new  personnel 
as  part  of  firm's  S9  million 
expenditure  for  production  in 
1955. 

ELE\~EN  new  account  executives  have  been 
added  to  the  sales  staff  of  Ziv  Television  Pro- 
grams Inc..  New  York.  M.  J.  Rifkin.  vice  presi- 
dent in  charge  of  sales,  announced  last  week. 
Mr.  Rifkin  said  the  personnel  additions  were 
part  of  Ziv"s  expansion  plans  represented  in  the 
S9  million  slated  as  a  production  budget  for 
1955. 

New  salesmen  reporting  to  the  western  di- 
vision sales  force  are  William  Andrews,  Spence 
Fennell.  and  John  Forsythe.  Mr.  Andrews  was 
formerly  with  the  KPTV  i  TV  i  Portland,  Ore., 
sales  staff.  Before  joining  Ziv.  Mr.  Fennell 
was  with  the  sales  department  of  Medallion 
Productions.  Mr.  Forsythe  was  formerly  with 
Rocket  Productions,  producer  of  sales  training 
films 

William  Dubois.  Herbert  Pierson.  and  Dan 
Bryan  have  joined  Ziv's  eastern  sales  division. 
Mr.  Dubois  was  a  sales  executive  with  Atlas 
Tv.  Prior  to  his  Ziv  association.  Mr.  Pierson 
was  manager  of  WOIC  Columbia.  S.  C.  Mr. 
Brian  moves  to  Ziv  from  Guild  Films,  where 
he  was  a  salesman  in  the  Southeast  territory. 

Five  account  executives  report  to  the  mid- 
western  sales  division.  They  are:  Roy  Mc- 
Guire,  tv  sales  manager.  WDSU-TV  New  Or- 
leans: John  J.  Hawley,  sales  manager,  KCEB- 
TV  Tulsa;  Paul  Miles,  sales  representative  for 
Brown  &.  Bigelow.  specialty  advertising  firm: 
James  Delaney.  advertising  account  executive 
with  the  New  York  Herald-Tribune,  and  Lynn 
Knox. 

Mr.  Rifkin  also  announced  a  number  of 
changes  within  the  organization.  Jack  Gregory 
has  been  named  western  spot  sales  manager. 
Jack  Puter  has  been  transferred  to  the  Denver 
area  and  Art  Breiter  of  Ziv's  Cincinnati  office 
moves  to  Los  Angeles. 

In  the  eastern  sales  division.  Leon  Ray  and 
Jack  Gainey  have  been  named  spot  sales  man- 
agers. 


v\R.  LIVINGSTON 


  FILM   

Livingston  to  Telenews  Film 
As  Executive  Vice  President 

APPOINTMENT  of  Norman  S.  Livingston  as 
executive  vice  president  of  Telenews  Film 
Corp..  New  York,  was  announced  last  week 
by  Robert  K.  Straus,  president.  Mr.  Livingston 
will  be  in  charge  of 
the  firm's  planned 
expansion  activities 
in  tv  programming, 
commercials,  docu- 
mentaries, govern- 
ment and  industrial 
films  of  the  wholly- 
owned  subsidiary  of 
Telenews  Produc- 
tions. 

Previously.  M  r . 
Livingston  has 
worked  in  the  mo- 
tion picture,  broad- 
casting and  advertis- 
ing fields.  Before  joining  Telenews.  he  headed 
his  own  tv  film  production  firm.  He  also  has 
served  as  vice  president  of  Edward  Kletter 
Assoc.  and  Roy  S.  Durstine  Inc.  and  was  di- 
rector of  program  operations  at  WOR-AM-TV 
New  York. 

At  Telenews,  Mr.  Livingston  will  work  di- 
rectly with  Charles  N.  Burns,  general  manager: 
Robert  W.  Schofield.  executive  producer:  Leona 
Carney,  script  editor:  Richard  Milbauer,  news 
editor,  and  A.  Douglas  Comeaux.  assistant 
treasurer. 

FILM  PRODUCTION 

Transfilm  Inc..  N.  Y..  has  announced  comple- 
tion of  production  on  series  of  13  filmed  com- 
mercials for  Shulton  Inc.  (Old  Spice)  for  use 
on  Paris  Precinct.  The  filmed  series  is  said 
to  be  the  first  xx  program  to  be  sponsored  by 
Shulton. 

Parsonnet  &  Wheeler  Inc..  N.  Y.,  producers  of 
tv  film  commercials  and  programs  has  com- 
pleted production  of  film  commercial  for 
American  Beer  Co.  Stirling  Wheeler,  president, 
superv  ised  production. 

Charles  Michelson  Inc.,  N.  Y..  has  completed 
26  half-hour  programs  of  The  New  Adventures 
of  Michael  Shayne.  featuring  Jeff  Chandler  and 
based  on  character  created  by  Brett  Halliday, 
and  will  place  show  on  sy  ndication  market 
April  1. 


Herm  Traiman. 


FILM  PEOPLE 

ditorial  supervisor.  Robert 
Lawrence  Produc- 
tions Inc.  (tv  film 
producer  and  pack- 
ager). N.  Y..  elected 
a  vice  president. 

Bob  Arusberry.  chil- 
dren's program  per- 
sonality. KEX  Port- 
land. Ore.,  joins 
Walt  Disney  Enter- 
prises. Hollywood. 


Matthew   Rapf  and 
Sidney  Lumet 
MR.  traiman  appointed  producer 

and  director,  respectively,  on  Frontier,  new 
tv  series,  represented  by  Ashley-Steiner  Agency. 
New  York,  and  produced  by  Worthington 
Minor  Productions,  which  went  into  produc- 
tion fortnight  ago. 


NOW 

YOUR  BEST 

BET 


CHANNEL 

10  ,N 


TV 


SACRAMENTO 


BASIC 


SEE  NEXT 
WEEK'S 
PAGE  AD. 


The  only  VHF  station  in 
Sacramento.  NOW  .  .  . 
full  coverage  in  the  rich 
Sacramento  and  San 
Joaquin  Valleys  of  Cali- 
fornia. 316  KW  ERP. 
2500  feet  antenna  ele- 
vation. 

More  than  300,000  re- 
ceivers in  A  and  B  cov- 
erage. 


REPRESENTED  NATIONALLY  BY 

H-R  TELEVISION,  INC 

NEW  YORK     CHICAGO  HOLLYWOOD 
SAN  FRANCISCO  DALLAS 
ATLANTA  HOUSTON 


IT  MAY  SOUND 
SILLY 

McGUIRE  SISTERS  Coral 

JOAN  WEBER  Columbia 

IVORY  JOE  HUNTER....  Atlantic 
DOLORES  GRAY  Decca 

BILLY  FARRELL  Mercury 


PROGRESSIVE 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVE.,  NEW  YORK  36 

IKW  TOM  •  CHICKS  •  mtllll  •  MOT  •  HMTHU 
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G-E  EQUIPPED  STATIONS  TOTAL  HIGHER 
MAXIMUM  AUTHORIZED  POWER  THAN  ALL 
OTHER  TV  STATIONS  COMBINED! 


Map  at  right  shows  number  of  stations  in  each  Pacific  Coast 
state  now  on  the  air  with  General  Electric  equipment. 


ROM 


HERE  ARE  THE  REASONS  FOR  THE  BIG  SWING  TO  GENERAL  ELECTRIC 


RELIABILITY. .  .Depend  on  G-E  transmitters  to 
keep  you  on  the  air  year  after  year.  In  installations 
from  coast  to  coast  you  find  positive  proof  of  the 
reliability  of  transmitters  made  by  General 
Electric.  Here  is  equipment  of  top  precision  qual- 
ity, equipment  that  lives  up  to  G.E.'s  world-wide 
reputation  for  fine  electrical  products. 

G-E  LEADERSHIP  IN  DESIGN  IMPROVEMENTS 

...G-E  engineering  constantly  aims  for  and 
achieves  top-notch  transmitter  design.  Increased 
accessibility  saving  time  for  the  station  engineer 
...extended  tube  life. . .block-building  design  for 
easy,  economical  addition  of  new  amplifiers  when 
higher  power  is  authorized... and  provision  in  the 
transmitter  for  convenient  conversion  to  color  at 
minimum  cost! 

METICULOUS  QUALITY  CONTROL  along  the  pro- 
duction line  plus  careful  checking  of  every  trans- 
mitter at  FULL  POWER  before  shipment.  Every 
control  circuit  is  tested... and  complete  color  TV 
tests  are  made. 

ROCK-BOTTOM  INSTALLATION  COSTS  stem 
from  careful  G-E  planning  of  each  step... to  save 
time  and  labor  costs  for  your  installation. 


THOROUGH  PRODUCT  SERVICE.  .Then  the  G-E 
engineering  staff  follows  through,  during  and 
after  installation  to  assure  completely  satisfactory 
performance. 

1 .  A  general  inspection  of  the  customer's  instal- 
lation to  determine  that  it  has  been  made  in 
accordance  with  good  engineering  practices. 

2.  Alignment  of  the  equipment  for  proper 
operation. 

3.  General  evaluation,  without  proof  of  per- 
formance, that  the  equipment  operation  is 
as  it  was  designed  to  be. 

4.  Instruction  of  Purchaser's  personnel  in 
proper  operation  and  maintenance.  ■ 

LOW  MAINTENANCE  COST  . .Long-life  tubes 
and  other  components  minimize  replacement 
needs.  Reduce  labor  hours  required  to  check  tubes. 

*  *  # 

Get  the  complete  facts  on  our  comprehensive  trans- 
mitter product  line.  Write,  wire,  or  phone  your 
nearest  field  sales  representative.  General  Electric 
Co.,  Broadcast  Equipment,  Section  X235-28,  Elec- 
tronics Park,  Syracuse,  N.  Y.  In  Canada,  write: 
C.G.E.  Electronics,  830  Lansdowne  Ave.,  Toronto. 


Engineers  factory-test  a  transmitter  before  shipment. 


TRADE  AS5NS. 


NCAA  GRID  PLAN 
VOTED  193  TO  27 

LESS  than  24  hours  before  a  scheduled  meeting 
of  its  tv  committee  with  network,  agency  and 
advertiser  representatives  in  New  York,  the 
NCAA  last  Thursday  announced  membership 
approval,  in  a  mail  referendum  vote  of  193-27, 
of  a  combination  compromise  national-regional 
football  tv  program  for  1955  [B»T,  March  21]. 

The  committee  was  slated  to  meet  in  New 
York  Friday  and  Saturday  to  weigh  bids  for 
a  network  schedule  of  eight  national  football 
telecasts  under  a  plan  drafted  by  the  commit- 
tee. The  Big  Ten,  which  fought  NCAA's  past 
restrictive  national  "Game  of  the  Week"  policy 
in  favor  of  a  liberalized  regional  plan,  indi- 
cated Thursday  it  will  hold  off  on  selling  a 
Western  Conference  regional  package  of  five 
games  to  a  prospective  sponsor  or  sponsors  until 
NCAA  adopts  a  national  schedule. 

Opposition  to  the  National  Collegiate  Ath- 
letic Assn.  1955  tv  football  plan  was  expressed 
earlier  last  week  by  the  Pacific  Coast  Confer- 
ence, which  revealed  that  it  had  voted  against 
the  plan  in  mail  balloting  of  NCAA  members 
which  ended  last  Monday. 

A  statement  issued  by  PCC  Comr.  Victor 
Schmidt  in  Los  Angeles  announced: 

"The  Conference  has  decided  to  cast  a  nega- 
tive vote,  but  intends  to  see  if  the  plan  is 
adopted  by  the  NCAA  membership  before  de- 
ciding to  what  extent,  if  any.  Pacific  Coast 
Conference  members  may  participate  in  it." 

While  the  plan  adopted  by  NCAA  tv  com- 
mittee contained  some  elements  of  regional 
game  telecasting  under  national  control,  as 
proposed  by  the  PCC,  it  did  not  measure  up 
to  what  the  Conference  had  asked,  Mr.  Schmidt 
observed. 

He  further  emphasized  that  the  negative  vote 
cast  last  week  was  that  of  the  Conference  alone, 
and  that  the  PCC  member  colleges  and  univer- 
sities had  also  cast  individual  ballots  on  the 
issue. 

SDX  Committee  Appointments 
Include  Many  From  Radio-Tv 

BROADCASTERS  figure  prominently  in  the 
appointment  of  national  committees  to  wage 
the  primary  activities  of  Sigma  Delta  Chi  in 
1955.  The  appointments  were  announced  last 
week  by  the  professional  journalistic  fraternity 
in  Chicago  through  Alden  C.  Waite,  president 
of  Southern  California  Associated  Newspapers. 

Among  the  broadcasters  named  to  the  com- 
mittee on  historic  sites  in  journalism  were  Spen- 
cer Allen,  WGN  Chicago;  Robert  E.  Tripp, 
WFAA  Dallas;  Joseph  Hainline,  WJR  Detroit; 
Tom  Whalen,  WBAP-TV  Fort  Worth;  Jack 
Krueger,  WTMJ-AM-TV  Milwaukee;  Lyell 
Bremser,  KFAB  Omaha,  and  Victor  A.  Sholis, 
WHAS  Louisville. 

Sol  Taishoff,  editor  and  publisher  of  B*T, 
was  appointed  chairman  of  a  committee  to 
study  possible  broadcasting  awards  for  under- 
graduates. The  committee  includes  William 
Ray,  news  director,  NBC  Central  Div.,  and 
Richard  B.  Hull,  director  of  WOI-TV  Ames, 
Iowa.  Mr.  Taishoff  also  was  selected  as  a  mem- 
ber of  SDX's  Ways  and  Means  Committee, 
headed  by  Bernard  Kilgore,  president  of  the 
Wall  St.  Journal. 

The  new  Advancement  of  Freedom  of  Infor- 
mation Committee  is  being  chairmanned  by  V. 
M.  Newton  Jr.,  managing  editor  of  the  Tampa, 
(Fla.)  Tribune,  and  is  instructed  to  take  an 
"active,  aggressive  leadership"  in  the  fight  to 
eliminate  "press  barriers." 

Among  state  chairmen,  who  will  represent  the 


national  president,  those  named  included  Rus- 
sell C.  Tornabene,  NBC,  for  Washington,  D.  C, 
William  G.  Kelly,  KXLO  Lewistown,  for  Mon- 
tana, and  William  E.  Drips,  KOIN  Portland,  for 
Oregon. 

Other  units  set  up  were  for  Honor  Awards, 
Professional  Chapter  Program,  Undergraduate 
Chapter  Program,  Journalistic  Research,  50th 
Anniversary,  Public  Relations,  Standardized 
Visitation  Form,  Ethics  and  News  Objectivity, 
and  Fellows  Nominating. 

Bogart  Elected  Chairman 
Of  AAAA  Chicago  Council 

GEORGE  B.  BOGART,  accounts  supervisor 
at  Calkins  &  Holden,  was  elected  chairman  of 
the  Chicago  Council  of  the  American  Assn. 
of  Advertising  Agencies  at  a  membership  meet- 
ing there  March  18.  He  succeeds  James  G. 
Cominos,  vice  president  and  radio-tv  director 
at  Needham,  Louis  &  Brorby  Inc. 

Elected  with  Mr.  Bogart,  a  founding  governor 


NEW  chairman  of  the  Chicago  Council 
of  the  AAAA,  George  B.  Bogart  (I),  ac- 
cepts organization  records  from  James  G. 
Cominos,  past  chairman  of  the  council. 


of  the  council  and  heretofore  vice  chairman, 
were  Norman  D.  Buehling,  president  of  Fens- 
holt  Adv.  Agency,  as  vice  chairman,  and  W. 
Scott  Leonard,  vice  president  of  Young  &  Rubi- 
cam,  as  secretary-treasurer.  Other  board  mem- 
bers are  Thomas  H.  Wason,  J.  Walter  Thomp- 
son Co.;  Larry  Wherry,  Wherry,  Baker  &  Til- 
den;  Richard  Hobson,  Buchen  Co.;  Paul  C. 
Harper,  Needham,  Louis  &  Brorby,  and  Wil- 
liam A.  Marsteller,  Marsteller,  Rickard,  Geb- 
hardt  &  Reed. 

Ad  Club  Sound  Camera  Ban 
Draws  Trade  Assn.  Protest 

PROTEST  was  lodged  last  week  by  the  Radio- 
Newsreel-Television  Working  Press  Assn.  of 
New  York  against  an  action  of  the  Advertising 
Club  of  New  York,  which  barred  television 
and  newsreel  sound  coverage  of  a  speech  at 
the  club  by  U.  S.  Secretary  of  State  John  Foster 
Dulles. 

In  a  letter  to  George  Phillips,  president  of 
the  club,  Larry  Racies,  chairman  of  the  board 
of  governors  of  the  association,  pointed  out 
that  other  news  media  had  been  granted  access 
to  the  club  last  Monday  when  Mr.  Dulles  gave 
his  talk.  Mr.  Racies  declared  that  it  "seems 
incredible  that  an  organization  dedicated  to 
the  transmission  of  ideas  to  the  American  pub- 
lic should  be  guilty  of  permitting  such  action." 

Mr.  Racies,  in  his  letter,  blamed  Charles  C. 
Green,  manager  of  the  club,  for  barring  news- 
reel  and  tv  sound  cameras.  He  wrote  that  he 
had  been  advised  by  representatives  of  several 
theatrical  and  television  newsreel  organizations 
that  Mr.  Green  had  advised  them  that  only 
individuals  with  hand-held  silent  cameras  would 
be  permitted  into  the  room. 


RAB  Releases  Digest 
Of  ARF-Politz  Study 

RADIO  Advertising  Bureau  last  week  started 
to  circulate  to  6,000  executives  of  advertising 
agencies  and  advertisers  an  18-page,  illustrated 
digest  of  last  year's  120-page  Advertising  Re- 
search Foundation-Politz  study  on  the  number 
and  location  of  household  and  automobile  radio 
sets. 

Titled  "They  All  Have  Radios,"  the  RAB 
report  contains  24  charts.  The  ARF-Politz  na- 
tional survey  was  underwritten  jointly  by  NBC 
Radio,  CBS  Radio,  Mutual,  ABC  Radio  and 
RAB. 

The  RAB  digest  emphasizes  that  the  1954 
study  found  there  are  "75  million  radios  just 
around  the  house — 25,320,000  in  living  rooms, 
21,560,000  in  bedrooms,  16,100,000  in  kitchens, 
4,390,000  in  dining  rooms,  1,450,000  in  dens 
and  studios,  5,920,000  in  miscellaneous  loca- 
tions." 

Other  data  from  the  study  included  in  the 
report:  radio  has  a  "long  lead"  over  tv,  par- 
ticularly in  the  South  and  West,  with  90.8% 
of  all  households  in  the  South  having  radios 
in  working  order  as  compared  with  44.4%  for 
tv,  and  94.9%  of  households  in  the  West  hav- 
ing radios  as  against  50.8%  for  tv;  "excellent 
coverage  of  radio  for  all  sizes  of  families — 
families  with  two  to  six  or  more  persons  are 
being  covered  by  radio  in  95.1%  to  96.3%  of 
the  cases,"  with  comparative  figures  for  tv 
ranging  from  52.3%  to  70.7%;  the  "deep  pene- 
tration of  radio"  of  the  more  than  18  million 
families  who  live  outside  of  metropolitan  areas. 

"One  reason  so  many  television  homes  own 
radios,"  the  RAB  study  declares,  "is  that  there 
are  so  many  places  where  radio  and  television 
do  not  compete  for  people's  attention.  There 
are  only  14  million  places — mostly  living  rooms 
— where  radio  and  television  are  in  the  same 
room.  But  in  97  million  other  places  there  is 
only  radio." 

TvB  Board  Meets  in  N.  Y.; 
Nielsen  Pact  Announced 

TELEVISION  Bureau  of  Advertising,  New 
York,  last  Friday  entertained  34  advertising 
agency  executives  at  a  luncheon  at  Club  21. 
New  York.  The  luncheon  was  the  climax  of  a 
two-day  meeting  of  TvB's  board  of  directors. 
At  the  meeting,  Oliver  Treyz,  president  of 
TvB,  announced  that  the  organization  had 
signed  a  contract  with  the  A.  C.  Nielsen  Co. 
for  "important  marketing  research  studies." 

He  pointed  out  that  TvB  was  "the  first  sales 
bureau  representing  any  advertising  medium  to 
engage  the  services  of  Nielsen  for  special  sur- 
veys in  the  measurement  media."  As  a  result 
of  the  agreement,  TvB  will  be  in  a  position  to 
go  to  prospects  with  marketing  facts  pertaining 
to  the  commodities  involved. 

Northern  N.  J.  AWRT  Formed 

A  NORTHERN  New  Jersey  Chapter  of  the 
American  Women  in  Radio  &  Television  has 
been  organized  by  N.  J.  State  Chairman  Helen 
Sutton,  WVNJ  Newark.  Miss  Sutton  is  trying 
to  form  a  Southern  N.  J.  Chapter. 

Officers  of  the  northern  group  are:  Betty 
Butterfield,  WATV  (TV)  Newark,  president; 
Molly  Lytle  Kay,  writer-broadcaster,  first  vice 
president;  Maggie  Bartel,  New  York  News, 
second  vice  president;  Esther  Untermann,  New- 
ark Civil  Defense  Council,  secretary;  Beatrice 
Kirby,  WTTM  Trenton,  treasurer;  Esther  Don- 
ner,  Staffer-Simon  Inc.,  and  Bertell  C.  Wright 
Essex  County  Tuberculosis  League,  directors. 
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DISCOVER  A  NEW  HIGH  IN  AIR  TRAVEL 


TWA's 


SUPER- 


great  new 
CON  STELLA  TIONS 


LARGEST  MOST  LUXURIOUS  AIRLINERS  IN  THE  SKIES  TODAY! 


Created  by  Lockheed 
especially  for  TWA! 

Powered  by  Curfiss-W right's 
newest  Turbo-compound  engines! 

Interiors  by  Henry  Dreyfuss, 
world-famous  designer! 

Here's  a  combination  of  unsurpassed  luxury 
and  outstanding  speed  never  before  dreamed 
possible— TWA's  new  Super-G  Constellation ! 

There's  a  richly  decorated  lounge  for 
pleasant  conversation :  four  spacious  cabins : 
extra-large  lean-back  chairs,  and  many  other 
luxurious  features.  At  mealtime  you'll  be 
delighted  by  each  course  of  a  delicious  de 
luxe  dinner.  And  any  time  at  all  you  can 
enjoy  your  favorite  drink— champagne, 
scotch,  bourbon,  or  cocktails,  all  compli- 
mentary, of  course. 

Now  operating  non-stop  between  Xew 
\ork  and  Los  Angeles.  Super-G  service  will 
soon  be  extended  to  key  cities  coast  to  coast. 
Be  among  the  first  to  try  the  incomparable 
new  TWA  Super-G  Constellations. 

For  reservations,  see  your  TWA  travel 
asent.  or  call  TW\.  Trans  World  Airlines: 


MEET  FELLOW  PASSENGERS  in  the  fashionable 
"'Starlight  Lounge.""  Relax  in  deep-cushioned 
sofas,  enjoy  your  favorite  drink  from  TWA  s 
complete  beverage  service  at  no  extra  cost. 


Fly  the  finest.,.  FLY  = 


TRANS  WORLD  AIRLINES 

V.S.M.  ■  iu mon  ■  a r mi ca-  a*ia 
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Fellows  Takes  Swings 
At  Broadcast  Censorship 

NARTB  President  Harold  E.  Fellows  has 
charged  the  New  York  State  government,  the 
U.  S.  House  of  Representatives  and  the  Amer- 
ican Bar  Assn.  with  "assaults"  upon  the  free- 
dom to  broadcast. 

In  an  address  before  the  Northeastern  U. 
Convocation  in  Boston,  Mr.  Fellows  said  the 
"most  complex  among  the  problems  ...  of 
mass  communications  has  been  .  .  .  informing 
the  people  fairly,  frequently  and  in  the  absence 
of  the  odious  and  heavy  hand  of  censorship." 

Mr.  Fellows  referred  to  the  New  York  State 
ban  against  radio-tv  at  public  hearings,  a  simi- 
lar ban  in  the  House  of  Representatives  and 
the  ABA's  Canon  35  against  the  presence  of 
radio-tv  at  courtroom  proceedings. 

In  his  talk,  titled  "The  Freedom  Switch," 
Mr.  Fellows  warned  that  since  the  government 
licenses  radio  and  tv,  "those  who  regulate  and 
govern  may  usurp  the  very  liberties  which  are 
established  in  the  charter  of  this  nation." 

He  added:  "There  have  been  frequent  ex- 
cursions by  governmental  authority  into  the 
program  content  of  broadcasting.  There  have 
been  various  instances  where  such  authority 
has  said  there  is  too  much  advertising  on  radio, 
too  little  public  service,  or  in  other  fashions 
attempted  to  influence  the  content  of  broad- 
casting, a  pursuit  not  authorized  in  the  Com- 
munications Act  which  establishes  the  pro- 
cedures for  licensing." 

Deadline  Near  in  RAB 
Radio  Success  Contest 

RADIO  Advertising  Bureau,  New  York,  is  ac- 
cepting until  Thursday  entries  from  its  member 
stations  in  RAB's  annual  "Radio  Gets  Results" 
contest  based  on  1954  success  stories  reported 
by  stations  for  their  radio  advertisers.  Details 
of  the  contest  were  announced  by  Kevin 
Sweeney,  RAB  president. 

Mr.  Sweeney  said  that  prizes  will  be  awarded 
in  a  variety  of  advertiser  classifications.  The 
fields  covered  are:  apparel;  appliances;  amuse- 
ments; automotive,  department,  dry  goods  and 
variety  stores;  drug  stores  and  drug  products; 
furniture  and  floor  covering  dealers;  financial; 
grocery  stores;  grocery  products;  housing  mate- 
rials and  supplies;  specialized  services,  and  mis- 
cellaneous. 

A  three-color  brochure  with  complete  de- 
tails of  the  contest  has  been  mailed  to  RAB 
member  stations,  Mr.  Sweeney  said.  The  bro- 
chure stresses  that  radio  results  for  advertisers 
— not  size  of  market  or  size  of  station — provide 
the  basis  on  which  an  entry  will  be  judged. 
The  station  may  submit  as  many  success  stories 
as  it  desires. 

All  entries  should  be  addressed  to  RAB  head- 
quarters, 270  Park  Ave.,  New  York  17. 

Tennessee  Group  to  Hear  Lee 

FCC  COMR.  Robert  E.  Lee  will  address  the 
annual  Tennessee  Assn.  of  Broadcasters-BMI 
meeting  to  be  held  March  28  at  the  Andrew 
Jackson  Hotel,  Memphis.  Henry  W.  Slavick, 
WMC-WMCT  (TV)  Memphis,  is  TAB  presi- 
dent. Participants  in  a  clinic  will  include  Grover 
C.  Cobb,  KVGB  Great  Bend,  Kan.;  Polly  Daf- 
fron,  WNRL  Richmond,  Va.;  Arthur  C.  Scho- 
field,  Storer  Broadcasting  Co.;  Clay  Cline, 
WJZM  Clarksville,  Tenn.;  Leslie  Brooks,  WTJS 
Jackson,  Tenn.,  and  Carl  Haverlin,  BMI  presi- 
dent. TAB  will  hold  a  business  meeting  fol- 
lowing the  clinic. 


RAB  Goes  'Down  Under1 

RADIO  ADVERTISING  BUREAU  as- 
sumed a  more  pronounced  international 
flavor  when  the  MacQuarie  Broadcasting 
Service  became  the  first  Australian  radio 
broadcasting  group  to  join  the  associa- 
tion. Arch  L.  Madsen,  RAB  director  of 
member  service,  announced  that  nine 
U.  S.  radio  stations  also  have  been  added 
to  the  member  station  list.  They  are: 
KWRN  Reno,  Nev.;  WAPX  Montgom- 
ery, Ala.;  WIBC  Indianapolis;  WMAL 
Washington;  KVLH  Pauls  Valley.  Okla.; 
WCTA  Andalusia,  Ala.;  WCUM  Cum- 
berland, Md.;  WDKN  Dickson,  Tenn., 
and  WGEA  Geneva,  Ala. 


Libel  Suit  Protection 
Dominates  Illinois  Meet 

PROTECTION  for  broadcasters  on  civil  libel 
suits  and  the  soundness  and  effectiveness  of 
radio  as  a  medium  dominated  discussions  of 
the  Illinois  Broadcasters  Assn.,  meeting  last 
Thursday  in  Springfield,  HI. 

Talks  were  delivered  by  Chet  Thomas,  vice 
president  and  general  manager  of  KXOK  St. 
Louis,  on  the  subject,  "How  Independent  Can 
We  Be?";  Fred  Palmer,  Fred  A.  Palmer  Co., 
radio  sales  consultant,  and  Illinois  State  Sen. 
George  Drach,  who  discussed  his  current  bill 
designed  to  protect  broadcasters  against  civil 
libel  in  connection  with  defamatory  statements 
by  political  candidates. 

Roundtable  discussions,  under  chairmanship 
of  Leslie  Johnson,  WHBF-AM-TV  Rock  Island, 
included  these  broadcasters:  Shaun  Murphy 
WTVP  (TV)  Decatur;  Harold  L.  Dewing, 
WRVS  Springfield;  Robert  Burow,  WD  AN  Dan- 
ville; Milton  Friedland,  WICS  (TV)  Springfield; 
Marvin  Hult,  WMBD  Peoria;  Ollie  Keller, 
WTAX  Springfield;  Gordon  Sherman,  WMAY 
Springfield;  Joseph  Bonansinga,  WGEM-AM- 
TV  Quincy,  and  Ray  Livesay,  WLBH  Mattoon. 

NARTB's  Fellows  to  Address 
AWRT  Meeting  May  5-8 

NARTB  President  Harold  E.  Fellows  will  ad- 
dress the  American  Women  in  Radio  &  Tele- 
vision convention  to  be  held  in  Chicago  May 
5-8.  Over  500  women  broadcasters,  executives 
and  other  personnel  are  expected  to  attend  the 
four-day  workshop  and  panel  sessions  at  the 
Drake  Hotel.  The  program  is  designed  to  im- 
prove salability  of  women's  programs. 

Mr.  Fellows  is  slated  to  speak  along  with 
Mrs.  Oveta  Culp  Hobby,  Secretary  of  Health, 
Education  &  Welfare;  Bea  Adams,  St.  Louis, 
"Advertising  Woman  of  the  Year,"  and  Mrs. 
Mildred  McAfee  Horton,  former  president  of 
Wellesley  College  and  commander  of  the 
WAVES  during  World  War  II.  Jane  Dalton, 
WSPA  Spartanburg,  S.  C,  AWRT  president, 
will  preside  at  a  dinner  opening  the  conven- 
tion May  5.  Judith  Waller,  NBC  Central  Div., 
will  introduce  speakers. 

Hawaii  Group  Elects  Burnett 

JACK  BURNETT,  general  manager  of  KULA- 
AM-TV  Honolulu,  has  been  elected  president 
of  the  Hawaiian  Assn.  of  Radio  &  Television 
Broadcasters.  Mr.  Burnett  had  served  as  first 
president  of  the  association  when  it  was  organ- 
ized three  years  ago.  Harry  Chu,  KAHU  Wai- 
pahu,  Oahu,  was  elected  vice  president  and 
Fin  Hollinger,  KPOA  Honolulu,  secretary- 
treasurer. 


Cincinnati  IRE  Section 
Schedules  April  15-16  Meet 

NINTH  annual  Spring  Television  Conference 
sponsored  by  the  Cincinnati  section  of  the 
Institute  of  Radio  Engineers  Inc.  will  be  held  in 
that  city  April  15-16  in  cooperation  with  the 
Professional  Group  on  Broadcast  &  Tv  Re- 
ceivers. 

Technical  papers  will  be  delivered  during 
the  Saturday  (April  16)  morning  (9:30-noon) 
and  afternoon  (2-4:30)  sessions  and  will  in- 
clude: 
Morning 

"Selectivity  &  Transient  Response  Synthesis," 
R.  W.  Sonnenfeldt,  RCA;  "A  Color  Projection 
Receiver,"  W.  F.  Bailey  and  R.  P.  Burr.  Hazel- 
tine  Corp.;  "A  Transistor  Sub-Carrier  for  Color 
Receivers."  L.  J.  Kabell  and  W.  E.  Evans,  Stan- 
ford Research  Institute,  and  "Differential  Phase 
&  Gain  Measurements  in  Color  Tv  Systems," 
H.  P.  Kelly,  Bell  Telephone  Labs. 
Afternoon 

"Operational  Tests  for  Color  Tv,"  E.  E.  Glov- 
stein,  RCA;  "Light  Amplification,"  Dr.  P.  E. 
Pashler,  GE  Research  Lab;  "Waveforms  &  Spectra 
of  Composite  Video  Signals,"  J.  B.  Chatten,  R.  G. 
Clapp  and  D.  G.  Fink,  Philco  Corp.:  "Uhf  Tv 
Satellite  Operation,"  J.  Grund  and  J.  S.  Allen, 
Sylvania  Electric  Products  Inc.,  and  "Uhf  Tuner 
Local  Oscillator  Radiation,"  V.  Mukai,  F.  W. 
Sickles  Div.,  General  Instrument  Corp. 

John  F.  Jordan  and  Lewis  M.  Clement  will 
moderate  the  morning  and  afternoon  sessions, 
respectively. 


Sports  Broadcasters  Assn. 
Appoints  Committee  Members 

APPOINTMENT  of  seven  members  of  a  newly- 
created  advisory  committee  of  the  Sports  Broad- 
casters Assn.  has  been  announced  by  Don 
Dunphy,  president. 

Members  of  the  committee  are  Mel  Allen,  Red 
Barber,  Bryan  Field,  Russ  Hodges,  Jimmy  Pow- 
ers, Bill  Stern  and  Sam  Taub,  all  sportscasters, 
and  Jimmy  Dolan,  sports  director  of  DuMont. 

Mr.  Dunphy  also  reappointed  John  Derr,  CBS 
sports  director,  as  chairman  of  the  membership 
committee.  Other  committee  members  are  Chris 
Schenkel  of  DuMont,  Bob  Finnegan  of  ABC,  Jack 
Dillon  of  NBC-TV  and  Nat  Asch,  sports  director 
of  WMGM  New  York. 

The  welfare  committee  will  be  headed  by 
Charles  Morey,  AP  Radio  sports  editor,  assisted 
by  Dean  Miller,  sports  editor  of  UP  Radio,  and 
Bill  Hickey,  CBS-TV  sportscaster. 


Pa.  Broadcasters  to  Meet 

SPRING  meeting  of  the  Pennsylvania  Assn.  of 
Broadcasters  will  be  held  April  28-29  at  the 
Bedford  Springs  Hotel,  Bedford,  with  Harold 
E.  Fellows,  NARTB  president,  as  a  speaker. 
Others  on  the  program  include  Richard  P. 
Doherty,  consultant;  FCC  Comr.  John  C. 
Doerfer,  and  Gov.  George  M.  Leader  of  Penn- 
sylvania. 

TRADE  ASSN.  PEOPLE 

Hilda  Rayfield,  national  spot  sales  manager, 
KABC  Hollywood,  and  Virginia  West,  pub- 
licist, ABC  Radio  there,  elected  president  and 
corresponding  secretary  respectively,  Cinema 
City  Business  &  Professional  Women's  Club, 
Hollywood. 

H.  Needham  Smith,  sales  manager,  WTRF-TV 
Wheeling,  W.  Va.,  named  president,  Wheeling 
Ad  Club;  William  Greaver,  promotion  director, 
WTRX  Bellaire,  Ohio,  named  vice  president. 

Bob  Fouts,  sports  director,  KOVR  (TV)  Stock- 
ton, Calif.,  elected  president,  Northern  Califor- 
nia Basketball  Writers  &  Broadcasters  Assn. 

Lyle  Bond,  sportscaster,  KHJ-TV  Hollywood, 
elected  vice  president,  Southern  California 
Basketball  Writers  &  Broadcasters  Assn. 

William  J.  O'Meara,  casualty  advertising  man- 
ager, Aetna  Affiliated  Companies,  Hartford, 
Conn.,  appointed  chairman,  Hartford  Adv. 
Club  awards  project. 
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You  Might  Cycle  Coast  to  Coast  in  14-f  Days 

BUT 


•  •  • 


CONLAN  RADIO  REPORT 
METROPOLITAN  GRAND  RAPIDS 
NOVEMBER,  1953 


Morning 

Afternoon 

Night 

WJEF 

29.6% 

30.8% 

33.1% 

B 

26.3 

22.8 

28.6 

Others 

44.1 

46.4 

28.3 

dike  S<et^i  SPtationb 


WKZO  —  KALAMAZOO 
WKZO-TV  — GRAND  RAPIDS-KALAMAZOO 
WJEF  —  GRAND  RAPIDS 
WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 
KOLN  — LINCOLN,  NEBRASKA 
KOLN-TV  —  LINCOLN,  NEBRASKA 

Associated  with 
WMBD  —  PEORIA,  ILLINOIS 


YOU  NEED  WJEF  RADIO 
TO  COVER  GROUND 
IN  GRAND  RAPIDS! 

WJEF  is  the  "big  wheel"  for  radio  in  Metropolitan 
Grand  Rapids — which  is  Western  Michigan's  big 
wheel  market. 

There  are  116,870  radio  homes  Avithin  the  Metro- 
politan Grand  Rapids  area.  Conlan  figures,  left,  show 
that  WJEF  gets  12.6%  more  morning  listeners  than 
the  next  station — 25.2%  more  afternoon  listeners — 
9.6%  more  evening  listeners.  And  ^  JEF  costs  less, 
ALL  the  time! 


CBS  RADIO  FOR  GRAND  RAPIDS  AND  KENT  COUNTY 

Avery- Knodel,  Inc.,  Exclusive  National  Representatives 

Corporal  Donald  Mainland,  U.S.M.C.,  cycled  from  Santa  Monica  to  New  York  in  24%  days  in  May,  1953. 


GOVERNMENT 


FUNCTIONAL  FM  OPERATIONS 
AUTHORIZED  BY  COMMISSION 

Effective  May  2  fm  stations  may  begin  functional  music  or  other 
secondary  programming  via  multiplex.  For  a  year,  simplex  transmis- 
sion may  be  used  in  hours  other  than  new  36-hour  weekly  minimum 
set  for  regular  programming  to  public.  'Subsidiary  communication 
authorizations'  must  be  obtained. 


Technical  Specifications 

TECHNICAL  specifications  for  multiplex 
operation  by  fm  stations  pursuant  to  the 
FCC's  new  policy  were  loosely  drawn  in 
the  final  report,  Commission  spokesmen 
said,  to  allow  full  development  of  the  art. 

The  report  concluded  "the  present  op- 
erating and  performance  requirements  for 
the  main  channel  should  not  be  changed 
except  to  permit  a  reduction  of  approxi- 
mately 3  db  in  the  program  level.  It  is 
also  concluded  that  operating  parameters 
for  sub-channels  should  not  be  rigidly 
specified." 

Limitations  decided  for  sub-channels 
included: 

(a)  Frequency  modulation  for  subcar- 
rier  shall  be  used,  (b)  The  instantaneous 
frequency  of  the  subcarriers  shall  at  all 
times  lie  within  the  range  of  20  to  75  kc. 
(c)  The  arithmetic  sum  of  the  modulation 
of  the  main  carrier  by  the  subcarriers  shall 
not  exceed  30%.  (d)  The  total  modulation 
of  the  main  carrier,  including  the  subcar- 
riers, shall  meet  the  requirements  of  Sec. 
3.268  (modulation  specifications),  (e)  Fre- 
quency modulation  of  the  main  carrier 
caused  by  the  subcarrier  operation  shall, 
in  the  frequency  range  50  to  15,000  cycles, 
be  at  least  60  db  below  100%  modulation. 


IN  AN  EFFORT  to  breathe  new  life  into  fm 
broadcasting  and  open  new  horizons  to  radio 
for  business  development,  FCC  last  week  au- 
thorized functional  music  and  related  "subsidi- 
ary" services  by  fm  stations  on  both  a  simplex 
(for  one  year  only)  and  multiplex  basis,  effec- 
tive May  2  [Closed  Circuit,  March  21]. 

FCC  opened  the  door  once  more  to  fm 
transitcasting,  but  this  time  on  a  local  option 
basis  subject  to  interpretation  and  regulation 
by  local  public  utility  commissions. 

Since  the  Commission  majority  refused  to 
recognize  functional  music  operation  as 
"broadcasting"  within  the  meaning  of  the  Com- 
munications Act,  FCC  will  license  each  specific 
subsidiary  service  through  the  issuance  of  a 
"subsidiary  communications  authorization," 
dubbed  an  SCA. 

SCAs  will  be  given  fm  broadcasters  who — 
in  addition  to  airing  a  newly  established  mini- 
mum of  36  hours  weekly  of  regular  program 
service  to  the  public — wish  to  simplex  or 
multiplex  functional  music,  news,  time,  weather 
or  related  subsidiary  program  material  to 
specific  "customers"  having  special  receivers 
tuned  for  their  service. 

Outside  of  the  36-hour  weekly  minimum  es- 
tablished for  regular  program  operation  (five 
hours  daily  in  the  period  6  a.m.  to  12  mid- 
night), fm  stations  can  simplex  functional  music 
programs  for  a  year  since  multiplex  equipment 
is  not  immediately  available,  the  report  in- 
dicated. 

FCC  said  both  multiplex  transmitting  and 
receiving  equipment  will  be  available  "within 
a  relatively  brief  period,"  basing  its  estimate  on 
comments  by  Multiplex  Development  Corp., 
Crosby  Labs.  Inc..  Field  Enterprises  Inc.  and 
W.  G.  H.  Finch's  WGHF  (FM)  New  York, 
among  others. 

Stations  now  engaged  in  "unauthorized"  func- 
tional music  operations  will  be  given  60  days 
after  May  2  to  file  applications  for  an  SCA 
to  cover  their  respective  operation,  FCC  said. 
About  20  outlets  have  been  engaged  in  func- 
tional music  programming  since  1948,  it  was 
estimated. 


Although  the  Commission  report  did  not 
specify  how  many  subsidiary  program  services 
might  be  multiplexed  into  the  primary  program 
signal  of  a  given  fm  station  under  the  SCA 
policy,  Commission  representatives  told  B*T 
last  week  they  estimated  three  additional  good 
quality  program  services  probably  could  be  ac- 
commodated within  the  technical  specification 
set  forth  in  the  report. 

A  larger  number  of  subsidiary  services  of 
lesser  grade,  such  as  purely  voice  channels,  also 
might  be  accomplished,  it  was  believed.  Fac- 
simile also  would  be  allowed,  it  was  noted,  but 
this  type  of  service  already  was  authorized  in 
FCC's  rules,  Sec.  3.266. 

Practical  application  of  the  Commission  pol- 
icy was  projected  to  mean  an  fm  station  might 
broadcast  its  regular  balanced  schedule  of  pro- 
grams for  the  public  and  in  addition  gain 
added  revenue  through  commercial  exploitation 
of  three  multiplexed,  subsidiary  services. 

For  instance,  it  was  hypothecated,  the  three 
multiplexed  programs  might  be  functional  music 
services  for  different  purposes,  each  including 
its  own  schedule  of  commercials,  news,  time 
and  weather  or  other  material  in  addition  to 
music.  The  first  multiplexed  service  could  be 
planned  for  chain  grocery  stores  with  commer- 
cial spots  for  various  national  brands  of  food. 
By  using  supersonic  "beep"  tones  to  trigger 
specific  receivers,  additional  commercials 
could  be  selected  for  airing  only  in  A&P  mark- 
ets, others  citing  the  day's  specials  in  the  Safe- 
way stores,  etc. 

The  second  multiplex  service  might  be  de- 
signed for  background  music  in  restaurants, 
hotels,  banks  or  factories,  while  the  third  multi- 
plex service  could  include  voice  or  facsimile 
programs  of  weather  data,  news  or  similar  in- 
formation desired  by  special  clients. 

The  subsidiary  program  material  will  have 
to  relate  to  program  content  of  an  entertain- 
ment or  informational  character  as  usually  con- 
ceived, FCC  indicated,  and  may  not  compete 
with  services  now  available  to  the  public 
through  common  carrier  or  other  licensed  ra- 
dio operations.     Taxi  dispatching  or  doctor 


paging,  FCC  noted,  would  not  be  allowed  as 
an  auxiliary  fm  service  since  they  already  are 
provided  by  other  radio  operations. 

Continuous  stock  market  quotation  service 
for  business  firms  was  described  as  posing  a 
borderline  case  for  fm  stations,  FCC  said, 
since  Western  Union  already  provides  the 
service  on  a  common  carrier  basis.  Functional 
fm  operations  may  not  acquire  common  carrier 
status,  FCC  said. 

FCC's  rules  on  political  broadcasts  and  con- 
troversial issues  (equal  time  for  opposition 
views)  will  apply  to  subsidiary  programs 
whether  multiplexed  or  simplexed,  the  report 
said.  Announcement  of  sponsorship  or  identi- 
fication of  mechanical  records,  however,  will 
apply  only  to  simplex  operation,  the  report 
indicated,  although  such  announcements  can 
be  cut  out  from  reception  on  the  special  func- 
tional music  receivers  through  use  of  super- 
sonic "beep"  signals. 

One  important  feature  of  financial  and  legal 
interest  to  fm  broadcasters,  it  was  pointed  out, 
lies  in  the  Commission's  interpretation  that  the 
subsidiary  services  are  not  broadcasting.  As  a 
result,  such  programs  may  fall  under  Sec.  605 
of  the  Act  prohibiting  interception  of  private 
or  nonbroadcast  communications,  thereby  en- 
abling fm  broadcasters  to  stop  pirating  of  their 
functional  music  shows  by  commercial  establish- 
ments which  do  not  pay  for  the  service. 

"Although  we  have  considered  the  applica- 
tion of  Sec.  605  in  this  matter,"  the  FCC  re- 
port said,  "we  wish  to  note  that  the  question 
of  the  applicability  of  this  section  will,  in  all 
probability,  be  determined  by  court  actions. 
However,  it  is  our  opinion  that  Sec.  605  would 
be  contravened  by  the  unauthorized  reception 
of  the  fm  signal  only  when  such  signal  is 
being  transmitted  only  for  reception  by  the 
special  interests  of  the  industrial,  mercantile, 
transportation  or  other  subscribers  without 
any  intention  of  reception  by  the  general 
public." 

FCC  cautioned  that  the  SCA  will  be  issued 
only  to  duly  authorized  fm  stations  (under  li-  * 
cense  or  permit)  and  may  not  be  transferred  or 
assigned  unless  the  station  license  or  permit 
itself  is  transferred. 

Fm  stations  will  have  to  win  renewals  of 
their  licenses  solely  on  the  basis  of  a  showing 
that  their  regular  programs  are  balanced,  FCC 
said.  An  fm  station's  original  grant  or  renewal 
"cannot  be  promoted  by  the  SCA  operation," 


REPORT  TO  THE  INDUSTRY: 

Results  of  the  balloting  of  the  leaders  of  the  National  Audience 
Board  Inc.,  identified  with  22  civic  and  cultural  organizations,  after  a 
special  studio  preview  of  "DAVY  CROCKETT  AT  THE  ALAMO"  at 

the  invitation  of  Walt  Disney  and  after  the  public  screening  over 
ABC-TV: 

"Excellent  Entertainment  for  the  Entire  Family.  Historically  In- 
structive." 

NATIONAL  AUDIENCE  BOARD  INC. 

Peter  Goelet,  President 
New  York  City,  N.  Y. 
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Just  how  much  territory  does  the 
KENS  50,000  watt  voice  cover? 

105   counties   in   the  .5 
Millivolt  area  of  KENS 

V"^ 4,271 ,400  people  within  the 
KENS  coverage 

v^l  ,171,100  families  earn 
their  living  within  KENS' 
range 

$5,845,696,000  is  the  an- 
nual buying  power  for 
the  KENS  audience 

The  powerful  daytime  voice  of 
KENS  680  Kc.  dominates  the 
1  09,737  square  mile  area  lying 
between  Houston  .  .  .  Waco  .  .  .  San 
Angelo  .  .  .  Del  Rio  and  Brownsville. 
All  that  land  .  .  .  with  all  of  its  cities 
and  all  of  its  people  with  all  of  that 
money  gives  the  KENS  advertiser 
amazingly  low  cost  per  thousand, 
astonishingly  low  cost  per  sale, 
Free  &   Peters  has  full  information. 


in  Texas 


\ 


/ 


\ 


/ 


Express-News  Station 


SAN  ANTONIO,  TEXAS 


Ask  FREE  &  PETERS,  Inc.  for  details 
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always  pays  in  the  ^ 
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RICH,  GROWING 
NORTH  CAROLINA 
MARKET 


BETTER..  .  coverage 

than  ever  before  is  yours  with 
RADIO  in  the  


15-county 

Winston-Salem 

NORTH  CAROLINA 

Market 


BEST. .  .  buy  morning, 

afternoon  and  evening  is 


Represented  by 

HEADLEY-REED  CO. 
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the  report  warned,  pointing  out  "the  licensee 
must  establish  that  its  broadcast  operation  is 
in  the  public  interest,  wholly  apart  'from  the 
SCA." 

Adopted  by  a  Commission  majority  March 
16  and  released  Tuesday,  the  report  is  based 
on  a  proposal  first  issued  Dec.  31,  1953.  The 
final  report  was  approved  by  Chairman  George 
C.  McConnaughey  and  Comrs.  Rosel  H.  Hyde, 
Robert  E.  Lee  and  Robert  T.  Bartley.  Comr. 
Frieda  B.  Hennock  did  not  participate.  Par- 
tial dissents  were  written  by  Comrs.  John  C. 
Doerfer  and  E.  M.  Webster. 

Comr.  Doerfer  took  issue  with  the  majority's 
conclusion  that  the  functional  music-type  serv- 
ice is  not  "broadcasting"  within  the  meaning 
of  the  Act.  He  pointed  out  that  the  functional 
music  programs  have  wide  popular  audiences 
via  home  receivers  in  addition  to  the  special 
functional  music  customers  of  the  particular 
stations. 

Comr.  Doerfer  felt  "the  deletion  of  an- 
nouncements by  supersonic  signals  does  not 
convert  functional  music  transmission  into  a 
non-broadcasting  service,  and  that  the  other 
criteria  applicable  to  programming  in  the  pub- 
lic interest  can  be  tailored  to  comply  with  the 
basic  requirements  of  a  broadcast  licensee's 
responsibilities." 

Comr.  Webster  believed  the  Commission's 
effort  to  help  fm  broadcasters  through  allow- 
ing new  sources  of  revenue  actually  will  result 
in  overemphasis  upon  the  subsidiary  program. 
He  thought  "nonbroadcast  operations  over  fm 
channels  on  a  multiplex  basis  will  foster  the 
growth  of  fm  broadcasting  only  if  the  licensees 
are  required  to  broadcast  simultaneously  with 
their  nonbroadcast  activities  from  6  a.m.  to 
12  midnight,  retaining  the  36-hour  minimum 
requirement." 

Effect  Would  Be  Reallocation 

He  suggested  the  practical  effect  would  be  a 
"reallocation"  of  the  fm  band  to  subsidiary 
services  without  opportunity  of  public  hear- 
ing for  all  interested  groups. 

In  concluding  functional  music-type  service 
is  not  broadcasting,  the  FCC  majority  reasoned 
that  "the  functional  music  operator  has  no  ob- 
jection to  and  indeed,  probably  desires  the  re- 
ception of  his  transmissions  by  the  general  pub- 
lic in  addition  to  the  special  places  primarily  in- 
volved. But  as  demonstrated  by  the  format 
adopted  and  apparently  the  station's  source  of 
revenues,  the  service  directed  to  the  special 
points  or  subscribers  would  clearly  appear  to 
be  the  key  to  the  overall  operation. 

"A  background  music  or  storecast  operation 
employing  telephone  wires  is  concededly  pro- 
viding an  industrial  point-to-point  service;  we 
cannot  conclude  that  the  essential  nature  of 
such  an  operation  is  changed  because  of  the  use 
of  radio  transmissions. 

"It  is  our  view  that  the  operation — insofar 
as  the  programming  is  directed  to  the  special 
interests  of  the  industrial,  mercantile,  transpor- 
tation, or  other  subscribers  and  is  not  primarily 
intended  for  reception  by  the  general  public — 
must  be  characterized  as  predominantly  non- 
broadcast  in  nature.  The  fact  that  a  large  por- 
tion of  these  transmissions — including  most  of 
the  program  material — may  be  received  by  the 
general  public  on  home  receivers  as  an  inci- 
dental by-product  of  the  primary  intent  of  the 
transmissions  does  not  change  this  rationale. 

"The  argument  that  these  are  specialized 
services  similar  to  a  'good  music'  service  does 
not  withstand  scrutiny.  For  to  sustain  this, 
a  showing  would  have  to  be  made  in  each  case 
that  the  functional  music  station  was  meeting 
some  specific  local  demand  in  a  community 
having  several  broadcast  services." 


Concerning  fm's  need  of  a  financial  boost, 
the  report  concluded  "the  basic  idea  behind  the 
outstanding  proposal  is  sound  and  should  be 
adopted." 

In  reaching  this  conclusion,  FCC  said,  "we 
reject  the  contentions  made  by  the  National 
Committee  for  Utilities  Radio,  Central  Com- 
mittee on  Radio  Facilities  of  the  American 
Petroleum  Institute,  the  U.  S.  Independent 
Telephone  Assn.  and  Storer  Broadcasting  Co. 
These  parties  contend  that  the  proposals  in 
effect  constitute  a  reallocation  of  the  fm  band 
to  non-broadcast  services." 

FCC  discounted  Storer's  fear  that  the  fm 
policy  would  be  an  opening  wedge  to  convert- 
ing all  broadcast  bands  to  non-broadcast  uses, 
such  as  subscription  radio  or  tv.  The  Commis- 
sion said  these  issues  are  pending  in  a  separate 
proceeding. 

Concerning  the  issue  of  "forced  listening" 
involved  in  fm  transitcasting  operations,  the 
report  said  the  problem  "stems  from  the  neces- 
sity of  the  public  to  patronize  monopolistic 
transportation  facilities.  In  every  situation, 
therefore,  there  is  either  a  regulatory  body  es- 
tablished to  supervise  the  activities  of  the  trans- 
portation company  or  the  latter  is  municipally- 
owned  and  regulated  directly  by  the  community 
legislative  council. 

Agencies  in  Better  Contact 

"We  believe  such  regulatory  agencies  are  in 
closer  contact  with  the  situation  and,  therefore, 
can  better  decide  the  policy  questions  involved. 
Thus,  it  is  conceivable  in  a  small  community 
to  have  a  survey  or  referendum  vote  which  re- 
veals overwhelming  or  total  support  of  a  transit- 
casting  operation:  In  such  a  situation,  it  is 
difficult  to  see  how  a  broad  rule  of  this  Com- 
mission proscribing  such  an  operation  could  be 
justified." 

The  report  indicated  FCC  does  not  intend 
to  prevent  fm  stations  from  making  agreements 
with  others  to  install  and  maintain  functional 
music  equipment,  engage  in  sales  promotion  or 
supply  record  libraries.  "What  is  intended," 
the  report  explained,  is  that  the  licensee  main- 
tain continuous  control  over  all  the  material 
transmitted  .  .  .  All  contracts  involving  these 
specialized  services  must  have  a  provision  that 
the  licensee  is  to  have  complete  control  over  and 
pass  on  all  material  to  be  transmitted,  and  can, 
on  a  simplex  transmission,  substitute  a  broad- 
cast program  at  any  time  when  it  deems  it  in 
the  public  interest  to  do  so." 

Ban  on  Functional  Music 
Will  Arouse  Public — Strouse 

PREDICTING  great  public  protest  if  func- 
tional music  programs  will  no  longer  be  avail- 
able to  the  general  public,  Ben  Strouse,  man- 
ager of  WWDC-FM  Washington,  announced 
last  week  that  his  station  has  received  more 
than  1,000  letters  a  week  lauding  the  functional 
music  shows. 

"It  is  true  that  WWDC-FM's  programming 
of  instrumental  music  was  originally  designed 
with  Transit  Radio  in  mind,"  Mr.  Strouse  said. 
"After  the  abandoment  of  Transit  Radio,  it  was 
continued  primarily  for  some  of  the  specialized 
services  which  FCC  in  its  decision  narrowly 
calls  non-broadcast  services. 

"That  is  the  record,  but  only  to  a  point.  A 
by-product  developed  which  even  broadcasters 
did  not  foresee.  The  general  public  accepts, 
enjoys  and  listens  for  hours  on  end  to  what 
the  FCC  calls  non-broadcast  service." 

Believing  WWDC-FM's  audience  now  exceeds 
100,000,  Mr.  Strouse  noted  that  under  FCC's 
new  policy  "WWDC-FM  must  abandon  almost 
immediately  36  hours  a  week  of  this  program- 
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tight  from  the  Log  of  DZMB-- Shortwave  "AM" 


46, 


- 


HOURS 
ON-AIR 

...and  still 
going  strong!  ^ 


The  above  message  is  typical  of  the  reports  RCA  is  getting  from 
broadcasters  throughout  the  industry— in  shortwave  broadcast  operations 
—  in  standard  band  services — in  television,  VHF  WUHF. 

RCA  Power  Tubes  enjoy  this  widespread  professional 
acceptance  because  they  operate  with  remarkable  stability. 
Their  long-life  performance  helps  reduce  capital  investment  per  hour 
of  tube  operation  .  .  .  cuts  "down  time"  to  a  minimum. 

Profit  by  the  satisfactory  experience  of  leading  stations. 
Specify  "RCA"— the  Power  Tubes  with  a  proved-in  record 
of  operating  performance.  They're  available  ON  CALL 
— from  your  RCA  Tube  Distributor. 


RADIO  CORPORATION  Of  AMERICA 

ELECTRON  TUBES  HARRISON.  N.J. 


■  • 


DIMB's  1  KW  "AM"  on  9640  kc  — where 
RCA  Power  Tubes  ore  making  history! 
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DAVIS  CHOSEN  FOR  SENATE  TV  PROBE 


ming.  May  we  predict,  on  the  basis  of  experi- 
ence, that  the  protests  from  the  public  will  un- 
questionably be  heard  by  the  Commission  and 
will  extend  to  Capitol  Hill." 

Mr.  Strouse  said  he  was  voicing  his  personal 
reaction  to  the  FCC  report  and  his  view  does 
not  necessarily  represent  the  opinion  of  the  Fm 
Committee  of  NARTB,  of  which  he  is  chair- 
man. 

Clarksburg  Protest  Argued 
Before  U.  S.  Court  of  Appeals 

RIGHT  of  the  FCC  to  deny  the  protest  of  the 
Clarksburg  (W.  Va.)  Exponent  and  Telegram, 
owned  by  The  Clarksburg  Publishing  Co., 
against  the  grant  of  Clarksburg's  ch.  12  to 
WBLK  there  was  argued  in  the  U.  S.  Court  of 
Appeals  in  Washington  last  week. 

Among  the  questions  raised  by  the  three- 
judge  court  were  whether  the  FCC  properly 
evaluated  the  $14,390  payment  by  WBLK  to 
WPDX  Clarksburg  for  withdrawing  from  the 
tv  contest,  whether  the  oral  argument  before 
the  FCC  constituted  a  hearing  in  the  meaning 
of  Sec.  309(c),  whether  a  newspaper  was  prop- 
erly a  party  in  interest  under  the  protest  pro- 
vision, and  whether  the  Clarksburg  newspapers 
detailed  its  objections  with  sufficient  specificity 
to  warrent  a  hearing. 

The  case  was  argued  before  Federal  judges 
Henry  W.  Edgerton,  David  L.  Bazelon  and 
Walter  M.  Bastian.  Arguing  the  case  were: 
FCC  Assistant  General  Counsel  Richard  A. 
Solomon;  Leonard  H.  Marks  for  WBLK,  and 
Cecil  B.  Highland  Jr.  and  John  S.  Stump  Jr., 
for  Clarksburg  Publishing  Co. 

The  Clarksburg  publisher  claimed  the  FCC 
grant  to  WBLK  was  not  in  the  public  interest 
because  it  was  made  following  withdrawal  of 
the  competing  application  without  public  no- 
tice and  that  it  permitted  undue  concentration 
of  control  and  violated  the  duopoly  rule. 

WBLK  is  owned  by  the  News  Publishing  Co., 
which  publishes  newspapers  in  various  West 
Virginia  cities.  News  Publishing  Co.  also  owns 
34%  of  WTRF-TV  Wheeling  (ch.  7),  WPAR 
Parkersburg,  and  has  interlocking  ownership 
with  WTBO-AM-TV  Cumberland,  Md.  The 
overlap  charge  was  based  on  the  fact  that  a 
Clarksburg  community  tv  system  feeds  Whee- 
ling ch.  7  signals  to  its  subscribers. 

Five  More  Insurance  Firms 
Accused  of  Misleading  Ads 

THE  FEDERAL  Trade  Commission  has 
charged  five  more  health  and  accident  insurance 
firms  with  false  and  misleading  advertising  of 
the  benefits  and  coverage  of  their  policies, 
Chairman  Edward  F.  Howrey  announced  last 
week. 

This  brings  to  28  the  number  of  such  com- 
panies the  FTC  has  brought  similar  complaints 
against  [B»T,  Jan.  10;  Oct.  18,  1954].  The  total 
annual  premium  volume  in  1953  for  the  five 
firms  was  nearly  $35  million  in  health  and  ac- 
cident policies. 

The  five  companies  are:  Educators  Mutual 
Insurance  Co.,  Lancaster  Pa.;  Beneficial  Stand- 
ard Life  Insurance  Co.,  Los  Angeles;  Fireman's 
Fund  Indemnity  Co.,  San  Francisco;  National 
Casualty  Co.,  Detroit,  and  Federal  Life  &  Cas- 
ualty Co.,  Battle  Creek  Mich. 

Majority  of  companies  charged  have  denied 
the  FTC's  jurisdiction  over  their  activities,  as- 
serting they  are  adequately  regulated  by  the 
states  where  they  are  licensed.  Only  two  such 
firms  have  consented  to  abandon  the  practices 
cited  in  the  complaint. 
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Former  chief  counsel  of  Senate 
Judiciary  Committee's  Anti- 
Monopoly  Subcommittee  be- 
comes majority  counsel  for 
Senate  Commerce  Committee's 
investigation  of  television  net- 
works and  uhf-vhf  problems. 

CHAIRMAN  Warren  G.  Magnuson  (D-Wash.) 
of  the  Senate  Commerce  Committee  last  week 
appointed  a  trust-busting  attorney  as  majority 
counsel  for  the  committee's  investigation  of  the 
networks  and  uhf-vhf  problems,  but  it  looked 
like  upcoming  hearings  may  not  begin  until 
late  April. 

Sen.  Magnuson  named  Sidney  Davis,  New 
York  attorney  who  has  been  chief  counsel  for 
the  Senate  Judiciary  Committee's  Anti-Monop- 
oly Subcommittee  since  the  GOP-controlled 
83d  Congress,  for  the  Democratic  post. 

Meanwhile,  there  was  speculation  last  week 


MR.  DAVIS 


over  who  will  be  appointed  by  Sen.  John  W. 
Bricker  (R-Ohio),  the  committee's  ranking  Re- 
publican, to  represent  members  of  that  party 
in  the  probe — with  the  possibility  that  Robert 
F.  Jones,  who  served  as  GOP  counsel  in  the 
probe  from  his  appointment  by  then  Chairman 
Bricker  last  summer  until  submission  of  the 
Jones  Report  [B»T,  Feb.  21],  may  return  to  the 
post.  This  was  denied  Thursday  by  a  spokes- 
man for  Sen.  Bricker,  who  said,  however,  that 
Mr.  Jones'  services  will  be  available  on  a  non- 
paid,  consultancy  basis. 

Failing  to  materialize  last  week  were  "sepa- 
rate views"  which  are  to  be  submitted  to  the 
committee  by  FCC  Comr.  Frieda  B.  Hennock 
on  a  "preliminary  report"  tendered  by  the 
FCC  majority  the  week  before  [B»T,  March 
21]. 

Hennock  Dissent  Expected 

Comr.  Hennock  is  expected  to  dissent  from 
the  majority  report  and  to  propose  that  all 
commercial  television  be  changed  over  to  uhf. 
The  FCC  majority  report  asked  that  Congress 
authorize  a  Commission  study  of  the  "eco- 
nomics and  operation  of  the  tv  industry,"  cited 
the  FCC's  actions  in  the  past  to  provide  an 
"adequate"  national  tv  service  and  said  it 
would  consider  "selective  de-intermixture,"  but 
rejected  the  idea  of  moving  all  tv  to  uhf. 

Mr.  Davis,  who  earned  the  enmity  of  many 


Republicans  during  hearings  last  year  on  the 
controversial  Dixon- Yates  power  issue  by  the 
Senate  anti-monopoly  unit,  then  under  the 
chairmanship  of  Sen.  William  Langer  (R-N.D.), 
an  opponent  of  the  Dixon-Yates  contract,  had 
been  mentioned  for  the  Commerce  Commit- 
tee post  earlier  [Closed  Circuit,  Feb.  21]. 

Mr.  Davis  had  planned  to  return  to  his  New 
York  law  practice,  but  was  urged  by  Chairman 
Magnuson  to  join  his  committee,  despite  his 
lack  of  background  and  experience  in  commu- 
nications law. 

Comes  With  Open  Mind 

The  new  Commerce  Committee  counsel  ad- 
mits he  has  no  expert  knowledge  of  television 
nor  of  the  Communications  Act,  and,  thus,  will 
start  with  no  preconceived  notions  about  in- 
dustry problems  and  of  the  scope  and  direc- 
tion of  the  inquiry. 

Mr.  Davis  has  been  headquartering  in  the 
office  of  Sen.  Langer,  where  he  has  been  com- 
pleting a  report  on  the  Dixon-Yates  power 
issue.  With  completion  of  the  report,  he  be- 
gins paper-work  for  the  network  probe  and 
will  align  a  staff,  which  he  has  indicated  will 
be  relatively  small. 

He  has  been  granted  a  nine-month  leave  of 
absence  from  the  New  York  law  firm  of  Phil- 
lips, Nizer,  Benjamin  &  Krim,  where  he  is  a 
senior  partner  and  one  of  three  trial  lawyers 
in  the  firm  of  more  than  50  attorneys. 

PNB&K  represents  Paramount  Pictures  and 
presently  is  handling  an  anti-trust  case  involv- 
ing Balaban  &  Katz,  Chicago,  motion  picture 
exhibitor  and  former  owner  of  WBKB  (now 
WBBM-TV)  Chicago  (ch.  2).  He  is  a  specialist 
in  constitutional  and  anti-trust  law  and  has 
lectured  at  Yale,  New  York  U.,  and  the  U. 
of  Chicago,  where  he  received  his  LL.B.  in 
1941.  He  was  law  secretary  to  Federal  Judge 
Jerome  Frank  in  1942-43,  to  Supreme  Court 
Justice  Hugo  Black  in  1944,  and  was  special 
assistant  to  the  U.  S.  Attorney  General  in  1945. 

He  will  be  37  in  May  and  is  a  bachelor.  He 
has  traveled  extensively  abroad  in  connection 
with  legal  work  for  his  law  firm,  which  has 
offices  in  Paris  and  represents  large  apparel  im- 
porting organizations. 

Hearings  Delayed 

Delay  of  the  Senate  Commerce  Committee's 
planned  hearings  in  the  investigation,  at  which 
the  FCC  membership  will  be  given  the  first 
opportunity  to  testify,  is  expected  until  late 
April  (and  perhaps  even  later)  for  a  number 
of  reasons.    Among  them: 

Delay  by  Sen.  Magnuson  (and  Sen.  Bricker) 
in  naming  counsel;  Mr.  Davis'  lack  of  familiar- 
ity with  communications  problems;  lack  of  a 
special  staff  with  the  exception  of  Nicholas 
Zapple,  the  committee's  professional  communi- 
cations counsel;  delay  of  Comr.  Hennock  in 
submitting  her  separate  views;  Easter  holidays 
(April  10);  the  committee's  planned  meeting 
with  tv  set  manufacturers  in  Washington  April 
25  to  discuss  all-channel  sets;  the  need  for  ade- 
quate time  to  notify  hearing  participants  of  the 
date  sessions  will  begin. 

Sen.  Magnuson  has  asked  the  FCC  to  be 
ready  to  take  specific  steps  to  remedy  the  uhf- 
vhf  problem  by  the  time  the  Commission  ap- 
pears at  the  hearings. 

Broadcasting    •  Telecasting 


..because 


industrV 


is  booking  i" 


Francisco  a^ea  >/, 


the  So" 


In  the  San  Francisco  area,  there's  a^kin- 
ship  between  the  city's, "better  things"  and 
the  area's  industry.  Support  for  San  Fran- 
cisco's great  opera  season,  for  example, 
comes  from  the  ranks  of  both  labor  and 
management:  both  have  money  to  spend 
and  spend  it  for  "the  better  things".  .  .  . 

...  AND  THE 

BETTER  THINGS 
/  THEY  SEE  ON  KPIX  CBS"TV 

In  this  responsive  area,  full  CBS  program- 
ming and  highest-rated  local  productions 
give  the  KPIX  advertiser  a  remarkably 
%\  nigh  response  potential.  Ask  your  Katz 
man  for  the  whole  KPIX  story. 


The  huge  new  Ford  assemblv  plant  at 
Milpitas  contributes  over  a  million  dollars 
|  a  month  to  the  metropolitan  area's 
annual  payroll  which  grows  like  this: 


1945:  $825,000,000 


1954  (est):  $2,800,000,000 


kpix« 

■  CHANNEL 


WESTINGHOUSE  BROADCASTING  COMPANY,  INC. 


SAN  FRANCISCO,  CALIFORNIA 

Affiliated  with  CBS  Television  Network 
Represented  by  the  Katz  Agency 


WBZ-W8ZA  .  WBZ-TV.  Boston 
KYW  .  WPTZ,  Philadelphia 
KDKA      KDKA.-TV,  Pittsburgh 
W0W0,  Fort  VTaymt 
KEX.  Portland 

Represented  by  Fret  &  Peters,  Inc. 
KPIX,  Salt  Francisco 
Represented  by  Tbe  Katz  Agency 
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FCC  SEEKS  TO  AMEND 

Commission  asks  changes 
which  would  not  permit  ob- 
structionist tactics  by  competi- 
tors for  radio  and  tv  grants. 
Comr.  Doerfer  wants  complete 
repeal  of  the  rule. 

THE  FCC  last  week  asked  Congress  to  amend 
Sec.  309  (c)  of  the  Communications  Act. 

It  said  that  the  protest  rule — one  of  the 
major  provisions  inserted  in  the  Communica- 
tions Act  by  the  1952  McFarland  Act — was 
used  to  delay  competition  by  existing  stations. 
The  Commission  also  claimed  that  the  term 
"party  in  interest"  has  been  so  broadly  inter- 
preted by  the  courts  that  almost  anyone  could 
claim  standing. 

Comr.  John  C.  Doerfer  submitted  separate 
views  calling  for  the  outright  repeal  of  the 
protest  rule. 

The  protest  rule  provides  that  any  party  in 
interest  can  object  to  a  grant  made  without  a 
hearing,  for  30  days  after  the  grant  is  made. 
It  also  requires  the  protestant  to  specify  "with 
particularity"  his  objections.  The  Commission 
is  given  30  days  to  consider  the  matter  and 
either  to  deny  the  protest  or  grant  a  hearing. 
Denials  are  usually  based  on  the  fact  that  the 
objector  does  not  have  standing  as  a  party 
in  interest  or  that  he  has  not  specified  in  suffi- 
cient detail  his  reasons  for  protesting.  The  rule 
also  tells  the  Commission  to  stay  the  effective- 
ness of  the  grant  complained  of,  unless  it  is 
an  existing  service. 

The  Commission  asked  Congress  to  amend 


PROTEST  RULE 

the  rule  in  three  particulars: 

(1)  Permit  the  FCC  to  deny  a  protest  with- 
out a  hearing  if  the  facts  alleged,  even  if  true, 
are  not  sufficient  to  warrant  a  reversal;  (2) 
permit  the  Commission  to  deny  a  request  that 
its  order  be  stayed  if  in  its  opinion  it  would 
not  be  in  the  public  interest  to  do  so,  and  (3) 
allow  the  FCC  to  draw  the  issues  for  a  hear- 
ing and  not  be  required  to  take  the  issues 
presented  by  the  protestant. 

"The  protest  rule  has  resulted  in  substan- 
tial delays  in  the  construction  and  operation 
of  new  television  or  radio  stations  authorized 
by  the  Commission  without  a  hearing,"  the 
FCC  said. 

FCC  Personnel  Sidetracked 

The  Commission  continued:  "Such  hearings, 
it  should  be  indicated,  not  only  delay  the  ef- 
fectiveness of  the  particular  authorization  in- 
volved but  also  occupy  the  time  and  efforts 
of  members  of  the  Commission's  limited  staff 
who  could  otherwise  be  utilized  in  connection 
with  other  proceedings,  including  necessary 
hearings  involving  competitive  television  appli- 
cations." 

The  request  was  referred  to  the  Senate  and 
House  commerce  committees. 

It  is  similar  to  the  recommendations  sub- 
mitted to  the  83rd  Congress  (HR-7795),  which 
died  in  committee. 

Comr.  Doerfer  said  the  Sec.  309  (c)  rule  "is 
inconsistent  with  the  philosophy  of  the  Act 
which  seeks  to  provide  for  the  public  interest 
within  the  framework  of  competition." 

"Experience  has  shown,"  he  said,  "that  Sec. 


309  (c)  demands  an  undue  amount  of  Com- 
mission time,  is  used  primarily  for  delay  by 
competitors,  and  accomplishes  no  useful  pur- 
pose." 

If  the  Commission  has  made  a  mistake,  he 
said,  evidence  should  be  submitted  to  the  FCC 
directly  "not  by  the  creation  of  an  official 
kibitzer." 

"The  idea  that  the  public  should  be  denied 
a  service  pending  selfish  and  self-serving  ma- 
neuvers by  competitors  is  wholly  foreign  to 
the  American  concept  of  administrative  agen- 
cies," he  said.  The  protest  rule  is  an  "ob- 
struction" to  the  working  of  the  Commission. 
He  maintained  that  out  of  a  recent  1,400  min- 
utes of  Commission  time,  397  minutes  (28%) 
were  spent  on  protest  matters. 

"This  constitutes  a  demand  for  an  undue 
proportion  of  time  on  matters  which  eventual- 
ly prove  to  contribute  little  if  anything  to  the 
protection  of  the  public  interest,"  he  concluded. 

The  Commission  objected  to  the  inclusion 
of  the  protest  rule  in  the  Communications 
Act  when  it  was  being  considered  in  1952. 
The  provision  had  support  from  broadcast  at- 
torneys. 

At  first  the  Commission  attempted  to  cir- 
cumscribe the  use  of  this  regulation  by  nar- 
rowly interpreting  it  regarding  standing  and 
whether  the  allegations  were  set  forth  in  suffi- 
cient detail.  However,  a  number  of  court 
decisions — including  last  week's  ruling  on  the 
Spartanburg,  S.  C,  case  (see  story  below) — 
overruled  the  Commission's  literal  approach. 

FCC  Ordered  to  Hear 
WS  PA-TV  Move  Protests 

FCC  was  told  last  week  that  it  must  hold  a 
hearing  on  the  protests  of  WGVL  (TV)  Green- 
ville and  WAIM-TV  Anderson,  both  South 
Carolina,  against  the  transmitter  move  of 
WSPA-TV  Spartanburg.  S.  C.  from  Hogback 
Mt.  to  Paris  Mt.,  a  few  miles  outside  of  Green- 
ville. 

Federal  Court  of  Appeals  in  Washington  said 
that  ch.  7  WSPA-TV  affiliation  with  CBS  would 
adversely  affect  the  two  protestants.  Both  ch. 
23  WGVL  and  ch.  40  WAIM-TV  claimed  that 
the  WSPA-TV  move  was  due  to  its  desire  for  a 
CBS  affiliation,  which  could  not  be  gained  from 
the  Hogback  Mt.  site  because  of  overlap  with 
CBS-affiliated  WBTV  (TV)  Charlotte,  N.  C. 
Both  the  uhf  stations  currently  hold  CBS  affili- 
ations, and  the  WSPA-TV  move,  they  said, 
would  cause  them  to  lose  that  network. 

The  unanimous  three-judge  decision,  writ- 
ten by  Circuit  Judge  Henry  W.  Edgerton.  held 
that  there  was  sufficient  indication  of  economic 
injury  to  warrant  the  hearing  required  by  the 
protest  rule  (Sec.  309  [c]). 

In  answer  to  the  Commission's  contention 
that  the  matter  of  affiliation  was  one  of  private 
negotiation,  the  court  ruled  that  "the  economic 
injury  that  gives  standing  ...  to  oppose  Com- 
mission action,  is  seldom  if  ever  a  direct  result 
of  Commission  action.  Even  the  grant  of  a 
new  station  license  does  not  automatically  take 
advertising  revenue  away  from  existing  licen- 
sees, but  only  creates  a  situation  in  which  the 
new  licensee  may  be  able  to  get  the  revenue 
by  private  negotiation,  yet  existing  licensees 
are  'adversely  affected'  and  'parties  in  inter- 
est'." 

Circuit  Judges  David  L.  Bazelon  and  Charles 
Fahy  concurred. 

WSPA-TV  received  its  ch.  7  grant  late  in 
1953.  Early  in  1954.  it  asked  and  received 
FCC  approval  to  begin  temporary  operation 
from  its  Paris  Mt.  site.  This  brought  objections 
by  the  Greenville  and  Anderson  stations.  Fail- 
ing to  win  FCC  to  their  protests,  the  uhf  sta- 
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tions  filed  a  court  appeal  and  secured  a  stay 
order.  Following  this,  WSPA-TV  surrendered 
its  temporary  authority  and  asked  for  a  per- 
manent move  of  its  transmitter  site  to  Paris 
Mt.  Again,  over  the  protests  of  the  uhf  sta- 
tions, the  Commission  granted  the  move.  Again 
the  uhf  stations  appealed  and  secured  a  stay 
order.  Last  week's  ruling  was  the  result  of 
argument  before  the  court  last  month  [B«T 
Feb.  7]. 

FCC  DEFENDS  BUDGET 
IN  HOUSE  HEARING 

Report  of  Feb.  19  session  dis- 
closes Commission  viewpoint 
that  network  investigation 
would  take  six  months,  cost 
$100,000.  Fiscal  1956  funds 
requested:  $6.7  million. 

AN  INVESTIGATION  of  networks  would  take 
six  months  and  cost  $100,000.  That  is  the  FCC 
view  offered  when  the  Commission  appeared 
before  the  House  Appropriations  Committee 
Feb.  19  to  seek  approval  of  its  proposed  $6.7 
million  budget  for  the  1956  fiscal  year. 

Those  estimates  were  given  by  Comr.  Rosel 
H.  Hyde,  and  reported  in  the  transcript  released 
last  week. 

Mr.  Hyde,  former  FCC  chairman,  also  re- 
ported that  the  FCC  had  asked  for  10  extra  men 
in  1951,  14  in  1952  and  1953  and  16  in  1954 
to  conduct  a  network  study.  All  of  these  were 
disallowed  by  the  Budget  Bureau,  he  explained. 

The  subject  of  alleged  network  domination 
of  tv  was  referred  to  several  times  during  the 
meeting. 

Rep.  Albert  Thomas  (D-Tex.),  chairman  of 
the  Independent  Offices  Subcommittee,  referred 
to  the  networks  as  press  associations  which 
should  "sell  that  service  to  every  station  that 
wants  to  buy  it.  Do  they  [the  networks]  not 
have  a  monopoly  just  like  it  was  alleged  the 
AP  and  the  UP  had  in  another  field?" 

Comr.  Frieda  B.  Hennock  concurred. 

"What  you  suggest  is  wonderful,"  she  said  to 
Mr.  Thomas,  "but  they  are  10  times  as  powerful 
as  AP  or  UP  ever  were.  They  control  their  ad- 
vertising, and  have  that  controlling  influence 
on  the  stations.  .  .  ." 

Mr.  Thomas  asked  if  this  "problem"  had 
been  submitted  to  the  lustice  Dept. 

"Not  to  the  Dept.  of  Justice,"  Miss  Hennock 
answered,  "but  we  have  two  proposed  investi- 
gations. I  do  not  even  have  sufficient  data  on 
it.  We  cannot  compete  with  those  fellows. 
This  got  so  bad  one  day  I  could  not  do  any- 
thing but  cry,  and  I  cried." 

The  hearing  developed  that  as  of  the  Feb.  17 
date,  there  were  140  tv  applications  in  hearing, 
another  30  being  processed.  It  also  was  shown 
that  there  are  71  attorneys  in  the  FCC,  of  which 
30  are  in  the  Broadcast  Bureau  and  12  in  the 
General  Counsel's  office. 

The  FCC  is  asking  for  $6.7  million  for  the 
fiscal  year  beginning  July  1,  1955.  Of  this,  $1,- 
205,764  is  for  the  broadcast  activities.  The 
Broadcast  Bureau  is  listed  for  190  people. 

At  one  point,  Comr.  Robert  T.  Bartley  de- 
clared that  if  the  FCC  was  to  do  its  proper  job, 
it  should  be  built  up  to  where  it  would  warrant 
a  $12  million  yearly  budget.  At  another  point, 
Comr.  E.  M.  Webster  anticipated  one  million 
transmitters  in  the  U.  S.  in  "a  very  short  time." 

Meanwhile,  the  House  last  week  approved  a 
second  supplemental  appropriation  bill  which 
carried  $85,000  for  the  FCC  for  this  fiscal  year. 
This  is  to  maintain  FCC's  present  personnel 
load  of  1,036,  according  to  Chairman  George 


C.  McConnaughey  in  a  statement  to  the  House 
Appropriations  subcommittee  March  9. 

Without  the  supplemental  appropriation,  Mr. 
McConnaughey  said,  the  FCC  would  have  to 
let  40  people  go  on  June  30.  He  called  attention 
to  the  fact  that  the  proposed  1956  fiscal  budget 
provides  for  1,030  employes. 

The  greatest  need,  the  FCC  chairman  said, 
was  in  broadcasting.  He  cited  subscription  tv, 
court  litigation,  standard  broadcasting  backlog, 
and  rules  changes  as  among  the  major,  heavy 
broadcast  activities.  He  also  referred  to  the 
heavy  load  for  monitoring,  safety  and  special 
services,  common  carrier  and  national  defense. 

The  supplemental  appropriation  is  now  be- 
fore the  Senate  Appropriations  Committee. 

New  Orleans,  Baton  Rouge 
De-Intermixture  Proposed 

REQUEST  to  de-intermix  New  Orleans  and 
Baton  Rouge,  La.,  was  filed  last  week  by  ch. 
61  WJMR-TV  New  Orleans  [B»T,  March  21]. 

WJMR-TV  asked  .the  Commission  to  switch 
Baton  Rouge's  ch.  2  to  New  Orleans  and  New 
Orleans'  ch.  61  to  Baton  Rouge.  This  would, 
WJMR-TV  said,  make  New  Orleans  a  vhf 
market  and  Baton  Rouge  an  all-uhf  market. 
It  also  offered  to  exchange  equipment  with 
Baton  Rouge  ch.  2  grantee  WBRZ  (TV)  which 
is  scheduled  to  begin  operation  April  15. 

New  Orleans  is  allocated  commercial  chs. 
4,  6,  20,  26,  32,  and  61,  and  educational  ch.  8. 
Pre-freeze  WDSU-TV  operating  on  ch.  6,  is 
affiliated  with  all  four  networks.  WJMR-TV 
on  ch.  61  began  operating  November  1953,  is 
affiliated  with  ABC,  CBS  and  DuMont.  Three 
applicants  are  still  in  hearing  for  ch.  4.  WCKG 
(TV)  has  been  grantee  of  ch.  26  since  April 
1953.  CPs  for  chs.  20  and  32  were  surrendered. 

Baton  Rouge  is  allocated  commercial  chs.  2, 
28,  and  40,  and  educational  ch.  34.  WBRZ 
has  held  its  ch.  2  permit  since  January  1954. 
WAFB-TV  there  began  operating  on  ch.  28  in 
April  1953.    CP  for  ch.  40  was  surrendered. 

Unless  its  de-intermixture  proposal  is  ac- 
cepted, WJMR-TV  said,  it  is  sure  it  will  lose 
its  CBS  affiliation  when  the  ch.  4  station  begins 
operating.  It  will  then  have  to  go  off  the  air, 
it  warned.  It  said  it  had  been  operating  at  a 
loss  ever  since  it  began  operating. 

STORER  URGES  AREA 
DE-INTERMIXTURE 

DISAGREEMENT  with  the  Plotkin  Report  has 
been  expressed  by  George  B.  Storer.  president, 
Storer  Broadcasting  Co.,  in  a  letter  to  Sen. 
Warren  G.  Magnuson  (D-Wash.).  chairman  of 
the  Senate  Commerce  Committee. 

In  alternatives,  Mr.  Storer  recommended: 
(1)  area  de-intermixture.  (2)  no  limitation  on 
multiple  ownership,  (3)  extension  of  broadcast 
station  licenses  from  present  three  years  to 
five,  (4)  revision  of  network  affiliation  contract 
term  from  present  two  years  to  five,  and  (5) 
abandonment  of  90-day  or  six  month  cancella- 
tion clause  in  network  contracts. 

In  discussing  uhf,  Mr.  Storer  suggested  a  60 
to  90-day  freeze  on  vhf  applications,  including 
those  in  hearing,  to  permit  uhf  stations  to  take 
steps  to  seek  de-intermixture.  This  should  be 
permitted,  Mr.  Storer  said,  if  at  least  40%  of 
receivers  in  market  are  uhf-converted,  not  more 
than  one  vhf  in  market  and  no  vhf  Grade  B  sig- 
nal from  another  vhf  less  than  60  miles  away 
is  received.  Otherwise.  Mr.  Storer  said,  the  city 
should  be  made  all  vhf. 

Networks  are  essential  to  the  development  of 
uhf,  Mr.  Storer  pointed  out.  Regarding  net- 
work-affiliate relationship,  Mr.  Storer  said  he 


regarded  Mr.  Plotkin's  recommendations  as 
"unsound  and  unworkable  and  could  mean  the 
end  of  network  broadcasting." 

Multiple  ownership  has  improved  broadcast- 
ing, Mr.  Storer  said. 

"We  do  not  know  of  any  instance  in  which 
a  station's  service  to  the  public  has  not  bene- 
fited from  multiple  ownership,"  he  added. 

Mr.  Storer  also  alluded  to  the  anti-trust  laws 
as  being  applicable  to  any  instance  where 
monopoly,  because  of  multiple  ownership, 
might  arise. 

Storer  Broadcasting  was  the  first  group  own- 
er to  acquire  the  maximum  number  of  tv  sta- 
tions: WJBK-TV  Detroit.  WSPD-TV  Toledo, 
WAGA-TV  Atlanta,  WBRC-TV  Birmingham, 
WXEL  (TV)  Cleveland,  WGBS-TV  Miami,  and 
KPTV  (TV)  Portland.  Ore.  The  last  two  are  uhf. 

It  was  this  company  which  initiated  the  suit 
in  the  appellate  court  which  resulted  in  a  find- 
ing that  the  FCC's  maximum  ownership  limi- 
tations were  invalid.  This  is  being  appealed 
to  the  Supreme  Court. 

Government-Industry  Effort 
Need  on  Radiation — Baker 

CLOSE  industry  and  government  (FCC)  co- 
operation in  tackling  the  problem  of  spurious 
radiation  was  advanced  last  week  by  Dr.  W.  R. 


G.  Baker,  GE  vice 
president  and  direc- 
tor of  RETMA's 
"Engineering  Dept. 

He  noted  that  with 
increased  use  of  elec- 
tronic devices,  a 
comparable  rise  in 
interference  between 
services  has  been 
evident. 

Dr.  Baker  ap- 
peared on  a  panel 
at  the   Institute  of 


convention,  along  with  FCC  Comr.  E.  M. 
Webster;  former  Commission  Comr.  George 

E.  Sterling;  A.  V.  Loughren.  Hazeltine  Corp.: 
Ernest  Weber,  Polytechnic  Institute  of  Brook- 
lyn, and  G.  C.  W.  Browne,  Dept.  of  Transport, 
Canada  (Canada's  FCC). 

Dr.  Baker  proposed  a  joint  consulting  group 
made  up  of  FCC  and  industry  members  which 
he  said  would  find  immediate  acceptance  within 
the  manufacturing  industry. 

Mr.  Sterling  reviewed  FCC  studies  and 
policies.  Mr.  Loughren.  taking  note  of  the  Joint 
Technical  Advisory  Committee  (JTAO.  said 
he  thought  that  group's  final  report  would  sug- 
gest certifiable  apparatus  would  be  set  up  by 
FCC.  After  manufacturers  proposed  limits  and 
test  methods  and  comments  were  solicited  from 
users  of  apparatus  to  be  disturbed.  FCC  could 
then  determine  limits  and  conformance. 

WDEL-TV,  KBTV  (TV)  Sales 
Approved  by  Commission 

SALES  of  WDEL-TV  Wilmington.  Del.,  for 
$3.7  million  and  KBTV  (TV)  Denver  for  $900.- 
000  received  FCC  approval  last  week.  WDEL- 
TV's  transfer  was  on  FCC's  "explicit  under- 
standing" that  it  remain  a  Wilmington  station. 

WDEL-TV,  ch.  12.  was  purchased  by  Paul 
Harron.  principal  owner  of  W1BG-AM-FM 
Philadelphia,  from  J.  Hale  Steinman  and  John 

F.  Steinman,  owners  of  WGAL-AM-TV  Lan- 
caster. WLEV  -  TV  Bethlehem  -  AJJentown, 
WKBO  Harrisburg.  WEST  Easton.  WORK 
York  and  WRAW  Reading.  The  Steinmans 
also  publish  the  Lancaster  Intelligencer-Journal 
and  New  Era. 

Mr.  Harron  is  also  the  principal  owner  of  a 
New  York  and  Philadelphia  wired-music  com- 
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Shreveport  Telepulse 
Jan.  23-29,  1955 

THERE'S  MONEY  IN  MOTION  in 
Shreveport  and  Bossier  City,  Louisi- 
ana .  .  .  over  $70,000,000  in  new  con- 
struction underway  in  1955,  for  in- 
stance .  .  .  and  a  consumer  spendable 
income  10.6%  above  the  national  aver- 
age. 

And,  once  again  Pulse  proves  that  the 
only  SURE  way  of  reaching  the  re- 
sponsive Metropolitan  Shreveport  TV 
audience  is  by  using  the  only  station 
that  gives  it  Grade  A  coverage  .  .  . 
KSLA. 

Your  Raymer  Man  has  the  com- 
plete, convincing  details.  Why 
not  see  him  soon  and  start  let- 
ting KSLA  put  money  into  mo- 
tion moving  your  products? 


Shreveport,  Louisiana 

PAUL  H.  RAYMER  CO.,  INC. 
National  Representatives 


GOVERNMENT  < 


pany,  of  the  Atlantic  City  Racing  Assn.,  and 
an  outdoor  swimming  pool. 

WDEL-TV  went  to  maximum  316  kw  power 
early  last  month  and  is  putting  a  Grade  A  signal 
into  Philadelphia  from  its  transmitter  site,  five 
miles  out  of  Wilmington  toward  Philadelphia. 
The  Wilmington  station  was  an  NBC  affiliate 
until  it  increased  its  power.  The  affiliation  re- 
portedly was  cancelled  because  of  overlap  with 
NBC-TV  affiliate  WPTZ  (TV)  Philadelphia. 

The  transfer  was  approved  on  the  condition 
that  it  not  be  consummated  until  the  permit 
for  ch.  23  WIBG-TV  is  surrendered.  With 
reference  to  its  understanding  that  WDEL-TV 
will  remain  a  Wilmington  station,  the  FCC,  by 
letter,  advised  Mr.  Harron: 

"This  grant  has  been  made  with  the  explicit 
understanding  of  the  Commission  that  the  verified 
expression  of  your  intentions  concerning  your 
operation  of  WDEL-TV  and  your  recognition  of 
the  station's  responsibility  to  the  city  of  Wilming- 
ton (contained  in  your  amendatory  letter  dated 
Feb.  24,  1955)  fully  encompasses  an  intention  to 
not  only  'maintain  the  station  at  its  present  loca- 
tion, both  with  respect  to  transmitter  site  and 
main  studio  site'  but  also  with  respect  to  all  other 
facets  of  operation  and  service,  including  pro- 
gramming, consonant  with,  if  not  subservient  to, 
the  public  interest  of  the  'principal  city  to  be 
served,  namely  Wilmington  with  secondary  con- 
sideration in  this  respect  being  given  to  the  local 
interests  of  any  other  segment  of  the  station's 
coverage  area.  It  is  presumed  that  such  is  your 
understanding  of  what  is  'important  to  the  in- 
tegrity of  the  over  all  television  allocation  plan 
and  to  the  people  of  Delaware'." 

At  Denver,  ch.  9  KBTV  was  purchased  from 
Colorado  Tv  Corp.,  headed  by  W.  D.  Pyle,  by 
John  Mullins  of  Tulsa  and  by  Frank  R.  Leu  of 
Nashville. 

Mr.  Mullins  is  former  president-general  man- 
ager and  minority  stockholder  of  KPHO-AM- 
TV  Phoenix  and  presently  owns  a  Tulsa  roller 
skating  rink  and  has  interests  in  real  estate  and 
a  cattle  ranch. 

Mr.  Leu  is  president  and  sole  owner  of 
Homeland  Insurance  Co.,  Nashville,  which 
owns  approximately  95%  of  Security  Life  & 
Accident  Insurance  Co..  Mobile,  Ala.,  and  less 
than  1  %  of  WMSL-AM-TV  Decatur,  Ala.  Mr. 
Leu  is  also  less  than  25%  owner  of  Pioneer 
Automobile  Insurance  Co.,  Chicago  and  Mu- 
tual Savings  Life  Insurance  Co.,  Decatur. 


Three  More  Uhfs  Deleted, 
Another  Asks  Suspension 

DELETION  by  the  FCC  last  week  of  three  uhf 
stations— ch.  23  KTVP  (TV)  Houston,  Tex.: 
ch.  23  KDTX  (TV)  Dallas.  Tex.,  and  ch.  38 
WTLB  (TV)  La  Crosse,  Wis. — raises  the  total 
number  of  post-thaw  tv  stations  to  be  deleted  to 
134.  Of  these,  108  were  uhf  and  26  vhf.  All 
three  were  deleted  by  the  FCC  for  lack  of 
prosecution. 

Meanwhile,  ch.  17  WLAM-TV  Lewiston, 
Me.,  requested  FCC  permission  to  suspend 
operations  at  the  close  of  service  on  March  25 
for  a  period  of  six  months.  WLAM-TV  said 
the  request  was  being  made  because  of  the  con- 
tinued operating  losses  suffered  and  to  afford  an 
opportunity  to  resurvey  the  uhf  situation  with 
a  view  to  the  possibility  of  resuming  operations 
at  a  later  date  on  a  non-deficit  basis.  This 
raises  to  28  the  total  number  of  post-thaw  tv 
stations  which  have  suspended  regular  opera- 
tions but  are  still  holding  their  permits. 

Senate  Plans  Easter  Recess 

SENATE  Majority  Leader  Lyndon  B.  Johnson 
(D-Tex.)  said  Thursday  the  Senate  will  try  to 
get  in  an  Easter  vacation,  adjourning  at  least 
from  April  7-12,  and  possibly  longer  to  a  full 
week.  The  House  already  has  one  scheduled. 


GOVERNMENT  MAY  MOVE 
ON  NETWORKS— PLOTKIN 

Attorney  addresses  Chicago 
Broadcast  Ad  Club,  says  solu- 
tion must  be  found  to  network, 
uhf-vhf  problems. 

A  WARNING  that  the  government  will  take 
action  on  proposed  overhauling  of  network 
operations  and  that  there's  a  "very  real  possi- 
bility" networks  may  be  branded  as  common 
carriers — unless  the  whole  problem  is  resolved 
— was  given  last  week  by  Harry  M.  Plotkin, 
a  partner  in  the  Washington  law  firm  of  Arnold. 
Fortas  &  Porter,  and  former  special  counsel 
to  the  Senate  Interstate  &  Foreign  Commerce 
Committee. 

Addressing  the  Broadcast  Adv.  Club  of  Chi- 
cago Wednesday,  Mr.  Plotkin  predicted  further 
hearings  would  be  held  on  the  subject  and 
stressed  that  it  is  a  "bi-partisan  issue  and  cuts 
across  party  lines." 

"I  think  you  can  count  on  the  government 
moving  in  and  doing  something  about  this 
problem  if  a  solution  is  not  worked  out,"  he 
declared,  adding  "There  are  no  scapegoats — 
no  evil  people  involved." 

Referring  to  network  option-time  proposals 
as  outlined  in  his  memorandum,  Mr.  Plotkin 
noted  that  enforcement  could  be  attained 
through  any  one  of  three  channels — the  Jus- 
tice Dept.,  in  a  suit  charging  anti-trust  viola- 
tions; adoption  of  new  FCC  rules  and  regula- 
tions, and  by  Congress. 

Mr.  Plotkin  also  lauded  the  proposed  film 
network  venture.  National  Affiliated  Television 
Stations  Inc.  [B»T.  March  21] — backed  by  Gen- 
eral Electric  Co. — as  a  "far-reaching  and  far- 
sighted  proposal"  and  felt  it  "could  also  be  an 
answer  to  the  problem."  He  said  it  is  "too 
early  to  know  what  effect  it  will  have"  but 
expressed  hope  other  companies  would  "pitch 
in"  on  grounds  that  "GE  can't  do  the  job  alone." 

Mr.  Plotkin  noted  the  government  tradition- 
ally steps  into  controversies  when  the  parties 
involved  are  unable  to  resolve  their  problems. 
With  respect  to  the  common  carrier  suggestion, 
Mr.  Plotkin  was  alluding  to  a  proposal  raised 
by  Sen.  John  Bricker  (R-Ohio),  ranking  GOP 
member  of  the  Senate  Interstate  &  Foreign 
Commerce  Committee  [B*T,  Feb.  21].  Mr. 
Plotkin  questioned  this  course  in  his  report. 

Speaking  before  a  BAC  luncheon  session  at 
the  Sheraton  Hotel,  Mr.  Plotkin  traced  the  his- 
tory of  tv  station  allocations  the  past  10  years. 
He  acknowledged  that  the  "sparkplug"  for  the 
current  uhf  investigation  was  the  economic 
plight  and  serious  economic  difficulties  of  uhf 
outlets.  He  noted  complaints  that  certain  sta- 
tions were  not  getting  network  programs,  par- 
ticularly programs  of  CBS  and  NBC. 

Mr.  Plotkin  reminded  that  uhf  outlets  got 
into  operation  seven  years  after  vhf  operators 
went  on  the  air.  He  noted  introduction  of  the 
color  problem  before  FCC  in  1946-47  and  im- 
position of  the  tv  freeze  Sept.  30,  1948,  with 
the  Commission  looking  into  certain  propaga- 
tion factors  in  1948-49. 

Aside  from  "a  few  lucky  ones,"  Mr.  Plotkin 
observed,  most  uhf  operators  with  the  lifting 
of  the  freeze  entered  already  established  vhf 
station  markets.  He  conceded  that  uhf  pioneers 
might  have  had  it  a  bit  easier  than  their  early 
vhf  tv  brethren  in  that,  while  they  lacked  circu- 
lation, programming  sources  were  there. 

Mr.  Plotkin  said  experience  has  shown  that 
where  there  is  no  vhf  competition,  uhf  has 
fared  "relatively  well,"  providing  it  had  sound 
management.  But  "by  and  large,  uhf  operators 
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Only  STEEL  can  do  so  many  jobs  so  well 


Enduring  Beaiity.  Since  church  building 
budgets  are  limited,  it  might  seem  an  ex- 
travagance to  cover  the  steeple  with  stain- 
less steeL  But  stainless  steel  lasts  so  long, 
and  is  so  resistant  to  corrosion,  that  in  the 
long  run  it  is  the  least  expensive  metal  you 
can  buy  for  hard  service.  USS  Stainless 
Steel  is  made  in  all  types  and  finishes, 


CQStOm  Fit,  This  main  line  crossing  for  a  famous  railroad  contains  1.585  separate  parts.  All 
U.S.  Steel  Trackwork  is  made  to  exacting  tolerances,  in  fact  the  units  of  the  type  shown  here 
are  always  pre- assembled  at  the  shop  before  shipment  to  guarantee  perfect  alignment  and 
fit  in  the  field.  It  will  then  be  dismantled  and  shipped 


This  trade-mark  is  your  guide  to  quality  steel 


Built-lll  HolS.  Behind  the  gun  opening  on  this  jet  interceptor  is  a 
"T)last  tube."  to  protect  the  plane  from  high  pressures  and  gases 
caused  bv  the  firing  of  the  gun.  Formerly,  this  tube  was  machined 
from  solid  steel  bar  stock,  but  has  now  been  replaced  with  USS 
Stainless  Seamless  Tubes.  These  tubes  are  pierced  from  solid  steel, 
and  they  afford  the  absolute  uniformity  of  wall  strength  required. 


GOOdbye  GaS  Shortage.  For  years  now.  gas  companies  have  been 
rapidly  laying  new  pipelines  to  ease  the  gas  shortage.  The  job  has 
been  made  easier  with  this  giant  trenching  machine  made  from  USS 
!Max-Tex  Steel.  Max-Tex  has  such  high  strength  that  the  machine 
can  be  made  stronger  and  lighter  than  with  carbon  steeL 


UNITED  STATES  STEEL 


SEE  THE  UNITED  STATES  STEEL  HOUR 

It's  a  full -hour  TV  program  presented  every  other 
week  by  United  States  Steel.  Consult  your  local 
newspaper  for  time  and  station. 


Far  further  information  on  any  product  mentioned  in  this  advertisement,  write  United  States  Steel,  525  William  Penn  Place.  Pittsburgh.  Pa. 
AMERICAN  BRIDGE—AMERICAN  STEEL  &  WIRE  atd  CYCLONE|FEMCE — COLUMBIA-GENEVA  STEEL. CONSOLIDATED  WESTERN  STEEl — GERRARD  STEEL  STRAPPING    NATIONAL  TUBE 
OIL  WELL  SUPPLY_TEN  NESSEE  COAL  &  I  RON_UNITEO  STATES  STEEL  PRODUCTS  .U  N ITED  STATES  STEEL  SUPPLY  Drmomi  e/  UNITED  STATES  STEEL  CORPORATION.  PITTSBURGH 
UNITED  STATES  STEEL  HOMES,  INC.  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY  5-a<U 
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found  it  difficult  where  two  vhf  outlets  were 
operating,"  Mr.  Plotkin  said,  and  where  only 
one  vhf  is  functioning,  a  uhf  broadcaster  has 
"a  reasonable  opportunity  of  success." 

Over  120  uhf  permits  have  been  returned, 
he  said,  and  there's  "little  chance"  that  a  large 
part  of  80  other  permits  will  be  used.  He  said 
this  situation  poses  a  legitimate  question  that 
requires  a  serious  answer  for  uhf  with  respect 
to  alleged  monopoly  control. 

Mr.  Plotkin  mentioned  three  possible  solu- 
tions as  outlined  in  his  report  with  these  com- 
ments: 

•  Move  all  television  into  uhf.  ("A  theo- 
retical but  not  a  practical  solution.  .  .  .  Poses 
set  conversion  problem  ...  a  decision  the 
American  public  wouldn't  take.  Would  force 
government  officials  out  of  office.") 

•  Deintermixture.  ("Two  many  stations  are 
already  on  the  air.  It  could  be  done  in  some 
markets.  If  the  Commission  could  keep  future 
uhfs  out  of  existing  vhf  markets,  it  might  help.") 

•  All-channel  receivers.  ("If  the  present  10% 
excise  tax  on  all-channel  receivers  could  be  re- 
moved, then  the  price  spread  between  all- 
channel  sets  and  vhf-only  could  be  eased  and 
provide  an  incentive  for  manufacturers  to  make 
more  all-channel  units.  This  would  help  uhf 
broadcasters  on  circulation.") 

Mr.  Plotkin  reiterated  his  belief  that  it  is 
virtually  impossible  for  any  station,  especially 
a  uhf  outlet,  to  operate  profitably  without  a 
network  affiliation.  Until  this  year,  he  noted, 
many  independent  stations  had  "large  deficits" 
and  failed  to  break  even. 

FCC's  statutory  obligation  to  license  as  many 
stations  as  possible,  Mr.  Plotkin  commented, 
has  led  to  the  result  of  increased  reliance  by 
stations    on    networks.     Some    affiliates,  he 


John's  Other  Self 

SEN.  RICHARD  NEUBERGER  (D- 
Ore.)  has  criticized  political  candi- 
dates who  go  before  television  audi- 
ences loaded  with  makeup.  He  said  he 
was  disturbed  at  the  introduction  of 
"theatrical  techniques"  in  politics.  In  a 
talk  at  Delaware,  Ohio,  he  said  politicians 
should  get  rid  of  all  the  "gimmicks"  and 
get  down  to  business,  adding:  "If  a  poli- 
tician won't  let  the  people  see  what  he 
really  looks  like,  he  won't  tell  them  what 
he  really  thinks." 


charged,  live  in  fear  of  displeasing  the  networks. 

Contending  that  networks  should  publish 
standards  on  duplicated  coverage,  Mr.  Plotkin 
emphasized  that  he  doesn't  suggest  they  should 
be  subject  to  Commission  supervision.  But 
networks  should  be  made  to  make  available  to 
other  stations  certain  programs  rejected  by  their 
affiliates.  He  added  that  where  there  are 
fewer  than  four  stations  in  a  community,  a 
station  should  be  restricted  on  the  amount  of 
time  given  to  a  network. 

With  option  time,  Mr.  Plotkin  suggested, 
there  is  "no  incentive"  for  advertisers  to  de- 
velop programs  on  a  national  spot  basis  which 
may  be  canceled  on  56  days'  notice  in  compe- 
tition with  network  advertisers.  Mr.  Plotkin 
felt  national  spot  representatives  operate  at  a 
disadvantage  and  that  everybody  should  be  on 
the  same  competitive  basis. 

"There  is  no  justifiable  reason  for  networks 
to  use  option  time  for  selling  film  programs," 


in  Virginia  use  these  Selling 
Personalities  *^i;tr 


fegALIDEN"  AAROE  6  to  7  A.M. 
ij^JpUa       Gets  out  with  the  farmers  and  talks 
Ir  tne'r  language. 


ARL  STXJTZ  9  to  10  A.M. 
Knows  his  music.  Co-author  "Little 
Things  Mean  a  Lot." 


XJlsTSHinSTE  SXJE 

5:30  to  5:45  P.M.  Sweet  talking 
.  mistress  of  ceremonies  and  selling. 


50,000  Watts 
Richmond,  Va. 

For  29  years  a  Virginia  institution 

REPRESENTED  BY 

CBS  RADIO  SPOT  SALES 


he  added,  describing  this  practice  as  a  "definite 
strain  on  competition."  Mr.  Plotkin  said  he 
has  discerned  no  substantial  sentiment,  how- 
ever, for  taking  networks  out  of  the  program 
field. 

Mr.  Plotkin  claimed  that  option  time  provi- 
sions may  violate  anti-trust  laws  and  described 
them  as  worse  than  the  old  "block  booking" 
techniques  in  the  motion  picture  production  and 
exhibition  fields.  Stations  should  have  a  choice 
of  programs  they  wish  to  carry  and  not  have 
to  depend  on  this  feature  of  network  operation, 
he  contended. 

NEW  ARKANSAS  LAW 
HITS  TOWER  HEIGHTS 

State  passes  measure  requir- 
ing that  counties  go  by  Air 
Force  standards.  NARTB  says 
bill  is  unconstitutional. 

CONSTITUTIONALITY  of  a  new  Arkansas 
law — tieing  local  zoning  regulations  to  Air 
Force  airport  standards — was  raised  last  week 
by  Arkansas  broadcasters,  backed  by  NARTB. 

The  bill  (H.  B.  505)  was  passed  by  the 
Arkansas  legislature  early  this  month.  Arkansas 
Gov.  Orval  Forbus  has  invited  comments  on 
the  legislation,  which  is  in  the  form  of  an 
enabling  act.  It  provides  that  county  zoning 
officials  must  follow  U.  S.  Air  Force  standards 
for  military  airports. 

Believed  to  be  the  first  such  adoption  requir- 
ing that  Air  Force  standards  be  followed,  the 
law  has  been  criticized  by  NARTB  General 
Attorney  Vincent  Wasilewski  and  consulting 
engineer  A.  Earl  Cullum  Jr.,  Dallas. 

Mr.  Wasilewski,  in  a  memorandum  to  the 
Arkansas  Broadcasting  Assn.,  declared  the  act 
was  clearly  unconstitutional.  It  conflicted  with 
the  due  process  clause  of  the  Constitution,  Mr. 
Wasilewski  said,  and  also  violated  the  separa- 
tion of  powers  concept  between  federal  gov- 
ernment and  the  states,  he  declared.  This  is 
because  the  bill  requires  local  zoning  units  to 
follow  Air  Force  criteria,  he  said.  The  Air 
Force  is  part  of  the  Executive  Department,  the 
NARTB  attorney  pointed  out. 

Mr.  Cullum  said  the  bill  was  dangerous  to 
broadcast  interests.  Latest  Air  Force  regula- 
tions maintain  protection  to  an  area  50,000  ft. 
about  airports,  he  said.  It  is  also  unconstitu- 
tional, Mr.  Cullum  said,  since  it  arbitrarily 
takes  away  property  rights  of  present  property 
owners. 

Even  the  Civil  Aeronautics  Administration, 
responsible  for  all  civilian  air  service,  does  not 
endorse  the  bill,  it  was  understood.  In  fact, 
CAA  has  objected  to  the  Air  Force,  it  was 
learned.  Air  Force  standards  are  much  more 
stringent  than  CAA  standards,  it  was  said. 

According  to  best  information,  about  40 
states  have  passed  enabling  legislation  to  make 
uniform  zoning  board  regulations  protecting 
airports.  Half  of  these  are  the  CAA-approved 
model  airport  act,  sponsored  also  by  the  League 
of  Municipal  Officers. 

Only  two  court  rulings  have  been  made  in 
this  field,  it  was  understood:  a  Newark,  N.  L, 
airport  zoning  ordinance  was  declared  illegal 
because  the  state  had  not  passed  enabling  legis- 
lation: a  Maryland  act  also  was  declared  illegal 
because  height  limits  were  considered  unreason- 
able. 

Meanwhile,  at  the  behest  of  the  Air  Co- 
ordinating Committee's  Washington  Airspace 
subcommittee,  FCC  announced  last  week  that 
greater  accuracy  was  to  be  required  in  antenna 
locations  and  heights. 

This  is  due,  the  Commission  said,  because  in 
certain  "critical"  areas,  the  variation  of  even 
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PORTABLE  TRANSMITTING  and 
RECEIVING  UNITS 


Here's  that  extra  power  you  need  for  S-T-L  and  remote 
pickup— 4000  watts  E.R.P.*  (using  4'  parabola).  The 
TLR-3  provides  highest  quality  transmission  of  color 
or  monochrome  signals  with  program  sound  channel  meeting 
FCC  requirements  for  S-T-L  operation. 

Heart  of  the  Philco  TLR-3,  is  a  klystron — field  proved 
in  Philco  multi-channel  communications  equipment — 
which  provides  a  full  watt  of  transmitter  output. 
Interchangeable  klystrons  permit  maximum  efficiency 
in  covering  frequency  ranges  between  5925  and  "425 
mc.  RF  units  are  weatherproof,  and  portable  auxiliary 
units  can  be  rack  mounted.  A  complete  line  of  mount- 
ing accessories,  parabolas  and  lightweight  reflectors  is 
available,  permitting  installation  of  all  electronic  equip- 
ment at  ground  level. 

A  portable  tripod  is  available  for  mounting  trans- 
mitter RF  and  receiver  RF  assemblies  in  the  field.  Get 
information  on  this  new  Philco  TLR-3-  Write  Philco, 
Dept.  BT  today. 

CHECK  THESE  FEATURES  .  .  . 

•  Color  and  Monochrome 

•  Program  Sound  channel  meets 
FCC  specifications 

•  Built-in  wavemeters 

•  Multi-band  service  .  .  .  5925- 
7425  mc. 


Transmitter  Contr 
and  Power  Supply 


Receiver 
Control  Unit 


Receiver  Power 
Supply  Unit 


Completely  weatherproofed 
RF  heads 


•  Relay  rack  and  suitcase 
mounting 

•  Shielded  from  IF  and  video 
interference 
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INDIANAPOLIS 

THE  HOOSIER  STATE'S 
GOOD-TIME  DAY-TIME  STATION 


one  foot  from  the  height  authorized  might  in- 
volve changes  in  air  flight  enroute  altitudes  or 
approach  procedures. 

Although  FCC  now  requires  geographical  co- 
ordinates and  antenna  heights  above  sea  level 
and  above  ground,  no  specific  data  is  required 
for  added  height — such  as  obstruction  lighting, 
beacons,  etc. 

From  now  on,  the  Commission  said,  it  would 
include  in  construction  permits  for  antennas  in 
"critical"  areas  maximum  height  of  uppermost 
portion  of  the  structure.  It  also  said  that  the 
horizontal  portion  of  such  antenna  sites  shall  be 
determined  within  V2  second  of  latitude  and 
longitude. 

MOBILE,  DES  MOINES 
GRANTS  MADE  FINAL 

FCC    reverses    examiner  in 

awarding    Mobile    ch.    5  to 

WKRG-TV,  upholds  initial  Des 

Moines  ch.  8  grant  to  Cowles 

Broadcasting. 

FINAL  decisions  to  grant  to  ch.  5  at  Mobile, 
Ala.,  to  WKRG-TV  Inc.  and  ch.  8  at  Des 
Moines  to  Cowles  Broadcasting  Co.  (KRNT) 
were  announced  by  FCC  last  week. 

In  the  Mobile  ruling,  FCC  reversed  an 
earlier  initial  decision  of  a  hearing  examiner 
which  had  preferred  the  competitive  bid  of 
Mobile  Television  Corp.,  identified  in  owner- 
ship with  the  Mobile  Press  Register  and 
WDSU-AM-FM-TV  New  Orleans.  "Substan- 
tial overall  preference"  was  voiced  by  FCC 
for  WKRG-TV  Inc.,  headed  by  principals  in 
WKRG-AM-FM  Mobile,  on  the  basis  of  di- 
versification of  mass  media  of  communication. 
Comr.  John  C.  Doerfer  dissented. 

The  final  ruling  to  grant  ch.  8  at  Des 
Moines  to  Cowles  was  taken  without  prejudice 
to  any  action  the  Commission  may  take  later 
on  any  application  to  effectuate  the  March  3 
agreement  whereby  Cowles  and  its  former  ch. 
8  competitor,  Murphy  Broadcasting  Co.  (KSO 
Des  Moines),  agreed  to  merge  [B*T,  March  7]. 
Murphy  holds  option  for  three  years  to  buy 
40%  interest  in  the  tv  venture  upon  disposing 
of  KSO. 

WKRG-TV  Inc.  is  owned  20%  by  Kenneth 
R.  Giddens,  president  and  general  manager. 
Mr.  Giddens  operates  WKRG-AM-FM,  which 
are  to  be  transferred  to  the  tv  firm,  FCC  said. 
Mr.  Giddens  and  T.  J.  Rester,  father  of  two 
other  principal  stockholders  in  WKRG-TV, 
own  and  control  seven  local  theatres. 

Spring  Hill  College,  local  Jesuit  school,  holds 
6.8%  interest  in  WKRG-TV  and  the  school's 
president,  Rev.  Andrew  Cannon  Smith,  is  treas- 
urer and  director  of  the  tv  station.  The  Society 
of  Jesus,  FCC  said,  also  controls  the  licensees 
of  WEW  St.  Louis  and  WWL  New  Orleans, 
both  tv  applicants  in  their  local  areas,  "but  it 
is  not  the  Commission's  policy,  for  purposes 
of  diversification,  to  take  account  of  other  tele- 
vision applications  in  which  a  party  is  inter- 
ested, Commission  action  on  which  has  not 
been  taken." 

The  decision  noted  there  is  overlap  of  both 
the  0.5  and  2  mv/m  contours  of  WKRG  and 
WWL,  but  no  overlap  exists  between  WKRG 
and  WEW  or  WEW  and  WWL.  The  0.5 
mv/m  overlap  between  WKRG  and  WWL  rep- 
resents 53%  of  the  WKRG  contour  and  8.1% 
of  the  WWL  contour,  FCC  said. 

Mobile  Television's  principal  stockholder 
(19.85%)  is  the  Mobile  Press  Register,  oper- 
ator of  WABB-AM-FM.    Edgar  B.  Stern  Jr., 


president  and  chief  owner  of  WDSU  properties, 
is  vice  president  and  10%  owner  of  Mobile 
Television  and  holds  trust  to  vote  a  total  of 
24%,  FCC  said.  WDSU  in  turn  is  largest 
stockholder  (19.3%)  of  WAFB-AM-FM-TV 
Baton  Rouge,  La. 

Observing  that  Press  Register  officers  also 
would  be  active  in  Mobile  Television  and  the 
paper  would  supply  news,  pictures  and  some 
programs,  the  final  decision  concluded  the  pub- 
lishing firm  "will  be  in  a  position  to  exert  a 
substantial  influence  upon  the  policies  and 
operation  of  the  television  station."  The  ruling 
also  noted  that  Mr.  Stern  and  other  WDSU 
officials,  including  Manager  Robert  D.  Swezey, 
would  "play  an  important  role  in  the  shaping 
of  Mobile  Television's  future  plans  and  poli- 
cies." 

The  merger  in  the  Des  Moines  ch.  8  case 
came  after  a  hotly  contested  hearing  which 
began  in  1953  and  after  an  examiner  had 
issued  his  initial  ruling  favoring  Cowles 
on  local  ownership  and  program  factors  [B«T, 
Aug.  30,  1954].  Cowles  owns  the  Des  Moines 
Register  and  Tribune,  the  Minneapolis  Tribune 
and  Star  and  Look  magazine  and  47%  of 
WCCO-AM-TV  Minneapolis  and  100%  of 
WNAX  Yankton,  S.  D.,  and  KVTV  (TV) 
Sioux  City,  Iowa. 

Campaign  Expenditure 
Hearing  Date  Set 

THE  SENATE  Rules  Committee's  Privileges 
&  Elections  Subcommittee  has  set  hearings 
April  12-13,  and  possibly  longer,  on  a  bill  to 
raise  the  limit  on  political  campaign  expendi- 
tures. 

Sen.  Thomas  C.  Hennings  (D-Mo.),  sub- 
committee chairman,  said  his  group  will  call 
on  representatives  of  the  radio  and  tv  broad- 
casting industry  and  the  press  to  express  their 
opinions  on  the  merits  of  the  proposal  and  the 
effect  it  will  have  on  their  respective  industries. 

The  bill  (S  636),  introduced  Jan.  21  by  Sen. 
Hennings  on  behalf  of  himself  and  other  sena- 
tors, would  raise  to  $12.3  million  the  limit  a 
national  political  committee  may  spend  for  pres- 
idential elections.    Present  ceiling  is  $3  million. 

Sen.  Hennings  said  he  also  will  ask  Attorney 
General  Herbert  Brownell,  and  Leonard  Hall 
and  Paul  Butler,  chairmen  of  the  GOP  and 
Democratic  National  Committees,  respectively, 
to  testify. 

Under  the  bill's  provisions,  the  maximum 
which  could  be  spent  by  a  candidate  for  senator 
would  run  from  $50,000  to  $250,000,  and  for 
representative  $12,500  to  $25,000,  depending 
on  the  votes  cast  in  the  last  election  for  those 
offices.  Present  limits  are,  for  senators  $10,000 
to  $25,000,  and  for  representatives,  $2,500  to 
$5,000. 

Total  expenditures  "by  candidates  for  sena- 
tor and  representative  also  would  include 
amounts  spent  in  their  behalf  by  political  com- 
mittees. 

Formulas  for  the  expenditure  ceilings  would 
be  (1)  for  presidential  candidates,  20  cents  for 
each  of  the  total  voters  in  any  one  of  the  past 
three  elections  for  that  office  (the  1952  presi- 
dential election  had  a  record  vote  of  61,551,- 
978),  and  (2)  for  candidates  for  senator  and 
representative,  10  cents  for  each  of  the  total 
votes  cast  for  that  office  at  the  last  general  elec- 
tion, up  to  the  maximum  limit. 

The  limit  an  individual  could  contribute 
or  expend  to  or  for  any  candidate  or  candi- 
dates, or  to  a  political  committee,  would  be 
$10,000. 
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Alvin  I.  Handmacher,  President  of  Handmacher-Vogel,  Inc.,  says 


He  knows  how  to  suit  the  women! 


"When  a  woman  sees  a  style  she  wants,  she  wants  it  fast," 
says  Mr.  Handmacher.  "In  fact,  she  wants  it  first! 

"And  we  see  that  she  gets  it  —  in  her  size  and  color.  How 
do  we  do  it?  By  Air  Express ! 

"We  push  our  production  schedules  to  meet  insistent 
buyers'  re-orders.  Then  we  rely  on  Air  Express  to  deliver 
door  to  door  in  record  time. 


"Without  Air  Express,  we'd  never  suit  women  as  well  as 
we  do ! 

"Air  Express  pays  off  in  two  ways.  It  wins  us  customer 
good  will  and  saves  us  money!  For  instance,  it  costs  $4.10 
for  a  ten-pound  shipment  from  New  York  to  Louisville— 
$1.64  less  than  by  the  next  lowest-priced  air  service." 

It  pays  to  express  yourself  clearly.  Say  Air  Express! 


CALL  XV/Pf  EXPRESS 


GETS   THEF*E  1=^1  Ft  ST    via  U.S.  Scheduled  Airlines 
division  of  WA/t-WAV  EXPRfTSS  AGENCV 
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WNHC-TV  Also  Protests 
WRTV  (TV)'s  Proposal 

SECOND  objection  against  the  proposal  of 
ch.  58  WRTV  (TV)  Asbury  Park,  N.  J.,  to  move 
ch.  8  to  Asbury  Park,  permit  operation  with 
low  power,  was  filed  with  the  FCC  last  week 
by  ch.  8  WNHC-TV  New  Haven.  First  oppo- 
sition was  made  by  ch.  8  WGAL-TV  Lancaster, 
Pa.  Both  maintain  they  would  suffer  major 
interference  by  the  proposal  and  that  it  would 
violate  required  mileage  separations. 

At  same  time,  WRTV  announced  that  it  was 
suspending  operation  April  1  "in  expectation" 
that  the  FCC  will  approve  its  petition  to  move 
ch.  8  into  the  area.  Present  service  is  too 
limited  to  warrant  continuation,  WRTV  said. 

Kefauver  Sets  Hearings 
On  Tv  and  Delinquency 

THE  SENATE  Juvenile  Delinquency  Subcom- 
mittee will  begin  hearings  in  "two  or  three 
weeks"  on  tv  programming  as  a  possible  factor 
in  childhood  delinquency,  James  H.  Bobo,  chief 
counsel,  said  last  week. 

The  subcommittee,  under  the  chairmanship 
of  Sen.  Estes  Kefauver  (D-Tenn.),  has  received 
$125,000,  instead  of  a  requested  $154,000,  to 
complete  its  work,  with  the  further  condition 
that  the  study  be  completed  by  July  31,  1955, 
instead  of  Jan.  31,  1956,  as  originally  asked 
[At  Deadline,  March  21]. 

Sen.  Kefauver  has  said  he  will  ask  the  Senate 
for  more  time  and  money  before  the  July  31 
expiration  date.  The  subcommittee  will  publish 
a  special  report  on  tv  programming  and  motion 


pictures.  Tv  industry  spokesmen  aired  their 
viewpoints  on  the  issue  last  fall  [B*T,  Oct. 
25,  1954]. 

The  July  3 1  deadline  and  the  funds  cut  were 
approved  by  the  Senate  in  an  amendment  made 
by  Sen.  Allen  Ellender  (D-La.),  who  first  had 
tried  to  kill  the  original  resolution  (S  Res  62), 
among  others,  by  repeated  quorum  calls  late 
on  the  day  of  March  18. 

Sen.  Ellender  said  he  offered  the  amendment 
so  as  "not  to  give  the  subcommittee  funds  with 
which  to  hold  a  new  series  of  dramatic  pres- 
entations and  to  again  parade  all  over  the  coun- 
try." 

KCOY  Sold  to  Arenze  Firm 

KCOY  Santa  Maria,  Calif.,  was  sold  last  week 
to  Arenze  Broadcasters,  of  Stockton,  Calif., 
for  $34,000,  subject  to  FCC  approval.  Arenze 
is  headed  by  James  H.  Ranger,  Stockton. 
Transaction  was  handled  by  Blackburn-Ham- 
ilton. Seller  is  Santa  Barbara  News-Press  Pub- 
lishing Co.  (KTMS  Santa  Barbara).  T.  M. 
Storke  is  president.  KCOY  operates  with  250 
w  on  1400  kc. 

WJIM-AM-TV  Transfer  Filed 

APPLICATION  for  the  transfer  of  control  of 
WJIM-AM-TV  Lansing,  Mich.,  to  Harold  F. 
Gross  and  family  so  as  to  be  able  to  sell  a 
minority  interest  in  a  public  offering,  was  filed 
with  the  FCC  last  week.  The  Gross  family, 
present  owners  of  the  stations,  would  retain 
51.15%  controlling  interest  with  the  remain- 
ing interest  represented  by  193,000  shares  of 
common  stock  to  be  sold  to  the  public. 


WEW  IN  ST.  LOUIS, 
'GLOBE-DEMO'  SOLD 

S.  I.  Newhouse  buys  paper  for 

$614  million  including  23%  of 

KWK,  Inc.;  Aubrey  Reid  buys 

station  for  $100,000  plus. 

A  103-year-old  newspaper  and  a  34-year-old 
radio  station  were  sold  in  St.  Louis  last  week. 

The  newspaper  is  the  venerable  St.  Louis 
Globe-Democrat,  sold  to  publisher-broadcaster 
Samuel  I.  Newhouse  for  $6V4  million. 

The  radio  station  is  WEW,  founded  in  1921, 
sold  by  St.  Louis  U.  to  Aubrey  D.  Reid  (better 
known  as  Bruce  Barrington),  a  station  executive 
of  KXOK.  The  price  was  said  to  be  in  excess 
of  $100,000. 

The  radio  transaction  is  subject  to  FCC 
approval. 

Mr.  Newhouse's  ownership  of  the  Globe- 
Democrat,  bought  from  E.  Lansing  Ray  and 
family,  also  includes  a  23%  interest  in  KWK- 
AM-TV  St.  Louis.  Other  owners  of  the  KWK 
stations  are  Robert  T.  Convey  and  associates, 
28%;  Elzey  Roberts,  23%,  KSTP-AM-TV 
Minneapolis-St.  Paul,  23%,  and  a  group  of 
St.  Louis  businessmen,  3%. 

KWK  operates  on  1380  kc  with  5  kw  and  is 
affiliated  with  MBS.  Ch.  4  KWK-TV  began 
operating  last  July  following  a  merger  of  five 
competing  applicants,  is  affiliated  with  CBS  and 
ABC.  Both  stations  are  represented  by  The 
Katz  Agency  Inc. 

Mr.  Newhouse  closed  the  transaction  last 
Wednesday.  Brokers  were  Blackburn-Hamilton, 
John  G.  Burton  Assoc.,  and  Allen  Kander. 

Mr.  Newhouse  announced  he  intends  to  re- 
tain the  present  business  and  editorial  manage- 
ment of  the  Globe-Democrat. 

Mr.  Ray  continues  as  publisher  and  editor, 
and  C.  Arthur  Weis.  heretofore  vice  president 
and  treasurer,  becomes  president  and  will  con- 
tinue active  in  the  policy  affairs  of  KWK,  Inc. 

The  Newhouse  interests  own  WSYR-AM- 
FM-TV  Syracuse,  N.  Y.;  WTPA  (TV)  Harris- 
burg,  Pa.,  and  50%  of  KOIN-AM-FM-TV 
Portland,  Ore.  Newhouse  newspapers  comprise 
the  Syracuse  Post-Standard  and  Herald-Journal, 
Newark  (N.  J.)  Star-Ledger,  Jersey  City  (N.  J.) 
Journal,  Long  Island  (N.  Y.)  Press  and  Star- 
Journal,  Nassau  (N.  Y.)  Review-Star,  Staten 
Island  (N.  Y.)  Advance,  Portland  Oregonian 
and  Harrisburg  Patriot  and  News. 

Daytimer  WEW,  owned  by  the  Jesuit  St. 
Louis  U.,  operates  on  770  kc  with  1  kw.  It 
has  been  run  as  a  good  music  and  cultural 
station. 

Rev.  Paul  C.  Reinert,  in  announcing  the  sta- 
tion's sale,  said  that  the  university  regretted 
the  necessity  for  ridding  itself  of  the  outlet. 
He  pointed  to  the  10  full-time  radio  stations  in 
the  St.  Louis  area  as  indicative  of  the  increased 
competition  which  faced  the  university-owned 
daytimer. 

The  present  staff  will  remain,  it  was  an- 
nounced. 

St.  Louis  U.  is  60%  owner  of  St.  Louis  Tele- 
cast Inc.,  one  of  four  applicants  for  St.  Louis 
ch.  11.  This  interest  is  not  affected  by  the 
WEW  sale. 

WOOD  Dedicates  Building 

A  TELEVISED  tour  of  the  new  WOODland 
Center  of  WOOD-AM-TV  Grand  Rapids,  Mich., 
is  scheduled  for  tomorrow  (Tuesday)  to  offi- 
cially dedicate  the  studio-office  structure  [B«T, 
Feb.  28],  the  station  has  announced.  Frank 
Sisson,  program  director,  and  Louis  Bergenroth, 
chief  engineer,  will  act  as  guides. 


The 

QUINT  CITIES 

5  CITIES— 2  COUNTIES 
the  Hub  of  a  Major  Market 

WOC  covers  the  market.  WOC  sells  your  product. 
Surveys  prove  it.    Advertisers  know  it. 

WOC,  the  Quint  city  station,  in  the  heart  of  this 
rich,  agricultural  and  industrial 
area  ...  a  market  with  money 
in  its  pockets  ...  a  market 
blanketed  by  WOC. 

The  Quint  city  area  is  ideal  for 
test  campaigns.  Five  cities  com- 
bined into  one  metropolis  ... 
thousands  of  rural  listeners. 

Select  WOC  for  successful  sales 
and  campaigns. 

Get  the  facts  from  your  nearest 
F  &  P  office  ...  or  from  WOC 
direct. 


Basic 
NBC  Affiliate 


WOC 
5,000  W  1420  Kc 


Col.  B.  J.  Palmer,  President 
Ernest  C.  Sanders,  Manager 


WOC 


Davenport,  Iowa 
AM-FM-T  V 

Free  &  Peters  Inc. 
Exclusive  National  Representatives 
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THIS  HAMSTER  CAN'T  GET  CANCER! 


RADIO: 

Transcribed  materials  ranging  from  20- 
second  and  one-minute  spots  to  6  quarter- 
hour  shows  of  every  variety,  to  a  big  half- 
hour  All-Star  Revue,  starring  Bing  Crosby. 
Script  material  also  available. 

TELEVISION: 

2  fifteen-minute  film  shows,  20-second  and 
one-minute  film  trailers,  flipboards,  slides, 
telops,  posters  and  other  visual  aids.  Copy 
for  live  announcements  also  available. 


Scientists,  experimenting  with 
hormones,  have  made  this 
animal  immune. 

Ultimately,  research 
will  conquer  cancer 
in  humans,  too  . . . 
but  it  will  take  time 
and  money. 

In  the  last  ten  years, 

the  American  Cancer  Society 

has  allocated  nearly  $35,000,000 

of  donated  funds  to  research. 

You  in  the  radio  and  television 

industry  have  played  a 

major  role  in  making  these  dollars 

available  by  broadcasting 

the  Society's  annual  appeal  for 

funds.  You  have,  indeed, 

saved  human  lives  by  bringing 

the  Society's  lifesaving 

educational  messages 

to  your  audience. 

Will  you  pitch  in  again 
this  year? 

Available  to  you,  free,  are  a 
multitude  of  radio  and  TV  materials 
designed  to  fit  any  and  every  need. 


These  are  the  stars  who  have  helped  make  this  material 


Tallulah  Bankhead 
Janet  Blair 
Victor  Borge 
May  Singhi  Breen 
Yul  Brynner 
Ralph  Bunche 
Rosemary  Clooney 
Nat  King  Cole 
Bing  Crosby 
Gary  and 

Lindsay  Crosby 


Dorothy  Dandridge 
Doris  Day 
Cecil  B.  DeMille 
Jack  Dempsey 
Tommy  Dorsey 
Kirk  Douglas 
Billy  Eckstine 
Lou  Effrat 
Joan  Fontaine 
Judy  Garland 
Molly  Goldberg 


June  Havoc 

Goldie  Hill 

Hedda  Hopper 

Louis  Jordan 

Danny  Kaye 

Nancy  Kelly 

Burt  Lancaster 

Paul  Lavalle 

Tony  Martin 

Les  Paul  and  Mary  Ford 

Walter  Pidgeon 


Phil  Rizzuto 
Eleanor  Roosevelt 
Rosalind  Russell 
Al  Schacht 
Dinah  Shore 
Frank  Sinatra 
Jan  Sterling 
Spencer  Tracy 
Ernest  Tubb 
Fred  Waring 
Fran  Warren 


For  further  information,  consult  the  American  Cancer  Society 


Unit  in  your  community  or  ivrite  to: 


American  Cancer  Society    t.    521  West  57th  Street.  Neiv  York  19.  N.  Y. 
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STATIONS 


WPRO-TV  STARTS; 
THREE  MORE  READY 

WPRO-TV,  third  tv  outlet  for  Providence, 
R.  I.,  was  scheduled  to  begin  regular  program- 
ming yesterday  (Sunday)  with  full  power  of  316 
kw  after  an  18-month  delay  due  to  a  protest 
hearing  before  the  FCC.  The  ch.  12  station, 
the  second  vhf  there,  is  represented  by  Blair  Tv 
Inc.  It  is  owned  by  Cherry  &  Webb  Broad- 
casting Co.  (WPRO). 

WPRO-TV's  debut  will  increase  to  427  the 
number  of  stations  with  regular  programming. 

Three  other  new  tv  stations  have  announced 
April  starting  dates: 

WTVT  (TV)  Tampa,  Fla.,  will  begin  com- 
mercial operations  April  1  affiliated  with  CBS 
and  represented  by  Avery-Knodel  Inc.  WTVT, 
on  ch.  13,  is  Tampa's  second  tv. 

WBRZ  (TV)  Baton  Rouge,  La.,  using  RCA 
equipment,  will  make  its  debut  April  14.  The 
ch.  2  station  will  use  a  12-bay,  232-ft.-long 
antenna,  which  RCA  claims  is  the  largest  of 
its  type.  It  will  stand  1,001  ft.  above  sea  level 
when  mounted  on  a  triangular  steel  tower. 

WFRV-TV  Green  Bay,  Wis.,  is  scheduled  to 
begin  test  patterns  April  15.  The  ch.  5  outlet 
merged  with  the  former  WNAM-TV  Neenah. 
Wis.  (ch.  42).  It  will  be  affiliated  with  ABC 
and  DuMont  and  represented  by  Headley-Reed 
Tv  Inc. 

Gordon  Resigns  WNOE  Post 
Over  Policy  Disagreement 

JAMES  E.  GORDON,  general  manager  of 
WNOE  New  Orleans,  announced  his  resigna- 
  tion   Thursday,  fol- 

^-^^"A  '^^^  1  ions    luv  been 

MR.  GORDON  named  to  succeed 

Mr.  Gordon,  accord- 
ing to  James  A.  Noe,  owner.  Mr.  Gordon 
has  been  in  Louisiana  radio  many  years  and  had 
managed  WNOE  on  a  previous  occasion. 


WPTZ  (TV)  Philadelphia  morning  per- 
sonality Alan  Scott  hands  the  keys  of  a 
new  car  to  Sister  Mirian  Ruth,  R.S.M., 
Wilkes-Barre,  Pa.  She  won  the  automo- 
bile as  her  postcard  was  picked  from  205,- 
000  sent  into  the  station  during  a  12-day 
period  prior  to  St.  Patrick's  Day  when  the 
drawing  was  held.  The  half-ton  of  mail, 
from  viewers  16  and  over,  was  the  re- 
sult of  one  announcement  per  day  dur- 
ing the  12  days.  WPTZ  (TV)  believes 
this  volume  of  mail  to  be  the  largest 
amount  ever  received  in  the  history  of 
Philadelphia  radio  and  television. 

WABB  Lashes  Out  Against 
Recorded  'Disguised  Smut' 

AN  ADVERTISEMENT  run  by  WABB  Mo- 
bile, Ala.,  in  the  Mobile  Press  Register  objected 
to  "disguised  smut"  creeping  into  the  lyrics  of 
some  recorded  tunes  and  told  readers  the  sta- 
tion will  not  play  these  records.  The  ad.  en- 
titled "Music  You  Won't  Hear  on  WABB." 
appeared  in  the  March  20  issue  and  asked  for 
listener  support  in  this  effort  to  put  an  end  to 
"offensive"  tunes. 

WABB  said  there  is  a  disturbing  trend,  prin- 
cipally in  the  rhythm  and  blues  category,  for 
both  "name"  and  "off-brand"  recording  com- 
panies to  release  tunes  that  a  year  ago  would 
have  been  classed  as  "party"  records. 

The  station  said  its  aim  is  to  start  the  "ball 
rolling"  and  hopes  to  be  supported  by  broad- 
casters across  the  country  [B»T,  March  21]. 


McMurray  Takes  New 
WJBK-TV  Sales  Post 

WJBK-TV  Detroit  has  announced  that  Maurice 
E.  McMurray,  formerly  station  sales  manager, 
has  been  named  to  the  newly-created  post  of 
national  sales  manager  for  the  outlet.  Three 
other  sales  department  changes  were  reported. 

Keith  McKenney.  WJBK-TV  sales  staff  mem- 
ber, has  been  appointed  local  sales  manager. 
Reporting  to  him  will  be  new  staff  additions 
W.  J.  Dickerson,  previously  with  KENS-TV 
San  Antonio,  and  Robert  J.  Crosswell.  formerly 
with  WCPO-TV  Cincinnati. 

WJR  DRAMATIZES 
CONELRAD  SYSTEM 

CONELRAD,  system  of  alternating  the  origin 
of  broadcasts  among  a  group  of  stations  to 
prevent  an  enemy  bomber  from  fixing  on  a 
radio  beam  as  a  guide  to  a  target  city,  is  ex- 
plained and  its  use  in  civil  defense  dramatically 
illustrated  in  No  Second  Chance,  quarter-hour 
program  which  WJR  Detroit  is  broadcasting 
each  day  this  week. 

To  make  it  available  to  all  segments  of  the 
station's  audience,  WJR  is  scheduling  each  day's 
broadcast  at  a  different  time:  today  (Monday)- 
at  11:30-11:45  p.m.;  Tuesday  at  12:45-1  p.m.; 
Wednesday  at  10-10:15  a.m.;  Thursday  at 
12:45-1  a.m.:  Friday  at  8:45-9  p.m.:  Saturday 
at  9:15-9:30  a.m.,  and  Sunday  at  11:45  a.m.- 
12  noon. 

The  program,  written  and  produced  by  WJR 
as  a  public  service,  was  inspired  by  an  editorial 
in  B«T,  Nov.  29,  1954,  titled  "Conelrad:  Sec- 
ond Chance,"  which  said,  in  part:  "Broadcasters 
have  invested  $3  million  of  their  hard-earned 
dollars  in  Conelrad.  Civil  Defense  regards 
Conelrad  as  its  crown  jewel — its  single  greatest 
accomplishment.  But  the  public  doesn't  know 
it.  .  .  .  Broadcasters  carry  a  heavy  responsibility. 
.  .  .  They  ought,  without  delay,  to  launch  a 
campaign  to  tell  the  public  what  Conelrad  is 
and  how  it  operates." 

Following  the  program's  initial  seven  broad- 
casts over  WJR,  recordings  are  to  be  offered  to 
the  Michigan  Civil  Defense  Office  for  distribu- 
tion to  other  radio  stations,  or  to  civic,  veteran 
and  school  groups,  the  station  said.  The  pro- 
gram, written  by  Jack  Kessler  of  the  WJR 
script  department,  first  explains  the  importance 
of  Conelrad  to  the  listener,  then  simulates  a 
Conelrad  alert  and  an  enemy  air  raid. 

Clyde  Kittell  Dies 

FUNERAL  services  were  held  Friday  for 
Clyde  Kittell,  54,  NBC  newsman  and  pioneer 
announcer,  who  died  last  Wednesday  at  his 
home  near  Clinton,. N.  J.  Mr.  Kittell.  suffering 
from  a  heart  ailment  for  several  months,  was 
on  leave  of  absence  from  the  network.  Mr. 
Kittell  had  been  with  NBC  for  almost  27  years, 
starting  in  1929  at  WGY  Schenectady,  an 
NBC  affiliate,  as  an  announcer.  He  is  sur- 
vived by  his  widow,  a  brother,  Paul,  and  a 
sister.  Mrs.  Elizabeth  K.  Bradley. 

WBVP  Reports  Record  Sales 

WBVP  Beaver  Falls,  Pa.,  during  1954  had  the 
highest  number  of  time  sales  in  its  six-year 
history,  Thomas  B.  Price,  station  manager,  has 
reported.  Local  sales  surpassed  the  1953  figure 
by  4.1%,  according  to  the  station. 


Says  an  auto  dealer:  WONE  provided  a  month's  business  in  3  days 

"VTA 


ONE 


RONALD  B.  WOODYARD,  PRESIDENT  AND  GENERAL  MANAGER 

One,  ofa  iSvo  MoG&W<S  Ghjuxb  JyiAiJpmdibnb  QWjuyrU 


980  KC   •   5,000  WATTS 
PHONE  HEADLEY  REED  CO. 


DAYTON,  O 

"THE  CITY  BEAUTIFUL" 
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ADVENT  of  the  transistor  radio  "gives 
dramatic  proof  of  radio's  continued  vi- 
tality," said  Edmund  H.  Rogers  (I)  partner 
in  Gray  &  Rogers  Adv.,  Philadelphia, 
when  Ewie  Blaine,  KYW  salesman,  showed 
him  a  pocket  receiver.  KYW  salesmen  are 
dramatizing  the  radio  -  is  -  everywhere 
theme  with  the  tiny  portables. 

Shawn  Joins  the  Tv  Corp. 
As  Executive  Assistant 

FRED  SHAWN,  veteran  NBC  radio-tv  execu- 
tive, has  been  appointed  executive  assistant  to 
Henry  P.  Johnston,  president  and  managing 
director  of  The  Television  Corp.,  licensee  of 
WAPI  -  WAFM 
(FM)-WABT  (TV) 
Birmingham.,  Ala., 
it  was  announced 
last  week.  As  aide 
I      to  the  president,  Mr. 

Shawn    will  work 
I       closely  with  all  de- 
ll     partments,  empha- 
sizing sales  develop- 
I  ment. 
pm-  Mr.   Shawn's  ex- 

mBIS       perience  as  an  NBC 
"'^^jflHB      executive  is  as  fol- 
MR.  SHAWN  Iows:  between  1948 

and  1955  he  was 
director  of  program  administration  for  radio 
and  tv  and  director  of  program-production 
operations  and  services;  from  1945  to  1948 
he  was  administrative  assistant  to  the  vice  pres- 
ident in  charge  of  programs.  He  also  served 
as  director  of  station  relations  for  NBC  Radio. 

Judiciary  Committee  Hearing 
Covered  by  Chicago  Outlets 

ARMED  with  senatorial  authority  from  the 
Illinois  State  Legislature,  Chicago  radio-tv 
broadcasters  responded  with  recorded  coverage 
of  the  Senate  Judiciary  Committee's  stormy 
hearings  on  alleged  political-criminal  alliances 
in  that  city.  Stations  aired  excerpted  testimony 
during  newscast  and  special  programs. 

Sen.  T.  MacDowning,  committee  chairman, 
had  given  the  green  light  for  tape  recorders 
and  film  cameras  to  report  any  testimony  for 
broadcast  use  as  an  "experiment"  [B«T,  March 
21].  He  approved  a  petition  signed  by  WNBQ, 
WMAQ,  WGN-AM-TV,  WBBM-AM-TV,  WLS. 
A  separate  request  was  filed  by  Bill  Small, 
president  of  the  Illinois  News  Broadcasters 
Assn.  (Also  see  separate  story  on  INBA.) 
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ONE  OF  THE 

GREATEST  SUCCESS  STORIES 

EVER  TOLD! ! 

When  Courtesy  Motors,  a  Chicago  Hudson  dealer, 
began  advertising  on  WGN-TV,  they  ranked  1,500th 
in  the  sales  of  Hudson  cars. 

Today,  after  5Vi  years  of  advertising  weekly  on 
WGN-TV,  Courtesy  Motors  has  become  not  only 
the  world's  largest  Hudson  dealer  —  BUT  SELLS 
MORE  AUTOMOBILES  THAN  ANY  OTHER  DEAL- 
ER IN  THE  WORLD!  ! 

Take  a  tip  from  advertisers  who  know — for  top 
results — it's  WGN-TV  in  Chicago. 


WGN-TV 


Chicago  Q 


441  N.  Michigan  Avenue,  Chicago  11,  Illinois 


rloria  Swanson  started  as 
a  Sennett  comedienne  and 
became  an  all  time  dramatic 
star...    You  can  see  her 

before, and  after,on 

MOVIE  MUSEUM 

$jf  STERLING  TELEVISION 

NEW  TOIK     CHICAGO      OAllAS  HCHUWOOO 
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Garland  Takes  Sales  Post 
With  Phoenix-Tucson  Stations 

ROBERT  C.  GARLAND,  former  general  man- 
ager of  KOLD  Yuma,  Ariz.,  has  been  appointed 
to  the  newly  created  position  of  national  sales 
manager  of  KOOL-AM-TV  Phoenix  and 
KOPO-AM-TV  Tucson,  it  has  been  announced 
by  Tom  Chauncey,  managing  director  of  the 
stations  which  are  owned  by  Gene  Autry.  Mr. 
Chauncey  noted  the  separation  of  national 
sales  from  local  sales  was  due  to  the  expanding 
volume  of  national  business  placed  on  the  four 
stations. 

Mr.  Garland  will  act  as  liaison  between  the 
stations  and  their  national  representatives — 
George  P.  Hollingbery  Co.  for  television  and 
Am  Radio  Sales  Co.  for  radio.  He  graduated 
from  Denver  U.  in  1949  and  has  had  varied 
experience    in    radio,    including  announcing, 


sales  and  management.  He  also  is  a  stockhold- 
er and  director  of  the  KOPO  firm. 

Mr.  Garland  will  report  to  Charles  H.  Gar- 
land, KOOL-AM-TV  general  manager,  and 
E.  S.  Mittendorf,  KOPO-AM-TV  general  man- 
ager. William  Connelly  is  general  manager  of 
local  sales  for  KOOL-AM-TV  and  Paul 
Plunkett  for  KOPO-AM-TV. 

All  four  stations  will  affiliate  with  CBS  when 
KOOL-TV  joins  the  network  June  15,  the  sta- 
tion announced. 

WFRV-TV  Appoints  Schulz 

JOHN  SCHULZ,  account  executive  with  NBC 
Tv  Spot  Sales  in  Chicago,  has  been  appointed 
station  manager  of  WFRV-TV  Green  Bay,  Wis., 
it  was  reported  last  week.  Mr.  Schulz,  who 
will  assume  his  new  duties  on  or  about  April  4 
before  the  station  begins  operation,  will  report 
to  Don  Wirth,  general  manager  of  WFRV-TV. 


Hoag-Blair  Appoints  Foote 
As  Eastern  Sales  Manager 

APPOINTMENT  of  Richard  L.  Foote,  account 
executive  of  Hoag-Blair  Co.,  New  York,  to  the 
newly  created  position  of  eastern  sales  man- 
ager for  the  station  representation  firm,  is  be- 

^^^^^^^^^^^^^^     ing  .announced  to- 


day (Monday)  by 
Robert  B.  Hoag, 
president. 

Before  joining 
Hoag-Blair  when  it 
was  formed  last 
year.  Mr.  Foote  was 
an  account  execu- 
tive with  WFTL-TV 
Fort  Lauderdale, 
Fla.,  and  associated 
with  the  New  York 
office  of  Forjoe  & 


MR.  FOOTE  Co-     He  also  was 

formerly  assistant 
sales  manager  of  Clinton  Foods  Inc.,  marketer 
of  Snow  Crop  Frozen  Foods. 

Paul  McNutt  Dies 

PAUL  V.  McNUTT,  64,  former  governor  of 
Indiana,  high  commissioner  to  the  Philippines 
and  high  Democratic  Party  official,  died  last 
Thursday,  after  six  months  illness.  Mr.  Mc- 
Nutt, with  James  R.  Fleming,  controlled  the 
Fort  Wayne  Journal  Gazette.  They  were  also 
equal  partners  in  Anthony  Wayne  Broadcasting 
Co.,  applicant  for  Fort  Wayne's  ch.  69.  Fol- 
lowing reversal  of  the  hearing  examiner's  initial 
decision  favoring  Anthony  Wayne,  with  the 
FCC  granting  WANE  Fort  Wayne  the  coveted 
frequency,  Anthony  Wayne  appealed.  The  case 
is  still  in  litigation. 

STATION  PEOPLE 

Alan  C.  Tindal  resigns  as  vice  president,  Spring- 
field (Mass.)  Tv  Broadcasting  Corp.  [VVWLP 
(TV)  there],  to  devote  fulltime  to  duties  as 
president-general  manager,  WSPR  Springfield. 
Mr.  Tindal  has  been  elected  to  board  of  direc- 
tors, Springfield  Tv  Broadcasting  Corp. 

David  M.  Sacks,  formerly  assistant  sales  man- 
ager, KGO-AM-TV  San  Francisco,  promoted 
to  sales  manager,  Allan  W.  Oilman,  station 
sales  dept.,  becomes  Mr.  Sacks'  assistant. 

Clem  Walters,  formerly  announcer-account 
executive,  WAEB  Allentown,  Pa.,  to  WBRE- 
TV  Wilkes  Barre,  Pa.,  as  advertising  account 
executive. 

Ed  Hundley,  formerly  program  director.  KLWN 
Lawrence,  Kan.,  appointed  station  manager, 
KTTN  Trenton,  Mo.,  whose  target  date  is  early 
April. 

H.  Taylor  Vaden,  formerly  promotion  director, 
WPTF  Raleigh,  N.  C,  to  WCAU-TV  Philadel- 
phia, in  similar  capacity. 

John-Carl  Morgan,  announcer-engineer-program 
director,  WINC  Winchester,  Va.,  to  WFVA 
Fredericksburg,  Va.,  as  general  manager-chief 
engineer.  Other  changes  at  Richard  Field 
Lewis  Jr.  stations  include:  Phil  Potter,  an- 
nouncer. WSIG  Mt.  Jackson,  Va.,  to  WINC; 
Bill  Smith,  announcer,  WFVA,  to  WINC;  Stan 
Marshall,  announcer,  to  WSIG;  Arch  Harrison, 
announcer,  to  WFVA,  and  Jack  Stellings,  an- 
nouncer, to  WHYL  Carlisle,  Pa. 

Sidney  E.  Barger,  formerly  with  WCPO-TV 
Cincinnati,  has  joined  WLWC  (TV)  Colum- 
bus, Ohio,  as  executive  producer. 


EXTRA  SALES  &  COVERAGE 
NO  EXTRA  COST  on  KXLY-TV 


Advertisers  using  KXLY-TV's  BIG  Parade  of  Products  promotion 
not  only  experience  gratifying  sales  gains  in  the  immediate  Spokane 
Market  but  enjoy  BONUS  sales  in  far  outlying  areas,  due  to 
KXLY-TV's  tremendous  TV  coverage.  Read  what  W.  S.  Bingham 
of  Kelley-Clarke  Food  Brokers  says  about  his  principle. 

"We  received  excellent  cooperation  from  the  job- 
bers and  also  the  retailers  and  we  consider  your 
"Parade  of  Products"  promotion  on  Walla  Walla 
Asparagus  to  have  been  successful  from  every 
angle. 

Walla  Walla  Canning  Company  also  informs  me 
they  showed  an  increase,  as  well,  in  the  Lewiston- 
Clarkston  Area,  The  Idaho  Panhandle,  and  even  in 
Western  Montana.  There  is  no  question  in  our  minds 
but  that  the  "Parade  of  Products"  on  this  item 
gave  a  real  impact  to  the  whole  area." 

( Signed ) 
W.  S.  Bingham 
Kelley-Clarke  Company 


Available  at  a 
discount  when 
purchased  in  con- 
junction with  the 
XL"  network. 
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GEORGE  ROESNER  (c  ,  newly-named  di- 
rector, KPRC-AM-TV  Houston  form  dept., 
checks  the  stations'  coverage  area  with 
M.  K.  Buchanan  (r),  who  was  appointed 
farm  specialist  by  Mr.  Roesner.  and  Jack 
Harris,  vice  president  and  general  man- 
ager of  the  stations. 


Bob  Carlson,  staff  announcer.  KIRX  Kirks- 
ville.  Mo.,  appointed  program  director. 

Tom  Decker.  WYET-AM-TY  Rochester.  N.  Y.. 
named  sports  director. 

Blaine  Lirtell.  formerly  with  CBS  News  and 
Ne*\-  York  Herald-Tribune,  appointed  news 
bureau  manager,  WCBS-TY  N.  Y. 

Bob  Shafer.  WCCO-TV  Minneapolis  news  edi- 
tor, named  news  bureau  associate  news  direc- 


Don  Padilla.  WCCO-TV  Minneapolis,  formerly 
news  and  sports  photography  dept.  head,  named 
producer-director,  station's  business  film  dept. 

Paul  Mason  appointed  program  director.  WSSB 
Durham,  N.  C.  He  will  be  in  charge  of  local 
news  coverage,  supervising  13  daily  local  news- 
casts. 

SteLle  White,  conductor  of  women's  show, 
WAIT  Chicago  to  WJJD  there,  in  same  capacity. 

Tom  Edwards,  formerly  of  WELI  Nev.  Haven. 
Conn.,  to  sales  staff.  WSGM  Huntington.  N.  Y. 

John  Thayer,  regional  sales  manager.  KHOL- 
TV  Kearney  (Holdrege),  Neb.,  to  local  sales 
staff.  KBTV  (TV)  Denver. 

Marie  Blum  appointed  public  relations  director, 
WKDA  Nashville.  Tenn. 

Francis  Robbins.  formerly  news  director. 
KDHL  Fairbault,  Minn.,  to  WCCO  Minne- 
apolis, as  news  writer. 

John  McMurran,  formerly  advertising  and  pro- 
motion director,  Mario  Packing  Corp.,  S.  F.. 
to  KSFO  sales  dept.,  there. 

Pete  Franklin,  former  sports  writer.  Nev  5 
News   (Va.)    Times   Herald,   to   sales  staff. 
WVEC-TV  Hampton,  Va. 

Jim  Sullivan  to  WCCO-TY  Minneapolis 
staff  as  cameraman-reporter. 

Dallas  Spencer  has  joined  KCOW  .Alliance, 
Neb.,  as  announcer-operator  and  Dick  Feld- 
man  and  Ken  Dietrich  have  become  station 
staff  announcer  and  account  service  man,  re- 
spectively. 

BiJJ  Elliot,  formerly  disc  m.c.  WCNH  Quincy, 
Fla..  to  W'WRL  New  York  to  conduct  Spanish 
Sight  Patrol. 

Jeff  Solem.  announcer.  KELO-AM-TV  Sioux 
Falls.  S.  D.,  to  WNAX  Yankton,  S.  D.,  in  sim- 
ilar capacity. 
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Michael  Stanley,  announcer-disc  m.c.  WGBB 
Freeport,  N.  Y.,  to  news  and  announcing  staff, 
WJOC  Jamestown,  N.  Y. 

Jeanne  Conklin,  record  librarian.  KHJ  Holly- 
wood, and  William  Vivatson  were  married 
March  11. 

Marilyn  Miller,  traffic  dept.,  KCBS  San  Fran- 
cisco, will  marry  George  Swett  Jr.,  April  16. 

Will  Dougherty,  executive  vice  president  and 
general  manager,  WDOK  Cleveland,  father  of 
girl,  Lorraine. 

William  C.  Goodnow.  account  executive.  WXIX 
(TV)  Milwaukee,  father  of  girl.  March  17. 

Clyde  Moody,  director  of  folk  music.  WDVA 
Danville,  Va.,  father  of  girl,  Susan  Lynn. 

Arnold  Snyder,  news  director.  WTTM  Trenton. 
N.  J.,  father  of  boy,  Scott  Lawrence. 

Robert  G.  Peters,  chief  auditor.  WPTZ  (TV) 
Philadelphia,  father  of  boy,  Kenneth  Alan. 

Bernard  Phaneuf.  engineer.  KNXT  iTVi  Holly- 
wood, father  of  boy.  Donald  Harrison  Farns- 
worth. 

William  Noethens.  engineering  staff,  KNXT 
(TV)  Hollywood,  father  of  girl,  Vanna  Rose, 
March  1. 

Bill  Lydle.  salesman.  KOA  Denver,  father  of 
girl,  Janet  Kay;  Heyward  Siddons,  KOA-TY 
director,  father  of  boy,  Philip  Kemble. 

Larry  Haeg,  general  manager,  WCCO  Min- 
neapolis-St.  Paul,  father  of  boy,  Mark. 

Anita  Gordon,  featured  vocalist,  KTLA  (TV) 
Hollywood's  Bandstand  Revue,  making  musical 
short  for  Universal  International  Studios. 

Robert  J.  McAndrews.  vice  president  and  com- 
mercial manager,  John  Poole  Broadcasting  Co., 
Hollywood,  addresses  annual  convention  of 
Oregon  State  Broadcasters  Assn.,  April  2,  in 
Eugene.  Ore.,  on  "Promoting  Radio  in  the 
Mature  Tv  Market," 

Cliff  Hendrix.  operations  director.  KCSJ  Pue- 
blo, Colo.,  appointed  director  of  publicity, 
Colorado  State  Fair. 

Lester  W.  Lindow.  vice  president-general  man- 
ager. WFDF  Flint.  Mich.,  elected  vice  president 
and  re-elected  board  member.  Flint  Rotarv 
Club. 

Galen  Gilbert,  manager.  KSTY  Stephenville, 
Tex.,  elected  president.  Stephenville  Rotary 
Club  for  1955-56:  Lee  Jeter.  KSTY  music  staff, 
elected  president,  Stephenville  Music  Club  for 
1955. 


REPRESENTATIVE  PEOPLE 

Robert  L.  Schuessler.  formerly  with  Atlanta 
Journal  and  Los  An- 
geles Mirror,  named 
new  sales  representa- 
tive. George  P.  Hol- 
lingbery  Co.,  At- 
lanta. 


MR.  SCHUESSLER 


Harry   B.  Simmons. 

formerly  with  NBC- 
TV  sales  dept.,  ap- 
pointed by  Boiling 
Co.,  as  account  ex- 
ecutive with  station 
representation  firm. 


reasons^  e 


WALTER  SLEZAK 


52  star-spangled  films,  paced  by 
top  names  from  Hollywood  and 
Broadway .. .great  scripts. ..superb 
direction  by  Roy  Kellino,  Ted  Post, 
and  others.  If  you  want  to  make  a 
real  impression,  this  is  for  you ! 


ABC  FILM 
SYNDICATION. 


NC. 


7  West  66th  St.,  N.  Y. 

CHICAGO  -  ATLANTA  •  HOLLYWOOD  •  DALLAS 
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I'M  JOE  FLOYD 


I  MAKE  NEW 
FRIENDS  EVERY  DAY 

101,690  at  latest  count. 
That's  the  number  of  families 
who  dial  KELO-TV,  the  great- 
er. Sioux  Empire's  pet  enter- 
tainment medium  and  shop- 
ping guide.  Want  to  meet 
these  friendly  folks,  too? 
They're  great  spenders  .  .  . 
and  getting  them  to  spend 
your  way  is  simple  as  flashing 
your  message  on  KELO. 


INTER- 
CONNECTED 

For 

Even  Greater 
Service  to 
Advertisers 


AND 
NOW 


KELO 


Channel  11  -  Sioux  Falls,  S.  D. 

JOE  FLOYD,  President 

NBC  (TV)  PRIMARY 
ABC  •  CBS  •  DUMONT 

ISBC  (Radio)  Affiliate 


MANUFACTURING 


CBS  1954  GROSS,  NET,  'HIGHEST  IN  HISTORY' 


Sales  of  minority  interests  in 
stations  help  swell  gross  reve- 
nue to  $373,380,139,  net  in- 
come to  $1 1,414,645. 

ANNUAL  report  of  CBS  Inc.,  distributed  to 
stockholders  last  week,  showed  that  gross  reve- 
nues and  sales  for  1954  amounted  to  $373,- 
380,139,  "the  highest  in  history,"  and  18.9% 
larger  than  in  1953. 

Consolidated  net  income  was  reported  at  the 
record  high  of  $11,414,645,  equal  to  $4.85  per 
share  on  the  average  of  2,353,312  shares  out- 
standing, as  compared  with  $8,894,642,  equal  to 
$3.80  per  share  on  the  2,340,896  shares  out- 
standing during  1953.  Cash  dividends  of  $1.90 
per  share,  including  a  special  year-end  dividend 
of  $.30  per  share,  were  paid  during  the  year, 
and  an  additional  stock  dividend  of  2%  was 
paid  on  Dec.  20,  1954. 

The  report  showed  that  in  addition  to  income 
from  normal  operations,  the  company  realized 
non-recurring  capital  gains  in  the  amount  of 
$5,302,181  after  provision  for  taxes.  These 
capital  gains,  it  was  said,  resulted  principally 
from  the  sale  of  the  company's  minority  in- 
terests in  corporations  owning  radio  and  tele- 
vision stations. 

CBS  Inc.  proxy  statement,  released  simul- 
taneously with  the  annual  report,  noted  that 
principal  stockholders  in  the  corporation  in- 
clude William  S.  Paley,  chairman  of  the  board, 
with'  39,281  Class  A  shares  and  226,950  Class 
B  shares,  and  Frank  Stanton,  president,  with 
44,686  Class  A  shares  and  10,225  Class  B 
shares. 

The  proxy  statement  also  showed  that  re- 
muneration paid  to  officers  and  directors  of 
CBS  Inc.  during  1954  amounted  to  $1,666,- 
539.16,  with  commentator  Edward  R.  Murrow 
listed  as  the  highest-priced  with  $306,611.78. 
This  did  not  include  $105,600  in  royalties  paid 
during  1954  to  Person  to  Person  Inc.,  as 
assignee  of  Mr.  Murrow. 

Quarter-million  to  Stanton 

Other  salary  payments  to  officers  and  direc- 
tors included:  Mr.  Stanton,  $250,836.16;  Mr. 
Paley,  $200,000.16;  J.  L.  Van  Volkenburg, 
president  of  CBS-TV,  $101,250;  lames  B. 
Conkling,  president  of  Columbia  Records. 
$72,499.92;  Adrian  Murphy,  president  of  CBS 
Radio,  $65,000.08;  Charles  F.  Stromeyer,  presi- 
dent of  CBS-Hytron,  $54,807.30;  Seymour 
Mintz,  president  of  CBS-Columbia,  $51,346.22. 

It  was  reported  in  the  proxy  statement  that 
on  March  10,  1954,  the  board  of  directors 
granted  an  option  to  Messrs.  Conkling,  Mintz, 
Murphy,  Stromeyer  and  Van  Volkenburg  to 
purchase  2,500  shares  each  of  Class  A  stock, 
$2.50  par  vaue,  with  the  price  at  which  these 
options  may  be  exercised  set  at  $45.24  per  share. 
It  was  pointed  out  that  except  in  the  case  of 
Mr.  Mintz,  the  options  were  granted  on  the 
basis  of  "past  services  and  loyalty"  to  the 
corporation,  so  that  "a  proprietary  interest  in 
the  corporation  might  be  acquired  by  the 
grantees  as  an  incentive  in  the  performance  of 
services"  to  CBS  Inc.  Mr.  Mintz,  who  had 
been  recently  employed  by  the  corporation  on 
the  date  the  options  were  granted,  was  given 
the  option  opportunity  so  that  "a  proprietary 
interest  might  be  acquired." 

"On  Oct.  18,  1954,"  the  proxy  stated,  "Frank 
Stanton,  president  of  the  corporation,  exercised 
options  to  purchase  an  aggregate  of  7,000 
shares  of  Class  B  stock,  $2.50  par  value,  of  the 
corporation,  and  an  aggregate  of  43,000  shares 
of  the  Class  A  stock,  $2.50  par  value,  of  the 
corporation.    The  purchase  price  was  $24.75 


per  share  for  the  Class  B  stock,  $26.65  per 
share  for  10,000  shares  of  the  Class  A  stock 
and  $38.25  per  share  for  33,000  shares  of  the 
Class  A  stock.  The  highest  sales  prices  of  the 
Class  A  and  Class  B  stock  on  the  New  York- 
Stock  Exchange  on  Oct.  18,  1954,  were,  re- 
spectively, $72.25  and  $71,625. 

"In  January  of  1953,  Richard  S.  Salant,  a 
vice  president,  who  is  not  a  director  of  the 
corporation,  borrowed  $19,000  from  the  corpo- 
ration on  a  non-interest  bearing  demand  note. 
$12,500  of  such  indebtedness  was  outstanding 
as  of  March  3,  1955." 

The  proxy  statement  said  that  a  proposal 
will  be  made  at  the  stockholders'  meeting  to  be 
held  in  New  York  on  April  25  to  increase  the 
capital  stock  of  the  corporation  to  $30  million: 
increase  the  authorized  number  of  shares  to  12 
million,  and  change  each  of  the  issued  shares  of 
stock  into  three  shares  of  the  same  class  and  of 
the  same  par  value.  Class  A  and  Class  B  direc- 
tors for  the  ensuing  year  also  will  be  elected 
at  the  meeting. 

Tv  Termed  'Outstanding' 

The  annual  report  called  CBS-TV's  record 
during  1954  "outstanding,"  pointing  out  that 
its  gross  volume  of  sales  rose  50%  over  1953 
to  become  "the  world's  largest  advertising, 
medium."  It  noted  that  although  CBS  Radio's 
sales  had  declined,  the  network's  gross  volume 
was  "almost  60%  higher  than  that  of  its  nearest 
competitor." 

Both  CBS-Hytron  and  CBS-Columbia  did  not 
operate  profitably  in  1955.  the  report  said, 
attributing  this  condition  to  "severe  price  com- 
pel ii ion  in  tubes  and  receiving  sets"  and  to 
development  costs  for  color  tv  picture  tubes  and 
receiver  sets.  Columbia  Records  held  its  posi- 
tion in  phonograph  record  sales,  the  report 
noted,  and  increased  its  sales  of  phonographs 
by  almost  25%  over  1953. 

In  information  provided  about  station  pur- 
chases and  applications,  stockholders  were  ad- 


CBS  '53  Income 

CBS  grossed  more  than  $200  million  in 
1953,  of  which  $124.5  million  came  from 
tv,  $66  million  from  radio  and  $23.4  mil- 
lion from  records,  manufacturing  and 
other  sources. 

This  was  reported  by  CBS  in  the  four- 
applicant  contest  for  St.  Louis  ch.  1 1  and 
used  by  St.  Louis  Telecast  Inc.  in  its  pro- 
posed findings  filed  a  fortnight  ago. 

The  St.  Louis  Telecast  document  also 
showed  that  CBS  grossed  $23.6  million 
from  its  owned  and  operated  tv  stations 
and  $2.3  million  from  its  o&o  radio  sta- 
tions. In  1953.  CBS  owned  WCBS-TV 
New  York.  KNXT  (TV)  Los  Angeles, 
47%  of  WCCO-TV  Minneapolis  and  45% 
of  WTOP-TV  Washington.  It  owned 
radio  stations  in  New  York,  Chicago,  Los 
Angeles.  San  Francisco.  St.  Louis  and 
Boston  and  had  minority  interests  in  ra- 
dio stations  in  Pittsburgh.  Minneapolis 
and  Washington. 

CBS'  1953  net  income  before  taxes  was 
$21,394,000.  St.  Louis  Telecast  said.  Al- 
though the  exact  figures  for  tv  and  radio 
were  not  ascertained,  St.  Louis  Telecast 
said,  66%  of  the  tv  income  came  from 
owned  and  operated  stations,  34%  from 
network  operation,  and  56%  of  radio  in- 
come came  from  owned  and  operated 
stations  and  44%  from  network. 
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vised  of  the  purchase  of  WOKY-TV  Milwaukee 
(ch.  19).  and  of  a  contract  to  purchase  WSTV- 
TV  Steubenville.  Ohio.  The  purchase  contract  is 
contingent  upon  FCC  approval  of  a  change  in 
the  transmitter  location  of  the  station  to  a 
point  near  Pittsburgh  so  that  the  station  will 
be  able  to  serve  Pittsburgh,  as  well  as  the  sur- 
rounding tri-state  area. 

In  manufacturing.  CBS-Hytron  introduced 
during  1954  the  CBS-Colortron  "205,"  de- 
scribed as  the  first,  large-size,  mass-produced 
color  tube.  It  was  pointed  out  that  color  tube 
has  been  incorporated  into  CBS  color  receivers 
manufactured  by  CBS-Columbia. 

A  statement  included  in  the  report  from 
Adrian  Murphy,  president  of  CBS  Radio,  as- 
serted that  radio  will  "retain  a  permanent  and 
important  place  in  American  life,"  and  CBS 
Radio  will  "continue  to  contribute  to  the 
profits  of  the  company,  although  perhaps  to  a 
lesser  degree  than  in  the  past."  Mr.  Murphy 
observed  that  although  two  families  in  three 
have  acquired  a  television  set  since  1948,  the 
amount  of  time  the  nation  spends  with  radio 
has  diminished  less  than  25%. 

Managerial  announcements  contained  in  the 
report  were  of  the  election  of  William  C.  Fitts 
Jr.,  director  of  labor  relations,  as  vice  president 
in  charge  of  labor  relations:  Sig  Mickelson, 
director  of  news  and  public  affairs  for  CBS-TV, 
as  vice  president  of  CBS'  news  and  public  affairs 
department;  Louis  Hausman,  vice  president  of 
CBS-Columbia,  as  vice  president  to  work  on 
special  assignments.  The  report  noted  that 
Dorsey  Richardson,  who  has  served  as  a  direc- 
tor of  CBS  for  21  years,  has  asked  that  he  not 
be  nominated  for  re-election,  and  management 
is  honoring  his  request  "with  deep  regret." 

CBS-Columbia  Industrial  Tv 
Orders  Reach  $5  Million 

SINCE  CBS-Columbia.  Long  Island  City,  man- 
ufacturing subsidiary  of  CBS,  announced  its 
entrance  into  the  industrial  tv  field  five  months 
ago.  S5  million  in  orders  have  been  received 
by  the  firm.  Seymour  Mintz.  president,  and 
Robert  K.  Hartman,  vice  president  in  charge 
of  the  government  and  industrial  division,  an- 
nounced last  week.  The  industrial  tv  field  in- 
cludes the  manufacture  of  military  electronics 
products. 

Mr.  Miniz  expressed  confidence  the  firm 
would  better  its  position  in  the  field  before  the 
end  of  the  year.  Because  the  company  was  late 
in  entering  the  military  electronics  field.  Mr. 
Hartman  said,  efforts  would  be  made  to  develop 
new  electronic  devices  for  the  Army  and  Navy 
"and  then  sell  them  aggressively  instead  of 
waiting  for  the  government  to  seek  it  out." 

The  company  already  has  done  this  with 
two  devices,  he  said.  One  is  the  "handi-talkie," 
which  he  described  as  an  improved  version  of 
the  "walkie-talkie,"  and  the  other  is  a  new  ship- 
board transmitter. 

Currently.  CBS-Columbia  is  negotiating 
with  the  Signal  Corps  for  acceptance  of  what 
it  believes  is  the  first  application  of  closed- 
circuit  color  tv  of  tactical  military  problems. 

SRI  Working  on  Transistors 

UNDER  sponsorship  of  RCA.  Stanford  Re- 
search Institute  has  been  working  for  the  past 
three  years  "on  the  general  problem  of  apply- 
ing transistors  to  television  receivers,"  SRI 
said  last  week  in  its  annual  report  for  1954. 

"The  particular  problem  chosen,"  the  report 
said,  "is  the  adaptation  of  transistors  to  a  color- 
decoder  circuit.  This  is  the  circuit  that  accepts 
the  video  signal  and  unscrambles  it  into  the 
three  signals — red,  green,  blue — for  the  color- 
picture  tube. 
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DuMont  Aids  Industry 

SYSTEMS  ENGINEERING  group  has 
been  established  by  the  Allen  B.  DuMont 
Labs  to  assist  industry  through  the  use  of 
electronic  techniques.  As  announced  last 
week  by  Dr.  P.  S.  Christaldi,  manager  of 
the  Instrument  Div.  of  DuMont  Labs, 
the  new  group  has  been  set  up  to  investi- 
gate specific  problems  in  manufacturing 
processes  and  to  make  recommendations 
for  their  solution,  either  by  designing 
new,  automatic,  electronically-controlled 
equipment  or  by  integrating  electronic 
control  systems  into  existing  installations. 
DuMont's  decision  to  organize  the  group. 
Dr.  Christaldi  said,  stemmed  from  "a 
growing  number  of  requests"  from  manu- 
facturers and  the  government  for  assist- 
ance. 


Zenith  Reports  Sales  Drop, 
Increased  Profit  in  1954 

ZENITH,  in  its  1954  annual  report,  indicated 
consolidated  net  profits  of  $5,676,264,  $11.53 
per  share,  compared  to  $5,631,701  net  profits, 
$11.44  per  share,  in  1953. 

Net  sales  in  1954  were  $138.6  million  and 
in  1953  were  $166.7  million.  In  its  report. 
Zenith  partly  attributed  its  success  last  year  to 
an  "aggressive"  advertising  program  which  in- 
cluded sponsorship  of  the  NCAA  football 
games  on  ABC-TV  and  co-sponsorship  of  CBS- 
TV's  Omnibus. 

The  report  stated  the  company's  belief  that 
"the  backbone  of  the  industry  in  the  foresee- 
able future  will  be  the  sale  of  substantial  quan- 
tities of  radio  receivers  and  of  larger  black- 
and-white  tv  receivers."  Color  tv,  one  of  the 
reasons  cited  for  depressed  1954  first-half  Zenith 
operations,  was  still  not  perfected  enough  for 
mass  production  at  reasonable  prices,  the 
report  said. 

Part  of  the  net  profit  rise  was  due  to  $270,000 
derived  from  the  sale  of  television  transmitter 
equipment  to  CBS.  following  its  compromise 
with  the  network  in  competing  applications  for 
Chicago's  ch.  2.  Zenith's  use  of  Omnibus  for 
advertising  also  stemmed  from  this  arrangement. 

Mitchell  Sees  Output  Surge 

INCREASE  in  the  nation's  productivity  by  at 
least  40%  during  the  next  decade  was  pre- 
dicted last  Thursday  by  Don  G.  Mitchell, 
chairman  and  president  of  Sylvania  Electric 
Products  Inc.,  in  an  address  delivered  before 
the  Detroit  chapter  of  the  National  Assn.  of 
Cost  Accountants.  Mr.  Mitchell  said  increased 
mechanization  throughout  industry  will  be  re- 
sponsible for  the  gain. 

Although  industrial  and  commercial  elec- 
tronics now  represents  a  volume  of  about  $600 
million  a  year,  the  figure  may  reach  $1  billion 
by  1960  or  even  sooner,  he  said. 

Arvin  Halts  Tv  Production 

ARVIN  Industries  Inc..  Columbus.  Ind..  has 
ceased  production  of  television  receivers  be- 
cause it  feels  it  can  better  employ  its  resources 
in  certain  electronic  pursuits  better  fitted  to  its 
assembly  lines,  it  was  reported  last  week. 

Glenn  W.  Thompson.  Arvin  president,  was 
quoted  as  saying  that  his  company  has  found 
"that  the  rewards  are  insufficient  for  the  time, 
energy  and  capital  required,"  despite  an  expan- 
sion of  plant  facilities  in  three  cities.  He  said 
that  new  products  would  be  added  in  all  of  the 
company's  respective  divisions. 


\  > 

EDWARD  ARNOLD 


Strictly  a  top-drawer  series  ...  52 
films  combining  famous  stars  (like 
these),  great  stories,  top  production 
in  one  quality  package.  i\o  wonder 
critics  call  them  "outstanding" 
..."first  class" ! 

ABC  FILM 
SYNDICATION,  INC. 

7  West  66th  St.,  N.  Y. 
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Verdict  of  Guilty  Returned 
In  Radio-Tv  Tube  Fraud  Case 

COURT  of  special  sessions  in  Brooklyn  last 
week  found  an  electronics  company  and  two 
of  its  officials  guilty  of  fraudulent  practices  in 
the  sale  of  radio  and  television  tubes.  The 
maximum  penalty  is  a  year  in  prison. 

The  verdict  against  Barrack  Electronics  Inc., 
Brooklyn,  and  Isidore  Barrack  and  Bernard 
Wasserman,  president  and  secretary,  respec- 
tively, of  the  company,  came  several  weeks 
after  a  New  York  state-wide  conference  was 
held  to  examine  complaints  of  "fraudulent" 
radio-tv  advertising,  as  well  as  alleged  "gyp" 
practices  among  radio-tv  set  repairmen  [B*T, 
March  21]. 

The  defendants  were  accused  of  recondi- 
tioning used  tubes  and  reselling  them  to  the 
public  as  new  tubes. 

January  Radio,  Tv  Set  Sales 
In  Usual  Post-Christmas  Dip 

RADIO  AND  TV  sales  took  their  customary 
post-Christmas  dip  in  lanuary,  according  to 
Radio  -  Electronics  -  Television  Manufacturers 
Assn. 

Radio  sales  for  the  first  1955  month  totaled 
474,947,  compared  to  5-week  December's 
1,158,588  and  lanuary  1954's  310,623.  These 
do  not  include  automobile  receivers. 

Tv  sales  for  January  were  647,585,  com- 
pared to  1,093,702  in  December  and  731,917 
for  1954's  January. 

Motorola  to  Exploit  Research 

RESEARCH  in  color  television  will  be  ex- 
ploited by  Motorola  Inc.,  Chicago  radio-tv  set 
manufacturer,  in  an  advertising  campaign  de- 
signed to  promote  the  sale  of  monochrome 
receivers,  the  company  has  reported.  At 
the  same  time,  Motorola  announced  a  1%  in- 
crease in  its  net  income  and  a  drop  in  net  sales 
in  1954  compared  with  the  previous  year. 
Fourth-quarter  sales  last  year  rose,  however, 
to  rank  as  the  largest  for  that  period  in  the 
firm's  history. 

The  account  is  handled  by  Leo  Burnett  Co., 
Chicago,  which  conducted  a  tv  set  customer 
study  on  which  the  campaign  is  based.  Sample 
of  500  homes  was  taken  in  New  York,  Chicago 
and  Los  Angeles.  Motorola  will  supplement  a 
newspaper  ad  campaign  with  filmed  spots  and 
suggested  radio  spot  announcements  at  the  dis- 
tributor level. 

Raytheon  Earnings  Rise 

RAYTHEON  Mfg.  Co.,  Waltham,  Mass.,  has 
reported  net  earnings  of  $1,197,000  on  sales  of 
$46,545,000  for  third  quarter  of  fiscal  year, 
equivalent  to  $.48  per  share  on  common  stock. 
Net  earnings  for  nine-month  period  listed  at 
$3,592,000,  or  $1.44  per  share,  on  sales  of 
$139,552,000,  as  compared  with  net  earnings 
of  $2,703,000,  or  $1.07  per  share,  on  sales  of 
$126,242,000  for  corresponding  period  of  last 
fiscal  year. 


Transmitting  Equipment 
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Station 
Gates   Radio  Co. 

KBCH    Ocean    Lake,    Ore.  250  w 

WSTV    Steubenville,    Ohio  250  w 

KCAR    Clarksville.   Ohio  500  w 

WAPL  Appleton,   Wis.  I  kw 

KHBM    Monticello.   Ark.  I  kw 

WVNA   Tuscumbia,   Ala.  5  kw 

WCOJ   Coatesville.   Pa.  5  kw 

KPMC    Bakersfield,    Calif.  10  kw 

OTHER   EQ.UIPMENT:  RCA  has  reported 

kw   amplifier   to   KOAM-TV  Pittsburg.  K 
12-bay  superturnstile  antenna  to  WBRZ 
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MANUFACTURING  PEOPLE 

Joseph  H.  Gillies,  vice  president  and  general 
manager,  govern- 
ment &  industrial 
div.,  Philco  Corp., 
assumes  additional 
duties  of  vice  presi- 
dent in  charge  of 
manufacturing. 

Louis  F.  Weyand, 

executive  vice  presi- 
dent and  director, 
Minnesota  Mining  & 
Mfg.  Co.,  St.  Paul, 
appointed  sale  direc- 
tor  succeeding 
George  H.  Halpin. 
executive  vice  president  and  board  member, 
who  will  remain  as  consultant  on  sales  and 
operating  problems. 

John  C.  Legler,  formerly  vice  president  and 
copy  chief,  defunct 
Cecil  &  Presbrey 
Inc.,  N.  Y..  to  Elec- 
tronics Corp.  of 
America,  as  director 
of  advertising  and 
public  relations. 


William  O.  Hamlin, 

formerly  technical 
editor  of  Sylvania 
News,  named  super- 
visor of  technical  in- 
formation service, 
CBS-Hytron,  Dan- 
vers,  Mass. 


MR.  LEGLER 


Robert  Raynor,  sales  manager.  Clear  Beam 
Antenna  Corp..  L.  A.,  adds  duties  as  sales 
promotion  manager. 

A.  William  Christopher  Jr.,  formerly  govern- 
ment relations  and  commercial  products  man- 
ager. Trad  Television  Corp.,  to  Sylvania  Elec- 
tric Products  Inc.,  N.  Y.,  as  field  representative, 
electronic  systems  div. 

MANUFACTURING  SHORTS 

Capehart-Farnsworth  Co.,  Fort  Wayne,  Ind., 
has  added  new  21 -in.  console  with  the  "Comet" 
chassis  to  its  "Big  5  For  1955"  line  of  television 
receivers.  Model  is  available  in  vhf  and  all- 
channel  tuner  versions.  Suggested  list  price  is 
$299.95. 

Schwander  Co.,  St.  Louis,  has  been  named  dis- 
tributor of  Stromberg-Carlson  products  in 
eastern  Missouri  and  southern  Illinois. 

Kay  Lab,  San  Diego,  Calif.,  announces  a  new 
camera  chain  consisting  of  a  small  vidicon 
camera,  camera  control  and  remote  control 
panel.  The  firm  claims  for  its  equipment  tech- 
nical advantages  not  available  elsewhere  in 
addition  to  light  weight,  simplicity  of  op- 
eration, low  initial  and  maintenance  costs. 

Altec  Lansing  Corp.,  N.  Y.,  has  issued  engineer- 
ing catalog  covering  information  on  all  the 
company's  engineering  sound  products.  The  36- 
page  catalog  covers  am-fm  tuners,  transcrip- 
tion reproduction  arms,  12  different  broadcast, 
public  address  and  scientific  microphones,  20 
amplifiers  and  preamplifiers,  power  supplies, 
control  consoles,  19  different  speakers,  horns, 
cabinets  and  matching  transformers.  The  cata- 
log is  available  from  the  company  at  9356 
Santa  Monica  Blvd..  Beverly  Hills,  Calif.,  or 
161  Sixth  Ave..  New  York  13. 
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DTN  Appoints  Coe 
As  Lyford  Successor 

RESIGNATION  of  Elmore  B.  ( Buck  i  Lyford 
as  director  of  station  relations  for  the  DuMont 
Television  Network  and  the  promotion  of  Rob- 
ert L.  Coe  to  succeed  him  [B«T.  March  21] 
were  announced  last  week  by  Ted  Bergmann. 
managing  director  of  the  network. 

The  changes  were  effective  immediately.  Mr. 
Lyford's  plans  were  not  announced  but  Du- 


MR.  COE 


MR.  LYFORD 


Mont  said  he  is  known  to  be  considering  an- 
other executive  position  in  the  industry. 

Mr.  Coe.  manager  of  station  relations  for 
DuMont  since  January  1952,  has  been  in  broad- 
casting for  more  than  30  years,  starting  with 
KSD  St  Louis  in  1922. 

NBC-TV  Slates  Two  More 
Broadway  Productions 

NBC-TV  has  scheduled  two  more  productions, 
fresh  off  Broadway  and  with  seasoned  casts. 

The  network  has  slated  "The  Saint  of 
Bleecker  Street."  the  Gian-Carlo  Menotti  opera 
now  playing  at  the  Broadway  Theatre,  for  May 
15  (Sunday)  at  3:30-5  p.m.  EST.  As  in  the 
procedure  with  ""Peter  Pan.'*  NBC-TV  will  origi- 
nate the  production  in  a  tv  studio  and  not  at  a 
theatre.  It  will  feature  the  same  Broadway 
cast.  Not  clear,  however,  was  whether  the 
show  will  close  its  twice-extended  Broadway 
run  before  the  tv  debut. 

Also  slated  by  NBC-TV  is  the  Broadway 
play,  "The  Southwest  Comer."  wh'ch  closed 
March  5.  It  has  been  scheduled  as  the  March  30 
feature  of  the  weekly  Kraft  Television  Theatre 
(Wednesdays,  9-10  p.m.  EST).  Although  the 
same  Broadway  cast  will  appear,  the  tv  produc- 
tion will  be  an  adaptation  by  John  Cecil  Holm 
who  wrote  the  play.  Some  90  minutes  of  the 
stage  version  will  be  eliminated  for  the  hour- 
long  tv  presentation. 

NBC-TV  said  no  decision  has  been  made  on 
whether  the  shows  will  be  telecast  in  color. 
ALso  unannounced  was  plans  for  sponsorship 
of  "Bleecker  Street."  J.  Walter  Thompson. 
New  York,  agency  for  Kraft,  also  released 
various  days  and  times  that  the  telecast  will 
be  seen  on  a  delayed  basis  on  11  stations, 
most  of  them  on  the  West  Coast. 

New  'Breakfast  Club7  Planned 

A  CONDENSED  half-hour  version  of  Don 
McNeills  Breakfast  Club  will  be  started  on 
.ABC  Radio  June  18  under  sponsorship  of  Ball 
Bros.  Co..  Muncie.  Ind.  I  home  canning  iars, 
lids),  it  has  been  announced.  Titled  Don  Mc- 
Neill's Breakfast  Club  Review,  the  program 
will  be  aired  each  Saturday  and  will  include 
interviews,  comedy  and  music  highlights  from 
the  Monday-Friday  early  morning  series.  A 
13-week  contract  has  been  placed  through 
Applegate  Adv.  Agency  in  Muncie.  No  time 
has  been  set  bv  the  network. 


'Oscar'  Briefing  Held 

PLANS  for  NBC's  radio  and  television  cover- 
age of  the  1955  awards  of  the  Academy  of 
Motion  Picture  Arts  &  Sciences  on  Wednesday 
(1 0:30-12  midnight  EST)  were  discussed  last 
week  on  a  closed-circuit  broadcast  carried  on 
199  NBC  Radio  stations. 

Broadcast  was  presented  for  network  and 
station  personnel,  newsmen,  and  officials  of 
Oldsmobile  and  D.  P.  Brother  Co..  sponsor 
and  agency  of  the  "Oscar"  coverage.  The 
closed-circuit  program  emanated  from  Holly- 
wood and  New  York. 

NBC's  coverage  of  the  presentations  will 
be  carried  on  199  radio  stations,  151  tv  outlets 
and  eisht  Canadian  tv  stations. 


DuMont  Network  Lineup 
Faces  Further  Reduction 

NETWORKING  of  DuMont  Television  Net- 
work was  reported  dwindling  last  week,  with 
some  nine  programs  still  on  a  network  basis. 

Two  additional  sponsors  will  drop  out  during 
April,  with  questions  as  to  when  or  if  the  shows 
would  be  picked  up  again. 

Recurring  reports  that  Admiral  Corp.  might 
drop  Bishop  Fulton  J.  Sheen's  Life  Is  Worth 
Living  were  discounted  by  company  spokes- 
men, but  the  prospect  was  held  out  that  the 
series  may  switch  next  fall  to  another  network. 

Admiral  has  an  option  fits  second  one  i  to 
pick  up  the  fall  series  by  June  and  reported  it- 
self receptive  to  a  renewal  of  the  prelate, 


KTVH  BEAMS  PRINCIPAL 

CITY  SIGNAL  OVER  WICHITA 


Recent  ARB  and  PL  LSE  reports  prove,  more  conclusively  than  ever, 
KTVH  popularity  in  the  Wichita  Area.  Both  the  Wichita  ARB  and  the 
KTVH  area  PLLSE  show  at  least  seven  out  of  ten  leading  film  shows  and 
seven  out  of  ten  leading  network  shows  on  KTVH. 

KTVH  programming  and  strength  of  signal  offer  you  a  profitable 
combination.  Take  advantage  of  it,  today! 

♦Recent  report  from  the  FCC  states  that  KTVH 
has   a    principal    city   signal    over  Wichita. 
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Represented  Nationally  by  H-R  Representatives,  Inc. 
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KTVHf  pioneer  station  in  rich  Central  Kansas,  serves  more  than  14  important 
communities  besides  Wichita.  Main  office  and  studios  in  Hutchinson:  office 
and  studio  in  \^  ichita  (Hotel  Lassen  '.  Howard  O.  Peterson.  General  Manager. 
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dependent  upon  what  negotiations  are  worked 
out  with  DuMont,  which  has  Bishop  Sheen  un- 
der contract.  Reports  that  Admiral  and  the 
Bishop  will  go  separate  ways  after  the  current 
series  ends  April  26  were  emphatically  denied. 

The  second  DuMont  stanza  involves  the 
Chicago  Symphony  Orchestra,  which  ends  its 
current  season  on  some  30  or  40  stations  April 
6.  The  series  is  sponsored  in  Chicago  by  the 
Chicago  Title  &  Trust  Co.  and  offered  as  a 
co-op  feature  in  other  markets.  Firm  has 
sponsored  the  symphony  on  the  air  for  10 
years,  the  last  two  on  DuMont.  It  was  under- 
stood heavy  line  charges  dictated  the  decision 
to  drop  it  off  the  network.  It  has  not  been  re- 
newed (on  WGN-TV  Chicago)  as  yet. 

Webb  Signed  for  10  Years 

TEN- YEAR  contract  between  NBC  and  Mark 
VII  Ltd.  for  the  exclusive  services  of  Jack 
Webb,  creator-producer-director-star  of  Drag- 
net on  NBC  radio  and  television,  was  an- 
nounced last  Wednesday  by  Sylvester  L.  Weaver 
Jr.,  president  of  NBC.  Another  contract  was 
concluded  with  Sherry  Tv  Inc..  owner  of  the 
Dragnet  properties,  granting  NBC  exclusive 
rights  to  Dragnet  radio  and  television  for  a 
10-year  period.  Mr.  Weaver  also  said  that 
in  addition  to  Dragnet,  Mark  VII  will  create 
other  tv  properties  for  NBC  in  which  Mr. 
Webb  will  appear.  The  production  firm  is  now 
producing  a  feature-length  motion  picture, 
"Pete  Kelly's  Blues,"  in  which  Mi.  Webb  will 
star  as  a  New  Orleans  jazz  man.  A  tv  series 
based  on  the  motion  picture  is  in  the  planning 
stage  for  possible  showing  on  NBC-TV. 


Bannister  Sees  Color  Tv 
As  Aid  to  U.  S.  Economy 

IN  the  pattern  of  radio  and  black-and-white 
television,  color  tv  will  help  boom  the  U.  S. 
economy  and  keep  raising  the  standard  of  living 
in  this  country. 

This  evaluation  of  color  television  was 
offered  last  Friday  by  Harry  Bannister,  vice 
president  of  station  relations  for  NBC,  in  a  talk 
before  the  national  convention  of  Electrical 
Women  at  the  Hotel  Statler  in  Detroit.  Mr. 
Bannister  traced  the  "dynamic  role"  that  broad- 
casting has  played  in  helping  to  meet  America's 
economic  crises  from  post-World  War  I  to  the 
present,  and  predicted  that  color  tv  will  help 
"push  America's  economy  to  new  heights." 

Aside  from  its  role  in  the  economic  life  of 
America,  Mr.  Bannister  said,  television  is  con- 
tributing to  "an  ever-upward  movement 
socially  and  culturally."  He  called  tv  "the  first 
of  the  great  modern  inventions  to  bring  people 
back  into  the  home  and  keep  them  there." 

Most  Radio  Network  Sales 
Now  Are  Short  Time  Units 

NETWORK  RADIO  is  attempting  to  meet  the 
challenge  of  declining  revenues  through  a 
formula  of  offering  multiple  programs  and 
shorter  time  period  buys,  Thomas  F.  O'Neil, 
president  and  chairman  of  the  board  of  Mutual, 
told  a  meeting  of  the  American  Marketing 
Assn.  in  Pittsburgh  last  Thursday. 

Mr.  O'Neil  stressed  that  the  trend  toward 
shorter  time  period  purchases  is  becoming 
"more  marked."  adding  that  in  February  1955, 


15-minute  programs  accounted  for  52%  of  all 
segments  sold;  five-minute  broadcasts,  21%,  and 
one-minute  participations,  12%.  In  1946,  Mr. 
O'Neil  observed,  15-minute  shows  were  the 
"most  popular"  segments  of  network  adver- 
tisers, numbering  29%:  half-hour  broadcasts 
amounted  to  29%  and  segments  of  less  than 
1 5  minutes  were  "almost  non-existent,"  total- 
ing 2V2%  of  all  segments  sold. 

The  rise  of  these  "splinter"  sales  has  placed 
more  responsibility  on  the  network  with  respect 
to  selecting  and  presenting  programs  "best 
suited  to  attract  the  substantial  audiences  ad- 
vertisers require  and  at  the  same  time  best 
complement  the  programming  of  the  individual 
stations  themselves,"  Mr.  O'Neil  said. 

Court  Upholds  Tv  Show's 
Access  to  Public  Records 

MILLION  DOLLAR  suit  for  invasion  of  pri- 
vacy by  NBC  has  been  denied  by  Washington 
District  Court  on  grounds  that  a  1952  Big 
Story  telecast  did  not  constitute  a  basis  for 
legal  injury. 

District  Court  Judge  R.  B.  Keech  said  that 
the  telecast  was  based  on  public  records,  in 
fictionalized  form.  Thus,  Judge  Keech  said, 
no  damage  was  done  to  the  person  portrayed. 

Appeal  to  a  higher  court  is  being  contem- 
plated. 

Suit  was  brought  by  Charles  S.  Bernstein, 
convicted  murderer,  later  pardoned.  The  tv 
story  told  of  the  work  by  Martha  Strayer,  then 
Washington  Daily  News  reporter,  in  uncover- 
ing evidence  helpful  in  winning  pardon.  All 
true  names,  except  Miss  Strayer's,  were  with- 
held. The  decision  is  one  of  the  first  regarding 
tv's  right  to  use  public  records  in  programs. 

Disney  Plans  More  'Crockett7 

NEW  SERIES  of  four  programs  for  next  sea- 
son's Disneyland,  weekly  hour  show  on  ABC- 
TV.  will  be  "The  Legends  of  Davy  Crockett." 
according  to  the  network  and  Walt  Disney, 
creator  of  Disneyland.  The  first  of  the  four 
hour-long  telecasts  will  be  shown  Sept.  14. 

Fess  Parker,  who  originated  the  role,  will 
again  star  as  Davy  Crockett  with  Buddy  Ebsen 
as  his  friend  George  Russell.  The  new  cycle 
will  depict  the  hero's  fictional  exploits  rather 
than  his  factual  experiences  as  presented  in 
Mr.  Disney's  recent  programs  on  the  American 
pioneer-patriot. 

WLOF  Drops  Mutual  Tie 

AN  INDEPENDENT  program  format,  based 
on  time,  news  and  temperature,  has  been 
adopted  by  WLOF  Orlando,  Fla..  after  drop- 
ping its  Mutual  affiliation  March  9,  Donn 
Colee.  vice  president  and  general  manager,  has 
announced.  The  new  schedule  will  feature  36 
news  broadcasts  a  day.  along  with  19  hours 
of  music  built  around  station  personalities. 
WORZ  there.  NBC  affiliate,  has  added  MBS. 

NETWORK  PEOPLE 

Janet  Tighe,  publicist.  NBC  Hollywood,  to 
Ralph  Edwards  Productions,  same  city,  in  sim- 
ilar position.  Norman  Frisch,  reporter.  Daily 
Variety,  Hollywood,  succeeds  Mrs.  Tighe. 

Roger  Lyons,  director  of  religious  program- 
ming. Voice  of  America,  to  NBC,  New  York, 
as  supervisor  of  religious  programs,  replacing 
Marilyn  Kaemmerle,  on  leave  of  absence. 

Peter  Hackes,  radio-tv  newscaster,  CBS  Wash- 
ington, father  of  girl,  Carole  Austin. 
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GOVERNMENT-BROADCASTER  RELATIONS 
HIGHLIGHT  30TH  CARTB  CONVENTION 

Canadian  association,  meeting  in  Quebec,  is  told  that  announcers 
should  be  called  air  salesmen.  Tv  commentator  asserts  that  control 
of  media  of  communication  by  political  forces  presents  danger. 


REPORTS  of  more  friendly  relations  with  all 
phases  of  government,  from  the  Canadian  Cab- 
inet down,  highlighted  the  30th  annual  con- 
vention of  the  Canadian  Assn.  of  Radio  & 
Television  Broadcasters  at  Quebec,  which  closed 
Wednesday.  Television,  local  radio  sales,  fur- 
ther negotiations  with  the  Canadian  Broadcast- 
ing Corp.  for  changes  in  regulations,  and  a 
decision  to  continue  to  secure  recognition  of 
radio  and  television  as  electronic  publishing 
highlighted  the  closed  business  sessions. 

Canadian  broadcasters  decided  to  continue 
efforts  for  legislation  to  place  all  telecommu- 
nications under  one  body,  separate  from  any 
body  operating  communications,  with  provision 
in  such  legislation  for  a  court  of  appeals  on 
questions  of  fact  and  law.  They  unanimously 
agreed  to  press  the  fight  to  obtain  licenses  for 
private  citizens  to  operate  television  stations  in 
all  Canadian  markets. 

More  public  relations  for  independent  radio 
and  television  is  planned  by  CARTB  including 
the  establishment  of  public  relations  facilities 
at  the  association's  Ottawa  head-office,  securing 
more  feature  stories  in  Canadian  weekly  and 
industrial  publications  and  wide  use  of  broadcast 
facilities. 

Sales  occupied  the  W  ednesday  sessions,  start- 
ing with  a  retail  sales  clinic  at  which  a  large 
number  of  broadcasters  swapped  successful 
local  sales  methods.  These  dealt  with  the 
necessity  to  program  on  a  magazine  format  to 
attract  listeners  at  the  same  time  and  same  day 
every  week  for  particular  feature  programs. 
The  broadcasters  were  urged  to  study  competing 
media,  to  become  real  salesmen  of  radio  ad- 
vertising and  to  maintain  faith  in  their  medium. 

How  stations  sold  department  stores  through- 
out Canada,  how  to  check  prospects  for  radio 
advertising,  how  to  solicit  business  from  finan- 


cial institutions,  and  gimmicks  used  to  sell 
special  programs  and  seasonal  features  as 
Christmas  shopping  guides,  also  were  reviewed. 

Increasing  local  sales  was  the  topic  of  Joe 
Ward.  Advertising  Research  Bureau.  Seattle. 
He  told  the  group  in  detail  how  to  sell  depart- 
ment stores,  how  to  program  for  retail  stores, 
how  to  show  local  stores  ways  and  means  radio 
can  be  an  effective  selling  medium  for  them. 
He  emphasized  that  announcers  be  called  air 
salesmen  and  that  sales  messages  for  retail 
stores  should  be  written  for  ear.  not  copied 
from  newspapers.  He  felt  the  time  was  ripe 
in  Canada  for  a  dramatic  sales  effectiveness 
study  on  radio  to  show  its  impact. 

CARTB's  new  sales  director.  Charles  Fenton. 
demonstrated  for  the  first  time  a  new  radio 
presentation  for  national  advertisers,  using  vis- 
ual card  and  tape-recorded  methods.    He  also 


showed  types  of  mailing  matter  which  the 
CARTB  sales  department  will  distribute  to 
national  advertisers  in  selling  radio. 

"Radio  and  television  are  today  the  most 
powerful  influences  in  the  world  in  shaping 
personality,  producing  an  informed  cilizcnrv 
and  establishing  the  manners  and  tastes  of  the 
public,"  Dr.  Marcus  Long,  U.  of  Toronto  phi- 
losophy professor  and  nationally-known  tele- 
vision commentator,  told  the  Canadian  broad- 
casters at  the  closing  session.  He  reviewed  re- 
strictions placed  on  radio  and  television  in  the 
name  of  "freedom"  under  Canadian  radio  legis- 
lation, pointing  out  how  all  political  parties 
were  involved. 

He  stated  that  "control  of  media  of  commu- 
nication by  political  forces,  no  matter  how  jus- 
tified the  reasons  may  be,  can  be  both  an  actual 
and  potential  danger.  Freedom  is  vital  to 
democracy  and  freedom  is  always  endangered 
where  government  demands  more  control  than 
it  actually  needs.  An  independent  commission 
to  regulate  all  radio  and  television  services  in 
Canada  could  accomplish  what  is  necessary 
while  keeping  government  control  to  a  mini- 
mum. You  have  power  to  shape  the  thinking 
and  personality  of  Canadians.    The  Massey 


SPEAKER'S  TABLE  at  the  CARTB  annual  dinner,  held  at  the  Chateau  Frontenac,  included 
(I  to  r):  Finlay  McDonald,  retiring  CARTB  president;  Tom  F.  O'Neil,  president,  Mutual 
Broadcasting  System,  guest  speaker;  Jack  Davidson,  new  president  of  CARTB  and  dinner 
chairman,  and  Don  Jamieson,  CJON-AM-TV  St.  John's,  Nfld. 
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Onlv  APS  has  everything! 


MUZAK— Reg,  US.  Pat.  Off. 


1.  APS  is  the  only  transcription  library  which  has  had  the 
courage  to  recognize  important  economic  and  program- 
ming changes  in  the  broadcasting  industry  and  do  some- 
thing realistically  constructive  about  it. 

2.  APS  is  the  industry's  only  all  high-fidelity  full  basic 
transcription  library  service. 


3.  APS  is  the  only  transcription  library  actively  managed 
and  operated  by  broadcasters. 


4.  APS  is  the  only  transcription  library  produced,  planned 
a  i 

how, 


and  engineered  with  the  famous  exclusive  Ml'ZAK  know. 


5.  APS  is  budget  priced. 


There's  much  more  to  the  APS  story.  Write,  phone  or  wire — we'll  be  pleased  to  tell 
it  to  you — we'd  be  proud  to  have  the  privilege  of  serving  you  and  your  listeners. 


"ikr  library  tkmt  pro  fmr  ittrtf~ 

jRroffrom  Service 

(A  tlitUion  of  Muzak  Corp.) 


221  Fourth  A»r..  No.  York  3.  V  V.  •  ORrk»H  U7IMI 
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Commission  felt  you  would  misuse  this  power. 
Presumably  the  Canadian  government  still  be- 
lieves it.  Your  problem  is  to  convince  them 
that  you  won't.  If  you  fail  to  do  so  you  will 
justify  arguments  of  those  who  feel  you  should 
either  be  eliminated  or  seriously  restricted,  you 
will  supply  conditions  for  the  death  of  freedom 
and  the  death  of  your  own  opportunities." 

More  than  400  persons  attended  the 
convention,  largest  in  the  30-year  history  of  the 
CARTB.  It  was  held  at  the  Chateau  Frontenac, 
Quebec,  March  21-23. 

Davidson  Elected 

Jack  Davidson,  CKGB  Timmins,  was  elected 
president,  and  J.  A.  Dupont,  CJAD  Montreal, 
vice  president,  of  an  enlarged  board  of  directors 
now  totalling  18  members.  Directors  elected 
at  a  closed  business  session  Tuesday  afternoon 
were  F.  A.  Lynds,  CKCW-AM-TV  Moncton; 
John  Hirtle,  CKBW  Bridgewater;  George 
Cromwell,  CHSJ-AM-TV  St.  John;  F.  B.  Ro- 
card,  CHNO  Sudbury;  Henri  Lepage,  CHRC 
and  CFCM-TV  Quebec;  D.  A.  Gourd,  CKRN 
Rouyn;  Rene  Lapointe,  CKBL  Matane;  W. 
Slatter,  CJOY  Guelph;  J.  E.  Campeau,  CKLW- 
AM-TV  Windsor-Detroit;  W.  T.  Cruickshank, 
CKNX  Wingham;  J.  S.  Boyling,  CHAB  Moose 
Jaw;  Gerry  Gaetz,  CJCA  Edmonton;  J.  B. 
Craig,  CKX  Brandon;  H.  A.  Crittenden, 
CKCK-AM-TV  Regina;  F.  H.  Elphicke,  CKWX 
Vancouver  and  CKOK  Penticton.  A  19th 
member  will  be  elected  to  represent  television 
on  the  Pacific  Coast  when  independent  tv  sta- 
tions are  licensed  for  the  British  Columbia 
province. 

In  opening  the  convention  Monday  morn- 
ing, retiring  President  Finlay  MacDonald, 
CJCH  Halifax,  emphasized  that  a  new  pattern 
is  emerging  in  Canada  as  result  of  the  growth 
of  television  stations  in  the  past  year.  Eighteen 
independent  tv  stations  are  now  members  of 
CARTB.  He  reported  that  the  overall  broad- 
casting picture  showed  a  healthy  increase  in 
local  business  development.  He  welcomed  11 
new  members,  bringing  CARTB  membership  to 
145  stations. 

Frank  Owen,  columnist  of  the  London,  Eng- 
land, Daily  Express,  who  flew  to  the  CARTB 
meeting,  was  keynote  speaker.  He  brought 
Canadian  broadcasters  and  their  American 
guests  a  report  on  the  latest  developments  in 
British  television,  emphasizing  five  restrictions 
in  effect  in  Great  Britain  on  freedom  of  the 


NEW  MEMBERS  of  the  board  of  directors  for  the  Canadian  Assn.  of  Radio  &  Television 
Broadcasters,  are  (I  to  r):  seated,  Henri  Lepage,  CHRC  and  CFCM-TV  Quebec;  John 
Hirtle,  CKBW  Bridgewater;  Vice  President  J.  A.  Dupont,  CJAD  Montreal;  President  Jack 
Davidson,  CKGB  Timmins;  Rene  Lapointe,  CKBL  Matane;  George  Cromwell,  CHSJ-AM-TV 
St.  John;  D.  A.  Gourd,  CKRN  Rouyn;  standing,  Wally  Slatter,  CJOY  Guelph;  W.  T. 
Cruickshank,  CKNX  Wingham;  M.  Finnerty,  CKOK  Penticton;  Hal  Crittenden,  CKCK-AM- 
TV  Regina;  Fred  Lynds,  CKCW-AM-TV  Moncton;  F.  Elphicke,  CKWX  Vancouver;  F.  B. 
Ricard,  CHNO  Sudbury;  John  Craig,  CKX  Brandon;  Gerry  Gaetz,  CJCA  Edmonton,  and 
Syd  Boyling,  CHAB  Moose  Jaw.  Ted  Campeau,  CKLW-AM-TV  Windsor-Detroit,  was 
not  present  when  this  picture  was  taken. 


spoken  word  and  visual  appearance.  The  latest 
restriction,  he  said,  is  the  recently  passed  gov- 
ernment order  forbidding  discussion  on  radio 
and  tv  of  vital  subjects  within  14  days  of  being 
discussed  in  Parliament.  Mr.  Owen  pointed 
out  that  broadcasting  has  already  taught 
masses  more  than  they  learned  at  school,  and 
that  radio  and  tv  can  spread  knowledge  and 
sound  a  warning  bell  against  further  restric- 
tions on  freedom.  He  explained  in  detail  how 
British  commercial  tv  will  work  and  discussed 
pitfalls  and  quarrels  which  already  have  arisen 
among  the  Independent  Television  Authority 
and  program  companies  in  London.  Manchester 
and  Birmingham. 

John  Karol,  vice  president  of  the  Columbia 
Broadcasting  System,  told  broadcasters  of  the 
latest  developments  in  the  American  radio  net- 
work programming,  explaining  that  an  ex- 
panding economy  can  support  all  new  media  as 
they  come  along.  He  explained  the  strip  pro- 
gram concept,  pointing  to  its  flexibility  for  ad- 
vertisers and  how  they  can  share  nighttime 
radio  with  other  advertisers.    Canadian  broad- 
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casters  had  their  first  look  at  Columbia's  film 
"Tune  In  Tomorrow.*' 

How  radio  stations  can  best  set  up  news- 
rooms and  handle  editorial  broadcasting  high- 
lighted a  panel  presentation  by  four  Vancouver 
newsmen  under  chairmanship  of  Sam  Ross, 
CKWX  Vancouver.  Mr.  Ross  told  the  broad- 
casters that  news  is  a  commodity  radio  cannot 
do  without  and  that  radio  stations  must  make 
up  their  minds  to  give  editorial  opinion  and 
guidance  to  their  communities.  How  to  set  up 
a  good  newsroom,  the  staff  needed,  policy 
formulation,  wire  services  and  the  value  of 
fast  and  accurate  news  service  were  handled 
by  Bert  Cannings,  news  chief  of  CKWX.  Han- 
dling of  editorial  policy  and  the  value  of  it  to 
gain  the  station  respect  and  stature  in  a  com- 
munity was  emphasized  by  Darwin  Baird, 
CIOR  Vancouver,  while  Jack  Webster.  CJOR 
news  chief,  dealt  with  freedom  of  information 
and  the  radio  station's  responsibilities  in  de- 
veloping news. 

Unable  to  attend  because  of  bad  flying 
weather,  James  P.  Furniss,  Citizens  &  Southern 
National  Bank.  Atlanta.  Ga.,  addressed  the 
Canadian  meeting  by  long  distance  line  from 
Atlanta  on  how  his  bank  had  used  radio  suc- 
cessfully to  build  up  its  business  [story,  page 
54]. 

CFAR  Wins  Gillin  Award 

The  annual  dinner  Monday  evening  saw 
presentation  of  the  John  J.  Gillin  memorial 
award  to  CFAR  Flin  Flon,  Man.,  for  out- 
standing community  services.  Nineteen  broad- 
casters were  presented  with  certificates  of  mem- 
bership in  CARTB  Quarter  Century  Club  and 
36  broadcasters  and  station  staff  members  were 
presented  with  membership  in  the  Pioneers 
Club  for  service  of  more  than  25  years  in  the 
industry  prior  to  1951. 

Tom  O'Neil,  president  of  Mutual  Broadcast- 
ing System,  as  guest  speaker  dealt  statistically 
with  developments  of  radio  and  tv  broadcasting 
in  the  U.  S.,  showing  changes  and  new  pro- 
gram patterns  developing  in  radio  broadcasting. 

First  all-tv  session  in  CARTB  history  was 
held  Tuesday  morning  at  a  closed  meeting  for 
tv  station  members  only.  Discussed  were  rate 
cards,  standard  contract  and  film  agreements, 
pay  scales,  training  and  news.   It  was  generally 
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agreed  that  member  stations  would  give  ad- 
vertisers 90-day  notification  on  rate  increases 
as  of  July.  Committees  were  appointed  to 
study  standard  contract  forms  of  all  types. 

The  most  contentious  problem  was  the  for- 
mation of  a  new  film  pool  which  would  give 
national  film  news  from  member  stations  to 
the  Canadian  Broadcasting  Corp.  for  national 
tv  network  news  release.  Network  stations 
would  act  as  stringers  in  collecting  news  film 
for  national  tv  network  news.  The  committee 
plans  investigating  all  sources  of  national  and 
international  film  news  for  use  of  independent 
stations. 

At  a  closed  business  session  Tuesday  after- 
noon Finlay  MacDonald  reported  on  last  year's 
activities,  including  a  "most  heartening"  liaison 
with  all  government  departments,  members  of 
parliament,  cabinet  ministers  and  Premier 
Louis  St.  Laurent.  He  stated  that  '-eventually 
we  will  receive  the  tyt>e  of  legislation  we  have 
been  seeking."  He  reported  on  the  formation  of 
a  Canadian  radio  and  television  league  with 
membership  throughout  Canada  to  present  a 
brief  before  the  Canadian  Parliament  for  na- 
tionalization of  broadcasting  and  television. 

In  a  lengthy  detailed  report  on  CARTB  activi- 
ties. Executive  Vice  President  Jim  Allard  stated 
in  Ottawa  the  feeling  was  that  private  tv  sta- 
tions in  Canada's  six  major  markets,  where 
only  CBC  tv  stations  are  now  located,  would 
be  licensed  either  within  a  year,  or  else  not  un- 
til 1958  when  a  transcontinental  microwave 
network  is  completed.  He  opined  that  the  latter 
is  most  likely  unless  more  public  pressure  was 
exerted  for  second  stations  in  these  cities: 
Toronto.  Montreal.  Ottawa.  Halifax.  Winnipeg 
and  Vancouver. 

Interpreting  Canada's  census  reports.  Mr. 
Allard  forecast  increased  advertising  demand 
but  urged  stations  to  program  for  other  than 
teenage  audiences,  which  forms  the  smallest 
age  group  in  the  country.  He  reviewed  ques- 
tions broadcasters  ought  to  ask  themselves 
about  programming,  commercials  and  program 
popularity  polls. 

Mr.  Allard  reviewed  changes  made  in  the 
CARTB  Sales  Div.  in  the  past  year,  reported 
on  a  radio  sales  presentation  to  be  made  at 
the  Toronto  annual  meeting  in  May  of  the 
Assn.  of  Canadian  Advertisers,  and  that  a 
separate  television  sales  department  is  planned 
when  there  are  more  television  stations. 

Copyright  problems,  both  radio  and  televi- 
sion, were  reviewed  and  agreements  with  copy- 
right associations  announced.  Two  briefs  will 
be  presented  to  the  Canadian  government  soon, 
one  on  the  reduction  of  transmitter  license  fees 
and  the  other  to  a  parliamentary  committee  on 
broadcasting.  In  closing,  he  urged  continued 
unity  to  make  the  industry  a  "powerful  and  a 
respected  force  in  the  life  and  development  of 
the  Canadian  community." 

Committee  reports  on  the  advertising  stand- 
ards code.  CBC  liaison  and  public  relations 
were  made  at  a  Tuesday  closed  meeting.  The 
annual  meeting  of  the  Bureau  of  Broadcast 
Measurement  discussed  adding  French-language 
members  to  the  board  and  methods  of  French- 
language  surveys. 

CHEX-TV  Start  Scheduled 

CHEX-TV  Peterborough,  ch.  12,  was  sched- 
uled to  20  on  the  air  March  21  as  the  11th  tv 
station  in  the  province  of  Ontario.  The  station 
was  built  at  a  cost  of  approximately  S500.000. 
with  RCA-Victor  transmitter  and  a  400-ft., 
wavestack.  12-slot  antenna  costing  S60,000. 
The  station  will  operate  with  260  kw  video. 
D.  R.  Lawrie  is  station  manager. 
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Radio  Writers  Approve 
Pact  With  CBS  Hollywood 

FIRST  CONTRACT  negotiated  between  CBS 
Radio  Hollywood  and  Radio  Writers  Branch, 
Writers  Guild  of  America  West  (successor  or- 
ganization to  Radio  Writers  Guild),  covering 
staff  news  and  continuity  writers,  was  over- 
whelmingly approved  at  a  Beverly  Hills  mem- 
bership meeting. 

Under  contract  terms,  effective  until  July 
1956,  newswriters  will  receive  commercial  fees 
for  the  first  time,  continuity  writers  get  broader 
rights  in  material  they  prepare  and  all  writers 
receive  a  6%  increase  in  base  pay.  Contract 
provisions  are  retroactive  to  Aug.  1,  1954. 

Unanimously  approved  were  undisclosed  de- 
mands of  a  freelance  writers-network  negotiat- 
ing committee,  to  be  presented  at  radio  net- 
work negotiations  in  New  York  this  month. 
Radio  negotiations  will  be  held  concurrently 
with  live  tv  network  negotiations  [B«T,  March 
7]. 

Additionally,  the  meeting,  presided  over  by 
radio  branch  President  David  Friedkin.  dis- 
cussed a  code  of  working  rules,  a  credit  arbi- 
tration system  and  the  establishment  of  a  num- 
ber of  annual  awards  by  the  branch. 

SAG  Unit  Studies  Contract 

APPOINTMENT  of  a  television  wages  and  con- 
ditions research  committee  to  recommend 
changes  desired  in  the  present  Screen  Actors 
Guild  contract  has  been-  made  in  preparation 
for  collective  bargaining  negotiations  covering 
actors  in  tv  entertainment  films.  SAG's  present 
contract  with  producers  of  these  films  will  ex- 
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pire  on  July  20.  Negotiations  with  Alliance  of 
Tv  Film  Producers  and  others  are  expected  to 
start  in  May. 

Recently  negotiated  SAG  collective  bargain- 
ing contract  covering  filmed  tv  commercials 
[B«T.  March  7]  has  been  approved  by  the 
guild's  general  membership  by  a  60-to-l  margin. 

AFM's  802,  WOR-AM-TV 
Near  Accord  on  Musicians 

YEAR-LONG  labor  dispute  between  WOR- 
AM-TV  New  York  and  Local  802.  American 
Federation  of  Musicians,  is  expected  to  be  set- 
tled shortly  with  the  signing  of  a  contract  pro- 
viding for  the  employment  of  17  musicians  on 
the  stations'  staff.  Attorneys  for  the  stations 
and  the  union  are  reported  to  be  working  on 
the  language  of  the  contract,  which  is  expected 
to  be  ready  within  a  few  days. 

The  stations  have  been  operating  without 
musicians  since  March  1954  when  a  contract 
calling  for  40  musicians  was  not  renewed  [B«T. 
March  8.  1954].  The  dispute  touched  off  a 
series  of  court  actions  instituted  both  by  the 
stations  and  by  the  union. 

WNHC  Directed  to  Negotiate 

RULING  of  a  trial  examiner  that  WNHC-AM- 
FM-TV  New  Haven.  Conn.,  should  stop  certain 
allegedly  unfair  labor  practices  in  its  AFTRA 
negotiations  has  been  upheld  by  National  Labor 
Relations  Board.  The  stations  are  directed  not 
to  refuse  to  bargain  with  AFTRA  or  to  interfere 
with  AFTRA  bargaining  efforts. 


MacDonald  Dunbar 
Group  Media  Supervisor 
Ted  Bates 
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ZENITH  DETAILS  ITS  PHONEVISION 


The  local  franchise  holder  in 
each  market  will  be  the  key 
man  in  subscription  tv  system, 
firm's  pamphlet  relates. 

KEY  POSITION  in  Zenith's  version  of  sub- 
scription tv  will  be  held  by  the  Phonevision 
franchise-holder  in  each  market. 

It  will  be  the  local  license-holder,  enfran- 
chised to  administer  pay-tv  operations,  who  will 
sit  between  the  broadcaster  on  the  one  hand 
and  the  viewer  on  the  other. 

This  was  evident  with  the  issuance  last  week 
of  Zenith's  12-page  brochure  entitled  "Phone- 
vision  and  the  Broadcaster." 

Main  points  of  the  book  indicate  that: 

•  Broadcasters  will  be  responsible  for  choos- 
ing pay-tv  programs  and  determining  what  the 
charges  will  be. 

•  Station  owners  will  feed  subscription  tv 
programs  to  local  Phonevision  franchise  hold- 
ers to  be  encoded.  The  scrambled  programs 
will  then  be  relayed  to  individual  transmitters 
for  broadcast.  Stations  will  not  have  to  invest 
in  any  equipment.  Each  station  will  be  free 
to  book  pay-tv  programs  from  any  source. 

•  Franchise  holders  will  be  responsible  for 
installing  and  servicing  decoders  at  viewers' 
receivers.  The  franchise  holder  will  furnish 
key  data  to  subscribers  so  they  can  "set"  their 
decoders  to  unscramble  the  pay-telecast.  He 
will  make  collections  and  disburse  this  income 
according  to  instructions  from  the  station,  re- 
taining his  percentage  for  this  service.  He 
will  serve  all  stations  in  his  area. 

In  what  is  obviously  a  preview  of  some  of 
the  major  elements  to  be  included  in  its  com- 
ments to  the  FCC,  due  May  9,  Zenith  indicated 
that: 

Broadcasters  will  have  no  investment  to 
make:  they  will  be  solely  responsibe  for  ar- 
ranging for  pay-tv  programs  and  charges  from 
any  source.  Any  station  will  be  able  to  use 
Phonevision.  No  specified  portions  of  the 
broadcast  day  will  be  required  for  subscription 
tv  broadcasting. 

Benefits  Outlined 

Benefit  to  broadcasters  will  be  in  new  sources 
of  programs  and  new  revenue.  Besides  the 
direct  financial  income  from  "admission"  sales, 
broadcasters  will  benefit  because  they  will  have 
decreased  production  costs  when  telecasting 
pay-tv.  An  indirect  benefit  to  all  tv  stations  is 
the  fact  that  good  subscription  tv  programs 
will  keep  more  people  at  home  and  thus  in- 
crease the  potential  viewing  audience  for  all  tv. 
Zenith  states. 

Based  on  its  1951  Chicago  tests,  which 
showed  that  the  average  sum  spent  by  the  300 
"guinea  pigs"  in  the  90-day  test  was  $1.73 
weekly,  Zenith  said  that  a  city  like  Chicago 
has  a  potential  of  $44  to  $54  million  yearly. 

Subscribers  will  receive  individual  "settings" 
for  their  own  decoders  from  the  local  franchise 
holder.  This  may  be  done  by  telephone,  vend- 
ing machines,  coupons,  mail,  cash  box.  Col- 
lection will  be  by  cash,  except  for  telephone 
where  a  billing  system  might  have  to  be  in- 
augurated. 

Decoders  will  be  installed  at  a  nominal  in- 
stallation charge,  similar  to  telephone  practice. 
There   might   also   be   a   minimum  monthly 

charge. 

Franchise  holders  will  be  licensed  by  Teco 
Inc.,  which  holds  licensing  rights  from  Zenith. 
It  was  organized  in  1949  with  $1  million  capi- 
talization. It  has  spent  about  $30,000,  and 
has  the  remainder  invested  in  U.  S.  Govern- 
ment securities. 


The  100.000  shares  of  Teco  were  originally 
offered  to  Zenith  stockholders  on  the  basis  of 
one  share  of  Teco  for  every  five  shares  of 
Zenith.  It  was  offered  at  $10  per  share,  has 
fluctuated  from  that  low  to  a  high  of  43  this 
year.  It  is  currently  running  about  35  bid  and 
38  asked.  There  are  about  2,000  stockholders. 
It  is  traded  over  the  counter. 

Teco  also  was  established  to  act  as  a  book- 
ing agent  for  pay-tv  programs,  but  this  will  be 
a  significant  factor  only  in  the  early  days  of 
Phonevision,  it  is  believed. 

Preliminary  estimates  are  that  each  decoder 
will  cost  about  $80.  This  means  a  substantial 
investment  by  the  designated  franchise  holder 
in  each  community.  It  will  mean  $8  million 
for  100,000  installations  and  $40  million  for 
500.000  installations.  Zenith  itself,  it  is  be- 
lieved, may  have  to  initiate  the  first  few  such 
installations  to  prove  Phonevision  out. 

In  its  1954  annual  report  (see  story,  page  93) 
Zenith  President  E.  F.  McDonald  Ir.  wel- 
comed the  FCC  action  inviting  comments  on 
subscription  tv  [B*T.  Feb.  14]. 

"Your  company  welcomes  this  action  as  a 
milestone  toward  eventual  approval  of  sub- 
scription television  as  an  addition  to  the  regular 
broadcasting  services  now  available."  he  said. 


Pay,  Anti-Pay  Tv  Spar 

BATTLE  between  pro  and  anti  subscrip- 
tion tv  advocates  moved  into  the  squar- 
ing off  stage  last  week. 

In  New  England,  Alfred  Starr,  co- 
chairman  of  the  anti-pay-tv  committee, 
told  Boston  exhibitors  that  subscription 
tv  would  be  the  death  knell  of  free  tv. 

In  his  1954  annual  report,  Zenith 
President  E.  F.  McDonald  Ir.  questioned 
the  motives  of  the  Committee  Against 
Pay-As- You-See  Television.  "One  ob- 
vious motive  for  the  campaign  [by  the 
anti-pay-tv  committee]  was  fear  of  com- 
petition— they  do  not  want  broadcasters 
to  share  the  nation's  billion-dollar  box- 
office  for  motion  pictures  and  they  want 
to  retain  the  box  office  events  (heavy- 
weight championships,  grand  opera,  etc.) 
that  they  have  taken  away  from  televi- 
sion broadcasting  to  show  exclusively  on 
theatre  tv." 

The  struggle  is  expected  to  move  into 
the  real  arena  on  April  14  when  subscrip- 
tion tv  will  be  the  subject  of  a  debate 
before  Washington  newsmen  at  a  Na- 
tional Press  Club  luncheon.  On  the  pro 
side  will  be  Millard  C.  (Tex)  Faught, 
economic  consultant  and  Zenith  advo- 
cate. On  the  con  side  will  be  Mr.  Starr, 
who  is  executive  committee  chairman 
of  Theatre  Owners  of  America. 

NARTB  Tv  Board  will  hold  a  special 
meeting  in  Washington  April  12  to  con- 
sider answers  to  FCC's  request  for  com- 
ments. 
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New  Production  Firm  Formed 

FORMATION  of  Studio  Program  Service  Inc.. 
New  York,  firm  which  will  specialize  in  the 
production  of  radio-tv  properties,  has  been  an- 
nounced by  Bill  Mogle.  president,  and  Ed 
Diresta.  vice  president.  Harry  Landon.  for- 
merly sales  manager  at  Gotham  Recording  Co., 
has  joined  the  new  company  as  sales  director. 

Mr.  Mogle  will  continue  to  head  Mogle- 
Sheldon  Assoc..  radio-tv-film  consultants.  Mr. 
Diresta  was  previously  with  Gotham  Record- 
ing as  an  account  executive. 
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Capitol  Controlling  Stock 
Purchased  by  London  Firm 

OVER  96%  of  outstanding  common  stock  of 
Capitol  Records  Inc..  Hollywood,  has  been  ac- 
quired from  1.057  stockholders  up  to  March 
14.  in  the  estimated  S8.5  million  deal  in  which 
Electric  &  Musical  Industries  Ltd..  London, 
purchases  controlling  interest  in  Capitol  [B»T. 
March  14.  Jan.  17]. 

These  figures  were  announced  last  week  by 
Glenn  Wallichs.  Capitol  president,  who  also  an- 
nounced the  appointment  to  the  Capitol  board 
of  directors  of  J.  F.  Lockwood.  EMI  board 
chairman:  L.  J.  Brown.  EMI  managing  direc- 
tor; J.  N.  McLeod.  EMI-International.  Paris: 
Roger  Smith,  general  counsel.  Lockheed  Air- 
craft Corp..  and  John  A.  Wells,  partner,  law 
firm  of  Dwight.  Royall.  Harris.  Koegel  & 
Kaskey. 

Mr.  Wallichs  further  announced  that  he  will 
remain  president  and  a  director  of  Capitol 
Records  and  that  other  Capitol  management 
will  continue  without  change. 

TelePrompTer  Forms  New  Unit 

SEPARATE  sales  service  department  has  been 
established  by  TelePrompTer  National  Sales 
Corp..  New  York,  to  handle  an  increasing  vol- 
ume of  business.  Herbert  W.  Hobler.  vice  presi- 
dent, announced  last  week.  The  department  will 
service  stations  throughout  the  country,  Mr. 
Hobler  said. 

Selma  Wickers  is  head  of  the  new  operation, 
whose  national  headquarters  will  be  in  New- 
York.  Branch  offices  will  be  opened  in  Chicago 
and  Los  Angeles.  Miss  Wickers  previously  was 
an  assistant  to  Ted  Mills,  producer  at  NBC-TV. 


N.  Y.  Exams  by  C-C  Will  Save 
Schools  Estimated  $12,000 

MORE  than  700  New  York  public  school 
teachers,  competing  for  licenses  as  school  prin- 
cipals, for  the  first  time  will  take  their  exami- 
nations April  1 1  via  closed  circuit  tv. 

The  telecast  test,  eliminating  the  need  for 
what  previously  were  some  40  examinations 
spread  around  the  city,  will  be  given  for  all 
applicants  at  the  same  time,  one  examination 
in  the  morning  and  the  other  in  the  afternoon, 
both  30  minutes  in  length.  Obviating  need  for 
substitute  teachers  during  the  examination  will 
save  the  schools  an  estimated  SI 2.000. 

The  system  was  worked  out  by  WCBS-TV 
New  York  and  the  New  York  Board  of  Educa- 
tion^ board  of  examiners.  Theatre  Network 
Television  Inc.  also  worked  on  the  project. 

Franchises  Offered  Stations 

EXCLUSIVE  franchises  for  the  tape  recorded 
background  music  library  of  Magene-Tronics 
Inc.,  New  York,  are  now  available  to  "beep- 
casters'  and  prospective  multicasters,  P.  L. 
Deutsch.  president  of  the  firm,  announced  last 
week.  The  franchises  were  made  possible  by 
the  FCC's  recent  approval  of  multiplexing,  Mr. 
Deutsch  said.  The  music  library  includes  over 
5.000  non-vocal  selections. 

Mr.  Deutsch  also  said  that  the  50  new  titles 
that  the  firm  adds  to  its  library  monthly  are 
also  cleared  for  both  methods  of  transmission. 
Programs  are  recorded  in  England  on  eight-hour 
tapes  which  are  leased  on  a  rotating  basis  to 
franchise  holders. 


BOTV  Presents  Two  C-C's 

FACILITIES  of  Box  Office  Television  Inc., 
New  York,  producer  of  industrial  and  educa- 
tional video  programs,  were  used  last  Tuesday 
for  two  closed-circuit  telecasts — one  for  Gen- 
eral Electric  and  the  other  for  financier  Louis 
E.  Wolfson. 

The  GE  telecast,  which  originated  from  the 
company's  Schenectady  plant,  was  a  special 
demonstration  for  a  group  of  electronic  engi- 
neers meeting  at  the  Waldorf-Astoria.  New 
York.  On  the  same  day.  Mr.  Wolfson  spoke 
from  the  Hotel  Astor's  Grand  Ballroom  to 
stockholders  of  Montgomery  Ward  seated  in 
the  hotel's  Belvedere  Room.  Both  telecasts 
employed  two-way  audio  systems,  making  pos- 
sible question-answer  sessions  at  the  conclusion 
of  the  shows. 

PROGRAM  SERVICE  PEOPLE 

Philip  Monroe,  formerly  head  of  animation, 
Ray  Patin  Productions.  Hollywood,  to  Tv  Spots 
Inc..  same  city,  as  director  and  chief  animator. 

John  H.  Battison.  television  consultant,  returns 
to  Washington.  D.  C,  after  completing  contract 
to  put  CHCT-TV  Calgary.  Aha.,  on  air. 

Everett  Wren,  production  manager.  KBTV 
(TV)  Denver,  resigns  to  return  to  freelance 
talent  field. 

Norman  Katz.  head  of  foreign  theatrical  and 
television  distribution,  Associated  Artists  Pro- 
ductions. N.  Y.,  on  world-wide  tour  to  acquire 
films  made  in  other  countries  for  tv  and  the- 
atrical distribution  in  U.  S. 


I     THE  M90ACC  AND  M90AC 


The  finest  tape  recorder  ever  engineered  for  professional  use. 
Exact  reproduction  up  to  20.000  cps  with  Magnecord's  exclusive 
Audio  Cascode  System.  Instant  starting  —  slot  loading  —  positive, 
safe  action  in  high  speed  forward  or  reverse  —  lowest  flutter 
rate.  See  Magnecord  —  try  Magnecord  —  you'll  choose  Magnecord 
too!  Portable,  case  or  console  mounting. 


NOW.. .THE  GREATEST  LINEUP  OF  FEATURES 

ever  offered  in  professional  tape  recorders 
the  new  M81  and  M90  series  f 


THE  M81ACC  AND  M81AC 

A  precise,  professional  tape  recorder,  priced  to  meet  the  most 
modest  budget  requirements,  yet  it  contains  all  the  features  that 
have  made  Magnecord  the  choice  of  professionals  everywhere. 
Portable,  case  or  console  mounting. 

These  greor  new  M8J  ond  M90  series  Magnecords  ore  especially  designed  for 

•  Broadcasting  Studios      *  Sound  Engineers      *  Electronic  measurements 

•  Recording  Studios  *  Musicians  *  Industrial  applications 
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DUPONT  RADIO-TV  AWARDS  PRESENTED 


Three  top  awards  go  to  sta- 
tions WHAS  and  KGAK  and 
CBS'  Eric  Sevareid. 

THE  Alfred  I.  duPont  Awards  Foundation  in 
Radio  &  Television  made  its  12th  annual  pres- 
entation last  Friday,  with  WHAS  Louisville, 
Ky.;  KGAK  Gallup,  N.  M.,  and  commentator 
Eric  Sevareid  walking  off  with  top  honors.  The 
winners  were  selected  for  "meritorious  service 
to  the  American  people"  in  1954. 

The  ceremonies,  held  at  the  Mayflower 
Hotel  in  Washington,  were  attended  by  leaders 
of  the  radio-tv  industry.  Dr.  Francis  P.  Gaines, 
chairman  of  the  awards  committee  and  presi- 
dent of  Washington  &  Lee  U.,  made  the  pres- 
entations. An  engraved  plaque  and  a  check 
for  $1,000  was  awarded  each  winner.  CBS 
Radio  broadcast  the  proceedings. 

WHAS— a  50  kw,  CBS  affiliate— was  hon- 
ored for  "programming  which  consistently 
shows  a  lively  sense  of  public  responsibility 
and  an  awareness  of  public  and  community  in- 
terests." The  station  also  was  cited  for  its 
"generous  support  of  educational,  civic,  health 
and  charitable  agencies"  and  for  its  "programs 
specifically  designed  to  inform  the  public  on 
important  public  issues."  WHAS  is  associated 
with  the  Louisville  Courier-Journal  and  Times. 
Barry  Bingham  is  station  president  and  Victor 
A.  Sholis  is  vice  president  and  director. 

KGAK,  250  w  independent,  won  the  "smaller 
station"  award  for  "initiative  shown  in  establish- 
ing and  maintaining  radio  service  to  the  Navajo 
and  Zuni  Indians  in  their  own  languages,  there- 
by bringing  radio  communication  for  the  first 
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time  to  these  Indian  peoples"  [B*J,  luly  20, 
1953].  It  also  was  commended  for  "develop- 
ing programs  which  have  contributed  to  the 
better  health  and  education  of  the  Indians." 
Merle  H.  Tucker  is  president  and  general 
manager. 

Eric  Sevareid,  CBS  commentator  whose 
broadcasts  originate  in  Washington,  was  credited 
by  the  awards  committee  for  "thoughtful  and 
lucid  analysis  of  the  current  scene,  for  pene- 
trating knowledge  of  men  and  events  combined 
with  tolerance,  reasonableness,  and  a  leavening 
of  friendly  or  caustic  humor."  The  judges  said 
Mr.  Sevareid  is  "an  able  representative  of  the 
best  tradition  among  American  commentators." 

In  addition  to  these  awards,  the  judges  made 
special  commendations  to  two  other  stations  for 
their  records  of  accomplishment  in  1954: 

WCBS-TV  New  York  for  Camera  Three,  On 
the  Carousel,  Here  Is  the  Past,  America  in  the 
Making  and  Our  Goodly  Heritage — shows  of 
"unusual  educational  and  spiritual  value." 

KMJ-TV  Fresno,  Calif.,  for  "unusually  com- 
prehensive programming  in  the  fields  of  agricul- 
ture and  education,  including  ...  a  series  to 
teach  English  to  foreign-born  residents." 

Award  winners  can  use  their  cash  awards 
for  establishing  fellowships  for  young  people 
seeking  advanced  study  in  some  field  of  mass 
communications.  Foundation  curator  O.  W. 
Riegel  noted  that  several  scholarships  have 
been  established  under  the  plan. 

Members  of  the  awards  committee  are  Dr. 
Gaines,  chairman;  Mrs.  lessie  Ball  duPont;  Dr. 
Hadley  Cantril,  director  of  the  Office  of  Public 
Opinion  Research,  Princeton  U.;  Turner  Cat- 
ledge,  managing  editor  of  the  New  York  Times, 
and  Dr.  Susan  B.  Riley,  president  of  the  Ameri- 
can Assn.   of  University  Women,  Nashville. 

Hall  of  Fame  Deadline  Set 

MAILING  deadline  for  nominations  to  the 
Advertising  Hall  of  Fame  is  April  15,  accord- 
ing to  Wesley  I.  Nunn,  Advertising  Federation 
of  America  board  chairman.  AFA  is  located 
at  330  W.  42d  St.,  New  York  36,  N.  Y.  Elec- 
tion to  the  hall  recognizes  posthumously  (after 
two  years)  "special  achievement  and  service  in 
the  upbuilding  and  advancement  of  the  social 
and  economic  values  of  advertising." 


AWARD  SHORTS 

James  P.  Harkins,  former  assistant  talent  co- 
ordinator, NBC,  presented  Pro  Ecclesia  et 
Pontifice  medal  for  outstanding  service  to  Pope 
and  Roman  Catholic  church. 

Tennessee  Ernie  Ford,  host.  CBS  Radio  Ten- 
nessee Ernie  Show,  cited  by  Los  Angeles  district, 
California  Federation  of  Women's  Clubs,  for 
consistent  attention  to  matters  of  public  interest. 

WAGA-TV  Atlanta.  Ga.,  and  Tv  Ranch  pro- 
gram on  that  station,  awarded  inscribed  plaque 
by  Merton  C.  Tice.  national  commander,  Vet- 
eran's of  Foreign  Wars,  in  recognition  of  on- 
the-air  help  in  promoting  fund  raising  drive 
for  new  hospital  in  that  city.  Lorenzo  F.  Jones 
Jr.,  WAGA-TV  account  executive,  presented 
"Emmy"  award  by  Atlanta  Account  Executives 
Club  for  "highest  degree  of  excellence  in  field 
of  tv  sales." 

John  Fox,  announcer,  CFIB  Brampton.  Ont., 
voted  "number  one  master  of  ceremonies  on 
the  Clubtime  Show  around  the  world"  by  a 
panel  of  Hollywood  producers  and  directors. 

WRCA-AM-TV  New  York,  for  its  "Sidewalks 
of  New  York"  clean-up  campaign,  presented 
citation  by  Mayor  Robert  F.  Wagner  lauding 
efforts  of  stations  in  helping  make  New  York 
"a  better  place  to  live  and  work."  Hamilton 
Shea,  NBC  vice  president  in  charge  of  stations,' 
accepted  scroll  from  Mayor  Wagner.  Stations 
contributed  estimated  $100,000  in  air  time  dur- 
ing nine-week  drive. 

Ed  Sullivan,  host  and  co-producer  of  CBS-TV's 
Toast  of  the  Town  (Sun.,  8-9  p.m.  EST),  given 
the  National  Newspaper  Publishers  Assn.'s 
John  B.  Russ  Wurn  Award  for  "outstanding 
work  in  race  relations  and  better  understanding 
among  the  peoples  of  this  country." 

John  Franklin,  newsman,  KYW  Philadelphia, 
given  bronze  plaque  by  local  Catholic  War  Vet- 
erans chapter  for  leadership  in  moving  for  bill 
in  state  legislature  seeking  to  prevent  aban- 
donment of  iceboxes  which  have  locks  and 
hinges  attached. 

WILY  Pittsburgh  presented  with  scroll  by  near- 
by Hill  City,  Pa.,  for  work  in  combatting 
juvenile  delinquency. 

Gene  Aurry  and  Gail  Davis,  western  personali- 
ties, receive  President's  Prayer  Award  for  their 
efforts  on  behalf  of  U.  S.  savings  bond  cam- 
paign. 

WDAY  Fargo,  N.  D.,  presented  1954  "Good 
Neighbor"  award  of  Fargo  Eagles  Lodge  for 
contributions  to  city  during  year. 

Marty  Wolfson,  conductor,  Musical  Sketch  Pad, 
KDKA-TV  Pittsburgh,  presented  Vision  Con- 
servation Award  Plaque  of  Pittsburgh  Optome- 
tric  Society  for  efforts  in  work  of  conserving 
eyesight. 

Stan  Barron,  sports  director,  WKBK  Buffalo, 
N.  Y.,  presented  first  annual  award  for  out- 
standing service  and  sports  announcing  from 
Industrial  Softball  League  of  Western  New 
York.  Mr.  Barron  previously  presented  similar 
award  from  Muny  Baseball  League. 

Joe  Herold,  general  manager,  KBTV  (TV) 
Denver,  presented  annual  award  for  promotion 
of  National  Crime  Prevention  Week  in  Denver 
area  from  National  Exchange  Club,  Toledo, 
Ohio. 

Anne  Hayes,  women's  activities  director, 
KCMO-AM-FM-TV  Kansas  City,  presented 
plaque  for  community  service  in  tv  from  Com- 
munity Chest  for  weekly  telecasts  covering 
work  of  United  Campaign  Agencies. 
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NAEB  Receives  $42,000 
In  Educational  Tv  Grants 

i  THE  National  Assn.  of  Educational  Broad- 
casters, Urbana,  111.,  has  received  $42,000  in 
grants-in-aid  from  the  Educational  Television 
&  Radio  Center  and  four  grants  totaling 
$33,800  from  the  Fund  for  Adult  Education, 
according  to  the  March  issue  of  the  NAEB 
Newsletter. 

The  grants-in-aid  from  ETRC  are  for  con- 
tent-oriented radio  programs  following  the  gen- 
eral theme  of  America  in  the  Twentieth  Cen- 
tury. Formal  announcements  of  the  grants, 
setting  forth  conditions  and  the  form  that  ap- 
plications must  take,  will  be  made  shortly. 

The  FAE  granted  $12,000  for  the  third  edu- 
cational television  production  workshop,  to  be 
held  in  the  late  summer;  $8,000  for  the  second 
educational  television  engineering  workshop, 
to  be  held  in  September;  $6,300  for  about  40 
scholarships  to  enable  persons  now,  or  soon 
to  be,  engaged  in  educational  tv  to  attend  sum- 
mer workshops  or  summer  session  courses  in 
television;  $7,500  for  a  six-month  experimental 
program  of  aid  to  educational  tv  stations 
through  the  use  of  visiting  teams  of  experts  in 
such  specialized  fields  as  program  planning,  di- 
rection, production  technique,  staging,  lighting 
and  technical  operation.  Further  information 
may  be  obtained  from  NAEB. 

Communication  Course  Set 

SERIES  of  courses  by  the  University  College 
of  the  U.  of  Chicago  dealing  with  the  impact 
I  of  mass  communication  will  start  March  30. 
Trends  in  communication  research,  validity  of 
findings,  techniques  and  procedures  will  be 
explored.  Among  the  speakers  scheduled  are 
Seymour  Banks,  media  group  supervisor,  Leo 
Burnett  Co.;  Mary  lane  Grunsfeld,  director  of 
motivational  research,  Weiss  &  Geller;  Shir- 
ley A.  Star,  National  Opinion  Research  Center; 
Harriett  Moore,  director  of  psychological  re- 
search, Social  Research  Inc.;  Pierre  Martineau, 
research  director,  Chicago  Tribune,  and  Ken- 
neth P.  Adler,  secretary  of  the  U.  of  Chicago's 
communication  committee.  The  course  will 
be  given  for  credit  in  the  spring  quarter. 

Bretz  to  Ala.  Educ.  Tv  Post 

I  RUDY  BRETZ,  former  CBS  producer-director, 
has  been  appointed  director  of  the  Birmingham 
(Ala.)  Area  Educational  Television  Assn.,  which 
will  share  with  the  U.  of  Alabama  and  Alabama 
Polytechnic  Institute  the  task  of  programming 
the  three-station  Alabama  Educational  Tv  Net- 
work. Mr.  Bretz  will  occupy  his  Birmingham 
post  on  a  half-time  basis,  continuing  half-time 
his  original  contract  with  the  State  of  Alabama 
as  program  consultant  to  the  entire  network. 

Fellowship  Deadline  Set 

APPLICATIONS  are  now  being  accepted  for 
the  fourth  annual  WAAM  Television  Fellow- 
ship, sponsored  by  WAAM  (TV)  Baltimore, 
for  graduate  study  in  the  field  of  television  at 
lohns  Hopkins  U,  Baltimore.  The  fellowship 
is  open  to  all  professional  tv  personnel — net- 
work or  local,  commercial  or  educational  sta- 
tions— and  carries  a  stipend  of  between  $4,500 
and  $6,000,  depending  on  family  responsibilities. 

Applications  must  be  filed  by  May  15,  the 
winner  to  be  announced  a  month  later.  The 
fellowship  runs  from  Sept.  15,  1955,  to  June 
15,  1956.  Applications  can  be  received  by 
writing  to:  Chairman,  WAAM  Television  Fel- 
lowship Committee,  The  Johns  Hopkins  U., 
Baltimore  18,  Md. 


From  where  I  sit 
Joe  Marsh 


Red  Finds  a  "Sweet  Solution" 

Red  Jackson  found  a  slick  way  to 
get  his  cows  to  eat  what's  good  for 
them.  Seems  they  were  passing  up  the 
tall  green  grass — full  of  minerals  and 
vitamins — and  eating  the  short  grass, 
which  is  naturally  sweeter. 

Red  solved  the  problem  by  spraying 
a  solution  of  corn  syrup  over  the  grass 
that  was  going  begging.  The  cows  sure 
went  at  it.  Red  says  it's  lucky  for  him 
— and  the  cows — that  every  one  of 
them  has  a  "sweet  tooth." 

Next  week,  according  to  Red,  he's 
going  to  have  his  cows  clean  up  all  the 
weedy  grass  that  grows  along  his  fences 
—after  he  sprays  it  with  more  corn 
syrup,  of  course. 

From  where  I  sit,  some  folks,  like 
Red,  are  always  trying  out  new  tricks 

 and  others  stick  with  the  old  tried 

and  true  methods.  Just  a  question  of 
preference,  I  guess.  It's  like  the  way 
you  may  enjoy  coffee  with  your  meals, 
while  I  prefer  a  good  cold  glass  of 
beer.  So  lets  not  allow  any  bad  feel- 
ings to  "crop  up"  by  thinking  ours  is 
the  only  choice. 


Copyright,  1955,  United  States  Brewers  Foundation 
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RCA-1850A.  Iconoscope— in 
stock  for  immediate  delivery. 

RCA-1850A,  $565 

RCA-6181.  UHF  Power  Tetrode. 

(forced  air  cooled). 

RCA-6181,  $835 

Our  prices  and  conditions  of  sale  are 
identical  to  those  of  the  manufacturer. 
Look  to  ALLIED  for  prompt  delivery 
of  all  RCA  Broadcast-type  tubes.  Let  us 
save  you  time  and  effort. 


Refer  fo  your  ALLIED  308-page 
Buying  Guide  for  station  equip- 
ment and  supplies.  Get  what 
you  want  when  you  want  it. 
Ask  to  be  put  on  our  "Broad- 
cast Bulletin"  mailing  list. 


ALLIED  RADIO 

IOON.  Western  Ave.,  Chicago  80 
Phone:  HAymarket  I-68OO 


"Sorry,  ma'am,  we're  completely 
sold  out  of  KRIZ  Phoenix  basement 
specials." 


Sell  the 

C  h  a  m  p  I  a  i  n 
Valley 


■  Jj^.  V/  PLATTSBURG,  N.  X 

Ask    Gl  LL-PERN  A  Inc. 


NBC-TV  SHOWS  'INCENTIVE' 

NBC-TV's  "Summer  Incentive  Plan"  on  Today, 
Home  and  Tonight  was  described  through  a 
slide  presentation  to  advertising  agency  officials 
at  a  luncheon  last  week  in  New  York.  The  plan 
offers  discounts  to  advertisers  on  any  combina- 
tion of  'T-H-T"  during  the  May  30-Sept.  2 
period,  with  savings  estimated  up  to  34.6% 
[B*T,  Feb.  21].  Speakers  included  Roy 
Porteous,  NBC  manager  of  sales  for  partici- 
pating programs;  Mort  Werner,  NBC-TV  di- 
rector of  participating  programs,  and  Murray 
Heilweil.  NBC-TV  manager  of  merchandising. 
Mr.  Heilweil  outlined  the  merchandising  activi- 
ties on  behalf  of  "T-H-T.'"  including  the  use  of 
kinescopes  and  newspaper  ties-in  advertising. 
He  said  the  most  recent  development  is  trade 
paper  advertising  in  food,  drug  and  retailing 
publications  to  reach  trade  outlets. 

SOLD  ON  STEREOPHONIC  SOUND 

RESPONSE  of  high  fidelity  recording  enthu- 
siasts to  Thursday  night  stereophonic  sound 
segments  of  the  KABC-AM-FM  Hollywood 
Fred  Beck  and  Lawrence  Welk  programs  has 
caused  the  station  to  add  similar  Wednesday 
night  programming  on  the  Beck  program  and 
during  remote  Coconut  Grove  broadcasts  of 
the  Freddie  Martin  orchestra.  Stereophonic 
sound  broadcasts  utilize  simultaneous  broad- 
casts of  the  same  program  on  am  and  fm. 

CBS-COLUMBIA  C-C 

NATIONWIDE  closed-circuit  radio  broadcast 
was  held  by  CBS-Columbia  to  announce  to  its 
distributors  and  their  sales  personnel  gathered 
in  CBS  Radio  affiliated  stations,  the  special 
promotion  for  its  "Advanced  1600"  new  receiv- 
ers, which  includes  sponsorship  of  Arthur  God- 
frey and  His  Friends,  effective  March  30,  and 
Willy,  starting  April  6.  both  on  CBS-TV.  Ted 
Bates  Inc..  New  York,  is  the  agency  for  CBS- 
Columbia.  The  tv  receiver  company  will  con- 
tinue to  sponsor  Life  With  Father  on  CBS-TV 
as  well  as  the  Amos  'n  Andy  show  on  CBS 
Radio.  Participating  in  the  closed-circuit  an- 
nouncement were  Arthur  Godfrey:  Seymour 
Mintz.  president  of  CBS-Columbia:  Harry 
Schecter.  CBS-Columbia  vice  president  in  charge 
of  sales,  and  Gerald  Light,  CBS-Columbia  di- 
rector of  advertising  and  sales  promotion.  It 
was  the  first  time  that  the  manufacturing  divi- 
sion of  CBS  has  used  radio  for  distributor  meet- 
ings. 

KBIF  GOES  ON  WAGON 

TO  introduce  new  Sanger.  Calif.,  residents  to 
the  programming  of  KBIF  there,  the  station 
has  provided  literature  about  the  station  and 
its  shows  for  distribution  by  a  "Welcome 
Wagon"  which  greets  each  new  family  to  the 
area. 

KCOP  (TV)  'POLICEMAN'  M.C. 

POLICEMAN  trademark  of  KCOP  (TV)  Hol- 
lywood is  brought  to  life  by  that  station,  with 
actor  lohn  L.  Sullivan  promoting  the  station 
in  the  guise  of  an  old-fashioned,  bell-helmeted 
cop.  As  Sgt.  Sullivan,  he  also  emcees  an  hour- 
long  film  program  for  children,  during  which 
he  provides  safety  hints  and  advice. 

DUMONT'S  PROMOTION  WINS 

PROMOTION  PIECES  prepared  by  Allen  B. 
DuMont  Labs,  Clifton,  N.  J.,  have  been  award- 
ed first  prize  in  competition  conducted  annually 
by  the  New  Jersey  branch  of  the  National 
Industrial  Advertisers  Assn.  to  select  the  year's 
outstanding  example  of  advertising  promotion. 
The   promotion   pieces   consist   of  simulated 


leather  brief  cases  which  describe  DuMont's 
industrial  television  products,  mobile  radio 
products  and  the  DuMont  multi-scanner,  a 
device  which  enables  broadcasters  to  transmit 
high  quality  monochrome  or  color  tv  pictures 
by  means  of  16mm  film,  slides  and  opaques. 
The  brief  cases  carry  copy  which  says.  "Sorry 
I  missed  you,  but  I'll  leave  my  case  in  your 
hands." 

WORLD  PROMOTION  KITS 

SPRING  kit.  including  a  variety  of  musical 
material  plus  new  program  and  selling  ideas, 
has  been  sent  to  more  than  1,000  subscribers 
by  World  Broadcasting  Co.  A  spokesman  for 
World  said  it  was  the  biggest  spring  release  in 
the  company's  history.  The  kit  also  contains 
a  "spring  home  improvement  campaign"  aimed 
at  sales  to  upholstery  and  fabric  stores,  home 
appliance  dealers,  department  stores,  paint 
stores  and  gardening  suppliers. 

COLOR  CITY'S  DEBUT 

FIRST  color  program  to  emanate  from  NBC- 
TV's  new  S3. 7  million  Color  City  in  Burbank 
was  Hollywood's  Best,  a  local  presentation 
over  KRCA  (TV)  Hollywood,  on  which  enter- 
tainment personalities  re-enacted  and  showed 
film  clips  of  their  own  favorite  performances. 
The  KRCA  program  was  presented  in  full 
color.  Robert  Paige  was  host-m.c.  and  Danny 
Thomas.  Johnny  Mercer  and  Vivian  Blaine 
were  guests. 

DREAMS  COME  TRUE 

CBS-TV  Welcome  Travelers  has  launched  a 
weekly  contest  feature,  "Your  Child's  Dream." 
with  the  parents  of  each  winner  receiving  mer- 
chandise gifts.  Tommy  Bartlett,  m.c.  invites 
a  child  to  appear  on  his  show  each  week  with 
the  promise  of  fulfilling  his  or  her  particular 
dream.  One  winner,  who  dreamed  of  becoming 
an  astronomer,  spent  an  afternoon  in  Chicago's 
Adler  Planetarium,  was  flown  to  Los  Angeles 
for  a  luncheon  date  at  the  California  Institute 
of  Technology  and  escorted  to  Mt.  Wilson  and 
Palomar  Observatory.  The  boy  reappeared  on  a 
later  program  to  relate  his  experiences. 

CLEVELAND  TEAMWORK 

SEVEN  Cleveland  radio  stations  pooled  their 
efforts  to  broadcast  the  inauguration  ceremo- 
nies of  the  city's  new  rapid  transit  system. 
Taking  part  were  WTAM,  WDOK.  WERE. 
WGAR.  WHK.  WJW  and  WSRS.  The  special 
network  involved  eight  field  units,  17  engi- 
neers, nine  commentators  and  77.5  miles  of 
special  cable.  It  fed  all  stations  simultaneously. 
Eight  remote  pickups,  each  by  a  different  sta- 
tion, were  made  as  the  inaugural  train  took 
its  maiden  trip. 

DIMES  FROM  KBET-TV 

TO  ANNOUNCE  to  agencies  and  advertisers 
that  it  is  ready  for  business,  ch.  10  KBET-TV 
Sacramento.  Calif.,  which  went  on  the  air 
March  20th,  is  sending  them  a  new  10-cent- 
piece  attached  to  copy  that  says:  "Bet  this  on 
your  best  bet  in  television!  KBET-TV!  Sac- 
ramento's only  vhf  channel'  CBS-ABC."  The 
mailing  piece  suggests  booking  the  bet  with 
the  station's  representative,  H-R  Television, 
with  an  option  to  "buy  a  beer  at  a  bistro." 


TAPE  DUPLICATION 

Unrivalled  capacity,  fast  complete  service — 
Multiple  destination  mailings.  Experienced  en- 
gineers—  Ampex    installations    assure  quality. 

RECORDED  PUBLICATIONS  LABS. 

1 558-70  Pierce  Avenue  Camden,  N.  J. 

Cam.:  WO  3-3000    •   Phila..- WA  2-4649 
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OVER  40,000  people  were  drawn  to  the  opening  of  the  new  Georgetown  home  develop- 
ment near  Philadelphia,  on  Sunday,  March  20,  when  WCAU-AM-TV  talent  participated 
in  "Star  Sunday"  activities. 

The  crowd  was  big  but  the  results  were  bigger— 329  homes  were  sold  between  9 
a.m.  and  10  p.m. 

Appearance  of  the  radio-tv  stars  brought  a  response  far  in  excess  of  anything  the 
builders  had  anticipated.  Traffic  was  backed  up  five  miles  on  a  state  highway,  with 
16  officers  needed  to  handle  autos  and  crowds.  The  WCAU  talent  entertained  from 
the  lawn  of  a  sample  house. 

The  new  $55  million  Georgetown  development,  near  Camden,  N.  J.,  will  include 
4,000  homes  when  completed.   Prices  range  from  $9,750  to  $14,790. 


VIEWERS  IN  PRISON 

FIRST  live  telecast  from  Holmesburg  prison  in 
Pennsylvania  was  carried  yesterday  (Sun.),  ac- 
cording to  WPTZ  (TV)  Philadelphia,  when  that 
station  carried  a  live  show  from  the  prison  as 
part  of  its  Telerama  series.  The  program  probed 
the  question:  "What  makes  60%  of  released 
prisoners  return?",  and  tried  to  find  the  rela- 
tionship between  prison  conditions  and  the  per- 
centage of  return  prisoners.  Through  WPTZ 
cameras,  viewers  visited  the  prison  grounds, 
shops  and  cell  blocks,  and  listened  to  penology 
experts  discuss  conditions  at  the  prison. 

NBC  SPOT  SALES  'FIRST' 

PROMOTION  piece  printed  in  new  Collotype 
process  has  been  published  by  NBC  Spot  Sales 
and  mailed  to  2,500  advertising  agency  execu- 
tives. It  is  reportedly  the  first  promotional 
piece  to  be  printed  which  uses  the  new  method. 
The  reader  is  advised  to  "cherchez  la  femme," 
meaning  top  women  personalities.  The  copy 
points  out  that  an  advertiser's  search  ends  at 
NBC  if  he  is  looking  for  a  way  "to  get  a  sales 
message  across  to  les  femmes  at  home."  A 
panel  is  devoted  to  each  of  eight  women  on 
stations  represented  by  NBC  Spot  Sales. 


RESULTS? 

THAT'S  US 

C  HN  S 

HALIFAX  NOVA  SCOTIA 

Maritimes  Busiest  Station 
5000  WATTS— NOW! 

Interested?  Ask 
JOS.  WEED  &  CO. 
579  Fifth  Ave.,  New  York 


ROSEY  REMINDER 

MARKING  the  official  advent  of  spring, 
WGLV  (TV)  Easton,  Pa.,  distributed  rosebuds 
to  timebuyers  and  other  agency  people  last 
Monday.  The  flowers  were  attached  to  blotter 
cards  bearing  the  message:  "A  boutonniere  to 
remind  you  that  it's  spring.  When  you  want 
to  be  reminded  of  the  third  largest  market  in 
Pennsylvania,  turn  this  card  over."  On  the 
reverse  side  were  the  WGLV  call  letters  and 
channel  assignment  (57)  and  the  words  "Serv- 
ing the  entire  Lehigh  Valley — Allentown-Beth- 
lehem-Easton." 

'NIGHT  TRAIN'  PROMOTION 

WDVA  Danville,  Va.,  is  sponsoring,  in  coop- 
eration with  the  Southern  Railway,  a  special 
train  from  Danville  to  Lynchburg  and  back, 
with  dances  scheduled  in  the  railroad  stations 
of  both  communities.  Two  bands  will  also  be 
aboard  the  train.  The  WDVA  promotion  was 
inspired  by  its  Night  Train  d.j.  show  which  is 
on  the  air  two  hours  and  55  minutes  each 
evening  five-times  per  week. 

POLICE  HEAR  RADIO-TV  TALK 

NEWS  DIRECTOR  Otis  Morse.  WSBA-AM- 
TV  York,  Pa.,  this  year  gave  the  initial  lecture 
on  "Public  Relations  With  News  Media"  to  a 
group  of  Pennsylvania  State  Police  in  their 
training  school.  This  is  the  first  time  radio  or 
tv  has  been  represented  in  the  lectures.  Ar- 
rangements for  the  inclusion  of  broadcast  media 
were  made  by  the  Pennsylvania  Newspapers' 
Publishers'  Assn. 

RAB  PERSONALIZATION 

TO  dramatize  radio's  increasing  personaliza- 
tion, the  Radio  Advertising  Bureau  last  week 
sent  a  pocket-sized  Regency  radio  set  to  the 
presidents  of  the  nation's  largest  advertising 
agencies.  In  an  accompanying  note,  Kevin 
Sweeney,  RAB  president,  pointed  out  to  the 
agency  heads,  whose  firms  bill  more  than  a 
billion  dollars  annually,  that  "radio,  changed 
more  than  any  other  advertising  medium  and 
still  growing  at  a  tremendously  fast  rate,  has 
just  begun  to  grow."  He  cites  as  a  contributing 
factor  the  development  of  radio  sets  thai  can  be 
carried  in  the  purse  or  pocket. 


MORE  THAN 

"JUST 
A  TOWER" 


IT'S  THE 

WHOLE  JOB 

WRAPPED  UP 


From  coast  to  coast  you 
will  find  installations  where 
TOWER'S  "Package"  service  is 
paying  off.  We  manufacture  the 
tower  and  erect  it — handle  your 
job  from  the  planning  stage  on 
through  complete  maintenance 
service. 


A  NEW  HEAVY 
DUTY  600  FT.  TV 
TOWER 


Guved  type  .  .  .  heavy  legs  and  braces 
.  .  .  designed  for  100  MPH  wind  and 
one-half  inch  ice  load  .  .  .  hot  dipped  gal- 
vanized or  shop  coal  of  primer  undercoat 
.  .  .  supports  all  types  of  television  an- 
tennas and  coaxial  feed  line  or  wave 
guide  .  .  .  complete  erection  by  experi- 
enced crews. 


MICROWAVE 
TOWERS  AND 
REFLECTORS 


TOWER  is  a  pioneer  in  Microwave  low- 
ers  and  Microwave  reflectors.  We  are 
manufacturers  of  famous  Microwave 
passive  reflectors  used  by  the  U«  S  Gov- 
ernment, Bell  Telephone  System  and 
leading  manufacturers  .  .  .  TOWER  re- 
flectors are  used  widely  by  TV  stations 
to  direct  microwave  signal  from  studio 
to  transmitter.  We  invite  you  to  check 
with  our  satisfied  customers. 


TOWER 

SIOUX  CITY,  IOWA 
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FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

March  17  through  March  23 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. KBP — effective  radiated  power.  STL — 
studio -transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,  w  —  watts,  mc  ■ — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Feb.  28,  1955  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,687 

525 

130 

CPs  on  air 

5 

17 

t318 

CPs  not  on  air 

101 

11 

130 

Total  on  air 

2,692 

542 

448 

Total  authorized 

2,793 

553 

578 

Applications  in  hearing 

137 

2 

167 

New  station  requests 

186 

5 

17 

New  station  bids  in  hearing 

76 

0 

151 

Facilities  change  requests 

146 

7 

36 

Total  applications  pending 

755 

67 

222 

Licenses  deleted  in  Feb. 

0 

3 

0 

CPs  deleted  in  Feb. 

1 

0 

2 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations. 

t  Authorized  to  operate  commercially,  but  sta- 
tion may  not  yet  be  on  air. 

*       *  • 

Am  and  Fm  Summary  through  March  23 

Appls.  In 

On                                Pend-  Hear- 

Alr      Licensed     CPs      ing  ing 

Am          2,702          2,692           118           178  78 

Fm             542            526           30             7  0 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 


Commercial 
Educational 


vhf 

274 
17 


uhf 

318 
18 


Total  Operating  Stations  in  U.  S. 

vhf  uhf 

Commercial  on  air  303  108 

Noncommercial  on  air  8  3 


Total 

594i 
35 


Total 
411 
11 


Applications  filed  since  April  14,  7952: 

New  Amend. 

Commercial      958  337 
Educational  57 


Total 


1,015 


337 


vhf 

uhf 

Total 

739 

537 

1,277= 

29 

28 

57» 

768 

565 

1,334' 

1  One  .hundred-thirty-one  CPs  (26  vhf,  105  uhf) 

have  been  deleted. 

2  One  applicant  did  not  specify  channel. 

3  Includes  35  already  granted. 

4  Includes  629  already  granted. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

ACTION  BY  FCC 

Des  Moines,  Iowa — Cowles  Bcstg.  Co.  (KRNT- 
AM-FM)  granted  vhf  ch.  8  (180-186  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna  height  above 
average  terrain  614  ft.,  above  ground  706  ft.  Es- 
timated construction  cost  $665,670,  first  year  op- 
erating cost  $668,045,  revenue  $1,050,397.  Post 
office  address:  715  Locust  St.,  Des  Moines  4, 
Iowa.  Studio  and  transmitter  location:  Ninth  and 
Pleasant  Sts.  Geographic  coordinates:  41°  35'  18" 
N.  Lat.,  93°  37'  46"  W.  Long.  Transmitter  GE, 
antenna  GE.  Legal  counsel  Segal,  Smith  &  Hen- 
nessey, Washington.  Consulting  engineer  Craven, 
Lohnes  &  Culver,  Washington.  Principals  include 
President  Gardner  Cowles,  Chairman  of  the 
Board  and  Vice  President  John  Cowles,  Vice 


President  Luther  T.  Hill,  Vice  President  James 
S.  Milloy,  Vice  President  Robert  R.  Tincher,  Vice 
President  Robert  Dillon,  Treasurer  Carl  T.  Koes- 
ter  and  Secretary  Vincent  Starzinger.  The  Regis- 
ter &  Tribune  Co.  owns  all  stock,  which  is  voted 
by  Gardner  Cowles.  Grant  is  without  prejudice 
to  any  action  by  FCC  with  respect  to  any  future 
application  to  effectuate  agreement  with  Murphy 
Bcstg.  Co.  Granted  March  23. 

APPLICATIONS 

Ft.  Pierce,  Fla.— Gene  T.  Dyer,  uhf  ch.  19  (500- 
560  mc);  ERP  19.5  kw  visual.  11.7  kw  aural;  an- 
tenna height  above  average  terrain  272  ft.,  above 
ground  294  ft.  Estimated  construction  cost  $123,- 
750,  first  year  operating  cost  $78,000,  revenue 
$84,000.  Post  office  address  R.F.D.  #4,  Riviera 
Beach,  Fla.  Studio  and  transmitter  location  U.  S. 
Hwy.  1,  1.2  miles  N.  of  Ft.  Pierce.  Geographic 
coordinates  27°  28'  29"  N.  Lat.,  80°  20'  18"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal  counsel 
Andrew  G.  Haley,  Washington.  Consulting  engi- 
neer W.  J.  Holey,  Atlanta.   Mr.  Dyer  is  former 


ALLEN  BANDER 

cM.ecjotiaior 

FDR   THE    PURCHASE    AND  SALE 
□  F    RADID    AND  TELEVISION 
STATIDNS 

1701  K  St.,  N.  W.  •  Washington  6,  D.  C,  NA.  8-3233 
Lincoln  Building    •    New  York  17,  N.  Y.,  MU.  7-4242 


principal  owner  of  WGES  Chicago,  and  presently 
is  tomato  farmer  and  vegetable  packing  and 
marketing.  Filed  March  18. 

Twin  Falls,  Idaho — August  H.  Vogeler  d/b  as 
Twin  Falls  Tv  Co.,  vhf  ch.  13  (210-216  mc);  ERP 
13  kw  visual,  6.5  kw  aural;  antenna  height  above 
average  terrain  596  ft.,  above  ground  217.25  ft. 
Estimated  construction  cost  $86,450,  first  year 
operating  cost  $92,000,  revenue  $125,000.  Post 
office  address  Box  829,  Elko,  Nev.  Studio  and 
transmitter  location  Flat  Top  Butte,  4.7  miles  E. 
of  Jerome,  Idaho.  Geographic  coordinates  42° 
43'  48"  N.  Lat.,  114°  24'  52"  W.  Long.  Consulting 
engineer  Howard  D.  Johnson,  Salt  Lake  City, 
Utah.  Mr.  Vogeler  is  a  warehouse  proprietor. 
Filed  March  22. 


Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KBET-TV  Sacramento,  Calif.  — Sacramento 
Telecasters  Inc.  granted  STA  to  operate  com- 
mercially on  ch.  10  for  the  period  ending  June 
9.   Granted  March  17;  announced  March  22. 

KHBC-TV  Honolulu.  Hawaii— Hawaiian  Bcstg. 
System  Ltd.  granted  STA  to  operate  commer- 
cially on  ch.  9  for  the  period  ending  April  13. 
Granted  March  14;  announced  March  22. 

WBRZ  (TV)  Baton  Rouge,  La.— La.  Tv  Bcstg. 
Corp.  granted  STA  to  operate  commercially  on 
ch.  2  for  the  period  ending  April  1.  Granted 
March  17;  announced  March  22. 

WILK-TV  Wilkes-Barre,  Pa.— Wyoming  Valley 

Bcstg.  Co.  granted  mod.  of  CP  for  ch.  34  to 
change  ERP  to  782  kw  visual,  396  kw  aural; 
antenna  height  above  average  terrain  1,095  ft. 
Granted  March  15;  announced  March  22. 

KFDA  TV  Amarillo,  Tex. — Amarillo  Bcstg.  Co. 

granted  CP  to  change  ERP  to  250  kw  visual  and 
125  kw  aural.  Granted  March  17;  announced 
March  22. 

KCOR-TV    San    Antonio,    Tex.  —  KCOR  Die. 

granted  mod.  of  CP  for  ch.  41  to  change  ERP 
to  10.51  kw  visual  and  6.31  kw  aural.  Granted 
March  18,  announced  March  22. 

WXLX  (TV)  Milwaukee.  Wis.— Columbia  Bcstg. 
System  Inc.  granted  mod.  of  CP  for  ch.  19  to 
change  studio  location  to  54-45  N.  27  St.:  ERP  to 
263  kw  visual,  and  143  kw  visual.  Granted  March 
15;  announced  March  22. 

STATION  DELETED 

WCNO-TV  New  Orleans,  La.— Community  Tv 
Corp.  granted  request  for  cancellation  of  CP  for 
ch.  32  and  deletion  of  call  letters.  Granted 
March  18;  announced  March  22. 


New  Am  Stations  .  .  . 


ACTIONS  BY  FCC 


Washington,  Ga. — Max  G.  Pfaender  granted 
1370  kc,  1  kw  daytime.  Post  office  address  Box 
189,  Hartwell,  Ga.  Estimated  construction  cost 
$19,063,  first  year  operating  cost  $30,000,  revenue 
S3!'), 000.  Mr.  Pfaender  is  general  manager  of 
WKLY  Hartwell,  Ga.  Granted  March  23. 

Radcliff,  Ky.— B.  E.  Cowan  &  Gerald  W.  How- 
ard d/b  as  Ft.  Knox  Bcstg.  Co.  granted  1470  kc, 
1  kw  davtime.  Post  office  address  %  B.  E.  Cowan. 
P.  O.  Box  328,  Elizabethtown,  Ky.  Estimated 
construction  cost  $31,155,  first  year  operating  cost 
$60,000,  revenue  $72,000.  Principals  in  equal  part- 
nership include  Byron  Earl  Cowan  and  Gerald 
W.  Howard,  jobbers  of  industrial  equipment. 
Granted  March  16. 

Statesville,  N.  C— Walter  A.  Duke  d/b  as  Iradell 

Bcstg.  Co.  granted  550  kc,  500  w  daytime.  Post 
office  address  Box  464,  Springfield,  Tenn.  Esti- 
mated construction  cost  $13,400,  first  year  operat- 
ing cost  $36,000,  revenue  $50,000.  Mr.  Duke  is  \'3 
owner  of  WDBL  Springfield,  Tenn.  Granted 
March  23. 

Brookings,  S.  D. — Louis  Jack  Dublon,  Eugene  J. 
Platek  &  Robert  J.  Reimers  d/b  as  Brookings 

Bcstg.  Co.  granted  1430  kc,  500  w  daytime.  Post 
office  address  %  Robert  J.  Reimers,  2124  10th 
Ave.,  Menominee,  Mich.  Estimated  construction 
cost  $15,311,  first  year  operating  cost  $26,400,  rev- 
enue $42,000.  Principals  in  equal  general  partner- 
ship are  Louis  J.  Dublon.  announcer-program 
director  at  WMAW  Menominee,  Wis.;  Robert  J. 
Reimers,  announcer-chief  engineer  at  WMAW, 
and  Eugene  J.  Platek,  captain  in  U.  S.  Air  Force. 
Granted  March  23. 

Centerville,  Tenn. — Tri-County  Bcstg.  Co.  of 
Hickman,  Lewis  &  Perry  Counties  granted  1570 
kc,  1  kw  daytime.  Post  office  address  General 
Delivery.  Estimated  construction  cost  $17,522, 
first  year  operating  cost  $36,000,  revenue  $50,000. 
Principals  in  equal  partnership  include  Pres. 
J.  Gill  Thompson,  retired  businessman;  Vice 
Pres.  C.  A.  Kennedy,  attorney,  and  Sec.-Treas. 
James  Buchannan  Walker,  Treasurer  of  the  State 
of  Tenn.  Granted  March  17. 
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APPLICATIONS 

Houston.  Miss. — Robin  H.  Mathi-.  Ralph  C. 
Mathis.  Rad  W.  Mathis  6c  James  H.  Atkinson 
d/b  as  WCPC  Bcstg.  Co.,  1320  kc.  1  kw  daytime. 
Post  office  address  %  Robin  H.  Mathis.  Houlka. 
Miss.  Estimated  construction  cost  $17,818.  first 
year  operating  cost  S24.0O0.  revenue  S36.OO0. 
Principals  in  eoual  general  partnership  include 
General  Manager  Robin  H.  Mathis.  scudent  at  tv 
school:  Ralph.  C.  Mathis,  student  at  tv  school: 
Rad  W.  Mathis.  diesel  technician,  and  James  H. 
Atkinson,  telephone  cor/.car.v  c-.vr.er.  Filed  March 
13. 

Roseburg.  Ore. — Douglas  Bcstrs.  Inc.,  S50  kc. 
1  kw  daytime.  Post  oSce  address  H  E.  Leroy 
Hiatt.  404  W.  Douglas.  Roseburg.  Estimated  con- 
struction cost  S25.4O0.  first  year  operating  cost 
S48.000.  revenue  S57.600.  Principals  include  Pres. 
E.  Leroy  Hiatt  (40*7).  manager  KRNTR  Roseburg: 
Vice  Pres.  Bernard  C.  Davis  (17%),  accountant, 
real  estate:  Sec.-Treas.  H.  G.  Horn  (9%  I,  insur- 
ance: E.  G.  Whipple  (17*7^).  lumber,  sawmill,  and 
Jim  S.  Whipple  (17*7),  lumber,  sawmill.  Filed 
March  18. 

Abilene.  Tex. — Earle  E.  Smith.  R.  R.  Shipman. 
C.  E.  Shelton  &  A.  W.  Stewart  d/b  as  Key  City 
Bcstg.  Co.,  1570  kc.  250  w  daytime.  Post  office 
address  Box  456.  Brownwood.  Tex.  Estimated 
construction  cost  515.549.  first  year  operating 
cost  S38.400.  revenue  S49.500.  Principals  in  gen- 
eral rjartr.ersr.io  include  A.  W.  Stewart  2C 
20*7  owner  KGNB  New  Bracmfels.  chief  engineer 
KB  WE)  Brownwood.  and  J3  owner  of  Hishlite 
Bcstg.  Co..  permittee  of  new  am  station  at  Kileen. 
Tex.:  R.  R.  Shipman  15"  department  sec  re 
owner:  Earle  K.  Smith  3c  jewelry  store 
owner,  and  O.  E.  Shelton  SC  .  stockrar—ing. 
Filed  March  14. 

Libertv.  Tex. — J.  A.  Robinson  IV  &.  Elmer  J. 
Griffin  Sr.  d/b  as  Liberty  Bcstg.  Co.,  1050  kc.  250 
w  daytime,  directional.  Post  omee  address  cc  J.  A. 
Robinson  IAT.  814  Third  St..  Morgan  City,  La. 
Estimated  construction  cost  S18.600,  first  year 
operating  cost  S39.200.  revenue  S54.750.  Principals 
include  General  Manager  -J.  A.  Robinson  TV 
1 51*7  p.  chief  engineer-general  manager-minority 
owner  KMRC  Morgan"  City.  La.,  and  Elmer  J. 
Griffin  Sr.  (49*7).  driller  for  oil  company.  Filed 

Colville.  Wash. — Merle  B.  Peterson  tr/as  Col- 
ville  Bcstg.  Co..  1480  kc,  1  kw  daytime.  Post 
office  address  4422  S.  W.  Sharruck  Rd..  Portland, 
Ore.  Estimated  construction  cost  S17.915.  first 
vear  operating  cost  S30.000.  revenue  S33.000.  Mr. 
Peterson  is  chief  engineer  at  WQFM  FMi  Port- 
land. Filed  March  14. 


Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WFMH  Cullman.  Ala.. — The  Voice  of  Cullman 
granted  CP  to  change  from  1300  kc  1  kw  davtime 
to  1460  kc  5  kw  day.   Granted  March  23. 

WKKO  Cocoa.  Fla. — Brevard  Bcstg.  Co.  granted 
mod.  of  CP  to  change  from  250  w  daytime  to  1 
kw  daytime  on  860  kc.  Granted  March  16. 

WFIW  Fairfield.  HI. — Wayne  County  Bests.  Co. 
granted  permission  to  sign  off  at  6  pjn.  April 
through  August.   Granted  March  16:  announced 

KAKE  Wichita.  Kan.— KAKE  Bests.  Co.  grant- 
ed mod.  of  license  to  change  studio  location  to 
1500  X.  West  St.  Granted  March  18:  announced 
March  22. 

KJCF  Festrus.  Mo. — Jefferson  County  Radio  & 
Tv  Co.  granted  permission  to  sign  off  at  6  p.m. 
local  time  April  through  September.  Granted 

WTRB  Ripley.  Tenn. — West  Tenn.  Radio  Service 

through  August  Granted"  March  17:  announced 
March  22. 

WSLC  Memphis.  Tenn. — Tri-State  Bests.  Serv- 
ice granted  mod.  of  CP  to  eliminate  directional 
antenna   for   ooeration   on  kc   with    1  kw 

daytime.    Granted  March 

WLLP  Kenosha.  Wis. — William  L.  Lipman  sran:- 

WPDR  Portage.  Wis. — Portage  Bests.  Co.  grant- 
ed permission  to  sign  off  at  6  pjn..  except  for 
special  events,  during  April  through  August. 
Granted  March  17:  announced  March  22. 

KWOR  Worland.  Wvo. — Joseph  P.  Ernst  era 

mod  .of  CP  to  change  from  1490  kc  to  1340  kc 
with  continued  unlimited  operation  with  250  w. 


Existing  Fm  Stations 


New  Fm  Stations  .  . 


ACTIONS  BY  FCC 

South  Norfolk.  Va. — School  Board.  City  of  S. 
Norfolk  granted  CP  for  new  noncommercial  edu- 
cational fm  station  on  ch.  213  '90.5  me);  ERP 
10  w.  Granted  March  23. 

Near  Tacoma  Wash. — Clover  Park  School  Dist. 
400,  Pierce  County  granted  C?  for  new  noncom- 
mercial educational  fm  station  on  ch.  215  ^90.9 
mcj;  ERP  10  w.   Granted  March  23. 

Broadcasting    •  Telecasting 


ACTIONS  BY  FCC 

KQXR  (FM)  Bakersfield,  Calif— KLEF  Bcstrs. 

granted  mod.  of  CP  to  change  to  ch.  268  (101.5 
mc).  Granted  March  17;  announced  March  22. 

WMUZ  (FM)  Detroit.  Mich.— Michigan  Music 
Co.  granted  mod.  of  CP  to  change  to  21.5  kw. 
Granted  March  16;  announced  March  22. 

STATIONS  DELETED 

WPFM  (FM)  Providence.  R.  I. — N'obscott  Bcstg. 
Corp.  granted  request  to  cancel  CP  for  fm  sta- 
tion on  ch.  268.  Deleted  March  17;  announced 
March  22. 

WLVA-FM  Lynchburg.  Va. — Lynchburg  Bcstg. 
Corp.  granted  request  to  cancel  license  for  ex- 
isting fm  station  on  ch.  248.  Deleted  March  10; 
announced  March  22. 


Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KTYL-AM-FM  Mesa.  Ariz.— Harkins  Bcstg.  Inc. 

granted  voluntary  transfer  of  control  to  Dwight 
Harkins  through  purchase  of  approximately  53*7 
interest  from  estate  of  Hairy  L.  Nace  Jr.  for 
S25.785.  Mr.  Harkins.  general  manager  of  KTYL, 
will  now  own  approximatelv  90*7  interest.  Grant- 
ed March  16. 

KXJK  Forrest  City,  Ark. — Forrest  City  Bcstg. 
Co.  granted  voluntary  assignment  of  license  from 
corporation  to  partnership  consisting  of  William 
B.  Fogg  .36~>.  Jack  Bridsforth  28  .  W.  W. 
Campbell  16%),  W.  M.  Campbell  (16%),  and 
E.  J.  Butler  [4%  i.  d/b  as  Forrest  City  Bcstg.  Co. 
Granted  March  16:  announced  March  22. 

KYNO  Fresno.  Calif.— Radio  KYNO  granted 
assignment  of  license  to  Amelia  Schuler.  Lester 
E.  Chennault  &  Bert  Williamson  to  give  effect 
to  distribution  of  65*7  interest  of  estate  of 
Robert  M.  Schuler.   Granted  March  16. 

KVVG  (TV)  Tulare.  Calif.— Sheldon  Anderson 
granted  assignment  of  CP  for  ch.  27  to  UHF 
Telecasting  Corp.  for  assumption  of  S350,000 
liabilities.  Principals  include  Pres.  Milton  B. 
Scott:  Vice  Pres.  Joseph  Justman  <50*7  i.  presi- 
dent and  principal  stockholder  of  Hollvwood 
Motion  Picture  Center  Studio,  and  M.  B."  Scott 
Inc.  (30%),  Los  Angeles  advertising  agencv, 
owner  of  KOPP  Ogden,  Utah.  Granted  March  16. 

KFXM  San  Bernardino.  Calif. — Lee  Bros.  Bcstg. 
Corp.  granted  voluntary  transfer  of  control  to 
Bertha  Lee  <50*7i  as  heir  of  J.  Clifford  Lee.  de- 
ceased. Granted  March  23. 

KSFE  Needles.  Calif. — B.  J.  Fitzpatrick  &  L.  A. 
Newsome  Jr.  d/b  as  Needles  Bcstg.  Co.  granted 
voluntary  assignment  of  license  to  B.  J.  Fitz- 
patrick tr/as  Needles  Bcstg.  Co.  through  purchase 
of  50*7  interest  from  Mr.  Newsome  for  S4.000. 
Granted  March  16. 

KBTV  (TV)  Denver.  Colo. — Colorado  Tv  Corp. 
granted  assignment  of  CP  to  Tv  Denver  Inc.  for 
S900.000.  Principals  include  Pres.  John  C.  Mullins 
1 50  %  i .  general  investments  and  real  estate,  and 
Frank  R.  Leu  150*71.  owner  of  Homeland  Ins.  Co., 
Nashville,  and  holds  other  insurance  company 
interests.  Granted  March  23. 

KGTW  Alamosa,  Colo. — Delbert  Lloyd  Allen, 
administrator  of  estate  of  E.  L.  Allen,  deceased, 
granted  voluntarv  assignment  of  license  to  heirs 
Katholeen  E.  Ailen  <50*7i  and  Delbert  Lloyd 
Allen  50%  I,  d/b  as  Radio  Station  KGIW.  Granted 
March  23. 

WINK-AM-TV  Ft.  Myers.  Fla.— Ft.  Myers  Bcstg. 
Co  granted  voluntarv  transfer  of  control  to  Ed- 
ward J.  McBride  &  Arthur  B.  McBride  Jr. 
through  purchase  by  parent  company,  United 
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Garage  &  Service  Corp.,  of  50*7  interest  from 
estate  of  Daniel  Sherby.  The  McBrides  will  each 
now  own  50*7  interest.  Granted  March  16. 

HRRR  Kockford.  111.— Rock  River  Bcstg.  Co. 
granted  voluntary'  transfer  of  control  to  Charles 
R.  Dickoff  and  8  others  through  sale  of  all  stock 
for  S45.000.  Principals  include  Pres.  William  E. 
Walker  (17.3  ;).  pres.-50*7  owner  WNAM-WMBV- 
TV  Marinette.  Wis.,  pres.-36*7  owner  WBEV 
Beaver  Dam,  Wis..  pres. -10'7  owner  Badger  Tv 
Inc..  applicant  for  new  tv  station  on  ch.  3  at 
Madison.  Wis.:  Exec.  Vice  Pres.  L.  O.  Fitzgibbon 
(17,3%),  vice  pres. -general  manager  WRRR;  Sec.- 
Treas.  Charles  R.  Dickoff  (173%).  vice  pres.- 
general  manager-5.7*7  owner  WBEV:  Vice  Pres. 
John  D.  Harvey  (14.2%).  sales  manager  WRRR: 
William  R.  Walker  (13%).  station  manager 
WMBV-TV  and  vice  pres. -5.7*7  owner  WBEV.  and 
Joseph  D.  Mackin  (8.6*7).  sec. -treas. -20*7  owner 
WNAM-WMBV-TV  and  sec.-treas.-37.5*7  owner 
WBEV.  Granted  March  23. 

KBl'R  Burlington.  Iowa — Burlington  Bcstg.  Co. 
granted  acquisition  of  positive  control  by  Gerard 
B.  McDermott  through  purchase  of  remaining 
80*7  interest  for  S164.640.  Mr.  McDermott,  gen- 
eral manager  of  the  station,  will  now  be  sole 
owner.  Granted  March  16. 

WKTM  Mayfield.  Ky.— Mayfield  Bcstg.  Co. 
granted  voluntary  assignment  of  license  to  Mi- 
chael R.  Freeland  &  John  M.  Latham  d/b  as  Ky. 
Bcstg.  Co.  for  S27.0O0.  Principals  in  partnership 
include  M.  R.  Freeland  '75'^  i.  former  half -owner 
of  WHDM  McKenzie.  Tenn..  and  John  M.  Latham 
(25*7  p.  salesman  at  WKTM.  Granted  March  16. 

WPMT  (TV)  Portland.  Me— Portland  Telecast- 
ing Corp.  granted  assignment  of  CP  for  ch.  53 
to  Carrell  K.  Pierce,  trustee  for  benefit  of  cred- 
itors. Granted  March  18:  announced  March  22. 

WBLZ  (FM)  Oakland.  Md..  Chesapeake  Bcstg. 
Co.  granted  transfer  of  control  from  L.  L.  Airman 
to  Walter  C.  Ward  through  sale  of  66.72*7  stock 
for  S10.  Mr.  Ward  is  manager-chief  engineer  of 
the  station.   Granted  March  16. 

KVOO-TV  Tulsa.  Okla.— Central  Plains  Enter- 
prises Inc.  granted  relinquishment  of  control  by 
Southwestern  Sales  Corp.  through  sale  of  12*7-  of 
voting  stock  to  Harold  C.  Stuart  for  S15.000.  Mr. 
Stuart  is  son-in-law  of  W.  G.  Skelley.  owner  of 
Southwestern  Sales,  who  retains  30.8*7  interest. 
Granted  March  16. 

WACB  Kittanning.  Pa.  —  Armstrong  County 
Bcstg.  Corp.  granted  transfer  of  control  through 
sale  of  all  stock  for  S30.000  to  Sheridan  W.  Pruett 
(58*7  |;  Charles  M.  Erhard  Jr.  (34%),  and  Joseph 
A.  Pelletier  (5*7  i.  all  associated  in  ownership  of 
WPME  Punxsutawney.  Pa.  Granted  March  16. 

WAGS  Bishopville,  S.  C. — H.  L.  Ginsberg,  A. 
Ray  Godshall.  James  B.  Jefferies.  Claude  W. 
Smith.  Helen  F.  Smith  Ac  Gladys  A.  Johnston  d/b 
as  Lee  County  Bcstg.  Co.  granted  voluntary  as- 
signment of  license  to  James  F.  Coggins  6c  Ed- 
ward L.  B.  Osborne  for  $38,000.  Principals  in- 
clude James  F.  Coggins  '50*7  >.  owner  of  WKOK 
Newberry'.  S.  C.  and  vice  pres. -51*7  owner  WBCU 
Union.  S.  C.  and  Edward  L.  B.  Osborne  i50%), 
pres.-49*7  owner  WBCU.  Granted  March  23. 

KRBC-AM-TV  Abilene,  Tex. — Lewis  J.  Acker*. 
Sybil  Ackers.  Dale  Ackers  &  Jack  Andrews  d/b 
as  Abilene  Radio  &  Tv  Co.  seek  voluntary  as- 
signment to  corporation.  Principals  will  each 
retain  25*7  interest  with  Christine  Ackers  Cagle 
in  place  of  Sybil  Ackers.  Granted  March  16. 

KVET  Austin.  Tex. — Austin  Bcstg.  Co.  granted 
voluntarv  transfer  of  control  to  Willard  Deason 
through  purchase  of  223  shares  for  S44.600  Mr. 
Deason.  vice  pres. -general  manager  of  KVET.  will 
now  own  approximatelv  95*7  interest.  Granted 
March  23. 

K  T AN  Sherman.  Tex. — Howard  L.  Burris  grant- 
ed assignment  of  license  to  Galen  O.  Gilbert  & 
J.  R.  Kincaid  d  b  as  Stephenville  Bcstg.  Co.  for 
S35.000.  Stephenville  Bcstg.  is  owner  of  KSTV 
Steohenville.  Tex.  Mr.  Gilbert  owns  23  interest 
and"  Mr.  Kincaid  a  >3  interest.  Granted  March  16. 
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KFDX  Wichita  Falls,  Tex.— Wichtex  Radio  & 

Tv  Co.  granted  voluntary  assignment  of  license 
to  Grayson  Enterprises  for  $100,000.  Principals 
include  Pres.  Sidney  A.  Grayson  (50%),  vice 
pres. -gen.  manager  KMID-TV  Midland,  Tex.; 
Treas.  Nat  Levine  (25%),  investments,  and  Sec. 
Meyer  Raben  (25%),  auto  dealer.  Granted  March 
16. 

KOPP  Ogden,  Utah— KOPP  Inc.  granted  vol- 
untary transfer  of  control  to  M.  B.  Scott  Inc., 
owner  of  KVVG  (TV)  Tulare.  Calif.,  through 
purchase  of  all  stock  from  C.  Stanley  Brewer, 
S.  B.  Bunker  and  Earl  Lemon  for  $46,000.  M.  B. 
Scott  Inc.,  Los  Angeles  radio  advertising  agency, 
is  owned  by  M.  B.  Scott  Jr.  Granted  March  16. 

WYVE  Wytheville,  Va. — A.  M.  Gates  tr/ag 
Wythe  County  Bcstg.  Co.  granted  voluntary  as- 
signment of  license  to  A.  M.  Gates  &  A.  M.  Gates 
Jr.  d/b  as  Wythe  County  Bests.  Co.  Mr.  Gates  Sr. 
sells  \'z  interest  to  his  son  A.  M.  Gates  Jr.,  genera] 
manager  of  the  station  for  $25,000.  Granted  March 
23. 

KFDR  Grand  Coulee,  Wash.— Columbia  River 
Bcstrs.  Inc.  granted  voluntary  assignment  of  li- 
cense to  Ralph  A.  Nachtman  for  $18,000.  Mr. 
Nachtman  is  sales  manager  of  KFDR.  Granted 
March  16. 

WLCX  La  Crosse,  Wis. — Ottumwa  Telecasting 
Corp.  granted  voluntary  assignment  of  license 
from  Iowa  corporation  to  Wisconsin  corporation 
Phillippe  Bcstg.  Corp.  No  consideration  involved 
as  principals  retain  identical  interest.  Granted 
March  18. 


APPLICATIONS 


WHBB  Selma.  Ala. — Selma  Bcstg.  Co.  seeks 
voluntary  relinquishment  of  control  by  B.  H. 
Hopson  through  sale  of  21\'?_%  interest  to  John 
Townsend  for  $22,500.  Mr.  Townsend  is  manager 
of  WGWC  Selma.  Mr.  Hopson  retains  31%  inter- 
est.  Filed  March  17. 

KDAS  Malvern,  Ark. — Malvern  Bcstg.  Co.  seeks 
voluntary  transfer  of  control  to  J.  C.  Cuffman 
through  purchase  of  remaining  50%  interest  from 
R.  E.  Peeples  and  Charles  W.  Perry  Jr.  for  $16,600. 
Mr.  Cuffman  will  now  be  sole  owner.  Filed 
March  14. 

WBRO  Waynesboro,  Ga. — Burke  County  Bcstg. 
Co.  seeks  voluntary  transfer  of  control  to  Carl 
and  Harrod  A.  Pugh  through  sale  of  all  stock 
for  $31,500.  Principals  include  Carl  Pugh,  ex- 
chief  engineer  WMSL  Decatur,  Ala.,  and  his 
brother  Harrod  Pugh,  railroad  employe.  Filed 
March  11. 

KCHE  Cherokee,  Iowa — M.  Louise  Shimp, 
Charles  Reznikov  &  Russell  A.  Hickman  d/b  as 
Cherokee  Bcstg.  Co.  seeks  voluntary  assignment 
of  license  from  partnership  to  corporation  Chero- 
kee Bcstg.  Co.  No  consideration  involved  as 
partners  retain  identical  interests.  Filed  March 
11. 

KBTO  El  Dorado,  Kan.— O.  A.  Tedrick  seeks 
voluntary  assignment  of  license  to  O.  A.  Tedrick, 
W.  B.  Tedrick,  William  R.  Tedrick  &  James  P. 
Piatt  d/b  as  El  Dorado  Bcstg.  Co.  for  sale  of  5/6 
interest  for  $18,600.  Principals  in  equal  partner- 
ship include  O.  A.  Tedrick;  W.  B.  Tedrick,  em- 
ploye with  state  highway  commission;  W.  R. 
Tedrick,  owner  KWRT  Boonville,  Mo.;  Jack  M. 
Tedrick,  post-office  employe;  Jessie  M.  Tedrick 
and  James  P.  Piatt,  manager  KBTO.  Filed  March 
17. 

KDLM  Detroit  Lakes,  Minn.— Detroit  Lakes 
Bcstg.  Corp.  seeks  voluntary  transfer  of  control 
to  Garfield  L.  Fox  &  Lester  N.  Dale  through  sale 
of  all  stock  for  $30,400.  Principals  in  equal  part- 
nership include  Garfield  L.  Fox,  former  sales 
manager  KFGO  Fargo,  N.  D.,  and  Lester  N.  Dale, 
physician.   Filed  March  18. 

WHIT  New  Bern,  N.  C— Harmon  L.  Duncan 

seeks  voluntary  assignment  of  license  to  Ray  D. 
Williams.  Mr.  Williams,  general  manager  of 
WHIT,  obtains  5-year  lease  from  owner  Coastal 
Bcstg.  Co.  for  $6,000  per  year.  Filed  March  14. 


KOMB  Cottage  Grove,  Ore. — Coast  Fork  Bcstg. 
Co.  seeks  voluntary  assignment  of  license  to 
Orlo  Bagley  and  his  wife  Thelma  Bagley  d/b  as 
Radio  Station  KOMB.  No  consideration  in- 
volved.   Filed  March  17. 

WLEU-AM-FM  Erie,  Pa. — Commodore  Perry 
Bcstg.  Service  Inc.  seeks  voluntary  transfer  of 
control  to  Phillip  B.  Hirsch  through  purchase  of 
50.9%  interest  for  $14,000.  Mr.  Hirsch  is  sales  and 
general  manager  of  the  stations.  Filed  March  15. 

KIEN  Killeen,  Tex.— W.  A.  Lee,  A.  W.  Stewart 
&  Franklin  T.  Wilson  d/b  as  The  Highlite  Bcstg. 
Co.  seek  voluntary  transfer  of  CP  to  Highlite 
Bcstg.  Co.  No  consideration  involved  as  partners 
retain  identical  interest  in  new  corporation. 
Filed  March  18. 

KAND  Corsicana,  Tex. — Alto  Inc.  seeks  volun- 
tary transfer  of  control  to  R.  E.  Lee  Glasgow 
through  purchase  of  98%  interest  from  J.  C.  West 
for  $35,000.  Mr.  Glasgow  is  general  manager 
WACO  Waco,  Tex.  Filed  March  18. 


Hearing  Cases  .  .  . 

Final  Decision 

Des  Moines,  Iowa — New  tv,  ch.  8.  FCC  by  order 

(1)  granted  request  of  Murphy  Bcstg.  Co.  to 
withdraw  exceptions  to  initial  decision  in  Dockets 
8897  and  8900  and  to  dismiss  its  application:  and 

(2)  granted  remaining  application  of  Cowles 
Bcstg.  Co.  for  new  tv  station  on  ch.  8  in  Des 
Moines,  Iowa,  without  prejudice  to  any  action  the 
Commission  may  take  with  respect  to  any  future 
application  to  effectuate  a  March  3  agreement  be- 
tween Cowles  and  Murphy.   Action  March  23. 

OTHER  ACTIONS 

Hatfield,  Ind.— Ch.  9  proceeding.  FCC  by  order 
dismissed  petitions  filed  Dec.  3  and  9,  1954,  by 
Owensboro  Pub.  Co.,  seeking  a  review  of  the 
hearing  examiner's  rulings  with  respect  to  the 
rejection  of  a  requested  issue  in  the  proceeding 
involving  competition  with  Owensboro  On  The 
Air  Inc.,  for  a  new  tv  station  on  ch.  9  in  Hatfield, 
Ind.   Action  March  23. 

Fm  Functional  Music — FCC  amended  its  rules 
effective  May  2  to  enable  fm  broadcasters  to 
engage  in  honbroadcast  activities  typified  by 
"functional  (background)  music"  operations. 
Action  March  22. 

Shreveport,  La.— Ch.  12  proceeding.  FCC  by 
order  made  editorial  corrections  in  the  transcript 
of  the  oral  argument  on  Sept.  14,  1954,  in  the 
Shreveport,  La.,  ch.  12  tv  proceeding.  Action 
March  23. 

WMEX    Boston,    Mass. — The    Northern  Corp. 

FCC  designated  for  hearing  application  for  re- 
newal of  license.  Action  March  16. 

Multiple  Ownership — FCC  on  petition  by  West- 
inghouse  Bcstg.  Co.,  filed  March  7,  the  Commis- 
sion by  letter,  granted  extension  until  April  1, 
1956,  of  the  waiver  granted  July  1,  1954,  to  achieve 
compliance  with  the  tv  multiple  ownership  rule. 
Westinghouse  has  interest  in  5  vhf  stations  (WBZ- 
TV  Boston,  WPTZ  (TV)  Philadelphia.  KDKA-TV 
Pittsburgh.  KPIX  (TV)  San  Francisco,  and 
KTRK-TV  Houston)  and  is  applicant  for  a  new 
vhf  station  in  Portland,  Ore.  Action  March  23. 

Pendleton,  Ore. — FCC  designated  for  hearing 
competing  applications  of  W.  Gordon  Allen, 
Unatilla  Bcstg.  Enterprises  and  John  Truhan  for 
new  am  stations.  Mr.  Allen  and  Unatilla  Bcstg. 
seek  1050  kc  with  1  kw  daytime,  while  Mr. 
Truhan  seeks  1290  kc  1  kw  daytime.  Action 
March  16. 

Tv  Allocation — FCC  by  memorandum  opinion 
and  order,  denied  a  petition  filed  Oct.  14  by  the 
New  Hampshire  Commission  on  Educational  Tele- 
vision requesting  that  tv  ch.  *11,  reserved  for 
educational  use  in  Durham,  N.  H.,  be  shifted  to 
Gorham,  N.  H,  where  it  could  be  employed  to 
give  educational  service  to  Maine,  Vermont  and 
New  Hampshire.  The  Commission  has  been  un- 
able to  obtain  Canadian  agreement  to  amend  the 
tv  assignment  pact  with  that  country  to  permit 
the  shift.    Action  March  16. 


Tv  Allocations — WMVT   (TV)   Montpelier,  Vt. 

FCC  on  petition  of  Mt.  Mansfield  Television  Inc., 
permittee  of  station  WMVT  (TV)  (ch.  3)  Mont- 
pelier. Vt.,  filed  Jan.  26,  the  Commission  invites 
comments  by  April  22  to  proposed  rule  making 
to  amend  the  tv  table  of  assignments  so  as  to 
shift  ch.  3  from  Montpelier  to  Burlington,  Vt. 
The  notice  of  proposed  rule  making  requires 
WMVT  to  show  cause  why  its  authorization 
should  not  be  modified  to  specify  operation  on 
ch.  3  at  Burlington  in  lieu  of  Montpelier.  Action 
March  23. 

Corpus  Christi,  Tex.— FCC  Comr.  E.  M.  Webster 
granted  petition  of  Baptist  General  Convention 
of  Texas  for  dismissal  of  its  bid  for  new  tv 
station  on  ch.  6  and  retained  in  hearing  bid  of 
Gulf  Coast  Bcstg.  Co.   Action  March  16. 


Routine  Roundup  .  .  . 


March  17  Decisions 

ACTIONS  ON  MOTIONS 
By  Com.  E.  M.  Webster  on  March  15 

New  Haven,  Conn.,  The  WAVZ  Bcstg.  Corp. — 
Granted  petition  for  extension  of  time  to  and 
including  March  25  within  which  to  file  excep- 
tions to  initial  decision  (Dockets  11014,  10379). 

KTOE  Mankato,  Minn.,  Minnesota  Valley  Bcstg. 
Co. — Granted  petition  for  extension  of  time  to 
and  including  March  25  within  which  a  reply 
may  be  filed  to  opposition  filed  by  the  Broadcast 
Bureau  re  am  application  (Docket  10592). 

By  Hearing  Examiner  Elizabeth  C.  Smith 
on  March  15 

WELO  Tupelo,  Miss..  Tupelo  Bcstg.  Co. — Grant- 
ed petition  for  extension  of  time  to  March  23 
in  which  to  file  proposed  findings  in  re  am  ap- 
plication (Docket  11002):  and  the  time  in  which 
to  file  reply  findings  was  extended  to  April  6. 

KNBY  Newport,  Ark.,  Newport  Bcstg.  Co. — 
Ordered  all  parties  to  appear  at  a  prehearing 
conference  on  April  1  in  re  application  for  am 
facilities  (Docket  10883). 

By  Hearing  Examiner  Thomas  H.  Donahue 
on  March  15 

St.  Louis,  Mo.,  St.  Louis  Telecast  Inc. — Granted 
motion  for  extension  of  time  from  March  22  to 
April  12  in  which  to  file  replies  in  proceeding  re 
ch.  11  (Dockets  8809  et  al.j. 

By  Hearing  Examiner  Hugh  B.  Hutchison 
on  March  16 

WHMA  Anniston,  Ala.,  Anniston  Bcstg.  Co. — 

Gave  notice  of  a  prehearing  conference  to  be 
held  March  29  in  re  am  application  (Docket 
11229). 

By  Hearing  Examiner  Herbert  Sharfman 

WNLA  Indianola,  Miss.,  Central  Delta  Bcstg. 
Co. — The  Examiner,  on  his  own  motion,  continued 
indefinitely  the  hearing  scheduled  for  March  16, 
pending  action  bv  the  Commission  on  applica- 
tion of  WTUP  (Docket  11188).    (Action  of  3/14.) 

By  Hearing  Examiner  Fanney  N.  Litvin 
on  March  14 

WOPA,  Oak  Park,  111.,  Village  Bcstg.  Co.— The 
Examiner,  on  her  own  motion,  scheduled  pre- 
hearing conference  for  March  28  in  re  am  appli- 
cation and  hearing  in  same  proceeding  for  April 
11  (Docket  11163). 

Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period:  WARN  Ft. 
Pierce,  Fla.;  WAGF  Dothan,  Ala.;  WBGE-FM 
Atlanta,  Ga.;  WCOH-AM-FM  Newnan.  Ga.; 
WCON  Cornelia.  Ga.;  WDIG  Dothan,  Ala.:  WGEA 
Geneva,  Ala.:  WHAB  Baxley,  Ga.;  WILD  Bir- 
mingham, Ala.;  WKRG-FM  Mobile.  Ala.;  WLFA 
Lafayette,  Ga.;  WMOG  Brunswick,  Ga.;  WMRE 
Monroe,  Ga.:  WMSL  Decatur,  Ala.:  WPAX 
Thomasville,  Ga.;  WRBL-AM-FM  Columbus.  Ga.: 
WRCD  Dalton.  Ga.;  WRFC  Athens,  Ga.;  WRFS- 
AM-FM  Alexander  City,  Ala.:  WRGA  Rome,  Ga.; 
WRPB  Warner  Robins.  Ga.:  WSAV-AM-FM  Sa- 
vannah, Ga.;  WSB-AM-FM  Atlanta,  Ga.:  WSFA 
Montgomery,  Ala.;  WSGN-AM-FM  Birmingham. 
Ala.;  WSPC  Anniston,  Ala.:  WTBC-AM-FM  Tus- 
caloosa, Ala.;  WTBF  Troy.  Ala.;  WTOC-AM-FM 
Savannah.  Ga.;  WTRP  LaGrange,  Ga.:  WTWA 
Thomson,  Ga.;  WULA  Eufaula,  Ala.;  WVOK 
Birmingham,  Ala.;  WVOP  Vidalia.  Ga.;  WWNS 
Statesboro,  Ga.;  WWWR  Russellville,  Ala.: 
WXAL  Demopolis.  Ala.;  WSB-TV  Atlanta,  Ga. 
(Action  of  3/16). 

STA 

Granted  application  of  Robert  N.  Pinkerton 
and  E.  B.  Pool,  XEO-XEOR.  Radio  Sales,  Browns- 
ville, Texas,  for  authority  to  transmit  a  "talka- 
thon broadcast"  in  Spanish  to  station  XEO,  Mata- 
moros,  Mexico,  on  March  26  in  behalf  of  the 
Easter  Seal  drive  of  the  Brownsville  Crippled 
Children's  Hospital.  (Action  of  3/16). 

(Continued  on  page  113) 


East  Central 
$123,000.00 

Five  kilowatt.  Leading  regional  independent  in  one  of  the  best  in- 
dustrial areas.  Combination  operation  with  good  asset  position.  Gross 
increasing  progressively  and  can  be  outstanding  earner  with  good 
owner  operator.  Liberal  terms. 

Appraisals    •    Negotiations    •  Financing 

BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-NEWSPAi>ER  BROKERS 

WASHINGTON,  D.  C.                               CHICAGO  SAN  FRANCISCO 

,aS5f£  %  Pla«*l»urn                        Ray  V.  Hamilton  William  T.  Stnbblefleld 
Clifford  Marshall                               Phil  Jackson 

Wjtshiiifton  Bldg.                             Tribune  Tower  235  Montgomery  St. 

Stealing  3-4341.2                           Delaware  7-2755-6  Exbrook  2-5671-2 
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PROFESSIONAL  CARD 


JANSKY  &  BAILEY  INC. 

;  utive  Offices 

135  De  Sales  St.,  N.  W.  ME.  8-541 1 
fices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
pshington,  D.  C.         ADams  4-2414 

Member  AFCCE  * 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


— Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.    MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  • 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


ommercial  Radio  Equip.  Co. 
Everett  L.  Dillard,  Gen.  Mgr. 
TERNATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
O.  BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE  • 


FRANK  H.  MclNTOSH 

CONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG. 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE* 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 

Pennsylvania  Bldg.      Republic  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Sheraton  Bldg. 

Washington  S,  D.  C 

REpublic  7-3984 

Member 

AFCCE * 

GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.      4212  S.  Buckner  Blvd. 
Member  AFCCE  * 


Craven,  Lohnes  &  Culver 
MUNSEY  BUILDING     DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.     Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


KEAR  &  KENNEDY 

102  18th  St.,  N.  W.     Hudson  3-9000 

WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  6108 

Member  AFCCE* 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
11  G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  3-1230 — Executive  3-5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE* 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 

821  MARKET  STREET 
SAN  FRANCISCO  3,  CALIFORNIA 
SUTTER  1-7545 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 


J.  G.  ROUNTREE,  JR. 
4515  Prentice  Street 
EMerson  3266 
Dallas  6,  Texas 


VIR  N.  JAMES 

SPECIALTY 
Directional  Antenna  Proofs 
Mountain  and  Plain  Terrain 
3955  S.  Broadway         Sunset  9-9182 

Denver,  Colorado 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Professional  Directory 
advertising  contact 
Broadcasting  •  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C. 


SERVICE  DIRECTORY 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 

JACKSON  5302 
1  O.  Box  7037         Kansas  City,  Mo. 


CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Accredited  Technical  Institute  Curricula 

3224  16th  St.,  N.W.,  Wosh.  10,  D.  C. 
Practical    Broadcast,    TV,    Electronics  en- 
gineering    home    study    and  residence 
courses.    Write  For  Free  Catalog,  specify 
course. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  fascimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


TO  ADVERTISE  IN  THE 
SERVICE  DIRECTORY 

Contact 

BROADCASTING  •  TELECASTING 

1735  DESALES  ST.,  N.W.,  WASH,  e,  0.  C 


Broadcasting    •  Telecasting 


March  28,  1955    •    Page  109 


CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 

$2.00  minimum. 

All  other  classifications  30#  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 


RADIO 

RADIO 

Help  Wanted 

Help  Wanted— (Cont'd) 

Managerial 


Manager — top  salesman  with  experience  in  small 
market.  Unusual  opportunity  for  advancement 
In  metropolitan  market.  Box  363G,  B-T. 

Commercial  manager.  Must  know  business  and 
be  a  producer.  Salary  $85  plus  over-ride  on  total 
station  gross.  Send  complete  details,  photo  and 
references.  Box  782G,  B-T. 

Wanted:  Young,  aggressive,  all-around  station 
manager  for  New  England  market.  Write  Box 
845G,  B-T,  with  full  details  about  past  experience. 

Need  soonest  crackerjack  sales  manager.  Fa- 
miliar with  operation  of  network  and  independ- 
ent stations,  capable  of  boosting  sales  for  indie 
programmed  as  net  operation.  Must  have  thor- 
ough experience  in  use  of  presentations,  bro- 
chures, surveys  and  ability  to  teach  their  use 
to  local  salesmen.  Our  stockholders  are  young 
and  very  forward  looking;  management  and 
entire  staff  is  young  and  extremely  aggressive 
with  many  new  ideas  in  local  radio  operation. 
Our  goal:  Make  a  top  prestige  station  new  in 
the  market  pay  profits.  Potential  tremendous. 
Remuneration  to  be  determined.  Probably  15% 
personal  sales,  5%  over-ride  on  three  good  sales- 
men and  share  of  national-regional  business. 
Send  detailed  resume  or  tell  all  in  lengthy  first 
letter.  Interview  availability  helpful.  (P.S.  Less 
than  1V2  hours  from  finest  beaches.)  WAGR, 
Lumberton,  N.C. 

Station  manager  with  sales  ability  needed  for 
daytime  1000  watt  station.  Excellent  opportunity 
for  real  producer.  Must  be  able  to  handle  agency, 
contracts  and  other  station  business.  Tell  all  first 
letter.  Include  picture.  We  are  not  interested 
in  a  manager  who  promotes  from  behind  a  desk. 
Emphasis  must  be  on  selling  and  sales  promo- 
tion. Call  6-1551  daytime  or  6-5406  evenings. 
WOIC,  Columbia,  S.  C. 

Salesmen 

Florida — experienced  man,  draw  against  15%. 
Box  661F,  B-T. 

Florida  coastal  independent  wants  young  self- 
starting  experienced  radio  account  executive 
looking  for  challenge  and  opportunity.  Excel- 
lent commission  rate.  No  high  pressure  men 
or  women.  Protected  accounts.  Box  749G,  B-T. 


IN  WICHITA . . . 

Just  like  many,  many  other  areas,  wise 
TV  broadcasters,  interested  in  well- 
screened  and  highly  trained  personnel, 
have  turned  to  Northwest  Radio  &  TV 
School  graduates.  Why  don't  YOU  start 
using  our  FREE  Radio-TV  personnel  serv- 
ice? Save  TIME  and  MONEY!  Our 
graduates  are  well  qualified  and  profes- 
sionally trained  in  our  studios  using 
standard  commercial  equipment.  We 
screen  them  .  .  .  train  them  .  .  .  refer  them 
to  you  with  complete  details,  as  they  fit 
your  specific  needs.  Let  us  help  you  with 
your  personnel  needs.  We  assure  you  of 
prompt,  personal  attention.  Write  or  call 
COLLECT,  John  Birrel,  Placement  Di- 
rector .  .  . 

NORTHWEST  RADIO  &  TELEVISION  SCHOOL 

1221  N.  W.  21st  Ave.,  Portland  9,  Oregon 
with  schools  in 
*  CHICAGO*  WASHINGTON,  D.  C.-fr  PORTLAND 


Excellent  opportunity  for  good  time  salesman 
able  to  handle  own  copy.  $75  a  week  salary  plus 
5%  commission.  Send  complete  details,  photo 
and  references.  Box  781G,  B-T. 

Immediate  opening  for  experienced  radio  time 
salesman  with  selling  ideas.  Midwest  independ- 
ent— industrial  city  of  20,000.  Tremendous  sales 
opportunity.  Prefer  applicants  located  in  mid- 
west. Send  salary  requirements,  photo  and 
proven  sales  record.  Car  essential.  Box  803G. 
B-T. 

Sales  opportunity,  excellent  guarantee,  commis- 
sion, for  sound  experienced  representative. 
Send  background  and  full  history  with  picture 
to  Box  804G,  B-T. 

Salesman  with  experience  for  expanding  midwest 
station.  Good  guarantee  plus  commissions.  Box 
829G,  B-T. 

Salesman:  Salary  plus  commission,  10%  stock 
ownership  available  to  right  man  in  one  of  the 
nation's  top  east  coast  metropolitan  areas.  Box 
843G,  B-T. 

Sales  opportunity  for  right  man  as  sales  man- 
ager or  commercial  manager  for  radio  and  tv. 
Contact  Radio  Station  KSJB,  Jamestown,  North 
Dakota. 

Immediate  opening  for  salesman  in  west  Texas 
market.  Some  announcing  preferred  but  not 
essential.  Contact  Tom  Huksey,  KTUE,  Tulia, 
Texas. 

Very  good  opportunity  for  salesman  with  experi- 
ence to  develop  sales  manager  tendencies.  Ex- 
cellent draw  plus  commission,  for  right  person. 
Fulltime — area  population  25,000.  Send  full  de- 
tails in  first  letter  to  Bob  Geerdes,  Manager, 
WSTR,  Box  67,  Sturgis,  Michigan. 

Wanted  trained  radio  salesman  for  small  market 
radio  with  Community  Network  on  western 
slope  of  the  beautiful  Colorado  Rockies.  Write 
P.O.  Box  279,  Montrose,  Colo. 

Announcers 

Florida — pop  DJ   personality.     Send   tape  and 

resume.   Box  662F,  B-T. 

Need  announcer  with  experience,  personality, 
native  of  Tennessee.  Salary  depends  on  qualifi- 
cations.  Box  748G,  B-T. 

Staff  announcer  for  North  Carolina  daytimer. 
Good  opportunity  for  an  all-around  man.  Ex- 
perience not  necessary  if  have  ability.  Box 
800G,  B-T. 

Immediate  opening  for  experienced  combo  man, 
restricted  ticket  for  night  shift — featuring  news 
and  music  on  CBS  affiliate.  Send  tape,  photo, 
references.  Start  $70.00  for  48  hours  for  right 
man.  Plus  extra  benefits.  No  drifters.  Box 
852G,  B-T. 

All-around  combo  man — pop,  hillbilly,  concert, 
news.  Prefer  family  man  who  can  work  into 
sales;  commission.  Western  North  Carolina  prog- 
ressive independent.  No  floaters.  Box  831G, 
B-T. 

5000  watt  CBS  affiliate  has  opening  for  staff  an- 
nouncer. Strong  on  news,  music  and  board  opera- 
tion. Good  opportunity  to  work  into  tv.  Send 
disc,  picture  and  salary  required  to  Program  Di- 
rector, KFBB-Radio,  Great  Falls,  Montana. 

Announcer,  staff  on  DJ  side.  Send  tape  and 
qualifications,  KGHL,  Billings,  Montana. 

Immediate  opening  for  experienced  announcer 
that  can  sell  and  write  copy.  Want  man  ready 
to  live  permanently  in  small  non-tv  community. 
Prefer  personal  interview.  Contact  KSUE, 
Susanville,  California. 

Experienced  announcer-operator.  WICY,  Malone, 
N.  Y.  Selling  voice! 

Experienced  announcer  with  restricted  license. 
Send  full  information  first  letter.  WLPM,  Suffolk, 
Virginia. 


Help  Wanted— (Cont'd) 

Good  announcer,  with  first  ticket  for  new  am 
station  at  860  kc.  Call  Ken  Kilmer,  WMRI, 
Marion,  Indiana. 

Wanted  .  .  .  all-around  staff  announcer  and  DJ. 
Must  have  3rd  class  phone  license.  Contact  Mr. 
H.  G.  Borwick.  WVOS,  Monticello,  N.  Y. 

Technical 

Combo-man,  1st  phone,  must  be  capable  main- 
tenance man  and  have  experience  in  announcing. 
Good  opportunity  on  daytime  station.  Clint 
Formby,  KPAN,  Hereford,  Texas. 

Chief  engineer,  40  hour  week,  double  time  holi- 
days, paid  vacation.  Limited  announcing.  Send 
complete  details,  including  snapshot,  audition, 
salary  requirements,  experience  data  to  WSSV, 
Petersburg,  Virginia. 

Programming-Production,  Others 

Girl  Friday  for  continuity  and  air  work  prog- 
ressive midwest  station  with  large  staff.  Box 
828G.  B-T. 


Situations  Wanted 


Managerial 


Manager — 15  years  radio  experience,  presently 
assistant  manager-program  director.  Stable  per- 
sonable, capable  of  sparking  staff  to  best  sales 
and  production  performance.  Box  557G.  B-T. 

General  manager  ready  to  take  complete  charge 
of  station.  Sales,  programming,  etc.  Midwest 
only.  Daytimer  preferred,  will  invest.  Box  625G, 
B-T. 

General  manager  or  commercial  manager,  10 
years  southern  experience,  all  phases  am  opera- 
tion. Age  27,  married.  Wife  experienced  in  copy- 
writing,  etc.  Four  years  experience  as  PD,  com- 
mercial manager.  Past  year  as  general  manager. 
Station  sold  and  will  have  active  manager.  Wish 
to  relocate  in  south,  southeast.  Want  permanent 
position.  Would  like  to  invest  out  of  earnings. 
Available  April  15th.  Box  806G.  B-T. 

Successful  general  manager — thoroughly  experi- 
enced. 15  years  all  phases.  Excellent  references. 
Available  soon.   Box  820G,  B-T. 

Salesmen 


Want  northern  Minnesota  market.  10  years 
successful  sales  experience.  Presently  employed 
—top  producer.   Box  746G,  B-T. 

Salesman:  Now  calling  on  agencies,  in  all  parts 
of  country,  who  would  like  additional  revenue — 
from  non-competitive  service  allied  to  tv.  All 
replies  confidential.   Box  796G,  B-T. 

Announcers 

Announcer:  2  vears,  strong  news  and  commercial 
delivery,  veteran.  Box  604G,  B-T. 

Announcer,  negro  DJ,  commercials,  news,  experi- 
ence light,  ambitious,  conscientious,  tape  avail- 
able. Box  722G.  B-T.  

Radio-tv  announcer  desires  position.  Presently 
employed.  Experience  in  two  major  markets. 
Four  years  am  and  two  years  tv.  Top  job  on 
commercial  accounts.  Good  selling  record.  Col- 
lege, reliable,  and  conscientious,  with  excellent 
references.  Will  consider  branching  out  for  news 
assignment  .  .  .  either  am  or  tv.  Heavy  news 
experience.  Married  with  new  baby  boy  .  .  . 
draft  exempt.  Box  733G,  B-T.  

Announcer,  deejay,  available  now.  Go  any- 
where, eager  to  please.  Coached  by  top  New 
York  announcers,  but  no  hot-shot.  Looking  for 
opportunity  to  prove  myself  an  asset  to  your 
station.  Sober,  dependable.  Tape  and  resume 
on  request.   Box  756G,  B-T. 

Staff  announcer— news-sports,  commercials,  con- 
trol board.  Some  experience,  third  ticket.  Vet- 
eran, married,  will  travel.  Tape,  resume  on  re- 
quest.  Box  790G,  B-T.   

Wanted:  Good  sports  job— permanency— size  of 
market  unimportant.  Married,  college.  We  can 
make  sports  pay-off.  Minimum  $100.  Presently 
at  top  station— wrong  job.   Box  792G.  B-T. 


Sports  and  newscaster,  seeks  more  responsibility, 
wire  service  stringer.  Employed  met  market.  DJ, 
promotion,  photography.    Box  797G,  B-T. 

Announcer.  Strong  on  news,  graduate  in  journal- 
ism Three  vears  experience,  seeking  permanent 
position  with  station  offering  sense  of  security. 
Tape  data  and  picture  available.  Single,  sober 
and  thirty.  Box  801G,  B-T. 


RADIO 


RADIO 


TELEVISION 


Situations  Wanted — (Cont'd) 

Negro  deejay,  graduate  broadcasting  school,  light 
experience.    English  accent.    Box  807G,  B-T. 

Announcer,  five  years  experience,  reliable,  re- 
sourceful, doesn't  drink,  has  car.  vishes  central 
or  southern  Florida.   Box  808G.  B-T. 

Experienced  staffer,  seeking  second  chance. 
Pleasant  voice,  dependable,  single,  veteran.  Box 
810G,  B-T. 

Negro  announcer  and  DJ,  a  smooth  salesman, 
very  good  boardman.   Box  813G,  B-T. 

Experienced  announcer,  seeking  job  with  future, 
married,  veteran,  will  travel,  tape.  Box  814G, 
B-T. 

Announcer — DJ,  21,  single.  Being  discharged  from 
Army.  Desires  job  in  Michigan.  3rd  class  ticket. 
Tape,  resume  available.   Box  818G,  B-T. 

Strong  news,  excellent  comm.,  good  DJ,  single, 
vet,  tape,  travel.   Box  819G,  B-T. 

Announcer,  presently  employed,  prefer  native 
New  England,  married,  draft  exempt.  Box  821G, 
B-T. 

Announcer-copywriter.  Personality  DJ.  good 
news,  commercials.  Tape,  resume  on  request. 
Box  822G,  B-T. 


Announcer. 

Good  voice. 


First  class  license. 
Box  823G.  B-T. 


Experience. 


Announcer,  deejay,  2  years,  learning.  Vet,  IV2 
years  AFRS,  U2  years  reporter.  Write  continuity 
in  small  station.  Travel,  prefer  Georgia,  North 
Carolina,  South  Carolina.  Some  college,  25.  sober. 
Born  Yankee  love  southern  sunshine.  Box  825G. 
B-T. 

Guarantee  results!!  Experienced  sportscaster. 
baseball.  Youthful.  Personable.  Friendly  voice. 
Tape.    Box  827G,  B-T. 

Announcer — excellent  on  commercials,  strong 
news,  good  DJ.  Mature,  dependable.  Engaging 
personality.   Tape.   Box  830G.  B-T. 

Announcer,  experienced.  Presently  employed, 
desires  change.  Strong  on  pop  news,  gospel,  hill- 
billy personality.  Sales  work  if  necessary.  Board 
operator,  3rd  class  ticket.   Box  832G.  B-T. 

Announcer,  seeks  opportunity  to  improve.  Two 
years  staff,  board,  copy.  25,  married.  Tape.  Box 
833G,  B-T. 

All-around  staff  man.  Strong  on  news,  commer- 
cials, friendly  DJ  style,  heavy  duty  sports  in- 
cluding play-by-play.  Write  continuity.  Hold 
third  class  ticket.  Interested  in  small  station  with 
future.  Taoes  available.  Conscientious  and  de- 
pendable. Box  838G,  B-T. 

Announcer,  experienced,  news,  DJ,  friendly  voice, 
married,  veteran,  will  travel.  Box  839G,  B-T. 

Announcer — strong  on  news  and  music.  Married, 
24,  will  travel.  Tape  and  resume  on  request.  Box 
841G,  B-T. 

Good  dependable  announcer,  over  5  yenrs  experi- 
ence, desires  permanent  position  in  friendly 
town.  Box  844G,  B-T. 


Experienced  staff  announcer,  family,  strong  news. 
Available  middle  April.  Jack  Argersinger.  Radio 
Station  WFVA,  Fredericksburg,  Virginia.  Phone: 
Essex  3-7721. 


Announcer,  30,  single,  draft  exempt,  16  months 
experience  staff  announcer,  permit.  Specialty — 
sports  play-by-play.  Prefer  midwest.  Station 
where  employed  curtailed  broadcasting.  Avail- 
able for  interview.  Ken  Burkhardt,  919  W.  Pearl. 
Staunton,  111.   Telephone:  328W. 

Colored  disc  jockey,  good  personality.  Willing  to 
work.  Will  travel.  Former  graduate  Cambridge 
School  Radio  &  Television.  Good  ideas.  Consider 
all  offers.  Write,  call  Reg  Dwyer,  933  St.  Marks 
Avenue,  Brooklyn,  N.  Y.  Telephone:  PR  8-5314. 

DJ,  sports,  play-by-play,  versatile,  2  years  ex- 
perience, vet,  married,  28,  reliable,  employed, 
contact  Pete  Franklin,  WRCS,  Ahoskie,  N.C. 
Phone:  3101. 


Staff  announcer,  good  board  man,  all  staff  duties, 
married,  have  car.  Start  $50.  Ted  Harhai,  737  11th 
Street,  N.  W.,  Washington,  D.  C. 

Technical 

Engineer,  1st  phone,  chief  of  three  stations.  8 
years  experience,  am-fm  remote  control.  Wants 
permanent  engineering  position,  prefer  Florida  or 
east  coast.  Available  now.  Write  Box  713G.  B-T. 

Experienced  am-tv.  2V2  years  tv  studio  and 
transmitter.  Am  chief  5kw  directional  seven 
years.  Family  man.   Box  817G,  B-T. 


Situations  Wanted — (Cont'd) 

First  phone,  tech.  school  grad.  Thoroughly  trained 
with  transmitters,  audio,  fm,  etc.  Vet,  26,  car. 
travel.  Box  837G,  B-T. 

First  phone,  recent  graduate  studio  technician 
school,  college  engineering  degree,  amateur  li- 
cense, construction  background.  Four  years  mili- 
tary communications,  married,  will  relocate. 
Tape,  references.    Box  851G,  B-T. 

Professional  organist-pianist  (former  radio  an- 
nouncer— deejay)  wants  tv  experience — staff  po- 
sition. Veteran-single.  L.  A.  Elliott,  710  Fill- 
more Place,  Bay  City,  Michigan. 

Ten  years  am;  one,  tv  transmitter  experience. 
First  phone,  car,  30,  single,  available  immediately. 
$60  minimum.  Write:  Engineer,  206  Furman 
Street,  Syracuse,  N.  Y.  Phone:  75-8913. 

Programming-Production,  Others 

Need  creative  copywriter?  Send  for  one  man's 
samples  if  you  are  a  midwest  station  with  TV, 
and  away  we'll  go.  Box  794G.  B-T. 

News  .  .  .  don't  spoil  the  ship  for  a  ha  'porth  of 
tar.  News  .  .  .  state,  national  and  local  is  the 
backbone  of  radio  .  .  .  untrained,  illiterate  an- 
nouncers can  ruin  any  radio  station.  Experienced 
newscaster,  prefer  midwest,  available  for  per- 
sonal interview.   Box  798G.  B-T. 

Program  director — announcer  seeking  relocation 
in  eastern  competitive  market.  Married,  veteran. 
3  years  experience,  all  phases  of  radio.  Box 
834G.  B-T. 


TELEVISION 


Help  Wanted 


Managerial 


Commercial  manager  for  vhf  station  in  the 
southeast.  Opportunity  with  established  pioneer 
vhf  station  having  major  network.  Excellent 
market.  The  man  needed  must  be  thoroughly 
experienced  in  local  and  national  sales;  able  to 
lead  and  direct  local  sales  staff.  Prefer  one  who 
has  knowledge  of  promotion  and  media  adver- 
tising. Habits  and  character  must  be  above  re- 
proach. This  is  no  position  for  loafers  or  play- 
boys, yet  it  is  not  a  sweat  shop.  An  honest  day's 
work  is  all  we  expect.  Our  employees  like  our 
shop  and  fine  working  conditions.  Very  seldom 
does  one  leave  us.  This  opening  is  unusual  and 
offers  excellent  place  for  the  right  man.  Write 
with  detailed  background  about  yourself,  giving 
present  income,  experience,  business  and  char- 
acter references,  family  status,  health;  club, 
church  and  civic  activities  if  any.  All  replies 
"strictly"  confidential.  Enclose  photograph  with 
application.    Box  850G,  B-T. 


Salesman 


Illinois  tv  only  operation  has  opening  (2)  for 
salesmen.  Interested  in  young  aggressive  men 
with  radio  sales  experience  and  anxious  for  tv 
transition.  Compensation  salary  plus  commis- 
sion.  Write  Box  847G.  B-T. 


Technical 


Tv  transmitter  engineer — experienced,  capable 
of  operation  and  maintenance  of  50kw  high  band 
equipment.  Want  man  with  confidence  of  own 
ability,  to  take  charge  of  transmitter  facility. 
State  salary  desired.  Available  April  1,  1955.  Box 
537G,  B-T. 

Wanted:  Denver  tv  station  wants  time  saleman. 
Must  have  experience  in  tv  or  radio.  Write  Box 
712G,  B-T. 

Wanted:  Opportunity  for  engineer  now  engaged 
in  tv  station  maintenance  to  advance  to  chief 
engineer  of  midwest  radio-tv  station  in  medium- 
sized  market.  Working  conditions  are  pleasant 
and  salary  is  adequate.  Please  state  qualifications 
and  present  salary  in  first  letter.  Box  815G,  B-T. 

Tv  engineer  wanted.  Experience  operating  tv 
studio  equipment.  State  experience  and  refer- 
ence.  Box  824G,  B-T. 

Studio  technician  to  take  charge  of  installation, 
maintenance  and  operation  of  uhf-tv  in  metro- 
politan market.  Good  opportunity  to  become 
chief  engineer.  Some  experience  necessary  in 
uhf.  Very  best  equipment  and  excellent  employee 
relationship.  State  education,  experience,  draft 
classifications  and  provide  snapshot.  Reply  Box 
849G.  B-T. 


Situations  Wanted 


Managerial 


Television  program  manager,  experienced  in 
operation,  programming,  production:  5  years  sta- 
tion experience:  past  year  in  syndicated  film  and 
photo  equipment  sales:  available  immediately: 
seeks  permanent  position  in  management  or 
sales.    Box  799G,  B-T. 


Situations  Wanted — (Cont'd) 


Announcers 


Talented  on  camera  performer;  strong  on  sports, 
commercials,  kid  shows.  College  grad.  age  20,  4 
years  radio,  IV2  years  tv.  Currently  employed  at 
top  midwest  vhf  operation.   Box  842G.  B-T. 

Programming-Production,  Others 

Here's  the  young  television  man  you've  been 
looking  for.  He's  26  years  old.  He's  alert,  acute. 
Snaps  up  instruction  like  a  blotter.  Worked  with 
top  show,  2  years.  Knows  there  a  man  or  group 
of  men  whose  hearts  are  in  tv  or  radio  property 
they  own  and  want  a  young  man  who'd  help 
make  the  station  or  station  group  grow  and 
prosper.  He's  got  a  job  with  a  New  York  agency 
now,  but  a  tv  station  or  network  job  is  what  he's 
after.  Box  415G.  B-T. 

Motion  picture  cameraman,  completely  equipped. 
Available  for  newsreel,  commercial,  production. 
Prefer  foreign  assignment.  Box  545G.  B-T. 


3  years  tv  experience  .  .  .  film  editor,  camera- 
man, video-switcher,  director,  production  man- 
ager. Confident  .  .  .  Willing  to  accept  proba- 
tionary period.  Resume  available.  Box  715G.  B-T. 

Tv  baseball  director.  Over  500  games  including 
network  originations  of  all  star  and  world  series 
games.  7  years  experience  director  and  producer 
in  all  phases  of  television.  Box  809G,  B-T. 

Ten  years  experience — directly  and  related  to 
television  production — announcer,  floor  manager 
and  cameraman.  Write  for  resume.  Box  816G. 
B-T. 

Film  editor  presently  employed  in  major  north- 
east vhf.  desires  position  as  film  director  and 
buyer.    Box  826G.  B-T. 

Newsreel  cameraman,  experienced.  Own  equip- 
ment, shoot,  develop  newsreels.  Make  anv  story 
36  feet.   Family  man,  relocate.  Box  840G.  B-T. 


WE  HAVE  YOUR  MAN 

EXECUTIVE  &  STAFF  LEVELS 

CONFIDENTIAL  CONTACT 

When  a  vacancy  exists  at  manage- 
ment or  staff  level  in  your  station  it 
is  of  the  utmost  importance  that  the 
right  man  or  woman  be  found  .  .  . 
and  fast.    Delays  are  costly. 

There  is  no  need  to  burden  yourself 
and  your  secretary  with  reams  of  need- 
less correspondence  and  dozens  of  tele- 
phone contacts.  This  work  has  already 
been  accomplished  for  YOU  by  our 
skilled  personnel  specialists,  headed  by 
Howard  S.  Frazier,  the  pioneer  TV  and 
Radio  Station  Management  Consultant. 

Our  placement  clients  constitute  the 
LARGEST  NATION-WIDE  POOL  of  well 
qualified  and  carefully  investigated  per- 
sonnel ready  to  go  to  work  for  you. 

CURRENT  AVAILABILITIES 
TV  AND  R4DIO 


General  Managers 
Commercial 

Managers 
Chief  Engineers 
Promotion 

Directors 
Producers/ 

Directors 
Special  Events 

Director 
Announcers 
Technicians 
Newscasters 
TV  Film  Editors 


Continuity  Editors 
Network  Executives 
Station  Managers 
Technical 

Supervisors 
Program  Managers 
Production 

Managers 
TV  Floor  Personnel 
Announcer/ Ac  tors 
News  Editors 
Sportscasters 
Film  Buyers 
Continuity  Writers 


INQUIRE  ABOUT  OTHER 
CATEGORIES 

In  most  of  the  above  categories  we 
have  clients  qualified  for  both  major  and 
smaller  market  stations.  Please  write 
or  wire  your  requirements,  describing 
the  position,  qualifications  desired  and 
the  salary  range. 

We  will  screen  availabilities  and  fur- 
nish a  carefully  selected  group  for  your 
consideration  and  direct  contact. 

BROADCASTERS  EXECUTIVE 
PLACEMENT  SERVICE,  INC. 

708  Bond  Bldg.,  Washington  5.  D.  C. 


FOR  SALE 


FOR  SALE 


INSTRUCTION 


Stations 


For  sale:  Established  midwest  one  kilowatt,  un- 
limited, network  affiliate,  in  good  farming  area. 
Excellent  opportunity  for  right  party.  Box  726G. 
B-T. 


West  Florida  daytimer  earning  approximately 
$20,000  priced  $65,000.  half  cash.  Paul  H.  Chap- 
man, 84  Peachtree  Street,  Atlanta,  Georgia. 


Radio  station.  1000  watt.  Daytime.  Southern 
area.  Market  over  600,000  per  owner.  Priced  un- 
der $50,000.  Financially  qualified  principals  write 
Ralph  Erwin,  Broker,  Box  811,  Tulsa. 


Free  list  of  good  radio  and  tv  station  buys  now 
ready.  Jack  L.  Stoll  &  Associates,  4958  Melrose, 
Los  Angeles  29,  California. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange.  Licensed  Brokers.  Portland 
22,  Oregon. 


Equipment  Etc. 


300  foot  Lehigh  self-supporting  galvanized  tower. 
Designed  to  support  tv  antenna.  Will  erect,  light 
and  paint  on  your  site  if  desired.  Write  or  call 
C.  H.  Fisher,  6100  N.E.  Columbia  Blvd.,  Portland, 
Oregon.  Phone:  TRinity  7303. 


Custom  built  am  broadcast  transmitters,  all  types 
and  powers.  Fully  guaranteed  for  economical  and 
reliable  unattended  operation.  Fritz  Bauer,  1500 
S.  Fairway  Terrace,  Springfield,  Missouri. 


New  Western  Electric  RD  100  program  switchers. 
10  input,  six  channels,  dual  pre-set.  Original 
price  $23,000,  our  delivered  price  $4995.00.  O'Brien 
Electric,  6514  Santa  Monica  Blvd.,  Hollywood  38, 
California. 


RCA-lkw  uhf  transmitter,  antenna,  monitors 
and  complete  studio  set  up  for  channel  28  oper- 
ation. Full  specifications  and  conditions  of  sale 
available.  Write  to:  D.  L.  McNamara,  Purchasing 
Agent,  University  of  Southern  California,  Uni- 
versity Park,  Los  Angeles  7,  California. 


Get  your  FCC  first  phone  license  in  8  weeks. 
Intensive  personalized  instruction  by  correspond- 
ence or  in  residence.  Free  brochure.  Grantham, 
Dept.  1-E,  6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 


Your  FCC  first  phone  license  in  a  hurry.  Nation's 
largest  professional  school  offers  brand  new, 
streamlined  course.  Guaranteed  coaching — na- 
tionwide placement.  Full  information  rushed  to 
you  free  (no  salesmen  will  call).  Get  the  best — 
it  costs  no  more!  Northwest  Radio  &  Television 
School.  1221  N.  W.  21st  Avenue,  Portland  9, 
Oregon. 


RADIO 


Help  Wanted 


Managerial 


Six  towers,  galvanized,  self-supporting  75  ft.  Used 
singly  for  communications  or  fringe  area  tv. 
Combine  for  150  or  300  ft.  guyed  towers  F.O.B. 
California.  Send  offer.  Box  704G,  B-T. 

For  sale:  Studio  camera,  view  finder,  RCA  TK- 
10-A,  current  regulator,  camera  control,  TM5-A 
master  monitor,  with  tubes  less  power  supplies, 
used  few  hours.  Box  717G,  B«T. 

RCA  TF5A  superturnstile.  Tuned  channel  5  but 
tunable  4  or  6.  Box  772G,  B'T. 

Equipment 

1  Large  Console — type  15"/30"  Ampex  $900:  1 
Magnecord  recorder,  complete  with  tape  trans- 
port and  PT6-R  amplifier,  long  play  $300;  1  Stan- 
cil-Hoffman  tape  recorder,  forward  and  back- 
ward adjustment  $500;  1  six-channel  plus  master 
mixer  and  power  suoply  public  address  system 
attachments  $550;  1  RCA  OP-6  $250.    Box  805G. 

FCC  approved  Western  Electric  250  watt  am 
transmitter — ship  immediately — price  only 
$1500.00  F.O.B.   Chicago.    Box   835G,  B-T. 

GE  3kw  fm  transmitter,  type  BT1A,  monitor, 
dryaire,  400  ft.  3V8  coax.   KVWC,  Vernon,  Texas. 

18.2  KVA  power  transformer,  3  phase.  Tapped 
primary  200  to  240  volts.  Secondary  4,000  volts. 
P.A.  Greer,  WAKE,  Greenville,  S.  C. 

For  sale:  200  ft.  self-supporting  tower.  Blaw- 
Knox.  Now  standing  near  Battle,  Creek,  Michi- 
gan. Can  be  had  for  dismantling  tower  and  re- 
moving antenna  and  transmission  line.  WCBC. 
Anderson,  Indiana. 

lOkw  fm  transmitter — GE  BT-4-A.  Spares  and 
tubes.  Excellent  condition.  Will  accept  first 
reasonable  offer.  Ridley  Bell,  WRBL.  Columbus, 
Georgia. 

Complete  fm  station,  clean  as  a  pin,  including  1 
RCA  BTF-3B  3kw  transmitter,  Hewlett-Packard 
335B  modulation  and  frequency  monitor,  4-bav 
multi-V  3.7  gain  antenna,  340  ft.,  1%  inch  coaxial 
cable,  automatic  dehydrator  and  complete  set 
of  spare  tubes.  Less  than  6000  hours  operation. 
Make  us  cash  offer  as  is  where  is.  Our  engineer 
available  at  reasonable  figure  if  desired  to  dis- 
mantle and  crate.  WSNW,  Seneca,  South  Caro- 
lina. 

Priced  to  sell — 5kw  Collins  fm  broadcast  trans- 
mitter, with  all  accessories.  Tuned  to  102.5  mcs. 
Includes  4  bay  antenna.  In  use  less  than  2  years. 
Perfect  condition.  Contact  WWWB,  Jasper,  Ala- 
bama. 


275'  Blaw-Knox  type  LF  guyed  tower  with 
Crouse-Hinds  CAA  spec  A-3  lighting  PE  con- 
trolled. Supported  workshop  WA-25-18  tv  an- 
tenna. Standing  only  18  months,  survived  Hurri- 
cane Hazel.  Will  sell  where  is,  as  is,  buyer  to 
dismantle  and  remove.  Easily  accessible,  near 
Elmira.  N.  Y.  Make  offer  to  El-Cor  Television, 
P.  O.  Box  1047,  Elmira,  N.  Y. 


Wanted  to  Buy 


Stations 


Ft.  Lauderdale,  Fla.,  will  trade  for  radio  prop- 
erty beautiful  10  unit,  10  bath  apartment,  >fe 
block  from  ocean.  Box  752G,  B'T. 

Radio  station.  In  western  stat^.  Fulltime.  Modest 
down  payment  and  terms  for  owner  who  also 
would  manage.  Give  market  details.  Box  802G, 
B«T.' 

Radio  stations.  Kansas,  Missouri,  Oklahoma, 
Arkansas.  Ralph  Erwin.  Broker.  Box  811,  Tulsa. 


Equipment,  Etc. 


Wanted  to  buy  uhf  equipment.  Highest  cash 
prices  paid.  Box  365G,  B»T. 

Wanted:  Tv  remote  equipment  including  micro- 
wave relay.  Box  791G,  B«T. 

250  watt  fm  transmitters  in  good  working  order. 
Give  fullest  particulars  and  price  asked.  Box 
795G,  B-T. 

Used  1  kw  am  transmitter.  Prefer  Gates  BC-1F. 
Consider  any  at  right  price.  Box  846G,  B-T. 

Wanted:  Complete  RCA  field  camera  chain  and 
power  supply,  model  TK  31.  Also  want  used  field 
sync  generator  and  TD  1-A  camera  pedestal  dolly. 
Clusinberry,  Chief  Engineer,  KCEN-TV.  Temple, 
Texas. 

Tv  equipment  needed — Lenses  needed:  2 — 35mm; 
2 — 50mm;  2 — 90mm;  2 — 135mm.  Also  needed:  1 — 
DuMont  portable  sync  generator;  5 — headsets; 
2 — connecting  DuMont  "A"  cables  with  con- 
nectors. Forward  information  including  price, 
condition,  age  and  guarantee,  if  any,  to  North- 
west Radio  &  Television  School,  1221  N.  W.  21st 
Ave.,  Portland,  Oregon. 


Mr.  Owner  or  Mr.  Manager 

NEED  A  GOOD  RIGHT  ARM? 

(someone  to  take  over  the  myriad  of  personnel  and  operational  details  so  you  can  devote 
more  time  to  policy  and  public  relations ) 

I  want  the  job  of  Manager  or  Assistant  Manager  and  will  invest  in  the  right 


property. 

EXPERIENCE— 

2V2  years  in  30,000  Kansas  Market  with  5,000  Mutual.  From  Continuitv  Chief 
to  Sales  .  .  .  billed  $125,000  in  local  business. 

3  years  with  leading  50.000  watt  Clear  Channel  in  Number  2  market.  Set  up  the 
original  radio  food  merchandising  plan. 

2  years  with  5,000  CBS  affiliate  in  one  of  the  top  20  markets.  Promotion  and 
Merchandising  Director  working  closely  with  Sales  Manager. 

Excellent  Industry  References 
WHAT  DO  YOU  HAVE  THAT  MIGHT  PROVE  MUTUALLY  BENEFICIAL? 

Box  848G,  B-T 


AUDIO  SALES  MANAGER 

High  level  salaried  position  directing 
audio  sales.  This  is  very  important  posi- 
tion and  includes  product  planning,  pro- 
duction scheduling,  as  well  as  audio  sys- 
tem engineering  to  assist  field  sales  force. 
Broadcast  audio  systems  experience  es- 
sential. Previous  sales  or  merchandising 
experience  in  audio  also  desirable. 
Please  send  full  details  with  photo,  if 
possible,  to  L.  J.  Cervone,  Sales  Manager, 
Gates  Radio  Company,  Quiricy,  Illinois. 


Announcers 


PERSONALITY-DEEJAY 

Need  immediately  an  experienced  DJ 
radio  salesman  for  leading  major  net- 
work affiliate  in  thriving  midwest  mar- 
ket of  400,000.  Station  has  Number  One 
acceptance  in  multiple  station  market 
and  is  affiliated  with  successful  TV  sta- 
tion. Salary  open.  Send  personal  resume 
and  air  check. 

Box  853G,  B«T. 


Situations  Wanted 


Managerial 


VETERAN  RADIO 
MANAGER  AVAILABLE 

If  you  need  a  well  experienced 
manager  who  (1)  thoroughly 
knows  the  national  field;  (2) 
has  excellent  record  in  commu- 
nity affairs;  (3)  has  run  local, 
regional  and  50  kw  stations  in 
small  and  large  markets;  (4) 
wide  industry  acquaintances; 
(5)  top  references;  then  I'm 
your  man.  I'm  44  years  old. 
married,  in  radio  23  years. 
Available  for  personal  inter- 
view any  place,  any  time.  Pre- 
fer midwest  or  Pacific  north- 
west.   Box  770G,  B»T 


Situations  Wanted — (Cont'd) 


FOR  THE  RECORD  ■ 


Announcers 


NETWORK  DISC  JOCKEY 
AVAILABLE 

This  man,  presently  employed,  with 
over  15  years  of  disc  jockeying  expe- 
rience in  one  of  the  nation's  largest 
metropolitan  markets,  has  broadcast 
his  record  show  over  one  of  the  major 
networks,  coast  to  coast.  He  is  con- 
sidered one  of  the  country's  foremost 
disc  jockeys  and  air  salesmen.  His 
earnings  last  year,  based  entirely  on 
talent  fees  (he  cost  his  station  noth- 
ing), was  in  the  five  figure  bracket. 
Box  793G,  B«T 


TELEVISION 


Help  Wanted 


Managerial 


WE  BELIEVE  IN  UHF 

MR.  TV  MANAGER  DO  YOU? 

We  need  immediately  a  capable,  ex- 
perienced TV  manager  and  TV  sales 
manager  to  operate  the  affairs  of  a 
UHF  station  located  in  a  large  mid- 
western  city.  Must  be  willing  to  accept 
capital  stock  of  the  company  substan- 
tially in  lieu  of  financial  reimburse- 
ment. Sufficient  financial  reimburse- 
ment will  be  made  to  cover  living  ex- 
penses. Give  full  details  as  to  your 
qualifications,  experience,  family,  pre- 
vious employment,  and  date  available. 

Box  81 1G,  B«T 


Programming-Production,  Others 

{        TV  HOME  ECONOMIST  ( 

I                 WANTED  i 

•  £ 

^    Need  at  once:  Graduate  home  economist,  t 

f    experienced  in  television,  for  planning  I 

J   and  carrying  forward  TV  food  feature  * 

j    service  for  national  education  and  re-  J 

\    search  organization.  Some  travel  required.  \ 

k    Send  photo  and  complete  information,  J 

f    especially  foods  training  to  f 

1                     Box  714G,  B«T  \ 

» *  ~^    **—   1  rr— a  r  i  ~w   n        » \ 

FOR  SALE 


Equipment 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 
Tower  Sales  &  Erecting  Co. 
6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


(Continued  from  page  I  OH) 

March  18  Decisions 

ACTIONS  ON  MOTIONS 

The  following  actions  on  motions  were  taken 
as  indicated: 
By  Hearing  Examiner  J.  D.  Bond  on  March  17 
Whitefish  Bay,  Wis.,  Independent  Tv  Inc., 
Cream  City  Bcstg.  Co.— By  Memorandum  Opinion 
and  Order  granted  petition  of  Independent  to 
amend  its  application  for  tv  ch.  6  (Docket 
11009;  BPCT-1831),  to  show  change  in  stock  in- 
terests. 

By  Hearing  Examiner  Basil  P.  Cooper 
on  March  17 
WTHT  Wilmington,  N.  C,  Wilmington  Tv  Corp. 
— Granted    motion    to    continue    hearing  from 
March  18  to  March  21  in  re  mod.  of  CP  for  tv 
station  (Docket  11282). 

By  Hearing  Examiner  H.  Gifford  Irion 
on  March  17 
WOI  Ames,  Iowa,  Iowa  State  College  of  Agr. 
and  Mechanical  Arts — Grantsd  request  to  con- 
tinue commencement  of  hearing  now  scheduled 
for  April  5,  to  May  31.  in  re  SSA  to  operate 
additional  hours  (Docket  11290). 

By  Hearing  Examiner  Elizabeth  C.  Smith 
on  March  15 

New  Orleans,  La.,  The  Times-Picayune  Pub.  Co. 
— Granted  request  to  correct  typographical 
errors  in  its  proposed  findings  re  application  for 
tv  ch.  4  (Docket  10795  et  al.). 

By  Hearing  Examiner  Hugh  B.  Hutchison 
on.  March  16 

Cambridge,  Md.,  The  Shore  Bcstg.  Co. — Gave 
notice  of  a  prehearing  conference  to  begin  March 
25  in  re  application  for  am  station  (Docket 
11144). 


For  Sale — (Cont'd) 

UHF  XMTR  FOR  SALE  I 


RCA  UHF  1  KW  XMTR 
RCA  UHF  CH.  42  ANTENNA 
FILTER  PLEXER,  R.F.  LOAD 
WATTMETER.  MAKE  OFFER! 


WRITE!  DON  c-  WIRTH 

WNAM-TV 

NEENAH,  WISCONSIN 
INSTRUCTION 


FCC  1st  PHONE  LICENSE 
IN  5  to  6  WEEKS 

THE  ORIGINAL  INTENSIVE 
'DOOR  OPENING  COURSE' 

RADIO-TELEVISION 
OUR  INTEGRITY  PROVEN 

Check  the  school  that 
others  try  to  copy. 

WILLIAM  B.  OGDEN 

1150  W.  Olive  Avenue 
Burbank,  California 

BE  TAUGHT— NOT  TOLD 
UNDERSTAND — NOT  MEMORIZE 
Over  1600  successful 
students  in  NINE  years 


March   18  Applications 

ACCEPTED  FOR  HI. INC 
Modification  of  CI* 

KM YK  Denver,  Colo.,  KMYK  Bests.  Co.— Mod 
of  CP  (BP-S259)  which  authorized  change  in 
frequency;  increase  power,  change  transmitter 
location;  install  DA-1  and  new  transmitter  foi 
extension  of  completion  date  (BMP-6798). 

KNXT  (TV)  Los  Angeles,  Calif..  Columbia 
Bcstg.  System  Die— Mod.  of  CP  fBPCT-1802i  as 
mod.,  which  authorized  an  auxiliary  transmitter 
and  antenna  at  main  transmitter  site  to  extend 
completion  date  to  10-2-55  ( BMPCT-2941 1. 

WHEF-TV  Brockton,  Mass..  Trans- \merican 
Television  Enterprises  Inc.— Mod.  of  CP  i  BPCT- 
1731)  as  mod.,  which  authorized  a  new  tv  sta- 
tion to  extend  completion  date  to  6-29-55 
(BMPCT-2961). 

WJPB-TV  Fairmont.  W.  Va..  Fairmont  Bcstg 
Co.— CP  to  replace  expired  CP  (BPCT-782)  as 
mod.  which  authorized  a  new  tv  station.  ( BPCT- 
1965). 

WTAP  (TV)  Parkersburg,  W.  Va..  West  Vir- 
ginia Enterprises  Inc.— Mod.  oi  CP  (BPCT-1295) 
as  mod.,  which  authorized  new  tv  station  to  ex- 
tend completion  date  to  10-1-55  (BMPCT-2962). 

Renewal  of  License 
WWWB  Jasper,   Ala.,   Bankhead    Bcstg.    (  0 
(BR-1301). 

WMPA  Aberdeen,  Miss.,  Prairie  Bcstg.  Co. — 
(BR-2696). 

WCBI  Columbus,  Miss.,  Columbus  Bcstg.  Co. — 
(BR-1093). 

WNAG  Grenada,  Miss.,  Birney  Imes  Jr.— iBR- 

2225). 

WMOX  Meridian,  Miss.,  Birnev  Imes  Jr.— iBR- 
1254). 

Renewal  of  License  Returned 
WELO  Tupelo,  Miss.,  Tupelo  Bcstg.  Co.— Name 
wrong. 

License  for  CP 
WCRS-FM   Greenwood,    S.   C,    Grenco  Inc.— 

License  to  cover  CP  (BPH-1988i  which  author- 
ized changes  in  licensed  station  (BLH-1039). 

March  21  Applications 

ACCEPTED  FOR  FILING 

Renewal  of  License 

WGRA  Cairo,  Ga.,  Grady-Mitchell  Bcstg.  Co.— 
(BR-2431). 

WJBO  Baton  Rouge,  La.,  Baton  Rouge  Bcstg. 
Co.— (BR-446). 

KAPK  Minden,  La.,  Parish  Bcstg.  Corp.— (BR- 
27131. 

WJMR  New  Orleans,  La..  Supreme  Bcstg.  Co.— 
(BR-1517). 

WBLE  Batesville,  Miss.,  Panola  Bcstg.  Co.— 
(BR-2844). 

WRBC  Jackson,  Miss.,  Rebel  Bcstg.  Co.  of  Miss 
— (BR-766). 

KANW  (FM)  Albuquerque,  N.  M..  Board  of 
Education  of  the  City  of  Albuquerque — i  BRED- 

62). 

Applications  Returned 
South  Bend,  Ind.,  Allen  E.  Kester  Sr.  &  Allen 
E.  Kester  Jr.,  db/as  Commercial  Sound   &  Hi- 
Fidelity— CP.  Engineering  data  dated  after  Sec- 
tion I.   Programming  data  requested. 

Modification  of  CP 

WJDM  (TV)  Panama  Citv,  Fla.,  J.  D.  Manly- 
Mod,  of  CP  (BPCT-1571)  as  mod.  which  auth. 
new  tv  station  for  extension  completion  date  to 
10-1-55  (BMPCT-2965). 

WAFB-TV  Baton  Rouge.  La..  Modern  Bcstg. 
Co.  of  Baton  Rouge  Inc. — Mod.  of  CP  (BPCT- 
1682)  as  mod.  which  auth.  new  tv  station  for  ex- 
tension completion  date  to  9-29-55  (BMPCT- 
2960). 

License  for  CP 

WBZ-TV  Boston.  Mass..  Westinghouse  Bcstg. 
Co.— License  to  cover  CP  (BPCT-1894)  which 
authorized  changes  in  facilities  of  existing  tv 
station  (BLCT-285). 

WSLI-TV  Jackson.  Miss..  Standard  Life  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1035)  as  mod.  which 
auth.  new  tv  station  for  extension  completion 
date  to  6-22-55  (BMPCT-2966V 

KENS-TV  San  Antonio,  Texas..  Express  Pub- 
lishing Co. — License  to  cover  CP  (BPCT-832  as 
mod.)  which  authorized  changes  in  facilities  of 
existing  commercial  tv  b/c  station  (BLCT-2801. 

WCTA  Andalusia,  Ala.,  Andalusia  Bcstg.  Co. — 
License  to  cover  CP  (BP-9113).  as  mod.  which 
authorized  change  frequency;  increase  in  power: 
install  new  transmitter  and  directional  antenna 
(DA-N)  and  mount  fm  antenna  on  South  Tower 
(BL-5661). 

WVOP  Vidalia,  Ga..  H.  F.  Brice  and  R.  E.  Led- 
ford.  d/b  as  Vidalia  Bcstg.  Co. — License  to  cover 
CP  (BP-9485),  which  authorized  increase  power 
and  install  new  transmitter  (BL-5662). 

WXLW  Indianapolis.  Ind..  Radio  Indianapolis 
Inc. — License  to  cover  CP  (BP-76291.  which 
authorized  change  in  frequency;  increase  power: 
install  directional  antenna:  change  type  of  trans- 
mitter and  change  transmitter  location  (BL-5655). 

WESO  Southbridge.  Mass..  WESO  Die. — License 
to  cover  CP  tBP-8449)  as  mod.,  which  authorized 
new  standard  broadcast  station  (BL-5659). 


Broadcasting 


Telecasting 
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WBUD  Trenton,  N.  J.,  Morrisville  Bcstg.  Co. — 

License  to  cover  CP  (BP-8943)  as  mod.,  which 
authorized  increase  daytime  power,  change  type 
transmitter  and  make  changes  in  daytime  direc- 
tional antenna  from  DA-1  to  DA -2  (BL-5658). 

WALL  Middletown,  N.  Y.,  Community  Bcstg. 
Corp.— License  to  cover  CP  (BP-9607),  which 
authorized  installation  of  a  new  transmitter  (BL- 
5660). 

WNEW  New  York.  N.  Y.,  WNEW  Bcstg.  Co.— 
License  to  cover  CP  (BP-4309)  as  mod.,  which 
authorized  increase  power;  install  new  trans- 
mitter; change  from  employing  DA  day  and  night 
to  DA-N  use  only  (BL-5656). 

WCLA  Colonial  Heights-Petersburg,  Va„  Harry 
A.  Epperson  Jr.— License  to  cover  CP  (BP-9296) 
as  mod.,  which  authorized  new  standard  broad- 
cast station  (BL-5663). 

Renewal  of  License 
KCON    Conway,    Ark.,    Conway   Bcstg.    Co. — 
(BR-2539). 

KELD  El  Dorado,  Ark.,  Radio  Enterprises  Inc. — 

(BR-864). 

KTBS   Shreveport,  La.,   KTBS  Inc.— (BR-454). 
Applications  Returned 

WDQN  DuQuoin,  111.,  Leonard  M.  Johnson  and 
Leonard  F.  Johnson  d/b  as  Ava  Bcstg.  Co. — 
Voluntary  assignment  of  license  to  M.  R.  Lank- 
ford.   To  be  filed  on  form  314. 

WCLD  Cleveland,  Miss.,  Voice  of  the  Delta — 
(Re:  signature)  (BR-2436). 

Modification  of  CP 

WBRC-TV  Birmingham,  Ala.,  Birmingham 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1897)  which  au- 
thorized installation  of  auxiliary  transmitters  at 
present  site  of  main  transmitters  to  extend  com- 
pletion date  to  6-17-55  (BMPCT-2969). 

KERO-TV  Bakersfleld,  Calif.,  Kern  County 
Bcstrs.  Die— Mod.  of  CP  (BPCT-1164)  as  mod., 
which  authorized  new  tv  station  to  extend  com- 
pletion date  to  10-5-55  (BMPCT-2972). 

KTVO  (TV)  Kirksville,  Mo.,  KBIZ  Inc.— Mod. 
of  CP  (BPCT-1452)  as  mod.,  which  authorized 
new  tv  station  to  extend  completion  date  to 
8-1-55  (BMPCT-2967). 

KSPG  (TV)  Tulsa,  Okla.,  Arthur  R.  Olson- 
Mod,  of  CP  (BPCT-1628)  as  mod.,  which  author- 
ized new  tv  station  to  extend  completion  date  to 
10-4-55  (BMPCT-2971). 

KPTV  (TV)  Portland,  Ore.,  Empire  Coil  Co.— 
Mod.  of  CP  (BPCT-1901),  which  authorized  in- 
stallation of  auxiliary  transmitters  at  the  main 
transmitter  site  to  extend  completion  date  to 
10-4-55  (BMPCT-2970). 

License  for  CP 

WTVP  (TV)  Decatur,  111.,  Prairie  Television  Co. 

—License  to  cover  CP  (BPCT-1399)  as  mod., 
which  authorized  new  tv  station  (BLCT-276). 


March  22  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  E.  M.  Webster 
on  March  18 

Hopkins-Edina-St.  Louis  Park,  Minn.,  Hopkins- 
Edina-St.  Louis  Park  Bcstg.  Co. — Granted  petition 
for  leave  to  amend  its  am  application  to  change 
name  of  applicant  to  Radio  Suburbia  Inc.,  etc. 
(Docket  11276;  BP-9405). 

By  Hearing  Examiner  Fanney  N.  Litvin 
on  March  18 

St.    Joseph,    Mo.,    Broadcast    Group    Die. — 

Granted  petition  for  leave  to  amend  its  am  ap- 
plication to  show  change  in  stockholders,  etc. 
(Docket  11147;  BP-9264);  exceptions  of  KFKU 
and  WREN  were  noted. 

By  Hearing  Examiner  Annie  Neal  Huntting 
on  March  18 

Newburyport,  Mass.,  Theodore  Feinstein — Is- 
sued a  second  statement  concerning  prehearing 
conference  and  order  which  shall  govern  the 
course  of  hearing  in  re  am  application  (Docket 
11141),  which  was  continued  from  April  22  to 
May  13. 

By  Hearing  Examiner  James  D.  Cunningham 
on  March  21 

WROW-AM-TV  Albany,  N.  Y.,  Hudson  Valley 

Bcstg.  Co. — Gave  notice  of  a  hearing  conference 
to  be  held  March  24  in  re  consent  to  transfer 
control  of  WROW-AM-TV  (Docket  11243). 

By  Hearing  Examiner  Charles  J.  Frederick 
on  March  21 

Pittsburgh,  Pa.,  WWSW  Die,  Pittsburgh  Radio 
Supply  House  Inc. — Granted  petition  of  Pitts- 
burgh Radio  for  extension  of  time  from  March  21 
to  March  31  in  which  to  file  proposed  findings  in 
proceeding  re  ch.  11  (Dockets  8730,  8840).  Also 
granted  petition  of  Pittsburgh  Radio  to  reopen 
the  record  to  receive  in  evidence  a  stipulation  of 
the  parties  concerning  stock  ownership  of  WWSW 
Inc. 
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BROADCAST  ACTIONS 
By  the  Broadcast  Bureau 
Actions  of  March  18 
CP 

WJPB-TV  Fairmont,  W.  Va.,  Fairmont  Bcstg. 
Co.— Granted  CP  to  replace  expired  CP  (BPCT- 
782)  as  mod.,  which  authorized  new  commercial 
tv  station  (ch.  35)  (BPCT-1965). 

Modification  of  CP 

The  following  were  granted  extensions  of  com- 
pletion dates  as  shown:  WHP-FM  Harrisburg,  Pa., 
to  5-10-55;  WTAP  Parkersburg,  W.  Va.,  to  10-1-55; 
WHEF-TV  Boston.  Mass..  to  9-29-55:  WPMT  Port- 
land, Me.,  to  8-16-55;  WAFB-TV  Baton  Rouge.  La., 
to  9-29-55;  KNXT  Los  Angeles,  to  10-2-55;  WKOP 
Binghamton,  N.  Y.,  to  6-2-55,  conditions. 

Actions  of  March  17 
CP 

KDKA-TV  Pittsburgh.  Pa.,  Westinghouse  Bcstg. 
Co. — Granted  CP  to  maintain  visual  and  aural 
transmitters  incorporated  in  BLCT-26  (dated  2-9- 
53)  as  auxiliary  transmitters  at  the  main  trans- 
mitter site  (BPCT-1955). 

Modification  of  CP 

WCLA  Petersburg,  Va.,  Harry  A.  Epperson  Jr. — 
Granted  Mod.  of  CP  to  change  type  transmitter 
and  make  changes  in  ground  system  (BMP-6799). 

Actions  of  March  16 
Granted  License 

WMOR  Morehead,  Ky.,  Morehead  Bcstg.  Co. — 
Granted  license  for  am  station  (BL-5638). 

WTAR  Norfolk,  Va.,  WTAR  Radio  Corp.— 
Granted  license  covering  installation  of  new  aux- 
iliary transmitter  (BL-5643). 

WMEV  Marion,  Va.,  Mountain  Empire  Bcstg. 
Corp. — Granted  license  covering  installation  of 
new  transmitter  as  an  auxiliary  transmitter  (BL- 
5637). 

WBLT  Bedford,  Va.,  Bedford  Bcstg.  Corp.— 

Granted  license  covering  change  of  facilities, 
installation  of  new  transmitter  and  changes  in 
antenna  system;  1350  kc,    lkw,  D  (BL-5639). 

KWSC  Pullman,  Wash.,  State  College  of  Wash. 
—Granted  license  to  cover  CP  (BP-9671)  to  re- 
place expired  permit  BP-9228,  which  authorized 
installation  of  new  transmitter  as  an  auxiliary 
transmitter  (BL-5636). 

KZIP  Amarillo,  Tex.,  Panhandle  Bcstg.  Co. — 
Granted  license  for  am  station  (BL-5644). 

WHBL-FM  Sheboygan,  Wis.,  WHBL  Inc.— 
Granted  license  covering  changes  in  licensed 
station;  antenna  to  235  feet  and  ERP  to  63  kw 
(BLH-1038). 

WSJS-FM  Winston-Salem,  N.  C,  Piedmont  Pub. 
Co.— Granted  license  for  fm  station  (BLH-973). 

Remote  Control 
KYSM-AM-FM  Mankato,  Minn.,  Southern  Minn. 
Supply  Co. — Granted  authority  to  operate  KYSM- 
FM  by  remote  control  and  CP  for  KYSM-AM  to 
install  new  transmitter  (BRCH-129.  BP-9729). 

CP 

KWWL  Waterloo,  Iowa,  Black  Hawk  Bcstg.  Co. 
—Granted  CP  to  replace  expired  CP  (BP-9004), 
which  authorized  increase  in  nighttime  power 
and  changes  in  nighttime  directional  antenna 
system;  conditions  (BP-9727). 

WAPL  Applcton,  Wis.,  Bartell  Bcstrs.  Inc. — 
Granted  CP  to  install  new  transmitter  (BP-9728). 

WELS  Kinston,  N.  C,  Farmers  Bcstg.  Serv.  Inc. 
— Granted  CP  to  install  new  transmitter  as  an 
auxiliary,  at  present  location  of  main  transmitter, 
to  operate  on  1010  kc,  1  kw  (BP-9689). 

WFAA-TV  Dallas,  Tex.,  A.  H.  Belo  Corp.— 
Granted  CP  to  install  auxiliary  transmitter  and 
antenna,  at  main  transmitter  site,  to  operate  on 
ch.  8,  ERP;  visual  109  kw,  aural  55  kw  (BPCT- 
1882). 

WDAK-TV  Columbus,  Ga.,  Television  Columbus 

— Granted  CP  to  maintain  auxiliary  transmitter 
specified  in  STA  granted  8-5-54  as  auxiliary  trans- 
mitters (BPCT-1948). 

Modification  of  CP 

WISH  Indianapolis,  Did.,  Universal  Bcstg.  Co. — 
Granted  Mod.  of  CP  for  change  in  type  trans- 
mitter (BMP-6793). 

The  following  were  granted  extension  of  com- 
pletion dates  as  shown:  KWFT-TV  Wichita  Falls, 
Tex.,  to  9-22-55;  WISH-TV  Indianapolis,  Ind.,  to 
9-28-55;  KETA  (TV)  Oklahoma  City,  Okla.,  to 
9-18-55;  WJOY  Burlington,  Vt,  to  5-9-55. 

Actions  of  March  15 
Granted  License 
WSWW  Platteville,  Wis.,  Southwest  Wisconsin 
Co. — Granted  license  for  am  station  (BL-5642). 

CP 

WXIX  (TV)  Milwaukee,  Wis.,  Columbia  Bcstg. 
System  Die. — Granted  CP  to  install  auxiliary  an- 
tenna at  main  transmitter  site  (BPCT-1958). 


Actions  of  March  14 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  bv  remote  control:  WSSV 
Petersburg,  Va.;  KENT  Shreveport.  La.;  WHBT 
Harriman,  Tenn.;  KYSM  Mankato,  Minn. 

Granted  License 

WBUY  Lexington,  N.  C,  Davidson  County 
Bcstg.  Co. — Granted  license  covering  change  of 
facilities  and  installation  of  new  transmitter;  1440 
kc.  5  kw.  D  (BL-5629). 

WPLH  Huntington.  W.  Va.,  Huntington  Bcstg. 
Corp. — Granted  license  covering  change  of  facil- 
ities, installation  of  new  transmitter  and  change 
transmitter  location;  1470  kc,  5  kw,  D;  condition 
(BL-5631). 

KLMR  Lamar,  Colo.,  The  Southeast  Colo.  Bcstg. 

Co. — Granted  license  covering  change  of  facilities, 
installation  of  new  transmitter  and  directional 
antenna  night  (DA-N ),  920  kc,  500  w,  1  kw-LS, 
DA-N,  U;  condition  (BL-5635). 

WBRE-FM  Wilkes-Barre,  Pa.,  Louis  G.  Balti- 
more— Granted  license  covering  changes  in  fm 
station  antenna  to  1160  feet;  ERP:  2.25  kw  (BLH- 
1036). 

Modification  of  CP 

The  following  were  granted  extension  of  com- 
pletion dates  as  shown:  WCHS-TV  Charleston, 
W.  Va.,  to  10-11-55;  WAPA-TV  San  Juan.  P.  R., 
to  10-12-55. 


March  23  Decisions 

BROADCAST  ACTIONS 

By  the  Commission  en  banc 

Renewal  of  License 

The  following  stations  were  granted  renewal  of 
licenses  for  the  regular  period:  WFTL  Ft.  Lauder- 
dale, Fla.:  WDAK  Columbus,  Ga.:  WDWD  Daw- 
son, Ga.:  WERD  Atlanta.  Ga.:  WGWC  Selma,  Ala.; 
WJAT  Swainsboro,  Ga.;  WKUL  Cullman,  Ala.; 
WPNX  Phenix  City,  Ala.-Columbus.  Ga.;  WRAG 
Carrollton,  Ala.;  WSFT  Thomaston,  Ga.;  WETO 
Gadsden,  Ala.:  WFPM  Ft.  Vallev,  Ga.:  WATM 
Atmore,  Ala.;  WCEH  Hawkinsville,  Ga.;  WDEC 
Americus.  Ga.;  WDUN-AM-FM  Gainesville.  Ga.; 
WEDR  Birmingham.  Ala.:  WELR  Roanoke.  Ala.; 
WKLF  Clanton,  Ala.;  WLAY  Muscle  Shoals,  Ala.; 
WRMA  Montgomery,  Ala.;  WROM  Rome,  Ga.; 
WTLS  Tallassee,  Ala. 


March  23  Applications 

Accepted  for  Filing 

Modification  of  CP 

WBLU  Paris,  Ky..  D.  C.  Stephens  tr/as  Paris 
Bcstg.  Co.— Mod.  of  CP  (BP-9564),  which  author- 
ized new  standard  broadcast  station  to  change 
antenna-transmitter  location  to  on  Fords  Mill 
Road,  approximately  0.25  mi.  West  of  Paris 
(BMP-6800). 

KCAR  Clarksville,  Tex.,  B.  B.  Black,  June 
Brewer.  Mattie  Lou  Hurt,  Executrix  of  the  Es- 
tate of  Reagan  Hurt,  deceased,  d/b  as  Texo  Bcstg. 

Co.— Mod.  of  CP  (BP-7997)  as  mod.,  which  author- 
ized new  standard  station  for  extension  of  com- 
pletion date  (BMP-6801). 

Modification  of  License 

WFIL  Philadelphia,  Pa.,  Triangle  Publications 
Inc. — Mod.  of  license  to  change  name  of  licensee 
to  Triangle  Publications  Inc  (Radio  and  Televi- 
sion Division)  (BML-1621). 

WFIL-FM  Philadelphia,  Pa.,  Triangle  Publica- 
tions Inc.— Mod.  of  license  to  change  name  to 
Triangle  Publications  Inc.  (Radio  &  Television 
Division)  (BMLH-86). 

Renewal  of  Licenses 

KARK  Little  Rock,  Ark.,  Arkansas  Radio  and 
Equipment  Co.—  (BR-739). 

KVSA  McGehee,  Ark.,  Southeast  Arkansas 
Bcstrs.  Inc.— (BR-2842). 

KWCB  Searcy,  Ark.,  White  County  Bcstg.  Co.— 
(BR-2647). 

KRLW  Walnut  Ridge,  Ark.,  Southern  Baptist 
College— (BR-2630). 
KJEF    Jennings,    La.,    Jennings    Bcstg.  Co.— 

(BR-2626). 

WDSU  New  Orleans,  La.,  WDSU  Bcstg.  Corp.— 

(BR-449). 

WWL  New  Orleans,  La.,  Loyola  U.— iBR-447). 
WGCM   Gulfport,   Miss.,   WGCM   Bcstg.  Co.— 

(BR-733). 

KALB-FM  Alexandria,  La.,  Alexandria  Bcstg. 
Co.— (BRH-131). 

WRCM  (FM)  New  Orleans,  La.,  Supreme  Bcstg. 
Co.— (BRH-763). 

BROADCASTING     •  TELECASTING 


TELESTATUS  March  28,  1955 

Tv  Stations  on  the  Air  With  Market  Set  Counts 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (»-)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
ipectlve  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
leparate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B-T  estimate. 
Stations  not  preceded  by  triangle  (►)  are  grantees,  not  yet  operating. 


Headley- 


ALABAMA 

Andalusiat— 

WAIQ  (*2)  3/9/55-Unknown 
B  liming  h  am — 

fr-WABT  (13)  NBC,  ABC.  DuM;  Blair;  306,318 

►  WBRC-TV  (6)  CBS;  Katz;  304,320 
WJLN-TV  (48)  12/10/52-Unknown 
WBIQ  (*10)  10/13/54-Unknown 

Decaturt — 

►  WMSL-TV  (23)  CBS,  NBC;  Walker;  26,230 
Dothant — 

►  WTVY  (9)  Young 
Mobile— 

>■  W  ALA -TV    (10)    ABC,    CBS,  NBC; 
Reed;  101,100 

WKAB-TV  (48)  See  footnote  (c) 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

►  WCOV-TV    (20)    ABC,    CBS,    DuM;  Raymer; 

51,200 

►  WSFA-TV  (12)  NBC;  Katz;  89,110 
Munfordi  — 

►-WTIQ  (*7) 
Selmat — 

WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KVAR  (12)  NBC,  DuM;  Raymer;  116,370 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery;  116,370 

►  KPHO-TV  ioi  CBS,  DuM;  Katz;  118,560 
*■  KTVK  (3 1  ABC;  Weed 


New  Tv  Station 

The  following  tv  station  is  the  newest 
to  start  regular  programming: 

KBET-TV  Sacramento,  Calif,  (ch.  10), 
March  20. 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Hollingbery;  37,957 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  37,957 
Yuraar — 

►  KIVA  (11)  NBC,  DuM;  Grant;  26,136 

ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht — 

►  KFSA-TV  (22)  ABC,  CBS,  NBC,  DuM;  Pearson; 

27,500 

KNAC-TV  (5)  Rambeau;  6/3/54-TJnknown 
Jonesborot — 

KBTM-TV  (8)  1/12/55-Unknown 
Little  Rock — 

►  KARK-TV  (4)  NBC,  DuM;  Petry;  95,581 
KTHV  (11)  Branham;  11/4/54-Unknown 

►  KATV  (7)  (See  Pine  Bluff) 
Pine  Bluflt— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  91,389 
Texarkana — 

►  KCMC-TV  (6)  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (23)  ABC,  DuM;  Weed;  87,000 


►  KERO-TV    (10)    CBS.    NBC;  Avery-Knodel; 

146.398 

Berkeley  (San  Francisco)  — 

*•  KQED  C9) 

Chico— 

*■  KHSL-TV  (12)  ABC.  CBS.  NBC.  DuM;  Avery- 
Knodel;  60,801 
CoronaT — 

KCOA  (52).  9/16/53-Unknown 
Eurekat — 

►  KIEM-TV  (3)   ABC.  CBS,  NBC,  DuM;  Hoag- 

Blair,  Blair  Tv;  19,500 
Fresno — 

KBID-TV  (53)  See  footnote  (c) 

►  KJEO  (47)  ABC.  CBS.  DuM;  Branham;  156.035 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  142,000 

KARM,  The  George  Harm  Station  (12)  Boiling; 
Initial  Decision  8/31/54 
Los  Angeles — 

►  KABC-TV  (7)  ABC;  Petry;  2,034,933 
KBIC-TV  (22)  2/10/52-Unknown 

►  KCOP  (13)  Weed;  2.034.933 
fc-KHJ-TV  (9)  DuM;  H-R;  2,034,933 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  2.034.933 
KRCA  (4)  NBC;  NBC  Spot  Sis.;  2,034.933 


Total  stations  on  air  in  U.  S.  and  possession*. 

426;  total  cities  with  stations  on  air:  284.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlet* 
that  are  operating.  Total  sets  in  use  36,029,308. 
*  Indicates  educational  stations, 
t  Cities  NOT  interconnected. 

(a)  Two  Buffalo,  N.  Y.,  tv  stations,  in  addition  to 
their  U.  S.  set  counts,  report  the  following  set 

coverage  in  Canada:  WBEN-TV,  459,256;  WGR- 
TV,  419,577. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  2ti.- 
544  on  July  10,  1952. 

(c)  The  following  stations  have  suspended  regular 
operations  but  have  not  turned  in  CP's:  WKAB- 
TV  Mobile,  Ala,;  KBID-TV  Fresno,  Calif.;  WRAY- 
TV  Princeton,  Did.;  WKLO-TV  Louisville,  Ky.; 
WPMT  (TV)  Portland,  Me.;  WFTV  (TV)  Dulnth, 
Minn.;  WCOC-TV  Meridian,  Miss.;  KACY  (TV) 
Festus,  Mo.;  KOPR-TV  Butte,  Mont.;  WFPG-TV 
Atlantic  City,  N.  J.;  WTRI  (TV)  Albany.  N.  Y.; 
WIVE  (TV)  Elmira,  N.  Y.;  WQMC  (TV)  Char- 
lotte, N.  C;  WIFE  (TV)  Dayton,  Ohio;  KMPT 
(TV)  Oklahoma  City;  KCEB  (TV)  Tulsa,  Okla.; 
WLBR-TV  Lebanon,  Pa.;  WKST-TV  New  Castle, 
Pa.;  WKJF-TV  Pittsburgh,  Pa.;  KNUZ-TV  Hous- 
ton, Tex.;  KETX  (TV)  Tyler,  Tex.;  WBTM-TV 
Danville,  Va.;  WTOV-TV  Norfolk,  Va.;  WKNA- 
IV  Charleston,  W.  Va.;  WJPB-TV  Fairmont,  W. 
Va.;  WCAN-TV  Milwaukee. 

(d)  Shreveport  Tv  Co.  has  received  Initial  deci- 
sion favoring  It  for  ch.  12,  which  is  currently 
operated  by  Interim  Tv  Corp.  [ K SLA  (TV)]. 


Strong  pull 


• .  •  keeps  viewers  tuned  to 

KMJTV 

FRESNO,  CALIFORNIA  •  CHANNEL  24 
NBC  and  CBS  affiliate 

the  San  Joaquin  Valley's 
FIRST  TV  station  in . . . 


POWER        now  447,000  watts. 

RECEPTION  Pacific  Coast  Measurement  Bureau 
Survey  (Oct.  '54)  shows  KMJ-TV  re- 
ception "most  satisfactory"  in  area. 

RATINGS  KMJ-TV  carries  20  out  of  the  25  top- 
rated  nighttime  programs  in  the 
Fresno  area  (ARB  report.  Oct.  '54). 

COLOR  KMJ-TV  was  the  first  local  station 
equipped  to  transmit  network  color 
shows  and  has  presented  them  on  a 
regularly  scheduled  basis. 

Paul  H.  Raymer,  National  Representative 
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►  KTLA  (5)  Raymer;  2,034,933 

►  KTTV  (11)  Blair;  2,034,933 
Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Sacramento — 

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC;  Weed;  127,500 
KCRA  Inc.  (3)  Initial  Decision  6/3/51 

►  KBET-TV  (10)  CBS,  ABC;  H-R 
Sallnasr — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 492.371 
San  Diego — 

►  KFMB-TV  (8)  ABC.  CBS:  Petry;  290.000 

►  KFSD-TV  (10)  NBC;  Katz;  285,533 
KUbH  (21)  12/23/53— Unknown 

San  Francisco — 

KBAY-TV  (20  )  3/11/53-Unknown  (granted  STA 
Sept.  15 

►  KGO-TV  (7)  ABC;  Petry;  1,068,555 

►  KPIX  (5)  CBS;  Katz;  1,068,555 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  1,068,555 

►  KSAN-TV  (32)  Stars  National;  210,000 
San  Joset — 

KQXI  (11)  4/15/34-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  ABC.  CBS,  DuM:  Grant;  82,836 
Santa  Barbara — 

►  KEYT  (3)  ABC.  CBS.  NBC.  DuM;  Hollingbery; 

464.192 
Stocktont— 

►  KOVR  (13)  DuM;  Blair;  1,054.000 

►  KTVU  (36)  NBC;  Hollingbery;  120,000 
Tulare  (Fresno) — 

►  K WG  (27)  DuM;  Forjoe;  150,000 
Visaliat— 

KAKI  (43)  10/6/54-Unknown 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC.    CBS.   DuM;  Hollingbery; 

53,604 

►  KRDO-TV  (13)  NBC;  McGillvra;  40,000 
Denver — 

►  KBTV  (9)  ABC;  Free  8c  Peters;  273,069 

►  KFEL-TV    (2)    DuM;    Hoag-Blair,    Blair  Tv: 

273,069 

►  KLZ-TV  (7)  CBS;  Katz;  273.069 

►  KOA-TV  (4)  NBC;  Petry;  273.069 
KRMA-TV  (*6)  7/1/53-Unknown 

Grand  Junction! — 

►  KFXJ-TV  (5)  NBC,  CBS.  DuM;  Holman;  9.600 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  50.906 

CONNECTICUT 

Bridgeport — 

WCBE  (*71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC.  DuM;  Young;  72.340 
Hartford — 

WCHF  (*24)  1/29/53-Unknown 


THE  SPOTLIGHTS  ON 


EVANSVILLE  MARKET 


MEEKER  TV,  Inc.       ADAM  YOUNG 

St.  Louis,  Mo. 

W  E  H  T  Channel  5Q 
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►  WGTH-TV  (18)  ABC,  DuM;  H-R:  291.299 

New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  284.169 
New  Haven — 

WELI-TV  (98)  H-R;  6/24/53-Unknown 
i   ►  WNHC-TV  (8)  ABC,  CBS.  NBC.  DuM:  Katz; 
934,448 
New  Lonaont — 

WNLC-TV  (26)  12/31/52-Unknown 
Norwicht — 

WCNE  (*63)  1/29/53-Unknown 
!  Stamfordt — 

WSTF  (27  )  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC;  Stuart;  193,320 

DELAWARE 

Wilmington — 

►  WDEL-TV  (12)  NBC.  DuM;  Meeker:  2,051.000 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  600,000 
WOOK-TV  (50  )  2/24/54-Unknown 

►  WRC-TV  (4)  NBC;  NBC  Spot  Sis.;  707,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  672.200 

►  WTTG  (5)  DuM;  H-R;  642,000 
WETV  (20)  10/21/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beachf  

WMFJ-TV  (2)  McGillvra;  7/8/54-7/1/55 
Fort  Lauderdale — 

►  WITV  (17)  ABC.  DuM;  Boiling;  145,600  (also 

Miami) 
Fort  Myerst — 

►  WINK-TV  (11)  ABC,  CBS;  McGillvra;  11,726 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC.  DuM;  Perry;  75,600 

►  WMBR-TV  (4)  ABC.  CBS,  DuM;  CBS  Spot  Sis.; 

405,600 

WOBS-TV  (30)  Stars  National:  8/12/53-Spring 
'55 
Miami — 

►  WGBS-TV  (23)  NBC;  Katz 
WMFL  (33)  12/9/53-Unknown 
WTHS-TV  <»2)  11/12/53-Unknown 

►  WTVJ    (4)    CBS.   ABC,   NBC,   DuM;    Free  & 
Peters;  304.800 

Biscayne  Tv  Corp.  (7)  Initial  Decision  1/17/55 

►  WITV  (17)  See  Fort  Lauderdale 
Orlando — 

►  WDBO-TV  (6)  CBS.  ABC,  NBC.  DuM;  Blair; 

80,000 
Panama  Cityt — 

►  WJDM    (7)    ABC.    NBC.    DuM;  Hollingbery; 

24.750 
Pensacolat — 

►  WEAR-TV  (3)  ABC,  CBS.  DuM:  Hollingbery; 

89.500 

►  WPFA  (15)  32,500 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  DuM;  Weed;  134,000 
Tampat— 

►  WFLA-TV  (8)  NBC;  Blair;  175,000 

WTVT  (13)  CBS;  Avery-Knodel;  9/2/54-4/1/55 
West  Palm  Beach — 

►  WEAT-TV  (12)  ABC;  Walker 

►  WIRK-TV  (21)  DuM;  Weed;  42,708 

►  WJNO-TV  (5)  NBC,  CBS,  DuM;  Venard;  231,000 

GEORGIA 

Albanvt — 

►  WALB-TV  (10)  ABC,  NBC.  DuM;  Burn-Smith; 

45,000 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM:  Katz;  456.190 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  465,000 

►  WQXI-TV  (36)  23,742 

►  WSB-TV  (2)  NBC;  Petry;  484,725 

►  WJBF    (6)    ABC,    NBC,    DuM;  Hollingbery; 

133.000 

►  WRDW-TV  (12)  CBS:  Headley-Reed;  131,444 
Columbus — 

►  WDAK-TV    (28)    ABC,   NBC,   DuM;  Headley- 

Reed:  84,690 

►  WRBL-TV  (4)  CBS;  Hollingbery;  95,412 
Macon — 

►  WMAZ-TV    (13)    ABC.    CBS.    DuM;  Avery- 

Knodel;  94,628 

►  WNEX-TV  (47)  NBC;  Branham;  62.032 
Romet — 

►  WROM-TV  (9)  McGillvra;  150,990 
Savannah — 

1  ►  WTOC-TV  (11)  ABC,  CBS,  NBC.  DuM;  Avery- 
Knodel;  60,107 
WSAV-TV  (3)  1/26/55-Unknown 
Thomasvillet — 

WCTV  (6)  Stars  National:  12/23/53-Spring  '55 

IDAHO 

Boiset — 

►  KBOI-TV  (2)  CBS,  DuM;  Free  &  Peters;  43.985 

►  KIDO-TV  (7)  ABC,  NBC;  Blair;  41,900 

Idaho  Fallsf— 

►  KID-TV  (3)  ABC,  CBS,  NBC.  DuM;  Gill-Perna; 

32,419 
i  Lewistonf — 

KLEW-TV  (3)  2/9/55-Unknown 
Poqatellot — 

KWIK-TV  (6)  ABC;  Hollingbery;  3/26/53-Un- 
known 
Twin  Fallst — 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
Unknown 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  ABC.  CBS,  DuM;  Radio  Tv  Repre- 
sentatives; 320,000 

Bloomington — 

►  WBLN  (15)  McGillvra;  113,242 


Champaign — 

►  WCIA  (3)  CBS.  NBC.  DuM:  Hollingbery;  307  000 
WTLC  («12)  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,877.600 

►  WBKB  (7)  ABC;  Blair;  2,074,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  2,080,000 
WHFC-TV  (26)  1/8/53-Unknown 
WIND-TV  (20)  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  2,043,000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (»11)  11/5/53-Unknown 
Danville — 

►  WDAN-TV  (24)  ABC:  Everett-McKinney;  35,000 
Decatur — 

►  WTVP  (17)  ABC,  DuM;  Boiling;  160,000 
Evanstont — 

WTLE  (32)  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30.000 
Peoria — 

►  WEEK-TV    (43)    NBC,    DuM;  Headley-Reed; 

229  274 

►  WTVH-TV  (19)  CBS.  ABC;  Petry;  229.274 
WDHL  Tv  Co.  (8)  Initial  Decision  11/5/54 

Quincyt  (Hannibal,  Mo.)  — 

►  WGEM-TV    (10)    ABC.   NBC;  Avery-Knodel; 

150,000 

►  KHQA-TV  (7)  See  Hannibal,  Mo. 
Rockford — 

►  WREX-TV  (13)  ABC.  CBS;  H-R;  256,600 

►  WTVO  (39)  NBC,  DuM;  Weed;  100,000 
Rock  Island  (Davenport.  Moline) — 

►  WHBF-TV  (4)  ABC.  CBS,  DuM;  Avery-Knodel; 

295,201 
Springfield — 

►  WICS  (20)  ABC,  NBC.  DuM:  Young:  95.000 
Sangamon  Valley  Tv  Corp.  (2)  Initial  Decision 

11/30/54 

INDIANA 

Andersont — 

WCBC-TV  (61)  2/2/55-5/1/55 
Bloomington — 

►  WTTV  (4)  NBC.  DuM;  Meeker;   622,727  (also 

Indianapolis) 
Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  208,139 
Evansvllle — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  94.J15 

►  WEHT  (50)  See  Henderson,  Ky. 

Evansville  Tv  Inc.  (7)  Initial  Decision  10/4/54 

Fort  Wayne — 

►  WKJG-TV  (33)  NBC,  DuM;  Raymer;  132,547 

►  WINT  (15)  See  Waterloo 

WANE-TV  (69)  Boiling;  9/29/54-Unknown 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC;  Katz:  662,000 

►  WISH-TV  (8)  ABC,  CBS,  DuM;  Boiling;  540,020 

►  WTTV  (4)  See  Bloomington 
Lafayettet — 

►  WFAM-TV  (59)  CBS,  DuM;  Rambeau;  66.500 
Muncie — - 

►  WLBC-TV  (49)  ABC,  CBS,  NBC.  DuM;  Hol- 

man, Walker;  107,250 
Notre  Dame  (South  Bend)t — 

WNDU-TV  (46)  NBC;  Meeker;  8/12/54-7/15/55 
Princetont — 

WRAY-TV  (52)  See  footnote  (c) 
South  Bend— 

►  WSBT-TV  (34)  CBS.  DuM;  Raymer;  206.47J 

Terre  Haute — 

►  WTHI-TV  (10)  ABC,  CBS,  DuM;  Boiling;  154,000 
Waterloo  (Fort  Wayne) — 

►  WINT  (15)  ABC.  CBS;  H-R:  133.478 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC.  CBS.  DuM;  Weed;  315,600 
Cedar  Rapids — 

►  KCRG-TV  (9)  ABC.  DuM;  Venard;  116,000 

►  WMT-TV  (2)  CBS;  Katz;  266.800 
Davenport  (Moline.  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters:  295,165 
Des  Moines — 

►  KGTV  (17)  ABC;  Hollingbery;  76.500 

►  WHO-TV  (13)  NBC:  Free  &  Peters;  J02.000 
Cowles  Broadcasting  Co.  (8)  Initial  Decision 

8/26/54 
Fort  Dodget  

►  KQTV  (21)  NBC.  DuM;  Pearson;  22,100 
Mason  City — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed;  135,932 
Sioux  City — 

►  KTIV  (4)  NBC,  ABC.  DuM;  Hollingbery:  152,835 

►  KVTV  (9)  ABC,  CBS,  DuM;  Katz;  152,835 
Waterloo — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed; 

162,159 

KANSAS 

<  Great  Bendt— 

►  KCKT  (2)  NBC;  Boiling;  126,258 
Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  199,012 
Manhattant — 

KSAC-TV  (*8)  7/24/53-Unknown 
Pittsburgt — 

j  ►KOAM-TV  (7)  ABC,  NBC.  DuM;  Katz,  91,552 
Topeka — 

►  WIBW-TV  (13)  ABC.  CBS,  DuM;  Capper  Sis.; 

426,427 
Wichita— 

►  KAKE-TV  (10)  ABC;  Hollingbery;  195,110 

►  KEDD  (16)  NBC:  Petry;  124,311 

Wichita  Tv  Corp.  (3)  Initial  Decision  8/9/54 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 

Broadcasting    •  Telecasting 


KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry;  8/14/52-Unknown 
Henderson  (Evansville,  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  80,831 
Lexington!— 

WLAP-TV  M7)  12/3/53-Unknowu 

►  WLEX-TV  (18)  NBC,  ABC,  DuM;  Forjoe 
Louisville — 

►  WAVE-TV  (3)   ABC.  NBC,  DuM;   NBC  Spot 

Sis  *  434  912 

►  WHAS-TV  (11)   CBS;  Harrington,  Righter  & 

Parsons.  See  footnote  (b) 
WKLO-TV  (21)  See  footnote  (c) 
WQXL-TV  (41)  Forjoe;  1/15/53-Unknown 
Newportt — 

WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Alexandria — 

►  KALB-TV  (5)  NBC,  ABC,  CBS,  DuM;  Weed: 

107,600 
Baton  Rouge — 

►  WAFB-TV  (28)  ABC.  CBS.  DuM;  Young;  80.000 
WBRZ  (2)  Hollingbery;  1/28/54-4/15/55  (granted 

STA  March  17) 
Lafayettet— 

KLFY-TV  (10)  9/16/53-7/1/55 
Y  jicp  Charles 

►  KPLC-TV  (7)  ABC,  NBC;  Weed;  66,000 

►  KTAG  (25)  CBS,  DuM;  Young;  44,550 
Monroe — 

►  KNOE-TV  (8)   CBS,  NBC,  ABC,  DuM;  H-R: 

206,000 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Unknown 

►  WDSU-TV  (6)  ABC.  CBS.  NBC,  DuM;  Blair; 

306.096 

►  WJMR-TV    (61)    ABC,    CBS.    DuM;  Boiling; 

121.840 
Shreveport — 

►  KSLA  (12)  ABC,  CBS.  NBC.  DuM;  Raymer; 

77,730 

Shreveport  Tv  Co.  (12)  Initial  Decision  6/7/34- 
See  footnote  (d) 

KTBS  Inc.  (3)  2/16/55-9/1/55 

MAINE 

Bangor — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery;  96,000 

►  WTWO  (2)  CBS;  Venard 
Lewlston — 

►  WLAM-TV  (17)  DuM;  Everett-McKinney; 

24.000 
Poland  Spring — 

►  WMTW    (8)    ABC,    CBS,    DuM;  Harrington, 

Righter  4c  Parsons;  259.933 
Portland — 

►  WCSH-TV  (6)  NBC,  DuM;  Weed:  164,343 

►  WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 
WPMT  (53)  See  footnote  (c) 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington.  Righter 

&  Parsons:  598,207 

►  WBAL-TV  (11)  NBC:  Petry;  598,207 
WITH-TV  (72)  Forloe:  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz:  598,207 
WTLF  (18)  12/9/53-Unknown 

Cumberlandt — 

WTBO-TV  (17)  11/12/53-Unknown 
Salisburyt — 

►  WBOC-TV  (16)  ABC,  CBS,  DuM;  Burn-Smith; 

50,710 

MASSACHUSETTS 
Adams  (Pittsfield)— 

►  WMGT  (19)  DuM;  Walker;  169,015 
Boston — 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,279,776 
WGBH-TV  (*2)  7/16/53-April  '55 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,279,776 
Brocktont — ■ 

WHEF-TV  (62)  7/30/53-Unknown 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

190,000 
Springfield — 

►  WHYN-TV  (55i  CBS,  DuM;  Branham;  172.000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  172,000 
Worcester — 

WAAB-TV  (20)  Forjoe:  8/12/53-Unknown 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  86,478 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  24,000 
WUOM-TV  (*26)  11/4/53-Unknown 

B j ttl  6  Creek  

WBCK-TV    (58)    Headley-Reed;  11/20/52-Un- 
known 

Bay  City  (Midland,  Saginaw) — 

►  WNBM-TV    (5)    NBC.    DuM;  Headley-Reed; 

289,793 
Cadillact— 

►  WWTV  (13)  ABC.  CBS.  DuM;  Weed;  64,920 
Detroit— 

WBID-TV  (50)  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS;  Katz;  1,553,277 
WTVS \l*56)  7/14/54-Unknown 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1.466,006 

►  WXYZ-TV  (7)  ABC;  Blair;  1,469,60* 


»•  CKLW-TV    (9)    DuM;    Young;    1.496.000.  See 

Windsor.  Ont. 
East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WJRT  (1Z)  5/12/54-Unknown 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  NBC,  DuM;  Katz;  510.566 
WMCN  (23)  9/2/54-Unknown 

Kalamazoo — 

►  WKZO-TV  (3)  CBS,  ABC,  NBC,  DuM;  Avery- 

Knodel;  542,409 
Lansing — 

►  WTOM-TV  (54)  ABC,  DuM;  Everett-McKinney; 

55.600 

►  WJIM-TV  (6)  ABC,  CBS,  NBC;  Petry;  417,000 
Marquettet — 

WAGE-TV  (6)  4/7/54-Unknown 
Muskegont — 

WTVM  (35)  12/23/52-Unknown 
Saginaw  (Bay  City.  Midland)  — 

►  WKNX-TV  (57)  ABC.  CBS;  Gill-Perna;  140.000 

Traverse  City — 

►  WPBN-TV  (7)  NBC;  Holman;  36,965 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Headley-Reed;  54,515 
Duluth  (Superior.  Wis.) — 

►  KDAL-TV  (3)  ABC,  NBC;  Avery-Knodel;  93.300 

►  WDSM-TV  (6).  See  Superior,  Wis. 
WFTV  (38)  See  footnote  (c) 

Hibbingt— 

KHTV  (10)  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  KEYD-TV  (9)  DuM;  H-R;  585,000 

►  WCCO-TV  (4)  CBS;  Free  &  Peters:  573,300 

►  WTCN-TV  (11)  ABC;  Blair;  573,300 
Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  95,833 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petrv;  573.300 

►  WMIN-TV  (11)  ABC;  Blair;  573,300 

MISSISSIPPI 

Biloxlf— 

Radio  Assoc   Inc.  (13)  Initial  Decision  7/1/54 

(case  has  been  reopened) 
Columbust — 

WCBI-TV  (4)  McGillvra;  7/28/54-7/1/55 
Jackson — 

►  WJTV  (25)  CBS.  DuM:  Katz;  68,404 

►  WLBT  (3)  NBC:  Hollingbery;  122.765 

►  WSLI-TV  (12)  ABC;  Weed;  115,000 
Meridiant — 

WCOC-TV  (30)  See  footnote  (c) 

►  WTOK-TV  (11)  ABC.  CBS,  NBC.  DuM;  Head- 

ley-Reed; 56,800 
Tupelot — 

WTWV  (9)  12/8/54-Fall  '55 

MISSOURI 

Cape  Girardeau— 

►  KFVS-TV  (12)  CBS;  Headley-Reed;  115,200 
Claytont — 

KFUO-TV  (30)  2/5/53-Unknown 
Columbia— 

►  KOMU-TV  (8)  NBC,  ABC,  DuM;  H-R;  63,295 
Festust — 

KACY  (14)  See  footnote  (c) 
Hannlbalt  (Quincy.  111.)  — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  150,504 

►  WGEM-TV  (10)  See  Quincy,  111. 
Jefferson  Cityt— 

►  KRCG  (13)  CBS;  Hoag-Blair.  Blair-Tv 
Joplin — 

►  KSWM-TV  (12)  CBS;  Venard:  84,680 
Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz:  483.376 

►  KMBC-TV  (9)  CBS;  Free  &  Peters:  483,376 

►  WDAF-TV    (4)    NBC;    Harrington,   Righter  & 

Parsons;  483,376 
Kirksvillet — 

KTVO  (3)  12/16/53-Unknown 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  129,716 
St.  Louis — 

►  KETC  (*9)  500.000 

►  KSD-TV  (5)  ABC,  CBS.  NBC;  NBC  Spot  Sl«.; 

761,760 

►  KWK-TV  (4)  CBS;  Katz 
WIL-TV  (42)  2/12/53-Unknown 
KACY  (14)  See  Festus 

►  WTVT  (54)  See  Belleville.  111. 

KTVT  (36)  3/9/55-Unknown  (station  currently 
operates  on  ch.  54  at  Belleville,  111.  [WTVI 
(TV)] 
Sedaliat — 

►  KDRO-TV  (6)  Pearson;  57,000 
Springfield — 

►  KTTS-TV  (10)  CBS.  DuM:  Weed;  62,370 

►  KYTV  (3)  NBC;  Hollingbery;  69,300 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed;  20.000 
Buttet — 

KOPR-TV  (4)  See  footnote  (c) 

►  KXLF-TV  (6)  ABC;  No  estimate  given 
Great  Fallst —  _         „  . 

►  KFBB-TV   (5)    CBS,  ABC,  DuM;  Hoag-Blalr. 

Blair-Tv;  20,500 
Missoulat —  _  „  _ 

►  KGVO-TV  (13)  ABC,  CBS.  DuM;  Gill-Perna; 

18,750 


NEBRASKA 

Hastingst — 

The     Seaton     Publishing    Co.     (5)  2/11/55- 
Unknown 
Kearney  (Holdrege)  — 

>■  KHOL-TV  (13)  ABC.  CBS.  NBC.  DuM;  Meeker: 

53.492 
Lincoln — 

►  KOLN-TV  M0)  ABC.  CBS.  DuM;  Avery-Kno- 

del; 117,208 

►  KUON-TV  I "  12 )  76,618 
Omaha — 

►  KMTV  (3)  ABC.  CBS.  DuM:  Petry:  286.000 

►  WOW-TV  (6)  NBC.  DuM;  Blair:  286.000 
Scottsblufft— 

KSTF  (10)  8/18/54-6/1/55 

NEVADA 

Hendersont — 

►  KLRJ-TV  (2)  NBC;  Pearson;  28,200 
Las  Vegas — 

►  KLAS-TV  (8)  CBS,  ABC.  DuM;  Weed;  21,244 
Reno — 

►  KZTV  (8)   ABC,  CBS,  NBC.  DuM;  Pearson; 

17,250 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45)  4/22/53-Unknown 
Manchester — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  381,338 
Mt.  Washington! — 

►  WMTW  (8)  See  Poland  Spring,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  6.000 
Atlantic  City— 

WFPG-TV  (46)  See  footnote  (c) 
WOCN  (52)  1/8/53-Unknown 

Camdent — 

WKDN-TV  (17)  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Petry;  4.290.(100 
New  Brunswickt — 

WTLV  (*19)  12/4/52-Unknown 

NEW  MEXICO 

Albuquerque — 

►  KOAT-TV  (7)  ABC,  DuM:  Hollingbery;  50.006 

►  KOB-TV  (4)  NBC:  Branham;  55.630 

►  KGGM-TV  (13)  CBS;  Weed;  55,630 
Roswellt — 

►  KSWS-TV  (8)  NBC,  ABC,  CBS.  DuM;  Meeker; 

25,427 
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NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23  )  6/10/53-Unknown 

►  WEOW-TV    (41)    ABC,    CBS,    DuM;  Boiling; 

150,000 

WTRI  (35)  See  footnote  (c) 
WTVZ  (*17)  7/24/52-Unknown 

Binghamton — 

►  WNBF-TV  (12)  ABC.  CBS,  NBC,  DuM;  Boi- 

ling; 321,490 
WQTV  (*46)  8/14/52-Unknown 
WINR-TV  (40)  9/29/54-Unknown 
Buffalo— 

►  WBEN-TV  (4)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  452,256.  See  footnote  (a). 

►  WBUF-TV  (17)  170,000 

►  WGR-TV  (2)  NBC,  ABC,  DuM;  Headley-Reed: 

455,043.  See  footnote  (a). 
WTVF  (*23)  7/24/52-Unknown 
Carthage  (Watertown) — 

►  WCNY-TV  (7)  CBS,  ABC,  DuM;  Weed;  60,960 
Elmira — 

WTVE  (24)  See  footnote  (c) 
Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-Unknown 
WIET  (*14)  1/8/53-Unknown 
Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker: 

28,500 

Lake  Placid  t(Plattsburg) — 

►  WIRI  (5)  DuM;  McGillvra;  80,740 
New  York — 

►  WABC-TV  (7)  ABC:  Weed;  4.290.000 

►  WABD  (5)  DuM:  Avery-Knodel:  4,290.000 

►  WCBS-TV  (2)  CBS:  CBS  Spot  Sis.;  4.290,000 
WGTV  (*25)  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.:  4.290,000 

►  WPIX  (11)  Free  &  Peters:  4.290,000 

►  WRCA-TV  (4)  NBC;  NBC  Spot  Sis.;  4.290,000 

►  WATV  (13)  See  Newark.  N.  J. 
Rochester — 

WCBF-TV  (15)  fi/10/53-Unknown 

►  WHAM-TV  (5)  NBC,  ABC,  DuM;  Hollingbery; 

300,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

281,790 

WRNY-TV  (27)  4/2/53-Unknown 
WROH  (*21)  7/24/52-Unknown 

►  WVET-TV  (10)  ABC.  CBS;  Boiling;  281.790 
Schenectady  (Albany,  Trov) — 

►  WRGB  (H)  ABC,  CBS.  NBC,  DuM;  NBC  Spot 

Sis.;  425,800 
Syracuse — 

►  WHEN-TV  (8)  ABC.  CBS,  DuM;  Katz;  361.220 
WHTV  (»43)  9/18/52-Unknown 

►  WSYR-TV   (3)   NBC;   Harrington.  Righter  & 

Parsons;  361,220 
Utioa— 

►  WKTV  (13)   ABC.  CBS.  NBC.  DuM;  Cooke; 

159,100 

NORTH  CAROLINA 

Asheville — 

►  WISE-TV  (62)  CBS.  NBC:  Boiling:  37,000 

►  WLOS-TV  (13)  DuM;  Venard;  307.610 
Chapel  Hillt— 

►  WUNC-TV  (*4)  377,350 
Charlottp — 

WQMC  (36)  See  footnote  (c) 

►  WBTV  (3)  CBS.  ABC,  NBC.  DuM;  CBS  Spot 

Sis.;  466,402 
Durham — 

►  WTVD  (11)  ABC.  NBC;  Headley-Reed;  207,760 
Fayettevillet— 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WTVX  (48)  4/7/54-Unknown 
Greensboro — 

►  WFMY-TV  (2)  ABC.  CBS.  DuM:  Harrington, 

Righter  &  Parsons;  301,108 
Greenville — 

►  WNCT  (9)  ABC.  CBS,  NBC.  DuM;  Pearson; 

102,770 
New  Bernt — 

Nathan  Frank  (13)  2/9/55-Unknown 
Raleigh— 

►  WNAO-TV    (28)    ABC,    CBS,    DuM;  Avery- 

Knodel;  124,440 
Washington! — 

WTTN  (7)  10/27/54-Unknown 
Wilmingtont — 

►  WMFD-TV  (6)  ABC.  NBC;  Weed;  50,003 
WTHT  (3)  2/17/54-Unknown 

Winston-Salem — 

►  WSJS-TV  (12)  NBC:  Headlev-Reed:  257.608 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  86,200 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV   (5)    CBS.  NBC.  DuM;  Hoag-Bla!r, 

Blair-Tv;  26,261 
Fargot — 

►  WD  AY-TV  (6)  ABC,  CBS.  NBC.  DuM;  Free  & 

Peters:  65,000 
Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 

Minott— 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed: 

26.000 
Vallev  Citvt— 

►  KXJB-TV  (4)  CBS,  DuM;  Weed;  69,981 

OHIO 

Akron — 

S>  WAKR-TV  (49)  ABC;  Weed;  174,066 

Ashtabulat — 
B»WICA-TV  (15)  116,285 

Cj-.ntont — 

Trf-Clties  Telecasting  Inc.  (29)  Initial  Decision 

11/17/54 
Cincinnati — 

►  WCET  (»48)  2,000 
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►  WCPO-TV  (9)  ABC,  DuM;  Branham;  724,140 

►  WKRC-TV  (12)  CBS;  Katz;  662,236 

►  WLWT  (5)  NBC;  WLW  Sis.:  525.000 
WQXN-TV  (54)  Forjoe;  5/14/53-Unknown 

Cleveland — 

WERE-TV  (65)  6/18/53-Unknown 

►  WEWS  (5)  ABC,  DuM;  Branham;  1,084,810 
WHK-TV  (19)  11/25/53-Unknown 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.;  1,164,000 

►  WXEL  (8)  CBS;  Katz;  1,089,000 
Columbus — 

►  WBNS-TV  (10)  CBS:  Blair;  427.239 

►  WLWC  (4)  NBC;  WLW  Sis.;  350,800 
WOSU-TV  (*34)  4/22/53-Unknown 

►  WTVN-TV  (6)  ABC.  DuM;  Katz;  381.451 
Davton — 

►  WHIO-TV  (7)  CBS.  DuM;  Hollingbery;  637.330 
WIFE  (22)  See  footnote  (c) 

►  WLWD  (2)  ABC,  NBC;  WLW  Sis.;  321,000 
Elyriat— 

WEOL-TV  (31)  2/11/54-Unknown 
Lima — 

WIMA-TV  (35)  Weed;  1/24/52-Unknown 

►  WLOK-TV  (73)  NBC;  H-R;  71.285 
Mansfieldt — 

WTVG  (36)  6/3/54-Unknown 
Massillont — 

WMAC-TV  (23)  Petry:  9/4/52-Unknown 
Steubenville  (Wheeling,  W.  Va.)— 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1.083,900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS.  NBC.  DuM;  Katz; 

310.170 

WTOH-TV  (79)  10/20/54-Unknown 
Younestown — 

►  WFMJ-TV  (21)  NBC:  Headley-Reed;  149.000 

►  WKBN-TV    (27)    ABC,    CBS.   DuM;  Raymer; 

148.588 
Zanesville — 

►  WHIZ-TV  (18)  ABC,  CBS.  NBC,  DuM:  Pear- 

son: 45.000 

OKLAHOMA 

Ada— 

►  KTEN  (10)  ABC:  Venard;  180.000 
Ardmoret — 

KVSO-TV  (12)  5/12/54-Unknown 
Enid— 

►  KGEO-TV  (5)  ABC;  Pearson;  174,780 
Lawtont — 

►  KSWO-TV  (7)  DuM;  Pearson;  54.540 
Muskopeet — 

►  KTVX  (8)  ABC,  DuM;  Avery-Knodel;  248,750 
Oklahoma  City — 

KETA  (»13)  12/2/53-Unknown 
KMPT  (19)  See  footnote  (c) 

►  KTVQ  (25)  ABC;  167.381 

►  KWTV  (9)  CBS.  DuM:  Avery-Knodel;  256,101 

►  WKY-TV  (4)  ABC,  NBC:  Katz;  313.060 
Tulsa— 

KCEB  (23)  See  footnote  (c) 

►  KOTV  (6)  CBS:  Pftrv:  248.650 
KSPG  (17)  2/4/54-Unknown 

►  KVOO-TV  (2)  NBC:  Blair;  248.000 
KOED-TV  (»11)  7/21/54-Unknown 

OREGON 

Eueene — 

►  KVAL-TV  (13)  ABC.  NBC,  DuM;  Hollingbery: 

40.109 
Klamath  Fallst— 

KFJI-TV  (2)  Grant;  12/2/54-Summer  '55 
Medford — 

►  KBES-TV  (5)  CBS;  Hoag-Blair,  Blair-Tv:  26.750 
Portland — 

►  KLOR  (12)  ABC:  Hollingbery 

►  KOIN-TV    (6)    ABC.    CBS;    CBS    Spot  Sis.: 

287.400 

►  KPTV  (27)  NBC;  NBC  Spot  Sis.:  240,806 
North  Pacific  TV  Inc.  (8)  Initial  Decision  6/16/54 

Salemt — 

KSLM-TV  (3)  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 

►  WFMZ-TV  (67)  Avery-Knodel:  32.000 
WQCY  (39)  Weed;  8/12/53-Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC.  DuM;  H-R: 

490.528 

Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  89.307 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  84,915 

Erie— 

►  WTCTT  (12)  ABC.  NBC.  DuM;  Perry:  208,500 

►  WSEE  (35)  CBS,  DuM;  Avery-Knodel;  61.670 
Harrisburg — ■ 

►  WCMB-TV  (27)  Forjoe 

►  WHP-TV  (55)  CBS:  Boiling;  193.008 

►  WTPA  (71)  ABC,  NBC;  Headley-Reed;  193,002 
Hazletont — 

WAZL-TV  (63)  Meeker:  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  ABC.  CBS,  DuM;  Weed 

►  WJAC-TV  (6)  CBS,  NBC,  DuM;  Katz;  859,470 
Lancaster — 

►  WGAL-TV  (8)  CBS,  NBC,  DuM;  Meeker;  823,448 
WWLA  (21)  5/7/53-Unknown 

Lebanont — 

WLBR-TV  (15)  See  footnote  (c)  (expects  to  be 
back  on  air  April  1) 
New  Castle — 

WKST-TV  (45)  See  footnote  (c) 
Philadelphia— 

►  WCAU-TV  (10)  CBS:  CBS  Spot  Sir;  1,904,848 

►  WFIL-TV  (6)  ABC.  DuM;  Blair:  2.043.972 
WIBG-TV  (23)  10/21/53-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  2,035,222 


Pittsburgh — 

►  KDKA-TV  (2)  CBS,  NBC.  DuM;  Free  &  Peters; 

1,134,110 

►  WENS  (16)  ABC,  CBS,  NBC;  Petry;  425,000 
WKJF-TV  (53)  See  footnote  (c) 

►  WQED  (»13) 

WTVQ  (47)  Headley-Reed:  12/23/52-Unknown 
Reading — 

►  WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

95,000 

►  WHUM-TV  (61)  CBS:  H-R;  219,370 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery:  200,000 

►  WGBI-TV  (22)  CBS;  Blair;  210,000 

►  WTVU  (73)  Everett-McKinney;  250,000 
Sunburyt — 

WROK-TV  (38)  2/9/55-Unknown 
Wilkes-Barre— 

►  WBRE-TV  (28)  NBC:  Headley-Reed;  235,000 

►  WILK-TV    (34)    ABC.    DuM;  Avery-Knodel; 

250.000 
Williamsportt— 

WRAK-TV   (36)   Everett-McKinney:  11/13/52- 

Fall  '55 
York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  87,400 

►  WSBA-TV  (43)  ABC;  Young;  95,000 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC.  CBS.  NBC.  DuM;  Weed; 

1,404,002 

►  WNET  (16)  ABC,  CBS;  Ravmer;  88.000 
WPRO-TV  (12)  Blair;  9/2/53-3/27/55  (granted 

STA  March  2) 

SOUTH  CAROLINA 

Anderson— 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  127,400 
Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV    (5)    ABC,    CBS;    Free   &  Peters; 

166,528 

►  WUSN-TV  (2)  NBC;  H-R;  138.500 

Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  76.000 

►  WIS-TV  (10)  NBC,  DuM;  Free  &  Peters;  153.964 

►  WNOK-TV  (67)  CBS;  Raymer:  78,000 
Florence — 

►  WBTW  (8)  CBS.  NBC,  ABC,  DuM;  CBS  Spot 

Sis.;  111,340 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed:  315.717 

►  WGVL  (23)  ABC.  DuM;  H-R;  113,000 
Spartanburg! — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Unknown 

SOUTH  DAKOTA 

Rapid  Citvt — 

KOTA-TV  (3)  12/8/54-6/1/55 

Sioux  Falls — 

►  KELO-TV  (11)  ABC,  CBS.  NBC.  DuM;  Raymer; 

112.387 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC.  DuM;  Bran- 

ham; 132,219 
Mountain  City  Tv  Inc.    (3)   Initial  Decision 

7/5/54 
.Tacksont — 

►  WDXI-TV  (7)  CBS:  Burn-Smith 
Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS.  NBC,  DuM:  Pear- 

son; 129.360 
Knoxville — 

►  WATE  (6)  ABC.  NBC;  Avery-Knodel;  103,970 
WBIR-TV  (10)  Initial  Decision  1/5/55 

►  WTSK-TV    (26)    ABC.   CBS,   DuM;  Pearson: 

101,890 
Memphis — 

►  WHBQ-TV  (13)  CBS:  Blair:  343,078 

►  WMCT  (5)  ABC.  NBC,  DuM;  Branham;  343.078 
WREC  Broadcasting  Service  (3)  Initial  Deci- 
sion 8/27/54 

Nashville — 

►  WSIX-TV  (8)  ABC.  DuM;  Hollingbery:  234,750 

►  WSM-TV  (4)  NBC.  DuM;  Petry;  234,750 
Old  Hickorv  (Nashville)— 

►  WLAC-TV  (5)  CBS;  Katz;  237,400 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC.  DuM;  Pearson:  43.620 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  H-R;  69,636 

►  KGNC-TV  (4)  NBC'.  DuM;  Katz;  69.636 
Austin — 

►  KTBC-TV  (7)  ABC,  CBS.  NBC,  DuM;  Raymer; 

106,876 
Beaumontt — 

►  KBMT  (31)  ABC,  NBC,  DuM;  Forjoe:  40.000 
KFDM-TV  (6)   CBS;  Free  &  Peters;  8/4/54- 

4/1/55 
Big  Springt— 

KBST-TV  (4)  CBS;  Pearson;  7/22/54-July  '55 
Corpus  Christ!  t — 

►  KVDO-TV  (22)  NBC.  ABC,  CBS.  DuM;  Young. 

Brown;  38.850 

Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/84 
K-SIX  Tv  Inc.  (10)  Initial  Decision  1/20/55 

KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-Unknown 

►  KRLD-TV  (4)  CBS:  Branham:  456.000 

►  WFAA-TV  (8)  ABC.  NBC,  DuM;  Petry;  456,000 
El  Paso— 

KOKE  (13)  Forjoe:  3/18/54-Unknown 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

67.585 

►  KTSM-TV  (9)  NBC;  Hollingbery;  63,868 

Broadcasting   •  Telecasting 


Ft.  Worth— 

►-WBAP-TV  (5)  ABC,  NBC;  Free  Si  Peten; 

455,000 

KFJZ-TV  (11)  H-R;  9  '17  54-Spring  '55 
Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sl«.;  378,000 
Harlingent  (Brownsville,  McAllen,  Wetlaco) — 

►  KGBT-TV  (4)  ABC,  CBS,  Dull;  H-R;  48,215 
Houston — 

KNUZ-TV  (39)  See  footnote  (c) 

►  KPRC-TV  (2>  NBC;  Petrv;  396,000 

►  KTRK-TV  (13)  ABC,  DuM;  Blair;  396,000 
KTVP  (2.3)  1/8'53-Unknown 

►  KCHT  CS)  300,000 

KXYZ-TV  (29)  6/18  53-Unknown 
Longview*- — 

►  KTAi:  (32)  Forjoe;  45,628 
Lubbock — 

►  KCBD-TV  -Hi  ABC.  NBC;  Ravrner;  73.S12 

►  KDUB-TV    (13)    CBS,    Dull;  Avery-Knodel; 

78,812 
LiifkinT— 

KTRF-TV   (9)    NBC;   Ver.ard;  11/17/54-7/1/55 
iStation  will  receive  NBC  programs  from 
KPRC-TV  Houston  but  is  not  an  NBC  affili- 
-  ate.) 
Midland — 

►■KMTD-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

39,250 
Odessat — 

Odessa  Tv  Co.  (7;  Initial  Decision  11/11/54 
San  Angelo — 

►  KTXL-TV  (8j  CBS;  Melville;  38,598 
San  Antonio — 

KALA  '35-3  25  53-Unknown 

KCOR-TV  (41)  O'Connell;  5/12,'54-Aprll  M 

►  KENS-TV  (5)  ABC,  CBS,  DuM;  Free  &  Peten; 

►  WdAI-TV  (4)  ABC,  NBC,  DuM;  Petry;  244,350 
Sweetwater-*- — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/25/53- 
Unknown 
Temple— 

►  KCEN-TV    3-  NBC:  Kollir.scery:  112. £-75 
Texarkana  'also  Texarkana,  Ark.) — 

►  KCMC-TV  (6;  ABC,  CBS.  Dull:  Ver.ard;  112,440 
Tylerr— 

KETX  c  19 1  See  footnote  fc) 

►  KLTV    (7)   ABC,   CBS,  NBC,  DuM;  Pearson: 

80.2S4 
Waco* — 

►  KAN  G- TV    (34)    CBS,    ABC.    DuM;  Raymer; 

46.965 

KWTX-TV  (10)  Pearson;  12/1/54-April  '55 
Wes!acoT  i Brownsville,  Har".:nsen.  M'cAlleni — 

►  KRGV-TV  (5)  NBC:  Raymer;  48,215 
Wichita  Falls — 

►  KFDX-TV  i  3  ■  ABC,  NBC;  Raymer;  88.420 

►  KWFT-TV  (6 1  CBS,  DuM;  Hoag-Blair,  Blair  - 

Tv;  89,750 

UTAH 

Salt  Lake  City— 

►  KSL-TV  <5)  CBS.  DuM;  CBS  Snot  Sis.;  170,400 

►  KTVT  (4)  NBC;  Katz:  170,400 

►  KUTV  (2)  ABC;  Hollingbery;  181,500 

VERMONT 

Montr  el:erT — 

►  (3)  ABC,  CBS,  NBC;  Weed;  121,639 

VIRGIN  LA. 

Bristol-*-— 

Appalachian  Broadcasting  Corp.  f5>  Initial  De- 
cision 2/1/55 
Danville^ — 

WBTM-TV  (24)  See  footnote  (c> 
Hampton  (Norfolk) — 

►  WVEC-TV    (15)    NBC,    DuM;  Avery-Knodel; 

183,000 


Harrisonburg— 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Pearson; 

104,570 
Lynchburg — 

►  WLVA-TV  ( 13 j  ABC,  CBS,  DuM;  Houlnfbery; 

201,000 
Newport  News  — 

►  WACH-TV  (33)  Walker 
Norfolk— 

►  WTAR-TV  (3)  ABC,  CBS.  DuM;  Petrv:  352. S62 
WTOV-TV  (27)  See  footnote  (c) 
Beachview  Bcstg.  Corp.  (10)  Initial  Decision 

12/28  54 

►  WVEC-TV  (15 1  See  Hampton 
Petersburg-^ — 

WPRG  181  9 '29,'54-Unknown 


I        HOWARD  E.  STARK 
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Richmond — 

WOTV  f 29)  12/2.'53-Unknown 

►  V,"T\H  '6)  NBC:  Blair;  484.695 

Richmond  Tv  Corp.  (12)  Initial  Decision  2/21/55 
Roanoke — 

WSLS-TV    (10)    ABC,    NBC;  Avery-Knodel; 

325,769 

Times-World  Corp.  (7)  Initial  Decision  3/16/55 
WASHINGTON 

Bellingham — 

►  KVOS-TV  (12)  CBS,  DuM;  Forjoe;  158,653 
Pasco- — 

►  KEPR-TV  (19)   47,567   (satellite  of  KTMA-TV 

Yakima) 
Seattle  (Tacoma) — 

►  KING-TV  15 1  ABC:  Blair:  422.375 

►  KOMO-TV  '4 1  NBC:  Hollingberv;  422.375 
*■  KCTS  C9) 

KCTL  (20)  4/7/54-Unknown 
Spokane — 

►  KHQ-TV  f6)  NBC:  Katz;  108.503 

►  KREM-TV  (2)  ABC:  Petry:  99,247 

►  KXLY-TV    (4)     CBS.    DuM:  Averv-Knodel; 

106,992 

Tacoma  'Seattle  — 

►  KTVW    (13)    Barn.'.   N.   Y.;    Clark,  Chlcaro; 

422.375 

►  KTNT-TV  (ID  CBS.  DuM:  Weed;  422,375 
Vancouver* — 

KVAN-TV  1 21)  Boiling;  9/25/53-TJnknown 
Yakima — 

►  KTMA-TV  i29j  ABC,  CBS,  NBC,  DuM;  Weed; 

47,567 

WEST  VIRGINIA 

Bluef.eld^- — 

WHIS-TV  (6)  Katz;  10/29/54-Unknown 
Charleston — 

►  WCHS-TV    (8)    ABC,    CBS,    DuM;  Branham; 

402,584 

WKNA-TV  (49;  See  footnote  (c) 
Clarksburg-r — 

WBLK-TV  (12)  Branham;  2/17/54-Spring  '55 
Fairmont^ — 

WTPB-TV  (35)  See  footnote  (c) 
Huntington — 

►  WSAZ-TV  (3)  NBC,  ABC:  Katz;  512,460 
WHTN-TV  (13)  9/2/ 54-Spring  '55 

Oak  Hill  (Becklev)t— 

►  WOAY-TV  (4.1  ABC;  Pearson:  262,840 
Parkers  burg — 

►  WTAP  (15)  ABC,  NBC,  DuM;  Forjoe;  35,802 

Wheeling — 

WLTV  (51)  2/ll/53-L"nknown 

►  WTRF-TV  (7)  NBC.  ABC;  Hollingberv;  306,000 

►  WSTV-TV  (9,i  See  Steubenville,  Ohio 

WISCONSIN 

Eau  Claire — 

►  WEAU-TV  U3j  ABC,  NBC,  DuM;  Hollingbery; 

75,000 
Green  Bav — 

►  WB AY-TV  i2:  ABC,  CBS,  DuM;  Weed;  210,000 
WFRV-TV   (5)    ABC;    Headlev-Reed;    3  10/54- 

4/14/55 

►  WMBV-TV  ill)  See  Marinette 

La  Crossed — 

►  WKBT  '8)  ABC,  CBS,  NBC,  DuM;  Raymer; 

55,000 

WTLB  1 38'  12  16  53-Unknown 
Madison — 

►  WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  103, 000 

►  WMTV  (33)  ABC,  NBC,  DuM;  Boiling;  75,000 
Badger    Television    Co.    (3)    Initial  Dediion 

7/31/54 

Marinette-*- —  (Green  Bay) — 

►  WMBV-TV  ill)  ABC,  NBC;  Venard;  175,009 
Milwaukee — 

WCAN-TV  f25)  See  footnote  (c) 

►  WXIX  (19)  CBS;  CBS  Spot  Sis.;  3:93,255 

►  WTMJ-TV    '4     NBC;   Harrington,   Righter  & 

Parsons:  764.004 

►  WTYW  '12'  ABC,  DuM:  Petry 
Superior*-  i  Duluth.  Minn.  — 

*►  WDSM-TV   (6)    CBS,   DuM;    Free   &  Peters; 

101.200 

►  KDAL-TV  i  3 1 .  See  Duluth.  Minn. 
Wausau— 

►  WSAU-TV  (7)  ABC,  CBS,  NBC,  DuM;  Meeker: 

56,300 

WYOMING 

Cheyexmet — 

►  KFBC-TV  '5'  ABC,  CBS.  NBC,  DuM;  Holling- 

bery; 46,100 

ALASKA 

Anchorage* — 

►  KENT-TV  (21  ABC.  CBS;  Weed:  15,000 

«►  KTVA  (11)  NBC,  DuM;  Alaska  Radio-Tv  Sis.; 

15,000 
Fairbanks* — 

KFAR-TV  (2)   ABC.  CBS;  Weed;  7/1/53-TJn- 

known  (granted  STA  Feb.  15) 

►  KTVF  (11)  DuM;  Alaska  Radio-Tv  Sales 

HAWAII 

Slot— 

KHBC-TV  (9)  1/19/55-Unknown  i  granted  STA 
March  14) 
Honolulu? — 

►  KGMB-TV  1 9)  CBS:  Free  &  Peters:  65,000 

►  KONA  (11)  NBC;  NBC  Spot  Sis.:  69.0C0 

►  KULA-TV  (4)  ABC.  DuM;  Young:  69.000 


EVEN  OMAR  WATCHES 

WHEN 


j^^rr'Or  can 

bread-less,  wine-less  diet,  but 
do  without  WHEN -TV?  By 
the  beard  of  the  prophet,  no! 

i> 

When  the  moving  finger  writes 
jgm  %  'n  Omar,  N.  Y.,  it  spells  out 
g||  just  one  thing  -  WHEN-TV. 
H«r£  And  Omar  is  only  one  of  more 
than  250  upstate  communities 
whose  wilderness  is  Paradise 
enow  because  WHEN-TV  is 
there.  To  add  to  their  joy,  the 
local  bazaars  are  well-stocked 
with  the  merchandise  the 
Channel  8  muezzins  chant 
about.  Whether  you  sell 
roofing  material  for  minarets 
or  bangles  and  beads  for 
bauble-dancers,  sign  up  with 
the  Channel  8  caravan  if  you 
JH&  want  to  see  the  Faithful  (2V4 
million  of  em)  roll  out  the 
%  carpet  of  hospitality. 

SEE  YOUR  NEAREST  KATZ  AGENCY 


Directors-  information  is  In  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


SYRACUSE.  N.Y 
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March  28.  1955    •    Pace  119 


On  the  Dotted  Line  . . .  Baseball 


FINAL  NEGOTIATIONS  for  sponsorship  of  CBS-TV's  baseball  Game  of  the  Week  by 
Falstaff  Brewing  Co.,  beginning  April  2,  are  worked  out  by  (I  to  r)  Harvey  Beffa,  Falstaff 
executive  vice  president;  Clifford  L.  Fitzgerald,  president  of  Dancer-Fitzgerald-Sample 
Inc.,  agency  representing  Falstaff;  Joseph  Griesedieck,  Falstaff  president;  J.  L.  Van 
Volkenburg,  CBS-TV  president;  William  H.  Hylan,  CBS-TV  network  sales  vice  president, 
and  Sidney  Hamilton,  D-F-S  vice  president  and  Falstaff  account  supervisor.  The  schedule 
includes  26  games.  The  games  will  not  be  telecast  in  major  league  cities. 


FOR  THE  RECORD 


Wailukut— 

KMAU  (3)  1/19/55-Unknown 

PUERTO  RICO 

Mayaguezt — 

Radio  Americas  Corp.  (5)  1/27/55-Unknown 
San  Juant — 

►  WAPA-TV  (4)  ABC,  NBC,  DuM;  Caribbean 

Networks;  43,345 
WKAQ-TV  (2)  CBS;  Inter- American;  65,000 
Dept.  of  Education  of  Puerto  Rico  (*6)  2/2/55- 

Unknown 

CANADA 

Calgary,  Alta. — 

*•  CHCT-TV  (2)  CBC;  All  Canada,  Weed;  13,000 
Edmonton,  Alta. — 

►  CFRN-TV  (3)  CBC;  Radio  Rep.,  Young;  15,000 
Halifax,  N.  S.t— 

►  CBHT  (3)  CBC,  CBS 
Hamilton,  Ont. — 

►  CHCH-TV  (11)  CBC,  CBS,  NBC;  All-Canada, 

Young;  120,000 
Kingston,  Ont.t — 

►  CKWS-TV  (11)  Weed;  30,000 
Kitchener,  Ont. — 

►  CKCO-TV  (13)  CBC;  Hardy,  Weed;  102,000 
London,  Ont. — 

►  CFPL-TV  (10)  CBC,  ABC,  CBS,  NBC,  DuM; 

All-Canada,  Weed;  95,000 

►  CBFT  (2)  CBC  French;  CBC;  221,216 

►  CBMT  (6)  CBC;  CBC;  221,216 
Ottawa,  Ont. — 

►  CBOT  (4)  CBC;  CBC;  38,500 
Port  Arthur,  Ont. — 

►  CFPA-TV  (2)  CBC;  All-Canada.  Weed;  6,000 
Quebec  City,  Que. — 

►  CFCM-TV  (4)  CBC;  Hardy,  Weed;  28,500 
Regina,  Sask.f — 

►  CKCK-TV  (2)  CBC.  CBS;  All-Canada,  Weed; 

15,000 
Rimouski,  Que.t — 

►  CJBR-TV  (3)  CBC;  Stovin,  Young;  7,000 
St.  John,  N.  B.t— 

►  CHSJ-TV  (4)  CBC;  All-Canada,  Weed;  22,638 
Saskatoon.  Sask.t — 

*■  CFQC-TV  (8)  CBC;  Radio  Rep.,  Young;  11,000 
Sault  Ste.  Marie,  Ont.t— 
»-CJIC-TV  (2)  CBS;  CBC;  Weed;  5,000 
Sudbury,  Ont.t — 

►  CKSO-TV   (5)   CBC,   ABC.   CBS,  NBC;  All- 

Canada,  Weed;  14,545 
Sydney,  N.  S.t— 

►  CJCB-TV  (4)  Weed;  17,426 
Toronto,  Ont.— 

►  CBLT  (9)  CBC,  ABC.  CBS,  NBC,  DuM;  CBC; 

280,000 
Vancouver,  B.  Ct — 

►  CBUT  (2)  CBC;  CBC;  30,000 
Windsor,  Ont.  (Detroit,  Mich.)— 

►  CKLW-TV  (9)  CBC,  DuM;  Young:  1,496,000 
Winnipeg,  Man.t — 

CBWT  (4)  CBC;  CBC;  5,000 
MEXICO 
Juarezt  (El  Paso,  Tex.) — 

►  XEJ-TV  (5)  National  Time  Sales;  51,481 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  296.402 


UPCOMING 


MARCH 

March  28:  BMI  Clinic,  Andrew  Jackson  Hotel, 

Nashville,  Tenn. 
March  29:  Kentucky  Broadcasters  Assn.  spring 

meeting.  Brown  Hotel,  Louisville. 
March  30:  BMI  Clinic,  Brown  Hotel,  Louisville, 

Ky. 

March  31:  Deadline,  RAB's  "Radio  Gets  Results" 
contest.  New  York. 

APRIL 

April  1:  Deadline,  Entries  for  Education  Writers 

Assn.  awards,  New  York. 
April  1:  Pennsylvania  AP  Radio  Assn.  meeting, 

WQAN-WEJL  (FM)  theatre  studio,  Scranton. 
April  1:  Deadline,  Applications  for  National  Assn. 

of  Educational  Broadcasters  scholarships,  Ur- 

bana,  111. 

April  1:  Oregon  State  Broadcasters  Assn.  meet- 
ing, U.  of  Oregon,  Eugene. 

April  1:  BMI  Clinic,  Floridian  Hotel,  Tampa. 

April  4:  RAB  Clinic,  Billings,  Mont. 

April  5:  RAB  Clinic,  Boise,  Idaho. 

April  6:  RAB  Clinic,  Portland,  Ore. 

April  7:  RAB  Clinic,  Spokane,  Wash. 

April  8:  RAB  Clinic,  Seattle,  Wash. 

April  8-9:  Alabama  Broadcasters  Assn.  meeting. 
Whitney  Hotel,  Montgomery. 

April  11 :  Washington  State  Assn.  of  Broadcasters 
meeting,  Seattle. 

April  13-15:  National  Federation  of  Adv.  Agen- 
cies Inc.  meeting,  Escape  Hotel,  Ft.  Lauderdale, 
Fla. 

April  15:  Deadline.  Nominations  for  Advertising 

Hall  of  Fame,  New  York. 
April  15:  Nebraska  Broadcasters  Assn.  meeting, 

Hotel  Madison,  Norfolk. 
April  15:  BMI  Clinic,  Skirvin  Hotel,  Oklahoma 

City. 

April  15-16:  Spring  Technical  Conference,  Cin- 
cinnati section  of  Institute  of  Radio  Engineers, 
Engineering  Society  of  Cincinnati  Bldg. 


EXCLUSIVE  broadcasting  privileges  to  all 
Columbus  Jet  baseball  games  for  1955, 
to  be  sponsored  by  the  Burger  Brewing 
Co.  over  WTVN  Columbus,  Ohio,  are 
agreed  to  by  (I  to  r)  Byron  Taggart, 
WTVN  general  manager;  B.  B.  Fischer, 
vice  president  of  Midland  Adv.,  represent- 
ing the  brewing  firm,  and  Harold  Cooper, 
general  manager  of  the  Columbus  Jets. 


April  17:  BMI  Clinic,  Hotel  Samer,  Salina,  Kan. 

April  17 :  Kansas  Assn.  of  Radio  Broadcasters 
meeting.  Hotel  Samer,  Salina. 

April  17-22:  Inside  Advertising  Week,  Hotel  Bilt- 
more,  New  York. 

April  18:  New  York  State  Assn.  of  Radio  and 
Television  Broadcasters  meeting,  Utica. 

April  18:  RAB  Clinic,  Milwaukee. 

April  18:  BMI  Clinic,  Hotel  Utica,  Utica,  N.  Y. 

April  18-21:  National  Premium  Buyers'  Exposi- 
tion, Navy  Pier,  Chicago. 

April  19:  RAB  Clinic,  Grand  Rapids,  Mich. 

April  20:  Peabody  Award  presentation,  Hotel 
Roosevelt,  N.  Y. 

April  20:  CBS  Inc.  stockholders  meeting. 

April  20:  RAB  Clinic,  Detroit. 

April  20:  BMI  Clinic,  Hotel  Somerset,  Boston. 

April  21:  RAB  Clinic,  Cleveland. 

April  21-23:  American  Assn.  of  Adv.  Agencies  an- 
nual meeting  and  dinner,  Boca  Raton  Hotel  and 
Club,  Boca  Raton,  Florida. 

April  21-23:  Southern  California  Adv.  Agencies 
Assn.  meeting.  El  Mirador  Hotel,  Palm  Springs. 
Calif. 

April  22:  BMI  Clinic,  Bangor  House,  Bangor,  Me. 

April  22:  RAB  Clinic,  Cincinnati. 

April  25:  Texas  Assn.  of  Broadcasters  meeting, 

Gunter  Hotel,  San  Antonio. 
April  28-29:  Pennsylvania  Assn.  of  Broadcasters 

meeting,  Bedford  Springs  Hotel,  Bedford. 


PABST  BREWING  Co.  (Eastside  beer),  Los 
Angeles,  again  takes  one-third  sponsor- 
ship of  Los  Angeles  Angels  and  Holly- 
wood Stars  home  baseball  games  on 
KHJ-TV  Los  Angeles.  The  1955  pact 
is  completed  by  Charles  J.  Lick  (seated), 
executive  committee  chairman  for  Pabst; 
John  Reynolds  (I),  KHJ-TV  general  man- 
ager, and  C.  E.  Staudinger  of  Warwick 
&  Legler  Inc.,  Pabst  agency. 


FINALIZING  the  agreement  to  carry  the 
full  1955  schedule  of  the  Rochester  (N.  Y.) 
Red  Wings  baseball  games  over  WVET 
there,  are  (I  to  r)  Frank  D.  Bertch,  presi- 
dent of  Webaco  Oil  Co.  (Cities  Service 
Oil  Co.);  George  H.  Sisler  Jr.,  general 
manager,  Red  Wings,  and  Erv  Lyke,  WVET. 
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WBIG  Greensboro,  N.  C,  has  purchased 
exclusive  radio  broadcast  rights  to  the 
home  and  away  games  of  the  Greens- 
boro Patriots  for  the  third  consecutive 
year.  Allen  Wannamaker  (I),  WBIG  gen- 
eral manager,  and  Jack  Aragon,  Greens- 
boro Exhibition  Club,  make  final  con- 
tractual arrangements  for  the  baseball 
games.  Add  Penfield,  station  sports  di- 
rector, will  do  the  play-by-play. 


THREE-YEAR  CONTRACT  between  KENS-AM-TV  San  Antonio  and  the  Lone  Star  Brewing 
Co.,  which  calls  for  the  broadcast  of  all  San  Antonio  Mission  baseball  games  and  the 
telecast  of  nine  home  games,  is  signed  by  (I  to  r):  Thomas  F.  Conroy,  president,  Thomas 
F.  Conroy  Inc.,  Lone  Star  agency;  Jim  Wiggins,  KENS  sportscaster;  Gene  Sommerhouser, 
vice  president-secretary  of  the  brewing  firm;  Wayne  D.  Kearl,  KENS  general  sales 
manager,  and  Albert  D.  Johnson,  general  manager  of  KENS-AM-TV.  The  contract, 
which  calls  for  more  than  $100,000  in  radio-television  time,  is  the  biggest  pact  in  San 
Antonio  broadcasting  history,  according  to  the  stations. 


HUGH  B.  TERRY  (2d  I),  president-general  manager  of  KLZ  Denver,  gets  a  few  baseball 
tips  from  Robert  Howsam,  president  of  the  Denver  Bears,  as  the  station  prepares  to 
broadcast  the  club's  games  this  season  under  sponsorship  of  Adolph  Coors  Brewery. 
Listening  in  on  the  briefing  are  (I  to  r):  Revell  Fox,  Rippey-Henderson-Kostka  Adv.;  Wil- 
liam Moomey,  Coors  advertising  director,  and  John  McEniry,  KLZ  sales  representative. 


EXCLUSIVE  broadcast  sponsorship  of  1955 
Hollywood  Star  baseball  games,  both 
home  and  out-of-town,  on  KFWB  Holly- 
wood, is  assumed  by  Seven-Up  Bottling 
Co.  of  Los  Angeles.  At  the  signing  (I  to  r): 
Norton  W.  Mogge,  president,  Mogge- 
Privett  Inc.,  Los  Angeles,  agency  for 
Seven-Up;  Jim  Smith,  general  manager 
of  the  bottling  firm,  and  Harry  Maizlish, 
station  president  and  general  manager. 


TELECAST! 


subscription  order  blank 


BERT  CHARLES  (r),  manager  of  WVKO 
Columbus,  Ohio,  accepts  from  Sandy 
Hallock,  account  executive  of  Byer  &  Bow- 
man Adv.,  contract  for  fifth  consecutive 
year  sponsorship  of  Cleveland  Indians 
by  August  Wagner  Breweries  of  Columbus. 
James  Amento,  president-general  man- 
ager of  the  brewing  firm,  witnesses. 
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PLEASE  START  MY  SUBSCRIPTION  WITH  THE  NEXT  ISSUE. 
I've  checked  service  desired. 

□  52  weekly  issues  of  BROADCASTING  •  TELECASTING  $7.00 

□  52  weekly  issues  and  BROADCASTING  Yearbook-Marketbook  9.00 

□  52  weekly  issues    and  TELECASTING  Yearbook-Markefbook  9.00 

□  52  weekly  issues  and  both  Yearbook-Markefbooks  11.00 

□  Enclosed  □  Bill 
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company  name 

address 
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zone  state 
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These  Meetings  Are  Necessary 

THE  year  1955  will  go  down  as  one  in  which  the  nation's  broad- 
casters voluntarily  relinquished  the   dubious   distinction  of 
being  the  most  meeting-minded  people  extant. 

Instead  of  17  district  meetings,  which  kept  a  "flea  circus"  execu- 
tive staff  of  NARTB  on  the  road  for  nearly  half  the  year,  there 
will  be  only  eight  regional  meetings  compressed  into  a  two-month 
span.  It  should  mean  a  reduction  in  satellite  sessions.  It  will 
mean  a  savings  of  hundreds  of  thousands  of  dollars  for  station 
owners.  And  it  should  permit  diversion  of  a  portion  of  NARTB 
funds  to  more  fruitful  operations. 

What  we  like  about  the  reduction  in  schedule  is  the  democratic 
manner  in  which  it  was  achieved.  Last  December  B#T  ran  a 
survey  which  showed  that  station  management  wanted  fewer  meet- 
ings. The  NARTB  radio  and  television  boards,  and  its  manage- 
ment, promptly  followed  through.  Now  the  Regional  Conference 
Committee,  representing  both  boards,  has  implemented  the  plan 
[B*T,  March  21]. 

With  both  Senate  and  House  committees  planning  inquiries, 
with  subscription  television  at  bat  before  the  FCC,  and  with  an 
election  year  coming  up,  it's  more  important  than  ever  that  the 
executive  staff  of  NARTB  spend  as  much  time  as  possible  in  Wash- 
ington in  the  months  ahead.  The  new  meeting  schedule  should 
dovetail  neatly. 

The  Sound  Resounds 

NEW  evidence  of  radio's  vitality  came  from  widely  differing 
sources  last  week. 
One  source  was  Kevin  Sweeney,  who,  as  president  of  Radio  Ad- 
vertising Bureau,  has  a  professional  obligation  to  be  optimistic 
about  radio.  The  other  was  a  Georgia  bank  executive  whose  job 
is  to  evaluate  radio  coldly  and  on  the  single  question  of  whether 
it  is  doing  the  job  he  demands. 

The  comments  of  both  appear  in  this  issue  and  are  worth  read- 
ing [see  Feature  Section,  page  39].  They  are  in  agreement  that 
radio  has  an  enduring  place  among  advertising  media. 

Indeed,  in  Mr.  Sweeney's  view,  radio  should  occupy  a  bigger 
place  than  it  does.  It  will  be  prevented  from  attaining  new 
prominence  only  by  inept  management  and  unimaginative  opera- 
tion, he  believes.  Mr.  Sweeney  thinks  that  radio  needs  some  strong 
injections  of  creativeness  and  ingenuity  and  once  it  gets  them 
it  will  become  a  bigger  volume  business  than  it  ever  was. 

James  A.  Furniss,  vice  president  and  advertising  manager  of 
the  big  Citizens  &  Southern  National  Bank  of  Georgia,  has  stuck 
with  radio  through  the  development  of  tv  and  thinks  radio  is  still 
a  sound  buy.  His  is  the  view  of  a  customer  who  must  match  radio 
against  all  other  media.  That  he  is  a  contented  customer  is 
proof  that  radio  provides  powerful  advertising. 

It  should  be  reassuring  to  radio  men  that  the  advocate,  Mr. 
Sweeney,  and  the  critical  customer,  Mr.  Furniss,  are  alike  in  their 
beliefs  about  the  soundness  of  sound  advertising.  That  belief  is 
one  which  should  be  held  by  everyone  who  makes  his  living  in 
radio. 

Exit:  'Official  Kibitzer' 

THE  FCC  last  week  petitioned  Congress  to  amend  the  so-called 
protest  rule  (309-c)  which  gives  any  party  in  interest  the 
right  without  a  hearing  to  protest  a  grant  on  almost  any  con- 
ceivable ground,  and  which  provides  for  an  automatic  hearing. 
It  has  been  used,  since  its  adoption  as  part  of  the  McFarland 
Amendments  in  1952,  as  a  device  to  hinder  and  delay. 

The  FCC  majority  would  knock  out  the  automatic  hearing  as- 
pects, but  still  require  a  determination  within  30  days  as  to  whether 
the  protest  is  valid.  In  the  last  Congress  a  similar  request  was 
made,  after  many  vital  proceedings  had  been  held  up  by  strike 
applications  or  by  tactics  which  simply  served  to  postpone  the 
start  of  needed  services.    It  got  nowhere. 

We,  of  course,  feel  that  Congress  should  act  promptly.  We 
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also  suggest  it  take  a  good  look  at  the  separate  views  of  Comr. 
Doerfer,  who  would  repeal  the  entire  section,  with  no  considera- 
tion given  to  "economic  protests."  He  quotes  the  Supreme  Court 
in  the  famed  Sanders  Case  of  1940,  wherein  it  held  that  "Congress 
intended  to  leave  competition  in  the  business  of  broadcasting 
where  it  found  it,  to  permit  a  licensee  who  was  not  interfering 
electrically  with  other  broadcasters  to  survive  or  succumb  accord- 
ing to  his  ability  to  make  his  programs  attractive  to  the  public." 

We  buy  the  court's  edict,  and  Mr.  Doerfer's  implementation  of 
it.  He  opposes  creation  of  "an  official  kibitzer,"  in  the  person  of  a 
competitor,  as  "wholly  foreign  to  the  American  concept  of  ad- 
ministrative agencies." 

The  faster  Congress  acts,  the  better.  It  is  probably  too  much  to 
seek  total  repeal  of  the  provision.  Perhaps  this  might  be  accom- 
plished the  second  time  around. 

Meanwhile,  we  hope  Comr.  Doerfer  will  keep  hammering  away 
at  his  free  competition  concept,  because  it's  the  touchstone  of 
free  broadcasting. 

Don't  Buy  a  Half-Set! 

A  MEETING  without  peacetime  precedent  has  been  called  for 
-t\  April  25  by  Chairman  Warren  G.  Magnuson  (D-Wash.)  of  the 
Senate  Commerce  Committee.  He  has  asked  top  tv  receiver  man- 
ufacturers to  meet  with  his  committee  to  evolve  a  voluntary  plan 
for  production  of  all-band  receivers  to  help  uhf  circulation. 

Now  manufacturers  are  hard-bitten  business  men.  They  are 
not  subjected  to  licensing  applicable  to  stations.  They  are  in  a 
highly  competitive  field,  where  even  the  low  cost  of  an  all-band 
tuner  is  said  to  be  a  factor. 

Perhaps  this  time  the  manufacturers  will  heed  the  committee's 
suggestions.  Repeal  of  the  burdensome  10%  excise  tax  should 
prove  an  effective  inducement  to  even  the  most  hard-hearted  of 
them — and  Sen.  Magnuson  is  prepared  to  promise  that. 

Another  aspect  intrigues  us.  Suppose  one  of  the  larger  manu- 
facturers started  a  campaign  with  the  theme:  "Don't  buy  a  half- 
set,"  pointing  out  that  unless  the  receiver  tunes  the  full  range  the 
buyer  is  denying  himself  future  programming  service  from  uhf 
stations? 

We  hope,  too,  while  Chairman  Magnuson  has  the  manufacturers 
around  the  table,  he  will  sell  them  on  the  need  for  a  low-price, 
single  band,  battery-powered  radio  urgently  needed  in  civil  defense. 
The  set  should  clearly  mark  the  Conelrad  channels,  640  and  1240 
kc.  Every  household  should  have  one.  in  the  event  power  lines 
go  out  under  bombing  attack.  Am  stations  alone  will  carry  the 
civil  defense  news  and  instructions. 
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Syndicated  half -hour  shows  on  WMT-Tl 


Hopalong  Cassidy 
Mr.  District  Attornev 
Eddie  Cantor  Show 
Star  and  the  Story 
Life  of  Riley 
Gene  Autry 
Ford  Theatre 
Lone  \^  olf 
Superman 
Wtfd  Bill  Hiekok 
Range  Rider 
Florian  Zahaeh 


LiBerace 
Badge  714 
City  Detective 
Smilin"  Ed  MeConnell 
Douglas  Fairbanks  Presents 
Amos  'n'  Andy 
Racket  Squad 
Sherlock  Holmes 
Janet  Dean 
Soldiers  of  Fortune 
General  Teleradio  i  30  i 
I  Feature  Film  » 


ALL  SPONSORED 

''Gives  TTMT-TJ'  the  15  top  once-a-aeek  shows  and  the  top  10  mtdtUtoeekly 
shows  in  a  26-county  area  [TelePulse]). 
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